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A  This  man's  waffle  ire 
sells  well  at  $4.85.  This 
same  man's  waffle  iron 
sold  100%  better  when 
mentioned  once  on  WOR. 


"I  am  on  urgent  business,"  said  the  dis- 
tinguished-looking visitor,  "do  not  dare 
to  detain  me  unless  you  have  something 
important  to  show."  "We  have,"  we 
replied,  "it's  our  more  than  60  success 
stories  —  may  we  lead  you  to  the  file?" 


WOR,  1440  BROADWAY,  IN  NEW  YORK 


WLS  in  Chicago  has  intensive 
coverage  of  the  rich  Middle 
Western  market.  WLS  proves 
its  audience  in  this  area  and 
throughout  the  country  by  the 
letters  they  write — definite  evi- 
dence that  they  are  listening. 
WLS  has  received  over  nine  mil- 
lion letters  in  nine  years  and  is 
well  on  tlie  way  to  another  year 
and  another  million:  615,268 
letters  in  the  first  five  months, 
distributed  among  the  states  and 
nations  as  shown  in  the  mail 
report  to  the  right. 


These  four  states — Illinois,  Wisconsin,  Indi- 
ana and  Michigan — plus  Metropolitan  Chicago, 
constitute  the  WLS  Major  Coverage  Area.  This 
area  contributed  92.7%  of  the  total  mail  for  the 
five-month  period — intensive  coverage  of  Chi- 
cago and  the  Middle  West. 


Burridg?  D.  Butler,  President      (Chicago)      Glenn  Snyder,  Manager 
Represented  hy  JOHN  BLAIR  &  CO.,    NewYork  *  Chicago  -  Detroit  -  Los  Angeles  -  San  Francisco 


woven  into  the  fabric 
of  New  England  living  and  buying 


I DIDN'T  realize  that  radio  is  an  integral  part  of 
living  until  the  hurricane  deprived  us  of  elec- 
tricity and,  consequently,  broadcast  reception," 
said  a  New  England  housewife  last  fall.  "My  family 
was  very  happy  when  our  receiver  started  function- 
ing again. 

"Radio  is  so  much  a  part  of  life  that  we  take  it 
for  granted.  Time  signals  in  the  morning  speed  my 
husband  off  to  work  and  the  children  to  school. 
Household  programs  provide  me  with  a  wealth  of 
helpful  culinary  and  housekeeping  information.  News 
periods  keep  us  in  touch  with  all  that  is  happening  in 


the  world;  play-by-play  sports  broadcasts  hold  in- 
tense interest  for  my  husband  and  son,  and  the  many 
musical  and  dramatic  programs  supply  entertain- 
ment for  all  of  us.  Yes,  —  and  the  commercial 
programs  supply  constant  and  valuable  shopping 
suggestions." 

Seventeen  popular  local  stations,  comprising  the 
facilities  of  The  Yankee  Network,  provide  New  Eng- 
land with  this  "integral  part  of  living"  —  a  service 
that  is  woven  into  daily  life  and  daily  shopping 
activities  of  those  who  form  the  large  able-to-buy 
audience  in  seventeen  major  markets. 


EDWARD  RETRY  &  CO.,  INC.,  Exclusive  National  Sales  Representative 
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Their  Gas  and  Oil  are  Bought  in  New  England 


There  is  nothing  surprising  in  this 
situation.  Gas  and  oil  are  bought 
where  a  car  is  operated — not  where 
it  is  registered.  And  because  New 
England  is  within  easy  motoring  dis- 
tance of  72%  of  the  country's  popula- 
tion, some  3,000,000  visit  it  during 
summer  months.  They  spend  over 
^500,000,000  in  New  England  for 
recreational  needs. 

Naturally  most  of  these  people  have 


a  radio.  Naturally,  too,  most  of  them 
listen  to  WTIC. 

A  summer  program  over  WTIC  of- 
fers a  unique  opportunity  to  secure 
bonus  coverage  at  no  extra  cost.  An 
audience  of  1,863,570  in  the  primary 
coverage  area;  1,788,430  additional 
in  the  secondary  coverage  area.  And 
a  guest  audience  of  many  hundreds  of 
thousands  more.  All  with  purchasing 
power  far  above  the  average. 


The  New  York  World's  i 

Fair  1939  expects  close  Wt 

to    17,000,000  visitors. 

Many    thousands  of 

them  will  visit  WTIC's 

New  England  this  sum-  ^^^^^^^^^^K 

©NYWF  1939 

WTIC 

50,000  WATTS  •  HARTFORD,  CONN. 

The  Station  With  the  Friendly  Audience 

The  Travelers  Broadcasting  Service  Corporation 
Member  NBC  Red  Netv/oric  and  Yanlcee  Network 

Representatives:  Weed  &  Company 
New  Yorit     Chicago     Detroit     San  Francisco 


CBS  —year  after  year  broadcasting  more  of  the 
nation's  "  big"  advertisers'  programs  than  / 
any  other  network— naturally  delivers 
an  increasing  audience  ri^hi  around  the  dock, 
right  around  the  calendar.^  But  CBS  "com- 
mercials" are  not  the  whole  story.  They  are 


blended  and  reinforced  with  radio's  most 


alert,  most  stimulating  sustaining  programs! 


-t  H 


'May  we  show  you  proof 


for  example . . . 


CRISIS  IN  EUROPE  While  the  hates  and  hopes  and  fears  of  the 
world  bubbled  over  into  hysteria.  CBS  won  nationwide  applause  for  its 
brilliant  job  of  catching  the  sound  of  history  on  the  wing  —  keeping 
Columbia  audiences  better  informed,  more  vividly  informed  than  any  other ! 

MUSIC  Over  nine  years  ago,  CBS  had  the  courage  to  pioneer  with  serious 
music  on  a  grand  scale.  Yearly  since  1930,  CBS  audiences  have  heard  full 
seasons  of  the  New  York  Philharmonic  under  the  world's  most  brilliant 
conductors;  as  many  as  40  other  major  symphony  orchestras  in  one  year! 

SPORTS  Crosetti  gets  hold  of  Dizzy  Dean's  "cripple"  and  drives  it  over 
the  wall  in  Chicago  .  .  .  and  America,  through  CBS,  hears  the  crack  of  the 
bat.  Chunk  of  oar,  pound  of  hoof,  ping  of  racket .  .  .  come  sharply  and 
clearly  to  the  ears  of  Columbia  listeners,  in  the  greatest  regular  and 
exclusive  sports  schedule  of  radio ! 

EDUCATION  "Americans  at  Work";  "The  American  School  of  the 
Air"  (now  in  its  tenth  consecutive  season  as  the  most  comprehensive 
school  program  in  radio),  and  many  more,  are  regular,  top-ranking,  prize- 
winning  presentations  of  the  CBS  Department  of  Education. 

RELIGION  For  eight  years,  the  CBS  "Church  of  the  Air",  with 
services  conducted  by  members  of  the  major  faiths,  has  broadcast 
Sunday  morning  and  afternoon.  And  many  other  special  religious 
broadcasts  round  out  this  important  Columbia  service. 


SPECIAL  EVENTS  Let  an  event  of  importance  even 
threaten  to  occur,  and  Columbia's  trigger-quick,  Special  Events  force  is 
there  ready  to  bring  the  event  to  Columbia's  millions. 


Such  "sustaining"  programs  as  these  plus  scores  of  big 
"commercials",  make  up  the  complete  Columbia  schedule  — 
by  every  index,  the  most  powerful  schedule  in  radio !  And  by 
every  test— year  after  year— coincidental  telephone  survey, 
personal  interview,  or  any  other  —  the  CBS  schedule  holds 
the  unflagging  interest  of  a  growing  audience,  right  around 
the  clock !  And  right  around  the  calendar !  Year  after  year ! 


AN  EYE  TO  THE  FUTURE -BUT  OUR  FEET  ON  THE  GROUND 


Important  Statement  by  Standard  Radio  on  the  Subject  of  'Tax-Free  USIC 

Standard  radio  is  today,  as  always, 

fully  alert  to  the  significance  of  the  march  of  events  in  the  broadcasting  industry. 
As  long  as  15  months  ago,  sensing  that  the  subject  of  music  free  from  copyright  fees  might 
one  day  become  of  paramount  importance,  Standard  Radio  quietly  but  effectively  went  to 
work  to  meet  any  situation  which  might  arise. 

\et — and  this  is  equally  noteworthy — Standard  Radio  has  solved  this  problem  without  losing 
its  sense  of  balance,  and  without  calling  upon  its  subscribers  to  carry  the  burden  of  pre- 
matiu-e  preparations  against  a  problematical  emergency, 

★  ★ 

As  a  result,  Standard  Radio  has  built  up  the  tax-free  portion  of  its  Library  Service  to  include 
a  wealth  of  practically  every  type  of  musical  selection,  for  which  no  copyright  fee  or  special 
performance  licenses  are  necessary. 

To  augment  and  diversify  this  tax-free  section  even  further.  Standard  Radio  is  today  pro- 
ducing each  and  every  month  approximately  50  new  tax-free  musical  selections — but  without 
reducing  the  normal  amount  of  copyright  material  which  is  so  necessary  to  a  complete 
service,  and  which  enables  subscribers  to  take  full  advantage  of  their  ASCAP  licenses. 

In  fact,  although  fully  one-half  of  Standard's  monthly  releases  are  in  the  tax-free  classi- 
fication, the  number  of  copyright  selections  is  nevertheless  equal  to  or  greater  than  the  total 
number  of  releases  offered  by  most  other  library  services! 

★  ★  ★ 

By  December,  1940,  when  the  subject  of  tax-free  music  may  come  to  the  fore,  Standard 
Radio  subscribers  will  be  able  to  face  any  situation  which  may  arise  with  the  calming 
assurance  of  a  huge  reservoir  of  over  2,000  tax-free  and  public  domain  musical  selections 
of  all  types. 

If,  as  1941  approaches,  it  becomes  apparent  that  an  increased  volume  of  tax-free  dance  music 
will  be  required.  Standard  Radio  will  bring  the  full  force  of  its  unequalled  experience  and 
facilities  into  play.  At  that  time,  the  number  of  tax-free  original  popular  selections  in  the 
Standard  Library  will  be  rapidly  expanded  to  provide  more  than  ample  variety  in  this 
important  field.  It  is  because  Standard  Radio  has  such  outstanding  resources  and  facilities 
for  producing  original  tax-free  popular  selections,  that  we  can  wait  until  the  situation 
becomes  definite  and  clear-cut,  rather  than  penalize  our  subscribers  in  the  interim. 

Even  now — today — we  are  prepared  to  furnish  any  station  desiring  it,  a  completely  tax-free 
Library  Service,  with  both  basic  Library  and  new  releases  free  of  copyright  complications. 
But  if,  with  us,  you  can  keep  an  eye  on  the  future,  and  your  feet  on  the  ground,  you  can 
continue  to  enjoy  the  complete,  well-rounded  service  which  has  made  Standard  Radio  a 
dominant  factor  in  the  transcription  field,  with  the  assurance  that  you  are  fully  prepared 
for  whatever  changes  time  may  bring. 


360  N.  Michigan  Avenue,  Chicago,  III. 


6404  Hollywood  Blvd.,  Hollywood,  Cal. 


'rr  WOULD  BE  A  BIG  HELP  IF  I  COULD 
HEAR  PROFESSOR  SUMNER'S  LECTURES 


BUT  HE'S  SO  FAR  AWAY,  I'M  AFRAID 
YOU  WILL  NEVER  HAVE 


THE  STLDEISTS  OF  TODAY  take  for 
granted  the  great  privilege  which 
ten  years  ago,  or  even  less,  was  only  a 
dream.  NBC  is  glad  that  its  numerous 
educational  programs  are  thus  regard- 
ed by  students  of  all  ages. 

NBC  subscribes  fully  to  the  belief 
that  one  of  the  obligations  of  broad- 
casters is  to  inform  ...  to  add  to  the 
interest  of  study.  .  .  to  encourage  orig- 
inal thinking.  To  this  end,  NBC  pro- 


vides a  great  variety  of  programs  that 
bring  the  foremost  educators  of  the 
nation  to  all  listeners  no  matter  how 
isolated  may  be  their  locations.  No 
longer  does  distance  put  obstacles  in 
the  path  of  the  ambitious. 

Educational  programs  are  onlv 
some  of  NBC's  great  public  services. 
Whether  entertaining  or  informative, 
they  open  to  millions  a  whole  world 
undreamed  of  a  few  years  ago. 


NATIONAL 
BROADCASTING 
COMPANY 

THE  WORLD'S  GREATEST 
BROADCASTING  SYSTEM 

A  RADIO  CORPORATION 
OF  AMERICA  SERVICE 


of  Two  Cynics 


It  was  on  the  5:15  coming  home  the  other  night. 
Being  too  late  to  get  my  usual  seat  I  had  no  other 
choice  than  to  sit  with  the  two  sour-pusses  that 
fill  the  front  two  seats  of  our  car  with  gloom  every 
day.  And  having  nothing  better  to  do  I  found 
myself  listening  to  a  conversation  which  went 
something  like  this  .  . . 

"...and  this  fellow  expected  me  to  believe  that 
KGO's  audiences  go  up  in  the  summer  months 
instead  of  down." 

"What  did  you  do,  throw  him  out?" 

"No,  I  humored  him  by  asking  why,  how,  what 
proof  he  had  and  so  forth." 

"I'll  bet  that  stopped  him." 

"Not  him.  He  came  right  back  with  a  story  about 
KGO's  night  baseball  broadcasts  having  a  Facts 
Consolidated  rating  of  over  27  during  July  and 
August." 

"So  what!" 

"That's  what  I  said  and  I  thought  he  was  going 
to  jump  over  my  desk  when  he  told  me  that  only 
3  others  of  all  eveyiing  programs  had  a  higher 
rating  thayi  that  in  San  Francisco  and  Oakland. 
Then  before  I  could  say  another  word  he  told  me 
of  a  couple  of  specially  built  musical  programs 
available  for  spot  announcemejit  advertisers  right 
next  to  baseball." 


"Yeh,  but  you  probably  have  to  pay  a  premium 
for  them.  They  get  you  coming  and  going." 
"No,  he  said  the  rate  stays  the  same." 
"Hmmmm,  I  don't  believe  it  

And  that's  where  I  had  to  get  off  although  I 
wanted  to  tell  him  before  I  left  that  it  is  not  only 
true  about  the  rates,  but  that  there  are  two  other 
mighty  important  things  about  KGO  that  they 
overlooked: 

(1)  KGO  is  the  most  powerful  station  available  for 
spot  announcements  in  the  entire  Exposition-rich 
San  Francisco  Bay  Region  between  the  premium 
hours  of  6:00  and  10:15  p.  m. 

(2)  Any  NBC  sales  representative  has  a  bag  full  of 
stories  on  spot  announcement  advertisers  who  have 
used  KGO  successfully. 

Gosh,  cynics  miss  a  lot  of  good  things  in  life, 
don't  they! 

KGO 

COMMANDS  THE  EXPOSITION  MARKET 

National  Broadcasting  Company.  A  Radio  Cor- 
poration of  America  Service.  Ill  Sutter  Street, 
San  Francisco. 


Radio  Would  have  Saved 
Over  2,000  Lives! 

The  Battle  of  New  Orleans  would  never  have  been  fought 
had  radio  communications  been  developed  in  1 8 1 5 .  Andrew 
Jackson  met  and  defeated  the  British  at  New  Orleans  two 
weeks  after  peace  had  been  signed  at  Ghent,  Belgium .  .  . 
Today,  via  R.C.A.  Communications,  news  travels  at  light- 
ning speed.  This  radio  message  service  of  the  Radio  Cor- 
poration of  America  provides  instant  communication  to 
and  from  43  countries  and  among  leading 
cities  of  the  United  States. 


RCA  Manufacturing  Company,  Inc. 
National  Broadcasting  Company 
R.C.A.  Communications,  Inc. 
Radiomarine  Corporation  of  America 
RCA  Laboratories 
RCA  Institutes,  Inc. 


RADIO 


RCA  helps  make  Radio 
a  welcome  guest  in 
27,500,000  homes 

RADIO'S  WELCOME  REPAID  MANY  TIMES 
IN  TERMS  OF  ENTERTAINMENT,  EDUCATION,  AND  NEWS 


No  ACCURATE  evaluation  can  be  made 
of  the  many  services  radio  renders  today. 
Millions  of  dollars  are  spent  for  entertain- 
ment, education,  news,  and  other  program  services 
which  are  offered  free  to  the  public.  But  the  total 
value  of  radio  in  modern  life  defies  computation 
because  so  many  intangibles  are  involved. 

Who  can  estimate  the  money  and  anxiety  saved 
as  radio  reports  the  result  of  critical  foreign  con- 
ferences on  the  spot?  Who  can  estimate  the  \\orth 
of  services  radio  renders  to  the  government,  to 
ships,  airplanes,  business,  farmers,  religion,  schools 
and  universities?  Who  could  estimate  the  cost  if 
vital  information  such  as  the  news  of  the  signing 
of  a  peace  treaty  should  take  t\^'0  weeks  to  travel 
from  Europe  to  America  as  it  did  back  in  1815? 

Radio  has  made  itself  a  welcome  guest  in  every 
home,  an  able  assistant  in  every  government  and 
business  office,  an  aid  on  every  farm,  in  ever\^ 
church  and  school.  And  the  Radio  Corporation  of 
America  is  proud  of  the  role  it  has  played  in  mak- 
ing radio  so  great  a  public  servant. 

How  RCA  Serves  in  Every  Field  of  Radio! 

From  RCA  Laboratories  come  developments 


which  are  the  basis  of  all  the  services  of  RCA .  .  . 
This  research  made  possible  the  remarkable  de- 
velopment of  NBC  which  now  serves  the  listening 
public  through  its  two  great  networks,  the  Red 
and  the  Blue.  In  the  home,  RCA  Victor  Radios, 
RCA  Victor  Television  Receivers,  RCA  Victrolas 
and  Victor  and  Bluebird  Records  offer  advantages 
created  in  this  constant  research. 

In  addition,  research  backs  the  services  RCA 
renders  in  manufacturing  a  complete  variety  of 
radio  equipment,  sound  equipment,  and  motion 
picture  equipment  such  as  RCA  Photophone,  the 
Magic  Voice  of  the  Screen. 

Radiomarine,  another  of  the  RCA  family,  offers 
communication  service  to  ships  at  sea  and  builds 
radio  devices  for  safeguarding  Hves  and  property 
on  ships. 

All  these  activities  of  RCA  are  dramatized  in 
the  RCA  exhibits  at  the  New  York  World's  Fair 
and  at  the  San  Francisco  Exposition.  You  are  cor- 
dially invited  to  visit  these  exhibits  when  you  at- 
tend the  Fairs. 


Trademarks  "RCA  Victor, "  "Victrola"  and  "Victor"  Reg- 
istered U.  S.  Patent  Office  bv  RCA  Manufacturine  Co.,  Inc. 


CORPORATION  OF  AMERICA 

RADIO  CITY,  N.  Y. 


WJAS  does  such  a  good  radio  job  thar 
more  than  99H  percent  of  the  people  who 
listen  to  Columbia  programs  in  the  rich 
Pittsburgh  trading  area  tune  in  this  station. 


More  than  6  million  people  all 
reached  hy  WJAS.  No  duplication 
of  service  from  outside  stations. 


COLUMBIA 
BASIC  NETWORK 


Wm.  G.  Rambeau  Co. 
Representatives 


I 


NO  ADVERTISING  CAMPAIGN  IS  COMPLETE  WITHOUT  WSM 


NO  MATTER  HOW 
YOU  LOOK  AT  IT... 

WSM 

IS  ONE  OF  YOUR  BEST 
Advertising  BUYS! 
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National  Representatives 
Edward  Petry  &  Co.,  Inc. 


BROADCASTING  •  Broadcast  Advertising 
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NEW  SINGLE  RESIDENCES 
(Detroit  City  Limits) 
First  3  Months 


here's  great  activity 
ierica's^h  market 

There  is  no  doubt  that  a  tremendous  surge  of  activity  is 
taking  place  in  Detroit,  America's  Fourth  Market.  Automo- 
bile production  for  the  first  four  months  of  1939  showed  an 
increase  of  vtore  than  50%  over  the  same  period  of  last  year. 
Home  building  for  the  first  three  months  of  this  year  almost 
trebled  the  dollar  volume  of  the  same  period  of  193  8 — and 
April  realized  a  126%  increase!  And  not  only  has  automobile 
production  and  home  building  been  going  at  a  rapid  pace  in 
Detroit  since  the  first  of  the  year,  but  bank  clearings,  passen- 
ger car  deliveries,  industrial  power,  local  steel  activity  and 
many  other  indexes  show  Detroit  considerably  ahead  of  193  8. 

Yes,  business  is  good  in  Detroit.  Business  is  good  at  WWJ, 
too.  During  the  first  four  months  of  1939  WWJ  SALES 
REACHED  AN  ALL-TIME  HIGH,  with  a  total  for  the  four 
months  period  well  above  the  previous  high  established  in 
1937!  Such  impressive  records  are  tributes  to  the  progressive- 
ness  of  Detroit  business  and  to  WWJ's  18 -year-old  heritage 
of  community  leadership,  exceptional  coverage  of  the  Detroit 
market,  its  forward-looking  operation  and  constant  effort  in 
the    interests    of    both    its    listeners    and    its  advertisers. 


Member  ISBC  Basic  Red  Network 


Notional  Repretentatlves 

George  P.  Hollingbery  Company 

New  York  Chicago 
San  Francisco  Atlanta 
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SEPTEmBERJ 

1939 


5000  Watts  (day) 

lOOO  Watts  (night) 


PROVIDENCE>R'l 


60%  INCREASE  IN  POPULATION  COVERAGE 

WILL  COVER  2,000,000  PEOPLE  WITH 


IN    HALF-MILLIVOLT    LINE    .  . 


TRANSMITTING  EOUIP^ 
MENT  •  FACILITIES  AND 
TOWER  LOCATION 


"ENGINEERED  FOR 

POPULATION  COVERAGE" 


UIPRO 


CHERRY  and  WEBB  BROADCASTING  Co. 

REPRESENTATIVE:  Paul  H.  Raymer  Co. 
New  York,  Chicago,  Detroit,  San  Francisco 


BASIC  CBS 
630  kc. 
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inD  %  ^^'^^^  Pacific  Coast  metro- 

'^'^  politan  ("Big  City")  population  is 
in  the  Daytime  Primary  Area  of  the  Col- 
umbia Pacific  Network. 


OQ  A%  of  the  total  Pacific  Coast  small 
city  population  (outside  metro- 
politan areas)  is  in  the  Daytime  Primary 
Area  of  The  Columbia  Pacific  Network. 


00  7  07  of  the  total  Pacific  Coast  rural 
population  (farms  and  towns  of 
less  than  2500)  is  in  the  Daytime  Primary 
Area  of  The  Columbia  Pacific  Network. 


no      of  all  Pacific  Coast  population  is 
'    in  the  Daytime  Primary  Area  of 
this  network!  (And  98.7%  at  Night!) 


COLUMBIA 


TO  SELL 
THESE  3 


"Going  radio"  thh  one  woy  permits 
you  to  blanket  the  front-and-back- 
country  thoroughly.  When  you  "go 
Columbia"  you  know  your  coast  pro> 
gram  is  bracketed 
with  the  nation's 
prime  audience- 
builders— -at  one 
low  cost. 


A  DIVISION  OF  THE  COLUMBIA  BROADCASTING  SYSTEM  •  REPRESENTED  BY  RADIO  SALES 


NETWORK 


16  million  acres 
W 

WIEI-LAND  is  16  million  acres  big!  Without  regard 
for  city  Ir  jtate  boundaries  it  surges  over 

32  New  "'Wi  stretching  from  Cape 

Cod  t  ar.  Within  this  self- 

contai  ^es  of  over 

2500  Hms 
Yanke 
ishing 


—the 
And  SELLS— 
as  the 

tU  STATION 

ystem.  Represented 
io,  Detroit,  St.  Louis, 
.  iigeles,  San  Francisco 


HORSESHOE 


THEY  SPEND 


A     YEAR     FOR     A     "SWEET  TOOTH 


A  sweet  market  if  there  ever  was  one!  That's  what 
makers  of  sweets  have  discovered  within  the  "Golden 
Horseshoe,"  the  rich  territory  blanketed  by  WJR  in 
Detroit  and  WGAR  in  Cleveland.  Here  folks  spend 
forty-nine  million  dollars  a  year  for  candy  and  con- 
fections, a  total  practically  equal  to  the  combined  sales 
of  Chicago,  Philadelphia,  Boston  and  Los  Angeles. 


They  eat,  live,  play  in  the  same  above-average 
way,  these  eight  million  people  within  our  borders. 
Their  yearly  grocery  bill  runs  nearly  three  quarters 
of  a  billion.  Their  druggist  gets  a  hundred  million  in 
annual  sales.  Their  automobile  registration  triples  that 
of  New  York  City.  And  the  quickest,  most  economical 
way  to  sell  them  is  through  two  great  radio  stations! 


THE       GREAT  STATIONS 

OF      THE      GREAT  LAKES 

THE     GOODWILL  STATION 

THE     F  r'^^^  L  ^^^^^^^  I^Q^jg 

iiR©AID€ASTDINI€ 


arvd 
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Code,  Copyright  Dominate  NAB  Agenda 


By   SOL  TAISHOFF 

New  Administration  to  Review  Work;  Record  Attendance 
Expected  at  Atlantic  City  Convention  July  10-13 


IN  THE  MIDST  of  a  busy  year, 
during  which  censorship,  code, 
copyright,  commercials.  Congress 
and  the  Commission  have  harassed 
the  industry  without  respite,  a  size- 
able majority  of  the  nation's  broad- 
casters will  meet  in  Atlantic  City 
July  10-13  at  the  17th  annual 
convention  of  the  NAB  to  appraise 
the  work  of  their  trade  association 
and  take  positive  action  on  at  least 
two  momentous  issues. 

With  exactly  a  year  of  experience 
under  the  "new  deal"  administra- 
tion of  the  NAB  since  its  com- 
plete reorganization  the  last  con- 
vention, an  expected  record  group 
of  station  owners  and  managers 
will  tackle  an  agenda  in  which 
industry  self-regulation  by  means 
of  a  code,  and  music  copyright 
costs  figure  most  prominently. 
Headquarters  will  be  at  the  Am- 
bassador Hotel,  but  with  some  500 
reservations  already  in,  there  will 
likely  be  overflow  registi-ations  at 
the  neighboring  Eitz,  Traymore 
and  Chelsea  hotels  on  Atlantic 
City's  famed  ocean  front. 

Will  Offer  Code 

Neville  Miller,  the  first  man  to 
serve  as  paid  president  of  the  trade 
association  since  its  founding  17 
years  ago,  and  who  was  delegated 
what  amounts  to  czaristic  powers, 
makes  his  first  appearance  before 
the  industry  at  the  convention.  He 
assumed  office  just  a  year  ago, 
aft€r  a  wide  field  of  outstanding 
men  had  been  considered  under 
authorization  of  the  convention 
held  in  Washington  in  February, 
1938.  He  was  named  for  a  three- 
year  term  as  industry  head  at 
S30,000  per  year. 

President  Miller  will  offer  to  the 
membership  a  proposed  industry 
code  which  would  place  limita- 
tions on  commercial  credits,  ban 
particular  types  of  programs,  rig- 
idly restrict  industry  trade  prac- 
tices, pave  the  way  for  easing  out 
of  undesirable  or  perhaps  tainted 
business,  and  otherwise  seek  to  set 
broadcasting's  house  in  order  in 
such  fashion  as  to  silence  "pres- 
sure groups"  as  well  as  thwart 
constantly  mounting  threats  of 
government  intervention.  The  pro- 
posed code  [Broadcasting,  June 
15]  will  have  been  in  the  hands 
of  members  one  month  when  the 


convention  opens.  Free  and  open 
fioor  discussion  is  anticipated  and 
many  modifications  are  expected, 
although  general  industry  senti- 
ment favors  a  code — and  a  rigid 
one. 

Holding  an  equally  prominent 
spot  on  the  agenda  is  the  copy- 
right   problem,    centered  around 


the  American  Society  of  Compos- 
ers, Authors  &  Publishers,  which 
has  tormented  the  industry  almost 
from  its  commercial  beginnings. 
Mr.  Miller  personally  has  conduct- 
ed negotiations  with  ASCAP's 
high  command,  as  chairman  of  a 
specially  -  delegated  committee, 
and  will  unfold  to  the  membership 


TENTATIVE  PROGRAM,  NAB  CONVENTION 
Ambassador  Hotel,  Atlantic  City — July  10-13 


MONDAY,  JULY  10 

10  A.M. 

*  Group  Meetings  : 

Clear  Channel  Group 

National  Association  of  Regional 

Broadcast  Stations 
National  Independent  Broadcasters 

12  :30  P.M. 

Luncheon : 

NAB  Bureau  of  Radio  Advertising 
(in   conjunction   with   Sales  Man- 
agers Division) 
Neville  Miller  Presiding 

2  P.M. 

Independent  Radio  Network  AflBliates 
8  P.M. 

Meeting : 

XAB  Engineering  Committee 
.John  Y.  L.  Hogan,  Chairman 


*Meeting  Rooms  on  Bulletin  Board 

TUESDAY,  JULY  11 
9  :30  A.M. 

Call  to  Order 

Introduction    of   President  Neville 
Miller 

Annual  Report  of  President  Miller 
Address  :  James  G.  Stahlman,  publish- 
er. Xashville  Banner,  former  presi- 
dent  American  Newspaper  Publish- 
ers Association,  "Radio  and  the 
Press  in  a  Democracy." 

12:30  P.M. 

Luncheon  for  Membership 

Address :  Carl  E.  MLlliken,  Secretary, 
Motion  Picture  Producers  and  Dis- 
tributors of  America.  "Industrial 
Self-Regulation". 

2:30  P.M. 
Report  of  NAB  Code  and  Self-Regula- 
tion Committee 
Presentation  of  Proposed  Code 
Discussion 

WEDNESDAY,  JULY  12 
10  A.M. 

Address :  Elmer  F.  Andrews.  Adminis- 
trator, Wage  &  Hour  Division.  U.  S. 
Department  of  Labor.  "Wage  and 
Hour  Regulation  and  Broadcasting." 


Address :  Orrin  E.  Dunlao,  Radio  Ed- 
itor, The  Neic  York  Times.  "Tele- 
vision &  Facsimile  —  Its  Future 
Effect  Upon  Standard  Broadcast- 
ing". 

Report : 

Bureau  of  Radio  Advertising 

2  P.M. 

Report  of  Conyright  Committee 
Neville  Miller,  Chairman 

7  P.M. 

Annual  NAB  Banouet : 

Presentation  of  Broadcasting 

Trophy    to    Winner    of  Golf 

Tournament. 
Entertainment 

10:30  P.M. 
Network  Address :  "The  Three  Mir- 
rors of  America,"  The  Ra/lio: 
Neville  Miller,  from  Atlantic  City  ; 
The  Movies:  Will  H.  Hays,  presi- 
dent. Motion  Picture  Producers  and 
Distributors  of  America,  from  San 
Francisco;  The  Preas:  James  G. 
Stahlman,  publisher,  'NnshvilJe 
Banner,  from  New  York  or  Europe. 

THURSDAY,  JULY  13 
10  A.M. 

Oral  Supplemental  Committee  Reports 
Address:  Joe  Mni-ty,  Radio  Service- 
men's Assn..  "The  Missing  Link". 
Unfinished  Business 
Renort  of  Resolution  Committee 
Report  of  Nominating  Committee  on 

Directors-At-Large 
Election  of  Directors-At-Large 
Adjournment 

GENERAL  INFORMATION 

Resistration  desk  will  be  open  from 
10  A.M.  until  1  P.M.  Sundnv.  and 
from  8:30  A.M.  until  5  P.M.  on 
Monday.  Tuesdav  and  Wednesday. 

Registration  Fee  SIO  per  person,  in- 
cludins  bannuet  and  luncheon  tick- 
ets. Extra  banquet  tickets  may  be 
nnrcViased  at  registration  desk  at 
.^S.-'iO  each.  Ladies'  registration,  in- 
cluding banquet  and  entertainment, 
.?o.OO. 

Annual  NAB  Golf  Tournament  will 
be  held  Sunday.  July  fi.  for  Broad- 
casting Magazine  Troohy.  First 
foursome  will  tee  off  at  10  :30  A.M. 


his  plan  for  a  new  industry  con- 
tract to  succeed  the  varied  types 
of  compacts  now  in  force,  all  of 
which  expire  Dec.  31,  1940. 

Industry  sentiment  appears  to 
favor  a  formula  under  which  sta- 
tions would  pay  royalties  to 
ASCAP  on  programs  using  only 
ASCAP  music — a  sort  of  "per 
use"  arrangement  closely  parallel- 
ing the  present  newspaper  con- 
tract. Another  proposal  advanced 
is  the  "per  piece"  plan  whereby 
copyright  owners  would  place  a 
price  on  each  composition  which 
stations  could  use  or  not  as  they 
chose,  paying  only  when  the  num- 
ber was  performed.  This  plan, 
however,  is  regarded  in  some 
quarters  as  premature  and  too  un- 
wieldly.  The  third  plan  virtually 
amounts  to  renewals  of  the  pres- 
ent general  contract  whereby  sta- 
tions pay  5%  of  their  "net  re- 
ceipts" plus  an  arbitrary  sustain- 
ing fee. 

Footing  the  Legal  Bill 

ASCAP's  attitude  in  principle 
is  that  it  isn't  particularly  con- 
cerned with  formula,  but  with 
gross  revenue.  It  has  more  than 
hinted  that  it  expects  a  larger 
revenue  from  the  industry  than 
the  quoted  $4,000,000  annually, 
and  that  it  proposes  to  have  the 
broadcasting  industry  foot  its  bill 
for  litigation  expense  incurred  by 
the  outcropping  of  State  anti- 
ASCAP  laws  which  it  is  contest- 
ing in  the  courts.  Also  it  has  not 
collected  royalties  in  several 
States  for  as  long  as  three  years, 
due  to  the  statutes  which  pre- 
vent the  Society  from  doing  busi- 
ness on  the  "standard"  basis,  and 
it  threatens  steps  for  recompense. 

Principal  speakers  already  sched- 
uled will  be  James  G.  Stahlman, 
dynamic  publisher  of  the  Nashville 
Banner  and  last  year's  president  of 
the  American  Newspaper  Publish- 
ers Assn.;  Carl  E.  Milliken,  for- 
mer governor  of  Maine,  second  in 
command  of  the  motion  picture  in- 
dustry trade  group;  Elmer  F.  An- 
drews, Federal  Wage  &  Hour  Ad- 
ministrator and  Orrin  E.  Dunlap, 
radio  editor  of  the  New  York 
Times. 

Messrs.  Stahlman  and  Milliken 
will  actually  launch  the  self-regu- 
lation drive,  discussing  activities 
of  their  own  industries  in  resist- 
ing undue  Government  interfer- 
ence. The  burning  censorship  is- 
sue \vill  come  within  the  pur\aew 
of  Mr.  Stahlman's  remarks,  for  he 
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IN  ACTION  is  Neville  Miller,  first  paid  president  of  the  NAB,  who 
will  preside  at  the  17th  annual  convention  in  Atlantic  City,  July  10-13. 
It  will  mark  his  first  appearance  before  the  full  membership  since  he 
assumed  office  just  a  year  ago.  The  post  of  paid  president  was  created 
by  the  NAB  at  an  emergency  "reorganization"  convention  in  Washing- 
ton last  February,  after  which  the  former  "fighting  mayor"  of  Louisville 
was  elected  leader  of  the  broadcasting  industry's  association. 


Convention  Message  from  President  Miller 


"We  have  just  completed  an  important  and  tremendously  busy  year 
in  broadcasting.  We  have  endeavored  to  make  the  new  NAB  live  up 
to  the  fullest  expectations  of  the  membership.  We  believe  we  have  a 
most  intelligent,  aggressive  and  energetic  staff,  which  has  made  im- 
portant and  substantial  contributions  to  American  broadcasting. 

"While  there  are  many  and  diverse  things  to  be  taken  up  at  the 
convention,  there  are  two  things  which  stand  out  because  of  their  im- 
portance to  the  public  and  to  the  industry.  One  is  the  adoption  of  the 
new  Code  and  Standards  of  Practice.  The  other  is  the  report  of  the 
NAB  Copyright  Committee. 

"I  sincerely  believe  that  the  Code  when  approved  by  the  Con- 
vention in  final  form  will  prove  to  be  one  of  the  most  progressive 
steps  ever  undertaken  by  this  industry.  It  brings  an  assurance  to  the 
millions  we  serve,  that  we  shall  continue  to  develop  in  accordance 
with  our  American  concepts  of  democracy. 

"Some  18  months  separate  us  from  the  date  on  which  we  must 
sign  new  agreements  with  ASCAP.  We  will  not  permit  ourselves  to 
be  delayed  into  another  eleventh  hour  decision.  Our  Copyright  Commit- 
tee has  worked  long  and  hard  to  prepare  us  for  an  intelligent  and, 
we  hope,  early  negotiation. 

"We  will  have  a  most  interesting  and  important  business  conven- 
tion. At  the  same  time  we  look  forward  to  the  pleasure  of  renewing 
old  acquaintances  and  enjoying  once  again  the  warm  comradeships 
these  annual  NAB  Conventions  develop.  I  extend  to  all  a  hearty  wel- 
come." 


has  championed  that  cause  of  the 
press  for  years,  and  only  recently 
took  radio  in  his  embrace  as  the 
front  line  of  defense  against  in- 
terference with  the  Constitutional 
guarantees  of  freedom  of  expres- 
sion. 

It  developed  that  Mr.  Stahlman 
might  find  it  necessary  to  make  a 
flying  trip  to  Europe  during  the 
next  fortnight.  If  he  is  unable  to 
be  present,  more  than  likely  some 
other  person  high  in  press  affairs 
will  take  over  his  place  at  the  con- 
vention. 

Mr.  Dunlap,  author  of  several 
books  on  radio  and  a  pioneer  ra- 
dio journalist,  will  discuss  visual 
radio — television  and  facsimile — 
and  the  part  they  are  destined  to 
play  in  relation  to  sound  broad- 
casting. His  observations  will  be 
augmented  by  a  practical  demon- 
stration of  television,  for  RCA  is 
moving  its  mobile  television  units 
to  Atlantic  City  and  on  July  10 
will  bare  to  the  convention  dele- 
gates the  inner  workings  of  441- 
line  transmission  and  reception, 
now  functioning  on  regular  sched- 
ule in  New  York,  where  receivers 
are  on  sale. 

Labor  Problems 

From  Administrator  Andrews 
the  broadcasters  will  glean  an 
idea  of  the  new  wage  and  hour 
law  operations,  and  perhaps  hear 
that  broadcasting  has  been  a 
model  industry,  paying  far  better 
than  average  wages,  wholly  with- 
in the  hour  limitations.  But  later 
in  the  program  the  convention  will 
hear  from  Joseph  L.  Miller,  young 
NAB  labor  relations  director, 
about  the  problems  ahead  on  union 
activities  as  they  pertain  to  the 
industry,  with  particular  empha- 
sis on  musicians  and  the  Ameri- 
can Federation  of  Radio  Artists. 

There  is  the  probability  that 
President  Roosevelt  will  send  a 
personal  representative  to  address 
the  convention — Stephen  T.  Early, 
his  senior  secretary.  Mr.  Early 
has  been  extended  an  invitation 
and  has  indicated  a  desire  to  ac- 
cept, but  the  final  word  must 
await  developments.  Should  Mr. 
Early  not  appear,  then  the  Presi- 
dent will  send  to  President  Miller 
a  letter  of  greeting  and  encourage- 
ment to  the  industry,  and  perhaps 
expand  significantly  on  his  recent 
utterance  via  transcription,  about 
radio's  status  as  an  impartial 
news  disseminating  medium. 

Though  the  main  convention 
does  not  get  under  way  until  Tues- 
day, July  11,  there  will  be  pre- 
convention  activity  aplenty  as  ear- 
ly as  Saturday,  July  8.  The  NAB 
Code  Committee,  headed  by  Presi- 
dent Miller,  meets  that  day  to  con- 
sider proposed  changes  suggested 
by  committee  members  and  to 
work  out  a  formula  for  enforce- 
ment of  the  code  (the  suggestion 
now  is  for  eventual  expulsion  from 
the  NAB).  The  Copyright  Commit- 
tee also  is  scheduled  to  meet  the 
same  day  and  consult  with  Mr. 
Miller  on  his  report  and  final  con- 
clusions. 

On  Sunday,  July  9,  the  NAB 
board  of  23  directors  holds  its  pre- 
convention  huddle.  It  will  review 
both  the  code  and  copyright  com- 
mittee work,  and  counsel  with  Mr. 
Miller  on  the  appointment  of  nec- 
essary convention  committ.ies  and 
procedural    steps.    New  applica- 


tions for  membership  also  will  be 
passed  upon  and  those  admitted 
will  be  eligible  to  participate  in 
the  proceedings. 

The  only  other  official  Sunday 
activity  is  the  NAB  Golf  Tourna- 
ment for  the  Broadcasting  Trophy 
presented  annually.  It  will  be  held 
at  the  Northfield  Country  Club. 

Group  Sessions 

Unlike  past  conventions,  Mon- 
day— the  opening  day — will  be 
given  over  entirely  to  preparatory 
group  sessions  of  regional,  local, 
and  clear  channel  stations,  Inde- 
pendent Radio  Network  Affiliates 
and  other  groups,  as  well  as  the 
various  committees.  The  Sales  Man- 
agers Division,  fresh  from  its  par- 
ticipation June  20  in  the  Adver- 
tising Federation  of  America  ses- 
sions in  New  York,  will  hold  a 


luncheon  session,  at  which  the 
newly-created  NAB  Bureau  of  Ra- 
dio Advertising  will  be  discussed 
and  plans  for  its  development  cov- 
ered. 

It  is  expected  the  present  17  dis- 
trict directors  will  meet  Monday  to 
nominate  12  broadcasters  for  the 
six  directorships-at-large  for  the 
ensuing  year.  Two  directors  each 
are  selected  for  clear,  regional  and 
local  station  brackets,  but  the  dis- 
trict directors  must  nominate  four 
for  each  class,  or  make  a  total  of 
12  nominations  for  the  six  director- 
ships. Elections  will  take  place  on 
the  last  day — July  13. 

Directors-at-large,  whose  terms 
expire  with  the  convention,  are 
Harold  Hough,  WRAP,  Fort  Worth, 
and  Lambdin  Kay,  WSB,  Atlanta, 
for  clear  channels;  Frank  M.  Rus- 
sell, NBC  vice-president  and  El- 


liott Roosevelt,  president,  Texas 
State  Network,  for  regional  chan- 
nels; John  Elmer,  WCBM,  Balti- 
more, and  Edward  A.  Allen, 
WLVA,  Lynchburg,  Va.,  for  locals. 

Aside  from  the  trade  group  ses- 
sions, business  meetings  also  are 
contemplated  for  the  Monday  open- 
ing. Percy  L.  Deutsch,  president  of 
World  Broadcasting  System,  tenta- 
tively has  called  a  session  of  mem- 
bers of  the  World  Transcription 
System,  wax  network  project,  to 
plan  future  operations.  Station  rep- 
resentatives, it  is  reported,  con- 
template group  sessions,  while 
NBC,  CBS  and  MBS  will  hold  cus- 
tomary pre-convention  conclaves 
on  network  policy  matters. 

NAB  Promotion 

Delegates  will  be  greeted  by  an 
entirely  new  physical  setting  for 
an  NAB  convention.  The  trade  as- 
sociation will  essay  to  "sell  it- 
self" through  main  lobby  displays 
portraying  the  character  of  serv- 
ice it  renders.  There  will  be  a 
giant,  lighted  exhibit  of  the  NAB 
departments  and  what  they  do;  of 
the  campaign  against  "time-chisel- 
ers";  of  its  publications  activities; 
of  newspaper  publicity  procured 
during  the  last  year,  and  of  the 
projected  functions  of  the  Bureau 
of  Radio  Advertising.  The  plan  al- 
so is  to  print  reports  of  all  com- 
mittees in  advance,  to  be  hand- 
ed to  delegates  as  they  register. 
Oral  reports,  however,  would  be 
submitted  on  the  windup  day. 

The  new  NAB  board  will  be 
called  upon  to  act  on  reappoint- 
ment of  NAB  department  heads, 
aside  from  President  Miller.  The 
terms  of  these  executives  were  for 
one  year,  since  they  were  appoint- 
ed prior  to  President  Miller's  re- 
tention. They  are  Edwin  M.  Spense, 
secretary-treasurer,  and  general 
chairman  of  the  convention  ar- 
rangements; Ed  Kirby,  director  of 
public  relations;  Paul  F.  Peter, 
research  director ;  Andrew  W.  Ben- 
nett, counsel;  Joseph  L.  Miller, 
labor  relations  director.  The  last- 
named  began  his  term  May  15, 
1938,  and  the  others  a  month  later. 

Both  the  code  and  the  copyright 
sessions,  under  present  plans,  will 
be  open  only  to  association  mem- 
bers. Similarly  it  is  planned  to 
meet  behind  closed  doors  at  a  meet- 
ing on  the  concluding  day  at  which 
resolutions,  election  of  directors-at>- 
large  and  other  executive  business 
will  be  considered. 

Reactions  to  Code 

While  repercussions  to  the  pro- 
posed code  have  not  been  numerous, 
there  has  been  ample  indication  that 
the  discusssion  will  be  spirited.  In 
many  instances  it  is  felt  that  cer- 
tain provisions  are  too  stringent 
and  that  it  would  be  difficult  for 
some  stations,  particularly  the 
smaller  units,  to  live  under  it. 

Totally  aside  from  restrictions 
and  limitations  on  acceptance  of 
business,  particularly  in  the  pro- 
prietary field,  and  on  length  of 
commercials,  proposed  code  pro- 
visions relating  to  discussion  of 
public  questions,  to  expressions  of 
editorial  opinion,  children's  pro- 
grams and  commercial  religious 
broadcasts  are  likely  to  stir  up 
much  debate.  There  is  a  feeling  that 
the  Code  Committee,  in  its  zeal 
to  cover  all  possible  ground  and 
"button  up"  every  source  of  past 
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complaint,  has  gone  too  far.  For 
example,  in  one  quarter  it  was 
stated  the  requirement  that  both 
sides  of  controversial  public  ques- 
tions be  discussed  might  place 
broadcasters  in  the  position  of  los- 
ing control  of  their  facilities  since 
they  would  be  duty-bound  to  give 
equal  time  to  any  opposing  view- 
point. 

Proprietary  Clause 

The  Proprietary  Assn.,  it  was 
learned,  has  taken  exception  to  the 
drastic  and  farreaching  provisions 
of  the  proposed  code  with  respect 
to  "medical"  accounts.  Itself  in- 
terested in  eradication  of  repellant 
advertising,  the  feeling  was  that 
the  broadcasting  industry  would  be 
going  beyond  reasonable  limits  in 
its  proposed  code.  In  proposing  to 
bind  broadcasters  to  adhere  to  all 
Federal  Ti-ade  Commission  and 
Food  &  Drug  Administration  rul- 
ings, in  the  acceptance  of  food, 
drug  and  cosmetic  copy,  the  pro- 
prietary organization  felt  the  in- 
dustry was  not  only  imperiling  a 
very  substantial  amount  of  adver- 
tising revenue  but  also  was  dis- 
criminating to  an  extreme. 

The  Food  &  Drug  Administra- 
tion, it  was  pointed  out,  does  not 
issue  rulings  as  such  but  through 
Federal  attorneys  can  institute 
seizures  of  products  it  construes 
dangerous.  Consequently,  it  was 
felt  that  in  this  respect,  at  least, 
the  proposed  code  overreaches  its 
mark.  Moreover,  under  certain  of 
the  provisions,  it  was  pointed  out, 
it  might  be  necessary  for  the  in- 
dustry to  set  up  laboratories  to 
determine  scientific  differences  in 
opinion  on  various  proprietaries 
and  cosmetics.  Still  another  factor 
was  the  disclosure  that  the  pro- 
posed code  classifies  as  "medical" 
a  number  of  commodities  which  al- 
ready officially  have  been  adjudged 
cosmetics. 

A  particularly  sore  spot  with 
patent  medicine  manufacture  is 
self-medication,  and  the  provisions 
of  the  proposed  code  dealing  with 
this  phase  have  aroused  some  dis- 
pute. They  question  the  wisdom  of 
including  a  specification  in  the  code 
dealing  with  medicine  whereas  cos- 
metics are  not  singled  out. 

In  the  light  of  the  code  pro- 
visions, it  was  brought  out  that 
Dr.  F.  N.  Cullin,  executive  vice- 
president  of  the  Proprietary  Assn., 
in  a  recent  address  to  his  mem- 
bership, suggested  that  manufac- 
turs  "remember  the  newspapers  in 
preparing  their  advertising  bud- 
gets." He  said  they  should  pre- 
pare their  advertising  budgets  in 
the  light  of  the  help  the  newspa- 
pers gave  the  industry  during  the 
five-year  legislative  fight  over  the 
provisions  of  the  new  food,  drug 
and  cosmetic  law. 

More  Time  for  Contests 

A  sounding  of  advertising  agen- 
cy viewpoint  in  connection  vdth 
length  of  commercials  brought  the 
concensus  that  the  time  limitations, 
generally  speaking,  are  not  oner- 
ous where  no  contest  is  involved. 
But  in  cases  of  contests,  it  was 
felt  the  commercial  limitations  were 
too  stringent.  Agencies  thought  it 
advisable  that  time  limitations  be 
set  up  to  cover  five-minute  pro- 
grams also. 

Sales  managers  of  stations,  con- 
sulted during  their  meeting  in  New 


CONVENTION  SPEAKERS  will  be  this  distinguished  quartet  (1  to  r) 
Orrin  E.  Dunlap  Jr.,  radio  editor  of  the  New  York  Times;  former  Gov. 
Carl  E.  Milliken  of  Maine,  in  charge  of  code  administration  for  the 
movie  industry;  James  G.  Stahlman,  pubisher  of  the  Nashville  Banner 
and  last  year's  president  of  the  American  Newspaper  Publishers  Assn.; 
Elmer  F.  Andrews,  Federal  Wage  &  Hour  Administrator.  Mr.  Stahl- 
man may  make  a  Clipper  flight  to  Europe,  necessitating  a  substitute. 


Yoi'k  June  20,  felt  generally  that 
under  the  time  limitation  provisions 
it  would  be  difficult  to  sell  local-unit 
accounts.  Small  stations  particular- 
ly felt  that  more  time  is  need- 
ed to  sell  local  establishments. 

From  Herb  Hollister,  manager  of 
KANS,  Wichita,  and  a  NAB  direc- 
tor, came  the  suggestion  that  there 
be  included  under  the  business 
ethics  provisions  of  the  code  a  posi- 
tive limitation  on  station  coverage 
claims.  He  suggested  that  since 
the  commonly  accepted  standard  of 
signal  sti'ength  required  for  good 
daytime  reception  in  rural  areas 


is  one-half  millivolt,  member  sta- 
tions should  be  urged  to  use  this 
standard  in  all  advertising  and  pub- 
licity involving  station  coverage. 
If  some  other  standard  of  signal 
strength  is  used,  it  should  be  plain- 
ly designated,  he  proposed. 


STANDARD  RADIO  will  hold  a 
cocktail  party  and  housewarming  in  its 
new  Chicago  offices,  360  N.  Michigan, 
July  6.  The  modernistic  offices  include 
a  large  studio.  Gerald  King,  head  of 
Standard's  Hollywood  office,  while  en 
route  to  the  NAB  convention  will  as- 
sist MOt  Blink,  head  of  the  Chicago 
office,  in  the  entertainment. 


THIS  QUINTET  of  station  executives  and  owners  joins  the  1939-40  board 
of  directors  of  NAB  immediately  following  the  Atlantic  City  conven- 
tion. Elected  at  district  meetings  held  in  recent  months,  the  new  di- 
rectors are  Paul  W.  Morency  (center),  general  manager  of  WTIC,  Hart- 
ford, a  former  NAB  vice-president  and  director;  J.  Harold  Ryan  (upper 
left),  vice-president  and  director  of  Fort  Industry  Co.,  operating  WSPD, 
Toledo,  WWVA,  Wheeling,  WMMN,  Fairmont,  W.  Va.,  and  WLOK, 
Lima,  0.;  Gene  T.  Dyer  (upper  right),  operator  of  WGES  and  WSBC, 
Chicago,  and  WEMP,  Milwaukee;  Clifford  M.  Chafey  (lower  left)  owner- 
manager  of  WEEU-WRAW,  Reading,  Pa.;  Howard  Lane,  (lower  right), 
business  manager  of  the  McClatehy  stations  KFBK,  Sacramento,  KMJ, 
Fresno,  KERN,  Bakersfield,  KWG,  Stockton  and  KOH,  Reno. 


Convention  Trinity 

THE  PRESS,  the  movies  and 
radio  will  join  hands  during 
the  NAB  Convention  as  "The 
Three  Mirrors  of  America" 
in  defense  of  their  freedom 
of  activity.  In  addition  to  the 
discussion  of  self-regulation 
on  the  Convention  agenda  it- 
self, Will  H.  Hays  for  the 
movies,  James  G.  Stahlman 
for  the  press,  and  Neville 
Miller  for  radio,  will  ad- 
dress a  nationwide  audience 
June  13  at  10:30  p.  m. 
(EST)  in  a  special  program. 
Mr.  Miller  will  speak  from 
Atlantic  City,  Mr.  Hays  from 
San  Francisco  or  Hollywood, 
and  Mr.  Stahlman  from  New 
York  or  Europe. 


NAB  Display 

DELEGATES  attending  the  NAB 
Convention  in  Atlantic  City  July 
10-13  for  the  first  time  will  wit- 
ness an  NAB  display  designed  to 
sell  the  industry  on  its  trade  asso- 
ciation. The  main  lobby  of  the  Am- 
bassador Hotel  will  be  given  over 
to  a  series  of  NAB  promotional 
exhibits.  The  newly-created  NAB 
Bureau  of  Advertising  will  set 
forth  graphically  its  objectives  in 
one  display.  A  giant  exhibit  will 
depict  the  departmental  activities 
of  the  trade  association  and  what 
it  is  designed  to  do  for  the  broad- 
caster. To  thwart  so-called  "time 
chisels",  there  will  be  a  lobby  dis- 
play of  free  offer  campaigns.  An- 
other will  show  the  activity  of  the 
trade  association  in  the  way  of  pub- 
lication and  promotional  literature. 
Shown  on  a  bulletin  board  will  be 
clippings  of  newspaper,  magazine 
and  other  articles  designed  to 
exemplify  how  radio  made  news 
during  the  year.  Finally,  there  will 
be  a  display  given  over  to  a  sta- 
tion promotional  material. 

Hit  Push-Button  Sets 

WHAT  TO  DO  about  push-button 
sets,  which  some  independent 
broadcasters  contend  result  in  a 
serious  discrimination  against 
them,  will  probably  rear  as  a  topic 
of  discussion  at  the  NAB  conven- 
tion. Cal  Smith,  KFAC,  Los  An- 
geles, and  secretary  of  the  Cali- 
fornia Broadcasters  Assn.,  has  al- 
ready served  notice  that  he  feels 
the  broadcasters  should  go  on  rec- 
ord condemning  these  models  as  un- 
fair. In  Los  Angeles,  with  18  sta- 
tions, many  of  the  independents 
contend  that  their  problems  have 
increased  since  the  introduction  of 
the  pushbutton  models  several 
years  ago.  Smaller  sets  automati- 
cally tune  only  four  stations  and 
the  more  expensive  models  six  to 
eight. 

Spence  in  Charge 
EDWIN  M.  SPENCE,  secretary- 
treasurer  of  the  NAB  during  the  last 
year  and  as  the  manager  of  WPG,  At- 
lantic City,  one  of  the  founders  of 
the  trade  association,  will  serve  as 
general  convention  chairman  for  the 
NAB  annual  sessions  in  Atlantic  City 
July  10-18.  Ed  Kirby,  director  of  pub- 
lic relations,  and  Paul  F.  Peter,  di- 
rector of  research,  were  named  to  de- 
vise the  convention  agenda  and  group 
meeting  plans,  with  Joseph  L.  Miller, 
labor  relations  director  and  a  former 
newsman,  designated  to  handle  press 
relations.  Everett  Revercomb,  NAB 
auditor,  will  be  in  charge  of  the  Regis- 
tration Desk. 
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New  FCC  Rules  Recognize  Desirability 
Of  Guarding  Service  in  Outlying  Areas 


SIGNIFICANT  principles  recog- 
nizing the  protection  of  secondary 
service  in  outlying  communities 
from  remote  stations,  were  incor- 
porated by  the  FCC  in  its  new 
rules  and  regulations  approved 
June  23,  effective  Aug.  1. 

In  revising  provisions  of  its 
Standards  of  Good  Engineering 
Practice,  which  for  the  first  time 
have  the  force  of  FCC  regulations, 
the  Commission  took  cognizance  of 
the  desirability  of  such  service,  by 
attaching  a  rider  which  in  effect 
gives  the  people  living  in  the  re- 
mote areas  a  voice  as  to  their  sta- 
tion desires. 

Similarly,  the  rules  prescribe 
that  Class  III  (a)  stations,  or  those 
regionals  authorized  to  use  5,000 
watts  at  night,  when  in  remote  lo- 
cations may  establish  greater 
service  than  that  to  the  2%  milli- 
volt contour,  and  thereby  go  be- 
yond the  normally  protected  serv- 
ice range  for  that  class  of  sta- 
tions. 

Adjacent  Channels 

The  specific  principles  adopted 
in  the  case  of  the  secondary  serv- 
ice of  Class  I  or  clear  stations 
was  that  consideration  be  given 
to  adjacent  channel  interference. 
Where  a  given  station  provides 
a  secondary  service  and  an  appli- 
cation for  a  new  station  on  an 
adjacent  frequency  is  prosecuted, 
which  if  granted  would  destroy 
the  reception  of  the  remote  sta- 
tion, the  FCC  in  the  future  will 
take  into  account  not  only  the  ef- 
fect of  the  proposed  new  station 
on  the  other  signal,  but  also  take 
cognizance  of  the  desires  of  the 
listeners  in  the  area  which  would 
be  deprived  for  the  secondary 
service. 

A  substantial  number  of  changes 


were  made  by  the  Commission  in 
purely  technical  phases  of  the  rules 
and  the  standards  of  engineering 
practice.  These  hewed  closely  to 
the  recommendations  agreed  to  at 
the  technical  conference  held  June 
5-6  under  the  chairmanship  of  An- 
drew D.  Ring,  FCC  assistant  chief 
engineer  in  charge  of  broadcast- 
ing, to  appraise  the  provisions  of 
the  engineering  standards  [Broad- 
casting, June  15].  All  of  the 
changes  definitely  agreed  to  at  the 
conference,  attended  by  some  50 
engineers  and  attorneys,  were 
adopted  by  the  FCC. 

The  FCC  kept  intact  a  provision 
prohibiting  the  simultaneous  use 
of  a  common  antenna  or  antenna 
structure  by  two  standard  broad- 
cast stations  and  a  station  of  any 
other  class  unless  both  stations  are 
licensed  to  the  same  licensee.  The 
provision  is  not  retroactive,  and 
was  adopted  because  it  was  felt 
there  could  not  be  a  complete  con- 
trol over  station  equipment  by  in- 
dividual licensees. 

Direct  Power  Rating 

New  provisions,  under  which  the 
operating  power  of  stations  must 
be  determined  by  the  "d  i  r  e  c  t" 
method,  rather  than  indirect  or 
field  intensity,  were  incorpora- 
ted in  the  rules.  This  means  that 
the  power  input  to  the  antenna 
formula  must  be  observed,  effec- 
tive July  1,  1940.  The  indirect 
method,  however,  may  be  used  in 
emergencies.  Stations  having  di- 
rective antennas  must  measure 
operating  power  at  a  common  place 
in  the  transmission  line,  with  suit- 
able allowances  made  for  losses  in 
lines. 

Rules  governing  auxiliary  trans- 
mitters were  modified  so  that  for 
five-day   periods,   without  specific 


maintenance  work  or  modification 
of  the  main  transmitter,  as  well 
as  during  failure  of  the  main  unit. 
Auxiliary  transmitters  must  be 
tested  at  least  once  a  week,  to  be 
conducted  between  12  midnight  and 
9  a.  m.  local  standard  time.  The 
former  requirement  that  field  in- 
spectors be  notified  within  two  days 
of  the  use  of  auxiliary  transmit- 
ters was  entirely  eliminated. 

Under  the  log  requirement  pro- 
visions, a  rule  which  would  have 
required  an  entry  each  30  minutes 
of  the  modulation  monitor  read- 
ing for  maximum  and  average,  was 
eliminated  entirely. 

Safety  factor  provisions  were 
liberalized  in  keeping  with  mod- 
ern technique,  and  many  detail 
changes  discussed  at  the  confer- 
ence at  length  also  were  incorpor- 
ated in  the  standards. 


NAIi's  best  golfer  nabs  this  beau- 
tiful loving  cup,  awarded  annually 
by  Broadcasting  to  the  winner  of 
the  golf  tournament  held  coinci- 
dent with  the  annual  convention. 
The  tournament  will  be  held  Sun- 
day July  9  at  the  Northfield  Coun- 
try Club,  Atlantic  City,  the  first 
foursomes  to  tee  off  at  10  a.m. 
The  trophy  will  be  presented  to 
the  low  net  scorer  at  the  banquet 
Wednesday  night  July  12.  Past 
winners  of  the  trophies  were  Dr. 
Leon  Levy,  WCAU,  Philadelphia, 
1932;  Jerry  King,  Standard  Radio, 
1933;  Lewis  Allen  Weiss,  Don  Lee, 
1934;  Carl  Raymond,  KMO,  Ta- 
coma,  1935;  Ross  Wallace,  WHO, 
Des  Moines,  1936;  E.  C.  Pulliam 
Jr.,  WIRE,  Indianapolis,  and 
Harry  C.  Butcher,  CBS,  Washing- 
ton, co-winners,  1937. 

authority  from  the  FCC,  the  stand- 
by units  may  be  employed  during 


Portable  Master  Control 

A  PORTABLE  master  control  unit 
weighing  less  than  25  pounds  (old- 
type  unit  weighed  something  over 
3,000  pounds  and  was  semi-port- 
able only)  has  been  developed  by 
NBC  engineers  to  give  special 
events  and  news  men  speedier  co- 
ordination between  pickup  points. 
New  unit  is  10  inches  high  and  19  i 
inches  long,  with  three  rows  of 
red,  green  and  white  lights,  10  to  a  I 
line,  indicating  positions  on  the  air 
or  in  communication  with  the  base 
of  operations.  Besides  linking  field 
crews  and  operatiins  directors,  it 
also  feeds  the  program  to  all  points 
so  that  any  one  may  take  the  air 
immediately.  Device  proved  its 
value  during  its  debut  in  covering 
the  New  York  visit  of  King  George 
VI  and  Queen  Elizabeth,  when 
switches  between  10  microphone 
positions  were  made  without  a  sec- 
ond's interruption. 


STEERING  COMMITTEE  for  the  NAB  Convention  in  Atlantic  City 
July  10-13  is  this  group  of  practical  broadcasters,  constituting  the 
board  of  directors.  Five  members  of  the  board,  serving  as  district  direc- 
tors will  step  down  immediately  following  the  convention,  to  make  way 
for  their  duly  elected  successors  (see  layout  on  page  21).  Six  of  the 
members,  serving  as  directors  at  large,  also  vacate  their  offices,  with 
new  nominations  and  elections  to  occur  at  the  convention.  In  this  picture, 
(1  to  r)  front  row:  Edwin  W.  Craig,  WSM;  W.  Walter  Tison,  WFLA; 
Harold  V.  Hough,  WBAP  (at  large);  John  Shepard  3d,  Yankee  Net- 


work; Walter  J.  Damm,  WTMJ;  Mark  Ethridge,  WHAS;  John  Elmer, 
WCBM,  (at  large);  middle  row:  C.  W.  Myers,  KOIN-KALE;  Frank  M. 
Russell,  NBC  (at  large);  Donald  W.  Thornburgh,  CBS;  Elliott  Roose- 
velt, Texas  State  Network  (at  large);  Herb  Hollister,  KANS;  Edward 
A.  Allen,  WLVA  (at  large)  John  E.  Fetzer,  WKZO;  0.  L.  Taylor,  KGNC; 
back  row:  Earl  H.  Gammons,  WCCO;  Harry  C.  Wilder,  WSYR;  Clair 
R.  McCullough,  WDEL;  Lambdin  Kay,  WSB  (at  large);  John  J.  Gillin 
Jr.,  WOW;  Ralph  R.  Brunton,  KJBS.  Absent  when  this  picture  was 
taken  were  John  A.  Kennedy,  WCHS,  and  Gene  O'Fallon,  KFEL. 
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Broad  FCC  Rules  Become  Effective  Aug.  1 


One- Year  Licenses,  Clear  Channel  Retention  Provided; 
Havana  Treaty  Shifts  in  Allocations  Are  Postponed 


STEIPPED  of  its  frequency  real- 
location provisions,  but  incorporat- 
ing an  extension  of  the  broadcast 
license  period  from  six  months 
to  one  year,  new  rules  and  reg- 
ulations of  far  -  reaching  im- 
portance to  the  broadcasting  in- 
dustry and  the  public  become  ef- 
fective Aug.  1.  It  is  the  first  broad 
revision  of  fundamental  technical 
regulations  in  more  than  a  decade. 

Involving  reclassifications  of  all 
stations  with  power  increases  for 
regionals  and  locals,  the  new  rules 
and  regulations  were  approved  by 
the  FCC  June  23  in  substantially 
the  same  form  in  which  they  had 
been  advanced  at  oral  arguments 
last  month  [Broadcasting,  June 
15]. 

Because  of  the  impasse  reached 
in  obtaining  Mexico's  approval  of 
the  North  American  Broadcasting 
Agreement  evolved  two  years  ago, 
the  projected  reallocation  of  as- 
signments of  practically  all  sta- 
tions is  necessarily  held  in  abey- 
ance. The  reallocation  was  to  have 
become  a  part  of  the  new  rules 
and  regulations,  but  Mexico's  un- 
willingness to  relinquish  its  so- 
called  border  stations,  which  in  the 
main  are  operated  under  auspices  of 
American  citizens  blocked  this  im- 
portant phase.  Nevertheless,  vir- 
tually all  other  provisions  of 
the  intercontinental  broadcasting 
agreement  become  operative  under 
the  new  rules.  The  actual  frequen- 
cy shifts  will  occur  whenever  an 
agreement  is  reached  with  Mexico, 
or  if  Canada  and  Cuba  agree  to 
effectuate  the  changes  without  the 
participation  of  that  country. 

Clear  Channels  Remain 

Retention  of  the  clear  channel 
principle  with  peak  power  of  50,000 
watts,  as  a  means  of  providing 
rural  and  secondary  covei'age  was 
voted  by  the  Commission  after  a 
lengthy  debate  in  which  it  ap- 
peared at  one  time  that  the  number 
of  Class  1(a)  or  clear  frequencies 
would  be  reduced  from  the  pro- 
posed 25  to  20.  The  discussion 
wound  up,  however,  with  an  in- 
crease to  26  in  the  number  of 
clear  channels  in  the  upper  brack- 
et, and  a  reduction  from  19  to 
18  in  the  number  of  duplicated 
clears  of  Class  1(b)  status.  The 
1170  kc.  channel,  used  by  WCAU, 
Philadelphia,  which  was  slated  for 
reduction  to  the  secondary  status 
in  the  proposed  rules  was  restored 
to  the  preferred  position  as  an  out- 
come of  this  discussion. 

A  proposal  had  been  advanced 
for  duplication  of  all  coastal  clear 
channels,  which  would  have  re- 
sulted in  the  reduction  to  20  Class 
1(a)  frequencies.  This  would  have 
affected  the  status  of  WEAF,  WJZ, 
WABC,  WBZ  and  KFI.  This  pro- 
posal lost,  though  at  times  it  is 
understood  a  minority  of  the  FCC 
members  supported  duplication  of 
all  clear  channels.  WOR,  which 
waged  a  vigorous  fight  for  restora- 


HOW  ANNUAL  LICENSES  WILL  BE  ISSUED 


BY  VIRTUE  of  the  FCC  action  of  Juue  22  exteudiDg  the  six-month  broadcast 
license  terms  to  one  year,  an  entirely  new  schedule  for  renewal  applications 
becomes  immediately  effective  in  conformity  with  the  new  rules. 

The  new  rules  set  up  sis  groups  of  channels  with  license  dates  staggered  over 
two-month  intervals.  This  arrangement  was  devised  to  distribute  the  renewal 
applications  as  evenly  as  possible  throughout  the  year,  allowing  a  two-month 
span  to  clear  each  elassifieation. 

Under  the  plan,  where  necessary  to  meet  the  revised  licensing  schedule, 
stations  will  be  accorded  short-term  extensions  which  will  bring  them  up  to  the 
new  one-year  starting  date.  When  these  expire,  the  regular  full-year  license  will 
be  issued,  to  expire  on  the  same  date  in  succeeding  years. 

When  the  Radio  Commission  was  created  in  1927.  licenses  were  issued  for 
only  a  three-month  period  in  order  to  keep  the  structure  sufficiently  fluid  to 
l>ermit  changes  in  allocations.  The  tenure  was  extended  to  six  months  in  April 
1931.  and  was  retained  on  that  basis  by  the  FCC  despite  a  constant  campaign 
by  the  indu.stry,  and  frequent  demands  in  Congress,  for  tliree-year-licenses 
as  permitted  by  law. 

The  table  of  frequency  groups,  under  the  new  one-year  licensing  procedure, 
follows : 

From  Feb.  1—640  650  660  670  680  700  710  720  740  7.50  760  770  790 
SOO  SIO  820  830  850  860  870  970  980  990  1000  1020  1040  1050  1060 
1070  1080  1090  1100  1110  1130  1140  1150  1160  1170  1180  1190  1460  1470 
1480  1490. 

From  April  1—550  560  570  580  590  600  610  620  630  780  880  890  900  920. 
From  June  1—930  940  950  1010  1120  1220  1230  1240  12.50  1260  1270  1280 
1290. 

From  Aug.  1—1300  1320  1330  1340  1350  1360  1380  1390  1400  1410  1430 
1440  14.50  1530  1550. 

From  Oct.  1—1200  1210  1310. 
From  Dec.  1—1370  1420  1500. 


tion  to  1(a)  status,  was  not  ac- 
corded this  position  and  is  expect- 
ed to  resist  the  provisions  of  the 
rules  at  a  future  hearing. 

Salient  Provisions 

Salient  provisions  of  the  pro- 
posed new  rules  are: 

1.  Reclassification  of  stations 
from  clear,  regional  and  local  to 
Classes  I  (clear)  ;  II  (duplicated 
clear);  III  (regional);  IV  (local). 
Upper  and  lower  brackets,  based 
on  power  limitations  and  interfer- 
ence protection,  are  provided  for 
the  first  three  classes  of  stations 
[See  Broadcasting,  1939  Yearbook, 
pp.  310-21]. 

2.  Establishment  of  26  channels 
as  clear  with  no  duplication  with- 
in the  continental  limits  of  the 
country. 

3.  Increases  in  power  for  Class 
III  (a)  regionals  from  a  maximum 
of  1,000  watts  at  night  to  5,000 
watts  day  and  night  upon  individ- 
ual application  and  where  engineer- 
ingly  feasible. 

4.  Increase  of  maximum  power 
of  Class  IV  stations  from  100  watts 
at  night  to  250  watts  on  individual 
application  and  where  engineering- 
ly  feasible. 

5.  Banning  of  commercial  opera- 
tion under  experimental  grants  of 
any  character. 

6.  Adoption  of  standards  of  en- 
gineering practice  as  part  of  gen- 
eral regulations  for  the  first  time, 
effecting  improvements  in  techni- 
cal operation  and  recognizing  defi- 
nite standards  of  service  and  cov- 
erage. 

In  extending  the  broadcast  li- 
cense period  from  six  months  to 
one    year,    the    FCC  capitulated 


partly  to  the  insistent  campaign  of 
the  industry  during  the  last  dozen 
years.  The  law  prescribes  a  maxi- 
mum three-year  license  term,  which 
the  industry  has  sought.  It  was 
stated  that  the  three-year  term 
would  have  been  approved  were  it 
not  for  the  "instability"  created  by 
the  delay  of  Mexico  in  ratifying 
the  reallocation  agreement.  If,  as 
and  when  the  North  American 
Agreement  becomes  operative,  it 
was  indicated,  the  FCC  might  again 
consider  extension  to  three-year 
terms  as  a  means  of  buttressing 
the  industry  economically  and 
lending  it  greater  stability.  Long- 
er licenses  may  result  in  a  change 
in  FCC  regulatory  procedure  since 
it  may  be  inclined  to  pursue  revo- 
cation proceedings  for  law  viola- 
tions rather  than  rely  upon  license 
renewal  applications. 

26  Clear  Channels 

On  the  clear  channel  dispute,  the 
Commission  stated  that  uncertain- 
ty in  regard  to  the  Havana  Treaty 
made  it  inadvisable  to  reduce  the 
number  of  unduplicated  clears  at 
this  time  to  less  than  26.  This  was 
interpreted  as  meaning  that  if  ad- 
ditional frequencies  were  duplicat- 
ed, under  the  technical  provisions 
of  the  treaty,  those  channels  could 
also  be  duplicated  within  specified 
limitations  in  the  other  continental 
nations.  There  was  also  the  impli- 
cation that  at  some  future  date — 
perhaps  when  the  treaty  allocation 
provisions  become  operative — the 
FCC  may  again  consider  the  feasi- 
bility of  clear  channel  duplication. 
As  a  matter  of  fact,  filing  of  ap- 
plications for  duplication  on  cer- 


tain of  these  channels  might  be 
countenanced  by  the  Commission 
even  at  this  stage  by  waiving  the 
former  requirement  that  applica- 
tions not  in  accord  with  established 
rules  be  automatically  denied. 

Mexico  Again  Rejects 

The  outlook  for  the  Havana 
Treaty  situation  and  its  concomi- 
tant allocation  provisions  was  far 
from  bright.  Ambassador  Daniels 
in  Mexico  City,  it  was  learned,  has 
reported  that  the  Mexican  Senate 
had  declined  again  to  sanction  the 
treaty  without  a  provision  for  re- 
location of  stations  which  would 
permit  assignment  of  that  nation's 
exclusive  channels  to  the  Mexican 
border  outlets.  Conversations  then 
were  undertaken  with  Canada  and 
Cuba  to  determine  whether  these 
nations  would  accept  the  amend- 
ment proposed  by  Mexico.  It  may 
ultimately  be  decided  to  agree  ten- 
tatively to  the  Mexican  proposi- 
tion, subject  to  further  considera- 
tion, in  order  to  effectuate  the 
terms  of  the  treaty  which  would 
make  available  to  this  country  as- 
signments on  106  channels  in  the 
band  550-1600  kc.  instead  of  the 
present  92  channels.  The  present  al- 
locations set  aside  26  unduplicat- 
ed clears,  18  duplicated  clears,  42 
regionals  and  six  locals. 

Under  the  terms  of  the  new 
rules,  no  changes  in  station  assign- 
ments or  power  or  hours  of  opera- 
tion are  effected  automatically.  All 
must  be  accomplished  on  individual 
application  when  the  rules  become 
generally  operative  Aug.  1.  This 
procedure  does  not  necessarily 
mean  hearings,  for  in  cases  in 
which  there  are  no  objections  the 
FCC  will  be  disposed  to  approve 
changes  without  delay  if  they  ac- 
cord with  the  rules. 

Block  Power  Boosts 

For  example,  if  a  block  of  sta- 
tions on  a  Class  III  (a)  channel  pro- 
poses to  increase  night  power  to 
5,000  watts  in  accordance  with  the 
rules,  and  if  all  technical  require- 
ments as  encompassed  in  the  rules 
are  met,  the  change  will  become  a 
mere  formality  insofar  as  the  FCC 
is  concerned.  The  same  applies  to 
local  stations  with  respect  to  pow- 
er increases  to  250  watts  at  night. 

In  the  case  of  parttime  clear 
channel  stations,  totaling  a  dozen, 
which  under  the  treaty  provisions 
automatically  would  have  gone  to 
full  time  on  duplicated  opera- 
tions, applications  must  be  filed  for 
that  purpose  in  the  light  of  the 
present  situation.  The  majority  of 
these  stations  are  expected  prompt- 
ly to  take  advantage  of  the  pro- 
visions of  the  rules. 

The  new  rules  constitute  the  first 
general  modification  of  FCC  tech- 
nical regulatory  practices  since  the 
general  reallocation  of  1928.  While 
there  have  been  significant  piece- 
meal changes  since  then,  such  as 
repeal  of  the  Davis  Quota  Amend- 
ment, and  a  boost  in  day  power  of 
regionals  from  2,500  to  5,000  watts, 
there  has  been  nothing  in  the  na- 
ture of  an  omnibus  revision. 

Because  of  the  status  of  the  Ha- 
(Coitfinncd  oh  page  197) 
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Walker  Renamed 
For  7 -Year  Term 

Confirmation  Seen  Sure;  Mc- 

Ninch  May  Get  New  Post 

PRESIDENT  ROOSEVELT  on 
June  26  nominated  Commissioner 
Paul  A.  Walker  of  the  FCC  for  a 
new  seven-year  term  from  July  1. 
The  Oklahoma  Democrat,  a  special- 
ist on  telephone  "'  '  -••'1X3 
matters,  was  ap- 
pointed  to   the    W  alj 
original   FCC   in  ^ 
1934   and   served  <^ 
a  s  chairman  o  f    rati  *- 
its  Telephone  Di-  \  *M 
vision  until  the    HHk*^.  0  ^ 
abolition    of  the 
division    method  rf^^W^ 
of  operation  last   iaS-wM  ; 
year.                        Mr.  Walker 

The  nomination  automatically 
goes  to  the  Senate  Interstate  Com- 
merce Committee.  Little  difficulty 
is  expected  on  confirmation  by  the 
Senate. 

Commissioner  Walker  had  visit- 
ed the  White  House  on  June  22  and 
conferred  with  the  President.  At 
that  time  his  reappointment  ap- 
peared assured.  He  came  to  the 
FCC  in  1934  from  the  chairman- 
ship of  the  Oklahoma  Corporation 
Commission  and  was  in  charge  of 
the  FCC's  direction  of  the  A  T  & 
T  inquiry.  In  the  absence  of  Chair- 
man McNinch,  Mr.  Walker  served 
as  acting  FCC  chairman  during 
the  week  of  June  26. 

Meanwhile,  Chairman  McNinch 
continued  to  be  away  from  the 
FCC  due  to  illness.  Reported  to  be 
resting  at  a  nearby  beach,  after 
having  been  hospitalized  since  May 
1,  the  chairman  planned  to  return 
to  the  FCC  after  July  4. 

Nevertheless,  it  was  an  open  se- 
cret in  Washington  circles  that  Mr. 
McNinch  might  receive  an  appoint- 
ment to  another  post — probably  a 
judicial  one — in  the  near  future.  A 
vacancy  on  the  U.  S.  Court  of 
Claims,  for  which  Mr.  McNinch 
had  been  mentioned,  had  been  filled 
by  the  President  June  23  with  the 
appointment  of  Sam  E.  Whitaker, 
Assistant  Attorney  General  to  that 
court.  Simultaneously,  the  Presi- 
dent named  Judge  Richard  Smith 
Whaley  Chief  Justice  of  this  court. 
The  fact  that  Mr.  Whaley  is  a 
South  Carolinian  and  Mr.  McNinch 
hails  from  North  Carolina  might 
have  had  some  bearing  on  the  ap- 
pointment. 

Commissioner  Thad  H.  Brown, 
whose  term  expires  on  June  30, 
1940,  has  made  no  statement  in 
connection  with  his  reported  re- 
tirement from  that  agency  perhaps 
during  this  year.  He  has  expressed 
a  desire  to  return  to  private  prac- 
tice of  law. 


Radio  for  Ad  Clubs 

A  SIX-POINT  plan  for  using  radio 
in  the  public  relations  program  of 
an  advertising  club  is  offered  in  a 
booklet  recently  issued  by  the  Ad- 
vertising Federation  of  America. 
Suggested  activities  include  a  se- 
ries telling  about  various  local  in- 
dustries; speeches  by  local  busi- 
ness men  dealing  with  aspects  of 
their  own  businesses;  speeches  by 
representative  business  men  on  na- 
tional problems  affecting  the  wel- 
fare of  local  business;  weekly 
broadcasts  summarizing  business 
news;  broadcasts  bringing  out  the 
value  of  the  public  service  per- 
formed by  advertising. 
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Wrigley  to  Continue 

WILLIAM  WRIGLEY  Jr.  Co.,  Chi- 
cago (chewing  gum),  on  July  9  re- 
news its  half-hour  Sunday  evening 
RKO  show  on  CBS.  Details  of  the 
program  are  not  definitely  set,  but 
the  13-week  series  will  likely  origi- 
nate in  Chicago  and  will  feature 
the  winners  of  the  Gateway  to 
Hollywood  series  in  dramatizations 
adapted  from  the  movie  "career"  in 
which  they  are  also  featured. 
Neisser  -  Meyerhoff,  Chicago,  is 
agency. 

Norwich  Back  on  Air 

NORWICH  PHARMACAL  Co., 
Norwich,  N.  Y.  (Amolin)  on  July 
12  starts  a  campaign  of  five  disc 
announcements  weekly  in  Buffalo 
and  Syracuse,  eventually  expand- 
ing to  50  stations.  Several  years 
ago  the  firm  was  a  user  of  spot 
radio  but  has  been  inactive  since. 
Agency  is  Wm.  Esty  &  Co.,  New 
York. 


UPHOLDING  the  recent  decision 
of  the  FCC  in  reducing  WLW's 
power  on  March  1  from  its  special 
experimental  500,000  watts  to  its 
regular  50,000-watt  output,  the  U. 
S.  Court  of  Appeals  for  the  Dis- 
trict of  Columbia  June  26  dis- 
missed the  appeal  of  the  Crosley 
station  on  the  ground  of  lack  of 
jurisdiction. 

While  the  three  Justices  (Gro- 
ner,  Chief  Justice,  who  wrote  the 
opinion,  Stephens  and  Vinson) 
concurred  in  the  result.  Associate 
Justice  Stephens  disagreed  with 
the  majority.  He  held  that  the  ma- 
jority should  have  limited  itself  to 
the  conclusion  that  either  the  spe- 
cial experimental  authorization 
was  void  or  that  it  was  a  kind  of 
license  not  subject  to  the  provi- 
sions of  the  statute,  and  in  either 
event  WLW  would  have  had  no 
right  to  appeal.  He  added  he 
thought  the  opinion  as  written  by 
Chief  Justice  Groner  implies  that 
the  Commission  has  power  to  issue 
and  terminate  special  experimental 
authorizations  without  conformance 
to  the  provision  of  the  statute  for 
notice,  hearing  and  review,  and 
that  the  Commission  can  by  con- 
tract with  a  licensee  "render  inef- 
fective or  inapplicable"  those  pro- 
visions. 

"I  think  the  court  ought  not  to 
rule  until  it  is  necessary  to  do  so 
on  such  grave  questions  as  are  in- 
volved in  the  alternatives  stated," 
Justice  Stephens  said. 

KFUO-KSD   Case  Settled 

In  a  second  opinion,  the  court 
affirmed  the  FCC  decision  denying 
KFUO,  St.  Louis,  Lutheran  church 
station,  halftime  on  550  kc.  which 
it  now  shares  with  KSD,  using 
only  20%  of  the  hours.  Associate 
Justice  Edgerton  held  the  Commis- 
sion's decision  that  the  public  in- 
terest will  be  served  by  maintain- 
ing: the  status  quo  rather  than  by 
switching  time  from  one  station  to 
the  other,  was  supported  by  sub- 
stantial evidence  and  "is  not  arbi- 
trary or  capricious".  KSD  had  ap- 
plied for  fulltime  on  the  channel 
and  deletion  of  KFUO.  KFUO  had 
applied  for  halftime  and  had  ap- 
pealed when  the  FCC  decided  to 
retain  the  status  quo.  KFUO  also 
had  sought  an  increase  in  power 


Discs  on  NBC  Net 

NBC  for  the  first  time  is  ac- 
cepting transcriptions  for 
network  broadcasting.  The 
order  announcing  the  change 
in  policy  June  26  said:  "Ef- 
fective immediately  NBC 
will  accept  electrical  tran- 
scriptions for  transmission 
over  Pacific  Coast  Blue  net- 
work, including  Pacific  Coast 
stations  available  as  supple- 
mentaries  to  the  Blue  Net- 
work. Free  origination  points 
will  be,  as  in  the  case  of  live 
talent  shows,  NBC  studios  at 
San  Francisco  and  Holly- 
wood. Origination  at  any 
other  point  will  be  subject  to 
regular  remote  pickup  rates." 


to  1,000  watts  night  and  5,000 
watts  day,  which  also  had  been  de- 
nied. The  court  said  the  Commis- 
sion was  never  clearly  advised  that 
KFUO  desired  to  have  its  power 
application  considered  separately 
if  its  application  for  increased 
time  was  denied. 

"What  we  have  said,"  the  opin- 
ion concluded,  "is  without  preju- 
dice to  its  right  at  any  time,  upon 
a  proper  showing,  to  apply  for  an 
increase  of  power." 

WLW  May  Ask  Rehearing 

Whether  there  will  be  further 
litigation  in  connection  with  the 
WLW  ruling  remains  to  be  deter- 
mined. It  was  reported  that  the 
Crosley  Corp.  and  its  counsel,  Duke 
M.  Patrick,  had  under  advisement 
a  possible  request  for  a  rehearing 
before  the  court  in  the  light  of 
the  conflicting  majority  opinions 
and  also  because  of  purported  in- 
accuracies of  fact  in  the  majority 
opinion.  Moreover,  consideration 
was  being  given  to  a  possible  peti- 
tion for  Supreme  Court  review  of 
the  opinion  based  on  the  contention 
that  the  appellate  provisions  of  the 
act  were  improperly  construed. 

Chief  Justice  Groner  brought 
out  that  in  the  WLW  proceeding, 
the  court  had  declined  to  stay  the 
effective  date  of  the  Commission's 
order  several  months  ago,  under 
which  it  would  have  continued 
500,000  watt  operation.  It  empha- 
sized that  the  500,000-watt  author- 
ization was  a  special  experimental 
one  and  had  no  bearing  either 
upon  WLW's  regular  50,000-watt 
license  or  its  midnight-to-morning 
experimental  authorization  to  use 
500,000.  WLW  had  contended  that 
its  temporary  license  was  legally 
a  "radio  station  license"  and  that 
the  court  therefore  had  jurisdic- 
tion to  review  the  Commission's  re- 
fusal to  renew. 

The  court  said  the  law  permits 
appeals  from  granting  of  and  re- 
fusal of  station  licenses,  and  de- 
clared that  if  the  WLW  permit 
was  a  station  license  as  that  term 
is  used  in  the  act  "the  challenge 
to  our  jurisdiction  would .  have  to 
be  denied."  Judge  Groner  added, 
however,  that  the  special  experi- 
mental authorization  Was  issued 
for  purely  experimental  purpose 


NEW  FEDERAL  BODY  \ 
HAS  RADIO  FUNDS  ) 

THE  RELIEF  appropriations  bill  ' 

as  passed  the  House  and  pending  ' 

in  the  Senate  June  26  carries  a  \ 

fund  of  $20,000  for  the  radio  divi-  ! 

sion  of  the  new  Federal  Security  { 

Agency   set  up  under  the  Presi-  i 

dent's  reorganization  order.  : 

This  division,   which   has  been  } 

operating     under     the     National  i 

Emergency  Counsel,  now  abolished,  , 
and  headed  by  Robert  I.  Berger, 

former  radio  director  of  the  Dem-  j 

ocratic  Committee,  coordinates  in  i 

a  general  way  the  use  of  radio  in  ( 
Government  departments. 

Lowell    Mellett,    NEC   director,  ^ 
explained  to  the  house  Appropria-  I 
tions  subcommittee  in  charge  of 
the  relief  appropriations,  that  the  i 
radio  division  had  its  beginning  'in  j 
part  in  the  desire  of  the  broadcast-  ( 
ing  companies  and  networks  that  , 
there  be  one  place  in  Washington 
through  which  requests  might  be  , 
made  for  time  and  through  which  i 
the  broadcasting  companies  might  t 
make  requests  for  speakers  on  the 
air  to  save  them  the  wear  and  tear 
of  meeting  requests  from  various 
sources;  and  also  to  obtain  Govern- 
ment  people   to   discuss   subjects  ' 
that  they  wanted  discussed  on  the 
air."  ' 


Joe  Lowe  in  Autumn  , 

JOE  LOWE  Corp.,  New  York,  cur-  : 

rently  sponsoring  three  half-hour  i 

Buck  Rogers  discs  weekly  on  over  i 
100  stations  for  Popsicles,  on  Sept. 
15  will  start  a  campaign  using  the 

same  program  on  behalf  of  dough-  [ 

nuts.  About  30  minutes  will  be  . 

used.  Agency  is  Biow  Co.,  N.  Y.  , 


FADA  RADIO  &  ELECTRIC  Co., 
Long  Island  City  (receivers)  will  use 
radio  on  WOR  and  WNEW,  New 
York,  starting  in  July.  Agency  is 
Sternfeld-Godley,  New  York. 


and  subject  to  terms  at  the  will  > 
of  the  Commission.  Holding  that 
WLW  cannot  complain  about  im- 
proper hearing   or   capricious  or 
arbitrary  action,  the  opinion  stated 
that  WLW,  while  its  experimental 
operation  was  in  progress,  received  ! 
its  "quid  pro  quo"  in  being  permit-  t 
ted  for  five  years  to  extend  this  | 
service  over  a  greater  area  than  i 
any  other  American  station.  : 

"Certainly  in  nothing  that  the  : 
appellant  has  offered  is  it  shown  : 
that  the  conclusions  reached  were  \ 
arbitrary  or  capricious  or  that  our  . 
finding  of  a  lack  of  jurisdiction  in 
the  present  case  permits  any  ac- 
tion of  that  character  with  respect 
to  the  regular  broadcast  station  li- 
censes to  go  unchecked,"  the  opin- 
ion stated. 

The  WLW  petition,  the  court  ' 
said,  "wholly  fails  to  take  into  con-  i 
sideration  the  nature  of  its  agree- 
ment and  the  obligations  assumed 
by  it  growing  out  of  the  same. 
Its  present  attitude  is  to  insist  ;' 
upon  a  continuation  of  rights  in 
disregard  to  its  obligations  to  sur- 
render them  whenever  the  Com- 
mission declared  they  were  no 
longer  necessary  for  the  purpose 
for  which  they  were  granted.  It 
demands  of  us  that  we  should  dis- 
regard its  agreement  and  the  mu- 
tual purpose  of  its  making  and 
treat  what  it  received  as  some- 
thing not  intended  by  either  the 
Commission  or  itself.  This  we  can- 
not do  under  the  statute — and  we 
ought  not  to  do  in  this  case  re- 
gardless of  the  statute." 
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Appeal  of  WLW  Is  Dismissed  by  Court; 
Denial  of  Half -Time  to  KFLO  Upheld 


A  Decade  of  Technical  Radio  Progress 


By  ANDREW  D.  RING 

FCC  Assistant  Chief  Engineer  in  Charge  of  Broadcasting 

More  Efficient  Use  of  Facilities  Seen  in  New  FCC  Rules; 
Regional  and  Local  Power  Boosts  Are  Cited 

IF  YOU  MEASURED  the  efficiency  of  any  broadcast  sta- 
tion of  today  with  a  station  of  similar  output  of  just  a 
decade  back,  you  would  find  the  same  power  from  the 
modern  streamlined,  precision  transmitter  delivers 
about  50  times  the  punch.  The  author,  chief  broadcast 
engineer  of  the  FCC  and  its  predecessor  Federal  Radio 
Commission  since  1929,  knows  his  kilocycles  and  watts, 
for  he  has  been  identified  with  the  regulatory  aspect  of 
every  advance  in  radio  since  then.  At  the  transmitting 
end  we  learn,  it  goes  in  sweet.  If  it  comes  out  sour,  it's 
more  than  often  because  of  shortcomings  and  distor- 
tions on  the  part  of  the  receiving  instrument. 


SINCE  broadcasting  began  some 
19  years  ago,  numerous  technical 
developments,  principally  in  trans- 
mission technique,  allocation  of 
broadcast  facilities  and  receiver 
design,  have  contributed  to  a  gen- 
eral improvement  in  service  to  the 
public. 

But,  as  if  to  offset  in  some  meas- 
ure these  scientific  advances,  there 
have  also  been  developments  over 
this  span  of  time  which  have  tend- 
ed to  decrease  radio  performance. 
The  primary  offenders  have  been 
increased  noise  areas  in  cities  and 
the  upsurge  in  interference  caused 
by  electrical  devices — man-made 
disturbances. 

Broadcasting  today,  from  the  al- 
locations standpoint,  is  a  far  cry 
from  its  earlier  days.  When  the 
first  station  was  authorized  by  the 
Department  of  Commerce,  it  was 
assigned  to  a  specific  wavelength 
and  required  to  operate  on  it,  that 
is,  approximately  on  it,  for  there 
were  no  means  of  precision  moni- 
toring then.  For  a  number  of  years 
thereafter,  all  other  stations  were 
assigned  to  only  two  wavelengths 
—360  and  400  meters. 

From  Chaos  to  Order 

Confronted  with  a  congestion 
problem  as  radio  made  its  techni- 
cal advances,  allocation  principles 
were  evolved  and  the  basic  plan 
of  frequency  assignment  began  to 
take  form.  The  first  milestone  in 
the  basic  plan  of  allocation  was  the 
assignment  of  stations  on  the  basis 
of  10  kc.  frequency  separations. 
Then  1923  saw  a  plan  of  allocation 
based  '  on  frequencies.  The  next 
major  event  was  the  breakdown  of 
the  early  law  in  1926  under  which 
the  Department  of  Commerce  li- 
censed stations.  The  result,  little 
short  of  chaos,  was  that  from  early 
1926  to  February  1927  stations 
came  on  the  air  with  whatever 
power  or  frequency  or  hours  of 
operation  they  chose.  To  bring 
order  out  of  this  chaos,  Congress 
enacted  the  Radio  Act  of  1927, 
which  established  the  Federal  Ra- 
dio Commission  and  gave  it  broad 
powers  to  regulate  and  license  sta- 
tions. 

Being  a  technically-minded  board, 
the  original  Commission  immedi- 
ately plunged  into  the  problem  of 
relieving  the  congestion,  and  en- 
compassed its  work  in  what  was 
known  as  General  Order  40,  which 
became  effective  Nov.  11,  1928.  This 
enunciated  the  basic  plan  of  alloca- 
tion which  has  remained  in  force 
since. 

Generally  speaking,  technical  ad- 
vances in  broadcasting  have  been 
gradual  but  consistent.  Every  year 
saw  new  improvements  in  trans- 
mission technique  and  in  reception. 
And  over  the  years,  the  Federal 
regulatory  authority,  limited  in  its 


jurisdiction  to  transmission  rather 
than  reception  operations,  has 
tightened  up  requirements  with  a 
view  to  more  efficient  operation. 

During  the  pre-Commission 
period,  the  main  technical  advance- 
ments related  to  the  advent  of  the 
piezo-electric  crystal  control  where- 
by the  operating  frequency  of  sta- 
tions could  be  retained  well  within 
50  cycles  of  the  assignment.  The 
power  of  broadcast  transmitters 
was  developed  to  50,000  watts  even 
then,  for  in  1925  certain  stations 
began  operating  with  that  output. 
Modulation  capabilities  of  trans- 
mitters was  gradually  increased 
from  about  30  to  40%  to  which  the 
early  models  were  limited,  up  to 
the  full  technical  limitations. 

Three  Basic  Classes 

Under  the  General  Order  40, 
three  classes  of  stations — locals  to 
serve  small  centers  of  population, 
regionals  to  serve  larger  centers 
and  contiguous  areas,  and  clears  to 
serve  large  centers  of  population 
and  vast  rural  areas — were  estab- 
lished. Though  that  order  became 
effective  11  years  ago,  these  princi- 
ples have  been  maintained. 

It  must  be  recognized,  however, 
that  the  increase  in  the  number  of 
both  local  and  regional  stations  has 
resulted  in  a  trend  toward  a  reduc- 
tion in  the  nighttime  service  area 
of  established  stations.  To  be  sure, 
the  purpose  of  the  stations  has 
best  been  served  in  that  on  any 
given  channel  far  more  urban  lis- 
teners have  been  given  a  primary 
service.  However,  at  night  the 
rural  service  of  both  regional  and 
local  stations  has  been  curtailed  in 
favor  of  the  additional  urban  serv- 
ice. 

The  mission  of  the  clear  channel 
is  to  serve  rural  areas,  and  this 
has  been  maintained.  No  technical 
development  yet  has  been  conceived 
that  will  enable  any  substantially 
complete  service  to  rural  areas 
other  than  by  means  of  high  power 
using  clear  channels  at  night. 


ANDREW  D.  RING 


Antenna  efficiency  has  been  ma- 
terially increased  over  the  years. 
At  first  inverted  "L"  and  "T"  type 
antennas  were  in  common  use. 
Often  the  height  was  a  fraction  of 
a  wavelength,  whereas  in  today's 
modern  design  the  vertical  type  is 
used  almost  exclusively.  The  advent 
of  directive  antennas  has  permitted 
a  far  better  use  of  regional  chan- 
nels for  serving  more  urban  areas 
without  materially  reducing  the 
service  area  of  other  stations  al- 
ready on  the  same  channel.  The 
principle  of  the  use  of  directive  an- 
tennas to  reduce  interference  and 
to  improve  the  service  over  a  given 
area  has  been  extended  even  into 
the  clear  channel  field.  There  are 
now  several  clear  channels  in  which 
the  dominant  stations  make  use  of 
such  antennas  for  the  improvement 
of  service,  and  secondary  stations 
are  able  likewise  to  operate  on  the 
channel  without  a  material  reduc- 
tion in  the  rural  service  of  stations 
and  at  the  same  time  permit  fur- 
ther urban  service. 


In  recent  years  the  introduction 
and  use  of  modulation  limiters  has 
enabled  an  increase  in  average  per- 
centage of  modulation  and  a  result- 
ant improvement  of  signal.  Consid- 
ering these  technical  advantages 
from  the  viewpoint  of  the  listener, 
conclusions  may  be  drawn  that  the 
promulgation  of  regulations  in 
June  1933,  requiring  all  stations 
to  operate  within  50  cycles  of  the 
assigned  frequency,  has  resulted  in 
increases  in  service  areas  of  dupli- 
cated stations  equivalent  to  some 
25  times  the  power  increase  of  any 
individual  stations,  other  things 
remaining  constant. 

The  increase  in  the  percentage 
of  modulation  has  resulted  in  im- 
provement in  the  signal  level  over 
noise  equivalent  to  an  increase  in 
power  of  some  10  to  15  times.  Im- 
provement in  antenna  efficiency  has 
resulted  in  increase  in  power  from 
two  to  ten  times.  The  straight  ver- 
tical antenna  concentrates  the  field 
in  the  horizontal  plane  that  is 
especially  suited  for  broadcast  serv- 
ice. All  these  gains  would  not  be 
equivalent  at  any  one  location  nor 
are  they  cumulative  with  respect 
to  the  listeners. 

One  of  the  most  worthwhile  grad- 
ual improvements  to  which  no  defi- 
nite date  can  be  assigned  is  in  the 
fidelity  of  transmission.  There  are 
no  standards  or  units  by  which  the 
improvement  in  fidelity  can  be 
measured  directly.  Fidelity  is  meas- 
ured by  two  factors :  (1)  Frequency 
characteristics,  and  (2)  amplitude 
distortion  or  harmonic  production. 

During  the  early  period  of  de- 
velopment, great  effort  was  made 
to  obtain  a  flat  frequency  charac- 
teristic, that  is,  transmitting  all 
the  notes  of  a  musical  instrument 
from  lowest  to  highest  without  dis- 
crimination due  to  difference  in 
frequency.  However,  it  was  learned 
that  this  by  no  means  produced  a 
high  degree  of  fidelity  of  transmis- 
sion and  reception.  Of  more  im- 
portance was  an  absence  of  distor- 
tion in  the  form  of  amplitude  dis- 
tortion which  is  measured  in  gener- 
ation of  harmonics  of  the  original 
audio  carrier.  At  the  present  time, 
by  means  of  the  various  techniques 
and  especially  feedback,  the  ampli- 
tude distortion  has  been  reduced  to 
a  very  low  degree. 

Greatest  Need  in  Reception 

The  greatest  need  for  improve- 
ment today  is  in  reception  facili- 
ties. As  a  matter  of  fact,  in  numer- 
ous instances,  the  performance  of 
moderate  to  low-priced  receiving 
sets  is  considered  superior  in  fi- 
delity of  reproduction  to  some  of 
the  more  expensive  units,  particu- 
larly because  in  the  latter  an  ef- 
fort has  been  made  to  extend  the 
lower  and  upper  frequency  range 
and  due  to  the  distortion  present 
in  the  instrument  the  result  is 
not  always  pleasing  to  the  listen- 
er. 

It  has  sometimes  been  said  that 
{Continued  on  page  196) 
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ASCAP  Is  Named 
In  Conspiracy  Suit 

NBC  and  CBS  Also  Named; 

Hearing  Set  for  July  12 

CONSPIRACY  charges  against 
ASCAP,  and  also  naming  NBC  and 
CBS,  were  filed  in  the  Missoula 
County,  Montana  State  Court  June 
21  by  County  Attorney  Edward 
Dussult.  The  day  previous,  it  was 
reported,  the  court  issued  an  order 
restraining  ASCAP  from  collect- 
ing royalties  on  performance  of 
music  by  the  stations  pending  ad- 
judication of  the  action,  on  behalf 
of  broadcasters  in  the  state.  A 
hearing  on  the  plea  making  the  in- 
junction permanent  was  scheduled 
for  July  12  in  Missoula,  at  which, 
it  was  assumed,  both  ASCAP  and 
NBC  and  CBS  would  be  present. 

The  action  filed  by  County  Attor- 
ney Dussult  and  his  assistant, 
Randolph  Jacobs,  charged  ASCAP 
with  monopoly,  suppression  of  cre- 
ative genius  and  "extortion"  in 
violation  of  the  State  constitution 
and  criminal  laws.  It  was  pointed 
out  that  certain  of  the  charges 
were  felonies  under  the  State  laws 
punishable  by  imprisonment. 

Advices  from  Missoula  stated 
that  under  the  three  actions  filed 
by  the  State  counsel,  individuals 
against  whom  charges  were  made 
included  officers  of  ASCAP,  Gene 
Buck,  Claude  Mills,  John  Paine, 
and  Louis  Frolich;  officers  of  NBC 
including  President  Lenox  R.  Lohr, 
Executive  Vice  -  President  Niles 
Trammell,  Vice-President  and  Gen- 
eral Counsel  A.  L.  Ashby,  and  Pro- 
gram Vice-President  John  Royal; 
and  officers  of  CBS  including  Wil- 
liam S.  Paley,  president;  Edward 
Klauber,  first  vice-president,  and 
Isaac  D.  Levy,  director  and  part 
owner  of  WCAU,  Philadelphia. 

A  threat  of  prosecution  against 
the  major  networks  for  allegedly 
giving  "aid  and  comfort"  to 
ASCAP  was  made  recently  by  B. 
Gray  Warner,  Prosecuting  Attor- 
ney in  Seattle. 


Radio  Leads  All  Media, 
Standard  Statistics  Says 

RADIO  has  again  made  the  best 
showing  among  major  advertising 
media  this  year  and  "continuing 
good  year-to-year  gains  in  radio 
time  sales  are  in  prospect  during 
the  next  several  months,"  Stand- 
ard Statistics  Co.  reports  in  its 
June  23  survey  of  advertising, 
printing  and  publishing. 

Looking  ahead,  however,  the  re- 
port predicts  that  future  gains  of 
radio  at  the  expense  of  other  me- 
dia will  be  less  pronounced  stating: 

"The  proven  effect  of  radio  ad- 
vertising has  led  to  increasing  in- 
terest on  the  part  of  manufactur- 
ers and  distributors  of  nationally- 
used  products  and  has  led  to  a 
rapid  expansion  of  broadcasting 
facilities.  However,  with  the  nation 
now  widely  covered  by  broadcast- 
ing stations,  it  is  indicated  that  the 
saturation  point  has  nearly  been 
reached  with  regard  to  extension 
of  facilities.  Since  practically  all 
of  the  more  profitable  hours  are 
now  booked,  it  is  probable  that  an 
era  of  comparative  stability  of 
earnings  is  in  prospect  for  broad- 
casting companies  at  least  until 
the  perfection  of  commercial  tele- 
vision. The  possibility  of  more 
stringent  Government  regulation  is 
an  intangible  but  important  factor 
in  the  outlook." 


X-APPEAL  is  how  one  New  York  newspaper  described  the  combination 
of  beauty,  charm,  voice,  grace  and  "umph"  which  on  June  17  won  for 
Carol  Smith,  21-year-old  brunette,  the  title  of  Television's  First  Beauty 
Queen  in  a  New  York  World's  Fair  contest.  She  was  selected  out  of 
30  finalists  who  paraded  before  the  Iconoscope  and  were  judged  by  a 
distinguished  group  of  artists  and  writers.  She  is  here  shown  receiving 
a  televisor,  gift  of  NBC,  and  a  symbol  of  the  Fair  from  Thomas  J. 
Donovan,  administrative  assistant  to  Grover  Whalen,  Fair  president. 

House  Votes  $1,838,175  Fund 
To  FCC  for  Next  Fiscal  Year 

Little  Opposition  Heard  Except  on  Censorship 
Angle  and  Measure  Is  Sent  to  the  Senate 


By  WALTER  BROWN  ' 

WITH  little  debate  and  no  opposi-'^ 
tion,  the  House  June  23  passed  a 
deficiency  bill  carrving  an  appropri- 
ation of  $1,838,175  for  the  FCC 
during  the  fiscal  year  beginning 
July  1. 

The  measure  was  immediately 
sent  to  the  Senate  where  the  de- 
ficiencies subcommittee  reported  it 
without  change  or  hearing  on  June 
26,  paving  the  way  for  Senate 
passage.  Thus  there  was  no  danger 
of  the  FCC  being  without  funds 
when  the  new  fiscal  year  begins. 

The  new  appropriation  is  $200,- 
000  less  than  the  budget  estimate 
but  $93,175  more  than  the  FCC  had 
for  operating  expenses  during  the 
current  fiscal  year.  In  reporting 
the  bill  to  the  House,  the  Appropri- 
ations Committee  said  it  did  not  ap- 
prove any  special  items  for  increase 
but  in  apnronriating  the  increased 
sum  for  the  FCC  had  "in  mind  the 
very  important  phase  of  its  work 
developing  around  the  engineering, 
legal  and  accounting  sections  of  its 
functions." 

Censorship  Vote 

In  appearing  before  the  commit- 
tee June  19,  Acting  Chairman  Thad 
Brown  and  key  officials  of  the  FCC 
sought  to  justify  the  budget  esti- 
mate of  $2,000,000.  They  testified 
as  to  the  need  of  28  new  employes 
in  the  secretary's  office,  10  addi- 
tional lawyers,  three  additional  en- 
gineers and  seven  clerks  in  the  field, 
and  10  new  accounting  employes, 
nine  to  be  assigned  to  the  field. 

The  FCC  item  in  the  deficiency 
bill  provided  $1,800,000  for  the  reg- 
ular work  of  the  Commission,  $13,- 
175  for  a  special  study  of  radio  re- 
quirements necessary  for  ships 
navigating  the  Great  Lakes  and  In- 
land Waterways  and  $25,000  for 
printing  and  binding. 


The  only  vote  during  the  consid- 
eration of  the  FCC  appropriation 
came  on  an  amendment  offered  by 
Rep.  Dirksen  (R-Ill.)  prohibiting 
the  use  of  any  of  the  money  for  ef- 
fectuating or  enforcing  the  recent 
rules  governing  international  short- 
wave broadcasting.  Mr.  Dirksen 
quoted  from  the  regulations  which 
he  said  amounted  to  censorship  and 
which,  if  allowed  to  stand,  could 
easily  be  translated  to  all  broad- 
casting. Mr.  Dirksen  referred  to  the 
bills  pending  in  Congress  to  set  up 
Government-owned  stations  which 
he  said  would  broadcast  programs 
not  only  to  South  America  but  to 
all  parts  of  the  United  States.  If 
these  were  built  he  said  the  gov- 
ernment could  "clamp  on  censorship 
and  this  could  be  transmitted  to 
other  broadcasting  stations." 

Shortwave  Rule  Debated 

Referring  to  the  action  of  the 
FCC  on  international  shortwave 
riil°s  [see  nage  28],  he  said.  "The 
FCC  pulled  in  its  neck  and  decided 
a  hearing  would  be  held.  But  the 
regulation  may  still  stand  after 
the  hearing  and  for  this  reason  I 
feel  my  amprtdment  should  be 
adopted.  The  FCC  ought  not  to  be 
sticking  their  noses  into  that  kind 
of  business." 

Rep.  Dirksen  said  he  and  Rep. 
Wigglesworth  (R-Mass.)  "took  the 
Commission  over  the  coals"  at  the 
Committee  hearing  last  January, 
and  said  as  a  result  no  appropria- 
tion was  provided  in  the  independ- 
ent offices  supply  bill. 

The  Committee  had  explained  in 
its  report  that  the  reason  the  FCC 
item  had  not  been  included  was  be- 
cause of  the  Administration's  pro- 
posal for  abolishment  of  the  pres- 
ent Commission  and  the  setting  up 
of  a  new  three-man  Commission. 

Rep.  Woodrum  (D-Va.),  who 
(Continued  on  page  198) 


New  Bill  Lightens 
Tax  on  Cosmetics 

ADVERTISING  appropriations  of 
cosmetic  companies  may  be  in- 
creased as  much  as  $5,000,000  by 
virtue  of  amendments  in  the  new 
tax  bill  which  passed  both  Houses 
of  Congress  the  week  of  June  19 
permitting  companies  to  deduct  ad- 
vertising and  selling  costs  from  the 
price  of  cosmetics  on  which  Fed- 
eral taxes  are  paid.  It  was  esti- 
mated unofficially  that  the  effect  of 
the  amendment  might  reduce  Fed- 
eral tax  payments  from  these  com- 
panies by  50%  or  about  $5,000,000. 

The  tax  bjll  did  not  provide  for 
a  complete  elimination  of  the  ex- 
cise tax  on  cosmetics  but  contained 
the  provisions  providing  some  mea- 
sure of  relief  to  cosmetic  manufac- 
turers. 

Noxzema  Plans 

Prior  to  the  enactment  of  the 
amendment  to  the  cosmetic  tax  law, 
Noxzema  Chemical  Co.,  New  York, 
had  announced  it  would  curtail  its 
advertising  expenditures  due  to  the 
cosmetic  tax.  First  the  company 
had  announced  that  it  would  dis- 
continue its  sponsorship  of  the 
weekly  Professor  Quiz  program  on 
CBS.  Afterward,  it  decided  that  in- 
stead of  closing  the  present  series 
June  24,  starting  July  1  it  would 
be  heard  only  on  six  of  the  former 
network  of  40  stations  (WABC, 
WBBM,  WJR,  WCCO,  KMBC  and 
KMOX). 

In  the  light  of  the  liberalized 
law,  there  was  the  possibility  it 
would  continue  the  larger  network. 
The  program  time  for  the  cur- 
tailed schedule  was  announced  as 
Saturdays,  8:30-9  p.  m.,  with  tal- 
ent remaining  the  same.  Ruthrauff 
&  Ryan,  New  York,  handles  the  ac- 
count. 


NAB-ASCAP  Will  Hold 
Pre-Convention  Meeting 

A  FINAL  pre-convention  meeting 
of  the  NAB-ASCAP  negotiating 
committee,  to  discuss  projected  new 
performing  rights  contracts  for 
the  broadcasting  industry,  will  be 
held  in  New  York  July  6  when  a 
proposed  understanding  will  be 
sought.  At  a  meeting  June  26  it 
was  decided  to  have  the  further 
session  prior  to  the  NAB  Conven- 
tion in  Atlantic  City  July  10-13,  at 
which  copyright  will  -  be  a  salient 
topic. 

Attending  the  conferences  for  the 
NAB  on  June  15  and  June  26 
were  Neville  Miller,  NAB  presi- 
dent; Lenox  R.  Lohr,  NBC  presi- 
dent; Edward  Klauber,  CBS  first 
vice-  president;  John  E  1  m  er  , 
WCBM,  Baltimore;  Samuel  R. 
Rosenbaum,  WFIL,  Philadelphia. 
Representing  ASCAP  were  Gene 
Buck,  president;  John  G.  Payne, 
general  manager;  Louis  Frolich, 
general  counsel. 


THE  FCC  on  June  20  granted  special 
temporary  authority  from  July  1  to 
Dec.  1  to  Leland  Perrv  to  operate 
KSUB,  Cedar  City,  Utah,  following 
the  death  of  his  partner,  Harold  John- 
son, local  dry  goods  merchant,  co- 
licensee  of  the  station. 


OVERLAND  TOURS.  New  York 
(bus)  plans  early  use  of  radio,  prob- 
ably announcements.  Advertising  Trade 
Service,  New  York,  is  agency. 
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Hearing  on  'Cultural'  Ruling 
Will  Be  Postponed  by  FCC 

NAB  Will  Be  Denied  Extension  of  Hearing  Scope; 
Retains  Swager  Sherley  as  Special  Counsel 


Mr.  Sherley 


STILL  SHOWING  signs  of  temper 
1  over  the  controversy  kicked  up  by 
•  its  international  broadcast  order, 
with  its  program  censorship  impli- 
I  cations  [Broadcasting,  June  1,  15], 
'  the    FCC    has    decided    to  post- 
\  pone  the  hearing  it  previously  had 
authorized  on  the  provocative  rule 
from  July  12  to  a  new  date  but 
proposes  to  deny  in  other  respects 
1  a  petition  filed  by 
the  NAB  for  sus- 
pension of  the 
regulations  and 
enlargement  of 
the  hearing  order. 
The  new  date 
may  be  July  14, 
the  day  after  the 
closing  of  the 
NAB  convention 
in  Atlantic  City. 
However,  the  NAB  is  pressing  for 
July  26,  because  of  convention  com- 
plications. 

Because  of  the  importance  of 
the  censorship  issue,  the  NAB 
retained  Swager  Sherley,  distin- 
guished Washington  attorney  who 
as  a  former  Congressman  from 
Kentucky  was  chairman  of  the 
House  Appropriations  Committee, 
as  special  counsel.  In  a  petition 
filed  with  the  FCC  June  23,  Mr. 
Sherley  asked  that  the  Commission 
enlarge  its  order  for  the  hearing 
to  include  not  only  the  specific 
'  paragraph  which  carried  the  "cul- 
tural" requirement,  and  which 
specified  that  only  such  programs 
which  will  promote  international 
goodwill,  understanding  and  co- 
operation be  carried,  but  all  rules 
pertaining  to  international  sta- 
tions. The  petition  also  asked  the 
Commission  to  suspend  the  rules 
and  postpone  the  hearing  date. 

Limited  to  Paragraph 

Under  the  FCC  plan,  the  hear- 
ing would  be  confined  to  the  spe- 
cific paragraph  dealing  with  "cul- 
tural" and  "goodwill"  programs. 
Later,  presumably,  it  will  set  a 

'  hearing  in  September  on  the  gen- 
eral international  rules.  There 
was  no  disposition  to  comply  with 
the  request  of  the  NAB  that  the 
rules  be  suspended  in  the  interim. 

I  In  informed  circles,  it  was  con- 
sidered likely  the  FCC  would 
modify  the  language  of  the  ques- 
tioned paragraph  to  eliminate  the 
censorship  implication.  Moreover, 
it  was  expected  this  would  be  done 
rather  promptly  since  the  FCC  had 
planned  to  recess  July  15  when  sev- 
eral of  its  members  contemplate 
vacations. 

Editorial  criticism  lodged  against, 
the  FCC  on  the  international  broad- 
cast rule  was  among  the  most  vio- 
lent since  the  advent  of  radio.  It 
was  viewed  generally  by  the  press 
as  censorship  at  its  worst,  and 
many  writers  pointed  out  that  if 
the  Government  could  prescribe 
the  type  of  programs  to  be  broad- 
cast over  international  stations  it 
might  well  order  similar  restric- 
tions on  domestic  programs.  More- 
over, the  view  was  expressed  that 


should  radio  capitulate  to  Govern- 
ment censorship  the  press  would 
be  next  in  line. 

The  decision  to  petition  the  FCC 
came  followed  a  meeting  in  New 
York  June  21  attended  by  licensees 
of  the  international  broadcast  sta- 
tions on  call  of  NAB  President 
Neville  Miller.  It  was  agreed  that 
the  NAB  should  file  an  appearance 
for  the  July  12  hearing,  and  ask 
for  the  postponement  and  the  ad- 
ditional relief.  Each  international 
station  licensee,  however,  would 
make  its  own  individual  appear- 
ance and  present  its  own  case 
while  the  NAB  presents  the  issue 
from  an  industry  standpoint. 

Severe  Limitations 

Several  of  the  licensees  opposed 
not  only  the  censorship  aspect  but 
also  the  severe  limitations  placed 
on  commercialization  of  the  inter- 
national broadcast  operations  un- 
der the  rules.  In  some  quarters  it 
was  felt  the  licensees  could  not  live 
under  such  commercial  regulations 
and  that  they  should  be  made  work- 
able or  else  eliminated  entirely, 
leaving  the  shortwaves  in  the  ex- 
perimental category.  Moreover,  it 
was  held  that  little  business  would 
be  forthcoming  from  that  type  of 
operation. 

Feeling  was  high  on  both  sides 
because  of  the  apparent  "snub"  of 
the  NAB  by  the  FCC  in  setting 
the  hearing  on  the  rules.  In  doing 
so,  it  acted  on  a  petition  filed  by 
the  American  Civil  Liberties  Union, 
rather  than  on  the  strongly  worded 
letter  from  President  Miller  pro- 
testing the  rule  and  seeking  relief. 
The  fact  that  the  hearing  was  orig- 
inally set  for  July  12,  in  the  midst 
of  the  NAB  Convention,  was  re- 
garded as  only  accidental  and  with 
no  other  intent. 

The  Commission  requested  all  in- 
terested parties  to  file  notice  of 
appearance  by  July  5.  The  new 
rules  for  the  14  international  sta- 


How  To  Get  Ideas 

WAPI,  Birmingham,  recently 
started  what  may  develop  in- 
to a  program  idea  depart- 
ment when  it  inaugurated  a 
monthly  stag  dinner  for  an- 
nouncers. Membership  dues 
are  two  new  program  ideas 
each  week. 


tions  were  issued  May  23  and  have 
been  eff'ective  since  that  time.  It 
was  pointed  out  that  while  licen- 
sees may  be  violating  the  letter  of 
these  rules,  there  was  no  intention 
of  taking  punitive  action. 

Open  Hearing  Desired 

In  announcing  the  hearing,  the 
FCC  said  that  an  open  hearing 
was  desirable,  "particularly  in  view 
of  the  fact  that  the  application  of 
the  rules  has  been  misunderstood 
in  some  quarters."  In  this  connec- 
tion, it  was  pointed  out  that  the 
quarrel  was  not  with  the  "appli- 
cation" of  the  rules  but  with  the 
actual  language  which  has  been 
construed  as  imposing  a  flat  cen- 
sorship edict. 

In  addition  to  the  continued  edi- 
torial criticism  of  the  FCC  action, 
there  were  outbursts  in  Congress. 
On  June  23,  when  the  House  passed 
a  bill  authorizing  the  $1,800,000 
appropriation  for  the  FCC  for  the 
1939-1940  fiscal  year  which  begins 
July  1,  Rep.  Dirksen  (R-Ill.)  pro- 
posed that  a  rider  be  attached  to 
the  measure  which  would  prevent 
the  Commission  from  using  any  of 
the  funds  to  enforce  the  rules.  This 
was  voted  down. 

Rep.  Celler  (D-N.Y.)  on  June 
15  wrote  Chairman  McNinch  pro- 
testing the  rule,  declaring  he  did 
not  think  the  Commission  was  on 
firm  ground.  Rep.  Connery  (D- 
Mass.),  vigorous  advocate  of  an 
investigation  of  the  FCC  and  of 
radio,  on  June  19  wrote  Chairman 
Woodrum  of  the  House  Appropria- 
tions Committee,  attacking  gener- 
ally Chairman  McNinch's  admin- 
istration of  the  Commission  and 
urging  the  FCC  to  provide  funds 
for  the  Commission  only  to  carry 
it  to  March  1,  1940.  He  also  criti- 
cised  the   "censorship   power  as- 


Drawn  for  Broadcasting  by  Sid  Hix 
"Don't  Unpack,  Chief!  There's  Another  FCC  Inquiry  Starting  Tomorrow .'' 


Example  of  Radio  Cited 
To  Southern  Publishers 

HOLDING  that  newspapers  are  too 
"complacent"  in  their  selling  meth- 
ods and  need  a  basic  selling  struc- 
ture for  national  accounts,  J.  I. 

Meyerson,  adver- 
tising and  promo- 
tion   director  of 
the  Oklahoma 
Publishing  Co., 
paid    tribute  to 
the  enterprise  of 
the  broadcasting 
industry    in  an 
address   June  17 
before  the  South- 
Mr.  Meyerson    g^n  Newspaper 
Publishers  Association  at  Old  Point 
Comfort,  Va. 

Advocating  a  basic  selling  struc- 
ture for  national  accounts,  the  ex- 
ecutive of  the  Oklahoman  and 
Tiynes  and  of  its  three  radio  sta- 
tions—WKY,  Oklahoma  City;  KLZ, 
Denver,  KVOR,  Colorado  Springs — 
contrasted  the  closely  knit  organi- 
zation of  broadcasting  stations, 
made  possible  largely  through  their 
association  in  three  major  net- 
works, with  the  lack  of  organiza- 
tion and  sales  planning  of  news- 
papers which  are  not  similarly  as- 
sociated. Mr.  Meyerson  urged  the 
publishers  to  cease  criticism  of 
other  forms  of  advertising  and  to 
correct  certain  practices  in  their 
own  house. 

Mr.  Meyerson  discussed  an  an- 
alysis of  the  100  largest  advertis- 
ing accounts  in  the  country  which, 
he  said,  showed  that  little  unifor- 
mity prevailed  in  placing  of  adver- 
tisements in  newspapers,  in  the 
length  of  frequency  of  schedules 
or  in  the  geographical  distribution. 


sumed  by  Chairman  McNinch  and 
his  associates." 

Attending  the  June  21  meeting 
of  international  stations  in  New 
York  were  Frank  Mason,  Frank 
Russell  and  P.  J.  Hennessey  Jr., 
NBC;  Dr.  C.  B.  Jolliffe,  RCA; 
Harry  Butcher,  Frederic  Willis, 
Paul  Porter  and  A.  B.  Chamber- 
lain, CBS;  Dr.  Leon  Levy,  WCAU; 
Walter  Evans  and  J.  B.  Rock, 
Westinghouse ;  Jack  Poppele,  WOR ; 
Joseph  Reis,  WLW.  NAB  repre- 
sentatives, in  addition  to  President 
Miller,  were  Edwin  M.  Spence,  An- 
drew Bennett  and  Ed  Kirby.  It 
was  agreed  at  this  meeting  to  make 
a  comprehensive  survey  of  the 
work  of  the  operations  of  inter- 
national stations,  including  pro- 
gram, technical  and  other  data. 

The  Civil  Liberties  petition  was 
filed  by  Roger  N.  Baldwin,  execu- 
tive head,  and  by  Frederick  A. 
Ballard  and  H.  Thomas  Austern, 
Washington  attorneys.  Mr.  Aus- 
tern, a  former  secretary  to  Su- 
preme Court  Justice  Louis  D.  Bran- 
deis,  is  expected  to  argue  the  Union 
case.  _J 

SERVICE  to  South  America.  Asia 
and  the  Antipodes  from  General  Elec- 
tric's  West  Coast  shortwave  station 
W6XBE,  located  at  the  Golden  Gate 
International  Exposition.  San  Fran- 
cisco, was  practically  doubled  June  25 
when  the  daily  6Vi-hour  schedule  was 
increased  to  12%  hours.  The  com- 
pany's shortwave  station  W2XAF, 
Schenectady,  also  has  added  10  hours 
to  its  weekly  schedule  of  programs  for 
the  Spanish-speaking  listeners  in  Cen- 
tral America  and  the  western  half  of 
South  America. 
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West  Coast  Setup 
Is  Shifted  by  CBS 

Kemp  Becomes  Sales  Manager, 

Vanda  Program  Director 

TWO  PROMOTIONS  to  newly- 
created  posts  in  CBS  Western  di- 
vision operations  have  been  an- 
nounced by  Donald  W.  Thornburgh, 
vice  -  president  in 
charge  of  Pacific 
Coast  headquar- 
ters  in  New 
York,  to  become 
effective  July  3. 
Arthur  J.  Kemp, 
continuing  his 
^^■r'  headquarters  in 

assumes  the  title 
Mr.  Kemp  of  Pacific  Coast 
sales  manager.  Charles  Vanda  be- 
comes CBS  Western  program  di- 
rector in  a  new  segregation  of 
Hollywood  activities,  and  his  for- 
mer title  of  CBS  Pacific  Network 
program  director  is  given  to  Russ 
Johnston,  for  the  last  two  years 
continuity  director. 

Mr.  Kemp  has  been  for  the  last 
eight  months  CBS  Pacific  Network 
sales  manager  and  prior  to  that 


L.  B.  Wilson  Objects  to  New  NBC  Pact 
Making  WCKY  a  'Partial  Blue'  Outlet 


Mr.  Johnston 


Mr.  Vanda 


was  representative  of  Radio  Sales 
Inc.  on  the  West  Coast.  Before  join- 
ing CBS  he  was  sales  manager  of 
KHJ,  Los  Angeles,  when  it  was 
affiliated  with  CBS,  then  with 
KFRC,  San  Francisco,  in  a  simi- 
lar capacity,  and  afterwards  sales 
promotion  manager  of  KNX,  be- 
fore the  station  was  acquired  by 
CBS.  He  later  joined  the  New 
York  staff  of  Radio  Sales  Inc.,  and 
was  transferred  to  San  Francisco 
in  early  1938. 

In  his  new  post  he  has  charge  not 
only  of  local  sales  but  also  of  re- 
gional and  network  sales,  with  Har- 
ry Witt,  KNX  sales  manager,  and 
Harry  Jackson,  head  of  the  San 
Francisco  sales  division,  reporting 
to  him. 

Moskovic  Not  Affected 

His  elevation  does  not  affect  the 
duties  of  George  L.  Moskovics,  who 
continues  as  sales  promotion  man- 
ager of  the  CBS  Pacific  Network 
and  Radio  Sales  representative  for 
the  Eastern  CBS  owned  and  oper- 
ated stations.  Moskovics  is  head- 
quartered in  Hollywood. 

Mr.  Vanda  was  appointed  to 
the  newly-created  post  in  a  segre- 
gation of  activity  in  Hollywood. 
His  new  duties  include  servicing 
of  all  transcontinental  programs 
originating  from  Hollywood;  plan- 
ning and  supervising  of  a  greatly 
increased  number  of  network  sus- 
taining shows  to  originate  from 
the  West  Coast,  and  the  audition- 
ing of  many  new  programs  to  be 
offered  for  commercial  sponsor- 
ship. His  new  duties  will  obviate 
the  need  of  sending  New  York  pro- 
ducers to  Hollywood  to  supervise 
network  productions. 

Russ  Johnston,  who  takes  over 
the  post  formerly  held  by  Vanda, 


DESCRIBING  the  new  NBC  af- 
filiation arrangement  in  Cincinnati 
as  a  "proposed  raw  deal",  L.  B. 
Wilson,  president  of  WCKY,  an- 
nounced June  26  that  he  had  re- 
tained former  Commissioner  E.  0. 
Sykes  as  counsel  to  resist  in  every 
way  possible  the  arrangement  un- 
der which  WLW  becomes  NBC's 
basic  Red  outlet  under  a  five-year 
contract. 

Mr.  Wilson  held  that  the  ar- 
rangement actually  meant  that  he 
would  become  a  "partial  Blue" 
outlet  rather  than  what  NBC  de- 
scribed as  basic  Blue,  and  that  the 
network  proposed  to  reduce  his 
status  on  the  eve  of  the  dedication 
of  his  new  50,000-watt  transmitter. 
The  arrangement,  he  contended, 
"seeks  to  destroy  WCKY's  property 
and  ability  to  render  public  serv- 
ice." 

Announcement  was  made  in  New 
York  that  the  new  contract  between 
NBC  and  WLW,  which  for  the  first 
time  reserves  a  definite  number  of 

prior  to  joining  CBS  was  writer- 
producer  on  the  Los  Angeles  staff 
of  Neisser-Meyerhoff.  Paul  Piei'ce, 
on  the  CBS  Hollywood  continuity 
staff  for  more  than  two  years,  be- 
comes Pacific  Coast  continuity  di- 
rector, taking  over  Johnston's  for- 
mer duties. 

Splitting  of  the  program  depart- 
ment was  authorized  by  W.  B. 
Lewis,  CBS  vice-p  resident  in 
charge  of  broadcasts,  following  re- 
cent conferences  in  Hollywood  with 
Mr.  Thornburgh.  Vanda  has  been 
on  leave-of-absence  from  the  net- 
work for  several  months  to  pro- 
duce the  weekly  CBS  Gatewatj  to 
Hollywood  series  sponsored  by 
William  Wrigley  Jr.  Co.  John  M. 
Dolph,  who  has  been  filling  in  the 
program  position  temporarily  dur- 
ing Vanda's  absence,  returns  to  his 
former  post  as  assistant  to  Mr. 
Thornburgh. 


station  hours  for  network  use,  was 
signed  in  Cincinnati  by  NBC  Presi- 
dent Lenox  R.  Lohr  and  Crosley 
Vice-President  James  D.  Shouse. 
To  become  effective  immediately, 
the  arrangement  extends  NBC  af- 
filiations of  WLW  and  its  sister 
regional,  WSAI,  for  five  years.  It 
also  changes  the  network's  affilia- 
tion setup  in  Cincinnati  by  making 
these  stations  the  exclusive  outlets 
for  Red  network  programs,  with 
WCKY  described  as  the  Blue  out- 
let. Formerly,  all  thi-ee  stations 
were  available  to  advertisers  as  op- 
tional Red  or  Blue  outlets. 

Selection  of  Outlets 

It  was  explained  at  NBC  that 
while  NBC  advertisers  will  be 
given  the  Cincinnati  outlets  of 
whichever  network  they  use.  Blue 
advertisers  whose  programs  are 
now  broadcast  by  WLW  may  con- 
tinue on  that  basis  as  long  as  their 
schedules  run  without  interruption. 
Red  network  clients  whose  pro- 
grams now  are  carried  by  WCKY 
will  continue  on  that  basis  until  the 
expiration  of  present  contracts,  it 
was  explained  by  William  S. 
Hedges,  NBC  vice-president  in 
charge  of  the  network's  stations  de- 
partment. These  restrictions,  Mr. 
Hedges  said,  pertain  only  to  net- 
work-optioned time,  with  network 
advertisers  free  to  use  any  NBC 
outlet  available  during  station  time. 

It  was  largely  this  phase  of  the 
arrangement  which  Mr.  Wilson 
protested  so  vigorously.  He  held 
that  WLW  has  had  no  contract 
with  NBC  for  Cincinnati  clear- 
ance in  10  years  and  that  his  sta- 
tion was  the  only  one  which  guar- 
anteed time  clearance.  "After  10 
years,  and  10  days  before  WCKY 
goes  to  50.000  watts,"  Mr.  Wilson 
declared,  "WLW  runs  to  NBC  and 
signs  a  contract." 

Mr.  Hedges  said  the  agreement 
with  WLW  is  to  set  aside  five  hours 


^^^  QUmericas  great  stations 


STRIKINGLY  MODERN  was  this  booth  at  the  AFA  convention  designed 
by  Viktor  Harasty  under  the  direction  of  Joseph  Creamer,  WOR  pro- 
motion director.  The  booth  measured  8x8  feet  and  was  decorated  in 
two  pastel  tints  and  equipped  with  two  interchanging  illustrative 
machines,  each  carrying  three  messages  describing  the  station's  sales, 
entertainment  and  public  service  story. 


of  daytime  and  three-and-one-half 
hours  of  evening  time  for  network 
use.  He  said  that  while  this  has 
been  put  in  writing  for  the  first 
time,  it  is  in  reality  "merely  a 
formal  recognition  of  a  practice 
that  has  been  carried  on  for  several 
years." 

Arrangements  of  the  Crosley  sta- 
tions with  MBS,  it  was  indicated, 
might  be  altered  by  virtue  of  the 
new  NBC  contract.  Because  of  this 
development,  Fred  Weber,  general 
manager  of  MBS,  was  in  Washing- 
ton June  23  to  confer  with  Mr. 
Wilson  regarding  a  possible  supple- 
mentary affiliation  with  his  station. 

After  conferring  with  Judge 
Sykes,  who  is  now  a  member  of  the 
law  firm  of  Stephens,  Spearman, 
Sykes  &  Roberson,  Mr.  Wilson  said 
that  he  was  preparing  a  statement 
in  detail  of  the  situation  for  the 
past  10  years  "telling  why  and  how 
WCKY  got  into  the  broadcasting 
business  and  giving  personal  state- 
ments of  confidential  conferences 
held  during  that  time  with  net- 
works and  Crosley."  He  said  a  copy 
of  this,  when  ready,  would  be  sent 
to  highest  Government  officials,  in- 
cluding the  President  and  Cabinet, 
members  of  Congress,  and  other 
agencies. 

Immediately  after  being  advised 
of  the  arrangement,  Mr.  Wilson 
wired  Mr.  Hedges  that  the  pro- 
proposed  change  in  contract  was 
rejected  and  that  if  this  was 
NBC's  decision  he  would  have  to 
appeal  to  the  FCC  and  other  Gov- 
ernmental agencies.  He  made  men- 
tion of  the  rate  of  $1,080  per  hour 
on  WLW  and  said  the  contract  was 
designed  to  "fix  and  control"  the 
rates  of  Cincinnati  outlets.  Mr.  Wil- 
son contended  that  his  present  con- 
tract with  NBC,  under  which  he  is 
an  optional  Red  and  Blue  outlet, 
still  has  one  year  to  run.  He  added 
that  Messrs.  Lohr  and  Hedges 
sought  to  have  him  sign  the  con- 
tract earlier  this  month  in  Cincin- 
nati and  that  he  refused. 

There  was  the  possibility  that 
the  FCC  may  be  petitioned  to  re- 
open the  network-monopoly  in- 
quiry, which  ran  for  a  six-month 
period,  in  the  light  of  these  de- 
velopments. This  move,  it  is  un- 
derstood, was  under  consideration 
by  MBS,  since  it  harbors  the  view 
that  the  new  arrangement  may 
tend  to  "freeze"  it  out  of  the  Cin- 
cinnati market. 


New  KYW  Sales  Chief 

GRIFFITH  B.  THOMPSON,  sales 
manager  of  Associated  Recording 
Program  Service,  New  York,  and 
formerly  with  the  Boston  and  New 
York  staffs  of  NBC,  has  been  ap- 
pointed sales  manager  of  KYW, 
Philadelphia,  succeeding  John  S. 
K.  Hamman,  resigned.  Leslie  Joy, 
KYW  manager,  in  announcing  the  ' 
appointment,  st  a  t  e  d  that  Mr. 
Thompson  will  assume  his  new 
duties  July  1.  Mr.  Thompson  first 
joined  NBC  in  1935  and  was  as-  f 
signed  to  WBZ,  Boston,  as  sales 
manager.  A  year  later  he  wa'-  as- 
signed to  the  network  division  in 
New  York.  In  1938  he  resigned  to 
join  Bermingham,  Castleman  & 
Pierce,  New  York  agency,  which  he 
left  to  enter  the  transcription  field.  . 


SPARKLETS  Corp.,  New  York  (sy- 
phons and  bulbs),  on  July  1  starts  , 
daily  spot  announcements  on  WMAQ, 
Chicago,  for  eight  weeks.  Atherton  & 
Currier,  New  York,  is  agency. 
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Radio  Code  on  Griddle  at  AFA  Session 


Proposed  Ethical 
Pact  Approved 
In  General 

By  BRUCE  ROBERTSON 
THE  PROPOSED  code  and  stand- 
ards of  practice  for  the  broadcast- 
ing industry  which  will  be  con- 
sidered by  the  NAB  at  its  forth- 
coming convention  got  its  first  pub- 
lic airing  June  20,  at  the  meeting 
of  the  NAB  Sales  Managers  Divi- 
sion held  in  conjunction  with  the 
35th  annual  convention  of  the  Ad- 
,"vertising  Federation  of  America  at 
the  Waldorf  -  Astoria,  New  York, 
June  18-22. 

Reception  of  the  code  [printed  in 
full  in  Broadcasting,  June  15]  by 
the  50-odd  broadcasters,  advertiser 
and  agency  radio  executives  and  sta- 
tion representatives  attending  the 
all-day  session,  who  almost  unani- 
mously approved  of  the  code  as  a 
i  whole  but  who  avidly  debated  vari- 
llous  provisions,  afforded  a  good  pre- 
•  view  of  what  will  probably  take 
;|place  in  Atlantic  City  next  month. 
|i  Explained  by  Miller 

(     Craig    Lawrence,  commercial 
J  manager  of  the  Iowa  Broadcasting 
System  and  head  of  the  Sales  Man- 
agers' Division,  presided  over  the 
meeting,  during  which  Frank  Ma- 
son, NBC  vice-president,  gave  a 
brief  but  vivid  picture  of  interna- 
tional broadcasting  and  Curtis  Mit- 
chell, editor  of  Radio  Guide,  dis- 
cussed the  "Sacred  Cows  of  Broad- 
casting". Newbold  Morris,  presi- 
dent of  the  New  York  City  Coun- 
icil,  spoke  briefly  at  the  luncheon 
session,  substituting  for  Mayor  La 
Guardia  who  had  been  unexpect- 
edly called  to  Washington.  But  the 
main  business  of  the  day  was  the 
discussion   of  the  industry  code, 
which  took  up  so  much  time  that 
the  planned  panel   discission  on 
"How  to  Sell  More  Radio  Adver- 
'■  tising"  had  to  be  dropped  entirely 
I  from  the  schedule, 
j     The  code  was  introduced  by  Ne- 
ville Miller,  NAB  president,  who 
explained  that  the  problem  was  to 
write  a  statement  of  policy  and 
practice  that  would  be  sensible,  one 
that  the   advertisers  and  broad- 
.  casters  can  both  live  under  and  yet 
.  one  that  corrects  and  prevents  un- 
I  desirable  practices. 

j  Editorial  Policy 

j  Avoiding  the  extremes  of  pro- 
ducing a  code  so  strict  it  could  not 
!  be  abided  by  or  so  lax  it  would 
[not  produce  any  improvements,  had 
I  been  a  severe  struggle  for  the  code 
I  committee,  he  said,  adding  that 
1  while  on  the  whole  they  were  rea- 
i  sonably  satisfied  with  the  result  it 
■  was  only  tentative  and  they  would 
welcome  any  suggestions  from  any 
I  interested  party. 

'  This  was  echoed  by  Edward  M. 
Kirby,  public  relations  director  of 
the  NAB,  who  while  reading  the 
code  not  only  invited  public  discus- 
sion at  the  time  but  urged  those 
who  disagreed  with  any  of  the 
document's  provisions  or  who  had 
suggestions  to  write  to  the  com- 
mittee before  its  final  pre-conven- 
tion  session  July  8. 


AT  LUNCHEON  MEETING  of  NAB  Sales  Managers  Session  of  the 
AFA  convention  in  New  York  are  (seated,  1  to  r)  Fred  Brokaw,  Paul 
H.  Raymci  Co.;  Linnea  Nelson,  J.  Walter  Thompson  Co.,  New  York; 
LeMoine  C.  Wheeler,  WHEC,  Rochester;  Phil  Hoffman,  WSYR,  Syra- 
cuse; Humboldt  J.  Grieg,  McClatchy  Broadcasting  Co.;  Tyler  Davis, 
Kenyon  &  Eckhardt,  New  York;  Claire  Harrison,  KWK,  St.  Louis,  and 
Paul  Tiemer,  Paul  H.  Raymer  Co.  Standing  (1  to  r)  are  C.  E.  Midgeley, 
Jr.,  BBDO,  New  York;  R.  A.  McNeil,  Blackett-Sample-Hummert,  New 
York;  Elizabeth  Black,  Joseph  Katz  Co.,  New  York;  William  F.  Malo, 
WDRC,  Hartford;  Paul  H.  Raymer,  Paul  Raymer  Co.;  Mrs.  Melville 
Gordon,  Gardner  Adv.  Agency,  St.  Louis. 


First  debate  arose  over  the  ques- 
tion of  a  broadcaster's  right  to  an 
editorial  policy,  Humboldt  Greig, 
eastern  representative  of  Mc- 
Clatchy Broadcasting  System,  hold- 
ing that  the  code's  wording  denied 
a  broadcaster  the  right  of  editorial 
supervision  and  in  effect  the  right 
of  free  speech.  In  answer,  Mr.  Ma- 
son pointed  out  the  danger  involved 
in  a  station  taking  a  stand  on  a 
political  issue. 

"In  a  city  with  only  one  sta- 
tion," he  said,  "that  station  could 
dominate  public  opinion.  Or  the 
NAB  might  hold  a  caucus  and 
agree  to  sell  the  country  on  one 
point  of  view."  The  consensus 
seemed  to  favor  the  code's  provi- 
sion that  "the  primary  service 
which  a  broadcasting  station  can 
render  in  the  news  field  is  to  in- 
form the  public  as  to  what  is  hap- 
pening .  .  .  rather  than  to  express 
either  its  own  approval  or  disap- 
proval." 

Commercials  on  Newscasts 

Ruling  that  commercials  on  news 
broadcasts  must  be  clearly  identi- 
fied as  such  and  not  masked  as 
straight  news  was  criticized  as 
penalizing  this  type  of  program 
for  doing  what  is  held  to  be  desir- 
able on  a  musical  broadcast  in 
making  the  commercial  as  palat- 
able as  possible.  Beth  Black,  of 
Joseph  Katz  Co.,  questioned  the 
clause  requiring  the  sponsor  of  a 
commentator  who  might  favor  one 
side  of  a  controversial  question  to 
provide  the  other  side  with  a 
chance  to  reply  during  his  time, 
pointing  out  that  a  strict  interpre- 
tation might  require  the  turning 
over  of  an  entire  network  to  an- 
swer a  local  objection.  Mr.  Kirby 
replied  that  all  provisions  of  the 
code  were  subject  to  reasonable 
interpretation  and  that  every  pre- 
caution would  be  taken  to  prevent 
it  from  operating  to  the  disadvan- 
tage of  either  an  advertiser  or  a 
broadcaster. 

The  section  on  children's  pro- 
grams also  evoked  considerable  dis- 
cussion. How  an  advertiser  could 
make  an  offer  that  would  create 
desire  on  the  part  of  his  young 


listeners  without  encouraging  them 
"to  enter  strange  places  for  the 
purpose  of  collecting  wrappers, 
box-tops"  etc.,  no  one  was  willing 
to  answer,  although  there  was  gen- 
eral agreement  with  the  principle 
that  children  should  not  be  led  into 
danger  by  radio  offers. 

Length  of  Commercials 

The  need  for  clearer  definitions 
in  a  number  of  provisions  was 
showTi  in  the  discussions  of  the 
classes  of  non-acceptable  accounts 
and  several  of  these  clauses  will 
probably  be  revised  before  the  code 
is  submitted  to  the  convention  next 
month.  In  his  presentation  Mr. 
Kirby  frequently  repeated  that  the 
code  is  only  tentative  at  present 
and  that  these  criticisms  were  wel- 
comed in  laying  it  open  for  dis- 
cussion at  that  time. 

Curiously  enough,  the  arbitrary 
limits  as  to  length  of  time  allowed 
for  commercial   copy,   subject  of 


the  ban  on  dramatizations  of  po- 
litical issues  as  placing  the  cam- 
paign on  an  emotional  plane,  some 
broadcasters  contending  that  dram- 
as were  no  more  dangerous  than 
speakers  and  that  they  were  much 
better  than  speakers  as  programs; 
the  prohibition  of  discussing  strikes 
on  the  air;  testimonial  copy  read 
by  announcers,  and  the  judgment 
of  misleading  statements  in  ad- 
vertising copy.  Regarding  the  sus- 
pension and  expulsion  from  NAB 
membership  as  the  chief  means  of 
enforcing  the  code,  Harry  Tren- 
ner,  commercial  manager  of 
WNBF,  Binghamton,  suggested  the 
separate  incorporation  of  the  griev- 
ance committee,  to  prevent  suits 
that  might  conceivably  result  in 
heavy  damages  against  the  NAB, 

Building  Shortwave  Audiences 

Describing  the  shortwave  broad- 
casting of  American  stations  as 
compared  to  that  of  foreign  broad- 
casters, Mr.  Mason  stressed  the 
fact  that  NBC,  for  example,  has 
built  large  audiences  in  South 
America  by  following  a  regular 
schedule  of  programs  in  Spanish 
and  Portuguese  which  are  broad- 
cast at  the  same  time  every  day 
so  that  the  South  American  lis- 
tener knows  when  to  expect  them. 
Each  period,  he  said,  is  restricted 
to  a  single  language,  with  the  an- 
nouncers carefully  chosen  for  their 
ability  to  speak  that  language  so 
well  that  they  could  spend  a  week 
out  camping  with  a  party  of  na- 
tives of  that  country  and  not  be 
detected  as  a  foreigner.  Special 
programs  devoted  to  aviation,  pho- 
tography, Hollywood  news  and  the 
like  have  helped  to  develop  regular 
listeners  abroad,  he  stated. 

The  same  policy  is  followed  by 
NBC  in  shortwaving  programs  to 
Europe,  Mr.  Mason  said.  European 
broadcasters,  on  the  other  hand, 
frequently  mix  two  or  three  lang- 
uages in  a  single  period,  switch- 


MOIiE  AFA-NAB  conventioneers  at  luncheon  meeting  are  (1  to  r)  Frank 
Braucher,  WOR,  Newark;  Theodore  Streibert,  WOR;  Robert  J.  Smith, 
WOR;  Saul  Flaum,  Radio  Guide;  S.  R.  Elman,  WATR,  Waterbury, 
Conn.;  Karl  Koerper,  KMBC,  Kansas  City;  Russel  Woodward,  Free  & 
Peters;  Charles  Caley,  WMBD,  Peoria. 


some  of  the  bitterest  debates  among 
committee  members,  caused  little 
discussion  during  the  Sales  Man- 
agers sessions.  Asked  whether  it 
would  apply  to  "rib"  commercials, 
Mr.  Kirby  replied  that  its  aim  was 
to  make  commercials  more  accep- 
table to  the  listening  public  and 
that  it  would  be  liberally  interpre- 
ted so  as  not  to  penalize  informal 
sales  messages  by  holding  them  to 
strict  time  limitations.  Station 
breaks  were  not  mentioned,  he  said, 
because  there  was  no  agreement 
among  the  committee  members  con- 
cerning them. 

Other   debated   points  included 


ing  from  one  to  the  other  in  a 
manner  that  is  quite  annoying  to 
any  listener  not  familiar  with  all 
the  languages.  The  more  casual 
European  scheduling,  with  pro- 
grams frequently  starting  several 
minutes  after  the  scheduled  time, 
loses  them  many  listeners,  he  said. 

Mr.  Mason  stated  that  no  one 
knows  much  about  the  commercial 
possibilities  of  shortwave  broad- 
casting or  how  to  go  about  selling 
it.  "We  don't  know,"  he  said,  "to 
what  extent  advertisers  would  use 
international  stations  in  place  of 
local  stations  in  foreign  countries? 
We  don't  know  how  aggressively 
(Continued  on  page  186) 
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Big  Overhead  Cuts  Net  to  $18,854,784 


Industry  Income  Shown 
By  FCC  as  17%  Below 
Figure  for  1937 

INCREASED  operating  overhead 
during  1938  was  largely  respon- 
sible for  a  17%  loss  in  net  revenue 
for  the  broadcasting  industry  for 
1938  as  compared  with  the  pre- 
ceding year,  according  to  tabula- 
tions released  June  26  by  the  FCC 
which  show  that  660  stations,  in- 
cluding the  three  major  networks, 
had  a  net  broadcast  income  in 
1938  of  $18,854,784.  This  figure 
compared  to  $22,566,595  for  629 
stations  during  the  1937  calendar 
year. 

Based  on  the  extensive  and  con- 
troversial questionnaires  sent  sta- 
tions covering  their  1938  opera- 
tions, the  FCC  analysis  revealed 
that  total  revenues  of  netwoi'ks 
and  stations  for  1938  aggregated 
$111,358,378  as  against  $114,222,- 
906  for  the  629  stations  and  the 
networks  in  1937.  Total  broadcast 
expenses  for  1938  were  given  as 
$92,503,594  as  against  $91,656,311 
for  the  preceding  year. 

Small  Station  Losses 

In  analyzing  the  data,  the  FCC 
said  that  of  the  aggregate  num- 
ber of  stations,  240  outlets  did  not 
receive  enough  revenue  to  pay  their 
actual  expenses  including  deprecia- 
tion. These  stations  showed  losses 
aggregating  $2,223,195.  The  419 
stations  reporting  profits  showed 
broadcast  income  of  $16,728,533. 

As  a  group,  said  the  Commission, 
the  175  stations  with  revenues  of 
less  than  $25,000  showed  a  loss 
since  their  aggregate  revenues 
were  $2,520,026  and  their  aggre- 
gate expenses  $2,872,729. 

In  another  tabulation  covering 
network  stations,  including  the  23 
managed  and  operated  stations  of 
NBC  and  CBS,  the  tables  showed 
that  350  basic,  regional  or  special 
network  outlets  had  a  broadcast 
income  of  $14,654,445  as  a  group. 
Of  these,  78  stations  described  as 
on  basic  networks,  had  income  of 
$9,432,812  while  another  126  sta- 
tions listed  as  regional  groups  by 
the  networks,  realized  an  income  of 
$3,852,746. 

As  against  these  figures,  the 
complete  summary  of  returns  dis- 
closed that  all  660  stations  had  a 
broadcast  income  of  $14,505,338 — ■ 
approximately  $150,000  less  than 
the  income  shown  for  the  350  net- 
work affiliated  stations.  Thus,  it 
was  deduced,  stations  affiliated  with 
the  major  networks  and  to  a  lesser 
extent  with  regional  networks,  are 
preponderantly  the  best  earners. 

Dividends  Shown 

For  the  first  time  the  FCC  re- 
leased a  figure  showing  the  divi- 
dends declared  by  stations  and  net- 
works, including  withdrawals  of 
partners  and  proprietors.  During 
1938  this  figure  aggregated  $22,- 
976,676. 

In  its  general  breakdown,  the 
FCC  figures  showed  that  20  sta- 
tions affiliated  with  regional  net- 
works only  had  a  deficit  of  $112,- 
424  while  152  stations  with  net 
sales  of  $25,000  or  more  not  af- 


filiated with  networks  had  a  broad- 
cast income  of  $210,477.  A  group 
of  290  stations  with  net  time  sales 
of  $25,000  or  more,  but  not  affiliat- 
ed with  networks,  showed  a  deficit 
of  $36,683. 

Earned  Surplus 

In  a  condensed  balance  sheet  of 
the  major  networks  at  the  close  of 
1938,  the  FCC  showed  an  earned 
surplus  of  $15,739,109.  The  aggre- 
gate investment  by  the  present 
owners  of  the  networks  was  given 
as  $22,116,096  before  depreciation. 
The  investments,  minus  deprecia- 
tion in  broadcast  items,  totaled 
$13,411,102  broken  down  between 
plants  in  service,  divided  between 
network  service,  M  &  0  key  sta- 
tions and  M  &  O  non-key  stations. 

A  condensed  balance  sheet  cover- 
ing the  three  major  networks  and 
I'evenues  of  660  standard  broadcast 
stations  including  "one  major  net- 
work not  the  licensee  of  any  such 
station"  showed  total  assets  of  $1,- 
068,339,901.  This  figure  was  repre- 
sented as  including  investments  in 
assets  other  than  broadcasting 
plant  for  large  licensee  companies 
which  do  not  operate  their  broad- 
cast stations  as  separate  corpor- 
ate entities. 

Total  assets  of  such  large  corpo- 
rations as  Westinghouse  and  Gen- 
eral Electric,  it  was  stated,  might 
figure    into    such    a  compilation. 


Total  current  assets  of  these  660 
stations  and  three  networks  were 
given  as  $408,133,556.  The  invest- 
ment in  broadcast  assets  was 
quoted  at  $72,961,659,  with  depreci- 
ation of  $26,183,672  on  a  present 
amortized  investment  of  $46,777,- 
987.  Investment  in  assets  other 
than  broadcast  plant,  after  depre- 
ciation and  authorization,  was 
given  for  this  entire  group  as 
$561,274,054.  Other  asset  items 
were  computed  at  $52,154,304. 

On  the  Liability  Side 

On  the  liability  side,  the  balance 
sheet  showed  a  net  worth  of  $821,- 
536,191  for  the  660  standard  broad- 
cast stations  and  the  three  major 
networks,  plus  parent  company 
items. 

Included  in  the  amount  of  $46,- 
777,987  shown  as  the  net  amount 
of  broadcast  assets  was  an  item  of 


$11,526,179  charged  to  "good  will". 
Another  item  of  $714,326  was  list- 
ed as  "excess  of  purchase  price  of 
broadcast  plant  over  its  net  book 
value  in  the  hands  of  the  vendors." 
High-Power  Stations 
In  a  general  breakdown  of  1938 
revenues  according  to  classification 
of  station,  the  FCC  figures  reveal 
that  31  stations  with  power  of 
"50,000  watts  or  more"  operating 
unlimited  time,  had  more  than  half 
of  the  aggregate  broadcast  income 
reported  for  the  660  stations.  These 
figures  showed  that  the  31  stations 
had  time  revenues  of  $23,323,916 
for  the  year  and  expenses  of  $13,- 
980,511.  The  net  broadcast  revenues 
totaled  $9,343,405  and  with  deduc- 
tions from  net  broadcast  revenues 
of  $1,700,960,  which  included  de- 
preciation, amortization,  plant 
losses,  taxes,  uncollectable  revenue 
and  rents,  all  of  which  are  assign- 
able to  broadcast  service,  the  31 
stations  had  a  broadcast  income 
{Continued  on  page  191) 


Broadcasters^  Highest  of  Wage  Payers^ 
Increase  Average  Pay  to  $45.20  a  Week 


RADIO  broadcasting  in  1938  en- 
hanced its  position  as  the  best 
wage-paying  industry  with  its 
average  weekly  wage  of  $45.20  to 
18,359  employes,  according  to  new 
Federal  statistics. 

Not  only  has  the  industry  in- 
creased average  weekly  pay  by  8 
cents  over  the  1937  figure  of  $45.12, 


1938  COMBINED  INCOME  STATEMENT 
OF  U.  S.  BROADCASTERS 

(FCC  Report  Covering  Three  Major  Networks  and  660 
Standard  Broadcast  Stations) 


Particulars 

(a)  Revenues: 

1.  Network  portion  of  network  time  sales  

2.  Time  sales  by  stations   $82,669,401 

Less:  payments  to  other  stations   745,452 

3.  Total  time  sales  by  networks  and  stations  

4.  Deduct:    Commission    to   agencies,   representatives,  and 

brokers  

5.  Net  revenue  from  sale  of  time  

6.  Sale  and  placing  of  talent  

7.  Recoveries  by  networks  from  others  on  communication  line 

charges  

8.  Miscellaneous  sales  and  revenue  services  

9.  Sustaining  programs  

10.  Total  revenues  of  networks  and  stations  

(b)  Expenses: 

1.  Technical  expenses  

2.  Program,  talent,  and  communication  line  expense  (including 

sustaining  programs  purchased,  royalties,  and  similar 
items)  

3.  Advertising,  promotional,  and  selling  expenses  

4.  General  and  administrative  expenses  

5.  Other  direct  broadcast  expenses  

6.  Indirect  broadcast  expenses  (depreciation,  amortization, 

taxes,  uncollectible  revenue,  and  rents)  

7.  Total  broadcast  expenses.  

(c)  Broadcast  income  ((a)  minus  (b))  

(d)  1.  Income  from  broadcast  assets  leased  to  others  

2.  Total  income  from  others  who  use  licensee  stations  for  their 

own  time  sales  

(f)  Income  from  general  services  to  licensees  

(/)  Total  income  derived  from  activities  related  to  broadcasting.  .  . 

(g)  Income  from  business  or  activities  other  than  broadcasting.  .  .  . 

(h)  Extraordinary  income  amounts  for  the  year  (net  debits)  

(0   Total  income  from  all  sources  reported  

(j)   Contractual  payments  to  others  from  income   $214,228 

(fc)  State  and  Federal  taxes  on  net  income   11,522,636 

(l)   Net  income  from  all  sources  for  the  year  after  taxes  


Amount 


$35,455,510 
81,923.949 

117,379,459 
16,487,200 


100,892.259 
6,081,344 

1,085,469 
3,278,836 
20,470 

111,358,378 


13,048,588 


38,196,994 
9,963,136 

15,088,718 
5,209,099 

10,997,059 

92,503,594 


18,854,784 
277,155 

928,218 
92,958 

20,153,115 
53,672,999 
(79,035) 

73,747,079 

11,736,864 

62,010,215 


Dividends  declared  (and  withdrawals  by  partners  and  proprietors)  during  the  year  were  reported 
by  licensees  in  the  amount  of  $22,976,676. 


but  it  also  has  enlarged  its  regular 
personnel  by  approximately  1,300 
over  the  total  of  17,085  in  1937. 
This  analysis  was  made  public  June 
26  by  the  FCC  based  on  question- 
naires received  from  660  broad- 
cast stations  and  the  major  net- 
works as  part  of  its  survey  of 
business  operations  of  the  indus- 
try. 

The  total  employment  of  658 
stations  and  the  networks  in  1938 
was  23,060  persons,  who  drew  $45,- 
663,757  in  pay,  including  staff  mu- 
sicians and  other  artists  on  the 
regular  payrolls.  Of  this  amount 
$4,239,470  was  paid  to  officers  of 
the  "licensee  companies." 

Other  High  Rankings 

Based  on  1937  figures,  according 
to  the  U.  S.  Bureau  of  Labor  Sta- 
tistics, the  motion  picture  indus- 
try ranks  next  to  Broadcasting. 
The  average  weekly  pay  for  that 
industry  was  given  as  $41.33.  For 
the  stock  brokerage  industry,  1937 
figures  showed  an  average  weekly 
pay  of  $34.47,  while  the  insurance 
industry  paid  $34.17,  and  the  dura- 
ble goods  industries,  including  au- 
tomotive averaged  $29.95.  The 
general  average  for  all  manufac- 
turing industries  was  $22.46. 

The  new  FCC  analysis  disclosed 
that  during  the  week  which  began 
Dec.  11,  1938,  there  were  18,359 
fulltime  broadcast  employes  with 
a  total  payroll  for  the  week  of 
$830,003.  During  the  same  week 
there  were  4,377  parttime  employ- 
es drawing  $103,134.  The  average 
compensation  thus  worked  out  to 
$45.20  weekly  for  the  18,359  em- 
ployes, compared  to  the  1937  figure 
of  $45.12  for  17,085  employes.  For 
parttime  employes,  the  average 
compensation  was  $23.55  for  4,377 
persons  during  the  1938  week,  as 
against  $17.97  for  5,820  in  1937. 

The  figures  disclosed  that  the 
broadcasting  industry  disbursed 
slightly  less  than  50%  of  its  ag- 
gregate industry  expense  in  1938 
for  payrolls.  Total  expenses  of  the 
660  reporting  stations  and  networks 
for  the  year  amounted  to  $92,503,- 
594,  as  against  total  payrolls  of 
$4,663,757. 
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BROADCASTING  •  Broadcast  Advertising 


FCC  REPORT  ON  1938  BROADCAST  INCOME  ITEMS  OF  STATIONS  BY  CLASS 

AND  NETWORK  AFFILIATION 


Clear  channel 


Regional 


Local 


Item 


Stations  with  net  time  sales  of  $25,000  or  more: 

Number  of  stations  

Revenue  from  sale  of  station  time: 

To  rational  networks  

To  regional  networks  

To  stations  

To  national  and  regional  users  

To  local  users  

Sale  of  other  station  time  

Total  sale  of  station  time  

Deductions: 
Payments  to  networks  and  stations  (from 

sale  of  time)  

Commissions    to    regiilarly  established 

agencies  

Commissions  to   representatives,  brokers, 

and  others  

Total  deductions  from  sale  of  station  time. 

Balance,  net  time  sales  

Incidental  broadcast  revenues: 

Revenue  from  the  sale  and  placing  of  talent . 

Miscellaneous  sales  

Total  incidental  broadcast  revenues  

Total  broadcast  revenues  

Expenses: 

Technical  expenses  

Program  expenses  

Advertising,    promotional,    and  selling 

expenses  

General  and  administrative  expenses  

Other  broadcast  expenses. 


50 , 000  watts  or  more 
Unlimited  Part-time 


5 , 000  to  25 , 000  watts  Unlimited 
Unlimited      Part-time     High-power  Other 


TOTAL  STATIONS 


Limited 
and  day 


Part-time  Unlimited 


Day  and 
part-time 


Grand 
total 


31 

4 

14 

4 

8 

188 

49 

27 

132 

28 

$9,302,760 

$341,822 

$926,070 

$45,355 

$645,132 

$7 

673.712 

$20,559 

$373,672 

$318,798 

$10,868 

53,695 

6,968 

319 

21,577 

929 , 952 

18,445 

13,956 

101,051 

39,633 

67,023 

4,240 

6,467 

193,195 

6,598 

17,949 

15,694 

1,905 

12,139,067 

9771970 

1.213;5i2 

252,350 

670,167 

9 

671.255 

1,022,802 

898,898 

1,176,754 

86,410 

3,363,589 

325.844 

837,960 

216,159 

672,203 

13 

920.888 

2,536.265 

1,787,275 

5,701.862 

987,534 

73,597 

1 

2,435 

320,848 

47,435 

38,314 

49 , 836 

730 

24,999,731 

1,645,637 

2. 984  ,'516 

520,858 

2, 015  ,'546 

32 

709,850 

3.652,104 

3,130,064 

7,363,995 

1,127,080 

320,679 

65,222 

6,515 

649 

5,881 

280,211 

14,961 

21,720 

17,537 

12,077 

2,551,376 

27,251 

236,104 

37,044 

163,654 

2 

282,296 

222,139 

193,625 

162,488 

21,947 

538,058 
3,410,113 
21,589,618 

1,299,904 
434,394 
1,734,298 
23.323,916 


3.245,187 
6,646,934 

1.397,967 
2,304.038 
386.385 


Total  broadcast  expenses   13 , 980 , 511 


Net  broadcast  revenues . 


Deductions  from  net  broadcast  revenues' . 
Broadcast  income  


9,343,405 
1,700,960 
7,642.445 


34,673 
127,146 
,518,491 

190,699 
39,781 
230,480 
,748,971 


164,690 
607,077 

112,304 
213,162 
94,609 
1,191,842 

557,129 

173,034 

384.095 


97.641 
340.260 
2,644,250 

89 , 173 
208,464 
297,637 
2.941.887 


506,407 
834,559 

316,704 
411,479 
92,100 
2,161,249 

780,638 

347,552 

433,086 


12,996 
50,689 
470,169 

35,673 
23,362 
59,035 
529,204 


90,155 
157,401 

64,622 
108,626 

10,691 
431,495 

97,709 

43,782 

53,927 


42,852  1,174.720 
212,387  3,737,227 
1,803,159  28,972,623 


58,063 
28,514 
86,577 
1,889,736 


264,348 
548.287 

199.614 
294,901 
67.080 
1,374,230 


1,615,436 
861,521 
2,476,957 
31,449.580 


4,253,839 
9,637,591 

3,194,573 
5,227.316 
1.000,643 
23.313,962 


515,506  8.135,618 
197,871  2,988,482 
317,635  5,147.136 


181.585 
418.685 
3,233,419 

155.617 
69.968 
225.585 
3,459,004 


567,208 
1,282,176 

440,216 
677,875 
105,669 
3,073,144 

385,860 

349,240 


36,620 


126,872 
342.217 
,787,847 

123,435 
34,563 
157,998 
,945,845 


423,864 
994,691 

338 , 776 
520,227 
132,526 
,410,084 

535,761 

216,617 

319,144 


190,465 
370,490 
6,993,505 

128,239 
121,812 
250,051 
7,243,556 


1.069,161 
2.293,940 

1,020,549 
1,498,024 
289,102 
6,170,776 

1,072,780 

645,505 

427,275 


485 


1,185.596 
313.071 
28.109.185 
30.349,579 
533,196 
80,149,375 


745,452 


23,672  2,423,534 
57,696  9,066,910 
1.069,384  71,082,465 


3,141 
4,510 
7,651 
1,077,035 


162,660 
321,357 

162,513 
197,346 
28,616 
872,492 

204,543 

109,865 

94,678 


3,699,380 
1,826,889 
5,526,269 
76,608,734 


10,747,519 
23,324,013 

7,247,838 
11,452,994 

2,207,421 
54,979,785 

21,628,949 

6,772,908 

14,856,041 


All  commercial  stations: 

Number  of  stations   31  4  14  4 

Broadcast  revenues   $23,323,916  $1,748,971  $2,941,887  $529,204 

Broadcast  expenses   13,980,511  1,191,842  2,161,249  431,495 

Net  broadcast  revenues   9,343,405  557,129  780,638  97,709 

Deductions  from  net  broadcast  revenuesi   1 , 700 , 960  173 , 034  347 , 552  43 , 782 

Broadcast  income   7,642,445  384,095  433,086  53,927 


8               195  68  33 

$1,889,736  $31,583,083  $3,732,267  $3,046,037 

1,374.230    23.428.133  3.431,654  2,517,841 

515,506      8,154,950  300,613  528,196 

197,871      3,003,955  389,448  226,362 

317,635      5,150,995  <j  88,835  301,834 


227  76  660 

$8,604,963  $1,728,696  $79,128,760 

7,499,486  1,483,859  57,500,300 

1,105.477  244.837  21,628.460 

822,352  217.806  7,123,122 

283,125  27,031  14,505,338 


d  Deficit  or  other  reverse  item. 

1  Includes  depreciation,  amortization,  plant  losses,  taxes,  uncollectible  revenue,  and  rents,  all  assignable  to  broadcast  services. 
Note  A: — The  term  "part-time"  as  used  in  this  table  refers  to  share-time  and  specified-hour  stations. 


FCC  REPORT  ON  1938  INCOME  ITEMS  OF  STATIONS  SERVING  AS  OUTLETS 

FOR  NATIONAL  NETWORKS 

(Including  Network  Managed  and  Operated  Stations) 


Particulars 


Stations  with  net  time  sales  of  $25,000  or  more: 
Number  of  stations  


Revenues  from  the  sale  of  station  time: 

To  national  networks  

To  regional  networks  

To  stations  

To  national  and  regional  users  

To  local  users  

Sale  of  other  station  time  

Total  sale  of  station  time  


Deductions: 

Payments  to  networks  and  stations  (for  sale  of  time) . 

Commissions  to  regularly  established  agencies  

Commissions  to  representatives,  brokers,  and  others. 

Total  deductions  from  sale  of  station  time  

Balance,  net  sale  of  time  


Incidental  broadcast  revenues: 

Revenues  from  the  sale  and  placing  of  talent. 

Miscellaneous  sales  

Total  incidental  broadcast  revenues  

Total  broadcast  revenues  


Expenses: 

Technical  expenses  

Program  expenses  , 

Advertising,  promotional,  and  selling  expenses. 

General  and  administrative  expenses  

Other  broadcast  expenses  

Total  broadcast  expenses  


Net  broadcast  revenues. 


Deductions  from  net  broadcast  revenues'. 

Broadcast  income  


In  basic* 
networks 

In  regional 
groups  required 
as  a  unit 

Supplementary 
to  groups  and 
optional  to 
advertisers 

Special  '%ls, 
arrangements 
for  network 
service 

Total 
all  stations 
in  this 
group 

78 

107 

124 

7 

316 

$13,310,612 
240.883 
88.449 
jS. 687. 330 
7,791,528 
167,295 
37,286,097 

$4,359,494 
715.450 
169,803 
5,246.815 
5,744,202 
203,186 
16,438,950 

$1,954,259 
117,618 
34,893 
3,887,887 
6,799,440 
34,300 
12,828,397 

$21,082 

12,290 
4,178 
342,583 
456,303 

39,061  t^t 
875,497 

$19,645,447 
1,086.241 
297,323 
25,164,615 
20,791 ,473 
443.842 
67,428,941 

444.609 
3,353.501 

955.583 
4.753,693 
32,532,404 

153,794 
1,004,124 

512,721 
1,670,639 
14,768,311 

70,441 
641,173 
351,670 
1,063,284 
11,765,113 

4,215 
90,818 
46,140 
141,173 
734,324 

673.059 
5,089.616 
1.866.114 
7 . 628 . 789 
59,800,152 

2,096,738 
922.241 
3.018.979 
35,551,383 

592,072 
289,882 
881.954 
15,650,265 

407,983 
311,126 
719.109 
12.484,222 

29,875 
20,087 
49.962 
784,286 

3.126.668 
1.543.336 
4.670.004 
64,470,156 

4,772,722 
10.292.652 
2,749,783 
4,319.116 
821.633 
22.955,906 

2,075,396 
4.267,422 
1,395,805 
2,258.210 
574.670 
10.571,503 

1,844,942 
3.908.840 
1,612,437 
2,133,108 
341,286 
9,840,613 

169,287 
307.663 

90.986 
162.582 

19.112 
749,630 

8,862.347 
18,776.577 
5.849,011 
8,873,016 
1.756.701 
44.117.652 

12,595,477 

5,078,762 

2,643,609 

34,656 

20,352,504 

3,162,665 

1,197,052 

1,135,782 

99,096 

5,594,695 

9,432,812 

3,881,710 

1,507,827 

(64,440) 

14,757,909 

All  commercial  stations: 

Number  of  stations   78  126  138 

Broadcast  revenues   $35,551,383  $15,951,606  $12,717,404 

Broadcast  expenses   22,955,906  10,868,730  10,089,511 

Net  broadcast  revenues   12.595.477  5,082.876  2,627,893 

Deductions  from  net  broadcast  revenues'   3 , 162 , 665  1 , 230 ,130  1,197. 720 

Broadcast  income   9,432,812  3,852,746  1,430,173 

*  Includes  Mountain  and  Pacific  Coast  Groups,  required  stations. 

'  Includes  depreciation,  amortization,  plant  losses,  taxes,  uncollectible  revenues,  and  rents,  all  assignable  to  broadcast  service. 


$792,244 
753,067 
39.177 
100.463 
(61,286) 


350 

$65,012,637 
44.667,214 
20,345.423 
5.690.978 
14,654,445 


WFBR  Dedicates 
New  Radio  Center 

Outlay  of  $100,000  Involved 

In  Modernization  Project 

WITH  personal  greetings  from 
President  Roosevelt  to  Robert  S. 
Maslin,  president  of  Baltimore  Ra- 
dio Show  Inc.,  WFBR,  Baltimore, 
on  June  24  dedicated  its  new  Ra- 
dio Center  studio  building  and 
transmitter  plant  in  the  presence 
of  Gov.  Herbert  R.  O'Conor  and 
about  500  State,  civic  and  radio 
notables.  The  WFBR  moderniza- 
tion project,  representing  an  out- 
lay of  $100,000,  gives  the  station 
one  of  the  finest  broadcast  plants 
in  America. 

"In  this  age  when  the  magic  of 
radio  has  revolutionized  communi- 
cations," President  Roosevelt  wrote 
Mr.  Maslin,  "improvements  in  the 
technique  of  broadcasting  ai'e  al- 
most as  remarkable  as  the  phe- 
nomenon of  wireless  itself.  I  desire 
to  congratulate  you  upon  your  pro- 
gressive spirit  in  opening  new  stu- 
dios for  Station  WFBR  which,  I 
am  informed,  are  the  last  word  in 
technical  installation.  I  trust  that 
with  these  up-to-date  improvements 
you  will  be  able  to  give  your  lis- 
teners an  increasingly  efficient 
service." 

Towers  in  Water 

The  transmitter  plant,  RCA 
equipped  throughout,  was  placed 
in  operation  June  15,  using  1,000 
watts  night  and  5,000  day  on  1270 
kc.  It  is  located  at  Westport  on 
the  Patapsco  River,  which  forms 
part  of  Baltimore  Harbor.  Two 
Truscon  towers,  each  300  feet 
high,  are  set  on  concrete  bases 
in  8  feet  of  water  that  required 
the  pouring  of  240  tons  of  rein- 
forced concrete.  Bases  rise  14  feet 
above  waterline  to  escape  high 
tides.  The  towers  are  connected 
with  the  shore  by  a  catwalk,  and 
on  the  shore  is  the  transmitter 
buildmg  of  red  brick  and  glass 
walls,  measuring  50x  75  feet  and 
including  air-conditioned  offices  and 
workrooms.  The  technical  installa- 
tion was  supervised  by  Paul  God- 
ley,  consulting  engineer,  and  Wil- 
liam Q.  Ranft,  WFBR  chief  en- 
gineer, working  in  collaboration 
with  Mr.  Maslin  and  Manager 
Hope  H.  Barroll  Jr. 

The  downtown  studio  building, 
erected  at  a  cost  of  $400,000  and 
occupied  with  the  exception  of  the 
Center  Theater  by  WFBR  studios 
and  offices,  was  planned  by  0.  B. 
Hanson,  NBC  chief  engineer,  and 
W.  A.  Clark,  of  the  NBC  construc- 
tion staff.  The  radio  space,  18,000 
square  feet,  is  leased  for  20  years 
from  the  theater  owner,  who  built 
it  to  specifications  of  Armand  Car- 
roll, Philadelphia  architect. 

Six  studios,  the  largest  56  x  32 
feet  and  20  feet  high,  all  air-con- 
ditioned, are  contained  in  the  struc- 
ture. Acoustical  work  was  done 
by  Johns-Manville.  In  addition  to 
the  studios,  the  building  includes 
master  control  room  and  four  other 
control  rooms,  newsroom,  musical 
library,  recording  facilities,  artist 
lounges,  client  booths,  a  repair 
shop  and  modern  offices. 

PROCTER  &  GAMP.LE  Co..  Cincin- 
nati (Teel  liquid  dentrifiee) .  has  start- 
ed Music  Magic  on  WLW.  Cincinnati. 
Sunday.s,  7:4.5-8  p.  m.,  featuring  Jim- 
mie  James  and  orchestra.  H.  W.  Ras- 
ter &  Sons  Adv.  Inc.,  Caieago,  is 
agency. 


ONE  OF  AMERICA'S  finest  broadcasting  plants  was 
dedicated  June  24  when  Baltimore's  WFBR  opened  its 
new  Radio  Center  shortly  after  placing  its  new  5  kw. 
transmitter  in  operation.  At  left  is  photo  of  the 
Radio  Center  in  downtown  Baltimore,  built  entirely 
to  radio  specifications  by  the  theater  owners  who  have 
leased  all  other  space  to  WFBR.  At  right  are  the 
300-foot  towers  in  Baltimore  harbor,  and  below  is  the 
transmitter  house  on  the  nearby  shore.  The  technical 
plant  represented  an  outlay  of  $100,000.  Both  studio 
building  and  transmitter  plant  were  dedicated  June 
24  with  ceremonies  attended  by  Gov.  O'Conor  of  Mary- 
land and  many  notables  in  the  radio  field,  during 
which  a  letter  of  greeting  from  President  Roosevelt 
was  read.  Paul  F.  Godley  designed  the  transmitter. 


Florida  State  Asks  Court  for  Order 
To  Stop  ASCAP  From  Doing  Business 


ON  THE  HEELS  of  enactment  by 
Florida  of  a  new  copyright  law  to 
regulate  activities  of  music  pools 
such  as  ASCAP,  the  State  of 
Florida  June  19  formally  peti- 
tioned the  three-judge  Federal 
court  to  dismiss  the  suit  of  ASCAP 
pending  against  the  officials  of  the 
State  and  at  the  same  time  to  en- 
join ASCAP  from  doing  business 
in  Florida  on  the  ground  that  its 
present  methods  of  "fixing  prices" 
on  public  performance  of  music 
violates  the  State  statute. 

The  effect  of  the  State's  new  of- 
fensive, according  to  observers,  is 
to  reduce  the  status  of  litigation 
with  ASCAP  to  the  monopoly  is- 
sue. In  this  connection,  it  was 
brought  out  that  the  U.  S.  Su- 
preme Court  in  its  recent  prelim- 
inary decision  in  the  Florida  case 
did  not  decide  the  monopoly  issue, 
although  Associate  Justice  Black 
strongly  condemned  ASCAP  prac- 
tices in  a  dissenting  opinion.  He 

W™j  Proposes  Tests 

EXPERIMENTS  with  both  ampli- 
tude and  frequency  modulation  on 
the  ultra-shortwaves,  to  be  con- 
ducted simultaneously  "in  order  to 
determine  by  which  means  the  ul- 
trahigh frequency  may  be  best 
adapted  to  broadcasting"  is  pro- 
posed in  applications  filed  with  the 
FCC  by  WTMJ,  Milwaukee.  The 
applications  seek  a  500-watt  trans- 
mitter for  amplitude  and  a  5,000- 
watt  transmitter  for  frequency 
modulation.  WTMJ  has  taken 
leases  on  towers  of  two  downtown 
hotels  for  antennas  for  the  pro- 
posed tests. 


also  disagreed  with  the  majority 
of  the  court,  contending  that  it 
should  not  postpone  judgment  on 
the  music  monopoly  question  since 
it  ultimately  would  have  to  meet 
that  issue.  Justice  Black  said  that 
ASCAP,  in  his  judgment,  consti- 
tuted an  organization  in  violation 
of  existing  laws. 

Simultaneously,  word  was  re- 
ceived that  the  Federal  District 
Court  in  Montana  had  enjoined 
ASCAP  from  cancelling  licenses 
for  performance  of  its  music  held 
by  a  number  of  stations  in  the 
State. 

In  the  Florida  action.  Attorney 
General  George  Couper  Gibbs  and 
associate  counsel  brought  to  the  at- 
tention of  the  Federal  tribunal  the 
amended  State  copyright  law.  Sec- 
tions of  the  1937  law,  which  had 
been  attacked  by  ASCAP  in  its 
court  action,  the  Attorney  General 
held,  had  been  repealed,  and  the 
revised  statute  was  such  as  to  be 
"patently  within  the  police  power" 
of  the  State.  Also  signing  the  pe- 
titions were  Tyrus  A.  Norwood, 
assistant  attorney  general,  Lucien 
H.  Boggs,  Jacksonville  attorney 
and  former  special  assistant  at- 
torney general  and  Andrew  W. 
Bennett,  NAB  counsel  and  former 
special  assistant  attorney  general 
in  charge  of  the  Government's  suit 
against  ASCAP.  Mr.  Bennett  is 
special  counsel  to  the  Attorney 
General  of  Florida  and  the  Attor- 
ney General  of  Nebraska  in  con- 
nection with  State  copyright  legis- 
lation. 

In  praying  for  both  a  prelim- 
inary and  a  final  injunction  in  a 
cross  bill  filed  with  the  court,  the 


State  counsel  asked  that  ASCAP 
be  restrained  from  making  further 
contracts  in  the  State  for  the  li- 
censing of  public  performance 
rights  on  copyrighted  music  "either 
through  the  Society  or  any  other 
combination  for  price  fixing  pur- 
poses" and  also  that  the  "collec- 
tion of  license  fees  or  the  enforce- 
ment or  attempted  enforcement  of 
existing  contracts,  agreements  or 
licenses  within  this  State  made  by 
any  person,  firm  or  corporation 
with  the  Society  or  any  combina- 
tion made  by  the  plaintiffs  for  the 
purpose  of  fixing  prices  on  such 
performance  rights  of  copyright 
music"  be  restrained. 

On  another  State  copyright 
front,  the  special  constituted  three- 
judge  Federal  court  in  Nebraska 
has  scheduled  for  Sept.  23  a  final 
hearing  on  the  ASCAP  suit  chal- 
lenging the  constitutionality  of  the 
Nebraska  statute. 


Florida  Libel  Law 

A  NEW  libel  law,  under  which 
broadcasters  are  relieved  of  re- 
sponsibility for  defamatory  or  li- 
belous statements  uttered  over  their 
facilities,  became  law  in  Florida 
June  12.  The  act  specifies  that  the 
owner,  lessee,  licensee  or  operator 
of  a  station  and  the  agents  or  em- 
ployes of  the  operator  shall  not  be 
liable  for  damages  uttered  by  one 
other  than  the  owner  or  his  agent 
unless  he  affirmatively  declares  that 
the  statements  made  are  for  and 
in  behalf  of  the  actual  licensee. 


IF  BELOVED  Will  Rogers  were  liv- 
ing today,  chances  are  he  would  change 
his  famous  remark  from  "All  I  know 
is  what  I  read  in  the  newspapers" 
to  "All  I  know  is  what  I've  heard  on 
a  quiz  program."  —  Wayne  Varnum. 
Iowa  Broadcasting  System. 
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STAFF  OF  WWL  gathers  in  New  Orleans'  famed  Arnaud's  Restaurant 
in  the  Vieux  Carre  to  tender  a  birthday  party  to  Sales  Manager  Paul 
Beville  (seated,  left)  and  Auditor  Alfred  J.  Cummings  (seated,  right) 
recently,  each  being  presented  with  a  loving  cup  by  Manager  Vincent 
F.  Callahan.  Standing  (1  to  r)  are  Larry  Baird,  salesman;  Henry  Dupre, 
director  of  special  events;  Louis  Read,  merchandising  manager;  J.  D. 
Bloom,  chief  engineer;  Mr.  Callahan;  James  Willson,  program  director; 
Bev  Brown,  continuity  director  and  "Pinky"  Vidacovich,  musical  director. 


Transfer  of  KEHE 
To  Earl  Anthony 
Favored  by  FCC 

Proposed  Grant  Denies  Move 

Of  KECA  to  San  Diego 

CONDITIONAL  upon  the  sur- 
render of  the  license  of  KECA,  Los 
Angeles,  Earle  Anthony  Inc.,  op- 
erator of  KFI  and  KECA,  will  be 
authorized  to  acquire  KEHE,  Los 
Angeles,  from  Hearst  Radio  Inc. 
for  a  purchase  price  of  $400,000. 
This  was  decided  by  the  FCC  June 
21  in  a  proposed  decision  and  order, 
which  is  tantamount  to  a  grant  un- 
less protests  are  raised  within  20 
days.  The  decision's  effect  will  be 
to  reduce  by  one  the  number  of  sta- 
tions in  Los  Angeles. 

In  the  same  proposed  decision 
and  order,  the  Commission  denied 
the  Anthony  application  to  move 
KECA  into  San  Diego  and  to  as- 
sign its  license  to  Worcester  Broad- 
casting Co.,  headed  by  Warren  B. 
Worcester,  who  had  purchased  it 
for  $97,000,  subject  to  removal  and 
transfer.  Mr.  Worcester,  a  29-year- 
old  engineer  and  draftsman,  is 
grandson  of  one  of  the  founders 
of  U.  S.  Steel  Corp. 

KECA  operates  with  1,000  watts 
night  and  5,000  day  on  1430  kc, 
and  is  an  NBC-Blue  outlet,  oper- 
ating from  the  same  studios  as 
KFI,  the  Red  outlet.  KEHE  has 
the  same  power  on  780  kc,  and  was 
purchased  by  the  Anthony  inter- 
ests in  a  deal  made  in  April,  1938, 
subject  to  FCC  approval,  because 
■of  its  superior  wavelength  and  its 
excellent  physical  plant.  It  is 
planned  to  center  the  operations  of 
both  KFI  and  KEHE  in  the  KEHE 
plant,  one  of  the  most  modern  on 
the  Pacific  Coast. 

Fifth  Hearst  Transfer 

KEHE  is  the  fifth  Hearst  station 
to  be  transferred  with  FCC  ap- 
proval this  year.  Last  May  the 
Commission  authorized  a  company 
headed  by  E.  S.  Fentress,  Waco 
publisher,  to  acquire  WACO,  Waco, 
and  KNOW,  Austin,  for  $50,000 
each  [Broadcasting,  May  15].  On 
May  24  it  authorized  a  company 
headed  by  O.  L.  Taylor  and  Gene 
A.  Howe,  publisher  of  the  Aviarillo 
Globe  &  News  and  operators  of 
KGNC,  Amarillo,  KFYO,  Lubbock, 
and  KRGV,  Weslaco,  to  take  over 
KTSA,  San  Antonio,  sold  last  year 
subject  to  FCC  approval  for  $300,- 
000  [Broadcasting,  June  1].  On 
Feb.  13  the  Commission  authorized 
Hearst  to  sell  KOMA,  Oklahoma 
City,  to  J.  T.  Griffin,  chief  owner 
of  KTUL,  Tulsa,  for  $315,000 
[Broadcasting,  Feb.  15]. 

In  its  decision  rejecting  the  move 
of  KECA  to  San  Diego,  the  Com- 
mission stated  that  Anthony  "is 
requesting  the  Commission  to  au- 
thorize him  to  construct  a  radio 
broadcast  station  which  he  does  not 
intend  to  construct  or  to  oper- 
ate." The  application  to  assign 
KECA  to  Worcester,  it  stated,  "is 
nothing  more  than  an  application 
to  assign  the  construction  permit 
which  is  being  requested  by  Earle 
C.  Anthony  Inc.  The  Commission 
does  not  deem  it  in  the  public  in- 
terest to  grant  a  construction  per- 
mit to  anyone  merely  for  the  pur- 
pose of  permitting  such  person  to 
assign  or  sell  the  permit  to  another, 
nor  does  the  Commission  deem  it  in 
the  public  interest  to  authorize  in 
advance  of  granting  such  construc- 
tion permit  the  assignment  of  the 
permit  to  a  third  person." 


Newspaper  Group 
Gets  KRIC  Grant 

Sale  of  WKBO  to  Steinmans 

Is  Ordered  for  Hearing 

NEWSPAPER  interests  became  li- 
censees of  another  broadcasting 
station  June  20  with  the  authoriza- 
tion by  the  FCC  of  assignment  of 
the  license  of  KRIC,  Beaumont, 
Tex.,  to  KRIC  Inc.,  whose  stock- 
holders are  publishers  of  the  Beau- 
mont Enterprise  and  Journal.  The 
same  day  the  FCC  ordered  a  hear- 
ing on  the  proposed  sale  of  WKBO, 
Harrisburg,  Pa.,  by  the  Harris- 
burg  Telegraph  interests  to  the 
Steinman  Brothers,  publishers  of 
the  Lancaster  New  Era  and  hitel- 
ligencer-Journal  and  operators  of 
six  radio  stations. 

KRIC,  a  local  outlet  on  1420  kc, 
which  went  on  the  air  last  July, 
was  sold  for  $40,000  by  a  group 
headed  by  B.  A.  Steinhagen,  for- 
mer mayor  of  Beaumont  and  head 
of  the  Steinhagen  Rice  Milling  Co. 
of  that  city.  The  station  was  ac- 
quired 40%  by  Mrs.  J.  L.  Mapes, 
widow  of  the  publisher  of  the  news- 
papers, 30%  each  by  E.  C.  Davis, 
general  manager  of  the  newspapers 
and  Alfred  Jones,  editor. 

A  Quick  Grant 

The  grant  was  one  of  the  quick- 
est ever  made  by  the  FCC.  Appli- 
cation for  the  transfer  was  an- 
nounced May  18,  no  hearing  was 
ordered  in  view  of  lack  of  opposi- 
tion and  the  authorization  came 
through  slightly  more  than  a 
month  later. 

The  Harrisburg  deal  was  set  for 
hearing  because  the  proposed  pur- 
chasers, J.  H.  and  John  F.  Stein- 
man, already  own  WDEL  and 
WILM,  Wilmington,  Del.;  WAZL, 
Hazleton,  Pa.;  WORK,  York,  Pa.; 
WGAL,  Lancaster,  Pa.,  and  WEST, 
Easton,  Pa.  The  station  is  a  local 
outlet  on  1200  kc.  The  purchase 
price  for  the  75%  interest  would 
be  $27,500. 

It  is  apparent  that  the  Commis- 
sion intends  to  raise  the  multiple 
ownership  issue  at  the  WKBO 
transfer  hearing. 


WHAM  are  the  call  letters  assigned 
by  the  FCC  for  the  new  250-watt  day- 
time station  on  .570  kc.  in  Marinette. 
Wis.,  which  on  .June  1.5  secured  a  final 
authorization  of  construction  permit 
by  reason  of  adoption  of  the  FCC's 
proposed  findings  of  fact  made  public 
May  16  [Broadcasting,  .Tune  1]. 


FCC  Grants  Authorize 
Elizabeth  City,  N.C.,  and 
Kingston,  N.  Y.,  Locals 

NEW  local  stations  in  Kingston, 
N.  Y.  and  Elizabeth  City,  N.  C. 
were  authorized  by  the  FCC  in  de- 
cisions ordered  effective  June  21. 
The  Kingston  station  will  operate 
with  100  watts  daytime  on  1500  kc. 
The  Elizabeth  City  station  will  op- 
erate with  100  watts  night  and  250 
day  on  1370  kc 

Kingston  Broadcasting  Corp.  is 
to  be  the  licensee  of  the  station  to 
be  erected  in  the  little  Hudson 
River  community.  All  of  the  stock- 
holders are  non-residents.  Presi- 
dent of  the  company  is  John  R.  Mc- 
Kenna,  a  radio  engineer  of  Long 
Island  City,  N.  Y.,  holding  42.5% 
of  the  stock.  The  same  amount  is 
held  by  Louis  F.  Furman,  vice- 
president,  a  resident  of  Oceanside, 
N.  J.,  who  operates  a  newspaper 
and  periodical  agency.  Secretary- 
treasurer  and  prospective  manager 
of  the  station  is  Maurice  S.  Novik, 
formerly  with  WEVD,  New  York, 
who  holds  15%  of  the  stock. 

Albermarle  Broadcasting  Co.  will 
be  licensee  of  the  new  North  Caro- 
lina station.  It  is  a  partnership  com- 
posed of  Aubrey  G.  McCabe,  mort- 
gage loan  broker,  and  Trim  W. 
Aydlett,  manufacturer  of  barrels 
and  vegetable  packages. 


MUTUAL  EXPANDING 
IN  SOUTHEAST  AREA 

THE  LONG  -  DISCUSSED  expan- 
sion of  the  Mutual  network  into  the 
Southeast  got  under  way  June  18 
when  four  North  Carolina  stations 
became  MBS  affiliates,  swelling  the 
network's  list  of  outlets  to  118. 
Move  is  generally  considered  as  the 
first  step  in  a  campaign  that  will 
eventually  extend  MBS  facilities 
throughout  the  "deep  South"  from 
Florida  to  Louisiana.  Fred  Weber, 
general  manager  of  the  network, 
admitted  this  possibility  but  said 
that  no  plans  were  definite  at  the 
moment. 

The  new  MBS  outlets  are  WSOC, 
Charlotte;  WRAL,  Raleigh;  WSTP, 
Salisbury,  and  WAIR,  Winston- 
Salem.  All  four  stations  operate 
with  250  watts  daytime  power,  the 
first  three  with  100  watts  at  night 
and  WAIR  daytime  only.  WSOC 
snd  WRAL  both  use  the  1210  kc. 
channel;  WAIR  operates  on  1250 
kc  and  WSTP  on  1500  kc. 


Two  New  Stations 
For  Saginaw,  Mich. 

FCC  Grants  Two  Facilities  on 
Part-Time  Schedules 

AN  UNUSUAL  grant  authorizing 

the  erection  of  two  new  broadcast- 
ing stations  in  the  same  commu- 
nity, each  to  operate  on  different 
facilities  on  a  part-time  basis,  was 
proposed  by  the  FCC  in  "proposed 
findings  of  fact  and  conclusions" 
made  public  June  17.  The  two  sta- 
tions will  be  built  in  Saginaw, 
Mich.,  if  within  the  20-day  pro- 
test period  no  objections  are  raised 
by  the  applicants  against  one  an- 
other or  by  other  parties  involved 
inasmuch  as  "proposed  findings" 
are  tantamount  to  a  grant. 

One  of  the  successful  applicants 
is  the  Saginaw  Broadcasting  Co., 
to  which  will  be  allocated  100  watts 
night  and  250  day  on  1200  kc,  op- 
erating specified  hours  and  sharing 
the  frequency  with  WMPC,  part- 
time  church-owned  station  in  La- 
peer, Mich.  Principal  stockholders 
are  Milton  L.  Greenebaum,  local 
merchant,  president  and  holder  of 
35%  of  the  stock;  Morris  Nover, 
iron  and  steel  merchant,  vice-presi- 
dent, 25%;  Adolph  Greenebaum, 
merchant,  secretary  -  treasurer, 
25%.  The  remaining  15%  stock  is 
held  by  Burnett  Abott,  H.  D. 
Peet,  G.  M.  Peet,  J.  W.  Symons  Jr. 
and  Walter  Harris. 

H.  D.  Peet,  owner  of  the  Peet 
Packing  Co.,  on  May  8  was  au- 
thorized by  the  FCC  to  buy  two- 
thirds  control  of  WBCM,  Bay  City, 
a  nearby  town,  for  $100,000 
[Broadcasting,  May  15]. 

Daytime  Station 

The  other  successful  applicants 
were  Harold  F.  Gross,  operator  of 
WJIM,  Lansing,  and  Edmund  C. 
Shields,  Democratic  national  com- 
mitteeman from  Michigan,  and  a 
prominent  attorney  and  business- 
man. They  will  be  allocated  500- 
watts  daytime  on  950  kc.  Gross  and 
Shields  would  be  45%  stockhold- 
ers each,  the  remainder  to  be  held 
by  Charles  Carlisle,  of  Saginaw. 

Messrs.  Gross  and  Shields  after 
a  hearing  and  examiner's  report 
were  granted  a  new  station  with 
the  same  facilities  in  1937,  and  the 
Saginaw  Broadcasting  Co.'s  appli- 
cation was  denied.  Thereupon  the 
latter  appealed  to  the  U.  S.  Court 
of  Appeals  for  the  District  of  Co- 
lumbia, which  reversed  the  FCC 
decision.  After  the  U.  S.  Supreme 
Court  refused  to  review  the  case, 
the  Commission  last  December  or- 
dered further  proceedings,  out  of 
which  grew  its  decision  granting 
the  applications  of  both  parties. 


New  Santa  Fe  Setup 

OPERATING  under  the  newly- 
assigned  call  letters  KVSF,  the 
former  KRQA,  Santa  Fe,  N.  M., 
whose  purchase  by  the  operators 
of  KGGM,  Albuquerque,  was  re- 
cently authorized  by  the  FCC,  is 
installing  entirely  new  RCA  speech 
input  and  studio  equipment.  Mike 
Hollander,  manager  of  KGGM,  is 
general  manager  of  the  Santa  Fe 
local,  and  the  following  new  staff 
has  been  installed:  Ivan  Head, 
manager;  George  Thorne,  produc- 
tion manager;  Wesley  Rutz,  chief 
engineer;  Jack  Alkire,  announcer; 
Flora  Sena,  receptionist. 
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To  be  or  not  to  be  a  radio  ad- 
vertiser —  that  is  a  question 
which  needn't  be  decided  "by 
guess  or  by  gosh"  .  .  .  After  all, 
radio  is  now  of  sufficient  age 
and  background  to  permit  any 
advertiser  to  make  a  seasoned, 
mature  and  well-founded  deci- 
sion. 

Helping  you  to  make  such  a 
decision  is  a  big  part  of  our  job. 
The  main  part,  of  course,  is  to 
sell  radio  time.  But  these  sta- 
tions   want    permanent  radio 


advertisers  —  not  a  graveyard 
of  failures.  To  secure  the  first 
and  preclude  the  latter,  we  are 
just  as  eager  for  wise  decisions 
as  you  are  yourself. 

Our  really  tremendous  files  of 
data  —  our  165  cumulative 
years  of  experience  in  radio 
and  advertising  —  all  our  best 
thought  is  yours  for  the  ask- 
ing. We  confidently  beUeve  that 
we  can  help  you  make  a  wise 
decision  about  radio.  Won't 
you  give  us  a  ring? 


Exclusive  Representatives : 

WGR-WKBW  Buffalo 

WCKY   Cincinnati 

woe   Davenport 

WHO   Des  Moines 

WDAY  Fargo 

WOWO-WGL  Ft.  Wayne 

KMBC   Kansas  City 

WAVE   Louisville 

WTCN  Minneapolis-St.  Paul 

WMBD   Peoria 

KSD  St.  Louis 

WFBL   Syracuse 

Southeast 

WCSC  Charleston 

WIS   Columbia 

WPTF   Raleigh 

WDBJ   Roanoke 

Southwest 

KGKO  Ft.  Worth-Dallas 

KTCL  Tulsa 

Pacific  Coast 

KOIN-KALE   Portland 

KSFO   San  Francisco 

KVI   Sealtle-Tacoma 


FREE  &  PETERS,  inc. 


(and  FREE,  JOHNS  &  FIELD,  INC.) 


CHICAGO 

180  Michigan 
Franklin  6373 


NEW  YORK 

247  Park  Ave. 
Plaza  5-4131 


DETROIT 

New  Center  Bldg. 
Trinity  2-8444 


SAN  FRANCISCO 

One  Eleven  Sutter 
Sutter  4353 


LOS  ANGELES 

C.  of  C.  Bldg. 
Richmond  6184 


ATLANTA 

617  Walton  Bldg 
Jackson  1678 
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HAVE  YOU  GOT  AN  OPENER?  Well,  Bob  Dumm,  promotion  ex- 
ecutive lor  KSFO,  is  telling  Karl  Schuster,  president  of  Acme 
Breweries,  that  he  certainly  has... an  opener  to  the  Northern 
California  market.  And  as  KSFO  merchandising  backs  up  Acme's 
sponsorship  of  "Streamlined  Headlines"  through  Emil  Brisacher 
and  Staff,  Bob's  point  is  well  taken. 


A  Fair-time  service  to  Agency 
Men  and  Advertisers . . .  when 
they  come  to  San  Francisco 

It  makes  no  difference  whether  you  sponsor  a 
program  or  not,  whether  you're  a  prospect  or  not, 
ESFO  wants  to  play  host  to  you.  Let  us  make 
advance  hotel,  Pullman  or  theatre  reservations  for 
you.  Let  us  furnish  you  with  office  space,  teletype 
and  stenographic  service.  Let  us  help  you  plan 
your  sightseeing.  No  strings,  no  sales  talk.  Drop 
us  a  line... come  in... make  yourself  at  home. 


GETTING  LIVE  TALENT  UP  EARLY... is  a  job,  but  we  do  it.  And 
The  Yawn  Patrol,  only  live  talent  show  before  3:00  a.m.  in  North- 
em  California   (7:00-8:00)  is  this  area's  favorite  waker-upper. 
Participation  costs  mighty  little . . .  and  it  does  pay  out. 


FO 


'THE   AUDIENCE   STATION"    #    SAN  FRANCISCO 
KSFO,  Palace  Hotel,  San  Francisco  -  560  KC,  5000W  day,  lOOOW  night 
PHILIP  G.  LASKY,  General  Manager 
National  Representative:  FREE  &  PETERS,  Incorporated 
COLUMBIA    BROADCASTING  SYSTEM 


New  Coast  Scales 
O  fife  red  by  AFRA 

Agencies  Study  Proposed  Pact 

Affecting  3,000  Performers 

NEW  LOCAL  and  regional  wage 
scales  and  working  conditions  for 
Pacific  Coast  radio  actors,  singers, 
announcers  and  sports  commenta- 
tors was  submitted  by  American 
Federation  of  Radio  Artists  to 
West  Coast  advertising  agencies  in 
mid-June.  Conditions  submitted  af- 
fect more  than  3,000  performers, 
announcers  and  commentators  in 
the  Los  Angeles  and  San  Francis- 
co areas  as  well  as  in  other  West 
Coast  radio  centers.  Although 
scheduled  to  go  into  effect  July  1, 
it  was  generally  believed  in  Holly- 
wood that  negotiations  between 
AFRA  and  the  agencies  will  be  car- 
ried on  for  many  days  past  that 
date  before  the  committees  come 
to  an  agreement. 

The  agency  committee,  headed 
by  Naylor  Rogers,  executive  of 
Raymond  R.  Morgan  Co.,  Holly- 
wood, includes  Charles  Levitt, 
manager  of  Charles  R.  Stuart,  Los 
Angeles,  as  secretary;  Tom  Mc- 
Avity,  Hollywood  manager  of  Lord 
&  Thomas;  Jack  Smalley,  BBDO 
Hollywood  manager;  Arthur  May- 
ers of  Mayers  Co.,  Dana  Jones 
of  Dana  Jones  Co.,  and  B.  A. 
Stebbins  of  Barton  A.  Stebbins 
Adv.  Agency,  all  of  Los  An- 
geles. The  committee  from  Los 
Angeles  Chapter  of  AFRA  is  com- 
posed of  Carlton  KaDell,  presi- 
dent, Fred  Shields,  Bill  Brandt, 
Georgia  Fifield,  Thomas  F.  Smith 
and  L  B.  Kornblum,  counsel.  South- 
ern California  Broadcasters  Assn., 
Los  Angeles,  was  also  invited  to 
have  a  committee  sit  in  on  nego- 
tiations, but  declined  on  the  con- 
tention that  the  new  scales  and 
working  conditions  primarily  af- 
fected the  agencies. 

New  Scales  of  Pay 

New  scales  are  based  on  classifi- 
cations of  stations,  starting  with 
Class  A  and  dropping  down  to 
Class  D  for  the  smaller  units.  Pay 
increases  range  from  15  to  50%  for 
certain  classifications.  Terms  and 
conditions  are  for  the  artists  on 
commercial  "network"  or  individual 
station  broadcast  programs.  Re- 
gional rates  apply  to  network  pro- 
grams produced  at  any  station  so 
classified  and  "regional  network"  is 
defined  as  three  or  more  stations 
hooked  up  for  simultaneous  broad- 
casting or  two  stations  50  miles  or 
more  apart. 

KNX  KPO  and  KFI  are  listed 
as  Class  A  stations.  KSFO  KFRC 
KECA  KFWB  KEHE  KGO  KHJ 
fall  into  the  B  classification.  KYA 
KRKD  KMTR  KFAC  KFOX 
KGER  KQW  KROW  KLX  KMPC 
KJBS  are  classified  as  C  stations, 
with  KRE  KLS  KSAN  KIEV 
KFVD  KGFJ  rated  as  Class  D. 

The  agreement  is  to  run  until 
Feb.  12,  1941  and  according  to  the 
plan  submitted  the  two  groups  will 
agree  to  negotiate  a  new  schedule 
of  minimum  fees  and  conditions  60 
days  prior  to  termination  of  the 
pact.  National  network  and  adver- 
tising agencies  which  signed  the 
two-year  agreement  with  AFRA 
on  transcontinental  Code  of  Fair 
Practice  will  have  the  right  to  ask 
arbitration  on  the  wage  scale  and 
conditions. 

Other  agencies  will  first  have  to 
sign  the  transcontinental  code  in 


WHEN  King  George  VI  and  Queen 
Elizabeth,  during  their  Canadian  | 
tour,  visited  the  Frood  Mine  near 
Sudbury,  Ont.,  CKSO  in  Sudbury 
obtained  permission  to  set  up  radio 
equipment  in  the  mine  to  describe 
the  royal  inspection.  Here  Jim  Mc- 
Crea,  chief  engineer  of  CKSO,  is 
seen  with  the  amplifiers  and  con- 
trol equipment  set  up  in  the  lamp- 
room  at  the  mine.  Announcer 
"Chuck"  Smith  handled  the  de- 
scription. 


Radio  Audience  Surveys 
By  Repairmen  Proposed 

A  PLAN  under  which  radio  serv- 
icemen would  cooperate  with 
broadcast  stations  in  their  activi- 
ties by  making  "spot  surveys"  of 
listener  habits  while  repairing  or 
testing  receivers,  will  be  unfolded 
to  the  NAB  by  Joe  Marty,  execu- 
tive secretary  of  Radio  Service- 
men of  America,  in  an  address  be- 
fore the  Convention  July  13.  De- 
scribing the  servicemen  as  the 
"missing  link"  in  radio,  Mr.  Marty 
will  advocate  cooperation  with 
broadcasters  in  urging  listeners  to 
procure  maximum  performance 
from  their  sets  and  at  the  same 
time  will  broach  his  spot  survey 
plan.  The  survey  plan  has  been  em- 
ployed with  outstanding  success  in 
several  communities,  notably  Louis- 
ville, it  was  said. 

RSA  for  several  years  has  sought 
to  develop  a  standardized  method 
of  service.  Many  complaints  are 
received  annually,  Mr.  Marty 
claimed,  because  of  poor  repair 
service  by  inexperienced  mechanics. 
With  the  aid  of  broadcasting  sta- 
tions, it  is  felt,  standardization  of 
repair  service  can  be  eff'ected  on  a 
national  scale. 


THE  TownSend  Old- Age  Feusiou 
Plan,  with  headquarters  in  Los  An- 
geles, plans  to  raise  $900,000  a  year 
for  "three  15-minute  national  broad- 
casts a  week"  to  enlist  members,  Dr. 
Francis  E.  Townsend  announced  June 
19.  The  organization  is  already  buying 
spot  time  on  various  stations. 

order  to  be  eligible  for  arbitration 
of  regional  and  local  scales.  Agen- 
cies which  signed  the  Code  of  Fair 
Practice  on  Feb.  12,  1939  agreed  to 
accept  any  scales  promulgated  by 
AFRA,  with  reservation  to  resort 
to  arbitration  if  they  did  not  de- 
sire to  accept  certain  scales  or  con- 
ditions. The  West  Coast  agency 
committee,  it  is  understood,  will 
not  take  any  stand  on  arbitration 
until  after  negotiations  have  been 
completed  with  AFRA.  It  is  gener- 
ally believed  that  there  will  be  no 
opposition  to  certain  of  the  rates, 
particularly  Class  A  stations  which 
are  given  the  same  rating  as  re- 
gional programs  because  of  the 
distance  covered. 
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KSCJ  has  more 
than  50%  of  the 
radio  audience  in 
its  trade  area! 

The  shortest  distance  be- 
tween an  advertiser  and 
listener  in  this  territory 

is  KSCJ! 


KSCJ  .--51% 
B  Station  -  30.2 
C  Station  -  4.5 
D  Station  -  2.8 


E  Station  - 
F  Station  -  .2 
G  Station  -  4.5 
H  Miscl.  -  6.2 


NEBR. 


^  affiliated 
wthCBS 

OURNAL 


Represented  by  George  Hollingbery 
C  W.  Corkhill,  Manager 
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Inclusion  of  Radio  Counts  Is  Expected 
In  Three  Census  Bureau  Tabulations 


MOVIE  SHORTS 

Based  on  CBS  Dr.  Christian 
 Broadcasts  

WILLIAM  STEPHENS  Produc- 
tions, Hollywood  motion  picture 
unit,  on  Aug.  1  starts  producing  a 
series  of  shorts  based  on  the  CBS 
Dr.  Christian  serial.  Dorothy  Bar- 
stow,  McCann-Erickson,  producer 
of  the  radio  serial,  sponsored  by 
Chesebrough  Mfg.  Co.  (vaseline), 
after  several  weeks  in  New  York, 
has  returned  to  Hollywood  as  story 
editor  of  the  film  version  which 
will  be  in  nine  episodes. 

Harvey  Gates  has  been  signed 
to  write  the  screen  play  for  the 
first  of  the  series.  Jean  Hersholt 
who  is  featured  in  the  radio  series, 
will  also  play  Dr.  Christian  in  the 
film  version.  The  radio  serial,  after 
a  summer  lay-off,  is  scheduled  to 
return  to  CBS  in  September  under 
continued  sponsorship  of  Chese- 
brough Mfg.  Co. 


WITH  departmental  meetings  on 
census  recommendations  concluded, 
and  final  approval  of  the  tentative 
schedules  expected  anytime  within 
a  few  weeks  or  at  the  latest  by  Sep- 
tember, radio  items  seem  assured 
a  place  in  three  individual  census 
surveys,  all  to  begin  in  1940.  FCC 
and  industry  spokesmen  won  their 
fight  to  include  a  radio  survey  in 
the  decennial  population  census, 
and  radio  queries  also  will  be  cov- 
ered in  the  decennial  Agricultural 
Census  and  the  Census  of  Business 
to  be  conducted  by  the  Census 
Bureau  [Broadcasting,  April  15, 
June  15]. 

According  to  present  plans,  the 
question  "Do  you  have  a  radio  in 
your  house?"  is  to  be  included  on 
the  supplementary  schedule  of  the 
population  census.  Thus  the  radio 
survey  would  be  based  on  correla- 
tions drawn  from  the  answers  of 
either  4%  or  2%  of  the  population, 
depending    on   the  supplementary 


schedule  standards  set  by  the  Cen- 
sus Bureau.  Some  pressure  has  re- 
sulted from  the  industry  to  secure  a 
place  for  a  radio  question  on  the 
regular  schedule,  but  the  Census 
Bureau  discouraged  the  suggestion 
as  an  opening  wedge  to  include  all 
sorts  of  convenience  products  in 
the  population  census.  A  fight  also 
was  waged  to  include  the  specific 
question  "How  many  radios  do  you 
have  in  your  home?",  counting 
portable  and  automobile  sets  as 
well,  but  this  too  has  been  refused 
as  things  stand  now. 

Farm  Tabulation 

The  Agricultural  Census,  in 
charge  of  Zellmer  R.  Pettet,  chief 
statistician,  definitely  is  to  include 
a  radio  question,  although  its  exact 
form  has  not  yet  been  decided. 
Originally  it  had  been  framed  to 
show  the  actual  number  of  farm 
radios,  but  the  general  committee 
has  recommended  that  the  survey 


confine  itself  to  the  number  of 
farms  with  radios.  It  is  believed  the 
latter  question  will  prevail.  The 
agricultural  radio  tabulation  will 
be  based  on  an  actual  farm-by-farm 
count  covering  tenants  as  well  as 
owners  on  farms,  rather  than  samp- 
ling, as  in  the  projected  popula- 
tion census. 

The  advertising  agency  census  of 
distribution,  part  of  the  Census  of 
Business  to  be  conducted  by  the 
Bureau  under  direction  of  F.  A. 
Gosnell,  covers  the  eight  general 
media  both  from  the  standpoint  of 
billings  as  well  as  number  of  em- 
ployes and  amount  of  revenue,  and 
under  tentative  plans  would  include 
data  on  the  aggregate  advertising 
placed  by  each  agency  for  clients, 
broken  down  by  media  used.  The 
radio  expenditures  would  be  broken 
down  as  to  talent  and  other  produc- 
tion charges  against  time  charges. 
By  furnishing  a  figure  covering  tal- 
ent not  billed  through  broadcast 
systems,  such  as  talent  agents,  it  is 
hoped  the  census  will  yield  for  the 
first  time  a  general  figure  as  to  the 
cost  to  the  advertiser  for  talent,  as 
distinguished  from  time. 

$45,100,000  Top  Set 

A  bill  calling  for  a  $21,900,000 
appropriation  for  the  decennial 
census,  and  setting  a  $45,100,000 
limit  to  its  aggregate  cost,  has 
passed  both  houses  of  Congress  and 
been  reported  out  of  conference. 
No  action  had  been  taken  on  the 
conference  report  as  Broadcasting 
went  to  press,  but  passage  is  ex- 
pected shortly.  This  amount  con- 
templates the  cost  of  all  the  Bu- 
reau's census-taking  activities,  chief 
among  them  being  the  population 
census,  under  direction  of  Dr.  Leon 
E.  Truesdell,  chief  statistician  of 
the  population  census. 

Although  there  has  been  some 
talk  of  a  housing  census,  which 
would  provide  a  place  for  radio 
along  with  other  "convenience  and 
luxury"  items,  it  is  thought  ex- 
tremely unlikely  the  needed  legis- 
lation can  be  secured  before  Con- 
gress adjourns.  The  Budget  Bureau 
has  approved  an  $8,500,000  item  for 
such  a  census,  but  there  has  been 
no  legislative  action,  either  of  au- 
thorization or  appropriation.  Also 
it  is  estimated  that  from  $12,000,- 
000  to  $15,000,000  would  be  needed 
figure  would  be  entirely  inade- 
quate. 

With  the  standard  schedule  of 
the  population  census  confined  en- 
tirely to  personal  questions,  the 
supplementary  schedule  includes 
only  three  non-personal  questions 
— covering  radio,  running  water 
and  electricity.  The  advertising 
agency  census,  covering  1939,  is  to 
start  Jan.  2,  1940,  while  the  popu- 
lation and  agricultural  surveys  will 
start  April  1,  1940.  Although  re- 
turns will  trickle  in  within  a  few 
days  after  the  census  starts,  and 
State  returns  become  available 
within  a  few  months,  it  is  believed 
a  year  will  be  required  before  final 
returns  will  be  available. 


Pet  Holds  Both  Shows 

PET  MILK  SALES  Corp.,  St. 
Louis,  for  the  first  time  since  it 
started  on  CBS  in  1933  will  con- 
tinue both  its  daytime  Mary  Lee 
Taylor  and  evening  Satiirday  Night 
Serenade  on  the  network  through- 
out the  summer.  The  evening  pro- 
gram heretofore  had  been  discon- 
tinued for  the  summer.  Gardner 
Adv.  Co.,  St.  Louis,  handles  the  ac- 
count. 


ONE  ^ood  5ptaij  ^un  can 

a  Lcttat  job  titan  a  dojen  Ixtu5ka± 


One  good  radio  station  (KFYR)  in  the  Northwest  can  do  a  better 
job  than  a  dozen  lesser  stations.  KFYR  is  the  only  single  station 
that  covers  North  and  South  Dakota,  Western  Minnesota  and  East- 
ern Montana. 


U5  IfOUt  StOt 


550  Kilocycles 
NBC  Affiliate 


KFYR 


5000  W.  Day 
1000  W.  Night 


MEYER  BROADCASTING  COMPANY 
GENE  FURGASON  &  CO.    —  National  Representatives 
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RECORDED  PROGRAM 


Brochure  on  BEYOND 
REASONABLE  DOUBT  and 
merchandising  material  for 
SOME  AMERICAN  HOMES 
will  be  sent  upon  request. 


BEYOND  REASONABLE  DOUBT,  a  new  transcribed 
show  of  network  calibre,  is  NOW  available  to  your 
Station  for  Local  sponsorship!  Featuring  Nick  Daw- 
son, who  created  and  was  starred  in  that  most  suc- 
cessful script,  "Dangerous  Paradise,"  supported  by 
an  all-star  cast,  this  dramatic  series  will  build  and 
hold  large  audiences.  A  sample  Audition  will  con- 
vince you  of  that! 

SOME  AMERICAN  HOMES,  starring  Ida  Bailey 
Allen,  America's  Leading  Home  Economist,  is  just 
the  program  for  your  Local  prospect  whose  product 
or  service  is  designed  for  Home  consumption. 
Released  only  a  month  ago,  this  series  is  already 
producing  outstanding  results  for  many  Stations. 
Inquiry  will  show  how  it  can  do  the  same  for  you! 

These  series  are  exclusive  to  one  Station  in  a  mar- 
ket, so  act  promptly  and  "spin  to  sales"  with  these 
"Aristocrats  of  the  Turntable." 


ASSOCIiTID  mm  publishers,  Inc. 


2  5    W  E  S  T  ^4  5  t  h  STREET 


NE  W   YORK  CITY 
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T-TUBE  OF  THE  NETWORKS, 


is  jointly  analyzed  by  all  four 
New  ^rk  network  stations! 


SINCE  1930,  different  research  organizations— using  many  diflferent 
techniques— have  measured  New  York's  listening  habits. 
Now,  for  the  very  first  time,  ALL  FOUR  New  York  network 
stations  jointly  sponsored  a  new  study  of  morning  listening  in  Greater 
New  York  . . .  employing  Hooper-Holmes  to  make  personal  "aided-recall" 
interviews  throughout  19  metropolitan  New  York  counties  during,  the 
week  of  April  16,  1939. 

WABC  was  walk-away  winner  as  usual.  Here  is  an  analysis  of  the  figures 
submitted  by  The  Hooper-Holmes  Bureau:  WABC  was  a  dominant  FIRST 
in  New  York . . .  with  over  50%  more  quarter-hours  of  listening  than  the 
nearest  competitor— 72%  more  listening  than  the  third  ranking  station— 
98%  more  listening  than  the  fourth  ranking  station! 


This  is  the  FIFTH  major  study  in  SEVEN  years  to  show  WABC  is  FIRST! 

1939:  Personal  ''aided-recall"  interviews  by  Hooper-Holmes. 

1938:  Coincidental  telephone  study  by  Crossley,  Incorporated. 

1937:  Personal  interviews  by  Dr.  Daniel  Starch  and  Staff. 

1933;  and  1952:  Mail  questionnaire  by  Price-Waterhouse  &  Co. 
Different  techniques.  Different  years.  But  the  answer  has  never  changed. 
WABC  comes  out  FIRST,  year  after  year! 

New  York  is,  uniquely,  the  test-tube  of  radio  networks.  In  New  York  each 
of  the  major  networks  operates  its  own  50,000  watt  key  station,  controls 
the  time,  and  originates  all  but  a  few  of  the  programs  of  that  station.  Each 
major  network  competes  on  practically  even  terms  for  the  favor  of  the 
New  York  audience.  This  direct  local  rivalry  makes  possible  a  "deadly 
parallel".  The  relative  appeal  of  network  schedules  can  be  isolated  and 
measured  with  almost  laboratory  precision.  And  it  has  been.  With  the 
result  you've  already  read  on  the  facing  page. 

Why  is  VfABC  first  That's  easy.  It  sets  the  swiftest  pace  and  highest 
standard  radio  has  ever  had  . . .  Big- Name  network  shows  of  CBS  plus 
a  sparkling  pageant  of  Columbia-created  local  WABC  programs. 

But  CBS  leadership  hardly  stops  with  New  York.  There's  a  great  deal 
more  evidence  of  CBS  leadership  throughout  the  rest  of  the  country.  We'll 
be  glad  to  show  it  to  you. 

WABC  50,000  WATTS  •  860  KILOCYCLES 

OWNED  AND  OPERATED  BY  THE  COLUMBIA  BROADCASTING  SYSTEM, 
WABC  IS  THE  KEY  STATION  OF  THE  WORLD'S  LARGEST  RADIO  NETWORK 


OKLAHOMA 

goes 

Metropolitan 


We're  putting  a  new  blanket  on  the  mar- 
ket, large  enough  to  cover  the  77  counties  in 
Oklahoma,  and  its  brand  name  is  "Metro- 
politan!' Yes,  sir,  we've  got  a  new  "line"  which 
is  the  answer  to  every  advertiser's  prayer  for 
complete  coverage  of  Oklahoma's  454,000 
radio  families,  the  Oklahoma  Metropolitan 
Line. 

Now,  new  facilities  make  it  possible  for  one 
program  to  be  broadcast  simultaneously  on 
the  Columbia  Broadcasting  System's  two  sta- 
tions in  Oklahoma  City  and  Tulsa,  major 
cities  of  this  rich  urban-rural  market. 

Your  advertising  should  support  your  trade 
in  Oklahoma  with  the  blanket  low-cost  cover- 
age which  only  radio  can  deliver.  We  have 
a  full  stock  of  those  Metropolitan  blankets  we 
mentioned,  the  kind  you  should  tuck  your 
next  Oklahoma  campaign  under.  You'll  be  in 
pretty  solid  company,  too,  with  most  of  the 
Columbia  Network  commercials  and  a  bril- 
liant line-up  of  local  and  national  spot  adver- 
tisers. The  Oklahoma  Metropolitan  Line  joins 


KOMA  KTUL 


TULSA 

5,000  Watts  Day 
1,000  Watts  Night 

Free  &  Peters 
Inc. 

COILMBK  S  COVERACiE  IN  OKLAiffoMA 


OKLAHOMA  CITY 

5,000  Watts 
Day  and  Night 

International 
Radio  Sales 


Better  Facilities 
Awarded  by  FCC 

Increases  in  Power  and  Time 

Are  Included  in  Grants 

IMPROVED  wavelength  and  power 
facilities  for  more  than  a  dozen 
stations  were  authorized  by  the 
FCC  during  its  June  20  and  21 
decision  days  when  it  disposed  of 
one  of  the  largest  decision  dockets 
in  its  history. 

WBNX,  New  York,  and  WMBG, 
Richmond,  both  operating  on  1350 
kc,  were  authorized  to  install  new 
equipment,  with  WBNX  increasing 
its  daytime  power  from  1,000  to 
5,000  watts  and  WMBG  increasing 
its  power  from  500  watts  fulltime 
to  5,000  watts  day  and  1,000  night. 
Each  will  use  a  directional  an- 
tenna. The  decision  was  made  ef- 
fective June  28. 

In  another  decision  ordered  ef- 
fective June  28,  the  Commission 
authorized  WJBL,  Decatur,  111.,  to 
change  its  frequency  from  1200  to 
1310  kc.  and  to  operate  with  full- 
time,  using  250  watts  day  and  100 
night,  in  lieu  of  its  present  time 
sharing  arrangement  with  WJBC, 
Bloomington,  111.  WJBC  was  shifted 
to  1200  kc.  fulltime,  using  100 
watts  night  and  250  day.  WBOW, 
Terre  Haute,  Ind.,  was  shifted  off 
1310  kc.  and  also  assigned  to  1200 
kc,  with  100-250  watts  fulltime  op- 
eration. 

Increased  Day  Power 

Daytime  increases  from  1,000  to 
5,000  watts  on  their  present  wave- 
lengths were  granted  June  20  to 
KALE,  Portland,  Ore.,  and  WCHS, 
Charleston,  W.  Va.  Daytime  in- 
crease from  250  to  1,000  watts  was 
granted  KGNO,  Dodge  City,  Kan., 
and  KINY,  Juneau,  Alaska. 

KGMB,  Honolulu,  was  author- 
ized June  20  to  change  its  fre- 
quency from  1320  to  590  kc,  to 
install  new  equipment,  including  a 
vertical  radiator,  and  to  increase 
its  day  power  from  1,000  to  5,000 
watts. 

KWTO,  Springfield,  Mo.,  5,000- 
watt  daytime  station  on  590  kc, 
was  allotted  an  additional  hour  of 
operation,  using  1,000  watts  be- 
tween 5  and  6  a.m. 

WEDC,  Chicago  local,  was  au- 
thorized to  increase  its  daytime 
power  from  100  to  250  watts  and 
to  become  an  all-night  station,  op- 
erating from  midnight  to  6  a.m.  It 
now  operates  parttime  on  1210  kc. 

WHLS,  Port  Huron,  Mich.,  was 
made  a  fulltime  station  on  1370  kc, 
using  250  watts  day  and  100  night. 

In  "proposed  findings  of  fact  and 
conclusions",  which  are  tantamount 
to  grants  unless  exceptions  are 
filed  within  30  days,  the  Commis- 
sion on  June  21  proposed  granting 
WALA,  Mobile,  Ala.,  authority  to 
increase  its  night  power  from  500 
to  1,000  watts  on  its  present  fre- 
quency of  1380  kc,  thus  giving  it 
fulltime  1,000-watt  facilities.  It 
also  proposed  granting  KTEM, 
Temple,  Tex.,  authority  to  increase 
to  fulltime,  using  100  watts  night 
and  250  watts  day  in  lieu  of  its 
present  250-watt  daytime  opera- 
tion. 

Denials  were  proposed  on  the 
applications  of  Moody  Bible  Insti- 
tute, Chicgao,  for  authority  to  con- 
struct a  new  noncommercial  100- 
watt  educational  station  in  the  so- 
called  "educational  band",  using 
41.3  mc;  of  WGTM,  Wilson,  N.  C, 
seeking  to  operate  with  500  watts 
daytime  on  1240  kc.  in  lieu  of  its 


WHEN  KDKA  held  its  10th  annual 
Kickers  Handicap  Golf  Tournament 
at  Pittsburgh's  Westmoreland  Club 
June  16,  Manager  Sherman  Greg- 
ory (left)  invited  Manager  Leon- 
ard Kapner  of  WCAE  (center)  and 
Manager  Frank  Smith  of  WWSW 
as  his  personal  guests.  Announcer 
Dave  Garroway,  twice  municipal 
champion  of  St.  Louis,  won  with  a 
low  gross  of  78.  KDKA  Entertainer 
Pat  Haley  was  first  in  the  handicap. 
Manager  Smith  of  WWSW  second 
and  KDKA  Staff  Pianist  Aneurin 
Bodycombe  third.  In  the  putting 
contest,  the  winning  KDKA  four- 
some comprised  Music  Director 
Maurice  Spitalny,  Saxophonist 
Charles  Fisher,  Announcer  Bob 
Shield  and  Manager  Gregory.  Most 
unique  individual  record  was 
achieved  by  W.  B.  Gill,  KDKA  pro- 
motion man,  with  the  highest  score 
(153)  in  the  tourney,  despite  a  14- 
foot  putt,  longest  drive,  and  a  4  on 
a  par  3  hole. 


NBC  Program  Depicts 
World  Affairs  Coverage 

HOW  WORLD  affairs  are  covered 
by  NBC  was  to  be  discussed  for 
the  audience  in  a  special  five-way 
transatlantic  hookup  June  30  on 
Alma  Kitchen's  ABC  of  NBC  pro- 
gram on  the  Blue  network,  7:45-8 
p.  m.  (ED ST).  The  program  is  one 
of  a  series  designed  to  give  radio 
audiences  a  background  of  radio 
operations. 

Speaking  from  their  own  head- 
quarters in  Europe,  the  NBC  for- 
eign correspondents  were  to  be  in- 
terviewed from  New  York  by  Miss 
Kitchell  and  Announcer  Bill  Far- 
ran.  Those  to  be  interviewed,  each 
of  whom  will  be  able  to  hear  the 
other  during  the  broadcast,  were 
Frederick  Bate,  from  London;  Paul 
Archinard,  from  Paris;  Max  Jor- 
dan, from  Basle,  Switzerland,  and 
H.  V.  Baukhage,  from  Washington. 


THE  FCC  on  June  15  made  final  its 
proposed  order  denying  the  applica- 
tion of  Pillar  of  Fire,  church  organi- 
zation operating  WAWZ,  Zarephath. 
N.  J.,  for  authority  to  erect  a  new 
international  shortwave  station  using 
5,000  watts  on  6080,  11830  and  17780 
kc. 


NBC  on  .July  6  will  start  the  second 
consecutive  season  of  weekly  sum- 
mer concert  broadcasts  by  the  Toronto 
Promenade  Symphony  Orchestra,  un- 
der the  direction  of  Reginald  Stewart. 


present  100-watt  daytime  assign- 
ment on  1310  kc;  of  WOMI,  Owens- 
boro,  Ky.,  seeking  100  watts  night 
and  250  watts  day  on  1200  kc.  in 
lieu  of  its  present  assignment  with 
the  same  power  on  1500  kc. 
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BROADCASTING  •  Broadcast  Advertising 


Vnusual  FACILITIES 


ADVERTISING  agencies  and  advertisers 
are  fast  learning  that  the  Hooper- 
Holmes  Bureau  is  a  very  unusual  organiza- 
tion in  market  research. 

Because  of  our  size  and  the  fact  that  a 
large  stafif  of  well-trained  experienced  full- 
time  men  work  under  the  supervision  of  80 
Branch  Offices,  we  are  constantly  doing  work 
for  clients  which  cannot  be  considered  market 
research  in  the  ordinary  sense. 

For  instance,  at  present  we  are  engaged 
in  collecting  for  a  large  drug  manufacturer 
samples  of  the  product  sold  as  his  in  thou- 
sands of  drug  stores. 

Not  long  ago  for  a  plumbing  association 
dreds  of  plumbing  establishments  all  over  the 
dreds  of  plumbing  establishments  all  over  the 
country. 

For  a  magazine  publisher  we  checked 
with  500  subscribers  the  extent  to  which  they 
had  observed  and  read  80  editorial  articles  in 
a  current  issue. 

We  have  pre-tested  much  advertising 
copy  with  consumer  juries  in  many  cities  in 

thousands  of  cases. 

For  a  magazine  publisher  we  inter- 
viewed and  obtained  the  history  of  a  group  of 


people  who  had  answered  a  specific  adver- 
tisement. 

For  another  manufacturer  we  checked  in 
many  very  small  towns  the  audience  recep- 
tion and  position  on  the  theatre  program  of 
a  series  of  his  "minute  movies",  which  re- 
sulted in  making  several  changes  in  these 
movies. 

Also,  for  another  advertising  agency  we 
have  checked  the  authors  of  many  testi- 
monials. 

Whatever  the  problems  of  your  business 
may  be  in  relation  to  the  public,  you  should 
discuss  them  with  us. 

WHAT    IS    THE    H  O  O  PE  R- H  O  LME  S  BUREAU? 

For  40  years  (since  1899)  this  Bureau  has 
been  making  confidential  reports  to  insurance 
companies  on  applicants  for  all  kinds  of  insur- 
ance. Most  of  these  are  made  and  written  by 
trained  Inspectors,  all  of  whom  are  full-time 
men.  Their  work  is  supervised  by  80  Branch 
Offices.  They  regularly  cover  11,140  cities 
and  towns  in  their  insurance  work  and  their 
efforts  are  supplemented  by  35,000  part-time 
correspondents. 


Address  all  inquiries  to  Market  Research  Division,  Chester  E.  Having,  Director. 


THE  HOOPER -  HOLMES  BUREAU,  INC. 

102  MAIDEN  LANE,  NEW  YORK 


hat 


Here  is  concrete-  evidence  of  Lang- 
Worth's  value,  purely  from  a  program 
standpoint.  Your  continuity  "The  Ad- 
ventures of  the  Little  Tin  Soldier"  is 
doing  a  fine  job  for  Kennedy  Dairy  and 
neighborhood  Kennedy  Dairy  Stores. 
The  Fleeger-Wi throw  Company  has  re- 
newed several  times  "Folio  of  Familiar 
Music,";  made  up  entirely  of  Lang- 
Worth  selections.  Two  sustaining  pro- 
grams using  Lang-Worth  entirely  have 
received  the  highest  praise  and  the 
most  complimentary  comments.  They 
are_  both  Sunday  features  —  "Concert 
Melodies"  and  "The  Sunday  Salon 
Hour"  a  .  . 

W.  C.  McKELI  AR  WSAZ 


Lang- Worth  Planned  program  service  is 
one  of  our  assets  of  value.  The  pro- 
gramming is  well  done  and  the  fact 
that  they  can  be  used  for  an  egtire  15 
minutes  without  a  sAtion  arihouncer 
makes  them  doubly  valuable  .  .  . 
R.  H.  MALCOMSON  WTAD. 


We  have  used  Lang-Worth  music  on 
several  commercial  programs  with  ex- 
cellent results.  We  feel  that  it  is  just  a 
question  of  the  public  hearing  Lang 
Worth  selections  several  times  before 
they  will  be  among  the  most  popular  on 
our  station  ... 

H.  P.  JOHNSTON  WSGN 


The  selection  of  numbers  in.  the  Lang- 
Worth  transcription  library  service  isi 
excellent.  We  feel  they  certainly  miasf 
enhance  the  program  standards  of  any 
station  where  they  are  used  .  .  . 
R.  G.  MATHF,SON  WHDH 


We  are  using  your  Library  about  five 
hours  daily  and  the  arrangements,  talent, 
recording  and  compositions  are  all  that 
any  one  could  ask.  KDFN  is  thoroughly 
sold  ... 

D.  L.  HATHAWAY  KDFN 


We  here  at  WCAO  have  found  your 
recordings  of  excellent  technical  quality 
and  the  orchestral  quality  is  all  that  any 
one  could  wish  .... 
GORDON  A.  SCHEIHING  WCAO 


When  WIBW  acquired  Lang- Worth  the 
idea  of  protection  was  foremost.  I  never 
dreamed  of  the  programming  possibili- 
ties. But  in  the  short  time  we  have  had 
the  Service,  Lang- Worth  recordings  have 
met  with  flattering  audience  response 
and  that  applies  both  to  commercial  and 


sustammg  programs 


BEN  LUDY  WIBW 


When  we  purchased  Lang-Worth  we 
really  did  not  want  another  transcrip- 
tion service — we  did  it  to  help  a  cause. 
I  am  pleased  to  report  that  we  now  feel 
that  it  is  one  of  the  best  services  we 
have  ... 

JACK  DRAUGHON  WSIX 


We  are  using  three  hours"  weekly  of 
Lang-Worth  music  on  commercial  and 
sustaining  programs.  The  fact  that  your 
service  offers  security  against  higher 
music  tax  plus  immediate  practicability 
makes  it  an  invaluable  asset  to  our 
library  ....  >  )  a 

FRANK  BURKE  KFVD 


Almost  without  exception  we  find  the 
arrangements    and    interpretations  of 
LangrWorth  equal  to  or  better  than  those 
of  other  services  .  .  . 
A.  E.  RICHMOND  KGCX 


One  of  our  outstanding  commercial  sh 
is  the  "Highlander  Stag  Party" — a 
hour  for  men  sponsored  by  the 
soula  Brewery  Company.  We  have  b( 
able   to  select   from    the  Lang-Wo-;?' 
Library  exactly  the  type  of  music 
need  and  have  been  able  to  make 
popular  full  hour  commercial  the  eq 
in  artistry  and  appeal  of  any  netw 
show  .  .  . , 
A.  J.  MOSBY  KGV'''' 

• 

I  think  you  should  be  interested 
knowing  that  WQDM  has  three  quart 
hour  programs  every  day  and  one  ha 
hour  feature  every  Sunday  built  entire 
from  Lang-Worth  transcriptions.  F 
mail  convinces  us  that  these  progra 
are  highly  popular  ... 
G.  S.  WASSER  WQD 


Lang- Worth  music  is  sufficiently  diver 
fied  so  we  are  able  to  use  the  transc 
tions  on  many  styles  of  programs,  b 
sponsored  and  sustaining  .  .  . 
FRANK  E.  HURT  KFX 


In  my  opinion,  managers  of  any  statio 
large  or  small,  who  pass  up  the  Lan 
Worth  Service  are  missing  the  bigg 
bet  in  musical  electrical  transcription 
BOB  PRIEBE  KRS 
• 

We  are  using  your  Lang-Wprtti  tra 
scriptions  with  marked  success  and  wisj 
to  compliment  you  on  providing  th 
source  of  tax  free  music  .  .  . 
R.  H.  MASON  WPT 


'J 


•ugh  we  have  just  subscribed  to 
Vt'orth  Service  results  have  already 
n  far  beyond  our  fondest  expecta- 
Audience  response  is  splendid  and 
il  prospective  sponsors  are  keenly 
•sted  ... 

HUR  SIMON  WPEN 
• 

Philadelphia  Evening  Ledger  has 
renewed  its  contract  for  the  third 
on  WDAS.  The  music  featured  on 
program  is  Lang-Worth  ... 
\IY  STONE   c  WDAS 


3ugh  we  have  used  Lang-Worth  for 
a  short  time  we  already  realize  the 
•  it  will  fill  in  future  prog^&m 
lules.-  The  wide  variety  of  musical 
give  us  something  substantial  to 
advertisers  ... 

N  BALLARD  KGNC 


.--Worth' transcriptions  are  used  ex- 
vely  in  our  daily  program  "Concert 
ature.  "  All  in  all  we  find  the  NAB- 
;-Wort.h  Plan  of  great  value  ... 
IPBELL  ARNOUX  WTAR 


high  calibre  and  great  flexibility  of 
!  Lang-Worth  transcriptions  is_^com- 
':ly  refreshing  and  highly  desirable 
I  a  program'  standpoint  .  .  . 
RTIN  CAMPBELL  WFAA 


We  are  happy  to  report  that  we  have 
many  popular  and  classical  programs, 
featuring  the  Lang- Worth  Library,  that 
have  been  described  by  our  audience  as 
excellent  and  fascinating  entertainment. 
H.  KICZALES  1  WOV 


Although  we  have  had  your  service  but 
30  days  we  have  already  sold  one  1 5- 
minute  program  of  your  band  music 
which  has  received  a  lot  of  favorable 
comment  ... 

CP.  SeOTT  KTKC 


Lang-Worth  plays  a  most  important  part 
in  both  our  commercial  and  sustaining 
programming.  We  are  convinced  that 
this  reservoir  of  excellent  and  varied 
transcribed  music  should  be  in  the  li- 
brary of  every  station  .  .  . 
W.  E.  HUTCHINSON  WAAF 


We  have  used  Lang-Worth  on  KOIN- 
KALE  from  the  beginning.  We  fre- 
quently use  it  on  commercial  programs 
and  it  is  at  present  a  feature  of  our 
"Luncheon  Concert"  on  KALE  which 
is  one  of  our  outstanding  commercial 
successes  ... 

"CHUCK"  MYERS  KOIN-KALE 


The  originality  and  freshness  of  Lang- 
Worth's  musical  arrangements  has 
caught  the  attention  of  program  spon- 
sors who  are  continually  requesting  that 
Lang- Worth  music  be  included  in  their 
programs  .-  .  .  . 

CARL  E.  HAYMOND  KMO 


We  are  more  than  pleased  cto  report 
splendid  success  with  Lang- Worth  tran- 
scriptions ... 

R.  J.  COLEMAN  WKAR 
•  - 

We  have  been  very  successful  in  selling 
programs  made  from  Lang- Worth  Serv- 
ice to  our  advertisers  .  .  . 
M.  H.  BONEBRAKE  KOCY 


Mr.  Eggleston,  our  Program  Manager, 
reports  that  he  is  thoroughly  satisfied 
with  quality  and  selections  in  the  Lang- 
Worth  Library.  He  is  particularly  pleased 
with  the  idea  of  a  15-minute  Planned 
program  providing  a  recorded  announcer 
for  the  musical  selections  .... 
ARTHUR  CHURCH  KMBC 


We  have  a  number  of  commercial  peri- 
ods that  are  programmed  entirely  from 
our  Lang- Worth  Library — in  fact,  it  is 
the  only  transcription  service  we  have 
found  it  necessary  to  use  ... 
J.  ELROY  McCAW  KELA 
•  ^ 

The  variety  of  programs  included  in 
the  Lang- Worth  Service  is  very  broad 
and  the  performance  of  highest  stand- 
ard. We  have  scheduled  a  ■.  number  of 
your  programs  for  regular  daily  broad- 
cast and  have  been  successful  in  com- 
mercializing some.  Lang- Worth  has 
given  us  an  additional  source  of  revenue. 
BOB  ALBURTY  WHBQ 
• 

The  quality  of  your  transcribed  mate- 
rial is  comparable  to  the  finest  available 
and  the  filing  system  that  accompanies 
the  service  is  a  joy  to  the  most  exacting 
program  director  ... 
RALPH  BRUNTON  KJB3 


I  disregarding  the  tax-free  feature, 
h  can  eventually  pay  every  broad- 
r  dividends,  the  NAB-Lang-Worth 
ity  service  is  the  biggest  value  in 
transcription  field  today  .  .  . 
CRANEY  KGIR 
ii         '  ^ 


We  have  found  Lang- Worth  very  flex- 
ible and  we  are  using  the  Library  daily 
on  commercial  and  sustaining  programs. 
We  consider  Lang-Worth  one  of  our 
best  investments  ... 


A.  S.  FOSTER 


WEW 


Lang- Worth  music  fills  a  definite  place 
in  the  program  schedule  of  any  station. 
It  is  the  sort  of  music  listeners  like.  We 

rA/-Anr1ir    crvM    <3    nmttritm    nf  pvrliisive 


Our  Lang- Worth  Library  is  being  used 
consistently  on  three  of  our  daily  com- 
mercial' programs  —  "Musical  Clock." 
"Midday  Melodies,"  "Chapel  Serenade." 
The  quality  of  the  transcriptions  is  com- 
parable to  anything  we  have  used  or 
are  now  using  .  .  . 

JOHN  J.  GILLIN  WOW 


We  were  most  enthusiastic  about  Lang- 
Worth  recordings  when  we  auditioned 
them  before  putting  them  on  the  air. 
However,  the  reception  given,  to  these 
programs  by  our  listeners  has  exceeded 
our  expectations  ... 


One  of  the  strongest  points  in  favor  of 
yoUr  transcription  library  is  the  "com- 
plete program"  idea.  We  particularly 
wish  to  complimerit  you  on  the  quality 
of  the  band  music  .  .  . 
HUGH  B.  TERRY  KVOR 


WKBN  is  using  your  service  daily.  We 
believe  your  Feature  programs  fill  a  very 
definite  need  in  the  Broadcast  Industry 
and  deserve  the  support  of  every  one  in 
the  Radio  fraternity  ... 
W.  P.  WILLIAMSON,  Jr.  WKBN 


We  find  your  service  to  be  unusual — 
particularly  with  regard  to  arrangements. 
The  chorus  arrangements  and  dance  in- 
terpretations are  both  novel  and  differ- 
ent. The  inclusion  of  the  announcer's 


-Worth  holds  an  important  position 
e  field  of  Radio.  It  is  in  the  front 
f  the  fight  against  music  racketeer- 
use  it  constantly  for  many  local 
ctions   and   believe  that  stations 
here  should  take  advantage  of  the 

AN  JONES  O  KVOS 


FJ  has  been  a  subscriber  to  Lang- 
th  since  its  inception  and  we  have 
splendid  results  with  the  Service, 
for    commercial    and  sustaining 


GHT  ESCH 


WMFJ 


-Worth  plays  an  important  part  on 
RL's    commercial    and  sustaining 
ram  schedules  ... 
X"  REUMAN  WWRL 


Lang- Worth  music  to  one  of  our  best 
accounts  in  competition  with  other  musi- 
cal and  dramatic  shows  ... 
A.  M.  MacGREGOR  WJBC 


We  are  sold  on  Lang-Worth.  Keep  it 
up  .  .  . 

STORM  WHALEY  KUOA 


We  have  used  the  Lang- Worth  Program- 
Service  ever  since  it  started  and  it  has 
been  consistently .  high  in  quality  from 
a  technical  as  well  as  an  'entertaining 
standpoint  .  .  . 

VIRGIL  V.  EVANS  WSPA 

We  like  our  Lang- Worth  Library  Serv- 
ice. Our  station  is  using  it  with  good 
results  ... 

M.  A.  MULROONY  KGU 


• 

Your  Planned  Program  Service  has  be- 
come an  essential  part  of  our  operations 
— like  the  transmitter  or  antenna  .  .  . 
ELLIS  ATTEBERRY  KCKN 


We  are  very  pleased  with  the  Lang- 
Worth  Planned  Program  Service  at 
Grand  Forks  .  .  . 

DALTON  LeMASURIER  .  KFJM 


I  know  you  will  be  pleased  to  learn 
that  we  have  received  most  favorable 
comments  from  listeners  on  the  Lang- 
Worth  Planned  Program  Service.  As  a 
matter  of  Tact,  now  that  we  have  Lang- 
Worth,  we  don't  see  how  we  got  along 
without  it  all  this  time  9 .  . 
H.  W.  SLAVICK  WMC  / 


voice  on   tne  transcription   is  anotner 
point  in  favor  of  Lang- Worth  ... 
WM.  T.  KNIGHT,  Jr.  WTOC 


May  I  pass  on  the  opinion  of  our  staff 
that  the  quality  and  the  reproduction  of 
Lang-Worth  transcriptions  is  excellent. 
MADELINE  ENSIGN  WOL 


We  praise  your  service  highly — musical 
content,  variety  of  selections,  and  the 
very  advantageous  flexibility  in  program 
building  make  us  enthusiastic  in  using 
Lang- Worth  ... 

ARTHUR  L.  BRIGHT  KFPY 


LANG-WORTH  FEATURE  PROGRAMS 

420  MADISON  AVENUE  •  NEW  YORK,  N.  Y. 


Originators  and  largest  producers  of  tax-free  musical  recordings  .  .  .  on  exhibit 
NAB  Convention  .  .  .  Hotel  Ambassador,  Atlantic  City,  July  10th  to  14th,  1939 


f 


Most  Popular  Radio   Stars  Picked  in  Fan  Poll  .  .  .  . 


ON  THE  BASIS  of  729,000  votes 
cast  in  its  1939  radio  popularity 
contest,  concluded  in  mid-June,  the 
fan  weekly  Radio  Guide  picks  Nel- 
son Eddy'  as  the  "Star  of  Stars" 
of  American  radio,  with  a  rating 
of  24.2%  as  against  15.9%  for 
Jessica  Dragonette,  second;  Edgar 
Bergen,  12.6%  third;  Jack  Benny, 
12.4%  fourth. 

The  tabulations  are  broken  down 
into  23  classifications,  in  addition 
to  the  "star  of  star"  ratings,  cov- 
ering all  types  of  performers  and 
various  categories  of  productions. 
Percentage  rankings  are  given  the 
12  leaders  in  each  classification, 
100%  being  the  total  which  is  di- 
vided up  according  to  individual 
ratings. 

Most  of  the  voting  covers  na- 
tional network  stars  and  shows,  but 
one  classification  is  devoted  to  pro- 
grams not  on  networks,  in  which 
the  Zeke  Manners  Gajig  on  WMCA, 
New  York,  received  by  far  the 
highest  ranking. 


The  final  ratings  in  each  group 
of  12  follow: 

star  of  Stars — Nelson  Eddy,  24.2 ;  Jes- 
sica Dragronette,  15.9  ;  Edgar  Bergen 
(Charlie  McCarthy).  12.6;  Jack  Benny, 
12.4  ;  Don  Ameche,  10.6  ;  Bing  Crosby,  10.5  : 
Lanny  Ross,  3.9  ;  Joan  Blaine,  2.3  ;  Orson 
Welles.  2.1;  Jack  Baker,  1.9;  Rudy  Vallee, 
1.5;  Kate  Smith,  1.4. 

Man  Singer  of  Popular  Songs — Bing 
Crosby,  36.1  ;  Kenny  Baker,  27.0 ;  Lanny 
Ross,  10.7  ;  Don  Ameche.  6.3  ;  Jack  Baker, 
4.7  ;  Frank  Parker,  3.7  ;  Rudy  Vallee,  3.6  ; 
Dick  Powell,  2.2  ;  Jerry  Cooper,  1.7  ;  Harry 
Babbitt,  1.4;  Frank  Munn,  0.9;  Skinny 
Ennis,  0.6. 

Musical  Program — Ford  Sunday  Evening 
Hour,  34.3  ;  Waltz  Time,  14.1  ;  Hit  Pa- 
rade, 10.5 ;  Voice  of  Firestone,  7.5 ;  N.  Y. 
Philharmonic,  6.4 ;  99  Men  and  a  Girl, 
6.2  ;  American  Album  of  Familiar  Music, 
5.7  ;  Manhattan  Merry-Go-Round,  4.3 ; 
NBC  Symphony,  3.3 ;  Metropolitan  Opera, 
2.5 ;  Radio  City  Music  Hall,  2.4 ;  Cities 
Service  Concert,  2.1. 

Woman  Singer  of  Classical  Songs — Mar- 
garet Speaks,  23.4 :  Jessica  Dragonette. 
22.1  ;  Gladys  Swarthout,  10.9  ;  Jeanette 
MacDonald,  9.5  ;  Miliza  Korjus,  8.8  :  Jean 
Dickenson,  7.7  ;  Lucille  Manners,  7.0  ;  Lily 
Pons,  3.7 ;  Grace  Moore,  2.2 ;  Rose  Bamp- 
ton,  1.9;  Kirsten  Flagstad,  1.8;  Muriel 
Wilson,  0.9. 


Woman  Singer  of  Popular  Songs — Kate 
Smith,  36.6  ;  Frances  Langford,  20.1 ;  Vir- 
ginia Simms,  13.5  ;  Dorothy  Lamour,  13.3  ; 
Hildegarde,  4.6 ;  Annette  King,  3.8 ;  Judy 
Starr,  1.5 ;  Fran  Allison,  1.4 ;  Joan  Ed- 
wards, 1.3  ;  Kay  St.  Germain,  1.2 ;  Connie 
Boswell,  1.1  ;  Muriel  Wilson,  1.1. 

Man  Singer  of  Classical  Songs — Nelson 
Eddy,  54.3 ;  Richard  Crooks,  10.8 ;  Law- 
rence Tibbett.  9.6  ;  John  Carter,  6.8  ;  Don- 
ald Dickson,  6.1  ;  Lanny  Ross,  6.0 ;  John 
Charles  Thomas,  1.7 ;  Jack  Baker,  1.2  : 
Frank  Munn,  0.9 ;  Fred  Hufsmith.  0.7  ; 
Lauritz  Melehior,  0.6  ;  James  Melton,  0.6. 

Announcers — Don  Wilson,  28.4  ;  Ken  Car- 
penter, 21.8  ;  Milton  J.  Cross,  15.9  ;  Harry 
VonZell,  6.7  ;  Graham  McNamee.  5.9  :  Ford 
Bond.  5.8 ;  Ted  Husing,  3.8 ;  Ken  Niles, 
2.8  ;  Ralph  Edwards.  2.5  ;  Bob  Brown,  2.3  ; 
Ben  Grauer,  1.9  ;  Fred  Uttal,  1.6. 

Man  Commentator  —  Lowell  Thomas, 
33.8;  Walter  Winchell,  15.3;  H.  V.  Kalten- 
born,  14.8  ;  Boake  Carter,  10.6 ;  Jimmie 
Fidler,  9.4 ;  Edwin  C.  Hill,  9.3  ;  Paul  Sul- 
livan. 2.7  ;  Fort  Pearson,  1.1  ;  Gabriel 
Heatter,  0.9  ;  Fulton  Lewis  jr.,  0.6  ;  Deems 
Taylor,  0.5 ;  Bob  Trout,  0.5. 

Comedian — Bergen-McCarthy,  39.1  ;  Jack 
Benny,  23.1  ;  Bob  Hope,  9.8  ;  Eddie  Cantor, 
7.6 ;  Fibber  McGee,  7.2  ;  Fred  Allen,  4.8 ; 
Bob  Burns,  3.0 ;  Abbott  &  Costello,  1.8 ; 
Al  Pearce,  1.1  ;  Ransom  Sherman,  0.8 ; 
Frank  Morgan,  0.7  ;  Robert  Benchley,  0.4. 


Radio  Actor — Don  Ameche,  45.1  ;  Orson 
Welles,  17.3;  Les  Tremayne,  9.6;  Charles 
Boyer,  9.3 ;  Edward  G.  Robinson.  4.0 ; 
Hugh  Studebaker,  2.7 ;  Raymond  Johnson, 
2.5;  Phil  Lord,  2.3;  Lanny  Ross.  2.2;  Mar- 
tin Gabel,  1.3;  Pat  Murphy,  1.2;  Michael 
Raffetto,  1.0. 

Woman  Commentator — Dorothy  Thomp- 
son, 57.2  ;  Kate  Smith,  28.3 ;  Mary  Mar- 
garet McBride,  9.4;  Kathryn  Cravens,  2.5; 
Eleanor  Roosevelt,  1.5;  Hedda  Hopper, 
0.4 ;  Nellie  Revell,  0.1  ;  Adelaide  Hawley. 
0.1  ;  Dorothy  Parker,  0.1 ;  Elizabeth  Ar- 
nold, 0.1  ;  Lisa  Sergio,  0.1 ;  Radie  Har- 
ris, 0.1. 

Dramatic  Program — Lux  Radio  Theater, 
30.5:  One  Man's  Family  28.5;  Campbell 
Playhouse,  11.6;  Big  Town,  7.7;  First 
Nighter,  7.2  ;  Vic  &  Sade,  4.7  ;  Woodbury 
Playhouse,  3.2 ;  Silver  Theater,  2.2 ;  Sec- 
ond Husband,  1.6 ;  Bachelor's  Children, 
0.9  ;  Big  Sister,  0.8 ;  Guiding  Light,  0.6. 

Radio  Actress — Claire  Trevor,  23.8  ;  Bar- 
bara Luddy,  18.3  ;  Joan  Blaine,  14.2  ;  Alice 
Frost,  8.8;  Helen  Menken,  8.3;  Helen 
Hayes,  8.0 ;  Anne  Seymour,  5.8 ;  Betty 
Winkler,  4.3;  Kathleen  Wilson,  4.2;  Pa- 
tricia Dunlap,  1.6 ;  Irene  Rich,  1.2 ;  Mar- 
jorie  Hannan,  1.2. 

Audience  Participation  —  Kay  Kyser's 
Klass,  42.0  ;  Information  Please,  26.5  ;  Bat- 
tle of  the  Sexes,  12.2  ;  Professor  Quiz,  7.5  ; 
True  or  False,  3.8  ;  Vox  Pop.  3.1  ;  Ask-It- 
Basket.  1.4 ;  We,  the  People,  0.9 ;  Uncle 
Jim's  Question  Bee,  0.8 ;  Hobby  Lobby, 
0.4;  What  My  Name?,  0.4;  Dr.  I.  Q.,  0.4. 

Variety  Program  —  Chase  &  Sanborn, 
36.3 ;  Kraft  Music  Hall,  15.9  ;  Good  News, 
10.7;  Kate  Smith.  7.6;  Magic  Key,  6.3; 
Breakfast  Club,  6.2  ;  Jello,  5.2  ;  Rudy  Val- 
lee Hour,  5.0 ;  Circle,  2.8 ;  Texaco  Star 
Theater,  1.4 ;  Town  Hall  Tonight,  1.2 ; 
Fibber  McGee  &  Molly,  0.7. 

Master  of  Ceremonies  —  Don  Ameche, 
36.5  ;  Bing  Crosby,  19.9  ;  Don  McNeill,  13.9  ; 
Robert  Young,  11.9;  Jack  Benny,  4.9; 
Dick  Powell,  3.4;  Rudy  Vallee,  2.4;  Fred 
AHen,  1.5 ;  Walter  O'Keefe.  1.5 ;  Clifton 
Fadiman,  1.2 ;  Ransom  Sherman,  1.1  ; 
Basil  Rathbone,  0.9. 

Children's  Programs — Lone  Ranger,  23.6  ; 
Ireene  Wicker's  Musical  Plays,  20.1  ;  Coast 
to  Coast  on  a  Bus,  17.1 ;  Let's  Pretend, 
16.1  ;  Little  Orphan  Annie,  5.2 ;  Dick 
Tracy,  4.3  ;  Malcolm  Claire,  3.5 ;  Don  Win- 
slow  of  the  Navy,  2.9  ;  Kaltenmeyer's  Kin- 
dergarten, 2.8;  Jack  Armstrong,  1.9;  Horn 
&  Hardart's  Children's  Hour,  1.0 ;  March 
of  Games,  1.0. 

Educational  Programs — American  School 
of  the  Air,  27.9  ;  Great  Plays,  13.2 ;  Music 
Appreciation  Hour,  13.0 ;  World  Is  Yours, 
12.7  ;  America's  Town  Meeting,  10.4 ;  U. 
of  C.  Round  Table  Discussion,  8.3 ;  Infor- 
mation Please,  3.4 ;  Men  Against  Death, 
2.6 ;  Cavalcade  of  America,  2.2 ;  People's 
Platform,  2.1  ;  National  Farm  &  Home 
Hour,  2.0  ;  Nation's  School  of  the  Air,  1.2. 

Serial  Dramatic  Program — One  Man's 
Family,  49.2 ;  Big  Sister,  10.2 ;  Bachelor's 
Children,  8.7  ;  Guiding  Light,  6.4  ;  Road  of 
Life,  6.0  ;  Valiant  Lady,  3.3  ;  Life  Can  Be 
Beautiful,  3.0  ;  Betty  and  Bob,  2.8  ;  Girl 
Alone,  2.7  ;  Mary  Marlin,  2.5  ;  Vic  &  Sade. 
2.4 ;  Second  Husband,  2.1. 

Dance  Orchestra  —  Wayne  King,  35.6  ; 
Guy  Lombardo,  20.9  ;  Horace  Heidt,  15.4 ; 
Kay  Kyser,  11.2 ;  Eddie  Duchin,  4.7  ;  Hal 
Kemp,  3.0 ;  Sammy  Kaye,  2.3 ;  Rudy  Val- 
lee, 1.6  ;  Paul  Whiteman,  1.4  ;  Abe  Lyman, 
1.3  ;  Tommy  Dorsev,  1.2  ;  Richard  Him- 
ber,  1.1. 

Swing  Band — Artie  Shaw,  26.6 :  Benny 
Goodman,  22.9  ;  Tommy  Dorsey,  18.9  ;  Kay 
Kyser,  13.1 ;  Bob  Crosby,  7.0 ;  Larry  Clin- 
ton, 6.6 ;  Gene  Krupa,  1.9 ;  Sammy  Kaye, 
0.9 ;  Henry  Busse,  0.5 ;  Phil  Harris,  0.4 ; 
Jimmy  Dorsey,   0.3 ;  Raymond   Scott,  0.3. 

Swing  Instrumentalist — Tommy  Dorsey, 
32.3  ;  Artie  Shaw,  23.1  ;  Gene  Krupa,  18.9  ; 
Benny  Goodman,  12.5 ;  Henry  Busse,  6.1  ; 
Jimmy  Dorsey,  3.5;  Harry  James,  0.8; 
Ray  Bauduc,  0.7 ;  Eddie  Duchin,  0.5 ; 
Milt  Herth,  0.5 ;  Stuff  Smith,  0.3 ;  Kay 
Kyser,  0.2. 

Swing  Singer — Bea  Wain,  32.1  ;  Martha 
Raye,  15.9 ;  Martha  Tilton,  12.8 ;  Virginia 
Simms,  12.1;  Edythe  Wright,  8.5;  Mildred 
Bailey,  7.7  ;  Ella  Fitzgerald,  4.3 ;  Maxine 
Sullivan,  1.8 ;  Marion  Mann,  1.3  ;  Sully- 
Mason.  1.2 ;  Connie  Boswell,  1.0 ;  Judy 
Garland,  0.8. 

Programs  Not  on  Networks — Zeke  Man- 
ners Gang,  WMCA,  New  York,  25.2  ;  Hank 
Lawson  &  the  Bums,  WEEU.  Reading,  Pa.. 

9.8  ;  Wayside  Theater,  WBBM,  Chicago. 
9.7  ;  History  in  the  Making,  WBBM,  9.4  ; 
Memory  Baseball,  KFYR.  Bismarck,  N.  D., 

6.9  ;  Number  Please.  WJR.  Detroit,  6.5 ; 
Night  Watch.  WIND.  Gary,  Ind.,  6.0  ; 
Bernie  Armstrong,  KDKA,  Pittsburgh,  5.6  ; 
Mad  Hatterfields,  WLW,  Cincinnati,  5.4  ; 
Supper  Time  Frolics,  WJJD,  Chicago,  5.3  ; 
Nine-Twenty  Club.  WORL.  Boston,  5.0  ; 
Bradley  Kincaid,   WGY,   Schenectady,  4.5. 


WNBX,  Springfield,  Vt.,  one  of  the 
i^i'oup  of  stations  operated  by  Col. 
Harry  C.  Wilder,  director  of  WSYR, 
Syracuse,  will  be  moved  into  Keene. 
>s".  H..  which  has  a  population  of  14.- 
000,  if  the  FCC  grants  an  application 
filed  June  16. 


Ca\es  Results 
^CkSD  Sponsors 

r  O I     *^  ^  contmues  to 
the  summer 

o<  Station  KSD.  p.^^.tabW- 
Use  KSD  to  develop 


The  Distinguished  Broadcasting  Station 

Station  KSD— The  St.  Louis  Post-Dispatch 

0  POST  DISPATCH  BUILDING.  St,  LOUIS.  MO. 
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(SCENE  I) 


THE  SHRINKING  VIOLETL   (of  all  things!) 


(scene  II) 

Tide  Enters 


(finale) 

The  Craning  Scene 


says  Tl  f")I- 


Fair  Ball 


jTfaere  must  be  an  average  of  well  over 
half  a  dozen  radio  stations  in  cities  large 
enougli  to  support  big  league  baseball 
teams.  (Tiiis  is  a  guess,  but  we'll  bet  on 
it.)  It  is  only  natural,  therefore,  tiiat 
ihosp  stations  which  are  selected  by  base- 
i)all  sponsors  should  do  a  little  crowing. 
In  the  simple  fact  of  their  selection  is 
material  for  the  rarest  of  all  promotion 
.  .  .  competitive  promotion  that  is  also 
legitimate  and  effective.  The  only  sta- 
tions that  have  sent  us  samples,  however, 
are 

,,.well  WABC  and  WBBM  did; 
hut  WJSV  did  not 


WJSV  is  the  baseball  station  in  Washington ...  5  consecu- 


tive years . . .  sponsored  by  People's  Drug  Stores,  General  Mills . . . 
With  Arch  McDonald  (who  left  WJSV  this  year  to  take  over  the 
choice  WABC  assignment  in  the  Yanks  and  Giants  ball  parks) . . . 
The  games  are  now  handled  by  baseball's  "big  train"— Walter 
Johnson  himself.  •  And,  of  course,  WJSV  carries  more  local  and 
national  spot  advertising  than  any  other  Washington  radio  station. 


WJSV 


COLUMBIA'S  STATION  FOR  THE  NATION'S  CAPITAL 


Owned  and  operated  by  Columbia  Broadcasting  System.  Represented  by  Radio  Sales :  New 
York,  Chicago,  Detroit,  St.  Louis,  Cincinnati,  Charlotte,  N.  C,  Los  Angeles,  San  Francisco 
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Women^s  Place  in  Radio  Advertising 


RADIO  has  developed  a  new  writ- 
ing technic,  especially  as  regards 
the  advertising  announcements 
called  "commercials." 

The  commercial  is  an  advei-tise- 
ment  without  the  advantage  of 
layout,  type,  or  illustration.  It  is  a 
spoken  advertisement,  but  is  writ- 
ten out  like  any  piece  of  copy,  and 
okayed  by  the  advertiser  and  the 
studio  by  which  it  is  to  be  broad- 
cast. 

The  general  rule  on  network 
programs  is  that  commercials  shall 
not  exceed  10  per  cent  of  program 
time.  The  radio  advertiser,  there- 
fore spends  90  per  cent  of  his 
money  to  entertain  or  instruct  you 
and  only  10  per  cent  to  advertise 
his  product.  This  makes  the  writ- 
ing of  the  commercial  all  the  more 
of  a  responsibility. 

How  Radio  Diflfers 

There  are  four  ways  in  which 
the  radio  differs  from  other  forms 
of  advertising: 

1.  Radio  is  the  only  medium  in 
which  the  entire  responsibility  is 
placed  on  the  advertiser;  that  is, 
he  furnishes  the  editorial  content 
(the  program)  of  this  magazine 
of  the  air  and  he  also  furnishes 
the  advertising. 

2.  You  cannot  guarantee  an  au- 
dience. The  dials  turn  both  ways 
and  so  does  the  switch.  The  listen- 
er has  his  choice  of  other  pro- 
grams or  he  may  choose  not  to 
listen  at  all. 

3.  There  are  no  space  elements 
such  as  agate  lines,  columns,  or 
pages;  time  is  the  unit  involved 
and  it  is  bought  by  the  minute; 
even  by  the  second.  Cost  depends 
too,  on  when  the  time  occurs.  Eve- 
ning time  costs  twice  as  much  as 
day  time  and  Sunday  afternoon 
costs  two-thirds  as  much  as  eve- 
ning. 

4.  Spoken  words  are  used  instead 
of  printed  words,  and  sound  ef- 
fects replace  illustration  and  color. 
The  spoken  word  conveys  a  per- 
son-to-person intimacy  not  obtain- 
able with  type  and  illustration.  The 
radio  is  a  human,  friendly,  infor- 
mal medium. 

Program  broadcasting  started 
about  1920  and  regular  advertising 
announcements  about  1923.  The 
earliest  radio  department  in  an  ad- 
vertising agency  was  established  in 
1923.  But  the  first  real  "plug"  (a 
radio  term  meaning  to  talk-up  a 
product  over  the  air)  is  said  to 
have  occurred  in  1919  and  adver- 
tised a  music  store.  The  story  goes 
that  some  phonograph  records  were 
borrowed  to  use  in  a  broadcast  and 
the  music  store  proprietor  was 
publicly  thanked  and  his  shop  com- 
mended. 

Some  of  the  first  commercials 
were  as  brief  as  those  with  which 
we  are  familiar  today.  Others  were 
long  and  deadly  bores,  although  it 
is  possible  to  have  long  commer- 
cials which  are  interest-holding  to 
the  final  syllable  .  .  .  that  is  one 
phase  of  writing  good  commer- 
cials. 

But  for  the  past  ten  years  or  so, 
short  commercials  injecte-^  three 
times  into  a   15-minute  program 


Writing  and  Directing  Provide  a 
Fertile  Field  for  Females 

By   BETTY  PARKER 
KYW,  Philadelphia 

...  at  the  beginning,  in  the  mid- 
dle, and  at  the  end  .  .  .  have  formed 
a  sort  of  standard  practice  in  pro- 
gram building.  Advertisers  further 
identified  their  product  names  and 
trademarks  by  tying  them  up  to 
their  program  talent.  Examples  of 
this  were  the  Clicquot  Club  Eski- 
mos, the  little  Eskimo  being  the 
trademark  of  Cliquot  Club  Ginger 
Ale,  and  the  Ipana  Troubadours 
who  were  described  over  the  air  as 
wearing  red  and  yellow  costumes 
to  match  the  Ipana  tooth  paste 
tube. 

Six  Types  of  Commercials 

Today  there  are  six  types  of  ra- 
dio commercials,  grouped  under 
three  classifications: 

1.  The  straight  announcement. 

2.  The  dramatized  announcement. 

3.  The  continuity  commercial. 

1.  The  straight  announcement. 
This  is  the  type  in  which  the  an- 
nouncer talks  about  the  product  of 
the  sponsor  before  and  after  the 
feature  presentation.  A  long  pro- 
gram is  broken  by  additional  an- 
nouncements. 

2.  The  dramatized  announce- 
ment. This  includes  all  commercials 
in  which  other  people  are  intro- 
duced. The  types  are: 

(a)  The  personalized  announce- 
ment— in  which  a  personage  is  intro- 
duced to  talk  about  the  product. 

(b)  The  dramatization  of  incidents 
featuring  the  product  in  use,  or  being 
purchased  at  the  store. 

(c)  The  personal  endorsement, 
read  or  spoken  by  a  person  other  than 
the  announcer. 

(d)  The  dialogue  commercial,  in 
which  the  announcer  and  another 
member  of  the  cast  chat  informally 
about  the  product.  It  is  increasingly 
popular  to  have  the  announcer  a  part 
of  the  show — and  this  is  proving  ef- 
fective from  the  standpoint  of  the 
sponsors. 

Writing  Good  Commercials 

3.  The  continuity  commercial. 
This  type  features  the  commer- 
cial woven  naturally  and  easily  in- 
to the  pi-ogram  and  is  used  to  a 
great  extent  by  commentators  who, 
at  carefully  planned  points,  intro- 
duce their  sponsors  and  products 
into  the  script. 

Rules:  Strictly  speaking,  there 
aren't  any!  That  is,  there  are  few 
rules  so  hard  and  fast  that  they 
can't,   sometime,  be  broken  with 


BETTY  PARKER 

great  effectiveness.  The  unexpect- 
ed, or  the  complete  departure  from 
the  usual  form,  can  be  just  as 
effective  in  radio  writing  as  it  is  in 
any  other  form  of  advertising.  It 
should  be  remembered,  however, 
that  commercials  are  intended  to 
sell.  Therefore  they  may  well  com- 
ply with  the  standards  set  for  other 
forms  of  advertising:  they  should 
attract  attention,  stimulate  desire, 
and  impel  action. 

Slant:  In  writing  commercials, 
think  in  terms  of  one  person  or 
one  family,  at  home,  relaxed,  sit- 
ting in  the  living  room.  We  speak 
of  the  "radio  audience,"  but  these 
persons  are  not  a  theater  audience 
with  their  whole  attention  fixed  on 
one  object.  Thev  are  neighbors  on 
whom  your  words  have  come  to  pay 
a  call,  and  the  message  must  be  so 
arresting  that  the  duties  and  dis- 
tractions of  home  life  are  forgot- 
ten. The  commerc'al  that  enters 
the  home  on  the  air  waves  should 
be  just  as  natural,  sincere,  and 
friendly  as  though  it  walked  in  at 
the  front  door  and  was  welcomed 
by  all  the  family. 

Opener:  The  commercial  rarely 
announces  itself  as  such.  The  boom- 
ine  voice,  bursting  in  with  "Now 
let's  talk  about  tomato  catsup," 
is  as  unwelcome  on  the  air  as  it 
would  be  back  there  in  the  family 


IN  STATION  and  a  gency  executive  posts  are  many  women, 
but  behind  the  mike  there  are  many  more.  One  of  them,  Betty 
Parker,  director  of  the  KYW  Home  Forum  in  Philadelphia, 
discusses  the  place  of  women  in  radio  in  a  new  book.  Advertis- 
ing Careers  for  Women,  just  published  by  Harper  8C  Bros.,  New 
York.  The  book  is  a  compilation  of  22  lectures  given  last 
autumn  under  sponsorship  of  the  Philadelphia  Club  of  Ad- 
vertising Women.  It  was  compiled  by  Blanche  Clair,  the  club's 
educational  chairman,  in  collaboration  with  Dorothy  Dignam, 
writer  with  N.  W.  Ayer  8C  Son.  Now  read  Miss  Parker. 


circle.  Although,  we  repeat,  there 
are  no  "rules,"  the  good  commer- 
cial may  be  said  to  blend  into  the 
program  smoothly,  without  too 
abrupt  a  change  from  what  has 
gone  before.  The  opening  sen- 
tence, which  is  the  headline  in  this 
kind  of  copyrighting,  may  contain 
news,  state  a  fact,  arouse  curiosity, 
or  present  a  probkm  .  .  .  which  is 
subsequently  solved  through  the 
medium  of  the  advertised  product. 

Words  and  phrases:  Words  must 
be  selected  with  relation  to  sound 
as  well  as  to  meaning.  Words  with 
too  many  syllables,  or  with  harsh 
sounds,  or  the  s  words,  are  to  be 
avoided  since  they  do  not  contrib- 
ute to  smooth  delivery.  The  finished 
message,  to  be  read  easily  and 
forcefully,  should  contain  easy- 
flowing  words  so  that  sentences  are 
pleasing  to  the  ear.  Simple  state- 
ments, divided  into  short  sentences 
are  the  most  effective.  Precise, 
schoolbook  sentence-structure  is 
sacrificed  to  what  is  called  "nor- 
mal delivery"  .  .  .  that  is,  your 
normal,  conversational  manner  of 
speaking. 

Connectives:  These  are  phrases 
borrowed  from  everyday  conversa- 
tion and  used  to  connect  different 
thoughts  in  the  one  commercial. 
Connectives  should  be  employed 
freely;  they  may  look  superfluous 
in  the  written  script  but  they  as- 
sure an  easy,  natural  style  in  the 
spoken  version.  Examples  of  con- 
nectives: "Now,  this  is  all  you  do" 
.  .  .  "However,  if  you  prefer"  .  .  . 
"In  fact"  .  .  .  "And  so"  .  .  "As  I 
have  said  before"  .  .  . 

Emphasis  on  the  Name 

Details:  As  a  rule,  technical  de- 
tails and  extended  data  about  a 
product  are  left  to  printed  litera- 
ture. The  best  sales  message  con- 
cisely states  a  few  simple  facts  and 
drives  them  home  in  every  commer- 
cial. But  if  you  have  the  time  al- 
lotment for  doing  it,  even  a  vac- 
uum cleaner  demonstration,  with 
all  its  detail,  could  be  handled  on 
the  air:  dramatize  it  with  several 
characters  and  sound  effects  of  the 
switch,  the  motor,  etc. 

Repetition :  Remember  that  in  ra- 
dio you  have  no  name  display,  no 
illustration  of  the  package,  no 
trademark  symbol  ...  no  way  for 
the  eye  to  help  in  registering  the 
identity  of  the  product.  Therefore, 
inject  the  name  of  the  product  fre- 
quently, instead  of  saying  "it"  or 
"they".  One  name  mention  in  every 
paragraph  is  not  too  much.  Also, 
repeat  for  emphasis  all  directions 
and  addresses,  doing  this  in  an 
easy,  conversational  manner  with 
connectives.  Remember  that  radio 
listeners  constitute  even  more  of  a 
mass  audience  than  do  newspap- 
er readers.  There  are  radios  in 
homes  where  the  children  and  even 
some  adults  cannot  read.  Radio 
commercials,  therefore,  must  be 
simple  and  explicit  in  the  extreme. 

Length:  Commercials  vary  from 
a  few  words  to  several  minutes  in 
length  .  .  .  one  minute  equals  125 
to  150  words.  There  are  also  chain- 
break  plugs  of  25  or  30  words  be- 
tween programs.  Commercials  often 
seem  longer  than  they  are  because 
(Continued  on  page  51) 


Page  48  •  July  1,  1939 


BROADCASTING  •  Broadcast  Advertising 


MORE  THAK  ONE  REPW  FROM  EVERY  100  P.AD10  HOMES 
AVERAGE  -  ONE  REPLY  OUT  OF  EVERY     RADIO  HOMES 

MORt  THAN  ONE  REPLY  FROM  EVERY  POO  RADIO  HOMES 
AVERAGE  - OSEl^tPLY  OUT  OF  EVERY  1 50  RADIO  HOMES 

MORE  THAN  ONE  REPLY  ERDM  EVERY  '<00  RADIO  HOMES 
AVERAGE  -  ONE  REPLY  OUT  OF  EVERY  308  RADIO  HOMES 


STING 


frail  tldg 


■  CITIES  OVER  100.000  POP. 
•  25.000-  100.000  POP. 
▲  10.000  -  25.000  POP. 


U  URBAN  RADIO  HOMES 
R  RURAL  RADIO  HOMES" 
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RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


LESS  THAN  10.000  POP.  w;«h  RADIO  STATION        •CouMl.i  -its  •  only  »«  .ntlral,  rur.l.  «u«l  honwi  .r.  »ho» 

on  fl«rffli   or  (n  communititt  off  loll  nton  2.S0O  populotion. 


Pr«p«rod  in  CelUberatioa  with 
WALTER  P.  BURN  t  ASSOCIATES.  Inc. 

EDGAR  FELIX 


Map  Boh:  Buraou  off  Couia.  IW.  Hodlo  Homoi:  D«rl»td  Ipom  Join*  Comm!tt«a  on  Radio  BoMorch  Eitlmotoi,  ItlB.  Kotoll  toloi:  Coniw  of  Builflou.         Aiit)»rIio4  S<«t(e«:  Fodorol  CommuoioHoni  Commluleia.  Mar  I. 


(SEE  REVERSE  SIDE) 


4  GOOD  REASONS  WHY 


.  .  .  we  believe  the  map  on  the  reverse  side  of  this  page  is  vitally 
interesting : 

1.  It  super- imposes  a  county  outline  coverage  map 
upon  a  very  interesting  marketing  map ;  a  facsimile  of 
the  standard  Broadcasting  market  map  for  this  section 
of  the  country  found  elsewhere  in  this  issue. 

2.  It  clearly  shows  an  audience  intensity  pattern  based 
upon  74,209  requests  for  a  postcard  picture  of  the  cast 
on  one  early  morning  program  on  WLW.  The  offer 
was  made  for  one  week. 

3.  The  offer  was  made  during  the  week  of  March  13 
with  WLW  operating  at  50,000  watts. 

4.  This  map  is  not  based  upon  a  variable  relationship 
in  number  of  replies  between  a  home  county  and 
other  counties.  The  unit  of  intensity  measurement 
for  each  degree  of  coverage  is  clearly  stated. 

Not  included  on  this  map  are  68  counties  of  intense  (red)  coverage, 
206  counties  of  very  good  (green)  coverage,  and  417  counties  of  regular 
(yellow)  coverage. 

Remembering  that  the  percentage  of  radio  sets  tuned  in  before  8:30 
in  the  morning  is  relatively  small,  we  believe  this  picture  will  sur- 
prise other  people  as  it  has  surprised  us. 


WLW-THE  NATION'S  STATION 


FROM  CAT  CAY  TO  MAINE  the  piscatorial  sport 
goes  on,  and  the  men  of  radio  do  their  stuff.  Left 
photograph  was  taken  aboard  the  flagship  Mako  of 
the  fleet  fishing  in  the  international  giant  tuna  tour- 
nament off  Cat  Cay  in  the  Bahamas  Islands  last 
month.  Across  the  50  miles  of  Gulf  Stream  between 
Miami  and  Cat  Cay,  a  relay  transmitter  of  WIOD, 
Miami,  covered  the  news  from  the  yacht,  in  which  are 
(1  to  r)  Thorne  Donnelley,  publisher  and  well-known 


figure  in  shortwave  radio  circles,  owner  of  the  60-foot 
sailing  yacht  Mako  and  one  of  the  judges;  Sam 
Parker,  WIOD  announcer  covering  the  tournament; 
Milton  C.  Scott  Jr.,  WIOD  chief  engineer;  Lou  Wasey, 
president  of  Erwin,  Wasey  &  Co.,  another  judge.  In 
photograph  at  right,  Harold  Fellows,  manager  of 
WEEI,  Boston  (r),  with  Crawford  Tompkins,  WEEI 
account  executive,  are  posing  their  day's  catch  of  bass 
taken  in  a  Maine  lake  during  their  June  vacation. 


Seek  New  Yuma  Station 


Women's  Place  in  Radio 


{Continued  fro^n  page  U8) 


As  KUMA  Hearing  Nears 

WITH  an  FCC  hearing  set  for 
July  24  on  applications  for  rein- 
statement of  the  license  of  KUMA, 
Yuma,  Ariz.,  100-watt  outlet  on 
1420  kc,  another  application  for  a 
new  station  in  Yuma  has  been  filed 
by  Yuma  Broadcasting  Co.,  seeking 
100  watts  night  and  250  day  on 
1210  kc.  The  company  stockholders 
are  KTAR  Broadcasting  Co.,  oper- 
xting  KTAR,  Phoenix,  and  KTUC, 
Tucson,  holding  45%  of  the  stock; 
R.  N.  Campbell,  attorney,  25%;  D. 
Morgan  Campbell,  attorney,  15%; 
and  John  H.  Huber,  Yuma  mer- 
chant, 15%.  The  hearing  under 
present  plans,  wall  be  held  in  Yuma, 
with  an  FCC  member  presiding. 

KUMA  is  licensed  to  Dr.  Albert 
H.  Scherman,  but  in  a  decision  of 
Feb.  20  the  FCC  ordered  the  sta- 
tion's license  revoked,  effective 
April  1,  for  allegedly  making 
"false  statements  under  oath  to 
the  effect  that  he  [Dr.  Scherman] 
was  in  actual  control  and  operation 
of  the  said  station,  when  in  truth 
and  in  fact  one  E.  B.  Sturdivant 
was,  and  at  all  times  since  Feb.  1, 
1934,  has  been  in  actual  control 
and  operation  thereof." 

Mr.  Sturdivant,  active  operator 
of  the  station,  has  made  applica- 
tion for  the  KUMA  facilities. 
Meanwhile,  on  Dr.  Scherman's  re- 
quest, the  revocation  order  has 
been  temporarily  suspended  pend- 
ing hearing. 


Utility  Adopts  Serial 

STONE  &  WEBSTER  Service  Co., 
New  York  (electric  utility),  has 
approved  and  recommended  to  its 
16  member  companies  in  the  United 
States  the  transcribed  Leisure 
House  serial  for  use  in  a  mid-sum- 
mer and  fall  campaign.  Davis  M. 
DeBard,  executive  of  the  firm  was 
in  Los  Angeles  during  early  June 
to  personally  check  with  Mertens 
&  Price,  producers  of  the  26  epi- 
sode, quarter-hour  serial. 


THE  FCC  has  entered  a  final  order. 
efEeetive  June  1.5,  granting  WSNJ, 
Bridgeton,  N.  J.,  authority  to  in- 
crease from  daytime  to  fulltime  opera- 
tion, using  100-2.50  watts  on  1210  kc. 


the  copy  is  weak  .  .  .  either  in  con- 
tent or  in  delivery.  The  listener  has 
no  choice  but  to  listen  or  turn  the 
program  off  ...  he  cannot  glance 
at  it  or  hurry  through  it  as  is  pos- 
sible with  a  printed  ad.  And 
though  commercials  are  getting 
shorter,  many  people  have  the  im- 
pression that  they  are  longer.  That 
is  possibly  due  to  the  contrast  of 
the  more  entertaining  programs 
available  today.  Surveys  tell  us 
only  one  thing  in  this  respect:  the 
interesting  announcement  seems 
shorter,  though  in  many  cases  it  is 
actually  longer  than  one  that  is 
criticized  for  its  length. 

Feminijie  angle:  As  a  woman 
writing  commercials,  do  not  use 
purely  feminine  terms  and  woman- 
to-woman  intimacy  in  script  that 
some  big,  burly-voiced  announcer 
has  to  read!  Even  words  and 
phrases  which  we,  as  women,  con- 
sider of  neuter  gender  may  really 
sound  gushy  in  masculine  voice. 
This  is  just  as  grave  an  error  as 
the  man-written  commercial  ad- 
dressed to  women  and  filled  with 
mechanical  specifications!  In  writ- 
ing commercials,  consider  who  will 
receive  the  message  and  who  will 
have  to  give  it  over  the  air. 

Good  Delivery 

The  spoken  word  commands  at- 
tention. This  fact,  is  evidenced  by 
the  number  of  traveling  men  on 
the  road  today.  Firms  spend  thou- 
sands upon  thousands  of  dollars 
sending  salesmen  —  and  saleswo- 
men— to  carry  to  customers  per- 
sonal messages  which  might  easily 
be  written  in  a  letter.  But  it  is 
known  that  the  force  and  person- 
ality of  the  individual  who  delivers 
the  message  are  factors  in  making 
sales.  The  same  is  true  of  radio  ad- 
vertising— the  spoken  word  gets  at- 
tention— and  in  order  to  receive 
the  full  value  of  the  message  the 
person  who  speaks  it  must  be  the 
proper  type  to  deliver  it  correctly. 

Just  as  the  sales  message  so 


often  blends  with  the  tone  of  the 
entertainment,  the  voice  conveying 
that  message  must  conform  to  the 
type  of  product.  A  smooth  and 
soothing  tone  is  best  suited  for 
personal  products ;  an  intimate  tone 
establishes  confidence  in  institution- 
al advertising;  and  a  brisk,  enthu- 
siastic voice  conveys  a  direct  sales 
message  with  the  necessary  con- 
viction to  create  confidence  in  the 
product  advertised.  Sincerity  of  de- 
livery is  as  essential  as  sincerity 
of  message.  The  radio,  too,  being 
the  nearest  approach  to  a  personal 
call  in  the  listener's  home,  must 
maintain  a  standard  of  tact,  good 
manners  and  good  taste. 

In  the  foregoing,  the  writing  of 
commercials  has  been  treated  as  a 
separate  and  distinct  continuity 
job.  This  is  because  Tprogram  con- 
tinuity is  so  largely  in  the  hands 
of  entertainment  specialists  ...  in 
a  sense  the  program  is  "show  busi- 
ness." 

But  commercials  are  advertising 
and,  like  advertising  copy-writing, 
the  message  is  based  on  the  sales 
story  of  the  product  or  on  some 
special  offer  in  connection  with  it. 
Commercials  are  often  wintten  in 
advertising  agencies  and  followed 
the  theme  of  the  current  national 
advertising  on  the  same  product. 
Or  they  may  be  written  in  radio 
studios,  on  the  same  typewriter 
that  produces  the  program  script. 

But  there  is  one  type  of  broad- 
cast in  which  the  program  contin- 
uity and  the  commercial  are  both 
written  by  the  same  person  .  .  . 
and  then  delivered  by  her.  This  is 
the  wom^an's  program,  and  some- 
thing you'll  want  to  study  in  more 
detail  if  you  contemplate  a  future 
in  radio.  The  outline  that  follows 
should  be  supplemented  by  actual- 
ly listening  to  as  many  women's 
programs  as  it  is  possible  to  dial 
from  day  to  day. 

The  woman's  program  is  known 
as  a  local  commercial  and  is  under 


a  woman  director  who  is  on  the 
station  payroll.  Its  ulterior  pur- 
pose is  to  widen  the  daytime  au- 
dience of  the  station  among  home- 
makers,  but  it  is  also  used  to  pro- 
duce revenue  through  the  sale  of 
"participations."  A  participation 
is  a  commercial  woven  unobtru- 
sively into  a  script  as  a  part  of 
the  program.  Our  woman's  pro- 
gram, the  Home  Forum,  uses  not 
more  than  three  participations,  fea- 
turing three  advertisers,  per  daily 
broadcast. 

The  woman's  program  takes  dif- 
ferent forms  at  different  stations. 
Sometimes  it  is  devoted  to  food 
and  homemaking;  sometimes  to 
fashions,  home  decorations,  and 
the  shops.  A  third  type  is  a  sort  of 
society  gossip  column  covering  the 
events  and  personages  of  the  town. 
Stations  which  have  an  auditor- 
ium usually  arrange  for  one  or  two 
broadcasts  per  week  to  take  place 
before  an  audience.  These  are  called 
"visual"  broadcasts.  Our  Home 
Forum  is  on  the  air  daily,  with  a 
visual  broadcast  once  a  week. 

Continuity  Commercials 

Since  the  director  of  the  wo- 
man's program  presents  both  the 
program  and  the  commercial,  the 
type  of  commercial  which  is 
woven  into  the  continuity  is  par- 
ticularly effective.  Women  usually 
like  to  know  more  than  the  bare 
name  of  a  product  and  its  price. 
They  want  to  know  something 
about  it  .  .  .  especially  from  some- 
one who  has  used  the  product. 

Women  buy  by  brand  .  .  .  that  is 
an  established  fact.  But  first  they 
must  believe  that  the  brand  is 
worth  trying.  This  belief  is  es- 
tablished by  the  recommendation 
of  someone  whose  judgment  they 
trust,  and  after  they  have  tried 
the  product  themselves  they  con- 
tinue to  buy  it  if  it  meets  their 
requirements.  Radio  advertisers 
are  mainly  concerned  with  getting 
women  to  try  their  products,  and 
the  continuity  commercial  can  do 
this.  It  presents  a  common  prob- 
lem, analyzes  it,  and  offers  a  so- 
lution. It  talks  to  a  woman  in 
terms  of  her  own  experience. 

The  success  of  the  program  in 
any  elaborate  evening  show  is 
usually  credited  to  the  talent.  But 
in  the  case  of  a  woman's  program 
the  director  is  a  vivid  personality 
to  her  listeners.  She  is  the  pro- 
gram! It  requires  both  tact  and 
talent  to  please  an  unknown  and 
uncertain  group  of  feminine  lis- 
teners, and  women  form  a  critical 
audience.  For  that  reason  the  di- 
rector's interests  must  cover  a  wide 
field  so  that  she  can  be  all  things 
to  all  women. 

Program  Director's  Job 

The  first  impression  of  the  out- 
side world  is  that  it  must  be  agree- 
able, indeed,  to  receive  a  weekly 
salary  for  15  or  30  minutes  of 
broadcasting  each  day! 

Nothing  could  be  more  mislead- 
ing, for  the  actual  delivery  of  the 
script  is  a  minor  consideration  in 
so  far  as  time  and  effort  are  con- 
cerned; although  important  in  re- 
lation to  the  broadcast. 

Program  planning  is  the  center 
of  this  job.  You  first  draft  a  gen- 
eral plan  on  which  the  daily  pro- 
grams may  pivot.  Then  they  are 
planned  out  in  advance  and  must 
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ACAfN 
W-HP  O.K-'S  LEfflGW  PERFORMANCE 
BY  INSTALLING  ANOWER  A 


WHP  has  been  established  since  1924.  Pioneerin3  in 
the  use  of  shunt-fed  vertical  radiators,  Pennsylvania's 
largest  station  (outside  of  Philadelphia  and  Pittsburgh) 
again  looks  to  Lehigh  Radiators  for  satisfactory  perform- 
ance. This  display  of  confidence  is  characteristic  of  all 
Lehigh  installations.  We  are  prepared  to  furnish  the  type 
antenna  to  suit  your  needs  .  .  .  insuFated  or  grounded. 

WHP  has  two  325  ft.  Lehigh  shunt-fed  antennas  nearf 


be  approved  by  the  program  de- 
partment. Next,  the  script  is  writ- 
ten, including  the  subject  matter, 
sound  effects,  and  incidentals,  and 
all  the  details  of  timing.  This  con- 
tinuity must  be  accepted  before  it 
is  presented  on  the  air  .  .  .  that 
is,  for  an  NBC  station  all  script 
must  be  approved  by  the  continu- 
ity acceptance  department. 

Then  there  is  the  problem  of  pro- 
viding guest  speakers,  which  give 
your  program  variety  and  new 
voices.  These  guest  speakers  are 
either  interesting  localites  or  per- 
sonalities who  are  in  the  city  for 
other  engagements.  In  order  to  get 
hold  of  them  for  broadcasts  you 
have  to  be  out  and  about  tovra, 
attending  meetings,  meeting  peo- 
ple, knowing  what  is  going  on. 
And  a  guest  speaker  does  not  mean 
a  day  off  for  the  woman's  direc- 
tor .  .  .  far  from  it.  The  program 
has  to  be  all  the  more  carefully 
planned  for  bringing  in  an  out- 
sider, since  it  is  seldom  possible 
to  have  a  rehearsal  with  her. 

Weekly  Visual  Broadcast 

Most  women's  programs  have  at 
least  one  weekly  broadcast  before 
an  audience.  This  usually  includes 
a  cooking  demonstration  or  fash- 
ion show,  and  sometimes  entertain- 
ment and  guest  stars.  The  audi- 
torium program  usually  lasts  for 
an  hour  or  more,  although  the  ac- 
tual time  you  are  on  the  air  may 
not  exceed  15  minutes. 

Interviews  take  up  a  great  deal 
of  time.  Dozens  of  people  seem  to 
have  some  activity  or  project  they 
want  to  publicize  over  the  air.  And 
whenever  the  sales  department  asks 
you  for  a  sample  script  on  some 
product  which  they  hope  to  sign  up 
for  participation  on  the  program, 
they  expect  you  to  produce  the 
script  in  a  few  hours! 

The  woman's  program  director 
must  cooperate  with  the  publicity 
department  by  sending  in  news 
items  on  her  programs,  for  re- 
lease to  the  daily  papers.  She  must 
also  be  helpful  to  the  sales  pro- 
motion department  and  keep  up 
her  office  records  .  .  .  which  are 
reports  with  space  for  "comments" 
to  be  filled  out  by  announcers  and 
engineers  after  each  broadcast. 

Other  routine  work  is  heavy  too. 
The  menus  or  recipes,  or  both  have 
to  be  worked  out  in  detail  for  the 
cooking  demonstrations  before  my 
visual  presentation  on  Wednesdays. 
A  large  marketing  list  is  made 
and  supplies  ordered.  The  program 
of  the  demonstration,  including 
recipes,  is  mimeographed  to  be 
handed  out  to  our  guests. 

Continuity  for  all  programs  is 
typed  in  quadruplicate;  one  script 
for  me  to  hold  in  bi'oadcasting,  one 
for  the  guest  or  other  "part"  writ- 
ten into  the  script,  one  for  the 
master  file  in  the  station,  and  one 
for  the  plant  manager's  office.  I 
also  maintain  two  corresnondence 
files,  a  club  file,  and  an  information 
file  in  which  I  store  interesting 
bits  of  subject  matter  for  future 
programs.  I  am  on  the  mailing  list 
of  many  manufacturers  and  pub- 
licity directors  and  receive  a  great 
supply  of  printed  matter,  much  of 
which  is  helpful  and  all  of  which 
I  examine. 

My  reading  is  especially  directed 
toward  the  current  women's  maga- 
zines and  fashion  journals  for  the 
news  on  style  trends,  food  trends. 


CINDERELLA  had  nothing  on 
Thora  Taylor  of  Ogden,  Utah,  who 
recently  won  the  title  of  Miss  KLO 
in  a  personality  contest  conducted 
by  that  station.  Miss  KLO,  a  fash- 
ion model  at  night  and  an  ele- 
vator operator  by  day,  was  sent  to 
Hollywood  where  she  was  feted  by 
radio  celebrities  for  one  week.  She 
is  pictured  chatting  with  Don  Wil- 
son, NBC  Hollywood  announcer  on 
the  Jack  Benny  Show  during  a 
party  given  in  her  honor  by  Edgar 
Bergen  of  the  Chase  &  Sanborn 
program. 

beauty  and  homemaking.  I  also 
keep  a  weather  eye  on  what  our 
local  shops  are  shovnng  and  pick 
up  many  program  ideas  at  fashion 
shows. 

Club  Participation  Program 

The  major  part  of  my  thought 
however,  is  given  to  the  club  plan 
which  we  use  in  connection  with 
the  visual  broadcasts  on  Wednes- 
day afternoons. 

Our  station  has  an  auditorium 
that  seats  200.  Rather  than  issue 
a  broadcast  invitation  to  come  and 
visit  the  studio,  we  set  aside  each 
Wednesday  for  a  specific  club 
group  which  is  invited  for  that 
particular  date.  Letters  are  sent 
out  to  a  list  of  club  presidents, 
and  those  who  are  interested  sign 
up  for  a  date  for  their  clubs.  In- 
vitation cards  are  issued  for  groups 
of  not  less  than  50  and  not  over 
200.  On  each  card  I  fill  in  the  name 
of  the  organization,  the  date  and 
hour  of  the  broadcast;  and  there 
is  space  for  the  guest  to  sign  her 
own  name  and  address,  which  she 
must  do  before  turning  in  the  card 
at  the  studio  door.  This  gives  us  a 
live  mailing  list  of  women  who 
have  actually  seen  a  visual  broad- 
cast and  perhaps  a  demonstration 
of  some  product  that  is  participat- 
ing in  it.  The  supply  of  these  cards 
has  to  be  sent  to  each  club  in  time 
for  distribution  at  the  meeting 
prior  to  the  broadcast  date.  Careful 
timing  is  even  a  factor  in  the 
executive  branch  of  a  broadcast- 
ing station. 

The  club  is  given  a  part  in  the 
afternoon's  broadcast  by  allowing 
one  of  their  members  to  speak  for 
five  to  seven  minutes  on  any  phase 
of  clubwork  that  is  not  for  profit. 
Usually  the  talks  are  on  philan- 
thropic or  educational  work  of  the 
club,  or  a  short  history  of  the  or- 
ganization may  be  given. 

To  offset  the  long  hours  and 
hard  work  in  a  radio  studio  there 
is  the  pleasure  of  being  more  or 
less  your  own  boss.  I  report  direct- 
ly to  no  one  person  each  day  ,  .  . 
I  come  and  go  from  the  studio  as 
{Continued  on  page  62) 


Harrisburg,  Pa.  WHP  is  Central  Pennsylvania's  pioneer 
•  chain  station.  First  in  Pennsylvania  (outside  of  Phila- 
delphia and  Pittsburgh)  to  carry  network  programs.  WHPj 
will  soon  have  its  new  Collins  transmitter  of  5000  wattsi 
day,  1 000  watts  night  in  operation  and  will  be  the 
largest  station  in  Pennsylvania  outside  of  Philadelphia 
and  Pittsburgh. 


RADIO  DIVISION 

LEHIGH  STRUCTURAL  STEEL  CO. 

17  BATTERY  PLAGE,  NEW  YORK,  N.  Y. 

PLANT  AT  AUENTOWN,  PA.  OFFICES  IN  PRINCIPAL  CITIES 
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IMES  change.  From  the 
old  emerges  a  greater,  new 
idea.  Radio  has  created 
a  new  market  of  1,253,600  families. 
For  the  first  time  in  advertising 
history  Metropolitan  Cleveland,  the 
27  great  urban  markets  of  the  trading 
area,  the  477  villages  and  towns, 


the  131,260  farms  are  all  united  in 
one  compact  listening  and  buying 
unit.  All  with  the  same  daily  needs, 
the  same  standards;  all  within  easy 
steps  of  retail  stores  and  all  reached 
simultaneously  by  one  single  adver- 
tising medium  .  .  WTAM,  Cleve- 
land, at  the  hlvest  cost  per  family. 


WTAM 


C  E  ^ 


A  ^ 


RED     NETV^ORK  CLEAR     CHANNEL  1  0  7  0     KC  3  0,00  0  WATTS 

THE    NATIONAL    BROADCASTING    COMPANY      ♦      A   RADIO    CORPORATION   OF   AMERICA  SERVICE 
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PRODUCING 
THE  BEST 
DAILY  RADIO  SERIAL! 


GUIDING  LIGHT 


ROAD  OF  LIFE 


WOMAN  IN  WHITE 


cAuthor  and  Script  Supervisor 


OWARD  KEEGAN 

Traduction  ^Director 


STAFF  WRITERS 

Howard  Keegan 
John  Young 
Gertrude  Prys 


NEW  SHOWS  AVAILABLE 

SPRINGTIME  AND  HARVEST 

THE  JOURNEY  BACK 

THIS  IS  MY  LIFE 

AN  EXPERIENCE  OF  A  LIFE  TIME 

STAR  DUST 


CARL  WESTER  &  COMPANY 

360  N.  Michigan  Avenue 
CHICAGO 


Loophole  Claimed  in  ASCAP  Contracts  \ 
By  Which  Stations  Pay  Absorption  Levy 


DISCOVERY  of  a  quirk  in  the 
current  ASCAP  contracts  with 
broadcast  stations  resulting  in  sub- 
stantial overpayment  during  the 
last  four  years,  is  claimed  by  Wilt 
Gunzendorfer,  manager  of  KSRO, 
Santa  Rosa,  Cal.,  who  proposes  to 
raise  the  issue  at  the  NAB  con- 
vention in  Atlantic  City  July  10-13. 

Contending  that  broadcasters  are 
paying  ASCAP  more  than  a  5% 
commercial  fee,  Mr.  Gunzendorfer 
called  for  a  clarification  of  the 
ASCAP  contract  provisions  in  any 
new  arrangement  made  when  cur- 
rent contracts  expire  in  1940  to 
rectify  this  error.  He  bases  his 
contention  on  the  observation  that 
broadcasters  absorb  the  5%  paid 
ASCAP  in  their  rate  cards,  but 
have  been  paying  the  royalty  on 
the  gross  rate  rather  than  the  rate 
minus  the  5%  ASCAP  absorption 
levy. 

He  cited  the  case  of  a  $2  spot 
announcement.  Actually,  the  broad- 
caster has  been  paying  5%  on  that 
rate  whereas  his  true  rate  is  $1.90 
since  the  5%  is  absorbed  in  the 
rate  structure,  he  held.  What  sta- 
tions have  been  doing,  he  con- 
tended, is  to  pay  "5%  on  the  5%". 

Not  Subject  to  Fee 

Because  advertisers  complained 
about  a  separate  5%  quotation  for 
ASCAP  music,  when  the  present 
contracts  became  effective  in  1935, 
Mr.  Gunzendorfer  said  most  sta- 
tions decided  to  raise  their  rates 
and  incorporate  the  royalty  wdthin 
the  rate  card.  Thus,  he  contended, 
the  additional  5%  rate  is  not  part 
of  the  rate  structure  of  the  station 
and  therefore  should  not  be  subject 
to  the  ASCAP  fee. 

Going  even  beyond  that,  Mr. 
Gunzendorfer  contended  broadcast- 
ers should  have  charged  ASCAP  a 
fee  to  collect  the  5%  royalty  from 
the  advertiser.  If  ASCAP  were 
forced  to  pay  for  collection  agen- 
cies throughout  the  country  as  they 
are  doing  in  the  licensing  of  other 
groups,  the  cost  would  be  substan- 
tial, he  contended. 

Explaining  that  he  had  "stum- 
bled into  this  5%  on  the  5%,"  Mr. 
Gunzendorfer  said  he  had  ex- 
changed correspondence  with  E.  C. 
Mills,  ASCAP  chairman,  in  which 
he  stated  that  the  interpretation 
placed  on  the  agreement  "is,  to  say 
the  least,  fantastic."  Mr.  Mills  re- 
ferred him  to  the  language  of  the 
contract  which  he  said  was  "per- 
fectly plain  and  readable." 

In  reply  to  a  further  communi- 
cation, from  "Mr.  Collins  of 
ASCAP",  Mr.  Gunzendorfer  said 
he  was  advised  that  the  question 
whether  the  station  is  entitled  to 
a  credit  on  the  5%  paid  to  the 
Society  "depends  upon  the  proce- 
dure which  the  station  follows  in 
billing  the  sponsor."  The  letter 
from  Mr.  Collins  stated  further: 

"If  you  absorb  the  5%  payment 
you  are  not  entitled  to  a  deduc- 
tion. On  the  other  hand,  if  you 
charge  the  sponsor  an  additional 
5%,  in  addition  to  the  time  charged 
in  accordance  with  your  rate  card, 
then  you  would  be  entitled  to  such 
a  deduction." 

Contending  that  since  1935 
broadcasters  have  been  paying  al- 
most 0.5%  more  to  ASCAP  than 
the  contract  called  for,  Mr.  Gun- 
zendorfer said  there  was  no  ques- 
tion in  his  mind  that  if  ASCAP 


DKVVliY  LONG  (left),  manager  of 
WSAl,  Cincinnati,  is  congratulated 
by  Mayor  Stewart  on  the  occasion 
of  the  station's  16th  anniversary 
June  7.  The  mayor  took  part  in  a 
special  program  highlighting  the 
station's  development  since  it  was 
founded  in  1923  by  the  U.  S.  Play- 
ing Card  Co.  It  was  purchased  by 
the  Crosley  Corp.  in  1928. 


allows  stations  to  deduct  a  15% 
agency  commission  it  should  also 
permit  the  5%  ASCAP  commis- 
sion deduction.  If  ASCAP  last  year 
collected  from  stations  only  $3,- 
800,000,  a  rebate  to  broadcasters 
of  better  than  $15,000  would  be 
involved,  under  his  computation, 
Mr.  Gunzendorfer  said.  If  the  in- 
dustry estimate  that  ASCAP  is  re- 
ceiving a  $5,000,000  fee  is  correct, 
then  broadcasters  would  be  entitled 
to  a  rebate  of  $25,000  for  1938,  he 
said. 

Declaring  he  proposed  to  raise 
this  question  at  the  Convention,  Mr. 
Gunzendorfer  asserted  that  during 
the  last  four  years  the  "5%  on  the 
5%"  has  amounted  to  close  to 
$100,000  which  has  been  overpaid 
ASCAP.  He  urged  that  in  the  new 
contract  there  should  be  a  clear  in- 
terpretation as  to  how  the  5%  is 
to  be  realized.  The  contract  should 
not  require  5%  of  the  "net  re- 
ceipts" of  the  licensee  for  the  sale 
of  time,  but  should  carry  a  deduc- 
tion  on  the  percentage  paid 
ASCAP,  he  held.  He  also  suggested 
a  new  definition  for  the  term  "net 
receipts  from  the  sale  of  broad- 
casting facilities". 


Labor  Charge  Filed 

E.  F.  PEFFER,  owner  of  KGDM, 
Stockton,  Cal.,  was  charged  with 
repeatedly  failing  to  live  up  to  a 
contract  with  the  International 
Brotherhood  of  Electrical  Workers 
Union,  in  a  complaint  recently 
filed  with  the  National  Labor  Re- 
lations Board.  A.  S.  Onweiler,  busi- 
ness agent  of  the  union,  stated  that 
charges  are  based  on  the  discharge 
of  members  of  the  union  employed 
at  the  station  without  just  com- 
plaint and  without  calling  it  to  the 
attention  of  a  conference  board  set 
up  in  the  agreement.  It  was  charged 
that  three  union  members  have 
been  dismissed  since  the  labor  or- 
ganization entered  into  a  contract 
last  March.  They  are  Robert  Rush, 
an  extra  man;  Ned  Burman,  an- 
nouncer and  operator  and  Wajme 
Worden,  technician  and  mainte- 
nance man. 


HAROLD  THOMAS,  operator  of 
WATR,  Waterbury,  Conn.,  and 
AVBRK,  Pittsfield,  Mass.,  has  applied 
to  the  FCC  for  authority  to  erect  a 
new  station  in  Bridgeport,  Conn.,  to 
operate  with  100  watts  night  and  250 
day  on  1310  kc. 
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SENTENCED  TO  DIE' 


December  1940  Date  of  Execution 
Unless  Broadcasters  Refute  ASCAP 
Challenge  With  Tax  Free  Music 


"BROADCASTING"  IN  ITS  ISSUE  OF 
APRIL  1st,  SAID:  "Coincident  with  the  NAB 
meeting,  it  was  interesting  to  note  a  couple  of 
trial  volleys  from  the  ASCAP  camp  which  to 
"old  timers"  were  reminiscent  of  earlier  nego- 
tiations. E.  C.  Mills,  former  ASCAP  general 
manager,  now  chairman  of  its  executive  com- 
mittee, loosed  a  typical  broadside  against 
"NAB  stupidity;"  purported  NAB  espousal  of 
State  anti-ASCAP  laws  (which  is  questioned 
by  broadcasters  themselves  who  have  been 
seeking  NAB  support) ;  and  then,  as  always, 
threatened  withdrawal  of  ASCAP  music 

With  21  months  to  go  before  expiration  of 
present  contracts,  NAB  as  industry  negotiator 
is  starting  none  too  early.  The  copyright  his- 
tory of  1932  and  1935  should  not  be  forgotten. 
In  each  instance,  broadcasters,  with  their  backs 


to  the  wall  by  virtue  of  division  in  their  ranks, 
of  "pre-negotiation"  of  contracts  by  certain 
groups  and  of  discriminations  openly  practiced 
by  ASCAP,  found  they  were  forced  to  accept 
its  terms  UNDER  PAIN  OF  WITHDRAWAL 
OF  PERFORMING  RIGHTS. 

It  is  fair  to  assume  that  ASCAP  will  be 
satisfied  with  its  present  royalty  "take,"  vari- 
ously reported  as  between  $3,500,000  and 
$5,000,000  a  year.  BUT  IT  OBVIOUSLY  WILL 
ASK  FOR  MORE.  Broadcasters  do  not  be- 
grudge payment  of  royalties  if  they  can  do  so 
under  conditions  which  do  not  entail  duress  and 
under  circumstances  which  would  involve  pay- 
ment, only  for  what  they  use — NOT  WHAT 
ASCAP  DICTATES  AS  A  "PRIVILEGE 
TAX." 


Our  Transcription  Service  Protects  You  ! 

It  is  the 

Best  Music  Deal  in  America! 


DAVIS  &  SCHWEGLER 

Recorded  Tax-Free 
MUSIC  LIBRARY 

$53.28  per  Month 

64  New  and  Popular  Tunes 
per  Month 


Service  now  available  *  Order  your  music  library  tax-free  now 

Outrlsht  sale  -  -  not  leased! 

DAVIS  &  SCHWEGLER 

1009  West  Seventh  Street        Los  Angeles^  California 
SEND  FOR  A  SAMPLE  TRANSCRIPTION  .  .  .  FREE! 
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Television  Still  Experimental  and  Locals 
RMA  Warns  in  Prophesying  Its  Growth 


RMA-NAB  cooperation  in  selling 
the  American  system  of  broadcast- 
ing, and  television  were  the  high- 
lights of  the  15th  annual  conven- 
tion of  the  Radio  Manufacturer's 
Assn.  held  at  Chicago's  Stevens 
Hotel  June  13-14.  From  Washing- 
ton came  Neville  Miller,  NAB 
president,  and  FCC  Commissioner 
T.  A.  M.  Craven  to  address  the 
convention.  Mr.  Miller  outlined  the 
cooperative  RMA-NAB  campaign 
to  which  each  has  contributed 
$7,500  and  emphasized  the  cam- 
paign's objectives  in  acquainting 
the  public  with  the  purposes 
and  techniques  of  the  competi- 
tive American  radio  system.  He 
told  the  convention  how  more  ra- 
dio sets  could  be  sold  to  the  addi- 
tional listeners  acquired  by  the  co- 
operative campaign,  and  stressed 
the  effectiveness  of  "National  Ra- 
dio Week"  in  proving  to  the  Ameri- 
can public  the  extensive  service 
features  of  American  radio. 

Directors'  Statement 

All  eyes  were  on  television  and 
Commissioner  Craven  devoted  his 
speech  to  a  searching  analysis  of 
television's  problem  [Broadcast- 
ing, June  15].  Significant  was  his 
statement  that  "Jobbers  and  others 
who  sell  broadcast  receivers  should 
know  that  while  television  is  here 
in  the  early  stages  of  practical 
technical  development,  it  is  not  here 
and  cannot  be  here  for  several 
years  from  the  standpoint  of  stabi- 
lized operation  of  a  real  service  on 
a  nation-wide  scale." 

The  RMA  Board  of  Directors  is- 


sued a  special  statement  caution- 
ing RMA  members  against  accept- 
ing too  quickly  the  conclusion  that 
television  will  be  broadcast  nation- 
ally in  the  near  future.  The  state- 
ment was  made,  the  Board  said, 
"because  the  inauguration  of  tele- 
vision in  New  York  may  arouse 
false  and  ungrounded  hopes  in  the 
minds  of  the  people  throughout  the 
country  and  because  television  has 
suffered  from  over-statement.  Even 
where  television  is  available,  or 
may  become  available,  it  must  be 
considered  as  a  supplemental  sei'v- 
ice  to  radio  broadcasting,  and  for 
that  reason  will  not  render  the 
modern  radio  receiving  set  obso- 
lete any  more  than  an  airplane 
renders  the  modern  automobile  ob- 
solete. They  are  and  will  be  dif- 
ferent types  of  services. 

Limits  to  Service 

"Television  is  something  that 
those  living  in  New  York  may  now 
have  in  a  limited  way  and  a  few 
additional  stations  are  in  prospect 
at  the  present  time,  while  others 
will  probably  develop  when  a  so- 
lution to  the  financial  side  of  such 
broadcasting  can  be  found.  The  ex- 
perimental character  of  telecasting 
means  that  the  programs  will  be 
on  a  trial  basis  and  until  experi- 
ence has  been  gained  in  the  kind 
of  programs  that  ai-e  of  real  serv- 
ice to  the  public  they  cannot  be 
broadly  duplicated  over  many  sta- 
tions. These  programs  for  some 
tiine  to  come  will,  of  necessity,  be 
limited  at  best  to  a  few  hours  a 
day." 


Owen  in  the  Norfolk  (Va.)  Virginian-Pilot 

"That  television  set  cost  me  enough 
irithout  yoii  throwing  pop  bottles  nf 
the  umpire!'' 

Albert  S.  Wells,  president  of 
Wells-Gardner  &  Co.,  Chicago,  was 
reelected  president  of  the  RMA  and 
Bond  Geddes  was  reelected  execu- 
tive vice-president  with  John  W. 
Van  Allen  reappointed  as  general 
counsel.  Leslie  F.  Muter,  president 
of  The  Muter  Co.,  Chicago,  was 
elected  treasurer.  The  two  new  di- 
rectors elected  were  Ernest  Sear- 
ing, president  of  International  Re- 
sistance Co.,  Philadelphia,  and  Ray 
F.  Sparrow,  vice-president  and 
sales  manager  of  P.  R.  Mallory  & 
Co.,  Indianapolis.  Other  directors 
who  were  reelected  included:  Ben 
Abrams,  Powel  Crosley,  Jr.,  James 
S.  Knowlson,  E.  F.  McDonald  Jr., 
Glenn  W.  Thompson,  B.  G.  Er- 
skine,  H.  E.  Osmun,  J.  McWil- 
liams  Stone,  J.  J.  Kahn,  James  C. 
Daley,  Octave  Blake. 


In  discussing  the  manufacturer- 
problems  before  the  convention. 
President  Wells  said  that  "business 
and  labor  are  both  victims  of 
crushing  taxation  and  government 
regulation"  and  urged  RMA  mem- 
bers to  help  "reestablish  in  the 
minds  of  everyone  the  conscious- 
ness that  fundamental  economic 
laws  created  from  the  beginning  of 
time  cannot  be  changed  by  wishful 
and  illogical  thinking.  Business 
must  proclaim  the  truth  concern- 
ing itself  and  its  proper  relation 
to  our  political  and  economic  life." 

Miller  Asks  Cooperation 

Neville  Miller,  president  of  the 
NAB,  explained  that  with  televi- 
sion on  the  horizon  and  facsimile 
already  here,  the  broadcasting  in- 
dustry is  going  through  a  transi- 
tion period  requiring  continued 
teamwork  between  the  RMA  and 
NAB.  He  pointed  to  success  of  last 
spring's  Open  House  Week  and 
prophesied  that  fall  and  wintei- 
promotion  plans  would  be  approved 
by  both  branches  of  the  radio  in- 
dustry. 

More  than  10,000  persons  attend- 
ed the  National  Radio  Parts  Trade 
Show  held  in  conjunction  with  the 
RMA  convention.  Interest  was  par- 
ticularly keen  in  all  exhibits  of 
television  equipment.  RCA  Mfg. 
Co.  held  a  television  demonstra- 
tion in  its  Chicago  ofRces  during 
the  convention,  televising  traffic 
along  Lake  Shore  Drive  and  on 
June  20  opened  a  public  television 
demonstration  at  Marshall  Field  & 
Co.,  Chicago  department  store.  A 
glassed-in  studio  was  constructed 
so  the  public  might  watch  artists 
(Continued  on  page  6Jt) 


Engineering  Services 

for  Radio  Stations 


Allocation  Engineering 


Frequency  Surveys 


Antenna  Designs 
of  all  Types 

Particular  Consideration  to  Directional 
Characteristics 


Equipment  Studies 


Engineering  Advice 


Counsel  on  Station  Construction 
Location  of  Station  Sites 


Field  Intensity  Measurements 

General  Communication  Problems 

Engineering  Consultants 
Before 

Federal  Communications  Commission 


McNARY  and  CHAMBERS 

National  Press  Building  National  4048 

WASHINGTON.  D.  C. 
James  C.  McNary  •  Joe  A.  Chambers 
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AND  YOU'LL  NEVER  FIND  IT  IN  DATA  BOOKS! 


•  This  Market  Data  Edition  of  Broadcast- 
ing will  prove  a  valuable  addition  to  your 
data  files  .  .  .  but  you  may  surround  your- 
self with  all  available  reference  books  on 
listening  areas,  radio  homes,  rate  struc- 
tures or  retail  sales  charts  and  you  will  still 
find  yourself  lacking  in  complete  informa- 
tion for  an  accurate  evaluation  of  radio 


station  power,  ranking  and  effectiveness. 

Listening  area  studies,  for  example,  fail 
to  show  the  listener  loyalty  built  up  by 
WKY,  KLZ  or  KVOR.  Census  books  on 
buying  power  fail  to  prove  the  consistent, 
effective  merchandising  force  these  stations 
exert  for  sponsors  day  in  and  day  out.  Rate 
cards  fail  to  reflect  the  power  of  these 


stations  to  win  Variety's  recognition  year 
after  year  as  the  outstanding  stations  in 
their  respective  fields. 

The  story  of  WKY,  KLZ  and  KVOR  is 
one  of  perfect  coordination  of  men,  meth- 
ods and  machinery  .  .  .  too  much  alive  to 
be  filed  away  in  any  steel  cabinet  .  .  .  too 
big  to  be  measured  by  the  usual  yardsticks. 


WKY 


OKLAHOMA  CITY 

NBC   •   900  Kc. 

'Show  Place  of  the  Southwest" 


KVOR 


COLORADO  SPRINGS 

CBS   •   1270  Kc. 
'Home  Station  of  Southern  Colorado' 


KLZ 


DENVER 

CBS  •   560  Kc. 

"The  Pioneer  of  the  JFest 

Affiliated 
Management 


THE  OKLAHOMA  PUBLISHING  CO.  •  THE  DAILY  OKLAHOMAN  AND  TIMES  •  THE  FARMER-STpCKMA 

! 

Represented  Nationally  by  The  Katz  Agency,  Inc. 


7r 


easons  wo  see 


Sit  the  NAB 


step  right  up  and  see  the 
NEW  1KW  TRANSMITTER 

—a  triumph  of  functional  de- 
sign !  It's  radically  different  in 
layout  and  appearance! 


NEW  TURNTABLE? 

It's  the  1300A  equipment— in- 
cludes the  9A  reproducer  for 
vertical  or  lateral  cut  records. 


NEW  VACUUM  TUBES! 

—  a  great  array  of  latest 
types,  including  the  357  used 
in  the  final  amplifier  stage 
of  the  new  IKW  outfit! 


ASK  YOUR  ENGINEER- 

.  Western  Electric  pace- 
to  check  up  on  these  "^^^f  ^^one  Laboratories 
letters.  Specialists  will  be  on  hand  to  ans^^r 

Western  ElectncandGraybar  ^^^^^  glectnc 


!  .'C  >  , 


II  ■   


anvention ! 


. .  and  the  famous 
CARDIOID  MIKE 

—answer  to  a  sound- 
transmission  engi- 
neer's prayer  —  that 
gives  you  pick-up 
control  never  before 
approached! 


Truly  remarkable!  The 
2A  PHASE  MONITOR 


This  way  to  the 
NEW  ANTENNA 
CONTROL  UNIT 

—  for  more  accu- 
rate directional  ar- 
rays and  switching 
from  day  to  night 
patterns. 


Westem^Mectrtc 

EQUIPPEP  FOR 
BETTER  BROADCASTING 


DISTRIBUTORS:  Graybar  Electric 
Company,  Graybar  Building,  New 
York  City.  In  Canada:  Northern 
Electric  Co.,  Ltd.  In  other  foreign 
countries:  International  Standard 
Electric  Corp. 


Youth  Dominates  PACA  Radio  Session 


In 

Salt  Lake 
City 

SHOWMANSHIP 

is  the  ship  to 
Sail  on — and 
Sell  On! 


Alert  advertisers  are 
booking  passage  on 
the  station  that  wins 
FRIENDSHIP 
through  Showman- 
ship. 


5.000 

WATTS 

i^l.OOD  WATTfZ 


POPULAR 
STATION  .  - 


KOY 

^ Papular  Statianm 

SUIT  LAKE  CITY  1 


ltepr»entative:  John  Blair  &  Co, 


Juniors   Discuss  Radio 
Coverage,  Service 
At  Oakland 

THE  broadcasting  executive  of  to- 
morrow had  his  day  at  the  36th 
annual  convention  of  the  Pacific 
Advertising  Clubs  Association  in 
Oakland,  Cal.,  on  June  28  when  the 
radio  departmental  meeting  was 
turned  over  to  junior  members  of 
NBC  and  CBS.  Three  youths  from 
each  of  the  network's  Hollywood 
guest  relations  staff  were  dele- 
gated to  tell  approximately  1,000 
broadcasters  and  advertising 
agency  executives  from  the  11  west- 
ern States  a  bit  about  the  radio 
industry. 

Although  given  only  five  minutes 
each  to  discuss  their  respective 
subjects,  from  the  enthusiasm  dis- 
played by  those  attending,  a  good 
job  was  done  by  these  youths.  The 
series  was  titled  "Radio— Modern 
Merchandising  Miracles,"  and  Don 
E.  Oilman,  NBC  western  division 
vice-president,  introducing  the 
youthful  speakers,  stressed  the  im- 
portance of  giving  the  young  men 
and  women  of  today  an  opportu- 
nity to  express  themselves,  calling 
attention  to  the  fact  that  they  were 
the  leaders  of  tomorrow. 

Radio  Preferred 

Jack  Samways,  NBC,  speaking 
on  "Radio  and  the  Consumer", 
stated  that  people  spend  more 
money  for  radio  and  more  time 


J%«7/  tkete 


AT  THE 


N.  A.  B. 

WFIL'S  QUAKER  MAID 


\A/  HEN  you  go  to  the  Convention 
at  Atlantic  City  this  comely, 
statuesque,  young  lady  will  be  on 
hand  to  pin  a  flower  on  your  lapel. 
She's  a  far  cry  from  the  straight- 
laced,  demure  Quaker  Maid  of  yes- 
teryear, but  she  does  typify  that  real 
"Old  Philadelphia"  hospitality.  And 
that  of  course  is  typical  of  WFIL's 
treatment  of  its  advertisers,  warm, 
friendly  service  that  delivers  results. 


with  radio  than  any  other  single 
advertising  medium.  He  further  de- 
clared that  the  American  people 
prefer  radio  to  any  other  medium 
of  mass  communication  and  backed 
up  his  statement  with  figures  show- 
ing that  the  number  of  families 
owning  radios  has  increased  from 
12  million  in  1930  to  more  than  28 
million  in  1939.  He  pointed  out 
that  in  addition  there  are  more 
than  6  million  automobile  radio 
sets,  while  7  million  homes  have 
extra  sets,  or  a  grand  total  of  ap- 
proximately 41  million  in  every 
day  use. 

People  Listen 

"Computation  of  the  average  lis- 
tening time  per  day,  per  listener 
gives  a  total  of  95,500,000  families 
listening  hours  every  day  of  the 
year,"  he  said.  "Therefore,  radio  is 
the  preferred  advertising  vehicle. 
The  American  people  spend  526 
million  dollars  for  morning,  eve- 
ning and  Sunday  papers  and  162 
million  dollars  for  magazine  sub- 
scriptions and  single  copy  sales, 
but  more  than  700  million  dollars 
is  spent  for  the  purchase,  opera- 
tion and  upkeep  of  radio  sets. 

"There  are  14  million  persons 
who  have  radios  but  no  telephones; 
14  million  who  have  radios  but  no 
electricity,  and  lastly  there  are 
more  radio  homes  than  passenger 
automobiles.  Radio  develops  a  more 
intense  emotional  response  to  ad- 
vertising than  any  other  adver- 
tising medium." 

Consumer  coverage  in  metropoli- 
tan centers,  secondary  outlying 
cities  and  town  and  rural  areas, 
was  outlined  by  Robert  Barlow, 
CBS.  He  explained  the  difference 
in  daytime  and  nighttime  coverage, 
using  statistical  data  of  KNX, 
Hollywood,  for  illustration. 

"A  recently  completed  survey 
made  by  the  Joint  Committee  on 
Radio  Research  shows  us  that  the 
rural  areas  have  practically  the 
same  high  levels  of  listening  habits 
as  those  found  in  the  cities,"  he 
said.  "Prior  to  this  study  the  lis- 
tening habits  of  the  rural  areas 
could  only  be  surmised,  and  radio 
advertisers  found  themselves  in 
the  position  of  attempting  to  reach 
potential  customers  without  know- 
ing too  much  about  their  number, 
location  and  listening  habits  to  ade- 
quately provide  for  their  advertis- 
ing plans.  Now  we  know  what  we 


CHARLES  HAMP,  veteran  Los 
Angeles  siiiging  monologist  (cen- 
ter) looks  over  the  merchandising 
plans  for  his  new  thrice-weekly 
quarter-hour  program,  Mr.  Hamp 
Goes  to  Town,  sponsored  by  John 
Morrell  &  Co.  (E-Z  Cut  Ham),  on 
KNX,  Hollywood.  Discussing  it 
with  him  are  (left),  R.  H.  Alber, 
representing  Henri,  Hurst  &  Mc- 
Donald, agency  servicing  the  ac- 
count, and  Harry  W.  Witt,  KNX 
sales  manager. 

have  long  believed  to  be  true- 
that  radio  is  the  one  medium  that 
will  give  you  uniformly  effective 
coverage  over  all  three  markets — 
in  one  simple  campaign  and  at  one 
economical  cost." 

How  audiences  are  surveyed  for 
an  accurate  check  on  listeners 
habits  was  told  by  Harold  Haklik, 
NBC,  who  declared  that  the  actual 
number  of  persons  receiving  an  ad- 
vertising message  via  radio  can  be 
estimated  with  accuracy  unequalled 
in  any  other  advertising  medium. 

"Readership  tests  are  made  com- 
paratively infrequently,  whereas  in 
radio,  day  in  and  day  out,  period 
by  period,  program  by  program, 
telephone  checks  may  be  and  are 
being  made  as  advertisers  check 
the  audience  listening  to  their  par- 
ticular programs,"  Haklik  said. 
"No  other  medium  of  advertising 
has  ever  been  asked  to  prove  read- 
ership or  listenership  so  completely 
and  so  frequently  as  radio."  He 
briefly  explained  the  basic  survey 
methods  by  which  audience  size  on 
specific  programs  are  checked — the 
telephone  coincidental,  the  postcard 
and  the  recall  survey. 

Answering  the  question,  "Does 
Radio  Sell  Goods?"  Robert  Fisk, 
CBS,  stated  that  the  success  of 
radio  broadcasting  as  an  advertis- 
ing medium  is  convincingly  shown 
in  the  meteoric  rise  of  the  radio 


Who  said  Miami  died  in  the  Summertime! 

1938-39  Winter  Season  left  $12,000,000  more  here  than 
year  ago! 

Building  permits  racing  to  all  time  high!  (with  excep- 
tion of  1925-26  boom  year) 

Florida  Power  &  Light  Co.  will  refund  about  $4,000,- 
000  to  Miami  Customers  on  or  before  July  IS! 

Summer  tourist  season  looks  better  than  ever! 

WIOD  is  tops  in  Florida! 


of  f.ff  h — ffori'du — S4LES  SIOF  UH 


560  KC  p       I       L  '000  WATTS 

NBC  BLUE  •  PHILADELPHIA  •  MUTUAL 


Page  60  •  July  1,  1939 


BROADCASTING  •  Broadcast  Advertising 


industry  in  the  advertising  field 
and  presented  several  case  histories 
bearing  out  his  arguments. 

"The  food  advertisers,  perhaps 
the  best  index  to  any  advertising 
medium,  invest  more  money  exclu- 
sive of  talent  on  only  four  net- 
works than  they  do  in  all  the  gen- 
eral magazines,  more  than  tv^^ice  as 
much  as  they  invest  in  all  women's 
magazines',"  he  said.  "Soap,  an- 
other indicator,  has  upped  its  radio 
advertising  from  4  to  10  million 
dollars  in  the  last  four  years.  Cig- 
arettes have  shown  an  equally 
steady  inci-ease,  from  3  million  dol- 
lars in  1935  to  9  million  dollars 
in  1938.  And  these  are  but  three 
advertising  groups  that  have  in- 
creased their  radio  advertising. 
Every  group  that  has  once  used 
radio  has  since  added  to  its  radio 
copy. 

"How  has  this  affected  the  radio 
dollar?  The  answer  is,  very  ma- 
terially. In  1928-29,  radio  had  to 
content  itself  with  1.7  9<-  of  all  ad- 
vertising expenditures.  In  1937  this 
percentage  had  grown  to  14.7  9^, 
an  amazing  increase  of  588%,  all 
the  more  remarkable  when  you 
consider  that  all  other  advertising 
media  have  shown  a  decline  for 
the  same  period.  An  increasingly 
large  number  of  advertisers  spend- 
ing more  and  more  money  each 
year  amply  attests  to  the  value,  ef- 
ficiency and  economy  of  this  great 
medium." 

First  in  the  Home 

Radio  advertised  products  are 
the  first  to  be  found  in  the  home 
and  are  first  in  dealer  preference, 
George  Volger,  NBC,  told  the 
PACA  delegates  and  visitors.  Dis- 
cussing "Radio  and  the  Retailer", 
he  pointed  out  that  in  a  recent  sur- 
vey conducted  among  2,720  dealers 
by  the  Psychological  Corp.  of 
America,  the  results  showed  an 
overwhelming  belief  in  the  superi- 
ority of  radio  advertising.  The 
survey  included  three  types  of  re- 
tailers —  grocers,  druggists  and 
gasoline  dealers.  It  was  conducted 
in  26  cities  and  towns  distributed 
scientifically  throughout  the  coun- 
try. 

"All  the  networks  and  stations 
individually  are  working  hand  in 
hand  with  all  interested  parties  to 
increase  sales  at  retail,  to  make 
more  sales  over  the  counter  for 
radio  advertised  products,"  Volger 
said.  "These  men  at  the  point  of 
purchase  know  only  too  well  that 
broadcast  advertising  has  literally 
been  a  merchandising  life  belt  dur- 
ing these  past  several  years  of 
lowered  incomes." 

The  American  system  of  broad- 
casting, based  on  freedom  and 
fairness  on  the  air,  must  be  pre- 
served and  strengthened,  Richard 
Haysel,  CBS,  warned  in  discussing 
"Radio  as  An  Instrument  of  De- 
mocracy". 

Lewis  Allen  Weiss,  vice-president 
and  general  manager  of  Don  Lee 
Broadcasting  System,  Los  Angeles, 
was  in  charge  of  the  radio  de- 
partmental and  spoke  briefly. 
There  was  also  a  short  address  by 
Donald  W.  Thornburgh,  CBS  Pa- 
cific Coast  vice-president,  Holly- 
wood, who  told  how  his  organiza- 
tion is  giving  its  junior  members 
a  thorough  general  training  in 
broadcasting,  equipping  them  for 
future  executive  jobs  in  the  in- 
dustry. 


YOU^^ET  BOTH  OF  VIRGINIA'S*^ARGEST  MARKETS 


Owned  and  Operated  by 
Noriolk  Newspapers,  Inc. 


NATIONAL  REPRESENTATIVES  EDWARD  PETRY  &  CO 


Owned  and  Operated  by 
Richmond  Times  Dispatch 
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THE  NORTH  CENTRAL  BROADCASTING  SYSTEM 
...  is  your  key  to  America's  richest  farm  market.  This 
regional  network,  formed  to  meet  the  most  exacting 
requirements  of  the  advertiser,  reaches  nearly  8,000,000 
people  in  1,800,000  radio  homes.  NCBS  offers  you  this 
mass  market  for  approximately  18.8  cents  per  thousand 
radio  homes.  It's  a  plus  rural  market  that  you  can't 
alTord  to  overlook. 

And  NCBS  does  a  hard-hitting  selling  job  through 
original  program  ideas,  tailor  made  for  this  market. 
Consider  NCBS  when  you  plan  your  fall  campaigns. 
Sample  programs  are  already  on  wax  waiting  to  be 
shipped  to  you  to  audition  and  consider. 


PROGRAMS  AVAILABLE 

NAMES  IN  THE  NEWS 
TALL  TALES  OF  TALL  TIMBERS 
FARM  &  HOME  EXPOSITION  OF  1939 
CONCERT  NIGHT  IN  PERKINS  CORNER 
(Participating  programs  are  available  also) 


Complete  merchandising  plans  are  submitted  with  each 

program. 

Write  or  wire  NCBS  today. 

NORTH  CENTRAL  BROADCASTING 
SYSTEM,  INC. 

Executive  Offices: 
Empire  National  Bank  Building,  St.  Paul,  Minnesota 
New  York  Office:  341  Madison  Avenue,  New  York,  N.  Y. 


Can  Women  Fish! 

CONTEST  on  WLS,  Chi- 
cago, is  designated  to  settle 
the  argument  as  to  whether 
women  are  good  at  fishing 
and  should  be  allowed  on 
fishing  trips.  Harriett  Hes- 
ter, educational  director  of 
WLS,  and  Announcer  Cy 
Harrice  started  the  argu- 
ment on  the  daily  Homemak- 
ers'  Hour.  Five  prizes  of  fish- 
ing tackle  are  offered  for  the 
best  letters.  Mrs.  Hester  is 
also  polling  the  audience, 
telling  those  who  don't  have 
time  to  write  a  letter  to  just 
drop  WLS  a  card  with  a  yes 
or  no. 


Gellatly's  New  Post 

COINCIDENT  with  the  opening  of 
a  New  York  office,  under  the  direc- 
tion of  William  B.  Gellatly,  former 
sales  manager  of  WOR,  Kasper- 
Gordon  Inc.,  Bos- 
ton, announced  re- 
lease of  a  number 
of  new  tran- 
scribed  programs. 
Mr.  Gellatly  has 
established  head- 
quarters  at  9 
Rockefeller  Plaza 
and  will  contact 
New  York  and 
P  h  i  1  a  d  e  1  p  hia 
agencies  on  new 
cated  transcribed 
tom-built  transcriptions.  Such  firms 
as  Castilian  Soap  Co.,  Dr.  Pepper, 
2-in-l  Shoe  Polish,  Shinola,  and 
New  England  Baking  Co.  are  now 
sponsoring  its  transcribed  produc- 
tions, Aaron  S.  Bloom,  director  of 
the  Kasper-Gordon  commercial  de- 
partment announced.  Kasper-Gor- 
don also  has  inaugurated  a  card- 
folder  series  of  mailing  pieces  dis- 
tributed nationally. 


Mr.  Gellatly 

business,  syndi- 
shows  and  cus- 


HUGH  J.  POWELL  on  June  15  be- 
came sole  licensee  of  KG6F,  Coffey- 
ville,  Kan.,  under  an  order  of  the 
FCC  authorizing  sale  of  Stanley 
Platz's  half  interest  to  him  for  $33,- 
333  [Broadcasting,  June  1]. 


THE  FCC  on  June  15  authorized  an 
increase  in  the  davtime  power  of 
WTHT,  Hartford,  from  100  to  250 
watts. 


Women  in  Radio 

(Continued  from  page  52) 

I  choose.  And  I  have  the  satisfac- 
tion of  feeling  that  for  1.5  minutes 
out  of  each  day  there  are  a  few 
people  around  this  vicinity  who 
look  forward  to  my  coming  in  for 
a  chat  with  them  via  the  radio. 

This  is  evidenced  by  the  mail 
received  .  .  .  and  there  is  nothing 
like  mail  to  a  person  on  the  air. 
No  one  can  possibly  realize  what 
it  means  to  receive  letters  and 
cards  until  she  experiences  the 
handling  of  a  program.  It  is  the 
yardstick  by  which  results  are 
judged;  and  when  you  hear  a  radio 
girl  say  she.  is  "busy  with  her  fan 
mail,  thank  goodness"  you  may 
know  that  she  is  entirely  sincere. 

In  my  case,  each  card  or  letter 
is  personally  attended  to  .  .  .  for 
the  director  of  a  woman's  program 
receives  such  odd  and  varied  re- 
quests that  it  is  necessary  that 
they  be  handled  by  a  person  who 
knows  what  to  do  vsdth  them.  The 
requests  for  recipes  are  simple,  but 
a  demand  for  planning  a  church 
bazaar  presents  more  of  a  problem. 
Each  letter  is  carefully  answered, 
because  a  neglected  radio  fan  may 
become  a  real  liability. 

Writing  Commercials.  —  This 
work  requires  writing  experience 
plus  a  knowledge  of  selling.  Ex- 
newspaper  and  publicity  writers 
have  some  of  the  fundamental 
qualifications,  and  copywriters  in 
advertising  agencies,  advertising 
departments  of  big  stores  and  man- 
facturing  concerns  develop  into 
good  script  writers. 

Directing  a  Woman's  Program. 
- — This  job,  which  unites  the  writ- 
ing of  commercials  and  program 
continuity  with  actual  broadcast- 
ing and  sometimes  cooking  demon- 
strations, carries  a  list  of  essen- 
tials, or  "musts,"  and  a  secondary 
list  of  assets. 

Essentials : 

1.  A  natural,  clear  voice  that  regis- 
ters well. 

2.  A  college  education  or  its  equiva- 
lent :  a  home  economies  degree  in  most 
Instances. 

3.  Writing  experience :  to  express 
thoughts  naturally  and  easily,  to  plan 
and  prepare  programs  in  advance  or 
write  on  the  spur  of  the  moment,  to 
present  informative  materials  in  an 
informal  manner. 

4.  Platform  experience  :  especially 
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for  visual  audiences  and  to  appear  as 
guest  speaker  on  other  programs. 

5.  The  ability  to  think  on  your 
feet :  it  is  often  necessary  to  cut  or 
extend  continuity,  and  emphasis  must 
be  properly  placed. 

6.  The  ability  to  meet  people. 

7.  A  practical,  fundamental  sense 
of  values. 

S.  The  abUity  to  "wear  well"  with 
your  associates,  to  become  neither 
submerged  nor  blinded  by  the  spot- 
light of  success. 

9.  Confidence :  know  that  you  can 
do  what  you  have  to  do. 
Assets : 

1.  Sales  experience. 

2.  Publicity  and  sales  promotion  ex- 
perience. 

3.  Editorial  experience. 

4.  Food  or  equipment  demonstrat- 

5.  Contact  with  women's  groups. 

6.  A  genuine  interest  in  people  ;  one 
cannot  talk  convincingly  to  people  in 
whom  one  has  no  interest. 

7.  A  working  knowledge  of  all  the 
field  of  a  woman's  interest,  from  the 
theater  to  the  thimble. 

8.  Personal  grooming :  a  "personal- 
ity" has  a  certain  reputation  to  up- 
hold, yet  she  must  be  natural  in  ap- 
pearance as  well  as  in  actions. 

Besides  the  job  of  directing  a 
woman's  program  ...  or  filling  the 
post  of  "director  of  women's  ac- 
tivities," as  it  is  sometimes  called 
.  .  .  there  are  other  opportunities 
for  women  in  local  broadcasting 
stations.  For  instance,  the  job  of 
secretary  or  assistant  to  the  sta- 
tion manager  or  to  the  program  di- 
rector. 

At  NBC  headquarters  In  New 
York,  the  assistant  to  the  presi- 
dent is  a  woman,  as  are  the  head 
of  the  audience  mail  department, 
which  handles  fan  mail,  and  the 
head  of  the  continuity  acceptance 
department,  which  okays  or  cen- 
sors all  radio  script  for  NBC.  The 
commercial  manager  is  also  a  wo- 
man .  .  .  one  of  the  pioneers  of 
the  business;  and,  of  course,  the 
official  NBC  fashion  reporter. 
There  are  three  women  who  book 
NBC  artists  both  in  and  out  of 
New  York,  a  production  woman 
who  handles  children's  programs, 
another  woman  who  helps  plan 
musical  features,  and  several  out- 
standing continuity  writers.  Some 
local  stations  across  the  country 
have  women  managers,  and  there 
are  numerous  woman  assistant  pro- 
gram directors. 

Television  Next! 

Television  will  probably  catch  up 
with  this  book  so  that  revised  edi- 
tions of  it  will  have  to  give  more 
than  a  postscript  to  this  subject. 
Meanwhile,  many  women  are  an- 
ticipating some  part  in  television 
advertising.  It  is  believed  that  the 
first  use  of  this  new  medium  will 
be  in  the  more  extended  demonstra- 
tion of  products;  especially  foods, 
home  equipment,  cars,  and  cosmet- 
ics. There  are  three  ways  in  which 
you  might  participate: 

1.  Visually,  as  commentator  or  dem- 
onstrator. 

2.  By  coming  in  as  a  voice,  off- 
stage, delivering  the  commercial. 

3.  By  writing  the  commercials  and 
stepping  into  the  visual  area  when 
you  deliver  them. 

As  program  material,  it  is  be- 
lieved that  the  first  tele\nsion  offer- 
ings will  be  news  events,  travel 
and  educational  shorts,  and  inter- 
views with  personages  .  .  .  much 
like  today's  newsreel  movie  thea- 
ter. These  proarram  features  will  be 
sponsored,  and  acting  for  the  spon- 
sor, you  mav  appear  between  fea- 
tures and  deliver  your  own  com- 
mercial in  full  \'iew  of  the  audience. 


To  be  a  visual  part  of  a  demon- 
strating program,  you'll  be  re- 
quired to  combine  the  mental  alert- 
ness and  glib  tongue  of  any  radio 
announcer  -\vith  the  streamlined 
figure  and  photogenic  face  of  a 
Holly^vood  star.  You  needn't  be 
a  beauty;  but  you  must  be  trim 


and  pleasing  in  appearance,  with 
the  proverbial  face  that  "photo- 
graphs well."  Your  clothes  will  be 
much  more  of  a  factor  than  in 
lone  studio  broadcasting,  and  you'll 
have  to  arrive  in  time  for  a  full 
theatrical  make-up,  although  the 
weird  color  effects  of  early  tele- 


vision experiments  will  not  be  re- 
quired. You  will  televise  in  black 
and  white  at  first;  color  may  come 
later.  There  is  a  possibility  that 
television  may  improve  the  oppor- 
tunity for  women  announcers  .  .  . 
who  are  not  now  a  strong  factor  in 
radio. 


FroJuefm? I^Aere  ca/i 
ffoi/ieffhdfaroi//j(/kre?\ 


*A  n  d,  of  c  our  s 
WMT  can  be  bought 
in  combination  with 
WNAX  and  KSO  or 
KRNT  at  an  excep- 
tionally low  rate. 


It's  very  doubtful  if  such  a  conversation  would  ever  occur  in  a  broadcast  of 
Toby's  Comtussel  News  over  WMT,  (of  which  the  above  is  an  actual 
photograph) .  But,  the  conversation  we've  handed  to  Toby  ToIIiver  and 
Susie  Sharp,  ecUtor  and  star  reporter,  respectively,  of  this  mythical  news- 
paper in  mythical  "Corntussel,  U.  S.  A.",  is  the  real  McCoy.  Comtussel 
News  is  a  WMT  production,  fed  to  four  other  stations. 

Loyal  following?  Yes.  11,938  WMT  listeners  recently  asked  for  a  printed 
copy  of  the  Corntussel  News — a  thing  of  absolutely  no  intrinsic  value. 
Thousands  more  listeners  to  the  other  stations  asked  for  copies. 

That  mail  pull  speaks  loads.  But  read  this  excerpt  from  a  letter  from  the 
agency: 

"I  feel  that  you  would  be  interested  to  know  that  we  are  highly  pleased  with 
the  maimer  in  which  the  staff  of  your  station  and  Mr.  and  Mrs.  Neil 
Schaffner  (Toby  and  Susie)  are  handling  the  production  of  Toby's  Com- 
tussel News.  Because  you  are  feeding  this  to  four  other  stations  daily, 
WMT  carries  the  entire  burden  of  responsibility  in  the  matter  of  program 
production. 

"It  goes  without  saying  that  both  our  client  and  ourselves  are  appreciative 
of  the  fine  cooperation  you  are  giving  us  in  originating  this  broadcast." 

Comtussel  News  is  just  one  of  the  popular  programs  produced  by  WMT. 
Such  production  facilities  help  to  give  WMT  its  intensely  loyal  audience 
among  the  747,569  radio  homes  in  Eastern  Iowa,  Western  Illinois  and 
Southwestern  Wisconsin. 

WMT  is  economical,  too.  Some  15  minute  rates  figure  as  low  as  3  cents 
per  thousand  radio  families. 

You  want  more  information?  Drop  us  a  line  or  call  your  nearest  Katz 
Agency  OfEce. 

Cedar  Rapids -Waterloo  *  600  Kilocycles 

NBC  Blue-MBS  •  5000  Watts  LS.  •  1000  Watts  Night 
RcprctctHed  by  THE  KATZ  AGENCY 

69,000  Square  Miles  of  the  RICHEST  PART  of  the  MIDWEST 
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UfUdio-iell 


You're  sure  to  know  at  leasl  a  few  of  the  hundreds  of 
engineers  who  use  Fairchild  F.26-2  Recorders.  Jusl  ask 
them  to  tell  you  about  the  results  they  achieve  with 
this  equipment.  You'll  find  they're  as  proud  of  these 
fine  precision  instruments  as  we  are. 

For  Fairchild  sound  recording  equipment  paces  the  in- 
dustry. For  example,  the  Fairchild  F.26-2  Recorder  has: 


High  gain  amplifier  lo 
permit  the  use  of  a  mi- 
crophone without  the  neces- 
sity of  a  pre-amplifier. 

□ Instantaneous  change  of 
speed  from  33  RPM  lo 
78  RPM  through  push  button 
control. 

□ Floating  motor  mount  lo 
eliminate  all  possibility 
of  objectionable  motor  vibra- 
tion. 


Direct  synchronous 


speed  gear  and  worm 
drive  at  33 '/s  RPM  to  assure 
split  second  timing  for  wow 
free  recorded  programs. 

Provision  within  the  Re- 
I  corder  itself  for  variation 
of  pitch  and  direction  of  cut. 
No  expensive  additional  feed 
screws  necessary. 

01  Dynamically  balanced 
table. 


16  pound  cast-iron  lurn- 


The  Fairchild  Recorder  is  a  complete  unit.  It  is  instantly 
ready  to  record  on  any  type  of  disc  up  to  VI y a".  With 
the  exception  of  the  microphone  and  stand,  no  addi- 
tional purchases  are  necessary. 

Send  today  /or  descriptive  literature. 
.  it  had  to  satisfy  Fairchild  (^''^|  first" 


Video  Cold  Cure 

TELEVISION'S  latest  use 
— as  a  therapeutic  agent — 
was  reported  recently  by 
Wilfred  Guenther,  coordina- 
tor of  television  for  the  Cros- 
ley  Corp.  Mr.  Guenther  re- 
ports that  performers  with 
colds  or  sinus  trouble  defi- 
nitely are  relieved  after 
working  a  couple  hours  or  so 
under  the  hot  batteries  of 
lights  used  for  video  illumi- 
nation. 


RMA  on  Television 

{Continued  from  page  56) 
and  announcers  of  NBC-Chicago 
as  they  were  televised.  A  dozen 
RCA  television  receivers  were  in- 
stalled for  the  demonstration, 
which  will  continue  through  July  1. 

Among  the  exhibitors  at  the 
Astatic  Microphone  Lab.  Inc., 
Youngstown,  0.;  Bliley  Electric 
Co.,  Erie,  Pa.;  Brush  Development 
Co.,  Cleveland ;  Cornell-Dubilier 
Electric  Corp.,  S.  Plainfield,  N.  J.; 
Tobe  Deutschmann  Corp.,  Canton, 
Mass.;  Federal  Recorder  Co.  Inc., 
New  York  City;  Hygrade  Sylvania 
Corp.,  Emporium,  Pa.;  Jensen  Ra- 
dio Mfg.  Co.,  Chicago;  National 
Carbon  Co.,  Inc.,  Chicago;  National 
Union  Radio  Corp.,  Newark,  N.  J.; 
Presto  Recording  Corp.,  New  York; 
Raytheon  Production  Corp.,  New- 
ton, Mass.;  RCA  Mfg.  Co.,  Cam- 
den, N.  J.;  Thordarson  Electric 
Mfg.  Co.,  Chicago;  Triplett  Elec. 
Instr.  Co.,  Bluffton,  O.;  United 
Transformer  Corp.,  New  York; 
Universal  Microphone  Co.  Ltd.,  In- 
glewood,  Cal.;  Ward  Leonard  Elec- 
tric Co.,  Mt.  Vernon,  N.  Y.;  Weston 
Elec.  Instrument  Corp.,  Newark, 
N.  J.;  Wincharger  Corp.,  Sioux 
City,  la. 


EVERETT  MITCHELL,  senior  an- 
nouncer of  NBC-Chicago  featured  on 
the  National  Farm  d  Home  Hour. 
was  named  "Ambassador  of  Good 
Weather"  June  21  by  O.  G.  Mayer, 
president  of  the  Chicago  Chamber  of 
Commerce.  During  the  last  five  years 
Mitchell  has  opened  the  program  with. 
"It's  a  beautiful  day  in  Chicago".  To 
test  his  audience,  he  discontinued  the 
expression  one  day  and  received  thou- 
sands of  letters  of  protest. 

LEVER  BROS.  Co..  Cambridge.  Mass. 
(  Rinso).  on  June  16  started  the  third 
year  of  its  twice-daily  serial  Big  Sis- 
ter on  CBS  with  the  program  cele- 
brating its  700th  episode  and  1400th 
broadcast.  Agency  is  Ruthrauff  & 
Ryan.  New  York. 


INCREASE  TO  50  KW, 
IS  SOUGHT  BY  WPTF 

AUTHORITY  to  increase  its  power 
from  5.000  watts  to  the  maximum 
of  50,000  watts  on  the  680  kc.  chan- 
nel was  requested  of  the  FCC  by 
WPTF,  Raleigh,  in  an  amended  ap- 
plication made  public  June  20.  Ask- 
ing the  Commission  to  accept  an 
amendment  to  a  previous  applica- 
tion, which  requested  full-time  op- 
eration with  10,000  watts,  the  Ral- 
eigh NBC  outlet  proposed  installa- 
tion of  a  directional  antenna  which 
would  suppress  its  signal  in  the  di- 
rection of  KPO,  San  Francisco, 
present  dominant  station  on  the 
channel. 

Filing  of  -the  application,  with 
the  cooperation  of  NBC,  resulted 
from  the  recent  amicable  settlement 
of  the  differences  between  the  net- 
work and  Durham  Life  Insurance 
Co.,  licensee  of  WPTF,  under  which 
NBC  dropped  its  option  to  purchase 
the  station  for  $210,000.  At  that 
time  it  was  agreed  that  NBC  would 
not  stand  in  the  way  of  WPTF's 
increase  in  facilities.  It  has  been 
regularly  licensed  as  a  limited-time 
station  on  the  KPO  clear  channel 
but  under  special  authorization  has 
operated  during  evening  hours.  The 
new  application  is  for  fuUtime  50,- 
000-watt  duplicated  clear  channel 
operation. 

Filing  of  the  application  antici- 
pated the  promulgation  by  the  FCC 
of  new  rules  and  regulations  under 
which  the  KPO  channel  would  be 
authorized  for  duplicated  East- 
West  Coast  operation.  It  was  esti- 
mated that  from  $175,000  to  $200,- 
000  would  be  expended  for  the  new 
WPTF  facilities,  including  dis- 
bursements for  transmitter,  an- 
tenna, site,  etc.  New  studios  also 
are  contemplated. 

Sells  WGTM  Holdings 

BEN  FARMER,  partner  with  H. 
W.  Wilson  in  the  operation  of 
WGTM,  Wilson,  N.  C,  100-watt 
daytime  outlet  on  1310  kc,  has  sold 
his  interest  to  a  group  comprising 
Mr.  Wilson,  Charlotte  L.  Burns, 
sister  of  Mr.  Wilson,  and  George 
C.  McDonald,  head  of  the  Monroe 
Steel  Castings  Corp.,  Monroe,  Mich. 
The  purchase  price  of  the  50%  of 
the  stock  of  WGTM  Inc.,  would  be 
$5,000.  The  transfer  of  control  re- 
quires FCC  approval. 

WPTF,  Raleigh,  acting  after  permis- 
sion for  experimental  operation  from 
the  FCC,  recently  increased  its  hours 
of  operation  by  one  hour  daily,  sign- 
ing off  at  12  midnight  rather  than  11 
p.  m.  WPTF  now  broadcasts  regular- 
ly 124  hours  weekly. 


WHAT?  NO  JACKRABBITS! 

Nope,  nary  a  Jack,  partner.  An"*  no  mountain  goats,  either! 

Not  when  KLO's  new  5000  watt  transmitter  directionalizes  its 
power  in  Utah's  zone  of  greatest  population,  eliminating  waste 
coverage  of  non-populated  areas. 

You  buy  POPULATION,  not  desert  and  mountains,  when  you  buy 
KLO. 

In  fact  you  buy  90  per  cent  of  the  combined  Utah  and  Southeastern 
Idaho  markets  at  the  cost  of  local  coverage,  actually  a  market  of 
over  400,000  listeners.  And  thev  DO  LISTEN. 

Proof?  All  right.  General  Mills  and  Goodrich  bought  KLO  for  Utah 
coverage  for  their  1939  baseball  broadcasts.  Eighty-seven  per  cent 
of  KLO's  local  advertisers  renewed  in  1939. 

If  you're  SCOTCH  (or  even  like  it)  then  give  yourself  an  economy 
treat  and  buy 

KLO 

THE  5000  WATT  VOICE  OF  UTAH 

Aflfib'ated  with  the  Bryant,  Griffith  &  Brunson 

NBC  Blue  Network  New  York,  Chicago.  Detroit 
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TELEVISION 


ALLEN  B.  DU  MONT  LABORATORIES,  INC. 

I  PASSAIC,  NEW  JERSEY 

!  NEW  YORK  OFFICE:  515  MADISON  AVENUE       CABLE  ADDRESS:  WESPEXLIN,  NEW  YORK 


The 

USG  System 

Provides  Effective 
Sound  Control 


Station  KXOK,  St.  Louis,  Mo.,  meets  today's  high  standards 
Jor  high  fidelity  broadcasting  with  the  USG  system  of  sound 
control.  Geo.  M.  Nixon,  Consulting  Acoustical  Engineer. 


When  you  entrust  your  sound  control 
problems  to  USG,  you  are  assured  of 
complete  co-ordination  of  materials 
and  structural  requirements — skilled  analysis  of 
needs— thoroughly  experienced  engineering- 
careful  craftsmanship.  Let  USG  "sit  in"  on  your 
sound-control  plans.  The  advice  of  our  engineers 
is  yours  without  cost  or  obligation. 

UNITED  STATES  GYPSUM  COMPANY 

300  West  Adams  St.,  Chicago,  111.  b-t 
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WITH  THE  PRINCE 

WDAy  Covers  Norway's  Royal 
During  Visit  


Party 


WHEN  Prince  Olaf  and  Princess 
Martha,  of  Norway,  came  to  North 
Dakota's  Red  River  Valley  recent- 
ly, WDAY,  Fargo,  literally  dogged 
their  heels  for  its  listeners,  carry- 
ing 15  broadcasts  during  a  week 
packed  with  special  events  center- 
ing around  the  royal  visit.  The 
station  started  in  with  a  350-mile 
pickup  from  Minot,  N.  D.,  via  the 
WDAY  mobile  unit  when  the  cou- 
ple entered  the  State  and  ended  a 
week  later  as  they  left,  meantime 
making  pickups  in  five  different 
cities. 

The  parade  in  Fargo,  highlight 
of  the  week,  was  covered  for 
WDAY  by  a  crew  of  seven  an- 
nouncers and  seven  engineers,  us- 
ing the  mobile  unit,  pack  trans- 
mitter, remote  control  equipment,  a 
shortwave  set  in  an  airplane  flying 
overhead,  and  a  mike  located  atop 
the  local  Black  Bldg.,  eight  floors 
above  the  line  of  march.  Another 
good  service  angle  employed  by 
WDAY  was  its  use  of  a  narrator 
describing  the  events  in  Norwe- 
gian, supplementing  the  regular 
English  commentaries. 


Brady  Suit  Dismissed 

APPELLATE  division  of  the  New 
York  Supreme  Court  on  June  19 
upheld  a  decision  of  the  Supreme 
Court  and  dismissed  a  $250,000 
damage  suit  brought  by  William 
A.  Brady  against  WOR,  Newark, 
Blackett  -  Sample  -  Hummert,  and 
the  Chas.  H.  Phillips  Chemical  Co. 
Plaintiff  claimed  plagiarism  of  his 
play  "Way  Down  East"  on  a 
broadcast  on  WOR,  and  sought  an 
injunction  and  accounting  of  prof- 
its. Decision  was  based  on  the 
court's  discovery  that  Brady's 
copyright  had  expired  before  the 
broadcast. 


KVOS  Hearing  Called 

A  HEARING  on  the  application  of 
the  Bellingham  Broadcasting  Co., 
Inc.,  for  the  facilities  of  KVOS, 
Bellingham,  was  authorized  in  that 
citv  by  the  FCC  June  20  on  a  date 
convenient  to  the  parties  involved. 
Under  the  plan,  FCC  attorneys  and 
engineers  will  be  sent  from  Wash- 
ington to  conduct  the  proceedings. 
Principals  of  the  Bellingham  Com- 
pany are  Arthur  Osgood,  Bob 
Waters,  and  Sydney  R.  Lines,  Jr. 
of  that  city.  KVOS  is  owned  by 
Rogan  Jones. 


Cut  by  Dredge 

WHEN  THE  U.  S.  Army 
dredge  Bacon  was  swept  out 
of  control  by  the  tide,  the 
vessel  severed  the  cable  be- 
tween the  studios  of  WCSC, 
Charleston,  and  its  transmit- 
ter, forcing  the  station  off  the 
air.  With  rapid  action  by  J. 
B.  Fuqua,  chief  engineer,  and 
Jim  Weaver,  transmitter  en- 
gineer, the  station  was  off  the 
air  only  50  seconds.  Weaver 
started  the  transcription  turn- 
table and  notified  the  studios. 
The  program  department 
moved  to  the  transmitter  un- 
til wire  service  was  restored. 
Only  program  missed  was 
Magic  Key  of  RCA. 


PROGRAM  CHECKING  \ 
OF  FTC  EXTENDED 

REFLECTING  a  widening  surveil- 
lance over  purported  false  and  mis- 
leading advertising  claims  in  com- 
mercial radio  continuity,  resulting 
from  broadened  powers  under  the 
Wheeler-Lea  amendment  to  the 
Federal  Trade  Act  along  with 
"very  gratifying"  cooperation  of 
broadcast  stations  and  networks 
in  submitting  their  commercial 
scripts  for  examination,  the  Ra- 
dio &  Periodicals  Division  of  the 
Federal  Trade  Commission  in  the 
last  year,  from  June  1,  1938,  to 
May  31,  1939,  procured  a  total  of 
618,003  individual  radio  continui- 
ties. Of  this  number,  598,134  had 
been  examined  at  the  time  the  12- 
month  figures  were  computed. 

The  activity  of  the  FTC  in  scru- 
tinizing advertising  copy  in  news- 
papers, magazines  and  radio  has 
increased  considerably  since  the 
organization  last  fall  of  the  Ra- 
dio &  Periodicals  Division  to  re- 
place the  special  board  of  inves- 
tigation which  formerly  handled 
this  phase  of  FTC  investigation. 
Since  March  six  new  junior  at- 
torneys have  been  added  to  the 
Division  personnel,  bringing  its 
legal  staff  to  a  total  of  29,  in- 
cluding Director  PGad  B.  More- 
house and  W.  F.  Davidson,  re- 
cently named  assistant  director. 

During  May,  1939,  the  Division 
examined  71,316  pages  of  con- 
tinuities on  local  programs  sent  in 
by  individual  stations,  and  43,250 
pages  of  network  commercial 
scripts.  The  average  length  of  the 
local  station  continuities  was  about 
IV2  pages,  and  the  network  scripts 
10  pages.  In  the  4i/^-year  period 
from  July  1,  1934,  to  Dec.  31,  1938, 
the  Division  procured  2,022,685 
commercial  continuities,  out  0  f 
which  120,400  were  marked  "ques- 
tionable". From  July  1,  1938,  to 
April  30,  1939,  523,183  scripts  were 
procured,  and  of  the  515,849 
examined,  24,873  were  marked 
"questionable"  and  held  for  furth- 
er investigation. 


Barn  Dance  in  Movies 

WLS,  Chicago,  has  sold  the  motion 
picture  rights  to  its  National  Bam 
Dance  to  Republic  Productions  for 
their  1939-40  picture  schedule,  ac- 
cording to  an  announcement  June 
20  by  E.  W.  Kurtze,  of  the  WLS 
Artists  Bureau.  Production  details 
have  not  been  worked  out,  but  the 
title  has  been  contracted  for  and 
the  scenoria  is  being  written.  Re- 
public recently  bought  the  WLS 
musical  comedy  serial  Hometown 
as  a  starring  vehicle  for  Lulu  Belle 
and  Skyland  Scotty. 


Asks  Libel  Damages 

SUIT  for  115,000  by  Ernie  Adam- 
son  against  Bamberger  Broadcast- 
ing Service,  Consolidated  Cigar  Co., 
and  Frank  Singiser,  WOR  commen- 
tator, was  revealed  on  June  14 
when  the  plaintiff  applied  for  a 
transfer  of  the  suit  from  New  York 
Supreme  Court  to  Federal  Court. 
Adamson  claims  he  was  libelled  on 
a  program  sponsored  by  Consoli- 
dated Cigar  on  WOR,  Newark. 


JERRY  DANZIG,  commercial  pro- 
Rram  manager  of  WOR,  Newark,  has 
taken  an  option  on  Jay  Victor's  new 
comedy  "Tomorrow  is  a  Woman", 
which  will  be  produced  this  summer 
in  stock  with  a  view  to  Brodway  pro- 
duction this  fall. 
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INVITATION 

• 

You  are  cordially  invited  to  visit 
a  demonstration  of  a  completely  new  line  of 

RECORDING  EQUIPMENT 

to  be  shown  for  the  first  time  at  the 

PRESTO    DISPLAY  ROOMS 

- 

AMBASSADOR  HOTEL 

ATLANTIC  CITY 
during  the 

NATIONAL   ASSOCIATION  OF 
BROADCASTERS  CONVENTION 

JULY  10  -  JULY  13 

• 

PRESTO  RECORDING  CORPORATION 

242  WEST  55th  STREET,  NEW  YORK,  N.  Y. 
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Basic  Questions  of  Allocation 
Are  Raised  by  Disputed  Grant 

Payne  Gives  WDGY  Fulltime  on  Temporary  Basis; 
Conflicting  With  Havana  Treaty  Provisions 


AN  ACTION  of  Commissioner 
George  H.  Payne,  granting  WDGY, 
Minneapolis,  special  authority  to 
operate  fulltime  in  lieu  of  its  lim- 
ited hours  on  the  air,  over  the  ad- 
verse recommendations  of  FCC  en- 
gineers and  attorneys,  has  precipi- 
tated what  is  described  as  a  pos- 
sible new  breakdown  of  allocation 
fundamentals  in  broadcasting. 

As  commissioner  in  charge  of 
routine  broadcast  actions,  Mr.  Payne 
on  June  15  granted  WDGY  special 
temporary  authority  to  operate 
evenings  from  June  17  to  July  16, 
thus  giving  the  station  fulltime 
operation  on  the  1180  kc.  channel. 
KEX,  Portland,  and  KOB,  Albu- 
querque, are  the  dominant  stations 
on  the  wave,  under  regular  authori- 
zation. Despite  FCC  rules  which 
require  the  consent  of  the  dominant 
stations  and  in  the  face  of  adverse 
staff  recommendations,  Commis- 
sioner Payne  granted  WDGY  the 
authorization. 

Extent  of  Authority 

It  was  recalled  that  the  same 
commissioner  provoked  the  WLW 
superpower  controversy  last  year 
by  setting  for  hearing  its  applica- 
tion for  authority  to  continue  ex- 
perimental operation  with  500  kw. 


at  a  time  when  he  was  in  charge  of 
the  routine  docket.  At  that  time 
some  question  arose  as  to  the  au- 
thority of  an  individual  commis- 
sioner, in  charge  of  the  broadcast 
routine,  to  take  so  important  an 
action,  but  the  FCC  did  not  rescind 
his  hearing  order. 

Particular  significance  attaches 
to  the  WDGY  action,  it  was  stated, 
because  of  the  projected  realloca- 
tion of  broadcasting  stations  under 
new  rules  and  regulations  in  ac- 
cord with  the  terms  of  the  so- 
called  Havana  Treaty.  No  formal 
announcement  has  been  made  by 
the  FCC  as  to  assignments  for 
limited-time  stations  on  clear  chan- 
nels, though  it  has  been  stated  that 
all  such  stations  will  receive  posi- 
tions at  least  equivalent  to  those 
they  now  hold.  By  granting  WDGY 
fulltime  operation  even  for  a  lim- 
ited period,  it  is  felt  it  would  be 
difficult  to  reduce  the  station,  or 
other  stations  which  may  receive 
similar  authorizations,  to  limited- 
time  status.  The  effect  may  be  to 
complicate  the  entire  allocation 
plan,  according  to  competent  engi- 
neering observers. 

It  was  learned  that  prior  to  the 
Payne  action,  three  other  members 
of  the  Commission  who  in  preced- 


MEMORANDUM 

^^c^^ 


Bounty  Tobacco  Test 

P.  LORILLARD  &  Co.,  New  York, 
has  started  an  announcement  sched- 
ule on  WWL,  New  Orleans,  to  ad- 
vertise Bounty  cigarette  tobacco. 
Campaign  is  a  test,  with  no  expan- 
sion planned  for  the  present,  ac- 
cording to  Lennen  &  Mitchell,  New 
York,  Lorillard  agency. 

ing  months  were  in  charge  of  the 
broadcast  routine,  had  denied 
WDGY  similar  requests  for  full- 
time  operation  under  temporary 
authorization.  They  did  so,  it  was 
stated,  because  of  the  adverse  staff 
recommendations  and  because  of 
the  possible  undermining  of  the 
projected  treaty  allocations. 
An  Unusual  Procedure 

The  Payne  action  granted  WDGY 
"special  temporary  authority"  to 
operate  evenings  for  the  one  month 
period  "in  order  to  broadcast  civic, 
charitable,  religious,  educational, 
fraternal  and  commercial  programs 
of  outstanding  public  interest  and 
in  order  to  carry  programs  of  ex- 
treme local  interest  from  Mutual 
Broadcasting  System."  This  speci- 
fication, it  was  pointed  out,  is  all- 
inclusive  and  actually  is  not  based 
on  a  special  authorization  for  the 
broadcast  of  a  program  or  series  of 
programs  of  significant  local  in- 
terest. Usually  the  FCC,  in  author- 
izing additional  hours  for  limited 
time  or  daytime  stations,  does  so 
only  for  a  day  or  two  and  then  only 
when  extraordinary  programs  are 
involved. 

It  is  expected  that  KEX  and  KOB 
will  protest  the  action,  on  which  no 
notice  was  given,  in  the  light  of  the 
existing  rules  which  require  the 


consent  of  the  dominant  stations. 

Should  the  WDGY  grant  stand, 
it  was  stated  in  informed  quarters, 
it  is  logically  to  be  expected  that 
a  number  of  stations  having  similar 
limited-time  assignments  on  clear 
channels  will  also  seek  special  tem- 
porary authority,  in  the  hope  that 
such  grants  will  prove  an  opening 
wedge  toward  fulltime  operation. 
Should  that  develop,  engineers  stat- 
ed it  is  entirely  possible  that  the 
basic  plan  of  allocation  embraced 
in  the  Havana  agreement  may  be 
disrupted. 

Significant  was  the  fact  that  on 
June  22,  Commissioner  Paul  A. 
Walker,  substituting  for  Mr.  Payne 
who  was  away,  denied  the  request 
of  WMAZ,  Macon,  for  identical  au- 
thority, requesting  special  tem- 
porary authority  to  operate  un- 
limited time  from  June  27  to  July 
26,  upon  recommendation  of  the 
FCC  staff. 

Reports  were  current  that  "politi- 
cal pressure"  was  responsible  for 
the  grant.  It  was  indicated  that  this 
pressure  had  been  resisted  on  tech- 
nical grounds,  during  the  preceding 
several  months.  Moreover,  about 
two  months  ago  the  FCC  adopted 
a  definite  policy  of  denying  long- 
running  special  grants. 

The  WDGY  incident,  as  well  as 
the  WLW  action  of  last  year  by 
Commissioner  Payne,  were  cited  by 
attorneys  and  engineers  as  exam- 
ples of  the  extremes  to  which  indi- 
vidual members  of  the  Commission 
can  go  under  the  procedure  set  up 
for  the  handling  of  theoretically 
routine  actions.  Matters  of  such  im- 
portance, it  was  contended,  should 
be  considered  by  the  Commission. 


in  Ohio's  2nd  Industrial  City 
In  U.  S.'s  12th  Industrial  City 

AKRON 

will  be  represented  nationally 
effective  July  One 

by 

Kelly- Smith  Company 

New  York    •    Chicago    •  Detroit 
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Convention  TIME  is  the  appro- 
priate time  to  survey  the  available  pace-making 
programs  for  the  coming  season. 

Forging  ahead  among  the  lead- 
ers is  "The  Shadow  of  Fu  Manchu,"  which, 
market  by  market,  station  by  station,  account 
by  account,  is  stealing  the  air  —  and  going 
places! 

Test  campaigns  .  .  .  surveys  .  .  . 
sales  results  .  .  .  mail  responses  ...  all  point  to 
the  fact  that  "The  Shadow  of  Fu  Manchu"  is 
INSURANCE  for  the  station  ...  the  agency  . . . 
and  the  advertiser. 


AFTER  2  WEEKS,  in  a  typical  small  town, 
a  sponsor's  premium  offer  drew  re- 
sponses from  1  out  of  every  15  persons 
of  the  entire  population! 

AFTER  5  WEEKS,  in  a  large  metropolitan 
city,  a  nationally  known  chain  drug 
account  "heartily  recommends"  the  pro- 
gram to  all  comers! 

AFTER  13  WEEKS,  m  an  average-size 
city,  an  automobile  distributor  jumped 
his  sales  from  par  to  200%  of  quota. 

Write  for  comprehensive  brochure. 


A  mind  of  rare 
genius  .  .  .  had 
he  so  willed  he 
might  have  re- 
volutionized 
science.  But  he 
turned  his  tal- 
ents to  incredi- 
b  I  e    e  V  i  I  .  .  • 
plotting  the 
destruction  of 
civilization'- 
Drama  that 
radio  has  rarely 
known! 


SAX  ROHMER'S 


RKO  BUILDING 


RADIO  CITY 
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O.  &  M.  Business  Up 

MAY  billings  on  NBC's  New  York 
outlets,  WEAF  and  WJZ,  were 
67%  ahead  of  May,  1938,  with  the 
cumulative  total  for  the  first  five 
months  of  1939  showing  an  in- 
crease of  20%  over  the  same  pe- 
riod for  last  year,  according  to 
Maurice  M.  Boyd,  local  sales  man- 
ager of  NBC's  eastern  sales  divi- 
sion. National  business  placed  by 
the  division  on  other  NBC  man- 
aged stations  has  showed  an  in- 
crease as  well,  and  business  booked 
for  the  remaining  months  of  1939 
is  proportionately  ahead  of  last 
year,  Mr.  Boyd  reported. 


Coast  Optimistic  on  Autumn  Prospects 
As  Renewals  and  New  Accounts  Arrive 


Adds  Spots  in  Florida 

MANHATTAN  SOAP  Co.,  New 
York,  (Sweetheart  soap),  during 
the  first  week  in  July  will  start  a 
13-week  campaign  of  three  to  six 
spot  announcements  weekly  on 
WMBR,  Jacksonville;  WSUN,  St. 
Petersburg;  WQAM,  Miami; 
WDBO,  Orlando.  Franklin  Bruck 
Adv.  Corp.,  New  York,  handles  the 
account. 


By  DAVID  GLICKMAN 

Los  Angeles  Correspondent  of  Broadcasting 

ALTHOUGH  Pacific  Coast  broad- 
casters, sponsors  and  agency  time- 
buyers  state  that  it  is  a  bit  pre- 
mature to  make  predictions,  they 
maintain  an  optimistic  viewpoint 
on  prospects  for  fall  and  winter 
radio  business.  With  present  ad- 
vertisers renewing,  many  new  ones 
signing  up  and  still  others  inquir- 
ing into  the  possibilities  of  broad- 
casting, it  is  the  general  opinion 
on  the  West  Coast  that  this  will 
be  a  banner  fall  season.  Although 
there  was  a  considerable  slump 
prior  to  and  following  the  Easter 
holidays,  radio  advertising  picked 
up  at  an  accelerated  tempo  and  it 
is  expected  to  continue  through  the 
summer  months  without  the  usual 
letdown  for  independent  stations 
as  in  the  past. 

Several  Los  Angeles  and  Holly- 
wood   agency    executives  stated 


that  if  the  summer  activity  of  their 
clients  is  a  criterion,  West  Coast 
broadcasters  will  do  a  land-slide 
business  this  fall.  They  declare 
that  many  advertisers  who  have 
passed  up  radio  in  the  past  are 
beginning  to  realize  the  dollar-for- 
dollar  value  of  broadcasting  and 
will  use  a  large  part  of  their  ad- 
vertising appropriations  for  that 
medium  this  fall.  Others  who  have 
used  radio  sparingly,  it  was  said, 
will  increase  coverage  to  new  ter- 
ritories. 

Special  Campaigns 

Besides  returning  to  the  net- 
works with  quarter-hour  and  half- 
hour  shows,  many  advertisers  plan 
to  supplement  activity  with  special 
spot  campaigns  on  the  West  Coast 
and  also  go  into  new  markets. 
Southern  California  station  repre- 
sentatives, transcription  producers, 
program  builders  and  others  "in  the 


3  "LIVE-WIRE"  STATIONS 

WITH  1  PURPOSE! 


Watch  For  The 


NEW 
BANNER 


to  command  the  radio  audience  of  Texas'  three 
rich  geographically  isolated  markets  in  order 
to  offer  advertisers  complete,  dominating 
coverage  of  these  areas  which  cannot  be  ef- 
fectively reached  by  any  other  stations. 

With  this  purpose  in  mind,  KGNC,  KFYO,  and 
KRGV  have  built  up  loyal,  appreciative  audi- 
ences .  .  .  have  become  vital,  influencing  fac- 
tors in  the  sections  in  which  they  operate. 

HOWARD  H.  WILSON  CO.,  Representative 
Kansas  City    •    Chicago    •    New  York    •    San  Francisco 

KGNC  KFYO  KRGV 


AMARILLO 

THE  PANHANDLE 


LUBBOCK 

THE  SOUTH  PLAINS 


\  LOWER  VALLEY  GRANDE 


know"  on  contemplated  local,  re- 
gional and  national  campaigns,  are 
also  optimistic.  Discounting  the 
usual  Hollywood  enthusiasm,  they 
too  predict  a  brilliant  fall  season 
and  state  that  an  influx  of  adver- 
tisers who  have  never  before  used 
radio  are  in  prospect.  Many  will 
test  along  with  other  inedia.  Others 
are  planning  heavy  regional  spot 
campaigns. 

No  particular  trend  was  predict- 
ed. It  was  said  that  advertisers  will  ; 
continue  to  use  the  type  of  broad-  : 
cast  to  fit  their  respective  needs, 
with  increased  interest  in  partici- 
pation programs.  Both  spot  and 
transcribed  announcements  will  be 
shorter. 

Although  ■  many   national  and 
regional  advertisers  have  curtailed 
Pacific  Coast  activity  for  the  sum-  s 
mer,  practically  everyone  will  be  j 
back  in  the  fall  and  with  enlarged 
budgets,  enabling  greater  territory 
coverage,  agency  executives  said. 
Budgets  of  many  strictly  Pacific  , 
Coast  accounts,  according  to  pres- 
ent plans,  will  be  increased  from 
20  to  50%.  The  increase  will  be 
devoted  entirely  to  radio.  There 
will  be  more  spot  used  this  fall 
than  in  previous  years  too.  Several 
accounts  will  double  their  spot  cov- 
erage and  go  into  new  territory. 
Schedules  Pend  Approval 

California  agency  executives  are 
not  ready  to  release  definite  sched- 
ules on  old  or  new  accounts,  pend- 
ing client  approval  to  budget  rec- 
ommendations, some  of  which  they 
were  anticipating  would  not  be  f 
booked  for  commencement  prior  to 
the  middle  of  the  last  quarter  of 
1939.  Every  Los  Angeles  and  Hoi- 
lywood  agency  executive  contacted 
stated  that  definite  increases  in 
the  use  of  radio  have  been  recom- 
mended to  clients  for  fall  and  win-  I 
ter. 

There  have  been  more  inquiries 
than  ever  before  for  network  time 
on  the  West  Coast.  This  includes 
both  national  and  regional  ac- 
counts according  to  executives  of 
NBC,  CBS  and  Don  Lee-Mutual. 
Time  already  sold  or  reserved  on 
the  three  networks  precludes  any  i 
possible  slump  during  the  season's 
high  spots,  the  executives  assert. 


WAPI  Plans  Appeal 

WITH  THE  denial  June  20  of  its 
petition  for  rehearing  on  voluntary 
assignment  of  its  license  to  a  new 
corporation,  WAPI,  Birmingham, 
made  plans  to  appeal  the  adverse 
decision  to  the  U.  S.-  Court  of  Ap- 
peals of  the  District  of  Columbia. 
The  station  had  challenged  the 
FCC's  authority  to  inject  itself 
into  the  "private  or  business  af- 
fairs" of  the  parties  involved  in  its 
rehearing  petition.  The  proposed 
transfer  was  from  three  Alabama 
colleges,  joint  licensees  of  the  sta- 
tion, to  the  Voice  of  Alabama  Inc., 
a  new  company  in  which  CBS  holds 
a  45%  interest  [Broadcasting, 
June  15]. 

Watch  Tower  Hookup 

WATCH  TOWER  BIBLE  &  Tract 
Society,  Brooklyn,  on  June  25  ar- 
ranged a  special  hookup  of  100  sta- 
tions to  broadcast  the  speech  by 
Joseph  F.  Rutherford  from  Madi- 
son Square  Garden,  New  York, 
4-5  p.  m.  (EDST).  Through  a  tele-  | 
phone  hookup,  the  speech  was  heard 
at  Society  meetings  in  Los  Angeles, 
Chicago,  Glasgow  and  London,  as 
well  as  in  Australia  and  New  Zea- 
land, according  to  Acorn  Agency, 
New  York,  handling  the  account. 
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Fall  Spot  Boost 
Seen  in  Midwest 

But  Gain,  If  Any,  Not  Likely 
To  Exceed  That  Last  Year 

By  PAUL  BRINES 

Chicago  Correspondent  of  Broadcasting 

THE  consistent  trend  toward  in- 
creased spot  billings  will  continue 
this  fall  with  volume  about  the 
same  as  last  fall  or  slightly  higher. 
Indications  among  Chicago  agen- 
cies and  station  representatives  are 
that  the  increase  this  fall  over  last 
will  not  be  as  great  as  the  increase 
of  last  fall  over  1937.  At  present, 
spot  schedules  for  fall  are  in  the 
mill  and  so  far  no  extensive  spot 
advertiser  has  indicated  a  notice- 
able curtailment  in  the  number  of 
stations  to  be  used. 

The  significant  trend  is  one  to- 
ward the  purchase  of  more  an- 
nouncements and  fewer  quarter- 
hour  transcribed  shows.  A  number 
of  quarter-hour  strip  shows  have 
been  cancelled  and  it  is  under- 
stood they  will  not  be  renewed  this 
fall.  Increased  program  costs  un- 
der AFRA  codes  is  given  as  one 
reason  for  these  cancellations.  An- 
other reason  appears  to  be  the  com- 
plications and  difficulties  encoun- 
tered by  time  buyers  in  purchasing 
and  producing  an  extended  spot 
campaign. 

The  Trend  in  Spot 

A  survey  of  a  number  of  major 
market  stations,  conducted  by  a 
leading  representative  organiza- 
tion, indicates  that  spot  announce- 
ments during  the  first  quarter  of 
1939  account  for  41.6%  of  total 


spot  billings,  while  in  1938  the  per- 
centage was  38.5%,  an  increase  of 
3.9%.  Based  on  dollar  volume,  the 
survey  indicated  that  total  spot 
program  billing  (programs  from 
5  to  15-minutes  in  length),  de- 
creased 8.7%.  This  would  point  to 
an  increased  use  of  spot  announce- 
ments by  national  advertisers,  to 
an  increase  in  the  sale  of  5  and 
15-minute  news  broadcasts,  station 
features  and  participating  shows. 
Based  on  this  trend,  it  is  under- 
stood that  a  number  of  stations 
are  considering  raising  their  rates 
for  spot  announcements. 

More  specifically,  some  accounts 
such  as  International  Harvester 
which  used  spot  on  a  regional  basis 
last  year  are  using  spot  nationally 
this  year.  On  the  other  hand,  ac- 
counts such  as  Dr.  Caldwell's  Syrup 
of  Pepsin  dropped  from  quarter- 
hour  spot  programs  to  minute  spot 
announcements.  Procter  &  Gamble 
(Oxydol,  Dreft,  Lava)  is  expected 
to  extend  its  spot  for  the  fall  and 
it  is  understood  that  Sears-Roe- 
buck &  Co.  will  use  more  spot  this 
year.  General  Mills  (Korn-Kix) 
has  definitely  dropped  its  show, 
Those  Happy  Gilmans,  but  are 
testing  Billy  &  Betty  which  may 
be  used  on  a  similar  spot  basis. 
Grove's  Bromo  Quinine  and  Four 
Way  Cold  Tablets  (Beaumont 
Labs.)  are  said  to  have  extensive 
spot  schedules  in  the  mill  for  fall. 
Alka  Seltzer  remains  one  of  the 
larger  national  spot  users.  Spot 
placements  for  the  Wander  Co. 
will  remain  about  the  same  as  last 
fall. 

NBC-Chicago  indicated  that  net- 
work and  spot  business  on  WMAQ- 
WENR  this  fall  will  be  up  25% 
over  last  year. 


J  275 Cpi/nfy  Primary  I VWNAX, 
Area? ly/faf station?  Wofofurse/ 


If  the  WNAX  primary  daytime  area  were  a  single 
state,  it  would  be  one  of  the  most  remarkable  states 
in  the  country. 

First  in  cash  farm  income,  farm  acreage,  value  of 
farms,  autos  on  farms,  trucks  on  farms  and  so  on. 
But  that's  just  part  of  the  story. 

It's  more  than  a  tremendous  rural  market.  That  single 
state  would  be  tenth  in  total  population,  eleventh  in 
total  retail  sales  and  twelfth  in  total  radio  homes. 

■Se.  A    J     I  The  WNAX  Primary  Area  is  worth  cultivation — in- 

^And,  oj  course,  you  can  / 

buy  WNAX  m  comb,.     ''"''^'^  cultivation-through  WNAX. 

nation  with  the  Iowa  net-  The  facts  are  more  than  interesting.  They're  down- 
WOrk  at  an  exceptionally  right  important  to  you.  Write  us  for  them — or  call 
low  cost.  your  nearest  Katz  Agency  office, 

I Mf^l  M  \M  YANKTON,  S.D.  *  570  Kilocycles  •  CBS 

^U|^  A  V    5000  WATTS  L.S.  •  1000  WATTS  NIGHT 
I^Mm#V   Reprcsgntcd  by  THE  KATZ  AGENCY 

Key  to  a  5-$TATE,  $900,000,000  MARKET  in  the  MIDWEST 


VACATION  TIME  MEANS 

EXTRA  VACATION  TRADE 

IN  SAN  ANTONIO 

Of  course  people  going  away  on  vacations  affect 
business!  But  vacation  tinne  means  vacation 
trade  in  San  Antonio.  There  are  lots  of  things 
to  see  and  do  in  the  Alamo  City,  and  during 
summer  vacation  is  when  Mr.  and  Mrs.  Average 
U.  S.  Citizen  visit  us. 

This  year,  many  will  come  to  San  Antonio  on  their 
way  to  the  World's  Fairs,  PLUS  the  many  thou- 
sands who,  year  after  year,  spend  their  entire 
vacations  in  South  Texas.  Life  is  different  in 
San  Antonio,  and  so  is  business! 
Summer   Business   Is  Good   in   San  Antonio! 


9S 


REGULARLY  SCHEDULED  LOCAL 
SPONSORED  PROGRAMS  PER  WEEK  WILL 
CONTINUE  THRU  THE  SUMMER. 


12 


NEW   ACCOUNTS   THIS  MONTH 
STARTED  SUMMER  SCHEDULES. 


plui   7uU  Summet  SckeduU 


T  S  A 


SAN 

ANTONIO 

Watch  for 

w^^^^A^         Under  a 

Announcement 

X^"^"^^-^      Neiv  Banner 
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FROM  SMALLEST  TO  LARGEST 

Los  Angles  Food  Market  Skyrockets  to  Success 
 Throush  Judicious  Use  of  Radio  
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By  EDWARD  J.  McCALLUM 

Advertising  Arts  Agency,  Los  Angeles 

WHEN  the  national  advertising 
dollar  is  broken  down,  the  column 
heading  retail  food  stores  reveals 
that  the  American  grocery  store 
spends  around  $50,000,000  yearly 
on  advertising.  Radio's  share  of  the 
retail  food  store  advertising  dollar 
totals  up  to  little  more  than  a  nice 
round  goose  egg,  because  to  date 
only  one  market  in  this  area  to  our 
knowledge,  has  consistently  util- 
ized the  radio  column  to  sell  its 
cabbages.  This  is  the  Farmers  Pub- 
lic Market  in  Los  Angeles. 

The  Farmers  Public  Market 
might  have  been  just  one  more 
neighborhood  food  emporium  had  not 
its  management  stubbornly  refused 
to  see  all  the  "common-sense  rea- 
sons" advanced  why  it  should  not 
use  the  radio  medium  majorly  in 
its  advertising.  Roger  Dahljelm, 
proprietor,  and  Fred  Beck,  adver- 
tising manager,  both  believed  that 
radio  might  be  used  successfully, 
because  it  had  sold  just  about 
everything  else,  and  was  gaining  in 
volume  year-by-year  over  all  media. 

Markets  Everywhere 

They  figured  their  one  hurdle 
was  to  get  Mrs.  Consumer  to  pass 
by  other  stores  and  patronize  the 
Farmers  Public  Market.  In  Los 
Angeles  are  to  be  found  the  most 
magnificent  markets  in  the  world, 
and  the  problem  was  not  an  easy 
one.  As  it  worked  out,  largely 
through    the     persuasiveness  of 


Farmers  Market  copy  presented  on 
the  air,  Mrs.  Consumer  did  go  to 
that  market,  and  liked  it  better.  It 
is  today  a  five-million-dollar-a-year 
corner  store,  thanks  in  consider- 
able part  to  radio. 

When  this  unique  food  market 
opened  in  1934  the  money  available 
for  advertising  was  limited.  But 
the  Farmers  Public  Market  started 
off  by  buying  time  on  KNX,  Holly- 
wood. Since  then  no  week  has  passed 
that  a  Farmers  Public  Market  pro- 
gram has  not  been  scheduled  on  one 
or  more  Southern  California  sta- 
tion. 

Customer  count  has  increased 
73%  as  compared  with  a  year  ago, 
through  the  weekly  quarter-hour 
musical  feature  on  KNX,  plus  a 
Monday  quarter-hour  program  ti- 
tled Farm  Time,  on  KFAC,  Los 
Angeles.  The  KFAC  program  fea- 
tures Maude  Muller  in  philosophi- 
cal chats  with  organ  background, 
and  market  hints. 

The  general  practice  has  been  to 
rotate  program  types  and  talent. 
No  fixed  program  formula  has  been 
followed,  the  market  merely  pre- 
senting fairly  listenable  offerings 
that  meet  the  production  standards 
of  the  respective  stations  used.  Ad- 
vertising copy  highlights  the  salient 
advantages  of  shopping  in  this  par- 
ticular market  with  few  leader 
merchandise  items  announced,  illus- 
trating economy  benefits  accruing 
to  customers.  The  market  manage- 
ment attributes  to  radio  a  great 


measure  of  credit  for  not  only  gen- 
erating a  continuous  flow  of  new 
customers,  but  of  being  responsible 
for  the  steady  rise  on  its  sales 
charts. 

A  count  is  kept  of  all  cars  enter- 
ing the  Farmers  Market  five-acre 
parking  lot.  This  count  is  current- 
ly running  better  than  3,500  cars 
from  9  to  6  on  week  days.  The  Sat- 
urday count  averages  better  than 
7,500.  Best  day  so  far  was  9,027 
cars.  Top  dollar  volume  was 
reached  the  day  before  last  Christ- 
mas when  occupants  of  8,427  cars 
left  an  estimated  $36,000  in  the 
tills  of  the  market's  70  depart- 
ments. 

Thus  in  4%  years  the  Farmers 
Public  Market  has  grovni  from  the 
city's  smallest  to  its  largest  retail 
food  institution,  and  its  owners 
give  radio,  and  their  own  common 
sense,  credit  for  the  growth. 

A  recent  survey  was  conducted 
by  the  market  itself.  Over  a  period 
of  12  business  days,  cars  were  not 
only  checked  in,  but  clerks  took 
down  the  license  number  of  each. 
These  were  later  checked  for  the 
home  addresses  of  owners.  Then, 
with  the  market  as  a  center,  a  one- 
mile  circle  was  drawn  on  a  map  of 
far-flung  Los  Angeles.  A  two-mile 
circle  was  added,  and  so  on  up  to 
20  miles. 

Results  astounded  the  manage- 
ment and  provided  one  of  radio's 
best  local  success  stories.  Prior  to 
this  survey  it  had  been  assumed 
that  the  market  served  a  broad 
trading  area.  But  when  the  final 
returns  were  computed  it  was  dis- 
covered that  less  than  one-third  of 
the  market's  business  came  from 
within  the  five  mile  circle. 


BLANK  DISCS  &  SUPPLIES 
For  Recording  of 
SPEECH  and  MUSIC 

We  are  favored  with  the  patronage  of  many  universities,  colleges, 
co-operative  stores,  broadcasting  stations,  police  departments, 
recording  studios,  and  departments  of  the  Federal,  State  and  City 
Governments. 

WRITE  FOR  FREE  SAMPLE 

Mirror  Record  Corporation 
56  West  25th  Street 
New  York,  N.  Y. 
Telephone  CHelsea  3  -  2222-2223 
P.  K.  TRAUTWEIN,  Pres. 


WTAG 

WORCESTER,  MASS. 

announces  the 
appointment  of 

EDWARD  PETRY  &  CO. 

INCORPORATED 

as  exclusive 
NATIONAL  REPRESENTATIVE 

July  1,  1939 
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Instructive  Broadcasts 
To  Feature  Programs  of 
National  Education  Assn. 

CBS  and  NBC  are  presenting  spe- 
cial programs  designed  for  their 
educational  as  well  as  entertain- 
ment values  in  connection  with  the 
National  Education  Assn.  conven- 
tion, held  in  San  Francisco  July 
1-7.  Sterling  Fisher,  CBS  director 
of  education,  is  attending  the  meet- 
ing to  supervise  the  CBS  programs, 
schedule  of  which  follows: 

July  1,  "The  Librarian"  on  the 
Americans  at  Wo)-k  series;  July  3, 
increasing  importance  of  natural 
sciences  in  school  courses  will  be 
stressed  in  the  Adventures  in 
Science  broadcast,  with  talks  by 
Watson  Davis,  editor  of  Science 
Service,  and  Reuben  T.  Shaw, 
president  of  the  NEA;  July  4, 
"Crisis  in  Czechoslovakia"  from  the 
American  School  of  the  Air  series; 
July  5,  books  of  special  interest  to 
educators  will  be  reviewed  by  Prof. 
T.  V.  Smith  in  his  Of  Men  &  Books 
series,  and  broadcast  of  "Can  It 
Happen  Here?"  from  The  People's 
Platform  series;  July  6,  a  sum- 
mary of  convention  activities,  and 
July  7,  a  dramatization  from  the 
Men  Behind  the  Stars  series. 

NBC  will  have  as  representa- 
tives at  the  convention  Judith  Wal- 
ler, educational  director  of  central 
division;  Arthur  Garbett,  educa- 
tional director  on  the  West  Coast, 
and  William  Webb  of  the  New 
York  promotion  staff.  A  prelimi- 
nary broadcast  on  June  28  was 
carried  by  NBC  of  the  Our  Ameri- 
can School  series.  Other  NBC  pro- 
grams scheduled  were:  July  1, 
Florence  Hale's  Radio  Column  of 
educational  news;  July  2,  Joseph 
Henry  Jackson,  book  critic,  discus- 
sing educational  books;  July  3, 
drama  of  the  100th  anniversary  of 
Teachers'  College,  San  Francisco; 
July  4,  drama  entitled  "Kitty  Hawk 
to  Corrigan"  on  the  Ideas  That 
Come  True  series,  a  pickup  from 
the  Pan-American  Clipper  taking 
off  for  the  Orient,  and  a  broadcast 
of  colonial  songs  by  Dorothy  Gor- 
don; July  5,  Our  American  School 
broadcast  with  talks  by  Willard 
Givens,  executive  secretary  of  the 
NEA,  and  Dr.  Reuben  Shaw, 
NEA  president. 


W.  P.  BOOKER,  local  utility  em- 
ploye, has  applied  to  the  FCC  for 
authority  to  acquire  control  of 
WBTH,  100-watt  daytime  outlet  in 
Williamson,  W.  Va.,  which  first  went 
on  the  air  last  April  16,  by  acquiring 
part  of  the  stockholdings  of  George 
W.  Taylor,  jeweler  and  electrical  ap- 
pliance dealer,  now  the  majority 
stockholder. 


Full  of  Plugs 

TO  Hey!  Mr.  Motorist,  traffic 
safety  feature  of  WOWO, 
Fort  Wayne,  Ind.,  goes  the 
palm  as  probably  the  "free 
pluggingest"  program  on  the 
air.  Broadcast  from  a  down- 
town street,  on  U.  S.  High- 
way 30,  the  program  is  built 
around  interviews  with  pass- 
ing drivers.  Among  the  local 
and  out-state  drivers,  a 
bunch  of  salesmen  inevitably 
reach  the  mike — and  always 
with  a  good  word  for  their 
products.  To  date  i-epresen- 
tatives  of  two  highway  con- 
struction companies,  a  manu- 
facturers' association,  sales- 
men for  medicines,  foods, 
machine  tools,  automobiles 
and  hundreds  of  small  busi- 
ness men  all  have  mentioned 
their  wares  incident  to  their 
interviews  on  Hey!  Mr.  Mo- 
torist. 


Milk  Drive  to  Mathes 

J.  M.  MATHES,  New  York,  will 
again  conduct  New  York  State's 
1939-40  milk  publicity  campaign, 
for  which  the  state  legislature  has 
appropriated  $310,000  to  be  expend- 
ed between  July  1,  1939  and  March 
31,  1940.  According  to  Holton  V. 
Noyes,  commissioner  of  agricul- 
ture and  markets,  the  agency  was 
selected  over  other  bidders  on  the 
basis  of  results  obtained  since  1935, 
when  the  agency  began  directing 
the  campaign.  No  definite  plans 
have  been  formulated  as  yet,  but 
it  is  understood  that  radio  will  be 
used  among  other  media  for  the 
new  campaign. 


Coca-Cola  Renewing 

COCA-COLA  BOTTLING  Co.,  on 
July  3  will  start  a  52-week  con- 
tract renewal  with  Singin'  Sam.  for 
his  quarter-hour  musical  transcrip- 
tions, which  are  offered  by  the  com- 
pany to  its  franchised  bottlers  all 
over  the  country  and  are  now 
broadcast  three  to  five  time  weekly 
on  145  stations.  The  New  York  of- 
fice of  D'Arcy  Adv.  Co.,  St.  Louis, 
places  the  majority  of  the  tran- 
scriptions, which  are  cut  by  WBS. 


NBC  Renews  SESAC 

NBC  on  June  14  signed  a  five-year 
renewal  contract,  retroactive  of 
May  15,  1939,  with  the  Society  of 
European  Stage  Authors  &  Com- 
posers (SESAC)  for  use  of  its 
numbers  on  all  NBC  networks. 


UvSakimcte. 


.Pay  less  to  get  Top 
Per Familif  Income? f/oiv?\  Xofcomef 


7-TT 


Latest  figures  (1938)  give  Des  Moines — the  dty — 
highest  rating  in  the  100,000  group  in  Effective 
Buying  Income — ^3,778  per  family.  You  already 
know  that  story — know  what  it  means  in  retail  sales. 
KRNT  gives  effective  coverage  in  this,  the  narion's 
most  prosperous  city — plus  the  entire  Des  Moines 
market — with  a  papulation  of  more  than  1,000,000. 
It  is  Iowa's  largest  single  marketing  area — 267,861 
families  who  in  1938  bought  better  than  ^280,000,000 
worth  of  goods  at  retail. 

The  effective  buying  income  of  the  Des  Moines 
marketing  area  last  year  was  ^500,771,000.  KRNT, 
Iowa's  only  Basic  Columbia  Station,  gives  you  ready- 
made  access  to  this  profitable  market.  Rates?  Check 
ihem.  You'll  find  them  surprisingly  low. 
In  Iowa,  it's  KRNT,  of  course. 

DES  MOINES  •  Basic  CBS  •  1320  K.C. 
5000  WATTS  L.S.  •  1000  WATTS  NIGHT 
Represented  by  THE  KATZ  AGENCY 

THE  ONLY  BASIC  COLUMBIA  NETWORK  OUTLET  IN  IOWA 


*And,  of  course,  you 
can  buy  KRNT  in  the 
WNAX  ~  Iowa  Net. 
nark  at  an  exceptionally 
low  rate. 


KRNI 


One  iVut  on  a  Bolt  J 


Or  the  Sad,  Sad  Story  of  the  Time  Buyer 
Who  Came  to  Maine  to  Catch  Salmon  and 
Caught  a  River  Sucker! 


The  Maine  Market  is  definitely  not  PORTLAND  and 
BANGOR!  Investigate  the  rich  in-between  Market 
that  is  Lewiston- Auburn  and  the  buying  power  of 
this  rich  and  rapid*response  market.  So  ...  we 
say:  "Don't  be  a  Nut  on  a  Bolt",  Mr.  Time  Buyer, 
and  make  all  your  decisions  by  driving  two  red-headed 
pins  into  Maine  and  figure  you've  milked  the  market 
for  your  prospective  advertisers.  See  WCOU  first! 


Maine's  Busiest  Station 


That   has  gathered,    in   8   short   months.    31    long   term  hour  shows 

3  long  term  '/z  hour  shows,  I  long  term  t  hour  show,  that  are  all  pro- 
duced and  directed  in  the  studios  of  WCOU  ...  a  significant  fact  can 
be  recorded  here.  Every  account  has  shown  a  definite  intention  of  increas- 
ing their  radio  dollar  this  coming  year.  If  it's  good  enough  for  bright 
go- getting  merchants  it's  good  enough  for  national  account  recognition. 
May  we  hear  from  you?  And  we  mean  hit  us  with  a  rifle  full  of  buck- 
shot! 


MUTUAL 
YANKEE 
COLONIAL 


WCOU 


ON  THE  AIR 
EIGHTEEN 
HOURS  DAILY 


STUDIOS  &  OFFICE  AT  223  LISBON  ST..  LEWISTON,  ME. 
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FOR  mmm  umm 

WORLD  OMLITY  01  WORLD  STATION 


It  would  be  strange  indeed  if  the  Ameri- 
can public— schooled  to  know  and  demand 
the  best  in  products  and  services— should 
be  content  with  less  than  the  best  in  radio 
quality. 

At  least,  that's  the  kind  of  thinking  that 
brought  into  being  the  first  library  service 
for  radio  stations  .  .  .  the  World  Program 
Service. 

And  quite  naturally  the  pioneer  remains 
the  leader  .  .  .  serving  member  stations 
listed  on  this  page  with  the  greatest  li- 
brary of  music  ever  recorded  for  radio. 


Stations  here  and  abroad  look  to  World 
for  the  widest  variety  of  musical  groups, 
recording  the  newest  and  best  in  music, 
and,  of  course,  for  that  World  vertical-cut 
Wide  Range  quality  which  is  recognized 
everywhere  as  the  ultimate  in  high  fidelity 
recording. 

World's  formula  for  audience  building  is 
simple  .  .  .  give  the  public  highest  quality 
in  program  and  reception,  and  maintain 
these  standards.  "World  quality  on  \^'orld 
stations"  has  long  proved  a  success  for- 
mula to  stations  and  advertisers  alike. 


BROADCASTERS'  BLUE  BOOK 


To  Stations— If  your  city  is  not  listed  here, 
e  shall  be  glad  to  consider  your  appli- 
ation.  Write  World  Program  Service 
Division,  World  Broadcasting  System,  711 
Fifth  Avenue,  New  York. 

poRLD  nmm  mmt 

a  service  of 


ALABAMA 

MISSISSIPPI 

WHMA 

.  Anniston 

WFOR 

.  Hattiesburg 

ARIZONA 

WAML 

.  Laurel 

KOY 

.  Phoenix 
ARKANSAS 

WQBC 

.     •  Vicksburg 
MISSOURI 

KELD 

El  Dorado 

KWOS 

Jefferson  City 

KARK 

.     Little  Rock 

KWK 

KUOA 

.  Siloam  Springs 

KMBC 

.    Kansas  City 

CALIFORNIA 

MONTANA 

KPMC 

Bakersfield 

KGCX 

.     .     .    Wolf  Point 

KIEM 

Eureka 

NEBRASKA 

KGER 

.    Long  Beach 

KFAB-KFOR    .     .  Lincoln 

KHJ 

.   Los  Angeles 

KOIL 

Omaha 

KLX 

.     .      .      .  Oakland 

KGB 

San  Diego 

KOH 

NEVADA 

KFRC 

San  Francisco 

KDB 

Santa  Barbara 

NEW  MEXICO 

KSRO 

Santa  Rosa 

KGGM 

Albuquerque 

KHUB 

Watsonville 
COLORADO 

KICA 

Clovis 

NEW  YORK 

KFEL 

.  Denver 

WOKO 

•  Albany 

KFXJ 

■     .  Grand  Junction 

WGR-WKBW  .     .  Buffalo 

KGHF 

.     .     .     .  Pueblo 

WESG 

.  Elmira 

CONNECTICUT 

WOR 

.     New  York  City 

WTIC 

.  Hartford 

(Newark  ) 

WELI 

New  Haven 

WINS 

.    New  York  City 

DIST 

.  OF  COLUMBIA 

WQXR 

.     New  York  City 

WJSV 

Washington 

WHAM 

Rochester 

FLORIDA 

WFBL 

•     >     .  Syracuse 

WRUF 

Gainesville 

NORTH  CAROLINA 

WQAM 

•  Miami 

WBIG 

.  Greensboro 

WDBO 

.      .     .      .  Orlando 

WEED 

Rocky  Mount 

WTAL 

.      .      .  Tallahassee 

WSTP 

Salisbury 

WJNO 

.      West  Palm  Beach 

WAIR 

,  Winston-Salem 

NORTH  DAKOTA 

WAGA 

.     ■     •     •  Atlanta 

KDLR 

.   DeviVs  Lake 

WRDW 

•     ,  Augusta 

KRMC 

.  Jamestown 

WMAZ 

.     .      .  Macon 

KLPM 

WRBL 

Columbus 

OHIO 

...  Akron 

WAYX 

.  Waycross 

WJW 

WTOC 

Savannah 

WHBC 

...  Canton 

IDAHO 

WCKY 

.     •  Cincinnati 

KIDO 

WHK 

.     .  Cleveland 

KRLC 

.  Levciston 

WHKC 

.      .     •  Columbus 

WGN 

ILLINOIS 

WSMK 

.      .      .  Dayton 

Chicago 

WKBN 

.  Youngstown 

WDAN 

Danville 

WJBL 

Decatur 

KADA 

OKLAHOMA 

WTAD 

Quincy 
Springfield 
INDIANA 

WCBS 

KBIX 
KOMA 

Muskogee 
.    Oklahoma  City 

WTRC 

.      .      .  Elkhart 

KVOO 

WGBF- 

WEOA  .  Evansville 

OREGON 

WIRE 

Indianapolis 

KFJI 

.    Klamath  Falls 

WLBC 

Muncie 

KOIN 

.  Portland 

IOWA 

PENNSYLVANIA 

WIVIT 

Cedar  Rapids 

WCBA- 

WSAN  .       Allen  town 

woe 

Davenport 

WFBG 

.      .      .      .  Altoona 

KMA 

.  Shenandoah 

WKBO 

Harrisburg 

KANSAS 

WCAU 

Philadelphia 

KFBI 

Abilene 

WIP  . 

.  Philadelphia 

KVGB 

Great  Bend 

WCAE 

Pittsburgh 

KWBG 

,  Hutchinson 

RHODE  ISLAND 

KENTUCKY 

WJAR 

Providence 

WLAP 

Lexington 

SOUTH  CAROLINA 

LOUISIANA 

WAIM 

.  Anderson 

WJBO 

.       Baton  Rouge 
MAINE 

WCSC 

Charleston 

WLBZ 

Bangor 

TENNESSEE 

MARYLAND 

WOPI 

Bristol 

WBAL 

Baltimore 

WOOD 

Chattanooga 

WTBO 

Cumberland 

WREC 

Memphis 

WLAC 

.  Nashville 

WFMD 

Frederick 

MASSACHUSETTS 

TEXAS 

WEEI 

Boston 

KGNC 

.  Amarillo 

WCOP 

Boston 

KGKO 

.  Dallas-Ft.  Worth 

WTAG 

Worcester 

WBAP 

.  Dallas-Ft.  Worth 

MICHIGAN 

KTRH 

.  Houston 

WHDF 

.      .      .      .  Calumet 

KRLH 

Midland 

WJR 

Detroit 

KPDN 

.     .      .  Pampa 

MINNESOTA 

KTSA 

•     .   San  Antonio 

KATE 

Albert  Lea 

UTAH 

KVOX 

Moorhead 

KDYL 

Salt  Lake  City 

KROC 

Rochester 

VERMONT 

KSTP 

St.  Paul-Minneapolis 

WCAX 

...  Burlington 

VIRGINIA 

WSVA 

Harrisonburg 

WRVA 

Richmond 

WDBJ 

.  Roanoke 

WASHINGTON 

KXRO 

Aberdeen 

KIRO 

Seattle 

KMO 

Tacoma 

KUJ. 

.     .     .    Walla  Walla 

WEST  VIRGINIA 

WHIS 

.     .     .     .  Bluefield 

WBLK 

.  Clarksburg 

WCHS 

.      .  Charleston 

WPAR 

.  Parkersburg 

WISCONSIN 

WEAU 

Eau  Claire 

WHBY- 

WTAQ  .       Green  Bay 

WKBH 

La  Crosse 

WIBA 

.  Madison 

WISN 

.     .  Milwaukee 

WSAU 

.     •  Wausau 

HAWAII 

KHBC 

KGMB 

.     .  Honolulu 

CANADA 

ALBERTA 

CFAC 

Calgary 

CJCA 

Edmonton 

BRITISH  COLUMBIA 

CKWX 

Vancouver 

MANITOBA 

CFAR 

.      .      .         Flin  Flon 

CJRC 

Winnipeg 

NEW  BRUNSWICK 

CKCW 

.  Moncton 

CHSJ 

Saint  John 

ONTARIO 

CKPC 

Brantford 

CKOC 

Hamilton 

CKCA 

.      .  Kenora 

CBO 

Ottawa 

CKSO 

,  Sudbury 

CKLW 

....  Windsor 

QUEBEC 

CKAC 

Montreal 

CKCV 

Quebec 

CHLN 

Three  Rivers 

SASKATCHEWAN 

CKBI 

Prince  Albert 

CJRM 

.  Regina 

CJGX 

■     •      .  Yorkton 

FOREIGN 

AUSTRALIA 

S  DN 

Adelaide 

4  BC 

.  Brisbane 

3  KZ 

Melbourne 

2  GB 

Sydney 

NEW  ZEALAND 

1  ZB 

.      .     .  Auckland 

2  ZB 

Wellington 

3  ZB 

Christchurch 

4ZB 

.  Dunedin 

MEXICO 

XEW 

.    Mexico  City 

SOUTH  AFRICA 

South  African 
Broadcasting  Corp. 

Cape  Toxcn 
Durban 
Grahamstown 
Johannesburg 

PORTO  RICO 
Destileria  Serralles 

Incorporated      .  Ponce 

VENEZUELA 
YV5RA-YV5RC  Caracas 
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NAB:  Then  and  Now 

EIGHTEEN  months  ago  broadcasters  of  the 
nation  met  in  annual  convention.  Their  trade 
association,  impotent  during  the  preceding 
few  years,  was  reorganized.  Membership  dues 
were  practically  quadrupled  and  an  entirely 
new  modus  operandi  was  developed  with  the 
retention  of  a  paid  president  as  leader  of  the 
industry,  flanked  by  an  adequate  staff. 

At  that  time  the  industry  was  being  lam- 
basted in  Congress  and  browbeaten  by  the 
FCC.  Tribute  was  being  demanded  by  every 
type  of  service  which  felt  it  performed  a  func- 
tion for  radio.  Broadcasters,  lacking  an  ade- 
quate front,  were  taking  it  lying  down. 

Today  the  same  broadcasting  industry  is 
preparing  for  another  convention — the  first 
under  the  new  order.  Just  a  year  ago  Neville 
Miller,  lawyer,  scholar  and  former  Louis- 
ville mayor,  took  over  the  NAB  i-eins.  There 
have  been  no  miracles  performed  during  the 
last  year.  None  should  have  been  expected. 
The  industry  may  still  constitute  something  of 
an  economic  uncertainty  and  still  may  be  a 
political  football.  But  no  longer  is  it  taking 
it  on  the  chin  without  fighting  back. 

Viewing  the  year  in  retrospect,  it  has  been 
a  rigorous  one  for  the  business  of  broadcast- 
ing. The  NAB  staff,  which  started  from 
scratch,  found  itself  on  the  firing  line  even 
before  it  could  appraise  the  opposition  and 
learn  what  the  shooting  was  about.  Under  the 
circumstances,  we  feel  it  has  made  headway. 
It  hasn't  lost  any  important  battles  for  it  is 
still  in  the  front  lines.  And  the  real  war — • 
against  those  who  advocate  the  sort  of  Gov- 
ernment restraint  which  might  result  in  junk- 
ing Radio  by  the  American  Plan — has  never 
been  openly  declared. 

At  the  Atlantic  City  convention,  two  major 
subjects  appear  on  the  agenda — the  proposed 
code  of  self-regulation  of  the  industry  and  the 
irrepressible  copyright  issue.  Both  basically 
are  dollar  problems.  Harsh  words  may  be  spok- 
en before  the  assembled  delegates  go  on  record 
because  broadcasters  preponderantly  are  vigor- 
ous and  outspoken.  We  look  for  spirited  dis- 
cussion on  each  issue,  with  no  punches  pulled 
or  holds  barred.  And  we  hope  to  see  the  dele- 
gates of  one  accord  at  adjournment. 

In  the  heat  of  discussions  on  pocketbook 
problems,  we  trust  the  delegates  vdll  not  over- 
look the  more  fundamental  issue — that  of  pre- 
serving the  integrity  of  Radio  by  the  Ameri- 
can Plan.  Radio  is  too  close  to  the  American 
people  and  too  important  a  part  of  their  daily 


routine  to  be  booted  around  by  a  politically 
minded  regulatory  body  or  by  professional 
agitators  without  a  real  show  of  strength  by 
an  independent  and  self-respecting  industry. 


Key  to  the  Mint 

IT'S  ABOUT  TIME  to  puncture  those  tall 
tales  about  the  radio  treasure  chest — glib  stor- 
ies telling  how  a  Government  franchise,  so- 
called,  automatically  makes  a  streamlined 
Midas  out  of  the  broadcaster. 

When  a  magazine  like  Time  or  Readers  Di- 
gest or  Life  is  successful  by  dint  of  astute  edi- 
torial and  business  direction,  its  success  is 
taken  for  granted  as  due.  The  same  goes  for  a 
Broadway  show,  or  a  motion  picture,  or  a  de- 
partment store;  in  fact,  for  any  legitimate  line 
of  business.  But  where  broadcasting  is  con- 
cerned, some  would  have  the  public  believe  that 
a  wavelength  license  is  a  touch-and-go  key  to 
the  mint.  Radio,  perhaps  more  than  any  other 
industry,  has  been  misrepresented  by  legends 
of  wealth  and  great  profits.  Yet,  with  the  rare 
exceptions  of  extraordinarily  placed  stations, 
the  facts  simply  don't  bear  out  such  tales. 

It  is  true  that  some  stations  earn  handsome 
returns,  thanks  to  good  facilities,  good  mar- 
kets, good  management  and  operation — and 
thanks,  of  course,  to  results  for  clients.  On  the 
other  hand,  more  than  one-third  of  the  coun- 
try's stations  show  little  or  nothing  in  the 
way  of  profits.  The  same  funds  and  energies 
invested  in  any  number  of  other  enterprises 
would  earn  much  greater  yields. 

Let's  look  at  the  record  while  others,  in  and 
out  of  the  Government,  prate  loosely  about 
radio  rolling  in  wealth. 

The  broadcaster  quotes  a  rate  for  his  time. 
A  sale  is  made,  and  15%  of  that  rate,  often 
plus  a  2%  cash  discount,  goes  to  the  adver- 
tising agency.  That's  the  first  deduction. 

Then  usually  there  is  another  15%  to  the 
national  representative  handling  spot  business; 
or  on  local  business  there  is  an  equivalent  com- 
mission to  agency  or  salesman  or  both. 

Then  ASCAP  takes  its  5%  of  revenue, 
whatever  the  source  of  income,  after  deduction 
of  one  sales  commission,  usually  the  agency's. 

Then  AFM,  for  employment  of  musicians, 
levies  what  amounts  to  a  guarantee  of  another 
5%  of  the  station's  gross  revenues. 

Then  there  are  the  miscellaneous  fees — to 
smaller  copyright-owner  units,  for  employment 
benefits,  etc.  These,  conservatively,  will  total 
another  5%. 

All  of  this  adds  up  to  about  47%,  as  we 


figure  it,  of  fixed  overhead  the  moment  a  sale 
is  made.  Add  to  this  general  operating  costs 
(including  expenses  entailed  in  Washington, 
such  as  legal  and  technical  fees  and  responses 
to  FCC  questionnaires)  and  then  take  into 
account  Federal  and  State  taxes.  Accountants 
tell  us  that  income,  corporate,  social  security, 
unemployment,  intangible,  sales,  excise  and 
other  levies  mean  an  average  radio  manage- 
ment tax  burden  of  at  least  30%. 

We  could  go  on,  but  we're  already  a  bit  giddy 
about  the  whole  business.  Yes,  broadcasting  is 
a  good  business.  But — dollar  for  dollar,  hour 
for  hour,  watt  for  watt,  it  has  more  than  its 
share  of  fiscal  worries.  Federal,  State  and 
local. 


ONE-YEAR  licennes  at  last!  Certainly 
that  is  something  which  justifies  exclama- 
tions of  "Eureka !"  from  the  broadcasters. 
The  law,  on  the  books  since  1927,  permits 
three-year  licenses  for  broadcast  stations. 
It  should  permit  continuing  licenses,  re- 
vocable only  for  cause,  in  order  to  provide 
maximum  stability  and  minimum  costs  in 
government  regulation .  The  industry  is 
duly  grateful  to  the  FCC  for  the  doubled 
license  tenure.  It  must  now  show  that 
greater  efficiency  will  result,  and  the  le- 
gally permissible  three-year  tenure  should 
be  the  next  step. 


A  Rising  Fall! 

A  CAREFUL  scanning  of  key  spots  in  agen- 
cy, advertiser  and  broadcast  ranks  indicates 
that  spot  business  next  fall  will  at  least  equal 
and  probably  surpass  that  of  last  autumn. 
Out  on  the  West  Coast,  where  they  love  su- 
perlatives, the  trade  hopes  for  a  sizeable  jump 
in  autumn  business — a  landslide  as  they  mod- 
estly term  it. 

Our  analysis  of  reports  from  various  parts 
of  the  country  reveals  a  definitely  optimistic 
feeling  all  around.  An  autumn  increase  is  gen- 
erally expected,  though  not  as  big  a  gain  over 
the  fall  of  1938  as  the  gain  then  over  1937. 

From  both  the  Midwest  and  the  Coast  come 
indications  of  a  shifting  trend  in  the  use  of 
spot  radio.  Along  the  Pacific  a  growing  in- 
terest in  participation  programs  is  perceptible, 
and  there  have  been  an  unusual  number  of  in- 
quiries for  network  time.  In  the  Midwest, 
also,  there  are  signs  that  more  announcements 
and  pei'haps  fewer  quarter-hour  shows  will  be 
used  this  fall  by  spot  advertisers.  There  the 
trend  has  been  under  way  for  some  months. 

In  accounting  for  this  trend,  three  reasons 
are  cited:  Increased  production  costs  under 
AFRA  codes;  complications  facing  timebuy- 
ers  in  clearing  time  for  extended  spot  cam- 
paigns, and  difficulty  in  producing  the  quarter- 
hour  show.  Perhaps  the  broadcasters  are  re- 
miss in  failing  to  provide  the  agencies  and 
sponsors  with  adequate  programs  and  ideas, 
for  the  fact  seems  to  be  that  they  are  turning 
more  and  more  to  spot  announcements,  5  and 
10-niinute  news  broadcasts,  station  features 
and  participating  shows.  And  the  fact  re- 
mains that  national  spot  programs  must  be 
made  easier  for  timebuyers  to  handle  if  this 
portion  of  the  national  advertising  income  is 
to  continue  upward,  or  to  hold  its  level. 

At  any  rate,  spot  prospects  look  good  for 
the  autumn  months.  The  midsummer  weeks 
will  find  many  schedules  in  the  mill,  and  by 
September  the  campaigns  will  be  getting 
under  way. 
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GLENN  SNYDER 


IF  ALL  of  the  men  in  radio  who 
don't  know  and  like  Glenn  Snyder 
were  stood  end  on  end  they 
wouldn't  reach  as  high  as  the  first 
rung  of  any  self-respecting  vertical 
radiator,  so  popular  is  the  man- 
l|  ager  of  WLS,  Chicago,  who  cele- 
'  brates  on  July  3  his  10th  anni- 
versary with  WLS  and  the  Prairie 
Farmer. 

Mention  his  name  to  a  radio  man 
on  the  street,  and  before  you  can 
,1    pronounce  it  the  fellow  will  grin 
ij   -and  say  something  like,  "One  night 
in  New  York  Glenn  and  I  were 
.  .  .";  or,  "The  other  day  he  was 
telling  me  one  about  two  farmers 
who  .  .  ."  Mention  Glenn's  name 
before  any  radio  men  who  are  seri- 
!!■    ously  discussing  industry  problems, 
and  their  reaction  is  one  of  respect 
j;     and  esteem.  For  behind  the  clown- 
ing exterior  of  a  man  whose  antics 
after  business  hours  are  bywords 
is  a  sincere  humanitarian  and  a 
keen .  business  sense. 

If  you  think  a  farmer  is  a  man 
who  says  "By  Cracky",  squirts  to- 
bacco juice  and  raises  Ned  on  the 
I     back  eighty,  don't  try  to  under- 
t     stand   Glenn   Snyder.   You  never 
f     will.  But  if  you  sense  the  rhythm 
of  farming,  can  vicariously  feel 
the  good  earth,  then  you  know  with- 
out inquiring  why  WLS  has  be- 
come a  successful  station,  why  its 
many   listeners   both   urban  and 
rural   form   a   loyal  subscription 
list  who  regard  its  voice  as  their 
own.  It  is  one  of  them.  Because 
Glenn  is  one  of  them. 
,         Should  you  ask  Glenn  why  he 
I     got  into  radio,  his  sincere  reply 
j     will  be,  "When  I  went  into  radio 
I  had  a  picture  in  my  mind.  I  could 
'     see  a  farmer  coming  in  from  the 
fields  of  a  late  afternoon.  To  me 
he  represented  a  great  mass  of 
people  in  this  country  who  haven't 
got  the  breaks  they  really  deserve, 
who've  never  made  as  much  money 
as  they  really  deserve  to  make. 
This  farmer  I  had  in  mind  had 
worked  like  the  devil  all  day  long 
and    he    was    tired,    tired  clear 
through   his   bones.   In  his  little 
frame  house  his  wife  was  prepar- 
ing supper.  She  was  weary  after 
a  day's  work  around  the  house, 
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just  plain  dog-tired.  After  supper 
this  farmer  would  sit  by  the  fire 
and  read  farm  journals.  There  was 
little  or  no  entertainment  for  him. 
You  know,  I  figured  how  wonderful 
it  would  be  if  radio  could  come 
into  his  home  with  entertainment, 
market  reports  and  a  lot  of  in- 
formation that  would  be  valuable 
to  him.  I  saw  radio  as  a  service 
medium.  And  I  still  do.  I'll  tell 
you  how  I  know  I'm  right.  I  know 
these  listeners  of  ours.  Their  back- 
ground is  mine.  I'm  one  of  'em." 

And  while  you're  in  Glenn's  off- 
ice the  phone  is  apt  to  ring  and 
he'll  turn  from  it  to  say,  "You  see 
what  I'm  up  against.  That  was  a 
national  sponsor  wanting  late  af- 
ternoon time  for  a  script  show 
across  the  board.  We've  got  a  sus- 
taining market  report  in  that  spot 
and  I  just  can't  move  it.  I've  still 
got  that  farmer  in  mind  I  was  tell- 
ing you  about.  You  see,  he's  figured 
on  hearing  that  market  report  at 
that  particular  time  and  I  can't 
disappoint  him.  I'll  bet  he's  left 
his  horses  in  the  field  to  run  in 
and  catch  that  report.  But  like  as 
not  he's  got  a  radio  on  his  tractor 
like  a  lot  of  them  have  today." 

This  is  the  sincerity  of  a  man 
who  was  born  in  Grant  City,  Mo., 
June  12,  1891.  During  his  first  19 
years,  Glenn  lived  in  20  different 
Midwestern  towns  and  held  20  dif- 
ferent jobs.  Before  becoming  com- 
mercial manager  of  WLS  in  1930, 
he  had  worked  at  four  advertising 
agencies,  three  newspapers,  a  photo 
engraving  company,  six  farm 
papers,  the  advertising  depart- 
ments of  three  department  stores, 
and  one  bank.  He  left  high  school 
at  17  after  his  freshman  year  and 
landed  a  job  in  a  shoe  factory  in 
St.  Joseph,  Mo.,  cutting  shoes  for 
$3.50  per  week,  of  which  $2  went 
for  his  weekly  board  and  room. 

He  worked  in  the  shoe  factory 
for  three  years,  then  scampered  all 
over  Missouri  doing  newspaper  and 
agency  work.  When  luck  went 
against  him  he  returned  to  the 
St.  Joseph  News-Press,  working 
for  this  paper  three  different  times 
before  the  World  War.  Enlisting 
as  a  private,  he  later  entered  of- 


NOTES 


R.  M.  SAMPSON,  in  charge  of  sales 
promotion  at  KWK,  St.  Louis,  for 
the  last  year,  has  been  appointed  na- 
tional sales  manager  by  V.  E.  Car- 
michael,  general  sales  manager.  Mr. 
Carmichael  will  continue  to  devote 
his  time  to  both  types  of  business  but 
will  be  assisted  on  national  sales  by 
Mr.  Sampson,  who  likewise  will  con- 
tinue in  charge  of  sales  promotion. 

R.  E.  SAVIDGE,  since  1931  a  mem- 
ber of  the  FCC  staff  and  for  the  last 
several  years  a  reviewer  in  its  Broad- 
east  License  Section,  on  June  9  re- 
signed from  that  post  to  accept  a  posi- 
tion as  field  supervisor  of  the  Railroad 
Retirement  Board  in  Columbus,  O. 

H.  H.  HOLTSHOUSER,  executive  of 
WAPI.  Birmingham,  was  in  Holly- 
wood in  mid-June  to  confer  with 
Donald  W.  Thornburgh,  CBS  Pacific 
Coast  vice-president. 

JOHN  F.  PATT.  general  manager  of 
WGAR,  Cleveland,  is  the  father  of  a 
girl  born  recently.  The  child.  Joan 
Frances,  is  his  third  daughter. 

WILL  WHITMORE,  advertising  su- 
pervisor, Western  Electric  Co..  flew  to 
Dallas  .Tune  21  to  inspect  the  new 
.50  kw  Dougherty  W-E  installation  at 
KRLD. 

JAMES  R.  CURTIS,  president  of 
KFRO.  Longview.  Tex.,  recently  was 
elected  a  director  of  the  A.  A.  Can- 
ning Co..  pickel  packers  of  that  city. 

EARL  J.  GLADE,  executive  vice- 
president  of  KSL.  Salt  Lake  City,  re- 
cently was  elected  a  director  of  the 
Salt  Lake  City  Chamber  of  Commerce 
for  a  three-year  term. 

LLOYD  E.  TODER,  general  manager 
of  NBC.  San  Francisco,  has  recovered 
from  a  foot  infection  caused  by  a 
spider  bite. 

WALTER  G.  PRESTON  Jr.,  NBC 
director  of  educational  programs,  a 
193.5  Tale  graduate,  has  been  elected 
a  member  of  the  executive  committee 
of  the  Yale  Alumni  Board. 


ficers'  training  camp  and  was  com- 
missioned a  second  lieutenant  of 
infantry.  He  was  with  the  89th 
Division  at  Camp  Mills,  N.  Y.,  un- 
der command  of  General  Leonard 
Wood.  He  did  not  go  overseas,  but 
was  one  of  the  24  officers  returned 
to  Camp  Funston,  Kan.,  when  Gen- 
eral Wood  was  relieved  of  com- 
mand of  his  division. 

After  the  War,  Glenn  did  news- 
paper work  in  Mitchell^  S.  D.,  then 
returned  to  St.  Joseph,  Mo.,  to 
work  for  a  department  store.  Later 
he  joined  the  staff  of  Kimball's 
Dairy  Farmer  in  Waterloo,  la.  A 
year  later  he  was  named  advertis- 
ing manager  of  the  Nebraska 
Farmer  at  Lincoln,  Neb.,  which 
position  he  left  to  become  general 
manager  of  the  Wisconsin  Agricul- 
turalist at  Racine,  Wis. 

It  was  in  1929  that  Glenn  joined 
the  advertising  department  of  the 
Prairie  Farmer,  and  a  year  later 
he  became  commercial  manager  of 
WLS.  So  successful  were  his  oper- 
ations as  commercial  manager  that 
in  1931  he  was  appointed  manager 
of  WLS  and  six  years  later  was 
named  vice-president.  Since  that 
time  the  station  and  its  programs 
have  become  Midwestern  institu- 
tions and  the  success  of  WLS  is 
largely  the  success  of  Glenn 
Snyder.  For  in  his  friend  and  boss. 


JOHN  S.  K.  HAMMANN,  who  re- 
signed .Tune  15  as  sales  manager  of 
KYW,  Philadelphia,  was  honor  guest 
at  a  luncheon  June  20  given  by 
KYW  department  heads  and  salesmen. 
He  will  remain  at  the  station  for  a 
short  time  to  straighten  out  pending 
affairs.  No  successor  had  been  appoint- 
ed as  Beoadcasting  went  to  press. 

FRED  FIELDING,  formerly  in  the 
radio  department  of  N.  W.  Ayer  & 
Son,  Philadelphia,  is  now  in  charge  of 
the  research  sales  staff  of  Ross  Fed- 
eral Research,  Philadelphia. 

DR.  HERMAN  S.  HETTINGER,  as- 
sistant professor  of  marketing  at  the 
Wharton  School  of  Finance  «&  Com- 
merce, University  of  Pennsylvania  and 
radio  economist,  has  been  promoted  to 
associate  professor  of  marketing. 

JOHN  A.  HOLMAN,  manager  of 
WBZ-WBZA,  Boston-Springfield,  has 
been  elected  first  vice-president  of  the 
Advertising  Club  of  Boston,  President 
is  Louis  Glaser,  head  of  the  agency 
bearing  his  name. 

HOWARD  BANTA  Jr.  has  joined 
KFWB,  Hollywood,  as  account 
executive.  He  was  formerly  with 
George  A.  Hormel  «&  Co.  in  Los  An- 
geles. 

FRANK  COFFIN,  formerly  with 
KWLK,  Longview,  Wash.,  is  now 
manager  of  KVCV,  Redding,  Cal. 

JOHN  DODGE,  commercial  manager 
of  WRC-WMAL,  Washington,  recent- 
ly attended  the  American  Bankers 
Assn.  convention  at  Hot  Springs,  Va., 
where  he  won  second  prize,  a  fitted 
traveling  case,  in  a  golf  tournament 
held  during  the  meeting. 

OLLIE  COOK,  formerly  announcer 
and  news  commentator,  has  joined  the 
sales  staff  of  KFYO,  Lubbock,  Tex., 
replacing  Quanah  Parker. 

HENRY  ROOT,  formerly  account 
executive  with  KYA,  San  Francisco, 
recently  became  regional  advertising 
director  of  Fan  Fare,  a  northern  Cali- 
fornia magazine. 

REG  DAGG,  commercial  manager  of 
CKWK,  Vancouver,  headed  a  dele- 
gation of  Vancouver  advertising  men 
to  the  Pacific  Advertising  Clubs  As- 
sociation Convention  in  Oakland  June 
28.  As  chairman  of  the  Advertising 
and  Sales  Bureau  of  the  Vancouver 
Board  of  Trade,  he  carried  an  invita- 
tion to  hold  the  1940  convention  in 
Vancouver. 


Burridge  D.  Butler,  president  of 
WLS  and  the  Prairie  Farmer, 
Glenn  has  found  a  man  who 
matches  his  ideas  and  ideals.  Nor 
is  their  relationship  strictly  busi- 
ness, for  they  are  constantly  clown- 
ing. Mr.  Butler  is  over  six  feet 
tall  and  Glenn  is  slightly  over  five 
feet  in  heighth.  It  remained  for 
Doe  Sprague,  publisher  of  the  St. 
Joseph  News-Press  and  Glenn's 
perennial  employer  of  former  days, 
to  sum  up  the  appearance  of  But-  . 
ler  and  Snyder.  "When  they  walk  i 
down  the  street",  Doc  said,  "it's 
like  a  man  and  his  shadow  at  high 
noon." 

Glenn  is  a  joiner  and  a  club  man. 
He  is  a  member  of  the  Medinah 
Temple    (Shrine)    and  a  Scottish 
Rite  Mason.  He  belongs  to  Chi- 
cago's Union  League  Club  and  the  ■ 
Illinois  Atheltic  Club.  He  married  j 
the  charming  Helen   Bernard  on  ; 
Thanksgiving  Day,  1919.  She  was  j 
a  newspaper  woman  of  St.  Joseph.  i 
Mo.,  where  he  was  then  working  i 
for  a  local  department  store.  The  ' 
Snyders  have  two  daughters,  Mary  I 
Marjorie,  18,  and  Helen  Shirley,  ^ 
16.  Among  his  hobbies,  Glenn  lists  1 
radio,  literature  and  baseball.  But  v 
all  who  know  Glenn  know  his  real  j 
hobby.  It's  fun  and  he  has  it  every-  Si 
where.  And  he  finds  it  helps  busi-  | 
ness  too !  i 
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BEHIND 
^IKE 

PIERRE  BEDARD,  who  conducts 
weekly  French-language  broadcasts  for 
CBS,  which  are  rebroadcast  in  French 
by  the  PTT,  has  gone  to  Paris  at  the 
invitation  of  the  French  Govern- 
ment to  organize  the  7th  Congress  of 
French  Language  and  Literature,  to 
be  held  Sept.  18-22  at  the  French 
Pavilion  of  the  New  York  World's 
Fair. 

GENE  ARNOLD,  formerly  m.c.  for 
Sinclair  Minstrels  and  other  NBC 
shows,  on  June  26  moved  to  Fort 
Worth  to  begin  a  four-weekly  quarter- 
hour  on  KGKO,  sponsored  by  the 
Texas  Electric  Service  Co. 

RICHARD  ELLERS,  newscaster  of 
KYA,  San  Francisco,  has  been  east  in 
the  serial  drama  Hawthorne  House 
heard  weekly  on  NBC-Red  on  the  Pa- 
cific Coast  under  sponsorship  of  Wes- 
son Oil  and  Snowdrift  Sales  Co.,  New 
Orleans. 


JIMMY  McCLAIN,  for  the  last  year 
program  director  of  KABC,  San  An- 
tonio, has  joined  Texas  State  Net- 
work as  assistant  program  director 
and  production  manager.  He  formerly 
was  an  announcer  with  WFAA  and 
the  Texas  Centennial  Exposition  in 
Dallas,  and  with  WOAI,  San  Antonio. 
McClain  has  been  assigned  to  an- 
nounce the  new  Texas  Hall  of  Fame 
series,  saluting  the  major  industries 
of  the  state,  on  TSN,  with  Steve  Wil- 
helm  narrating. 

JACK  WELLS,  announcer  and  com- 
mentator at  CFQC,  Saskatoon,  Sask., 
received  recognition  for  his  sports 
broadcasts  last  month  when  he  was 
picked  to  broadcast  the  weekly 
Speaking  of  Sports  commentary  on 
a  CBC  national  network  for  the  sum- 
mer. 

AGNES  JO  CHATTERTON,  for  six 
years  program  department  secretary 
of  KFI-KECA,  Los  Angeles,  has  re- 
signed. Her  successor  is  Oma  Rhodes, 
who  returned  to  the  station  after  an 
absence  of  two  years. 

HELEN  STEWART,  secretary  to 
Educational  Director  Arthur  Garbett, 
NBC,  San  Francisco,  recently  returned 
to  her  post  following  an  illness  of 
several  months. 


New  WTIC  Sales  Chief 

WALTER  JOHNSON,  who  began 
as  an  announcer  with  WTIC,  Hart- 
ford, when  it  was  established  in 
1925,  has  been  promoted  to  the 


sales  managership 
in  a  shakeup  of 
the  commercial 
staff  ordered  by 
Paul  W.  Morency, 
general  manager. 
Effective  at  once, 
he  moves  up  from 
supervisor  of  lo- 
cal sales  to  com- 
mercial manager. 


Mr.  Johnson  while  James  F. 
Clancy,  former  commercial  man- 
ager, becomes  sales  promotion 
manager  and  Irwin  Cooper  moves 
from  continuity  editor  to  sales  rep- 
resentative. Mr.  Johnson  has  been 
successively  announcer,  chief  an- 
nouncer, producer,  salesman  and 
local  sales  supervisor. 


BILL  FROSCH,  formerly  chief  an- 
nouncer of  WIRE,  Indianapolis,  re- 
cently joined  the  announcing  staff  of 
WLW-WSAI.  Cincinnati. 


JOHN  CHARLES  ADAMS,  former 
news  commentator  of  WOR,  Newark, 
has  joined  WJJD,  Chicago,  as  com- 
mentator on  a  thrice-weekly  quarter- 
hour  news  series.  Mr.  Adams  has  been 
associated  with  Edwin  C.  Hill  for 
several  years  and  is  writing  a  book  on 
politics. 

WILLARD  L.  JOHNSON,  former 
dean  of  men  at  Drake  University,  Des 
Moines,  and  now  executive  secretary 
of  the  Iowa  Roundtable  of  the  Na- 
tional Conference  of  Christians  and 
Jews,  conducts  "News  and  Views 
About  Religion"  weekly  on  WHO,  Des 
Moines,  is  not  a  regular  member  of 
the  announcing  staff,  as  stated  in 
Broadcasting,  June  15. 

VIC  ROWLAND,  news  editor  of  the 
Stanford  Daily,  of  Stanford  Univer- 
sity, has  joined  the  production  staffs 
of  KVOB,  Santa  Ana,  Cal. 

BEN  FELD,  musical  director  of 
KMOX,  St.  Louis,  and  Joe  Stovall. 
arranger,  have  written  "Lovely  As  You 
Are,"  new  song  featured  on  local  CBS 
programs  out  of  St.  Louis. 

RAY  McNAMARA,  organist  of 
WWL,  in  New  Orleans,  in  collabora- 
tion with  Chris  Yacich,  has  written 
another  new  song,  "A  Table  for  Two" 
published  recently  by  Mills  Music 
Corp.,  New  York. 

JOHN  PEEL,  formerly  of  WKRC, 
Cincinnati,  and  a  former  newspaper- 
man, has  joined  WIBG,  Glenside,  Pa. 
as  news  commentator. 

HESTER  KYLER,  program  director 
of  WCLO,  Janesville,  Wis.,  recently 
wrote  a  new  song,  "Blackhawk  Land" 
in  honor  of  Southern  Wisconsin's 
well-known  vacation  spot.  The  Janes- 
ville Gazette  published  a  special  vaca- 
tion edition,  recently,  giving  a  half- 
page  two-color  spot  to  the  piece,  and 
summer  resort  bands  in  the  section 
have  adopted  it  as  the  official  vaca- 
tion song. 

FRANK  L.  DENT  has  replaced  S. 
Hervev  Kelly  as  program  director  of 
KSAM.  Huntsville,  Tex.,  and  Elbert 
Stanton  has  been  added  to  the  an- 
nouncing staff.  KSAM  also  has  ap- 
pointed Jean  Elvins  as  director  of  wo- 
men's programs. 

ARTHUR  H.  FAUST,  formerly  of 
KFAB  and  KFOR,  Lincoln,  Neb.,  has 
been  made  program  director  of  KMPC, 
Beverly  Hills,  Cal.,  succeeding  Ted 
Gates,  resigned.  Ted  Baughn,  announc- 
er, has  withdrawn  his  resignation  and 
will  remain  with  the  station. 

PHIL  BAXTER,  composer  of  "Pic- 
colo Pete",  "Ding  Dong  Daddy"  and 
"Faded  Summer  Love",  has  been  ap- 
pointed production  director  of  the  Dal- 
las studios  of  KGKO,  Fort  Worth. 

MARVIN  CONN,  formerly  of  KTUL, 
Tulsa,  has  joined  KGKO,  Fort  Worth, 
as  sports  announcer,  conducting  a  se- 
ries of  weekly  afternoon  sportscasts 
and  handling  play-by-play  descrip- 
tions. 

DAVE  GARROWAY,  announcer  of 
KDKA,  Pittsburgh,  has  -been  placed 
in  charge  of  special  events,  according 
to  an  announcement  by  Manager 
Sherman  Gregory. 

HUGH  M.  ASPINWALL,  formerly 
of  WCCO.  Minneapolis,  has  resigned 
and  is  a  featured  actor  on  the  shows 
of  Ralston  Purina  Co.,  being  recorded 
by  World  Broadcasting  System,  Chi- 
cago. 

ED  HUMPHREY,  announcer  of 
WJJD,  Chicago,  will  marry  Miss 
Katherine  Roos  July  15.  Jack  Drees, 
sportscaster  of  WJJD,  wiU  marry 
Miss  Mary  Roach  Aug.  16. 
RAY  FERRIS,  head  of  the  music  de- 
partment of  WLS,  Chicago,  has  writ- 
ten another  popular  song  titled  "Trail- 
ing a  Trail".  Mr.  Ferris  recently  pub- 
lished the  song  "Down  the  Lane  of 
Memory". 

MISS  DOROTHY  HOPPER,  of  the 
continuity  staff  of  KGNC,  AmariUo, 
and  Raymond  Holbrook,  of  the  Amar- 
iUo Daily  Neivs,  were  married  June 
16,  at  Plainview,  Tex. 
MARGARET  CAIN  has  joined  the 
continuity  department  of  KOMA,  Ok- 
lahoma City. 


4^ 


WSYR 

flu  I  It  presents  daily  the  finest  programs  of  both  NBC  networks, 
together  with  outstanding  Local  shows  of  diversified  appeal.  That's 
why  we  are  the  preferred  station  of  listeners  in  a  rich  Urban  and 
Rural  Market,  which  is  one  of  the  important  Wholesale  centers  in 
the  east  as  well  as  a  prosperous  Farm  region.  So  spin  your  contracts 
over  here  to  "start  at  the  top"  (of  the  dial)  in  order  to  "stay  at  the 
top"  (of  your  sales  chart)! 


PAUL  H.  RAYMER  CO. 

National  RcDresenlali\es 

NEW  YORK  •  CHICAGO  •  DtlHOIT  •  SAN  TBANCISCO 


^SYRACUSE 

Topi  in  Program  Popularity  Surveys,  ,  ,  Tops  in  Coverage 
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We  Like  To  Be  Contrary ! 


Are  you  one   of  those   hard-boiled  advertising 
executives  who  knows  the  mail-pulling  season 
starts  (and  ends)  with  cold  weather? 

Then  get  wise  to  yourself,   Mr.  Execu- 


Speaking 
of  Summer 

The  Missouri 
Ozarks  this  year  will 
enjoy  a  ^10,000,000  re- 
sort   season  (Missouri 
State    Department  Fig- 
ures) between  June  i  and 
October  31. 

Resorts  of  North  Arkansas  also 
bring  rich  tribute  to  the  KWTO 
territory. 

This  means  there's  money  being  spent  \ 
in  the  Ozarks  .  .  .  and  time  for  you  to  \ 
get    your    share    of    the    summer-time  \ 
profits,    offered    by    KWTO  advertising. 


tive. 

KWTO  drew  4,323  separate  cash  or- 
ders from  33  programs,  April  24  to 
May  31,  for  Skrudland  Photograph 
\     Company  of  Chicago  .  .  .  and 
from  837  towns. 

KWTO  does  an  all-year  job 
in  the  Ozarks! 


KWTO 


560  KC.  --  5000  Watts 
Sprinsfield^  Missouri 
Nat'l.  Representative — Howard  H.  Wilson 


COUORADO  SPRINGS 

_  CHICAGO 


V^ASHINGTON 


'1959 


### 


YES!  WE'LL  BE  THERE 


ROBERT  SARNOFF,  youngest  son 
of  David  Sarnoft".  president  of  RCA, 
and  just  out  of  Harvard  University, 
has  joined  the  Xew  York  World's 
Fair  radio  stafE  under  Dr.  John  S. 
Young. 

TED  COTT.  formerly  announcer  and 
dramatic  director  of  WNYC,  New 
York,  is  now  the  m.e.  for  the  new 
CBS  musical  quiz  program  Hour  of 
Musical  Fun. 

TOXY  MARVIN,  formerly  staff  an- 
nouncer of  WNYC.  New  York's  mu- 
nicipal station,  has  joined  the  New 
York  World's  Fair  radio  staff  as  pro- 
duction man. 

HARMON  NICHOLS  of  the  Chicago 
bureau  of  United  Press  has  been 
transferred  to  the  UP  radio  editorial 
desk  in  New  York. 

JACK  MANIN.  formerly  located  in 
New  York  and  other  points  in  the 
East,  has  joined  WWL,  New  Orleans 
as  music  arranger. 

DOUG  SMITH,  sports  commentator 
from  British  Columbia,  has  joined  the 
sports  staff  of  CFCN,  Calgary,  Alta. 

JACK  ERASER,  NBC  announcer,  is 
the  father  of  a  son,  born  June  21.  The 
baby's  mother  is  the  former  Betty 
Glenn,  a  member  of  NBC's  press  de- 
partment before  her  marriage. 

KEN  ELLINGTON.  Rovhiff  Report- 
er, of  WBBM,  Chicago,  has  been 
named  a  judge  for  the  contest  board 
of  the  American  Automobile  Assn.. 
and  will  combine  his  judge-announcer 
duties  as  he  covers  midget  auto  races 
in  the  Chicago  area. 

EDWIN  MULLINAX.  announcer  of 
WHMA,  Anniston,  Ala.,  was  guest 
columnist  in  Tommy  Dorsey's  maga- 
zine, ""Bandstand'',  during  June. 

WES  Mcknight,  chief  announcer 
of  CFRB.  Toronto,  is  the  father  of 
a  boy  born  in  May. 

HARRIS  OWEN,  musical  director 
of  KARK.  Little  Rock.  Ark.,  is  filling 
in  his  13-week  summer  layoff  by  di- 
recting the  orchestra  at  Shadow  Lake. 
Noel.  Mo..  Ozark  summer  resort  where 
many  of  the  scenes  in  the  film  "Jesse 
James"  were  shot  last  year.  He  is  to 
return  to  KARK  in  late  August. 

PAUL  LANGFORD  has  been  elevat- 
ed to  chief  announcer  of  KMPC.  Bev- 
erly Hills,  Cal..  succeeding  Kenneth 
von  Egidy.  who  resigned  to  free  lance. 
Jack  Stafford  has  been  added  to  the 
staff  as  announcer.  He  succeeds  Ted 
Baughn,  also  resigned. 

GLADYS  HALL,  secretary  to  Harry 
C.  Butcher,  CBS  Washington  vice- 
president,  is  taking  a  month's  leave 
and  will  motor  to  the  Pacific  Coast, 
her  first  vacation  since  1936.  She  will 
travel  with  Mrs.  Annette  Hutterly, 
secretary  to  Judge  Sykes,  during  his 
FCC  regime. 

CHARLES  DeVOIS,  of  the  continui- 
ty department  of  WNOX,  Knoxville, 
and  Miss  Alma  Wittenbarger  are  to 
marry  in  mid-July. 


BERNICE  JUDIS 


AS  GENERAL  manager  of 
WNEW,  New  York,  24-hour-a-day 
station,  Bernice  Judis  rates  high 
in  the  list  of  successful  career 
women  of  America's  greatest  me- 
tropolis. She  joined  WNEW  in  1934 
as  a  copywriter  and  program 
builder.  Assisting  in  the  business 
office,  it  was  not  long  before  she 
assumed  its  full  direction.  Though 
attractively  feminine  in  appear- 
ance, Bernice  Judis'  mental  proc- 
esses are  masculine.  Possessor  of 
keen  judgment,  imagination,  in- 
genuity and  a  flair  for  showman- 
ship, she  is  one  of  radio's  outstand- 
ing executives. 


JACK  WILLIAMS,  program  director, 
and  Al  Becker,  staff  organist  of  KOY. 
Phoenix,  Ariz.,  have  gained  local  fame 
as  explorers.  They  recently  staged  an 
expedition  into  the  little-known  Colos- 
sal Caves  of  Arizona,  which  extend 
more  than  37  miles  underground. 

DAVID  STARLING,  KFWB,  Holly- 
wood, actor,  has  taken  on  the  duties 
of  relief  announcer. 

TONY  Le  FRANO,  KDB,  Santa  Bar- 
bara, Cal..  announcer-producer,  has 
been  transferred  to  KHJ,  Los  Angeles, 
for  the  summer. 

PAUL  POPE,  new  to  radio,  has 
joined  KVOE,  Santa  Ana,  Cal.  as 
junior  announcer. 

AL  GODWIN,  announcer  of  WWL, 
New  Orleans,  recently  married  Thora 
Spitzfadden. 

BUD  THOMPSON,  Texas  Tech  grad- 
uate, new  to  radio,  has  joined  the  an- 
nouncing staff  of  KFYO,  Lubbock, 
Tex. 


•  NBC  Thesaurus, 
foremost  among  record- 
ed program  services,  will 
again  be  represented  at 
the  NAB  Convention... 
In  this,  its  fifth  year  of 
leadership.  Thesaurus 
offers  more  and  better 
big-time  programs  for 
stations  and  advertisers. 


For  an  audition  and 
complete  information,  visit 


NATIONAL  BROADCASTING 
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This  white  spot  is  the  Great 
Falls,  Montana  market. 

For  verification,  we  refer  you 
to  Nation's  Business  and  other 
magazines  reporting  general 
business  conditions. 


If  you  watch  this  white  spot, 
you'll  notice  that  it's  expand- 
ing. 

This  white  spot  is  a  real  sales 
spot.  And  its  only  station  of- 
fering consistent  and  constant 
coverage  is  KFBB. 
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Free  Discussions 

NEW  JULY  series  on  WIRE,  In- 
dianapolis, At  Your  Service,  will 
offer  professional,  retail  and  serv- 
ice organizations  opportunities  to 
discuss  their  problems  on  the  air, 
explain  their  work  and  correct  mis- 
taken impressions.  The  weekly  pro- 
grams are  carried  as  a  public  ser- 
vice feature,  offered  without  cost  or 
obligation,  and  each  group  is  sched- 
uled for  a  date  complementing 
other  promotional  activity. 


Old  Play  Revival 

AFTER  four  year's  work  by  lit- 
erary detectives,  hunting  for  faded 
American  dramatic  classics,  NBC- 
Red  is  starting  a  radio  revival  of 
nine  50-year-ago  favorites  July  6 
on  its  weekly  series  of  America's 
Lost  Plays.  The  idea  was  conceived 
in  1935  and  carried  out  by  Barrett 
H.  Clark,  executive  director  of  the 
Dramatists'  Play  Service,  who  sup- 
erintended the  detective  work  that 
uncovered  about  100  forgotten 
plays. 


Adolescent  Bookworms 

TO  ENCOURAGE  juvenile 
reading,  the  Milwaukee  Public 
Library  is  cooperating  -with 
WTMJ,  Milwaukee,  in  a  new 
series  of  programs  dramatizing 
outstanding  children's  books  and 
organizing  a  literary  club,  the  An- 
cient Order  of  Bookworms.  Each 
child  listener  gets  a  "books  read" 
schedule  sheet,  tied  up  with  the 
WTMJ  programs,  and  upon  read- 
ing five  of  the  selected  books  is 
eligible  to  membership  in  the  Or- 
der, complete  with  membership  but- 
ton. Each  youngster  checks  in  at 
a  library  branch  to  be  quizzed  on 
each  book  to  test  his  reading. 

*  *  * 

They  Visit  Ivie 
A  NEW  TYPE  of  program,  titled 
Let's  Visit  Ivie  Stein,  is  being  spon- 
sored on  KVOE,  Santa  Ana,  Cal. 
by  a  local  stationery  store.  Pro- 
grams feature  unrehearsed  visits 
with  the  proprietor  of  the  store, 
who  is  a  camera  expert.  Lectures, 
movies,  color  photography  exhibits, 
and  free-for-all  discussions  follow 
each  broadcast,  with  listeners  invit- 
ed to  visit  the  studio  and  partici- 
pate. Sponsor  is  merchandising  the 
program  with  newspaper  ads,  win- 
dow displays,  telephone  mentions, 
package  stufFers  and  direct  mail 
advertising. 

*  *  * 

Editors  Take  the  Mike 

WIRE,  Indianapolis,  is  lining  up 
editors  of  daily  and  weekly  news- 
papers in  Central  Indiana  for  ap- 
pearances on  its  newest  weekly 
forum  program,  scheduled  to  start 
July  5.  Four  editors  on  each  broad- 
cast will  give  their  views  on  some 
one  subject  of  state  or  national  in- 
terest. The  radiotorials  will  be  pre- 
sented via  transcription,  made  in 
the  editor's  offices.  The  records  are 
to  be  given  the  editorialists  after 
their  comments  have  been  broad- 
cast. 


For  Softball  Fans 
CAPITALIZING  on  the  popularity 
and  increasing  interest  in  softball 
in  Orange  County,  KVOE,  Santa 
Ana,  Cal.,  has  started  a  twice 
weekly  quarter-hour  program.  Your 
Softball  Reporter,  with  Jack 
O'Mara  as  commentator.  With  ap- 
proximately 80  teams  playing  in 
ten  organized  leagues,  in  the  county, 
KVOE  made  sure  first  that  such  a 
program  was  wanted  by  sending 
out  blanks  to  all  managers  request- 
ing complete  rosters  of  all  teams 
and  expressions  of  opinion.  The 
program  consists  of  news  and  side- 
lights of  games,  predictions  of  re- 
sults, interviews  with  officials  and 
star  players,  reviews  of  team 
standings  and  other  information  of 
interest  to  softball  fans. 

*  *  * 

Plenty  of  Groceries 
AS  WEW's  Grocery  Basket  of  the 
Air  approaches  its  first  anniver- 
sary, Manager  A.  S.  Foster  an- 
nounces that  more  than  $2,000 
worth  of  grocery  specialties  have 
been  given  to  listeners  of  the  com- 
mercially-operated St.  Louis  U. 
station  through  the  program.  Gro- 
cery gifts  include  five  baskets  per 
week,  containing  up  to  60  different 
items,  and  the  "Truckload  of  Gro- 
ceries" contest  in  which  three  wo- 
men received  almost  three  tons  of 
foodstuffs.  The  program  is  a  Sat- 
urday morning  goodwill  feature 
and  has  no  sponsors.  Contests  are 
based  on  letters  telling  "Why  I 
trade  with  my  independent  neigh- 
borhood grocer."  The  feature  is 
conducted  by  Bill  Durbin,  WEW 
announcer. 

*  *  * 

Fresh  From  the  Farm 

LOCAL  and  personal  news  regard- 
ing nearby  farms  and  farmers 
features  Rural  Roundup,  a  new 
11:45  a.  m.  daily  program  on 
WCLO,  Janesville,  Wis.,  with  Paul 
Ruble  as  m.c.  Musical  numbers  by 
hillbilly  acts  and  interviews  with 
farm  notables  also  are  featured. 

*  *  * 

Listening  For  Goers 
STREAMLINED  for  motorists, 
Harmony  Highway  on  CJRC,  Win- 
nipeg, is  directed  at  week-end 
travelers  listening  to  their  car  ra- 
dios and  furnishes  transcribed  mu- 
sic with  road  reports,  safety  hints, 
and  general  tips  for  pleasure-seek- 
ers. 
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Radio  Station  Representatives 


Make  ^kt 

YOUR 

TEST  CAMPAIGN 
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Watch  sales  grow  in  this  rich,  able-to-buy  market. 
This  year's  building  permits  will  greatly  exceed  the 
record  breaking  1938.  300  new  families  from  one  com- 
pany are  moving  their  headquarters  to  Shreveport. 
2,000  additional  men  are  being  placed  in  service  at  the 
army's  Barksdale  Field.  KTBS  reaches  this  rich,  able- 
to-buy  market  every  day  from  6  A.  M.  to  12  P.  M. 


I ,  O  O  O  WATT/ 


SHHEUEPORT 

LOUISIflnfl 

d^ep^eJtted h  The  Branham  Co 
IN  THE  CENTER  OF  THE  WORLDS! 
GREATEST  OIL  AND  GAS  AREA 


WFBL . .  SYRACUSE 

Nationally  Recognized  as  the  leader 
in  a  Nationally-Recognized  ''TEST'  MARKET 


Syracuse — a  city  of  221,785  population  in 
which  no  single  industrial  or  commercial  in- 
terest holds  dominant  sway  ...  a  city  with 
56  separate  lines  of  industry — carried  on  in 
more  than  300  factories — and  situated  in  the 
heart  of  a  thriving  agricultural  section,  cover- 
ing 8  outlying  counties. 

Measured  by  per  capita  income  .  .  .  retail 
sales  .  .  .  automobile  registrations  .  .  .  new 
car  sales  ...  in  every  buying  quality  that 
makes   for   bigger   sales   volume   for   you — 


Syracuse  is  higher  than  national  average  for 
all  cities  over  100,000  population. 

Get  your  share  of  this  concentrated  buying- 
market.  Reach  it  through  WFBL — the  station 
that  commands  the  widest  listener  audience 
and  the  most  outstanding  program  features 
in  Syracuse  area. 

WRITE  today  for  complete  data  regarding 
Syracuse  as  a  market  and  WFBL's  coverage 
of  that  market. 


ONONDAGA  RADIO  BROADCASTING  CORP.  # 

Syracuse,  New  York 
MEMBER  BASIC  NETWORK  COLUMBIA  BROADCASTING  SYSTEM 
National  Representatives,  Free  &  Peters,  Inc. 

New  York       Chicago       Detroit       San  Francisco       Los  Angeles 
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LEFT  SHOE  OFF 

Shreveport  Club  Has  Novel 
 Ball  Game  Ritual  


OFTEN  during  his  sportscasts  on 
KWKH  and  KTBS,  Shreveport, 
La.,  Jerry  Bozeman  greeted  listen- 
ers with  "Take  off  your  left  shoe 
and  let's  put  the  sports  down  in 
front  again".  Taking  the  cue,  many 
fans  in  the  stands  during  the 
broadcast  of  Shreveport  Sports 
games  in  the  Texas   League  ac- 


I        CERTIFIED     MEM8EB  2761 


tually  would  take  off  their  left 
shoes — just  for  the  fun  of  joining 
in  with  Bozeman  rather  than  in 
superstition. 

Eesult  was  formation  of  the 
"Left  Shoe  Off  Club".  In  its  first 
few  weeks,  several  thousand  fans 
mailed  requests  for  membership 
cards.  Ten  thousand  members  are 
expected  within  the  next  few 
weeks.  Here  are  two  distinguished 
members — in  a  pose  characteristic 
of  club  members,  with  Sportscaster 
Bozeman  (center) — Curtis  Parker 
(left),  coach  of  the  Centenary  Col- 
lege football  team,  and  Bonneau 
Peters  (left),  president  of  the 
Shreveport  Baseball  Club.  Below 
the  picture  is  a  reproduction  of  one 
of  the  membership  cards. 

Staff  and  Distaff 

WITH  ACCENT  on  the  distaff 
side,  a  new  series  of  weekly  pro- 
grams on  WIL,  St.  Louis,  Vd  Like 
to  Know,  presents  Mrs.  Schuyler 
Smith,  traveler-lecturer-author,  in 
interviews  with  outstanding  per- 
sonalities in  the  woi'ld  of  letters, 
art,  science  and  social  life. 

:{£  ^ 

Listeners'  Decisions 
ACTUAL  legal  cases  are  drama- 
tized with  members  of  the  audience 
explaining  how  they  would  reach 
decisions  on  the  problems  involved 
during  the  Now  Yon  Decide  pro- 
gram, which  was  resumed  June  20 
on  WHN,  New  York.  George 
Combs  Jr.,  commentator,  directs. 


Keyboard  Combine 

NEW  program  of  KMOX,  St. 
Louis,  The  KMOX  Keyboard  Choir, 
featui'es  the  five  keyboard  instru- 
ments of  the  station — novachord, 
Kilgen  organ,  Hammond  electric, 
celeste  and  piano — with  Seth  Grei- 
ner,  Arthur  Utt,  Venida  Jones, 
Ruth  Hulse  Nelson  and  Andrew 
McKinney  playing.  Special  arrange- 
ments for  the  Sunday  evening 
quarter-hour,  conceived  by  Chester 
G.  Renier,  KMOX  program  direc- 
tor, are  written  by  Joe  Stovall. 

Business  Quizness 

QUESTIONS  on  manufacturers, 
their  products,  familiar  trade- 
marks,  label  recognition,  color  of 
packaging  and  such  are  the  meat 
of  a  new  quiz  show,  Bizz-Quiz, 
started  recently  on  KJR,  Seattle, 
by  the  Washington  State  Mfrs. 
Assn.  Five  members  of  the  audi- 
ence grapple  with  the  questions, 
and  when  they  fail  to  answer,  the 
audience  gets  a  chance.  Prizes, 
ranging  from  corn  flakes  to  caviar, 
go  to  winners. 

*  *  * 
Shoreline  Gleanings 
EVERY  Friday  and  Saturday 
evening  through  the  summer, 
WICC,  Bridgeport,  Conn.,  is  car- 
rying William  Elliott  as  its  Beach 
Reporter,  giving  time,  temperature, 
tide  and  weather  reports  as  re- 
lated to  the  major  beaches  on  the 
Southern  Connecticut  shoreline. 
He  also  reports  major  attractions 
and  sports  events  at  the  resorts. 
Sponsorship  is  by  Bask,  a  sun-tan 
preparation. 

*      *  * 
Return  of  the  Pooch 

WORKING  in  cooperation  with 
animal  rescue  and  humane  socie- 
ties, WICC,  Bridgeport,  Conn., 
carries  a  thrice  weekly,  7:55  a.  m. 
program  titled  A  Dog's  Best 
Friend  and  sponsored  by  the  Ken- 
nel Food  Supply  Co.,  Fairfield, 
Conn.  It  features  lost-dog  an- 
nouncements, carried  without 
charge.  It  has  been  highly  success- 
ful in  restoring  stray  canines. 

5is  *  * 

Unsullied  by  Talk 

PROGRAM  DIRECTOR  R.  B.  Mc- 
Alister,  of  KFYO,  Lubbock,  Tex., 
claims  one  of  the  few  remaining 
"firsts"  in  radio  vdth  the  new 
Music  with  a  Smile  program,  pro- 
duced by  him  and  fed  to  Texas 
State  Network.  The  program  uses 
no  announcer  at  any  time.  Pro- 
gram introduction,  song  titles,  and 
even  network  identification  are 
sung. 


In  the  heart 
of  Americans 
Tobacco-land 

WFTC 

Kinston,  N.  C. 

Rep.:  Burn  -  Smith  Co. 


Waukegan  Dual 

FIRST  double-billing  of  a 
movie  and  a  radio  broadcast 
occurred  June  25  when  the 
Jello  program  originated  on 
NBC-Red  from  Waukegan,  111., 
home  town  of  Jack  Benny,  in 
conjunction  with  the  premiere 
of  "Man  About  Town",  movie 
in  which  Benny  is  featured. 
Radio  people  from  all  over 
the  Midwest  attended  the 
show.  Sid  Strotz,  manager  of 
NBC-Chicago,  and  William 
Ray,  head  of  public  relations 
of  NBC-Chicago,  entertained 
the  radio  and  newspaper 
press  at  a  cocktail  party  be- 
tween the  early  and  rebroad- 
cast  Jack  Benny  programs. 
Prior  to  the  broadcast.  Mayor 
Mancel  Talcott,  friend  of 
Benny  who  appeared  on  the 
program,  sent  Waukegan  mo- 
torcycle officers  to  all  nearby 
cities  with  "warrants"  sum- 
moning all  mayors  to  attend 
the  show. 


WFAA  Observes  17th 

WFAA,  Dallas,  on  June  26  cele- 
brated its  17th  anniversary  on  the 
air  with  a  breakfast  for  staff  mem- 
bers and  a  special  hour  program. 
The  anniversary  broadcast  was 
presented  by  a  company  of  more 
than  60  entertainers,  along  with  a 
review  of  the  station's  history  by 
Adams  Colhoun,  office  manager,  who 
was  WFAA's  first  announcer,  and 
a  message  from  G.  B.  Dealey,  pres- 
ident of  A.  H.  Belo  Corp.,  owners 
of  the  station  and  publishers  of  the 
Dallas  Morning  News.  Martin  B. 
Campbell,  general  manager  of 
WFAA,  presided  at  the  breakfast, 
at  which  officials  of  the  News  also 
were  guests. 


Dizz  and  His  Quiz 

NEW  daily  man-on-the-s  t  r  e  e  t 
spelling  bee  feature  of  WNOX, 
Knoxville,  Doc  Dizz  &  His  Dizzy 
Spells,  has  red-bearded  Announcer 
Read  Wilson  standing  on  the  street 
before  the  studio  entrance  under  a 
big  striped  umbrella  handing  out 
words  for  passers-by  to  spell.  With 
simpler  words  worth  from  a  nickel 
to  a  quarter  to  their  spellers,  the 
program  is  highlighted  with  spe- 
cial prizes. 


5,000,000   POTENTIAL  AUDIENCE 


Thrilled  millions  of  network 
listeners  for  43^  years . . . 

SECRET  AGENT 
K-7  RETURNS 


Now  offered  as  a  Syndi- 
cated Transcribed  Feature 


Realistic  dramatizations  of  exploits  of  a 
Secret  Service  Agent  on  land,  in  the  air 
and  at  sea.  Espionage — counter  espion- 
age— sabotage — propaganda — intrigue! 
Timely  series  of  new  tales  as  exciting  a8 
their  predecessors. 

For  an  audition  and  complete 
information,  visit 


NBC 

TRANSCRIPTION  SERVICE 
EXHIBIT 


At  Atlantic  City  NAB 
Convention 
HOTEL  AMBASSADOR 


w 


NATIONAL  BROADCASTING  COMPANY 
A  Radio  Corporation  of  America  Service 


America's  4th  Market 

KEHE 

780  Kc 

is  GOOD  Insuranco 
in  Los  Angeles 

Buy  Us  TOO  and 
INSURE  Your  RESULTS! 

MINIMUM  EXTRA  COST 
MAXIMUM  EXTRA  RESULTS 
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THE  HudinaAd.  OF 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WFAA-WBAP,  Dallas-Ft.  Worth 

Chr.  Hansen's  Laboratories,  Little 
Falls,  N.  T.  (Junket  Freezing  Mix), 
o  ta  weekly,  thru  Mitchell-Faust 
Adv.  Co..  Chicago. 

Lever  Bros.  Co.,  Cambridge,  Mass. 
fSpry),  6  sa  weekly,  thru  RuthraufE 
«&  R.van.  N.  T. 

Colgate  -  Palmolive  -  Peet  Co.,  .Jersey 
City  (Palmolive  Soap),  18  sa  week- 
ly, thru  Benton  &  Bowles,  N.  Y. 

Chrysler  Corp.,  Detroit  (Dodge),  7 
sa  weekly,  thru  J.  Stirling  Getchell, 
Detroit. 

U.  S.  Tobacco  Co.,  New  York  (Red 
Seal  Snuff),  5  t,  weekly  thru  Arthur 
Kudner,  N.  Y. 

General  Mills.  Minneapolis  (Whea- 
ties),  5  t  weekly,  thru  Blackett- 
Sample-Hummert,  Chicago. 

Webster-Eisenlohr,  New  York  (Tom 
Moore  Cigars),  2  sp  weekly,  thru 
N.  W.  Ayer  &  Son.  Philadelphia. 

American  Snuff  Co..  Memphis  (Gar- 
rett's Snuff).  2  t  weekly,  thru  Simon 
&  Gwynn.  Memphis. 

Lehn  &  Fink  Products  Co.,  New  York 
(Hinds  Honey  &  Almond  Cream), 
15  fa  weekly,  thru  William  Esty  & 
Co.,  N.  Y. 

Skinner  Mfg.  Co.,  Omaha  (Raisin- 
Bran).  7  ta  weekly,  thru  Ferry- 
Hanley  Co..  Kansas  Citv. 

BC  Remedy  Co.,  Durham,'  N.  C.  (BC 
Headache  Powders),  6  ta  weekly, 
thru  Harvey-Massengale  Co.,  Dur- 
ham. 

Zonite  Products  Co.,  New  York  (For- 
han's  Toothpaste),  26  ta,  thru  Cow- 
an &  Dengler,  N.  Y. 

Peter  Paul  Inc.,  Naugatuck,  Conn. 
(Ten  Crown  Gum  &  Walnettos),  6 
sa  weekly,  thru  Platt-Forbes,  N  Y 

American  Chicle  Co.,  Long  Island 
City  fDentyne  Gum),  8  ta  weekly, 
thru^Badger  &  Browning  &  Herseyi 

WOR,  Newark 

Kirkman  &  Sons,  Brooklyn,  N  Y 
(soap),  .3  sp  weekly,  thru  N.  W 
Ayer  &  Sons,  N.  Y. 

Yeckes-Eicenbaum,  New  York  (flavor- 
sealed  melons),  5  sa  weekly,  thru 
S.  C.  Croot  Co.,  N.  Y. 

American  Beverage  Co.,  New  York 
(Dr.  Brown's  Cel-Rav  tonic), 
weekly  sp.  52  weeks,  thru  Lawrence 
C.  Gumbinner,  N.  Y. 

WTAQ,  Green  Bay,  Wis. 

International  Harvester  Co.,  Chicago, 
2b  sffi  ihru  Aubrey,  Moore  &  Wal- 
lace. Chicago. 

Northland  Greyhound  Lines.  5  sp 
weekly,  thru  Beaumont  &  Hohman, 
Cleveland. 

Babson  Bros.,  Chicago  (Surve  miler) 
5b  ta.  thru  Matteson-Fogarty-  Jor- 
dan, Chicago. 

WPTF,  Raleigh,  N.  C. 

U.  S.  Tobacco  Co.,  New  York  (Bruton 
and  Red  Seal  snuff).  5  t  weeklv 
thru  Arthur  Kudner,  N.  Y. 

Stanbaek  Remedy  Co..  Salisbury,  N. 
C.  (proprietary),  daily  sa.  52  weeks, 
thru  J.  Carson  Brantley  Adv.  Agen- 
cy, Salisbury. 

Air  Conditioning  Training  Corp.. 
Youngstown,  3  t  weekly,  thru  Weill 
&  Wilkins,  N.  Y. 

WRC,  Washington 

Chr.  Hansen's  Labs.,  Li*-tle  Falls. 
N.  Y.  (.Junket),  5  t  weeklv,  thru 
Mitchell-Faust  Adv.  Co.,  Chicago. 
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WMCA,  New  York 

Agash  Refining  Corp.,  Brooklyn  (edi- 
ble oils),  .3  sp  weekly.  26  weeks, 
thru  H.  C.  Morris  Adv.  Agency. 
N.  Y. 

Lehn  &  Fink  Products  Corp..  New 
York  (Hinds  Honey  &  Almond 
Cream),  15  sa  weekly.  8  weeks, 
thru  Wm.  Esty  &  Co..  N.  Y. 

Manhattan  Soap  Co..  New  York 
("Sweetheart  soap).  5  sv  weekly, 
thru  Franklin  Bruek  Adv.  Corp., 
N.  Y. 

Old  Orchard  Beach  Assn..  Old  Or- 
chard, Beach  Me..  .3  sa  weeklv.  5 
weeks,  thru  John  W.  Queen,  Bos- 
ton. 

Youns  Peonle's  Church  of  the  Air, 
Philadelphia,  weekly  sp,  52  weeks, 
direct. 

Unity  School  of  Christianity.  Kansas 
City.  6  sp  weekly.  39  weeks,  thru 
Carl  Frankhiser  Agency.  Kansas 
City. 

Cushman's  Sons.  New  York  Cbakers), 
3  sp  wpoklv.  12  sa  waoijjy^  ij^j.^, 
Samuel  C.  Croot  Co.,  N.  Y.  ' 

WNOX,  Knoxville 

General  Mills.  Minneapolis.  5  t  week- 
ly, thru  Blaekett-Sample-Hummert. 
Chicago. 

Gulf  Refining  Co..  Pittsburgh  (Gulf- 
snray).  2  t  weekly,  thru  Young  & 
Rubicam.  N.  Y. 

Burner  Bros.  Co..  Cincinnati.  9  sa 
daily,  thru  Midland  Adv.  Agency. 
Cincinnati. 

Stanbaek  Co..  Salisbury.  N.  C.  (pro- 
prietary). 4  sa  daily,  direct. 

Bireley's.  Hollywood  foransreade) . 
daily  sa.  thru  Tf^ymond  R.  Morgan 
Co.,  Los  Angeles. 

KFBK,  Sacramento,  Calif. 

Paramount  Pictures.  New  York, 
weekly  sa.  thru  Buchanan  &  Co.. 
N.  Y. 

Dr.  E.  L.  Jjaisne.  Fresno.  Cal..  (op- 
tometry chain),  7  sa  weeklv.  direct. 

Pasa  Pega  Sales  Co..  San  Francisco 
(food  products)  weekly  sp.  direct. 

Quaker  Oats  Co..  Chicago  (cereal K 
12  sa  weekly,  thru  Sherman  K.  El- 
lis, Chicago. 

KSFO,  San  Francisco 

California  Fruit  Growers  Exchange, 
Los  Angeles  (Pectin)  3  sp  weekly, 
thru  Lord  &  Thomas,  Los  Anseles. 

Chrysler  Motor  Co..  Detroit  (Dodge). 
7  ta.  weekly  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Lehn  &  Fink  Products  Co.,  N.  Y. 
(lotion)  16  ta  weeklv.  thru  Wil- 
liam Esty  &  Co.,  N.  Y. 

WWL,  New  Orleans 

American  Snuff  Co..  Memphis.  2  t 
weekly,  thru  Simon  &  Gwynn,  Mem- 
phis. 

CKOC,  Hamilton,  Ont. 

Ontario  Government,  Toronto  (Dept. 
of  Highways),  13  sp,  direct. 


KFI,  Los  Angeles 

Northam  Warren  Corp.,  New  York 
(Cutex  nail  polish),  6  sa  weekly, 
thru  J.  Walter  Thompson  Co., 
N.  Y. 

Studebaker  Sales  Corp.,  South  Bend, 
Ind.  (autos),  2  t  weekly,  thru 
Roche,  Williams  &  Cunnyngham, 
Chicago. 

Bank  of  America  National  Trust  & 
Savings  Assn.,  San  Francisco 
(banking),  4  sa  weekly,  thru  Chas. 
R.  Stuart,  San  Francisco. 

Sofenz  Sales  Corp.,  Los  Angeles  (cos- 
metic), weekly  sp,  thru  Richard  F. 
Connor  Adv.,  Manhattan  Beach, 
Cal. 

Lehn  &  Fink  Products  Co.,  New  York 
(Hinds  cream),  13  sa  weekly,  thru 
Wm.  Esty  &  Co.,  N.  Y. 

Federal  Savings  &  Loan  Institute  of 
California,  Los  Angeles  (loans), 
weekly  sp,  thru  Elwood  .J.  Robinson 
Adv.  Agency,  Los  Angeles. 

Artichoke  Ltd.,  San  Jose,  Cal. 
(bread),  2  sa  weekly,  thru  Long 
Adv.  Service.  San  Jose. 

Coast  Federal  Savings  &  Loan  Assn.. 
Los  Angeles  (investments),  3  sp 
weekly,  thru  Robert  F.  Dennis  Adv. 
Agenc.v.  Los  Angeles. 

L.  A.  Sausage  Co.,  Vernon,  Cal. 
(smoked  meats).  6  sp  weekly,  thru 
Darwin  H.  Clark  Adv.,  Los  An- 
geles. 

Kemp  &  Lane.  Le  Roy,  N.  Y.  (Oran- 
geine  Powder),  weekly  sa,  thru 
Hughes,  Wolff  &  Co..  Rochester. 
N.  Y. 

Wilmington  Transportation  Co.,  T.iOS 
Angeles  (resort).  5  sa  weekly,  thru 
Niesser-Meyerhoff,  L<os  Angeles. 

WNAX,  Yankton,  S.  D. 

Chrysler  Corp..  Detroit  (autos).  sa 
series,  thru  J.  Sterling  Getchell, 
N.  Y 

B.  F.  Goodrich  Rubber  Co..  Akron.  5 
sp  weekly,  thru  Griswold-Eshelman, 
Cleveland. 

International  Harvester  Co..  Chicago 
(twine),  6  sa  weekly,  thru  Aubrey, 
Moore  &  Wallace,  Chicago. 

Air  Conditioning  Training  Corp.. 
Youngstown.  5  t  weeklv.  thru  Weill 
&  Wilkins.  N.  Y. 

KMJ,  Fresno,  Calif. 

Paramount  Pictures.  New  York, 
weekly  sa,  thru  Buchanan  &  Co., 
N.  Y. 

Fisher  Flour  Mills.  Seattle.  2  sp 
weekly,  thru  McCann-Erickson,  San 
Francisco. 

KXOK,  St.  Louis 

Tobacco  Merchants  Assn.  of  U.  S., 
St.  Louis  (anti-ordinance  cam- 
paign), sa  series,  thru  Thomas  W. 
Parry  Agency,  St.  Louis. 

KJBS,  San  Francisco 

Montezuma  School  for  Boys,  Los 
Gatos,  Cal.  (military  school),  2  sp 
weekly,  direct. 


WGY,  Schenectady 

Air     Conditioning     Training  Corp., 
Youngstown,  3  sp  weekly,  thru  Na- 
tional   Classified    Adv.    A  g  e  n  c  y,  | 
Youngstown.  '  I 

American  Chicle  Co..  Long  Lsland  City  , 
(Dentyne),  8  ta  weekly,  thru  Bad- 
ger &  Browning.  N.  Y. 

Brown  &  William.son  Tobacco  Co., 
Louisville  (Bugler),  2  t  weeklv, 
thru  Russel  M.  Seeds,  Chicago. 

Firestone  Tire  &  Rubber  Co.,  Akron, 

2  t  weekly,  thru  Sweeney  &  James,  i 
Cleveland.  - 

Zonite    Products,    New    York  (For- 

han's),  2  sp  weekly,  thru  Cowan 

&  Dengler,  N.  Y. 
Gulf  Refining  Co..  Pittsburgh  fGulf-  " 

spray).  2  t  weekly,  thru  Young  &  [ 

Rubicam,  N.  Y. 
James    Heddons'     Sous,     Dowagiac,  \ 

Mich,  (fishing  tackle),  3  ta  weekly,  ' 

thru  Rogers  &  Smith,  Chicago. 
International  Harvester  Co.,  Chicago,  | 

6  ta  weekly,  thru  Aubrey,  Moore  &  ' 

Wallace,  Chicago. 
Joe  Lowe  Co.,  Brooklyn  (Popsicles),  ! 

3  t  weekly,  thru  Blow  Co.,  N.  Y.  , 
Miles     Laboratories.     Elkhart,  Ind. 

C  Alka-Seltzer) ,  5  ta  weekly,  thru 
Wade  Adv.  Agenc.v.  Chicago. 
Modern  Food  Process  Co..  Philadel- 
phia (Thrivo  dog  food).  2  ta 
weekly,  thru  Clements  Co.,  Phila- 
delphia. 

National    Biscuit    Co..    New    York  ' 

(bread),  3  t  daily,  thru  McCann-  ■ 

Erickson.  N.  Y. 
Potter  Drug  &  Chemical  Co..  Maiden,  | 

Mass.  (Cuticura),  6  ta  weekly  (re-  i 

newal ) .  6  sa  weekly,  thru  Ather- 

ton  &  Currier,  N.  Y. 
Procter   &    Gamble    Co.,    Cincinnati  ■ 

(Camay)  5  t  weeklv,  thru  Pedlar  ' 

&  Ryan.  N.  Y.  •- 
RCA    Mfg.    Co..    Camden    (Victor),  i 

weekly  sp,  direct.  ' 
Railway  Express  Co..  New  York,  daily  " 

sa.  thru  Caples  Co.,  N.  Y.  f 
Sealtest     Inc..    Philadelphia     ( dairy  ' 

products).  5  t  weeklv.  thru  McKee 

&  Albrisht.  Philadelphia. 
Spencer   Shoe   Stores.   Boston.   3  tn 

weekly,  thru  Chambers  &  Wiswell.  . 

Boston. 

WHN,  New  York  I 

Kem  Laboratories.  .Jersey  City  (liquid  I 
■  plant  food),  .3  sp  weeklv.  54  weeks.  ' 

thru  Williams  &  Saylor.  N.  Y. 
Railway  Express  Agency,  New  York,  i 

3  sa  weekly,  4  weeks,  thru  Caples  ' 

Co..  N.  Y. 
Perfection  Products  Co..   New  York 

(Touday  cosmetics),  3  sp  weekly, 

direct. 

Saint-Germain  Press  of  Los  Angeles. 

3  t  weekly.  52  weeks,  thru  Ted  ' 
Dahl  Adv.  Agency.  Los  Angeles. 

Sears  Roebuck  &  Co..  Chicago,  100 

sa.  16  days,  thru  Blackett-Sample- 

Hummert,  Chicago. 
Metropolitan  Life  Insurance  Co.,  New 

York,  5  sp  weeklv.  13  weeks,  thru 

Young  &  Rubicam,  N.  Y. 
I.    J.    Fox,    New    York  (furriers), 

daily  sa,  5  weeks.  Placed  direct. 
Potter  Drug  &  Chemical  Co.,  Maiden, 

Mass.  (Cuticura  soap),  6  sa  weekly, 

4  weeks,  thru  Atherton  &  Currier, 
N.  Y. 

KNX,  Hollywood 

Central  Milk  Sales  Agency,  Downey, 
Cal..  (milk),  6  sp  weekly,  thru  Dan 
B.  Miner  Co.,  Los  Angeles. 

Domestic  Products  Corp.,  Wyandotte, 
Mich..  (Clix  Drain  Solvent),  5  sp 
weekly,  direct. 

Dr.  Miles.  California  Co.,  Los  An- 
geles (Alka-Seltzer)  5  t  weekly, 
thru  Associated  Adv.  Agency,  Los 
Angeles. 

Lawry's  Products.  Los  Angeles  (sea- 
soned salt),  weekly  sp,  thru  Cali- 
fornia Adv.  Agency,  Los  Angeles. 

WLW,  Cincinnati 

Procter    &    Gamble    Co..  Cincinnati 
(Crisco).  5  t  weekly,  thru  Compton  [ 
Adv.,  N.  Y. 

Campbell    Cereal    Co.,    Minneapolis  I 
( Malto-Meal ) .  5  t  weekly,  starting  I 
Oct.  9,  thru  H.  W.  Kastor  &  Sons, 
Chicago. 

WBEN,  Buffalo 

Benrus  Watch  Co.,  New  York,  daily 
sa,  thru  J.  D.  Tarcher  &  Co.,  N.  Y.  | 


He's  retired  in  W'ashington  since  they  put  the  'Timekeeper'  on  WRC." 

Pd.  Adv. 
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KSTP.  St.  Paul,  has  signed  np  three 
sponsors  for  22  days  of  special  events 
hroadcasts  w  i  t  h  i  n  the  next  two 
mouths.  Northwest  Buick  dealers  are 
sponsoring  coverage  of  the  Women's 
Trans-Mississippi  golf  tourney.  June 
2r»-July  2.  Lambert-Simpson  Co.  will 
sponsor  the  four-day  St.  Paul  Open 
to  promote  Timken  oil  burners.  The 
10-day  Minnesota  State  Fair  broad- 
easts  will  be  sponsored  again  this  year 
by  the  Montgomery  Ward  retail  store 
in  St.  Paul,  which  already  has  two 
daily  quarter-hours  on  KSTP  featur- 
ing Corinne  Jordan.  All  the  special 
events  will  utilize  the  station's  mo- 
bile unit. 

CHICAGO  Distilled  Water  &  Bever- 
age Co..  Chicago  (Dad's  root  beer), 
on  .Tune  20  started  a  thrice-weekly 
l."i-minute  program  on  WCFL.  that 
city.  Malcolm-Howard,  Chicago,  han- 
dles the  account. 

GARCIA  GRANDE  CIGARS.  New 
York,  has  started  daily  participations 
in  tiie  3%-hour  race  track  broadcasts 
on  WIND.  Gary.  lud..  making  the 
fifth  participating  sponsor  in  the  se- 
ries [BROAncASTiN-o  June  15].  Wesley 
Associates.  N.  Y.,  is  agency. 

BURLINGTON  TRANSPORTA- 
TION Co.,  Chicago  (tour  service), 
has  started  five  weekly  spot  announce- 
ments on  W^L\Q.  Chicago.  Reiucke, 
Ellis.  Younggreen  &  Finn.  Chicago, 
handles  the  account. 

KEELEY  Institute.  Dwight.  111.,  on 
June  in  started  six-weekly  sjiot  au- 
no\incemeuts  on  CKLW.  Windsor-De- 
troit, in  a  test  campaign  that  may  be 
extended  this  fall.  Beaumont  &  Hoh- 
man,  Chicago,  is  agency. 


Cool  in  Colorado 

CAPITALIZING  on  the  hot- 
and  -cold  temperature  ex- 
tremes between  Oklahoma 
City  and  Grand  Lake,  Col., 
Radio  Productions,  Denver, 
sent  two  salesmen  to  Grand 
Lake  and  in  two  days  signed 
up  20  local  merchants  to  co- 
operatively sponsor  a  temp- 
erature report  spot  cam- 
paign on  KOMA,  Oklahoma 
City.  The  spot  program,  com- 
paring the  high  temperature 
in  Oklahoma  City  with  the 
cool  weather  at  Grand  Lake 
and  designed  to  lure  heat-suf- 
ferers to  the  resort,  began 
June  15  and  will  carry 
through  the  Grand  Lake  sea- 
son. 


BATHASWEET  Corp.,  New  York 
(bath  salts),  on  June  26  started  a 
new  series  on  WBBM.  Chicago,  Mou., 
AVed..  Fri.,  7-7 :15  a.m.,  featuring  J. 
Oren  Weaver,  head  of  the  WBBIM 
news  department,  in  what  he  terms 
"tailored  news".  Events  of  the  day 
are  interpreted  and  correlated  in  re- 
lation to  .similar  backgrounds  and 
happenings  known  to  Chicagoans  and 
residents  of  the  Midwest,  the  criterion 
of  selection  being  regional  and  local 
interest.  H.  M.  Kiesewetter  A.  A.. 
N.  Y.,  handles  the  account. 

ST.  GERMAIN  PRESS,  Chicago  (re- 
ligious), a  heavy  user  of  radio  time, 
on  June  30  started  for  17  days  a  twice 
daily,  half-hour  talk  bv  Mrs.  G.  W. 
Ballard,  head  of  the  "Great  I  Am" 
movement,  on  KHJ,  Los  Angeles. 
Program  is  remoted  from  the  Shrine 
Auditorium  in  downtown  Los  Ange- 
les. Account  is  also  using  from  one  to 
five-weekl.v  quarter-hour  similar  talks, 
transcribed,  on  25  stations  nation- 
ally. RCA-A'ictor  and  C.  P.  McGregor, 
both  of  Holl.vwood.  cut  the  transcrilied 
series.  Ted  Dahl  Adv.  Agency,  Los 
Angeles,  has  the  account. 

LOG  CABIN  BREAD  Co.,  Los  An- 
geles (Roman  Meal  bread),  on  June 
26  started  for  13  weeks  sponsoring 
the  thrice-weekly  half-hour  Mnn-on- 
fhe-8ireet  on  KFAC,  that  city.  Leslie 
Adams  is  at  the  mike.  Firm  also  spon- 
sors the  five  weekl.v  quarter-h  o  u  r 
transcribed  Air  Adrentiires  of  Jinimie 
Allen  on  KFAC  and  will  use  spot  an- 
nouncements on  other  Los  Angeles 
stations  in  a  campaign  to  start  short- 
ly. Scholtz  Adv.  Service,  Los  Ang(?los, 
has  the  account. 

CANINE  SPECIALTY  Co.,  Los  An- 
geles (Vi-Ti  Dog  Kandy).  new  to  ra- 
dio, which  recently  appointed  Scholts 
Adv.  Service,  that  city,  to  direct  its 
national  advei'tising.  has  started  a 
thrice- weekly  five-minute  prog  r  a  m. 
Dog  Storie>!.  with  Ted  Meyers,  nar- 
rator, on  KHJ.  Contract  is  for  52 
weeks,  having  started  June  12. 
S  T  E  P  H  A  N  O  BROS..  Philadelphia 
(Marvel  cigarettes),  is  s))ousoriug  Ira 
Blue's  imports  Grnnliic  urogram  thrice- 
weekly  on  KPO.  San  Francisco.  Agen- 
cy is  Aitkin-Kynett.  Philadeli)hia. 

BEATRICE  CREA:MERY  Co..  Chi- 
cago (Meadow  (iold).  on  June  23 
started  T/ighinhi'  Jim  on  WLBC. 
]Muncie.  Ind.  This  l)riugs  the  list  to 
17  stations  using  the  half-hoiir  adven- 
ture disc  series.  Lord  &  Thomas.  Chi- 
cago, handles  the  account. 


Photo  Firm  Testing 

POSTO-PHOTO  Co.,  Camden,  N. 
J.,  on  June  19  staited  a  13-week 
test  campaign  to  promote  its  photo- 
graphic developing  and  enlarging 
service  using  Phil  Cook's  Morning 
Almanac  program  thrice-weekly  on 
WABC,  New  York.  If  the  test 
proves  successful,  further  radio  ad- 
vertising will  be  used,  according  to 
Redfield-Johnstone,  New  York, 
agency  handling  the  account. 


NBC  Sales  Shifts 

EDWARD  H.  HITZ,  NBC  network 
salesman  since  Dec.  1,  1928,  and 
previously  a  member  of  the  mer- 
chandising department  of  the  Ne^v 
York  Daily  News,  has  been  ap- 
pointed assistant  to  Roy  C.  Wit- 
mer,  NBC  vice-president  in  charge 
of  sales,  effective  immediately,  suc- 
ceeding James  V.  McConnell,  re- 
cently transferred  to  the  stations 
department  to  head  NBC  national 
spot  and  local  sales.  Mr.  Hitz  will 
coordinate  all  general  sales  opera- 
tions in  matters  of  policy,  rates, 
acceptability  of  accounts,  commer- 
cial programs,  special  service,  etc., 
within  the  sales  divisions  and  will 
act  as  a  point  of  contact  with  other 
departments  of  the  company.  Vic- 
tor Van  der  Linde,  NBC  general 
sales  counsellor  and  with  the  net- 
work for  four  years,  has  resigned. 
No  successor  has  been  named  as 
yet  and  Mr.  Van  der  Linde  has  not 
announced  plans. 


Palmer  on  Blue 

PALMER  BROS.  Co.,  New  York 
(mattresses-comfortables),  on  Aug. 
20  will  sponsor  a  special  "pack- 
aged show"  on  NB(i;-Blue,  using 
four  of  the  network's  commenta- 
tors on  weekly  quarter-hour  pro- 
grams, which  will  originate  alter- 
nately from  Washington  and  New 
York.  Commentators  will  be  Nola 
Tuxford  on  women's  affairs.  Bill 
Stern  on  sports,  Graham  McNa- 
mee  on  genei-al  news,  and  H.  R. 
Baukhage,  NBC's  Washington  po- 
litical commentator.  Tucker  Wayne 
&  Co.,  Atlanta,  handles  the  ac- 
count. 


Specializing  in 

For 

Stations  All 

Over  th 

e 

Country! 

ADRIAN  JAMES  PLANTER 

and  associates 

132  West  43rd  •  New  York  City 

A  Variety  Program  Series 
of  Proved  Mass  Appeal 


isteners 


—  features  top-flight  radio  acts  and 
personalities  with  strong  followings,  in  vocal, 
instrumental  and  novelty  programs- 


Milt  Her  ill  and  Pat  Ryan 

Joe  Lilley's  Whispering  Choir 

Mary  Eastman  with  Joe 
Marisca's  Orchestra 

— and  many  others 

Far  all  aitdiiion  tind  complete 
information,  visit 


The  Tune  Twisters 

Tony  Russell 

Fields  and  Hall 

The  Rhythm  Rascals 
and  Jean  Ellington 

.lack  and  Lorctta  Clemens 

The  Jesters 

The  Kidoodlers 

The  Landt  Trio 

Codolban  Gvpsies 

Carol  \\  eyman  with  Harrv 
Brewer  s  Orchestra 

The  Charioteers 


NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 


InOmaha 

KOIL 


In  Omaha 

KOIL 


In  Omaha 

KOIL 


is  the  basic 
Columbia  out- 
let for  201,430 
radio  homes  in 
this  trading 
area. 


backs  up  your 
program  with 
a  tested,  pro- 
ductive,/ Point 
Plus  Merchan- 
dising Plan. 


is  doing  the 
outstanding 
sales  job. 


KOIL-OMAHA 

Rep.  by  the  Katz  Agency 
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MRS.  E.  ROOSEVELT 
WOULD  BUY  KTAT 

RUTH  G.  ROOSEVELT,  wife  of 
Elliott  Roosevelt,  president  of 
Texas  State  Network,  has  applied 
to  the  FCC  for  authority  to  pur- 
chase KTAT,  Fort  Worth,  1,000- 
watter  on  1240  kc,  now  owned  by 
RajTnond  E.  Buck,  Fort  Worth  at- 
torney and  counsel  for  American 
Airlines.  The  purchase  price  for  the 
entire  issue  of  1,700  shares  of  the 
common  stock  of  Tarrant  Broad- 
casting Co.,  licensee,  is  stated  in  the 
contract  as  $101,570. 

Mrs.  Roosevelt  on  April  23  of 
last  year  acquired  KFJZ,  Fort 
Worth  local  outlet,  for  $57,500  with 
the  FCC's  consent,  and  at  the  hear- 
ing on  the  transfer  it  was  pointed 
out  by  her  husband  that  he  would 
share  ownership  of  the  station  with 
her  under  the  Texas  community 
property  laws.  Since  then  both 
KFJZ  and  KTAT  have  been  used 
as  outlets  of  the  Texas  State  Net- 
work. 

The  application  states  that  Mrs. 
Roosevelt  will  surrender  the  license 
of  KFJZ  or  otherwise  dispose  of  it 
if  the  KTAT  transfer  is  authorized. 

KTAT  was  acquired  by  Mr.  Buck 
in  1936  from  the  old  Southwest 
Broadcasting  System,  whose  other 
stations  were  sold  to  Hearst  Radio. 
He  paid  $150,000  for  the  station. 
Last  October  he  applied  to  the 
FCC  to  sell  51%  of  its  stock  to 
Col.  W.  T.  Knight,  Wichita  Falls 
oil  man,  for  $87,000  and  to  move 
the  station  into  Wichita  Falls.  This 
deal  was  dropped  last  March  in 
view  of  the  license  issued  for  the 
new  KWFT,  Wichita  Falls,  which 
is  slated  to  begin  operation  July 
15. 


RIDING  high  atop  a  ponderous  pachyderm  when  the  circus  came  to 
town  is  (left)  Nonnan  Feltcorn  of  the  Staff  of  WNLC,  New  London, 
Conn.,  who  broadcasts  his  impressions  to  the  audience.  At  right  Nor- 
boume  Smith,  announcer  of  KFEL,  Denver,  holds  the  tail  of  that  tiger 
while  doing  a  pack  transmitter  remote  from  the  public  market.  Mabel 
Stark,  famous  woman  animal  trainer,  furnished  the  tiger  cub  and  kept 
him  at  safe  distance. 


New  Texas  Network 

A  NEW  Texas  network  of  six  re- 
gional stations  has  been  organized 
to  begin  operation  Sept.  26,  after 
daylight  saving  time  ends.  Known 
as  the  Lone  Star  Chain,  the  network 
will  comprise  KGNC,  Amarillo; 
KRIS,  Corpus  Christi;  KGKO,  Fort 
Worth;  KXYZ,  Houston;  KTSA, 
San  Antonio;  KRGV,  Weslaco.  Its 
management  will  be  in  the  hands 
of  an  operating  committee  of  three, 
with  Harold  Hough,  KGKO,  as 
chairman,  and  Tilford  Jones, 
KXYZ-KRIS,  and  0.  L.  (Ted)  Tay- 
lor, KTSA-KGNC-KRGV,  as  the 
other  members.  The  chain  will  be 
sold  in  groups  of  three,  five  or  six. 


NBC's  Roving  Newsman 

JOHN  GUNTHER,  noted  foreign 
correspondent  who  wrote  Inside 
Europe  and  the  new  best-seller. 
Inside  Asia,  has  been  signed  by 
NBC  as  its  roving  correspondent 
and  sailed  June  21  for  Europe.  Re- 
cently he  has  been  making  frequent 
guest  appearances  on  the  air, 
notably  on  the  Informatioyi  Please 
program.  He  will  broadcast  from 
various  points  without  set  schedule 
or  fixed  topics,  working  in  collabo- 
ration with  NBC's  European  rep- 
resentatives, Fred  Bate  in  London 
and  Max  Jordan  in  Basle. 


FCC's  Appeal  to  Defer 
Cheyenne  Order  Granted 

IN  A  SURPRISE  action  June  20, 
the  U.  S.  Court  of  Appeals  for  the 
District  of  Columbia  issued  an  or- 
der suspending  its  issuance  of  a 
writ  of  mandamus  in  the  so-called 
Heitmeyer  case,  involving  a  new 
station  application  in  Cheyenne, 
Wyo.,  and  allowing  the  FCC  time 
in  which  to  file  a  formal  opposition. 
The  court  granted  a  petition  filed 
by  the  FCC  asking  it  to  alter  its 
action,  on  the  ground  that  the  Com- 
mission had  not  been  given  a 
"proper  hearing"  on  the  issuance 
of  the  writ.  Previously  the  court 
had  reversed  the  FCC's  denial  of 
the  application  of  Paul  R.  Heit- 
meyer, and  granted  a  petition  to 
enjoin  the  FCC  from  holding  a 
further  hearing  on  his  application 
with  new  parties  involved. 

Acting  on  the  petition  of  FCC 
General  Counsel  William  J.  Demp- 
sey,  the  court  ordered  that  its  ac- 
tion of  May  24  directing  the  issu- 
ance of  the  writ  which  commanded 
the  Commission  to  grant  the  Heit- 
meyer application  be  suspended  for 
ten  days  from  June  20.  The  Com- 
mission was  given  five  days  within 
which  to  file  its  grounds  for  oppo- 
sition and  Heitmeyer  was  allowed 
a  similar  length  of  time  to  answer. 


I 


A  NEW  local  station  on  1420  kc.  in 
Sarasota,  Fla.  is  sought  in  an  appli- 
cation filed  with  the  FCC  by  WSPB 
Inc.,  a  group  comprising  three  busi- 
ness men  of  Chattanooga  —  S.  C. 
Hutchinson.  R.  C.  Jones  Jr.  and  S. 
H.  Campbell  Jr.,  each  of  whom  is 
32%  stockholder. 


W-C-B-M 

BALTIMORE,  MARYLAND 


SERVING  BALTIMORE,  WITH  OVER 
HALF  OF  MARYLAND'S  RADIO  FAMILIES 

Owned  and  Operated  hy 

THE  BALTIMORE  BROADCASTING  CORP. 

JOHN  ELMER,  President  •  GEORGE  H.  ROEDER,  Manager 
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Warner  Bros.  Out 
of  Transamerican 

Clark,   Rosenberg,  Catchings 

Acquire  All  of  Holdings 

TRANSFER  of  the  65%  interest 
held  by  Warner  Bros,  in  Trans- 
american Broadcasting  &  Televi- 
sion Corp.  to  John  L.  Clark  and 
E.  J.  Rosenberg,  Transamerican's 
president  and  vice-president,  re- 
spectively, and  Waddill  Catchings, 
representing  the  North  American 
Co.,  publicity  utility  holding  com- 
pany, was  completed  June  15. 

The  deal  eliminates  the  film  pro- 
ducers entirely  from  Transameri- 
can, which  it  organized  in  1936 
with  Messrs.  Clark  and  Rosenberg, 
later  afi&liating  with  the  North 
American  Co.,  operators  of  Muzak 
Inc.,  wired  service,  and  Associated 
Music  Publishers.  No  disposition  of 
the  newly-acquired  block  of  stock 
has  been  made  by  the  new  owners. 

Expansion  of  Transamerican's 
New  York  and  Chicago  offices  is 
planned,  according  to  Mr.  Rosen- 
berg, along  -nnth  an  increase  in 
personnel  for  the  program  produc- 
ing, writing  and  sales  staffs.  Rob- 
ert Morgan,  formerly  of  Ken  mag- 
azine, has  joined  the  New  York 
sales  staff,  and  Vera  Oldam,  radio 
writer,  is  a  new  member  of  the 
script-writing  staff. 

SEC  Shows  Transfer 

According  to  SEC  records.  North 
American  Co.  on  April  1,  1938,  con- 
tracted with  Warner  Bros,  to 
transfer,  for  a  two  -  year  test 
period,  common  stock  control 
(50.01%)  of  AMP,  and  through 
AMP  control  of  Breitkopf  Publi- 
cations Inc.  and  Muzak  Corp.,  also 
granting  Muzak  Corp.  a  license  to 
patents  of  Wired  Radio  Inc.  Ac- 
cording to  this  agreement,  if  War- 
ner Bros,  elected  to  engage  in  the 
commercial  development  of  these 
firms  during  the  two-year  period, 
Wired  Radio  Inc.  also  would  be 
transferred ;  if  not,  ownership 
would  revert  to  North  American, 
subject  to  a  Warner  Bros,  option 
to  retain  AMP  and  Breitkopf. 

On  May  29,  1939,  this  contract 
was  modified,  SEC  records  show. 
At  that  time  Warner  Bros,  held 
about  40%  control  of  AMP,  since 
two  British  corporations  subse- 
quently had  purchased  additional 
shares  of  common  stock  and  re- 
duced Warner's  relative  holdings, 
and  the  wife  of  a  Warner  Bros, 
director,  who  also  was  a  salaried 
officer  of  AMP,  held  about  30%. 
Under  the  May  29  agreement  War- 
ner Bros,  transferred  to  AMP  all 
its  common  and  preferred  stock  in 
Transamerican  in  exchange  for 
$100,000  par  value  of  5%  second 
preferred  stock  of  AMP,  and  with 
a  stipulation  that  Warner  Bros, 
was  relieved  of  all  present  and  fu- 
ture obligations  under  the  April  1, 
1938,  agreement,  and  also  all  ob- 
ligations to  contribute  further 
capital  to  Transamerican. 


Met  Station  News 

METROPOLITAN  LIFE  Insur- 
ance Co.,  New  York,  on  June  19 
started  a  five-minute  Italian  news 
program  six  times  weekly  on  WOV, 
New  York.  Other  Metropolitan  Life 
progi'ams  consist  of  quarter-hour 
talks  five  times  a  week  by  Edwin 
C.  Hill,  transcribed  on  WHN,  New 
York,  and  live  on  3  MBS  stations. 
Young  &  Rubicam,  New  York, 
handles  the  account. 


WORLD  Broadcasting  System  an- 
nounces the  following  new  subscribers 
to  World  Library  Service :  WMOB, 
Mobile  ;  WPAD,  Paducah,  Ky. ;  KOH, 
Reno ;  KVSF,  Santa  Fe ;  KTSA,  San 
Antonio.  In  addition  to  cooperating  in 
a  special  one-hour  inauguration  pro- 
gram for  the  new  subscribers,  which 
included  recorded  greetings  from  P.  L. 
Deutsch,  WES  president,  World  pre- 
sented quarter-hour  salutes  to  WOPI, 
Bristol,  Tenn.,  and  WHIS,  Bluefield, 
W.  Va.,  on  their  tenth  anniversaries. 

STANDARD  RADIO  announces  the 
following  new  subscribers  to  its  Stand- 
ard Library  Service  :  KGIW,  Alamosa, 
Col.;  WMMN,  Fairmont,  W.  Va. ; 
WGAU.  Athens,  Ga. ;  KRLH,  Mid- 
land, Tex. ;  KNET,  Palestine,  Tex. 

EDWARD  SLOMAN  Productions, 
new  Hollywood  radio  production  unit 
with  headquarters  at  8782  Sunset 
Blvd.  has  started  to  transcribe  78 
quarter-hour  episodes  of  the  comedy- 
drama,  The  Shannons,  basing  the  se- 
rial on  the  film  story.  Transcribed 
version,  written  by  Paul  Gerard 
Smith,  features  Jimmy,  Lucille  and 
Russell  Gleason,  film  actors,  Paul 
Sawtell  is  musical  director,  Sam  M. 
Kerner  is  production  supervisor  and 
Edward  Sloman  director.  Telecast 
Corp.  of  America  Inc.,  Hollywood,  is 
the  distributing  agency. 

MAX  REINHART  Workshop,  Holly- 
wood theatrical  school,  has  purchased 
the  RCA  and  custom-built  radio 
equipment  housed  in  its  5939  Sunset 
Blvd.  location,  formerly  the  CBS  Pa- 
cific Coast  headquarters.  Purchase  was 
made  from  Otto  K.  Olesen  Co.,  Holly- 
wood, which  secured  the  equipment 
from  the  network  when  CBS  moved 
to  Columbia  Square  last  year.  The 
deal  also  included  the  Otto  K.  Olesen 
Recording  Studios,  headquartered  in 
the  school  building.  It  will  be  operated 
under  the  name  of  Max  Reinhart  Re- 
cording Studios  and  engage  in  com- 
mercial recording  for  agencies  and 
sponsors.  Dixon  McCoy  continues  as 
manager  under  the  new  ownership. 

EDWIN  R.  MAIZE  Jr.,  formerly 
general  manager  of  the  Booth  Co., 
eastern  beverage  manufacturers,  re- 
cently joined  Radio  Attractions,  New 
York,  as  Southern  district  manager. 
He  is  making  a  business  tour  of  the 
area  in  the  interest  of  Shadow  of  Fu 
Manchu. 

RADIO  ATTRACTIONS,  New  York, 
has  added  three  new  stations  to  the 
list  carrying  its  thrice-weekly  Shadow 
of  Fu  Manchu — ^WIBX,  Utica  ;  Nehi 
Bottling  Co.,  Salisbury,  Md.,  starting 
June  19  on  WSAL,  Salisbury ;  and 
the  Topeka  Capital,  sponsoring  on 
WIBW,  Topeka. 


THEY'RE  TUNING  IN  WATL 
IN  ATLANTA 


xevtA^  vet^ 


1 


Sets  a  Style 

GAIL  NORTHE,  director  of 
women's  activities  for  the 
Texas  State  Network,  has 
started  a  hat  fad  among 
Texas  women.  Once  a  hat  de- 
signer whose  originals  have 
been  sold  in  the  "$20-and-up" 
salon  of  a  leading  Dallas 
shop.  Miss  Northe  first 
draped  a  cheesecloth  turban 
for  herself.  In  draping 
others  for  friends  about  the 
TSN  studios,  she  discovered 
the  universal  appeal  of  the 
design,  and  described  it  over 
the  air.  Now  she  is  busy  sup- 
plementing the  broadcast 
with  mailings  giving  specific 
instructions  for  draping  the 
turbans. 


UNITED  STATES  Record  Corp., 
New  York,  erroneously  described  in 
the  June  15  Broadcasting  as  current- 
ly recording  transcriptions  at  World 
Broadcasting  System  studios,  will  not 
enter  the  transcription  field  until  Sep- 
tember and  at  present  is  confining  its 
activities  to  the  production  of  phono- 
graph records,  according  to  Eli  Ober- 
stein,  head  of  the  new  company.  Pend- 
ing the  completion  of  its  own  studios 
the  firm  will  record  in  various  other 
studios,  he  said. 

HERBERT  R.  EBEN  STEIN,  presi- 
dent of  Radio  Attractions,  New  York, 
was  in  Los  Angeles,  in  latter  June, 
making  preliminary  arrangements  for 
opening  a  branch  office  there  and  com- 
pleting plans  for  the  company's  sec- 
ond radio  production. 

CKCL,  Toronto,  has  bought  the  en- 
tire library  of  Davis  &  Schwegler, 
Hollywood,  and  on  Oct.  1  wiU  also 
start  using  World  Transcription  Li- 
brary. 


Broadcasters  in  Canada 
Study  NAB's  Code  Plan 

WITH  Harry  Sedgwick  of  CFRB, 
Toronto,  president  of  the  Canadian 
Association  of  Broadcasters,  plan- 
ning to  attend  the  NAB  convention 
in  Atlantic  City,  CAB  directors  are 
studying  the  proposed  code  of  self- 
regulation  and  standards  an- 
nounced by  the  NAB  [Broadcast- 
ing, June  15]  with  the  object  of 
adapting  them  to  Canadian  broad- 
casters' needs. 

Canada's  broadcasters  for  some 
time  have  had  regulations  laid 
down  for  them  by  the  Canadian 
Broadcasting  Corp.  The  NAB  plan 
will  be  brought  up  for  discussion  at 
the  western  section  convention  of 
the  CAB  in  Vancouver,  Aug.  2  and 
3,  which  Mr.  Sedgwick  will  attend 
and  which  will  be  presided  over  by 
Gordon  Love,  CFCN,  Calgary. 

The  CBC  board  of  governors  has 
announced  that  its  next  meeting 
will  be  held  in  Ottawa  July  5. 


WE  FORGET  NO  ONE 

For  Chicagoans  who  speak  English 
well,  WGES  provides  distinctive  pro- 
qrcms  of  entertainment,  education, 
and  information.  For  the  many 
thousands  who  don't,  there  are 
parallel  programs  in  a  dozen  dif- 
ferent tongues — with  the  emphasis 
on  Americanization.  Here's  REALLY 
COMPLETE  Chicago  coverage  for 
your  producti 

WGES 

In  The  Heart  of  Chicago 


ANOTHER  NETWORK  PROGRAM  SUCCESS  OFFERED 
AS  A  SYNDICATED  TRANSCRIBED  FEATURE 


A  NEW  SERIES  of  authentic 
dramatizations  of  the  old  songs 
and  folklore  of  southern  moun- 
tain folk — rich  in  sentiment,  ro- 
mantic interest,  beautiful  set- 
tings and  attractive  music.  These 
musical  dramas  bring  to  life  such 
traditional  and  well-loved  songs 
as  Charming  Billy,  Hand  Me 
Do^^^l  My  Walking  Cane,  Letter 
Edged  in  Black,  Granny's  Arm- 
chair, and  others  equally  well- 
remembered. 


For  an  audition  and 
complete  information,  visit 


NBC 

TRANSCRIPTION^  SERVICE 
EXHIBIT 

At  Atlantic  City  NAB 
Convention 
HOTEL  AMBASSADOR 


NATIONAL  BROADCASTING 
COMPANY 

A  Radio  Corporation  of  America  Service 
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f~W"^YING  into  its  extensive 
I  schedule  of  baseball  play-by- 
M  play  broadcasts  in  the  East, 
Atlantic  Refining  Co.,  Phila- 
delphia, is  sponsoring  sandlot  base- 
ball schools  in  19  cities  with  a 
staff  of  21  instructors  headed  by 
Connie  Mack,  owner  of  the  Phila- 
delphia athletics,  Ira  Thomas,  chief 
scout  of  the  A's,  and  Jack  Coombs, 
Duke  U.  coach  [Broadcasting, 
March  15).  More  than  200,000  boys 
were  enrolled  in  a  similar  school 
last  year,  involving  eight  cities, 
and  an  enrollment  of  500,000  is  ex- 
pected this  year. 

Under  direction  of  N.  W.  Ayer 
&  Son,  Atlantic  agency,  a  system 
of  lectures  and  demonstrations  has 
been  developed.  Frequent  promo- 
tion of  the  schools  is  heard  on  the 
play-by-play  broadcasts. 

Sweaters  for  Remotes 
ANNOUNCERS  of  WLOK,  Lima, 
0.,  on  special  events  or  remote  jobs 
have  been  outfitted  with  white  polo 
sweaters  displaying  the  station's 
call  letters  in  black  felt. 


Aietcliandhin^  &  J^tomotion 

Oil  and  Baseball — Fluff  Rewards — Tobacco  for 
Aged  Folk — Autographed  Red-Hots 


NOW  ON  FULL  TIME 

1210  Kilocycles 

"The  Friendly  Voice 
of 

Central  Pennsylvania" 
at  Sunbury 
Hrart  of  Agricultural 
Industrial,  and  Mining  Area 

Represented  hy 
Wy;lie  Walker.  New  York  and  Chicago 


Fit  for  a  King 

BETTY  PARKER,  director  of  the 
Home  Forum  of  KYW,  Philadel- 
phia, used  the  occasion  of  the  re- 
cent royal  visit  to  ask  her  partici- 
pating program's  audience  to  write 
answers  to  the  question,  "What 
would  you  serve  the  King  and 
Queen?"  She  gave  31  prizes  for  best 
answers,  the  menus  and  recipes 
being  used  in  her  programs  for 
nine  days.  Manufacturers  whose 
products  bear  trade  names  with  a 
royal  connotation,  like  Prince 
Matchabelli  "Duchess  of  York"  per- 
fume, Revelon  "Royal  Highness" 
manicure  kits  etc.,  furnished  the 
prizes. 

From  Ferry  to  Fair 

FERRY  passengers  going  to  the 
Golden  Gate  International  Exposi- 
tion on  San  Francisco  Bay  see 
KSFO  display  pictures  en  route. 
Each  boat  carries  a  large  display 
panel  calling  attention  to  KSFO's 
daily  program  Your  Roving  Re- 
porter conducted  from  the  Exposi- 
tion by  Bill  Baldwin. 

Keeping  KLZ  Posted 

TO  KEEP  its  staff  on  their  toes  and 
familiar  with  prospects,  available 
and  unsold  time  and  the  ordinary 
comings  and  goings  of  personnel, 
KLZ,  Denver,  offers  this  informa- 
tion weekly  in  its  new  house  organ, 
KLZ  Continuity  in  script  form. 


RK'S 
I  0  N 
CTIVE 
R  E  S 


Year    after    year  national 


and  local  advertisers  renew 
tlieir  contracts  —  indispu- 
table evidence  of  listener 
response. 


Excels  in  response 
thru  established 
features  in 

ENGLISH 


JEWISH 


ITALIAN 


POLISH 


Oakland  Promotion 

KROW,  Oakland,  Cal.,  has  started 
a  promotional  program  under  the 
direction  of  Andrew  Potter,  sales 
promotion  manager.  Community 
papers  in  Oakland,  Piedmont,  Rich- 
mond, San  Leandro,  Emeryville, 
Fruitvale,  and  five  neighborhood 
weekly  papers  in  San  Francisco 
are  used  on  a  cooperative  basis  in 
calling  attention  to  KROW  pro- 
grams and  services.  Each  paper 
carries  a  2  column,  8  inch  adver- 
tisement weekly.  The  layout  in- 
cludes either  pictures,  cartoons  or 
other  eye-arresting  device  in  ad- 
dition to  an  actual  story. 

Trailers  on  KROW  programs  are 
used  in  three  motion  picture  houses 
in  Oakland.  The  KROW  "Tip 
Sheet"  goes  out  weekly  to  all  local 
and  national  agencies.  A  large 
double  window  in  the  lobby  of  Radio 
Center,  Oakland,  is  used  to  feature 
displays  of  advertisers.  In  addition 
to  this  several  local  sponsors  have 
devoted  window  space  to  their  own 
programs  on  the  station.  Three 
spot  announcements  daily  are  given 
on  the  day  of  release  of  each  fea- 
ture program  on  the  station. 


Told  by  Disc 
KIDO,  Boise,  Idaho,  is  using  a  re- 
corded presentation  of  the  case  for 
radio  advertising  in  general  to  con- 
vince skeptics  of  radio's  advertis- 
ing value.  In  question  and  answer 
form,  the  transcription  dramatizes 
statistics  of  radio  advertising,  brief 
sketches  of  radio  success  stories 
along  with  specific  facts  about 
KIDO's  market  area.  The  promo- 
tion show  was  written  by  Clete  Lee 
and  produced  under  supervision  of 
Dick  McBroom,  KIDO  sales  man- 
ager. 

Tickets  for  Fluffs 

FOR  SPOTTING  grammatical  er- 
rors of  announcers,  listeners  are 
offered  a  pair  of  free  tickets  to  the 
local  Fox  Theatre  by  KXOK,  St. 
Louis.  Plot  of  the  game,  which 
covers  all  programs,  was  hatched 
lecently  by  Program  Director  Al- 
len Franklin  and  Les  Kaufman, 
publicity  man  of  the  Fox.  Each  de- 
tected error  must  be  identified  by 
name  of  the  announcer  and  time  it 
was  made. 


^  1  Customer 
for  U.S.  soap 
uerto  Rico. 


Smoothies  Ablaze 

COOPERATING  with  local  tire 
merchants,  KDYL,  Salt  Lake  City, 
exclusively  handled  the  publicity 
for  a  big  tire-selling  drive  in  the 
city  the  week  of  -June  10-17  with 
a  series  of  special  pickups.  Cover- 
age included  interviews  with  local 
bigwigs,  quizzing  them  on  their  re- 
action to  the  campaign;  a  special 
kids'  show  aired  from  a  local  the- 
ater, for  which  admission  was  a 
"smoothie",  or  worn-out  tire.  Wind- 
up  was  a  big  bonfire  of  the 
"smoothies"  on  Ensign  Peak,  over- 
looking the  city,  Saturday  night, 
June  17. 

In  the  Bread  Basket 

A  HOT  LOAF  of  bread  right  out 
of  the  oven  for  the  loser,  and  $1 
cash  for  the  winner,  are  awards 
in  a  new  weekly  half-hour  quiz 
show  at  CKCL,  Toronto,  for 
Barker-Bredin  Bakeries,  Toronto. 
There  is  also  a  mail  prize  for  those 
who  do  not  attend  the  studio  au- 
dience. Listeners  are  asked  to  send 
in  letters  to  the  station,  and  one 
is  picked  weekly  at  random,  the 
writer  is  telephoned,  asked  a  ques- 
tiin,  and  if  answered  correctly  a 
prize  awarded.  If  the  letter  con- 
tains a  wrapper  from  a  Barker- 
Bredin  loaf,  the  prize  is  whatever 
is  in  the  Barker-Bredin  Bread  Bas- 
ket, a  minimum  of  $25,  and  if  no 
wrapper  is  enclosed  the  award  is 
$5.  The  show  is  conducted  by  Jack 
Murray  of  Tandy  Adv.  Agency. 

'yp  --i--  ^ 

P.  &  G.  Luncheon  Sets 
SPECIAL  premium  of  a  five-piece 
Cannon  luncheon  set  is  currently 
being  offered  by  Procter  &  Gamble 
Co.  in  the  interests  of  Crisco  on 
its  Vic  &  Sade  program  on  NBC- 
Blue  and  rebroadcast  on  NBC-Red, 
on  the  CBS  program  This  Day  Is 
Ours,  and  on  the  eight  stations 
which  started  June  5  broadcasting 
This  Day  Is  Ours  via  transcrip- 
tion. Listeners  may  receiver  the 
premium  by  sending  in  a  Crisco 
label  or  wrapper  plus  50  cents  in 
coin.    Compton    Adv.,    New  York 

handles  the  account. 

*      *  * 

Old  Golds  for  Old  Folks 

MEN  who  might  otherwise  have 
been  forgotten  on  Father's  Day, 
June  18,  were  remember  by  L.  B. 
Wilson,  president  of  WCKY,  Cin- 
cinnati, who  sent  a  quantity  of 
Old  Gold  cigarettes,  Ibold  cigars 
and  Kentucky  Club  pipe  tobacco, 
all  advertised  on  WCKY,  to  the 
Hamilton  County  Old  Folks  Home. 
The  inmates  participated  in  a  spe- 
cial broadcast  conducted  by  Rex 
Davis  from  the  Home's  chapel,  and 
later  were  presented  with  record- 
ings of  the  program. 

Disc  of  Gold 

GOLD-PLATED  transcription,  one 
of  two  copies  pressed  from  the 
original  record  used  when  Presi- 
dent Roosevelt  made  his  first  tran- 
scribed broadcast  May  9  to  launch 
the  National  Emergency  Council 
series  of  cabinet  interviews,  has 
been  placed  in  the  window  of 
Bailey,  Banks  &  Biddle  Co.'s  Chest- 
nut Street  Jewelry  showroom  in 
Philadelphia.  The  exihibit  was  ar- 
ranged by  the  special  features  de- 
partment" of  WFIL,  Philadelphia. 

South  Dakota's  50th 
GOLD-COLORED  stickers  publi- 
cizing South  Dakota's  golden  an- 
niversary are  being  attached  to  all 
mailing  pieces,  publicity  releases 
and  correspondence  sent  from 
WNAX,  Yankton. 


WEVD 

WEVD  Building 

117-119  WEST  46th  ST. 
NEW  YORit 
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Deal  With  Paper 

I  FOR  THE  first  time  since  the  San 
j  Francisco  bay  region  daily  papers 
I  dropped  radio  columns  and  news 
more  than  a  year  ago,  the  Chroji- 
ij  icle,  San  Francisco  morning  daily 
I  has  tied  in  on  a  cooperative  basis 
'  with  KSFO.  The  station  is  utilizing 
i  copy  published  in  the  paper's  sup- 
plement, "This  World".  The  mate- 
I  rial  is  featured  on  the  program 
^  Streamlined  Magazine,  written  and 
i  broadcast  by  Bob  Garred.  In  trade 
the  newspaper  is  carrying  a  box 
I  in  the  supplement  each  week,  call- 
j  ing  attention  to  the  broadcasts. 

1  Theatre  Tieup 

I  WJJD,  Chicago,  has  arranged  a 
tie-up  with  the  local  Balaban  & 
Katz  theatres  whereby  WJJD- 

I  WIND  air  daily  spot  announce- 
ments promoting  the  "air  condi- 
tioned comfort"  of  the  theatres  and 
current  movies.  Trailers  used  in  the 
theatres  describe  the  stations,  and 
100,000  handbills  plugging  the  sta- 
tions' sports  programs  are  distrib- 

!  uted  weekly  in  the  theatre  lobbies. 

I  Display  in  Mart 

I  KPO  and  KGO,  San  Francisco,  re- 
cently installed  a  special  exhibit  in 
the  RCA  display  i-ooms  in  the  San 
Francisco  Furniture  Mart.  The 
display  consists  of  several  sets  of 
pictures,  including  an  entire  series 
devoted  to  the  building  of  a  radio 
program.  Other  sections  include 
photographs  showing  NBC  studios 
and  buildings  throughout  the  coun- 
try and  a  panel  devoted  to  the 
KPO-KGO  schedules. 

*  * 

Why  They  Listen 

KOMA,  Oklahoma  City,  is  giving 
away  a  table  radio  each  week  over 
an  8-week  period  to  listeners  send- 
ing in  the  best  reasons  why  they 
listen  to  its  early  morning  Musical 
Clock  program. 


BROCHURES 


CBS  :  Eight-page  brochure  graphically 
representing,  with  a  circus  theme  in 
lavender  and  pink,  the  network's 
coverage  on  the  Pacific  Coast  with 
nighttime  sponsored  transcontinental 
programs. 

KTSM,  El  Paso,  Tex.:  Mail-folder 
built  around  perspective  drawing  of 
KTSM  vertical  antenna. 

RADIO  ATTRACTIONS,  New  York  : 
brochure  on  stations,  sponsors  and 
history  of  its  serial  program  produc- 
tion "The  Shadow  of  Fu  Manchu."' 

KITE,  Kansas  City :  Mimeographed 
presentation  of  testimonials  from 
satisfied  agencies  and  clients,  along 
with  general  station  and  studio  data. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  CBS  Affiliate 
1,000  Watts 

ADVERTISERS 

Big  Opportunity! 


Asheville  and  Western  Carolina^— 
the  Quality  Market  of  the  Southeast 
—now  enters  its  resort  season  of 
doubled  population  .  .  .  and  doubled 

business.    Sell   over   ^'WNC  the 

area's  ONLY  radio  .station. 


Weedings 

WEED  &  Co.,  station  repx'esenta- 
tives,  have  started  a  house  organ, 
"Weedcasts",  which  is  distributed 
to  advertisers,  agencies,  and  sta- 
tions represented  by  the  firm.  Cur- 
rent issue,  dated  June  9,  carries 
stories  on  television,  radio  adver- 
tising, and  a  personal  column, 
"Weed — the  People". 

Marked  by  Gordon 

REQUESTS  are  pouring  in  for  hot 
dogs  autographed  by  Gordon  Hit- 
tenmai'k.  Timekeeper  of  WRC, 
Washington,  since  he  promoted 
National  Hot  Dog  week  on  his  pro- 
gram recently.  Bi'iggs  Sausage  Co., 
local  hot  dog  client,  has  arranged 
to  deliver  each  autographed  dog 
fresh  in  specially  designed  cartons. 

Indiana  Slicker 

EQUIPPING  its  ten  delivery 
trucks  with  hood  displays.  Slick's 
Family  Washing  Co.  uses  them  to 
help  promote  its  Slick  Ideas  pro- 
gram, heard  on  WGL,  Fort  Wayne, 
Ind.  The  hood  banners  were  de- 
veloped by  Russell  Sparks,  WGL 
sales  promotion  director. 


Door  Stop 

CHARLES  FORSYTH,  CBS 
Hollywood  sound  effects  di- 
rector on  the  Lux  Radio 
Theatre,  has  constructed  an 
elaborate  "stop-and-go"  sys- 
tem to  prevent  members  of 
the  cast  from  running 
through  mythical  doors  dui'- 
ing  a  broadcast.  Actors  un- 
accustomed to  radio  are  in- 
clined to  greet  persons  who 
enter  a  room  before  the  caller 
enters  the  door.  Forsyth 
placed  red  and  green  lights 
in  the  wings  of  the  stage. 
When  the  red  light  fiashes, 
it  is  a  cue  to  the  actor  to 
wait  for  the  sound.  A  green 
light  signals  him  that  the 
sound  has  been  completed 
and  the  actor  may  proceed 
with  his  next  line. 


P.  .1.  SHEAHAN.  formerly  of  Sim- 
monds  &  Simmonds,  Chicago,  has 
joined  Marvin  Green  Inc.,  that  city. 


FCC  AUentown  Hearing 
On  Press  Issue  Deferred 

ON  ITS  own  motion,  and  without 
assigning  the  reason,  the  FCC 
June  22  postponed  indefinitely  the 
test  case  hearing  on  newspaper 
ownership  of  stations  which  it  had 
scheduled  for  July  26  at  AUentown, 
Pa.  Involving  application  to  con- 
solidate WCBA  and  WSAN,  time- 
sharing stations,  under  ownership 
of  the  only  newspaper  company  in 
the  city,  the  application  had  pro- 
voked a  controversy.  Commissioner 
Craven  had  proposed  its  grant  on 
the  ground  that  the  FCC  could  not 
legally  prevent  newspaper  owner- 
ship and  that  the  case  was  not  a 
proper  setting  for  solution  of  the 
newspaper  ownership  question. 

The  question  had  been  set  for 
hearing  in  AUentown  to  get  "local 
I'eaction,  on  the  newspaper  issue". 
It  was  expected  the  proposal  to  as- 
sign the  license  would  be  taken  up 
soon  and  possibly  granted  without 
hearing,  avoiding  the  newspaper 
issue. 


\ 
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Fendrich  to  Place 

H.  FENDRICH,  Evansville,  Ind. 
(cigars),  for  the  remainder  of  the 
summer  will  use  a  series  of  sports 
and  news  programs  on  an  unde- 
termined number  of  stations.  On 
Sept.  25  the  firm  starts  Smoke 
Dreams,  shifting  from  NBC-Blue 
to  25  NBC-Red  stations  (Sun.) 
2-2:30  p.  m.,  according  to  Ros 
Metzger,  radio  director  of  Ruth- 
rauff  &  Ryan,  Chicago  agency 
handling  the  account. 


HOWARD  H.  WILSON  CO. 

National  Radio  Representative* 

New  York  Chicago 
Kansas  City     San  Francisco 


JACK  RUNYON,  co-manager  of  Lord 
&  Thomas,  Hollywood  radio  depart- 
ment, has  resigned  from  that  agency 
after  13  years  association,  effective 
July  1,  when  he  goes  to  New  York 
to  discuss  a  faU  network  show  which 
he  plans  to  produce.  Runyon  is  one 
of  the  pioneers  in  Pacific  Coast  radio 
production  and  handled  many  of  the 
first  shows  in  which  film  stars  now 
appear  as  guests.  He  is  credited  with 
first  presenting  such  radio  personali- 
ties as  Bing  Crosby,  Louella  Parsons, 
Donald  Novis,  Ted  FioRito  and  others. 

MURRAY  CARPENTER,  formerly 
timebuyer  of  Compton  Adv.,  New 
York,  has  been  appointed  assistant  ac- 
count executive  on  the  Crisco  division 
of  the  Procter  &  Gamble  account. 

CHARLES  L.  FUNNELL,  formerly 
with  McCann-Erickson,  New  York,  on 
.Tune  19  joined  Compton  Adv.,  New 
York,  as  account  executive  for  one  of 
the  Proctor  &  Gamble  products  serv- 
iced by  the  agency. 

CARLOS  FRANCO,  station  relations 
manager  of  Young  &  Rubicam.  New 
York,  who  has  been  ill  with  rheumatic 
fever  for  almost  four  months,  has  re- 
turned to  his  desk,  working  on  a  part- 
time  basis  until  he  has  fully  recov- 
ered. 

MISS  DOROTHY  G.  STARBUCK, 
who  started  her  advertising  career  in 
1927  with  Arks  Publicity  Ltd.,  one 
of  the  largest  agencies  in  London,  has 
joined  the  Baltimore  office  of  Court- 
land  D.  Ferguson  Inc.  as  space  buyer. 
She  formerly  operated  her  own  com- 
mercial art  studio  in  London. 

GENE  FROMHERZ,  of  the  radio  de- 
partment of  Blackett  -  Sample  -  Hum- 
mert,  Chicago,  married  Dorothy  Cha- 
quette,  of  the  radio  department  of  J. 
Walter  Thompson  Co.,  Chicago,  June 
30. 

ELEANOR  LARSEN,  radio  director 
of  Geyer,  Cornell  &  Newell,  New  York, 
was  in  Hollywood  during  mid-June  to 
check  on  shows  for  possible  fall  spon- 
sorship. 

HENRY  J.  KAUFMAN,  Adv.,  Wash- 
ington, has  opened  a  Baltimore  office 
in  the  Court  Square  Bldg.,  in  charge 
of  Marx  S.  Kaufman. 

TOM  McAVITY,  Hollywood  radio 
manager  of  Lord  &  Thomas,  is  in  New 
York  for  conferences  with  the  agency's 
home  office  executives. 


Agencies  Win  Awards 

AWARDS  in  the  radio  division  of 
the  advertising  and  marketing  ex- 
hibits sponsored  by  the  National 
Advertising  Agency  Network  at  its 
eighth  annual  convention  in  St. 
Louis  in  June  went  to  Henry  J. 
Kaufman  Adv.  Agency,  Washing- 
ton, D.  C,  and  Sidney  Garfinkle 
Adv.  Agency,  San  Francisco.  The 
Kaufman  agency  won  top  honors 
for  building  and  merchandising 
the  Peerless  Answer  College  of  Fun 
program  sponsored  locally  by  the 
Peerless  Furniture  Co.,  Washing- 
ton. It  also  won  the  spot  announce- 
ment award  for  a  campaign  for 
Penn  Daw  Hotel,  near  Alexandria, 
Va.  The  Garfinkle  agency  won  the 
award  for  network  radio  program 
building  and  merchandising  of  the 
news  program  it  handled  for  Euclid 
Candy  Co.,  San  Francisco. 


THURMAN  L.  BARNARD.  George 
W.  Cecil,  John  Hansel,  Paul  L.  Lewis 
and  Frank  L.  Scott  Jr.  have  been 
elected  directors  of  N.  W.  Ayer  &  Son, 
according  to  an  announcement  by  H. 
A.  Batten,  president.  In  addition  to 
these  five  new  members.  William  M. 
Armistead,  Clarence  L.  Jordan,  Adam 
Kessler  Jr.,  Gerold  M.  Lauck  and  Mr. 
Batten  were  reelected  directors  at  the 
stockholders'  annual  meeting. 

FRANK  B.  HOWE,  formerly  pub- 
licity director  of  Raymond  R.  Morgan 
Co.,  Hollywood,  has  formed  his  own 
exploitation  agency  with  headquarters 
at  1151  S.  Broadway,  Los  Angeles. 
He  has  been  appointed  to  handle  pub- 
licity of  Arizona  Network. 

MARY  PENTLAND,  for  several 
years  head  of  her  own  advertising 
agency  in  Portland,  Ore.,  and  active 
in  radio  sales  and  writing  on  the  Pa- 
cific Coast,  recently  was  named  as- 
sistant to  the  publisher  of  Parent's 
Magazine. 

JOE  LANFIELD.  who  at  one  time 
operated  his  own  Los  Angeles  agency, 
has  joined  Scholts  Adv.  Service,  that 
city,  as  account  executive. 

CLARK  ANDREWS,  RuthraufE  & 
Ryan,  Hollywood  producer  of  the 
CBS  Big  Town  program  sponsored 
by  Lever  Bros,  has  resigned  to  join 
20th  Century-Fox  Film  Corp.,  that 
city,  as  writer-director.  Thomas  Free- 
bairn-Smith,  CBS  production  contact 
on  the  program,  took  over  Andrews' 
duties  until  the  series  ends  July  4. 


AGEICY 

yn'pp&intmeith 


JACKSON  &  PERKINS  Co.,  Newark, 
N.  Y.,  largest  grower  of  roses  in  the 
United  States,  to  Meldrum  &  Fewsmith, 
Cleveland  agency ;  campaigns  will  include 
radio  as  well  as  other  media. 

POSTO-PHOTO,  New  York  (photo  serv- 
ice), to  Redfield-Johnstone  Inc.,  N.  Y., 
using  newspapers  and  three  quarter-hours 
featuring  Phil  Cook  on  WABC.  N.  Y. 
ELIZABETH  ARDEN,  New  York  (cos- 
metics), to  Blaker  Adv.  Agency,  N.  Y. 

AMERICAN  FEATHER  PRODUCTS  Co., 
Chicago  (comforters  and  pillows),  to  First 
United  Broadcasters,  that  city.  Plans  test 
in  near  future  on  five  or  six  stations  in 
the  Minnesota  area. 

SPARKLETTS  DRINKING  WATER  Corp., 
Los  Angeles,  to  RuthraufE  &  Ryan,  Chi- 
cago. Spot  radio  will  be  used. 

CHAPPEL  BROS.  Inc..  Rockford.  IIL 
( Ken-L-Ration ) ,  to  Ruthrauff  &  Ryan, 
Chicago.  It  is  understood  that  five  weekly 
10-minute  periods  may  be  used  on  about 
16  stations. 


AAAA  Newspaper  Data 

AS  PART  of  its  market  research 
program,  the  Committee  on  News- 
papers of  the  American  Associa- 
tion of  Advertising  Agencies  has 
just  issued  Volume  VIII-A  of  Mar- 
ket and  Newspaper  Statistics.  The 
data  cover  58  cities  over  100,000 
in  the  United  States  and  Canada, 
with  figures  on  population,  number 
of  families,  English-reading  per- 
sons (English-speaking  persons  for  , 
Canadian  cities),  income  tax  re- 
turns, audited  newspaper  circula- 
tions, linage,  retail  rates,  general  : 
rates,  differential  between  retail  ' 
and  general  rates,  and  an  analysis 
of  ABC  Audit  Reports  dealing  with 
circulation  inducements. 


School  to  Use  60 

INDUSTRIAL  TRAINING  Corp., 
Chicago  (technical  instruction), 
early  in  July  will  start  a  varying 
schedule  of  two-minute  spot  an- 
nouncements on  60  or  TO  stations 
nationally.  James  R.  Lunke  &  As-  I 
sociates,  Chicago,  handles  the  ac-  | 
count.  I 


F.  M.  LANDWEHR,  of  James  R.  ' 
Lunke  &  Associates,  Chicago,  has  been 
named  head  of  the  Chicago  office.  Mr. 
Lunke  is  opening  a  Seattle  office,  but  i 
the  address  had  not  been  determined 
as  Beoadcasting  went  to  press. 


NATIONAL  RADIO  RECORDS,  op- 
erating a  new  compilation  of  monthly 
radio  advertising  reports,  is  located  at 
347  Madison  Ave.,  and  not  347  Broad- 
way, New  York,  as  stated  In  the  June 
15  Broadcasting. 


The  Southwesfs 

NEWEST  FINEST 

KFDA-AMARILLO 

THE  TEXAS  PANHANDLE'S  ONLY  FULL-TIME  STATION 
CONCENTRATING    YOUR  MESSAGE 

IN  THE  BULK  OF  THE  BUYING  HOMES 

AT    A    LOCAL  RATE! 


/i  rci  PANHANDLE'S  — —  ^  ^ 

•  ^  yO  POPULATION  •  ^  JO 


PANHANDLE'S    ^  ^  PANHANDLE'S 

RADIO  HOMES 

R.C.A.  De  Luxe  ALL  THE  WAY       —  Truscon  Radiator  —       Experienced  Personnel 

Network  Affiliations  ON    THE    AIR  National  Representatives 

T.S.N.  —  MUTUAL  AUGUST  1,  1939  T.S.N. 


FULL  18  HOUR  U.  P. 
SERVICE 

7:15  A.M.  Open 

9:15  A.M.  Open 

12:15  P.M.  Texaco 

3:15  P.M.  Open 

6:15  P.M.  Texaco 

9:15  P.M.  Open 

A  Ready  Made  Audience 

At  Low  Cost 

KGVO 

5000  w.  Day  Missoula 
1000  w.  Night  Montana 

CBS  Affiliate 
Serving  the  territory  between 
Butte  and  Spokane. 
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REORGANIZATION  of  Radio  Adver- 
tising Corp.,  station  representative 
firm,  with  Bernard  Elliott  as  presi- 
dent, has  followed  the  purchase  into 
the  company  of  Mr.  Elliott  and  Frank 
Cox,  who  are  publishers  of  programs 
used  at  race  tracks  throughout  the 
country.  Henry  Molley,  who  has  head- 
ed the  firm's  New  York  office,  has  been 
appointed  vice-president  and  general 
manager,  and  George  Roesler,  in 
charge  of  the  Chicago  office,  has  also 
been  made  a  vice-president.  Radio  Ad- 
vertising Corp.  currently  represents 
WHK  and  W  C  L  E.  Cleveland; 
WHKC,  Columbus;  WIP,  Philadel- 
phia; and  CKLW,  Detroit  (Chicago 
office  only). 

WOKO  and  WABT,  Albany,  have  ap- 
pointed J.  P.  McKinney  &  Son  as 
their  national  sales  representatives. 
Stations  are  both  affiliated  with  the 
Knickerbocker  Press-Albany  Evening 
News  of  the  Gannett  chain,  whose 
member  papers  are  also  represented  by 
the  McKinney  firm.  CFLC,  Preseott, 
Ont.,  has  also  named  McKinney  as  its 
representative. 

WILLIAM  W.  JOYCE,  formerly  of 
Transamerican  Broadcasting  &  Tele- 
vision Corp.,  Chicago,  has  been  named 
manager  of  the  Chicago  office  of  the 
Texas  State  Network.  Edward  Parro, 
of  the  TSN  Chicago  office  will  handle 
the  St.  Louis,  Tulsa,  and  Kansas  City 
territories  out  of  Chicago.  Miss  Pleas- 
ant Williams,  formerly  of  H.  W.  Kas- 
tor  &  Sons  Adv.  Co.,  Chicago,  has 
joined  TSN  as  secretary  to  Mr.  .Toyce. 
Prior  to  his  connection  with  Trans- 
American,  Mr.  Joyce  was  with  the  M. 
P.  Wamboldt  program  firm  and  be- 
fore that  was  on  the  production  staff 
of  NBC-Chicago.  The  TSN  Chicago 
office  has  been  moved  to  Room  466, 
Wrigley  Bldg. 

WHEN  Free  &  Peters  Inc.,  national 
representative  firm,  recently  celebrated 
its  seventh  anniversary,  the  staff  pre- 
sented James  L.  Free  with  a  gold- 
face  watch  bearing  the  inscription, 
"From  12  men  to  whose  success  you 
have  contributed  much." 

WJW,  Akron,  has  named  Kelly-Smith 
Co.  as  its  national  sales  representative, 
effective  immediately. 

WSVA.  Harrisonburg,  Va.,  has  ap- 
pointed Sears  &  Ayer,  New  York  and 
Chicago,  its  renresentative  in  the  Mid- 
dle West  and  Northeast. 

CJGX.  Yorkton.  Sask.,  has  named 
Jack  Slatter,  Toronto,  as  exclusive 
representative  in  Toronto. 


Schick  Sponsors  Fight 

MAGAZINE  REPEATER  RAZOR 
Co.,  New  York  (Schick  Iniector 
Razor),  made  its  radio  debut  on 
June  28  by  soonsorins:  the  blow- 
by-blow  descrlDtion  of  the  Louis- 
Galento  fieht  for  the  heavyweight 
championship  of  the  worldi  broad- 
cast over  a  network  of  58  NBC- 
Blue  stations.  J.  M.  Mathes,  New 
York,  is  agency. 


$68,000,000 

worth  of  crude  oil  was  produced  in  Kan- 
sas in  1938  nearly  all  of  it  in  the  great 
listening  area  of  ...  . 


WICHITA 


Suicide  Target 

ORDINARILY  the  days  of  a 
station  rep  are  apt  to  be  a 
little  drab,  one  pretty  much 
like  the  other  as  he  makes 
his  rounds  of  agency  calls. 
Not  so  the  days  of  Frank 
Johns  of  the  Howard  H.  Wil- 
son Co.  who  has  been  plagued 
by  coincidence  of  late.  A  sui- 
cide's body  almost  hit  Frank 
the  other  week  as  he  came 
out  of  Chicago's  Mather  Tow- 
er building  and  the  experi- 
ence was  repeated  last  week 
when  another  suicide  jumped 
from  the  Bankers'  Bldg.  and 
landed  within  ten  feet  of 
Frank. 


F  &  P  in  Los  Angeles 

FREE  &  PETERS  Inc.,  national 
representative  firm,  announces  the 
opening  of  a  Los  Ans^eles  office,  ef- 
fective July  1,  with  Hahn  J.  Tyler, 
formerly  of  John  H.  Dunham  Co., 
Chicago  agency,  in  charge.  Mr.  Ty- 
ler started  in  advertising  in  1923 
when  he  joined  Henri,  Hurst  & 
McDonald,  Chicago,  as  an  assistant 
in  the  space  and  production  depart- 
ments. In  1925  he  joined  the  Chi- 
cago office  of  the  St.  Louis  Post- 
Dispatch,  later  going  with  the  Mac- 
Fadden  Publications  as  western 
manager  of  the  New  York  Graphic 
and  Philadelphia  Daily  News.  In 
1932  he  joined  the  Broadcast 
Checking  Bureau  and  in  1935  went 
with  John  H.  Dunham  Co.,  where 
he  served  as  radio  and  account  ex- 
ecutive on  such  accounts  as  Wil- 
liamson Candy  Co.,  O'Cedar  Corp., 
Cracker  Jack,  Club  Aluminum 
H  &  H  Cleaner,  Hartman  Truck, 
Peter  Pan  Canned  Foods.  The  ad- 
dress of  the  Los  Angeles  office  of 
Free  &  Peters  Inc.  had  not  been 
announced  as  Broadcasting  went 
to  press. 

P  &  G  Expands 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Oxydol),  on  July  3  starts 
The  O'Neills  on  27  CBC  stations  as 
a  five-weekly  quarter-hour  series. 
On  the  same  date,  La  Rue  Principal 
starts  for  Oxydol  on  the  French- 
language  network  consisting  of 
CBF,  Montreal;  CBV,  Quebec; 
CBJ,  Chicoutimi,  Que.  On  CKAC, 
Montreal,  five-weekly  quarter-hour 
shows  have  been  placed.  Beginning 
July  3,  Manhattan  Mother  and  The 
Goldberps  will  start  for  Oxydol 
five-weekly  quarter-hours  on  CJOR, 
Vancouver.  Early  in  July  P  &  G 
will  start  an  hour  of  IS-minnte 
five  weekly  programs  on  WRVA, 
Richmond.  Oxydol  will  be  one  pro- 
duct sponsored  on  the  series,  but 
the  others  and  the  programs  had 
not  been  chosen  as  Broadcasting 
went  to  press.  It  is  understood  the 
shows  will  be  broadcast  on  late 
afternoon  periods.  Blackett  -  Sam- 
ple-Hummert,  Chicago,  handles  the 
account. 


Big  Town  on  Discs 

LEVER  Bros.  Co.,  Cambridge, 
Mass.,  on  July  5  will  place  tran- 
scribed versions  of  its  Rinso  pro- 
gram Big  Town  during  the  pro- 
gram's summer  hiatus  from  CBS, 
July  4  to  Sept.  19,  on  10  to  15 
stations  throughout  the  country. 
Transcriptions  will  be  made  by 
Otto  K.  Oleson  Recording  Studios, 
Hollywood.  Ruthrauff  &  Ryan,  New 
York,  handles  the  account. 


Face  The  Facts! 

•   •  • 

THE  EVANS 
FOOTBALL 
FORECAST 


•  SIX  YEARS  .  .  .  89.6%  CORRECT 

•  PERFECT  RADIO  MERCHANDISING 

•  COMPLETE  NATIONAL  COVERAGE 

•  AUTHORITATIVE  INFORMATION 

•  TRIED  .  .  TESTED  .  .  NATIONALLY 


Written  and  compiled  by  Jimmy  Evans,  famous  AU- 
American  football  star,  nationally  known  sport  writer 
and  Radio  sports  commentator.  Using  facilities  of  na- 
tion-wide staff  of  football  experts.  Direct-from-gridiron 
reports. 

•     •  • 

—WRITE  TODAY— 

Harry  Martin  Enterprises 

360  North  Michigan 
Chicago 


The  weather  keeps  on  getting 
warmer,  but  our  Sponsors  keep  cool 
as  their  so/es  get  stronger.  And  you. 
too.  can  keep  cool  in  the  shade  as 
"TAe  Triumphant  Trio"  produces 
for  you  a  Sunrimer  So/es  Serenade  I 


WPFIW 

If  1  Lli  1000  mm 

WM.  PENN  BBOAOCASTING  CO. 
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From  Puppy  Sub 

ENGINEERS  of  WLS,  Chi- 
cago, had  a  lot  of  fun  and 
trouble  recently  installing 
shortwave  radio  on  the  one- 
man  submarine  owned  by 
Barney  Connett,  inventor  who 
crossed  Lake  Michigan  last 
summer  in  11  hours.  Thomas 
L.  Rowe,  WLS  chief  engi- 
neer, directed  the  installation 
of  a  shortwave  transmitter  in 
Connett's  sub,  then  put  two- 
way  radio  on  a  cruiser  used 
to  convoy  the  sub.  WLS 
broadcast  six  five- minute 
shows  direct  from  the  sub- 
marine when  it  made  a  rec- 
ord run  across  the  lake  the 
other  day. 


WHEN  KWKH.  Shrevcport,  goe.-s  to 
50,000  watts  some  time  in  Septem- 
ber, its  CBS  rate  will  be  $275  per 
evening  lioui',  .$165  per  half-hour ;  $110 
per  quarter-hour.  Da.vtime  rates  will 
be  $1.38,  $83  and  $55.  This  wa.s  dis- 
closed by  William  C.  Gittinger,  CBS 
sales  manager,  in  a  letter  to  agencies 
.June  14,  in  which  he  stated  that 
KWKH  will  remain  in  the  Southwest 
Group  of  six  stations  listed  on  Rate 
Card  25  which  permits  the  advertiser 
a  choice  of  four  or  more  stations. 

KIjZ.  Denver,  furnished  complete  cov- 
erage of  the  first  annual  Citizens'  Con- 
ference on  Government  Management, 
held  at  Estes  Park  the  week  of  June 
18,  broadcasting  shortwave  pickups 
via  it.s  KAAO  and  transcriptions.  Tom 
McClelland,  chief  engineer,  handled 
the  remote  equipment,  while  Bill 
Yockey,  Denver  tl  student,  covered 
the  news  of  the  conference. 

CBS,  HOLLYWOOD,  Softball  players 
won  their  game  with  the  NBC  team 
on  June  17,  12  to  3.  and  now  claims 
the  Pacific  Coast  radio  championship. 


.\S  A  novelty,  KGKB,  Tyler,  Tex., 
used  the  station's  colored  porter  as 
the  man-on-the-street  on  N  e  g  r  o 
Emancipation  Day  in  June.  The  en- 
tire i^rogram — introduction,  commer- 
cials, and  interviews — was  handled  l)y 
"I'luto".  the  porter.  The  program, 
sponsored  by  a  local  auto  accessory 
store,  was  so  succe.ssful  the  spon.sor 
l)lans  to  repeat  the  idea  next  year. 

MAURICE  RAPKIN,  program  direc- 
tor of  CKCL.  Toronto,  Hal  Williams, 
president.  Dominion  Broadcasting 
Co. ;  Hugh  ;\Iorrison.  CBC  program 
divisiiin ;  R.  W.  Ashcroft,  Canadian 
manager,  Sherman  K.  Ellis  &  Co..  and 
Allan  Corner.  Bank  of  Montreal,  all 
of  Toronto,  made  up  the  first  inter- 
national team  to  appear  on  Energine's 
Paul  Winy  Spelling  Bee  on  NBC  Red 
from  New  York  .June  25. 

WGAR,  Cleveland,  ushered  in  Fath- 
er's Day  by  interviewing  the  father 
of  the  first  child  born  Sunday.  .Tune 
IS.  Arrangements  for  notification  of 
the  first  birth  were  made  with  local 
hospitals,  and  when  the  first  report 
came  in  at  12 :05  a.  m.  Sunday,  a 
AVGAR  car  brought  the  father  to  the 
studios,  where  he  was  interviewed  l)y 
Sidney  Andorn,  special  events  direc- 
tor, and  presented  several  gifts  from 
WGAR  sponsors. 


KOMA.  Oklahoma  City,  to  increase 
the  seating  capacity  for  the  studio 
audience  attending  its  weekly  Sing- 
ing Convention  of  the  Air,  has  moved 
the  broadcast  to  the  First  Nazarene 
Churcii  auditorium. 


Official  estimate  by  Indi- 
anaState  Conservation 
Department  of  the  num- 
ber of  persons  spending 
all,  or  a  portion  of  each 
Slimmer  at  Northern  Indi- 
ana Lake  resorts.  ~ 


CO  o  o 

Tie  Summe/il 


....  substantial  plus  coverage  of  a  rich 
normal  market,  AT  NO  EXTRA.  COST. 
Here  is  "Point  of  Sale"  contact  with  tra- 
ditional spenders;  vacationists. 

-xemm^  Proof  of  WOWO's  Influence  on  brand 
preference  awaits  your  call,  wire,  letter. 


lf>,Om  Watts 


1160  Kilocycles 


NBC  Basic  Blue  Network 

WESTINGHOUSE  RADIO  STATIONS,  INC 

FREE  &  PETERS.  INC. 


FORT  WAYNE  •  INDIANA 


INDIANA'S    MOST    POWERFUL    RADIO  STATION! 


NEIL  COLLINS,  formerly  director  of 
publicity  of  WHK-WCLE,  Cleveland, 
is  handling  special  features  publicity 
and  radio  [iroduction  in  conjunction 
with  the  World's  Poultry  Congress,  to 
be  held  in  Cleveland  .luly  28  through 
Aug.  7.  NBC.  MBS  and  CBS  are 
planning  to  cover  the  event,  along 
with  WHK-WCLE.  WGAR  and 
WTAM  in  Cleveland.  Several  other 
Midwest  stations  also  are  planning  to 
run  remote  lines  to  Cleveland  for  the 
Congress. 

WIL,  St.  Louis,  on  June  15  was 
presented  a  national  citation  for  out- 
standing services  to  the  American 
Legion,  along  with  a  silver  plaque 
from  the  Department  of  Missouri 
American  Legion.  The  presentation 
was  made  during  an  hour  show  ob- 
serving the  sixth  anniversary  of  the 
American  Legion  program  on  WIL. 

WGN.  Chicago,  will  claim  a  record 
.July  10  when  Bachelor!*  Children,  a 
five-weekly  strip  show,  concludes  its 
1.000  consecutive  performance  for  the 
same  sponsor  with  the  same  cast  and 
announcer.  Cudahy  Packing  Co.,  Chi- 
cago (Old  Dutch  Clean.ser).  sponsors 
the  .show,  which  is  written  by 
Mrs.  Bess  Flynn  and  announced 
l)y  Russ  Young.  Hugh  Studebaker  is 
the  featured  actor  on  the  series. 

WWL.  New  Orleans,  paid  tribute  to 
the  graduating  classes  of  20  local  high 
schools  by  presenting  a  30-ininute  pro- 
gram which  featured  the  valedictor- 
ians of  each  school.  Each  schidastic 
leader  was  personally  interviewed, 
aii<l  the  ap])ropriate  alma  maters  were 
played  by  Ray  McNamara.  staff  organ- 
ist.' 

W.T.TD.  Chicago,  recently  broadcast  a 
]irogram  from  its  transmitter  featur- 
ing W.  G.  Gunther.  W.T.TD  cliief  en- 
gineer, and  Mrs.  (iunther  in  a  discus- 
sion of  little  known  aspects  of  radio. 
They  described  the  antenna,  spoke  of 
the  utilization  of  tubes  and  told  how 
the  W.T.TD  mobile  unit  is  u.sed. 

MORE  than  200  employees  of  NBC- 
Chicago  attended  the  all-day  NBC  out- 
ing .Tune  22  at  the  Bon  Air  Country 
Clul)  near  Wheeling.  111.  This  was  the 
second  anniuil  NBC  outing  and  this 
year  all  competitive  sporting  events 
were  directed  bv  the  newlv  formed 
NBC  Athletic  Assn. 

WLW.  Cincinnati,  is  carrying  the  Sat- 
urday afternoon  games  of  the  Cincin- 
nati Reds  the  remainder  of  the  season, 
after  a  survey  of  Midwest  listeners 
indicated  a  lively  interest  in  their 
games.  The  broadcasts  are  handled  by 
Roger  Baker  and  Dick  Bray,  who 
have  been  handling  play-by-play  de- 
scriptions on  WSAI  all  season. 

KSFO.  San  Francisco,  has  made  an 
e.xclusive  tieup  with  the  San  Francisco 
police  and  the  state  highway  patrol 
whereby  news  of  accidents  is  flashed 
to  the  KSFO  newsroom.  A  line  or  two 
of  safety  slogans  is  flashed  along  with 
the  description  of  each  important  ac- 
cident. 
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HALF-WAY  up  a  swaying  115-foot  ladder  thrown  up  by  the  hook-and- 
ladder  truck  below,  Dick  Keplinger,  special  events  chief  of  KJR,  Seattle, 
was  snapped  by  a  news  photographer  while  interviewing  Battalion  Chief 
Julius  Kinney  of  the  fire  department.  Keplinger  then  finished  his  climb 
and  again  interviewed  Kinney  as  they  perched  at  the  top. 


GOV.  BOB  JOXES.  of  Arizona,  has 
started  a  series  of  weekly  "fire-side 
chats"  on  the  Arizona  Network,  start- 
I  ing  .Tune  7  from  KOY.  Phoenix.  Gov. 
Culbert  Olson  of  California  conducts 
a  similar  series  of  weekly  quarter 
hour  broadcasts  over  the  CBS  Cali- 
fornia network.  Titled  The  March  of 
California,  his  programs  originate 
from  the  Governor's  Mansion  and  are 
keyed  from  KROY.  Sacramento. 
KVOE,  Santa  Ana.  Cal..  is  complet- 
ing extensive  landscaping  operations 
which  will  make  its  studio  and  trans- 
mitter grounds  one  of  the  showplaces 
of  Southern  California. 
BOB  HAWK.  m.c.  of  the  MBS  quiz 
program.  Name  Three,  has  secured  a 
13-week  renewal  of  his  contract  with 
Alfred  Dunhill  Co..  New  York  (ciga- 
rettes), sponsor  of  the  program. 


NEW  subscribers  to  United  Press 
news  service  during  the  past  month 
are  :  KGVO,  Missoula.  Mont. ;  WELI, 
New  Haven  ;  WKSB.  McComb.  Miss. ; 
WOPI,  Bristol.  Tenn. ;  KHBG.  Ok- 
mulgee, Okla. ;  WNBC.  New  Britain, 
Conn.,  and  KWFT,  Wichita  Falls. 
Texas. 

WJ.JD.  Chicago,  will  continue  its  half- 
hour  Wednesday  evening  broadcasts 
from  the  local  traffic  court  with  .Judge 
Eugene  S.  Holland  on  the  bench 
while  .Judge  Gutknecht  is  on  his  an- 
nual European  vacation. 
ANNOUNCERS,  producers  and  tech- 
nicians at  KPO  and  KGO,  San  Fran- 
c'seo.  are  now  being  identified  with 
their  station  when  on  remote  control 
jobs.  Armbands  bearing  the  name  of 
each  station  are  worn  by  members  of 
the  staff  on  the  outside  assignments. 


WNEW,  New  York,  on  June  19  in- 
creased its  weekly  news  broadcasts  of 
INS  bulletins  slightly  more  than  50% 
to  extend  its  service  over  24  hours  a 
day.  Quarter-hour  periods  were  cut  in 
most  eases  to  present  the  service  on 
a  "bulletin"'  basis,  the  schedule  of 
news  hours  now  totaling  nine  hours 
and  .35  minutes  weekly.  The  station 
also  has  arranged  for  flash  coverage 
f(ir  protection  when  wires  are  closed 
from  2  a.m.  to  7  a.m.  during  Stan 
Shaw's  Milknuui's  Matinee. 

ABOUT  24  members  of  the  staff  of 
WLS.  Chicago,  have  formed  a  riding 
club  with  Wednesday  evening  meet- 
ings at  the  local  Oakshire  Stables. 
The  WLS  Rodeo,  featuring  a  score  of 
trick  riders  and  ropers,  opened  re- 
cently in  Peoria.  111.,  with  a  very 
good  gross,  according  to  Larry  Kurtze. 
of  the  WLS  Artists  Bureau. 

MORE  than  8.000  persons  visited  the 
new  studios  of  WMBI,  Chicago,  dur- 
ing open  house  in  May,  H.  Coleman 
T'rowell.  director  of  the  Moody  Bible 
Institute  station,  has  announced.  Pro- 
motional material  for  the  event  includ- 
ed posters,  brochures,  souvenir  folders 
and  lapel  buttons,  along  with  spot  an- 
nouncements. Special  evening  pro- 
grams also  were  featured  during  the 
month. 

ADVENT  of  televi.sion  broadcasts  on 
a  regular  schedule  in  New  York  has 
increased  interest  in  NBC's  television 
tour  at  Radio  City,  the  network  re- 
ports. During  May  18.589  persons 
took  the  55-cent  tour ;  from  .June  1 
to  15.  the  tourists  totaled  10.7.36.  with 
.June  14  setting  a  new  record  for  one 
day  of  1.267. 

DONALD  W.  RILEY,  of  the  Speech 
Department  of  Ohio  State  University, 
has  compiled  an  annotated  radio  bibli- 
ography in  three  parts,  covering  ma- 
terial on  radio  sx^eech,  drama  and 
general  production  appearing  in  books 
and  magazines.  It  was  compiled  f(n- 
use  by  students  in  OSU  radio  courses. 


NBC's  publicity  department  in  New 
York  has  installed  a  television  set  in  a 
small  room  adjoining  the  main  press 
room  for  the  use  of  radio  editors.  In- 
stallation was  ordered  by  Frank  E. 
Mason,  vice-president,  when  he  found 
that  most  radio  editors  lacked  ready 
acce.ss  to  television  receivers. 

MBS  will  broadcast  via  shortwave 
descriptions  of  the  trans-Pacific  Yacht 
Race  from  Treasure  Island,  San  Fran- 
cisco, to  Honolulu,  which  starts  .July 
4  and  will  last  about  15  days.  Don 
Lee  Broadcasting  System,  Mutual  af- 
filiate, will  make  nightly  contacts  with 
one  of  the  contending  yachts,  the 
Contender,  and  will  feed  MBS  reports 
of  the  race  on  the  Wednesday  and 
Saturday  west  coast  dance  band  pro- 
grams. 

THE  staff  of  WNOX,  Knoxville.  has 
organized  a  Softball  team  coached  by 
Program  Director  Lowell  Blanchard, 
who  also  is  baseball  announcer. 


THIS 
WAY  IN! 

WAIR  is  the  open  door  to  one 
of  the  richest  and  most  respon- 
sive markets  in  the  Southeast. 
Listener-confidence  has  made 
WAIR  a  volume  sales  pro- 
ducer. 

WAIR 

Winston-Salem,  North  Carolina 

National  Representatives 
Sears  8C  Ayer 


YOU  GET  BOTH  WITH  WNEW 

1.  Extensive  COVERAGE 

2.  INtensive  COVERAGE 

Because  of  its  sheer  power  and  its  location  in  the  vast 
metropolitan  trading  area,  WNEW  naturally  offers  coverage  of  a 
tremendous  market  — one  that  represents  an  annual  sales  volume 
of  $4,849,194,000. 

But  what  is  more  important  to  you  is  how  we//. . .  how  intensely 
.  .  .WNEW  covers  this  market. 

So -it  is  interesting  to  note  that  BY  ALL  INDEPENDENT  SURVEYS* 
WNEW  RANKS  FIRST  IN  NUiVlBER  OF  LISTENERS  OF  ANY  NEW  YORK 
NON-NETWORK  STATION. 


*on  request 


tSee  map  of  metropolitan  trading  area  on  Pagei06 


WNEW 


NEW 
YORK 


SERVING  NEW  YORK  AND  NEW  JERSEY  24  HOURS  A  DAY 

5000  WATTS  BY  DAY  •  •  •  lOOO  WATTS  BY  NIGHT  •  •  •  1250  KILOCYCLES 
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9n.  ihsL 
9£iL,  .  . 


FREE  & 

H ATIO  N AL 

New  York 
Los  Angeles 


PETERS,  INC. 

REPRESENTATIVES 


Chicago 
San  Francisco 


Detroit 
Atlanta 


AND 


CHICAGO  Radio  Council  announces 
a  full  roster  for  its  summer  work- 
shop June  26-July  21,  with  classes 
limited  to  25  teachers  and  a  tuition 
charge  of  $15.  Held  in  the  radio  stu- 
dios of  the  board  of  education  in  Chi- 
cago's Builders  Bldg.,  the  workshop 
presents  courses  in  continuity,  pro- 
duction and  utilization.  James  Whip- 
ple, of  the  radio  department  of  Lord 
&  Thomas,  Chicago,  is  in  charge  of 
the  five  weekly  8-10  a.  m.  classes  in 
continuity.  Paul  Dowty,  formerly  of 
WBBM.  Chicago,  is  instructor  for 
the  courses  in  radio  production,  daily. 
10-12  noon.  Miss  Luella  Hoskins,  of 
the  Radio  Council  staff,  has  charge 
of  the  daily  two-hour  course  in  utili- 
zation, a  study  of  class  room  tech- 
niques and  teacher-student  listener 
cooperation. 

WINNERS  of  the  10  collese  scholar- 
ships and  the  20  trins  to  Washington, 
Radio  City  and  the  New  York  WoWd's 
Fair,  selected  among  the  300. 000  high 
school  and  grammar  school  boys  and 
girls  in  147  out  of  1.59  counVi^s  in 
Georgia  particiTiating  in  the  1938-30 
a'lditions  of  WSB's  Atlanta  Journal 
Schonl  of  the  Air,  will  leave  on  a  spe- 
cial Pullman  July  6.  Louis  T.  Rigdon, 
conductor  of  the  school,  and  Mrs.  Rig- 
don will  accompany  the  group  on  its 
annual  tour. 

KLZ.  Denver,  on  July  8  is  starting  a 
new  series  of  agricultural  programs  to 
be  remoted  f'-nm  farms  in  the  various 
counties  of  KLZ's  listening  area,  and 
featuring  interviews  on  different 
phases  of  agriculture.  The  program 
will  be  under  the  general  supervision 
of  the  extension  department  of  Colo- 
rado Agricultural  College.  KLZ  fur- 
nishes its  mobile  unit,  announcers  and 
engineers  for  the  series,  to  be  heard 
Saturday  mornings,  11:45  to  12:15. 

SERIES  of  eight  Friday  afternoon 
programs  titled  Democracy  in  Crisis 
started  June  23  on  NBC-Red  network 
under  auspices  of  Northwestern  U. 
and  its  new  Institute  of  Democracy. 
Featured  are  the  institute's  visiting 
professors,  all  authorities  on  social 
science.  They  include  Dr.  A.  N.  Hol- 
combe  and  Dr.  Erich  Voegelin  of 
Harvard,  Dr.  G.  W.  Hartmann  and 
Dr.  W.  H.  Kilpatrick  of  Columbia 
U.,  Dr.  L.  L.  Watkins  of  Michigan 
U.,  Dr.  D.  E.  Clark  of  Oregon  U., 
Dr.  E.  A.  Ross  of  Wisconsin  U. 


Harvard  to  Stage 
Radio  Conference 

HARVARD  Summer  School  has 
announced  a  conference  on  the  use 
of  radio  for  the  public  welfare  to 
be  held  in  Cambridge,  Mass.,  July 
24-Aug.  4.  The  conference,  first  of 
its  kind  at  Harvard,  will  be  of 
interest  to  civic  leaders,  teachers, 
broadcasters  and  radio  technicians 
with  sessions  on  various  phases  of 
radio  each  day  in  Hunt  Hall. 

Lecture  and  roundtable  person- 
nel will  be  headed  by  David  C. 
Adkins,  executive  director  of  the 
New  England  Town  Hall,  and  will 
include  Genieve  M.  Allen,  presi- 
dent of  the  Radio  Council  of  West- 
ern Massachusetts;  Maj.  Edwin  H. 
Armstrong,  inventor  of  frequency 
modulation ;  Loring  Andrews, 
chairman  of  the  program  commit- 
tee of  WIXAL,  Boston;  Helen 
Benson,  director  of  school  broad- 
casting in  Scotland  for  the  British 
Broadcasting  Corp.;  Russell  Burk- 
hard,  principal  of  F.  A.  Day  Junior 
High  School,  Newton,  Mass.;  Dean 
George  H.  Chase,  chairman  of  the 
Harvard  Radio  Committee. 

Dr.  Franklin  Dunham,  NBC  edu- 
cational director;  S.  Howard 
Evans,  secretary  of  the  National 
Committee  on  Education  by  Radio; 
Sterling  Fisher,  CBS  educational 
director;  Mrs.  Benjamin  Krous,  ra- 
dio chairman,  Massachusetts  State 
Federation  of  Women's  Clubs;  Wal- 
ter S.  Lemmon,  president  of 
World  Wide  Broadcasting  Founda- 
tion, WIXAL,  Boston;  Frank  R. 
McNinch,  FCC  chairman;  Allen 
Miller,  executive  director,  Univer- 
sity Broadcast  Council,  Chicago; 
James  A.  Mayer,  extension  direc- 
tor, Massachusetts  State  Dept.  of 
Education;  Keith  Taylor,  director 
of  radio  division.  Bureau  of  Edu- 
cational Research,  Ohio  State  Uni- 
versity; Prof.  Howard  E.  Wilson, 
Harvard. 


A  COURSE  in  radio  and  radio  writ- 
ing will  be  introduced  July  5  for  the 
first  time  into  the  summer  session  of 
Columbia  University,  New  York,  un- 
der the  direction  of  Erik  Barnouw, 
who  has  written  and  directed  pro- 
grams for  NBC,  CBS  and  WOR, 
Newark. 


AND  iViOtrip 


Do  YOU  want  more  New  York  sales? 
Smart  national  advertisers  use  WHN 
to  supplement  their  network  pro- 
grams in  the  world's  richest  market. 


WHN 


DIAL  1010  EDVVARD  RETRY  &  CO.,  INC. 

NEW  YORK  CjTY  National  Advartising  Represenlolives 
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Elaborate  Display 
Is  Planned  by  WE 

WESTERN  ELECTRIC  Co.  will 
have  on  display  at  the  Ambassa- 
dor Hotel,  Atlantic  City,  during 
the  NAB  convention  July  10-13, 
one  of  the  most  impressive  arrays 
of  new  equipment  it  has  ever  as- 
sembled, according  to  F.  R.  Lack, 
general  commercial  engineer.  Dur- 
ing the  last  year,  he  said,  almost 
every  unit  of  a  broadcasting  plant 
has  been  modernized,  with  the  re- 
sult that  new  equipment  ranging 
from  microphones  of  variable  di- 
rectivity to  transmitters  of  ad- 
vanced efficiency  will  be  shown  for 
the  first  time. 

Much  of  the  equipment  will  be  in 
actual  operation  to  permit  broad- 
casters to  test  on  the  scene.  Fea- 
tured will  be  the  Doherty  high- 
efficiency  circuit,  and  demonstrated 
will  be  the  first  instance  wherein 
this  circuit  has  been  applied  to  a 
medium  size  transmitter — the  new 
streamlined,  single  unit  1  kw. 

Other  operating  displays  will  in- 
clude the  phase  monitor  for  direc- 
tional antennas,  and  a  newly-de- 
veloped reproducer  set,  utilizing  a 
universal  pickup  device  of  novel 
construction  for  reproducing  either 
vertical  or  lateral  recordings.  Also 
to  be  demonstrated  will  be  the  new 
5  kw.  WE  air-cooled  tube,  and  the 
latest  design  of  100  kw.  amplifier. 
The  cardioid  directional  mike  will 
be  explained  by  R.  N.  Marshall,  of 
Bell  Laboratories,  and  new  anten- 
na coupling  units  will  be  shown 
along  with  the  latest  in  speech  in- 
put equipment.  Representatives  of 
WE  who  plan  to  attend  the  con- 
vention are:  E.  W.  Thurston,  L.  F. 
Bockoven,  G.  W.  Davis,  H.  F. 
Scarr,  C.  E.  Snow,  W.  E.  Jonker, 
W.  Whitmore  and  C.  L.  Stong.  Bell 
Laboratories  will  be  represented  by 
W.  H.  Doherty,  R.  E.  Poole,  H.  A. 
Reise,  H.  E.  Mendenhall,  W.  L. 
Black,  W.  A.  MacNair,  R.  A.  Mil- 
ler and  F.  W.  Cunningham.  A.  J. 
Eaves,  research  products  sales 
manager  of  Gravbar,  plans  to  have 
present  A.  S.  Wise,  Philadelphia; 
D.  B.  McKey,  Atlanta;  R.  G.  Mc- 
Curdy,  Kansas  City;  J.  P.  Lynch, 
Boston;  J.  W.  LaMarque,  New 
York;  F.  J.  Stahl,  New  York;  W. 
W.  Ponsford,  Philadelphia,  and  F. 
L.  Allman,  Richmond. 


WRITTEN  by  John  Baker,  radio  ex- 
tension specialist,  U.  S.  Department 
of  Agriculture,  A  Radio  Handbook 
for  Extension  Workers  has  been  pub- 
lished in  mimeograph  form  by  the  Ex- 
tension Service.  In  friendly  conver- 
sational language  the  booklet  explains, 
step  by  step,  the  technique  of  using 
radio  for  agriculture,  home  economics 
and  4-H  work.  Mr.  Baker  formerly 
specialized  in  special  event  and  farm 
broadcasts  at  WLS,  Chicago. 


RCA  has  announced  a  new  ultra- 
high frequency  transmitting  and 
receiving  antenna  that  is  custom- 
built  for  each  job  and  so  needs  no 
adjustments  when  erected.  Unit 
consists  of  four  horizontal  rods,  at 
right  angles,  and  a  vertical  rod 
above  them,  each  rod  a  quarter- 
wavelength  long.  Below  the  anten- 
na is  a  quarter-wave  transformer 
to  which  the  transmission  line  is 
connected.  Installations  of  this  an- 
tenna have  been  made  at  WBNS, 
Columbus,  W3XIR,  Philadelphia, 
and  a  number  of  police  radio  sta- 
tions. New  York  City  will  use  it 
on  radio-equipped  harbor  launches. 


AN  RCA  250-D  transmitter  has  been 
ordered  for  the  new  WHBY.  which 
has  been  authorized  by  the  FCC  to 
move  from  Green  Bay,  Wis.  to  Ap- 
pleton,  Wis.  Father  James  A.  Wagner, 
manager  of  WHBY  and  WTAQ,  St. 
Norbert  College  stations  at  Green 
Bay,  reports  that  selection  of  new 
site  is  holding  up  building  and  per- 
sonnel plans. 

WLOK,  Lima,  O.,  recently  purchased 
a  45-M  portable  remote  amplifier  from 
Wilcox  Electric  Co.,  Kansas  City.  The 
new  equipment  was  first  used  for  a 
three-hour  pickup  from  the  Peony 
Festival  in  Van  Wert,  O. 
TWO  folders  covering  broadcast 
equipment  have  been  issued  by  RCA 
Mfg.  Co.  The  first  describes  assembled 
studio  equipments,  including  standard 
groupings  of  de  luxe  panels.  The  other 
deals  with  measuring  equipment  for 
laboratories,  stations  and  schools. 

RCA  MFG.  Co.  has  is«ned  an  eight- 
page  folder,  "Television  Picture  Equip- 
ment", describing  all  available  tele- 
vision apparatus,  transmitting  and  re- 
ceiving, with  specifications,  diagrams 
and  illustrations. 

FINCH  TELECOMMUNICATIONS 
Laboratories.  New  York,  has  an- 
nounced that  WOKO,  Albany,  has 
conchided  an  agreement  for  use  of 
Finch  facsimile  apparatus,  to  be  in- 
stalled as  soon  as  it  receives  an  FCC 
grant.  Other  stations  now  using  Finch 
facsimile  equipment  include  WLW, 
WOR.  WON.  WSM.  WHO.  WWJ. 
KSTP.  WHK-WCLE,  WSAI,  WGH 
and  W2XBF. 

WDAE,  Tampa,  has  placed  in  opera- 
tion a  Ford  truck  mobile  unit,  carry- 
ing its  relay  transmitter  WDAJ, 
which  has  already  seen  duty  on  vari- 
ous remote  jobs.  The  car's  crew  com- 
prises Bill  Moore,  Sol  Fleisehman  and 
Joe  Smiley. 


KOL  Executive  Changes 

REORGANIZATION  of  the  execu- 
tive staff  of  KOL,  Seattle,  has  been 
announced  by  Archie  Taft,  general 
manager,  with  the  appointment  of 
Oliver  A.  Runchey  as  sales  man- 
ager and  Eddie  Jansen  as  promo- 
tion manager.  Mr.  Runchey,  promi- 
nent in  Pacific  Coast  sales  work  for 
the  last  10  years,  succeeds  Elmer 
Pederson,  who  resigned  to  return 
to  Los  Angeles  and  who  has  made 
no  announcement  of  future  plans. 
Mr.  Jansen  during  the  last  year 
has  been  program  and  promotion 
director  of  KGU,  Honolulu,  and 
formerly  was  sales  manager  of 
KVI,  Tacoma.  Frank  Anderson  has 
been  appointed  program  manager. 
KOL  is  chiefly  owned  by  Mr.  Taft, 
but  42.3%  of  its  stock  is  owned  by 
Louis  Wasmer,  operator  of  KGA 
and  KHG,  Spokane. 


WXYZ,  Detroit,  has  applied  to  the 
FCC  authority  to  move  its  transmitter 
to  Joy  &  Greenfield  Roads,  Detroit, 
and  increase  its  day  power  to  5,000 
watts.  KOAC,  Corvallis,  Ore.,  also 
seeking  daytime  power  boost  to  5,000 
watts,  has  asked  for  authority  to  move 
its  transmitter  to  Granger,  Ore. 

KMED,  Medford,  Ore.,  has  purchased 
an  RCA  1  kw.  power  amplifier  and 
associated  equipment. 

KCKN,  Kansas  City,  Kan.,  has  pur- 
chased an  RCA  250-D  broadcast 
transmitter  and  RCA  input  equip- 
ment. 

KSRO,  Santa  Rosa,  Cal.,  has  in- 
stalled a  new  96-A  RCA  limiting  am- 
plifier under  the  supervision  of  Bob 
Nichols,  chief  engineer. 

KSAN,  San  Francisco,  has  installed 
a  new  Western  Electric  master  con- 
trol panel,  a  boom  microphone  and 
two  news  transcription  turn-tables. 


CAPITAL 


JUST  around  the  comer 
from  the  new  N.A.B.  Head- 
quarters on  E  Street,  In  the 
center  of  busy  Washington. 

4iit  (Conditioned 

BEDROOMS  RESTAURANTS 
LOBBIES 

During  the  Summer  Months 

The 

MAYFLOWER 

Connecticut  Avenue  at  L  Street 

WASHINGTON,  D.  C. 

R.  L.  POLLIO,  Manager 


SURVEYS  S 

WDBJ 

is  the  only  network  station  that  can 
be  heard  consistently  and  satisfactorily 

AT  ALL  TIMES 
in  Roanoke  and  the  immediate 
surrounding  territory. 

BUSINESS  IS  GOOD  IN  ROANOKE! 
Are  you  getting  your  share? 


in  the 


TRADING  AREA 

ROAN  O  ICE,  V  I  RG  I  N  l  A 

MEMBER  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 
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Uses  Radio  Dramatically 


SPECTATORS  watching  a  news  broadcast  direct  from  the  display  win- 
dow news  room  of  the  Eastern-Columbia  apparel  store  in  downtown 
Los  Angeles.  Photo  shows  (left)  Edward  C.  Stodel,  president,  Stodel 
Adv.  Co.,  and  Tom  Frandsen,  news  commentator,  at  mike,  during  the 
initial  broadcast  on  March  17.  When  not  on  KEHE  Frandsen  announces 
flash  bulletins  over  the  store's  loudspeaker  system. 


A  Big  Store 

And  Gets  an  Immediate 
Response  From  Its 
Coast  Audience 

By  EDWARD  C.  STODEL 

President,   Stodel  Adv.   Co.,  Los  Angeles 

"FOUR  times  daily  as  the  clock  on 
the  Eastern-Columbia  tower  strikes 
8  a.  m.;  12  noon;  8  p.  m.  and  11:15 
p.  m.,  we  flash  to  you  Headlines  of 
the  How  direct  from  our  special 
newsroom,  located  beneath  the 
beautiful  new  marquee  of  the  big 
Eastern  store,  facing  Broadway  at 
Ninth,  in  downtown  Los  Angeles." 

With  that  salutation,  last  March 
17,  we  launched  over  KEHE,  Los 
Angeles,  one  of  the  Pacific  Coast's 
largest  furnishing  and  apparel 
firms  on  what  we  hope  looms  as  its 
first  long-term  venture  in  radio. 

For  47  years,  the  Eastern-Co- 
lumbia stores  in  Los  Angeles  have 
been  one  of  the  biggest  users  of 
newspaper  space.  Their  expert  ad- 
vertising staff  had  captured  black 
and  white  awards  nationally  year 
after  year.  Their  success  as  mer- 
chandisers of  national  brands  was 
unquestioned.  They  simply  couldn't 
see  radio  as  a  necessary  media,  ex- 
cept for  an  occasional  dab. 

An  Audience  Available 

Frankly  speaking,  they  expected 
any  radio  program  to  equal  the 
sales,  on  a  particular  item,  that 
was  accomplished  by  the  same 
amount  of  money  in  newspapers. 
And  starting  from  scratch,  that 
was  a  difficult  challenge  to  meet, 
what  with  the  terrific  force  and 
individual  style  of  their  ads  plus 
the  long  acceptance  these  ads  had 
built  up  throughout  the  years. 
Nevertheless,  we  were  confident 
that  radio  could  do  a  job  of  its 
own,  not  only  in  immediate  direct 
sales,  but  from  a  traffic  and  in- 
stitutional angle  that  could  not  be 
touched  by  periodical  advertising. 

Strangely  enough,  however,  it 
was  our  own  newspaper  editorial 
background  on  the  Los  Angeles 
Herald-Express,  that  enabled  us  to 
work  out  the  program  finally  ac- 
cepted by  the  store  management. 
We  selected  news  broadcasts  be- 
cause they  would  build  an  immedi- 
ate audience  and  not  have  to  cre- 
ate one,  as  would  a  script  or  idea 
show.  And,  keep  in  mind,  this 
client  was  expecting  immediate 
sales. 

In  the  second  place,  we  must  be 
on  the  air  enough  times  a  day,  on 
a  popular  priced  station,  or  once 
a  day  on  a  major  station,  to  keep 
within  a  trial  budget  —  and  yet 
stand  a  chance  of  keeping  up  with 
black  and  white  results.  For  the 
initial  test,  we  decided  upon  four 
times  daily  on  a  popular  independ- 
ent station — on  which  we  could 
dominate  the  news  presentation. 

We  selected  KEHE  not  only  be- 
cause this  was  possible  on  that 
station,  but  because  of  its  excellent 
news  facilities.  But  frankly,  just 
presenting  news  broadcasts  was 
not  enough  to  sell  the  Eastern 
managing  director,  Julian  Sieroty, 
and  advertising  manager,  James 
Seyster.  We  anticipated  this  ob- 
stacle, and  incorporated  with  the 


presentation  the  idea  of  broadcast- 
ing the  programs  direct  from  a 
special  Eastern  -  Columbia  news- 
room which  could  be  installed  in  a 
show  window  facing  Broadway,  the 
main  street  in  downtown  Los  An- 
geles. 

This  newsroom  would  be  com- 
plete in  every  detail,  and  the  In- 
ternational News  teletype  would  be 
installed  right  in  the  window.  Even 
the  items  to  be  advertised  as  daily 
radio  specials  would  be  right  in  the 
window  during  the  broadcasts.  This 
tieup  was  an  almost  immediate 
clincher  to  the  deal.  In  fact  it  was 
opportune.  The  store  had  just  in- 
vested thousands  of  dollars  in  new 
windows,  and  an  elaborate  mar- 
quis. If  just  for  the  ballyhoo  to  at- 
tract attention  to  these  features, 
the  program  was  worth  a  trial  to 
the  management.  The  newsroom 
was  installed  as  planned,  and  the 
first  broadcast  made  on  March  17. 

Will  Spread  to  Branches 

Tom  Frandsen,  Los  Angeles  an- 
nouncer, was  signed  as  the  exclu- 
sive Eastern  Reporter,  and  is  now 
on  duty  in  the  window  newsroom 
throughout  the  day.  Between  the 
four  daily  broadcasts,  he  also  an- 
nounces late  bulletins  over  the 
store's  speaker  system,  which  is 
also  on  for  the  crowds — in  continu- 
ous attendance  from  early  morn- 
ing until  9  at  night. 

Most  encouraging  of  all  is  that 
starting  from  scratch,  the  pro- 
grams have  stood  on  their  own  feet 
in  producing  immediate  sales,  be- 
yond expectations  of  the  sponsor, 
and  bringing  a  desired  flow  of  traf- 
fic to  the  big  12-story  Eastern-Co- 
lumbia store  as  well  as  to  all  ten 
of  their  branch  stores  throughout 
Southern  California.  And  from  the 
outlook  of  things,  it  appears  that 
one  of  the  longest  standouts  in 
Southern  California  radio  has  at 
last  been  converted  to  the  use  of 
broadcasting  as  both  a  merchandis- 
ing and  institutional  media,  the 
sponsor  having  recently  signed  a 
long  term  contract.  Later  plans 
call  for  similar  sound  proof  news 
rooms  in  the  various  branch  stores 
to  develop  wider  activity  in  the 
communities  served. 


Annual  Awards,  Laments 
Are  Announced  by  Stage 

ANNOUNCING  its  annual  "palm" 
awards  for  radio,  the  magazine 
Stage  in  its  June  issue  picks  for  its 
kudos  H.  V.  Kaltenborn,  Informa- 
tion Please,  Bob  Hope,  Bing  Crosby, 
Lux  Radio  Theatre  and  the  New 
York  Philharmonic  Symphony. 
Honorable  mentions  are  given  Mor- 
ton Gould,  conductor  -  arranger- 
composer,  for  his  stylized  treatment 
of  popular  music  on  MBS;  Orth 
Bell,  known  as  "Uncle  Jonathan" 
on  WAAT,  Jersey  City,  and  the 
BBC  Music  Hall  Varieties  carried 
via  Transatlantic  relays  on  WOR. 

Stage,  having  honored,  adds  that 
it  also  "laments"  the  "widely 
spreading  tasteless  technique  of 
guest  stars  who  spiel  direct  sales 
endorsements  for  their  respective 
products";  "the  loss  of  individu- 
ality suffered  by  the  Cohimbia 
Workshop,  which  has  become  nei- 
ther fish,  nor  fowl,  nor  good  red 
herring";  "The  sad  fact  that  the 
air-debut  of  Robert  Benchley  — 
whose  embarrassed  charm  is  un- 
able to  cope  with  unbecoming  ma- 
terial— was  the  year's  greatest  dis- 
appointment"; "the  ill-advised  War 
and  Peace  philosophizing  on  The 
Circle,  which  is  generally  enough  of 
a  clambake  as  it  is." 


Olympic  to  Add 

OLYMPIC  KNITWEAR  of  New 
York,  on  July  16  will  start  10  spot 
announcements  weekly  on  WMCA, 
New  York,  as  the  first  step  in  a 
special  six-month  campaign  for 
"Tish-U-Knit"  sweaters.  Four  of 
the  announcements  will  be  spotted 
during  the  day,  the  others  to  fol- 
low the  Five  Star  Final  program 
each  evening.  Other  stations  will 
be  added  to  the  campaign  during 
the  last  two  weeks  in  July,  ac- 
cording to  Hicks  Adv.  Agency, 
New  York,  which  handles  the  ac- 
count. 


JIMMY  SCRIBNER,  who  plays  22 
different  roles  on  the  MBS  Johnson 
Family  program,  has  opened  what  he 
calls  the  "largest  barbecue  bistro  in 
the  world"  on  Queens  Boulevard  near 
the  New  York  World's  Fair,  and  has 
named  it  "Chicazola,"  mythical  scene 
of  his  program. 


FILMLAND  WRITERS 
BREAK  FROM  AFRA 

LOS  ANGELES  and  Hollywood  ra- 
dio writers  on  June  20  broke  away 
from  AFRA  and  formed  the  West- 
ern Division  of  Radio  Writers 
Guild,  an  affiliate  of  Authors 
League  of  America.  Meeting,  held 
in  Hollywood  Athletic  Club,  was  at- 
tended by  approximately  125  South- 
ern California  radio  vn-iters.  For- 
rest Barnes,  Hollywood  freelance 
writer,  was  elected  president  of 
the  Western  Division,  which  will 
have  jurisdiction  over  the  11  west- 
ern States.  Also  elected  were  the 
following  Council  members:  Lind- 
say McHarrie,  John  Boylan,  Hec- 
tor Chevigny,  Bettie  Stulla,  Mel 
Williams,  Don  Clark,  John  Slot, 
Dave  Taylor,  Noreen  Gamill  and 
True  Boardman. 

A  constitution  was  adopted  and 
release  was  asked  from  member- 
ship in  AFRA  so  they  can  affiliate 
with  the  new  organization.  Marc 
Connelly,  president  of  Dramatist 
Guild,  and  Ruth  Knight,  represen- 
tative of  New  York  Radio  Writers 
Guild,  spoke.  Boardman,  who  pre- 
sided at  the  organization  meeting, 
explained  there  would  be  a  Na- 
tional Council  of  30  members,  10 
each  to  be  elected  from  the  West- 
ern Division,  Chicago  and  New 
York.  This,  it  was  said,  will  replace 
the  present  total  of  15  councilors- 
at-large.  Each  region  will  also 
have  its  own  president.  The  West- 
ern Division  will  shortly  either 
elect  or  appoint  representatives  in 
the  major  west  coast  radio  centers 
to  guard  the  interests  of  writers 
there. 


KEHE  Becomes  KECA 

THE  call  letters  of  KECA  will  be 
retained  in  lieu  of  KEHE  when 
the  latter  station  and  its  plant  and 
facilities  are  turned  over  to  Earl 
Anthony  Inc.,  under  a  proposed 
FCC  decision  announced  June  21 
(see  page  34),  according  to  a  state- 
ment by  Harrison  Holliway,  gen- 
eral manager  of  KFI-KECA.  The 
Anthony  interests  bought  KECA 
for  its  780  kc.  channel  and  its 
building  at  141  N.  Vermont  St., 
Los  Angeles,  where  operations  of 
both  KFI  and  KECA  will  be  cen- 
tered. Mr.  Holliway  vdll  shortly 
announce  changes  in  operating  and 
advertising  policies  and  personnel 
assignments. 


AFRA  In  Key  Cities 

NEGOTIATIONS  between  the 
American  Federation  of  Radio  Ar- 
tists and  the  various  local  stations 
in  New  York,  Chicago,  San  Fran- 
cisco and  Los  Angeles  are  proceed- 
ing satisfactorily  in  most  cases,  ac- 
cording to  Emily  Holt,  executive 
secretary  of  the  union.  In  the  tran- 
scription field,  she  said,  no  action 
will  be  taken  until  the  coordinating 
committee  appointed  by  the  nation- 
al board  has  completed  its  task  of 
working  out  a  set  of  scales  and 
working  standards.  Members  of 
this  committee  are  Ned  Wever, 
chairman,  Lucille  Wall,  Walter 
Preston,  Alex  McKee  and  Sid  Wal- 
ton. 


NORTH  AMERICAN  Accident  Insur- 
ance Co.,  Newark,  on  June  20  started 
a  .  two-week  campaign  of  quarter-hour 
musical  programs  six  times  weekly  on 
WHN,  New  York,  and  WNEW,  New 
York,  with  additional  five-minute  news 
programs  12  times  weekly  on  WNEW. 
Franklin  Bruck  Adv.  Corp.,  New 
York,  places  the  account. 
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ARCHIBALD  E.  LINGO,  of  Colling- 
wood.  N.  J.,  president  of  John  E.  Lin- 
go &  Son  Inc.,  Camden,  on  June  13 
was  granted  a  patent  on  a  mast  for 
radio  broadcasting  (No.  2,162,675)  by 
the  U.  S,  Patent  Office, 

NORMAN  HAHN,  formerly  chief  en- 
gineer of  WTAQ-WHBY,  Green  Bay, 
has  joined  WIBA,  Madison,  Wis.,  as 
chief  engineer,  succeeding  Merrill  F, 
Chapin,  resigned.  Lloyd  S,  Sadler  also 
has  been  added  to  the  WIBA  technical 
staff, 

ALAN  BODE,  sound  effects  director 
of  KFWB,  Hollywood,  married  Emma 
Pickett,  of  the  KFWB  accounting  de- 
partment, June  23, 

A.  S,  HAGGERTY  has  joined  the 
technical  staff  of  CBK.  Watrous. 
Sask, 

JAMES  LA  SHAUM,  KBHE,  Los 
Angeles,  technician,  is  the  father  of 
a  girl  born  June  8. 

J.  B.  EAVES,  chief  engineer  of 
KGNF,  North  Platte,  Neb.,  is  the 
father  of  a  boy  born  recently. 

GLEN  LESH,  John  Woods  and  Dan 
Grey,  recent  graduates  of  Midland 
Television  Inc.,  Kansas  City  technical 
school,  have  been  appointed  to  the  en- 
gineering staffs,  respectively,  of 
KGFW,  Kearne,y,  Neb.;  WNAX, 
Yankton,  S.  D. ;  KWKH,  Shreveport, 

ED  LOCKWOOD  has  been  trans- 
ferred from  the  transmitter  of  WLW, 
Cincinnati,  to  the  television  depart- 
ment in  the  Carew  Tower  in  Cincin- 
nati as  a  transmitter  engineer. 

CLARENCE  PALMER,  KVOE,  San- 
ta Ana,  Cal.,  engineer,  and  Betty 
Steen  were  married  at  Gardnerville, 
Nev.,  May  22. 


LEN  COZINE  has  been  transferred 
from  the  control  room  to  the  engi- 
neering staff  of  CJRM.  Regina,  Sask. 
Harry  Dane  of  the  production  depart- 
ment has  taken  Cozine'-s  place  in  the 
control  room.  Roy  Henderson,  new  to 
radio,  has  joined  the  production  and 
continuity  department. 
RICHARD  HAYSEL,  of  the  KNX, 
Hollywood,  engineering  department, 
and  Dolores  Blitz,  secretary  to  Al 
Span,  CBS  Pacific  Coast  sound  effects 
director,  have  announced  their  en- 
gagement. The  wedding  is  scheduled 
for  Aug.  12. 

CLIFFORD  C.  HARRIS,  technical 
supervisor  of  WIP,  Philadelphia,  re- 
cently purchased  a  30-foot  cabin 
cruiser,  which  has  been  christened 
"WIP".  Martin  N.  Oebbecke,  assist- 
ant to  Mr.  Harris,  was  graduated  in 
June  from  the  Wharton  School  of 
Commerce  of  the  University  of  Penn- 
sylvania, 

WALTER  STILES  Jr.,  engineer  of 
WABC.  New  York,  is  the  father  of  a 
boy  born  recently, 

PAUL  MILLER,  formerly  of  WTAD, 
Quincy,  111.,  has  joined  the  engineering 
staff  of  WOWO,  Fort  Wayne,  Ind. 

E.  L.  PARKHURST,  engineer  of 
KPO  and  KGO,  San  Francisco,  and 
his  wife  have  adopted  five-month-old 
twin  boys. 

N.  J.  RICHARD,  control  room  super- 
visor of  WISN,  Milwaukee,  recently 
was  elected  president  of  the  Milwaukee 
Radio  Amateur's  club,  which  has  a 
membership  of  about  1,000. 
HARVEY  HAAS  has  joined  KRKD, 
Los  Angeles,  as  relief  transmitter 
technician, 

LAWRENCE  RAUCH,  University  of 
Southern  California  engineering  stu- 
dent, has  joined  KMTR,  Hollywood, 
as  operator. 

RANDOLPH  OGG,  engineer  of 
KGVO,  Missoula,  Mont,,  recently 
married  Ruth  Ambrose. 
CARLTON  NOPPER,  control  room 
supervisor  of  WFBR,  Baltimore,  is 
the  father  of  a  boy  born  in  May. 
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tonal  beauty 


Network  transmission  of  the  ethereal 
tonal  beauty  of  the  harp  ...  or  the 
thundering  majesty  of  the  organ  .  .  . 
is  always  an  important  and  painstaking 
task  in  the  radio  industry. 

Patient  research  and  engineering 
skill  have  provided  special  circuits  to 
link  the  radio  stations  of  the  country. 
Trained  men  supervise  transmission. 
The  most  modern  facilities  guard  the 
quality  of  sound  —  all  the  way. 

And  in  the  Bell  Telephone  Labora- 
tories work  goes  on  continuously,  to  im- 
prove and  extend  the  contribu- 
tion of  the  telephone  system  to 
radio  broadcasting. 
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RADIO  AIDS  TORNADO  VICTIMS 

Twin  City  Stations  Help  Relief  Work  in 
 -Area  Stricken  by  Minnesota  Storm  


Don  Lee  Spikes  Reports 
It  Will  Issue  Stock  for 
Television  Operations 

SPIKING  reports  to  the  contrary, 
Don  Lee  Broadcasting  System, 
Los  Angeles,  operating  W6XA0, 
through  its  president,  Thomas  S. 
Lee,  in  late  June  announced  that 
the  organization  had  no  television 
stock  for  sale  nor  is  it  interested 
in  any  projected  campaigns  to 
raise  money  for  the  sale  of  securi- 
ties of  any  kind.  "Our  television 
work  is  definitely  experimental,  of 
a  non-commercial  nature  and  we 
are  investing  our  own  funds  in 
ratio  commensurate  with  the  prog- 
ress of  our  technical  staff,"  Mr. 
Lee  said.  "This  organization  is  not 
financially  interested  in  the  manu- 
facture, sale  or  installation  of  tele- 
ceivers.  Because  of  the  tremendous 
impetus  given  television  in  recent 
weeks,  the  public  should  be  pro- 
tected against  questionable  stock 
issues  and  unproven  ventures  in 
television  developments." 


MINNESOTA'S  Twin  City  radio 
stations  again  demonstrated  broad- 
casting's vital  importance  during 
a  disaster  when  they  rushed  men 
and  equipment  to  the  scene  of  the 
tornado  which  struck  Anoka,  Minn., 
20-odd  miles  away,  the  afternoon 
of  June  18.  The  storm  killed  at 
least  10  persons,  injured  more  than 
100  others  and  caused  an  esti- 
mated $1,000,000  damage. 

A  short  time  after  the  tornado 
struck,  KSTP,  WCCO  and  WTCN 
had  announcing  and  technical 
crews  in  the  stricken  city  and  had 
arranged  shortwave  pickups  and 
transcribed  on-the-scene  descrip- 
tions, in  addition  to  carrying  offi- 
cial communiques,  appeals  for  aid 
and  special  programs  extending 
over  several  days. 

With  extensive  on-the-spot  cov- 
erage, several  stations  claimed 
"firsts"  in  covering  the  disaster, 


which  struck  at  3:21  p.  m.  after  a 
hot  muggy  day.  WCCO,  whose 
transmitter  is  located  two  miles 
east  of  Anoka,  just  outside  the 
stricken  zone,  claimed  first  news 
of  the  tragedy  when  highway  pa- 
trolmen rushed  through  the  storm 
to  the  transmitter  building  and  put 
in  calls  for  doctors,  nurses  and  am- 
bulances, along  with  a  plea  for  the 
aid  of  Twin  City  police  and  fire- 
men. Immediately  afterward, 
WCCO  broadcast  the  first  news  di- 
rectly concerning  the  storm  from 
the  transmitter,  with  Russ  Person, 
transmitter  engineer,  at  the  mike. 
While  he  was  handling  the  first 
flashes,  other  WCCO  engineers 
went  through  the  town  and  col- 
lected information  concerning  cas- 
ualties. 

Adj.  Gen.  Ellard  Walsh,  in 
charge  of  the  Minnesota  National 
Guard,  was  at  Fort  Ripley  in  the 


northern  part  of  the  State  and 
could  not  be  reached  by  telephone. 
WCCO  broadcast  a  request  for  him 
to  call  National  Guard  headquar- 
ters in  St.  Paul,  and  a  few  minutes 
later,  after  hearing  the  broadcast, 
he  called  in  and  requested  WCCO 
to  ask  all  members  of  the  151st 
Field  Artillery  and  the  206th  In- 
fantry, both  of  the  Twin  Cities,  to 
mobilize  at  once.  Both  regiments 
were  mobilized  and  on  their  way 
to  the  stricken  area  in  an  hour- 
and-a-half. 

Meantime  WCCO  engineers, 
headed  by  Chief  Engineer  Hugh 
McCartney,  had  taken  portable 
equipment  into  Anoka.  No  tele- 
phone service  was  available,  but  by 
tapping  an  auxiliary  cable  from 
the  transmitter,  WCCO  was  able 
to  set  up  the  only  line  of  communi- 
cation from  the  outside.  From  ap- 
proximately 5  p.  m.  until  10:30 
p.  m.  (CST)  WCCO  was  on  the  air 
constantly  with  lists  of  casualties, 
instructions  and  relief  pleas. 

A  CBS  broadcast  was  originated 
by  the  station  at  10:30  p.  m.,  using 
portable  equipment  in  the  car  of 
Engineer  Bob  Anderson  as  it 
cruised  about  the  city.  Max  Karl, 
WCCO's  educational  director,  and 
Eddie  Gallaher,  sports  announcer, 
both  went  to  Anoka  at  the  first 
flash  and  handled  all  the  WCCO 
broadcasts. 

KSTP  on  the  Job 

Manager  Stanley  Hubbard  of 
KSTP,  despite  the  danger  of  being 
scooped,  held  back  nearly  an  hour 
the  first  news  fiash  reaching  the 
station,  in  keeping  with  its  policy 
of  seeking  to  discourage  a  rush  of 
curiosity  seekers  to  the  scene  of 
an  accident  and  at  the  request  of 
National  Guard  officers.  Mr.  Hub- 
bard also  reported  KSTP  was  the 
first  to  call  National  Guardsmen  to 
report  at  the  armory  and  first  to 
send  a  crew  to  Anoka  with  a  mo- 
bile unit  and  shortwave  equipment, 
which  reached  the  city  45  minutes 
after  the  flash. 

When  the  shortwave  pickups 
failed  to  come  through,  due  to  at- 
mospheric  disturbances,  KSTP 
made  a  transcription  of  what  it 
claims  was  the  first  eyewitness 
story.  In  addition  to  the  tran- 
scribed on-the-scene  pickups,  which 
were  rushed  the  25  miles  to  the 
downtown  studios  at  frequent  in- 
tervals by  two  sets  of  messengers, 
the  station  also  carried  regular 
bulletins,  urging  sight-seers  to  stay 
away. 

KSTP's  10-man  crew  in  the 
stricken  area  included  Brooks  Hen- 
derson and  Frank  McGlogan,  an- 
nouncers; Al  Asch,  Gordon  John- 
son and  Dick  Hance,  nemo  engi- 
neers; Art  Lodge  and  John  Knoble, 
newsmen,  and  Bill  Hoverson  and 
A  r  V  i  d  Cartwright,  Minneapolis 
Journal  reporters  working  under 
Special  Events  Director  Joe  Mey- 
ers. The  recording  equipment  was 
taken  directly  into  town  meetings 
and  rehabilitation  centers,  and 
through  selection  and  editing  a 
comprehensive  description  was  fur- 
nished. 

At  the  request  of  Gov.  Stassen, 
who  participated  actively  in  rescue 
operations,  the  KSTP  mobile  unit 
was  used  by  rescue  officers  as  an 
amplifying  system  to  give  direc- 
tions to  salvage  workers.  The  unit 
cruised  through  the  debris-littered 
streets,  telling  victims  where  to  go 
for  food  and  medicine  treatment 
and  giving  orders  to  militiamen. 
Hour-by-hour  reports  and  record- 
ings were  broadcast  up  to  signoff 
June  20,  and  KSTP  staff  members 
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returned  to  the  studios  at  3:30 
a.  m.  and  prepared  a  broadcast 
that  went  on  the  air  a  few  hours 
later. 

All  Twin  City  stations  cooperated 
with  the  Red  Cross  in  raising  re- 
lief funds,  KSTP,  WTCN  and 
WCCO  carrying  special  programs 
which  raised  several  thousand  dol- 
lars for  the  stricken  area. 

WTCN  Uses  Plane 

WTCN  used  five  men  in  strategic 
places  over  the  area,  including  one 
in  an  airplane,  to  describe  the  tor- 
nado damage.  Hal  Lansing,  chief 
announcer,  started  putting  news 
bulletins  on  the  air  after  the  first 
flash,  and  within  the  next  hour 
had  broadcast  more  than  20,  in- 
cluding pleas  for  medical  aid  and 
mobilization  notices.  Bob  De  Haven, 
production  manager,  made  the  air- 
plane flight  during  the  ensuing 
rainstorm  and  gave  a  15-minute 
word  picture  of  the  scene  on  land- 
ing. 

Bennett  Orfield,  WTCN  news 
editor,  went  on  special  duty  in  the 
offices  of  the  Minneapolis  Tribune 
and  broadcast  bulletin  for  six 
hours.  John  Sherman,  technical  di- 
rector, and  Charles  Irving,  an- 
nouncer, drove  to  the  scene  with 
shortwave  equipment,  but  when  it 
was  found  no  power  was  available 
in  Anoka,  they  viewed  the  wreck- 
age and  checked  the  situation  and 
then  drove  to  a  nearby  town,  from 
where  they  shortwaved  their  re- 
port. 


'i  THE  FCO  on  June  21  authorized  R. 
E.  McDonald,  manager  of  KFQD, 
Anchorage,  Alaska,  to  acquire  com- 
]j  plete  control  of  that  station  and  issued 
I  it  a  regular  renewal  license  which 
,1  had  been  held  up  due  to  alleged  fail- 
|;  ure  to  comply  with  rules  pertaining 
i   to  transfers  of  ownership. 


BUST  of  Maj.  Edward  Bowes,  carved 
from  a  block  of  compressed  evaporated 
salt,  was  presented  to  him  recently 
following  one  of  his  CBS  Amateur 
Hour  broadcasts  by  Edward  L.  Fuller, 
president  of  International  Salt  Co. 


Old  and  New 

OLDEST  and  newest  meth- 
ods of  communication  were 
combined  recently  when  the 
Crosley  Co.  facsimile  station 
W8XUJ  used  carrier  pigeons 
to  speed  pictures  of  a  Cin- 
c  i  n  n  a  t  i  Reds  -  Pittsburgh 
Pirates  baseball  game  to  its 
studio  for  immediate  trans- 
mission. Black  Comet,  world- 
record  racing  bird,  on  whose 
back  was  strapped  the  official 
harness  of  the  Army  Signal 
Corps,  flew  the  negatives 
from  the  baseball  park  to  the 
Crosley  plant,  a  distance  of 
approximately  4%  miles,  in 
three  minutes  and  the  photos 
were  developed  and  on  the 
air  20  minutes  after  being 
taken.  Six  birds  were  used  in 
carrying  the  32  pictures 
snapped  on  the  playing  field. 
According  to  Wilfred  Guen- 
ther,  Crosley  coordinator  of 
facsimile  and  television, 
pigeons  may  become  regular 
members  of  the  WLW- 
W8XUJ  staff  to  increase  the 
speed  of  picture  service. 


THOSE  gold-plated  WE  microphones  which  excited  the  curiosity  of  King- 
George  VI  during  his  Canadian-U.  S.  tour  last  month  are  here  shown 
as  the  King  delivered  one  of  his  broadcasts.  Canadian  Broadcasting 
Corp.  ordered  a  battery  of  the  mikes  from  Northern  Electric  Co.,  and 
they  were  used  whenever  there  was  a  broadcast  by  the  royal  visitors. 


FCC  Clearing  Docket 

PUSHING  toward  clearing  of  its 
docket  prior  to  the  "quasi-recess" 
over  the  summer,  planned  to  start 
July  15,  the  FCC  at  meetings  June 
19-20  handled  the  largest  agenda 
since  its  creation  in  1934.  All  told, 
some  40  pages  of  "flimsy"  or  rou- 
tine decisions  were  released,  along 
with  two-score  matters  requiring 
separate  consideration.  Of  16 
docket  cases  on  broadcast  applica- 
tions which  had  gone  to  hearing, 
13  were  decided.  The  FCC  will  not 
schedule  hearings  or  arguments 
from  July  15  through  Sept.  5  and, 
while  it  plans  to  hold  sessions  over 
the  summer,  meetings  probably  will 
be  held  on  an  abbreviated  basis, 
yet  to  be  decided  upon.  Chairman 
McNinch,  ill  since  last  May,  did 
not  attend  the  record  June  meet- 
ings, and  is  not  due  to  return  to 
his  office  until  after  July  4. 

PROGRAMS  to  be  presented  by  the 
University  of  Kentucky  through 
WHAS,  Louisville,  for  the  six  months 
from  July  1  through  Dec.  31  are  listed 
in  a  booklet  that  may  be  obtained 
from  the  University  at  Lexington. 


YOKES  OF 

YESTERDAY 


FLORENCE  NIGHTINGALE 
1820-1910 


Quarter  Hour  Transcribed  Programs 
Now  on  the  Air  in  31  Cities  in 
the  U.  S.  and  Australia 

•  The  programs  consist  of  exciting,  drama- 
tized events  in  the  lives  of  celebrities, 
chmaxed  by  the  presentation  of  their 
actual  voices.  These  famous  voices  were 
recorded  by  yesterday's  miracle  —  the 
Edison  reproducing  machine  —  and  the 
priceless  old  cylinders  have  been  modern- 
ized and  amplified,  to  bring  to  the  radio 
audience  of  today  actual  VOICES  OF 
YESTERDAY. 

"Voices  of  Yesterday"  is  not  only  fascinat- 
ing history,  it  is  fascinating  entertainment. 

THRILL! NO-  •  EDUCATIONAL 
DRAMATIC  •  ROMANTIC 

Exclusive  Rights  Granted.  Write  or  Wire. 


19  EAST  53Kd'STREET  at  Madison  Avenue ..  .NEW  YORK  CITY 
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13,772  REPLIES  FROM  TWO  ANNOUNCEMENTS! 


That's  what  brought  this  telegram  from  the  agency  of  one  advertiser.*  Two 
announcements  were  made  offering  a  minor  premium  (to  farmers  only)  in  ex- 
change for  detailed  information  of  tremendous  sales  value  to  local  dealers. 

WIBW  listeners  responded  with  nearly  ten  times 
the  advertiser's  estimated  number  of  replies. 

We  don't  want  to  be  obviovis,  but  all  this  is  mighty  valuable  to  YOU  .  .  .  this 
absolute  proof  of  WIBWs  pulling  power  ...  of  the  way  WIBW  listeners  respond. 

Today,  with  our  new,  ultra-modern  transmitter,  WIBW  is  ready  to  show  you  some 
real  ACTION  from  a  ready-to-buy  audience  that  is  conservatively  estimated 
at  361,980.  Let  us  show  you  HOW. 


*  Name  on  request. 


"^"^  isil^/  X^Xs         Columbia's  outlet  fo/^  Kansas 


NEW  YORK 


BEN  LUDY,  Manager 

DETROIT 


Represented  by  CAPPER  PUBLICATIONS,  Inc. 

CHICAGO  KANSAS  CITY,  MO.  SAN  FRANCISCO 
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T  N  response  to  a  demand  arising  from  the  fact  that  commercial  maps  have  not  fully  met  radio's  needs, 
BROADCASTING  herewith  presents  a  new  form  of  map  especially  adapted  to  the  requirements  of 
the  radio  advertiser,  advertising  agent  and  station  management.  It  combines  two  special  features : 
(1)  Grids  or  sections  of  equal  area  and  uniform  scale,  making  every  section  of  the  United  States  directly 
comparable,  and  (2)  Urban  and  rural  radio  family  breakdowns  and  retail  sales  by  counties,  superimposed 
upon  the  grid  maps.  This  method  of  map-making  was  devised  after  frequent  consultations  with 
timebuyers,  broadcasters  and  network  research  departments.  We  believe  that  these  maps  and  data 
will  prove  to  be  a  contribution  to  uniformity  and  convenience  in  evaluating  and  mapping  radio  coverage. 


ARRANGEMENT  OF  GRIDS:  Maps  1  to  26  (see 
index  on  next  page)  comprise  a  progressive  series  of 
equal  area  basic  grids  or  sections,  each  slightly  over- 
lapping its  neighbors.  Neighboring  grids  can  thus  be 
readily  assembled  to  form  larger  maps  for  any  given 
area.  Maps  27  to  35  are  additional  grids,  draw^n  to 
the  same  standard  scale  and  size  as  the  basic  grids. 
These  have  been  added  in  order  that  certain  im- 
portant metropolitan  broadcasting  centers  may  be 
found  at  or  near  the  center  of  a  grid.  Each  grid 
map  covers  a  span  400  x  475  miles. 

PURPOSES  OF  THE  GRID  SYSTEM:  Conven- 
tional maps  are  frequently  inconvenient  or  impracti- 
cal in  broadcasting  work.  The  maps  published  here- 
with combine  the  comprehensiveness  of  a  large  wall 
map  and  the  convenience  of  standard  page  size. 
They  show  the  detail  ordinarily  needed  in  radio  work 
— counties  outlined  and  named;  all  cities  with  radio 
stations  named  and  number  of  stations  indicated;  all 
cities  over  25,000  population  named;  all  cities  over 
10,000  located.  The  county  radio  homes  data  may 
be  used  conveniently  with  those  for  total  families, 
total  radio  families  and  percentage-of-ownership, 
tabulated  by  States  and  counties  on  pages  42-58  of 
the  1939  BROADCASTING  Yearbook.  Since  the 
county  figures  are  estimates,  there  is  necessarily  a 
certain  unmeasurable  degree  of  error  in  the  figures 
for  individual  counties.  For  any  group  of  counties, 
however,  such  as  those  included  in  the  service  area 
of  a  typical  broadcasting  station,  it  is  believed  that 
the  sum  of  the  estimates  (urban  or  rural,  or  both) 
for  individual  counties  is  sufficiently  accurate  for 
practical  purposes. 


MAP  INDEX:  The  index  maps  on  the  following 
page  show  the  areas  covered  by  the  grids.  The 
larger  map  shows  the  basic  grids,  the  smaller  the 
supplementary  grids.  Identifying  numbers  appear 
at  or  near  the  center  of  the  area  covered  by  each  grid 
map  and  shown  as  a  dotted  rectangle  on  the  index 
map.  The  identifying  numbers  appear  in  the  upper 
right  corner  of  the  grid  maps  themselves  which  are 
published  in  subsequent  pages  in  the  order  indicated 
by  the  numbers.  An  index  by  States  also  appears  on 
the  next  page  to  facilitate  map  selection.  Some  of  the 
States  appear  in  their  entirety  on  one  or  more  maps, 
as  indicated  by  the  boldface  figures  in  the  first  col- 
umn of  the  index.  Parts  of  the  same  State  appear 
in  several  additional  maps,  as  indicated  in  the  other 
columns  of  the  index.  Thus  it  is  possible  to  select 
the  right  map  or  maps  to  measure  between  points  in 
different  States.  For  example,  to  determine  the  dis- 
tance between  Muncie,  in  central  Indiana,  and  Bris- 
tol, in  northeastern  Tennessee,  consultation  of  the 
index  shows  that  both  areas  appear  on  Grid  10. 

BASE  MAP  AND  DATA:  The  base  map  used  for 
the  original  map  is  an  Albers  Equal  Area  Projection 
prepared  in  1937  by  the  Geographer  of  the  Census. 
In  order  to  permit  fine  work,  the  map  was  enlarged 
and  drawn  in  sections  which,  if  assembled,  would 
form  a  map  of  the  United  States  nearly  20  feet  wide. 
The  data  on  urban  and  rural  radio  families  for  each 
county,  published  herein  for  the  first  time,  are  break- 
downs of  the  county  totals  compiled  by  the  Joint 
Committee  on  Radio  Research.  Retail  sales  in  thou- 
sands of  dollars  for  1935,  also  shown  for  each  county, 
are  from  the  last  Census  of  Business;  1938  retail  sales 
would  vary  in  total  only  slightly  from  the  1935 
figures. 

COPYRIGHT  FREE:  These  maps  were  prepared 
for  BROADCASTING  by  Walter  P.  Burn  &  Asso- 
ciates Inc.,  New  York,  in  collaboration  with  Edgar 
Felix,  publisher  of  Radio  Coverage  Reports.  While 
the  Radio  Market  Atlas  is  copyrighted,  BROAD- 
CASTING will  extend  permission  to  advertisers,  ad- 
vertising agencies  and  broadcasters  to  use  the  maps 
without  charge  for  any  specific  and  acceptable  pur- 
pose. Additional  copies  of  any  single  map,  or  special 
combinations  of  maps  made  to  order,  may  be  secured 
at  nominal  cost  from  Walter  P.  Burn  &  Associates. 
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BASIC  GRID  MAPS 

Indicated  by  Dolled  Lines 


Subdividing  the  I  niled  Stales  into  a  series  of  areas  of  uniform  and  convenient  si/e  for  radio 
purposes.    The  number  appearing  at  the  center  of  each  dotled-Hne  rectangle  is  the  idrntifyiii;.' 
number  appearing  on  each  grid  map.    Each  basic  grid  slightly  overlaps  its  neighbor*  in  order 
to  facilitate  assembling  adjacent  maps. 


INDEX  TO  GRID  MAPS 

Arrunged  by  States 
Numbers  in  Boldface  indicate  State  as  a  whole  appears  in  the  grid  i 
Such  numbers  are  not  repeated  in  succeeding  columns. 
Section  of  State  Appears  in  Crids  Indicated. 


Slate 

Central 

Northeast 

Northwest 

Southeast 

Southwest 

Alabama 

18,  33 

33 

19.33,  35 

25 

19,  35 

Arizona 

23 

14 

13 

24 

Arkansas 

19.20 

11.34 

12.  35 

19 

20,  35 

California 

16,  24 

16 

16 

15,24 

23,24 

Colorado 

13. 14 

13 

14 

13 

14 

Connecticut 

1,27 

2 

Delaware 

9,  27.  32 

32 

32 

Dist.  of  Columbia 

9.  27,  32 

Florida 

25 

17,  25 

18 

25 

25 

Georgia 

18,  33 

18,  33 

18.  33 

17,  25 

18,23 

Idaho 

7 

8 

15 

8.15 

Illinois 

11,30,34 

3.4,30 

4,30,31 

33 

Indiana 

3,  10,11,29,30 

3.  10,  29,30 

3,  30,34 

10,  33 

33.  34 

Iowa 

4,  12,31 

4,  30 

11,30 

34 

Kansas 

12,  13 

12,31 

13 

12 

13 

Kentucky 

10,  11.33 

10,28,  33 

11,34 

10,33 

11.34 

Louisiana 

19,  20 

20,26 

20.  26 

M  aine 

1 

27 

Maryland 

9,  27,  32 

27 

28 

27 

27 

Massachusetts 

1.27 

27 

2,27 

2,27 

Michigan 

3,28,29,  30 

3,29 

4 

3,  10,  29 

3. 10,11.28,  29.30 

Minnesota 

4.31 

4 

5 

4,31 

5.31 

Mississippi 

19 

18 

18 

Missouri 

12,34 

31,34 

12,31 

11.34 

12 

Montana 

6,  7 

6 

6 

7 

Nebraska 

13 

5,31 

6,  13 

12.31 

13 

Nevada 

15 

15 

16 

15.24 

16.  23,  24 

New  Hampshire 

1.27 

27 

27 

New  Jersey 

2.  9.  27 

2, 9         1  2 

9 

9 

New  Mexico 

22 

13,21 

14 

21.22 

22 

New  York 

2.  27 

1 

28 

1.9.27 

10,  28 

North  Carolina 

9. 17.  .32 

9,  32 

10,  33 

9,  32 

18,  33 

North  Dakota 

5 

6 

5,31 

6 

Ohio 

3,10.28.  29 

2,3,29 

3,6,11.29,  30 

2 

6,  11,30,  32.  33 

Oklahoma 

12.  20.21.35 

12 

13 

20 

21 

Oregon 

8 

7 

Pennsylvania 

2.  9.  27.28 

27 

10.  28,  29 

9,  27 

9, 10,28.  29 

Rhode  Island 

1.27 

South  Carolina 

17.  32 

9.32 

18,33 

South  Dakota 

5 

5,31 

6 

5,31 

6 

Tennessee 

11. 18.33 

10, 17, 18,33 

11,34 

18,33 

19 

Texas                 i  21,26,35 

20. 35  - 

21,22 

26 

26 

Utah                  1  15 

14 

15 

14,23 

15,  23 

Vermont             1  1 

2 

2 

Virginia              1          9. 32 

9.  27.  32 

10,  28 

9,31.32 

10.33 

Washington         j  8 

7 

7 

West  Virginia       |       10. 28. 32 

9,  32 

2.  10.  29 

10,32 

10.  .32,33 

Wisconsin             1          4. 30 

3 

31 

3.  30 

30.31 

Wyoming  6 

6 

13.14    1  11,15 

SUPPLEMENTARY  GRID  MAPS 


Indicated  by  Dolled  Lu 


These  addilional  special  grid  maps  have  been  prepared  in  ordi-r 
that  certain  important  broadcasting  centers  may  appear  at  or 
near  the  center  of  a  grid  map. 
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Minute^  Pleasel 


II  HEN  you  talk  in  terms  of  sales  increases  (box  tpps 
if  you  insist)  for  West  Virginia,  Eastern  Ohio,  Western 
Pennsylvania  and  Maryland,  you  must  reckon  with  the 
thousands  of  JUST  PLAIN  FOLKS  who  can  be  effectively 
reached  only  through  WWVA,  Wheeling  and  WMMN, 
Fairmont,  West  Virginia. 

B  OTH  5,000  Watts— BOTH  COLUMBIA— BOTH  Friendly 
— BOTH  with  a  grand  record  of  success — BOTH  members 
of  NAB — BOTH  doing  a  bang-up  job  in  two  distinct 
markets— BOTH  represented  by  JOHN  BLAIR  &  CO. 


WWVA  •  WMMN 


Youl 


Wheeling,  W.  Va. 


Fairmont,  W.  Va. 
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UNITED  STATES  FAMILIES:  A  RADIO  TIME  BUYERS'  GUIDE 

Special  Urban  and  Rural  Breakdowns  of  Radio  Census  of  Joint  Committee  on  Radio  Research 

As  Compiled  by  NBC 

(See  Maps  for  County  Breakdowns;  See  1939  BROADCASTING  Yearbook  for  County  Totals) 


ALL 

FAMILIES 

URBAN  FAMILIES 

RURAL  FAMILIES 

All 

All 

Urban 

Urban 

All 

Rural 

Rural 

STATES 

All  Rank 

Radio 

Urban 

Radio 

Radio 

Rural 

Radio 

Radio 

All  Rank 

Families 

All  Rank 

Families 

Urban 

Rank 

Families 

Families 

All 

Rank 

Families 

Rural 

Rank 

Families 

Families 

Families* 

of 

Radio 

of 

Are  Thi§ 

of 

Are  This 

Radio 

of 

Are  This 

Are  Thip 

Rural 

of 

Are  This 

Ra1io 

of 

Are  This 

Are  This 

State 

Families**  State 

% 

Families* 

State 

% 

Families**  State 

%  of  All 

%  of  All 

Families* 

State 

% 

Families** 

State 

%  of  All 

%  of  All 

of  All 

of  All 

Radio 

Urban 

of  All 

Radio 

Rural 

Familie) 

Families 

Families 

Families 

Families 

Families 

Families 

670,000 

18 

375,200 

22 

56 

207,000 

25 

31 

154,600 

27 

41 

75 

463,000 

10 

69 

220,600 

19 

59 

48 

Arizona  

104.000 

44 

79 , 600 

45 

77 

37,000 

42 

36 

33,100 

42 

42 

89 

67,000 

41 

64 

46,500 

43 

58 

69 

Arkansas  

501,000 

23 

254,800 

31 

51 

113,000 

34 

23 

88,100 

34 

35 

78 

388,000 

18 

77 

166,700 

24 

65 

43 

California  

1.818,000 

4 

1,719,800 

4 

95 

1 ,369.000 

4 

75 

1,287,100 

4 

25 

94 

449.000 

11 

25 

432,700 

5 

25 

96 

Colorado  

288,000 

34 

233,500 

32 

81 

152,000 

31 

53 

138,200 

31 

59 

91 

136,000 

32 

47 

95,300 

36 

41 

70 

Connecticut  

437,000 

28 

402,100 

20 

92 

306,000 

14 

70 

281.400 

14 

70 

92 

131,000 

35 

30 

120.700 

32 

30 

92 

Delaware  

67,000 

47 

57,600 

47 

86 

34,000 

43 

.51 

30,800 

44 

53 

90 

33,000 

46 

49 

26,800 

46 

47 

81 

District  of  Col.  .  .  . 

168,000 

37 

152,900 

37 

91 

168,000 

28 

100 

152,900 

28 

100 

91 

Florida  

443 , 000 

27 

297,900 

27 

67 

238,000 

21 

54 

189,500 

21 

64 

80 

205,000 

27 

46 

108,400 

33 

36 

53 

Georgia  

716,000 

14 

370,800 

23 

52 

245.000 

19 

34 

180,500 

23 

49 

74 

471,000 

8 

66 

190,300 

20 

51 

40 

Idaho  

124,000 

42 

98 , 700 

43 

80 

38,000 

41 

31 

34,200 

41 

35 

90 

86,000 

39 

69 

64 , 500 

39 

65 

75 

Illinois  

2,063,000 

3 

1,857,100 

3 

90 

1,526,000 

3 

74 

1 , 426 . 600 

3 

77 

93 

537,000 

5 

26 

430,500 

6 

23 

80 

Indiana  

934,000 

11 

816,800 

11 

87 

522,000 

11 

56 

480 , 300 

11 

59 

92 

412,000 

13 

44 

336,500 

8 

41 

82 

Iowa  

680,000 

17 

577,800 

13 

85 

281,000 

15 

41 

262,500 

15 

45 

93 

399,000 

15 

59 

316,300 

9 

55 

79 

Kansas  

501,000 

23 

367,800 

24 

73 

204,000 

27 

41  > 

189,300 

22 

51 

93 

297,000 

23 

59 

178,500 

22 

49 

60 

Kentucky  

708,000 

15 

494,900 

15 

70 

242,000 

20 

34 

208 , 600 

19 

42 

86 

466,000 

9 

66 

286,300 

11 

58 

61 

Louisiana  

510,000 

22 

297,400 

28 

58 

215,000 

24 

42 

168,100 

25 

57 

78 

295,000 

24 

58 

129,300 

30 

43 

44 

Maine  

221,000 

35 

201,100 

35 

91 

88 , 000 

37 

40 

79,700 

35 

40 

91 

133,000 

33 

60 

121,400 

31 

60 

91 

Maryland  

410.000 

30 

355,100 

25 

87 

251,000 

18 

61 

225,100 

17 

63 

90 

159,000 

30 

39 

130,000 

29 

37 

82 

Massachusetts.  .  .  . 

1,104,000 

8 

1,019,200 

9 

92 

992,000 

6 

90 

912,100 

6 

89 

92 

112,000 

37 

10 

107,100 

34 

11 

96 

Michigan  

1,220,000 

7 

1,122,200 

6 

92 

827,000 

8 

68 

771,100 

8 

69 

93 

393,000 

17 

32 

351 , 100 

7 

31 

89 

Minnesota  

652 , 000 

19 

556,900 

14 

85 

331,000 

13 

51 

309.300 

13 

56 

93 

321,000 

21 

49 

247,600 

14 

44 

77 

Mississippi  

494,000 

25 

207,000 

34 

42 

91,000 

36 

18 

64,600 

38 

31 

71 

403,000 

14 

82 

142,400 

26 

69 

35 

Missouri  

1,072,000 

10 

822 , 800 

10 

77 

562,000 

10 

52 

525,600 

10 

64 

94 

510.000 

7 

48 

297,200 

10 

36 

58 

Montana  

142,000 

40 

114,600 

41 

81 

49,000 

40 

35 

44,400 

40 

39 

91 

93.000 

38 

66 

70.200 

3S 

61 

75 

Nebraska  

352,000 

32 

284,100 

30 

81 

129,000 

33 

37 

120,100 

32 

42 

93 

223,000 

26 

63 

164,000 

25 

58 

74 

Nevada  

30,000 

49 

28 , 500 

49 

95 

12,000 

49 

40 

11 ,000 

49 

39 

91 

18,000 

47 

60 

17,500 

47 

61 

97 

New  Hampshire..  . 

136,000 

41 

124,400 

39 

92 

77,000 

38 

57 

69,700 

36 

56 

91 

59,000 

43 

43 

54,700 

41 

44 

93 

New  Jersey  

1,098,000 

9 

1,022,500 

8 

93 

904,000 

7 

82 

845,400 

7 

83 

94  ' 

194,000 

29 

18 

177,100 

23 

17 

91 

New  Mexico  

102,000 

45 

62,300 

46 

61 

27,000 

47 

26 

23,700 

47 

38 

88 

75,000 

40 

74 

38,600 

44 

62 

51 

New  York  

3,372,000 

1 

3,132,300 

1 

93 

2,806,000 

1 

83 

2,623,300 

1 

84 

93 

566,000 

3 

17 

509,000 

3 

16 

90 

North  Carolina.  .  . 

736,000 

12 

408 , 600 

19 

55 

206,000 

26 

28 

161,900 

26 

40 

79 

530,000 

6 

72 

246,700 

15 

60 

47 

North  Dakota.  .  .  . 

156,000 

39 

119,600 

40 

77 

28,000 

46 

18 

26.200 

46 

22 

94 

128,000 

36 

82 

93,400 

37 

78 

73 

Ohio  

1,777.000 

5 

1,641,500 

5 

92 

1,215,000 

5 

68 

1,130,200 

5 

69 

93 

562,000 

4 

32 

511,300 

2 

31 

91 

Oklahoma  

619,000 

20 

454,300 

17 

73 

233,000 

22 

38 

202 , 500 

20 

45 

87 

386,000 

19 

62 

251,800 

12 

55 

65 

Oregon  

299,000 

33 

285,400 

29 

95 

157,000 

29 

53 

147,000 

29 

52 

94 

142,000 

31 

48 

138,400 

27 

48 

97 

Pennsylvania  

2,452,000 

2 

2,206,400 

2 

90 

1,687,000 

2 

69 

1,553,900 

2 

70 

92 

765,000 

2 

31 

652 , 500 

1 

30 

85 

Rhode  Island  

169,000 

36 

155,500 

36 

92 

155,000 

30 

92 

142,500 

30 

92 

92 

14,000 

48 

8 

13 , 000 

48 

8 

93 

South  Carolina..  .  . 

407,000 

31 

207,300 

33 

51 

99,000 

35 

24 

69,500 

37 

34 

70 

308,000 

22 

76 

137,800 

28 

66 

45 

South  Dakota.  .  .  . 

167,000 

38 

132,900 

38 

80 

34,000 

43 

20 

31,700 

43 

24 

93 

133,000 

33 

80 

101,200 

35 

76 

76 

Tennessee  

689,000 

16 

459,900 

16 

67 

259,000 

17 

38 

211,200 

18 

46 

82 

430,000 

12 

62 

248,700 

13 

54 

58 

Texas  

1,516,000 

6 

1,033,500 

7 

68 

661.000 

9 

44 

556,200 

9 

54 

84 

855,000 

1 

56 

477,300 

4 

46 

56 

Utah  

123,000 

43 

111,000 

42 

90 

68,000 

39 

55 

61,800 

39 

56 

91 

55,000 

44 

45 

49,200 

42 

44 

89 

99,000 

46 

88,600 

44 

90 

33 , 000 

45 

33 

30,000 

45 

34 

91 

66,000 

42 

67 

58,600 

40 

66 

89 

Virginia  

613,000 

21 

400,200 

21 

65 

217,000 

23 

35 

178,800 

24 

45 

82 

396,000 

16 

65 

221,400 

18 

55 

56 

Washington  

468,000 

26 

443,300 

18 

95 

271,000 

16 

58 

254,400 

16 

57 

94 

197,000 

28 

42 

188,900 

21 

43 

96 

West  Virginia  

417,000 

29 

348,300 

26 

84 

130,000 

32 

31 

111,800 

33 

32 

86 

287,000 

25 

69 

236,500 

16 

68 

82 

Wisconsin  

735,000 

13 

612,700 

12 

83 

404,000 

12 

55 

377,000 

12 

62 

93 

331,000 

20 

45 

235,700 

17 

38 

71 

62,000 

48 

49,800 

48 

80 

20,000 

48 

32 

18,100 

48 

36 

90 

42 , 000 

45 

68 

31,700 

45 

64 

75 

TOTAL  U.  S. 

J2,641 ,000 

26,666,500 

82 

18,920,000 

58 

17,195,600 

64 

91 

13,721,000 

42 

9,470,900 

36 

69 

Reproduced  Courtesy  of  National  Broadcasting  Co. 

*  Estimated  as  of  July  1,  1937  by  Joint  Committee  on  Radio  Research.  **  Estimated  as  of  January  1,  1938  by  Joint  Committee  on  Radio  Research. 
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FOR-^HART  FORD^COUNTY 

uinBc 

HAR.TFOKDAND  NEW  BRITAIN,  CONN- 
1,000  WATTS  DAY,  250  NIGHTS,  1380  K.C' 

•  WNBC  is  DIFFERENT! 

•  WNBC  rates  are  LOW! 

•  WNBC  gets  RESULTS! 

LET  YOUR  NEXT  HARTFORD  CONTRACT  GO  WNBC 
YOU'LL  BE  GLAD  YOU  DID! 

•  NATIONAL  BROADCASTING  BLUE 
NETWORK  OUTLET  FOR  CENTRAL 
CONNECTICUT 


CONNECTICUT 

BROADCASTING  SYSTTEM 


POF.>NEW  HAVEK 


COUNTY 


NEW    HAVEN,  CON  N  E  CT  IC  UT 


NEW  HAVEN'S  OWN  STATION 

FULL   TIME  AHEAD 

ABOUT  AUGUST  FIRST  WELI  WILL  BROADCAST  ON  930  KG 
500  WATTS  DAYS.  250  WATTS  NIGHTS 

•  GET  ABOARD  A  STATION 
THAT  IS  GOING  PLACES— 
AND  CARRYING  ALL  NEW 
HAVEN  WITH  IT. 
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WASHINGTON 
U-2220 
B— 7430 
S  -7941 


HANCOCK 

U-960 
B-7r70 
5-9601 


PSOVIDENCE  ^ 

u— iieieo  ^ 

R-10300      .  1 
^180333  *I 

ICENT             A  J 
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D.C. 


CITIES  OVER  100.000  POP.  U    URBAN  RADIO  HOMES 

'  25.000- 100.000  POP.  R    RURAL  RADIO  HOMES' 

.  10.000  -  25.000  POP.  $    RETAIL  SALES  in  THOUSANDS 

I  LESS  THAN  10.000  POP.  with  RADIO  STATION 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


Counties  with  R  only  ar«  •nfir«ly  rural.   Rural  homai  art  thota 

<n  farmi   or   !n  communltiai  of   lait  than  2,500  population. 


Prepared  in  Collaberctien  with 
WALTER  P.  BURN  t  ASSOCIATES.  Inc. 
and 

EDGAR  FELIX 


,MaD  iaia:  luraau  of  Caniut.  \m.  tltdla  Hoikm:  Darlvad  from  Joint  Commlttaa  on  Radio  Rataarch  Estlmatai.  ml.  Ratail  Salai :  Caniu<  of  Builnaii.  I«3S.  Auttioriiad  Slalloni:  Fadaral  Communlcatloni  Commiulont.  Mar  1*^- 
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Advertising 


RADIO  STATION 

WLAW 


Studios  &  Offices:  OSWALD  Bidg. 
Lawrence,  Massachusetts 


Lawrence,  with  Lowell  and  Haverhill,  forms  one  continuous 
city  of  325,000  people,  for  which  Lawrence  is  one  principal  shopping 
center.  As  such,  the  area  and  its  suburbs  take  rank  as  the  twenty- 
fifth  city  of  the  United  States. 

Lawrence  alone  ranks  as  the  leading  city  of  the  United  States 
in  the  production  of  woolens  and  worsteds  and  the  combined  manu- 
factures of  the  three  cities  provide  payrolls  of  ^44,000,000  a  year. 
Retail  sales  exceed  ^86,000,000.  All  of  this  is  within  the  10  MV/M 
signal  of  WLAW,  which  provides  the  only  primary  service  available 
at  uniform  high  level  throughout  the  combined  cities. 

WLAW  delivers  a  large  part  of  the  Lawrence-Lowell-Haverhill 
audience  at  all  times  of  the  day.  Newscasting  has  the  aid  of  the  full 
facilities  of  the  Lawrence  Daily  Eagle  and  Evening  Tribune,  with  the 
greatest  circulation  in  Essex  County.  The  combined  station  and 
newspaper  resources  provide  a  merchandising  service  that  is  not 
excelled. 


1  0  0  0  WATTS 


680  KC. 
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THE  WAY  TO  COVER  ROCHESTER . . . 

AND  THE  RICH  WESTERN  NEW  YORK  TRADING  AREA  . 


WHAM 


CLEAR  CHANNEL  •  50,000  WATTS  •  FULL  TIME 

In  the  wealthy  Western  New  York  area,  incomes  and  purchases 
per  capita  are  well  above  the  U.  S.  average,  as  revealed  in  Sales 
Management's  survey.  Only  one  radio  station  blankets  this  profit- 
able territory  . . .  50,000-watt  WHAM. 

An  independent  survey,  just  completed,  shows  that  WHAM 
delivers  more  of  these  responsive  high-buying-power  listeners 
than  are  attainable  through  any  other  station. 


ROCHESTER'S 
RICH  TRADING  AREA 
LISTENS  TO  WHAM 
by  4  to  1 

A  survey  just  completed  by  a 
Rochester  advertising  agency 
shows  that,  even  omitting 
Rochester  itself,  WHAM's  lis- 
teners in  the  trading  area  out- 
number the  listeners  of  any 
other  radio  station  by  4  to  i. 

Rochester's  {Monroe  County)  ef- 
fective buying  income  [Sales  Man- 
agement Survey)  is  $242,1^-/, 000; 
1 1  adjoining  counties,  comprising 
only  one-third  of  WHAM's  pri- 
mary coverage,  have  $248, 404,000. 

You  cover  the  area  with 
WHAM  alone;  you  cannot 
cover  it  without  WHAM. 


ROCHESTER,  N.  Y.  •  STROMBERG-CARLSON  TELEPHONE  MFG.  CO,  •  National  Representative...  QIO.  P.  HOLLINGSBERRY  CO. 
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National 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25.000-  100.000  POP.  R    RURAL  RADIO  HOMES' 

A  10,000  -  25,000  POP.  $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  lO.OOO  POP.  with  RADIO  STATION         -CouMies  .ith  R  onl,  , 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


.  Rur. 
than 


3. BOO  popula 


Prepared  in  Collaborafion  wifh 
WALTER  P.  BURN  &  ASSOCIATES.  Inc. 
end 

EDGAR  FELIX 


Mop  Btie:  lureau  of  C«n«us,  l»37.  Radio  Homot:  Derived  from  Joint  Committae  on  Radio  Roteirch  Ejtimatej,  H38.   Retail  Salei:  Genius  of  Buiineit.  I9J5.  Authoriied  Stationt;  Federal  Communication!  Commisiioni.  May  I.  IW. 
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TOLEDO 


lIma 


THREE  INDIVIDUAL  STATIONS 
THREE  INDIVIDUAL  MARKETS 

SERVICE  is  the  watchword  of  these  3  Go- 
getters — SERVICE  to  our  listeners — and 
SERVICE  to  our  advertisers. 

If  you  want  your  Radio  Advertising  to  do  things  for 
you  in  Ohio  just  consider  this  combination — can  be 
bought  as  a  group  or  as  individual  markets. 

Facts  about  coverage,  audience  and  market  data  are 
available  on  each  station,  and  the  national  represen- 
tation is  handled  by  John  Blair  &  Co. 
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M«p  B«m:  luraau  of  C«nius.  IW.  Radio  Hom«:  Darlved  from  Joint  Commlttte  on  Radto  Rawarch  Eftlmataj,  1938.   Rafail  Sales:  Camus  of  Buiinaw, 


Authoriiad  Sfations:  Fadaral  Communications  Commissions,  May  1.  IW. 
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Arrowhead 

Broadcasting 

System 


National  Broadcasting  Company's  Station  for 
the  Head  of  the  Lakes  Region  .  .  . 

WEBC  5,000  watts,  Duluth  and  Superior. 

Columbia  Broadcasting  System's  Stations  for 
the  Mesaba  Iron  Range  area  .  .  . 

WMFG  250  watts,  Hibbing,  Minnesota 

WHLB    250  watts,  Virginia,  Minnesota 

and 

on  July  15th,  the  fastest  growing,  independent 
radio  station  in  the  Middle  West  .  .  . 

WEAU  5,000  watts,  Eau  Claire,  Wisconsin 

For  complete  coverage  of  Northern  Wiscon- 
sin, Northern  Minnesota  and  Upper  Michigan, 
use  the  ... 

Arrowhead  Broadcasting  System 

General  Offices 
WEBC  Building  .  .  .  Duluth 


1 
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BROAa^lsTING 

'^oadcast 

ingr 


IDA 
B2i20 


SAC 

u-aoo 

B-3090 
$•5527 


WaiWnqton, 
D.  C. 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25,000-100,000  POP.  R    RURAL  RADIO  HOMES* 
A  10,000-25,000  POP.                           $    RETAIL  SALES  In  THOUSANDS 

•  LESS  THAN  10,000  POP.  with  RADIO  STATION         'Cour.*  iei  with  R  only  are  entlreiy  rural.  Rural  homes  are  those 

  on   (arms   or   in    communitiei   of    less   than   2.500  population. 


k 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


Prepared  in  Collaborafion  with 
WALTER  P.  BURN  &  ASSOCIATES,  Inc. 
and 

EDGAR  FELIX 


Map  Bait:  Buraau  of  Cam 


IW.  Radio  Hom.i;  Darirad  from  Joint  CommiH..  on  Radio  Rawarch  Eltimatet,  1938.   Retail  Salei:  Canim  of  Busineii,  H35.  Authoriiad  Stationj:  Federal  Communication!  CommiMioni,  May  I.  1?3?. 
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H-1660 
MfS7 


CAHBON 

R  1510 
H86S 


ALBANY 

R-670 
S-57W 


PLATTE 

B-1890 
$-2053 


GOSHEN 

Bjieo 


SHERIDAN 
B  2010 
S2S8S 


NEBRASKA 


BOX  BUTTE 
U  1600 
R  960 
S-<006 


National 


■  CITIES  OVER  100,000  POP.  U 
•  25,000-  100,000  POP.  R 
A  10,000-25,000  POP.  $ 


URBAN  RADIO  HOMES 
RURAL  RADIO.  HOMES- 
RETAIL  SALES  in  THOUSANDS 

ar«  «ntii 
imunifits  of 


k 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 
Ural.  Rural  homas  are  tho 
lest  than   2,500  populatic 


Prepar«d  in  ColUbor«fion  with 
WALTER  P.  BURN  &  ASSOCIATES,  Inc. 
'and 

EDGAR  FELIX 


Map  kx:  luraau  of  Ctiam,  l«7.  Radio  Hom«:  Dcrirad  from  Joint  Commtttaa  on  Radio  Rawarch  Eitimafai.  \1it.  Ratail  Salai:  Caniui  of  luiinau.  I»3S.  Authorind  Stationi:  Fadaral  Communication!  Comminionf,  Ma?  I,  IW. 
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TWIN  FALLS 

U2320 


SWEETWATER 

U-2690 

W197 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO.  HOMES 

•  25,000-  100.000  POP.  R    RURAL  RADIO  HOMES' 

▲  10,000-25,000  POP.  $    RETAIL  SALES  !n  THOUSANDS 

•  LESS  THAN  10.000  POP.  with  RADIO  STATION  *Count 


k 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


with  R  only  are  entirely  rural.  Rural  homes  are  those 
or  in  communities  of   less  than  2,500  population. 


Praparsd  !n  Collaboration  wifh 
WALTER  P.  BURN  S  ASSOCIATES.  Inc. 
and 
ED6AR  FELDC 


Map  Bate:  Bureau  of  Census.  1737.  Raeflo  Homes:  Derived  from  Joinf  CommiHee  on  Radio  Research  Estimates.  1938.  Retail  Sales:  Census  of  Business,  1935.  Authoriied  Stations:  Federal  Communications  Commissions.  May  I.  I»3». 
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BROAI^STING 

'oadcast 


National 


Wathlngton, 

D.  C. 


■  CITIES  OYER  100.000  POP. 
•  25.000-100.000  POP. 
A  10.000-25.000  POP. 


U  URBAN  RADIO  HOMES 
R  RURAL  RADIO  HOMES' 
$    RETAIL  SALES  in  THOUSANDS 


k 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


LESS  THAN  10,000  POP.  wHh  RADIO  STATION 


'Counties  with  R  only  are  entirely  rural.  Rural  hornet  are  those 
on  farms   or   in   communities  of   less  than  2,500  population. 


Prepared  in  ColUboratiofi  with 
WALTER  P.  BURN  t  ASSOCIATES,  Inc. 
•nd 

EDGAR  FELIX 


Map  las«:  luraau  of  Census.  Itj7.  Radio  Homes:  Derired  from  Joint  Commtttee  on  Radio  Research  Estimates,  1938.  Retail  Sales:  Census  of  Business.  IV3S.  Authoriied  Stations:  Federal  Communications  CommiMions,  M«r  'W. 
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T  N  response  to  a  demand  arising  from  the  fact  that  commercial  maps  have  not  fully  met  radio's  needs, 
BROADCASTING  herewith  presents  a  new  form  of  map  especially  adapted  to  the  requirements  of 
the  radio  advertiser,  advertising  agent  and  station  management.  It  combines  two  special  features: 
(1)  Grids  or  sections  of  equal  area  and  uniform  scale,  making  every  section  of  the  United  States  directly 
comparable,  and  (2)  Urban  and  rural  radio  family  breakdowns  and  retail  sales  by  counties,  superimposed 
upon  the  grid  maps.  This  method  of  map-making  was  devised  after  frequent  consultations  with 
timebuyers,  broadcasters  and  network  research  departments.  We  believe  that  these  maps  and  data 
will  prove  to  be  a  contribution  to  uniformity  and  convenience  in  evaluating  and  mapping  radio  coverage. 


ARRANGEMENT  OF  GRIDS:  Maps  1  to  26  (see 
index  on  next  page)  comprise  a  progressive  series  of 
equal  area  basic  grids  or  sections,  each  slightly  over- 
lapping its  neighbors.  Neighboring  grids  can  thus  be 
readily  assembled  to  form  larger  maps  for  any  given 
area.  Maps  27  to  35  are  additional  grids,  drawn  to 
the  same  standard  scale  and  size  as  the  basic  grids. 
These  have  been  added  in  order  that  certain  im- 
portant metropolitan  broadcasting  centers  may  be 
found  at  or  near  the  center  of  a  grid.  Each  grid 
map  covers  a  span  400  x  475  miles. 

PURPOSES  OF  THE  GRID  SYSTEM:  Conven- 
tional maps  are  frequently  inconvenient  or  impracti- 
cal in  broadcasting  work.  The  maps  published  here- 
with combine  the  comprehensiveness  of  a  large  wall 
map  and  the  convenience  of  standard  page  size. 
They  show  the  detail  ordinarily  needed  in  radio  work 
— counties  outlined  and  named;  all  cities  with  radio 
stations  named  and  number  of  stations  indicated;  all 
cities  over  25,000  population  named;  all  cities  over 
10,000  located.  The  county  radio  homes  data  may 
be  used  conveniently  with  those  for  total  families, 
total  radio  families  and  percentage-of-ownership, 
tabulated  by  States  and  counties  on  pages  42-58  of 
the  1939  BROADCASTING  Yearbook.  Since  the 
county  figures  are  estimates,  there  is  necessarily  a 
certain  unmeasurable  degree  of  error  in  the  figures 
for  individual  counties.  For  any  group  of  counties, 
however,  such  as  those  included  in  the  service  area 
of  a  typical  broadcasting  station,  it  is  believed  that 
the  sum  of  the  estimates  (urban  or  rural,  or  both) 
for  individual  counties  is  sufficiently  accurate  for 
practical  purposes. 


MAP  INDEX:  The  index  maps  on  the  following 
page  show  the  areas  covered  by  the  grids.  The 
larger  map  shows  the  basic  grids,  the  smaller  the 
supplementary  grids.  Identifying  numbers  appear 
at  or  near  the  center  of  the  area  covered  by  each  grid 
map  and  shown  as  a  dotted  rectangle  on  the  index 
map.  The  identifying  numbers  appear  in  the  upper 
right  corner  of  the  grid  maps  themselves  which  are 
published  in  subsequent  pages  in  the  order  indicated 
by  the  numbers.  An  index  by  States  also  appears  on 
the  next  page  to  facilitate  map  selection.  Some  of  the 
States  appear  in  their  entirety  on  one  or  more  maps, 
as  indicated  by  the  boldface  figures  in  the  first  col- 
umn of  the  index.  Parts  of  the  same  State  appear 
in  several  additional  maps,  as  indicated  in  the  other 
columns  of  the  index.  Thus  it  is  possible  to  select 
the  right  map  or  maps  to  measure  between  points  in 
different  States.  For  example,  to  determine  the  dis- 
tance between  Muncie,  in  central  Indiana,  and  Bris- 
tol, in  northeastern  Tennessee,  consultation  of  the 
index  shows  that  both  areas  appear  on  Grid  10. 

BASE  MAP  AND  DATA:  The  base  map  used  for 
the  original  map  is  an  Albers  Equal  Area  Projection 
prepared  in  1937  by  the  Geographer  of  the  Census. 
In  order  to  permit  fine  work,  the  map  was  enlarged 
and  drawn  in  sections  which,  if  assembled,  would 
form  a  map  of  the  United  States  nearly  20  feet  wide. 
The  data  on  urban  and  rural  radio  families  for  each 
county,  published  herein  for  the  first  time,  are  break- 
downs of  the  county  totals  compiled  by  the  Joint 
Committee  on  Radio  Research.  Retail  sales  in  thou- 
sands of  dollars  for  1935,  also  shown  for  each  county, 
are  from  the  last  Census  of  Business;  1938  retail  sales 
would  vary  in  total  only  slightly  from  the  1935 
figures. 

COPYRIGHT  FREE:  These  maps  were  prepared 
for  BROADCASTING  by  Walter  P.  Burn  &  Asso- 
ciates Inc.,  New  York,  in  collaboration  with  Edgar 
Felix,  publisher  of  Radio  Coverage  Reports.  While 
the  Radio  Market  Atlas  is  copyrighted,  BROAD- 
CASTING will  extend  permission  to  advertisers,  ad- 
vertising agencies  and  broadcasters  to  use  the  maps 
without  charge  for  any  specific  and  acceptable  pur- 
pose. Additional  copies  of  any  single  map,  or  special 
combinations  of  maps  made  to  order,  may  be  secured 
at  nominal  cost  from  Walter  P.  Burn  &  Associates. 
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r-- 


BASIC  GRID  MAPS 

Indicaled  hy  Doited  Linen 


StilKlividinR  the  V  niled  Stales  into  a  series  of  areas  of  uniform  and  convenient  si/.r  for  radl'j 
purposes.    The  number  appearing  at  the  center  of  each  dolted-line  reclanfjle  is  the  ld<  nlif>in;; 
number  appcarlnf;  on  each  grid  map.    Each  basic  grid  slightly  overlaps  its  neighbors  in  order 
to  facilitate  assembling  adjacent  maps. 


O 


INDEX  TO  GRID  MAPS 

Arranged  hy  Slates 
Numbers  in  Boldface  indicate  Stale  as  a  whole  appears  in  the  grid  i 
Such  numbers  are  nol  repeated  in  succeeding  columns 
Section  of  State  Appears  in  Oids  Indicated. 


Slate 

Central 

Northeast 

Northwest 

Southeast 

Southwest 

Alabama 

18,  33 

33 

19.33.  35 

25 

19.  35 

Arizona 

23 

14 

15 

24 

Arkansas 

19,  20 

11.34 

12.  35 

19 

20.35 

California 

16,  24 

16 

16 

15,  24 

23.24 

Colorado 

13,  14 

13 

14 

13 

14 

Connecticut 

1.27 

2 

2 

Delaware 

9,  27,  32 

32 

32 

Dist.  of  Columbia 

9,  27.  32 

Florida 

25 

17.25 

18 

25 

25 

Georgia 

18.33 

18.33 

18.  33 

17,  25 

18.25 

Idaho 

7 

8 

15 

8.  15 

Illinois 

11,30,34 

3. 4.  30 

4.30.31 

33 

Indiana 

3,  10,11,29.30 

3,  10,  29.  30 

3.30.34 

10,  33 

33.34 

Iowa 

4.  12,31 

4.  30 

5 

11.30 

34 

Kansas 

12,  13 

12,31 

13 

12 

13 

Kentucky 

10,  11,33 

10,  28,33 

11.34 

10,  33 

11.34 

Louisiana 

19,  20 

20,  26 

20.  26 

Maine 

1 

Maryland 

9,27.32 

27 

28 

27 

27 

Massachusetts 

1.27 

27 

2,  27 

2.27 

Michigan 

3.  28.  29.  30 

3,29 

4 

3, 10,29 

3.10.11.28.  29.30 

Minnesota 

4.31 

4 

5 

4.  31 

5.31 

Mississippi 

19 

18 

18 

Missouri 

12,  34 

31,34 

12.31 

11,  34 

12 

Montana 

6.  7 

6 

7 

6 

7 

Nebraska 

13 

5.31 

6. 13 

12,31 

13 

Nevada 

15 

15 

16 

15.24 

16,  23,  24 

New  Hampshire 

1.  27 

27 

27 

New  Jersey 

2.  9.  27 

2,9 

2 

9 

9 

New  Mexico 

22 

13,21 

14 

21,22 

22 

New  York 

2.  27 

1 

28 

1,9.  27 

10.  28 

North  Carolina 

9.17.  32 

9.  32 

10.  33 

9,  32 

18.33 

North  Dakota 

5 

5 

6 

5.31 

6 

Ohio 

3.10.28.  29 

2.  3.  29 

3,  6.11.29.  30 

2 

6.  11.30.  32.  33 

Oklahoma 

12.20.21.35 

12 

13 

20 

21 

Oregon 

3 

7 

Pennsylvania 

2.  9.  27,28 

27 

10,  28,  29 

9,27 

9.  10.  28.  29 

Hhode  Island 

1,27 

Soulh  Carfilina 

17,  32 

9.32 

18,  33 

South  Dakota 

5 

5.31 

6 

5.31 

6 

Tennessee 

11.  18.33 

10.17,18.  33 

11,  34 

18,33 

19 

Texas 

21.26.  35 

20. 35  - 

21,22 

26 

26 

Utah 

15 

14 

15 

14,23 

15.23 

Vermont 

1 

2 

Virginia 

9.  32 

9.27.32 

10,  28 

9,31,32 

10.33 

Washington         i  8 

7 

West  Virginia       1  10.28,32 

9.32 

2,  10,  29 

10.32 

10.32.  33 

Wisconsin            1          4. 30 

3 

31 

3.  30 

30.  31 

Wyoming             1  6 

6 

7 

13.  11 

1  1,  1.1 

SUPPLEMENTARY  GRID  MAPS 


Indtcntfd  fiv  Dulled  Li 


These  addiliorial  spe(  iai  grid  maps  have  bern  prepared  in  order 
that  certain  important  broadcasling  centers  may  appear  at  or 
near  the  center  of  a  grid  map. 
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Minute^  Pleasel 


If  HEN  you  talk  in  terms  of  sales  incieases  (box  tops 
it  you  insist)  for  West  Virginia,  Eastern  Ohio,  Western 
Pennsylvania  and  Maryland,  you  must  reckon  with  the 
thousands  of  JUST  PLAIN  FOLKS  who  can  be  effectively 
reached  only  through  WWVA,  Wheeling  and  WMMN, 
Fairmont,  West  Virginia. 

B  OTH  5,000  Watts— BOTH  COLUMBIA— BOTH  Friendly 
— BOTH  with  a  grand  record  of  success — BOTH  members 
of  NAB — BOTH  doing  a  bang-up  job  in  two  distinct 
markets— BOTH  represented  by  JOHN  BLAIR  &  CO. 


WWVA  •  WMMN 


Youl 


Wheeling,  W.  Va. 


Fairmont,  W.  Va. 
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UNITED  STATES  FAMILIES:  A  RADIO  TIME  BUYERS'  GUIDE 

Special  Urban  and  Rural  Breakdowns  of  Radio  Census  of  Joint  Committee  on  Radio  Research 

As  Compiled  by  NBC 

(See  Maps  for  County  Breakdowns;  See  1939  BROADCASTING  Yearbook  for  County  Totals) 


ALL 

FAMILIES 

URBAN  FAMILIES 

RURAL  FAMILIES 

All 

All 

All 

Rural 

Rural 

STATES 

All  1 

Radio 

Urban 

Radio 

Radio 

Rural 

Radio 

Radio 

Sank 

All  Rank 

Families 

All  Rank 

Families 

Urban 

Rank 

Families 

Families 

All 

Rank 

Families 

Rural 

Rank 

Families 

Families 

Families* 

of 

Radio 

of 

AreThif 

Urban 

of 

Are  This 

Radio 

of 

Are  This 

Are  Thip 

Rural 

of 

Are  This 

Ra  lio 

of 

Are  This 

Are  This 

State 

Families**  State 

% 

Families* 

State 

% 

Families** 

State 

%  of  All 

%  of  All 

Families* 

State 

% 

Families** 

State 

%  of  All 

%  of  All 

of  All 

of  All 

Radio 

Urban 

of  All 

Radio 

Rural 

Familief 

Families 

Fa  rn  i  1  i  es 

F&milies 

Families 

Families 

Families 

670,000 

18 

375,200 

22 

56 

207,000 

25 

31 

154,600 

27 

41 

75 

463,000 

10 

69 

220,600 

19 

59 

48 

104,000 

44 

79 , 600 

45 

77 

37,000 

42 

36 

33,100 

42 

42 

89 

67,000 

41 

64 

46,500 

43 

58 

69 

501,000 

23 

254,800 

31 

51 

113,000 

34 

23 

88,100 

34 

35 

78 

388,000 

18 

77 

166,700 

24 

65 

43 

California  

1,818.000 

4 

1,719,800 

4 

95 

1 ,369.000 

4 

75 

1,287,100 

4 

25 

94 

449,000 

11 

25 

432,700 

5 

25 

96 

Colorado.  

288 , 000 

34 

233,500 

32 

81 

152,000 

31 

53 

138,200 

31 

59 

91 

136,000 

32 

47 

95,300 

36 

41 

70 

Connecticut  

437,000 

28 

402,100 

20 

92 

306,000 

14 

70 

281 ,400 

14 

70 

92 

131,000 

35 

30 

120,700 

32 

30 

92 

Delaware  

67,000 

47 

57,600 

47 

86 

34,000 

43 

51 

30,800 

44 

53 

90 

33 , 000 

46 

49 

26,800 

46 

47 

81 

District  of  Col .... 

168,000 

37 

152,900 

37 

91 

168,000 

28 

100 

152,900 

28 

100 

91 

Florida  

443,000 

27 

297,900 

27 

67 

238,000 

21 

54 

189,500 

21 

64 

80 

205,000 

27 

46 

108.400 

33 

36 

53 

716,000 

14 

370,800 

23 

52 

245,000 

19 

34 

180 , 500 

23 

49 

74 

471,000 

g 

66 

190,300 

20 

51 

40 

Idaho  

124,000 

42 

98,700 

43 

80 

38,000 

41 

31 

34,200 

41 

35 

90 

86,000 

39 

69 

64 , 500 

39 

65 

75 

Illinois  

2,063,000 

3 

1,857,100 

3 

9^0 

1 , 526 , 000 

3 

74 

1 , 426 .600 

3 

77 

93 

537 , 000 

5 

26 

430,500 

g 

23 

80 

Indiana  

934,000 

11 

816,800 

11 

87 

522 , 000 

11 

56 

480.300 

n 

59 

92 

412,000 

13 

44 

336,500 

g 

41 

82 

Iowa  

680,000 

17 

577,800 

13 

85 

281,000 

15 

41 

262 , 500 

15 

45 

93 

399 , 000 

15 

59 

315 ,300 

9 

55 

79 

Kansas  

501,000 

23 

367,800 

24 

73 

204,000 

27 

41 

189,300 

22 

51 

93 

297 , 000 

23 

59 

178 , 500 

22 

49 

60 

Kentucky  

708,000 

15 

494,900 

15 

70 

242 , 000 

20 

34 

208,600 

19 

42 

86 

4fiR  noo 

9 

66 

286  300 

11 

58 

61 

Louisiana  

510,000 

22 

297,400 

28 

58 

215,000 

24 

42 

168,100 

25 

57 

78 

99^  000 

24 

58 

129 , 300 

30  ■ 

43 

44 

Maine  

221,000 

35 

201,100 

35 

91 

88 , 000 

37 

40 

79 , 700 

35 

40 

91 

1^^  000 

33 

60 

121  400 

31 

60 

91 

410,000 

30 

355,100 

25 

87 

251,000 

18 

61 

225  100 

17 

63 

90 

1 000 

30 

IQO  000 
i-ou ,  uuu 

29 

Q7 

82 

Massachusetts.  .  .  . 

1.104,000 

8 

1,019,200 

9 

92 

992,000 

6 

90 

912  100 

89 

92 

119  000 

37 

10 

107 , 100 

34 

11 

96 

1,220,000 

7 

1,122,200 

6 

92 

827,000 

8 

68 

771  100 

g 

69 

93 

o^o , uuu 

17 

Q9 

QK1  inn 

31 

89 

Minnesota  

652,000 

19 

556,900 

14 

85 

331,000 

13 

51 

309 ,300 

13 

56 

93 

qoi  noo 

21 

917  fiOO 

1  ,  DUU 

14 

44 

77 

Mississippi  

494,000 

25 

207,000 

34 

42 

91,000 

36 

18 

64 , 600 

38 

31 

71 

/lOQ  onn 
lua , uuu 

1  A 

82 

149  400 
ifli  ,  flUU 

OR 

Dy 

QK 
OU 

Missouri  

1,072,000 

10 

822 , 800 

10 

77 

562 , 000 

10 

52 

525  600 

10 

64 

94 

Ein  000 
oiu . uuu 

9Q7  900 

£ri>  t  ,  6UU 

10 

36 

58 

Montana  

142,000 

40 

114,600 

41 

81 

49,000 

40 

35 

44 , 400 

40 

39 

91 

OQ  noo 
yo , uuu 

QQ 

66 

70  200 

75 

Nebraska  

352,000 

32 

284,100 

30 

81 

129,000 

33 

37 

190  inn 

32 

42 

QQ 

223,000 

26 

63 

164,000 

25 

58 

74 

Nevada  

30,000 

49 

28 , 500 

49 

95 

12,000 

49 

40 

11  000 

49 

Oif 

Q1 

y  1 

18,000 

47 

60 

17,500 

47 

61 

97 

New  Hampshire..  . 

136,000 

41 

124,400 

39 

92 

77,000 

38 

57 

69  700 

36 

56 

Q1 

59,000 

43 

43 

54,700 

41 

44 

93 

New  Jersey  

1,098,000 

9 

1,022.500 

8 

93 

904,000 

7 

82 

OAK  A(\n 

83 

QA 

yi 

194.000 

29 

18 

177,100 

23 

17 

91 

New  Mexico  

102,000 

45 

62,300 

46 

61 

27.000 

47 

26 

23  700 

47 

38 

So 

75,000 

40 

74 

38,600 

44 

62 

51 

New  York  

3,372,000 

1 

3,132,300 

1 

93 

2,806,000 

1 

83 

^  ,  V£tO  .  0\J\J 

93 

566,000 

3 

17 

509,000 

3 

16 

90 

North  Carolina.  .  . 

736,000 

12 

408,600 

19 

55 

206,000 

26 

28 

JLU  J.  ,  \7\J\J 

26 

40 

/  y 

530,000 

6 

72 

246 , 700 

15 

60 

47 

North  Dakota.  .  .  . 

156,000 

39 

119,600 

40 

77 

28,000 

46 

18 

46 

*>*> 

94 

128.000 

36 

82 

93,400 

37 

78 

73 

Ohio  

1,777,000 

5 

1,641,500 

5 

92 

1,215,000 

5 

68 

1    1 ^0  900 

oy 

93 

562,000 

4 

32 

511,300 

2 

31 

91 

Oklahoma  

619,000 

20 

454,300 

17 

73 

233,000 

22 

DO 

9rt9  f^OO 

A  K 
40 

87 

386,000 

19 

62 

251,800 

12 

55 

65 

Oregon  

299,000 

33 

285,400 

29 

95 

157,000 

29 

53 

1 47  000 

29 

0^ 

y4 

142,000 

31 

48 

138,400 

27 

48 

97 

Pennsylvania  

2,452,000 

2 

2,206,400 

2 

90 

1,687,000 

2 

RQ 

Dy 

1  QOO 

2 

nc\ 

iV 

92 

765,000 

2 

31 

652,500 

1 

30 

85 

Rhode  Island  

169,000 

36 

155,500 

36 

92 

155,000 

30 

92 

142,500 

30 

92 

92 

14,000 

48 

8 

13 , 000 

48 

8 

93 

South  Carolina. .  .  . 

407,000 

31 

207,300 

33 

51 

99,000 

35 

24 

69 , 500 

37 

34 

70 

308,000 

22 

76 

137,800 

28 

66 

45 

South  Dakota. 

167,000 

38 

132,900 

38 

80 

34,000 

43 

20 

31,700 

43 

24 

93 

133,000 

33 

80 

101,200 

35 

76 

76 

Tennessee  

689,000 

16 

459,900 

16 

67 

259,000 

17 

38 

211,200 

18 

46 

82 

430.000 

12 

62 

248,700 

13 

54 

58 

Texas  

1.516,000 

6 

1,033,500 

7 

68 

661,000 

9 

44 

556,200 

9 

54 

84 

855,000 

1 

56 

477,300 

4 

46 

56 

Utah  

123,000 

43 

111,000 

42 

90 

68,000 

39 

55 

61,800 

39 

56 

91 

55.000 

44 

45 

49,200 

42 

44 

89 

99,000 

46 

88,600 

44 

90 

33 , 000 

45 

33 

30,000 

45 

34 

91 

66 , 000 

42 

67 

58 , 600 

40 

66 

89 

Virginia  

613,000 

21 

400,200 

21 

65 

217,000 

23 

35 

178,800 

24 

45 

82 

396,000 

16 

65 

221,400 

18 

55 

56 

Washington  

468,000 

26 

443,300 

18 

95 

271,000 

16 

58 

254,400 

16 

57 

94 

197,000 

28 

42 

188,900 

21 

43 

96 

West  Virginia  

417,000 

29 

348,300 

26 

84 

130,000 

32 

31 

111,800 

33 

32 

86 

287,000 

25 

69 

236 , 500 

16 

68 

82 

Wisconsin  

735,000 

13 

612,700 

12 

83 

404,000 

12 

55 

377,000 

12 

62 

93 

331,000 

20 

45 

235,700 

17 

38 

71 

62 , 000 

48 

49,800 

48 

80 

20,000 

48 

32 

18,100 

48 

36 

90 

42 , 000 

45 

68 

31,700 

45 

64 

75 

TOTAL  V.  S. 

J2, 641, ODD 

26,666,500 

82 

18,920,000 

58 

17,195,600 

64 

91 

13,721,000 

42 

9.470,900 

36 

69 

Reproduced  Courtesy  of  National  Broadcasting  Co. 

*  Estimated  as  of  July  1,  1937  by  Joint  Committee  on  Radio  Research.  **  Estimated  as  of  January  1,  1938  by  Joint  Committee  on  Radio  Research. 
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FOR^  H  A  KT  F  OKj^COUNTY 

ujnBC 

HAkTFOKDANP  NEW  BRITAIN,  CONN' 
1.000  WATTS  DAY,  2S0  NIGHTS,  1380  KC  « 

•  WNBC  is  DIFFERENT! 

•  WNBC  rates  are  LOW! 

•  WNBC  gets  RESULTS! 

LET  YOUR  NEXT  HARTFORD  CONTRACT  GO  WNBC 
YOU'LL  BE  GLAD  YOU  DID! 

•  NATIONAL  BROADCASTING  BLUE 
NETWORK  OUTLET  FOR  CENTRAL 
CONNECTICUT 


CONNECTICUT 

BROADCASTING  SYSlTtM 


FOR  >NEW  HAVEK> 

NEW    H  AVEN,  CON  N  E  CT  I  C  UT- 


COUNTY 


NEW  HAVEN'S  OWN  STATION 

FULL   TIME  AHEAD 

ABOUT  AUGUST  FIRST  WELI  WILL  BROADCAST  ON  930  KC 
500  WATTS  DAYS.  250  WATTS  NIGHTS 

•  GET  ABOARD  A  STATION 
THAT  IS  GOING  PLACES— 
AND  CARRYING  ALL  NEW 
HAVEN  WITH  IT. 
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RADIO      STATI  ON 

WLAW 


Studios  Cr  Offices:  OSWALD  BIdg. 
Lawrence,  Massachusetts 


awtcftce 


Lawrence,  with  Lowell  and  Haverhill,  forms  one  continuous 
city  of  325,000  people,  for  which  Lawrence  is  one  principal  shopping 
center.  As  such,  the  area  and  its  suburbs  take  rank  as  the  twenty- 
fifth  city  of  the  United  States. 

Lawrence  alone  ranks  as  the  leading  city  of  the  United  States 
in  the  production  of  woolens  and  worsteds  and  the  combined  manu- 
factures of  the  three  cities  provide  payrolls  of  ^44,000,000  a  year. 
Retail  sales  exceed  ^86,000,000.  All  of  this  is  within  the  10  MV/M 
signal  of  WLAW,  which  provides  the  only  primary  service  available 
at  uniform  high  level  throughout  the  combined  cities. 

WLAW  delivers  a  large  part  of  the  Lawrence-Lowell-Haverhill 
audience  at  all  times  of  the  day.  Newscasting  has  the  aid  of  the  full 
facilities  of  the  Lawrence  Dally  Eagle  and  Evening  Tribune,  with  the 
greatest  circulation  in  Essex  County.  The  combined  station  and 
newspaper  resources  provide  a  merchandising  service  that  is  not 
excelled. 


1  00  0  WATTS 


680  KC. 
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Advertisins; 


★       ^  * 


★ 


s  y  I  ^  4 


THE  WAV  TO  COVER  ROCHESTER ... 

AND  THE  R/CH  WESTERN  NEW  YORK  TRADING  AREA  .  . 


WHAM 

CLEAR  CHANNEL  •  50,000  WATTS  •  FULL  TIME 

In  the  wealthy  Western  New  York  area,  incomes  and  purchases 
per  capita  are  well  above  the  U.  S.  average,  as  revealed  in  Sales 
Management's  survey.  Only  one  radio  station  blankets  this  profit- 
able territory  . . .  50,000-watt  WHAM. 


An  independent  survey,  just  completed,  shows  that  WHAM 
delivers  more  of  these  responsive  high-buying-power  listeners 
than  are  attainable  through  any  other  station. 


ROCHESTER'S 
RICH  TRADING  AREA 
LISTENS  TO  WHAM 
by  4  to  1 

A  survey  just  completed  by  a 
Rochester  advertising  agency 
shows  that,  even  omitting 
Rochester  itself,  WHAM's  lis- 
teners in  the  trading  area  out- 
number the  listeners  of  any 
other  radio  station  by  4  to  i. 

Rochester's  (Monroe  County)  ej- 
fecttve  buying  income  [Sales  Man- 
agement Survey)  is  $242,1^7,000; 
II  adjoining  counties,  comprising 
only  one-third  of  WHAM's  pri- 
mary coverage,  have  $248, 404,000. 

You  cover  the  area  with 
WHAM  alone;  you  cannot 
cover  it  without  WHAM. 


ROCHESTER.  N.  Y.  •  STROMBERG-CARLSON  TELEPHONE  MFG.  CO.  •  Norionof  Representotive. . .  GEO.  P.  HOLLINGSBERRY  CO. 
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National      Mfjir,M\rM  Waihinqton 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25,000- 100,000  POP.  R    RURAL  RADIO  HOMES= 
A  10.000  -  25.000  POP.                           $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  10.000  POP,  with  RADIO  STATION  'Cou 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


R  only  are  entirely  rural.  Rural  hornet  are  those 
-    in    communitrei    of    less    than    2,500  population. 


Prepared  in  Collaboration  with 
WALTER  P.  BURN  S  ASSOCIATES.  Inc. 
and 

EDGAR  FELIX 


Mop  Base:  Bureau  of  C«n>us,  IW.  Radio  Homot:  Derived  from  Joint  Committee  on  Radio  Research  Estimates,  t?38.   Retail  Salts:  Census  of  Business,  l?35.  Authoriied  Stations:  Federal  Communications  Commissions.  May  I,  IW. 
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Q 


TOLEDO 


LIMA 


ZANESVILLE 


Your  Lens  Catches  over  two 
million  alert  prospects  in  this 
rich  Ohio  territory. 


10 


\e4o 


THREE  INDIVIDUAL  STATIONS 
THREE  INDIVIDUAL  MARKETS 

SERVICE  is  the  watchword  of  these  3  Go- 
getters — SERVICE  to  our  listeners — and 
SERVICE  to  our  advertisers. 

If  you  want  your  Radio  Advertising  to  do  things  for 
you  in  Ohio  just  consider  this  combination — can  be 
bought  as  a  group  or  as  individual  markets. 

Facts  about  coverage,  audience  and  market  data  are 
available  on  each  station,  and  the  national  represen- 
tation is  handled  by  John  Blair  &  Co. 


owe 


\\\e 


\00 


cow 


lot 


N\so 


to 


\00 


oi 


K\t\vou^^ 


oi 


\ocaV 
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RROWHEAD 
ROADCASTING 


System 


National  Broadcasting  Company's  Station  for 
the  Head  of  the  Lakes  Region  .  .  . 

WEBC  5,000  watts,  Duluth  and  Superior. 

Columbia  Broadcasting  System's  Stations  for 
the  Mesaba  Iron  Range  area  .  .  . 

WMFG  250  watts,  Hibbing,  Minnesota 

WHLB    250  watts,  Virginia,  Minnesota 

and 

on  July  15th,  the  fastest  growing,  independent 
radio  station  in  the  Middle  West  .  .  . 

WEAU  5,000  watts,  Eau  Claire,  Wisconsin 

For  complete  coverage  of  Northern  Wiscon- 
sin, Northern  Minnesota  and  Upper  Michigan, 
use  the  .  .  . 

Arrowhead  Broadcasting  System 

General  Offices 
WEBC  Building  .  .  .  Duluth 
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llf^     NO.  DAKOTA 


BOLETTI 
R  1710 


PIERCE 

R  i«a 

S-I«09 


WELLS 
R  2190 


HDDEH 
R  1250 
1-330 


TOWNER 
R  1330 
M3S2 


CAVALIER 
R2380 
S-21«e 


BENSON 
B2290 
H791 


PEMBINA 
R2S« 
»2571 


KITTSON 

B  ino 

i2345 


•  Of  r,7,  Lalt 


WALSH 

U-S90 
H2SI0 
J-38T7 


NELSON 

R  1690 
J-2093 


EDDY 
R-ID30 
5-1216 


FOSTER 
R  JMO 
M6» 


GRIGGS 
R  1160 
$-1224 


STUTSMAN 
U  1960 
R  2640 
S-606i 


Jomettow/) 


GRAND  FOHJCS 

R  2S30 
1I234I 


ROSEAU 
R2300 


MINNESOTA 


MARSHALL 

S  3070 


37SM 


LAIE  or  THE  WOODS 
B900 
V907 


Grand  forkt^ 


PENNINGTON 
U  IffZO 
R  1080 


BELTRAMI 

U  IS90 
R2590 


RED  LAKE 
B  1170 
J-1S7I 


5-57S 


TRAIU 
R  21X 
S-3&I9 


LOGAN 

R  1190 
t»S7 


LA  MOURE 
B  1930 
S^ISOO 


McINTOSH 
R  USO 
S-1306 


POLK 
U2I0O 
H47S0 
S9074 


CLEAR- 
WATER 

B  1790 


DICKEY 
B  IS40 
5-231] 


I 


Mcpherson 

B  1430 
S-9IS 


EDMUNDS 
R  1460 
S-1308 


POTTER 
R1080 
S^I197 


FAULK 
R  1290 
S-J221 


BROWN 
U  3920 
R2690 
$-10332 


SPINK 
U-690 
R2210 
5-2666 


HYDE 

HAND 

R-680 

R  1660 

5*23 

S-1332 

BEADLE 

U-26S0 

R2070 

5S546 

A 

BENNETT 

R-aoo 

54JS 


TODD 
R380 
S-384 


CHERRY 
B-1920 
521 J6 


NEBRASKA 


ROCK 
U760 
R-1430 
52628 


NOBLES 
U-990 
R-2S30 
56638 


IOWA 


COTTONWOOD 
B-2SI0 
5^10 


JACKSON 
R23S0 
53698 


OSCEOLA 
B-1990 
5-2277 


03RIEN 
U910 
B-3210 
54916 


CHEROKEE 
U  1310 
R  2420 
55071 


DICKINSON 
R2350 
5J023 


CLAY 
U  1390 
B2230 
56444 


BUENA  VISTA 
U  1150 
R  3070 
55422 


WOODBURY 
U  13910 
H-44e0 
531863 


IDA 
R2520 
5-2694 


SAC 
U-800 
R-3090 
53527 


r 


BROAae^TING 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25,000- 100.000  POP.  R    RURAL  RADIO  HOMES=^ 
A  10,000-25,000  POP.                         $    RETAIL  SALES  In  THOUSANDS 

•  LESS  THAN   10,000  POP.  wifh  RADIO  STATION  •Counties  with  R  onl,  ar«  entirely 


i 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


ral.   Rural  homes  are  those 
nities   of   less   than   2,500  population. 


Prepared  in  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES.  Inc. 
and 

EDGAR  FELIX 


Map  Base:  Bureau  of  Census,  mi.  Radio  Homes:  DerI.ed  from  Joint  Committee  on  Radio  Research  Ertlmates,  1938.   Retail  Sales:  Census  of  Business,  1935.  Authorized  Stations:  Federal  Communications  Commissions,  Ma»  I. 
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moo 


CAflSON 
U  1110 
R  1510 


ALBANY 

R-670 
«709 


PLATTI 

B  1B90 
S-20S3 


GOSHEN 

Bjieo 

J-2S27 


SHESIDAN 

B  2010 


NEBRASKA 


BOX  BUTTE 
U  ISOO 

R9eo 

$-4006 


STING 


National 


CITIES  OVER  100,000  POP.  U 
I  25,000-  100,000  POP.  R 
>  10,000  -  25,000  POP.  t 


URBAN  RADIO  HOMES 
RURAL  RADIO.  HOMES- 
RETAIL  SALES  In  THOUSANDS 


k 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


LESS  THAN  10,000  POP.  with  RADIO  STATION  •Counll.l  with  R  oMy  an  .ntirtir  rural.   Rural  hom..  are  thota 

—   farrri    or   in   communifttl   of   lail   than   2.500  population. 


Prepared  in  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES.  Inc. 
and 

EDGAR  FELIX 


Map  taia:  lurMu  of  C«nlwJ,  in7.  Radio  Hom««:  Darirad  from  Joint  Comm'rttaa  on  Radio  Rataarch  Ertimatai.  ItJS.  Ralall  Salai:  C»niu«  of  luiinau.  H3S.  Autdoriiad  Sfationi:  Fadaral  Communication!  Commiuloni,  Mar  I. 
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OWYHEE 
B-860 


TWIN  FAILS 
U2320 
B-4M0 
S-12813 


SWEETWATER 

U-2690 
HIESO 
M197 


Nrtlonal 


W«th)ngton, 
D.C. 


■  CITIES  OVER  100.000  POP.  U    URBAN  RADIO.  HOMES 

•  25,000-100.000  POP.  R    RURAL  RADIO  HOMES* 
A  10.000  -  25.000  POP.                        $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  10,000  POP.  with  RADIO  STATION  'Couniles 

on  fdrms 


k 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 
th  R  only  are  Antlrely  rural.  Rural  homes  are  those 
r  in  communities  of   less  than  2.500  population. 


Prepared  In  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES,  Inc. 
and 
EDGAR  FELIX 


Map  tan:  Bureau  of  Census.  1937.  kadio  Homes  Derived  from  Joint  Committee  on  Radio  Reuarch  Estimates,  l»38.  Retail  Sales:  Census  of  Business,  l?J5.  Authorlied  Stations:  Federal  Communications  Commissioni,  May  I,  IW. 
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W«(hing4on, 
D.C. 


■  CITIES  OVER  103,000  POP. 
•  25.000-100,000  POP. 
A  10,000  -  25,000  POP. 


URBAN  RADIO  HOMES 
RURAL  RADIO  HOMES- 
RETAIL  SALES  in  THOUSANDS 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


•  LESS  THAN  10,000  POP.  wHh  RADIO  STATION 


•Coufitlei  ' 
on  farmi 


ith  R  only  art  entirely  rural.  RurdI  homes  are  thoi* 
f   in    communitiej   of   le»i   than   2,500  population. 


Pr«p«rtd  m  ColUbor«t!on  with 
WALTER  P.  BURN  &  ASSOCIATES.  Inc. 

EDGAR  FELIX 


Mep  Bate:  Bureau  of  Cenxui,  |«7.  Radio  Homei:  t>«rived  from  Jofnt  CommlttM  on  Radio  Research  Eftimatei.  I«8.   Retail  Salec  Ceniut  of  Buiinest.  1935.  Authorized  Statloni:  Federal  Communications  Commi«ion».  May  I.  ItJt. 
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'Reprinted  from  Oregon  loumal  ■  c^Mxiy  3 1 


May  Trade 
Increases 

Clearings,  Building 
Shipping  All  Advance 

Portlanders  wrote  a  greater  dol- 
lar volume  in  checks  by  a  wider 
margin  in  May  than  in  the  same 
month  a  year  ago  and  also  started 
a  materially  larger  amount  of  con- 
struction, major  trade  indices-  for 
the  month  revealed  today. 

Bank  clearings  rose  sharply.  In 
May  they  totaled  $128,360,243,  a 
gain  of  7  per  cent,  over  the  $112,- 
691,916  of  May  a  year  ago.  In  the 
first  five  months  of  1939  clearings 
totaled  $627,490,177  and  the  like 
five  months  of  last  year,  $592,273,- 
532. 

May  clearings  also  were  well 
above  the  total  of  $123,145,307  re- 
corded for  April  of  this  year. 

Building  permits  totaled  434  and 
amounted  in  value  to  $646,545  which 
included  85  residences.  Ii  May, 
1938,  they  amounted  to  Sl"*  per- 
mits of  a  value  of  $541,430,  which 
included  69  residences. 

In  April  of  this  year  the  total 
value  was  $737,880  for  437  permits. 

Wheat  exports  from  Portland  to 
foreign  countries  for  May  were  well 
above  those  of  last  month  and  a 
year  ago.  Foreign  countries,  chiefly 
China  and  the  United  Kingdom, 
took  approximately  2,332,434  bush- 
els of  wheat  frqm  Portland  as  com- 
pared to  1,911,888  bushels  last 
month  and  227,068  bushels  in  May, 
1938, 

Portland's  wheat  shipments  for 
May,  coupled  with  those  from  Co- 
lumbia river  ports,  should  bring 
the  month's  total  for  the  river  to 
4,500,000  bushels  and  put  the  cereal 
year's  figures  close  to  52,000,000 
bushels  to  date  for  the  dis- 
trict, the  greatest  movement  since 
the  1931-32  season.  This  cei:eal  year 
began  July.l,  1938. 

Customs  receipts  also  showed  a 
substantial  gain.  The  total  for  this 
month  should  touch  $194,000,  as 
compared  to  $163,066  for  last 
month.  Total  value  of  all  goods 
shipped  from  Portland  to  foreign 
countries  this  month,  according  to 
Merchants  exchange  figures,  is  $1,- 
772,666,  not  counting  what  left  the 
port' Tuesday  and  today. 


.  .  .  And  the  largest 
gain  of  aU  .  .  .  KOIN 
sales  volume 

UP  21.19^0 

over  May,  1938 


There  are  GREEN  PASTURES 
out  West  in  OREGON  for  all 
SPOT  RADIO  ADVERTISERS! 

•  Where  96%  OF  ALL  HOMES 

HAVE  RADIOS  .  .  (Top  figure 
for  the  S»  and  15%  above  national 
average^) 

•  Where  business  is  sound  and  gaining 

consistently* 

•  Where  diversified  farming  without 

droughts,  floods,  etc*,  keeps  the 
big  RURAL  MARKET  always 
productive* 

•  Where  there  is  one  of  the  country^s  out* 

standing  radio  stations  to  give  you 
top  value  in  audience  *  *  ♦  coverage  ♦  ♦  ♦ 
prestige  *  ♦  *  consistent  merchandising 
cO'Operation  and  program  pro- 
duction .  ♦  *  * 


THE  JOURNAL 

•  Only  CBS  outlet  in  Oregon  and  Southern  Washington 

•  The  station  that  thru  public  relations  activities  has  made 

60,000  Personal  Contacts  with  listeners 

National  Representatives 
FREE  and  PETERS  World  Broadcasting  System 


jBROADCASTING  •  Broadcast  Advertising 


July  J,  1939  •  Page  117 


lOOM 


aooM 


300M 


National 
Prau  BIdg. 


CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

I  25,000-100,000  POP.  R    RURAL  RADIO  HOMES* 

L  10,000-25,000  POP.  $    RETAIL  SALES  In  THOUSANDS 

I  LESS  THAN  10,000  POP.  with  RADIO  STATION        'Countioi  with  R 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUtHORlZED 


nly  are  entirely  rural.  Rural  homes  are  those 
lommunities  of   less  than   2,500  population. 


Prepared  !n  CeHaberaKon  .with 
WALTER  P.  BURN  S  ASSOCIATES, 
and 

EDGAR  FELIX 


Map  Base:  Bureau  of  Consul,  1937.  Radio  Homes:  Derived  from  Joint  Committee  on  Radio  Research  Estimates,  1938.  Retail  Sales:  Census  of  Business.  1935.  Authorized  Stations:  Federal  Communications  Commissions,  May  I,  IW. 
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nEUI  UIFBR  STUDIOS 

mean  a  B0I1IIS 
to  advertisers!  A 


Increased  power 

(giving  greater  coverage  and  more  listeners) 

plus 

unequaled  facilities  for 
large  studio  audiences 
AT 

NO  INCREASE 
IN  RATES  

u 


lUFBR-  -Baltimore  5  FIRST  [HOKE  station 

MEMBER    BASIC     NBC     REP  NETWORK 

I        Maryland's  Pioneer  Broadcast  Station 

NATIONAL  REPRESENTATIVE:  EDWARD  PETRY  &  CO. 
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1939 


•     •  • 


Only  Master  Key  Zo 


Zhe  master  Tflarket . 


KDKA  is  THE  MASTER  KEY  that  unlocks  the  doors  to  distribution 
— and  sales — in  Pittsburgh,  Allesheny  County,  The  Tri-State 
Airea — and  far  beyond — throughout  the  entire  Master  Market! 

THE  MASTER  MARKET  is  KDKA's  544  County  Coverage  in 
twelve  great  states — an  airea  wherein  there  are  more  than 
2,000,000  URBAN  radio  sets  and  more  than  2,000,000 
RURAL  radio  sets. 

PITTSBURGH,  with  Allegheny  County,  is  the  heart  oi  the  MASTER 
MARKET.  Outside  Allegheny  County  is  an  adjacent  ring  of 
sixty  cities  and  towns — each  of  1 0,000  population  or  over — 
clustered  in  Pennsylvania,  Ohio  and  West  Virginia  .  .  . 

BEYOND  is  KDKA's  plus  audience — extra  coverage  in  nine  other 
states — at  no  extra  cost. 

WESTINGHOUSE 


KDKA 


50,000  WATTS 


MAY— 1939 

Time  Sales  on  KDKA  reached 
an  all-time  high! 

MARCH— 1939 

51,000  pieces  of  program  mail 
arrived  at  KDKA — in  one  month! 

MARCH— 1939 

One  announcement,  on  an  eve- 
ning Blue  Network  program, 
flooded  KDKA  with  12,000 
requests  for  photograph! 

MARCH— 1939 

Almost  twice  as  many  hours  of 
National  Spot  Advertising  on 
KDKA  as  on  all  other  Pittsburgh 
Stations  combined! 

MARCH— 1939 

6  time  offer  on  7  A.M.  broad- 
cast brought  7,945  replies.  Aver- 
age per  announcement,  1,324! 

ANNUALLY— 

100,000  persons  visit  KDKA's 
modern  studios. 


980  KILOCYCLES  •  PROGRAMMED  AND  REPRESENTED  EXCLUSIVELY  BY 

NATIONAL  BROADCASTING  COMPANY 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 

WORLD'S    GREATEST   BROADCASTING  SYSTEM 
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300M 


375M 
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YOU 
GIVE 

FOR 

DAISY  (KY.)? 

-  for  covering  Dai^r 

don't  reach  hundreds  oi  Bat  WAVE  does 

the  difference!  " 

.ection-and  yon  ^^^^^  ^^^^^  ^ea, 

that  Area  doe«  »«- 
eonntie.  in  Kentnchy,  con...ne.:  Mayn 
.Hole  an.a.ing  Hory. 


^  VVAVE 

iNcoRPO"*^^"  9i40  K.  C. 

1000  WATTS 
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fOOM 


300M 


CABnELD 
S-iX 


National 
Pratt  Sld9 


BROAD^STING 

•oadcast 


Wflfhinqton, 
D.  C. 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES  i  RADIO  STATION. 

•  25.000-100,000  POP.  R    RURAL  RADIO  HOMES-  ^  FLAGS  INDICATE 
A  10,000  -  25.000  POP.                         $    RETAIL  SALES  in  THOUSANDS          M  NUMBER  AUTHORIZED 

•  LESS  THAN  10.000  POP.  wifh  RADIO  STATION  'Countlei  with  R  only  are  entirely  rural.  Rural  homes  are  those 
^   on   farms   or  in  communities  of   less  than  2.500  population. 


CO^fWAY 
U440 


Prepared  in  Collaboration  with 
WALTER  P.  BURN  S  ASSOCIATES,  tnc 
and 

EDGAR  FELIX 


Map  Bate:  Bureau  of  Ceniui.  I?37.  Radio  Hornet:  Derived  from  Joint  Committee  on  Radio  Reiearch  Eitimafel.  1938.  Retail  Salei:  Censut  of  Butinets.  H35.  Authoriied  Stationt:  Federal  Communications  Commitiiont.  Uay  I,  193?. 
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KMBC's  Caroline  Ellis  Debuts  On  NBC-Red 
Hollywood  Calls  KMBC's  Texas  Rangers 


TEXAS  RANGERS,  100  station  favorite  on  CBS  Saturday  afternoons  at  2:30  EDST. 
Now  on  location  in  Hollywood  for  Republic  Studios  feature  production.  Above,  Gene 
Antry,  Republic  star,  guesting  on  Rangers  coast-to-coast  show. 


MARGARET  AND  GORDON  MUNRO,  "Across  The  Breakfast  Table,"  domestic  zanies 
whose  early  morning  antics  vpxap  up  one  of  the  greatest  natural-selling  programs  on  the 
air  for  food  products.    Available  now  for  network  or  spot. 


Program  Showmanship 
Adds  To  List  of  Local 
Acts  Now  In  Big  Time 

By  ARTHUR  B.  CHURCH 

"COMING  events  cast  their  shad- 
ows before."  Six  years  ago  Caro- 
line Ellis  made  her  first  broadcast 
on  KMBC  as  Joanne  Taylor.  That 
first  program  sold  the  merchandise 
it  advertised!  And  the  Joanne  Tay- 
lor program  since  has  made  mer- 
chandising history  in  this  country. 
In  1937,  Caroline  Ellis  added  new 
laurels  with  "The  Travels  of  Mary 
Ward"  for  Montgomery  Ward. 
Now  radio's  "First  Lady  of  Mer- 
chandising" takes  an  important 
place  in  the  General  Mills  Hour 
with  "Caroline's  Golden  Store" 
broadcast  at  1:30  EDST,  Monday 
thru  Friday,  for  Gold  Medal  Flour. 

Nearly  eight  years  ago  The 
Texas  Rangers  were  knit  into  a 
musical  ensemble  on  KMBC.  For 
more  than  two  years  they  have 
been  featured  on  CBS  coast-to- 
coast,  and  now  Hollywood's  nod  is 
an  indication  of  their  popularity. 

"Life  on  Red  Horse  Ranch,"  fea- 
turing The  Texas  Rangers,  was 
written  by  Gomer  Cool,  one  of  the 
group,  and  the  program  was  a 
winner  for  Socony- Vacuum  and  Pie 
Bakeries,  Inc.  Jane  and  Goodman 
Ace  first  aired  their  domestic  non- 
sense over  KMBC;  nationally  spon- 
sored first  by  Lavoris,  now  by  Ana- 
cin,  "Easy  Aces"  became  famous. 
Louise  Massey  and  "The  Western- 
ers" originated  at  KMBC;  later  did 
a  job  for  General  Foods  and  Axton- 
Fisher  Tobacco  Co.  Ted  Malone's 
"Between  The  Book  Ends"  first 
was  heard  on  KMBC,  later  spon- 
sored by  Hind's  Honey  and  Al- 
mond Cream  on  CBS.  Hugh  Stude- 
baker  .  .  .  featured  on  "Bachelor's 
Children"  and  "Road  of  Life."  Lew 
Marcelle  .  .  .  playing  the  lead  role 
in  "The  Shadow  of  Fu  Manchu." 
And  so  the  list  grows  ... 

Probably  no  other  radio  station  in 
the  country  can  point  to  so  many 
nationally  known  headliners,  orig- 
inated locally.  It's  program  show- 
manship that  pays  dividends  for 
advertisers — in  listeners,  and  sales! 


CAROLINE  ELLIS,  radio's  "First  Lady  of 
Merchandising"  writer  and  principal  char- 
acter of  "Caroline's  Golden  Store"  for  Gen- 
eral Mills  on  NBC-Red. 


FRAN  HEYSER,  director  of  "Caroline's 
Golden  Store"  on  NBC-Red.  Veteran  direc- 
tor KMBC-CBS  shows :  also  PHENOM- 
ENON,  nationally  syndicated  feature. 


LIFE  ON  RED  HORSE  RANCH— sure-fire  chil- 
dren's audience  program  that  comes  complete  with 
package  of  sure-fire  merchandising  appeals.  Sixty- 
five  exciting  episodes  available  for  spot  sponsor- 
ship in  nation's  best  markets. 


PHENOMENON  "Electrifying  History"  starring 
Claude  Rains,  Hugh  Conrad,  and  sparkling  cast 
of  Hollywood  and  Broadway  all-stars.  65  episodes 
available,  nationally  syndicated. 


Free  &  Peters,  Inc.,  National  Representatives  •  National  Program  Sales:  Columbia  Artists, 
485  Madison,  New  York;  Columbia  Square,  Hollywood;  Geo.  E.  Halley,  400  Deming  PI.,  Chicago 
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GOSHTN 
J-2S27 


WYOMING 


SIOUX 
m  790 
S23i 


SHCRIDAN 

R  2010 

s  2ees 


BOX  BUTTE 
U  1600 
B-960 
S-4006 


SCOTTS     t  MonniLi 

BLUFF  «  I  R  1680 

U2470       *Scolliblull         5  1772 


GARDEN 
H930 
^81 


BANNER 
R280 
S39 


GRANT 
R  290 
$-459 


ARTHUR 
R210 

,  s-se 


CHEYENNE 
U  830 
R  1140 
S  3463 


DEUEL 
R.730 
S-IOSS 


WELD 
U  3270 
R  8820 
M229e 


LOGAN 
U  1650 
R  1990 
«125 


MORGAN 
U  1120 
fl  2250 
S4S79 


SEDGWICK 
R-1000 

tins 


WASHINGTON 

R  1590 
S-1131 


YUMA 
R  2420 
£2477 


ADAMS 
U800 
R-2860 
S2718 


ARAPAHOE  ujijo 
R-3080 


ELBERT 

Rjieo 

$797 


COLORADO 


UNCOLN 
R-M40 
$1418 


KIT  CARSON 
R  1660 
S  1530 


I  EL  PASO 

i-  U-990O 
I  R  3290 

H  516850 
9  Colorado  Springi 


•  Putblo 


CROWLEY 
R  1070 
$935 


CHEYENNE 
R-670 
$625 


KIOWA 
R690 
$540 


BENT 

US90 
B  1030 
$1366 


LAS  ANIMAS 
U  2810 
R  4340 
S62S9 


UNION 
U-54C 
H970 
$1453 


COLFAJt 
D.I400 

$3303 


NEW  MEXICO 


PROWERS 
U  lOU 
R  1790 
$3533 


■6ACA 

R  1760 


CIMARRON 
R9S0 
$767 


KEITH 
R  1290 
$2564 


CHASE 
R  990 
$1941 


DUNDY 
R  1000 
$1146 


CHEYENNE 
R9S0 
$1413 


KANSAS 


SHERMAN 

U  930 
R  470 
$1954 


WAaACE 

R.430 
$506 


GREELEY 
R  270 
$325 


LOGAN 
H*50 
$992 


SHERIDAN 
R  800 
$870 


GRAHAM 

B  1090 
$1061 


COVE 
R760 
$465 


WICHITA 
R  340 
$479 


SCOTT 
B  640 
$917 


HAMILTON 
B540 
$876 


KEARNY 
R490 
$546 


STANTON 

R  310 
5  425 


MORTON 
R650 
$585 


LANE 

RSOO 
$«10 


TREGO 
R-e70 
$1165 


NESS 
B  1190 
$1369 


JIOOKS 
R  1530 
$1892 


EUIS 
U  990 
R  1270 
$4156 


OSBORNE 
R  1910 
$1952 


JIUSSEU 
B  1730 
$2905 


RUSH 
B-1340 
$1992 


FINNEY 
U  1490 

BSSO 
$3576 


•  Gordtft 

at, 


CBANT 
B  480 

$*83 


HASKELL 
R  390 
$353 


STEVENS 
B6S0 
$917 


HODGEMAN 

R570 
$512 


PAWNEE 

U950 
R«0 
'  $2379 


BARTON 

U2160 
R  1570 
$7471  1 

Bend  • 


MITCHaL 


B  1340 
5  JI42 


LINCOLN 
R  1460 
$1313 


ELLSWORTH 
B  1630 
$2499 


BICE 

UT70 
B  1970 
$5116 


GRAY 
B850 
$882 


t 


rORD 
U  2470 
R  1540 
${852 


SEWARD 
U  1210 
B  340 
S  3015 


EDWARDS 
B  1260 
$-1691 


STArrORD 
R  1690 
$2610 


KlbWA 
R9» 
$1328 


MEADE 
R  1050 
$1201 


CLARK 

R760 
$1090 


TEXAS 
R  2450 

$2597 


OKLAHOMA 


BEAVER 
R  1690 
S7B8 


PRATT 

U  1610 
B9S0 
$3955 


Hutchifnon 

BENO 
U4770 
B  3140 
S  17075 


KINGMAN 
U740 
B  1240 
$3088 


COMANCHE 
Be40 
$1437 


BARBER 

R1730 
$2490 


1 

DALLAM 
U  1110 
B480 
$-2091 

SHERMAN 
R  380 
$530 

HANSFORD 
R  560 
S937 

TEXAS 

OCHILTREE 
U  700 
R  310 
S  129S 

LIPSCOMB 
R690 
S960 

HARTLEY 

MOORE 

HUTCHINSON 

ROBEBTS 

HEMPHILL 

ELLIS 
R  1870 
R  1290 


WOODWARD 
U  1250 
B  1650 
5  2937 


r 


MAIOR 
R  2090 
$  1742 


BLAINE 
B-3430 
$3101 


Pratt  ildg. 


■  CITIES  OVER  100.000  POP.  U    URBAN  RADIO  HOMES  i   RADIO  STATION. 

•  25,000-100.000  POP.  R    RURAL  RADIO  HOMES'  if  FLAGS  INDICATE 

A  10.000  -  25.000  POP.  $    RETAIL  SALES  in  THOUSANDS  A  NUMBER  AUTHORIZED 

•  LESS  THAN  10.000  POP.  with  RADIO  STATION  'Countiei  with  R  onl,  i„  entiralo  rural.  Rural  homei  ar.  thoi. 

on   farms    or    in   corrimuniliet   of    leil   than   2.S00  population. 


Prepared  in  CollaborAtion  with 
WALTER  P.  BURN  &  ASSOCIATES.  Inc. 
and 

EDGAR  FELIX 


Map  lata:  Bureau  of  Centut.  I?37.  Radio  Hornet:  Derived  from  Joint  Committee  on  Radio  Retearch  Eilimatei.  \n».   Retail  Salet:  Ceniui  of  Buiineit,  It35.  Authoriied  Slaliont:  Federal  Communicaliont  Comrtiitilont.  May 


[ni. 
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cum? 

Riding  High  for 

Winning  Results 


When  your  advertising  messages  ride  the  ether  waves 
from  mile-high  KOA  you're  among  championship 
resuh-producing  winners.  There  are  many  reasons 
why.  Among  these  reasons,  remember  that  50,000- 
watt  KOA  advertisers  ride  a  power  impulse  almost 
double  the  combined  night-time  power  of  all  other 
radio  stations  in  this  immediate  tier  of  states  between 
Canada  and  Mexico.  Also,  it  is  the  only  50,000-watt 
station  between  Des  Moines  (NE),  Dallas  (SE),  and 
Salt  Lake  City  (WEST). 

Some  Examples  of  KOA  Result -Producing  Power 


33  Programs:  85.713  Replies 

Responses  to  33  summer  and  fall  KOA  eve- 
ning programs  of  two  sponsors  show  beau- 
tiful coverage,  along  with  results.  Of  the  85,- 
713  replies,  81,706  came  from  207  Colorado 
communities;  from  20  other  states  and  Can- 
ada came  the  other  4,007  responses. 

6  Labels  or  10c  Brought  4,602 

Although  reguiring  6  labels,  or  10c  and  one 
label,  another  KOA  advertiser  pulled  4,602 
replies  from  39  states.  From  Colorado,  Ne- 
braska, Wyoming  and  Kansas  came  94.7% 
of  the  4,602  responses. 


In  10  Days  2L333  Responses 

Into  KOA  poured  21,333  box  tops  and  dimes 
on  a  contest  offer  lasting  10  days.  Denver 
31.5%;  other  Colorado  communities  48.5%; 
Wyoming  7.3%;  Nebraska  8.4%;  Kansas  3.4%; 
the  other  0.9%  came  from  1 1  other  states. 

A  4.Week  36,787  Result 

A  series  of  afternoon  bread  company  pro- 
grams brought  36,787  memberships  in  a  boy's 
flying  club.  From  Denver  came  17,304,  and 
18,479  from  other  Colorado  communities.  28 
states  replied  with  the  balance. 


Both  COVERAGE  and  RESPONSIVENESS  best  pictured  by  RESULTS 

The  great  KOA  audience  does  go  into  action  promptly  for  its  advertisers.  Out  of  many  splendid  KOA  result  figures,  we  have  listed 
only  a  few  above.  Both  COVERAGE  and  CONCENTRATION  are  illustrated  by  an  example  week's  mere  routine  mail  of  9,607  letters. 
From  Colorado  alone  86%  of  the  total  came;  the  remaining  14%  came  from  32  states  and  4  Canadian  provinces. 


Join  this  satisfied  result-getting  family  of  KOA  broadcast- 
ers. With  these  Western  Winners  you  ride  high  and  are 
sure  of  these  three  important  elements  —  COVERAGE, 
CONCENTRATION,  and  RESPONSIVENESS. 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
World's  Greatest  Broadcasting  System 


830  KC 


50,000  WATTS 


1625     CALIFORNIA  STREET 


1 


D 


N  V 


R 
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NAVAIO 

U-S80 
B  2460 


A  Sania  ft 


>  Gallup 


McKINLTf 
U  1270 
B  1760 
$■5029 


SANDOVAL 

R  1310 
$860 


SANTA  FE 

U2330 
R  1060 
J*523 


STING 


National 
Pratt  BIdg 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25,000-  100,000  POP.  R    RURAL  RADIO  HOMES 

▲  10,000-25.000  POP.  i    RETAIL  SALES  In  THOUSANDS 

•  LESS  THAN  10,000  POP.  with  RADIO  STATION         'f",""/^"  ""'^^^ 


k 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


al  homes  are  the 
2.500  populatic 


SAN  MICUU 
U-17$0 
fl-ITGO 
S^14 


J  1  

Prepared  in  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES.  Inc. 
and 

EDGAR  FELIX 


Map  8ai<:  Buraau  of  C«inut,  l?37.  Radio  Hornet:  D«rlved  fr< 
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I  Radio  Relearch  Eitlmalcs.  1936.  Rela 


Sale 


Cent, 


1935.   AuthoriiBd  Staticnt:  federal  Co 


ilcatloni  CofT 
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TWIN  FALLS 

U2320 

S-12B13 


NEVADA 


ELKO 
U-930 
BI950 
$-3195 


WHITE  PINE 
U  1040 
R  2260 
$^3510 


LINCOLN 
[I3S0 
S.910 


CLARK 
U'I890 
fl'990 
»7709 


JUAS 

U'I220 
B-670 
1-1514 


MILLARO 
R30Sa 
H377 


SEVIER 
0-640 
R  1820 
S-SIK 


BEAVER 

R-USO 


DION  I 

U780  F 

R-780  ■ 

Cedar  C:i,7 


EMERY 
R4410 


WAYNE 
B370 
S-lOO 


WASHINGTON 
R  1490 
SI  144 


KANE 
B-42a 
1-2:9 


ARIZONA. 


MOHAVE 
R  1140 


COCONINO 
U-8X 
R  1S20 
S-5$38 


■  CITIES  OVER  100.000  POP. 
•  25.000-  100,000  POP. 
A  10,000  -  25.000  POP. 


U  URBAN  RADIO  HOMES 
R  RURAL  RADIO  HOMES= 
$    RETAIL  SALES  in  THOUSANDS 


LESS  THAN  10,000  POP.  with  RADIO  STATION 


*Count;«i  wllti  R  only  an 
on  farms   or   in  commu 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 

entirtlr  rural.  Rural  homei  are  those 
utiet   of    less   than   2.S00  population. 


k 


Prepared  in  Colleboration  with 
WALTER  P.  BURN  &  ASSOCIATES,  Inc. 
and 

EDGAR  FELIX 


Map  (tie:  Bureau  of  Canlut,  \m.  Kadlo  Hornet:  Derived  from  Joint  Committee  on  Radio  Reteerch  Eitlmatet,  l?}8.  Retail  Salai:  Cantui  of  lutinett,  lf3S.  Authortted  Stalioni:  Federal  Corr 
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STING 


National 
Pr*u  Bld9. 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25,000- 100.000  POP.  R    RURAL  RADIO  HOMES' 

A  10,000  -  25,000  POP.  $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  10,000  POP.  with  RADIO  STATION 


k 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


•Countle 
on  farm 


with  R  only  are  entirely  rural, 
or   In   communities   of  lejj 


Rural  home!  are  those 
han   2.S00  population. 


Prepared  in  Colleborafion  with 
WALTER  P.  BURN  S  ASSOCIATES.  Ine, 
and 

EDGAR  FELIX 


Map  tan:  (urtau  of  Cenliu,  1717.  iladlo  Honnei:  Derived  from  Joint  Committee  on  Radio  Research  Estimates,  H36.   Retail  Sales:  Census  of  Business,  l?J5.  Authoriied  Stations:  Federal  Communications  Commissions,  Mar  1.  IW. 
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THOMAS  LEE,  President 
LEWIS  ALLEN  WEISS,  Vice  Pres.  and  Gen't  Mgr. 

1076  West  Seventh  St.,  Los  Angeles 

AFFILIATED  WITH  MUTUAL        REPRESENTED  BY  BLAIR 


ZOOM 


37SM 


URBAN  RADIO  HOMES 
RURAL  RADIO  HOMES' 
RETAIL  SALES  .in  THOUSANDS 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


•  LESS  THAN  10,000  POP.  wifh  RADIO  STATION 


*Counti«c  with  R  only  are  •ntlraly  rural.  Rural  homos  are  thol* 
on  farms   or  in  communities  of   less  than  2,500  population. 


Prepared  tn  Collaboration  with 
WALTER  P.  BURN  S  ASSOCIATES.  Inc. 
and 

EDGAR  FELIX 


Map  lase:  lureau  of  Census,  1137.  Radio  Homes:  Derived  from  Joint  Commitlee  on  Radio  Research  Eitimales.  HJt.  Retail  Sales:  Census  of  Business,  H3S.  Authorised  Stations:  Federal  Communications  Commissions,  May  I.  IW. 
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L 


T+<AT  POLAR  BEARS  DO 
NOT  SUFFER.  FROM  HEAT 
IN  WAI^M  MATES'? 


T«AT  T-HE  FIRST 


ENGLISfl  eOLONY  IN  AMERICA 
WAS  IN  NORTH  eAROilNA  ? 


 THAT  NORTH  CAROLINA 

NOW  RANKS  AMONG  THE  STATEsT 

IN  TOTAL 
POPULATION 


—THAT  WPTF 

IS  THE  HOST  POWERFUL 

N*B.(?.  STATION 

IN  NORTH  CAROLINA? 


9 


RALEIGH,  N.C. 

5,000  WATTS -CLEAR  CHANNEL 
FREE 5PETERS,  1NC.,NAT'L  REPRESENTATIVES 
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tOOM 


aoou 


Map  Bale:  Bureau  of  Cenlul,  1937.  Radio  H 


nications  Commisjions,  May  !,  1939. 
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liepresenterf  by 

The 

Branliam 
Company 


WNOX, 


Owned  and  Operated  by 
SCRIPPS-HOWARD  RADIO.  INC. 


L|  with  concentrated  audiences  in  Tennes- 
see, Kentucky,  Virginia  and  North  Carolina,  hos 
enjoyed  a  56.6%  increase  in  Radio  Homes  during 
the  past  two  years.  This  is  due  to  increased  electri- 
fication under  the  TVA,  whose  headquarters  are 
located  in  Knoxville.  So  NOW  is  the  tinne  to  place 
your  Advertising  campaigns  in  this  constantly 
growing  and  profitable  Sales  market! 
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toon 


300M 


300M 


■  CITIES  OVER  100.000  POP.  U    URBAN  RADIO  HOMES 

•  25,000-100,000  POP.  R    RURAL  RADIO  HOMES' 

A  10,000-25,000  POP.  $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  10,000  POP.  with  RADIO  STATION  'Counties 


k 


IK  R  only  are  entirely 
r   in    communities  of 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 

-ural.  Rural  homes  are  those 
less   than   2.500  population. 


Prepared  in  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES.  Inc- 
and 

EDGAR  FELIX 


Map  Bait:  Bureau  of  Ceniui,  1937.  Radio  Homes:  Derived  from  Joint  Committee  on  Radio  Reiearch  Estimates.  I93B.    Retail  Sales:  Census  of  Business.  1935.  Authorized  Stations:  Federal  Co 


nications  Commissions,  May  t.  1939, 
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The  greatest  number  of 
leading  programs  attracts 
the  greatest  listening  audience 

and  Memphis 
Broadcasts  Commercially 

NETWORK  (NBC- RED) 

NATIONAL  SPOT 

ANT> 

LOCAL  PROGRAMS 

than  any  other  station  in  the  Mid-South 

:z::":rHT  WMC 

owned  and  operated  by 

THE  COMMERCIAL  APPEAL 

"The  South's  Qreatest  Mewspaper'' 

NATIONAL  REPRESENTATIVE:  THE  BRANHAM  COMPANY 

FOR  AUDIENCE,  RESPONSE  and  RESULTS  .  .  .  its  WMC 
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lOOM 


900M 


37SU 


Mdp  B«t«:  Bureau  of  C«n<ui,  1937.  AacHo  Homtf:  Darived  from  Joinf  Co 


Radio  Research  Exfimates,  1938.   Retail  Sales;  Census  of  Business.  1935.   Authorized  Static 


Page  138  •  July  1,  1939 


BROADCASTING  •  Broadcast  Advertising 


'i 


Just  Another 

SKYSCRAPER 

in  SHREVEPORT 

LOUISIANA 


Naw  17  Story  Baifik 
Building  Construction 
To  Start  Soon 

No  wonder  everybody's  working  in  Shreveport.  Building 
permits  this  year  will  greatly  exceed  the  record  breaking 
1938. 

Construction  will  soon  start  on  the  17  story  air-condi- 
tioned Commercial  Bank  building  shown  in  illustration. 
All  available  office  space  has  already  been  leased. 

Night  and  day  shifts  are  now  at  work  on  a  seven  story 
air-conditioned  office  building  for  the  United  Gas  and 
Union  Producing  Company.  300  new  families  will  be 
moved  to  Shreveport  from  HOUSTON,  TEXAS,  upon 
completion  of  this  new  building. 

KWKH  reaches  this  rich,  able-to-buy  AND  RECEPTIVE 
MARKET  from  6  A.  M.  to  12  P.  M.  Make  Shreveport 
your  test  campaign  city  and  watch  sales  grow. 


S  H  RE  VE  P  ORT         LO  U  I  §  I  AN  A 


50,000  WATTS 

vAPPR  OXI  MAT^LV     y\UG-.  IS^'' 

A  SHPEVEPORT  TIMES  STATION    r_  ^g.^^ 
•tAj2.  cAjru^^  ^^t^e<j^-t  oz/  Ll  |j  iJ    jj^g  BRANHAM  CO 
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HARTLEY 
USO 
R  290 
S268 


MOORE 
R  230 
S^<36 


HUTCHINSON 
U  1430 
B  1530 
S4132 


Map  Bait;  Burtau  of  Ctniui, 


Racpo  HomM:  Dtriyd  from  Joint  CommiHM  on  Radio  Ralaarch  Eitlhiatai,  1938.   Retail  Salei:  Censut  of  Businaii.  1935.  Authorirad  Stationl:  Fedaral  Communicationt  Commiijionj.  May  I,  1939. 
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Nallonal 
fna  t\dq. 


Waihington, 
D.  C. 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25,000-100,000  POP.  R    RURAL  RADIO  HOMES* 

A  10,000  -  25,000  POP.  $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  10,000  POP.  with  RADIO  STATION 


k 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


Counties  with  R  only  art  entirely  rural.  Rural  hornet  are  those 
n   farmi   or  In   comniuntties  of   less  than   2.500  population. 


Prepared  in  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES,  Inc. 
and 

EDGAR  FELIX 


Map  Base:  Bureau  of  Cenjui.  (937.  Radio  Homei;  Derived  from  Joint  Committee  on  Radio  Research  Estimates,  1938.  Retail  Sales:  Census  of  Business,  1935.  Authoriied  Stations;  Federal  Communications  Commissions,  May  I,  1939. 
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■  CITtES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25.000-100.000  POP.  R    RURAL  RADIO  HOMES' 

A  10.000  -25.000  POP.  $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  10,000  POP.  with  RADIO  STATION 


k 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


"Countiel  1 
on  farms 


ith  R  only  are  entirely  rural.  Rural  homes  are  those 
>r   in   communities  of   less  than   2.500  population. 


Prspsrcd  in  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES.  Inc. 
and 

EDGAR  FELIX 


Mao  Base:  Bureau  of  Census.  193'.    Radio  Homes;  Derived  from  Joint  CommiHee  on  Radio  Research  Estimates.  I?38.  Retail  Sales:  Census  of  Business.  1935.  Authoriied  Stations:  Federal  Communications  Commissions.  May  I.  I«9. 
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ot  here's  the  Thrifty 

Phoenix  Plan 

for  Merchandising  Radio 
Advertising! 


Teaser  ads 
placed  in 
local  class 
-ified  sec- 
tions re- 
garding 
Scotch  las- 
sies. 


CBS 

1,000  WATTS 


sy^Ona  Son'o  Ana  ^ 


RIVtJfSIDE 
U  11790 
R  12520 
(29943 


SAN  DIEGO 
U^2a 

R  mm 


U6S90 

R93ra 

S  19116 


I  Son  Oiti" 


•  £1  Ce"''» 


National 
fnu  tidg. 


■  CITIES  OVER  100.000  POP.  U 
•  25,000-100,000  POP.  R 
A  10,000-25.000  POP.  % 


URBAN  RADIO  HOMES 
RURAL  RADIO  HOMES- 
RETAIL  SALES  in  THOUSANDS 


k 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


•  LESS  THAN  10.000  POP.  wHh  RADIO  STATION 


*Counti«s  with  R  only  ar*  antiraly  rural.  Rural  hoinss  are  thosa 
on  farms  or   in  communitiat  of   last  than   2,500  population. 


Prepared  m  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES,  Inc. 
and 

ED&AR  FELIX 


Map  taia:  luraau  ot  Caniul, 'lt}7.'  X«d)o  Nomti:  Derivad  from  Joint  Commlttaa  on  Radio  Raiaarch  Eilimatai.  193!.  Ratail  Salat:  Caniui  of  Busineit,  1935.  Authorizad  Stationi;  Fadaral  Communicalionf  Commissions,  May  I,  IW. 
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•I         I'  ' 


views  of  the  Potent  Interior 

(-California    Market  — third  market  in  the  West 


Note  the  length  and  breadth  of  this  mighty  land— note 
the  lofty  mountains  which  encircle  it,  and  resolve  that 
-^^er  tins  area  you  MUST  use  the  powerful  McClatchy 


Radio  Station^ 
KFBK  at  Sacramento 
KWG   at  Stockton 
KMJ    at  Fresno 

eld 


KERN  atBakersfi 

McClatchy  Broadcasting  Co. 

SACRAMENTO/CALIFORNIA 


tOOM 


Map  8ai«:  Bureau  of  Cenjul,  1937.  Radio  Homtt:  Derived  from  Joint  Comtpi44ee  on  Radio  Research  Eitlmatei,  l?38.   Retail  Salet:  Census  of  Bunness,  1935.  Autliorited  Stations:  Federal  Communications  Commissions.  May  I.  1939. 
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U!HO   ARE  TH^'  men  BEHinO  THE  miKE 

wkat  ate  tItQij  laadin^?* 


Behind  the  announce 


lists,  producers  and  engineers  surrounding  the  mike  stand  other  men. 


^1  These  men  arc 


juyers  .  .  .  advertising  managers,  top  executives  of  firms  interested  in 


radio  advertising»  account  executives,  radio  directors.    H  You'll  find  them  in  New  York,  Chicago, 


Detroit,  Sar 


ico,  Los  Angeles  ...  in  fact,  wherever  time  is  bought.   \  Few  of  them  visit 


your  studio.  Fewer  speak  into  your  mikes.  But  all  of  them  are  interested  in  you,  your  station, 
your  market.  ^  If  you  could  see  these  men  at  home  and  office,  you  would  find  them  spending 
an  appreciable  amount  of  time  studying  and  digesting  information  about  radio  advertising. 


\  And  what  are  they  reading? 


BROAI^I^STINC 


^Broadcast 

^  Advertisinor 
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JOOM 


300M 


379 U 


WEBB 
U56i0 
R1340 
J-7282 


ZAPATA 

n  390 
S-JOS 


DUVAL 
fl  1560 
>-16ei 


)IM  WELLS 
U«50 
R  1120 
J-2SS8 


Corput  Chriiti  ^1 
NUECES 
U-6720 
R  2660 
N  $^17130 


KLEBERG 
U  1420 
R-670 
^2199 


)IM  HOGG 
R-670 
J-929 


BROOKS 
R-7aO 
S-1080 


ST  AM 
R  IttO 

s-nt 


KINEDY 
R  100 
l-RA 


r 


HIDALGO 
U71« 
H  S270 
J.12SS7 


r 


WULACY 

R-U90 
f-1641 


CAMERON 

U-8620 
A  R-1500  , 

s-i2aoik. 


National 
Pr«tt  6ld9 


■  CITIES  £)VER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25.000-  100,000  POP.  R    RURAL  RADIO  HOMES* 

A  10.000-25,000  POP.  $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  10,000  POP.  with  RADIO  STATION        'Courtiei  wHh  R 


k 


nly  are  entirely 
:ommunit!es  of 


RADIO  STATION. 

FLAGS  INDICATE 

NUMBER  AUTHORIZED 

■ural.  Rura!  homes  are  those 
less  than   2,S00  population. 


Preparsd  in  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES,  Inc. 
and 

EDSAR  FELIX 


Map  Sale:  Buraau  of  Census,  1937,  Radio  Homes:  Derived  from  Joint  Committee  on  Radio  Research  Estimates,  1936,   Retail  Sales:  Census  of  Business,  1935.  Authorlied  Stations:  Federal  Communications  Commissions.  May  I,  1939. 
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SHOT  GUNS 


htTAKES  RIFLE  ACCURACY  TO 
HJT  EACH  MARKET  NOW' 


reaching 

99  2%  of 

TEXAS'  RACap  HOMES 


SCATTERATION  shotgun  sales  effort  was  good  when 
coveys  of  customers  were  waiting  to  bagged  and  few  hunt- 
ers were  in  the  field.  It  was  good  even  in  Texas  where  distances 
are  so  great.  But  'A  takes  a  rifle  for  each  market  now  that  com- 
petition is  stiff. 

A  direct  "rifle"  hit  can  be  scored  in  the  23  major 
markets  of  Texas  ONLY  by  using  TSN.  We  give  you  both  net- 
work production  and  Class  A  lines,  both  powerful  bullets,  but 
most  important  is  rte  way  we  help  adjust  your  safes  sights. 


impoc^ant,  you  re  a  "local  product"  to  llie  merchants  because 
^ou^^^on^  the  local  station.  WeVre  producing  shows  for  some 
i.of  ihe'biqqest  a  ceo  uiftsff^J^^country.  They've  gone  "local"  and 
liked  it!  because  The>sajes-Tigures\show  we  re  more  than  a  net- 


Outstdnding 
Results  in  9  Months 


of  a  popular  beverage  are  up  28.4% 
for  the  first  10  tveeks.  A  Cereal  Company 
drew  over  50,000  votes  in  one  week — "Box- 
Top"  voles,  too.  A  Shortening  company 
upped  their  sales  21  %  in  26  weeks!  .... 
Do  you  want  to  know  more?  Write  or  wire. 


E  TEXAS  STATE  NETWORK 


EU.IOTT  ROOSEVELT,  President 


TSN 


Rockefeller  Center  NEW  YORK  ^  Genera!  Offices  FORT  WORTH  ^  Wrigley  Building  CHICAGO^ 
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I 


tOOM 


300M 


3  75M 


National 
frail  BIdg. 


Countiei  with  R  only  ara  antiraly  rural.   Rural  homas  are  thosa 
farms   or   in   communitiat  of   la»  than   2,500  population. 


Prepared  in  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES.  Inc. 
and 

ED6AR  FELIX 


Map  Rata:  luraau  of  Canlus.  I?"'.  Radio  Honw:  D«ri«ad  from  Joint  Committa*  on  Radio  Rataarch  Ettimataj.  IM6.   Ratail  Salai:  Canluf  of  Bulina«.  1735.  Authoriiad  Stationt:  Fadaral  Communicationl  Comminionl,  May  I. 
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NBC  RED  AND 
YANKEE  NETWORKS 

EDWARD  PETRY  &  CO 

'  INCORPORATED 


HI  LLS  BORO 
COUMTY 


.  ROCKI^JGHA^A 
\  COUNTY 
v.-. 


Llesex 

[ISTY 


WTAG  of  WORCESTER  Jecdi 


>Ui>  •  COVERAGE 

•  POWER 

•  LOCAL  ADVERTISING 

•  REGIONAL  ADVERTISING 

•  NATIONAL  ADVERTISING 

•  LISTENERS 

•  RESULTS 


The  only  station  which  gives  primary  coverage  to  ALL  of  Worcester  County. 
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CLARE 
n  1680 


ISABnXA 
U  U90 
B3440 

son 


M»p  ttf.  turtiu  of  C«n>ui,  1937.  Radio  Homoi:  Dorivod  from  Joint  CommittM  on  Radio  Roxarch  Estimatai,  l?39.  Ratail  Salai:  Canjus  of  Businasi.  IMS.  Authorijed  Stationi:  Fadaral  Communicationi  Commissioni,  May  I,  IW. 
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ROCHESTER 


HAS  THE 

LISTENERS 

Representatives:  Paul  H.  Raymer  Co.;  New  York,  Chicago,  Detroit,  San  Francisco 


\ 

V 

i 

* 
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^  w  vaJ 


UPSHUB^ 


National 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25,000-  100,000  POP.  R    RURAL  RADIO  HOMES' 

A  10,000-25,000  POP.  $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  10,000  POP.  with  RADIO  STATION  *Co; 


ith  R  only  are  entirely 
•r    in   communitiei  of 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 

urdl.  Rural  homes  are  those 
lets   than   2,S00  population. 


Prepared  In  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES,  Inc. 
and 

EDSAR  FELIX 


Map  Bait:  Bureau  of  Ceniul.  I  37.  Radio  Hornet:  Derived  from  Joint  Committee  on  Radio  Relearch  Estimatei,  IMS.   Retail  Salei:  Censul  of  Bulineii,  H3E,  Authorized  Staliont;  Federal  Communications  Commissions,  May  I,  IW. 
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HI 


These  Figures  are^^^ 
.  .TDYNAMITE!} 

#  If  you're  not  interested  in  our  sending  power 
— you  are  interested  in  our  sales  power — our 
market — whom  we  reach  and  what  they  spend. 
In  our  Market  Data  Folder  showing  our  Evening 
Listening  Area — as  compared  to  seven  other  rich 
markets  in  cities  with  double  the  population  of 
our  own — are  figures  showing  WKBN's  market 
superiority — a  comparison  so  powerful  we  choose 
to  call  this  folder  "Dynamite."  Send  for  it  today! 

These  Figures  ^^,AjLi,  > 
are..5TNTf) 

#  For  the  same  reason,  we  call  our  Daytime 
Listening  Area  Market  Data  Folder  "TNT."  In 
it  we  compare  Youngstown  with  the  same  seven 
rich  markets  and  here  again  we  find  we  are 
FIRST  in  10  out  of  12  classifications  that  rep- 
resent ability  to  buy.  Send  for  it,  too! 


NEW  SOUVENIR 
ALBUM 

•  In  celebration  of  our  new  power  and 
greater  ability  to  sell  and  serve  we  have 
released  a  Souvenir  Album — 32  pages 
filled  with  photographs  and  facts  on  the 
New  WKBN.  Write  also  for  your  copy 
of  this  beautiful  and  useful  album  today! 


•  DOMINATING  THE  RICH 
MAHONING  VALLEY  MARKET 
OF  2,000,000  LISTENERS  WITH 
STRONG,  CLEAR  RECEPTION. 


WKBN  BROADCASTING  CORPORATION 


12  NORTH  CHAMPION  STREET    •  YOUNGSTOWN 

MEMBER  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 


OHIO 


lOOM 


300M 


National 
fnn  eidg 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25.000-100.000  POP.  R    RURAL  RADIO  HOMES- 

A  10.000  -  25.000  POP.  $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  10.000  POP.  with  RADIO  STATION 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


Counties  with  R  only  are  entirely  rural.  Rural  homes  are  tho 
<n  farms  or  in   communities  of   less  than  2,500  populatio 


Prepared  in  Collaboretion  with 
WALTER  P.  BURN  &  ASSOCIATES,  inc. 
and 

ED6AR  FELIX 


Map  late:  Bureau  ol  Cenlui.  m7.  Radio  Hsmu:  Derived  from  Joint  Committee  on  Radio  Research  Estimates.  1938.  Retail  Sales:  Census  of  Business,  H35.  Authorized  Stations:  Federal  Communications  Commissions,  May  I.  IW. 
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Advertising 


The  Nation's  Largest  INDEPENDENT  Station 

II 


W  JID 

20,000  WATTS 

CHICAGO 

Provides  large  audiences 
through  the  presentation  of 
Chicago's  most  popular  local 
shows,  such  as  .  .  . 

•  THE  SAFETY  COURT -Daily -Exclusive 

CHECK  YOUR  OWN  SURVEYS  FOR  POPULARITY 

•  Chicago's  Authoritative  Baseball  Broadcasts 

Featuring: 

CHARLIE  GRIMM  -  former  Cubs  manager 
LOU  FONSECA  —  former  Sox  manager 

201  North  Wells  Street  •  CHICAGO 

■  REPRESENTATIVES 

New  York  •  Detroit  •  Paul  H.  Raymer  Company 

West  Coast  •  WALTER  BIDDICK  COMPANY 
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■  CITIES  OVER  lOO.OOO  POP.  U    URBAN  RADIO  HOMES 

•  25,000-  100,000  POP.  R    RURAL  RADIO  HOMES' 
▲  10,000  -  25,000  POP.                         $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  10,000  POP.  with  RADIO  STATION  'Counti.i 

on  fdrmt 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 


th  R  only  dra  •ntirtly  rural.   Rural  hom*i  ar«  thoi* 

r   in   communities  of   kit  than   2,500  population. 


Prepared  in  Colleboration  with 
WALTER  P.  BURN  &  ASSOCIATES.  Inc. 
and 

EDGAR  FELIX 


Map  lata:  luraau  of  Caruui,  1*37  Radio  Hom«»:  DarInd  from  Joint  Cotnmlttae  on  Radio  Rewarch  Eitlmatai.  im.  Retail  Salai:  Caniui  of  Butinaii.  1935.  Authorlied  Stationi:  Federal  Communication!  Commlulont,  May 
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WOWVm  and  WIN! 


Jockey  F.  Scheihing, 
leading  rider  at  the 
Ak-Sar-Ben  track  in 
Omaha,  is  interviewed 
by  John  J.  Gillin,  Jr., 
WOW  manager  and 
chief  narrator  of  the 
race  meeting  for 
WH KATIES,  "Break- 
fast of  Champions,"  a 
product  of  General 
Mills.  Inc. 


■'Another  advertiser  comes  in  a  winner.  WOW  took  No.  1  radio  position  in  the 
Omaha  market  years  ago — still  shows  its  heels  to  the  field.  No  other  station 
covers  the  rich  Omaha  trade  territory  so  well.  WOW  gives  COVERAGE 
WHERE  IT  COUNTS.  WOW  'em  and  WIN! 


wow 


Omaha,  Nebraska 
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590  KC  •  John  J.  Gillin,  Jr.,  Mgr. 
JOHN  BLAIR  CO.,  Representatives 
On  the  N.  B.  C.  Red  Network 
Owned  and  Operated  by  the  Wood- 
men of  the  World  Life  Insurance 
Society. 
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lOOM 


200M 


300H 


375M 


>rpad<^  Wa.hinjton, 


■  CITIES  OVER  100.000  POP.  U    URBAN  RADIO  HOMES 

•  25,000- 100,000  POP.  R    RURAL  RADIO  HOMES' 
A  10,000-25,000  POP.                         $    RETAIL  SALES  In  THOUSANDS 

•  LESS  THAN  10,000  POP.  with  RADIO  STATION        'Counties  with_R 


re  entirely  rural 
lunlties   of  less 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 

Rural  homes  are  those 
han   2.500  population. 


Prepared  in  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES.  Inc. 
and 

EDSAR  FELIX 


Map  Sale:  Bureau  of  Census,  1937.  Badio  Homes.  Derived  from  Joint  Committee  on  Radio  Research  Estimates.  1938.   Retail  Sales:  Census  of  Business, ,  1935.  Authorized  Stations:  Federal  Communications  Commissions.  May  I.  I93T. 
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VIRGINIA'S  ONLY  50,000 
WATT  RADIO  STATION 


First  in  power  —  first  in  coverage  —  and  first  in  the  hearts  of 
its  listeners!  That  is  why  WRVA  is  also  the  first  choice  of  adver- 
tisers and  advertising  agencies  who  want  real  results  in  this  rich 
nnarket.  Sales  moral:  Why  follow  the  leaders  when  you  can  lead 
the  followers?  Let  us  give  you  all  the  facts  about  Virginia's 
first  radio  station,  located  near  Richmond. 

PAUL  H.  RAYMER  CO., 


NEW  YORK 


CHICAGO 


DETROIT 


SAN  FRANCISCO 


SELLING  VIRGINIA'S  MAJOR  MARKETS: 

RICHMOND  NORFOLK 

PETERSBURG  PORTSMOUTH 

NEWPORT  NEWS  SUFFOLK 

WILLIAMSBURG  CHARLOTTESVILLE 

FREDERICKSBURG  HOPEWELL 


WUJRVA  50.000  lUATTS  W 


M<p  ttt*:  luraau  of  Cantui,  IT37.  Radio  Homtl:  Dtrivod  from  Joint  CommiHo*  on  Radio  Rataarch  Eitlmatat,  m«.  Ratail  Salai:  Caniui  of  Buiinau,  1435.  Authorltad  Stationi:  Fadaral  Communications  Commiuloni,  May  I,  It31. 
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X  TESTED  SPOT 


GEORGE  WALSH  WHAS  again  is 

able  to  offer  George  Walsh  as  sportscaster 
during  the  1939  football  season.  Walsh  has 
covered  an  average  of  12  games  each  season 
for  the  past  five  years.  His  sportscasts  have 
won  the  attention  and  sponsorship  of 
numerous  successful  firms  with  nation-wide 
reputations,  and  have  resulted  in  outstanding 
recognition  of  Walsh,  as  one  of  the  nation's 
best  qualified  sportscasters. 


|5 


1 

vis 


Big  10,  Big  6  and  Big  13 
Schedules  Available 

Nebraska  vs.  Indiana 
Vanderbilt  vs.  Kentucky 
Wisconsin  vs.  Indiana 
Georgia  vs.  Kentucky 
University  of  Louisville  vs.  Centre 
Ohio  State  vs.  Indiana 
Georgia  Tech  vs.  Kentucky 
West  Virginia  vs.  Kentucky 
Purdue  vs.  Indiana 
Tennessee  vs.  Kentucky 

WHAS  is  owned  and  operated  by  the  I 
11  Courier- Journal  and  the  Louisville  Times  I 

NATIONALLY  REPRESENTED 
BROADCASTING  •  Broadcast  Advertising 


OFFERS 
BLANKET  COVERAGE 

From  Labor  Day  to  New  Years  America  Croivns  Football  King! 

Young  and  old  alike,  know,  play,  ivatch  and  LISTEN  to  the  KING 
of  Collegiate  Sports!  And  in  Kentuckiana  those  who  listen  to  sports 
set  their  dials  for  WHAS,  Louisville's  up-to-the-minute  50,000  Watt 
Station. 


i 


i 

K'v 


I 


WHAS 


I 


820  KILOCYCLES 

50,000  WATTS 

BY    EDWARD     PETRY    &  COMPANY 
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broacxcasting 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25,000-  100,000  POP.  R    RURAL  RADIO  HOMES 

A  10,000-25,000  POP.  $    RETAIL  SALES  In  THOUSANDS 

•  LESS  THAN  10,000  POP.  wifh  RADIO  STATION        'Countiei  «lth  R  onl,  are 


k 


RADIO  STATION. 
FLAGS  I'KlDICATE 
NUMBER  AUTHORIZED 

'urdl.  Rural  homes  are  those 
less   than   2.S00  population. 


Prepared  in  Collaboration  with 
WALTER  P.  BURN  &  ASSOCIATES,  In^;. 
and 

EDGAR  FELIX 


Map  Base:  Bureau  of  Ceniui.  ISi7.  Radio  Homei:  Derived  from  Joint  Committee  on  Radio  Research  Estimates,  1938.   Retail  Sales:  Census  of  Business.  1?35.   Authori7ed  Stations:  Federal  Communications  Commissions,  May  I,  H39. 
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Isi  IN  FOOD 
■N  ST.  LOUIS 


KWK  now  carries  a  majority  of  the  Food  Commer- 
cial quarter  hours,  other  than  network,  on  the  three 
St.  Louis  Network  Stations. 

A  typical  week  in  May  reveals  the  percentage  for 
KWK  at  49. 1  %  with  the  next  station  carrying  46%  and 
the  third  4.9%.  During  this  same  week  KWK  car- 
ried 38,8%  of  the  total  commercial  quarter  hours, 
other  than  network,  on  the  three  stations. 

Mere  leadership  is  not,  in  itself,  a  standard  for  the 
selection  of  station  facilities.  It  is  the  facts  behind 
it  which  are  important-  Get  these  facts  from  any 
one  of  the  Raymer  offices. 


J  I*  ^    I^Q  If  I  5  Thomas  Patrick,  Incorporated 

HOTEL  CHASE  ST.  LOUIS 

Representative 

PAUL  H.  RAYMER  COMPANY 
New  York        Chicago        San  Francisco 


KUJK 
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Mcdonald 

R221D 

BROAaC^STING 


National 
Pr>»  BIdq 


■  CITIES  OVER  100,000  POP.  U    URBAN  RADIO  HOMES 

•  25,000-100,000  POP.  R    RURAL  RADIO  HOMES 

A  10,000-25,000  POP.  $    RETAIL  SALES  in  THOUSANDS 

•  LESS  THAN  10,000  POP.  wifh  RADIO  STATION        'Counfioi  with  R  oni,  ar 


i 


communitiei   of   less  thai 


RADIO  STATION. 
FLAGS  INDICATE 
NUMBER  AUTHORIZED 

ural.    Rural  homes  are  those 
2.500  population. 


Prepared  in  CoIlAboration  with 
WALTER  P.  BURN  &  ASSOCIATES.  Inc. 
end 

EDGAR  FELIX 


Map  Base:  Bureau  of  Census,  I '37.  Radio  Homes:  Derived  from  Joint  Committee  on  Radio  Research  Estimates.  IMS.   Retail  Sales:  Census  of  Business.  1935.   Auttioriied  Stations:  Federal  Communications  Commissions.  May  I.  I?M. 
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OIL 
CAPITAL 

of  the 

WORLD 


BROADCASTING  •  Broadcast  Advertising 


CENTER  OF  OKLAHOMA'S 
RICHEST  MARKET  AREA 

TULSA,  Oil  Capital  of  the  World!  Home  of 
546  Oil  Companies  and  Operators,  400  Pur- 
chasing Agents,  1 19  Manufacturing  Plants, 
183  Supply  Houses  and  Representatives  of 
1,028  American  Oil  Equipment  Manufac- 
turers. Tulsa  is  the  clearing  point  for  billions 
of  dollars  of  oil  money!  Home  of  the  Inter- 
national Petroleum  Exposition,  world's  largest 
single-industry  show! 

Within  75  miles  radius  of  Tulsa  lie  28%  of 
Oklahoma's  area,  40%  of  Oklahoma's  popu- 
lation, furnishing  43%  of  Oklahoma's  buying 
power  and  44%  of  Oklahoma's  actual  retail 
sales!  KVOO  alone  covers  this  area  effect- 
ively and  in  addition  has  primary  coverage 
counties  in  Kansas,  Missouri  and  Arkansas! 

25,000  WATTS 
BOTH  N.B.C.  NETWORKS 

EDWARD  PETRY  &  COMPANY 

National  Representatives 
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K 

KABC  San  Antonio,  Tex. 

KABR  Aberdeen.  S.  D. 

KADA  Ada,  Okla. 

KALB  Alexandria,  La. 

KALE  Portland,  Ore. 

KAND  Corsicana,  Tex. 

KANS  Wichita,  Kan. 

KARK  Little  Rock,  Ark. 

KARM  Fresno.  CaL 

KASA  Elk   City.  Okla. 

KAST  Astoria.  Ore. 

KATE__-Albert   Lea.  Minn. 

KAWM   Gallup.  N.  M. 

KBIX  Muskogee,  Okla. 

KBPS  Portland,  Ore. 

KBND   Bend,  Ore. 

«KBKR  Baker,  Ore. 

KBST  Big  Spring,  Tex, 

KBTM   Jonesboro,  Ark. 

KCKN  — Kansas  City,  Kan. 
KCMC  Texarkana,  Tex.-Ark. 

KCMO  Kansas  City,  Mo. 

KCRC   Enid,  Okla. 

KCRJ  Jerome,  Ariz. 

KDAL  Duluth,  Minn. 

KDB    Santa  Barbara,  Calif. 

KDFN  Casper,  Wyo. 

KDKA    Pittsburgh 

KDLR_._Devil3  Lake,  N.  D. 

KDNT  Denton,  Tex. 

KDON  Monterey.  Calif. 

*KDRO   Sedalia.  Mo. 

•KDTH  Dubuque.  la. 

KDYL  Salt  Lake  City.  Utah 

KECA  Los  Angeles 

KEEN  Seattle.  Wash. 

KEHB  Los  Angeles 

KELA   Centralia.  Wash. 

KELD  EI  Dorado.  Ark. 

KELO  Sioux  Falls,  S.  D. 

KERN  Bakersfield,  Calif. 

KEUB  Price,  Utah 

KEX  Portland,  Ore. 

KFAB  Lincoln,  Nebr. 

KFAC  Los  Angeles 

KFAM  _  St.  Cloud,  Minn. 
*KFAR.._Fairbanks,  Alaska 
KFBB  ___Great  Falls,  Mont. 

TKFBI  Abilene,  Kan. 

KFBK  Sacramento,  Calif. 


'  Authorized  to  move  to 
Wichita,  Kan. 


*KFDA  Amarillo,  Tex. 

KFDM  Beaumont,  Tex. 

KFDY  Brookings,    S.  D. 

KFEL    Denver 

KFEQ  St.  Joseph.  Mo. 

KFGQ  Boone.  la. 

KFH  Wichita.  Kan. 

KFI  Los  Angeles 

KFIO  Spokane.  Wash. 

KFIZ  Fond  du  Lac,  Wis. 

KFJB  Marshalltown.  la. 

KFJI  ___Klamath  Falls.  Ore. 
KFJM-_Grand   Forks.   N.  D. 

KFJZ  Fort  Worth,  Tex. 

KFKA   Greeley,  Colo. 

KFKU  Lawrence,  Kan. 

KFNF  Shenandoah,  la. 

KFOR  Lincoln,  Nebr. 

KFOX___Long  Beach,  Calif. 

KFPL  Dublin,  Tex. 

KFPW  Fort  Smith,  Ark. 

KFPY  Spokane,  Wash. 

KFQD  Anchorage,  Alaska 

KFRC  San  Francisco 

KFRO  Longview,  Tex. 

KFRU  Columbia.  Mo. 

KFSD  San  Diego.  Calif. 

KFSG  Los  Angeles 

KFUO  St.  Louis 

KFVD  Los  Angeles 

KFVS  -Cape  Girardeau.  Mo. 

KFWB  Hollywood.  Calif. 

KFXD  Nampa.  Idaho 

KFXJ  Grand  Junction,  Colo. 
KFXM  San  Bernardino,  Calif. 

KFYO  Lubbock,  Tex. 

KFYR  Bismarck,  N.  D. 

KGA  Spokane,  Wash. 

KGB  San   Diego,  Calif. 

KGBU  Ketchikan,  Alaska 

KGBX  Springfield,  Mo. 

KGCA   Decorah,  la. 

KGCU  Mandan,  N.  D. 

KGCX—  Wolf  Point.  Mont. 
KGDE. ^Fergus  Falls.  Minn. 

KGDM  Stockton.  Calif. 

KGEK  Sterling,  Colo. 

KGER__  Long  Beach.  Calif. 

KGEZ  Kalispell.  Moiit. 

KGFF   Shawnee,  Okla. 

KGFI  Brownsville.  Tex. 

KGFJ   Los  Angeles 

KGFL  Roswell,  N.  M. 

KGFW  Kearney.  Nebr. 

KGFX  Pierre.  S.  D. 


KGGF  CofTeyville,  Kan. 

KGGM  ^-Albuquerque,  N.  M. 

KGHF   Pueblo.  Colo. 

KGHI  Little  Rock,  Ark. 

KGHL  Billings.  Mont. 

KGIR   Butte,  Mont. 

KGIW  Alamosa,  Colo. 

KGKB  Tyler,  Tex. 

KGKL—  San  Angelo,  Tex. 
KGKO— .^Fort   Worth,  Tex. 

KGKY  Scottsbluff.  Nebr. 

KGLO  Mason   City,  la. 

KGLU  Safford,  Ariz. 

KGMB  Honolulu,  Hawaii 

KGNC  Amarillo,  Tex. 

KGNF  N.   Platte,  Nebr. 

KGNO  Dodge  City,  Kan. 

KGO  San  Francisco 

JCGU  Honolulu,  Hawaii 

KGVO  Missoula,  Mont. 

KGW  Portland,  Ore. 

KGY  Olympia,  Wash. 

KHBC  Hilo,  Hawaii 

KHBG  Okmulgee.  Okla. 

KHJ   Los  Angeles 

KHQ  Spokane.  Wash. 

KHSL  Chico.  Calif. 

KHUB  __WatsonviUe,  Calif. 

KICA  Clovis.    N.  M. 

KID  Idaho   Falls.  Idaho 

KIDO  Boise.  Idaho 

KIDW  Lamar,  Colo. 

KIEM  Eureka.  Calif. 

KIEV  Glendale.  Calif. 

KINY  Juneau.  Alaska 

KIRO  Seattle.  Wash. 

KIT  Yakima.  Wash. 

KITE  Kansas   City,  Mo. 

KIUL— Garden  City,  Kans. 

KIUN  Pecos,  Tex. 

KIUP  Durango,  Colo. 

KJBS— San  Francisco,  Calif. 

KJR   Seattle,  Wash. 

KLAH  Carlsbad,  N.  M. 

KLBM  LaGrande,  Ore. 

KLCN  Blytheville,  Ark. 

KLO  Ogden,  Utah 

KLPM  Minot,   N.  D. 

KLRA  Little  Rock,  Ark. 

KLS  Oakland,  Calif. 

KLUF  Galveston,  Texas 

KLX  Oakland,  Calif. 

KLZ   Denver 

KMA  Shenandoah,  la. 

KMAC--.San  Antonio,  Tex. 


KMBC  Kansas  City 

KMED  Medford,  Ore. 

KMJ  Fresno,  Calif. 

KMLB  Monroe,  La. 

KMMJ— Grand  Island,  Nebr. 

KMO  Tacoma,  Wash. 

KMOX  St.  Louis 

KMPC— Beverly  Hills,  Calif. 

KMTR  Hollywood,  Calif. 

KNEL  Brady,  Tex. 

KNET  Palestine,  Tex. 

KNOW  Austin.  Tex. 

KNX  Los  Angeles 

KOA   Denver 

KOAC  Corvallis,  Ore. 

KOAM  Pittsburg,  Kan. 

KOB  Albuquerque,    N.  M. 

KOBH— Rapid  City,  S.  Dak. 

KOCA   Kilgore,  Tex. 

KOCY  Oklahoma  City 

KOH   Reno,  Nev. 

KOIL  Omaha,  Nebr. 

KOIN  Portland,  Ore. 

KOKO  La  Junta,  Colo. 

KOL  Seattle,  Wash. 

KOMA  Oklahoma  City 

KOME  Tulsa.  Okla. 

KOMO  Seattle.  Wash. 

KONO— -San  Antonio,  Tex. 

KOOS  Marshfield.  Ore. 

KORE  Eugene.  Ore. 

KOTN  Pine  Bluff.  Ark. 

KOVC  Valley  City,  N.  Dak. 

*KOVO  Provo.  Utah 

KOWH  Omaha.  Nebr. 

KOY  Phoenix,  Ariz. 

KPAB  Laredo,  Tex. 

KPAC  Port  Arthur,  Tex. 

KPDN  Pampa,  Tex. 

KPFA  Helena,  Mont. 

KPLC  Lake  Charles,  La. 

KPLT  Paris,  Tex. 

KPMC  Bakersfield,  Cal. 

KPO  San  Francisco 

KPOF   Denver 

KPPC  Pasadena,  Calif. 

KPQ  Wenatchee,  Wash. 

KPRC  Houston,  Tex. 

KQV   Pittsburgh 

KQW  San  Jose,  Calif. 

KRBA  Lufkin,  Tex. 

KRBC  Abilene,  Tex. 

•KRBM  Bozeman.  Mont. 

KRE   Berkeley,  Calif. 

KRGV  Weslaco,  Tex. 


KRIC  Beaumont,  Tex. 

KRIS  Corpus    Chrieti,  Tex. 

KRKD  Los  Angeles 

KRKO  Everett,  Wash. 

KRLC  Lewiston,  Idaho 

KRLD  Dallas,  Tex. 

KRLH  Midland.  Tex. 

KRMC-Jamestown,  N.  Dak. 

KRMD  Shreveport,  La. 

KRNR  Roseburg,  Ore. 

KRNT  Des  Moines,  la. 

KROC  Rochester,  Minn. 

•KROD  El  Paso,  Tex. 

KROW  Oakland.  Calif. 

KROY   —Sacramento,  Calif. 

KRQA  Santa  Fe,  N.  M. 

KRRV  Sherman,  Tex. 

KRSC  Seattle,  Wash. 

KSAC  Manhattan,  Kan. 

KSAL  Salina,  Ka». 

KSAM  Huntaville,  Tex. 

KSAN  San  Francisco 

KSGJ  Sioux  City,  la. 

KSD  St.  Louis 

KSEI  Pocatello,  Idaho 

KSFO  San  Francisco.  Calif. 
KSL— Salt  Lake  City,  Utah 

KSLM  Salem.  Ore. 

KSO  Des  Moines.  la. 

KSOO  Sioux  Falls,  S.  D. 

KSRO  Santa  Rosa,  Calif. 

KSTP  -Minneapolis-St.  Paul 

KSUB  Cedar  City,  Utah 

KSUN  Lowell,  Ariz. 

KTAR  Phoenix.  Ariz. 

KTAT  Fort  Worth,  Tex. 

•KTBC  Austin,  Tex. 

KTBS  Shreveport,  La. 

KTEM  Temple,  Tex. 

KTFI  Twin  Falls,  Idaho 

KTHS  Hot  Springs,  Ark. 

KTKC  Visalia,  Cal. 

KTMS— Santa  Barbara,  Cal. 

*KTOH  Lihue,  Hawaii 

KTOK  Oklahoma  City 

KTRB  Modesto.  Calif. 

KTRH  Houston.  Tex. 

KTRI  Sioux    City.  la. 

KTSA  San  Antonio,  Tex. 

KTSM  El  Paso,  Tex. 

KTSW  Emporia,  Kan. 

KTUC  Tucson,  Ariz. 

KTUL  Tulsa,  Okla. 

KTW  -  Seattle,  Wash. 

KUJ       Walla  Walla,  Wash. 


KUMA  Yuma,  Ariz. 

KUOA  Siloam  Springs,  Ark. 

KUSD  Vermillion,    S.  D. 

KUTA  Salt    Lake  City 

*KVAK  Atchison,  Kan. 

*KVAN  Vancouver,  Wash. 

KVCV  Redding,  Calif. 

KVEC  San  Luis  Obispo,  CaL 

KVGB  Great  Bend,  Kan. 

KVI   Tacoma.  Wash. 

KVNU  Logan.  Utah 

KVOA  Tucson.  Ariz. 

KVOD  Denver.  Colo. 

KVOE  Santa  Ana.  Calif. 

KVOL  Lafayette,  La. 

KVOO   Tulsa,  Okla. 

KVOR  -Colo.  Springs,  Colo. 
KVOS      Bellingham,  Wash. 

KVOX  Moorhead.  Minn. 

KVRS— Rock  Springs,  Wyo. 

KVSO  Ardraore,  Okla. 

KVWC  Vernon.  Tex. 

*KWAL   Wallace,  Idaho 

KWBG  Hutchinson,  Kan. 

KWEW  Hobbs,   N.  M. 

*KWFT_Wichita  Falls.  Tex. 

KWG   Stockton,  Calif. 

KWJB  Globe.  Ariz. 

KWJJ  Portland,  Ore. 

KWK  St.  Louis 

KWKH  Shreveport,    La.  I| 

KWLC  Decorah,  la. 

KWLK  Longview.  Wash. 

KWNO  Winona.  Minn. 

KWOC  Poplar  Bluff.  Mo. 

KW OS -—Jefferson  City.  Mo. 

KWSC  Pullman.  Wash. 

KWTN  Watertown.   S.  D. 

KWTO  Springfield,  Mo. 

KWYO  Sheridan,  Wyo. 

KXA  Seattle,  Wash. 

KXL  Portland,  Ore. 

KXO  El  Centro,  Calif. 

KXOK  St.  Louis,  Mo. 

*KXOX— Sweetwater,  Tex. 

KXRO  Aberdeen,  Wash. 

KXYZ  Houston,  Tex. 

KYA  San  Francisco 

*KYCA  Prescott,  Ariz. 

KYOS  Merced,  Cal. 

KYSM-^  Mankato,  Minn. 

KYW   Philadelphia 

(Con.  on  Page  170) 


WHEREVER  important  events  occur  in  KMA's  rich  four-state  market  of  2,200,000 
city  and  farm  people,  KMA's  mobile  transmitter  is  on  the  job. 

AND  WHEREVER  there's  a  selling  job  to  be  done  in  this  BILLION  DOLLAR 
Market,  KMA  is  THERE! 

RESULTS  ARE  IN  THE  PICTURE,  TOO ! 

1.  KMA  sold  $25,000  worth  of  farm  machinery  in  one  week. 

2.  KMA  pulled  70,000  soap  wrappers  for  one  sponsor. 

3.  KMA  sold  3,000,000  baby  chicks  this  season  for  one  hatchery. 

4.  KMA  pulled  14,000  requests  for  a  sponsor's  product. 

YOU  BELONG  IN  THE  KMA  PICTURE! 

KMA  sells  to  a  3-WAY  MARKET:  800.000  farm  listeners  in  110  of  the  Farm  Belt's 
richest  counties,  PLUS  400,000  metropolitan  listeners  in  Omaha,  Lincoln,  and  St. 
Joseph,  Missouri,  PLUS  another  MILLION  listeners  in  cities  and  towns  under  50,000. 


KMA 

Shenandoah,  Iowa 
930  kilocycles 


KMA  is  the  only  NBC  Blue  Network  station  in  this  entire  nrvarket, 
affiliated  with  MBS,  direct  line  to  Iowa  Broadcasting  System  in 
Des  Moines,  Cedar  Rapids,  and  Waterloo;  direct  line  to  Omaha. 

(Program  listings  appear  every  day  in  Des  Moines  Register-Tribune) 
Station  Representatives:  Hov/ard  H.  Wilson  &  Co. 
5,000  watts  New  York — Chicago — Kansas  City — San  Francisco 

'THE  NUMBER  ONE  FARM  STATION  IN  THE  NATION'S  RICHEST  FARM  MARKET' 


•   BROADCASTING  •  Broadcast  Advertising 
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w 

WAAB   Boston 

WAAF   Chicago 

WAAT—Jersey  City,  N.  J. 

WABC  New  York 

WABI  Bangor,  Me. 

WABY  Albany,    N.  Y. 

WACO  Waco,  Tex. 

WADC  Akron,  O. 

WAGA   Atlanta 

WAGF  Dothan,  Ala. 

WAGM  Presque  Isle,  Me. 

WAIM   Anderson,  S.  C. 

WAIR  Winston-Salem,  N.  C. 

WALA  Mobile,  Ala. 

WALK  Zanesville.  O. 

WAML  Laurel,  Miss. 

WAPI  Birmingham,  Ala. 

WAPO  . -Chattanooga,  Tenn. 

WARD   Brooklyn 

WASH  Grand  Rapids,  Mich. 

WATL  Atlanta,  Ga. 

WATR.__Waterbury,  Conn. 

WAVE   Louisville.  Ky. 

WAWZ  Zarephath,  N.  J. 

WAYX  Waycross,  Ga. 

WAZL   Hazleton,  Pa. 

WBAA  _  W.  Lafayette,  Ind 
»WBAB  Atlantic  Citv,  N.  J. 

WBAL   Baltimore 

WBAP  .._  Fort  Worth,  Tex. 
WBAX,__Wilke3-Barre,  Pa. 

WBBC   Brooklyn 

WBBL  Richmond.  Va. 

WBBM   Chicago 

WBBR   Brooklyn 

WBBZ  Ponca  City,  Okla. 

WBCM  Bay  City,  Mich. 

WBEN   Buffalo,  N.  Y. 

WBEO  Marqnette,  Mich. 

WBHP  Hnntsville,  Ala. 

WBIG  Greensboro,  N.  C. 

WBIL  New   York  City 

WBLK—Clarksburg,  W.  Va. 

WBNO  New  Orleans 

WBNS  Columbus.  O 

WBNX   New  York 

WBNY  Buffalo,   N.  Y. 

WBOW___Terre  Haute.  Ind. 

WBRB  Red  Bank,  N.  J. 

WBRC  Birminrtam.  Ala. 

WBRE  Wilkes-Barre.  Pa. 

WBRK  Pitfcsfield.  Mass. 

WBRY  Waterbnry,  Conn. 

WBT  Charlotte,    N.  C. 

WBTH. .Williamson.  W.  Va. 

WRTM  Danville.  Va, 

WBZ  Boston 

WBZA  Springfield,  Mass. 

WCAD  Canton.    N.  Y. 

WCAE    Pittsburgh 

WCAL  Northfield.  Minn. 

WCAM  Camden.  N.  J. 

WCAO    Baltimore 

WCAP_.ABbury  Park,  N.  J. 

WCAT  Rapid  City.  S.  D. 

WCAU   Philadelphia 

WCAX  Burlington,  Vt 

WCAZ  Carthage,  111. 

WCBA  Allentown,  Pa. 

WCBD  Chicago,  HI. 

WCBM   Baltimore 

WCBS  Springfield,  111. 

WCCO   Minneapolis 

WCFL   Chicago 


WCHS  .^Charleston,  W.  Va. 
WCHV__Charlottesville,  Va. 

WCKY   Cincinnati 

WCLE    Cleveland 

WCLO  Janesville,  Wis. 

WCLS  Joliet,  111. 

WCMI  Ashland,  Ky. 

WCNW   Brooklyn 

WCOA  Pensacola,  Fla. 

WCOC  Meridian,  Miss. 

WOOL  Columbus,  O. 

WCOP   Boston 

•WCOS  Columbia,  S.  C. 

WCOU        _    Lewiston,  Me. 

WCOV  Montgomery,  Ala. 

WCPO    Cincinnati 

WCRW  Chicago,  111. 

WCSC  Charleston,  S.  C. 

WCSH  Portland,  Me. 

WDAE    Tampa,  Fla. 

WDAF  Kansas  City,  Mo. 

WDAH  El  Paso,  Tex. 

WDAN  Danville,  111. 

WDAS    Philadelphia 

WDAY  Fargo,  N.  D 

WDBJ  Roanoke,  Va. 

WDBO   Orlando,  Fla. 

WDEL  Wilmington.  Del. 

WDEV  Waterbury,  Vt. 

WDGY   Minneapolis 

WDNC  _  Durham.  N.  C. 
WDOD_  Chattanooga.  Tenn. 

WDRC  Hartford,  Conn. 

»WDSM   Superior,  Wis. 

WDSU   New  Orleans 

WDWS  Champaign,  111. 

WDZ   Tuscola.  111. 

WEAF   New  York 

WEAN  Providence,  R.  I 

WEAU  Eau   Claire,  Wis 

WEBC   Duluth,  Minn 

WEBQ  Harrisburg.  IH 

WEBR  Buffalo,    N.  Y 

WEDC  ---  --.Chicago 
WEED    Rocky  Mount.  N.  C. 

WEEI   .--  Boston 

WEEU   Reading.  Pa. 

WELI  -  New  Haven,  Conn 
WELL    Battle  Creek.  Mich 

WEMP   Milwaukee 

WRNR    ^Chicago 

*WENY  Elmira.  N.  Y. 

WED  A  Evansville,  Ind 

WESG  Elmira.   N.  Y, 

WEST  Easton.  Pa. 

WEVD  New  York 

WEW     St.  Lmii? 

WEXL  Royal  Oak,  Mich. 

WFAA   .    Dallas.  Tex. 

WFAM  South  Bend,  Ind 
WFAS    White  Plains,  N.  Y 

WEBC  Greenville.   S.  C. 

WEBG   Altoona.  Pa. 

WFBL  Syracuse,  N.  Y 

WFBM   Indianapolis 

WFBR    Baltimore 

WFDF  Flint,  Mich. 

WFEA— -Manchester.  N.  H. 

WFTL    Philadelphia 

WFLA  Tampa,  Fla. 

WFMD   Frederick,  Md. 

*WFMJ  Youngstown,  O. 

•WFNC -Fayetteville,  N.  C. 
WFOR  -  Hattiesburg,  Miss. 
WFOY— St.  Augustine,  Fla. 
WFTC  Kinston,   N.  C. 


*WFVA-Fredericksburg,  Va. 

WGAL  Lancaster,  Pa. 

WGAN  Portland.  Me. 

WGAR    Cleveland 

WGAU  Athens,  Ga. 

WGBB  Freeport,   N.  Y. 

WGBF  Evansville,  Ind. 

WGBI  Scranton,  Pa. 

WGCM  Gulfport,  Miss. 

•WGBR  Goldsboro,  N.  C. 

WGES   Chicago 

WGH  -  Newport  News,  Va. 

WGIL  Galesburg,  111. 

•WGKV-Charleston,  W.  Va. 

WGL  Fort  Wayne,  Ind. 

WGN    .  -Chicago 

WGNC— — .  Gastonia,  N.  C. 

WGNY  Newburgh,  N.  Y. 

WGPC   Albany,  Ga. 

WGR    Buffalo,   N.  Y. 

WGRC  New  Albany,  Ind. 

tWGRM  Grenada,  Miss. 

WGST  Atlanta 

WGTM  Wilson,  N.  C. 

WGY  Schenectady,  N.  Y. 

WHA   Madison.  Wis. 

WHAI  Greenfield,  Mass. 

WHAM  Rochester,  N.  Y. 

WHAS  Louisville.  Ky. 

WHAT   Philadelphia 

WHAZ  Troy,  N.  Y. 

WHB  Kansas  City,  Mo. 

WHBB  Selma,  Ala. 

WHBC  Canton,  O. 

WHBF  Rock  Island,  111. 

WHBI   Newark,  N.  J. 

WHBL  Sheboygan,  Wis. 

WHBQ   Memphis 

WHBU  Anderson,  Ind. 

tWHBY  Green  Bay,  Wis. 

WHDF  Calumet,  Mich. 

WHDH   Boston 

WHDL  Clean,  N.  Y. 

WHEB— Portsmouth,  N.  H. 

WHEC  Rochester,   N.  Y. 

WHFC  Cicero,  lU. 

WHIO  Dayton,  O. 

WHIP  -Hammond,  Ind. 

WHIS  Bluefield,  W.  Va. 

WHJB  Greensburg,  Pa. 

WHK    Cleveland 

WHKC  Columbus,  O. 

WHLB  Virginia,  Minn. 

WHLS— Port  Huron,  Mich. 

WHMA  Anniston,  Ala. 

WHN  New  York 

WHO  Des  Moines,  la. 

WHOM— Jersey  City,  N.  J. 

WHP  Harrisburg,  Pa. 

WTBA   Madison,  Wis. 

WIBC  Indianapolis,  Ind. 

WIBG   Glenside,  Pa. 

WIBM  Jackson,  Mich. 

WIBU  Poynette,  Wis. 

WIBW  Topeka,  Kan. 

WIBX  Utica,  N,  Y. 

WICA  Ashtabula,  O. 

WICC  Bridgeport,  Conn. 

WTL    St.  Louis 

WILL  Urbana,  lU. 


t  Authorized  to  move  to 
Greenwood,  Miss. 


t  Authorized  to  move  to  Ap- 
pleton,  Wis. 


WILM  Wilmington,  Del. 

WIND    Gary,  Ind. 

»WINN  Louisville,  Ky. 

WINS  New  York 

WIOD    Miami 

WIP   Philadelphia 

WIRE   Indianapolis 

WIS   Columbia,  S.  C. 

»WISE  Asheville,    N.  C. 

WISN   Milwaukee 

WJAC  Johnstown,  Pa. 

WJAG  Norfolk,  Nebr. 

WJAR  Providence,   R.  I. 

WJAS   Pittsburgh 

WJAX  Jacksonville,  Fla. 

WJBC  Bloomington,  111. 

WJBK    Detroit 

WJBL  Decatur,  111. 

WJBO  —Baton  Rouge,  La. 

WJBW  New  Orleans 

WJBY  Gadsden,  Ala. 

WJDX   Jackson,  Miss. 

WJEJ--.  Hagerstown,  Md. 
WJHL  Johnson  City.  Tenn. 
*WJHP— Jacksonville,  Fla. 

WJIM  Lansing,  Mich. 

WJJD    —  Chicago 

WJLS   —  Beckley,  W.  Va. 

WJMC  Rice  Lake,  Wis. 

WJMS  Ironwood,  Mich. 

WJNO  W.  Palm  Beach,  Fla. 

WJR     Detroit 

WJRD  Tuscaloosa,  Ala. 

WJSV  —Washington,  D.  C. 

WJTN  Jamestown,  N.  Y. 

WJW  Akron,  O. 

WJZ    -    New  York 

WKAQ  —  San  Juan,  P.  R. 
WKAR  -  E.  Lansing,  Mich. 
WKAT— Miami    Beach,  Fla. 

WKBB   Dubuque,  la. 

WKBH  La  Crosse,  Wis. 

WKBN  Youngstown,  O. 

WKBO  Harrisburg,  Pa. 

WKBV  Richmond,  Ind. 

WKBW    Buffalo 

WKBZ  Muskegon,  Mich. 

WKEU   Griffin,  Ga. 

WKOK  Sunbury,  Pa. 

WKRC    Cincinniti 

WKST  New  Castle,  Pa. 

WKY   Oklahoma  City 

WKZO  Kalamazoo,  Mich. 

WLAC  Nashville,  Tenn. 

WLAK   Lakeland,  Fla. 

WLAP  Lexington,  Ky. 

WLAW  Lawrence,  Mass. 

WLB   Minneapolis 

WLBC-  Muncie,  Ind. 

WLBL-  Stevens  Point,  Wis. 

WLBZ  Bangor,  Me. 

WLEU  Erie,  Pa. 

WLLH   Lowell,  Mass. 

WLNH  Laconia,  N.  H. 

WLOK  Lima,  Ohio 

WLS    Chicago 

WLTH  New  York 

WLVA  Lynchburg,  Va. 

WLW   Cincinnati 

WMAL  -Washington,  D.  C. 

WMAQ   Chicago 

WMAS  Springfield,  Mass. 

WMAZ  Macon,  Ga. 

WMBC   Detroit 

WMBD  Peoria,  HL 

WMBG  Richmond,  Va. 

WMBH  Joplin,  Mo. 


WMBI   Chicago 

WMBO  Auburn,  N.  Y. 

WMBR  Jacksonville,  Fla. 

WMBS  Uniontown,  Pa. 

WMC   Memphis 

WMCA  New  York 

WMEX  Boston,  Mass. 

WMFD  -Wilmington,   N.  C. 

WMFF  Plattaburg,  N.  Y. 

WMFG  Hibbing,  Minn. 

WMFJ  Daytona  Beach,  Fla. 

WMFO   Decatur,  Ala. 

WMFR— High  Point,  N.  C. 
WMIN  — -  St.  Paul,  Minn. 
WMMN  -Fairmont,   W.  Va. 

•WMOB  Mobile,  Ala. 

WMPC  Lapeer,  Mich. 

WMPS  Memphis,  Tenn. 

WMRO  Aurora,  111. 

WMSD  Muscle  Shoals 

City,  Ala. 

WMT  Cedar  Rapids,  la. 

WNAC   Boston 

WNAD  Norman,  Okla, 

WNAX  Yankton,  S.  D. 

WNBC  New  Britain,  Conn. 
WNBF  Binghamton,  N.  Y. 
WNBH  New  Bedford,  Mass. 
WNBX  .--Springfield,  Vt 
WNBZ  Saranac  Lake.  N.  Y. 

WNEL  San  Juan,  P.  R. 

WNEW  New  York 

WNLC  -New  London,  Conn. 

WNOX  Knoxville,  Tenn. 

WNYC  New  York 

WOAI  San  Antonio,  Tex. 

woe    Davenport,  la. 

*W0CB  Osterville,  Mass. 

WOl  Ames,  la. 

WOKO  Albany,  N.  Y. 

WOL  .--Washington,  D.  C. 

WOLS   Florence,  S.  C. 

WOMI  Owensboro,  Ky. 

WOMT  Manitowoc,  Wis. 

WOOD  Grand  Rapids,  Mich. 

WOPI  Bristol,  Tenn. 

WOR   Newark,  N.  J. 

WORC  Worcester,  Mass. 

WORK  York,  Pa. 

WORL  Boston,  Mass. 

WOSU  Columbus,  O. 

WOV  New  York 

WOW  Omaha,  Nebr. 

WOWO— Fort  Wayne,  Ind. 

WPAD  Paducah,  Ky. 

WPAR  Parkersburg,  W.  Va. 

WFAX  Thomasville,  Ga. 

WPAY  Portsmouth,  O, 

WPEN   Philadelphia 

WPG  —Atlantic  City,  N.  J. 

WPIC    Sharon,  Pa. 

*WPIV  Petersburg,  Va 

WPRA  Mayaguez,   P.  R. 

WPRO  Providence,   R.  I. 

WPRP   Ponce,   P.  R. 

WPTF  Raleigh,    N.  C. 

WQAM    -Miami 

WQAN  Scranton,  Pa. 

WQBC  Vicksburg,  Miss. 

WQDM  St.  Albans,  Vt, 

WQXR  New  York 

WRAK  Williamsport,  Pa. 

WRAL  Raleigh,   N.  C. 

WRAW   Reading.  Pa. 

WRBL  Columbus,  Ga. 

WRC  —Washington,  D.  C. 
WRDO  Augusta.  Me. 


WRDW  Augusta,  Ga. 

WREC   Memphis 

WREN  Lawrence,  Kan. 

WRGA  Rome,  Ga. 

WRJN  Racine,  Wis. 

WRNL  Richmond,  Va. 

WROK  Rockford,  111. 

WROL  Knoxville,  Tenn. 

WRR    Dallas,  Tex. 

WRTD  Richmond,  Va. 

WRUF  GainsviUe,  Fla. 

WRVA  Richmond,  Va. 

WSAI   Cincinnati 

WSAJ  Grove  City,  Pa. 

WSAL—  Salisbury,  Md. 

WSAN  Allentown,  Pa.  ' 

WSAR  Fall  River,  Mass. 

WSAU   Wausau,  Wia. 

•WSAV  Savannah,  Ga. 

WSAY  Rochester,   N.  Y. 

WSAZ— Huntington,  W.  Va, 

WSB   Atlanta 

WSBC   Chicago 

WSBT  South   Bend,  Ind. 

WSFA  Montgomery,  Ala. 

WSGN    Birmingham 

WSIX  Nashville,  Tenn. 

WSJS  Winston-Salem,    N.  C. 

•WSKB  McComb,  Miss, 

WSLI  Jackson,  Miss. 

WSM  Nashville,  Tenn. 

WSMB  New  Orleans 

WSMK  Dayton,  O. 

WSNJ  Bridgeton,  N.  J. 

WSOC  Charlotte,  N.  C. 

WSPA--Spartanburg,    S.  C. 

WSPD  Toledo,  O. 

WSPR  Springfield,  Mass. 

WSTP  Salisbury,  N.  C. 

WSUI  Iowa   City,  la. 

WSUN— St.  Petersburg,  Fla. 
WSVA— Harrisonburg,  Va. 

WSVS  Buffalo,   N.  Y. 

WSYB  Rutland,  Vt. 

WSYR-WSYU  Syracuse,  N.Y. 

WTAD  Quincy,  lU. 

WTAG  Worcester.  Mass. 

WTAL  Tallahassee,  Fla. 

WTAM   Cleveland 

WTAQ  Green  Bay,  Wis. 

WTAR  Norfolk,  Va. 

WTAW  College  Station,  Tex. 

WTAX-^  Springfield,  111. 

WTBO  Cumberland,  Md. 

WTCN   Minneapolis 

WTEL   Philadelphia 

WTHT  Hartford,  Conn. 

WTIC  Hartford,  Conn. 

WTJS   Jackson,  Tenn. 

*WTMA— Charleston,  S.  C. 

*WTMC  Ocala,  Fla. 

WTMJ   Milwaukee 

WTMV— East  St.  Louis,  111. 

WTNJ  Trenton,  N.  J. 

WTOC  Savannah,  Go. 

WTOL   Toledo 

WTRC  Elkhart.  Ind. 

*WTRY  Troy,  N.  Y. 

*WTSP-St.  Petersburg,  Fla.  . 

WVFW   Brooklyn 

WWAE  Hammond,  Ind. 

WWJ   Detroit 

WWL  New  Orleans 

WWNC  AsheviUe.  N.  C. 

WWRL  Woodside,  N.  Y.  , 

WWSW   Pittsburgh 

WWVA— Wheeling.  W.  Va. 
WXYZ   Detroit 


Paul  F.  Godley 

Consulting  T^odio  Engineer 


Phone 

Montclair  (N.  J.)  2-7859 
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Q-U-A-L-hT-Y 


T-K-A-N-^C-K-l-P-T-l-O-N 


P-K-O-C-E-S-S-l-N-G 


Since  the  earliest  days  of  radio  the  skill  and  exactness  of  our 
processed  recordings  have  told  their  own  story  of  a  job  well  g 
done.  Today  practically  every  well  known  transcription 
producer  is  a  CLARK  client.  If  you  are  interested  in  quality  ™ 
transcription  processing  we  are  at  your  service. 
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Broadcast  Stations  of  the  United  States 

(Revised  to  June  15,  1939) 
Explanation:  The  first  column  of  figures  indicates  the  frequency  in  kilocycles,  the 
second  the  day  power  in  watts,  the  third  the  night  power  in  watts.  Dagger  (f)  indi- 
cates construction  permit  granted  for  new  station.  An  asterisk  (*)  preceding  the 
figures  indicates  a  construction  permit  for  an  increase  in  power  or  a  frequency 
change.  A  double  asterisk  {**)  indicates  a  footnote.  A  double  dagger  {%)  preceding 
the  figure  indicates  that  the  station  is  operating  on  the  frequency  or  power  shown 
by  special  authorization.  Italics  indicate  that  the  station  has  reported  that  it  does 
not  sell  time.  D — Station  operates  daytime  only.  L — Limited  time;  operates  night 
hours  only  when  dominant  station  is  not  operating. 


Frequency 

Day 

Nifjht 

Power 

Power 

City 

Kilocycles 
ALABAMA 

(Watts) 

(Watts) 

Anniston 

W±1MA    .  . 

.  1420 — D 

100 



Birmingham 

WAPI  .  .  . 

.  1140 

5,000 

5.000 

WBRC    .  . 

.  930 

5,000 

1.000 

WSGN   .  . 

.  1310 

250 

100 

Decatur 

W  Mr  U  ,  ,  . 

.  1370 — D 

100 



Dothan 

WAGF   .  . 

.  1370— D 

250 



Gadsden 

WJBY   .  . 

.  1210 

250 

100 

Huntsville 

WBHP 

.  1200 

100 

1  nn 

iUU 

Mobile 

WALA    .  . 

.  1380 

1.000 

500 

TWJVIOB    .  . 

.  1200 — D 

100 



Montgomery 

wcov  .  . 

1210— D 

100 

WSFA    .  . 

.  1410 

1,000 

500 

Muscle  Shoals 

City 

.  1420 

100 

100 

.  1500 

100 

100 

Tusealttosa 

WJRD 

.  1200— D 
ARIZONA 

250 



Globe 

KWJB    .  . 

.  1210 

250 

100 

Jerome 

KCRJ  ,   .  . 

.  1310 

250 

100 

Lowell 

KSUN  .  .  . 

.  1200 

250 

100 

Phoenix 

KOY  .  .  .  . 

1,000 

1.000 

KTAR  .  .  . 

.  620 

1,000 

1,000 

Prescott 

tKYCA    .  . 

.  1500 

250 

100 

SafiFord 

KGLU   .  . 

.  1420 

250 

100 

Tucson 

KTUC    .  . 

.  1370 

250 

100 

KVOA  .  .  . 

.  1260 

1.000 

1,000 

Yuma 

KUMA  .  .  . 

.  1420 

100 

inn 

ARKANSAS 

Blytheville 

KLCN 

.  1290 — D 

100 



El  Dorado 

KELD    .  . 

.  1370 

100 

100 

Fort  Smith 

KFPW    .  . 

.  1210 

100 

100 

Hot  Springs 

KTHS    .  . 

.  1040 

10,000 

10,000 

11060 

Jonesboro 

KBTM    .  . 

.  1200— D 

100 



Little  Rock 

KARK 

.  890 

1.000 

1,000 

KGHI  .'  .'  ' 

.  1200 

250 

100 

KLRA  .  .  . 

.  1390 

5,000 

1,000 

Pine  Bluff 

KOTN    .  . 

.  1500 

100 

100 

Siloam  Springs 

KUGA  .  .  . 

.  1260— D 

5,000 

CALIFORNIA 

Bakers  field 

KERN 

1370 

100 

100 

KPMC  .  .  . 

.  1550 

1,000 

1,000 

Berkeley 

KRE  .  .  .  . 

.  1370 

250 

100 

Chieo 

KHSL  .  .  . 

.  1260 

250 

250 

El  C entro 

KXO  .  .  .  . 

.  1500 

100 

100 

Eureka 

KIEM  .  .  . 

.  1450 

1,000 

600 

Fresno 

KARM  .  .  . 

.  1310 

100 

100 

KMJ  .  .  . 

.  580 

1,000 

1,000 

Glendale 

KIEV  .  .  . 

.  850— D 

2bO 

Frequency       Day  Night 

in  Power  Power 

City               Kilocycles     (Watts)  (Watts) 

CALIFORNIA  (Cont'd) 
Lone  Beach 

KFOX  ....  1250  1,000  1,000 

*5,000  1,000 

KGER  ....  1360  1,000  1,000 

Los  Angeles 

KECA  ....  1430  5,000  1.000 

KEHE  ....    780  5,000  1,000 

KFAC  ....  1300  1,000  1,000 

KFI                    640  50.000  50.000 

KFSG  ....  1120  2,500  500 

KFVD  ....  1000  1,000  L-1.000 

KFWB  ....    950  5,000  1,000 

KGFJ  ....  1200  100  100 

KHJ                   900  5,000  1,000 

KMPG  ....    710  500  L-500 

KMTR  ....    570  1,000  1.000 

KNX                  1050  50,000  50,000 

KRKD  ....  1120  2,500  500 

Merced 

KYOS  ....  1040— D  250   

Modesto 

KTRB  ....  740— D  250   

Monterey 

KDON  ....  1210  100  100 
Oakland 

KLS                  1280  250  250 

KI,X                   880  1.000  1,000 

KROW  ....    930  1,000  1,000 

Pasadena 

KPPC  ....  1210  100  100 
Rrddinc 

KVCV  ....  1200  100  100 

Sacramento 

KFBK  .    .    .    1490  10,000  10,000 

KROY  ....  1210— D  100   

San  Bernardino 

KFXM  ....  1210  100  100 

San  Diego 

KFSD  ....    600  1,000  1,000 

KGB                  1330  1,000  1,000 

San  Francisco 

KFRC  ....    610  5.000  1.000 

KGO                     790  7.500  7.500 

KJBS   ....  1070  500  L-500 

KPO                    680  50,000  50,000 

KSAN  .    .    .    1420  100  100 

KSFO  ....    560  5.000  1.000 

KYA                 1230  5,000  1,000 

San  Jose 

KQW                  1010  1.000  1.000 

*5,000  1,000 

San  Luis  Obispo 

KVEC  .  .  .  1200  250  100 
Santa  Ana 

KVOE  ....  1500  100  100 
Santa  Barbara 

KDR    ....  1500  250  100 

KTMS  ....  1220  500  500 
Santa  Rosa 

KSRO  .  .  .  1310  250  100 
Stockton 

KGDM  ....  1100— D  1,000   

KWG                 1200  100  100 

Visalia 

KTKC  ....  1190— D  250 

*890  *1,000  *1,000 

Watponville 

KHUB  ....  1310— D  250   

COLORADO 

Alamosa 

KGIW  ....  1420  100  100 
Colorado  Springs 

KVOR  ....  1270  1,000  1,000 
Denver 

KFEL  ....    920  500  500 

♦1.000  *1,000 

KLZ                    560  5.000  1.000 

KOA                   830  50,000  50,000 

KPOF   .     .     .    880  1,000  1,000 

KVOD  ....    920  500  500 

*630  *1,000  *1.000 

Durango 

KIUP  ....  1370  100  100 


City 


Frequency  Day 

in  Power 
Kilocycles  (Watts) 


Night 
Power 
(Watts) 


COLORADO  (Cont'd) 
Grand  Junction 


KFXJ  .  .  . 

.  1200 

250 

100 

Greeley 

KFKA  .  .  . 

.  880 

1,000 

500 

La  Junta 

KOKO  .  .  . 

.  1370 

100 

100 

Lamar 

KIDW  .  .  . 

.  1420 

100 

100 

Pueblo 

KGHF  .  .  . 

.  1320 

500 

500 

Sterling 

KGEK  .  .  . 

.  1200 

100 

100 

CONNECTICUT 

Bridgeport 

WICC  .  .  . 

.  600 

1,000 

500 

Hartford 

WDRC  .  .  . 
WTHT  .  .  . 
WTIC  .  .  . 

.  1330 
.  1200 
.  1060 
tl040 

5,000 
100 
50,000 

1,000 
100 
ou,uuu 

New  Britain 
WNBC   .  . 

.  1380 

1,000 

250 

Now  Haven 
WELI  .  . 

.  930 

500 

250 

New  London 
WNLC  .  .  . 

.  1500 

100 

100 

Waterhurv 
WATR  .  .  . 
WBRY  .  .  . 

.  1290 
.  1530 

250 
1,000 

250 
1,000 

Wilmington 
WDEL  .  .  . 
WILM  .  .  . 

DELAWARE 

.  1120  1,000 
.  1420  100 

250 
100 

DISTRICT  OF 

COLUMBIA 

Washington 
WJSV  .  .  . 

WMAL   .  . 
WOL  .  . 
WRC   .  . 

.  1460 

.  630 
.  1230 
.  950 

10.000 

*50,Ono 
500 
1.000 
5.000 

10,000 
*50.noo 
250 
1,000 
1  000 

FLORIDA 

Davtona  Beach 
WMFJ  .  .  . 

.  1420 

100 

100 

Gainesville 
WRUF  .  .  . 

.  830 

5,000 

L-5.000 

Jacksonville 
W.TAX  .  .  . 
tWJHP  .  . 
WMBR  .  .  . 

.  900 
.  1290 
.  1370 

5.000 

2.=;o 

250 

1,000 
2?i0 
100 

Lakeland 
WLAK  .  . 

.  1310 

250 

100 

Miami 

WIOD    .    .  . 
WQAM  .  .  . 

.  610 
.  560 

1,000 
1,000 

1,000 
1,000 

Miami  Beach 
WKAT  .  . 

.  1500 

250 

100 

Ocala 
tWTMC   .  . 

.  1500 

100 

100 

Orlando 

WDBO  .  . 

.  580 

5,000 

1,000 

Pensacola 
WCOA  .  . 

.  1340 

1,000 

500 

St.  Aniriistine 
WFOY  .  .  . 

.  1210 

250 

100 

St.  Petersburg 
WSTTN  .  .  . 
tWTSP    .  . 

.  620 
.  1370 

5,000 
250 

1.000 

100 

Tallahassee 
WTAL  .  . 

.  1310 

250 

100 

Tampa 

WDAE  .  .  . 
WFLA  .  .  . 

.  1220 
.  620 

5,000 
5.000 

1,000 
1.000 

West  Palm  Beach 
WJNO  ....  1200 

250 

100 

Frequency 

Day 

in 

Power 

City 

Kilocycles 

(Waits) 

(Wa^ts) 

GEORGIA 

Albany 

WGPC  .  .  . 

1420 

1  nn 

100 

Atnens 

WGAU 

1310 

250 

100 

Atlanta 

WAGA  .  . 

1 450 

1,000 

500 

WATL 

.  1370 

250 

100 

WGST  .'  ."  . 

.  890 

5,000 

1,000 

WSB   .   .  . 

.  740 

50,000 

50,000 

Au^sta 

WRDW  .  . 

.  1500 

250 

100 

Columbus 

WRBL  .  . 

.  1200 

250 

100 

Griffin 

WKEU  .  . 

.  .  1500— D 

100 

Macon 

WMAZ  .  . 

.  .  1180 

5,000 

L-1,000 

Rom 

WRGA 

..  1500 

250 

100 

Savannah 

twsav  . 

.  1310 

100 

100 

WTOG  .  , 

.  1260 

1,000 

1,000 

*5,000 

1,000 

Thomasville 

WPAX   .  . 

.  1210 

250 

100 

Waycross 

WAYX  .  . 

.  1200 
IDAHO 

250 

100 

B 

KIDO 

.  1350 

2,500 

1,000 

Idaho  Falls 

KID 

.  1320 

5,000 

500 

Lewiston 

KRLC 

.  1390 

250 

250 

Nampa 

.  1200 

250 

100 

Pocatello 

IVOJlii     .     .  . 

.  900 

1,000 

250 

Twin  Falls 

KTFI  .  . 

.  1240 

1,000 

1,000 

Wallace 

tKWAL  . 

.  1420 

250 

100 

ILLINOIS 

Aurora 

WMRO  .  . 

.  1250— D 

250 



Bloomington 

WJBC  .  . 

1200 

250 

100 

Carthage 

WCAZ  .  . 

.  .  1070— D 

100 



Lfiiampaign 

WDWS 

.  1370 

250 

1  nn 

Chicago 

WAAF  .  . 

.  .  920— D 

1,000 

WBBM  .  . 

.  770 

50,000 

50^000 

WCBD  .  . 

.  .  1080 

5,000 

L-5.000 

WCFL  .  . 

.  970 

5.000 

5,000 

WCRW  .  . 

.  1210 

100 

100 

WEDC  .  . 

.  1210 

100 

100 

WENR  .  . 

.  870 

50.000 

50,000 

WGES  .  . 

.  1360 

500 

500 

1.000-Sunday 

WGN 

720 

50,000 

50,000 

WJJD  .  . 

.  1130 

20.000 

L-2n.000 

870 

50.000 

50.000 

WMAQ 

.  670 

60,000 

50,000 

WMBI  .'  '. 

.  loao 

5,000 

L-5,000 

WSBC  .  .  . 

.  1210 

250 

100 

Cicero 

WHFC  .  .  . 

.  1420 

250 

100 

Danville 

WDAN  .  . 

.  1500 

250 

100 

Decatur 

WJBL  .  .  . 

.  1200 

100 

100 

East  Dubuque 

WKBB  .  .  . 

.  1500 

250 

100 

East  St.  Louis 

WTMV  .  . 

.  1500 

250 

100 

Galesbnrg 

WGIL  .  . 

.  1500— D 

250 

Harrisburg 

WEBQ  .  .  . 

.  1210 

250 

100 

Joliet 

WCLS  .  .  . 

.  1310 

100 

100 

Peoria 

WMBD  .  . 

.  1440 

5,000 

1,000 

Quincy 

WTAD  .  . 

.  .  900— D 

1,000 

Rockford 

WROK  .  .  . 

.  1410 

1,000 

600 

nock  Islana 

WHBF  .  . 

.  1240 

1,000 

1,000 

aprinetield 

WCBS  .  .  . 

.  1420 

250 

100 

WTAX  .  .  . 

.  1210 

100 

100 

Tuscola 

WDZ  .  .  . 

1020— D 

2S0 

*1,000 

Urbana 

WILL  .  .  . 

.    580— D 

5,000 
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AS  GOOD  AS 
THEY  LOOK 


jBlaw-Knox  Vertical  Radiators 
I  are  clean  cut  in  appearance  and 
I  performance.  They  are  in  keep- 
!  ing  with  the  high  standards  set 
I  by  the  broadcasting  industry 
for  other  equipment. 

I 

■Stations  take  pride  in  Blaw- 
I  Knox  Radiators  which  are  asso- 

j 

;ciated  by  the  public  with  the 
best  in  broadcasting. 

The  self  supporting  type  of 
Blaw-Knox  Radiator  has  uni- 
form taper  and  is  recommended 
by  radio  engineers  for  either 
shunt  or  series  excitation. 

They  give  greater  coverage 
with  long  life  and  low  main- 
tenance cost. 

BLAW-KNOX  DIVISION 

OF  BLAW-  KNOX  COMPANY 
2038  Farmers  Bank  Bidg.  •  PinSBURGH,  PA. 


.  .  .  Blaw-Knox  Directional  Radio 
Beacons  are  used  exclusively  to 
guide  all  air  transport  service  in 
the  United  States  and  Canada. 
What  greater  proof  of  efficiency 
in  the  broadest  use  of  the  term, 
can  be  desired? 


BLAW-KNOX 

VERTICAL 

RADIATORS 
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BROADCAST  STATIONS  OF  THE  UNITED  STATES  BY  STATES 

(Continued  from  page  172) 


Frequency 

Day 

Night 

in 

Power 

Power 

City 

Kilocycles 

(Watte) 

MISSOURI  (Cont'd) 

Kansas  City 

KCMO  .  . 

.  .  1370 

100 

100 

*1450 

*1,000 

*1,000 

KITE  .  . 

.  1530 

1,000 

1,000 

KMBC  .  . 

.  .  950 

5.000 

1,000 

WDAF  .  . 

.  .  610 

5,000 

1,000 

1,000 

WRKN 

.  .  1220 

5,000 

1.000 

Poplar  Bluff 

KWOC  .  . 

.  .  1310~D 

100 

Scdalia 

tKDRO  .  . 

.  .  1500 

250 

100 

Springfield 

KGBX  .  . 

.  .  1230 

500 

600 



KWTO  .  . 

.  .  560— D 

5,000 

St.  Joseph 

KFEQ  .  . 

.  680 

2,500 

L-500 

St.  Lonis 

KFVO  .  . 

.  .  550 

1,000 

SOO 

KMOX  .  . 

.  .  1090 

50,000 

60,000 

KSD 

560 

5,000 

1,000 

KWK 

.  .  1350 

5,000 

1,000 

KXOK  .  . 

.  .  1250 

1,000 

1,000 

WEW  .  . 

.  .  760— D 

1,000 

WIL  .  .  . 

.  .  1200 

250 

100 

W  1  IM.  V    .  . 

.  .  1500 

250 

100 

MONTANA 

Billings 

KGHL  ,  , 

.  .  780 

5,000 

1  000 

tKRBM  .  . 

.  .  1420 

250 

100 

KGIR  .  . 

.  .  1340 

5,000 

1.000 

\rrf3t   r  ails 

KFBB 

.  .  1280 

5,000 

1  000 

Helena 

KFFA 

.  .  1210 

250 

100 

Kalispell 

KGEZ 

.  .  1310 

100 

100 

Missoula 

KGVO 

.  .  1260 

5,000 

1,000 

Wolf  Point 

KGCX  .  . 

.  .  1450 

1,000 

1,000 

NEBRASKA 

Grand  Island 

KMMJ . . 

.  .  740 

1,000 

L-1,000 

Kearney 

KGFW  .  . 

.  .  1310 

250 

100 

Lincoln 

KFAB  .  . 

.  .  770 

10,000 

10,000 

KFOR  .  . 

.  .  1210 

250 

100 

Norfolk 

WJAG  .  . 

.  .  1060 

1,000 

L-1,000 

North  Platte 

KGNF  .  . 

.  .  1430— D 

1,000 

Omaha 

KOIL  .  . 

.   .  1260 

5.000 

1,000 

KOWH  . 

.  660— D 

500 

WOW  .  . 

.   .  690 

5,000 

I'OOO 

Scottsbluff 

KGKY  .  . 

.  .  1500 

260 

100 

NEVADA 

Reno 

KOH  .  . 

.  1380 

600 

600 

NEW  HAMPSHIRE 

Laconia 

WLNH  . 

.  1310 

100 

100 

Manchester 

WFEA  .  . 

.  .  1340 

1,000 

500 

Portsmouth 

WHEB  .  . 

.  .  740— D 

260 



NEW  JERSEY 

Asbury  Park 

WCAP  .  . 

.  .  1280 

600 

600 

Atlantic  City 

tWBAB  .  . 

.  .  1200 

250 

100 

WPG 

1100 

5,000 

6,000 

BridKeton 

WSNJ  .  . 

.  .  1210— D 

100 

»250 

*ioo 

Camden 

WCAM  .  . 

.  .  1280 

500 

600 

Jersey  City 

WAAT  .  . 

.  .  940— D 

500 

WHOM  .  . 

.  .  1450 

250 

260 

Newark 

WHBI  .  . 

.  .  1250 

2,500 

1,000 

WOR 

710 

50,000 

50,000 

Red  Bank 

WBRB  .  . 

.  .  1210 

100 

100 

Trenton 

WTNJ . . 

.  .  1280 

500 

500 

Zarephath 

WAWZ  . 

.  1S50 

1,000 

1,000 

Frequency       Day  Night 
in  Power  Power 

City  Kilocycles    (Watts)  (Watts) 

INDIANA 

1210 


Anderson 
WHBU  .  . 

Elkhart 
WTRC  .  . 

Evansville 

WEOA  .  . 

WGBF  .  . 
Fort  Wayne 

WGL  .  . 

WOWO . . 

Gary 

WIND  .  . 

Hammond 

WHIP  .  . 

WWAE  .  . 
Indianapolis 

WFBM  .  . 

WIBC  .  . 

WIRE  .  . 
Muncie 

WLBC  .  . 
New  Albany 

WGRC  .  . 
Richmond 

WKBV  .  . 
South  Bend 

WFAM  .  . 

WSBT  .  . 
Torre  Haute 

WBOW  .  , 

West  Lafayetti 
WBAA  . 


Arnes 

WOI  .  .  . 
Boone 

KFGQ  .  . 
Cedar  Rapids 

WMT  .  .  . 


Davenport 

woe  .  .  . 

Decorah 

KGCA  .  . 

KWLC  .  . 
Des  Moines 

KRNT  .  . 

KSO  .  .  . 

WHO  .  . 
Dubuque 
tKDTH  . 

WKBB  .  . 
Iowa  City 

WSUI  .  . 
Marshalltown 

KFJB  .  . 
Mason  City 
KGLO  .  . 

Shenandoah 

KFNF  .  . 


KMA  .  . 
Sioux  City 
KSCJ  . 
KTRI  . 


Abilene 
**KFBI  .  . 

Atchison 

tKVAK  .  . 
Coffeyville 

KGGF  .  . 
Dodge  City 

KGNO  .  . 
Emporia 

KTSW  . 
Garden  City 

KIUL  .  . 
Great  Bend 

KVGB  .  . 
Hutchinson 

KWBG  .  . 
Kansas  City 

KCKN  .  . 

Lawrence 
KFKU  .  . 
WREN  .  . 

Manhattan 
KSAC  .  . 

Pittsburp 
KOAM  .  . 

Salina 

KSAL  .  . 
Topeka 

WIBW  .  . 
Wichita 

KANS  .  . 

KFH  .  .  , 


1310 


1370 
630 


1370 
1160 


560 

1480— D 
1200 

1230 
1050— D 
1400 

1310 

.  1370— D 

1500 

1200 
1360 

1310 

890 

IOWA 

.   eio — D 

1S70—D 

600 
1370 


.  1270 — D 
.  1270 — D 

.  1320 
.  1430 
.  1000 

.  1340— D 
.  1500 

.  S80 

.  1200 

.  1210 

.  890 

.  930 


1330 
1420 

KANSAS 

1060 

1420— D 

1010 

1340 

1370— D 

1210 

1370 

1420 

1310 

1220 
1220 

580 

790— D 
,  1500 

,  580 

1210 
1300 


250 

100 

260 

100 

250 
1,000 

100 
500 

250 
10,000 

100 
10,000 

5,000 

1,000 

5,000 
100 

100 

5,000 

1,000 
5,000 

1,000 
1,000 

250 

100 

250 

100 

100 

100 
500 

100 
600 

250 

100 

1,000 

500 

5,000 

— 

100 

5,000 

1,000 

250 

100 

100 
100 

— - 

5,000 

5,000 
50,000 

1,000 
1.000 
50,000 

500 
250 

100 

1,000 

SOO 

250 

100 

250 

100 

1,000 
•5.000 
5,000 

500 
•1,000 
1  000 

5,000 

'250 

1,000 
'lOO 

5,000 

L-5,000 

100 

1,000 

1,000 

250 

250 

100 

____ 

100 

100 

100 

100 

100 

100 

100 

100 

5.000 
5,000 

1,000 
1.000 

1,000 

500 

1,000 

250 

100 

5,000 

1,000 

100 
5,000 

100 
1.000 

f**CF  authorizing  move  to  Wicnita,  Kan.) 


Frequency 

Day 

Night 

in 

Power 

Power 

City 

Kilocycles 

(Watts) 

(Watts) 

KENTUCKY 

4shland 

WCMI  .  . 

.  .  1310 

250 

100 

Covington 

WCKY 

.  .  1490 

10,000 

10,000 

*50,000 

•50,000 

Lexington 

WLAP  .  . 

.  .  1420 

260 

100 

Louisville 

WAVE  . 

.   .  940 

1,000 

1,000 

WHAS  . 

.    .  820 

50,000 

50,000 

■4- IX  TT  XT  XT 

.    .  1210 

250 

100 

Owensboro 

WOMI   .  . 

.  .  1500 

250 

100 

Paducah 

WPAD  . 

.    .  1420 

250 

100 

LOUISIANA 

Alex  a  nana 

KALB   .  . 

.  .  1210 

250 

100 

Baton  Rouge 

500 

WJBO  .  . 

.  .  1120 

500 

Lafayette 

100 

KVOL  .  . 

.  .  1310 

250 

Lake  Charles 

KPLC  .  . 

.  .  1500 

260 

100 

Monroe 

KMLB  .  . 

.  .  1200 

260 

100 

New  Orleans 

WBNO  .  . 

.  .  1420 

250 

WDSU  .  . 

.  .  1250 

1,000 

1,000 

W^  JB^A^ 

.    .  1200 

100 

100 

WSMB 

.  .  1320 

5,000 

1,000 

WWL 

850 

50,000 

50,000 

Shrpvpport 

KRMD 

.    .  1310 

250 

100 

KTBS  .  . 

.  .  1450 

1.000 

1,000 

KWKH  . 

.  tiioo 

10.000 

10,000 

•50,000 

•50,000 

MAINE 

Augusta 

100 

WRDO  .  . 

.  .  1370 

100 

Bangor 

1  fin 

luu 

WABI  .  . 

.  .  1200 

250 

WLBZ  .  . 

.  .  620 

1,000 

Rnn 
ouu 

Lewiston 

WCOU  .  . 

.  .  1210 

100 

100 

Portland 

1,000 

WCSH 

.  .  940 

2,500 

WGAN  .  . 

.  .  640 

500 

L-500 

Presque  Isle 

100 

WAGM  .  . 

.  .  1420 

100 

MARYLAND 

Baltimore 

WBAL  .  . 

.  .  1060 

10,000 

10,000 

t760 

t2.500 

WCAO  . 

.    .  600 

1,000 

500 

WCBM 

.    .  1370 

250 

100 

WFBR  .' 

.    .  1270 

1,000 

500 

•5,000 

•1,000 

Cumberland 

WTBO  . 

.    .  800— D 

250 



Frederick 

WFMD  . 

.   .    900— D 

500 

Haperstown 

100 

WJEJ  .  . 

.  .  1210 

100 

Salisbury 

WSAL  .  . 

.  .  1200— D 

250 



MASSACHUSETTS 

Boston 

WAAB  .  . 

.  .  1410 

1.000 

1  000 

WBZ  .  .  . 

.  .  990 

60,000 

BoioOO 

WCOP  .  . 

.  .  1120 — 

600 

WEEI  .  . 

.  .  590 

5,000 

i".6o6 

WHDH  .  . 

.  .  830— D 

1,000 



WMEX  .  . 

.  .  1500 

250 

100 

*1470 

•5.000 

•5,000 

WNAC  .  . 

.  .  1230 

5,000 

1,000 

WORL  .  . 

.  .  920— D 

500 

Fall  River 

WSAR 

.  .  1450 

1,000 

1  000 

Greenfield 

.  .  1210 

250 

100 

Lawrence 

WLAW  .  . 

.  .    680— D 

1,000 



Lowr-ll 

WLLH  .  . 

.  .  1370 

260 

100 

New  Bedford 

WNBH  .  . 

.  .  1310 

260 

100 

Ostcrville 

tWOCB  .  . 

.  .  1210 

250 

100 

Pittsfield 

WBRK  .  . 

.  .  1310 

250 

100 

.Springfield 

WBZA  .  . 

.  .  990 

1,000 

1,000 

WMAS  .  . 

.  .  1420 

260 

100 

WSPR  .  . 

.  .  1140 

500 

L-500 

Worcester 

WORC  .  . 

.  .  1280 

500 

600 

WTAG  .  . 

.  .  580 

1,000 

1,000 

City 

Frequency 
in 

Kilocycles 

Day 

Power 
(Watts) 

Night 
Power 
(Watts) 

MICHIGAN 

Battle  Creek 
WELL  .  .  . 

.  1420 

100 

100 

Bay  City 
WBCM  .  .  . 

.  1410 

1,000 

600 

Calumet 

WHDF  .  .  . 

.  1370 

250 

100 

Detroit 

WJBK  .  .  . 
WJR  .  .  .  . 
WMBC  .  .  . 
WWJ  .  .  . 
WXYZ  .  .  . 
CKLW  .  . 

.  1500 
750 

.  1420 
920 

.  1240 

.  1030 

250 

250 
5,000 
1,000 

5,000 

100 
50,000 

100 
1,000 
1,000 
5,000 

East  Lansing 

WKAR  ....    850— D 

Flint 

WFDF  ....  1310 
Grand  Rapids 

WOOD-WASH  1270 

1,000 

*5.000 

1  on 

500 

100 
500 

Ironwood 
WJMS  .  .  . 

.  1420 

100 

100 

Jackson 

WIBM  .  .  . 

.  1370 

250 

100 

Kalamazoo 
WKZO  .  . 

.  590 

1,000 

•250 

Lansing 

WJIM  .  .  . 

.  1210 

250 

100 

Lapeer 

WMPC  .  .  . 

.  1200 

250 

100 

Marquette 
WBEO  .  . 

.  1310 

250 

100 

Muskegon 
WKBZ  .  .  . 

.  1500 

250 

100 

Port  Huron 
WHLS  .  . 

.  1370— D 

250 

Royal  Oak 
WEXL  .  . 

.  1310 

50 

50 

MINNESOTA 

Albert  Lea 
KATE  .  .  . 

.  1420 

250 

100 

Du1>-th 

KDAL    .  . 
WEBC    .  . 

.  1500 
.  1290 

250 
5,000 

100 

1.000 

Fergus  Falls 
KGDE  .  .  . 

.  1200 

250 

100 

Hibbing 

WMFG   .  . 
Mankato 

KYSM  .  . 

.  1210 
.  1500 

250 

250 

100 

100 

Minnpapolis-St.  Paul 
KSTP  ....  1460 

WCCO  ....  810 
WDGY  ....  1180 

WLB  ....  ren 

WMIN  ....  1370 
WTCN    .    .    .  1250 

25.000 

*5n.nno 

50.000 
5.000 
5.000 
250 
5.000 

10.000 
•50.000 

50.000 
L-1.000 

inn 

1.000 

Moorhead 
KVOX  .  . 

North-field 
WCAL  .  . 

.  1310 

.    760 — D 

250 
5.000 

100 



Rn'-V-octer 

KROC  .  .  . 

.  1310 

250 

100 

St.  riond 

KFAM  .  . 
Virginia 

WHLB  .  . 

.  1420 
.  1370 

250 
250 

100 
100 

Winona 

KWNO . . 

.  1200 

250 

100 

MISSISSIPPI 

GTenada 
••WORM  .  . 

.  1210 

250 

100 

Gulfnort-Bilox 
WGCM  .  . 

.  1210 

250 

100 

Hattlpiahnrg 
WFOR  .  . 

.  1370 

250 

100 

Jackson 

W.TDX  .  . 
WSLI  .  .  . 

.  1270 
.  1420 

5.000 

250 

i.non 

100 

Lanrel 

WAML . . 
McComb 
tWSKB  .  . 

.  1310 

.  1200— D 

250 

100 

100 

Meridian 
WCOC  .  . 

.  880 

1,000 

1,000 

Vicksburg 

WQBC  ....  1360— D  1.000   

(**CP    authorizing    move    to  Greenwood, 
Miss.) 

MISSOURI 

Cape  Girardeau 

KFVS  ....  1210 

250 

100 

Columbia 
KFRU  .  . 

.  630 

1,000 

500 

Jefferson  City 
KWOS  .  . 

.  1310 

250 

100 

Joplin 

WMBH  .  . 

.  1420 

250 

100 

{Continued  on  Page  176) 
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Stations  that  Can  Afford  the  Best 

Choose  I.  N.  S. 

News  as  Soon  as  It  Happens 
High-Speed  [eo-words-a-mimte]  Teletype  Equipment 
The  World's  Finest  Reportorial  and  Writing  Talent 
Exclusive  News  Features 
Personalized  Service 
Sales  Promotion  Cooperation 

More  than  200  radio  stations  in  the  United  States 
are  giving  their  listeners  and  advertisers  the 
advantages  of  International  News  Service.  These 
are  stations  that  place  a  high  value  on  news,  both 
as  an  audience  service  feature  and  for  sponsor- 
ship to  produce  the  best  advertising  results. 

lull  Details  and  Rates  'Will  be  Qiven  Upon  Recjuest 

INTERNATIONAL  NEWS  SERVICE 


BROAD 


CASTING  •  Broadcast  Advertising 


July  J,  1939  . 
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BROADCAST  STATIONS  OF  THE  UNITED  STATES  BY  STATES 

(Continued  from  page  174) 


City 


Albuquerque 

KGGM  .  . 

KOB  .  .  . 
Carlsbad 

KLAH  .  . 
Clovis 

KICA  .  . 
Gallup 

KAWM  . 
Hobbs 

KWEW  . 
Roswell 

KGFL  .  . 
Santa  Fe 

KVSF  .  . 


Albany 


Frequency 
in 

Kilocycles 
PiEW  MEXICO 


Day  Night 
Power  Power 
(Watts)  (Watts) 


1230 
1180 


.  1210 
.  1370 
.  1500 
.  1500— D 
.  1370 
.  1310 


1.000 
10,000 

250 

100 

250 

100 

100 

100 


NEW  YORK 


1,000 
10,000 

100 

100 

100 

100 
100 


WABY   .  . 

.  1370 

250 

100 

WOKO   .  . 

.  1430 

1,000 

500 

Auburn 

WMBO  .  .  . 

1310 

250 

100 

Bin  sham  ton 

WNBF 

1500 

250 

100 

WARD 

1400 

500 

500 

WBBC 

1400 

500 

500 

WBBR 

1300 

1  000 

1,000 

WCNW 

1500 

250 

100 

WLTH  .' 

'.  1400 

500 

500 

WVFW  .  . 

.  1400 

500 

500 

Buffalo 

WBEN    .  . 

.  900 

5,000 

1,000 

WBNY   .  . 

.  1370 

250 

100 

WEBR 

.  1310 

250 

WGR 

550 

5  000 

1,000 

WKBW 

1480 

siooo 

5^000 

wsvs 

.  1370 

50 

50 

Canton 

WCA.D 

.  1220 — D 

500 



Elmira 

I  W  HiiN  1    .    .  . 

250 

WESG 

+850 — D 

1,000 

WGBB 

1210 

100 

100 

Jamestown 

WJTN    .  . 

.  1210 

250 

100 

Newburgh 

WGNY   .  . 

.  1220 

250 



New  York 

WABC    .  . 

.  860 

50.000 

50.000 

WBIL  .  .  . 

.  1100 

5.000 

5.000 

WBNX   .  . 

.  1350 

1.000 

1.000 

WEAF    .  . 

.  660 

50,000 

50,000 

WEVD    .  . 

.  1300 

1.000 

1.000 

WHN  .  .  . 

.  1010 

5,000 

1,000 

WINS  .  .  . 

.  1180 

1.000 

L-1.000 

WJZ   .    .  . 

.  760 

50.000 

60.000 

WMCA   .  . 

.  570 

1.000 

1.000 

WNEW  .  . 

.  1250 

5.000 

1 .000 

WNYC   .  . 

.    810 — D 

i.noo 

WOR  .  .  . 

.  710 

50.000 

60,000 

WOV  .  .  .  . 

1130 

1.000 

L-1.000 

WQXR   .  . 

.  1550 

1.000 

1,000 

WWRL   .  . 

.  1500 

250 

100 

Olean 

WHDL  .  .  . 

.  1400— D 

250 

— - 

Plattsburg 

WMFF   .  . 

.  1310 

250 

100 

Rochester 

WHAM  .  . 

.  1150 

50.000 

60,000 

WHEC  .  . 

.  1430 

1.000 

600 

WSAY  .  .  . 

.  1210 

250 

100 

Saranac  Lake 

WNBZ    .  . 

.  1290 — D 

100 

Schenectady 

WGY  .  .  . 

.  790 

50.000 

60,000 

Syracuse 

WFBL    .  . 

.  1360 

5,000 

1,000 

WSYR- 

WSYU    .  . 

.  570 

1.000 

1,000 

Trov 

WHAZ  .  .  . 

.  1300 

1.000 

1,000 

tWTRY  .  .  . 

.    950— D 

1,000 

Utica 

WIBX    .   .  . 

.  1200 

250 

100 

White  Plains 

WFAS    .  . 

.  1210 

100 

100 

NORTH  CAROLINA 

Asheville 

tWISE  .  .  . 

.  1370 

100 

100 

WWNC  .  . 

.  570 

1,000 

1,000 

Charlotte 

WET   .    .  . 

.  1080 

50,000 

50,000 

WSOC  .  .  . 

.  1210 

250 

100 

Dnrham 

WDNC  .  . 

.  1500 

250 

100 

Fayetteville 

tWFNC  .  .  . 

.  1340— D 

250 
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City 

NORTH 
Gastonia 

WGNC  .  .  . 
Goldsboro 
tWGBR  .  .  . 

Greensboro 
WBIG  .  .  . 

Hi?h  Point 
WMFR  .  .  . 

Kinston 

WFTC  .  .  . 
Raleigh 

WPTF  .  .  . 

WRAL  .  .  . 
Rockv  Mount 

WEED  .  .  . 
Salisburv 

WSTP"  .  .  . 
Wilmineton 

WMFD  .  .  . 
Wilson 

WGTM  .  . 
Winston-Salem 

WATR  .  .  . 

WSJS  .  .  . 


Frequency       Day  Night 
in  Power  Power 

Kilocycles     (Watts)  (Watts) 


CAROLINA  (Cont'd) 


.  1420 
.  1370 

.  1440 

.  1200 

.  1200 

.  680 
.  1210 

.  1420 

.  1500 

.  1370 

.  1310— D 

.  1250— D 
.  1310 


250 
100 

5,000 

100 

250 

6.000 

250 

250 

250 

100 

100 

250 
250 


Bismarck 

KFYR  .  . 
Devils  Lake 

KDLR  .  . 
Fargo 

WDAY  .  . 
Grand  Forkfl 

KFJM  .  . 
Jamestown 

KRMC  .  . 

Mandan 

KGCU  .  . 

Minot 

KLPM  .  . 

Vallev  City 
KOVC   .  . 


Akron 
WADC  . 
WJW  .  . 


NORTH  DAKOTA 

5.000 
250 
5,000 
1,000 
250 
260 


550 
1210 

940 
1410 
1370 
1240 
1360 
1500 


OHIO 


1320 
1210 


1.000 
250 


5.000 
250 


Ashtabula 
WICA  . 


Canton 
WHBC  . 


Cincinnati 

WCKY  . 

WCPO  . 
WKRC  , 
WT,W  . 
WSAI  . 


940— D  250 
1200 


Cleveland 

WCLE  . 
WGAR 
WHK  . 
WTAM 

Columbus 
WBNS 

wmt,  . 

WHKC 

wosu 

Davton 
WHTO  . 
WSMK 


WLOK  .  . 
Portsmouth 
WPAY  .  . 

Toledo 

WSPD  .  . 
WTOL  .  . 

Yonneslown 
tWFMJ  .  . 
WKBN  . 

Zanesville 
WALR  .  . 


Ada 

KADA  .  . 

Ardmore 

KVSO    .  . 

Elk  CitT 
KASA  .  . 

Enid 

KCRC  .  . 

Muskogee 
KBIX  .  . 


1490 

1200 
550 
700 

1330 

610- 
1450 
1390 
1070 


1430 
1210 
640 
570 

1260 
1380 


1210 — D 
1370 


1340 
1200 


100 

*250 

10.000 
*50.000 
260 
5.000 
50.000 
5,000 

500 
5.nn0 
2.500 
50.000 

6.000 
100 

500 
1,000 

5.000 
200 

*500 

100 
100 


5.000 
100 


1420— D 
570 


100 
1,000 


100 


.  1210 
OKLAHOMA 

.  1200  100 


.  .  1210 

.  .  1210 

.  .  1360 

.  .  1500 


250 
100 
250 
100 


100 
100 

1.000 

100 

100 

5,000 
100 

100 

100 
100 


100 

1,000 
100 

1,000 
600 
100 
250 
500 
100 


1,000 
100 


100 

100 


10.000 

*50.000 
100 
5.000 
50.000 
1,000 


1.000 
1.000 
60.000 


1.000 
100 

L-500 
1,000 


1,000 
200 
*250 


100 


1,000 
100 


500 
100 

100 
100 
100 
250 
100 


Frequency       Day  Night 
in  Power  Power 

City  Kilocycles     (Watts)  (Watts) 

OKLAHOMA  (Confd) 

Norman 

WNAD  ....  1010  1,000  1,000 
Oklahoma  City 

KOCY  ....  1310  250  100 

KOMA  ....  1480  5,000  5,000 

KTOK  ....  1370  250  100 

WKY                  900  6,000  1,000 

Okmulgee 

KHBG  ....  1210— D  100   

Ponca  City 

WBBZ  ....  1200  250  100 

Shawnee 

KGFF  ....  1420  260  100 
Tulsa 

KOME  ....  1310— D  250 

KTUL  ....  1400  5.000  1,000 

KVOO  ....  1140  25,000  25,000 

OREGON 

Astoria 

KAST  ....  1200  250  100 

Baker 

tKBKR  ....  1500  250  100 

Bend 

KBND  ....  1310  250  100 

Corvallis 

KOAC  ....    550  1,000  1,000 

Eugene 

KORE  ....  1420  100  100 

Klamath  Falls 

KFJI   ....  1210  100  100 

La  Grande 

KLBM  ....  1420  250  100 
Marshfield 

KOOS  ....  1200  250  100 
Medford 

KMED  ....  1410  250  250 

*1,000  250 

Portland 

KALE  ....  1300  1,000  1,000 

KBPS  ....  liZO  100  100 

KEX                  1180  5.000  5.000 

KGW                  620  6.000  1.000 

KOTN  ....    940  5.000  1.000 

KWJJ  .  .  .  .±1040  500  L-500 

KXL                  1420  260  100 

Roseburg 

KRNR  ....  1500  250  100 

Salem 

KSLM  ....  1360  500  500 

PENNSYLVANIA 

Allentown 

WCBA-WSAN  1440  600  500 

Altoona 

WFBG  ....  1310  100  100 

Easton 

WEST  ....  1200  250  100 

Erie 

WLEU  ....  1420  250  100 

Greensburg 

WHJB  ....  620 — D  250   

Grove  City 

WSAJ  ....  1310  100  100 

Harrisburg 

WHP  ....  1430  1.000  500 

*5.ono  *i.ooo 

WKBO    .    .   .  1200  250  100 

Hazleton 

WAZL    .    .    .  1420  100  100 

Johnstown 

WJAC    .    .    .  1310  250  100 

Lancaster 

WGAL  ....  1600  250  100 

New  Castle 

WKST  ....  1250— D  250   

Philadelphia 

KYW  ....  1020  10,000  10.000 

WCAU   .   .    .  1170  50,000  50,000 

WDAS  ....  1370  250  100 

WFIL  ....    560  1,000  1,000 

WHAT   .   .   .  1310  100  100 

WIBG  ....  970— D  100   

WIP   ....    610  1,000  1.000 

WPEN  ....    920  1,000  1.000 

WTEL    .    .    .  1310  100  100 

Pittsburgh 

KDKA    ...    980  50.000  50.000 

KQV                 1380  1.000  500 

wrAE    .    .    .  1220  5.000  1,000 

WJAS    .    .    .  1290  5,000  1,000 

WWSW   .   .   .  1500  250  100 

Reading 

WEEU  ....  830 — D  1.000   

WRAW   .   .   .  1310  100  100 

Scranton 

WGRI  ....    880  1,000  600 

WQAN  ....    880  1,000  500 

Sharon 

WPIC   ....  780— D  260   


Frequency  Day 
in  Power 
City  Kilocycles  (Walts) 

PENTSS\XVANIA  (Cont'd) 


Sunburv 

WKOK  . 

Union  town 
WMBS  .  . 

Wilkes-Barre 
WBAX  . 
WBRE  .  . 

Williamsport 
WRAK  . 

York 

WORK  . 


1210 
1420 


1210 
1310 


.  1370 


1320 


100 

250 


100 

250 


250 


1,000 


Providence 

WEAN  . 
WJAR  . 
WPRO  . 


RHODE  ISLAND 


780 
890 
630 


5,000 
5.000 
1.000 
*5,000 


SOUTH  CAROLINA 


Anderson 
WAIM  . 

Charleston 

wcsc  . 

tWTMA  .  . 

Columbia 
jWCOS  .  . 
WIS   .  . 

Florence 
WOLS  .  . 

Greenville 
WFBG  . 

Spartanburg 
WSPA  .  . 


Aberdeen 
KABR  .  . 

Brookings 
KFDY  .  . 

Pierre 
KGFX  .  . 

Rapid  City 
KOBH  . 
WCAT  . 

Sioux  Falls 
KELO  .  , 
KSOO  .  . 

Vermillion 
KUSD  .  . 

Watertown 
KWTN  . 

Yankton 
WNAX  . 


Bristol 

WOPI  .  .  . 

Chattanooga 
WAPO  .  .  . 
WDOD  .  .  . 

Jackson 

WTJS  .  .  . 
Johnson  City 

WJHL  .  .  . 

Knoxville 

WNOX  .  .  . 
WROL  .  .  . 

Memphis 

WHBQ  .  .  . 

WMC  .  .  .  . 

WMPS  .  .  . 

WREC  .  .  . 


.  1200 


1360 
1210 


1370 
560 

1200— D 

1300 

920— D 


100 


1,000 

250 


250 
5,000 


100 
5,000 
1,000 


SOUTH  DAKOTA 


.  1390  1,000 
.  780 — D  1,000 
.    630— D 


200 


.  1370 

.  1200— D 


.  1200 
.  1110 


S90 
1210 
570 


250 
100 


250 
5,000 

500 

100 

5,000 


TENNESSEE 
.  1500  100 


Nashville 
WLAC 
WSIX 
WSM  . 


Abilene 

KRBC  .  . 

Amarillo 

tKFDA  .  . 
KGNC  .  . 

Austin 
KNOW  . 
tKTBC  .  . 

Beaumont 
KFDM  . 
KRIC  .  . 

Big  Spring 
KBST  .  . 


1420 
1280 


1310 
1200 

1010 
1310 

1370 

780 
1430 

600 

1470 
1210 
650 

TEXAS 

1420 


1500 
1410 


250 
5,000 


250 

250 


5.000 
250 


100 
6.000 
1,000 
5,000 

5.000 
250 
50,000 


250 


100 
2,500 


1500 
1120— D 


560 
1420 


1500 


250 
1,000 


1,000 
250 


100 


Night 
Power 
(Watts) 


100 
100 


100 
100 


100 
1,000 


1.000 
1,000 
600 
*1,000 


100 


500 

100 


100 
1,000 


1,000 


600 


ion 

100 
L-5,000 

son 

inn 

i.nnn 

100 


100 
1,000 


100 

100 


1,000 
100 


100 
1,000 

500 
1.000 

6,000 
100 
60,000 


100 


100 
1,000 


100 


500 

100 


100 
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ou  can  get  from  us  exactly  the  map  you  need. 
'A  simple,  neat  map  with  just  the  necessary 
detail  to  show  what  lies  within  the  signal 
strength  contours;  an  economic  map,  such  as 
we  make  for  Printers'  Ink  Market  Explora- 
tions, that  pictures  a  condition;  a  decorative 
map  that  can  be  suitably  used  for  framing;  a 
picture  map  that  entertains  and  is  instructive, 
too. 

Your  map,  if  made  by  us,  will  be  both  artistic 
and  accurate.  We  go  to  original  government 
sources,  use  tht  latest  data  for  all  map  detail. 
We  carry  out  each  step  with  a  thorough  under- 
standing of  the  eventual  use  to  be  made  of  the 
map  by  broadcaster,  engineer  and  agency. 

And  your  map  is  FREE  OF  COPYRIGHT 
restrictions.  You  may  use  the  map  we  furnish 
you  in  any  way  you  wish. 

Market  Data 

There  is  available  today  a  very  large  amount  of 
information  about  your  market — that  is  to  say. 


and  other  things 
Broadcasters  need 

about  its  people,  how  they  live  and  work  and 
spend  their  money.  We  can  relate  any  or  all  of 
this  factual  matter  to  your  coverage,  sift  out 
the  best  selling  points,  dramatize  them  in  chart 
or  map  form. 

No  matter  how  large  or  small  the  market  you 
serve.,  no  matter  what  the  competitive  situa- 
tion, remember  this:  the  market  facts  come 
first  -  then  your  relationship  to  that  market. 

Smart  Promotion 

You  can  profitably  delegate  us  to  carry  out 
your  promotion  plan  completely.  The  material 
we  furnish  you  will  not  only  be  accurate  and 
complete  to  every  necessary  detail — it  will  also 
be  smart,  attractive  and  thoroughly  modern  in 
appearance. 

Reasonable  Cost 

We  sincerely  believe  that  the  growing  success 
of  our  service  to  the  radio  industry  is  based  on 
furnishing  a  good  product  at  a  reasonable  cost. 
Whatever  the  nature  of  your  problem,  you 
will  find  our  charges  moderate  for  the  work 
and  material.  We  invite  your  further  inquiry. 


WALTER  P.  BURN  &  ASSOCIATES /«c. 

7  WEST  44th  STREET  •  NEW  YORK 

Affiliated:  MARKET  DATA  SERVICE,  INC.,  Bridgeport,  Conn. 


BROCHURES 
TALENT-PROGRAM  BOOKS 
MARKET  DATA  FOLDERS 
SPECIAL  FOLDERS 
LIST-MAILING  SERVICE 
COMPLETE  MAIL  CAMPAIGNS 


MARKET  DATA 
REFERENCE  MANUALS 
SALES  MANUALS 
QUOTA  STUDIES 


DRAMATIZED 
EASEL  PRESENTATIONS. 
PHOTOGRAPHIC  AND 
ART  SERVICES 


ENGINEERING  MEASUREMENTS  -  EDGAR  FELIX 


COUNTY  OUTLINE  MAPS 
ECONOMIC  MAPS 
DISTORT  MAPS 
PICTORIAL  MAPS 
DECORATIVE  M.\PS 
LISTENING  AREA  MAPS 
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Those  who  make  an 
art  of  living  depend  on 
this  world  famed  hotel 
as  the  very  embodiment 
of  gracious  service, 
true  refinement  and 
dignified  hospitality. 


Under  the  Same  Management  as 

The  Gotham      The  Urahe 

NEW  YORK  CITV  CHICAGO 

The  £vansh'ire  Theloiun  liouse 

,y      EVANSTON,  ILL  LOS  ANCELES  . 

A.  S;  Kirkeby,  Managing  Director 


Theilac^stone 

MICHIGAN  AVENUE  •  CHICAGO^ 


Under  the  Sbme  Managemsnt  as 

The  Drabc  The  Blachstone 

The  Evianshire        Theloiun  ftouse 

A.  S.  Kirkeby,  Monoging  Director 


The  Gotham 

5th  Ave.  at  55th  St.  NEW  YORK  CITY 


BROADCAST  STATIONS  OF  UNITED  STATES 

(Continued  from  page  176) 


Frequency  Day 
in  Power 
City  Kilocycles  (Watta) 

TEXAS  (Cont'd) 

.  .  1500— D  250 


Brady 

KNEL  .  .  .  . 

Brownsville 
KGFI  .  .  .  . 

College  Station 
WTAW  .  .  .  . 

Corpus  Christ! 
KRIS  .  .  .  . 


KAND  . 


Dallas 
KRLD  . 


WFAA 


1500 

1120 

1330 

1310— D 

1040 
800 


WRE  1280 

.  1420- 
.  1310 


Denton 
KDNT 


Dublin 

KFPL  . 


EI  Paso 
tKROD  ....  1500 
KTSM-WDAH  1310 


Fort  Worth 
KFJZ  .  . 
KGKO  .  . 
KTAT  .  . 
WBAP  .  . 


Galveston 
KLUF  . 

Houston 
KPRC  . 
KTRH  . 
KXYZ  . 

Huntsville 
KSAM  . 

Kilgore 
KOCA  . 

Laredo 

KPAB  . 
Longview 

KFRO  . 


Lubbock 

KFYO  .  .  . 

.  1310 

Lufkin 

KKBA  .  .  . 

.  1310- 

-D 

Midland 

KRLH  .  .  . 

.  1420- 

-D 

Palestine 

KNET  .  .  . 

.  1420- 

-D 

Pampa 

KPDN  .  .  . 

.  1310— D 

Paris 

KPLT  .  .  . 

.  1500- 

-D 

Pecos 

KlUN  .  .  . 

.  1370 

Port  Arthur 
KPAC  .  .  . 

.  1220 

San  Angclo 
KGKL  .  .  . 

.  1370 

San  Antonio 
KABG  .  .  . 
KMAC  .  .  . 
KONO  .  .  . 
KTSA  .  .  . 
WOAI  .  .  . 

.  1420 
.  1370 
.  1370 
.  550 
.  1190 

Sherman 

KRRV  .  .  . 

.  1310- 

-D 

Sweetwater 
tKXOX  .  .  . 

.  1210- 

-D 

Temple 

KTEM  .  .  . 

.  1370- 

-D 

Texarkana 
KCMC  .  .  . 

.  1420 

Tyler 

KGKB  .  .  . 

.  1500 

Vernon 

KVWC  .  .  . 

.  1600 

Waco 

WACO  .  .  . 

.  1420 

Weslaco 

KRGV  .  .  . 

.  1260 

Wichita  Falls 
tKWFT  .  .  . 

.  620 

Cedar  City 
KSUB  .  .  . 

UTAH 
.  1310 

Logan 

KVNU  .  .  . 

.  1200 

Ogden 

KLO    .    .  . 

.  1400 

Price 

KEUB    .  . 

.  1420 

1370 
570 

1240 
800 


920 
1290 
1440 

1500- 

1210 

1500 

1370- 
*1340 


250 


500 


10,000 
*50,000 
50,000 
500 

100 

250 


100 
250 


250 
5,000 
1,000 
50,000 

250 


5,000 
5,000 
1,000 


100 

250 

250 

250 
♦1,000 

250 

100 

100 

100 

100 

250 

100 

500 

250 

250 
250 
250 
5,000 
50,000 

260 

250 

250 

260 

260 

250 

250 

1,000 

1,000 

100 
100 


500 
-*5,000 


100 


Night 
Power 
(Watta) 


100 

soo 

500 


10,000 
*50,000 
50,000 
500 


100 


100 
100 


100 
1,000 
1,000 
50,000 

100 

1,000 
1,000 
1,000 


100 
100 

*1~000 
100 


100 
500 
100 


100 
100 
100 
1,000 
60,000 


100 
100 
100 

100 
1,000 

250 

100 

100 

600 
*1,000 

100 


Frequency       Day  Night 
in  Power  Power 

City  Kilocycles     (Watts)  (Watts) 

UTAH  (Cont'd) 

Provo 

tKOVO    .    .    .  1210  250  100 

Salt  Lake  City 

KDYL  ....  1290  5,000  1,000 

KSL    ....  1130  50,000  60,000 

KUTA  ....  1500  100  100 

VERMONT 

Burlington 

WCAX   .    .    .  1200  260  100 

Rutland 

WSYB  ....  1500  100  100 

Sprin;;:  field 

WNBX  ....  1260  1.000  1.000 

St.  Albans 

WQDM   .   .   .  1390— D  1,000   

Waterbury 

WDEV   .   .   .  550— D  500   

VIRGINIA 

Charlottesville 

WCHV   .   .    .  1420  250  100 

Danville 

WBTM   .   .   .  1370  250  100 

Fredericksburg 
tWFVA   .   .   .  1260— D  250   

Harrisonburg 

WSVA   .   .   .    550— D  600   

Lynchburg 

WLVA   .   .   .  1200  260  100 

Newport  News 

WGH  ....  1310  250  100 

Norfolk 

WTAR  ....  780  5,000  1,000 
Petersburg 

tWPIV  ....  1210  250  100 
Richmond 

WBBL    .    .    .  1210  100  100 

WMBG  ....  1350  500  500 

WRNL  ....  880 — D  500   

*1,000  *1,000 

WRTD  ....  1500  100  100 

WRVA  .   .   .  1110  50,000  50,000 

Roanoke 

WDBJ  ....    930  5,000  1,000 

WASHINGTON 

Aberdeen 

KXRO  ....  1310  250  100 

Bellingham 

KVOS  ....  1200  100  100 

Centralia 

KELA  ....  1440  1,000  1,000 
Everett 

KRKO  ....  1370  50  50 
Longview 

KWLK  ....  780— D  250   

Olympia 

KGY  ....  1210  100  100 
PuUman 

KWSC  ....  1220  5,000  1,000 
Seattle 

KEEN  ....  1370  100  100 

KIRO  ....    650  250  L-250 

t710  tl.OOO  tl.OOO 

KJR                    970  5.000  6,000 

KOL   ....  1270  6,000  1,000 

KOMO  ....    920  6,000  1,000 

KRSC  ....  1120  250  260 

KTW                  1220  1,000  1,000 

KXA                   760  500  L-250 

*1,000  *L-1,000 

Spokane 

KFIO  ....  1120— D  100   

KFPY  ....    890  5,000  1,000 

KGA                  1470  6,000  6,000 

KHQ                   590  5,000  1,000 

Tacoma 

KMO   1330  1,000  1,000 

KVl   570  6,000  1,000 

Vancouver 

tKVAN  ....  880— D  250   

Walla  Walla 

KUJ   1370  100  100 

Wenatchee 

KPQ   1500  250  100 

Yakima 

KIT   1250  1,000  500 

WEST  VIRGINIA 

Beckley 

WJLS  ....  1210  250  100 

Blueficld 

WHIS  ....  1410  1,000  500 

Charleston 

WCHS  ....  580  1,000  500 

tWGKV  ....  1500  100  100 

Clarksburg 

WBLK  ....  1370  250  100 

Fairmont 

WMMN  ...    890  5,000  1,000 


Frequency 

Day 

in 

Power 

Power 

City 

Kilocycles 

(Watts) 

(Watts) 

WEST  VIRGINIA 

(Cont'd) 

Huntington 

WSAZ  .  -  . 

.  1190 

1,000 

L,-1,000 

Parkersbnrg 

WPAR  .  .  . 

.  1420 

100 

100 

Wheeling 

WWVA . . 

.  1160 

5,000 

5,000 

Williamson 

WBTH  .  . 

.  1370— D 

100 



WISCONSIN 

Eau  Claire 

WEAU  .  .  . 

.  1050 

1,000 

T    1  nnn 
L-1,000 

*5,000 

L-1,000 

Fond  du  Lac 

KFIZ  .   .  . 

.  1420 

100 

100 

Green  Bay 

**WHBY 

.  1200 

250 

iUU 

WTAQ 

.  1330 

5,000 

1,000 

WGLO  .  .  . 

.  1200 

250 

100 

La  Crosse 

WKBH  .  . 

.  1380 

1,000 

1,000 

Madison 

WHA 

.   .  9i0 — D 

5,000 

WIBA  .  .  . 

.  1280 

5,000 

1~000 

Manitowoc 

WOMT  .  . 

.  1210 

100 

100 

Milwaukee 

WEMP 

1310 

250 

100 

WISN  .  .  . 

.  1120 

1,000 

250 

WTMJ . . . 

.  620 

5,000 

1,000 

Poynette 

WIBU  .  .  . 

.  1210 

250 

100 

Racine 

WRJN  .  .  . 

.  1370 

250 

100 

Rice  Lake 

WJMC  .  . 

.  1210— D 

250 

Sheboygan 

WHBL  .  . 

.  1300 

1,000 

250 

Stevens  Point 

WLBL  .  . 

.    900— D 

5,000 

Superior 

tWDSM    .  . 

.  1200 

100 

100 

WEBC  .  .  . 

.  1290 

5,000 

1,000 

Wausau 

WSAU  .  .  . 

.  1370 

250 

100 

(**CP    authorizing     move     to  Appleton, 
Wise.) 

WYOMING 

Casper 

KDFN  ....  1440  500  500 

Rock  Springs 

KVRS  ....  1370  250  100 

Sheridan 

KWYO  ....  1370  250  100 


U.  S.  Possessions 


ALASKA 

Anchorage 

KFQD  . 

.  .  780 

250 

250 

Fairbanks 

tKFAR  . 

.  .  610 

1,000 

1,000 

Juneau 

KINY  .  . 

.  .  1430 

250 

260 

Ketchikan 

KGBU  . 

.  .  900 

500 

600 

HAWAII 

Hilo 

KHBC  . 

.  .  1400 

250 

250 

Honolulu 

KGMB  . 

.  .  1320 

1,000 

1,000 

KGU  , 

750 

2,500 

L-2,500 

Lihne 

tKTOH  . 

.  .  1500 

250 

100 

PUERTO  RICO 

Mayaguez 

100 

WPRA  . 

.  .  .  1370 

250 

*780 

*2,600 

*1,000 

Ponce 

WPRP  . 

.  .  1420 

260 

100 

San  Juan 

WKAQ  . 

.  .  .  1240 

1,000 

1,000 

WNEL  . 

.  .  .  1290 

2,500 

1,000 

IT  TAKES  50,0O0  WATTS 
FOR  REAL  COVERAGE  IN  TEXAS 


NBC  -■MiyvM.— 
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BROADCAST  STATIONS  OF  CANADA 

(Revised  to  June  15,  1939;  j  Indicates  station  not  yet  in  operation) 


Frequency 

Day 

IS  lyiiL 

in 

Power 

Kilocycles 

(Watts) 

(Watts) 

ALBERTA 

Calgary 

1,000 

1,000 

CFAC  .  .  . 

.  930 

CFCN  .  .  . 

■.  1030 

10,000 

10,000 

CJCJ  .  .  . 

.  690 

100 

'lOO 

Edmonton 

100 

CFRN  .  .  . 

.  960 

100 

CJCA  .  .  . 

.  730 

1,000 

1,000 

CKUA  .  . 

.  580 

500 

500 

Grande  Prairie 

100 

CFGP  .  .  . 

.  1200 

100 

Lethbridge 

100 

CJOC  .  .  . 

.  1210 

100 

BRITISH  COLUMBIA 

Chilliwack 

CHWK  .  . 

.  780 

100 

100 

Kamloops 

CFJC  .  .  . 

.  880 

1,000 

nAfl 

1,0UU 

Kelowna 

CKOV  .  .  . 

.  630 

1,000 

1,000 

Nelson 

tCKLN  .  .  . 

.  1420 

100 

100 

Prince  Rupert 

CFPR  .  .  . 

.  580 

50 

50 

Trail 

CJAT  .  .  . 

.  910 

1,000 

1,000 

Vancouver 

CBR  .  .  .  . 

1100 

5,000 

5,000 

CJOR  .  .  . 

.  600 

500 

500 

CKCD  .  .  . 

.  1010 

100 

100 

CKFC  .  .  . 

.  1410 

50 

50 

CKMO  .  .  . 

.  1410 

100 

100 

CKWX  .  .  . 

.  1010 

100 

100 

Victoria 

CFCT  .  .  . 

.  1450 

500 

500 

MAMTOBA 

Brandon 

CKX  .  .  .  . 

1120 

1,000 

1,000 

Flin  Flon 

CFAR  .  .  . 

.  1370 

100 

100 

Winnipeg 

CJRC  .   .  . 

.  630 

1,000 

1,000 

CKY  .  .  .  . 

910 

15,000 

15,000 

Frequency 

Day 

Night 

in 

Power 

Power 

City 

Kilocycles 

(Watts) 

(Watts) 

NEW  BRUNSWICK 

Fredericton 

CFNB  . 

.  .  .  550 

1,000 

1,000 

Moncton 

CKCW  . 

.  .  .  1370 

100 

100 

Sackville 

CBA    .  . 

.    .  1050 

50,000 

50,000 

Saint  John 

CHSJ  . 

.   .  1120 

100 

100 

NOVA  SCOTIA 

Halifax 

CHNS  . 

.  .  .  930 

1,000 

1,000 

tCJHC  . 

.   .  1290 

1,000 

1,000 

Sydney 

CJCB  . 

.  .  1240 

1,000 

1,000 

Wolfville 

CKIC  .  . 

.    .  1010 

50 

50 

Yarmouth 

CJLS  . 

.   .  1310 

100 

100 

Frequency 

Day 

Night 

in 

Power 

Power 

City 

Kilocycles 

(Watts) 

(Watte) 

ONTARIO  (Con 

t'd  ) 

Prescott 

CFLC  .  .  . 

930 

100 

100 

St.  Catharines 

CKTB  .  .  . 

1200 

100 

100 

Sault   Ste.  Marie 

CJIC  .  .  . 

1500 

100 

100 

Stratford 

CJCS  .  .  . 

1210 

60 

50 

Sudbury 

CKSO  .  .  . 

780 

1,000 

1,000 

Timmins 

CKGB  .  .  . 

100 

100 

*960 

*1,000 

♦1,000 

Toronto 

CBL  .  .  .  . 

840 

50,000 

50,000 

CBY  .  .  .  . 

1420 

100 

100 

CFRB  .  .  . 

690 

10,000 

10,000 

CKCL  .  .  . 

580 

100 

100 

Waterloo-Kitch 

en 

er 

CKCR  .  .  . 

1510 

100 

100 

Windsor 

CKLW  .  .  . 

1030 

5,000 

5,000 

Wingham 

CKNX  .  .  . 

1200 

100 

100 

PRINCE 

EDWARD 

ISLAND 

Chariot  tetown 

CFCY  .  .  . 

630 

1,000 

1,000 

CHCK  .  .  . 

1310 

50 

50 

Summerside 

CHGS  .  .  . 

1450 

50 

50 

QUEBEC 

Chicoutimi 

CBJ  .  .  .  . 

1120 

100 

100 

Hull 

CKCH  .  .  . 

1210 

100 

100 

Montreal 

CBF  .  .  .  . 

910 

50,000 

50,000 

CBM  .  .  .  . 

960 

5^000 

5,000 

CFCF  .  .  . 

600 

500 

500 

CHLP  .  .  . 

1120 

100 

100 

CKAC  .  .  . 

730 

5,000 

5,000 

New  Carlisle 

CHNC  .  . 

.  610 

1,000 

1,000 

Quebec 

CBV  .  .  .  . 

950 

1,000 

1,000 

CHRC  .  .  . 

580 

100 

100 

CKCV  .  .  . 

1310 

100 

100 

Rimouski 

CJBR  .  .  . 

1030 

1,000 

1,000 

Rouvn 

CKRN  .  .  . 

1370 

100 

100 

Ste.  Anne  de  1 

a 

Pocatiere 

CHGB  .  .  . 

1200 

100 

100 

Sherbrooke 

CHLT  .  .  . 

1210 

100 

100 

Three  Rivers 

CHLN  .  .  . 

1420 

100 

-t  nn 

lUO 

SASKATCHEWAN 

Moose  Jaw 

CHAB  .  .  . 

1200 

250 

100 

North  Battleford 

tCHNB  .  .  . 

1420 

100 

100 

Prince  Albert 

CKBI  .  .  . 

1210 

100 

100 

Regina 

CJRM  .  .  . 

950 

1,000 

1,000 

CKCK  .  .  . 

1010 

1,000 

1,000 

Saskatoon 

tCBK  .  .  .  . 

540 

50,000 

50,000 

CFQC  .  .  . 

600 

1,000 

1,000 

Yorkton 

CJGX  .  .  . 

1430 

1,000 

1,000 

Brantford 

CKPC  .  . 
Chatham 

CFCO  .  . 
Cobalt 

CKMC  .  . 
Fort  William 

CKPR  .  . 
Hamilton 

CHML  .  . 

CROC  .  . 
Kenora 

CKCA  .  . 
Kingston 

CFRC  .  . 
Kirklanc]  Lake 

CJKL  .  . 

London 

CFPL  .  . 
North  Bay 

CFCH  .  . 
Ottawa 

CBO    .  . 

CKCO  .  . 
Owen  Sound 
tCFOS  .  . 


ONTARIO 

930 

630 

1210 
Port  Arthur 

580 


1010 
1120 

1420 

1510 

1310 
*560 

730 

930 

880 
1010 

1370 


100 
100 

so 

1,000 

100 
1,000 

250 

100 

100 
*1,000 

100 

100 

1,000 
100 

100 


100 

100 

50 

1,000 

100 
500 

100 

100 

100 
*1,000 

100 

100 

1,000 
100 

100 


When  you  see  the 
Above  Coat  of  Arms 
You  Think  of  Nova  Scotia 

When  You  Think  of 
Nova  Scotia 
You  Must  Think  of 


The  Key  Station  of  the 
Maritimes  at  HaHfax 


on  the  IV  lap  oj- 
C^anadian  ^^aJ.io 

•  CKCK  REGINA,  SASK. 

•  CHAB  MOOSE  JAW,  SASK. 

•  CJOC  LETHBRIDGE,  ALTA. 

•  CFAC  CALGARY,  ALTA. 

•  CJCA  EDMONTON,  ALTA. 

•  CJAT  TRAIL.  B.  C. 

All  basic  C.B.C.  stations 
which  means  the  cream  of 
the  network  commercials. 

Representatives 

U.  S.  A.-WEED  &  CO. 

Canada:  ALL  CANADA  RADIO  FACILITIES,  LTD. 


MONTREAL 


CANADA'S 
RICHEST 
MARKET 


Put  your  sales  message  over 
quickly,  economically  and  suc- 
cessfully by  using  CFCF,  the 
Voice  of  Canada's  Metropoli- 
tan market.  Over  ONE  MIL- 
LION people  in  Greater  Mon- 
treal are  either  English  or 
Bilingual  and  regularly  tune  to 
CFCF  for  the  best  in  radio 
entertainment  and  the  latest 
news. 

CFCF  will  build  sales  for  you. 

CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 

CANADIAN 
MARCONI 
COMPANY 

Representatives : 
CANADA 
All  Canada  Radio  Facilities 
U.  S.  A. 
Weed  8c  Company 
NBC  Affiliate 


CFCF 

BILINGUAL 
AUDIENCE 

1,000,000 
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UMTED  STATES  BROADCASTING  STATIONS  BY  FREQUENCIES 


*CP  granted  for  increase  in  power. 


(Licensed  or  Authorized  by  FCC  as  of  June  15,  1939) 

^Construction  permit  for  new  station.        tSpecial  authorization  for  power  or  frequency. 
L-  Limited  time;  operates  night  hours  only  when  dominant  station  is  not  operating 


CP — Construction  permit  for  frequency. 


Day 

IVi^ht 

Power 

power 

Call 

in 

in 

Letters 

City 

Watts 

Watts 

550  KC.  REGIONAL 

KFUO 

St.  Louis 

1,000 

500 

Bismarck,  N.  D. 

5,000 

1  000 

KOAC 

Corvallis,  Ore. 

1.000 

liooo 

KSD 

St.  Louis 

5,000 

1  000 

KTSA 

San  Antonio 

5.000 

1  000 

WDEV 

Waterbury,  Vt. 

500 

WGR 

Buffalo,  N.  Y. 

5.000 

1  000 

WKRC 

Cincinnati 

5,000 

5^000 

WSVA 

Harrisonburg.  Va. 

500 

560  KC.  REGIONAL 

KFDM 

Beaumont,  Tex. 

1.000 

500 

KLZ 

Denver 

5.000 

1,000 

KSFO 

San  Francisco 

5.000 

1,000 

KWTO 

Springfield,  Mo. 

5.000 

WFIL 

Philadelphia 

1.000 

1,000 

WIND 

Gar>',  Ind. 

5,000 

1,000 

WIS 

Columbia,  S.  C. 

5.000 

1,000 

WQAM 

Miami,  Fla. 

1,000 

1,000 

570  KC.  REGIONAL 


KGKO 
KMTR 
KVI 
WKBN 

tWMAM 

WMCA 
WNAX 
WOSU 
WSYR 
WWNC 


Fort  Worth,  Tex. 

5,000 

1,000 

Los  Angeles 

1,000 

1,000 

Tacoma,  Wash. 

5.000 

1,000 

Youngstown,  0. 

1,000 

500 

Marinette,  Wis. 

250 

New  York 

1.000 

1,000 

Yankton.  S.  D. 

5,000 

1,000 

Columbus,  O. 

1,000 

1,000 

Syracuse,  N.  Y. 

1,000 

1,000 

Asheville,  N.  C. 

1,000 

1,000 

580  KC.  REGIONAL — CANADIAN 
SHARED 


KMJ 

KSAC' 

WCHS 

WDBO 

WILL 

WIBW 

WTAG 


KHQ 

WEEI 
WKZO 
WOW 


Fresno,  Calif. 
Manhattan,  Kan. 
Charleston.  W,  Va. 
Orlando,  Fla. 
Urbana,  111. 
Topeka,  Kan. 
Worcester,  Mass. 

590  KC.  REGIONAL 


1,000 

1,000 

1.000 

500 

1,000 

500 

5.000 

1,000 

5.000 

5,000 

Y.ooo 

1,000 

1.000 

Spokane,  Wash. 
Boston 

Kalamazoo.  Mich. 
Omaha.  Nebr. 


5.000 
5,000 
1,000 
5,000 


1,000 
1,000 
250 
1,000 


600  KC.  REGIONAL — CANADIAN 
SHARED 


KFSD 

WCAO 

WICC 

WMT 

WREC 


tKFAR 

KFRC 

WDAF 

WIOD 

WIP 

WCLE 


San  Diego.  Calif 
Baltimore 
Bridgeport,  Conn. 
Cedar  Rapids,  la. 
Memphis 


1,000 

1,000 
1,000 
5,000 
5,000 


610  KC.  REGIONAL 


Fairbanks,  Alaska 
San  Francisco 
Kansas  City 
Miami 

Philadelphia 
Cleveland 


1,000 
5,000 
5.000 
1.000 
1,000 
500 


620  KC.  REGIONAL 

KGW  Portland,  Ore. 

KTAR  Phoenix,  Ariz. 

tKWFT  Wichita  Falls,  Tex 

WFLA  Tampa,  Fla. 

WSUN  St.  Petersburg,  Fla. 

WHJB  Greensburg,  Pa. 

WLBZ  Bangor.  Me. 

WTMJ  Milwaukee 


5.000 
1,000 
1.000 
6.000 
5,000 
250 
1.000 
5.000 


1,000 
500 
500 
1,000 
1,000 


1,000 
1,000 
1,000 
1,000 
1,000 


1,000 
1,000 
250 
1,000 
1,000 

"500 
1,000 


630  KC.  REGIONAL — CANADIAN 
SHARED 


KFRU 
KGFX 
KVOD 

WGBF 
WMAL 
WPRO 


KFI 
WHKC 
WOI 
WGAN 


KIRO 
WSM 


Columbia.  Mo. 
Pierre,  S.  D. 
(CP)  Denver, 

Colo. 
Evansvllle,  Ind. 
Washington.  D.C. 
Providence,  R.  I. 


640  KC.  CLEAR 


1,000 

500 

200 

*1.000 

*1,000 

1,000 

500 

500 

250 

1.000 

500 

*5,000 

*1,000 

Los  Angeles 
Columbus,  O. 
Ames,  la. 
Portland,  Me. 


50,000 
500 
5,000 
500 


650  KC.  CLEAR 


Seattle 

(J710  kc.) 
Nashville,  Tenn. 


250 
tl.OOO 
50,000 


660  KC.  CLEAR 


KOWH  Omaha.  Nebr. 
WEAF    New  York 


500 
50,000 


670  KC.  CLEAR 
WMAQ    Chicago  50,000 


50,000 
500 


500 


L-250 
tl,000 
50,000 


50,000 


50,000 


Call 
Letters 


KFEQ 
KPO 
WLAW 
WPTF 


City 


Day 
Power 

in 
Watts 


680  KC.  CLEAR 


St.  Joseph,  Mo. 
San  Francisco 
Lawrence,  Mass. 
Raleigh,  N.  C. 


2,500 
50.000 
1,000 
5,000 


Night 
Power 


L-500 
50.000 

5.000 


690  KC.  CANADIAN  EXCLUSIVE 
700  KC.  CLEAR 

WLW      Cincinnati  50,000  50,000 

710  KC.  CLEAR 

KtRO       Seattle  n.OOO  tl,000 

KMPC  Beverly  Hills.  Calif.  500  L-500 
WOR       Newark.  N.  J.  50,000  50,000 

720  KC.  CLEAR 

WGN       Chicago  50,000  50.000 

730  KC.   CANADIAN  EXCLUSIVE 
740  KC.  CLEAR 


KMMJ  Grand  Island.  Neb. 

KTRB  Modesto.  Calif 

WHEB  Portsmouth,  N.  H. 

WSB  Atlanta 


1,000  L-1,000 

250   

250   

50,000  50,000 


750  KC.  CLEAR 


KGU 
WJR 


KXA 


Honolulu,  Hawaii 
Detroit 


2.500 
50,000 


2,500 
50,000 


760  KC.  CLEAR 


Seattle 


WEW      St.  Louis 
WJZ       New  York 
tWBAL  Rqlt;.v,nre 
WCAL    Northfield.  Minn. 
WLB  Minneapolis 


500  250 
*1.000  *L-1,000 
1.000 


50.000 


5.000 
5,000 


770  KC.  CLEAR 


KFAB 
WBBM 


Lincoln,  Nebr. 
Chicago 


10.000 
50.000 


50.000 
t2,500 


10.000 
50,000 


780  KC.  REGIONAL  CANADIAN 

SHARED 


KEHE 

Los  Angeles 

5.000 

1,000 

KFDY 

Brookings.  S.  D. 

1,000 

KFQD 

Anchorage.  Alaska 

250 

250 

KGHL 

Billings.  Mont. 

5.000 

1,000 

KWLK 

Loneview.  Wash. 

250 

WEAN 

Providence,  R.  I. 

5.000 

1,000 

W^C 

Memphis 

5.0no 

1,000 

WPIC 

Sharon.  Pa. 

250 

WPRA 

(CP)  Mayaguez, 

P.  R. 

2.500 

*1,000 

WTAR 

Norfolk,  Va. 

5.000 

1,000 

KGO 
WGY 
KOAM 


WRAP 
WFAA 
WTBO 


WCCO 
WNYC 


WHAS 


KOA 
WEEU 
WHDH 
WRUF 


790  KC.  CLEAR 

San  Francisco  7.500 
Schenectadv.  N.  Y.  50.000 
Pittsburg,  Kan.  1,000 

800  KC.  CLEAR 

Fort  Worth,  Tex.  50.000 
Dallas.  Tex.  50,000 
Cumberland,  Md.  250 


810  KC.  CLEAR 


Minneapolis 
New  York 


60.000 
1.000 


7.500 
60,000 


60.000 
50,000 


50.000 


820  KC.  CLEAR 

Louisville  50,000  50.000 


830  KC.  CLEAR 


Denver 
Reading,  Pa. 
Boston 

Gainesville,  Fla. 


50.000  50,000 

1.000   

1.000   

5,000  L-5,000 


840  KC.  CANADIAN  EXCLUSIVE 
850  KC.  CLEAR 


KIEV 
KWKH 

tWESG 

WWL 

WKAR 


WABC 
WHB 


WENR 
WLS 


Glendale.  Calif.  250   

Shreveport,  La.  (JllOOkc.) 

10.000  10.000 

Elmira.  N.  Y.  1.000   

New  Orleans           50.000  50,000 

E.  Lansing,  Mich.  1,000   

*5.000   

860  KC.  CLEAR 

New  York                50.000  50,000 

Kansas  City  1.000   


870  KC.  CLEAR 


Chicago 
Chicago 


50.000 
50,000 


Call 
Letters 


KFKA 

KLX 

KPOF 

WCOC 

WGBI 

WRNL 

WQAN 
WSUI 


City 


Day  Night 
Power  Power 


Watts  Watts 


REGIONAL  CANADIAN 

SHARED 


Greeley.  Colo. 
Oakland.  Calif. 
Denver 

Meridian,  Miss. 
Scranton.  Pa. 
Richmond,  Va. 

Scranton,  Pa. 
Iowa  City,  la. 


tKVAN  Vancouver,  Wash. 


1,000 
1.000 
1.000 
1.000 
1.000 
500 
♦1.000 
1.000 
1.000 
260 


890  KC.  REGIONAL 


KARK 
KFNF 

KFPY 
KTKC 

KUSD 

WBAA 

WGST 

WJAR 

WMMN 


KGBU 

KHJ 

KSEI 

WBEN 

WFMD 

WJAX 

WKY 

WLBL 

WTAD 


Little  Rock,  Ark. 
Shenandoah,  la. 


1,000 
1,000 
»5.000 
5000 


Spokane.  Wash. 
(CP)  Visalia. 

Calif.  *1,000 

Vermillion,  S.  D.  500 
West  Lafayette,  Ind.  1.000 

Atlanta  5.000 

Providence.  R.  I.  5.000 

Fairmont,  W.  Va.  5,000 

900  KC.  REGIONAL 


Ketchikan,  Alaska 
Los  Angeles 
Pocatello,  Idaho 
Buffalo,  N.  Y. 
Frederick.  Md. 
Jacksonville.  Fla. 
Oklahoma  City 
Stevens  Point,  Wis. 
Quincy,  111 


500 
5.000 
1,000 
5,000 

500 
5,000 
5,000 
5,000 
1,000 


500 

1,000 
1,000 
1,000 
600 

n.ooo 

500 
500 


1,000 
500 
*1,000 
1,000 

*1,000 
500 
500 
1,000 
1,000 
1,()00 


500 
1,000 

260 
1,000 

I'ooo 

1,000 


KFEL 

KOMO 
KPRC 
KVOD 

WAAF 
WORL 
WPEN 
WSPA 
WWJ 


910  KC.  CANADIAN  EXCLUSIVE 
920   KC.  REGIONAL 

Denver 


Seattle 
Houston,  Tex 
Denver 
(CP  630) 
Chicago 
Boston,  Mass. 
Philadelphia 
Spartanburg, 
Detroit 


S.  C. 


600  600 

*1,000  *1,000 

5,000  1,000 

5,000  1,000 

500  500 

*1,000  *1,000 

1,000   

500   

1.000  1,000 

1,000   

5,000  1,000 


930  KC.  REGIONAL  CANADIAN 

SHARED 


KMA 

KROW 

WBRC 

WDBJ 

WELI 


KOIN 

WAAT 

WAVE 

WCSH 

WDAY 

WHA 

WICA 


KFWB 
KMBC 
WRC 


Shenandoah,  la. 
Oakland.  Calif. 
Birmingham 
Roanoke,  Va. 
New  Haven,  Conn. 


5.000 
1,000 
5.000 
5,000 
500 


1,000 
1,000 
1,000 
1,000 
250 


940  KC.  REGIONAL 

Portland.  Ore. 
Jersey  City,  N.  J. 
Louisville 
Portland.  Me. 
Fargo.  N.  D. 
Madison.  Wis. 
Ashtabula,  O. 


950  KC.  REGIONAL 


5.000 

1,000 

500 

1.000 

1,000 

2.500 

1,000 

5.000 

1,000 

5,000 

250 

*500 

Hollywood,  Calif 
Kansas  City 
Washington,  D. 


tWTRY  Troy,  N.  Y. 


5,000 
5.000 
C.  5.000 
1,000 


1,000 
1.000 
1,000 


KJR 

WCFL 
WIBG 


960  KC.   CANADIAN  EXCLUSIVE 
970  KC.  CLEAR 

Seattle 


Chicago 
Glenside.  Pa. 


5.000 
5,000 
100 


5.000 
5,000 


KDKA 


WBZ 
WBZA 


KFVD 
WHO 


980  KC.  CLEAR 

Pittsburgh  50,000  50,000 


990  KC.  CLEAR 


Boston 

Springfield,  Mass. 


50.000 
1.000 


50,000 
1,000 


1000- KC.  CLEAR 


Los  Angeles 
Des  Moines 


1,000  L-1,000 
50.000  50,000 


1010  KC.  REGIONAL  CANADIAN 

SHARED 


KGGF 
KQW 


WHN 
WNAD 


60,000  ■yfNOX 


Coffeyville,  Kan. 
San  Jose,  Calif. 

New  York 
Norman,  Okla. 
Knoxville,  Tenn. 


1,000 
1,000 

*5,000 
5.000 
1,000 

5,000 


1,000 
1,000 
1,000 
1,000 
1,000 
1,000 


CaU 
Letters 


Day 
Power 


Night 
Power 


City 


Watts  Watts 


1020  KC.  CLEAR 


KYW 

Philadelphia 

10,000 

10,000 

WDZ 

Tuscola,  lU. 

250 

»1,000 

1030  KC.  CANADIAN 

EXCLUSIVE 

CKLW 

Detroit-Windsor 

5,000 

5,000 

1040  KC.  CLEAR 

KELD 

Dallas 

10,000 

10.000 

*50,000 

*50,000 

KTHS 

Hot  Springs,  Ark.  ($1060  kc.) 

10,000 

10,000 

tKWJJ 

Portland,  Ore. 

500 

L-500 

KYOS 

Merced,  Cal. 

250 

WESG 

Elmira.  N.  Y. 

1,000 

(t850  kc.) 

tWTIC 

Hartford,  Conn. 

50,000 

50,000 

1050  KC.  CLEAR 


KFBI 
KNX 
WEAU 

WnBC 


Abilene,  Kan.** 
Los  Angeles 
Eau  Claire,  Wis. 


5,000 
50.000 
1,000 
*5.000 
1,000 


L-5,000 
50,000 
L-1,000 


Indianapolis 
**Authorized  to  move  to  Wichita,  Kan. 
1060  KC.  CLEAR 


JKTHS 
KWJJ 

WBAL 
WJAG 

WTIC 


KJBS 

WCAZ 

WTAM 


10,000  10.000 


Hot  Springs 
Portland,  Ore. 

(tl040  kc)  500  500 

Baltimore  ( t760  kc)  10,000  10,000 
Norfolk,  Nebr.  1,000  L-1,000 

Hartford,   Conn.  (tl040kc) 

50,000  50,000 


1070  KC.  CLEAR 


San  Francisco 
Carthage.  111. 
Cleveland 


500 
100 
50,000 


L-500 
5~0~000 


1080  KC.  CLEAR 


WBT 

Charlotte.  N.  C. 

50.000 

50.000 

WCBD 

Chicago,  111. 

5.000 

L-5,000 

WMBI 

Chicago 

6,000 

L-5,000 

1090  KC.  CLEAR 

KMOX 

St.  Louis 

50,000 

60,000 

1100   KC,   CLEAR — CANADIAN  SHARED 

KGDM 

Stockton,  Calif. 

1,000 

KWKH 

Shreveport,  La. 

tio.ooo 

tio.ooo 

*50,000 

♦50,000 

WBIL 

New  York 

5,000 

6,000 

WPG 

Atlantic  City,  N.  J 

5,000 

5,000 

1110  KC.  CLEAR 

KSOO 

Sioux  Falls,  S.  D. 

5,000 

L-5,000 

WRVA 

Richmond,  Va. 

50,000 

50,000 

1120  KC.  REGIONAL — CANADIAN 

SHARED 

KFIO 

Spokane,  Wash. 

100 

KFSG 

Los  Angeles 

2,500 

500 

KRKD 

Los  Angeles 

2,500 

500 

KRSC 

Seattle 

250 

250 

tKTBC 

Austin,  Tex. 

1,000 

WCOP 

Boston 

600 

WDEL 

Wilmington,  Del. 

1,000 

250 

WJBO 

Baton  Rouge 

500 

600 

WISN 

Milwaukee 

1,000 

260 

WTAW 

College  Station,  Tex.  600 

600 

1130  KC.  CLEAR 

KSL 

Salt  Lake  City 

50,000 

50,000 

WJJD 

Chicago 

20,000  L-20,000 

WOV 

New  York 

1,000 

L-1,000 

1140  KC.  CLEAR 

KVOO 

Tulsa,  Okla. 

25.000 

25.000 

WAPI 

Birmingham 

5.000 

5,000 

WSPR 

Springfield  Mass. 

500 

L-500 

1150  KC.  CLEAR 

WHAM 

Rochester,  N.  Y. 

50.000 

50,000 

1160  KC.  CLEAR 

WOWO 

Fort  Wayne,  Ind. 

10,000 

10,000 

WWVA 

Wheeling,  W.  Va. 

5,000 

6,000 

1170  KC.  CLEAR 

WCAU 

Philadelphia 

50,000 

50.000 

1180  KC.  CLEAR 


KEX 

KOB 

WDGY 

WINS 

WMAZ 


Portland,  Ore. 
Albuquerque,  N.M. 
Minneapolis 
New  York 
Macon,  Ga. 


5,000 
10.000 
5,000 
1,000 
5,000 


5,000 
10.000 
L-1.000 
L-1,000 
L-1.000 


{Continued  07i  Page  182) 
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CTODIO  Baskeo'iU^s,.^^  ,he  perfect  acou 

background  tor  ^  _____  i 


^^S^^B'^^^^^a^S^Jcoustical 
^^^J^TToW   acoustical  ,e 

CONTRO*-"u  .  m  the  studios.  .^^QQS  ••• 

feed  back  •  •   


 r^'^tandi 


KEY-STATION 
for 

SMALLER  STUDIOS 


To  HOLD  present  audiences  and 
_  attract  new  ones,  every  station, 
both  large  and  small,  must  offer  the 
highest  quality  of  program  trans- 
mission at  all  times  . . .  and  that  calls 
for  perfect  acoustical  conditions 
throughout  the  studios. 

Practically  every  key  station  in  the 
country  assures  high-fidelity  repro- 
duction by  the  use  of  J-M  Sound- 
Control  Methods  and  Materials. 
And,  to  hold  leadership  in  their 
respective  territories,  more  and 
more  stations  are  turning  to  the 
leaders  in  sound-control  for  perfect 
acoustical  conditions. 

In  Station  WRNL,  whose  attrac- 
tive new  quarters  are  pictured  on 
this  page,  J-M  Sound-Control  Engi- 


neers have  eliminated  reverberation 
and  distortion  in  studios,  transcrip- 
tion and  control  rooms  .  .  .  pre- 
vented outside  noises  from  going 
on  the  air.  As  a  result,  the  repro- 
duction of  every  type  of  program 
is  true  and  faithful  .  .  .  broadcast 
quality  is  greatly  improved. 

If  acoustical  conditions  in  your 
station  are  not  all  they  should  be,  a 
J-M  Acoustical  Engineer  can  show 
you  how  to  improve  them  effectively 
and  economically.  And  if  you're 
planning  a  new  station,  the  J-M 
Acoustical-Engineering  Service  can 
greatly  assist  your  architect. 

It  will  be  worth  your  while  to 
get  complete  details.  Write  Johns- 
Manville,  22  E.  40th  St.,  N.  Y.  C. 


PARTIAL  LIST  of  STUDIOS  by  JOHNS-MANVILLE 


KDKA,  Pittsburgh,  Pa. 
KRLD,  Dafias,  Texas 
WABC,  New  York,  N.  Y. 
W8BM,  Chicago,  IH. 
WDBJ,  Roanoke,  Va. 
WEAF,  New  York,  N.  Y. 
WENR,  Chicago,  llf. 
KNX^  Los  Arigeles,  Cal, 
KFl,  Los  Angeles,  Cal. 
WGY,  Schenectady,  N  Y. 
KYW,  Philadelphia,  Pa. 
KGKO,  Ft.  Worth,  Tex. 
CKTB,  St.  Catherine's,  Ont. 


WDAN,  Danville,  III. 
WOAL,  San  Antonio,  Tex, 
WCOU,  Lewis  ton.  Me. 
WEBC,  Duluth,  Minn. 
WGN  Qicago,  HI. 
W:rSV,  Washington,  D.  C. 
WJZ,  New  York,  N.  Y.  " 
WKY,  Oklahoma  City,Okla. 
WLS,  Chicago,  III. 
WMAO,  Chicago,  III. 
WOR,  Newarf<,  N.  J. 
WOW,  Oniaha,  Nebr. 
WWJ,  Detroit,  Mich. 


WRC,  Washington,  D.  C 
WICA,  Ashtabula,  O. 
WO  WO,  Ft.  Wayne,  tnd. 
WHAS,  Louisville,  Ky. 
KGNC,  Amarillo,  Texas 
WNAX,  Yankton,  S.  D. 
KRE,  Berkeley,  Cal. 
WF8R,  Baltimore,  Md. 
KYSM,  Monkato,  Minn. 
WBEN,  Buffalo,  N.  Y. 
WLAW,  tawrence,  Mass. 
WTBS,  Shreveport,  La. 
WCHS,  Charleston,  W.Va. 


 — rr^RS  are  I^V^  Acoustical       ,,„Uv  sound- 


m  JOHNS-MANVILLE 

Sound-Control  Materials  and 
Acoustical-Engineering  Service 
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UNITED  STATES  BROADCASTING  STATIONS  BY  FREQUENCIES 

(Continued  from  page  180) 


Day 

Night 

Power 

Power 

Can 

in 

in 

Letters 

City  Watts 

Watts 

1200  KC.  LOCAL 

KADA 

Ada,  Okla. 

100 

100 

KAST 

Astoria,  Ore. 

250 

100 

KBTM 

Jonesboro.  Ark. 

100 

KELO 

Sioux  Falls,  S.  D. 

250 

""lOO 

KFJB 

Marshalltown,  la. 

250 

100 

KFXD 

Nampa,  Idaho 

250 

100 

KFXJ 

Grand  June, Colo. 

250 

100 

KGDE 

Fergus  Falls,  Minn. 

250 

100 

KGEK 

Sterling,  Colo. 

100 

100 

KGFJ 

Los  Angeles 

100 

100 

KGHI 

Little  Rock,  Ark. 

250 

100 

KMLB 

Monroe,  La. 

250 

100 

KOOS 

Marshfield,  Ore. 

250 

100 

KSUN 

Lowell,  Ariz. 

250 

100 

KVCV 

Redding,  Cal. 

100 

100 

KVEC 

San  Luis  Obispo,  Cal. 

250 

100 

KVNU 

Logan,  Utah 

100 

100 

KVOS 

Bellingham,  Wash. 

100 

100 

KWG 

StocRton,  Calif. 

100 

100 

KWNO 

Winona,  Minn. 

250 

100 

WABI 

Bangor,  Me. 

250 

100 

WAIM 

Anderson,  S.  C. 

100 

100 

WAYX 

Waycross.  Ga. 

250 

100 

tWBAB 

Atlantic  City,  N.  J. 

250 

100 

WBBZ 

Ponca  City,  Okla. 

250 

100 

WBHP 

Huntsville,  Ala. 

100 

100 

WCAT 

Rapid  City,  S.  D. 

100 

WCAX 

Burlington,  Vt. 

250 

Too 

WCI.O 

Janesville,  Wis. 

250 

100 

WCPO 

Cincinnati 

250 

100 

tWDSM 

Superior,  Wis. 

100 

100 

tWENY 

Elmira,  N.  Y. 

250 

WEST 

Easton,  Pa. 

250 

100 

WFAM 

South  Bend,  Ind. 

100 

100 

WFTC 

Kinston.  N.  C. 

250 

100 

WHBC 

Canton,  0. 

100 

100 

*250 

100 

WHBY 

Green  Bay,  Wis.** 

250 

100 

WTBX 

Utica,  N.  Y. 

250 

100 

WIL 

St.  Louis 

250 

100 

WJBG 

Bloomington,  HI. 

250 

100 

WJBL 

Decatur,  111. 

100 

100 

WJBW 

New  Orleans 

100 

100 

WJHL 

Johnson  City,  Tenn. 

250 

100 

WJNO 

W.  Palm  Beach,  Fla. 

250 

100 

WJRD 

Tuscaloosa,  Ala. 

250 

WKBO 

Harrisburg,  Pa. 

250 

"ioo 

WLVA 

Lynchburg,  Va. 

250 

100 

WMFR 

High  Point,  N.  C. 

100 

100 

tWMOB 

Mobile,  Ala. 

100 

WMPC 

Lapeer,  Mich. 

250 

100 

WOLS 

Florence,    S.  C. 

100 

WRBL 

Columbus,  Ga. 

250 

100 

WSAL 

Salisbury.  Md. 

250 

tWSKB 

McComb.  Miss. 

100 

WTHT 

Hartford.  Conn. 

100 

100 

WTOL 

Toledo,  0. 

100 

100 

WWAE 

Hammond,  Ind. 

100 

100 

**Authorized   to  move   to  Appleton 

Wis. 

1210  KC.  LOCAL 

KALB 

Alexandria,  La. 

250 

100 

KANS 

Wichita,  Kan. 

100 

100 

KASA 

Elk  City.  Okla. 

100 

100 

KDLR 

Devils  Lake,  N.  D. 

250 

100 

KDON 

Monterey,  Calif. 

100 

100 

KFJI 

Klamath  Falls,  Ore. 

100 

100 

KFOR 

Lincoln,  Nebr. 

250 

100 

KFPW 

Fort  Smith.  Ark. 

100 

100 

KFVS 

Cape  Girardeau,  Mo. 

250 

100 

KFXM 

San  Bernardino,  Cal. 

100 

100 

KGLO 

Mason  City.  Iowa 

250 

100 

KGY 

Olympia,  Wash. 

100 

100 

KHBG 

Okmulgee,  Okla. 

100 



KIUL 

Garden  City,  Kans. 

100 

100 

KLAH 

Carlsbad,  N.  M. 

250 

100 

KOCA 

Kilgore.  Tex. 

250 

100 

tKOVO 

Provo,  Utah 

250 

100 

KPFA 

Helena,  Mont. 

250 

100 

KPPC 

Pasadena,  Calif. 

100 

100 

KROY 

Sacramento,  Cal. 

100 



KVSO 

Ardmore,  Okla. 

250 

100 

KWJB 

Globe,  Ariz. 

250 

100 

KWTN 

Watertown,  S.  D. 

100 

100 

tKXOX 

Sweetwater,  Tex. 

250 

— 

WALR 

Zanesville.  O. 

100 

100 

WBAX 

Wilkes-Barre,  Pa. 

100 

100 

WBBL 

Richmond,  Va. 

100 

inn 

,WBRB 

Red  Bank,  N.  J. 

100 

100 

WOOL 

Columbus,  O. 

100 

ion 

WCOU 

Lewiston,  Me. 

100 

100 

WCOV 

Montgomery,  Ala. 

100 

WCRW 

Chicago 

100 

100 

WEBQ 

Harrisburg,  111. 

250 

100 

WEDC 

Chicago 

100 

100 

WFAS 

White  Plains,  N.  Y. 

100 

100 

WFOY 

St.  Augustine,  Fla. 

250 

100 

WGBB 

Freeport,  N.  Y. 

100 

100 

WGCM 

Gulfport,  Miss 

250 

100 

WGRM 

Grenada,  Miss.** 

250 

100 

WHAI 

Greenfield,  Mass. 

2.50 

100 

WHBU 

Anderson,  Ind. 

250 

100 

WIBU 

Poynette,  Wis. 

250 

100 

tWINN 

Louisville,  Ky. 

250 

100 

WJBY 

Gadsden,  Ala. 

260 

100 

WJEJ 

Hagerstown,  Md. 

100 

100 

Day  Nipht 
Power  Power 


Call 

Letters 

City 

Watts 

Watts 

1210  KC.  LOCAL 

(Cont.) 

WJIM 

Lansing,  Mich. 

250 

100 

WJLS 

Beckley,  W.  Va. 

250 

100 

WJMC 

Rice  Lake,  Wise. 

250 

WJTN 

Jamestown,  N.  Y. 

250 

100 

WJW 

Akron,  0. 

250 

100 

WKOK 

Sunbury,  Pa. 

100 

100 

WLOK 

Lima,  0. 

100 

WMFG 

Hibbing,  Minn. 

250 

100 

tWOCB 

Osterville,  Mass. 

250 

100 

WOMT 

Manitowoc,  Wis. 

100 

100 

WPAX 

Thomasville,  Ga. 

250 

100 

tWPIV 

Petersburg,  Va. 

250 

100 

WRAL 

Raleigh,  N.  C. 

250 

100 

WSAY 

Rochester,  N.  Y. 

250 

100 

WSBC 

Chicago 

250 

100 

WSIX 

Nashville,  Tenn. 

250 

100 

WSNJ 

Bridgeton,  N.  J. 

100 

*250 

*100 

WSOC 

Charlotte,  N.  C. 

250 

100 

tWTMA 

Charleston,  S.  C. 

250 

100 

WTAX 

Springfield,  111. 

100 

100 

Authorized  to  move  to  Greenwood,  Miss. 


1220  KC.  REGIONAL 

KPAC 

Port  Arthur,  Tex. 

500 

500 

KTMS 

Santa  Barbara 

500 

500 

KFKU 

Lawrence,  Kan. 

5,000 

1,000 

KTW 

Seattle 

1,000 

liooo 

KWSC 

Pullman,  Wash. 

5,000 

liooo 

WCAD 

Canton,  N.  Y. 

500 

WCAE 

Pittsburgh 

5,000 

1,000 

WDAE 

Tampa,  Fla. 

5,000 

1,000 

WGNY 

Newburgh,  N.  Y. 

250 

WREN 

Lawrence,  Kan. 

5,00n 

1,000 

1230  KC.  REGIONAL 

KGBX 

Springfield.  Mo. 

500 

500 

KGGM 

Albuquerque,  N.  M. 

1,000 

1,000 

KYA 

San  Francisco 

5,000 

1,000 

W  C  DIVI 

Indianapolis 

5,000 

1  000 

WNAC 

Boston 

5,000 

liooo 

WOL 

Washington,  D.  C. 

1,000 

1,000 

1240  KC.  REGIONAL 

KGCU 

Mandan,  N.  D. 

250 

250 

KTAT 

Fort  Worth,  Tex. 

1,000 

1,000 

KTFI 

Twin  Falls,  Idaho 

1,000 

1,000 

WHBF 

Rock  Island,  111. 

1,000 

1,000 

WKAQ 

San  Juan,  P.  R. 

1,000 

1,000 

WXYZ 

Detroit 

1,000 

1,000 

1250  KC.  REGIONAL 

KFOX 

Long  Beach,  Calif. 

1,000 

1,000 

t 

►5.000 

i,'ooo 

KIT 

Yakima.  Wash. 

1,000 

500 

KXOK 

St.  Louis,  Mo. 

1,000 

1,000 

WAIR 

Winston-Salem,  N.C. 

250 

WDSU 

New  Orleans 

1,000 

1,000 

WHBI 

Newark,  N.  J. 

2,500 

1,000 

WKST 

New  Castle,  Pa. 

250 

WMRO 

Aurora,  111. 

250 

WNEW 

New  York  City 

5,000 

1,000 

WTCN 

Minneapolis 

5,000 

1,000 

1260  KC.  REGIONAL 

KGVO 

Missoula,  Mont. 

5,000 

1,000 

KHSL 

Chico,  Cal. 

250 

250 

KOIL 

Omaha 

5.000 

1,000 

KRGV 

Weslaeo,  Tex. 

1,000 

1,000 

KUOA 

Siloam  Springs,  Ark.  5,000 

KVOA 

Tucson,  Ariz. 

1,000 

1,000 

tWFVA 

Fredericksburg,  Va. 

250 

WHIO 

Dayton,  O. 

5,000 

1,000 

WNBX 

Springfield,  Vt. 

1,000 

1,000 

WTOC 

Savannah,  Ga. 

1,000 

1,000 

'5,000 

1,000 

1270  KC.  REGIONAL 

KGCA 

Decorah,  la. 

100 

KOL 

Seattle 

5,000 

1,000 

KVOR 

Colorado  Springs 

1,000 

1,000 

KWLC 

Decorah,  la. 

100 

WASH 

Grand  Rapids,  Mich. 

500 

500 

WFBR 

Baltimore 

1,000 

500 

•5,000 

*1,000 

WJDX 

Jackson,  Miss. 

5,000 

1,000 

WOOD 

Grand  Rapids,  Mich. 

500 

500 

1280  KC.  REGIONAL 

KLS 

Oakland 

250 

250 

KFBB 

Great  Falls,  Mont. 

5,000 

1,000 

WCAM 

Camden,  N.  J. 

500 

500 

WCAP 

Asbury  Park,  N.  J. 

500 

500 

WDOD 

Chattanooga,  Tenn. 

5,000 

1,000 

WIBA 

Madison,  Wis. 

5,000 

1,000 

WORC 

Worcester,  Mass. 

500 

500 

WRR 

Dallas,  Tex. 

500 

500 

WTNJ 

Trenton,  N.  J. 

500 

500 

Day  Night 
Power  Power 


Call 

in 

in 

Letters 

City 

Watts 

Watts 

1290  KC.  REGIONAL 

KDYL 

Salt  Lake  City 

5,000 

1,000 

KLCN 

Blytheville,  Ark. 

100 

KTRH 

Houston,  Tex. 

5,000 

1,000 

WEBC 

Duluth,  Minn. 

5,000 

1,000 

WJAS 

Pittsburgh,  Pa. 

5,000 

1,000 

WNBZ 

Saranac  Lake,  N,  Y. 

100 

WNEL 

San  Juan,  P.  R. 

2,500 

1,000 

WATR 

Waterbury,  Conn. 

250 

250 

tWJHP 

Jacksonville,  Fla. 

250 

250 

1300  KC.  REGIONAL 


KALE 

Portland,  Ore. 

1,000 

1,000 

KFAC 

Los  Angeles 

1,000 

1,000 

KFH 

Wichita,  Kan. 

5,000 

1,000 

WBBR 

Brooklyn 

1,000 

1,000 

WEVD 

New  York 

1,000 

1,000 

WFBC 

Greenville,  S.  C. 

5,000 

1,000 

WHAZ 

Troy,  N.  Y. 

1,000 

1,000 

WHBL 

Sheboygan,  Wis. 

1,000 

250 

1310   KC.  LOCAL 


KAND 

Corsicana,  Tex. 

100 

KARM 

Fresno,  Cal. 

100 

100 

KBND 

Bend,  Ore. 

250 

100 

KCRJ 

Jerome,  Ariz. 

250 

100 

KCKN 

Kansas  City,  Kan. 

100 

100 

KFPL 

Dublin,  Tex. 

250 

100 

KFYO 

Lubbock,  Tex. 

250 

100 

KGEZ 

Kalispell,  Mont. 

100 

100 

KGFW 

Kearney,  Nebr. 

250 

100 

KHUB 

Watsonville.  Cal. 

250 

KPDN 

Pampa,  Tex. 

100 

KOCY 

Oklahoma  City,  Okla 

250 

100 

KOME 

Tulsa,  Okla. 

250 

KRBA 

Lufkin,  Tex. 

100 

KRMD 

Shreveport,  La. 

250 

"ioo 

KROC 

Rochester,  Minn. 

250 

100 

KVSF 

Santa  Fe,  N.  M. 

100 

100 

KRRV 

Sherman,  Tex. 

250 

KSRO 

Santa  Rosa,  Cal. 

250 

100 

KSUB 

Cedar  City,  Utah 

100 

100 

KTSM 

El  Paso,  Tex. 

250 

100 

KVOL 

Lafayette,  La. 

250 

100 

KVOX 

Moorhead,  Minn. 

250 

100 

KWOC 

Poplar  Bluff,  Mo. 

100 



KWOS 

Jefferson  City,  Mo. 

250 

100 

KXRO 

Aberdeen,  Wash. 

250 

100 

WAML 

Laurel,  Miss. 

250 

100 

WBEO 

Marquette,  Mich. 

250 

100 

WBOW 

Terre  Haute,  Ind. 

250 

100 

WERE 

Wilkes-Barre,  Pa. 

250 

100 

WBRK 

Pittsfield,  Mass. 

250 

100 

WCLS 

Joliet.  111. 

100 

100 

WCMI 

Ashland,  Ky. 

250 

100 

WDAH 

El  Paso,  Tex. 

250 

100 

WEBR 

Buffalo,  N.  Y. 

250 

100 

WEMP 

Milwaukee 

250 

100 

WEXL 

Royal  Oak,  Mich. 

50 

50 

WFBG 

Altoona,  Pa. 

100 

100 

WFDF 

Flint,  Mich. 

100 

100 

WGAU 

Athens,  Ga. 

250 

100 

WGH 

Newport  News,  Va. 

250 

100 

WGTM 

Wilson,  N.  C. 

100 

WHAT 

Philadelphia 

100 

"ibb 

WJAC 

Johnstown.  Pa. 

250 

100 

WLAK 

Lakeland,  Fla. 

250 

100 

WLBC 

Muncie,  Ind. 

250 

100 

WLNH 

Laconia,  N.  H. 

100 

100 

WMBO 

Auburn,  N.  Y. 

250 

100 

WMFF 

Plattsburg,  N.  Y. 

250 

100 

WNBH 

New  Bedford.  Mass. 

250 

100 

WRAW 

Reading,  Pa. 

100 

100 

WROL 

Knoxville,  Tenn. 

250 

100 

WSAJ 

Grove  City,  Pa. 

100 

100 

tWSAV 

Savannah,  Ga. 

100 

100 

WSGN 

Birmingham,  Ala. 

250 

100 

WSJS 

Winston-Salem,  N.  C 

250 

100 

WTAL 

Tallahassee,  Fla. 

250 

100 

WTEL 

Philadelphia 

100 

100 

WTJS 

Jackson,  Tenn. 

250 

100 

WTRC 

Elkhart,  Ind. 

250 

100 

1320  KC.  REGIONAL 

KGHF 

Pueblo,  Colo. 

500 

500 

KGMB 

Honolulu,  Hawaii 

1,000 

1,000 

KID 

Idaho  Falls,  Idaho 

5,000 

500 

KRNT 

Des  Moines 

5,000 

1,000 

WADC 

Akron.  O. 

5,000 

1,000 

WORK 

York,  Pa. 

1,000 

1,000 

WSMB 

New  Orleans 

5,000 

1,000 

1330  KC.  REGIONAL 


KGB 

San  Diego,  Calif. 

1,000 

1,000 

KMO 

Tacoma.  Wash. 

1,000 

1,000 

KRIS 

Corpus  Christi,  Tex. 

500 

500 

KSCJ 

Sioux  City,  la. 

5,000 

1,000 

WDRC 

Hartford,  Conn. 

5,000 

1,000 

WSAI 

Cincinnati 

5,000 

1,000 

WTAQ 

Green  Bay,  Wis. 

5,000 

1,000 

Day  Night 
Power  Power 


Call 

in 

in  b 

Letters 

City 

Watts 

Watts 

1340  KC.  REGIONAL 

tKDTH 

Dubuque,  Iowa 

500 

KFRO 

(CP)  Longview, 

Tex. 

*1,000 

*1,000 

KGIR 

Butte,  Mont. 

5,000 

1,000  f 

KGNO 

Dodge  City,  Kan. 

250 

250  1 

WCOA 

Pensacola,  Fla. 

1,000 

500  L 

WFEA 

Manchester,  N.  H. 

1,000 

500 

tWFNC 

Fayetteville,  N.  C. 

250 

WSPD 

Toledo,  O. 

5,000 

1,000 

1350  KC.  REGIONAL 

KIDO       Boise,  Idaho              2,500  1,000  : 

KWK       St.  Louis                    5,000  1,000  iJ 

WAWZ    Zarephath,  N.  J.      1,000  1,000  J, 

WBNX    New  York                  1,000  1,000  < 

WMBG    Richmond,  Va.            500  500  « 


1360  KC.  REGIONAL 


KCRC 

Enid,  Okla. 

250 

250 

KGER 

Long  Beach,  Calif. 

1,000 

1,000 

KLPM 

Minot,  N.  D. 

1,000 

500 

KSLM 

Salem,  Ore. 

500 

500 

WCSC 

Charleston,  S.  C. 

1,000 

600 

WFBL 

Syracuse,  N.  Y. 

5,000 

1,000 

WGES 

Chicago 

1,000 

500 

WQBC 

Vicksburg,  Miss. 

1,000 

WSBT 

South  Bend,  Ind. 

500 

500 

1370   KC.  LOCAL 


KEEN 

Seattle 

100 

100 

KELD 

100 

100 

KERN 

Bakersfield  Calif. 

100 

100 

KFGQ 

Boone,  la. 

100 

KFJZ 

Fort  Worth  T«iT 
x^ort  tv  or Ln  j.eJw. 

250 

100 

KFRO 

Longvie^v,  Tex. 

250 

c  pp  1  ^4n  ^ 

*1  000 

*1  000 

KGFL 

HoQwoll    M  M 
x^osweii,  IN.  isi. 

100 

100 

KGKL 

San  Angelo,  Tex. 

250 

100 

KICA 

Clovis,  N.  M. 

100 

100 

KIUN 

Pecos,  Tex. 

100 

100 

KIUP 

Durango,  Colo. 

100 

100 

KLUF 

Galveston,  Tex. 

250 

100 

San  Antonio,  Tex. 

250 

100 

KOBH 

Rapid  City,  S.  D. 

250 

100 

KOKO 

La  Junta.  Colo. 

100 

100 

KONO 

San  Antonio,  Tex. 

250 

100 

KRE 

Berkeley,  Calif. 

250 

100 

KRKO 

Everett,  Wash. 

50 

60 

KRMC 

Jamestown,  N.  D. 

250 

100 

KTEM 

Temple,  Tex. 

250 



KTOK 

Oklahoma  City 

250 

100 

KTSW 

Emporia,  Kans. 

100 

100 

KTUC 

Tucson,  Ariz. 

250 

100 

KUJ 

Walla  Walla,  Wash. 

100 

100 

KVGB 

Great  Bend,  Kan. 

100 

100 

KVRS 

Rock  Springs,  Wyo. 

250 

100 

KWYO 

Sheridan,  Wyo. 

250 

100 

WABY 

Albany,  N.  Y. 

250 

100 

WAGE 

Dothan,  Ala. 

250 

WATL 

Atlanta 

250 

"ioo 

WBLK 

Clarksburg,  Va. 

250 

100 

WBNY 

Buffalo,  N.  Y. 

250 

100 

WBTH 

Williamson,  W.  Va. 

100 

WBTM 

Danville,  Va. 

250 

IflO 

twcos 

Columbia,  S.  C. 

250 

100 

WCBM 

Baltimore 

250 

100 

WDAS 

Philadelphia 

250 

100 

WDWS 

Champaign,  111. 

250 

100 

WEOA 

Evansville,  Ind. 

250 

100 

WFOR 

Hattiesburg,  Miss. 

250 

100 

tWGBR 

Goldsboro,  N.  C. 

100 

100 

WGL 

Fort  Wayne,  Ind. 

250 

100 

WGRC 

New  Albany,  Ind. 

250 

WHBQ 

Memphis 

100 

100 

WHDF 

Calumet,  Mich. 

250 

100 

WHLB 

Virginia,  Minn. 

260 

100 

WHLS 

Port  Huron,  Mich. 

250 

WIBM 

Jackson,  Mich. 

260 

100 

tWISE 

Asheville,  N.  C. 

100 

100 

WLLH 

Lowell,  Mass. 

250 

100 

WMBR 

Jacksonville,  Fla. 

250 

100 

WMFD 

Wilmington,  N.  C. 

100 

*250 

~*io6 

WMFO 

Decatur,  Ala. 

100 

WMIN 

St.  Paul,  Minn. 

250 

'lOO 

woe 

Davenport,  la. 

260 

100 

WPAY 

Portsmouth,  0. 

100 

100 

WPRA 

Mayaguez,  P.  R. 

250 

100 

(CP  780) 

2,500 

1,000 

WRAK 

Williamsport,  Pa. 

250 

100 

WRDO 

Augusta,  Me. 

100 

100 

WRJN 

Racine,  Wis. 

260 

100 

WSAU 

Wausau,  Wis. 

250 

100 

wsvs 

Buffalo,  N.  Y. 

60 

1-WTSP 

St.  Petersburg,  Fla. 

250 

100 

1380  KC.  REGIONAL 

KOH 

Reno,  Nev. 

500 

500 

KQV 

Pittsburgh 

1,000 

500 

WALA 

Mobile,  Ala. 

1,000 

500 

WKBH 

LaCrosse,  Wis. 

1,000 

1,000 

WNBC 

New  Britain,  Conn. 

1,000 

250 

fVSMK 

Dayton,  O. 

200 

200 

*500 

*250 
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Day 

Night 

Power 

Power 

Call 

in 

in 

Letters 

aty 

Watts 

Watts 

1390  KC.  REGIONAL 

ItOY 

Phoenix,  Ariz. 

1,000 

1.000 

IJLRA 

Little  Rocl£,  Ark. 

6.000 

1,000 

KELC 

Lewis  ton,  Ida. 

250 

250 

WHK 

Cleveland 

2.500 

1,000 

WQDM 

St.  Albans,  Vt. 

1,000 



KABR 

Aberdeen,  S.  D. 

1.000 

500 

1400  KC.  REGIONAL 

KHBC 

Hilo.  Hawaii 

260 

260 

KLO 

Ogden,  Utah 

600 

600 

•5.000 

♦1,000 

KTUL 

Tulsa,  Okla. 

5.000 

1,000 

WARD 

Brooklyn 

500 

600 

WBBC 

Brooklyn 

500 

600 

WHDL 

Clean,  N.  Y. 

260 

WIRE 

Indianapolis 

6.000 

"iTooo 

WLTH 

Brooklyn 

600 

600 

WVFW 

Brooklyn 

500 

600 

1410  KC.  REGIONAL 


KFJM 
KGNC 
KMED 

WAAB 

WBCM 

WHIS 

WROK 

WSFA 


Grand  Forks,  N.  D. 
Amarillo,  Tex. 
Medford,  Ore. 

Boston 

Bay  City,  Mich. 
Bluefield,  W.  Va. 
Rockford,  111. 
Montgomery,  Ala. 


1,000 
2,500 
250 
*1,000 
1,000 
1,000 
1,000 
1,000 
1,000 


1420  KC.  LOCAL 


KABC 
KATE 
KBPS 
KCMC 
KDNT 
KEUB 
KFAM 
KFIZ 
KGFF 
KGIW 
KGLU 
KIDW 
KLBM 
KNET 
KORE 
KRBC 
KRIC 
tKRBM 
KRLH 
KSAN 
KTRI 
KUMA 
tKVAK 
tKWAL 
KXL 
KWBG 
WACO 
WAGM 
WAPO 
WAZL 
WCBS 
WCHV 
WEED 
WELL 
tWFMJ 
WGNC 
WGPC 
WHFC 
WHMA 
WILM 
WJMS 
WLAP 
WLEU 
WMAS 
WMBC 
WMBH 
WMBS 
WMFJ 
WMSD 

**WNOE 
WPAD 
WPAR 
WPRP 
WSLI 


WBNO. 


1430  KC.  REGIONAL 


600 
1,000 
250 

1,000 
500 
600 
600 
600 


San  Antonio.  Tex. 

260 

100 

Albert  Lea.  Minn. 

250 

100 

Portland.  Ore. 

100 

100 

Texarkana,  Tex. 

250 

100 

Denton,  Tex. 

100 

Price,  Utah 

100 

100 

St.  Cloud,  Min.. 

250 

100 

Fond  Du  Lac,  Wis. 

100 

100 

Shawnee,  Okla. 

260 

100 

Alamosa,  Colo. 

100 

100 

Safford.  Ariz. 

250 

100 

Lamar,  Colo. 

100 

100 

La  Grande,  Ore. 

260 

100 

Palestine.  Tex. 

100 

Eugene.  Ore. 

100 

'ioo 

Abilene,  Tex. 

250 

100 

Beaumont,  Tex. 

250 

100 

Bozeman,  Mont. 

250 

100 

Midland,  Tex. 

100 

San  Francisco,  Calif. 

100 

100 

Sioux  City,  la. 

260 

100 

Yuma,  Ariz. 

100 

100 

Atchison,  Kans. 

100 

Wallace,  Ida. 

250 

100 

Portland,  Ore. 

260 

100 

Hutchinson,  Kans. 

100 

100 

Waco,  Tex. 

250 

100 

Presque  Isle,  Me. 

100 

100 

Chattanooga,  Tenn. 

260 

100 

Hazelton,  Pa. 

100 

100 

Springfield,  111. 

260 

100 

Charlottesville.  Va. 

260 

100 

Rocky  Mount;  N.  C. 

250 

100 

Battle  Creek,  Mich. 

100 

100 

Youngstown,  O. 

100 

Gastonia,   N.  C. 

250 

100 

Albany,  Ga. 

100 

100 

Cicero,  III. 

250 

100 

Anniston,  Ala. 

100 

Wilmington,  Del. 

100 

100 

Iron  wood,  Mich. 

100 

100 

Lexington,  Ky. 

250 

100 

Erie,  Pa. 

250 

100 

Springfield,  Mass. 

250 

100 

Detroit 

250 

100 

Joplin,  Mo. 

250 

100 

Uniontown,  Pa. 

250 

100 

Daytona  Beach,  Fla. 

100 

100 

Muscle  Shoals  City 

Ala. 

100 

100 

New  Orleans 

250 

100 

Paducah,  Ky. 

250 

100 

Parkersburg,  W.  Va. 

100 

100 

Ponce,  P.  R. 

250 

100 

Jackson,  Miss. 

250 

100 

letters    changed    June  2S 

from 

KECA 

Los  Angeles,  Calif. 

5,000 

1,000 

KGNF 

North  Platte,  Nebr. 

1,000 

KINY 

Juneau,  Alaska 

250 

250 

KSO 

Des  Moines,  la. 

5,000 

1,000 

t  WBNS 

Columbus,  O. 

5,000 

1,000 

WHEC 

Rochester,  N.  Y. 

1,000 

500 

WHP 

Harrisburg,  Pa. 

1,000 

500 

*5,000 

*1,000 

1  WMPS 

Memphis 

1,000 

500 

1  WOKO 

Albany,  N.  Y. 

1,000 

500 

CaU 
Letters 


KDFN 

KELA 

KXYZ 

WBIG 

WCBA 

WMBD 

WSAN 


Day  Ni^ht 
Power  Power 


City 


Watts  Watts 


1440  KC.  REGIONAL 


Casper,  Wyo. 
Centralia,  Wash. 
Houston,  Tex. 
Greensboro,  N.  C. 
Allen  town.  Pa. 
Peoria,  111. 
Allentown,  Pa. 


500 
1,000 
1,000 
5,000 

500 
6,000 

600 


500 
1,000 
1,000 
1,000 

600 
1,000 

600 


1450  KC.  REGIONAL 


KCMO 

iCHns3,s  City 

1,000 

1.000 

KGCX 

Wolf  Point,  Mont. 

1,000 

1,000 

KIEM 

Eureka,  Calif. 

1,000 

500 

KTBS 

Shreveport,  La. 

1,000 

1,000 

WAGA 

Atlanta,  Ga. 

1,000 

600 

WGAR 

Cleveland 

5,000 

1,000 

WHOM 

Jersey  City,  N.  J. 

260 

250 

WSAR 

Fall  River,  Mass. 

1,000 

1,000 

1460 

KC.  HIGH  POWER 

REGIONAL 

KSTP 

Mpls-St.  Paul 

25,000 

10,000 

50.000 

♦50,000 

WJSV 

Washington,  D.  C. 

10.000 

10,000 

* 

50.000 

♦50,000 

1470 

KC.  HIGH  POWER 

REGIONAL 

KGA 

Spokane,  Wash. 

5.000 

5,000 

WLAC 

Nashville,  Tenn. 

5.000 

5,000 

WMEX 

(CP)  Boston 

5,000 

5,000 

1480 

KC.  HIGH  POWER 

REGIONAL 

KOMA 

Oklahoma  City 

5.000 

5.000 

WKBW 

Buffalo,  N.  Y. 

5.000 

5,000 

WHIP 

Hammond,  Ind. 

5.000 

1490 

KC.  HIGH  POWER 

REGIONAL 

KFBK 

Sacramento,  Calif. 

10.000 

10,000 

WCKY 

Cincinnati 

10,000 

10,000 

50.000 

♦50,000 

1500   KC.  LOCAL 


KAWM 

Gallup,  N.  M. 

250 

100 

KBIX 

Muskogee,  Okla. 

100 

100 

tKBKR 

Baker,  Ore. 

250 

100 

KBST 

Big  Spring,  Tex. 

100 

100 

KDAL 

Duluth,  Minn. 

250 

100 

KDB 

Santa  Barbara,  Calif 

.  250 

100 

tKDRO 

Sedalia,  Mo. 

250 

100 

tKFDA 

Amarillo,  Tex. 

100 

100 

KGFI 

Brownsville.  Tex. 

250 

100 

KGKB 

Tyler,  Tex. 

250 

100 

KGKY 

Scotts  Bluff,  Nebr. 

260 

100 

KNEL 

Brady,  Tex. 

250 

KNOW 

Austin,  Tex. 

100 

~100 

KOTN 

Pine  Bluff,  Ark. 

100 

100 

KOVC 

Valley  City,  N.  D. 

250 

100 

KPAB 

Laredo,  Tex. 

250 

100 

KPLC 

Lake  Charles,  La. 

250 

100 

KPLT 

Paris,  Tex. 

250 

KPQ 

Wenatchee,  Wash. 

250 

100 

KRNR 

Roseburg,  Ore. 

250 

100 

tKROD 

El  Paso,  Tex. 

100 

100 

KSAL 

Salina,  Kan. 

250 

100 

KSAM 

Huntsville,  Tex. 

100 

tKTOH 

Lihue,  Hawaii 

250 

100 

KUTA 

Salt  Lake  City,  Utah 

100 

100 

KVOE 

Santa  Ana,  Calif. 

100 

100 

KVWC 

Vernon,  Tex. 

250 

100 

KWEW 

Hobbs,  N.  M. 

100 

KXO 

El  Centro,  Calif. 

100 

100 

tKYCA 

Prescott.  Ariz. 

250 

100 

KYSM 

Mankato,  Minn. 

250 

100 

WCNW 

Brooklyn,  N.  Y. 

250 

100 

WDAN 

Danville,  111. 

250 

100 

WDNC 

Durham,  N.  C. 

250 

100 

WGAL 

Lancaster.  Pa. 

250 

100 

WGIL 

Galesburg,  111. 

250 

tWGKV  Charleston,  W.  Va, 

100 

100 

WHBB 

Selma,  Ala. 

100 

100 

WJBK 

Detroit 

250 

100 

WKAT 

Miami  Beach 

250 

100 

WKBB 

Dubuque,  la. 

250 

100 

WKBV 

Richmond.  Ind. 

100 

100 

WKBZ 

Muskegon,  Mich. 

250 

100 

WKEU 

Griffin,  Ga. 

100 

WMEX 

Boston 

250 

100 

(CP  1470  kc)  ' 

*5,000 

♦5,000 

WNBF 

Binghamton,  N.  Y. 

250 

100 

WNLC 

New  London,  Conn. 

100 

100 

WOMI 

Owensboro,  Ky. 

250 

100 

WOPI 

Bristol,  Tenn. 

100 

100 

WRGA 

Rome,  Ga. 

250 

100 

WRDW 

Augusta,  Ga. 

250 

100 

WRTD 

Richmond,  Va. 

100 

100 

WSTP 

Salisbury,  N.  C. 

250 

100 

WSYB 

Rutland,  Vt. 

100 

100 

tWTMC 

Ocala,  Fla. 

100 

100 

WTMV 

East  St.  Louis,  111. 

250 

100 

WWRL 

Woodside,  N.  Y. 

250 

100 

WWSW 

Pittsburgh 

250 

100 

1530  KC.  SPECIAL 

WBRY 

Waterbury,  Conn. 

1.000 

1,000 

KITE 

Kansas  City 

1,000 

1,000 

1550  KC.  SPECIAL 

WQXR 

New  York  City 

1,000 

1,000 

KPMC 

Bakersfield,  Calif. 

1,000 

1,000 

A  RADIO 
COVERAGE  LETTER 

may  fee  purchased  by 
any  Broadcasting  Station 


IT  IS  BASED  on  the  Radio  Coverage  Reports  Field  Inten- 
sity Survey,  which  received  an  Annual  Advertising  Award  for 
advertising  research  in  1938.  This  service  is  now  being  con- 
tained and  maintained  by  leading  agencies  and  networks. 

Your  Radio  Coverage  Letter  completely  describes  your  sta- 
tion coverage,  including  quality  of  signal  under  day  and  night 
conditions.  It  defines  principal  cities  served  and  the  amount 
and  nature  of  competitive  service.  The  advertising  value  of 
the  station  is  analyzed  from  the  standpoint  of  the  Time 
Buyer. 

All  Radio  Coverage  Letters  are  paid  for  in  advance  and  no 
commitment  is  made  other  than  that  Radio  Coverage  Reports 
findings  shall  be  issued  without  restriction  as  to  the  coverage 
value  of  the  station.  The  only  reservation  we  make  is  our 
right  to  refund  any  fee  advanced  if  our  findings  do  not  indi- 
cate that  a  useful  service  area  is  offered  to  advertisers. 

CHARGES 

Charges  for  Radio  Coverage  Letters  are  nominal,  based  on 
maximum  licensed  power. 

Up  to  and  including  250  watts  $  35.00 

500  to  2500  watts   50.00 

5000  to  25000  watts   75.00 

50000  watts   150.00 

Those  agencies  which  do  not  subscribe  to  Radio  Coverage 
Reports  may  obtain  a  copy  of  any  Radio  Coverage  Letter  free 
of  charge  on  written  application  of  a  responsible  executive, 
naming  the  account  for  which  the  station  is  being  considered. 

In  case  application  is  made  by  an  advertising  agency  for  a 
report  on  a  station  which  has  not  had  a  Radio  Coverage  Letter 
prepared,  such  a  report  will  be  offered  confidentially  to  the 
agency  in  question  for  the  same  scale  of  fees  as  above.  Publi- 
cation and  general  distribution  of  Radio  Coverage  Letters  is 
not  made  except  upon  express  order  of  the  radio  station  in- 
volved. 


RADIO  COVERAGE  REPORTS 

EDGAR  FELIX,  Director 

7  West  44th  Street 
New  York  City 
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DIRECTORY  OF  CANADIAN  BROADCAST  STATIONS  BY  FREQUENCIES 

(Revised  to  June  15,  1939.  (■f)  Denotes  station  under  construction.) 


Call 
Letters 


CBK 


If, 


City 

340  KG. 

Saskatoon,  Sask. 
operation  aboiit  A  u{i. 


50,000 
1.  1939 


350  KC. 

CBO 

Ottawa.  Ont. 

1.000 

CFNB 

Predericton.  N.  B. 

1.000 

CFJC 

Kamloops.  B.  C. 

1.000 

S80 

KC.    (U.  S.-CANADIAN 

SHARED) 

910 

KC.  (CANADIAN 

EXCLUSIVE) 

CFPR 

CHRC 
CKCL 

Prince  Rupert,  B.  C. 
Quebec.  Que. 
Toronto.  Ont. 

50 
100 
100 

CBF 

CJAT 

CKY 

Montreal,  Que. 
Trail,  B.  C. 
Winnipeg.  Man. 

50.000 
1.000 
15,000 

CKUA 
CKPR 

Kdmonton.  Aita- 
Port  Arthur.  Oat. 

500 

1,000 

930 

KC.  (CANADIAN 

EXCLUSIVE) 

600 

KC.   (U.  S.-CANADIAN 

SHARED) 

CFAC 
CFCH 

Calgary,  Alta. 
North  Bay.  Ont. 

1,000 
100 

CFCF 

CFQC 
CJOR 

Montreal,  Que. 

Saskatoon.  Sask. 
Vancouver,  B.  C. 

500 
1.000 
500 

CFLC 
CHNS 
CKPC 

Prescott.  Ont. 
Halifax.  N.  S. 
Brantford.  Ont. 

100 
1,000 
100 

610  KC. 

950  KC.  (U.  S.  REGIONAL  AND 

CANADIAN  LOCAL) 

CHMC 

New  Carlisle.  Que. 

1,000 

CBV 
CRJM 

Quebec.  Que. 

Regina.  Sa^k. 

1,000 

1.000 

6.30 

KC.  (li.  S. -CANADIAN 

SHARED ) 

960 

KC.  (CANADIAN 

EXCLUSIVE) 

CFCO  Chatham,  Ont.  100 

CFCY  Charlottetown,  P.E.L  1,000 

CJRC  Winnipeg,  Man.  1,000 

CKOV  Kelowna,  B.  C.  1.000 

690  KC.   (CANADIAN  EXCLUSIVE* 


CFRB  Toro-to.  Ont. 
CJCJ         Calgary.  Alta. 


10.000 
100 


7.30  KC.    (CANADIAN  EXCLISIVE) 

CFPL  London.  Ont.  100 

CJCA  Edmonton,  Alta.  1.000 

CKAC  Montreal,  Que.  5.000 


780  KC.    (U.  S.-CANADIAN  SHARED) 

CHWK  Chilliwack.  B.  C.  100 
CKSO        Sudbury,  Ont.  1,000 


Call 

Letters  City  Power 

840  KC.  (CANADIAN  EXCLUSIVE) 
CBL  Toronto.  Ont.  50.000 

880  KC.    (U.  S.-CANADIAN  SHARED) 


CBM  Montreal.   Que.  ,  5,000 

CFRN        Edmonton.  Aita.  100 


1010  KC.    (U.  S.-CANADIAN  SHARED) 


CHML 

Hamilton.  Ont. 

100 

CKCD 

Vancouver.  B.  C. 

100 

CKCK 

Regina.  Sask. 

1.000 

CKCO 

Ottawa.  Ont. 

100 

CKIC 

WolfviUe.  N.  S. 

50 

CKWX 

Vancouver.  B.  C. 

100 

1030  KC.    (CANADIAN  EXCLUSIVE) 

CFCN  Calgary,  Alta.  10,000 
CJBR  Rimouski,  Que.  1.000 
CKLW       Windsor.  Ont.  5.000 

1030  KC,  (U.  S.  CLEAR,  NOW  PARTLY 
SHARED) 


CBA 


Sackville,  N.  B. 


50,000 


Call 
Letters 


1100  KC.  (U.  S.  CLEAR,  NOW  PARTLY 
SHARED) 


CBR 

Vancouver.  B.  C. 

5.000 

1 120 

KG.   (U.  S.-CANADIAN 

SHARED) 

CBJ 

Chicoutimi.  Que. 

100 

CHLP 

Montreal.  Que. 

100 

CHSJ 

Saint  John,  N.  B. 

100 

CKOC 

Hamilton,  Ont. 

1.000 — D 

500 — N 

CKX 

Brandon.  Man. 

1.000 

1200 

KC.    (U.  S.-CANADIAN 

SHARED) 

CFGP 

Grande  Prairie.  Alta. 

100 

CHAD 

Moose   Jaw,  Sask. 

100— N 

250— D 

CHGB 

3te.  Anne  de  la  Pocat 

ere. 

Que. 

100 

CKNX 

Wingham,  Ont. 

100 

CKTB 

St.  Catharines.  Ont. 

100 

1210 

KC.    (U.  S.-CANADIAN 

SHARED) 

CHLT 

Sherbrooke.  Que. 

100 

CJCS 

Stratford,  Ont. 

50 

CJOC 

Lethbridge.  Alta. 

100 

CKBI 

Prince  Albert,  Sask. 

100 

CKCH 

Hull,  Que. 

100 

CKMC 

Cobalt.  Ont. 

50 

1240  KC.  (U.  S.  RECIONAL) 

CJCB 

Sydney.  N.  S. 

1,000 

1290  KC. 

tCJHC 

Halifax.  N.  S. 

1.000 

1310  KC.   (U.  S.  AND  CANADIAN  LOCAL) 

CHCK 

Charlottetown,  P.  E. 

I.  50 

♦CJKL 

Kirkland  Lake,  Ont. 

100 

CJLS 

Yarmouth.  N.  S. 

100 

CKCV 

Quebec,  Que. 

100 

Call 

Letters  City  Power 

1370  KC.   (U.  S.  AND  CANADIAN  LOCAL) 

CFAR  Flin  Flon,  Man.  100 

t*CFOS  Owen  Sound.  Ont.  100 

CKCW  Moncton,  N.  B.  100 

CKRN  Rouyn,  Que.  100 

*//!  operation  about  Sept.  I.  19.;9. 

1410  KC.  (U.  S.  RECIONAL  AND 
CANADIAN  LOCAL) 


CKFC 
CKMO 


Vancouver,  B.  C.  50 
Vancouver,  B.  C.  100 


♦Shifts  to  :>U0  kc.  with  1  .riOO  watts  .July 
1.-,,  1939. 


1420  KC.  (U.  S.  AND  CANADIAN  LOCAL) 

CRY  Toronto.  Ont.  100 

CHLN        Three  Rivers.  Que.  100 
CKCA        Kenora.   Ont.  250— D 

100— N 

tCHNB  North  Battleford.  Sask.  10" 
tCKLN      Nelson.  B.  C.  100 

1  i.?0  KC. 

CJGX         Yorkton.  Sask.  1.000 
1440  KC. 

CKGB        Timmins,  Ont.  100 

.'shifts  to  960   kc.   with   1.000   icattx  about 
Oct.  1.  1939. 

1430  KC.  (U.  S.  AND  CANADIAN 
REGIONAL) 

CFCT  Victoria,  B.  C.  500 
CHGS        Summerside,  P.E.L  50 

ISOO  KC. 

CJIC         Sault  Ste.  Hane,  Ont.  100 
1310  KC. 

CFRC  Kingston.  Ont.  100 
CKCR        Waterloo,  Ont.  100 


We  1 c  o  m  e  ! 

NATIONAL  ASSOCIATION 
OF  BROADCASTERS 
July  10  to  13 

When  you  come  to  Atlantic  City,  make  your  head- 
quarters at  The  Ambassador  •  You'll  be  adding 
hours  of  pleasure  and  enjoyment  to  your  stay  by 
being  so  close  to  everything  that's  going  on  •  And 
The  Ambassador  is  Atlantic  City's  finest  hotel, 
located  directly  on  the  boardwalk  with  most  guest 
rooms  facing  the  Atlantic  •  You'll  find  everything 
you  want  at  The  Ambassador  .  .  .  comfortable 
rooms  at  moderate  rates  .  .  .  fine  restaurants  .  .  . 
indoor  swimming  pool  and  other  recreational 
facilities  .  .  .  spacious  sun  decks  and  public  rooms  • 


CONVENTION  MANAGER 


ALLIED  RECORDING  PRODUCTS  CO. 

126  W.  46th  STREET  NEW  YORK.  N.  Y. 

Cable:  AILEECORD 

 *  ,  ^  ^  


IN  ATLANTIC  CITY 

WILLIAM  HAMILTON,  Managing  Director 
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Sarnoff,  McCosker  Receive  Citations 
As  Press  Women  Make  Annual  Awards 


DAVm  SARNOFF,  chairman  of 
the  board  of  NBC,  and  Alfred  J. 
McCosker,  chairman  of  the  board 
of  MBS,  were  individually  honored 
by  the  National  Federation  of  Press 
Women,  which,  at  its  annual  ban- 
quet held  June  26  at  the  Waldorf- 
Astoria  Hotel,  New  York,  awarded 
to  them  its  certificates  of  merit  for 
outstanding  contributions  to  radio. 

Award  was  made  to  Mr.  Sarnoff 
for  making  possible  the  Toscanini 
broadcasts  and  to  Mr.  McCosker  for 
Mutual's  rebroadcast  of  European 
news  bulletins  during  the  Munich 
crisis. 

The  Federation  also  presented 
certificates  to  each  of  the  national 
net^vorks:  To  CBS  for  the  New 
York  Philharmonic  Symphony 
broadcasts;  to  MBS  for  its  musical 
contribution  of  Alfred  Wallen- 
stein's  Sinfonietta  program;  to 
NBC  and  Margaret  Cuthbert  for 
establishing  a  special  department 
to  further  women's  activities  under 
the  direction  of  Margaret  Cuthbert. 

Fair  Program  Honored 

An  award  for  "the  shortwave  ra- 
dio series  most  effectively  promot- 
ing international  peace,"  went  to 
The  Salute  of  Nations  series  of 
tributes  to  the  New  York  World's 
Fair,  originating  in  17  foreign  coun- 
tries. Citations  were  made  to  the 
American  networks  carrying  the 
programs,  with  Major  W.  Glad- 
stone Mui-ray,  CBC  general  man- 
ager; William  S.  Paley,  president  of 
CBS;  Alfred  J.  McCosker,  chairman 
of  the  board  of  MBS,  and  Lenox 
Lohr,  NBC  president,  accepting  the 
certificates  for  their  networks.  This 
portion  of  the  dinner  was  broadcast 
by  NBC,  CBS,  MBS  and  CBC,  and 
shortwaved  abroad.  Mrs.  Joseph  E. 
Goodbar,  president  of  the  Federa- 
tion, presided  at  the  dinner,  and 
Dr.  Young  conducted  the  broadcast. 

Other  awards  included: 

BEST  FORENOON  WEEK-DAY  PRO- 
GRAM :  Getting  the  Most  Out  of  Life 
(Standard  Brands  on  NBC). 

BEST  AFTERNOON  WEEK-DAY  PRO- 
GRAM :  American  School  of  the  Air  (CBS 
sustaining) . 

NEWS  COMMENTATOR  PROGRAM : 
Kaltenborn  Edits  the  News  (Pure  Oil  Co. 
on  CBS). 

CONTRIBUTION  BY  A  WOMAN:  Dor- 
othy Thompson's  part  in  Hour  of  Charm 
(General  Electric  Co.  on  NBC). 

GOOD  TASTE  IN  ADVERTISING: 
Sunday  Evening  Hour  (Ford  Motor  Co.  on 
CBS). 

RURAL  PROGRAM:  National  Farm  & 
Home  Hour   (NBC  sustaining). 

CHILDREN  UNDER  12 :  Ireene  Wick- 
er's Singing   Lady    (NBC  sustaining). 

CHILDREN  OVER  12:  Walter  Dam- 
rosch's  Music  Appreciation  Hour  (NBC 
sustaining) . 

DRAMA:  Orson  Welles'  Mercury  Theatre 
of  the  Air  (CBS  sustaining,  now  sponsored 
by  Campbell  Soup  Co.  as  Campbell  Play- 
hovse ) . 


'A  Blind  Spot"  for  AU 
Outside  Stations — 


you  want  to 
Cover  Rich 


IF 

Central  Pennsylvania 
You  MUST  Use 

WFBG 

Altoona    •  Pa. 


AMERICAN  IDEALS:  George  V.  Denny 
Jr.  and  America's  Town  Meeting  of  the 
Air  (NBC). 

INTERNATIONAL  PEACE:  Salute  of 
Nations  (by  New  York  World's  Fair,  1939, 
on  CBS,  NBC,  MBS  and  CBC).  Also  to 
Grover  Whalen,  president  of  the  New  York 
World's  Fair,  and  Dr.  John  S.  Young, 
director  of  radio  and  television.  New  York 
World's  Fair. 


Joint  Agencies  for  GE  Lamps 

GENERAL  ELECTRIC  Co.  has  an- 
nounced that  the  forthcoming  radio 
program  of  its  Incandescent  Lamp  De- 
partment will  be  handled  jointly  by 
Batten,  Barton,  Durstine  &  Osborn 
and  Foster  &  Davies,  which  jointly 
handle  the  general  advertising.  Details 
as  to  program  and  time  on  the  air  have 
not  yet  been  announced. 


LTDIA  E.  PIXKHAM  MEDICINE 
Co.,  Lynn,  Mass.,  on  June  26  started 
a  series  of  transcribed  programs  on 
WMCA.  New  York,  featuring  the 
songs  of  Vaughn  De  Leath.  The  pro- 
grams, recorded  by  WMCA  for  thrice- 
weekly  presentation,  differ  in  style 
from  the  live  13-week  series  on  MBS 
during  which  Vaughn  De  Leath  re- 
places the  Voice  of  Experience  for 
the  summer.  No  other  transcribed  pro- 
grams will  be  sponsored  by  the  com- 
pany until  the  Voice  returns  early  this 
fall.  Erwin,  Wasey  &  Co.,  New  York, 
handles  the  account. 


STEPHANO  BROS.,  Philadelphia 
(Marvel  cigarettes),  in  a  .52-week  cam- 
paign which  started  June  27,  is  using 
a  thrice  weekly  quarter  hour  program 
on  KNX.  Hollywood.  Titled  Sports 
Parade,  the  program  features  Bi'aven 
Dyer  as  commentator.  Agency  is  Ait- 
kin-Kynett  Co.,  Philadelphia. 


MAJ.  GEN.  JAMES  G.  HARBORD. 
chairman  of  the  board  of  RCA,  has 
made  available  in  booklet  form  his 
recent  address  on  "A  Chief  of  StafE 
in  the  Theater  of  Operations"  deliv- 
ered before  the  Army  War  College. 
Gen.  Harbord  was  wartime  Chief  of 
Service  of  Supply  of  the  A.E.F. 


Two  L.  A.  Recorders  Move 

TWO  HOLLYWOOD  recording 
firms  have  moved  to  new  quarters 
in  that  city.  Hollywood  Recorders 
has  taken  over  the  three-story 
building  at  1441  N.  McCadden 
Place,  formerly  occupied  by  Hall- 
Blount  Radio  Studios,  now  out  of 
business.  The  firm,  headed  by  F.  H. 
Fodor  as  general  manager  and 
Kenneth  Smith,  station  relations 
and  sales  manager,  with  J.  W. 
Guest  as  chief  engineer,  is  apply- 
ing to  the  FCC  for  a  television  ex- 
perimental station.  Associated 
Transcription  Co.,  headed  by  Harry 
F.  Walstrum  and  Thor  LeCroix, 
has  moved  its  offices  and  studios 
to  5636  Melrose  Ave.  and  plans  to 
expand  its  activities  from  a  strictly 
technical  service  to  cutting  pro- 
grams for  sponsors  and  agencies. 
Hollywood  Recording  Co.  also  has 
installed  new  custom-built  repro- 
ducing equipment  developed  by 
General  Communications  Products 
Co.,  Hollywood. 


II  mim  mil 


li  iakes  "pulling  power"  to  make  radio  programs  p(3Y  out.  li  takes  "low  cost 
per  inquiry"  to  produce  profits.  Will  WHK-WCLE  deliver  these? 


A  naiionallY- known  oil  corporation  ofiered  as  a  lest,  a 
compass  ring  for  children.  To  get  it,  five  gallons  of  gasoline  had 
lo  be  purchased.  The  receipt  plus  a  dime  had  to  be  sent  in. 
Inside  of  3  weeks,  13,000  rings  were  mailed  out.  From  the 
advertising  manager,  this  message:  "We  have  enioyed  new, 
all  time  records  in  the  Cleveland  area." 

A  notional  advertiser  offered  a  health  magazine  with  a  product 
sample  requiring  the  sending  in  of  money — from  dimes  to  dollar 


bills.  This  produced  3,000  quick  inquiries— and  a  giateful  nolo 
from  the  agency  in  charge:  "Your  station  is  now  producing  the 
lowest  cost  per  inqtiiry  of  any  station  of  the  12  we  are  now  using." 

Another  national  advertiser  made  a  test  offer  by  four  an- 
nouncements only.  A  dime  and  a  box  lop  were  required. 
17,000  replies  were  received.  The  agency  wrote:  "Our  offer 
on  your  station  exceeded  two  other  major  markets  and  W9 
are  very  much  pleased." 


When  you  buy  WHK-WCLE  for  your  radio  program,  you  are  harnessing  top 
potential  pulling  power  to  your  sales  message.  Result:  PAY  DIRT! 


THE     UNITED     BROADCASTING  COMPANY 

AIM  Operatinf  WHKC-Cotumbut,  Ohio 
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UJ  C  B  Si 

SPRINGFIELD   •  ILLINOIS 


FH  ILLINOIS  STATE  JOURNAL' 
NATIONAL  REPRESENTATIVES 


Radio  Code  on  AFA  Griddle 


(Continued  from  page  29) 


we  should  sell  against  those  local 
stations.  In  fact,  almost  every 
angle  of  the  situation  can  be  sum- 
med up  in  the  simple  statement 
that  'we  don't  know'."  Several  rep- 
resentatives of  Latin  American 
stations  have  already  called  on 
NBC  to  ask  if  they  intend  to  send 
commercial  programs  into  their 
areas,  he  stated,  adding  that  some 
of  them  had  objected  to  the  broad- 
casting via  shortwave  of  American 
commercial  programs.  NBC 
stopped  this  practice  more  than  a 
year  ago,  he  said,  although  it  is 
not  a  hard  and  fast  rule  and  if 
Toscanini    had    a    sponsor,  NBC 


LiSSEN  TO  WHAT 
T«E  BRITANMICA 
SAYS,  DOTTER I 

According  to  the  Encyclopedia  Britannica,  **tlie  Red 
River  Valley ...  is  covered  by  rich,  silty  lake  deposits, 
colored  black  by  decayed  vegetation,  which  make  it 
one  of  the  most  fertile  tracts  of  the  continent .  .  .  one 
of  the  most  famous  grain<-producing  regions  of  the 
United  States.** 

TH  AT*S  why  WDAY*s  million  Red  River  Valley  listen- 
ers constitute  one  of  the  most  productive  markets  in 
the  U.  S.  .  .  .  And  remember  that  WDAY  is  the  only 
chain  station  within  190  miles  of  Fargo!  .  .  .  May  we 
send  you  ALL  the  facts? 

WDAY^ne 


N,  B.  C. 

Affiliated  with  tlie  Fargo  Forum 

FARGO 
N.  D. 


FREE  and 
PETERS,  INC. 
NATIONAL 
REPRESENTATIVES 


940  KILOCYCLES 
Sooo  WATTS  DAY 
1000  WATTS  NIGHT 


might  continue  to  broadcast  his 
music  to  the  world. 

Pressure  Groups 

Women's  clubs,  educators  and 
the  FCC  were  listed  as  the  "sacred 
cows"  of  broadcasting  by  Curtis 
Mitchell,  who  said  that  all  three 
groups  had  the  station  men  "scared 
to  death"  because  each  represents 
a  pressure  group  they  dare  not  of- 
fend and  don't  know  how  to  please. 
He  advocated  cooperation  with  the 
club  women  and  educators  to  get 
them  lined  up  on  the  right  side 
of  broadcasting,  but  he  urged 
strong  opposition  to  attempts  of 
the  FCC  to  secure  control  over 
program  content. 

Praising  the  American  system  of 
broadcasting  as  the  "outstanding 
depression  industry"  which  has 
achieved  success  in  a  most  diffi- 
cult period,  Newbold  Morris  also 
praised  the  freedom  of  American 
radio  to  express  all  points  of  view 
and  the  freedom  of  the  listener  to 
choose  his  radio  fare,  as  contrasted 
to  certain  European  states  in  which 
broadcasters  are  told  what  to  say 
and  the  public  what  they  may  hear. 

Utility  Group's  Award 

Ken  R.  Dyke,  national  sales  pro- 
motion manager  for  NBC,  repre- 
sented radio  in  a  round-table  con- 
ference on  cooperation  between  or- 
ganized advertising  and  the  uni- 
versities at  the  meeting  of  Alpha 
Delta  Sigma,  advertising  frater- 
nity, also  held  in  conjunction  with 
the  AFA  convention. 

Consolidated  Edison  Co.  of  New 
York  was  given  the  premier  award 
in  the  radio  class  of  the  Better 
Copy  Contest  of  the  Public  Utili- 
ties Advertising  Assn.,  another 
AFA  departmental,  for  its  weekly 
program,  Around  the  World  in 
Netv  York,  on  WJZ.  Program,  of 
the  variety  type,  with  an  orches- 
tra, chorus  and  guest  stars,  is 
placed  and  produced  by  McCann- 
Erickson  Co.,  New  York.  With 
some  variations,  it  has  been  on 
the  air  each  year  since  1935,  start- 
ing in  the  fall  and  continuing 
through  the  following  spring. 

Daniel  S.  Tuthill,  acting  direc- 
tor of  NBC  Artists'  Service,  was 
chairman  of  entertainment  of  the 
convention.  Radio  stars  from  all 
major  networks  entertained  at  the 
Monday  night  banquet,  the  caba- 


ret party  on  Tuesday  evening  and 
during  the  NAB  luncheon  on  Tues- 
day. Only  one  broadcast  originated 
during  the  four-day  convention, 
the  address  of  Col.  Louis  Johnson, 
Assistant  Secretary  of  War,  on 
Tuesday  noon  being  broadcast  by 
WMCA,  New  York.  WOR  was  the 
only  broadcaster  to  have  an  ex- 
hibit at  the  convention.  Its  booth, 
at  the  entrance  of  the  exhibit  hall, 
was  designed  by  Vicktor  Harasty, 
who  also  designed  the  Ford  and 
Turkish  buildings  at  the  New  York 
World's  Fair,  under  the  direction 
of  Joseph  Creamer,  WOR  promo- 
tion director. 

Don  E.  Gilman,  NBC  vice-presi- 
dent in  charge  of  the  Western  Di- 
vision, was  elected  vice-president 
of  the  Advertising  Federation  of 
America  and  vice-chairman  of  its 
Council  of  Advertising  Clubs  at  the 
recent  AFA  convention  in  New 
York. 

Radio  Men  Registered 

Radio  executives  registered  at 
the  AFA  convention  were: 

Maurice  M.  Boyd,  NBC 

Frank  Braucher,  WOR,  Newark 

Charles  C.  Caley,  WMBD,  Peoria 

Clarence  Cosby,  KWK,  St.  Louis 

J.  E.  Campeau,  CKLW,  Detroit-Windsor 

Ken  Dyke,  NBC 

Michael  R.  Hanna,  WIBX,  Utica 
Philip  Hoffmann,  WSYR.  Syracuse 
Claire  M.  Harrison,  KWK,  St.  Louis 
W.  E.  Jackson,  KDKA,  Pittsburgh 
Karl  Koerper,  KMBC,  Kansas  City 
Craig  Lawrence,  Iowa  Broadcasting  Corp. 
Neville  Miller,  NAB 
Walter  E.  Mvers,  NBC 
Charles  F.  Phillips,  WFBL,  Syracuse 
J.  Leonard  Reinsch.  WHIO,  Dayton 
Evelyn  Robinson,  WCFL,  Chicago 
Mason  C.  Taylor,  WIBX,  Utica 
Harry  Trenner,  WNBF,  Binghamton 
Daniel  S.  Tuthill,  NBC 
J.  Gorman  Walsh,  WDEL,  Wilmington 
LeMoine  C.  Wheeler,  WHEC,  Rochester 
Asya  Zuecker,  WEVD,  New  York 


NBC  Chesterfield  Party 

NBC  officials,  on  June  19  gave  a 
dinner  for  executives  of  Liggett  & 
Myers  Tobacco  Co.  and  Newell- 
Emmett,  advertising  agency  for 
Chesterfield,  in  honor  of  the  new 
Chesterfield  program  with  Fred 
Waring,  which  made  its  debut  on 
NBC-Red  that  evening.  Attending 
from  NBC  were  Lenox  R.  Lohr, 
Niles  Trammell,  Roy  C.  Witmer, 
I.  E.  Showerman,  Ken  R.  Dyke, 
Frank  E.  Mason,  John  Royal  and 
Reynold  R.  Kraft.  Liggett  &  Myers 
was  represented  by  B.  F.  Few, 
W.  D.  Carmichael,  Ben  Carroll  and 
C.  W.  Whitaker.  Agency  men  in- 
cluded N.  F.  McEvoy,  C.  D.  Newell, 
C.  S  Walsh,  Donald  B.  Langan  and 
Karl  Keffer.  Also  among  the  guests 
were  Fred  Waring,  John  O'Connor, 
Paul  Douglas  and  Paul  Whiteman. 
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ABOARD  the  Atlantic  Clipper  on 
its  preview  hop  to  Europe  June  17 
were  four  radiomen,  along  with 
about  a  dozen  newspaper  report- 
ers. The  radio  reporters  did  peri- 
odical relays  to  their  networks 
during  the  course  of  the  Trans- 
atlantic flight.  On  the  trip,  which 
was  highlighted  by  a  visit  in  Paris 
with  the  Duke  and  Duchess  of 
Windsor,  were  Bob  Trout  (top) 
and  Clyde  Houldson  at  special 
shortwave  radio  apparatus  in  the 
giant  plane  for  CBS.  George  Hicks 
and  Don  Whittemore  represented 
NBC. 


Garibaldi  Suspenders 

DETROIT  Suspender  &  Belt  Co.,  De- 
[  troit  (Garibaldi  suspenders),  has 
placed  its  account  with  Simons-Michel- 
son  Co.,  Detroit.  Radio  will  continue 
to  be  a  major  medium  of  promotion, 
with  plans  not  yet  formulated  for  a 
campaign  slated  for  this  summer. 


Network  Repress 
Broadcast  During 

ALL  NATIONAL  networks  dele- 
gated special  representatives  to 
broadcast  from  the  Pan  American 
Airways  Atlantic  Clipper  during 
its  flight  from  Port  Washington, 
N.  Y.,  to  Lisbon,  Portugal,  June 
17-18. 

Wayne  Thomis,  aviation  editor 
of  the  Chicago  Tribune-New  York 
Daily  News  Syndicate,  represented 
Mutual  aboard  the  Clipper.  George 
Hicks,  special  events  announcer, 
and  Don  Whittemore,  engineer, 
covered  the  flight  for  NBC.  Bob 
Trout,  announcer,  and  Clyde 
Houldson,  shortwave  engineer, hand- 
led the  flight  broadcasts  for  CBS. 

Both  NBC  and  CBS  had  ar- 
ranged to  install  their  own  short- 
wave apparatus  aboard  the  plane, 
but  were  forced  to  share  the  same 
equipment  when  Pan  American 
officials  just  before  the  flight  de- 
creed that  two  complete  sets  of 
equipment  were  too  heavy  for  the 
plane. 

From  the  Ocean 

Four  hours  over  the  ocean,  NBC 
broadcast  its  first  pickup  from  the 
plane,  with  George  Hicks  again  de- 
scribing the  progress  of  the  Clipper 
later  in  the  evening.  Bob  Trout 
broadcast  a  similar  program  on 
CBS.  Both  CBS  and  NBC  arranged 
for  two-way  conversations  between 
their  respective  representatives 
aboard  the  plane  and  those  aboard 
the  Maiiretania  when  that  ship  was 
one  day  out  of  Liverpool  on  her 
maiden  voyage  to  America.  Aboard 


ntatives  on  Clipper 
Flight  Over  Ocean 

the  Mauretania  comparing  experi- 
ences with  Trout  and  Hicks  were 
William  L.  Shirer  for  CBS,  and 
Mildred  Boutwood  for  NBC.  CBS 
broadcast  the  landing  of  the  plane 
in  Lisbon  and  the  end  of  the  flight 
at  Marseilles  on  June  19,  which 
was  also  covered  for  NBC  by 
George  Hicks. 

Mutual  on  June  17  rebroadcast 
summaries  of  the  Clipper's  re- 
ports on  its  progress  and  weather 
conditions  sent  by  the  plane  to  its 
base  at  Port  Washington,  and  also 
a  special  program  by  Wayne 
Thomis  on  the  eve  of  the  flight. 
Thomis  also  broadcast  an  eye  wit- 
ness account  of  the  voyage  on  June 
18,  speaking  on  MBS  via  short- 
wave through  CSW,  Lisbon. 

Trout  Arrested  in  Portugal 

Bob  Trout  found  himself  under 
arrest  when  the  plane  landed  in 
Portugal  because  he  had  no  Portu- 
guese visa,  having  lacked  time  to 
get  one  in  New  York  before  the 
plane  left,  but  CBS,  through  con- 
tacts in  the  city,  was  able  to 
straighten  out  the  matter. 

Besides  his  special  broadcasts 
describing  the  trip.  Trout  fllled  in 
his  regular  heckling  of  Professor 
Quiz  on  the  Noxzema  Chemical 
Co.'s  CBS  program  on  June  17,  his 
part  in  the  broadcast  being  short- 
waved  from  the  Clipper.  Trout's 
weekly  "Taken  From  Life"  inter- 
view for  the  CBS  Time  to  Shine 
program  on  June  20  was  also  picked 
up,  this  time  from  Paris. 


0/(/es6  Station 

There  Are  ONE  MILLION 
REASONS  Why  YOU 
SHOULD  ADVERTISE 
ON  WABI  DURING  THE 
SUMMER  MONTHS. 

Maine's  population  increases 
by  one  million  during  the 
summer.  Summer  real  estate 
owned  by  non-residents  is 
valued  at  $110,000,000.  In 
1938  non-residents  spent 
$2,000,000  in  improving  and 
building  summer  property. 

WABI 

COLUMBIA  BROADCAST! NO  SYSTEM 


RsCp;  Cene  pwtffa-^^i^jt  &  Cor- 


A  No.  17  size  shoe  is  not  the  largest  in  the  world.  But  it's 
astoundingly  big!  So  with  cities  .  .  .  WSAI  covers  Cincin- 
nati— No.  17  in  size  of  U.  S.  cities.  There  are  plenty  of  people 
here — more  than  a  million  in  the  trading  area.  Plenty  money, 
too!    Income  is  37%  higher  than  the  national  average. 

WSAI  covers  Cincinnati — and  then  some!  WSAI's  popularity 
is  very  high  —  because  of  NBC,  Mutual,  local  programs  —  in- 
cluding baseball  and  the  league-leading  Beds.  Bates  are  LOW- 
EST of  all  local  network  stations.  AH  of  which  means  BULK 
AUDIENCE— AT  LOW  COST  FEB  LISTENEB. 

WSAI  will  boost  summer  sales.    Shall  we  send  proof!* 


CINCINNATI'S  OWN*" STATION 

REPRESENTED    BY    INTERNATIONAL    RADIO  SALES 


SIZE  17 
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More  Television  "Firsts" 

TELEVISION'S  first  f ull  -  hour 
program,  which  was  also  its  first 
operetta,  occurred  June  20  when 
NBC  televised  a  condensed  version 
of  "The  Pirates  of  Penzance." 
Other  television  firsts  of  the  last 
two  weeks  by  RCA-NBC  in  New 
York  included  the  American  intro- 
duction of  the  Boomps-a-Daisy, 
new  London  novelty  dance;  the 
championship  swimming  meet  of 
the  Women's  Swimming  Associa- 
tion; and  a  safety  demonstration 
telecast  through  the  cooperation  of 
the  New  York  City  Police  Depart- 
ment and  the  Board  of  Education. 


Television  News  Notes 


HARTFORO«CONN 


1,548,109 

people  are  with- 
in WDRC's  good 
listening  area.  These 
people,  who  listen  reg- 
ularly   to    WDRC,  have 
money    to    spend!  In- 
crease your  sales  by 
reaching  this  po- 
tent nnarket  over 
WDRC! 


BASIC  STATION  OF 
COLUMBIA  BROADCASTING  SYSTEM 
National  Representatives 
PAUL  II.  RAYMER  COMPANY 


Chicago  Demonstrations 

FIRST  public  demonstration  of 
television  in  Chicago  started  June 
20  in  the  Marshall  Field  &  Co.  de- 
partment store  with  attendance  in 
excess  of  10,000  visitors.  An  RCA 
television  demonstration  featured 
nine  RCA  sets  in  a  darkened  room 
wired  to  a  glassed-in  television 
studio.  Expected  to  continue  for  a 
month,  the  demonstration  features 
talent  from  NBC-Chicago,  and  a 
parade  of  Marshall  Field  manikins, 
prominent  visitors  and  children. 
The  demonstration  runs  daily  from 
10  a.  m.  to  4  p.  m.  Walter  E.  Law- 
rence, engineer  of  RCA,  is  in  charge 
of  the  demonstration.  Masters  of 
ceremonies  for  the  demonstration 
include  NBC  Announcers  Bob 
Brown,  Lynn  Brandt,  Norman  Bar- 
ry, Durward  Kirby  and  Charles 
Lyon.  Don  McNeill,  m.c.  of  the 
NBC  Breakfast  Club,  and  Garry 
Morfit,  of  the  Fitch  Bandwagon 
and  Club  Matinee  programs,  also 
appear  daily.  WMAQ,  Chicago  aired 
two  quarter-hour  programs,  June  21 
and  28,  from  the  department  store 
exhibit  during  which  visitors  were 
interviewed  and  television  de- 
scribed. The  RCA  wired  television 
crew  is  expected  to  go  later  to  Den- 
ver and  Salt  Lake  City. 


FRIENDS  of  Dr.  Lee  De  Forest,  in- 
ventor of  the  radio  tube,  who  now  re- 
sides in  Los  Angeles,  and  whose  66th 
birthday  is  Aug.  26,  are  seeking  to 
have  either  Sept.  21  or  22  designated 
as  "DeForest  Dav"'  at  the  New  York 
World's  Fair. 
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prosperous  Oregon  Market  with 
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Distortion  Removed 

TWO  of  television's  minor  annoy- 
ances— the  image  distortion  caused 
by  viewing  the  image  at  an  angle 
through  the  usual  dome-end  tube 
and  the  dark  spot  that  develops 
on  the  center  of  the  dome — are 
eliminated  in  the  new  cathode  ray 
receiving  tube  just  introduced  by 
Philco.  Distortion  is  done  away 
with  because  the  tube  has  a  flat 
end,  made  of  glass  about  three- 
eighths  of  an  inch  thick  to  prevent 
implosion.  To  avoid  the  spot, 
caused  by  ions  collecting  at  the 
viewiner  end  of  the  tube,  the  elec- 
tron gun  at  the  base  of  the  tube 
is  aimed  to  one  side  and  a  mag- 
netic yoke  is  nlaced  about  the 
tube's  neck.  This  yoke  pulls  the 
electrons  that  naint  the  picture  on 
the  screen  back  into  line,  but  al- 
lows the  unwanted  ions  to  continue 
off'side  into  an  "iron  trap". 

*  *  * 

Newspaoer  Receivers 

RCA  is  installing  television  receiv- 
ers in  the  news  rooms  of  all  New 
York  daily  newspapers  and  the 
three  maior  wire  services  to  enable 
the  news  staff's  to  watch  its  tele- 
casts of  news  events,  and  also  to 
iudee  the  progress  of  television 
itself.  In  lending  the  sets  to  the 
papers,  RCA  expressly  requested 
that  they  be  installed  where  they 
could  be  used  by  all  staff  members, 
and  not  secluded  in  the  editor's  or 
publisher's  office. 

^  *  ^ 

RCA  Handbook 

A  40-PAGE  book  titled  "Practical 
Television"  by  RCA  has  been  is- 
sued as  a  handbook  for  service 
rnen.  It  is  not  an  engineering  trea- 
tise, but  presents  practical  aspects 
of  television  receiver  design  instal- 
lation and  service  as  learned  by 
RCA  engineers  in  field  tests  during 
the  last  seven  years. 

*  *  * 

French  Article 

S.  MALLEIN,  engineer  of  the 
French  PTT,  and  G.  Rabuteau,  of 
Le  Materiel  Telephonique,  Par-is, 
are  authors  of  a  technical  article 
on  the  Eiff'el  Tower  television 
transmitter  appearing  in  the  latest 
issue  of  Electrical  Communications, 
published  quarterly  by  Interna- 
tional Standard  Electric  Corp..  sub- 
sidiary of  the  I.T.  &  T.,  New  York. 

*  *  * 

Equity  and  Television 
FAILURE  of  the  Associated  Ac- 
tors and  Artistes  of  America,  par- 
ent AFL  talent  union,  to  settle  the 
question  of  jurisdiction  over  televi- 
sion will  result  in  the  assumption 
of  that  authority  by  Actors'  Equity 
Association,  according  to  an  Equity 
official.  "When  the  AAAA  ques- 
tioned our  authority  over  this  new 
entertainment  field,"  he  told 
Broadcasting,  "it  was  up  to  them 
to  push  the  matter  through  to  a 
final  decision.  Since  they  have  not 
done  this,  Equity  will  continue  as 
if  the  question  had  not  been  raised 
and  at  the  proper  time  proceed  to 
organize  the  television  field." 


PINCH-HITTER  extraordinary  is 
Bessie  Topmiller,  sister  of  Charles 
Topmiller,  chief  engineer  of 
WCKY,  Cincinnati,  and  studio  sec- 
retary, who  has  soaked  up  enough 
technical  dope  from  her  brother  to 
leave  her  typewriter  on  occasion 
and  handle  the  responsibilities  of 
a  studio  control  operator.  Recent- 
ly when  Art  Gillette,  the  regular 
operator  assigned  to  the  Home- 
makers  program,  was  caught  in  a 
traflSc  jam  and  failed  to  appear  in 
time  to  put  the  feature  on  the  air 
from  the  Gibson  Hotel  studios,  Es- 
sie volunteered  and  carried  through 
the  entire  program  without  a  hitch. 


Single  Cathode-Ray  Tube 
For  Two-Way  Television 
Is  Patented  by  DuMont 

PATENT  on  an  improved  system 
of  two-way  television  communica- 
tion, in  which  a  single  cathode-ray 
tube  serves  both  as  pickup  and  re- 
ceiving device  from  the  remote  sta- 
tion, has  been  issued  to  Allen  B. 
DuMont,  president, of  Allen  B.  Du- 
Mont Labs.,  Passaic,  N.  J.  The  sys- 
tem, covered  by  U.  S.  Patent  No. 
2,157,749,  is  reported  to  simplify  ; 
and  reduce  the  cost  of  apparatus  i 
over  prior  systems  in  which  sepa- 
rate pickup  and  viewing  tubes 
must  be  used  at  each  station  for 
two-way  communication. 

DuMont  Labs,  also  has  developed 
for  its  receiving  set  dealers  a  new 
display  booth,  called  the  Peek-A- 
Booth  and  designed  by  Leonard  F. 
Cramer,  general  sales  manager  of 
the  organization,  which  provides  a 
compact  semi-darkened  display 
space  for  television  demonstrations. 
The  Peek-A-Booth,  constructed  as 
a  large  shadowbox,  allows  the  view- 
ing of  video  programs  under  ideal 
conditions  of  dim  illumination  in 
the  midst  of  brightly  lit  salesrooms. 

The  new  DuMont  two-way  sys- 
tem is  based  on  use  of  a  dual-func- 
tion tube  which  includes  both  photo- 
sensitive screen  and  fluorescent 
screen  set  side-by-side  and  served 
by  a  common  cathode-ray  beam. 
When  the  tube  is  transmitting  an 
image,  the  beam  swings  to  the 
photo-sensitive  screen,  which  it 
scans  in  the  conventional  manner, 
while  at  the  other  end  the  beam 
swings  over  to  the  fluorescent 
screen,  which  it  scans  to  recon- 
struct the  images  transmitted  from 
the  remote  station.  The  beam- 
switching  operation  may  be  accom- 
plished manually  or  automatically, 
the  invention  covering  various 
means  of  switching,  climaxed  by  a 
revolving  switching  means  simul- 
taneous   two-way  communication. 
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^ranted  by  the  FCC  June 
21,  1939.  5000  Watts  are 
a  lot  of  Watts  in  any 
man's  language.  WBNX 
has  5000  Watts  in 
Everyman's  language! 
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5000  WATTS  DAY 
1000  WATTS  NIGHT 


A  Cartoonist  Adapts  Radio  Terminology 


THE  JOB  OF  NEWSCASTING 

By  NORMAN  NESBITT 

Don   Lee    Broadcasting   System,   Los  Angeles 


Press  Ownership 
Position  of  Court 
Followed  by  FCC 

Law  Said  to  Have  No  Barrier 

To  Control  by  Newspaper 

INDICATION  that  the  FCC  will 
follow  the  recent  utterance  of  the 
U.  S.  Court  of  Appeals  for  the 
District  of  Columbia  in  connection 
with  newspaper  ownership  o  f 
broadcast  stations,  adopting  a 
hands-off  policy  unless  the  law  is 
changed,  was  given  June  19  by 
Acting  Chairman  Thad  H.  Brown, 
in  testimony  before  the  House  Com- 
mittee on  Deficiencies  &  Supple- 
mental Appropriations. 

With  all  members  of  the  FCC 
present  except  Chairman  McNinch, 
Col.  Brown,  in  replying  to  Rep. 
Wigglesworth  (R-Mass.),  said  the 
Commission  had  not  reached  any 
policy  conclusion  on  newspaper 
ownership  of  stations.  However,  he 
did  refer  to  the  language  used  by 
the  court  in  a  recent  decision  in 
which  it  stated  "we  know  of  no 
statute  which  would  prohibit  a 
newspaper  from  owning  a  broad- 
cast station."  Commissioner  Brown 
added:  "That  is  our  position." 

Censorship  Issue 

The  hearing  transcript,  released 
June  24  coincident  with  the  adop- 
tion by  the  House  of  an  appropria- 
tion for  the  1939-1940  fiscal  year 
which  begins  July  1,  was  compara- 
tively mild,  compared  to  other  ses- 
sions before  House  Appropriations 
Committees.  Col.  Brown  was  the 
chief  witness.  Censorship  of  pro- 
grams, particularly  in  connection 
with  the  provocative  rules  on  in- 
ternational broadcast  stations, 
proved  to  be  the  primary  interest 
of  committee  members. 

Rep.  Wigglesworth  attacked  the 
change  in  FCC  procedures  and  the 
abolition  of  examiners,  asserting 
he  felt  there  was  a  "very  wide  de- 
parture from  sound  quasi-judicial 
procedure".  William  J.  Dempsey, 
general  counsel,  said  that  so  far  as 
he  knew  the  reaction  to  the  new 
system  has  been  uniformly  favor- 
able. He  said  there  were  approxi- 
mately 175  cases  pending  at  the 
time  the  procedure  was  made  effec- 
tive last  fall  under  the  examiners' 
procedure,  and  that  there  are  now 
only  12  of  these  cases  in  which 
final  opinions  of  the  Commission 
have  not  yet  been  issued. 

That  the  FCC  will  have  its  re- 
port on  the  network-monopoly  in- 
quiry ready  by  Oct.  1,  was  promised 
by  Acting  Chairman  Brown.  He 
said  the  Commission  had  taken  no 
actions  in  the  light  of  develop- 
ments during  the  investigation  up 
to  this  time. 

Lieut.  E.  K.  Jett,  FCC  chief  en- 
gineer predicted  that  in  five  years 
the  FCC  appropriation  should  be 
at  least  $5,000,000  (as  against  $1,- 
800,000  authorized  for  the  new 
year)  to  do  the  work  which  will  be 
required  of  it.  He  emphasized  par- 
ticularly that  detail  in  connection 
with  wire  carriers  and  matters  per- 
taining to  the  growth  of  radio,  such 
as  television  and  facsimile,  would 
make  necessary  the  expanded  op- 
erations. "The  bands  are  getting 
more  and  more  congested  and  the 
interference  problems  are  requir- 
ing more  and  more  study,"  he  said. 


NEWS  broadcasting  is  a  ticklish 
job,  regardless  of  the  press  serv- 
ice to  which  a  station  or  network 
subscribes.  But  the  job  is  doubly 
important  if  the  newscaster  him- 
self has  the  responsibility  of  edit- 
ing his  own  show.  As  any  news- 
caster will  tell  you,  newspaper  copy 
from  the  press  wires  is  not  always 
adaptable  to  the  air.  It  is  not  al- 
ways good  fare  for  those  who 
listen  to  the  spoken  word.  The 
newscasters  must  know  what  con- 
stitutes "good  taste"  in  selection 
of  his  bulletins.  If  words  which  are 
not  objectionable  in  print  stand  out 
like  a  sore  thumb  when  he's  speak- 
ing them,  those  should  be  synony- 
mized  with  others  which  fall  more 
gently  on  the  listener's  ready  ear. 

All  of  us  who  have  been  selected 
as  newscasters  in  radio  are  familiar 
with  the  apparent  likes  and  dis- 
likes of  the  listener.  We  know  how 
shrewdly  some  of  them  wait  for  a 
mispronounced  word,  reaching 
avidly  for  a  sharp  pencil  and  the 


atack  of  penny  postcards  ready 
beside  the  receiver.  Little  do  they 
realize  there's  "many  a  slip  'twixt 
the  mike  and  the  lip",  that  reading 
at  "news"  tempo  calls  for  the  kind 
of  concentration  often  beading  a 
furrowed  brow  with  the  dew  of 
cold  perspiration. 

The  newscaster  must  keep  Mr. 
Webster's  pronouncing  gazetteer 
handy  on  his  news  room  desk;  learn 
the  rudiments,  at  least,  of  several 
foreign  languages,  that  is,  the  sim- 
plified rules  for  pronunciation,  ac- 
cented syllables,  etc.  He'll  be  smart 
if  he  reads  a  good  world  history 
now  and  then;  studies  maps,  be- 
comes oriented  with  the  relative 
positions  of  various  countries;  and 
if  he  keeps  up  on  current  history 
in  the  making.  That's  a  pretty  good 
substitute  for  actual  travel,  and 
then  Mr.  Newscaster  will  seldom 
make  fatal  errors.  And  too,  his  lis- 
teners will  detect  a  note  of  sincerity 
and  understanding  which  distin- 
guishes those  few  newscasters  who 


gain  a  large  following  for  their 
station  or  network. 

The  news  reporter  who  continues 
to  analyze  his  own  work — the  news, 
the  likes  and  dislikes  of  his  audi- 
tors— will  have  no  trouble  in  get- 
ing  ahead.  He'll  find  the  sales  de- 
partment backing  him  to  the  hilt, 
with  prospective  sponsors  usually 
waiting  on  the  word  for  an  open- 
ing. 

Once,  several  years  ago,  m 
Hollywood,  a  young  woman  who 
held  down  the  information  desk  at 
Equity  headquarters  said,  "To  get 
by  in  show  business,  you've  got  to 
have  a  thick  skin — thicker  than 
the  next  fellow's!"  If  a  news  re- 
porter can't  take  the  brickbats  as 
well  as  the  roses  sometimes  cast 
in  his  direction,  he  can't  do  his 
best  work.  This  listener,  or  that 
holds  you  responsible  for  a  bit  of 
news  the  individual  didn't  like;  ac- 
cuses you  of  leaning  too  far  over 
the  fence  in  reporting  political 
news — usually  because  a  single 
word  received  a  little  unnecessary 
emphasis.  But,  happily  for  the  re- 
porter's frame  of  mind  —  these 
complaints  are  few.  However  he'll 
be  wise  to  analyze  each  letter  of 
comment,  for  by  knowing  his  lis- 
tener he'll  give  better  service,  ad- 
vance himself,  and  be  considered 
"reliable"  by  his  employer. 

One  thing  of  importance  is  this: 
"Regardless  of  a  newscaster's  voice, 
the  listener  who  depends  upon  ra- 
dio for  news  wants  it  delivered 
through  the  loudspeaker  distinctly 
— comfortably  paced,  but  always 
with  each  word  understandable. 
Each  speaker  has  to  find  his  own 
pace  and  above  all,  learn  to  breathe 
correctly.  You  would  be  surprised 
at  the  number  of  listeners  who 
almost  froth  in  fury  at  the  chap 
who  breathes  incorrectly  —  and 
audibly.  And,  just  as  often,  they 
won't  turn  to  another  station,  but 
continue  to  fume  at  the  noisy 
breather! 

Radio  Attitude  on  Licpior 
Is  Falsely  Represented 

ATTEMPTING  to  remedy  a  situa- 
tion whereby  the  public,  through 
newspaper  advertising  by  distillers 
or  liquor  marketers,  is  led  to  be- 
lieve radio  st^^tions  accept  linuor 
advertising,  KOMO-KJR,  Seattle, 
recently  called  to  the  attention  of 
the  Washington  State  Liquor  Con- 
trol Board  a  particularly  misleading 
advertisement  and  then  sent  copies 
of  the  ensuing  correspondence  to 
other  stations  in  the  State  to  enlist 
their  active  support.  Although  the 
State  Board  maintained  the  particu- 
lar advertisement  violated  no  regu- 
lations of  liquor  advertising,  it 
suggested  that  the  distributor  in 
that  territory  take  stens  to  curb 
such  advertising  through  the  dis- 
tiller and  his  agency. 

The  newspaper  advertisement,  a 
clipping  of  which  was  sent  with  the 
complaint,  portrayed  a  radio _  an- 
nouncer at  a  microphone  and  indi- 
cated his  making  the  statement: 
"You're  missing  something  if  you 
don't  'tune  in'  on  Green  River." 
KOMO-KJR  pointed  out  that  since 
the  illustration  was  a  type  widely 
used  in  connection  with  radio  pro- 
grams or  by  sponsors  of  radio  ad- 
vertising, the  copy  conveyed  the  im- 
pression the  particular  brand  of 
whiskey  uses  radio  as  an  advertis- 
ing medium,  notwithstanding  the 
universal  ban  on  such  accounts. 
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WBNO  Now  WNOE 

FIRST  call  letters  issued  by 
the  FCC  which  contain  the 
entire  last  name  of  the  sta- 
tion owner  were  authorized 
June  23  when  WBNO,  New 
Orleans,  was  granted  author- 
ity to. change  to  WNOE.  The 
station  was  acquired  earlier 
in  the  month  [Broadcasting, 
June  15]  from  a  local  church 
by  James  A.  Noe,  former 
Governor  of  Louisiana  and  a 
prominent  oil  man  of  the 
state. 


Overhead  Cuts  Net 

{Continued  from  page  30) 

of  $7,642,445.  This  compared  to  the 
figure  of  $14,505,338  for  the  660 
stations. 

Four  part-time  clear  channel 
stations  with  50  kw.  had  a  broad- 
cast income  of  $384,095  for  the 
year.  In  another  bracket,  covering 
14  stations  with  power  of  5,000 
to  25,000  watts  operating  unlimited 
time,  the  statistics  showed  reve- 
nues of  $2,941,887  with  a  broad- 
cast income  item  of  $433,086.  In 
this  same  power  classification,  four 
part-time  stations  had  broadcast 
revenues  of  $529,204  with  broad- 
cast income  of  $53,927. 

In  the  regional  classification,  the 
statistics  covered  195  unlimited 
time  regionals,  other  than  those 
in  the  high-power  regional  group, 
and  disclosed  aggregate  broadcast 
revenues  of  $31,583,083  with  broad- 
cast income  of  $5,150,995.  The  eight 
high-power  regionals  had  broad- 
cast revenues  of  $1,889,736  with 
broadcast  income  of  $317,635. 

Limited  and  day  stations  in  the 
regional  group,  both  with  and 
without  network  affiliations,  totaled 
68  with  broadcast  revenues  of  $3,- 
732,267  but  they  had  a  deficit  of 
$88,835.  Such  regionals  on  national 
networks  total  12,  with  an  income 
of  $945,381  and  a  deficit  of  $25,- 
467.  Thus  the  entire  group  of  limit- 
ed and  daytime  regionals  showed 
losses. 

Part-time  Regionals 

On  the  other  hand  33  part-time 
regionals  showed  revenues  of  $3,- 
046,037  with  earnings  of  $301,834. 
Of  this  number,  15  stations  were  on 
national  networks  and  had  reve- 


nues of  $1,447,701,  with  income  of 
$236,809. 

There  were  227  commercial  lo- 
cals or  hundred  watters  accounted 
for  in  the  tabulations.  Their  ag- 
gregate business  from  sale  of 
time  was  $8,604,963  with  a  broad- 
cast income  of  $283,125.  Of  this 
total  91  locals  were  on  the  na- 
tional networks.  Their  time  revenue 
yield  was  $4,109,908,  with  earnings 
of  $276,237.  In  the  daytime  and 
parttime  local  station  category,  76 
stations  were  accounted  for  with 
broadcast  revenue  of  $1,728,696 
and  with  broadcast  income  of  $27,- 
031. 

In  showing  totals  for  all  com- 
mercial stations,  the  FCC  figures 
revealed  that  the  660  stations  with 
net  time  sales  of  $25,000  or  more 
had  total  broadcast  revenues  of 
$79,128,760;  expenses  of  $21,628,- 
460,  deductions  from  net  broadcast 
revenues  accounted  for  by  depre- 
ciation, amortization,  taxes,  plant 
losses  and  related  items  of  $7,123,- 
122  with  the  net  broadcast  income 
figure  of  $14,505,338. 


Pure  Oil  Adding 

PURE  OIL  Co.,  Chicago,  on  Sept. 
25  extends  its  twice-weekly  Kalten- 
born  in  the  News  series  on  38 
CBS  stations  to  a  thrice- weekly 
series,  Mondays,  Wednesdays  and 
Fridays,  6:30-6:45  p.m.  (EST).  To 
its  spot  schedule  on  six  stations, 
[Broadcasting  June  1],  the  firm 
has  added  five  weekly  15-minute 
programs  on  KTRH,  Houston,  fea- 
turing Harry  Grier,  sportscaster, 
and  Dick  Freeman,  sports  editor 
of  the  Houston  Chronicle,  in  a 
spoi'ts  summaries  to  run  26  weeks. 
Pure  Oil  has  started  distribution 
of  the  Kaltenborn  Map  of  Europe, 
free  if  called  for  at  a  Pure  Oil 
station,  or  a  dime  by  mail.  Leo 
Burnett  Co.,  Chicago,  handles  the 
account. 


Dr.  A.  E.  Kennelly 

DR.  ARTHUR  E.  KENNELLY, 
77,  electrical  and  radio  engineer 
and  co-discoverer  of  the  Kennelly 
Heaviside  Layer,  popularly  known 
as  the  "radio  ceiling",  died  in  Bos- 
ton June  18.  Professor  emeritus  of 
two  universities  and  widely  knovm 
as  a  radio  scientist.  Dr.  Kennelly 
was  the  principal  electrical  assist- 
ant to  Thomas  A.  Edison  a  half- 
century  ago. 


'Where  was  I  on  the  night  of  Dec.  10?  Why,  at  home  listening  to 
CKAC,  of  course!" 

CKAC,  Montreal  "Canada's  Busiest  Station"— affiliated  with  CBS 


ALERT  ENGINEERS 

are  recommending; 
Lingo  "Tube"  Radiators 
for  the  utmost  in 
PERFORMANCE ! 


Above  the  demands  of  the  "front  office"  for 
ECONOMY  ...  is  the  "Control  Room"  require- 
ment for  PERFORMANCE!  Lingo  "Tube"  Radiators 
are  designed  to  give  both!  Ask  your  own  Engineer 
or  any  at  the  many  aggressive  stations  who  have 
already  installed  Lingo  Radiators  ...  for  after 
you  investigate  the  amazing  story  of  LINGO  efficiency  and  economy,  you 
will  realize,  that  here  indeed,  are  new  standards  that  vitally  affect  the  future 
of  your  station.  Let  us  explain  how  savings  up  to  one-half  are  possible  due 
to  our  single  responsibility  of  both  constructing  and  erecting  .  .  .  and  how 
a  new  high  in  performance  is  not  only  possible,  but  to  be  expected.  Send 
information  today  regarding  your  location,  power  and  frequency,  and  we  will 
show  you  in  detail  (without  obligation)  how  LINGO  "tube"  Radiators  can 
meet  your  particular  needs  and  quote  you  complete  prices  in  advance. 

JOHN  E.  LINGO  &  SON,  Inc.    Dept.  3-7    CAMDEN,  N.  J 


LINGO 

VERTICA 


RADIATORS 
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Fr.  Coughlin's  Magazine 
2  Hours  Daily  on  WHIP; 
Sunday  List  Is  Revised 

EXPANSION  of  the  radio  time 
used  by  Father  Charles  E.  Cough- 
lin  and  his  magazine,  Social  Jus- 
tice, was  noted  in  June  when  Social 
Justice  booked  through  station 
WHIP,  Hammond,  Ind.,  already 
carrying  the  Sunday  C  o  u  g  h  1  i  n 
talks,  five  periods  aggregating  two 
hours  daily.  Some  of  the  periods 
are  quarter-hour  length  and  the 
balance  are  of  half-hour  duration. 

The  programs  are  transmitted 
by  direct  wire  from  Royal  Oak, 
Mich.  They  include  news  broad- 
casts handled,  according  to  the 
magazine,  "from  a  social  justice 
standpoint",  organ  music  and  other 
matter  publicizing  the  magazine. 
In  recent  months  Fr.  Coughlin  on 
his  Sunday  broadcasts  has  been 
urging  listeners  to  take  up  distri- 
bution of  the  magazine. 

The  latest  issue  of  Social  Justice 
carried  a  story  on  the  added  broad- 
casts at  Hammond  and  also  said 
that  a  similar  contract  had  been 
signed  with  WHBI,  Newark.  It  was 
said  that  if  these  programs  are 
successful  they  will  be  extended  to 
New  York,  Detroit  and  Boston.  No 
confirmation  of  any  of  this  activity, 
except  the  programs  to  WHIP,  was 
obtainable  at  Aircasters  Inc.,  De- 
troit agency  which  books  the 
Coughlin  time.  Social  Justice  also 
declared  that  the  broadcasts  at 
Hammond  have  developed  "a  cruel 
and  unwarranted  boycott"  of  the 
station  "by  subversive  interests." 

Checkup  of  the  Coughlin  Sunday 


AFTER  CONTRIBUTING  $22,000  worth  of  time  and  footing  all  bills 
for  talent  and  remote  lines,  Detroit  radio  stations  which  always  work  in 
close  harmony  on  civic  affairs,  combined  last  month  with  an  employe 
contribution  of  $7,500  to  the  fund  being  raised  for  new  buildinsrs  for 
the  House  of  Good  Shepherd  and  Salvation  Army.  Leo  Fitzpatrick, 
general  manager  of  WJR,  was  chief  of  staff  for  the  campaign.  In  this 
picture  Mr.  Fitzpatrick  (standing)  is  reporting  results  at  a  luncheon 
meeting  to  (1  to  r)  Hi  Steed,  WMBC;  Harry  Sutton  Jr.,  WXYZ;  William 
Scripps,  WWJ;  J.  J.  Hartigan,  CKLW;  Ted  Campeau,  CKLW;  Norman 
White,  WJR;  E.  C.  Thompson,  WEXL.  Absent  when  picture  was  taken 
but  very  active  in  the  campaign  was  J.  F.  Hopkins,  WJBK. 


Raleigh  to  Use  Sullivan 
With  Night  News  on  CBS 

BROWN  &  WILLIAMSON  Tobac- 
co Co.,  Louisville,  will  become  the 
first  advertiser  to  enter  the  late- 
evening  news  field  on  a  national 
scale  Sept.  24,  when  it  will  start 
Paul  Sullivan,  news  commentator 
of  WHAS,  Louisville,  doing  a 
quarter-hour  broadcast  of  UP  news 
six  evenings  weekly  at  11  p.m. 
(EST)  on  a  coast-to-coast  CBS 
network.  Broadcast  will  be  heard 
every  evening  but  Monday  in  the 
interest  of  Raleigh  cigarettes.  Pop- 
ularity of  local  news  broadcasts  at 
this  hour  led  to  the  decision  to 
try  it  out  across  the  country,  ac- 
cording to  BBDO,  New  York,  the 
agency. 


afternoon  list,  meanwhile,  disclosed 
several  changes  from  the  original 
station  lineup.  The  network  now 
carrying  the  talks  includes  these 
48  stations: 

WABY,  Albany;  WPG,  Atlantic 
City;  WBAL.  Baltimore;  WCAO, 
Baltimore  ;  WKBW.  Buffalo  ;  WCKY. 
Cincinnati:  WGAR,  Cleveland: 
WHKC,  Columbus;  WHO.  Des 
Moines  ;  WJR,  Detroit ;  WLEU.  Erie  ; 
WJB.J.  Hagerstown.  Md. ;  WHIP, 
Hammond;  WKBO,  Harrisburg ; 
WIRE,  Indiananolis ;  WKZO,  Kala- 
mazoo ;  WREN,  Lawrence,  Kan. ; 
WIBA.  Madison;  WTMJ,  Milwau- 
kee; KSTP,  St.  Paul;  WGRC,  New 
Albany;  WHBI,  Newark;  WJAS, 
Pittsburgh;   WRAW,   Reading.  Pa.; 


BECAUSE  four-fifths  of  Nebraska's  population  lives 
on  farms  and  in  small  towns.  And  for  14  years 
KMMJ  has  kept  itself  a  farm  station — giving  these 
loyal,  friendly  people  the  programs  THEY  like  and 
want,  and  only  those  advertising  messages  they  can 
believe  in  and  use  to  their  honest  satisfaction.  Result 
is  that  KMMJ  is  Nebraska's  No.  1  farm  station — and 
80%  of  Nebraska  is  rural! 

Now,  KMMJ's  new  antenna 
and  transmitter  means  even 
greater  results  for  you  .  .  . 
dollars  and  cents  results  you 
can  recognize. 

Nebraska's  farm  income,  1st 
quarter  1939,  gained  30%  over 
same  period  last  year.  Among 
all  states  Nebraska  ranks  third 
in  percent  of  income  gain. 

Tap    this   rich,    eager  market 
through  KMMJ.  Wire  or  write 
for  costs  and  availabilities. 
• 

RANDALL  RYAN,  General  Manager 

HOWARD  W.  WILSON  CO. 

Representative 


Grand  Island  is  Nebraska's  third  city; 
outstanding  dairy  and  poultry  cen- 
ter; world's  second  largest  horse  and 
mule  market;  major  livestock  auction 
center;  three  road  railroad  center; 
nearly  3  million  dollar  annual  payroll. 


WHAM.  Rochester;  WGBI.  Scran- 
ton  :  KFEQ.  St.  .Jo.seph.  Mo. ;  WEW. 
St.  Louis  ;  WFBL,  Syracuse  ;  WBAX. 
Wilkes-Barre.  Pa. ;  WWRL.  Wood- 
side.  N.  Y. ;  WRDO  Augusta.  Me.: 
WLBZ.  Bangor;  WAAB,  Boston; 
Wire.  Bridgeport ;  WSAR.  Fall  Riv- 
er :  WHAI,  Greenfield.  Mass. ; 
WTHT.  Hartford;  WLNH  Laeonia. 
X.  H. ;  WLLH.  Lowell :  WCOU,  Lew- 
isfon.  ^\p. :  WFEA.  Manchester.  N. 
H. ;  WNBH,  New  Bedford;  WNLC, 
New  London,  Conn.;  WBRK.  Pitts- 
field.  Mass. ;  WEAN.  Providence ; 
WATR,  Waterbury;  WTAG,  Wor- 
cester. 


Duchin  Wins  Poll 

EDDY  DUCHIN's  orchestra  led  a 
recent  radio  band  popularity  poll 
conducted  by  Radio  Mirror  maga- 
zine, topping  Benny  Goodman,  last 
year's  winner,  and  jumping  from 
third  to  first  place.  Of  75  orches- 
tras named  in  the  voting,  the  first 
ten  included:  Eddy  Duchin,  Benny 
Goodman,  Horace  Heidt,  Sammy 
Kaye,  Guy  Lombardo,  Kay  Kyser, 
Tommy  Dorsey,  Artie  Shaw,  Fred- 
die Martin  and  Rudy  Vallee.  Fred 
R.  Sammis,  editor  of  the  magazine, 
presented  a  gold  medal  to  Duchin 
during  his  MBS  program  June  26. 


ST.  LOUIS  Negro  Business  League, 
sponsors  of  the  cooperative  JuMlee 
lingers  feature  heard  Sundays  on 
KXOK.  St.  Louis,  has  renewed  the 
pi-ogram  for  39  weeljs. 


FAYE  AND  CLEO,  staff  artists  at 
KGKO.  Fort  Worth,  have  their  pic- 
tures on  a  recently  released  novelty 
song  by  Claude  Heritier  and  "Red 
River"  McEvery.  Song  is  titled 
Be  Seeing  You  in  Dallas,  Alice. 


ALMA  MATER! 
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U.  S.  Broadcasting  Stations 
Employ  C.R.E.I.  Students! 

The  proof  of  the  CREI  training  is  the  fact  that  our  men  not 
only  get  jobs  .  .  .  but  better  jobs.  These  men  who  have  the 
ambition  to  devote  their  spare  time  to  improve  their  ability 
deserve  the  respect  of  every  employer.  Perhaps  that  is  why 
CREI  men  hold  responsible  positions  in  over  300  U.  S.  broad- 
casting stations.  Would  you  like  to  know  more  about  our 
training  in  PRACTICAL  RADIO  AND  TELEVISION  ENGI- 
NEERING? Just  ask  any  chief  engineer  or  write  for  complete 
details  in  our  free  booklet. 

Capitol  radio  engineering  institute 

3224  SIXTEENTH  STREET,  N.  W,    •    WASHINGTON,  D.  C. 


The  Dominant  Selling  Force  to  Four-Fifths  of  Nebraska 
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IN  THE 

INTERMOUNTAIN 
MARKET 

Its  KS  L! 

First  choice  of  advertisers  in 
the  rich  Intermountain  Market  is 
KSL!  Whether  your  advertising 
message  is  for  the  concentrated 
Salt  Lake  City  metropolitan  area 
or  "for  the  entire  Intermountain 
West,  KSL  will  present  it  force- 

0 

fully,  consistently  as  it  Is  doing 
day  in  and  day  out  for  the  largest 
clientele  in  Intermountain 
America! 

KSL 

50,000  Watt  Affiliate  of  the 
Columbia  Broadcasting  System 

Nationally  represented  by 

EDWARD  RETRY  &  COMPANY 


Screen  Television 
Shown  by  Baird 

Pictures  are  Projected  on  a 
9x12  Screen  in  Exhibition 

By  BRUCE  ROBERTSON 

FIRST  American  demonstrations 
of  the  Baird  Television  Corp.  large 
screen  television,  introduced  in 
England  a  year  ago,  are  now  being 
given  at  the  Gaumont  British  of- 
fices in  New  York.  Pictures  are 
projected  on  a  9  x  12  foot  screen 
from  a  receiver  equipped  vdth  a 
projection  cathode  ray  tube  and  a 
specially  designed  lens,  which  is  lo- 
cated in  the  center  of  the  demon- 
stration room,  about  28  feet  away 
from  the  screen. 

Ian  Javal,  commercial  director 
of  the  Baird  Co.,  an  affiliate  of 
Gaumont  British,  who  supervised 
the  installation  of  the  equipment, 
explained  that  in  England  the 
screens  are  as  large  as  15  x  20 
feet,  but  that  a  smaller  screen  was 
necessary  because  of  the  limited 
space  of  the  demonstration  room 
in  New  York,  which  seats  about  40 
people. 

Duplicate  Apparatus 

All  controls  and  meters  are  con- 
tained on  the  projector  housing, 
permitting  the  operator  to  make 
any  necessary  adjustments  during 
the  program.  Machine  contains  two 
complete  receiver-projectors,  with 
provisions  for  an  instant  switch- 
over should  anything  go  wrong 
with  the  reception  of  the  tube  in 
use.  The  tube  is  normally  operated 
at  about  50,000  volts,  derived  from 


a  special  high-tension  rectifier  unit 
located  in  an  adjoining  room.  This 
rec  Liner  unit  employs  two  tubes 
capable  of  a  total  output  of  60 
kv.  at  10mA.  Size  and  cost  of  the 
equipment  makes  screen  television 
reception  impracticable  for  general 
home  use,  it  was  said.  Negotiations 
are  now  under  way,  however,  for 
installation  of  Baird  in  a  number 
of  Broadway  movie  houses.  Five 
London  theatres  are  already  so 
equipped,  with  others  being  added 
as  rapidly  as  possible,  according  to 
the  company,  which  expects  to  com- 
plete 20  such  installations  by  the 
end  of  the  year. 

NBC's  telecast  of  the  Gilbert  and 
Sullivan  opera,  "Pirates  of  Pen- 
zance", witnessed  by  this  observer 
on  the  Baird  screen,  was  generally 
of  acceptable  quality,  although  the 
dark  and  light  shades  were  not  as 
sharply  contrasted  as  in  previous 
NBC  telecasts  viewed  on  standard 
American  receivers  with  7  x  10 
inch  viewing  screens.  The  closeup 
shots  were  clearly  defined,  but 
there  was  a  noticeable  blurring  of 
the  long-range  pictures.  Stripes  in 
the  pirate  costumes  frequently  ex- 
tended across  the  entire  picture,  a 
phenomenon  called  "streaming"  by 
the  Baird  engineer,  who  explained 
that  it  is  present  to  some  extent  in 
all  television  broadcasts. 

There  is  some  difference  of  opin- 
ion between  Baird  engineers  and 
NBC's  television  staff  as  to  wheth- 
er the  transmitting  or  receiving  ap- 
paratus should  be  blamed  for  the 
defects  in  reproduction,  NBC 
executives  stating  that  the  tele- 
casts as  viewed  on  the  standard 
RCA  home  receivers  are  free  from 
the  defects  noted  on  the  large 
screen  presentation. 


II 


DETROIT'S  YOUNGEST 
DEPARTMENT  STORE 
IS  ALREADY  AMONG 

BIG  FOUR 


■I 


iusi  another  brief  for  fhe  effective 
pulling  power  of  5000  WATTS 


\ 


VAIL"  over 


2V2  hours 


I 


2 


Exausimy 


IN  POWER  IN  DETROIT  AREA 


DETROIT 

3300  Union  Guardian  Bldg. 
Cadi//oc  7200 


NEW  YORK 

JOS.  H.  McGILLVRA 
366  Madison  Ave. 
Vanc/erbi/t  3-50SS 


CHICAGO 

GEORGE  ROESLER 
400  N.  Michigan  Ave. 
Whitehall  4262 
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FEDERAL  COMMUNICATION  COMMISSION 


JUNE  14  TO  JUNE  26,  INCLUSIVE 


Decisions  .  .  . 

JUNE  14 

NEW,  M.  &  M.  Bcstg.  Co.,  Marinette, 
Wis. — Adopted  final  order  granting  applic. 
CP  570  kc  250  w  D. 

KGGF,  Coffeyville,  Kan.— Adopted  final 
order  granting  applic.  consent  voluntary 
assignment  license  to  Hugh  J.  Powell. 

KTRB,  Modesto,  Cal. — Adopted  final  or- 
der granting  applic.  renewal  license. 

NEW,  Pillar  of  Fire,  Zarephath,  N.  J.— 
Adopted  final  order  denying  CP  interna- 
tional station  5  kw. 

WSNJ.  Bridgeton,  N.  J. — Adopted  final 
order  granting  CP  increase  to  100-250  w 
unl. 

NEW,  Coultas,  Edge  &  Stephenson,  Jack- 
sonville, 111. — Applic.  CP  dismissed  without 
prejudice. 

KFRU,  Columbia,  Mo.— Dismissed  rehear- 
ing petition  re  KVOD,  KFEL  applications. 

WTHT,  Hartford— Adopted  final  order 
increase  to  100-250  w  unl. 

WTAR,  Norfolk,  Va.,  and  WMC,  Mem- 
phis— Granted  temp.  auth.  5  kw  N  direc- 
tional to  overcome  interference. 

JUNE  16 

MISCELLANEOUS— KVOS,  Bellingham, 
Wash.,  granted  continuance  hearing,  con- 
solidated with  Bellingham  Bcstg.  Co.  ; 
WSPA,  Spartanburg,  S.  C,  granted  with- 
drawal without  prejudice  applic.  mod.  li- 
cense re  freq.,  power,  time;  WMBR,  Jack- 
sonville, Fla.,  granted  petition  intervene 
WAPO-WJBO  hearings ;  KLCN,  Blythe- 
ville.  Ark.,  granted  continuance  renewal 
hearing:  ICFPY,  KGA,  KHQ,  Spokane, 
granted  orders  take  depositions  re  KFIO ; 
WJBW,  New  Orleans,  granted  continuance 
hearing ;  KFIO,  Spokane,  granted  two-day 
postponement  hearing. 

JUNE  17 

KOB,  Albuquerque,  N.  M. — Granted  ex- 
tension temp.  auth.  10  kw  unl.  to  4-21-39. 

KEX,  Portland,  Ore. — Granted  auth.  5 
kw.  unl.  to  4-21-39. 

JUNE  19 

WEAF,  New  York — Amend  CP  move 
antenna,  trans.,  re  antenna. 

WFBR,  Baltimore — License  for  CP  as 
mod.  increase  power,  move  trans.,  new 
equip.,  directional  D  &  N. 

WHKC,  Columbus — Mod.  license  change 
to  570  kc  Sh.-WOSU  same  basis  as 
WKBN,  asks  facilities  WKBN,  amended  to 
spec,  hours   (640  kc). 

WALR,  Zanesville,  O. — CP  new  antenna, 
move  trans. 

WAPI,  Birmingham  —  Extension  exp. 
auth.  unl.  directional  after  LS  Tulsa. 

KWK,  St.  Louis — CP  change  to  630  kc, 
asks  facilities  KFRU  and  WGBF,  amend- 
ed to  contingent  grants  of  WGBF  and 
KFRU  applications. 

NEW,  Television  Productions,  Los  An- 
geles— CP  1  kw  television. 

JUNE  20 

WEDC,  Chicago— Granted  CP  increase  D 
to  250  w  and  operate  midnight  to  6  a.  m. 

NEW,  Albemarle  Bcstg.  Co.,  Elizabeth 
City,  N.  C— Granted  CP  1370  kc.  100-250 
w  unl. 

NEW,  Kingston  Bcstg.  Corp.,  Kingston, 
N.  Y.— CP  1500  kc.  100  w  D. 

WHLS,  Port  Huron,  Mich.— Granted  ap- 
plic. mod.  license  to  100-250  w  unl. 

WBNX — New  York — Granted  renewal  li- 
cense. 


WBIG,  Greensboro,  N.  C— Granted  auth. 
increase  D   1  to  5  kw  without  hearing. 

KGNO,  Dodge  City,  Kan.— Granted  in- 
crease 250  w  to  1  kw. 

KINY,  Juneau,  Alaska— Granted  CP  in- 
crease 259  w  to  1  kw. 

KWTO,  Springfield,  Mo.— Granted  mod. 
license  to  include  5-6  a.  m.,  1  kw. 

KGMB,  Honlulu — Granted  CP  change 
1320  kc  to  590  kc,  new  radiator,  increase 
D  1  to  5  kw. 

KRIC,  Beaumont,  Tex. — Granted  vol.  as- 
sign, license  to  KRIC  Inc. 

WSMB,  New  Orleans — Granted  CP  re- 
place tower,  change  directive  pattern. 

WCHS.  Charleston,  W.  Va. — Granted  CP 
increase  D  1  to  5  kw. 

WFNC,  Fayetteville,  N.  C— Granted 
mod.  CP  (Craven  voting  No)  approving 
trans.,  antenna  site. 

TEMPORARY  RENEWALS  —  KAWM 
KNET  KRMC  KYSM  WGIL  WKAT 
WMFJ  WMFO  KOBH  KRKO  KSAN 
WCNW  WHDF  WRDO  WSVS. 

KSUB,  Cedar  City,  Utah — Granted  temp, 
auth.  to  Leland  M.  Perry  to  operate  sta- 
tion to  11-1-39. 

SET  FOR  HEARING — WCSC,  Charles- 
ton, S.  C,  applic.  amended  to  change  an- 
tenna, increase  N  to  1  kw  ;  NEW,  Porori- 
can  American  Bcstg.  Co.,  Ponce,  P.  R., 
CP  1340  kc  1  kw  unl.  ;  NEW,  Silver  Crest 
Theatres,  Yuma,  Ariz.,  CP  1420  kc  100  w 
spec.  ;  KQV,  Pittsburgh,  mod.  license  to  1 
kw  directional ;  WKBO,  Harrisburg,  Pa., 
applic.  transfer  control  to  J.  H.  and  John 
F.  Steinman  ;  NEW,  Albemarle  Bcstg. 
Station,  Albemarle,  N.  C,  CP  1370  kc  100 
w  D  ;  NEW,  Lackawanna  Bcstg.  Co., 
Scranton,  CP  1370  kc  100-250  w  unl.  : 
NEW,  Richard  T.  Sampson,  Riverside, 
Cal.,  CP  1390  kc  250  w  D  ;  WTNJ,  Tren- 
ton, N.  J.,  mod.  license  re  hours ;  NEW, 
North  Shore  Bcstg.  Co.,  Salem,  Mass.,  CP 
1200  kc  100  w  unl. 

MISCELLANEOUS  —  Travelers  Bcstg. 
Service  Corp.,  Hartford,  set  for  oral  argu- 
ment applic.  voluntary  assignment  licenses 
of  WTIC  etc.  to  Travelers  Bcstg.  Co.  ; 
WMEX,  Boston,  denied  rehearing  on  ap- 
plic. Yankee  Network  (WAAB)  for  mod. 
license  to  1  kw  unl. 

JUNE  21 

WJBL,  Decatur,  III.,  WBOW,  Terre 
Haute,  Ind.,  WJBC,  Bloomington,  111. — 
WJBL  granted  change  from  1200  to  1310 
kc,  increase  to  100-250  w  unl.  ;  WBOW 
granted  change  from  1310  to  1200  kc, 
move  locally,  100-250  w  unl.  ;  WJBC 
granted  mod.  license  to  1200  kc  100-250 
w  unl. 

WBNX,  New  York ;  WMBG,  Richmond. 
Va. — WBNX  granted  change  trans,  site, 
new  equip.,  directional  antenna,  increase 
D  to  5  kw ;  WMBG  granted  applic.  new 
equip.,  increase  500  w  unl.  to  1-5  kw 
directional. 

MISCELLANEOUS— WLW,  Cincinnati, 
granted  CP  change  trans.  ;  WWAE,  Ham- 
mond, Ind.,  granted  CP  move  trans,  lo- 
cally ;  KTOK,  Oklahoma  City,  granted 
license  increase  D  to  250  w;  KTOH, 
Lihue,  Hawaii,  granted  mod.  CP  trans., 
studio  sites,  antenna ;  WSUN,  St.  Peters- 
burg, Fla.,  denied  rehearing  re  Pinellas 
Bcstg.  Co.  ;  WMBG  and  WRTD,  Rich- 
mond, Va.,  denied  rehearing  re  WRNL ; 
NEW,  Bellingham  Bcstg.  Co.,  Belling- 
ham, Wash.,  ordered  hearing  at  Belling- 
ham on  applic.  for  KVOS  facilities ; 
WAPI,  Birmingham,  denied  rehearing  ap- 


plic. assign  license ;  KALE,  Portland, 
Ore.,  granted  applic.  change  equip.,  in- 
crease D  1  to  5  kw ;  WARD,  Brooklyn, 
granted  auth.  move  trans,  locally,  install 
radiator  ;  NEW,  Peter  J.  Caldarone,  Provi- 
dence, R.  I.,  denied  rehearing  applic.  CP, 
denied  5-1-39. 

KFQD,  Anchorage,  Alaska  — ■  Granted 
consent  transfer  control  to  R.  E.  Mc- 
Donald, and  renewal  license. 

WOMI,  Owensboro,  Ky. — Denied  mod. 
license   1500   to   1200  kc. 

KOME.  Tulsa,  Okla. — Denied  temp.  auth. 
8  :30-10  :30  p.  m.  6-28-39  to  7-27-39  for  spe- 
cial programs. 

JUNE  22 

NEW,  Peter  J.  Caldarone.  Providence, 
R.  I.— Denied  CP  1270  kc.  250  w  D. 

JUNE  23 

MISCELLANEOUS  —  WBNY,  Buffalo, 
granted  temp.  auth.  unlimited  time  dur- 
ing July  (if  WSVS  remains  silent)  for 
special  programs  ;  WMAZ,  Macon,  Ga.,  de- 
nied temp.  auth.  unlimited  time  6-27-39  to 
7-26-39  for  special  programs  ;  WILM,  Wil- 
mington, Del.,  denied  temp.  auth.  Simul.- 
WAZL  after  8  :30  p.m.  for  baseball  games  ; 
WPTF,  Raleigh,  N.  C,  granted  leave 
amend  applic.  CP  increase  to  50  kw ; 
NEW,  Pavrtucket,  R.  I.,  denied  motion  dis- 
miss appearance  of  Outlet  Co.  :  NEW,  C. 
T.  Sherer  Co.,  Worcester,  Mass.,  granted 
motion  take  depositions ;  WOL,  Washing- 
ton, granted  postponement  hearing  John 
F.  Arrington  Jr.,  Valdosta,  Ga.,  on  CP 
new  station. 

Proposed  Decisions  .  .  . 

JUNE  14 

NEW,  Saginaw  Bcstg.  Co.,  Saginaw, 
Mich. — Granted  CP  1200  kc  100-250  w  unl. 

NEW,  Gross  &  Shields,  Saginaw,  Mich. 
— Granted  CP  950  kc  500  w  unl. 

JUNE  21 

KEHE,  Los  Angeles,  Applic.  vol.  as- 
sign, license  to  Earle  C.  Anthony  Inc. 
and  applic.  Earle  C.  Anthony  Inc.  move 
KECA  to  San  Diego  and  assign.  KECA  to 
Worcester  Bcstg.  Corp..  granted  on  con- 
dition that  license  of  KECA  be  surrend- 
ered for  cancellation  prior  to  operation  of 
KEHE  by  Earle  C.  Anthony  Inc. 

WGTM,  Wilson,  N.  C— Denied  CP 
change  to   1240  kc  500  w  D. 

WMBI,  Chicago — Denied  CP  noncom- 
mercial station  kc  41300  w  unl. 

KTEM,  Temple.  Tex.— Granted  mod.  li- 
cense to   100-250   w  unl. 

WALA,  Mobile,  Ala. — Granted  CP  move 
trans.,  new  radiator,  increase  N  to  1  kw. 

Applications  .  .  . 

JUNE  16 

WNBX,  Springfield,  Vt.— CP  change  an- 
tenna, move  studio  and  trans,  to  Keene, 
N.  H. 

WLNH,  Laconia,  N.  H. — License  move 
trans.,  antenna. 

WBAL.  Baltimore — Extension  exp.  auth. 
Simul.-KTHS  and  Synch.-WJZ. 

WTIC,  Hartford— Extension  exp.  auth. 
Simul.-KRLD. 

WESG,  Elmira,  N.  Y.— Extension  exp. 
auth.  850  kc.  1  kw  D  to  LS  New  Orleans  ; 
CP  change  equip. 


WCAU,  Philadelphia— Vol.  assign,  li- 
cense to  WCAU  Bcstg.  Co.,  a  Penn.  corp. 

KFPW,  Ft.  Smith.  Ark.— CP  change 
1210  to  1370  kc. 

KTAT.  Ft.  Worth— Auth.  transfer  con- 
trol to  Ruth  G.  Roosevelt. 

WGIM,  Wilson,  N.  C. — Auth.  transfer 
control  to  H.  W.  Wilson,  Charlotte  L. 
Burns,  George  C.  McDonald. 

NEW,  WSPB  Inc.,  Sarasota,  Fla. — CP 
1420  kc  100-250  w  unl. 

KWKH,  Shreveport,  La. — Extension  exp. 
auth.  unl.  time  10  kw  directional  N. 

WBBM,  Chicago — Extension  exp.  auth. 
Synch.-KFAB  ;  KFAB,  same. 

WIBW,  Topeka — Mod.  license  increase  N 
to  5  kw. 

KIRO,  Seattle — Extension  exp.  auth.  710 
kc  1  kw  unl. 

JUNE  21 

WKAQ,  San  Juan,  P.  R. — CP  increase 
1  to  5  kw,  change  1240  to  620  kc,  amend- 
ed re  antenna. 

WFBR,  Baltimore — CP  move  aux.  trans, 
locally,  increase  N  to  1  kw. 

NEW,  Hiawathaland  Bcstg.  Co.,  Sault 
Ste.  Marie,  Mich.— CP  1200  kc  100-250 
w  unl. 

WXYZ,  Detroit,  CP  new  trans.,  anten- 
na, increase  D  to  5  kw. 

WBTH,  Williamson,  W.  Va. — Auth. 
transfer  control  to  W.  B.  Booker. 

WTMC.  Ocala,  Fla.— Vol.  assign  to  Ocala 
Bcstg.  Co. 

WTMA,  Charleston,  S.  C. — License  for 
new  station  1210  kc. 

KGKO,  Fort  Worth— Mod.  license  N  to 
5  kw. 

WSBT,  South  Bend — CP  change  1360 
kc  500  w  to  1010  kc.  1  kw,  amended  to 
930  kc.  500  w. 

WNAX,  Yankton,  S  .D.— Mod.  license  N 
to  5  kw. 

JUNE  24 

WJMS.  Ironwood,  Mich. — CP  increase  to 
100-250  w. 

WJBO,  Baton  Rouge,  La. — Mod.  license 
to  unl.,  asks  WTAW  facilities. 

WTAW,  College  Station,  Tex. — Mod.  li- 
cense bv  releasing  8-9  p.  m.  Mondays. 

KHUB.  Watsonville,  Cal. — Mod.  license 
D  to  unl.,  100-250  w. 

NEW,  W.  B.  Dennis.  Plainview,  Tex. — 
CP  1200  kc  100  w  D  (not  1210  kc  as 
stated  in  Broadcasting  June  15). 


Gallery  Debut 

FIRST  broadcast  direct  from  the 
new  radio  gallery  adjoining  the 
House  chamber  in  the  U.  S.  Capi- 
tol was  carried  by  NBC  June  26 
when  H.  R.  Baukhage,  NBC's 
Washington  commentator,  de- 
scribed the  quarters  cn  a  national 
hookup  during  an  interview  with 
Robert  Menaugh,  first  superinten- 
dent of  the  radio  gallery.  The  NBC 
pickup  came  two  hours  after 
Speaker  Bankhead  granted  per- 
mission to  radio  companies  to 
broadcast  from  the  workroom  of 
the  radio  correspondents  in  the 
rear  of  their  gallery.  In  April  Con- 
gress adopted  the  resolution  es- 
tablishing a  separate  gallery  for 
radio  correspondents,  but  not  until 
June  26  was  permission  granted 
to  broadcast  from  the  new  quart- 
ers. 


Mrs.  Hutterly  Leaves 

MRS.  ANNETTE  HUTTERLY, 
secretary  to  Judge  E.  0.  Sykes  dur- 
ing his  entire  12-year  tenure  on 
the  Radio  Commission  and  the  FCC 
and  who  has  worked  in  a  similar 
capacity  for  Judge  Sykes'  succes- 
sor. Commissioner  Frederick  I. 
Thompson,  will  retire  from  that 
post  Aug.  1.  Now  on  leave  of  ab- 
sence, Mrs.  Hutterly  plans  a  mo- 
tor trip  during  July  to  the  Pacific 
Coast  and  will  return  to  Washing- 
ton about  Aug.  1.  Whether  she  will 
assume  some  other  Civil  Service 
position  within  the  FCC  or  join 
another  Governmental  agency  has 
not  been  determined. 


TECHNIQUE  of  first  aid  has  been  learned  by  the  technical  staffs  of  Westinghouse  stations  WBZ,  Boston,  and 
WIXK,  Millis,  Mass.,  international  shortwave  outlet,  and  so  proficient  have  they  become  in  lifesaving  and 
first  aid  methods  that  all  have  successfully  completed  an  extensive  Red  Cross  course.  Similar  classes  are 
being  conducted  at  other  Westinghouse  stations— KDKA,  W8XK,  KYW,  WBZA  and  WOWO-WGL— under 
the  direction  of  J.  B.  Rock,  assistant  manager  of  broadcast  activities.  Left  to  right  in  this  group  are  Fred  E. 
Osgood,  Donald  M.  Stanier,  James  Eastman,  James  O.  Wood,  Edgar  M.  Parsons,  Richard  I.  Hammond,  Dwight 
A.  Myer,  plant  manager  (in  foreground),  Robert  Henderson,  Elmer  Lantz,  Bernard  L.  Clark  (in  foreground), 
George  P.  Johnson,  instructor,  Charles  Vassall  and  Robert  G.  Duffield. 
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Wet  work  Accounts 

All  lime  EDSTunless  otherwise  indicaled. 


New  Business 
GENERAL  FOODS  Corp.,  New  York 
(Maxwell  House  Coffee),  on  Sept.  7 
resumes  Good  Neics  after  10  weeks 
layoff  on  83  NBC-Red  stations,  Thurs., 
9-10  p.  m.'  Agency :  Benton  &  Bowles, 
N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Ivory  soap),  on  July  3  starts 
rebroadcasts  for  The  O'Neills  on  NBC- 
Red,  Mon.  thru  Fri.,  5-5  :15  p.  m.,  now 
on  19  NBC-Red,  12:15  noon-12 :30 
p.  m. ;  and  for  Life  Can  Be  Beautiful 
on  15  split  NBC-Red-Blue,  Mon.  thru 
Fri..  9 :45-10  a.  m.,  now  on  35  CBS 
stations,  Mon.  thru  Fri.,  1 :15-1 :30 
p.  m.  Agency :  Compton  Adv.,  N.  Y. 

QUAKER  OATS  Co.,  Chicago  (Quak- 
er and  Mothers'  Oats),  on  Sept.  25 
starts  Girl  Alone  on  30  NBC-Red  sta- 
tions. Mon.  thru  Fri.,  5-5 :15  p.  m., 
EST.  Agency  :  RuthraufE  &  Ryan  Inc., 
Chicago. 

BROWN  &  WILLIAMSON  TOBAC- 
CO Co.,  Louisville  (Raleigh  cigar- 
ettes), on  Sept.  24  starts  Paul  Sulli- 
van's Neics  on  35  CBS  stations.  Mon. 
thru  Fri.  and  Sun..  11-11 :15  p.m. 
Agency:  BBDO,  N.  Y. 

PALMER  BROS.  Co.,  New  York 
(mattresses-comfortables),  on  Aug.  20 
starts  commentation  program  on  38 
NBC-Blue  stations.  Sun.,  5:15-5:30 
p.m.  Agency :  Tucker  Wayne  &  Co., 
Atlanta. 

AMERICAN  BIRD  PRODUCTS, 
Chicago  (bird  food),  on  Oct.  8  re- 
sumes American  Radio  Warblers  on 
8  MBS  stations.  Sun.,  11:45  a.m.-12 
noon.  Agency :  Weston-Barnett,  Chi- 
cago. 

BRISTOL-MYERS  Co.,  New  York 
(Ipana-Sal  Hepatica),  on  Oct.  4  re- 
sumes Town  Hall  Tonight  on  53  NBC- 
Red  stations.  Wed.,  9-10  p.m.  Agency : 
Young  &  Rubicam,  N.  Y. 

ASSOCIATED  ELECTRIC  Compan- 
ies of  Texas,  on  .June  25  started  The 
Texas  Hall  of  Fame  on  21  Texas 
State  Network  stations.  Sun.,  1 :30- 
2 :00  p.m.  for  13  weeks. 

STANDARD  BRANDS,  New  York 
(Fleischmann  Yeast),  on  Oct.  2  re- 
sumes Getting  the  Most  Out  of  Life 
after  a  13-week  lay-off  on  28  NBC- 
Blue  stations,  Mon.  thru  Fri..  11 :45- 
12  noon.  Agency:  J.  Walter  Thomp- 
son Co.,  N.  Y. 


."The  Crystal  Specialists  Since  1925" 

SCIENTIFIC 
LOW  TEMPERATURE 

CO-EFFICIENT  CRYSTALS 

Approved  by  FCC         C  4  A 
Two  for  $75.00  5*1 


Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — ■ 


NBC  Modifies  Policy 

NBC's  policy  on  courtesy  announce- 
ments, which  formerly  called  for 
explanatory  announcements  imme- 
diately preceding  and  following 
broadcasts  of  national  or  local  im- 
portance for  which  sponsored  pro- 
grams were  cancelled,  has  been 
modified  as  follows:  "Where  such 
cancellations  are  effected,  however, 
for  a  broadcast  by  the  President 
of  the  United  States,  or  for  cer- 
tain other  national  or  international 
events  of  transcending  importance, 
NBC  may  find  it  advisable  not  to 
make  these  courtesy  announcements 
before  and  after  the  special  pro- 
gram, in  which  case  we  will  en- 
deavor to  make  at  least  one  an- 
nouncement as  near  to  the  adver- 
tiser's time  originally  scheduled,  as 
possible." 


ETHYL  GASOLINE  Corp.,  New 
York,  on  Aug.  21  resumes  Tune-Up 
Time  after  a  seven-week  hiatus  on  60 
CBS  stations,  Mon.,  8-8:30  p.  m. 
Agency:  BBDO,  N.  Y. 

Renewal  Accounts 

BENEFICIAL  Management  Corp.. 
Newark  (loans),  on  July  24  renews 
Doc  Barclay's  Daughters  on  26  CBS 
stations,  Mon.  thru  Fri.,  2-2:15  p.  m. 
Agency  :  Blackett  -  Sample  -  Hummert, 
N.  Y.' 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati, on  July  3  renews  for  52  weeks  the 
following  dramatic  serials  on  NBC, 
all  heard  Monday  through  Friday : 
Stori/  of  Mary  Marlin  (Ivory  Flakes) 
on  22  NBC-Blue,  11-11 :15  a.  m..  and 
on  63  NBC-Red,  3-3  :15  p.  m. ;  Vic  t6 
Sade  (Crisco)  on  24  NBC-Blue, 
11 :15-11 :30  a.  m. ;  Pepper  Young's 
Family  (Camay)  on  17  NBC-Blue, 
11 :30-ll  :45  a.  m.,  and  on  61  NBC- 
Red.  3:30-3:45  p.  m. ;  Ma  Perkins 
(Oxydol)  on  63  NBC-Red.  3:15-3:30 
p.  m..  Guiding  Light  (Naphtha)  on  61 
NBC-Red.  3:45-4  p.  m.,  and  The 
O'Neills  (Ivory  soap)  on  19  NBC- 
Red.  12  :15  noon-12  :30  p.  m.  Agencies  : 
Pedlar  &  Ryan.  N.  Y..  for  Camay ; 
Blackett  -  Sample  -  Hummert.  Chicago, 
for  Oxydol ;  Compton  Adv.,  N.  Y.,  for 
all  others. 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strikes),  on  July  5  for 
13  weeks  renews  Kay  Kyser's  Eol- 
lege  of  Mxisical  Knowledge  on  99 
NBC-Red.  Wed.,  10-11  p.m.  Agency: 
Lord  &  Thomas,  N.  Y. 

MARS  Inc.,  Chicago  (candy  bars), 
on  July  10  renews  for  6  weeks  Dr. 
I.Q.  on  32  NBC-Red  stations.  Mon., 
9-9  :30  p.m.  Agency  :  Grant  Adv.,  Chi- 
cago. 

PET  MILK  SALES  Corp.,  St.  Louis, 
on  .July  1  renews  Saturday  Night 
Serenade  on  53  CBS  stations,  Sat., 
9 :45-10 :15  p.m.  Agency :  Gardner 
Adv.  Co.,  St.  Louis. 

Network  Changes 

PURE  OIL  Co..  Chicago,  on  Sept. 
25  changes  twice- weekly  Kaltenhorn 
in  the  Neivs  on  CBS  to  thrice  weekly. 
Mon..  Wed..  Fri.,  6:30-6:45  p.  m. 

CAMP  ANA  SALES  Co.,  Batavia.  111. 
(Italian  Balm),  on  June  30  shifted 
First  Nighter  on  51  CBS  stations. 
Fri..  from  8-8  :30  p.m.  to  9  :30-10  p.m. 

BROWN  &  WILLIAMSON  Tobacco 
Co..  Louisville  (Bugler  tobacco),  on 
July  adds  10  NBC-Blue  stations  to 
Plantation  Party,  on  NBC-Blue,  Fri., 
9-9  :30  p.  m. 


Bird  Food  on  MBS 

AMERICAN  BIRD  PRODUCTS, 
Chicago  (bird  food),  on  Oct.  8  will 
start  A77ie7-ican  Radio  Warblers  on 
8  MBS  stations,  keyed  from  WGN. 
Other  stations  are  WCAE  CKLW 
KWK  KOIL  WHB  KFEL  WHK. 
The  11:45-12  noon  period  on  Sun- 
days has  been  selected.  Weston- 
Barnett,  Chicago,  is  agency. 


JERGENS-WOODBURY  Sales  Corp., 
Cincinnati  (Jergens  lotion),  on  July 
9  replaces  Walter  Winchell  for  four 
weeks  with  Edwin  C.  Hill  on  Jergens 
Journal  on  64  NBC-Blue  stations, 
Sun.,  9:30-9:45  p.  m.  (Pacific  Coast, 
11-11:15  p.  m.).  Agency:  Lennen  & 
Mitchell,  N.  Y. 

PHILIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  June  27  replaced  The 
Perfect  Crime  with  The  World's 
Greatest  Stories  on  Johnny  Presents 
on  43  NBC-Red  stations,  Tues.,  8- 
8 :30  p.m.  Agency :  Blow  Co.,  N.  Y. 

JOHN  H.  WOODBURY  Co..  Cincin- 
nati, selects  The  Waring  Family  as 
new  program  for  Woodburv  soap, 
starting  July  7  on  CBS,  Fri..  7 :4.o- 
8  p.m.  Agency :  Lennen  «&  Mitchell. 
New  York. 

LEWIS-HOWE  MEDICINE  Co.,  St. 
Louis  (Tums).  on  .Tune  20  replaced 
Vocal  Varieties  with  Quicksilver  on 
29  NBC-Red  stations,  Tues.,  7:15- 
7:30  p.m.  Agency:  H.  W.  Kastor  & 
Son  Adv.  Co.,  Chicago. 

PROCTER  &  GAMBLE,  Cincinnati 
(Oxydol),  on  July  9  starts  The  Man 
I  Married  in  place  of  Central  City, 
Mon.  thru  Fri.,  10-10  :lo  a.m.,  origi- 
nating in  New  York. 

P.  LORILLARD  Co.,  New  York  (Old 
Gold  cigarettes),  on  July  4  adds  5 
stations  (WEE  A,  KGBX,  KROC, 
KFAM,  KTSM)  to  Melody  &  Mad- 
ness, making  a  total  of  105  NBC- 
Blue,  Tues.,  9-9:30  p.m. 


CBS  Coast  Sustainers 

CBS  on  July  1  will  start  the  most 
intensive  summer  schedule  of 
transcontinental  sustaining  pro- 
grams ever  undertaken  by  that 
network  in  Hollywood.  Charles 
Vanda,  newly-appointed  western 
program  director,  in  announcing 
preliminary  plans,  stated  that  by 
July  17,  there  will  be  at  least  one 
transcontinental  sustaining  show 
broadcast  every  day  from  the 
West  Coast.  He  pointed  out  that 
the  schedule  released  at  this  time 
represents  only  those  programs 
definitely  set.  Others  are  in  the 
process  of  construction.  William  H. 
Robson,  CBS  New  York  Workshop 
producer,  has  been  brought  to 
Hollywood  to  augment  the  West 
Coast  production  staff',  and  it  is 
expected  that  other  additions  will 
be  made. 


VERTICAL 
RADIATORS 

•  Announcing  the  opening 
of  our  new  plant.  Years  of 
design  and  fabricating  ex- 
perience on  radiators  and 
towers    of    all  descriptions. 

Your  Inquiries  Will 
Receive  Prompt  Attention 

THE  CHAS.  E.  SCHULER 
ENGINEERING  CO. 

Newark,  0. 


PRECISION  MADE 

BLILEY  CRVsTALS 


Thorough  workmanship,  critical  inspec- 
tion tests  and  accurate  calibration,  assures 
the  high  degree  of  precision  and  depend- 
ability essential  in  all  radio  communica- 
tion services.  Write  for  catalog  G-10 
covering  Bliley  crystals,  holders  and 
ovens  for  frequencies  from  20kc.  to  30mc. 


^  JJQ  (ALONE!) 


I^trt^  IOWA  plus  / 


DES  MOINES    ....    50,000  WATTS,   CLEAR  CHANNEL 


BLILEY  ELECTRIC  COMPANY 

UNION  STATION  BUILDING  ERIE,  PA. 
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SIX  YEARS  WITH  THE  KIDDIES 

Hazleton  Department  Store  Enjoys  Success 
 With  Juvenile  Talent  and  Lollypops  


REAL  POSIES  went  to  the  local  Leader  Store  from  WAZL,  Hazleton, 
as  the  firm  started  its  seventh  consecutive  year  of  weekly  programs  on 
the  station.  All  smiles  behind  the  basket  are  Thomas  Tito,  staff  pianist 
who  has  been  accompanist  on  the  Leader's  program  since  it  started  back 
in  March,  1933;  Jacob  Narrow,  advertising  manager  of  the  store  and 
script-writer  for  the  show;  Victor  C.  Diehm,  manager  of  WAZL,  who 
made  the  presentation  to  Mr.  Narrow,  and  James  Peiser,  announcer  of 
the  program  for  the  last  two  years  and  the  third  one  since  it  began. 


THE  LEADER  STORE,  one  of  the 
largest  department  stores  in  Ha- 
zleton, Pa.,  recently  produced  a 
special  program  celebrating  the 
312th  consecutive  weekly  broad- 
cast and  six  consecutive  years  of 
broadcasting  on  WAZL,  Hazleton, 
by  the  firm.  Starting  in  March, 
1933,  the  Leader  has  presented  a 
children's  program  every  Friday 
night  from  6:30  to  7  p.  m.,  with 
Jacob  Narrow,  advertising  man- 
ager of  the  store,  in  charge. 

During  the  six  years  the  pro- 
gram's pattern  has  remained  con- 
stant. Auditions  are  held  to  select 
the  best  juvenile  talent  in  the 
Hazleton  region.  Every  form  of  en- 
tertainment is  encouraged — vocal, 
instrumental,  elecution,  and  tap 
dancing.  From  time  to  time  a  ju- 
venile master  of  ceremonies  assists 
James  Peiser,  staff  announcer  con- 
ducting the  program. 

Free  Lollypops 

Commercials  are  restricted  to 
announcements  immediately  after 
the  theme  song,  written  especially 
for  the  program,  midway  in  the 
half-hour,  and  before  the  weekly 
prize  winner  is  announced  at  the 
close  of  the  program.  A  postcard 
poll  is  _  held  weekly  to  determine 
the  prize  winner,  who  then  is 
brought  back  on  the  next  program 
for  the  final  number  and  a  big  box 
of  candy.  Mr.  Narrow,  who  writes 
the  script,  also  appears  briefly  to 
give  information  about  future  pro- 
grams. During  the  year,  before 
important  sales,  an  additional 
broadcast  is  used.  Lollypops  are 
passed  out  at  every  performance, 
and  once  each  year  all  children 
appearing  on  the  programs,  ac- 
companied by  their  mothers,  are 
given  a  big  party  by  the  store.  At 
the  semi-annual  style  show  of  the 
Leader,  which  features  both  ju- 
venile and  adult  clothing,  many  of 
the  kiddie  stars  are  used  as  models. 

Thomas  Tito,  staff  pianist  of 
WAZL,  has  been  accompanist  on 
the  program  since  it  started.  Mr. 
Peiser,  announcer  of  the  program 
for  the  last  two  years,  has  been 
the  third  to  handle  the  propram, 
being  preceded  by  Ralph  Hoyt  and 


Tiny  Hamrick.  As  arrangements 
were  being  made  by  Victor  C. 
Diehm,  manager  of  WAZL,  to 
commence  the  Leader's  seventh 
year  of  broadcasting,  Mr.  Narrow, 
speaking  for  Harry  Roman,  head 
of  the  Leader  Store,  said  the  radio 
specials  accounted  for  many  calls 
on  the  Saturday  following  the 
broadcasts,  and  also  that  the  ju- 
venile clothing  department  had 
grown  to  be  the  largest  in  the  city. 


Decade  of  Radio 

.  (Continued  from  -page  25) 
the  present  10  kc.  separation  of 
broadcast  stations  does  not  permit 
of  real  high-fidelity  transmission. 
Such  statements  in  the  main  are 
grossly  in  error.  To  be  sure,  a  lis- 
tener situated  some  500  miles  from 
two  broadcast  stations  separated 
10  kc.  in  frequency  cannot  expect 
to  receive  high-fidelity  transmis- 
sion from  each.  As  a  matter  of 
fact,  if  only  one  station  were  on 
the  air,  then  high-fidelity  transmis- 
sion and  reception  would  be  pos- 
sible only  a  small  percentage  of 
the  time.  But  practically  all  the 
better  class  stations  today,  when 
transmitting  from  local  studios, 
have  a  frequency  of  transmission 
up  to  some  7% -10  kc,  and  the 
distortion  is  down  to  less  than  5%. 

Any  listener  who  has  a  proper 
receiving  set  may  obtain  high-fi- 
delity reception  from  such  a  sta- 
tion out  to  the  signal  limit  where 
the  noise  level  prevents  such  recep- 
tion, with  the  receiver  selectivity 
characteristics  open  to  this  degree. 
Under  all  conditions  there  is  an 
area  around  the  transmitter  which 
permits  of  high-fidelity  reception. 
The  fact  that  stations  are  separat- 
ed 10  kc.  in  frequency  in  no  way 
affects  this  area.  LE  they  were  sep- 
arated by  20  kc.  or  more,  the  area 
would  not  be  increased  to  any  ap- 
preciable extent. 

One  of  the  greatest  improve- 
ments in  transmission  has  been 
the  perfecting  of  microphone  de- 
sign, studio  technique  and  studio 
sound  conditioning,  all   of  which 


Automatic  Cueing 

CBS  engineers  have  developed  an 
automatic  cueing  device  to  give 
news  and  special  events  announcers 
a  split-second  warning  of  their 
time  limitations.  Developed  at  the 
request  of  Paul  White,  head  of  the 
CBS  public  affairs  department,  the 
gadget  resembles  a  battery  seton 
tray  flanked  by  a  pair  of  red  ship's 
lanterns.  On  the  box  is  a  dial  cali- 
brated in  minutes  with  a  center 
knob  divided  into  seconds.  Device 
is  set  for  proper  length  of  time  and 
plugged  in  when  the  period  starts. 
A  red  hand  simultaneously  begins 
marking  off  the  remaining  time  and 
when  it  reaches  zero,  marking  the 
end,  two  photo-flood  lamps  flash  on 
with  such  brilliance  that  even 
though  the  studio  be  brightly  lit 
and  the  announcer's  back  to  the  in- 
strument, he  cannot  help  seeing  the 
flash. 


are  passed  on  to  the  listener  as  a 
gradual  evolution. 

Since  1928  the  changes  in  allo- 
cation have  been  only  in  detail 
and  mainly  minor  in  character, 
mostly  leading  to  an  increase  in 
the  number  of  stations  and  ren- 
dering urban  service  and,  of 
course,  rural  service  during  the 
daytime  by  reason  of  increase  in 
permissible  day  power  of  regional 
and  local  stations. 

The  increase  in  licensed  power 
of  clear  channel  stations  has  re- 
sulted in  improvement  in  rural 
service,  though  this  service  varies 
widely  between  summer  and  win- 
ter and  various  stages  of  the  sun- 
spot  cycle.  The  same  maximum 
power  limitations  at  night  for  all 
classes  have  been  retained. 

As  we  study  the  technical  struc- 
ture of  broadcasting  today  we  see 
the  need  for  a  general  revision 
of  the  Rules  and  Regulations  and 
the  technical  standards  governing 
these  stations.  The  Commission 
has  met  this  situation  by  adopt- 
ing new  Rules  and  Regulations 
and  standards  of  good  engineer- 
ing practice,  which  were  the  sub- 
ject of  an  extensive  hearing,  oral 
argument  and  several  informal  en- 
gineering conferences. 

These  Rules  and  Regulations  as 
well  as  the  technical  standards  per- 
mit of  further  advancements  in 
service  to  the  public,  particularly 
in  that  the  power  of  local  stations 
may  be  increased  from  100  watts 
to  250  watts  at  night.  The  power 
of  regional  stations  may  be  in- 
creased from  1  kw.  to  5  kw.  The 
classification  of  stations  is  changed 
to  Classes  I,  IL  HI,  IV  to  super- 
sede the  present  clear,  regional 
and  local  stations.  Class  II  is  new 
and  does  not  have  a  counterpart  in 
the  present  structure.  This  class  is 
the  experimental  duplicated  station 
on  clear  channels  which  may  ren- 
der urban  service  and  by  reason  of 
the  use  of  directive  antennas,  the 
rural  service  rendered  by  the  Class 
I  stations  on  the  channel  need  not 
be  seriously  impaired. 

Two  Types  of  Regionals 

Class  III  stations,  formerly  i-e- 
gional  stations,  are  divided  into 
two  groups,  Ill(a)  and  Ill(b).  The 
Ill(b)  stations  are  limited  in  pow- 
er at  night  to  1  kw.  as  at  present. 
However,  the  engineering  stan- 
dards set  out  liberal  conditions  un- 
der which  these  stations  may  be 
transferred  to   Class   III  (a)  and 


obtain  the  full  power  rating  of  the 
class. 

Class  II  is  designed  to  cover  ad- 
ditional urban  areas  in  need  of 
service.  The  increase  in  power  of 
the  Class  IV  stations,  formerly 
locals,  will  permit  of  improvement 
in  the  ratio  of  signal  to  noise  from 
those  stations,  in  line  with  techni- 
cal advancements,  to  permit  of 
greater  fidelity  of  transmission  and 
reception. 

Service  to  Rural  Areas 

The  allocation  structure  as  set 
up  by  the  new  Rules  and  Regula- 
tions and  engineering  standards, 
provides  adequate  technical  basis 
for  general  irnprovement  of  urban 
coverage  as  well  as  improvement 
in  rural  service.  However,  the 
problem  of  improving  the  service 
to  the  vast  rural  population  of  the 
United  States  under  all  circum- 
stances is  yet  to  be  solved.  This 
is  one  of  the  most  provoking  prob- 
lems in  allocation,  in  that  there  are 
no  technical  advancements  or  de- 
velopments in  sight  today  that 
permit  of  supplying  this  improved 
service  except  as  can  be  accom- 
plished by  making  full  and  com- 
plete use  of  clear  channel  (I)  sta- 
plete  use  of  clear  channel  stations 
(Class  I). 

In  any  well  integrated  plan  of 
broadcasting  there  is  need  for  four 
classes  of  stations  to  render  a 
proper  broadcast  service  to  the 
very  diversified  population  found 
throughout  the  United  States,  vary- 
ing from  644  people  per  square 
mile  in  Rhode  Island  to  0.8  in  Ne- 
vada. It  may  be  safely  concluded 
today  that  there  are  not  enough 
facilities  available  in  the  106  chan- 
nels even  to  approach  economic 
saturation  in  any  area  that  does 
not  have  far  greater  than  its  rela- 
tive share  of  facilities. 

While  unquestionably  there  will 
be  continued  increase  in  the  num- 
ber of  stations,  it  must  be  borne 
in  mind  that  there  are  numerous 
areas  today  that  do  not  have  Class 
II,  III  or  IV  facilities  and  the  lis- 
teners there  are  denied  primary 
service  that  they  could  economical- 
ly support  and  vnth  which  other 
listeners  are  provided. 

In  this  connection,  while  men- 
tioning technical  developments,  the 
matter  of  network  broadcasting 
should  not  be  overlooked.  Unques- 
tionably today  the  network  struc- 
ture has  been  a  large  factor  con- 
tributing to  the  importance  of 
broadcasting.  It  is  only  logical  that 
our  large  centers  of  talent  should 
be  tapped  for  the  benefit  of  those 
who  live  in  remote  areas  that  could 
not  otherwise  be  so  enlightened  and 
entertained. 

A  study  of  the  problem  of  televi- 
sion in  line  with  the  technical  de- 
velopment of  broadcasting  leads  to 
the  conclusion  that  a  chain  distri- 
bution of  television  programs  is  as 
important  if  not  more  important 
than  in  sound  broadcasting. 


PROCTER  &  GAMBLE,  Cincinnati, 
on  July  3  starts  an  hour  of  15-minute 
five  weekly  programs  on  WRVA, 
Richmond.  Va.  It  is  understood  the 
shows  will  be  aired  in  the  late  after- 
noon. Products  and  programs  follow : 
Oxydol  Ma  Perkins.  Chipso  Road  of 
Life,  Ivory  Gospel  Singer,  Crisco  This 
Day  is  Ours.  Agency  for  Oxydol  is 
Blackett  -  Sample  -  Hummert,  Chicago  ; 
for  the  others,  Compton  Adv.,  New 
York. 
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FACSIMILE 

WHK-W8XE 


SEPARATE  STUDIO  for  facsimile  has  been  installed  by  WHK-WCLE, 
Cleveland,  which  claims  it  is  the  first  of  its  kind  in  the  country.  The 
studio  contains  all  equipment  necessary  for  transmitting  daily  facsimile 
broadcasts  as  well  as  several  monitor  printers  and  receivers.  Photo 
shows  Price  Fish  (left),  operator  of  the  scanner,  and  John  T.  Vorpe,  the 
stations'  advertising  manager  in  charge  of  facsimile  copy  and  promotion. 


FCC  Rules  Effective  Aug.  1 

{Continued  from  page  23) 


Turntable  Control 
Is  Sought  bv  AFM 

Musicians  to  Request  AFL  to 

Give  Them  Jurisdiction 

RADIO  came  in  for  a  lot  of  dis- 
cussion at  the  44th  annual  con- 
vention of  the  American  Federa- 
tion of  Musicians,  held  June  12-17 
in  Kansas  City,  but  when  it  was 
all  over  no  action  had  been  taken 
to  change  the  present  status  of 
AFM-radio  relations. 

Voted  do^^Ti  were  resolutions  pro- 
posing that  the  union  purchase  all 
available  music  copyrights  and  it- 
self license  broadcasting  stations 
and  other  users  of  music;  that  "hill- 
billy" bands  on  the  air  be  forced  to 
join  the  union;  that  the  AFM  spon- 
sor a  radio  campaign  to  promote 
the  use  of  live  musicians;  and  that 
the  use  of  radio  lines  be  restricted 
to  give  local  bands  air  time  equal 
to  that  given  traveling  orchestras. 
The  membership  adopted  resolu- 
tion calling  for  remote  broadcasts 
made  by  AFM  members  to  be  ac- 
companied by  an  announcement 
stating  that  the  "broadcast  is  made 
with  the  consent  of  the  AFM". 
Would  Operate  Turntables 

In  an  effort  to  give  AFM  mem- 
bers some  employment  in  tending 
the  machines  which  they  claim  have 
taken  away  their  jobs,  the  conven- 
tion directed  the  union's  executive 
board  to  ask  the  AFL  for  jurisdic- 
tion over  all  record  reproducing 
machines  used  in  radio  stations, 
theatres,  restaurants  and  other 
places  where  musicians  were  for- 
merly employed.  In  a  number  of 
cities  local  AFL  unions  already 
force  broadcasters  to  employ  AFM 
members  to  operate  turntables,  al- 
though this  jurisdiction  has  been 
claimed  by  the  International  Broth- 
erhood of  Electrical  Workers,  also 
an  AFL  union. 

Coin-o  p  e  r  a  t  e  d  phonographs, 
exempted  from  the  performance  for 
profit  clause  of  the  Federal  copy- 
right law  and  so  escaping  the 
ASCAP  license  fees  which  are 
exacted  from  establishments  em- 
ploying live  musicians,  were  the 
cause  of  considerable  discussion. 
The  convention  instructed  the 
boai'd  to  cooperate  with  ASCAP  in 
attempting  to  have  the  copyright 
law  amended  to  remove  this  dis- 
crimination, which  the  union  feels 
is  an  additional  barrier  to  the  em- 
ployment of  its  members. 

The  convention  was  said  to  be 
the  largest  in  AFM  history,  with 
645  delegates  registered.  The  pres- 
ent officers:  Joseph  N.  Weber,  presi- 
dent; C.  L.  Bagley,  vice-president; 
Fred  N.  Birnbach,  secretary,  and 
H.  E.  Brenton,  treasurer,  were  all 
reelected.  The  union  selected  In- 
dianapolis for  its  1940  convention, 
to  be  held  the  second  week  in  June. 


THROUGH  cooperation  with  WHB. 
Kansas  City,  and  WHK.  Cleveland. 
WSAI.  Cincinnati,  brought  listeners 
the  voices  of  Cincinnati  druggists  and 
grocers  attending  conferences  in  those 
two  cities  recently.  Richard  A.  Rup- 
pert.  WSAI  promotion  manager,  ar- 
ranged with  Jake  Neumann,  editor  of 
the  Cincinnaii  Grocers  Criiide.  to  make 
a  quarter-hour  transcription  of  inter- 
views with  Cinciunatians  attending 
the  National  Assn.  of  Retail  Grocers 
at  Kansas  City  June  21,  using  the 
facilities  of  WHB.  and  broadcast  the 
recording  June  23.  Then,  using  WHK 
facilities,  WSAI  recorded  interviews 
with  local  druggists  attending  the 
Ohio  State  Pharmacists  Conference 
at  Cleveland  on  .Tune  30,  and  broad- 
cast them  shortly  afterward. 


vana  Agreement,  interference  re- 
sulting to  stations  in  this  country 
from  Mexican  and  Cuban  outlets 
can  be  expected  to  continue.  Ac- 
tually, neither  Mexico  nor  Cuba  is 
provided  for  on  specific  frequencies 
until  such  time  as  the  treaty  pro- 
%asions  become  effective.  The  96 
channels  in  the  standard  broad- 
cast band  are  shared  by  the  United 
States  and  Canada  under  a  bilater- 
al agreement  in  which  Mexico  and 
Cuba  did  not  figure. 

While  the  new  rules  set  up  new 
classes  of  stations,  protections  and 
standards,  which  coincide  with  the 
technical  terms  of  the  treaty,  the 
actual  channels  made  available  for 
the  various  types  of  stations  do  not 
in  all  cases  coincide  with  the  treaty 
terms.  The  original  plan  was  to 
make  the  new  rules  effective  con- 
currently with  the  treaty  provi- 
sions, but  the  FCC  felt  that, 
rather  than  to  wait  indefinitely,  it 
should  take  advantage  of  what- 
ever benefits  \\'ill  accrue  in  the 
way  of  public  service  through  im- 
provements made  possible  under 
the  new  rules. 

Hearings  on  the  proposed  rules 
were  held  June  6-30  last  year  be- 
fore a  committee  comprising  Com- 
missioners Case,  chairman.  Cra- 
ven and  Payne.  Oral  arguments 
on  the  two  separate  reports  of 
this  committee,  published  in  Jan- 
uary and  April  of  this  year,  were 
held  June  1  before  the  FCC  en 
banc.  With  the  exception  of  the 
plea  for  retention  of  the  former 
rule  permitting  commercial  use  of 
experimental  broadcast  hours,  vir- 
tually all  of  the  suggested  changes 
advanced  in  behalf  of  the  NAB  by 
Philip  G.  Loucks,  as  its  special 
counsel,  were  adopted. 

However,  exceptions  to  the  re- 
port made  by  group  organiza- 
tions, such  as  the  Clear  Channel 
Group,  National  Assn.  of  Regional 
Broadcast  Stations,  and  National 
Independent  Broadcasters,  general- 
ly were  not  heeded  since  the  rules 
were  kept  virtually  intact.  Never- 
theless, the  Commission's  action  in 
increasing  the  number  of  Class 
1(a)  clear  channels  to  26  was  re- 


garded as  a  victory  for  proponents 
of  that  classification  of  station. 

Adoption  of  the  standards  of 
good  engineering  practice,  setting 
forth  in  detail  limitations  with- 
in which  all  stations  must  func- 
tion, marked  a  milestone  in  FCC 
regulation.  Heretofore,  these  stan- 
dards, evolved  by  Andrew  D.  Ring, 
assistant  chief  engineer  for  broad- 
casting, and  George  D.  Adair,  his 
chief  assistant,  have  been  used 
only  for  hearing  purposes  and  have 
not  had  the  force  and  effect  of  defi- 
nite rules.  The  FCC  Engineering 
Department  has  been  developing 
these  standards  in  evolutionary 
fashion  for  the  last  10  years. 

Other  Changes 

A  paragraph  -  by  -  paragi'aph 
analysis  of  the  new  rules,  based 
on  exceptions  of  particular  groups 
in  the  oral  arguments,  discloses  a 
number  of  changes  of  varying  im- 
portance. 

The  provision  of  the  original 
rule  dealing  with  new  station  ap- 
plications, which  would  have  re- 
quired a  station  to  make  a  show- 
ing of  adequate  commercial  sup- 
port, was  eliminated  with  the  re- 
quirement reduced  only  to  the 
showing  that  the  applicant  is  "fi- 
nancially qualified  to  construct  and 
operate  the  proposed  station." 

Also  eliminated  was  the  pro- 
posed provision  that  an  applicant 
for  a  Class  TV  station  must  be  a 
resident  in  and  familiar  with  the 
needs  of  the  community  to  be 
served. 

A  requirement  that  the  trans- 
mitter of  each  station  shall  be  so 
located  that  primary  service  is  de- 
livered to  the  city  in  which  the 
main  studio  is  located  was  retained, 
over  the  objection  of  independent 
stations. 

Provoking  much  furore  was  the 
provision  that  a  special  experi- 
mental authorization  permitting 
additional  hours  of  operation 
should  not  be  used  to  transmit  any 
commercial  or  sponsored  program 
or  any  commercial  announcement 
during  that  time  of  operation.  This 
provision  was  fought  by  the  NAB 
and  other  excepting  interests,  but 


was  retained  by  the  Commission. 

A  requirement  in  the  proposed 
rules  that  stations  make  a  log  en- 
try of  the  time  each  station  iden- 
tification is  made  was  retained,  but 
the  language  which  would  have  re- 
quired "an  indication  of  the  type 
of  announcement"  was  eliminated. 
Another  log  entry  requirement, 
calling  for  a  brief  description  of 
each  program  broadcast,  together 
with  the  title,  was  retained  but  the 
requirement  that  a  notation  be 
made  "by  whom  presented"  was 
stricken. 

The  Commission  retained  a  pro- 
vision requiring  each  licensee  to 
keep  and  permit  public  inspection 
of  a  complete  record  of  all  re- 
quests for  broadcast  time  made  by 
or  on  behalf  of  candidates  for  pub- 
lic office.  Paul  A.  Porter,  CBS 
Washington  counsel,  had  objected 
to  this  provision  on  the  ground 
that  it  might  result  in  serious 
abuses. 

The  old  "consent"  provision,  un- 
der which  the  consent  of  dominant 
stations  was  necessary  before  a 
secondary  station  operating  limit- 
ed time  on  the  channel  could  pro- 
cure increased  privileges,  was  al- 
tered to  remove  the  consent  pro- 
vision as  such.  Substituted  was  the 
requirement  that  the  dominant 
station  should  supply  its  objection 
or  lack  of  objection  to  the  grant. 


AFRA  SETTLEMENT 
SOUGHT  IN  CHICAGO 

CHICAGO  chapter  of  AFRA  in  its 
meeting  of  June  23  voted  a  walk- 
out on  local  Chicago  stations,  stat- 
ing that  AFRA  members  would 
not  be  available  for  local  commer- 
cial shows  after  July  3  unless  sta- 
tions and  agencies  have  appointed 
a  committee  by  July  2  for  continu- 
ous negotiations  until  a  settlement 
is  reached. 

As  Broadcasting  went  to  press 
it  was  understood  that  AFRA's 
code  for  announcers  on  local  com- 
mercial shows  ranged  from  $16  for 
15  minutes  on  Class  A  stations  to 
$1.60  for  15  minutes  on  Class  C 
stations,  while  the  station-commit- 
tee contended  that  the  scale  should 
range  from  $6  to  60c  in  respective 
situations. 

In  cases  where  sponsors  broad- 
casting a  number  of  daily  shows  on 
Class  A  stations,  thus  making  the 
above  AFRA  scale  burdensome,  it 
was  said  that  individual  negotia- 
tions would  be  held. 

Disagreement  centered  around 
the  announcers'  scale,  the  station- 
committee  agreeing  to  the  AFRA 
code  for  singers  and  actors  pro- 
vided announcers  would  not  have 
to  be  paid  additional  for  local  com- 
mercial programs.  Chicago  AFRA 
members  also  voted  that  their 
chapter  pay  uniform  dues  on  the 
same  basis  with  New  York,  Los 
Angeles  and  San  Francisco.  It  is 
understood  that  the  uniform  dues 
range  from  $24  to  $60  a  year,  de- 
pending on  salaries. 


RADIO  broadcasting  from  the  time 
of  the  crystal  set  to  the  technical 
perfection  of  today  is  the  subject  of 
■'Air  Waves,"  a  ten-minute  film  taken 
at  XBC,  which  has  been  released  by 
Pathe.  The  film  shows  a  guided  tour 
of  the  various  departments  of  a  large 
broadcasting  station  and  closes  with 
a  sequence  of  an  actual  broadcast  of 
a  well-known  program. 
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House  Votes  Fund  For  FCG 


{Continued  from  page  26) 


CJOR  presents  more  educa-  ^ 
tional  and  commercial 
special  events  than 
all  other  local 


stations. 


CJOR  I 


§  Vancouver,  B.  C. 

§  National  Representatives: 
y       Joseph  Hershey  McGillvra 


handled  the  bill  on  the  floor,  spoke 
briefly  against  the  Dirksen  amend- 
ment. He  pointed  out  that  the  order 
applied  only  to  international  broad- 
casting and  referred  to  the  testi- 
mony by  Chairman  Brown  in  the 
hearing  on  the  subject.  "I  agree 
this  matter  needs  legislative  at- 
tention," Rep.  Woodrum  said  as  he 
expressed  hope  that  Congress  would 
study  FCC  operations.  Mr.  Wood- 
rum  said  the  international  short- 
wave regulations  were  as  clear  to 
him  as  a  "hunk  of  mud",  but  de- 
clared he  did  not  think  the  House 
should  attempt  to  v^rite  any  kind  of 
a  limitation  on  the  Commission  in 
this  matter  in  an  appropriation  bill. 
The  House  followed  the  Commit- 
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FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 

R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
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tee  leader  and  voted  dow^n  the  Dirk- 
sen amendment  by  a  standing  vote 
of  77  to  43.  J 

Rep.  Wigglesworth  spoke  during 
consideration  of  the  appropriation 
measure  but  did  not  oppose  it.  He 
again  urged  the  House  to  pass  a 
i-esolution  ordering  a  sweeping  in- 
vestigation of  the  Commission.  He 
referred  to  the  resolutions  calling 
for  a  probe  v^rhich  are  pending  be- 
fore the  Rules  Committee.  In  urg- 
ing action  on  his  resolution  at  this 
session,  Mr.  Wigglesworth  said 
there  will  be  an  "investigation  even- 
tually, so  why  not  now". 

Rep.  Harter  (D-Ohio)  took  the 
floor  in  defense  of  the  Commission 
and  said  he  thought  it  was  doing 
good  work.  He  was  backed  by  Rep. 
Johnson  (D-Okla.)  who  paid  a  spe- 
cial compliment  to  Commissioner 
Paul  A.  Walker. 

Committee's  Report 

In  the  report  to  the  House,  the 
committee  explained  the  urgency 
for  action  on  the  FCC  appropria- 
tion, stating: 

"The  appropriations  for  the  FCC 
are  customarily  carried  in  the  in- 
dependent offices  appropriation  bill. 
About  the  time  that  bill  was  con- 
sidered at  the  present  session  the 
President  transmitted  a  message 
to  Congress  recommending  funda- 
mental organic  changes  in  this 
agency.  In  view  of  the  possibility 
that  such  recommended  changes,  if 
enacted,  would  aff'ect  the  organiza- 
tion of  the  commission  and  the  Bud- 
get estimates  that  had  been  sub- 
mitted for  it,  the  funds  for  the  Com- 
mission were  omitted  from  the  in- 
dependent offices  bill  at  this  session 
and  as  no  funds  will  be  available 
for  the  Commission  after  June  30 
next,  it  becomes  necessary  to  make 
provision  for  it  in  this  bill,  other- 
wise the  agency  will  cease  to  exist 
after  the  end  of  the  present  fiscal 
year." 

The  hearings  before  the  House 
Deficiency  Committee  were  tame  in 
comparison  with  those  before  the 
Independent  Offices  subcommittee 
in  January.  Members  of  the  com- 
mittee had  before  them  the  earlier 
hearings  and  there  was  a  limited 
amount  of  testimony  on  justifica- 
tions of  the  Budget  estimate.  Much 
of  the  testimony  at  the  hearing 
dealt  with  the  FCC  "censorship" 
angle  contained  in  the  international 
shortwave  regulations. 

Three  or  Four  Complaints 

Rep.  O'Neal  (D-Ky.),  after  citing 
the  purported  "censorship"  lan- 
guage in  the  rule  asked  if  the  rul- 
ing had  been  set  for  a  hearing. 
William  J.  Dempsey,  FCC  general 
counsel,  replied  that  it  had  been  set 
for  July  12  (since  postponed).  In 
response  to  a  question  by  Mr. 
O'Neal  as  to  protests  against  the 
regulation,  Mr.  Dempsey  said  the 
Commission  had  received  three  or 
four  letters  and  a  petition  against 
it. 

"I  want  to  say,  Mr.  Chairman," 
Mr.  O'Neal  exclaimed,  "that  I  will 
never  vote  for  a  dime's  worth  of 
appropriation  for  any  such  un- 
American  doctrine  as  that.  If  they 
can  do  it  internationally,  they  can 
do  it  nationally,  and  if  there  is  one 


item  for  enforcement  of  the  regu- 
lation I  want  to  register  my  protest 
against  it." 

Acting  Chairman  Brown  observed 
that  there  is  a  vdde  difference  of 
opinion  as  to  whether  the  rule  con- 
stitutes censorship.  "The  Commis- 
sion in  adopting  that  regulation 
used  very  much  the  same  language 
that  was  used  at  Montevideo,"  he 
said,  adding  that  "in  my  judgment 
there  is  no  censorship  whatever  in- 
volved in  that  language." 


'Informative  Advertising' 

REP.  FLANNERY  (D-Mass.)  has 
introduced  a  bill  (HR-5985)  in  Con- 
gress covering  "informative  adver- 
tising" by  mail,  radio  or  in  inter- 
state commerce  of  articles  import- 
ed or  made  from  imported  mater- 
ials. The  bill  would  require  mak- 
ing known  the  presence  of  such 
foreign  materials  by  labeling  or, 
in  the  case  of  radio,  by  announc- 
ing. It  has  been  referred  to  the 
House  Interstate  &  Foreign  Com- 
merce Committee. 


CLASSIFIED 

ADVERTISEMENTS 

Help  Wanted  and  Situations 
Wanted,  7c  per  word.  All  other 
classifications,  12c  per  word.  Mini- 
mum charge  $1.00.  Payable  in 
advance. 

Forms  close  25th  and  10th  of 
month  preceding  issues. 


Help  Wanted 


Wanted  —  Capable  sales  and  production 
manager  for  new  250-watt  station  on  air 
September  1.  Send  snapshot ;  tell  all  in- 
cluding starting  salarj'.  Box  A392.  Broad- 
casting. 

National  Radio  Employment  Bureau  wants 
experienced  salesmen,  announcers,  opera- 
tors and  other  employes,  except  talent. 
Complete  information  free.  Paramount 
Distributors.  Box  864,  Denver,  Colorado. 

Situations  Wanted 

Announcer  wants  position  with  small,  pro- 
gressive station.  Will  gladly  send  tran- 
scription and  other  information.  Box 
A408,  Broadcasting. 

Sports  Announcer — Valuable  sports  back- 
ground. Handle  studio  utility.  References. 
Recordings  available.  Box  A410,  Broad- 
casting. 

Experienced  News  Man — Seven  years  with 
wire  service  and  metropolitan  newspaper. 
Also  experienced  publicist.  Age  26  and 
married.  Reasonable  salary.  Box  A407, 
Broadcasting. 

Girl  University  Graduate — continuity,  pub- 
licity, microphone,  studio  hostess,  news- 
paper experience.  Good  writer,  voice, 
news  sense.  Women's  programs  proven 
successful.  Age  21.  Will  send  scripts,  in- 
terview.   Box    A406,  Broadcasting. 

Station   manager  or   commercial  manager 

available.  Employed.  Experienced.  Capa- 
ble. Exceptional  record.  Box  A405, 
Broadcasting. 

Expert  News  Man.  International  back- 
ground (U.S.A.,  London,  Berlin)  ;  famil- 
iar AP,  UP,  INS ;  first-class  copywrit- 
er ;  excellent  radio  voice,  delivery.  At 
present  signed  columnist  big  eastern 
daily,  broadcasting  weekly.  Seeks  full-time 
connection  progressive  station  east  or 
west  affiliated  NBC.  CBS  or  MBS. 
Transcription.  Box  A397,  Broadcasting. 

Engineer  now  employed  on  major  network 
stations,  desires  change.  Experienced  and 
available  at  once.  Desire  better  oppor- 
tunity with  metropolitan  station.  Investi- 
gate !  Address  Box  A409,  Broadcasting. 

Attention    Radio    Academies    &  Stations! 

Instructor — speech,  announcing,  dramat- 
ics, programming.  Studio-announcerial 
duties.  Box  A411,  Broadcasting. 

News!  Thoroughly  experienced  newscaster, 
editor,  commentator.  Background  adver- 
tising, travel.  Now  employed,  seeking 
better  opportunity.  Ten  years  in  radio. 
Can  also  handle  interviews,  special  fea- 
tures, continuity.  Transcription  avail- 
able. Box  A412,  Broadcasting. 
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Late  Personal  and  News  Notes 


Private  Net  Plan 
Arouses  Dominion 

By  JAMES  MONTAGNES 

INTIMATION  that  on  Sept.  25  the 
Canadian  Broadcasting  Corp.  will 
inaugurate  a  subsidiary  national 
and  regional  network  for  private 
broadcasters  was  contained  in  a 
circular  letter  sent  to  all  stations 
in  latter  June  over  the  signature 
of  Dr.  Augustin  Frigon,  assistant 
general  manager  of  CBC.  The  let- 
ter was  vaguely  worded,  but  stated 
that  Horace  N.  Stovin,  CBC  super- 
visor of  station  relations,  would 
start  in  July  a  tour  of  all  Canadian 
stations  to  explain  the  working  of 
the  subsidiary  network  scheme 
which  was  planned  under  control 
of  the  CBC. 

In  a  conference  in  Toronto  be- 
between  CBC  executives  and  a  Ca- 
nadian Association  of  Broadcasters 
executive,  it  was  learned  the  letter 
was  "unfortunately  worded"  and 
was  premature.  On  the  trip  Mr. 
Stovin  is  to  discuss  in  detail  with 
each  station  the  possibilities  of  a 
secondary  network. 

The  board  of  governors  of  the 
CBC  meets  in  Ottawa  July  5,  and 
the  Canadian  Association  of  Broad- 
casters expressed  readiness  to  ap- 
pear before  it  to  discuss  further 
problems  affecting  relations  be- 
tween the  CBC  and  private  sta- 
tions, which  were  considered  at  the 
March  20  meeting  of  the  board  in 
Montreal  [Broadcasting,  April  1]. 
Since  that  meeting  there  has  been 
greater  cooperation  by  the  CBC 
with  the  private  broadcasters. 
There  have  not  been  as  many  rigid 
orders  and  instructions  to  stations 
as  in  the  past,  the  CBC  in  a  num- 
ber of  cases  having  asked  the  CAB 
to  inform  member  stations  of  cer- 
tain regulations,  thus  eliminating 
to  some  extent  bitterness  felt  by 
private  stations  toward  the  CBC 
government  control  of  their  busi- 
ness. 


Address  by  Television 

BEN  ABRAMS,  president  of  Emer- 
son Radio  and  Phonograph  Corp., 
and  Elliott  Roosevelt,  commenta- 
tor on  the  company's  thrice-week- 
ly news  commentary  program  on 
MBS,  addressed  an  Emerson  con- 
vention at  the  Hotel  New  Yorker 
by  television  on  June  20.  The 
speakers  were  in  NBC's  television 
studio  in  Radio  City;  their  audi- 
ence was  looking  and  listening  at 
video  receivers  in  the  hotel.  Mr. 
Roosevelt,  who  is  also  president  of 
the  Texas  State  Network,  on  June 
27  addressed  the  luncheon  meeting 
of  the  Sales  Executives  Club  of 
New  York,  on  "The  Sales  Executive 
Looks  at  Texas." 


MBS  on  June  30  broadcast  a  special 
round-table  program  with  Raymond 
Gram  Swing,  MBS  commentator,  and 
H.  V.  Kaltenborn,  CBS  commentator, 
discussing  the  problems  facing  Ameri- 
can youth  with  their  sons,  Peter 
Swing,  aged  16,  and  Rolf  Kaltenborn. 
aged  22.  The  broadcast  was  scheduled 
in  connection  with  the  American  Youth 
Congress,  to  be  held  July  1-5  in  New 
York. 


ARTURO  TOSCAXINI,  conducting 
a  picked  orchestra  of  90  men  from 
the  finest  Swiss  orchestral  groups,  will 
be  the  outstanding  figure  in  a  series 
of  exclusive  NBC  broadcasts  short- 
waved  from  the  International  Music 
Festival,  to  be  held  Aug.  3-29  in  Lu- 
cerne, Switzerland. 


PETERSEN  KURTZER  has  resigend 
from  the  radio  department  of  H.  W. 
Kastor  &  Sons  Adv.  Co.,  Chicago,  and 
has  announced  no  future  plans.  M.  M. 
Panton  has  been  transferred  from  the 
copy  department  to  the  radio  depart- 
ment to  take  over  Mr.  Kurtzer's 
duties.  Miss  Dorothy  Lee,  secretary 
to  Harry  Cohen,  Kastor  account  execu- 
tive, and  Miss  Lee  Johnson,  of  the 
agency's  media  department,  have  re- 
signed. 

RICHARD  M.  HYDE  has  been  ap- 
pointed production  manager  of  Gerth- 
Knollin  Adv.  Agency,  Los  Angeles.  He 
was  formerly  in  charge  of  the  creative 
department  of  Stationers'  Corp.,  Los 
Angeles  and  was  also  engaged  in  free 
lance  work  in  Southern  California. 
James  Richardson  continues  as  pro- 
duction manager  of  the  agency's  San 
Francisco  office. 

FRANKLIN  DELANO,  for  the  past 
year  assistant  manager  of  Young  & 
Rubicam  Inc.,  Hollywood  office,  has 
been  transferred  to  San  Francisco  as 
aide  to  Bryan  Houston,  who  is  in 
charge  of  the  agency's  activities  in 
that  city.  Delano  is  originally  from 
the  agency's  New  York  office. 

JOSEPH  STILL  Jr.,  formerly  of 
Botsford,  Constantine  &  Gardner,  San 
Francisco,  has  joined  the  Mayers  Co., 
Los  Angeles,  as  account  executive. 

JAMES  SAPHIER,  Hollywood  radio 
executive  of  Music  Corp.  of  America, 
is  in  New  York  on  a  three  months 
business  trip,  having  left  the  west 
coast  in  late  June. 

FORREST  BARNES,  Hollywood  free 
lance  writer,  has  been  assigned  to 
write  the  weekly  Alec  Templeion  pro- 
gram which  replaces  Filler  McGee  t£- 
Molly  on  NBC  for  the  summer,  effec- 
ive  July  4,  under  continued  sponsor- 
ship of  S.  C.  Johnson  &  Son  (floor 
wax).  Besides  Templeton,  blind  pian- 
ist, the  program  will  feature  Conrad 
Nagel  as  master-of-ceremonies ;  Edna 
O'Dell,  vocalist,  and  Billy  Mills'  or- 
chestra. 

PAUL  DUDLEY,  formerly  writer  on 
the  Hollywood  staff  of  Lord  &  Thomas, 
is  en  route  to  New  York  with  Paul 
Monroe  on  production  of  the  CBS 
Grand  Central  Station  program. 

.lOHN  SCHAMBERG  of  the  WBS 
station  relations  department  is  mak- 
ing a  four-week  tour  of  West  Virginia, 
Tennessee,  North  Carolina,  and  Penn- 
sylvania, visiting  World  affiliate  sta- 
tions in  those  states. 


A.  H.  FLATEN,  commercial  man- 
ager of  KDAL,  Duluth,  displays 
the  "KDAL  Trophy"  for  the  an- 
nual Coast  Guard  surf  boat  races 
between  crews  from  Duluth  and 
Grand  Marais,  to  Chief  Boatswain's 
Mate  Reuben  J.  LeClair,  officer  in 
charge  of  the  Duluth  station.  But 
this  is  as  close  as  LeClair  got  to 
the  trophy  because  it  was  won,  for 
possession  in  1939-40,  by  the  Grand 
Marais  crew.  KDAL  aired  the  race 
shortwave  from  a  coast  guard  life 
boat  circling  the  course.  Dalton  A. 
LeMasurier,  KDAL  manager,  pre- 
sented the  trophy  to  the  coxswain 
of  the  winning  crew. 


J.  E.  ROGERS  has  been  named  presi- 
dent of  Rogers  Broadcasting  Co.,  own- 
ers of  CFRB,  Toronto,  and  CKLW, 
Windsor,  Ont.,  to  succeed  his  brother 
E.  S.  Rogers,  founder  of  the  station  in 
1927,  who  died  May  6.  Mr.  Rogers  also 
succeeds  his  brother  as  president  of  the 
Rogers-Majestic  Corp.,  parent  company 
of  all  the  Rogers  interests  in  radio 
tube  and  set  manufacturing. 

ELBERT  WALKER,  KHJ,  Los  An- 
geles, transcription  engineer,  has  re- 
turned to  his  station  duties  after  re- 
covering from  an  appendicitis  opera- 
tion. 

ROBERT  TALLMAN,  formerly  as- 
sistant editor  of  the  weekly  March  of 
Time  program,  has  been  signed  by 
Walter  Wanger  Productions,  Holly- 
wood, to  work  with  his  former  radio 
associate,  John  Lay,  on  the  screen 
treatment  of  F.  G.  Presnell's  novel. 
Send  Another  Coffin. 

GEORGE  H.  ENGELTER  has  been 
named  program  director  of  KCKN, 
Kansas  City,  Kan. 

WARREN  BRAINARD,  University 
of  Nebraska  graduate,  recently  joined 
KGFW,  Kearney,  Neb.,  as  an  an- 
nouncer. 

MARGARET  GRAMAN,  vocalist 
known  as  Betty  Lane  on  W^NAX, 
Yankton,  S.  D.,  recently  was  mar- 
ried to  Paul  Sapp,  of  Lexington,  Ky. 
Charles  Worcester,  WNAX  farm  ser- 
vice director,  also  has  announced  his 
engagement  to  Estelle  White,  of  Min- 
neapolis. 

CLIFFORD  MASON,  professor  of 
American  literature  at  Carroll  Col- 
lege. Waukesha,  Wis.,  has  joined  the 
announcing  staff  of  WTMJ.  Milwau- 
kee, for  the  summer  season. 

EIXOR  MORGENSON  has  been  ad- 
ded to  the  staff  of  KROC,  Rochester, 
Minn.,  as  special  events  man. 

CHARLES  DILLON,  KFI,  Los  An- 
geles, commentator,  and  for  more  than 
50  years  a  journalist,  has  joined  the 
faculty  of  the  University  of  Southern 
California  School  of  Journalism. 

RALPH  BURGIN,  announcer  of 
WPTF,  Raleigh,  married  Jeanne  Col- 
lins on  June  18. 

JOHN  J.  MURRAY,  auditor,  and 
Margaret  Grady,  of  the  general  ser- 
vice department  of  WEEI,  Boston, 
have  announced  their  engagement. 
They  will  be  married  in  early  autumn. 

DON  PRINDLE,  Hollywood  radio 
writer,  has  been  assigned  to  the  RKO 
staff  to  write  special  material  for  the 
film,  "The  Day  the  Bookies  Wept," 
which  features  Joe  Penner. 

DANE  LUSSIER,  Hollywood  script 
writer  of  the  CBS  program.  It  Hap- 
pened in  Hollywood,  and  Lois  Camp- 
bell, former  film  actress,  were  married 
in  that  city  on  .lune  30. 

ABE  SCHECHTER,  NBC  New  York 
special  events  director,  arrived  in 
Hollj'wood  on  June  22  for  discus- 
sions with  John  Swallow,  western  di- 
vision program  director,  on  news 
broadcasts  and  special  features. 

LEO  E.  COUTT,  formerly  advertis- 
ing director  of  E.  B.  Myers  Co.,  Los 
Angeles  manufacturer,  has  been  ap- 
pointed production  manager  of  L.  Ray- 
mond Co.,  that  city. 

LOIS  DELANO,  formerly  handling 
advertising  and  publicity  for  Metro- 
politan Bldg.  Co.,  Seattle,  has  joined 
the  continuity  staff  of  KIRO,  Seattle. 

YIOLA  CAWOOD  FLOWERS,  who 
resigned  last  January  as  director  of 
the  Musical  Clock  program  on  WAVE. 
Louisville,  to  become  supervisor  of 
public  health  education  by  radio  for 
the  Kentucky  Dept.  of  Health,  is  pre- 
paring a  series  of  family  health  prob- 
lem programs  titled  Malcolm  Family 
for  autumn  release.  She  was  author 
of  Pioneers  in  Health,  a  Saturday  af- 
ternoon series  just  completed  on 
WHAS,  Louisville. 


ARTHUR  FORREST  on  June  26 
joined  WBT,  Charlotte,  N.  C,  as  sales 
promotion  manager  following  several 
weeks  training  at  CBS  New  York 
headquarters.  Mrs.  Edmund  Cashman, 
formerly  salesman  of  Columbia  Artists, 
moves  to  the  CBS  program  depart- 
ment as  a  director.  Peter  Theurer,  for- 
merly account  executive  at  William 
Esty  &  Co.,  New  York,  succeeds  Mrs. 
Cashman. 

REED  T.  ROLLO  and  Howard  W. 
Vesey,  attorneys  in  the  law  offices  of 
Louis  G.  CaldweU,  effective  July  1, 
become  resident  partners  of  the  Wash- 
ington office  of  Kirkland,  Fleming, 
Greene,  Martin  &  Ellis,  which  Mr. 
Caldwell  heads. 

NORMAN  CORWIN,  CBS  New  York 
writer  and  producer  of  the  weekly 
Words  Without  Music  program,  has 
sold  an  original  story,  "They  Fly 
Through  the  Air,"  to  Warner  Bros, 
for  production  as  a  two-reel  film  under 
supervision  of  Gordon  Hollingshead. 
JACK  WILLIAMS,  program  direc- 
tor and  Gordon  Wiggins,  account  exec- 
utice  of  KOY,  Phoenix,  on  July  2 
will  leave  that  city  for  Chicago,  where 
they  will  spend  several  weeks  at  WLS 
observing  methods  in  their  respective 
departments. 

AL  JOHNSON,  business  manager  of 
KOY,  Phoenix  ,Ariz.,  has  been  elected 
a  director  of  the  20-30  Club  of  that 
city. 

JUDITH  WALLER,  educational  di- 
rector of  NBC-Chicago,  will  be  in 
charge  of  NBC  displays  and  programs 
during  the  convention  of  the  National 
Education  Assn.,  meeting  in  San  Fran- 
cisco, July  1-6. 

HARRIET  HESTER,  educational  di- 
rector of  WLS,  Chicago,  has  joined 
the  faculty  of  Northwestern  U.  where 
she  is  teaching  rural  music  education 
during  the  summer  term. 
DR.  RALPH  L.  POWER,  Los  An- 
geles, U.  S.  representative  of  Mac- 
quarie  Broadcasting  Network,  Sydney, 
sails  in  earl.v  August  from  San  Fran- 
cisco on  a  four  months  tour  of  Aus- 
tralia and  New  Zealand. 
JACK  ZEIGIN,  formerly  of  WIBM, 
.lackson,  Mich.,  and  WGAL,  Lan- 
caster, Pa.,  and  recently  chief  an- 
nouncer and  assistant  program  direc- 
tor of  WTOL,  Toledo,  has  joined  the 
announcing  staff  of  WSMK,  Dayton, 
O. 

THOMAS  R.  HOPKINS,  formerly 
an  instructor  in  advertising  and  mar- 
keting at  the  University  of  Illinois, 
recently  joined  the  Omaha  office  of 
Beaumont  &  Hohman. 
MELVYN  J.  Johnson,  chief  engineer 
of  KDON,  Monterey,  Cal.,  recently 
married  Dorothy  Miltz,  of  Oakland, 
Cal. 


AGRAP-CBS  Closing 

NEGOTIATIONS  between  the 
American  Guild  of  Radio  Announc- 
ers &  Producers  and  CBS  for  a  new 
contract  covering  the  employment 
of  announcers  at  WABC,  New 
York,  on  sustaining  programs  are 
in  their  final  stage,  according  to  a 
union  spokesman,  who  said  June 
26  they  might  be  concluded  before 
July  1.  Work  on  commercial  pro- 
grams is  covered  by  the  network's 
contract  with  the  American  Fed- 
eration of  Radio  Artists.  This  du- 
plicate union  representation  of  the 
same  announcers,  which  has  cre- 
ated a  number  of  contractual  dif- 
ficulties, is  generally  expected  to 
be  resolved  shortly  by  a  merger 
of  the  two  unions,  although  no  such 
action  has  developed  to  date. 

CONQUEST  ALLIANCE  Co.,  New 
York,  announces  it  has  been  named 
exclusive  representative  of  KFQD, 
Anchorage.  Alaska ;  CHM.I,  Cienfue- 
gos.  Cuba ;  XEFC,  Merida.  Mexico : 
T  V  1  R  K  L,  Maracaibo,  Venezuela  ; 
H  H  K.  Port-au-Prince,  Haiti ; 
HJ8FAH,  Ar  media,  Colombia: 
H  J  1  A  B  K,  Baranquilla.  Colombia  ; 
HJ5EBD.  Call  Colombia:  CA131. 
Antofogasta,  Chile;  CA90.  Tocopilla. 
Chile. 
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New  Stations  Authorized  Since  Jan.  1,  1939 


Early  Decision  Expected 
In  Whiteman  Record  Suit 

JUSTICE  Vincent  Leibell  of  the 
U.  S.  District  Court  in  New  York 
heard  oral  argument  in  the  Paul 
Whiteman-RCA  case  June  26  and 
a  decision  is  expected  sometime  in 
July.  Suit,  which  is  a  test  case  on 
the  right  of  a  radio  station  to 
broadcast  phonograph  records,  was 
originally  filed  by  Whiteman 
against  WNEW,  New  York,  with 
RCA  being  allowed  to  intervene. 

When  the  station  defaulted,  suit 
became  a  contest  between  the  Na- 
tional Society  of  Performing  Art- 
ists, representing  Whiteman,  and 
RCA  to  determine  whether  a  sta- 
tion, in  broadcasting  a  record  made 
for  home  use,  is  infringing  on  the 
rights  of  the  artists  or  the  record 
manufacturer,  if  either.  Suit  was 
heard  early  last  winter  [Broad- 
casting, Dec.  15,  Jan.  1] ;  briefs 
were  filed  by  counsel  for  RCA, 
NAPA  and  for  NAB,  "as  a  friend 
of  the  court"  to  protect  the  inter- 
ests of  the  broadcasting  industry. 


Covering  All-Star  Game 

CBS,  NBC  and  MBS  on  July  11 
will  all  broadcast  complete  play- 
by-play  descriptions  of  the  All- 
Star  baseball  game  between  leading 
players  of  the  National  and  Ameri- 
can Leagues  at  the  Yankee  Sta- 
dium, New  York.  Covering  for  NBC 
will  be  Tom  Manning  and  Paul 
Douglas,  staff  baseball  announcers, 
and  Warren  Brown,  sports  editor 
of  the  Chicago  Herald  &  Examiner. 
Arch  McDonald,  baseball  announc- 
er of  WABC,  New  York,  and 
France  Laux,  of  KMOX,  St.  Louis, 
will  describe  the  game  for  CBS, 
with  preliminary  descriptions  by 
Mel  Allen,  CBS  sports  announcer. 
Mutual's  announcers  will  be  Red 
Barber  and  Al  Heifer,  who  handle 
the  WOR  daily  baseball  broad- 
casts, and  Bob  Elson,  sports  an- 
nouncer of  WGN,  Chicago. 


Book-Reading  Scripts 

SELECTED  scripts  used  by  the 
Rochester,  N.  Y.,  Public  Library 
as  part  of  the  Rochester  School  of 
the  Air,  weekly  juvenile  literary 
program  produced  by  the  local 
board  of  education  during  the  last 
five  years,  have  been  compiled  in 
a  single  volume.  Radio  Roads  to 
Reading,  by  Julia  Sauer,  head  of 
the  Library's  department  of  work 
vdth  children.  [H.  W.  Wilson  Co., 
New  York,  $2.25].  The  scripts,  se- 
lected for  use  as  models  in  other 
localities,  are  designed  to  make 
children  read  more  books  by  in- 
troducing them  to  the  stories 
through  dramatizations  and  arous- 
ing their  interest  enough  to  lead 
them  to  read  for  themselves. 


New  FTC  Orders 

THE  Federal  Trade  Commission 
has  ordered  Standard  Brands,  New 
York,  and  its  subsidiary,  Standard 
Brands  of  Cal.,  San  Francisco,  to 
cease  alleged  price  discriminations 
in  violation  of  the  Robinson-Pat- 
man  Act.  Kolynos  Co.,  New  Haven, 
has  been  directed  to  cease  certain 
claims  for  the  antiseptic  and 
cleansing  properties  of  its  tooth- 
paste. Thomas  J.  Casey,  trading  as 
National  Institute  of  Technology, 
Minneapolis,  has  agreed  to  cease 
certain  claims  in  the  sale  of  cor- 
respondence courses.  Griffin  Mfg. 
Co.,  Brooklyn,  has  agreed  to  revise 
claims  for  its  shoe  polishes. 


ALABAMA 

WMOB,  Mobile — CP  issued  to  S.  B.  Quig- 
lev,  automobile  dealer.  Granted  Jan.  9  ; 
100  watts  daytime  on  1200  kc. 

FLORIDA 

*WTMC,  Ocala — Licensed  to  John  T.  Al- 
sop,  Jr.,  former  mayor  of  Jacksonville, 
motion  pictures  and  real  estate.  Granted 
March  13 ;  100  watts  on  1500  ke. 

WTSP,  St.  Petersburg — CP  issued  to  Pinel- 
las Broadcasting  Co. ;  Sam  H.  Mann 
Jr.,  attorney,  president,  48  shares ;  Mc- 
Kinney  Barton,  attorney,  vice-president, 
1  share ;  James  R.  Bussey,  attorney,  sec- 
retary-treasurer, 1  share. 

KENTUCKY 

WINN,  Louisville — CP  issued  to  Kentucky 
Broadcasting  Corp.  ;  D.  E.  Kendrick, 
president,  52%  ;  Arthur  C.  Van  Winkle, 
attorney,  vice-president,  24%  ;  Oldham 
Clarke,  attorney,  vice-president,  14% ; 
M.  K.  MeCarten,  secretary-treasurer, 
10%.  Granted  Feb.  6 ;  100  watts  night 
and  250  day  on  1210  kc. 

MISSISSIPPI 

WSKB,  McComb — CP  issued  to  McComb 
Broadcasting  Corp.  ;  Robert  Louis  Sand- 
ers, president,  former  broadcast  station 
operator,  40%  :  George  Blumenstock,  Bi- 
loxi.  Miss.,  40% ;  Kramer  Service  Inc. 
(Mavor  Xavier  A.  Kramer  of  McComb. 
president) ,  3.5%.  Granted  April  11 ;  100 
watts  daytime  on  1200  kc. 

MISSOURI 

KDRO,  Sedalia — CP  issued  to  Albert  S. 
Drohlich,  store  manager,  and  Robert 
Drohlich.  buyer.  Granted  April  3  ;  100 
watts   night  and   250   day  on   1500  kc. 

NEW  JERSEY 

WBAB,  Atlantic  City — CP  issued  to  Press- 
Union  Publishing  Co.,  publisher  of  At- 
lantic City  Press  and  Union.  Granted 
March  6 ;  100  watts  night  and  250  day 
on  1200  kc. 

NEW  YORK 

tNEW,  Kingston — CP  issued  to  Kingston 
Broadcasting  Corp.  ;  John  R.  McKen- 
na,  Long  Island  City.  N.  Y.,  radio  en- 
gineer, president,  42.5%  stockholder  ;  Louis 
J.  Furman,  Oceanside.  N.  Y..  owner  of 
newspaper  and  periodical  agency,  vice- 
president,  42.5%  ;  Maurice  S.  Novik, 
New  York  City,  secretary-treasurer, 
15%.  Granted  June  20 ;  100  watts  day- 
time on  1500  kc. 

NORTH  CAROLINA 

tNEW,  Elizabeth  City — CP  issued  to  Al- 
bemarle Broadcasting  Co.,  a  partner- 
ship consisting  of  Aubrey  G.  McCabe, 
mortgage  loanbroker,  and  Trim  W. 
Aydlett.  manufacturer  and  farmer,  both 
of  Elizabeth  City.  Granted  June  20 : 
100  watts  night  and  250  day  on  1370  kc. 


*Station  now  on  the  air. 
fCall  letters  not  yet  assigyted. 


General  Mills  Contracts 
For  Baseball  on  WCAU 

GENERAL  MILLS,  Minneapolis, 
has  signed  a  contract  with  WCAU, 
Philadelphia,  covering  baseball 
broadcasts  for  the  next  two  years. 
The  company  currently  sponsors 
daily  broadcasts  of  home  games  of 
Phillies  and  Athletics  in  conjunc- 
tion with  Atlantic  Refining  Co., 
Philadelphia,  on  WCAU,  with  the 
play-by-play  descriptions  delivered 
by  Bill  Dyer,  who  has  also  been 
signed  by  General  Mills  for  the 
1940  and  1941  seasons.  Persistent 
rumors  that  General  Mills  has  pur- 
chased exclusive  broadcasting 
rights  to  the  Phillies  games  from 
this  club  for  a  five-year  term  are 
as  persistently  denied  by  Knox 
Reeves,  agency  in  charge. 

WOL,  Washington,  has  been  add- 
ed to  the  list  of  stations  to  broad- 
fast  professional  football  games 
for  General  Mills  this  fall.  The 
sponsor  has  purchased  the  full 
schedule  of  the  National  Football 
League,  to  promote  Wheaties.  Sta- 
tions already  signed  includes 
WIND-FJJD,  Chicago,  WJR,  De- 
troit, and  WGAR,  Cleveland. 


WGBR,  Goldsboro — CP  issued  to  Eastern 
Carolina  Broadcasting  Co. ;  A.  T.  Haw- 
kins, president  of  Goldsboro  Chamber 
of  Commerce,  president,  27  shares  ;  Tal- 
bot Patrick,  publisher  of  Goldsboro 
News-Argus  and  Concord  Tribune,  vice- 
president,  30  shares ;  V.  G.  Herring, 
secretary-treasurer  of  Goldsboro  Bldg. 
&  Loan  Assn.,  secretary-treasurer  ;  P.  M. 
Patrick,  secretary  of  Goldsboro  News- 
Argus,  27  shares ;  Kenneth  C.  Royall, 
lawyer,  60  shares  ;  Jonas  Weiland,  owner 
of  WFTC,  Kinston,  N.  C,  30  shares ; 
Leslie  Weil  and  Lionel  Weil,  merchants, 
10  shares ;  W.  L.  Rawlings,  bottler,  5 
shares ;  A.  G.  Woodard.  physician,  5 
shares  ;  J.  L.  Powell,  merchant,  1  share. 
Granted  Jan.  24  ;  100  watts  on  1370  kc. 

WISE,  Asheville — CP  issued  to  AsheviUe 
Daily  Netvs;  Harold  H.  Thorns,  pub- 
lisher. Granted  March  27  ;  100  watts  on 
1370  kc. 

TEXAS 

KXOX,  Sweetwater — CP  issued  to  Sweet- 
water Radio  Inc.  ;  George  Bennitt,  co- 
publisher  of  Sweetwater  Reporter,  presi- 
dent, 371/2  shares;  H.  M.  Rogers,  theater 
owner,  vice-president,  15  shares  ;  Russell 
Bennett,  co-publisher  of  Sweetwater  Re- 
porter, secretary-treasurer,  37%  shares  ; 
James  H.  Beall,  attorney,  director,  15 
shares  ;  R.  M.  Simmons,  cottonseed  oil 
dealer,  director,  10  shares  ;  J.  H.  Doscher, 
cotton  exporter,  director,  10  shares. 
Granted  May  24 ;  250  watts  daytime  on 
1210  kc. 

UTAH 

KOVO,  Provo — CP  issued  to  Clifton  A. 
Tolboe,  building  contractor.  Granted 
April  10 ;  100  watts  night  and  250  day 
on  1210  kc. 

VIRGINIA 

WrVA,  Fredericksburg  —  CP  issued  to 
Fredericksburg  Broadcasting  Corp.; 
Richard  Field  Lewis  Jr.,  60%  stock- 
holder, vice-president  and  manager  ;  Ben- 
jamin T.  Pitts,  owner  of  chain  of  Vir- 
ginia theaters,  5%,  president ;  George  C. 
Clanton,  secretary  of  Fredericksburg 
Chamber  of  Commerce,  5% ;  John  F. 
Gouldman  Jr.,  banker,  5% ;  W.  Mar- 
shall King,  mayor  and  attorney,  5%  ; 
J.  G.  Harrison,  railroad  passenger 
agent,  5%  ;  G.  H.  Harding,  hotel  owner, 
5% ;  J.  V.  O'Toole.  oil  distributor,  5%  ; 
J.  J.  Garner,  wholesale  grocer,  5%. 
Granted  April  3  ;  250  watts  daytime  on 
1260  ke. 

WISCONSIN 

WMAM.  Marinette — CP  issued  to  M.  &  M. 
Broadcasting  Co.  ;  W.  E.  Walker,  man- 
ager of  WIBW,  Madison.  Wis.,  president, 
75  shares ;  Merrill  F.  Chapin,  chief  en- 
gineer of  WIBA,  and  part  owner  of 
WSAU,  Wausau,  Wis.,  secretary-trea- 
surer. 35  shares  ;  Wayne  W.  Cribb.  man- 
ager of  WSAU,  10  shares ;  Donald  R. 
Burt,  part  ovmer  of  WSAU.  10  shares  ; 
Frank  J.  Lauerman  Jr.,  vice-president, 
5  shares ;  Frank  J.  Lauerman  Sr., 
Charles  J.  Lauerman  and  A.  J.  DeLeers, 
all  Marinette  department  store  execu- 
tives, 5  shares  each.  Granted  June  15 ; 
250  watts  daytime  on  570  kc. 


Serutan  Adds,  Tests 

HEALTHAIDS  Inc.,  Jersey  City, 
on  Sept.  11  will  enlarge  its  cam- 
paign for  Serutan  by  adding  15 
new  major  markets  to  the  list  of 
six  stations  now  carrying  the  thrice 
weekly  half-hour  programs,  fea- 
turing Victor  H.  Lindlahr,  editor 
of  the  Journal  of  Living.  Addi- 
tional stations  have  not  yet  been 
selected.  The  companv  has  also 
been  testing  a  musical  program 
titled  Meynories  on  WAAT,  Jersey 
City,  for  the  last  few  months.  On 
June  26  it  started  the  quarter- 
hour  program  Memories  on  five- 
weekly  morning  periods,  featur- 
ing Norman  Brokenshire,  on  WOR, 
Newark.  Austin  &  Spector,  New 
York,  is  the  agency. 


PETER  PAUL.  Naugatuck,  Conn. 
(Ten  Crown  gum),  on  Aug.  28  will 
start  a  news  commentator,  as  yet  un- 
selected,  for  52  weeks  on  WEAF,  New 
York,  six  days  a  week  from  7  :30-7  :45 
a.  m.  The  company  is  also  sponsoring 
daily  50-word  spot  announcements, 
7:45-7:55  a.  m.,  on  WJZ.  Platt- 
Forbes,  New  York,  is  the  agency. 


Summer  Bookings 
For  NBC  Soaring 

Four  New  Accounts  Are  Added 
As  Records  Are  Smashed 

ADDED  evidence  that  radio's  an- 
nual "summer  slump"  is  on  its  way 
to  join  the  dinosaur  and  the  feudal 
system  as  items  of  purely  histori- 
cal interest  comes  from  NBC, 
which  reports  that  during  the  first 
two  weeks  of  June  contracts  were 
signed  for  business  totaling  $4,722,- 
848,  breaking  all  records  for  the 
summer  period.  Of  this  total 
$3,029,104  represents  new  business 
and  $1,693,744  renewals  of  exist- 
ing contracts. 

New  business  signed  during  this 
period  includes :  Palmer  Bros., 
New  London,  Conn,  (cosmetics), 
quarter-hour  commentary  period 
weekly  on  NBC-Blue,  $33,384;  R. 
J.  Reynolds  Tobacco  Co.,  Winston- 
Salem  (Camel  cigarettes),  which 
shifted  Camel  Caravan  with  Ben- 
ny Goodman  from  CBS  to  NBC- 
Red  for  a  Saturday  evening  half- 
hour,  $533,520;  and  two  other  ac- 
counts, whose  identities  the  net- 
work has  not  divulged,  $273,000 
and  $495,456  respectively. 

Many  Renewals 

Renewals  include:  American  To- 
bacco Co.,  New  York  (Lucky  Strike 
cigarettes)  for  another  13  weeks 
of  Kay  Kyser's  Musical  Klass,  a 
Wednesday  evening  hour  on  the 
Red,  $268,580;  Standard  Brands, 
New  York  (Fleischmann's  Yeast), 
returning  Getting  the  Most  Out  of 
Life  to  the  Blue  in  October,  five 
quarter-hours  weekly,  $98,280 ; 
Bristol-Myers  Co.,  New  York  (pro- 
prietaries), taking  the  Red  net- 
work 9-to-lO  Wednesday  evening 
spot  for  another  year  for  Fred 
Allen  and  summer  replacements, 
$812,240,  and  Mars  Inc.,  Chicago 
(Milky  Way  candy  bars),  con- 
tinuing Dr.  L  Q.  as  a  weekly  half- 
hour  on  the  Red,  $514,644. 

Commenting  on  this  unseasonal 
activity,  Roy  C.  Witmer,  NBC 
vice-president  in  charge  of  sales, 
stated  that  "this  business,  a  record- 
breaking  total  for  any  summer 
period,  indicates  that  summer,  far 
from  being  a  slack  time  in  broad- 
cast advertising,  is  fast  catching 
up  to  the  fall  and  winter  standard. 
Every  year  NBC  advertisers  are 
spending  more  in  summer,  and 
more  all  year,  principally,  I  be- 
lieve, because  they  have  found  they 
can  reach  big  audiences  all  year 
round. 

"Several  years  ago  we  learned 
that  more  than  97%  of  all  adult 
listeners  are  available  to  radio  in 
any  week  during  the  summer.  More 
recent  surveys  show  that  daytime 
'availability  to  radio'  is  now  as 
great  in  summer  as  in  winter.  The 
increase  in  portable  set  ownership 
is  another  stimulus  to  summer  lis- 
tening and  the  sum  total  is  a 
steady  leveling  out  of  our  business 
curve  throughout  the  year." 


KENNEDY    MFG.    Co.,  Montreal 

(Sapho  inseetide)  has  started  a  new 
six  times  weekly  transcribed  dram.T.tie 
spot  campaign  on  CKCL,  Toronto,  with 
intentions  of  expanding  to  other  Ca- 
nadian stations.  Dominion  Broadcast- 
ing Co.,  Toronto,  made  the  transcrip- 
tions and  placed  the  account. 

WHBF,  Rock  Island,  lU.,  is  conduct- 
ing an  announcers'  contest  with  pro- 
fessors from  a  local  college  sitting  as- 
a  board  of  judges.  In  a  weekly  half- 
hour  program,  each  contestant  is  given 
3%  minutes  to  read  commercials  and 
tongue-twisters. 
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BROADCASTING  •  Broadcast  Advertising 


l^^URING  the  past  few  weeks  several  radio  stations  seem  to  have  taken  some 
exception  to  recent  WLW  advertisements.  It  has  not  been  the  intention  nor  the  purpose  of 
the  recent  WLW  series  to  discredit  the  effectiveness  of  any  radio  station  nor  has  it  been  our 
purpose  to  point  out  the  ineffectiveness  of  other  stations. 

We  had  gone  on  record  through  advertisements  and  releases  to  the  trade  papers  to  the 
effect  that  we  were  making  a  survey  in  1 3  cities  long  before  we  had  any  idea  as  to  the  out- 
come of  the  study  in  any  city.  The  statements  made  in  all  of  the  advertisements  concerning 
our  140,000  call  survey  have  been  based  upon  the  facts  as  supplied  to  us  by  accredited  or- 
ganizations. Because  of  the  copy  limitations  of  even  large  space  advertisements,  it  was,  of 
course,  impossible  to  deal  with  specific  facts  for  specific  cities.  This,  of  course,  was  done 
in  the  complete  analyses,  and  the  breakdown  deals  with  every  fact  discovered  .  .  .  whether 
WLW  was  the  first  station  or  not.  In  short,  nothing  was  held  back.  If  you  have  not  received 
one  of  the  complete  Analyses  it  may  be  secured  by  writing  to  WLW  or  Transamerican,  or 
if  you  prefer,  original  records  may  be  examined  at  Ross  Federal  Research  Corporation  and 
the  Alberta  Burke  Research  Company. 

We  have  not  attempted  at  any  time  to  answer  in  our  copy  any  of  the  criticisms  of  our  survey 
which  competing  stations  have  made  in  their  advertisements  .  .  .  they  have  a  perfect  right, 
as  we  have  a  perfect  right  ...  to  state  the  facts  concerning  what  they  have  to  sell.  We  realize, 
however,  that  because  of  the  tremen- 
dous dominance  of  WLW  over  such  a 
widespread  area,  as  supported  by  the 
recent  survey,  we  must  of  course,  ex- 
pect a  certain  amount  of  criticism  from 
some  of  our  collective  competition. 

UILUI 

IHE  HHTIOn  S  STHTIOn 

See  the  Crosley  Building  at  the  T'lew  Tor\  World's  Fair 


REUIHRD! 

We  will  gladly  pay  $25.00  for  the  best  letter  in  either  100  words 
or  1000  words  to  anyone  who  can  explain  to  us  the  sense  of  the 
advertisement  of  KGIR,  Butte,  Montana,  on  page  6  of  the  June 
15th  issue  of  Broadcasting  Magazine. 

As  far  as  we  know  we  have  never  offered  really  strong  competi- 
tion to  KGIR  in  Butte  nor,  as  KGIR's  management  has  done,  have 
we  found  it  necessary  to  throw  in  additional  stations  free  in 
order  to  sell  our  own.  Won't  someone  help  us  understand  this 


thing 


lUHHT  IS  IT? 


RCA  1-E  Transmitter.  Consists  of  2  units  which 
match  in  appearance  and  dimensions  and  are 
ntegrally designed  for  use  together.  One  is  the 
RCA  Type  250-D  Exciter  Unit— the  other  an  RCA 
1  kw.  amplifier-modulator  unit  of  new  design. 


RCA  Announces  a 


The  RCA  1-E  transmitter  is  designed  for  stations  oper- 
ating with  licensed  powers  of  1,000  watts,  500  watts, 
500/l,000wattsor2  50/l,000watts.Employingthevery 
latest  type  high  efficiency  tubes  and  featuring  straight- 
forward circuits,  it  is  the  most  efficient  1,000  watt  trans- 
mitter developed  to  date.  It  offers  the  simplest  and  most 
nearly  foolproof  tuning  and  operating  procedure.  Uses 
high  level  modulation. 

The  1-E  has  many  special  features — features  you  will 
find  only  in  this  de  luxe  equipment.  Some  of  these  in- 
clude a  total  of  26  meters  for  the  facilitation  of  tuning 
and  operation,  an  auto -transformer  for  compensating 
line  voltage  fluctuations,  a  variable  output  coupling  sys- 
tem for  the  maintenance  of  power  output  at  specified 
value,  a  dummy  antenna  for  testing  operations.  The  1-E 
has  an  exceptionally  complete  control  system — provid- 
ing protection  not  only  for  personnel  and  equipment, 
but  also  facilitating  automatic  or  manual  starting,  in- 
stantaneous power  change-over,  etc.  This  outstanding 
new  transmitter  has  many  other  features,  too — is  equip- 
ment you  will  recognize  as  definitely  superior. 


'  Deluxe  Transmitter  i 
for  Regional  Stations 

A  HIGHLY  EFFICIENT 
l,00OWAn  ' 
^  EQUIPMENT  ^ 


SPECIFICATIONS 

Rated  operating  powfer— 1,000  watts 

Radio  frequency  range — 550-1,600  kes. 

Radio  frequency  stability— +10  cycles 

Modulation  capability — 100% 

Audio  frequency  response  (+1.5  db.)  30- 
10,000  cycles 

Audio  distortion  (50  to  7,500  cycles)  3% 
RMS.  max. 

Background  noise  and  hum  level— minus 
60  db. 

Power  supply— 230  volts,  50/60  cycles, 
single  phase 

Powerconsumption(nomodulation)4.8kw. 

Dimensions  (over  all)  76-1/4  inches  by 
25-1/4  inches  by  84-1/8  inches 

Weight  (approx.)  3,000  lbs. 


RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J.  •  A  Service  of  the  Radio  Corporation  of  America 


New  York:  1270  Sixth  Are.  •  Chicago:  589  E.  Illinoii  St.  •  Atlanta:  530  Citizens  &  Sonlhern  Bank  BIdg.  •  Dallas:  Santa  Fe  Bldg.  .  San  Francisco:  170  Ninth  St.  •  Hollxwood:  1016  N.  Sycamore  Ave.; 
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.  in  the  public  interest . 


The  farmer  in  the  country  .  .  .  the 
consumer  in  the  city  .  .  .  are  both  inter- 
ested in  the  milk  marketing  control  agree- 
ment proposed  for  Chicago.  To  better 
serve  these  people,  WLS  broadcast  each 
noon  direct  from  the  Hotel  Stevens  dur- 
ing the  U.  S.  Department  of  Agriculture's 
recent  three-day  hearings  on  the  proposal. 
Thus  the  Midvi^estern  farmer  and  Chicago 
consumer  were  informed  immediately 
.  .  .  by  WLS. 

This  is  only  one  of  many  recent  spec- 
ial events  at  WLS.  Among  others: 
announcement  of  prize  winners  and  a 
1500-voice  chorus  from  the  Indiana  State 
4-H  Club  Round-Up  in  La  Fayette  ...  a 
1000-voice  rural  school  chorus,  with 
youngsters  from  20  Illinois  counties, 
broadcast  from  Charleston  .  .  .  four  short 


wave  broadcasts  from  Barney  Connett's 
one-man  submarine  during  an  attempted 
underwater  crossing  of  Lake  Michigan 
.  .  .  interview  with  Henry  C.  Lytton,  only 
surviving  member  of  the  State  Street 
pioneers. 

Service  features,  such  as  news,  markets, 
crop  and  weather  reports,  have  long  been 
scheduled  on  WLS.  Special  events,  too, 
are  service  features,  interesting  and  enter- 
taining. They  are,  to  WLS,  a  part  of 
broadcasting  in  the  public  interest,  con- 
venience and  necessity. 
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KLZ  Sets  New  High  As  Midsummer  Sets  In! 


•  Reaching  new  highs  in  business  as  the 
hot  days  of  summer  roll  around  doesn't 
follow  the  accepted  formulas.  But  KLZ 
is  always  upsetting  the  form  chart. 
Schedule  cutting  is  in  the  air  in  May,  for 
instance.  But  KLZ's  May  was  the  big- 
gest month  since  the  influence  of  the 
men,  methods  and  machinery  of  The 
Oklahoma  Publishing  Company  began 
making  itself  felt  around  the  station  in 
the  late  summer  months  of  1935. 

May  likewise  assured  a  constantly 
ascending  KLZenith  for  the  rest  of  the 
summer.  For  in  May  American  Tobacco, 
Durkee,  Frigidaire,  Forhan,  Union  Pa- 
cific, Chrysler,  Colorado's  Public  Service 
Company,  Merchants  Biscuit  Company 


and  twenty-seven  others  turned  to  new 
summer  programs  .  .  .  and  KLZ. 

KLZ  has  built  up  a  tremendous 
power  to  attract  listeners  that  is  not  on 
its  listening  area  maps.  The  Rockies,  in 
turn,  have  built  up  a  never-failing  power 


to  attract  money-spending  summer  visi- 
tors that  cannot  be  shown  on  KLZ's  rate 
card.  But  both  combine  to  build  up  a 
KLZenith  for  the  summer  of  1939  .  .  . 
and  a  market  that  cannot  be  affected  by 
the   usual   summer   business  bugbears. 


KLZ 


CBS  AFFILIATE  ^  560  KILOCTCLES 

Under  Management  Affiliated  with  The  Oklahoma  Publishing  Company ++ Publisher  of  The 
Daily  Oklahoman,  The  Times  and  The  Farmer-Stockman  *-*■  Owner  and  Operator  of  Stations 
WKY,  Oklahoma  City,  and  KVOR,  Colorado  Springs     Represented  by  The  Katz  Agency,  Inc. 
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that  give  you 

\Direct  Local  Contacts 
throughout  New  England 


PEOPLE  of  different  regions  ha- 
bitually tune  to  different  stations. 
The  favorite  station  is  local,  covers  a 
wide  suburban  area,  offers  programs 
of  community  interest,  plus  popular 
network  programs. 

To  reach  the  largest  number  of 
listeners  in  a  many-stationed  territory 
like  New  England,  it  is  necessary 
to  make  your  program  available 
through  a  majority  of  these  popular 
local  stations. 

This  is  precisely  the  service  of 
The  Colonial  Network — a  group  of 
18  stations,  each  of  which  is  situated 


in  the  center  of  one  of  the  important 
trading  sections. 

Broadcasting  simultaneously 
through  all  of  these  18  stations  as- 
sures broad,  effective  New  England 
coverage — contact  with  the  people  of 
the  largest  retail  areas  as  they  ha- 
bitually dial  their  favorite  Colonial 
stations  for  Colonial  and  Mutual 
Network  programs. 

Through  the  Colonial  group  a 
powerful  sales  impetus  and  sustained 
effectiveness  can  be  provided  in  more 
markets  than  can  be  reached  by  any 
other  network  at  equally  low  cost. 


EDWARD    PETRY    &    CO.,  INC. 

National    Sales  Representative 
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LET'S  GET  THIS  STRAIGHT! 


STANDARD  RADIO  is,  and  always  has  been,  since  its  inception,  an 
integral  part  of  the  broadcasting  industry.  The  industry's  problems  are 
definitely  our  problems. 

At  the  NAB  convention,  just  concluded,  we  announced  our  position  in 
the  matter  of  tax-free  music.  Fifteen  months  ago,  we  began  building  a 
large  library  of  tax-free  music.  More  than  that,  we  thoroughly  investigated 
the  possibility  of  stepping  up  our  production  along  this  line  on  short  notice. 

Now— 

whatever  the  broadcasters  decide  to  do  about  the  copyright 
problem,  STANDARD  RADIO  stands  ready  to  adapt  its  transcription 
library  to  fit  the  situation. 

Meanwhile — 

a  complete  STANDARD  RADIO  tax-free 
library  is  now  available,  consisting  of  a  basic  library  of  1000  selections  and 
a  guaranteed  release  of  50  new  selections  monthly  at  lower  rates  than  any 
similar  service  in  the  market. 


N.  Michigan  Avenue,  Chicago,  111. 


6404  Hollywood  Blvd.,  Hollywood,  Cal. 


HOOPER-HOLMES  SURVEY  SHOWS 

"WNEW  AUDIENCE  TWICE 
THAT  OF  ANY  OTHER  NEW  YORK 
INDEPENDENT  STATION" 


Like  Johnstown  took  the  Derby  . . . 

Like  the  Yanks  took  the  pennant . . . 

Like  America  took  the  polo  cup  . . . 

That's  how  WNEW  took  the  other  New  York  City  inde- 
pendent stations  in  a  contest  to  determine  which  had  the 
greatest  audience. 

It  wasn't  even  close.  When  Hooper-Holmes  tabulated 
the  results,  WNEW  showed  up  with  well  over  twice  the 
listeners. 

Other  independent  researches,  too,  prove  WNEW's  great 
sales-building  power.  We  will  be  happy  to  send  you  these 
surveys — even  happier  to  show  them  to  you.  Our  address — 
501  Madison  Avenue.  Our  'phone  number — Plaza  3-3300. 


WNEW 

SERVING  NEW  YORK  AND  NEW  JERSEY  24  HOURS  A  DAY 

5000  WATTS  BY  DAY  •  1000  WATTS  BY  NIGHT  •  1250  KILOCYCLES 
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ovtcft.: 


It  seems  one  of  the  boys  in  our 
New  York  office  was  calling  on 
an  agency  in  connection  with  a 
certain  cosmetic  account,  when 
suddenly  the  same  agency  asked 
him  what  we  knew  about  the 
midwestern  market  for  farm 
tractors.  After  he  recovered 
from  the  shock,  our  New  York 
lad  rallied  nicely,  called  on  our 
Chicago  and  Detroit  offices  for 
help,  and  went  to  work. 

Here's  what  that  agency  received 
— completely  prepared  in  our 
offices  within  ten  days:  A  map 
of  tractor  distribution  county 
by  county  in  the  13  states  in- 
volved. A  4-color  map  showing 


density  of  tractors  by  counties 
— with  coverage  areas  of  several 
stations  super-imposed.  A  separ- 
ate tabulation  of  farms  and 
tractors  in  these  states  with  per- 
centage comparisons.  An  analy- 
sis of  tractor  age  and  investment 
with  some  facts  on  distribution 
and  their  marketing.  Dull  read- 
ing to  you,  perhaps — but  not  to 
the  recipient  (at  least  so  he 
said) . 

No  —  tractors  aren't  our  bread 
and  butter.  Neither  are  bath 
salts  or  steam  shovels.  But  if 
you  want  some  help  with  them 
— or  anything  else — we'll  go  to 
bat  for  you.  How  about  now? 


Exclusive  Representatives: 

WGR-WKBW  Buffalo 

WCKY   Cincinnati 

woe   Davenport 

WHO   Des  Moines 

WDAY  Fargo 

WOWO-WCL  Ft.  Wayne 

KMBC   Kansas  City 

WAVE   LonisTille 

WTCN  Minneapolis-St.  Paul 

WMBD   Peoria 

KSD  St.  Louis 

\^'FBL   Syracuse 

Southeast 

WCSC  Charleston 

WIS   Columbia 

WPTF  Raleigh 

WDBJ   Roanoke 

Southwest 

KCKO  Ft.  Worth-Dallas 

KTUL  TnUa 

Pacific  Coast 

KOIN-KALE   PorUand 

KSFO   San  Francisco 

KVI   Seattle-Tacoma 


FREE  &  PETERS,  inc. 


(and  FREE,  JOHNS  &  FIELD,  INC.) 


JUldlA  StoUOH  Jl£kft£Seidotilf£S 


CHICAGO 

180  N.  Michigan 
Franklin  6373 


NEW  YORK 

247  Park  Ave. 
Plaza  5-4131 


DETROIT 

New  Center  Bldg. 
Trinity  2-8444 


SAN  FRANCISCO 

One  Eleven  Sutter 
Sult.r  43.^3 


LOS  ANGELES 

C.  of  C.  Bldg.,  Richmond  6184 
6S0  S.  Grand  Ave.,  Vandike  OS69 


ATLANTA 

617  Walton  Bldg. 
Jackson  1678 
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NAB  Adopts  Code,  Demands  ASCAP  Action 


By   SOL  TAISHOFF 

Copyright  Convention  by  Sept.  15  Authorized;  Vote  of 
Confidence  Given  Miller;  Advertising  Bans  Specified 


INSPIRED  by  the  leadership 
of  its  first  paid  president, 
Neville  Miller,  an  embattled 
NAB  swept  through  its  17th 
annual  convention  in  Atlantic 
City  July  10-13  and  quickly 
adopted  means  of  self -regula- 
tion through  a  voluntary  code 
and  program  standards  that 
mean  dollars  out  of  pocket. 
This  was  followed  by  a  mobi- 
lization of  forces  for  a  declar- 
ation of  war  against  ASCAP 
unless  it  stops  stalling  and  is 
willing  to  deal  equitably  with- 
in the  next  fortnight. 

After  giving  President  Mil- 
ler, who  made  his  debut  be- 
fore the  NAB  membership  in 
his  first  annual  convention,  an 
enthusiastic  vote  of  confidence, 
nearly  400  broadcasters,  rep- 
resenting 273  member  stations 
present,  went  "down  the  line"  with 
him  on  the  industry's  most  press- 
ing problems.  In  less  than  two 
hours  Mr.  Miller  delivered  his  re- 
port on  copyright,  proposed  a  res- 
olution, and  got  a  unanimous  vote 
when  the  issue  came  before  the 
convention  July  12.  On  the  preced- 
ing day,  by  an  overwhelming  vote 
of  148  to  26,  the  convention  had 
adopted  the  basic  code  for  self -reg- 
ulation, after  the  original  draft  had 
been  rather  drastically  revised. 
Action  on  the  code,  which  contains 
plenty  of  teeth,  was  followed  by 
adoption  of  a  resolution,  without 
dissent,  banning  13  specific  types  of 
advertising. 

Copyright  Convention 

The  copyright  action  presages 
the  calling  of  a  special  conven- 
tion in  Chicago  not  later  than 
Sept.  15.  The  Copyright  Commit- 
tee, which  Mr.  Miller  heads,  has 
set  Aug.  1  as  its  deadline  for  a 
proposal  from  ASCAP  for  a  new 
performing  rights  contract  to  sup- 
plant the  several  varieties  now  in 
force  when  they  expire  Dec.  31, 
1940.  The  industry  demands  a  basis 
involving  payment  on  commercial 
programs  using  ASCAP  music  only 
with  clearance  at  the  source. 

Inasmuch  as  the  Copyright  Com- 
mittee already  has  practically  de- 
spaired of  getting  anywhere  with 


ASCAP  because  of  its  dilatory 
methods,  it  is  expected  the  Septem- 
ber convention  will  be  called.  A  war 
chest  to  carry  on  without  ASCAP 
after  Dec.  30,  1940,  would  be  set 
up  at  such  a  convention  through 
station  contributions,  looking  to- 
ward arrangements  with  non- 
ASCAP  publishers  and  greater  use 
of  tax-free  music.  The  Copyright 
Committee  would  devise  an  operat- 
ing plan  for  approval  of  the  special 
convention. 

In  adopting  the  self-regulation 
code,  some  dissension  developed. 
Opposition  was  largely  premised 
upon  the  view  that  no  code  was 


necessary  and  that  stations,  if  they 
meet  their  public  service  obliga- 
tion, automatically  would  function 
in  the  fashion  prescribed.  Never- 
theless, it  was  clear  that  the  plac- 
ing of  limitations  on  commercial 
announcements,  particularly  as 
they  affect  network  daytime  pro- 
grams, will  entail  some  hardship 
while  a  substantial  loss  of  reve- 
nue may  result  from  the  ban  on 
the  sale  of  time  for  broadcasting 
of  controversial  issues,  other  than 
political,  and  from  the  combined  ef- 
fect of  this  restriction  with  a  rule 
on  the  religious  broadcasts  which 
specifies   they  must  be  spiritual. 


Board  of  Directors  of  NAB 

Directors  Elected  by  Districts 


tPaul  W.  Moreucy,  WTIC,  Hart- 
ford. 

(District  1:  Connecticut,  Maine, 
Massachusetts,  New  Hampshire, 
Rhode  Island) 

tHarry  C.  Wilder.  WSYR,  Syra- 
cuse 

(District  2:  New  York) 
Clifford    M.    C  h  a  f  e  y,  W  E  E  U- 
WRAW,  Reading,  Fa. 
(District   3:   Delaware.   New  Jersey, 
Pennsylvania. ) 

t.T  o  h  n    A.    Kennedy,    W  CHS, 
Charleston.  W.  Va. 

(District  4:  D.  C.  Maryland.  North 
Carolina.  South  Carolina,  Virginia, 
West  Virginia) 

W.  Walter  Tison,  'WFLA,  Tampa 
(District  5:  Alabama,  Florida,  Geor- 
gia. Puerto  Rico) 

TEdwin  W.  Craig,  W^SiVl,  Nashville 

(District  6:  Arkansas,  Louisiana, 
Mississippi,  Tennessee) 

.J.  Harold  Ryan.  "WSPD.  Toledo 
(District  7:   Kentucky.  Ohio) 

.Tohn  E.  Fetzer,  WKZO,  Kalama- 
zoo 

(District  8:   Indiana,  Michigan) 

Gene  T.  Dyer,  WGES-WSBC,  Chi- 
cago 

(District  9:  Illinois,  Wisconsin) 


.John  .1.  Gillin,  Jr.,  WOW,  Omaha 
(District  10:  Iowa,  Missouri,  Nebras- 
ka) 

Earl  H.  Gammons.  WCCO,  Min- 
neapolis 

(District  11:  Minnesota,  North  Da- 
kota, South  Dakota) 

tHerb  Hollister ;  KANS,  Wichita 

(District  12:  Kansas,  Oklahoma) 
O.  L.  Taylor,  KGNC,  Amarillo 

(District  13:  Texas) 
Gene  O'Fallon,  KFEL,  Denver 

(District  14:  Colorado,  Idaho,  Utah, 

Wyoming,  Montana) 

Howard  Lane,  KFBK,  Sacramento 
(District  15:  California,  excluding 
San  Luis  Obispo,  Kern,  San  Bernar- 
dino. Santa  Barbara.  Ventura,  Los 
Angeles,  Orange,  Riverside,  San  Die- 
go and  Imperial  counties ;  Nevada. 
Hawaii) 

Donald    W.    Thornburgh,    K  N  X, 
Hollywood 

(District  16:  Arizona,  New  Mexico, 
(!;alifornia,  including  counties  ex- 
cepted  in   District  15) 

C.  W.  Myers,  KOIN-KALE,  Port- 
land, Ore. 
(District  17 :  Alaska,  Oregon.  Wash- 
ington) 


*  Directors  at  Large 

Clear  Channel  Regional  Channel 

Frank   M.   Russell,  NBC.  Wash-     George   W.   Norton   Jr.,  WAVE. 

ington  Louisville 

Harold  V.   Hough.  WBAP,  Fort     Don  S.  Elias.  WWNC,  Asheville, 

Worth  N.  C. 

Local  Channel 
tJohn  Elmer,  WCBM,  Baltimore 
Harry  Spence,  KXRO,  Aberdeen,  Wash. 


*  Elected  at  1939  convention, 
t  Constitute  executive  committee. 


and  not  crusading.  The  latter 
strikes  especially  at  special-net- 
work commercials  of  several  well- 
known  ecclesiastics. 

Enforcement  Up  to  Board 

Enforcement  of  the  code  provi- 
sions was  left  to  the  incoming 
board  of  23  broadcasters,  which  is 
authorized  by  resolution  to  devise 
the  machinery  necessary  for  com- 
pliance. The  effective  date,  origi- 
nally set  for  Sept.  24,  coincident 
with  the  change  from  daylight  time, 
also  was  left  to  the  board's  discre- 
tion. 

In  a  four-hour  session  July  18 
immediately  following  adjourn- 
ment of  the  convention,  the  new 
board  of  directors  promptly  sailed 
into  code  follow-through.  Directing 
President  Miller  to  study  plans  for 
formation  of  the  code  compliance 
machinery,  the  board  will  meet 
again  in  September  to  take  action. 
At  the  September  meeting  the 
board  also  vdll  announce  the  date 
on  which  the  self-regulation  pro- 
ject will  become  effective. 

A  new  executive  committee,  to 
function  with  Mr.  Miller  for  the 
ensuing  year,  also  was  named  by 
the  board.  Edwin  W.  Craig,  WSM, 
Nashville,  John  Elmer,  WCBM, 
Baltimore  and  Herb  Hollister, 
KANS,  Wichita,  were  renamed. 
New  members  are  John  A.  Ken- 
nedy, WCHS,  Charleston,  Paul  W. 
Morency,  WTIC,  Hartford  and 
Harry  C.  Wilder,  WSYR,  Syra- 
cuse. The  latter  three  replace 
Walter  J.  Damm,  WTMJ,  Milwau- 
kee, and  Mark  Ethridge,  WHAS, 
Louisville,  who  have  retired  from 
the  board,  and  F.  M.  Russell  NBC 
vice  president,  who  requested  that 
he  be  not  continued  on  the  smaller 
committee,  though  he  remains  as  a 
board  member. 

Next  Year's  Convention 

There  was  discussion  of  next 
year's  regular  convention,  and  the 
board  was  reminded  of  its  com- 
mittment to  San  Francisco,  where 
the  1939  convention  originally  was 
scheduled.  Unless  there  are  unfore- 
seen developments,  it  is  expected 
the  sessions  will  be  held  in  San 
Francisco  next  July.  This  conven- 
tion would  in  no  wise  be  supplanted 
by  the  special  membership  meeting 
contemplated  for  Chicago  next  Sep- 
tember should  the  copyright  crisis 
warrant.  Convention  bids  for  1940 
also  are  pending  from  New  Or- 
leans, Louisville,  and  Holljnvood. 
Fla. 

Directors  at  large  elected  at  the 
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convention  were  Mr.  Russell,  NBC 
vice  -  president,  and  Harold  V. 
Hough,  WBAP,  Fort  Worth,  for 
clear  channel  stations;  George  W. 
Norton  Jr.,  WAVE,  Louisville,  and 
Don  S.  Elias,  WWNC,  Asheville, 
N.  C,  for  regional  channel  stations, 
and  John  Elmer,  WCBM,  Balti- 
more, and  Harry  Spence,  KXRO, 
Aberdeen,  Washington,  for  local 
stations.  Messrs.  Russell,  Hough 
and  Elmer  were  reelected,  though 
Mr.  Russell  last  year  served  as 
regional  member. 

A  total  ballot  of  about  130  was 
cast  for  the  at-large  directorships, 
which  are  for  one-year  terms.  The 
board  of  23  is  made  up  of  17  re- 
gional directors,,  all  of  whom  are 
nominated  by  member  stations  in 
their  own  districts,  rather  than  by 
balloting  at  the  general  conven- 
tion, under  the  new  by-laws. 

Close  Elections 

Several  of  the  election  contests 
were  very  close.  While  the  break- 
down was  not  disclosed,  it  is  un- 
derstood that  Messrs.  Elias  and 
Spence  won  by  less  than  10-vote 
margins  from  Ed  Craney,  KGIR, 
Butte,  and  William  West,  WTMV, 
East  St.  Louis,  respectively.  There 
was  practically  no  electioneering, 
in  contrast  to  former  years.  Mr. 
Norton  was  declared  elected  unani- 
mously, when  Don  Searle,  KOIL- 
KFAB,  Omaha-Lincoln,  withdrew 
his  nomination  because  of  inability 
this  year  to  devote  required  time 
to  the  post. 

Further  proof  that  the  member- 
ship stood  squarely  behind  Presi- 
dent Miller  came  just  prior  to  con- 
vention adjournment  July  13  when 
a  resolution  unanimously  was 
adopted  commending  him  for  his 
forceful  stand  against  the  FCC's 
international  broadcast  rule  on 
program  censorship  grounds.  It  was 
doubly    significant    because  mem- 


bers of  the  FCC  had  more  than 
hinted  that  they  looked  with  dis- 
favor upon  his  frontal  attack. 

On  the  closing  day,  the  member- 
ship again  resolved  in  favor  of  a 
full  three-year  term  broadcast  li- 
cense. While  appreciative  of  the 
FCC's  recent  action  in  extending 
licenses  from  six  months  to  one 
year,  the  convention  resolved  in 
favor  of  a  continued  quest  for  the 
three-year  authorization  permitted 
under  the  law  itself. 

Reaction  to  Code 

General  reaction  to  the  code  ap- 
peared to  be  favorable,  although  a 
number  of  newspapers  took  the 
view  that  in  undertaking  it  NAB 
established  a  dangerous  precedent. 
David  Lawrence  and  Gen.  Hugh 
Johnson  questioned  wisdom  of  the 
ban  on  sale  of  time  for  controver- 
sial discussions,  the  former  assert- 
ing it  was  a  type  of  discrimination 
that  might  be  overturned  in  the 
courts.  The  New  York  News  ve- 
hemently attacked  the  move  as 
self-censorship  and  bending  to  the 
FCC's  will,  in  an  editorial  appear- 
ing the  day  before  NAB  action. 

American  Civil  Liberties  Union, 
vigorous  anti-censorship  group, 
through  one  of  its  officials  observed 
"to  the  utter  astonishement  of  both 
the  NAB  and  the  Union  we  find 
ourselves  in  complete  accord."  Sev- 
eral women's  organizations  identi- 
fied with  criticism  of  children's  pro- 
grams, offered  their  congratula- 
tions. The  New  York  Times  July 
18  said  editorially,  "the  new  code 
appears  to  be  as  well-considered  as 
It  is  public  spirited."  It  added, 
however,  actual  experience  with  it 
is  "the  real  test  by  which  it  must 
ultimately  be  judged." 

Adoption  of  the  code  followed 
detailed  studies  by  the  NAB  Pro- 
gram Standards  Committee  begun 
last  fall.  While  some  broadcasters 
have  persistently  opposed  such  a 


Convention  Banquet 

THE  NAB  convention  banquet,  cli- 
maxing the  general  sessions  July 
12,  drew  praise  from  the  nearly 
600  persons  attending,  who  re- 
mained in  the  banquet  hall  five 
hours  during  the  dinner  and  en- 
tertainment program  which  fol- 
lowed. With  no  speeches  other  than 
the  announcement  of  the  winners 
of  the  Broadcasting  golf  trophies, 
the  event  featured  entertainment 
furnished  jointly  by  CBS,  NBC 
and  MBS.  The  program,  which  re- 
ceived for  its  joint  sponsors  the 
thanks  of  the  convention  through  a 
resolution  adopted  July  13,  was 
particularly  well  accepted  because 
it  featured  vaudeville  rather  than 
the  radio  acts  "with  which  we 
are  so  familiar  in  our  regular  busi- 
ness", the  resolution  stated.  The 
2%-hour  entertainment  headlined 
Henry  Youngman,  of  the  Kate 
Smith  Hour,  as  master  of  cere- 
monies, Bob  Hall,  Jane  Pickens, 
The  Debonairs,  and  several  other 
well-known  acts  and  artists. 

declaration,  it  was  felt  that  in 
order  to  silence  outside  criticism, 
whether  warranted  or  not,  it  was 
desirable  to  modify  and  expand  the 
NAB's  old  code  of  ethics  which 
has  been  in  force  since  1923  and 
which  was  enlarged  in  1935.  Some 
skepticism  prevailed  as  to  the  abil- 
ity of  the  NAB  to  enforce  the  code 
provisions,  but  it  was  expected  that 
except  for  a  possible  outer  fringe 
the  membership  of  425  stations 
would  adhere  to  the  letter  and  the 
spirit  of  the  document. 

Action  came  after  the  code  com- 
mittee, which  had  been  in  almost 
constant  session  since  July  8,  had 
all  but  rewi-itten  the  original  pro- 
posed code  submitted  to  the  mem- 
bership 30  days  before  the  conven- 
tion. Yet  the  shorter  code,  simple 
in  language  and  form,  carried  prac- 


tically all  the  context  of  the  origi- 
nal proposal.  Proposed  standards 
of  practice,  which  discoursed 
lengthily  on  such  subjects  as  chil- 
dren's programs,  controversial  com- 
mercials, religious  commercials  and 
the  like,  were  ripped  out  entirely 
and  in  their  stead  a  separate  reso- 
lution, listing  the  13  taboos  for  ra- 
dio, was  adopted  unanimously. 

While  there  were  some  misgiv- 
ings about  the  adoption  of  the  code 
as  the  convention  started,  they 
were  all  but  dispelled  when  Steph- 
en Early,  secretary  to  the  Presi- 
dent, addressed  the  convention  July 
11  and  discussed  intimately  some 
of  the  problems  of  the  industry.  He 
allayed  completely  the  fear  of  un- 
due Government  interference  with 
private  commercial  radio  and 
praised  certain  provisions  in  the 
originally-proposed  code  draft  deal- 
ing with  the  handling  of  news  and 
the  discussion  of  controversial  is- 
sues. 

Network  Cooperation 

The  bold  copyright  stand  came 
after  practically  all  branches  of 
NAB  station  membership — includ- 
ing network  affiliates,  regionals 
and  locals — had  resolved  in  group 
meetings  in  favor  of  the  "per-pro- 
gram"  or  "pay-as-you-use"  formu- 
la, with  the  assurance  that  the  net- 
works would  clear  their  music  at 
the  source,  thus  relieving  network 
affiliated  stations  of  the  necessity 
of  having  ASCAP  licenses  for  such 
programs.  Newspaper-owned  sta- 
tions, at  a  meeting  attended  by  78 
owners  and  managers,  took  a  simi- 
lar stand.  All  deprecated  the  pres- 
ent method  of  payment  whereby  the 
majority  of  the  stations  are  obliged 
to  contribute  5%  of  their  receipts 
plus  an  arbitrary  sustaining  fee.  In 
round  figures,  it  is  estimated  by 
ASCAP  that  it  receives  less  than 
$4,000,000  a  year  from  radio  under 
the  present  contracts.  Within  the 


NAB'S  NEW  BOARD  convened  in  Atlantic  City  within  an  hour  after 
adjournment  of  the  17th  Annual  Convention  to  set  in  motion  immediately 
operations  for  1939-40.  Bottom  row  (1  to  r)  are  Paul  W.  Morency,  WTIC, 
Hartford,  an  official  of  the  trade  association  in  its  pioneer  days;  W. 
Walter  Tison,  WFLA,  Tampa;  Herb  Hollister,  KANS,  Wichita;  John 
Elmer,  WCBM,  Baltimc-e;  President  Neville  Miller;  John  E.  Fetzer, 
WKZO,  Kalamazoo;  Don  S.  Elias,  WWNC,  Asheville;  Harry  C.  Wilder, 
WSYR,  Syracuse.  Middle  row:  Earl  H.  Gammons,  WCCO,  Minneapolis; 
George  W.  Norton  Jr.,  WAVE,  Louisville;  Clifford  M.  Chafey,  WEEU- 


WRAW,  Reading,  Pa.;  C.  W.  Myers,  KOIN,  Portland,  Ore.;  John  A. 
Kennedy,  WCHS,  Charleston,  W.  Va.;  J.  Harold  Ryan,  WSPD,  Toledo; 
Edwin  M.  Spence,  NAB  secretary-treasurer.  Back  row:  Howard  Lane, 
KFBK,  Sacramento;  0.  L.  Taylor,  KGNC,  Amarillo;  Donald  W.  Thorn- 
burgh,  CBS  vice-president,  Los  Angeles;  F.  M.  Russell,  NBC  vice-presi- 
dent, Washington.  Absent  when  the  photograph  was  made  were  Gene 
O'Fallon,  KFEL,  Denver;  Harold  V.  Hough,  WBAP,  Fort  Worth;  Edwin 
W.  Craig,  WSM,  Nashville;  John  J.  Gillin  Jr.,  WOW,  Omaha;  Gene 
Dyer,  WGES,  Chicago;  Harry  Spence,  KXRO,  Aberdeen,  Wash. 


Full  Text  of  Final  Code  Adopted  by  NAB  Convention 


Recognizing  the  importance  of  radio 
broadcasting  in  the  national  life  and 
believing  that  broadcasters  now  have 
had  sufficient  experience  with  the  so- 
cial side  of  the  industry  to  formulate 
basic  standards  for  the  guidance  of  all, 
the  National  Association  of  Broadcast- 
ers hereby  formulates  and  publishes 
the  following  revised  Code  : 


Children's  Programs 


Programs  designed  specifically  for 
children  reach  impressionable  minds 
and  influence  social  attitudes,  apti- 
tudes and  approaches  and,  therefore, 
they  require  the  closest  supervision  of 
broadcasters  in  the  selection  and  con- 
trol of  material,  characterization  and 
plot. 

This  does  not  mean  that  the  vigor 
and  vitality  common  to  a  child's  imagi- 
nation and  love  of  adventure  should 
be  removed.  It  does  mean  that  pro- 
grams should  be  based  upon  sound 
social  concepts  and  presented  with  a 
superior  degree  of  craftmanship  ;  that 
these  programs  should  reflect  respect 
for  parents,  adult  authority,  law  and 
order,  clean  living,  high  morals,  fair 
play  and  honorable  behavior.  Such 
programs  must  not  contain  sequences 
involving  horror  or  torture  or  use  of 
the  supernatural  or  superstitious  or 
any  other  material  which  might  rea- 
sonably be  regarded  as  likely  to  over- 
stimulate  the  child  listener,  or  be 
prejudicial  to  sound  character  develop- 
ment. No  advertising  appeal  which 
would  encourage  activities  of  a  danger- 
ous social  nature  will  be  permitted. 

To  establish  acceptable  and  improv- 
ing standards  for  children's  programs, 
the  National  Association  of  Broad- 
casters will  continuously  engage  in 
studies  and  consultations  with  parent 
and  child  study  groups.  The  results  of 
these  studies  will  be  made  available 
for  application  to  all  children's  pro- 
grams. 


Controversial  Public  Issues 


As  part  of  their  public  service,  net- 
works and  stations  shall  provide  time 
for  the  presentation  of  public  ques- 
tions including  those  of  controversial 
nature.  Such  time  shall  be  allotted 
with  due  regard  to  all  the  other  ele- 
ments of  balanced  program  schedules 
and  to  the  degree  of  public  interest  in 
the  questions  to  be  presented.  Broad- 
casters shall  use  their  best  efforts  to 
allot  such  time  with  fairness  to  all 
elements  in  a  given  controversy. 

Time  for  the  presentation  of  con- 
troversial issues  shall  not  be  sold, 
except  for  political  broadcasts.  There 
are  three  fundamental  reasons  for  this 
refusal  to  sell  time  for  public  discus- 
sion and,  in  its  stead,  providing  time 
for  it  without  charge.  First,  it  is  a 
public  duty  of  broadcasters  to  bring 
such  discussion  to  the  radio  audience 
regardless  of  the  willingness  of  others 


industry,  however,  the  figure  has 
been  reported  as  possibly  a  million 
dollars  more. 

Before  adopting  the  "declaration 
of  war"  resolution,  the  convention 
heard  from  President  Miller  a  re- 
port on  conversations  with  ASCAP. 
In  no  uncertain  terms,  the  NAB 
head  said  he  felt  it  was  time  to 
give  the  Society  an  ultimatum,  and 
then,  if  necessary,  have  ample  time 
in  which  to  prepare  for  operation 
without  ASCAP  music. 

Deadline  to  Be  Fixed 

Cooperation  of  the  major  net- 
works in  the  ASCAP  situation  was 
seen  as  a  result  of  the  session.  Ed- 
ward Klauber,  executive  vice-presi- 
dent of  CBS  and  a  member  of  the 
negotiating  committee,  drew  a  sal- 


to  pay  for  it.  Second,  should  time  be 
sold  for  the  discussion  of  controversial 
issues,  it  would  have  to  be  sold,  in 
fairness,  to  all  with  the  ability  and 
desire  to  buy  at  any  given  time.  Conse- 
quently, all  possibility  of  regulating 
the  amount  of  discussion  on  the  air  in 
proportion  to  other  elements  of  prop- 
erly-balanced programming  or  of  allot- 
ting the  available  periods  with  due  re- 
gard to  listener  interest  in  the  topics 
to  be  discussed  would  be  surrendered. 
Third,  and  by  far  the  most  important, 
should  time  be  sold  for  the  discussion 
of  controversial  public  issues  and  for 
the  propagation  of  the  views  of  indi- 
viduals or  groups,  a  powerful  public 
forum  would  inevitably  gravitate  al- 
most wholly  into  the  hands  of  those 
with  the  greater  means  to  buy  it. 

The  political  broadcasts  excepted 
above  are  any  broadcasts  in  connec- 
tion with  a  political  campaign  in  be- 
half of  or  against  the  candidacy  of  a 
legally  qualified  candidate  for  nomina- 
tion or  election  to  public  office,  or  in 
behalf  of  or  against  a  public  proposal 
which  is  subject  to  ballot.  This  excep- 
tion is  made  because  at  certain  times 
the  contending  parties  want  to  use 
and  are  entitled  to  use  more  time  than 
broadcasters  could  possibly  afford  to 
give  away. 

Nothing  in  the  prohibition  against 
selling  time  for  the  presentation  of 
controversial  public  issues  shall  be  in- 
terpreted as  barring  sponsorship  of  the 
public  forum  type  of  program  when 


vo  of  applause  when  he  stated  he 
felt  the  networks  would  go  along 
with  the  industry. 

The  resolution  itself  sets  forth 
that  the  industry  is  willing  to  pay 
a  fair  and  reasonable  price  for 
ASCAP  music,  but  that  broadcast- 
ers believe  that  any  such  arrange- 
ment must  be  predicated  upon  pay- 
ing for  the  music  used.  It  author- 
ized continuance  of  the  present 
copyright  committee,  with  virtual 
plenary  powers.  The  committee  was 
authorized  to  fix  a  deadline  in  its 
negotiations,  which  it  already  has 
set  as  Aug.  1.  If  it  concludes  that 
no  good  purpose  is  served  by  post- 
ponement of  its  deadline  it  was  in- 
structed to  "prepare  such  measures 
as  are  necessary  and  expedient  to 
enable  the  industry  to  provide  suf- 


sueh  a  program  is  regularly  presented 
as  a  series  of  fairsided  discussions  of 
public  issues  and  when  control  of  the 
fairness  of  the  program  rests  wholly 
with  the  broadcasting  station  or  net- 
work. 


Educational  Broadcasting 


While  all  radio  programs  possess 
some  educative  values,  broadcasters 
nevertheless  desire  to  be  of  assistance 
in  helping  toward  more  specific  educa- 
tional efforts,  and  will  continue  to  use 
their  time  and  facilities  to  that  end 
and  in  cooperation  with  appropriate 
groups,  will  continue  their  search  for 
improving  applications  of  radio  as 
an  educational  adjunct. 


News 


News  shall  be  presented  with  fair- 
ness and  accuracy  and  the  broadcast- 
ing station  or  network  shall  satisfy 
itself  that  the  arrangements  made  for 
obtaining  news  insure  this  result. 
Since  the  number  of  broadcasting 
channels  is  limited,  news  broadcasts 
shall  not  be  editorial.  This  means  that 
news  shall  not  be  selected  for  the  pur- 
pose of  furthering  or  hindering  either 
side  of  any  controversial  public  issue 
nor  shall  it  be  colored  by  the  opinions 
or  desires  of  the  station  or  network 
management,  the  editor  or  others  en- 


ficient  music  for  its  requirements 
without  ASCAP  on  the  expiration 
of  the  existing  ASCAP  contracts 
Dec.  31,  1940".  Finally  the  reso- 
lution authorized,  in  such  event, 
the  calling  of  the  special  conven- 
tion "not  later  than  Sept.  15  to 
vote  the  funds  necessary  for  such 
measures." 

Work  of  Committee 

The  Copyright  Committee,  which 
will  carry  on  under  the  sweeping 
resolution,  delegated  its  negotiat- 
ing powers  several  months  ago  to 
a  group  of  five,  headed  by  Presi- 
dent Miller  and  comprising,  NBC 
President  Lenox  R.  Lohr,  Mr. 
Klauber,  Samuel  R.  Rosenbaum, 
president  of  WFIL,  Philadelphia, 


gaged  in  its  preparation  or  the  person 
actually  delivering  it  over  the  air,  or, 
in  the  case  of  sponsored  news  broad- 
casts, the  advertiser. 

The  fundamental  purpose  of  news 
dissemination  in  a  democracy  is  to  en- 
able people  to  know  what  is  happening 
and  to  understand  the  meaning  of 
events  so  that  they  may  form  their 
own  conclusions  and,  therefore,  noth- 
ing in  the  foregoing  shall  be  under- 
stood as  preventing  news  broadcasters 
from  analysing  and  elucidating  news 
so  long  as  such  analysis  and  elucida- 
tion are  free  of  bias. 

News  commentators  as  well  as  all 
other  newscasters  shall  be  governed 
by  these  provisions. 


Religious  Broadcasts 


Radio,  which  reaches  men  of  all 
creeds  and  races  simultaneously,  may 
not  be  used  to  convey  attacks  upon  an- 
other's race  or  religion.  Rather  it 
should  be  the  purpose  of  the  religious 
broadcast  to  promote  the  spiritual  har- 
mony and  understanding  of  mankind 
and  to  administer  broadly  to  the  varied 
religious  needs  of  the  community. 


Commercial  Programs  and 
Length  of  Commercial  Copy 


Acc  'ptance  of  programs  and  an- 
Bounoeineuts  shall  be  limited  to  prod- 
ucts aiid  services  offered  by  individuals 
and  fiimf-  engaged  in  legitimate  com- 
merce :  whose  products,  services,  ra- 
dio ad',  ej'tising,  testimonials  and  other 
statements  comply  with  pertinent  legal 
requirement,  fair  trade  practices  and 
accepted  standards  of  good  taste. 

Brief  handling  of  commercial  copy 
is  recommended  procedure  at  all  times. 

Member  stations  shall  hold  the 
length  of  commercial  copy,  including 
that  devoted  to  contests  and  offers,  to 
the  following  number  of  minutes  and 
seconds : 

Daytime 

Fifteen-minute  programs  —  3  :15 
Thirty-minute  programs  —  4:30 
Sixty-minute  programs     —  9  :00 

'Nighttime 
Fifteen-minute  programs  —  2  :30 
Thirty-minute  programs    —  3  :00 
Sixty-minute  programs     —  6  :00 

Exceptions  : 

The  above  limitations  do  not  apply 
to  participation  programs,  announce- 
ment programs,  "musical  clocks," 
shonpers'  guides  and  local  programs 
falling  within  these  general  classifica- 
tions. 

Because  of  the  varying  economic 
and  social  conditions  throughout  the 
United  States,  members  of  the  NAB 
shall  have  the  right  to  present  to  the 
NAB  for  special  ruling  local  situa- 
tions which  in  the  opinion  of  the  mem- 
ber may  justify  exceptions  to  the  above 
prescribed  limitations. 


and  John  Elmer,  president  of 
WCBM,  Baltimore,  and  the  last 
broadcaster-president  of  the  NAB. 

The  full  committee,  in  addition 
to  these  named,  includes  Walter  J. 
Damm,  WTMJ,  Milwaukee;  Greg- 
ory Gentling,  KROC,  Rochester; 
Clair  McCullough,  WGAL,  Lan- 
caster, Pa.;  John  Shepard  3d, 
Yankee  Network;  Theodore  C. 
Streibert,  MBS  -  WOR  vice-presi- 
dent; Harold  Wheelahan,  WSMB, 
New  Orleans;  I.  R.  Lounsberry, 
WGR-WKBW,  Buffalo. 

The  general  attitude  of  the  mem- 
bership, which  voted  the  new  NAB 
into  being  at  an  emei'gency  con- 
vention in  Washington  in  Febru- 
ary, 1938,  was  that  it  had  more 
than  fulfilled  expectations.  Presi- 
dent Miller,  former  mayor  of  Louis- 


Types  of  Unacceptable  Advertising 

Resolution  of  Program  Standards  Committee  Adopted  by  Convention 


TO  CLARIFY  the  phrase  "Accepted  Standards  of  Good  Taste"  and  the  canons 
of  good  practice  set  forth  in  the  NAB  Code,  therefore  be  it  Resolved,  that 
member  stations  shall  not  accept  for  advertising: 

1.  Any  spirituous  or  "hard"  liquor. 

2.  Any  remedy  or  other  product  the  sale  of  which  or  the  method  of  sale  of 
which  constitutes  a  violation  of  law. 

3.  Any  fortune-telling,  mind-reading,  or  character-reading,  by  handwriting, 
numerology,  palm-reading,  or  astrology,  or  advertising  related  thereto. 

4.  Schools  that  offer  questionable  or  untrue  promises  of  employment  as  in- 
ducements for  enrollment. 

5.  Matrimonial  agencies. 

6.  Offers  of  "homework"  except  by  firms  of  unquestioned  responsibility. 

7.  Any  "dopester",  tip-sheet  or  race  track  publications. 

8.  All  forms  of  speculative  finance.  Before  member  stations  may  accept  any 
financial  advertising,  it  shall  be  fully  ascertained  that  such  advertising  and 
such  advertised  services  comply  with  all  pertinent  federal,  state  and  local 
laws. 

9.  Cures  and  products  claiming  to  cure. 

10.  Advertising  statements  or  claims  member  stations  know  to  be  false, 
deceptive  or  grossly  exaggerated. 

11.  Continuity  which  describes,  repellently,  any  functions  of  symptomatic 
results  of  disturbances,  or  relief  granted  such  disturbances  through  use  of  any 
product. 

12.  Unfair  attacks  upon  competitors,  competing  products,  or  upon  other 
industries,  professions  or  institutions. 

13.  Misleading  statements  of  price  or  value,  or  misleading  comparisons  of 
price  or  value. 
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A  United  Industry  Discovers  Its  Own  Strength — An  Editorial 


BEOADCASTING,  as  a  business,  has  come  of 
age.  This  was  proved  at  the  NAB's  Atlantic 
City  convention. 

There  was  proof  of  it  when  the  membership 
of  the  association  swept  into  effect  a  voluntary 
code  which  means  sacrifice  of  business,  at 
least  at  the  start.  But  the  last  vestige  of 
doubt  was  erased  when,  by  unanimous  vote,  the 
broadcasters  called  ASCAP's  bluff  and  gave  it 
until  Aug.  1  to  make  up  its  mind  to  deal 
equitably  and  reasonably,  or  risk  radio's  uni- 
fied effort  to  get  along  without  its  repertory. 

Eighteen  months  ago  a  floundering,  innocu- 
ous trade  association,  torn  with  dissension,  was 
tossed  overhead.  A  new  organization  was  cre- 
ated at  a  momentous  emergency  convention 
in  Washington.  The  plan  called  for  a  perman- 
ent president — an  industry  leader.  The  quest 
ended  just  a  year  ago  when  Neville  Miller, 
the  famous  "flood  mayor"  of  Louisville,  was 
selected. 

During  the  last  year  President  Miller  has 
probed  and  analyzed.  He  has  worked  quietly 
and  unostentatiously,  surrounded  by  a  group 
of  specialists  who  also  started  from  scratch 
in  trade  association  pursuits.  He  stepped  be- 
fore the  full  membership  for  the  first  time  at 
the  convention. 

Perhaps  there  were  broadcasters  who  were 
skeptical  about  the  new  order  before  the  con- 
vention started.  But  after  Neville  Miller  gave 
an  accounting  of  his  stewardship,  marshalled 
the  self-regulation  code  over  the  jumps,  and 
exploded  his  charge  of  TNT  in  ASCAP's  face, 
all  doubt  vanished.  He  proved  that  work  had 


been  done  and  he  displayed  the  kind  of  cour- 
ageous leadership  broadcasters  have  long 
craved. 

The  original  code  was  too  stringent  for  some 
members  and  too  innocuous  for  others.  It  had 
to  be  revamped  sharply  by  the  committee  to 
which  it  was  entrusted  before  presentation  to 
the  convention.  Trial  and  error  will  tell 
whether  it  is  a  worthy  effort.  We  believe  it  is 
a  necessary  start  in  the  right  direction.  Reve- 
nue lost  today  by  virtue  of  certain  of  its  pro- 
visions can  be  regarded  as  insurance  for  to- 
morrow's operations.  Whether  necessary  or 
not,  it  certainly  should  quell  the  bleatings  of 
the  pressure  groups. 

The  copyright  action  was  more  than  justi- 
fied. ASCAP's  stalling  tactics,  seeking  infor- 
mation on  this,  and  study  on  that,  could  no 
longer  be  condoned  by  Mr.  Miller  or  his  Copy- 
right Committee  associates.  After  all,  the  in- 
dustry has  been  cajoled  into  eleventh  hour 
crises  before  by  ASCAP  and  others,  and  Mr. 
Miller  apparently  has  read  well  the  records 
of  past  negotiations. 

A  special  convention  in  September  is  likely, 
for  it  is  hardly  expected  that  ASCAP  will 
suddenly  capitulate  to  a  pay-as-you-use  royalty 
formula,  uniform  as  to  all  stations,  to  which 
the  majority  of  the  industry  is  committed. 
That  same  majority  is  willing  to  contribute  to 
a  fund  to  set  up  machinery  under  which  the 
industry  would  operate  without  ASCAP's  mu- 
sic after  Dec.  31,  1940.  ASCAP  says  it  can't 
be  done,  but  so  did  Warner  Bros,  in  1935. 
The  Warners  are  now  back  in  ASCAP. 


The  networks  are  committed  to  stand  with 
the  NAB  in  the  copyright  fight.  They  cannot 
afford  another  split  in  industry  ranks.  Through 
top  executives  they  have  worked  assiduously 
on  the  ASCAP  negotiations.  They  can  be  re- 
lied upon  to  follow  through. 

In  another  respect  the  Atlantic  City  conven- 
tion was  refreshing.  The  speech  of  Steve  Early, 
secretary  to  the  President,  certainly  tickled 
the  cockles  of  the  composite  radio  heart,  in 
contrast  to  addresses  of  other  Government 
officials  in  past  years,  during  which  every- 
thing but  the  Washington  Monument  was 
hurled  at  radio.  Instead,  Mr.  Early,  a  crack 
newspaper  correspondent  before  he  became  a 
Roosevelt  aide,  showed  keen  appreciation  of 
the  problems  and  was  reassuring  all  down  the 
line.  While  he  did  not  speak  for  the  President, 
he  is  his  chief  advisor  on  radio  and  press 
matters,  and  from  the  authoritative  tone  of 
his  speech  we  are  inclined  to  believe  he  in 
large  measure  reflected  the  views  of  the  Chief 
Executive. 

As  for  the  convention  itself,  it  was  a  great 
success,  chiefly  because  it  revealed  that  broad- 
casters have  acquired  a  new  respect  for  them- 
selves and  for  their  business.  Its  success  was 
a  tribute  to  Neville  Miller  and  his  able  staff. 
Its  accomplishments  were  a  tribute  to  a  hardy 
group  of  broadcasters  who  two  years  ago  saw 
the  necessity  for  a  change,  and  followed 
through  to  see  their  judgment  more  than  vindi- 
cated. 


Convention's  ASCAP  Resolution 


ville,  who  came  to  the  industry 
helm  on  July  1  of  last  year,  after 
serving  as  an  executive  of  Prince- 
ton University,  in  his  handling  of 
the  convention  displayed  an  amaz- 
ing grasp  of  industry  affairs,  in 
the  opinion  of  broadcasters,  many 
of  whom  met  him  for  the  first 
time. 

Significant  was  the  presence  of 
both  Messrs.  Lohr  and  Klauber,  the 
executive  operating  heads  of  their 
respective  networks.  It  was  Mr. 
Klauber 's  first  convention  and  Maj. 
Lohr  had  attended  one  previous  an- 
nual meeting.  Both  were  amply 
flanked  by  headquarters  officials 
and  by  executives  of  their  owned 
and  managed  stations. 

While  the  attendance  did  not 
break  all  records  as  to  gross,  the 
delegate  registration  perhaps 
equalled  that  of  any  previous  con- 
vention. The  number  of  member 
registrations,  including  associates 
in  operations  related  to  broadcast- 
ing such  as  transcription  compan- 
ies and  station  representatives,  was 
394.  There  were  136  non-member 
registrations  of  all  kinds,  while  78 
ladies  also  registered  for  non-con- 
vention activity.  The  overall  at- 
tendance, including  a  dozen  mem- 
bers of  the  NAB  staff,  was  ap- 
proximately 620. 

Craig  Traces  History 

Edwin  M.  Spence,  secretary- 
treasurer  of  the  NAB,  formally 
opened  the  convention  as  chairman 
of  the  committee  in  charge  of  ar- 
rangements. He  introduced  Edwin 
W.  Craig,  executive  vice-president 


FOLLOWING  is  the  text  of  the 
resolution  adopted  by  the  NAB 
convention  July  12,  authorizing  a 
special  convention  by  Sept.  15  un- 
less an  equitable  solution  of  the 
ASCAP  copyright  problem  is  ob- 
tained by  Aug.  1 : 

Whereas  the  existing  contracts  be- 
tween broadcasters  and  ASCAP  ex- 
pire Dec.  31,  1940 ;  and,  whereas 
ASCAP  is  now  the  principal  source 
through  which  music  is  made  avail- 
able to  American  broadcasters  and 
whereas  broadcasters  are  thereby  will- 
ing to  pay  a  fair  and  reasonable  price 
for  ASCAP  music  and  encourage  com- 
posers, authors  and  publishers  to  con- 
tinue to  iiroduce  the  best  possible 
music ;  and,  whereas  further  the 
broadcasters  believe  that  any  fair  and 
reasonable  price  must  be  predicated 
upon  paying  for  the  music  used,  there- 
fore, be  it  resolved  that 

1.  The  present  copyright  committee 
is  continued  as  a  special  copyright 


of  the  National  Life  &  Accident 
Insurance  Co.,  of  Nashville,  and 
the  head  of  WSM.  A  strong  figure 
in  the  reorganization  of  the  NAB, 
and  one  of  the  most  ardent  work- 
ers in  the  association,  Mr.  Craig 
traced  the  history  of  the  organiza- 
tion activity  prior  to  the  last  con- 
vention in  February,  1938,  prefac- 
ing his  introduction  of  President 
Miller. 

There  was  rapt  attention  as  Mr. 
Craig  recalled  that  two  years  ago 
the  NAB  was  on  the  verge  of  col- 
lapse, "floundering  helplessly  be- 
fore the  stronger  organization  op- 


committee  with  the  powers  and  du- 
ties herein  stated. 

2.  The  copyright  committee  is  au- 
thorized and  directed  through  a  ne- 
gotiation committee  to  conclude  with 
ASCAP  a  form  of  contract  to  be 
recommended  to  the  entire  industry 
for  a  term  of  years,  on  a  basis  ac- 
ceptable to  the  industry. 

3.  The  copyi-ight  committee  is  au- 
thorized to  fix  a  deadline  for  con- 
elusion  of  the  principal  terms  of  such 
a  deal. 

4.  The  copyright  committee,  if  in  its 
judgment  no  good  purpose  is  served 
by  postponement  of  its  deadline,  is  au- 
thorized to  prepare  such  measures  as 
are  necessary  and  expedient  to  enable 
the  industry  to  provide  sufficient  music 
for  its  requirements  without  ASCAP 
on  the  expiration  of  the  existing 
ASCAP  contracts  Dec.  31,  1940. 

5.  The  copyright  committee  is  au- 
thorized in  such  event  to  call  a  special 
convention  of  the  industry  not  later 
than  Sept.  15  to  vote  the  funds  neces- 
sary for  success  of  such  measures. 


positions  which  attacked  from 
every  side  and  found  us  easy  prey." 
He  reviewed  the  work  of  the  Re- 
organization Committee,  which 
drafted  the  plan  creating  the  new 
and  revitalized  NAB,  which  he  cit- 
ed as  a  superb  example  of  indus- 
trial cooperation  since  its  member- 
ship was  a  cross-section  of  all  ele- 
ments in  the  industry. 

The  lesson  learned,  Mr.  Craig  re- 
called, was  that  despite  the  differ- 
ences of  the  problems  of  individual 
groups,  composure  could  be  estab- 
lished "in  an  unselfish  approach  to 
the  common  good  .  .  .  We  found 


we  could  promote  the  peculiar  wel- 
fare of  each  by  serving  the  com- 
mon good  of  all."  Members  of  the 
Committee  were  lauded  by  Mr. 
Craig  for  their  unselfish  work  in 
drafting  the  reorganization  plan, 
which  was  unanimously  adopted  at 
the  convention  in  Washington  in 
February,  1938.  In  addition  to  Mr. 
Craig,  the  members  were  Mark 
Et  bridge  of  WHAS,  Louisville 
who  served  as  temporary  president 
after  the  reorganization,  and  as- 
sumed the  leadership  in  revitaliz- 
ing the  trade  association;  Edward 
Allen,  WLVA,  Lynchburg,  repre- 
senting independent  stations;  Ed 
Craney,  KGIR,  Butte,  described  by 
Mr.  Craig  as  "a  courageous  young 
man  who  has  fought  for  his  con- 
victions and  for  the  viewpoint  of 
those  whom  he  has  chosen  to  call 
'average  broadcasters';"  Walter 
Damm,  WTMJ,  Milwaukee;  John 
Shepard  3d,  Yankee  Network  presi- 
dent, and  chairman  of  the  National 
Association  of  Regional  Broadcast 
Stations.  Philip  G.  Loucks,  Wash- 
ington attorney  and  former  NAB 
managing  director,  who  served  as 
committee  counsel,  was  commended 
for  his  service  also. 

Praise  for  Miller 

In  introducing  Mr.  Miller  as  the 
first  permanent  president  of  the 
reorganized  NAB,  Mr.  Craig  de- 
clared he  is  "more  than  a  leader  of 
courage,  of  outstanding  ability,  of 
unquestioned  integrity  and  sincer- 
ity", but  also  "a  symbol  ...  of  an 
industry  grown  up,  aware  of  its  so- 
cial responsibilities  and  self-re- 
specting as  to  its  right.  He  is  in 
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THE  AWARD  maybe  for  Wheeling  Sfeel  and  maybe  not  In  any  evenf.  we  find  ( 
W.  C  Swartley  WOWO-WCL  Fort  Wayne .  George  W,  Smith  WWV A. 
Wheeling:  W.  Ward  Oorrell.  )ohn  Blair  &  Co, :  |ohn  Bla 
lohn  Slair  &  Co. 


THE  WIVES  CAN  TAKE  IT,  and  they  merely  smile  at  boardwalk  concession- 
aire  s  scarehead  held  by  Stanley  Hubbard,  KSTP.  St.  Paul  I  left!  , 
Next  to  him  are  II  to  rl  Mrs.  William  J,  Scripps:. 

Mrs,  Stanley  Hubbard  ;  William  ),  Scripps._ 
WW),  Detroit. 


Cf4ECKINC  IN  right  up  front  is  handsome  Jack  McCormackr 
KWKH-KTBS,  Shreveport.  and  then  (I  to  rl  Carl  Ha«elin,  Da»is 
&  Swegier;  Jim  Connolly.  Branham  Co.,  New  York;  Hope  H. 
Barroll  |r..  WFBR,  Baltimore  ,  and  Robert  S  Maslin  |r  WFBR, 


LAMBDIN  KAY  the  Little  Colonel  of  WSB.  Atlanta  Isecond  from  left!  tells  about 
it  to  II  to  n  Clark  Luther  KFH  Wichita  Vernon  Reed.  KFH  .  P.  S,  Clark,  KFH 


IBPP^"^  ,1,0  number  01  wnRC 

tnrd  Uich  The  = 


AT  NEWSPAPER  RA- 
DIO meeting,  intense 
onlookers  are  Clarence 
Wheeler  WHEC  Ro- 
chester: Carl  Everson. 
WHKC  Columbus:  H. 
K.  Carpenter.  WHK- 
WCLE  Cleveland 


«-es.,    .  t::::^.:.vi^^n  c 


SKEET  BALL  is  a  di'-ersion  for  NedTwamley.  WBEN.  Buffalo  llefti 
Cliff  Taylor  WBEN  as  Carl  Everson.WHKC.  Columbus,  looks  on. 


'  '^"8  Pre  . 


REGGIE  SCHUEBEL,  of  The  Biow  Co.. 
petite  and  popular  timebuyer,  creates  a 
traffic  jam  at  the  registration  desk 


INDUSTRY  NOTABLES  pause  for  parley.  Left  to  right:  Cilson  Cray  CBS:  Fred  Borton  WQAM 
Miami:  Edwin  W.  Craig.  WSM.  Nashville:  Edward  Klaubcr  CBS:  C  W.  Myers  KOIN  KALE  Port- 
land Ore. 


WAXED  IN  MIDDLE  was  A  B  Sambrook  station  relations  manager  of 
World  Broadcasting  System  center  Bert  Horswelt  KRIC.  Beaumont.  Tex. 
left  was  dishing  It  to   Red   Cross   WMAZ  Macon 


short  the  sjnnbol  of  the  American 
System  of  Broadcasting. 

Extolling  Mr.  Miller  as  a  man 
who  came  to  the  industry  just  a 
year  before  without  radio  exper- 
ience, but  with  a  distinguished  rec- 
ord built  upon  a  "high  order  of 
analytical  and  intellectual  ability, 
upon  courageous  leadership,  and 
upon  fearless  and  vigorous  action", 
Mr.  Craig  commented  upon  the 
speed  with  which  he  had  absorbed 
the  complexities  of  radio.  He  cited 
the  "new  tone  of  confidence  which 
has  come  over  this  entire  industry 
during  the  past  year  to  indicate 
that  we  have  at  the  helm  a  man 
who  carefully  charts  our  course, 
and  who  is  guiding  us  past  the 
shoals  of  common  danger  which 
confront  each  of  us." 

A  volley  of  applause  from  the 
convention  floor  broke  as  Neville 
Miller  took  the  dais  to  appear  for 
the  first  time  before  the  member- 
ship in  annual  session.  In  meas- 
ured terms,  he  gave  an  accounting 
of  his  stewardship  since  he  as- 
sumed office  last  July  1,  punctuat- 
ing his  remarks  with  a  plea  for 
solidarity,  hurling  a  challenge  at 
self-seeking  groups  out  to  "plun- 
der" radio  and  hailing  radio's  new 
"united  front"  [See  story  on  page 
23]. 

Several  times  Mr.  Miller  veered 
from  his  prepared  text  to  speak 
words  of  praise  for  members  of  his 
staff,  all  of  whom  assumed  office 
coincident  with  the  reorganization. 
Similarly,  he  deviated  from  his 
statement  to  express  thanks  to 
others  who  had  advised  and  coun- 
seled with  him,  and  to  Sydney 
Kaye,  New  York  attorney  and  copy- 
right expert,  and  Robert  Myers,  of 
the  NBC  legal  staff. 

Mr.  Miller  was  followed  by  Sec- 
retary-Treasurer Spence,  who  gave 
his  report  on  the  fiscal  and  mem- 
bership activities  of  the  association 
since  its  reorganization  [See  page 
23]. 

Then  President  Miller  introduced 
the  principal  speaker  of  the  con- 
vention, Stephen  Early,  secretary 
to  President  Roosevelt,  and  before 
that  a  well-knowm  newspaper  cor- 
respondent. The  speech  was  carried 
over  combined  networks.  To  the  ra- 
dio audience,  Mr.  Miller  explained 
that  there  were  present  at  the  con- 
vention some  500  broadcasters,  who 
were  considering  problems  of  im- 
portance to  listeners  and  that  the 
aim  was  to  develop  even  higher 
standards  of  public  service.  Intro- 
ducing Mr.  Early,  Mr.  Miller 
claimed  another  "first"  for  radio 
for  it  was  Mr.  Early's  initial  ad- 
dress in  six  years  as  presidential 
secretary  before  any  trade  or  other 
organization. 

Dispeller  of  Fears 

In  his  address  [see  text  on  page 
19],  Mr.  Early  did  much  to  allay 
the  fears  of  broadcasters  over  cen- 
sorship, Government  ownership  or 
other  dire  threats  of  undue  govern- 
mental interference.  In  an  intimate 
discussion  of  industry  affairs,  he 
provided  the  springboard  for  action 
on  the  self -regulation  code  when 
he  praised  a  provision  in  the  origi- 
nal draft  of  the  proposed  code  deal- 
ing with  the  discussion  of  contro- 
versial issues. 

There  was  spontaneous  applause 
when  he  expressed  the  personal 
hope  that  the  final  regulations  gov- 
erning international  broadcast  sta- 
tions, which  provoked  the  program 
censorship  furore,  would  leave  no 
doubt  that  freedom  of  sneech  "is 


AFM  Dispensation 

DESPITE  the  presence  of  the 
Ambassador  Hotel,  Atlantic 
City,  on  the  unfair  list  of 
the  American  Federation  of 
Musicians,  the  banquet  of 
the  NAB  July  12  was  per- 
mitted to  have  union  musi- 
cians. Because  the  hotel  had 
installed  recorded  music  re- 
producers in  its  public  rooms, 
AFM  had  ordered  it  on  the 
unfair  list.  When  Joseph  L. 
Miller,  NAB  labor  relations 
director,  called  AFM  head- 
quarters in  New  York,  it 
was  agreed  to  remove  the  re- 
striction for  the  NAB  ban- 
quet. 


American  culture"  and  that  "no 
agency  of  Government  intends  to 
supervise  or  control  the  programs 
broadcast." 

President  Miller  next  announced 
nominations  for  the  six  posts  of 
director-at-large,  made  by  the  17 
regional  directors  at  an  earlier 
meeting  pursuant  to  the  by-laws. 
Four  of  the  present  six  directors- 
at-large  were  among  the  dozen 
nominated,  the  balloting  slated  for 
the  closing  session  July  13. 

F.  M.  Russell,  NBC  Washington 


THREE  of  radio's  best  weekday 
divot-diggers  fought  wind  and  rain 
to  end  in  a  triple-tie  for  first  place 
in  the  NAB  blind  bogey  tourna- 
ment for  the  Broadcasting  trophy, 
held  July  9  at  Northfield  Country 
Club  near  Atlantic  City.  The  three 
winners,  who  carded  a  net  of  81 
in  the  18-hole  medal  play,  were 
Harry  C.  Butcher,  CBS  Washing- 
ton vice-president;  K.  W.  Pyle, 
manager  of  KFBI,  Abilene,  Kan., 
and  V.  E.  (Mike)  Carmichael,  of 
KWK,  St.  Louis.  Mr.  Butcher,  a 
trophy  winner  in  the  1937  tourney 


CO-WIx\NERS  of  the  Broadcast- 
ing golf  trophy  were  V.  E.  (Mike) 
Carmichael,  KWK,  St.  Louis,  and 
K.  W.  Pyle,  KFBI,  Abilene,  Kan., 
so  duplicate  cups  will  be  awarded 
them  for  permanent  possession. 
Tied  with  them  in  the  "blind 
bogey"  draw,  each  with  an  81  net 
score,  was  Harry  C.  Butcher,  CBS, 
Washington,  who  withdrew  because 
he  won  the  trophy  in  1937. 


vice-president,  an  incumbent  re- 
gional director,  was  paired  against 
his  brother  vice-president,  William 
S.  Hedges,  for  one  of  the  clear 
channel  posts.  Harold  V.  Hough, 
WBAP,  Fort  Worth,  and  Lambdin 
Kay,  WSB,  Atlanta,  both  present 
clear  channel  directors,  were  pitted 
against  one  another.  George  W. 
Norton  Jr.,  WAVE,  Louisville,  was 
bracketed  against  Don  Searle, 
KOIL-KFAB,  Omaha-Lincoln,  for 
one  of  regional  posts.  Ed  Craney, 
KGIR,  Butte,  was  paired  against 
Don  S.  Ehas,  WWNC,  Asheville, 
for  the  other.  John  Elmer,  WCBM, 
Baltimore,  present  local  director, 
was  paired  against  Gilbert  Free- 
man, WTAL,  Tallahassee,  and  Wil- 
liam West,  WTMV,  East  St.  Louis, 
against  Harry  Spence,  KXRO, 
Aberdeen,  Wash.,  for  the  local  di- 
rectorship held  during  the  last 
year  by  Edward  A.  Allen,  of 
WLVA,  Lynchburg,  Va. 

Two  committees,  to  function  for 
the  Convention's  duration  on  spe- 
cific assignments,  also  were  named 
by  Mr.  Miller.  One  was  Resolutions, 
headed  by  H.  K.  Carpenter,  WHK, 
Cleveland,  chainnan,  with  E.  K. 
Cargill,  WMAZ,  Macon;  Martin 
Campbell,  WFAA,  Dallas;  Harold 
A.  Lafount,  WCOP,  Boston,  and 
E.  E.  Hill,  WTAG,  Worcester,  as 
members.  The  other  was  Elections, 


at  Chicago,  declined  to  accept  the 
cup  a  second  time  and  duplicate 
trophies  were  awarded  the  other 
two  winners. 

The  36  entrants  in  the  competi- 
tion found  heavy  going  in  the  wind 
and  heavy  rain  that  swept  the 
course  during  most  of  the  after- 
noon. Due  to  the  drenching,  15 
players  failed  to  finish.  Of  the  21 
who  posted  18-hole  scores,  Gerald 
King,  president  of  Standard  Radio, 
won  low  gross  with  an  85,  and  B. 
F.  McClancy,  NBC,  traffic  manag- 
er, carried  off  low  net  honors  with 
100-28-72. 

Winning  scores,  based  on  gross 
score  minus  handicap,  with  the  win- 
ning net  score  selected  by  lot,  in- 
cluded an  89-8-81  for  Mr.  Carmich- 
ael, 95-14-81  for  Mr.  Butcher,  101- 
20-81  for  Mr.  Pyle. 

Individual  scores  follow: 

Gross  h'cap  Net 


Gerald   King,   Standard   Radio    85  8  77 

V.  E.  Carmichael,  KWK              89  8  81 

Robert  T.   Convey,  KWK  ___    90  6  84 

Ed  Vovnow,  Edw.  Petry  &  Co.    91  13  78 

R.  J.  Laubengayer.  KSAL  _„    92  13  79 

C.  F.  Phillips,  WFBL                   93  18  75 

Frank    Roberson,    Washington    95  22  73 

Harry  C.  Butcher,  CBS                95  14  81 

Wm.  Cartwright,  Edw.  Petry 

&   Co.                                           96  18  78 

H.  H.  Hoessley,  WHKC               97  13  84 

Douglas  Hibbs,  WTEL                  98  25  73 

John   Gillin   Jr.,  WOW                99  21  78 

B.    F.    McClancv.    NBC               100  28  72 

K.  W.  Pvle,  KFBI                       101  20  81 

Paul  H.  Raymer,  Paul  H. 

Raymer    Co.    _   101  18  83 

Don    Mersereau,    Radio    Daily  104  25  79 

Howard  Lane,  McClatchy  —  107  24  83 

Wm.   S.  Hedges,  NBC                 108  25  83 

Don   S.   Elias,  WWNC   114  18  96 

Phil  Merrvman,  NBC                  116  25  91 

Joe   Lang,   WHOM                      126  30  96 

Failing  to  finish  were  Frank  E. 


Mullen,  RCA;  P.  J.  Myer,  KFYR; 
John  Elwood,  New  York;  Niles 
Trammell,  NBC;  Bond  Geddes, 
RMA;  C.  T.  Hagman,  WTCN; 
George  Moscovics,  KNX;  E.  H. 
Gammons,  WCCO;  Reginald  Mar- 
tin, WJNO;  J.  W.  Rod,gers, 
WROK;  Steve  Willis,  WPRO;  Ben 
Ludy,  WIBW;  Felix  Morris, 
WIBW;  Ed  McKernan,  WIBW;  J. 
Leonard  Reinsch,  WHIO. 


^vith    Father    Wallace    A.  Burk, 
WEW,  chairman,  and  Leo  B.  Ty- 
son,   KMPC,    Los    Angeles,    and  ,( 
Campbell  Amoux,  WTAR,  Norfolk, 
members. 

With  the  conclusion  of  the  morn- 
ing session,  the  convention  ad- 
joumed  for  a  luncheon  meeting 
and  heard  Carl  E.  Milliken,  secre- 
tary.  Motion  Picture  Producers  & 
Distributors  of  America,  and  for- 
mer governor  of  Maine,  discuss  in-  , 
dustrial  self-regulation  [See  page  1 
22].  ' 

Vote  on  Code  i 

The  overwhelming  6  to  1  vote  for 
the  self-regulation  code  came  at  the 
closed  session  July  11.  As  adopted, 
it  was  radically  different  from  the  < 
proposed  code  as  submitted  to  the  ■ 
membership  30  days  in  advance  of 
the    convention.    The    Program  , 
Standards  Committee,  which  com- 
piled the  original  draft,  met  in  vir- 
tually continuous  session  from  July  ] 
8  until  July  11  revising  its  provi-  , 
sions  not  only  on  the  basis  of  com- 
ments and  criticisms  received  from  , 
members  but  also  in  the  light  of 
reactions  from  other  groups  within 
and  outside  the  industry. 

Not  a  significant  change  was 
made  in  the  code  as  revised,  when 
it  was  presented  to  the  membership 
except  alterations  in  phraseology.  ^ 
But  the  Program  Standards  Com- 
mittee, in  its  deliberations,  had  re- 
vised it  sharply,  simplifying  the 
language  and  ripping  from  it  the 
proposed  Standards  of  Practice.  ^ 
An  entirely  new  tack  was  taken 
to  cover  the  corollary  standards.  | 
The  committee  brought  in  a  reso- 
lution covering  "Accepted  Stand- 
ards of  Good  Taste",  under  which 
any  interpretation  of  that  phrase 
would  cover,  among  other  things, 
refusal  to  accept  specific  types  of 
advertising.  The  vote  on  this  reso- 
lution, however,  was  deferred  until 
the  following  day. 

Enforcement  Up  to  Board  j 

In  approving  the  basic  code,  the 
convention  adopted  a  resolution 
providing  that  the  incoming  board 
of  directors  be  authorized  "to  de- 
vise the  machinery  necessary  to 
insure  compliance  of  members  with 
the  code".  Also  left  to  the  board 
was  the  fixing  of  the  effective  date. 
In  the  original  proposal  the  effec- 
tive date  would  have  been  Sept.  24, 
coincident  with  the  change  from 
daylight  savings  time. 

In  the  committee  sessions  prior 
to  the  convention  action,  midnight 
oil  was  burned  to  compose  conflict- 
ing viewpoints.  Retention  of  the  ; 
percentage  limitations  on  commer- 
cials, which  became  an  issue,  was 
agreed  upon  ^vith  only  one  modifi- 
cation from  the  original  draft.  This 
exception  was  a  recognition  of  the 
varying  economic  and  social  condi- 
tions in  different  geographical  are- 
as because  of  which  stations  were  j 
given  the  right  to  present  to  the  ! 
NAB  for  special  ruling  local  situ-  j 
ations  which  in  the  opinion  of  the  I 
member  station  might  justify  ex- 
ception to  the  specified  limitations. 

The  148  to  26  vote  caused  some 
consternation  in  view  of  the  regis- 
tration of  nearly  400  member 
broadcasters.  However,  the  voting 
delegate  figure  was  considerably 
lower  by  virtue  of  multiple  regis- 
trations for  many  stations. 

The  opposition  vote  of  26  was  at- 
tributed largely  to  the  feeling 
among  certain  members  that  a  code 
expression  as  such  was  unneces- 
sary, since  responsibility  for  opera- 
tion in  the  public  interest  rested 
upon  their  shoulders.  Moreover,  it 
was  evident  that  certain  stations 


Annual  Golf  Match  Ends  in  Triple  Tie; 
Pyle,  Carmichael,  Butcher  Win  Honors 
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POINTING  THE  WAY— K.  W.  Pylc.  KFBI.  Abilene,  Kan.,  co-winner 
of  tournament  shows  R.  L.  Laubengayer.  KSAL.  Salma,  Kan.,  the  way 
to  win  championships.  This  pair  was  first  out  m  the  meet,  and  Mr. 
Pyle  used  only  three  clubs  to  score  his  net  of  81. 


NOT  SO  INTERESTED— Is  Harry  C.  Butcher.  CBS  Wash- 
ington v.p.  (left)  as  his  foursome  takes  a  gander  at  the 
cup  which  he  later  won  in  a  triple-tie  but  declined  accept- 
ing because  he  won  it  in  1 937,  Others  in  his  foursome  1 1  to 
r)  are  Don  S.  Elias,  WWNC,  Asheville,  N.  C;  Frank  Rober- 
son,  Washington;  Harry  Hoessley.  WHKC.  Columbus. 


did  not  concur  in  the  view  that  the 
industry  should  adopt  minimum 
standards. 

During  the  three-hour  executive 
session,  opposition  to  certain  of  the 
code  principles  was  voiced.  The  op- 
position was  premised  largely  on 
the  feeling  that  an  expression  of 
the  nature  was  not  essential  in 
code  form  since  stations  were  duty- 
bound  to  observe  good  taste  and 
maintain  operations  in  the  public 
interest. 

The  concensus  of  broadcasters, 
following  the  session,  was  that  a 
meritorious  job  had  been  done  and 
that  the  industry  had  kept  faith  by 
voluntarily  imposing  restrictions 
upon  its  operations  which  would 
inure  to  general  good,  even  though 
certain  of  the  provisions  will  re- 
sult in  loss  of  revenue  to  some  sta- 
tions. The  feeling  was  that,  over 
the  long  haul,  the  basic  code  would 
make  for  more  wholesome  use  of 
time,  particularly  in  the  placing  of 
limitations  on  length  of  commer- 
cials and  in  barring  from  the  air 
programming  methods  which  have 
proved  controversial,  repugnant  or 
unwieldy. 

A  comparison  of  the  code,  as 
adopted,  with  the  original  proposed 
code  [Broadcasting,  June  15]  re- 
veals that,  except  for  the  discarded 
standards  of  practice,  the  funda- 
mental provisions  and  prohibitions 
remain  the  same,  though  there 
were  sweeping  changes  in  lan- 
guage. The  provision  dealing  with 
children's  pi'ograms,  proposing  a 
continuous  study  of  the  question 
with  parent  and  child  study  groups, 
was  largely  kept  intact. 

The  provision  dealing  with  con- 
ti'oversial  public  issues,  one  of  the 
most  provocative,  was  revised  from 
its  original  form  but  retained  its 
teeth.  Under  it,  time  for  the  dis- 
cussion of  controversial  issues  may 
not  be  sold  except  for  political 
broadcasts.  Forum  type  programs, 
however,  are  not  included. 

News  and  Religion 

There  was  a  sharp  revision  of 
the  clause  dealing  with  news  broad- 
casting. Most  important,  however, 
is  a  ban  against  injection  of  edi- 
torial opinions  in  news  broadcasts, 
either  by  the  editor  or  broadcaster 
or  the  advertiser.  Freedom  from 
bias  in  analyzing  and  elucidating 
news  is  specified.  The  provision  also 
was  made  applicable  to  commenta- 
tors. 

A  ban  on  use  of  time  for  reli- 


IT  TOOK  this  contingent  from  WHEC,  Rochester,  exactly  1  hour  and 
40  minutes  to  fly  down  to  Atlantic  City  in  the  Gannett  Newspapers' 
plane  which  they  borrowed  for  the  purpose.  Left  to  right:  John  Sherer, 
co-pilot;  Clarence  Wheeler,  co-owner  of  WHEC  with  Gannett;  Mrs. 
Russell  Holderman;  Russell  Holderman,  pilot;  Gunnar  0.  Wiig,  WHEC 
general  manager;  LeMoine  C.  Wheeler,  commercial  manager;  Maurice 
Clarke,  chief  engineer. 


gious  broadcasts  which  "convey 
attacks  upon  another's  race  or  re- 
ligion", produced  considerable  dis- 
cussion. Viewed  as  a  provision  that 
spells  the  end  of  crusading  clergy- 
men who  have  stirred  up  contro- 
versy in  recent  months,  the  code 
says  that  the  purpose  of  the  reli- 
gious broadcast  should  be  'to  pro- 
mote the  spiritual  harmony  and  un- 
derstanding of  mankind  and  to  ad- 
minister broadly  to  the  varied  re- 
ligious needs  of  the  community". 

The  Program  Standards  Commit- 
tee, appointed  last  fall  by  Presi- 
dent Miller,  which  was  responsible 
for  the  production  of  the  self -regu- 
lation creed,  comprised  in  addition 
to  Mr.  Miller  as  chairman:  Edgar 
L.  Bill,  WMBD,  Peoria;  Mr.  Cra- 
ney;Mr.  Damm;  Earl  J.  Glade,  KSL, 
Salt  Lake  City;  Herb  Hollister, 
KANS,  Wichita;  Edward  Klauber, 
CBS;  Lenox  R.  Lohr,  NBC;  Paul 
W.  Morency,  WTIC,  Hartford;  S. 
R.  Rosenbaum,  WFIL,  Philadelphia; 
T.  C.  Streibert,  MBS-WOR;  Karl 
O.  Wyler,  KTSM,  El  Paso,  and  Mr. 
Kirby,  secretary. 

During  the  pre-convention  dis- 
cussions, however,  the  committee 
received  the  assistance  of  a  num- 
ber of  members,  including  Mr. 
Craig,  who  worked  diligently  in 
seeking  to  perfect  the  commercial 
limitation  provisions;  John  Shep- 
ard  3d,  president  of  the  Yankee 


All  for  Goodwill 

MANY  and  varied  were  the 
goodwill  offerings  at  the  NAB 
convention.  WPG,  Atlantic 
City,  passed  out  boxes  of  the 
resort's  famed  salt-water  taf- 
fy to  all  conventioneers.  Radio 
Attractions  Inc.  had  Fu  Man- 
chu  on  hand  in  full  regalia, 
who  excited  much  interest 
and  even  more  gratitude 
when  he  handed  out  attrac- 
tive Chinese  back-scratchers. 
MBS  and  WFIL,  Philadel- 
phia, passed  out  carnations. 
NBC-Blue  distributed  cartons 
of  Old  Golds  and  bottles  of 
Canada  Dry  Ginger  ale  to 
the  rooms,  besides  giving  the 
ladies  attractive  fishnet  hats. 
RCA,  NBC  and  CBS  all  gave 
cocktail  parties. 


Network,  and  spokesman  for  the 
regionals,  William  S.  Hedges,  NBC 
vice-president  acting  for  Mr.  Lohr, 
and  a  number  of  other  specialists 
in  the  handling  of  commercials, 
both  for  the  networks  and  for  in- 
dividual stations. 

Against  the  day  that  the  busi- 
ness of  broadcasting  begins  to  level 
off'  by  virtue  of  increased  competi- 


WHETHER  AFFILIATES  or  not.  Mutual  allows  as 
how  every  delegate  must  have  a  carnation.  At  left, 
Reggie  Schuebel,  The  Blow  Co.,  gets  her  flower  as 
Bill  Schudt  Jr.,  WKRC,  Cincinnati,  gazes  admiringly. 


At  right  are  (1  to  r)  Arthur  B.  Church,  KMBu,  Kan- 
sas City;  Mary  Francis,  flower  girl;  Jack  Adams, 
Texas  State  Network;  Fred  Weber,  MBS  general 
manager. 


tion  with  other  media,  broadcast- 
ing as  an  industry  must  underwrite 
a  coordinated  promotional  cam- 
paign, Paul  F.  Peter,  NAB  re- 
search director,  stated  in  a  report 
delivered  to  the  convention  July 
12.  The  Bureau  of  Radio  Adver- 
tising has  been  established  for  that 
purpose,  but  on  a  most  modest 
basis  as  compared  with  the  paral- 
lel operations  for  competitive  me- 
dia, he  said. 

To  include  studies  of  broadcast 
advertising,  along  with  other  data 
designed  to  sell  radio  as  a  medium, 
he  explained  the  Bureau  now  seeks 
only  to  be  reimbursed  for  printing 
expenses.  The  purpose,  ultimately, 
is  identical  with  that  of  the  Bureau 
of  Advertising  of  the  American 
Newspaper  Publishers  Assn.,  h  e 
said,  which  expends  about  .$270,000 
annually  but  which  now  seeks  a 
budget  of  $400,000. 

In  introducing  Joseph  L.  Miller, 
NAB's  young  labor  relations  direc- 
tor, to  the  membership.  President 
Miller  complimented  him  on  his 
service  and  observed  that  no  better 
job  has  been  done  in  the  organiza- 
tion. In  a  brief  address,  prepara- 
tory to  his  introduction  of  Elmer 
F.  Andrews,  Wage  &  Hour  Admin- 
istrator, Mr.  Miller  recited  certain 
of  his  experiences  in  seeking  to 
compose  labor  disputes  of  stations, 
and  commented  on  the  remarkable 
record  of  the  industry.  The  policy 
pursued  by  the  industry  in  its  deal- 
ings with  labor  has  been  most  in- 
telligent, and  should  be  pursued,  he 
said  [See  Page  23]. 

Administrator  Andrews  delivered 
a  prepared  address  [See  Page  19] 
after  which  he  answered  questions 
propounded  by  broadcasters  regard- 
ing peculiar  labor  problems.  Be- 
cause the  broadcasting  industry  has 
few  of  the  problems  arising  in  the 
mass  production  and  employment 
fields,  no  particularly  perplexing 
issues  have  arisen,  he  said. 

Pointing  out  that  there  had  been 
only  a  dozen  complaints  registered 
against  the  "radio  industry",  not 
all  of  which  were  against  broad- 
casting, Mr.  Andrews  said  that  the 
industry  is  giving  his  agency  very 
little  trouble.  Moreover,  he  said  it 
has  acquired  an  excellent  reputa- 
tion as  a  "law  abiding  citizen." 

Hobby  Problem 

Arthur  B.  Church,  KMBC,  Kan- 
sas City,  raised  questions  about 
hours  of  employment  both  for  news 
reporters  and  for  engineers.  He 
was  advised  by  Mr.  Andrews  that 
in  the  case  of  newsman  at  stations, 
or  on  newspapers,  the  question  has 
not  been  settled,  since  the  conten- 
tion has  been  made,  but  not  yet  ad- 
judicated, that  they  are  profession- 
als and  therefore  outside  the  pale 
of  the  hour  limitations. 

When  Mr.  Church  asked  what 
could  be  done  about  engineers  who, 
after  regular  hours,  return  to  the 
station  or  shop  to  experiment  with 
television  or  other  technical  activ- 
ity, for  which  they  are  not  directly 
hired  or  paid,  Mr.  Andrews  said  it 
appeared  that  this  work,  when  done 
voluntarily,  might  be  recorded  as 
hobby,  and  therefore  not  subject 
to  hour  limitations  or  to  overtime 
pay.  Beyond  that  he  explained  that 
a  change  in  the  law  has  been  pro- 
posed under  which  all  persons  earn- 
ing a  guaranteed  monthly  salary 
of  $200  or  more  might  be  excluded 
from  the  hour  requirements. 

Mr.  Andrews  also  observed  that 
there  is  the  likelihood  of  legislation 
under  which  rulings  of  the  Wage 
(Continued  on  page  89) 
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'Broadcasting'  Publishes  a  Daily  Newspaper 
By  Facsimile  and  Distributes  Free  Photographs 

CYNOSURE  OF  INTEREST  at  the  NAB  convention  were  the 
daily  facsimile  newspapers  published  by  Broadcasting  Maga- 
zine and  the  boardwalk  photographs  distributed  free  to  every 
person  snapped  by  our  photographer.  The  facsimile  newspaper 
was  delivered  to  hotel  rooms  each  morning  after  being  first  set  up 
on  vari-typer  the  evening  before,  then  transmitted  over  RCA  fac- 
simile apparatus  in  its  exhibit  room,  then  rushed  to  Camden,  70 
miles  away,  for  multiple  reproduction  by  offset  process.  On  the 
boardwalk  Broadcasting  had  a  photographer  busy  during  most  of 
the  daylight  hours,  taking  pictures  of  delegates  and  their  wives 
and  children.  Each  was  given  a  number;  later  each  person  in  each 
photograph  was  presented  a  print  with  the  magazine's  compli- 
ments, some  600  being  distributed.  Also  photographed  by  Broad- 
casting, working  in  collaboration  with  RCA,  were  most  of  the 
persons  appearing  before  the  television  cameras,  their  pictures 
being  taken  off  the  receiver  screens.  Copies  of  these  will  be  sent 
from  Washington  to  each  principal  with  the  compliments  of  Broad- 
casting since  the  photos  will  undoubtedly  be  cherished  in  later 
years  as  relics  of  the  pioneer  days  of  television  [see  page  25]. 


PICK  THEIR  PIX — Mrs.  Lambdin  Kay,  wife  of  the  general  manager  of 
WSB,  Atlanta,  and  Mrs.  Celestia  Smithgall,  vdfe  of  WSB's  program  di- 
rector, select  their  free  boardwalk  photographs  from  panel  displayed  by 
Broadcasting  Magazine  in  the  Ambassador  Hotel  entrance. 


Wheeler  Confers 
On  ASCAP  Issue 

Wm  Meet  Further  With  Both 

Sides  on  Copyright  Problem 

THE  WHOLE  copyright  issue  was 
discussed  at  a  conference  July  12 
in  the  office  of  Senator  Wheeler  by 
Gene  Buck,  ASCAP  president, 
Louis  D.  Frolich,  ASCAP  coun- 
sel, Ed  Craney,  KGIR,  Butte,  mili- 
tant crusader  against  existing 
ASCAP  operations,  and  Philip  C. 
Loucks,  attorney,  former  NAB 
managing  director. 

It  was  understood  that  Senator 
Wheeler  said  he  regarded  a  "pay- 
as-you-use"  basis  as  a  reasonable 
way  of  copyi'ight  royalty  payment, 
though  he  disclaimed  any  intimate 
knowledge  of  the  problem.  He  re- 
called that  the  old  method  of  RCA 
in  collecting  royalties  from  radio 
manufacturers  on  cabinets  as  well  as 
patented  chassis  had  been  similar- 
ly fought  and  finally  changed 
by  agreement  after  he  had  con- 
ferred with  Owen  D.  Young.  He 
used  this  as  an  analogy  in  the 
ASCAP  situation  since  broadcast- 
ers pay  a  blanket  percentage  on 
programs,  whether  or  not  music  is 
used. 

Further  Meetings  Planned 

What  action,  if  any,  will  result 
from  the  conference  is  problemati- 
cal, particularly  in  the  light  of  the 
NAB  ultimatum  given  ASCAP  by 
unanimous  vote  of  the  Atlantic  City 
convention.  It  is  understood,  how- 
ever, that  Senator  Wheeler  will  use 
his  good  offices  in  further  confer- 
ences on  the  subject  and  that  in  ad- 
dition to  the  participants  in  the 
July  12  session,  Frank  M.  Russell, 
NBC  Washington  vice-president, 
and  Harry  C.  Butcher.  CBS  Wash- 
ington vice-president,  will  partici- 
pate. 

Senator  Wheeler  also  is  under- 
stood to  have  indicated  clearly  that 
he  favored  clearance  of  programs 
at  the  source,  a  key  issue  in  the 
copyright  situation.  In  this  respect, 
he  pointed  out  that  affiliated  sta- 
tions have  no  control  over  program 
emanations  of  the  key  stations  and 
therefore  should  not  be  held  re- 
sponsible or  liable  for  them  in  any 
manner. 

Waterman  Pen  Program 
Would  Test  NAB  Code 

A  PROPOSED  network  program 
presenting  a  grapholog;ist's  analy- 
sis of  character  from  handwriting, 
proposed  for  sponsorship  this  fall 
by  L.  E.  Waterman  Co.,  Newark, 
fountain  pen  and  ink  manufactur- 
er, loomed  as  one  of  the  first  test 
cases  under  the  newly  -  adopted 
NAB  program  code.  A  representa- 
tive of  the  company  informally  out- 
lined the  proposed  coast-to-coast 
series  to  NAB  officials  during  the 
Atlantic  City  convention,  but  pend- 
ing setting  up  of  code  compliance 
machinery  in  September,  the  firm 
plans  to  furnish  the  NAB  with  a 
formal  statement  of  the  program's 
i|  content.   

I        KWFT  Joins  CBS 

KWFT,  new  regional   station  at 
Wichita  Falls,  Tex.,  joined  CBS 
effective  July  15  as  the  network's 
116th  station.  It  is  a  member  of 
the   Southwestern  group,  with  a 
[  $125  an  hour  base  rate.  KWFT  is 
!  assigned  to  620  kc.  with  1,000  watts 
,  day,  250  night,  having  started  op- 
ij  erating  this  month. 


BILLS  IN  CONGRESS 
LIKELY  TO  PERISH 

WITH  CONGRESS  now  winding  up 
legislative  odds  and  ends  and  get- 
ting ready  to  go  home  by  Aug.  1, 
the  various  bills  affecting  the  radio 
industry  are  definitely  on  the  shelf 
and  no  action  is  anticipated  on  any 
of  them  until  next  session. 

Only  neutrality  legislation  is  ex- 
pected to  keep  Congress  in  ses- 
sion beyond  Aug.  1,  and  even  in 
this  event  Congressional  leaders 
expect  no  action  on  legislation  in 
which  broadcasting  has  a  direct 
interest.  This  applies  to  the  Wheel- 
er Bill,  proposing  reorganization  of 
the  FCC,  the  Johnson  Bill,  to  ban 
advertising  of  beer  over  the  air, 
the  measure  p- oviding  for  estab- 
lishment of  a  high-powered  Pan 
American  shortwave  broadcasting- 
station,  and  several  other  bills. 

Likewise,  no  action  is  expected 
on  the  various  resolutions  calling 
for  an  investigation  of  the  FCC. 
Senator  Wallace  White  (R-Me.). 
has  stated  he  will  not  press  for 
consideration  of  his  resolution 
pending  before  the  Senate  Inter- 
state Commerce  Committee.  Rep. 
Bayard  Clark  (D-N.C.)  told  Broad- 
casting July  14  that  there  was  no 
sentiment  in  the  Rules  Committee 
for  reporting  out  the  Wigglesworth 
and  Connery  resolutions  calling  for 
a  broad  probe  of  not  only  the  FCC 
but  the  broadcasting  industry  as  a 
whole. 


BOARDWALK  PHOTOS 
Approximately  100  boardwalk 
photographs  taken  by  BROAD- 
CASTING at  Atlantic  City  re- 
main unclaimed,  and  BROAD- 
CASTING will  be  glad  to  for- 
ward them  without  charge  to  the 
principals  upon  receipt  of  the 
number-card  issued  at  the  time 
they  were  taken. 


JESSE  KAUFMAN  &  Son  are 
snapped  by  Broadcasting's  board- 
walk photographer  on  the  occasion 
of  the  ex-WCAE  and  Hearst  Ra- 
dio executive's  reappearance  at 
NAB  conventions.  Mr.  Kaufman 
will  operate  WFBM,  Indianapolis, 
as  a  result  of  the  FCC's  authoriza- 
tion July  13  of  its  sale  to  him  in 
association  with  Harry  Bitner,  the 
publisher  [see  page  84].  He  also  is 
now  lessor  of  KFNF,  Shenandoah, 
la.  Some  600  pictures  like  the  above 
were  distributed  free  to  their  prin- 
cipals by  Broadcasting. 


Tripartite  Pledge 
Made  by  Movies, 
Radio  and  Press 

Tribute  Is  Paid  Broadcasters 

For  Adoption  of  New  Code 

RADIO,  press  and  moving  pictures 
—  the  "Mirrors  of  America"  — 
pledged  their  three-way  coopera- 
tion in  maintaining  freedom  of  ex- 
pression through  self  -  regulation 
July  12  in  a  special  nationwide 
broadcast  during  which  the  indus- 
tries' three  leaders  spoke  from  At- 
lantic City,  Los  Angeles  and  Lon- 
don. The  30-minute  broadcast,  car- 
ried on  coast-to-coast  network 
hookups,  observed  the  acceptance 
by  radio  industry  representatives 
at  the  NAB  convention  of  the  new 
code  of  broadcasting  ethics,  and 
brought  the  felicitations  of  Will 
Hays,  president  of  Motion  Picture 
Producers  &  Distributors  of 
America,  and  James  G.  Stahlman, 
former  president  of  the  American 
Newspaper  Publishers  Assn.,  to 
NAB  President  Neville  Miller  and 
the  broadcasting  industry. 

Bound  to  Be  Free 

Speaking  from  the  Ambassador 
Hotel,  convention  headquarters  in 
Atlantic  City,  at  the  beginning  and 
conclusion  of  the  program,  Mr. 
Miller  declared  that  radio  was  de- 
termined to  maintain  its  freedom 
of  expression  and  at  the  same  time 
comply  with  canons  of  good  taste 
in  order  to  continue  its  rise  as  a 
social  force.  He  expressed  satisfac- 
tion with  the  new  code  as  a  means 
to  this  end,  and  pointed  to  the 
earnest  attitude  of  broadcasters  in 
adopting  the  regulatory  standards 
despite  the  general  effect  of  lost 
revenue. 

Mr.  Hays,  speaking  from  Los  An- 
geles, pictured  the  success  of  the 
movie  industry's  efforts  at  self- 
government  through  MPPDA,  and 
expressed  confidence  that  the  new 
radio  code  would  work  to  the  bene- 
fit of  the  broadcasting  industry  as 
has  the  movie  code  to  the  screen. 
The  moving  picture,  which  he  ob- 
served owes  its  origin  to  America, 
is  "a  child  of  democracy",  he  de- 
clared, and  as  such  must  constantly 
reflect  democratic  attitudes.  Free- 
dom, he  commented,  means  the  lib- 
erty to  choose  what  one  wants  to 
see  rather  than  what  is  being  shown 
or  produced,  all  the  while  remain- 
ing within  the  bounds  of  good 
taste  and  decency. 

Bringing  in  his  observations  of 
the  "freedom  situation"  in  Europe 
during  a  Transatlantic  pickup  from 
London,  where  he  flew  recently  on 
the  Yankee  Clipper,  Mr.  Stahlman 
declared  that  so  long  as  America 
had  the  Constitution  and  so  long  as 
truth  remained  the  watchword  in 
the  media  of  public  information, 
there  was  no  possibility  of  the 
American  pi-ess,  radio  or  moving 
pictures  becoming  mere  implements 
of  propaganda. 

Reflecting  the  satisfaction  of  the 
industry  with  the  braodcast,  NAB 
members  at  their  concluding  gen- 
eral session  July  13  adopted  a  reso- 
lution thanking  Messrs.  Hays  and 
Stahlman  "for  their  most  valuable 
contribution  to  the  principles  of 
free  speech  and  the  preservation 
of  that  most  important  factor  con- 
tributing to  our  democratic  form  of 
government  as  expressed  in  the  in- 
ternational broadcast"  which  had 
been  titled,  "The  Mirrors  of 
America". 
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Shepard's  Folly 

TAKING  official  note  of  the 
newly  acauired  soup-strainer 
of  John  Shepard  3d..  NARBS 
chairman,  Don  Ellas,  op- 
erator of  WWNC,  Ashevllle, 
N.  C,  recommended  during 
the  July  10  meeting  of  the 
regional  group  that  its  execu- 
tive committee  appropriate 
$100  "to  make  the  physical 
appearance  of  our  chairman 
more  harmonious,  including 
the  purchase  of  a  toupee  of 
suit^blp  size  and  col^^r  to 
match  his  new  moustache". 


Hotel  From  Fair 

HOTEL  ROOSEVELT,  New  York, 
using  radio  for  the  first  time,  has 
started  a  thrice-weekly  program 
titled  Come  to  the  Fair  on  MBS, 
which  originates  from  the  hotel 
itself  and  features  interviews  by 
Ed  East  of  guests  who  have  visited 
the  New  York  World's  Fair.  The 
program,  heard  on  MBS  from  1:15 
to  1:30  p.  m.,  is  also  heard  on 
WHN,  New  York,  at  an  earlier 
period  from  12:15-12:30  noon  un- 
der the  title  of  World's  Fair  News, 
during  which  Ed  East  not  only  in- 
terviews guests  of  the  hotel,  but 
also  talks  about  the  Fair  and  its 
attractions.  M.  H.  Hackett  &  Co., 
New  York,  handles  the  account. 


RCA  Plans  to  Charge  Stations 
For  Performance  of  Records 

Victory  in  Paul  Whiteman  Litigation  Leads  to 
Announcement  of  Proposed  System  of  Fees 


RCA  PLANS  to  adopt  a  policy  of 
making  its  records  available  for 
broadcast  use  at  a  "reasonable  fee", 
it  was  learned  July  14  follow- 
ing a  court  ruling  in  its  favor  in 
the  Paul  Whiteman  case  which  has 
been  pending  some  months. 

The  fees  collected  will  be  equi- 
tably divided  among  the  recording 
artist,  copyi'ight  proprietor  and 
record  manufacturer,  under  a  plan 
contemplated  by  RCA. 

Judge  Vincent  L.  Leibell,  of  the 
Federal  District  Court  in  New 
York,  issued  a  permanent  injunc- 
tion July  14  in  favor  of  RCA 
against  WNEW,  New  York.  The 
ruling  restrains  further  unauthor- 
ized broadcasts  of  Victor  and  Blue- 
bird records. 

Injunctive  relief  also  was  di- 
rected for  RCA,  restraining  White- 
man  from  further  asserting  that 
he  has  the  right  to  prevent  per- 
formances of  his  Victor  and  Blue- 
bird records  unless  an  expressed 
reservation  is  contained  in  his  con- 
tract with  the  recording  firm.  Fur- 
ther relief  was  directed  in  favor 
of  Whiteman,  restraining  WNEW 
from  invading  his  common  law 
property  riehts  throueh  unauthor- 
ized performance  of  his  records. 

Others  May  Follow 

On  behalf  of  the  industry,  NAB 
participated  in  the  Whiteman-RCA 
suit  because  of  its  importance. 
Stuart  Sprague,  New  York  copy- 
right lawyer,  appeared  amicus 
curiae  as  special  counsel  for  NAB. 

Whether  the  decision,  in  view  of 
the  precedent  established,  will  be 
appealed  to  the  Circuit  Court  of 
Appeals  in  New  York  and  thence 
to  the  Supreme  Court  if  necessary, 
remains  to  be  determined.  It  is 
thought  such  a  step  is  likely. 

It  was  presumed,  in  the  light  of 
the  opinion,  that  other  record  man- 
ufacturers probably  would  seek  to 
follow  a  course  similar  to  that  of 
RCA  of  assessing  performance 
rights  fees.  In  January  1938,  RCA 


disclosed  that  as  a  result  of  opera- 
tions of  "pressure  groups"  it  felt 
that  institution  of  a  "reasonable 
fee"  by  record  manufacturers  for 
privilege  of  performing  recordings 
over  the  air  appeared  necessary. 
At  that  time  James  W.  Baldwin, 
then  NAB  managing  director,  ad- 
vised David  Sarnoff,  president  of 
RCA,  that  such  action  might  in- 
flict extreme  hardship  on  smaller 
stations.  A  notice  was  sent  to  sta- 
tions by  RCA  in  December,  1937, 
informing  them  that  as  manufac- 
turers of  Victor  and  Bluebird  rec- 
ords, the  company  claimed  to  have 
a  property  right  in  such  records 
"sufficient  to  entitle  us  to  prohibit 
the  use  of  said  records  for  radio 
broadcasting  or  other  commercial 
purposes  unless  our  prior  written 
consent  is  obtained."  This  action 
was  prompted  by  the  decision  in 
the  case  of  Fred  Waring,  orchestra 
leader  and  president  of  the  Na- 
tional Assn.  of  Performing  Artists, 
against  WDAS  in  Philadelphia  sev- 
eral months  earlier.  So  far  as 
known,  however,  no  further  steps 
were  taken  to  collect  the  fees. 

By  virtue  of  RCA's  new  an- 
nouncement that  it  proposes  to  as- 
sess a  "reasonable  fee",  it  was  ex- 
pected other  recording  comnanies, 
such  as  Decca,  and  Columbia, 
miffht  follow  a  similar  course.  As 
Broadcasting  went  to  pi-ess  no 
comments  could  be  procured. 

Property  Rights 

In  the  Whiteman  case,  although 
the  charge  was  that  WNEW  broad- 
cast nine  Victor  orchestra  records 
in  June,  1936,  without  authority, 
counsel  both  for  plaintiff  and  de- 
fendant introduced  much  evidence 
concerning  the  general  pi-actice  of 
the  broadcasting  of  phonograph 
records  which  was  accepted  by  the 
court.  WNEW  defaulted  in  its  de- 
fense and  radio's  point  of  view  was 
not  expressed  in  court,  but  Mr. 
Sprague,  representing  NAB,  was 
given  permission  to  file  briefs. 


MUTUAL  NETWORK  pins  posies  on  conventioneers,  as  is  the  annual 
wont  of  its  dynamic  Lester  Gottlieb  who  directed  the  shooting  of  these 
candids.  From  top  to  bottom  are:  John  Shepard  3d,  Yankee  Network  (note 
the  brand  new  mustachio);  Lawyer  E.  0.  Sykes,  ex-FCC  commissioner; 
Lewis  Allen  Weiss,  Don  Lee-MBS;  Ted  Streibert,  WOR;  L.  B.  Wilson, 
WCKY  (twice  decorated);  Jack  Poppele,  WOR,  with  John  S.  Young, 
radio  chief  of  the  New  York  World's  Fair. 


McNinch's  Return 
To  FCC  in  Doubt 

DESPITE  unofficial  denials,  the 
prolonged  absence  of  Chainnan 
Frank  R.  McNinch  from  the  FCC 
appeared  to  support  reports  that 
he  will  not  return  to  that  post  but 
instead  will  receive  an  appoint- 
ment to  another  Federal  office. 

On  July  14,  it  was  stated  at 
Chairman  McNinch's  office  that  he 
was  still  out  of  tovm — reportedly 
at  a  New  Jersey  beach  —  but 
planned  to  return  to  Washington 
dux'ing  the  week  of  July  17.  At 
that  time  the  FCC  will  be  in  quasi- 
recess.  Due  to  ill  health,  he  has 
not  been  at  his  office  since  May  1. 
He  was  scheduled  to  return  early 
last  month  but  his  doctors  advised 
him  to  continue  his  convalescence. 
He  has  suffered  from  a  chronic 
stomach  ailment  for  many  years 
and  overwork  caused  the  most  re- 
cent relapse.  It  was  said,  however, 
that  he  is  not  in  any  criticial  con- 
dition but  has  regained  much  of 
his  strength. 

The  66-year-old  North  Carolinian 
is  kno\TO  to  be  desirous  of  leaving 
the  FCC,  and  from  well  informed 
quarters  it  has  been  established 
that  the  President  is  seeking  a  new 
post  for  him  of  a  less  strenuous 
nature. 

In  New  Deal  quarters,  it  was  re- 
ported that  former  Gov.  Philip  A. 
LaFollette  of  Wisconsin  had  been 
approached  with  the  suggestion 
that  he  be  named  to  the  FCC  chair- 
manship. The  younger  brother  of 
Senator  Robert  M.  LaFollette  is  ! 
understood  to  have  rejected  the 
suggestion.  In  other  quai'ters,  it 
was  learned  that  former  Gov.  La- 
Follette is  interested  in  establish- 
ing a  Wisconsin  network  in  collabo- 
ration with  his  legal  associate, 
Glenn  I.  Roberts,  principal  owner 
of  WEMP,  Milwaukee,  and  a  direc-  ! 
tor  of  WIBA.  Madison.  j 

Final  Revision  of  Rules  | 
Is  Completed  by  FCC 

COMPLETION  OF  its  task  of  re- 
vising rules  and  regulations,  gov- 
erning all  phases  of  FCC  regula- 
tory activity,  was  accomplished 
July  12  when  the  FCC  approved 
final  changes  in  rules  of  procedure 
and  practice. 

The  major  change  in  the  pro- 
cedural rules  involves  parties  to 
hearings.  It  now  prescribes  that  in- 
stead of  parties  to  proceedings  be- 
ing designated  as  respondents, 
only  the  applicant  will  be  named  as 
a  party.  Other  stations  which  may 
be  aff'ected  will  be  mailed  copies 
of  the  notice  of  hearing  and  must 
file  petitions  to  intervene  (Rule 
6.02).  The  revised  procedural  rules, 
constituting  the  last  step  in  the 
codification  of  FCC  regulatory 
specifications,  exception  for  routine 
telephone  matters,  will  be  officially 
published  shortly  in  the  Federal 
Register. 

The  Federal  Commnunications 
Bar  Assn.,  headed  by  Frank  W. 
Roberson,  president,  collaborated, 
with  FCC  General  Counsel  William 
J.  Dempsey  and  his  staff  in  per- 
fecting the  procedural  rules.  Some 
35  or  40  recommendations  for 
changes  made  by  the  bar  associa- 
tion were  taken  into  account  by 
the  Commission  and  agi-eement  was 
procured  on  both  sides  that  the 
changes  were  satisfactory. 

The  FCC  rules  have  been  subdi- 
vided into  26  parts  covering  par- 
ticular phases  of  its  activity. 
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FCC  Suspends  International  Ruling 


Commissioners  Resent 
Censorship  Claim, 
Assail  Miller 

AFTER  having  twice  refused  to 
suspend  its  explosive  international 
broadcast  rules,  the  FCC  July  14 
dramatically  announced  at  the 
opening  of  its  hearing  on  the  rules 
that  the  operation  of  the  purported 
"censorship"  pro\'ision  would  be 
suspended  pending  consideration  of 
the  evidence  presented  at  the  hear- 
ing. _ 

Disclaiming  any  intention  what- 
ever of  setting  up  the  FCC  as  a 
"board  of  censors",  Acting  Thad 
H.  Brown,  in  opening  the  proceed- 
ings read  a  statement  in  which  he 
announced  the  suspension.  That  the 
Commission,  or  at  least  a  majority 
of  its  membership,  still  feels 
strongly  about  the  universal  fuss 
kicked  up  by  the  rule,  was  made 
evident  in  the  questions  of  mem- 
bers, particularly  of  Commissioner 
Frederick  I.  Thompson. 

As  Broadcasting  went  to  press 
Julj'  14,  it  appeared  the  hearings 
would  run  several  days  in  view  of 
the  detailed  testimony  being  sought 
by  the  Commission  from  the  NAB. 
At  the  start  it  seemed  as  if  the 
FCC  proposed  to  make  the  hear- 
ing an  inquisition  into  NAB  af- 
fairs. 

Police  Court  Attitude 

With  NAB  President  Neville  Mil- 
ler on  the  stand.  Commissioner 
Thompson  questioned  him  closely 
on  the  circumstances  surrounding 
the  filing  June  3  of  the  NAB's  let- 
ter of  protest  on  the  rules,  which 
the  Commission  openly  resented. 
He  sought  to  bring  out  that  Presi- 
dent Miller  had  not  consulted  the 
NAB  membership  nor  the  board  of 
directors  before  sending  the  letter, 
and  that  it  was  done  only  after 
consultation  wdth  licensees  of  eight 
international  broadcasting  stations, 
who  were  not  individually  members 
of  the  association. 

The  hearing  appeared  to  go  far 
afield,  when  a  "where-were-you-on- 
the-night-of"  type  of  examination 
developed.  Members  of  the  Com- 
mission, notably  Commissioner 
Thompson,  sought  to  lay  a  com- 
plete foundation  for  President  Mil- 
ler's letter  before  getting  to  the 
issues.  Mr.  Miller,  in  the  course  of 
his  testimony,  regretted  the  man- 
ner in  which  the  letter  was  pub- 
licized and  said  there  was  no  in- 
tention whatever  to  "embarrass  the 
Commission".  He  maintained,  how- 
ever, that  he  was  within  his  rights, 
since  the  purport  of  the  interna- 
tional rule,  insofar  as  censorship 
was  concerned,  had  a  direct  con- 
nection \vith  standard  broadcast- 
ing. 

After  Acting  -  Chairman  Brown 
read  his  opening  statement,  to- 
gether with  the  censorship  dis- 
claimer and  the  suspension  order, 
Swager  Sherley,  special  counsel 
for  the  NAB,  proposed  a  recess 
during  which  he  could  confer  with 
his  clients,  pointing  out  that  the 
suspension  changed  the  aspect  of 
his  presentation.  Following  the  re- 
cess, he  offered  a  motion  suggest- 
ing that  Section  42.03  (a),  which 


has  caused  all  the  disturbance,  be 
stripped  of  its  present  language 
dealing  with  "culture  and  pro- 
grams which  promote  international 
goodwill,  understanding  and  coop- 
eration", and  that  there  be  substi- 
tuted the  simple  sentence:  "A  li- 
censee of  an  international  broad- 
cast station  shall  render  an  inter- 
national broadcast  service." 

Amendment  Proposed 

In  view  of  the  Commission's  em- 
phasis that  it  did  not  propose  to 
censor  in  any  manner,  and  as  a 
means  of  clearing  up  the  situation, 
Mr.  Sherley  said  that  all  of  the 
parties  who  had  filed  appearances, 
save  the  National  Committee  on 
Education  by  Radio  and  the  Inter- 
national Catholic  Truth  Society, 
had  joined  in  his  proposal.  He 
pointed  out  that  when  the  Commis- 
sion acts  on  applications,  renewals 
and  revocations,  it  is  a  quasi-ju- 
dicial body.  Thus,  he  said,  matters 
regarding  progTam  service  prop- 
erly come  before  the  Commission 
and  international  program  matters 
could  be  considered  in  the  light  of 
past  performances.  He  added  he 
did  not  think  it  was  a  proper  func- 
tion of  the  Commission  to  deter- 
mine what  will  promote  interna- 
tional goodwill. 

In  making  his  proposal,  Mr. 
Sherley  said  that  it  would  provide 
a  solution  of  the  problem,  and  per- 
mit the  Commission  to  forego  the 
present  hearings,  leaving  open  the 


Bill  to  Kill  Rule 

A  BILL  to  kill  the  FCC  so- 
called  "censorship"  rule  on 
international  broadcast  sta- 
tions was  introduced  in  the 
House  July  13  by  Rep.  Cor- 
coran (D-Mo.),  the  day  be- 
fore the  FCC  suspended  the 
rule  pending  the  outcome  of 
hearings  seeking  its  revision. 
The  bill  provided  that  Sec- 
tion 42.03  (a)  "shall  not  ap- 
ply after  the  date  of  the  en- 
actment of  this  Act,  and  no 
penalty  shall  be  imposed  or 
privilege  denied  on  account  of 
any  violation  of  such  regula- 
tions regardless  of  when  it  oc- 
curred." It  provided  further 
that  no  regulation  hereafter 
issued  by  the  Commission 
"shall  have  the  eff'ect  of  lim- 
iting broadcasts  to  service 
which  vvill  reflect  the  culture 
of  the  United  States  or  pro- 
mote international  good  will, 
understanding  o  r  coopera- 
tion." 


broader  phases  of  the  rules  for  con- 
sideration at  a  full  hearing  in  Sep- 
tember, as  originally  planned. 
There  ensued  a  discussion  whether, 
under  the  motion,  the  public  inter- 
est, convenience  and  necessity 
would  be  served  through  the  licens- 
ing and  operation  of  international 


broadcast  stations.  FCC  General 
Counsel  William  J.  Dempsey 
pointed  out  that  this  was  one  of 
the  principal  topics.  He  observed 
that  the  Sherley  proposal  took  care 
of  the  language  conflict  "very  well" 
but  did  not  cover  the  public  inter- 
est issue. 

After  Rev.  Edward  Lodge  Cur- 
ran,  president  of  the  Truth  So- 
ciety, and  S.  Howard  Evans,  on  be- 
half of  the  Education  Committee, 
disagreed  vigorously  with  the  Sher- 
ley motion  on  the  ground  that  they 
desired  to  have  the  hearing  pro- 
ceed, Chairman  Brown  announced 
that  action  on  the  motion  would  be 
reserved. 

Censorship  Danger 

Fred  H.  Ballard,  Washington  rep- 
resentative of  the  American  Civil 
Liberties  Union,  and  H.  Thomas 
Austern,  special  counsel  for  the 
Union,  opened  the  proceedings. 
The  hearing  had  been  ordered  on 
the  basis  of  a  pleading  filed  by  the 
Union,  at  which  time  the  FCC  had 
ignored  President  Miller's  letter  on 
behalf  of  the  NAB,  holding  that  it 
was  not  a  proper  legal  document 
on  which  it  could  act. 

Offering  no  witnesses,  Mr.  Bal- 
lard first  expressed  appreciation 
for  the  FCC's  attitude  as  contained 
in  Commissioner  Brown's  opening 
statement.  He  said  that  because  of 
the  importance  of  the  censorship 
issue,  the  Union  felt  justified  in 
asking  to  be  heard.  Referring  to  a 
speech  made  by  Chairman  McNinch 
last  January  in  which  he  said  he 
was  "unalterably  opposed  to  cen- 
{Continued  on  page  85) 


FCC  Disclaims  Intent  to  Censor;  Suspends  Rule  . 


THE  following  statement  was 
made  by  Acting  Chairman 
Thad  H.  Broivn  at  the  opening 
July  lU  of  the  hearing  on  the 
International  "censorship"  rule 
when  he  announced  suspension 
of  the  disputed  section  pending 
hearing  and  consideration  of 
the  evidence: 

This  hearing  was  set  on  a  peti- 
tion of  the  American  Civil  Liber- 
ties Union  for  revision,  amendment 
or  modification  of  Section  42.03(a) 
of  the  Commission's  rules  and  reg- 
ulations governing  international 
broadcast  stations.  This  rule  reads 
as  follows: 

A  licensee  of  an  international 
broadcast  station  shall  render  only 
an  international  broadcast  serv- 
ice which  will  reflect  the  culture 
of  this  country  and  which  will 
promote  international  good-will, 
understanding  and  cooperation. 
Any  program  solely  intended  for, 
and  directed  to  an  audience  in  the 
continental  United  States  does  not 
meet  the  requirements  for  this 
service. 

What  Was  Intended 

The  Commission  intended  by  this 
rule  to  require  international  broad- 
cast stations,  which  are  licensed 
for  the  purpose  of  rendering  a  pro- 
gram service  intended  for  general 
public  reception  in  foreign  coun- 
tries, to  render  a  program  service 
designed  for  reception  by  the  peo- 
ple of  such  countries  as  distin- 
guished from  a  program  service  in- 
tended only  for  reception  in  this 


country.  It  was  further  intended  to 
define  the  primary  purpose  and  ob- 
jectives of  international  broadcast 
stations  for  reasons  provided  in  in- 
ternational agreements  to  which 
the  United  States  is  a  party. 

The  applicable  provisions  of  the 
Communications  Act  of  1934,  as 
amended,  require  that  licenses  be 
issued  to  serve  the  public  interest, 
convenience  or  necessity.  To  comply 
with  this  statutory  mandate,  the 
Commission  is  required  before  it 
may  issue  a  license  or  assign  any 
frequency  for  any  particular  serv- 
ice to  define  the  purpose  and  objec- 
tives for  such  service  in  such  a  way 
that  the  public  interest,  conveni- 
ence or  necessity  will  be  served  by 
the  station  licensed  to  operate  on 
frequencies  assigned  to  this  service. 
This  is  true  whether  the  service  be 
international  broadcast  service,  tel- 
ephone or  telegraph  service,  domes- 
tie  broadcast  service,  police  service, 
aviation  service  or  any  of  the  other 
various  classes  of  radio  service  au- 
thorized by  the  Commission. 

Prior  to  the  adoption  of  the  pres- 
ent rules  governing  international 
broadcast  stations,  stations  licensed 
to  operate  on  the  frequencies  as- 
signed to  that  service  were  author- 
ized only  on  an  experimental  basis. 
During  the  experimental  period  the 
Commission  imposed,  and  the  li- 
censees accepted,  conditions  limit- 
ing the  nature  and  defining  the 
character  of  the  service  which 
could  be  rendered  on  the  assigned 
frequencies. 

The  operation  of  these  stations 


has  demonstrated  that  the  use  of 
the  frequencies  involved  for  long- 
distance communication  is  prac- 
ticable and  can  no  longer  be  consid- 
ered in  an  experimental  stage  of 
development.  Before  assigning  fre- 
quencies for  use  on  a  regular  basis 
for  international  broadcasting,  it 
was  necessary  for  the  Commission 
to  consider  what,  if  any,  benefits 
would  result  to  the  people  of  this 
country  from  such  use. 

For,  unless  the  public  interest, 
convenience  or  necessity  would  be 
served  by  assigning  these  frequen- 
cies to  a  use  which  would  not  di- 
rectly serve  the  listeners  of  this 
country,  and  since  the  frequencies 
are  to  be  used  for  providing  pro- 
gram service  to  the  listeners  of 
other  countries,  it  was  necessary 
to  determine  how  and  to  what  ex- 
tent a  program  service  to  foreign 
countries  from  American  broadcast 
stations  would  be  of  benefit  to  this 
country. 

Public  Benefit 

The  Commission  reached  the  con- 
clusion that  there  would  be  a  pub- 
lic benefit  to  the  people  of  this  coun- 
try if  American  stations  could  be 
licensed  to  provide  a  program  serv- 
ice to  foreign  countries  if  the  effect 
of  the  operation  of  such  stations 
would  be  to  engender  interna- 
tional good-will,  understanding  and 
cooperation  through  program  serv- 
ice generally  reflecting  the  culture 
of  our  people.  The  Commission  was 
of  the  opinion  that  such  a  service 
{Continued  on  page  98) 
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Chicago  AFRA  Negotiations 
Continue  as  Accord  Is  Sought 

Agency  -  Broadcaster  Group  of  Six  in  Charge; 
KMOX  and  AFRA  Finally  Reach  Agreement 


CHICAGO  chapter  of  AFRA  and 
the  combined  committee  of  broad- 
casters and  advertising  agencies 
failed  to  agree  on  a  code  for  local 
commercial  programs  after  an  all- 
night  session  July  8,  adjourned  for 
the  NAB  convention  until  July  13, 
and  had  reached  no  agreement  as 
Broadcasting  went  to  press.  Fol- 
lowing the  threat  of  an  AFRA 
strike  [Broadcasting  July  1],  ne- 
gotiations were  continued  under  a 
newly-formed  committee  of  six 
agency  representatives  and  six 
broadcasters. 

Spearhead  of  the  disagreement  is 
that  the  differential  between  the 
AFRA  network  commercial  code 
and  the  proposed  local  commercial 
code  is  not  great  enough  to  satisfy 
Chicago  agencies  and  broadcasters. 
A  particular  point  of  disagreement 
is  the  rate  AFRA  is  understood  to 
have  proposed  for  station  break 
and  spot  announcements,  $7.50  per 
announcement. 

The  Combined  Committee  of 
Broadcasters  and  Advertising 
Agencies  includes  Sidney  N.  Strotz, 
manager  of  NBC  -  Chicago 
(WMAQ,  WENR),  chairman; 
Glenn  Snyder,  WLS;  Robert 
Brown,  WBBM;  E.  W.  Wood  Jr., 
WGN;  Ralph  L.  Atlass,  WJJD- 
WIND;  W.  E.  Hutchinson,  WAAF; 
Edward  Aleshire,  Benton  & 
Bowles;  L.  D.  Milligan,  Blackett- 
Sample-Hummert;  R.  J.  Scott, 
Schwimmer  &  Scott;  Walter  E. 
Smith,  Rogers  &  Smith;  E.  Sonder- 
ling.  United  Broadcasting  Co.; 
Frank  R.  Steel,  McJunkin  Adv.  Co. 

KMOX  Settlement 

Settlement  of  the  long  drawn 
out  negotiations  between  AFRA 
and  KMOX,  St.  Louis,  was  reached 
in  New  York  July  7,  when  an  18- 
month  contract  covering  talent  em- 
ployed at  the  station  was  signed 
by  Emily  Holt,  executive  secretary 
of  AFRA,  and  Mefford  R.  Runyon, 
CBS  vice-president,  representing 
KMOX,  which  is  a  CBS  owned  and 
operated  station.  Contract  covers 
all  actors,  singers,  announcers,  con- 
tinuity writers,  special  program 
announcers  and  news  writers  em- 
ployed at  KMOX  on  both  local  and 
network  programs,  whether  sus- 
taining or  commercial,  and  is  said 
to  be  the  most  complete  contract 
AFRA  has  negotiated. 

Exact  terms  were  not  disclosed, 
but  it  is  understood  that  the  rates 
for  both  commercial  and  sustain- 
ing network  programs  originating 
at  the  station  are  about  20%  below 
the  national  rates  and  that  the 
scale  for  local  programs  is  propor- 
tionately lower  than  that  in  effect 
at  the  key  network  points  (New 
York,  Chicago,  Los  Angeles  and 
San  Francisco).  It  is  estimated  that 
acceptance  of  the  contract  will  in- 
crease the  KMOX  overhead  by 
something  more  than  $20,000  an- 
nually. 

Contract  was  signed  only  after 
negotiations  lasting  for  several 
months  and  carried  on  both  in  St. 
Louis  and  New  York.  Similar  ne- 


gotiations for  talent  employed  at 
WKRC,  CBS  m.  &  o.  outlet  in  Cin- 
cinnati, are  now  under  way,  with 
Maj.  James  P.  Holmes,  AFRA's 
traveling  representative,  confer- 
ring with  the  station  management 
and  Mrs.  Holt  dealing  with  CBS 
executives  in  New  York.  George 
Heller,  assistant  executive  secre- 
tary of  the  union,  is  carrying  on 
negotiations  with  non-network  sta- 
tions in  New  York,  and  local 
AFRA  officers  are  also  working  on 
independent  stations  in  other  cities, 
with  the  object  of  having  the  broad- 
casting industry  completely  organ- 
ized before  the  summer  of  1940, 
when  the  first  AFRA  contracts 
reach  their  expiration  dates  and 
come  up  for  renewal. 

Limited  to  Two  Years 

So  far  the  union  has  signed  no 
contracts  for  more  than  two  years, 
on  the  theory  that  in  such  a  rapidly 
changing  business  as  radio  it  is 
unwise  to  be  bound  by  long-term 
contracts  and  furthermore  that 
these  first  contracts  are  in  the  na- 
ture of  an  experiment  for  both 
sides.  It  is  expected,  however,  that 
when  the  present  contracts  expire 
the  broadcasters  will  insist  that  the 
renewals  be  drawn  up  on  a  five-  or 
ten-year  basis,  to  enable  them  to 
plan  ahead  with  a  reasonable  as- 
surance that  their  overhead  will 
not  be  radically  changed  during  the 
year. 

The  national  AFRA  commercial 
contracts,  covering  terms  and  con- 
ditions of  employment  of  actors, 
singers  and  announcers  on  network 
sponsored  programs,  has  worked 
out  surprisingly  well,  Mrs.  Holt 
stated,  pointing  out  that  the  recent 
all-time  highs  in  netwoi-k  billings 
furnished  substantial  disproof  of 
the  prophecies  that  these  contracts 
would  result  in  driving  national  ad- 
vertisers from  radio  into  other 
media.  From  the  AFRA  viewpoint 
the  contracts  have  proved  a  spur 
to  membership,  which  now  exceeds 
8,000  persons,  she  said. 


USED  TO  strange  sights,  Atlantic 
City  boardwalk  strollers  all  the 
same  jumped  in  their  boots  as  they 
sighted  Sax  Rohmer's  bogeyman, 
Dr.  Fii  Manchu,  who  is  now  on  the 
airlanes  via  Radio  Attractions  tran- 
scriptions. 


AFRA  Pact  on  Coast 

AGREEMENT  on  new  commercial 
regional  wage  scales  and  working 
conditions  for  Pacific  Coast  radio 
artists,  announcers  and  sports  com- 
mentators, has  been  reached  by 
West  Coast  advertising  agencies 
and  the  American  Federation  of 
Radio  Artists.  Committees  from 
both  meeting  in  Hollywood  in  early 
July  made  certain  concessions 
agreeable  to  all,  but  major  rates 
originally  submitted  to  the  former 
group  are  reported  to  remain  sub- 
stantially unchanged  [Broadcast- 
ing, July  1].  Negotiations  on  local 
rates,  it  was  said  on  July  11,  will 
start  soon  as  the  agency  committee 
headed  by  Naylor  Rogers,  execu- 
tive of  Raymond  R.  Morgan  Co., 
Hollywood,  and  that  of  Los  Angeles 
Chapter,  AFRA,  headed  by  I.  B. 
Kornblum,  executive  secretary,  iron 
out  details  of  the  regional  scales 
and  prepare  the  agreement  for 
signing. 


Referee  for  AFRA-NBC 

AFRA's  dispute  with  NBC  over 
payment  of  commissions  to  the  net- 
work's Artists  Bureau,  on  contracts 
covering  employment  of  an  artist 
on  a  sustaining  program  at  the 
minimum  wage  permitted  by  the 
AFRA  sustaining  code,  is  now  in 
the  hands  of  referees  of  the  Ameri- 
can Arbitration  Association.  Case 
was  argued  and  briefs  filed  July  10 
under  terms  of  the  AFRA-network 
agreements,  and  a  decision  is  ex- 
pected in  about  two  weeks.  It  was 
also  reported  in  New  York  that  ne- 
gotiations between  WINS  and  the 
American  Federation  of  Radio  Art- 
ists for  a  renewal  contract  are 
reaching  their  final  stage. 


Virginia  Local  Sold 

JOHN  F.  ARINGTON  Jr.,  former- 
ly with  WIOD,  Miami,  and  Mrs. 
Arington  this  month  took  over  con- 
trol and  management  of  WCHV, 
Charlottesville,  Va.,  having  pur- 
chased the  61%  interest  held  by 
Mrs.  Hugh  M.  Curtler,  wife  of  the 
station's  general  manager.  Mr. 
Curtler,  who  has  left  the  station, 
said  the  purchase  price  was  $16,500. 


KELLY  BEVERAGES,  Stanhope,  N. 
J.  (Kel-Kola)  has  named  Croyden 
A.dv.  Agency,  IS'ew  York,  to  handle  its 
account  and  plans  to  use  radio  in  the 
autumn  in  New  York  and  Philadel- 
phia. 


Wise  Siraoniz 

SIMONIZ  Co.,  Chicago  (au- 
tomobile cleaner  and  wax), 
has  renewed  its  Sunday 
morning  half-hour  show  on 
WMAQ,  that  city,  for  an- 
other year  making  the  sixth 
consecutive  year  of  broad- 
casts on  WMAQ.  The  firm 
started  its  radio  advertising 
on  the  old  KYW  when  Paul 
McClure,  now  assistant  sales 
manager  of  NBC  -  Chicago, 
announced  the  show  and  gave 
bang-up  commercials.  Elmer 
Rich,  president  of  Simoniz, 
recently  said  that  "four 
years  of  constantly  driving 
home  the  idea  'Motorists 
Wise  Simoniz'  have  proved 
that  it  pays  to  entertain  the 
millions  who  listen  to 
WMAQ."  George  H.  Hart- 
man  &  Co.,  Chicago,  handles 
the  account. 


Met  Policyholder  Seeks  , 
To  Restrain  Broadcasts 

JUSTICE   Frank  E.  Johnson,  of  J 
Brooklyn  Supreme  Court,  on  July  i 
13  ordered  the  Metropolitan  Life 
Insurance  Co.  to  show  cause  July 
18   why   a   temporary   injunction  | 
should  not  be  granted  restraining 
it  from  continuing  its  Edwin  C. 
Hill  broadcasts  on  WOR,  WHN  and 
WNEW,  New  York.  I 

The  action  was  brought  by 
Lawrence  Shay,  policyholder,  who 
charges  that  $100,000  has  been 
spent  "excessively"  for  the  broad- 
casts. He  says  the  money  should 
be  used  to  reduce  premiums  to  poli- 
cyholders. G  e  0  r  g  e  Schnapp  is 
Shay's  attorney. 

Gruen  Plans  Programs  I 

GRUEN  WATCH  Co.,  Cincinnati, 
has  increased  its  advertising  ap-  j 
propriation  for  this  fall  to  intro-  |l 
duce  three  new  lines  of  watches  ■ 
and  will  offer  seven  different  tran-  a 
scribed  programs  to  dealers  for  a  I 
cooperative  campaign  on  local  sta-  I 
tions.  Built  on  the  theme  "Gifts  | 
From  Your  .Jeweler  Are  Gifts  at  I 
Their  Best,"  six  quarter-hour  pro- 
grams and  one  five-minute  program 
will  be  fui-nished  free  of  charge  to  i 
jewelers    complete   with  commer- 
cials and  suggested  publicity  tie- 
ups.  McCann-Erickson,  New  York, 
is  the  agency  in  charge. 


Nunn  Plans  Network 

PLANS  for  a  regional  network  of  i 
Southern  stations,  to  be  affiliated  i 
with  MBS,  were  tentatively  com- 
pleted during  the  NAB  convention 
under  the  leadership  of  Gilmore  N. 
Nunn,  president  of  WL\P,  Lex- 
ington, Ky.,  who  vdth  his  father 
also  has  an  option  to  purchase 
WCMI,  Ashland,  Ky.  As  the  con- 
vention closed,  four  stations  had 
agreed  to  proposals  to  join  the 
group,  with  additional  stations  in 
five  important  Southern  markets 
under  consideration.  Stations  al- 
ready selected,  besides  WLAP  and 
WCMI,  are  WSIX,  Nashville,  and 
WGRC,  New  Albany,  Ind.  A  na- 
tional representative  will  be  ap- 
pointed following  completion  of  ne- 
gotiations with  MBS.  The  network 
is  tentatively  scheduled  to  begin 
operation  Sept.  24. 


Ex-Lax  Starts  on  50 

EX-LAX  MFG.  Co.,  Brooklyn  on 
July  10  started  a  summer  cam- 
paign of  11  weeks  with  three  an- 
nouncements a  week  on  50  sta- 
tions. Agency  is  the  Joseph  Katz 
Co.,  New  York. 


Tests  in  Roanoke 

FLODENT  PRODUCT  Co.,  New 
York  (liquid  dentifrice)  has  named 
Street  &  Finney,  New  York,  as 
agency.  The  firm  is  now  testing 
a  program  on  WDBJ,  Roanoke,  and 
may  expand  if  the  campaign  is  suc- 
cessful.   

WGNY,  Newburgh,  N.  Y.,  now  a  Mu- 
tual outlet,  is  now  operating  on  its 
new  1220  kc.  frequency  with  250  watts 
until  local  sunset.  Headed  by  Peter 
Goelet,  owner  and  manager,  its  ex- 
ecutive staff  comprises  Richard  Crans, 
program  director ;  Joseph  Rake,  act- 
ing sales  manager,  and  Patrick  Simp- 
.son,  chief  engineer.  i 

R.  B.  SEMLER  &  Co.,  New  York' 
(Kreml  hair  tonic)  starts  Gabriel 
Heatter  two  quarter-hours  a  week  on 
WOR,  New  York,  beginning  Oct.  4. 
Erwin  Wasey  &  Co.,  New  York,  is 
agency. 
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White  House  Secretary  Lauds  Industry 


By  STEPHEN  T.  EARLY* 
Secretary  to  President  Roosevelt 


Hits  Myth  of  Official  Pressure  on  Radio;  Praises  Code  Plan; 
Deprecates  Any  Form  of  Government  Censorship 


I  COME  HERE  today  not  in  the 
role  of  White  House  "spokesman" 
for  that  mythical  creature  of  eva- 
sion was  interred  on  the  fourth 
day  of  March,  1933,  and,  insofar 
as  I  can  predict,  he  will  never  be 
resurrected;  certainly  not  by  the 
incumbent  President.  Any  views 
which  I  express  to  you,  therefore, 
reflect  solely  my  personal  beliefs, 
based  upon  experience  of  a  news- 
paperman and  upon  observations 
made  during  the  past  six  years  of 
official  life. 

When  I  accepted  your  invitation 
to  appear  before  this  convention, 
I  emphasized  to  your  President, 
Mr.  Miller,  that  none  could  pre- 
sume to  speak  for  the  President 
of  the  United  States.  I  wish  now 
to  reiterate  that  as  a  preface  to 
my  remarks  to  you. 

No  Banalities 

Usually  when  a  Government  of- 
ficial appears  before  the  trade  as- 
sociation of  an  industry  his  re- 
marks include: 

1.  A  solemn  plea  for  cooperation 
to  attain  some  general  and  usually 
undefined  objectives;  or 

2.  A  stern  admonition  to  reform 
certain  of  its  practices  under  the 
penalty  of  a  paternal  spanking;  or 

3.  A  soothing  reassurance  that 
the  government  has  no  immediate 
intention  of  taking  over  their  busi- 
ness, leaving  its  operators  to  the 
mercies  of  a  dictator  with  designs 
against  the  capitalistic  system,  or 

4.  A  pious  affirmation  of  faith 
in  the  profit  system. 

I  prefer  to  avoid  such  banalities 
although,  like  a  famous  Vermonter, 
I,  too,  could  assure  you  that  I  am 
"agin  sin". 

Broadcasting,  it  seems  to  me, 
mostly  craves  reassurance.  That  I 
can  bring  you.  I  have  no  knowledge 
of  any  Marxist  plot  for  govern- 
ment to  "take  over"  and  operate 
radio  stations.  Neither  can  anyone 
else.  Nor  am  I  informed  concerning 
any  subversive  movement  to  put 
the  government  in  the  retail  hard- 
ware business.  If  such  reassurance 
will  serve  to  alleviate  the  jitters,  I 
am  glad  to  pass  it  along. 

When  the  time  comes  that  this 
Government  dictates  what  its  peo- 
ple shall  hear;  what  they  shall  read 
or  see,  then  freedom  ends  and 
democracy  is  no  more. 

Perhaps  most  of  you  are  familiar 
with  the  recent  utterance  of  the 
President  concerning  freedom  of 
radio.  Speaking  in  a  transcribed 
interview  conducted  by  Lowell  Mel- 
lett,  Executive  Director  of  the  Na- 
tional Emergency  Council,  the  Pres- 
ident said,  in  part: 

"But  now  in  our  own  time,  there 
has  come  into  being  another  great 

*Full  text  of  address  before  NAB 
Convention  July  11,  broadcast  over 
combined  NBC,  CBS  and  MBS  net- 
works. 


STEPHEN  T.  EARLY 


institution  for  the  general  diffusion 
of  knowledge — the  radio.  Still  in 
its  infancy,  it  already  rivals  in  im- 
portance the  schools  and  the  press. 
The  government,  as  the  people's 
agent,  has  had  and  has  now  a  still 
different  relation  to  radio  from  that 
toward  the  school  and  the  press. 
It  has  encouraged  and  aided  its 
development  on  the  one  hand,  and, 
on  the  other,  it  has  set  up  such 
controls  of  its  operation  as  are 
necessary  to  prevent  complete  con- 
fusion on  the  air.  In  all  other  re- 
spects the  radio  is  as  free  as  the 
press." 

Quotes  Mr.  Roosevelt 

What,  then,  is  this  freedom?  The 
President  in  the  statement  just 
quoted  spoke  of  the  government's 
having  a  "different  relation  to  ra- 
dio from  that  toward  the  school 
and  the  press".  To  my  mind,  this 
relationship  implies  more  than 
mere  technical  regulation  necessi- 
tated by  the  physical  phenomena  of 


High  Labor  Standards  of  Broadcasters 
Inspire  Praise  From  Wage-Hour  Chief 


OF  18,000  complaints  involving  al- 
leged violations  of  the  Fair  Labor 
Standards  Act,  the  entire  radio 
industry  has  been  involved  in  only 
a  dozen,  Elmer  F.  Andrews,  Wage 
&  Hour  Administrator,  told  the 
NAB  Convention  at  Atlantic  City 
July  12.  The  dozen  complaints,  he 
explained,  involve  not  only  broad- 
cast stations  but  equipment  manu- 
facturers as  well. 

Mr.  Andrews  described  this  as  a 
"remarkable  showing  for  an  indus- 
try that  employs  17,000  full-time 
workers  and  many  additional  thou- 
sands of  part-time  workers  in  more 
than  700  establishments."  He 
termed  it  evidence  of  compliance 
with  the  law  and  said  the  "radio 
industrv  is  giving  us  very  little 
trouble." 

Promises  Action 

The  Administrator  said  the 
Wage  &  Hour  Division  will  handle 
these  complaints  as  quickly  as  pos- 
sible. "W  here  violations  are 
found,"  he  said,  "we  shall  insist 
upon  restitution  of  back  wages 
that  have  been  illegally  withheld 
from  employes,  and  if  the  viola- 
tion has  been  flagrant — for  in- 
stance, if  records  have  been  falsi- 
fied— court  action  may  be  expect- 
ed. The  Act  calls  for  such  penalties 
as  fines  up  to  $10,000  and  imprison- 
ment for  subsequent  violations,  as 
well  as  fines,  and  a  number  of  gen- 
tlemen who  thought  they  could  de- 
fy the  Government  already  have 
discovered  that  the  game  isn't 
worth  the  candle." 

Observing  that  the  average  wage 
in  radio  is  somewhat  more  than 
$45  a  week,  he  said  this  high  level 
takes  the  broadcast  industry  out  of 
the  sweat  shop  class  and  called  his 


discussion  of  the  25c-an-hour  mini- 
mum wage  "somewhat  academic," 
inasmuch  as  radio  is  a  high  wage 
industry. 

Persons  employed  in  a  bona  fide 
executive,  administrative,  or  pro- 
fessional capacity  are  exempt  from 
the  wage  and  hour  provisions,  Mr. 
Andrews  said,  and  added  that  defi- 
nitions of  these  classifications  are 
defined  in  the  regulations. 

He  explained  that  any  person 
wishing  a  revision  of  the  regula- 
tions may  petition  the  Adminis- 
trator who  will  either  arrange  for 
hearings  or  make  some  other  pro- 
vision to  afford  interested  parties 
an  opportunity  to  present  their 
views.  In  the  absence  of  any  pe- 
tition for  change  in  regulations 
applicable  to  professions,  he  said, 
"I  assume  that  the  radio  industry 
has  not  found  them  too  burden- 
some and  has  been  able  to  adjust 
its  operations  to  the  requirements." 

In  his  enforcement  of  the  Fair 
Labor  Standards  Act,  Mr.  Andrews 
said  that  he  has  been  treated  with 
courtesy  by  broadcasters  and 
voiced  his  appreciation.  This  co- 
operation was  done  as  a  public 
service,  he  added,  "rendered  in 
the  best  traditions  of  your  craft, 
which  also,  happily,  are  the  best 
traditions  of  American  fair  play." 
In  discussing  importance  of  the 
Act  to  industry  in  general,  Mr. 
Andrews  said :  "There  is  in  Ameri- 
ca a  vast  potential  market  for  ra- 
dio equipment  and  appliances,  a 
vast  potential  audience  of  listeners 
not  yet  reached.  Minimum  wages 
and  overtime  pay  for  excessive 
working  hours  will  bring  many 
millions  of  these  into  greater  par- 
ticipation in  their  cultural  and  eco- 
nomic life." 


radio  and  goes  somewhat  beyond 
the  statutory  prohibition  against 
broadcasting  obscene,  indecent  lan- 
guage or  information  concerning 
lotteries,  etc.  Fortunately  or  un- 
fortunately, the  radio  spectrum 
limits  the  number  of  broadcast  sta- 
tions and  government  must  deter- 
mine who  is  to  operate  them.  This 
necessarily  involves  a  duty  upon 
the  part  of  the  government  and  a 
peculiar  responsibility  upon  the 
part  of  broadcasters  who  are  li- 
censed to  operate  a  franchise  in 
the  public  interest. 

Serving  the  Public 

Where  the  physical  characteris- 
tics such  that  an  unlimited  num- 
ber of  broadcast  stations  could  be 
established,  the  relationship  of  the 
regulatory  authority  of  Govern- 
ment to  the  broadcast  operator 
might  be  simply  that  of  parceling 
out  wave-lengths  and  enforcing 
recognized  statutory  prohibitions 
against  false  and  misleading  ad- 
vertising that  apply  to  all  media 
alike.  However,  if  predicted  engi- 
neering advances  materialize  and 
the  number  of  broadcast  stations 
can  be  expanded  to  approach  in- 
finity, I  doubt  if  the  present  op- 
erators will  be  particularly  jubi- 
lant over  the  prospect  of  such  ad- 
ditional competition.  You  might 
yearn  then  for  the  good  old  days 
of  regulation  and  questionnaires. 
The  present  FCC  might  become  a 
synonym  for  peace  and  exclusive 
frequencies. 

Therefore,  it  should  be  assumed 
that  broadcasters  are  not  hostile  to 
a  periodic  scrutiny  of  their  record 
to  determine  whether  they  have  ful- 
filled their  obligation  to  the  people 
in  performing  a  public  service. 

As  I  understand  it,  grants  are 
made  essentially  to  the  highest  bid- 
der for  public  service.  The  licensee 
then  assumes  an  obligation  to  ren- 
der the  type  of  service  he  specified 
in  obtaining  his  grant.  If  someone 
thinks  he  can  perform  a  better 
broadcasting  service  in  your  local- 
ity than  you,  under  the  law,  he  has 
a  right  to  file  application  for  your 
license,  and,  if  he  can  prove  his 
case  to  the  satisfaction  of  the  Com- 
mission, he  can  supplant  you. 

Consequently,  I  take  it,  your  best 
insurance  to  defeat  such  potential 
antagonists  is  consistently  to  ren- 
der the  very  best  public  service 
you  can.  A  cumulative  record  of 
good  service  is  an  excellent  insur- 
ance policy. 

Extremists  of  the  "hands-off" 
school  may  advocate  that  when  a 
licensee  is  granted  a  station,  the  li- 
censing authority  should  kiss  him 
goodbye,  wish  him  luck  and  renew 
his  license  every  six  months  or  a 
year  as  a  matter  of  course.  This 
would  grant  a  perpetual  franchise 
to  each  licensee  and  the  govern- 
ment, as  the  agent  of  the  people, 
would  have  no  opportunity  to  de- 
termine whether  a  proper  public 
service  was  being  rendered. 

I  would  not  advocate  that  the  li- 
(Coyitinued  on  page  4-0) 
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NBC  Shifts  Aimed 
At  Stronger  Blue; 
Kiggins  is  Director 

Reports  to  Trammell;  Station 

Relations  in  3  Divisions 

APPOINTMENT  of  Keith  Kiggins, 
formerly  manager  of  station  rela- 
tions for  NBC,  as  director  of  the 
Blue  Network  should  not  be  inter- 
preted as  the  first  step  in  an  event- 
ual separation  of  Red  and  Blue 
activities  by  NBC,  with  separate 
personnel  for  each,  according  to 
Niles  Trammell,  NBC  executive 
vice-president  to  whom  Mr.  Kig- 
gins reports. 

While  in  his  new  position  Mr. 
Kiggins  will  coordinate  all  activi- 
ties of  NBC's  sales,  program,  pro- 
motion, stations  and  press  depart- 
ments as  they  effect  the  Blue  Net- 
work and  while  certain  members 
of  each  of  these  departments  will 
be  assigned  by  the  department 
heads  to  work  closely  with  him  in 
this  task,  there  is  no  intention  of 
generally  realigning  personnel 
along  Red  and  Blue  lines,  Mr. 
Trammell  stated.  Mr.  Kiggins'  ap- 
pointment, he  said,  is  another  step 
in  the  program  for  strengthening 
the  Blue  Network  and  has  no  other 
significance. 

Hedges  Makes  Change 

Following  the  creation  of  the 
new  post  of  Blue  director,  William 
S.  Hedges,  vice-president  in  charge 
of  the  stations  department,  an- 
nounced the  division  of  station  re- 
lations into  three  sections.  Red, 
Blue  and  Service.  The  Red  division, 
headed  by  Sheldon  B.  Hickox  Jr., 
will  handle  relations  with  stations 
affiliated  with  the  basic  Red  or 
Red  supplementary  groups,  all  un- 
paralleled groups  and  stations  op- 
tional to  the  Red  Network  or  to 
either  Red  or  Blue. 

John  H.  Norton  Jr.  is  in  charge 
of  the  Blue  division,  which  will 
handle  relations  with  stations  affili- 
ated with  the  Basic  Blue  or  Blue 
supplementary  groups  and  with 
Blue  optional  stations.  In  this  ca- 
pacity Mr.  Norton  will  work  closely 
with  Mr.  Kiggins.  Easton  C.  Wool- 
ley  will  direct  the  service  division 
supervising  all  general  office  work 
of  the  station  relations  division,  in- 
cluding the  contractual  relations 
for  all  NBC  affiliates.  For  the  pres- 
ent Mr.  Kiggins'  former  position  of 
manager  of  all  station  relations 
will  remain  vacant  Hedges  said. 

A.  E.  Nelson,  who  last  fall  was 
made  sales  manager  for  the  Blue 
Network,  will  continue  in  that  ca- 
pacity, assisted  by  Robert  Saudek 
and  Paul  Massman.  The  general 
sales  staff  will  continue  to  function 
as  representatives  of  all  NBC  fa- 
cilities, according  to  Roy  C.  Wit- 
mer,  vice-president  in  charge  of 
sales,  offering  NBC  clients  and 
prospects  whichever  network  or 
combination  of  stations  best  fits 
the  needs  of  the  particular  cam- 
paign under  consideration. 

The  program  department  will 
likewise  remain  undivided  along 
network  lines,  John  F.  Royal,  vice- 
president  in  charge  of  programs, 
said,  adding  that  Phillips  Carlin, 
manager  of  the  sustaining  pro- 
gram division,  would  serve  as  the 
department's  contact  with  Kiggins. 

In  Atlantic  City  July  9  for  the 
NAB  convention,  Mr.  Trammell  an- 
nounced that  Mr.  Kiggins,  as  the 


New  Blue  Network  Chief 


KEITH  KIGGINS 


WTMJ  Also  Blue 

WTMJ,  NBC-Red  outlet  in  Milwau- 
kee, may  now  be  used  by  Blue  Net- 
work advertisers,  subject  to  avail- 
ability. A  Blue  advertiser  must 
yield  the  station  to  a  Red  network 
client  on  demand,  though  the  Blue 
sponsor  has  an  hour  program  and 
the  Red  client  only  a  15-minute  one. 
In  such  cases,  if  the  Red  program 
falls  at  beginning  or  end  of  the 
Blue  hour,  the  latter  sponsor  may 
utilize  the  remaining  45  minutes 
on  WTMJ,  at  the  45-minute  rate, 
if  he  so  desires. 


NBC  Chicago  Rise 

NBC-Chicago  reports  a  14%  in- 
crease in  its  local  and  spot  sales 
for  the  first  six  months  of  1939 
over  the  first  six  months  of  1938 
on  WMAQ  and  WENR.  National 
spot  sales  for  the  same  period  were 
up  13%  on  all  spot  sales  for  NBC 
managed  and  owned  stations  hand- 
led out  of  Chicago,  according  to 
Oliver  Morton,  NBC  manager  of 
local  and  spot  sales  division.  Local 
and  spots  sales  on  WMAQ  and 
WENR  approximate  $320,000  so 
far  this  year,  while  the  total  sales 
of  national  spot  handled  out  of  Chi- 
cago approximates  $334,000,  Mr. 
Morton  said. 


BROADCAST  of  the  Louis-Galento 
championship  bout  on  NBC-Blue, 
June  30,  sponsored  by  Magazine 
Repeating  Razor  Co.,  had  a  CAB 
(Crossley)  rating  of  53.1,  highest 
of  any  boxing  match  to  be  broad- 
cast  over   a   single   network,  al- 


Blue  Network  director,  has  been 
authorized  to  build  a  special  staff 
of  experts  "for  the  intensive  pro- 
motion" of  the  network. 

Mr.  Kiggins  promptly  announced 
that  Peter  Zamphier,  at  present 
sales  promotion  manager  of  Red 
Book  Magazine,  who  will  join  the 
company  in  August,  and  B.  K. 
(Ben)  Pratt,  pioneer  radio  pub- 
licity man,  and  former  NBC  press 
chief  in  Chicago,  have  been  re- 
tained on  the  Blue  staff. 


LOTS  OF  PROMOTION 

Networks  Vie  in  Stunts  (or 
 NAB  Delesates  

NBC-BLUE,  starting  with  the  is- 
suance of  blue  cards  announcing 
that  the  recent  Louis-Galento  fight 
which  it  carried  exclusively  re- 
ceived the  highest  Crossley  rating 
ever  given  a  single  network  pro- 
gram, did  some  intensive  promo- 
tion at  the  NAB  convention  under 
the  tutelage  of  Keith  Kiggins, 
newly-appointed  director  of  the  net- 
work. 

The  first  convention  night  Mr. 
Kiggins  personally  sent  to  each 
delegate's  room  a  carton  of  Old 
Golds,  with  a  note  stating  that  "the 
Blue  has  started  with  Old  Gold 
leading  the  push".  Next  day  the 
delegates  got  bottles  of  Canada 
Dry  ginger  ale  with  Kiggins'  card, 
preceded  by  telegrams  announcing 
a  forthcoming  release  on  sales  re- 
sults of  Information  Please. 

Later  that  day  Mr.  Kiggins  sent 
fishnet  hats  to  each  lady  of  the  con- 
vention with  his  card,  and  the  third 
day  some  600  bottles  of  Alka- 
Seltzer  were  sent  out.  Network 
rivalry  was  humorously  manifested 
after  the  Crossley  ratine  was  an- 
nounced when  similar  blue  cards 
claiming  a  153.2  rating  and  signed 
by  "Wee  Wee  Wiggins"  were  dis- 
tributed, suspected  as  an  MBS  pro- 
motion man's  idea.  Mutual  during 
the  convention's  first  day  again 
distributed  carnations  pinned  on 
the  delegates  by  pretty  girls,  and 
this  stunt  was  continued  next  day 
by  WFIL,  Philadelphia. 


GE  to  Resume 

GENERAL  ELECTRIC  Co.,  on 
Sept  17  will  resume  the  Hour  of 
Charm  for  52  weeks  on  NBC-Red 
on  behalf  of  its  incandescent  lamp 
department  in  Cleveland.  The  new 
half-hour  proeram  will  be  heard 
on  Sunday  nights  from  10  to  10:30 
p.  m.  instead  of  in  the  former  Mon- 
day night  spot,  which  is  now  oc- 
cunied  by  Dr.  I.  Q.,  sponsored  by 
Mars  Inc.,  Chicago.  Although  the 
agency  for  the  pi'ogram  was  un- 
named, it  is  probable  that  BBDO 
and  Foster  &  Davies,  Cleveland, 
which  jointly  handle  the  depart- 
ment's general  advertising  and  re- 
cently announced  joint  placing  of 
radio  for  the  department,  will 
handle  this  program  as  well. 


though  somewhat  under  the  ratings 
for  the  fight  broadcasts  sponsored 
by  General  Motors  Corp.  for  Buick 
on  combined  Red  and  Blue  net- 
works. 

While  the  number  of  stations 
used  does  not  affect  the  Crossley 
ratings  in  the  case  of  a  single  net- 
work, the  use  of  two  outlets  in 
major  cities  naturally  resulted  in 
higher  ratings.  List  of  bouts  broad- 
cast and  their  ratings  follows : 

Fight 
Ijouis-Schmeling 
Louis-Braddock 
Louis-Farr 
Louis-Schmeling 
Braddock-Farr 
Baer-Nova 
Louis-Galento 


Independents  Ask , 
Blue  Time  Change 

Every-Other-Hour  Option  Plan  ' 

Broached  by  Basic  Stations  j 

REVISION  of  the  optioned  time  i 
requirements  of  basic  station  affili- 
ates of  the  NBC-Blue  network  was 
discussed  in  a  preliminary  way 
July  11  at  a  meeting  of  indepen- 
dent stations  on  the  network  with 
officials  of  NBC  held  in  Atlantic  ' 
City  during  the  NAB  convention. 

After  NBC  executives — including 
President  Lenox  R.  Lohr,  Execu- 
tive Vice-President  Niles  Tram- 
mell, Vice-President  William  S. 
Hedges,  Blue  Network  Director 
Keith  Kiggins  and  the  Blue  sta-  i 
tion  relations  manager,  John 
Norton — had  outlined  plans  for  , 
vigorous  promotion  of  the  Blue,  it 
was  agreed  the  groups  should  con- 
fer in  New  York  beginning  Aug. 
29.  Meanwhile  the  basic  Blue  out- 
lets and  network  officials  will  study 
means  of  meeting  the  issue. 

Every  Other  Hour 

The  Blue  affiliates  at  a  meeting 
the  preceding  day  called  by  Samuel 
R.  Rosenbaum,  president  of  WFIL, 
Philadelphia,  and  chairman  of  Inde-  j 
pendent  Radio  Network  Affiliates,  ' 
tentatively  discussed  an  arrange- 
ment whereby  every   other  horn- 
around  the  clock  would  be  optioned 
to  NBC  in  lieu  of  the  present  ar- 
rangement covering   a   little  less 
than  half  of  the  station  operating  ' 
time.  The  theory  was  that  idle  time 
now   under    option   to  NBC-Blue 
could  well  be  converted  into  reve- 
nue-producing periods  if  available 
for  schedules  rather  than  subject  ' 
to  cancellation  by  virtue  of  NBC's 
prior  call.  Most  of  the  stations  also 
are  MBS  outlets. 

The  affiliates  were  assured  at  the 
dinner  meeting  July  11  that  the 
outlook  for  the  Blue  is  brighter, 
and  that  the  concerted  drive  for 
business  was  expected  to  yield 
worthwhile  results.  Mr.  Kiggins 
and  Mr.  Norton  were  expected  to 
handle  the  preliminary  conversa- 
tions with  the  independent  affili- 
ates. 

In  addition  to  network  officials, 
those  who  attended  the  July  11 
dinner  included  Mr.  Rosenbaum 
and  Roger  W.  Clipp,  WFIL;  Gard- 
ner Cowles  Jr.,  Luther  L.  Hill  and 
Craig  Lawi-ence,  WMT,  Cedar  Rap- 
ids, and  KSO,  Des  Moines;  Fred  R. 
Ripley,  WSYR;  E.  N.  Stoer  and 
Loren  Watson,  Hearst  Radio,  for 
WBAL,  Baltimore;  John  Shepard 
3d,  Yankee  Network;  V.  E.  Car- 
michael,  KWK,  St.  Louis;  C.  T. 
Hagman,  WTCN,  St.  Paul;  H.  K. 
Carpenter,  WHK  -  WCLE,  Cleve- 
land. 


NBC  SpUts  at  10  p.  m. 

BASIC  BLUE  network  and  Blue 
supplementary  groups  are  now 
available  on  a  split  basis  between  i 
10  and  11  p.  m..  New  York  time.'i 
daily  except  Saturday,  subject  to 
the  usual  split  network  removal 
clauses.  Special  discounts  given  to 
Blue  network  advertisers  do  not 
apply  to  these  split  networks. 

Date  Network  Rating 

June  19,  1936      Red  &  Blue  57.6 


June  22,  1937  "     "  "  57.6 

Aug.  30,  1937  "     "  "  56.9 

June  22,  1938  "     "  "  63.6 

Jan.   21,  1938  Blue  35.9 

June    1,  1939  "  32.2 

June  30,  1939  "  53.1 


Highest  Rating  for  Broadcast  of  Fight 
On  One  Net  Given  Louis-Galento  Match 


Sponsor 
General  Motors  (Buick) 


Adam   Hat  Stores 
RCA 

Magazine  Repeating  Razor 
Company 
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Television  to  Force  Broadcasts 
Into  Shortwaves,  Says  Dunlap 

Declares  Now  Is  the  Time  to  'Stake  Claims'  Below 
10  Meters;  Sees  Present  Band  Abandoned 


By  ORRIX  E.  DUNLAP  Jr. 

Radio    Editor.    .Veic    York  Times 

TELEVISION  is  making  progress 
in  New  York,  but  slowly.  It  is  like 
the  baby  who  has  taken  a  few  steps 
and  rather  chestily  looks  westward 
as  if  it  might  be  no  trick  to  walk 
right  across  the  map  to  San  Fran- 
cisco. But  the  parents  know  that 
when  the  youngster  goes  to  Cali- 
fornia he'll  probably  fly,  not  hike. 
So  with  television  today.  It  is  tod- 
dling around  New  York.  It  can't 
walk  to  the  Pacific.  It  must  fly.  But 
it  cannot  fly  until  there  is  a  wire  or 
a  national  radio  relay  system  on 
which  to  travel. 

Those  in  telecasting  today  are 
asking  when  the  others  are  coming 
in  to  help  them  carry  the  load.  The 
pioneer  already  feels  the  burden. 
He's  afraid  that  he  will  not  be  ap- 
preciated until  years  from  now, 
when  monuments  or  plaques  may  be 
erected.  Pioneering  is  often  a  thank- 
less task.  Trail  blazers  meet  the 
obstacles  and  opposition. 

A  Hard  Road 

So  it  is  with  the  telecaster.  His 
road  through  the  air  is  no  easier 
than  that  of  the  covered  wagon,  the 
iron  horse  or  the  clipper  planes. 
Nevertheless,  pioneering  made  their 
achievements  possible.  A  dozen 
years  separated  Lindbergh's  flight 
to  Paris  and  the  transatlantic 
Dixie  Clipper's  passenger  carrying 
schedule  that  puts  America  and 
Europe  a  day  and  a  night  apart. 
Progress  in  television  may  seem 
slow,  but  each  day  finds  the  images 
dancing  nearer  to  the  homes. 

From  the  broadcaster's  stand- 
point there  is  a  vital  question  to  be 
answered  before  he  can  hope  to  get 
revenue  from  telecasting.  Who  will 
pay  for  the  programs  ?  It  may  be 
from  three  to  five  years  before 
that  answer  is  available.  Because  of 
tradition  in  broadcasting,  the  quick 
answer  is  sponsors.  But  can  they 
aflr'ord  it?  And  will  the  public  tol- 
erate advertising  on  television  ?  The 
eye  in  its  likes  and  dislikes  diff'ers 
from  the  ear.  The  eye  can  "tune 
out"  even  the  most  subtle  visual 
advertising  on  the  screen  by  a  turn 
of  the  head  or  a  drop  of  the  eye 
hd.  The  ear  has  no  such  guards. 

The  toughest  row  to  hoe  in  tele- 
vision is  to  get  the  first  100,000 
sets  in  homes.  Then  many  of  the 
present  riddles  vnll  be  answered; 
public  reaction  will  be  knowm. 

Television  has  been  called  a  $13,- 
000,000  "If".  The  question  is  how  to 
sever  the  "If"  and  let  the  1-3  million 
grow. 

First,  programs  must  be  of  such 
calibre  that  the  Joneses  will  be  sur- 
prised to  learn  that  they  are  miss- 
ing pictures  the  Smiths  are  seeing. 
Before  this  can  happen  the  price  of 
television  sets  must  be  within 
range  of  the  average  pocketbook. 
Telecast  stations  must  be  on  the 
air  in  cities  other  than  New  York. 


*  Full  text  of  address  before  NAB 
convention,  July  12.  Because  of  ab- 
sence due  to  illness.  Mr.  Dunlap's 
paper  was  read  by  Edward  M.  Kirbv 
of  the  XAB  staff. 


The  optimist  in  tele'^/ision  must 
be  fully  aware  of  the  intricate 
problems  ahead.  For  one  who  has 
seen  so  much  magic  performed  by 
radio  since  1912,  it  is  easy  after 
seeing  scenes  from  a  Broadway 
play,  a  baseball  game,  and  a  prize- 
fight by  television  to  realize  that  it 
has  a  tremendous  future  —  that 
some  day  it  will  be  a  great  industry. 

It  is  true  that  television  has  not 
made  the  spash  in  New  York  that 
some  expected.  They  overlooked 
certain  factors,  now  more  apparent 
since  programming  has  been  in 
eff^ect  on  a  regular  schedule  for  two 
months.  The  optimistic  figure  of 
100,000  television  sets  being  sold 
by  Christmas  is  being  whittled  dras- 
tically^; 10,000  would  be  a  big  sur- 
prise. Nevertheless,  progress  is 
being  made. 

From  all  indications  it  will  be 
the  autumn  of  1941  at  the  earliest 
before  television  really  gets  up 
steam  in  the  New  York  area.  Tele- 
casters  have  two  years  of  agony 
ahead.  In  that  period  the  showmen 
will  learn  more  about  their  art, 
which  incidentally,  is  not  merely 
Hollywood  plus  broadcasting.  Tele- 
vision is  an  art  in  itself. 

Furthermore,  and  this  is  vital, 
before  the  public  takes  to  television, 
prices  must  be  reduced  or  present 
radios  converted  to  receive  telecasts 


POSSIBLE  revival  of  the  Govern- 
m  e  n  t  anti-trust  suit  against 
ASCAP,  which  has  gathered  cob- 
webs in  the  Federal  District  Court 
in  New  York  for  the  last  three 
years,  was  seen  as  an  outgrowth 
of  conversations  currently  being 
held  in  Washington. 

ASCAP's  offensive  in  Montana, 
where  it  has  ordered  cancellation 
of  performing  rights  licenses  held 
by  stations  in  that  State  where 
criminal  proceedings  have  been  in- 
stituted against  it,  jointly  with  the 
major  networks,  provoked  activity 
in  the  Department  of  Justice,  it 
was  learned.  Senator  Wheeled  (D- 
Mont.),  chairman  of  the  Inter- 
state Commerce  Committee,  who 
on  two  recent  occasions  has  urged 
the  department  to  revive  its  anti- 
trust suit,  is  understood  to  have 
pressed  the  matter  again  along 
with  other  members  of  Congress. 

Hearing  Postponed 

Meanwhile,  despite  ASCAP's  re- 
quest that  the  networks  cease  pro- 
viding stations  in  Montana  \vith 
programs  using  ASCAP  music,  the 
service  has  not  been  discontinued. 
Hearing  on  a  temporary  injunction 
against  ASCAP,  issued  June  20  by 
the  State  court  in  Missoula,  which 
was  to  have  been  held  July  12, 
has  been  postponed  to  Aug.  2.  The 
hearing  on  the  plea  to  make  the 
injunction  permanent,  named  as 
parties  NBC  and  CBS  and  officers 
of  the  networks,  as  well  as  ASCAP 
and  its  offiers.  All,  however,  state 
they  have  not  been  served  with  the 


WEDDING  BELLS  rang  July  1 
for  C.  Merwin  Dobyns,  owner  and 
general  manager  of  KGER,  Long 
Beach,  Cal.,  who  married  Evalyn 
Evans  Thompson,  Los  Angeles 
school  teacher.  His  brother,  John 
Alden  Dobyns,  commercial  man- 
ager of  the  station,  was  best  man. 
After  attending  the  NAB  conven- 
tion, the  couple  departed  on  a  four- 
month  tour  of  Europe  and  Africa. 


without  much  expense.  The  public 
is  greatly  interested  in  television, 
but  can't  afford  it. 

Listeners  who  have  become  ac- 
customed to  plucking  their  enter- 
tainment from  the  air  with  an  in- 
strument costing  less  than  $100, 
and  in  the  majority  of  cases  much 
less,  are  not  likely  to  take  to  tele- 
vision at  a  cost  of  $500.  They  can 
listen  in  or  go  to  the  movies  cheaper 
than  that.  Therefore,  prices  must 
be  lowered,  and  they  will  be  as  mass 
production  has  a  chance  to  operate. 
But  in  any  case  it  is  going  to  cost 
more  to  see  and  to  hear  than  merely 
to  listen  by  radio. 

Broadcasting,  of  course,  flamed 


papers  in  the  criminal  suits,  while 
ASCAP  states  it  has  not  been 
served  in  the  civil  suit  either. 

Under  this  injunction,  ASCAP 
is  restrained  from  collecting  money 
in  the  State  while  stations  are  en- 
joined from  paying  ASCAP  any 
funds  until  there  is  final  adjudica- 
tion of  the  issue.  The  fact  that  the 
criminal  court  in  the  same  jurisdic- 
tion has  issued  warrants  involving 
officers  of  ASCAP  and  the  net- 
works has  tended  to  confuse  the 
situation  in  connection  with  the 
hearing  on  the  injunction  though 
it  was  stated  immunity  of  some 
nature  probably  could  be  procured 
against  arrest. 

In  North  Dakota,  ASCAP  also 
has  taken  the  offensive  by  suing 
KRMC,  Jamestown,  for  alleged  in- 
fringement of  ten  of  its  composi- 
tions at  the  minimum  infringement 
fee  of  $250  per  number.  It  was  as- 
serted that  ASCAP  had  cancelled 
the  license  of  the  station  for  pur- 
ported non-payment  and  proceeded 
to  sue  on  alleged  infringement.  Be- 
cause of  an  anti-ASCAP  statute 
adopted  by  North  Dakota,  it  was 
expected  complications  might  arise 
in  connection  with  the  infringe- 
ment litigation. 

In  Montana,  the  stations  gener- 
ally are  reported  to  be  avoiding 
use  of  ASCAP  compositions  insofar 
as  local  renditions  are  concerned. 
ASCAP  music  used  on  network  pro- 
grams, however,  is  being  broadcast 
on  the  ground  that  the  stations  are 
not  responsible  for  clearance  of 
{Continued  on  Page  83) 


as  a  national  craze  and  became  a 
pastime  because  it  was  simple  and 
inexpensive.  Radios  could  be  built 
at  home.  It  was  a  new  fun.  But 
that's  a  story  you  all  know.  The 
question  now  is  what  effect  is  tele- 
vision to  have  on  broadcasting? 
There  are  so  many  angles  to  the 
subject  that  I  shall  try  to  stick  to 
the  text,  "What  is  to  be  the  fate  of 
the  broadcasters  and  their  millions 
invested  ?" 

That  question  has  been  put  also 
in  regard  to  the  stage  and  screen. 
Broadcasting  will  be  more  directly 
affected  by  television  than  will 
Hollywood  or  the  theatre.  Televi- 
sion is  just  another  motion  picture, 
but  it  is  a  broadcast  picture.  It's  in 
the  air  on  wavelengths  and  that's 
where  you  are.  It  appeals  directly 
to  your  audience  and  therefore  to 
hold  them,  eventually  you  must 
add  sight  to  sound.  Your  future  as 
broadcasters  is  in  ultra  -  short- 
waves.  Just  as  amusement  centers 
shift,  also  shopping,  residential, 
publishing  and  transpoi'tation  ter- 
minals, so  too  will  broadcasting's 
center  of  entertainment  shift  to 
keep  pace  with  progress.  It  will  go 
below  ten  meters.  In  years  to  come 
the  present  broadcast  band  may  be 
abandoned  like  an  old  theatre  after 
the  shows  moved  up  towTi  to  a 
modernistic,  bright  -  light  street 
glorified  by  a  shift  in  population. 

The  radio  population,  however, 
has  nothing  to  fear.  Broadcasters 
will  make  it  as  convenient  as  pos- 
sible to  take  them  along.  Ultra- 
shortwave  converters  will  avert  ob- 
solescence of  the  existing  radios. 
They  will  continue  in  use  until 
gradually  they  are  replaced  by 
popularly  priced  combination  tele- 
radios  attuned  to  ultra-shortwaves. 

But  how  can  all  this  happen  when 
television  isn't  national  ?  It  will  be 
either  through  an  ingenious  wire 
network  or  through  automatic  ul- 
tra-shortwave bouncer  stations  lo- 
cated 15  or  20  miles  apart.  If  the 
wires  cannot  do  it,  radio  will  take 
the  network  problem  into  its  own 
hand.  It  can  be  done. 

Like  a  Circus 

Gradually  broadcasting  will  move 
into  the  ultra-shortwave  spectrum. 
To  be  sure  for  many  years  the  regu- 
lar broadcasters  will  begin  to  feed 
the  same  programs  into  the  ultra- 
shortwave  channels  to  accommo- 
date the  modern  audience  and  to 
fill  in  while  there  are  no  television 
shows  on  the  air.  In  addition  spe- 
cial sound  programs  will  be  offered, 
new  acts  and  talent  developed  on 
the  tiny  waves. 

You  as  broadcasters  are  by  no 
means  to  be  supplanted;  you  are 
to  be  kept  busier  than  ever  running 
a  two  or  three-ring  circus.  You 
may  have  to  go  into  the  film  mak- 
ing business  to  create  short  attrac- 
tions of  your  own  for  telecasting. 
But  remember,  on  the  air  there  is 
a  secondhandedness  to  films.  Al- 
ready it  has  been  learned  in  New 
York  and  London  that  televiewers 
prefer  live  shows  and  surprising  as 
it  may  seem  a  drama  that  runs  for 
more  than  an  hour  is  a  big  hit,  if 
properly  staged.  But,  of  course,  the 
headline  television  act  of  acts  is 
the  topicality  or  actuality  as  they 
call  them  in  London;  events  as  they 
happen  as  they  call  them  in  New 
York. 

Television  is  an  intimate  medi- 
{Continued  on  Page  68) 


Revival  of  Federal  Anti-Trust  Action 
Against  ASCAP  AgainBeingConsidered 
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Milliken  Explains 
Self-Control  Plan 
Of  Film  Industry 

Says  Movies  and  Radio  Have 

Many  Problems  in  Common 

COMMON  problems,  along  with  in- 
dividual competitive  advantages  on 
both  sides,  give  radio  and  motion 
pictures  "a  great  responsibility  to- 
gether" in  maintaining  by  self-reg- 
ulation a  freedom  of  expression 
completely  within  the  bounds  of 
good  taste,  Carl  E.  Milliken, 
secretary  of  Motion  Picture  Pro- 
ducers &  distributors  of  America 
and  former  Governor  of  Maine,  de- 
clared at  a  luncheon  meeting  July 
11  during  the  general  NAB  con- 
vention sessions. 

Heard  by  virtually  the  entire 
membership  at  the  convention,  Mr. 
Milliken  briefly  reviewed  the  simi- 
larities and  dissimilarities  between 
the  problems  of  the  film  and  broad- 
cast industries  and  pointed  to  the 
movie-makers'  success  in  dealing 
with  their  problems  by  regulating 
through  their  own  production  code 
authority. 

Mass  Audiences 

Vast  audiences,  amounting  to 
about  250,000,000  persons  a  week 
for  the  movies,  in  60,000  theatres 
all  over  the  world,  are  not  the  only 
points  in  common  of  radio  and  the 
movies,  Mr.  Milliken  said.  Like  ra- 
dio, movies  deal  with  a  mass  au- 
dience of  varying  tastes  and  neces- 
sarily must  g  u  a  g  e  production 
against  public  likes  and  dislikes,  he 
continued.  They  both  face  the  prob- 
lem of  determining  what  children 
should  see  and  hear,  since  parents 
are  unwilling  to  take  any  respon- 
sibility in  making  the  choice,  and 
place  the  burden  squarely  on  the 
producers,  he  commented.  Further, 
both  serve  audiences  outside  as  well 
as  inside  the  country,  and  both 
recognize  the  necessity  for  self- 
regulation,  he  said. 

Among  dissimilarities  Mr.  Milli- 
ken listed  radio's  affording  only 
sound,  while  movies  give  both  sight 
and  sound;  the  simultaneous  and 
one-time  presentation  of  radio  pro- 
grams, as  against  the  exhibition  of 
movies  at  will;  the  distribution 
problem  arising  from  the  necessity 
for  photographic  film  in  movies,  as 
against  radio  transmission.  Con- 
tinuing, he  said  the  customer,  al- 
though the  actual  average  amount 
has  dropped  from  28  to  23  cents 
in  the  last  10  years,  still  pays  for 
his  moving  picture  entertainment, 
while  first-cost  of  a  radio  receiver 
is  the  only  expense  for  the  listen- 
er. 

He  also  drew  attention  to  the 
convenience  factor  between  sitting 
at  home  listening  to  the  radio  and 
bundling  up  for  a  trip  downtown  to 
see  the  movies,  and  pointed  out  that 
while  the  radio  listener  may  ac- 
cept the  commercial  part  of  the 
program  as  a  necessary  evil  going 
with  a  free  show,  a  movie-goer  or- 
dinarily resents  a  commercial  film 
because  he  doesn't  feel  like  buying 
admission  to  get  an  advertising 
message. 

Mr.  Milliken  also  observed  that 
while  radio,  through  its  very  posi- 
tion, as  an  advertising  medium, 
could  promote  a  particular  program 
on  the  air  at  small  cost,  the  film 
industry  must  spend  from  $70,- 
000,000  to  $100,000,000  .\  year  for 
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AP  Still  Noncommittal 

RESULTS  of  the  action  taken  re- 
cently [Broadcasting,  June  1]  by 
the  board  of  directors  of  the  As- 
sociated Press  in  making  its  news 
available  for  use  on  commercially 
sponsored  broadcasts  are  still  a 
matter  of  "no  comment"  at  AP 
headquarters.  It  was  admitted  that 
there  had  been  "some  response" 
and  that  "some  members  are  tak- 
ing advantage  of  this  provision," 
but  no  details  were  divulged.  It 
was  said  that  no  statement  will  be 
made  until  W.  J.  McCambridge, 
assistant  general  manager  of  AP, 
who  has  had  charge  of  the  radio 
activities  of  the  press  association, 
returned  from  Europe  in  August. 


ELLIOTT  ROOSEVELT,  president 
of  the  Texas  State  Network,  on  July 
11  was  guest  on  the  board  of  experts 
for  Information  Please,  the  program 
sponsored  by  Canada  Dry  Ginger  Ale 
on  NBC. 


Regionals  Favor 
Pay-as-Use  Policy 

Oppose  RMA's  Book  Favoring 

Operation  With  Superpower  j 

A  POLICY  of  pay-as-you-use  in 
ASCAP  royalty  payments  and  a  ' 
firm  stand  against  the  Radio  Man- 
ufacturers    Association's     alleged  f 
"disregard  for  the  rest  of  the  radio  , 
industry"  in  favor  of  superpower  , 
drew    full    support    of  regional 
broadcasters  attending  a  meeting  , 
called  July  10  by  John  Shepard  ' 
3d,  chairman  of  the  National  Asso-  ■ 
ciation  of  Regional  Broadcast  Sta-  ■ 
tions. 

The  regionals  approved  the  stand 
taken  earlier  in  the  day  by  news-  i 
paper-owned  stations  for  the  pay- 
use  principle  in  ASCAP  negotia- 
tions and  instructed  Mr.  Shepard  ' 
to  "fight  for  that  principle"  in  the 
NAB   copyright   committee   meet-  ' 
ings.  The  attack  on  RMA  centered 
on  its  recently  published  booklet,  . 
"Wanted  .  .  .  Better  Radio  Facili- 
ties", which  was  termed  "a  treatise  . 
for  500  kw.  operation".  i 

Resolution  Adopted 

Members  of  the  group  adopted 
a  resolution  registering  definite  op- 
position to  this  type  of  RMA  liter-  . 
ature  and  declaring  that  if  RMA  ' 
did  not  stop  circulation  of  the  cited 
booklet,  the  NAB-RMA  cooperative  I  i 
promotion  efforts  should  be  brought  i  i 
to  an  end  and  the  two  organiza-  ,  ( 
tions  "divorced"  in  such  matters.  ■  c 
The  resolution  followed  a  report  by  <  , 
Ed  Kirby  covering  industry  com- 
ments on  the  booklet  which  includ- 
ed an  explanation  by  A.  S.  Wells,  , 
RMA  president,  that  the  booklet  J  , 
had  been  published  by  the  RMA  en-  ^  ' 
gineering  department  and  was  in  ' 
no  way  connected  with  the  activi-  ^  | 
ties  of  the  RMA-NAB  promotion  I'  ' 
committee.  Mr.  Kirby  also  declared  i'  = 
that  industry  promotion  would  con-  /  i 
tinue  on  a  broadcast  basis  even  in  i 
case  of  a  "complete  divorce"  from  ;  t 
RMA,  with  immediate  efforts  cen-  .  i 
tered  on  promotion  of  the  fall  pro-  ''I  \ 
gram  schedules. 

Paul  D.  P.  Spearman,  Washing- 
ton attorney  representing  NARBS, ,  , 
reporting  to  the  members,  lauded  j 
them  for  successful  cooperation  in 
securing  5  kw.  nighttime  operation 
provisions  for  regional  stations  in 
the  new  FCC  rules  and  regulations  , 
but  declared  the  organization  still  [  ], 
had  several  jobs  to  do  and  must  be  , 
kept    together.    Among    NARBS'  ^  ^ 
present  concerns  he  included  the 
FCC's  "temporary"  26  clear-chan-  ^ 
nel  setup  and  the  proposal  to  pro-  ■  s 
tect  the  present  status  of  stations "  ^ 
suffering  little  interference.  ! 

Three  members  of  the  NARBS  I  a 
board  of  directors,  whose  terms  of  '  4 
office  expired  this  year,  were  re-  '  i 
elected  as  a  group  at  the  meeting.  'I  n 
They  were  E.  B.  Craney,  KGIR, :  i 
Butte,  Mont.;  Campbell  Arnoux,  ?  r 
WTAR,  Norfolk,  and  Hoyt  Wooten, 
WREC,  Memphis. 


N.  Y.  Milk  Series 

NEW  YORK  STATE  Bureau  of 
Milk  Publicity  on  Sept.  25  will  start 
the  radio  portion  of  its  sixth  an- 
nual advertising  campaign,  which 
is  backed  by  a  $300,000  appropria- 
tion and  handled  by  J.  M.  Mathes, 
New  York.  As  in  past  years  spot 
radio  will  again  be  used  for  26 
weeks  with  five  announcements 
weekly  on  17  stations  in  the  state, 
call  letters  of  which  are  not  yet 
available. 


IRNA  Votes  Permanent  Organization; 
May  Hold  Convention  During  September 


SETTING  UP  of  a  plan  for  a  per- 
manent organization  by  Indepen- 
dent Radio  Network  Affiliates  was 
voted  July  11  at  a  meeting  of  the 
group  held  in  conjunction  with  the 
NAB  convention  in  Atlantic  City. 

Reelecting  the  present  executive 
committee  of  IRNA,  which  has 
functioned  for  the  last  two  years, 
with  Samuel  R.  Rosenbaum,  presi- 
dent of  WFIL,  Philadelphia,  as  its 
chairman,  the  group  authorized 
drafting  of  the  permanent  organ- 
ization plan,  to  be  considered  at 
a  future  meeting,  probably  in  Sep- 
tember. The  present  executive  com- 
mittee, plus  members  of  the  three 
committees  designated  last  year  to 
confer  with  the  major  networks  on 
revisions  of  certain  contractual  ar- 
rangements, was  authorized  to 
serve  as  the  planning  committee. 

Mr.  Rosenbaum's  reelection  was 
by  unanimous  vote  of  the  some  100 
representatives  of  affiliated  sta- 
tions present.  It  was  regarded  as  a 
vote  of  confidence  in  his  adminis- 
tration, carried  on  without  a  head- 
quarters organization.  Members 
have  not  been  assessed  dues  for  the 
last  year,  or  since  the  initial  func- 
tioning of  IRNA  in  the  negotia- 
tion of  the  schedule  with  the 
American  Federation  of  Musicians 
covering  staff  orchestras. 

Pending  Problems 

It  was  agreed  the  plan  for  a 
permanent  organization  should  also 
encompass  a  plank  dealing  with 
proposals  which  affiliates  desire  to 
discuss  with  the  major  networks, 
having  to  do  with  station  breaks, 
unrelated  commercials,  bulk  sales 
of  time,  and  similar  network-affili- 
ate problems  of  recent  months. 
Moreover,  it  was  agreed  IRNA,  as 
a  group,  should  express  itself  on 
the  copyright  question  in  advance 
of  concerted  action  by  the  NAB, 

advertising,  embracing  about  15,- 
000  newspaper  ads  each  day. 

To  carry  out  a  code  of  self- 
regulation,  declared  Mr.  Milliken, 
it  is  necessary  to  have  high-calibre 
leadership;  acceptance  among  par- 
ticipants on  a  democratic  basis, 
provision  for  standards  higher  than 
those  the  mass  demands,  i.e.,  pay 
attention  to  the  cultural  elements 
as  well  as  box-office  reports,  and 
education  of  the  public  to  select 
and  appreciate  their  fare. 


particularly  on  the  subject  of  clear- 
ance of  programs  at  the  source  by 
networks. 

Adoption  of  the  plan  for  the  per- 
manent structure  came  after  a  pro- 
posal that  Edwin  W.  Craig,  execu- 
tive head  of  WSM,  Nashville,  be 
drafted  to  devise  a  new  organiza- 
tion plan  and  platform.  Mr.  Craig, 
however,  voiced  the  view  that  the 
present  executive  committee  be  em- 
powered to  devise  the  plan,  ex- 
plaining that  his  business  obliga- 
tions were  such  that  he  could  not 
undertake  the  task.  It  was  on  his 
motion,  unanimously  adopted,  that 
the  present  officers  were  retained, 
and  also  on  his  motion  that  the 
network  negotiating  groups  were 
added  to  the  executive  committee 
membership  as  a  board  to  draft 
the  proposal. 

The  convention  of  the  affiliates 
at  which  the  permanent  plan  will 
be  considered  was  left  to  the  dis- 
cretion of  the  committee,  with  the 
instruction  that  it  submit  the  plan 
to  the  membership  by  Sept.  1.  Be- 
cause of  the  possibility  of  a  gen- 
eral NAB  convention  in  September, 
perhaps  in  Chicago,  on  the  ASCAP- 
copyright  issue,  it  was  thought  the 
IRNA  meeting  might  coincide  with 
such  a  session.  In  any  event,  it 
was  agreed  that  irrespective  of  a 
general  convention,  the  plan  should 
be  presented  for  adoption  this  fall. 
Copyright  Discussion 

At  a  special  convention  in  Chi- 
cago, Aug.  16,  1938,  IRNA  organ- 
ized itself  as  a  section  of  the  NAB. 
At  that  time  the  officers  elected  in- 
cluded, in  addition  to  Chairman 
Rosenbaum,  Mark  Ethridge, 
WHAS,  Louisville,  vice-chairman; 
L.  B.  Wilson,  WCKY,  Cincinnati, 
treasurer,  and  George  W.  Norton 
Jr.,  WAVE,  Louisville,  secretary 
and  counsel.  The  network  negotiat- 
ing committees,  which  held  several 
conferences  on  policies  with  heads 
of  NBC,  CBS  and  MBS,  and  which 
will  serve  with  the  officers  in  draft- 
ing the  new  plan,  were: 

NBC:  Mr.  Rosenbaum,  chairman; 
Paul  W.  Morency,  WTIC,  Hartford; 
Walter  J.  Damm,  WTMJ,  Milwau- 
kee; William  J.  Scripps,  WWJ,  De- 
troit; Robert  T.  Convey,  KWK,  St. 
Louis;  Mr.  Craig;  Harold  V.  Hough, 
WBAP,  Fort  Worth;  E.  B.  Craney, 
KGIR,  Butte;  Mr.  Wilson. 

CBS:  Mr.  Ethridge,  chairman; 
(Continued  on  Page  82) 
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IndustryAchievementsPraised 
By  Miller  in  Reviewing  Record 

Urges  Aggressive  Front  to  Meet  Groups  Seeking  to 
Exact  Tributes  From  Broadcasters 


"WITH  A  RINGING  address,  hur- 
ling defiance  at  "self  -  seeking 
groups  who  come  from  the  outside 
seeking  plunder"  and  praising  ra- 
dio's accomplishments  during  the 
last  year,  Neville  Miller,  NAB's 
first  paid  president,  made  his  debut 
July  11  before  the  membership  of 
the  NAB  at  its  annual  convention 
in  Atlantic  City. 

Declaring  the  time  has  come 
when  the  industry  must  make  its 
stand  and  "see  the  battle  through", 
Mr.  Miller  gave  to  the  membership 
an  accounting  of  his  stewardship 
during  the  last  year.  He  cited  the 
progress  made  by  the  reorganized 
trade  association,  asserting  that  a 
solid  foundation  had  been  laid,  and 
he  commended  the  work  of  his  de- 
partment heads,  all  of  whom  also 
started  from  scratch  with  the  re- 
organization effected  by  action  of 
the  last  convention  in  Washington 
in  February,  1938. 

Eighteen  months  ago,  Mr.  Mil- 
ler recalled,  the  industry  "was  torn 
asunder  by  internal  troubles".  To- 
day it  has  a  membership  of  422 
stations  and  is  truly  representative 
of  the  industry  and  can  speak  for 
it,  he  observed.  He  expressed  the 
hope  that  the  industry,  through 
NAB,  can  sit  down  with,  the  Gov- 
enrment  and  across  the  table  dis- 
cuss the  industry's  problems.  The 
recent  action  of  the  FCC  in  ex- 
tending licenses  to  one  year,  he 
said,  are  indications  that  "we  are 
at  last  about  to  find  the  stability 
so  vitally  needed  by  American  ra- 
dio; that  vague  fears  and  shadowy 
intimidations  will  once  and  for  all 
be  removed  from  this  industry; 
that  we  shall  be  accorded  the  same 
confidence  by  the  Government  it- 
self as  is  already  accorded  us  by 
the  public  itself." 

A  Call  for  Action 

Mr. 'Miller  called  for  convention 
action  on  both  program  self-regu- 
lation and  copyright.  As  chairman 
of  the  respective  committees  han- 
dling these  white-heat  problems,  he 
presented  their  reports  in  detail  at 
subsequent  convention  sessions.  In 
talking  of  the  code,  he  declared 
that  failure  of  the  industry  to  set 
in  motion  self -regulation  in  the  in- 
dustry "will  strengthen  the  demand 
of  those  favoring  governmental 
regulation  of  programs  and  will 
stimulate  the  confidence  of  those 
within  the  industry  who  believe 
they  can  operate  their  stations 
without  concern  for  the  best  inter- 
ests of  the  industry  as  a  w^hole". 
Every  violation  of  program  ethics 
by  the  few  brings  condemnation 
down  upon  the  heads  of  the  majorT 
ity,  he  declared. 

In  advocating  action  against 
self-seeking  groups  for  which  ra- 
dio has  been  the  target  on  the  mis- 
taken ground  that  the  industry  is 
"rolling  in  riches",  Mr.  Miller  re- 
ferred to  the  editorial  in  the  July 
1  issue  of  Broadcasting  recounting 
percentages  and  tributes  paid  by 
stations  which  total  479J:  of  their 
rate  before  taxes.  After  quoting 


from  the  editorial,  Mr.  Miller  com- 
mended its  "serious  consideration 
by  every  member  of  this  industry, 
as  well  as  those  outside  the  indus- 
try, who  seek  to  devise  ways  and 
means  to  exact  further  tribute 
from  us." 

"I  believe  the  time  has  arrived 
when  we  can  no  longer  continue 
to  fight  a  long  series  of  rear-guard 
actions  attempting  unsuccessfully 
to  halt  a  steady  advance  of  increas- 
ing demands,"  he  asserted. 

Mr.  Miller  made  a  plea  for  co- 
operation and  confidence,  in  open- 
ing his  address.  He  struck  at  loose 
talk  and  urged  that  the  procedure 
be  one  under  which  qualified  indus- 
try representatives  in  their  nego- 
tiations "may  enjoy  a  certain  se- 
crecy of  movement",  and  "not  be 
required  that  every  step  which 
they  propose  to  take,  every  move 
they  propose  to  make,  be  exposed  to 
unfriendly  eyes  and  exploited  dur- 
ing the  early  stages  of  the  nego- 
tiations." 

Legislation,  labor  problems,  le- 
gal department  operations  and  lit- 
igation, public  relations,  research 
activities  and  engineering  all  were 
reviewed  in  the  NAB  executive's 
report.  Mr.  Miller  commented  on 
radio's  brilliant  accomplishments 
during  the  last  year  in  program 


NEVILLE  MILLER 

pursuits  and  in  public  service. 
Pointing  out  that  commercial  ra- 
dio is  17  years  old  and  that  during 
at  least  half  that  time  American 
business  has  been  depressed,  he 
cited  the  remarkable  showing  of 
the  industry  economically.  The 
American  people  have  invested  the 
fabulous  sum  of  some  4%  billion 
dollars  in  receivers,  and  84%  of  all 
American  homes  now  have  sets. 


NAB  Groups  Report  Progress; 
Budget  Is  Highest  in  History 

Some  $250,000  Spent,  With  $50,000  Balance; 
Departmental  Achievements  Are  Reviewed 


WITH  A  BALANCE  as  of  June  30 
of  approximately  $50,000,  the  NAB 
during  its  first  fiscal  year  of  opera- 
tion as  a  reorganized  association 
disbursed  approximately  $250,000, 
or  more  than  double  its  disburse- 
ments of  any  preceding  year. 

Operating  under  the  new  method 
of  payment  of  dues  devised  by  the 
last  convention  in  Washington  in 
February,  1938,  the  financial  state- 
ment covering  the  intervening  16- 
month  period  showed  aggregate  re- 
ceipts of  more  than  $300,000,  ac- 
cording to  the  annual  report  of  Ed- 
win M.  Spence,  secretary-treasurer. 
Total  expenses  aggregated  $248,178 
and  cash  on  hand  as  of  June  30 
amounted  to  $52,556.  The  largest 
single  item  of  expense  was  $81,- 
537  for  salaries.  Legal,  engineering 
and  accounting  fees  amounted  to 
$33,820  and  printing  $25,635.  Trav- 
eling expenses  aggregated  $17,239; 
expenses  of  committees,  $14,206; 
miscellaneous  expenses,  $13,589; 
board  of  directors  meetings,  ap- 
proximately $12,000;  rent,  $7,798; 
general  hearings,  $7,318;  NAB- 
RMA  promotional  expenses,  $8,500; 
furniture  and  fixtures,  $6,244;  post- 
age, $5,651. 

Mr.  Spence's  report  revealed  that 
on  Feb.  12,  1938,  when  the  last  an- 
nual convention  began,  the  NAB 
had  417  members.  The  association 


now^  has  422  active  members  and 
three  associates,  he  declared.  Of 
the  aggregate  membership,  256  sta- 
tions were  network  affiliates  and 
159  independent  stations,  consti- 
tuting 60  9f  of  all  operating  com- 
mercial stations  in  the  country. 


LABOR  RELATIONS 


reducing  friction  to  a  minimum." 

Pointing  out  that  the  present 
agreement  between  network  affili- 
ates and  the  American  Federation 
of  Musicians  expires  Jan.  12  and 
that  with  the  independent  stations 
expii-es  May  6,  Mr.  Miller  said  that 
members  of  the  NAB  Labor  Com- 
mittee already  are  giving  attention 
to  this  matter.  The  committee 
plans  to  meet  soon  to  determine 
NAB  policy  and  to  prepare  for  ne- 
gotiations well  before  the  expira- 
tion dates.  The  pacts  involve  ex- 
penditures by  stations  of  a  fixed 
percentage  of  their  income  for  staff 
musicians  as  a  means  of  alleviat- 
ing the  AFM  unemployment  prob- 
lem. 

AFRA  Negotiations 

The  status  of  industry  negotia- 
tions with  American  Federation  of 
Radio  Artists  was  reviewed  by  Mr. 
Miller,  who  observed  that  appar- 
ently this  organization  intends  to 
confine  its  efforts  "for  a  while"  to 
the  major  markets.  The  only  city 
other  than  key  points  in  which 
AFRA  has  an  agreement  is  in 
Racine,  Wis.,  he  pointed  out. 

Activities  of  the  International 
Brotherhood  of  Electrical  Workers 
and  of  the  Amei-ican  Communica- 
tions Assn.  among  technicians  were 
re\'iewed,  along  with  other  union 
activities.  Also  covered  was  the  ap- 
plicability of  the  Wage  &  Hour  Act 
to  the  broadcasting  industry,  and 
it  was  pointed  out  that  principal 
problems  arising  out  of  the  Act 
have  resulted  from  the  overtime 
compensation  section. 

Mr.  Miller  estimated  that  more 
than  200  broadcasters  have  ob- 
tained the  NAB  Labor  Depart- 
ment's assistance  in  applying  the 
Wage  &  Hour  Act  to  their  em- 
ployes. 


The  "remarkable  record"  of  the 
NAB  in  its  labor  relations  was 
recounted  in  the  report  of  Joseph 
L.  Miller,  director  of  labor  rela- 
tions. Only  two  complaints  of  Wag- 
ner Act  violations  have  been  filed 
with  the  National  Labor  Relations 
Board  against  NAB  member  sta- 
tions and  both  were  settled  "out  of 
court",  he  pointed  out.  Asserting 
that  few  other  industries  have  as 
clean  a  slate  on  compliance  with 
the  Wagner  Act,  he  added  that 
there  has  not  been  a  single  strike 
or  lockout  in  the  industry  during 
the  year. 

Holding  that  all  in  all,  the  rela- 
tionship between  the  broadcasting 
industry  and  labor  is  most  amicable 
and  that  a  continuation  of  the 
present  progressive  policy  will 
keep  it  so,  Mr.  Miller  recited  a 
series  of  instances  in  which  his 
work  has  assisted  materially  in 
"fostering  this  friendship  and  m 


RESEARCH 


Paul  F.  Peter,  NAB  director  of 
research,  in  his  report  pointed  out 
that  during  the  past  year  he  has 
spent  considerable  time  and  effort 
in  establishing  accessible  files  and 
library  facilities  for  research  ma- 
terial and  other  basic  facilities  for 
the  efficient  performance  of  his  du- 
ties. Because  the  principal  work 
of  the  research  director  will  always 
be  concerned  directly  with  the 
broadcasting  industry,  he  said  a 
very  complete  file  of  basic  infor- 
mation for  each  station  licensed  or 
granted  a  construction  permit  by 
the  FCC  is  being  kept  current  with 
Commission  action. 

Reviews  Questionnaires 

A  review  of  questionnaires  dis- 
patched by  the  NAB  to  stations — 
covering  copyright,  motion  picture, 
engineering,  law  court  broadcast- 
ing, alcoholic  beverage  advertising 
and  Independent  Radio  Network 
Affiliates — was  embodied  in  Mr. 
Peter's  report.  The  results  of  these 
questionnaire  studies,  despite  the 
burden  on  stations,  proved  most 
useful  in  handling  these  immedi- 
ate problems.  Mr.  Peter  said. 
Finally,  Mr.  Peter  recommended 
reinstatement  of  the  NAB  Business 
Index  sho\\ing  monthly  dollar  vol- 
ume of  the  industry,  which  was  dis- 
continued in  1937.  He  declared  that 
many  inquiries  are  received  for  in- 

{Continued  07i  page  44) 
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AT  BUREAU  of  Advertising  luncheon  (seated,  1  to  r)  are  Leonard 
Reinsch,  WHIG,  Dayton;  J.  H.  Ryan,  WSPD;  D.  A.  Brown,  WHIG; 
Howard  Lane,  McClatchy;  Ford  Billings,  WGWO-WGL,  Fort  Wayne. 
Standing  (I  to  r)  are  Storm  Whaley,  KUOA,  Siloam  Springs,  Ark.;  W. 
C.  Swartley,  WGWO-WGL;  Robert  E.  Bausman,  WIRE;  H.  P.  Lippin- 
cott,  Philadelphia. 


Sale  of  Broadcast  Medium  as  a  Whole 
Is  Sought  at  NAB  Advertising  Session 


Wheeler  Confers 
With  Members  of 
FCC  on  Policies 

Clear   Channels,  Superpower 

Centers  of  Conversation 

WITH  clear  channels  and  super- 
power the  main  topic,  Senator  Bur- 
ton K.  Wheeler  (D-Mont.),  chair- 
man of  the  Senate  Interstate  Coin- 
merce  Committee,  in  which  radio 
legislation  originates,  conferred  in- 
formally June  29  with  the  entire 
membership  of  the  FCC. 

At  the  invitation  of  Acting 
Chairman  Paul  A.  Walker,  Senator 
Wheeler  discussed  the  radio  regu- 
latory situation  with  the  six  mem- 
bers of  the  Commission,  General 
Counsel  William  J.  Dempsey  and 
Chief  Engineer  E.  K.  Jett  for  more 
than  an  hour.  Chairman  McNinch 
was  not  present,  being  away  on 
sick  leave. 

Although  no  official  word  was 
forthcoming,  it  was  understood 
that  Senator  Wheeler  inquired  par- 
ticularly about  the  recently  pro- 
mulgated rules,  which  become  ef- 
fective Aug.  1  and  which  fix  the 
number  of  clear  channels  at  26. 
[Broadcasting,  July  1].  He  has 
been  a  persistent  advocate  of  du- 
plication and  an  antagonist  of 
superpower.  It  was  explained  to 
the  Senator  that  the  Inter-Ameri- 
can broadcast  allocations  situation, 
complicated  by  Mexico's  failure  to 
ratify  the  Havana  Treaty,  inade  it 
desirable  to  retain  a  substantial 
number  of  exclusive  channels  lest 
their  breaking  down  result  in  what 
was  described  as  possible  chaos. 

Clear  Channel  Policy 

Policy  questions  confronting  the 
Commission  were  discussed  by  Sen- 
ator Wheeler,  who  desired  to  ac- 
quaint himself  and  members  of  his 
committee  with  the  Commission's 
operations,  particularly  in  the  light 
of  constant  criticism  leveled  against 
that  body.  It  was  not  expected 
there  would  be  any  immediate 
change  in  Commission  policy  or 
sentiment  as  a  result  of  the  con- 
ference, since  it  was  emphasized 
by  Senator  Wheeler  that  he  ap- 
peared upon  the  invitation  of  Act- 
ing Chairman  Walker  and  purely 
on  an  informal  basis. 

It  was  evident  that  the  FCC 
does  not  have  in  mind  any  change 
in  its  clear  channel  policy  as  a 
means  of  serving  rural  listeners, 
until  after  the  Havana  Treaty  is 
ratified  by  Mexico  or  some  alterna- 
tive agreement  is  reached.  Whether 
the  FCC,  in  that  event,  will  be 
disposed  to  consider  additional  du- 
plication of  clear  channels,  notably 
on  the  East  and  West  Coasts,  i-e- 
mains  an  open  question.  In  some 
quarters  it  is  thought  such  a 
course  is  likely. 

Moreover,  the  impression  pre- 
vailed that  the  FCC  will  be  inclined 
to  consider  individual  applications 
for  duplication  on  existing  clear 
channels  even  under  the  new  rules. 
In  that  fashion,  it  is  entirely  pos- 
sible that  the  Commission  may  de- 
cide to  veer  from  its  established 
policy  in  certain  individual  in- 
stances. 

Commissioner  Walker  had  con- 
ferred with  Senator  Wheeler  the 
preceding  week  and  following  this 
conversation  suggested  to  him  that 
he  hold  an  informal  conference 
with  the  FCC.  Chief  Engineer  Jett 
on   June   27   also   conferred  with 


NEED  FGR  cooperation  of  mem- 
ber stations  in  supplying  success 
stories  to  be  used  in  coordinated 
promotion  of  radio  as  an  advertis- 
ing medium,  and  the  need  for  sell- 
ing the  radio  medium  as  a  whole 
to  advertisers,  were  stressed  at  a 
luncheon  meeting  in  Atlantic  City 
July  10  under  auspices  of  the  NAB 
Bureau  of  Advertising.  With  atten- 
tion directed  at  specific  as  well  as 
genei'al  problems  of  radio  selling, 
an  increased  budget  for  the  bu- 
reau's activities  and  full  coopera- 
tion in  its  research  efforts  were 
asked  at  the  meeting. 

Craig  Lawrence,  sales  manager 
of  Iowa  Broadcasting  System  and 
chairman  of  the  NAB  Advertising 
Bureau  Committee,  presided  and 
keynoted  the  panel  discussions.  Ed- 
ward M.  Kirby,  NAB  public  rela- 
tions director,  reviewed  the  devel- 
opment of  the  advertising  bureau 
idea  as  an  outgrowth  of  the  ac- 
tivities of  the  sales  managers'  com- 
mittee and  the  district  NAB  meet- 
ings which  brought  to  light  the 
need  for  a  concentrated  industry- 
wide medium  promotion  of  the 
same  nature  as  that  employed  by 
other  media. 

Urging  operators  to  "sell  the 
medium  first  and  individual  cover- 
age second",  Mr.  Kirby  said  the 
present  functions  of  the  bureau  ex- 
tended to  research,  both  inside  and 
outside  the  radio  industry,  compil- 
ation of  sales  presentations  de- 
signed to  promote  radio  as  a  gen- 


Mr.  Wheeler  as  well  as  Senator 
Bone  (D-Wash.)  on  technical  al- 
location matters,  outlining  the 
basis  for  the  new  rules  and  regula- 
tions. 

In  addition  to  allocation  mat- 
ters, certain  phases  of  the  FCC's 
network-monopoly  inquiry  also 
were  discussed  though  it  was  point- 
ed out  that  the  committee  which 
conducted  the  hearing  has  not  yet 
drafted  its  report  and  conclusions. 
The  censorship  question  was  raised 
in  connection  with  the  provocative 
international  broadcast  rule  and 
Senator  Wheeler  was  advised  that 
a  hearing  on  the  subject  had  been 
scheduled  for  July  14. 

In  friendly  fashion,  it  was  learned. 
Senator  Wheeler  urged  the  Com- 
mission to  effectuate  better  team- 
work. He  deprecated  unfavorable 
publicity  and  intra-  Commission 
controversy. 


eral  advertising  medium,  and 
studying  the  problems  of  consumer 
relations. 

The  growing  importance  of  basic 
information  on  radio  as  an  adver- 
tising medium,  to  be  achieved 
through  figures  in  black  and  white 
and  "crisp"  compilations  of  radio 
success  stories  in  attractive  presen- 
tations, was  pointed  out  by  Paul 
F.  Peter,  NAB  director  of  research. 
The  bureau's  immediate  function 
lies  in  research  within  the  industry 
itself  through  interchange  of  in- 
formation among  NAB  members, 
he  stated,  while  later  research  ef- 
forts will  extend  to  consumers  and 
users  of  radio  time. 

Exhibiting  advertising  presenta- 
tions prepared  by  a  similar  organ- 
ization under  the  American  News- 
paper Publishers  Assn.,  he  lauded 
their  idea  of  selling  advertising 
in  general  and  leaving  it  up  to  in- 
dividual publishers  to  sell  space 
after  the  advertiser  has  been  im- 
pressed with  the  newspaper  medi- 
um as  a  whole. 

The  NAB  bureau  at  present  has 
started  similar  promotion  pieces, 
including  a  bi-weekly  direct-mail 
piece  covering  specific  successes  in 
radio  advertising  and  a  ring- 
bound  presentation  promoting  the 
radio  medium,  he  pointed  out,  but 
enough  material  is  not  yet  avail- 
able to  compile  a  presentation  com- 
parable to  that  available  to  the 
newspaper  industry. 

More  Funds  Needed 

Dr.  Herman  Hettinger,  well- 
known  radio  economist,  also  ad- 
dressed the  meeting  informally, 
summarizing  a  study  of  sales  ad- 
ministration in  radio  stations  com- 
pleted recently  by  one  of  his  stu- 
dents at  the  University  of  Penn- 
sylvania. Pointing  out  the  develop- 
ment of  definite  selling  procedures 
for  radio.  Dr.  Hettinger  reviewed 
the  genesis  in  the  last  few  years 
of  station  representatives,  cover- 
age surveys,  coincidental  surveys, 
and  the  work  of  the  Joint  Commit- 
tee on  Radio  Research,  to  demon- 
strate the  growing  administrative 
task  of  radio  operation. 

The  need  for  an  all-industry  pro- 
motional organization  like  the  ad- 
vertising bureau  has  grown,  par- 
ticularly since  "the  scrap  for  the 
advertising  dollar  is  getting  tough- 
er than  ever",  he  declared,  but 
the  NAB  bureau  is  "competing  on 
a  shoestring"  against  the  ANPA 


KFDA,  IN  AMARILLO, 
TAKES  AIR  AUG.  1 

KFDA,  Amarillo,  Tex.,  will  go  on 
the  air  Aug.  1  with  100  watts 
power  fulltime  on  1500  kc.  The 
station  will  have  Mutual  and  Texas 
State  Network  affiliations. 

A  reported  $40,000  has  been  ex- 
pended for  the  new  station,  which 
uses  RCA  equipment  throughout 
and  a  Truscon  182-foot  radiator. 
Studios  and  transmitter  are  located 
in  the  Nunn  Bldg. 

President  of  the  Amarillo  Broad- 
casting Corp.,  operating  the  sta- 
tion, is  Cornelius  S.  Gooch,  an 
Amarillo  resident  for  24  years,  and 
operator  of  the  Gooch  Engineering 
Co.  Gilmore  N.  Nunn,  vice-presi- 
dent, also  is  an  Amarillo  native, 
and  with  his  father,  J.  Lindsay 
Nunn,  entered  radio  in  the  early 
20's  when  they  constructed  the  old 
WDAG,  in  Amarillo.  Since  that 
time  the  Nunns  have  operated 
newspaper  and  radio  interests  in 
the  Southwest  and  at  present  are 
operating  WCMI,  Ashland,  Ky., 
and  WLAP,  Lexington,  Ky. 

Commercial  manager  is  Don  C. 
Robbins,  who  has  been  in  radio 
since  1922  when  he  joined  KFI  in 
Los  Angeles.  He  has  been  affiliated 
with  KJBS  and  KSFO,  San  Fran- 
cisco, and  as  West  Coast  national 
sales  manager  for  McClatchy 
Broadcasting  Co.  supervised  con- 
struction and  operation  of  KYGS, 
Merced,  Cal.  Recently  he  had  been 
with  Walter  Biddick,  station  rep- 
resentative, in  San  Francisco.  Earl 
R.  Strandberg  is  program  direc- 
tor, coming  from  KLRA,  Little 
Rock,  Ark.  He  entered  radio  in 
1929  with  WGAD,  Amarillo,  leav- 
ing in  1932  for  WKY,  Oklahoma 
City.  Later  he  was  with  South- 
western Broadcasting  System,  Fort 
Worth,  as  program  director,  and 
with  KMOX,  St.  Louis. 

Operations  of  KFDA  will  be  af- 
filiated with  WLAP  and  WCMI. 


M-G-M  in  28  Cities 

METRO-GOLDWYN-MAYER  Pic- 
ture Corp.,  New  York,  through 
Donahue  &  Coe,  New  York,  is  spon- 
soring from  5  to  40  spot  announce- 
ments weekly  on  stations  in  28 
cities  throughout  the  country  to 
promote  its  new  productions,  "Tar- 
zan  Takes  a  Son"  and  "Goodbye 
Mr.  Chips",  playing  in  Loew's  thea- 
tres in  those  cities.  Spots  are  used 
from  ten  days  to  a  week  ahead  of 
the  openings  of  the  films  on  one 
station  in  some  cities  and  as  many 
as  four  stations  in  others. 


organization,  which  he  said  last 
year  had  a  budget  of  $280,000  and 
this  year  about  $400,000.  He  urged 
the  industry  to  give  the  bureau 
enough  "working  capital"  and  not 
to  expect  it  to  paint  radio  as  the 
100%  medium. 

Panel  discussions  covering  spe- 
cific   radio-selling   problems  were 
turned  over  to  members  by  Chair- 
man Lawrence  immediately  follow- 
ing the  speeches.  L.  H.  Avery,  com-  j 
mercial  manager  of  WGR-WKBW,  1 
Buffalo,  led  the  discussion  on  sell-; 
ing  time  to  chain  stores;  Edward, 
Y.  Flanigan,  of  WSPD,  Toledo,  onj 
local   promotion  for  national  ac-( 
counts;     Charles     C.     Caley,  of 
WMBD,  Peoria,  111.,  on  manufac- 
turer-local dealer  cooperative  ad- 
vertising;   Purnell   H.    Gould,  of 
WFBR,  Baltimore,  on  selling  meth- 
ods   for    banks    and  department 
stores. 
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Television  Images  Like  These  Were  Shown  at  RCA  Convention  Exhibit 


ELZEY  ROBERTS 
KXOK,  St.  Louis 


ELZEY  ROBERTS  JR 
KXOK,  St.  Louis 


TED  SMITH 
In  Charge  of  RCA  Television  Sales 


Television  Units 
For  Field  Showing 
Provided  by  RCA 

Complete  Equipment  and  Crew 

Will  Be  Rented  Locally 

TO  ACQUAINT  the  public  with 
television  in  areas  which  have  not 
yet  seen  it.  RCA  announced  during 
the  NAB  convention  that  it  is  mak- 
ing available  several  traveling 
units  for  local  demonstrations  by 
radio  stations,  among  others.  The 
system,  using  wires  or  low-pow- 
ered high  -  frequency  radio  for 
transmission  from  the  scanning 
camera  to  the  simplified  terminal 
and  viewing  equipment,  which  has 
been  labeled  the  "Jeep",  can  be 
hired  by  the  week  by  any  broad- 
caster in  any  part  of  the  country 
with  complete  equipment  and  crew. 

Television  was  one  of  the  main 
centers  of  interest  at  the  conven- 
tion, where  RCA  set  up  both  its 
"barnstorming"  unit  to  demon- 
strate how  local  telecasts  can  be 
handled  and  its  shortwave  unit  to 
demonstrate  actual  Atlantic  City 
boardwalk,  personality  and  other 
pickups.  For  the  latter  the  RCA- 
NBC  mobile  television  trucks  were 
on  hand  July  10.  Remarkably  clear 
pictures  were  shown  for  the  four 
days  of  the  convention. 

So  the  Public  May  See 

According  to  Ted  Smith,  tele- 
\ision  transmitter  sales  manager 
of  RCA,  the  plan  of  sending  out 
traveling  units  for  local  demonstra- 
tions is  aimed  at  giving  the  pub- 
lic a  first-hand  view  of  video  broad- 
casting as  well  as  showing  local 
broadcast  station  managers  and 
others  how  the  system  has  been 
simplified  and  how  it  works.  High- 
definition  pictures  of  441  lines  are 
sho%vn,  the  equipment  being  exactly 
the  same  as  that  shown  in  the 
RCA  and  Westinghouse  buildings 
at  the  New  York  World's  Fair  and 
the  RCA  exhibit  at  the  San  Fran- 
cisco Exposition. 

The  plan  to  send  the  units  into 
the  field  evolved  after  the  enormous 
success  that  attended  the  demon- 
strations of  wired  television  with 
the  RCA  equipment  in  the  Kauf- 
man Department  Store  of  Pitts- 
burgh in  June  and  the  Marshall 
Field  Store  in  Chicago  in  July. 
Some  100,000  persons  viewed  style 
shows,  local  talent,  people  picked 


at  random  from  the  crowds,  car- 
toons and  other  program  material 
during  the  demonstrations  in  each 
of  the  stores. 

The  traveling  units  consist  of  a 
television  camera,  microphones  and 
amplifiers,  the  "Jeep"  (which  is 
picture-producing  unit  containing 
monitor,  amplifier  and  control 
equipment  all  in  one  cabinet),  four 
banks  of  lights,  a  standing  plat- 
form for  subjects  to  be  televised 
and  all  associated  apparatus. 

Sears  Roebuck  &  Co.  is  one  of 
the  first  to  acquire  a  unit,  having 
purchased  one  outright,  and  is  us- 
ing it  at  present  to  demonstrate 
only  to  its  store  managers  and  their 
staffs  the  operation  of  television 
with  a  view  to  taking  advantage  of 
the  retail  set  market  as  it  opens  up. 

With  each  unit.  RCA  furnishes 
a  crew  of  three  men  who  comprise 
a  sufficient  staff  to  operate  the  tele- 
vision transmissions.  The  rental 
basis  is  $2,000  per  week,  which  in- 
cludes all  material  and  expenses 
and  the  services  of  the  operators. 
For  the  second  week  the  fee  is 
$1,500.  Several  broadcasters  at  the 
NAB  convention  indicated  their  in- 
tention of  booking  the  units  for 
local  displays,  some  planning 
demonstrations  for  promotion  pur- 
poses. 

FIRST  order  to  be  placed  for  the 
"barnstorming"  television  units 
was  that  of  KGIR,  Butte;  KFPY, 
Spokane,  and  KXL,  Portland,  Ore., 
which  plan  one-week  stands  in 
those  cities  in  October.  I.  R.  Baker, 
RCA  transmitter  sales  chief,  and 
Ted  Smith,  in  charge  of  television 
sales,  made  deals  at  the  NAB  con- 
vention with  Ed  Craney,  KGIR, 
and  Tom  Symons,  KFPY-KXL. 
Stanley  Hubbard,  KSTP,  St.  Paul, 
also  announced  placing  an  order 
for  purchase  of  an  RCA  television 
transmitter. 


WTIC  Seeks  Television 

PROPOSED  entry  of  WTIC,  Hart- 
ford, into  the  television  field  was 
disclosed  July  7  with  the  filing  of 
an  application  by  the  Travelers 
Broadcasting  Service  Corp.,  licen- 
see of  WTIC,  for  a  1,000-watt  vis- 
ual outlet  to  operate  in  the  84000- 
90000  kc.  band.  The  station  would 
be  located  at  Avon,  hilltop  site  of 
the  WTIC  transmitter.  The  same 
day  WOKO,  Albany,  applied  to  the 
FCC  for  a  500-watt  facsimile  sta- 
tion to  operate  on  2.5050  kc. 


GETS  EVERYTHING 

RCA  CustomMonitorHasWide 
 Receiving  Range  

WHAT  its  hearers  generaly  con- 
ceded was  the  "last  word"  in  radio 
receptivity  was  demonstrated  at 
the  RCA 'exhibit  at  the  NAB  con- 
vention where  a  custom-built  model 
of  a  new  broadcast  monitoring  unit, 
capable  of  a  receiving  range  of 
45  to  12,000  cycles,  including 
speaker  response,  was  shown  for 
the  first  time. 

The  set,  which  was  built  to  spec- 
ifications set  forth  by  I.  R.  Baker, 
in  charge  of  RCA  transmitter  sales, 
and  which  represents  the  combined 
efforts  of  the  best  minds  in  RCA's 
laboratories  and  factory,  was  de- 
scribed as  capable  of  receiving 
"anything  any  transmitter  can  put 
out". 

The  model  shovim  at  the  NAB  is 
the  only  one  yet  built,  and  in  fact 
no  production  plans  have  been 
made.  In  about  four  months  more 
may  be  produced,  according  to  Mr. 
Baker,  and  these  will  be  offered 
first  to  broadcasters  by  direct  sale 
from  the  factory.  No  plans  to  mar- 
ket the  set  publicly  are  contem- 
plated. 

The  set  was  built  to  transmitter 
specifications  on  performance,  in- 
cluding the  monitoring  speaker.  Its 
reproduction  is  regarded  as  the 
closest  thing  to  actually  being  in- 
side the  broadcast  studio.  It  has 
six  controls:  (1)  volume  in  db.; 
(2'>  bass  compensator  at  45  cycles; 

(3)  power-phone,   50  cycle  filter; 

(4)  tunine';  (51  selectivity  up  to 
12.000  cycles;  (6)  sensitivity. 


Dairy  Group  Sponsors 

FARMERS  in  the  Midwest  have 
formed  a  Pure  Milk  Association 
which  started  an  institutional  se- 
ries July  10  on  WLS,  Chicago, 
thrice  weekly,  8-8:15  a.  m.,  featur- 
ing Lloyd  L.  (Doc)  Burlineham  of 
the  Assn.  in  a  program  titled  The 
Singing  Milkman.  The  association 
has  12,000  farmer-members  and  is 
devoting  its  entire  advertising  bud- 
get to  radio,  according  to  Presba, 
Fellers  &  Presba,  Chicago  agency 
handling:  the  account.  Hal  Culver, 
singer  for  the  series,  is  in  fact  a 
singing  milkman  having  worked  for 
a  dairy  in  Nashville,  Tenn.,  while 
he  studied  voice.  Mr.  Buiiingham 
gives  short  talks  on  the  health 
value  of  milk  during  the  program. 


WABC  Is  Forced  Off  Air 
By  Fire  in  Switch  Room 

WABC,  New  York,  on  July  10  was 
off  the  air  from  8:01  to  11:32  a.  m. 
due  to  a  short  circuit  in  the  circuit 
breaker  in  the  station's  main  tower 
switch  room,  which  caused  a  fire 
that  melted  part  of  the  transmit- 
ting apparatus.  Conflagration, 
which  was  confined  to  the  single 
room,  was  put  out  in  an  hour,  with 
repairs  taking  up  the  other  two 
hours  before  the  station  returned 
to  the  air.  During  this  period  WJZ, 
WNEW,  and  WOR  broadcast  fre- 
quent announcements  explaining 
that  WABC  was  off  the  air  due  to 
technical  difficulties. 

In  addition  to  the  physical  dam- 
age caused  by  the  fire,  which  was 
not  immediately  determinable,  the 
catastrophe  cost  the  station  ap- 
proximately $250  in  rebates  to  the 
sponsors  of  eight  CBS  programs 
which  were  cancelled  on  WABC, 
although  carried  by  the  rest  of  the 
network.  These  were:  Manhattan 
Mother,  sponsored  by  Lever  Bros. 
(Chipso)  ;  Bachelor's  Children, 
sponsored  by  Cudahy  Packing  Co. 
(Old  Dutch  Cleanser)  ;  Pretty 
Kitty  Kelly,  sponsored  by  Conti- 
nental Baking  Co.  (Wonder  Bread- 
Hostess  Cake)  ;  Myrt  and  Marge, 
Hilltop  House,  Stepmother,  spon- 
sored by  Colgate-Palmolive-Peet 
Co.  (Super  Suds,  Palmolive  soap, 
Colgate  tooth  powder,  respective- 
ly) ;  It  Happened  in  Hollywood, 
sponsored  by  Geo.  A.  Hormel  &  Co. 
(soups);  Scattergood  Baines,  spon- 
sored by  Wm.  Wrigley  Jr.  Co. 
(gum). 


Longine's  to  Use  85 

L  0  N  G  I  N  E  S  -  WITTNAUER 
WATCH  Co.,  New  York,  has  an- 
nounced that  its  fall  advertising 
will  be  similar  to  that  used  last 
year,  consisting  of  daily  time  sig- 
nals on  about  85  stations  through- 
out the  country.  Arthur  Rosen- 
berg Co.,  New  Y'ork,  handles  the 
account. 

Benriis  to  Expand 

BENRUS  WATCH  Co.,  New  Y'ork, 
has  announced  that  an  increased 
appropriation  for  radio  advertising 
\\ill  be  used  this  September  with 
several  new  markets  to  be  added  to 
those  already  carrying  daily  time 
signals.  New  stations  will  be  de- 
cided early  in  August.  J.  D.  Tar- 
cher  &  Co.,  New  York,  places  the 
account. 
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KRLD  Dedicates 
New  50  kw.  Plant 

Dallas  Station  Staff  Enlarged 

As  Power  Is  Increased 

NEW  transmitter  of  KRLD,  Dal- 
las, was  to  be  dedicated  July  16, 
bringing  the  station's  power  up  to 
50,000  watts.  Public  officials  and 
other  dignitaries  were  slated  to 
take  part  in  the  ceremonies,  to  be 
held  in  the  Hotel  Adolphus  studios. 
The  station  has  been  operated  since 
1927,  a  year  after  its  formation, 
by  the  Dallas  Times  Herald,  with 
Edwin  J.  Kiest,  owner  and  pub- 
lisher, and  Tom  Gooch,  president  of 
KRLD   Corp.  and  editor-in-chief. 

The  Western  Electric  transmit- 
ter is  located  at  Garland,  14  miles 
away,  with  two  475-foot  radiators 
emitting  a  directional  signal  to  the 
west,  south  and  east.  In  charge  of 
the  installation  were  Roy  M.  Flynn, 
KRLD  chief  technician,  and  Jack 
Herber. 

Staflf  Enlarged 

With  the  power  increase  the 
KRLD  staff  has  been  enlarged. 
James  W.  Crocker,  formerly  radio 
director  of  the  Texas  Pan  Ameri- 
can Exposition,  has  been  placed  in 
charge  of  announcing  personnel 
and  merchandising.  He  has  been 
with  the  station  nearly  two  years. 
Roy  George  is  production  manager. 
Three  new  announcers  have  joined 
the  staff :  Bill  Ware,  formerly  of 
WKRC,  Cincinnati;  Thomas  Mea- 
dor  Lowry,  formerly  of  WHAS, 
Louisville,  and  Warwick  Gilmoi-e, 
of  Oklahoma  City.  KRLD  officials, 
besides  Mr.  Kiest  and  Mr.  Gooch, 
are  J.  W.  Runyon,  Times  Herald 
advertising  manager,  managing  di- 
rector; Clyde  Rembert,  station  and 
commercial  manager. 

A  special  salute  program  was 
broadcast  by  CBS,  with  Texas 
Senators  and  Representatives  par- 
ticipating. The  station's  own  dedi- 
catory program  was  broadcast  at 
6:30,  with  station  and  public  of- 
ficials taking  part.  During  the  in- 
augural week  it  was  planned  to 
broadcast  transcribed  salutes  from 
21  stations,  including  foreign  sta- 
tions. 


Senate  Confirms  Walker 
With  a  Unanimous  Vote 

INDICATING  a  tapering  off  of 
Senatorial  antagonism  to  the  FCC 
was  the  confirmation,  without  de- 
bate, hearing  or  opposition  of  Com- 
mission Paul  A.  Walker  to  serve  a 
new  seven-year  term  on  the  FCC 
from  July  1. 

The  Senate  June  29  confirmed 
President  Roosevelt's  renomination 
of  Commissioner  Walker  by  unani- 
mous consent.  Previously,  the  nomi- 
nation had  been  discussed  in  com- 
mittee, but  the  favorable  report  to 
the  Senate  was  unanimous.  The 
Oklahoma  Democrat  has  been  a 
member  of  the  FCC  since  its  cre- 
ation in  1934  and  was  in  charge  of 
the  far-reaching  investigation  of 
the  American  Telephone  &  Tele- 
graph Co.  and  its  subsidiary  or- 
ganizations. 

The  next  term  expiration  on  the 
FCC  is  that  of  Commissioner  Thad 
H.  Brown,  Ohio  Republican,  on 
June  30,  1940.  Commissioner  Brown 
has  intimated  that  he  may  retire 
from  public  office  by  the  end  of 
this  year  to  resume  private  prac- 
tice of  law.  No  formal  announce- 
ment, however,  has  been  made. 


A  Listener  Knew 

WAPI,  Birmingham,  was 
broadcasting  the  revealing 
information  of  the  station's 
Did  You  Know?  program. 
Answering  the  telephone,  the 
WAPI  operator  heard:  "Did 
you  know  you're  off  the  air?" 
WAPI  actually  was  off  the 
air  due  to  a  power  failure, 
but  the  trouble  was  fixed 
within  a  minute. 


NEW  PLANT  housing  the  50,000- 
watt  transmitter  of  KRLD,  Dallas, 
is  shown  above  with  its  475-foot 
vertical  towers  designed  to  send  out 
a  heart-shaped  signal  pointing  to 
the  Southwest.  The  transmitter,  lo- 
cated at  Garland,  Tex,,  was  to  be 
placed  in  operation  July  16.  It  was 
constructed  under  the  direction  of 
Roy  M.  Flynn,  KRLD  chief  tech- 
nician. 


Ethyl  to  Go  Musical 

ETHYL  GASOLINE  Corp.,  New 
York,  which  on  Aug.  21  resumes 
Tune-up  Time  on  CBS,  Mondays, 
8-8 : 30  p.  m.,  will  change  the  format 
of  the  program  to  purely  musical 
omitting  Walter  O'Keefe  and  all 
comedy.  A  new  m.c.  will  probably 
be  selected,  while  Andre  Kostel- 
anetz  and  his  orchestra  and  Kay 
Thompson  and  her  Rhythm  Singers 
will  continue  to  supply  the  music. 
BBDO,  New  York,  handles  the  ac- 
count. 


Profit  of  $7,003,700  by  Major  Nets 
And  23  O&M  Stations  Shown  in  1938 


A  NET  INCOME  of  $7,003,700  on 
total  revenues  of  $44,862,567  was 
earned  by  the  three  major  network 
organizations  (NBC,  CBS  and 
MBS)  and  their  23  managed  and 
operated  stations  during  1938,  ac- 
cording to  an  additional  income 
statement  released  July  6  by  the 
FCC  on  the  basis  of  its  question- 
naire survey.  The  report  supple- 
ments the  figures  for  the  industry 
as  a  whole  released  earlier  [Broad- 
casting, July  1]  which  showed  that 
660  stations  and  the  three  major 
networks  last  year  had  total  reve- 
nues of  $111,358,378  and  a  net  in- 
come of  $18,854,784. 

According  to  the  new  report,  net- 
work operations  of  NBC  (Red  and 
Blue),  CBS  and  MBS  resulted  in 
total  revenues  from  time  sales  and 
other  sources,  after  deductions  of 
commissions,  of  $32,229,618.  The 
net  income  from  network  opera- 
tions only,  amounted  to  $4,349,446. 

M  &  O  Stations 

Station  operation  by  the  net- 
works resulted  in  total  revenues  of 
$12,632,949  and  net  income  of  $4,- 
958,289,  indicating  that  on  a 
smaller  dollar  volume  the  23  man- 
aged and  operated  stations  earned 
a  considerably  larger  net  profit 
than  did  the  networks  as  such. 

Included  in  the  23  managed  and 
operated  stations  were  the  14  NBC- 
operated  stations:  WEAF  and 
WJZ,  New  York;  WENR  and 
WMAQ,  Chicago;  WRC  and 
WMAL,  Washington;  KPO  and 
KGO,  San  Francisco;  WBZ-WBZA, 
Boston-Springfield  (counted  as  one 
station);  WTAM,  Cleveland;  KOA, 
Denver;  KDKA,  Pittsburgh;  WGY, 
Schenectady. 

The  other  nine  managed  and  op- 
erated stations  were  those  of  CBS: 
WABC,  New  York;  WBBM,  Chi- 
cago; WJSV,  Washington;  WKRC, 
Cincinnati;  WBT,  Charlotte,  WCCO, 
Minneapolis;  KMOX,  St.  Louis; 
WEEI,  Boston;  KNX,  Los  Angeles. 

MBS  is  represented  in  the  aggre- 
gates as  a  network  only,  inasmuch 
as  it  does  not  own  any  stations  but 
rather  is  itself  owned  by  two  of  its 


stations  —  WOR,  Newark,  and 
WGN,  Chicago.  The  revenue  and 
profit  figures  for  these  stations  are 
not  included  in  the  FCC  report, 
nor  are  the  NBC,  CBS  and  MBS 
figures  given  separately. 

To  the  net  revenue  figure  for 
networks  ($4,349,446)  and  the  net 
revenue  figure  for  the  23  managed 
and  operated  stations  ($4,958,289), 
the  FCC  accountants  added  $174,- 
751  as  "other  income"  to  make  a 
gross  income  of  $9,482,486.  From 
this  figure,  however,  deductions  for 
Federal  and  State  income  taxes 
and  other  items,  totalinT  $2,478,- 
786,  brought  the  net  profit  figure 
to  $7,003,700. 

According  to  the  report,  nine  kev 
stations  of  NBC  and  CBS  had  total 
revenues  during  1938  of  $5,356,846 
and  a  net  income  of  $2,.549.987. 
These  stations  were  NBC's  WEAF, 
WJZ,  WMAO,  WENR.  KPO  and 
KGO.  and  CBS's  WABC,  WBBM 
and  KNX. 

Non-Key  Profits 

The  other  14  stations  of  the  two 
networks,  listed  as  non-key  sta- 
tions, had  total  revenues  of  $7,- 
276,103  and  a  net  income  of  $2,- 
408,302.  Thus  the  nine  New  York, 
Chicaeo,  San  Francisco  and  Holly- 
wood key  stations  showed  substan- 
tially higher  revenues  and  a 
slightly  lower  net  profit  than  the 
remaining  14. 

Breakdowns  by  individual  stations 
and  networks  were  not  made  avail- 
able, but  David  Sarnoff,  NBC 
board  chairman,  at  the  May  2 
meeting  of  RCA  stockholders  dis- 
closed that  NBC  during  1938 
earned  a  net  profit  of  $3,434,301 
[Broadcasting,  May  15].  In  hi's 
1938  annual  renort,  William  S. 
Paley,  CBS  president,  reported  his 
company's  net  nrofit  for  the  year 
as  $3,541,740  [Broadcasting,  Ap- 
ril 15]. 

Total  network  time  sales 
amounted  to  $54,938,879  during 
1988,  while  the  23  stations  sold 
$13,184,646  worth  of  time,  the  re- 
port shows,  and  the  gross  volume 
of  business  of  the  three  organiza- 
tions amounted  to  $68,123,525.  Paid 


Posto-Photo  to  Add 

POSTO-PHOTO,  Camden,  N.  J. 
(film  developing  and  enlarge- 
ments), on  July  3  for  13  weeks 
started  three  quarter-hours  weekly 
of  the  Make  Believe  Ballroom  on 
WNEW,  New  York.  The  company, 
also  sponsoring  Phil  Cook's  morn- 
ing program  thrice  weekly  on 
WABC,  New  York,  plans  to  add 
more  stations  to  the  campaign  later 
this  summer.  Redfield  -  Johnston, 
New  York,  handles  the  account. 

out  to  others  for  broadcast  service 
was  $19,483,369,  which  with  other 
items  brought  total  book  revenues 
to  $54,130,795.  After  deductions  of 
$9,268,228  as  commissions  paid  to 
agencies  and  brokers,  the  total  rev- 
e  n  u  e  figure  o  f  $44,862,567  i  s 
reached. 


Schulenburg  Asks 
Uniformity  in  Data 

Authentic  and  Standard  Facts 

Declared  a  Vital  Need 

STANDARDIZATION  of  radio 
coverage  and  audience  data,  gen- 
erally along  the  lines  of  the  ob- 
jective of  the  now  dormant  Joint 
Committee  on  Radio  Research,  was 
urged  July  3  by  E.  A.  W.  Schu- 
lenburg, of  Gardner  Advertising 
Co.,  St.  Louis,  in  a  letter  to  a  list 
of  broadcasters. 

Pointing  out  that  the  subject  is 
one  which  has  been  discussed  pre- 
viously, although  nothing  definite 
has  materialized,  Mr.  Schulenburg 
deprecated  the  lack  of  uniformity 
of  such  material.  He  urged  that  the 
whole  question  be  settled  at  the 
NAB  Convention  in  Atlantic  City, 
looking  toward  the  establishment 
of  a  bona  fide  organization. 

Declaring  he  had  been  giving 
considerable  thought  to  what  might 
be  done  by  stations  to  standardize 
coverage  material  furnished  to  ad- 
vertisers and  agencies  and  at  the 
same  time  to  give  this  material  an 
authoritative  stamp,  Mr.  Schulen- 
burg said  that  in  the  publishing 
field  the  Audit  Bureau  of  Circula- 
tions handles  such  data.  The  Traffic 
Audit  Bureau  performs  a  similar 
function  for  billboards,  and  fur- 
nishes an  acceptable  statement  of 
circulation  for  this  medium. 

He  suggested  an  organization  of 
station  owners,  advertisers  and 
agencies  along  lines  similar  to  those 
followed  by  A. B.C.  with  a  board  of 
directors  controlled  by  advertisers 
and  agencies.  The  object  of  such  a 
bureau  would  be  to  supply  informa- 
tion on  coverage  along  with  essen- 
tial data  on  a  uniform  and  stand- 
ardized basis,  to  be  determined  by 
the  board.  The  cost  of  this  service 
would  necessarily  have  to  be  borne 
by  stations,  as  well  as  the  member- 
ship fees  paid  by  advertisers  and 
agencies.  He  suggested  an  organiza- 
tion of  efficient  engineer-auditors 
would  have  to  be  established  for 
this  work,  so  that  coverage  maps 
and  data  would  be  uniform  for  all 
stations. 

The  Joint  Committee,  established 
some  four  years  ago  and  equally  | 
representative  of  broadcasters,  ad- 
vertisers and  advertising  agencies 
through  their  respective  trade  as- 
sociations, has  undertaken  several  , 
studies  on  receiving  set  ownership  ' 
and    distribution    but   has    never  ' 
adopted  a  formula  for  standard-  ; 
ization  of  coverage  and  audience 
data.  ' 
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Radio  Found  to  Be  Superior 
As  a  Medium  for  Cigarettes 

College  Survey  Shows  Broadcasts  Far  Outstrip 
Competing  Media  in  Return-Per-Dollar 


COMPLETE  superiority  of  radio  as 
an  advertising  medium  for  cigar- 
ettes is  shown  in  a  survey  recently 
completed  at  Kansas  State  College. 
Surprising  power  of  broadcast  news 
programs  is  revealed  in  a  second 
survey  at  the  college,  with  radio 
ranking  a  shade  below  newspapers 
as  the  public's  main  source  of  news. 
A  third  survey  analyzes  the  effec- 
tiveness of  different  types  of  com- 
mercial continuities. 

So  far  ahead  of  other  media  was 
radio,  the  survey  indicated,  that  it 
offered  advertisers  twice  as  much 
return  per  dollar  spent  on  cigarette 
advertising  as  magazines  offer,  and 
nearly  six  times  the  return  per  dol- 
lar spent  for  newspaper  advertis- 
ing. 

The  individual  research  studies  of 
the  commercial  and  program  side  of 
broadcasting  were  completed  re- 
cently by  three  Kansas  State  Col- 
lege students  as  part  of  their  regu- 
lar studies  under  H.  B.  Summers, 
instructor  in  radio  broadcasting  at 
the  Manhattan,  Kan.,  school.  The 
surveys  also  were  entered  in  com- 
petition for  a  $25  annual  prize  for 
the  best  piece  of  student  research 
relating  to  broadcasting  offered  by 
WIBW,  Topeka,  and  Senator  Ar- 
thur Capper,  its  OAvner.  First  prize 
this  year  was  won  by  Elton  Pie- 
plow  for  his  study  of  consumer  re- 
call ability  of  advertising  in  vari- 
ous media. 

Radio  Far  Ahead 

Mr.  Pieplow's  survey  indicated 
that  with  consumer  recall  ability 
for  radio  averaging  far  above 
other  media,  and  with  only  17.7% 
of  the  cigarette  manufacturers'  ad- 
vertising expenditures  going  for 
radio  advertising  "the  advertiser  is 
getting,  in  consumer  recall  ability, 
nearly  six  times  the  return  per 
dollar  spent  for  radio  advertising 
that  he  receives  per  dollar  spent  in 
newspapers". 

Based  on  interviews  with  768  cig- 
arette buyers  in  five  Kansas  towns, 
the  study  showed  that  of  577  men 
answering,  78%  recalled  a  radio  ad- 
vertisement for  their  particular 
brand  of  cigarette  during  the  pre- 
ceding week,  49%  recalled  a  maga- 
zine advertisement,  39%)  a  news- 
paper advertisement,  and  33%)  a 
billboard  advertisement.  Of  191 
women  buyers,  73%  recalled  a  ra- 
dio advertisement  during  the  pre- 
ceding week,  47%  a  magazine  ad, 
39%  a  newspaper  ad,  and  24%  a 
billboard.  Responses  to  another 
question,  whether  an  advertisement 
previous  to  the  month  preceding 
could  be  recalled,  showed  a  slight 
general  percentage  decline,  al- 
though the  ratio  remained  substan- 
tially the  same  between  the  various 
media. 

"While  there  was  some  variation 
in  the  results  obtained  in  different 
towns,  the  figures  were  fairly  con- 
sistent," Mr.  Pieplow  explained  in 
his  report.  "Radio  was  in  first  place 
in  every  town  in  which  interviews 
were  made.  Of  course,  the  complete 
significance  of  the  results  hinges 


on  the  amounts  spent  for  advertis- 
ing in  the  various  media. 

Twice  as  Much 

"It  was  impossible  to  discover 
how  much  had  been  spent  in  each 
media  in  the  Kansas  area;  and 
agencies  handling  the  tobacco  ac- 
counts refused  information  as  to 
total  amounts  being  spent  currently 
in  different  media  over  the  nation. 
In  1937,  however,  total  appropria- 
tions of  the  manufacturers  of  the 
four  leading  ciearette  brands  were 
about  $5,000,000  for  radio.  $9,000.- 
000  for  magazines,  and  $14,000,000 
for  newspapers ;  and  it  can  be  fairly 
assumed  that  the  proportions  have 
not  varied  greatly  in  1938  or  for 
the  early  months  of  1939. 

"If  the  assumption  is  correct  that 
the  comparative  amounts  spent  on 
radio,  magazine,  and  newspaper  ad- 


Waring' S  N.  Y.  Repeat 

LIGGETT  &  MYERS  Tobacco  Co., 
New  York  (Chesterfield),  which 
sponsors  Fred  Waring  five  times 
weekly  on  NBC-Red  from  7:15  to 
7:30  p.m.  (EDST),  is  giving  the 
program  a  second  hearing  in  the 
New  York  area  for  13  weeks  on 
WJZ,  the  NBC-Blue  station  in  New 
York,  11:05-11:15  p.m.,  the  time  of 
the  program's  rebroadcast  for  the 
Midwest  and  Coast.  This  second 
broadcast  in  New  York  has  been 
included  in  the  Liggett  &  Myers 
contract  wdth  NBC  and  is  not  a 
test  to  determine  listener  interest 
in  the  area.  Newell-Emmett  Co., 
New  York,  handles  the  account. 

vertising  in  the  spring  of  1939  are 
in  proportion  to  the  amounts  spent 
in  1937 — the  percentages  would  be 
17.7  for  radio,  31.7  for  magazines, 
and  50.6  for  newspapers — the  ad- 
vertiser is  getting,  in  consumer  re- 
call ability,  roughly  twice  the  re- 
turn per  dollar  spent  in  magazines 
that  he  receives  per  dollar  spent  in 
newspapers,  and  nearly  six  times 
the  return  per  dollar  spent  for  ra- 
dio advertising  that  he  receives  per 
dollar  spent  in  newspapers. 

"Miscellaneous   facts  discovered 


Thriving  Summer  Business  on  Networks 
Brings  June  Total  to  All-Time  Record 


NETWORK  reports  of  advertisine 
revenue  for  June  give  continued 
evidence  that  national  advertisers 
are  staying  on  the  air  this  sum- 
mer in  greater  number  than  ever 
before  and  that  the  annual  radio 
summer  slump  is  ranidlv  becoming 
a  thinq-  of  the  past.  Combined  gross 
time  sales  of  the  nationwide  net- 
works for  the  month,  best  June  in 
network  historv.  total  $6,470,770,  a 
rise  of  17.1%  above  the  $5,524,476 
total  for  June,  1938.  Cumulative 
billings  for  the  first  six  months  of 
the  year,  $41,141,990,  show  a  gain 
of  8.4%  over  the  same  period  last 
year,  when  the  billings  totaled  $37,- 
948,408. 

Individually,  as  collectively,  each 
network  reports  the  best  June  in 
its  history.  CBS,  with  $2,860,180 
for  the  month,  as  compared  with 
$2,121,495  for  the  same  month  a 
year  ago,  shows  an  increase  of 
34.8%.  For  the  year  to  date  CBS 
has  a  total  gross  billing  of  $16,- 
918,818,  a  gain  of  8.6%  from  th° 
$15,.582,555  billed  in  the  first  half 
of  1938.  Mutual  billings  for  June 
were  $228,186,  up  12.7%  over  the 
$202,412  billed  in  June,  1938.  For 
the  half-year  period  MBS  cumula- 
tive billings  total  $1,624,235,  beat- 
ing last  year's  figure  of  $1,342,179 
by  21 9r. 

NBC's  June  total  was  $3,382,404, 


which  may  be  broken  down  into 
$2,624,657  for  advertisers  using  the 
Red  network  and  $757,747  for  the 
Blue.  The  June  1939  figure  beats 
that  of  $3,200,569  billed  by  NBC  in 
the  same  month  a  vear  ago  bv 
5.7%.  For  the  half-year,  NBC 
shows  cumulative  billings  of  $22,- 
.598,937  in  1939,  against  $21,023,- 
674  in  1938,  an  increase  of  7.5%. 
Cumulative  Red  billings  for  1939 
to  date  are  $17,234,147;  Blue  bill- 
ings total  $5,364,790. 


Gross  Monthly  Time  Sales 
NBC 

%  Gain 

1939      over  1938  1933 

Jan.   $4,033,900        6.3%  $3,793,516 

Feb.                  3.748.695       7.2  3.498,053 

March                 4.170.852        9.6  3.806.831 

April                  3.560.984        7.6  3,310,505 

Mav                    3.702.102        8.4  3.414.200 

June                   3.382,404        5.7  3.200,-569 

CBS 

Jan.                    2.674.057    —7.1  2.879.945 

Feb.                   2.541,542    —5  2  2.680.335 

March                2.925,684    —3.6  3,034.317 

Anril                  2.854.026      17.7  2,424,180 

Mav                    3.063.329      25.4  2.442.283 

June                   2,860,180      34.8  2.121.495 

MBS 

Jan.                       315,078      16.7  269,894 

Feb.                       276.605        9.2  253,250 

March                   306.976      31.8  232,877 

.A.pril                     262,626      38.6  189.545 

May                       234.764      20.9  194.201 

June                    228,186      12.7  202,412 


'We  keep  them  out  there  to  fill  in  just  in  case  the  phonograph 


From  CLICK 
hreaks  down 


in  tabulating  replies  include:  A 
number  of  buyers  who  could  not 
recall  advertisements  seen  or  heard 
during  the  previous  week  could  re- 
call advertisements  seen  or  heard 
more  than  a  month  previously. 
Women  showed  lower  ability  to  re- 
call advertisements  of  cigarettes 
than  did  men;  this  was  especially 
true  in  the  case  of  billboard  adver- 
tisements. Little  variation  is  dis- 
coverable between  brand  prefer- 
ences of  men  and  of  women.  And 
finally,  there  was  little  or  no  vari- 
ation in  either  brand  preferences 
or  in  ability  to  recall  advertising  in 
various  media,  between  buyers  in 
large  or  small  tov^ms." 

Reaction  to  News 

The  study  of  listener  reactions  to 
news  broadcasts,  conducted  by 
Frank  E.  Woolf  and  based  on  per- 
sonal interviews  with  415  persons 
living  in  and  near  Topeka,  indi- 
cated that  50%  of  those  interviewed 
get  their  news  chiefly  from  daily 
newspapers,  47%  from  radio  news- 
casts, 2%  from  news  magazines, 
and  the  remaining  1%  from  their 
neighbors.  Of  this  number  only  8% 
said  they  did  not  listen  to  an  aver- 
age of  one  news  broadcast  a  day, 
while  36%  averaged  one  newscast 
per  day,  34%  two,  and  22%  three 
or  more. 

With  peak  news  listening  during 
the  12-1  p.  m.  period,  followed  by 
6-7  p.  m.,  9-11  p.  m.  and  7-8  a.  m., 
71%  said  they  get  their  radio  news 
from  a  single  station,  while  the  re- 
maining 29%  listened  to  newscasts 
over  various  stations.  A  preference 
for  a  particular  news  announcer 
was  registered  by  23%  of  those  in- 
terviewed, with  reasons  for  pref- 
erence ranging  from  liking  the  an- 
nouncer's voice  to  approving  the 
manner  in  which  he  handled  his 
news  items. 

Polled  on  their  favorite  type  of 
news  broadcast,  17%  preferred  the 
short,  five-minute  "headline"  type, 
with  few  details;  38%  preferred  a 
quarter-hour  broadcast,  with  im- 
portant items  presented  in  detail; 
29%  preferred  a  dramatized  news 
form  in  the  March  of  Time  style, 
and  16%  preferred  a  combination 
of  different  types,  in  most  cases  the 
quarter-hour  program  with  some 
items  dramatized. 

Preferences  in  Commercials 

The  third  survey,  conducted  by 
Donnasue  Loymeyer  showed  a  dis- 
tinct preference  for  informal  dia- 
log plugs.  It  was  based  on  the  ex- 
pressed reactions  of  500  adult  radio 
listeners  to  five  different  types  of 
spot  commercial  announcements, 
and  was  designed  to  discover 
whether  there  is  a  significant  rela- 
tionship between  the  type  or  form 
of  the  commercial  and  listener  at- 
tention. Most  popular  of  the  five 
continuity  types  was  a  dramatic 
dialogue,  presenting  a  husband-and- 
wife  scene,  with  a  percentage  rat- 
ing of  69.5;  second,  formal  an- 
nouncement, preceded  by  an  atten- 
tion-getter in  which  a  second  voice 
is  used,  65.8;  third,  informal  an- 
nouncement, with  one  speaker  using 
the  first  person,  57.3;  fourth,  con- 
ventional "formal"  announcement 
using  a  single  voice,  45.9,  and  fifth, 
formal  style,  with  two  speakers 
presenting  alternate  sections, 
44.1%. 
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Petition  by  MBS 
Seeks  FCC  Limit 
On  Net  Contracts 

Declares    NBC  -  Crosley  Pact 

Bar  to  Cincinnati  Market 

A  NEW  PLEA  that  the  FCC 
forthwith  adopt  a  regulation  re- 
straining stations  from  contracting 
with  NBC  and  CBS  for  affiliations 
beyond  a  specified  date,  premised 
largely  on  the  negotiation  of  the 
new  five-year  contract  of  NBC  with 
WLW  and  WSAI,  Cincinnati,  was 
made  to  the  FCC  July  6  by  MBS. 

Urging  the  FCC  to  grant  the 
oral  motion  made  by  Louis  G.  Cald- 
well, MBS  attorney,  when  the  so- 
called  network-monopoly  hearings 
were  adjourned  April  19,  the  MBS 
plea  charged  that  NBC  had  nego- 
tiated the  contract  with  the  Crosley 
stations  "for  the  purpose  of  pre- 
venting Mutual  from  having  a  sat- 
isfactory outlet  in  the  Cincinnati 
area  and  of  handicapping  and  in- 
juring petitioner  in  its  operation 
of  a  national  network".  The  peti- 
tion added  that  if  NBC  is  success- 
ful in  negotiating  a  Blue  network 
contract  with  WCKY,  Cincinnati, 
it  would  eliminate  the  possibility  of 
MBS  using  any  comparable  facility 
in  Cincinnati. 

Monopoly  Alleged 

The  original  MBS  motion,  which 
precipitated  a  furore,  has  not  been 
acted  upon  either  by  the  Network- 
Monopoly  Committee  or  the  FCC  it- 
self. While  no  formal  announce- 
ment was  made,  it  was  pointed  out 
that  the  FCC,  upon  its  own  mo- 
tion, can  take  whatever  action  it 
regards  as  necessary  with  respect 
to  exclusive  affiliation  contracts. 
The  committee  does  not  plan  to 
submit  its  report  to  the  full  FCC 
until  fall.  It  is  generally  expected 
that  it  will  contain  legislative  rec- 
ommendations dealing  with  licens- 
ing of  networks  as  such,  guaran- 
teed time  clearance  and  exclusive 
network  affiliation  requirements. 

The  new  MBS  plea  restated  the 
reasons  orally  given  by  Mr.  Cald- 
well for  the  suggested  regulation 
terminating  network  affiliation 
agreements  beyond  a  specified  date, 
to  be  determined  by  the  Commis- 
sion. The  petition  bore  the  signa- 
tures of  Mr.  Caldwell,  who  is  the 
MBS  -  WGN  counsel,  Frank  D. 
Scott,  MBS-WOR  counsel,  and  Per- 
cy H.  Russell,  Mr.  Caldwell's  as- 
sociate. 

It  was  suggested  the  date  be 
specified  to  allow  sufficient  time  for 
the  FCC  committee  to  prepare  a 
report,  for  parties  to  file  excep- 
tions and  present  oral  argument, 
and  for  the  Commission  to  an- 
nounce its  conclusions  and  issue 
regulations  applicable  to  stations 
engaged  in  chain  broadcasting. 
Among  other  things,  the  petition 
recited  that  NBC  and  CBS  are  en- 
gaged in  securing  and  attempting 
to  secure  renewals  of  existing  con- 
tracts for  five-year  periods,  which 
in  many  instances  would  continue 
the  existing  situation  until  1946. 

The  petition  alleged  that  most  of 
the  major  network  contracts  con- 
tain provisions  which,  because  of 
the  limited  number  of  stations  in 
many  important  cities,  "tend  toward 
monopoly,  restrain  competition  and 
prevent  both  the  growth  of  existing 
networks  and  the  establishment  of 
new  networks."  It  was  contended 
(Continued  on  Page  73) 


Radio  Itself 

EIGHT  programs  devoted  to 
the  story  of  radio  itself,  titled 
So  This  Is  Radio,  will  be  pre- 
sented over  CBS  starting 
July  17,  10-10:30  p.  m. 
(EDST).  Columbia  has  as- 
signed Norman  Corwin,  noted 
for  his  Words  Without  Music 
and  Columbia  Workshop  pro- 
ductions, to  write  and  direct 
the  series.  The  programs  are 
designed  to  take  radio  lis- 
teners behind-the-scenes  and 
in  dramatic  form  to  answer 
questions  most  frequently 
asked  by  the  audience. 


Adam  Hat  Signs  Fights 

STARTING  with  the  Henry  Arm- 
strong-Lou Ambers  lightweight 
title  bout  Aug.  22,  the  entire  fall- 
winter  series  of  prizefights  pro- 
moted by  Mike  Jacobs,  comprising 
at  least  16  encounters,  will  be  spon- 
sored exclusively  over  NBC-Blue 
by  Adam  Hat  Stores  Inc.  (chain). 
Sam  Taub  and  Bill  Stern,  who  have 
handled  the  matches  for  the  last 
two  years,  will  announce. 


AN  AFFILIATION  of  WCKY, 
Cincinnati,  with  CBS  was  consum- 
mated Julv  12  under  an  agreement 
whereby  the  new  50,000-watt  NBC 
outlet  joins  the  network  this  fall, 
probably  Oct.  1.  WKRC,  CBS- 
owned  station  in  the  city,  will  be- 
come an  independent  outlet  and 
will  probably  be  sold. 

Simultaneously,  it  was  an- 
nounced that  WMT,  Cedar  Rapids, 
la.,  also  has  signed  with  CBS  and 
will  leave  the  NBC-Blue  as  of  next 
May  1.  Owned  by  the  Des  Moines 
Register  &  Tribune  interests,  also 
operating  WNAX,  Yankton,  and 
KRNT,  Des  Moines,  CBS  outlets, 
and  KSO,  Des  Moines,  Blue  outlet, 
WMT  will  become  a  part  of  a  new 
CBS  group  in  the  Iowa-South  Da- 
kota area. 

The  CBS-WCKY  affiliation  is  an 
outgrowth  of  the  controversy  pro- 
voked by  the  new  five-year  contract 
of  WLW  and  its  sister  station, 
WSAI,  with  NBC.  Whereas  all 
three  Cincinnati  stations  have  been 
optional  Red  and  Blue  outlets,  the 
new  NBC  arrangement  with  the 
Crosley  stations  precluded 
WCKY's  use  for  Red  accounts. 
[Broadcasting,  July  1]. 

New  NBC  Plan  Rejected 

L.  B.  Wilson,  president  of 
WCKY,  signed  the  agreement  for 
the  new  affiliation  with  Edward 
Klauber,  executive  vice-president 
of  CBS,  both  of  whom  were  in  At- 
lantic City  for  the  NAB  conven- 
tion. The  transaction  followed  pre- 
liminary conversations  in  New 
York  the  preceding  week  with  CBS 
President  William  S.  Paley,  Mr. 
Klauber,  Herbert  V.  Akerberg,  sta- 
tion relations  vice-president,  and 
other  CBS  officials. 

Immediately  following  the  sign- 
ing of  the  WLW-NBC  contract  last 
month,  Mr.  Wilson  rejected  the 
NBC  proposal  that  he  become  an 
exclusive  Blue  outlet.  Because  his 
present  affiliation  contract  with 
NBC  has  until  1941  to  run,  there 
was  some  speculation  as  to  possible 
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efforts  by  NBC  to  resist  the 
WCKY-CBS  affiliation. 

Former  Commissioner  E.  0. 
Sykes,  counsel  for  Mr.  Wilson,  par- 
ticipated in  the  negotiations.  It  is 
the  view  of  WCKY,  it  is  under- 
stood, that  NBC,  by  virtue  of  its 
arrangement  with  the  Crosely  sta- 
tions under  which  WCKY  is  denied 
Red  programs,  already  has 
breached  its  affiliation  contract 
with  the  station. 

It  is  expected  that  the  rate  for 
WCKY  as  a  CBS  outlet,  will  be 
$425  per  hour.  Its  new  transmitter 
already  is  installed  and  undergo- 
ing program  tests,  with  regular  op- 
eration expected  to  begin  shortly, 
changing  over  from  its  present  10,- 
000  watts. 

There  were  several  conferences 
between  Mr.  Wilson  and  his  attor- 
ney, Judge  Sykes,  with  NBC  Presi- 
dent Lenox  R.  Lohr  and  other  of- 
ficials of  that  network  prior  to 
signing  of  the  agreement  July  12. 
It  was  reported  that  an  alternative 
proposition  was  made  for  continued 
affiliation  with  the  Blue  but  that 
it  had  been  rejected. 

In  the  original  conversations  with 
Mr.  Wilson,  CBS  discussed  possible 
sale  of  WKRC  to  him  as  part  of 
the  transaction.  This  idea,  it  is  un- 
derstood, has  been  dropped,  and  the 
plan  now  is  to  dispose  of  the  sta- 
tion in  some  other  fashion  after 
the  new  affiliation  becomes  effec- 
tive. 

The  affiliation  of  WMT  with  CBS 
was  agreed  to  in  conferences  of 
CBS  officials  with  Gardner  Cowles 
Jr.,  president,  and  Luther  L.  Hill, 
vice-president  of  the  Iowa  Broad- 
casting System.  As  a  basic  CBS 
outlet,  the  station  will  have  an 
evening  hour  rate  of  $225. 


JAMES  W.  BARRETT,  head  of 
Press-Radio  Bureau,  is  offering  a  new 
service  to  stations  throughout  the 
country  in  the  form  of  a  weekly  "news 
letter",  which  is  timed  for  about  12 
minutes  and  can  be  made  available  to 
sponsors.  Charges  are  based  on  station 
power. 


Trendle  Deserts 
Theatre  for  Radio 

RESIGNING  as  president  and  ex- 
ecutive head  of  United  Detroit 
Theatres  Corp.,  one  of  the  Mid- 
west's most  important  theatre 
chains,  George  W.  Trendle,  presi- 
dent of  King-Trendle  Broadcasting 
Co.,  licensee  of  WXYZ,  Detroit, 
and  operator  of  WOOD-WASH, 
Grand  Rapids,  has  announced  that 
he  will  hereafter  devote  his  entire 
time  to  his  radio  interests. 

"The  nearness  of  television  to 
actual  commercial  use  and  increas- 
ing responsibilities  in  the  broad- 
casting field"  are  given  officially  as 
the  reason  for  his  retirement  from 
the  theatrical  field.  Mr.  Trendle  is 
also  head  of  The  Lone  Ranger  Inc., 
producer  of  the  famous  serial  of 
the  same  name  and  also  of  the 
Green  Hornet  serial.  He  was  the 
originator  of  both.  He  also  is  head 
of  the  Michigan  Radio  Network. 

It  was  announced  that  WXYZ  is 
anticipating  a  power  increase  in 
the  near  future  and  has  acquired  a 
20-acre  site  for  a  new  transmitter. 

Mr.  Trendle  entered  radio  in  1930  j 
with  John  H.  King,  his  associate 
in  the  theatre  business.  They  pur- 
chased WXYZ,  and  it  has  continu- 
ously been  under  his  direction.  The 
station  has  long  been  prominent 
for  its  original  programs. 

Yacht  Race  to  Honolulu 
Is  Covered  for  Seven-Up 

SEVEN-UP  Bottling  Co..  Los  An- 
geles (beveraees)  through  Buchan- 
an &  Co.,  that  city,  on  July  4  start- 
ed for  two  weeks  sponsoring'  night- 
Iv  quarter-hour  reports  of  the  San 
Francisco-Honolulu  yacht  race  now 
under  way,  on  KNX,  Hollywood. 
The  programs  were  shortwaved 
from  aboard  the  100-foot  schooner 
Gennnna.  with  Jimmy  Wallinq'ton, 
CBS  announcer,  as  commentator, 
and  Alden  Packard,  engineer. 

Don  Lee-Mutual  network,  as  a 
sustaining  special  events  feature, 
is  also  broadcasting  nightly  quar- 
ter-hour reports  of  the  14-day  race 
direct  from  the  106-foot  vawl  Con- 
tender. Programs  are  shortwaved 
to  amateur  station  W6QD,  Hermosq 
Beach,  Cal.,  and  relayed  to  KHJ,  , 
Los  Aneeles,  for  release  to  the  net- 
work. Dick  Loynes,  of  Long  Beach, 
Cal..  owner  of  the  yacht  and  Don  i 
Wallace,  radio  operator  on  board, 
participate  in  the  nightly  broad- 
casts along  with  the  crew. 


Appeals  WRNL  Grant 

CLAIMING  it  would  be  seviously 
affected  by  loss  of  revenue.  WRTD. 
Richmond,  Va..  on  Julv  10  appealed 
to  the  U.  S.  Court  of  Appeals  for 
the  District  of  Columbia  from  the 
FCC  decision  March  20  granting 
WRNL,  Richmond,  an  increase 
from  day  to  full  time,  and  increase 
in  power  from  500  to  1,000  watts. 
Operation  of  WRNL  as  proposed, 
said  Eliot  C.  Lovett,  counsel  for 
the  Times-Dispatch  Radio  Corp., 
owner  of  WRTD,  would  adversely 
affect  it  by  depriving  it  of  program 
material  and  operating  revenue  and 
would  "seriously  jeopardize  or  ac- 
tually destroy  the  ability  of  WRTD 
to  carry  on  in  the  public  interest". 
Beyond  that,  it  was  alleged  that 
the  decision  technically  is  not  good 
allocation  practice  and  is  contrary 
to  the  standards  adopted  by  the 
FCC,  as  well  as  the  provision  of 
law  which  provides  for  fair,  effi- 
cient and  equitable  distribution  of 
broadcasting  facilities. 


Wilson  Signs  CBS  Affiliation 
For  50  Kw.  WCKY,  Cincinnati 
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Ah  .  .  .  here  it  i 


IS 


it 


How  to  Hold  An  Audience*^ I 


#  Prithee,  goodsir,  before  ever  thou  treadeth  the 
Thespian  boards  in  these  our  great  Midwestern 
domains — prithee  peruse  The  1939  Iowa  Radio 
Audience  Survey.  .  .  .  'Tis  worth  thy  weight  in 
gold! 

Seriously,  we  can't  go  very  far  with  this  Elizabethan 
double-talk,  but  you'll  go  a  lot  further  in  radio 
if  you'll  take  an  hour  oflF,  and  study  this  newest 
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and  most  monumental  of  the  famous  surveys  con-  i 
ducted  throughout  Iowa  by  Dr.  H,  B.  Summers, 
of  Kansas  State  College. 

Among  other  things,  it  tells  you  what  stations  the 

3 

people  out  here  listen  to — when  and  how  much  \ 

\\ 

i 

they  listen — what  they  like  to  hear — how  they  rate  "! 
various  programs.  Yes,  it  even  contains  more  than  | 
a  dozen  maps  showing  the  intensity  of  coverage  of 

various  stations  in  Iowa.  It  is  a  source-book  that  \ 

I 

I 

you  most  positively  should  have.  \ 

I 

Incidentally,  it  proves  all  the  things  we've  always  'ij 
told  you,  to  the  effect  that  WHO  performs  by  far 
the  best  job  you  can  get  in  Iowa.  Shall  we  send 
you  a  copy?  There's  no  obligation,  of  course. 

WHO^ 

+  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 
J.  O.  MALAND,  MANAGER 
FREE  &  PETERS,  INC.,  Representatives 
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Third  Writ  Issued 
By  Federal  Court 

FCC  Directed  to  Follow  Its 

Ruling  in  Hannibal  Case 

FOR  THE  third  time  in  as  many 
months,  the  U.  S.  Court  of  Ap- 
peals for  the  District  of  Columbia 
on  June  30  issued  a  writ  of  man- 
damus commanding  the  FCC  to 
follow  its  decision  in  eases  involv- 
ing appeals  from  Commission  ac- 
tions. 

In  a  per  curiam  opinion  in  the 
Courier-Post  Publishing  Co.  case, 
involving  reversal  of  a  Commis- 
sion decision  denying  the  newspa- 
per a  new  station  in  Hannibal,  Mo., 
the  court  instructed  the  Commis- 
sion to  modify  its  previous  action. 
The  court  earlier  had  issued  writs 
against  the  Commission,  command- 
ing it  to  follow  specific  judgments 
in  the  so-called  Heitmeyer  case  re- 
lating to  a  new  station  in  Chey- 
enne, Wyo.,  and  in  the  Pottsville 
case,  having  to  do  with  a  new  sta- 
tion grant  in  Pottsville,  Pa.  Steps 
looking  toward  Supreme  Court  re- 
view of  these  cases  had  been  initi- 
ated by  FCC  General  Counsel  Wil- 
liam J.  Dempsey,  with  the  Depart- 
ment of  Justice.  The  court  subse- 
quently had  suspended  its  action  in 
the  Heitmeyer  case,  pending  filing 
of  additional  briefs  on  the  FCC's 
motion. 

In  the  light  of  the  Hannibal  writ, 
it  is  expected  the  FCC  will  re- 
double its  eff'orts  to  have  the  De- 
partment of  Justice  seek  Supreme 
Court  review  of  the  questions  in- 
volved, all  of  which  go  to  the 
FCC's  authority  to  reopen  a  case 
with  new  parties  involved,  after  re- 
versal by  the  appellate  court. 

Appeal  Would  Be  Futile 

In  its  new  opinion,  the  court 
pointed  out  that  on  March  6,  1939 
it  had  reversed  the  Commission's 
denial  of  the  Courier-Post  applica- 
tion for  a  new  station  in  Hannibal. 
The  application,  together  with  that 
of  Hannibal  Broadcasting  Co.,  had 
been  denied  for  lack  of  public  need 
for  a  local  station  in  Hannibal. 
There  also  had  been  a  question  of 
possible  interference  with  KWOS, 
Jefferson  City,  Mo. 

The  court  referred  to  its  April 
3  decision  in  the  Pottsville  case  in 
which  it  said  the  appellant  sta- 
tion ought  not  to  be  put  in  any 
worse  position  than  it  occupied  at 
the  original  hearing,  after  a  court 
reversal.  It  added  it  felt  the  Com- 
mission was  wrong  in  joining  in  its 
order  for  rehearing  in  the  Hanni- 
bal case  stations  which  had  not 
applied  for  licenses  up  to  the  time 
the  Courier-Post  case  was  heard 
by  the  Commission.  If  a  difi'erent 
view  prevails,  it  added,  an  appeal 
"would  be  a  futile  gesture  and 
there  would  be  no  termination  to 
proceedings  of  this  character." 

The  court  added  that  the  law 
makes  its  decisions  final  and  the 
Commission  should  proceed  in  ac- 
cordance with  its  terms.  Pointing 
out  that  the  Commission  held  the 
court  had  no  right  or  authority  to 
direct  it  in  any  respect  as  to  what 
it  shall  do  after  the  court's  decision 
is  rendered,  the  court  said  that  to 
recognize  this  principle  "would  be 
to  establish  an  arbitrary  discretion 
on  the  part  of  the  Commission 
which  we  think  is  not  provided  in 
or  contemplated  by  the  Act." 

In  conclusion,  the  court  said  that 
its  ruling  does  not  apply  to  a  re- 


SOURCE  of  Congressional  news 
for  broadcasting  is  the  now  Radio 
Gallerv  in  the  House  of  Representa- 
tives. In  this  workroom  are  several 
radio  reporters  in  action.  Seated  in 
chairs  are  Harmon  Burns,  messen- 
ger, and  Robert  Menaugh,  superin- 
tendent of  the  gallery.  Around  the 
wall  are  (1  to  r)  Fulton  Lewis  jr., 
MBS:  H.  R.  Baukhage  and  William 
R.  McAndrew,  NBC:  Francis  J. 
Tully,  Yankee  Network;  Robert  L. 
Warner,  CBS;  Fred  Morrison, 
Transradio.  Actual  broadcasts  from 
the  workroom  are  now  permitted. 


consideration  of  the  Courier-Post 
application  with  relation  to  pos- 
s  i  b  1  e  objectionable  interference 
with  KWOS,  since  that  question 
was  in  issue  on  the  original  hear- 
ing. "But  to  extend  beyond  this 
and  to  applications  for  stations  not 
yet  granted  and  not  filed  at  the 
time  petitioner's  record  was  made, 
would  be  to  retry  the  application 
on  totally  new  and  different  state 
of  facts  and  this,  we  have  held, 
the  Commission  is  not  authorized 
to  do." 

On  July  6,  the  FCC  filed  with 
the  court  a  petition  asking  it  to 
vacate  its  order  in  the  Courier 
Post  case  and  a  supplemental  mo- 
tion for  leave  to  file  a  brief  and 
argue  the  motion.  At  the  same 
time,  it  filed  similar  documents  in 
the  Heitmeyer  case,  asking  the 
court  to  vacate  or  further  suspend 
its  mandamus  order  and  to  permit 
it  to  argue  the  merits  of  the  issues. 

New  WFMJ  Gets  Ready 

WITH  department  heads  selected 
and  construction  progressing  on 
schedule,  the  new  WFMJ,  Youngs- 
town,  0.,  100-watt  daytime  outlet  on 
1420  kc,  will  go  into  operation  be- 
tween Aug.  15  and  Sept.  1,  accord- 
ing to  William  F.  Maag  Jr.,  pub- 
lisher of  the  Youngstown  Vindica- 
tor, who  will  be  the  licensee.  Mr. 
Maag  will  direct  the  station,  which 
will  have  its  own  quarters  in  a 
downtown  building  specially  con- 
structed for  the  purpose.  RCA 
equipment  is  being  used  through- 
out with  a  Truscon  radiator  and 
Johns-Manville  acoustical  treat- 
ment in  the  studios.  Mr.  Maag  an- 
nounced the  appointment  of  Leon- 
ard Nasman,  formerly  director  of 
rotogravure  advertising  of  the 
newspaper,  as  commercial  manag- 
er; John  H.  Baxter,  formerly  with 
NBC  Artists  Service,  as  program 
director,  and  Frank  Dieringer,  of 
Cincinnati,  as  chief  engineer. 


WSMK  Changing  to  WING 

WHEN  the  new  transmitter  of 
WSMK,  Dayton,  goes  into  opera- 
tion this  month,  the  station  will 
change  its  call  letters  to  WING,  ac- 
cording to  an  announcement  by 
Ronald  B.  Woodyard,  recently  ap- 
pointed general  manager  upon  the 
retirement  of  Stanley  M.  Krohn 
Jr.  as  active  director  of  the  sta- 
tion [Broadcasting,  June  15].  The 
new  power  of  the  station,  which 
operates  on  1380  kc,  will  be  250 
watts  night  and  500  day.  Mr. 
Woodyard  also  announces  new 
staff  appointments  as  follows :  Jack 
Ziegen,  formerly  of  WTOL,  Tole- 
do, announcer;  John  Cummins, 
formerly  of  WBOW,  Terre  Haute, 
Ind.,  salesman;  A.  P.  Rogers,  for- 
merly of  WOPI,  Bristol,  Tenn., 
and  recently  manager  of  WBTH, 
Williamson,  W.  Va.,  salesman. 


New  WTMC  Starts 

FORMAL  inauguration  of  the  new 
WTMC,  Ocala,  Fla.,  100  watts  on 
1500  kc,  which  was  authorized  for 
construction  by  the  FCC  last 
March,  took  place  July  1  under  the 
direction  of  John  T.  Alsop  Jr., 
former  mayor  of  Jacksonville,  the 
licensee.  The  station  occupies  its 
own  modernistic  building  on  the 
Jacksonville  Highway,  and  its 
equipment  includes  a  composite 
transmitter  and  Wincharge  verti- 
cal radiator.  The  staff  as  an- 
nounced to  date  includes  Hal  Davis, 
commercial  manager;  Ray  Camb- 
ron,  program  director;  Bert  Mead, 
chief  engineer;  Speed  Veal,  chief 
announcer;  Betty  Mayo,  talent  di- 
rector; Charles  Beresford,  pianist; 
Helen  Davis,  cashier,  and  Henry 
Wells,  of  Pensacola,  special  repre- 
sentative of  Mr.  Alsop.  Mr.  Mead 
formerly  was  with  WCOA,  Pensa- 
cola, and  the  others  are  local  resi- 
dents. 


Rep.  Larrabee  Advocates 
Superpower  Inquiry  for 
Benefit  of  Farm  Areas 

PREFACED  by  the  observation 
that  the  FCC  ban  on  superpower 
was  depriving  rural  listeners  of  ra- 
dio service  they  should  be  able  to 
enjoy  on  equal  terms  vdth  urban 
dwellers,  a  resolution  introduced  in 
the  House  of  Representatives  June 
28  (HRes-234)  by  Rep.  Larrabee 
(D-Ind.)  recommends  that  the  FCC 
take  steps  "to  provide  an  adequate 
method  to  obtain  data  to  determine 
the  social  and  economic  effects  of 
power  in  excess  of  50  kilowatts". 
The  measure  also  states  that  "in 
so  doing  the  FCC  shall  not  be  re- 
strained from  licensing  one  or 
more  stations  to  operate  on  power 
of  more  than  50  kilowatts  for  such 
experimental  operation  as  may  be 
thus  necessary".  The  resolution  has 
been  referred  to  the  House  Com- 
mittee on  Interstate  &  Foreign 
Commerce,  where  no  action  has  yet 
been  taken. 

Giving  his  views  on  the  super- 
power situation  in  an  extension  of 
remarks  in  the  Conpressional  Ttec- 
ord  July  6,  Rep.  Larrabee  com- 
mented that  with  40%  of  the  area 
of  the  United  States  receiving  no 
satisfactory  daytime  signal  and 
60%  receiving  no  satisfactory  sig- 
nal at  night,  power  increases  in 
excess  of  50  kw.  appear  to  be  the 
only  manner  of  providing  the  peo- 
ple in  these  areas  with  satisfac- 
tory broadcast  service.  He  cited 
the  case  of  his  own  State,  Indiana, 
which  he  said  has  "little  hope"  of 
securing  even  a  50  kw.  station,  and 
declared  that  "it  appears  that  our 
only  chance  for  better  radio  service 
is  through  the  possible  licensing  of 
high  power." 

He  brought  out  also  that  it  was 
unfair  to  force  rural  listeners  to 
buy  expensive  sets  in  order  to  se- 
cure better  service  while  a  city 
dweller  "can  secure  the  best  in  ra- 
dio by  going  to  the  corner  drug 
store  and  buying  a  set  at  $9.99, 
when  by  the  simple  expedient  of 
providing  them,  as  is  done  in  other 
countries,  with  a  signal  somewhat 
stronger,  the  expense  is  placed 
squarely  on  the  shoulders  of  the 
broadcaster,  where  it  belongs,  and 
not  on  the  already  overburdened 
pocketbooks  of  our  citizens." 


New  Camel  Series 

R.  J.  REYNOLDS  TOBACCO  Co.,  \ 
Winston-Salem  (Camel  cigarettes) 
on  July  3  replaced  Eddie  Cantor's 
Camel  Caravan  with  Blondie,  a  ra- 
dio version  of  Chic  Young's  comic 
strip,  on  90  CBS  stations,  Mon., 
7:30-8  p.  m.  (EDST),  with  west 
coast  rebroadcast,  6:30-7  p.  m. 
(PST).  Series  features  the  film 
players  Penny  Singleton  as  Blondie 
Bumstead  and  Arthur  Lake  as 
Dagwood,  with  Larry  Simms,  4,  por- 
traying Baby  Dumpling.  They  were 
also  featured  in  the  Blondie  films 
produced  by  Columbia  Pictures 
Corp.  Bill  Artzt  is  in  charge  of 
music  for  the  series  and  Bill  Good- 
win announces.  Ashmead  ScoLt  is 
writer-director  of  the  weekly-pro- 
gram, under  supervision  of  Joe 
Donohue,  radio  executive  of  Wm. 
Esty  &  Co.,  New  York  agency  ser- 
vicing the  account.  Richard  Mar- 
vin, radio  director  of  the  agency 
was  in  Hollywood  for  the  initial 
broadcast.  He  later  went  to  San 
Francisco  to  assist  in  starting  , 
Benny  Goodman's  Camel  Caravan 
on  NBC  from  that  city  July  8. 
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Twelve  Million  Vacationists 
Spending  $300,000,000 

-  RESORTERS  FROM  47  STATES  - 


Enter  And  Leave  Through  A  Veritable  Barrage  Of 
MICHIGAN  RADIO  NETWORK  BROADCASTING 


This  is  Bonus  Buying  Power — 
A  Summer  Plussage  For 
Radio  Advertisers  Who  Use 
Michigan  Radio  Network 


For  Rates  and  Market  Information  About 
Michigan  Radio  Network  Write 

King-Trendle 

BROADCASTING  CORPORATION 

DETROIT 

Key  WXYZ  Station      Blue  NBC  Network 


NOTE:  Here's  business  gain  in  Michigan  from  first  quarter  1938  to  first  quarter  1939:  Household  Refrigerator  Sales  Gain  57%  —  Farm  In- 
come Gain  3%  — Electric  Power  Output  Gain  26%  — Life  Insurance  Soles  Gain  39%  — Heavy  Construction  Gain  72%  — Passenger  Car  Sales 
Gain  79%  — Gasoline  Consumption  Gain  7%.   These  tabulations  are  shown  in  Business  Week  June  17,  1939  issue. 
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Bulova  Gets  New  York  Facility 
But  May  Face  Long  Litigation 

Philadelphia-to-Boston  Network  May  Be  Organized 
With  His  New  Fulltime  N.  Y.  Outlet  As  Key 


SUCCESSFUL  in  his  first  skir- 
mish before  the  FCC  to  procure  a 
fulltime  5,000-watt  station  in  New 
York  in  lieu  of  his  two  present 
part-time  stations  and  through  ac- 
quisition of  WPG,  Atlantic  City, 
Arde  Bulova,  prominent  New  York 
watch  manufacturer  and  broad- 
caster, appears  to  be  facing  some- 
what prolonged  litigation  before  he 
can  effectuate  his  plans. 

With  an  investment  of  nearly 
$1,000,000  involved  in  the  fulltime 
station  project,  Mr.  Bulova  con- 
templates making  the  proposed  new 
station  the  key  of  a  Philadelphia 
to  Boston  network,  with  a  half- 
dozen  outlets  in  which  he  has  con- 
trolling financial  interest.  The  pro- 
posed findings  of  fact  and  con- 
clusions of  the  FCC,  favoring  the 
WPG  acquisition,  made  public  June 
27,  immediately  drew  the  fire  of 
several  stations  in  New  York.  It 
was  learned  that  exceptions  and 
requests  for  oral  argument  defi- 
nitely will  be  made  in  behalf  of 
WOR,  WHN  and  WMCA,  with  pos- 
sibly other  New  York  stations  join- 
ing the  opposition.  The  major  net- 
works, in  behalf  of  their  key  sta- 
tions, however,  do  not  plan  to  par- 
ticipate. 

Appeals  Foreseen 

In  view  of  the  quasi-recess  of 
the  FCC  from  July  15  until  Sept. 
5,  when  no  hearings  or  arguments 
will  be  heard,  it  was  logically  as- 
sumed that  oral  arguments  will  be 
set  for  this  fall.  Exceptions  to  the 
proposed  report  are  due  by  July  17. 
Moreover,  it  is  freely  predicted 
there  will  be  appeals,  should  the 
Commission,  after  filing  of  excep- 
tions and  h  e  a  r  in  g  oral  argu- 
ments, affirm  its  proposed  decision. 
A  proposed  finding,  it  has  devel- 
oped, is  virtually  tantamount  to  an 
actual  decision,  since  the  FCC  has 
not  yet  reversed  itself  on  such  find- 
ings since  institution  of  the  new 
procedure  last  November. 

The  Bulova  plan  involves  pur- 
chase of  WPG,  municipally-owned 
Atlantic  City  station,  for  $275,000 
and  removal  to  New  York  of  that 
station's  five-sevenths  time  facility 
on  the  1100  kc.  duplicated  clear 
channel.  Mr.  Bulova  already  owns 


WBIL,  which  operates  the  other 
two-sevenths  time  on  this  frequen- 
cy, having  purchased  that  station 
for  $275,000  from  the  Paulist  Fath- 
ers in  June,  1937.  In  addition  he 
owns  WOV,  limited-time  foreign 
language  station  in  New  York  on 
1130  kc.  which  he  purchased  from 
the  late  John  Iraci  for  $300,000  in 
1937. 

Would  Combine  for  Fulltime 

The  latter  station,  plus  the  pres- 
ent WBIL,  would  be  deleted,  along 
with  WPG.  In  lieu  thereof,  Mr. 
Bulova  would  set  up  the  new  WBIL 
operating  fulltime  on  1100  kc.  with 
5,000  watts  but  with  the  likelihood 
that  the  station  would  be  accord- 
ed 50,000  watts  by  virtue  of  its 
channel  assignment.  The  1100  kc. 
channel  now  is  used  by  KWKH, 
Shreveport,  which  is  installing  a 
50,000-watt  transmitter,  and  it  is 
said  to  be  engineeringly  feasible 
for  the  New  York  station  to  oper- 
ate with  a  similar  power.  WOV's 
deletion  would  be  forced  by  virtue 
of  the  30  kilocycle  separation  be- 
tween the  1100  kc.  channel  and  the 
1130  kc.  channel  which  is  not  suf- 
ficient to  permit  non-interfering 
operation  in  the  same  metropolitan 
area. 

The  Greater  New  York  Broad- 
casting Corp.,  which  under  the 
FCC  action  would  operate  the  full- 
time  station  resulting  from  the 
merger  of  WPG,  WBIL  and  WOV, 
has  been  capitalized  at  $900,000. 
Mr.  Bulova  would  supply  the  $275,- 
000  for  the  purchase  of  WPG,  his 
entire  interest  in  WBIL  and  WOV, 
representing  purchase  prices  of 
$275,000  and  $300,000  respectively, 
and  $50,000  additional  in  cash.  It 
is  estimated  that  the  new  fulltime 
station,  with  litigation  and  equip- 
ment costs,  would  represent  a  total 
investment  of  more  than  $1,000,000. 

In  addition  to  his  ownership  of 
WOV  and  WBIL,  Mr.  Bulova  owns 
half  of  WNEW,  New  York  region- 
al. He  has  pending  before  the  FCC 
an  application  for  acquisition  of 
WPEN,  Philadelphia,  which  would 
become  a  part  of  the  projected  net- 
work. Other  stations  in  which  he 
has  control  or  substantial  interest 
presumably  would  be  aligned  in  the 


FCC  Decisions 

FOR  additional  FCC  deci- 
sions, covering  its  summer 
windup  meetings  of  July  12 
and  13,  see  complete  stories 
on  page  84  listing  transfers 
of  ownership  and  new  station 
and  facility  grants. 


network,  including  NWBC,  New 
Britain,  WCOP,  Boston,  WORL, 
Boston,  and  WELI,  New  Haven. 
Harold  A.  Lafount,  former  member 
of  the  Federal  Radio  Commission, 
is  general  superintendent  of  the 
Bulova  radio  interests  and  would 
head  the  projected  network  opera- 
tions. Miss  Hyla  Kiczales  is  gener- 
al manager  of  WOV  and  WBIL. 

Economic  Aspects 

In  its  proposed  findings  the  FCC 
based  its  conclusions  on  testimony 
presented  at  hearings  which  ran 
from  Nov.  23  to  Dec.  8  before 
Ralph  Walker,  FCC  attorney.  In 
addition  to  WOR,  WMCA  and 
WHN,  four  other  stations,  WQXR. 
WEVD,  WBNX  and  WDEL,  op- 
posed the  proposed  merger,  large- 
ly on  economic  grounds. 

In  its  decision,  the  Commission 
said  that  the  protesting  New  York 
stations  based  their  interests  sole- 
ly upon  a  possibility  that  the  oper- 
ation of  the  new  fulltime  station 
would,  through  competition,  result 
"in  some  financial  loss  to  them 
which  might  exceed  any  loss  now 
being  sustained  by  them  as  the  re- 
sult of  the  operation  of  WBIL  and 
WOV."  Then  the  Commission  added 
that  no  evidence  whatsoever  was 
introduced  in  support  of  this  con- 
tention by  any  of  these  parties 
and  that  the  Commission  was  un- 
able to  find  from  the  record  that 
any  of  the  stations  had  established 
any  interest  which  could  be  ad- 
versely affected  by  the  granting  of 
the  application. 

Regarding  WPG,  the  Commis- 
sion pointed  out  that  the  city  had 
approved  the  sale  of  the  station 
and  that  it  had  already  issued  a 
construction  permit  for  a  new  local 
station  in  that  city  to  the  Press 
Union  Publishing  Co.  Moreover,  it 
pointed  out,  an  application  is  pend- 
ing for  a  second  local  station  in 
that  city. 

Apropos  the  contract  between 
Atlantic  City  and  Bulova  for  the 
purchase  of  equipment  of  WPG, 
(Continued  on  Page  84.) 


Coughlin  Picketer 
Gets  Court  Delay 

Pleads  Not  Guilty  to  Charge  of 
Attempted  WMCA  Extortion 

ALLEN  ZOLL,  commander  of 
American  Patriots  Inc.,  an  anti- 
radical  organization,  and  an  active 
member  of  the  pickets  who  for 
more  than  six  months  have  each 
Sunday  demonstrated  before  the 
studios  of  WMCA,  New  York,  in 
protest  against  the  station's  can- 
cellation of  the  weekly  broadcasts 
of  Father  E.  Coughlin,  on  July  12 
appeared  in  General  Sessions  Court 
of  New  York  County  to  plead  not 
guilty  to  a  grand  jury  indictment 
charging  attempted  extortion  of 
$7,500  from  Donald  Flamm,  station 
head.  Zoll  allegedly  offered  to  call 
off  the  picket  line  for  this  sum  and 
threatened  to  double  the  number  of 
picketers  if  it  was  not  paid. 

Judge  Morris  Koenig  granted  a 
request  of  George  M.  Carney,  coun- 
sel for  Zoll,  for  a  two-week  period 
in  which  to  file  motions.  Zoll  was 
also  given  permission  to  leave  the 
State  after  Carney  explained  that 
National  Suretv  Co.,  which  had 
posted  Zoll's  bail  of  $3,000,  had  al- 
ready given  its  permission.  Request 
was  m.ade  for  reasons  connected 
with  Zoll's  business  as  a  sales  rep- 
resentative, Carney  said. 

Started  WMCA  Picketing 

Idea  of  picketing  WMCA  was 
first  announced  by  Zoll  at  a  mass 
meeting  in  New  York  Dec.  15  under 
the  auspices  of  the  Committee  for 
the  Defense  of  American  Constitu- 
tional Rights.  Following  other 
speakers  who  had  denounced  the 
"censorship"  of  Father  Coughlin 
by  WMCA.  Zoll  called  on  the  audi- 
ence to  join  him  in  picketing  the 
station  the  following  Sunday.  At 
that  time  he  told  reporters  he  was 
a  Presbyterian  and  that  the  dem- 
onstration was  "not  merely  a  Cath- 
olic protest  in  support  of  Father 
Coughlin,  but  an  American  protest 
against  the  curtailment  of  free 
speech"  [Broadcasting,  Jan.  1]. 
At  their  peak  these  demonstrations 
included  as  many  as  2,000  persons, 
but  recently  the  number  has  been 
under  500. 

Caught  by  Dewey  Detectives 

Zoll  was  arrested  July  1  on 
charges  made  by  detectives  of  Dis- 
trict Attorney  Thomas  E.  Dewey's 
office  that  on  June  30  he  had  de- 
manded $7,500  from  Mr.  Flamm  for 
calling  off  the  picket  line  and  that 
he  had  accepted  $200  in  marked 
bills  as  down  payment.  Zoll  de- 
nied the  accusation  and  said  that 
the  money  had  been  paid  to  him  for 
services  as  a  sales  consultant  to 
help  the  station  to  get  rid  of  the 
pickets.  He  was  arraigned  in  Fel- 
ony Court,  appearing  July  7,  where 
the  charges  were  dismissed  and  he 
was  immediately  rearrested  on  an 
indictment  issued  by  the  grand 
jury  the  day  before.  A  group  of 
about  50  persons,  chiefly  women, 
followed  Zoll  from  the  court  into 
the  hall  where  he  was  rearrested. 


MUTUAL  forbears  tracing  back  to 
Colonial  America  united  Leslie  Joy, 
KYW,  Philadelphia,  and  George  Joy, 
of  WRAK,  Williamsiiort.  Pa.,  who 
met  for  the  first  time  at  the  XAB 
Atlantic  City  convention. 
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THEY'RE 
OUT!.. 

AND  WGBl  BROUGHT  THEM  OUT  ... 

*  *  *  8,790  Scrantonians  (three  more  than  a  previous  record)  see  a  promise 
fulfilled  when  the  total  attendance  mounts  to  36,242  for  14  home  appear- 
ances to  date  and  thus  exceeds  by  several  thousand  what  the  stingless  Bees 
drew  in  all  of  1937  here.  (Scranton  had  no  team  in  1938) 

(From  the  Scranton  Tribune,  May  22,  1939) 

*  *  *  the  presence  of  the  greatest  outpouring  in  Scranton's  professional 
baseball  history,  a  Father  and  Son  Night  assemblage  of  10,130  cash 
clients  *  *  * 

(From  the  Scranton  Tribune,  June  9,  1939) 

EASTERN  LOOP,  REGIONAL  RECORDS  FALL  AS  12,538  CHEER 
GATES  CLOSED  TO  3,500  THRU  LACK  OF  SPACE 

*  *  *  the  biggest  sports  assemblage  in  all  Northeastern  Pennsylvania's  V-,' 
history  *  *  *  It  also  surpasses  every  Eastern  League  record  by  several  'HI 
thousand  *  *  *  f 

(From  the  Scranton  Tribune,  June  28,  1939) 

The  Atlantic  Refining  Company's  sponsorship  of  Scranton  home  games 
over  WGBI  is  the  only  netv  promotional  medium  used  for  Scranton  baseball. 
So  there's  no  denying  that  WGBI  pulls  them  in  .  .  .  whether  they're  prospects 
for  ball  games,  laundry  soap  or  parcheesi  sets. 

Starch  Personal  Interview  Survey  found  that  98%  of  the  daytime 
listeners  and  96%  of  the  evening  listeners  in  Northeastern  Pennsylvania 
tune  regularly  to  WGBI. 

dnuBI 
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Horizontal  Boosts  in  Power 
Not  Planned  Under  New  Rules 

FCC  to  Grant  Only  Uncontested  Increases  to  5  kw 
Night  for  Regionals,  250  Night  for  Locals 

Phoenix;  WRTD,  Richmond;  KSEI, 
Pocatello;  W  H  J  B,  Greensburg; 
WDAE,  Tampa;  WFMD,  Frederick; 
KROC,  Rochester;  WRR,  Dallas; 
WMBG,  Richmond;  KTSM,  El  Paso; 
woe,  Davenport;  and  new  station 
applications  of  United  Theatres 
Inc.,  San  Juan,  P.  R.;  Enrique 
Abarca  San  Feliz,  San  Juan;  Senti- 
nel Broadcasting  Corp.,  Salina,  N. 
Y.,  and  King  Trendle  Broadcasting 
Corp.,  Pontiac,  Mich. 

Cases  on  which  decisions  have 
been  rendered  and  petitions  for 
hearing  filed  are  those  of  WTAD, 
Quincy,  111.,  and  the  new  applica- 
tions of  Citizens  Broadcasting 
Corp.,  Schenectady;  Thomas  J. 
Watson,  Endicott,  N.  Y.;  Hampden 
Hampshire  Inc.,  Holyoke,  Mass. 

Cases  designated  for  hearing  but 
not  yet  heard  include  those  of 
KUTA,  Salt  Lake  City;  KFIO,  Spo- 
kane; WGBF,  Evansville,  and  the 
new  applications  of  William  P. 
Huffman,  Wisconsin  Rapids,  Wis., 
and  John  F.  Arrington,  Valdosta, 
Ga. 


JACK  KNELL,  special  events  re- 
porter of  WEEI,  Boston,  on  July 
15  was  awarded  the  annual  trophy 
of  Atlantic  City's  National  Head- 
liners  Club  for  the  best  radio  re- 
porting of  a  news  event.  The  award 
was  made  to  Knell  for  his  eye- 
witness account  (see  above)  of  the 
rescue  of  the  survivors  of  the  sun- 
ken submarine  Squalus,  broadcast 
over  CBS. 


LENOX  R.  LOHR,  NBC  president, 
recently  received  two  black  bear  cubs 
as  a  gift  from  Mrs.  Martin  .Johnson, 
the  famous  explorer.  The  unusual  gift 
followed  a  recent  visit  by  Mrs.  John- 
son to  Mr.  Lohr's  home  at  Tarry- 
town,  N.  Y.  One  of  Mr.  Lohr's  chil- 
dren, having  heard  Mrs.  .Johnson  tell 
of  her  explorations  in  Africa,  there- 
upon asked  for  an  "African"  bear. 


Regional  Ratings  on  Appeal  Program 
Are  Undertaken  by  C,  E,  Hooper  Inc, 


NOTICE  THAT  there  will  be  no 
horizontal  or  wholesale  increase  in 
night  power  of  regional  stations 
from  1,000  watts  to  5,000  watts,  or 
local  stations  from  100  to  250  watts, 
permissible  under  the  terms  of  the 
new  rules  and  regulations  which 
become  effective  Aug.  1,  was  given 
July  5  by  the  FCC. 

In  a  formal  notice  to  station 
licensees,  the  Commission  said,  in 
respect  to  regionals,  that  final  ac- 
tion will  be  deferred  on  all  pending 
applications  requesting  nighttime 
operation  which  would  involve  "se- 
rious interference  problems  if  other 
pending  applications  requesting  the 
use  of  5  kw.  power  on  such  fre- 
quencies are  granted." 

Where  there  are  no  engineering 
conflicts,  however,  the  Commission 
after  Aug.  1  can  grant  without 
hearing  and  upon  proper  applica- 
tion increases  in  power  to  the  new 
5,000  watt  night  output.  Because 
the  Commission  will  be  in  quasi-re- 
cess  from  July  15  until  Sept.  4, 
there  may  not  be  any  such  increases 
until  the  latter  date.  It  is  possible, 
however,  that  it  may  devise  a  more 
expeditious  procedure. 

Increases  for  Locals 

The  same  general  procedure,  it  is 
understood,  will  be  followed  in  con- 
nection with  local  stations,  which 
under  the  new  rules  may  increase 
night  power  from  100  watts  to  250 
watts.  Because  the  "serious  inter- 
ference" factor  is  not  as  great,  it  is 
not  anticipated  that  many  difficul- 
ties will  arise.  Each  power  increase, 
however,  vrill  be  considered  on  indi- 
vidual station  application  by  the 
FCC  after  the  Aug.  1  effective  date. 

Pointing  out  that  such  applica- 
tions for  5,000  watts  night  effective 
Aug.  1  no  longer  will  be  inconsist- 
ent with  the  rules  limiting  maxi- 
mum power,  the  Commission  made 
public  a  list  of  two  dozen  applica- 
tions seeking  such  power,  but  which 
may  involve  interference  questions. 

_  Applications  aff'ected  by  its  ac- 
tion fall  into  three  classes,  the  Com- 
mission explained.  These  include 
stations  which  have  been  set  for 
hearing  but  not  yet  heard;  those 
upon  which  a  hearing  has  been  held 
but  no  decision  rendered,  and  those 
upon  which  a  decision  has  been  ren- 
dered and  are  now  pending  on  a 
petition  for  rehearing.  Regarding 
applications  not  yet  heard,  the 
Commission  said  an  additional  issue 
will  be  inserted  in  the  notice  of 
hearing  concerning  the  interference 
problem  with  pending  5,000  watt 
applications  and  thereafter  the  ap- 
plications will  be  heard  in  regular 
course.  As  to  applications  on  which 
hearing  has  been  held  and  applica- 
tions pending  on  petition  for  re- 
hearing, a  further  hearing  will  be 
ordered  on  issues  related  to  the  in- 
terference problem  created  by  pend- 
ing 5,000  watt  applications. 

Applications  pending  which  are 
affected  by  the  Commission's  ac- 
tion covering  cases  heard  but  not 
yet  acted  on,  include  those  of  KOY, 


TO  AID  sponsors  in  evaluating  the 
influences  of  program  "placement" 
on  the  inherent  appeal  of  their  ra- 
dio programs,  the  monthly  Hooper 
Radio  Reports,  beginning  with  July, 
will  contain  regional  as  well  as  na- 
tional ratings,  C.  E.  Hooper,  presi- 
dent of  C.  E.  Hooper  Inc.,  an- 
nounced to  the  advertising  press  at 
3.  luncheon  on  July  10.  These  re- 
gional reports  will  cover  listeners 
in  the  "Eastern",  "North  Central", 
"South  Central"  and  "Pacific"  dis- 
tricts, coinciding  with  the  time 
zones.  "Mountain,"  while  included 
in  the  national  ratings,  will  not  be 
shown  separately,  he  said. 

Thirty  cities  are  covered  by  the 
reports,  chosen  on  three  points : 
There  must  be  local  service  from 
CBS,  NBC-Red  and  NBC-Blue.  An 
adequate  signal  must  be  laid  down 
by  each  local  network  station  with- 
in the  area.  There  must  be  a  suf- 
ficiently large  list  of  telephone  sub- 
scribers to  provide  "fresh"  num- 
bers continuously  even  though  such 
numbers  are  used  up  at  the  rate  of 
5,000  per  month  per  interviewer. 
There  are  only  31  cities  in  the  coun- 
try meeting  the  first  two  require- 
ments, he  said,  and  of  these  one 
could  not  meet  the  third.  The  30 
cities  used  comprise  approximately 
30%  of  the  total  U.  S.  population, 
67%  of  the  total  "A"  markets  pop- 
ulation and  64%  of  the  total  U.  S. 
retail  sales  volume,  he  stated. 

National  repox'ts  will  be  made 
monthly  and  regional  reports  on  a 
three-month  average,  Mr.  Hooper 
explained,  changing  each  month  as 
one  month  is  dropped  and  another 
added.  One  will  cover  May,  June 
and  July;  the  next  June,  July  and 
August,  and  so  on.  Reports  are  all 
based  on  coincidental  telephone 
calls  made  at  the  rate  of  600  across 
the  country  for  each  15-minute 
period  of  the  broadcast  day. 


Pointing  out  that  program  rat- 
ings are  not  really  "popularity" 
ratings,  Mr.  Hooper  said  that  a 
rating  figure  is  actually  made  up 
of  six  factors:  the  inherent  appeal 
of  the  program  itself  and  five  modi- 
fying or  "placement"  factors.  These 
are:  competition,  time  of  reception, 
programs  preceding  and  following 
the  program  being  rated,  survey 
points  selected  and  lapse  of  time 
between  the  broadcast  and  the  in- 
terview. It  is,  he  said,  the  duty  of 
the  research  organization  either  to 
eliminate  or  to  explain  these  modi- 
fying influences  on  the  program's 
intrinsic  merit.  In  his  reports,  he 
said,  the  lapse  of  time  factor  is 
eliminated;  the  survey  points  were 
selected  so  as  to  give  equal  weight 
to  all  programs  of  the  three  net- 
works studied,  and  the  other  fac- 
tors are  explained. 

Issued  in  Three  Parts 

Beginning-  with  July  the  Hooper 
reports  will  be  issued  in  three 
parts:  national  program  rating  re- 
ports, sets  in  use  reports  and  sec- 
tional program  rating  reports.  The 
first,  intended  primarily  for  use  by 
"production"  executives,  will  show 
for  each  program:  Name  of  spon- 
sor ;  title  of  program ;  network ; 
day  and  time;  sets  in  use,  %  of 
total  calls,  with  change  from  pre- 
vious report;  program  rating,  % 
of  total  calls,  with  change;  %  of 
listeners,  %  of  sets  in  use  listening 
to  program,  with  change;  sponsor 
identification,  %  of  listeners  to  pro- 
gram. The  sets  in  use  reports,  for 
"placement"  executives,  contain: 
per  cents  of  total  calls  not  answer- 
ing phones;  home  but  not  listening; 
listening;  listening  to  sponsored 
network  programs,  and  tuned  to 
other  than  sponsored  network  pro- 
grams. 

The  sectional  ratings  reports,  in- 


Alleiitown  Case  Closed 
With  Transfer  of  WSAN 

FINIS  was  written  to  the  so-called 
Allentown  case,  involving  what  was 
first  heralded  as  a  test  of  the  news- 
paper ownership  issue,  when  the 
FCC  last  month  on  its  ovim  motion 
granted  voluntary  assignment  of 
the  license  of  WSAN,  Allentown, 
Pa.,  to  the  Lehigh  Valley  Broad- 
casting Co.,  to  be  combined  with 
WCBA,  which  it  already  ovraed. 
The  latter  is  controlled  by  the 
Chronicle  &  News  Publishing  Co., 
which  publishes  both  newspapers  in 
the  city.  Previously,  the  FCC  had 
scheduled  a  hearing  in  Allentown 
on  June  26  but  indefinitely  post- 
poned it  June  22.  Then,  at  its  meet- 
ing June  27,  the  Commission  an- 
nounced that,  on  its  own  motion,  it 
had  reconsidered  the  formal  action 
and  unanimously  granted  the  ap- 
plications for  consolidation. 

Last  March,  when  the  FCC  desig- 
nated the  transfer  application  for 
hearing,  it  provoked  considerable 
controversy.  Commissioner  T.  A.  M. 
Ci-aven,  in  a  strong  dissenting  re- 
port, questioned  the  majority  action 
on  the  ground  that  the  circum- 
stances did  not  provide  a  satisfac- 
tory setting  for  a  decision  on  the 
broad  question  which  directly  af- 
fected some  250  licensees  of  existing 
stations  throughout  the  country  af- 
filiated with  newspapers.  He  advo- 
cated a  general  hearing  on  news- 
paper ownership  rather  than  a  test 
case  involving  the  relatively  small 
city.  The  majority,  however,  had 
held  that  the  question  was  whether 
a  "local  monopoly  in  public  opin- 
ion" might  result  to  the  ownership 
of  the  two  newspapers  and  the  com- 
bined fulltime  radio  station  by  the 
same  interests. 


Macys  Acquire  WFAS 

J.  NOEL  MACY,  president  of 
Westchester  County  Publishers  Inc. 
and  head  of  its  subsidiary  news- 
paper publishing  operations,  and 
his  brother  Valentine  E.  Macy  Jr., 
have  been  authorized  by  the  FCC 
to  buy  WFAS,  White  Plains,  N.  Y., 
for  $25,500.  The  Commission  on 
June  27  sustained  a  report  ren- 
dered last  November  by  former 
Examiner  John  P.  Bramhall,  re- 
commending the  transfer  of  the  sta- 
tion from  Selma  Seitz,  who  with  her 
husband,  Frank  A.  Seitz,  has  op- 
erated it.  The  station,  a  100-watt 
outlet  on  1210  kc,  which  shares 
time  with  WGBB,  Freeport,  N.  Y., 
and  WBRB,  Red  Bank,  N.  J.,  will 
be  affiliated  with  the  newspapers  of 
the  Macy  group,  which  are  the 
Yonkers  Herald-Statesman,  Tnn  tj- 
town  Neivs,  Port  Chester  Item, 
Ossining  Citizen-Register,  Mt.  Ver- 
non Argus,  New  Rochelle  Standard- 
Star  and  Mamaroneck  Times. 


tended  primarily  for  "manage- 
ment", will  report  in  detail  by  geo- 
graphic areas  both  for  the  pro- 
gram's broadcast  period  and  the 
periods  directly  preceding  and  fol- 
lowing the  program  for  all  three 
networks  and  for  all  others,  the 
sets  in  use,  sectional  program  rat- 
ing and  %  of  listeners. 

This  information,  it  was  pointed 
out  by  Mr.  Hooper  and  his  asso- 
ciates, Eric  Thompson  and  H.  G. 
Boyd,  will  not  give  an  advei-tiser 
an  ABC  report  on  his  program  but 
it  will  give  him  a  means  of  measur- 
ing its  relative  merit  in  a  directly 
competitive  situation,  which  he  will 
then  be  able  to  use  in  placing  it  to 
the  best  advantage. 
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Paul  Lamoureaux  ( center  sax )  and  his  **Siceetest  Music 
in  Toivn".  On  KOI  IS  in  15  minute  night  periods  for 
four  years  for  same  sponsor j  and  heard  on  a  number 
of  network  broadcasts.  Available  in  program  structure 
non-competitive  with  present  sponsor. 


^'Pals  of  the  Golden  West".  Western  music  at  its  best 
with  top  quality  vocal  harmony  featuring  one  of  the 
most  remarkable  yodelling  sopranos  on  the  air.  Avail- 
able in  program  structure  non-competitive  ivith  present 
sponsor. 


Introducing  ♦ . .  some  of  the 
big-time  "local"  programs 
that  help  keep  KOIN  .  — 

FIRST  CHOICE  in  PORTLAND 


Good  home-town  shows  are  great  audience  builders  .  .  .  With 
the  biggest  staff  of  artists  in  the  Pacific  Northwest  .  .  .  KOIN 
is  a  consistent  leader  in  production  activities  and  originates 
many  network  attractions. 

HERE  ARE  SOME  OTHER  REASONS  FOR  KOIN'S 
CLAIM  TO  TOP  RATING  ON  ALL  SPOT 
SCHEDULES  .  .  . 

•  Only  CBS  outlet  in  this  fertile  120,000  square  mile 
market. 

•  "Listener-first"  policies  under  which  no  spot  medical, 
dental,  liquor,  beer  or  wine  advertising  is  accepted. 

•  Effective  merchandising  cooperation. 

•  Technical  perfection.  j; ' 

•  Extensive  public  relations  activities. 

•  96%  of  all  homes  have  radios  (highest  percentage 
in  U.  S.). 

•  A  healthy  .  .  .  productive  .  .  .  market  .  •  .  consistently 
gaining. 


*'T/ie  Castilians^'f  a  KOIN  staff  origination  featuring  music 
in  the  Latin  manner,  with  contralto-tenor  vocals  and  dialect 
m.c.  Network  performances  have  drawn  favorable  comment  from, 
all  sections  of  the  U.  S.,  and  group  in  demand  for  local  personal 
appearance  engagements.  Available  for  sponsorship. 


The  KOIN  "Concert  Grand"  orchestra,  under  direction  of  Joseph 
Sampietro,  may  be  sponsored  up  to  symphony  size.  The  above  group 
were  photographed  on  the  stage  of  Portland's  largest  theatre  during 
a  ten-week  sponsored  remote  engagement  as  part  of  a  51  week 
campaign. 


THE  JOURNAL  . .  .  CBS  Outlet 
PORTLAND,  OREGON 

• 

NOTE:  KOIN  HAS  JUST 
COMPLETED  THE  BIGGEST 
SIX  MONTHS  in  its  HISTORY 

.  .  .  with  a  June  gain  of  21%  over  1938  and 
a  13.7%  gain  for  the  six  months  period  .  .  . 

Nothing  succeeds  like  success,  and  only  success  in 
audience  building  can  produce  this  kind  of  suc- 
cess in  advertising  volume.  And  42%  of  KOIN's 
total  volume  is  local  business  where  results  must 
be  delivered  week  after  week. 

• 

National  Representatives 
FREE  and  PETERS 
World  Broadcasting  System 
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WITH  THE  City  Planning  Commission  approving  the  request  of  Don 
A^^^f'^^^*'"^  System  to  move  its  television  experimental  station 
WbXAO  from  downtown  Los  Angeles  to  Hollywood,  plans  for  the  new 
structure  to  house  the  transmitter  are  being  completed.  Actual  building 
will  start  as  soon  as  the  FCC  gives  its  official  approval  for  the  transfer 
New  proposed  telecastmg  site  atop  Hollywoodland  will  be  known  as 
Mount  Lee,  m  memory  of  the  late  Don  Lee,  founder  of  the  network 
Cooperating  with  the  Don  Lee  network  in  obtaining  official  zoning 
approval  from  the  city  was  the  International  Photographers  Union  which 
sent  a  petition  to  grant  the  permit,  contending  it  would  mean  additional 
work  lor  Its  members.  The  union  has  signed  a  pact  with  Don  Lee  Broad- 
casting System,  first  agreement  of  its  kind,  calling  for  cameramen  to 
be  trained  m  telecasting  with  selected  men  to  be  assigned  each  week 
Later  agreement  on  wages  and  working  conditions  will  be  negotiated 


Policy  Governing  Television  Licenses 
May  Be  Suggested  to  FCC  in  September 


Expansion  of  Staff 
Is  Planned  by  FCC 

Finally    Gets  Appropriation, 

With  Increase  in  Total 

SECURE  with  an  appropriation 
of  $1,838,175  for  the  1939-1940  fis- 
cal year  which  began  July  1,  the 
FCC  plans  to  increase  its  person- 
nel within  the  limitations  of  the 
new  fund  and  also  to  modernize 
equipment  at  several  of  its  moni- 
toring stations  to  aid  in  "policing" 
work. 

While  its  financial  worries  held 
on  until  the  very  eleventh  hour,  the 
Commission  was  given  its  new  ap- 
propriation June  30  when  Presi- 
dent Roosevelt  signed  a  deficiency 
bill  carrying  the  fund.  After  the 
House  on  June  23  passed  the  de- 
ficiency bill,  the  Senate  the  follow- 
ing week  carried  through  in  swift 
order  and  the  appropriation  was 
provided  just  before  the  old  fiscal 
year  expired  June  30. 

Would  Enlarge  Staff 

The  appropriation  was  $200,000 
less  than  the  budget  estimates  but 
some  $93,000  more  than  the  FCC 
had  for  operating  expenses  during 
the  last  fiscal  year.  Testimony  at 
hearings  before  the  House  Deficien- 
cy Committee  was  to  the  effect  that 
the  Commission  needed  28  new  em- 
ployes in  the  Secretary's  office,  ten 
additional  lawyers,  three  addition- 
al engineers,  and  seven  clerks  in 
the  field,  as  well  as  10  new  ac- 
counting employes,  of  whom  nine 
would  be  assigned  to  the  field.  It 
was  claimed  these  field  accountants 
would  be  assigned  largely  to  com- 
mon carrier  telephone  and  tele- 
graph work,  rather  than  bi'oadcast 
operations,  although  they  would  be 
available  for  service  in  that  field. 
Whether  all  of  these  new  employes 
will  be  procured  in  view  of  the 
smaller  appropriation,  remains  to 
be  determined. 

In  the  Engineering  Department, 
the  total  payroll  was  $224,553  dur- 
ing the  1939  fiscal  year.  The  Com- 
mission requested  an  increase  of 
$23,914  to  employ  three  engineers 
and  seven  clerks  in  Washington.  In 
addition,  an  increase  of  $16,800  for 
the  FCC  field  force,  which  would 
include  six  new  inspectors,  was  re- 
quested. Replacement  of  old  equip- 
ment in  use  at  frequency  monitor- 
ing stations,  to  a  total  amount  of 
approximately  $50,000,  is  proposed 
during  the  new  fiscal  year. 


WAPI  Appeals  Denial 

APPEALS  from  the  FCC  decision 
denying  the  transfer  of  the  license 
of  WAPI,  Birmingham,  from  the 
three  colleges  owning  the  station 
to  a  new  corporation  in  which  CBS 
holds  a  minority  interest,  were 
filed  in  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia  July 
8  in  the  names  of  both  interests. 
The  station,  a  CBS  affiliate,  now  is 
licensed  to  the  Alabama  Polytech- 
nic Institute,  University  of  Ala- 
bama and  Alabama  College,  and 
the  application  denied  by  the  FCC 
was  for  transfer  through  a  lease 
agreement  to  Voice  of  Alabama, 
Inc.  After  the  Commission  denied 
the  application  May  16  [Broad- 
casting, June  1]  the  groups  filed  a 
petition  for  rehearing  which  also 
was  denied  on  June  20.  The  ap- 
peals, almost  identical  in  context, 
v^rere  filed  by  Duke  M.  Patrick, 
Washington  attorney. 


POLICY  governing  licensing  of  ex- 
perimental television  stations,  com- 
prising "phase  two"  of  the  agenda 
of  the  FCC  Television  Committee, 
will  be  suggested  to  the  FCC  when 
it  reconvenes  next  September,  as  a 
result  of  recent  meetings  of  the 
special  committee. 

Conferring  July  12  on  its  pro- 
cedure, the  committee  instructed 
the  FCC  staff  to  draft  a  proposed 
report  embodying  its  ideas  on 
policy.  This  followed  the  unani- 
mous adoption  June  27  of  the  initial 
report  of  the  Television  Committee 
in  which  a  continuing  study  was 
advocated,  along  with  a  hands-ofT 
policy  on  approval  of  standards. 
In  addition  to  Chairman  T.  A.  M. 
Craven,  the  committee  comprises 
Commissioners  Norman  S.  Case  and 
Thad  H.  Brown. 

Primarily  involved  in  the  second 
phase  of  the  committee's  opera- 
tions is  consideration  of  pending 
applications  for  new  stations  in 
various  sections  and  the  formula- 
tion of  a  definite  licensing  policy. 
Under  present  regulations,  experi- 
mental television  licenses  are  is- 
sued only  on  condition  that  the  li- 
censees contribute  to  the  technical 
advancement  of  the  art,  with  no 
consideration  given  to  testing  of 
public  reaction  or  program  tech- 
nique. 

Regional  Problem 

It  appears  certain  the  commit- 
tee will  be  disposed  to  recommend 
granting  of  licenses  for  other  than 
purely  scientific  technical  advance- 
ment. Moreover,  it  must  grapple 


with  the  question  of  allocations  to 
particular  areas,  in  view  of  the 
very  limited  number  of  assign- 
ments available  plus  the  matter  of 
licensee  qualification.  It  is  defi- 
nitely expected  that  guideposts  will 
be  established  along  these  lines. 

_  Unquestionably,  established  ra- 
dio agencies  and  more  particularly 
broadcast  station  operators  will  be 
given  consideration  in  any  new  sta- 
tion grants.  Radio  manufacturers, 
who  have  been  in  the  forefront  of 
experimentation,  newspaper  organ- 
izations, and  motion  picture  com- 
panies are  looked  upon  as  probably 
the  best  qualified  television  licen- 
sees. 

There  are  now  pending  before 
the  committee  approximately  a 
dozen  applications.  Several  propose 
contributions  to  programming  tech- 
nique and  tests  of  audience  reac- 
tion, rather  than  undertaking  basic 
scientific  development.  It  is  felt 
the  Commission  would  be  disposed 
to  require  that  licensees  contribute 
toward  program  development  as 
well  as  technical  advancement, 
though  it  may  separate  the  require- 
ments insofar  as  individual  licen- 
sees are  concerned.  Tentatively,  it 
appears  that  licensing  can  be  classi- 
fied into  four  categories :  Television 
experimenters  and  manufacturers; 
qualified  experienced  broadcasters; 
newspaper  organizations,  and  mo- 
tion picture  companies,  plus  other 
qualified  individual  groups. 

A  difficult  question  has  been  that 
of  coordination  of  transmission  and 
reception  and  some  thought  has 
been  given  to  a  requirement  that 


television  transmission  should  fit  I 
receivers  of  all  types.  Moreover,  f 
it  is  felt  that  definite  procedure 
should  be  established  under  which 
the  public  could  be  advised  of  any 
developments  in  television  which 
might  bring  about  rapid  obsoles- 
cence. 

Time  sharing  of  licensee  stations 
may  become  a  necessity  at  the  pres- 
ent state  of  the  art  and  because  of 
the  limited  channels  available. 
Some  thought  has  been  given  to  a 
procedure  under  which  cities  of 
over  1,000,000  population  would 
have  a  maximum  of  three  stations; 
those  of  500,000  to  1,000,000  two 
stations,  and  those  below  500,000, 
one  station. 

It  is  expected  the  committee  will 
begin  wrriting  its  report  on  the  li- 
censing policy  phase  as  soon  as  the 
Commission  reconvenes  Sept.  5. 
The  report  then  will  go  to  the  full 
Commission  for  consideration. 

Applications  pending  for  new 
television  stations  include  those  of 
Don  Lee  (KHJ)  ;  the  Milwaukee 
Journal  (WTMJ);  Crosley  Corp. 
(WLW)  ;  Earl  C.  Anthony  (KFI)  ; 
May  Department  Stores  of  Los  An- 
geles; Allen  B.  DuMont  Labora- 
tories for  New  York  and  Washing- 
ton; Television  Productions  Inc.  of 
Los  Angeles;  LeRoy's  Jewelers,  , 
Los  Angeles;  Kansas  State  College, 
Manhattan,  Kans.  (KSAC)  ;  Jo- 
seph M.  Peckham,  Albany,  N.  Y. 

Two  additional  applications  for  | 
experimental  television  stations  I 
also  will  come  before  the  commit- 
tee. One  will  be  on  behalf  of  two 
department  stores — Bloomingdale's 
of  New  York,  and  Abraham  Straus, 
of  Brooklyn,  through  the  Metro- 
politan Television  Corp.  of  New 
York.  The  second  is  on  behalf  of 
the  Grant  Union  High  School,  of 
North  Sacramento,  Cal.,  and  pre- 
sumably is  premised  upon  use  of 
the  station  as  a  part  of  its  curricu- 
lum. 


WLW  Puts  Flood  Photos 
On  Facsimile  Broadcasts 

FACSIMILE  pictures  of  the  July 
5  flood  that  swept  Morehead,  Ky., 
were  broadcast  in  the  early  hours 
of  July  6  by  WLW,  Cincinnati. 
Photographs  were  taken  by  Peter 
Koch,  of  the  Cincinnati  Times-Star, 
who  flew  over  the  devastated  area 
with  Michael  Hinn,  WLW  an- 
nouncer. Wilfred  Guenther,  Cros- 
ley's  coordinator  of  facsimile  and 
television,  put  five  photographs  on 
the  air  with  brief  descriptive  mat- 
ter. 

Hinn  gave  a  description  of  the 
scene  after  the  flight.  Cecil  Car- 
michael,  WLW^  public  relations  di- 
rector. Bob  Booth,  WLW  remote 
engineer,  and  Ed  Mason,  WLW  an- 
nouncer, drove  through  the  waters 
into  the  city  and  broadcast  a  de- 
scription by  direct  wire. 


Folger  May  Go  East 

J.  A.  FOLGER  &  Co.,  Kansas 
City  (coffee),  which  has  appointed  j 
Lord  &  Thomas,  New  York,  to  ! 
handle  its  advertising,  may  add  j 
some  eastern  stations  to  the  list 
now  carrying  the  five  times  a  week 
quarter-hour  serial  Judy  &  Jane, 
sponsored  by  the  company  in  the 
Midwest  for  the  past  three  years. 
Plans  for  expansion  are  still  in- 
definite. Stations  now  carrying  the 
program  are:  KFYR  KOA  WHO 
WEBC  WJMS  WDAY  KPRC 
WDAF  WMC  WCCO  WKY  WOW 
WFAA  KMOX  WOAI  WIBW 
KVOO  KFH  and  WNAX. 
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53.2% 

New  All  Time 
Rating  Record 
f  or  ^  A^F  net  wor  k 

on  NBC  Blue! 

(Blue  Basic  and  Blue  Supps.) 

Louis -Galento  Fight 

June  28th,  1939 

Thanks  to  the  sponsor,  Schick  Injector 
Razor  and  their  agency,  J.  M.  Mathes 
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or  every  success  there  is  always  the  fellowijhi 
Spot  Broadcasters  get  the  breaks  naturally.  Ti 
7oca7  flavor  not  inherent  in  any  other  form; 
advertisers  are  those  who  capitalize  most  or 
firmly  the  great  opportunities  Spot  affords,  i 
stations  which  have  demonstrated  —  and  ar:, 
knowledge  of  successful  Spot  technigue.  •  /l^e 


! 

jho  chirps  up,  "Plenty  lucky — he  got  the  breaks/' 
"jy  get  flexibility  of  time  and  station,  and  they  get 
::  radio  advertising.  •  The  most  successful  Spot 
Jpot's  natural  advantages — those  who  seize  most 
t  is  significant  that  such  advertisers  choose  these 
.demonstrating  today — their  thorough,  practical 
■/ertisers  who  use  these  stations  make  the  breaks. 


WSB 

Atlanta 

NBC 

WAGA 

Atlanta 

NBC 

WFBR 

Baltimore 

NBC 

WAAB 

Boston 

MBS 

WNAC 

Boston 

NBC 

WICC 

Bridgeport 

NBC 

WEEN 

Buffalo 

NBC 

WGAR 

Cleveland 

CBS 

WFAA 

Dallas 

NBC 

WBAP 

Fort  Worth 

NBC 

KVOD 

Denver 

NBC 

WJR 

Detroit 

CBS 

KPRC 

Houston 

NBC 

WFBM 

Indianapolis 

CBS 

WDAF 

Kansas  City 

NBC 

KARK 

Little  Rock 

NBC 

KFI 

Los  Angeles 

NBC 

KECA 

Los  Angeles 

NBC 

WHAS 

Louisville 

CBS 

WLLH 

Lowell-Lawrence 

MBS 

WTMI 

Milwaukee 

NBC 

KSTP 

Minneapolis-St.  Paul 

NBC 

WSM 

Nashville 

NBC 

WSMB 

New  Orleans 

NBC 

WHN 

New  York 

NBC 

WTAR 

Norfolk 

NBC 

WFIL 

Philadelphia 

NBC 

KGW 

Portland,  Ore. 

NBC 

KEX 

Portland,  Ore. 

NBC 

WEAN 

Providence 

NBC 

WRTD 

Richmond,  Va. 

NBC 

KSL 

Salt  Lake  City 

CBS 

WOAI 

San  Antonio 

NBC 

KOMO 

Seattle 

NBC 

KIR 

Seattle 

NBC 

KHQ 

Spokane 

NBC 

KGA 

Spokane 

NBC 

WMAS 

Springfield 

CBS 

KVOO 

Tulsa 

NBC 

KFH 

Wichita 

CBS 

WTAG 

Worcester 

NBC 

THE  YANKEE  NETWORK 
THE  COLONIAL  NETWORK 
TEXAS  QUALITY  NETWORK 

MINNESOTA  NETWORK 

Represented  (hroughouf  the  United  States  by 

EDWARD  PETRY  &  CO. 

INCORPORATED 

NEW  YORK  .  CHICAGO  •  SAN  FRANCISCO 
DETROIT  •   ST.  LOUIS   •  LOS  ANGELES 


White  House  Secretary  Lauds  Radio 


Hits   -Alyth   of  Official 
Pressure  Against 
Broadcasters 

(Continued  from  page  19) 

censing  authority  lay  down  in  ad- 
vance definite,  detailed  and  rigid 
standards  of  public  service,  imple- 
mented by  specific  rules  and  prohi- 
bitions. It  would  be  difficult,  if  not 
impossible  to  draft  such  standards 
free  from  the  odium  of  censorship. 
But  the  elements  that  compose  pub- 
lic service  are  not  vague  or  mys- 
terious. Each  of  you  broadcasters 
knows  whether  your  station  is  do- 
ing the  right  kind  of  job  and,  for 
my  part,  I  would  be  willing  to 
leave  to  a  jury  of  broadcasters  any 
specific  instance  involving  the  right 
of  a  station  to  have  its  license  re- 
newed. 

Plenty  of  Freedom 

You  would  know  the  answer. 
Only  recently,  I  am  advised,  the 
Communications  Commission  has 
extended  the  license  period  from 
six  months  to  a  year  for  standard 
broadcast  stations.  The  require- 
ment that  a  broadcast  licensee  _ 
make  annual  justification  for  the  1 
use  of  a  franchise  granted  him  by; 
his  Government  is  in  no  sense  in- 
compatible with  freedom,  as  we  un- 
derstand it,  and  it  is  not  necessary 
to  lay  down  tight  regulations  to 
prevent  flagrant  disregard  of  the 
fundamental  decencies  of  broad- 
casting. The  Commission,  it  seems 
to  me,  has  ample  authority  to  pro- 
ceed against  any  licensee  who  per- 
sists in  a  course  of  conduct  which 
reasonable  men  agree  is  contrary 
to  any  rational  standard  of  public 
interest. 

The  question  then  arises  wheth- 
er, in  the  process  of  making  this 
determination,  any  ^^olence  is  done 
to  the  freedom  of  radio.  Of  the  700 
odd  radio  stations,  the  vast  ma-  . 
jority  of  whom  have  had  their  li- 
censes regularly  renewed  since 
1927,  I  am  told  that  less  than  a 
half-dozen  have  had  their  licenses 
revoked  for  cause.  Since  the  Com- 
munications Commission  was  cre- 
ated in  1934,  the  records  show  that 
only  a  single  station  has  failed  to 
obtain  its  renewal  of  license — and 
that  for  some  violation  of  technical 
eneineering  regulations. 

Yet  it  is  said  that  you  gentlemen 
live  in  a  constant  state  of  fear 
that  your  licenses  may  be  taken 
from  you  and  that,  therefore,  you 
must  spend  too  great  a  part  of 
your  time  and  give  up  too  great  a 
part  of  your  time  on  the  air  in 
trying  to  please  the  big,  bad  gov- 
ernment in  Washington.  The  big. 
bad  government,  standing  over  you 
with  hand  outstretched  ready  to 
snatch  away  your  precious  license. 
Of  course,  I  know  and  I  am  certain 
you  agree  that  this  just  isn't  so. 

Thus  it  would  seem  that  there 
has  been  no  perversion  of  the  duty 
of  the  I'egulatory  authority  to  ex- 
amine periodically  the  station's 
record.  What,  then,  is  the  basis  for 
the  clamor  that  radio's  freedom 
may  be  invaded?  Certainly  the 
brief  history  of  radio  regulation 
affords  no  conclusive  eviderce  of 


fundamental 
freedom  of 


any  threat  to  the 
American  i'ight  of 
speech. 

Censorship  a  ^lyth 

Nevertheless,  certain  myths  have 
grown  up  which  deserve  examina- 
tion. The  first  myth  that  should 
be  cracked  is  censorship.  The  Com- 
munications Act  of  1934 — I  am 
certain  you  have  recently  read  this 
section — says  "nothing  in  this  Act 
should  be  understood  to  give  the 
Commission  the  power  of  censor- 
ship .  .  .  and  no  regulation  or  con- 
dition shall  be  promulgated  or  fixed 
by  the  Commission  which  shall  in- 
terfere with  the  right  of  free 
speech." 

There  is  nothing  ambiguous  or 
equivocal  about  that  language.  Le- 
galists may  quibble  over  its  com- 
mas and  semicolons  but  I  stick  to 
the  interpretation  that  it  means  ex- 
actly what  it  says.  And  should  this 
Commission  or  any  of  its  successors 
promulgate  any  regulation  that 
violates  that  section,  broadcasters 
have  the  remedy  of  judicial  re\iew 
and,  if  you  can't  get  in  the  court- 
house, you  can  ignore  the  regula- 
tion until  the  Commission  takes 
you  there. 

The  Shortwave  Censorship  Rule 

The  recent  outcry  over  the  regu- 
lation relating  to  international 
broadcasting  demonstrates  that  the 
people  of  our  country  would  never 
tolerate  censorship.  In  this  in- 
stance, the  Commission,  as  you 
might  expect,  disclaimed  any  at- 
tempt at  censorship  and  I  under- 
stand it  now  has  convened  a  hear- 
ing to  determine  whether  the  rule 
should  be  re\'ised.  It  is  my  personal 
hope  that  the  final  regulations  gov- 
erning this  class  of  broadcast  sta- 
tions will  leave  no  doubt  that  free- 
dom of  speech  is  American  culture 
and  that  no  agency  of  government 
intends  to  supervise  or  control  the 
programs  broadcast. 
~  In  my  opinion,  censorship  of  ra- 
dio, the  press  and  other  media  of 
public  information,  should  it  ever 
develop,  would  be  preceded  by  a 
real  upheaval  in  the  basic  structure 
of  our  government  and  economic 
system.  Professional  alarmists  may 
spin  learned  and  fanciful  parallels 
of  events  here  and  abroad,  but 
these  United  States  of  ours  defy 
comparison. 

And  I  reiterate :  I  am  the  last 
person   in   the  world   to  advocate 


Feminine  Touch 

DELEGATES  to  the  Nation- 
al Federation  of  Business  and 
Professional  Women's  Club, 
meeting  in  Kansas  City  July 
10,  ordered  a  message  sent 
to  President  Roosevelt  urg- 
ing that  a  woman  be  ap- 
pointed to  the  FCC.  A  resolu- 
tion asking  that  a  "business 
or  professional  woman"  be 
named,  especially  in  view  of 
women's  importance  as  lis- 
tener and  program  critics, 
was  passed  by  acclamation. 


censorship  of  what  is  said  by  broad- 
casters in  the  United  States  or  by 
newspapers  in  the  United  States. 
I  say  this  not  only  because  I  am 
a  firm  believer  in  the  constitutional 
provision  for  freedom  of  expres- 
sion, but  also  because  I  am  equally 
a  strong  believer  in  the  common 
sense  of  the  American  people 
within  our  borders.  No  "colum- 
nist ",  "  interpreter  "  or  "  broad- 
caster" who  misinterprets,  mis- 
quotes or  invents  news  out  of  a 
clear  blue  sky  survives  long.  The 
good  sense  of  the  American  people 
catches  on  to  the  fact  that  he  is  a 
perverter  rather  than  a  purveyor 
of  news. 

In  the  same  way  the  American 
people  soon  lose  confidence  in  the 
type  of  individual  who  seeks  to  stir 
up  prejudice  —  prejudice  against 
race,  against  religion  or  against 
color. 

For  Notoriety  or  Pay 

Thus  I  can  conceive  of  no  perm- 
anent danger  within  our  country, 
even  though  great  temporary  harm 
is  often  done  to  our  national  wel- 
fare by  such  people.  The  average 
American  citizen  realizes  that  in 
most  cases  their  principal  motive 
is  to  seek  notoriety  either  for  the 
sake  of  notoriety  itself  or  because 
they  are  paid  sums  of  money  by 
people  who  have  special  axes  to 
grind. 

There  is  a  real  danger — a  perma- 
nent danger,  however  —  in  news 
stories  which  might  originate  in 
the  United  States  and  be  directed 
by  foreign  agencies  to  the  citizens 
of  other  nations.  The  people  of 
other  nations  are  not  as  familiar 
with  our  O'wn  background  as  we 
are  and  the  most  fantastic  stories 


about  what  is  going  on  within  the 
United  States  are  readily  believed 
by  foreigners  when  they  hear  these 
stories  over  the  shortwave  or  read 
them  as  so-called  news  stories  in 
their  newspapers.  They  get  wholly 
erroneous  ideas  not  only  about 
facts  in  the  United  States,  but  also 
about  public  opinion  in  the  United 
States.  The  result  is  that  these 
foreigners,  because  of  false  im- 
pressions, become  less  friendly  to 
us  and  make  it  more  difficult  for 
us  to  maintain  or  to  make  friend- 
ships with  them.  This  affects,  of 
necessity,  what  we  call  our  Amer- 
ican relationship  to  international 
affairs  as  a  whole. 

I  do  not  have  to  cite  instances 
or  to  give  illustrations.  I  do  not 
have  to  name  names.  You  are  just 
as  aware  as  I  am  that  within  the 
past  few  years  there  have  been 
newspaper  columnists  and  radio 
commentators  whose  words  have 
been  hailed  with  glee  in  certain 
portions  of  the  earth  as  proof  that 
the  United  States  is  friendly  to 
certain  principles  of  international 
conduct,  which,  as  a  matter  of 
fact,  the  overwheming  majority  of 
Americans  dislike  and  abhor.  To 
say  that  false  news  of  this  kind 
emanating  from  the  United  States 
does  harm  not  only  to  us  but  to 
civilization  as  a  whole  is  nutting 
it  mildly.  But  that  does  not  mean 
that  the  time  has  come  for  Govern- 
ment censorship  even  over  such 
jfalse  news. 

Avoiding  Falsity 

It  is  ob\ious  that  those  who 
operate  international  broadcast 
stations  have  a  very  definite  pub- 
lic duty  to  keep  their  programs 
free  from  false  news.  Definitely 
this  is  their  duty — and  definitely 
the  Government  is  watching  and 
will  continue  to  watch  with  great 
interest  to  see  whether  those  in 
control  of  these  stations  continue 
to  observe  this  public  obligation. 
International  broadcasting  is  but 
a  single  aspect  of  this  problem.  It 
is  my  information  that  internation- 
al broadcasting  by  American  sta- 
tions, largely  because  of  the  ac- 
curacy of  their  reports,  are  relied 
upon  by  constantly  increasing  num- 
bers of  foreign  listeners.  While  it 
is  a  sad  commentary  on  our  ci%'il- 
ization  that  harried  citizens  else- 
where under  the  penalty  of  incar- 
ceration or  worse  must  obtain  ac- 
curate news  from  without  their  bor- 
ders,   you    international  licensees 


EARLY  CON\  ENTION  ai-rivals  were  (bottom  row. 
1  to  r)  Mrs.  George  Diefenderfer ;  Maurice  C.  Coleman, 
WATL,  Atlanta;  William  Appleby,  WPG.  Atlantic 
City;  Harold  Wheelahan.  WSMB,  New  Orleans;  R.  H. 
Mason,  WPTF,  Raleigh;  George  Diefenderfer,  Paul  H. 


RavnuT  Co.  Back  vow  (1  to  r)  Walter  Koessler, 
WROK,  Rockford,  111.;  Clark  A.  Luther,  KFH,  Wichita; 
Stanley  Schultz,  WLAW,  Lawrence.  Mass.;  Jack  Field, 
WPTF,  Raleiarh;  Fred  Brokaw.  Paul  H.  Ravmer  Co.; 
Fred  Ripley,  WSYR,  Syracuse. 
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IS  RADIO  censored  or  isn't  it,  was  tlie  question  discussed  at  an  infor- 
mal roundtable  during  the  recent  reception  given  by  MBS  for  John 
Steele,  its  European  commentator.  Taking  part  were  (1  to  r)  Raymond 
Gram  Swing,  commentator  for  the  BBC;  Mr.  Steele;  Fulton  Lewis  jr., 
MBS  Washington  commentator,  and  Elliott  Roosevelt,  commentator  for 
Emerson  Radio  and  president  of  the  Texas  State  Network. 


Elliott  Roosevelt  Charges  Censorship 
Of  Fear  and  Urges  Indefinite  Licenses 


are  performing  a  genuine  service 
for  them.  Free  men  everywhere,  I 
hope,  will  continue  to  crave  truth 
even  if  they  must  bootleg  it. 

Although  I  am  not  familiar  with 
them  in  detail,  I  know  that  the 
networks  and  many  independent 
stations  have  developed  enlightened 
policies  dealing  with  religion,  po- 
litical discussions  and  commercial 
continuities.  One  specific  policy 
which  impresses  me  with  radio's 
own  recognition  of  its  steward- 
ship is  that  which  prohibits  the 
sale  of  time  for  propaganda  pur- 
poses. To  permit  the  individual  or 
group  with  the  greatest  financial 
resources  to  utilize  radio  to  peddle 
their  own  particular  brand  of  so- 
cial or  economic  philosophy  would 
be  a  grave  mistake  for  radio. 
Among  other  things,  it  would  deny 
equality  to  groups  with  lesser  re- 
sources. 

Equal  Treatment 

In  dealing  with  radio,  the  White 
House  in  1933  adopted  and  has 
maintained  a  policy  of  equal  treat- 
ment of  networks  and  stations. 
When  the  President  speaks,  the 
microphones  of  any  responsible 
broadcasting  organization  may  seek 
and  obtain  their  place  on  his  desk. 
Certain  restraints  have,  as  a  mat- 
ter of  necessity,  been  imposed  in 
the  relationships  of  radio  to  the 
White  House.  For  example,  we  have 
insisted  that  radio  announcers  in 
dramatized  news  broadcasts  or 
otherwise  refrain  from  imitation 
of  the  President's  voice,  unless  spe- 
cifically authorized  with  a  direct 
quotation  and  appropriate  explana- 
tion that  it  was  not  the  President 
speaking.  It  was  done  because  it 
had  been  our  experience  that  such 
imitations  resulted  in  deception  and 
after  such  a  broadcast  the  White 
House  mail  was  heavily  loaded  with 
inauiries  of  bewilderment. 

The  myth  of  censorship  and  the 
fallacy  that  broadcasters  goose- 
step  to  official  pressure  seem  to  a 
sideline  observer  to  be  the  twin 
bogey-man  of  radio.  In  my  opinion 
freedom  from  official  censorship, 
freedom  from  domination  by  any 
administration  or  political  party 
rests  with  the  radio  itself.  So  long 
as  its  operations  reflect  the  "doc- 
trine of  fair  play"  as  expressed 
by  the  provision  of  the  statute  gov- 
erning political  broadcasts,  so  long 
as  programs  are  interesting,  in- 
formative and  clean — in  brief  so 
long  as  radio  serves  democracy,  it 
will  remain  free. 

I  belong  to  what  may  be  the 
old-fashioned  school  in  that  I  be- 
lieve a  reporter  should  stick  to  the 
facts  with  appropriate  elucidation 
to  make  the  news  understandable 
and  let  his  reader  or  listener  reach 
his  own  conclusions.  And  I  like  that 
portion  of  the  proposed  code  which 
you  have  under  consideration, 
which  says  originallj': 

"If  a  broadcaster  devotes  a  rea- 
sonable amount  of  time  to  fair  and 
two-sided  discussion  of  controver- 
sial public  issues,  using  represen- 
tative speakers  to  give  differing 
points  of  view,  he  is  providing  de- 
bate and  the  expression  of  opinion 
on  controversial  issues  in  a  far 
more  effective  way  than  it  can 
possibly  be  provided  by  one  or  even 
a  handful  of  commentators,  regu- 
larly expressing  personal  points  of 
view  on  every  conceivable  subject." 

Let  me  speak  in  conclusion  of 


STATING  that  the  present  term 
licensing  system  of  radio  has 
placed  the  American  broadcaster 
under  a  definite  "censorship  of 
fear,"  Elliott  Roosevelt,  president 
of  the  Texas  State  Network,  turned 
the  scheduled  discussion  of  radio  as 
a  news  medium  here  and  abroad 
into  a  heated  discussion  of  censor- 
ship in  the  United  States  during 
the  press  reception  given  June  29 
by  Mutual  in  honor  of  John  Steele, 
the  network's  representative  in 
London  and  Europe. 

Also  participating  in  the  round- 
table  were  Raymond  Gram  Swing, 
who  nominated  the  advertising 
agency  as  the  real  American  cen- 
sor, and  Fulton  Lewis  jr.,  MBS 
Washington  commentator,  who 
acted  as  interlocutor.  Reception 
was  held  at  the  Hotel  Ambassador, 
New  York,  during  Mr.  Steele's  first 
visit  to  New  York  in  six  years. 

In    England,    Mr.    Steele  said. 


my  own  amazement  of  the  growth 
and  develonment  of  this  industry. 
It  is  an  old  story  to  you  but  fasci- 
nating to  those  not  engaged  in 
broadcasting  to  contemplate  the 
fact  that  in  15  years  more  than 
81  per  cent  of  our  families  have 
acquired  radio  sets.  That  broad- 
casting must  have  done  a  good  job 
is  further  evidenced  by  the  fact 
that  these  sets  are  in  use  almost 
five  hours  a  day.  Through  the 
medium  of  network  systems  more 
than  90'^f  of  our  population  car. 
listen  to  the  voice  of  their  Presi- 
dent and  to  his  critics,  hear  the 
greatest  in  music  and  the  drama; 
and  the  world  is  brought  to  our 
door.  Contrasted  with  what  has 
been  done  in  other  countries,  we  are 
convinced  that  the  pattern  adopted 
in  America  not  only  is  the  most 
consistent  with  our  domestic  tra- 
ditions but  affords  the  greatest  op- 
portunity for  the  development  of 
a  superior  service. 

No  one  can  "predict  when  radio 
will  become  of  age  because  the 
miracles  of  science  apparently  have 
no  boundaries.  Of  this  much  I  am 
certain — radio  in  the  hands  of  pri- 
vate enterprise  has  done  amazing- 
ly well.  With  the  government  as- 
suring free  competition  in  the  serv- 
ice to  our  people,  with  that  sense 
of  public  responsibility  your  codi- 
fication efforts  imply,  with  that 
awareness  to  needs  of  scientific  re- 
search you  have  manifested,  there 
is  every  reason  for  you  to  receive 
the  continued  and  enthusiastic  sup- 
port of  the  public — that  ultimate 
tribunal  of  success. 


scripts  intended  for  broadcasting 
to  English  audiences  must  be  sub- 
mitted to  the  BBC  in  advance,  but 
for  the  foreigner  broadcasting  from 
England  to  his  own  country  there 
is  no  censorship  at  all.  This  is  not 
true  elsewhere  in  Europe,  he  added, 
citing  the  case  of  an  American 
broadcasting  to  the  U.  S.  from 
Rome  who  said  something  the  gov- 
ernment censor  did  not  like  and 
was  cut  off  the  air  immediately. 

In  Case  of  War 

He  said  that  of  course  the  Eng- 
lish government  in  case  of  war, 
would  censor  all  talks,  shortwave 
as  well  as  local,  and  if  a  commen- 
tator such  as  himself  were  allowed 
to  broadcast  at  all,  he  said,  it 
would  probably  be  by  recordings, 
which  could  be  censored  by  the  gov- 
ernment before  they  were  put  on 
the  air.  Any  other  form  of  censor- 
ship would  be  futile,  he  declared, 
since  "an  indiscreet  man,  or  a  man 
who  wanted  to  put  something  over, 
could  by  the  use  of  two  words  sup- 
ply the  key  to  the  picture  puzzle 
that  the  enemy  was  waiting  for." 

Regarding  radio  news  as  cur- 
renty  received  by  the  English  pub- 
lic, Mr.  Steele  described  BBC's 
news  broadcasts  as  "very  fair  and 
very  objective,  although  pei-haps 
restricted,  and  that  about  half  of 
the  English  public  has  shortwave 
receivers  which  can  easily  bring 
in  newscasts  from  Germany,  Italy, 
Russia  or  any  other  country. 

Mr.  Swing  cut  in  at  this  point 
to  state  that  while  his  weekly 
broadcasts  to  England  from  the 
U.  S.  are  theoretically  censorable, 
the  BBC  representative  in  this 
country  actually  looks  at  about  one 
script  in  ten  and  "in  the  five  years 
that  I  have  done  this  broadcasting 
I  have  never  had  anything  modi- 
fied nor  any  attempt  made  to  in- 
fluence anything  I  wanted  to  say 
as  the  BBC  commentator  in  this 
country." 

Asked  by  Mr.  Steele  about  the 
possibility  of  censorship  in  America 
through  the  FCC,  Mr.  Roosevelt 
replied  that  "We  have  definite  cen- 
sorship in  this  country,  the  cen- 
sorship of  fear,  fear  by  the  broad- 
casters of  losing  their  licenses." 
Advocating  a  system  similar  to 
that  of  the  Interstate  Commerce 
Commission,  under  which  a  broad- 
caster would  be  licensed  indefinitely 
and  have  to  defend  his  license  only 
against  charges  that  his  operation 
was  not  in  the  public  interest,  Mr. 
Roosevelt  further  declared  that  "if 
a  radio  station  or  a  radio  chain 
desires  to  have  an  editorial  policy 


on  one  side  of  a  public  question,  I 
believe  they  should  have  the  right 
to  have  that,  as  long  as  they  label 
it  as  such." 

"The  trouble  I  find  is  that  there 
is  too  little  definition  on  the  part 
of  the  FCC  of  what  the  rules  and 
regulations  should  be  as  to  defining 
what  a  program  is.  If  they  will 
define  a  program  clearly  at  the  be- 
ginning and  at  the  end,  then,  in  my 
opinion,  there  should  be  no  fear  of 
censorship  or  of  a  station  losing 
its  license.  If  they  give  out  propa- 
ganda, all  well  and  good,  label  it 
propaganda." 

Because  of  the  present  term  li- 
censing system,  he  continued,  the 
broadcasting  industry  "is  the  only 
industry  of  any  size  whatever  that 
cannot  go  to  a  bank  for  its  financ- 
ing on  a  regular  commercial  or  in- 
dustrial basis.  We  have  to  depend 
entirely  on  private  speculative 
capital  for  the  development  of  our 
industry." 

Sponsor  Censorship 

The  real  censorship  in  this  coun- 
try is  that  of  the  advertising 
agency  rather  than  the  FCC,  ac- 
cording to  Mr.  Swing,  who  stated 
that  "if  a  person  with  political 
opinions  is  put  on  to  sell  a  given 
product  and  he  has  views  which 
are  going  to  awaken  opposition,  the 
sale  of  the  product  is  going  to  be 
stopped  at  a  certain  place,  namely 
those  people  who  don't  agree  with 
him.  Your  advertising  agency  will 
be  interested  in  keeping  him  from 
spreading  the  views  which  stop  the 
sale  of  the  product,  and  in  the  na- 
ture of  things  the  expression  of 
political  opinion  over  commercial 
programs  is  a  matter  which  has  to 
be  examined  very  carefully,  be- 
cause there  you  have  an  automatic 
censorship  directed  not  for  any  po- 
litical end  at  all,  but  simply  in  the 
promotion  of  a  commercial  pro- 
gram." 

Pegler  Declares  Press 
Must  Fight  for  Free  Air 

WARNING  against  a  controlled 
radio  that  could  be  used  "as  a 
propaganda  arm  to  destroy  the 
freedom  of  the  press",  Westbrook 
Pegler,  discussing  the  recently  an- 
n  0  u  n  c  e  d  international  broadcast 
rules  in  his  syndicated  newspaper 
column  July  6,  declared  that  the 
"perfidious  press"  probably  ^\^ll 
have  to  take  over  the  fight  to  es- 
tablish freedom  of  the  radio,  since 
the  broadcasting  industry  itself  is 
afraid  to  use  its  own  medium  to 
present  its  own  case  because  it 
would  "necessarilj''  attack  the  po- 
litical agency  of  the  New  Deal 
which  controls  its  conduct  and  is- 
sues the  licenses  by  which  it  oper- 
ates" and  risk  "painful  or  disas- 
trous reprisals". 

Although  radio  operators  as  a 
gi-oup  are  a  "dangerous"  commer- 
cial rival  of  the  newspapers,  and 
the  press  has  a  selfish  motive  for 
wishing  the  worst  of  luck,  the  press 
"ironically,  finds  itself  compelled  to 
assist  its  commercial  rival  in  a 
feeble  struggle  against  coercion 
and  censorship",  he  said. 

Radio  relies  on  the  newspapers 
to  present  its  case  to  the  public, 
and  it  has  been  the  press  which 
has  emphasized  the  hidden  signifi- 
cance of  the  ruling  of  the  Com- 
munications Commission  which  re- 
quires that  international  broad- 
casts must  promote  international 
goodwill,  understanding  and  co- 
operation," Mr.  Pegler  commented. 
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"Stop  That  Facsimile  Program!  We  Can't  Send  Dollar  Bills  Over  the  Air!" 

Policy  on  ISetwork  Election  Programs 
And  Time  Division  Adopted  by  the  CBC 


New  Net  Policies 
Explained  by  CBC 

Agencies  and  Stations  to  Get 

Official  Notice  on  Hookups 

By  JAMES  MONTAGNES 
CANADIAN  agencies  and  stations 
are  to  receive  a  letter  this  month 
from  the  CBC  outlining-  the  new 
CBC  policy  in  regard  to  all  net- 
work programs  not  using  the  CBC 
regional  or  national  nets.  The  new 
system  will  require  advertisers 
wanting  to  use  two  or  more  sta- 
tions connected  by  landlines  to  go 
direct  or  through  an  advertising 
agency  to  the  CBC  for  time  on  any 
independent  stations. 

The  CBC  will  make  all  arrange- 
ments with  the  individual  stations 
the  advertiser  wants  to  use,  will 
look  after  all  billings,  and  remit  to 
the  stations  their  full  card  rate 
less  the  usual  agency  commissions, 
which  it  will  remit  to  the  agencies. 
The  CBC  does  not  plan  to  charge 
anything  for  the  service.  The  new 
policy  goes  into  effect  about  Aug. 
15  or  Sept.  1. 

Heretofore  the  advertising  agen- 
cy has  gone  to  the  CBC  for  lines 
for  any  network  programs  and  for 
the  CBC  okay  on  the  program. 
Nov/  the  entire  transaction  must 
go  through  the  CBC,  which  will  ne- 
gotiate with  the  individual  stations 
wanted  by  an  advertiser  for  the  re- 
quired time. 

A  Complicating  Factor 

While  no  official  information  has 
as  yet  gone  out  on  the  new  CBC 
policy,  news  of  the  change  was  re- 
vealed in  a  letter  sent  by  Dr.  A. 
Frigon,  assistant  CBC  general 
manager  [Broadcasting,  July  1]. 
Many  station  owners  and  agency 
executives  feel  the  new  policy  will 
complicate    their    network  plans. 

The  CBC  does  not  plan  to  use  the 
new  hookup  policy  to  bring  more 
business  to  CBC  networks,  it  being 
the  opinion  among  CBC  officials 
that  the  CBC  cannot  carry  inore 
commercial  networks  as  a  govern- 
ment-owned body.  The  outcome  of 
the_  hookup  policy  may  be  a  second 
series  of  regional  networks,  but 
this,  CBC  officials  say,  is  for  future 
development.  Meanwhile  Horace 
Stovin,  station  relations  supervis- 
or, is  making  a  tour  of  Canadian 
broadcasting  stations  to  explain 
the  new  policy  and  program  mat- 
ters. 

Harry  Sedgwick,  CFRB,  Toronto, 
president  of  the  Canadian  Associa- 
tion of  Broadcasters,  and  Joseph 
Sedgwick,  solicitor  for  the  CAB, 
were  informed  of  the  new  policy  by 
the  board  of  governors  at  Ottawa 
July  5  and  6,  and  were  told  that 
the  change  was  purely  for  admin- 
istrative purposes  and  would  help 
facilitate  network  planning.  As  a 
result  of  their  talk  with  the  board 
they  are  of  the  opinion  that  the 
new  policy  will  work  out  satisfac- 
torily for  the  private  broadcaster. 


New  Script  Service 

READY-TO-AIR  Service,  a  script 
service  designed  to  provide  stations 
with  fresh  material  for  man-on-the- 
street  interview  and  quiz  programs, 
has  been  started  in  New  London, 
Conn.,  by  Bob  Howell,  of  WNLC, 
New  London.  The  staff,  headed  by 
Howell,  includes  Bea  Goodrich,  for- 
mer news  commentator  of  WMEX, 
Boston,  and  several  other  radio 
people.  New  scripts  are  now  in 
preparation  for  release  soon. 


PRIVATE  broadcasters  and  the 
CBC  will  lose  considerable  income 
from  election  broadcasts  as  the  re- 
sult of  a  new  policy  regarding  net- 
work broadcasts  for  elections  as 
laid  down  at  the  CBC  board  of  gov- 
ernors meeting  at  Ottawa  July  5-7. 
According  to  the  new  system  every 
federal  political  party  will  be  ap- 
portioned time  on  the  national  net- 
works, the  broadcasts  to  be  car- 
ried on  a  sustaining  basis  on  all 
Canadian  stations  with  the  CBC 
paying  all  line  charges.  The  CBC 
ruling  affects  CBC-owned  and  pri- 
vately-owned stations  whether  af- 
filiated with  the  CBC  national  nets 
or  not. 

Election  broadcasts  can  be  pur- 
chased by  any  political  parties  and 
noncommercial  organizations  or  so- 
cieties interested  in  public  affairs 
for  regional  hookups  on  privately- 
owned  stations,  with  the  CBC  ap- 
proving the  hookup.  No  CBC-owned 
stations  may  take  part  in  such  a 
hookup.  For  local  political  broad- 
casts, privately-owned  but  not  CBC- 
owned,  stations  may  sell  time  to 
candidates.  All  political  broadcasts 
must  stop  48  hours  before  the  polls 
open. 

To  Keep  Politics  in  Bounds 

The  new  instructions  go  into 
force  in  regard  to  a  federal  election 
as  soon  as  Parliament  is  dissolved 
or  an  election  date  is  announced. 
The  CBC  reserves  the  right  to  can- 
cel all  purchased  political  network 
broadcasts  as  soon  as  the  date  for 
the  dissolution  of  Parliament  is  an- 
nounced. 

The  new  election  network  regu- 
lations were  made  after  consulta- 
tion with  the  various  political  par- 
ties and  follows  the  recommenda- 
tions of  the  House  of  Commons  ra- 
dio committee  made  this  spring. 
The  plan  is  designed  to  place  elec- 
tion broadcasts  on  a  more  orderly 
and  democratic  basis.  From  the 
listener's  point  of  view,  it  also  aims 
at  keeping  the  total  amount  of  po- 
litical broadcasts  within  reasonable 
limits. 

The  method  whereby  the  CBC 
will  ascertain  how  much  time  will 
be  apportioned  to  each  existing  and 
each  new  party  will  be  determined 
by  the  representation  of  the  vari- 
ous parties  in  the  last  two  Domin- 


ion elections,  the  House  of  Com- 
mons representatives  in  each  party, 
the  total  votes  cast  for  each  party 
in  the  past  two  elections,  the  num- 
ber of  candidates  nominated  for 
each  party  in  the  past  two  elec- 
tions. That  the  listener  is  entitled 
to  hear  all  sides  of  any  national 
problem  will  also  be  a  deciding  fac- 
tor in  allotting  time  to  all  parties. 
As  in  Great  Britain,  the  govern- 
ment party  in  power  at  the  time 
of  the  election  will  have  the  final 
national  network  allotted  to  it.  No 
network  program  is  to  last  more 
than  one  hour. 

The  CBC  goes  on  to  explain  that 
"the  Corporation  does  not  believe 
in  or  practice  censorship.  It  neither 
exercises  itself,  nor  authorizes  any 
private  station  to  exercise  any  re- 
strictions on  matter  broadcasts, 
other  than  those  specifically  set  out 
in  the  printed  regulations  issued 
by  the  Corporation  in  its  capacity 
as  authority  over  all  broadcasting 
in  Canada." 

With  the  possibility  of  a  Domin- 
ion election  being  held  this  autumn, 
the  outcome  of  this  new  policy  will 
be  closely  watched  by  the  CBC,  so 
that  if  it  is  successful,  it  will  be 
implemented  for  provincial  elec- 
tions as  well. 

Individual  privately-owned  sta- 
tions may  sell  time  to  political  can- 
didates and  parties  for  local  broad- 
casts only,  subject  to  the  terms  of 
the  Broadcasting  Act  and  its  regu- 
lations. 

The  CBC  issued  a  regulation  July 
12  designed  to  prevent  use  of 
transcriptions  in  circumventing  the 
network  election  ruling,  closing 
the  last  loophole  in  the  policy  and 
placing  the  onus  on  private  broad- 
casters for  acceptance  of  such  disc 
campaigns. 


Cereal  Firm's  Plans 

CAMPBELL  CEREAL  Co.,  Minne- 
apolis (Malt-O-Meal) ,  will  main- 
tain approximately  its  spot  sched- 
ule of  last  fall,  it  is  understood, 
using  the  quarter-hour  disc  series 
in  Swedish  accent  titled  Tiiia  & 
Tim  on  a  thrice  weekly  basis  this 
fall.  Last  fall  the  series  was  aired 
on  17  stations  [Broadcasting, 
Sept.  15,  1938].  H.  W.  Kastor  & 
Sons  Adv.  Co.,  Chicago,  is  agency. 


50  kw.  CBK  to  Take  Air 
July  29  in  Saskatchewan 

THE  FOURTH  50,000-watt  trans- 
mitter to  be  opened  by  the  CBC 
goes  on  the  air  July  29  as  CBK, 
Watrous,  Sask.  The  opening  ad- 
dress will  be  given  by  CBC  chair- 
man L.  W.  Brockington,  from  Lon- 
don, England,  where  he  is  working 
on  CBC-BBC  program  exchange. 

CBK  is  a  sister  station  to  CBA, 
Sackville,  N.  B.,  opened  on  April 
8.  Both  stations  were  built  by  RCA 
in  Canada,  with  the  vertical  radia- 
tors built  by  Canadian  Bridge  Co., 
Walkerville,  Ont.  The  station  will 
carry  a  limited  number  of  commer- 
cial network  programs  at  present, 
but  in  the  autumn  when  the  full 
CBC  commercial  network  goes  into 
operation  with  fall  business,  will  be 
on  the  network,  at  a  nominal  com- 
mercial charge.  Present  CBC  net- 
work stations  in  the  Saskatchewan 
area  covered  by  the  new  station, 
(CKBI,  Prince  Albert;  CFQC, 
Saskatoon;  CHAB,  Moose  Jaw;  and 
CKCK,  Regina,)  will  not  be 
dropped  from  the  network  because 
of  the  installation  of  the  new  trans- 
mitter. CBK  will  be  on  the  air 
from  12  noon  to  midnight. 

Roy  Cahoon,  formerly  with  spec- 
ial events  department  of  CBC,  has 
been  placed  in  charge  of  the  sta- 
tion, which  for  the  present  will 
have  only  an  engineering  staff,  as 
no  programs  will  originate  there. 

Other  members  of  the  engineer- 
ing staff  are  W.  W.  Grant,  F.  B. 
Johnson,  C.  F.  Pattenson,  E.  S. 
Haggerty,  Harold  J.  Marshall,  R. 
L.  Punshon,  and  G.  Sheffield. 


MBS  Right  to  Transmit 
To  Canada  Is  Renewed 

DESPITE  the  claim  of  WJBK,  De- 
troit local,  that  its  service  had  been 
"impaired",  the  FCC  June  28  made 
public  its  proposed  findings  of  fact 
and  conclusions  to  grant  the  appli- 
cation of  MBS  for  renewal  of  its 
permit  to  transmit  programs  to 
broadcast  stations  in  Canada,  nota- 
bly CKLW,  Windsor-Detroit.  The 
Detroit  local  had  contended  that 
MBS  service  to  CKLW  not  only  re- 
sulted in  "unfair  practices"  but 
also  had  an  adverse  effect  on  its 
business  operations.  Under  the  pro- 
posed finding,  all  parties  have  20 
days  from  June  27  in  which  to  file 
exceptions  and  request  oral  argu- 
ments before  the  FCC. 

The  FCC  stated  that  the  record 
in  the  case  "does  not  disclose  suf- 
ficient facts  to  justify  Station 
WJBK's  claim  that  it  has  been  im- 
paired by  unfair  practices."  It 
added  that  at  this  time  considera- 
tion of  the  maintenance  of  a  "free 
interchange  of  programs  with  sta- 
tions licensed  by  the  Government  of 
Canada  outweighs  the  present  sug- 
gestion of  possible  adverse  effect 
upon  the  service  rendered  by  the 
American  station." 


24  for  Sweets  Co. 

SWEETS  Co.  of  America,  New 
York,  is  sponsoring  thrice-weekly 
participations  on  the  Wo7-ld's  Fair- 
est Music  program  with  Johnny 
Prentiss  on  WMCA,  New  York, 
will  further  promote  Tootsie  Rolls 
later  this  month  with  150-word 
spot  announcements  three  to  nine 
times  weekly  on  a  list  of  24  sta- 
tions throughout  the  country, 
which  have  not  been  definitely  de- 
cided upon  as  yet.  Biow  Co.,  New 
York,  handles  the  account. 
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Morning 


Listening 


''JpHE  Hooper-Holmes  Bureau  has  just 
completed  a  very  detailed  roster  survey  in 
the  New  York  Metropolitan  District.  This 
study  was  sponsored  by  WOR,  National 
Broadcasting  Company,  Columbia  Broadcast- 
ing System,  and  the  Hooper-Holmes  Bureau. 

The  study  shows  the  programs  listened  to 
by  6881  families  from  6  A.  M.  to  1  P.  M. 
each  day  for  one  week — about  looo  each  day. 
For  the  first  time  these  sponsors  have  a  defi- 
nite picture  of  the  audience  for  each  quarter- 
hour  period  on  thirteen  New  York  stations. 

Furthermore,  this  study  shows  the  division 
of  listeners  in  the  five  boroughs  of  New  York 
and  the  fourteen  counties  in  the  Metropolitan 
District  outside  the  city  proper.  And,  for  each 
program  it  gives  the  economic  level  of  listen- 
ers in  four  groups.  The  difference  in  listening 


of  telephone  subscribers  and  non-subscribers 
is  clearly  indicated  for  each  program. 

If  you  are  interested  in  seeing  a  copy  of 
this  very  complete  radio  study,  get  in  touch 
with  the  Hooper-Holmes  Branch  in  your  city. 

Any  broadcasting  station  which  wants  to 
know  the  truth  about  radio  in  its  city  should 
consult  us. 

I  5f  ==!==:- 

WHAT    IS    THE    H  O  O  P  E  R- H  O  LM  E  S  BUREAU? 

For  40  years  (since  1899)  this  Bureau  has 
been  making  confidential  reports  to  insurance 
companies  on  applicants  for  all  kinds  of  insur- 
ance. Most  of  these  are  made  and  written  by 
trained  Inspectors,  all  of  whom  are  full-time 
men.  Their  work  is  supervised  by  80  Branch 
Offices.  They  regularly  cover  11,140  cities 
and  towns  in  their  insurance  work  and  their 
efforts  are  supplemented  by  33,000  part-time 
correspondents. 


Address  all  inquiries  to  Market  Research  Division,  Chester  E.  Haring,  Director. 


THE  HOOPER-HOLMES  BUREAU,  INC. 

102  MAIDEN  LANE,  NEW  YORK 


KUDOS  FOR  the  NAB  staff  were  heaped  upon  these  headquarters 
section  chiefs  by  President  Neville  Miller  and  other  speakers.  Left  to 
right:  Paul  F.  Peter,  research;  Ed  M.  Kirby,  public  relations;  Edwin 
M.  Spence,  secretary-treasurer  (who  perennially  handles  all  convention 
details,  in  thorough  fashion,  just  as  he  did  when  he  was  a  station  opera- 
tor);   Andx-ew  W.  Bennett,  legal;   Joseph  L.   Miller,  labor  relations. 


NAB  Groups  Report  Progress 

(Continued  from  page  23) 


N,  Y.  FAIR  VSim 

DISCS  IN  MIDWEST 

TO  INDUCE  travelers  to  and  from 
the  New  York  World's  Fair  to  go 
through  New  York  State  and  to 
sell  New  York's  attractions  as  a 
vacation  place,  the  Bureau  of  State 
Publicity  is  conducting  a  spot  ra- 
dio campaign  in  the  Midwest,  from 
which  some  5,000,000  cars  are  ex- 
pected to  come  to  the  Fair  during 
the  summer. 

The  campaign,  handled  by  Bar- 
low Adv.  Agency,  Syracuse,  con- 
sists of  20  five-minute  transcrip- 
tions produced  by  NBC,  featuring 
talks  on  New  York's  many  scenic 
spots  by  such  personalities  as  Gov. 
Lehman,  Lieut.  Gov.  Poletti,  Al- 
fred E.  Smith,  Robert  Moses,  Low- 
ell Thomas,  Kate  Smith  and  others. 
Each  speaker  describes  one  part  of 
the  State  and  invites  midwesteners 
to  visit  it. 

Broadcasts  started  June  28  on  a 
twice-weekly  basis  on  WHAS, 
Louisville;  W  T  A  M,  Cleveland; 
WJR,  Detroit;  WLS,  Chicago; 
WFBM,  Indianapolis,  and  KSD, 
St.  Louis.  Offered  on  each  broad- 
cast is  a  tourfolder  containing  a 
large  map  of  the  State  and  six  sug- 
gested routes,  together  with  pic- 
tures and  brief  descriptions  of  the 
State's  beauty  spots.  Stations  also 
cooperate  by  distributing  these 
folders  to  local  hotels  and  travel 
agencies  in  their  vicinities. 

Newspaper  space  in  this  region 
and  national  magazine  space  is  also 
being  used  in  the  campaign  which 
is  described  as  self-liquidating  by 
E.  S.  Barlow,  president  of  the 
agency.  "Of  the  5,000,000  cars  com- 
ing from  the  Middle  West,"  he 
says,  "we  need  attract  only  100,000 
of  them  through  New  York  State 
to  defray  the  entire  cost  of  the  ad- 
vertising, for  it  is  estimated  that 
each  car  that  travels  the  length  of 
the  State  will  spend  $2.61  in  gaso- 
line taxes  alone." 


Stance's  Larger  List 

STANCO  Inc.,  New  York  (Nujol, 
Mistol,  Flit),  on  July  3  expanded 
the  list  of  stations  carrying  the 
quarter-hour  transcribed  program 
Meet  Miss  Julia,  heard  five  times 
weekly,  to  a  total  of  50  through- 
out the  country.  Stations  are: 
WCAU  WCAE  KGW  WCSH 
WJAR  WPTF  WOKO  WGST 
WBAL  WBRC  WNAC  WGR  WJR 
WLS  WLW  WGAR  WIS  WFAA 
WHO  KLZ  WKY  WOW  WMBD 
WIOD  WTMJ  KSTP  WSM  WTAR 
WWL  WOR  WREC  KFI  KMBC 
WJAX  WFBM  KPRC  WPIC  WHP 
WMBG  WHAM  WOAI  KWK 
KSFO  WGBI  KOMO  KHQ  WFBL 
KVOO  WOL  WTAG.  Daggett  & 
Ramsdell,  New  York  (cold  cream), 
on  July  10  began  the  quarter-hour 
transcribed  program  Career  of 
Alice  Blair,  formerly  heard  for 
Stance  products,  five  times  weekly 
on  WNAC  WTIC  WOR  WJR  KFI 
WCAU  KSFO  WJSB.  McCann- 
Erickson,  New  York,  handles  both 
accounts. 


Oshkosh  to  Place 

OSHKOSH  OVERALL  Co.,  Osh- 
kosh, Wis.,  in  late  summer  will  use 
a  varying  schedule  of  spot  on  about 
10  stations.  Last  season  the  sched- 
ule consisted  of  five  weekly  quar- 
ter-hour periods,  but  program 
length  is  undetermined  as  yet  for 
the  coming  schedule,  according  to 
Ros  Metzger,  radio  director  of 
Ruthrauff  &  Ryan,  Chicago  agency. 


formation  as  to  dollar  volume  of 
broadcast  advertising  as  a  whole 
and  related  data. 

In  recommending  reinstatement 
of  the  Index,  Mr.  Peter  also  urged 
its  expansion  to  include  other  basic 
data.  The  need  for  this  information 
on  a  current  basis  within  and  with- 
out the  industry  is  well  established, 
Mr.  Peter  declared,  contending  that 
the  only  logical  place  for  the  col- 
lection of  the  information  is  in  the 
Association  itself. 


LEGAL 


Work  of  the  Legal  Department 
of  the  NAB  was  recounted  by  An- 
drew W.  Bennett,  counsel  and  a 
former  Special  Assistant  Attorney 
General.  In  a  brief  report,  he 
brought  out  that  since  September, 
1938,  legal  questions  presented  by 
stations  and  their  attorneys  have 
required  over  750  wi'itten  commu- 
nications involving  detailed  discus- 
sion of  legal  problems,  including 
more  than  150  opinions. 

All  told  344  bills,  either  directly 
or  indirectly  affecting  broadcast- 
ing, have  been  introduced  in  the 
Federal  Congress  and  State  legis- 
latures since  Jan.  1,  1939.  These 
required  examination  in  order  that 
the  members  might  be  informed  of 
bills  adversely  affecting  the  indus- 
try and  an  opportunity  afforded 
broadcasters  to  bring  their  views 
to  the  attention  of  the  legislators 
involved. 

In  the  litigation  field,  several 
suits  involving  matters  of  impor- 
tance developed.  These  included  ap- 
pearance at  the  hearing  on  the  pro- 
posed rules  governing  standard 
broadcast  stations;  appearance  by 
the  NAB  at  the  hearing  scheduled 
July  14  on  international  shortwave 
rules;  appearance  by  the  NAB  in 
the  proceedings  before  the  FCC  on 
rebroadcasting  initiated  by  the  pe- 
tition of  the  City  of  New  York; 
several  State  suits  involving  anti- 
trust laws  designed  to  curb  monop- 


olies and  in  most  every  case  aimed 
at  ASCAP;  and  the  pendency  of 
the  phonograph  record  performance 
suit  in  New  York,  on  which  a  de- 
cision is  awaited. 


ENGINEERING 


Technical  phases  of  NAB  activity 
were  covered  in  a  report  of  the  En- 
gineering Committee,  prepared  by 
R.  M.  Wilmotte,  New  York,  asso- 
ciated with  John  V.  L.  Hogan, 
chairman  of  the  Engineering  Com- 
mittee, who  has  devoted  most  of 
his  time  as  NAB  engineering  di- 
rector. The  report  pointed  out  that 
it  is  planned  to  employ  a  fulltime 
engineer  to  take  over  these  func- 
tions. 

Participation  of  the  NAB  in  hear- 
ings before  the  FCC  dealing  with 
technical  rules  and  regulations  con- 
stituted the  bulk  of  this  activity. 
Meetings  with  other  organizations, 
designed  to  improve  technical  ra- 
dio and  curb  undue  interference 
with  reception  also  were  recounted. 


PUBLIC  RELATIONS 


Spirited  activity,  ranging  from 
publication  of  a  series  of  studies 
designed  to  give  the  layman  a 
knowledge  of  radio  fundamentals, 
to  the  setting  up  of  the  Bureau 
of  Radio  Advertising  as  a  means 
of  promoting  radio  as  an  adver- 
tising medium,  was  reported  for 
the  year  by  Edward  M.  Kirby,  pub- 
lic relations  director. 

The  Bureau,  evolved  in  collabora- 
tion with  the  NAB  Sales  Manager's 
Committee,  Mr.  Kirby  said,  has  as 
its  function  not  only  the  conduct 
of  research  and  studies  to  sell  ra- 
dio advertising,  but  also  to  stop 
the  free-radio-ride  abuse  and  di- 
vert as  many  of  the  publicity 
seeking  groups  into  commercial 
users  as  possible.  It  also  would  act 
as  a  buffer  for  stations  who  are 
victims  of  "undue  pressure"  from 
agencies  or  advertisers  in  the  de- 


mand for  unusual  merchandising 
service  or  other  concessions. 

Mr.  Kirby  said  that  contacts  had 
been  established  with  3,500  key 
points  during  the  year;  that  rela- 
tions with  the  press  had  been  im- 
proved; that  cooperation  with  edu- 
cational and  women's  organizations 
had  been  enhanced  and  consumer 
relations  established.  He  summar- 
ized the  NAB-RMA  goodwill  cam- 
paign launched  with  Open  H^ouse 
Week  last  May  and  described  plans 
for  continued  performance  on  a 
year-round  basis. 


ACCOUNTING  COMMITTEE 


Work  of  the  Accounting  Com- 
mittee, particularly  in  its  conver- 
sations with  the  FCC  in  connection 
with  questionnaires  on  income  and 
expenses,  programs  and  employ- 
ment, was  detailed  in  the  report  of 
Harry  C.  Wilder,  WSYR,  Syracuse, 
chairman.  Reporting  on  a  confer- 
ence in  New  York  June  1-2  of  the 
Accounting  Committee,  with  Wil- 
liam J.  Norfleet,  FCC  chief  ac- 
countant, and  DeQuincy  V.  Sutton, 
FCC  head  accountant,  Mr.  Wilder 
declared  the  committee  felt  that 
considerable  good  has  been  accom- 
plished and  that  the  new  question- 
naires covering  the  1939  calendar 
year  "will  be  much  simpler  in  form 
than  previous  ones,"  despite  the 
detail  and  information  that  will  be 
required.  He  added  that  the  com- 
mittee hoped  that  the  financial  in- 
formation now  required  to  be  filed 
with  an  application  for  renewal  of 
license,  also  will  be  eliminated  and 
the  one  financial  questionnaire  is- 
sued by  the  FCC  Accounting  De- 
partment will  furnish  all  necessary 
information. 


COURT  BROADCASTING 


WITHOUT  making  recommenda- 
tions for  consideration  of  the  con- 
vention, the  Committee  on  Coopera- 
tion Between  Press,  Radio  and  Bar, 
involving  court  room  broadcasts, 
disagreed  with  the  conclusions  of 
the  report  of  the  American  Bar  As- 
sociation in  this  field.  That  report, 
it  said,  places  undue  emphasis  up- 
on an  alleged  "danger  arising  from 
the  misuse  of  radio  in  connection 
with  trial",  with  the  implication 
that  the  danger  is  greater  than 
that  arising  from  corresponding 
use  of  other  agencies  and  publica- 
tions. 

"Your  committee,"  the  report 
added,  "further  disagrees  with  the 
report  in  regard  to  prohibiting  the 
use  of  sound  registering  devices  in 
the  court  room.  We  believe  the 
same  rule  should  apply  to  sound 
registering  devices  as  newspaper 
representatives  believe  should  ap- 
ply to  the  use  of  the  camera,  name- 
ly that  the  use  of  such  devices  may 
be  made  with  the  knowledge  and 
approval  of  the  trial  judge.  Con- 
sent of  counsel  or  other  partici- 
pants in  the  trial  should  not  be  re- 
quired. 

Members  of  the  committee,  which 
met  with  the  bar  on  May  12,  1&39 
comprised  Neville  Miller,  NAB 
president,  as  chairman;  Harry  C. 
Butcher,  CBS  vice-president;  Louis 
G.  Caldwell,  Washington  attorney; 
Philip  G.  Loucks,  Washington  at- 
torney and  former  NAB  managing 
director;  Frank  M.  Russell,  NBC 
vice-president. 
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SALES  MANAGERS 


Craig  Lawrence,  chairman  of  the 
Sales  Managers'  Committee,  in  his 
report  reviewed  four  major  activi- 
ties of  the  group  held  since  the  last 
Convention.  These  included  the  de- 
partmental at  the  Convention  of 
the  Advertising  Federation  of 
America  in  Detroit  in  June,  1938; 
steering  committee  and  district 
meetings,  cooperation  with  the  Bu- 
reau of  Radio  Advertising,  designed 
to  supply  basic  selling  information 
on  broadcast  advertising  to  stations 
and  otherwise  build  up  the  business 
of  broadcasting,  and  the  AFA  Con- 
vention of  1939  in  New  York. 

Particular  emphasis  was  placed 
upon  the  Bureau  of  Radio  Adver- 
tising plan,  which  Mr.  LawTence 
pointed  out  was  well  under  way. 


INDEPENDENT 
BROADCASTERS 


Problems  peculiar  to  independent 
broadcast  stations  that  need  study 
and  action  by  a  representative  body 
make  desirable  continuation  of  a 
group  such  as  the  National  Com- 
mittee of  Independent  Broadcast- 
ers, according  to  the  report  of  that 
group,  headed  by  Lloyd  C.  Thomas, 
formerly  of  WROK,  Rockford,  111., 
as  chairman.  Pointing  out  that  the 
activities  of  the  committee  were 
confined  largely  during  the  past 
year  to  the  negotiations  with  the 
American  Federation  of  Musicians, 
the  committee  nevertheless  recom- 
mended that  the  Convention  and 
the  membership  give  recognition 
to  the  committee  on  the  premise 
that  problems  peculiar  and  vital  to 
independent  stations  must  be  coped 
with. 


Night  Baseball  Problem 

STATIONS  carrying  baseball 
broadcasts  may  well  be  faced  with 
a  new  problem  next  season  due  to 
the  popularity  of  night  baseball 
and  the  resulting  conflict  in  broad- 
casting schedules.  The  Chicago 
White  Sox  will  broadcast  a  series 
of  six  or  seven  night  games  be- 
ginning in  early  August  and  Com- 
iskey  Park,  Chicago,  i  s  being 
equipped  with  powerful  flood  lights. 
Chicago  stations  carrying  the  Sox 
home  games  include  WGN,  WBBM, 
WJJD  and  WCFL.  Station  manag- 
ers are  meeting  to  devise  means  of 
clearing  schedules  so  that  the  night 
games  may  be  aired.  No  decision 
had  been  reached  as  Broadcasting 
went  to  press,  but  it  is  understood 
that  WGN  and  WCFL  will  definite- 
ly carry  the  Sox  night  games. 
WBBM  may  be  able  to  shift  Its 
schedule  and  carry  the  games, 
while  WJJD,  which  leaves  the  air 
nightly  at  10  p.  m.,  may  shift  the 
games  to  WIND,  its  sister  station. 


Oven  Ready  for  Fall 

BALLARD  &  BALLARD  Co., 
Louisville  (Oven  Ready  biscuit 
flour),  early  this  fall  will  use  a 
quarter-hour  disc  series  on  about 
15  stations.  It  is  understood  that 
the  series  will  be  aired  on  a  thrice- 
weekly  basis.  Program  has  not  been 
selected,  according  to  Frank  Fer- 
rin,  radio  director  of  Henri,  Hurst 
&  McDonald,  Chicago  agency  in 
charge. 


A  Night  of  Volts 

WHEN  Al  Teachman,  en- 
gineer of  WEEI,  Boston,  pre- 
pared to  close  the  WEEI 
transmitter  out  on  the  Med- 
ford  marshes  one  recent 
night,  he  stepped  into  the 
high-voltage  room  for  a  final 
check  and  before  he  knew 
what  was  happening  the  door 
slammed  shut  and  the  spring 
lock  snapped.  After  spending 
most  of  the  night  in  the 
room,  he  managed  to  climb 
through  a  small  window  to 
the  platform  holding  high 
voltage  transformers,  which 
was  completely  surrounded 
by  a  high  steel  wall  topped 
with  barbed  wire.  Eventu- 
ally, by  lighting  his  meager 
supply  of  matches  and  throw- 
ing them  in  the  air,  his  calls 
drew  the  attention  of  some 
early  morning  workers  pass- 
ing by.  Teachman  threw  his 
keys  over  the  wall,  and  after 
some  difficulty  getting  the 
special  safety  latches  un- 
locked, the  men  released  him. 


Kostka  Heads  NBC  Press 

WILLIAM  KOSTKA,  recently 
magazine  editor  of  NBC,  has  been 
named  manager  of  the  network's 
press  division,  filling  the  position 
left  vacant  last 
month  by  the 
resignation  of 
Wayne  Randall. 
No  other  changes 
were  made,  Ed- 
win P.  C  u  r  t  i  n 
continuing  as 
news  editor,  Rich- 
ard G.  Spencer  as 
night  editor  and 
Leonard  W.  Brad- 
dock  as  manager  of  the  audience 
inquiry  division.  Kostka,  who 
joined  NBC  last  fall,  has  a  wide 
background  in  newspaper  and  mag- 
azine work,  as  telegraph  editor  of 
the  Chicago  Daily  Drovers  Journal, 
central  division  manager  of  Inter- 
national News  Service,  eastern 
managing  editor  of  Fawcett  Pub- 
lications, magazine  editor  for 
Frank  A.  Munsey  Co.  and  publisher 
of  Everyday  Photography. 


Mr.  Kostka 


Hearing  in  Bellingham 
Scheduled  by  the  FCC 

WITH  FUNDS  available  by  vir- 
tue of  the  eleventh  hour  action  of 
Congress  in  providing  the  $1,838,- 
000  appropriation  for  the  1940  fis- 
cal year  which  began  July  1,  the 
FCC  June  30  authorized  Commis- 
sioner George  H.  Payne  to  pre- 
side at  a  hearing  in  Bellingham, 
Wash.,  involving  the  renewal  of 
license  of  KVOS  of  that  city  and 
the  competitive  application  of  the 
Bellingham  Broadcasting  Co.  for 
the  same  local  facilities. 

A  hearing  scheduled  in  Yuma, 
Ariz.,  involving  revocation  proceed- 
ings against  KUMA  and  new  ap- 
plications for  the  facilities  in  that 
city,  for  July  24,  to  be  presided 
over  by  Commissioner  Norman  S. 
Case,  was  deferred  on  the  Com- 
mission's own  motion  until  Sept.  25. 
This  hearing  may  be  held  in  Wash- 
ington rather  than  Yuma.  [Broad- 
casting, July  1]. 


CBS  announcers'  softbaU  team,  on 
July  1  won  a  9-G  victory  over  a  team 
of  NBC  announcers  in  New  York, 
and  on  July  15  was  to  play  a  return 
match. 


R'S  CHOICE 


%V  7"  EGMAN'S,   progressive   home-town  grocers, 
operate  a  string  of  super-markets  in  Rochester. 
A  natural  place  for  an  inquiring  agency  man  to 
ask  questions. 

"What  do  you  think  Rochester  people  think  of 
WHEC",  the  agency  man  asked  Sid  Williams, 
Wegman's  supervisor. 

"I  don"t  have  to  think,  Mister",  said  Mr.  Williams. 
"We  buy  three  programs  a  week  for  ourselves  over 
WHEC." 

This  actual  conversation,  reported  to  us  by  the 
agency  man  {he  bought  WHEC,  too),  is  significant. 
Rochester  grocers  know  Rochester's  listening  pref- 
erences first  hand; — back  their  opinion  of  WHEC 
with  their  own  hard  dollars. 


The  Station  of  The  Gannett 
Newspapers 

■ 

Representatives : 

PAUL  H.  RAYMER  CO. 
New  York    Chicago  Detroit 
San  Francisco 
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..in  the 
Shraeport  Market 


#  Several  weeks  ago  Jerry  Bozeman,  KWKH  sports 
announcer,  casually  suggested  to  baseball  fans  listening 
in  on  the  Shreveport  baseball  game  broadcast  to  "pull 
off  your  left  shoe  and  let's  put  the  Sports  down  in  front 
again". 

Many  fans  actually  took  off  their  left  shoe,  not  in 
superstition,  but  for  the  fun  of  joining  in  on  the  unusual. 

Demands  were  made  for  the  organization  of  a  "Left 
Shoe  Off  Club".  Membership  cards  were  printed  and 
today  several  thousand  baseball  fans  have  actually 
written  KWKH  requesting  membership  in  this  unique 
club.  Requests  are  continuing  to  pour  in  daily. 

The  KWKH  audience  in  the  Shreveport  market  is  a 
responsive,  able-to-buy  audience.  KWKH  completely 
covers  this  audience.  KWKH  completely  covers  this 
rich,  prosperous  market.  Your  product  advertised  over 
KWKH  will  find  eager  buyers. 


KXVKH 

$  H  REVE  PORT  /V  LO  U  I  5  I  AN  A 


50,000  WATTS 


Kansas  City  Sports 

SOFTBALL  League  of  Kan- 
sas City  radio  stations  com- 
pleted the  first  half  of  the 
1939  schedule  July  2  with 
KCKN  in  first  place,  KMBC 
second,  KITE  third  and  WHB 
fourth.  With  all  league  games 
played  Sunday  mornings,  each 
station  has  plugged  the  con- 
tests on  their  sports  programs 
and  brought  out  good  crowds 
for  each  encounter.  Officers  of 
the  organization  include  Joe 
Matthews,  KMBC  salesman, 
president;  Wayne  Hatchett, 
KITE  chief  engineer,  vice- 
president;  Francis  Reese, 
KCKN  operator,  secretary, 
and  Jack  Grogan,  WHB  an- 
nouncer, treasurer.  The  soft- 
ball  venture  has  been  so  suc- 
cessful that  plans  now  are 
being  made  to  organize  for 
winter  sports. 


Lucy  Heads  Va.  Group 

C.  T.  LUCY,  general  manager  of 
WRVA,  Richmond,  has  been  elect- 
ed president  of  the  Virginia  Broad- 
casters Assn.  Ray  P.  Jordan, 
WDBJ,  Roanoke,  was  elected  vice- 
president,  and 
Edward  E.  Bish- 
op, W  G  H,  New- 
port News,  sec- 
retary -  treasurer. 
Preparing  for  the 
NAB  convention, 
the  Virginia 
broadcasters  met 
in  the  Hotel  Rich- 
mond as  guests  of 
WRVA  to  discuss 
copyright,  wage  and  hour  legisla- 
tion, etc.  Attending,  in  addition  to 
the  officers  elected,  were  Charles 
P.  Blacklev,  WSVA,  Harrison- 
burg; S.  C.  Ondarcho,  WBTM, 
Danville;  Ovelton  Maxey,  WRTD, 
Richmond;  Barron  Howard  and 
Walter  R.  Bishop,  WRVA;  John 
W.  New,  WTAR,  Norfolk;  Edward 
Whitlock,  WRNL,  Richmond. 


Mr.  Lucy 
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THE  BRANHAM  CO. 


Lucky  Strike  Audition 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike  cigarettes),  on 
July  7  auditioned  a  new  CBS  45- 
minute  Hollywood  studio  audience 
program  built  around  the  current 
Hit  Parade  format.  Though  denied 
by  Karl  Schullinger,  radio  produc- 
tion executive  of  Lord  &  Thomas, 
it  is  understood  that  if  the  pro- 
gram meets  with  approval  of  Presi- 
dent George  Washington  Hill,  it 
will  replace  or  be  tied  in  with  the 
Hit  Parade  next  fall.  Assisting 
Schullinger  on  production  of  the 
audition  program  were  Frank  Wil- 
son, head  script  vsnriter  of  Lord  & 
Thomas,  New  York,  and  Thomas 
Freebairn-Smith,  CBS  Hollywood 
writer-producer.  James  Wright, 
agency  executive  on  the  Lucky 
Strike  account,  accompanied  by 
Wilson,  returned  to  New  York  fol- 
lowing the  broadcast  and  took 
back  an  air-check  of  the  program 
for  Hill's  inspection.  Schullinger 
remains  on  the  West  Coast  to  sup- 
ervise production  of  Kay  Kyser's 
College  of  Musical  Knoxvledge 
sponsored  by  American  on  NBC. 

Al  Jolson  was  featured  on  the 
audition  program,  supported  by 
Betty  Jane  Rhodes,  vocalist  and 
Carl  Hoff's  43-piece  orchestra.  John 
Conte  and  Ken  Niles,  handled  the 
commercials. 


RED  CROSS  PLA^S 
NATIOISWIDE  DRIVE 

THROUGH  its  national  headquar- 
ters in  Washington,  the  American 
Red  Cross  is  launching  a  coordi- 
nated radio  promotion  covering 
local,  regional  and  national  activi- 
ties. Directed  at  securing  1,000,000 
new  members  during  the  coming 
Roll  Call,  the  Red  Cross  is  plan- 
ning to  use  individual  stations,  re- 
gional and  national  networks  in 
the  radio  campaign  to  emphasize 
its  educational  and  disaster  work. 
Through  full  and  centralized  coop- 
eration of  national  headquarters 
with  the  industry,  it  is  believed 
better  programs  will  result. 

As  part  of  the  radio  promotion, 
two  local  year-round  educational 
features  designed  to  develop  a  rec- 
ord of  practical  experience  as  a 
guide  for  improved  local  Red  Cross 
programs  in  all  parts  of  the  coun- 
try, have  been  started  at  Norfolk, 
Va.,  on  WTAR,  and  at  Columbus, 
0.,  jointlv  on  WBNS,  WCOL, 
WHKC  and  WOSU.  Twelve  region- 
al programs,  with  scripts  written 
in  Washington  and  produced  by 
large  stations  and  regional  net- 
work keys,  also  have  been  arranged 
as  part  of  a  Red  Cross  Cavalcade 
series.  Each  unit  of  the  series 
stressed  Red  Cross  history  in  the 
particular  region:,  with  special  em- 
phasis on  newsworthy  events  and 
well-known  personalities. 

Among  stations  that  have  start- 
ed the  series  are  WLW,  Cincin- 
nati; WMAL,  Washington;  WREC, 
Memphis;  KSO,  Des  Moines,  and  a 
network  including  WMT,  Waterloo, 
and  KMA,  Shenandoah;  KSTP,  St. 
Paul,  and  stations  of  the  North 
Central  Broadcasting  System  and 
WTMJ,  Milwaukee. 

To  afford  nationwide  promotion 
for  the  Roll  Call,  the  three  nation- 
al networks  have  allotted  eight  30- 
minute  coast-to-coast  spots  from 
Oct.  15  to  Nov.  11.  Now  in  nego- 
tiation is  a  set  of  rules  on  disaster 
relief  broadcasts  in  the  form  of  a 
three-way  agreement  between  the 
NAB,  U.  S.  Weather  Bureau  and 
the  Red  Cross,  designed  to  elimi- 
nate confusion  over  unofficial  re- 
ports and  unauthorized  appeals 
during  times  of  disaster. 


Dairy  Adds  WOR,  WNEW 

PHILADELPHIA  DAIRY  PROD- 
UCTS Co.,  Philadelphia  (Aristo- 
crat Ice  Cream),  on  July  3  started 
a  weekly  quarter-hour  recorded 
program  titled  Midday  Melodies  on 
WOR,  Newark,  and  six  times 
weekly  participation  in  Glenna 
Strickland's  program  on  WNEW, 
New  York.  The  company  also  spon- 
sors weather  reports,  news  pro- 
grams and  musical  shows  on  12 
other  stations  throughout  the  East. 
Scheck  Adv.  Agency,  Newark,  is 
the  agency  in  charge. 


John  Morrell  on  WOR 

JOHN  MORRELL  &  Co.,  Ottum- 
wa,  la.  (E-Z  Cut  hams),  is  spon- 
soring 125-word  announcements  on 
WOR,  Newark,  six  times  weekly. 
Sponsor  is  the  first  advertiser  in 
the  station's  new  quarter-hour  pro- 
gram of  recorded  music  made  avail- 
able July  1  for  cooperative  spon- 
sorship. Program  started  July  3 
in  the  10-10:15  a.  m.  spot,  shifting 
July  10  to  9:45-10  a.  m.  Morrell 
agency  is  Henri,  Hurst  &  McDon- 
ald, Chicago. 
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NO  BITE 
FROM  THIS  MIKE 


MANY  a  logical  prospect  has  shied 
away  from  network  broadcast- 
ing, haunted  by  a  mental  picture  of 
the  network  microphone  chewing 
large  holes  in  his  appropriation. 

But  Mutual,  budget-minded,  intro- 
duces the  new  advertiser  into  network 
radio  step  by  step,  station  by  station. 
And  this  policy  has  proved  so  result- 
ful  that,  in  twelve  months  .  .  . 

WHEELING  STEEL  increased  their 
hookup  from  5  to  17  to  27  stations  .  .  . 
and  clocked  a  15%  increase  in  coast 
distributors'  sales. 

WINTER  &  COMPANY'S  piano  sales 
shot  to  a  new  high  on  one  of  the  lowest 
cost  shows  in  network  history. 

MAINE  DEVELOPMENT  BOARD 
sold  more  potatoes  at  a  higher  price 
(20?s  more  per  100  lbs!)  than  the  year 
previous  without  radio. 

Successes  like  these  have  again  made 
Mutual  (so  far  in  1939)  the  choice  of 
twice  as  many  new  network  sponsors, 
as  any  other  major  broadcasting  chain. 


THIS  IS  THE  MUTUAL  BROADCASTING  SYSTEM 
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Became  it 

This  is  not  the  first  time  we  have  suggested 
that  it's  good  sailing  (and  sale-ing)  on  the 
sturdy  craft,  "Showmanship."  We  like  the 
idea  because  it  works.  It  works  for  us  be- 
cause it  works  for  our  advertisers. 

KDYL  has  the  power  and  the  equipment 
to  put  strong,  clear  signals  into  every  part 
of  the  vast  Salt  Lake  Market  Area.  It  has 
the  world's  leading  programs.  And  it  has 
the  flair  for  showmanship  which  wins  and 
holds  listeners. 


5000 

(WATTS  OAYTIME 

tooo 

sWATTJNlOHTli' 


That's  why  KDYL  is  the  popular 


station. 


DY 


THE  POPULAR  STATION 
Salt  Lake  City,  Utah 

Representatives : 
JOHN  BLAIR  &  COMPANY 
Chicago  -  New  York  -  Detroit 
San  Francisco  -  Los  Angeles 


AFTER  HEARING  political  lead- 
ers emphasize  importance  of  radio 
personality  in  the  1940  campaign, 
Announcer  Al  Stone,  of  KWTO- 
KGBX,  Springfield,  Mo.,  has  de- 
cided he  owes  its  to  his  listeners  to 
be  a  candidate.  Stone  comes  from 
a  farming  district,  and  says  he  will 
run  on  a  farm  relief  platform  ad- 
vocating Government  funds  to  help 
harvest  wild  oats.  To  see  how  he 
would  photograph  at  his  press  con- 
ferences, Stone  allowed  Operator 
Herb  Wallis  to  shoot  him  in  chai"- 
acteristic  poses,  this  one  being  es- 
pecially characteristic. 


A  FIGHT  WAGER 

Sponsor  Gambles  on  Result 
 Of  Bout  and  Wins  


MOST  unusual  "bet"  on  the  Louis- 
Galento  fight  was  that  between 
NBC,  which  broadcast  the  fight, 
and  Magazine  Repeating  Razor 
Co.,  which  sponsored  the  broadcast. 
Contract,  calling  for  the  sponsor 
to  pay  for  a  half-hour  period  on 
the  59-station  Blue  network  re- 
gardless of  whether  the  bout  lasted 
one  minute  or  more  than  an  hour 
instead  of  the  usual  fight  contract 
form  which  calls  for  purchase  of 
consecutive  quarter-hour  periods 
as  long  as  the  fight  continues,  was 
in  effect  a  wager  between  sponsor 
and  broadcaster  as  to  the  length  of 
the  contest. 

Unlike  the  previous  Louis 
matches  which  had  ended  within  a 
few  minutes  of  the  opening  round, 
the  Galento  match  continued  for 
more  than  three  rounds,  and,  with 
the  following  pickups  from  ring 
and  dressing  rooms,  kept  the  broad- 
cast on  the  air  for  45  minutes.  Re- 
sult was  that  the  sponsor  saved 
$1,912,  cost  of  the  extra  quarter- 
hour.  His  bill  for  time  amounted  to 
$5,736;  with  $15,000  additional  for 
the  rights  to  the  broadcast.  Ar- 
rangements were  handled  by  J.  M. 
Mathes  Co.,  New  York,  agency  for 
the  sponsor. 


WMCA  Plea  Denied 

SUPREME  Court  Justice  William 
T.  Collins  on  June  26  denied  an  ap- 
plication of  the  Knickerbocker 
Broadcasting  Co.,  operators  of 
WMCA,  New  York,  to  dismiss  a 
$550,000  action  against  them  by  the 
Metropolitan  Life  Insurance  Co. 
charging  libel  on  various  broad- 
casts on  WMCA  by  Donald  Besdine, 
insurance  counselor.  The  dismissal 
was  sought  on  the  grounds  of  fail- 
ure to  state  a  cause  of  action,  but 
Judge  Collins  declared  that  the  al- 
leged statements  by  Besdine,  as 
presented  in  the  suit,  were  "clearly 
libelous"  and  that  a  jury  must  de- 
cide the  case.  Meanwhile,  a  counter 
suit  by  Besdine  asking  $1,000,000 
from  Metropolitan  Life  is  pending 
in  Supreme  Court. 


Radio  Clause  Is  Deleted 
In  State  Gambling  Bill 

PENNSYLVANIA'S  "gambling 
wire"  bill,  as  signed  last  month  by 
Gov.  Arthur  H.  James,  was 
stripped  of  all  provisions  relating 
to  broadcasting,  as  a  result  of  a 
vigorous  fight  carried  on  by  the 
Pennsylvania  Broadcasters  Assn. 
Dr.  Leon  Levy,  president  of 
WCAU,  Philadelphia,  led  the  op- 
position. 

The  original  bill  made  it  neces- 
sary for  broadcast  stations  to  sign 
a  leasing  contract  with  the  tele- 
phone company  and  file  a  copy  with 
the  Public  Utility  Commission  for 
any  remote  control  pick-ups  where 
private  wires  were  necessary.  The 
law  also  banned  leasing  of  wires 
for  sporting  events,  including  horse 
racing,  baseball,  and  football.  Sta- 
tions would  have  been  guilty  of 
participating  in  gambling  had  any 
information  been  broadcast  before 
or  after  such  an  event.  Dr.  Levy 
first  carried  the  fight  to  the  Com- 
mon Pleas  Court  and  on  Jan.  3  the 
court  decided  against  the  Utility 
Commission  requiring  them  to  show 
cause  why  an  injunction  should  not 
be  issued  restraining  them  from 
enforcing  the  Act.  The  amended 
Act,  signed  by  Gov.  James,  pro- 
vides that  this  section  shall  not 
apply  to  any  private  wires  fur- 
nished for  use  in  radio  broadcast- 
ing. 


Script  Rights  Denied 

SUIT  of  Irna  Phillips,  radio  script 
writer,  against  WGN,  Chicago, 
seeking  to  show  independent  ovra- 
ership  of  the  five-wegkly  quarter- 
hour  script  show  Painted  Dreams 
was  denied  July  6  by  Judge  Donald 
McKinley  of  Chicago's  Superior 
Court  who  sustained  a  Master  of 
Chancery  report.  It  is  understood 
that  an  appeal  will  soon  be  filed. 
Miss  Phillips  alleges  that  the  show 
was  created  and  written  by  her, 
and  asked  for  an  accounting.  She 
alleged  that  she  was  not  on  a  reg- 
ular salary  while  employed  by 
WGN  1930-1932  when  the  show 
was  started.  Judge  McKinley  ruled 
that  the  WGN  manager  had  given 
Miss  Phillips  the  general  outline 
for  the  show  and  that  she  did  not 
show  independent  ownership.  The 
show  is  presently  sponsored  on 
WGN  by  the  Borden  Co.,  Chicago. 
Miss  Phillips  writes  Guiding  Light, 
Road  of  Life  and  Woman  in  White 
which  are  produced  by  Carl  We- 
ster &  Co.,  Chicago. 


Oke  Doke  in  Chicago 

KRAFT  PHENIX  CHEESE  Corp., 
Chicago  (Oke  Doke  cheese  covered 
popcorn),  on  July  13  started  a  se- 
ries of  spot  announcements  vary- 
ing from  20-words  to  one  minute 
on  these  Chicago  stations:  WMAQ 
WBBM  WGN  WJJD.  Individual  li- 
censees of  the  confection  are  sub- 
scribing for  the  advertising  in  vari- 
ous cities  and  the  announcements 
are  being  placed  through  J.  Walter 
Thompson  Co.,  Chicago. 


Union  Pacific's  65 

UNION  PACIFIC  RAILROAD 
Co.,  Omaha,  on  July  5  for  13  weeks 
started  three  five-minute  transcrip- 
tions weekly,  entitled  Surprise 
Your  Husband  and  featuring 
dramatized  recipes,  on  65  stations 
throughout  the  country.  Caples  Co., 
New  York,  handles  the  account. 
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LISTENER 


THE  PROOF 

Five  of  the  First  Six  Are  on  KSD  Programs 

750,000  voters  took  part  in  the  1939  Radio  Guide  poll  to  select  the  Stars.  Five 
of  the  first  six  leaders  are  on  KSD  programs.  In  the  1939  Motion  Picture  Daily 
poll,  four  of  the  first  five  and  in  the  World-Telegram  poll,  eight  of  the  first  twelve 
were  heard  on  KSD. 

In  previous  nation-wide  polls  leading  stars  on  KSD  programs  have  ranked 
year  after  year. 

USE  KSD  TO  INCREASE  SUMMER  SALES 


The  Distinguished  Broadcasting  Station 

Station  KSD— The  St.  Louis  Post -Dispatch 

POST-DISPATCH  BUILDING.  ST.  LOUIS.  MO. 
FREE  &  PETERS,  INC..  NATIONAL  ADVERTISING  REPRESENTATIVES 


NEW  YORK         CHICAGO         DETROIT         ATLANTA  SAN  FRANCISCO 


LOS  ANGELES 
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BLASTING  FIFTY  THOUSAND  WATTS, 
DAY  AND  NIGHT,  WITH  THE  FINEST 
QUALITY  SIGNAL  ANYWHERE  IN 
THE  WHOLE  WIDE  WORLD. 


58%  OF  THE  POPULATION  OF  THE 
UNITED  STATES  WITHIN  THE  ONE- 
HALF  MILLIVOLT  NIGHT-TIME 
COVERAGE-McNARY  &  CHAMBERS, 
ENGINEERS-WASHINGTON.D.  C 


in  THE  EHTIRE  UPITED  STATES 
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Bootleg  Broadcasting 

THE  MEXICAN  "border  station"  situation 
has  taken  on  a  more  sinister  aspect — one  that 
amounts  to  bootlegging  in  commercial  pro- 
grams. It  is  a  sad  commentary  on  American 
business  but  the  records  nevertheless  reveal 
that  a  substantial  number  of  big  manufactur- 
ers, including  those  in  the  soap  field,  are  buy- 
ing time  on  these  stations  to  reach  not  Mexi- 
can but  American  listeners.  They  are  doing 
it  because  rates  are  lower  and  because  there 
are  no  restrictions  on  commercials. 

Thus,  while  we  tighten  up  on  ethics  and 
business  practices  in  this  country,  some  Ameri- 
can business  organizations,  interested  only  in 
the  dollar  return  today  rather  than  sound 
building  for  the  future,  are  helping  renegade 
American  broadcasters  continue  their  sabotag- 
ing of  legitimate  broadcasting  in  this  country. 
These  stations,  totaling  about  a  dozen,  have 
only  their  transmitters  on  Mexican  soil,  using 
directive  antenna  arrays  to  reach  listeners  In 
the  Midwest  and  the  Southwest.  They  are  em- 
ploying higher  and  higher  powers — superpower 
which  we  frown  upon  for  our  own  stations. 

For  a  half-dozen  years  outlawed  American 
broadcasters,  unable  to  hold  licenses  in  this 
country,  have  been  squatting  at  strategic  lo- 
cations just  across  the  border.  They  have  bom- 
barded American  listeners  with  fake  cancer 
cures,  goat  gland  rejuvenations,  fortune-tell- 
ing charlatans  and  other  come-ons  to  the 
gullible — all  illegal  in  this  country.  By  one 
device  or  another,  licenses  to  operate  these 
stations  were  obtained  through  the  subterfuge 
of  Mexican  corporations.  Because  there  is  no 
agreement  on  frequency  allocations  these  sta- 
tions have  operated  on  "mid-channels"  causing 
serious  interference  to  the  reception  of  our 
own  stations. 

The  PostofRce  Department  time  and  again 
has  taken  a  hand  in  this  situation  by  refusing 
to  deliver  mail  on  grounds  of  violation  of  the 
Postal  statutes.  Yet,  legitimate  American  busi- 
ness houses  are  patronizing  these  stations 
which  flout  our  laws  and  which  injure  and 
impede  public  service  of  our  own  stations. 

These  outlawed  broadcasters  do  not  pay 
taxes  in  this  country  and  are  not  amenable 
to  our  radio  regulations.  But  they  derive  their 
revenues  from  Americans  —  not  Mexicans. 
American  radio  advertisers,  buying  time  on 
such  stations  in  increasing  numbers,  are  not 
only  condoning  these  extralegal  activities  but 
actually  are  helping  them  to  become  estab- 
lished on  firmer  ground  to  the  detriment  of 
the  best  interests  of  business  in  this  country. 


A  Dead  Issue 

WHEN  THE  FCC  took  over  from  the  Old 
Radio  Commission  exactly  five  years  ago  this 
month,  the  number  of  broadcast  stations  iden- 
tified with  newspaper  ownership  was  slightly 
in  excess  of  100.  As  of  July  1  of  this  year,  the 
number  of  stations  in  operation  or  authorized 
for  construction  owned  in  whole  or  part  by 
publishing  interests  was  exactly  246 — slightly 
less  than  one-third  of  all  the  stations  in  the 
country — and  several  more  were  being  added 
by  FCC  decisions  even  as  these  lines  are  writ- 
ten. 

Thus,  despite  frequent  criticisms  of  news- 
paper ownership  and  in  the  face  of  the  oft- 
expressed  antipathy  of  the  Roosevelt  Adminis- 
tration toward  newspapers  and  newspaper- 
radio  control,  the  trend  has  continued  with 
greater  acceleration  under  the  New  Deal  than 
under  either  the  Hoover  or  Coolidge  regimes. 
The  New  Dealers  may  not  like  it,  but  they 
evidently  know  there  is  nothing  they  can  do 
about  it  under  the  present  law.  Many  of  the 
stations  now  in  newspaper  hands  were  pur- 
chased, but  even  more  are  new  ones  which  were 
authorized  for  construction  by  the  FCC.  As  for 
changing  the  law,  there  is  no  apparent  dispo- 
sition in  any  quarter  at  present  to  change  it 
with  respect  to  newspaper  ownership,  for  the 
newspaper  stations,  by  and  large,  have  com- 
ported themselves  with  high  regard  for  the 
public  service. 

That  the  FCC  is  cognizant  of  its  inability 
to  curb  newspaper  ownership  was  evidenced 
last  month  when,  after  declaring  its  intention 
of  making  a  "test"  of  the  so-called  Allentown 
case,  involving  the  merger  of  two  part-time 
local  stations  into  one  which  would  be  news- 
paper-controlled, it  relented  and  authorized 
the  merger  and  transfer  unanimously  and  with- 
out the  scheduled  hearing.  A  contrary  decision 
probably  would  not  have  held  water  in  court. 

Recognizing  the  danger  of  potential  abuses, 
which  happily  have  been  the  exception  rather 
than  the  rule  in  recent  years,  it  has  always 
been  our  contention  that  it  is  none  of  the 
Federal  Government's  concern  what  other  lines 
of  business  station  owners  may  engage  in,  so 
long  as  they  meet  requirements  of  public  serv- 
ice in  the  operation  of  their  stations  and  so 
long  as  they  are  not  aliens.  A  lot  of  fuss  and 
bother  has  been  raised  about  newspaper  own- 
ership, multiple  ownership,  local  monopoly  and 
similar  unjelled  issues.  Some  stabs  at  policy 
have  been  made.  But  for  every  apparent  prece- 
dent one  way,  one  or  more  can  be  cited  exactly 
the  converse. 


Decade  of  Progress 

BECAUSE  television,  the  glamour  child,  has 
all  but  blacked  out  developments  in  the  more 
plebeian  forms  of  radio,  scant  notice  has  been 
given  outside  the  broadcasting  industry  itself 
to  a  momentous  event.  The  new  rules  and 
regulations  governing  standard  broadcasting 
constitute  the  most  significant  advance  in 
broadcast  operations  in  more  than  a  decade. 

Under  these  rules,  which  become  generally 
effective  Aug.  1,  there  will  be  gradual  improve- 
ment of  service  to  the  public  in  practically  all 
areas — resulting  in  crisper,  stronger,  better  in- 
terference-free signals.  In  lieu  of  three  present 
classes  of  stations  (clear,  regional  and  local) 
there  will  be  four  general  classes.  And  except 
for  the  Class  I  clears  which  are  pegged  at 
50,000  watts,  all  other  classes  vdll  enjoy  bene- 
ficial power  increases.  A  substantial  group  of 
the  regionals,  now  limited  to  1,000  watts  at 
night,  will  be  enabled  to  use  five  times  that 
output.  The  locals,  long  operating  under  the 
stigma  of  100-watt  "peanut  whistle"  power  at 
night,  will  be  permitted  to  use  250  watts, 
placing  them  in  what  used  to  be  a  secondary 
regional  classification. 

These  are  only  a  few  of  the  forward  steps 
made  possible  under  the  new  rules.  The  one- 
year  license,  while  niggardly  under  the  pro- 
visions of  the  law  allowing  three-year  tenures, 
nevertheless  will  tend  to  alleviate  some  of  the 
duress  under  which  stations  have  labored 
for  so  long  with  six-month  licenses.  But  in  the 
purely  technical  aspects,  as  embodied  in  the 
Standards  of  Good  Engineering  Practice,  pro- 
visions are  made  for  enhancement  of  station 
performance.  To  the  listener  this  means  better 
reception.  To  the  advertiser  it  means  larger 
circulation  per  outlet;  more  for  his  dollar. 

It  is  unfortunate  that  the  full  benefit  of  the 
changed  rules  as  originally  contemplated,  can- 
not be  realized  now.  There  was  to  have  been 
a  reallocation  of  broadcast  facilities,  based 
on  the  terms  of  the  North  American  Regional 
Broadcasting  Agreement  adopted  in  Havana 
in  1937,  as  the  cornerstone  of  the  new  struc- 
ture. Mexico's  refusal  to  ratify  this  treaty 
without  a  concession  which  would  permit  it 
to  retain  American-financed  stations  on  the 
border,  thus  far  has  balked  the  realloca-  ! 
tion.  Instead  of  receiving  changed  assign- 
ments and  full-time  operation,  many  of  the 
economically  unsound  part-time  stations  will 
continue  on  present  assignments  in  most 
cases  but  will  reap  the  benefits  of  the  power 
increases,  interference  limitations  and  other 
advances  which  are  possible  without  the  ac- 
tual reallocation. 

Through  the  years  the  only  branch  of  FCC 
operations  (and  of  its  predecessor  Radio 
Commission)  which  has  not  been  subjected  to 
severe  criticism  has  been  its  Engineering  De- 
partment. Dr.  C.  B.  Jolliflte  distinguished  him- 
self as  the  chief  engineer  who  organized  the 
first  department  of  the  permanent  FCC.  His 
work  was  ably  carried  forward  by  Comdr. 
T.  A.  M.  Craven,  now  a  Commissioner,  and 
in  turn,  Lieut.  E.  K.  Jett,  the  present  chief 
engineer,  has  kept  the  technical  branch  func- 
tioning smoothly  and  harmoniously.  The  new 
rules  and  the  projected  reallocation  can  be 
attributed  to  the  work  of  this  department  and 
to  Assistant  Chief  Engineer  Andrew  D.  Ring 
who,  as  engineer  in  charge  of  broadcasting, 
was  instrumental  in  the  methodical  develop-  , 
ment  of  the  new  engineering  practices  which 
make  possible  these  beneficial  results. 
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WILLIAM  RUESS 


IF  YOU  happened  into  Omaha  and 
asked  to  see  the  "head  man"  of 
WOW,  a  station  with  particularly 
appropriate  call  letters  in  view  of 
its  o's^Tiership,  likely  as  not  you 
would  be  directed  to  the  city's  most 
ornate  building  and  ushered  into  a 
giant  bank  vault  flanked  by  plain 
clothes  men  quietly  sitting  cross- 
legged  on  high  stools  and  armed 
to  the  teeth. 

In  an  office  nearby  you  would  be 
greeted  by  a  veritable  mountain  of 
a  man  with  snowy  hair,  who  bears 
the  title  "personnel  director  of 
WOW".  But  his  primary  function 
is  really  that  of  chairman  of  audi- 
tors of  the  Woodmen  of  the  World 
Insurance  Society,  owner  of  WOW. 
He  is  the  man  who  keeps  an  eagle 
eye  on  the  $128,000,000  in  liquid 
securities  which  belong  to  the  400,- 
000  members  of  the  Society.  Hence 
the  safe  deposit  vault. 

In  such  an  odd  setting  sits  Wil- 
liam i  -s,  figuratively  the  helms- 
man of  ^W.  He  sits  behind  the 
scenes,  bu  genius  nevertheless 
has  made  a  .stinct  impression  in 
radio.  Although  he  has  shunned 
the  spotlight,  he  has  been  a  par- 
ticipant in  many  important  indus- 
try matters,  notably  copyright. 

It  is  the  hand  of  Mr.  Ruess 
that  controls  the  dynamic  energy 
of  WOW's  dapper  young  general 
manager,  John  J.  Gillin  Jr.  Policy 
matters,  in  the  final  analysis,  are 
settled  by  Mr.  Ruess,  who  counsels 
and  advises  the  brilliant  Johnny 
but  who  keeps  entirely  in  the  back- 
ground insofar  as  the  station's 
operations  are  concerned. 

Mr.  Ruess  is  known  to  his  inti- 
mates as  "Big  Bill"  because  of  his 
giant  stature.  His  dress  is  modish 
and  immaculate,  his  smile  infec- 
tious. He  is  a  story-teller  of  the 
old  school  with  a  limitless  reper- 
toire. At  WOW  staff  parties  and 
at  luncheons  and  banquets,  he  un- 
looses a  Will  Rogers  type  of  home- 
spun anecdote  and  philosophy. 

Mr.  Ruess  entered  Woodmen  ac- 
tivities via  pharmacy  and  radio  via 
insurance.  At  the  turn  of  the  cen- 
tury he  owned  his  own  drugstore 
in  Cleveland,  and  was  the  presid- 
ing officer  of  the  druggist  associa- 


tion of  that  city.  In  1919,  after 
28  years  in  the  drug  business,  he 
sold  his  business  to  devote  full 
time  to  fraternal  work.  He  moved 
to  Omaha  in  1933  and  was  ad- 
vanced to  chairman  of  auditors  of 
Woodmen  in  1936,  when  he  also  be- 
came the  supervising  official  of 
WOW. 

William  Ruess  was  born  in  Cleve- 
land, April  23,  1875.  He  was  edu- 
cated in  the  grammar  and  high 
schools  of  that  city  and  became  a 
pharmacist  in  1895.  Three  years 
earlier  he  had  entered  the  drug 
business  and  acquired  a  part  own- 
ership in  a  drug  store.  He  served 
as  a  member  of  the  Board  of 
Trustees  in  the  School  of  Pharmacy 
prior  to  its  absorption  by  Western 
Reserve  University  and  became  an 
important  figure  in  the  drug  and 
pharmacal  industry,  working  ac- 
tively in  national  trade  organiza- 
tions in  that  field. 

Establishment  of  WOW's  elab- 
orate studios  and  offices  in  the 
Woodmen  headquarters  building 
was  largely  the  work  of  Mr.  Ruess. 
His  supervision  of  WOW  person- 
nel has  set  some  kind  of  record. 
The  staff  has  grown  to  72  fulltime 
employes.  Changes  in  personnel 
are  rare.  Two  or  three  staff  mem- 
bers have  left  during  the  last  few 
years  to  go  to  fame  and  glory  in 
radio,  but  for  the  most  part,  the 
only  changes  since  Mr.  Ruess  took 
charge  have  been  due  to  marriage 
of  young  ladies  of  the  clerical 
staff. 

A  stickler  for  maximum  per- 
formance and  appearance,  Mr. 
Ruess  has  insisted  upon  introduc- 
tion of  radio's  most  modern  inno- 
vations at  WOW.  He  lives  a  quiet 
life  in  Omaha.  He  was  married  40 
years  ago.  Mrs.  Ruess  died  last 
year. 

He  finds  time  to  play  golf  two 
or  three  days  a  week,  loves  horse- 
racing  and  frequently  attends  the 
Ak-Sar-Ben  Races  in  Omaha.  He  is 
a  member  of  the  Omaha  Club,  Ath- 
letic Club,  Kiwanis  Club  and  the 
Omaha  Country  Club.  His  inti- 
mates know  him  as  an  expert  pok- 
er, pinochle,  bridge  and  rummy 
player. 


NOTES 


PAUL  WHITE,  CBS  director  of  pub- 
lic affairs,  sailed  from  New  York  July 
1  on  the  Carinthia  for  a  month's  visit 
to  Europe,  where  he  will  confer  with 
CBS  representatives  and  officials  of 
foreign  broadcasting  companies  re- 
garding future  CBS  broadcasts  from 
Europe  to  the  United  States.  He  ex- 
pects to  return  early  in  August. 

J.  TREVOR  ADAMS  Jr..  formerlv  of 
the  sales  staffs  of  WHN  and  WMCA. 
New  York,  has  joined  Texas  State 
Network  as  Texas  representative. 
Adams'  transfer  to  the  Southwest  ra- 
dio field  follows  that  of  his  father, 
John  T.  Adams,  who  recently  became 
executive  vice-president  of  "TSN. 

L.  W.  BROCKINGTON.  CBC  chair- 
man, and  W.  Gladstone  Murray.  CBC 
general  manager,  sailed  from  Quebec 
July  8  on  the  Empress  of  Britain  for 
a  ten-day  visit  in  London,  England, 
where  they  will  confer  with  officials 
of  the  BBC. 

C.  ALDEN  BAKER,  formerly  na- 
tional commercial  manager  of  WCHS. 
Charleston.  W.  Va.,  has  joined 
WKBN,  Youngstown,  O.,  as  sales  di- 
rector. 

WALTER  BIDDICK.  head  of  Walter 
Biddick  Co..  Los  Angeles,  accompanied 
by  .Tames  C.  McCormick  .Jr.  executive 
of  that  firm,  left  the  West  Coast  .July 
14  via  Union  Pacific  on  a  ten-day  busi- 
ness trip  to  Chicago. 

E.  W.  KURTZE.  former  bead  of  the 
WLS  Artists  Bureau,  Chicago,  re- 
signed .July  14  to  join  Republic  Pic- 
tures. Hollywood,  as  assistant  to  Sol 
Siegel,  Republic  vice-president. 

B.  F.  McDonald  jr..  president  of 
Zenith  Radio  Corp..  Chicago,  recently 
announced  the  election  of  Sylvester  T. 
Thompson  as  vice-president  of  the 
comnany  and  the  appointment  of  .John 
R.  Howland  as  assistant  to  the  presi- 
dent. Mr.  Thomnson  was  formerly 
with  Kolster  Radio  and  Federal  Tele- 
graph Co..  and  was  general  manairer 
and  director  of  Pilot  Radio  Corp.  Mr. 
Howland  served  as  a  deputy  adminis- 
trator under  NRA  and  later  joined  the 
staff  of  Philco. 

R  .M.  WALLACE,  manager  of  WABI, 
Bangor.  Me.,  is  the  father  of  a  boy 
born  recently. 

CARROLL  WEBB  formerly  with  a 
Norfolli  dairy  company,  and  .John 
Beattie.  of  Norfolk,  have  joined  the 
sales  staff  of  WRTD,  Richmond,  Va. 

SID  ROBARDS  of  RCA's  public  re- 
lations staff  is  back  on  the  job  after 
an  absence  of  six  weeks  because  of  ill 
health. 

DALE  DRAKE,  radio  director  of 
Crook  Adv.  Agency,  Dallas,  has  been 
named  commercial  manager  of  WRR, 
Dallas. 

FRANK  O.  MYERS,  recently  with 
KFJZ.  Fort  Worth,  has  been  named 
manager  of  KPLT.  Paris.  Texas.  He 
succeeds  Fred  Humphrey,  who  has 
been  named  manager  of  KGKL,  San 
Angelo,  Texas. 

HOWARD  BANTA  Jr..  account  ex- 
ecutive of  KFWB,  Hollywood,  was 
the  victim  of  an  unusual  July  4th 
accident  which  may  cause  him  to  lose 
the  use  of  his  left  hand.  A  porcelain 
bathroom  faucet  broke  in  his  hand, 
severing  several  small  arteries  and 
tendons. 

LEW  TRENNER.  formerly  of  WFIL, 
Philadelphia,  has  joined  WIBX,  Utica, 
N.  Y.,  in  charge  of  sales  promotion. 

NED  BUTLER,  former  newspaper- 
man, has  joined  the  sales  department 
of  KLKA,  Little  Rock,  Ark. 


JOHN  F.  ROYAL,  NBC  vice-presi- 
dent in  charge  of  programs,  flew  to 
Europe  July  8  aboard  the  Yankee 
Clipper  to  see  Arturo  Toscanini,  con- 
ductor of  NBC's  Symphony  Orches- 
tra ;  Paul  Archinard,  NBC  representa- 
tive in  Paris ;  Fred  Bate.  London  rep- 
resentative of  the  network,  and  Max 
.Jordan,  NBC's  executive  in  Central 
Europe.  Mr.  Royal  is  due  back  at  his 
desk  in  New  Jerk  on  July  18. 

CAPT.  JOHN  A.  HOLMAN,  NBC 
New  England  manager  of  WBZ- 
WBZA.  Boston-Springfield,  has  been 
ordered  by  the  U.  S.  Signal  Corp  Re- 
serve to  report  to  Plattsburg  for  two 
weeks'  active  duty  starting  Aug.  14. 
GENE  KEMPER,  formerly  of 
WLW  and  WSAI,  Cincinnati  and 
KWK.  St.  Louis,  has  joined  WIRE. 
Indianapolis,  as  sales  promotion  man- 
ager. 

ARCH  L.  MADSBN,  recently  com- 
mercial manager  of  KUTA,  Salt  Lake 
City,  has  been  named  manager  of  the 
new  KOVO,  now  under  construction 
in  Provo,  Utah.  Work  has  been  started 
on  the  offices,  studios  and  transmitter 
site.  Personnel  of  the  new  station  is 
being  selected  and  will  soon  be  an- 
nounced. 

JACK  LATHAM,  former  president  of 
American  Cigar  &  Cigarette  Co.  and 
well  known  in  radio  advertising  circles, 
and  Mrs.  Latham,  are  the  parents  of 
their  first  child,  John  Brace,  7  lbs.  13 
oz.,  born  June  12  at  Stamford,  Conn. 

LESLIE  W.  JOY.  general  manager  of 
KYW,  Philadelphia,  was  with  Phila- 
delphia's Orpheus  Club  when  it  pre- 
sented a  program  with  the  Associated 
Glee  Clubs  of  America  at  the  New 
York  World's  Fair,  July  1-2.  Mr.  Joy 
is  a  former  soloist,  whose  hobby  con- 
tinues to  be  singing. 

R.  E.  FORD  has  been  appointed  man- 
ager of  CKCO.  Ottawa.  He  was  for- 
merly commercial  manager  of  CKOV, 
Kelowna,  B.  C,  and  just  prior  to  ac- 
cepting his  present  position  was  part- 
ner in  the  Toronto  advertising  agency 
of  Dickson  &  Ford. 

FRED  S.  BUGG,  general  manager  of 
WTMC.  Ocala,  Fla.,  new  local  which 
he  was  instrumental  in  installing,  has 
resigned  from  that  post  due  to  illness. 

MARJORIE  SNYDER,  daughter  of 
Glenn  Snyder,  manager  of  WLS,  Chi- 
cago, has  joined  the  WLS  commercial 
department.  Wells  Barnett,  formerly 
of  Weston-Barnett  Adv.  Agency,  Chi- 
cago, has  aLso  joined  the  WLS  com- 
mercial department.  John  Gillis  has 
been  transferred  from  the  WLS  com- 
munity service  division  to  the  mer- 
chandising department,  a  newly  creat- 
ed WLS  post. 

PHIL  STEARNS,  former  supervisor 
of  the  radio  division.  Federal  Theater 
Project,  recently  joined  KFRC,  San 
Francisco,  as  writer  and  publicity  di- 
rector. He  succeeded  Pat  Kelly,  now 
free-lancing. 

KEITH  B.  COLLINS,  manager  of 
KMJ,  Fresno,  Cal.,  and  Virginia  Gov- 
ette  were  married  in  that  city  July  1. 

WILLIAM  G.  JAJVIES,  controller  of 
music  for  the  Australian  Broadcasting 
Commission,  was  in  Chicago  recently 
studying  facilities  and  library  methods 
at  NBC-Chicago. 

FRANK  R.  MILLS,  of  the  Champaign 
(111.)  Neivs-Gasette.  has  taken  over 
the  duties  of  advertising  director  of 
WDWS,  Champaign,  111.,  the  news- 
paper's radio  station. 

WILLIAM  W.  BEHRMAN.  director 
of  WBOW,  Terre  Haute.  Ind..  recent- 
ly was  elected  first  vice-president  of 
the  Terre  Haute  Chamber  of  Com- 
merce. 

HARRY  M.  CLOW,  of  the  sales  staff 
of  WCLS,  Joliet,  111.,  married  Miss 
Jane  Patterson  June  6. 

STAN  HOB  SON.  formerly  with  the 
sales  staff  of  KYOS,  Merced.  Cal..  and 
commercial  manager  of  KHUB,  Wat- 
sonville,  is  now  secretary  and  pub- 
licity director  of  Brookdale  Lodge, 
near  Santa  Cruz,  Cal. 
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BEHIND 


LOUIS  K.  SIDNEY,  M-G-M  HoUy- 
wood  producer  of  the  NBC  Good  Netvs 
program,  sponsored  by  General  Foods 
Corp.  (Maxwell  House  coffee),  has 
been  made  an  associate  film  producer, 
having  completed  his  radio  duties  at 
the  studio.  M-G-M  association  with  the 
program  terminated  June  29,  with  the 
last  broadcast  of  the  season.  Sidney, 
who  was  general  manager  of  WHN, 
New  York,  came  to  Hollywood  to  han- 
dle the  Good  Netvs  program  at  its  in- 
ception. His  first  film  assignment  will 
be  "Ziegfeld  Follies"  under  executive 
producer  Mervyn  LeRoy. 

GEORGE  ALLEN,  program  director 
of  WABC.  CBS  station  in  New  York, 
on  July  1  entered  his  15th  year  in 
radio,  having  joined  the  station  when 
it  became  a  separate  sales  entity  from 
the  CBS  network  in  1938.  Starting  in 
radio  in  1925  as  director  and  chief 
announcer  of  WOK,  Chicago,  Mr.  Al- 
len has  directed  and  produced  pro- 
grams for  J.  Walter  Thompson,  Ben- 
ton &  Bowles  and  J.  Stirling  Get- 
chell,  and  for  the  past  year  has  been 
active  in  reorganizing  WABC's  morn- 
ing programs  and  in  popularizing 
baseball  for  women  listeners. 

WOLFE  PREGER,  production  super- 
visor of  Macquarie  Broadcasting  Serv- 
ices. Sydney,  Australia,  arrived  in 
Hollywood  on  .July  10  on  a  three- 
months  study  of  American  production 
methods. 

GLENN  MARSTON.  formerly  of 
KLO,  Ogden,  Utah,  has  joined  the 
announcing  staff  of  KGVO,  Missoula, 
Mont.,  replacing  Bob  Young  who  re- 
signed to  enter  law  school  in  Denver. 

EMMETT  MacMURRAY.  program 
director  of  WHBQ,  Memphis,  is  the 
father  of  a  boy  born  July  9. 

CLAUDINE  FRENCH,  former  news- 
paperwoman and  press  agent  in  Dal- 
las, as  well  as  vice-president  and  radio 
fiirector  of  Grant  Adv.  Agency,  has 
been  transferred  by  Texas  State  Net- 
work to  an  announcing  assignment. 

ROBERT  WILL,  formerly  of  WDWS. 
Champaign,  111.,  has  joined  WIRE, 
Indianapolis. 

DICK  WYNNE,  formerly  of  KYA. 
San  Francisco,  has  been  added  to  the 
announcing  staff  of  the  Golden  Gate 
International  Exposition. 

OLIVER  CLIFF,  new  to  radio,  has 
joined  KFAC,  Los  Angeles,  as  an- 
nouncer. 

EVERETT  TOMLINSON,  CBS  Hol- 
lywood writer,  is  the  father  of  a  girl 
born  July  4. 

DICK  JOY,  KNX,  Hollywood,  news 
commentator,  is  the  father  of  a  girl 
born  July  3. 

BERNIE  GRAY,  midnight  announcer 
of  KGFJ,  Los  Angeles,  has  resigned 
that  post  to  join  WMCA,  New  York. 

ADELAIDE  ROBERTS,  of  Clinton, 
S.  C,  has  been  appointed  secretary  to 
Charles  Crutchfield,  program  director 
of  WBT,  Charlotte,  following  resigna- 
tion of  Dorothy  Turner. 

DON  QUINN,  author  of  scripts  for 
the  Fibler  McGee  program,  sponsored 
by  S.  C.  Johnson  Co.  on  NBC,  on  July 
7  married  Edythe  Dixon,  press  agent 
for  the  program,  and  on  July  5  Har- 
low Wilcox,  announcer  on  the  show, 
married  Mari  Bishop  of  Chicago. 
JOE  WEEKS,  announcer  of  WJR, 
Detroit,  on  July  10  married  Miss  Mil- 
dred McKee  of  Middletown,  Ind. 
JOHN  CONRAD,  formerly  of  KWK, 
St.  Louis,  has  joined  WIRE,  India- 
napolis, as  promotion  manager. 

GIL  NEWSOME,  announcer  of 
WRTD,  Richmond,  Va.,  is  the  father 
of  a  baby  girl,  born  in  June.  Mrs. 
Newsome  was  formerly  a  hostess  at 
WRTD. 


Parker  Heads  WEAN 

MALCOLM  PARKER,  for  two 
years  New  Haven  studio  manager 
of  WICC,  Bridgeport,  has  been  ap- 
pointed station  supervisor  of 
WEAN,  Providence,  by  John  Shep- 
ard  3d,  Yankee-Colonial  president. 
Mr.  Parker  takes  up  his  new  duties 
at  once,  filling  the  position  left  va- 
cant by  the  resignation  of  James 
Jennison.  Jud  LaHaye  succeeds  Mr. 
Parker  at  New  Haven. 


ECKELBERG,  PABST 
WIN  PROMOTIONS 

APPOINTMENT  of  Wilbur  Eickel- 
berg,  manager  of  KFRC,  San  Fran- 
cisco, as  general  sales  manager  of 
the  Don  Lee  Network,  with  head- 
quarters in  Los  Angeles,  and  pro- 
motion of  William 
Pabst,  assistant 
manager,  as  the 
executive  head  of 
the  San  Francis- 
co Don  Lee  outlet, 
was  announced 
July  1  by  Lewis 
Allen  Weiss,  vice- 
president  and 
general  manager 
Mr.  Eickelberg    of  the  network. 

Mr.  Eickelberg  has  been  manager 
of  KFRC  for  2V2  years.  He  entered 
radio  nearly  a  decade  ago  as  man- 
ager of  the  San  Francisco  office  of 
Scott  Howe  Bowen  Inc.  In  1935  he 
joined  the  New  York  office  of  Ed- 
ward Petry  &  Co.,  and  two  years 
later  returned  to  the  Coast  with 
Mr.  Weiss. 

Mr.  Pabst,  upon  graduation  from 
Stanford  University  in  1927,  joined 
the  Don  Lee  organization  and  has 
been  with  it  in  various  capacities 
since  that  time.  Ward  Ingram,  sales 
manager  of  the  San  Francisco  Don 
Lee  outlet,  was  named  assistant 
manager.  Ben  Harkens  remains  as 
program  director. 

WALTER  BLAUFUSS,  conductor  of 
NBC-Chicago  on  the  National  Farm 
&  Home  Hour,  recently  composed  a 
march  titled  "Forward  Future  Farm- 
ers". During  his  six  years  on  the  pro- 
gram Mr.  Blaufuss  has  written  and 
arranged  a  number  of  compositions  for 
use  exclusively  on  the  show. 

LOU  PIERCE,  formerly  of  the  an- 
nouncing staff  of  WIP,  Philadelphia, 
has  returned  to  the  staff  as  vacation 
relief  announcer. 

PAUL  CHARLES  LAW,  graduate  of 
the  University  of  Missouri  School  of 
Journalism,  has  joined  the  announcing 
staff  of  WJBC,  Bloomington,  111. 

MARSHALL  POPE,  chief  announcer 
of  Texas  State  Network,  is  the  father 
of  a  girl  born  recently. 

ALLAN  BAKER,  formerly  of  CFQC, 
Saskatoon,  Sask.,  and  Don  Insley, 
formerly  with  Associated  Broadcast- 
ing Co.,  Toronto,  have  joined  the  an- 
nouncing staff  of  CKGB,  Timmins, 
Ont. 

LARRY  FISK,  night  studio  super- 
visor of  WCCO,  Minneapolis,  entered 
the  hospital  July  6  for  a  hernia  op- 
eration. He  is  to  be  released  about 
July  20. 

FRANCES  GOLDACKER,  secretary 
to  Maurice  Boyd,  NBC  eastern  divi- 
sion spot  sales  manager,  won  a  $100 
United  States  Savings  Bond  by  writ- 
ing one  of  the  winning  letters  in  the 
recent  Camay  Bond  Contest. 

WENDELL  WILLIAMS,  NBC  con- 
tinuity acceptance  editor  in  Holly- 
wood, is  to  marry  Helen  Buchta,  who 
recently  resigned  as  secretary  to  Frank 
Chizzini,  assistant  manager  of  the 
NBC  electrical  transcription  depart- 
ment. 


EDYTHE  FERN  MELROSE 

WHEN  Mrs.  Melrose  joined  WJW, 
Akron,  last  December,  she  found 
the  station  undermanned  and  its 
employes  unrecognized.  Employed 
as  commercial  manager,  within  a 
few  months  she  increased  the  sta- 
tion's business  to  profitable  propor- 
tions. Now  she  is  station  manager, 
one  of  the  best  known  in  the  broad- 
casting field.  Her  chief  stock-in- 
trade,  aside  from  indefatigable  en- 
ergy, is  her  sense  of  program  val- 
ues. Her  forte  is  programming  and 
merchandising. 

FRED  BETHEL,  radio  producer  and 
former  head  of  the  CBS  music  divi- 
sion, on  .Tulv  7  joined  the  program 
staff  of  WOR,  Newark. 

JUNE  HYND,  assistant  director  of 
NBC  women's  activities,  on  June  25 
won  a  diamond  wristwatch  as  sole 
survivor  of  the  team  of  NBC  women 
competing  against  CBC  men  on  Paul 
Wing's  Spelling  Bee  program  on  NBC. 

FLORENCE  OPPENHEIMER  of 
the  guest  relations  department  of 
WOR.  Newark,  was  married  recently 
to  Frank  R.  Scadden  of  New  York. 

MACKLIN  MARROW,  conductor, 
composer  and  musical  director,  on 
July  1  became  the  new  conductor  of 
the  Concert  Orchestra  of  WNYC, 
New  York's  Municipal  station,  suc- 
ceeding .Joseph  Littau.  now  conduc- 
tor of  "The  Trytons,"  official  New 
York  World's  Fair  band. 

HAMILTON  RIDDELL.  city  editor 
of  the  KNX.  Hollywood,  news  bureau 
and  Beatrice  Raser.  of  Los  Angeles, 
were  married  in  that  city  .July  9. 

RUSSELL  HUGHES,  KFWB.  Hol- 
lywood, writer-producer,  takes  over 
production  duties  of  the  station  .July 
16  when  Manning  Ostroff,  head  of 
that  department,  leaves  on  an  extend- 
ed vacation. 

ARTHUR  GODFREY,  announcer  of 
W.TSV,  Washington,  is  conducting  a 
daily  column  in  the  Washington  DaUji 
News,  titled  "As  I  Was  Saying  .  .  ." 

TEX  OWENS,  described  as  the  origi- 
nal Texas  Ranger  and  with  KMBC, 
Kansas  City,  since  1931  on  Aug.  1 
joins  WLW-WSAI,  Cincinnati. 

HELEN  HARDIN,  conductor  of  Our 
American  Language  and  Everyday 
Words  on  WGN,  Chicago,  and  MBS, 
recently  married  Harold  W.  Hoots, 
Chicago  businessman. 

ARCHIE  LEONARD,  of  the  continu- 
ity department  of  WNAX,  Yankton, 
S.  D.,  left  recently  for  Ivoryton,  Conn., 
where  he  has  been  awarded  a  scholar- 
ship to  play  in  the  Ivoryton  Play- 
house during  the  summer  season. 

JANET  BAIRD,  KPO-KGO,  San 
Francisco  commentator,  is  now  a  full- 
fledged  aviatrix,  having  receieved  her 
pilot's  license. 


RICHARD  A.  RUPPERT,  promotion 
manager  of  WSAI,  Cincinnati,  recent- 
ly was  graduated  from  the  Cincinnati 
YMCA  night  law  school  with  honors, 
and  is  taking  the  state  bar  examina- 
tions. Michael  Hinn,  WSAI  announc- 
er, recently  purchased  a  new  two- 
seater  monoplane. 

DRESER  DAHLSTEAD,  NBC  Hol- 
lywood announcer-producer,  has  been 
transferred  to  San  Francisco  for  two 
months  as  network  contact  on  One 
Man's  Family  and  /  Love  a  Mystery, 
both  sponsored  by  Standard  Brands. 

DONALD  E.  FINLAYSON.  of  the 
publicity  department  of  WLS,  Chica- 
go, is  the  father  of  a  baby  bov  born 
June  24. 

KLEVE  KIRBY.  announcer  and  news 
commentator  of  WWL,  New  Orleans, 
and  his  bride  of  late  .June,  Elsie  Buist, 
of  the  Neio  Orleans  Item-Trihune.  left 
for  a  honeymoon  trip  to  Florida  and 
Mexico. 

TOMMY  KNODE,  of  the  news  staff  of 
WRC-WMAL,  Washington,  and  Mrs. 
Knode,  formerly  Catherine  O'Neil  of 
the  program  department,  are  the  par- 
ents of  a  girl  born  .June  24. 

FRANKLIN  BINGMAN,  KHJ,  Los 
Angeles,  news  commentator,  has  re- 
signed to  join  the  NBC  Hollywood 
staff. 

.JOHN  BRYSON.  new  to  radio,  has 
joined  the  announcing  staff  of  WCLS, 
Joliet,  111. 

RICHARD  NOBLE,  formerly  of 
W  D  W  S.  Champaign,  has  joined 
WCBS,  Springfield,  111.,  as  sports- 
caster. 

NELL  CLEARY,  of  NBC  Hollywood 
press  department,  is  recuperating  from 
a  major  operation. 

BILL  FROST,  formerly  chief  an- 
nouncer of  WIRE,  Indianapolis,  has 
joined  the  announcing  staff  of  WLW- 
WSAI,  Cincinnati. 

FRANKLIN  MITCHELL,  chief  an- 
nouncer of  WJR,  Detroit,  is  the  father 
of  twins,  a  boy  and  a  girl,  born  June 
26. 

FRANCIS  CRAIG,  bandleader  fea- 
tured on  WSM,  Nashville,  recently 
was  commissioned  a  Tennessee  Colonel 
by  Gov.  Prentice  Cooper.  Col.  Craig 
is  a  cousin  of  E.  W.  Craig,  executive 
director  of  WSM. 

BILL  BEAL,  continuity  chief  of 
KDKA,  Pittsburgh,  on  July  1  married 
Cynthia  Cate.  Jean  Spitalny,  personal 
librarian  for  her  father,  Maurice  Spi- 
talny. KDKA  music  director,  and  Mor- 
ton Fiedler  also  recently  announced 
their  engagement. 

R.  GOLDIE  BUCKINGHAM,  for- 
merly editor  of  the  Kincardine  News, 
recently  joined  CKNX.  Wingham, 
Ont.,  as  merchandising  director,  suc- 
ceeding Harry  J.  Boyle. 

WALTER  WHITE  is  producing  the 
weekly  half-hour  Don  Lee-Mutual  net- 
work program.  Nobody's  Children, 
from  KHJ,  Los  Angeles.  Tony  La 
Frano  announces. 

BILL  HAWORTH,  formerly  of 
KEHE,  Los  Angeles,  has  joined  KHJ, 
that  city,  as  announcer. 

BILL  DOUGHERTY,  program  di- 
rector and  chief  announcer  in  charge 
of  special  events  at  WRBL,  Columbus, 
Ga..  resigned  recently  to  join  the  an- 
nouncing staff  of  WTBO,  Cumberland, 
Md. 

ROBERT  N.  PERRY,  program  direc- 
tor of  WORL,  Boston,  and  Helen  Ho- 
worth,  WORL  production  manager, 
recently  announced  their  engagement 
and  coming  marriage  in  September. 

SAM  HAYES.  Hollywood  news  com- 
mentator, has  inaugurated  a  new  five- 
weekly  quarter-hour  program.  Daily 
Spectator,  on  the  CBS  Pacific  Net- 
work. Series  is  directed  at  women 
listeners.  He  continues  his  weekly 
quarter-hour  Euclid  Ballot  Box,  on 
the  CBS  California  network  under 
continued  sponsorship  of  Euclid  Candy 
Co. 
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TAKE  A  TRIP  WITH  US  TO  "NEVER-NEVER-LAND" 
WLW  has  paid  the  topsy-turvy  fare! 


Recently,  WLW  has  been  making  some  curious 
statements  —  in  this  and  other  publications.  For 
example,  WLW  said,  regarding  a  13-city  "survey" 
in  what  they  term  their  "primary  market": 

"Results  show  that  the  average  audience  tuned  in  to 
WLW  Monday  through  Friday  is  111.8%  greater 
than  that  of  the  dominant  local  stations  serving 
these  markets."  Whew! 

And:  "The  leading  local  station  in  each  of  these  13 
markets  was  able  to  attract  only  an  average  of 
22.8%."  Whew! 

And:  "WTW  so  dominates  this  territory  that,  day  in 
and  day  out  during  the  entire  week  studied,  48.3  % 
of  all  radio  homes  were  tuned  to  WLW."  Whew! 

The  weather's  kind  of  hot  but,  even  so,  our  friends 
of  WHAS  in  Louisville  (one  of  the  13  cities)  asked 
questions  .  .  .  since  the  "survey"  admitted  that  the 
week  day  score  showed  a  Louisville  audience  almost 
five  times  greater  for  WHAS  than  for  WLW.  The 
"research  organization"  explained  that  Louisville 
was  an  exception  but  "elsewhere  WLW  does  domi- 
inate  the  entire  area". 

So  we  took  our  pen  in  hand  (Charleston,  W.  Va.,  is 
another  of  the  13  cities).  "How  come,"  we  said, 
"that  in  the  same  weekly  recapitulation  of  the  same 
WLW  'survey'  during  the  mornings  WCHS  had 


100%  more  listeners  than  WLW,  in  the  afternoon, 
22%  more,  and,  for  the  entire  week,  20%  more  .  .  . 
how  come  the  'elsewhere'?" 

The  "research  organization"  answered  us.  "There 
were  two  of  the  cities  in  which  this  study  was  con- 
ducted where  the  average  weekly  listener  percent- 
age favored  the  leading  local  station  over  WLW. 
These  cities  were  Charleston,  W.  Va.  and  Louisville, 
Ky." — then  they  added  that  WLW's  claims  were 
the  result  of  "averaging"  markets  and  stations. 

So  we  who  questioned  the  "survey"  are  left  with  the 
claim  of  a  radio  station — WLW — offering  coverage 
of  a  "Never-Never-Land"  to  which  no  one  ever 
journeys  except  to  discuss  "averages". 

WHAS — a  real  station  in  a  real  city — dominates 
its  markets.  WLW  proved  that! 


WCHS — a  real  station  in  a  real  city 
its  markets.  WLW  proved  that! 


ommates 


All  of  which  leaves  WLW  supreme  with  its  "average 
audiences"  in  a  mythical  kingdom  called  "Average". 
So  long  as  that's  clear,  everybody's  happy. 

And,  by  the  way,  now  that  we're  back  to  thinking 
about  real  people  in  real  markets,  we  are  grateful  to 
WLW  for  proving  again  that  in  Charleston,  more 
people  listen  more  hours  to  WCHS  than  to  any 
other  radio  station! 


WCHS 


5000  Watts  * 

*  (CP  Permit  LS) 


CBS 


580  Kc 


CHARLESTON 


WEST  VIRGINIA 


The  Branham  Company — National  Representatives 
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FRED  SHAWN,  assistant  manager  of 
WRC-WMAL,  Washington,  in  charge 
of  programs,  and  Audrey  Sieber  re- 
centyl  took  out  a  marriage  lice_nse. 
with"  the  wedding  sete  for  Aug.  5  in 
St.  John's  Church,  Georgetown. 

RUSS  HODGES,  who  joined  WBT. 
Charlotte,  several  months  ago  to  han- 
dle major  league  baseball  broadcast  for 
Wheaties.  recently  signed  as  a  full- 
time  sports  announcer  on  the  station. 

DAVID  YAILE,  for  three  years  with 
KYA.  San  Francisco,  has  been  pro- 
,;.  moted  to  production  manager  in  addi- 
tion  to  being  chief  announcer. 

MARTIX  GOSCH.  CBS  director 
loaned  to  Lennen  &  Mitchell  to  pro- 
duce the  XBC  Melody  &  Madness  pro- 
f.  gram  sponsored  by  P.  Lorillard  &  Co. 
(Old  Gold  cigarettes),  after  several 

•  weks  in  Hollywood,  has  returned  to 
Xew  York. 

■  J.  XEIL  RE  AG  AX.  program  director 
;   of  woe.  Davenport.  la.,  was  in  Hol- 

lywood  in  early  .Jul.v  visiting  his 
brother  Ronald,  Warner  Bros,  film 
player  and  former  Iowa  announcer. 

f  JAMES  W.  CREASMAX.  announcer 
'■  of  KTAR.  Phoenix.  Ariz.,  on  .June  15 

married    Miss    Dorothy    Phillips,  of 

Litchfield    Park.    Miss   Lucile  Ming. 

KTAR  receptionist,  was  married  June 

4  ro  Charles  H.  Bomar. 

LEE  MARSHALL,  formerly  of  H.  W. 
Kastor  &  Son  Adv.  Co..  Chicago,  has 
joined  the  continuity  staff  of  WBBM, 
•  J  Chicago. 

■  [.  FRED  BRIGGS,  formerly  with  KGU. 
'fv  Honolulu,  T.  H.,  recently  has  joined 

•  the  announcing  staff  at  KYA.  San 
Francisco. 

,  ED  ALLEX".  announcer  of  WGX.  Chi- 
'  cago,  married  Miss  Dolores  Dyer, 
K  WGX  script  writer,  June  30. 

j-i*  BOB  ELSOX,  sportscaster  of  WGX, 
U-  Chicaso ;  Red  Barber  and  Al  Heifer. 
'  f  of  WOR.  Xewark.  broadcast  the  All- 
f  Star  Baseball  Game  July  11  on  MBS 
>v;  from  Yankee  Stadium. 

;-l  ROBERT  WILL,  formerly  of  WDWS. 
'  Champaign,   111.,  has  joined  the  an- 
nouncing staff  of  WIRE,  Indianapolis, 

MARC  HOWARD,  formerly  of  KWK, 
>:  .  St,  Louis,  and  XBC.  Chicago,  has 
joined  the  stafE  of  WDWS,  Cham- 
paign, 111.  Harry  Ridgley,  formerly  of 
WDAX,  Danville,  111.,  has  also  joined 
the  WDWS  staff. 

BOB  HARRIS,  formerly  of  KVOR, 
Colorado  Springs,  and  KOA,  Denver, 
has  joined  the  announcing  staff  of 
KLZ,  Denver. 

DATE  MILLER,  former  announcer 
of  WMCA.  Xew  York,  has  joined  the 
.  ,  CBS  announcing  staff  in  Xew  York. 

LOUIS  LEWELLYX".  Arkansas  U. 
graduate,  has  joined  the  announcing 
staff  of  KARK.  Little  Rock,  Ark. 

EDWARD  WILDE,  formerly  of  the 
Los  Angeles  ofiice  of  Tom  Fizdale  Inc.. 
publicity  firm,  has  been  named  head 
of  the  Fizdale  Chicago  ofiice. 

,:    FLOREXCE  CLAYERE  of  the  XBC 
Hollywood    traffic    department,  and 

•  ■  Fred  Randall,  Los  Angeles  business 

executive,  were  married  at  Yuma, 
Ariz.,  in  mid-May. 

FRED  LeMIEUX.  recently  at  WJBO, 
,  ;  Baton  Rouge,  and  WNOE.  X^ew  Or- 

■  j  leans,  has  returned  to  WHMA,  An- 
:<  niston,  Ala. 

LUCILLE  HOB  SOX.  secretary  of 
Raymond  R.  Morgan  Co.,  Hollywood 
and  Howard  Cheney,  free  lance  copy 
writer,  were  married  July  7  at  Yuma, 
Ariz. 


Leo  McMuUen 

LEO  McMULLEN,  50,  for  ten  years 
commercial  manager  of  KGIR, 
Butte,  died  July  1  following  an  ill- 
ness of  several  months.  A  native  of 
Montana,  Mr.  McMullen  had  been 
with  KGIR  since  1929  and  was  well 
known  in  broadcasting  circles. 


AWARDED  the  Sidney  Garfinkel 
Adv.  Agency  trophy  for  1939  by 
Mr.  Garfinkel  (left)  was  Dick 
Wynne  (second  from  left)  formerly 
of  KJBS  and  now  of  the  Golden 
Gate  Fair.  Walter  Guild  (third 
from  left),  Garfinkel,  radio  direc- 
tor, presented  the  perpetual  station 
trophy  to  Edward  Franklin,  KJBS 
manager. 


Annual  Garfinkel  Award 
Is  Given  to  Dick  Wynne 

DICK  WYNNE,  formerly  an- 
nouncer of  KJBS,  San  Francisco, 
on  July  7  was  given  the  Third  An- 
nual Announcers'  Award,  spon- 
sored by  Sidney  Garfinkel  Adv. 
Agency,  San  Francisco.  Presenta- 
tion was  made  at  a  luncheon  in 
the  Palace  Hotel  and  ceremonies 
were  broadcast  by  KJBS.  Wynne 
is  now  on  the  radio  staff  of  the 
Golden  Gate  International  Expo- 
sition. 

The  trophy  was  presented  to 
Wynne  by  Joe  Walters,  of  KSFO, 
last  year's  winner.  Walter  Guild, 
Garfinkel  radio  director,  presided. 
With  the  trophy  went  the  revolv- 
ing station  trophy,  which  Ed 
Franklin,  KJBS  manager,  accepted 
from  Philip  Lasky,  KSFO  man- 
ager. Lindsey  Spight,  Pacific  Coast 
manager  of  John  Blair  &  Company, 
spoke  on  behalf  of  the  judges.  Mr. 
Garfinkel,  sponsor  of  the  contest, 
explained  it  was  designed  to  give 
San  Francisco  commercial  announc- 
ers an  additional  stimulus  to  de- 
liver their  best  performances. 


James  A.  Richardson 

JAMES  A.  RICHARDSON,  Win- 
nipeg financier  and  grain  dealer, 
owner  of  CJRC,  Winnipeg;  CJRM, 
Regina ;  part  owner  of  C JGX, 
Yorkton,  Sask.;  as  well  as  short- 
wave CJRO  and  CJRX,  Winnipeg, 
died  suddenly  as  the  result  of  a 
heart  attack  on  June  26  at  his 
home  in  Winnipeg,  at  the  age  of 
53.  He  was  considered  one  of  the 
wealthiest  men  in  Canada  and  was 
director  of  many  Canadian  indus- 
tries as  well  as  the  largest  pri- 
vately-owned air  transport  organi- 
zation. He  was  a  pioneer  in  West- 
ern Canada  with  broadcasting  and 
shortwave  stations  which  were  used 
in  the  beginning  primarily  to 
broadcast  news  about  the  grain  in- 
dustry for  his  grain  brokerage 
house. 


Comdr.  U.  J.  Herrmann 

COMDR.  U.  J.  (Sport)  HERR- 
MANN, 67,  a  director  of  Zenith 
Radio  Corp.,  Chicago,  since  the 
firm's  inception  in  1923,  died  July 
2  as  a  result  of  injuries  suffered 
in  a  traffic  accident  near  Sturgeon 
Bay,  Wis.  Mr.  Herrmann  was 
closely  associated  with  the  Radio 
Manufacturers  Assn.  and  was 
widely  known  in  the  Midwest  as 
a  philanthropist  and  sportsman.  He 
was  a  past  potentate  of  the  Me- 
dinah  Shrine  and  a  retired  com- 
mander in  the  U.  S.  Naval  Reserve. 
Unmarried,  Mr.  Herrmann  is  sur- 
vived by  a  brother  and  niece. 


Pouliot  to  CBC 

ADRIEN  POULIOT,  secretary  of 
the  Faculty  of  Science  at  Laval 
University,  Quebec,  has  been  ap- 
pointed to  the  board  of  governors 
of  the  CBC  in  place  of  Mgr.  Alex- 
andre Vachon,  rector  of  Laval  Uni- 
versity, who  resigned  because  of 
the  increase  in  his  duties  as  rector. 
Mr.  Pouliot  is  a  civil  engineer,  pro- 
fessor of  mathematics,  graduate  of 
Laval,  University  of  Montreal,  Uni- 
versity of  Toulouse  and  University 
of  Chicago.  He  is  a  member  of  the 
Institute  of  Civil  Engineers,  of  the 
Societe  de  Mathematiques  d  e 
France  and  of  the  American 
Mathematical  Society.  He  will  serve 
the  unexpired  portion  of  Mgr.  Va- 
chon's  term,  which  ends  Nov.  2, 
1941.  Ira  Dilworth  on  leave  from 
his  position  of  associate  professor 
of  English  at  the  University  of 
British  Columbia  for  the  past  year 
to  act  as  regional  CBC  director  for 
British  Columbia,  has  been  per- 
manently appointed  to  this  post  by 
the  CBC  board  of  governors,  and 
has  resigned  from  the  University. 


Carlile  Writes  Book 

A  BOOK  titled  The  Production  & 
Direction  of  Radio  Programs,  writ- 
ten by  John  S.  Carlile,  CBS  pro- 
duction manager,  has  been  pub- 
lished by  Prentice-Hall,  New  York 
($3.75).  All  phases  of  production 
are  explained,  with  illustrations 
based  on  incidents  within  his  own 
experience  as  well  as  photographs 
and  diagrams  of  studio  set-ups  he 
has  handled.  Supplementary  chap- 
ters are  written  by  Walter  R. 
Pierson,  CBS  sound  effects  head, 
and  Clarence  R.  Jacobs,  CBS  head 
of  construction  operations.  Studio 
sign  language,  musical  setups  and 
a  glossary  of  production  terms  are 
included. 


Sowell  Injured 

F.  C.  SOWELL,  general  manager 
of  WLAC,  Nashville,  was  severely 
injured  June  17  in  an  auto  ac- 
cident and  is  convalescing  at  St. 
Thomas  Hospital,  Nashville.  He 
suffered  a  fractured  skull,  brain 
concussion,  broken  ribs,  punctured 
lung,  broken  hip  and  pelvis,  and  a 
triple  fracture  of  the  right  leg  be- 
low the  knee.  J.  T.  Ward,  president 
of  WLAC,  who  has  taken  over  his 
duties  in  directing  the  station,  said 
that  while  at  the  start  hope  had 
been  abandoned,  his  physicians  are 
now  confident  he  recover  after 
a  long  convalescence. 


Shenandoah  Queen 

THE  MAYOR'S  daughter, 
who  also  is  a  beauty  contest 
winner  in  her  own  right,  has 
been  added  to  the  talent  staff 
of  KMA,  Shenandoah,  la. 
Betty  Lee  Ambler,  daughter 
of  Mayor  Ambler  of  Shenan- 
doah, student  at  Christian 
College  in  Columbia,  Mo.,  and 
last  year's  Miss  Iowa,  has 
joined  the  daily  KMA  Coun- 
try School,  the  station's  big 
audience  show.  Miss  Ambler 
last  year  was  crowned  queen 
of  the  Iowa  Centennial  cele- 
bration at  Council  Bluffs,  and 
while  at  school  in  Columbia 
was  the  University  of  Mis- 
souri's Barnwarmin'  Queen. 


Radio  -  Press  Executives 
On  Yankee  Clipper  Flight 

WHEN  the  Pan  American  Air- 
ways' Yankee  Clipper  took  off  July 
8  from  Port  Washington,  Long  Is- 
land, on  the  first  one-day  Trans- 
atlantic passenger  flight  direct  to 
England  via  Canada,  Newfound- 
land and  Ireland,  the  passengers 
aboard  included  John  F.  Royal, 
NBC  program  vice-president; 
Amon  G.  Carter,  owner  of  WBAP 
and  KGKO,  Fort  Worth,  and  pub- 
lisher of  the  Fort  Worth  Star- 
Telegram;  John  Cowles,  associate 
publisher  of  the  Des  Moines  Regis- 
ter &  Tribune,  affiliated  with  the 
Iowa  Broadcasting  System  (KSO- 
KRNT-WMT-WNAX)  ;  John  D. 
Ewing,  owner  of  KWKH-KTBS 
and  publisher  of  the  Shreveport 
Times.  Among  the  other  passengers 
were  Roy  W.  Howard,  president  of 
Scripps-Howard,  and  James  A. 
Stahlman,  publisher  of  the  Nash- 
ville Banner  and  past  president  of 
the  American  Newspaper  Publish- 
ers Assn. 


Jaspert  Heads  WFIL  Sales 

GEORGE  H.  JASPERT,  formerly 
local  sales  manager,  has  been 
named  to  direct  a  recently  con- 
solidated local-national  sales  de- 
partment at  WFIL,  Philadelphia, 
according  to  Roger  W.  Clipp,  gen- 
eral manager.  At  the  same  time  it 
was  announced  that  Murray  Grab- 
horn  had  resigned  as  national  sales 
manager  effective  July  15,  to  join 
Transamerican  Radio  &  Television 
Corp.  in  the  New  York  represen- 
tative field.  Mr.  Jaspert  has  been 
with  WFIL  as  local  sales  manager 
since  May,  1937. 


Godwin's  New  Series 

EARL  GODWIN,  Washington 
newspaper  correspondent  and  radio 
commentator,  on  July  6  started  a 
new  series  of  weeklv  news  com- 
mentaries from  WRC  -  WMAL, 
Washington,  Tuesdays,  6:15-6:30 
p.  m.  carried  on  the  NBC  South- 
east network,  including  12  stations 
covering  Florida,  Georgia,  North 
and  South  Carolina,  Virginia, 
Alabama,  Mississippi  and  Tennes- 
see. Summarizing  the  news  of  the 
week,  Mr.  Godwin,  who  is  presi- 
dent of  the  White  House  Corres- 
pondents' Assn.,  and  who  for  the 
last  two  years  has  conducted  a  six- 
weekly  quarter-hour  news  com- 
mentary on  WMAL  under  sponsor- 
ship of  the  local  Thompson's  Dairy, 
%vill  give  his  own  comments  on  the 
news  together  with  human  interest 
stories,  stressing  those  of  the 
Southeast. 


WABC  StafE  Additions 

THREE  additions  to  the  program 
staff  of  WABC,  New  York,  were 
made  July  10.  Edwin  M.  Marshall, 
formerly  a  free-lance  writer,  has 
joined  the  station's  scriptwriters; 
Richard  J.  Goggins,  previously  a 
CBS  apprentice,  has  been  made  an 
assistant  producer,  and  Miss  Mary 
O'Keefe,  formerly  with  WTHT, 
Harford,  has  been  placed  in  charge 
of  traffic  on  WABC  operations. 
With  these  additions,  WABC's  pro- 
gram department  totals  seven  per- 
sons who  work  exclusively  on  local, 
non-network  programs. 


DICK  BRAY,  a  race  horse  named 
after  Dick  Bray,  sportscaster  of 
WSAI.  Cincinnati,  recently  was  en- 
tered in  a  race  at  Latonia,  Ky. 
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An  invitation  to  join  the  parade 
of  SMART  agency  people,  advertisers 
whx)  call  on  us  for  FACTS 

Here  every  day  come  people.  Smart  peo- 
ple on  the  prowl.  Agency  people,  adver- 
tisers and  others  plus.  More  will  come 
tomorrows'  and  more  next  day  —  for  re- 
quests rise  steadily. 

What  on  earth  brings  this  regiment? 

*  The  fact  that  WOR  is  an  old  subscriber 
to,  and  acute  analyst  of,  the  listening  find- 
ings of  such  crack  services  as  Hooper, 
Crossley,  Hooper-Holmes,  and  Ross-Fed- 
eral. These,  in  turn,  are  packaged  into  the 
facts  YOU  want— easy  to  find,  work  from, 
make  profit  of.  All  grouped,  classified, 
simplified,  to  help  YOU  pick  the  right 
time,  opposite  the  right  show  with  mini- 
mum trouble  and  mayhem. 

**  The  fact  that  MORE  THAN  60  SUC- 
CESS STORIES  are  carefully  filed  for 
comparison  and  profit-making  study. 
Everything  from  autos  to  hot  dogs  to  lip- 


stick to  turkey.  What  WOR  doesn't  have 
it  will  search  for  with  the  calm  ferocii:y 
of  a  Charlie  Chan. 

★★★  'phe  fact  that  our  flying  wedge  of 
market  experts  are  hip-deep  in  uncom- 
monly soimd  facts  regarding  the  greatest 
market  group  in  America  — and  HOW 
you  can  dig  into  it  at  less  cost  more 
quickly.  We  might  add,  such  facts  as — 
trading  characteristics  as  they  affect  radio, 
and  YOUR  radio  investment,  time  selec- 
tion by  buying  habits,  et  al. 

★★★★  xhe  fact  that  some  400  carefully 
indexed  cards  record  the  rise  and  fall  of 
WOR  contests  and  offers  day  by  day,  hour 
by  hour,  show  by  show.  What  contest  is 
most  successful  at  what  time?  Does 
YOUR  offer  have  a  chance?  What  offers 
and  contests  have  been  most  successful  on 
WOR?  Why?  We  know. 

Here  are  good  radio  minds  backed  Avith 
sound  radio  market  and  listening  dope 
ready  to  do  expert  work  for  you.  WOR 
is  aware,  alert  —  and  always  particularly 


anxious  to  show  WHY  one  greater-Ne\  . 
York  station  deserves  your  undivide<  ■ , 
attention.  V- 


Pss-st!  —  a  postcard,  note  or  runner  di 
rected  to  WOR,  1440  Broadway,  in  Ne\ 
York,  will  bring  back  pronto  a  copy  o 
"Morning  Audiences  in  New  York",  th 
recent  Hooper-Holmes-WOR  listenin; 
study  condensed  to  nine  quick-readin; 
pages. 


THE  auiinedi  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WGAR,  Cleveland 

White  Laboratories,  New  Yorlv  (Feen- 
a-mint),  5  sa  weekly,  thru  Wm. 
Esty  &  Co.,  N.  Y. 

Standard  Oil  Co.  of  Ohio,  Cleveland, 

2  sa  weekly,  thru  McCann-Erickson, 
Cleveland. 

Procter  &  Gamble  Co.,  Cincinnati 
(Ivor.v  flakes),  5  sa  weekly,  thru 
Compton  Adv.,  N.  Y. 

NuEnamel  Cleveland  Co.,  Cleveland 
(paint),  6  sa  weekly,  thru  Camp- 
bell-Sanford  Adv.  Co.,  Cleveland. 

Montana  Flour  Mills  Co.,  Cleveland, 
(Sapphire  flour),  5  sa-  weekly,  thru 
Griswold-Eshleman  Co.,  Cleveland. 

Metro  -  Goldwyn  -  Mayer,  New  York 
(Motion  pictures),  15  sa  weekly, 
thru  Donahue  &  Co.  N.  Y. 

Lever  Bros.,  Cambridge,  Mass.  (Rin- 
so),  4  sa  weekly,  thru  Ruthrauff 
&  Ryan,  N.  Y. 

Charles  E.  Hires  Co.,  Philadelphia 
(root  beer),  5  sa  weekly,  thru 
O'Dea,  Sheldon  &  Canaday,  N.  Y. 

Chrysler  Corp.,  New  York  (Ply- 
mouth), 8  sa  weekly,  thru  J.  Stir- 
ling Getchell,  N.  Y. 

Diesel  -  Wemmer  -  Gilbert,  Detroit  (R. 
G.  Dun  cigars),  5  sp  weekly,  thru 
Brace  Breemer,  Detroit. 

Dr.  Miles  Labs.,  Elkhart,  Lid.  (Alka- 
Seltzer),  5  t  weekly,  thru  Wade  Adv. 
Agency,  Chicago. 

Ex-Lax  Mfg.  Co.,  Brooklyn  (proprie- 
tary), 3  sa  weekly,  thru  Joseph 
Katz  Co.,  Baltimore. 

Interstate  Labs.,  Louisville  (Oculine), 

3  sa  weekly,  direct. 

Carter  Products,  New  York  (Arrid), 

3  sa  weekly,  thru  Small  &  Seiffer, 
N.  Y. 

WNAC,  Boston 

Daggett  &  Ramsdell,  New  York  (cos- 
metics), 65  t,  thru  McCann-Erick- 
son, N.  Y. 

Spencer  Shoe  Corp.,  Boston,  88  sa, 
thru  Chambers  &  Wiswell,  Boston. 

Cape  Cod  Steamship  Co.,  Boston,  25 
sa,  thru  Alley  &  Richards,  Boston. 

Feminine  Products  Div.,  Carter  Medi- 
cine Co.,  New  York  (Arrid),  27  sa, 
thru  Street  &  Finney,  N.  Y. 

Antrol  Laboratories,  Los  Angeles  (in- 
secticide), 12  sa,  thru  J.  Walter 
Thompson  Co.,  Los  Angeles. 

Stanco  Inc.,  New  York  (Flit),  10  t 
(renewal),  thru  McCann-Erickson, 
N.  Y. 

WBT,  Charlotte,  N.  C. 

Black  Flag  Co.,  Baltimore,  (insecti- 
cide), 3  sa  weekly,  thru  Al  Paul 
Lefton  Co.,  Philadelphia. 

Hav-A-Tampa  Cigar  Co.,  Tampa,  Fla., 

4  sa  weekly,  26  weeks,  direct. 

U.  S.  Tobacco  Co.,  New  York  (Bruton, 

Red  Seal  snuff).  5  t  weekly,  thru 

Arthur  Kudner,  N.  Y. 
Peter   Paul   Inc.,   Naugatuck,  Conn. 

(candy),  6  sa  weekly,  thru  Platt- 

Forbes,  N.  Y. 
Stephano  Bros.,  Philadelphia  (Marvel 

cigarettes),  3  sp  weekly,  thru  Ait- 

kin-Kynett,  Philadelphia. 

KGKO,  Fort  Worth 

Bestyett  Food  Co.,  Fort  Worth,  3  t 
weekly,  thru  Ray  K.  Glenn,  Okla- 
homa City. 

Campbell  Cereal  Co.,  Minneapolis 
(Malt-O-Meal),  260  sa,  thru  C.  C. 
Lindley,  Fort  Worth. 

Seidlitz  Paint  &  Varnish  Co.,  Kansas 
City,  13  sa,  thru  Barrens  Adv. 
Agency,  Kansas  City. 


WLS,  Chicago 

Omar  Inc.,  Omaha  (flour),  5  sp  week- 
ly, thru  Lyle  T.  Johnson  Agency, 
Chicago. 

Union  Pacific  Railroad,  Omaha,  week- 
ly t,  thru  Caples  Co.,  Omaha. 

Illinois  Farm  Supply  Co.,  Chicago, 
weekly  sp,  direct. 

Life  Savers,  New  York,  10  sa  weekly, 
thru  Young  &  Rubicam,  N.  Y. 

Industrial  Training  Corp.,  Chicago, 
ta  series,  thru  James  R.  Lunke  & 
Asso.,  Chicago. 

Dean  Studios,  Omaha,  3  sa  weekly, 
thru  Lessing  Adv.  Agency,  Des 
Moines. 

B.  F.  Goodrich  Co..  Akron,  6  sa  week- 
l.v,  thru  Griswold  -  Eshleman  Co., 
Cleveland. 

Rap-In-Wax  Co.,  St.  Paul,  3  sa  week- 
ly, thru  Mitchell  Faust  Adv.,  Chi- 
cago. 

Pioneer  Hi-Bred  Corn  Co.,  Princeton, 
111.,  so  daily,  thru  R.  J.  Potts  & 
Co.,  Kansas  City. 

KHJ,  Los  Angeles 

Adohr  Milk  Farms,  Los  Angeles 
(dairy  products),  weekly  sp,  thru 
Lord  &  Thomas,  Los  Angeles. 

Basic  Foods,  Los  Angeles  (food  prod- 
ucts), 5  sp  weekly,  thru  Bert  But- 
terworth  Agency,  Hollywood. 

Log  Cabin  Bread  Co.,  Los  Angeles 
(Roman  Meal  bread),  2  sp  week- 
ly, thru  Scholts  Adv.  Service,  Los 
Angeles. 

Gordon  Bread  Co.,  Los  Angeles 
(bread),  3  sp  weekly,  thru  Mayers 
Co.,  Los  Angeles. 

Stanco  Inc.,  New  York  (Flit),  5  ta 
weekly,  thru  McCann-Erickson,  N.  Y. 

KSFO,  San  Francisco 

Gallenkamp  Shoe  Stores.  San  Fran- 
cisco. 3  sp  weekly,  thru  Long  Adv. 
Service,  San  Francisco. 

Maryland  Pharmaceutical  Co.,  Balti- 
more (Rem.  Rel)  7  ta  weekly,  thru 
Joseph  Katz  Co.,  Baltimore. 

Cook's  Products  Co.,  San  Fi-ancisco 
(Gerard's  French  Dressing)  weekly 
sp,  thru  Rufus  Rhoades  Adv.  Agen- 
cy, San  Francisco. 

Stanco  Inc.,  New  York  (Stanco  D  & 
R  Products)  10  t  weekly,  thru  Mc- 
Cann-Erickson, N.  Y. 

KOMA,  Oklahoma  City 

Great  Western  Sugar  Co.,  Denver,  52 
sp,  thru  McCann-Erickson,  Denver. 

Carey  Salt  Co.,  Hutchinson,  Kan.,  104 
sa,  thru  Ferry-Hanly  Co.,  Kansas 
City. 

Abbott  Co.,  Dallas  (Abbo),  13  sa, 
thru  Tracy-Locke-Dawson,  Dallas. 

KMPC,  Beverly  Hills,  Cal. 

Smart  &  Co.,  Hollywood  (cosmetics), 

weekly  sp.  direct. 
Union  Pacific  System,  Omaha,  (rail), 

5  sa  weekly,  thru  Caples  Co.,  Los 

Angeles. 


KNX,  Hollywood 

Cera-Lac  Co.,  Los  Angeles  (Crunch- 
ettes),  6  sp  weekly,  thru  Associated 
Adv.  Agency,  Los  Angeles. 

Stephano  Bros..  Philadelphia  (Marvel 
cigarettes),  3  sp  weekly,  thru  Ait- 
kin-Kynett  Co.,  Philadelphia. 

J.  A.  Folger  Co.,  San  Francisco  (cof- 
fee), weekly  sp,  thru  Raymond  R. 
Morgan  Co.,  Los  Angeles. 

Goodyear  Tire  &  Rubber  Co.,  Akron 
(tires),  6  sp  weekly,  thru  Arthur 
Kudner,  N.  Y. 

Los  Angeles  Soap  Co.,  Los  Angeles 
(White  King  soap),  5  sa  weekly, 
thru  Raymond  R.  Morgan  Co.,  Hol- 
lywood. 

H.  &  H.  Distributing  Co.,  Los  Angeles 
(cream  separator),  6  sp  weekly,  di- 
rect. 

Coca-Cola  Bottling  Co.  of  California, 
Los  Angeles  (beverage),  5  t  week- 
ly, direct. 

Seven  Up  Bottling  Co.,  Los  Angeles 
(beverages),  14  sp,  thru  Buchanan 
&  Co.,  Los  Angeles. 

WOAI,  San  Antonio 

Duncan  Coffee  Co.,  Houston  (Admir- 
ation), 14  sa  weekly,  thru  Steele 
Adv.  Agency,  Houston. 

Beaumont  Laboratories,  St.  Louis  (4- 
Way  tablets),  26  t,  thru  H.  W.  Kas- 
tor  &  Sons,  Chicago. 

General  Mills.  Minneapolis  (Gold 
Medal,  Korn  Kix),  5  t  weekly,  thru 
Blackett-Sample-Hummert,  Chicago. 

Stanco  Inc.,  New  York  (Flit),  5  t 
weekly,  thru  McCann-Erickson,  N.Y. 

Lever  Bros.,  Cambridge  (Rinso,  Spry), 
weekly  t,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

WLW,  Cincinnati 

Grove  Labs.,  St.  Louis  (Bromo-Qui- 
nine),  2  sp  weekly,  thru  H.  W. 
Kastor  &  Sons,  Chicago. 

Beaumont  Labs.,  St.  Louis  (4-Way 
tablets),  2  sp  weekly,  thru  H.  W. 
Kastor  &  Sons.  Chicago. 

Consolidated  Drug  Products,  Chicago 
(Blondex-Kelp-a-Malt) ,  6  sp  week- 
ly, 52  weeks,  thru  Benson  &  Dall, 
Chicago. 

KYA,  San  Francisco 

Millbrae  Highlands  Co.,  Millbrae,  Cal. 

(real  estate)  weekly  sp,  direct. 
London   Baking   Co.,    San  Francisco 

(Snow  White   Bread)    weekly  sp, 

direct. 

Japanese  Committee  for  Trade  &  In- 
formation, San  Francisco  (travel 
bureau)  weekly  sp,  thru  Brewer- 
Weeks  Agency,  San  Francisco. 

KJBS,  San  Francisco 

Clara-Cal  Creamery,   San  Francisco, 

6  so  weekly,  thru  Fletcher  Udall  & 

Associates,  San  Francisco. 
Sholl  Realty  Co..   San  Carlos,  Cal., 

weekly  sp,  sa,  direct. 
Crab    Fishermen's    Protective  Assn., 

San  Francisco  3  sa  weekly,  direct. 


WMCA,  New  York 

New  York  Daily  Mirror,  New  York, 

4  sp,  direct. 
Lydia  E.  Pinkham  Medicine  Co.,  Lynn. 

Mass.    (vegetable  compound).  3  t 

weekly,  thru  Erwin,  Wasey  &  Co., 

N.  Y. 

Davega  Stores,  New  York  (radios — 

sporting  goods),  8  sp  weekly,  thru 

Moser  &  Cotins,  N.  Y. 
Cushman's  Sons,  New  York  (bakery), 

6  sp  weekly,  thru  S.  C.  Croot  Co., 

N.  Y. 

Sweets  Co.  of  America,  New  York 
(Tootsie  Rolls),  3  sp  weekly,  13 
weeks,  thru  Biow  Co.,  N.  Y. 

Famous  Furriers,  New  York,  12  sp 
weekly,  27  weeks,  thru  Midtown 
Adv.  Agency,  N.  Y. 

Feminine  Products,  New  York  ( Arrid 
deodorant),  daily  sa,  26  weeks,  thru 
Small  &  Seiffer,  N.  Y. 

Yeckes-Eiehenbaum,  New  York  (fla- 
vor-sealed melons ) ,  5  sa  weeklv, 
thru  S.  C.  Croot  Co.,  N.  Y. 

WOR,  Newark 

Alfred  W.  McCann  Laboratories,  New 
York,  4  sp  weekly,  direct. 

Philadelphia  Dairy  Products  Co., 
Philadelphia,  6  t  weekly,  thru 
Scheck  Adv.  Agency,  Newai-k. 

Daggett  &  Ramsdell,  New  York  ( cold 
cream),  5  *  weekly,  thru  McCann- 
Erickson.  N.  Y. 

Modern  Industrial  Bank,  New  York, 
weekly  sp,  thru  Metropolitan  Adv. 
Co.,  N.  Y. 

Ramsdell  Inc.,  New  York  (sulphur 
cream),  5  sp  weekly,  thru  W.  I. 
Hamilton,  N.  Y. 

KFI,  Los  Angeles 

O'Keefe  &  Merritt  Co.,  Los  Angeles 
(stoves  &  refrigerators),  3  sp  week- 
ly, thru  Richard  B.  Atchison  Adv., 
Los  Angeles. 

American  Tobacco  Co.,  New  York 
(Rio  Tan  cigars),  7  ta  weekly,  thru 
Lord  &  Thomas,  N.  Y. 

General  Foods  Corp.,  New  York 
(cereals),  5  t  weekly,  thru  Benton 
&  Bowles,  N.  Y. 

Railway  Express  Agency,  New  York 
( express  service ) ,  3  so  weekly,  thru 
Caples  Co.,  N.  Y. 

WFAA-WBAP,  Dallas-Ft.  Worth 

Potter  Drug  &  Chemical  Co..  Maiden. 

Ma.ss.    (Cuticura),    .312    ta,  thru 

Atherton  &  Currier,  N.  Y. 
Lever   Bros.    Co.,   Cambridge,  Mass. 

(Rinso),  52  t,  thru  Ruthrauff  & 

Ryan,  N.  Y. 
Stanco,  Inc.,  New  York  (Nu.iol),  260 

t.  thru  McCann-Erickson,  N.  Y. 
White  King  Soap  Co..  Los  Angeles. 

39  so,  thru  Raymond  R.  Morgan 

Co.,  Los  Angeles. 

WAAB,  Boston 

House  of  Old  Molineaux  Wines,  Bos- 
ton, 260  sa.  thru  Rossi  &  Hirshon. 
New  Bedford,  Mass. 

Friend  Bros.,  Cambridge,  Mass. 
( bread ) ,  52  sp  ( renewal ) ,  thru 
Ingalls  Adv.,  Boston. 

Kemp  &  Lane,  LeRov.  N.  Y.  (Orange- 
ine).  10  so,  thru'  Hughes-Wolff  & 
Co.,  Rochester. 

Larus  &  Bros.  Co.,  Richmond,  Va. 
(Edgeworth),  65  sp,  thru  Warwick 
&  Legler,  N.  Y. 

WNEW,  New  York 

Dr.  Seholl's  Foot  Comfort  Shops,  New 
York,  3  sa  weekly.  2  weeks,  thru 
Presba,  Fellers  &  Presba,  Chicago. 

Pilot  Radio  Corp.,  Long  Island  City, 
New  York  (radios),  3  sp  weekly.  52 
weeks,  thru  Austin  &  Spector,  N.  Y. 

KSRO,  Santa  Rosa,  Calif. 

Hick's  Bio  -  Meal,  Petaluma,  Cal. 
(health  food)  3  so  weekly,  direct. 

Union  Pacific  Railroad,  Omaha  (trans- 
portation). 3  t  weekly,  thru  Caples 
Co.,  Los  Angeles. 

KG Y,  Phoenix 

White  King  Soap  Co.,  Los  Angeles 
(granulated  soap),  5  sa  weekly, 
thru  Raymond  R.  Morgan  Co.,  Hol- 
lywood. 

WJZ,  New  York 

Peter  Paul,  Naugatuck,  Conn.  (Ten 
Crown  gum),  daily  sa,  thru  Platt- 
Forbes.  N.  Y. 


"We  bat  out  sales  and  net  big  profits  on  WRC  in  Washington." 

Pd.  Adv. 
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DOES 
AG  AI 


A  national  drug  manufacturer  made 
his  own  survey  of  Tulsa  Druggists 
regarding  popularity  and  sales  effective- 
ness of  Tulsa  stations.  KVOO  ^v^hvmz^ 
was  61%  above  competition!  The  ad- 
vertiser is  now  using  KYOO. 


2  to  1 


BROADCASTING  •  Broadcast  Advertising 


Tulsa  druggists  appreciate  KVOO's  popularity  in  the 
Oil  Capital!  Their  enthusiasm  is  shared  by  druggists 
within  a  75  mile  radius  of  Tulsa.  This  area  contains 
40%  of  Oklahoma's  population,  furnishes  45%  of 
Oklahoma's  buying  power  and  44%  of  Oklahoma's 
actual  retail  sales!  Cover  Oklahoma's  Greatest  Mar- 
ket with  KVOO,  Oklahoma's  Most  Powerful  Station! 
Also  Primary  Coverage  counties  in  Kansas,  Missouri 
and  Arkansas!  25,000  watts.  Both  N.B.C.  Net- 
works. Edward  Petry  and  Company,  hic.  National 
Representatives! 
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Carter's  Two  Series 

CARTER  PRODUCTS,  New  York 
(Carter's  Little  Liver  Pills),  on 
July  3  started  a  52-week  campaign 
of  five  spot  annouuncements  weekly 
on  a  large  list  of  stations  in  the 
East.  The  exact  number  of  stations 
was  not  divulged  by  Spot  Broad- 
casting, New  York,  which  places 
the  spots  for  Street  &  Finney,  New 
York,  the  agency  in  charge.  Femi- 
nine Products  Division  of  Carter 
also  started  a  campaign  July  3  for 
Arrid  deodorant  using  three  spot 
announcements  weekly  for  26  weeks 
on  about  20  stations,  including 
WHN,  New  York,  WNEW.  New 
York,  WJJD,  Chicago,  and  WIND, 
Gary.  This  division  is  also  placed 
by  Spot  Broadcasting,  with  the 
agency  in  charge.  Small  &  Seiffer, 
New  York. 


COLUMBUS.OHIQ 

Ce^*d/ui£,  Ohio- 

JOHN  BLAIR  £>CO.,Represenlatn'e 


5000WATTSDAY 

lOOO  WATTS  NIGHT 


BRISTOL-MYERS  Co.,  New  York 
(Sal  Hepatica).  on  July  6  started  a 
13-week  sponsorship  of  Quin  Ryan's 
quarter-hour  news  commentary  pro- 
grams, Tuesdays,  Thursdays  and  Sat- 
urdays on  WGN.  Chicago.  The  pro- 
gram is  sponsored  the  other  three 
weekdays  by  Manhattan  Soap  Co.. 
New  York,  for  Sweetheart  Soap. 
Young  &  Rubicam,  New  York,  han- 
dles the  Bristol-Myers  account,  and 
Franklin  Bruek  Adv.  Agency.  New 
York,  placed  the  Manhattan  Soap  ac- 
count. 

O'CEDAR  OF  CANADA,  Toronto 
( floor  polish )  on  Aug.  31  starts  a  se- 
ries of  Thursday  evening  half-hour 
live  programs  to  run  52  weeks  en- 
titled I'll  Tell  The  World.  Program 
will  be  produced  and  emceed  by  Roy 
Ward  Dickson,  Toronto.  Account  was 
placed  by  Dickson  &  Ford,  Toronto. 

RAILWAY  EXPRESS  AGENCY 
Inc..  Chicago,  has  started  a  series  of 
thrice-weekly  time  signal  announce- 
ments on  WGN,  that  city.  Caples  Co., 
Chicago,  is  agency. 

CHICAGO  MOTOR  CLUB  on  July 
6  started  Neics  With  John  Harring- 
ton on  WBBM,  Chicago,  in  a  thrice- 
weekly  quarter-hour  series.  Aubrey, 
Moore  &  Wallace.  Chicago,  handles 
the  account. 

OKEEFE  &  MERRITT  Co..  Los 
Angeles  (stoves  and  refrigerators), 
seasonal  user  of  radio  time,  on  July 
19  started  a  thrice-weekly  quarter- 
hour  early  morning  news  program 
featuring  Pat  Bishop  as  commentator, 
on  KFI,  that  city.  Contract  is  for  52 
weeks.  Agency  is  Richard  B.  Atchison 
Adv.,  Los  Angeles. 


/7,967 //sfene/s  3sh(/ for  1 1  WMT, 

 ■  -^^^^ — 


'^'And,  of  course  you  can 
buy  WMT  in  combina- 
tion with  WNAX  and 
KSO  or  KRNT  at  an 
exceptionally  low  rate. 

WMT 


Last  year,  we  received  hundreds  of  letters  asking  what 
Toby  and  Susie  look  like — how  many  there  are  in  Les 
Hartman's  German  Band — what  makes  the  Cedar 
Valley  Hillbillies  go  'round — and  so  on. 
So  in  January  we  printed  a  folder  picturing  a  number 
of  the  WMT  gang. 

For  seven  days  the  folder  was  plugged  three  times  a 
day.  That's  a  total  of  21  plugs.  And  the  response? 
17,967  requests  piled  into  the  station.  13,715  were 
from  Iowa,  1,547  from  Illinois,  1,419  from  Wiscon- 
sin and  1,021  from  Minnesota.  That  gives  you  an 
idea  of  the  concentration  WMT  gives  you  in  Eastern 
Iowa,  Western  Illinois,  Southwestern  Wisconsin  and 
Southern  Minnesota,  and  the  interest  of  listeners  in 
WMT  and  WMT  programming. 

Being  the  only  station  in  Eastern  Iowa  with  5,000  watts 
day  and  1,000  watts  night  power,  plus  a  frequency  of 
600  k.c,  WMT  is  the  "of  course"  station  when  you're 
selling  the  middle  west. 

Cedar  Rapids -Waterloo  *  600  Kilocycles 

NBC  Blue -MBS  •  5000  Watts  L.S.  •  1000  Watts  Night 
Represented  by  THE  KATZ  AGENCY 


69,000  Square  Miles  of  the  RICHEST  PART  of  the  MIDWEST 


Life  Savers  to  Expand 

LIFE  SAVERS  Inc.,  Portchester, 
N.  Y.,  on  June  22  started  ten  50- 
word  announcements  weekly  for 
seven  weeks  on  WLS,  Chicago,  at 
the  end  of  which  period  three  20- 
word  announcements  weekly  will 
be  used  for  a  three-week  period. 
More  stations  may  be  added  later 
this  summer.  Young  &  Rubicam, 
New  York,  handles  the  account. 

MODERN  AGE  ADYERTISING. 
New  York,  has  been  appointed  to  han- 
dle the  French  language  programs  co- 
operatively sponsored  b.v  10  sponsors : 
Pinaud  Inc.  (cosmetics),  the  French 
Line,  the  French  Government  Tours, 
and  seven  French  and  American  man- 
ufacturers and  restaurants.  These  10 
advertisers  for  the  past  2^2  years  have 
been  jointl.v  sponsoring  The  French 
Hotn:  a  series  of  skits  and  music 
under  the  direction  of  .Jo  Delinois. 
twice  weekly  on  WBNX.  New  York. 
Further  radio  plans  for  fall  are  now 
under  way  with  two  new  programs 
under  consideration,  one  for  French 
students  and  the  other  a  French  de- 
tective serial. 

RICHARD  H.  GRANT,  formerly 
with  Geyer,  Cornell  &  Newell.  Detroit, 
advertising  agency  for  Nash-Kelvina- 
tor  Corp.,  Detroit,  has  been  named 
advertising  manager  of  the  Nash  mo- 
tors division  of  the  corporation,  suc- 
ceeding A.  R.  Boscow.  who  has  been 
promoted  to  assistant  to  the  general 
sales  manager.  W.  A.  Blees. 
AERONAUTICAL  INSTITUTE  of 
Technology.  Los  Angeles  ( aircraft 
school),  is  sponsoring  a  seven-weekly 
qiurrter-hour  recorded  musical  pro- 
gram on  KIEV.  Glendale.  Cal.  In  ad- 
dition the  school  is  using  a  five-minute 
transcribed  program,  six  times  a  week 
on  KFOX.  Long  Beach.  Cal.  Agency 
is  Morgan  &  Davis  Adv..  Los  Angeles. 
OLDEN  MINERALS  Inc..  Los  An- 
geles (Ben-O-Tone  foot  treatment), 
new  to  radio,  in  a  30-day  test  campaign 
which  started  June  19.  is  using  from 
two  to  five  dailv  spot  announcements 
on  KFYD.  KFBK  and  KARM.  Firm 
in  addition  is  also  sponsoring  partici- 
liation  in  dailv  programs  on  KMTR. 
KFOX  and  KMPC.  Agency  is  Heintz. 
Pickering  &  Co..  Los  Angeles. 
CHARLES  B.  KNOX  Co..  Johns- 
town. N.  Y.  (gelatine)  on  July  3 
started  sponsoring  Boh  Elson's  Sports 
Rrririr  on  WGX.  Chicago.  Mondav. 
Wediiesdav.  Fridav.  6:30-6:45  p.  m. 
(EDST)  through  Kenvon  &  Eckhardt. 
New  York.  B.  F.  Goodrich  Rubber  Co.. 
Akron,  sponsors  the  program  on  the 
three  alternate  weekdays. 
INDUSTRIAL  TRAINING  Institute. 
Chicago  (air  conditioning  school),  on 
.Tuly  11  started  thrice-weekly  two- 
minute  announcements  on  the  Far- 
wer.s'  Digest,  an  early  morning  par- 
ticipating program  on  WOR.  New 
York.  It  is  understood  that  the  cam- 
paign will  soon  start  on  approximately 
60  stations.  .James  R.  Luid^e  &  As- 
sociates. Chicago.  li:iiiclli->  rlip  account. 


LAR6EST 
PUBLIC  DOMAIN 
RECORDED  LIBRARY 
in  the  WORLD 


LANG-WORTH 

FEATURE  PROGRAMS 
420  Madison  Ave. 
New  York 


LO.S'  AXGELES  TIMES,  one  of  the 
instigators  in  the  campaign  which 
eliminated  radio  columns  from  Pacific 
Coast  newspapers,  has  started  using 
an  average  of  three  time  signal  an- 
nouncemi-iit  -  d.iily  on  KXX.  Holly- 
wood, pbir-iii;:  ilii-«-t.  Contract  is  for 
six  montl]>.  h.-ivin-  started  July  9. 

SUPREME  ()LI\E  OIL  Corp..  San 
Fernando.  Cal..  new  to  radio,  on  June 
20  started  participation  six  times 
weekly  in  the  combined  Sunrise  Salute 
and  Hoiiseicives  Protective  Leayite 
programs  on  KNX.  Hollywood.  Con- 
tract is  for  52  weeks.  Elwood  J.  Rob- 
inson Adv.  Agency,  Los  Angeles,  has 
the  account. 

CERA- LAC  Co..  Los  Angeles 
(Crunchettes).  new  to  radio,  through 
Associated  Ad\-.  Agencies,  that  city,  on 
July  3  started  a  13-week  summer  cam- 
paign on  KXX.  Hollywood,  using  six 
weekly  participations  in  the  Sunrise 
Salute  program. 

B.  T.  BABBITT  Inc..  Xew  York 
(  cleanser ) .  spon.soring  the  five-weekly 
quarter-hour  transcribed  David  Harem 
series  on  KXX.  Hollywood,  for  the 
past  six  months,  on  .July  24  renews  for 
another  13  weeks.  Agency  is  Blaekett- 
Sample-Hummert.  Xew  York. 

JOHX  R.  THOMPSOX  Co..  Chicago 
(restaurants),  on  July  19  will  spon- 
sor approximately  two  hours  of  the 
Catholic  Youth  Organization  boxing 
matches  on  WIXD.  Gary.  John  H. 
Dunham  Co..  Chicago,  is  agency. 

MILES  LABORATORIES.  Elkhart. 
Ind.  ( Alka-Seltzer  ) .  has  started  daily 
participations  in  the  3V2-hour  race 
track  broadcasts  on  WIXD.  Gary. 
Ind..  making  the  sixth  sponsor  jjar- 
ticipating  in  the  series  [Broadcast- 
ing. June  15.  July  1].  Wade  Adv. 
Agency,  Chicago,  handles  the  account. 

BC  REMEDY  Co..  Durham.  N.  C. 
has  signed  another  full-year  contract 
for  sports  programs  on  WSM.  Nash- 
ville. The  firm  sponsors  two  sports  re- 
views and  three  1-minute  afternoon 
.sports  bulletins  weekly  on  the  station. 
Harvey-Massengale  Co..  Atlanta,  is 
agency. 

PUBLIX-RICKARD-XACE  Theatres. 
Phoenix.  Ariz.,  operating  five  theatres 
in  that  cit.v.  has  started  a  thrice-week- 
ly quarter-hour.  Theatve  Time,  on 
KOY.  Contract  is  for  52  weeks,  having 
started  in  late  June. 

COMMUXITY  OPTICIAXS.  Long 
Island  City,  X.  Y..  already  sponsoring 
six  programs  weekly  on  WXEW.  Xew 
York,  on  July  5  added  four  new 
WXEW  programs  to  the  schedule,  in- 
cluding two  news  broadcasts  by  Rich- 
ard Brooks,  a  daily  program  of  hill- 
billy music,  and  an  interview  program 
In  the  Spotlight  with  Rosalind  Sher- 
man. Commonwealth  Adv.  Agency. 
Boston,  places  the  account. 


Healthaids  Test 

HEALTHAIDS  Inc.,  Jersey  City, 
preliminary  to  an  enlarged  cam- 
paign in  September  for  Serutan 
[Broadcasting,  July  1],  started 
testing  two  quarter-hour  programs 
July  10  on  WOR,  Newark,  one  for 
Serutan  and  the  other  for  V-Bev 
tonic,  Mondays,  Wednesdays  and 
Fridays  from  10:30  to  11  a.  m. 
The  first  quarter-hour  titled 
Memories  features  Norman  Brok- 
enshire  accompanied  by  favorite 
piano  melodies,  and  the  second 
period  is  a  transcribed  series.  Al- 
bum of  Life,  presenting  dramatiza- 
tions of  human  interest  incidents 
encountered  by  "The  Wanderer" 
while  travelling  in  foreign  lands. 
If  successful,  the  latter  quarter- 
hour  program  will  be  expanded  to 
more  stations  throughout  the  coun- 
try. Austin  &  Spector,  New  York, 
handles  the  account. 


KFYD,  Los  Angeles  davtime  station 
on  1000  kc.  has  applied  to  the  FCC 
for  authoritv  to  shift  to  990  kc,  using 
1,000  watts  day  and  .500  night. 
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To  sell  MORE  for  LESS  use  the 

VITAL  FIFTEEN 

Here  are  stations  that  assure  real  results 
for  the  Spot  Broadcaster 


KGO  KPO 

7,500  watts  (790  KC)               50,000  watts  (680  KCj 

SAN  FRANCISCO 

KOA 

50,000  watts  (830  KC) 

DENVER 

WENR  WMAQ 

50,000  watts  (870  KC)             50,000  watts  (670  KC) 

CHICAGO 

WTAM 

50,000  watts  (1070  KC) 

CLEVELAND 

KDKA 

50,000  watts  (980  KC) 

PITTSBURGH 

KYW 

10,000  watts  (1020  KC) 

PHILADELPHIA 

WGY 

50,000  watts  (790  KC) 

SCHENECTADY 

WEAF  WJZ 

50,000  watts  (660  KC)            50,000  watts  (760  KC) 

NEW  YORK 

WMAL  WRC 

500-250  watts  (630  KC)          5,000-1,000  watts  (950  KC) 

WASHINGTON,  D.  C. 

WBZ  &  WBZA 

50,000-1,000  watts  (990  KC) 

BOSTON -SPRINGFIELD 

These  ''super-spots''  command  great  audiences. 
THEY  ARE  THE  VITAL  FIFTEEN! 

^t^/^L  Because  they  will  produce  a  demand  for  your  merchandise. 

VITAL  Because  they  will  produce  this  demand  in  10  of  the  richest  mar- 
kets in  America. 

VITAL  Because  they  are  programmed  by  NBC,  assuring  the  finest  in 
radio  entertainment. 

VITAL  Because  they  have  established  clear-cut  Local  identity  and  well 
deserved  prestige. 

The  NBC  Spot  Specialist  in  any  of  these  cities  (also  Detroit 
and  Hollywood)  will  give  you  full  information  on  one  or  all  15 
NBC  Programmed  Stations.  And  he'll  be  very  glad  to  assist  you 
in  solving  your  own  particular  Spot  Broadcasting  Problem. 
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NATIONAL 
BROADCASTING 
COMPANY 

THE  WORLD'S  GREATEST 
BROADCASTING  SYSTEM 

A  RADIO  CORPORATION 
OF   AMERICA  SERVICE 
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Exclusive  d^aJio  cJiaiion 


lETWORK  ^ 


WTOC 


^WHEC 


WJTN 

WKBO 
WOR& 


WCAO 


Si 


I 
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the  Paul  H.  Raymer  Company 
is  concentrated  on  doing 
one  job  superlatively  well: 

f^e  job  of  selling  the  facilities 
of  the  stations  represented. 


P  A  ?i  Y 


First  Disc  for  Sponsor 
Is  Recorded  in  Canada 

FOR  THE  first  time  an  American 
transcription  character  is  making 
a  series  of  Canadian  episodes  for 
the  Canadian  stations  used  by  the 
sponsor.  An  all-Canadian  story  set- 
ting and  a  cast  of  Canadian  actors 
are  now  engaged  at  Toronto  to 
make  65  episodes  for  the  Howey 
Wing  aviation  adventure  transcrip- 
tion series  used  by  Kellogg  Co.  of 
Canada,  London,  Ont.  The  actor 
playing  Howey  Wing  is  the  only 
regular  member  of  the  cast  to  take 
part  in  the  new  Canadian  series. 
The  shows  started  production  in 
Toronto  July  3  and  the  first  epi- 
sode was  to  go  over  15  Canadian 
stations  and  VONF,  St.  John's, 
Newfoundland,  on  July  14.  The 
production  and  cutting  takes  place 
in  the  studios  of  CFRB,  Toronto, 
under  direction  of  Howard  Lind- 
say, of  J.  Walter  Thompson  Co., 
who  handle  the  Kellogg  account, 
and  Ray  Purdy,  of  CFRB.  The 
transcriptions  are  processed  by  the 
Compo  Co.,  Montreal.  It  is  not  at 
present  planned  to  use  the  Ca- 
nadian episodes  on  United  States 
stations.  With  the  Canadian  story 
the  Canadian  stations  will  offer  a 
map  and  decoder. 


TRANSFER  of  the  ownership  of 
KOBH,  Rapid  City,  S.  D.,  to  a  group 
of  seven  local  business  men  organized 
as  the  Black  Hills  Broadcast  Co.  of 
Rapid  City  was  authorized  by  the  FCC 
.June  27.  The  new  owners  are  Robert 
.J.  Dean,  manager ;  C.  A.  and  P.  R. 
Quarnberg,  millers ;  Ward  B.  Clark, 
broker ;  E.  F.  Gronert,  miller ;  John 
Boland,  machinery  and  J.  L.  Curren, 
lead  mining. 


InOmaha 

Serving  201,430  radio 
homes  in  this  rich  trad- 
ing area, 

KOIL 

with  its  tested,  produc- 
tive 7  POINT  PLUS 
MERCHANDISING  PLAN, 
is  now  the 

Tiasic 

Columbia 

Outlet 

offering  better  programs, 
more  listeners,  greater 
results. 

For  an  Outstanding  Job,  it's 

KOIL-OMAHA 

Rep.  by  The  Katz  Agency 


DECCA  DISTRIBUTING  Corp..  sub- 
sidiary of  Deeca  Records  Inc..  moved 
its  West  Coast  sales  headquarters 
from  San  Francisco  to  Los  Angeles 
and  has  established  offices  at  108  E. 
17th  St.  L.  C.  Gilman  continues  as 
Pacific  Coast  general  sales  manager. 
The  firm  continues  to  maintain  a  San 
Francisco  office  at  35  Stillman  St. 

RADIO  division  of  Warner  Bros., 
Hollywood,  has  completed  156  tran- 
scribed quarter-hour  episodes  of  The 
Adventures  of  Zhicle  Jimmy.  Sei'ies 
features  William  Farnum  and  was 
cut  by  Radio  Recorders,  Hollywood. 
Telecast  Corp.,  that  city,  is  distribut- 
ing agent. 

RADIO  ATTRACTIONS  Inc..  New 
York,  has  established  Pacific  Coast 
headquarters  at  6253  Hollywood 
Blvd.,  Hollywood,  with  Ed  Grigsby 
in  charge  as  western  division  manager. 
Bob  Collier  is  handling  promotion  and 
exploitation  for  the  firm.  Offices  were 
established  by  Herbert  R.  Ebenstein. 
president,  when  in  Hollywood  during 
early  .Tuly  for  conferences  with  Fields 
Bros,  producers  of  the  Fu  Manchit 
series.  Radio  Attractions  Inc.  are  dis- 
tributors of  the  series  and  their  west 
coast  offices  adjoin  those  of  Fields 
Bros. 

STANDARD  RADIO  announces  the 
following  new  subscribers  to  its  Stand- 
ard Library  Service  :  AVCFL,  Chicago  ; 
KFDA,  Amarillo,  Tex. ;  KOWH.  Oma- 
ha ;  WT^IA.  Charleston,  S.  C. ;  CFRC, 
Kingston.  Ont.  :  VONF,  St.  John's, 
Newfoundland;  K  N  E  T,  Palestine. 
Tex. 

ARCPIIE  JOSEPHSON.  head  of  20th 
Century  Radio  Productions.  Holly- 
wood, left  the  West  Coast  in  early 
.July  on  a  three-week  business  trip  to 
Chicago  and  St.  Louis. 

JAMES  ALLEN,  producer  of  Aero- 
gram Corp..  Hollywood  transcription 
concern,  and  Al  Christie,  film  producer, 
are  in  New  York  for  conferences  with 
agency  executives  on  Preview  Parade. 
a  projected  half-hour  transcontinental 
show. 

EXCLUSIVE  RADIO  and  film  rights 
to  the  21  Oz  books  written  by  the  late 
L.  Frank  Baum  have  been  assigned  by 
his  widow  to  Mitchell  J,  Hamilburg, 
Hollywood  agent.  Included  in  the 
rigiits  are  pending  radio  deals  on  The 
Wizard  of  Oz.  Film  rights  to  this  story 
belong  to  M-G-M. 

FIELDS  BROS..  Hollywood  produc- 
ers, has  taken  additional  office  space 
at  62.")3  Hollywood  Blvd..  which  will 
provide  an  audition  suite.  Complete 
custom  built  technical  eqiupment  will 
be  installed  for  auditioning  programs 
and  making  air  checks  through  a  mas- 
ter system. 

NEW  subscriber  to  the  Library  Serv- 
ice of  World  Broadcasting  Svstem  is 
KCRC.  Enid.  Okla. 


TO  INSURE  YOUR  REACHING 
THE  INNER 

CALIFORNIA  MARKET 

SPECIFY 


McCLATCHY 

STATIONS 


The  Paul  H.  Rayiner  Company 
Representative 
New  York   Chicago   San  Francisco 


BOAKE  CARTER  returns  to  I'adio 
with  a  "syndicated  column"  type 
of  news  commentary  on  transcrip- 
tions, which  he  demonstrated  to 
broadcasters  at  NAB  Convention  in 
Atlantic  City. 


NBC  Disc  Gains 

INDICATIVE  of  the  growth  of  the 
transcription  business  during  the 
past  few  years  are  figures  recently 
released  by  NBC  covering  the  reve- 
nue of  its  transcription  division. 
In  1937,  the  income  was  $636,000, 
approximately  AOVr  above  that  for 
1936;  in  1938  it  rose  another  12% 
to  $722,000,  and  another  increase 
is  seen  for  this  year,  with  billings 
of  $200,000  for  the  first  quarter, 
plus  another  $124,000  for  May  and 
June.  Revenue  comes  from  the  The- 
saurus recorded  library  service,  off- 
the-air  transcriptions  of  network 
programs  for  use  on  supplementary 
stations,  syndicated  transcription 
program  series,  such  as  the  Lone 
Rayiger  for  which  NBC  holds  ex- 
clusive rights  for  use  in  areas  not 
covered  by  the  network  broadcasts 
of  this  popular  serial,  custom  built 
programs  for  advertisers,  and  ref- 
erence recordings  for  advertiser 
and  agency  files. 

Discs  in  Bookstores 

NORMAN  CORWIN,  director  of 
They  Fly  Through  the  Air,  the 
CBS  program  which  has  won  sev- 
eral citations  from  various  organi- 
zations, on  July  21  will  be  honored 
at  a  reception  given  at  the  Pro- 
gressive Bookshop,  New  York,  by 
the  radio  divisions  of  the  Theatre 
Arts  Committee  and  the  League  of 
American  Writers.  An  electrical 
transcription  of  the  program  will 
be  played  and  Mr.  Corwin  will  au- 
tograph copies  of  the  book  made 
from  the  program,  which  were  on 
display  in  the  bookstore's  windows 
the  week  prior  to  the  reception. 
This  marks  the  first  step  by  the 
Booksellers'  Guild  to  promote  the 
sale  of  transcriptions  along  with 
the  books. 


Tag  Club' 

FORMATION  of  a  "Fag 
Club"  of  radiomen  who  enjoy 
the  distinction  of  grandfa- 
therhood,  was  announced  at 
the  NAB  convention  when 
the  Arthur  Churches  (KMBC, 
Kansas  City)  announced  the 
birth  of  a  grandson.  Parents 
are  Tom  Morris,  of  the  sales 
staff  of  KGKO,  Fort  Worth, 
and  Mrs.  Morris,  who  is  the 
former  Virginia  Church.  The 
baby  was  born  July  1. 


Commentaries  on  Discs 
Started  by  Boake  Carter 
With  Convention  Exhibit 

SPONSORLESS  since  late  August 
1938,  when  he  completed  his  net- 
work news  commentaries  for  Gen- 
eral Foods  (Post  Toasties-Husk- 
ies),  Boake  Carter  launched  his  re- 
entry into  the  radio  field  via  tran- 
scription with  promotion  demon- 
strations at  the  NAB  convention. 
Marketed  through  his  own  organi- 
zation, the  transcribed  commen- 
taries will  be  available  on  a  five- 
weekly  or  three-weekly  schedule 
for  individual  stations,  starting 
Sept.  11,  for  use  on  either  a  sus- 
taining or  local  sponsorship  basis. 

Subject  matter  of  the  new  series 
is  to  be  columnar  rather  than  spot 
news,  Mr.  Carter  declared,  and  will 
include  commentaries  on  national 
and  international  news  events  han- 
dled in  a  manner  similar  to  his 
previous  broadcasts  and  in  his  syn- 
dicated newspaper  column. 

Operating  on  a  four-day  .sched- 
ule, with  transcriptions  cut  Mon- 
day for  Fiiday  release,  the  service 
also  includes  a  standing  supply  of 
six  supplementary  recordings  of  a 
general  undated  news  nature  which 
may  be  substituted  for  individual 
commentaries  on  the  regular  sched- 
ule at  the  station  operator's  dis- 
cretion. In  addition,  signed  wire 
spot  news  bulletins  also  will  be 
sent  all  users  in  instances  where 
an  eleventh-hour  news  develop- 
ment may  affect  the  text,  he  said. 
The  flashes  would  be  read  by  the 
station  announcer. 

A  fiat  rate  is  made  to  all  stations 
using  the  series  on  a  sustaining 
bas's,  while  charees  for  commercial 
use  vary  according  to  population 
of  the  city.  The  commercial  rates 
are  based  on  population  rather 
than  coverage  or  station  rates  be- 
cause exclusive  service  is  granted 
each  station  in  its  individual  day- 
time primary  area,  Mr.  Carter  ex- 
plained. The  transcriptions  are  cut 
by  Columbia  Recording  Co.,  Phila- 
delphia, and  marketing  and  pro- 
motion is  under  the  direction  of 
Alan  Scott,  Mr.  Carter's  repre- 
sentative. 


Colgate's  Sixth  on  CBS 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  on  July  17  starts 
its  sixth  program  on  CBS  with  the 
launching  of  the  quarter-hour  five 
times  weekly  Women  of  Courage, 
starring  Selena  Royal,  for  Octagon 
Soap.  The  program,  to  be  heard  on 
16  CBS  stations  throughout  the 
South,  was  placed  by  Benton  & 
Bowles,  New  York. 
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bel  canto 


The  bell-like  quality  of  a  beautiful  voice  is  one 
of  the  many  kinds  of  sounds  that  present  a 
problem  to  telephone  engineers  in  network 
broadcasting. 

To  preserve  this  beauty,  the  Bell  Telephone 
System  has  developed  special  circuits  to  link 
the  nation's  radio  stations.  Trained  supervisors 
stand  guard  over  the  most  modern  equipment 
in  order  that  the  public  may  get  the  fullest 
enjoyment  from  radio. 

And  in  Bell  Telephone  Laboratories,  con- 
stant research  goes  forward  to  further 
improve  the  service  and  facilities 
offered  to  the  radio  industry. 


RADIO  WORKSHOPS 
VSE  ]\BC  PROGRAMS 

NBC  announces  that  12  of  its  pro- 
grams selected  "for  their  excellence 
as  illustrations  of  the  technique  for 
education  by  radio"  are  being  used 
as  texts  this  summer  by  radio 
workshops  at  15  universities  and 
colleges  and  the  National  Music 
Camp,  Interlochen,  Mich.  The  work- 
shops are  also  studying  the  NBC 
student  aids  issued  for  use  by 
schools  that  employ  these  broad- 
casts for  classroom  and  assigned 
home  listening. 

NBC  is  providing  a  number  of 
staff  lecturers  for  several  of  the 
workshops.  Dr.  Franklin  Dunham, 
NBC  educational  director,  is  con- 
ducting courses  at  Columbia  U.  and 
Harvard  U.  and  will  appear  as 
guest  lecturer  at  New  York  U.; 
Blevins  Davis,  director  of  the  NBC 
Great  Play  series,  is  lecturing  on 
drama  at  the  National  Music  Camp 
and  Ernest  LaPrade,  director  of 
music  research  of  the  NBC  music 
division,  is  a  conductor  at  the  camp. 
Workshops  using  the  NBC  pro- 
grams for  their  courses  include 
Syracuse,  Catholic,  Drake  and 
Wayne  (Detroit),  Minnesota,  Wy- 
oming, Iowa,  Wisconsin,  Texas, 
Washington,  Southern  California 
universities  and  Sarah  Lawrence 
College. 

Programs  used  for  demonstra- 
tion include  NBC  Music  Apprecia- 
tion Hour,  Science  on  the  March, 
Science  Everywhere,  Ideas  that 
Came  True,  Your  Health,  Adven- 
ture in  Reading,  Story  Behind  the 
Headlines,  Lives  of  Great  Men, 
America's  Town  Meeting  of  the 
Air,  Great  Plays,  Youth  Meets 
Government,  Art  in  the  News.  A 
number  of  NBC  programs  in  the 
special  events  field,  such  as  the 
Munich  conference  coverage  last 
fall  and  This,  Our  America  are 
also  used  in  the  workshops. 


AND^ 


NBC's  schedule  of  programs  short- 
waved  to  South  America  was  increased 
from  8  to  11  hours  a  day  on  June 
29,  when  W3XAL  began  beaming  its 
programs  in  that  direction  on  the  21,- 
630  kc.  channel  from  1  to  4  ;30  p.  m. 
This  new  frequency,  used  with  the  di- 
rectional beam  antenna,  feeds  to  South 
American  listeners  programs  previous- 
ly aired  exclusively  towards  Europe, 
including  an  English  hour,  an  Italian 
hour,  a  German  hour  and  the  first  half 
of  a  French  hour,  each  including  the 
quarter-hour  news  period  that  opens 
each  foreign  language  hour.  Programs 
will  continue  to  be  sent  to  Europe  by 
W3XAL  on  a  frequency  of  17.780  kc. 


HARTFORD«CONN 

1,548,109 

people  are  with- 
in WDRC's  good 
listening  area.  These 
people,  who  listen  reg- 
ularly   to    WDRC,  have 
nnoney    to    spend!  In- 
crease your  sales  by 
reaching  this  po- 
tent market  over 
WDRC! 


BASIC  STATION  OF 
COLUMBIA  BROADCASTING  SYSTEM 
National  Representatives 
PAUL  H.  RAYMER  COMPANY 


NEW  NBC  booklet,  "How  Sc-hooi- 
Can  Use  Radio",  contains  an  intro- 
duction by  Dr.  .James  Rowland  Angell. 
NBC  educational  counselor ;  an  ex- 
planation of  the  various  types  of  edu- 
cational programs  and  how  they  mny 
be  correlated  with  classroom  work  by 
Dr.  Franklin  Dunham,  educational 
director  of  the  network;  lists  of  NBC 
educational  programs  and  program 
study  aids,  together  with  a  sample 
worksheet  and  classroom  questionnaire. 

DRAMATIZATIONS  of  outstanding 
contributions  of  college  research  to  the 
world's  progress  wiU  make  up  the  new 
Human  Adventure  series  of  experi- 
mental educational  broadcasts  to  be 
presented  by  CBS  8-9  Tuesday  eve- 
nings beginning  July  23.  Series  will  be 
broadcast  in  cooperation  with  the 
University  of  Chicago,  which  will  pre- 
pare the  scripts.  Program,  designed 
to  show  the  connection  between  the 
American  university  and  man's  fu- 
ture, was  conceived  by  William  Ben- 
ton, vice-jiresident  of  the  university 
and  formerly  a  partner  in  the  adver- 
tising agency  of  Benton  &  Bowles. 

WBT.  Charlotte,  is  organizing  an  ad- 
visory committee  of  education  leaders 
of  North  and  South  Carolina  to  aid 
in  the  development  of  present  and  new 
educational  programs  on  the  station. 

KOY,  Phoenix,  is  carrying  a  quiz  type 
of  audience  participation  program  as 
an  educational  feature.  Program,  titled 
The  Little  Red  School  House,  is  built 
around  the  use  of  words,  and  is  con- 
ducted by  Bill  Woodson,  staff  an- 
nouncer. Experts  from  all  parts  of  Ari- 
zona participate  in  the  weekly  quarter- 
hour  broadcast. 

HARRIETT  HESTER,  educational 
director  of  WLS.  Chicago,  believes  in 
practical  demonstrations  of  broadcast- 
ing techniques  in  her  summer  classes 
at  Northwestern  U.  Her  classes  at- 
tend rehearsals  of  various  WLS  edu- 
cational features  and  on  .July  14  Guy 
Colby,  caller  of  the  WLS  National 
Barn  Dance,  conducted  a  demonstra- 
tion in  folk  dances  for  the  radio 
classes. 

DR.  FRANKLIN  DUNHAM,  NBC 
educational  director,  will  conduct  ra- 
dio courses  at  Teachers  College.  Co- 
lumbia U,  and  Harvard  this  summer 
on  the  public  service  phases  of  radio 
broadcasting.  His  first  course  is  being 
given  at  Columbia  July  10-21.  on 
"Utilization  of  Radio  in  Schools",  a 
subject  on  which  he  recently  wrote  a 
manual  issued  to  teachers  by  NBC. 
He  will  lecture  on  "Radio  in  the 
Public  Welfare"  at  Harvard  July  24- 
Aug.  6.  giving  a  total  of  20  lectures 
in  that  period.  Both  courses  will  use 
transcribed  NBC  programs  as  illustra- 
tive material. 

RADIO  COTTNCIL  of  the  Board  of 
Education.  Chicago,  announces  that 
its  third  annual  School  Broadcast 
Conference  will  be  held  at  the  local 
Congress  Hotel.  Dec.  6-8,  1939,  and 
not  at  the  Hotel  Morrison  as  pre- 
viously announced. 


CBC  inaugurated  more  frequent  daily 
news  services  July  3.  when  in  addi- 
tion to  the  daily  evening  national  net- 
work newscast  supplied  by  the  Cana- 
dian Press,  the  CBC  started  noon-hour 
newscasts  from  Montreal  to  the  French 
network  in  French,  from  Toronto  to 
the  mideastern  network  in  English, 
a  morning  newscast  from  Vancouver 
to  the  British  Columbia  and  prairie 
network  in  English,  and  a  noon  news- 
cast to  the  British  Columbia  network 
from  Vancouver.  Canadian  Press  sup- 
plies the  edited  news  reports,  under 
supervision  of  D'Arcy  Marsh.  Later 
on  this  year  the  service  will  be  stepped 
up  to  give  four  daily  newscasts  pro- 
vided bv  the  Canadian  Press  at  a 
total  annual  cost  to  the  CBC  of  $20.- 
000.  The  newscasts  are  available  to 
all  Canadian  stations,  either  by  net- 
work broadcast  or  by  individual  broad- 
cast at  nominal  line  rates. 
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Q.   So  you're  the  super  salesman  of  Southern  California? 

A.  That's  what  advertisers  say. 
Q.  Oh,  you're  a  Little  Sir  Echo,  eh? 

A.  No,  just  a  little  surplus. 

Q.   In  the  4th  Major  Market? 

A.  In  the  3rd.  That's  one  surplus.  Not  Los  Angeles  County  alone,  but  the  whole  "State  of 
KFI" — the  additional  coverage  that  converts  the  4th  Major  Market  into  the  3rd,  and  at 
no  extra  cost. 

Q.   Don't  tell  me  you  have  a  twin  surplus! 

A.  Yes,  we  do.  In  addition  to  giving  you  the  3rd  Major  Market  instead  of  the  4th,  we  also 
give  you  the  dominant  station  in  power,  popularity  and  programs — the  station  people 
listen  to,  whose  advertisers  people  patronize. 

Q.  That's  what  they  all  say.  How  can  you  prove  it? 

A.  By  a  long  list  of  both  local  and  national  repeat  advertisers  who  have  proved  through 
results  that  the  best  buy  is  KFI. 

Q.  Now  THERE  is  a  point!  You  may  sell  an  advertiser  once,  but  he  won't  stay  sold  unless  you  deliver  results.  The  best 
yardstick  for  station  selection  is  the  record  of  commercially  sponsored  periods  contracted  for  by  advertisers. 
Do  you  /lave  a  dotted  line  handy? 


A. 


KFI  •  LOS  AHGELES  •  KECA 


Tht  St4tt  of  KFI  II  Compmtt4  •/ 
rfc<  Hii^  S»vtfcrm  Ctfifoem*  C«VMft'«i 


NBC  RED  NETWORK 
50,000  WATTS        640  KC 
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AGRAP-CBS  Pact 

THREE-YEAR  agreement  between 
American  Guild  of  Radio  Announc- 
ers &  Producers,  independent  union, 
and  CBS  went  into  effect  July  2, 
superseding  the  previous  contract 
covering  announcers  and  produc- 
tion men  employed  at  WABC.  Chief 
changes  are  the  upping  of  the  va- 
cation from  two  to  three  weeks 
annually  and  an  increased  scale  for 
production  men.  The  40-hour,  five- 
day  week  continues,  with  a  new 
method  of  computation.  Announc- 
ers at  the  station  are  members  of 
American  Federation  of  Radio  Ar- 
tists as  well  as  of  AGRAP,  bene- 
fiting by  the  AFRA  contract  cov- 
ering commercial  broadcasts  as 
well  as  by  the  AGRAP  contract 
covering  general  working  condi- 
tions. 


Ehinlap  Sees  Future  in  Shortwaves 

{Continued  from  Page  21) 


NBC  BASIC  RED  NETWORK 

YANKEE  NETWORK 

EDWARD  PETRY  &  CO.,  Inc. 
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um;  it's  a  parlor  show  and  the 
actors  who  come  into  the  family 
circle  to  perform  successfully  are 
those  who  have  a  friendly  approach. 
Television  is  no  glamour  medium. 
The  keynote  is  the  same  as  in 
broadcasting — be  natural. 

People  have  heard  much  about 
television  in  the  past  ten  years. 
Few  of  them  have  seen  it.  In  New 
York,  daily,  more  are  viewing  the 
images  and  I  have  yet  to  talk  with 
an  initiate  who  does  not  express 
amazement  at  what  television  can 
do.  They  never  suspected  telepic- 
tures  could  be  so  clear.  They  would 
like  to  have  a  tele-set  in  their 
homes  but  it's  the  price  and  the  fear 
that  tele-sets  will  change  radically 
within  a  year  or  two  that  keeps 
them  away.  When  the  signs  appear 
that  those  two  factors — high  prices 
and  quick  obsolescence —  are  to  be 
removed,  that  will  be  the  cue  to 
broadcasters  that  their  audience  is 
beginning  the  mass  march  into  the 
ultra-shortwave  field.  That  may  be 
five  years  from  now.  Nevertheless, 
this  is  the  time  to  stake  the  ultra- 
shortwave  claims  and  prepare  for 
the  exodus  from  550-1600  kc.  into 
the  promised  land.  There  is  little 
static  or  fading  there.  Tonal  quality 
is  excellent,  because  of  the  wide 
wave  path  available.  If  you  want 
to  see  yourself  in  the  mirror  of  the 
future  listen  to  Armstrong's  static- 
less,  ultra-shortwave  system.  Until 
then  you  haven't  heard  radio  per- 
fection. 

With  television  will  come  greater 


vania  and  Eastern  Ohio  named  their 


First  Station 

WWVA 

It  is  such  outstanding  preference 
that  gets  results  for  WWVA  Adver- 
tisers ! 


use  for  facsimile  as  a  supplemental 
service.  Television  is  a  fleeting  pic- 
ture. Facsimile  leaves  a  permanent 
record.  To  date  it  is  more  or  less  of 
a  ticker  service.  It  is  not  amuse- 
ment. Therefore  it  has  not  caught 
with  the  public.  Furthermore,  it  is 
rather  slow  and  expensive.  It  lacks 
the  spontaneity  of  broadcasting. 
But  as  new  apparatus  and  tubes  are 
evolved  to  perfect  the  use  of  ultra- 
shortwaves,  facsimile  will  come  into 
its  own.  It  needs  a  satisfactory 
paper  that  will  print  by  an  electric 
touch,  not  by  ink.  Many  uses  for 
this  facsimile  machine  of  the  future 
can  be  seen,  one  of  which  is  likely 
to  be  an  attachment  to  the  televi- 
sion set  to  print  the  program,  syn- 
opsis of  the  shows,  biographical 
facts  about  speakers  and  summaries 
of  events  seen  and  to  be  seen  on 
the  air. 

It  is  not  too  much  to  expect  that 
television  sets  will  be  equipped  with 
a  bell  or  whistle  actuated  by  a 
master  signal  from  the  transmitter. 
It  will  call  the  family  to  the  tele- 
room  for  a  special  event  or  to  warn 
when  the  curtain  is  going  up.  Radio 
becomes  more  automatic.  But  even 
then  it  gives  you  more  to  think 
about.  Yours  is  an  unending  busi- 
ness, unlimited,  and  there  is  not  the 
slightest  chance  in  the  world  of  the 
progressive  broadcaster  being  sup- 
planted. But  the  day  is  not  so  far 
away  when  he  cannot  be  classed  as 
a  leader  if  he  operates  only  a  sound 
theatre  when  just  around  the  comer 
on  another  wavelength  his  competi- 
tors are  offering  illustrated  sound. 
Today  it  may  seem  that  television 
is  creeping  at  the  pace  of  a  glacier. 
But  by  1950  broadcasters  will  be 
deep  into  ultra-shortwaves  and  tel- 
evision. The  ice  age  will  not  last 
forever. 

Now,  there  is  one  more  factor  to 
be  watched.  War  threats  hang  over 
Europe.  Storm  signals  flutter 
around  the  world.  The  bugle  call 
would  stop  television's  march  to- 
ward the  home,  but  after  a  conflict 
television  would  emerge  greatly 
advanced.  Broadcasting  was  a  so- 
called  byproduct  of  the  World  War. 
Whether  history  is  to  repeat  in  tele- 
vision is  something  to  be  consid- 
ered. 


Week  of  Remotes 

DURING  one  seven-day  peri- 
od in  June  KVOO,  Tulsa, 
made  92  remote  broadcasts, 
including  six  pickups  from 
the  Tulsa  Coliseum  and  local 
hotels  in  connection  with  the 
national  convention  of  the 
Junior  Chamber  of  Com- 
merce; two  from  Miami, 
Okla.,  110  miles  from  Tulsa, 
at  the  state  VFW  encamp- 
ment; the  Tulsa  U  Stadium, 
where  local  merchants  were 
conducting  a  sales  day  event; 
Southern  Hills  Country  Club, 
where  Dorothy  M  c  C  u  n  e 
served  as  commentator  for 
the  Junior  League's  annual 
style  and  fashion  show,  and 
dozens  of  special  events  jobs 
that  kept  popping  up  all  over 
the  KVOO  territory. 


REUNION  in  Nashville  of  two  of 
radio's  oldtimers  was  celebrated 
July  10  as  Ford  Rush,  veteran  star 
(right)  started  a  new  series  on 
WSM  with  George  Hay,  noted  as 
the  Solemn  Old  Judge  of  pioneer 
radio  days.  With  Ford,  who  in  1924 
was  on  Chicago's  WLS  with  Hay 
and  the  old  Ford  &  Glenn  team,  ap- 
pears his  son  Ford  Jr.,  20. 


Regional  Status  Granted  i 
To  KSAL,  Salina,  Kan. 

KSAL,  Salina,  Kan.,  has  been  ele- 
vated from  local  to  regional  status  | 
under  an  FCC  decision  authorizing  ; 
it  to  shift  to  1120  kc.  with  power 
of  500  watts  night  and  1,000  day 
but  requiring  it  to  employ  a  direc- 
tional antenna  to  protect  other  sta- 
tions on  that  frequency.  Owned  by 
R.  J.  Laubengayer,  publisher  of  the 
Salina  Journal,  the  station  first 
went  on  the  air  in  June,  1937,  as 
a  local  outlet  on  1500  kc. 

In  another  decision  June  27,  the 
FCC  authorized  KSAM,  Huntsville, 
Tex.,  a  recently  constructed  local 
station,  to  increase  its  daytime 
power  to  250  watts  on  1500  kc.  In 
proposed  findings  of  fact,  which 
are  subject  to  ratification,  the  Com- 
mission granted  WOLS,  Florence, 
S.  C,  also  a  new  station,  an  increase 
from  daytime  to  fulltime  operation, 
at  the  same  time  denying  an  appli- 
cation of  Pee  Dee  Best.  Co.  for  a 
new  local  station  on  1200  kc.  in 
Florence.  Also  proposed  for  denial 
was  an  application  of  WMFF, 
Plattsburg,  N.  Y.,  for  authority  to 
shift  from  1310  to  1240  kc.  and  in- 
crease its  power  from  100-250  watts 
to  1,000  watts. 


epv 
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WIOD  Labor  Ruling 

NATIONAL  Labor  Relations 
Board  on  June  27  announced  an 
order  based  upon  a  stipulation  re- 
quiring WIOD,  Miami,  to  bargain, 
upon  request,  with  AFRA  and  pro- 
viding for  reinstatement  of  Earle 
Barr  Hanson,  a  previously  dis- 
charged employe,  with  a  payment 
of  $500.  Charges  of  unfair  labor 
practices  were  filed  by  the  AFL 
radio  artists  union,  and  a  hearing 
on  the  charges  was  held  in  Miami 
May  11-13. 
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NBC  goes  on  Record 

In  its  new  book  '^Broadcasting  in  the  Public  Interest^' 
will  be  found  important  statements  of  policy  for  all 
those  interested  in  radio 


WHEN  you  read  "Broadcasting  in  the  Public 
Interest"  we  believe  you  will  agree  that  it  is 
an  outstanding  example  of  self-regulation  on  the 
part  of  a  business.  In  the  80  pages  of  this  vol- 
ume you  will  find  NBC  policies  and  standards 
covering  every  phase  of  broadcasting.  They  have 
been  planned  to  cover  all  contingencies  that  can 
arise  in  broadcasting,  as  near  as  that  is  practicable, 
from  the  viewpoint  of  the  public  interest. 

Almost  the  moment  that  copies  of  "Broadcasting 
in  the  Public  Interest"  were  sent  out  we  began  to 
receive  commendatory  letters  from  distinguished 
citizens.  Members  of  the  Cabinet,  Senators,  Repre- 
sentatives and  other  government  officials  express  ap- 


proval. So  do  leaders  in  education,  industry,  wel- 
fare work,  medicine,  religion  and  other  professions. 

In  addition  to  its  statement  of  policies,  NBC 
includes  in  this  book  an  account  of  the  develop- 
ments which  led  to  their  adoption.  There  is  also 
a  brief  prediction  of  what  lies  ahead.  No  man  can 
forecast  the  future  with  any  certainty.  NBC  be- 
lieves, however,  that  sponsors  and  station  owners 
can  look  forward  with  confidence  on  the  basis  of 
the  policies  now  on  record. 

Every  person  who  is  connected  with  broad- 
casting in  any  way  should  have  "Broadcasting  in 
the  Public  Interest"  in  his  library.  A  request 
to  NBC  will  bring  you  a  copy  without  charge. 
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I.  D.  AUSPITZ,  formerly  of  Anspitz 
&  Lee,  Chicago,  has  joined  Erwin, 
Wasey  &  Co.,  Chicago,  as  account  ex- 
exiitive  of  the  food  division  of  Cudahy 
Packing  Co.,  that  city.  Adolph  F.  Lee 
remains  as  president  of  the  agency 
which  retains  its  firm  name  of  Aus- 
pitz  &  Lee. 

McCANN-ERICKSON,  New  York, 
will  move  its  headquarters  from  285 
Madison  Ave.  to  new  offices  in  Radio 
City  on  Sept.  4  instead  of  July  4,  as 
originally  planned. 

STELLA  UNGER.  radio  writer  and 
formerly  with  Erwin,  Wasey  &  Co., 
New  Torlf,  on  July  2  departed  for 
Hollywood  to  become  West  Coast  rep- 
resentative for  Glamour  Magazine. 

H.  A.  TELFER  has  been  appointed 
radio  executive  for  E.  W.  Reynolds  & 
Co.,  Toronto,  succeeding  J.  M.  Bow- 
man, who  has  joined  the  Toronto  office 
of  Walsh  Adv.  Co. 

HAWKS-VOLCK  Corp.,  Beverly 
Hills,  Cal.,  talent  agency,  has  been 
dissolved  to  form  separate  agencies. 
They  are  now  known  as  William 
Hawks  Inc.,  and  A.  George  Volck, 
Inc.  Both  units  remain  at  9441 
Wilshire  Blvd.  Hawks  will  supervise 
radio  activities  of  his  organization. 
Volck  has  retained  William  Shiffrin 
as  radio  director  of  his  agency. 

JOHN  KETTLBWELL,  formerly  of 
the  radio  department  of  Hays  MacFar- 
land  &  Co.,  Chicago,  and  more  recently 
of  Arthur  Kudner  Inc.,  N.  Y.,  has 
joined  Russell  M.  Seeds  Co.,  Chicago. 

AMORY  ECKLEY,  who  formerly  con- 
ducted his  own  Hollywood  talent 
agency,  has  joined  Columbia  Manage- 
ment of  California,  that  city,  and  is 
in  charge  of  radio  relations. 


CAPITAL 


Just  around  the  comer 
from  the  new  N.A.B.  Head- 
quarters on  K  Street.  In  the 
center  of  busy  Washington. 

■Oit  Conditio nad 

BEDROOMS  RESTAURANTS 
LOBBIES 

During  the  Summer  Months 

The 

MAYFLOWER 

Connecticut  Avenue  at  L  Street 

WASHINGTON.  D.  C. 

R.  L.  POLLIO,  Manager 


Writers  Study  Pact 

EXECUTIVES  of  the  Radio  Writ- 
ers' Guild  in  New  York  are  study- 
ing and  revising  the  new  constitu- 
tion recently  adopted  by  its  West 
Coast  affiliate  before  submitting 
it  to  the  RWG  council  and  the  Au- 
thors' League  for  approval.  A  gen- 
eral membership  meeting  of  the 
RWG  will  be  held  late  in  July  to 
vote  on  the  revised  constitution, 
which  allows  for  an  expansion  of 
the  present  council  from  15  to  30 
members,  with  10  each  to  be  elect- 
ed by  the  New  York,  Chicago  and 
Coast  regions,  who  will  handle  only 
local  matters  presided  over  by  a 
vice-president.  An  executive  com- 
mittee composed  of  the  three  vice- 
presidents  and  RWG  president  will 
preside  over  the  three  regional  of- 
fices. 


ANDRE  MERTENS,  European  gen- 
eral representative  of  Columbia  Con- 
certs Corp.,  subsidiary  of  CBS,  with 
headquarters  in  Paris,  is  in  Hollywood 
for  conferences  with  motion  picture 
executives.  He  will  remain  in  Holly- 
wood until  September  and  is  maintain- 
ing offices  at  Columbia  Management 
Inc.,  that  city. 

TOM  REVERE,  New  York  radio  di- 
rector of  Benton  &  Bowles  Inc.,  is  in 
Hollywood  to  supervise  the  agency's 
West  Coast  activities  during  absence 
of  Donald  Cope,  producer,  who  is  on 
vacation.  Revere  wiU  remain  in  Holly- 
wood through  July. 

HAROLD  J.  RUDOLPH  and  Joseph 
L.  Gale  recently  joined  the  research 
department  of  J.  Stirling  GetcheU  Inc., 
Mr.  Rudolph,  formerly  with  Colgate- 
Palmolive-Peet  and  Ross  Federal  Re- 
search, as  director  of  copy  research  for 
the  agency,  and  Mr.  Gale,  previously 
associated  with  Facts  Inc.,  as  produc- 
tion manager  of  the  research  depart- 
ment. 

JOSEPH  C.  KEELEY,  who  has  been 
with  J.  M.  Mathes,  New  York,  for  the 
past  year,  has  been  appointed  head 
of  the  agency's  publicity  department, 
succeeding  Charles  Heaslip,  who  is 
planning  to  organize  his  own  publicity 
agency  in  August.  Mr.  Keeley  was  for- 
merly in  the  publicity  department  of 
N.  W.  Ayer  &  Son,  New  York. 

N.  W.  AYER  &  SON,  over  the  July 
4  weekend  moved  its  New  York  offices 
to  new  headquarters  at  30  Rockefeller 
Plaza.  New  telephone  number  is  Cir- 
cle 6-0200. 

DICKSON  &  FORD,  Toronto  adver- 
tising agency,  has  moved  to  37  Bloor 
St.  West. 

INGALLS-MINITER  Co.,  Boston,  is 
the  new  firm  name  of  Ingalls — Adver- 
tising, 137  Newbury  St. 

EDWARD  MEAD,  New  York  writer 
of  Benton  &  Bowles  has  been  trans- 
ferred to  the  Hollywood  office. 


AGEICY 


TWO  first  prizes  in  the  Pacific  Ad- 
vertising Clubs  Assn.  exhibit  con- 
test, held  on  Treasure  Island,  San 
Francisco,  in  connection  with  the 
recent  PACA  convention,  went  to 
NBC  and  KPO-KGO,  San  Fran- 
cisco, for  their  promotion  work 
during  the  last  year.  Don  E.  Gil- 
man,  NBC  vice-president  in  charge 
of  the  Western  Division,  received 
a  gold  cup  for  the  exhibit  showing 
the  best  use  of  direct  mail,  includ- 
ing letters,  in  the  last  12  months, 
while  KPO-KGO  won  first  award 
for  the  best  job  of  local  radio  pro- 
motion. Here,  with  the  ivory  elec- 
tric clock  they  won,  are  (1  to  r) 
Milton  Samuel,  press  manager; 
Bob  McAndrews,  sales  promotion 
manager,  and  Lloyd  E.  Yoder,  gen- 
eral manager  of  KPO-KGO.  Emer- 
son Smith,  NBC  announcer,  and 
Bob  Garred,  newscaster  of  KSFO, 
San  Francisco,  also  won  gold 
medallions  for  their  convention 
papers. 


WILLIAM  B.  RICKETTS,  of  Chi- 
cago, active  for  many  years  in  the 
field  of  advertising  and  market  re- 
search, will  join  the  Plans-Merchan- 
dising Department  of  N.  W.  Ayer  & 
Son,  Philadelphia,  in  a  research  ca- 
pacity July  24.  Mr.  Ricketts,  a  grad- 
uate of  Washington  and  Jefferson  Col- 
lege and  the  Harvard  Graduate  School 
of  Business  Administration,  is  at  pres- 
ent manager  of  the  market  surveys 
division  of  Booz,  Fry,  Allen  &  Ham- 
ilton, Chicago.  He  is  the  author  of 
numerous  published  studies  on  the 
measurement  of  radio  and  publica- 
tion advertising  effectiveness. 

EDWARD  BURNETT,  former  copy- 
writer of  Cecil  Warwick  &  Legler, 
New  York,  and  Henry  E.  Brenner, 
formerly  with  the  research  depart- 
ment of  Benton  &  Bowles,  New  York, 
have  formed  a  market  research  agency 
known  as  Burnett  &  Brenner  at  280 
Madison  Ave.,  New  York ;  telephone 
is  Murray  Hill  5-5733. 

HENRY  URROWS,  head  of  Public 
Relations  Counsel,  Q  u  i  n  c  y,  Mass., 
agency,  announced  July  4  that  Jason 
N.  Silton,  had  joined  that  organiza- 
tion as  manager  in  charge  of  produc- 
tion and  personnel. 


L 
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ZANDE  COSMETIC  Co.,  New  York,  to 
Foreign  Adv.  &  Service  Bureau,  New  York. 
Spot  radio  will  be  used  in  about  20  foreign 
markets,  but  plans  are  still  indefinite. 
SELZNICK  INTERNATIONAL  Pictures 
Corp.,  New  York,  to  Donahue  &  Coe,  New 
York,  for  all  pictures  produced  under  con- 
tract with  United  Artists  Corp.  Radio 
probably  will  be  included  in  plans. 
SEWALL  PAINT  &  VARNISH  Co.,  Kan- 
sas  City,  to  Guenther  Associates,  St. 
Joseph,  Mo. 

CHAPPEL  BROS.,  Rockford,  111.  (Ken-L- 
Ration ) .  to  Ruthrauflf  &  Ryan,  Chicago. 
INTERNATIONAL  SHOE  Co.,  St.  Louis, 
to  Westheimer  &  Co.,  St.  Louis,  for  Peters 
branch. 

FARNSWORTH  Television  &  Radio  Corp., 
Ft.  Wayne,  Ind.  (radios,  radio-phono- 
graphs, television  receivers  and  transmit- 
ters), to  N.  W.  Ayer  &  Son,  Chicago. 
TITLE  INSURANCE  &  TRUST  Co.,  Los 
Angeles  (insurance),  to  Buchanan  &  Co., 
that  city. 

JOHNSON,  CARVELL  &  MURPHY,  Los 
Angeles   (Kellogg's  Ant  paste),  to  Heintz, 
Pickering  &  Co.,  that  city. 
CUDAHY   PACKING  Co.,   Chicago  (food 
division)  to  Erwin,  Wasey  &  Co.,  Chicago. 
No  radio  plans  for  present. 
ELMO    SALES   Corp.,   Philadelphia  (cos- 
metics), to  Ruthrauff  &  Ryan,  New  York. 
LEIGH  COSMETICS,  New  York,  to  Briggs 
&  Varley,  New  York.  Radio  may  be  in- 
cluded in  future  plans. 
PA-PI-A   Corp.,   New   York    (Vanti  soft 
drink),    to    Erwin,    Wasey    &    Co.,  New 
York.  Plans  for  advertising  are  still  un- 
decided. 

COMMERCIAL   BANKING   Corp.,  Phila- 
delphia   (automobile   finance),   to   Ivey  & 
Ellington,  Philadelphia.   Plans  include  ra- 
dio, although  details  are  indefinite. 
BAUER  &  BLACK,  Chicago,  entire  account 
to  Ruthrauff  &  Ryan,  Chicago.  Radio  will 
probably  be  used  this  fall. 
CUDAHY  PACKING  Co.,  Chicago,  to  Er- 
win, Wasey  &  Co.  for  meat  products. 
HELBROS  WATCH  Co.,   New  York,  to 
Frank  Best  &  Co.,  New  York.  Will  use 
spot  radio  in  the  late  fall,  but  plans  are 
still  indefinite. 


Writers  Join  Guild 

MEMBERS  of  the  newly-organized 
western  division  of  Radio  Writers 
Guild,  an  affiliate  of  Authors 
League  of  America,  have  received 
official  permission  to  withdraw 
from  Los  Angeles  chapter  of 
AFRA  to  join  the  former  organiza- 
tion. Notice  of  this  approval  was 
given  in  a  letter  received  by  For- 
rest Barnes,  president  of  the  west- 
ern division  of  RWG,  from  Mrs. 
Emily  Holt,  national  executive  sec- 
retary of  AFRA,  who  outlined  pro- 
cedure for  the  withdrawal  of  Hol- 
lywood and  other  west  coast  radio 
writers  from  the  organization. 
Writers  who  also  participate  in  ra- 
dio programs  as  producers  and  ac- 
tors will  probably  retain  member- 
ship in  AFRA.  Details  of  such  an 
arrangement  are  now  being  worked 
out,  Barnes  said. 


William  R.  Needham 

WILLIAM  R.  NEEDHAM,  presi- 
dent of  Needham  &  Grohraann, 
New  York,  advertising  agency 
specializing  in  hotel  and  travel 
service,  on  June  28  died  at  his  home 
in  Larchmont,  New  York,  after  a 
two  months'  illness  of  heart  disease. 
Before  founding  the  agency  in  1931 
with  H.  Victor  Grohmann,  Mr. 
Needham  was  promotion  manager 
of  Ahrens  Publishing  Co.,  and  edi- 
tor of  Institutional  Management. 
He  is  survived  by  his  wife  and  two 
sons. 
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Ifs  as  Hard  to  Sell  to  Cactus 
as  it  is  to  Pick  It! 


...  A  NEW  ^ 


STATION  FOR  CONCENTRATED 
SELLING  IN  THE  TEXAS  PANHANDLE! 


K  F  D  A 

AMARILLO,  TEXAS 

At  last!  A  new  station  that  concentrates  its  coverage  where 
sales  are  made.  A  station  that  contacts  more  Northwest 
Texans  at  a  lower  cost  per  capita  than  any  other  outlet.  New 
$15,000  studios — experienced  personnel — RCA  De  Luxe 
Equipment  throughout.  Reaching  75%  of  the  radio 
homes  in  the  Texas  Panhandle  and  serving  244,212 
people!  The  Southwest' s  newest  and  finest  local  outlet! 


Affiliated  with 

THE  TEXAS  STATE  NETWORK — MUTUAL  BROADCASTING  SYSTEM 

K  F  D  A 

Write  or  Wire  KFDA 
Nunn  Building  —  Fifth  &  Polk 
Amarillo,  Texas 


For  information  see  the 
Texas  State  Network  Offices,  Ft.  Worth 
630  5th  Avenue  —  New  York 
Wrigley  Building  —  Chicago 


BROADCASTING  •  Broadcast  Advertising 


July  15,  1939  •  Page  71 


Television  News  Notes 


Two  Seek  710  Kc.  With 
Powers  of  10,000  Watts 

WTNC,  Minneapolis,  has  made 
known  its  intention  of  applying  to 
the  FCC  for  authority  to  operate 
with  10,000  watts  on  710  kc,  the 
frequency  on  which  WOR,  Newark, 
is  the  dominant  station.  WTCN 
now  operates  with  1,000  watts 
night  and  5,000  day  on  1250  kc, 
and  proposes  to  use  a  directional 
antenna.  On  July  12,  the  same  day 
the  FCC  authorized  KIRO,  Seattle, 
to  continue  its  special  experimental 
operation  with  1,000  watts  on  710 
kc.  for  six  more  months  from  Aug. 
1,  KIRO  applied  to  the  Comniission 
for  permanent  shift  to  the  710 
channel  and  asked  for  an  increase 
in  power  to  5,000  watts  night  and 
10,000  day. 


NEW  LIFE  FOR  QUIZ 
PROGRAMS 

■Ont^yn^  lvalue! 

WEEKLY  script  service  for  man-in-the- 
street  interviews  or  studio  quiz  pro- 
grams. ?i  Six  complete  15  minute  shows 
every  week.  \  Over  350  timely,  fresh, 
entertaining  questions  and  answers  every 
week.  In  every  sense,  ready-to-air.  No 
editing — no  typing — no  preparation.  Pro- 
grams are  complete.  Just  hand  them  to 
the  announcer.  5  Prices,  based  on  day- 
time wattage,  are  from  SI. 25  to  $2.50  per 
week.  The  greatest  service  ever  offered. 
Sells  time  for  you — gives  your  programs 
new  LIFE.  \  Write  for  free  samples.  No 
obligation. 

READY-TO-AIR  SERVICE 
P.O.  Box  1057 
New  London,  Conn. 


ACTIVE  ENTRY  of  Paramount 
Pictures  into  television,  through  its 
newly-formed  subsidiary.  Televi- 
sion Productions  Inc.,  is  contem- 
plated under  plans  to  erect  a  tele- 
vision transmitter  at  its  Hollywood 
film  studio  site.  This  was  revealed 
late  in  June  wdth  announcement  of 
plans  to  file  an  application  for 
license  with  the  FCC.  The  film  com- 
pany is  seeking  a  1,000-watt  out- 
let to  operate  on  the  66,000-72,000 
kc.  band.  This  is  the  third  applica- 
tion Paramount  has  made  through 
its  alliance  with  DuMont  Labora- 
tories. The  Paramount-DuMont  in- 
terests already  have  a  transmitter 
at  Passaic,  N.  J.,  which  they  pro- 
pose to  move  to  New  York,  and  an 
application  is  on  file  for  a  telecast 
station  in  Washington,  D.  C. 

The  Paramount-DuMont  license 
application,  if  granted,  "wall  give 
the  Hollywood  area  a  fourth  pro- 
posed television  transmitter,  and 
the  film  capital  will  be  prepared 
for  the  swing  to  sight-sound  broad- 
casting. Don  Lee  which  operates 
the  only  television  station  on  the 
West  Coast,  recently  applied  to 
switch  its  W6XA0  from  downtown 
Los  Angeles  to  Hollywood.  Earle 
C.  Anthony  Inc.,  operating  KFI- 
KECA,  Los  Angeles,  filed  for  a  li- 
cense approximately  three  months 
ago  and  proposed  to  locate  its  tele- 
vision transmitter  on  the  14th  floor 
of  Bekins  Van  &  Storage  Bldg.  in 
Hollywood.  The  May  Co.,  Los  An- 
geles department  store,  also  has 
an  application  on  file  to  construct 
a  1000-watt  experimental  televi- 
sion station  atop  its  new  $2,000,000 


building  now  under  construction. 
LeRoy's  Jewelers,  Los  Angeles,  in 
early  June  also  applied  for  a  tele- 
vision construction  permit  for  a 
1000-watt  station,  to  be  located  in 
downtown  Los  Angeles. 

NEW  TYPE  vibrator  inverter  for 
changing  direct  into  alternating 
current,  eliminating  the  need  for 
motor-generator  sets  for  television 
receivers  operated  in  districts 
served  only  with  direct  current, 
was  announced  recently  by  General 
Electric  Co.  Motor-generator  sets 
have  been  a  necessary  accessory 
heretofore  in  districts  without  al- 
ternating current,  and  previous 
types  of  inverters  have  been  in- 
capable of  supplying  sufficient  pow- 
er to  television  set  operation  in 
making  the  change  in  current.  The 
new  inverter  also  can  be  used  for 
fluorescent  and  neon  lighting  on 
railway  and  automotive  vehicles  as 
well  as  in  police  car  shortwave  ra- 
dio sets. 

DONALD  DAVIS,  son  of  Owen 
Davis,  playwi-ight,  and  himself  an 
experienced  writer  for  stage  and 
screen,  has  joined  NBC's  television 
stafl?  to  devote  himself  to  preparing 
scripts  for  this  new  type  of  enter- 
tainment. Tony  Bundsmann,  actor 
and  director  with  many  years  ex- 
perience in  the  theatre  and  movies, 
has  been  appointed  a  television 
producer  by  NBC. 

TELECASTS  of  feature  films  on 
Wednesday  and  Saturday  evening 
have  replaced  the  three  hours  of 
afternoon  outdoor  telecasts  from 
W2XBS,  NBC's  New  York  video 
transmitter,  during  July.  Changed 
schedule  results  from  the  absence 
of  the  telemobile  unit,  which  after 
demonstrating  television  to  broad- 
casters at  the  NAB  Convention  in 
Atlantic  City  was  taken  to  Camden 
for  the  installation  of  a  second 
viewing  camera.  In  August  the 
schedule  will  again  be  revised  when 
Studio  3-H,  source  of  most  of 
NBC's  studio  shows,  will  be  over- 
hauled in  preparation  for  the  win- 
ter season. 

While  the  American  motion  pic- 
ture industry  has  not  rushed  for- 
ward to  offer  its  new  feature  pic- 
tures for  televised  previews,  NBC 
reports  that  it  has  on  hand  enough 
feature  film  material  to  last 
through  the  summer,  chiefly  for- 
eign and  special  releases  such  as 
the  French  film,  "Heart  of  Paris," 
and  the  documentary  picture  of 
Mexican  life,  "Adventures  of  Chi- 
co,"  which  made  up  the  first  week's 
film  fare. 


ANNOUNCEMENT  that  two  Lon- 
don motion  picture  theatres  have 
been  equipped  for  television  recep- 
tion by  Scophony  Ltd.  and  that  or- 
ders for  equipping  a  number  of 
other  London  movie  houses  have 
been  received  was  made  June  5  at 
the  stockholders'  meeting  of  the 
television  company,  which  voted  to 
increase  the  capital  of  the  concern 
from  300,000  pounds  to  500,000 
pounds  to  expand  plant  and  person- 
nel to  fill  the  orders  for  cinema 
equipment  and  to  begin  manufac- 
turing home  receivers.  It  was  also 
announced  that  S.  Sagall,  managing 
director,  will  shortly  come  to  Amer- 
ica to  follow  up  contacts  established 
last  winter  [Broadcasting,  Nov. 
15]. 

GEORGE  ROSS,  conductor  of  the 
"So  This  Is  Broadway"  column  in 
the  iVew  York  World-Telegram,  on 
July  5  became  the  fi.rst  name  news- 
paper writer  to  enter  the  television 
field,  when  he  started  a  weekly 
series  of  quarter-hour  interviews 
with  guest  stars  from  the  world  of 
cafe  society.  Eleanor  Holm,  swim- 
ming star,  was  guest  on  the  first 
program  of  the  series,  telecast  by 
NBC's  New  York  transmitter, 
W2XBS,  each  Wednesday  at  12:45 
p.  m. 

DEWEY  BULLOCK,  president  of 
Roger  Verseput  &  Co.,  Grand 
Rapids,  Mich.,  and  a  member  of 
the  board  of  directors  of  the 
American  Television  Corp.,  New 
York,  has  been  elected  vice-presi- 
dent of  ATC,  which  has  recently 
named  to  its  board  Adolph  W.  Ta- 
haney  of  Holland,  Mich. ;  Raymond 
Starr,  former  Attorney  General  of 
Michigan,  and  Maxwell  Landsman, 
theatrical  producer. 

PIERRE  BOUCHERON,  general 
merchandising  manager  of  Rem- 
ington Arms  Co.,  Bridgeport. 
Conn.,  has  been  appointed  general 
sales  manager  of  Farnsworth  Tele- 
vision &  Radio  Corp.,  Fort  Wayne, 
to  direct  sales  and  merchandising 
of  the  Farnsworth  and  Capehart 
division  and  to  supervise  all  adver- 
tising and  promotional  activities  of 
the  organization.  Mr.  Boucheron 
was  formerly  editor  of  Radio  News, 
director  of  advertising  and  publi- 
city of  RCA,  and  vice-president 
and  general  manager  of  Wireless 
Press,  an  RCA  subsidiary. 

A  METHOD  of  combining  pickups 
from  two  television  cameras  for 
simultaneous  reproduction  on  a 
single  receiver  is  the  subject  of  a 
patent  (U.S.  Patent -No.  2,164,297) 
awarded  to  Alda  V.  Bedford  and 
assigned  to  RCA.  Device  allows  the 
televiser  to  create  a  blank  space 
in  one  picture,  in  which  a  second 
image  may  be  inserted.  This  space 
may  be  expanded  or  contracted  at 
will,  but  there  is  a  sharp  line  of 
demarcation  between  the  two  pic- 
tures and  one  cannot  be  faded  into 
the  other  although  one  may  be  ex- 
panded to  cover  the  entire  screen 
and  obliterate  the  other  image.  De- 
vice may  be  used  to  show  a  story 
teller  and  his  story,  to  present  si- 
multaneous action  occurring  in  dif- 
ferent places,  or  for  similar  photo- 
graphic tricks. 


SUMMING  up  the  development  of 
television  in  layman's  terms,  RCA 
has  published  a  new  educational 
booklet.  The  Birth  of  an  hidustry, 
tracing  the  art's  technical  genesis 
and  outlining  the  process  of  visual 
broadcasting. 
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•THE  FIRST  of  a  series  of  mer- 
i  chandising-television  shows  known 
I  as    "Telesales",   or  "Televisuals", 
will  be  presented  early  in  August 
by  Bloomingdale's,  New  York  de- 
partment   store,    in  collaboration 
with  Audio  Productions  and  Ameri- 
I  can  Television  Co.  This  presenta- 
I  tion  will  differ  from  the  televised 
j  millinery  shows  given  at  the  store 
i  in  May,  inasmuch  as  it  makes  use 
i  of  a  specially  prepared  motion  pic- 
j  ture,  which'  is  run  through  and 
I  scanned  by  the  television  camera 
I  and  then  conducted  by  cable  to  re- 
j  ceivers  throughout  the  store. 

i  MAY  SINGHI  BREEN  and  Peter 
j  de  Rose,  NBC's  Siveethearts  of  the 
Air,  celebrated  their  16  anniver- 
sary in  radio  by  making  their  tele- 
\ision   debut    at    an  anniversary 
j  party  televised  by  NBC  on  July  11. 
'  Graham  McNamee,  their  first  an- 
i  nouncer   on   WEAF,   and  Milton 
I  Cross,  who  announced  their  first 
'  WJZ  program,  shared  honors  at 
the  party,  which  was  also  attended 
I  by  Paul  Whiteman,  for  whom  it 
was  similarly  a  premier  appear- 
ance before  the  Iconoscope  camera. 

ASCAP  will  begin  negotiations  for 
contracts  covering  the  use  of  copy- 
right music  on  television  programs 
within  the  near  future,  according  to 
John  G.  Paine,  general  manager  of 
ASCAP,  who  said  that  the  Society 
had  delayed  opening  conversations 
until  after  the  NAB  Convention. 
Original  plan  of  dealing  with  NBC 
only  has  been  expanded  to  include 
CBS  and  Don  Lee  executives  in  the 
discussions  and  possibly  others  who 
are  or  are  planning  to  go  on  the  air 
with  visual  programs. 

TO  AID  amateur  television  enthus- 
iasts and  experimenters,  RCA  has 
put  a  number  of  television  parts  on 
i  the  market,  together  with  diagrams 
of  typical  deflection  and  power  sup- 
ply circuits. 


HARRY  F.  OLSON,  acoustic  re- 
search director  of  RCA  Mfg.  Co., 
and  Frank  Massa,  of  the  RCA 
sound  engineering  department,  are 
authors  of  a  book.  Applied  Acous- 
tics, whose  revised  second  edition 
has  just  been  announced  [P.  Blak- 
iston's  Son  &  Co.,  Philadelphia, 
$5. 50].. It  is  a  textbook  and  refer- 
ence manual  brought  up  to  date  to 
include  the  important  advances  in 
the  acoustical  arts  made  during  the 
last  five  years. 


BROADCAST  service  ou  shortwaves 

for  Alaskan  listeners  has  been  added 
[;  by  W6XBE,  General  Electric  station 

at  the  San  Francisco  fair.  The  pro- 
'  gram  is  heard  9  to  midnight,  and  also 
=  reaches  listeners  in  Hawaii,  the  Phil- 
I  ippines  and  other  Pacific  islands.  NBC 
j  Red  and  Blue  programs  are  included, 

as  well  as  news  broadcasts. 


The  Other  Fellow's 
VIEWPOINT 

Production  Record 

Editor,  Broadcasting: 

In  your  issue  dated  May  1,  which 
has  just  come  to  hand — New  Zea- 
land being  a  long  way  and  time 
from  the  United  States — you  fea- 
ture, on  Page  53,  a  claim  for  a 
new  transcription  production  rec- 
ord by  the  Mitchell-Faust  Adv.  Co., 
Chicago,  whose  actors  completed 
52  one-minute  announcements  in 
six  hours  of  recording. 

We  do  not  know  whether  this  is 
claimed  as  a  record  for  all  studios, 
or  only  for  the  particular  adver- 
tising and  recording  companies  con- 
cerned. In  either  case,  the  follow- 
ing will  probably  interest  your 
readers. 

Radio  Features  Ltd.  is  an  agency 
handling  only  broadcasting  ac- 
counts. Our  production  department 
was  recently  called  on  to  write  and 
record  126  one-minute  announce- 
ments for  the  New  Zealand  Gov- 
ernment's Transport  Department, 
to  be  used  as  part  of  their  nation- 
wide Road  Safety  Campaign.  The 
transcriptions  were  needed  in  a 
hurry. 

Copywriter  John  Morris  was  as- 
signed the  job  of  preparing  the 
script.  Starting  from  scratch,  he 
collected  his  material,  collated  it 
with  the  rest  of  the  campaign,  and 
turned  in  the  finished  series  of  126 
dramas  at  the  end  of  three  days  of 
eight  hours  each.  His  actual  writ- 
ing time  was  20  hours.  On  the 
morning  of  the  third  day  of  writ- 
ing, recording  began,  and  was  com- 
pleted on  the  following  day,  so  that 
during  one  day  writing  and  record- 
ing were  going  on  simultaneously. 
With  eight  artists,  an  alternative 
announcer,  and  Kenneth  Fowles  as 
Producer  and  Chief  Announcer,  the 
126  dramas  were  recorded  in  eight 
hours  .  .  . 

We  realized,  of  course,  that  we 
were  moving  fast,  but  until  the 
writer  read  your  article  he  had  no 
idea  that  we  might  possibly  have 
been  establishing  world  time.  Still, 
126  announcements  in  eight  hours 
is  very  much  faster  than  52  in  six 
hours,  which  is  the  rate  claimed  as 
a  record  in  the  paragraph  referred 
to,  and  it  is  pleasant  to  feel  that 
here  in  New  Zealand  we  can  get  off 
the  mark  snappily  when  the  occa- 
sion arises. 

The  writer  would  be  interested 
to  know  whether  this  performance 
does  indeed  constitute  a  record  for 
transcription  production,  and  also 
whether  Mr.  Morris'  writing  of  126 
one-minute  announcements  in  20 
hours  has  been  bettered.  Perhaps 
we  could  find  out  through  your  ex- 
cellent journal,  which  is  always 
eagerly  awaited  by  executives  of 
this  company. 

Kenneth  Fowles 
Production  Manager 
Radio  Features  Ltd. 
Wellington, 
New  Zealand. 
June  9,  1939. 

A  NEW  local  outlet  on  1200  kc.  is 
sought  in  Sault  Ste.  Marie,  Mich.,  just 
across  from  the  Ontario  community  of 
the  same  name,  in  an  application  filed 
with  the  FCC  by  a  local  group,  includ- 
ing Vernon  W.  Atkins,  insurance 
agent,  65%  stockholder,  and  George  A. 
Osborn.  publisher  of  the  Sault  Ste. 
Marie  News,  33%. 


The  Rains  Came 

WHILE  rain  delayed  the 
scheduled  Cincinnati  Reds- 
Pittsburgh  Pirates  night 
baseball  game  June  28,  some 
13,000  customers  at  Crosley 
Field  sat  undisturbed  and 
listened  to  the  NBC  -  Blue 
broadcast  of  the  Louis-Ga- 
lento  fight  —  on  W  C  K  Y, 
owned  and  operated  by  L.  B. 
Wilson,  the  only  Cincinnati 
station  to  carry  the  broad- 
cast. Joe  Aston,  sports  com- 
mentator of  the  Cincinnati 
Post,  wrote  next  day:  "One 
of  the  best  things  you  can 
say  for  the  fight  is  that  it 
gave  the  baseball  fans  some- 
thing to  do  while  waiting  for 
the  rain  to  stop  at  Crosley 
Field.  There  were  enough 
portable  radios  scattered 
through  the  sheltered  por- 
tions of  the  crowd  to  give  al- 
most everyone  a  chance  to 
hear  the  blow-by-blow  broad- 
cast. The  Pirates  and  the 
Reds  both  had  radios  blast- 
ing away  in  their  dressing 
quarters." 


Seeks  Limit  on  Nets 

(Continued  from  Page  28) 
that  the  contractual  situation  be- 
tween stations  and  the  national 
networks  should  remain  in  status 
quo  so  that  the  Commission's  power 
to  make  effective  regulations  for- 
bidding or  preventing  such  features 
as  may  be  found  to  be  objection- 
able will  not  be  restricted. 

NBC  and  CBS  have  regarded  the 
MBS  motion  as  a  "self-serving" 
one,  and  view  it  also  as  tantamount 
to  an  invitation  to  the  Government 
to  regulate  private  business  rela- 
tionships which  might  lead  to  rate 
regulation.  While  they  have  made 
no  formal  pronouncements,  their 
attitude  nevertheless  clearly  has 
been  that  stations  are  not  in  any 
manner  forced  to  accept  affiliations 
and  that  all  such  arrangements  ob- 
viously are  voluntary  and  in  no 
wise  under  duress. 

Regarding  the  Crosley  contract 
[Broadcasting,  July  1]  the  MBS 
petition  stated  that  WLW  has  been 
a  basic  outlet  of  its  network  since 
its  inauguration.  Until  WLW 
signed  its  contract  with  NBC  it 
never  had  a  written  agreement 
with  that  network,  the  petition  con- 
tended, and  NBC  had  no  exclusive 


5,000,000   POTENTIAL  AUDIENCE 


EXAMINING  the  new  CBS  auto- 
matic cueing  flash  [Broadcasting 
July  1],  are  (left-to-right)  E.  K. 
Cohan,  CBS  director  of  engineer- 
ing, Paul  White,  director  of  public 
events  and  special  features,  and 
V.  N.  James,  engineer.  The  device 
provides  split-second  warning  when 
to  go  off  the  air  and  was  developed 
by  CBS  engineers. 


rights  or  any  option  on  WLW  time. 
The  new  contract,  it  was  held,  gives 
NBC  an  option  on  time  of  both 
WLW  and  WSAI  during  desirable 
hours.  Moreover,  it  was  stated  the 
compensation  provided  in  the  con- 
tract for  commercials  over  WLW 
and  WSAI  is  very  much  higher 
than  paid  any  other  NBC  affiliate, 
and  is  "below  cost." 

Pointing  to  the  Cincinnati  situa- 
tion as  one  which  tends  toward 
freezing  it  out,  MBS  said  inability 
of  a  national  network  to  provide 
service  in  that  market  "means  that 
a  large  proportion  of  petitioner's 
network  accounts  will  be  lost  to  it 
and  will  go  to  a  competitor."  Un- 
less relief  is  afforded,  MBS  said 
it  will  be  "severely  and  irreparably 
injured,  and,  to  a  corresponding  de- 
gree, the  public  will  be  deprived 
of  the  benefits  which  have  proceed- 
ed from  competition  by  petitioner 
with  the  other  national  netwoi'ks." 
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Lobby  Notes- — Business  Getter — Receiver  Show — 
Favorite  Players— Pacific  Sights 


ANEW  ANGLE  on  discerning 
listener  pi-eference  is  report- 
ed by  KOWH,  Omaha.  Jackie 
Lee,  pretty  receptionist, 
makes  a  habit  of  jotting  down  all 
requests  for  program  times,  spec- 
ial features,  names  of  artists,  etc., 
as  she  takes  them  on  the  telephone. 

Manager  Bing  Smith  happened 
to  notice  her  calendar  pad,  checked 
into  the  number  of  calls  a  day,  and 
decided  that  right  there  was  a  lis- 
tener preference  expressed  in  terms 
of  calls  for  information  on  favored 
shows. 

Now  the  Omaha  World-Herald, 
owners  of  the  station,  carries  a 
daily  display  advertisement  headed 
"Jackie  Lee's  Daily-Double".  High- 
lighted on  a  cut  of  a  calendar  pad 
are  two  selections  a  day,  chosen 
from  the  programs  receiving  most 
listener  attention. 

^      ^  ^ 

Likes  of  Sponsors 
PROMOTION  department  of 
KVOE,  Santa  Ana,  Cal.  makes  se- 
lected clients  more  conscious  of  the 
station  by  submitting  a  synopsis 
of  all  programs  in  a  particular 
classification  of  interest  to  the 
sponsor,  so  he  will  know  when  to 
listen  to  the  type  of  broadcast  that 
will  please  him  most.  For  instance, 
if  the  station  knows  that  a  spon- 
sor likes  fine  music,  the  promotion 
department  checks  the  weekly  log 
for  all  concert  music  broadcasts. 
This  time  information,  together 
with  a  squib  about  each  program, 
is  then  sent  to  the  client.  Same 
goes  for  dramatics,  dance  music, 
news  broadcasts  and  other  types 
of  programs,  depending  upon  what 
form  of  I'adio  entertainment  the 
individual  is  interested  in  for  his 
personal  enjoyment. 

Taking  Up  the  Slack 

AN  EXAMPLE  of  how  radio  busi- 
ness can  be  created  in  a  slack  sea- 
son has  just  been  demonstrated  by 
Fred  A.  Palmer,  manager  of  KOY, 
Phoenix,  Ariz.,  who  promoted  a 
Used  Car  Week.  He  devoted  sta- 
tion breaks  to  general  institutional 
announcements  for  the  affair,  urg- 
ing listeners  to  buy  a  good  used 
car  during  the  week.  In  addition, 
he  sold  regular  spot  announcements 
to  the  city's  dealers  for  tie-in  of 
their  names  and  special  used  car 
offers. 

*  *  * 
Store's  Promotion 
TO  BUILD  UP  listeners  for  its 
Morning  Watch  feature  on  KOCY, 
Oklahoma  City,  John  A.  Brown's 
local  department  store,  is  using 
daily  newspaper  advertising  enve- 
lope stuffers  for  customer  mailing, 
and  100  special  banners  for  all 
company  trucks — the  first  time  an 
Oklahoma  City  department  store 
has  used  three-color  truck  poster  to 
boost  a  radio  program,  according: 
to  KOCY. 

WWL  Seeks  Title 
WWL,  New  Orleans,  is  offering  a 
$25  award  for  the  most  appropri- 
ate name  for  its  early  morning 
farm  program,  6-7  o'clock.  The 
award  is  open  to  everyone  in  the 
United  States  and  Canada,  except 
WWL  employes. 

Druggists'  Plug 

THE  Ohio  Valley  Druggist  Asso- 
ciation Journal  recently  ran  a  four- 
page  advertisement  promoting 
WSAI,  Cincinnati,  in  return  for 
the  station's  part  in  supplying  tal- 
ent for  the  Association's  picnic. 


Sets  on  Display 
ACCEPTING  the  invitation  of 
WJSV,  Washington,  radio  distribu- 
tors of  the  District  of  Columbia  are 
displaying  their  latest  models  in 
the  station's  reception  room  in 
downtown  Washington.  Each  week, 
beginning  July  10,  a  different  dis- 
tributor arranges  an  exhibit  of  his 
newest  radios  and  accessories. 
Placards  and  advertising  literature 
are  at  hand,  and  WJSV  reception- 
ists answer  visitors'  questions.  Ex- 
hibitors take  turns  in  order  of  the 
alphabetical  sequence  of  the  trade 
names  of  their  sets,  and  the  exhibit 
will  last  indefinitely  until  each  dis- 
tributor has  had  an  opportunity  to 
display  his  goods.  The  idea,  ad- 
vanced recently  by  Manager  A.  D. 
Willard  Jr.  at  a  joint  NAB-RMA 
session,  was  subscribed  to  by  every 
Washington  distributor. 

Cel-Ray  Movie  Deal 
AMERICAN  BEVERAGE  Corp., 
New  Yoi'k  (Cel-Ray  tonic),  on  July 
10  started  an  unusual  radio-theatre 
cooperative  deal  with  the  Para- 
mount Theatre,  Brooklyn,  New 
York,  and  WOR,  Newark,  for  the 
weekly  broadcast  of  Monday  Night 
at  8:30,  conducted  by  Benay  Ve- 
nuta.  The  program  is  now  broad- 
cast each  week  from  the  stage  of 
the  theatre  and  the  entire  loge  of 
the  theatre  is  reserved  for  400  ra- 
dio fans,  who  are  given  tickets  to 
the  broadcast  and  are  admitted 
free  to  both  the  broadcast  and  the 
motion  picture  currently  featured. 
Because  Monday  is  a  comparative- 
ly dull  night  for  movie-goers,  the 
theatre  hopes  attendance  will  be 
increased  by  the  double  attraction 
of  the  broadcast.  L.  C.  Gumbinner, 
New  York,  places  the  account. 

1,000  Free  Radios 

FOR  a  box  top  and  the  usual  writ- 
ten statement  as  to  why  the  prod- 
uct was  considered  best,  Kleenex 
(International  Cellucotton  Prod- 
ucts Co.)  recently  gave  away  1,000 
General  Electric  portable  radio 
sets  during  its  Her  Honor  Nancy 
Ja^nes  script  series  on  CBS. 


Popular  Players 
WLS,  Chicago,  is  running  a  con- 
test to  pick  the  most  popular  play- 
er of  the  Chicago  Cubs  and  White 
Sox  teams  on  its  evening  Sports 
Review  conducted  by  Freddy  Lind- 
strom.  Winner  from  each  team  will 
be  presented  a  Longine  wrist  watch 
of  $100  value  during  the  WLS  Na- 
tional Bam  Dance  July  29.  Listen- 
ers vote  for  their  favorite  player 
of  each  team  by  card  or  letter.  WLS 
and  its  associate  The  Prairie  Farm- 
er, are  promoting  an  All-Indiana 
State  picnic  to  be  held  July  30  at 
Noblesville,  Ind.  From  Noblesville 
the  Little  Brown  Church  will  be 
aired  on  WLS  and  during  the 
afternoon  WLS  Barn  Dance  talent 
will  entertain.  More  than  20,000 

Hoosiers  are  expected  to  attend. 

*  *  * 

WLW  Crews  Seek  Data 
ORGANIZATION  of  investigating 
crews  to  carry  out  the  plans  of  the 
WLW  "Method  of  Market  Re- 
search" inaugurated  several  months 
ago  has  been  announced  by  Miss 
Beulah  Strawway,  WLW  promo- 
tion director.  Special  WLW  investi- 
gators will  operate  in  a  number  of 
the  key  cities  included  in  the  recent 
13-city  Ross  Federal-Alberta  Burke 
Survey.  Their  work  will  be  directed 
toward  an  intensive  program  of 
market  research  to  be  launched  in 
September,  1939. 

*  *  * 

County  Fairs  Boosted 

SUMMER-LONG  series  of  100- 
word  spot  announcements  plugging 
Midwestern  county  fairs  was 
launched  recently  by  WLW,  Cin- 
cinnati. The  announcements  are 
designed  to  promote  no  specific 
fair  or  fairs,  but  apply  to  county 
fairs  in  general,  according  to 
George  C.  Biggar,  WLW  rural  pro- 
gram supervisor. 

WLS  Joins  Display 

WLS,  Chicago,  recently  opened  a 
large  display  of  studio  scenes  and 
pictures  of  WLS  entertainers  on 
the  promenade  of  the  local  Board 
of  Trade  Observatory,  highest 
point  in  Chicago. 


National  Tea  Contest 
NATIONAL  TEA  Co.,  Chicago 
(grocery  chain),  is  testing  a  song 
title  game  called  Musico  on  WROK, 
Rockford,  111.  The  half-hour  Fri- 
day night  show  is  patterned  after 
Bingo,  is  played  with  cards  dis- 
tributed at  the  sponsor's  stores. 
Cards  are  divided  into  squares 
which  contain  the  names  of  songs 
played  on  the  program  in  groups 
of  five,  including  old  favorites  as 
well  as  new  dance  tunes.  As  the  lis- 
tener-player recognizes  the  songs 
he  marks  the  proper  square  and 
when  he  gets  five  in  a  row  he 
phones  WROK.  First  one  to  get  a 
row  and  call  the  station  wins  $5 
cash;  winner  of  the  second  series 
gets  $10  and  the  winner  of  the 
third  $15.  The  cards  are  arranged  as 
in  Bingo  and  the  number  of  winners 
is  limited.  Those  listeners  who 
aren't  first  in  calling  the  station 
present  their  cards  next  day  at 
a  National  Tea  store  and  receive 
a  basket  of  groceries.  The  series 
may  be  expanded  following  the 
test,  according  to  Bob  Jennings,  ra- 
dio director  of  H.  W.  Kastor  & 
Sons,  Chicago  agency. 

*  *  * 

Northwestern  Reel 

HUGH  M.  FELTIS,  commercial 
manager  of  KOMO-KJR,  Seattle, 
personally  showed  the  stations' 
three-reel  film  "Pacific  Northwest" 
before  the  Department  of  Interior 
Travel  Bureau,  the  Department  of 
Commerce  research  staff  and  rep- 
resentatives of  the  U.  S.  Archives 
in  Washington,  D.  C,  July  7.  On 
Washington  Day  at  the  San  Fran- 
cisco Exposition  June  30,  Mr.  Feltis 
also  showed  the  film  in  the  Hall 
of  Western  States.  After  a  tour  of 
various  cities  following  the  NAB 
convention,  Mr.  Feltis  was  due  to 
return  to  Seattle  Aug.  10. 

*  5:  * 

For  Grouches  Only 
MORE  THAN  25,000  persons  from 
all  parts  of  Southern  California 
were  expected  to  attend  the  first 
annual  Grouch  Club  convention  to 
be  staged  in  Hollywood  Bowl  on 
July  16  by  General  Mills  (Korn- 
Kix)  as  promotion  for  its  weekly 
half-hour  NBC  Grouch  Club  pro- 
gram. 

Plugged  by  Clips 
CLIPPED   frames   of  the   movie  ^ 
trailer  film  used  for  local  promo-  ; 
tion   by   KGVO,  Missoula,  Mont.,  • 
were  used  as  business  cards  by  A.  [ 
J.  Mosby,  president,  at  the  NAB 
convention  in  Atlantic  City.  Each  " 
frame  of  the  35  mm.  film  carries 
a  promotional  message  along  with 
the  call  letters. 


BROCHURES 


WJR,  Detroit :  Illustrated  offset-print 
booklet  covering  station  executives, 
personalities,  activities  and  programs. 

WLAW,  Lawrence,  Mass. :  Folder  de- 
scribing its  15-liour  exclusive  on-the- 
scene  coverage  of  the  Squalus  disaster. 

WET,  Charlotte:  "Fact  from  a  Fe- 
vered Fortnight",  a  colorful  folder  fea- 
turing a  letter  from  a  contented  client. 

WBZ,  Boston :  Four-page  folder  des- 
cribing "Radiopolis". 

WIBW.  Topeka:  Promotion  folder 
with  screwdriver  attached. 

RCA:  Illustrated  booklet,  "Rip  Dis- 
covers Radio",  telling  in  narrative 
form  of  Rip  Van  Winkle's  experiences 
on  a  tour  through  all  the  RCA  opera- 
tions. 

KTSA,  San  Antonio  :  Illustrated  pro- 
motion brochure. 


OFFICJAL 


CARD 


BEER'BfiRRE 
PDLKfl  CLUB 


The  undersigned  is  o  fully  oc 
credited  member  ond  entitled  to 
oil  club  privileges,  however  frothy. 
He  solemnly  pledges  himself  lor 
herself)  never  to  become  a  Stew- 
boll,  whotever  the  temptotion. 


Member  Sign  Hare 


Chief  Feom  BJower 


SOME  8,000  persons  have  sent  for  this  card,  admitting  them  to  the 
Beer-Barrel  Polka  Club,  in  connection  with  a  transcribed  program  on 
WSGN,  Birmingham,  in  the  five  weeks  it  has  been  on  the  air.  Joe  Ford 
and  Fred  Blanton  announced  the  show,  six  noon  half-hours  weekly. 
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MURRAY  GRABHORX.  who  has  re- 
signed from  WFIL.  Philadelphia,  has 
joined  Xew  York  sales  staff  of  Trans- 
american  Radio  &  Television  Corp. 
.John  Hatfield,  formerly  with  the  Rod- 
ney Boone  Organization,  has  joined 
Transamerican  iu  Chicago. 

JOHX  MacKEXZIE  ward,  form- 
erly sales  representative  in  the  Mid- 
west for  WMCA.  X'ew  York,  has  been 
appointed  western  branch  manager  by 
Donald  Flamm.  WMCA  president,  op- 
erating from  the  Chicago  offices  of 
the  station  located  at  360  X'.  Michigan 
Ave.  Prior  to  his  connection  with 
"WMCA.  "Ward  was  sales  representa- 
tive for  Transamerican  and  the  Her- 
ald-Tribime. 

FREE  &  PETERS,  national  repre- 
sentative firm,  announces  that  the  ad- 
dress of  its  recently  opened  Los  An- 
geles office  is  650  S.  Grand  Ave. ; 
phone.  Vandike  0569.  Hahn  J.  Tyler 
is  in  charge. 

WORC.  Worcester.  Mass..  has  ap- 
pointed Weed  &  Co.  as  national  rep- 
resentatives, effective  July  15.  WTAG. 
formerly  represented  by  Weed,  re- 
cently named  Edward  Petry  &  Co. 

ROBERT  DAVIES  of  the  Xew  York 
office  of  George  P.  Hollingbery  Co.. 
station  representative,  on  June  26  be- 
came the  father  of  an  8-pound  bov. 
Donald  Bila. 

EDWARD  PARRO  has  resigned  from 
the  Chicago  office  of  the  Texas  State 
Xetwork  and  has  announced  no  fu- 
ture plans. 

WSPD.  Toledo,  has  appointed  The 
Katz  Agency  as  its  national  repre- 
sentative, effective  Aug.  1. 

MIKE  J.  THOMAX'.  formerly  of 
Weed  &  Co..  Detroit  and  Chicago  of- 
fices, has  joined  the  Chicago  staff  of 
Radio  Adv.  Corp. 

RADIO  ADVERTISIXG  Corp..  na- 
tional representative  firm,  announces 
the  exclusive  national  representation 
of  KITE.  Kansas  City. 

HOWAED  H.  WILSOX  Co..  national 
representative  firm,  announces  its  ap- 
pointment as  national  representative 
of  KYSM.  Mankato.  Minn. 

FOR.JOE  &  Co..  station  representa- 
tives, has  opened  a  Chicago  office  at 
134  X'.  La  Salle  St. :  phone.  Andover 
1685.  William  L.  Klein  and  Egmont 
Sonderling  are  in  charge  of  the  Chi- 
cago office. 

UXITED  BROADCASTIXG  Co..  Chi- 
cago representative  firm,  has  opened  a 
X'ew  York  office  at  19  West  44th  St.. 
phone.  Vanderbilt  6-3816.  Joseph 
Bloom  is  in  charge. 


ISYRACUSE 


Another  Advertiser 
Reports  .... 

"We  have  sold  250  fur  coats 
over  a  period  of  three  weeks  in 
our  out-of-season  sale,  from  our 
daily  morning  program  on 
WFBL."  says  Mr.  George  Block, 
president  of  Jay-Cobbs,  Syra- 
cuse's busiest  women's  store. 

This  advertiser  is  only  one  of 
many  who  have  found  that 
WFBL  advertising  brings  im- 
mediate results.  Write  or  wire 
for    time    available    and  rates. 

WFBL 

S'yracuse,  N.  Y. 

or  Free  &  Peters,  Inc. 
National  Representatives 


Glenn's  Opus 

SONGWRITER  Snyder  they 
call  him  at  WLS,  Chicago, 
for  Glenn  Snyder,  WLS  man- 
ager, recently  wrote  the  mu- 
sic for  a  bang-up  patriotic 
march  titled  "We  Thank  You, 
Uncle  Sam".  Published  by 
the  OKay  Music  Co.,  Chicago, 
the  march  was  featured  re- 
cently on  the  WLS  National 
Barn  Dance. 


RAILWAY  SPONSOR 

Promotes  Travel  With  Series 


CIRC.  Winnipeg,  and  CJRM.  Regina. 
have  appointed  Jack  Slatter.  Toronto, 
as  exclusive  representative  in  Toronto, 
effective  Sept.  1,  1939.  when  their  con- 
tract with  the  Toronto  office  of  Joseph 
H.  McGillvra  terminates. 


KTAR,  KVOA  Organize 
Five-Station  Arizona  Net 

EXPANSION  of  the  hookup  of 
KTAR,  Phoenix,  and  KVOA,  Tuc- 
son, both  controlled  by  the  Phoenix 
Republic  &  Gazette,  into  a  five-sta- 
tion state  network,  was  announced 
July  7  by  Richard 
0.  Lewis,  general 
manager  of  the 
Arizona  Broad- 
casting  Co.  The 
network  will  in- 
clude, besides  the 

  two  regional  sta- 

■  ~a^H^^  t  i  o  n  s  controlled 
^^"^'•^^^fc  by  the  newspap- 
JM^^B  ers,  three  local 
Mr.  Lewis  outlets  —  KWJB, 
Globe;  KCRJ,  Jerome,  and  KUMA, 
Yuma.  They  will  be  linked  when- 
ever sponsors  demand  the  combined 
networks,  but  more  generally  will 
be  served  by  transcriptions  of  na- 
tional or  regional  accounts  handled 
at  a  group  rate. 

Mr.  Lewis  made  the  deal  for  the 
hookup  with  Irvin  W.  Hubbard, 
KCRJ  manager;  Hartley  Sims, 
owner-manager  of  KWJB,  and  E. 
N.  and  E.  B.  Sturdivant,  KUMA. 
The  new  network  will  be  repre- 
sented nationally  by  Paul  H. 
Raymer  Co.,  and  in  Los  Ange- 
les by  Walter  Biddick  Co.  The 
ABC  Network,  as  it  will  be  known, 
is  the  State's  second  grouping.  Re- 
cently formed  was  the  Arizona  Net- 
work, with  KOY,  Phoenix,  as  the 
key,  and  linking  KGAR,  Tucson, 
KSUN,  Lowell,  and  KGCU,  Saf- 
ford. 


Orchestra  Popularity  Poll 

FIXAL  results  in  Martin  Block's  sixth 
semi-annual  Orchestra  Popularity  Poll 
for  WXEW.  Xew  York,  which  drew 
a  total  of  334.476  votes,  showed  Ben- 
ny Goodman  regaining  the  top  place 
held  by  Artie  Shaw  last  February. 
Shaw  finished  iu  second  place  with 
Tommy  Dorsey  coming  in  third,  all 
three  of  these  top-ranking  orchestras 
also  placing  first  in  the  same  order 
in  the  swing  band  division.  In  the 
sweet  music  division.  Sammy  Kaye  re- 
ceived first  honors,  followed  by  Rich- 
ard Himber.  Glen  Gray.  Kay  Kyser 
and  Guy  Lombardo  in  that  order. 


PREFACIXG  his  return  as  conduc- 
tor of  the  XBC  Symphony  Orchestra, 
Arturo  Toseanini  has  been  booked  for 
two  concerts  on  XBC-Blue  Aug.  3  and 
16  to  be  relayed  from  the  Lucerne 
International  Music  Festival  in  Switz- 
erland. Other  highlights  of  the  Festi- 
val to  be  carried  bv  X*BC  include  the 
Strasbourg  Cathedral  Choir  Aug.  13 
and  the  Sistine  Chapel  Choir  Aug.  27. 


 Recreating  Fair  

SPONSORED  by  Southern  Pacific 
Co.  to  promote  its  train  service 
from  Los  Angeles  to  San  Francisco, 
KMPC,  Beverly  Hills,  Cal.,  is  pagi- 
nating the  daily  Your  Trip  to 
Treasure  Island,  which  through  use 
of  studio  sound  effects  and  material 
compiled  from  on-the-spot  research 
recreates  all  sorts  of  sight-seeing 
adventures  at  the  Golden  Gate  Ex- 
position in  San  Francisco.  The 
idea  was  developed  and  sold  to  the 
railway  several  months  ago  when 
KMPC  decided  a  program  about 
the  Exposition  would  gain  the  at- 
tention of  Southern  California  lis- 
teners and  would  make  a  good 
travel  advertising  vehicle. 

Before  the  program  started,  Je- 
rome Schwartz,  staff  writer,  visited 
the  Exposition  and  did  the  research 
for  the  Treasure  Island  series. 
KMPC  also  has  kept  in  close  touch 
with  the  radio  and  publicity  de- 
partments of  the  Exposition.  Using 
every  resource  of  the  sound  effects 
department,  the  more  than  130 
broadcasts  made  to  date  have  re- 
created special  events  that  include 
motor  boat  races.  Navy  plane  ma- 
neuvers, searchlight  drills.  Coast 
Guard  demonstrations,  Chinese 
street  festivals,  Japanese  cormor- 
ant fishing,  rodeos,  jitterbug  con- 
tests, fireworks  displays,  regattas 
and  trips  to  the  ocean  floor. 

KGVO,  Missoula.  Mont.,  has  formed 
a  Listeners  Radio  Committee  which 
meets  once  a  month  with  station  of- 
ficials at  dinner  to  discuss  program 
policies.  Members  of  educational  and 
other  local  groups  are  represented. 


Grove  Auditions 

GROVE  LABORATORIES,  St. 
Louis  (Bromo-Quinine)  on  July  1 
auditioned  a  new  Hollywood  net- 
work show  which  was  piped  East 
on  NBC's  private  line  for  sponsor- 
ship consideration.  Titled  Adven- 
tures of  Sherlock  Holmes,  the  pro- 
gram features  Basil  Rathbone  in 
the  title  role  with  Nigel  Bruce  as 
Dr.  Watson.  If  accepted  for  spon- 
sorship, the  program  will  be  heard 
Sunday  evenings  on  NBC  starting 
in  fall.  John  Conte  was  announcer 
on  the  audition  program. 


Cuticura  on  15 

POTTER  DRUG  &  CHEMICAL 
Co.,  Maiden,  Mass.,  early  in  July 
started  its  third  series  for  Cuti- 
cura soap,  using  daily  one-minute 
announcements  transcribed  by  NBC 
and  placed  on  a  list  of  over  15 
stations  throughout  the  country. 
Atherton  &  Currier,  New  York, 
handles  the  account. 


In  Populous  Pennsylvania 
a   3  way  test  area 

Mining    ::  Agricultural    :;  Industrial 

SUNBURy,  PA. 

1210  Kilocycles 

AOir  OS  FULL  TIME 

Represented  by 
Wythe    Walker,    New   York   and  Chicago 


JKe  .Journal 


Mr,  tortin  Codal 
Broadcasting 
National  Press  Building 
TTaahington,  D,  C, 

Dear  Mr.  Codeli 

In  your  July  1st  issue  we  ran  a  full  pa^  ad 
boasting  about  the  fine  increases  in  May  business  volume  in 
the  Portland  and  KOIN  market.    We  referred  to  "green  pastures" 
in  Oregon  for  spot  buyers,  and  emphasized  the  substantial  gain 
enjoyed  by  the  station  itself.    When,  however,  your  excellent 
magaiine  reached  our  desk  our  full  page  ad  gave  us  considerable 
of  a  shock.    Somewhere  between  the  proof  and  the  press  the 
figures  12  had  become  21,  and  our  ad  announced  a  gain  for  May 
of  21.1f»  instead  of  12. 1^. 

Now,  we're  not  in  the  least  ba8hi^ll  -  In  faot^ 
we  don't  even  claim  to  be  modes*  (wl-^h  a  station  like  KOIN, 
why  should  we  be)  ..  but  we  do  value  our  reputation  for  truth- 
fulness.   Maybe  the  weather  was  "hot  and  the  printer  developed 
a  yearning  for  the. cool  "green  pastures"  of  Oregon  that  gave 
him  a  desire  to  shiw  things  out  here  Qven  better  than  they  are* 
But  the  truth  is  plenty  good  enough.    We  showed  a  May  gain  of 
12,1^  over  last  year,  and  we  have  Just  completed  the  biggest 
ail  months  in  the  history  of  the  station.    That  ought  to  be 
good  enough,  don't  you  think?  ••• 

So  now  we're  putting  it  up  to  you  to  correct 
your  printer's  error  in  your  next  issue.    We  don't  oare  how 
you  do  it.  Just  so  long  as  your  readers  know  the  correct 
figure  for  May  was  12,1^  gain  and  we're  proud  of  it. 

Very  truly  yours, 

KOIN, 


Maybe  your  printer  was  clairvoyant  -  our 
auditor  has  Just  edviaed  me  that  our  in- 
crease was  1\%  for  Junel 
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Skyline  Vox  Pop 

EW  HIGH  in  vox  pop  pro- 
grams is  Rooftop  Vox  Pop, 
weekly  quiz  feature  on 
WGAR,  Cleveland,  on  which 
teams  composed  of  patrons  of 
the  two  downtown  roof  gardens, 
on  the  Allerton  Hotel  and  Cleve- 
land Athletic  Club,  engage  in  a 
battle  of  wits.  Five  contestants 
are  selected  in  each  spot,  and  Sid 
Andorn  and  Maurie  Condon  referee 
a  roof  apiece.  Loudspeakers  let 
each  team  and  the  audiences  hear 
the  entire  verbal  battle. 

Housing  Problems 

NEW  series  of  programs  titled 
Housing  &  Loans  featuring  promi- 
nent citizens  of  the  Bronx,  New 
York,  as  guest  speakers,  is  pre- 
sented twice  weekly  on  WBNX, 
New  York,  by  the  Bronx  Board  of 
Trade  in  cooperation  with  the  Fed- 
eral Housing  Administration. 


PROGRAMS 


IVktzt  Station  

has  broadcast  an  hour  and  a  half 
program  —  the  W  N  O  X  Midday 
Merry-Go-Round — six  days  a  week 
before  a  paid  audience  for  almost 
four  years  ? 

Why  III  11  A  V  1010 

It's       11    II    U    A  5000  W  Day 
CBS 

KNO.XVILLE,  TENNESSEE 
Scripps-Howard  Radio,  Inc. 

Representative 

THE    BRANHAM  CO. 


Daily  Interpretation 

A  SIX-WEEKLY  quarter  hour 
news  commentary,  This  Moving 
World,  has  been  launched  on  the 
NBC  Pacific  Blue  network  and  is 
an  interpretation  of  the  vital  hap- 
penings of  the  day.  Leonard  Regg 
writes  the  scripts  using  Interna- 
tional and  United  Press  news. 
Mary  Dawley  gives  the  woman's 
slant  on  current  events,  while 
Franklin  Bingman  and  Ben  Alex- 
ander present  the  man's  point  of 
view.  Title  of  the  series  is  the 
result  of  a  contest  among  NBC 
Hollywood  employes.  It  was  sub- 
mitted by  Harold  Haklik,  tour 
guide,  who  received  a  $5  award. 

Clock  Shop  Gossip 
RICHARD  BENNETT,  screen  and 
stage  star,  is  featured  in  a  new 
weekly  series,  The  Main  Street 
Emporium,  on  WIP,  Philadelphia. 
With  well-known  visitors  as  guests, 
the  action  revolves  around  a  small- 
town clock  store  proprietor,  played 
by  Bennett,  through  whose  shop  all 
the  doings  of  the  town  seem  to 
pass.  Scripts  for  the  program  are 
written  by  Earl  Crooker,  who  also 
plays  a  small-town  reporter  in  the 
series.  Other  characterizations  are 
handled  by  members  of  the  Bucks 
County  Playhouse. 


BECAUSE  four-fifths  of  Nebraska's  population  lives 
on  farms  and  in  small  towns.  And  for  14  years 
KMMJ  has  kept  itself  a  farm  station — giving  these 
loyal,  friendly  people  the  programs  THEY  like  and 
want,  and  only  those  advertising  messages  they  can 
believe  in  and  use  to  their  honest  satisfaction.  Result 
is  that  KMMJ  is  Nebraska's  No.  1  farm  station — and 
80%  of  Nebraska  is  rural! 

Now,  KMMJ's  new  antenna 
and  transmitter  means  even 
greater  results  for  you  .  .  . 
dollars  and  cents  results  you 
can  recognize. 

Nebraska's  farm  income,  1st 
quarter  1939,  gained  30%  over 
same  period  last  year.  Among 
all  states  Nebraska  ranks  third 
in  percent  of  income  gain. 

Tap  this  rich,  eager  market 
through  KMMJ.  Wire  or  write 
for  costs  and  availabilities. 


Grand  Island  is  Nebraska's  third  city; 
outstanding  dairy  and  poultry  cen- 
ter; world's  second  largest  horse  and 
mule  market:  major  livestock  auction 
center;  three  road  railroad  center; 
nearly  3  million  dollar  annual  payroll. 


RANDALL  RYAN,  General  Manager 

HOWARD  W.  WILSON  CO. 

Representative 


Livestock  Auctions 
WKZO,  Kalamazoo,  Mich.,  finds 
that  radio  is  an  effective  method 
of  selling  livestock  and  carries  a 
weekly  series  of  broadcasts  from 
the  auctions  held  by  Kalamazoo 
Livestock  Sales  Co.  Attendance  at 
sales  has  increased  40%  dui'ing 
normally  slow  months,  following 
seven  weeks  of  broadcasts,  accord- 
ing to  John  E.  Fetzer,  WKZO 
manager.  Sponsor  of  the  livestock 
programs  is  Charles  Knappen  Mil- 
ling Co. 

The  Gay  90's 

A  NEW  program  has  been 
launched  by  KOY,  Phoenix,  for 
Arizona  Network.  Built  around 
news  and  song  numbers  of  the  90's, 
the  strictly  old-fashioned  program 
is  done  in  costume  for  a  studio 
audience.  All  surroundings  and  at- 
mosphere carry  out  the  old- 
fashioned  theme.  Featured  are 
Sunshine  Sally  (Mavis  Green),  as 
vocalist,  with  Joe  Dana  as  the  old- 
time  news  announcer,  and  Roberta 
Bragdon,  organist. 

Bright  Ideas 

TO  HELP  harassed  mothers  keep 
youngsters  on  vacation  busy  with 
instructive  as  well  as  interesting 
diversions,  NBC  is  presenting  a 
weekly  program  called  the  Bright 
Idea  Club,  under  the  direction  of 
Madeline  Gray,  who  schedules  daily 
activities  for  her  young  listeners, 
and  awards  $5  weekly  to  the  listen- 
ers sending  in  the  two  best  "bright 
ideas". 

Resort  News 

NEW  vacation  program.  Door 
County  Express,  heard  thrice- 
weekly  on  WTAQ,  Green  Bay,  Wis., 
gives  vacation  information  to  lis- 
teners. The  feature,  sponsored  by 
summer  resorts  of  Door  County, 
Wis.,  promote  the  district  as  an 
ideal  vacation  land. 

Sink  Suds 

ONE  of  the  consistent  mail-pullers 
of  WOWO,  Fort  Wayne,  Ind.,  is 
Dishpan  Parade,  morning  feature 
using  a  combination  of  tran- 
scribed band  music  and  original 
poetry   sent  in   by  listeners. 


(D.P.) 


THE  MARK 
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LIKE  the  young'  man  on  the  liyiiij; 
trapeze  was  Harry  Lebrun,  chief 
announcer  of  WHEC,  Rochester, 
with  the  recent  advent  of  a  dare- 
de'vil  circus..  Harry  rode  the  high 
^vire,  perched  on  the  shoulders  of 
Otto  Cretano,  wire  artist.  Said  Cre- 
tano,  "I  did  it  once  before  in  Cali- 
fornia. Only  trouble  was  the  an- 
nouncer was  so  scared  he  couldn't 
say  a  word  all  the  way  across  the 
wire."  Lebrun  chattered  like  a  mag- 
pie as  he  described  his  journey. 
Cretano  weighs  135  pounds,  Le- 
brun 190. 

For  Western  Motorists 

IN  COOPERATION  with  the  Cali- 
fornia State  Highway  Patrol, 
KSRO,  Santa  Rosa,  recently  in- 
augurated Safety  On  the  Highway. 
Each  Wednesday  night  a  member 
of  the  highway  patrol  is  inter- 
viewed by  Gordon  Brown,  program 
director.  During  the  interview  the 
motorist  is  instructed  how  to  drive 
on  mountain  roads,  what  to  do 
when  passing  cars,  how  not  to 
crowd  fellow  motorists  off  the  high- 
way and  also  is  warned  that  the 
throwing  of  cigarettes  or  cigars 
from  an  automobile  is  a  fire  men- 
ace and  a  violation  of  the  Cali- 
fornia Motor  Vehicle  Act. 

Dakota  Doings 

WDAY,  Fargo,  N.  D.,  has  started 
Meet  Your  Neighbor,  which  com- 
bines special  events,  news,  hobbies, 
interesting  neighbors  and  similar 
angles.  The  program,  sponsored  by 
Gate  City  Building  &  Loan  Assn., 
of  Fargo,  consists  of  transcribed 
scenes  picked  up  during  the  week 
around  Fargo  and  Moorhead. 
These  are  built  into  a  half-hour 
show  with  musical  curtains  intro- 
ducing and  closing  each  interview. 

Ladies'  Hour 

KITE,  Kansas  City,  has  started  a 
full-hour  variety  program  directed 
to  women,  with  Betty  Paige  as  em- 
cee. Besides  keeping  women  in 
touch  with  current  events,  the  pro- 
gram includes  KITE  talent,  odd 
news  items  and  livestock  market 
reports. 

News  About  Art 
IN  RECOGNITION  of  the  growing 
interest  in  art  in  the  United 
States,  NBC  is  presenting  a  weekly 
Art  in  the  Neivs  program  in  co- 
operation with  the  National  Art 
Society,  under  the  direction  of  Dr. 
Bernard  Meyers,  critic  and  teacher 
at  New  York  University. 

Laj'  History  of  Steel 

A  RECENT  feature  in  Arizona  is 
the  Allison  Steel  Concert  Hour, 
sponsored  on  KTAR,  Phoenix,  by 
Allison  Steel  Mfg.  Co.  Midway  in 
the  program  of  classical  music,  J. 
August  Rau.  Allison  chief  engineer, 
discusses  historical  development  of 
steel  in  lay  language. 


The  Dominant  Selling  Force  to  Four-Fifths  of  Nebraska 

GRAND  ISLAND,  NEBRASKA 
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Wheeler's  Tips 

A  NEW  half-hour  Saturday  night 
show  on  WFAA,  Dallas,  Sizzle 
School,  features  Elmer  Wheeler, 
president  of  the  Tested  Selling  In- 
stitute of  New  York  City,  and  the 
originator  of  "sizzle  salesmanship". 
Each  program  dramatizes  two  ver- 
sions of  a  typical  household  prob- 
lem, illustrating  how  different  are 
the  results  when  the  right  and 
wrong  words  are  used  by  hubby  or 
wife.  Wheeler  tells  listeners  how 
they  can  sizzle  socially,  tells  the 
boys  how  to  win  the  girl  and  the 
girls  how  to  win  the  boy  with  the 
right  word,  which  always  is  a  siz- 
zle. Wheeler  also  answers  letters 
from  listeners.  Hal  Thompson  is 
emcee. 

Traffic  Information 

WHN  Traffic  Information  Service, 
organized  by  the  New  York  station 
to  broadcast  bulletins  on  road  con- 
ditions Sunday  afternoons  and  eve- 
nings, now  covers  Nassau  and 
Suffolk  counties  as  well  as  all  New 
Jersey  areas.  The  Special  Features 
Division  of  WOR,  Newark,  has 
also  arranged  for  the  broadcast  of 
traffic  bulletins  on  Sunday  evenings 
through  the  cooperation  of  the  New 
Jersey  State  Police,  Westchester 
County  Police  and  Nassau  County 
Police. 

News  of  Religion 
A  REVIEW  of  religious  activities 
of  all  denominations  is  the  subject 
of  the  Religious  News  Reporter 
programs  heard  Sunday  afternoons 
on  WMCA,  New  York,  and  the  In- 
tercity Network  under  the  auspices 
of  the  National  Conference  of 
Christians  &  Jews.  Compiled  by  the 
Religious  News  Service,  official  re- 
ligious news  gathering  agency  for 
the  clerical  press,  the  program  is 
conducted  by  Si  Paddock,  formerly 
a  chaplain  in  the  U.  S.  Army. 

Sidewalk  Superintendent 

SHORTWAVE  broadcasts  from 
the  site  of  a  new  C.  H.  Payne  Gro- 
cery Store,  with  Announcer 
"Stretch"  Miller  giving  a  five-min- 
ute description  of  the  building 
progress  and  boosting  the  store,  are 
being  carried  by  WJBC,  Blooming- 
ton,  111.  Payne,  a  pioneer  advertiser 
on  the  station,  already  has  two 
stores  in  Bloomington  and  is  con- 
structing a  third.  Started  late  in 
May,  the  broadcasts  will  continue 
periodically  until  the  store  is 
opened  for  business,  probably  in 
August. 

Travel  Letters 
A  NOVEL  daily  quarter-hour  pro- 
gram, Letters  From  an  Arizona 
Rural  Woman,  is  being  conducted 
on  KOY,  Phoenix.  It  features  let- 
ters from  Mrs.  H.  M.  Nelson, 
prominent  Arizona  woman,  who  is 
on  a  tour  of  England.  Arrange- 
ments were  made  in  advance  for 
her  to  write  daily  letters  about  her 
travels  across  the  United  States, 
the  Atlantic  and  in  England.  Mrs. 
Nelson  was  recently  elected  Ari- 
zona's most  representative  rural 
woman. 

Arizona  Pioneers 
ARIZONA  NETWORK,  in  coop- 
eration with  the  Arizona  Museum, 
Phoenix,  has  started  a  new  weekly 
quarter-hour  series  of  talks  on 
early  Arizona  history.  Programs, 
which  originate  from  KOY,  are  so 
highly  regarded  that  air  checks  are 
made  for  the  State's  archives. 


UNIQUE  special  events  program 
was  aired  recently  on  WLS,  Chi- 
cago, when  Barney  Connett  set  out 
across  Lake  Michigan  in  his  one- 
man  submarine.  Barney  didn't 
make  it  but  WLS  remoted  four 
broadcasts.  It's  a  draw  as  to  wheth- 
er WLS  listeners  or  WLS  engi- 
neers had  the  more  fun. 


From  the  Fair 

JOHN  S.  YOUNG,  director  of  ra- 
dio and  television  of  the  New  York 
World's  Fair,  will  act  as  m.c.  on 
the  new  CBS  series  Let's  Go  the 
The  Fair,  which  starts  July  16  and 
will  be  heard  Sundays  10-10:30 
p.  m.  Music  from  the  Fair  will  be 
featured  in  addition  to  interviews 
with  persons  holding  unusual  jobs 
in  the  different  concessions. 

Family  Forum 

WIND,  Gary,  Ind.,  has  started  a 
Wednesday  evening  series  called 
Your  Family  and  featuring  Prof. 
R.  G.  Fester,  professor  of  home 
economies  at  Chicago  U.,  in  dis- 
cussion of  home  problems.  Sub- 
jects will  include  "Are  you  fit  to 
Marry?",  "Is  the  Family  Break- 
ing Up?",  "Money  and  Marriage", 
"Marriage  is  a  Life  Job." 

Camp  Items 

TO  RELIEVE  worried  parents 
while  their  children  are  at  summer 
camps,  WBBM,  Chicago,  recently 
broadcast  a  program  called  Camps 
&  Health,  a  dramatization  of  first 
aid  for  youngsters.  Given  under 
auspices  of  the  Illinois  Medical  So- 
ciety, the  show  featured  actors 
from  the  local  Boys  Club  Radio 
Guild. 

Chuckle  Struggle 

LAUGH  contest,  with  $10  for  the 
studio  listener  whose  laugh  was 
most  infectious,  was  aired  recent- 
ly on  WCBS,  Springfield,  111.  The 
program  was  a  tie-in  broadcast 
promoting  a  comedy  film  at  a  local 
theatre.  Studio  audience  got  al- 
most hysterical  while  the  local 
folk  laughed  their  wav  to  glory,  ac- 
cording to  WCBS. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  CBS  Affiliate 
1,000  Watts 

ADVERTISERS 

Big  Opportunity! 

Asheville   and   Western  Carolina  

the  Quality  Market  of  the  Southeast 
— now  enters  its  resort  season  of 
doubled  population  .  .  .  and  doubled 

business.    Sell   over   WWNC  the 

area's   ONLY   radio  station. 


Screen  Starlets 

YOUNGSTERS  being  groomed  for 
stardom  in  the  movies  are  heard  on 
the  new  weekly  NBC-Blue  series, 
Hollywood  Ladder  of  Fame,  heard 
Fridays,  10-10:30  p.  m.  (EDST). 
The  new  series,  arranged  by  NBC 
in  cooperation  with  major  film  stu- 
dios, is  designed  to  spotlight  atten- 
tion on  the  newcomers,  with  differ- 
ent artists  heard  each  week  in 
dramas  broadcast  from  the  NBC 
Hollywood  studios. 

Chicago  Problems 

TITLED  S.O.S.  CHICAGO,  a  new 
series  has  started  on  WJJD,  that 
city,  featuring  prominent  local 
civic  and  business  leaders  in  a 
weekly  discussion  of  municipal 
problems  such  as  subways,  airports, 
recreation,  housing  and  land  sur- 
veys. Experts  in  the  various  fields 
are  presented  in  cooperation  with 
Mayor  E.  J.  Kelly  and  the  Chicago 
Plan  Commission. 


Cow  Bell  Tickets 

A  COW  BELL  is  the  price  of  ad- 
mission to  the  daily  quarter-hour 
noon  hour  progam.  Rural  Rhythm 
at  KOY,  Phoenix.  The  bell  is 
checked  at  the  studio  and  returned 
to  its  owner  for  use  as  future  ad- 
mission. Show  features  Polo  Verde 
and  Roberta  Bragdon,  singers,  and 
"Smokey  Joe",  fiddler. 


The  Way  Out 

INVENTING  situations  that  could 
occur  to  ordinary  people  registered 
with  the  Social  Security  Board  and 
then  explaining  the  way  out  of 
their  difficulties,  Security  Sam, 
played  by  Maj.  P.  A.  Frederickson, 
head  of  the  local  Social  Security 
office,  is  heard  regularly  on  KWOS, 
Jefferson  City,  Mo. 


KRIC 

Beaumont,  Texas 
CAN 


MOW  EM  DOWN 
and 

RAKE  'EM  IN 
Ask 

KELLY-SMITH 


md  this  group  who  are  really  Italo-Amer- 
icans  are  buying  every  day  more  and  more 
American-made  products.  That's  why  more  and 
more  American  manufacturers  are  advertising 
THE  ITALO-AMERICAN  WAY  to  reach  our 
concenfrated  market  with  its  large  purchasing 
power! 


THE  INTERNATIONAL  M/W 


BROADCASTING  CORP. 
NEW  YORK 


NEW  YORK 
5000  WATTS 
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COMEAND 
GET  IT! 

A  ready-made  audience  with  a 
constant  supply  of  ready  cash 
is  the  golden  combination  of- 
fered you  on  WAIR.  If  it's 
volume  you  want — it's  here! 
Come  and  get  it! 

WAIR 

Winston-Salem,  North  Carolina 

National  Representatives 
Sears  QC  Ayer 


NEWS  THAT  STUDENTS  LIKE 

Los  Angeles  Survey  Reveals  Average  Newscast 
 Is  Too  Difficult  to  Comprehend  


By  GENE  GRADY 

Production  Manager, 
Division    of  Radio-Television, 
University   of  Southern  California, 
Los  Angeles 

A  NEW  INSIGHT  into  broadcast- 
ing of  news  to  public  schools  has 
been  brought  out  in  Los  Angeles 
in  the  first  known  scientific  re- 
search exclusively  devoted  to  this 
one  phase  of  education  by  radio. 
Although  an  academic  study,  made 
primarily  for  a  master's  degree  in 
education  at  the  University  of 
Southern  California,  the  survey 
presents  a  fund  of  practical  infor- 
mation unrevealed  heretofore,  des- 
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pite  the  growing  use  of  radio  news- 
casts in  the  classroom.  In  a  com- 
prehensive survey,  directed  at  find- 
ing whether  the  rewriting  of  radio 
news  with  a  simplified  style  and 
vocabulary  is  advisable  for  an 
adolescent  audience,  scores  of  other 
findings  were  developed. 

Most  important  was  the  discov- 
ery that  junior  and  senior  high 
school  students  of  Los  Angeles 
schools  are  sold  on  news  by  radio. 
Some  85%  of  the  boys  and  girls 
listen  regularly.  But  as  many  as 
three  out  of  four  of  the  students 
frankly  declared  that  the  average 
news  broadcast  is  too  difficult  to 
understand  readily  and  to  follow. 
Reasons  for  this  are  various.  The 
most  common  faults  reported  are 
too  long  and  too  involved  sentences, 
use  of  words  not  clear  in  meaning, 
and  machine-gun  delivery. 

What  They  Like 

The  preferences  of  pupils  for 
various  news  announcers  and  news 
programs  reveal  heavy  partiality 
for  personality  as  expressed  in  a 
reporter's  voice  over  the  air.  But 
the  format  of  the  newscast,  the  in- 
clusion of  explanatory  paragraphs 
in  the  continuity,  and  a  touch  of 
dramatization  caught  and  held  the 
interest  of  many  youngsters  sur- 
veyed. 

With  this  basis  for  further  pro- 
cedure, the  aid  of  the  news  bureau 
of  Columbia's  Hollywood  station, 
KNX,  was  enlisted  in  preparing  a 
test  program.  A  regular  newscast 
which  has  been  broadcast  over 
KNX  was  taken  as  a  typical  re- 
written news  broadcast  intended 
for  adult  listeners.  This  was  broken 
down  into  a  simplified  script  pre- 
pared for  classroom  consumption, 
with  emphasis  placed  on  careful 
delineation  of  the  news  items, 
something  of  the  background,  and 
the  use  of  color  words  and  phrases 
readily  grasped  by  junior  and 
senior  high  school  pupils. 

The  two  newscasts  were  recorded 
by  a  KNX  news  announcer  and 
played  back  to  representative 
groups  of  students  in  various  pub- 
lic schools  to  get  their  reaction.  A 
test  to  determine  the  degree  of  com- 
prehension of  each  newscast  fol- 
lowed. The  simplified  script  scored 
considerably  higher  than  the  regu- 
lar adult  news  program. 


THEY'RE  TUNING  IN  WAIL 
IN  ATLANTA 


1 


GENE  GRADY,  production  man- 
ager, Division  of  Radio-Television, 
University  of  Southern  California, 
(left)  and  Nelson  G.  Pringle,  man- 
aging editor  of  the  KNX,  Holly- 
wood, news  bureau,  presenting 
their  transcribed  version  of  news 
rewritten  especially  for  students  of 
Los  Angeles  county  schools. 

What  this  signifies,  in  terms  of 
practical  application  in  commercial 
broadcasting,  is  obviously  a  need 
of  more  careful  preparation  of 
news  intended  for  schoolroom  use. 
The  sponsor  who  seeks  the  privilege 
of  having  his  newscast  heard  in 
public  schools  can  gain  cooperation 
of  school  authorities  more  readily 
by  presenting  a  simple,  explana- 
tory format  at  a  normal  speed  of 
talking,  planned  to  tie  into  the 
dozen  or  more  school  subjects  sup- 
plemented by  the  daily  news.  The 
person  who  can  prepare  such  a 
newscast  needs  to  have  a  balanced 
understanding  of  educational  psy- 
chology and  the  significance  and 
trend  of  news,  a  unique  but  not 
impossible  combination. 

The  survey  also  brings  food  for 
thought  for  the  regular  station 
newscasters,  indicating  a  dislike  on 
the  part  of  high  school  students  .  .  . 
and,  by  the  same  mental  yardstick, 
a  large  part  of  the  adult  listening 
audience  as  well  .  .  .  for  the  usual 
type  of  press-wire  reading  by  an 
announcer  attempting  to  establish 
a  new  verbal  speed  record. 


Congress  Cigar  Sports 

CONGRESS  CIGAR  Co.,  New 
York,  late  in  September  will  start 
a  football  comment  series  for  La 
Palina  cigars  which  will  feature 
Ed  Thorgersen  on  a  probable  hook- 
up of  20  MBS  stations.  Starting 
date  and  time  for  the  quarter-hour 
program  have  not  been  set,  accord- 
ing to  Marschalk  &  Pratt,  New 
York,  the  agency  handling  the  ac- 
count. 


.TACK  I.  STRAUS,  vice-president  of 
R.  H.  Maey  &  Co.  with  supervisory 
responsibility  of  WOR,  Newark,  eon- 
trolled  by  Macy's,  has  been  named 
acting  president  of  the  company.  Al- 
though retaining  his  title  of  vice- 
president,  Mr.  Straus  assumes  com- 
plete operating  direction  of  the  organi- 
zation and  continues  as  supervisor  of 
WOR. 


WE  FORGET  NO  ONE 

For  Chicagocms  who  speak  English 
well,  WGES  provides  distinctive  pro- 
grams of  entertainment,  education, 
and  information.  For  the  many 
thousands  who  don'i,  there  are 
parallel  programs  in  a  dozen  dif- 
ferent tongues — with  the  emphasis 
on  Americanization.  Here's  REALLY 
COMPLETE  Chicago  coverage  for 
your  producti 

WGES 

In  The  Heart  of  Chicago 
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KFI-KECA.  Los  Angeles,  chess  teams 
captained  by  Byron  Cole,  engineer,  de- 
feated those  of  XBC  Hollywood  stu- 
dios in  two  meets  staged  June  2S  and 
Julv  5.  Plavers  engaged  in  17  games 
with  KFI-KECA  winning  S  and 
XBC  7.  Two  games  were  declared 
draws.  KFI-KECA  contestants  were 
Jose  Rodriguez,  editor  and  educational 
director ;  Douglas  Evans,  announcer  ; 
Seymour  Johnson,  engineer ;  H.  L. 
Blatterman.  co-chief  engineer  and 
Ernest  Felix,  auditor.  TTilliam  An- 
drews, night  manager,  captained  the 
XBC  team  composed  of  Carl  Lorenz, 
engineer ;  Alex  Petry,  of  music  li- 
brary :  John  Wagner,  auditing  and 
Adolph   (Lefty)  Lefler,  traffic. 

KOIX.  Portland.  Ore.,  covered  the 
consolidation  of  the  Y.  S.  Lighthouse 
and  Coast  Guard  Services  with  a 
broadcast  extending  30  miles  along  the 
Coast  and  10  miles  out  to  sea.  Gov- 
ernment shortwave  facilities  were  tied 
in  with  the  KOIX  remote  equipment 
and  the  broadcast  was  fed  to  CBS. 

THE  California  Historical  Depart- 
ment has  placed  in  the  Sutter's  Fort 
Museum  a  bound  volume  of  the  26 
scripts  of  the  Centetuital  Hour,  spon- 
sored in  Xorthern  California  by  the 
Red  and  White  Grocery  Stores,  inde- 
pendent chain.  Broadcasts  originated 
at  KFBK.  Sacramento.  Cal..  and  were 
heard  Sunday  afternoons.  Larry  Rob- 
ertson of  KFBK  produced,  with  John 
Tobin  collaborating  on  the  script. 
Frank  Xicholson  handled  remote 
broadcasts. 

OBSERVIXG  the  ninth  anniversarv 
of  KGXF.  Xorth  Platte.  Xeb..  the 
local  Lincoln  County  Tribune  carried 
a  full  page  of  text  and  pictures  .Tune  29 
covering  the  station's  enlarged  news 
service,  personnel  and  facilities. 

IXCLL'DIXG  in  its  promotion  of  the 
e-pn<-  a  -"-column  1.5-inch  ad  in  the 
Detroit  Free  Press.  WXYZ.  Detroit, 
on  June  23  observed  the  1.000th  broad- 
cast of  its  Lone  Ranger  serial  and 
during  a  special  aceompanving  pro- 
gram received  the  1939  Radio  Guide 
award  for  the  most  popular  children's 
program. 

TO  PROMOTE  an  improved  highway 
in  the  Thumb  and  River  District  of 
Michigan.  WHLS.  Port  Huron.  Mich., 
recently  helped  organize  a  200-car 
caravan  from  communities  along  the 
proposed  road  which  escorted  Highway 
Commissioner  Murray  D.  Van  Wag- 
oner over  the  route. 

WFAA,  Dallas,  lost  only  two  minutes 
on  the  air  June  30  when  a  fire  of 
outside  origin  cut  off  all  power  from 
the  station  studios  for  25  minutes.  A 
transcribed  program  was  on  the  air 
when  all  equipment  went  off.  but  Olin 
Brown  and  W.  C.  Ellis,  engineers, 
wired  a  battery-operated  remote  con- 
trol panel  to  the  studio  microphones, 
and  the  station  originated  a  regularly 
scheduled  commercial  program  for 
Texas  Quality  Xetwork.  with  announc- 
er and  musicians  using  flashlights  for 
illumination. 

XATL'RAL  wonders  of  Rocky  Moun- 
tain Xational  Park  in  Colorado  are 
the  subject  of  Xature  Sketches,  a  se- 
ries of  12  summer  broadcasts  picked 
up  by  XBC  from  shortwave  trans- 
mitters in  the  packs  carried  by  youth- 
ful hikers  in  the  park  who  are  en- 
rolled in  the  government-conducted 
Junior  Xature  School. 

XBC-Chicago  announces  that  three 
former  members  of  the  Chicago  Sym- 
phony Orchestra  and  one  former  mem- 
ber of  the  Kansas  City  Symphony  have 
joined  its  music  department.  Respec- 
tively, they  are.  Bernard  Senescu. 
Leonard  Sorkin.  James  Lanningan  and 
Bruce  Chase. 

MAURY  MAVERICK,  former  Texas 
Congressman,  has  started  a  series  of 
Fireside  Chats  on  KTSA,  San  An- 
tonio. 


GOIXG  direct  to  Camp  Clatsop. 
dowTL  by  the  Pacific  Ocean  and  110 
miles  from  home,  KEX,  Portland, 
Ore.,  picked  up  periodic  descrip- 
tions of  National  Guard  maneuvers 
during  the  two-week  period  from 
June  12  to  25,  complete  to  the 
sham  battles,  parades,  formation 
maneuvers,  band  music,  inter\aews 
and  even  the  sound  of  howitzer  and 
machine  gun  fire.  Descriptions  were 
handled  by  Bill  Ross,  who  sent  a 
daily  quarter-hour  from  the  camp, 
and  Bob  Tomlinson,  shown  here 
with  a  pack  transmitter. 


SERIES  of  twelve  Sunset  Symphonies 
by  Washington's  Xational  Symphony 
Orchestra  started  .July  6  on  a  two-a- 
week  basis  on  XBC-Red  and  Blue. 
Picked  up  from  the  floating  band  shell 
at  the  Potomac  Water  Gate  near  the 
Lincoln  Memorial,  all  twelve  pop  con- 
certs will  be  carried  locally  by  WMAL, 
with  pickups  for  the  Red  on  Sundavs. 
9-10  p.  m.  (EST),  and  for  the  Blue, 
9-9  :30  p.  m.,  Wednesdays. 

PROMOTIXG  the  golden  jubilee  cele- 
bration of  Xorth  Dakota,  to  feature 
a  state-wide  entertainment  and  pag- 
eant in  Bismarck  Aug.  21-25.  KFYR. 
Bismarck,  is  presenting  a  series  of 
weekly  5-minute  programs,  titled  Prog- 
ress of  the  Prairies,  dramatizing  his- 
torical facts  about  the  state. 

WJ.TD.  Chicago,  will  continue  its 
half-hour  Wednesday  evening  broad- 
casts from  the  local  traffic  court  with 
Judge  Eugene  S.  Holland  on  the  bench 
while  .Judge  Gutknecht  is  on  his  an- 
nual European  vacation.  .Judge  Gut- 
knecht. an  authority  on  European  af- 
fairs, and  will  broadcast  a  series  of 
political  analyses  on  WJJD  this  fall. 

CKSO.  Sudbury.  Ont.,  is  building  new 
studios  on  the  top  floor  of  the  Sudbury 
Star  building,  and  is  erecting  a  new 
vertical  antenna. 

WGX.  Chicago,  has  started  a  Friday 
evening  half-hour  program  of  semi- 
classical  music.  Friday  Promenade. 
featuring  its  musical  director.  Henry 
Weber.  Fed  to  MBS.  the  summer  series 
will  include  Eva  Wachter.  15-year  old 
pianist,  and  Emery  Darcy.  baritone. 


CHNS 


Halifax,  Nova  Sco'nA 
Is  Located  in  the  Centre  of  the 
Radio  Audience  of  the  Province. 

You  Cannot  Miss  If  You  Use 
This  Station  As  Its  Audience 
Has  Learned  to  Rely  on  It  Over 
a  Period  of  Thirteen  Years  of 
Uninterrupted  Service. 

Write  The  Station  Director 

LORD  NELSON  HOTEL,  HALIFAX 


CHICAGO  stations  are  broadcasting 
the  Grant  Park  concerts  given  under 
auspices  of  the  Chicago  Park  District 
under  supervision  of  James  C.  Petrillo. 
president  of  the  Chicago  Federation  of 
Musicians,  for  the  fifth  consecutive 
year.  Stations  airing  the  nightly  sym- 
phony concerts  on  a  varviug  schedule 
are  WMAQ  WEXR  WBBM  WIXD 
WGX  WCFL. 

COOPERATIXG  with  the  local  Du- 
puis  Freres  store  and  Xorthern  Elec- 
tric Co..  CKAC,  Montreal,  recently 
prepared  a  special  window  display 
incorporating  photos  of  featured  local 
and  CBS  radio  artists  with  an  exhibit 
of  old  and  new  broadcast  equipment. 

WCBS.  Springfield,  111.,  kept  its  listen- 
ers posted  during  the  recent  endurance 
flight  for  light  planes  above  the  city 
by  airing  eight  daily  two-way  broad- 
casts from  the  plane.  Pilots'  wives 
were  interviewed  and  their  tv>o-way 
conversations  with  their  husbands 
aired. 

WCFL,  Chicago,  on  July  9  broadcast 
an  hour  program  of  special  events  as 
a  part  of  the  city's  celebration  of  Xavi- 
gation  Day.  Designed  to  acquaint 
Chicagoans  with  the  historical  develop- 
ment of  the  city's  waterfront,  the  cele- 
bration included  broadcasts  from  X^avy 
planes  and  Coast  Guard  cruisers.  An- 
nouncers Bob  Purcell,  Ed  Paul  and 
Bill  Leyden  handled  the  program. 

TO  1,000  advertising  and  agency  ex- 
ecutives over  the  country  and  XAB 
convention-goers,  KSFO,  San  Fran- 
cisco, is  distributing  its  newest  two- 
color  promotion  folder,  tying  in  its  co- 
operation with  the  Golden  Gate  Inter- 
national Exposition  with  an  invitation 
to  attend  and  use  the  conveniences  sup- 
plied to  Exposition  visitors  by  the 
station.  The  folder,  printed  blue  on 
buff  stock,  was  conceived  by  Robert 
W.  Dumm.  KSFO  sales  promotion 
manager. 


THE  VOICE  OF  .v,lSS!5Si"- P: 


JACKSON  Builds  UP! 

BUILDING  ACTIVITY  continues  up- 
ward in  Jackson  with  the  total  ex- 
penditure in  May  double  that  of 
April. 

RETAIL  SALES 

Annual  per  capita  retail  sales 
average  $379  in  Jackson  as  com- 
pared with  a  national  average 
of  S270. 

EMPLOYMENT 

One  person  out  of  every  two  is  a 
worker  in  Jackson  as  compared 
with  a  national  ratio  of  tivo  out 
of  five. 

PAY  ROLLS 

According  to  federal  reports  more 
than  80  per  cent  of  Jackson's  total 
annual  payroll  is  spent  locally. 

Invest  your  advertising  dollars  with 
WJDX  and  build  up  sales.  Missis- 
sippi's dominant  radio  station  builds 
customer  acceptance  in  a  thriving 
retail  market. 


LAMAR 

JFE  INSURANCE 
CC.'-'.PANY 


UK 


CUILFORd[^  COUNTY 

N  O  RTH_C  4  o 


WBIG 


n  GREENSBORO 

NORTH  CAROLINA 

CENTERING  THE 
INDUSTRIAL  PIEDMONT 


NORTH  CAROUKA 
7'f'YiUiKEE  STATE 
nflAe  SOUTH 


WBI(t 

■^Greensboro.  N.C. 

centers  an  area  of  fifty 
miles  that  leads  every  like 
area  surrounding  any  city 
south  of  Baltimore  —  in 
population,  value  of  man- 
ufactured products,  in 
amount  of  annual  wages 
paid,  in  value  of  live 
stock,  in  value  of  agricul- 
tural products  sold,  and  is 
the  center  of  greater  edu- 
cational institutions.  This 
rich  and  populous  area 
will  soon  be  served  by 
WBIG's  newest  and  most 
modern  transmitting 
equipment. 

5000  WATTS  DAY 
1000  WATTS  NIGHT 

5  kw 

Means  more  power, 
greater  service  for 
this  rich  and  popu- 
lous area! 

l^^^i  A  GOOD 
HOW! 

GREENSBORO 
NORTH 
CAROLINA 

EDNEY  RIDCE 

D  I  R  ECTO  R 

George  R  Hollingbery  Afat/.fiefiS. 
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Classroom  Broadcasting 
Found  More  Efficient  in 
Junior  High  School  Test 

THAT  classroom  radio  broadcasts 
actually  give  more  efficient  instruc- 
tion than  the  ordinary  personal  in- 
struction of  teachers  was  indicated 
in  an  experiment  conducted  in  ten 
New  York  junior  high  schools  re- 
cently. Pupils  who  had  the  benefit 
on  supplementary  radio  instruction 
registered  a  S7c  higher  average 
in  their  examinations  on  the  par- 
ticular subject  covered,  hygiene 
and  health  knowledge,  than  non- 
listeners,  according  to  the  annual 
report  of  Dr.  I.  H.  Goldberger,  as- 


Schick  Injector 
Plans 

Schick  Injector  Razors  will  probably 
sponsor  more  time  on  the  air  one 
of  these  days.  That  is,  if  the  record 
of  Schick  Injector  Razor  sales  in  St. 
Louis  immediately  following  the 
sponsorship  of  the  Louis -Galento 
Fight  has  anything  to  do  with  it. 
St.  Louis  KWK  made  a  quick  sur- 
vey the  day  after  the  fight  and 
discovered,  not  to  its  surprise,  that 
Schick  Injector  sales  had  jumped 
far  higher  than  you  can  throw  a  dull 
blade.  One  large  drug  concern  sold 
150  the  first  hour  the  store  opened 
the  day  after  the  fight.  Moreover, 
wholesalers — those  "cousins  once  re- 
moved" report  extra  grosses  moving 
from  warehouse  to  truck  to  store.  It 
was  a  nice  fight  Tony  —  St.  Louis 
KWK  was  glad  to  serve  it  to  its  tre- 
mendous audience.  Pd.  Adv. 


FCC  Rules  Text 

BROADCASTING  Magazine 
has  published  in  booklet  form 
the  full  text  of  the  Rules 
Governing  Standard  Broad- 
cast Stations  adopted  June  23 
by  the  FCC,  to  become  effec- 
tive Aug.  1,  1939,  and  will 
make  copies  available  upon 
bona  fide  request  as  long  as 
the  supply  lasts. 


sistant  director  of  health  educa- 
tion for  the  city's  schools. 

Four  thousand  pupils  participat- 
ed in  the  experiment,  half  of  them 
listening  to  health  broadcasts  for 
one  school  term,  and  the  other  half 
— the  "control  group" — not  receiv- 
ing this  supplementary  instruction. 
The  broadcasts,  presented  under 
auspices  of  the  American  Medical 
Assn.  and  NBC,  included  30  weekly 
dramatized  health  lessons.  Pupils 
who  had  heard  the  broadcasts 
showed  superior  results  in  the  ex- 
aminations held  at  the  end  of  the 
term. 

Dr.  Goldberger's  report  also  in- 
dicated that  radio  reception  in  in- 
dividual classrooms,  using  a  small 
radio  and  small  listening  groups, 
was  more  satisfactory  than  recep- 
tion before  larger  groups  in  assem- 
bly periods.  In  classes  where  the 
teachers  had  the  benefit  of  the 
script  before  the  broadcast,  the 
percentage  of  correct  answers  in 
the  test  proved  higher  than  in 
groups  of  students  who  did  not 
have  this  additional  instruction. 


RCA  MFG.  Co.,  Camden,  announces 
a  portable  two-speed  turntable  provid- 
ing both  recording  and  instantaneous 
playback  of  16-inch  records  through 
any  public  address  system  when  used 
with  a  recording  attachment. 

RADIO  XORMAXDIE.  of  France, 
has  ordered  Finch  facsimile  apparatus 
through  Capt.  Leonard  F.  Plugge,  M. 
P..  of  London,  who  recently  surveyed 
the  American  market.  One  hundred  re- 
ceivers were  included  in  the  order. 
Finch  Telecommunications  Laborator- 
ies also  announces  that  it  has  re- 
ceived an  order  from  WOKO.  Albany, 
conditional  upon  an  FCC  grant  of  its 
application  for  a  facsimile  license. 

DORSET  OWIXGS.  former  special 
events  and  publicity  director  of 
WINS,  New  York,  and  previously  ra- 
dio director  of  H.  W.  Kastor  &  Sons. 
New  York,  has  been  named  president 
and  general  manager  of  Portable  Elec- 
tric Power  Inc..  at  30  Rockefeller 
Plaza,  New  Y'ork.  The  firm  markets 
rechargable  batteries  for  portalile 
transmitters.  Plans  for  advertising  and 
distribution  to  broadcasting  companies 
have  not  been  definitely  formed. 

COLLINS  transmitter  equipment  and 
a  Lehigh  vertical  radiator  have  been 
ordered  for  the  new  KTOH.  Lihue. 
Hawaii,  which  the  FCC  last  November 
authorized  the  Garden  Island  Repnltli- 
c.an  to  construct  with  100-2.50  watts  on 
1500  kc.  Starting  date  has  not  yet  been 
determined,  according  to  C.  .1.  Fern, 
who  will  be  manager. 

ITNIVERSAL  MICROPHONE  Co.. 
Inglewood,  Cal..  has  started  to  produce 
its  new  Universal  Cinema  model  micro- 
phone, crystal  and  dynamics,  in  several 
impedances.  Designed  in  swivel  yoke, 
primarily  for  cinema  use,  it  is  also 
adapted  to  stage  or  orchestral  pur- 
poses. 

CORNELL  -  DUBILIER  Electric 
Corp.,  South  Plainfield,  N.  .1.,  has  pub- 
lished two  new  catalogues,  illustrated 
with  photos  and  dimensional  drawings, 
listing  specifications  and  prices  of  its 
radio  transmitter  capacitors  and  Qui- 
etone  radio  noise  filters. 

ROBERT  PRELL,  recent  graduate  of 
the  Los  Angeles  City  College,  has 
joined  the  research  department  of 
Universal  Microphone  Co..  Inglewood. 
Cal. 

NEW  lightweight  portable  transcrip- 
tion playback  machine,  called  the 
"Porto-Playback",  has  been  added  to 
the  list  of  transcription  products  mar- 
keted by  Charles  Michelson.  New  York, 
and  is  now  being  used  by  WDGY, 
WW.I.  WBIG,  W.JHL  and  WNAX. 
according  to  the  firm. 

KDKA,  Pittsburgh,  is  installing  a 
new  three-manual  Wurlitzer  organ, 
specially  voiced  for  radio  work,  simi- 
lar to  that  used  in  NBC  New  York 
and  Hollywood  studios.  Specifications 
for  the  instrument  were  written  by 
Bernie  Armstrong.  KDKA  staff  or- 
ganist, and  approved  by  Jesse  Craw- 
ford. NBC  organist,  installation  is 
expected  to  be  completed  in  August. 

WCCO,  Minneapolis,  recently  com- 
pleted construction  of  a  new  coaxial 
antenna  for  its  high  frequency  out- 
let. W9XHW,  and  is  conducting  field 
intensity  surveys  at  1.000  measured 
))oints  in  a  15-mile  radius  to  estimate 
the  resultant  effects  on  coverage. 


"Boy!  Did  we  stick  our  necks  out  — 
trying  to  adjust  our  field  pattern  without 
a  Western  Electric  2 A  Phase  Monitor!" 


Mennen's  Fall  Plans 

THE  1939  Mennen  Gift  Boxes  for 
Men  will  be  promoted  this  fall  as 
last  year  by  Mennen  Co.,  Newark, 
on  the  two  programs,  Sam  Hayes' 
People's  NeuKs  on  CBS,  and  People's 
Rally  on  MBS.  Both  series  are  off 
for  the  summer,  but  will  have  re- 
turned to  the  air  by  early  Novem- 
ber, when  the  gift  boxes  will  be  of- 
fered. H.  M.  Kiesewetter  Adv. 
Agency,  New  York,  is  agency. 


WITH  this  new  portable  master 
control  unit  weighing  only  450 
pounds  in  all,  NBC  has  simplified 
outside  pickups.  Each  of  the  six 
parts,  including  this  25-pound  con- 
trol panel,  can  be  lifted  by  hand. 
During  the  recent  visit  of  British 
royalty  in  New  York,  10  micro- 
phone positions  were  linjced  with- 
out any  loss  in  switchbacks.  Three 
rows  of  red,  green  and  white  lights, 
10  to  a  line,  indicate  which  posi- 
tions are  on  the  air  or  in  communi- 
cation with  the  base  of  operations. 
It  links  field  crews  and  operations 
directors,  as  well  as  feeds  pro- 
grams being  broadcast  to  all  points 
so  any  position  may  take  the  air 
immediately. 


Monitor  Bill  Favored 

WITH  a  favorable  report  from 
the  Senate  Interstate  Commerce 
Committee,  Senator  Wheeler  CD- 
Mont.)  plans  to  obtain  Senate  ap- 
proval for  his  bill  (S-2611)  ap- 
propriating $30,000  to  enable  the 
FCC  to  establish  a  new  and  im- 
proved radio-monitoring  station  at 
the  earliest  opportunity.  The  new 
station  will  replace  the  one  now  in 
use  at  Hingham,  Mass.  According 
to  the  report  of  the  Interstate  Com- 
merce Committee  approving  the 
bill,  this  station  is  no  longer  suit- 
able for  efficient  operation  in  the 
broadcast  band  and  is  not  ade- 
quately equipped  to  cover  the  ex- 
tension of  radio  communication  in 
the  frequency  spectrum  above  30 
megacycles. 


Bastille  Day  Program 

ALL  THREE  major  networks  brought 
programs  from  Paris  to  America  on 
July  14  so  that  United  States  listeners 
might  eavesdrop  on  the  celebration  of 
France's  national  holiday,  Bastille 
Day.  Mutual  picked  up  a  speech  of 
President  Lebrun,  as  he  renewed  his 
oath  of  office,  and  the  responses  of  the 
deputies.  President  Lebrun  and  Pre- 
mier Daladier  spoke  also  over  NBC. 
while  CBS  avoided  the  dignataries  to 
bring  its  audience  eye  witness  ac- 
counts of  the  celebration  in  Paris,  de- 
scribed by  American  correspondents. 
NBC  also  celebrated  the  day  with  a 
half-hour  historical  drama  Fii-e  la 
France. 


EW  YO 
STATION 

of  distinctive 
features: 


117-119  WEST  46th  ST. 
NEW  YORK 


EXCELS  IN 
RESPONSE  THRU 
ESTABLISHED 
FEATURES  IN 

EN  GUSH 
JEWISH 
ITALIAN 
POLISH 
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THOMAS  J.  BUZALSKI.  in  charge 
of  the  XBC  television  transmitter  on 
top  of  the  Empire  State  Bldg..  New 
Yorlv.  celebrated  his  tenth  anniversary 
with  the  network  in  Jnne.  Operator 
of  his  own  "ham""  station  '\;^'2BRR, 
Mr.  Bnzalski  was  one  of  the  first  ex- 
perimenters at  the  old  RCA-XBC  tele- 
vision station  atop  the  Xew  Amster- 
dam Theatre  in  Times  Square,  after 
serving  as  engineer  for  the  W.TZ  and 
WEAF  transmitters  and  in  the  Radio 
City  studios. 

C.  DELMAR  DENGATE.  engineer  of 
WIP,  Philadelphia,  and  Marian  Baley. 
of  Lansdowne,  Pa.,  recently  announced 
their  engagement  and  coming  marriage 
Sept.  16. 

CLIFF  MELLOH.  transmitter  en- 
gineer, and  John  Beeston  Jr..  re- 
search engineer  of  WHO.  Des  Moines, 
both  are  fathers  of  boys  born  recently. 

DR.  LEE  de  FOREST,  pioneer  radio 
inventor,  on  June  27  was  issued  U.  S. 
Patent  No.  2,163,749,  covering  a  radial 
scanning  television  system,  which  he 
has  assigned  to  American  Television 
Laboratories  Inc.,  Hollywood. 

CLARENCE  "S^'ISE,  transmitter  en- 
gineer of  WOWO,  Fort  Wayne,  Ind., 
is  the  father  of  a  girl  born  recently. 

FRANK  WELTMER.  KOT,  Phoenix, 
engineer  and  Alice  Yoakum,  of  Los 
Angeles,  are  to  be  married  at  Lords- 
burg,  N.  M.,  July  31. 

H.  H.  LANCE,  chief  engineer  of 
WPAR,  Parkersburg,  W.  Va..  resigned 
recently  to  install  the  new  WGBR 
plant  at  Goldsboro.  N.  C. 

J.  D.  BLOOM  Jr.,  chief  engineer  of 
WWL,  New  Orleans,  recently  started 
a  series  of  lectures,  open  to  the  gen- 
eral public,  at  WWL's  new  transmit- 
ter at  Kenner,  La.  He  first  lectures 
on  radio  operation  and  later  answers 
questions  pertaining  to  the  radio  sci- 
ence. 

HULBERT  HINKLE.  engineer,  for- 
merly of  KGO,  San  Francisco,  has 
been  added  to  the  KYA  engineering 
staff  for  the  summer. 

ART  SMITH,  program  director,  and 
Maurice  Mitchell  and  Stan  Whitman 
of  the  engineering  staff  of  Yankton, 
S.  D.,  became  fathers  within  the  peri- 
od of  a  few  days.  Smith"s  baby  is  a 
boy,  the  other  two  girls. 

KENNETH  A.  TAYLOR,  formerly 
chief  operator  of  WLNH,  Laconia,  N. 
H.,  has  joined  Yankee  Network  in 
Boston. 

HARRY  BRYANT,  KHJ,  Los  Ange- 
les, studio  engineer,  is  the  father  of 
a  girl  born  July  10. 

>j  ROBERT  MURRAY.  KHJ,  Los  An- 
geles, studio  superintendent,  is  the 
father  of  a  girl  born  July  10. 


Crew  on  Manhunt 

WEBC,  Duluth,  covered  the  recent 
manhunt  for  the  killer  of  two  dep- 
uty sheriffs  by  recording  frequent 
programs  from  the  scene  of  the 
hunt,  near  Hayward,  Wis.  Follow- 
ing capture  of  the  fugitive,  a  stu^ 
dio  program  was  presented  with 
members  of  the  posse  appearing. 
The  station  claims  to  be  the  only 
one  offering  actual  voices  of  the 
sheriff  and  deputies.  Announcer 
Don  McCall  and  Operator  Frank 
Cooke  recorded  the  discs. 


DAYLIGHT  PAINTING 

WOR  Now  Refurbishes  Tower 
 While  on  the  Air  


BECAUSE  WOR's  transmitter  is 
located  at  Carteret,  N.  J,,  in  the 
midst  of  an  industrial  region  whose 
air  reeks  with  chemical  fumes  that 
make  it  necessary  to  repaint  the 
antenna  tower  at  frequent  intervals, 
and  because  doing  the  painting  at 
night  after  the  station  had  signed 
off  was  both  inconvenient  and  ex- 
pensive, Charles  Singer,  chief  of 
transmitter  operations,  began  to 
wonder  if  the  tower  could  be  paint- 
ed while  in  operation. 

Thinking  over  the  problem,  he 
soon  concluded  there  would  be  no 
danger  provided  the  painter  was 
careful  never  to  touch  the  ground 
and  the  tower  at  the  same  time.  He 
tested  out  his  idea  successfully  and 
today  WOR's  antenna  gets  its  fresh 
paint  by  daylight,  under  the  fol- 
lowing procedure: 

A  wooden  ladder  is  placed  against 
the  tower,  high  enough  to  permit 
the  painter  to  get  his  body  above 
the  insulated  section  on  which  the 
tower  is  based.  This  places  his  body 
at  tower  potential.  To  be  doubly 
sure,  he  carries  an  all-metal  wrench 
and  touches  the  tower  while  at  the 
top  of  the  ladder.  There  is  either 
no  or  at  most  a  slight  spark.  No 
gloves  are  worn,  since  the  positive 
contact  of  hand  to  tower  is  best 
and  radio  frequency  may  burn 
through  leather  or  even  i-ubber  if 
a  capacity  is  built  up.  The  painter 
can  use  ropes  to  haul  up  paints  or 
brushes  from  the  ground. 

Once  above  the  insulator  the 
painter  steps  off  the  ladder  and 
onto  the  tower,  and  as  long  as  he 
is  on  the  tower  there  are  no  volt- 
age nodes  between  body,  brush, 
clothes,  etc.  In  coming  down  he 
steps  on  the  ladder  and  when  down 
a  step  or  two  transfers  his  hold 
from  tower  to  ladder  and  so  de- 
scends to  the  ground.  As  long  as 
he  remembers  never  to  touch  both 
tower  and  ground  simultaneously 
all  will  be  well,  says  Mr.  Singer, 
in  passing  his  method  along  to 
others  who  may  be  faced  with  the 
same  problem. 


MBS  has  added  KOL.  its  Seattle  af- 
filiate, to  the  list  of  stations  carrying 
the  five-weekly  news  commentaries  of 
Fulton  Lewis  Jr.  from  Washington, 
D.  C.  KOL  and  KFRC.  San  Fran- 
cisco, not  only  broadcast  the  live  ver- 
sion of  the  program,  but  also  a  re- 
corded version  at  9  p.  m.  (PST)  the 
same  day  for  those  who  are  unable  to 
hear  the  earlier  broadcast. 


WHP,  Harrisburg,  Pa.,  on  July  14 
started  operating  its  new  5,000-watt 
transmitter,  using  1,000  watts  at  night 
and  5,000  days  on  1430  kc. 


A  GOOD  SPOT 
FOR  TEST  CAMPAIGNS 

99%  American  Born  White 

High  income  groups 
Both  city  and  farms 


KGVO 


5000  w.  Day  Missoula 
1000  w.  Night  Montana 

CBS  Affiliate 

Covering  that  territory 
between  Butte  and  Spokane 


Sky  Trouble 

KOY,  Phoenix,  nearly  had  a 
vacancy  for  a  new  transmit- 
ter engineer  when  Hal  Lines, 
occupant  of  that  position  and 
an  enthusiastic  amateur  avia- 
tor, essayed  a  trip  over  the 
mountain  wilderness  o  f 
Northern  Arizona  in  his 
small  cabin  plane.  High  over 
the  Bradshaw  Mountains, 
Lines'  motor  stopped  cold. 
With  no  possible  landing 
place  within  miles,  he  man- 
aged to  nose  into  a  small 
semi-clearing.  He  came  down 
to  a  decidedly  bumpy,  but 
safe  landing,  many  miles 
from  any  human  habitation. 
After  repairing  his  plane,  he 
was  able  to  take  off  and  navi- 
gate back  to  the  home  field. 


Free  Telegrams 

WNEW,  New  York,  in  cooperation 
with  Postal  Telegraph  Co.,  on  July 
4  started  a  series  of  thrice-weekly 
programs  from  the  New  York 
World's  Fair,  during  which  any 
person  appearing  on  the  program 
is  permitted  to  send  a  telegram 
free  to  anyone  in  the  United  States, 
provided  he  or  she  consents  to  re- 
veal the  contents  of  the  telegram 
in  a  short  interview  with  Budd 
Hulick,  m.c.  of  the  program.  To 
promote  the  start  of  the  program, 
Postal  and  WNEW  sent  wives  of 
local  radio  editors  blue  and  white 
compacts  with  their  names  and  ad- 
dresses engraved  on  the  covers  and 
"Greetings  from  the  Fair  and  Budd 
Hulick"  on  the  backs. 


FINCH  FACSIMILE 
,  — A  NEW  MILEPOST 
IN  BROADCASTING! 

•  The  use  of  Finch  Facsimile  by 
fifteen  nationally-known  broad- 
casting stations  signalizes  a  new 
era  in  radio.  It  points  the  way 
to  a  new  source  of  revenue  that 
can  be  canitalized  by  all  stations 
.  .  .  regardless  of  size  or  location. 

•  With  Finch  Facsimile  you  can  re- 
produce a  full-size  taljloid  news- 
paper right  in  your  listeners' 
iioroes.  Anything  that  can  be 
printed,  photographed,  drawn  or 
written  can  be  transmitted  and 
received  by  Finch  Facsimile 
equipment.  News  bulletins,  pic- 
tures and  advertisements  are 
handled  with  equal  ease  and 
facility  at  the  amazing  speed  of 
eight  full  pages  per  hour  ! 

C  Finch  Facsimile  can  be  added  to 
your  station   equipment  at  sur- 
prisingly   low    cost.    Write  for 
Bulletin   "B"   which  shows  how 
you   can   bring   this  outstanding 
new  radio  development  to  your 
service  area. 
When  in  Neiv  York  he  sure 
to  see  Finch   Facsimile  in 
action.  It  will  be  a  pleasure 
to  give  you  a  special  dem- 
onstration by  appointment. 

 FINCH  


TELECOMMUNICATIONS 
LABORATORIES  Inc. 

1819   BROADWAY       NEW   YORK.  N.  Y. 
Plant  and  Aircraft  Laboratory. 
Bendix.  N.  J. 


/  IN 

CANADA'S 
RICHEST 
MARKET 


Most  sponsors  of  broadcast 
time  on  CFCF  run  year 
after  year.  They  know  from 
experience  that  CFCF  is  the 
most  listened-to  radio  sta- 
tion in  the  Montreal  area. 

CFCF  can  build  sales 
for  you. 

CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 

CANADIAN 
MARCONI 
COMPANY 


Representatives : 
CANADA 
All  Canada  Radio  Facilities 
U.  S.  A. 
Weed  SC  Company 

NBC  Affiliate 


CP  CP 

BILINGUAL 
AUDIENCE 

1,000,000 
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Jack  Armstrong  Serial 
To  Seek  Parental  Favor 

TO  WIN  parent  as  well  as  juvenile 
support  for  its  serial  JacA;  Arm- 
strong when  it  returns  to  the  air 
this  fall,  General  Mills,  Minneapo- 
lis, has  redesignated  the  program 
so  that  it  will  educate  while  it  en- 
tertains. Talbot  Mundy,  the  author 
of  the  series  as  well  as  of  innum- 
erable novels,  will  take  his  hero  in- 
to far-off  places  in  search  of 
treasure  during  the  1939-40  series, 
but  the  adventures  will  give  not 
only  excitement  but  vivid  pictures 
of  real  places  which  the  author  has 
visited  as  well  as  dramatizations  of 
events  of  actual  history.  Thus,  the 
sponsor  believes,  the  young  listen- 
ers will  derive  from  the  program 
broadened  horizons  and  stimulat- 
ed imaginations.   Series  placed 


His  Pet  Scheme 

WHEN  KECA,  Los  Angeles, 
inaugurated  a  daily  lost  and 
found  pet  department  as  part 
of  the  afternoon  news  broad- 
cast on  June  29,  Douglas 
Evans,  who  conducts  the  pro- 
gram began  the  service  by 
describing  his  own  missing 
pets,  a  Scotty  and  a  Dachs- 
hund. His  family  reported 
the  pets  as  missing  a  few  mo- 
ments befoi'e  he  started  the 
department  as  a  public  ser- 
vice. 


through  Knox  Reeves,  Minneapolis, 
advertises  Wheaties.  It  returns  to 
the  air  Sept.  25  on  a  16-station 
NBC-Red  network,  on  a  quarter- 
hour  five-times-a-week  basis. 


PROFESSIOIVAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  Bldg.      Naf.  4048 

Washington,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLEH 

Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 


PAUL  F.  GODLEY 

Consulting  Radio  Engineer 
Phone:  Montclair  |N.  J.)  2-7859 


JOHN  BARRON 

Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg.  District  8456 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM  BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


A.  EARL  CULLUM.  JR. 

Consulting  Radio  Engineer 

293S   North    Henderson  Avenue 
Telephones  3-&039  and  5-2945 
DALLAS,  TEXAS 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 

R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 


IRNA  Takes  Action 

(Continued  from  Page  22) 

Vincent  F.  Callahan,  WWL,  New 
Orleans;  Arthur  B.  Church,  KMBC, 
Kansas  City;  John  A.  Kennedy, 
WCHS,  Charleston;  I.  R.  Louns- 
berrv,  WGR-WKBW,  Buffalo;  C. 
W.  Mvers,  KOIN,  Portland. 

MBS:  John  Shepard  3d,  Yankee 
Network;  Gene  O'Fallon,  KFEL, 
Denver;  Lewis  Allen  Weiss,  Don 
Lee;  H.  K.  Carpenter,  WHK- 
WCLE,  Cleveland. 

In  opening  the  IRNA  session 
July  11,  which  had  carried  over 
from  the  preceding  day  when  no 
action  was  taken,  Mr.  Rosenbaum 
recounted  the  activities  of  the  or- 
ganization in  recent  months.  While 
conversations  had  been  held  with 
the  networks  with  respect  to  cor- 
relation of  trade  practices  and  gen- 
eral policies,  he  said  no  final  con- 
clusions had  been  reached. 

Regarding  copyright,  he  ex- 
plained that  the  NAB  copyright 
committee,  of  which  he  is  a  mem- 
ber, had  been  striving  for  an  early 
showdown  with  ASCAP.  There  was 
considerable  discussion  of  ASCAP, 
and  the  consensus  of  the  group  was 
that  networks  should  clear  at  the 
source,  with  the  industry  as  a 
whole  paying  royalties  only  on  pro- 
grams using  ASCAP  music.  Be- 
cause the  subject  of  copyright  was 
on  the  agenda  of  the  NAB  conven- 
tion the  following  day,  with  posi- 
tive action  slated,  IRNA  did  not 
take  formal  action. 


Maxwell  House  Plans 

GENERAL  FOODS  Corp.,  New 
York  (Maxwell  House  Coffee,  on 
Sept.  7  will  return  to  NBC  with  a 
musical  variety  program  produced 
by  M-G-M  similar  to  the  Good 
News  program  which  was  discon- 
tinued for  the  summer  June  29. 
Another  name  will  be  chosen  for 
the  new  program  and  a  new  m.c. 
will  be  selected,  but  the  program 
will  continue  to  feature  Fanny 
Brice  and  Hanley  Stafford,  Connie 
Boswell  and  Meredith  Wilson's  or- 
chestra. Benton  &  Bowles,  New 
York  is  the  agency  in  charge. 


Enna  Jettick  on  Red 

DUNN  &  McCarthy  Co.,  Au- 
burn, N.  Y,.,  pioneer  user  of  radio 
and  the  first  shoe  manufacturer  to 
use  a  coast-to-coast  network,  will 
return  to  the  air  in  August  with  a 
quarter-hour  Sunday  afternoon  mu- 
sical program  broadcast  over  72 
NBC-Red  stations  to  advertise 
Enna  Jettick  shoes.  Title  Enna  Jet- 
tick  Melodies,  program  will  feature 
Jimmy  Shields,  tenor,  the  Norse- 
men Quartette  and  D'Artega's  or- 
chestra. Advertising  copy  will  fea- 
ture the  Shoe  of  the  Week.  Pro- 
gram was  tested  last  spring  locally 
in  New  York  station.  Marschalk  & 
Pratt,  New  York,  is  the  agency. 


HEAD  of  the  Lakes  Broadcasting 
Co..  operating  W  E  B  C.  D  u  1  u  t  h, 
WMFG,  Hibbing.  and  WHLB.  Vir- 
ginia, northern  Minnesota  outlets,  was 
authorized  by  the  FCC  July  20  to 
erect  a  new  1.000-watt  high  frequency 
broadcast  station  to  use  26.3  mc. 


Pro-Phy-Lac-Tic  Special 
PRO-PHY-LAC-TIC  BRUSH  Co., 
Florence,  Mass.,  division  of  Lam- 
bert Pharmacal  Co.,  late  in  July 
will  promote  the  "90-cent  value"  of 
its  tooth  powder  and  toothbrush  for 
49  cents  on  the  52  CBS  stations 
carrying  the  program  Grand  Cen- 
tral Station.  Lambert  &  Feasley, 
New  York,  places  the  account. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classifications, 
12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.  Forms  close  25th  and  10th  of  month  preceding  issues. 


Help  Wanted 


National  Radio  Employment  Bureau  wants 
experienced  salesmen,  announcers,  opera- 
tors and  other  employes,  except  talent. 
Complete  information  free.  Paramount 
Distributors.  Box  864,  Denver,  Colorado, 

Wanted:  Experienced  woman  copy  writer. 

Must  have  background  of  local  station 
service  work.  Send  full  details  to  WBOW, 
Terre  Haute,  Indiana.  Position  open  Au- 
gust 1,  1939. 

2  outstanding  salesmen.  Commission  against 
draw  of  S150.00.  regional  station,  fine 
market.  Box  A426,  Broadcasting. 

Situations  Wanted 

Trained  college  woman,  part  time  radio 
experience,  much  musical,  some  writing. 
Go  anywhere.  Box  A416,  Broadcasting. 

Salesmanager  .  .  .  Outstanding  twelve 
years'  record  successful  advertising  sell- 
ing metropolitan  areas  desires  connection 
with  progressive  station.  Single.  Age 
34.  Irish.  References.  Go  anywhere.  De- 
sires reasonable  salary  or  drawing  ac- 
count. Box  A413,  Broadcasting. 

Announcer-Actor,  experience  handling  an- 
nouncing controls — willing  to  go  any- 
where. Best  references.  Salary  secondary. 
Recording  available.  Box  A414,  Broad- 
Casting. 

Cherchez  la  femme  no  longer!  Young,  alert, 
capable  woman  with  thorough  newspa- 
per and  radio  background,  plenty  of 
ideas,  now  employed  by  important  net- 
work station,  wants  a  GOOD  job.  at  a 
GOOD  salary.  Prefer  New  York,  Chicago 
or  Los  Angeles — network,  station  of  im- 
portance or  agency.  Executive  ability — 
but  don't  mind  taking  orders  and  can 
fill  them.  Experience  includes  continuity 
of  all  types,  programming,  producing 
and  years  before  mike.  Good  voice,  pleas- 
ing appearance,  ability  to  meet  people. 
Good  knowledge  of  publicity.  Splendid 
recommendations.  Box  A417,  Broadcast- 
ing. 


Situations  Wanted  (Cont'd.) 

Young  college  graduate  with  newspaper 
experience,  anxious  to  enter  radio  as 
continuity  writer  or  do  publicity  or  pro- 
motion work.  Willing  to  go  anywhere. 
Excellent  references.  Box  A415,  Broad- 
casting. 

Experienced  radio  executive  desires  to  man- 
age    independent    station.    Qualified  in 
program    supervision,     production,    and  f 
station  management.  Excellent  record  in  ! 
selling   time   and    supervision    of    sales.  ; 
Box  A418.  Broadcasting. 

  C 

Competent  experienced  engineer.  Excellent  ■ 
transradio  any  copy  style.  Details.  Box  ^ 
A419,  Broadcasting. 


[ 


Announcer  —  News,  Narrator  and  Studio 
Utility.  Experienced  programming.  Dra- 
matics. References,  Recordings.  Box 
A422,  Broadcasting. 

Announcer — Single  man,  experience  with 
network  outlet,  wishes  announcing  any- 
where. Box  A421,  Broadcasting, 

Engineer  desires  change.  Experienced  and 
available  at  once.  Now  employed  on  net- 
work station.  Desire  better  opportunity.  ; 
Address  Box  A420.  Broadcasting.  i 

Engineer  now   employed  on  regional  sta-  j 
tion.  Eight  years  experience.  Good  rec- 
ord.   Reference   from   present   employer.  ; 
Address  Box  A423,  Broadcasting. 

News  announcer  and  editor  wants  connec-  l 
tion  with  progressive  station  any  part  of 
country.  Six  years  announcing  and  news- 
casting  with  large  stations  east  and  mid- 
west. Last  seven  months  newspaper 
work,  but  now  desire  return  to  broadcast- 
ing. Reliable  and  sober ;  age  26.  Box 
A424,  Broadcasting. 

News !  Thoroughly  experienced  newscaster, 
editor,  commentator.  Background  adver- 
tising, travel.  Now  employed,  seeking 
better  opportunity.  Ten  years  in  radio. 
Can  also  handle  interviews,  special  fea- 
tures, continuity.  Transcription  avail- 
able. Box  A425,  Broadcasting. 
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CHILDREN'S  DAY 

KTSW  Completely  Taken  Over 
—By  1 ,200  Kiddies  


HILDREN  had  their  day  July  3 
iat  KTSW,  Emporia,  Kan.,  when 
|they  took  over  the  station  from  top 
|to  bottom,  with  more  than  1,200 
iparticipating.  The  youngsters  sold 
jtheir  own  advertising,  including 
spot  announcements  and  quarter- 
hour  programs. 

Divided  into  teams,  the  1,200  put 
on  their  own  programs  under  su- 
pervision of  station  personnel. 
Broadcasts  varied  from  straight 
musical  to  quiz  and  no  attempt 
was  made  by  station  personnel  to 
I  direct  programs  prior  to  the  time 
jthey  went  on  the  air. 
j  A  parade  of  children  carrying 
signs,  and  including  business  floats, 
i  opened  the  day.  In  the  evening 
I  KTSW  awarded  cash  prizes  for 
signs,  floats  and  for  best  announc- 
ers and  programs.  On  July  5  those 
iwho  participated  were  given  a  free 
movie  show. 

Advertising  rates  for  Children's 
i  Day  were  reduced  drastically  since 
ithe  event  was  not  promoted  as  a 
;  money-maker. 


To  Examine  Biow 

NEW    YORK    SUPREME  Court 
Justice  Ernest  Hammer  on  June  26 
I  granted  an  application  by  Monroe 
j  B.  Levoy,  also  known  as  Roy  Post, 
jto    examine    before    trial  Milton 
sBiow,  president  of  Biow  Co.,  and 
I  officials  of  Philip  Morris  &  Co.  in 
connection   with   a   $250,000  suit 
brought  by   Levoy   against  Biow 
I  Co.,   the  cigarette   company,  and 
'  NBC.  The  plaintiff  claims  that  an 
idea  entitled  "The  Perfect  Crime" 
;was  submitted  by  him  to  the  agen- 
!  cy  in  September,  1938,  and  that  the 
idea  was  plagiarized  when  Philip 
Morris  &  Co.  sponsored  a  radio 
'  program  of  the  same  name  on  NBC 
in  November,  1938. 


Actions  by  the  FTC 

THE  Federal  Trade  Commission 
has  issued  orders  against  Wyeth 
Chemical  Co.,  Jersey  City,  to  cease 
certain  claims  for  its  Freezone  corn 
treatment;  against  Silver  Mfg.  Co., 
Silver  Sales  Co.  and  World-Wide 
Radio  Co.  to  cease  alleged  lottery 
methods  in  the  sale  of  radios.  Six 
radio  stations  (KDYL,  WJDX, 
KGVO,  WOW,  KFRU,  WTCN) 
have  agreed  to  cease  allegedly  mis- 
leading claims  regarding  their 
power.  Simonize  Co.,  New  York, 
has  been  charged  with  unlawful 
price  discrimination  in  the  sale  of 
beds  and  mattresses. 


A  Car  a  Day 
CONTEST  conducted  by  American 
Tobacco  Co.  in  which  a  car  is  given 
away  daily  for  the  best  slogan 
witten  on  the  backs  of  Roi  Tan 
cigar  bands  on  the  Sophie  Tucker 
programs  on  CBS  last  spring  is 
:  being  continued  through  the  sum- 
mer by  an  announcement  cam- 
paign, backed  up  with  direct  mail. 
Results  have  been  very  satisfac- 
tory, according  to  the  agency,  Lord 
&  Thomas,  N.  Y. 


i  THE  FCC  on  July  13  made  final  its 
;  recent  proposed  findings  [Beoadcast- 
'  INO,  June  15]  authorizing  a  new  250- 
;  watt  daytime  station  in  Mansfield,  O., 
,  in  which  John  F.  Weimer,  president 
of  WJW,  Akron,  and  a  group  of  local 
business  men  are  the  stockholders. 


ASCAP  Suit  Revival 

(Continued  from  Page  21) 

that  music  which  automatically  is 
cleared  at  the  source  insofar  as 
copyi'ight  payment  is  concerned. 
This  contention,  of  course,  has  been 
disputed,  though  it  may  evolve  as 
a  test  of  the  clearance-at-the- 
source  issue. 

Court  Defiance  Claimed 

Montana  broadcasters  contend 
that  ASCAP,  in  seeking  to  cancel 
licenses  of  Montana  stations  ac- 
tually is  defying  the  State  court, 
which  already  had  decreed  that  sta- 
tions in  the  state  are  restrained 
from  making  payments  to  ASCAP 
under  the  temporary  injunction. 

Following  issuance  of  the  tem- 
porary injunction,  John  G.  Paine, 
ASCAP  general  manager  notified 
NBC  and  CBS  that  ASCAP  had 
"found  it  necessary  to  cancel  the 
licenses  of  the  Montana  radio 
broadcasting  stations".  He  added 
that  the  performance  of  ASCAP 
music  over  these  stations  would  be 
an  infringement  of  copyright,  and 
concluded: 

"We  hereby  advise  you  that  you 
may  no  longer  supply  programs 
containing  our  music  to  these  sta- 
tions". 

In  its  reply  June  28,  CBS  took 
issue  with  ASCAP's  contention  it 
could  no  longer  supply  programs 
to  the  stations.  After  quoting  the 
contract  between  ASCAP  and  CBS 
dealing  with  performing  rights, 
CBS  stated  "we  do  not  recognize 
the  validity  of  the  advice  contained 
in  the  last  paragraph  of  your  let- 
ter." 

The  contract,  CBS  stated,  pro- 
vides among  other  things  "that  so 
long  as  licensee  hereunder  shall 
fully  perform  each  and  all  of  its 
obligations  hereunder  Columbia 
Broadcasting  System  Inc.,  may  con- 
tinue to  carry  on  its  business  of 
maintaining  and  operating  a  radio 
broadcasting  chain  or  network  and 
may  do  and  cause  to  be  done  any 
and  all  things  necessary,  or  proper 
in  the  conduct  of  such  business." 

In  some  quarters,  the  position 
taken  by  CBS  in  interpreting  the 
terms  of  the  contract  was  viewed 
as  one  which  augured  for  clear- 
ance and  payment  at  the  source, 
thus  possibly  releasing  stations 
from  infringement  action  on  net- 
work originations.  If  this  view  is 
verified,  it  would  mean  that  sta- 
tions paying  ASCAP  on  network 
emanations  as  well  as  their  own 
programs  in  effect  would  be  mak- 
ing double  payments. 

It  is  ASCAP's  contention  that  it 
"has  not  been  enjoined  from  any- 
thing" in  the  Montana  situation. 
One  spokesman  stated  "We  can't 
be  enjoined  without  being  served 
and  we  can't  be  served  because  we 
are  not  doing  business  in  the  State." 


KFPY 

Spokane  •  Washington 

Congratulates 


the  Broadcasting  industry  upon  its  adoption  of  the 
revised  code  of  ethics. 


AUTHORITY  to  the  FCC  to  submit 
a  further  brief  in  the  so-called  Cour- 
ier-Post case,  involving  the  application 
of  the  newspaper  for  a  local  station 
in  Hannibal,  Mo.,  [see  page  30]  was 
granted  by  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia  July  11, 
at  which  time  it  vacated  its  order 
mandamusing  the  Commission  to  act 
favorably  on  the  application.  The 
court,  however,  denied  the  Commis- 
sion's request  for  oral  argument  and 
gave  it  ten  days  in  which  to  file  a 
further  brief. 


ell© 


Over  many  years  of  operation  under  even  higher 
standards  than  contained  in  the  revised  code, 
KFPY  has  proved  that  adherence  to  such  high 
standards  results  in  audience  preference  and 
increased  profits. 


KFPY 


SPOKANE 


WASHINGTON 


Nationally  Represented  by 
THE  KATZ  AGENCY 
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Nine  Transfers  of  Ownership 
Are  Authorized  by  the  FCC 

WFBM,  WIBC,  WKBO,  WJBY,  KANS,  KWOC, 
WGTM,  WSPR  and  WWSW  Changes  Granted 


TRANSFERS  of  the  ownership  of 
nine  broadcasting  stations,  the 
largest  being  WFBM,  Indianapolis, 
were  authorized  by  the  FCC  dur- 
ing its  summer  windup  decision 
days,  July  12  and  13.  All  of  the 
grants  were  made  without  previous 
hearings  in  line  with  the  Commis- 
sion's policy  of  recent  months  to 
avoid  unnecessary  hearings  so  far 
as  possible.  Several  of  the  trans- 
fers were  to  newspaper  interests. 

The  stations  involved  in  the 
deals  which  received  the  Commis- 
sion's sanction,  in  addition  to 
WFBM,  were  WIBC,  Indianapolis; 
WKBO,  Harrisburg;  WJBY,  Gads- 
den; KANS,  Wichita;  KWOC,  Pop- 
lar Bluff,  Mo.;  WGTM,  Wilson, 
N.  C;  WSPR,  Springfield,  Mass.; 
WWSW,  Pittsburgh. 

WFBM  Transfer 

Transfer  of  WFBM  involves  a 
reported  sum  of  $450,000,  the  seller 
being  the  Indianapolis  Power  & 
Light  Co.,  last  of  the  public  utility 
firms  to  operate  a  broadcast  sta- 
tion, and  the  purchaser  being 
WFBM  Inc.  Jesse  L.  Kaufman, 
former  general  manager  of  WCAE, 
Pittsburgh,  and  later  a  Hearst  Ra- 
dio executive,  is  president  of  the 
company.  Associated  with  him  in  the 
purchase,  and  the  principal  stock- 
holders, are  Harry  M.  Bitner,  pub- 
lisher of  Hearst's  Pittsburah  Siin- 
Telepraph,  with  which  WCAE  is 
affiliated,  and  Harry  M.  Jr.,  his 
son.  Mr.  Kaufman  will  assume  ac- 
tive chars-e  of  the  station. 

The  WFBM  transfer  grant  was 
one  of  the  quickest  on  record,  the 
application  bavins:  been  made  in 
latter  May  [Broadcasting,  June  1]. 

Also  in  Indianapolis.  WIBC  was 
sold  by  Glenn  Van  Auken,  local  at- 
torney who  founded  the  station  last 
year,  to  H.  C.  Wall,  Detroit  at- 
torney and  counsel  for  George  B. 
Storer,  Detroit  industrialist  and 
chief  owner  of  WSPD,  Toledo,  and 
WWVA,  Wheeling,  among  other 
stations.  Mr.  Wall,  whose  wife  al- 
ready owned  49%  of  the  common 
stock  of  the  Indiana  Broadcasting 
Corp.,  bought  the  remainder  for  a 
reported  price  of  between  $10,000 
and  $15,000. 

WKBO,  Harrisburg,  transfers 
from  one  newspaper  owner  to  an- 
other. Controlled  by  the  publishers 
of  the  Harrishurq  Telegraph  who 
also  operate  WHP  in  that  city, 
75%  interest  was  recently  sold  to 
J.  H.  and  John  F.  Steinman,  pub- 
lishers of  the  Lancaster  (Pa.)  New 
Era  and  InteUicfencer  Journal  and 
operators  of  Mason-Dixon  Group 
of  stations.  The  purchase  price  was 
$27,500.  It  will  be  joined  with  the 
Mason-Dixon  Group,  which  includes 
WGAL,  Lancaster;  WORK,  York; 
WEST,  Easton;  WAZL,  Hazleton, 
all  in  Pennsylvania,  and  WILM 
and  WDEL,  Wilmington,  Del.  This 
transfer  was  at  first  set  for  hear- 
ing, but  the  Commission  reconsid- 
ered and  granted  it  without  hear- 
ing. 


Bascom  Hopson,  operator  of 
WJBY,  Gadsden,  Ala.,  a  son-in-law 
of  FCC  Commissioner  Thompson, 
was  authorized  to  acquire  WHBB, 
Selma,  Ala.,  local,  from  S.  A.  Cis- 
ler  Jr.,  operator  and  part-owner  of 
WGRC,  New  Albany,  Ind.;  H.  A. 
Shuman,  and  G.  W.  Covington  Jr., 
Montgomery  businessman.  Commis- 
sioner Thompson  did  not  partici- 
pate in  the  vote  in  this  case. 

KANS  Stock  Sold 

The  KANS  transfer  involves  the 
sale  of  his  two-thirds  interest  by 
Charles  C.  Theis,  local  business- 
man, to  Herb  Hollister,  KANS 
manager,  and  Don  Searle,  manager 
of  KOIL,  Omaha,  who  own  the  re- 
mainder. The  price  was  undisclosed. 
Messrs.  Hollister  and  Searle  also 
are  partners  in  the  ownership  of 
KMMJ,  Grand  Islaud,  Neb.  The 
same  day  the  Commission  denied 
petitions  of  KANS  and  KFH,  also 
of  Wichita,  for  a  rehearing  on  the 
recently  granted  authorization  for 
the  removal  of  KFBI  from  Abilene, 
Kan.  into  Wichita. 

KWOC,  established  in  May,  1938, 
in  Poplar  Bluff,  Mo.,  by  a  partner- 
ship of  Don  L.  Lidenton  and  A.  L. 
McCarthy,  has  been  sold  for  $15,- 
000  to  a  new  group  headed  by  J.  H. 
Wolpers,  publisher  of  the  Poplar 
Bluffs  American  Republic. 

Ben  Farmer,  33%  stockholder  in 
WGTM,  Wilson,  N.  C,  sells  his 
interest  to  a  group  comprising  H. 
W.  Wilson,  now  33%  stockholder; 
Charlotte  L.  Burns,  sister  of  Mr. 
Wilson,  also  33%  stockholder,  and 


Docket  Nearly  Clear 

During  its  record  decision 
days,  July  12  and  13,  the 
FCC  cleared  all  but  15  cases, 
not  including  5  kw.  night  ap- 
plications and  Havana  Treaty 
conflicts.  Members  now  plan 
summer  vacations,  leaving 
routine  to  individual  commis- 
sioners who  will  take  their 
turns. 


George  C.  McDonald,  head  of  the 
Monroe  Steel  Castings  Corp.,  Mon- 
roe, Mich.  Mr.  McDonald  will  ac- 
quire 50%  for  $5,000  under  the 
deal. 

WSPR,  Springfield,  Mass.,  is 
transferred  to  a  new  corporation, 
WSPR  Inc.,  with  the  present  three 
partners  —  Quincy  A.  Brackett, 
Lewis  B.  Breed  and  Edmund  A. 
Laport  —  each  continuing  to  own 
one-third  of  the  stock. 

Transfer  of  control  of  the  Walk- 
er &  Downing  Radio  Corp.,  oper- 
ating WWSW,  Pittsburgh,  to  the 
P.  G.  Publishing  Co.,  publisher  of 
the  Pittsburgh  Post-Gazette,  was 
authorized.  This  was  perfunctory, 
however,  since  the  newspaper  al- 
ready controlled  the  licensee  cor- 
poration. 

The  sole  remaining  Hearst  sta- 
tion transfer  deal,  involving  the 
proposed  sale  of  WINS,  New  York, 
to  Metropolitan  Broadcasting 
Corp.,  controlled  by  Milton  Blow, 
advertising  agency  executive,  was 
ordered  set  for  hearing  "to  deter- 
mine the  relationship  between  pro- 
posed owner  and  owner  of  other 
stations  in  the  New  York  area." 
The  Commission  presumably  in- 
tends to  find  out  whether  Mr.  Blow 
is  acting  for  Arde  Bulova,  New 
York  '  watch  manufacturer,  and 
owner  of  a  group  of  stations  in 
New  York  and  other  cities. 


Bulova's  New  York  Grant 

(Continued  from  Page  15) 


the  Commission  said  this  was  a 
matter  of  "private  concern"  be- 
tween the  city  and  the  Greater 
New  York  Corp.  and  does  not  re- 
quire Commission  consent  or  ap- 
proval. It  added  that  insofar  as 
the  application  by  Atlantic  City  for 
assignment  of  license  to  broadcast 
is  concerned,  the  same  is  dismissed 
for  the  reason  that,  in  the  view 
which  the  Commission  takes  of  this 
case,  the  application  for  a  con- 
struction permit  of  the  Greater 
New  York  Broadcasting  Corp.  does 
not  involve  a  transfer  of  license 
now  held  by  the  City  of  Atlantic 
City  to  operate  a  radio  broadcast 
station  on  1100  kc.  with  5  kw.  pow- 
er, specified  hours,  in  Atlantic 
City,  but  in  substance  and  effect 
involves  request  for  authority  to 
establish  a  radio  broadcast  station 
to  operate  on  the  frequency  1100 
kc.  with  5  kw.  power  unlimited 
time  in  New  York  City. 

Los  Angeles  Parallel 

It  was  with  this  ruling  that  op- 
posing stations  appear  to  find  most 
fault.  That  was  because  the  FCC 
on  June  21  in  a  decision  and  order 
involving  the  sale  of  KEHE  by 
Hearst  Radio  to  Earl  C.  Anthony 
Inc.,  for  $400,000,  had  denied  the 
Anthony  application  to  sell  KECA, 


his  second  station,  for  $97,000  sub- 
ject to  its  removal  to  San  Diego 
[Broadcasting,  July  1]. 

Several  attorneys  expressed  the 
view  that  the  Commission's  ruling 
in  the  KECA  matter  was  diamet- 
rically opposite  that  in  the  WPG 
case,  particularly  since  it  said  it 
had  no  jurisdiction  over  the  sale 
of  the  WPG  equipment  at  the 
$275,000  figure. 

The  FCC  stated  further  in  its 
WPG  conclusions  that  insofar  as 
the  application  for  construction 
permit  is  concerned,  "no  opposition 
has  been  filed  by  any  party  whose 
interest  would  be  adversely  affect- 
ed by  the  granting  of  the  applica- 
tion." It  was  likewise  apparent  that 
the  protesting  stations  would  take 
issue  with  that  conclusion,  on  the 
ground  that  they  had  protested 
vigoi'ously  the  operation  of  a  new 
fulltime  station  in  New  York,  by 
whatever  term  the  facility  might 
be  described. 

The  final  paragraph  of  the  Com- 
mission's conclusions  held  that  the 
granting  of  the  Bulova  application 
would  serve  public  interest  and 
that  it  should  be  authorized  to 
commence  operation  of  the  new  full 
time  station  "upon  the  surrender 
for  cancellation  by  the  City  of  At- 
lantic City  for  the  license  of  WPG." 


Record  in  Grants 
Of  New  Stations 
Is  Made  by  FCC 

Eleven  Locals  Authorized  in 

Closing  Docket  for  Summer 

THE  LARGEST  number  of  new 
station  grants  ever  authorized  at 
one  sitting  by  the  FCC  was  an- 
nounced after  its  July  12-13  meet- 
ings. Eleven  local  outlets,  all  but 
one  in  communities  now  without 
stations,  and  all  assigned  to  local 
channels,  were  authorized  for  con- 
struction. For  the  most  part  the 
grants  were  made  without  previous 
hearings,  although  two  involved  ac- 
tion on  examiner's  reports  held 
over  from  the  former  system  of 
hearings. 

That  the  Commission  intends  to 
continue  to  authorize  new  locals  on 
a  generous  scale,  is  indicated  by 
the  fact  that  thus  far  this  year 
29  CP's  for  new  stations  have  been 
issued.  For  all  of  last  year  the 
number  was  52.  These  do  not  in- 
clude "proposed  findings"  approv- 
ing new  outlets,  three  of  which 
were  issued  at  its  July  12-13  meet- 
ings. 

The  new  stations  granted  at  the 
meeting,  which  winds  up  the  Com- 
mission's sumrner  docket,  will  be 
located  in  Sarasota  and  Fort  Laud- 
erdale, Fla.;  Brunswick  and  Moul- 
trie, Ga.;  Fort  Dodge,  la.;  Salem, 
Mass.;  Hastings,  Neb.;  Sumter, 
N.  C;  Greenville,  S.  C;  Victoria 
and  Plainview,  Tex.  "Proposed 
findings",  which  are  equivalent  to 
grants  but  require  later  ratifica- 
tion if  no  onbjections  are  raised 
to  the  proposed  decisions,  approved 
new  stations  in  Spartanburg,  N.  C; 
Suffolk,  Va.,  and  Grants  Pass,  Ore. 

Two  Each  in  Fla.,  Ga. 

The  Sarasota  station  will  be  li- 
censed to  WSPB  Inc.,  which  pre- 
sumably will  be  its  call  letters.  It 
was  assigned  100  watts  night  and 
250  day  on  1420  kc.  Its  stockhold- 
ers are  S.  C.  Hutcheson,  miller, 
32%;  R.  C.  Jones  Jr.,  merchant, 
32%;  S.  H.  Cam.pbell  Jr.,  wholesale 
oil  distributor,  32%.  All  are  resi- 
dents of  Chattanooga,  Tenn.  C.  L. 
Babcock,  retired,  of  Punta  Gorda, 
owns  2%  of  the  stock,  and  Clyde 
H.  Wilson,  Sarasota  attorney,  2%. 
The  station  at  Fort  Lauderdale, 
Fla.,  was  assigned  100  watts  night 
and  250  day  on  1370  kc.  Its  licen-" 
see  will  be  Tom  M.  Bryan,  con- 
tractor and  real  estate  man. 

The  new  station  at  Brunswick, 
Ga.,  will  operate  with  100  watts  at 
night  and  250  day  on  1500  kc. 
Licensee  will  be  the  Coastal  Broad- 
casting Co.,  98%  owned  by  Alma 
W.  King,  city  manager  for  three 
local  theaters.  The  station  at  Moul- 
trie, Ga.,  was  assigned  100  watts 
night  and  250  day  on  1370  kc.  Its 
licensee  will  be  Frank  R.  Pidcock 
Sr.,  for  the  last  40  years  a  railroad 
man,  who  is  listed  as  executive 
vice-president  of  the  Georgia 
Northern  Railroad. 

Ft.  Dodge  and  Salem,  Mass. 

The  Fort  Dodge,  la.,  station  will ' 
operate  with  100  watts  night  and 
250  day  on  1370  kc.  Licensee  will  be 
the   Northwest  Broadcasting   Co., ! 
comprising  a  group  of  local  business 
men  headed  by  Edward  Breen,  at- 
torney, and  president  of  the  cor- . 
(Continued  on  Page  86) 
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'Censorship'  Hearing 

{Continued  from  page  17) 

jsorship",  Mr.  Ballard  asserted  that 
(the  international  broadcast  rule  ac- 
;tion  conflicted  with  this  observa- 
Ition.  He  said  the  question,  from 

the  Union  standpoint,  was  whether 
:  there  resides  in  the  rule  as  written 

the  potentialities  of  program  cen- 
isorship. 

I    Under  the  procedure  established 
'\  I  by  the  Commission  for  the  hearing, 
arguments    of   counsel   would  be 
:  heard  following  presentation  of  di- 
'rect  testimony  and  cross-examina- 
I  tion  of  witnesses  for  the  ten  groups 
Uvhich  filed  appearances. 
I    On  behalf  of  Westinghouse,  and 
'  of  WIOD,  Miami,  which  has  an 
,  international   adjunct,   Horace  L. 
'  Lohnes,   Washington   counsel,  de- 
clared that  in  view  of  the  Commis- 
sion's statement  on  the  censorship 
issue,  Westinghouse  would  not  pre- 
sent testimony.  He  then  joined  in 
the  Sherley  motion  for  the  change 
in  language. 

Commissioner  Thompson  asked 
i  the  attorney  whether  any  effort  to 
censor  Westinghouse  international 
station  programs  has  been  made 
since  the  rule  became  effective.  Mr. 
Lohnes  declared  the  station  has  op- 
erated very  much  in  the  same 
fashion  but  felt  that  the  balance  of 
the  rules,  which  were  not  under 
discussion  in  the  current  hearings, 
worked  to  the  detriment  of  inter- 
national stations.  Commissioner 
Thompson  observed  that  he  "just 
wanted  to  be  sure"  that  there  had 
been  no  evidence  of  censorship  by 
the  Commission  since  the  rule  be- 
came effective. 

No  Restraint 

Rev.  Curran  delivered  a  sharp 
statement  supporting  the  rules  and 
attacking  commercial  broadcasting, 
the  NAB,  and  all  other  opposition. 
When  General  Counsel  Dempsey 
sought  to  check  this  line  of  testi- 
mony, asserting  that  it  did  not 
meet  the  issues  at  the  hearing,  Mr. 
Sherley  said  he  hoped  there  would 
be  "no  restraint  on  freedom  of 
speech  by  the  present  speaker". 
Declaring  that  the  rules  should 
'  be  retained  as  written,  Rev.  Cur- 

■  ran  attacked  the  "false  and  malic- 
ious statements"  of  those  inter- 
ested "in  dollars".  He  questioned 
the  "Americanism"  of  certain  of 

'  the  objecting  groups,  and  said  that 
,  as  an  American  citizen  he  could  not 
understand  how  there  could  be  any 
objection  to  the  rule. 

NAB's    argument    against  the 
rules,  Rev.  Curran  declared,  "falls 
to  the  ground"  because  commercial 
broadcasters  "exercise  complete 
.  censorship"  of  everything  broad- 
;  cast.  He  said  he  had  been  forced 
I  to  delete  the  name  of  a  "leftist" 

■  by  NBC,  and  on  another  occasion 
i  was  prevented  from  mentioning 
,  the  name  "of  a  particular  racial 

group".  Declaring  the  international 
rule  had  developed  "strange  bedfeU 
lows"  he  made  reference  to  the 
combined  efforts  of  NAB  and  Civil 
Liberties  Union  to  change  the 
rules. 

When  NAB  President  Miller  took 
the  witness  stand.  Commissioner 
Thompson  immediately  began  his 
examination  of  the  circumstances 
surrounding  the  wi-iting  of  the  let- 
ter of  protest  to  the  Commission. 
It  was  Commissioner  Case  who  in- 


WHEN  newsboys  from  Cincinnati's 
three  newspapers  took  part  in  a 
Newsboys  Calling  Contest  over 
WKRC  the  other  day,  they  vied 
for  cash  prizes  and  their  volume 
was  indicated  by  this  specially 
built  machine  rigged  up  by  Jack 
Tiffany,  chief  engineer.  The  broad- 
cast took  place  in  downtown  Tif- 
fany Square. 

quired  whether  the  international 
stations  were  NAB  members  as 
such,  and  Mr.  Miller  pointed  out 
that  there  was  no  classification  for 
that  type  of  station  but  that  a 
change  in  bylaws  was  planned.  He 
declared,  however,  that  standard 
long-wave  broadcast  stations  of 
most  of  the  international  broad- 
cast stations  were  NAB  members 
and  that  therefore  the  association 
could  act  as  their  representatives 
with  complete  propriety.  It  was 
then  that  Commissioner  Thompson 
sought  to  ascertain  whether  Mr. 
Miller  had  procured  the  approval 
of  the  NAB  membership  as  a  whole 
or  of  the  board  of  directors. 

[The  NAB  executive  committee, 
meeting  in  Atlantic  City  Julv  9, 
unanimously  approved  President 
Miller's  letter  and  his  action  in  the 
international  broadcast  matter.  The 
NAB  membership,  on  the  closing 
day  of  the  convention  July  13, 
adopted  a  strona:  resolution  com- 
mending President  Miller  and  fully 
supporting  his  action.] 

Prefers  Conferences 

Mr.  Miller  testified  that  he  had 
no  intention  of  embarrassing  the 
Commission  in  writing  the  letter 
of  June  3.  He  said  he  personally 
felt  that  better  results  always  can 
be  procured  across  the  conference 
table.  Moreover,  he  pointed  out 
that  his  public  statements  during 
the  past  year  have  been  few. 

He  said  that  when  the  rule  was 
made  public  Mav  23,  he  was  in  the 
process  of  gathering  information 
on  international  b^'oadcasting,  in 
the  hope  of  discussing  the  matter 
with  the  Commission. 

When  Mr.  Miller  disclosed  he  had 
been  advised  that  a  rule  was  being 
drafted  the  day  before  its  release. 
Commissioners  Thompson  and 
Payne  pursued  this  point  seeking  to 
ascertain  where  the  information 
was  obtained  in  advance.  Mr.  Miller 
said  he  recalled  that  Ed  Kirby, 
NAB  public  relations  director,  had 
given  him  the  information.  Com- 
missioner Thompson  requested  that 
Mr.  Kirby  be  called  as  a  witness. 

After  the  noon  recess,  the  FCC 
continued  its  questioning  along  the 
same  line,  stressing  the  point  of 
Mr.  Miller's  authority  to  represent 


the  broadcasters  concerned  and 
asking  him  for  opinions  on  various 
statements  and  recommendations 
made  by  Mark  Ethridge,  former 
NAB  president  and  other  radio 
spokesmen  at  hearings  last  year 
before  the  Congressional  commit- 
tees considering  bills  to  set  up  a 
government  -  operated  shortwave 
station. 

Counsel,  Witness  Angered 

Questioning  and  statements  of 
counsel  climaxed  late  in  the  day 
when  Mr.  Sherley  alluded  to  "star 
chamber  proceedings"  and  declared, 
"The  courtesy  shown  the  witness  is 
rather  conspicuous  by  its  absence." 
He  continued  by  declaring  that  it 
was  also  unfair  to  place  an  objec- 
tor to  the  form  of  a  rule  in  the 
position  of  opposing  the  objectives 
of  the  rule,  as  he  claimed  was  be- 
ing done.  Also  commenting  on  this 
matter,  which  brought  FCC  mem- 
bers to  the  edge  of  their  chairs, 
Mr.  Miller  said,  "I  have  certain 
rights  as  a  private  citizen  and 
NAB  president  for  which  I  have 
the  right  to  fight  here  or  anywhere 
else  without  being  made  to  appear 
as  doing  any  discourtesy  to  a  pub- 
lic official." 

As  Broadcasting  went  to  press, 
the  proceedings  were  adjoruned  to 
July  15  with  Mr.  Miller  still  on  the 
stand. 

Order  Issued  July  6 

The  FCC's  second  refusal  to 
grant  a  hearing  postponement  came 
July  6  when  it  announced  that  it 
had  denied  the  petition  of  seven  in- 
ternational broadcast  station  licen- 
sees to  postpone  the  hearing  until 
Sept.  5,  enlarge  the  scope  of  the 
hearings  to  include  all  of  the  inter- 
national rules,  and  suspend  the 
effective  date  of  the  rules  until 
after  the  hearing. 

The  FCC  took  the  same  action  on 
the  petition  of  the  NAB,  filed  June 
24.  The  Commission  said  it  had  con- 
cluded to  confine  the  July  14  hear- 
ing to  the  simple  issue  directly  des- 
ignated in  the  petition  of  the  Civil 
Liberties  Union.  The  licensees,  it 
added,  will  have  ample  opportunity 
to  be  heard  subsequently  on  any 
other  issues  in  the  rules  as  adopted, 
should  they  desire  a  hearing  in  the 
fall. 

In  its  orders,  the  Commission 
said  the  petitions  were  denied  with- 
out prejudice  to  the  filing  of  pe- 
titions requesting  a  hearing  upon 
or  a  reconsideration  of  the  Com- 


mission's rules  or  regulations  ap- 
plicable to  international  stations. 

The  appearance  and  petition  for 
licensees  was  filed  on  behalf  of 
CBS,  NBC,  Crosley,  General  Elec- 
tric, Isle  of  Dreams  Broadcasting 
Corp.  (WIOD),  WCAU  and  West- 
inghouse. 

Reaction  in  Congress 

In  addition  to  the  resolution  in- 
troduced by  Rep.  Corcoran  [page 
17]  designed  to  kill  the  interna- 
tional rule,  there  were  other  re- 
percussions in  Congress.  Rep.  Mc- 
Leod  (R.-Mich.)  in  an  address  in 
the  House  July  12  sharply  attacked 
the  FCC  hearing  action  and  de- 
clared that  the  agency  did  not  de- 
serve any  consideration.  He  re- 
ceived an  outburst  of  applause 
when  he  observed  "we  must  indict 
them  for  what  they  are — usurpers, 
law  violators,  and  worst  of  all, 
violators  of  their  solemn  oath  to 
uphold  the  Constitution  of  the 
United  States." 

Stating  no  one  could  make  him 
believe  that  the  Commission  did 
not  know  that  it  was  "imposing 
cencorship  of  the  rankest  kind  and 
that  it  fully  intended  to  impose 
such  censorship,"  Mr.  McLeod  de- 
clared that  every  time  its  fingers 
tightened  about  the  throat  of  the 
radio  industry  "an  enlightened 
public  defeated  its  purpose."  He 
added  that  this  "thoroughly  dis- 
credited Federal  body  imposes  dras- 
tic censorship,  which  will,  if  al- 
lowed to  stand,  destroy  the  Ameri- 
can system  of  broadcasting  and 
substitute  therefor  the  Hitler  sys- 
tem, the  Mussolini  system  and  the 
Stalin  system."  "Its  action,  he  de- 
clared, was  in  flagrant  violation 
of  the  Federal  Communications 
Act. 

Mr.  McLeod  pointed  out  that 
resolutions  for  investigation  of  the 
FCC  are  pending  in  both  Houses 
of  Congress.  He  expressed  the  hope 
that  before  adjournment  one  of 
these  resolutions  would  be  reported 
out  and  that  a  committee  of  the 
House  "will  be  authorized  during 
the  recess  to  probe  into  the  un- 
healthy conditions  existing  at  the 
FCC."  "And  I  hope  further,"  he 
added,  "that  if  this  body  does  not 
immediately  rescind  these  Nazi  in- 
ternational broadcast  regulations 
that  its  members  be  removed  from 
office  at  once."  i 
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CHILDREN  LIKE  ADULT  PROGRAMS 

New  York  Survey  Shows  That  Youngsters  Are  Close 


■Followers  of  World  Events- 


Four  Stations  Get 
Better  Facilities 

Power   Increases,   Full  Time 

Among  Grants  July  12-13 

FOUR  stations  won  improved  fa- 
cilities by  action  of  the  FCC  at  its 
July  12-13  meetings.  WCOU,  Lew- 
iston,  Me.,  was  authorized  to  in- 
crease its  daytime  power  on  1210 
kc.  to  250  watts.  KRBA,  Lufkin, 
Tex.,  a  100-watt  daytime  station 
on  1310  kc,  was  boosted  to  250 
watts  but  continues  daytime  opera- 
tion only.  KROY,  Sacramento,  Cal., 
was  boosted  from  daytime  to  full- 
time  operation,  using  100  watts  on 
1210  kc,  and  the  same  was  granted 
WHMA,  Anniston,  Ala.,  on  1420 
kc. 

In  proposed  findings  requiring 
later  ratification  if  no  objections 
are  raised,  the  FCC  entered  an 
order  approving  a  change  in  facili- 
ties for  WJAC,  Johnstown,  Pa., 
from  time-sharing  with  WFBG, 
Altoona,  on  1310  kc,  to  fulltime 
operation  with  100  watts  night  and 
250  day  on  1370  kc. 

Other  Facilities  Granted 

Other  proposed  findings  approved 
the  following: 

KAND,  Corsicana,  Tex.  —  Full- 
time with  100  watts  on  1310  kc. 
in  lieu  of  its  present  part-time. 

KPLT,  Paris,  Tex.  —  Change 
from  250  watts  daytime  on  1500 
kc.  to  fulltime  operation  with  100 
watts  night  and  250  day  on  same 
frequency. 

WHDF,  Calumet,  Mich.  —  Full- 
time on  1370  kc.  in  lieu  of  specified 
hours,  with  100  watts  night  and 
250  day.  In  same  decision,  appli- 
cation of  Lane  J.  Horrigan  for 
part-time  station  with  same  facili- 
ties in  Hancock,  Mich.,  adjoining 
Calumet,  was  denied. 

Denied  in  final  form  was  the  ap- 
plication of  WFBR,  Baltimore,  for 
a  satellite  station  at  Frederick, 
Md.  to  operate  in  synchronization 
with  WFBR  on  its  1270  kc  fre- 
quency, using  10  to  100  watts 
power.  Proposed  for  denial  was  an 
application  of  KRRV,  Sherman, 
Tex.,  for  1,000  watts  fulltime  on 
880  kc.  in  lieu  of  its  present  day- 
time assignment  of  250  watts  on 
1310  kc.  KOCA,  Kilgore,  Tex.,  was 
denied  a  petition  for  rehearing  of 
its  application  for  a  shift  from 
1370  to  1340  kc.  and  a  change  in 
power  and  hours  of  operation  from 
250  watts  daytime  only  to  1,000 
watts  fulltime. 


New  Kentucky  Local 

WITH  Lee  B.  Jenkins,  tobacco 
broker  and  farmer  of  Kinston,  N. 
C,  as  principal  stockholder,  a  new 
100-watt  night  and  250-watt  day 
station  on  1310  kc.  in  Bowling 
Green,  Ky.,  has  been  authorized  for 
construction  by  the  FCC.  Mr. 
Jenkins,  who  will  be  secretary- 
treasurer  of  the  Bowling  Green 
Broadcasting  Co.,  owns  90%  of  the 
stock.  Five  per  cent  each  is  owned 
by  Rayburn  R.  Rose,  real  estate 
man,  president  of  the  concern,  and 
Ennis  P.  Harris,  tobacco  warehouse 
owner,  vice-president.  Messrs.  Rose 
and  Harris  are  Bowling  Green  resi- 
dents. Call  letters  will  be  WLBJ. 


SALES  AFFILIATES,  New  York, 
has  appointed  Grey  Adv.  Agency,  New 
York,  for  its  new  product,  Wisk  hair 
remover.  Radio  may  be  included  later 
in  advertising  plans. 


CHILDREN  over  ten  years  of  age 
are  not  as  vitally  interested  in  the 
juvenile  radio  programs  prepared 
especially  for  them  as  they  are  in 
adult  programs  such  as  newscasts, 
sports  broadcasts  and  quiz  pro- 
grams, according  to  a  recent  sur- 
vey conducted  by  Youthbuilders 
Inc.  among  3,000  New  York  City 
school  children,  aged  10  to  15  years. 

General  conclusions  of  the  sur- 
vey showed  the  children  to  be  close 
followers  of  world  events,  many  of 
them  expressing  marked  personal 
opinions  with  the  desire  to  discuss 
these  opinions  among  themselves 
or  on  forum  broadcasts.  With  this 
preference  in  mind,  Youthbuilders 
has  been  experimenting  for  the 
past  six  months  with  its  Youth 
Forum  broadcasts  on  WNYC,  New 
York  municipal  station,  allowing 
children  to  take  part  in  the  dis- 
cussion of  current  political  or  in- 
ternational questions  and  issues 
suggested  by  the  radio  audience. 

Satisfying  Mothers 

Such  a  program,  according  to 
Sabra  Holbrook,  executive  director 
of  Youthbuilders,  seems  to  appeal 
to  the  children  as  well  as  to 
mothers  who  have  complained  of 
the  bad  psychological  effect  most 
juvenile  programs  have  on  chil- 
dren. A  second  remedy  for  this 
parental  dislike  of  "harmful,  blood 
and  thunder"  programs.  Miss  Hol- 
brook stated,  is  the  practice  of 
having  a  child  psychologist  attend 


poration,  who  with  Allen  R.  Loomis, 
secretary-treasurer,  a  local  cream- 
ery executive,  holds  58%  of  the 
common  stock. 

The  Salem,  Mass.,  outlet  will  be 
a  fulltime  100-watter  on  1200  kc, 
licensed  to  North  Shore  Broadcast- 
ing Co.  Chief  executive  and  stock- 
holder is  Charles  W.  Phelan,  form- 
erly with  the  John  Shepard  3d  ra- 
dio interests  as  Yankee  Network 
sales  manager,  with  Mrs.  Phelan 
and  Edward  F.  Flynn,  attorney, 
as  qualifying  stockholders. 

Lloyd  Thomas'  Station 

Hastings,  Neb.,  original  home  of 
what  is  now  KYW  in  the  early 
days  of  radio  under  Westinghouse 
operation,  gets  a  100-watt  night 
and  250  day  station  on  1200  kc, 
the  licensee  to  be  the  Nebraska 
Broadcasting  Co.  Chief  stockholder 
is  Fred  A.  Seaton,  publisher  of  the 
Hastings  Daily  Tribune,  and  a 
stockholder  and  promoter  of  the 
venture  is  Lloyd  Thomas,  who  once 
managed  the  Westinghouse  station 
at  Hastings,  later  became  an  NBC 
official,  and  until  recently  was  man- 
ager and  part  owner  of  WROK, 
Rockford.  Mr.  Thomas  will  manage 
the  Hastings  station. 

In  granting  the  application  of 
22-year-old  J.  Samuel  Brody,  son 
of  a  local  dry  goods  merchant,  for 
a  new  100-250  watt  outlet  in 
Sumter,  N.  C,  the  Commission  at 
the  same  time  denied  an  applica- 
tion by  WIS,  Columbia,  S.  C,  for 
authority  to  erect  a  satellite  sta- 
tion at  Sumter  to  operate  synchron- 


all  meetings  of  sponsors  and  agen- 
cies during  which  scripts  are 
planned,  as  done  by  Wander  Co.  for 
the  Little  Orphan  Annie  program, 
thus  giving  the  mother  "a  sense  of 
security  about  the  program  to 
which  her  child  is  listening." 

Improved  communication  facili- 
ties, especially  radio,  have  made 
children  today  much  more  inter- 
ested in  adult  questions  than  in 
past  generations,  Miss  Holbrook 
continued,  an  interest  which  is  fur- 
ther encouraged  by  a  more  adult 
type  of  training  in  schools.  The 
survey,  for  instance,  revealed  that 
92%  of  the  children  listen  regu- 
larly to  news  broadcasts,  with  10% 
listening  more  than  once  a  day.  The 
newscasts,  along  with  The  Lone 
Ranger  and  Gangbusters,  were  the 
most  popular  programs  among  all 
age  groups  participating  in  the 
survey  with  the  dramatized  news 
program  Five-Star  Final,  sports, 
jazz,  Charlie  McCarthy  and  Dick 
Tracy  following  in  that  order. 

High  up  among  the  favorite  pro- 
grams were  We  the  People,  Jack 
Benny,  Hobby  Lobby,  Lux  Theatre 
and  Calvacade  of  America,  while 
76%  answered  that  they  would  list- 
en to  a  Youth  Forum  program  such 
as  the  one  with  which  Youthbuild- 
ers has  been  experimenting  and 
45%  would  take  part  in  such  a 
program  by  sending  in  questions 
for  discussion  and  by  voting  on 
which  side  presented  the  better  ar- 
gument. 


ously  with  WIS  on  its  560  kc.  fre- 
quency with  a  daytime  power  vary- 
ing from  10  to  100  watts. 

J.  J.  White,  local  automobile 
man,  doing  business  as  the  Green- 
ville Broadcasting  Co.,  was  granted 
the  new  station  in  Greenville,  S.  C, 
to  operate  with  250  watts  daytime 
on  1500  kc.  In  the  same  decision 
the  Commission  dismissed  on  re- 
quest of  applicant  the  application 
of  Nathan  Frank  for  the  same  fre- 
quency, but  with  100  watts  full- 
time,  in  New  Bern,  N.  C. 

Two  More  in  Texas 

Texas  gets  new  outlets  in  Vic- 
toria and  Plainview.  The  Victoria 
station  will  operate  with  100  watts 
night  and  250  day  on  1310  kc.  The 
Commission  last  April  10  denied 
this  application,  which  was  heard 
by  an  examiner  under  the  old  sys- 
tem of  considering  applications,  but 
it  set  aside  its  order  and  gi-anted 
the  station  to  Radio  Enterprises 
Inc.,  owned  chiefly  by  Fred  W. 
Bowen,  oil  operator;  Charles  C. 
Shea,  attorney,  with  Walter  T. 
Martin,  radio  advertising  man,  as 
a  stockholder.  The  station  at  Plain- 
view  will  operate  with  100  watts 
daytime  only  on  1200  kc.  Its  li- 
censee will  be  W.  B.  Dennis,  who  is 
in  the  radio  service  business  in 
Granbury,  Tex. 

Proposed  New  Grants 

In  "proposed  findings  of  fact 
and  conclusions",  which  require 
later  formal  action  by  the  Comis- 
sion,  new  stations  were  approved 


Vatican  Tribunal  Grants 
Plenary  Indulgence  for 
Broadcast  Benedictions 

THE  Vatican's  Sacred  Apostolic 
Penitentiaria,  the  tribunal  that 
grants  absolution  and  dispensa- 
tions, decreed  July  12  that  Cath- 
olics listening  to  broadcasts  of  the 
apostolic  benediction  urbi  et  orbi 
(to  the  city  and  the  world)  shall 
henceforth  benefit  by  the  plenary 
indulgence  that  follows  the  bene- 
diction to  the  same  extent  as  those 
physically  present  at  the  ceremony, 
according  to  a  Rome  dispatch  to 
the  New  York  Times.  The  indul- 
gence, which  cleanses  of  all  sins, 
will  not  be  limited  hereafter  by 
distance.  The  Vatican  has  long  op- 
erated its  own  international  short- 
wave station,  the  gift  of  the  late 
Senatore  Marconi,  inventor  of  wire- 
less. 

This  decree,  which  the  Holy  See 
expects  will  be  greeted  with  jubila- 
tion by  Catholics  all  over  the  world, 
was  issued  at  Pope  Pius's  request, 
the  Times  reported. 

"Vatican  circles  said  the  Pope, 
who  is  just  as  modern  in  his  views 
as  his  predecessor,  was  'desirous 
that  the  scientific  progress  of  our 
time  may  be  used  to  improve  and 
preserve  the  health  of  souls.' 

"This  means  that  Catholics  in 
the  United  States,  kneeling  before 
their  radios,  will  be  allowed  to  par- 
ticipate in  that  thrilling  moment 
when  the  Pope,  after  having  cele- 
brated Pontifical  mass,  appears  on 
St.  Peter's  balcony,  surrounded  by 
his  court,  and,  slowly  raising  his 
hand,  blesses  Catholics  massed  in 
the  square  below." 


New  Florida  Station 

PANAMA  CITY,  Fla.,  a  community 
of  slightly  more  than  5,000  popula- 
tion, located  in  northwestern  Flor- 
ida on  the  Gulf  of  Mexico  just  92 
miles  south  of  Dothan,  Ala.,  has 
been  allocated  a  new  local  broad- 
casting station  by  action  of  the 
FCC  June  27.  It  authorized  the 
Panama  City  Broadcasting  Co.  to 
construct  a  100-watt  night  and 
250-watt  day  outlet  on  1200  kc. 
Principals,  each  holding  one-third 
interest,  are  Phillip  A.  Roll,  attor- 
ney, president;  E.  D.  DeWitt,  re- 
tired newspaper  broker,  vice-presi- 
dent; W.  J.  Cook,  Ford  dealer  and 
bank  vice-president,  secretary- 
treasurer. 


Plant  Food's  Plans 

K  E  M  LABORATORIES,  Jersey 
City,  which  since  May  20  has  been 
testing  five  times  weekly  participa- 
tions in  the  Polly  Shedlove  pro- 
gram on  WHN,  New  York,  to  pro- 
mote its  liquid  plant  food  recently 
put  on  the  market,  will  increase 
the  use  of  radio  late  this  summer 
along  with  expansion  in  other  me- 
dia as  the  scope  of  distribution  for 
the  product  is  increased.  Radio 
plans  will  not  be  announced  till 
late  in  August.  Williams  &  Saylor 
New  York,  places  the  account. 


for  the  Spartanburg  Advertising 
Co.,  Spartanburg,  S.  C,  100-250 
watts  on  1370  kc;  Suffolk  Broad- 
casting Corp.,  Suffolk,  Va.,  100-250 
watts  on  1420  kc;  Southern  Ore- 
gon Broadcasting  Co.,  Grants  Pass, 
Ore.,  100  watts  fulltime  on  1310 
kc. 


Eleven  New  Locals  Authorized 

{Continued  from  Page  8Jf) 
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Radio  At  Its  Best 

•  Without  tax,  license  or  dues,  re- 
paid only  by  support  of  their 
products,  advertisers  give  the 
people  of  America  the  finest  ra- 
dio programs  in  the  world. 

Advertising  dollars  invested  on 
these  Montana  Stations  bring 
greater  returns  per  dollar  in- 
vested because  here  advertising 
content  of  programs  is  limited 
so  as  to  insure  greater  listener 
interest. 


Maximum  Commercial  Copy      Thanks  Mr.  Crosley  for  the  free  publicity 


Chain   break   announcements    30  words 

Spot  announcement  100  words 

Number  of  words  per  15 

minute  program   250  words 

One  announcement  NEVER 
follows  another  announcement. 

No  anouncement  programs 


The  Listener  Has  Found 
The  Best  In  Radio  On: 

KGIR  Butte 

Montana's  Largest  City 

KPFA  Helena 

Montana's  Capital  City 


Advertising  dollars  spent  in 
this  area,  when  invested  on 
these  stations  return  large 
dividends. 

Available  under  a  single  contract 


GENE  FURGASON  &  CO. 
Representative 


BUT— 

Publicity  was  not  the  idea  behind  our  advertise- 
ment in  the  June  15th  Broadcasting.  If  you  really 
want  to  know,  we  will  be  glad  to  publish  some  of  the 
reasons  in  this  magazine.  All  of  them  would  take  more 
pages  than  we  have  money  to  spend.  We  believe  our 
advertisement  did  a  very  great  service,  not  for  us  but 
for  the  entire  radio  broadcasting  industry.  By  this 
time  Mr.  Crosley,  your  Rev.  Cadle  (who  has  been  hoof- 
ing it  around  the  Senate  in  Washington  for  your  bene- 
fit) should  be  able  to  give  you  some  idea  of  just  how 
great  this  service  really  was. 
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STANDARD  Radio  s  partners.  Milt  Blink 
(left)  and  jerry  King,  contemplate  i 
newly  signed  contract. 


ASSOCIATED  Music  Publishers  has  Dr.  D.  C. 
Young,  WDCY,  Minneapolis  (rightl  considering  a 
deal.  In  the  group  are  <l  to  r)  Myron  Elges,  M.  E. 
Tompkins,  john  Mayo  and  Ben  Selvin. 
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NAB  Takes  Action  on  Code,  ASCAP 


I  Plans  Special  Meeting 
During  September 
On  Copyright 

(Continued  from  page  H) 
I  &  Hour  Administrator,  while  they 
i  might  be  appealed  and  possibly  re- 
I  versed  by  the  courts,  nevertheless 
j  would  not  become  retroactive  in 
!  event  of  reversal.  President  Miller 
[emphasized  the  significance  of  this 
1  statement. 

I  Dr.  John  W.  Studebaker,  U.  S. 
I  Commissioner  of  Education,  and 
I  Dr.  Leonard  Power,  research  di- 
;  rector  of  the  Federal  Radio  Edu- 
I  cation  Committee,  both  briefly  re- 
!  viewed  different  phases  of  the  ac- 
tivities and  program  of  FREC  [See 
page  21].  In  the  absence  of  Orrin 
|E.  Dunlap  Jr.,  radio  editor  of  the 
\New  York  Times,  who  was  unable 
I  to  make  a  scheduled  appearance 
;  because  of  illness,  his  previously 
prepared  discussion  of  the  future 
effect  of  television  and  facsimile 

f-n  standard  broadcasting  was  read 
t  the  convention  by  Edward  M. 
[irby. 
Advertising  Bans 
Without  a  word  of  floor  debate, 
t  its  closed  session  July  12,  the 
onvention    unanimously  adopted 
ithe  resolution  embodying  clarifica- 
tion of  the  phrase  "accepted  stand- 
ards of  good  taste"  as  set  forth  in 
the  basic  code.   Tliese   listed  13 
'  "taboos",  specifying  types  of  adver- 
:tising  which  stations  shall  not  ac- 
'  cept.  The  only  speakers  on  the  sub- 
ject were  members  of  the  Program 
Standards  Committee,  Messrs. 
Glade,  Hollister  and  Bill,  who  out- 
lined briefly  the  reasons  for  the 
I  Iresolution  [see  page  9] . 

The  resolution  specified  that 
member  stations  shall  not  accept 
[advertising  of  liquor,  remedies  or 
products  the  sale  of  which  violate 
the  law;  fortune-telling  and  similar 
'{programs;  school  offers  of  ques- 
■tionable  merit;  matrimonial  agen- 
-cies;  homework  offers  except  by 
firms  of  unquestioned  responsibil- 
ity; "dopester",  tip-sheet  and 
'track  publications;  all  forms  of 
[Speculative  finance;  cures  and  prod- 
jiucts  claiming  cures;  false,  decep- 
litive  or  grossly  exaggerated  adver- 
i;ising  claims;  copy  which  describes 
xepellantly,  any  functions  or  symp- 
Itomatic  results  of  disturbances, 
and  the  like;  unfair  attacks  upon 
Competitors;  misleading  statements 
bf  price  or  value,  or  misleading 
comparisons. 

Norton  Uncontested 

Because  many  members  left  the 
Iponvention  following  copyright  ac- 
|ftion  July  12  and  the  banquet  that 
Jevening,  difficulty  was  encountered 
||in  setting  a  quorium  for  the  clos- 
ing session  July  13.  It  adjourned 
(before  noon  after  reading  several 
reports  and  voting  resolutions 
brought  in  by  the  Resolutions  Com- 
;mittee. 

\  The  election  of  Mr.  Norton  as 
k  regional  director  was  uncontested 
when  his  nominated  opponent,  Don 
iSearle,  formally  withdrew.  Mr. 
jSearle  said  the  pressure  of  work 
pi  Omaha  and  Lincoln,  which  he 
'lassumed  a  year  ago  as  general 
manager  of  Central  States  Broad- 


All  for  ASCAP 

BOB  HALL,  well  -  known 
stage  and  radio  entertainer, 
provided  one  of  the  highspots 
in  the  entertainment  at  the 
NAB  convention  banquet  July 
12  when  he  ad  libbed  an  ac- 
count of  the  pressing  ASCAP 
situation  in  words  and  mu- 
sic. Chanting  his  rapid-fire 
commentaries  on  everything 
from  preceding  numbers  on 
the  program  to  personages 
seated  at  the  speaker's  table. 
Hall  drew  hearty  guffaws  as 
he  concluded,  "The  Society 
gets  59(!,  and  now  they  want 
10%;  so  for  your  informa- 
tion, why  not  give  them  your 
stations." 


casting  Co.,  required  his  undivided 
attention  during  the  coming  year. 
In  asking  for  a  "rain  check",  Mr. 
Searle  said  he  hoped  he  would  be 
honored  later  with  an  opportunity 
to  serve.  Praising  Mr.  Norton,  who 
he  said  had  done  a  great  deal  of 
work  during  the  last  year,  Mr. 
Searle  said  he  deserved  "unanimous 
election". 

The  report  of  the  committee  on 
affiliation  of  State  organizations 
with  the  NAB,  headed  by  W. 
Walter  Tison,  WFLA,  recommend- 


THE  MOST  desirable  "freedom" 
from  an  educational  viewpoint  is 
"freedom  to  the  learner  to  learn" 
rather  than  "freedom  to  the  teach- 
er to  teach",  and  that  principle  is 
the  underlying  concern  of  the  Fed- 
eral Radio  Education  Committee, 
made  up  of  broadcasters  and  edu- 
cators. Dr.  John  W.  Studebaker, 
U.  S.  Commissioner  of  Education, 
told  NAB  members  at  a  general 
convention  session  July  12. 

Observing  further  that  the  peo- 
ple's confidence  in  the  art  leads  to 
greatest  successes  in  broadcasting 
as  well  as  any  other  undertaking, 
he  hailed  the  NAB  code  as  a  wise 
step  toward  self-regulation,  a  step 
which  also  must  be  learned  by  edu- 
cational and  non-profit  groups  in 
cooperating  with  the  radio  indus- 
try. 

Laying  a  Foundation 

The  FREC  is  "taking  plenty  of 
time  to  lay  a  solid  foundation  for 
the  solution  of  our  common  prob- 
leins".  Dr.  Studebaker  commented, 
adding  that  its  activities  are  di- 
rected at  creating  school  radio  fa- 
cilities that  would  justify  educa- 
tors' requests  for  radio  time.  He 
briefly  outlined  the  organization 
and  research  and  scrint  exchange 
functions  of  t  h  e  FREC  before 
turning  the  discussion  over  to  Dr. 
Leonard  Power,  project  director 
of  the  FREC,  for  a  detailed  review 
of  its  research  principles  and  ac- 
tivities. 

Studying  "ear  appeal"  for  radio, 
like  "eye  appeal"  has  been  studied 
for  visual  advertisers  and  visual 
media,  the  trained  psychologists, 
sociologists  and  educators  on  the 


ing  circumstances  under  which  they 
should  be  admitted  to  membership, 
was  refei'red  to  the  board  upon 
motion  of  Mr.  Shepard,  who  op- 
posed certain  provisions.  Mr.  Shep- 
ard held  that  whereas  the  recom- 
mendation was  that  at  least  25% 
of  the  stations  of  the  State  asso- 
ciation be  members  of  the  NAB 
to  warrant  affiliation  with  the  NAB, 
he  felt  the  percentage  should  be 
substantially  larger. 

Joe  Marty,  executive  secretary 
of  Radio  Servicemen  of  America, 
outlined  a  plan  for  cooperation  be- 
tween broadcasters  and  servicemen 
under  which  guaranteed  repair  ser- 
vice would  be  rendered,  with  broad- 
casters promoting  the  service. 

Audience  Check 

His  plan  included  a  unique  meth- 
od of  checking  audience  reactions, 
since  the  serviceman  is  in  a  posi- 
tion to  ask  questions  while  handl- 
ing repairs.  Surveys  already  con- 
ducted by  IRS,  he  said,  disclose  that 
many  sets  are  out  of  operation, 
resulting  in  coverage  loss.  Last 
June  the  percentage  in  Chicago  was 
33,  he  said.  The  listening  public, 
he  declared,  is  prone  to  blame  the 
broadcaster  for  everything,  and 
never  attx'ibutes  bad  reception  to 
his  set  because  that  would  reflect 
upon  his  own  judgment  and  he  is 
disinclined  to  admit  it. 

Asserting  that  the  serviceman  is 


FREC  research  staff  are  "the  so- 
cial engineers  of  the  radio  industry 
studying  radio  as  a  social  phenom- 
enon". Dr.  Power  said.  With  this 
listening  research  centerinq;  at 
Princeton  U.,  another  staff  at  Ohio 
State  U.  is  evaluating  broadcasts 
planned  for  use  in  schools,  he  ex- 
plained, along  with  other  studies 
and  the  educational  script  ex- 
change directed  from  the  Office  of 
Education. 

•  "Our  study  of  cooperation  be- 
tween radio  stations  and  local  non- 
profit groups  which  use  station  fa- 
cilities has  some  important  socio- 
losrical  implications,"  he  declared. 
"On  the  network  level  we  find  that 
many  national  organizations, 
through  radio  committees,  are  co- 
sponsoring  excellent  sustaining  pro- 
grams. The  success  of  these  pro- 
grams has  implications  for  the 
American  way  of  broadcasting. 
Those  who  believe  in  democracy 
also  believe  that  the  pooled  wisdom 
of  voluntary  associations  and 
broadcasters  who  are  jointly  cre- 
ating programs  is  superior  to  bu- 
reaucratic creations,  and  we  know 
that  democratically  conceived  and 
administered  broadcasts  retain  a 
more  desirable  responsiveness  to 
the  listeners. 

"Coming  down  to  the  local  level, 
the  principal  problem  seems  to  be 
that  of  raising  program  standards 
so  that  local  civic  progi'ams  are  air- 
worthy, at  least  to  the  extent  that 
the  listener  does  not  reach  for  the 
little  knob  when  these  programs 
are  announced.  It  is  a  proper  func- 
tion of  education  to  improve  the 
air-worthiness  of  local  programs." 


SMILING  Steve  Early,  White 
House  secretary,  was  greeted  by 
Quaker  Maid  hostesses  Betty  (left) 
and  Eleanor  Grey  of  WFIL,  Phil- 
adelphia, just  before  he  made  his 
convention  speech. 


in  a  position  to  take  broadcasters 
"off  the  spot",  Mr.  Marty  contended 
he  is  the  only  "invited  guest"  in 
the  radio  industry  who  enters  by 
the  front  door.  Because  his  advice 
is  asked,  and  is  freely  given,  he  is 
in  a  position  to  serve  as  a  goodwill 
ambassador,  he  said.  The  station 
makes  the  listener  want  to  listen, 
he  pointed  out,  and  servicemen 
"keep  him  listening". 

Mr.  Kirby  outlined  the  results  of 
the  joint  NAB-RMA  promotional 
campaign  and  said  it  was  planned 
to  line  up  a  new  department  to 
undertake  this  work,  possibly  under 
the  NAB  banner  alone. 

While  details  have  not  been 
worked  out,  Mr.  Kirby  said  it  was 
planned,  in  connection  with  the 
change  from  daylight  time,  to  seek 
the  cooperation  of  radio  advertis- 
ers in  promoting  the  new  Fall  pro- 
grams. Point  of  purchase  material, 
wrapper  promotion  and  other 
means  of  expanding  the  desire  of 
listeners  to  listen  more  are  con- 
templated. 

Annual  Accounting 

As  a  second  plan,  he  mentioned 
the  "Radio's  Annual  Report"  pro- 
posal, under  which  all  radio,  co- 
ordinated through  NAB  on  New 
Year's  Day,  would  give  an  account- 
ing of  its  stewardship.  This  is  in 
line  with  the  campaign  to  promote 
radio  by  radio. 

Mr.  Kirby  read  to  the  member- 
ship telegrams  received  from  wo- 
men's organizations  praising  the 
revised  self-regulation  code  as  a 
forward  step.  Among  these  were 
Lucy  R.  Milligan,  radio  chair- 
man. General  Federation  of  Wo- 
men's Clubs;  Mrs.  William  Corwith, 
National  Radio  Chairman,  Ameri- 
can Legion  Auxiliary;  Dorothy  M. 
Lewis,  national  radio  chairman. 
National  Society  of  New  England 
Women,  and  Sidone  Matsner  Gru- 
enberg,  director,  Child  Study  As- 
sociation, and  chairman.  Parent 
Education  Committee,  National 
Advisory  Council  on  Radio  in  Edu- 
cation. 

Arthur  B.  Church,  chairman  of 
the  NAB  Research  Committee,  of- 
fered a  resolution  recommending 
to  the  board  of  directors  the  re- 
entry of  NAB  in  the  service  of  re- 
porting monthly  broadcast  adver- 
tising revenue  in  detail.  Unani- 
mous action  was  taken.  A  similar 
proposal  had  been  voted  down,  9 
to  6,  by  the  outgoing  board  at  its 
meeting  July  9. 

The   Church   committee  resolu- 


Studebaker  Tells  of  Educators^  Work 
In  Imp  roving  Programs;  Hails  NewCode 
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RCA  EQUIPMENT  crew  demonstrated  complete  sight 
as  well  as  sound  equipment  at  NAB  exhibit,  and 
was  headed  by  I.  R.  Baker,  chief  of  transmitter  sales. 
Seated  (1  to  r)  are  W.  M.  Witty,  R.  P.  May,  D.  A. 
Reesor,  P.  V.  Lutz,  A.  R.  Hopkins,  J.  P.  Taylor,  S.  W. 
Goulden,  Harold  C.  Vance  (in  charge  of  facsimile). 


Second  row:  Ben  Adler,  G.  W.  Kimball,  C.  W.  Slay- 
baugh,  J.  D.  Colvin,  A.  N.  Curtiss,  W.  L.  Garnett, 
C.  M.  Lewis.  Back  row:  W.  L.  Lyndon,  W.  P.  Button, 
Tom  Hall,  B.  W.  Robbins,  Ted  Smith  (in  charge  of 
television),  E.  M.  Washburn,  E.  S.  Winlund. 


Crossley  NAB  Survey 

AN  ACTUAL  listener  survey  by 
telephone  was  enacted  for  the  first 
time  at  an  NAB  Convention  by  _ 
Crossley  Inc.  when,  on  July  12, 
delegates  were  invited  to  listen-in 
on  extension  phones  while  calls 
were  in  progress. 

Other  features  of  Crossley  sur- 
vey operations  were  in  operation, 
including  mechanical  recorders 
metering  the  use  of  sets.  Archi- 
bald Crossley,  president  of  Crossley 
Inc.,  was  in  charge. 

Broadcasters  See  Fair 

A  GROUP  of  2.30  broadcasters,  in- 
cluding families,  visited  the  World's 
Fair  in  New  York  July  14  as  the 
guests  of  Grover  Whalen  and  Dr. 
John  S.  Young,  director  of  radio 
and  television.  The  invitation  was 
extended  through  Dr.  Young  at 
the  NAB  convention.  A  whirlwind 
special  tour  of  the  fair,  together 
with  dinner  at  Perylon  Hall,  and 
other  special  events  were  staged 
for  the  radio  delegation. 


tion  emphasized  the  importance  of 
information  of  this  character  with- 
in the  control  of  the  NAB.  It  was 
recited  there  is  no  need  now  to 
fear  misuse  of  gross  revenue  in- 
formation, since  actual  income  fig- 
ures are  now  prepared  by  the  FCC 
on  a  yearly  basis.  This  FCC  in- 
formation will  serve  to  correct  any 
false  impressions,  the  resolution 
continued,  and  the  revival  and  ex- 
pansion of  the  NAB  index  is  de- 
sirable in  the  industry.  If  the  in- 
formation is  gathered  by  NAB,  it 
will  be  in  a  position  to  specify 
what  information  may  be  released. 
The  industry  thus  would  be  in  a 
position  to  control  its  own  figures 
"and  not  have  them  subjected  to 
handling  by  outside  agencies  where 
misrepresentations  are  likely  to  oc- 
cur", said  the  resolution,  and  cen- 
tralization in  the  NAB  would  les- 
sen the  need  for  special  question- 
naires. 

Adopt  Resolutions 

In  quick  order,  under  the  ham- 
mer weilded  by  Chairman  Carpen- 
ter of  the  Resolutions  Committee, 
the  convention  adopted  a  series  of 
resolutions  in  which  those  com- 
mending President  Miller  for  his 
action  in  the  abortive  international 
rules  controversy,  and  the  three- 
year  license  plea  were  most  sig- 
nificant. Other  resolutions  thanked 
convention  speakers,  gave  Presi- 
dent Miller  and  his  staff'  a  unani- 
mous express  of  appreciation  "for 
their  loyalty,  cooperation  and 
whole-hearted  support  during  the 
year",  and  otherwise  expressed 
gratitude  for  service  and  courte- 
sies during  the  convention. 

The  international  rule  resolu- 
tion chronologically  recounted  the 
events  leading  up  to  the  demands 
for  hearings  on  the  rule,  to  modify 
its  language  and  remove  the  ob- 
jectionable features.  Because  the 
FCC,  or  at  least  certain  of  its  mem- 
bers, became  indignant  over  the 
NAB  attitude,  the  unanimous  vote 
was  particularly  significant.  The 
resolution  concluded  that  the  mem- 
bership affirms  and  believes  that 
the  statements  contained  in  Mr. 
Miller's  original  letter  "constitute 
a  fair  and  accurate  expression  of 
the  fundamental  issues  involved" 
and  then  commended  him  for  his 


Believe  It  or  Not 

AT  6:14  p.m.,  July  12,  dur- 
ing the  NAB  conventoin, 
Lloyd  Thomas,  chairman  of 
the  Nat'onal  Committee  of 
Independent  Broadcasters 
and  former  head  of  WROK, 
Rockford,  111.,  resigned  his 
post  because  he  no  longer  was 
actively  engaged  in  station 
operation.  He  was  unani- 
mously elected  executive  sec- 
retary. At  6:58  p.m.  he  re- 
ceived a  phone  call  from 
Washington  informing  h  i  m 
that  the  FCC  had  just 
granted  his  application  for  a 
new  local  station  at  Hastings, 
Neb. 


Independents  Enlarge  Committee^ Name 
New  Committeemen: Music  Group  Picked 


"prompt  and  vigilant  action  in 
calling  to  the  attention  of  the  Com- 
mission and  the  public  the  fact  that 
the  regulations  governing  interna- 
tional broadcasting  stations,  as 
drafted,  contained  elements  of  a 
genuine  threat  to  the  right  of  free 
speech  by  radio  communication,  not 
only  in  the  operations  of  interna- 
tional broadcast  stations,  but  in 
the  domestic  field  as  well." 

Finally,  the  resolution  expressed 
the  hope  that  the  Commission,  fol- 
lowing the  hearing  on  the  regula- 
tion, "through  appropriate  revision 
or  modification"  will  make  it  clear 
that  it  could  not  in  any  way  be 
construed  or  interpreted  "to 
abridge  in  any  manner  the  funda- 
mental right  of  free  speech  by 
means  of  radio  communication." 

The  three-year  license  resolu- 
tion expressed  commendation  of 
the  action  last  month  of  the  FCC 
in  extending  licenses  from  six 
months  to  a  year,  declaring  it  will 
contribute  to  the  stability  of  the 
industry  and  enhance  the  oppor- 
tunity for  increasingly  better  pub- 
lic service.  But  it  went  further  bv 
resolving  that  the  NAB  should 
continue  its  efforts  to  obtain  the 
maximum-length  licenses  for  three- 
year  terms  as  permitted  under  the 
law.  Copies  of  the  resolution  were 
ordered  sent  to  the  FCC  member- 
ship "as  an  expression  of  apprecia- 
tion of  the  confidence  which  the 
extension  of  the  license  period  evi- 
dences." 


THE  National  Committee  of  Inde- 
pendent Broadcasters  was  enlarged 
from  9  to  17,  representing  each 
district  of  the  NAB,  at  meetings 
held  during  the  NAB's  Atlantic 
City  convention. 

Lloyd  Thomas,  general  manager 
of  a  newly-granted  station  at  Hast- 
ings, Neb.,  and  former  head  of 
WROK,  Rockford,  111.,  resigned  the 
chairmanship  of  the  committee  af- 
ter serving  nearly  two  years,  but 
became  executive  secretary.  H.  A. 
Lafount,  WOV,  New  York,  auto- 
matically succeeded  to  the  chair- 
manship from  the  vice-chairman- 
ship. A  new  chairman  and  execu- 
tive committee  of  five  will  be  se- 
lected at  the  first  meeting  of  the 
committee. 

Twelve  committeemen  were  se- 
lected during  the  closing  meeting 
of  the  NIB,  including  seven  hold- 
overs. The  remaining  five  will  be 
appointed  by  the  executive  secre- 
tary after  consulting  NAB  board 
members  from  the  districts  still 
open. 

Reelected  were:  District  1,  Stan- 
ley N.  Schultz,  WLAW,  Lawi-ence, 
Mass.;  District  2,  H.  A.  Lafount, 
WOV,  New  York;  District  3,  Frank 
R.  Smith  Jr.,  WWSW.  Pittsburgh; 
District  4,  H.  Bliss  McNaughton, 
WTBO,  Cumberland.  Md.;  District 
7,  Jack  R.  Howard,  WCPO,  Cincin- 
nati; District  10,  Edgar  Shutz, 
WIL,  St.  Louis;  District  11,  Greg- 
ory Gentling,  KROC,  Rochester, 
Minn. 

Newly  elected  were:  District  13, 
James  R.  Curtis,  KFRO,  Long- 
view,  Tex.;  District  14,  Frank  E. 
Hurt,  KFXD.  Nampa,  Ida.;  Dis- 
trict 15,  Arthur  Westlund.  KRE, 
Berkelev.  Cal.;  District  16,  Leo  Ty- 
son, KMPC,  Los  An'rele'^:  District 
17,  T.  W.  Symons  Jr..  KXL,  Port- 
land, Ore. 

Music  Committee 

Created  as  an  emergency  group 
to  represent  independent  broad- 
casters during  negotiations  with 
the  musicians'  union  in  1937,  and 
never  officially  within  the  NAB, 
the  NIB  moved  to  petition  the 
NAB  board  to  recognize  its  exist- 
ence within  the  association. 

Major  issues  during  the  several 


sessions  were  copyright  and  the 
threat  of  "push-button"  sets.  The 
proposed  code  was  given  scant 
group  consideration  beyond  the 
overwhelming  sentiment  for  adop- 
tion. 

Following  a  report  by  John  El- 
mer, WCBM,  Baltimore,  on  the  re- 
sults of  a  copyright  survey  among 
independent  stations  which  he  re- 
cently had  completed,  the  indepen- 
dent broadcasters  passed  a  resolu- 
tion favoring  payment  to  ASCAP 
on  the  basis  of  programs  as  used, 
with  clearance  and  payment  at  the  ; 
source. 

Hit  Push-Button  Sets 

The  "push-button"  type  of  re- 
ceiving set  received  severe  criti- 
cism. Averaging  only  four  buttons 
per  set,  and  generally  excluding  the 
independent  stations,  push-button 
sets  would,  according  to  a  resolu- 
tion passed  by  the  NIB,  "in  five 
years  at  the  present  rate  of  re- 
placement seriously  reduce  the 
possible  listening  audience  of  the 
independent  stations,  thereby  caus- 
ing inestimable  damage  to  the  in- 
dependent broadcasters  through  the 
loss  of  advertising  revenue."  The 
resolution  further  stated  that  con- 
tinuation of  the  sale  and  distribu- 
tion of  push  button  sets  by  mem- 
bers of  the  RMA  constituted  an 
unfair  trade  practice  and  a  monop- 
olistic condition  in  the  broadcasting 
industry.  Unless  a  satisfactory  so- 
lution to  this  problem  is  secured 
by  the  RMA,  warned  the  resolu- 
tion, the  matter  would  be  brought 
to  the  attention  of  the  proper  gov- 
ernmental agencies. 

The  NAB  convention  adopted  a 
motion  by  Walter  J.  Damm,  WTMJ, 
Milwaukee,  that  the  resolution  be; 
referred  to  the  board  for  future; 
action  in  view  of  the  absence  of  a 
representative  vote  at  the  conclud- 
ing session. 


WHEN  NAB  conventioners  observed 
that  William  Fay,  general  manager 
of  WHAM,  Rochester,  was  not  pres- 
ent for  the  first  time  in  years,  in- 
quiries were  made  of  his  chief.  Ed- 
ward A.  Hanover,  executive  of  Strom- 
bert-Carlson,  station  owners.  It  was 
revealed  that  Mr.  Fay,  even  though 
he's  more  than  passed  his  majority, ^ 
was  confined  to  bed  with  chocken  pox.;  |J; 
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NAB  Members 


■  '  ^.bert,  Don  B.,  WTMJ,  Milwaukee 

i  Adams,  John  T..  KFJZ,  Fort  Worth 
■|  Affleck,  Gordon  Burt.  KSL,  Salt  Lake  City 

■  Akerberg,  Herb,  CBS,  New  York 
Anderson.  H.  Vernon.  WJBO,  Baton 

Rouge,  La. 

Applebv,  William  H..  WPG.  Atlantic  City 
Arnoux.  Campbell,  WTAR,  Norfolk 
Ashbv,  A.  L.,  NBC.  New  York 
lAtlass.  Ralph  L.,  WJJD,  Chicago 
Atteberrv.  Ellis,  KCKN.  Kansas  City,  Kan. 
Avery.    Lewis   H.,   WGR-WKBW.  Buffalo, 
N.  Y. 

Bailey,  Charles  L..  WHP.  Harrisburg,  Pa. 
Bailey,    Dean   A.,   WIBW-KCKN,  Topeka- 

Kansas  City,  Kan. 
Baker,  C.  Alden,  WKBN,  Youngstown,  O. 
■  Baltimore,  Louis  G.,  WERE,  Wilkes-Barre, 

Pa. 

Bannister,  Harry,  WW  J,  Detroit 

Barroll,   Hope  H..   Jr.,   WFBR.  Baltimore 

Barrv,  Jimmie,  KFPW,  Fort  Smith,  Ark. 

jBatchelder,  Harold  W.,  WFBR.  Baltimore 
Bausman,  Robert  E.,  WIRE,  Indianapolis 

■Behrman,  William  W.,  WBOW,  Terre 

Haute,  Ind. 
Bell,  John  C,  WBRC,  Birmingham 

'  Benson,  Lester  A.,  WIL,  St.  Louis 
Berkeley,   Kenneth   H.,   NBC,  Washington 

I  Bess,  Herman,  WNEW,  New  York 
Seville,  Hugh  M..  Jr..  NBC,  New  York 
'Bill,  Edgar  L.,  WMBD.  Peoria,  111. 

IjBillings,  Ford,  WGL,  Fort  Wayne 

l;Bishop,  Edward  E.,  WGH,  Newport  News, 
Va. 

Bishop,  Frank,  KFEL.  Denver 
•Blossom,  Roy  E.,  WFBM.  Indianapolis 

Bockoven.  Leslie  F.,  Western  Electric  Co., 
J     New  York 

jBondurant,  Hale,  WHO,  Des  Moines 
'Borel,  Richard  A..  WBNS.  Columbus 

Borland.  Robert  D..  WHK.  Cleveland 

Born,  H.  H..  WHBL.  Sheboygan,  Wis. 

Borton.  F.  W.,  WQAM,  Miami 
'  Boyd,  Maurice  M..  NBC,  New  York 

Boyle,  John  J.,  WJAR,  Providence 
•Brackett,   Quincy   A.,   WSPR,  Springfield, 
Mass. 

Branch,  Gerald  E..  WLW,  Cincinnati 
Brandt.  Otto  P.,  NBC,  New  York 
iBrennen,  H.  K..  KQV.  Pittsburgh 

(Bright,  Arthur  L.,  KFPY,  Spokane 
Brown,  Dave  D.,  WHTO.  Dayton 
Brunton,  Ralph  R..  KJBS,  San  Francisco 

^  Buck  waiter.  I.  Z..  WGAL.  Lancaster,  Pa. 

'iBurbank.  Mortimer  L.,  WJAR,  Providence 
gurk.  Rev.  Wallace  A..  WEW,  St.  Louis 
Butcher,  Harry  C,  CBS,  Washington 

iCaley,  Charles  C,  WMBD.  Peoria,  111. 
-jCalkins,  John  T.,  WENY,  Elmira,  N.  Y. 
.Callahan,  Vincent  F.,  WWL.  New  Orleans 
.Cartwright,  Bill,  Edward  Retry  &  Co.. 
::  Detroit 

ICampbell,  Martin,  WFAA,  Dallas 
[CargiU,  E.  K..  WMAZ.  Macon.  Ga. 

Carmichael,  Mike,  KWK.  St.  Louis 
■parpenter,  H.  K.,  WHK-WCLE,  Cleveland 

Carr,  Eugene.  WGAR.  Cleveland 

Chadwick.  Lee.  WTAR.  Norfolk 

Chafey,  Clifford  M.,  WEEU.  Reading,  Pa. 

Chernoff,   Howard  L.,  WCHS,  Charleston, 
W.  Va. 

Church,    Arthur   B.,   KMBC,    Kansas  City 

Cisler,   Stephen  A.,  WGRC,  New  Al- 
bany, Ind. 
iClark.  Plez  S.,  KFH.  Wichita 

Clifford.  Marie  E.,  WHFC.  Cicero.  111. 
llClipp,  Roger  W.,  WFIL,  Philadelphia 

iColeman,  George  D.,  WGBI.  Scranton 
.Coleman,  Maurice  C,  WATL,  Atlanta 

iGonvey.  Bob.,  KWK.  St.  Louis 
"Cook,  Charles  R..  WJBL.  Decatur,  HI. 
(Cook.  Nathan  W.,  WIBX,  Utica,  N.  Y. 
.Corey,  James,  WABY.  Albany,  N.  Y. 

Cosby,  Clarence  G..  KXOK.  St.  Louis 
IrDouch,  Sterling,  V..  WDRC,  Hartford 
|-Doulson,  W.  Lee,  WHAS.  Louisville 
Ipowles,  Gardner.  KSO-KRNT,  Des  Moines 

.Gowper,  Irwin  C.  WTIC.  Hartford 
■Cox,  Lester  E.,  KCMO.  Springfield,  Mo. 

praig,  Ed-svin  W..  WSM,  Nashville 

iPraig,  W.  F..  WLBG,  Muncie.  Ind. 

praney,  E.  B.,  KGIR.  Butte.  Mont. 

Dross,  "Red",  WMAZ.  Macon,  Ga. 
Jpurtls,  James  R.,  KFEO,  Longview,  Tex. 


lamm,  Walter  J.,  WTMJ.  Milwaukee 
lanforth,  Harold  P.,  WDBO,  Orlando,  Fla. 
lannenbaum,  Alexander  W.,  WDAS, 
Philadelphia 
Delaney,  Charles  G.,  WTHT,  Hartford 
Dellar,  Lincoln,  WBT,  Charlotte 
Dewing,  Harold  L.,  WCBS.  Springfield,  111. 
DeWitt,  John  H.,  WSM,  Nashville 
Dittman,   William   F..   WTMJ,  Milwaukee 
Dobyns,  John  A.,  KGER,  Long  Beach,  Cal. 
Dobyns,  Merwin.  KGER,  Long  Beach,  Cal. 
Jolph.  William  B.,  WOL.  Washington 
Poolittle,  Franklin  M.,  WDRC,  Hartford 
Draughon,  Jack  M.,  WSIX,  Springfield, 
Tenn. 

Duncan,  Walter,  WNEW.  New  York 
pyer.  Gene  T.,  WGES,  Chicago 

iEaton,  Joe.,  WHAS,  Louisville 
Egner,  C.  Lloyd,  NBC,  New  York 


Eighmev,  F.  C,  KGLO,  Mason  City,  la. 
Elias,  Don  S.,  WWNC,  Asheville 
Elmer,  John.  WCBM.  Baltimore 
Enns,  Ted.  KSO-KRNT,  Des  Moines 
Evans,  Ralph,  WHO.  Davenport,  la. 
Everson,  Carl  M.,  WHKC,  Columbus 

Fahv.  A.  A.,  KABR,  Aberdeen,  S.  D. 
Fellows,  Harold  E..  WEEI,  Boston 
Feltis,  Hugh  M.,  KOMO-KJR,  Seattle 
Fetzer,  John  E.,  WKZO,  Kalamazoo 
Feyl,  Albert  J..  WBAB,  Atlantic  City 
Fields,  John  H.,  Jr.,  WPTF,  Raleigh 
Fitzer,  H.  Dean,  WDAF.  Kansas  City,  Mo. 
Fitzpatrick,  Leo  J.,  WJR,  Detroit 
Fitzsimonds,   Frank  E.,  KFYR,  Bismarck, 
N.  D. 

Flanigan.  Ed,  WSPD.  Toledo 
Foster,  Cedric  W.,  WTHT,  Hartford 
Foster,  Ralph  D.,  KGBX,  Springfield,  Mo. 
Fox.  Myron,  KDYL.  Salt  Lake  City 
Fuld,  Stephen,  WABC,  New  York 

Gammons,  Earl  H..  WCCO,  Minneapolis 
Gellard,  Samuel  J.,  WLTH,  New  York 
Gentling,    Gregory    P.,    KROC,  Rochester. 
Minn. 

Gillin,  John  J.,  Jr.,  WOW,  Omaha 
Gimbel,  Benedict,  Jr.,  WIP,  Philadelphia 
Glade,  Earl  J.,  KSL.  Salt  Lake  City 
Gluck,  Earle  J.,  WSOC,  Charlotte 
Godfrey,  Earle,  WPG.  Atlantic  City 
Gould,  Purnell  H.,  WFBR.  Baltimore 
Gove,  Edward  L..  WHK-WCLE,  Cleveland 
Gray,  Gilson,  CBS,  New  York 
Gregory,   Sherman   D.,   KDKA,  Pittsburgh 
Grignon,  G.  W.,  WISN,  Milwaukee 
Gude,  John  G.,  CBS.  New  York 
Guy,  Raymond  F.,  NBC,  New  York 

Haase,  Walter  B.,  WDRC.  Hartford 
Hackathorn,  Ken  K.,  WHK-WCLE,  Cleve- 
land 

Hager.  Kolin  D.,  WGY.  Schenectady 
Hagman,  Clarence  T..  WTCN,  St.  Paul 
Halff,  Hugh,  A.  L.,  WOAI,  San  Antonio 
Hamilton,  Ray,  V.,  KXOK,  St.  Louis 
Hamilton,  Thomas.  WNEW.  New  York 
Hanover,  E.  A.,  WHAM,  Rochester,  N.  Y. 
Hanson.  O.  B..  NBC,  New  York 
Harm,  George,  KARM.  Fresno,  Cal. 
Hatcher,  Ralph,  WTAR,  Norfolk 
Hauser,  Bertram,  NBC.  New  York 
Hedges,  William  S.,  NBC,  New  York 
Heiser,  Albert  E..  WLVA.  Lynchburg  Va. 
Henkin,  Joseph,  KSOO-KELO,  Sioux  Falls, 
S.  D. 

Herman,  A.  M.,  WBAP,  Fort  Worth 
Hibb,  C.  G.,  WAIR,  Winston-Salem,  N.  C. 
Hibbs,   E.   Douglass,   WTEL.  Philadelphia 
Hickox,  Sheldon  B..  WEAF.  New  York 
Hill,  Edward  E.,  WTAG.  Worcester,  Ma*s. 
Hill.  Luther  L..  KRNT,  Des  Moines 
Hinkle.  Felix,  WHBC.  Canton,  O. 
Hirsch.  Oscar  C,  KFVS,  Cape  Girardeau, 
Mo. 

Hoessly,  Harry,  WHKC.  Columbus 
Hollister,  Herbert,  KANS.  Wichita 
Holman.  John  A..  WBZ.  Boston 
Hopkins,  James  F.,  WJBK,  Detroit 
Horn,  C.  W.,  NBC,  New  York 
Horton,  Kingsley  F..  WEEI.  Boston 
Hough.  Harold  V.,  WBAP,  Fort  Worth 
Howe,  James  L.,  WLVA.  Lynchburg,  Va. 
Hubbard.  Stanley  E.,  KSTP,  St.  Paul 
Hull,  Clair  B..  WDZ,  Tuscola,  111. 


Hurt.  Frank  E.,  KFXD,  Nampa,  Ida. 
Hutchinson,  William  E..  WAAF,  Chicago 
Hyde,  Charles  A.,  WHK,  Cleveland 

Imbrogulio,  Joseph,  WFBR,  Baltimore 
Inman,  Don  E.,  WMT,  Waterloo,  la. 
loset,  Don,  WLOK,  Lima,  O. 

Jayne,  Dan  E.,  WELL,  Battle  Creek 
Johnson,  George  W.,  KTSA,  San  Antonio 
Johnson,   Leslie  C,   WHBF,   Rock  Island, 
111. 

Johnson,  Walter,  WTIC.  Hartford 
Johnston,  Henry  P.,  WSGN,  Birmingham 
Johnston,    Kenneth   B.,   WCOL,  Columbus 
Jones,  Merle  S.,  KMOX,  St.  Louis 
Jones,  M.  Tilford.  KXYZ,  Houston 
Jordan,  Ray  P.,  WDBJ,  Roanoke,  Va. 
Joscelvn,  A.  E.,  WABC,  New  York 
Joy,  George  E.,  WRAK,  Williamsport,  Pa. 
Joy,  Leslie,  NBC-KPO,  San  Francisco 

Kapner,  Leonard,  WCAE,  Pittsburgh 
Karol,  John  J.,  CBS,  New  York 
Kaufman,  David,  KFNF,   Shenandoah,  la. 
Kaufman,   Jesse   L.,   KFNF,  Shenandoah, 
la. 

Kay,  Lambdin,  WSB.  Atlanta 
Kaye,  Sydney  M.,  CBS,  New  York 
Kelchner,   Jay   O.   J.,  WMMN,  Fairmont, 
W.  Va. 

Kelly,  George  F.,  Jr.,  WCSH,  Portland,  Me. 
Kendrick,    Alfred   J.,   World  Broadcasting 

System,  New  York 
Kennedy,  John  A.,  WCHS,  Clarksburg,  W. 

Va. 

Kennett,  Bob  L.,  WHAS.  Louisville 
Kettler,  Stanton  P.,  WALR,  Zanesville,  O. 
Kiggins,  Keith,  NBC,  New  York 
Klauber,  Edward,  CBS,  New  York 
Koessler,  Walter  M.,  WROK,  Rockford,  111. 
Kyler,  Jim,  WCLO,  Janesville,  Wis. 

Lafitte,  St.  George,  WKAQ,  New  York 
Lafount,  Harold  A..  WCOP,  Boston 
Lahr,  Melvin,  WKOK,  Sunbury,  Pa. 
Landis,  DeWitt,  KFYO,  Lubbock,  Tex. 
Lane,  C.  Howard,  KFBK,  Sacramento 
Lang,  Joseph,  WHOM,  Jersey  City 
LaStayo,  Paul  H..  WAAT.  Jersey  City 
Laubengayer,  R.  J.,  KSAL.  Salina,  Kans. 
Laux,  John  J.,  KQV,  Pittsburgh 
Lavin,  Barney  J.,  WDAY.  Fargo.  N.  D. 
Lawrence,  Craig,  KSO-KRNT,  Des  Moines 
Leich,  Clarence,  WGBF,  Evansville 
Levy,  Isaac  D..  WCAU.  Philadelphia 
Levy,  Leon,  WCAU,  Philadelphia 
Lewis,  Dick,  KTAR.  Phoenix 
Levshon,  Hal  I..  WIOD,  Miami 
Locke,  C.  B.,  KFDM.  Beaumont 
Lodge,  William  B.,  CBS,  New  York 
Loeb,  Howard  M..  WFDF,  Flint 
Lohr,  Lenox  R..  NBC,  New  York 
Long,  Dewey  H.  WSAI,  Cincinnati 
Lord,   Nathan.   WAVE.  Louisville 
Lounsberry,  I.  R..  WGR.  Buffalo 
Loyet.  Paul  A..  WHO.  Des  Moines 
Lucy.  Calvin  T..  WRVA,  Richmond,  Va. 
Ludy,  Ben,  WIBW,  Topeka 
Luther.  Clark  A.,  KFH,  Wichita 

MacPherson,   Kenneth  O.,  KPFA,  Helena, 
Mont. 

McCarthy,  C.  L.,  KQW,  San  Jose.  Cal. 
McClancy.  B.  F.,  NBC,  New  York 
McCollough.   Clair   R.,   WGAL,  Lancaster. 
Pa. 


McConnell,  James  V.,  NBC.  New  York 
McCormack,  John  C,  KWKH-KTBS, 

Shreveport 
McDonald,   George  C.  WGTM,  Detroit 
McDowell,  R.  E..  WGBI,  Scranton 
McGill,  W.  B.,  KDKA,  Pittsburgh 
McKernan,  Edward,  WIBW,  Topeka 
McLaughlin,  C.  A.,  WIBC,  Indianapolis 
McNaughton,   Henry  B.,  WTBO,  Cumber- 
land, Md. 

Macy,  Noel,  WFAS,  White  Plains.  N.  Y. 
Maland,  Joseph  O.,  WHO,  Des  Moines 
Malo,  William  F..  WDRC.  Hartford 
Marshall,  Glenn  K.  G.,  WBRC.  Birmingham 
Maslin,  Robert  S.,  Jr..  WFBR,  Baltimore 
Mason,  Richard  H.,  WPTF,  Raleigh 
Mathiot.   Jac.   E.,  WGAL,   Lancaster,  Pa. 
Maxey,  Ovelton,  L.,  WRTD.  Richmond,  Va. 
Megargee.  Frank.  WGBI.  Scranton 
Melrose,  Edythe  Fern,  WJW,  Akron 
Mendelsohn,   Monroe  L.,   WBAB,  Atlantic 
City 

Merrvman,  Philip  I..  NBC.  New  York 
Meyer,  Harold  H..  WSUN,  St.  Petersburg 
Meyer,  P.  J.,  KFYR.  Bismarck,  N.  D. 
Meyers,  Carl  J..  WGN.  Chicago 
Milbourne.  Lewis  M.,  WCAO,  Baltimore 
Mitchell,  L.  S.,  WDAE.  Tampa 
Moore,  William  I.,  WBNX,  New  York 
Morency,  Paul  W.,  WTIC,  Hartford 
Morgan,  Clay,  NBC,  New  York 
Moroney,  James  M.,  WFAA.  Dallas 
Morris,    Felix   J.,   WIBW-KCKN,  Topeka- 

Kansas  City 
Morton,  Oliver,  NBC.  Chicago 
Mosby.  Art  J..  KGVO,  Missoula,  Mont. 
Moskovics,  George  L.,  KNX.  Los  Angeles 
Mu«selman,  B.  Bryan,  WCBA,  AUento-wn, 

Pa. 

Myers,  C.  W.,  KOIN-KALE,  Portland,  Ore. 

Neal,  E.  Johnston.  WRAL.  Raleigh 
New,  John  W.,  WTAR,  Norfolk 
Nichols,    Horace    W.,    WHAI,  Greenfield, 
Mass. 

Norton,  George  W.,  WAVE,  Louisville 
Norton.  John  N..  Jr..  WJZ.  New  York 
Nunn.  Gilmore  N..  WLAP.  Lexington,  Ky. 
O'Dea.  Richard.  WNEW,  New  York 
O'Fallon.  Eugene  P..  KFEL.  Denver 
O'Neil.  Norris  L.,  WSJS,  Winston-Salem. 
N.  C. 

Orr,  B.  F..  KTRH.  Houston. 
Orr,  Wilbert  I..  WBNS,  Columbus 
Outler,  John  M.,  WSB,  Atlanta 

Palmer.  B.  J..  WHO.  Davenport.  la. 
Patrick.  Talbot.  WGBR.  Goldsboro,  N.  C. 
Patt,  John  F..  WGAR.  Cleveland 
Patt,  Ralph  H..  WPAY.  Portsmouth,  O. 
Patterson,  Mrs.  Betty,  WFAS,  White 

Plains,  N.  Y. 
Pearson,  John  E.,  KGBX.  Springfield.  Mo. 
Penny,  Royal  E..  WBT,  Charlotte 
Retry,  Edward,  Edward  Petry  &  Co.,  New 

York 

Pfaff,  Angus  D.,  WHLS.  Port  Huron,  Mich. 
Phillips,  Charles  F..  WFBL,  Syracuse 
Pierce,  Morris,  WGAR.  Cleveland 
Pribble,  Vernon  H.,  WTAM,  Cleveland 
Pulliam,    Eugene   C,   WIRE,  Indianapolis 
Pyle,  K.  W.,  KFBI,  Abilene,  Kan. 

(Continued  on  next  page) 


WESTERN  ELECTRIC,  Graybar  and  Bell  Labs  contingent  at  the  convention  included  (front  row,  1  to  r) 
Will  Whitmore,  George  W.  Davis,  Fred  Allman,  Al  Wise,  Fred  Cunningham,  H.  A.  Reise;  (middle  row)  H.  E. 
Mendenhall,  Walt  Ponsford,  E.  W.  Thurston,  A.  J.  Eaves,  L.  F.  Bockhaven,  Louis  Walker;  (back  row)  Jack 
Lynch,  Frank  Stahl,  D.  B.  McKee,  William  Jonker,  W.  L.  Black,  H.  Vaderson,  R.  A.  McCurdy,  R.  E.  Poole, 
W.  H.  Doherty,  James  LaMarque. 
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{Continued  from  preceding  page) 

Quarton,  Sumner,  WMT.  Cedar  Rapids 
Quarton,  William  B.,  WMT,  Cedar  Rapids 

Rae,  Marvin  DeWitt.  WNEW,  New  York 
Ream,  J.  H..  CBS,  New  York 
Redmond,  Abe  K.,  WHP.  Harrisburg,  Pa. 
Reed,  Norman,  WPG.  Atlantic  City 
Reed.  Vernon  E.,  KFH.  Wichita 
Reineke.  Earl  C,  WDAY.  Fargo,  N.  D. 
Reinsch.  James  L..  WHIO.  n-^vton 
Richmond,    Ru=sell    W.,    WHK,  Cleveland 
Ringson,   W.   Ray,   WRDW.   Augusta,  Ga. 
Ripley,  Fred  R.,  WSYR,  Syracuse 
Rivers.  John  M.,  WCSC,  Charleston,  S.  C. 
Roberts,    Elzey.    KXOK-KFRU,    St.  Louis 
Roberts,    E.    M.,    Jr.,    KXOK-KFRU,  St. 
Louis 

Robertson.  Dale,  WBAX.  Wilkes-Barre,  Pa. 
Rodffers,  James  W.,  WROK,  Rockford,  III. 
Roeder.  George  H.,  WCBM.  Baltimore 
Rosenbaum,    Samuel   R.,    WFIL,  Philadel- 
phia 

Rothschild.  Walter  J..  WTAD.  Quincy,  111. 
Runvon,  Mefford  R.,  CBS,  New  York 
Russell.  Frank  M  .  NBC.  Washington 
Ryan,  John  H.,  WSPD,  Toledo 

Sambrook,  A.  B.,  WBS.  New  York 
Schamberg.  John  M..  WBS.  New  York 
Schilling.  John  T.,  WHB,  Kansas  City 
Schmid.  Robert  A.,  WOR,  Chicago 
Schudt.  William  A..  WKRC.  Cincinnati 
Schultz,    Stanley    N.,    WLAW,  Lawrence, 
Mass. 

Schwartz.  Rav  E..  KYSM.  Mankato,  Minn. 
Scripps.  Will'aT,  J..  WWJ,  Detroit 
Searle.  Don.  KFAB-KOIL,  Omaha 
Seitz,  Frank  A.,  WFAS,  White  Plains, 
N.  Y. 

G.   Richard   Sbq/fto.  WIS.  Columbia,   S.  C. 
Sharp,  Ivor.  KSL.  Salt  Lake  City 
Shepard,    John,    3rd.,    Yankee  Network, 
Boston 

Shouse.  James  D.,  WLW,  Cincinnati 
Shumberger,  John  C,  WCBA,  AUentown, 
Pa. 

Shutz,  Edgar  P..  WTL,  St.  Louis 
Sibson.  Ken  L.,  KRGV.  Weslaco.  Tex. 
Slavick,  Henry  W..  WMC.  Memphis 
Smith.  Calvin  J.,  KFAC.  Los  Angeles 
Smith,  Frank  B..  WWSW.  Pittsburgh 
Smith.  George  W.,  WWVA.  Wheeling 
Smith.  Harold  E..  WOKO-WABY,  Albany 
Smith,  Neal  A..  WCOL.  Columbus 
Smith,  T.  Fra"k.  KRTS.  Houston 
Soule.  O.   P.  KTFT-KSEI,  Salt  Lake  City 
Stapp,  Jack  S.,  WSM,  Nashville 
Stearns.  Frank  M.,  WSAL,  Salisbury,  Md. 
Steinman,  John  F.,  WGAL,  Lancaster,  Pa. 
Steinman.  J.  Hale,  WGAL,  Lancaster,  Pa. 
Stoer.  E.  M.,  Hearst  Radio.  New  York 
Stone.  Harry,  WSM.  Na=hville.  Tenn. 
Stone.  Peggy.  Hearst  Radio,  New  York 
Storer.  Geor?re,  Toledo 

Streibert.  Theodore  C.  WOR.  New  York 
Strotz.  Sidney  N..  NBC.  Chicago 
Swartley.  W.  C,  WGL.  Fort  Wavne 
Symons,  T.  W.,  Jr.,  KXL,  Portland,  Ore. 

Taylor,  Cliff.  WBEN,  Buffalo 
Taylor,  O.  L.,  KGNC.  A-"arillo 
Thaver,  Thomas  E.,  WWNC.  Asheville 
Thomas,  Euge'-e  S  .  WOR.  New  York 
Thomas,  Harold.  WATR,  Waterbury,  Conn. 
Thomas,  Llovd  C  Rockford.  111. 
Thompson.  Roy,  WFPG.   AHoona,  Pa. 
Thornburgh,  Donald  W.,  CBS,  Los  Angeles 
Thurston.  Elbert  W.,  Western  Electric  Co., 
New  York 

Tincher.  Robert  R.,  WNAX,  Yankton,  S.  D. 
Tips,  Kern.  KPRC.  Houston 
Tison.  W.  Walter.  WFLA.  Tampa 
Towner.  Orrin  W  .  WHAS.  Louisville 
Trace.  Gene.  WMBD.  Peoria,  111. 
Trammell.  Niles.  NBC,  New  York 
Trenner,  Lew,  WTBX.  Utica,  N.  Y. 
Tully.  J.  C.  WJAC,  Job"=town.  Pa. 
Twamley.  Ed?ar  H..  WBEN,  Buffalo 
Tyson,  Leo  B.,  KMPC,  Beverly  Hills,  Cal. 

Uridge,  Owen  F.,  WJR,  Detroit 

Van  Volkenburg,  Jack  L..  CBS.  Chicago 
Venard,  Lloyd  George.  WCKY,  Cincinnati 
Vorpe,  John  T.,  WHK-WCLE,  Cleveland 
Voynow,  Edward  E.,  Edward  Petry  &  Co., 
Chicago. 

Wagner,   James   A.,   WHBY,   Green  Bay, 
Wis. 

Wagstaff.  W.   E..   KDYL,   Salt  Lake  City 
Walker,  George  D.,  WAIR,  Winston-Salem, 
N.  C. 

Watson,    Loren    L.,    Hearst    Radio,  New 
York 

Weil,  Ralph  N.,  Hearst  Radio,  Chicago 
Weiner,  Max.  WNEW,  New  York 
Weiss,  Lewis  Allen,  Don  Lee,  Los  Angeles 
Whaley,    Storm,    KUOA,    Siloam  Springs, 

Ark.  ' 
Wheelahan,  Harold,  WSMB,  New  Orleans 
Wheeler,    Clarence,    WHEC,  Rochester, 

N.  Y. 

Whitlock,   Edward  S.,   WRNL,  Richmond, 
Va. 

Wiig.  Gunnar  O.,  WHEC,  Rochester,  N.  Y. 
Wilder.  Harry  C,  WSYR.  Syracuse 
Willard,   A.   D.,   Jr.,   WJSV,  Washington 


Williamson,  Warren   P.,   WKBN,  Youngs- 
town.  O. 

Williamson,  William  J..  WKRC,  Cincinnati 
Willis,  Stephen  P.,  WPRO,  Providence 
Wilson,   Hal   W..   WGTM,   Wilson,   N.  C. 
Wilson,  L.  B.,  WCKY,  Cincinnati 
Wilson,  William  A.,  WOPI.  Bristol,  Tenn. 
Woodruff,  Jim  W.,  Jr.,  WRBL,  Columbus, 
Ga. 

Woodworth.  Samuel.  WFBL.  Syracuse 
Wooten,  Hoyt  B.,  WREC,  Memphis 

Yocum,  Ed,  KGHL.  Billings.  Mont. 
Young,  Dr.  George  W.,  WDGY.  Minneapolis 
Young,  John  S.,  New  York  World's  Fair 


OLDTIMER'S  FORM 

Dodo  Club  to  Get  Data  on 
 Radio's  Evolution  


Non-Members 


Adier,  Ben,  RCA  Mfg.  Co.,  New  York 
Allen,   Edwin   C,  Reynolds-Fitzgerald, 
Chicago 

Allman,  F.  L.,  Graybar  Electric  Co., 
Richmond,  Va. 

Baker,  I.  R.,  RCA  Mfg.  Co.,  Camden,  N.  J. 
Benson,  John.  AAAA,  New  York 
Black,  Elizabeth,  Joseph  Katz  &  Co.,  New 
York 

Blair,  John,  John  Blair  &  Co.,  Chicago 
Blink,  Milton  M..  Standard  Radio,  Chicago 
Boiling,  George  W.,  John  Blair  &  Co.,  New 
York 

Boyle.  Edward  L.,  A.  C.  World,  Atlantic 
City 

Boynton,  Stanley  G.,  Alrcasters  Inc., 
Detroit 

Brokaw,  Fred  C,  Paul  H.  Raymer  Co.,  New 

York 

Brown,  Millard  F.,  Market  Research  Asso- 
ciates. Buffalo 

Burn,  Walter  P.,  Walter  P.  Burn  &  Assoc., 
New  York 

Carson,  Harold  R.,  All  Canada  Radio  Fa- 
cilities, Calgary,  Alta. 

Carter,  Boake,  Philadelphia 

Carter,  Nick,  Press  -  Union,  Assoc.  Press, 
Atlantic  City 

Chrisman,  David  D.,  Miller  Broadcasting 
System,  New  York 

Codel,  Martin,  Broadcasting,  Washington 

Connolly,  James  H.,  Branham  Co.,  New 
York 

Cornwell,   Lionel  B.,  Cinaudagraph  Corp., 

Stamford.  Conn. 
Covle.  William,  Evening  Star,  Washington 
Creighton.  V.  E.,  XEW,  Mexico  City,  Mex. 
Culmer,  Claude  C.  J.,  SESAC,  New  York 

Davy,  Roy  E.,  Thordarson  Elec.  Mfg.  Co., 

Chicago 

de  Frouchy,   William   J.,   Street  &  Smith 

Pub.  Inc.,  New  York 
Dorrell,  Ward,  John  Blair  &  Co.,  Chicago 

Eaves,  Augustus  J.,  Graybar  Electric  Co., 

New  York 
Elwood,  John  W.,  New  York 

Ferguson.    R.    L.,   Wythe   Walker   &  Co., 

New  York 
Foote.  Ernest  B..  SESAC,  New  York 
Frieder,  Oscar  E.,  Willard  Tablet  Co., 

Chicago 

Gatchell,  Creighton,  E.,  WGAN,  Portland, 
Me. 

Gentling,  David,  Rochester,  Minn. 
Gillett,  Glenn  D.,  Washington 
Godley,  Paul  F.,   Montclair,  N.  J. 
Goldberg,  Alvin  M..  Buffalo 
Goodman,    Harry    S..    Harry    S.  Goodman 
Adv.  Agency,  New  York 

Hammann,  Jack  S.  K.,  Philadelphia 
Harker,  Tom,  Street  &  Smith,  New  York 
Haverlin,   Carl,  Davis-Schwegler,  Los  An- 
geles 

Headley,  Frank  M.,  Kelly-Smith  Co.,  New 
York 


ORGANIZED  "to  collect  and  pre- 
serve records  reflecting  the  origin 
and  evolution  of  radio",  a  new 
broadcasters'  organization,  the  Do- 
do Club,  was  formed  at  the  NAB 
Atlantic  City  convention.  The  so- 
ciety's guiding  genius,  Lambdin 
Kay,  the  "Little  Colonel"  of  WSB, 
Atlanta,  was  named  president — un- 
der the  title  "Original  Cat-Whis- 
ker"— by  the  oldtimers  at  their  or- 
ganizational meeting  held  in  con- 
junction with  the  NBC  cocktail 
party  preceding  and  at  the  con- 
vention banquet  July  12. 

The  club,  also  going  under  the 
monicker  of  "Disappearing  Order 
of  Decrepit  Oldtimers",  and  named 
after  the  extinct  dodo  bird,  speci- 
fies in  its  membership  require- 
ments that  all  members  must  have 
been  identified  with  radio  prior  to 
midnight  Dec.  31,  1922,  "because 
the  last  radio  dodo  was  hatched 
prior  to  Jan.  1,  1923".  Among  mem- 
bers admitted  at  the  initial  Atlan- 
tic City  meeting  were:  Charles  W. 
Horn,  NBC,  who  was  named  Chief 
Static  Eradicator;  C.  M.  Jansky, 
Washington  consultinsr  engineer; 
Arthur  B.  Church,  KMBC,  Kansas 
City;  I.  R.  Lounsberry,  WGR- 
WKBW,  as  the  committee  on  eligi- 
bility; Harold  Hough,  WBAP, 
treasurer;  Graham  McNamee;  Leo 
Fitzpatrick,  WJR,  Detroit;  George 
D.  Hay,  WSM,  Nashville;  Bill  Hay, 
Amos  'n'  Andy  announcer;  John 
Schilling,  WHB,  Kansas  City; 
James  Maroney,  Dallas  News;  Gene 
Rouse,  NBC;  W.  R.  Ringson, 
WRDW,  Augusta,  mascot. 


Heller,  Lawrence  J.,  Washington 

Herbert.  Guy  F..  All  Canada  Radio  Facili- 
ties, Toronto,  Ont. 

Hicks,  Charles  C,  King-Trendle  Broadcast- 
ing Corp.,  Detroit 

Hollingbery,  George,  George  P.  Hollingbery 
Co.,  Chicago 

Hooper,  C.  E..  New  York 

Hopkins,   A.   R.,  RCA  Mfg.  Co.,  Chicago 

Hoppes,  William  L..  Electrical  Research 
Products.  New  York 

Horswell,  Bert.  KRIC.  Beaumont,  Tex. 

Humes,  C.  H.,  Sola  Electric  Co.,  Chicago 

Jadossohn,  Kurt  A.,  SESAC,  New  York 
Jaeger,  C.  P.,  Transamerican,  New  York 
Jansky,  C.  M.,  Jr.,  Jansky  &  Bailey,  Wash- 
ington 

Jansky,   Maurice   M.,   Davies,  Richberg, 

Beebe,  Busick  &  Richardson,  Washington 
Josephson,  Al,  RCA  Mfg.  Co.,  Chicago 

Langlois,  Cy,  Lang-Worth  Feature  Pro- 
grams, New  York 

Lehman,  A.  W.,  Assn.  of  National  Adver- 
tisers, New  York 

Lippincott,  H.  P.,  H.  Palmer  Lippincott, 
Philadelphia 

Lohnes,  Horace  L.,  Washington 

Lynch,  Thomas  H.,  Wm.  Esty  &  Co.,  New 
York 


QUIZZICAL  QUINTET  are  (1  to  r)  Frank  tieadley,  Keliy- 
New  York;  N.  L.  Mendelsohn,  WBAB,  Atlantic  City;  Jack 
WSIX,  Nashville;  Robert  Rains,  Kelly-Smith  Co.,  Detroit;  M, 
WSJS,  Winston-Salem,  N.  C. 


Smith  Co., 
Draughon, 
L.  O'Neil, 


HARRY  S.  GOODMAN,  agency 
executive  and  program  producer, 
plumps  for  his  Voices  of  Yesterday 
program  which  is  winning  wide  ac- 
claim on  many  stations. 


MacGregor.  C.  P.,  Hollywood 

McCurdy,  Robert  G.,  Graybar  Electric  Co., 

Kansas  City 
McKey,    Dixie    B.,    Graybar    Electric  Co., 

Atlanta,  Ga. 
McGillvra,   Joseph  H.,   Joseph  Hershey 

McGillvra.  New  York 
Martin,  Reggie,  WJNO,  W.  Palm  Beach, 

Fla. 

Marty,  Jos.,  Jr.  Radio  Servicemen  of 
America,  Chicago,  111. 

Michelson.  Charles,  Charles  Michelson  Tran- 
scription Co.,  New  York 

Midgley,  C.  E.,  BBDO,  New  York 

Miller,   Allen,  University  Broadcasting 
Council,  Chicago 

Nelson,  Linnea  (Miss),  J.  Walter  Thomp- 
son Co.,  New  York 
Novik.  Morris  S.,  WNYC,  New  York 
Nowell,    Lawrence   A.,   Atl.    Metalcraft  & 
Radio  Corp.,  Boston 

Page,   E.   C,   Page  &  Davis,  Washington 
Phillips,  Christian,  Davis  &  Schwegler,  Los 
Angeles 

Porter,    Winslow    B.,    Atl.,    Metalcraft  & 

Radio  Corp.,  Boston 
Potter,  John  T.,  Radiograph  Corp.,  New 

York 

Powell,  Ralph  C,  Presto  Recording  Corp., 
New  York 

Radner,  Roy,  WIBM,  Jackson,  Mich. 
Rains,  Robert  B.,  Kelly-Smith  Co.,  Detroit 
Raymer,   Paul   H.,   Paul   H.   Raymer  Co., 

New  York 
Read,  Harold  C,  A  T  &  T,  New  York 
Reed,  Dwight  S.,  Kelly-Smith  Co.,  Chicago 
Reesor,  D.  A.,  RCA  Mfg.  Co.,  Atlanta 
Rock,  James  B.,  Westinghouse,  Baltimore 
Rorabaugh,  N.  Charles,  National  Radio 

Records,  New  York 
Rosenberg,    E.    J.,    Transamerican,  New 

York 

Rothrock.  Harold  B..  Washington 

Sabin,  Thomas  L.,  New  York 

Saden water,  Harry.  RCA  Mfg.  Co.,  Had- 

donfield.  N.  J. 
Schuebel,  Reggie,  Biow  Co.,  New  York 
Schuette,  Oswald  F.,  RCA,  Washington 
Scott,  Alan,  Rep.  Boake  Carter,  Philadel- 
phia 

Sedgwick,  Harry,  Canadian  Assn.  of  Broad- 
casters, Toronto,  Ont. 

Shuman,  Howard  A.,  WHBB,  Hot  Springs, 
Ark. 

Siegel.  Norman,  Cleveland  Press,  Cleveland 
Silk,  Leonard,  Press-Union,  Atlantic  City 
Spector,  Raymond,  Austin  &  Spector  Co., 

New  York 
Sprague.  Stuart,  New  York 
Steel.   Jack,   N.   Y.    Herald-Tribune,  New 

York 

Stringer,  Arthur  C,  Evanston,  111. 
Studebaker,  John  G.,  Federal  Radio  Educa- 
tion Committee,  Washington 

Taishoff,  Sol,  Broadcasting,  Washington 
Taranto,  Alman  J.,  Wm.  Esty  &  Co.,  New 
York 

Taylor,  John  P..  RCA  Mfg.  Co.,  Dallas 

Tidmore.  A.  V.,  WFMD,  Frederick,  Md. 

Tompkins,  Merrit  E.,  Associated  Recorded 
Program  Service,  New  York 

Turner,  Ted  N.,  Davis-Schwegler,  Los  An- 
geles, Cal. 

Vanderhoef.  G.  T.,  Federal  Housing  Adm., 

Washington 
Vaughan,  Carl,  KPAC,  Port  Arthur,  Tex. 

Walker,   Wythe,   Wythe  Walker  Co., 

Chicago 

Wallen.  Arthur  C,  Truscon  Steel  Co., 

Youngstown,  O. 
Walter,  John  C,  RCA  Mfg.  Co.,  Camden, 

N.  J. 

Weed.  J.  J.,  Weed  &  Co..  New  York 
Wentworth,   Ralph  C,   Lang-Worth,  New 
York 

West.  Paul  B.,  Assn.  of  National  Adver- 
tisers, New  York 
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'hitmore,  W.  E.,  KGFL.  Boswell,  N.  M. 
'ilson,  Clyde  E.,  WHBB.  Hot  Springs, 
Ark. 

Wilson,  Howard  H.,  Howard  H.  Wilson  Co., 
Chicago 

Hnger,  Earl  W.,  WOOD,  Chattanooga, 
Tenn. 

bung,  Stanley.  Street  &  Smith,  New  York 
immerman,  Ed,  KARK,  Little  Rock.  Ark. 


Ladies 


^nderson.  Sara  M.,  Baton  Rouge,  La. 
.rnoux,  Mrs.  Campbell,  Norfolk,  Va. 

:arry,  Mrs.  Jimmie.  Fort  Smith,  Ark. 
tockoven.  Dorothy  B.,  New  York 
Norton,  Frances,  Miami 

iannam.  Luella  R.,  Omaha 
hafey.  Mrs.  C.  M.,  Reading.  Pa. 
hernoff,  Mrs.  Howard  L.,  Charleston,  W. 
Va. 

church.  Mrs.  Arthur  B..  Kansas  City 
Hark,  Mrs.  P.  S.,  Wichita 
■lipp.  Marjorie  A.,  Philadelphia 
loleman.  Mrs.  George.  Clarks  Summit,  Pa. 
ross,  Gertrude  H.,  Macon.  Ga. 
lamm.  Mrs.  Walter  J..  Milwaukee 
taherty  Mrs.  William  H.,  Morristown.  N.J. 
loolittle.  Mrs.  Franklin  M.,  Hartford 
•oran,  Dorothy.  Akron 
tuval,  Josephine  B.,  Monessen,  Pa. 
aton,  Mrs.  Joe,  Louisville 
lias,  Mrs.  Don  S.,  A=heville 
Ilmer,  Mrs.  John.  Baltimore 
Imer,   Betty.   Ba'timore  . 
vans,  Mrs.  Ralph,  Davenport,  la. 
Iverson,  Alice  M.,  Columbus 

■^tzpatrick,   Mrs.   Leo.  Detroit 
'rieder,  Kathryn,  Chicago 

ellard,  Mrs.  Ruth,  New  York 
lentling,   Mrs.   Gregory  P.,  Rochester, 
.  Minn. 

Sluck,  Gladys  V.,  Charlotte.  N.  C. 
pregory,  Mrs.  S.  D.,  Pittsburgh 

laase.  Mrs.  Walter.  Hartford 
lanover,  Mrs.  E.  A.,  Rochester 
lauser,  Mrs.  B°rtram.  New  York 
Hedges,  Mrs.  William  S..  New  York 
(lemmilman.  Loui=e  C.  Baltimore 
lenkin.  Ruth.  Sinux  Falls.  S.  D. 
libbs.  Mrs.  E.  Douglass,  Philadelphia 
3irsch,  Mrs.  Oscar  C,  Cape  Girardeau,  Mo. 
loessly,  Martha.  Columbus 
lorswell,  Beverly,  Beaumont 
ilubbard.  Mrs.  Stanley  E.,  St.  Paul 
jiyde,  Mrs.  Charles  A.,  Cleveland 

'acobs,  Maxine,  Rochester,  Minn, 
ilajme.  Tola  F.,  Battle  Creek 

Cay,  Mrs.  Lambdin.  Atlanta 
Celly,  Agnes  F..  New  York 
I'lCiggins,  Mrs.  Keith,  New  York 

^ane,  Mrs.  C.  Howard.  Sacramento 
jeich,  Mrs.  Clarence.  EvansviUe 
,jOcke,  Mrs.  C.  B..  Beaumont 
Voeb,  Ruth  O..  Flint 
hUiunsberry,  Mrs.  L  R.,  Buffalo 

iKeClancy,  Mrs.  B.  F..  New  York 
WcColIough.  Mrs.  Clair  R.,  Lancaster,  Pa. 
WcCurdy,  Aenes  M..  Kansas  City 
WcGillvra,  Mrs.  J.  H.,  New  York 
WcNaughton.  Mrs.  H.  B..  Cumberland,  Md. 
Halo,  Mrs.  W.   F..  Hartford 
Hartin,  Mrs.  R.  B..  West  Palm  Beach 
Megargee.    Mrs.    Frank.  Seranton 
Myers,  Mrs.  C.  W.,  Portland,  Ore. 

i 'Pearson,  Mrs.  J.  E.,  Springfield,  Mo. 
I  Poole,  Ruth,  New  York 

tleed,  Mrs.  Lorena  M..  Wichita 
Roeder,  Mrs.  George  H.,  Baltimore 

bcripps.  Virginia  S..  Detroit 
Seitz,  Mary  A..  White  Plains,  N.  Y. 
5mithgall.  Celestia  B.,  Atlanta. 
3pence,  Mrs.  E.  M.,  Washington 
Sprague,  Mrs.  Stuart,  New  York 

iFhomas,  Mrs.  Lillian,  Waterbury.  Conn. 
Thomas,  Mrs.  Lloyd  C.  Rockford,  111. 
.irison,  Mrs.  W.  W.,  Tampa 
rurner,  Mrs.  Thelma,  Hollywood 

Wenard,  Mrs.  Lloyd  G.,  Cincinnati 

*Vhaley,  Mrs.  Storm.  Siloam  Springs,  Ark. 

Wilson,  Mrs.  H.  W.,  Wilson.  N.  0. 
iWilson,  Mrs.  Howard  H..  Chicago 

Winger.  Viva  H.,  Chattanooga 
•llWoodruff,  Mrs.  J.  W.  Jr.,  Columbus,  Ga. 


■'ARNOLD  CONSTABLE  &  Co.,  New 
York  department  store,  will  put  on 
four  fashion  shows  for  the  television 
audience  of  W2XBS,  New  York,  on 
successive  Thursday  noons  beginning 
July  27.  Although  television  broad- 
casters are  still  licensed  for  experi- 
mental operations  only  and  cannot  sell 
time  for  sponsorship,  NBC  is  cooper- 
ating with  advertisers  who  wish  to 
try  out  ideas  in  preparation  for  the 
•eventual  commercialization  of  televi- 
teion. 


INFORMAL  GROUP  snapped  by  our  photographer;  left  to  right:  L.  A. 
Benson,  WIL,  St.  Louis;  C.  P.  MacGregor,  Los  Angeles;  G.  A.  Jones,  and 
Ed  Allen,  Reynolds-Fitzgerald;  Ed  Shutz,  WIL. 


FOR  THE  KANSAS  CITV  RECORD 

WHB  Transcribes  Many  Events  and  Finds  Novel 
 Uses  for  Its  Recordins  Equipment  


By  DON  DAVIS 

President,  WHB,  Kansas  City 

WHAT  business  does  a  radio  sta- 
tion have  with  records  ?  Well,  the 
transcription  department  is  one  of 
the  busiest  divisions  of  the  WHB 
shop.  Since  1935,  we've  been  look- 
ing to  "homemade  records"  for 
programs,  commercial  auditions, 
show  ideas,  sound  effects,  special 
events,  promotion  stunts  and  any 
number  of  other  special  needs — 
and  we've  never  looked  in  vain. 
We're  sure  we're  providing  much 
better  radio  menus  now  that  we 
can  serve  the  public  "on  our  own 
platters".  J.  Nelson  Rupard,  WHB 
program  coordinator,  also  serves 
as  head  of  the  recording  staff. 

We  never  present  live  auditions 
to  prospects  any  more.  With  a 
nervous,  one-time  shot,  there's  al- 
ways a  chance  that  the  soprano's 
high  C  will  turn  into  a  B-nlus— or 
that  some  artist  will  unwittingly 
confide  to  a  live  mike  just  what 
he  thinks  of  the  sponsor's  product. 
Live  auditions  are  dangerous,  so 
WHB  records  them — saving  time 
for  the  auditionee  and  the  audi- 
tioner — saving  cold  sweat  for  the 
sales  staff. 

Announcers'  Mirror 

We  use  a  mirror  in  acetate  so 
announcers  can  hear  themselves  as 
others  hear  them.  Another  trite 
use  of  transcriptions  is  in  relay- 
ing network  proerams.  An  average 
of  IV2  hours  of  MBS  programs  per 
week  hits  Kansas  City  at  the  wrong 
time,  so  we  store  them  in  discs 
and  spin  them  out  when  the  coast 
is  clear.  During  the  Papal  corona- 
tion, we  cut  21  consecutive  quar- 
ter-hour faces  without  missinar  a 
syllable,  and  then  started  a  relay 
broadcast  at  6  a.  m.  We  manufac- 
ture sound  effects  and  thrill  special 
studio  visitors  by  letting  them 
broadcast  to  themselves. 

There's  a  world  of  potential  good 
will  tied  up  in  this  transcription 
packaare.  For  instance,  the  Kansas 
Citv  Council  of  Churches  has  the 
7:30-7:45  hour  over  WHB  on  Sun- 
day morning. 

We  frequently  employ  the  "be- 
fore and  after"  technique  on  "hot 
copy",  transcribing  before  air  time 
to  get  a  true  slant  on  the  copy,  and 
then — if  it's  okayed — transcribing 
during  the  broadcast  for  use  as  evi- 
dence if  the  speaker's  opponent 
gets  a  lawyer.  Important  luncheon 
club  speakers,  who  would  find  no 
audience  at  all  in  a  noontime  re- 
mote control  broadcast,  are  waxed 
with  mobile   transcription  equip- 


ment and  delayed  until  the  early 
evening  hours  when  they  are  sure 
of  an  audience. 

Would  you  like  to  have  your 
transcription  facilities  produce  a 
new  sponsor?  Ours  did  that  job — 
produced  not  only  a  sponsor  but 
also  a  ream  of  publicity  for  the 
station.  We  are  now  holding,  under 
the  sponsorship  of  a  local  jeweler, 
a  "high  school  announcers'  contest" 
— with  actual  spot  announcements. 
The  aspirants  get  together  just  one 
night  a  week,  but  their  voices  are 
heard  three  times  a  day,  seven  days 
a  week.  The  public  does  the  judg- 
ing— casting  ballots  at  the  spon- 
sor's stores.  Transcriptions  please 
the  contestants  because,  win,  lose, 
or  draw,  they  get  to  hear  them- 
selves on  the  radio. 

When  a  celebrity  stops  off  at  the 
airport  or  pauses  between  trains 
at  Union  Station,  Rupard  and  his 
records  are  on  hand  to  greet  him. 
They  represent  the  WHB  Radio 
News  Reel,  which  somehow  man- 
ages to  catch  the  gist  of  the  news 
each  week  "in  the  actual  voices  of 
those  who  made  that  news"  and 
provides  a  half-hour  Sunday  com- 
mercial. 

WHB  never  throws  any  records 
away  —  although  we  occasionally 
hunt  all  over  the  shop  to  find  them. 
When  Dec.  28  rolls  around  each 
year  and  procrastination  and  buck- 
passing  have  been  carried  to  the 
breaking  point,  someone  gets  out 
all  the  transcriptions  of  the  year, 
auditions,  edits,  cues  and  curses 
them  and  brings  forth  a  New 
Year's  Day  production — Milestones 
of  — .  Only  transcriptions  would 
make  such  a  review  possible. 


NAB  Fishermen 

PERHAPS  he  was  somewhat 
griped  that  his  boat  did  not  carry 
an  RCA  radiotelephone,  as  many 
Atlantic  Coast  chartered  boats  now 
do,  sp  Frank  Mullen,  RCA  public 
relations  director,  used  the  next 
best  thing — a  carrier  pigeon — to 
send  a  message  to  the  convention 
office  of  Broadcasting  in  Atlantic 
City's  Ambassador  Hotel.  The 
pigeon  arrived  at  the  Atlanic  City 
Tuna  Club  after  an  over-water 
flight  of  30  miles  and  the  message 
was  then  phoned.  With  Mullen  on 
the  expedition  were  William  J. 
Scripps,  WWJ,  Detroit;  Stanley 
Hubbard,  KSTP,  St.  Paul,  and 
Earl  Gammons,  WCCO,  Minneapo- 
lis. The  convention's  most  success- 
ful fisherman  was  in  another  boat 
—John  Rivers,  WCSC,  Charleston, 
S.  C,  who  caught  a  25-pound  tuna. 


QUICK 
ECONOMICAL 
RESULTS 

classIfied 
advertisers 


Broadcasting's  complete  cover- 
age of  the  radio  broadcasting  in- 
dustry is  your  assurance  of  reaching 
the  largest  number  of  prospects  for 
what  you  want  to  buy  or  sell. 


Help  Wanted 


You  may  choose  a  new  employee 
from  numerous  experienced  appli- 
cants if  you  insert  a  Help  Wanted 
classified  ad  in  Broadcasting. 

Situations  Wanted 

Outline  your  experience  and  quali- 
fications in  a  classified  ad  in  Broad- 
casting. Some  concern  may  need 
you  —  reach  your  next  employer 
through  Broadcasting.  Others  have 
done  it  with  success. 

Wanted  to  Buy  or  Sell 

If  you  would  like  to  buy  some  used 
equipment,  insert  a  classified  ad  in 
Broadcasting  and  choose  from  sev- 
eral attractive  offers. 

Services 

If  you  have  a  service  for  the  broad- 
casting industry  there  is  more  busi- 
ness for  you  if  you  outline  yovir 
services  through  a  classified  ad  in 
Broadcasting. 

Copy  should  reach  this  office  five 
days  prior  to  date  of  publication, 
7c  per  word  for  Help  W anted  and 
Situations  Wanted.  All  others  12c 
per  word. 
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Renewals  =  Results,  say  current  advertisers  who 
have  used  broadcasting  three  years  or  longer! 


CKAC  *** 
CKLW*** 
KANS 

KDYL  ★★★★^ 
KFH 

KFRU  **** 
KFYR 
KGIR 
KSVO 
KLZ 
KMBC 

KSD  ★★★★★★ 
KSFO  ★★★★★ 
KSTP ★★★★★★★★ 
KTSA*^ 
KVOO  ★★★★★ 
KVOR  **THr 

KWKH 
WAIR 
WATL 


WAVE  ★★★★★ 

WBAL 

WBIG  **** 

WBNS*** 

WBNX  ★★★★★ 

WCKY 

WDAY 

WDRC 

WFBG 

WFBR 

WGAR  ★★★★^ 
WGBI  **** 
WGES 

WHAS  ★★★★★★★ 
WHK**** 

WHN 

WHO  ****** 
WIBW  *** 
WJDX  ***** 
WJR  **** 
WKBN  *** 


WKY  ***** 
WLS  ******* 
WLW  ****** 
WMBD**** 
WMC  **** 
WNAX  **** 
WOR  ******** 
WOV  *** 
WOW  ****** 

wowo  *** 

WPTF  **** 
WSAI  **** 
WSM  ******* 
WSPD  ****** 
WSYR  ***** 
WTCN  ***** 
WTIC  ****** 
WWJ  ***** 
WWNC  ***** 
WWVA  ****** 
WXYZ  **** 


CBS  ******** 
COLONIAL*** 
DON  LEE***** 
NBC  ******** 
YANKEE 
AMP*** 
BLAW-KNOX 
BLILEY*** 
CREI  ****** 
FREE  &  PETERS  ***** 
JOHNS-MANVILLE** 
LANG-WORTH  **** 
PETRY  ****** 
PRESTO  ***** 
RCA  MFG.******** 
RCA  COM M UN.  **♦♦**♦ 
SCIENTIFIC****** 
STANDARD 
U.P.  ***** 
WE  ******** 
WEED  *** 
WBS  ******* 


*  Each  star  indicates  one  year  in  BROADCASTING 


ADCASTINGi^i^i^TIME  BUYERS 


ACTIONS  OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 


JUNE  27  TO  JULY  14,  INCLUSIVE 


Decisions  .  .  . 


JUNE  27 

NEW.  Panama  City  Bcstg.  Co.,  Panama 
City,  Fla.— Granted  CP  1200  kc  100-250  w 
unl. 

NEW,  Bowling  Green  Bcstg.  Co.,  Bowl- 
ing Green,  Ky.— Granted  CP  1310  kc  100- 
250  w  unl. 

KSAM,  Huntsville,  Tex.— Granted  CP 
increase  D  to  250  w. 

KOBH.  Rapid  City,  S.  D.— Granted  vol. 
assign,  license  to  Black  Hills  Broadcast  Co., 
and  renewal  license. 

JUNE  28 

KSAL,  Salina,  Kan.— Granted  CP  1120 
kc  500  w  1  kw  unl.,  directional  N,  condi- 
tional on  performance  of  antenna. 

WFAS,  White  Plains,  N.  Y.— Granted 
applic.  transfer  control  to  Valentine  E. 
Macy  Jr.  and  J.  Noel  Macy. 

KEHE,  KECA,  Los  Angeles — Denied  joint 
petition  to  amend  final  order  of  6-21-39, 
which  consented  to  assignment  license  of 
KEHE  to  Earle  C.  Anthony  Inc.  on  con- 
dition KECA  license  be  surrendered  prior 
to  his  operation  of  KEHE,  asking  that 
Earle  C.  Anthony  Inc.  be  permitted  to 
retain  its  interest  in  KECA  license  pending 
final  Commission  action  on  Nos.  5378  and 
5381. 

JUNE  30 

MISCELLANEOUS— KVOS,  and  NEW, 
Bellingham,  Wash.,  Com.  Payne  assigned  to 
hearing  8-10-39  in  Bellingham  ;  WMC, 
Memphis,  granted  extension  temp.  auth. 
5  kw  N;  WBBM,  Chicago,  and  KFAB, 
Lincoln.  Neb.,  granted  extension  temp, 
auth.  Simul.  to  8-8-39 ;  WPTF,  Raleigh, 
granted  appearance  re  applic.  Lakeland 
Bcstg.  Co.,  Willmar,  Minn.  ;  KUTA,  Salt 
Lake  City,  denied  amendment  issues  re  CP 
applic.  change  freq.,  power;  KDYL,  Salt 
Lake  City,  granted  amended  hearing  no- 
tice re  KUTA ;  NEW,  Vincennes  News- 
papers Inc.,  Vincennes,  Ind.,  passed  mo- 
tion nisi  for  advancement  hearing  date  to 

7-  6-39,  with  motion  by  applicant  (Emison) 
to  continue  case  granted  ;  WORC,  Worces- 
ter, Mass.,  granted  intervention  applic.  C. 
T.  Sherer  Co.  ;  KFVD,  Los  Angeles,  grant- 
ed amended  applic.  to  990  kc  1  kw  500  w 
unl. ;  NEW.  Lakeland  Bcstg.  Co.,  Willmar, 
Minn.,  granted  amended  applic.  to  D  only  ; 
NEW,  Catawba  Valley  Bcstg.  Co.,  Hickory, 
N.  C,  granted  petition  re  depositions. 

JULY  1 

WPTF,  Raleigh,  N.  C— Denied  exten- 
sion temp.  auth.  operate  11-12  p.  m. 

JULY  5 

KQV,  Pittsburgh— Hearing  set  for  7-12- 
39,  10  .a.  m.,  re  applic.  mod.  license. 

WPRP,  Ponce,  P.  R.— Denied  temp.  auth. 
rebroadcast  sustaining  international  pro- 
grams. 

JULY  6 

MISCELLANEOUS  —  W2XWC,  Irving- 
ton,  N.  J.,  granted  CP  move  to  Carlstadt, 
N.  J.,  continue  operation  30  days  ;  WJBW, 
New  Orleans,  granted  license  new  equip., 
etc.  ;  WHBC,  Canton,  O.,  granted  mod. 
CP  extending  completion  to  9-17-39 ; 
WTMA,  Charleston.  S.  C.  granted  license 
new  station  :  WPAY,  Portsmouth,  C, 
granted  CP  change  equip.,  1370  kc  100  w 
unl. 

JULY  7 

MISCELLANEOUS— WTAG,  Worcester, 
Mass.,  granted  petition  intervene  applic. 
C.  T.  Sherer  Co.;  WRBL  Columbus,  Ga., 
granted  petition  intervene  Opelika-Auburn 
Bcstg.  Co.  ;  WCOV,  Montgomery,  Ala., 
granted  leave  amend  applic.  by  changing 
name  to  Capital  Bcstg.  Co.,  change  to  1210 
kc  100  w  unl. ;  KNEL,  Brady,  Tex.,  granted 
postponement  hearing ;  KRLH,  Midland, 
Tex.,  granted  leave  eliminate  request  for 
increased  day  power ;  KQV,  Pittsburgh, 
granted  continuance  hearing  to  7-12-39. 

JULY  8 

WPTF,  Raleigh — Reconsidered  action  of 
June  30  in  denying  request  to  operate  11 
p.  m. -midnight   (EST)    7-9-39  and  ending 

8-  1-39,  and  granted  (by  Payne)  same  for 
nonprofit  purposes  only. 

JULY  10 

MISCELLANEOUS  —  WJJD,  Chicago, 
granted  extension  temp.  auth.  5-6  a.  m. 
operation  to  9-23-39  ;  KWJJ,  Portland, 
Ore.,  granted  extension  temp.  auth.  1040 
kc  ltd.,  and  resume  9  p.  m.  to  3  a.  m. 
8-1-39  to  2-1-40;  WBBM,  Chicago,  granted 
extension  temp.  auth.  use  WENR  aux. 
trans. 

JULY  12 

NEW,  Tom  M.  Bryan,  Ft.  Lauderdale, 
Fla.— Granted  CP  1370  kc  100-250  w  unl. 

NEW,  W.  B.  Dennis,  PL.inview,  Tex. — 
Granted  CP  1200  kc  100  w  D. 
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NEW,  W.  G.  H.  Finch,  New  York- 
Granted  license  high-frequency. 

WIBC,  Indianapolis  • —  Granted  consent 
transfer  control  to  H.  G.  Wall. 

WGN,  Chicago;  WHO,  Des  Moines; 
WSM.  Nashville  ;  WLW,  Cincinnati  ;  WOR, 
Newark — Granted  extension  spec.  auth. 
facsimile. 

WPTF.  Raleigh — Granted  extension  exp. 
auth.  5  kw  LS  at  KPO  to  11  p.  m.  EST 
directional. 

KWOC,  Poplar  Bluff,  Mo. — Granted  vol. 
assignment  license  to  A.  L.  McCarthy, 
O.  A.  Tedrick,  J.  H.  Wolpers,  d/b  Radio 
Station  KWOC. 

NEW,  Head  of  Lakes  Bcstg.  Co.,  Su- 
perior.  Wis. — Granted   CP  high-frequency. 

KANS,  Wichita — Granted  auth.  transfer 
control  to  stockholders  (to  Herb  Hollister). 

NEW,  Don  Lee  Bcstg.  System,  Los  An- 
geles— Granted  CP  portable  television. 

WSPR,  Springfield.  Mass. — Granted  as- 
signment license  to  WSPR  Inc. 

WGTM,  Wilson,  N.  C. — Granted  transfer 
control  to  H.  W.  Wilson.  Charlotte  L. 
Burns,  George  C.  McDonald. 

WFBM,  Indianapolis — Granted  vol.  as- 
signment license  to  WFBM  Inc. 

NEW,  WSPB  Inc.,  Sarasota,  Fla.  — 
Granted  CP  1420  kc  100-250  w  unl. 

WAPI,  Birmingham — Granted  renewal 
license. 

WWL,  New  Orleans — Granted  extension 
exp.  auth.  unl.  directional. 

KWKH.  Shreveport.  La. — Granted  ex- 
tension exp.  auth.  1100  kc  10  kw  unl.  di- 
rectional N. 

WBBM,  Chicago — Granted  extension  exp. 
auth.    Synch — KFAB  ;    KFAB.  same. 

NEW.  Frank  R.  Pidcock  Sr.,  Moultrie, 
Ga  — Granted  CP  1370  kc  100-250  w  unl. 

KIRO.  Seattle — Granted  extension  exp. 
auth.  710  kc  1  kw  unl. 

WBTH.  Williamson,  W.  Va.— Granted 
license  1370  kc  100  w  D. 

KSL,  Salt  Lake  City— Granted  CP  new 

SET  FOR  HEARING  — NEW,  Hazle- 
wood  Inc.,  Orlando,  Fla.,  CP  1390  kc  1  kw 
unl ;  WNYC,  New  York,  mod.  license  re 
house ;  NEW,  Harold  Thomas,  Bridge- 
port, CP  1310  kc  100-250  w  unl.;  WNBX, 
Springfield,  Vt.,  CP  move  to  Keene,  N.  H. 
directional  1  kw ;  KWK,  St.  Louis,  CP  di- 
rectional, change  1350  to  630  kc ;  NEW, 
Nevada  Bcstg.  Co.,  Las  Vegas,  Neb.,  CP 
1420  kc  100-250  w  unl.  ;  NEW.  Radio 
Voice  of  Springfield,  O.,  CP  1310  kc  100 
w  unl.  ;  KMAC,  San  Antonio.  CP  amended 
re  trans.,  equip.,  change  1370  kc  100-250 
w  ltd.  to  930  kc  1  kw  unl. ;  WINS.  New 
York.  vol.  assignment  license  to  Metropoli- 
tan Bcstg.  Corp. ;  WRUF,  Gainesville,  Fla., 
CP  move  trans.,  studio,  change  equip.,  di- 
rectional increase  5  kw  ltd.  to  5  kw  10 
kw  D  unl..  directional  N. 

MISCELLANEOUS  —  KOVC,  Valley 
City,  N.  D.,  denied  petition  dismiss  with- 
out prejudice  CP,  and  denied  change  in 
frequency,  increase  in  power  ;  KFH,  Wich- 
ita, denied  KFH  and  KANS  petitions  for 
rehearing  on  applic.  KFBI  move  to  Wich- 
ita (granted  5-23-39)  ;  NEW,  Nebraska 
Bcstg.  Co..  Hastings,  Neb.,  granted  CP 
1200  kc  100-250  unl.  ;  NEW,  S.  Nebraska 
Bcstg.  Co.,  Hastings,  Neb.,  denied  as  in 
default  applic.  CP  820  kc  1-5  kw  unl. ; 
NEW,  Presque  Isle  Bcstg.  Co.,  Erie,  Pa., 
set  for  further  hearing  re  citizenship  of 
officers  etc. ;  KUMA,  Flagstaff,  Ariz.,  con- 
tinued hearing  to  9-25-39  on  order  of  re- 
vocation of  KUMA  license;  KFJB,  Mar- 


shalltown,  la.,  authorized  corrected  license 
changing  name  to  Marshall  Electric  Co. ; 
WCOU,  Lewistown,  Me.,  granted  without 
hearing  applic.  CP  increase  D  to  250  w ; 
KOCA.  Kilgore,  Tex.,  denied  rehearing  ap- 
plic. KFRO  change  freq.,  power;  NEW, 
North  Shore  Bcstg.  Co.,  Salem.  Mass., 
granted  without  hearing  new  station  1200 
kc  100  w  unl.  ;  WKBO.  Harrisburg.  Pa., 
granted  without  hearing  consent  transfer 
control  to  J.  H.  Steinman  and  John  F. 
Steinman  ;  WWNC,  Abbeville.  N.  C  denied 
rehearing  applic.  WOSU  mod.  license ; 
WSYR.  Syracuse,  denied  reconsideration 
WOSU  applic.  ;  World  Wide  Bcstg.  Corp., 
Boston,  denied  continuance  hearing  re  in- 
ternational stations. 

JULY  13 

NEW,  Richland  Inc.,  Mansfield,  O.— 
Granted  CP  1370  kc  250  w  D. 

WKAQ.  San  Juan,  P.  R. — Granted  re- 
newal license. 

KSAN.  San  Francisco — Granted  renewal 
and  assignment  license  to  Golden  Gate 
Bcstg.  Corp.,  dismissed  applic,  assign.  CP 
to  change  trans,  site  and  install  new  an- 
tenna. 

WHBB,  Selma,  Ala.  —  Granted  consent 
transfer   control   to   Bascom  Hopson. 

NEW,  Coastal  Bc=tg.  Co..  Brunswick, 
Ga.— Granted   CP  1500  kc  100-250  k  unl. 

WWSW,  Pittsburgh  • —  Granted  consent 
transfer  control  to  P.   G.   Publishing  Co. 

KRBA,  Lufkin.  Tex. — Granted  CP  change 
trans.,  increase  D  to  250  w. 

NEW,  Northwest  Bcstg.  Co..  Fort  Dodge, 
la.— Granted  CP  1370  kc  100-250  w  spec. 

KROY,  Sacramento — Granted  mod.  li- 
cense to  100  w  unl.  1200  kc. 

KGDE.  Fergus  Falls,  Minn. — Granted  re- 
newal license. 

WJAC,  Johnstown.  Pa.— Granted  mod. 
license  to  1370  kc  100-250  w  unl. 

NEW.  Greenville  Bc^tg.  Co..  Greenville, 
N.   C — Granted  CP  1500  kc  250  w  D. 

NEW  Nathan  Frank,  New  Bern,  N.  C, 
applic.  CP  1500  kc  100  w  unl.  dismissed 
with  prejudice. 

WFBR,  Baltimore — Denied  exp.  auth. 
satellite  station  1270  kc  10-100  watts  unl. 
at  Frederick,  Md.,  to  operate  synchron- 
ously with  WFBR. 

WIS,  Columbia,  S.  C. — Denied  exp.  auth. 
satellite  station  at  Sumter,  S.  C,  syn- 
chro—WIS  560  kc  10-100  w  LS  to  sunrise. 

NEW,  J.  Samuel  Brody,  Sumter,  S.  C— 
Granted  CP  1310  kc  100-250  w  unl. 

NEW.  Radio  Enterprises  Inc.,  Victoria, 
Tex. — Granted  petition  reconsider  decision 
4-10-39  denying  CP  1310  kc  100-250  w  unl., 
and  set  aside  order  and  granted  CP. 
JULY  14 

WTAR,  Norfolk,  Va.— Granted  extension 
5  kw  directional  to  6-12-39. 

WNEL,  San  Juan,  P.  R. — Denied  temp, 
auth.  rebroadcast  international  sustaining 
programs. 

Proposed  Decisions  .  .  . 

JUNE  27 

WMFF,  Plattsburg,  N.  Y.— Denied  CP 
new  trans.,  change  antenna,  shift  1310  kc 
100-250  w  to  1240  kc  1  kw  unl.  directional 
N. 

Mutual  Broadcasting  System — Granted 
applic.  renewal  permit  to  transmit  pro- 
grams to  stations  in  Canada. 

NEW,  Pee  Dee  Bcstg.  Co.,  and  WOLS, 
Florence,  S.  C. — Pee  Dee  Bcstg.  Co.  denied 


KANSAS  CITY  demonstrates  its  television,  too,  as  KITE,  in  conjunc- 
tion with  its  daily  broadcast  from  the  exhibition  hall  of  the  National 
Association  of  Retail  Grocers  convention,  brings  talent  before  the  Icono- 
scope of  W9XAL,  visual  broadcasting  outlet  of  First  National  Television 
Inc.,  with  which  KITE  is  affiliated.  Shown  here  being  televised  are 
Sherwood  Durkin,  announcer  (right  of  mike),  Lucille  the  Puppeteer 
and  the  Swift  &  Co.  Jewell  Cowboys  from  Memphis. 


CP  1200  kc  100-250  w  unl.,  and  WOLS 
granted  increase  to  unl.  time  and  renewal 
license. 

Greater  New  York  Bcstg.   Corp.,  New 
York — Granted  CP  1100  kc  5  kw  unl.,  with 
WPG  ceasing  to  operate  in  Atlantic  City 
and  WOV  ceasing  to  operate  in  New  York. 
JULY  13 

WHDF,  Calumet,  Mich. — Granted  mod.  ' 
license  to  full  time  and  renewal  license ;  j 
denied  without  prejudice  to  filing  of  CP  ; 
application  for  another  frequency  the  ap-  ■ 
plication  of  Copper  Country  Bcstg.  Co. 
for  new  station  at  Hancock,  Mich.,  1370 
kc   100-250  w  spec. 

NEW,  Suffolk  Bcstg.  Corp.,  Suffolk,  Va. 
—Granted  CP  1420  kc  100-250  w  D  unl. 

NEW,  Spartanburg  Adv.  Co.,  Spartan- 
burg, S.  C. — Granted  CP  1370  kc  100-250; 
w  unl. 

NEW.    Brown   Co.    Bcstg.    Co.,  Brown- 
wood.  Tex. — Denied  CP  990  kc  1  kw  D. 

KPLT,  Paris,  Tex. — Granted  mod.  li-' 
cense  to  100-250  w  unl. 

KRRV,  Sherman,  Tex. — Denied  CP  moven 
trans.,  new  equip.,  directional  antenna, 
on  880  kc  1  kw  unl. 

WHMA,   Anniston.   Ala. — Granted  mod. 
license  to  100  w  unl. 

NEW.  So.  Ore.  Bcstg.  Co..  Grants  Pass, 
Ore. — Granted  CP  1310  kc  100  w  unl. 

KAND,  Corsieana,  Tex. — Granted  CP  to 
100  w  unl. 

Applications  ... 

JUNE  28 

WPTF,  Raleigh,  N.  C. — CP  increase  E 
to  10  kw,  unl.,  directional  N,  amended  tc 
50  kw. 

WSAV,  Savannah,  Ga. — Vol.  assign.  CF 
from  Arthur  Lucas  to  WSAV  Inc. 
KSL,  Salt  Lake  City — CP  new  trans. 
JULY  1 

CBS,  New  York — Extension  auth.  trans 
mit  programs  to  Canada. 

NBC,  New  York — Extension  auth.  trans 
mit  programs  to  CMX,  Havana. 

WDEV,  Waterbury,  Vt.— Mod.  licensi 
500w  to  1  kw. 

WEBR,  Buffalo — Mod.  license  N  to  250  w 

WGAN,  Portland,  Me.— CP  new  trans., 
change  antenna,  change  640  kc  500  w  ltd 
to  1390  kc  1-5  kw  unl. 

WKST,  New  Castle,  Pa. — Cp  new  trans, 
increase  250  w  to  1  kw. 

KLO,  Ogden,  Utah — License  for  powe 
increase  etc. 

WTMC,  Ocala,  Fla. — License  for  nev 
station. 

WRAL,  Raleigh,  N.  C— Mod.  license  J 
to  250  w. 

KVOD,  Denver — Mod.  CP  change  power 
freq.,  time  to  request  new  trans. 

JULY  7 

NEW,    Travelers    Bcstg.    Service  Corp. 
Avon,  (ionn. — CP  television. 

NEW,  WOKO  Inc.,  Albany,  Ga.— CI- 
facsimile,  25050  kc  500  w.  ' 

WTAG,  Worcester,  Mass.  —  CP  ne-sj 
trans.,  antenna,  increase  D  to  5  kw. 

WJLS,   Beckley,   W.   Va. — Mod.  licens 
N  to  250  w. 

WSOC,   Charlotte,  N. 
increase  N  to  250  w. 

WSJS,  Winston-Salem, 
cense  N  to  250  w. 

KTHS.  Hot  Springs, 
exp.  auth.  Simul.-WBAL. 

KRLD,    Dallas  —  Extension 
Simul.-WTIC. 

KWKH,  Shreveport,  La.  —  Extensio' 
mod.  spec.  auth.  50  kw  unl.  [ 

WSBC,  Chicago — Mod.    license  increas" 
N  to  250  w. 

WLBC,  Muncie,  Ind. — Mod.  license  N  t 
250  w. 

NEW,  Lakeland  Bcstg.  Co.,  Willma] 
Minn. — CP  680  kc  250  w  ltd.,  amende 
to  D. 

NEW,    Journal   Co.,   Milwaukee   —  C 
42600  kc  5  kw. 

JULY  11 

WOKO,  Albany,  N.  Y.— Exp.  auth. 
simile. 

NEW,  Worcester  Telegram  Pub. 
Holden,   Mass. — CP  high-frequency  1 

WROL,  Knoxville — CP    new  trans, 
rectional  antenna  N,  increase  to  500  w 
kw  D  change  to  620  kc. 

KNOW,  Austin,  Tex. — CP  new  transi 
increase  D  to  250  w.  ; 

KRLD.  Dallas — License  for  new  transr 
directional    antenna,    increase  power. 

WMBI,  Chicago — -Vol.  assignment  licens 
from  Moody  Bible  Institute  Radio  Static 
to  Moody  Bible  Institute  of  Chicago. 
JULY  12 

W  H  A  I,  Greenfield.  Mass. ;  W  C  N  W|.., 
Brooklyn ;  WBLK.  Clarksburg,  W.  Va 
WACO.  Waco,  Tex.  ;  WLAK,  Lakelan. 
Fla.;  KTOK,  Oklahoma  City;  WCB! 
Springfield,  111.  ;  WEMP.  Milwauket 
WCLO.  Janesville,  Wis.  ;  KRNR,  Rosebur: 
Ore. — Mod.  license  increase  100-250 
250  w  unl. 

WJDX,  Jackson,  Miss. ;  WFLA,  Tamj 
— Mod.  license  1-5  kw  to  5  kw  unl. 


C. — Mod.  licens 


N.  C— Mod.  If 
Ark. — Ex  tensio ; 
exp.  auty 
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Wetwork  Accounts 

All  lime  EDSTunless  olherwise  indicated. 


New  Business 

HOTEL  ROOSEVELT,  New  York, 
on  June  2S  started  Gome  to  the  Fair 
with  Ed  East  on  7  MBS  stations, 
Mon.,  Wed.,  Fri.,  1 :15-1  :30  p.m. 
Agency ;  M. '  H.  Hackett,  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City  (Octagon),  on  July  17 
starts  Women  of  Courage  on  16  CBS 
Dixie  stations,  Mon.  thru  Fri.,  10  :45- 
11  a.  m.  Agency :  Benton  &  Bowles, 
N.  Y. 

QUAKER  OATS  Co.,  Chicago,  on 
Sept.  4  starts  Quaker  Party  with 
Tommy  Riggs  and  Betty  Lou  on  59 
NBC-Red  stations,  Mon.,  8-8:30  p.  m. 
(EST).  Agency:  RuthraufE  «&  Ryan, 
Chicago. 

MILES  LABORATORIES,  Elkhart, 
Ind.  (Alka-Seltzer  ),  on  Sept.  25  starts 
Alec  Templeton  Time,  52  weeks  on  54 
NBC-Red  stations,  from  Hollywood, 
Mon.,  9:30-10  p.  m.  (EST).  It  is 
understood  the  network  may  be  con- 
siderably enlarged  after  starting  date. 
Agency :  Wade  Adv.  Agency,  Chicago. 

WARD  BAKING  Co.,  New  York 
(Tip  Top  Bread),  on  Oct.  6  starts  Joe 
Penner  on  30  NBC-Blue  stations,  Fri., 
8  :30-9  p.m.  Agency :  Sherman  K.  El- 
lis, N.  Y. 

GENERAL  ELECTRIC  Co.,  Incan- 
descent Lamp  Division,  Cleveland,  on 
Sept.  17  starts  for  52  weeks  Hour  of 
Charm  on  59  NBC-Red  stations.  Sun., 
10-10  :30  p.  m.  Agency  unnamed. 

LANGENDORF  United  Bakeries, 
San  Francisco  (bread  &  cake),  on 
July  24  starts  for  52  weeks  Rush 
Hughes  commentary  series  on  3  NBC- 
Pacific  Red  stations  (KFI,  KPO, 
KOMO),  Mon.  thru  Fri.,  3:30-3:45 
p.  m.  Agency :  Leon  Livingston  Adv. 
Agency,  San  Francisco. 

\  OHIO  OIL  Co.,  Columbus,  on  Sept. 
1  starts  musical-variety  program  on 
4  NBC-Blue  stations  (WSPD,  WLW, 
WOWO,    WLS    or    WENR),  Fri., 

[10:30-11  p.  m.  Agency:  Byer  &  Bow- 
man Adv.  Co.,  Columbus. 

y  DUNN  &  McCarthy  Co.,  Auburn, 
1 1  N.  Y.  (Enna  Jettick  shoes),  on  Aug. 

20  for  52  weeks  starts  Enna  Jettick 
'  Melodies   on   72   NBC  -  Red  stations 

Sun.,  5-5  :15  p.  m.  Agency  :  Marschalk 
j  i&  Pratt,  N.  Y. 

jj  WANDER  Co.,  Chicago  (Ovaltine), 
1,  on  Sept.  25  starts  The  Carters  of  Elm 
ij'  Street  on  7  NBC  -  Red  stations 
I  thru  Fri.,  12-15:15  p.  m.  (repeat  for 
WRC,  12:30-12:45  p.  m.)  Agency: 
Blackett-Sample-Humert,  Chicago. 


GENERAL  FOODS  Corp.,  New 
York  ( Maxwell  House  coffee ) ,  on 
Sept.  7  starts  musical  program  on  82 
NBC-Red  stations,  Thurs.,  9-10  p.m. 
Agency :  Benton  &  Bowles,  N.  Y. 

ADAM  HAT  STORES,  New  York 
(hat  store  chain),  on  Aug.  22  starts 
series  of  at  least  17  fight  broadcasts 
on  a  coast-to-coast  NBC-  Blue  net- 
woi-k,  to  be  broadcast  as  they  occur 

[during  the  1939-40  fight  season.  Agen- 

1  cy :  Glicksman  Adv.,  N.  Y. 

JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  Dog  Food),  on  Oct.  1 
I  starts  Boh  Becker's  Chats  About  Dogs 
for  39  weeks  on  30  NBC-Red  stations. 
Sun.,  3 :45-4  p.  m.  Agency :  Henri, 
Hurst  &  McDonald,  Chicago. 

iV.  LaROSA  &  SON,  New  York  (mac- 
aroni) on  Oct.  21  starts  operatic  pro- 

'  grams  on  MBS,  Tues..  8-8:30  p.  m. 
Agency :  Commercial  Radio  Service, 
'4  N.  Y. 

b|  J.  W.  BEARDSLEY  SONS,  Newark 
(foods  and  cans),  on  Sept.  19  starts 

'  Phil  Cooks'  Morning  Almanac,  on 
WABC,  New  York,  Tues.  and  Sat., 

It' 7:30-7:45  a.  m.  Agency  in  charge  is 
Neff-Rogow,  New  York. 


Show  That  Clicked 

SO  ENTHUSIASTIC  were 
officials  of  Ford  Motor  Co. 
about  the  broadcast  which 
WKRC  aired  on  the  occasion 
of  the  27  millionth  Ford  visit- 
ing Cincinnati  last  week  that 
they  have  had  transcriptions 
of  the  quarter  -  hour  show 
made  and  run  off  on  WHIS, 
Bluefield,  W.  Va.,  and  WJHL, 
Johnson  City,  Tenn.,  as  a  pro- 
motion stunt.  James  M.  Patt, 
director  of  special  events  for 
WKRC,  produced  the  broad- 
cast and  wrote  the  script.  Of- 
ficials of  Cincinnati's  largest 
department  store  were  so  im- 
pressed with  the  caliber  of 
the  broadcast  that  they  au- 
ditioned the  show  and  sent  a 
transcription  to  their  home 
office  in  Columbus  for  con- 
sideration. 


Renewal  Accounts 

FRANCISCAN  FRIARS,  New  York, 
on  July  9  renewed  for  52  weeks  the 
Ave  Maria  Hour  on  3  Intercity  Net- 
work stations  (WMCA,  W I P, 
WCBM),  Sun.,  6:30-7  p.  m.  Placed 
direct. 

EX-LAX  MFG.  Co.,  Brooklyn  (pro- 
prietary) on  June  18  renewed  13 
weekly  participations  in  Yankee  Net- 
work News  on  17  Yankee  stations. 
Agency :  Joseph  Katz  Co.,  N.  Y. 

KRAFT-PHENIX  CHEESE  Corp., 
Chicago,  on  July  27  renews  Kraft  Mu- 
sic Hall  on  73  NBC-Red  stations, 
Thurs.,  8-9  p.m.,  EDST.,  for  52  weeks. 
Agency :  J.  Walter  Thompson  Co., 
Chicago. 

RICHFIELD  OIL  Corp.,  Los  An- 
geles (petroleum  products),  on  Aug. 
13  renews  for  52  weeks,  Richfield  Re- 
porter, on  7  NBC-Pacific  Red  stations 
(KFI  KMJ  KPO  KGW  KOMO 
KHQ  KFSD),  Sun.  thru  Fri.,  10- 
10:15  p.  m.  (PST).  Agency:  Hixson- 
O'Donnell  Adv.,  Los  Angeles. 

LEVER  BROS.  Co.,  Cambridge,  Mass. 
(Spry),  on  July  3  renewed  for  52 
weeks  Aunt  Jenny's  Stories  on  59 
CBS  stations,  Mon.  thru  Fri.,  11 :45- 
12  noon  ( rebroadcast,  2  :15-2  :30  p.m.). 
Agency :  Ruthrauff  &  Ryan,  N.  Y. 

LEVER  BROS.  Co.,  Cambridge,  Mass. 
(Rinso),  on  July  3  for  52  weeks  re- 
newed }3ig  Sister  on  66  CBS  sta- 
tions, Mon.  thru  Fri.,  11:30-11:45 
a.  m.  (rebroadcast,  2-2:15  p.  m.). 
Agency :  Ruthrauff  &  Ryan,  N.  Y. 

AMERICAN  TOBACCO  Co.,  New 
York  Lucky  Strikes),  on  July  29  re- 
news for  39  weeks  Your  Hit  Parade 
on  101  CBS  stations,  Sat.,  9-9:45 
p.m..  Agency :  Lord  &  Thomas,  N.  Y. 

FELS  &  Co.,  Philadelphia  (Naptha 
soap),  on  July  5  renewed  Hobby  Lob- 
by on  51  NBC-Blue  stations.  Wed., 
8 :30-9  p.m.  Agency :  Young  &  Rubi- 
cam,  N.  Y. 

ALBERS  BROS.  MILLING  Co.,  Se- 
attle (cereals),  on  July  7  renewed  for 
52  weeks  Good  Morning  Tonight  on 
5  NBC-Pacific  Red  stations  (KPO, 
KFL  KGW,  KOMO,  KHQ),  Fri., 
12-12 :30  midnight.  Agency :  Erwin, 
Wasey  &  Co.,  Seattle. 

PERSONAL  FINANCE  Co.,  New- 
ark, on  July  24  renews  Doc  Barclay's 
Daughters  on  26  CBS  stations,  Mon. 
thru  Fri.,  2-2  :15  p.  m.  Agency  :  Black- 
ett-Sample-Hummert,  N.  Y. 

PACIFIC  COAST  BORAX  Co.,  N. 
Y.  (20  Mule  Team  Borax),  on  Sept. 
29  renews  Death  Valley  Days  for  52 
weeks  on  31  NBC-Red  stations,  at  the 
same  time  shifting  the  program  from 
Fri.,  9:30-10  p.  m.  to  Sat.,  9:30-10 
p.  m.  (repeat,  Fri.,  11 :30-midnight  un- 
til April  26,  1940,  moving  May  3  to 
Sat.,  12:30-1  a.  m.).  Agency:  Mc- 
Cann-Erickson,  N.  Y. 


Network  Changes 
PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Ivory),  on  July  3  for  12  weeks 
replaced  The  Gospel  Singer  with  Life 
Can  Be  Beautiful  on  14  NBC  split 
Red  stations,  Mon.  thru  Fri.,  9:45-10 
a.  m.  Agency :  Compton  Adv.,  N.  Y. 

BROWN  &  WILLIAMSON  Tobacco 
Co.,  Louisville  (Bugler)  on  June  9 
added  10  stations  to  NBC-Blue  Plan- 
tation Party. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (soap),  on  July  3  added  33  CBC 
stations  to  NBC-Red  network  carry- 
ing the  following  programs  all  broad- 
cast Monday  through  Friday  :  Story  of 
Mary  Marlin,  3-3:15  p.  m.  (Ivory 
Flakes),  thru  Compton  Adv.,  N.  Y. ; 
Ma  Perkins,  3:15-3:30  p.  m.  (Oxy- 
dol),  thru  Blackett-Sample-Hummert, 
Chicago  ;  Pepper  Young's  F  a  m  i  I  y, 
3:30-3:45  p.  m.  (Camay),  thru  Ped- 
lar &  Ryan,  N.  Y. ;  Guiding  Light, 
3:45-4  p.  m.  (White  Naphtha  soap), 
thru  Compton  Adv.,  N.  Y. 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem  (Camel  cigarettes),  on 
July  8  shifted  Camel  Caravan  on 
NBC-Red  stations  from  New  York  to 
San  Francisco  for  four  weeks. 

WILSHIRE  OIL  Co.,  Los  Angeles 
(Polly  gasoline),  on  July  6  shifted 
Pull  Over  Neighbor,  on  2  NBC-Pacific 
Red  stations,  to  3  CBS-Pacific  Net- 
work stations  (KNX,  K  S  F  O, 
KARM),  Thurs.,  8-8:30  p.  m.  (PST). 
Agency  :  Dan  B.  Miner  Co.,  Los  An- 
geles. 

LADY  ESTHER  Co.,  Chicago  (cos- 
metics), on  July  17  for  seven  weeks 
shifts  Guy  LomlDardo  on  49  CBS  sta- 
tions, Mon.  from  10-10 :30  p.  m.  to 
9  :30-10  p.  m.  Agency :  Pedlar  &  Ryan, 
N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Drene),  on  Sept.  12  after  a 
seven-week  hiatus  resumes  Jimmy 
Fidler  on  24  CBS  stations,  Tues., 
7  :15-7  :30  p.  m.  Agency  :  H.  W.  Kas- 
tor  &  Sons,  Chicago. 

INTERNATIONAL  CELLUCOT- 
TON  Co.,  Chicago  (Kleenex),  on  .July 
28  discontinues  Her  Honor,  Nancy 
James  on  40  CBS  stations,  Mon.  thru 
Fri.,  12  :15-12  :30  noon.  Agency  :  Lord 
&  Thomas,  Chicago. 

STANDARD  BRANDS,  New  York 
(Fleischmann  Yeast),  on  Oct.  2  adds 
the  Canadian  Maritime,  Ontario, 
Prairie  and  liritish  Columbia  regions 
to  Getting  the  Most  Oat  of  Life,  on 
20  NBC-Blue  stations,  Mon.  thru  Fri., 
11 :45-12  noon.  Agency :  J.  Walter 
Thompson  Co.,  N.  Y. 

ALFRED  DUNHILL  Co.,  New  York 
(Dunhill  cigarettes),  on  Aug.  9  shifts 
Name  Three  on  4  MBS  stations  from 
Mon.  8-8:30  p.  m.  to  Wed.  8-8:30  p. 
m.  Agency :  Blow  Co.,  N.  Y. 

PHILIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  Aug.  7  shifts  Breezing 
Along  on  3  MBS  stations  from  Fri., 
8-8:30  p.  m.  to  Mon.  8-8:30  p.  m. 
Agency :  Blow  Co.,  N.  Y. 


"The  Crystal  Specialists  Since  1925" 

SCIENTIFIC 
LOW  TEMPERATURE 
CO-EFFICIENT  CRYSTALS 

Approved  by  FCC         O  il  A 
Two  fo.  $75.00  5*1 


Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from— 


PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Teel  dentrifice),  on  July  12 
shifted  Knickerbocker  Playhouse  from 
Sun.  to  Wed.  night.  9-9:30  p.  m..  on 
59  CBS  stations.  Agency :  H.  W.  Kas- 
tor  &  Sons  Adv.  Co.,  Chicago. 

CARNATION  Co.,  Milwaukee,  on  July 
3  added  9  Canadian  stations  in  the 
Ontario  region  to  Contented  Hour  on 
63  NBC-Red  and  27  CBC  stations, 
Mon.,  10-10:30  p.  m.  Agency:  Erwin, 
Wasey  &  Co.,  N.  Y. 

PROCTER  &  GAMBLE  Co..  Cincin- 
nati (Oxydol),  on  July  31  drops 
Houseboat  Hannah  on  NBC-Blue  net- 
work, adding  a  new  five  weekly  script 
serial  titled  Second  Fiddle.  9 :45-10 
a.  m.,  CSDT,  on  WLS  WOOD  WXYZ 
and  the  Michigan  Network.  Houseboat 
Hannah  continues  on  the  Red  network 
for  Lava.  Agency :  Blackett-Sample- 
Hummert,  Chicago. 


P  &  G  Prizes 


PROCTOR  &  GAMBLE  Co.,  Cin- 
cinnati, on  July  11  only  offered  to 
listeners  a  $1.50  catalin  matched 
brush  set  in  exchange  for  50  cents 
and  four  wrappers  from  medium- 
sized  Ivory  soap  on  four  of  its  pro- 
grams promoting  the  product.  Pro- 
grams were  Stonj  of  Mary  Marlin 
on  NBC,  The  O'Neills  on  NBC,  Life 
Can  Be  Beautiful  on  NBC  and 
CBS,  and  several  of  the  stations 
carrying  the  transcribed  version  of 
The  Gospel  Singer.  Compton  Adv., 
New  York,  handles  the  account. 

Compliments  of  KROC 
NEW  SUSTAINER  on  KROC, 
Rochester,  Minn.,  is  On  the  House, 
which  each  day  features  public 
service  bulletins  and  a  complete 
preview  of  the  day's  program 
schedule. 


Under  the  $time  Manogeir 


TheXiralie 

CHICAGO 

The  Evanshire 


TheBlachstone 
Thelouin  House 


A.  S.  Kifkeby,  Monoging  Dir 
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DIVISION  ENGINEERS  of  NBC  here  photographed  with  their  wives  as  they  are  entertained  in  the  Ford 
Exposition  at  the  New  York  World's  Fair.  They  came  to  New  York  to  attend  their  annual  convention  in 
Radio  City.  Standing  (1  to  r)  are  George  McElrath,  New  York;  A.  E.  Johnson,  Washington;  C.  D.  Peck,  San 
Francisco;  S.  E.  Leonard,  Cleveland;  C.  A.  Peregrin,  Denver;  A.  H.  Saxton,  Hollywood;  H.  C.  Luttgens,  Chi- 
cago; G.  0.  Milne,  New  York;  W.  -J.  Purcell.  Schenectady.  Seated  are  Mrs.  Leonard,  Mrs.  Saxton.  Mrs.  Milne, 
Mrs.  McElrath  and  Mrs.  Purcell. 


Late  Personal  Notes 


FCC  Disclaims  Intent  to  Censor 


{Continued  from  page  17) 


GERALD  MAULSBY.  formerly  as- 
sistant director  of  iJrogram  operations 
for  CBS,  has  been  appointed  produc- 
tion manager  of  the  network  in  charge 
of  announcing  staff  and  assistant  di- 
rectors and  administration  of  studio 
facilities,  in  addition  to  his  duties  as 
supervisor  of  oijerations  of  all  net- 
work programs.  He  succeeds  .John  S. 
Carlile.  who  has  resigned  following  an 
extended  leave  of  absence  to  engage 
in  free  lance  program  building  and 
general  production  work.  Roy  Pass- 
man, who  has  been  Maulsby's  assis- 
tant, succeeds  him  as  assistant  direc- 
tor of  program  operations.  All  appoint- 
ments are  effective  immediately. 

LOUIS  de  GARMO,  former  presi- 
dent of  Fulton,  de  Garmo  «&  Ellis. 
New  York  agency,  has  been  placed  in 
charge  of  the  New  York  office  of  J.  M. 
Korn  &  Co.,  Philadelphia,  as  execu- 
tive vice-president.  The  New  York  off- 
ice is  at  369  Lexington  Avenue ; 
phone.  Lexington  2-5.53-'). 

C.  E.  MIDGLEY.  Jr..  radio  timer 
buyer  of  BBDO,  New  York,  on  July 
6  iDecame  the  father  of  a  boy,  Frank 
Murray. 

LLOYD  O.  COULTER  and  John  J. 
McCarthy,  account  executives  of  Mc- 
Cann-Erickson.  New  York,  for  Twenty 
Grand  and  Gruen  Watch  respectively, 
have  been  named  vice-presidents. 

GEORGE  M.  BURBACH.  director  of 
KSD,  St.  Louis,  and  advertising  man- 
ager of  the  8t.  Louis  Post-Dispatch. 
sails  with  Mrs.  Burbaeh  this  month 
for  a  cruise  to  South  America. 

GERALD  DICKLER  on  July  12  re- 
signed as  general  counsel  of  American 
Guild  of  Radio  Announcers  and  Pro- 
ducers. Resignation  had  been  contem- 
plated for  some  time,  he  stated,  but 
had  been  postponed  until  the  new 
AGRAP  contract  with  CBS  for 
WABC  employes  was  concluded. 

OTTIS  ROUSH  has  rejoined  the  staff 
of  KBTM,  Jonesboro,  Ark.,  as  pro- 
duction manager.  He  served  with 
KBTM  four  years  ago  and  comes  from 
WIBC.  Indianapolis,  where  he  was 
chief  announcer  and  continuity  direc- 
tor. 

MYRON  A.  ELGES,  formerly  with 
Edward  Petry  Co.,  has  joined  the 
sales  staff  of  Associated  Music  Pub- 
lishers, New  York.  Mr.  Elges  was 
previously  with  William  G.  Rambeau 
Co.  and  Transamerican  and  at  one 
time  was  an  account  executive  with 
Birmingham,  Castleman  &  Pierce. 
BOB  COLVIG,  announcer  of  KOIN. 
Portland,  Ore.,  on  .July  5  married 
Betty  Howell. 


would  result  in  benefits  to  the  peo- 
ple of  the  United  States  through 
the  stimulation  of  international 
good-will,  understanding  and  coop- 
eration and  would  promote  our 
foreign  commerce. 

Among  other  things,  it  was  nec- 
essary to  keep  in  mind  at  all  times 
that  from  a  technical  standpoint 
the  licensing  of  international  sta- 
tions presents  a  different  problem 
than  that  of  regular  domestic 
broadcast  stations.  As  an  example, 
the  problem  of  providing  an  inter- 
ference-free channel  between  the 
transmitter  and  the  receiver  is  not 
one  subject  generally  to  the  control 
of  this  governemnt  alone;  for  any 
of  these  frequencies  or  all  of  them 
could  be  rendered  useless  for  our 
purposes  if  other  countries  permit- 
ted stations  to  operate,  or  create 
interference,  on  the  same  frequen- 
cies. 

It  was  also  necessary  to  consider 
in  connection  with  this  rule  the 
international  policy  which  our  gov- 
ernment had  a  major  part  in  form- 
ulating with  respect  to  the  use  of 
these  frequencies.  This  policy  is  re- 
flected in  Article  VII,  Section  22 
of  the  General  Radio  Regulations 
annexed  to  the  Telecommunication 
Convention  of  Madrid,  the  Cairo 
revision  of  which  carries  forward 
and  makes  more  restrictive  the  sim- 
ilar provisions  in  the  Madrid  regu- 
lations (Article  VII,  Section  19). 
The  Cairo  provision  reads: 

§22.  (1)  It  is  recognized  tliat 
the  frequencies  between  5.000  and 
30.000  kc  (60  to  10  m)  are  cap- 
able of  propagation  over  great 
distances. 

(2)  The  administrations  shall 
make  every  possible  effort  to  re- 
serve the  frequencies  of  this  band 
for  long-distance  communications, 
in  view  of  the  fact  that  their  use 
for  short-  or  medium-distance  com- 
munications is  likely  to  interfere 
with  long-distance  communica- 
tions. 

No  Censorship  Desired 

In  summary.  Section  42.03(a) 
was  intended  to  do  two  things:  (1) 
to  require  international  broadcast 
stations  to  direct  their  service  to 


foreign  countries  rather  than  the 
United  States;  (2)  to  define  the 
public  interest  to  be  served  through 
the  licensing  and  operation  of  such 
stations.  It  has  not  been  the  prac- 
tice of  the  Communications  Com- 
mission in  the  past,  nor  is  it  the 
intention  of  the  Commission  now, 
with  respect  to  the  rule,  ever  to 
require  the  submission  of  any  pro- 
gram continuity  or  script  for  ed- 
iting, modification  or  revision,  or 
for  any  other  purpose  prior  to  its 
use  by  a  station. 

It  cannot  be  emphasized  too 
strongly  that  the  Commission  has 
no  desire,  purpose  or  intention  of 
setting  itself  up  as  a  board  of  cen- 
sorship, and  that  it  does  not  and 
will  not  exercise  any  such  jurisdic- 
tion. 

The  Commission  deems  it  appro- 
priate in  the  interests  of  orderly 
procedure  to  place  this  statement 
formally  upon  the  record  in  this 
hearing  which  has  been  duly  set 
upon  a  proper  petition,  and  hopes 
that  the  statement  will  contribute 
materially  toward  a  constructive 
result. 

Lists  The  Issues 

The  fundamental  issue  in  this 
hearing  may  be  stated  as  follows: 
1.  Is  the  public  interest,  conven- 
ience or  necessity  within  the  mean- 
ing of  the  Communications  Act  of 
1934,  as  amended,  served  through 
the  licensing  and  operation  of  in- 
ternational broadcast  stations? 

2,  How  is  the  public  interest,  con- 
venience or  necessity  served  through 
the  licensing  and  operation  of  in- 
ternational broadcast  stations? 

3.  Is  the  Commission  on  the  basis 
of  the  public  interest,  convenience 
or  necessity  to  be  served  through 
the  licensing  of  such  stations  jus- 
tified in  limiting  the  stations  to  an 
international  broadcast  service  as 
distinguished  from  a  domestic 
broadcast  service? 

It  is  of  the  greatest  importance 
that  these  issues  be  considered  and 
discussed  without  possibility  of 
confusion  arising  from  any  am- 
biguity in  or  misinterpretation  of 
language  or  phraseology.  The  Com- 


PARACHUTERS  AIRED 

WOR  Covers  Stranding  of 
■  Couple  at  Fair  ^ 

PLIGHT  of  the  J.  Cornelius  Rath- 
bornes  of  Old  Westbury,  Conn., 
who  were  stranded  in  mid-air  from 
11:30  p.m.  .July  12  until  4:40  the 
following  morning  when  their  para- 
chute at  the  World's  Fair  para- 
chute jump  stuck  about  100  feet 
from  the  ground,  was  completely 
covered  for  the  radio  audience  by 
WOR,  Newark.  Alvin  .Josephy,  spe- 
cial features  broadcaster,  was  put- 
ting away  his  equipment  after  a 
remote  from  the  Fair  about  mid- 
night when  he  discovered  the  ac- 
cident and  immediately  reassembled 
his  apparatus,  broadcasting  his  first 
account  at  12:25. 

After  a  second  broadcast  at  1 
a.m.  he  had  a  cable  run  through  to 
the  side  of  the  jump  and  had  also 
arranged  for  the  station  to  stay  on 
the  air  past  its  usual  signoff  time 
of  2  a.m.  After  several  other  bulle- 
tins, Josephy  climbed  to  a  plat- 
form half-way  up  the  jump  and 
broadcast  from  there  from  3:45  to 
4:40  when  the  rescue  was  effected. 
He  then  interviewed  Mr.  and  Mrs. 
Rathborne  and  Mr.  Mott,  head  of 
the  concession,  and  arranged  for 
Harry  Mitchell,  mechanic  who  per- 
formed the  hazardous  rescue,  to 
appear  on  WOR's  Welcome  Neigh- 
bor program  the  following  night. 


PANAMAS  "La  Yoz  de  la  Yictor" 
station  at  Colon,  which  has  been  vis- 
ited by  many  radiomen  en  route 
through  the  Canal,  on  .July  24  changes 
its  call  letters  from  HP.50  to  HOK. 
It  also  shifts  frequencv  the  same  day 
from  1440  to  640  kc. 


IN  PROPOSED  findings  July  13.  the 
FCC  disapproved  an  application  of 
Joe  N.  Weatherby  and  William  J. 
Lawson  for  a  new  1,000-watt  daytime 
station  on  990  kc,  the  clear  channel 
of  WBZ-WBZA.  Boston-Springfield. 


mission,  therefore,  pending  an  op- 
portunity to  hear  and  consider  the 
evidence,  views  and  arguments  to 
be  presented  on  the  issues  in  this 
hearing  has  ordered  that  the  opera- 
tion of  Section  42.03(a)  be  sus- 
pended. 


400  Feet  Up 

DESCRIBING  the  entry  of 
the  U.  S.  fleet  through  the 
Golden  Gate  into  San  Fran- 
cisco Bay  from  a  post  atop 
the  400-foot  Tower  of  the 
Sun  at  the  Golden  Gate  In- 
ternational Exposition  gave 
two  announcers  and  an  en- 
gineer of  KSFO,  San  Fran- 
cisco, a  good  workout — nhys- 
ically  as  well  as  vocally.  An- 
nouncers Bob  Garred  and 
Jack  Gregson  and  Engineer 
R.  V.  Howard  climbed  the 
30-story  theme  tower  hand 
over  hand  on  a  temporary 
ladder,  cari'ying  equipment 
strapped  to  their  backs.  The 
broadcast,  which  included 
shortwave  pickups  from  the 
decks  of  the  flagship  U.S.S. 
Pennsylvania,  the  U.S.S. 
Moffatt  and  the  cruiser 
U.S.S.  Honolulu,  was  fed  to 
CBS. 
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The  Things  People 
Ask  US 


"Excuse  me,  gentlemen,  but  could  you  tell  me 
the  name  of  this  WOR  sponsor?" 

We  turned  and  looked  at  him. 

"That,  sir,  is  a  man  whose  name  we  can't  re- 
veal, better  known  as  Adams,  and  famous  for  the 
commodity  he  makes." 

He  received  this  statement  with  gentle  indif- 
ference. 

"His  sales  increased  200%  after  the  first  WOR 
broadcast,"  we  continued,  "and  a  few  weeks  later 
they  had  jumped  from  two  to  six- thousand  units 
per  week." 

He  gazed  up  at  us  with  blue  but  meditative 
eyes. 

"Excuse  me,  gentlemen,"  he  began  again,  "but 
didn't  the  recent  Hooper-Holmes  New  York  lis- 
tening study  show  that,  on  a  Monday  to  Friday 


average,  WOR  was  FIRST  in  total  families  lis- 
tening?" 

"It  did,  sir.  And  that  on  Saturday,  46%  more 
families  were  listening  to  WOR  than  to  the  next 
most  popular  station." 

"Wouldn't  it  be  wise,  then,  to  combine  good 
sales  with  listening  and  show  people  you  man- 
age both?" 

"That,  sir,"  we  agreed,  "is  an  IDEA!"  Then, 
turning  hastih  on  our  heel,  we  beckoned  franti- 
cally for  the  orchestra  to  begin. 


-WOR 


PATSY  MONTANA 

WLS  ARTIST 

Featured  in  Republic's  New 
Picture  "Colorado  Sunset" 


HOLLYWOOD 

SHOWMANSHIP 

IN  CHICAGO 

...at  WLS  of  course! 


WLS  in  Chicago  has  one  of  the  largest  live  talent  staffs 
on  any  radio  station  in  the  country.  More  than  100  radio  artists 
participate  regularly  in  WLS  programs.  No  sustaining  recorded 
or  transcribed  program  has  been  broadcast  on  WLS  for  more 
than  seven  years.  WLS  carries  no  daytime  network  sustainers. 
Everything  is  live  talent. 

Popularity  of  WLS  acts  and  personalities  is  reflected  in  the 
number  of  them  featured  in  Hollywood  motion  pictures.  Gene 
Autry,  Smiley  Burnette  and  Max  Terhune  are  all  from  WLS. 
Present  staff  members  recently  featured  in  pictures  are  Patsy 
Montana,  Lulu  Belle  and  Scotty,  Hoosier  Hot  Shots,  Maple  City 
Four  and  Salty  Holmes.  Republic  has  bought  two  WLS  pro- 
grams for  production  this  fall:  "WLS  National  Barn  Dance" 
and  "Hometown." 

Live  talent  programs  with  famous  radio  stars  are  the  reasons 
for  WLS  extensive  coverage  of  the  entire  Middle  West.  WLS 
programs  are  produced  and  presented  by  the  WLS  staff.  They 
are  entirely  different  from  the  network  sustainers  which  listeners 
can  hear  over  their  hometown  stations.  To  hear  WLS  programs, 
listeners  must  tune  to  870  kilocycles — WLS  itself.. 

WLS- 


Burridge  D.  Butler,  President     CHICAGO      Glenn  Snyder,  Manager 

Represented  By: 

JOHN  BLAIR  &  COMPANY,  New  York,  Chi  cago,  Detroit,  Los  Angeles,  San  Francisco 
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18  STATIONS 


WNAC 

Boston 

WSAR 

Fall  River 

WTIC 

Hartford 

WNBH 

New  Bedford 

WEAN 

Providence 

WHAI 

Greenfield 

WTAG 

Worcester 

WBRK 

Pittsfield 

WICC 

^Bridgeport 
/New  Haven 

WLLH 

j  Lowell 
/Lawrence 

WLNH 

Laconia 

WNLC 

New  London 

WRDO 

Augusta 

WCSH 

Portland 

WCOU 

\Lewiston 

WLBZ 

Bangor 

/Auburn 

WFEA 

Manchester 

WSYB 

Rutland 

EDWARD   RETRY    &   CO.,  INC. 

National    Sales  Representative 


EVERY  station  has  a  limited  sphere  of  influence  regardless 
of  power.  Obviously  you  cannot  depend  upon  blind  power 
to  reach  a  worthwhile  audience  in  eighteen  separate  and 
distinct  markets. 

Buyers  with  their  eyes  wide  open  aim  directly  at  each 
market  through  a  local  station  which  has  a  large,  regular 
audience  for  its  network  features. 

The  Yankee  Network  gives  you  this  direct  access  to 
New  England's  best  markets. 

It  reaches  eighteen  spots  where  population  density  and 
consumption  of  goods  assure  maximum  results  in  retail  turnover. 

It  offers  you  the  most  intensive  means  available  in  New 
England  to  coordinate  distribution  and  advertising  effort  and 
thus  avoid  the  costly  disappointment  of  blind  groping. 


Pnblished  semi-monthly,  25th  issue  {Year  Book  Number)  published  in  February  by  BROADCASTING  Publications,  Inc..  870  National  Press  Building,  Washington,  D.  C.  Entered  as 

second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C.,  under  act  of  March  3,  1879. 
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p  This  yeotf  as  last  year/ and  the  year  before,  and  every  year  since 
1934,  more  oi  the  country's  largest  advertisers  choose  CBS  than  any 
other  network! 


There  are  good  reasons  for  this  continued  lead.  CSS  power  is  where 
the  people  are.  CBS  is/ for  example,  the  only  network  with  a  50,000 
watt  station  in  each  of  the  five  Arrierican  cities  of  over  1,000,000 
population.  In  these  five  cities  live  over  22,500,000  people.  And  in 
the  primary  oreas  of  the  five  CBS  stations  live  43,000,000  people! 


Four  new  CBS  50,000  watt  stations  in  the  South  will  bring  the 
total  of  maximum-powered  CBS  stations  to  15  — in  the  great  markets 
of  America.  In  the  rest  of  the  country,  CBS  delivers  more  "exclusive" 
major  markets,  covered  intensively  from  within,  than  any  other  net- 
work. CBS  takes  the  advertiser's  message  to  America . . .  fasti  And  at 
lowest  cost  per  advertiser's  dollar! 
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'  ^    w^+h  Questions,  in  our  opinion,  is  un 

The  answer  to  both  quesxaoiu*, 

questionably— D55TROIT. 

A  4«  T^«-troit  all  through  1939. 

AOTOUOBItE  PKODDOTIOH  ^  56.754 

„„„   UP  79.5^ 

HCME  BDIU>ING  

PASSESGER  CAR  DELIVERIES  TIP  265.0JS 

Add  to  the  i'»P°'^"°*  °^,*^!!r/ir^a'ari5Ht5,  bank 
oifioance  of  healthy  pl«»  ^''"!!!!rtion.  retail  .ales  and 
elearing.,  indu.trial  P""^^  "^^'^Uneas  and  it  1.  easy 
Mg  sains  in  many  oth-  di^i'io^^o^^^^ 

::."foShr"r«afdeal  of  opti^.«. 

2«*£2ii  521^.4^  "=^"aJI  sTOWs'sh^'that  ^  ia 
ro^fef^  wHnTi^ant  market. 

very  truly  yours, 
RADIO  STATION  TWJ 


WB-Honal  Representatives, 

NOT  York,  Chicago,  Kansas  oxt^. 


This  really  makes  sense, 
don't  you  think? 


>     '7    kdO  IS  TH£  ONLY 

Premise f J JJ^l,rAT,oN  w>rH  ^ 

.A-MUUON  ormyABOvey 


KGO 


COMMANDS  THE  EXPOSITION  MARKET 

National  Broadcasting  Company. 
A  Radio  Corporation  of  America  Service, 
111  Sutter  Street,  San  Francisco,  Calif. 


If  you're  interested,  we'll  be  glad 
to  quote  facts  and  figures  proving 
any  or  all  of  our  three  premises. 
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IWUST  BE  RIGHT. . 


. .  and  350,000  grocers  agree,  when  the 
NBC^^^helps  Canada  Dry  increase  Sales  23% 


the  night 


it  with  deHght 


V^^pL      America  wakes  up  on  Tuesdays 

when  "Information  Pleases.''  It  was  back 
^  J  ■  in  May,  1938  that  "Information  Please" 
fj-^^m  was  first  heard  as  a  sustaining  program 
^w"^!  over  the  Blue  Network.  Alert  critics  hailed 
fan  mail  soared;  but  radio  critics — while 
admitting  its  entertainment  value — labelled  the  program 
"too  highbrow  for  commercial  use."  Fortunately  for  mil- 
lions of  listeners,  Canada  Dry  thought  otherwise  and  so 
November  15,  1938  saw  "Information  Please"  make  its 
bow  as  a  sponsored  show. 

Big  Boy  Blue  Blows! 

Starting  with  a  chain  of  43  stations,  Canada 
Dry  found  results  so  favorable  that  the  list 
was  increased  to  59  stations,  within  six 
months.  Here  was  another  program  that  swiftly  demon- 
strated the  selling  power  of  the  Blue  Network.  During 
the  first  seven  months  of  the  program  Canada  Dry  sales 
averaged  a  9.2%  increase  over  the  year  before,  while 
general  grocery  sales  decreased  3.5%.  For  May,  1939 


(latest  figures  on  hand),  sales  of  Canada  Dry  products 
showed  a  23%  gain  over  May,  1938!  No  wonder  that 
Big  Boy  Blue  is  blowing  his  horn  so  vigorously! 

Give  yourself  something  to  crow  about 

Coming  in  the  mail  is  your  copy  of  "Amer- 
ica Wakes  Up  on  Tuesdays,"  the  complete 
^success  story  of  Canada  Dry's  "Information 
Please."  Watch  for  it. 

The  same  great  national  medium  that 
put  the  sparkle  in  Canada  Dry  sales  is  available  to  you 
in  the  NBC  Blue  Network.  Its  stations  are  so  strategi- 
cally located  that  they  are  able  to  deliver  your  program 
to  95%  of  all  the  major  market  radio  families  of  the 
country — not  to  mention  the  cream  of  the  small  town 
and  rural  audience.  And  if  coverage  like  that  doesn't 
bowl  you  over,  you'll  be  absolutely  overwhelmed  when 
you  find  out  how  little  it  costs  to  put  Big  Boy  Blue  to 
work  for  you.  A  flick  of  the  forefinger  on  the  phone 
will  bring  an  NBC  representative  with  the  whole  story 
(and  a  contract,  too). 


NBC  BLUE  NETWORK 

NATIONAL  BROADCASTING  COMPANY 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 


. . .  not  only  middle-brows,  but  "all-brows"  tune  in 
the  Blue,  with  its  programs  that  reach  from  Tosca- 
nini  to  Tin  Pan  Alley,  from  Shakespeare  to  Skits. 


WHERE    SOFT-DRINK  ''TOPERS''  SPEND 


A  YEAR 


A  camel  goes  eight  days  without  a  drink.  But  who 
wants  to  be  a  camel?  Certainly  not  the  people  within 
the  "Golden  Horseshoe,"  that  amazingly  live  mid- 
west market  served  by  WJR  in  Detroit  and  WGAR  in 
Cleveland.  Here,  soft  drink  "topers"  lay  out  twenty 
million  bucks  a  year  for  thirst-quenching,  carbonated 
beverages  —  practically  as  much  as  the  entire 

THE       Q        M  STATIONS 


state  of  New  York.  That's  what  you  call  a  spending 
market  .  .  .  eight  million  folks  who  own  more  auto- 
mobiles than  any  single  state  in  the  Union  .  .  .  who 
buy  groceries  to  the  tune  of  nearly  three  quarters  of  a 
billion  a  year  .  .  .  invest  a  hundred  million  annually 
in  drug  products.  One  market  and  two  great 
radio  stations  that  are  ^^musts"  in  your  sales  planning! 

OF      THE      GREAT  LAKES 


TH^^^G^^  ST^^^N      ^S^KK^^^     "^(^^^^^^^^^^^^^  ^  ^.^^^ 


BASIC   STATIONS  ...  COLUMBIA   BROADCASTING   SYSTEM   ★   EDWARD   PETRY   &   COMPANY,  INC..  NATIONAL   SALES  REPRESENTATIVES 
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James  L.  Fly  to  Become  Chairman  of  FCC 


NEW  CHAIRMAN  OF  THE  FCC 


By   SOL  TAISHOFF 

TVA  General  Counsel  Succeeds  McNinch;  Takes  Office 
Sept.  1;  Confirmation  by  Senate  Deemed  Certain 

IGNORING  political  consid- 
erations, President  Roosevelt 
on  July  27  named  James 
Lawrence  Fly,  general  coun- 
sel of  the  Tennessee  Valley 
Authority  and  a  top-ranking 
Government  attorney,  to  the 
FCC,  succeeding  Chairman 
Frank  R.  McNinch,  who  re- 
signed two  days  earlier  be- 
cause of  continued  ill  health. 
Mr.  Fly  is  slated  for  the  chair- 
manship. 

A  Government  lawyer  for 

the  last  ten  years,  serving  dur- 
ing both  the  Hoover  and 

[Roosevelt  administrations,  Mr. 
Fly  will  take  office  Sept.  1.  His 

^nomination  is  subject  to  Sen- 

jate  confirmation,  which  is  ex- 
pected without  delay.  The 
White  House  checked  with  mem- 

'ibers  of  the  Senate  prior  to  the 

jactual  nomination  to  ascertain 

iwhether    Mr.    Fly's  confirmation 

I  could  be  procured  promptly  since 
adjournment  is  only  days  away. 
There  appears  to  be  no  opposition. 

|!    Mr.  Fly,  who  is  41  years  old, 

jjwas  selected  for  the  FCC  post  after 

sa  wide  field  of  prospective  candi- 

!  dates  had  been  surveyed  by  the 
President.  He  now  resides  at  Knox- 
ville,  TVA  headquarters,  but  was 
born  in  Texas  and  practiced  law  in 
New  York  before  becoming  a  Spec- 

iial  Assistant  Attorney  General  in 


:i929. 


A  Merit  Appointment 


JAMES  LAWRENCE  FLY 


The  appointment  was  hailed  as 
,  one  based  entirely  on  merit.  Al- 
though he  has  had  no  previous  as- 
■  sociation  with  radio  or  communica- 
j  tions,  Mr.  Fly's  wide  experience  in 
Government  regulatory  work,  plus 
!  his  reputation  for  keen  analytical 
I  judgment,  were  viewed  as  excel- 
'  lent  qualifications  for  the  new  as- 
signment. His  appointment  was  es-  ■ 
poused    by    Senator    Norris  (R- 
Neb.),  father  of  TVA  and  a  vigor- 
ous Government  power  advocate. 

While  friends  described  Mr.  Fly 
as  a  liberal,  they  nevertheless 
pointed  out  that  he  has  not  been 
a  militant  Government  ownership 
advocate  in  the  utility  field,  except 
insofar  as  water  power  is  con- 
cerned. Despite  the  many  tribula- 


tions of  the  TVA  with  which  he 
has  been  identified  since  1934,  Mr. 
Fly  himself  has  kept  out  of  con- 
troversy. 

In  transmitting  the  nomination 
to  the  Senate  July  27,  the  President 
designated  the  Tennessee  Democrat 
as  a  member,  rather  than  as  chair- 
man of  the  FCC,  for  the  McNinch 
unexpired  term  ending  June  30, 
1942.  It  was  understood,  however, 
that  the  President  would  name 
him  chairman  following  confirma- 
tion or  at  the  time  he  assumes  office. 

Mr.  Fly  arrived  in  Washington 
July  26  after  an  overnight  flight 
from  Portland,  Ore.,  where  he  has 
spent  considerable  time  since  last 
May  on  a  special  mission  with 
Bonneville  Dam  activities. 


Chairman  Wheeler  (D-Mont.)  of 
the  Senate  Interstate  Commerce 
Committee,  which  considers  FCC 
matters,  said  he  would  have  Mr. 
Fly  appear  before  the  committee  in 
executive  session  July  31.  No  pub- 
lic hearing  was  contemplated.  Ac- 
companied by  Mr.  McNinch,  Mr. 
Fly  called  on  Senator  Wheeler  July 
27. 

Contrary  to  published  newspaper 
reports,  Mr.  Fly  has  not  served  as 
secretary  to  Senator  Harrison  of 
Mississippi.  A  cousin,  Eugene  Fly, 
did  serve  in  that  capacity  and  now 
is  a  Collector  of  Internal  Revenue 
in  Mississippi. 

Chairman  McNinch,  absent  from 
the  FCC  since  last  May  due  to 
impaired  health,  will  not  return  to 


the  Commission,  though  his  resig- 
nation does  not  become  effective 
until  Sept.  1.  He  will  enter  private 
law  practice  in  Washington  but  it 
is  understood  he  already  has  been 
retained  as  Government  counsel 
and  advisor  in  several  cases,  pri- 
marily in  the  power  field.  Mr.  Mc- 
Ninch leaves  the  FCC  after  nearly 
two  years  of  stewardship  during 
perhaps  the  most  tumultuous  per- 
iod of  its  five  years. 

President  Roosevelt  did  not  ac- 
cept Mr.  McNinch's  resignation 
until  he  formally  announced  ap- 
pointment of  the  new  member. 
The  appointment  is  for  Mr.  Mc- 
Ninch's unexpired  term,  which  ends 
June  30,  1942.  Mr.  McNinch,  in 
turn,  had  been  appointed  on  Aug. 
17,  1937,  to  fill  the  vacancy  cre- 
ated by  the  death  of  Anning  S. 
Prall,  of  New  York. 

At  the  time  the  diminutive  North 
Carolinian  was  named  to  the  FCC, 
the  President  announced  it  was  for 
a  temporary  period  to  "clean  up 
the  mess".  He  did  not  take  office 
until  October  1937,  with  the  un- 
derstanding that  he  would  return 
to  the  chairmanship  of  the  Power 
Commission  within  three  months. 
Bitter  internal  strife  developed 
within  the  Commission  after  Mr. 
McNinch  sought  to  institute  many 
reforms  in  its  operations.  This  cul- 
minated earlier  this  year  in  a  pro- 
posed reorganization  bill  drafted 
with  the  President's  support,  under 
which  the  FCC  was  to  be  reduced 
from  seven  to  three  members.  The 
bill,  however,  has  been  pigeon- 
holed. The  internal  feud  revolved 
largely  around  Commissioners 
George  H.  Payne  and  T.  A.  M. 
Craven,  who  were  frequently  at 
loggerheads  with  the  Chairman. 

Fresh  Viewpoint 

While  there  were  strong  indica- 
tions that  Mr.  McNinch  would  not 
return  to  the  FCC  [Broadcasting, 
July  1,  15],  he  did  not  formally 
submit  his  resignation  until  July 
25,  at  which  time  he  lunched  at  the 
White  House  with  the  President. 
Following  an  hour-and-a-half  con- 
ference, the  chairman  stated  he 
had  advised  the  President  of  his  de- 
sire to  relinquish  administrative 
work  because  of  his  health.  This 
was  followed  two  days  later  by  the 
Fly  nomination. 

Selection  of  Mr.  Fly  for  the 
chairmanship,  rather  than  eleva- 
tion of  one  of  the  incumbent  Demo- 
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cratic  commissioners  to  the  post, 
was  Interpreted  in  quarters  close 
to  the  FCC  as  growing  out  of  a 
desire  on  the  part  of  the  Presi- 
dent to  infuse  new  blood  and  in- 
ject a  fresh  viewpoint  into  FCC 
affairs.  Commissioner  Frederick  I. 
Thompson,  who  succeeded  the  vet- 
eran Judge  E.  0.  Sykes  last  April, 
had  been  mentioned  as  the  possible 
successor  to  Chairman  McNinch  at 
the  time  of  his  appointment.  Com- 
missioner T.  A.  M.  Craven,  former 
chief  engineer,  who  was  elevated 
to  the  Commission  at  the  time 
Chairman  McNinch  was  named  in 
1937,  likewise  had  been  regarded 
as  Mr.  McNinch's  probable  succes- 
sor. 

Mr.  Fly  will  be  the  youngest 
man  to  hold  the  FCC  chairmanship. 
He  was  born  on  a  farm  in  Dallas 
County,  Texas,  Feb.  22,  1898,  com- 
ing from  pioneer  Colonial  stock. 
Like  Comdr.  Craven,  he  is  a  grad- 
uate of  the  U.  S.  Naval  Academy 
but  he  served  in  the  Navy  only 
three  years,  retiring  in  September, 
1923.  He  then  studied  law  at  Har- 
vard, winning  scholarships  each 
year. 

Mr.  Fly  began  his  Government 
legal  career  in  1929  when  Attor- 
ney General  William  D.  Mitchell 
appointed  him  as  special  assistant 
to  handle  a  number  of  major  anti- 
trust suits.  Under  the  New  Deal, 
he  was  in  charge  of  the  prepara- 
tion of  two  major  TV  A  cases 
which  won  favorable  decisions  from 
the  Supreme  Court,  and  in  1935  he 
assisted  former  SEC  General  Coun- 
sel John  J.  Burns  in  defending  the 
Utility  Holding  Company  Act.  He 
became  general  solicitor  of  the 
Tennessee  Valley  Authority  i  n 
1934  and  three  years  later  was 
named  general  counsel  as  "a  fitting 
recognition  of  his  present  respon- 
sibilities and  past  services."  Dur- 
ing the  past  year  he  has  been  on 
a  special  assignment  to  make  a 
study  of  the  Bonneville  Washing- 
ton Power  Administration  and  has 
spent  considerable  time  in  the  Pa- 
cific Northwest. 

The  Legal  Approach 

In  legal  parlance  Mr.  Fly  is  de- 
scribed as  a  "desk"  type  lawyer — 
of  brilliant  mind  though  not  dy- 
namic manner.  While  never  a 
prominently  publicized  official,  he 
had  been  mentioned  in  the  past  for 
a  major  Department  of  Justice 
post,  such  as  Solicitor  General  and 
Assistant  Attorney  General  i  n 
charge  of  anti-trust  work.  In  many 
big  government  cases  he  has  super- 
vised detailed  preparations  and 
writing  of  briefs,  pursuits  in 
which  associates  describe  him  as 
unexcelled. 

Mr.  Fly's  brilliant  legal  back- 
ground, however,  does  not  over- 
shadow his  ability  as  administra- 
tor. Many  of  his  assignments,  such 
as  the  current  Bonneville  Dam 
project,  have  been  executive  rather 
than  legal.  His  former  associates 
pointed  out  that  he  has  always  fol- 
lowed the  practice  of  delegating 
authority,  and  that  therefore  he 
would  be  inclined  to  favor  depart- 
mentalization of  operation  such  as 
exists  at  the  FCC. 

The  only  inkling  in  his  written 
works  as  to  his  views  on  utility 
ownership  by  the  Government  was 
found  in  an  address  delivered  in 
1937  before  the  American  Bar  As- 
sociation convention.  Speaking  on 


the  role  of  the  Federal  Govern- 
ment in  the  conservation  and  utili- 
zation of  water  resources,  and  de- 
fending the  need  for  Government 
ownership  of  power  utilities  where 
water  resources  predominate,  his 
remarks  appeared  to  have  little 
bearing  on  possible  similar  views 
pertaining  to  broadcasting  or  com- 
munications. 

Calm  and  Personable 

TVA  associates  describe  the  new 
chairman  as  a  man  who  approaches 
problems  in  a  legal-minded  way, 
taking  all  the  time  necessary  to 
ferret  out  all  the  facts  rather  than 
indulging  in  hasty  or  sensational 
conclusions.  A  stickler  for  accur- 
acy, he  was  said  to  be  unusually 
energetic  and  industrious,  and  al- 
most entirely  unexcitable. 

Personable  and  easy  to  meet,  the 
incoming  chairman  is  soft  spoken, 
with  a  decided  Southern  accent. 
During  his  TVA  career,  it  was  re- 
ported he  gained  the  friendship  of 
power  companies  and  won  their  ad- 
miration because  of  his  fair  man- 
ner in  handling  Government-utility 
negotiations. 

In  another  quarter  it  was  stated 
Mr.  Fly  is  not  an  individualist  in 
his  functioning  and  believes  in  co- 
operation and  consultation  with  as- 
sociates. He  has  never  used  his  po- 
sition for  personal  glory  or  press 
fanfare.  Because  of  the  thorough 
manner,  legal  background  and  tech- 
nical knowledge  acquired  in  his 
naval  service,  his  friends  believe 
he  would  quickly  grasp  a  knowledge 
of  broadcasting  and  communica- 
tions generally. 

McNinch  Recommendations 

The  White  House  July  28  re- 
leased an  exchange  of  correspond- 
ence between  Mr.  McNinch  and  the 
President,  on  the  resignation.  Mr. 
McNinch  on  July  25  left  with  the 
President  a  letter  in  which  he  set 
forth  the  reasons  for  his  resigna- 
tion. He  said  that  in  justice  to  his 
family  and  himself  he  felt  he 
should  not  continue  "to  carry  the 
onerous  burdens  of  an  administra- 
tive position  and  I  have  decided  to 
reenter  the  practice  of  law,  which 
I  hope  may  be  more  lucrative  but 
which  will  certainly  be  less  bur- 


FCC  Meets  Aug.  7 

THE  FCC  at  its  meeting  July 
26  decided  to  hold  another 
"summer  session"  to  clear  up 
accumulated  business  on  Aug. 
7.  Because  two  of  its  mem- 
bers— Walker  and  Payne — 
leave  for  the  Pacific  Coast 
Aug.  9  on  FCC  business,  it 
was  decided  to  schedule  the 
meeting  at  that  time.  The 
FCC  at  its  meeting  July  26 
and  27  virtually  cleaned  up 
its  docket  with  all  cases 
ready  for  decision  said  to  be 
current. 


densome  and  exacting  physically 
than  my  present  duties." 

Mr.  McNinch  said  the  procedure 
for  handling  the  work  of  the  Com- 
mission had  been  radically  reor- 
ganized and  certain  personnel 
changes  effected  during  his  tenure, 
"all  of  which  have  contributed  to- 
ward a  marked  improvement  in  the 
efficiency  of  the  Commission."  He 
added,  however,  that  he  felt  "it  is 
not  possible  to  reach  the  maximum 
of  efficiency  in  the  public  interest 
with  the  present  personnel  and 
within  the  inadequate  framework 
of  the  Communications  Act.  It  was 
this  conviction  that  moved  me  to 
recommend  to  you  last  winter  a  re- 
organization of  the  Commission  and 
a  revision  of  the  Act,  both  of  which 
recommendations  I  now  renew." 

He  advised  the  President  that 
when  he  assumed  the  chairmanship 
Oct.  1,  1937,  he  found  the  Commis- 
sion "so  fraught  with  problems 
and  difficulties  and  the  Commission 
so  disunited  that  not  until  now  have 
I  felt  justified  in  respectfully  re- 
questing you  to  release  me  from 
further  service  at  the  Commission." 
Mr.  McNinch  stated  that  at  the 
close  of  his  service,  Sept.  1,  he 
would  submit  to  the  President  a 
summary  report  "of  the  major  im- 
provements in  the  FCC  since  I  took 
office." 

Accepting  the  resignation,  the 
President,  July  28,  in  a  "My  dear 
Frank"  letter,  said  he  did  so  "with 
reluctance  and  sincere  regret  be- 
cause of  the  high  type  of  service 


you  have  rendered  in  the  public  in- 
terest." 

"I  realize  that  I  imposed  a  heavy 
burden  upon  you  when  I  asked  you,, 
to  resign  as  chairman  of  the  Fed-j 
eral   Power   Commission   and  as- 
sume the  duties  of  the  chairman- 
ship of  the  FCC.  I  know  that  the  ■; 
task  of  reorganization,  with  which 
you  were  confronted,  was  a  heavy, 
one,  and  I  appreciate  your  present ; 
conviction  that  you  could  not  see  i 
the  work  through  to   completion  ■ 
without  continuing  with  the  Com- 
mission indefinitely.  ; 

"For  all  that  you  have  done — ! 
much  of  it  imposing  a  tremendous  ■ 
strain  on  your  physical  strength — ; 
I  desire  to  express  gratitude  and  j 
appreciation.   And   although  your 
retirement' from  the  public  service 
is  deeply  regretted  I  do  hope  that ; 
in  the  less  exacting  demands  of 
private  life  you  will  find  speedy  : 
restoration  to  health  and  strength."  . 

While  Mr.  McNinch  will  engage 
in  private  law  practice  in  Wash- 
ington, he  is  certain  to  be  named 
special  counsel  and  advisor  on  par- 
ticular assignments  for  the  Govern-  ■ 
ment  this  fall.  Because  he  is  re- 
garded as  an  expert  on  power  and 
because  the  Administration  is  ac- 
tively engaged  in  a  number  of 
broad  power  development  projects, 
it  is  thought  his  counsel  will  be  ' 
sought  more  in  the  power  line  than 
in  communications. 

Following  the  White  House  con- 
ference, Mr.  McNinch  returned  to- 
his  office  at  the  FCC  to  pack  his  ■ 
personal  effects.  He  announced  his  ■ 
intention  of  making  a  long  boat  ; 
trip,  to  Europe  or  South  America, 
returning  this  fall.  Though  sun-' 
tanned  after  a  long  sojourn  at  near-^ 
by  beaches,  Mr.  McNinch  did  not 
appear  to  have  regained  his  full 
strength.    The   retiring  chairman 
said  that  while  radio  has  proved  a 
"tremendously    interesting    work"  ; 
he  felt  that  "power  is  my  field". 

Pioneer  Colonists  j 

The  history  of  the  Fly  family  isf 
the  history  of  America  itself.  His! 
paternal  great-great-great  grand- 
father, John  Fly,  was  a  founder  of 
the  James   City,  Va.,  colony  in 
1636.  At  the  time  of  the  Revolu-^ 
tion,  many  members  of  the  family 
had  moved  60  miles  south  to  North-' 
ampton  County,  N.  C.  His  great-^ 
great  grandfather,  another  John  |  ^ 
Fly,  left  North  Carolina  about  1790 1^ 
and    settled    in    Warren    County,.'  ] 
Tenn.  A  large  number  of  descend-;  • 
ants  of  John  Fly  now  reside  inr 
Tennessee,  Mississippi,  Texas  and 
other  Southern  States. 

During  the  Civil  War,  the  grand- 
fathers of  both  his  paternal  and; 
maternal  branches  served  in  the 
Confederate  Army  and  his  pater- ^ 
nal  grandfather  was  killed  in  that  ■ 
conflict.  His  grandmother  and  her  ' 
children,  including  Mr.  Fly's  father  i 
moved  to  Texas  shortly  after  the' 
Civil   War  and   settled   20  miles  ■ 
southeast  of  Dallas.  ,  ' 

Mr.  Fly  attended  country  grade, 
schools    at    Seagoville,  Dallas'" 
County,  until  1914  and  graduated  j 
from  the  Dallas  City  High  School: 
in  1916,  where  he  early  displayed  j 
talents  by  participating  in  debates  s  ^ 
and  oratorical  events.  While  at-  I; 
tending  school  his  work  included  -;  lai 
farming,  a  job  at  a  cotton  gin,  tri 

(Continued  on  page  69) 
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lAFRA  and  Broadcast  Groups 
Discuss  Means  to  Avert  Strike 


Revised  Code  Contains  Concessions  in 
Adoption  of  Compromise  Plan  Foreseen 


Rates ; 


ROSPECT  that  a  threatened 
Strike  of  announcers  and  talent  in 
;?|Chicago  would  be  averted  was  in- 
ledicated  July  28  as  Broadcasting 
■i-lw'ent  to  press.  National  officials  of 
jthe  American  Federation  of  Radio 
-Artists  met  in  Chicago  July  27  and 
■  :;fe8  with  directors  of  the  Chicago 

Ehapter  to  discuss  provisions  of  the 
ompromise  code  for  local  broad- 
rijcasts. 

:si  The  revised  code  had  not  been 
t  lisubmitted  to  the  broadcaster- 
[vlagency  committee  —  representing 
:  .netwoi'ks,  stations,  advertisers  and 

■jagencies — on  July  28,  but  it  was 
i  ;texpected  a  code  would  be  promul- 
.  .g-ated  the  week  of  July  31.  Mrs. 
1  [lEmily  Holt,  AFRA  executive  secre- 
.  .itary,  and  her  assistant,  George 
.  .Heller,  flew  to  Chicago  from  New 
.  .lYork  July  26  to  participate  in  the 

[inegotiations. 

Adopted  by  Members 

The  new  code,  containing  pur- 
leiported  concessions  to  the  broad- 
itlcaster-agency  committee,  was  ap- 
proved July  25  at  a  general  meet- 
.  .ing  of  the  Chicago  chapter  of 
jfjAFRA,  during  which  the  500  mem- 
.l,ibers  present  discussed  the  preced- 
;  ling  negotiations  and  elected  new 
(  officers.  The  fee  for  announcers 
^)roadcasting  spot  announcements 
T'v^'as  dropped  from  the  new  code 
..land,  in  general,  the  scale  for  ac- 
(jtors,  singers  and  announcers  was 
]ifreduced  from  5  to  10%  down  the 
J  jlline.  But  the  new  36-page  code 
J  j'Specifies  a  scale  for  announcers 
i  «f  quarter-hour,  half  and  full  hour 
tjjshows. 

"j  The  broadcaster-agency  commit- 
i'fte  had  flatly  refused  to  pay  staiT 
5  ;announcers  any  additional  fee  for 
5  pXeading  commercial  copy  except 
.when  a  sponsor  wanted  a  special 
j  ^iannouncer.  The  resulting  deadlock 
J  .had  broken  off  negotiations  on  July 

14  [Broadcasting,  July  15]  and 
J  forced  concessions  from  AFRA  in 
'  their  meeting  of  July  25. 

r  S.  N.  Strotz,  manager  of  NBC- 
j'jiChicago  and  chairman  of  the  com- 
j  jbined  committee  of  broadcasters 
.  and  advertising  agencies,  on  July 

15  addressed  a  letter  to  Chicago 
J  J  agencies  which  said  in  part,  "The 
j^AFRA    representatives    said  the 

i  withdrawal  was  due  to  your  com- 
I  mittee's  unanimous   adherence  to 
',  the  principle  that  staff  announcers 
j  ^should  continue  to  read  commercial 
I  '  copy  without  the  payment  of  a 
I ,  special  fee  in  addition  to  their  staff" 
salaries  in  those  cases  in  which 
'  the    sponsor    or    the  advertising 
"l^agency  does  not  choose  to  employ 
''i^a  special  announcer." 
"I';    Jack  Scott,  partner  of  Schwim- 
:mer  &  Scott,  prominent  Chicago 
''ragency,  and  a  member  of  the  com- 
li'raittee,    wrote    a  comprehensive 
analysis  of  local  radio  advertising. 
'  Mr.  Scott's  discussion  formed  the 
:  basis  of  arguments  by  the  broad- 
caster-agency  committee. 

In  the  new  code,  the  announcers' 
scale  for  a  quarter-hour  show 
across  the  board  on  Class  A  (50,- 
000-watt)  stations  was  reduced 
from  a  proposed  $70  weekly  to  $50. 


The  scale  for  one  15-minute  pro- 
gram with  rehearsal  was  reduced 
from  $16  to  $13;  for  half-hour 
show  with  rehearsal,  from  $26  to 
$21.  It  is  understood  that  the  new 
code  provides  for  a  weekly  salary 
of  $50  for  staff  announcers  (re- 
duced from  $70),  but  staff  an- 
nouncers on  this  scale  are  to  broad- 
cast only  sustaining  shows  and 
spot  announcements. 

The  new  code  provides  reductions 
in  the  scale  for  singers  of  from  5 
to  10%.  A  quarter-hour  period  un- 
der the  new  actor's  scale  is  re- 
duced from  $16  (rehearsal  in- 
cluded) to  $15,  for  half-hour  shows 
from  $26  to  $24.  In  short,  the  new 
code  is  approximately  60%  of  the 
present  network  scale. 

New  officers  elected  at  the  July 
25  meeting  are:  Virginia  Payne, 
re-elected  president;  Sam  Thomp- 
son, re-elected  first  vice-president; 
Charles  Calvert,  second  vice-presi- 
dent; Bob  Purcell,  re-elected  third 
vice-president;  Gene  Byron,  re- 
cording secretai'y;  Philips  Lord, 
treasurer;  Ray  Jones,  re-elected  ex- 
ecutive secretary.  The  membership 
also  voted  on  delegates  to  the  na- 
tional AFRA  convention  to  be  held 
at  Chicago's  Hotel  Sherm.an,  Aug. 
24-27. 

The  Chicago  Federation  of  La- 
bor, which  owns  and  operates 
WCFL,  that  city,  joined  with  the 
Illinois  State  Federation  and  the 
AFL  in  expelling  the  Chicago 
chapter  of  AFRA  recently  for 
"gross  disloyalty".  According  to 
John  Fitzpatrick,  head  of  CFL,  the 
expulsion  followed  the  formation 
of  an  AFL  committee  to  aid  the 
Newspaper  Guild  during  the  boy- 
cott of  two  Chicago  newspapers  em- 
ploying about  2,000  AFL  members. 
A  member  of  the  Chicago  chapter 
of  AFRA  became  a  member  of  this 
committee,  which  action  he  said 
"aided  the  CIO"  and  was  therefore 
"traitorous  to  the  AFL".  The  con- 
tract of  AFRA  with  WCFL  does 
not  expire  until  mid-September, 
Mr.  Fitzpatrick  said,  and  until  then 
AFRA  members  will  continue  on 
the  station. 

Scott's  Summary 

Mr.  Scott  on  July  13  addressed 
a  letter  to  AFRA  summarizing  his 
analysis  of  local  radio  advertising. 
Mr.  Scott's  analysis  had  been  the 
basis  of  the  committee's  arguments. 
Tracing  the  development  of  local 
radio  advertising  he  said,  "The  lo- 
cal advertiser  is  only  able  to  take 
advantage  of  a  limited  portion  of 
the  total  circulation  of  any  radio 
station  and  an  especially  small  per- 
centage of  the  total  audience 
reached  by  one  of  the  major  sta- 
tions in  a  city  the  size  of  Chicago. 
Even  the  largest  of  local  advertis- 
ers, such  as  Marshall  Field,  at 
best,  can  take  advantage  of  less 
than  50%  of  the  audience  reached 
by  a  major  station." 

Continuing,  he  said,  "Another 
very  impoi-tant  factor  that  enters 
into  the  limited  results  that  a  local 


No  Demand 

OBSERVING  that  there  is 
"some  competition  in  the  ra- 
dio industry"  Rep.  William 
M.  Whittington  (D-Miss.), 
veteran  member  of  the  House, 
declared  in  Congress  July  25 
that  there  is  no  demand  for 
regulation  of  that  competi- 
tion. In  addressing  the  House 
on  ICC  legislation  dealing 
with  inland  waterways,  the 
Mississippian,  who  has  been 
a  member  of  the  House  since 
1925,  observed  that  regula- 
tion of  competition  "should 
be  in  response  to  public  de- 
mand". 


advertiser  can  obtain  from  radio  is 
the  fact  that  the  chains  have  the 
preference  of  the  better  times  on 
the  air.  Since  the  total  talent  cost 
of  the  local  advertiser's  program  is 
charged  to  the  one  market,  the  re- 
sult is  that  the  local  advertiser 
pays  more  for  talent  per  city  and 
pays  for  time  that  in  most  in- 
stances is  less  desirable." 

Mr.  Scott's  -analysis  traced  the 
development  of  local  radio  in  Chi- 
cago beginning  with  the  1933  peri- 
od. He  discussed  the  bulk  package 
deals  and  mentioned  station  rate 
reductions  offered  local  advertisers. 
"Even  in  spite  of  these  packages, 
and  the  other  things  that  have 
been  done  by  the  broadcasters  to 
biing  the  cost  down  to  the  local  ad- 
vertiser, local  radio  today  is  more 
expensive  to  the  local  advertiser 
than  ever  before",  he  said. 

Comparison  of  Costs 

In  discussing  costs  Mr.  Scott 
wrote,  "As  a  comparison  between 
the  costs  charged  against  the  Chi- 
cago market  for  two  shows  of  the 
same  type,  one  network  and  one 
local,  let's  use  the  following  com- 
parison: Professor  Quiz  broadcast 
over  34  stations — approximate  es- 
timate talent  cost  including  prize 
money,  $1,000  weekly.  The  Salerno 
Questionnaire  broadcast  over 
W  M  A  Q,  approximate  estimated 
talent  cost,  including  prize  money 
— $300  weekly.  Based  on  these  fig- 
ures, on  the  Professor  Quiz  show, 
the  advertiser  charged  $87  against 
the  Chicago  market,  whereas  the 
entire  $300  of  the  Salerno  Ques- 
tionnaire was  charged  against  the 
Chicago  market.  The  sponsor  of 
Professor  Quiz  took  complete  ad- 
vantage of  the  total  circulation 
coverage  of  WMAQ,  whereas,  be- 
cause of  Chicago  distribution  only, 
Salerno  could  take  advantage  only 
of  the  Chicago  portion,  or  less  than 
one  half  of  the  total  circulation 
coverage  of  WMAQ." 

The  main  point  of  disagreement 
between  the  committee  and  AFRA 
concerned  announcers'  fees.  Of  this 
point,  Mr.  Scott  said,  "In  connec- 
tion with  the  request  for  pay  for 
staff  announcers  to  broadcast  com- 
mercial messages,  we  have  always 
felt  that  wherever  the  advertiser 
could  afford  to  pay  extra  for  a 
special  announcer,  one  should  be 
employed.  However,  we  certainly 
believe  that  the  advertiser  who 
finds  it  necessary  to  purchase  a 
program  at  the  lowest  possible  cost 
should  be  given  the  opportunity  to 
have  his  commercial  messages  de- 
livered by  an  employee  of  the  ra- 


FCC  Action  Seen 
On  Power  Boosts 

May  Hold  August  Session  on 

250  watts,  5  kw.  Petitions 

WITH  APPLICATIONS  piling  up 
for  increases  to  the  new  "5,000  watts 
and  250  watts  night  power  maxi- 
mums for  regional  and  local  sta- 
tions respectively  the  FCC  may 
hold  a  special  meeting  during  Au- 
gust to  act  on  non-conflicting  re- 
quests which  do  not  involve  inter- 
ference questions. 

At  its  final  regular  meeting  prior 
to  summer  recess  July  26,  the  FCC 
did  not  take  action  on  any  of  the 
pending  regional  and  local  appli- 
cations, since  the  new  regulations 
under  which  the  power  increases 
are  made  possible  do  not  become 
generally  effective  until  Aug.  1.  It 
was  tentatively  agreed,  however, 
that  another  meeting  would  be 
held  during  August  at  which  time 
it  might  pass  upon  a  batch  of  the 
pending  applications  which  meet 
all  requirements  as  to  non-interfer- 
ence and  form. 

Little  difficulty  is  anticipated 
with  most  of  the  applications  of 
local  stations  for  power  increases 
from  100  watts  to  250  watts  at 
night,  since  few  can  raise  any  se- 
rious technical  problems.  Such  ap- 
plications have  been  coming  in 
rapidly. 

The  5,000  watt  regional  grants 
for  Class  III-A  stations  probably 
will  be  less  speedy,  because  of  pos- 
sible engineering  questions.  The 
FCC  announced  last  month  that 
final  action  will  be  deferred  on 
pending  applications  requesting 
such  power  which  would  involve 
"serious  interference  problems  if 
other  pending  applications  request- 
ing use  of  5  kw.  power  on  such 
frequencies  are  granted."  [Broad- 
casting, July  15]. 

Although  technically,  the  FCC 
will  be  in  recess  until  Sept.  5, 
meetings  may  be  called  at  about 
two-week  intervals  for  clearance 
of  routine. 


GENERAL  MILLS,  Minneapolis,  has 
added  WFMD,  Frederick,  Md.,  to  its 
Wheaties  football  schedule  for  this 
fall,  linking  the  station  with  WOL, 
Washington,  to  carry  pro  games  of  the 
National  League.  General  Mills  also 
has  shifted  Harry  McTigue,  who  has 
been  announcing  baseball  games  of  the 
Rochester  Red  Wings  on  WSAT,  to 
Washington,  D.  C,  where  he  is  assist- 
ing Walter  Johnson  on  WJSV.  Gar- 
nett  Marks,  assistant  to  Arch  McDon- 
ald in  covering  the  Yankee  and  Giant 
home  games  on  WABC,  New  York, 
takes  over  the  Rochester  post. 

dio  station  at  no  additional  cost  to 
the  advertiser." 

After  discussing  the  increased 
costs  if  the  AFRA  announcers' 
scale  were  adopted,  Mr.  Scott  said, 
"We  believe  that  to  establish  a  fee 
for  staff  announcers,  regardless  of 
the  size  of  the  fee,  would  kill  more 
than  50%  of  all  local  radio  over  a 
reasonable  pei-iod  of  time." 

The  analysis  concluded,  "Nothing 
should  be  done  that  will  destroy 
the  opportunity  of  the  small  local 
advertiser  to  use  radio  for  time 
cost  only  when  found  necessary, 
and,  we  do  know  one  thing — if  any- 
thing is  done  to  increase  the  cost 
of  advertising  to  the  local  advertis- 
er who  is  using  the  minimum  type 
of  program,  it  will  kill  local  radio 
for  this  most  important  type  of  ra- 
dio buyer." 
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Court  Rule  May  Bring  Recording  Fees 


Appeal  Deemed  Likely 
In  Vital  New  York 
Decision 

By  BRUCE  ROBERTSON 

SUPPLEMENTING  a  permanent 
injunction  issued  earlier  in  the 
month  in  favor  of  RCA  against 
WNEW,  New  York,  [Broadcast- 
ing, July  15]  resti-aining  the  sta- 
tion from  further  unauthorized 
broadcasts  of  RCA  phonograph 
records,  Federal  District  Judge 
Vincent  L.  Leibell  on  July  24  hand- 
ed down  his  formal  decision  which 
may  have  the  eventual  effect  of  re- 
quiring payment  by  broadcast  sta- 
tions of  performing  rights  fees  cov- 
ering such  recordings. 

Although  the  opinion  was  not  re- 
garded in  legal  and  radio  circles  as 
all-inclusive,  since  it  deals  only 
with  the  common  law  of  the  State 
of  New  York,  it  nevertheless  was 
significant  since  it  held  that  the 
broadcasting  of  phonograph  records 
without  special  authorization  con- 
stitutes "unfair  competition"  by 
the  station,  both  with  record  manu- 
facturer and  recording  artist.  The 
opinion  came  in  the  case  of  RCA 
against  Paul  Whiteman,  WBO 
Broadcasting  Corp.,  licensee  of 
WNEW,  and  Elin  Inc.,  sponsor  of 
the  record  program.  NAB,  through 
Stuart  Sprague,  New  York  attor- 
ney, intervened. 

Appeal  Likely 

Because  of  the  possible  far-reach- 
ing effect  of  the  decision  it  is  felt 
an  appeal  is  likely,  particularly 
since  clarification  of  the  funda- 
mental issue  is  desirable.  The 
WNEW  case  was  regarded  as  an 
extreme  one,  in  that  the  court  in- 
dicated it  was  much  concerned  with 
the  fact  that  the  stations,  in  the 
particular  programs  in  question, 
traded  on  the  name  of  the  artists 
by  simulating  a  line  of  one-way 
conversation  which  did  not  clearly 
denote  that  the  artist  was  not  pres- 
ent in  the  studio. 

It  was  pointed  out  that  if  the  un- 
fair competition  question  had  been 
raised  under  normal  circumstances, 
where  a  station  simply  performs 
phonograph  records  without  any  at- 
tempt to  convey  the  impression  that 
the  performance  is  being  rendered 
by  the  artist  in  person,  the  outcome 
might  have  been  far  different.  Mr. 
Sprague  offered  the  view  that  the 
decision  need  not  be  followed  by 
courts  of  other  States  or  even  by 
the  State  courts  of  New  York. 

It  was  learned  [Broadcasting, 
July  15]  that  RCA  shortly  will 
formulate  a  "licensing  plan"  under 
which  stations  would  pay  a  "rea- 
sonable fee"  for  the  performing 
right.  The  manufacturing  company, 
in  turn,  would  seek  to  divide  the 
fees  equitably  among  the  recording 
artist,  copyright  proprietor  and 
manufacturing  company.  Decca 
Records  and  Columbia  Recording 
Corp.,  other  major  manufacturers 
of  phonograph  records,  also  were 
said  to  be  studying  the  decision 
closely  but  made  no  announcement 
regarding  a  procedure  similar  to 
that  planned  by  RCA. 

While  NAB  was  studying  the 
opinion,  it  was  thought  likely  that 
it  would  seek  in  some  fashion,  in 


the  interests  of  the  industry  as  a 
whole,  to  carry  the  Leibell  decision 
up  to  the  U.  S.  Circuit  Court  of 
Appeals  in  New  York.  This  con- 
clusion will  depend  upon  confer- 
ences with  WNEW  counsel  and 
NAB's  own  attorneys. 

It  was  felt,  in  view  of  the  court's 
decision  in  favor  of  RCA,  that  the 
National  Association  of  Performing 
Artists,  which  has  sought  for  sev- 
eral years  to  build  up  an  ASCAP 
type  of  operation  whereby  stations 
would  be  licensed  by  it  to  broadcast 
phonograph  records,  had  received  a 
decided  jolt. 

Although  RCA  does  not  plan  to 
act  pursuant  to  the  injunction  until 
it  has  devised  its  station  license 
plan,  WNEW  has  temporarily  dis- 
continued use  of  RCA  Victor  and 
Bluebird  records.  Two  of  WNEW's 
major  recorded  programs,  Make- 
Believe  Ballroom  and  Milkman's 
Matinee,  have  used  Victor  Record 
themes  of  those  names,  now  discon- 
tinued. 

History  of  Case 

The  case  began  when  Whiteman 
asked  for  an  injunction  against  sta- 
tion and  sponsor  to  prohibit  them 
from  broadcasting  his  records. 
RCA  then  filed  suits  against  both 
Whiteman  and  his  defendants. 
Whiteman  withdrew  his  suit.  Sta- 
tion and  sponsor  did  not  defend 
RCA's  suit,  but  Whiteman  did.  It 
was  heard  last  December  [Broad- 


FOLLOWING  is  the  text  of  the 
final  decree  handed  down  July  24 
by  Judge  Leibell  of  the  U.  S.  Court, 
Southern  District  of  New  York, 
in  the  case  of  RCA  Mfg.  Co.  vs. 
Paul  Whiteman,  WBO  Bcstg.  Corp. 
and  Elin  Inc. : 

Paul  Whiteman,  a  performing  artist  and 
orchestra  leader,  filed  suit  in  this  Court 
against  WBO  Broadcasting  Corp.,  owner 
and  operator  ©f  station  WNEW,  and  Elin 
Inc.,  sponsor  of  the  programs  which  gave 
rise  to  this  litigation. 

Whiteman  claiming  to  be  a  unique  artist 
and  performer  in  his  field  as  an  orchestra 
conductor,  and  also,  by  his  peculiar  inter- 
pretations of  musical  compositions,  a  cre- 
ative musical  artist,  with  a  national  and 
international  reputation  as  such,  sought  an 
injunction  against  the  defendants,  WBO 
Broadcasting  Corp.  and  Elin  Inc.,  prohibit- 
ing the  use  for  broadcasting  purposes 
of  any  phonograph  record,  made  and  cre- 
ated by  the  plaintiff  and  his  orchestra. 
Whiteman  based  his  claim  to  injunctive 
relief  on  the  grounds  that  such  indiscrim- 
inate and  unauthorized  use  of  his  records 
interfered  with  his  common-law  property 
right  in  and  to  his  musical  interpreta- 
tions and  renditions  inscribed  on  said  rec- 
ords ;  hindered  his  chances  of  obtaining 
contracts  for  the  use  of  his  services  ; 
forced  him  to  compete  with  himself ;  cur- 
tailed his  income  based  on  royalties  from 
such  records :  interfered  with  his  agree- 
ment with  RCA  Victor  Talking  Machine 
Co.  ;  and  that  defendants'  actions  consti- 
tuted unfair  competition  with  Whiteman 
in   his  various  fields  of  activity. 

By  order  of  this  court  the  RCA  Mfg. 
Co.  received  permission  to  file  a  bill  of 
complaint  against  both  Whiteman  and 
said  defendants,  which  would  be  ancillary 
to  Whiteman's  main  suit.  The  permission 
to  file  the  bill  was  granted  on  the  grounds 
that  RCA  has  a  deep  interest  in  the 
litigation  and  one  which  was  antagonistic 
to  the  claim  asserted  against  the  de- 
fendants by  Whiteman.  This  court  held 
that  RCA  also  had  a  grievance  against 
the  defendants.  The  ancillary  bill  was 
filed. 

The  original  suit  of  Whiteman  against 
WBO  Broadcasting  Corp.  and  Elin  Inc. 
was  later  withdrawn  by  stipulation  and 
without  prejudice.  This  left  only  the  suit 
of  RCA  Mfg.  Co.  against  Whiteman,  WBO 
Broadcasting  Corp.  and  Elin  Inc.  for  trial. 
At  the  trial  defendants,  WBO  Broadcast- 


CASTiNG,  Dec.  15,  Jan.  1]  with  Da- 
vid Mackay  as  counsel  for  RCA; 
Maurice  J.  Speiser,  general  counsel 
for  NAPA,  representing  White- 
man,  and  Mr.  Sprague,  for  NAB. 

Case  was  concerned  chiefly  with 
nine  records  made  by  Whiteman 
for  RCA  and  its  predecessors,  al- 
though testimony  concerning  Guy 
Lombardo,  Tommy  Dorsey  and 
other  artists  recording  for  RCA 
was  also  introduced.  Of  the  nine 
Whiteman  records,  three  were  made 
under  a  contract  in  which  White- 
man  assigned  to  the  Victor  Co.  all 
rights  "to  manufacture,  advertise, 
license  or  sell"  the  recordings. 

Four  of  these  records  were  made 
under  a  verbal  agreement,  concern- 
ing which  the  court  held  that  "in 
the  absence  of  any  reservation  by 
Whiteman  of  his  common  law 
property  rights,  all  his  rights  there- 
in passed  to  the  complainant 
[RCA]."  The  remaining  two  rec- 
ords were  made  under  a  contract 
containing  a  restriction  that  the 
"company  does  not  acquire  the 
right  to  manufacture  or  sell  or 
otherwise  dispose  of  the  records  for 
broadcasting." 

The  court  held  that  Whiteman, 
"because  of  his  unique  interpreta- 
tions of  musical  selections,"  had  a 
common  law  property  right  in  his 
renditions.  RCA,  according  to  the 
decision,  had  no  such  common  law 
right,  because  in  recording  the  discs 
it  did  not  make  the  essential  "intel- 


ing  Corp.,  and  Elin  Inc.,  elected  not  to 
put   in   a  defense.   Whiteman   did  defend. 

Plaintiff,  RCA,  in  its  bill  of  complaint 
alleges  that  the  use  of  its  records  by 
others  for  profit  constitutes  a  wrongful 
exploitation  of  its  property  rights,  results 
in  a  reduced  demand  for  its  records,  de- 
prives plaintiff  of  the  services  of  artists 
who  will  not  record  unless  they  can  be 
protected  against  injudicious  and  exces- 
give  repetitions  over  the  radio  of  their 
recorded  performances,  causes  a  species 
of  unfair  competition  resulting  in  dam- 
ages in  that  it  tends  to  destroy  the  sale- 
ability  of  plaintiff's  records  through  con- 
stant repetition,  and  in  the  case  of  records 
manufactured  after  November  1932  con- 
stitutes a  breach  of  contract  resulting  from 
violation  of  a  restrictive  covenant  accom- 
panying the  sale  of  the  records  and  ex- 
pressed in  the  legend  on  the  label  at- 
tached to  the  records. 

Furthermore,  RCA  contends  that  at- 
tempts by  defendant  Whiteman  to  license 
records  for  broadcasting  and  public  per- 
formances, together  with  representations 
to  the  effect  that  he  alone  is  entitled  to 
grant  such  license,  interferes  with  com- 
plainant's exclusive  right  to  control  the 
use  of  its  records,  damages  its  reputation, 
goodwill  and  business,  tends  to  prevent 
the  consummation  of  licensing  agreements 
by  complainant  and  constitutes  unfair  com- 
petition in  that  defendant  Whiteman  at- 
tempts thereby  to  exploit,  as  his  own,  prop- 
erty rights  belonging  to  complainant. 

Nine  Numbers  Specified 

Plaintiff,  RCA,  and  its  predecessor  com- 
panies, Victor  and  RCA  Victor,  have  been 
engaged  generally  in  the  business  of  manu- 
facturing, producing,  recording,  selling 
and  distributing  Victor  phonograph  rec- 
ords since  October  1901. 

Defendant,  Paul  Whiteman,  for  the  past 
20  years  has  been  the  conductor  of  an 
organization  of  musicians  known  as  "Paul 
Whiteman  and  His  Orchestra".  His  or- 
chestra has  played  for  the  motion  pictures, 
on  the  stage  and  in  night  clubs,  in  addi- 
tion to  broadcasting  over  the  radio  and 
making  phonograph  recordings. 

Defendant,  WBO  Broadcasting  Corp. 
owns  and  operates  radio  station  WNEW. 
It  was  over  this  station  that  the  phono- 
graph records  listed  below  were  played 
without  permission.  All  records  that  were 
issued  after  November  1932  by  plaintiff 
and  its  predecessors,  bore  a  legend  stating 
that  such  records  were  not  licensed  for 
radio  broadcasting.   Defendant,   Elin  Inc., 


lectual  and  artistic  contributions." 
In  the  first  two  contracts  the  Court 
said  that  Whiteman  had  passed  his 
right  along  to  the  company.  In  the 
third  contract  he  had  reserved  his 
artistic  right,  but  this  did  not  de- 
prive the  company  of  its  right  to 
prohibit  the  broadcasting  of  the 
records  or  to  limit  their  use  to  pho- 
nographs in  homes. 

"I  think,"  said  the  court,  "that 
the  main  basis  for  enjoining  the 
defendants,    WBO    Broadcasting  j 
Corp.  and  Elin  Inc.,  from  sending  j 
over  the  radio  the  musical  rendi-  ( 
tions  impressed  on  complainant's  \ 
[RCA]  phonograph  records,  is  that  ' 
such  conduct  on  their  part  consti- 
tutes unfair  competition.  It  is  evi- 
dent that  the  complainant  and  the 
broadcasting  stations  using  com-  . 
plainant's  records  are  competitors 
in  the  business  of  public  entertain- 
ment. .  .  .  That  the  broadcasting  of  i 
phonograph  records  containing 
Whiteman's  renditions  constitutes  ' 
unfair  competition  with  Whiteman  , 
is  manifest.  Hence,  the  defendants 
should    be    enjoined    to  protect 
Whiteman's  interests  also." 

Final  Decree 

The  final  decree,  also  dated  July;! 
24,  ordered  a  writ  of  injunction ' 
with  six  provisions:  (1)  Restrain- 
ing Whiteman  from  claiming  any 
right  to  control  the  commercial  use 
of  records  made  under  the  first  two  ^ 
contracts    (2)    restraining  White-; 
man  from  claiming  the  sole  right 
to  control  the  use  for  broadcast  of  ; 
records  made  under  the  third  agree- 
{Continned  on  Page  64) 


sells  refrigerators  and  sponsored  the  pro- 
grams over  station  WNEW,  which  gave- 
rise  to  this  litigation. 

The  following  nine  compositions  are' 
specifically  named  in  the  plaintiff's  bill 
of  complaint.  They  were  recorded  by 
Whiteman  for  RCA's  predecessor  corpora- 
tions pursuant  to  the  terms  of  various' 
contracts,  three  in  number.  Their  titles'' 
are: — "San"',  "O  So  Blue",  "Whiteman' 
Stomp",  "By  the  Sycamore  Tree",  "You 
Excite  Me",  "Cuban  Love  Song",  "There's. 
Nothing  Else  to  Do",  "Singing  a  Happy 
Song"  and  "A  Waltz  Was  Born  in  Vien-' 
na". 

The  first  three  of  the  above  named  com- 
positions were  recorded  by  Whiteman  un- 
der the  terms  of  a  written  contract,  dated' 
April  30,  1924  and  covering  the  period' 
from  May  12,  1924  to  and  including  May 
11,  1928.  Paragraph  "3"  of  this  contract- 
recites  the  rights  and  privileges  Mr.  White- 
man  granted  RCA's  predecessor.  It  is  here 
quoted  in  full : 

Contract  Provisions 

"3.  Mr.  Whiteman,  for  himself  and 
by  authority  and  on  behalf  of  the  or-s 
chestra  and  each  and  all  of  the  mem- 
bers thereof,  hereby  grants  to  the  Vic- 
tor Company  the  right,  at  any  and  all 
times  during  the  period  of  this  agree- 
ment and  thereafter,  to  manufacture, 
advertise  and  license  or  sell,  and  any: 
and  all  these  rights  and  powers,  in  all 
parts  of  the  world,  records  of  the  per-  j 
formances   of   the   orchestra   of   selec- 1 
tions   of  which   approved   master  rec-o 
ords    have    been    heretofore    made  or 
shall  hereafter  be  made  including  the 
right  to  produce  and  reproduce  the  re- 
corded  performances   of   the   orchestra  i 
by  any   and   all  mechanical,  electrical! 
or   other   means   for   disseminating  or 
transmitting  the  same,  and  grants  the 
further  right  to  make  use  of  his  name 
and  of  the  name  of  his  orchestra  in 
connection  with  the  manufacture,  with 
the  advertisement  and  with  the  license . 
or  sale  of  such  records  and  in  any  and , 
every  way  in  connection  with. sound  re- 1  ■ 
production   and  transmission  and  like-  [  \ 
wise  grants  all  rights  and  equities  of !  . 
himself   and   of  the  orchestra  and  of :  - 
each   of   its    members   in   and   to   the  I 
matrices   and   records   upon   which  are.: 
at  any  time  reproduced  the  perform-:}  - 
ances  herein  referred  to." 
The  next  four  of  the  above  named  se-  •  i 
lections  were  recorded  under  the  terms  oil  rj 
a  verbal  agreement  referred  to  in  a  letteij 
dated  September  8,  1931  signed  by  I.  E.  |  ~ 
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:.ambert  for  RCA  Victor  Co.  Inc.  and 
.ccepted  by  Mr.  Whitema.i.  The  terms  of 
hat  agreement  will  be  liereinafter  dis- 
missed ;  but  in  effect  Whiteman  resumed 
caking  recordings  for  RCA's  predecessor, 
in  the  basis  of  a  fixed  royalty  instead  of 
.  lump  sum  payment,  with  no  time  limit 
luring  which  the  contract  was  to  be  in 
,rffect.  and  with  the  other  terms  and  pro- 
visions of  his  1924  contract  continued. 

-  The  last  two  musical  selections  were 
-l-ecorded    by    Mr.    Whiteman    under  the 

lerms  of  a  third  contract  dated  Septem- 
■per  5,  1934,  covering  a  period  of  two 
:pcars.  Paragraph  "2"  of  Provision  "2" 
bf  this  contract  deals  with  the  rights 
rranted  by  Mr. -Whiteman  to  RCA  Victor 
md  is  here  set  forth  in  full : — ■ 

"You  grant  to  the  company,  _  its  as- 
sociates or  subsidiaries,  the  right  to 
manufacture  and  sell,  or  to  refrain 
therefrom,  throughout  the  world,  rec- 
ords embodying  the  performances  to  be 
recorded  hereunder,  upon  such  terms 
as  the  company  may  approve,  but  only 
such  records  commonly  known  as  phono- 
graph records  of  the  type  now  sold 
to  the  public  for  use  with  talking 
machines,  and  not  otherwise.  It  is  un- 
derstood the  company  does  not  acquire 
the  right  to  manufacture  or  sell,  or 
,  otherwise  dispose  of,  records  for  broad- 
l'  casting.  You  grant  to  the  company  the 
right  to  use  your  name  and  photo- 
graph, if  desired,  in  connection  with 
the  manufacture,  advertising  and  sale 
of  said  records  without  further  pay- 
ment than  herein  provided,  and  like- 
wise grant  the  company  all  rights  in 
and  to  the  matrices  and  records  upon 
which  are  reproduced  the  performances 
to  be  made  hereunder." 

Common  Law  Right 

Complaint  concedes  that  def  endant 
W^hiteman,  because  of  his  unique  inter- 
pretations of  musical  selections,  had  a 
j2ommon  law  property  right  in  his  rendi- 
ISions.  Under  the  first  and  second  contracts 
'pf  April  30,  1924  and  Sept.  8,  1931,  White- 
Shian  could  not  assert  these  rights,  in  the 
base  of  the  former  because  he  had  in  very 
definite    terms    passed    all    rights    to  the 

-  plaintiff  and  in  the  latter  instance  verbally 
:  jy   a   general   reaffirmation.    In    each  in- 

-  -tance  he  failed  to  reserve  any  rights  to 
himself.  But  the  right  was  there  in  each 

■  ?ase. 

The  fact  that  until  recent  years  the 
problems  of  a  common  law  right  in  musical 

--  interpretations  and  renditions  had  never 
3een  adjudicated  is  no  indication  that  the 
.  ommon  law  does  not  apply.  As  was  stated 
in  the  case  of  Funk  v.  United  States,  290 
{'.  S.  371  at  383:  "It  has  been  said  so 
ften  as  to  have  become  axiomatic  that 
the  common  law  is  not  immutable  but  flex- 

-ible,    and   by    its    own    principles  adapts 
itself  to  varying  conditions." 

Prior  to  the  advent  of  the  phonograph, 
a  musical  selection  once  rendered  by  an 
artist  was  lost  for  ever,  as  far  as  that 
particular  rendition  was  concerned.  It 
lould  not  be  captured  and  played  back 
a^ain  by  any  mechanical  contrivance  then 
known.    Thus   the  property   right   of  the 

'  artist,  pertaining  as  it  did  to  an  intan- 
gible musical  interpretation,  was  in  no 
danger  of  being  violated.  During  all  this 
time  the  right  was  always  present,  yet 
because  of  the  impossibility  of  violating 
it,  it  was  not  necessary  to  assert  it. 

The  fact  that  Whiteman  contributed 
fimething  in  addition  to  that  which  was 
already  the  subject  of  a  copyright,  the 
nm^fical  composition  itself,  cannot  in  any 
way  detract  from  his  right  to  protect  what 
his  property,  over  and  above  existing 
property  rights  of  the  composer.  Mr. 
•Justice  Stern  states  this  proposition  in 
Waring  v.  WDAS  Broadcasting  Station, 
327  Pa.  433,  as  follows :  "The  law  has  never 
considered  it  necessary  for  the  establish- 
ment of  property  rights  in  intellectual 
or  artistic  productions  that  the  entire  ulti- 
mate product  should  be  the  work  of  a 
single   creator ;   such   rights    may   be  ac- 

r  quired  by  one  who  perfects  the  original 
work  or  substantially  adds  to  it  in  some 

tiimanner." 

Power  to  Bargain 

Granting  that  the  artist,  Mr.  Whiteman. 
!'has  a  common  law  property  right  in  and 
ijto    his    unique    interpretation    of  musical 
'[Selections  it  follows  that  he  had  the  power 
i!to  bargain  away  this  right.  This  he  did 
in   his   1924   contract  with  RCA's  prede- 
cessor.   Paragraph    "3"   of   that  contract 
has  been   quoted  above. 

Defendant  Whiteman  contends  that  the 
'i|'word  "license"  as  used  in  that  agreement 
had   a   special   meaning.    Some  testimony 
5:  was  taken  at  the  trial  to  develop  if  pos-  • 

sible  the  peculiar  meaning  claimed  for  the 
i  word  "license",  in  this  business  of  making 
5  and    merchandising    phonograph  records, 
a  The  burden   of  proving  a   "trade  usage" 
meaning  of  an  apparently  common  word, 
which  would  limit  its   generally  accepted 
meaning   is   upon   the  one   who  contends 
for    the    more    limited    meaning.    I  have 
f  concluded    that   the   defendant  Whiteman 
has    not    successfully   borne    this  burden. 

The  limited  meaning  which  defendant 
Whiteman  would  place  upon  the  word  "li- 
cense", that  it  refers  to  RCA's  transac- 
tions with  foreign  subsidiaries  or  related 


MEMBERS  of  the  American  A.ssociation  of  Baseball  Broadcasters 
gathered  in  Kansas  City  July  18  for  the  league's  All-Star  game.  While 
they  were  broadcasting  before  the  game,  a  storm  broke  and  rained  out 
the  game  as  well  as  threw  the  station  on  its  auxiliary  transmitter  for  a 
while.  When  the  game  was  played  July  19,  the  sportscasters  split  up 
the  chores.  General  Mills  and  Knox  Reeves  set  up  an  eight-station  net- 
work to  carry  the  broadcast.  Participating  in  the  events  were  (1  to  r) 
Connie  Desmond,  WSPD,  Toledo;  Ed  Gallaher,  WCCO,  Minneapolis;  John 
Neblett,  WBNS,  Columbus;  Walt  Lockman,  KMBC,  Kansas  City;  Vic 
Lund,  WIRE,  Indianapolis;  George  Higgins,  WTCN,  St.  Paul;  Allan 
Hale,  WISN,  Milwaukee;  Don  Hill,  WAVE,  Louisville. 


companies  is  further  refuted  by  the  fol- 
lowing  quotation    from   his    contract : 

"*  *  *  and  likewise  grants  all  rights 
and  equities  of  himself  and  of  the 
Orchestra  and  of  each  of  its  members 
in  and  to  the  matrices  and  records 
upon  which  are  at  any  time  repro- 
duced the  performances  herein  referred 
to." 

Whiteman's  second  contract  with  RCA's 
predecessor  was  a  verbal  one.  It  is  referred 
to  in  a  letter  dated  Sept.  8,  1931  signed  by 
I.  E.  Lambert  for  RCA  Victor  Co.,  and  ac- 
cepted by  Mr.  Whiteman.  The  letter  sets 
forth  only  the  new  financial  arrangement 
between  the  parties.  From  the  testimony 
it  would  appear  that  the  other  terms  of 
his  1924  agreement  were  reaffirmed  by  the 
parties. 

In  the  absence  of  any  reservation  by 
Whiteman  of  his  common  law  property 
rights,  all  his  rights  therein  passed  to  the 
complainant.  Ingram  v.  Botvers,  57  F.  (2d) 
65 ;  Noble  v.  One  Sixty  Commonwealth 
Ave.,  Inc.,  19  Fed.  Supp.  671. 

Rights   of   Recording  Firm 

In  paragraph  2  of  Section  2  of  White- 
man's  third  contract,  dated  Sept.  5,  1934, 
made  with  RCA's  predecessor,  it  is  pro- 
vided :  "It  is  understood  the  company 
does  not  acquire  the  right  to  manufac- 
ture or  sell,  or  otherwise  dispose  of,  rec- 
ords for  broadcasting".  This  definitely  re- 
served to  Whiteman  his  common  law  prop- 
erty right  in  and  to  his  musical  interpre- 
tations and  renditions  in  respect  to  the 
broadcasting  of  records  made  under  this 
contract.    Complainant   concedes  this. 

One  of  the  most  controverted  issues  was 
whether  or  not  the  part  played  by  RCA 
Victor  Co.  in  the  recording  of  Whiteman's 
interpretation  and  renditions  constituted 
such  intellectual  and  artistic  contributions 
as  to  vest  in  RCA  a  common  law  property 
right  in  what  went  on  the  record.  I  am 
of  the  opinion  that  it  did  not. 

RCA's  predecessors  contributed  to  the 
finished  product  (the  master  matrix)  the 
fruits  of  their  research  and  experience  in 
the  production  and  manufacture  of  phono- 
graph records,  and  the  skillful  use  of  a 
highly  sensitive  mechanism.  Their  musical 
directors  advised  on  the  placing  of  the 
musicians  during  the  recording  and  on  the 
volume  of  the  various  musical  instruments  : 
their  acoustic  experts  arranged  their  ap- 
pliances to  produce  a  clear  and  well  bal- 
anced rendition  ;  their  engineers  and  tech- 
nicians operated  the  mechanical  devices  in 
the  actual  recording  on  the  matrix.  All 
these  were  important  and  necessary  in 
producing  a  perfect  recording  of  the  per- 
formance, but  the  performance  was  White- 
man's. 

None  of  the  efforts  of  RCA  were  di- 
rected towards  perfecting  Whiteman's  ar- 
tistic interpretation  of  the  musical  com- 
position, but  all  were  directed  towards 
"capturing"  completely  for  the  matrix 
or  master  record  his  unique  interpreta- 
tions. The  well-known  manufacturers  of 
phonograph  records  use  the  same  appara- 
tus and  methods.  The  average  person  could 
not  tell  by  listening  to  the  finished  record 
which  company  made  the  record  or  which 
musical  director  supervised  its  recording 
or  who  manipulated  the  dials,  arranged 
the  microphones  or  handled  the  other  me- 
chanical devices  used  in  getting  the  physi- 
cal recording.  But  many  of  the  public  can 


recognize  Whiteman's  peculiar  interpreta- 
tion of  certain  popular  musical  record- 
ings. 

Another  question  presented  is  whether 
or  not  the  sale  of  a  Whiteman  record, 
without  any  restrictive  notice,  would  give 
the  purchaser  of  the  record  the  right  to 
broadcast  its  contents  over  the  radio,  with- 
out special  authorization  to  do  so.  I  think 
it  would  not,  for  several  reasons,  prin- 
cipally because  it  would  constitute  unfair 
competition. 

Not  a  Publication 

It  is  well  settled  that  the  performance 
of  a  work  is  not  of  necessity  a  publication 
of  it.  "At  common  law,  the  public  per- 
formance of  the  play  is  not  an  abandon- 
ment of  it  to  the  public  use".  Ferris  v. 
Frohman,  223  U.  S.  424.  Publication  may 
be  either  "general"  or  "limited".  The  dis- 
tinction between  the  two  is  well  explained 
in  the  leading  case  of  Werckmeister  v. 
American  Lithographic  Co.,  134  Fed.  321. 
See,  also,  American  Tobacco  Co.  v.  Werck- 
meister, 207  U.  S.  284. 

There  is  some  basis  for  the  argument 
that  the  purchaser  of  a  Whiteman  record, 
even  without  a  restrictive  notice  appearing 
on  the  label  attached  to  the  record,  would 
gain  only  the  right  to  use  it  for  the  pur- 
pose for  which  it  was  made,  that  is  to 
reproduce  its  contents  through  the  use  of 
a  phonograph,  which  would  not  carry  with 
it  the  right  to  broadcast  the  contents  of 
the  record  over  the  radio.  The  very  nature 
of  the  phonograph  record  indicates  the  lim- 
ited form  of  its  publication.  It  was  in- 
tended for  listeners  at  a  phonograph,  not 
for  a  radio  audience. 

The  phonograph  records  made  by  RCA 
in  November  1932,  and  subsequently,  bore 
a  special  label  notifying  the  purchaser  that 
it  was  "Not  Licensed  For  Radio  Broad- 
cast". Of  itself  the  notice  was  sufficient 
to  "limit"  the  publication  of  the  records, 
and  on  that  grotmd  also  an  injunction 
could  issue  against  the  broadcasting  of  all 
records  bearing  said  legend,  unless  the  re- 
striction is  against  public  policy. 

There  does  not  appear  to  be  any  public 
policy  to  be  found  in  the  constitution,  the 
statutes  or  the  decisions  of  our  courts 
that  would  affect  this  limited-use  notice, 
unless  such  limitation  is  an  unreasonable 
restraint  of  trade,  which  it  is  not.  It  is  a 
restriction  to  protect  complainant  from  un- 
fair competition.  There  is  nothing  illegal 
about  it.  The  interests  of  the  public  are 
not  harmed  by  the  restricted  use  of  the 
phonograph  record.  Broadcasting  stations 
can  give  their  public  Whiteman's  orches- 
tra, by  hiring  the  orchestra  at  a  proper 
price,  as  some  of  them  do.  To  hold  that 
the  equitable  servitude  embodied  in  the 
label-notice,  prohibiting  the  use  of  the 
record  for  broadcasting,  is  against  public 
policy,  would  make  the  principal  bene- 
ficiaries of  this  judicial  bounty  those  who 
in  broadcasting  such  record  seek  to  "har- 
vest the  fruits  of  another's  labor",  at 
practically   no   cost  to  themselves. 

Unfair  Competition 

I  think  that  the  main  basis  for  enjoining 
the  defendants,  WBO  Broadcasting  Corp. 
and  Elin  Inc.,  from  sending  over  the  radio 
the  musical  renditions  impressed  on  com- 
plainant's phonograph  records,  is  that  such 
conduct  on  their  part  constitutes  unfair 
competition.  It  is  evident  that  the  com- 
plainant   and    the    broadcasting  stations 


using  complainant's  records  are  competi- 
tors in  the  business  of  public  entertain- 
ment. 

As  was  stated  by  Mr.  Justice  Pitney  in 
International  News  Service  v.  Associated 
Press,  248  U.  S.  215,  234:— 

"We  need  spend  no  time,  however, 
upon  the  general  question  of  property 
in  news  matter  at  common  law,  or  the 
application  of  the  Copyright  Act.  since 
it  seems  to  us  the  case  must  turn  upon 
the  question  of  an  unfair  competition 
in  business." 
The  Justice  then  went  on  to  discuss  un- 
fair competition  and  the  property  rights 
protected    from    unfair    competition.  He 
wrote  (pages  235-6  ;  240)  :— 

"The  parties  are  competitors  in  this 
field ;  and,  on  fundamental  principles, 
applicable  here  as  elsewhere,  when  the 
rights  or  privileges  of  the  one  are 
liable  to  conflict  with  those  of  the 
other,  each  party  is  under  a  duty  so 
to  conduct  its  own  business  as  not 
unnecessarily  or  unfairly  to  injure  that 
of  the  other.  Hitchman  Coal  &  Coke 
Co.  V.  Mitchell,  245  U.  S.  229,  254,  62 
L.  ed.  260,  277,  L.R.A.  1918C,  497,  38 
Sup.  Ct.  Rep.  65,  Ann.  Case  1918  B, 
641. 

"Regarding  the  news,  therefore,  as 
but  the  material  out  of  which  both 
parties  are  seeking  to  make  profits  at 
the  same  time  and  in  the  same  field, 
we  hardly  can  fail  to  recognize  that 
for  this  purpose,  and  as  between  them, 
it  must  be  regarded  as  quasi  property, 
irrespective  of  the  rights  of  either  as 
against  the  public. 

"In  order  to  sustain  the  jurisdiction 
of  equity  over  the  controversy,  we  need 
not  affirm  any  general  and  absolute 
property  in  the  news  as  such.  The  rule 
that  a  court  of  equity  concerns  itself 
only  in  the  protection  of  property 
rights  treats  any  civil  right  of  a  pe- 
cuniary nature  as  a  property  right  (Re 
Sawyer,  124  U.  S.  200,  210,  31  L.  ed. 
402,  405,  8  Sup.  Ct.  Rep.  482,  Re  Debs, 
158  U.  S.  564,  593,  39  L.  ed.  1092. 
1105,  15  Sup.  Ct.  Rep.  900)  ;  and  the 
right  to  acquire  property  by  honest 
labor  or  the  conduct  of  a  lawful  busi- 
ness is  as  much  entitled  to  protection 
as  the  right  to  guard  property  already 
acquired  (Trvax  v.  Raich,  239  U.  S. 
33.  37,  38,  60  L.  ed.  131,  133,  134, 
L  R  A.  1916D,  545.  36  Sup.  Ct.  Rep. 
7  Ann.  Cas.  1917B,  283 ;  Brennan  v. 
United  Hatters,  73  N.J.L.  729.  742,  9 
L.R.A.  (N.S.)  254,  118  Am.  St.  Rep. 
727,  65  Atl.  165,  9  Ann.  Cas.  6986  ; 
Barr  v.  Essex  Trades  Council,  53  N.J. 
Eq.  101,  30  Atl.  881).  It  is  this  right 
that  furnishes  the  basis  of  the  juris- 
diction in  the  ordinary  case  of  unfair 
competition. 

"But  in  a  court  of  equity,  where 
the  question  is  one  of  unfair  competi- 
tion, if  that  which  complainant  has 
acquired  fairly  at  substantial  cost  may 
be  sold  fairly  at  substantial  profit,  a 
competitor  who  is  misappropriating  it 
for  the  purpose  of  disposing  of  it  to 
his  own  profit  and  to  the  disadvantage 
of  complainant  cannot  be  heard  to  say 
that  it  is  too  fugitive  or  evanescent 
to  be  regarded  as  property.  It  has  all 
the  attributes  of  property  necessary 
for  determining  that  a  misappropria- 
tion of  it  by  a  competitor  is  unfair 
competition  because  contrary  to  good 
conscience." 

Civil  Protection 

The  reasoning  and  legal  principles  quoted 
above  would  bar  Whiteman,  acting  alone, 
from  licensing  or  authorizing  any  broad- 
casting station  to  play  over  the  radio  a 
phonograph  record  made  by  complainant. 
That  is  true  even  though  Whiteman,  as  in 
his  third  contract,  included  a  provision 
that  the  complainant  did  not  acquire  the 
right  to  manufacture  or  sell,  ar  other- 
wise dispose  of,  records  for  broadcasting. 
The  plaintiff  would  be  entitled  to  protec- 
tion of  its  "civil  right  of  a  pecuniary 
nature",  its  "conduct  of  a  lawful  busi- 
ness' against  unfair  competition,  unless 
complainant  expressly  assents  to  compe- 
tition from  radio  stations  using  complain- 
ant's phonograph  records.  In  bringing  this 
action  complainant  seeks  to  stop  that 
practice  and  is  entitled  to  the  aid  of  the 
court  by  a  proper  decree  enjoining  the 
defendants  accordingly. 

That  the  broadcasting  of  phonograph 
records,  containing  Whiteman's  renditions, 
constitutes  unfair  competition  with  White- 
man  is  manifest.  Hence  the  defendants, 
WBO  Broadcasting  Corp.  and  Elin  Inc., 
should  be  enjoined  to  protect  Whiteman's 
interests  also.  The  above  quoted  principles 
on  unfair  competition,  so  convincingly  ex- 
pressed by  Mr.  Justice  Pitney,  are  avail- 
able for  .Whiteman's  protection  as  well  as 
for  complainant's. 

Complainant  and  the  defendant  White- 
man  have  submitted  proposed  findings  of 
fact  and  conclusions  of  law.  The  court  has 
heard  argument  in  respect  thereof  and  has 
recast  many  of  them.  They  have  been  re- 
arranged and  in  final  form  have  been 
signed  and  filed.  I  am  now  filing  this 
memorandum,  which  states  my  reasons  for 
reaching  the  conclusions  aforesaid.  A  final 
decree  is  being  entered  in  accordance  with 
the  conclusions  of  law  heretofore  filed. 
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Five  New  Stations 
Are  Authorized  in 
Decisions  by  FCC 

Pontiac,  Mich.,  Hot  Springs 
Among  Those  Granted 

FIVE  MORE  new  stations  were 
authorized  for  construction  by  the 
FCC  in  decisions  announced  July 
26  and  27,  bringing  to  33  the  num- 
ber added  so  far  this  year.  On  the 
latter  date  the  Commission  also  is- 
sued proposed  findings,  which  are 
tantamount  to  grants  unless  they 
are  opposed  by  aggrieved  parties, 
approvmg  two  other  new  stations. 

The  construction  permits  author- 
ized were  for  stations  in  Pontiac, 
Mich.;  Hot  Springs,  Ark.;  Cooke- 
ville,  Tenn.;  Greenville,  Miss.,  and 
Herrin,  111.  The  proposed  findings 
cover  projected  stations  in  Niagara 
Falls,  N.  Y.,  and  Vincennes,  Ind., 
both  to  be  newspaper  owned. 

The  new  station  in  Pontiac  will 
be  licensed  to  Pontiac  Broadcasting 
Co.,  with  1,000  watts  daytime  only 
on  1100  kc.  In  making  this  grant 
the  Commission  dismissed  an  appli- 
cation for  250  watts  fulltime  on 
600  kc.  in  Pontiac  filed  by  George 
B.  Storer,  Detroit  industrialist  and 
broadcaster.  It  also  designated  for 
further  hearing  the  application  of 
King-Trendle  Broadcasting  Corp., 
operator  of  WXYZ,  Detroit,  and 
WOOD -WASH,  Grand  Rapids, 
seeking  250  watts  on  1440  kc.  in 
Pontiac. 

The  successful  company  is  head- 
ed by  Harold  E.  Howlett,  attorney, 
holding  1.87c  of  the  stock,  with 
Earle  C.  Kneale,  vice-president,  a 
manufacturer,  holding  10%,  and 
H.  Y.  Levinson,  secretary  -  treas- 
urer, publisher  of  the  Farmington 
(Mich.)  Enterprise,  holding  50%. 
Other  stockholders  are  W.  S.  Saun- 
ders, manufacturer,  7.8% ;  Frank 
A.  Mercer,  physician,  5.7%;  L. 
Warren  Gatley,  physician,  7.8%; 
Murray  N.  Ashbaugh,  2.8%,  and 
E.  V.  Howlett,  physician,  7.8%. 

Hot  Springs  Station 

The  new  station  in  Hot  Springs, 
which  will  operate  with  100  watts 
night  and  250  day  on  1310  kc,  was 
granted  to  Clyde  E.  Wilson,  owner 
of  the  local  Wilson  Furniture  Co., 
and  Howard  A.  Shuman,  formerly 
commercial  manager  of  KTHS, 
Hot  Springs.  Mr.  Shuman,  in  com- 
pany with  S.  A.  Cisler,  manager  of 
WGRC,  New  Albany,  Ind.,  re- 
cently sold  his  interest  in  WHBB, 
Selma,  Ala.,  to  Bascom  Hopson, 
ovmer  of  WJBY,  Gadsden,  and  a 
son-in-law  of  FCC  Commissioner 
Thompson.  The  new  Hot  Springs 
grant  was  on  a  petition  to  recon- 
sider a  previous  denial,  and  KTHS 
was  denied  its  petition  to  intervene. 

The  new  station  at  Cookesville, 
Tenn.,  will  operate  with  100  watts 
night  and  250  day  on  1370  kc.  Li- 
censee will  be  M.  L.  Medley,  mer- 
chant and  farmer. 

The  new  station  at  Greenville, 
Miss.,  will  operate  with  100  watts 
night  and  250  day  on  1310  kc,  and 
will  be  licensed  to  John  R.  Pepper, 
wholesale  grocer. 

The  Commission  granted  the  ap- 
plication of  Orville  W.  Lyerla  for  a 
new  local  at  Herrin,  111.,  on  1310  kc. 
with  250  watts  day  and  100  watts 
night.  Commissioners  Craven  and 
Case  dissented,  while  McNinch  and 
Brown  did  not  vote.  Two  competing 
applications  were  denied.  Mr.  Ly- 
erla is  the  local  postmaster. 

The  proposed  findings,  approving 


Three  Get  Facsimile 

THREE  licenses  covering  experi- 
mental shortwave  facsimile  opera- 
tions were  authorized  by  the  FCC 
in  decisions  July  27.  National  Acci- 
dent &  Life  Insurance  Co.,  operat- 
ing WSM,  Nashville,  was  granted 
a  license  for  a  1,000-watt  station 
on  25250  kc.  A.  H.  Belo  Corp., 
owner  of  the  Dallas  News  and 
operator  of  WFAA,  was  given  an 
identical  grant.  WBNS  Inc.,  oper- 
ating WBNS,  Columbus,  was  grant- 
ed a  license  covering  a  CP  for 
100  watts  on  the  same  frequency. 


REPORTS  that  exhibitors  and  conces- 
sionnaires  at  the  New  York  World's 
Fair,  disgruntled  with  the  poor  at- 
tendance at  the  exposition  to  date, 
were  considering  drafting  Lenox  R. 
Lohr,  president  of  NBC  and  formerly 
general  manager  of  the  Chicago  Fairs 
of  1933-34,  to  put  this  Fair  on  its 
feet  were  squelched  by  Mr.  Lohr's 
definite  statement  that  he  has  no  in- 
tention of  taking  any  part  in  the  Fair 
management  beyond  his  present  posi- 
tion as  a  member  of  the  advisory 
board. 


OWNERSHIP  or  control  of  ten 
broadcasting  stations  passes  into 
new  hands  as  a  result  of  the  FCC's 
decisions  of  July  26  and  27  author- 
izing assignments  of  license,  most 
of  which  were  granted  without  pre- 
vious hearings.  In  taking  these  ac- 
tions, the  Commission  continued 
to  follow  the  policy  of  recent 
months  of  avoiding  unnecessary 
hearings  and  making  grants 
where  the  records  are  clear  and 
there  is  no  opposition.  Considera- 
tions of  newspaper,  multiple  or  lo- 
cal ownership  were  apparently  en- 
tirely ignored  despite  previous  talk 
of  testing  those  issues. 

The  July  26-27  decisions  author- 
ized transfers  of  KTAT,  Fort 
Worth;  KROW,  Oakland,  Cal.; 
WALR.  Zanesville,  0.;  WJBL,  De- 
catur, 111.;  WCMI,  Ashland,  Ky.; 
W  B  T  H  ,  Williamson,  W.  V  a. ; 
KEUB,  Price,  Utah;  KOME,  Tulsa; 
WAAF,  Chicago;  WAGA,  Atlanta. 
Similarly  on  July  12-13  the  Com- 
mission authorized  nine  other  trans- 
fers along  much  the  same  line 
[Broadcasting,  July  15]. 

Mrs.  Roosevelt  Gets  KTAT 

Although  required  to  go  to  hear- 
ing last  year  to  secure  approval  of 
her  purchase  of  KFJZ,  Fort  Worth, 


new  stations,  which  require  later 
ratification  by  the  Commission, 
would  authorize  the  Niagara  Falls 
Gazette  to  build  a  1,000-watt  day- 
time outlet  on  1260  kc,  and  the 
Vincennes  Sun-C  ommercial  to 
build  a  fulltime  100-watt  outlet  on 
1420  kc.  The  Vincennes  newspaper 
is  one  of  a  chain  published  by  E.  C. 
Pulliam,  owner  also  of  WIRE,  In- 
dianapolis. 

In  two  other  proposed  findings, 
the  Commission  disapproved  new 
stations  in  Brown  City,  Mich. 
(1,000  watts  daytime  on  880  kc.) 
and  in  Marysville,  Cal.  (250  watts 
on  1320  kc.) 


The  FCC  Cleans  Up 

TABULATING  the  results 
of  its  labors  since  reorganiza- 
tion of  its  hearing  procedure 
last  November,  the  FCC  an- 
nounced July  27  that  it  has 
disposed  of  290  of  a  total  of 
325  broadcast  hearing  docket 
cases  in  that  time — perhaps 
the  best  record  in  12  years 
of  Commission  history.  Of 
the  35  cases  not  disposed  of 
since  Nov.  15,  the  FCC  said 
12  could  not  be  acted  upon 
because  of  "contingencies 
beyond  the  control  of  the 
Commission,"  such  as  possi- 
ble conflicts  with  the  Havana 
Treaty  and  pending  litiga- 
tion. Of  the  remaining  23 
docket  cases,  decisions  were 
said  to  be  in  preparation  for 
early  action.  In  addition  to 
the  325  cases,  there  were  19 
separate  issues  heard  only  in 
recent  weeks  and  therefore 
not  available  for  action. 


for  which  she  paid  $57,500,  Mrs. 
Ruth  G.  Roosevelt,  wife  of  Elliott 
Roosevelt,  obtained  a  transfer  of 
KTAT  to  herself  July  26  without 
the  formality  of  a  hearing  and 
only  about  a  month  after  applying 
for  authority  to  purchase  the  Fort 
Worth  regional  for  $101,570  in 
cash.  The  Commission,  however, 
made  the  acquisition  of  KTAT, 
1,000  watts  on  1240  kc,  contingent 
upon  her  surrender  of  the  license 
of  KFJZ,  a  local  on  1370  kc. 

Mrs.  Roosevelt,  who  shares  all 
property  with  her  husband  under 
the  Texas  community  property 
laws,  buys  the  station  from  Ray- 
mond E.  Buck,  Fort  Worth  at- 
torney, who  acquired  it  in  1936 
from  the  old  Southwest  Broadcast- 
ing System  for  $150,000.  It  is  al- 
ready an  outlet  of  Mr.  Roosevelt's 
Texas  State  Network. 

KSFO  Group  Gets  KROW 
The  transaction  for  purchase  of 
KROW,  Oakland,  Cal.,  1,000  watts 
fulltime  on  930  kc,  was  made  last 
November.  A  group  representing 
95%  of  the  stock,  headed  by  H.  P. 
Drey,  general  manager,  sells  it  for 
slightly  under  $110,000  to  Wesley 
I.  Dumm,  owner  of  KSFO,  San 
Francisco,  who  acquires  49%  in- 
terest; Fred  J.  Hart,  formerly 
manager  of  KGMB,  Honolulu, 
30%;  Philip  G.  Laskv,  manager  of 
KSFO,  171/2%,  and  Wallace  F.  El- 
liott, of  the  Tomaschke  -  Elliott 
agency  in  Oakland,  3%%.  Mr. 
Lasky  and  Mr.  Hart  are  expected 
to  operate  the  station. 

West  Virginia  Broadcasting  Co., 
licensee  of  WWVA,  Wheeling,  ac- 
quires the  40%  interest  in  WALR, 
Zanesville,  0.,  held  by  Ronald  B. 
Woodyard  for  a  price  of  approxi- 
mately $10,000.  Controlled  by 
George  Storer,  Detroit  industrial- 
ist and  broadcast  station  owner, 
who  controls  WSPD,  Toledo,  and 
W  M  M  N  ,  Fairmount,  W  .  V  a  . , 
among  other  radio  interests,  the 


corporation  already  held  50%  of 
the  station's  stock.  The  other  10% 
is  held  by  Frazier  Reams,  Toledo 
attorney.  WALR  is  a  100-watt  out- 
let on  1210  kc. 

The  Decatur  (111.)  Herald  and 
Review  acquires  full  control  of 
WJBL,  Decatur  local,  as  a  result  of 
another  decision  based  on  a  previ- 
ous hearing.  The  newspaper  com- 
pany already  owned  49%  of  the 
station's  stock,  and  now  buys  the 
remainder  for  $7,650  from  Charles 
R.  Cook. 

Transfer  of  WCMI,  Ashland, 
Ky.,  to  Gilmore  N.  Nunn  and  his 
father,  J.  Lindsay  Nunn,  owners  of 
WLAP,  Lexington,  Ky.,  and  part 
owners  of  the  new  KFDA,  Ama- 
rillo,  Tex.,  was  also  authorized 
without  a  hearing.  The  purchase 
price  was  undisclosed.  Tliey  will 
own  controlling  stock,  though  a 
minority  interest  will  continue  to 
be  held  by  the  Ashland  Indepen- 
dent. 

WBTH,  Williamson,  W.  Va.,  a 
100-watt  daytime  station  on  1370 
kc.  which  went  into  operation  last 
December,  was  purchased  for  an 
unstated  sum  by  W.  P.  Booker, 
local  power  company  employe,  who 
was  a  minority  stockholder.  He 
acquires  the  controlling  stock  of 
George  W.  Taylor,  local  jeweler. 

KEUB,  Price,  Utah,  passes  into 
the  hands  of  its  manager.  Jack 
Richards,  in  partnership  with  A. 
W.  McKinnon,  under  the  Commis- 
sion's decision.  They  paid  $6,500 
for  the  station,  a  100-watt  outlet 
on  1420  kc,  which  Sam  G.  Weiss, 
the  seller,  founded  early  in  1937. 

KOME,  Tulsa,  a  250-watt  day- 
time station  on  1310  kc,  which 
first  went  on  the.  air  last  Christ- 
mas Day,  becomes  licensed  to  the 
Capitol  Sales  Corp.  Harry 
Schwartz,  former  licensee,  who  is 
president  of  the  Tulsa  Federation 
of  Labor,  remains  as  head  of  the 
new  company,  owning  98%  of  its 
stock. 

As  a  result  of  an  internal  re- 
organization, with  stockholders  re- 
maining the  same,  WAAF,  Chi- 
cago, is  transferred  from  Corn  Belt 
Publishers  Inc.  to  Ralph  W.  Daw- 
son, et  al.  Corn  Belt  Publishers 
Inc.  publishes  the  Chicago  Daily 
Drovers  Journal.  The  Commission 
held  a  hearing  on  transfer  of  the 
station's  license  to  the  individual 
stockholders  by  name  rather  than 
under  the  old  holding  corporation. 

Also  as  a  result  of  a  hearing, 
the  Commission  authorized  the 
transfer  of  WAGA,  Atlanta,  to  a 
Georgia  corporation  known  as  the 
Liberty  Broadcasting  Corp.  The 
Atlanta  Journal  is  50%  stockhold- 
er; Norman  K.  Winston,  of  New 
York,  49%;  Harold  A.  Lafount, 
Washington,  and  Sanford  H.  Co- 
hen, New  York,  %%  each. 


Lutheran  Hour  Expands 

THE  Lutheran  Hour,  sponsored 
by  the  Lutheran  Laymen's  League 
in  cooperation  with  the  Interna- 
tional Walther  League,  will  return 
to  the  Mutual  Network  next  Oct.  29 
with  an  expanded  list  of  stations. 
The  66  stations  used  last  fall  may 
be  augmented  by  37  others  now 
under  consideration  by  Kelly,  Stuhl- 
man  &  Zahrndt,  St.  Louis  agency 
handling  the  fifth  consecutive  sea- 
son of  the  series.  The  program  will 
again  be  heard  1:30-2  p.  m.  (EST) 
over  stations  East  of  the  Missis- 
sippi, 4:30-5  p.m.  West  of  the  Mis- 
sissippi. 


Ownership  Changes  Approved 
For  Ten  Stations  by  the  FCC 

Mrs.  Roosevelt  Acquires  KTAT;  Dumm,  Hart  and 
Lasky  Get  KROW;  Storer  Interests  Get  WALR 
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Compromise  Pact  Allocations 
Eflective  Feb.  1  Are  Proposed 

Mexican  Border  Stations  Would  Remain  Under 
New  Plan;  Many  Frequency  Shifts  Involved 


A  COMPROMISE,  under  which 
the  terms  of  the  Havana  agreement 

i  covering  broadcast  allocations  on 

I  the  North  American  Continent  may 
become  effective  next  Feb.  1,  but 

!  with  the  proviso  that  the  Mexican 
border  stations  remain,  appears  the 

I  likely  outcome  of  months  of  diplo- 
matic negotiations. 

After  the  Mexican  Senate  twice 
had  refused  to  agree  to  the  Havana 
treaty,  which  would  have  elimi- 
nated the  border  stations  operated 
in  the  main  by  ex-American  broad- 
casters, that  country  submitted  an 
alternative  proposal  under  which 
an  administrative  agreement,  en- 
tirely divorced  from  the  treaty, 
would  be  accepted  by  the  four  ma- 
jor nations  of  the  continent.  This 
treaty  would  permit  Mexico  to  use 
six  of  its  interior  exclusive  channel 
facilities  on  the  border  at  specified 
locations. 

Technical  Advantages 

It  is  understood  that  the  State 
Department  upon  receipt  of  the  al- 
ternative proposal,  asked  the  FCC 
for  its  opinion.  The  FCC,  following 
consideration  of  the  entire  matter, 
on  July  27  is  reported  to  have  noti- 
fied the  State  Department  that 
from  the  engineering  standpoint 
there  were  definite  advantages  to 
be  gained  through  its  acceptance. 
However,  the  past  position  of  the 
Commission  has  been  that  it  has 
not  been  satisfied  with  retention  of 
the  border  stations,  and  it  is  not 
believed  that  it  altered  its  view  in 
that  regard. 

In  the  light  of  these  develop- 
ments, it  is  presumed  the  Mexican 
Government  will  be  advised  by  the 
State  Department  that  the  pro- 
posal is  acceptable.  Unquestionably 
some  mention  will  be  made  of  the 
desire  of  this  country  and  of  Can- 
ada and  Cuba,  parties  to  the  treaty, 
that  steps  be  taken  to  ameliorate 
the  border  station  situation  in  the 
near  future. 

If  the  Feb.  1  effective  date  is 
agreed  upon,  it  will  mean  the  FCC 
will  be  in  a  position  to  reallocate 
broadcasting  facilities  in  this  coun- 
try in  accordance  with  the  terms 
of  the  Havana  treaty.  This  will 
mean  a  substantial  number  of  fre- 
quency shifts,  with  many  stations 
sliding  10  to  30  kilocycles  within 
the  band  550  to  1600  kc.  However, 
the  fact  that  six  of  Mexico's  ex- 
clusive channels  would  be  used  on 
the  border  instead  of  in  the  interior 
of  the  country,  will  complicate  cer- 
■  tain  of  the  frequency  assignments 
contemplated  originally. 

After  receipt  of  advices  from 
Mexico  suggesting  the  administra- 
tive agreement,  in  lieu  of  the 
treaty,  the  State  Department  asked 
both  Canada  and  Cuba  for  their 
views.  Canada  within  the  last  few 
days  has  notified  the  Department 
that  it  is  inclined  to  approve  the 
Mexican  proposal  but  did  not  flatly 
give  its  assent,  apparently  desiring 
to  learn  of  the  position  of  the  Unit- 
ed States  and  Cuba  before  giving 
final  word.  No  comment  thus  far 
has  come  from  Cuba. 


A  n  administrative  agreement 
rather  than  treaty  was  proposed 
because  border  stations  definitely 
would  be  ruled  out  under  the  terms 
of  the  compact,  which  carries  a 
provision  that  facilities  shall  be 
allocated  to  the  respective  coun- 
tries to  serve  their  own  "nationals". 
The  border  stations,  however,  use 
directive  antennas  with  the  objec- 
tive of  serving  this  country  rather 
than  Mexico  and  as  a  consequence 
could  not  be  accommodated  within 
the  terms  of  the  treaty. 

With  the  FCC's  recommendations 
before  it,  the  State  Department 
must  decide  upon  the  procedure  it 
will  follow,  taking  into  account 
other  diplomatic  considerations. 
The  Mexican  oil  situation,  develop- 
ment of  international  highways 
and  other  joint  activities  must  be 
considered  in  working  out  an  ami- 
cable agreement. 

Frequency  Changes 

Most  important  to  U.  S.  stations 
is  the  fact  that  acceptance  of  the 
administrative  agreement  would 
make  possible  the  general  frequen- 
cy shifts  with  the  exception  of 
Mexican  assignments  to  border  sta- 
tions. While  the  full  benefits  of 
the  treaty  would  not  be  realized, 
it  nevertheless  would  make  possible 
clearing  up   of  interference  now 


Rexall  on  200  Nov.  1 

UNITED  DRUG  Co.,  Boston,  on 
November  1  will  broadcast  Rexall 
Magic  Hour,  a  quarter-hour  pro- 
gram transacted  by  World  Broad- 
casting Co.,  to  run  four  days  on 
about  200  stations  during  the  week 
of  the  company's  semi-annual  one- 
cent  sale  for  Liggett  and  Rexall 
products.  Programs  will  feature 
Graham  McNamee  as  m.c,  Arthur 
Boran,  Buddy  Clark  and  Announc- 
er Basil  Ruysdael.  Street  &  Fin- 
ney, New  York,  handles  the  ac- 
count. 


suffered  by  stations  in  this  country 
and  in  Canada  from  the  "mid- 
channel"  operations  of  Mexican 
and  Cuban  stations.  This  would  be 
a  definite  step  forward,  it  is 
thought.  Whereas  under  the  terms 
of  the  Havana  treaty,  the  FCC  had 
made  provision  for  assignment  of 
a  number  of  domestic  stations  on 
the  frequencies  to  be  used  by  Mex- 
ico in  the  interior  of  that  country, 
use  of  these  frequencies  on  the 
border  will  preclude  such  assign- 
m  e  n  t  s  .  Thus,  a  n  indeterminate 
number  of  stations  slated  to  go 
fulltime  will  have  to  be  provided 
for  in  some  other  fashion,  or  per- 
haps remain  on  time-sharing  as- 
signments, depending  upon  the  allo- 
cation limitations  under  the  admin- 
istrative agreement. 

The  actual  frequencies  which 
Mexico  desires  to  remove  from  in- 
terior locations  to  the  six  border 
station  spots  have  not  been  dis- 
closed. It  is  expected,  however, 
that  the  channels  are  among  those 
which  had  been  specified  under  the 


New  York  Broadcasting  System  Formed^ 
To  Provide  Coverage  of  Empire  State 


A  NEW  NAME  will  be  added  to 
the  list  of  regional  networks  on 
Sept.  5  when  the  New  York  Broad- 
casting System  is  scheduled  to  be- 
gin operations,  according  to  an- 
nouncement by  E.  M.  Stoer,  gen- 
eral manager  of  Hearst  Radio,  who 
will  head  the  new  network.  Carl 


Caiman 


Stoer 


Caiman,  manager  of  WINS,  New 
York,  will  be  vice-president  and 
general  manager. 

Outlets  already  signed  for  the 
new  network  include  WINS,  New 
York;  WABY,  Albany;  WIBX, 
Utica;  WSYR,  Syracuse;  WMBO, 
Auburn;  WSAY,  Rochester;  WGR- 
WKBW,  Buffalo;  WJTN,  James- 
town. Three  additional  stations — 
WHDL,  Olean;  WESG,  Elmira, 
and  WNBF,  Binghamton  —  may 
also  join  the  network  before  it 
goes  on  the  air. 

Stations  will  be  linked  by  Class 
A  lines.  There  will  be  no  "key" 
station  for  the  network,  although 
it  is  probable  that  most  programs 
will  originate  in  New  York  City 
and  there  will  be  reversal  charges 
for  those  originating  at  other 
points.  Advertisers  wishing  to  ex- 


tend to  network's  stations  outside 
of  New  York  City  programs  being 
broadcast  by  New  York  City  sta- 
tions other  than  WINS  may  do  so, 
eliminating  that  station  from  the 
list.  Otherwise,  the  network  is 
available  only  in  its  entirety. 

Announcement  states  that  con- 
tracts for  commercial  programs  al- 
ready signed  by  the  network  are 
"far  in  excess  of  normal  expecta- 
tions", although  no  names  of  spon- 
sors were  disclosed.  International 
Radio  Sales,  Hearst  station  repre- 
sentative organization,  has  been 
named  national  sales  representa- 
tive of  the  network.  A  rate  card 
is  now  in  preparation. 

New  group  is  in  the  nature  of  a 
revival  of  the  New  York  State 
Broadcasting  System,  which  in- 
cluded outlets  in  New  York,  Al- 
bany, Utica,  Auburn,  Rochester, 
Buffalo  and  Plattsburg,  with  WINS 
as  its  key.  This  regional,  likewise 
under  Hearst  management,  was 
discontinued  in  the  fall  of  1937  af- 
ter several  years  of  operation  had 
failed  to  make  it  a  profitable  ven- 
ture. Since  then  two  other  New 
York  regionals  have  been  started, 
but  neither  lasted  more  than  a  few 
months.  Because  of  those  failures, 
announcement  of  the  New  York 
Broadcasting  System  has  been  pre- 
ceded by  several  months  of  inten- 
sive study  and  planning.  Ques- 
tioned about  the  pi'oject  some  time 
ago,  Mr.  Stoer  said,  "With  the  rec- 
ord before  us  there  is  no  excuse 
for  another  failure.  We  will  not 
go  ahead  unless  we  are  assured  of 
success." 


treaty  for  locations  in  southern- 
most portions  of  the  country.  Un- 
der the  treaty,  Mexico  was  assigned 
15  channels  for  use  of  Class  I  and 
Class  II  stations. 

When  the  FCC  in  June  adopted 
its  new  rules  and  regulations  gov- 
erning broadcasting,  it  did  not 
specify  the  new  frequency  assign- 
ments under  the  Havana  treaty, 
because  of  the  stalemate  with  Mex- 
ico. It  adopted  all  of  the  engineer- 
ing requirements,  however,  setting 
up  the  new  classes  of  stations  pro- 
vided for  in  the  treaty  but  ignor- 
ing the  actual  frequency  shifts. 
When  the  treaty  terms  become 
effective,  even  by  administrative 
agreement,  the  reallocation  can  be 
effected. 

If  the  Feb.  1  effective  date  is 
agreed  upon  by  the  four  nations 
involved,  it  is  presumed  the  FCC 
next  fall  will  set  in  motion  ma- 
chinery to  make  the  allocation 
transition.  More  than  likely,  it 
would  publish  the  proposed  fre- 
quency assignments  30  to  60  days 
in  advance  of  the  effective  date. 


STANDARD  BRANDS 
AND  VALLEE  PART 

STANDARD  BRANDS,  New  York, 
and  Rudy  Vallee,  star  of  the  com- 
pany's Royal  Gelatin  Hour  on 
NBC-Red  Thursdays  from  8  to  9 
p.  m.,  will  dissolve  their  relation- 
ship following  the  broadcast  of 
Sept.  28,  which  terminates  their 
present  contract  and  also  marks 
the  completion  of  a  solid  decade 
of  broadcasting  by  the  artist  for 
the  same  sponsor  on  the  same  net- 
work at  the  same  time  each  week. 

Program,  sponsored  for  Fleisch- 
mann's  Yeast  until  1936  and  since 
then  for  Royal  Gelatine,  started 
on  Oct.  24,  1929  and  has  been 
broadcast  each  Thursday  evening 
without  interruption,  with  Vallee 
appearing  on  all  but  two  of  the 
broadcasts. 

Sept.  28  also  is  a  cancellation 
date  for  the  time  on  NBC,  but  jt 
is  expected  the  sponsor  will  retain 
the  period,  substituting  a  different 
type  of  entertainment.  The  an- 
nouncement said  that  Vallee  be- 
lieves 10  years  in  one  spot  is  long 
enough  for  an  artist  and  that 
Standard  Brands  officials  agreed. 
Advertising  for  the  company  is 
handled  by  J.  Walter  Thompson 
Co.,  New  York. 

Vallee  indicated  he  would  take 
a  trip  to  South  America  before  un- 
dertaking a  new  air  series. 


Those  Brooklyn  Cases 
Sent  to  Hearing  Again 

THE  bewhiskered  "Brooklyn 
cases",  perhaps  the  oldest  issue  on 
the  FCC  docket,  having  been  car- 
ried over  from  the  old  Radio  Com- 
mission, were  designated  for  argu- 
ment by  the  FCC  on  July  27.  In- 
volving issues  which  sought  dele- 
tion of  WARD  and  WLTH,  Brook- 
lyn, and  assignment  of  their  time 
to  WBBC,  the  cases  have  been  ar- 
gued before  the  Commission  a  half- 
dozen  times  and  in  and  out  of  the 
courts. 

The  Commission  announced  that 
upon  its  own  motion  it  ordered  the 
reargument  to  be  held  Oct.  19  in 
Washington.  It  was  presumed  this 
action  was  taken  because  less  than 
a  quorum  of  the  members  which 
last  heard  the  proceedings  have 
qualified  to  take  action. 
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Copyright  Plan  Rests  on  Aug.  3  Session 


Text  of  Wheeler  Bill  to  Amend  Copyright  Act 


FOLLOWING  is  the  text  of  the  Wheeler  Bill  (S-2846)  to  amend  the 
Copyright  Act  of  1909  to  provide  for  responsibility  for  infringement 
by  the  originating  station  of  a  netw^ork  or  the  transcription  manufac- 
turer : 

Be  it  enacted  Ity  the  Senate  and  House  of  Representatives  of  the  United 
States  of  America  in  Congress  assembled, 

That  Section  25  of  the  act  entitled  "An  Act  to  Amend  and  Consolidate 
The  Acts  Respecting  Copyright",  approved  March  4,  1909,  as  amended,  is 
amended  by  adding  after  paragraph  (e)  the  following  new  paragraph: 

"In  the  case  of  an  infringement  by  radio  broadcasting,  the  liability  for 
the  use  of  a  copyrighted  work  in  broadcasting  through  and  from  the  facilities 
of  two  or  more  connected  stations  shall  rest  solely  with  the  station,  person, 
firm,  or  corporation  through  and  from  whose  facilities  the  performance,  trans- 
mission, or  dissemination  of  such  copyrighted  work  is  originated ;  except  that 
the  liability  for  the  use  of  a  copyrighted  work  in  broadcasting  by  means  of 
electrical  transcriptions  or  other  forms  of  recording  manufactured,  sold,  leased, 
or  licensed  exclusively  for  broadcasting  purposes  shall  rest  solely  with  the 
manufacturer  of  such  electrical  transcriptions  or  other  forms  of  recording." 


Convention  Call  Will 
Depend  on  Meeting 
With  ASCAP 

WHETHER  there  will  be  a  fight 
to  the  finish  or  amicable  negotia- 
tion of  a  "pay-as-you-use"  type 
of  contract  for  performance  of 
ASCAP  music  over  the  air  after 
1940  hinges  on  a  conference  of  the 
NAB  Copyright  Negotiating  Com- 
mittee with  a  representative  com- 
mittee of  ASCAP,  scheduled  Aug.  3 
in  New  Yoi'k. 

Cloaked  with  broad  powers  to 
convene  a  special  convention  of  the 
NAB  in  September  if  ASCAP  de- 
clines to  enter  practical  discus- 
sions. President  Neville  Miller  and 
his  NAB  committee  agreed  to  de- 
fer for  two  days  the  Aug.  1  dead- 
line they  previously  established,  to 
meet  with  the  ASCAP  committee. 
If  the  NAB  group  is  dissatisfied 
with  the  attitude  taken  by  ASCAP 
officials,  it  is  freely  predicted  the 
special  convention  will  be  called  for 
Chicago  by  Sept.  15. 

ASCAP's  refusal  to  enter  into 
discussions  with  the  NAB  commit- 
tee on  a  new  type  of  uniform  per- 
forming rights  contract,  to  sup- 
plant the  existing  schedules  which 
expire  Dec.  31,  1940,  led  to  the  ac- 
tion of  the  annual  convention  in 
Atlantic  City  July  12  in  approving 
a  resolution  giving  the  Copyright 
Committee  virtual  plenary  powers 
[Broadcasting,  July  15].  Should 
the  negotiations  with  ASCAP  rup- 
ture, the  special  convention  will  be 
called  upon  to  contribute  a  sub- 
stantial war  chest  to  be  employed 
in  supplanting  ASCAP  music  when 
the  present  contracts  expire. 

Seek  Tax-Free  Music 

While  the  Copyright  Committee 
has  given  only  cursory  considera- 
tion to  ASCAP-less  operation  of 
broadcasting,  it  is  obvious  that  the 
building  of  a  substantial  reservoir 
of  tax-free  music  would  be  the  nuc- 
leus. The  fact  that  a  comfortable 
amount  of  non-ASCAP  controlled 
music  already  has  been  accumulat- 
ed, through  several  transcription 
companies  and  by  other  means, 
augurs  for  such  a  course.  Moreover, 
the  NAB  committee  is  determined 
to  avoid  an  eleventh-hour  crisis, 
through  long  drawn-out  negotia- 
tions with  ASCAP.  There  will  be 
nearly  a  year-an-a-half  before  cur- 
rent ASCAP  contracts  expire  in 
which  to  devise  the  new  operating 
plan. 

The  NAB  committee  of  five  car- 
rying on  the  ASCAP  conversations 
will  be  augmented  for  the  Aug. 
3  session.  Regular  members,  in  ad- 
dition to  President  Miller,  are  Ed- 
ward Klauber,  CBS  executive  vice- 
president;  Lenox  R.  Lohr,  NBC 
president;  Samuel  R.  Rosenbaum, 
president  of  WFIL,  Philadelphia 
and  chairman  of  Independent  Radio 
Network  Affiliates;  John  Elmer, 
president  of  WCBM,  Baltimore, 
representing  independent  stations. 
In  addition,  Mr.  Miller  has  asked 
John  Shepard  3d,  president  of  Yan- 
]<ee  and  Colonial  netv^rorks  and 
chairman  of  the  National  Associa- 
tion of  Regional  Stations,  and  Wal- 
ter J.  Damm,  WTMJ,  Milwaukee, 


representing  newspaper-owned  sta- 
tions, to  participate. 

ASCAP's  regular  high  command, 
which  has  conferred  with  the  NAB 
committee  during  the  last  few 
months  is  expected  to  be  supple- 
mented by  a  two  composer  and  two 
publisher  members.  The  key  of- 
ficials, however,  are  Gene  Buck, 
president,  John  G.  Paine,  general 
manager,  and  Louis  D.  Frohlich, 
general  counsel.  E.  C.  Mills  chair- 
man of  the  Administration  Com- 
mittee, has  been  strangely  absent 
in  these  sessions. 


President  Miller  declared  prior  to 
the  session  that  if  ASCAP's  atti- 
tude is  one  which  indicates  a  will- 
ingness to  get  down  to  brass  tacks, 
a  further  postponement  in  the  dead 
line  is  possible.  The  committee  is 
authorized  by  the  NAB  member- 
ship to  proceed  in  its  own  way,  but 
to  issue  a  call  for  the  special  Chi- 
cago convention  by  mid-September 
if  advisable. 

The  fact  that  each  segment  of 
the  industry — locals,  regionals,  net- 
work  affiliates,   independents  and 


newspaper-owned  stations  —  voted 
separately  during  the  Atlantic  City 
sessions  in  favor  of  a  uniform  con- 
tract calling  for  clearance  at  the 
source,  with  royalties  to  be  paid 
on  programs  using  ASCAP  music 
only,  paved  the  way  for  the  con- 
vention action  in  favoring  a  resolu- 
tion calling  for  a  contract  "predi- 
cated upon  paying  for  the  music 
used".  The  committee  thus  was  in- 
structed to  decline  any  proposals 
to  continue  the  present  form  of 
contract  under  which  stations  pay 
5%  of  their  "net  receipts"  to 
ASCAP. 

An  Active  Topic 

ASCAP  has  steadfastly  main- 
tained in  the  past  that  the  blanket 
form  of  license,  similar  to  that  now 
in  force,  was  desirable.  Despite  the 
protest  of  broadcasters  that  a  "per 
program"  method  of  payment  is 
workable,  ASCAP  officials  have  in- 
sisted that  it  would  be  cumbersome, 
expensive  and  unwieldly.  While 
ASCAP  officials  have  indicated  that 
they  were  not  ready  to  discuss  for- 
mula with  the  NAB  committee, 
Mr.  Paine  finally  agreed  to  the 
Aug.  3  meeting. 

That  ASCAP,  even  at  this  late 
date  is  indulging  in  stalling  tactics 
is  evident  to  the  broadcast  industry. 
The  attitude  expressed  by  its  of- 
ficials that  it  is  being  "rushed" 
by  the  NAB,  is  punctured  by  the 
record.  The  NAB  committee  has 
been  negotiating  with  it  since 
March.  Moreover,  its  repeated  ex- 
cuse that  it  desires  "more  informa- 
tion" is  construed  as  faulty,  since 
it  has  had  access  for  years  to  the 
books  of  all  stations  in  "auditing" 
royalty  payments.  The  NAB  com- 
mittee, it  was  pointed  out,  has  made 
its  position  definite  in  asking  for 
the  "per  program"  basis  of  pay- 
ment, yet  the  Society,  in  trade  re- 
ports published  elsewhere  has  taken 
the  position  that  it  is  the  "indus- 
try's move." 

Treaty  Talk  in  Senate 

The  NAB  has  been  on  the  qui 
vive  because  the  International 
Copyright  Treaty,  reported  favor- 
ably by  the  Senate  Foreign  Rela- 
tions Committee,  and  having  the 
support  of  the  State  Department, 
has  bobbed  up  on  the  Senate  floor 
with  dangerous  regularity.  It  was 
agreed  at  the  last  session  of  Con- 
gress that  the  treaty  should  not  be 
ratified  until  accompanying  legis- 
lation amending  the  existing  copy- 
right law  could  be  passed.  The 
treaty  would  provide  for  automatic 
copyright  of  foreign  works  in  a 
fashion  that  would  endanger  users 
of  literary  as  well  as  musical  works 
in  this  country. 

Chairman  Bone  (D-Wash.)  of 
the  Senate  Patents  Committee,  ad- 
vised the  Senate  July  24  when  the 
treaty  came  up  for  the  third  time 
during  the  week,  that  it  was  his 
judgment  the  Senate  should  not 
ratify  the  treaty  until  Congress 
has  had  an  opportunity  to  consider 
new  copyright  legislation.  He 
pointed  out  that  a  group  of  New 
York  attorneys,  headed  by  Prof. 
James  T.  Shotwell,  had  submitted 
to  him  a  proposed  bill  designed  to 
supplant  existing  copyright  law. 

Declaring  it  is  a  complete  rewrit- 
ing and  revamping  of  the  entire 
copyright  statute  of  the  United 
States,  Senator  Bone  said  he 
thought  the  matter  would  have  to 
go  over  to  the  next  session. 


Wheeler  Heads  Federal  Drive 
To  Control  ASCAP  Procedure 

Introduces  Bill  for  Clearance  at  the  Source; 
Department  of  Justice  Revives  Old  Suit 


ASSUMING  leadership  in  a  new 
Federal  drive  to  bring  ASCAP  into 
line,  notably  in  its  dealings  with 
broadcasters.  Senator  Wheeler  (D- 
Mont.)  climaxed  a  fortnight  of  ac- 
tivity on  the  copyright  front  July 
20  by  introducing  in  the  Senate 
a  bill  for  clearance  of  copyright 
at  the  source,  whether  by  network 
or  transcription. 

Coming  on  the  heels  of  other 
moves  by  the  Interstate  Commerce 
Committee  chairman,  which  result- 
ed in  revival  of  gorernmeF.t  inter- 
est in  the  long  dormant  anti-trust 
suit  against  ASCAP,  Senator 
Wheeler's  new  bill  was  introduced 
vsdth  the  approval  of  Chairman 
Bone  (D-Wash.)  of  the  Senate 
Patents  Committee.  With  adjourn- 
ment of  Congress  expected  early  in 
August,  little  likelihood  of  passage 
of  the  measure  at  this  session  is 
seen.  However,  Senator  Wheeler 
has  stated  he  will  press  for  action 
at  the  next  session  or  probably  at 
a  special  session  if  one  should  be 
called  by  the  President. 

Also  contributing  to  the  Depart- 
ment's revival  of  interest  was  un- 
derstood to  be  the  recent  dissent- 
ing opinion  of  Associate  Justice 
Hugo  L.  Black  in  the  Washington- 
Florida  anti-ASCAP  cases  carried 
to  the  highest  tribunal  on  the  juris- 
dictional question  alone.  Justice 
Black,  in  a  strong  dissent,  sharp- 
ly criticized  ASCAP  and  its 
methods  [Broadcasting,  May  1]. 

The  spell,  long  held  by  ASCAP 


over  Congress  in  blocking  legisla- 
tion to  curb  its  activities,  appeared 
to  be  doomed  in  the  new  surge  of 
activity.  Senator  Wheeler  already 
has  been  promised  support  in  his 
efforts  by  a  large  number  of  Sena- 
tors who  have  heard  from  their 
States  about  ASCAP  activities — 
not  only  with  respect  to  broadcast 
license  fees  but  also  small  users, 
such  as  tavern,  restaurant  and 
other  proprietors  who  have  been 
forced  to  pay  tribute  to  the  So- 
ciety. 

The  Wheeler  Bill  (S-2846)  would 
amend  the  antiquated  1909  copy- 
right law  by  providing  that  in  case 
of  an  infringement  by  broadcast- 
ing, the  liability  for  the  use  of  a 
copyi'ighted  work  over  two  or  more 
stations  shall  rest  solely  with  the 
originating  station.  In  the  case  of 
electrical  transcriptions  or  other 
forms  of  recorded  works,  the  re- 
sponsibility would  rest  solely  with 
the  manufacturer. 

Suit  May  Be  Revived 

Out  of  the  fortnight's  activity 
on  the  Washington  scene  came  the 
disclosure  that  the  Department  of 
Justice  had  designated  one  of  its 
crack  attorneys,  Robert  M.  Cooper, 
special  assistant  to  the  Attorney 
General,  to  take  personal  charge  of 
the  anti-trust  suit  pending  before 
the  Federal  District  Court  in  New 
York.  Thurman  Arnold,  Assistant 
Attorney  General  in  charge  of  an- 
ti-trust activities,  likevdse  has  in- 
{Continued  on  Page  67) 
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1937  Award 


SHOWMANSHIP  JWARDS 


1938  Award 


Detroit*s  Famous  Radio  Station 

•  WXYZ- 

Distinguisfied  for  Three 
Consecutive  Years  in  Recosnition 
oF  U  nusual  Service  to  t  he  Public 


1937  -  SAFETY 

C.  I.  T.  Foundation  Award  for  outstanding  safety  promotion 
radio  program. 


1»38  -  SHOWMANSHIP 

Award  for  program  origination  presented  by 
"Variety." 


1939  -  POPULARITY 

Through  nation  -  wide  poll  "Radio 
Guide's"  award  for  most  popular 
children's  program. 

KING-TRENDLE 
BROADCASTING  CORPORATION 

Key  Station 

Blue  NBC  Network  DETROIT      Michigan  Radio  Network 

PAUL  H.  RAYMER  CO.,  Representative 


1939  Award 
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Reaction  to  NAB's  New  Code 
Is  Found  Generally  Favorable 

Miller  Studying  Plans  to  Obtain  Compliance  as 
Time  Approaches  for  Meeting  of  Directors 


WHILE  editorial,  organization  and 
public  reaction  to  the  self-regula- 
tion code  adopted  by  the  NAB  con- 
vention in  Atlantic  City  last  month 
[Broadcasting,  July  15]  has  been 
preponderantly  favorable,  scrutiny 
of  the  document  during  the  fort- 
night since  its  adoption  has  re- 
vealed that  many  revisions  and  in- 
terpretations are  likely  before  en- 
forcement is  undertaken. 

NAB  President  Neville  Miller 
and  his  staff  are  gratified  over  the 
generally  favorable  response  to  the 
code,  but  it  has  become  apparent 
that  considerable  work  must  be 
done  before  the  board  of  directors 
meets  in  September  to  evolve  en- 
forcement methods.  The  new  NAB 
board,  immediately  following  the 
convention  in  Atlantic  City  July 
13,  authorized  President  Miller  to 
study  plans  for  code  compliance 
machinery  and  possible  clarifica- 
tion of  its  provisions,  to  be  con- 
sidered at  a  meeting  slated  for  Sep- 
tember. 

Some  Criticisms 

Though  there  were  several  blank- 
et criticisms  of  the  entire  code, 
the  provision  banning  sale  of  time 
for  discussion  of  controversial  is- 
sues has  been  most  provocative. 
Such  columnists  as  David  Law- 
rence and  Hugh  Johnson  regarded 
it  as  a  dangerous  and  unnecessary 
precedent  and  one  which  will  have 
serious  repercussions.  The  Okla- 
homa City  Tivies,  which  is  under 
the  same  ownership  as  WKY  in 
that  city,  KLZ,  Denver,  and  KVOR, 
Colorado  Springs,  branded  the  code 
as  "born  of  fear  of  regulation  by 
the  Government"  and  held  that  the 
NAB  has  given  "free  speech  an 
unnecessary  kick  in  the  pants". 

The  Oklahoma  Publishing  Co. 
stations  were  among  the  first  to 
ban  the  crusading  type  of  com- 
mercial religious  programs. 

Compton  Advertising  Inc.,  New 
York,  a  leading  agency  in  radio 
placements,  protested  the  code  pro- 
visions limiting  commercial  an- 
nouncements. William  B.  Maillefert 
advised  Ed  Kirby,  NAB  public  rela- 
tions director,  that  the  time  limita- 
tions on  commercial  copy  were  "in 
good  taste"  but  that  the  "excep- 
tions" which  remove  the  limitation 
from  local  participation  and  an- 
nouncement programs  were  objec- 
tionable. 

"If  stations  decide  to  be  consid- 
erate and  not  allow  overzealous  ad- 
vertisers to  prey  upon  listeners'  at- 
tention by  scheduling  too  much 
commercial  time,  why  shouldn't 
stations  observe  the  same  rules  for 
themselves,"  he  inquired.  The  prac- 
tice indulged  in  by  stations  which 
place  a  series  of  one-minute  an- 
nouncements in  a  single  15-minute 
script  should  be  cui'bed,  he  advised. 

Another  question  requiring  clari- 
fication of  commercial  copy  limita- 
tions has  arisen  in  regard  to  tran- 
scriptions. Under  the  code  provi- 
sion, greater  time  is  allowed  for 
daytime  commercials  than  for  night 
programs.   Thus,  transcriptions 


having  commercials  meeting  the 
daytime  limits  could  not  be  broad- 
cast at  night,  within  the  code 
terms.  It  is  expected  that  some  de- 
gree of  flexibility  will  be  advocated 
to  meet  this  situation. 

As  for  code  compliance  itself. 
President  Miller  is  sounding  senti- 
ment prior  to  drafting  proposals 
to  be  considered  by  the  board.  At 
present  all  roads  appear  to  lead 
to  expulsion  from  NAB  member- 
ship as  the  extreme  penalty. 

Thought  has  been  given  in  a  pre- 
liminary way  to  a  plan  under 
which  each  district  director  would 
sit  as  the  code  director  in  his  par- 
ticular district.  Thus,  the  country 
would  be  divided  into  17  separate 
code  districts  paralleling  the  NAB 
membership  areas.  The  board  it- 
self, however,  in  any  such  plan 
would  sit  as  the  final  arbiter.  The 
plan  also  envisages  appointment  of 
a  code  enforcement  officer,  or  co- 
ordinator, who  would  be  attached 
to  the  NAB  headquarters  staff  in 
Washington.  Responsible  to  the 
board,  this  individual  would  handle 
code  interpretations  and  serve  as 
the  clearing  house  for  the  industry 
as  a  whole. 

Shepard  First 

First  to  announce  immediate  ad- 
herence to  the  code  provisions  was 
John  Shepard  3  d  ,  president  o  f 
Yankee  and  Colonial  Networks.  Mr. 
Shepard  stated  July  22  that  inas- 
much as  the  industry  had  agreed 
on  the  code,  which  it  felt  would 
bring  radio  to  a  new  level  of  pub- 
lic acceptance  and  advertising  ef- 


Seen  and  Heard 

CHECK  with  gate  keepers  of 
Sick's  Seattle  Stadium  indi- 
cated recently  that  122  base- 
ball patrons  regularly  bring 
their  own  portable  radio  to 
the  ball  games  there  to  listen 
to  Leo  Lessen's  play-by-play 
broadcasts  as  they  watch,  in 
preference  to  the  park's  p.  a. 
system,  according  to  KJR, 
Seattle. 


fectiveness,  he  could  see  no  reason 
for  delaying  its  operation.  Conse- 
quently, all  new  contracts  signed 
by  the  Yankee  or  Colonial  Net- 
works and  stations  owned  or  oper- 
ated by  them  will  contain  the  fol- 
lowing provision:  "Program  ma- 
terial shall  be  in  full  accordance 
with  the  Broadcast  Code  adopted 
by  the  NAB  July  11,  1939." 

Contracts  now  in  force  which 
may  conflict  with  the  new  code, 
will,  of  course,  be  carried  to  their 
completion  under  their  original  pro- 
visions, Mr.  Shepard  said.  All  com- 
mercial copy  in  live  shows  will  be 
adjusted  to  code  length  through  the 
mutual  cooperation  of  the  adver- 
tiser and  the  station.  Special  ar- 
rangements vnW  be  made  for  cli- 
ents using  transcriptions  so  that 
those  produced  in  the  future  will 
conform  to  the  provisions  of  the 
code. 

The  policy  will  apply  to  all  pro- 
grams originated  by  Yankee  or 
Colonial  or  by  stations  owned  and 
operated  by  Yankee  N  e  t  w  o  r  k — 
WNAC  and  WAAB,  WEAN,  and 
WICC.  These  stations,  of  course, 
cannot,  at  the  moment,  apply  the 
code  to  programs  originating  either 
with  NBC  or  with  MBS,  but  Mr. 
Shepard  is  suggesting  to  these  two 
organizations  that  they  make  ar- 
rangements to  adopt  the  code  with- 
out delay. 


THREE  MORE  ADDED 
TO  MUTUAL  SYSTEM 

SECOND  step  in  the  southern  ex- 
pansion of  MBS,  which  recently  ex- 
tended its  lines  into  the  South-  , 
east  to  link  four  North  Carolina 
stations  into  the  Mutual  network 
[Broadcasting,  July  1],  will  even- 
tuate Sept.  24,  when  WSIX,  Nash- 
ville, WLAP,  Lexington,  and 
WGRC,  New  Albany-Louisville,  be- 
come MBS  affiliates.  The  trio  of 
stations  will  be  known  as  the 
Southern  Network  and  will  be 
available  to  MBS  advertisers  both 
individually  and  as  a  regional 
group.  Move  takes  Mutual  lines 
into  two  cities  hitherto  unserved  by 
this  network,  Lexington  and  Louis- 
ville. In  Nashville,  WSIX  will  sup- 
plant WSM,  which  is  affiliated  with 
NBC  as  well  as  MBS,  as  the  chief 
outlet  for  Mutual  programs. 

While  no  further  announcement 
of  additional  affiliates  have  been 
made,  Fred  Weber,  general  man- 
ager of  the  network,  told  BROAD- 
CASTING that  MBS  plans  extending 
its  lines  through  the  South  until 
the  present  gap  is  closed  and  the 
programs  are  available  to  listeners 
throughout  the  entire  area.  This 
expansion  will  be  gradual,  he  said, 
with  outlets  carefully  chosen  for 
their  ability  to  render  service  com- 
mensurate with  the  expense  of  ex- 
tending network  lines  over  long  dis- 
tances between  population  centers. 

The  three  new  additions,  which 
bring  the  total  of  MBS  affiliates  to 
121,  all  operate  with  250  watts 
daytime  power.  WGRC  operates 
daytime  only;  the  other  two  use 
100  watts  power  at  night.  Offices 
of  the  Southern  Network  are  in 
Lexington. 

MELVIX  PURVIS,  former  ace  G- 
man,  who  with  J.  A.  Zeigler  has  be- 
gun publishing  the  new  Florence 
(S.C.)  Evening  Star,  has  made  a  tie- 
up  with  WOLS,  Florence,  whereby  he 
will  broadcast  all  news  periods  over 
the  station,  sponsored  or  sustaining, 
starting  Aug.  3  and  using  UP. 


How  the  Press  Commented  on  New  NAB  Code 


New  York  Times 

The  425  member  stations  of  the 
NAB  have  adopted  a  remarkable  de- 
gree of  'self-government'  in  the  new 
code  of  standards  for  which  they  have 
voted.  The  changes  are  all  in  the  di- 
rection of  giving  greater  recognition 
to  the  industry's  social  responsibili- 
ties. 

Christian  Science  Monitor 

Sincere  commendation  is  due  to  the 
NAB  for  the  code  of  ethics  adopted 
to  govern  the  428  member  stations 
in  the  United  States.  The  gratitude  of 
millions  of  listeners  for  this  expres- 
sion of  good  taste  should  assure  the 
filling  of  radio-station  time  with  a  bet- 
ter type  of  advertising  for  every  pro- 
gram dropped  in  accordance  with  the 
new  code. 

Ottawa  (Ont.)  Citizen 

In  many  directions  this  new  radio 
code  of  advertising,  intentionally  or 
coincidentally,  follows  the  standard  set 
by  the  Canadian  Broadcast  Corp.  It 
was  early  realized  in  Canada  that  in  a 
broadcasting  service  designed  in  the 
interests  of  the  listener  through  na- 
tional control  and  operation,  regula- 
tions must  be  applied  to  what  may  or 
may  not  be  advertised.  Canadian  lis- 
teners, however,  tune  into  many  Unit- 
ed States  stations.  Appreciation  of  this 
new  standard  in  radio  advertising 
adopted  by  the  NAB  wUl  therefore  not 
be  confined  only  to  listeners  in  the 
United  States. 


New  York  Evening  Post 

In  its  new  code  of  standards  the 
radio  broadcasting  industry  recognizes 
that  there  is  an  economic  base  to  the 
right  of  free  speech.  We  tend  too 
often  to  forget  this.  John  Smith  and 
John  Doaks  have  an  equal  right  to  tell 
their  story  to  the  public.  But  if  John 
Smith  can  afford  to  buy  an  hour's 
time  on  a  national  network,  while 
John  Doaks  can  only  afford  one  me- 
dium-size soapbox,  the  equality  is  lim- 
ited and  technical.  If  the  number  of 
radio  stations  were  unlimited  and  any 
person  or  group  could  start  a  station, 
as  one  starts  a  periodical,  the  case 
would  be  different.  But  here  we  have 
the  question  of  the  use  of  a  limited 
public  facility.  The  public  interest  be- 
comes a  controlling  factor.  Censorship 
is  an  evil.  It  should  be  fought.  But  it 
is  not  censorship  to  limit  special  plead- 
ing over  the  public's  air  waves  to 
periods  defined  by  the  public  interest, 
not  fixed  by  the  pleader's  purse,  with 
adequate  free  time  allowed  for  rebut- 
tal. 

Brooklyn  Citizen 

The  industry  had  the  good  sense 
to  realize  that  its  code  must  be  flexi- 
ble. While  exercising  self-government, 
it  must,  above  all,  satisfy  its  listen- 
ers— a  vast  population  with  multiple 
likes  and  dislikes. 

Corning  (N.  Y.)  Leader 

The  "self-disciplining  code"  adopted 
by  the  NAB  is  an  intelligent  attempt 
to  solve  a  number  of  problems  recently 
troubling  radio. 


David  Lawrence  in  United  States 
News 

Radio  is  an  infant  industry.  Hence 
it  must  be  forgiven  the  mistakes  made 
by  the  NAB  in  their  newly  announced 
code.  If  the  radio  had  behind  it  the 
experience  and  traditions  which  a  free 
press  has  evolved  through  centuries  of 
time  for  the  use  of  the  printed  word, 
the  action  taken  at  the  meeting  in  At- 
lantic City  by  the  owners  of  broad- 
casting stations  would  never  have 
been  approved.  The  "code",  of  course, 
was  an  effort  to  avert  governmental 
regulation.  Likewise  it  was  designed 
to  meet  some  of  the  problems  peculiar 
to  radio,  such  as  the  limited  number 
of  hours  of  listening  time  available 
and  the  fact  that  the  federal  govern- 
ment issues  the  licenses  on  which  the 
life  of  a  radio  station  depends.  To  the 
extent  that  the  code  imposes  on  the 
members  certain  regulations  relating 
to  good  taste  and  listener  interest,  it 
will  be  accepted  as  a  wholesome  bit 
of  coordination  in  an  industry  already 
plagued  by  the  fact  that  whenever  any 
appreciable  section  of  the  public  is 
dissatisfied  it  can  run  to  the  Federal 
Communications  Commission  or  to 
Congress  and  set  in  motion  a  move- 
ment for  government  regulation. 

When  the  radio  broadcasters  say 
that  no  time  shall  be  sold  for  the  dis- 
cussion of  controversial  issues,  they 
may  think  they  are  saving  themselves 
from  a  vexatious  problem.  But  in  truth 
they  are  merelj'  plunging  themselves 
headlong  into  one  of  the  most  funda- 
mental disputes  in  American  demoe- 
(Continued  on  Page  Ji.6) 
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TREMENDOUS  advances  have  been  made 
in  the  last  few  years  in  improving  the 
relationship  between  parents  and  children. 
By  the  application  of  facts  discovered  bv 
many  wise  men  and  women,  much  has  been 
done  to  help  parents  in  meeting  the  many 
problems  that  arise  in  connection  with  bring- 
ing up  a  family. 

NBC  is  proud  of  the  fact  that  it  has  played 
a  most  important  part  in  a  matter  so  vitally 
essential  to  the  nation.  Many  NBC  programs 
constantly  bring  to  parents — and  to  children 


— information,  suggestions,  ideas,  first  hand 
accounts  based  on  actual  experience,  and 
other  material  which  is  helpful  in  shaping 
the  lives  of  children. 

In  addition  to  these  programs,  NBC  also 
provides  constantly  many  others  which  are 
devoted  to  the  interests  of  women.  Home, 
family,  fashions  and  other  subjects  of  primary 
interest  to  women,  are  regularly  covered  as 
a  part  of  NBC's  public  services.  It  is  through 
such  activities  as  these  that  NBC  is  doing 
its  utmost  to  make  a  great  public  service. 


NATIONAL 
BROADCASTING 
COMPANY 

THE  WORLD'S  GREATEST 
BROADCASTING  SYSTEM 

A  RADIO  CORPORATION 
OF  AMERICA  SERVICE 


HOOPER-HOLMES 


can  find  the  answer  for  ym-lVhateve. 


You  may  want  a  regional  or  a  nationwide  survey  ...  of  big  cities,  of  small 
towns,  or  of  farms  .  .  .  based  on  500  to  50.000  personal  interviews.  Our 
service  can  be  as  flexible  as  desired — and  is  surprisingly  reasonable.  For  full 
details  of  how  it  can  fit  your  business,  write  for  your  copy  of  the  booklet 
"Why  Hooper-Holmes  Produces  Results  in  the  Market  Research  Field."  Ad- 
dress all  inquiries  to  ^Market  Research  Division,  Chester  E.  Haring.  Director. 
Full  time  men  in  81  BraiicJi  O  ffices  .  .  .  regularly  cover  13,577  cities  and  tozcns. 
Their  zvork  is  supplemented  by  55,000  part-time  correspondents. 


mr  Market  Research  Problem 


THE  HOOPER-HOLMES  BUREAU  INC. 

  102  MAIDEN  LANE,  NEW  YORK 


Armstrong  Modulation  System 
Makes  Public  Bow  on  Yankee 

Station  Near  Worcester  on  16-Hoiir  Schedule; 
GE  Announces  Line  of  Frequency  Receivers 


THE  ARMSTRONG  system  of 
"staticless"  broadcasting  by  means 
of  frequency  modulation  on  the  ul- 
tra shortwaves  made  its  public  bow 
with  a  16-hour-per-day  schedule 
July  24  when  the  Yankee  Network 
placed  in  everyday  operation  its 
new  station,  WIXOJ,  atop  Mt. 
Asnebumskit  at  Paxton,  Mass., 
near  Worcester.  Coincidently,  the 
General  Electric  Co.  announced  its 
new  line  of  special  receivers  for  fre- 
quency modulated  reception,  dem- 
onstrating them  at  the  Rex  Cole 
Bldg.,  Long  Island  City,  with  pick- 
ups from  Maj.  Edwin  H.  Arm- 
strong's own  station,  W2XMN,  at 
Alpine,  N.  J. 

The  Yankee  Network  transmit- 
ter [Broadcasting,  June  1],  on 
which  work  started  last  November 
with  tests  beginning  in  June,  is 
broadcasting  temporarily  with 
2,000  watts  power,  later  to  be 
raised  to  50,000,  on  43,000  kc.  It  is 
expected,  according  to  a  statement 
by  the  Yankee  Network,  to  cover 
thoroughly  a  75-mile  radius  around 
Worcester.  Its  turnstile  antenna 
surmounts  a  hill  that  rises  1,400 
feet  above  sea  level. 

Backed  by  Shepard 

Programs  are  now  on  the  air 
from  8  a.m.  to  12  midnight  daily, 
being  fed  largely  from  the  Yankee 
Network  studios  in  Boston,  42  air 
miles  away,  through  WlXOK,  a 
frequency  modulated  relay  station 
in  a  penthouse  atop  the  studio 
building.  WlXOK  transmits  to  Mt. 
Asnebumskit  on  a  frequency  of 
133,030  kc.  with  power  of  250  watts 
through  a  directive  antenna. 

The  frequency  modulation  sys- 
tem invented  by  Maj.  Armstrong, 
inventor  of  the  superheterodyne 
cii'cuit,  is  regarded  as  a  revolu- 
tionary forward  step  in  broadcast- 
ing [Broadcasting,  Feb.  1,  April  1] 
and  may  herald  the  day  when  most 
if  not  all  broadcasting  is  done  on 
the  more  plentiful  ultra-shortwaves. 
It  has  so  excited  the  interest  of 
John  Shepard  3d,  president  of 
Yankee  Network,  that  he  is  in- 
vesting $200,000  in  his  experi- 
ments. 

Thus  far  four  stations  using  the 
system  are  in  actual  operation, 
namely,  those  of  Maj.  Armstrong 
at  Alpine;  General  Electric 
(  W  G  Y  )  at  Schenectady;  D  r. 
Franklin  M.  Doolittle  (WDRC) 
near  Hartford,  and  Yankee.  Con- 
struction permits  have  been  issued 
to  Paul  Godley,  consulting  engin- 
eer, for  a  station  at  Alpine;  C.  M. 
Jansky,  consulting  engineer,  for 
a  station  in  Washington;  John  V. 
L.  Hogan  (WQXR)  for  a  station 
at  Long  Island  City;  Westinghouse 
(WBZ-WBZA)  for  a  station  at 
Springfield,  and  Head  of  the  Lakes 
Broadcasting  Co.  (WEBC)  for  a 
station  at  Duluth,  Minn. 

Applicants  for  construction  per- 
mits to  use  the  system  are  the 
Traveler  Co.,  Hartford  (WTIC) ; 
Stromberg-Carlson  Co.,  Rochester 
(WHAM);  Milwaukee  Journal 
(WTMJ)  and  Worcester  Telegram 


(WTAG).  The  most  recent  grant 
of  a  CP  was  to  the  Duluth  com- 
pany, which  already  operates  an 
experimental  ultra-high  frequency 
station,  W9XJL,  with  250  watts, 
which  is  to  be  revamped  for  fre- 
quency modulation  with  1,000 
watts  on  26,300  kc.  A  survey  is 
now  under  way  preparatory  to  con- 
struction, with  C.  M.  Persons,  chief 
engineer  of  WEBC,  collaborating 
with  Prof.  W.  L.  Everett  of  Ohio 
State  University  and  Prof.  E.  H. 
Schrieber  of  the  Superior  (Wis.) 
State  Teachers  College. 

The  FCC  rules  (Section  44.04) 
set  forth  four  groups  of  frequen- 
cies for  frequency  modulation.  In 
the  C  group  are  26,300,  26,500, 
26,700  and  26,900  kc.  In  the  E 
group  are  42,600,  42,800,  43,000, 
43,200  and  43,400  kc.  In  the  G 
group  are  117,190,  117,430,  117,- 
670  and  117,910  kc.  In  the  H  group 
are  any  frequencies  above  300,000 
kc,  with  the  exception  of  those  in 
the  400,000  to  401,000  kc.  band. 


New  Colgate  Show 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City  (shaving  cream), 
thru  Benton  &  Bowles,  New  York, 
on  Aug.  17  starts  for  52  weeks, 
John  Hix's  Strange  as  It  Seems  on 
54  CBS  stations,  Thursday,  8:30-9 
p.  m.  (EDST),  with  a  West  Coast 
repeat,  8:30-9  p.  m.  (PST).  The 
program  will  originate  from  New 
York  and  follow  Ask-It  Basket, 
which  is  also  sponsored  by  that 
firm  on  CBS.  Ed  Mead,  agency 
writer,  recently  transferred  from 
New  York  to  Hollywood,  will  re- 
main on  the  West  Coast  to  work  on 
scripts  for  the  weekly  program. 
Tom  Revere,  New  York  radio  di- 
rector of  Benton  &  Bowles,  was  in 
Hollywood  in  mid-July  to  complete 
negotiations  with  representatives 
of  John  Hix  and  has  now  returned 
to  the  East. 


Cast  in  Films 

THE  MOVIES  drew  upon 
Hollywood  radio  studios  last 
month  for  supporting  casts 
of  forthcoming  pictures.  Clin- 
ton (Buddy)  Twiss,  NBC 
Hollywood  special  events  di- 
rector, has  been  cast  in  the 
role  of  announcer  in  RKO's 
"The  Day  the  Bookies  Wept," 
featuring  Joe  Penner.  John 
Conte,  CBS  Hollywood  an- 
nouncer, won  a  role  in  Para- 
mount's  "Our  Neighbors,  the 
Carters." 


Deal  to  Buy  WMFO 

A  NEW  deal  for  the  sale  of 
WMFO,  Decatur,  Ala.,  was  dis- 
closed July  20  with  the  filing  of 
an  application  by  James  R.  Doss 
Jr.,  its  present  operator,  who  is 
also  operator  of  WJRD,  Tuscaloosa, 
for  authority  to  transfer  it  to 
Tennessee  Valley  Broadcasting  Co. 
Inc.  Clarence  R.  Calhoun,  of  At- 
lanta, would  acquire  60  shares  of 
stock,  part  of  it  in  consideration 
of  a  note  of  $7,050  held  by  him. 
Ted  R.  Woodard,  manager  of  the 
station,  would  acquire  48  shares, 
and  the  Mutual  Savings  Life  In- 
surance Co.  would  acquire  40 
shares.  One  qualifying  share  each 
would  be  held  by  M.  K.  Vickrey, 
president  of  the  new  corporation 
and  general  superintendent  of  the 
industrial  department  of  the 
American  Life  Insurance  Co.,  and 
Bryan  McAfee,  vice-president,  an 
attorney. 


Wurlitzer  in  Fall 

RUDOLPH  WURLITZER  Mfg. 
Co.,  N.  Tonawanda,  N.  Y.  (musical 
instruments),  in  late  September 
will  start  a  series  of  five  and  15- 
minute  programs  on  nine  stations. 
Chosen  thus  far  are  six  weekly 
five-minute  programs  titled  Tiine 
in  the  Spotlight  featuring  popular 
tunes  on  WABC,  New  York,  and 
five  weekly  five-minute  series  of 
the  same  title  on  WWJ,  Detroit. 
The  quarter-hour  series  will  be 
titled  Say  It  With  Music,  accord- 
ing to  Walt  Schwimmer,  account 
executive  of  Schwimmer  &  Scott, 
Chicago  agency  handling  the  ac- 
count. 


Kaufman  to  Take 
Control  of  WFBM 

Will  Be  Manager  of  Station: 

Blossom  Will  Be  Retained 

JESSE    L.   KAUFMAN,  onetime- 
manager   of    WCAE,  Pittsburgh, 
and  later  a  Hearst  Radio  executive, ; 
plans  to  assume  the  active  man- 
agement of  WFBM,  Indianapolis, 
on  Aug.  15  under  the  new  owner- 
ship  of  the  former  Indianapolis 
Power  &  Light  Co.  station.  Au- 
thority to  transfer  the  station,  last 
of  the  public  utility  operated  out- 
lets, to  WFBM  Inc.  was  granted ; 
by  the  FCC  July  13  [Broadcast- 
ing, July  15].  The  reported  pur- ( 
chase  price  was  $450,000. 

Mr.  Kaufman,  who  was  in  In- 
dianapolis in  latter  July  to  con- 
sult with  the  present  management, 
said  that  no  plans  for  changes  in 
personnel  have  been  made  or  dis- 
cussed other  than  that  he  will  man- 
age the  station  while  R.  E.  Blos- 
som, present  manager,  will  remain  - 
with  it  in  an  "important  position". 

With  the  transfer,  it  was  dis- 
closed by  the  FCC  that  the  officers ; 
of  WFBM  Inc.  are  Mr.  Kaufman, - 
president;  Robert  J.  Dodds,  Pitts- 
burgh attorney,  secretary,  and  H. ' 
M.  Bitner  Jr.,  treasurer.  Young  Mr. 
Bitner,  a  newspaperman,  will  be 
a  member  of  the  station's  staff.  f| 

The  senior  Mr.  Bitner,  who  is  ? 
publisher  of  Hearst's  Pittsburgh^ 
Sun  -  Telegraph  and  a  director  of 
Hearst  Consolidated  Inc.,  Hearst 
Publications  and  The  Detroit 
Times,  wiW  hold  59.9%  of  the  stock. 
Mrs.  Jeanne  E.  Bitner  holds  9.3%, 
and  Mr.  Kaufman  holds  30.8%.  Mr. 
Kaufman  also  is  part  ovmer  of 
KFNF,  Shenandoah,  la.,  having 
recently  acquired  a  48.75%  inter- 
est from  Henry  Field.  The  Bitner 
interest  in  WFBM  is  personal  and 
not  in  any  way  connected  with 
Hearst. 


Canada  Dry  Discs 

FIRST  advertiser  to  take  advan-  ! 
tage  of  NBC's  recently  announced 
policy  of  permitting  transcriptions 
to  be  broadcast  over  the  Pacific 
Coast  Blue  network  is  Canada  Dry 
Ginger  Ale,  New  York.  On  Aug. 
15  this  sponsor's  Information 
Please  will  be  broadcast  at  8:30-9 
p.m.  (EDST)  on  only  48  stations,, 
instead  of  the  usual  59.  While  the 
program  is  on  the  air  it  will  be 
recorded  off  the  line  on  the  West 
Coast.  At  8  p.m.   (PST)  this  re-, 
cording  will  be  broadcast  over  seven, 
Pacific  Coast  Blue  stations:  KGO- 
KECA   KFSD    KEX    KJR  KGA, 
KTMS,  which  together  with  KMJ 
KERN   KWG   KFBK   have   been  I 
carrying   the    program's   original  I 
broadcast  at  4:30-5  p.m.   (PST).  I 
Agency  is  J.  M.  Mathes,  New  York.  I 


Hair  Tonic  Testing 

FOUR  PENNY  PRODUCTS  Inc., 
Chicago  (hair  tonic),  is  using  a  se- 
ries of  four  weekly  one  -  minute 
nighttime  announcements  on 
WMBD,  Peoria.  The  campaign  may 
be  expanded  following  the  13-week 
test.  Newby,  Perron  &  Flitcraft, 
Chicago,  handles  the  account. 


JOHN  F.  ARRINGTON  Jr.,  who 
with  his  wife  has  purchased  control 
of  WCHV,  Charlottesville,  Va. 
[Broadcasting,  July  151  has  had  his* 
application  for  a  new  250-watt  outlet  j 
on  1230  kc.  in  Valdosta,  Ga.,  dismissed 
with  prejudice  by  the  FCC. 


WORLD  SERVICE  is  the  theme  portrayed  here  by  radio's  pioneer  tran- 
scription library  and  spot  organization.  The  World  Broadcasting  System 
exhibit  at  the  NAB  Convention  in  Atlantic  City's  Ambassador  Hotel 
July  10-13,  told  the  story  of  the  evolution  of  transcription  spot  and 
transcription  library  service,  along  with  the  company's  newest  "Gold 
Group"  venture.  Left  to  right  are  A.  J.  Kendrick,  vice  president,  A.  M. 
Sambrook,  station  relations  manager,  and  J.  M.  Schamberg,  New  York. 
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9  Omar  salesmen  contact  an  unusually 
accurate  cross-section  of  the  population  of 
I  Omaha-Council  Bluffs  and  Lincoln  markets. 


#  On  five  average  week-days  in  May  they 
surveyed  the  radio  listening  habits  of  their 
,i  customers — ^house-to-house  interviews. 


■•   •  Omar  Incorporated  got  the  I'AL.IS  be- 
■  fore  buying  radio  time,  learned  that  WOW 
!j![:had   tremendous   dominance   in  the  market 
they  serve. 

A 1 
IJl 


',  %  Given  these  facts,  Omar  bought  WOW — 
began  on  July  2nd  a  15-minute  program  at 
I;  7  A.  M. — to  run  six  days  a  week  for  52 
i  weeks.  I 


Independent  Survey  by 


OMAR 


•        •      •  • 


n 


eveals 


wow 

delivers  greatest  daytime  audience 
in  OMAHA-COUNCIL  BLUFFS 
and  LINCOLN r 


THE  QUESTION:  The  bakery  division  of  Omar  incorporated 
wanted  to  know  how  nnany  radios  were  turned  on  and  the  size 
of  the  audience  tuned  to  each  station  by  hours,  from  7  A.  M.  to 
6  P.  M.  They  sought  the  answer  in  order  to  purchase  radio  time 
in  this  area. 

THE  METHOD:  A  personal  coincidental  survey  method  was 
used,  and  1 6,623  housewives  were  asked  "Is  your  radio  turned  on?" 
"If  so,  to  what  station  are  you  listening?" 

THE  RESULT:  WOW  led  all  other  stations  at  all  hours  7  A.  M. 
to  6  P.  M.  in  the  area  (Omaha-Council  Bluffs  and  Lincoln).  Omar 
Incorporated  bought  7  to  7:15  A.  M.  on  WOW  six  days  a  week 
for  52  weeks. 

*  THIS  SURVEY  IS  IMPORTANT  TO  YOU 

Look  for  it  in  your  own  file  on  radio  stations.  If  it  is  not  there, 
drop  us  a  card  or  wire,  and  we  will  send  it  to  you.  In  complete 
form  it  gives  hour-by-hour  ratings  for  the  three  leading  stations  in 
the  Omaha-Council  Bluffs  and  Lincoln  trading  areas. 


WOW 

OMAHA,  NEBRASKA 


590  KG  •  On  the  NBC  Red  Network  • 
John  Gillin,  Jr.,  Mgr.  •  John  Blair  Co., 
Representatives  •  Owned  and  Operated  by 
the  Woodmen  of  the  World  Life  Insurance 
Society. 
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Canada  Dry  Story 
Of  Sales  Increase 
Narrated  by  NBC 

Steadily  Mounting  Business 

Traced  to  Quiz  Program 

THE  STORY  of  Information 
Please,  which  was  damned  by  ra- 
dio experts  as  "a  smart  idea  but 
far  too  highbrow  to  succeed  as  a 
commercial,"  and  of  how  during 
the  first  seven  months  of  its  spon- 
sorship by  Canada  Dry  sales  of 
this  company's  beverages  steadily 
mounted  while  general  grocery 
sales  were  as  steadily  declining,  is 
told  in  full  detail  in  a  brochure 
just  issued  by  NBC.  While  essen- 
tially the  success  story  of  a  pro- 
gram, the  book  also  gently  stresses 
the  fact  that  the  series  is  broad- 
cast on  the  Blue  Network. 

Canada  Dry  started  on  the  Blue 
Nov.  1.5,  1938.  Sales  figures  of  their 
beverages  mentioned  on  the  air 
for  that  month  alone  zoomed  up  to 
11.3%  better  than  1937,  while  gen- 
eral grocery  sales  showed  a  loss  of 
5%  as  against  the  same  month. 
For  the  seven  months  to  May,  1939, 
Canada  Dry  beverages  continued 
their  steady  sales  climb,  an  aver- 
age sales  increase  of  9.2%  over 
the  whole  period.  Meanwhile,  gen- 
eral grocery  sales  showed  a  3.5% 
decrease  in  comparison  with  the 
previous  year.  In  May  the  sales  of 
Canada  Dry  beverages  advertised 
on  the  program  were  23.2%  over 
May,  1938. 

They  Listened 

Before  Canada  Dry  began  spon- 
soring Informatioyi  Please,  the  pi'o- 
gram  had  been  on  the  air  on  the 
Blue  for  about  six  months  as  a 
sustainer.  A  clever  variation  on 
the  popular  "quiz"  program  which 
gives  the  audience  a  chance  to  turn 
the  tables  and  stump  the  experts, 
Information  Please  immediately  be- 
gan to  attract  widespread  atten- 
tion. Letters  with  questions  began 
pouring  in,  at  first  by  the  hundred 
and  then  by  the  thousand. 

Due  in  part  to  the  novel  nature 
of  the  show  itself,  the  response 
was  also  in  large  measure  a  result 
of  the  wise  selection  of  the  pro- 
gram's personnel:  Clifton  Fadi- 
man,  literary  critic  of  the  Neiv 
Yorker,  as  "teacher;"  Franklin  P. 
Adams,  columnist  of  the  New  York 
Post;  John  Kieran,  sports  column- 
nist  of  the  New  York  Times  and  an 
expert  on  almost  any  subject;  and 
Oscar  Levant,  composer,  conductor 
and  wise-cracker,  as  regular  mem- 
bers of  the  "board  of  experts". 
Adams  and  Kieran  appear  on  every 
broadcast;  Levant  is  on  hand  about 
three  times  out  of  four.  The  va- 
cancies on  the  four-man  board  are 
filled  from  week  to  week  by  va- 
rious guests  of  headline  stature. 

Recipient  of  "rave"  notices  in 
radio  columns  throughout  the  coun- 
try Information  Please  was  given  a 
more  skeptical  reception  by  the  ad- 
vertising fraternity."  I  like  to  listen 
to  it,  but  it's  over  the  heads  of  the 
mass  audience,"  was  a  typical  re- 
action. But  Canada  Dry  and  its 
agency,  J.  M.  Mathes,  decided  that 
a  program  which  pulled  so  much 
mail  and  produced  so  much  com- 
ment must  have  an  audience  in 
proportion.  To  prove  to  their  own 
satisfaction  that  the  critics  were 
wrong  and  that  the  program's  au- 
dience was  not  entirely  composed 
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KRLD'S  NEW  50,000-watt  plant 
was  dedicated  to  "truth  and  de- 
mocracy" by  Edwin  J.  Keist,  pub- 
lisher of  the  Dallas  Tiynes-Herald, 
operating  the  station,  during  its 
dedicatory  July  16  in  which  na- 
tional and  State  notables  partici- 
pated. Upper  photo  shows  (1  to  r) 
Edward  Klauber,  CBS  executive 
vice-president,  who  left  the  NAB 
Atlantic  City  convention  to  attend ; 
Mr.  Keist,  and  Tom  Gooch,  editor 
of  the  newspaper  and  president  of 
KRLD.  In  lower  photo,  Mr.  Keist 
(1)  is  shown  participating  in  a  re- 
vival of  KRLD's  first  sponsored 
program,  The  Diamond  Bayid.  Next 
to  him  is  Glenn  G.  Addington,  who 
was  announcer  of  the  program. 
Nearly  all  Texas  stations  joined  in 
felicitating  KRLD,  and  speeches 
by  Senator  Morris  Sheppard  and 
Rep.  Sam  Rayburn  were  piped 
from  Washington.  Messages  to  Mr. 
Keist  and  Mr.  Gooch  from  Vice- 
President  Garner  and  acting  FCC 
Chairman  Thad  H.  Brown,  also 
contained  congratulations  on  the 
new  facilities. 

of  highbrows,  the  sponsors  made  a 
test  of  the  program  shortly  after 
they  took  it  over.  From  a  batch  of 
60,000  letters,  they  selected  10,000 
at  random  and  analyzed  each  for 
its  stock,  handwriting,  type  of 
question  submitted,  spelling,  etc. 
From  this  and  subsequent  checks 
they  found  that  the  average  In- 
formation Please  listener  is  neither 
highbrow  nor  lowbrow.  The  pro- 
gram's high  rating  in  a  number  of 
nationwide  popularity  polls,  prov- 
ing its  widespread  appeal,  confirms 
Canada  Dry's  belief  that  its  8,000,- 
000  listeners  are  "middlebrows". 

Restrained  Commercials 

When  the  sponsorship  of  Infor- 
matioyi  Please  was  announced, 
there  were  many  dire  predictions 
that  commercialization  would  kill 
the  program's  basic  appeal.  The 
secret  of  Canada  Dry's  success  in 
accomplishing  the  transition  from 
sustaining  to  commercial  is  sum- 
med up  in  the  brochure  in  two 
words,  "commercial  restraint".  On 
its  first  broadcast  under  sponsor- 
ship the  program's  opening  com- 
mercial was  limited  to  a  question 
from  Fadiman:  "What's  different 
about  Informatiofi  Please?"  and 
the  answer:  "We  have  a  sponsor, 
Canada  Dry."  In  the  entire  half- 
hour  there  was  but  66  seconds  of 
commercial  copy. 

This  policy  drew  praise  on  all 
hands  and  the  program's  "freedom 
from  sponsoritis,"  has  been  con- 
tinued   as   the   series  progressed. 
(Continued  on  Page  55) 


NEIGHBORS  AIDED 

Sunset  Oil  Stages  Promotion 
 Drive  for  Program  


SUNSET  OIL  Co.,  Los  Angeles, 
through  Pacific  Market  Builders, 
that  city,  on  July  30  started  for 
52  weeks,  Hal  Styles'  Help  Thy 
Neighbor,  on  8  Southern  California 
Don  Lee  netwoi'k  stations  (KHJ 
KGB  KDB  KFXM  KVOE  KXO 
KMPC  KVEC),  Sunday  3-3:30  p. 
m.  (PST).  The  job-finding  pro- 
gram will  originate  from  a  differ- 
ent community  every  other  week 
and  an  extensive  promotion  cam- 
paign has  been  started  for  the  se- 
ries. 

Inserts  and  Stickers 

Besides  sending  advance  letters 
to  2,000  dealers  announcing  the 
program,  more  than  10,000  stuffer 
inserts  were  mailed  out  along  with 
credit  cards  to  users  of  Sunset 
products.  Dealers  are  also  distrib- 
uting a  quarter  million  auto  wind 
shield  stickers  with  the  slogan 
Help  Thy  Neighbor. 

Other  promotion  includes  125 
billboards  in  the  Southern  Califor- 
nia area;  pennants  on  all  Sunset 
Oil  trucks;  gasoline  pump  and 
service  station  placards  and  post- 
ers: taxi  cards;  motion  picture 
trailers  and  advertisements  in  ma- 
jor Southern  California  newspa- 
pers. Theme  stressed  in  all  promo- 
tion is  "To  Be  A  Good  Neighbor 
Is  Good  Business". 

With  cooperation  of  civic  groups, 
a  Help  Thy  Neighbor  Club  will  be 
established  in  various  communities 
as  a  permanent  organization. 
Weekly  program  was  recently  en- 
dorsed by  the  governors  of  Cali- 
fornia, Washington  and  Oregon, 
who  in  recognition  of  Hal  Styles' 
efforts  to  find  jobs  for  unemployed, 
declared  a  Help  Thy  Neighbor 
Week.  The  program  is  credited  with 
finding  employment  for  more  than 
15,600  persons. 


Radio  Leads  Newspapers 
As  Source  of  News  in 
Prof.  Summers'  Survey 

AMONG  Iowa  radio  listener-news- 
paper subscribers,  radio  led  by  a 
good  margin  both  as  a  source  of 
news  and  an  attention-getter  with 
consumers,  according  to  results  an- 
nounced in  the  recent  poll  of  the 
Iowa  radio  audience  conducted  by 
Dr.  H.  B.  Summers,  of  Kansas 
State  College,  for  WHO,  Des 
Moines.  The  study  covered,  in  ad- 
dition to  the  news  source  and  ad- 
vertisement recall  surveys,  an  ex- 
tensive inquiry  into  the  listening 
habits,  favorite  stations  and  favor- 
ite programs  of  the  Iowa  audience. 
Results  have  been  published  in  a 
64-page  booklet  containing  graphic 
illustrations,  statistical  breakdowns 
and  service  maps  covering  break- 
downs of  listening  habits  and  pref- 
erences by  counties  and  cities. 

Responding  to  the  question:  "Do 
you  depend  most  on  a  local  daily 
newspaper,  a  city  daily  newspap- 
er, or  on  the  radio,  for  important 
national  news?"  49.2%  of  the  6.997 
individuals  covered  in  the  state  who 
were  both  radio  owners  and  news-  ' 
paper  subscribers  classed  radio  as 
their    prime    news    source,    with  ' 
26.8%  relying  on  the  daily  news-  ' 
paper,    and    24%    expressing  no 
choice.  Replies  were  solicited  only 
from  persons  who  received  both  ra- 
dio and  newspaper  service,  and  per- 
centages remained  practically  con- 
stant whether  the  individual  sub- 
scribed to  both  city  and  local  news- 
papers or  a  city  paper  alone,  ex- 
cept in  the  case  of  subscription 
to  only  the  local  paper,  where  radio 
preference  jumped  to  70.3%  and 
the  newspaper  dropped  to  13.6%. 
Broken  down  further  as  between 
men  and  women,  the  relative  popu-  i 
larity  of  radio  and  newspapers  as  ! 
a  news  source  remained  constant  , 
and  at  the  same  approximate  per-  ' 
centage. 

The  survey  of  ability  to  recall 
advertisements  seen  or  heard,  con- 
ducted with  a  similar  group,  indi- 
cated that  44.6%  of  all  persons  re- 
plying could  recall  a  radio  adver- 
tisement, while  only  14.6%  could 
recall  a  newspaper  advertisement. 
Of  those  subscribing  to  both  a  city 
and  a  local  newspaper,  48.8%  re- 
called a  radio  ad,  and  17%  a  print- 
ed ad;  of  the  city  newspaper  sub- 
scribers only,  44.4%  recalled  a  ra- 
dio ad,  and  14.9%  a  newspaper  ad; 
of  those  receiving  only  local  news- 
paper service,  48.5%  recalled  a  ra- 
dio ad,  and  10.2%  one  published 
in  their  local  paper.' 


Good  Neivs  Plans 

GENERAL   FOODS    Corp.,  New 
York  (Maxwell  House  Coffee),  on 
Sept.  7  will  return  to  the  NBC- 
Red  network  with  a  new  version  of  i 
Good   News,    which    was  discon- 
tinued for  the  summer  June  29.  ' 
New  series  will  be  produced  en-  ( 
tirely  by  Benton  &  Bowles,  agency  , 
servicing  the  account,  and  not  by 
MGM  as  reported.  Donald  Cope, 
the  agency's  Hollywood  production 
manager,  will  be  in  charge.  The 
program  will  continue  to  be  called  . 
Good  Neivs,  and  will  feature  Fan- 
ny Brice,  Hanley  Stafford,  Mere- 
dith Willson's  orchestra,  and  guest 
artists.    Connie    Boswell    will  be 
featured  vocalist  and  a  new  mas- 
ter-of-ceremonies  will  be  added. 
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for  WKY  Listeners 


and  advertisers 


WKY's  GIANT  KIL6EN  is  typical  of  the  station's  glittering  array  of 
broadcast  facilities.  Studios  and  transmitter  outshine  anything  to  be 
found  outside  the  major  network  centers. 


ADVERTISERS  sponsoring  products 
over  WKY,  have  working  for  them  attrac- 
tive display  space  in  WKY's  st^Rlios. 


OUTSIDE  THE  STUDIOS,  wherever  things  of  interest  io  WKY's 
listeners  happen,  you'll  find  WKY's  mobile  transmitter  and  a  trained  staS 
of  special  events  announcers  and  technicians. 


•  The  special  arrangements  of  WKY's  musical  director,  Allan 
Clark,  have  long  delighted  both  WKY  and  coast-to-coast  NBC 
listeners.  But  no  less  spectacular  have  been  WKY's  special  ar- 
rangements to  put  WKY's  facilities  and  programming  above  par 
...  to  bring  to  sponsors  a  bell-ringing  type  of  product  exploitation. 

WKY  has  been  built  on  special  arrangements.  Its  studios 
were  designed  before  construction  of  the  hotel  which  houses  them 
was  started.  The  hotel  was  built  around  them.  It  had  its  mam- 
outh  Kilgen  organ,  the  largest  ever  made  for  purely  broadcast 


purposes,  built  to  its  own  specifications.  It  anticipated  the  needs 
of  its  listening  audience  for  a  complete  handling  of  special  events, 
by  the  installation  of  a  200-watt  mobile  transmitter  and  a  portable 
pack  set  that  permit  the  broadcasting  of  any  event  anywhere. 

And  this  long  list  of  special  arrangements  of  WKY  extends 
on  down  to  its  merchandising  service  .  .  .  rendered  by  a  trained 
staff  whose  knowledge  of  local  conditions  brings  to  sponsors  the 
type  of  cooperation  that  means  the  difference  between  a  job 
satisfactorily  done  and  a  job  outstandingly  done. 


,\\\ 


■ 


The  Oklahoma  Publishing  Company: 
The  Oklahoman  and  Times  The  Farmeb-Stockman 
Mistletoe  Express  *  KVOR,  Colorado  Sprincs 
KLZ,    Denver     (Under    Affiliated  Management) 
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NBC  AFFILIATE  ★  900  KILOCYCLES  *  REPRESENTED  BY  THE  KATZ  AGENCY,  INC 


CBS-WCKY  Pact 
By  Autumn  Seen 

NBC   Tentatively  Arranging 

WLW  and  WSAI  as  Outlets 

AFFILIATION  of  WCKY,  Cincin- 
nati, with  CBS  by  Oct.  1  or  as  soon 
thereafter  as  schedules  can  be 
cleared,  is  contemplated  under 
plans  devised  by  CBS  officials  with 
L.  B.  Wilson,  president  and  gen- 
eral manager. 

Despite  conflicting  views  as  to 
WCKY's  existing  contract  with 
NBC,  which  Mr.  Wilson  claims  has 
been  breached  by  that  network, 
plans  for  the  switch  in  affiliation 
have  gone  forward.  NBC  has  con- 
sistently maintained  that  the 
WCKY  contract  with  it  runs  until 
October,  1941.  It  has  continued  to 
offer  Blue  programs  to  the  new 
50,000-watter,  but  these  have  been 
rejected  except  on  condition  that 
they  would  not  be  construed  as  a 
contractual  obligation. 

Judge  E.  0.  Sykes,  former  FCC 
member  and  attorney  for  Mr.  Wil- 
son in  the  proceedings,  has  advised 
NBC  that  such  NBC  programs  as 
are  placed  on  WCKY  will  be  ac- 
cepted without  prejudice  to  the  con- 
tentions of  either  party  regarding 
the  contractual  situation.  WCKY, 
he  said,  is  willing  to  cooperate  with 
NBC  until  such  time  as  it  switches 
to  CBS.  Judge  Sykes,  in  a  letter 
July  24  to  Maj.  Lenox  R.  Lohr, 
NBC  president,  set  forth  the  posi- 
tion of  WCKY.  He  stated  that  it 
was  the  station's  plan  to  join  CBS 
on  Oct.  1. 

Status  of  Other  Stations 

Meanwhile,  it  was  reported  that 
NBC  tentatively  has  arranged  with 
the  Crosley  stations,  WLW  and 
WSAI,  to  be  regular  Cincinnati 
outlets  for  both  Red  and  Blue  pro- 
grams. There  has  been  no  formal 
confirmation  of  a  reported  arrange- 
ment under  which  WSAI  would  be- 
come the  basic  Blue  station  since 
WLW  is  now  basic  Red,  but  it  was 
thought  that  plans  would  be  de- 
vised whereby  the  two  stations 
would  clear  for  the  programs  of 
the  respective  networks  in  a  mu- 
tually satisfactory  manner. 

Sale  of  WKRC  by  CBS  is  under 
discussion,  as  a  part  of  the  pro- 
jected new  Cincinnati  setup.  Now 
the  network's  owned  outlet  in  the 
market,  WKRC  probably  will  be 
disposed  of  before  the  WCKY  af- 
filiation becomes  effective  in  the 
fall.  It  is  understood  that  Mr.  Wil- 
son, on  behalf  of  WCKY,  has  guar- 
anteed a  price  of  approximately 
$300,000  for  WKRC,  though  at 
least  three  other  offers  have  been 
made.   

NBC-Red  Tightens 

TIGHTENING  UP  on  its  rule  that 
between  8  a.  m.  and  5  p.  m.  on 
weekdays  advertisers  using  the  Red 
network  must  include  the  entire 
basic  Red  in  their  hook-up,  NBC 
now  requires  that  between  11  a.  m. 
and  noon  and  between  3  p.  m.  and 
5  p.  m.  Monday  through  Friday  a 
minimum  of  35  Red  stations  must 
be  used,  not  counting  Blue  or  bonus 
stations  that  might  be  added  to  a 
basic  Red  network.  New  rule  went 
into  effect  July  15  for  all  new  busi- 
ness. Current  advertisers  may  re- 
new their  contracts  on  their  pres- 
ent basis  until  Jan.  15,  1940,  after 
which  date  all  contracts  must  be 
adjusted  to  meet  the  35-station  re- 
quirement. 


CBS  EXECUTIVES  found  time  for  some  relaxation  during  the  recent 
NAB  convention  in  Atlantic  City.  This  informal  shot  was  taken  on  the 
beach,  showing  (1  to  r)  John  Karol,  director  of  market  research;  Mef- 
ford  E.  Runyon.  vice-president;  Jess  Willard,  manager,  WJSV,  Washing- 
ton; Harry  C.  Butcher,  vice-president;  Lincoln  Dellar,  manager,  WBT, 
Charlotte;  William  Lodge,  allocations  engineer;  Steve  Fuld,  station  rela- 
tions; J.  G.  Gude,  manager,  station  relations;  Herb  Akerberg,  vice- 
president. 

Elliott  Roos0velt  in  Tiff  With  Coughlin 
Who  Declines  MBS  Time  Offer  for  Reply 


WHILE  Aircasters  Inc.,  of  Detroit, 
headed  by  Stanley  F.  Boynton,  for- 
merly sales  promotion  director  of 
WJR,  was  booking  time  on  more 
Midwestern  stations  for  transcrip- 
tions sponsored  by  Father  Charles 
E.  Coughlin's  magazine.  Social  Jus- 
tice [Broadcasting,  July  1],  new 
attention  was  focused  last  month 
on  the  Detroit  priest's  Sunday 
broadcasts  over  his  independent  48- 
station  hookup  after  Elliott  Roose- 
velt took  occasion  to  criticize  him 
during  his  July  15  broadcast  on 
MBS. 

The  son  of  the  President,  head 
of  the  Texas  State  Network  and 
commentator  on  a  thrice-weekly 
MBS  series  sponsored  by  Emerson 
Radio  &  Phonograph  Corp.,  began 
the  much-headlined  controversy 
when  he  denounced  Father  Cough- 
lin for  alleged  anti-Semitism,  re- 
ferred to  the  use  of  his  remarks  by 
Nazis,  called  him  a  "master  of 
acrimonious  invective"  and  "a  com- 
pounder of  stories"  with  a  "flair 
for  rabble  rousing"  and  spoke  of 
him  as  an  "expert  on  silver"  in 
connection  with  his  silver  monetiza- 
tion  activities. 

Reply  From  "Voice" 

Hinting  that  the  new  NAB  code 
might  bar  Coughlin  from  the  ra- 
dio, Roosevelt  went  on  to  say,  "I 
am  not  entirely  satisfied  with  the 
new  radio  code  because  it  is  cen- 
sorship, and  I  dislike  censorship  in 
any  form;  but  even  censorship 
might  not  be  too  high  a  price  to 
pay  if  it  will  help  insulate  us 
against  the  anti-Semitic  oratory  of 
the  radio  priest  out  in  Royal  Oak, 
Mich." 

Next  day,  at  the  close  of  Cough- 
lin's regular  Sunday  talk  over  his 
own  network,  "The  Voice  of  Social 
Justice",  an  unannounced  spokes- 
man for  the  priest,  replied  to  young 
Roosevelt  in  equally  critical  terms, 
denying  the  priest  was  anti-Semitic 
and  asserting  he  spoke  out  only 
against  communism.  "The  Voice" 
invited  a  Treasury  investigation  of 
Coughlin's  finances  and  Roosevelt's. 
Pointing  out  that  Mutual  has  re- 
fused to  carry  Coughlin,  "The 
Voice"  challenged  Mutual  to  give 
time  for  reply,  declaring  now  the 
issue  was  free  speech. 

During  and  after  his  broadcast, 
Roosevelt  offered  time  on  his  own 


period  for  a  reply  by  Coughlin. 
This  was  declined  in  a  telegram 
in  which  Coughlin  stated,  "Regret 
I  must  decline  to  accept  your  kind 
offer  of  using  time  on  the  Emerson 
Hour  to  answer  Elliott  Roosevelt, 
but  not  dignified  for  me  to  become 
a  party  in  aiding  sale  of  Emerson 
products." 

Mutual  Offers  Time 

Thereupon  Mutual  officials  tele- 
phoned Coughlin  and  offered  him 
free  time  on  another  period.  This 
was  likewise  declined,  and  the 
priest's  reply  came  July  23  when 
his  own  regular  Sunday  hour  on 
his  own  network  was  devoted  to 
his  defense  as  presented  by  Dr. 
Edward  Lodge  Curran,  of  Brook- 
lyn, president  of  the  International 
Catholic  Truth  Society.  Dr.  Curran 
decried  the  attack  on  Coughlin  as 
a  move  of  the  "New  Deal  dy- 
nasty" to  "purge"  all  critics  of 
their  policies.  He  attacked  Roose- 
velt as  a  "broadcaster  who  sub- 
scribes to  antecedent  censorship". 
He  declared  Coughlin  is  "a  tribune 
of  the  American  people  interested 
in  the  preservation  of  American- 
ism". Stating  that  Roosevelt  was 
"untrue  to  his  fellow  broadcast- 
ers", Dr.  Curran  said,  "Owners  of 
broadcasting  stations  should  be 
alarmed — alarmed  and  determined 
to  please  the  public  and  not  those 
who  would  undermine  the  freedom 
of  radio." 

Meanwhile,  a  charge  of  interfer- 
ence with  Dr.  Harry  F.  Ward's 
weekly  program  Answering  Father 
Coughlin  has  been  made  by 
WCNW,  Brooklyn.  For  the  past 
several  weeks,  this  station  reports, 
a  wireless  amateur  has  been  "jam- 
ming" this  weekly  series  of  replies 
to  the  broadcasts  of  Father  Cough- 
lin. Proof  that  this  "jamming"  is 
intentional  and  carried  out  accord- 
ing to  a  plan,  says  WCNW,  is  the 
fact  that  questions  on  the  program 
are  allowed  to  go  out  without  in- 
terference, while  the  answers  are 
"blotted  out". 


NBO  on  July  24  took  over  the  Van- 
derbilt  Theatre,  West  48th  St.,  New 
York,  ou  a  13-week  lease  with  an  op- 
tion for  renewal.  The  Fred  Waring 
program,  sponsored  by  Liggett  &  My- 
ers Tobacco  Co.  for  Chesterfields,  is 
now  originating  from  the  Vanderbilt. 


Daniel  to  Be  Part  Owner 
Of  New  Savannah  Local 

HARBEN  DANIEL,  commercial 
manager  of  WSM,  Nashville,  and 
Aaron  Shelton,  WSM  engineer,  will 
become  part  owners  of  the  new 
WSAV,  Savannah,  Ga.,  100-watt 
outlet  on  1310  kc,  authorized  for 
construction  last  summer  by  the 
FCC,  if  the  Commission  grants  an 
application  filed  for  transfer  of 
the  CP  from  Arthur  Lucas  to 
WSAV  Inc.  Mr.  Lucas,  operator  of 
a  chain  of  41  theaters  in  Georgia 
and  one-third  owner  of  WRDW, 
Augusta,  secured  the  original  CP, 
but  construction  was  stayed  when 
Colonial  Broadcasting  Co.,  headed  <v 
by  James  Dwight  Bruce  and  appli-  { 
cant  for  the  same  facilities,  ap- 
pealed to  the  courts.  The  FCC's 
decision  to  grant  the  station  to  Mr. 
Lucas  was  upheld,  thus  clearing 
the  way  for  construction.  Mr.  Lu- 
cas proposes  to  retain  151  shares 
of  stock  in  the  corporation,  and  to 
assign  119  shares  to  Mr.  Daniel 
and  30  shares  to  Mr.  Shelton. 


Big  Vick  Drive 

VICK  CHEMICAL  Co.,  Greens- 
boro, N.  C,  on  Sept.  25  will  start 
an  extensive  campaign  in  the  in- 
terests of  Vapo-rub,  Vicks  cough 
drops  and  Vatronol,  using  100-word 
spot  announcements  and  quarter- 
hour  news  programs  on  98  stations 
throughout  the  country,  with  addi- 
tional stations  to  be  lined  up  later 
this  fall.  Programs  and  spots  vary 
from  two  to  four  times  daily,  six 
days  a  week.  A  special  group  of 
six  stations  on  the  West  Coast  has 
been  chosen  to  carry  the  quarter- 
hour  thrice-weekly  program  Be- 
yond Reasonable  Doubt,  transcribed 
for  Vick  by  Associated  Music  Pub- 
lishers under  the  direction  of  Wil- 
liam Robson.  Morse  International, 
New  York,  places  the  account. 


Gulf  Guild  Plans 


GULF  OIL  Corp.,  Pittsburgh,  on 
Sept.  24  will  return  to  CBS  with 
the  Screen  Guild  program,  which 
last  season  earned  $222,000  for  the 
Motion  Picture  Relief  Fund.  Lead- 
ing stars,  writers  and  directors  of 
the  screen  will  again  contribute 
their  services  free  to  the  weekly 
program,  and  the  sponsor  will  do-^ 
nate  $10,000  weekly  to  the  MPRFf 
for  a  new  home  for  aged  and  needy 
motion  picture  workers.  Roger  Pry- 
or  will  be  emcee.  The  new  series 
will  add  $390,000  to  the  fund  and 
will  complete  the  $500,000  quota 
necessary  to  start  construction  of 
the  home.  Young  &  Rubicam,  Newj| 
York,  is  the  agency  in  charge,  with 
Joe  Hill  slated  to  produce.  Tom 
Lewis,  New  York  production  direc- 
tor, is  lining  up  personnel.  Pro- 
gram will  be  heard  Sundays,  7:30- 
8  p.  m. 


I 


Burns  &  Allen  for  Hinds 

LEHN  &  FINK  PRODUCTS  Co., 
New  York,  will  sponsor  George 
Burns  and  Gracie  Allen  when  they 
return  to  the  air  this  fall  in  a 
series  of  weekly  half-hoirr  pro- 
grams on  CBS  in  the  interests  of 
Hinds  Honey  and  Almond  Cream. 
The  comedy  team  was  heard  last 
season  on  CBS  sponsored  by  Lig- 
gett &  Myers  Tobacco  Co.  for 
Chesterfields.  New  program  will  be 
heard  Wednesdays  at  7 :30  p.  m. 
Wm.  Esty  &  Co.,  New  York, 
handles  the  account. 
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BL AW-KNOX  DIVISION 

of  Blaw-Boiox  Company 
2038  Farmers  Bank  Building 
Pittsburgh,  Pa. 
Offices  in  New  York,  Chicago, 
Philadelphia,  Birmingham,  Detroit 


Galleries  Opened 
In  House,  Senate 

President  and  Speaker  Praise 
Radio  as  a  News  Medium 

ANOTHER  orchid  for  radio  as  a 
news  medium,  along  with  an  in- 
ferred slap  at  newspapers,  was 
tossed  by  President  Roosevelt  July 
24  on  the  occasion  of  the  formal 
openino-  of  the  Radio  Galleries  of 
Congress. 

In  a  letter  to  Fulton  Lewis  jr., 
Mutual  commentator  and  president 
of  the  Radio  Correspondents  Assn., 
the  President  congratulated  the 
members  of  the  galleries,  pointing 
out  that  in  broadcasting  of  news 
of  actual  debate  in  Congress  "ul- 
timate public  opinion  will  be  based 
on  the  impartiality  and  fairness  of 
the  reporting."  He  added  that  this 
includes  giving  "equal  prominence 
to  both  sides  of  any  issue,  empha- 
sizing all  of  the  implications  of 
the  words." 

Participating  in  a  nationwide 
broadcast  over  MBS  from  the  new 
House  Gallery  were  Speaker  Bank- 
head,  Senator  W.  Warren  Barbour 
(R-N.J.)  and  Rep.  John  J.  Demp- 
sey  (D-N.M.),  who  sponsored  the 
radio  gallery  recognition  legisla- 
tion in  their  respective  bodies. 
Among  the  100  guests  at  the  formal 
dedication  were  members  of  Con- 
gress, officials  of  the  networks, 
broadcast  commentators  and  radio 
newsmen. 

Praise  from  President 
In  his  letter.  President  Roosevelt 
said,  "The  formal  opening  of  the 
Radio  Galleries  of  Congress  is  an 
event  of  deep  significance  in  the 
evolution  of  modern  communica- 
tions and  marks  a  decided  step 
forward  in  the  dissemination  of 
news  concerning  the  deliberations  of 
our  National  Legislature.  Only  a 
well  informed  electorate  can  dis- 
charge the  duties  of  citizenship, 
and  the  cause  of  Democracy  is  ad- 
vanced by  every  means  which  car- 
ries correct  information  about  pub- 
lic affairs  to  the  farthest  end  of 
the  country." 

In  his  address,  Speaker  Bank- 
head  termed  the  dedication  "a  very 
important  and  vital  milestone  along 
the  way  of  our  great  American 
Democracy."  Pointing  out  that  the 
free  American  press  has  played  an 
important  part  in  the  American 
system  of  Democracy  ever  since 
the  nation  was  founded,  he  said 
that  "radio  officially  takes  it  place 
— independently,  but  side  by  side 
with  the  press — as  a  companion 
function  for  informing  the  Ameri- 
can people  what  is  happening  in 
their  Government. 

"There  is  no  question  of  radio 
replacing  the  newspapers.  Radio  is 
an  additional  medium,  which  broad- 
ens the  field.  It  goes  into  remote 
places;  it  brings  the  developments 
of  the  day  to  far-away  listeners, 
who  might  have  to  wait  days  or 
even  weeks  in  order  to  receive  their 
news  in  printed  form.  In  that  way 
it  brings  millions  of  additional  citi- 
zens into  immediate  contact  with 
the  affairs  of  the  nation  and  with 
the  outside  world  in  general." 

He  added  it  was  only  logical  and 
proper  that  radio  should  have  "its 
own  rights  and  privileges  to  gather 
the  news  which  it  does  dissemi- 
nate." In  presenting  the  key  to  the 
gallery  to  Mr.  Lewis,  Speaker 
Bankhead  said  he  had  "a  warm 
and  abiding  confidence  that  radio 


P^ORMAL  INAUGURATION  of  radio's  own  news  gal- 
leries of  Congress  took  place  July  26  with  a  party 
in  the  Capitol  attended  by  notables  in  public  life 
and  radio.  Fulton  Lewis  jr.  (at  left),  Mutual's  Wash- 
ington commentator  who  led  the  successful  fight  for 
recognition  of  radio  reporters  on  a  par  with  news- 
papermen and  who  is  president  of  the  Radio  Corre- 
spondents Association,  receives  the  key  to  the  House 
Gallery  from  Speaker  William  B.  Bankhead  (D-Ala.) 
as  Senator  W.  Warren  Barbour   (R-N.J.)  and  Rep. 


John  J.  Dempsey  (D-N.M.)  look  on.  Senator  Barbour 
and  Rep.  Dempsey  were  prime  movers  with  Fulton 
Lewis  in  securing  authorization  for  the  galleries.  In 
photo  at  right  (1  to  r)  are  Albert  Warner,  who  re- 
cently resigned  as  chief  of  the  New  York  Herald- 
Tribime  Washington  bureau  to  become  Washington 
commentator  for  CBS;  Frank  M.  Russell,  NBC  Wash- 
ington vice-president;  Alfred  J.  McCosker,  chairman 
of  the  board  of  MBS  and  president  of  WOR.  The 
ceremonies  at  the  dedication  were  broadcast. 


will  forever  live  up  to  the  great 
moral  responsibility  which  it  takes 
upon  its  shoulders  at  this  moment." 

Rep.  Dempsey,  father  of  the 
FCC  general  counsel  and  a  promi- 
nent member  of  the  new  House 
leadership,  said  that  with  the  es- 
tablishment of  radio  galleries  in 
the  Senate  and  House  "this  con- 
tact between  the  people  and  their 
Government  is  made  even  closer, 
more  immediate  and,  because  of  the 
facilities  the  radio  correspondents 
now  have,  more  intelligent  and 
more  valuable  to  all  of  us."  He  said 
that  the  event  was  epochal  because 
"it  gives  to  us  in  a  greater  degree 
that  immediate  and  constant  con- 
tact so  vitally  necessary  to  the 
people  of  a  nation  and  their  law- 
makers." 

Among  those  attending  were 
Neville  Miller,  NAB  president; 
Frank  M.  Russell,  Kenneth  H. 
Berkeley,  Fred  Shawn,  Miss  Phebe 
Gale,  William  McAndrew,  Charles 
Barry,  Carleton  Smith,  H.  R.  Bauk- 
hage,  Tom  Knode,  Rex  Lampman, 
Earl  Godwin,  William  Coyle,  Mil- 
ton Burgh,  A.  A.  Schechter,  all  of 
NBC;  Harry  C.  Butcher,  Albert  L. 
Warner,  James  Hurlbut,  William 
Slocum,  John  Charles  Daly,  Miss 
Ann  Gillis  and  Robert  Trout,  CBS; 
Alfred  McCosker,  William  Dolph, 
Miss  Madeline  Ensign,  Fulton 
Lewis  jr.,  Stephen  McCormick  and 
Walter  Compton,  MBS;  Herbert 
Moore,  Thomas  W.  Davis,  Edwin 
A.  Kampmann,  Miss  Gertrude 
Chestnut,  Macon  Reed,  Robert 
Moore,  Theodore  Noun,  Fred  Mor- 
rison, John  Reddy,  Harvey  Roess- 
ler  and  Howard  Lampman,  Trans- 
radio  Press;  Robert  Bartley  and 
Francis  Tully,  Yankee;  G.  W.  John- 
stone, WOR;  Boake  Carter. 


Two  for  Campbell 

CAMPBELL  SOUP  Co.,  Camden, 
now  sponsoring  Amos  'n'  Andy  five 
times  weekly  on  CBS,  is  starting 
two  new  quarter-hour  morning  pro- 
grams on  the  same  network,  both 
on  a  five-weekly  basis.  On  July  31, 
Meet  the  Dixons  starts  in  the  in- 
terests of  Franco- American  spa- 
ghetti, and  on  Sept.  11  Donna  Cur- 
tis will  start  on  behalf  of  other 
soup  products  with  a  rebroadcast 
in  the  afternoon.  Ruthrauff  & 
Ryan,  New  York,  placed  the  pro- 
gram for  the  spaghetti  product, 
and  Ward  Wheelock  Co.,  Philadel- 
phia, is  arranging  the  Donna  Cur- 
tis series. 


Of  Mouse  and  Man 

WHILE  Art  Hall,  production 
manager  of  WCOP,  Boston, 
was  busy  announcing  an  eve- 
ning program  of  music  and 
news  recently,  he  glanced 
through  the  control  room  win- 
dow and  noticed  Control  Op- 
erator Steve  White  running 
about  the  control  booth  with 
a  broom  —  chasing  a  mouse. 
Immediately  cutting  into  the 
scheduled  program.  Hall  took 
up  a  description  of  the  man- 
mouse  battle,  carrying  it 
through  until  the  mouse  man- 
aged to  dart  into  its  hole. 


Two  New  Radio  Treaties 
Are  Approved  by  Senate 

TWO  international  radio  treaties 
— the  International  Telecommunica- 
tions Convention  drafted  in  Cairo, 
Egypt,  last  year  and  the  Regional 
Radio  Convention  between  the 
United  States  and  Central  Ameri- 
can countries  drafted  at  Guatemala 
City  Dec.  8,  1938 — were  approved 
July  21  by  the  Senate  without  dis- 
senting voice.  Action  came  after 
Senator  White  (R-Me.)  had  ex- 
plained that  there  was  no  objec- 
tion to  either  compact. 

The  Cairo  Treaty  encompassed 
revision  of  general  radio  regula- 
tions agreed  to  at  Madrid  in  1932 
and  modified  at  Cairo,  Feb.  1,  1938. 
Most  important  changes  related  to 
telephone  and  telegraph  regula- 
tions. The  Latin  American  treaty 
covered  allocations  of  medium 
shoi'twave  channels  for  broadcast- 
ing among  seven  nations  together 
with  engineering,  legal  and  other 
principles  governing  their  use. 

Johnson  Bill  Dead 

THAT  the  Johnson  bill  (S-517)  to 
prohibit  the  advertising  of  alco- 
holic beverages,  including  beer,  by 
radio,  is  dead  was  evidenced  July 
18  in  the  Senate.  When  the  bill  was 
reached  on  the  calendar.  Senator 
Vandenburg  (R-Mich.)  backed  by 
a  score  of  other  members,  loosed  a 
chorus  of  objections.  The  bill  was 
passed  over  as  it  has  been  a  half- 
dozen  times  since  it  was  reported 
with  a  strong  minority  report  from 
the  Senate  Interstate  Commerce 
Committee. 


New  Lever  Show 

LEVER  BROS.  Co.,  Cambridge 
(Lifebuoy),  will  replace  its  CBS 
Tuesday  Night  Party  with  a  new 
fall  series  built  around  Walter 
O'Keefe.  It  will  originate  from 
New  York  starting  in  September 
utilizing  network  time  formerly 
used  by  the  Tuesday  Night  Party. 
Ev  Meade  will  produce  the  new  se- 
ries. Hugh  Wedlock  Jr.  and  How- 
ard Snyder,  Hollywood  writers, 
have  been  signed  to  write  material 
for  O'Keefe.  Edmund  (Tiny)  Ruff- 
ner.  Pacific  Coast  radio  director 
of  Ruthrauff  &  Ryan  Inc.,  Holly- 
wood, who  was  also  director-an- 
nouncer of  the  Tuesday  Night  Par- 
ty, is  now  in  New  York  to  discuss 
his  fall  status  with  agency  execu- 
tives. With  the  new  Lifebuoy  pro- 
gram originating  from  New  York 
and  Edward  G.  Robinson  in  com- 
plete charge  of  his  Hollywood  CBS 
Big  Town  series,  also  sponsored  by 
Lever  Bros.  (Rinso),  there  will  be 
no  agency  produced  shows  on  the 
West  Coast  for  Ruffner  to  super- 
vise. It  is  said  he  is  averse  to 
leaving  Hollywood  and  may  resign 
from  Ruthrauff  &  Ryan  to  accept 
a  West  Coast  production  post  with 
another  agency. 

I! 


Welles  From  Coast 

WITH  Orson  Welles,  director-actor 
of  the  CBS  Campbell  Playhouse, 
sponsored  by  Campbell  Soup  Co., 
having  been  signed  by  RKO-Radio 
Pictures  to  a  four-way  film  con- 
tract, the  weekly  program  will 
originate  from  Hollywood  for  sev- 
eral weeks  when  it  resumes  on  that 
network  Sept.  10.  Welles,  thru  Co- 
lumbia Artists  Corp.,  has  been 
signed  by  RKO  as  producer,  di- 
rector, actor  and  co-author  of  an  as 
yet  unnamed  picture  he  is  to  make. 
It  is  to  go  into  production  around 
Sept.  1  and  will  take  approximate- 
ly 16  weeks  to  make.  He  is  re- 
cruiting players  for  the  picture 
from  the  stage.  No  RKO  studio 
personnel  will  be  used.  Welles  has 
three  additional  film  offers  if  he 
wants  to  remain  in  Hollywood.  Uni- 
versal Pictures  wants  him  to  do 
Richard  III;  M-G-M  and  Para- 
mount also  have  offered  him  con- 
tracts. Welles  will  have  John 
Houseman,  New  York  writer,  and 
Bernard  Hyman,  musical  director, 
with  him  during  his  West  Coast 
stay. 
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Based  on  the  wor       oved  story  by  Carlo  Collodi 
Vrod  uced  and  directed  hy 
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Musical  score  by  Paul  Sawtell 
A  superb  and  distinctive  serial  production 


To  Be  Rel  eased 
September  Fifteenth 


PremiereTrade  Showing 
September  Sixth 
Rainbow  Room 


RADIO  ATTRACTIONS,  Inc 


RKO  Building  .  Radio  Cily 

NEW  YORK 


Equitable  Building 

HOLLYWOOD 


[J 


a, 


1 


0 

fl 


The  Legal  Case  Against  Censorship 


NAB  Counsel  Points  to 
Limited  Powers  of 
Commission 

By  SWAGAR  SHERLEY* 

WE  ALL  indulge  in  talk  about  the 
ether  and  it  being  the  property  of 
the  State;  that  licensees  are  the  re- 
cipients of  Government  favor  and 
as  such  exist,  so  to  speak,  as  ten- 
ants by  sufferance.  I  in  no  way 
deny  the  right  of  regulation  which, 
in  the  interest  of  the  public,  the 
Government  possesses;  but  it  has 
been  easy,  because  of  this  right  of 
regvilation.  for  persons  to  conckide 
that  there  is  in  Government  an 
ownership  of  the  ether  in  some 
mystical  way  (always  unexplained) 
whereby  the  use  of  this  great  art  by 
the  citizens  of  the  Republic  is  to 
be  considered  as  a  favor  bestowed 
by  a  generous  Government,  and 
that  the  recipients  should  therefore 
show  a  corresponding  sense  of 
gratitude  and  accept  with  whatever 
limitations  are  placed  on  it  the 
right  to  use  the  art. 

To  my  mind  nothing  could  be 
more  misleading.  Ownership  of  the 
ether,  in  any  strict  sense  of  the 
term,  is  an  impossibility.  It  is  a 
property  of  nature,  capable  of  use, 
but  not  of  ownership.  What  the 
Government  possesses  is  a  right  to 
regulate  the  use  of  the  ether,  and 
this  right  of  regulation  with  a  free 
people  is  limited  by  the  need  to 
regulate  in  order  that  proper  use 
in  the  interest  of  society  may  be 
made. 

Declaration  vs.  Regulation 

I  have  said  what  I  have  said 
because  I  believe  it  was  the  inten- 
tion of  Congress — as  I  believe  that 
it  is  and  should  be  the  viewpoint 
of  this  Commission — that  regula- 
tion should  be  the  child  of  the  art's 
need  and  not  the  exertion  of  power 
by  Government  for  power's  sake,  or 
of  any  mistaken  notion  that  those 
who  are  licensed  to  pursue  the  art 
are  beneficiaries  of  grants  in  the 
sense  in  which  a  Government  with 
a  proprietary  interest  might  convey 
rights  or  interests  to  specially  cho- 
sen individuals  and  therefore  place 
whatever  conditions  upon  the  grant 
it  saw  fit. 

It  is  to  me  exceedingly  gratify- 
ing that  the  Commission  should 
have  made  a  frank  disclaimer  of 
any  intention  of  censorship  and  I 
accept  in  the  fullest  sense  of  the 
word  this  disclaimer  of  intent.  I 
do  not  question  in  any  way  its  sin- 
cerity. To  many  it  would  perhaps 
seem  that  because  of  this  disclaim- 
er in  a  large  sense  this  inquiry  has 
become  moot;  that  while  there 
might  still  be  some  discussion  as  to 
a  change  in  the  phraseology  of  the 
rule,  yet  knowing  the  attitude  of 
mind  of  the  Commission  it  or  a  sub- 
sequent rule  should  be  interpreted 
with  that  attitude  in  mind  and  that 
therefore  the  words  of  the  regula- 


*  Excerpts  from  concluding  argument  on 
international  shortwave  "censorship"  rule. 
Mr.  Sherley,  a  former  Congressman  from 
Kentucky  who  was  wartime  chairman  of 
the  powerful  House  Appropriations  Com- 
mittee, appeared  as  counsel  for  the  NAB 
at  FCC  hearings  on  Rule  42.03(a),  July 
14,  17  and  18. 


tion  lose  the  significance  that  in 
the  absence  of  such  disclaimer  they 
might  otherwise  have.  With  that 
view  I  cannot  agree. 

While  I  repeat  I  accept  in  its  en- 
tirety the  expression  of  the  Com- 
mission of  its  attitude  of  mind,  I 
cannot  and  do  not  agree  with  the 
suggestions  of  Commission's  counsel 
that  the  Commission  can  officially 
act  by  any  declaration  of  view- 
point. The  Commission  can  only  act, 
in  my  judgment,  by  formal  action 
in  the  form  of  regulations,  or  de- 
cisions. 

It  is  interesting  to  note  that  the 
Commission's  carefully  prepared 
statement  occupies  five  pages  of 
typewriting  in  order  to  explain  the 
intent  lying  behind  six  lines  of  reg- 
ulation. May  I  be  pardoned  if  I  say 
that  witnesses  may  be  considered 
to  have  had  some  justification  for 
expressing  their  uncertainty  as  to 
the  significance  and  scope  of  the 
legulation  ?  It  will  be  noticed  that 
the  Commission's  statement  at  no 
place  deals  with  the  meaning  and 
construction  of  the  language  ac- 
tually used  in  the  regulation. 


POSTPONEMENT  until  autumn  of 
consideration  of  demands  for  modi- 
fication of  its  international  broad- 
cast rules,  which  provoked  strong 
opposition  and  criticism  from  the 
organized  broadcasting  industry, 
the  press  and  members  of  Con- 
.gress,  has  been  decided  by  the  FCC. 

At  its  final  regular  meeting  prior 
to  its  summer  recess  on  July  26, 
the  Commission  concluded  it  could 
not  complete  before  August  its 
consideration  of  the  testimony  ad- 
duced at  three  days  of  hearings 
July  14-17.  The  fact  that  it  had  al- 
ready suspended  the  operation  of 
the  purported  "censorship"  provi- 
sion [Broadcasting,  July  15]  also 
contributed  to  the  view  that  there 
was  no  need  for  haste. 

Sherley's  Argument 

The  hearings  were  climaxed  July 
17  when  Swagar  Sherley,  appear- 
ing as  NAB  special  counsel,  pre- 
sented detailed  arguments  of  ra- 
dio's position  and  of  its  determina- 
tion to  resist  any  and  all  censor- 
ship efforts,  indirect  or  direct.  His 
argument  that  the  FCC  actually 
sought  to  "legislate"  in  its  inter- 
national broadcast  rules,  apparent- 
ly had  telling  effect  on  certain 
members  of  the  Commission. 

While  no  canvass  could  be  made 
of  the  Commission's  attitude,  par- 
ticularly since  individual  members 
desire  to  study  the  record,  the  im- 
pression prevailed  that  the  FCC 
would  revise  the  onerous  language 
and  eliminate  all  semblance  or  im- 
plications of  censorship.  This  was 
seen  as  a  distinct  probability  since 
in  opening  the  hearings  July  14  the 
FCC  disclaimed  any  intention  of 
acting  as  a  "board  of  censorship." 

In  its  earlier  stages,  particularly 
with  NAB  President  Neville  Miller 
on  the  stand,  examination  from  the 
bench  was  unusually  sharp,  with 


The  Commission  at  no  point  has 
undertaken  to  define  the  word  "cul- 
ture", of  which  we  have  heard  so 
much  during  the  hearing,  nor  as  to 
what  will  promote  international 
goodwill,  understanding  and  coop- 
eration, and  the  statement  of  the 
Commission  is  interestingly  silent 
as  to  the  second  sentence  of  the 
regulation,  though  it  does  affirma- 
tively declare  that  the  intention  of 
the  Commission  was  to  make  a  dis- 
tinction between  the  program  serv- 
ice intended  for  general  public  re- 
ception in  foreign  countries  as  dis- 
tinguished from  a  program  service 
intended  for  reception  in  this  coun- 
try. 

What  Is  Public  Interest? 

I  think  I  am  fully  warranted  in 
the  conclusion  that  by  such  state- 
ment the  Commission  clearly  indi- 
cated its  belief  as  to  its  right  and 
duty  to  determine  the  character  of 
program  service  to  be  used  inter- 
nationally and  I  take  it  that  with 
this  conception  of  its  power  and  its 
duty  I  am  also  fully  warranted  in 
the  conclusion  that  the  Commission 


Commissioner  Frederick  I.  Thomp- 
son leading  the  questioning.  It  was 
an  open  secret  that  certain  mem- 
bers of  the  Commission  resented 
the  position  taken  by  the  NAB  in 
connection  with  the  international 
rule. 

Only  two  of  the  dozen  respon- 
dent's at  the  hearing  actually  fa- 
vored the  position  taken  by  the 
FCC — the  National  Committee  on 
Education  by  Radio  and  the  Inter- 
national Catholic  Truth  Society. 
Actual  licensee  companies  sup- 
ported the  views  expressed  by  Mr. 
Sherley,  with  the  exception  of 
World-Wide  Broadcasting  Co. 

Respondents  at  the  hearing,  who 
backed  the  position  of  Mr.  Sher- 
ley, included  Westinghouse,  NBC, 
CBS,  General  Electric,  WIOD, 
Miami,  and  WCAU,  Philadelphia. 
Detailed  testimony  was  given  in 
behalf  of  the  networks  in  which 
they  traced  the  great  development 
of  international  broadcasts  during 
the  last  two  years.  General  Electric 
also  offered  separate  testimony, 
along  with  World-Wide. 

Miller  Questioned 

Calming  down  sharply  in  its  final 
two  days,  following  the  stormy 
opening  session  July  14  [Broad- 
casting, July  15],  the  three-day  in- 
ternational rule  hearing  concluded 
July  17  after  all-day  sessions  Sat- 
urday, July  15,  and  Monday.  As 
the  prolonged  proceeding,  origin- 
ally scheduled  to  finish  before  the 
weekend,  reached  midstage,  much 
of  the  fire  shown  in  the  opening 
hours  faded  as  international  broad- 
casters themselves  developed  a  fac- 
tual record  of  their  operations  and 
advanced  suggestions  based  on 
their  own  operating  experiences. 
The  two-hour  concluding  argument 
of  Swagar  Sherley,  special  coun- 
(Continued  on  Page  58) 


considers  that  it  has  the  power,  as 
to  domestic  broadcasts,  to  indicate 
the  character  of  program  to  be 
broadcast  whenever  in  its  judgment 
it  may  conclude  it  to  be  necessary 
or  desirable. 

I  say  this  because  the  Commis- 
sion justifies  its  intent  as  to  inter- 
national broadcasting  by  calling  at- 
tention to  the  fact  that  it  must 
grant  such  licenses  only  in  order 
to  serve  public  interest,  conven- 
ience and  necessity.  The  same  yard- 
stick— be  it  what  it  may — applies 
equally  to  the  power  and  duty  of 
the  Commission  as  to  domestic 
broadcasts. 

I  recognize  that  a  public  interest 
may  not  be  the  same  when  the 
broadcast  is  domestic  as  when  it  is 
international.'  I  am  not  now  deal- 
ing with  the  determination  of  w?iat 
constitutes  public  interest.  I  am 
dealing  with  the  assertion  of  the 
Commission  of  its  belief  that  be- 
cause of  the  duty  of  determining 
public  interest,  it  has  the  right  to 
declare  affirmatively,  as  is  done  in 
this  regulation  42.03(a),  what  char- 
acter of  program  is  in  the  public 
interest. 

Wording  of  the  Rule 

The  Commission's  regulation 
pi'ovides: 

"A  licensee  of  an  internation- 
al broadcast  station  shall  ren- 
der only  an  international  broad- 
cast service,  which  will  reflect 
the  culture  of  this  country  and 
which  will  promote  interna- 
tional goodwill,  understanding 
and  cooperation.  Any  program 
solely  intended  for  and  direct- 
ed to  an  audience  in  the  conti- 
nental United  States  does  not 
meet  the  requirements  of  this 
service." 

Notwithstanding  the  disclaimer 
as  to  intent  m^de  by  the  Com- 
mission, I  submi'i,  that  there  can 
be  no  two  opinions  as  to  the  lan- 
guage of  the  rule  being  such  as  in 
law  to  create  and  permit  censor- 
ship of  international  broadcast  pro- 
grams. 

And  it  must  never  be  overlooked 
that  the  phraseology  of  the  rule 
is  an  affirmative  command  and  not 
simply  a  prohibition.  It  would  be 
bad  if  it  was  a  prohibition  other 
than  those  which  the  Act  itself 
contains.  It  is  doubly  bad  when  it 
substitutes  the  judgment  of  the 
Commission  as  to  what  must  be 
said  in  order  to  be  considered  in 
the  public  interest.  That  is  the  very 
essence  of  censorship — the  substi- 
tution by  governmental  fiat  of  a 
judgment  as  to  what  is  desirable 
for  the  freedom  of  judgment  of 
those  within  the  purview  of  the 
regulation. 

A  Command 

Rule  42.03(a)  is  an  affirmative 
requirement  that  all  licensees  of  in- 
ternational broadcast  stations  shall 
render  a  program  service  which 
both  reflects  the  culture  of  the 
United  States  and  promotes  inter- 
national goodwill,  understanding 
and  cooperation,  and  I  respectfully 
submit  that  no  question  of  intent 
on  the  part  of  the  Commission  in 
adopting  the  rule  has  any  place  in 
the  construction  of  the  language 
actually  used. 

Had  the  rule  provided  simply 
that  a  licensee  of  an  international 


Emasculation  of  ""Censor  Rule' 
By  FCC  Next  Autumn  Foreseen 


Page  32  •  August  I,  1939 


BROADCASTING  •  Broadcast  Advertising 


broadcast  station  should  render  an 
international  broadcast  service  and 
ll  stopped  there,  it  might  be  argued 
with  some  plausibility  that  the  reg- 
ulation was  simply  a  classification 
such  as  we  are  all  familiar  with  in 
I  connection  with  ship-to-shore,  po- 
'i  lice,  point-to-point,  and  other  regu- 
1  lations  pertaining  to  classification. 
Ij     But  when  it  goes  forward  with 
!  an  affirmative  requirement — vague, 
i!  uncertain  and  indefinite  though  it 
i  is — I  submit  that  it  is  an  effort  at 
I  direct  censorship  of  program  con- 
tent within  the  international  field 
I  and  as  such  is  beyond  the  power  of 
j  this  Commission  to  enact. 
;     It  is  true  that  there  is  no  re- 
I  quirement  that  prior  to  broadcast- 
'  ing  there  shall  be  submitted  to  the 
Commission    the    program   to  be 
broadcast,  but  I  submit  also  that 
'  such  a  requirement  is  not  the  sole 
test  of  whether  or  not  a  regulation 
constitutes  censorship.  These  licen- 
sees engaged  in  international  broad- 
:  casting  must  obtain  the  approval 
of  the  Commission  that  what  they 
have  done  and  propose  to  do  is  in 
the  public  interest  in  order  that 
I  their  licenses  may  continue;  and  if 
that  general  requirement  has  now 
added  to  it  the  specific  require- 
ment that  international  broadcast- 
ing shall  be  only  such  as  will  reflect 
the  culture  of  this  country,  then  in 
the  very  truth  they  hold  their  right 
to  broadcast  subject  to  the  determi- 
nation of  this  Commission  as  to 
what   constitutes   the   culture  of 
America  and  to  what  extent  the 
licensee  is  reflecting  that  culture. 

As  always,  confusion  arises  from 
the  use  of  the  same  word  in  differ- 
ent senses.  We  have  talked  about 
censorship,  using  the  phrase  as  car- 
rying with  it  as  a  necessary  inci- 
dent the  fiat  of  the  government 
whereby  the  person  siibject  to  the 
censorship  is  under  the  compulsion 
of  obedience. 

Voluntary  Regulation 

The  word  has  been  used  as  ap- 
plying to  the  self-imposed  censor- 
ship which  the  members  of  an  as- 
sociation such  as  NAB  voluntarily 
elect  to  impose  upon  themselves  in 
their  desire  to  live  up  to  the  full 
obligation  of  their  duties  as  licen- 
sees of  broadcast  stations,  and  it 
has  been  used  to  indicate  that  edi- 
torial selection  which  is  exercised 
by  a  broadcaster  in  determining 
what  shall  go  into  a  particular  pro- 
gram. It  is  very  vital  that  we  bear 
in  mind  the  fundamental  differences 
that  underlie  the  word  accordingly 
as  it  applies  to  one  or  the  other  of 
these  situations. 

Repeated  suggestions  were  made 
that  inasmuch  as  the  broadcasters 
had  seen  fit  to  establish  standards 
that  should  control  them  in  broad- 
casting, there  should  be  no  objec- 
tion to  the  like  purpose  sought  to 
be  accomplished  by  a  regulation  of 
the  Commission.  Such  a  view,  I  sub- 
rnit,  is  fundamentally  unsound.  The 
vice  of  government  censorship  lies 
in  its  compelling  power;  like  a, 
sword  of  Damocles  it  is  held  over 
the  heads  of  those  subject  to  it, 
good  will  and  cooperation,  then  I 
submit  that  the  Federal  Govern- 
ment stands  cominitted  to  see  to  it 
that  the  broadcasts  are  so  circum- 
scribed and  robbed  of  all  vitality 
as  to  prevent  the  giving  of  offense; 
and  if  by  chance  the  judgment  of 
(Continued  on  page  56) 
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WE  WANT 


A  SPONSOR 


WFBR,  in  BALTIMORE,  has  5  top-notch 
local  shows  ripe  for  sponsorship: 


RAYMOND  TOMPKINS  .  .  .  mation/ally-kmowm 

COMMEMTATOR  Raymond  Tompkins  is  particularly  popular  in  Maryland 
because  of  his  background  of  Baltimore  newspaper  work.  His  treatment  of  the 
news  is  interesting,  impartial  and  penetrating.  Available  for  15  minute  programs, 
three  times  weekly.   Price:  Time  charge  plus  $100  weekly  (net). 


STUDI O  PARTY. . .  comducted  by martha ross  temple 

Held  in  WFBR's  Big  Studio  with  audience  capacity  of  250.  Miss  Temple  con- 
ducts a  perfect  "women's  program"  based  on  beauty — food — and  family.  The 
program  is  enlivened  by  George  Van  Dorn's  NBC  orchestra,  guest  soloists  and 
visiting  celebrities.   Half-hour — daytime.  Talent  cost :  $50  weekly. 


PROGRAM "X"  A  nev/  audience-participation  program  that  has 
not  yet  been  named.  Held  in  WFBR's  Big  Studio  with  audience  of  250,  Famous 
scene  from  history  or  literature  is  dramatized;  listeners  selected  from  audience 
have  to  guess  "Who — Where  and — When?"  Cash  prize  for  right  answer;  if 
wrong  answer  is  given,  cash  carries  over  to  next  question,  building  up  "jackpot" 
and  interest.  Live  talent  dramatization,  with  George  Van  Dorn's  14  piece  NBC 
orchestra.  Half  hour  show  for  nightime  or  Sunday  afternoon.  Talent  cost  $130. 
Prize  cost  $30. 


□ 


YOUTH  AND  THE  WORLD   Through  cooperation  of  the 

Baltimore  YMCA,  a  membership  of  1500  boys  is  available  for  a  nucleus  of  a  show 
dedicated  to  and  produced  by  YOUTH!  Brent  Gunts,  master  of  ceremonies  with 
Joseph  Imbrogulio's  NBC  orchestra  puts  on  a  fast  and  furious  half-hour  show. 
Production  and  talent  cost:  $100  per  broadcast. 


FU  MANCHU  A  hair-raising  thriller  of  the  aii !  That  famous 
character  of  Sax  Rohmer's  stories,  the  insidious  Doctor  FU  MANCHU,  comes  to 
the  airways  in  89  thrilling  15  minute  episodes.  A  ready-made  audience  of  Fu 
Manchu  fans  is  anxious  to  tune  in !  15  minutes — 3  times  weekly.  Transcriptions : 
$35  per  program. 

iNBAlfimORE 

THEY  lIiEH  to 


BnSIC    N.B.C.    RED  NETUIORK 
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Court  Balks  Effort 
To  Halt  Dr.  1.  Q, 

Program  Not  Game  of  Chance, 

According  to  Court  Ruling 

INJUNCTION  against  the  City  of 
Chicago  was  obtained  July  22  by 
Grant  Adv.  Agency,  that  city,  with 
the  result  that  broadcasts  of  Dr. 
I.  Q.  will  continue  to  originate 
from  the  stage  of  the  Chicago 
Theatre.  It  is  understood  the  situa- 
tion was  prompted  by  a  group  of 
independent  theatre  owners  which 
disliked  the  capacity  Monday  night 
crowds  drawn  to  the  Chicago  The- 
atre by  the  Dr.  I.  ^Q.  series,  during 
which  from  $600  to  $800  in  prizes 
are  awarded  weekly. 

This  group  sought  enforcement 
of  a  local  ordinance  outlawing 
games  of  chance  and  theatrical 
bank  nights.  In  granting  the  in- 
junction, Judge  Rush  of  the  State 
circuit  court  ruled  that  the  Dr. 
I.  Q.  program  does  not  constitute 
a  game  of  chance  and  falls  out- 
side the  provisions  of  the  ordinance 

How  Prizes  Are  Awarded 

Sponsored  by  Mars  Inc.,  Chicago 
(candy  bars),  Dr.  I.  Q.  offers  lis- 
teners $50  cash  for  questions  sub- 
mitted in  sets  of  four  and  $150  is 
distributed  weekly  to  listeners  send- 
ing in  questions.  Five  top-flight  an- 
nouncers from  the  staff  of  NBC- 
Chicago  are  used  on  the  show, 
three  in  the  orchestra,  two  in  the 
balcony  of  the  theatre.  Aside  fi'om 
the  usual  quiz  show  procedure,  one 
part  of  the  program  is  given  to 
the  announcement  of  one  factual 
clue. 

If  the  correct  answer  is  given 
from  this  one  clue,  a  prize  of  $25 
is  awarded ;  if  not,  the  prize  dimin- 
ishes as  more  clues  are  furnished. 
Another  slant  is  the  distribution 
of  cards  to  the  theatre  audience 
with  numbers  from  1  to  12  and 
"Yes"  or  "No"  printed  on  them. 
Lew  Valentine,  the  Dr.  I.  Q.  of  the 
program,  reads  12  questions  for 
the  audience  to  check  on  the  cards 
with  $100  cash  for  the  winner.  If 
no  one  gets  the  answers  the  $100 
goes  to  the  kitty  for  subsequent 
programs. 

The  program  started  as  a  test  on 
WSB,  Atlanta,  in  January,  1939. 
In  March,  it  was  expanded  to  an 
8-station  NBC-Blue  network  from 
the  stage  of  the  Fox  Theatre  in 
St.  Louis.  Presently  it  is  aired  on 
32  NBC-Red  stations  and  will  be 
expanded  Aug.  26  to  56  NBC-Red 
stations.  The  Monday  evening  half- 
hour  show  will  originate  from  a 
New  York  theatre  after  Aug.  21, 
according  to  the  Grant  agency. 


Publisher's  Spots 

POLYGRAPHIC  Co.  of  America, 
New  York,  on  July  17  started  a 
month's  campaign  of  twice-daily 
spot  announcements  on  12  stations 
throughout  the  country  to  promote 
Lowell  Thomas'  new  book  on  radio 
and  television.  Magic  Dials,  which 
was  printed  by  Polygraphic.  An- 
nouncement offer  invites  listeners 
to  send  $1  for  a  paper  bound  copy 
of  the  book,  which  sells  in  all  book- 
stores in  the  de  luxe  cloth  edition 
for  $2.  Book  also  contains  more 
than  50  photographs,  many  in  color, 
taken  by  Anton  Bruehl.  Stations 
are  WGY  WBZ  -  WBZA  WRC 
WMAL  KYW  KDKA  WTAM 
WENR  WMAQ  KOA  KGO  KPO. 
Account  was  placed  direct. 


Under  His  Nose 

REGINALD  THOMAS,  man- 
ager of  NCB's  transcription 
department,  sci-atched  his 
head  as  he  went  afield  in 
search  of  a  leading  exponent 
of  the  Novachord  to  play  for 
the  Novatones  program  July 
20.  Calling  the  Hammond  Co., 
which  manufactures  the  musi- 
cal instrument,  and  asking 
for  "the  world's  best  player", 
Thomas  was  told,  "The  best 
Novachord  player  we  know 
is  Ted  Steele  over  at  NBC". 
Ted  Steele  works  for  Thomas. 


Ken-L-Ration  Test 

CHAPPEL  BROS.,  Rockford,  111. 
(Ken-L-Ration  dog  food),  has 
started  a  test  campaign  of  five 
weekly  man-on-the-street  broad- 
casts on  woe,  Davenport,  la. 
Ruthrauff  &  Ryan,  Chicago,  is 
agency. 


By  JAMES  McGUIRE 

Markets  Division, 
McCann-Erickson.   San  Francisco 

JOHN  ALDEN,  whose  story  Long- 
fellow immortalized,  was  a  poor 
salesman.  He  tried  to  sell  Captain 
Miles  Standish  to  the  charming 
Priscilla  when  the  latter  much  pre- 
ferred that  he  sell  himself.  She  so 
enlightened  him  in  the  crushing 
words:  "Speak  for  thyself,  John." 

The  thought  occurs  that  adver- 
tising might  well  be  the  John  Al- 
den  of  today.  Busy  selling  the  pub- 
lic on  quality  products,  it  forgets 
that  it  must  also  sell  itself. 

A  Job  to  Do 

And  no  idle  words  are  these.  One 
needs  but  open  his  ears  to  the  dis- 
cordant blast  of  anti-advertising 
propaganda  to  realize  that  we  in 
advertising  have  a  little  selling  job 
of  our  own  to  do.  We  have  a  story 
and  a  thrilling  one — a  tale  that 
spans  a  quarter  of  a  century  and 
more.  But  it  remains  untold.  That 
is,  as  far  as  the  average  person 
is  concerned. 

With  the  approach  of  the  36th 
annual  convention  of  the  Pacific 
Coast  Advertising  Clubs  in  Oak- 
land June  25,  an  opportunity  arose 
to  speak  our  piece.  It  was  obvious 
that  the  convention  would  be  pub- 
licized all  over  the  Pacific  Coast. 
More  than  that,  however,  it  was 
realized  that  this  publicity  could 
be  something  more  than  just  news 
of  the  convention  itself.  Why  not 
sell  the  business  of  advertising  as 
well? 

In  the  San  Francisco  offices  of 
McCann-Erickson,  C.  E.  Persons, 
vice-president  in  charge  of  public 
relations  work,  has  just  finished 
a  booklet  "The  Greatest  Exposi- 
tion in  the  World."  Here  it  was 
pointed  out  that  there  is,  in  the 
United  States  today,  an  exposition 
greater  —  far  greater  —  than  the 
Golden  Gate  International  Expo- 
sition and  the  New  York  World's 
Fair  combined.  The  name  of  this 


ARCHITECT'S  sketch  of  the  new 
50,000-watt  transmitter  plant  of 
KSTP,  St.  Paul,  on  which  work 
started  last  month  and  which  will 
be  ready  for  operation  this  autumn. 
A  three-tower  directive  array  sys- 
tem is  being  installed.  Each  tower 
is  345  feet  high,  and  all  have 
been  set  in  a  direct  line,  200  feet 
apart.  A  200-foot  emergency  tower 
will  also  be  installed. 


truly  marvelous  exposition,  it  said, 
was  Advertising. 

It  costs  about  700  million  dol- 
lars a  yeai' — yet  it  saves  the  con- 
sumer money.  Paradoxical  as  this 
last  statement  might  seem,  the 
copy  goes  on  to  prove  that  adver- 
tising, while  elevating  and  better- 
ing consumer  standards,  and  find- 
ing markets  for  products  new  and 
old,  has  really  saved  the  public 
good  hard  cash.  It  shows  how,  in  a 
quarter  of  a  century,  advertising 
has  cooperated  with  business  to 
make  the  American  way  of  living 
the  better  way. 

Proof  sheets  of  "The  Greatest 
Exposition  in  the  World"  were 
sent  to  radio  stations  throughout 
California.  They  were  urged  to  co- 
operate between  June  25  and  29, 
the  convention  period,  by  broad- 
casting releases  telling  the  good 
work  that  advertising  is  doing. 

To  say  the  radio  people  came 
through  in  characteristic  fashion 
would  be  a  gross  understatement. 
Response  after  response  poured 
back  to  us.  The  radio  people  were 
more  than  happy  to  cooperate.  They 
appreciated  the  reason  behind  the 
plan  and  were  willing  to  act.  Many 
replied  that  they  were  going  to 
fashion  programs  around  the  ma- 
terial contained  in  the  booklet. 
Others  told  of  sponsored  programs 
that  would  have  as  their  theme  ad- 
vertising and  the  convention. 

Some  Examples 

KYA,  San  Francisco,  for  exam- 
ple, built  a  15-minute  show  around 
"The  Greatest  Exposition  in  the 
World".  The  piece  was  adapted  to 
radio  by  Station  Manager  Reiland 
Quinn.  Somewhat  the  same  idea 
was  employed  by  KQW,  San  Jose, 
which  broadcast  five  separate  five- 
minute  evening  programs  from 
June  23  to  28. 

KPO  and  KGO,  NBC  stations  in 
San  Francisco,  scheduled  a  week 
of  interviews  with  advertising  peo- 
ple such  as  Harold  Deal,  president 
of  the  PACA,  and  Florence  Gai'd- 
ner,  executive  secretary  of  the  San 


Francisco  Advertising  Club.  Janet 
Baird  of  NBC,  whose  program 
Who's  in  Town  Tonight  is  heard 
eveiy  Friday  evening  from  the  St. 
Francis  Hotel,  interviewed  August 
J.  Bruhn,  Pacific  Coast  Council 
chairman,  AAAA. 

KROW,  Oakland,  used  the  ma- 
terial in  the  Exposition  booklet  on 
their  Voice  of  Public  Service  pro- 
gram for  the  period  of  the  conven- 
tion week.  On  this  same  station 
Davidson  &  Licht's  Man-on-the- 
Sfreet  program  on  June  27  was  de- 
voted to  the  question,  "What  is  the 
best  advertisement  you  have  seen 
or  heard  in  the  past  month?"  Be- 
side this,  KROW  turned  over  their 
Skullcrackers  program  on  Monday 
night,  June  26,  sponsored  by  Kay 
Jewelers,  to  the  advertising  theme. 

The  CBS  Pacific  network  carried 
the  special  PACA  broadcast  June 
25.  This  broadcast  was  publicized 
on  Columbia's  own  time  through 
station  announcements  and  press 
stories  to  papers  carrying  radio 
news. 

The  entire  program  was  made 
possible  only  through  the  splendid 
cooperation  of  the  entire  radio  in- 
dustry and  particularly  NBC,  CBS, 
Mutual,  Hearst  Radio,  and  KQW, 
San  Jose;  KMJ,  Fresno;  KROW, 
Oakland;  KLX,  Oakland;  KGDM, 
Stockton  ;  KPMC,  Bakersfield; 
KSRO,  Santa  Rosa;  KJBS  San 
Francisco;  KYA,  San  Francisco; 
KFWB,  Hollywood;  KDON,  Mon- 
terey; KVEC,  San  Luis  Obispo; 
KVOE,  Santa  Ana. 

Letters  from  many  points  indi- 
cate the  success  of  the  campaign 
and  the  interest  in  "The  Greatest 
Exposition  in  the  World"  which 
seems  to  have  created  somewhat  of 
a  sensation  in  advertising  circles. 

Mushroom  Institute 

CULTIVATED  Mushroom  Insti- 
tute of  America,  a  gr-oup  of  nine 
mushroom  growers  and  canners 
from  various  parts  of  the  country, 
has  been  formed  with  offices  at  369 
Lexington  Ave.,  New  York.  Radio 
is  included  in  the  Institute's  plans 
for  a  cooperative  campaign  to  ac- 
quaint the  public  with  the  new  uses 
recently  developed  for  canned 
mushrooms.  No  definite  plans  have 
been  made  to  date,  according  to  H. 
E.  Conrad,  executive  director  of 
the  Institute,  except  that  on  Aug. 
15  the  Home  Markets  program  on 
WNYC,  New  York's  Municipal  sta- 
tion, will  be  devoted  to  the  mush- 
room campaign.  Gooch  &  Co.,  New 
York  marketing  engineers,  are  in 
charge  of  merchandising  and  mar- 
keting for  the  Institute,  A  1  d  e  n 
Caulkins  handles  public  relations, 
and  an  advertising  agency  will  be 
chosen  within  the  next  few  weeks 
to  place  all  advertising. 

Stoopnagle  for  Mennen 

MENNEN  Co.,  Newark  (shaving 
cream),  on  Oct.  20  will  start  its 
second  series  of  audience  participa- 
tion programs  on  MBS,  this  year 
featuring  Colonel  Lemuel  Q.  Stoop- 
nagle as  m.c.  of  the  Qiiixie  Doodle 
Contest,  a  weekly  "fun  quiz"  pro- 
gram with  no  serious  questions  in- 
cluded as  on  the  People's  Rally  pro- 
grams, heard  last  year.  Five  audi- 
ence participants  will  try  to  an- 
swer correctly  the  "Quixie  Doodles" 
sent  in  by  listeners.  Correct  an- 
swers win  $10  for  the  contestants, 
the  total  to  be  divided  among  the 
team  members  at  the  end  of  each 
half-hour  weekly  broadcast.  H.  M. 
Kiesewetter  Adv.  Agency,  New 
York,  places  the  account. 


ADVERTISING  SPEAKS  FOR  ITSELF 

Pacific  Coast  Campaign  Promotes  All  Media 
 As  Broadcasters  Cooperate  With  PACA  
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KTSA  JOINS  BANNERS  Vni 


249,/ 30 
PRIMARY 
^^D\0  HOMES^ 


COLUMBIA 


28,000 
PRIMARY 
RADIO  HOMES^ 

T  S  N 
MUTUAL 


HOW 


New  York 


»  KGNC,  KFYO  AND  KRGV 

ANOTHER  "PREFERRED  STATION"  AND  ANOTHER  -» 
IMPORTANT  MARKET  ARE  ADDED  TO  THE 

TAYLOR- HOWE -SNOWDEN  GROUP 


TOTAL  RADIO 
HOMES  IN  TEXAS 
1,033,500 

PRIMARYgRADIO  HOMES 
COVERED  BY  KGNC, 
KFYO,  KRGV  and  KTSA 
363,551 


OF  TOTAL  COVERAGE 


San  ANTONIO,  like  Amarillo.  Lubbock  and  Weslaco 
which  serves  the  Lower  Valley  Grande — Texas'  4th  City,  is  a  loyal, 
"home-town"  city  .  .  .  has  been  since  the  battle  of  the  Alanno. 

And  KTSA,  like  other  stations  in  this  group,  is  the  unrivaled  favorite 
of  home  folks  and  local  businesses.  (A  comparison  survey  shows  that 
KTSA  carried  more  than  three  times  as  many  local  commercial  pro- 
grams during  the  week  of  April  30  to  May  6  as  did  any  other  high- 
powered  San  Antonio  station.) 

Under  its  new  management,  KTSA  will  give  you  the  same  type  of 
dominating  coverage  and  market  penetration  you  have  learned  to 
expect  from  its  sister  stations  KGNC,  KFYO  and  KRGV  .  .  .  the 
same  type  of  loyal,  responsive  audience  .  .  .  the  same  type  of 
helpful,  cooperative  merchandising  service. 

If  you  want  to  cover  Texas,  effectively,  you  cannot  ignore  any  one  of 
these  four  stations  which  dominate  35%  of  Texas'  radio  homes. 


D  H.  WILSON  COMPANY,  REPRESENTATIVE 
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FOUR  Banner  STATIONS 
I  At  An  Attractive 
COMBINATION  RATE! 


^9^^  am— 


National  advertisers  who  have  a  job  to 
do  down  in  Texas  can  quickly  see  that  here  are  four  MUST 

stations.  Complete  data  on  these  stations,  and  their  markets, 

is  probably  already  in  your  file.  If  not,  it  can  be  furnished  by 

Howard  H.  Wilson  Co.  ...  or  will  be  sent  quickly  direct  from 

the  stations,  upon  request. 


FOR  POPULAR  Dakota  interview  programs  WDAY, 
Fargo,  N.  D.,  and  WNAX,  Yankton,  S.  D.,  go  di- 
rectly to  the  scene,  record  the  interviews  and  then 
piece  them  into  full-length  programs.  Sponsored  by 
the  local  Gate  City  Building  &  Loan  Assn.,  the  Meet 
Your  Neighbor  series  on  WDAY  takes  Howard  Nelson 
on  explorations  into  all  sorts  of  strange  occupations 


and  hobbies,  including  a  visit  to  a  Fargo  veteri- 
narian's dog  hospital  (left);  and  the  "workshop"  of 
Miss  Esther  Heine,  X-ray  technician  (center).  To 
spice  up  his  agricultural  features  on  WNAX,  Charles 
Worcester,  the  station's  farm  service  director,  goes 
direct  to  the  farmer  for  his  interviews,  and  here  he 
is  (at  right)  talking  it  over  with  a  farmer-listener. 


Virginia  Commission  Drops  WJSV  Case^ 
Classing  Its  Operations  as  Interstate 


IRNA  Paves  Way 
For  Fall  Session 

Rosenbaum  Names  Committee 

To  Plan  NAB  Affiliation 

APPOINTMENT  of  a  committee 
of  seven  to  prepare  a  preliminary 
draft  for  organization  of  Indepen- 
dent Radio.  Network  Affiliates  on  a 
permanent  basis  was  announced 
July  17  by  Samuel  R.  Rosenbaum, 
president  of  WFIL,  Philadelphia, 
and  chairman  of  IRNA.  The  com- 
mittee is  scheduled  to  meet  in  New 
York  Aug.  4,  at  which  time  it  pro- 
poses to  lay  the  groundwork  for  a 
permanent  organization  affiliated 
with  the  NAB,  which  was  agreed 
to  by  unanimous  vote  of  IRNA  at 
a  meeting  in  Atlantic  City  July  11 
held  in  conjunction  with  the  NAB 
Convention. 

The  plan  would  come  before  an 
IRNA  convention,  probably  to  be 
held  in  Chicago  in  mid-September, 
Mr.  Rosenbaum  said.  The  conven- 
tion date  will  coincide  with  that 
set  for  the  special  convention  of 
NAB  to  consider  the  ASCAP-copy- 
i  right  situation  in  the  event  of  col- 
lapse of  current  negotiations  involv- 
ing contract  renewals  in  1941. 
Under  the  resolution  adopted  at 
the  Atlantic  City  convention  by 
NAB,  the  Copyright  Committee  is 
authorized  to  call  such  a  convention 
for  Chicago  by  mid  -  September 
should  ASCAP  refuse  to  deal  on 
an  equitable  basis  as  of  Aug.  1. 

Suggestions  Sought 

Members  of  the  IRNA  organiza- 
tion committe,  in  addition  to  Chair- 
man Rosenbaum,  are  H.  K.  Car- 
penter, WHK;  Arthur  B.  Church, 
KMBC;  Walter  J.  Damm,  WTMJ; 
John  A.  Kennedy,  WCHS:  Paul 
Morency,  WTIC;  John  Shepard 
3d,  Yankee  Network.  The  plan,  Mr. 
Rosenbaum  said,  is  to  circulate 
the  report  and  findings  of  the  com- 
mittee to  all  357  network  affiliates 
as  near  to  Sept.  1  as  possible  so 
they  can  be  fully  appraised  of  the 
proposal  prior  to  the  convention. 

Mr.  Rosenbaum  asked  affiliates 
to  submit  opinions  and  suggestions 
concerning  "several  items  of  im- 
portance" to  IRNA  members,  par- 
ticularly proposals  for  payment  of 
copyright  royalties  at  the  source, 
payment  o  f  copyright  royalties 
only  on  programs  using  ASCAP 
music,  elimination  of  the  "free  rid- 
er" network  spot  announcements, 
and  elimination  of  netwoi'k  chain 
break  free  announcements  by  net- 
work advertisers. 

Convention  Planks 

In  his  letter  to  all  network  af- 
filiates, Mr.  Rosenbaum  reviewed 
the  action  of  the  INRA  meeting  in 
Atlantic  City  and  asked  affiliates 
to  submit  their  views  in  person  or 
in  writing  to  members  of  the  spe- 
cial committee  prior  to  Aug.  4. 

In  elaborating  on  specific  pres- 
ent problems,  Mr.  Rosenbaum  said 
the  platform  to  be  considered 
should  contain  planks  calling  for 
elimination  of  the  objectionable 
chain-break  announcements  by  net- 
work advertisers,  and  elimination 
of  the  objectionable  network  "trail- 
er" announcements  by  network  ad- 
vertisers. 

On  copyright,  the  platform 
should  include  "insistence  on  inclu- 
sion of  the  principle  of  clearance 
at  the  source  in  any  new  deal  with 
ASCAP"  and  "insistence  on  the 
principle   of   payment   of   tax  to 


IN  THE  most  comprehensive  opin- 
ion yet  written  on  radio  as  an  in- 
strumentality of  interstate  com- 
merce, holding  that  it  is  not  subject 
to  license  regulation  by  the  States, 
the  State  Corporation  Commission 
of  Virginia  recently  dismissed  an 
action  against  WJSV,  CBS-owned 
Washington  outlet,  which  has  its 
transmitter  located  at  Alexander, 
Va. 

After  a  year-and-a-half  of  con- 
sideration, the  Commission  con- 
cluded that  broadcasting  consti- 
tutes interstate  commerce  and  that 
even  though  "messages"  originate 
at  the  studio  of  WJSV  in  its  trans- 
mitter building  at  Alexandria  "they 
constitute  activities  in  interstate 
commerce".  The  Virginia  Code, 
under  which  CBS  was  cited  to  show 
cause  why  it  should  not  be  fined 
for  transacting  business  in  that 
State  without  having  first  obtained 
a  certificate  of  authority,  fixed  an 
entrance  fee  for  WJSV  of  $1,000. 

Because  of  the  significance  of  the 
issue,  invading  the  right  of  States 
to  license  and  regulate  broadcast- 
ing, CBS  decided  to  make  the  case 
a  test  and  refused  to  take  out  a 
license  to  do  business  in  Virginia. 
As  a  consequence,  the  Common- 
wealth instituted  proceedings  be- 
fore the  Corporation  Commission. 

CBS  View  Sustained 

A  year-and-a-half  ago  the  issues 
were  tried  exhaustively  before  the 
Corporation  Commission  in  Rich- 
mond. CBS  assigned  its  New  York 
counsel,  Godfrey  Goldman,  Ralph 
F.  Colin  and  Max  Freund,  of  the 
law  firm  of  Rosenberg,  Goldmark 
&  Colin,  to  the  case  and  the  issue 
was   gone   into   exhaustively.  The 


ASCAP  only  when  ASCAP  music 
is  used." 

In  setting  up  IRNA  as  a  per- 
manent organization,  the  question 
of  operating  funds  must  be  met, 
affiliates  were  advised.  Heretofore 
IRNA  officers  and  committee  mem- 
bers have  paid  their  own  travelling 
expenses.  One  suggestion  was  that 
a  scale  of  dues  be  adopted  bearing 
some  relation  to  NAB  dues.  Affili- 
ates who  are  NAB  members  might 
agree  to  pay  to  IRNA  annual  dues 
equivalent  to  10%  of  NAB  dues, 
while  non-members  of  NAB  might 
pay  the  equivalent  of  25%  of  NAB 
dues. 


41-page  opinion  of  the  Commis- 
sion, written  by  its  chairman,  Wil- 
liam M.  Fletcher,  who  is  regarded 
as  one  of  the  country's  foremost 
students  of  corporation  law,  sus- 
tained the  CBS  contentions  on  all 
counts. 

Because  of  the  comprehensive  na- 
ture of  the  opinion  and  because  it 
reviews  and  analyzes  not  only  the 
radio  law  but  the  philosophy  of 
broadcast  regulation,  it  is  felt  the 
ruling  establishes  new  legal  prece- 
dent. While  repeated  efforts  have 
been  made  by  States  to  regulate 
and  license  broadcasting  as  a  means 
of  procuring  additional  revenue,  the 
exclusive  right  of  the  Federal  Gov- 
ernment to  regulate  the  medium 
as  interstate  commerce  has  been 
upheld  in  the  past  not  only  by  the 
Federal  courts  but  by  the  Supreme 
Court  itself. 

Uniform  Regulation  Needed 

Chairman  Fletcher  in  his  con- 
clusions held  that  radio  "is  peculi- 
arly national  in  scope  and  requires 
uniformity  of  regulation."  Con- 
gress, he  pointed  out,  has  taken 
jurisdiction  over  the  entire  field 
of  radio  communications  and  broad- 
casting and  he  found  that  WJSV 
is  not  doing  any  "intrastate  busi- 
ness in  Virginia  but  is  solely  en- 
gaged in  interstate  commerce  and, 
therefore,  is  not  required  to  comply 
with  Section  3847  of  the  Code  of 
Virginia  and  obtain  a  certificate  of 
authority  to  do  business  in  Vir- 
ginia". 

During  trial  of  the  case,  Mr. 
Colin  contended  not  only  that 
broadcasting  i  s  interstate  c  o  m  - 
merce  and  as  such  is  not  subject 
to  license  regulations  by  the  States 
but  that  an  impossible  situation 
would  exist  if  each  of  the  48  States 
were  to  attempt  additional  regula- 
tion of  broadcasting  which  might 
be  different  in  each  of  the  States 
and  in  many  cases  at  variance  with 
the  regulations  of  the  Federal  regu- 
latory body. 

Reviews  History  of  Law 

In  his  opinion.  Chairman 
Fletcher  prefaced  his  conclusions 
with  a  history  of  the  radio  law  and 
with  a  dissertation  on  the  nature 
and  operation  of  radio.  He  cited 
more  than  a  dozen  cases  in  which 
the  lower  Federal  courts  and  the 
State  courts  have  held  that  trans- 


mission of  program  messages 
across  state  lines  by  broadcasting 
constitutes  interstate  commerce. 
After  reviewing  these  cases,  plus 
several  decided  by  the  Supreme 
Court  as  well  as  analagous  cases 
regarding  the  rights  of  states  to 
tax  foreign  corporations,  Chairman 
Fletcher  concluded  that  every  new 
decision  in  cases  involving  the  ques- 
tion of  Federal  and  state  regula- 
tion "makes  it  more  and  more  evi- 
dent that  radio  regulation  is  en- 
tirely Federal." 

The  courts,  he  added,  are  con- 
stantly going  "further  and  further 
to  show  that  a  State  can  practic- 
ally do  nothing  to  interfere  with 
radio  in  interstate  commerce.  In 
other  words,  radio  in  the  United 
States  is  subject  to  the  direct  con- 
trol of  the  national  Government, 
which  is  in  accord  with  the  theory 
of  radio  control  in  all  other  nations. 
Although  Congress  has  provided 
for  the  private  ownership  of  Ameri- 
can radio  stations,  they  are  at  all 
times  subject  to  the  control  of  the 
Federal  Government,  even  to  the 
extent  of  being  taken  over  and  op- 
erated by  Government  officials,  sub- 
ject always  to  the  protection  of  the 
Constitution  as  to  being  taken  only 
by  due  process  of  law.  Radio  can 
never  be  purely  domestic  or  intra- 
state. It  is  nationwide  and  world- 
wide." 

FCC  Authority 

Regarding  WJSV's  status,  the 
opinion  brought  out  that  the  FCC 
had  exercised  the  authority  vested 
in  it  by  granting  to  the  station  a 
license  to  operate  its  transmitter 
at  Alexandria.  This  authority,  the 
opinion  held,  included  all  services 
incidental  to  transmission  by  radio 
and  the  "generation  of  carrier 
waves  is  such  a  service."  Beyond 
that  the  opinion  brought  out  that 
the  WJSV  applications  for  licenses 
indicated  that  the  licenses  granted 
by  the  FCC  specified  the  type  of 
vacuum  tubes  which  were  to  be 
used  at  the  transmitter  and  which 
generate  the  carrier  waves. 

"There  can  be  no  doubt,  there- 
fore," said  the  opinion,  "but  that 
respondent  has  been  authorized  by 
the  FCC  to  generate  the  carrier 
waves  at  the  transmitter  in  Vir- 
ginia and  transmit  messages  or- 
iginating in  Virginia." 

While  the  WJSV  transmitter  is 
still  located  in  Alexandria,  CBS  is 
building  a  new  50,000-watt  trans- 
mitter in  nearby  Maryland  which 
it  expects  to  dedicate  before  the 
end  of  the  year.  The  Alexandria 
site  will  be  abandoned. 
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Today's  radio  listeners  constitute  an  audience  of  listening 
experts.  They  know  good  music,  good  programming,  good  re- 
ception and  good  transcriptions. 

And  while  they  may  not  know  that  World  vertical-cut  Wide 
Range  transcriptions  are  the  very  ultimate  in  high  fidelity  re- 
cording—they do  know  by  the  year-in  and  year-out  evidence 
of  their  own  ears  that  World  transcriptions  give  them  the  most 
life-like,  faithful  reproductions  of  all. 

No  wonder  the  most  discriminating  radio  stations  subscribe  to 
World's  Library  Service,  and  install  the  most  sensitive  and 
costly  reproducing  equipment  solely  to  broadcast  World's 
recorded  masterpieces.  World  attracts  quality  stations  and 
quality  stations  attract  World. 


ALABAMA 
WHMA  ....  Anniston 
WMOB  ....  Mobile 

ARIZONA 
KOY      ....  Phoenix 

ARKANSAS 
KELD    .     .     .      El  Dorado 
KARK    .     .     .     Little  Rock 
KUOA    .     .  Siloam  Springs 

CALIFORNIA 
KPMC   .     .     .  Bakersfield 
KIEM    ....  Eureka 
KGER    .     .     .    Long  Beach 
KHJ       ,     ,     ,   Los  Angeles 

KLX  Oakland 

KGB  .  .  .  San  Diego 
KFRC  .  .  San  Francisco 
KDB  .  .  Santa  Barbara 
KSRO  .  .  .  Santa  Rosa 
KHUB  .     .     .  Watsonville 

COLORADO 
KFEL    ....  Denver 
KFXJ     .     .  Grand  Junction 
KGHF   ....  Pueblo 

CONNECTICUT 
WTIC     .      .      .     .  Hartford 
WELI     .     .     .     A'cir  Haven 

DIST.  OF  COLUMBIA 
WJSV     .      .      .  Washington 

FLORIDA 
WRUF   .     .     .  Gainesville 
WQAM  ....  Miami 
WDBO   ....  Orlando 
WJNO    .      ff  est  Palm  Beach 


r  n 


WORLD  PROIiRiM  SERVICE 


a  service  af 


WORI 


brld  Stations 


IFOR 


True,  World  Program  Service,  with  its  2500  separate  musical 
selections,  is  the  greatest  repertory  of  music  ever  recorded  for 
radio  .  .  .  true,  it  offers  advertisers  150  artist  and  orchestra 
names  they're  unable  to  bring  to  their  programs  through  any 
other  source  .  .  .  but  primarily  the  stations  shown  on  this  page 
chose  this  library  because  their  audiences  are  fans  for  World 


music. 


Advertisers  and  agencies  are  invited  to  investigate  World 
Program  Service.  Also,  World's  general  recording  service  and 
World's  new  "Gold  Group,"  the  first  transcription  system  of 
stations  to  combine  the  extreme  flexibility  of  "spot"  with  the 
simplicity  of  network  operation.  Address  nearest  World  office : 
New  York,  Chicago,  Hollywood,  San  Francisco,  Washington. 


BROADCAS 


SA 
DW 
AZ 
BL 
YX 
,0C 

*0 
LC 

I 

In 

tBS 

RC 

iBF- 
RE 

.BC 

IT 
IC 

ilA 

L 

YBG 

-AP 
•AD 

I  BO 

.BZ 


GEORGIA 

.  Atlanta 
.  Augusta 
.     .  Macon 
.  Columbus 
.  Waycross 
.    '.  Savannah 
IDAHO 

 Boise 

.  Letciston 
ILLINOIS 

Chicago 
.  Danville 
Decatur 
Quincy 
.      ,      .  Springfield 
INDIANA 

.      .      .  Elkhart 
WEOA  .  Evansville 
Indianapolis 
Muncie 

IOWA 

Cedar  Rapids 
,     .  Davenport 
.  Shenandoah 
KANSAS 

Abilene 
Hutchinson 
KENTUCKY 

Lexington 
.  Paducah 
LOUISIANA 

Baton  Rouge 
MAINE 

Bangor 


MAR\XAND 
WBAL    .      .      .  Baltimore 
WTBO    .      .  Cumberland 
WFMD  .      .      .  Frederick 

>IASSACHUSETTS 
WCOP   ....  Boston 
WEEI     ....  Boston 
WTAG   .     .     .  Worcester 

MICHIGAN 
WHDF   ....  Calumet 
WJR      ....  Detroit 

MINNESOTA 
KATE    ,     .     .      Albert  Lea 
KVOX    .     .     .  Moorhead 
KROC    .  .  Rochester 

KSTP    St.  Paul-Minneapolis 

MISSISSIPPI 
WFOR    .      .      .  Hattiesburg 
WAML  ....  Laurel 
WSKB    ....  McComh 
WQBC    .      .      .  Vicksburg 

MISSOURI 
KWOS    .      .      Jefferson  City 
KMBC   .     .     .    Kansas  City 
KWK     .     .     .     .St.  Louis 

MONTANA 
KGCX     .     .     .    Wolf  Point 

NEBRASKA 
KFAB-KFOR    .      .  Lincoln 
KOIL     ....  Omaha 
NEVADA 

KOH  Reno 

NEW  MEXICO 
KGGIVI  ,      .  Albuquerque 
KICA     ....  Claris 
KVSF     ....   Santa  Fe 


T  E  R        BLUE  BOO 

NEW  YORK  PENNSYLVANIA 

WOKO  ....      Albany  WCBA-WSAN  .  Allentown 

WGR-WKBW  .     .      Buffalo  WFBG    ....  Altoona 

WESG    ....       Elmira  WKBO   .     .     .  Harrisburg 

WOR      .      .     Neu^  York  City  ^^CAU    .      .  Philadelphia 

r^T.  WIP.      .      .  Philadelphia 
WINS     .     .    \eui  York  City  n-,,  i.  u 

WQXR   .      .     Ne.c  York  City  •      •      "  P^"'^'"-eh 

WHAM  .     .     .      Rochester  RHODE  ISLAND 

WFBL    ....    Syracuse  WJAR    .  .  Providence 

WFAS    .     .      White  Plains  SOUTH  CAROLINA 

NORTH  CAROLINA  WAIM  ....  Anderson 

WBIG    .     .     .    Greensboro  WCSC    .     .     .  Charleston 
WEED   .     .      Rocky  Mount  TENNESSEE 

WSTP     .     .     .       Salisbury  yyop,     ....  Bristol 

NORTH  DAKOTA  WOOD  .     .  Chattanooga 

KDLR   .     .     .   Devil's  Lake  WREC    .     .     .  Memphis 

KRIVIC  .     .     .     Jamestou;n  WLAC    .     .     .  Nashville 

KLPM  Minot  TEXAS 

OHIO  KGNC  ....  Amarillo 

WJW     ....       Akron  KRIC    .     .  Beaumont 

WHBC   ....      Canton  KGKO  .      .  Dallas-Ft.  Worth 

WCKY  .      .      .      Cincinnati  WBAP  .      .  Dallas-Ft.  Worth 

WHK      .      .      .       Cleveland  KTRH     ....  Houston 

WHKC  .      .      .       Columbus  KRLH   ....  Midland 

WKBN   .      .      .    Youngstown  KPDN    ....  Pampa 

OKLAHOMA  KTSA   .     .     .   San  Antonio 

KADA  Ada  UTAH 

KCRC  Enid  KDYL    .     .     Salt  Lake  City 

KBIX     .      .      .        Muskogee  VERMONT 

KOMA  .     .    Oklahoma  City  WCAX  .     .     .  Burlington 

►^VOO  Tulsa  VIRGINIA 

OREGON  WSVA    .      .  Harrisonburg 

KFJI       .      .    Klamath  Falls  WRVA    .      .      .  Richmond 

KOIN     ....   Portland  WDBJ    ....  Roanoke 


WASHINGTON 
KXRO    .      .      .  Aberdeen 
KIRO     .      .      .      .  Seattle 
KMO      ....  Tacoma 
KUJ.     .     .     .   Walla  Walla 

WEST  VIRGINIA 
WHIS     ....  Bluefield 
WBLK    .     .     .  Clarksburg 
WCHS    .      .      .  Charleston 
WPAR    .     .     .  Parkersburg 

WISCONSIN 
WEAU  .  .  .  Eau  Claire 
WHBY-WTAQ.  Green  Bay 
WKBH  ...  La  Crosse 
WIBA  ....  Madison 
WISN  .  .  .  Milwaukee 
WSAU  ....  Wausau 
HAWAII 

KHBC  Hilo 

KGMB  .     .     .  Honolulu 

CANADA 

ALBERTA 
CFAC     ....  Calgary 
CJCA  .  Edmonton 

BRITISH  COLUMBIA 
CKWX  .  .  Vancouver 

MANITOBA 
CFAR    .     .     .        Flin  Flon 
CJRC     .      .  Winnipeg 

NEW  BRUNSWICK 
CKCW  ....  Moncton 
CHSJ     .     .     .     Saint  John 

ONTARIO 
CKPC    .      .      .       Brant  ford 
CKOC   .     .     .  Hamilton 


CKCA 
CBO 
CKSO 
CKLW 


Kenora 
Ottau:a 
Sudbury 
Windsor 


QUEBEC 
CKAC     .      .      .  Montreal 
CKCV     ....  Quebec 
CHLN    .      .        Three  Rivers 

SASKATCHEWAN 
CKBI      .      .      Prince  Albert 
CJRM    ....  Regina 
CJGX     ....  Yorkton 

FOREIGN 

AUSTRALIA 
5  DN  ...  Adelaide 
4  BC  ....  Brisbane 
3  KZ  ...  Melbourne 
2  GB  ....  Sydney 
NEW  ZEALAND 

1  ZB       ...  Auckland 

2  ZB       ...  Wellington 

3  ZB  .  .  Christchurch 
4ZB       ....  Dunedin 

MEXICO 
XEW      .      .      .    Mexico  City 
SOUTH  AFRICA 
South  African 
Broadcasting  Corp. 
Cape  Toicn 
Durban 
Graham  stown 
Johannesburg 
PORTO  RICO 
Destiieria  Serralles 

Incorporated      .  Ponce 
VENEZUELA 
YV5RA-YV5RC      .  Caracas 


D  BROIDUSTIU  SYSTEM 


Published  by 
BROADCASTING 
euxxl  publications,  Inc. 


iROAPCASTDNIC 

anxL 

Broadcast  Advertising- 

Executive  and  Editorial  Offices: 

^  /\/^^  National  Press  Bldg.       ^       Washington,  D.  C. 

MARTIN  CODEL,  Publisher  Telephone  MEtropolitan  1022 

SOL  TAISHOFF,  Editor 
GATE  TAYLOR,  Advertising  Manager 
Subscription  Price:  $3.00  per  year-15c  a  copy-Copyright,  1939,  by  Broadcasting  Publications.  Inc. 

J.  FRANK  BEATTY,   Managing  Editor    #    BERNARD   PLATT,   Circulation  Manager 
NORMAN  R.  GOLDMAN.   Advertising  Repre.entalive 

NEW  YORK  OFFICE:  250  Park  Ave.,  Telephone  -  PLaza  5-8355 

BRUCE  ROBERTSON,  Editorial    %    MAURY  LONG,  Adrertising 

CHICAGO  OFFICE:  360  N.  Michigan  Ave.,  Telephone  -  CENtral  4115  •  paul  brines 
HOLLYWOOD  OFFICE:  1509  N.  Vine  Street,  Telephone  GLadstone  7353  •  david  h.  glickman 


ASCAP  on  Defensive 

FOR  THE  FIRST  time  in  our  recollection, 
ASCAP  appears  to  be  on  the  defensive.  The 
courageous  NAB  ultimatum  adopted  at  the 
Atlantic  City  convention  a  fortnight  ago,  re- 
vival of  Department  of  Justice  interest  in  the 
anti-trust  suit  which  has  slumbered  so  long 
in  the  Nevir  York  Federal  Courts,  State  anti- 
ASCAP  laws,  criminal  litigation  in  Montana 
and,  perhaps  most  important,  the  personal  in- 
tervention of  the  powerful  Senator  Wheeler — 
all  have  converged  on  Tin  Pan  Alley  like  a 
tornado. 

Broadcasters,  backed  by  other  victims  of 
ASCAP'S  arbitrary  tactics  of  the  past,  are  out 
to  win  the  battle  this  time.  They  are  not  mak- 
ing unjust  demands  when  they  request  that 
royalties  be  paid  only  on  the  commodity  ac- 
tually used  and  not  on  their  entire  income. 
Stations  are  not  seeking  music  gratis,  as  it 
has  been  made  to  appear. 

When  the  NAB  convention  unanimously 
adopted  the  resolution  offered  by  President 
Neville  Miller,  it  authorized  its  Copyright 
Committee  to  set  a  deadline  on  negotiations 
with  ASCAP.  The  committee  set  Aug.  1  as 
the  meeting  date  with  ASCAP,  but  this  has 
now  been  advanced  to  Aug.  3.  If  at  that  ses- 
sion ASCAP  persists  in  what  the  committee 
has  viewed  as  "stalling  tactics",  all  bets  will 
be  off.  A  special  convention  of  the  NAB  will 
be  called  by  mid-September  and  a  war  chest 
will  be  created  looking  toward  radio  opera- 
tion after  1940  without  ASCAP's  repertoire. 

ASCAP  is  taking  the  industry  seriously  this 
time.  It  has  appointed  its  own  radio-copyright 
committee.  It  realizes  its  bluff  has  been  called 
and  knows  the  NAB  has  delegated  plenary 
powers  to  its  president  and  its  copyright  com- 
mittee. Moreover,  Senator  Wheeler  has  not 
merely  dallied  with  ASCAP  officials  in  his  con- 
versations, and  they  understand  he  is  prepared 
to  carry  the  ball  for  legislative  reforms  at  the 
next  session. 

While  the  desirable  thing  would  be  for 
ASCAP  to  agree  to  a  reasonable  form  of  con- 
tract, under  which  stations  will  pay  royalties 
only  on  programs  which  they  originate  using 
ASCAP  music,  the  industry  nevertheless  is 
determined  to  go  the  limit.  Tax-free  music  is 
becoming  more  abundant.  There  are  plenty  of 
composers,  authors  and  even  publishers  who 
gladly  would  assign  radio  rights  in  return  for 
the  performance  of  their  works  on  the  air. 
In  these  days  songs  do  not  become  hits  with- 
out radio.  Recording,  sheet  music  and  other 
royalties  are  in  direct  relation  to  the  popu- 


larity radio  creates  for  the  music.  ASCAP's 
members  realize  this,  but  radio  has  never  as- 
serted itself  in  that  regard. 

Upon  that  Aug.  3  conference  may  hang  the 
future  of  ASCAP.  Radio  will  always  have  its 
music.  But  unless  ASCAP  realizes  the  folly 
of  its  past  position,  ASCAP  may  not  have 
radio. 

Without  Prejudice 

THE  FCC  order  changeth.  Frank  R.  McNinch, 
because  of  frail  health,  leaves  the  Commission 
after  a  turbulent  tenure  of  nearly  two  years. 
His  successor  as  chairman,  James  L.  Fly, 
young,  aggressive  and  with  an  excellent  legal 
background,  takes  over. 

When  Chairman  McNinch  was  drafted  by 
President  Roosevelt  to  succeed  the  late  Anning 
S.  Prall,  the  assignment  was  to  have  been  a 
temporary  one.  He  pitched  in  with  every  ounce 
of  energy  he  possessed  and  at  first  set  a  swift 
pace.  The  three-month  "cleanup"  campaign  ex- 
tended to  a  year  and  then  into  the  next.  Finally, 
there  was  recurrence  of  an  old  stomach  ailment, 
and  he  was  forced  to  let  up. 

Many  of  Chairman  McNinch's  ideas  misfired. 
He  certainly  was  not  lacking  in  courage,  and 
no  one  questions  his  sincerity,  though  many  in 
radio  have  not  seen  eye  to  eye  with  him  on  the 
majority  of  his  proposed  "reforms".  But  if  he 
has  done  nothing  more  than  bring  to  the  FCC 
the  new  blood  and  fresh  thinking  that  now  is 
guiding  its  legal  destinies,  we  believe  his  con- 
tribution to  the  public  service  and  to  radio  is 
noteworthy.  His  selection  of  William  J.  Demp- 
sey  as  general  counsel  has  proved  a  boon  to  the 
efficiency  of  the  FCC. 

Mr.  McNinch  turns  to  less  arduous  work, 
without  administrative  responsibilities,  on  ad- 
vice of  his  physicians.  He  will  serve  as  special 
counsel  for  the  Government  in  power  and  pos- 
sibly communications  matters,  as  well  as  han- 
dle a  private  practice.  The  broadcasting  in- 
dustry wishes  him  Godspeed. 

The  incoming  chairman  was  not  selected  for 
political  reasons,  unlike  certain  other  FCC  ap- 
pointments. Because  he  has  not  had  practical 
association  with  any  phase  of  radio  regulation, 
it  is  presumed  he  comes  to  the  FCC  with  no 
preconceived  notions.  Friends  and  associates 
describe  him  as  a  lawyer  and  a  scholar,  who 
sets  out  to  learn  his  subject  before  he  reaches 
a  conclusion.  The  fact  that  he  has  been  a  Gov- 
ernment attorney  of  repute  for  the  last  10 
years,  and  has  never  sought  the  limelight  de- 
spite important  assignments,  augurs  a  type  of 
personality  which  the  FCC  and  those  subject 
to  its  regulatory  authorities  should  welcome. 


Out  From  Under 

LATTERLY,  the  FCC,  bulwarked  by  an  ex- 
tiaordinarily  capable  legal  and  engineering 
staff,  has  been  extending  itself  with  noteworthy 
success  to  pull  itself  out  of  the  morass  of  un- 
finished business  that  has  bogged  it  down  dur- 
ing the  period  of  indecisive  policy  and  person- 
ality clashes.  That  is  all  to  the  good.  What  still 
rankles,  however,  is  the  apparent  unwillingness 
of  some  of  the  members  to  meet  the  industry 
on  a  basis  of  mutual  goodwill.  The  recent  in- 
ternational shortwave  hearings,  marked  by  an 
asperity  that  sometimes  created  a  police  court 
atmosphere,  is  a  case  in  point. 

While  perhaps  the  NAB's  first  approach  to 
the  "censorship"  rule  might  have  grated  on 
susceptibilities  already  worn  thin,  the  fact  is 
that  both  before  and  during  the  hearing  no 
goodwill  was  displayed  by  certain  commission- 
ers. It  was  a  strange  procedure  when  the  FCC 
twice  declined  to  suspend  the  rule  pending 
hearing,  then  on  its  own  motion  did  that  very 
thing  as  the  hearing  formally  opened.  The  con- 
duct of  the  hearing  itself  caused  Swagar  Sher- 
ley,  distinguished  NAB  counsel  who  for  years 
himself  sat  at  the  head  of  the  all-important 
House  Committee  on  Appropriations,  to  remark 
on  the  conspicuous  absence  of  courtesy,  notably 
toward  NAB  President  Miller. 

As  for  the  merits  of  the  industry's  anti- 
censorship  case,  Mr.  Sherley^s  peroration  (ex- 
cerpted in  this  issue)  was  to  our  minds  a 
splendid  documentary  exposition  of  radio's  de- 
termination to  resist  any  and  all  censorship 
efforts,  indirect  or  direct,  tacit  or  expressed. 
Broadcasters,  he  said,  are  not  tenants  of  the 
wavelengths  by  sufferance;  regulation  rather 
should  be  the  child  of  the  art's  need.  The  es- 
sence of  censorship  is  a  substitution  by  Gov- 
ernment fiat  for  freedom  of  judgment;  the  first 
is  servitude,  the  second  takes  care  of  itself 
by  voluntary  restraint  such  as  the  industry's 
new  self-imposed  code  implies.  Accepting  the 
motive  of  the  Commission's  five-page  disclaim- 
er of  intent  to  censor  [Broadcasting,  July  15], 
oft-repeated  from  the  bench,  Mr.  Sherley  said 
that  was  not  enough,  since  the  language  of  the 
disputed  rule  was  explicit  and  the  Commis- 
sion cannot  act  on  a  mere  "declaration  of 
viewpoint". 

If  the  regulation  is  not  to  be  enforced,  Mr. 
Sherley  declared,  and  if  it  does  not  mean  what 
it  says,  there  is  no  need  for  it.  The  language 
is  what  counts,  and  small  wonder  that  the 
industry  is  confused  by  a  six-line  regulation 
when  it  took  five  pages  to  explain  its  intent 
or  lack  of  intent.  The  simple  fact  of  the  mat- 
ter is  that  the  industry,  many  members  of  Con- 
gress and  virtually  every  editorialist  who  took 
occasion  to  comment  on  the  rule  understood 
it  well  enough,  especially  in  the  light  of  past 
threatening  utterances  and  edicts  of  commis- 
sioners about  the  content  of  certain  radio  pro- 
grams. 

We  hope  the  era  of  mutual  distrust  will  pass 
with  the  withdrawal  of  this  rule,  with  the  new 
efficiency  already  discernible  in  Commission 
operations  and  with  the  appointment  of  the 
new  chairman  to  lead  the  Commission. 

ADVERTISING  Federation  of  America  has 
issued  to  its  sustaining  members  a  new  sup- 
plement to  its  Books  for  the  Advertising  Man, 
a  cumulative  bibliography  of  advertising  and 
marketing  books  published  from  1935  to  1938, 
together  with  names  and  addresses  of  pub- 
lishers. The  radio  classification  lists  10  books. 
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WHEN  20,000  people  packed  the 
Court  of  Peace  of  New  York's 
World  Fair  recently  to  watch  the 
coast-to-coast  broadcast  of  It's 
Wheeling  Steel,  an  important  trib- 
ute was  paid  an  unusual  program 
originated  and  developed  by  a  uni- 
que personality  —  John  Lawrence 
Grimes.  For  on  Nov.  8,  1936,  an 
institutional  radio  program  which 
drew  its  talent  from  its  sponsor's 
employes  started  over  WWVA, 
Wheeling,  W.  Va.  It  was  a  brain- 
child of  the  company's  advertising 
manager  whose  background  led  to 
the  hunch  that  everybody  would  en- 
joy listening  to  an  all-employe  ra- 
dio program  capable  of  demon- 
strating the  human  interest  innate 
within  a  large  steel  corporation. 

So  simple  and  right  was  the 
hunch  that  advertising  men  all 
over  the  country  have  said,  "Why 
didn't  I  think  of  that",  and  the 
program  has  expanded  from  three 
Mutual  stations  since  Jan.  2,  1938, 
until  today  27  MBS  stations  air 
the  Sunday  afternoon  series,  which 
costs  about  $150,000  annually. 

More  than  800  employes  have  ap- 
peared as  headliners  on  the  pro- 
gram since  1936  and  the  17  musi- 
cians of  the  original  orchestra  are 
still  with  the  show.  Many  person- 
nel directors  of  large  corporations 
have  gone  to  Wheeling  for  answers 
suggested  by  the  employe  interest 
created  as  a  result  of  It's  Wheel- 
ing Steel.  Newsmen  have  written 
widely  about  the  series  and  not 
long  ago  Life  Magazine  devoted 
four  pages  to  the  steelmakers  who 
use  their  spare  time  in  entertain- 
ing listeners  all  over  the  country 
and  proving  that  a  large  corpora- 
tion need  not  be  soulless.  From  the 
show  have  come  at  least  10  top  ra- 
dio stars  who  have  found  their 
places  on  the  stage  and  on  other 
national  radio  programs. 

These  are  the  cold  statistics  of 
a  radio  show  that  demonstrates  to 
every  listener  the  warm  personal- 
ity of  John  Grimes.  Years  before 
the  program  went  on  the  air,  Mr. 
Grimes  saw  the  possibilities  in  hav- 
ing the  company's  workers  promote 
the  product  they  produced.  He  dis- 


covered and  developed  their  tal- 
ents. With  Walter  Patterson,  then 
program  director  of  WWVA  and 
now  producer  and  announcer  of 
the  program,  he  built  the  first 
broadcast.  Known  in  Wheeling  as 
"Pop",  Mr.  Grimes  makes  the 
health  and  education  of  Wheeling 
employes  a  part  of  his  personal 
concern.  A  symbol  of  his  success 
in  company  relationships  is  the 
fact  that  "Pop"  Grimes  now  has 
the  employes  saying  "Our  pro- 
gram" and  "Our  company". 

Born  March  7,  1891,  in  Coving- 
ton, Ky.,  Mr.  Grimes  moved  with 
his  parents  to  nearby  Portsmouth, 
O.,  where  he  attended  public  schools 
and  high  school.  He  was  graduat- 
ed from  high  school  into  the  edi- 
torial rooms  of  the  Portsmouth 
Daily  Tivies  where  he  did  his  turns 
at  obituaries,  police  court,  county 
court  and  sports,  as  well  as  a  Sat- 
urday page  of  theatrical  news  and 
gossip.  Later  he  sold  space  and 
became  advertising  manager  of  the 
paper.  He  left  newspaper  work  to 
manage  advertising  for  an  engine 
company,  then  left  this  to  do  bulle- 
tins on  a  street  railway  advertising 
contract.  Soon  his  interest  turned 
to  steel  and  he  joined  the  Ports- 
mouth Steel  Co.,  now  a  subsidiary 
of  Wheeling  Steel.  In  1915  he 
moved  to  Wheeling,  as  advertising 
manager  of  what  is  now  Wheeling 
Steel  Corp.,  and  with  the  excep- 
tion of  the  1919-1924  period  when 
he  was  with  Firestone  in  Akron, 
he  has  been  in  charge  of  adver- 
tising for  Wheeling  Steel. 

His  success  is  the  success  of  a 
versatile,  open  mind.  Examples  of 
this  versatility  are  his  many  hob- 
bies, which  include  golf,  photog- 
raphy, painting,  music,  deep  sea 
fishing  and  collecting.  For  many 
years  he  has  organized  amateur 
and  professional  golf  tournaments 
in  Pennsylvania,  Ohio  and  West 
Virginia,  and  he  is  given  full  credit 
for  discovering  and  fostering  Sam 
Snead's  genius  on  the  fairways. 
His  golf  handicap  I'ecently  changed 
from  5  to  10,  one  fact  that  he'll 
grin  and  blame  on  the  many  hours 
he    spends    developing    the  com- 


NOTES 


KARL  STEFAN.  Republican  Con- 
gressman from  Nebraska,  who  for- 
merly was  on  the  staff  of  WJAG.  Nor- 
folk, Neb.,  sailed  with  Mrs.  Stefan 
July  26  for  Oslo,  Norway,  where  he 
will  be  an  American  delegate  to  the 
Interparliamentary  TInion"s  50th  anni- 
versary conclave.  After  the  Oslo  con- 
ference, he  will  tour  Europe  for  the 
House  Apijropriations  Committee,  of 
which  he  is  a  member,  to  investigate 
American  diplomatic  missions  with  a 
view  to  determining  whether  their  ex- 
penses can  be  reduced. 

ROBERT  SAUDEK,  formerly  assist- 
ant to  A.  E.  Nelson,  sales  manager  of 
the  NBC-Blue  network,  has  been  ap- 
pointed assistant  to  Keith  Kiggins, 
who  was  recently  named  director  of 
the  Blue  network. 

J.  A.  BRILLANT,  owner  of  CJBR, 
Rimouski.  Que.,  was  appointed  on 
.July  13  by  the  Canadian  Government 
as  one  of  six  directors  of  the  new 
Government-owned  Central  Mortgage 
Bank,  a  subsidiary  of  the  Bank  of 
Canada. 

DR.  GEORGE  W.  YOUNG,  president 
of  WDGY.  Minneapolis,  and  amateur 
aviation  enthusiast,  has  sold  his  big 
Sikorsky  monoplane  in  favor  of  a 
speedier  landplane  which  he  pilots  for 
sport.  The  Sikorsky,  he  reports,  is 
now  being  used  out  of  Barranquilla. 
Colombia. 

HENRY  ROOT,  formerly  account 
executive  of  KYA.  San  Francisco  and 
more  recently  on  the  advertising  staff 
of  Fanfare,  a  Pacific  Coast  publica- 
tion, has  joined  the  sales  staff  of 
KJBS.  San  Francisco. 

ED  KIRBY,  public  relations  director 
of  NAB,  and  Mrs.  Kirby.  on  July  21 
became  the  parents  of  their  first  child, 
a  7  lb.  14  oz.  daughter,  born  in  Wash- 
ington. 

GUY  BRADFORD,  with  KRGY, 
Weslaco.  Tex.,  for  the  last  11  years, 
has  been  named  assistant  manager,  ac- 
cording to  an  announcement  by  Ken  L. 
Sibson,  KRGY  manager. 

EDWARD  H.  GUILFORD,  formerly 
manager  of  the  AVest  Coast  branch  of 
Capitol  Radio  Engineering  Institute, 
has  been  appointed  chief  registrar  of 
the  school,  with  headquarters  at  the 
main  office  in  Washington,  D.  C. 

RAY  RHODES,  account  executive  of 
NBC,  San  Francisco,  and  Miss  Eliza- 
beth Eggers,  recently  announced  their 
engagement. 


pany's  radio  program.  His  son. 
Jack,  23,  boasts  a  3  handicap  and 
beats  "Pop"  regularly.  Mr.  Grimes' 
other  children  are  Judy,  22,  and 
Andy,  12. 

Mr.  Grimes  is  a  Kentucky  Colo- 
nel, Mason  and  member  of  the  Fort 
Henry  Club,  Wheeling  Country 
Club,  Belmont  Hills  Country  Club 
and  Oglebay  Park  Country  Club. 
He  is  an  honoi'ary  member  of 
Local  142  of  the  American  Federa- 
tion of  Musicians  and  Local  51  of 
the  Theatrical  Mutual  Assn. 

That  Mr.  Grimes  has  advertising 
perspective  may  be  seen  in  his 
statement:  "Common  sense  tells 
you  whether  you  should  use  white 
space  or  the  air  waves,  or  both, 
when  it  comes  to  doing  a  public 
relations  job.  I  believe  that  institu- 
tional advertising  such  as  It's 
Wheeling  Steel  will  increase  in  the 
future,  for  it  aims  at  creating  a 
favorable  opinion  of  a  product. 
Other  advertisers  are  constantly  in- 
vestigating the  Wheeling  formula." 


DON  E.  OILMAN,  NBC  western  di- 
vision vice-president,  Hollywood,  has 
been  reappointed  chairman  of  the  State 
radio  advisory  committee  of  the  Cali- 
fornia State  Chamber  of  Commerce. 
Other  members  are  Lewis  Allen  Weiss, 
vice-president  and  general  manager  of 
the  Don  Lee  Broadcasting  System,  Ix)s 
Angeles  ;  John  M.  Dolph,  executive  as- 
sistant to  Donald  W.  Thornburgh, 
CBS  Pacific  Coast  vice-president,  Hol- 
lywood ;  Howard  Lane,  general  man- 
ager of  the  MeClatchy  Broadcasting 
System,  Sacramento,  and  Ralph  Brun- 
ton,  owner  of  KJBS,  San  Francisco, 
and  KQW,  San  .Jose. 

ROGER  C.  PEACE,  operator  of 
WFBC,  Greenville,  S.  C,  publisher  of 
the  Greenville  Neics-Piedmont  and 
president  of  the  South  Carolina  Press 
Assn.,  headed  a  party  of  186  members 
of  the  association  and  their  families 
who  arrived  in  New  York  July  16  for 
a  four-day  visit  to  the  New  York 
World's  Fair. 

CARL  NISSEN.  former  commercial 
manager  of  KNX,  Los  Angeles,  has 
taken  charge  of  sales  for  KQW,  San 
Jose,  in  the  San  Francisco-Oakland 
territory.  The  new  5  kw.  plant  of 
KQAV,  located  at  the  lower  tip  of  San 
Francisco  Bay,  is  expected  to  be  in  op- 
eration about  Sept.  1. 

JOSEPH  R.  MATTHEWS,  formerly 
of  KMBC.  Kansas  City,  has  joined  the 
sales  staff  of  WHBF,  Rock  Island, 
111. 

C.  O.  CHATTERTON,  formerly  di- 
rector of  KGW-KEX,  Portland.  Ore., 
and  former  business  manager  of  the 
Portland  Oregonian,  has  started  a 
business  consulting  service  in  the  Jo- 
seph Gerber  Bldg.,  Portland.  He  re- 
signed from  the  Oregonian  last  winter. 

GEORGE  R.  HAHN.  commercial 
manager  of  KSOO  and  KELO,  Sioux 
Falls,  S.  D.,  has  been  named  as 
sistant  manager,  in  addition  to  his 
sales  duties,  according  to  Joseph  Hen- 
kin,  president  and  general  manager. 
Air.  Hahn  has  been  with  the  stations 
for  11  years. 

EDWARD  PARRO.  formerly  of  the 
Chicago  office  of  Texas  State  Net- 
vs'ork.  has  joined  the  sales  staff  of 
KMOX,  St.  Louis. 

RUSSEL  WALKER  Jr..  former  man- 
ager of  WCBC,  Springfield,  111.,  and 
previously  on  the  sales  staff  of  Electri- 
cal Week,  has  joined  the  sales  staff  of 
WQXR,  New  York. 

JOHN  CONRAD,  formerly  promotion 
director  of  WSAI,  Cincinnati,  and  on 
the  promotion  and  special  feature  staff 
of  WLW,  recently  joined  WIRE.  In- 
dianapolis, as  promotion  manager. 

ANDREW  G.  HALEY,  for  six  years 
on  the  legal  staff  of  the  FCC  and  its 
predecessor  Radio  Commission,  has  re- 
signed effective  Aug.  1  to  enter  private 
practice  in  Washington.  He  will  be- 
come associated  with  W.  Theodore 
Pierson,  former  FCC  attorney,  who 
opened  his  law  practice  last  January. 

CHARLES  HOTCHKISS,  of  the  lo- 
cal sales  staff  of  NBC-Chicago,  has 
returned  to  his  desk  following  a  recent 
injury  at  a  baseball  game  when  a 
finger  of  his  left  hand  was  broken. 

GLEN  TICER,  salesman  of  KGO- 
KPO,  San  Francisco,  recently  broke  a 
bone  in  his  foot  while  running  for  a 
train. 

BRIAN  ELLIOTT,  of  the  sales  staff 
of  KLZ.  Denver,  is  the  father  of  a  boy 
born  recently. 

G.  RICHARD  SHAFTO.  president 
and  manager  of  WIS,  Columbia,  S.  C, 
is  expected  to  return  Aug.  6  from  a 
month-long  trip  over  the  United  States 
and  Canada. 

EARL  H.  POTTER,  new  to  radio,  has 
joined  the  sales  staff  of  KMM.J,  Grand 
Island.  Neb. 

W.  T.  HIX.  of  Spartanburg,  S.  C. 
will  become  manager  of  the  new  local 
station  at  Moultrie,  Ga.,  authorized 
for  construction  last  month  by  the 
FCC  [Broadcasting,  July  151. 
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Felix  Adams  to  KMBC 

FELIX  ADAMS,  producer  of  Ren- 
fro  Valley  Barn  Dayice  and  other 
programs  of  WLW,  Cincinnati,  on 
July  31  was  to  join  KMBC,  Kansas 
City,  as  program  director,  accord- 
ing to  a  recent  announcement  by 
Arthur  B.  Church,  KMBC  presi- 
dent. As  assistant  to  Owen  Vinson, 
WLW  program  director,  Adams' 
experience  includes  supervision  and 
production  of  hillbilly  programs  as 
well  as  symphony  orchestra  broad- 
casts of  the  Cincinnati  Summer 
Opera  Co. 


ROLF  KALTENBORN  of  the  CBS 
production  department  and  son  of  H. 
V.  Kaltenborn,  CBS  commentator,  on 
Sept.  30  will  marry  Ruth  Brine  of 
New  York  City. 

PAUL  PHILLIPS,  former  continuity 
director  of  KMOX.  CBS  affiliate  in  St. 
Louis,  where  he  originated  such  pro- 
grams as  All  Hands  on  Deck  and  Si. 
Louis  Blues,  on  July  17  was  trans- 
ferred to  CBS  headquarters  in  New 
York  as  a  writer  in  the  program  de- 
partment. Lawrence  Neville,  formerly 
assistant  continuity  director  of 
KMOX,  has  taken  over  Mr.  Phillips' 
position. 


ARTHUR  W.  STOWE,  CBS  produc- 
tion manager  in  San  Francisco,  ha.s 
written  a  series  of  adaptations  for  ra- 
dio of  plays  that  were  high  in  public 
esteem  during  the  days  of  gas  foot- 
lights. He  has  .syndicated  these  fea- 
tures and  they  are  now  running  ou 
18  stations. 

JOHN  RIBBE,  producer  at  NBC, 
San  Francisco,  and  an  amateur  astron- 
omer, ha.s  just  completed  a  mirror  for 
a  new  telescope,  which  took  him  200 
hours  of  labor  in  his  home  laboratory. 

BILL  WOODSON,  KOY,  Phoenix, 
announcer,  has  resigned  to  go  on  the 
stage. 

DAN  DONALDSON,  for  the  last  two 
years  on  the  announcing  staff  of 
KMOX,  St.  Louis,  has  gone  to  Chi- 
cago to  announce  a  new  serial,  Second 
Fiddle,  on  a  special  NBC-Blue  hookup 
beginning  in  August. 

WATSON  HUMPHRY,  formerly  in 
charge  of  radio  production  for  the 
Leon  Livingston  Adv.  Agency.  San 
Francisco,  recently  joined  the  KYA 
production  staff.  He  is  in  charge  of 
commercial  production. 

DICK  MILLS.  Bardavon  Theatre 
crooner,  has  joined  the  announcing 
staff  of  WGNY,  Newburgh,  N.  Y.  Bill 
Snow,  WGNY  announcer,  was  married 
in  July. 


PHILIP  L.  BARBOUR,  head  of 
foreign  press  and  foreign  station  rela- 
tions of  NBC  International  Division, 
discussed  "The  Use  of  Radio  in  the 
Promotion  of  Inter- American  Literary 
Exchange"  July  20  before  the  Insti- 
tute of  Latin-American  studies  of 
Michigan  U. 

TOM  SAMMONS  Jr..  new  to  radio, 
has  joined  the  sales  staff  of  KRGV, 
Weslaco.  Tex. 

RAY  C.  JENKINS,  general  sales  man- 
ager of  KSTP.  St.  Paul,  has  been 
named  radio  chairman  for  the  state 
Amei-ican  Legion  convention,  to  be 
held  Aug.  5-9. 

FIN  HOLLINGER.  commercial  di- 
rector of  CJLS,  Yarmouth.  N.  S.,  re- 
cently married  Elizabeth  Dickson,  of 
Toronto. 

CLETE  ROBERTS  has  been  appoint- 
ed general  manager  of  20th  Century 
International  Radio  Newsreel,  Holly- 
wood special  events  transcription  pro- 
duction firm.  In  addition  he  has  been 
made  news  editor  of  KMTR,  that  city, 
which  owns  and  operates  the  transcrip- 
tion concern.  He  also  continues  as 
Hollywood  correspondent  of  Transra- 
dio  News  Service. 

GILLESPIE  MITRRAY.  of  the  sales 
staff  of  WBT.  Charlotte,  N.  C,  re- 
signed recently  to  join  WRAL.  Ral- 
eigh, as  sales  manager. 

A  R  T  H  U  R  SIM  O  N.  manager  of 
WPEN.  Philad('li)hia.  is  recuperating 
after  a  recent  operation. 

INGHAM  ROBERTS,  formerly  of 
KRGV,  Weslaco,  Tex.,  has  joined  the 
local  sales  staff  of  KTSA,  San  An- 
tonio. 


WKZO  Names  Matthews 

APPOINTMENT  of  Ted  Matthews, 
former  manager  of  WNAX,  Yank- 
ton, S.  D.,  as  national  sales  man- 
ager of  WKZO,  Kalamazoo,  was 
announced  July  24  by  John  E.  Fet- 
zer,  president  and  general  manager. 
John  W.  O'Harrow,  former  vice- 
president  of  the  Bon  Ami  Co.,  in 
charge  of  sales  and  before  that 
with  Butler  Bros.  Wholesale  House, 
Chicago,  has  been  made  local  sales 
manager.  Mr.  Matthews  will  spend 
considerable  time  on  the  road,  par- 
ticularly in  Chicago  in  connection 
with  spot  business  development. 


W.  Grady  Kinsolviiig 

W.  GRADY  KINSOLVING,  pub- 
lisher of  the  Corpus  Christi  (Tex.) 
Caller  and  Times  and  vice-presi- 
dent of  Gulf  Coast  Broadcasting 
Co.,  operating  KRIS  in  that  city, 
died  July  18  in  Temple,  Tex.  Mr. 
Kinsolving  was  40%  stockholder 
in  the  licensee  corporation,  of 
which  M.  Tilford  Jones  is  presi- 
dent and  50%  stockholder.  He  is 
survived  by  his  wife  and  a  daugh- 
ter. 


Horace  F.  Capps 

HORACE  F.  CAPPS,  28,  program 
director  of  WBOW,  Terre  Haute, 
Ind.,  died  July  14  from  streptococ- 
ci infection.  Well-known  in  Mid- 
west musical  and  entertainment 
circles,  Mr.  Capps  formerly  had 
been  with  WLW,  Cincinnati,  and 
other  stations  in  that  section.  He 
is  survived  by  his  wife,  a  son,  his 
mother,  five  brothers  and  four  sis- 
ters. 


DU WAYNE  CARNES.  26.  bass  sing- 
er on  the  Allca-Heltzer  National  Barn 
Dance  on  NBC,  died  in  Chicago  July 
19  of  pneumonia.  He  is  survived  by  his 
wife,  Kathleen  Bretzlaff,  an  NBC  sing- 
er. 


BEWND 

RAY  WINTERS,  for  five  years  an- 
nouncer and  producer  of  WOR,  New- 
ark, on  July  29  resigned  to  free-lance 
in  the  radio  and  newsreel  fields.  Mr. 
Winters,  previously  staff  announcer  of 
WBAF,  WJZ  and  WMCA.  New  York, 
will  continue  the  commercials  for  the 
five  weekly  programs  of  Bell  &  Co.  on 
WOR,  and  will  continue  as  staff  com- 
mentator for  Paramount  Newsreels. 
On  July  24.  Mr.  Winters  became  as- 
sistant producer  for  the  two  _  tran- 
scribed programs.  Meet  Miss  Julia  and 
The  Career  of  Alice  Blair,  handled  by 
McCann  -  Eriekson,  New  York,  for 
Stanco  Products  and  Daggett  &  Rams- 
dell,  respectively. 

JOHN  CARLILE.  who  recently  re- 
signed as  head  of  the  CBS  production 
department  after  eight  years  in  the 
position,  on  July  24  left  New  York 
on  a  short  lecture  tour  in  connection 
with  his  recently  published  book,  "The 
Production  and  Direction  of  Radio 
Programs".  Upon  his  return,  Mr.  Car- 
lile  stated  that  he  planned  to  create 
and  direct  programs  rather  than  de- 
vote himself  to  any  network  or  sta- 
tion operations. 

RALPH  BURGIN.  announcer  of 
WPTF,  Raleigh.  N.  C,  married  Jean 
Collins  recently. 

HELEN  CLYMER.  of  the  CBS  pass 
division,  recently  won  first  prize  for 
dancing  the  Viennese  Waltz  at  the 
Rainbow  Grill,  New  York. 

MAX  ROBINSON,  announcer  of 
WHO.  Des  Moines,  is  to  marry  Mar- 
jorie  Lewis,  of  Petoskey.  Mich..  Aug.  4. 

JACK  KERRIGAN,  announcer.  Cliff 
Melloh  and  John  Beeston.  engineers 
of  WHO.  Des  Moines,  all  became 
fathers  within  a  single  week  recently. 

PHILIP  K.  PALMER,  formerlv  with 
U.P.  and  WEBC.  Duluth.  and  WMAS. 
Springfield,  Mass.,  has  joined  the  an- 
nouncing staff  of  WIS,  Columbia, 
S.  C. 

MEL  TRAXEL,  NBC  Hollywood  pho- 
tographer, is  the  father  of  a  boy  born 
July  16. 

JOHN  NORTHGRAVB  has  joined 
the  announcing  staff  of  CKTB,  St. 
Catharines,  Ont. 

YVONNE  COPELAND,  16-year-old 
daughter  of  Jack  Copeland.  news  ed- 
itor of  the  Arizona  Network,  recently 
made  her  debut  as  a  radio  entertainer. 
She  has  a  twice-weekly  quarter-hour 
program  on  KOY.  Phoenix,  and  is 
liilled  as  "Arizona's  Own  Rhythm 
Girl." 

BOB  ANDERSON,  newscaster  of 
KPO-KGO,  San  Francisco,  was  mar- 
ried last  month  to  Margaret  Hanley, 
CBS  sales  department  secretary. 

HENRY  DUPRE.  of  the  announcing 
staff  of  WWL,  New  Orleans,  recently 
was  awarded  a  round-trip  flight  to 
IVIemidiis  to  inspect  the  factory  of 
American  Snuff  Co..  which  recently 
placed  a  twice-weekly  feature  on 
WWL  for  .52  weeks  through  Simon  & 
Gwynne,  Memphis. 

HOMER  CUNNINGHAM,  formerly 
program  director  of  KITE.  Kansas 
Citv,  and  Hoyt  Wertz.  also  formerlv 
with  KITE  and  WREN.  Lawrence. 
Kan.,  have  ioined  the  announcing 
staff  of  WIBW,  Topeka,  Kan. 

LEWIS  H.  LEE.  former  advertising 
manager  of  the  American  Cigarette  & 
Cigar  Co.,  New  York,  has  been  ap- 
pointed manager  of  operations  of  Test- 
ed Radio  Features.  New  York.  Mr.  Lee 
succeeds  Philip  Fuhrmann,  resigned. 

JACK  NELL,  announcer  of  WEEI. 
Boston,  was  pictured  in  various  news- 
reel  shots  recently,  showing  him  broad- 
casting from  the  scene  of  the  Squalus 
submarine  disaster. 


HARRY  McTIGUE.  formerly  of 
WHAS,  Rochester,  and  before  that  at 
WIRE,  Indianapolis,  has  joined 
W.JSV,  Wa.shington,  to  team  with 
Walter  Johnson  in  announcing  base- 
ball. 

TED  MacMURRAY,  director  of  Vic 
d-  Sade  series  on  NBC-Chicago,  has  re- 
turned to  the  studios  following  a  re- 
cent auto  smashup  in  which  his  wife 
and  two  small  sons  were  badly  bruised. 

BOB  ELSON,  sportscaster  of  WGN. 
Chicago,  has  returned  to  the  mike  fol- 
lowing an  attack  of  summer  flu. 

(lEORGE  FISHER,  Hollywood  com- 
mentator, will  broadcast  his  Don  Lee- 
Mutual  network  program,  Hollywood 
Whispers,  from  WOR,  Newark,  on 
Aug.  2  and  5. 


MRS.  JESSIE  JACOBSEN 

THE  HAND  that  has  guided  the 
fortunes  of  KFBB,  Great  Falls, 
Mont.,  for  the  last  11  years  is  a 
feminine  hand.  Since  1928,  Mrs. 
Jacobsen  has  been  general  manag- 
er of  the  progressive  Montana  sta- 
tion and  ranks  as  one  of  the  first 
woman  radio  executives.  The  path 
carrying  Mrs.  Jacobsen  to  a  place 
among  the  leaders  of  Montana  ra- 
dio included  several  years  as  a 
school  teacher.  Not  only  has  the 
KFBB  manager  kept  the  afi'airs  of 
her  station  well  in  hand,  but  she 
is  happily  married  and  the  mother 
of  a  charming  grown  daughter  and 
a  son  in  high  school. 


ROD  WHALE  N.  formerlv  with 
KW.LL  Portland.  Ore.,  has  been 
named  production  manager  of  KWLK. 
Longview,  Wash.  He  succeeds  Robert 
Ferris,  resigned. 

ALLEN  BERG,  formerly  of  KGFJ. 
Los  Angeles,  has  joined  KIEV,  Glen- 
dale,  Cal.,  as  relief  announcer. 

ROBERT  FORWARD,  announcer  of 
KYA.  San  Francisco,  was  stricken  in 
July  with  a  streptococci  infection. 

TONI  REEDER,  free  lance  Hollv- 
wood  press  agent,  has  joined  KFVD. 
Los  Angeles,  as  publicity  director  and 
office  manager.  She  succeeds  Anne 
Harrison,  resigned. 

LESTER  SCOTT  recently  ioined  the 
announcing  staff  of  KNOW,  Austin, 
Texas. 

L.  E.  (Pat)  PATRICK,  announcer- 
producer  of  KIEV.  Glendale.  Cal..  and 
Marian  Boyce,  Hollywood  film  actress 
were  married  at  Pasadena,  Cal.,  July 
20. 

JAMES  O'NEIL.  San  Francisco  news- 
caster and  commentator  and  Freda 
Craig,  receptionist  at  KYA.  San  Fran- 
cisco, were  married  July  15. 

JEAN  HADLEY.  formerlv  of  WEBC. 
Duluth,  has  joined  WDGY.  Minneapo- 
lis, as  secretary  to  Wallace  Stone. 
WDGY  commercial  manager. 

WADE  JONES  of  the  CBS  special 
events  department,  was  operated  on 
for  appendicitis  July  18  at  the  New 
York  Hospital. 

CHARLES  ARLINGTON,  formerlv 
of  WBT.  Charlotte.  N.  C,  has  joined 
WWJ,  Detroit,  as  newscaster. 

JOE  THOMPSON,  NBC  Hollywood 
staff  producer,  has  returned  from  .Ja- 
maica where  he  spent  two  months 
writing  a  book.  Van  Fleming,  who 
handled  Thompson's  assignments,  will 
be  given  other  duties. 

BYRUM  SAAM.  sportscaster  of  WIP. 
Philadelphia,  is  to  marry  Anne  Mae 
Fitzpatrick.  of  the  WIP  program  de- 
partment, Sept.  9. 

I).  C.  McARTHUR.  former  newspa- 
perman and  publicist,  has  been  ap- 
pointed press  and  information  repre- 
sentative in  Ontario  for  Canadian 
Broadcasting  Corp..  Fred  Wooding, 
former  assistant  publicity  director  of 
CBC.  has  opened  offices  at  Ottawa  as 
public  relations  counsel. 

JAMES  MATTHEWS,  KPO-KGO 
announcer.  San  Francisco,  and  Miss 
Gertrude  Orem,  were  married  in  July. 

.JOHN  PEEL,  former  newspaperman 
and  news  commentator  in  Cincinnati, 
has  joined  WIBG.  Glenside,  Pa.,  as 
commentator. 
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BIG  WINNER  in  the  Ford  Expo- 
sition photographic  contest  for 
May  at  the  New  York  World's  Fair 
was  James  Harvey  Hebb,  conductor 
of  the  weekly  Camera  Club  on 
KYW,  Philadelphia,  examining  his 
shadowbox  and  telling  camera  fans 
how  it  feels  to  win  first  prize,  a 
new  Ford  V-8. 


ALAN  THOMPSON,  aunouncer.  for- 
merly of  KROT.  Sacramento,  Cal.. 
has  Ijeen  added  to  the  announcing  staff 
of  KNX,  Hollywood. 

EARL  KURTZ,  formerly  manager  of 
the  WLS.  Chicago,  artists  bureau,  has 
joined  Republic  Productions.  Holly- 
wood film  studio,  as  radio  talent  scout. 

GUS  CARRIER,  formerly  of  CKBI, 
Prince  Albert,  Sask..  and  Doug  Craig, 
of  Vancouver,  have  joined  the  an- 
nouncing and  news  staff  of  CFQC, 
Saskatoon,  Sask. 

ROLLAND  REICHERT,  of  the  com- 
munications department  of  NBC-Chi- 
cago, is  the  father  of  a  baby  girl  born 
.July  20. 

BOB  LEWIS,  formerly  of  KSOO, 
Sioux  Falls,  S.  D.,  and  more  recently 
of  KYSM.  Mankato.  Minn.,  has  joined 
the  announcing  staff  of  WDGY,  Min- 
neapolis. 

TED  NABOBS,  chief  announcer  of 
KTRH,  Houston,  Tex.,  is  the  father 
of  a  boy  born  recently. 

KEN  CARPENTER,  NBC  Hollywood 
announcer  on  the  Kraft  Music  Hall, 
sponsored  by  Kraft-Phenix  Cheese 
Corp.,  is  recuperating  from  an  appen- 
dicitis operation. 

ROCH  ULMER,  formerly  of  KVOO. 
Tiilsa.  has  returned  to  the  stalf  of 
KSTP,  St.  Paul,  as  special  events  an- 
nouncer. 

LOIS  DELANO  has  joined  the  con- 
tinuity staff  of  KIRO,  Seattle.  She 
formerly  was  in  charge  of  advertising 
and  publicity  for  the  Metropolitan 
Building  Co. 

PAUL  CRUGER  is  writing  scripts  of 
the  transcribed  quarter-hour  serials. 
Phantom  Indian  and  Small  Town. 
being  produced  and  cut  under  direction 
of  Margaret  Kelly  by  Max  Reinhardt 
Radio  Productions,  Hollywood. 

PAUL  MILLEN.  of  the  guide  staff  of 
NBC-Chicago,  was  a  featured  soloist 
July  23  on  the  Morris  B.  Sachs  Ama- 
teur Hour  on  WENR,  that  city. 

DEEMS  TAYLOR,  CBS  musical  ad- 
visor, is  in  Hollywood  as  advisor  for 
the  concert  feature  film  being  produced 
by  Walt  Disney  Studios. 

FRANK  PAPP,  formerly  in  agency 
radio  production,  New  York,  has  joined 
the  production  staff  of  NBC-Chicago. 

CORWIN  RIDDELL.  news  editor  of 
WOAI.  San  Antonio,  is  the  father  of  a 
girl  born  .July  13. 

CHARLES  BARRINGTON,  former- 
ly of  WLAW,  Lawrence,  Mass..  has 
joined  KOB,  Albuquerque,  N.  M.,  as 
announcer  and  continuity  writer. 


Present  Staff  of  KHBG 
Gets  Outstanding  Stock 

IN  A  DEAL  whereby  each  of  the 
present  four  shareholders  will  sell 
his  stock  to  each  of  four  other 
persons,  KHGB,  Okmulgee,  Okla., 
100-watt  daytime  station  on  1210 
kc.  which  went  into  operation  in 
the  fall  of  1937,  has  been  sold 
largely  to  its  present  management 
subject  to  FCC  approval. 

Mrs.  Paschel  Buford,  sales  man- 
ager of  the  station  and  wife  of 
the  manager,  will  buy  41  shares  or 
41%  from  Harry  B.  Greaves,  Ok- 
mulgee oil  man,  and  Mrs.  S.  P. 
Ross  will  buy  16%  from  T.  B.  Lan- 
ford,  who  is  part  owner  of  KRMD, 
Shreveport;  KRRV,  Sherman,  Tex., 
and  KPLC,  Lake  Charles,  La. 

Sam  W.  Ross,  vice-president  of 
the  Premier  Oil  Co.  and  director 
of  the  Kilgore  National  Bank,  will 
buy  the  26?f  interest  of  R.  M. 
Dean,  who  is  associated  with  Mr. 
Lanford  in  the  operation  of  the 
three  stations  named.  Paschal  Bu- 
ford, KLBG  manager,  will  buy  the 
107c  interest  of  John  B.  Caruthers, 
Okmulgee  attorney.  Each  purchaser 
paid  $100  per  share  for  the  stock. 


ONLY  KSF  O  WAS  THERE".  ..one  of  a  seri 


At  Bohemian  Grove 

AMONG  guests  of  Don  Oilman, 
NBC  Pacific  Coast  vice-president, 
and  Earle  C.  Anthony,  operator 
of  KFI-KECA,  Los  Angeles,  at 
the  annual  Bohemian  Club  En- 
campment the  week  of  July  23  were 
Sidney  Dixon  and  Walter  Bunker, 
NBC  executives;  Harrison  Holli- 
way,  KFI-KECA  manager;  Edgar 
Bergen,  Lawrence  Tibbett,  John 
Charles  Thomas,  Mario  Chamlee, 
Carlton  Morse,  J.  Anthony  Smythe, 
Mike  Raffetto  and  Barton  Yarbor- 
ough.  The  latter  tnree  are  of  the 
cast  of  One  Mum's  Family,  writ' 
ten  by  Morse,  and  Raffetto  wrote 
the  "Low  Jinx"  show  which  fea- 
tured the  1939  Encampment. 


Deutsch  Convalescing 

P.  L.  DEUTSCH,  president  of 
World  Broadcasting  System,  ex- 
pects to  return  to  his  desk  soon,  af- 
ter an  absence  of  several  weeks 
due  to  a  bronchial  attack.  He  is 
convalescing   in   New  York. 


GORDON  JENKINS,  NBC  HoUy- 
wood  staff  orchestra  director,  is  the 
father  of  a  9%  pound  son  born  July 
22. 

TOM  MOORE,  formerly  in  the  re- 
cording files  department  of  WIBG, 
Glenside,  Pa.,  since  his  recent  gradua- 
tion from  high  school  has  joined  the 
announcing  stalf  of  the  station. 

FRED  SAVIERS,  of  the  guest  rela- 
tions staff  of  KDKA,  Pittsburgh,  for 
the  last  three  years,  has  resigned  to 
join  the  radio  division  of  the  Westing- 
house  E.  &  M.  Co.  in  the  Baltimore 
plant. 

CLARICE  SHORT,  secretary  to  Ar- 
thur J.  Kemp,  Pacific  Coast  sales  man- 
ager of  CBS,  on  Aug.  26  will  marry 
Robert  Murdoch  MacLeod,  commercial 
artist. 

JAMES  DOWNING,  U.P.  bureau  op-  • 
erator  with  offices  in  KTUL,  Tulsa,  is 
the  father  of  a  girl  born  recently. 

ALAN  HALE,  sports  announcer  of 
WISN,  Milwaukee,  was  honored  at  a 
testimonial  breakfast  July  8  by  the 
Sunday  Morning  Breakfast  Club,  a 
local  civic  organization.  About  300  per- 
sons attended. 

WAYMOND  RAMSEY,  formerly  of 
KOMA  and  KTOK,  Oklahoma  City, 
has  joined  the  announcing  staff  of 
KARK,  Little  Rock,  Ark. 


being  desf rayed / 


...and  then  KSFO 
SPOKE  FOR  THE 
FARMERS 


•  Hordes  of  grasshoppers  swept  down  on 
rich  farm  lands.  But  far  more  ruinous  than 
the  grasshoppers  were  the  exaggerated  re- 
ports that  spread  across  state  and  nation. 
On  the  basis  of  these  reports  . . .  dramatic 
rather  than  accurate . . .real  disaster  threat- 
ened the  farmers  of  a  rich  Fresno  County 
area . . .  the  loss  of  bank  credit. 

•  KSFO  rushed  microphones  and  men  to 
Coaliriga,  heart  of  the  plague,  brought 
truth  and  public  interest  together,  restored 
reason,  ended  hysteria.  And  "only  KSFO 
was  there!" 

•  Such  KSFO  showmanship  . . .  teamed 
with  Columbia  features  and  outstanding 
local  production . . .  keeps  KSFO  at  the 
peak  of  popularity  in  Northern  Calif  orna. 
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Press  Comments  on  NAB  Code  . 


IS  WHERE  YOU  FIND  IT! 

and  there's  plenty 
in  Northern  Ontario 


...BOTH  IN  THE  PRECIOUS 
METAL  ITSELF  AND  IN  THE 
PURCHASING  ABILITY  OF 
THE  PEOPLE 


Northern  Ontario  has  the  greatest 
per  capita  buying  power  in  the 
Dominion.  The  mine  payroll  in 
Timmins  and  Kirkland  Lake  alone 
amounts  to  over  $24,782,500  yearly. 
So,  to  give  the  utmost  coverage  at 
minimum  cost  in  this  rich 
market  .  .  . 
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The  installation  of  the  new 
RCA  IG  broadcasting  equip- 
ment and  Lingo  antenna 
system  makes  both  these 
stations  the  most  modern 
on  the  continent  


I         ..^tracts  1  ^gj(,te 


This  increase  in  power  will 
create  a  75  to  100%  greater 
audience  than  that  which 
these  stations  now  enjoy.  Your 
advertising  dollar  spent  over 
these  stations  will  now  yield 
you  even  greater  returns.  For 
full  information  on  new  rates, 
coverage,  etc.,  call  our  repre- 
sentatives or  write  us  direct. 


SPtV'^'^"     tor  tVvese 

,  stations  te%^^  be 
Oct.       ^^^^  oi^e  yeat  a 


Pot  your  sales  on  the  GOiD  Standard 
...cover  Horfhern  Ontario  by  RADIOi 

CKGB  Timmins     CJKL  Kirkland  Lake      CFCH  North  Bay 


{Continued  from  page  20) 


racy.  For  an  intlustry  that  is  governerl 
by  its  fears  of  regulation  and  not  by 
its  convictions  as  to  what  is  really 
right  or  wrong  in  a  democracy  is 
headed  for  a  fate  worse  than  govern- 
mental regulation,  namely,  loss  of  con- 
fidence by  the  people  as  a  whole  in 
the  fairness  of  radio  as  a  medium. 

St.  Louis  Star-Times 

At  first  blush,  it  might  seem  that 
this  code,  adopted  by  action  of  ap- 
proximately one-third  of  the  profes- 
sional broadcasters,  might  lead  to  seri- 
ous trouble  when  those  of  the  other 
two  thirds,  who  either  were  not  pres- 
ent at  the  convention  or  are  opposed 
to  its  provisions,  find  themselves  com- 
))elled  to  conform  to  rules  not  of  their 
own  making.  It  is  significant,  how- 
ever, that  only  26  votes  were  cast 
against  the  code  by  the  delegates  at 
the  convention,  and  the  action  proper- 
ly may  be  considered,  therefore,  as  the 
will  of  the  majority.  The  adoption  of 
the  code  represents  an  important  ef- 
fort by  a  new  industry  to  develop  a 
system  of  self-regulation  which  will 
appeal  to  the  people  as  reasonable  and 
wise  and  thus  forestall  regulation  and 
censorship  of  radio  by  the  govern- 
ment. The  public  as  well  as  the  broad- 
casting stations  will  await  the  out- 
come of  the  experiment  with  interest 
and  with  the  hope  that  subsequent  re- 
visions will  remove  any  inequities  in 
the  present  document. 

Philadelphia  Record 

The  NAB  is  to  be  congratulated  for 
making  a  thorough-going  attempt  to 
do  its  own  housecleaning.  The  code 
just  adopted  should  go  a  long  way  to- 
ward averting  clamor  for  Federal  cen- 
sorship of  radio.  We're  thinking  of  the 
ability  of  pressure  groups  to  buy  time 
on  nation-wide  hookups,  while  the 
group  under  attack  may  not  have  the 
money  to  hire  more  than  a  dozen  soap 
boxes.  It  doesn't  do  much  good  to  talk 
about  freedom  of  speech  on  the  air  if 
you  haven't  the  money  to  talk  back.  A 
large  employer,  for  instance,  can  hire 
an  orchestra  and  exploit  his  anti-labor 
views  between  symphonies,  reaching  a 
national  audience,  while  the  best  the 
union  may  be  able  to  do  is  to  hire  a 
local  station  with  a  phonograph  record. 

Dorothy  Dunbar  Bromley  in  New 
York  Evening  Post 

I  am  a  stickler  myself  for  civil  lib- 
erties, and  yet  I  can't  blink  the  fact 
that  radio  wave  lengths  are  limited  in 
a  way.  that  magazines,  newspapers 
and  pamphlets  are  not  limited  in  their 
publication.  I  am  inclined  to  think 
that  such  a  rule,  imposed  by  the  in- 
dustry itself  and  not  by  the  Govern- 
ment, will  make  for  social  health  and 
well-being.  It  seems  harsh  to  say  that 
;l  commentator  may  not  have  the  same 
freedom  to  editorialize  over  the  air 
that  numbers  of  us  have  to  editorial- 
ize in  newspaper  columns.  Yet.  cham- 
pions of  civil  lil)erty  will  have  no 
serious  complaint  if  the  XAB  enforces 
the  rule  without  playing  favorites. 

Flint  (Mich.)  Journal 

ilore  than  merely  the  members  of 
the  XAB  will  rejoice  in  the  action 
taken  at  their  animal  convention  at 
Atlantic  City  in  which  a  "code  of  good 
taste"  was  proposed,  voted  and  adopt- 
ed, representing  the  membershiii  of  42.!) 
member  stations.  The  ideal  of  the 
broadcasters,  as  outlined  in  the  Atlan- 
tic City  action  is  that  they  "have  suf- 
ficient experience  with  the  social  side 
(if  the  industry  to  formulate  li  a  s  i  c 
standards  for  the  guidance  of  all".  It 
is  a  worthy  standard  and  one  which 
it  may  be  hoped  will  be  observed  be- 
yond the  reproach  of  any  critic. 

Minneapolis  Star 

Tlie  radio,  in  truth,  is  growing  up. 
It  is  free  in  the  things  where  free- 
dom is  desirable,  and  disciplined  where 
discipline  is  in  the  interests  of  morals 
and  good  taste. 


Gen.  Hugh  S.  Johnson, 
(Syndicated) 

The  new  code  for  radio  broadcast- 
ing treads  dangerous  ground.  Censor- 
ship is  censorship  whether  practiced 
by  a  j;ick-in-the-pulpit  in  a  broadcast- 
ing studio  or  a  more  offensive  one  in 
a  Federal  bureaucracy.  Yet  the  radio 
chains  are  faced  with  a  condition  and 
not  a  tlieory.  From  a  somewhat  close 
acquaintance  with  the  problem  and 
notwithstanding  a  bitter  .suspicion  of 
any  kind  of  supervision  of  free  speech 
except  to  punish  libel,  sedition  or 
lewdness  after  the  event — rather  than 
censorship  before  it — I  believe  the 
code  was  necessary  and  that  the  fin- 
ished job,  with  one  important  excep- 
tion (ban  on  sponsored  controversial 
utterance),  is  the  best  that  could  have 
been  done. 

Houston  Post 

In  adopting  the  code,  the  broadcast- 
ers of  the  United  States  recognized 
the  power  of  the  communication 
agency  which  they  control  and  the  re- 
sponsibilities which  are  imposed  upon 
them  to  manage  it  in  the  public  inter- 
est. Considered  in  its  entirety,  radio's 
new  code  is  a  significant  and  impor- 
tant document.  It  proves  that  the  ra- 
dio broadcasting  industry  is  fully  cap- 
able of  self-regulation  in  the  public 
interest,  which  makes  unnecessary 
more  stringent  government  regulation. 
Voluntary  imposition  of  a  far-reaching 
code  of  ethics  is  another  important 
step  in  radio's  development  as  a  con- 
structive force  in  American  life. 

Huntington  (W.  Va.)  Advertiser 

The  XAB  took  a  constructive  step 
forward  for  public  morals  when  it 
adopted  a  code  calling  for  the  protec- 
tion of  children  from  radio  programs 
which  incite  terror.  Unbiased  critics, 
we  believe,  will  agree  that  many  of 
the  programs  that  have  gone  out  on 
the  air  under  the  label  of  "kiddies 
time  on  the  radio",  more  especially 
those  dramatizing  stories  of  adventure, 
have  been  unfit  for  the  ears  of  youth- 
ful listeners  of  the  impressionable  age. 
The  broadcasters  are  ordering  a  re- 
form long  delayed.  Their  action  is 
fundamentally  sound  and  surely  re- 
sponsible radio  stations  will  promptly 
and  willingly  conform. 

Hutchinson  (Kan.)  Herald 

Into  this  code  had  gone  every  prissy, 
priggish  and  pussy-footing  "verboten" 
that  the  FCC  has  been  trying  to  fasten 
on  broadcasters  for  the  last  couple  of 
years.  The  federal  commission  has  been 
seeking  to  censor  the  radio,  and  the 
broadcasters  apparently  are  eager  to 
he  emasculated.  If  the  radio  may 
transmit  only  those  programs  attuned 
to  the  ears  of  little  Willie  in  the  kin- 
dergarten and  Aunt  Mamie  at  Tomb- 
stone, Ariz.,  radio  will  cease  to  have 
any  importance  except  as'  a  purveyor 
of  swing  music  and  baseball  scores. 
It  is  time  the  radio  stations  began 
to  fight  instead  of  sewing  lace  on  their 
drawers. 

Alton  Cook  in  New  York  World- 
Telegram 

Radio  did  not  choose  to  lace  itself 
very  tightly  in  its  new  program  rules 
...  In  general,  you  listeners  may 
count  on  the  new  code  bringing  ex- 
actly the  sort  of  programs  you  liked 
or  disliked  last  year. 

Harrow  in  Daily  Worker 

Major  hope  in  driving  Father 
Coughlin  from  the  air  is  the  XAI! 
code!  p]ffective  Sept.  24.  the  XAB  code 
— to  which  more  than  400  stations  will 
subscribe  —  may  force  Coughlin  to 
choose  between  straight  religious 
broadcasts  (free)  or  his  present  paid 
controversial  ones,  but  Coughlin  ad- 
versaries must  then  be  given  (the  op- 
portunity) to  buy  equal  time  immedi- 
ately after  Coughlin.  in  order  that 
thev  mav  refute  his  many  slanders. 
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NEW  AD-LIB  early  morning  show, 
Anything  Goes,  on  WCLO,  Janes- 
ville.  Wis.,  features  Earl  Sheridan 
(left)  as  Kommissar  of  the  pro- 
gram's official  club,  Great  Order  of 
Knights  of  the  Flo%ving  Robe,  and 
Paul  Ruble  as  Kolonel,  who  lead 
all  sorts  of  tomfoolery  on  the  pro- 
gram. Membership  in  KOTFR  goes 
to  anyone  proclaiming  his  prefer- 
ence for  the  old-fashioned  night- 
gown, and  each  member,  in  addi- 
tion to  receiving  a  duly  notarized 
certificate,  gets  his  picture — garbed 
in  his  flannel  nightie — on  the  radio 
page  of  the  Janes ville  Daily  Ga- 
zette. 

Springfield   (Mass.)  Union 

The  new  code  governing  radio  broad- 
casting has  been  written  by  the  in- 
dustry and  shows  conclusively  that 
many  of  the  problem  children  of  the 
air  can  best  be  spanked  by  their  own 
parents.  Restrictions  placed  on  the  tech- 
nique of  established  air  personalities 
may  result  in  a  less  colorful  presen- 
tation of  news  and  may  even  see  the 
withdrawal  of  some  air  columnists.  In 
the  long  run,  however,  the  clarification 
of  broadcast  news  will  contribute  to 
the  health  of  radio.  The  insistence  on 
accuracy  in  the  news  also  will  be  wel- 
come, for  radio  has  offended  time  and 
again  in  causing  needless  alarm  by 
broadcasting  unverified  reports  during 
times  of  community  and  regional  emer- 
gency. The  code  marks  radio's  ap- 
liroach  to  maturity. 

Hamilton  (O.)  Journal-News 

If  public  opinion  means  anything 
to  owners  of  broadcasting  stations, 
they  will  quickly  adopt  a  code  of 
ethics.  Perhaps  it  is  beginning  to  dawn 
on  broadcasters  as  a  whole  that  their 
future  is  not  secure  as  long  as  some 
of  their  number  continue  to  do  things 
that  are  thoroughly  distasteful  to  the 
American  public.  It  is  either  get  their 
own  house  in  order  or  have  someone 
else  do  the  job  for  them. 

Rev;  Walter  Stock  in  letter  to  edi- 
tor of  Ashland  (Ky.)  Independent 

The  issue  resolves  itself  around  this 
one  question :  Shall  soaps  and  soap 
powders,  toothpaste,  beer,  dogfoods 
and  what-nots  be  permitted  to  buy 
time  on  the  air  to  extol  their  particu- 
lar merits  and  superiority  over  com- 
petitive brands,  but  not  the  Gospel 
of  Jesus  Christ,  the  greatest  source 
of  blessings  to  the  nation?  Shall  we, 
dare  we.  tolerate  such  unfair  discrim- 
ination? It  is  time  that  emphatic  pro- 
test be  made  at  once  I  On  this  Inde- 
pendence Day  let  us  preserve  our  in- 
dependence I 

Toronto  Daily  Star 

This  curtailment  of  radio  wealth- 
power  by  an  association  of  broadcast- 
ing stations  which  is  itself  represen- 
tative of  wealth  is  one  of  the  most  in- 
teresting developments  in  radio  his- 
tory. It  supports  the  view  expressed 
in  these  columns  that  m.oney  can  .buy 
enough  things  already  without  adding 
to  them  the  influence  of  radio  ad- 
dresses which  give  a  one-sided  view 
of  controversial  issues. 

Buffalo  Times 

If  the  broadcasters  will  religiously 
live  up  to  that  code — and  we  have  no 
reason  to  believe  they  won't — they  will 
have  the  heartfelt  thanks  of  American 
parents.  No  step  they  might  take,  we 
think,  could  effect  a  greater  improve- 
ment in  radio's  public  relations. 


Omaha  World-Herald 

What  the  Commission  (FCC)  ap- 
parently fears  is  the  use  of  the  short- 
wave for  the  promulgation  of  anti- 
democratic and  anti-American  propa- 
ganda. The  NAB  has  undertaken  to 
deal  with  that  problem  both  on  short 
and  long  waves  in  what  seems  to  be  a 
thoroughly  sensible  and  practical  man- 
ner. They  have  adopted  a  re.solution  no 
longer  to  sell  time  for  the  broadcast  of 
controversy.  Instead  they  will  give  the 
time  away  and  provide  that  equal 
time  be  allotted  for  the  presentation  of 
both  sides  of  the  controversy.  The  only 
exception  is  that  time  will  continue  to 
be  sold  to  political  candidates.  That 
kind  of  self-policing  is  infinitely  better 
than  anything  the  Commission  has 
been  able  to  think  up  and  certainly  pre- 
ferable to  even  the  mildest  kind  of  cen- 
sorship. The  broadcasters  seem  anxious 
not  only  to  protect  the  right  of  free 
speech  but  also  to  protect  it  from  being 
abused.  That  field  should  be  left  to 
them  while  the  commission  fulfills  its 
legitimate  function  of  regulation  to 
prevent  confusion  on  the  air. 

Oklahoma  City  Times 

Basically,  this  regulation  was  born 
of  fear  of  regulation  by  the  govern- 
ment, not  by  what  the  operators 
thought  was  right.  In  attempting  to 
protect  themselves  from  the  FCC.  the 
radio  men  have  given  free  speech  an 
unnecessary  kick  in  the  pants.  Their 
specious  argument  for  such  a  self-im- 
posed inhibition  will  breed  a  loss  of 
confidence  on  the  part  of  the  listener 
in  the  inherent  fairness  of  radio.  Ra- 
dio should  cherish  the  line  from  Vol- 
taire, seen  in  so  many  newspaper  of- 
fices :  "I  wholly  disapprove  of  what 
you  say  but  will  defend  to  the  death 
your  right  to  say  it." 

David  Lawrence  (Syndicated) 

The  code  adopted  by  NAB  is  a  sig- 
nificant example  of  self-regulation  by 
an  industry  which  seeks  to  avert  gov- 
ernmental regulation.  It  is  significant 
because  there  is  considerable  doubt 
whether  any  government  regulation  of 
radio  would  go  as  far  as  the  broad- 
casters themselves  have  gone  in  an  at- 
tempt to  hold  their  channels  free  from 
objection. 

Norman  Siegel  in  Cleveland  Press 

A  radio  code  as  toothless  as  an  old 
hag  will  guide  the  policies  of  the  na- 
tion's broadcasters  for  the  coming 
year.  After  extracting  most  of  the 
teeth  of  the  original  draft  of  the  self- 
imposed  code,  members  of  the  NAB 
adopted  a  revised  version.  While  the 
code  looks  strong,  it  is  void  of  the 
■'musts"  that  would  really  make  it  ef- 
fective. The  ideas  are  good,  but  the 
full  language  of  the  code  nullifies  the 
effect. 

Boston  Herald 

The  worth  of  a  code  can  be  de- 
termined only  by  experience.  Rules 
must  be  general.  The  application  of 
these  rules  to  specific  cases  doubt- 
less will  disclose  difficulties  not  fore- 
seen but  these  ought  not  to  prove  in- 
soluble. 

Springfield  (IlL)  State  Register 

All  in  all,  this  code  represents  a 
commendable  effort  to  adapt  the  reve- 
nue requirements  of  broadcasting  sta- 
tions to  the  best  interests  of  all  con- 
cerned, and  if  it  is  adhered  to  in  the 
spirit  intended,  the  results  should  be 
profitable  and  enlarge  the  field  of  ra- 
dio's usefulness  in  the  modern  scheme. 

Watertown  (N.  Y.)  Times 

We  feel  that  the  NAB  has  made  a 
wise  decision  in  holding  that  time  for 
the  presentation  of  controversial  issues 
on  the  air  should  be  given  free,  that 
both  sides  should  have  an  opportunity 
to  be  heard  and  that,  so  far  as  pos- 
sible, time  be  allotted  fairly. 

Gallup  (N.  M.)  Independent 

At  last  a  code  of  ethics  is  to  be 
considered  for  national  radio  broad- 
casters— something  that  has  long  been 
needed.  All  power  to  the  broadcasters 
in  putting  this  code  across. 
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in  a  sound  recorder 
-YOU'LL  FIND  in 
the  NEW  PRESTO 
MODEL  Y 


NEW  1G"  TURNTABLE 


Completely  new  rim  drive  mechanism.  Uses  no  idler  wheels.  Changes  from 
78  to  333^  rpm.  instantaneously. 

Shift  a  lever — cut  outside-in  or  inside-out. 

cw  cutter  feed  mechanism.  Makes  eccentric  trip  groove  at  finish  of  record 
.  .  .  makes  starting  and  rimout  spiral  grooves  .  .  .  cuts  112  lines  per  inch. 

Presto  high  fidelity  cutting  head. 
Range  50  to  6500  cycles. 

Cuts  record  up  to  size. 

NEW  RECORDING  AMPLIFIER 

Output  ten  watts — gain  125  db. 

Equipped  with  two-microphone  mix- 
er, high  and  low  frequency  equalizers, 
playback  volume  control,  volume  in- 
dicator, and  selector  switch  for  rec- 
ording and  playing  records  and  for 
public  address  operation. 


LIGHTEST  16"  RECORDER 
ON  THE  MARKET 

Turntable  mounts  in  one  case 
weighing  44  lbs.  Amplifier  and 
loudspeaker  combine  in  second 
case  weighing  47  lbs. 


PRICE  COMPLETE  EXCEPT 
FOR  MICROPHONE  AND 
STAND   .   .  $595.00 


Write  for  descriptive  folder  giving  complete  data 
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'242  West  55th  Street,  New  York,  N.Y. 
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THE  /?uiineid  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KFRC,  San  Francisco 

Pacific  Brewing  &  Malting  Co.,  San 
Francisco,  7  ta  weekly,  thru  Brew- 
er-Weeks Co.,  San  Francisco. 

North  American  Accident  Insurance 
Co.,  Newark,  5  sa  weekly,  thru 
Franklin  Bruck  Adv.  Corp.,  N.  Y. 

Potter  Drug  &  Chemical  Co.,  Maiden, 
Mass.  (Cuticura  soap),  6  ta  weekly 
thru  Atherton  &  Currier,  N.  Y. 

Santa  Fe  Bus  Lines,  San  Francisco, 
5  ta  weekly,  direct. 

Seven-Up  Bottling  Co.,  San  Francisco, 
weekly  t,  thru  Allied  Adv.  Agencies, 
San  Francisco. 

Feltman  &  Curme  Stores  Co.,  Chicago 
(shoes)  6  sj]  weekly,  thru  McJunkin 
Adv.  Co.,  Chicago. 

Bank  of  America,  San  Francisco 
(chain),  sa  series,  thru  Charles  R. 
Stuart  Adv.,  San  Francisco. 

Star  Outfitting  Co.,  San  Francisco 
(clothing  chain),  sa  series,  thru  Al- 
lied Adv.  Agencies,  San  Francisco. 

Railway  Express  Agency,  New  York, 
sa  series,  thru  Caples  Co.,  N.  Y. 

Andrews    Heater    Co.,    Los  Angeles 
(gas  wall-heater),  sa  series,  thru 
Gerth-Knollin  Adv.,  Los  Angeles. 
WNEW,  New  York 

I.  J.  Fox,  New  York   (furriers),  66 

sa  weekl.y,  5  weeks,  direct. 
United  Appliance  Service,  New  York 

(electrical  repairs),  50  sa  weekly, 

13  weeks,  direct. 
Oakland  Chemical  Co.,  New  York  (Di- 

oxogen  face  cream ) ,  3  «p  weekly, 

26  weeks,  thru  Kleppner  Co.,  N.  Y. 
Larus  Bros.  &  Co.,  Richmond,  Va. 
•  (Domino  cigarettes),  30  sa  weekly, 

13  weeks,  thru  Warwick  &  Legler, 

N.  Y. 

Ex-Lax  Inc.,  Baltimore  (proprietary), 
3  sa  weekly,  11  weeks,  thru  Joseph 
Katz  Co.,  N.  Y. 

Rieser  Co.,  New  York  (Venida  hair 
nets,  snoods),  3  sp  weekly,  13 
weeks,  thru  E.  T.  Howard  Co., 
N.  Y. 

KFI,  Los  Angeles 

Ex-Lax  Mfg.  Co.,  Brooklyn  (proprie- 
tary ) ,  3  ta  weekly,  thru  Joseph 
Katz  Co.,  Baltimore. 

Chas.  E.  Hires  Co.,  Philadelphia  (bev- 
erage), 5  sa  weekly,  thru  O'Dea, 
Sheldon  &  Canaday,  N.  Y. 

Coast  Federal  Savings  &  Loan  Assn., 
Los  Angeles  (investments)  weekly 
sp,  thru  Robt.  F.  Dennis  Adv. 
Agency.  Los  Angeles. 

Marine  Electrolysis  Eliminator  Corp., 
Seattle  (Restorit  starch),  8  sp,  thru 
Milne  &  Co.,  Seattle. 

WNAX,  Yankton,  S.  D. 

Carter  Products,  New  York  (Arrid), 
3  ta  weekly,  thru  Street  &  Finney, 
N.  Y. 

Worthington  Livestock,  Worth,  Minn., 

weekly  sa.  direct. 
Tilden  Produce  Co.,  St.  Paul,  3  sa 

weekly,  thru  Harold  Chamberlin  & 

Assoc.,  St.  Paul. 
Ford  Motor  Co.,  Detroit,  3  .sa  weekly, 

thru  MeCann-Erickson,  Chicago. 

KOMA,  Oklahoma  City 

Los  Angeles  Soap  Co.,  Los  Angeles 
(White  King  soajj),  39  sa,  thru 
Raymond  R.  Morgan  Co.,  Los  An- 
geles. 

WLW,  Cincinnati 

Stephano  Bros.,  Philadelphia  (Marvel 
cigarettes),  3  sp  weekly,  thru  Ait- 
kin-Kynett  Co.,  Philadelphia. 

WMCA,  New  York 

Sally's  Furs  Inc.,  New  York,  7  sp 
weekly,  direct. 


WEEI,  Boston 

Whittemore  Bros.,  Cambridge  (shoe 
polish),  sa  series,  thru  Arthur  W. 
Sampson  Co.,  Boston. 

Cold  Sijrijig  Brewing  Co.,  Lawrence, 
Mass.,  sa  series  52  weeks,  thru 
Harry  M.  Frost  Co.,  Boston. 

Boston  Evening  Transcript,  Boston 
(newspaper),  sa  series,  thru  Harold 
Cabot  &  Co.,  Boston. 

I.  J.  Fox,  Boston  (furrier),  sa  series 
52  weeks,  thru  David  Malkiel,  Bos- 
ton. 

Diamond  Match  Co.,  Biddeford,  Me. 
(house  builders),  sa  series,  thru  In- 
galls  Adv.,  Boston. 

Cape  Cod  SteamshiiJ  Co.,  Boston,  sa 
series,  thru  Alley  &  Richards,  Bos- 
ton. 

Firestone  Tire  &  Rubber  Co.,  Boston, 

sa  series,  direct. 
Metro-Goldwyu-Mayer,  New  York,  so 

series,  thru  Donahue  &  Coe,  N.  Y. 
Air   Conditioning   Training  Corp., 

Youngstown,    6    sp    weekly,  thru 

Weill  &  Wilkins,  N.  Y. 
Derwood  Mills,  Derwood,  Md.  (dog 

food),  sa  series,  thru  Henry  J. 

Kaufman  Adv.,  Washington. 

KNX,  Hollywood 

J.  M.  Julian  Co.,  Huntington  Park, 
Cal.,  (Marco  Dog  food),  6  sp 
weekly,  thru  I.  F.  Wallin  &  Staff, 
Los  Angeles. 

Proctor  &  Gamble  Co.,  Cincinnati, 
(Dash),  5  sp  weekly,  thru  Pedlar 
&  Ryan,  N.  Y. 

B.  T.  Babbitt  Inc.,  New  York  (cleans- 
er), 5  t  weekly,  thru  Blackett-Sam- 
ple-Hummert,  N.  Y. 

Durkee  Famous  Foods,  Berkeley,  Cal., 
(Troco  Margarine),  6  sp  weekly, 
thru  Heintz-Pickering  &  Co.,  Los 
Angeles'. 

Challenge  Cream  &  Butter  Assoc., 
Los  Angeles  (dairy  products),  3 
ta  weekly,  thru  Emil  Brisacher  & 
Staff,  Los  Angeles. 

Schuckl  &  Co.,  San  Francisco 
(Rancho  soup),  Q  sp  weekly,  thru 
Lord  &  Thomas,  San  Francisco. 

WOL.  Washington 

Standard  Oil  Co.  of  N.  J.,  New  York, 

5  t  weekly,  thru  McCann-Erickson, 
N.  Y. 

Air  Conditioning  Training  Corp., 
Youngstown,  5  t  weekly,  thru  Weill 

6  Wilkins,  N.  Y. 

LeRoy,  New  York  (piano  lessons), 
daily  sp,  thru  Weill  &  Wilkins, 
N.  Y. 

WPTF,  Raleigh,  N.  C. 

U.  S.  Tobacco  Co.,  New  York  (snuff), 
5  t  weekly,  thru  Arthur  H.  Kudner, 
N.  Y. 

Stanback  Medicine  Co.,  Salisbury, 
N.  C.  (proprietar.v) ,  daily  sa,  thru 
J.  Carson  Brantley  Adv.  x\gency, 
Salisbury. 

KGKO,  Fort  Worth 

White  Laboratories,  New  York  (pro- 
prietary). 19  ta,  thru  Wm.  Esty  & 
Co.,  N.  Y. 


WHO,  Des  Moines 

Campbell  Cereal  Co.,  Chicago  (Malt- 

0-Meal),  115  sa,  thru  H.  W.  Kas- 

tor  &  Sons,  Chicago. 
General  Mills,   Minneapolis,   1320  t, 

thru  Blackett  -  Sample  -  Hummert, 

Chicago. 

Peter  Paul  Inc.,  Naugatuck,  Conn. 
(Mounds),  48  ta,  thru  Platt-Forbes, 
N.  Y. 

Fenn  Brothers,  Sioux  Falls,  S.  D. 
(ice  cream),  128  sa,  thru  BBDO, 
N.  Y. 

Stanco  Inc..  New  York,  260  t,  thru 

McCann-Erickson,  N.  Y. 
Lever   Bros.    Co.,   Cambridge,  Mass. 

(Riuso),  52  t,  thru  Ruthrauff  & 

Ryan,  N.  Y. 
Railway  Express  Agency,  New  York, 

12  sa,  thru  Caples  Co.,  N.  Y. 
KRO  Co.,  Springfield,  O.  (KRO),  36 

sa,  rhru  Erwin  Wasey  &  Co.,  N.  Y. 
Keystone  Steel  &  Wire  Co.,  Peoria, 

111.  (fence),  26  sa,  thru  Mace  Adv. 

xigency,  Peoria. 
Stephano  Bros.,  Philadelphia  (Marvel 

cigarettes),    130   sa,    thru  Aitkin- 

Kynett.  Philadelphia. 
Purina  Mills,  St.  Louis,  120  t,  thru 

Gardner  Adv.  Co.,  St.  Louis. 
Tick  Chemical  Co.,  New  York  (Vapo- 

Rub ) ,  52  sa,  thru  Morse  Interna- 
tional, N.  Y. 

CKNX,  Wingham,  Ont. 

Thrifty  Heat  Burner  Co.,  St.  Louis, 
52  sa,  thru  Shaffer,  Brennan,  Mar- 
gulis  Adv.  Co.,  St.  Louis. 

Cockshutt  Plow  Co.,  Brantford,  Ont., 
104  sa,  direct. 

St.  Lawrence  Starch  Co.,  Port  Credit, 
Ont.  (Beehive  Corn  Syrup),  24  sp, 
thru  McConnell,  Eastman  &  Co., 
Toronto. 

Imperial  Tobacco  Co.,  Montreal  (Old 
Virginia  Tobaccos),  52  t,  thru 
Whitehall   Broadcasting,  Montreal. 

Western  Fair  Assn.,  London,  Ont., 
26  sa,  thru  Harold  W.  Donahue, 
London. 

Canadian  Oil  Co.,  London,  Ont. 
(White  Rose  Gasolene  Dealers),  7 
sp,  direct. 

WNOX,  Knoxville 

Stanback  Co.,  Salisbury,  N.  C.  (pro- 
prietary), 4  so  daily,  thru  J.  Car- 
son Brantley  Adv.  Agency,  Salis- 
bury (corrected  listing). 

KJBS,  San  Francisco 

Benjamin  Franklin  Life  Insurance 
Co..  San  Francisco  (life  insurance) 
weekly  sp,  direct. 

KYA,  San  Francisco 

World  Fellowship  of  Service,  Fellow- 
ship University,  San  Rafael  Cal. 
(religious)  weekly  sp,  direct. 

WOR,  Newark 

Hecker  Products  Corp.,  New  York 
(H-O),  2  sp  weekly,  thru  Erwin, 
Wasey  &  Co.,  N.  Y. 


"We've  enlarged  our  plant  three  times  since  going  on 
WRC  in  Washington" 


Ayvad  Water  Wing  Co.,  Hoboken, 
N.  .1.  6  so  weekly,  direct. 

Serial  Federal  Savings  &  Loan  A.ssn.. 
New  York,  daily  t  thru  Transcribed 
Radio  Shows.  N.  Y. 

Potter  Drug  &  Chemical  Co..  Maiden. 
Mass.,  (Cuticura  soap),  6  sa  week- 
ly, 8  weeks,  thru  Atherton  &  Cur- 
rier, N.  Y. 

Odowik  Sales  Corp.,  New  York  (de- 
odorant), 5  sp  weekly,  13  weeks, 
direct. 

White  Laboratories,  New  York 
(Feenamint),  24  sa  weekly.  48 
weeks,  thru  Wm.  Esty  &  Co.,'N.  Y. 

Steem  Electric  Co.,  St.  Louis,  5  sp 
weekly.  13  weeks,  thru  Smith  Benny 
Sales  Corp.,  N.  Y. 

Beaumont  Laboratories.  St.  L<niis  (4- 
way  cold  tablets ) ,  20  sa  weekly. 
22  weeks,  thru  H.  W.  Kastor  & 
Sons,  Chicago. 

Lin-tox  Corp.,  Portchester,  N.  Y. 
(Smack  inseetieide),  3  sp  weekly, 
direct. 

Riggio  Tobacco  Co.,  New  York  (Re- 
gent cigarettes),  3  sp  weeklv.  13 
weeks,  thru  M.  H.  Hackett'  Co., 
N.  Y. 

I.  J.  Fox.  New  York  (furriers).  64 
sa  weekly.  5  weeks,  thru  Lew 
Kashuk,  N.  Y. 

KHJ,  Los  Angeles 

St.  Germain  Press,  Chicago  (relig- 
ious), 34  sp,  thru  Ted  Dahl  Adv. 
Agency,  Los  Angeles. 

Vita-Var  Corp.,  Newark  (paints  & 
varnish),  5  sa  weekly,  direct. 

Santa  Fe  Transportation  Co.,  Los 
Angeles  (rail  «&  bus),  5  ta  weekly, 
thru  Ferry  Hanly  Co.,  Los  An- 
geles. 

California  Federal  Savings  &  Loan 
Assn.,  Los  Angeles  (investments)  5 
sp  weekly,  thru  Elwood  J.  Robinson 
Adv.  Co.,  Los  Angeles. 

Lawry's  Products  Inc.,  Los  Angeles 
(seasoned  salt),  weekly  sp,  thru 
California  Adv.  Agency,  Los  An- 
geles. 

WOWO,  Fort  Wayne,  Ind. 

Miles  Laboratories,  Elkhart,  Ind. 
(Alka-Seltzer),  weekly  t,  thru  Wade 
Adv.  Agency,  Chicago. 

Gliss'n  Products  Co.,  Chicago  (clean- 
er), 13  sa,  direct. 

James  Heddons  Sons,  Dowagiac.  Mich, 
(fish  lures),  13  so,  thru  Rogers 
&  Smith,  Chicago. 

Feminine  Products  Co.,  New  York 
(Arrid).  72  ta,  thru  Small  &  Seif- 
fer,  N.  Y. 

Crowell  Publishing  Co.,  New  York 
(Country  Home  magazine),  130  sp, 
thru  Ralph  H.  Jones  Co.,  Cincin- 
nati. 

WABC,  New  York 

Liggett  Drug  Co.,  New  York  (chain 
drug  stores).  3  sp  weekly,  thru 
Neff-Rogow,  N.  Y. 

Rudolph  Wurlitzer  Co.,  Chicago  (mu- 
sical instruments),  5  sp  weekly,  52 
weeks,  thru  Schwimmer  &  Scott, 
Chicago. 

KMPC,  Beverly  Hills,  Cal. 

Grover  Horn  Co.,  Los  Angeles  (auto 
horns),  5  sa  weekly,  thru  Radio 
Adv.  Research,  Los  Angeles. 

Zesto  Bottling  Co.,  Los  Angeles  (bev- 
erages), 5  t  weekly,  thru  Smith  & 
Bull,  LfOS  Angeles. 

WEAF,  New  York 

J.  B.  Williams  Co.,  Glastonbury, 
Conn,  (shaving  cream),  weeklv  sp, 
thru  J.  Walter  Thompson  Co.,  N.  Y. 

KNOW,  Austin,  Tex. 

Gulf  Oil  Corp.,  Pittsburgh  (Gulf- 
spray),  2  t  weekly,  thru  Young  & 
Rubicam,  N.  Y. 

KSAN,  San  Francisco 

Mt.  Diablo  Life  Insurance  Co.,  San 
Francisco,  weekly  sp.  direct. 
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BROADCASTING  •  Broadcast  Advertising 


J.  W.  BEARDSLET  S  SONS.  New 
York  (food  products),  on  Sept.  5  will 
tart  twice-weekly  participations  on  the 
.l/«A-e  Believe  Ballroom  on  WXEW, 
New  York,  and  on  Sept.  19  will  start 
sponsoring  Phil  Cook's  Morning  Al- 
manac program  Tuesdays.  Thursdays 
and  Saturdays  on  ^yABC.  New  York. 
NefE-Rogow,  New  York,  handles  the 
account. 

KRAFT-PHENIX  CHEESE  Corp., 
Chicago  ( Oke  Doke  cheese-covered 
popcorn),  is  using  a  series  of  spot  an- 
nouncements varying  from  20-words 
to  one-minute  daily  on  KMOX.  KSD 
and  KWK,  St.  Louis,  in  addition  to 
those  stations  listed  in  Broadcasting 
July  15.  J.  "Walter  Thompson  Co., 
Chicago,  handles  the  account. 

DURKEE  FAMOUS  FOODS  Co., 
Berkeley,  Cal.  (Troco  Margarine), 
on  Aug.  21  starts  for  .52  weeks  par- 
ticipation six  times  weekly  in  the  com- 
bined Sunrise  Sahile  and  Housewives 
Protective  League  programs  on  KNX, 
Hollywood.  Firm  is  currently  using 
daily  participation  programs  and  spot 
announcements  on  four  Southern  Cali- 
fornia stations:  KMPC,  KMTR, 
KFVD  and  KFOX.  Agency  is  Heintz, 
Pickering  &  Co.,  Los  Angeles. 

SEARS-ROEBUCK  &  Co.,  Sheboy- 
gan, Wis.  (retail  store),  has  started 
a  six-weekly  quarter-hour  show  titled 
Al  d  the  Sears  Melodiers  on  WHBL, 
that  city,  for  52  weeks. 

PURINA  GRAIN  FOODS  Pty.  Ltd., 
Melbourne,  Australia  (Crispies  & 
Wheaties),  thru  Paton's,  that  city,  in 
early  July  started  for  52  weeks  spon- 
soring a  thrice-weekly  quarter-hour 
comedy  program.  Dill  d  Daffi/dill  on 
10  Macquarie  Network  stations.  A 
supplementary  newspaper  campaign  is 
being  used. 

ATLANTIS  PRODUCTS  Co.,  manu- 
facturer of  water  coolers,  is  planning  a 
radio  campaign  this  fall,  to  be  handled 
by  Carlton  Adv.  Agency,  Miami.  The 
Carlton  agency  also  was  recently 
awarded  the  Jay  Cigar  Co.  account. 

KRAFT  WALKER  CHEESE  Co., 
Sydney  (cheese),  is  sponsoring  a 
weekly  half-hour  comedy  program, 
Kraft  Dilly  Revue,  on  24  Australian 
stations.  Program  is  produced  by 
Phillip  Mygatt,  radio  director  of  J. 
Walter  Thompson  Co.,  Sydney,  at 
2GB.  before  an  audience.  It  is  then 
transcribed  and  released  on  23  addi- 
tional stations  at  a  later  date. 

DON  G.  MITCHELL,  formerly  head 
of  the  marketing  division  of  American 
Can  Co..  New  York,  has  been  ap- 
pointed sales  manager  of  Pepsi-Cola 
Co.,  Long  Island  City,  N.  Y. 


County  Advertises 

SUFFOLK  COUNTY,  River- 
head,  Long  Island,  on  July 
21  started  an  eight-week  se- 
ries on  WABC,  New  York, 
to  promote  the  county  as  a 
summer  resort.  Jean  Hallock, 
who  recently  was  heard  for 
the  same  sponsor  on  WICC, 
Bridgepoi't,  is  featured  in 
historical  narration  about  the 
county,  assisted  by  orches- 
tral music.  The  program, 
heard  Fridays,  8:15-8:30  a. 
m.,  was  placed  direct. 


GOODYEAR  TIRE  &  RUBBER  Co., 
Akron,  will  sponsor  15-minutes  of  the 
World's  Poultry  Congress  program, 
July  31  through  Aug.  5,  on  WLS,  Chi- 
cago. The  direct  wire  series  from  the 
Congress  in  Cleveland.  O.,  will  be 
handled  on  WLS  by  Phil  Evans  and 
Art  Page.  The  firm  will  sponsor  the 
last  15-minutes  of  a  daily  half-hour 
program.  Placed  direct. 

PEOPLES  SERVICE  Drug  Stores, 
Norfolk  and  Richmond,  Va.,  has  re- 
newed for  another  year  P8D8  Pre- 
sents, six- weekly  hour  local  talent 
show,  on  WTAR,  Norfolk,  and 
WRTD,  Richmond. 

DERWOOD  MILLS,  Derwood,  Md. 
(dog  food)  is  testing  radio  with  an 
announcement  campaign  on  WEEI, 
Boston,  WJSV,  Washington,  and 
WBT,  Charlotte.  The  firm  distributed 
its  products  direct-by-mail.  Henry  J. 
Kaufman  Adv.,  Washington,  is  agency. 

HAAS.  BARUCH  &  Co.,  Los  Angeles 
( Iris  coffee ) .  in  a  two  weeks  southern 
California  test  campaign  which  ended 
July  31,  used  daily  five  minutes  tran- 
scribed announcements  on  KNX, 
Hollywood.  A  fall  campaign  is  con- 
templated. Robert  Smith  Adv.  Agency, 
Los  Angeles,  has  the  account. 


SAM'S  CUT  RATE  Inc.,  operating 
department  stores  in  the  Detroit  area, 
recently  renewed  a  ]  3-week  sched- 
ule on  CKLW,  Windsor,  representing 
one  of  the  largest  time  packages  sold 
on  the  station.  The  schedule  includes 
four  productions.  Happy  Joe's  Early 
Bird  Bargain  Xeirs.  heard  Monday 
through  Saturday,  8  :05-8  :30  a.  m.  ; 
Mary  Morgan's  Musical  Shopping  Re- 
view. Monday  through  Friday.  11- 
11:30  a.  m. ;  Stop  <k  Go  variety  show, 
Monday  through  Friday.  6-6  :30  p.  m.. 
and  Larry  Gentile's  Dawn  Patrol. 
daily,  1-2  a.  m.  Bass-Luckoff  Adv.,  De- 
troit, is  agency. 

CANADA  DRY  GINGER  ALE,  New 
York,  on  July  27  started  a  10-day 
announcement  campaign  on  WHEQ, 
Rochester,  where  the  company  has 
just  opened  a  new  bottling  plant.  Com- 
pany has  also  used  announcements  on 
WHP,  Harrisburg.  and  WICC, 
Bridgeport,  for  Spur,  a  new  summer 
drink,  and  may  repeat  these  announce- 
ment campaigns  in  other  markets. 
Agency  is  J.  M.  Mathes,  New  York. 

KRO,  Co.,  Springfield,  O.,  is  sponsor- 
ing a  special  13-week  campaign  of 
thrice-weekly  participations  on  the 
Market  Neivs  program  on  WHO,  Des 
Moines,  in  the  interests  of  its  Kill 
Rats  Only.  Campaign  is  used  to  help 
combat  the  present  rat  plague  in  that 
section,  accoi-ding  to  Erwin,  Wasey  & 
Co..  New  York,  the  agency  in  charge. 

P.  J.  LeROY,  New  York  (piano  les- 
sons by  mail),  on  Aug.  15  will  add 
WOR,  Newark,  to  the  list  of  four  sta- 
tions carrying  his  Melodic  Piano  pro- 
gram twice  daily  four  times  weekly. 
The  WOR  schedule  will  be  four  quar- 
ter-hours weekly.  Other  stations  are 
WLAR.  Zanesville.  Ohio;  WORL. 
Boston  ;  WNEW,  New  York  ;  WAAT, 
Jersey  City.  Weill  &  Wilkins,  New 
York,  handles  the  account. 

JEWEL  TEA  Co.,  Chicago,  has  start- 
ed four  announcements  six  days  week- 
ly and  one  on  Sunday  for  39  weeks 
on  WBBM,  that  city.  McJunkin  Adv. 
Co.,  Chicago,  is  agency. 
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*And,  of  course,  you  can 
buy  KSO  in  the  WNAX- 
lowa  Network  combina- 
tion at  an  exceptionally 
low  rate. 


KSO 


KSO,  Des  Moines,  is  rapidly  winning  recognition  as 
Iowa's  Foremost  News  station. 

Nine  times  a  day,  KSO  listeners  hear  important  head- 
lines in  the  day's  news — local,  state,  national  and 
world.  News  is  gathered  through  an  efficient  stadon 
staff,  U.  P.  and  I.  N.  S.  radio  wires,  and  statewide 
facilities  of  the  Des  Moines  Register  and  Tribune. 

What  does  this  complete  news  service  mean  to  you? 
It  means  a  large  and  loyal  audience  which  depends  on 
KSO  regularly  for  news  as  well  as  a  complete  schedule 
of  excellent  programming. 

KSO  gives  you  a  ready-built  audience  among  the  more 
than  1,000,000  people  who  live  in  Iowa's  largest  single 
marketing  area — at  a  rate  you're  sure  to  find  attraaive. 

DES  MOINES -NBC  Blue-MBS-1430  X.C. 

5000  WATTS  L.S.  •  1000  WATTS  NIGHT 
Represented  by  THE  KATZ  AGENCY 


3,000,000   POTENTIAL  AUDIENCE 


PROGRAMMED  for  maximum  AUDIENCE  in  a  major  MARKET  at  minimum  RATE 


HERE'S  A 
REAL  BUY 

On  the  First  station  in 
the  market 

A  six-tlay-a-week  setup 

WORLD 
NEWS 


A  quarter  hour  Monday 
through  Saturday 
at  5:30  p.  m. 

After  time  change 
6:45  p.  m. 


— And  it's  the  first  time  in 
"many  a  moon"  that  we've 
had  a  station  feature  to  of- 
fer. The  only  trouble  is 
that  shows  like  this  sell 
quickly  on  WSPD — so  we 
urge  your  immediate  con- 
sideration. 

Any  National  account  which 
desires  a  No.  1  selling  job 
in  Northwestern  Ohio  and 
Southern  Michigan  will  get  it 
from  WSPD. 


Toledo's 
NBC  Red  and  Blue 
Outlet 


5000  Watts  Day 
1000  Watts  Night 


WSPD 

The 

Commodore  Perry  Hotel 
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PLOP! 


Yes- PLOP 

your  campaign 
all  over 
Montana 
by  using— 

KGIR 

BUTTE  ■  MONT. 

You  get  KPFA,  Helena,  as 
a  bonus  station  whether 
"spot"  or  NBC. 


LEOXARD  T.  BUSH,  vice-president 
of  Compton  Advertising  Inc..  New 
York,  and  A.  K.  Spencer,  of  J.  Walter 
Thompson  Co..  New  Yorli,  have  been 
appointed  chairman  and  vice-chair- 
man, respectively,  of  the  committee  on 
radio  broadcasting  of  the  American 
Assn.  of  Advertising  Agencies. 

ADRIAN  SAMISH,  Young  &  Rnbi- 
cam,  Hollywood,  producer  of  the  CBS 
Screen  Guild  last  season,  has  returned 
to  the  agency's  New  York  office.  He 
has  been  made  a  radio  supervisor. 

WALTER  W.  HOOPS,  who  resigned 
July  15  as  vice-president  of  Buchanan 
&  Co..  Chicago,  has  established  his  own 
office  as  sales  counsel  at  307  N.  Michi- 
gan Ave..  Chicago,  specializing  in  sales 
promotion  for  manufacturers  of  indus- 
trial goods. 

FRANK  WOODRUFF,  for  four  years 
J.  Walter  Thompson  Co.  Hollywood 
producer  of  the  CBS  Lu.r  Radio  The- 
atre, sjionsored  li.v  Lever  Bros.,  has 
resigned  to  .ioin  RKO  Radio  Pictures, 
as  a  director.  Before  joining  J.  Walter 
Thompson  Co.  he  directed  New  York 
stage  plays. 

FRED  LUDEKENS,  member  of  the 
San  Francisco  office  of  Lord  &  Thom- 
as, recently  was  named  assistant  to 
Don  Francisco,  the  agency's  president, 
with  headquarters  in  New  York.  He 
assumes  his  new  duties  Oct.  1. 
JOHN  W.  MILFORD.  formerly  pub- 
licity director  of  the  lamp  department 
of  General  Electric  Co.,  has  resigned 
to  join  the  public  relations  division 
of  N.  W.  Ayer  &  Son,  New  York. 

ED  WILDE,  formerly  with  the  Hol- 
lywood office  of  Tom  Fizdale.  publicity 
organization,  and  previously  promotion 
manager  of  Tobe  Fashion  Service. 
New  York,  has  been  named  general 
manager  of  Fizdale's  Chicago  office. 


ouWdinq  Wermifs  ^oar 
\n  ^hreveporf 

\^^-  S\X  MONTflS  1939  6Q£AT£R 
TMAN  ^^£COR.D  BR€AKIN6  I93S  : 
Oiveraqe  of  nearlq  3  new  homes  | 
a  dQ\4  tor  month  of  June  | 

Building    operations    continue    full  steam 
ahead  in  Shreveport.   Building  permits  for 
the  first  six  months  of  1939  were  $3,082,- 
812  as  compared  to  $2,996,951  for  the 
first  half  of  last  year,  also  a  record 
breaking  period. 

Truly  Shreveport  is  the  trading  center 
.  .  for  one  of  the  most  prosperous  areas 

in  America  and  KTBS  is  your  ideal 
medium  to  reach  two  million 
able  -  to  -  buy  prospects. 


r^ooo 

WATTS 


KT  B  Sm 


SHREVEPORT  LOUISIANA 
(^ep>ze6ented      THE  BRAN  HAM  CO. 


ADVERTISING  executive  and  ra- 
dio star  as  well  is  Tom  Wallace, 
vice-president  of  Russell  M.  Seeds 
Co.,  who  is  "Uncle  Walter"  in 
Brown  &  Williamson's  Uncle  Wal- 
ter's Dog  House,  NBC-Red  comedy 
show  heard  Tuesdays  at  10:30  p.m. 
(EDST).  He  also  directs  Planta- 
tion Party,  another  Brown  &  Wil- 
liamson show  on  NBC-Blue,  heard 
Fridays  at  9  p.m.  (EDST).  Form- 
erly athletic  director  of  the  city 
schools  of  Long  Beach,  Cal.,  the 
only  radio  voicing  Uncle  Walter 
had  done  before  his  chance  audi- 
tion for  the  Dog  House  program 
was  as  announcer  on  a  Los  Angeles 
station. 


CHARLES  H.  MAYNE  Co.,  Los  An- 
geles agency,  will  establish  Seattle  and 
Portland  offices  by  Aug.  15.  "W.  Logan 
.Jones,  for  two  years  account  execu- 
tive in  the  Los  Angeles  office,  has 
been  elevated  to  vice-president,  in 
charge  of  the  Pacific  Northwest  and 
will  be  headquartered  in  Seattle. 

ANNE  DIRECTOR,  time  buyer  for 
Pacific  Coast  offices  of  J.  Walter 
Thompson  Co..  San  Fi-ancisco.  was  in 
Los  Angeles  in  latter  July  recuperat- 
ing from  an  operation. 

CURTIS  S.  JONES,  recent  graduate 
of  Duke  Universit.v.  has  joined  the 
Melchor  Guzman  Adv.  Agency,  New 
York,  as  space  and  radio  time  sales- 
man. 

TOWNSEND  ADV.  SERVICE  has 
been  formed  at  203  College  St.,  Bur- 
lington, Vt.,  by  Charles  E.  Townsend, 
for  five  years  account  executive  of  J. 
Sterling  Getehell,  New  York.  Among 
accounts  is  WCAX,  Burlington. 
JOHN  E.  McMillan,  head  of  the 
radio  department  of  Compton  Adv., 
and  Gordon  Aymar,  art  director,  have 
been  elected  vice-presidents  of  the 
agency,  effective  July  24. 


No  change  in  programming  or 
policy.  Better  service  to  Met- 
ropolitan New  York  including 
its  6,982,635  foreign  citizens. 


1000  WATTS  DAY  AND  NIGHT 


WBHX"" 


YORK 


AUSTIN  KING  has  resigned  as  man- 
aging editor  of  Rim,  Pacific  Coast 
radio  publication,  to  form  his  own 
agenc.v.  He  has  established  headquar- 
ters at  1622  N.  Highland  Ave..  Holly- 
wood, under  the  firm  name  of  Austin 
King  Agency.  Besides  writing  and  jjro- 
ducing  radio  programs,  he  will  en- 
gage in  general  .sales  promotion  cam- 
paigns. He  has  started  to  produce  a 
quarter-hour  transcribed  serial.  Clear 
View  Intl.  which  is  being  cut  by  Aero- 
gram Corp.,  Hollywood. 

HARRY  E.  ("Red')  FOSTER,  of 
the  Toronto  advertising  agency  bear- 
ing his  name,  who  is  a  well-known 
Canadian  radio  sjiorts  commentator  for 
commercial  accounts,  has  been  retained 
by  the  CBC  for  a  weekly  sports  re- 
view on  its  national  network. 

JACK  YARMOV  has  announced  the 
formation  of  Jack  Yarmov  &  Co..  an 
organization  devoted  to  advertising, 
public  relations  and  merchandising,  at 
247  Park  Ave.,  New  York,  with  branch 
offices  in  Chicago,  Atlantic  City,  and 
Hollywood.  Aniie  Law  is  radio  direc- 
tor in  the  New  York  office.  No  ac- 
counts or  further  details  of  the  com- 
pany have  been  announced. 

TOM  CARSON,  former  time-buyer  of 
Erwin.  Wasey  &  Co..  New  York,  on 
July  17  joined  Pedlar  &  Ryan,  New 
York,  to  work  with  Frank  Silvernail 
in  the  time  buying  department. 

FRED  P.  FIELDING,  since  1920 
with  N.  W.  Ayer  &  Son,  has  joined 
the  Adrian  Bauer  Adv.  Agency,  Phila- 
delphia, as  head  of  the  new  business 
department. 

JAMES  R.  LUNKE  &  Associates, 
Chicago  agency,  has  opened  a  Seattle 
office  in  the  Joseph  Vance  BIdg. 

REUBEN  H.  DONNELLY  Corp., 
Los  Angeles,  erroneously  listed  as  a 
general  advertising  agency  in  a  recent 
issue,  handles  direct  mail  only.  The 
firm  also  conducts  the  judging  of  con- 
tests and  handles  mailings  for  pre- 
mium campaigns,  according  to  W.  H. 
Le  Gore,  Pacific  Coast  manager. 


Stanford  to  London 

TONY  STANFORD,  on  the  New 
York  and  Hollyvvfood  production 
staff  of  J.  Walter  Thompson  Co. 
for  five  years,  has  been  appointed 
head  of  the  agency's  London  radio 
department,  and  is  scheduled  to 
take  over  in  mid-September.  He 
will  also  produce  shows  for  the 
agency  in  Paris  and  supervise  re- 
cordings from  Radio  Luxembourg 
and  Radio  Normandie.  Stanford 
produced  the  first  Lux  Radio  Thea- 
tre program  and  later  switched 
over  to  the  Rudy  Vallee  show, 
handling  it  for  several  years.  Since 
coming  to  Hollywood  he  inaugu- 
rated the  NBC  Kellogg  Circle, 
sponsored  by  Kellogg  Co.  and  also 
participated  in  the  writing  and 
production  of  other  sponsored  net- 
work programs.  Rae  Smith,  vice- 
president  in  charge  of  the  J.  Walter 
Thompson  Co.  London  Office,  was 
in  Hollywood  in  mid-July  to  com- 
plete arrangements  for  Stanford's 
transfer. 


KOMA  Appoints  F  &  P 

FREE  &  PETERS  has  been  appoint- 
ed national  representative  of  KOMA. 
Oklahoma  City,  it  was  announced  July 
17  by  Neal  Barrett,  general  manager. 
Free  &  Peters  also  represents  KOMA's 
sister  station  KTUL,  Tulsa. 


FORJOE  &  Co..  station  representa- 
tives, has  appointed  John  W^ohlmuth 
to  its  staff  to  specialize  in  foreign 
language  business.  Mr.  Wohlmuth  for- 
merly was  manager  of  the  third  class 
passenger  department  of  the  Hamburg- 
American  Line  and  North  German 
Lloyd. 
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Creative  Service 
'  Begun  by  Durst ine 

I  Wants  to  Avoid  Troubles  of 

:  Administrative  Routine 

1  ROY  S.  DURSTIXE.  who  resigned 
as  president  of  BBDO  last  April, 
has  established  a  new  advertising 
agency,  Rov  S.  Durstine  Inc.,  %\-ith 
offices"  at"  580 
Fifth  Ave.,  New 
York.  Telephone 
number  is  Bry- 
ant 9-2977.  A.  T. 
Gardiner,  foimer- 
ly  with  Xe  ics- 
u-eek  and  BBDO, 
and  John  Read 
Burr,  formerly 
with  Kenvon  & 
Eckhardt,  Black-  Mr.  Durstine 
ett-Sample-H  u  m  m  e  r  t  and  the 
Blackman  Co.  (now  C  o  m  p  t  o  n 
Adv.),  are  associated  with  Mr. 
Durstine  in  the  new  agency. 

Questioned  as  to  his  plans,  Mr. 
Durstine  told  Broadcasting  he  is 
interested  in  securing  only  a  limit- 
ed number  of  clients.  "The  hap- 
piest days  of  my  advertising  ca- 
reer," he  said,  "were  those  spent 
in  creative  work,  in  creating  ad- 
vertising copy  and  advertising  poli- 
cies for  my  accounts,  and  I  never 
again  intend  to  become  enmeshed 
in  the  details  of  agency  adminis- 
tration." 

This  thought  was  also  embodied 
in  an  announcement  advertisement 
of  the  new  company,  which  de- 
scribed it  as  "a  compact  organiza- 
tion designed  to  give  a  superlative 
type  of  ser\-ice  to  a  limited  number 
of  clients." 

Active  in  Radio 

While  Mr.  Durstine  refused  to 
discuss  future  plans  on  the  grounds 
that  the  agency  must  first  secure 
some  accounts  before  plans  would 
mean  anything,  it  is  generally  ex- 
pected that  the  new  company  will 
be  especially  active  in  radio.  Origi- 
nator of  the  At  water  Kent  Hour, 
one  of  radio's  first  big  name  pro- 
grams, Mr.  Durstine  organized  and 
for  a  time  directed  BBDO's  radio 
department  and  he  has  always  been 
intensely  interested  in  this  medium, 
whose,  course  he  helped  form.  Out- 
standing in  his  radio  pioneering 
was  his  early  insistence  that  plan- 
ning and  production  of  commercial 
programs  should  be  handled  by  the 
advertising  agency  and  not  left  to 
the  broadcaster. 

On  this  subject,  the  advertise- 
ment quoted  above  continues  its  de- 
scription of  the  agency  as  "a  group 
which  represents  the  longest  suc- 
cessful experience  in  the  radio 
field,  and  which  realizes  that  in- 
ter esting  announcements,  the 
mounting  costs  of  talent  and  a  real- 


83.4%* 

Of  Milwaukee  Listeners 
Tune  Regularly  to  Their 
Only  Community  Station 

WEMP 

That  Is  Why  WEMP 
Gets  Amazing  Results 

*  National    Advertising    Marketing  Survey 


istic  view  of  coverage  figures  are 
the  three  great  questions  in  radio 
today." 

For  the  last  two  months  Mr. 
Durstine  has  been  acting  as  a  con- 
sultant to  General  Motors  Over- 
seas, the  Xeic  York  Times  and 
NBC.  In  stating  that  he  "will  con- 
tinue his  work  for  these  companies, 
he  stressed  the  fact  that  it  in  no 
way  interferes  with  their  present 
agency  relations  and  that  he  has 
no  intention  of  soliciting  these  ac- 
counts for  his  own  agency.  In,  his 
work  for  NBC,  he  said,  he  has  had 
frequent  discussions  wiVa  execu- 
tives of  Lord  &  Thomas,  agency  in 
charge  of  the  network's  advertis- 
ing, as  well  as  with  President 
Lohr,  Executive  Vice  -  President 
Trammell  and  other  NBC  vice- 
presidents  and  department  heads. 
As  a  consultant  he  is  concerned  not 
only  with  NBC's  advertising  and 
promotion,  but  also  with  sales,  sta- 
tion relations,  publicity  and  gener- 
al company  policies,  he  stated,  add- 
ing that  the  situation  was  com- 
parable with  his  other  consulting 
clients. 


'Biggest  Audience' 

BIG  BROADCAST  is  t  h  e 
community  sing  each  Sunday 
from  Toronto's  Sunnvside 
Park  on  CFRB,  Toronto, 
under  sponsorship  of  Wes- 
ton's large  Canadian  bak- 
ing concern.  So  far,  attend- 
ance at  the  weekly  sessions 
has  run  between  12,000  and 
20,000  persons,  all  of  whom 
participate  in  the  sing — fol- 
lowing the  selections  on  the 
pages  of  the  "world's  largest 
song  book",  whose  pages 
measure  12  x  10  feet.  The 
program,  broadcast  9-9:30 
Sunday  evenings,  is  claimed 
by  CFRB  and  Richardson- 
MacDonald  Adv.  Service, 
which  handles  the  account, 
as  playing  to  the  biggest  reg- 
ular visible  audience — about 
16,000  on  the  average  —  of 
any  program  on  the  air. 


BURNETT  &  BRENNER,  New  York 
research  agency,  has  set  up  an  op- 
erating unit  called  the  Grocery  Labo- 
ratory specializing  iu  grocery  product 
research  in  the  metropolitan  New  York 
area.  It  will  record  the  movement  of 
branded  commodities,  test  premiums, 
sales  promotion  and  merchandising 
and  determine  dealer  reactions. 


N£W  YORK  •  CHICAGO  •  DETROIT  •  SAN  FBANCISCci 


Radio  Station  RepreMBUtativem 


ADD  50% 

Anything  that  we've  said  about  WIBW  during 
the  past  year,  ice  repeat    .    .    .   50%  plus 

ADD  50%*  to  last  year's  coverage.  WIBW's  ultra-modern 
transmitter,  antenna  and  ground  system  is  the  newest  and 
most  efficient  type  in  America. 


ADD  50%*  to  our  neighborly,  responsive  audience.  Include 
more  than  1,231,890  radio  homes  .  .  .  5,173,938  heavy- 
buving  listeners. 


e  ADD  50%*  to  the  established  sales  effectiveness  of  WIBW's 
"geared  to  the  market"  programs — the  preferred  programs 
throughout  Kansas  and  almost  half  of  all  adjoining  states. 

•  ADD  50%*  to  your  potential  inquiries,  sales  and  consumer 
acceptance  from  every  prosperous  county  in  "America's 
Granary."  Let  WIBW  do  a  PLUS  selling  job  for  you. 


*  Our  May  15,   1939   intensity  survey  shoiced   a   radio   home   increase  of  293°o, 
but  ( as  usual )  ice  prefer  to  he  conservative. 


K«  Columbia's  outlet  for  kansas 


Ben  Ludy,  Manager 

Represented  by 
CAPPER  PUBLICATIONS,  INC. 
New  York — Detroit — Chicago — Kansas  City,  ]Mo.- 


-San  Francisco 
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SORRY, 
BOYS, 

ACCESS  (KY.) 
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State.  But  ^A  V      .  Louisville 
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AGENCY  IS  CITED 
IN  FTC  COMPLAINT 

ISSUING  a  complaint  against  an 
advertising  agency  for  the  first 
time  under  the  Wheeler-Lea  amend- 
ment to  the  Federal  Trade  Com- 
mission Act,  the  FTC  has  cited 
Purity  Products  Co.,  Sioux  City, 
la.,  for  "grossly  exaggerated  and 
false"  advertising  claims  and 
named  as  joint  respondent  Landon 
&  Warner  Co.,  Chicago  agency 
handling  the  account.  The  action, 
disclosed  July  20,  grew  out  of  ad- 
vertising claims  made  in  printed 
media  for  "Wheatol",  a  drug  rep- 
resented to  contain  Vitamin  E. 
Landon  &  Warner  Co.  is  the  first 
agency  cited  since  the  FTC  an- 
nounced in  February  that  it  would 
hold  agencies  responsible  for  ad- 
vertising copy,  along  with  the 
manufacturer  or  distributor  of  the 
questioned  products  [Broadcast- 
ing, Feb.  15]. 

PGad  B.  Morehouse,  director  of 
the  FTC  Radio  &  Periodical  Divi- 
sion, has  distributed  more  than  50 
questionnaires  to  advertising  agen- 
cies as  the  preliminary  step  in  an 
investigation  to  determine  the  de- 
gree of  their  responsibility  for 
questionable  advertising  copy. 
Stipulations  have  been  prepared 
for  agencies  in  several  instances, 
and  it  is  understood  several  of  the 
stipulation  cases  have  progressed 
to  a  point  where  the  agency  must 
sign  soon  or  become  subject  to  a 
formal  complaint. 

In  as  many  cases  as  possible, 
both  the  agency  and  the  client  are 
asked  to  sign  the  stipulation  at 
the  same  time,  although  separate 
stipulations  for  the  agency  and  the 
client  are  being  insisted  upon.  In 


COMPLETE 
COVERAGE I 


or  THE 


RICH  MEMPHIS  MARKET 


9  In  doing  a  thorough  job  of  selling, 
it's  the  COVERAGE  of  the  market  that 
counts.  WMC,  the  dominant  radio 
station  of  the  Memphis  market,  leads 
every  other  station  in  this  intensive 
trade  area  in  national,  local,  and  net- 
work business. LetWMC  send  yoursales 
message  into  39-9,540  radio  homes. 


'empfud 


ki 


5,000  Watts  Day 
1,000  Watts  Night 

NBC  RED  NETWORK 

Owned  and  Operated 

THE  COMMERCIAL  APPEAL 


NATIONAL    REPR1.SENTATI  VE:    THE    BRANHAM  CO. 


WHEN  General  Mills,  Minneapolis 
(Korn  Kix),  as  promotion  for  its 
weekly  half  hour  NBC  Grouch  Club 
program,  staged  an  all-day  Grouch 
convention  in  the  Hollywood  (Cal.) 
Bowl  on  July  16,  H.  M.  (Mix)  Dan- 
cer, executive  of  Blackett-Sample- 
Hummert,  Chicago  agency,  servic- 
ing the  account,  and  Bill  Weddell, 
(right) ,  NBC  Chicago  account 
executive,  were  on  hand  to  partici- 
pate in  the  activities.  More  than 
25,000  persons  attended  the  con- 
vention. 

line  with  this  policy,  the  Division 
has  tentatively  adopted  a  stipula- 
tion form  for  agencies  based  on 
admissions  the  client  is  willing  to 
make,  since  in  many  eases  the 
agency  might  not  have  sufficient 
scientific  knowledge  of  a  particu- 
lar product  on  which  to  base  ad- 
missions of  its  own.  The  FTC's  re- 
cent action  in  the  Purity-Landon 
&  Warner  case  indicated  that  in 
cases  where  the  effort  to  secure 
separate  signed  stipulations  fails, 
the  complaint  is  addressed  jointly. 


WHEN  the  Canadian  Broadcasting 
Corp.'s  newest  .50,000-watt  plant, 
CBK,  Watrous,  Sask.  [Broadcast- 
ing, July  15]  was  dedicated  July  29, 
speakers  scheduled  for  the  ceremonies 
were  W.  L.  Broekington,  CBC  chair- 
man, from  London  ;  William  S.  Paley, 
CBS  president,  from  New  York ;  and 
the  provincial  prime  ministers,  W.  J. 
Patterson  of  Saskatchewan.  John 
Bracken  of  Manitoba  and  WiUiam 
Aberhart  of  Alberta.  The  station,  an 
RCA  of  Canada  installation,  is  a  sis- 
ter outlet  to  CBA,  Sackville,  N.  B., 
opened  last  April. 


GEORGE  MILLER,  David  Stott 
Bldg.,  Detroit,  announces  he  is  now 
offering  a  thrice-weekly  serial,  Tom 
Sawyer,  based  on  the  famous  Mark 
Twain  characters. 


AGEICY 

yn'ppoifttmeiCh 

FERGUSON-SHERMAN  Mfg.  Corp.,  Dear- 
born, Mich.,  distributors  of  the  new  Ford 
tractor  with  the  Ferguson  system  of  hy- 
draulically-controUed  unit  implements,  to 
N.  W.  Ayer  &  Son.  Philadelphia. 

CALORIC  GAS  STOVE  WORKS.  Phila- 
delphia (ranges,  heaters,  furnaces),  to 
Ivey  &  Ellington,  Philadelphia.  Promotional 
plans  will  be  announced  later. 

LANSING  MFG.  Co.,  Los  Angeles,  makers 
of  sound  equipment,  to  Fred  A.  Lenfestey 
Co.,  that  city. 

STANDARD  VITAMINS  Corp.,  New 
York  (Candicod),  and  Hygienic  Tube  and 
Container  Corp.,  New  York,  to  Al  Paul 
Lefton  Co.,  New  York.  Radio  may  be 
used  in   late  September. 

MICHIGAN  STATE  APPLE  Commission, 
Lansing,  Mich.,  to  Brooke,  Smith,  French 
&  Dorranee,  Detroit. 

HALGAR  Inc.,  Chicago  (shampoo),  to 
Bozell  &  Jacobs,  that  city.  Radio  test  in 
Chicago  will  start  soon. 

CARFORD  Corp.,  New  York  (proprie- 
tary), to  Philip  Ritter  Co.,  N.  Y.  Radio 
may  be  used  in  late  August. 

ZONITE  PRODUCTS  Corp..  New  York 
(Forhans's  toothpaste),  to  Erwin,  Wasey 
&  Co.,  New  York.  Plans  for  advertising 
have  not  been  completed. 

VENZAMER  ROTENONE  Corp.  (insec- 
ticide)   to   Redfield-Johnstone,   N.  Y. 

BENEFICIAL  MANAGEMENT  Corp.,  Los 
Angeles,  operating  41  personal  finance  com- 
panies west  of  the  Mississippi,  to  Barton 
A.  Stebbins  Adv.  Agency,  Los  Angeles. 
Will  use  radio  along  with  other  media. 

NODOZ  AWAKENERS,  Oakland,  Cat,  to 
Tomaschke-EUiott,  Oakland. 

DEL  MONTE  CREAMERY,  San  Fran- 
cisco, to  Sidney  Garfinkel  Adv.  Agency, 
San  Francisco. 

COLUMBIAN  BANK  NOTE  Co.,  Chicago, 
to  Coe,  Guy  &  Walter,  Chicago. 

LINK  CHEMICAL  Co.,  Emporia,  Kan. 
(GIMP  athlete's  foot  remedy),  to  Watts, 
Payne  Adv.,  Tulsa. 

ZONITE  PRODUCTS  Corp.,  New  York 
(Forhan's  toothpaste),  to  Erwin,  Wasey 
&  Co.,  N.  Y. 

PRESS  PHOTO  GUILD,  Chicago  (photo 
service),  to  Malcolm-Howard  Adv.  Agency, 
Chicago. 

MAJESTIC  RADIO  &  TELEVISION  Corp., 
Chicago,   to   RuthraufE   &   Ryan,  Chicogo. 

TAPPAN  STOVE  Cc,  Mansfield,  O.  (gas 
ranges),  and  Ferro-Enamel  Corp..  Cleve- 
land (porcelain  and  enamel),  to  McCann- 
Erickson,  Cleveland. 

J.  A.  FOLGER  &  Co.,  Kansas  City  (coffee 
&  foods ) ,  to  Lord  &  Thomas,  New  York. 
Raymond  R.  Morgan  Co.,  Hollywood,  con- 
tinues to  represent  J.  A.  Folger  &  Co., 
San  Francisco.  In  Tulsa  the  Folger  ac- 
count is  placed  on  KTUL  and  not  KVOO 
as  incorrectly  announced. 


"And  when  you're  making  a  drive  for  sales,  don't  forget 
CKAC  .  .  .  Canada's  Busiest  Station!" 

CKAC,  Montreal  "Canada's  Busiest  Station"— affiliated  witli  CBS 
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Set  Industry  Rules 

NEW  trade  practice  rules  for  the 
radio  receiving  set  manufacturing 
industry,  promulgated  upon  appli- 
cation of  the  industry  through  Ra- 
dio Manufacturers  Assn.  and  after 
public  hearings  held  in  Washing- 
ton, were  announced  by  the  Fed- 
eral Trade  Commission  July  22. 
The  rules  provide  for  elimination 
and  prevention  of  false  advertising, 
deceptive  selling  methods,  and  other 
unfair  trade  practices,  and  are  de- 
signed to  protect  the  purchasing 
public  and  maintain  fair  competi- 
tive conditions  in  the  industry. 


BOB  GARRED,  newscaster  of  KSFO, 
San  Francisco,  was  chosen  as  the 
subject  featured  on  the  cover  of  the 
.July  issue  of  Pacific  Sportsman,  sports 
magazine  published  in  San  Francisco. 


NBC  Thesaurus  as  of  July  1  included 
i  !  2,912  selections,  according  to  an  an- 
t-  i   nouneement  by  NBC.  Total  includes 
»      1.150  popular  musical  selections,  sub- 
divided into  848  dance  numbers,  213 
vocal  numbers   and  89  instrumental 
5      solos ;  1,142  concert  musical  selections, 
J      made  up  of  386  instrumental  groups, 
108  instrumental  solos  and  648  vocal 
numbers ;    143    symphonic  selections, 
'      376  hillbilly  pieces  and  101  scene-set- 
'      ting  and  sound  efEect  selections.  An 
I  accompanying  letter  states  that  as  of 
'      July  15  the  Thesaurus  total  had  risen 
1  I  to  2.951. 

I  !  KASFER-GORDON  Inc.,  Boston,  re- 
'  :  ports  the  sale  of  The  Adventures  of 
i  Uncle  Jimmy,  156  quarter-hour  series, 
■  '  to  New  England  Baking  Co.  for  daily 
'      sponsorship   on   WPRO,  Providence. 

Other  sponsors  include  2-in-l  Polish, 
I      Shinola,    Dr.    Pepper   and  Castilian 
soap.  Its  Wade  Lane's  Home  Folks 
has  been  purchased  by  Commonwealth 
Baking  Co.  for  placement  on  WTAG, 
Worcester ;  also  bv  White  House  Cof- 
i  fee  for  WXYZ,  Detroit,  and  WJTN, 
I  Jamestown,  N.  Y. 

AMERICAN  UNION  for  Concerted 
Peace  Efforts,  which  on  July  19  broad- 
cast a  special  program  The  War  Mak- 
I  ers  on  WMCA,  New  York,  is  offering 
f  transcriptions  of  the  quarter-hour  pro- 
j  gram  to  approximately  250  stations 
j  throughout  the  country.  Featured  on 
;!  the  transcriptions  is  a  dramatization 
]!  by  actors  supplied  by  the  Theatre  Arts 
1  Comnittee.  in  addition  to  a  short  ad- 
I  dress  by  Clark  Meiehelberger.  chair- 
I  man  of  the  League  of  Nations  Associa- 
I  tion. 

1    MILLERTAPE  reproducing  appara- 
I    tus  has  been  installed  at  WTIC,  Hart- 
i    ford,  for  transmission  of  programs  re- 
i    corded  on  film  by  the  Miller  process. 
!    This  is  the  second  50  kw.  station  so 
!    equipped  within  the  last  month,  the 
'I    other  bpin?  WOR.  Newark,  which  is 
!  I    currently   broadcasting  Kay  Kyser's 
Kollege  of  Musical  Knowledge,  spon- 
sored by  American  Tobacco  Co. 
Ij    (Lucky  Strikes),  Thursday  evenings 
(!    from  a   Millertape  recording  of  the 
'     program's  Wednesday  evening  broad- 
cast on  NBC. 

JEAN  V.   GROMBACH   Inc.,  New 
j     York,  about  Aug.  4  will  start  recording 
]    65  quarter-hour  programs,  which  will 
'  I'  be   based    on    Adi^enture  Magazine's 
'  I*    two  features  "Adventure's  Campfire" 
and  "Ask  Adventure."  Transcriptions 
will  be  available  for  sponsorship  to 
regional  and  local  bread  accounts  to 
j;    be  heard  thrice  weekly  on  a  list  of  32 
I    stations,  which  are  not  available  as 
j  yet. 

I  1    FIELD   BROS.,   Hollywood  produc- 
I    tion  unit,  under  direction  of  J.  Don- 
ald Wilson,  has  started  to  produce  a 
new  transcribed  series.  A  Woman's 
World.  It  will  be  in  52  episodes  of 
j      five  quarter  hour  programs  each  and 
j  '    stellar  film   talent   will   be  featured 
'  1     throughout.  The  series  is  being  cut  by 
i       Radio    Recorders    Inc.,  Hollywood, 
with  Gale  Gordon  as  narrator, 
i    HOLLYWOOD  RECORDERS,  Hol- 
'      lywood  transcription  concern,  under  di- 
rection of  Don  Brodie,  is  cutting  a  se- 
ries on  old-time  fighters,  and  another 
ji    on  oddities  in  the  film  world,  both 
'  I    written  by  Jim  Tully.  There  will  be 
!     26  quarter-hour  episodes  to  each  se- 
ries. 

I  RADIO  PRODUCTIONS,  Denver,  is 
recording  a  new  daily  series  of  civic 
interview  programs.  Fort  Collins,  the 
City    Beautiful,    which    started  on 

;     KFKA,  Greeley,  Colo.,  July  27. 

M.  J.  MARA,  for  two  years  sales 
manager  of  C.  P.  MacGregor  Co.,  Hol- 
lywood transcription  concern,  has 
joined  Recordings  Inc.,  that  city,  in  a 
similar  capacity. 


HARRY  MARTIN  ENTERPRISES, 
Chicago  program  firm,  has  moved  to 
Suite  1915,  360  N.  Michigan;  phone 
Randolph  3842. 


TRANSCRIPTIONS,  41  of  them, 
of  historically  and  educationally 
significant  broadcasts  were  pre- 
sented last  month  to  the  Minne- 
sota State  Historical  Society  by 
WCCO,  Minneapolis.  Max  Carl 
(left) ,  educational  director,  pre- 
sents them  to  Willoughby  M.  Bab- 
cock  (left),  curator,  and  Theodore 
Blegen,  president.  Among  the  discs 
were  Kaltenborn's  coverage  of  the 
Czech  crisis,  Minnesota  winter 
carnival  broadcasts,  addresses  by 
State  Congressmen,  WCCO  reports 
on  the  Anoka  tornado  and  others. 


I RADIO  MAKES  FANS 
And  Fishts  When  Baseball 
 Games  Are  on  Aii  

NEW  PROOF,  if  any  more  be 
needed,  that  baseball  broadcasts 
turn  placid  housewives  into  rabid 
fans  is  offered  by  WOR,  Newark. 
On  June  30,  says  the  station,  fe- 
male attendance  records  at  Ebbetts 
Field  were  broken  when  5,000 
wom.en  took  advantage  of  the  La- 
dies' Day  bargain  rates  to  see  the 
Dodgers  play.  The  following  La- 
dies' Day,  July  7,  this  record  fell 
when  some  25,000  women  took  Red 
Barber's  broadcast  advice  and 
turned  out,  forcing  the  club  to  shut 
its  gates  at  3  p.  m.  after  15,012 
women  had  entered  the  stands. 

WOR  also  offers  another  fact 
anent  baseball  broadcasting:  On 
July  8,  when  a  crowd  of  75,000 
bathers  were  swimming  and  sun- 
ning at  Brighton  Beach,  it  being 
Saturday  afternoon,  the  manage- 
ment began  sending  WOR's  broad- 
cast of  the  Dodgers-Giants  game 
over   its    public    address  system. 


arousing  the  crowd's  partisan  spirit 
and  resulting  in  so  many  fights 
that  the  management,  in  dismay, 
cut  off  the  game  and  substituted 
soothing  music  to  calm  down  the 
baseball-conscious  bathers. 


tests ' . . 
they  use 

wowo 


THE  wowo  Staff  production  of  "Calling  All  Poets"  was  chosen  by  the 
Miles  Laboratories,  Inc.,  of  Elkhart,  Indiana,  in  preference  to  transcrip- 
tions of  the  same  show  produced  by  nationally  known  studios.  WOWO 
program  scheduled  8:30  to  9:00  P.M.,  C.D.S.T.  Fridays  for  13  weeks. 

The  WOWO  Market  is  a  favorite  "test  spot"  for  many  national  advertisers . . . 
May  we  show  you  why?  . . .  Call,  wire  or  write. 


1  0,00  0  Watts 


116  0  Kilocycles 


NBC    Basic   Blue  Network 


FORT  WAYNE  •  INDIANA 


WESTINGHOUSE  RADIO  STATIONS,  INC. 

FREE  &.  PETERS,  Inc. 
National  Representatives 


■INDIANA'S    MOST    POWERFUL    RADIO  STATION 
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MONTR  LLL 


/  IN 

'Canada's 

RICHEST 
MARKET 


The  majority  of  people  in 
Greater  Montreal — English 
and  French — tune  regularly 
to  CFCF  for  their  radio 
entertainment.  It  has  be- 
come a  20  year  habit.  Your 
broadcast  advertising  will 
reach  a  bilingual  market  of 
over  1,000,000  people. 
CFCF  can  build  sales  for 
you. 

CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 

CANADIAN 
MARCONI 
COMPANY 


Representatives : 
CANADA 
All  Canada  Radio  Facilities 
U.  S.  A. 
Weed  8C  Company 

NBC  Affiliate 

^^^^^^^^  ^ 


CFCF 


PROGRAMS 


IN  RESPONSE  to  many  requests 
from  listeners,  Fulton  Lewis  jr., 
MBS  Washington  commentator, 
will  inaugurate  a  new  feature  on 
his  nightly  broadcasts  this  fall  by 
interviewing  12  leading  1940  presi- 
dential possibilities,  both  Republican 
and  Democrat,  and  then  discuss- 
ing pro  and  con  reports  on  their 
records,  experience  and  political 
views.  Listeners  will  be  invited  to 
send  in  questions  for  Mr.  Lewis  to 
ask  the  possible  candidates. 

Saga  of  the  Rails 

DRAMATIC  development  of  the 
railroad  industry  from  1828  to  the 
modern  day  is  the  subject  of  the 
new  Romayice  of  the  Railroads  pro- 
gram broadcast  for  one  hour  on 
Fridays  on  NBC-Blue.  Historic 
events  are  dramatized  by  a  cast 
of  40  actors,  railroad  ballads  are 
sung  by  the  Keystone  Quartet,  and 
talks  are  presented  on  the  nation's 
dependence  on  railroads  by  Grover 
Whalen,  Leland  Cutler  and  Rufus 
Dawes,  presidents,  respectively,  of 
the  New  York  World's  Fair,  the 
San  Francisco  Exposition,  and  the 
1933-34  Century  of  Progress  in 
Chicago. 

The  Living  Honored 

SALUTES  to  prominent  persons 
of  the  Rio  Grande  Valley  are  given 
during  a  Wednesday  evening  quar- 
ter-hour program  titled  Flowers  to 
the  Living  on  KGRV,  Weslaco,  Tex. 
Sponsored  by  the  Rio  Valley  Sin- 
clair Bulk  Dealers,  the  26-week  se- 
ries is  designed  to  acquaint  KGRV 
listeners  with  outstanding  social 
and  civic  acts  performed  by  citizens 
of  the  valley.  Brad  Smith  handles 
the  interviews  on  the  show  and  each 
guest  is  awarded  a  silver  plaque 
in  recognition  of  his  work.  The  26 
guests  are  being  selected  by  a  cit- 
izens' committee  of  the  valley. 


Offset  to  Serials 

BREATHER  for  drama-saturated 
housewives  is  For  Women  Only, 
new  weekday  morning  quarter-hour 
sponsored  by  a  local  laundry  firm 
on  KOMA,  Oklahoma  City.  Broad- 
cast Monday  through  Thursday, 
8:45-9  a.  m.,  the  all-music  program 
is  spotted  on  the  KOMA-  morning 
schedule  to  break  up  the  line  of 
network  serials.  Merchandising 
hook  consists  of  picking  names  of 
10  housewives  from  the  city  direc- 
tory each  day  and  awarding  them 
a  pair  of  theatre  tickets  if  they 
hear  their  names  broadcast. 

Down  on  the  Farm 

THE  AMERICAN  farmer,  with 
his  family,  can  hear  his  activities, 
problems,  and  home  life  and  opin- 
ions reported  on  Coluvibia's  Coun- 
try Journal,  new  weekly  series  con- 
ducted by  Charley  Stookey  which 
started  July  30  on  a  nationwide 
CBS  network,  Sundays,  5:5:30  p.  m. 


WHEN  Alice  Stevens,  a  night  club 
hostess  (left)  was  elected  mayor 
of  the  new  boom  town  of  Disney, 
Okla.,  last  month,  WMBH,  Joplin, 
Mo.  dispatched  its  woman  news 
commentator,  Mary  Curtis  Cheno- 
weth,  to  interview  her.  Called  the 
"dictator"  of  the  town.  Miss  Stev- 
ens made  national  headlines  when 
she  remarked,  "You  can't  be  ar- 
rested for  disturbing  the  peace  in 
Disney  'cause  there  ain't  gonna  be 
no  peace." 


"Guest  of  Honor" 
ALBERT  KUHLMAN,  furrier,  a1> 
tracts  attention  to  his  Guest  of 
Honor  program  on  KRNT,  Des 
Moines,  by  picking  a  local  woman's 
name  at  random  from  the  telephone 
book.  She  is  told  during  the  broad- 
cast (three  mornings  weekly)  that 
she  is  "guest  of  honor"  for  the 
day,  will  receive  two  tickets  to  a 
local  theater  and  may  place  her  fur 
coat  without  charge  in  the  Kuhl- 
man  vaults.  Program  itself  is  com- 
posed of  recorded  music,  time  sig- 
nals, weather  reports  and  such. 

Brickley's  Culture 

FACTS  on  current  sports  events 
and  comments  on  health  both  in 
sports  and  in  business  will  be  the 
subject  of  Keeping  Fit,  new  twice- 
weekly  program  starting  on 
WCNW,  Brooklyn,  July  18.  Charlie 
Brickley,  former  Harvard  All- 
American  football  player  noted  for 
his  drop-kicking  ability,  will  con- 
duct the  program  with  the  assist- 
ance of  Maurice  C.  Dreicer,  com- 
mentator, and  Wellington  Wright, 
public  relations  director. 

Louisiana  Drama 

STRAW  HAT  drama,  like  that 
seen  in  roadside  theaters,  is  pre- 
sented on  the  new  Summer  The- 
ater of  the  Air  series  of  WWL, 
New  Orleans.  The  station  has  lent 
all  its  facilities  to  the  project,  which 
is  participated  in  by  more  than 
150  volunteers.  The  series  includes 
broadcasts  of  rehearsals  as  well  as 
the  finished  product. 

Men  of  Muscle 

BRINGING  as  studio  guests  per- 
sonages in  the  world  of  physical 
culture.  Strength  &  Health  Forum 
has  been  started  weekly  on  WELI, 
New  Haven,  by  Announcer  Bob 
Fleming,  weight-lifting  champion 
of  the  South. 

Talkers  on  Trial 

STAFF  announcers  of  KFRU,  Co- 
lumbia, Mo.,  gather  twice  each 
week  to  participate  on  the  new 
School  for  Spielers  program,  where 
they  are  quizzed  on  pronounciation, 
world  affairs  and  general  knowl- 
edge. 


WFBL .  Syracuse 


Factory  Payrolls  are  Up  ... 

Consumer  Purchasing  Power  is  HIGHER  in  SYRACUSE 


Twenty-two  factory  payrolls — represent- 
ing diversified  lines  of  production — showed 
a  consistent  increase  every  month  for  the 
first  six  months  of  this  year  over  the  same 
period  of  last  year.  Dollar  sales  in  Syra- 
cuse Department  Stores  were  14%  higher 
than  in  June  1938.  New  car  registrations 
in  Onondaga  County  for  this  past  month 
exceeded  those  of  June  1938  by  54.9%, 

For     full     details,  rates   

and  time  available  write  or 
wire  "WFBL,  Syracuse.  New 
York,  or  Free  &  Peters, 
Inc.,  national  representa- 
tives. 


rolling  up  a  gain  of  38%  over  the  first 
half  year  of  1938. 

Business  is  better  in  Syracuse 

This  means  that  there's  more  money  in 
Syracuse — more  money  to  spend  for  prod- 
ucts advertised  over  WFBL,  the  favorite 
station  of  Syracuse  and  Central  New  York 
listeners.  Get  your  share  of  this  rich,  pros- 
perous market! 


ONONDAGA  RADIO  BROADCASTING  CORP. 

Syracuse,  Neui  York 
MEMBER  BASIC  NETWORK  COLUMBIA  BROADCASTING  SYSTEM 
National  Representatives,  Free  &  Peters,  Inc. 

New  York       Chicago       Detroit       San  Francisco       Los  Angeles 
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A  Sponsor,  Too 

THE  LOCAL  office  of  the 
Eniplojinent  Service  at  Long- 
view,  Wash.,  recently  sold  a 
furniture  account  for  station 
KWLK.  The  Employment 
office  had  a  Job  Clinic  pro- 
gram idea  and  proceeded  to 
get  its  ovm  sponsor,  with  the 
station  management's  sanc- 
tion. 


For  Mortuaries 
UNIQUE  slant  on  a  program  de- 
signed for  sale  to  undertakers  and 
mortuaries  is  a  quarter-hour  series 
aired  at  noontime  on  Sundays  on 
WHBL,  Sheboygan,  Wis.  Featured 
is  Richard  Cuniif,  12-vear-old  son 
of  Ed  Cuniff,  WHBL  manager, 
singing  hymns.  Pictures  of  Dick  are 
given  to  all  listeners  writing  in. 
Signed  for  52  weeks  by  the  local 
Ramm  Funeral  Home  the  program 
is  proving  very  successful  accord- 
ing to  WHBL. 

Cones  for  Stumpers 
RIDDLES  were  ruled  out  through 
necessity  recently  by  the  three  staff 
members  of  WHEC,  Rochester, 
who  conduct  the  weekly  Ask  Us  a 
Question  program  at  Municipal 
Beach,  with  ice  cream  cones  going 
to  children  who  ask  questions  which 
stump  the  board.  Children  came 
prepared  with  nothing  but  riddles, 
and  a  "mile  long"  line  formed  at 
the  soda  fountain. 

At  Life's  Beginning 
WBBM,  Chicago,  featured  mem- 
bers of  the  local  "Men  over  40 
Club"  July  22  during  its  Saturday 
morning  Meet  Chicago  series.  Ken 
Ellington,  roving  r  e  p  or  t  e  r  of 
WBBM,  interviewed  Merrill 
Humphrey,  president  of  the  club 
which  is  composed  of  executives 
i '  who  held  responsible  jobs  in  the 
upper  money  brackets  before  the 
depression. 

Daily  Pout 

NO  MUSIC,  no  cheery  greetings 
and  not  a  word  about  the  sunshine 
is  the  guarantee  of  Bob  Carter's 
early  morning  Rise  &  Whine  pro- 
gram heard  daily  on  WMCA,  New 
1 1  York.  Carter,  under  the  name  of 
Jim  Grouch  for  this  program,  feels 
that  listeners  may  be  tired  of  the 
usual  cheerful  morning  broadcasts 
and  would  like  a  change. 

Band  Styles 

COMPARING  the  styles  of  various 
orchestras  and  vocalists  by  pre- 
senting the  same  tunes  by  the  dif- 
ferent artists,  the  new  daily  Re- 
corded Coviparisons  program  of 
WIBG,  Glenside,  Pa.,  features  pop- 
ular recordings,  selected  by  An- 
nouncer Rupe  Werling. 

Big  Moments 

THE  "most  most  moving  minute  in 
their  careers"  is  the  theme  of  an 
interview  series  recently  introduced 
on  Switzerland's  Radio  Romande. 
Swiss  champions  in  various  lines 
of  sport  are  brought  before  the 
microphone  to  tell  their  stories. 

Baseball  Moments 

INCIDENTS  in  the  lives  of  base- 
ball heroes  are  dramatized  on  the 
new  quarter-hour  sustaining  series. 
Diamond  Dust,  of  WWJ,  Detroit. 
Paul  Williams,  WWJ  sportscaster, 
writes  the  scripts  and  handles  the 
commentaries. 


Canada  Dry's  Story 

(Continued  from  Page  26) 

Milton  Cross,  announcer  on  the 
show,  is  clocked  on  his  center  com- 
mercial each  week,  with  an  admon- 
ition from  Fadiman  on  those  rare 
occasions  when  he  talks  more  than 
60  seconds.  The  listener  is  made 
to  feel  that  his  "entertainment  in- 
terests" are  constantly  protected. 

Similarly  Canada  Dry  has  kept 
its  prizes  low — $5  for  questions 
used  and  an  additional  $10  for 
those  that  stump  the  experts,  to 
maintain  the  program's  "for  the 
fun  of  it"  aspect.  Announcement 
of  prizes  "with  the  compliments 
of  Canada  Dry"  affords  another  re- 
strained way  of  getting  the  spon- 
sor's name  into  the  program. 

Merchandising  Trends 

This  does  not  mean,  however, 
that  Information  Please  is  spon- 
sored simply  as  institutional  ad- 
vertising. Direct  sales  are  the  goal 
and  its  achievement,  proved  by  the 
figures  earlier  in  this  ai'ticle,  has 
been  the  result  not  only  of  smart 
program  tactics  but  also  of  one  of 
the  most  intensive  merchandising 
campaigns  in  radio  history.  Begin- 
ning six  weeks  before  the  first 
sponsored  broadcast,  Canada  Dry 
has  been  hard  at  it,  selling  the 
program  and  the  product  to  the 
trade  and  public.  Distributors  are 
constantly  consulted  on  dealer  re- 
action ;  retailers  have  been  given 
bottle  neck  displays,  counter  cards 
and  window  cards,  as  well  as  a 
four-page  broadside  describing  the 
program  and  its  success.  A  special 
dealer  newspaper,  Information 
Please  Neivs,  keeps  the  trade  in- 
formed on  the  program's  progress. 

To  the  public  merchandising  is 
achieved  bj'  acknowledging  every 
letter  received  with  a  courtesy  card 
and  a  folder  on  the  program;  mail 
addressed  to  the  program's  per- 
sonalities is  answered  by  the  indi- 
viduals concerned ;  successful  ques- 
tioners receive  attractive  certifi- 
cates with  their  checks;  studio 
guests  get  a  five-page  illustrated 
folder. 

The  offer  of  an  Information 
Please  game  in  return  for  two 
labels  or  bottle  caps  and  10  cents 
to  cover  handling  exhausted  the 
first  printing  of  100,000  in  short 
order  and  a  second  edition  is  now 
being  rapidly  distributed.  Other 
merchandising  includes  Informa- 
tion Please  fashion  shows  in  de- 
partment stores,  a  Pathe  newsreel, 
a  film  short  produced  by  the  spon- 
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sor,  newspaper  and  magazine  ad- 
vertising by  both  dealers  and  the 
company. 

Brochure,  attractively  printed  in 
blue  and  white  and  illustrated  with 
pictures  of  the  program's  person- 
alities, includes  a  back-cover  pocket 
containing  an  Information  Please 
game  as  well  as  color  proofs  of 
the  company's  magazine  tie-in  ad- 
vertisements. 


Lea  &  Perrins  on  29 

LEA  &  PERRINS,  New  York, 
(sauce),  on  Sept.  25  will  start  a 
varying  schedule  of  from  two  to 
six  weekly  100-word  announce- 
ments on  29  stations.  The  26-week 
schedule  will  consist  wholely  of 
nightime  announcements,  according 
to  Schwimmer  &  Scott,  Chicago 
agency  handling  the  account. 


Primary  coverage  of  a  pri- 
mary market  in  buying 
power. 
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WeIl  harvest 
t+iis  crop 
tomorrow  / 


A  slight  exaggeration,  yes— but  all  fooling  aside,  the 
crops  up  here  in  the  Red  River  Valley  are  gigantic. 
It*s  a  cinch  to  raise  almost  anything  in  this  fertile 
valley  ....  including  sales  quotas  t  For  our  busy 
hayseeds  make  plenty  of  money— and  spend  it  almost 
as  fast  as  they  make  it! 

WDAY  is  the  only  chain  station  that  covers  all  the 
Red  River  Valley.  It^s  one  of  the  most  productive 
smaller  stations  in  the  entire  U.  S.  A.  If  you  want 
the  PROOF,  just  write  us.  WeWe  got  some  facts 
to  show  you! 

WDAY,  INC 


N.  B.  C. 

ASniiated  with  the  Fargo  Forum 

FARGO 
N.  D. 
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NATIONAL 
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Legal  Case  Against  Censorship 

(Continued  from  Page  33) 


Judge  Davis  Confirmed 

EWIN  L.  DAVIS,  member  of  the 
Federal  Trade  Commission  and  co- 
author of  the  original  Radio  Act 
of  1927,  on  July  19  was  confirmed 
by  the  Senate  for  another  seven- 
year  term.  A  native  of  Tennessee, 
Judge  Davis  also  was  the  author 
of  the  Davis  Equalization  Amend- 
ment, which  set  up  the  quota  sys- 
tem for  distribution  of  broadcast 
facilities.  This  provision,  highly 
provocative,  was  repealed  by  Con- 
gress several  years  ago. 


WSAL,  Salisbury,  Md..  on  July  27 
broadcast  the  Chineoteague  Island 
Wild  Pony  Roundup,  the  only  event 
of  its  kind  in  the  country. 


with  pains  and  penalties  if  they 
fail  to  comply.  It  is  the  difference 
between  servitude  and  voluntary 
restraint. 

One  may  and  does  impose  upon 
himself  restraints  that  are  in  the 
nature  of  voluntary  censorship,  but 
to  conclude  that  there  is  no  essen- 
tial difference  between  such  volun- 
tary restraint  and  that  which  may 
be  imposed  upon  one  by  govern- 
ment is  again  to  lose  sight  of  the 
whole  philosophy  that  underlies  our 
government. 

Speaks  for  Itself 

Voluntary  restraint  by  an  asso- 
ciation is  the  American  way  of 
making  sure  the  performance  of  a 
duty  that  is  always  coincident  to  a 
right.  The  failure  properly  to  live 
up  to  the  duty  may  be,  under  given 
conditions,  a  warrant  for  taking 
away  the  right  or  privilege;  but 
unless  we  are  to  transform  com- 
pletely our  concept  of  government, 
the  right  cannot  in  the  first  in- 
stance be  given  subject  to  condi- 
tions that  of  themselves  curtail  the 
freedom  that  is  contemplated  by 
the  Bill  of  Rights. 

Again  I  say  to  you  that  our 
theory  of  Government  contemplates 
citizens  full  grown,  capable  in 
themselves,  who  do  not  need  the 
guiding  hand  of  Governmental 
guardianship  no  matter  how  be- 
nevolently applied. 

The  Commission  cannot,  by  an 
expression  of  what  it  declares  to 


be  its  intent  in  adopting  43.02(a), 
actually  restrict  that  or  any  other 
regulation  that  it  may  adopt  vdth- 
in  a  confine  of  intent.  The  regula- 
tion speaks  for  itself  and  the  fact 
that  we  may  be  told  that  it  is  to 
remain  innocuous  and  as  an  ex- 
pression of  desire,  may  serve  to 
make  those  bound  by  it  feel  less 
of  concern,  but  cannot  change  the 
question  of  power  or  desirability. 

The  real  question  here  is  not 
what  the  Commission  intended  by 
the  rule,  but  what  the  rule  actually 
accomplishes  and  hence  the  funda- 
mental issue  is  whether,  under  the 
guise  of  public  interest,  conven- 
ience and  necessity,  this  Commis- 
sion can  set  up  an  affirmative  re- 
quirement as  to  program  content. 

I  have,  I  hope,  already  made 
clear  that  Congress  has  the  right 
— nay,  the  duty,  in  the  public  inter- 
est to  place  restrictions  upon 
speech  in  order  that  the  right  may 
not  degenerate  into  license  of 
speech. 

Congress  Has  Power 

Congress  has  the  unquestioned 
power,  and  it  is  the  very  basis  of 
its  control,  to  determine  in  the  pub- 
lic interest  who  shall  be  given  the 
right  to  use  of  the  ether  waves. 
And  it  has  not  only  the  right  to 
determine  who  shall  be  licensed  to 
use  the  ether  but  also  to  classify 
the  uses  to  which  particular  fre- 
quencies shall  be  dedicated.  This 
power  of  classification  is  broad  and 
fundamental  as  a  classification  of 
service  to  be  rendered,  but  it  is  not 
a  power  that  can  be  used  as  a 
medium  for  disregarding  the  prohi- 
bition on  abridging  freedom  of 
speech. 

As  falling  within  the  regulatory 
power  of  the  Congress,  it  goes 
without  saying  that  it  has  a  right 
to  not  only  allocate  frequencies  for 
particular  uses  but  to  determine  all 
technical  questions  as  to  power, 
time  of  use,  etc.,  etc.,  but  there  is 
no  reason  that  I  should  now  go  in- 
to any  minute  statement  as  to  the 
power  of  Congress  that  comes 
under  its  basic  right  to  regulate.  I 
would  only  again  repeat  that  the 
Congressional  power  of  regulation 
of  interstate  and  foreign  commerce 
is  unquestionably  held  subordinate 


(U.P.) 

THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 


to  the  prohibition  of  the  First 
Amendment. 

Congress  in  its  right  of  regula- 
tion has,  as  a  necessary  corrollary 
to  it,  the  right  to  delegate  to  ad- 
ministrative agencies  the  detail  of 
regulation  and  in  so  doing  can  con- 
fer upon  such  agency  a  quasi-leg- 
islative function. 

I  hestitate  to  undertake  by  metes 
and  bounds  to  define  the  quasi- 
legislative  powers  which  can  be 
conferred.  Disregarding  the  power 
of  Congress  to  delegate  true  legis- 
lative powers  to  an  inferior  sover- 
eignty such  as  a  territory  or  the 
District  of  Columbia,  it  may  be 
said  to  be  generally  true  that  Con- 
gress must  declare  a  rule  or  stand- 
ard which  constitutes  the  declared 
policy  of  the  Congress  and  to  the 
agency  created  is  given  the  duty 
of  applying  to  ascertained  facts  the 
rule  or  standard  established  by  the 
Congress. 

I  submit,  therefore,  that  Con- 
gress cannot  delegate  to  any  ad- 
ministrative agency  the  right  to 
enact  a  regulation  that  abridges 
freedom  of  speech  because  of  the 
agency's  conclusion  that  such 
abridgement  is  necessary  in  the 
public  interest.  No  rule  or  general 
standard  that  a  license  shall  be 
given  only  to  serve  public  interest, 
convenience  or  necessity  can  be 
construed  into  a  delegation  by  Con- 
gress of  the  right  to  determine  in 
the  public  interest  what  curtail- 
ment of  speech  shall  be  made. 

The  Radio  Act 

The  Commission,  in  further  ex- 
planation of  why  the  rule  was 
adopted,  refers  to  international 
agreements  to  which  the  United 
States  is  a  party.  I  agree  with 
the  statement  made  by  counsel  for 
the  American  Civil  Liberties  Union 
that  there  is  no  obligation  arising 
from  any  treaty  or  agreement 
which  requires  the  adoption  of  the 
regulation  here  at  issue  and  I  fur- 
ther insist  that  there  can  be  cre- 
ated by  treaty  no  obligation  which 
can  be  construed  into  any  curtail- 
ment of  the  right  of  free  speech 
or  authorization  of  censorship. 
While  a  treaty  constitutes  a  law 
of  the  United  States  it,  like  every 
other  law  of  the  United  States, 
must  be  read  in  the  light  of  the 
limitations  that  are  imposed  by  the 
Bill  of  Rights. 

Just  as  those  who  advocated 
an  enactment  of  the  Bill  of  Rights 
were  not  content  with  the  position 
of  those  who  said  such  enactment 
was  unnecessary  because  no  ex- 
press grant  to  Congress  existed  for 
denying  the  rights  enumerated  in 
the  first  ten  amendments,  so  Con- 
gress was  not  content  to  leave  as  a 
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matter  of  argument  that  no  power 
of  censorship  or  abridgement  of 
freedom  of  speech  existed  in  the 
Commission  because  no  express 
grant  to  that  affect  was  contained 
in  the  law,  but  insisted  that  the  law 
should  contain  an  express  declara- 
tion of  the  denial  of  such  power  to 
the  Commission. 

It  is  to  my  mind  an  argument 
without  warrant,  therefore,  to  say 
that  because  Congress  has  con- 
ferred upon  the  Commission  the 
many  powers  it  has,  some  of  which 
I  have  enumerated,  and  especially 
because  Congress  has  conferred  up- 
on the  Commission  the  power  to 
classify  stations,  that  it  is  within 
the  power  of  this  Commission  in 
making  such  classification  to  exer- 
cise a  form  of  censorship  by  deter- 
mining the  character  of  program 
that  shall  be  broadcast. 

To  say  that  in  designating  fre- 
quencies for  use  for  police  purposes, 
for  instance,  this  Commission  at 
the  same  time  can  designate  the 
character  of  police  information  that 
shall  be  given  or  withheld;  or  that 
in  assigning  frequencies  to  the  do- 
mestic broadcast  field  or  for  for- 
eign broadcasting  it  can  indicate 
the  character  of  program  that  shall 
be  broadcast.  Any  such  extreme 
construction  of  the  power  conferred 
by  the  provision  authorizing  the 
Commission  to  classify  stations 
makes  entirely  nugatory  and  void 
the  very  plain,  unmistakable  lan- 
guage of  Section  326  of  the  Act. 

But  even  assuming  that  Congress 
could,  in  connection  with  the  classi- 
fication of  uses  to  which  frequen- 
cies shall  be  put,  give  to  the  Com- 
mission the  power  to  lay  down  a 
rule  governing  program  content,  it 
is  perfectly  manifest  that  Congress 
has  done  no  such  thing  and  has  not 
left  uncertain  the  fact  that  it  has 
done  no  such  thing. 

Judicial  Powers 

It  is  not  possible  for  anyone — ■ 
and  indeed  it  would  be  most  un- 
wise— to  undertake  to  enumerate 
facts  regarding  the  operation  of  a 
station  which  would  warrant  the 
Commission  acting  in  a  judicial  ca- 
pacity in  refusing  a  license  or  in 
preferring  one  applicant  as  against 
another.  The  Commission  is  entitled 
to  have  and  does  have  a  judgment 
as  to  how  far  the  operation  of  a 
station,  as  compared  to  other  sta- 
tions, justified  its  determination  as 
to  whether  such  operation  is  in  the 
public  interest,  convenience  or  ne- 
cessity. But  mark  you,  this  right 
of  judgment  arises  out  of  the  fact 
[  that  under  the  present  state  of  the 
art  only  a  limited  number  of  li- 
censes can  be  granted  and  there- 
fore there  must  follow,  by  some 
agency  of  the  Government,  a  de- 
termination not  as  a  matter  of 
favor  but  as  a  matter  of  public  in- 
terest, as  to  who  shall  be  given  a 
license. 

It  is  conceivable  that  the  time 
is  near  at  hand  when  the  progress 
in  the  art  will  be  such  as  to  create 
an  unlimited  number  of  channels  in 
the  ether  that  can  be  used  for 
broadcasting,  and  when  that  day 
arrives  the  power  of  the  Commis- 
sion to  determine  on  a  compara- 
tive basis  the  rights  of  applicants 
to  licenses  unquestionably  will  be 
curtailed. 

Until  such  time,  the  exercise  of 
its  right  to  determine  what  consti- 
tutes public  interest  should  never 


LARGEST  TUBES  of  their  kind 
ever  built  in  this  country,  two  of 
these  new  type  100  kw.  giants,  in 
which  the  filament  can  be  replaced, 
have  been  installed  in  the  new  100 
kw.  international  shortwave  trans- 
mitter of  the  General  Electric  Co. 
at  Schenectady,  W2XAF,  scheduled 
to  go  into  operation  Aug.  1.  GE 
engineers  E.  D.  McArthur,  H.  E. 
Rowe  and  L.  E.  Record  designed 
the  tube,  which  are  expected  to 
produce  an  effective  directional 
power  output  of  more  than  600 
kw.  but  are  not  expected  to  replace 
the  100  kw.  tubes  in  standard  or 
longwave  broadcast  transmitters. 
In  photo  above  is  the  demountable 
pliotron,  as  it  is  called,  with  man 
holding  the  filament  assembly. 

be  expanded  into  any  exertion  of 
power  by  which  mere  opinion  of 
the  Commission  is  made  the  test 
as  to  what  in  its  judgment  is  in 
the  public  interest.  The  Commis- 
sion in  my  judgment  never  is  war- 
ranted, because  of  a  classification 
as  to  service  to  be  rendered  by  a 
station,  in  entering  into  the  domain 
of  censorship.  The  power  of  this 
Commission  is  very  great.  The  fact 
that  licenses  until  but  recently  were 
limited  to  a  six  month  period  are 
now  limited  to  a  period  of  a  year, 
of  itself  gives  to  the  Commission 
control  over  the  individual  licenses, 
which  makes  it  doubly  essential 
that  control  shall  not  take  the  form 
of  indirect  censorship,  let  alone  of 
direct. 

Wisdom  of  the  Rule 

Who  shall  define  culture  ?  Cer- 
tainly I  should  not  be  so  bold  as  to 
take  upon  myself  any  such  obliga- 
tion. But  this  I  am  free  to  say: 
That  no  broadcast  program,  wheth- 
er intended  for  domestic  or  foreign 
listeners,  can  ever  be  considered 
as  reflecting  the  culture  of  the 
American  people  when  it  bears  the 
stigma  of  governmental  censorship 
and  lacks  the  American  char- 
acteristic of  complete  freedom  of 
expression. 

The  fact  that  the  foreign  listen- 
er knows  that  the  international 
broadcast  he  hears  from  America 
does  convey  the  free,  untrammeled, 
uncensored  judgment  of  those 
broadcasting,  is  one  reason  for  the 
popularity  of  the  broadcasts. 

If  the  Federal  Government  is  to 
undertake  to  stand  sponsor  for  in- 
ternational broadcasts,  in  that  it 
makes  a  positive  requirement  that 
such  broadcasts  shall  reflect  the 
culture  of  America  and  shall  be 
such  as  to  Dromote  international 
your  Honors,  as  the  governmental 
agency  underwriting  the  harmless- 
ness  of  programs  broadcast  on  in- 
ternational waves,  should  prove 
faulty,    the    Federal  Government 


must  accept  the  responsibility  for 
the  broadcasts  and  take  discipli- 
nary action  to  punish  the  offense 
and  to  prevent  its  recurrence. 

In  summary  and  in  conclusion, 
may  I  say  that  it  is  my  position 
that  the  Bill  of  Rights  is  an  ex- 
press limitation  upon  every  power 
conferred  upon  our  Federal  Gov- 
ernment by  the  Constitution  of  the 
United  States. 

That  Congress,  recognizing  the 
limitation  in  the  First  Amendment 
upon  freedom  of  speech,  has  most 
emphatically  and  explicitly  de- 
clared that  this  Commission  should 
exercise  no  form  of  censorship. 

That  all  of  the  powers  conferred 
upon  the  Commission  regarding 
classification  and  other  matters  are 
by  the  express  terms  of  Section 
326  of  the  Radio  Act  made  subject 
to  that  clause. 

That  Rule  42.03(a)  is  censorship 
none  the  less  because  of  the  benevo- 
lent intent  of  the  Commission  in 
adopting  it. 

We  lose  sight  entirely  of  the  fun- 
damental issue  here  involved  if  we 
accept  a  disclaimer  as  to  an  intent 
to  disagreeably  or  restrictively  en- 
force a  regulation  as  warranting 
its  enactment. 

We  were  told  during  the  hearing 
that  the  industry  should  have  no 
concern  over  the  regulation  adopt- 
ed or  some  substitute  for  it,  be- 
cause its  enforcement  would  be  by 
reasonable  men  and  without  an  in' 
tent  to  interpret  it  oppressively. 
This  is  the  old,  old  plea  for  power 


sought  to  be  justified  by  a  disclaim- 
er of  intent  to  abuse  the  power. 
But  I  submit  as  a  matter  of  law 
that  a  regulation  adopted  speaks 
in  its  own  language  and  once 
adopted  it  becomes  the  duty  and 
not  the  option  of  those  charged 
with  enforcement  to  see  to  its  en- 
forcement. 

It  should  be  a  sufficient  answer 
in  the  realm  of  practical  matters 
that  if  the  regulation  is  not  to  be  in- 
terpreted as  censorship  in  any  way 
and  is  not  to  be  enforced,  there  is 
no  need  for  it. 


HARTFORD^CONN 


13+13=52 

iVIany     of     our  iia- 
tional    and    local  adver- 
tisers    originally  contract- 
ed   for   just    13    weeks.  After 
they  saw  the  direct  results— 
they     renewed     for  another 
13  weeks  and  another.  Now 
the    contracts   are    for  52 
consecutive     weeks  be- 
cause   they    get  con- 
tinuous results. 


BASIC  STATION  OF 
COLUMBIA  BROADCASTING  SYSTEM 
National  Representatives 
PAUL  H.  RAYMER  COMPANY 


BECAUSE  four-fifths  of  Nebraska's  population  lives 
on  farms  and  in  small  towns.  And  for  14  years 
KMMJ  has  kept  itself  a  farm  station — giving  these 
loyal,  friendly  people  the  programs  THEY  like  and 
want,  and  only  those  advertising  messages  they  can 
believe  in  and  use  to  their  honest  satisfaction.  Result 
is  that  KMMJ  is  Nebraska's  No.  1  farm  station — and 
80%  of  Nebraska  is  rural! 

Now,  KMMJ's  new  antenna 
and  transmitter  means  even 
greater  results  for  you  .  .  . 
dollars  and  cents  results  you 
can  recognize. 

Nebraska's  farm  income,  1st 
quarter  1939,  gained  30%  over 
same  period  last  year.  Among 
all  states  Nebraska  ranks  third 
in  percent  of  income  gain. 

Tap    this   rich,    eager  market 
through  KMMJ.  Wire  or  write 
for  costs  and  availabilities. 
• 

RANDALL  RYAN,  General  Manager 

HOWARD  W.  WILSON  CO. 
Representative 


Grand  Island  is  Nebraska's  third  city; 
outstanding  dairy  and  poultry  cen- 
ter; world's  second  largest  horse  and 
mule  market;  major  livestock  auction 
center;  three  road  railroad  center; 
nearly  3  million  dollar  annual  payroll. 


The  Dominant  Selling  Force  to  Four-Fifths  of  Nebraska 

tainimai 

GRAND  ISLAND^  NEBRASKA 
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SA6E 

alrauf 
Oldest 

There  Are  ONE  MILLION 
REASONS  Why  YOU 
SHOULD  ADVERTISE 
ON  WABI  DURING  THE 
SUMMER  MONTHS. 

Maine's  population  increases 
by  one  million  during  the 
summer.  Summer  real  estate 
owned  by  non-residents  is 
valued  at  $110,000,000.  In 
1938  non-residents  spent 
$2,000,000  in  improving  and 
building  summer  property. 

WABI 

COLUMBIA  BKOA&CASTINO  SYSTEM 


Tensor'  Rule  Change  Foreseen 

(Continued  frorii  Page  32) 


sel  of  the  NAB,  highlighted  the 
final  session  [see  page  32]. 

Continuing  during  the  afternoon 
session  July  14  their  inquiry  into 
the  conditions  surrounding  the  fil- 
ing June  3  of  the  NAB's  letter  of 
protest  on  the  rules,  FCC  mem- 
bers questioned  Neville  Miller, 
NAB  president,  further  on  his  con- 
versations prior  to  the  v^^riting  of 
the  letter. 

Mr.  Miller  said  he  felt  he  was 
acting  in  accord  vi^ith  his  position 
as  NAB  president  and  that  he  had 
checked  vs^ith  many  broadcasters, 
not  with  respect  to  his  authority 
but  to  get  their  reactions.  Among 
those  with  whom  he  talked,  he  said, 
were  Harry  C.  Butcher,  vice-presi- 
dent, and  Paul  A.  Porter,  Wash- 
ington attorney  for  CBS;  Frank  M. 
Russell,  NBC  Washington  vice- 
president;  Leon  Levy,  president  of 
WCAU,  Philadelphia,  which  oper- 
ates an  international  station  ; 
Walter  Lemmon,  president  of 
World-Wide  Broadcasting  Corp.  of 
Boston,  operating  WIXAL,  and 
Duke  Patrick,  counsel  for  the 
Crosley  Corp. 

Mr.  Miller  also  stated  that  he 
thought  it  was  proper  procedure  to 
address  his  letter  to  Chairman  Mc- 
Ninch  even  though  he  were  out  of 
town,  believing  that  through  cus- 
tomary channels  the  communication 
would  be  directed  to  the  acting 
chairman.  After  he  had  read  into 
the  record  the  resolution  adopted  at 
the  Atlantic  City  convention  ap- 
proving his  action  in  the  interna- 
tional matter,  Mr.  Miller  was  asked 
by  Commissioner  Thompson  what 
NBC  and  CBS  stations  were  in- 


John,  you  know  that  our  competitor  made  more  money 
than  we  did  last  year  in  the  Sioux  City  trade  area? 
Yes,  but  .  .  . 

Well,  the  only  thing  he  did  that  we  didn't  was  to  use 
KSCJ — which  he  is  still  doing  and  .  .  .  it  is  costing 
him  less  than  .00004  of  a  cent  per  person  to  get  his 
sales  message  across  to  the  1,6&8,810  consumers  in 
KSCJ's  territory!  So  .  .  . 
We  want  on  KSCJ  ?  Right? 

Right!  And  I  think  the  next  twelve  months  will  spell 
a  different  story! 


eluded  in  the  group  voting  for  the 
resolution  "to  show  to  what  extent 
the  resolution  reflects  the  attitudes 
of  network  affiliates". 

Cross  -  examined  by  William  J. 
Dempsey,  FCC  general  counsel, 
concerning  the  authority  of  his  let- 
ter, Mr.  Miller  remarked,  "If  I 
had  to  go  out  and  contact  a  cross- 
section  of  the  industry  every  time 
I  write  a  letter,  I'd  never  get 
around  to  writing  any". 

Claims  Lack  of  Courtesy 

He  said  he  had  no  comment  on 
the  FCC's  plan  to  set  aside  fre- 
quencies for  international  as  dis- 
tinguished from  domestic  service 
except  that,  as  stated  in  his  let- 
ter, "it  involves  censorship".  As  he 
declared  himself  unable  to  answer 
certain  questions  involving  tech- 
nical operation  and  management, 
he  remarked  further,  "Every  wit- 
ness who  takes  the  stand  is  not 
necessarily  able  to  comment  on 
every  phase  of  this  hearing". 

Referred  by  Mr.  Dempsey  to 
testimony  of  Mark  Ethridge,  form- 
er NAB  president,  given  last  year 
before  Congressional  committees 
considering  a  bill  to  establish  a 
Government-operated  international 
shortwave  station,  in  which  it  was 
brought  out  that  the  FCC  should 
develop  a  standard  of  international 
interest,  convenience'  and  necessity, 
Mr.  Miller  declared,  "If  this  (the 
new  rule)  is  the  sample,  we're  op- 
posed to  it".  The  new  regulations 
are  "a  bad  sample  of  how  that 
theory  ought  to  be  interpreted",  he 
added. 

The  remark  by  Mr.  Dempsey 
that  Mr.  Miller  was  "disappoint- 
ing" as  a  witness  because  of  his  in- 
ability to  answer  a  greater  variety 
of  questions  brought  a  stiff  retort 
from  NAB  Counsel  Sherley,  who 
referred  pointedly  to  the  hearing 
as  a  "star  chamber  proceeding" 
and  declared  that  "the  courtesy 
shown  the  witness  is  rather  con- 
spicuous by  its  absence".  He  con- 
tinued by  observing  that  it  was 
also  unfair  to  place  an  objector  to 
the  form  of  a  rule  in  the  position 
of  opposing  the  objectives  of  the 
rule,  as  he  said  was  being  done 
with  Mr.  Miller. 

Opening  the  July  15  session, 
Paul  A.  Porter,  CBS  Washington 
attorney,  called  E.  K.  Cohan,  CBS 
director  of  engineering  in  charge 
of  the  technical  operation  of 


Seven  world  wide  news 
services  and  special 
correspondents  of  four 
papers  provide  up  to 
minute  flashes  for 
six  daily  news 
broadcasts. 

CJOR 

Vancouver,  B.  C. 

National  Representatives: 
Joseph  Hershey  McGillvra 


W2XE,  CBS  international  station.  I 
Mr.  Cohan  described  the  facilities 
and  technical  operation  of  the  sta-  I 
tion,  pointing  out  that  although  the  ' 
signals  could  be  beamed  accurately 
to  cover  certain  points  in  Europe 
or  Latin  America,  it  was  still  im- 
possible to  secure  a  sharp  bound- 
ary of  transmission  and  for  this 
reason,  from  a  technical  standpoint, 
it  was  possible  for  listeners  in  a 
country  like  Germany  or  Italy  to 
receive  signals  directed  at  the  Brit- 
ish Isles  or  France.  In  some  cases, 
he  added,  a  program  that  would  be 
popular  with  listeners  in  one  coun- 
try might  be  frowned  upon  by  the 
governmerts  of  adjoining  coun- 
tries. 

CBS  Program  Service 

Mr.  Porter  also  called  Frederic 
A.  Willis,  assistant  to  the  president 
of  CBS,  who  is  in  charge  of  CBS 
shortwave  operations,  to  explain 
the  program  service  offered  by 
W2XE.  Mr.  Willis  declared  flatly 
that  he  did  not  know  just  what  the 
rule  meant,  and  that  although  the 
service  of  the  station  had  not  been 
curtailed  since  issuance  of  the  reg- 
ulations, he  .still  did  not  know 
whether  or  not  he  was  operating 
within  the  rule.  He  added  that  lit- 
eral application  of  the  rule  would 
deprive  foreign  listeners  of  many 
of  the  present  popular  programs, 
reduce  the  listening  audience,  and 
curtail  present  operations  of  inter- 
national stations. 

H.  Thomas  Austern,  special  coun- 
sel for  the  American  Civil  Liber- 
ties Union,  at  whose  pleading  the 
FCC  had  ordered  the  hearing,  out- 
lined the  Union's  stand  in  a  brief 
argument  concluding  the  Saturday 
morning  session.  Questioning  the 
FCC's  authority  to  issue  such  a 
rule,  Mr.  Austern  declared  it  could 
be  found  neither  in  treaty  law  nor 
in  the  Communications  Act,  which 
he  pointed  out  expressly  prohibits 
censorship.  So  long  as  the  Com- 
mission confines  itself  to  a  "quan- 
titative" analysis  of  progi-ams,  no 
censorship  is  involved,  he  contin- 
ued, but  beyond  that  point,  and  as 
soon  as  it  begins  to  consider  spe- 
cific program  content  and  "what  is 
said",  it  amounts  to  censorship  and 
abridgement  of  free  speech  in  the 
eyes  of  the  Union. 

"Section  42.03  as  a  whole  is 
wholly  ambiguous,"  Mr.  Austern 
declared,  adding  that  it  will  oper- 
ate as  a  deterrent  to  discussions 
in  the  international  field  and  prac- 
tically all  present  types  of  pro- 
grams. "Freedom  of  speech  is  para- 
mount to  any  form  of  foreign  re- 
percussion," he  continued.  "If  get- 
ting into  the  international  broad- 
cast field  means  ignoring  the  First 
Amendment,  we  feel  the  price  is 
too  high." 

What  Is  Culture? 

Following  CBS  and  Mr.  Austern,  ] 
P.  J.  Hennessy  Jr.,  NBC  Washing- 
ton counsel,  called  Dr.  C.  B.  Jollif- 
fe,  in  charge  of  the  RCA  frequency 
bureau  and  former  FCC  chief  en- 
gineer, and  Frank  E.  Mason,  vice- 
president  in  charge  of  NBC's  in- 
ternational division.  Dr.  Jolliffe 
gave  brief  technical  testimony  on 
the  facilities  and  operation  of 
NBC's  two  shortwave  stations, 
W3XAL  and  W3XL. 

Mr.  Mason  pointed  out  that  the 
FCC  regulation  had  all  the  at- 
tributes of  "surveillance"  censor- 
ship, which  he  described  as  a  sit- 
uation in  which  the  writer  or 
speaker  censored  himself,  and 
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ON  THEIR  WAY  to  the  carillon 
floor  of  the  Golden  Gate  Exposi- 
tion's Tower  of  the  Sun,  from 
where  they  recently  described — at 
a  height  of  more  than  400  feet 
above  San  Francisco  Bay — the  Pa- 
cific Fleet's  passage  past  the  Ex- 
position for  CBS,  are  Bob  Garred 
(top)  and  Jack  Gregson,  KSFO, 
announcers,  smiling  pleasantly  de- 
spite their  burdensome  equipment. 

which  he  said  was  "censorship 
after  the  fact".  This  "surveillance", 
he  pointed  out,  is  the  type  of  cen- 

i  I  sorship  most  widely  used  in  the 

j(i  "censored  countries",  rather  than 
!  "before  the  fact  censorship."  It  is 

' '  particularly  delicate  in  operation 
because  it  is  impossible  for  any 
one  to  say,  for  instance,  what  the 
reaction  to  a  particular  news  broad- 
cast would  be  in  a  foreign  country, 

!  j  he  explained. 

{I     Cautioning  the  FCC  against 
i'l  freezing  standards,  which  he  said 
would  be  done  by  arbitrarily  en- 
'  forcing  the  international  broadcast 
rule,  Mr.  Mason  said  compliance 
with  the  cultural  provision  would 
he  difficult  because  it  has  been  im- 
possible to  find  a  complete  defini- 
tion of  culture.  Charging  contra- 
diction "between  the  letter  and  the 
spirit  of  the  rule",  he  declared, 
i  "You  can't  freeze  standards  in  the 
ij  newspaper  business,  and  after  all, 
I  this  is  journalism  of  the  air." 

America  Preferred 

Boyd  W.  Bullock,  assistant  man- 
ager of  General  Electric  broadcast- 
I  ing    in    charge    of  international 
I  broadcasts,  in  opening  the  conclud- 
ing session  July  17,  said  that  al- 
though   broadcasting  uncensored 
news  would  not  be  well  accepted  by 
the  leaders  of  some  countries,  cor- 
respondence from  listeners  all  over 
the  world  has  indicated  that  "the 
foreign  listener  likes  to  get  uncen- 
sored news  and  programs  typically 
American".  Admitting  the  objective 
j  to  be  good,  he  continued,  it  should 
I  not  be  stated  in  the  rule  because 
;  the  official  statement  connotes  that 
"program  content  must  necessarily 
be  examined,  and  this  constitutes 
censorship,  whether  done  before  or- 
after  the  broadcast". 
;     "We'd  have  to  take  each  pro- 
gram and  measure  it  against  each 
qualification  of  the  rule,  because  if 
we  didn't  we  would  feel  we  would 
be  subjected  to  criticism  at  least," 
Mr.  Bullock  pointed  out.  He  also  de- 
clared that  it  was  not  so  much  the 
fear  of  not  complying  that  was 
bothering  broadcasters,  but  the  fear 
of  not  knowing  how  to  comply,  and 


not  so  much  the  fear  of  intent  on 
the  part  of  the  FCC  as  the  pos- 
sible interpretation  in  foreign  coun- 
tries that  American  programs  were 
censored,  which  he  said  could  stifle 
the  present  world-wide  acceptance 
of  American  programs  as  repre- 
senting censor-free  thought. 

Evans  Wants  Standards 

Reemphasizing  points  of  his  tes- 
timony given  at  previous  FCC 
hearings,  S.  Howard  Evans,  of  the 
National  Committee  on  Education 
by  Radio  stressed  the  need  for  the 
FCC  to  set  up  definite  standards  for 
radio  programs  as  "  one  of  the  best 
ways  to  insure  the  freedom  of  ra- 
dio in  the  face  of  controls  of  which 
it  is  and  must  continue  to  be  sub- 
ject". He  declared  that  so  long  as 
there  was  no  "previous  restraint", 
the  power  to  review  was  one  of  the 
"'wide  latitudes"  of  the  FCC  in  al- 
locating facilities. 

"While  the  Commission  has  be- 
gun to  act  on  nontechnical  aspects 
of  radio  regulation,  it  has  not  de- 
veloped any  standards  to  be  used  as 
a  guide  for  such  action,"  Mr. 
Evans  pointed  out.  "The  result  is 
that  the  Commission  is  free  to 
exercise  its  broad  and  undefined 
powers  of  discretion  almost  with- 
out limit  and  thus  by  a  process  of 
indirection  or  intimidation  might 
exercise  over  stations  a  degree  of 
control  which  it  could  never  assert 
direct]  y. 

"I  consider  the  woi-ding  of  this 
proposed  rule  to  be  unfortunate.  As 
I  see  it,  the  Communications  Act 
itself  is  almoj^t  entirely  negative 
in  its  declaration  that  no  broad- 
casting can  take  place  except  under 
Federal  license.  In  my  judgment 
the  duty  of  the  Commission  is  to 
clarify  the  Act  not  by  the  issuance 
of  further  negative  rules  but  by 
positive  declarations  of  what  can 
and  should  be  done  under  the  Fed- 
eral license.  A  much  happier  word- 
ing would  seem  to  have  been  one 
in  which  the  Commission  empha- 
sized that  an  international  broad- 
casting service  should  be  designed 
to  produce  cultural  and  goodwill 
programs  rather  than  that  intei'- 
national  broadcast  stations  'shall 
render  only'  a  cultural  and  good- 
will service." 

Urges  Minor  Changes 

Called  by  A.  B.  Landa,  counsel, 
Walter  S.  Lemmon,  president  of 
World  -  Wide  Broadcasting  Corp., 
explained  that  the  scope  of  World- 
Wide's  program  policies  was  nar- 
rower even  than  provided  in 
the  rule,  and  that  it  was  working 


News  or  Drama 

ABOUT  the  time  the  tran- 
scribed Edward  G.  Robinson 
show,  Big  Town,  wound  up 
July  14,  WSM,  Nashville,  got 
a  news  flash  on  the  mine  ex- 
plosion at  Providence,  Ky., 
which  trapped  38  miners.  Im- 
mediately it  broadcast  a 
bulletin,  forgetting  for  the 
moment  that  the  Big  Town 
episode  had  just  concluded  an 
account  of  the  crusading 
managing  editor's  fight 
against  a  dangerous  mine  in 
the  Big  Town  community, 
climaxed  by  a  mine  cave-in 
which  trapped  several  min- 
ers. When  the  WSM  an- 
nouncer flashed  the  spot  news, 
listeners  began  calling  to  find 
out  if  the  Providence  mine 
tragedy  was  to  be  drama- 
tized the  following  week  — 
few  had  realized  it  was  an 
actual  news  bulletin,  uncon- 
nected with  the  paralleling 
drama  preceding. 


Mr.  Lemmon  on  the  stand,  and  de- 
claring that  sufficient  latitude  for 
good  culture-promoting  broadcast 
service  was  provided  under  the 
rule,  quoted  Matthew  Arnold  in  de- 
fining culture  as  "an  ever-changing 
becoming,  not  a  state". 

Mr.  Landa,  in  making  his  con- 
cluding argument,  following  that 
of  Mr.  Sherley,  declared  that  al- 
though he  was  not  speaking  in  fa- 
vor of  censorship,  it  was  the  "duty  of 
the  Commission"  to  establish  "cer- 
tain guideposts  and  certain  limita- 
tions" for  international  broadcast 
activities.  He  said  also  that  a  legal 
difference  exists  between  "interna- 
tional free  speech"  and  "domestic 
free  speech"  as  well  as  between  in- 
ternational broadcasting  and  do- 
mestic broadcasting.  J 


to  establish  a  "world  university  of 
the  air",  as  contrasted  to  NBC's 
"newspaper  of  the  air"  and  CBS' 
and  GE's  "riagazine  of  the  air". 
He  declared  that  although  changes 
in  wording  might  be  made  in 
42.03(a),  intent  of  the  rule  would 
not  affect  the  present  operation  of 
the  World-Wide  facilities,  since  it 
lies  well  within  the  regulation. 

Prof.  John  C.  Scammel,  of  Bos- 
ton U.  and  a  member  of  the  execu- 
tive committee  of  the  World-Wide 
Broadcasting  Foundation,  followed 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
Halifax,  Nova  Scotia  to  tell 
the  time. 


Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gun 
Keeping  Up  the  Old  Traditions! 

Traditions,  However,  Don't  Get 
Much  Business. 

CHNS  Does  —  Try  It. 


OIL 
CAPITAL 

of  the 

WORLD 


RENTER  OF  OKUHOMA'S 
RICHEST  MARKET  AREA 

TULSA,  Oil  Capital  of  the  World!  Home  of 
546  Oil  Companies  and  Operators,  400  Pur- 
chasing Agents,  119  Manufacturing  Plants. 
183  Supply  Houses  and  Representatives  of 
1,028  American  Oil  Equipment  Manufac- 
turers. Tulsa  is  the  clearing  point  for  billions 
of  dollars  of  oil  money!  Home  of  the  Inter- 
national Petroleum  Exposition,  world's  largest 
single-industry  showl 

Within  75  miles  radius  of  Tulsa  lie  28%  of 
Oklahoma's  area,  40%  of  Oklahoma's  popu- 
lation, furnishing  43%  of  Oklahoma's  buying 
power  and  44%  of  Oklahoma's  actual  retail 
salesl  KVOO  alone  covers  this  area  effect- 
ively and  in  addition  has  primary  coverage 
counties  in  Kansas,  Missouri  and  Arkansas! 

25,000  WATTS 
BOTH  N.B.C  NETWORKS 

EDWARD  RETRY  &  COMPANY 

National  Representatives 
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For  neater  appearance  and  to  prevent  tamper- 
ing, all  tuning  and  operating  controls,  test 
meter,  transfer  g'witch,  and  sampling  jacks  are 
mounted  in  enclosed  side  panels. 


Completely  new  method  of  assembly — all  elec- 
trical apparatus  with  the  exception  of  three  door 
switches  which  are  mounted  on  the  cabinet, 
is  assembled  on  a  central  structure. 


[ASK  YOUR  ENGINEER '' 


Western 


IKW  TRANSMITTER 

HAS  DOHERTY  HIGH  EFFICIENCY  AMPLIFIER  CIRCUIT 

No  wonder  Western  Electric's  new  1  KW  scored  a  hit !  It's  radically  different  in  appearance — styled  by 
the  famous  designer,  Henry  Dreyfuss.  It's  radically  different  in  construction  and  performance — providing 
accessibility  never  before  approached  in  a  1  KW. 

The  Doherty  Circuit  adds  all  'round  operating  efficiency.  Improved  final  stage  grid  bias  modulation, 
using  the  new  3 57 A  vacuum  tubes  reduces  distortion  and  cuts  primary  power  to  4300  watts. 


^  NEW 

REPRODUCING  GROUP 


FOR  BOTH  VERTICAL  AND 
LATERAL  RECORDINGS 

Designed  by  Bell  Telephone 
Laboratories,  the  new  Repro- 
ducing Group  meets  the  most 
exacting  requirements  of  trans- 
cription broadcasting. 

The  group  includes  a  repro- 
ducer and  arm,  equalizing  equip- 
ment and  accessories.  It  has  an 
overall  frequency  response  to 
better  than  10,000  cycles  per  sec- 
ond for  lateral  or  vertical  repro- 
duction. Its  combined  equalizer 
and  matching  device  is  designed 
to  operate  into  impedances  of 
30,  250,  500  and  600  ohms. 


Q  NEW 

REPRODUCER  SET 


DESIGNED  ESPECIALLY  FOR 
TRANSCRIPTIONS 

The  1300A  Reproducer  Set,  in 
a  single  unit,  provides  equip- 
ment to  reproduce  both  vertical 
and  lateral  records  with  greatest 
fidelity.  It  includes  Reproducing 
Group  equipment  plus  a  two- 
speed  flutterless  turn-table,  built 
into  a  beautiful,  all-metal  sound 
insulated  cabinet. 

The  1300A  Set  plays  either 
vertical  or  lateral  recordings  up 
to  16"  in  diameter  at  33-1/3  or 
78  r.p.m.  It  operates  on  a  power 
supply  of  110-120  volts,  60  cycle 
AC ;  using  about  35  watts. 


Etectric 


DISTRIBUTORS: 

Graybar  Electric  Co.,  Graybar 
Building,  New 'York.  In  Canada 
an.d  Newfoundland :  Northern 
Electric  Co.,  Ltd.  In  other  coun- 
tries: International  Standard 
Electric  Corp. 


New  Firm  Enters 
Television  Field 

Radio  Wire  Television  Corp. 

Merges  Several  Concerns 

LOOKING  to  the  "ultimate  dis- 
tribution of  entertainment 
by  wire,"  particularly  in  the  case 
of  television,  a  new  company  to  be 
known  as  Radio  Wire  Television 
Corp.  of  America,  with  headquar- 
ters at  160  E.  56th  St.,  New  York 
City,  has  been  formed  from  a  merg- 
er of  the  holdings  of  Wire  Broad- 
casting Inc.,  Wholesale  Radio  Inc. 
and  the  subsidiaries  of  these  com- 
panies. Under  New  York  financial 
auspices,  the  company  filed  a  cer- 
tificate of  incorporation  July  20  in 
Wilmington. 

John  E.  Otterson,  formerly  presi- 
dent of  Winchester  Repeating 
Arms  Corp.,  Electric  Research 
Products  Inc.  and  Paramount  Pic- 
tures, is  president.  Mr.  Otterson  is 
also  head  of  Tri-National  Films, 
American  distributor  of  foreign 
movies,  some  of  which  are  being 
televised  currently  by  NBC.  J.  R. 
West,  president  of  Wire  Broadcast- 
ing, and  A.  W.  Pletman,  president 
of  Wholesale  Radio,  are  vice-presi- 
dents. The  company  reports  it  has 
been  licensed  by  ERPI  and  has  ac- 
quired rights  to  the  WBS  recorded 
library.  It  plans  network  distribu- 
tion of  programs  by  wires  without 
commercials. 

Several  Firms  Absorbed 

Absorbed  in  the  new  company 
are  the  subsidiaries  of  Wire  Broad- 
casting, which  supplies  musical  en- 
tertainment by  wires  to  hotels,  res- 
taurants, night  clubs,  etc.  The  sub- 
sidiaries are  listed  as  follows: 
Teleprograms  Inc.  of  N.  Y.,  Tele- 
music  Inc.  of  N.  Y.,  Wire  Pro- 
grams Inc.  of  Delaware,  Muse-Art 
Inc.  of  Pennsylvania,  Wire  Broad- 
casting Inc.  of  Pennsylvania,  and 
Tele-Vision-Music  Inc.  of  Washing- 
ton, D.  C. 

Wholesale  Radio  Inc.,  which  mer- 
chandises radio  equipment,  phono- 
graphs and  photographic  supplies, 
takes  on  the  name  of  the  new 
company.  Also  acquired  by  Radio 
Wire  Television  Corp.  are  Trans- 
former Corp  of  America,  manufac- 
turing radio  and  electrical  equip- 
ment; TeleCapital  Corp.,  a  finan- 
cial unit,  and  Syndak  Corp.,  said  to 
own  patents  in  the  motion  picture 
projection,  sound  and  lighting 
fields.  These  will  continue  to  oper- 
ate under  their  present  corporate 
names. 

"Every  current  technological 
trend,"  Mr.  Otterson  stated,  "points 
to  the  ultimate  distribution  of  en- 
tertainment by  wire.  Particularly 
is  this  true  in  the  case  of  tele- 
vision where,  according  to  leading 
scientific  authorities,  the  transmis- 
sion of  images  beyond  the  horizon 
presents  great  difficulty.  Not  only 
can  wire  networks  bring  radio  and 
television  into  any  home  in  Ameri- 
ca from  a  central  point,  but  this 
can  be  achieved  without  interfer- 
ence by  static  or  other  forms  of 
atmospheric  disturbances.  At  pres- 
ent our  operation  is  limited  to 
principal  key  cities  on  the  Atlantic 
seaboard.  In  the  near  future,  how- 
ever, we  hope  to  extend  our  service 
on  a  nationwide  basis." 


A  TYPICAL  RADIO  ENGINEER 

As  Seen  by  Western  Electric  Co.'s  Artist 
 After  Studyins  Many  Persons  


TO  GET  a  composite  picture  of 
the  chief  engineers  of  America's 
broadcasting  stations,  Pick-Ups, 
monthly  publication  of  Western 
Electric  Co.,  sent  out  about  700 
questionnaires,  received  293  an- 
swers, turned  them  over  to  an  ex- 
pert statistician  and  came  out  with 
this  result,  condensed  from  Pick- 
Ups,  July  issue: 

The  typical  chief  engineer  is  32 
years  old;  measures  five  feet  ten 
inches  in  height;  weighs  163 1^ 
pounds.  Brown  hair  and  blue  eyes 
predominate.  He  is  married  and  has 
one  child.  He  has  spent  six  years  at 
his  present  station  and  4%  years 
as  head  of  the  engineering  staff. 
He  is  a  typical  American;  only 
seven  out  of  293  were  foreign 
born.  He  is  a  traveler,  having  visit- 
ed 19  states  and  three  foreign 
lands. 

He  has  a  better  than  average 
education:  278  completed  high 
school;  93  have  college  degrees  and 
65  from  one  to  three  years  of  col- 
lege training,  while  185  took  sup- 
plementary courses  in  radio  engi- 
neering. He  started  in  radio  as  a 
ham  about  the  time  he  donned  his 
first  long  pants.  Most  of  his  work- 
ing career  has  been  spent  in  broad- 
casting or  an  allied  field. 

In  emergencies,  when  floods 
submerge  stations,  hurricanes  tear 
down  antennas,  sleet  cripples  wires 
or  lightning  shatters  transmitters, 
his  job  is  to  get  his  signal  back  on 
the  air  and  he  gets  it  back  in  rec- 
ord time.  But  in  the  ordinary  rou- 
tine of  his  job  his  biggest  headache 
is  selling  his  management  on  the 
need  for  new  equipment,  with  try- 
ing to  make  old  equipment  act  like 
new  second  on  his  problem  list. 
His  chief  professional  enjoyment 


From  Pick-Ups 
MR.  CHIEF  ENGINEER,  a  com- 
posite portrait  by  S.  J.  Woolf, 
drawn  after  the  noted  artist  had 
studied  photographs  of  more  than 
100  chief  engineers  and  the  bio- 
graphical data  on  nearly  300. 

comes  when  the  station  receives 
good  reports  from  the  FCC  or 
when  sponsors  compliment  him  on 
smooth  operation.  For  relaxation 
he  takes  a  busman's  holiday  by  go- 
ing in  for  ham  radio,  with  photog- 
raphy as  second  place  hobby. 

Asked  if,  given  a  chance  to  start 
life  anew,  they  would  choose  radio 
engineering  as  a  profession,  they 
almost  unanimously  answered, 
"Yes". 


CONTROI^ 
ROOM 


WITH  Hume  Lethbridge  as  manager. 
Canada's  newest  newspaper  -  owned 
station.  CKLN  of  the  Nelson  (B.  C.) 
Daily  News,  100  watts  on  1420  kc, 
has  started  regular  operation. 


SAMFORD  MAJOR,  formerly  of  Tele- 
Programs  Inc.,  New  York,  wired  pro- 
gram service,  and  Nelson  Griggs,  for- 
merly of  WGNT,  Newburgh,  N.  T., 
have  joined  the  engineering  depart- 
ment of  WOR,  Newark. 

WILLARD  DEAN,  engineer  of 
WPTF.  Raleigh.  N.  C,  on  July  18 
married  Mary  Ellen  Lawrence,  for- 
merly hostess  and  stenographer  at  the 
station. 

DAVID  KARBACH,  engineer  of 
KSUN,  Bisbee,  has  been  transferred 
by  the  Arizona  Network  to  KTUC, 
Tucson. 

FARRELL  BUCKLEY,  formerly  on 
the  technical  staff  of  KHBC,  Hilo, 
Hawaii,  has  joined  KHJ.  Los  Angeles. 

ELBERT  WALKER.  KHJ,  Los  An- 
geles, transcription  engineer,  on  July 
15  married  Frances  Taylor. 

JAMES  LEWIS,  formerly  of  KARK. 
Little  Rock,  Ark.,  has  joined  the  en- 
gineering staff  of  KNOW,  Austin, 
Tex. 

R.  S.  McDANIEL  Jr.,  recording  en- 
gineer of  KTRH,  Houston,  and  his 
bride  returned  .July  21  from  their 
honeymoon  in  San  Francisco. 

WILLARD  DEAN,  engineer  of 
WPTF,  Raleigh,  N.  C,  married  Mary 
Ellen  Lawrence,  station  hostess,  July 
18. 


WORTHINGTON  C.  LENT  has  been 
transferred  to  the  development  and 
research  division  of  NBC's  stations 
department  as  assistant  director  of 
development  and  research.  His  head- 
quarters will  continue  to  be  the  net- 
work's Washington  office,  and  his  du- 
ties the  same  as  previously. 

HENRY  GAUTHIER.  CBS  sound 
effects  engineer,  recently  became  the 
father  of  a  boy,  Robert  Henry. 

ELMER  PRITCHARD,  engineer  of 
WTAR,  Norfolk,  on  July  25  married 
Kathryu  Holderby. 


Monitor  Bill  Passed 

THE  SENATE  July  18  passed  the 
bill  (S-2611),  authorizing  purchase 
of  a  site  and  erection  of  a  new  ra- 
dio monitoring  station  in  Massa- 
chusetts. The  House  has  pending 
an  identical  bill  which  is  expected 
to  be  approved.  The  new  monitor- 
ing station,  when  constructed,  will 
be  placed  in  charge  of  a  radio  in- 
spector of  the  FCC.  The  measure 
places  a  limit  on  the  cost  of  $30,000, 
but  does  not  actually  appropriate 
the  funds.  The  present  monitoring 
station  at  Hingham,  adjacent  to 
the  Naval  ammunition  base,  would 
be  abandoned.  While  the  new  site 
has  not  been  selected,  pending  final 
passage  of  the  bill,  csnsideration  is 
being  given  to  a  site  near  Millis. 


Finch  Facsimile  Names 
Kent  as  Sales  Manager; 
New  Device  Announced 

COINCIDENT  with  announcement 
of  its  new  tabloid-page  printing 
facsimile  transmitter  and  associat- 
ed equipment.  Finch  Telecommuni- 
cations Labora- 
tories Inc.,  New 
York,  on  July  24 
reported  the  ap- 


m 

m 


pointment  of  Ros- 
coe  Kent  as  sales 
manager.  Mr. 
Kent  previously 
was  associated 
with  the  old  De- 
Forest  Radio  Co., 
Wired  Radio  Inc.         Mr.  Kent 
and  Muzak  Corp.  He  left  Muzak 
to  join  Finch,  which  reports  its 
equipment   now   installed    in  15 
broadcasting  stations. 

The  new  apparatus  prints  20 
square  inches  of  text  and  pictures 
per  minute  and  can  be  operated 
from  any  power  source.  It  is  self- 
synchronizing  under  all  conditions 
of  operation,  printing  100  eleven- 
inch  lines  per  inch  on  paper  17 
inches  deep. 

The  Finch  firm  now  operates  its 
own  facsimile  station  at  1819 
Broadway,  New  York.  Its  call  let- 
ters are  W2XBF  and  it  operates 
on  43.74  mc.  Its  daily  broadcasting 
schedule  is  3  to  5  p.  m.  In  July 
the  FCC  also  granted  Finch  a  li- 
cense to  operate  an  ultra-short- 
wave broadcasting  station  with  1,- 
000  watts  on  42.18  mc,  using  the 
call  letters  W2XWF. 


Three-Element  Antenna 
Is  Installed  by  KCMO 

ONE  OF  THE  few  three-element 
directional  antenna  transmitting 
systems  in  use  in  the  United  States 
is  the  recently  completed  $35,000 
transmitter  of  KCMO,  Kansas  City. 
Designed  and  installed  by  KCMO's 
chief  engineer,  Lloyd  Sigmon,  the 
layout  is  phased  to  give  maximum 
protection  in  three  directions  at 
night,  while  pulling  the  power  back 
to  the  West  over  Greater  Kansas 
City. 

Directional  broadcasting  is  from 
two  200-foot  antenna  towers,  used 
in  conjunction  with  a  third  an- 
tenna suspended  midway  between 
them,  from  a  supporting  cable, 
while  daytime  broadcasting  is  from 
the  center  antenna  alone.  A  30'  x 
22'  brick  transmitter  house,  of 
modernistic  design,  completes  the 
layout,  located  at  the  corner  of 
Washington  Park  Blvd.  and  Hard- 
esty  St.,  on  the  eastern  outskirts 
of  Kansas  City,  the  underground 
system  consists  of  130,000  feet  of 
copper  wire  tied-in  to  galvanized 
nettings  sunk  under  each  tower. 
Equipment  was  manufactured  by 
Collins  Radio  Co.,  Cedar  Rapids, 
and  plans  for  the  wiring  system 
and  transmitter  house  were  drawn 
by  Larry  Hoagland,  of  the  KCMO 
technical  staff. 


PATENT  No.  2,165,226,  covering  an 
automatic  tuning  system  and  appa- 
ratus, was  issued  July  11  by  the  U.  S. 
Patent  Office  to  Arthur  A.  Collins, 
president  of  Collins  Radio  Co. 


E.  K.  COHAN,  CBS  director  of  en- 
gineering, joined  the  rescue  squad  with 
his  new  30-foot  yacht  Electron  July 
20  when  he  spied  a  ten-foot  sailboat, 
with  two  boys  aboard,  helpless  in  the 
powerful  flood  tide  of  Hell's  Gate  in 
New  York  harbor.  After  a  towline  be- 
tween the  two  boats  had  broken,  Co- 
han pulled  alongside  and  took  the 
frightened  boys  aboard. 
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Television  News  Notes 


WESTERN  ELECTRIC  Co.  has  an- 
nounced a  new  1  kw.  transmitter  for 
I  which  WE  claims  "the  efficiency  of  a 
!  50-I:w.  equipment  and  the  accessibility 
of  a  breadboard  model."  Transmitter, 
I  designed    primarily    for  commercial 
broadcasting,  includes  such  features  as 
the   Doherty   high    efficiency  circuit, 
j  the  stabilized  feedback  principle  and 
I  an  assembly  of  all  components  on  a 
I  vertical  panel  in  such  a  way  that  no 
!  part  of  the  circuit  is  obscured  by  any 
,  '  other  part,  features  not  usually  found 
I  j  in  medium-powered  transmitters.  Cabi- 
net, of  modern  design,  was  concieved 
by  Henry  Dreyfuss,  industrial  stylist. 

GARRARD  SALES  Corp.,  296  Broad- 
way. New  York.  American  sales  rep- 
'  resentative  of  Garrard  Engineering  & 
j  Mfg.    Co.    Ltd.,    Swindon.  England, 
I  manufacturers    of    automatic  record- 
j  changing  units  and  record  players,  has 
i  j  published  a  new  16-page  catalog  de- 
1  j  scribing  and  illustrating  its  new  line 
i  I  of  automatic  record-changers,  motors, 
j  pickups  and  turntables. 
I 

',  I  NEW  portable  lightweight  transcrip- 
j  j  tion   playback    machine   is  currently 
being  marketed  by  Charles  Michelson 
Co..  New  York,  which  is  used  to  date 
by  WDGY,  WAVJ,  WBIG,  WJHL, 
!|  WNAX,  J.  H.  McGillvra  in  Canada, 
I'  American  Auto  Insurance  Co.,  New 
I  York,  and  Maxon  Inc.,  New  York.  The 
j  machine  weighs  under  20  pounds,  op- 
erates on  10  watts  and  contains  all 
]i  standard  equipment,  according  to  Mr. 
J  Michelson.  The  company  has  also  is- 
,  sued  a  new  set  of  its  "Speedy-Q"  sound 
I  effects. 

I  WIS,  Columbia,  S.  C,  recently  pur- 
i  '•  chased,  in  addition  to  replacement  ma- 
terial, new  testing  equipment  for  its 
transmitter,  including  an  RCA  68-B 
:  precision    beat  -  frequency  oscillator, 
RCA  69-A  distortion  and  noise  meter, 
and  a  Crosley  facsimile  receiver  kit, 
i  I  along  with   WE   23-A   console  type 
|ij  speech  input  equipment. 

Ij  NBC-Chicago  is  constructing  a  record 
I  ]  cabinet  housing  a  minimum  of  three 
copies  each  of  1,000  sound  effects  re- 
!  cordings.  The  new  cabinet  uses  pressed 
j|  steel  forms  and  a  frame  lock  system. 
It  is  being  designed  and  constructed  by 
Tom  Horan,  sound  effects  supervisor 
of  NBC-Chicago,  and  Irving  Bickler, 
sounds  effects  engineer. 


CANADIAN  Broadcasting  Corp.  near- 
ly lost  its  $30,000  mobile  recording 
ij   unit  down  a  500-foot  precipice  in  Cape 
1 1   Breton  National  Park,  Nova  Scotia, 
ji   July  25.  The  unit  was  en  route  to  the 
I    park  to  make  sound  sequences  for  the 
j    CBC  program  Summer  Over  the  Mari- 
j    times,  when  the  trailer  with  the  equip- 
I    ment  and  Engineers  Cliff  Spear  and 
Fred  Wadsworth,  slipped  over  the  edge 
of   the   cliff.   R.   T.   Bowman,  CBC 
'   special  events  chief,  driving  the  car, 
was  able  to  stop  in  time  so  that  the 
trailer  was  left  hanging  over  the  cliff 

I  suspended  by  its  rear  axle.  The  two 
engineers  rescued  the  records  before 
they  climbed  out.  With  the  help  of 

I I  nearby  farmers  the  trailer  after  sev- 
eral hours  was  put  back  on  the  road. 


U/kat  Station  

broadcasts  the  strongest  signal  to 
I  the    Great    Smoky    Mountains  Na- 

tl tional    Park    which    drew  694,634 

]  visitors  from  every  state  and  many 

»  foreign  countries  during  1938  ? 

j:  Why  III  II  A  Y  1010  KC 

It's       II    n   U  A  CBS 
5000  W  Day      1000  W  Night 
KNOXVILLE,  TENNESSEE 
I  Scripps-Howard  Radio,  Inc. 

I  Representative 

THE   BRANHAM  CO. 


Television  and  Movies 

IT  WILL  be  several  years  before 
television  blankets  the  country,  and 
in  the  meantime  the  film  industry 
is  making  provisions  to  meet  the 
situation.  So  stated  George  W. 
Weeks,  vice-president  of  Mono- 
gram Productions,  in  Hollywood  in 
mid-July.  He  declared  that  the  film 
industry  will  be  able  to  overcome 
any  obstacles  arising  from  televi- 
sion and  that  the  two  mediums 
will  be  able  to  work  in  closer  har- 
mony than  pictures  and  radio.  "The 
film  industry  has  no  immediate 
worry  or  concern,"  he  said.  Un- 
rest among  exhibitors  because  of 
television  will  gradually  disappear 
when  the  new  "see-hear"  medium 
swings  into  full  operation,  he  said. 
He  predicted  a  closer  working  ar- 
rangement between  television  and 
the  theatre,  with  motion  picture 
house  screens  being  utilized  for 
visualization  for  the  big  sponsored 
programs.  Smallness  of  home 
screens,  in  his  opinion,  will  cause 
people  to  take  their  television  en- 
tertainment in  theatres  where  a 
larger  image  can  be  offered.  He  al- 
so pointed  out  that  television  will 
be  forced  more  or  less  to  use  films 
for  broadcasting  and  that  this  too 
will  necessitate  a  closer  working 
arrangement. 

RCA  Unit  Described 

A  TECHNICAL  description  of  the 
television  demonstration  system 
employed  by  RCA  in  its  exhibit 
building  at  the  New  York  World's 
Fair,  units  of  which  are  to  be 
made  available  to  broadcast  sta- 
tions for  local  demonstrations  on  a 
rental  basis  [Broadcasting,  July 
15]  is  carried  in  the  July  RCA  Re- 
view published  by  RCA  Institutes 
Technical  Press,  75  Varick  St., 
New  York.  Donald  H.  Castle  of 
the  NBC  video  facilities  section  is 
the  author.  The  same  issue  carries 
an  article  on  the  application  of 
motion  picture  film  to  television  by 
E.  W.  Engstrom,  G.  L.  Beers  and 
A.  V.  Bedford,  and  on  an  Icono- 
scope pre-amplifier  by  Allen  A. 
Barco. 

*      *  * 

KMBC  Seeks  Television 
MIDLAND  Broadcasting  Co.,  Kan- 
sas City,  owners  and  operators  of 
KMBC,  applied  July  24  to  the  FCC 
for  a  television  construction  per- 
mit. KMBC,  through  its  subsidiary, 
Midland  Television  Inc.,  was  a  pi- 
oneer in  developing  the  modern 
441-line  electronic  system,  as  well 
as  the  outmoded  disc-scanning 
method.  Dr.  Vladimir  Zworykin, 
who  developed  the  modern  Icono- 
scope, in  the  early  days  of  broad- 
casting and  television  was  associ- 
ated with  Arthur  B.  Church,  presi- 
dent of  KMBC,  in  another  venture. 
Mr.  Church  said  that  Midland 
hopes  to  go  on  the  air  this  winter 
with  television. 


Zenith  Seeks  Site 
ZENITH  Radio  Corp.,  first  Chicago 
firm  to  be  authorized  to  erect  a 
television  station,  has  been  author- 
ized by  the  FCC  to  operate  a  50- 
watt  portable  station  on  45.25  mc. 
from  Aug.  1  to  30  in  order  to  make 
a  site  survey  for  its  station,  to  be 
known  as  W9XZV. 


NBC  Overhauls  Studio 

NBC's  August  television  schedule 
drops  all  evening  telecasts  of  live 
talent,  while  the  studio  is  over- 
hauled for  the  winter  season  and 
while  the  staff  vacations.  Feature 
films  will  be  broadcast  three  eve- 
nings weekly,  Tuesday,  Thursday 
and  Friday,  from  8:30  p.m.,  but 
the  chief  feature  of  the  August 
programs  will  be  the  outdoor  pick- 
ups of  the  mobile  unit,  just 
equipped  with  its  second  camera, 
on  Wednesday,  Friday  and  Satur- 
day afternoons,  4-5.  The  normal 
schedule  of  evening  studio  telecasts 
will  be  resumed  Aug.  29. 

New  GE  Tubes 
BATTERY  of  four  new  - 1  y  p  e 
water-cooled  quartz  mercury-arc 
units,  containing  12  lamps  with  a 
light  output  equivalent  to  that  of 
nearly  30,000  watts  of  incandes- 
cent light  and  at  the  same  time 
giving  off  little  heat,  has  been  in- 
stalled by  GE  engineers  in  the  new 
General  Electric  television  studios 
in  Schenectady.  The  new  mercury 
lamp  radiates  more  than  2  1/3 
times  the  light  of  an  incandescent 
lamp  of  the  same  wattage.  The  12 
1,000-watt  lamps  used  in  the  GE 
television  studio  have  a  total  light 
output  of  780,000  lumens,  while  the 
same  wattage  of  incandescent 
lamps  would  give  off  only  330,000 
lumens  of  light. 

Lehn  &  Fink  Show 

LEHN  &  FINK  PRODUCTS 
Corp.,  New  York,  on  July  27  pre- 
sented a  ten  -  minute  television 
broadcast  of  "General  Germ  Gets  a 
Jolt",  cartoon  film  promoting  Lysol 
disinfectant,  on  the  NBC  television 
station  W2XBS.  Lennen  &  Mitchell, 
New  York,  handles  the  account. 


Antennas  for  Amateurs 

FOLLOWING  its  recent  move  in 
placing  television  tubes  and  parts 
on  sale  for  amateurs  and  experi- 
menters who  wish  to  build  their 
own  television  receivers,  RCA  has 
also  made  three  television  receiv- 
ing antennas  available  to  this  same 
group.  The  antennas  are  a  double 
di-pole,  for  use  where  reflection 
and  distortion  are  not  problems;  a 
double  di-pole  with  reflector,  for 
use  where  reflections  from  adjacent 
buildings  might  cause  double 
images,  and  a  double  "V"  wire  an- 
tenna, for  use  in  suburban  areas 
where  signal  strength  is  good  and 
reflections  not  encountered. 

KOWH  in  New  Home 

NEW  STUDIOS  of  KOWH,  lo- 
cated on  the  top  floor  of  the  Omaha 
World-Herald  Bldg.,  were  formal- 
ly dedicated  July  23  with  State, 
civic,  religious  and  other  notables 
headed  by  Gov.  Roy  L.  Cochran 
participating.  The  station,  recently 
acquired  by  purchase  by  the  news- 
paper, planned  dedication  pro- 
grams for  the  entire  week.  Among 
other  speakers  were  Vernon  H. 
(Bing)  Smith,  general  manager, 
and  J.  M.  Harding,  assistant  pub- 
lisher of  the  newspaper. 
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WCKY  Jumps  to  50  Kw. 
Without  Any  Ceremony 

WITHOUT  preannouncement  o  r 
cei'emony,  WCKY,  Cincinnati  be- 
gan regular  operation  with  50,000 
watts  power  when  it  broadcast 
July  27.  The  announcement : 
"WCKY  ■ —  powerful  as  any  radio 
station  in  the  entire  United  States", 
was  made  over  the  air.  Formal 
dedication  of  WCKY's  new  RCA 
transmitter  has  been  postponed 
until  Oct.  1,  when  the  L.  B.  Wilson 
station  becomes  the  Cincinnati  out- 
let for  CBS  [see  page  28]. 

Each  member  of  the  WCKY  staff 
received  from  Mr.  Wilson  a  me- 
mento of  the  high  power  opera- 
tion, transforming  it  from  10,000 
to  50,000  watts.  Men  were  given 
red  and  blue  neckties  and  the  ladies 
a  necklace  of  50  pearls.  The  ties  had 
been  ordered  several  weeks  ago, 
the  colors  representing  NBC  Red 
and  Blue  networks,  programs  of 
which  WCKY  has  been  carrying 
for  a  decade. 


WESG,  Elmira,  N.  T.,  licensed  to 
Cornell  University  but  operated  com- 
mercially under  arrangement  with  the 
Gannett  Newspapers,  on  July  26  was 
assigned  to  regular  operation  with 
1.000  watts  on  850  kc,  from  8  a.  m. 
until  sunset  in  New  Orleans.  The  fre- 
quency is  occupied  by  the  50,000- 
watt  WWL,  New  Orleans,  and  the 
dual  daytime  operation  was  formerly 
classified  as  experimental. 


POSTPONEMENT  from  Aug.  10  to 
Aug.  16  of  the  hearing  on  the  renew- 
al application  of  KVOS,  Bellingham, 
Wash.,  and  on  the  application  of  Bell- 
ingham  Broadcasting  Co.,  for  that  sta- 
tion's facilities,  was  announced  .July 
28  by  the  FCC.  Hearing  will  be  held 
in  Bellingham,  and  Commissioner  G. 
H.  Payne  will  preside. 


Paramount  on  CBS 

PARAMOUNT  PICTURES,  Holly- 
wood, on  Aug.  7  vdll  sponsor  the 
world  premiere  of  "Our  Leading 
Citizen"  on  43  CBS  stations,  Hon., 
10-10:30  p.m.  (EDST).  Broadcast 
will  originate  from  Van  Buren, 
Ark.,  hometown  of  Bob  Burns,  who 
is  starred  in  the  film.  He  will  be 
master  -  of  -  ceremonies  during  the 
broadcast  which  will  have  several 
Paramount  players  and  Irvin  S. 
Cobb,  writer,  featured.  Bob  Hussey, 
in  charge  of  Paramount  West  Coast 
radio  activities,  will  supervise  pro- 
duction of  the  broadcast,  with 
Charles  Vanda,  CBS  western  pro- 
gram manager,  directing  the  pro- 
gram for  the  network. 


Healthaids  List 

HEALTHAIDS  Inc.,  Jersey  City, 
(Serutan),  has  announced  the  15 
stations  which  will  be  added  Sept. 
11  to  the  campaign  on  WOR,  New- 
ark, of  five  times  a  week  half -hour 
programs,  featuring  Victor  H. 
Lindlahr,  editor  of  the  Journal  of 
Living.  Stations  are:  WIP  WJJD 
WHDH  KQV  KHJ  WHK  WXYZ 
WGR  WTCN  WKRC  KFRC  WIL 
WHB  and  WBAL.  Agency  is  Aus- 
tin &  Spector,  New  York. 


Albert  Labs.  Spots 

ALBERT  LABORATORIES,  Chi- 
cago (Resperine  hay  fever  rem- 
edy), has  started  thrice-weekly  15- 
minute  programs  on  WWVA, 
Wheeling;  six  weekly  10-minute 
shows  on  WDZ,  Tuscola,  111.;  10- 
minute  daily  and  half-hour  Satur- 
day shows  on  WMMN,  Fairmont, 
W.  Va.  Newby,  Perron  &  Flitcraft, 
Chicago,  handles  the  account. 


Recording  Ruling 

(Continued  from  Page  H) 
ment;  (3)  restraining  WNEW  and 
Elin  Inc.  from  broadcasting  any 
records  made  by  RCA  which  are 
labeled  with  notices  prohibiting 
their  use  for  broadcast  or  limiting 
them  to  use  for  non-commercial 
purposes  on  phonographs  in  homes 
without  RCA's  consent;  (4)  re- 
straining WNEW  and  Elin  Inc. 
from  competing  unfairly  with  RCA 
by  broadcasting  any  of  its  records 
without  RCA's  consent;  (5)  re- 
straining WNEW  and  Elin  Inc. 
from  competing  unfairly  with 
Whiteman  and  from  violating  his 
common  law  property  right  by 
broadcasting  any  of  the  records 
made  under  his  third  contract  with 
RCA  without  his  consent;  (6)  re- 
straining WNEW  from  inducing 
Bruno-New  York  [RCA  record  dis- 
tributor] to  breach  its  agreement 
with  RCA  by  selling  WNEW  pho- 
nograph records  made  by  RCA  for 
broadcast  use  without  RCA's  con- 
sent. All  injunctions  were  made 
permanent.  Costs  were  awarded  to 
RCA. 

In  answer  to  a  query  from 
Broadcasting  as  to  whether  the 
case  constitutes  a  good  precedent, 
Mr.  Mackay  stated  that  in  his 
opinion  it  does. 

"If  the  case  had  been  limited  to 
a  single  recording  it  might  not 
have  been  so,"  he  said,  "but  be- 
cause this  case  dealt  with  all  three 
types  of  contract  which  are  made 
between  artists  and  recording  com- 
panies I  think  it  forms  an  excellent 
legal  precedent.  Furthermore,  the 
decree  recognizes  the  rights  of  the 
record  manufacturer  on  three 
counts,  giving  him  the  right  to  re- 
strict or  prohibit  the  broadcasting 
of  his  records,  protecting  him 
against  unfair  competition  from 
having  his  records  broadcast  with- 
out permission,  and  upholding  his 
right  to  forbid  the  sale  of  his  rec- 
ords for  use  in  broadcasting." 

Licensing  Plan 

RCA,  he  said,  will  shortly  formu- 
late a  licensing  plan  for  stations, 
whereby  they  will  be  permitted  to 
broadcast  records  made  by  RCA  on 
payment  of  a  "reasonable  fee". 
This  license  will  allow  the  broad- 
caster to  use  any  records  made  un- 
der the  usual  type  of  artist  con- 
tract, in  which  all  rights  are  as- 
signed to  the  manufacturer,  or  un- 
der contracts  in  which  the  selling 
rights  are  not  mentioned.  Records 
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made  under  contracts  in  which  the 
artist  prohibits  their  use  in  broad- 
easting  will  be  listed  in  the  licenses, 
he  said,  as  not  being  included.  This 
third  type  of  contract  is  extremely 
rare,  he  stated,  and  would  cover 
only  about  1%  of  all  RCA  records, 
chiefly  in  the  field  of  symphonic 
and  operatic  music. 

Mr.  Mackay  said  that  RCA  is 
now  preparing  letters  to  be  sent 
to  stations  informing  them  of  the 
decision  and  notifying  them  of 
RCA's  intention  to  issue  licenses. 
Explaining  that  the  fees  collected 
from  broadcasters  will  be  equitably 
divided  between  the  recording  art- 
ist, the  copyright  proprietor  and 
the  manufacturing  company,  he 
said  that  letters  will  also  be  sent 
to  the  company's  recording  artists, 
promising  them  a  fair  share  of 
these  license  fees  and  warning  them 
against  signing  away  their  rights 
to  any  organization  which  might 
take  from  them  a  portion  of  their 
fees. 

While  the  letter  mentions  no 
names  it  is  obviously  aimed  at 
NAPA,  organization  of  recording 
artists,  which  is  urging  its  mem- 
bers "not  to  surrender  their  rights 
in  their  recordings,  but  on  the  con- 
trary to  reserve  them  so  they  may 
not  be  commercially  exploited 
against  their  interests."  A  state- 
ment issued  by  NAPA  following 
the  preliminary  announcement  of 
"findings  of  fact  and  conclusions  of 
law"  announced  by  Judge  Leibell  on 
July  14  continues: 

"NAPA  feels  that  the  artist's 
reputation,  talent  and  personality 
must  be  protected  against  such 
commercial  exploitation.  The  only 
interests  of  the  recording  com- 
panies are  the  profits  resulting 
from  such  exploitation.  The  artist's 
interests,  on  the  other  hand,  are  of 
a  deeper  character,  since  they  in- 
clude not  only  his  pecuniary  rights, 
but  the  protection  of  his  artistic 
integrity." 

Representatives  of  Decca  Records 
and  of  Columbia  Recording  Corp., 
other  major  manufacturers  of  pho- 
nograph records,  admitted  they 
were  studying  the  decision  closely 
but  said  their  companies  had  not 
yet  made  any  decision  as  to  wheth- 
er they  would  follow  RCA's  exam- 
ple in  issuing  licenses  to  broadcast- 
ers. It  is  generally  expected,  how- 
ever, that  some  form  of  broadcast- 
ing licenses  will  be  issued  by  all  re- 
cording companies. 

As  Broadcasting  went  to  press 
WNEW  executives  and  attorneys 
were  likewise  studying  the  decision, 
but  had  come  to  no  conclusion  re- 
garding an  appeal.  One  attorney, 
who  asked  not  to  be  quoted,  told 
Broadcasting  he  doubted  if  the 
station  could  properly  make  an  ap- 
peal since  it  did  not  defend  itself 
against  RCA  in  court. 

Prof.  Quiz  Plans 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, on  Sept.  8  plans  to  start 
Professor  Quiz  for  its  Teel  den- 
trifice  on  a  coast-to-coast  CBS  net- 
work. Program  will  be  heard  week- 
ly from  7:30-8  p.  m.  (EDST),  but 
stations  have  not  yet  been  deter- 
mined. It  is  understood  that  Pro- 
fessor Quiz,  discontinued  July  22 
by  Noxzema  Chemical  Co.,  will  be 
heard  on  CBS  as  a  sustaining  pro- 
gram until  Sept.  8.  H.  W.  Kastor 
&  Sons,  Chicago,  handles  the  ac- 
count. 
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Logan  Bill  and  Wage- Hour  Amendment 
May  Get  Last  Minute  Congress  Action 


Facilities  Granted 
iTo  Dozen  Stations 

Ipulltime   and   Power  Boosts 

■Are  Authorized  by  FCC 

^IMPROVED  facilities,  including 
jiulltime  and  power  boosts,  were  au- 
tthorized  for  about  a  dozen  stations 
iduring  the  FCC's  sessions  of  July 
■27  and  28.  Most  of  the  grants  were 
pnade  without  previous  hearing,  al- 
Ithough  the  Commission  also  dis- 
posed of  several  cases  on  which 
jhearings  had  been  held. 
'  WILM,  Wilmington,  Del.,  and 
WAZL,  Hazleton,  Pa.,  both  of  the 
llVIason-Dixon  Group,  and  both  100 
matters  which  have  operated  simul- 
taneously daj-tinie  on  1420  kc.  but 
shared  time  nights,  were  author- 
lized  to  operate  fulltime. 

WFBG,  Altoona,  Pa.,  operating 
with  100  watts  on  1310  kc.  and 
sharing  with  WJAC,  Johnsto-\vn, 
was  granted  fulltime,  WJAC  hav- 
ing won  a  similar  grant  earlier  in 
the  month.  KTEM,  Temple,  Tex., 
secured  fulltime  on  1370  kc,  \\ith 
100  watts  night  and  2.50  day,  hav- 
ing formerly  used  250  watts  day- 
time only.  WOLS,  Florence,  S.  C, 
secured  100  watts  on  1200  kc.  in 
lieu  of  daytime  operation  only,  a 
rival  application  (Pee  Dee  Bcstg. 
Co.)  for  similar  facilities  having 
been  denied.  In  each  of  these  cases 
the  Commission  made  final  its  pre- 
vious findings. 

I  Two  Get  Fulltime 

'  WJBO,  Baton  Rouge,  La.,  which 
formerly  signed  off  for  one  hour 
Monday  nights,  secured  fulltime,  as 
did  KRLH,  Midland,  Tex.,  formerly 
operating  daytime  only  with  100 
watts  on  1420  kc. 

Power  boosts  were  won  by  KM  J, 
Fresno,  Cal.,  granted  5,000  watts 
!  daji;ime  on  580  kc;  KHUB,  Was- 
!  tonville,  Cal.,  granted  fulltime  with 
250  watts  day  and  100  night  on 
1310  kc.  instead  of  daytime  onlv; 
•  WOPI,  Bristol,  Tenn.,  boosted  from 
100  to  250  watts  day  power  on  1500 
kc;    WEST,    New    Castle,  Pa., 
i  gi'anted  an  increase  in  day  power 
:  from  250  to  1,000  watts  on  1250 
I  kc;  WDEV,  Water  bury,  Vt., 
■  boosted  from  500  to  1,000  watts 
daytime  on  550  kc. 

An  application  of  WSBT  for  a 
shift  from  1360  to  930  kc.  and  full 
I  time,  with  relief  from  sharing  -svith 
!  WGES,  Chicago,  was  ordered  set 
1  for    hearing.    An    application  of 
I,  WGTM,  Wilson,  N.  C,  asking  for 
'  500  watts  daytime  on  1240  kc.  in 
.  lieu  of  its  present  100  watts  day- 
;  time  on  1310  kc,  was  denied, 
i      In  proposed  findings,  which  are 
I  subject  to   later  ratification,  the 
i  Commission  approved  an  applica- 
tion of  KRSC,  Seattle,  to  increase 
from  250  to  1,000  watts  on  1120  kc, 
and  disapproved  an  application  of 
Sherman  C.  Amsden,  doing  busi- 
,  ness  as  Doctor's  Telephone  Service, 
seeking  an  emergency  shortwave 
I   station  to  operate  with  500  watts 
i  on  31,180  kc 


Nesbitt  Fruit  Test 

NESBITT  FRUIT  PRODUCTS, 
Los  Angeles  (orange  juice),  thru 
Chas.  H.  Mayne  Co.,  that  city,  on 
July  21  started  for  six  weeks  or 
more  a  local  test  campaign  on 
KMJ,  Fresno,  Cal.,  using  a  weekly 
half-hour  transcribed  program, 
Nesbitt  Radio  Rascals.  Similar 
tests  are  to  be  conducted  in  other 
territories  on  the  West  Coast. 


By  WALTER  BROWN 

AS  CONGRESS  swning  into  its 
pre-adjournment  drive,  two  mea- 
sures of  importance  to  the  broad- 
casting industry  appeared  to  be 
slated  for  action. 

The  Logan  Bill,  providing  for 
"the  more  expeditious  settlement 
of  disputes  with  the  United  States" 
was  pending  in  both  Houses,  after 
the  Senate  first  passed  the  measure, 
only  to  adopt  a  motion  to  recon- 
sider it.  It  would  set  up  a  uniform 
system  of  procedure  for  the  FCC 
and  other  Government  administra- 
tive and  quasi-judicial  agencies, 
and  clear  up  grounds  on  which  ap- 
peals can  be  made  from  decisions 
of  these  agencies  to  the  courts.  A 
companion  measure  in  the  House 
has  been  favorably  reported  from 
committee  and  is  awaiting  action  of 
the  House  itself. 

Wage-Hour  Measures 

Wage  and  hour  legislation  came 
to  the  fore  in  a  sudden  burst  of 
action  by  the  House  Rules  and  La- 
bor committees,  which  reported  out 
three  measures  to  amend  the  Fair 
Labor  Standards  Act,  all  of  which 
provide  for  adjustment  of  provi- 
sions relating  to  white-collar  work- 
ers. The  legislation  is  of  importance 
to  the  broadcasting  industry  be- 
cause of  proposed  exemptions  re- 
lating to  hours. 

The  Norton  labor  amendment  ex- 
empts from  the  hour  provision  of 
the  Act  all  employes  making  guar- 
anteed monthly  salaries  of  $200  or 
more  or  who  are  employed  "in  a 
bona  fide  executive,  administrative, 
professional  or  local  retailing  ca- 
pacity or  in  the  capacity  of  an  out- 
side salesman."  The  Barton  amend- 
ment would  reduce  the  minimum 
exemption  salary  to  $150  a  month 
but  specifies  it  shall  apply  only  to 
employes  not  required  to  work  any 
specified  number  of  hours  and  no- 
tified by  their  employers  in  \\T.-iting 
of  that  fact.  The  Ramspeck  amend- 
ment contains  the  same  provision 
as  the  Norton  Bill  in  regard  to 
"white-collar"  employes.  The  rule 
issued  by  the  Rules  Committee  on 
July  27  kills  a  proposed  change  in 
the  white-collar  amendment  spon- 
sored by  Chairman  Norton  of  the 
Labor  Committee  following  a  de- 
cision by  Wage  &  Hour  Adminis- 
trator Elmer  F.  Andrews  to  re- 
verse his  stand  in  support  of  the 
Norton  amendment.  The  revised 
Norton  amendment,  containing  a 
last-minute  compromise  dra\vn  up 
by  the  Labor  Committee,  adds  the 
provision  that  no  worker  in  the 
white-collar  classification  can  work 
more  than  160  hours  a  month. 

With  adjournment  expected  by 
mid-August  at  the  latest,  it  ap- 
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peared  that  the  Wheeler  Bill,  for 
reorganization  of  the  FCC,  the 
Johnson  Bill,  banning  advertising 
of  alcoholic  beverages,  including 
beer,  from  the  air,  and  the  Chavez 
Bill,  to  establish  a  Pan-American 
shortwave  station,  Government- 
o-wned,  would  die.  The  House  Ap- 
propriations Committee  has  before 
it  the  third  deficiency  bill,  which  is 
expected  to  contain  a  supplemental 
appropriation  of  approximately 
$200,000  for  the  FCC.  Action  on 
this  measure  is  expected  prior  to 
adjouiTiment.  Also  apparently 
pigeon-holed  are  the  Wigglesworth 
and  Connery  resolutions  in  the 
House,  and  the  White  resolution  in 
the  Senate,  seeking  an  investiga- 
tion of  the  FCC  and  the  industry. 


Results  of  Omar  Survey 
In  Midwest  Made  Public 

TABULATION  of  over  98,000  co- 
incidental personal  interviews  on 
radio  audiences  in  the  Milwaukee, 
Columbus,  Indianapolis  and  Omaha 
trading  areas  has  been  completed 
by  K.  B.  Arrington,  advertising 
manager  and  director  of  market  re- 
search of  Omar  Inc.,  Omaha  (flour 
and  cereal),  long  a  radio  sponsor 
and  a  proponent  of  a  national  ra- 
dio audit  bureau.  Interviews  were 
made  by  700  house-to-house  sales- 
men of  the  bakery  division  of  the 
company,  completing  the  survey 
within  a  five-day  period  in  each 
market.  Results  have  been  tabu- 
lated by  days  and  by  hourly  inter- 
vals and  divided  by  town  and  coun- 
try areas. 

Chief  feature  of  the  survey  is 
the  "almost  perfect"  sampling  of 
each  area  obtained  by  interview- 
ing Omar  custoiiiers,  for  a  con- 
sumer census  completed  in  Decem- 
ber showed  an  average  correlation 
between  Omar  customers  and  total 
population  of  97.4%  with  respect 
to  age,  occupation,  status  of  em- 
ployment and  economic  groups  as 
determined  by  house  rentals.  Both 
telephone  and  non-telephone  homes 
were  interviewed.  The  survey  was 
made  by  Omar  Inc.  for  its  own 
guidance  in  station  and  time  se- 
lections, but  has  been  released  to 
leading  stations  "in  the  interest 
of  factual  and  unbiased  station  cov- 
erage information". 


10,000  SOAP 
BOXES! 

The  combined  influence  of 
10,000  soap  box  orators  could 
not  oflFer  you  the  sales  power 
available  here  at  WAIR.  They 
listen!  They  believe!  They 
BUY! 

WAIR 

Winston-Salem,  North  Carolina 

National  Representatives 
Sears  8C  Ayer 


KEHE  Facilities  Taken 
Over  by  KECA  July  31; 
San  Diego  Deal  Dropped 

ACTIONS  by  the  FCC  July  27 
cleared  the  way  for  the  taking  over 
of  KEHE,  Hearst  Radio  station  in 
Los  Angeles,  by  Earle  C.  Anthony 
whose  purchase  of  the  station  for 
$400,000  was  approved  last  June 
21  [Broadcasting,  July  1].  It  was 
reported  by  counsel  for  Anthony 
that  the  station  would  be  occupied 
July  31  when  Anthony's  KECA  is 
abandoned  in  conformity  with  the 
grant.  It  is  planned  to  change  the 
call  letters  for  KEHE  to  KECA  as 
soon  as  FCC  approval  is  secured. 

KEHE  operates  fulltime  with 
1,000  watts  night  and  5,000  day  on 
780  kc.  KECA  operated  with  the 
same  power  on  1430  kc,  which  fre- 
quency is  now  abandoned,  the  Com- 
mission having  denied  permission 
to  move  it  into  San  Diego  for  a 
new  station  to  be  built  by  Warren 
B.  Worcester.  Mr.  Anthony,  who 
also  owns  KFI,  will  move  the  opera- 
tions of  both  his  stations  into  the 
studio  plant  of  KEHE. 

Mr.  Worcester  having  been  de- 
nied authority  to  purchase  the 
KECA  facilities  for  §97,000,  has 
been  authorized  by  the  Commission 
to  file  a  new  application  for  them 
in  San  Diego.  His  application  thus 
becomes  a  new  proceeding. 

The  Commission  on  July  27  dis- 
missed petitions  of  the  American 
Communications  Association,  labor 
union,  for  a  rehearing  of  the 
KECA  transfer  grant.  The  union 
opposed  it  on  employment  grounds. 


In  Omaha 

Advertisers  get  quick 
results  from 

KOIL 

where  every  program  is 
backed  by  a  tested, 
7  POINT  PLUS  MER- 
CHANDISING PLAN  .  .  . 
where  201,430  radio 
homes  tune  to  this 

liasic 

Columbia 

Outlet 

for  the  outstanding 
programs  in=  this  rich 
trading  area. 

For  an  Outstanding  Job,  it's 

KOIL-OMAHA 

Rep.  by  The  Katz  Agency 
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Firm  to  Sell  Spot  News 
To  Theatres  Is  Formed 

THEATRE  Communications,  a  new 
company  which  will  supply  spot 
news  to  movie  theatres  for  projec- 
tion on  the  screen,  either  as  a  sus- 
taining or  a  sponsored  feature, 
has  been  organized  by  Paul  J. 
Davis,  formerly  in  the  magazine 
and  newspaper  field.  Offices  have 
been  opened  at  2  Park  Ave.,  New 
York,  and  the  company  expects  to 
begin  its  service  about  Sept.  1. 
News  bulletins,  limited  to  a  minute- 
and-a-half  and  specially  edited  for 
screen  presentation,  will  be  fur- 
nished several  times  daily  by 
Transradio  Press,  through  central 
distributing  points. 

To  avoid  arousing  press  antagon- 
ism the  bulletins  will  follow  radio 
precedent  and  end  with  the  words: 
"For  further  details  consult  your 
local  newspaper."  If  the  news  bul- 
letins are  put  on  without  advertis- 
ing, the  theatre  management  will 
pay  for  the  service,  or  it  may  be 
received  without  charge  in  ex- 
change for  presenting  the  news 
under  the  sponsorship  of  an  adver- 
tiser sold  by  Theatre  Communica- 
tions. 


Star  Radio  Signs 

STAR  RADIO  PROGRAMS  Inc.. 
New  York,  reports  as  new  subscribers 
KFPW,  KFDM,  WATL.  WFTC, 
WTEL.  WISN  and  WS.JS.  all  signed 
at  tlie  recent  NAB  convention  in  At- 
lantic City.  Since  then,  KPMC, 
CKLN.  KVOR.  KHP^G.  W.TNO, 
KWFT.  and  WFAS  have  signed  for 
the  script  syndicate's  service.  Bill 
Gartland,  sales  manager,  also  an- 
nounces that  a  deal  for  special  pro- 
grams has  been  made  with  B.  Charles- 
Dean  Co..  London. 


THOMAS  LANGAN,  of  NBC's  script 
division  in  New  York,  is  the  author 
of  Romance  of  the  Railroads,  one  hour 
historical  program  carried  on  NBC- 
Blue  .July  28  and  based  on  data  sup- 
plied by  the  Association  of  American 
Railroads. 


KFRU 


COLUMBIA,  MISSOURI 

A  kilowatt  of  power  on  630 
kc.  daytime  with  500  watts 

at  night. 
A  Sales  Message  over  KFRU 
Covers  tiie  Heart  of  Missouri 


GREETINGS  from  donor  to  donee  pass  as  James  D.  Shouse,  vice-presi- 
dent of  the  Crosley  Corp.  in  charge  of  broadcasting,  and  George  C. 
Biggar,  WLW  rural  program  supervisor  (both  at  left),  congratulate  the 
two  winners  of  the  1939  WLW  Scholarships  in  practical  radio  training, 
Merton  V.  Emmert,  Kansas  State  College  graduate,  and  Charles  Grissom. 
graduate  of  Alabama  Polytechnic  Institute  [Broadcasting,  June  15]. 
The  two  scholarships  provide  six  months  training  in  all  phases  of  radio 
work  and  $500  in  cash  each. 


AND 


INVITING  a  score  of  well-known 
educators  throughout  the  United  States 
KSTP,  St.  Paul,  has  completed  plans 
for  the  third  annual  KSTP  Conference 
on  Educational  Broadcasting.  Nov.  10- 
11.  The  conference  idea,  originated  in 
1937  by  Thomas  D.  Ri.?hworth.  KSTP 
educational  director,  already  has  been 
responsible  for  establishing  13  radio 
workshops  in  schools  in  the  Twin  City 
area,  according  to  the  station. 
CAPITOL  RADIO  Engineering  In- 
stitute, Washington,  resident  school  for 
practical  radio  engineering  training, 
announces  a  course  in  television,  cover- 
ing every  phase  from  Iconoscope  cam- 
era to  receiver,  and  has  issued  a  new 
48-page  booklet  outlining  its  1939-40 
courses  which  is  available  upon  re- 
quest. • 

A  PIONEERING  venture  in  educa- 
tion via  radio  is  being  mapped  out  in 
conferences  at  the  University  of  Ari- 
zona by  Harry  Behn,  radio  director, 
and  managers  of  Arizona  stations.  A 
series  of  programs  emanating  from 
the  university  for  statewide  broad- 
cast is  planned,  forming  a  "college 
of  the  air"  along  extension  division 
lines.  Meeting  at  Tucson  with  Behn 
are  Fred  A.  Palmer,  manager  of  the 
Arizona  Network  and  KOY.  Phoenix  ; 
Dow  Ben  Roush.  manager  of  KTUC. 
Tucson ;  Carl  Morris,  manager  of 
KSUN,  Bisbee-Douglas ;  .John  Merino, 
manager  of  KGLU,  Safford.  all  units  of 
the  Arizona  Network ;  Dick  Heath, 
commercial  manager  of  KTAR.  Phoe- 
nix, and  Bud  Williams,  manager  of 
KVOA,  Tucson. 


DR.  HARRY  F.  OLSON,  director  of 
acoustical  research  for  RCA,  has  been 
appointed  to  the  teaching  staff  of  Co- 
lumbia University,  New  York,  to  in- 
augurate new  studies  in  electrical 
acoustics,  according  to  an  announce- 
ment July  25  by  Dr,  Nicholas  Murray 
Butler,  president  of  the  university. 
Dr.  Olson,  who  has  been  with  RCA 
since  1928,  when  he  received  the  de- 
gree of  Doctor  of  Philosophy  from 
the  University  of  Iowa,  will  attempt 
to  improve  the  quality  of  sound  re- 
production in  radio  and  motion  pic- 
tures with  the  aid  of  a  staff  of  en- 
gineers, in  addition  to  teaching  the 
2.5-week  course  at  Columbia. 

MORE  THAN  .50  radio  students  of 
Northwestern  U  attended  a  demonstra- 
tion of  radio  technique  at  WBBM, 
Chicago.  July  28  given  under  the  su- 
pervision of  Stan  Thompson,  assistant 
program  director.  "Play  Selection  and 
Production"  was  discussed  by  .Joe  Ain- 
ley.  radio  director  of  Aubrey.  Moore 
&  Wallace.  Chicago  agency.  Radio  pro- 
duction was  discussed  by  Al  Chance 
and  Les  Mitchell,  of  the  WBBM  pro- 
duction staff.  The  students  watched 
rehearsals  of  History  in  the  Making 
and  Gateicay  to  Hollywood  Summer 
Theatre. 

WINNERS  of  the  Atlanta  Journal 
School  of  the  Air  scholarships,  given 
a  trip  to  New  York  and  Washington 
as  part  of  their  reward,  were  greeted 
by  FCC  Commissioners  Craven, 
Thompson  and  Brown  as  they  visited 
FCC  headquarters  July  7.  At  Radio 
City  they  were  greeted  by  NBC  Presi- 
dent Lohr  and  his  staff.  They  were  ac- 
companied by  Louis  T.  Rigdon,  direc- 
tor of  the  WSB  school  broadcasts  in 
which  primary  and  secondary  schools 
of  the  State  participate. 

LYMAN  BRYSON,  head  of  the  CBS 
Adult  Education  Board,  on  .July  26 
presided  as  chairman  of  a  CBS  Peo- 
ple's Platform  program  in  which  three 
educators  and  a  businessman  discussed 
"How  Can  We  Educate  for  Democ- 
racy". The  program  served  as  a  pre- 
view of  the  Congress  on  Education  for 
Democracy,  which  convenes  Aug.  15-17 
at  Teachers  College,  Columbia  U. 

TEACHING  literature  by  radio  is 
the  aim  of  the  new  educational  se- 
ries. Masterpieces  of  Literature,  broad- 
cast weekly  on  WOV,  New  York,  in 
cooperation  with  the  WPA  New  York 
City  Office  of  Radio  Production,  and 
featuring  half-hour  dramatizations  of 
works  of  noted  American  authors.  A 
description  of  each  story  and  its  au- 
thor and  questionnaires  on  the  work 
are  supplied  in  Italian  for  listeners. 
The  program  supplements  the  work  of 
the  Little  Schoolhouse  of  the  Air,  heard 
daily  on  WOV,  with  the  assistance  of 
the  Adult  Education  Program  of  the 
Board  of  Education. 


Kaltenborn  to  Fly  Ocean 
For  Three- Week  Series 
From  European  Centers 

H.  V.  KALTENBORN,  CBS  news 
analyst  sponsored  Sunday  and 
Tuesday  evenings  on  39  CBS  sta- 
tions by  Pure  Oil  Co.,  will  fly  to 
Europe  Aug.  9  aboard  the  Trans- 
Atlantic  Clipper  for  a  three-week 
coverage  of  important  European 
news  centers  and  personalities.  His 
twice-weekly  series  for  Pure  Oil 
will  originate  in  the  British  Broad- 
casting Co.  studios  through  Aug. 
29. 

It  is  understood  that  on  his  re- 
turn the  program  will  be  expanded 
to  a  Monday,  Wednesday,  Friday 
series  on  an  enlarged  list  of  CBS 
stations.  Between  his  London 
broadcasts,  Mr.  Kaltenborn  will  fly 
to  Paris,  Berlin,  G€neva,  Brussels, 
The  Hague,  Warsaw,  and  other 
capitals  for  first-hand  information 
on  European  conditions.  In  event 
that  he  cannot  return  to  London 
for  each  of  his  six  European  broad- 
casts, Mr.  Kaltenborn  will  air  his 
newscasts  from  Paris  or  some 
other  continental  city. 

For  the  European  series  of  Kal- 
tenborn  Edits  the  News,  the  39- 
station  CBS  network  will  be  en- 
larged by  the  following  additions 
and  sponsored  by  Pure  Oil  Co.: 
WEEI,  Boston;  WABC,  New  York; 
WCAU,  Philadelphia;  W  J  S  V, 
Washington;  W  C  A  0,  Baltimore; 
WJR,  Detroit;  WJAS,  Pittsburgh; 
WWL,  New  Orleans;  KTRH,  Hous- 
ton. Leo  Burnett  Co.,  Chicago, 
handles  the  account. 


Rainbow  Tribute 


NO  TEA  PARTY  was  the  Champagne 
Hour  broadcast  by  WKY,  Oklahoma, 
City.  July  17,  but  a  dramatization  of 
the  story  of  the  famed  Rainbow  Di- 
vision's greatest  success  in  France 
during  the  Great  War,  the  Battle  of 
Champagne.  Prepared  by  Jim  Cox, 
lieutenant  in  the  U.  S.  Army  reserve 
corps,  the  show  incorporated  poetry 
of  Joyce  Kilmer,  Rainbow  Division 
poet  who  fell  in  the  war,  and  special 
organ  music  scored  by  Allan  Clark, 
WKY  musical  director,  and  played  by 
Ken  Wright.  Transcriptions  will  be 
dubbed  off  the  recording  of  the  pro- 
gram for  free  distribution  to  42d  Di- 
vision chapters  requesting  them. 


THE  Richfield  Reporter,  oldest  Pa-  i: 
cific  network  news  feature,  handled  six  3 
nights  weekly  by  John  Wald  and  Ken 
Barton  on  NBC,  on  .July  30  went  on  a 
tour  of  Coast  cities  from  which  it  will 
originate  until  Aug.  22.  Talks  before 
civic  clubs  are  planned  during  the  tour. 


Problem 

for  Time  Buyers 

Take  a  town  with  complete  network 
service  on  three  stations.  Call  them 
stations  Blue,  Red  and  Green.  Take 
all  of  the  listeners  to  the  three  net- 
work stations  as  100%  of  the  au- 
dience. Suppose  at  a  given  time  a 
quarter  hour  on  each  station  costs 
^50  on  Blue,  ^50  on  Red  and  ^100 
on  Green.  Then  Blue  should  deliver 
25%  of  the  audience,  Red  25%  and 
Green  50%.  Isn't  this  a  way  to  deter- 
mine whether  or  not  you  are  getting 
what  you  pay  for?  St.  Louis  KWK 
submits  itself  to  this  analysis.  Write 
for  the  booklet,  "It's  About  Time". 
Now  in  the  Third  Edition,  requests 
for  it  are  received  daily. 

Pd.  Adv. 


means  SuiineSS 
WBaiUnufte. 

*  ■ 
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|S:FDA  Completes  Staff 
or  Aug.  1  Inauguration 

COMPLETION  of  the  staff  of  the 
'lew  KFDA,   Amarillo,   Tex.,  100 
Aatts   on   1500  kc,  which  begins 
•  Deration  Aug.  1  as  an  outlet  of 
/IBS    and  the 
'exas  State  Net- 
-  o  r  k,   was  an- 
ounced  in  latter 
uly  by   C.  S. 
rooch,  president 
nd  manager,  and 
iilmore  N.  Nunn, 
'ice  -  president, 
ho   with  his 
ather  owns 
Lexing- 
and  holds 
control  of 


Wheeler  Heads  Drive  on  AS  CAP 


(Contimied  from  Page  18) 


Mr.  Nunn 

an  option  to 
WCMI.  Ash- 


VLAP, 
on,  Ky., 
lurchase 
and,  Ky. 

Ultra-modern  in  every  respect, 
he  station  is  equipped  with  RCA 
pparatus  throughout  and  a  182- 
oot  Truscon  steel  radiator.  Its 
iiodernistic  building  is  located  in 
.o^vntov^-n  Amarillo.  Don  C.  Rob- 
iins,  formerly  San  Francisco  man- 
ger of  the  Walter  Biddick  Co.,  is 
•omniercial  manager;  Earl  Rodell 
Strandberg,  formerly  chief  an- 
ouncer  of  KLRA,  Little  Rock,  pro- 
ram  director;  Ralph  Cannon,  re- 
ently  with  WBOW,  Terre  Haute, 
hief  engineer;  David  Clark,  for- 
lerly  with  KOA,  Denver  and 
IGNC,  Amarillo,  continuity  editor; 
Villiam  Kilmer,  formerly  of 
:GK0,  Fort  Worth,  and  Winfred 
Vileman,  formerly  of  KASA,  Elk 
vity,  Okla.,  announcers. 


New  Texas  Station 

;HARING  time  with  W  T  A  W  , 
'exas  A.  &  M.  College  outlet  at 
'ollege  Station,  Tex.,  the  new 
.ITBC,  Austin,  Tex.,  was  sched- 
led  to  begin  operating  Aug.  1, 
sing  1,000  watts  on  1120  kc.  Its 
lanager  is  R.  C.  Watts  and  chief 
ngineer  is  Harry  Slife.  Author- 
jed  in  1937,  construction  of  the 
tation  was  held  up  when  the  col- 
ige  protested  the  grant  giving 
ITBC  the  time  not  used  by 
TTAW,  which  operates  only  a 
ew  hours  dailj^  The  FCC  last  Jan. 

reaffirmed  the  grant  to  State 
'■apitol  Broadcasting  Assn.,  in 
'hich  the  principals  are  R.  B.  An- 
erson,  president  of  the  State  Tax 
-ommission;  A.  W.  Walker  Jr., 
:rofessor  of  law  at  the  University 
'f  Texas,  and  R.  A.  Stuart,  Fort 
H^orth  attorney. 


THEY'RE  TUNING  IN  WATL 
IM  ATLANTA 


1 


terested  himself  in  the  litigation, 
and  on  July  19  confen-ed  with  Ne- 
ville Miller,  NAB  president,  Phil 
Loucks,  former  NAB  managing  di- 
rector and  Washington  radio  at- 
torney, and  Ed  Craney,  general 
manager  of  KGIR,  Butte,  who  has 
been  active  in  seeking  revision  of 
both  the  copyright  law  and  of  per- 
forming rights  contracts  with 
ASCAP. 

Whereas  the  anti-trust  suit  ap- 
peared to  be  headed  for  dismissal 
during  recent  months.  Senator 
Wheeler's  intercession  has  had  the 
effect  of  reviving  Government  in- 
terest in  the  proceeding.  The  course 
to  be  pursued  will  await  a  study  of 
the  record  by  Mr.  Cooper  and  his 
recommendations  to  the  Attorney 
General. 

The  Government  suit  was  filed  in 
1934  and  went  to  trial  in  New  York 
before  Federal  Judge  Henry  W. 
Goddard  on  June  10,  1935.  After 
ten  days,  the  trial  was  adjourned 
with  the  understanding  that 
ASCAP  and  the  Government  would 
stipulate  the  facts  before  a  new 
hearing.  Little  progress,  however, 
was  made  on  the  stipulation  and 
the  case  has  been  dormant  since. 

Officially,  the  Department's  atti- 
tude has  been  that  because  of  lack 
of  personnel,  the  ASCAP  suit  has 
been  inactive.  In  assigning  Mr. 
Cooper  to  the  case,  the  Attorney 
General  instructed  him  to  make  a 
complete  study  and  bring  it  up-to- 
date  in  the  light  of  the  four -year 
hiatus.  Mr.  Cooper  is  devoting  his 
full  time  to  review  of  the  proceed- 
ings and  is  expected  to  make  his 
recommendations  within  a  month. 

Senator  Wheeler  started  things 
July  12  when  he  held  an  informal 
conference  in  his  office  with  Gene 
Buck,  ASCAP  president,  Louis  D. 
Frolich,  ASCAP  counsel,  and 
Messrs.  Craney  and  Loucks 
[Broadcasting,  July  15].  At  that 
time  the  Senator  made  it  clear 
that  he  opposed  the  blanket  form 
of  percentage  payment  on  gross 
revenue  of  stations  and  that  clear- 
ance at  the  source  and  payment  on 
a  per-program  basis  appeared  to 
be  the  equitable  course. 

Hopes  for  Agreement 

In  introducing  his  "clearance  at 
the  source"  bill,  the  Senator  said 
that  sentiment  in  Congress  favored 
amendment  of  the  Copjnright  Act 
because  it  is  outmoded  insofar  as 
broadcasting  is  concerned.  He  also 
made  mention  of  the  Government 
suit  against  ASCAP  and  urged  ac- 
tion one  way  or  the  other. 


$i  BILLION 

is  Kansas'  estimated  1939  income 
from  farms  alone.  Major  market  of 
the  great  Kansas  buying  wealth  is 


WICHITA 


Senator  Wheeler  followed  up  his 
conference  with  the  ASCAP  of- 
ficials on  July  17,  when  he  dined 
\vith  Messrs.  Miller,  Craney  and 
Loucks,  and  Frank  M.  Russell, 
NBC  Washington  vice-president, 
and  Harry  C.  Butcher,  CBS  Wash- 
ington vice-president.  He  restated 
his  view  regarding  clearance  at  the 
source,  pointing  out  that  in  his 
view  assumption  of  liability  for  in- 
fringement must  be  vnth.  the  origi- 
nating station.  He  expressed  the 
hope  that  the  industry  would  come 
to  an  agreement  on  this  point  with- 
out controversy  or  a  split  in  net- 
work affiliated  station  ranks. 

Further  pursuing  the  Govern- 
ment case,  Messrs.  Miller,  Craney 
and  Loucks  on  July  19  conferred 
with  Assistant  Attorney  General 
Arnold  and  Special  Assistant 
Cooper.  The  background  of  the 
case  was  covered.  Brought  into  the 
conversation  also  was  possible  ac- 
tion by  Congress  on  the  O'Mahoney 
Bill,  offered  by  the  chairman  of  the 
Federal  Monopoly  Committee  to  re- 
vise remedial  sections  of  the  anti- 
trust laws.  Such  a  move,  it  was 
felt,  might  have  a  definite  bearing 
on  the  ASCAP  litigation. 

Conference  With  Bone 

On  July  20,  the  day  before  Sena- 
tor Wheeler  introduced  his  pro- 
posed amendment  to  the  copyright 
law,  Messrs.  Craney  and  Loucks 
conferred  with  Chairman  Bone  of 
the  Senate  Patents  Committee. 
Earlier  in  the  session.  Senator 
Bone  advocated  passage  of  the  bill 
introduced  in  preceding  sessions 
by  former  Senator  Duffy  of  Wis- 
consin to  rewrite  the  Copyright 
Act  and  eliminate  the  statutory 
minimum  infringement  requirement 
of  $250.  This  bill  now  is  being  re- 
drafted by  a  group  of  copyright 
experts  in  New  York,  it  was  under- 
stood, and  probably  will  not  be  in- 
troduced until  the  next  session. 

The  purpose  of  the  original  con- 
ference called  by  Senator  Wheeler 
with  the  ASCAP  officials  was  to 
discuss  the  Montana  situation,  par- 
ticularly in  the  light  of  pending 
actions  against  ASCAP  in  that 
State.  Mr.  Loucks  appeared  as 
counsel  for  KFBB,  Great  Falls,  a 
regular  client  and  not  as  special 
counsel  for  the  NAB,  in  which  ca- 
pacity he  has  served  on  several  oc- 
casions since  his  retirement  from 
the  NAB  managing  directorship. 
When  Mr.  Buck,  at  the  outset  of 
the  conference,  asserted  there 
would  be  only  one  uniform  form 
of  contract  for  radio,  the  discus- 
sion of  necessity  then  covered  the 
entire  industry  picture. 

Payments  Spurned 

Despite  comments  attributed  to 
Mr.  Buck  following  the  Wheeler 
conferences,  it  was  observed  that 
ASCAP  has  steadfastly  refused  to 
accept  payments  from  Montana 
stations  in  the  light  of  the  State's 
anti-ASCAP  law.  Only  60  days  ago 
ASCAP  began  billing  stations  in 
the  State  for  back  royalties.  In 
that  connection,  it  was  pointed  out 
that  Montana  stations,  under  the 
recent  temporary  iniunction  grant- 
ed by  the  court  in  Missoula  Coun- 
tv  are  prevented  from  making  pav- 
nients  to  ASCAP  and  ASCAP  in 


turn  is  prevented  from  making  any 
collections  in  the  State. 

Mr.  Craney  repeatedly  has  stated 
that  Montana  broadcasters  always 
have  been  willing  to  pay  royalties 
on  what  music  they  use,  but  that 
they  have  openly  resented  the 
ASCAP  contract  provisions  under 
which  royalties  are  paid  on  the 
basis  of  591-'  of  gross  income  rather 
than  on  ASCAP  music  used. 

Countering  Mr.  Buck's  allega- 
tion in  the  Wheeler  conferences 
that  Montana  broadcasters  have 
been  "robbing  my  people",  it  was 
reported  that  the  six  stations  in 
the  State  pay  an  average  of  only 
$10,000  a  year  to  the  Society.  The 
stations,  and  more  particularly  Mr. 
Craney's  KGIR,  have  spent  many 
times  that  amount  in  trying  to  rec- 
tify what  they  construe  to  be  an 
improper  contract,  it  was  pointed 
out. 

Wheeler  Denies  Imputations 

Senator  Wheeler  was  indignant 
over  statements  ascribed  to  him  in 
Tin  Pan  Alley  circles  that  Mr. 
Craney  had  influenced  him  in  the 
ASCAP  matter  and  was  trying  to 
procure  a  preferential  deal.  The 
Senator  stated  flatly  that  he  was 
convinced  that  a  change  in  the 
copyright  laws,  now  more  than  a 
quarter-century  old,  is  necessary  in 
order  to  correct  inequities  which 
have  become  glaring  since  the  ad- 
vent of  broadcasting.  He  stated  al- 
so that  he  felt  clearance  of  music 
at  the  source  is  a  necessary  re- 
quirement if  there  is  to  be  amicable 
solution  of  the  copyright  problem. 
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Radio  Set  Query 
In  Sample  Census 

A  SINGLE  radio  question,  "Does 
this  household  have  a  radio  set?", 
has  been  included  in  the  supple- 
mentary census  schedule  to  be  test- 
ed in  mid-August  when  the  Census 
Bureau  conducts  a  special  trial  cen- 
sus in  two  Indiana  counties,  St.  Jo- 
seph and  Marshall  [Broadcasting, 
April  15,  June  15,  July  1].  The  sup- 
plementary schedule  will  be  tested 
simultaneously  with  the  proposed 
regular  schedule  in  the  two-county 
survey,  to  start  Aug.  15. 

The  special  census,  first  of  its 
kind  ever  undertaken,  is  designed 
primarily  to  test  questions  on  the 
proposed  schedules,  according  to 
Census  Bureau  officials,  and  al- 
though results  will  be  compiled  and 
made  public  later,  the  general  in- 
terest in  the  figures  will  be  only 
temporary,  since  the  territory  will 
be  covered  again  during  the  general 
population  census  in  1940.  Final 
selection  of  the  questions  to  be 
asked  in  the  general  census  will 
not  be  made  until  the  results  of  the 
special  census  have  been  analyzed 
and  appraised,  Secretary  of  Com- 
merce Hopkins  said  in  announcing 
the  plans. 

Every  tenth  family,  after  an- 
swering the  regular  special  popu- 
lation census  questions,  will  be 
listed  on  the  supplementary  sched- 
ule in  the  two-county  survey.  If  a 
supplementary  schedule  is  used  in 
the  regular  census  next  year,  which 
appears  virtually  certain,  every 
25th  family  will  be  enumerated,  ac- 
cording to  present  plans,  said  Sec- 
retary Hopkins.  In  addition  to  the 
radio  question,  the  supplementary 
schedule  at  present  includes  "con- 
venience" questions  covering  run- 
ning water  and  electrical  service. 


Policyholder  Is  Refused 
Restraint  of  Met.  Life 

JUSTICE  Steinbrink  of  Brooklyn 
Supreme  Court  on  July  26  handed 
down  a  written  decision  denying  the 
application  of  Lawrence  Shay,  pol- 
icyholder of  Metropolitan  Life  In- 
surance Co.,  for  a  temporary  in- 
junction to  restrain  Metropolitan 
from  continuing  its  Edwin  C.  Hill 
broadcasts  on  MBS,  WNEW,  and 
WHN,  New  York.  Action  was 
brought  by  Mr.  Shay,  who  contend- 
ed that  the  expenditure  of  $10,000 
weekly  for  the  program  was  "ex- 
cessive" and  that  the  money  should 
be  used  to  reduce  policy  premiums. 

Justice  Benvenga  in  New  York 
Supreme  Court  on  July  26  granted 
the  application  of  the  Knicker- 
bocker Broadcasting  Corp.,  New 
York,  operator  of  WMCA,  to  in- 
clude Donald  Besdine  and  Morris 
H.  Siegel  as  additional  defendants 
in  the  $550,000  libel  suit  filed  against 
the  station  by  the  Metropolitan 
Life  Insurance  Co.  The  insurance 
company's  suit  claims  that  libelous 
statements  were  made  over  a  year's 
period  during  programs  broadcast 
on  WMCA  by  Besdine  and  Siegel, 
although  names  of  the  two  were 
not  cited  in  the  suit. 


Increased  Volume  of  Net  Expenditures 
Shown  for  Half- Year  by  11  Industries 

RADIO  advertiser  expenditures  on  all  four  coast-to-coast  networks  ad- 
vanced from  $37,948,411  in  the  first  six  months  of  1938  to  $41,176,150 
during  the  same  period  this  year,  a  gain  of  8.5%.  Analysis  of  the  com- 
bined billings  of  NBC,  CBS  and  MBS  by  industries  reveals  the  following 
totals  for  each  industry,  together  with  each  industry's  percentage  of  the 
six-month  volume  for  1938  and  1939. 

%  of  %  of 

1939     1939   Total  1938     1938  Total 

Automotive    $  1,950,109  4.74  $  2,770,552  7.30 

Building  Materials  .  .  134,205  .33  101,074  .27 
Cigars,  Cigarettes, 

Tobacco    5,193,552  12.61  4.269,970  11.25 

Clothing,  Dry  Goods.  152,724  .37  58,862  .16 
Confectionery,  Soft 

Drinks    1,046,782  2.54  1,405,651  3.70 

Drugs    11,267,164  27.36  9,839,152  25.93 

Financial,  Insurance.  413,779  1.0  248,430  .65 

Foods    12,585,835  30.57  11,466,796  30.22 

Garden  &  Field   2,236  .006 

House  Furniture   248,604  .60  479,990  1.26 

Jewlery  &  Silverware  145,164  .35     

Lubricants    2,102,543  5.11  1,.578,448  4.16 

Machinery    327    186,749  .49 

Paints    201,926  .49  137,109  .36 

Radios,  etc   476,948  1.16  644,142  1.70 

Scliools   7,272  .02 

Shoes    84,307  .20  122,932  .32 

Soap  &  House 

Supplies    4,618,242  11.22  3,850,954  10.15 

Stationery  &  Publish- 
ers   213,688  .52  261,009  .69 

Travel,  Hotels    34,534  .08  26,836  .07 

Wines  &  Beers   5,028  .01  179,205  .47 

Miscellaneous    300,689  .73  311,042  .82 

$41,176,150  $37,948,411 


Late  Personal  and  News  Notes 


KELLY-SMITH  Co.,  New  York,  has 
been  appointed  national  representative 
for  WCOP,  Boston,  and  WNBC,  New 
Britain.  In  addition  to  representing 
the  stations  individually,  Kelly-Smith 
is  offering  them  as  a  three-station 
hookup  in  combination  with  WELI, 
New  Haven.  WELI  is  individually 
represented  by  Gene  Furgason. 


GEORGE  W.  HENYAN,  for  the  last 
nine  years  sales  manager  of  the  ra- 
dio department  of  General  Electric  Co. 
at  Schenectady,  has  been  named  man- 
ager of  the  transmitter  and  tube  sales 
divisions  of  the  company's  recently 
organized  radio  and  television  depart- 
ment according  to  Dr.  W.  R.  G.  Baker, 
department  manager.  Mr.  Kenyan,  a 
1916  graduate  of  the  University  of 
Texas  who  entered  the  GE  test  de- 
partment that  year,  will  continue  to 
headquarter  in  Schenectady. 

W.  H.  VANDERPLOEG.  former  vice- 
president  of  the  Harris  Trust  &  Sav- 
ings Bank,  Chicago,  has  been  named 
executive  vice-president  and  general 
manager  of  the  Kellogg  Co.,  Battle 
Creek,  Mich.  A  director  of  the  firm 
since  1937,  Mr.  Vanderploeg  has  been 
an  e.xecutive  representative  of  the 
Kellogg  board  since  April,  1939.  He  is 
a  native  of  Pella,  la. 

LESLIE  S.  GILLETTE,  for  nine 
yeara  advertising  and  sales  promotion 
manager  of  U.  S.  Industrial  Alcohol 
Co.,  New  York,  has  been  appointed  ex- 
ecutive vice-president  of  Hazard  Adv. 
Corp.,  New  York,  effective  Aug.  1. 

HAROLD  S.  SCHULER,  formerly  a 
division  manager  of  the  apparatus  ad- 
vertising department  of  Westinghouse 
E.  &  M.  Co.  at  East  Pittsburgh,  Pa., 
has  been  named  Pacific  Coast  district 
sales  promotion  manager  of  the  com- 
pany. He  succeeds  Earl  W.  Nilsson, 
resigned. 

SHIRLEY  SNYDER.  16  -  year  -  old 
daughter  of  Glenn  Snyder,  manager  of 
WLS,  Chicago,  will  make  her  debut 
as  a  dancer  at  the  Illinois  State  Fair, 
Aug.  14.  Miss  Snyder  is  a  member  of 
a  Chicago  stage  unit  now  on  tour. 

JOSEPH  W.  PEPPER  Jr.,  formerly 
of  NBC's  traffic  department,  has 
joined  the  sales  division  of  the  net- 
work's transci'iption  department.  E. 
William  Young  has  been  transferred 
from  the  Chicago  to  the  New  York 
transcription  sales  staff. 

SARAH  ROLLITS,  who  formerly 
conducted  a  literary  agency,  joins  Co- 
lumbia Artists  Service  July  31  to 
manage  the  new  literary  playwright 
department. 


JAMES  R.  CURTIS,  president  of 
KFRO,  Longview,  Tex.  was  informed 
immediately  after  the  NAB  convention 
of  the  death  of  his  father,  Charles  R. 
Curtis,  of  Fort  Worth. 

JACK  HASTY,  formerly  on  the  New 
York  radio  staff  of  McCann-Erickson, 
is  in  Hollywood  for  conferences  with 
J.  Walter  Thompson  Co.  executives. 

FRANK  MASON,  NBC  director  of 
the  department  of  information,  on  Aug. 
2  will  fly  to  Europe  on  the  Yankee 
Clipper  accompanied  by  Mrs.  Mason. 

ART  SPERLING  of  the  field  engi- 
neering staff  of  WNEW..  New  York, 
on  the  Earl  Hai'per  International 
League  baseball  assignment,  is  recu- 
perating in  General  Hospital,  Passaic, 
N.  J.,  from  an  appendicitis  operation. 


ACA  in  Philadelphia 

ANNOUNCING  staffs  of  WCAU 
and  KYW,  Philadelphia,  have 
named  Broadcast  Local  No.  28  of 
American  Communications  Assn., 
CIO  union,  as  their  bargaining 
agent,  according  to  Richard  E. 
Shipp,  president  of  the  Philadel- 
phia local.  For  the  KYW  announc- 
ers this  action  represents  a  change 
in  affiliation,  as  they  have  for  the 
past  year-and-a-half  been  mem- 
bers of  American  Federation  of 
Radio  Artists,  AFL  union.  Con- 
tract covering  this  group  is  now 
being  prepared  for  submission  to 
NBC,  as  KYW  is  programmed  by 
the  network.  CIO  also  represents 
the  engineering  staff  of  KYW  and 
has  cited  the  station's  owner,  West- 
inghouse Electric  &  Mfg.  Co.,  be- 
fore the  National  Labor  Relations 
Board  on  charges  that  it  has  re- 
fused to  enter  into  a  contract  with 
the  union.  ACA  is  also  preparing 
a  contract  covering  WCAU  an- 
nouncers to  submit  to  the  manage- 
ment of  that  station  together  with 
a  renewal  contract  for  WCAU  en- 
gineers, which  is  currently  up  for 
renewal,  the  union  stated. 


Royal  Signs  Statesmen  ] 
For  Talks  From  Europe ; ! 
Toscanini  to  Fly  Ocean 

ANTHONY  EDEN,  Winston^ 
Churchill  and  other  important  | 
European   statesmen  will   discuss ! 
the   international   situation  f  rom  j 
Europe  over  NBC,  John  F.  Royal,  j 
vice-president  in  charge  of  pro- 
grams, announced  July  25  on  his 
return  from  Europe.  While  in  Eu-  [ 
rope  Mr.  Royal  also  arranged  for 
six  talks  by  Hugh  Gibson,  former 
U.  S.  Ambassador  to  Brazil  and 
Belgium,  to  be  given  from  various 
points  on  the  Continent.  Eden  will 
speak  twice  monthly,  beginning  in 
mid-September,  and   Churchill  at 
least   once   a   month,   Mr.  Royal 
stated,  adding  that  he  could  not 
yet  disclose  the  other  speakers. 

Off'ers  of  NBC  facilities  have 
been  made  to  both  Germany  and 
Italy,  he  said,  but  no  replies  have 
been  received  from  these  countries. 
Arturo  Toscanini,  who  will  again 
conduct  the  NBC  Symphony  Or- 
chestra in  16  broadcast  concerts 
next  fall  and  winter,  will  come  tc- 
America  by  a  Pan  American  Clip- 
per, leaving  Lucerne  Sept.  14,  Mr 
Royal  said.  Mr.  Royal  flew  to 
Europe  by  Clipper,  returning  by 
boat. 


KIEV  and  WLTH  Cited 
Under  FCC  Complaints 

TWO  unorthodox  actions  were  tak- 
en by  the  FCC  July  26  in  citing 
two  stations  for  possible  punitive 
action.  KIEV,  Glendale,  Cal.,  was 
granted  a  temporary  90-day  renew- 
al, with  Commissioner  Craven  dis-  , 
senting,  because  of  complaints  al- 
leging it  continuously  broadcast" 
phonograph  records.  The  Commis- 
sion announced  it  would  inquire  in- 
to differences  between  the  program 
service  promised  by  the  station  as 
shown  in  FCC  hearing  records  and 
the  service  it  actually  has  ren- 
dered. This  may  open  a  new  type  of 
procedure  against  stations. 

In  a  second  action,  WLTH, 
Brooklyn,  was  cited  to  show  cause; 
why  its  license  should  not  be  re- 
voked because  of  complaints  of  in- 
terference with  Coast  Guard  air-' 
craft  communication  in  the  New 
York  area.  The  station,  operating 
on  the  1400  kc.  channel,  was  de- 
clared in  the  Commission's  citation 
to  interfere  with  Coast  Guard  air- 
craft operations  on  4200  kc.  by 
its  "third  harmonic".  Changes  in 
the  station's  equipment  the  Com- 
mission pointed  out,  should  be  made 
to  eliminate  this  interference  but 
it  said  the  required  steps  had  not 
been  taken,  in  spite  of  previous 
notice. 


Hotels  Plan  Program 

HOTEL  ASSOCIATION  of  New 
York  is  considering  sponsorship  of 
a  quarter-hour  daily  promotional 
program    from   the   New  York 
World's  Fair,  featuring  Floyd  Gib- 
bons,  on   NBC-Blue.   No  definite 
plans  were  available  when  Broad- 
casting went  to  press,  but  it  is 
understood  that  contracts  may  be  i 
signed  the  first  week  in  August.  ,i 
The  program  would  make  the  10th  Sj 
network  program  originating  reg-  f( 
ularly  from  the  Fair,  some  of  a 
promotional  nature,  and  some  spon- 
sored by  regular  network  adver- 
tisers. 
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PALMER  AND  MULE 

Trekking  Eastward  With  a 
 Bag  of  GoldiStock  


James  L.  Fly  New  FCC  Chairman 

(Continued  from  page  12) 


WHEN  Fred  Palmer,  manager  of 
the  Arizona  Network  and  KOY, 
Phoenix,  arrives  in  the  East  for  a 
visit  in  August,  police  reserves  will 
be  needed  to  handle  the  crow^ds. 
Here's  w^hy : 

Palmer  went  to  Arizona  from 
Columbus,  0.,  three  years  ago.  Be- 
ing an  Easterner,  he  always  wanted 
to  own  a  gold  mine.  So  employes 
of  the  network  presented  him  with 
999  shares  of  the  Goldenrod  Min- 


ing &  Development  Co.,  an  as- 
serted gold  mine  alleged  to  be  lo- 
cated somewhere  near  the  White 
Spar  Region  near  Prescott. 

Realizing  that  other  Easterners 
also  yearn  for  a  gold  mine,  Palmer 
is  bringing  East  a  quantity  of  one- 
share  stock  certificates  for  his 
friends — as  gifts. 

Most  important  of  all,  Palmer 
proposes  to  call  a  meeting  of  those 
who  become  stockholders  in  mid- 
winter. The  stockholders  will  as- 
semble in  Phoenix,  search  for  the 
mine,  and  then  conduct  an  official 
meeting  in  the  historic  Crystal 
Palace  Saloon  in  Tombstone,  Ariz. 

Applicants  for  a  share  of  the 
beautifully  engraved  and  embossed 
stock  in  the  Goldenrod  Mining  & 
Development  Co.  include  Glenn 
Snyder,  Ed  Bill,  Ned  Midgley,  Reg- 
gie Schuebel  and  Gale  Blocki,  ac- 
cording to  Palmer,  who  adds  that 
as  yet  he  has  adopted  no  policy 
about  assessments. 

The  accompanying  picture  shows 
Prospector  Palmer  searching  for 
his  mine.  Palmer  is  the  one  on  the 
left. 


HARRY  PASCOE,  chief  continuity 
writer  of  WMCA,  New  York,  is  the 
author  of  "The  Key  to  the  Pronuncia- 
tion of  Foreign  Words",  a  students' 
and  announcers'  handbook  which  goes 
into  a  second  printing  in  August. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  CBS  Affiliate 
1,000  Walts 

ADVERTISERS 

Big  Opportunity! 


Asheville  and  Western  Carolina— 
the  Quality  Market  of  the  Southeast 
—now  enters  its  resort  season  of 
doubled  population  .  .  .  and  doubled 
business.  Sell  over  WWNC — the 
area's  ONLY  radio  station. 


store  clerk  and  telephone  operator 
in  a  local  telephone  system.  He 
paid  his  way  through  high  school 
by  serving  as  a  general  clerk  in  the 
courts  in  Dallas. 

In  1916,  upon  high  school  grad- 
uation, he  spent  three  months  at 
a  Naval  Academy  Preparatory 
School  at  Annapolis  and  in  1917 
was  appointed  to  the  Academy.  He 
was  graduated  in  1920  as  one  of 
the  most  popular  members  of  his 
class  after  having  served  as  class 
secretary  and  having  won  the  class 
debating  championship  and  the  Hen- 
ry Van  Dyke  prize  for  the  best 
essay.  He  was  an  officer  in  the  mid- 
shipmen regiment  by  dint  of  high 
grades. 

After  serving  three  years  in  the 
Navy,  largely  on  the  Pacific  Coast 
and  in  Hawaii,  he  retired  in  Sep- 
tember, 1923.  He  had  specialized 
in  gunnery  duties  but  at  the  same 
time  had  studied  law,  which  had 
led  to  his  appointment  as  advo- 
cate for  various  naval  courts  and 
boards. 

Wins  Recognition 

Upon  retirement,  the  25-year- 
old  ensign  entered  Harvard  Law 
School,  and  won  scholarships  each 
year.  He  was  a  member  of  the 
Board  of  Student  Advisors,  a  cov- 
eted honor.  After  two  years  at 
Harvard,  and  before  his  gradua- 
tion, he  passed  the  Massachusetts 
bar  and  was  admitted  to  practice. 

In  the  summer  of  1924  he  was 
employed  by  the  Harvard  Law 
School  Association.  The  following 
summer  he  was  a  law  clerk  with 
the  admiralty  law  firm  of  Burling- 
ham,  Veeder,  Masten  &  Fearey,  of 
New  York.  After  being  graduated 
in  1926,  he  was  admitted  to  the 
New  York  bar  and  became  asso- 
ciated with  the  law  firm  of  White 
&  Case,  New  York,  specializing  in 
corporate  and  financial  practice. 

Because  his  work  with  the  lat- 
ter firm  received  recognition,  Mr. 
Fly  was  appointed  by  Attorney 
General  Mitchell  under  President 
Hoover  as  special  assistant  to  the 
Attorney  General  in  connection 
with  a  number  of  anti-trust  suits. 
He  prosecuted  successfully  in  1932 
the  anti-trust  suit  against  the 
Sugar  Institute,  Bolt,  Nut  &  Rivet 
Manufacturing  Association  and  the 
Wool  Institute.  He  handled  the  De- 
partment's investigation  of  bread 
prices  the  same  year  and  prose- 
cuted one  phase  of  the  Western 
Grain  Rate  case  before  a  Federal 
three-judge  court  in  Washington 
State,  arising  out  of  an  order  of 
the  ICC. 


Mr.  Fly  remained  with  the  De- 
partment after  the  inauguration 
of  President  Roosevelt  and  super- 
vised a  number  of  important  cases 
which  grew  out  of  NRA,  Agricul- 
tural Adjustment  Act  and  the  Oil 
Code.  These  included  the  1933  cases 
against  the  Standard  Oil  Co.  of 
California,  dairy  companies  in 
Washington  and  Philadelphia  and 
leading  packing  companies.  He  had 
charge  of  preparation  of  the  Gov- 
ernment case  against  the  Weirton 
Steel  Co.  in  1934. 

As  counsel  for  TVA  in  1935  he  had 
charge  of  the  Ashwander  vs.  TVA 
case,  which  resulted  in  a  Supreme 
Court  decision  upholding  the  con- 
stitutionality of  the  TVA  Act,  and 
the  validity  of  contracts  with  power 
companies.  He  was  chiefly  respon- 
sible for  the  preparations  and  briefs 
in  this  controversy,  with  John  Lord 
O'Brian,  former  Assistant  Attorney 
General,  handling  the  court  presen- 
tations. 

The  new  FCC  chairman  in  1923 
married  Mildred  Marvin  Jones  of 
San  Rafael,  Cal.  They  have  two 
children,  James  Lawrence  Jr.,  11, 
and  Sara  Virginia,  9.  He  is  a  Prot- 
estant and  a  member  of  the  Har- 
vard Club  of  New  York  and  the 
Seminole  Club  of  Forest  Hills,  New 
York,  where  he  formerly  main- 
tained his  residence. 


Split  Sponsorship 

MENNEN  Co.,  Newark,  and  Batha- 
sweet  Corp.,  New  York,  through  H. 
M.  Kiesewetter  Agency,  New  York, 
on  Oct.  16  will  sponsor  the  five 
times  weekly  news  broadcasts  by 
Bob  Carter,  head  of  the  news  bu- 
reau of  KSFO,  San  Francisco,  on  7 
CBS  Pacific  Coast  stations.  Mennen 
will  sponsor  the  program  three 
nights  a  week  for  shaving  cream, 
and  two  nights  a  week  for  Batha- 
sweet.  The  quarter-hour  program 
will  be  heard  on  KARM  KNX 
KOIN  KROY  KSFO  KVI  KIRO. 


Insurance  Spots 

NATIONAL  REFUND  Co.,  Chi- 
cago (life  insurance  service),  has 
started  a  series  of  daily  100-word 
announcements  on  WJJD  WGBF 
KMMJ  KOAM  WIBW  WDGY 
KITE  WEW  KWTO  WALR 
KSOO  KTSA  WMMN  WWVA 
WHBL  WKZO.  First  United 
Broadcasters,  Chicago,  handles  the 
account. 


Wayne  King  Returns 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  will  start  Wayne 
King  and  his  band  on  a  coast-to- 
coast  CBS  network  beginning  Oct. 
7.  Show  will  be  a  weekly  evening 
half-hour,  with  time  and  stations 
not  determined.  Product  to  be  ad- 
vertised has  not  yet  been  chosen] 
New  series  will  bring  King  back  to 
the  air  on  a  sponsored  program 
after  a  year's  absence,  following 
a  run  of  seven  years  under  the 
sponsorship  of  Lady  Esther  Co. 
New  program  is  placed  through 
Benton  &  Bowles,  Chicago. 


WFAS,  White  Plains,  N.  Y.,  recent- 
ly acquired  by  the  Westchester  News- 
papers, on  July  17  appointed  Kelly- 
Smith  Co.  as  its  national  represen- 
tative. 


ho  make  an 
art  of  living  depend  on 
this  world  famed  hotel 
as  the  very  embodiment 
of  gracious  service, 
true  refinement  and 
dignified  hospitality. 


Under  the  Same  Management  as 

The  Gotham      The  Drake 

NEW  VORK  CITY  CHICAGO 

The  £\iansh'ire  TheTouin  fiouse 

EVANSTOH,  ILL.  IDS  ANGELES 

A.  5.  Kirkeby,  Managing  Director 


The^ldchstone 

MICHIGAN  AVENUE  •  CHICAGO^' 


CENTER  OF 
'HE  WORLD 

WLAW  covers  65  mil- 
lion in  payrolls,  86  mil- 
lion in  retail  sales,  with 
a  lo-millivolt  signal — 
the  only  primary  service 
at  uniform  high  level 
covering  Lawrence- 
Lowell  and  Haverhill. 

1000  W  680  Kc 

Studios  &  Offices 
Lawrence,  Mass. 
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ATTENDANCE  figures  for  CBS  ra- 
dio theaters  during  May  and  June 
show  an  increase  of  46,211  over  the 
same  period  last  year,  according  to 
Louis  Teicher,  supervisor  of  CBS  pass 
division,  who  attributes  the  quadrupled 
increase  in  requests  for  tickets  to  the 
many  out-of-towners  coming  to  visit 
the  New  York  World's  Fair.  Attend- 
ance in  Mav  was  107.924,  an  increase 
of  16.213  over  1938.  while  in  June 
104.065  persons  attended  CBS  radio 
programs.  29.998  more  than  last  year. 
Total  attendance  was  211,989.  Re- 
quests are  received  as  far  in  advance 
as  three  to  four  months  and  come 
from  all  parts  of  the  United  States, 
Canada,  England  and  South  America. 
WOY,  New  York,  on  July  20  broad- 
cast a  special  memorial  program  com- 
memorating the  second  anniversary  of 
the  death  of  Guglielmo  Marconi,  in- 
ventor of  the  wireless,  from  the  Italian 
Pavilion  at  the  New  York  World's 
Fair.  Descriptions  of  the  Marconi  ra- 
dio apparatus  contained  in  the  build- 
ing were  featured  in  addition  to  an 
address  by  Vice  Admiral  Giuseppe 
Cantu,  commissioner  general  from 
Italy  to  the  Fair. 

WSGN.  Birmingham,  Ala.,  cooperat- 
ing with  the  Birmingham  News  d  Age- 
Herald  and  Alabama  Theater,  is  active 
in  helping  conduct  the  "'Miss  Bir- 
mingham'' contest,  winner  of  which  is 
to  compete  in  the  "Miss  America" 
competition  in  Atlantic  City.  Starting 
with  two  announcements  daily,  with 
this  number  increasing  as  the  contest 
progresses.  WSGN  plans  special  in- 
terviews with  finalists  in  last  year's 
contest  and  with  the  judges,  and  will 
broadcast  the  final  judging.  The  sta- 
tion also  has  arranged  an  NBC  inter- 
view with  "Miss  Birmingham"  at  Ra- 
dio City,  where  she  is  to  be  televised. 


£.ShSTOX    ILL.  LOS  isGELES 


A.  S.  Kirkeby,  Monoging  Direclor 


The  Gotham 

5th  Ave.  at  55th  St.  NEW  YORK  CITY 


Crime  Flashes 

TO  HELP  nab  criminals 
while  their  crimes  are  still 
hot,  WSAI,  Cincinnati,  has 
arranged  with  the  local  police 
department  to  broadcast  flash 
bulletins  of  public  misde- 
meanors as  soon  as  they  are 
reported.  By  direct  "emer- 
gency" wire,  bulletins  of 
murder,  robbery,  hit-and-run 
and  other  vital  crimes,  are 
phoned  to  the  WSAI  news 
room  from  the  police  station, 
and  25  to  50-word  flashes  in- 
terrupt whatever  program  is 
on  the  air.  With  500,000  radio 
sets  within  the  60-mile  area 
surrounding  Cincinnati,  with- 
in reach  of  two  million  listen- 
ers, both  WSAI  and  police 
figure  the  general  broadcasts 
on  standard  waves  will  be  a 
big  help  in  apprehending 
criminals. 


THE  radio  department  of  the  Golden 
Gate  Exposition  recently  was  aug- 
mented by  the  addition  of  three  new 
members :  Leonard  Cox.  former  pro- 
gram director  of  WOR  and  KNX ; 
Charles  Bulotti  .Ir.,  former  Don  Lee 
producer  and  announcer  ;  Dick  Wynne, 
formerly  announcer  of  KYA  and 
K.JBS,  San  Francisco.  Art  Linkletter, 
former  radio  director  of  the  Exposi- 
tion, now  free-lancing,  is  doing  spot 
broadcasts  from  the  fair,  including  a 
Sunday  afternoon  MBS  quarter-hour. 

WDGY.  Minneapolis,  broadcast  what 
it  claims  was  the  only  eye-witness  ac- 
count of  the  .July  WPA  strike  riots 
which  resulted  in  the  deaths  of  a  po- 
liceman and  a  striker  recently.  The 
Federal  Sewing  Project,  where  the  dis- 
turbances took  place,  was  only  two 
blocks  from  the  WDGY  studios  in  the 
Hotel  Nicollet.  When  Transradio  re- 
porters on  the  scene  notified  the  sta- 
tion that  police  were  pi-ei^aring  to  dis- 
perse the  pickets.  WDGY  operators  cut 
in  a  microphone  on  the  hotel  roof, 
from  where  an  announcer  described 
the  scene. 

KNOW.  Austin.  Tex.,  has  moved  its 
studios  to  the  fifth  floor  of  the  Nor- 
wood Bldg.  New  studios  are  complete- 
ly modern  and  air-conditioned,  and 
are  RCA  equipped.  The  date  for  the 
formal  dedication  and  opening  has  not 
yet  been  set. 

TO  PROMOTE  good  fellowship  among 
employes,  the  NBC  Hollywood  guest 
relations  staff  has  started  publishing 
a  monthly  four-page  tabloid  newspa- 
per. Radio  City  Reporter.  It  contains 
NBC  Athletic  Assn.  news,  studio 
gossip  and  notes  of  general  interest  to 
members  of  the  Hollywood  staff. 
Harry  Saz  is  chairman  of  the  govern- 
ing body,  with  Hal  Bock.  NBC  west- 
ern division  publicity  director,  as  ed- 
itor-in-chief and  advisor.  Editors  in- 
clude Stan  Radom,  George  Volger, 
Aubrey  Ison  and  Bob  Morris. 

MEMBERS  of  the  press  department 
of  WOR,  Newark,  are  presenting  their 
own  Program  Preview,  a  daily  five- 
minute  broadcast  from  1 :0.5  to  1 :10 
p.m.,  designed  to  infoi-m  listeners  of 
programs  scheduled  on  WOR  for  the 
next  24  hours  in  an  informal  style. 

Blind  Spot"  for  All 
Outside  Stations — 

you  want  to 
Cover  Rich 

Central  Pennsylvania 
You  MUST  Use 

WFBO 

Altoona    •  Pa. 


OFFICIALS  of  12  stations  of  the  Pa- 
cific Broadcasting  Co.,  Northwest  unit 
of  Mutual-Don  Lee  system,  held  their 
annual  mid-summer  conference  July  14 
in  studios  of  KMO,  Tacoma,  Sept.  26, 
marking  the  end  of  the  unit's  second 
year  of  operation.  Carl  E.  Haymond, 
owner  of  KMO,  Tacoma,  and  KIT, 
Yakima,  and  general  manager  of  the 
network,  expressed  satisfaction  with 
progress  made  last  year.  Attending  the 
meeting  were  Marshall  R  e  n  g  r  a, 
KRNA,  Roseburg,  Ore.;  Frank  Hill, 
KORE,  Eugene,  Ore. ;  Harry  Reid, 
KSLM.  Salem,  Ore. ;  M.  F.  Woodling, 
KWLK.  Longview ;  Elrov  MeCaw, 
KELA,  Centralia;  Tom  Olsen,  KGY, 
Olympia  ;  Harry  Spence.  KXRO,  Ab- 
erdeen ;  Cole  Wylie.  KPQ,  Wenatchee ; 
Rogan  Jones,  KVOS,  Bellingham  ;  Jim 
Murphy,  KIT,  Yakima ;  Archie  Taft, 
KOL,  Seattle. 

KOB.  Albuquerque,  N.  M.,  is  running 
sound  trailers  advertising  its  commer- 
cial programs  at  local  theatres.  The 
trailers  picture  stars  of  each  program 
and  give  the  broadcast  time  and  name 
of  product  advertised. 

WHEN  an  explosion  in  a  power  com- 
pany manhole  cut  off  electrical  current 
from  the  Grain  Exchange  Bldg.  and 
KOWH,  Omaha,  on  the  top  floor,  for 
about  two  hours,  station  engineers  put 
KOWH  back  on  the  air  within  30 
minutes.  Engineers  Shopen  and  Myers 
were  at  the  World-Herald  building 
wiring  new  studios,  but  ran  five  blocks 
to  the  station  and  strung  a  line  out  the 
back  window  to  a  corner  filling  station. 
KOWH  then  resumed  operation  with 
Orville  Weimer,  news  editor,  describ- 
ing the  blowup. 

ENTERTAINMENT  at  a  dinner  par- 
ty given  recently  in  honor  of  Eddie 
Cantor  during  the  comedian's  visit  to 
St.  Louis,  was  furnished  by  KMOX 
when  station  engineers  recorded  the 
last  two  minutes  of  Cantor's  final  pro- 
gram of  the  season  and  then  built  up  a 
full-quarter-hour  parody  on  the  Cantor 
show,  dubbing  in  impersonations  by 
KMOX  personnel.  Cantor's  role  was 
enacted  by  Larry  Kent ;  Guffey  by 
Lambert  Kaiman  ;  Bert  Parks  and  the 
Mad  Russian  by  .John  .Jacobs  and  Don 
Phillips.  The  special  script  was  writ- 
ten by  Gerald  Holland,  KMOX  spe- 
cial script  writer. 

WHN,  New  York,  broadcast  a  de- 
scription of  a  fire  July  17  at  the 
Palace  Hotel  three  minutes  before  the 
firemen  arrived.  The  hotel  can  be  seen 
from  the  WHN  studios.  Henry  Glad- 
stone, announcer,  broke  into  a  pro- 
gram of  swing  music  to  give  an  11- 
minute  description  of  the  fire. 

CELEBRATING  its  1,000th  consecu- 
tive commercial  studio  broadcast  on 
WFAA,  Dallas,  July  26,  Mrs.  Tuck- 
er's Smile  program,  sponsored  thrice- 
weekly  by  Interstate  Cotton  Oil  Re- 
fining Co.,  Sherman,  Tex.,  established 
itself  as  the  oldest  continuous  com- 
mercial broadcast  in  the  Southwest. 
The  program  has  been  broadcast 
thrice-weekly  continuously  since  Feb. 
13,  1933,  on  WFAA,  and  on  the  Texas 
Quality  Network  since  June  5,  1939. 

SUN  OIL  Co..  Philadelphia  (Sunoco 
gas  and  oil),  is  presenting  three  fel- 
low adventurers  and  explorers  in  place 
of  Lowell  Thomas  on  the  daily  NBC- 
Blue  newscasts,  while  Thomas  takes 
his  first  vacation  from  radio  in  eight 
years.  Col.  Theodore  Roosevelt  is 
heard  Mondays  and  Tuesdays,  Dr. 
Roy  Chapman  Andrews  on  Wednes- 
days and  Thursdays,  and  Sir  Hubert 
Wilkins  on  Fridays,  all  on  the  regular 
program  from  6 :45  to  7  p.m.  Roche, 
Williams.  &  Cunnyngham,  Chicago, 
handles  the  account. 

SIXTH  anniversary  on  the  air  of 
.loe  Emerson  and  his  Hymns  of  All 
Churches  was  celebrated  July  31. 
Starting  on  WLW.  Cincinnati,  in 
1934,  the  thrice-weekly  program  is 
presently  on  the  NBC-Red  network. 
The  first  commercially-sponsored  pro- 
gram of  hymns,  the  series  continues 
under  sponsorship  of  General  Mills 
(Kitchen  Tested  flour). 

WOAI,  San  Antonio,  is  now  using 
both  United  Press  and  International 
News  Service  for  newscasts. 


CAMPAIGN  of  caution  against  a 
threatened  smallpox  epidemic  was 
highlighted  on  WHEC,  Rochester, 
when  announcers  turned  guinea 
pig,  stood  before  the  mike  and  de- 
scribed the  process  and  their  sensa- 
tions as  they  were  vaccinated  on 
the  spot.  Observing  the  concern  of 
Announcer  Ken  French  (center) 
are  Dr.  J.  Sumter  Cunningham 
(left),  district  state  health  officer, 
and  Dr.  Harry  C.  Hummell,  deputy 
city  health  officer. 


CFAC,  Calgary,  Alta.,  as  its  exhibit  at 
the  annual  Calgary  Stampede  celebra- 
tion held  .Inly  10-1.5.  installed  and  op- 
erated a  special  studio  in  the  grand- 
stand. In  addition  to  giving  spectators 
an  opportunity  to  watch  actual  radio 
production.  CFAC  also  displayed  prod- 
ucts advertised  on  the  station  and  ex- 
hibited the  gold  -  plated  microphone 
used  by  the  King  and  Queen  of  Eng- 
land during  their  recent  American 
visit. 

TRAINING  school  in  radio,  similar  to 
those  in  Hollywood  and  New  York  and 
open  to  all  members  of  the  NBC  San 
Francisco  staff,  will  start  September 
11.  Lloyd  E.  Yoder,  NBC  manager  in 
San  Francisco,  announced  recently. 
Jennings  Pierce.  NBC  western  divi- 
sion director  of  Agriculture,  is  arrang- 
ing the  classes,  which  will  be  inaugu- 
rated as  a  weekly  forum  in  all  fields  of 
radio.  Held  every  Monday  evening 
from  6  to  7  o'clock,  the  classes  will 
consist  at  the  beginning  of  informal 
discussions  by  department  heads  in 
NBC  San  Francisco  headquarters  of 
the  work  and  requirements  of  each  de- 
partment. 

IN  ADDITION  to  regular  studio  as- 
signments, most  of  the  staff  of  KITE, 
Kansas  City,  in  mid-.July  participated 
in  a  television  demonstration  staged  by 
First  National  Television  Inc.  at  the 
Katz  Drug  Co.'s  "world's  largest  drug- 
store". The  demonstration  used  RCA 
television  receiver  and  camera  and 
equipment  of  W9XAL.  The  video  crew 
went  to  St.  Louis  after  the  three-day 
Katz  demonstration  for  a  Stromberg- 
Carlson  dealer  show,  with  R.  C.  Kent 
in  charge  of  the  engineering  detail. 

THE  KPO-KGO  Athletic  Assn.,  in 
San  Francisco,  will  hold  its  first  out- 
ing Aug.  12.  Jennings  Pierce  is  chair- 
man of  the  organizing  committee. 

JOHN  PATT,  manager  of  WGAR, 
Cleveland,  was  host  to  the  WGAR 
staff  members  and  their  families  at  a 
picnic  late  in  .Inly  which  included 
a  golf  tournament,  baseball  game  be- 
tween the  program  and  engineering  de- 
partments, and  games  and  entertain- 
ment. 

WNEW.  New  York,  on  July  19  an- 
nounced that  an  approximate  20% 
increase  in  the  station's  time  rates 
would  become  effective  Sept.  1.5.  Ac- 
cording to  Bernice  .ludis.  general  man- 
ager, the  rate  rise  is  due  to  increases 
in  the  WNEW  primary  service  area 
and  extension  of  the  secondary  area 
through  the  recent  power  increase  to 
•5.000  watts  authorized  by  the  FCC 
last  Feb.  5. 

KFRU.  Columbia,  Mo.,  presented  a 
silver  loving  cup  to  the  winner  of 
Missouri's  first  state-wide  model  plane 
contest,  staged  at  the  Columbia  Mu- 
nicipal Airport  .luly  16.  The  trophy 
and  winning  model  will  be  on  dis- 
play at  the  Missouri  Bldg.  at  the  New 
York  World's  Fair  Aug.  10.  The  con- 
test was  sponsored  by  the  Missouri 
State  Junior  Chamber  of  Commerce 
in  cooperation  with  KFRU  and  the 
National  Aeronautical  Assn. 
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Insecticide  Test 

TENZAMER  ROTENONE  Corp., 
New  York,  has  appointed  Redfield- 
iJohnstone,  New  York,  to  direct  the 
advertising  of  their  insecticide 
Venro,  a  repellent  for  Japanese 
beetles.  A  seasonal  campaign  of  30 
fepot  announcements  weekly  was 
started  July  24  on  WAAT,  Jersey 
pity,  which,  if  successful,  will  be 
used  during  the  same  season  next 
'Rummer.  •  

!(^TER  denying  WHDH,  Boston  day- 
•time  station  on  830  kc,  special  ex- 
jperimental  authority  to  operate  full- 
itime  on  that  frequency  with  5,000 
■katts,  the  FCC  on  July  27  ordered 
•that  the  hearing  on  the  WHDH  appli- 
ipation  for  5,000  watts  fuUtime  on  a 
•pegular  basis  be  set  for  Oct.  3  0. 

GOSHEN  MILE  TRACK  Assn.,  N. 
if.,    is    using    announcements    o  n 

rNEW,  New  York,  July  31  to  Aug. 
to  advertise  the  Hambletonian 
Stakes  Race  Aug.  9,  placed  direct. 


Rescue  Thriller 

EDWARD  R.  SAMMIS,  chief 
of  the  magazine  division  of 
CBS,  featured  in  a  thrilling 
rescue  on  July  22  when  the 
18-foot  sailboat  he  was  sail- 
ing on  Peconic  Bay  ran  into 
a  gale  and  capsized.  Mrs. 
Sammis  and  Mrs.  Robert  M. 
Daley,  who  accompanied  him, 
were  unable  to  swim,  so  Mrs. 
Elizabeth  R.  Mason,  a  third 
passenger,  was  forced  to 
swim  the  mile  and  a  half  to 
shore,  while  Mr.  Sammis 
helped  his  wife  and  guest 
cling  to  the  hull  of  the  boat. 
An  hour-and-a-half  elapsed 
before  Mrs.  Mason  arrived  at 
Southold,  Long  Island,  and 
boats  were  sent  out  to  the 
rescue. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classifications, 
12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.  Forms  close  25th  and  10th  of  month  preceding  issues. 


Help  Wanted 


■Rational  Radio  Employment  Bureau  wants 
:j  experienced  salesmen,  announcers,  opera- 
I  tors  and  other  employes,  except  talent. 
I  Complete  information  free.  Paramount 
!  Distributors.  Box  864,  Denver,  Colorado. 


Situations  Wanted 


lExperienced  Announcer-Continuity  Writer. 

Four  years  on  mike.  Do  football  and 
,{  baseball  descriptions.  Box  A442,  Broad- 
(  CASTING. 


Announcer — single,  varied  experience,  lib- 
eral education — desires  position  with  op- 

,  portunity.  Recording  Audition.  Box  A429, 
Broadcasting. 


Sports  Announcer — Valuable  sports  back- 
ground. Handle  studio  utility.  References. 
Recordings  available  .Box  A4'13,  Broad- 
CASTING. 


*rogram  Director-Announcer.  Experienced. 

Now  Employed.  Capable — Energetic.  Go 
'  Anywhere.  Box  A441,  Broadcasting. 


Experienced  Engineer  Available — Now  em- 
ployed in  major  network  station,  but  de- 
;  sires  better  opportunity.    Prefer  metro- 
'  politan     station.     Address     Box  A445, 
Broadcasting. 


attention  Radio  Academies  &  Stations! 
Instructor — speech,  announcing,  drama- 
tics, programming.  Studio-announcerial 
duties.  Box  A444,  Broadcasting. 


j'en  years  network  and  agency  experience. 

I  Programming,  production,  writing,  news- 
i  casting,  sportscasting.  Will  go  anywhere. 
!  Box  A436,  Broadcasting. 


Continuity  writer.  Turns  out  polished  work 
fast.  College  degree.  Network  experience. 
Employed.  Excellent  references.  Box 
A431,  Broadcasting. 


Jxperienced  time  salesman,  now  employed, 
desires  change.  Successful  record  in  New 
York,  Pennsylvania,  Connecticut.  Refer- 
ences. Available  at  once.  Box  A448, 
Broadcasting. 


'oung  college  graduate  with  newspaper 
experience,  anxious  to  enter  radio  as 
continuity  writer  or  do  publicity  or  pro- 
motion work.  Willing  to  go  anywhere. 
Excellent  references.  Box  A428,  Broad- 
casting. 


ports  and  special  events  announcer,  six 
years  radio,  four  years  present  network 
station,  seeks  new  location  in  fall.  Fully 
experienced  play-by-play  all  sports  ;  sport 
commentary.  Conducted  highly  successful 
man-in-street  type  shows.  College  man, 
athlete,  non-drinker.  Box  A438,  Broad- 
casting. 


innouncer  with  five  years  experience  de- 
sires change.  Last  two  years  with  50kw 
NBC  station.  Is  licensed  operator  with 
transmitter  experience.  References.  Re- 
cording available.  Box  A437,  care  Broad- 
casting. 


'wo  experienced  men — announcers — actors 
— salesmen — one  writer — skilled  in  pro- 
duction and  programming — have  appeared 
on  major  networks — impressive  refer- 
ences. Go  anywhere.  Put  opportunity 
ahead  of  salary.  Box  A434,  Broadcasting. 


Situations  Wanted  (Cont'd.) 

Advertising  Manager  daily  newspaper  de- 
sires to  enter  commercial  department 
small  station.  Box  A439,  Broadcasting. 

Program  ideas  that  sell.  Experienced  New 
York  network  —  Independent  producer- 
announcer  seeks  showmanship  station 
affiliation.  Excellent  background.  Pay 
own  fare  toward  interview.  Box  A440, 
Broadcasting. 

Are  you  looking  for  a  good  salesman  or 
salesmanager?  Have  twelve  successful 
years  of  selling  advertising  and  working 
with  salesmen.  Outstanding  sales  record, 
on  local,  regional,  and  50  kw.  Employed 
now  and  doing  good  job,  but  prefer  to 
change.  Box  A449,  Broadcasting. 

Program  and  production  man.  Ten  years 
experience  in  local  and  network  broad- 
casting. Can  write,  produce  and  an- 
nounce shows  that  will  sell  merchandise. 
Experienced  in  station  administration 
and  general  executive  duties.  Married. 
Desires  connection  with  progressive  sta- 
tion. Box  A447,  Broadcasting. 

News!  Thoroughly  experienced  newscaster, 
editor,  commentator.  Background  adver- 
tising, travel.  Now  employed,  seeking 
better  opportunity.  Ten  years  in  radio. 
Can  also  handle  interviews,  special  fea- 
tures, continuity.  Transcription  avail- 
able. Box  A446,  Broadcasting. 

Nationally-Known  Lecturer,  Fellow  Royal 
Geographical  Society  (London),  World 
Traveller,  seeks  position  announcer  or 
news  commentator  leading  progressive 
station.  Formerly  managed  large  station 
leading  British  Dominion ;  editorial 
writer  British  and  American  publica- 
tions. Widely  travelled  all  continents. 
Extensive  broadcasting  experience.  Avail- 
able September.  Box  A435.  Broadcasting. 

Station  Executive  and  Chief  Engineer.  Ten 

years  experience  with  well  rounded  back- 
ground in  Sales,  Production,  Engineering 
and  general  station  management.  Will 
consider  assistant  manager's  job  or  chief 
engineer  of  regional  station.  Now  em- 
ployed but  good  reasons  for  changing. 
Furnish  good  references.  Box,  A433, 
Broadcasting. 

Independent  Station,  Attention  —  Capable 
young  woman  with  thorough  background 
both  Chicago  network  and  independent 
stations,  both  as  artist  and  executive, 
desires  position  in  sales  or  merchandis- 
ing. Can  write  productive  sales  copy ; 
plan  and  produce  merchandising  cam- 
paigns ;  willing  to  double  as  talent  (con- 
tralto with  light  opera  experience) .  Best 
of  references.  Go  anywhere.  Box  A430, 
Broadcasting. 

Sales,  Program-Production  Manager:  Ex- 
perienced national  and  local  accounts. 
Formerly  with  newspaper,  advertising 
agency,  now  employed  Eastern  network, 
knows  virtually  every  field  broadcasting 
industry  including  engineering,  transcrip- 
tion. Former  radio  manager  for  several 
Hollywood  big  names,  has  complete  pro- 
fessional recording  facilities  to  place  at 
service  of  employer  for  better  managed 
production  department,  available  two 
weeks  notice,  references.  Box  A427, 
Broadcasting. 


BROADCASTING  •  Broadcast  Advertising 


Two  Gen.  Mills  Strips 

GENERAL  MILLS,  Minneapolis, 
in  early  October  will  start  two 
quarter-hour  script  shows  across- 
the-board  on  30  CBS  stations.  It 
is  understood  that  the  time  will  be 
5-5:30  p.m.  (EST)  and  that  the 
Caroline's  Golden  Store  serial  for 
Gold  Medal  flour  will  be  shifted 
from  NBC.  Blaekett-Sample-Hum- 
mert,  Chicago,  is  agency. 


Grove  on  Blue 

GROVE  LABORATORIES,  St. 
Louis  (Bromo-Quinine) ,  on  Oct.  2 
will  start  Sherlock  Holmes,  featur- 
ing Basil  Rathbone  and  originating 
in  Hollywood,  on  a  coast-to-coast 
NBC-Blue  network,  Mondays,  8- 
8:30  p.m.  (EST).  The  show,  writ- 
ten by  Edith  Meiser,  will  be  pro- 
duced by  Tom  McNight.  Stack- 
Goble,  Chicago,  is  the  agency. 


STATION  EXECUTIVE 
AVAILABLE 

With  12  years  successful  record 
as  General  Manager  in  the  de- 
velopment and  operation  of 
popular  radio  station.  Capable, 
from  past  experience,  of  direct 
supervision  of  all  departments 
of  broadcasting  activities. 
Possessed  of  financial  and  agen- 
cy background,  with  wide  ac- 
quaintance in  national  field. 
Would  welcome  investment. 

Address  Box  A379 
BROADCASTING 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  Bldg.       Nat.  4048 
Washington,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLEH 

Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 


PAUL  GODLEY 

Consulting  Radio  Engineer 
Phone:  Montclair  |N.  J.)  2-7859 


JOHN 

BARRON 

Consulting 

Radio  Engineer 

Specializing 

in  Broadcast  and 

Allocation  Engineering 

Earle  Building, 

Washington,  D.  C. 

Telephone 

NAtional  7757 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg.  District  8456 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM  BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


A.  EARL  CULLUM.  JR. 

Consulting  Radio  Engineer 

2935   North   Henderson  Avenue 
Telephones  3-603?  and  5-294S 
DALLAS,  TEXAS 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 

R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 
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FEDERAL  COMMUNICATr^  COMMISSION 

______  JULY  15  TO  JULY  28,  INCLUSIVE 


Decisions  .  .  . 

JULY  15 

KOB,  Albuquerque — Granted  extension 
temp.  auth.  10  kw.  unl.  directional  to 
8-1-39 

KEX,  Portland— Granted  auth.  unl.  1180 
kc  5  kw  to  8-1-39. 

JULY  18 

MISCELLANEOUS— KLO,  Ogden,  Utah, 
granted  license  move  station,  increase  to 
1-5  kw  directional;  WTMC,  Ocala,  Fla., 
granted  license  1500  ke  100  w  unl.  ;  KDRO, 
Sedalia,  Mo.,  granted  mod.  CP  change 
equip.,  new  radiator ;  WLNH,  Laconia, 
N.  H.,  granted  license  1310  kc  100  w  unl.  ; 
WFVA,  Fredericksburg,  Va.,  granted  mod. 
CP  trans.,  studio  sites,  vertical  radiator. 
JULY  20 

MISCELLANEOUS— WEAU,  Eau  Claire, 
Wis.,  granted  temp.  auth.  reduce  power ; 
KOB,  Albuquerque,  N.  M.,  granted  exten- 
sion temp.  auth.  unl.  1180  kc  10  kw ;  KEX, 
Portland,  Ore.,  same,   5  kw. 

JULY  21 

MISCELLANEOUS— NEW,  John  F.  Ar- 
rington  Jr.,  Valdosta,  Ga.,  denied  with- 
drawal without  prejudice  applic.  new  sta- 
tion 1230  kc  250  w  unl,  and  dismissed 
with  prejudice ;  KUTA,  Salt  Lake  City, 
granted  continuance  hearing  but  denied 
consolidation  with  other  applies.  ;  WKBN, 
Youngstown,  granted  dismissal  without 
prejudice  applic.  mod.  license  re  freq., 
power,  time;  NEW,  C.  T.  Sherer  Co.,  Wor- 
cester, Mass.,  granted  motion  take  deposi- 
tions at  Worcester  9-7-39  ;  KECA,  Los  An- 
geles, referred  to  Commission  en  banc  mo- 
tion withdraw  or  dismiss  applic.  move  to 
San  Diego  and  assign  license  to  Worcester 
Bcstg.  Corp. ;  WPRP,  Ponce,  P.  R.,  grant- 
ed intervention  Portorican  American 
Bcstg.  Co. 

JULY  22 

MISCELLANEOUS— WQDM,  St.  Albans, 
Vt.,  denied  temp.  auth.  8-8:30  p.m.  in  Aug. 
for  baseball ;  WMAZ,  Macon,  Ga.,  denied 
temp.  auth.  unl.  1  kw  N  7-25-39  to  8-23-39 
for  civic  and  other  programs. 

JULY  25 

MISCELLANEOUS  —  WBNY.  Buffalo, 
granted  extension  temp.  auth.  unl.  time 
7-21-39  to  8-29-39  ;  WADM.  St.  Albans, 
Vt.,  reconsidered  action  7-21-39  and  granted 
request  8-8 :30  p.m.  in  August  for  base- 
ball games. 

JULY  26 
APPLICATIONS  GRANTED: 

KHUB,  Watsonville, — Cal. — Mod.  license 
to  100-250  w  unl. 

CBS,  New  York — Extension  authority 
transmit  to  Canada. 

WOPI,  Bristol,  Tenn. — CP  new  equip., 
increase  to  250  w. 

WKST.  New  Castle,  Pa.— CP  new  equip., 
increase  D  to  1  kw. 

WTAW,  College  Station,  Tex.— Mod.  li- 
cense omit  8-9  p.m.  Mondays. 

WJBO,  Baton  Rouge,  La. — Mod.  license 
to  full  unl. 

WTIC,  Hartford— Extension  S  i  m  u  1  .— 
KRLD. 

KRLD,  Dallas— Extension  Simul.— WTIC, 
mod.  exp.  auth.  increase  to  50  kw,  and 
license  move  trans.,  new  equip.,  increase  to 
50  kw. 

KVOO,  Tulsa— Exp.  auth.  1140  kc  25 
kw  unl.  directional  N. 

WAPI,  Birmingham  —  Extension  spec, 
auth.  unl.  1140  kc  5  kw  directional  N. 

KWOH,  Shreveport,  La. — Extension  exp. 
auth.  1100  kc  50  kw  unl.  directional  N. 

W  B  A  L,  Baltimore,  and  K  T  H  S,  Hot 
Springs,  Ark. — Extension  exp.  auth.  simul- 
taneous operation. 

WDEV,  Waterbury,  Vt.— Mod.  license  D 
to  1  kw. 

NBC,  New  York — Extension  auth.  trans- 
mit to  Cuba. 

WAZL,  Hazleton,  Pa. — Mod.  license  to 
unl. 

WILM,  Wilmington,  Del. — Mod.  license 
to  unl. 

WBTH,  Williamson,  W.  Va.— Consent 
transfer  control  to  W.  P.  Booker. 

WALR,  Zanesville,  O. — Consent  trans- 
fer control  to  W.  Va.  Bcstg.  Corp. 

KOME,  Tulsa — Vol.  assign,  license  to 
Capitol   Sales  Corp. 

WESG,  Elmira,  N.  Y. — Extension  exp. 
auth.  850  kc  1  kw  D  to  LS  New  Orleans. 

WBIL,  New  York — Renewal  license. 

KRLH,  Midland,  Tex. — Mod.  License  to 
unl. 

KIEV,  Glendale,  Cal. — Temporary  re- 
newal license. 

NEW,  Natl.  Life  &  Accident  Insurance 
Co.,  Nashville — License  facsimile. 

NEW,  A.  H.  Belo  Corp.,  Dallas— License 
facsimile. 

KEUB,  Price,  Utah — Transfer  control  to 
Jack  Richards  and  A.  W.  McKinnon. 

KTAT,  Fort  Worth— Transfer  all  out- 
standing common  stock  to  Ru.h  G.  Roose- 


velt (contingent  surrender  of  license  for 
KFJZ,  Fort  Worth). 

KROW,  Oakland,  Cal.— Transfer  control 
to  W.  I.  Dumm,  Philip  G.  Lasky.  Fred  J. 
Hart,  Wallace  F.  Elliott. 

SET  FOR  HEARING  —  WSBT,  South 
Bend,  Ind. — CP  new  equip.,  directional  an- 
tenna, change  1360  to  930  kc  and  Sh. — 
WGES  to  unl. 

TEMPORARY  RENEWALS— WESG.  El- 
mira, N.  Y.  ;  WJAG,  Norfolk.  Neb.  ;  KWJJ. 
Portland.  Ore. ;  WMAQ.  Chicago ;  KVGB, 
Great  Bend,  Kan. ;  KGBU,  Ketchikan, 
Alaska  ;  KTHS,  Hot  Springs,  Ark.  ;  KTRB, 
Modesto,  Cal. ;  WIBC,  Indianapolis  ; 
WKAR,  E.  Lansing,  Mich. ;  WSPR,  Spring- 
field, Mass. 

MISCELLANEOUS — WHKC,  Columbus, 
dismissed  applic.  renewal  license  and 
granted  same  ;  KFDM,  Beaumont,  Tex.,  de- 
nied reconsideration  action  6-30-39  grant- 
ing KWTO  mod.  license  for  increased 
hours ;  WRTD,  Richmond,  Va.,  denied  pe- 
tition rescind  announcement  WRTD  applic. 
vs-ould  be  made  subject  of  further  hearing 
"on  issues  related  to  interference  prob- 
lem created  by  pending  5  kw  applications" 
and  to  consider  applic.  on  present  record  ; 
WEBC,  Duluth,  denied  change  in  identi- 
fication announcements  ;  WLTH,  New  York, 
adopted  order  citing  station  to  show  cause 
why  license  should  not  be  revoked  because 
of  Coast  Guard  complaint ;  NEW,  Hot 
Springs  Bcstg.  Co.,  Hot  Springs,  Ark., 
granted  without  hearing  CP  1310  kc  100- 
250  w  unl..  and  denied  KTHS  petition  to 
intervene ;  WESG,  Elmira,  N.  Y.,  granted 
without  hearing  mod.  license  850  kc  1  kw 
6  a.m.  to  LS  New  Orleans  on  regular 
basis  ;  WDGY,  Minneapolis,  denied  grant 
without  hearing  of  applic.  mod.  license  to 
unl.  1180  kc  1-5  kw ;  WSNJ,  Bridgeton, 
N.  J.,  granted  license  increase  to  100- 
250  w  unl.  ;  WBNS,  Columbus,  granted 
license  facsimile ;  WALR,  Zanesville.  O., 
granted  CP  trans.,  site  radiator;  WPRA, 
Mayaguez,  P.  R.,  granted  mod.  CP  change 
equip.,   trans.,   studio  sites  approved. 

JULY  27 

KTEM.  Temple,  Tex.— Granted  mod.  li- 
cense to  100-250  w  unl. 

NEW,  M.  L.  Medley,  Cookeville.  Tenn.— 
Granted  CP  1370  kc  100-250  w  unl. 

WOLS,  Florence.  S.  C. — Mod.  license  to 
1200  kc  100-250  w  unl.,  and  renewal  license; 
denied  Pee  Dee  Bcstg.  Co.  CP  1200  kc 
100-250  w  unl. 

KMJ,  Fresno,  Cal.  —  Granted  CP  new 
equip.,   move  trans.,   increase  D  to  5  kw. 

Mutual  Broadcasting  System  —  Granted 
auth.   transmit  programs   to  Canada. 

NEW.  George  B.  Storer,  Pontiac,  Mich.  ; 
NEW,  King-Trendle  Bcstg.  Corp.,  Pontiac 
—Applic.  George  B.  Storer  CP  600  kc 
250  w  unl.  dismissed  with  prejudice ;  ap- 
plic. King-Trendle  Bcstg.  Corp.  CP  1440 
kc  250  w  unl.  designated  for  further  hear- 
ing because  of  new  Commission  rule  per- 
mitting 5  kw  N  on  1440  kc. 

NEW,  Pontiac  Bcstg.  Co.,  Pontiac,  Mich. 
— Granted  CP  1100  kc  1  kw  D. 

WAGA,  Atlanta — Granted  assignment  li- 
cense to  Liberty  Bcstg.  Corp. 

NEW,  John  R.  Pepper,  Greenville,  Miss. 
— Granted  CP  1310  kc  100-250  w  unl. 

WGTM,  Wilson,  N.  C— Denied  500  w 
1240   kc   D  only. 

WJBL,  Decatur,  111. — Granted  consent 
transfer  control  to  Decatur  Newspapers 
Inc. 

WFBG,  Altoona,  Pa. — Granted  mod.  li- 
cense to  unl. 

WAAF,  Chicago — Granted  consent  trans- 
fer  control   to   Ralph   W.   Dawson   et  al. 

WLTH,  WARD,  WBBC,  Brooklyn— Re- 
argument  ordered  10-19-39  in  applic. 
WLTH  and  WARD  for  renewal  of  licenses 
and  WBBC  for  mod.  license,  insofar  as 
said  applic.  asks  facilities  of  WARD  and 
WLTH. 

NEW,  Orville  W.  Lyerla,  Herrin.  111.— 
Granted  CP  1310  kc  100-250  w  unl.  ; 
KFVS,  Cape  Girardeau.  Mo.,  denied  with- 
out prejudice  applic.  1210  kc  100-250  w 
unl. ;  WEBQ.  Harrisburg,  111.,  denied  with- 
out prejudice  applic.  change  1210  to  1310 
kc  100-250  w,  Sh.-KFVS. 

WCMI,  Ashland,  Ky. — Granted  applic. 
transfer  control  to  Gilmore  N.  Nunn  and 
J.  Lindsay  Nunn. 

NEW,  Bellingham  Bcstg.  Co.,  Belling- 
ham,  Wash.,  and  KVOS — Postponed  hear- 
ing scheduled  for  Aug.  10  to  Aug.  16,  to 
be  heard  by  Comm.  Payne. 

JULY  28 

MISCELLANEOUS— WXYZ,  Detroit,  al- 
lowed to  withdraw  petition  to  dismiss  with- 
out prej.  or  for  leave  to  amend  applic. 
CP  increase  power  to  5  kw.  ;  WDAF,  Kan- 
sas City,  granted  motion  accept  amend- 
ment so  applic.  will  be  considered  as 
mod.  license  increase  N  to  5  kw. 


Proposed  Decisions  .  .  . 

JULY  21 

KAND  Corsicana,  Tex.  —  Granted  in- 
crease to  unl.,  denied  250  w  N. 

KRRV,  Sherman,  Tex. — Denied  change 
to  880  kc  1  kw  unl. 

JLXY  27 

KRSC,  Seattle — Granted  CP  increase  to 
1   kw  unl. 

NEW,  Thumb  Bcstg.  Co.,  Brown  City, 
Mich. — Denied  CP  880  kc  1  kw  D. 

NEW,  Niagara  Falls  Gazette  Publishing 
Co.,  Niagara  Falls,  N.  Y. — Granted  CP 
1260  kc  1  kw  D. 

NEW,  Vincennes  Newspapers  Inc.,  Vin- 
cennes,  Ind. — Granted  CP  1420  kc  100  w 
unl. 

NEW,  Yuba-Sutter  Bcstrs.,  Marysville 
Cal. — Denied  CP  1320  kc  250  w  unl.  di- 
rectional N. 

MISCELLANEOUS — Order  of  6-21-39  re 
applications.  WJBL,  WBOW  and  WJBC 
amended  so'  WKBL  be  licensed  on  1310  kc 
on  completion  of  CP  as  authorized  in 
Docket  5207  and  effective  date  of  modified 
license  of  WJBC,  if  and  when  issued, 
same  date  as  WJBL  is  licensed  to  use  1310 
kc ;  NEW,  Worcester  Bcstg.  Corp.,  San 
Diego,  granted  permission  file  applic.  1430 
kc  1-5  kw  and  include  record  of  applic. 
Earle  C.  Anthony  Inc.  to  assign  license ; 
American  Communications  Assn.,  New 
York,  dismissed  petition  intervene  and  re- 
hearing re  applic.  Hearst  Radio  Inc.  to 
assign  license  of  KEHE  to  Earle  C.  An- 
thony Inc.  ;  KECA,  Los  Angeles,  dis- 
missed with  prejudice.  Earle  C.  Anthony 
Inc.  to  assign  KECA  license  to  Worcester 
Bcstg.  Corp.  and  for  CP  station  in  San 
Diego ;  American  Communications  Assn., 
New  York,  dismissed  petition  intervene 
re  applic.  assign  license  KECA  etc.  ; 
WHDH,  Boston,  hearing  on  applic.  mod. 
license  to  830  kc  5  kw  unl.  be  held  10-10- 
39  ;  WHDH  denied  grant  without  hearing 
of  its  applications ;  WHDH  denied  spec, 
auth.  rebroadcast  sustaining  programs. 

Applications  .  .  , 

JULY  18 

WABI,  Bangor,  Me. — Mod.  license  to  250 
w  unl. 

WABY,  Albany — Exp.  auth.  synchronous 
station  1370  kc  100  w. 


THE  AVERAGE  golfer  can  hit  the 
ball  no  better  than  a  good  base- 
ball player  can  throw  it  around  a 
course.  This  was  proved  last  month 
when  nine  golfers  from  KFI- 
KECA,  Los  Angeles,  headed  by 
Harrison  Holliway,  general  man- 
ager, and  the  Hollywood  Stars  base- 
ball team  staged  such  a  match,  the 
unique  contest  being  broadcast  over 
the  latter  station  and  the  NBC  Pa- 
cific Blue  network.  The  radio  golf- 
ers hit  the  ball  according  to  regula- 
tions. The  ball  players  threw  it 
from  drive  to  putt,  touring  the 
course  in  108  strokes,  matching  the 
score  turned  in  by  the  radio  team. 
Here  is  the  broadcast  in  action. 
Jimmy  Vandiveer,  special  events 
supervisor  of  the  two  stations  (with 
mike  in  hand),  is  ready  to  turn 
over  operations  to  Harrison  Holli- 
way. Bernie  Milligan,  Los  Angeles 
radio  editor  (center),  holds  statis- 
tics while  Ernest  Wilmshurst,  tech- 
nician, holds  the  KFI-KECA  pack 
transmitter. 


WSMJ,  Bridgeton,  N.  J. — License  new 
equip.,  increase  power,  hours. 

WORC,  Worcester,  Mass.- — License  direc- 
tional antenna. 

WIXAR,  Boston— Mod.  license  add  6080 
and  25600  kc. 

WJBK,  Detroit — Mod.  license  to  250  w 
unl. 

WLVA,  Lynchburg,  Va. — Mod.  license  to 
250  w  unl. 

WHP,  Harrisburg  ■ —  License  increase 
power  etc. 

KHBG,  Okmulgee,  Okla.— Auth.  transfer 
control  to  Mrs.  Lucille  Buford,  Mrs.  S.  P. 
Ross,   Sam  W.  Ross,  Paschal  Buford. 

KRLH,  Midland,  Tex. — CP  to  100-250  w 
unl.,  amended  to  mod.  license,  and  100  w 
unl. 

KPAC,   Port   Arthur,   Tex.  Mod.  CP 

change  freq.,  hours,  antenna,  further  ask- 
ing new  trans. 

KARK,  Little  Rock,  Ark. — License  in- 
crease power,  directional  antenna  N, 
change  equip. 

WTCN,  Minneapolis — CP  new  trans.,  di- 
rectional antenna  N,  change  1250  kc  1-5 
kw  to  710  kc  10  kw  D  and  N,  move 
trans. 

WMAM,  Marinette,  Wis. — Mod.  CP  re 
antenna,  studio,  trans. 

KMJ,  Sacramento — Extension  facsimile. 

NEW,  Don  Lee  Bcstg.  System — CP  de- 
velopmental station  for  mobile  operation 
for  long  distance  relay  transmitter  feeding 
to  Mutual  and  Don  Lee  networks. 

JULY  20 

NEW,  Metropolitan  Television,  New  York 
— CP  television  l  .kw. 

WPIC,  Sharon,  Pa. — CP  increase  250  w 
to  1  kw. 

WMFO,  Decatur,  Ala. — Vol.  assign,  li- 
cense to  Tenn.  Valley  Bcstg.  Co. 

WJNO,  West  Palm  Beach  —  CP  new 
trans. 

KWFT,  Wichita  Falls,  Tex. — License  new 
station. 

WPTF.  Raleigh.  N.  C. — Mod.  license  to 
unl. 

KFDM,  Beaumont,  Tex. — Mod.  license  to 
1  kw  unl. 

KCKN,  Kansas  City,  Kan. — CP  new 
trans. 

KRMD,  KMLB,  WFOY,  KLUF,  WDNC, 
WGNC,  WEOA,  WHLB,  WMFG.  KPQ— 
Mod.  licenses  to  250  w  unl. 

JLTLY  24 

NEW,  Poughkeepsie  Bcstg.  Corp.,  Pough- 
keepsie,   N.   Y.— CP   1420   kc  250  w  unl. 

WCHV,  Charlottesville,  Va. — Transfer  of 
control  to  Mrs.  Marcia  Arrington. 

WSPA,  Spartanburg,  S.  C— CP  direc- 
tional N,  change  920  kc  D  only  to  610  kc 
unl.  1  kw. 

NEW,  Fort  Myers  Bcstg.  Co.,  Fort  My- 
ers. Fla. — CP  1210  kc  100-250  w  unl. 

NEW,  Dallas  Bcstg  Corp.,  Dallas — CP 
1370  kc  100-250  w  unl. 

KSAL,  Salina,  Kan.— Vol.  assign.  CP  to 
KSAL  Inc. 

KIT,    Yakima,    Wash. — Mod.    license  N 

°WRGA,  WAPO,  WROL,  WSIX,  WSTP, 
WJBC,  WSAU— Mod.  license  N  to  250  w. 

JULY  27 

WCHV,  WMBC.  WSLI.  KCMC,  WTRC 
— CP  increase  to  250  w  unl. 

WWSW,  Pittsburgh — CP  new  trans.,  an- 
tenna, amended  re  antenna  and  equip. 

WJMS,  Irowood,  Mich. — CP  increase  to 
100-250  w,  amended  to  250  w  unl. 

NEW,  Valley  Bcstg.  Co.,  West  Point, 
Ga. — CP  1310  kc  100-250  w  unl..  amended 
to  250  w  unl. 

WIOD-WMBF,  Miami,  Fla.— CP  change 
equip. 

KWKH,  Shreveport,  La. — Mod.  MSA  new 
trans.,  increase  10  to  50  kw,  requesting 
changes  in  equip. 

WOI,  Ames,  la. — CP  change  equip.,  move 
trans.,  studio  locally. 

NEW,  Midland  Bcstg.  Co.,  Kansas  City 
— CP  television  station. 

KIRO,  Seattle — CP  new  trans.,  change 
antenna,  change  650  kc  250  w  to  710  kc 
5-10  kw,  move  trans. 

KDB,  Santa  Barbara,  Cal. — CP  new 
trans.,  antenna,  change  1500  kc.  100-250  w 
unl.  to  1430  kc  1  kw  unl. 


APPLICATION  of  TVDGT,  Minne- 
apolis, that  the  FCC  grant  without 
a  hearing  its  request  for  full  time  op- 
eration on  the  1180  kc.  channel  in 
lieu  of  its  present  limited  time  grant, 
was  denied  by  the  FCC  July  26.  Un- 
der special  temporary  authorization, 
the  station  now  is  operating  full  time 
on  the  frequency  [Broadcasting, 
July  11. 
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New  Business 

^ULF  OIL  Corp.,  Pittsburgh,  on  Sept. 
4  resumes  Screen  Guild  Shoto  on  63 
BS  stations.  Sun.,  7:30-8  p.  m. 
[.gency  :  Young  &  Rubicam,  N.  Y. 

teOCTER  &  GAMBLE  Co.,  Cincin- 
iati  (Teel  and  Drene),  on  Sept.  8 
*arts  Professor  Quiz,  FrL,  7:30-8 
[h  53  CBS  stations.  Agency:  H.  W. 
Castor  &  Sons  Adv.  Co.,  Chicago. 

EWIS-HOWE  MEDICINE  Co.,  St. 
U)uis  (Turns),  on  July  17  started 
Jorace  Hcidt  &  Sis  Mtisical  Knights 
ti  56  NBC-Red  stations.  Mon.,  9:30- 
,p  p.  m.  Agency :  Stack-Goble  Adv. 
jgency,  Chicago. 

lENNEN  Co.,  Newark  (shaving 
peam),  on  Oct.  20  starts  Colonel 
toopnagle's  Qicixie  Doodle  Contest  on 
j  MBS  stations,  Fri.,  8-8:30  p.  m. 
l-gency :  H.  W.  Kiesewetter  Adv. 
jgency,  N.  Y. 

:|ONGRESS  CIGAR  Co.,  New  York 
■jLaPalina  cigars),  on  Sept.  30  starts 
Dr  10  weeks  Ed  Thorgersen  on  20 
IBS  stations,  Sat.,  5:45-6  p.  m.  (re- 
■koadcast,  6:45-7  p.  m.)  Agency:  Mar- 
^i^halk  &  Pratt,  N.  Y. 

][ROCTER  &  GAMBLE  Co.,  Cin- 
jinnati  (Oxydol),  on  July  31  replaced 
is  Houseboat  Hannah  script  show  on 
TBC-Blue  with  The  Trouble  With 
'Carriage,  Mon.  thru  Fri.,  9 :45-10 
).  m.  (CDST)  on  6  Blue  stations. 
iLgency :  Blackett-Sample-Hummert, 
jjliicago. 

JoFENZ  SALES  Corp.,  Los  Ange- 
rs (cosmetics),  on  July  18  started  for 
!^  weeks  Hollywood  Highlights  with 
jam  Hayes  commentator,  on  12  CBS 
acific  Coast  stations  (KNX  KSFO 

;lARM  kroy  koy  ktuc  kiro 

lOIN  KVI  KFPY  KFBB  KOH) 
lues.,  11 :30-ll  :45  a.  m.  Agency  :  Rich- 
trd  F.  Connor  Adv.,  Manhattan  Beach, 
ijal. 

IaMPBELL  soup  Co.,  Camden,  N. 
!.  (Franco-American  spaghetti),  on 
liuly  31  starts  Meet  the  Dixons  on 
l4  CBS  stations,  Mon.  thru  Fri., 
:15-9:80  a.  m.  Agency:  Ruthrauff  & 
jtyan,  N.  Y. 

'!aMPBELL  soup  Co.,  Camden,  on 
ept.  11  starts  Donna  Curtis  on  55 
:BS  stations,  Mon.  thru  Fri.,  11 :15- 
(1:30  a.  m.  (rebroadcast,  2:30-2:45 
'  .m.).  Agency:  Ward  Wheelock  Co., 
hiladelphia. 

;olgate-palmolive-peet  Co., 

lersey  City  ( Palmolive  shaving 
Iream),  on  Aug.  17  starts  Strange  as 
k  Seems  on  54  CBS  stations,  Thurs., 
■:30-9  p.m.  (rebroadcast,  11:30-12 
lidnight).  Agency:  Benton  &  Bowles, 
I.  Y. 

UNSET  OIL  Co.,  Los  Angeles  on 
uly  30  started  for  52  weeks,  Help 
hy  Neighbor,  on  8  Southern  California 
»on  Lee  stations  (KHJ  KGB  KDB 

:fxm  kvoe  kxo  kpmc  kvec), 

iun.,  3-3:30  p.m.  (PST).  Agency: 
I'acific  Market  Builders,  Los  Angeles. 

jlENNEN  Co.,  Newark  (shaving 
ream),  on  Oct.  16  starts  Bob  Car- 
.'3r's  news  on  7  CBS  Pacific  Coast 
rations,  Mon.,  Wed.,  and  Fri.,  7  :30- 
:45  p.  m.  (PST).  Agency:  H.  M. 
aesewetter  Adv.  Agency,  N.  Y. 

•ATHASWEET  Corp.,  New  York 
(soap),  on  Oct.  16  starts  Bob  Car- 
er's news  on  7  CBS  Pacific  Coast  sta- 
ons,  Tues.  and  Thurs.,  7:30-7:45  p. 
I.  (PST).  Agency:  H.  W.  Kiesewet- 
3r  Adv.  Agency,  N.  Y. 


TO  CREATE  consumer  attention, 
Ted  Meyers  had  Tippy,  trained  toy 
shepherd  dog  handle  the  "commer- 
cials" on  the  July  21  broadcast  of 
his  thrice-weekly  quarter-hour  Dog 
Tales  program,  sponsored  by  Ca- 
nine Specialty  Co.  (Vi-Ti  Dog 
Kandy),  on  KHJ,  Los  Angeles. 
Tippy  was  brought  before  the 
microphone  and  after  several  pre- 
arranged howls  and  barks  he  was 
put  through  a  number  of  commands 
suited  to  radio  broadcasting.  Tip- 
py's commercial  was  climaxed  with 
rattling  food  pans  and  eating 
sound  effects.  As  a  result,  canines 
listening  in  were  sent  into  excited 
chasing  and  barking  spells  in 
search  of  the  strange  and  hidden 
voice  of  Tippy,  according  to  several 
hundred  letters  received  by  Meyers 
from  dog  owners. 


LEVER  BROS  Co.,  Cambridge,  Mass. 
(Lifebuoy  soap)  on  Sept.  19  starts 
Walter  O'Keefe  on  59  CBS  and  26 
CBC  stations,  Tues.,  8:30-9  p.  m. 
Agency  :  Ruthrauff  &  Ryan,  N.  Y. 
SPERRY  FLOUR  Co.,  San  Francisco 
(flour),  on  Aug.  14  starts  for  52 
weeks  Sam  Hayes,  news  commentator, 
on  6  NBC-Pacific  Red  stations  (KFI 
KPO  KGW  KOMO  KHQ  KMJ), 
Mon.  thru  Fri.,  7:30-7:45  a.m. 
(PST).  Agency:  Westoo  Adv.  Co., 
San  Francisco. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (  Drene),  on  Sept.  12  resumes 
Jimmie  Fidler  on  00  CBS  stations, 
Tuesday.,  7:15-7:30  p.  m.  (rebroad- 
cast, 11:15-11:30  p.  m.).  Agency:  H. 
W.  Kastor  &  Sons,  Chicago. 

Renewal  Accounts 

LOOSE-WILES  BISCUIT  Co.,  Long 
Island  City,  N.  Y.,  on  July  4  for  13 
weeks  renewed  Sunshine  Reporters  on 
10  Yankee  stations,  Tues.,  Thurs., 
7  :30-7  :45  p.  m.  Agency  :  Newell-Em- 
mett  Co.,  N.  Y. 

MANHATTAN  SOAP  Co.,  New  York 
(Sweetheart  soap),  on  July  31  re- 
newed for  52  weeks  Jack  Berch  d  His 
Boys  on  9  NBC-Blue  stations,  Mon., 
Wed..  Fri.,  10:30-10:45  a.  m.  Agency: 
Franklin  Bruck  Adv.  Corp.,  N.  Y. 
LEVER  BROS.  Co.,  Cambridge,  Mass. 
(Rinso),  on  Sept.  19  resumes  Big 
Town  on  59  CBS  and  26  CBC  sta- 
tions, Tues.,  8-8 :30  p.  m.  Agency : 
Ruthrauff  &  Ryan,  N.  Y. 

Network  Changes 

JOHN  H.  WOODBURY  Co.,  Cincin- 
nati (soap),  on  Aug.  25  shifts  The 
Parker  Family  on  33  CBS  stations 
from  Fri.,  7:15-7:30  p.  m.  to  Thurs., 
7 :15-7 :30  p.  m.  Agency :  Lennen  & 
Mitchell,  N.  Y. 

PHILIP  MORRIS  &  Co.,  New  York, 
on    Sept.    26    adds    13    stations  to 
■Johnny  Presents  on  NBC-Red,  Tues., 
8-8:30  p.  m.  (repeat  11:30  p.  m.). 


(ALONE!) 

mm  ni  ^^IjtA.  IOWA  plus/ 


DES  MOINES    .  . 


50,000  WATTS,   CLEAR  CHANNEL 


DUNN  &  McCarthy  Co.,  Auburn, 
N.  Y.  (Enna  Jettick  shoes),  on  Aug. 
20  adds  8  NBC-Red  stations  to  Enna 
Jettick  Melodies,  Sun.  5-5:15  p.  m. 

U.  S.  RUBBER  Co.,  New  York 
(tires),  on  Aug.  18  discontinues  99 
Men  and  a  Girl  on  82  CBS  stations, 
Fri.,  9-9 :30  p.  m.  Agency :  CampbeU- 
Ewald  Co.  of  New  York. 

GEO.  A  HORMEL  Co.,  Minneapolis 
(Spam),  on  Oct.  9  shifts  It  Happened 
in  Hollyivood  from  25  CBS  stations, 
Mon.  Wed.  Fri.,  11-11:15  a.  m.  to 
30  CBS,  Mon.  thru  Fri.,  5:30-5:45 
p.  m.  Agency :  BBDO,  Minneapolis. 

PRUDENTIAL  INSURANCE  Co.  of 
America,  New  York,  on  July  31  moved 
When  a  Girl  Marries  on  49  CBS  sta- 
tions, Mon.  thru  Fri.,  from  2:45- 
3  p.  m.  to  12 : 15-12  :30  p.  m.  Agency : 
Benton  &  Bowles,  N.  Y. 

Wm.  WRIGLEY  JR.  Co.,  Chicago 
(gum),  on  Sept.  11  shifts  Scattergood 
Baines  on  66  CBS  stations,  Mon.  thru 
Fri.,  from  11 :15-11 :30  a.  m.  to  5  :45- 

6  p.  m.  Agency :  Neisser-Meyerhoft', 
Chicago. 

QUAKER  OATS  Co.,  Chicago  (Puffed 
Wheat),  on  Aug.  7  for  4  weeks  shifts 
Dick  Tracy  on  64  NBC-Red  stations. 
Sat.  8-8:30  p.  m.  to  60  NBC-Red, 
Mon.,  8-8:30  p.  m.  On  Sept.  2  the 
program  shifts  again  to  64  NBC- 
Red,  Sat.,  7-7  :30  p.  m.  Agency :  Sher- 
man K.  Ellis,  Chicago. 

GENERAL  MILLS,  Minneapolis 
(Bisquick),  on  July  31  moved  point 
of  origin  for  Betty  and  Bob  from  Chi- 
cago to  New  York,  on  30  NBC-Blue 
stations,  Mon.  thru  Fri.,  2-2 :15  p.m. 
Agency  :  Blackett  -  Sample  -  Hummert, 
Chicago. 

FIRESTONE  TIRE  &  RUBBER  Co., 
Akron,  on  Sept.  25  adds  8  NBC-Red 
stations  to  Voice  of  Firestone  making 
a  total  of  59  NBC-Red,  Mon.,  8:30- 
9  p.m.  (Pacific  Coast,  11:30-12  mid- 
night). Agency:  Sweeney  &  James, 
Cleveland. 

CANADA  DRY  GINGER  ALE,  New 
York  (beverages),  on  Aug.  15  starts 
a  rebroadcast  of  Information  Please 
for  7  NBC-Pacific  Blue  stations  (KGO 
KECA  KFSD  KEX  KJR  KGA 
KTMS),  Tues.,  midnight-12  :30  a.  m., 
via  transcription,  at  the  same  time 
dropping  4  stations  from  the  schedule. 
Original  broadcast  on  48  NBC-Blue 
stations,  is  Tues.,  8  :30-9  p.  m.  Agen- 
cy :  J.  M.  Mathes,  N.  Y. 

SIGNAL  OIL  Co.,  Los  Angeles  (gas- 
oline), on  July  30  shifted  Signal  Car- 
nival on  12  NBC-Pacific  Red  stations, 
from  Tues.,  9-9  :30  p.  m.  to  Sun.  6  :30- 

7  p.  m.  (PST).  Agency:  Barton  A. 
Stebbins  Adv.,  Los  Angeles. 

GEORGE  A.  HORMEL  &  Co.,  Aus- 
tin, Minn,  (canned  foods),  on  Oct.  9 
increases  thrice  weekly  It  Happened 
in  Hollywood,  on  26  CBS  stations,  to 
five-weekly,  and  shifts  from  11-11 :15 
a.  m.  (EDST),  to  5:30-5:45  (EST), 
Mon.  thru  Fri.  Agency:  BBDO,  Min- 
neapolis. 


"The  Crystal  Specialists  Since  1925" 

SCIENTIFIC 
LOW  TEMPERATURE 
CO-EFFICIENT  CRYSTALS 


Approved  by  FCC 
Two  for  $75.00 


$40 


Each 


Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


IVICE 


124  JACKSON  AVEMJE 
University  Park 
HYATTSVILLE,  MARYLAND 


O  ENCE  the  earliest 
days  of  radio  the 
skill  and  exactness 
of  our  processed  re- 
cordings have  told 
their  own  story  of  a 
job  well  done.  To- 
day practically  every 
well  known  tran- 
scription producer 
is  a  Clark  client.  If 
you  are  interested 
in  quality  transcrip- 
tion processing  we 
are  at  vour  service. 


(lARK 

PHOnOGRflPH 
RECORD  CO- 

216  HIGH  ST- 
Humboldt  2-0880 
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THIRD  annual  WHO-  Iowa 
State  Fair  National  Tall  Corn 
Sweepstakes  is  being  held 
again  this  year  by  WHO, 
Des  Moines,  in  connection  with 
the  Iowa  State  Fair,  with  14 
cash  prizes  for  winners,  along 
with  the  Col.  B.  J.  Palmer  trophy 
for  the  grand  winner.  Require- 
ments state  that  each  entry,  a  sin- 
gle stalk  of  corn,  must  be  at  least 
12  feet  6  inches  tall,  and  must  bear 
one  or  more  mature  ears  of  corn. 
Entries  will  be  exhibited  in  the 
WHO  Crystal  Studio  on  the  fair 
grounds  during  the  exposition,  ac- 
cording to  Herb  Plambeck,  WHO 
farm  news  editor.  The  cash  prizes 
include  $100,  $50,  $25,  four  of  $10 
and  seven  of  $5. 

Governors  of  Illinois,  Wiscon- 
sin and  Indiana  are  giving  silver 
loving  cups  to  their  home-state  win- 
ners of  a  tall  corn  contest  an- 
nounced on  WLS,  Chicago,  with 
WLS-Prairie  Farmer  offering  a 
grand  silver  cup  prize  to  the  sweep- 
stakes winner  and  cash  prizes  for 
the  first  12  winners  in  each  state, 
with  top  prize  of  $15.  Contests  are 
being  run  in  conjunction  with  the 
various  State  fairs  which  are  fea- 
turing the  WLS  National  Barn 
Dance  artists  as  opening  night 
headliners.  The  fairs  open,  Illi- 
nois, Aug.  12;  Wisconsin,  Aug.  19; 
Indiana,  Sept.  2.  Admission  to  the 
fair  grounds  is  free  after  5  p.m. 
if  a  Bai'ji  Dance  ticket  is  presented, 
according  to  WLS. 

Slogan  Prizes 
KROW,  Oakland,  recently  launched 
a  "Public  Interest  Slogan  Contest". 
Listeners  were  asked  to  submit 
slogans  of  ten  words  or  less  on  any 
subject  in  the  public  interest.  Two 
dollars  cash  was  to  be  paid  for 
each  slogan  used  —  with  slogans 
changed  every  two  days.  The 
slogans  are  being  used  on  eight 
station  breaks  daily  now  with  $1 
prizes  awarded  each  day. 

WCKY's  50 
ONE  HUNDRED  full-size  sign- 
boards have  been  placed  at  strate- 
gic locations  in  the  Cincinnati  ter- 
ritory by  WCKY,  proclaiming  the 
station's  new  50,000-watt  power. 
Formal  dedication  of  the  new  trans- 
mitter is  to  be  held  at  the  approach 
of  the  fall  radio  season. 


Tallest  of  the  Corn — Up  to  50 — On  the  Record — 
Richfield  Tour — Little  Loaves 


Photo  Finisher 

NEW  juvenile  adventure  strip. 
Shadow  Grabbers,  broadcast  at  the 
dinner  hour  daily  by  KCMO,  Kan- 
sas City,  provides  an  unusually  ap- 
propriate tie-up  for  the  two  spon- 
sors, Kansas  City  Journal,  and 
Elko  Photo  Co.,  photo  finishing 
firm.  Besides  supporting  a  kid's 
organization.  Shadow  Grabbers' 
Club  —  with  membership  applica- 
tions made  on  special  blanks  dis- 
tributed through  Elko  outlets  and 
accompanied  by  one  new  Journal 
subscription  —  the  program  also 
ties  into  a  photo  contest  for  young- 
sters, with  dollar  cameras  given 
for  additional  subscriptions  and 
prizes  for  winning  photos.  Dan 
Kelliher  and  W.  G.  Secrist,  Journal 
reporters,  write  the  series,  which 
is  directed  and  produced  by  James 
Coy. 

Plug  at  the  Fair 

VISITORS  to  the  Music  Room  of 
the  Recreation  Bldg.  at  the  Golden 
Gate  International  Exposition  hear 
outstanding  KPO-KGO  programs 
there  through  arrangements  com- 
pleted by  the  San  Francisco  NBC 
press  division.  Listings  of  KPO- 
KGO  programs  are  posted  daily  on 
the  bulletin  board  in  the  Music 
Room  and  KPO-KGO  programs 
suitable  to  the  purpose  of  the  room 
are  tuned  in. 

^      ^  ^ 

Menu  Tips 

MENU  BLANKS,  carrying  along 
the  bottom  margin  a  plug  for  Vic 
Rugh's  baseball  broadcasts  and 
Wheaties  and  providing  space  for 
filling  in  the  regular  menu  list,  are 
being  distributed  to  downtown  res- 
taurants in  Tulsa  by  KTUL. 

Miami  Bait 

THE  biggest  fish  story,  WIOD, 
Miami,  would  have  you  know,  via 
a  brochure,  was  told  by  the  station 
in  May  during  the  Cat  Cay  tuna 
tournament.  Attached  to  the  bro- 
chure describing  the  coverage  was 
a  big  tuna  hook. 


SCOREBOARD  for  big  league  baseball  games,  maintained  daily  by  Bill 
Brown,  sports  editor  of  WHO,  Des  Moines,  is  located  in  the  window  of  a 
store  adjoining  WHO  studios  and  offices.  Prominently  displayed  are 
General  Mills'  products,  Wheaties  and  Bisquick,  along  with  photographs 
of  the  1939  WHO  Golden  Gloves  Tournament,  the  only  official  Golden 
Gloves  meet  conducted  under  the  auspices  of  a  radio  station. 
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When  Retailers  Unite 
FOR  THEIR  first  unified  sales 
campaign  the  independent  retailers 
and  wholesalers  of  Vermilion  Coun- 
ty, Illinois,  have  contracted  for  312 
quarter-hours,  624  announcements 
and  12  special  events  broadcasts 
over  a  12-month  period  on  WD  AN, 
Danville,  111.,  to  make  housewives 
in  the  area  more  food-conscious. 
Starting  Aug.  1,  the  radio  pro- 
motion keynotes  the  slogan  "Be  In- 
dependent— Buy  Independent"  and 
will  play  up  the  products,  services 
and  goodwill  found  in  the  neigh- 
borhood store. 

In  a  Nutshell 

TO  AID  inexperienced  broadcast- 
ers in  avoiding  "mike  fright",  and 
to  acquaint  them  with  a  few  sim- 
ple rules  of  radio  technique, 
Charles  Worcester,  farm  service  di- 
rector of  WNAX,  Yankton,  S.  D., 
has  prepared  a  mimeographed 
pamphlet,  "One  Easy  Lesson",  for 
distribution  to  broadcasting  ten- 
derfeet,  including  extension  work- 
ers, 4-H  club  leaders  and  heads  of 
other  farm  organizations  using  the 
station. 

Tie-up  With  Postal 

WPEN,  Philadelphia,  has  a  new 
tie-up  with  Postal  Telegraph  under 
which  the  telegraph  company  dis- 
plays posters  in  all  its  offices  in 
the  Philadelphia  territory  calling 
attention  to  920  Club,  conducted 
by  Sandy  Guyer,  and  Night  Club 
of  the  Air,  conducted  by  Joe  Dillon 
on  the  station.  In  return  both  Guy- 
er and  Dillon  plug  Postal  service, 
suggesting  that  listeners  use  it  to 
send  in  requests. 

Recording  Scheme 
TRANSTUDIO  RECORDING 
Corp.,  Buffalo,  has  a  tieup  with  the 
Buffalo  Times  by  which  Times 
readers  are  off'ered  an  opportunity 
to  make  aluminum  recordings,  2% 
minutes  on  each  side,  for  five  cou- 
pons from  the  newspaper  and  85 
cents.  The  newspaper  remits  the 
entire  85  cents  to  the  recording 
firm,  which  obtains  considerable 
newspaper  as  well  as  word-of- 
mouth  publicity. 

^  :}c  rjs 

Successfully  Simonized 

WMAQ,  Chicago,  has  issued  an- 
other promotion  in  a  series  titled 
"They  Stay  Where  It  Pays".  The 
cardboard,  three-color  folder  i  s 
built  around  the  success  story  of 
the  Simoniz  Co.  which  recently  com- 
pleted its  fourth  year  of  half-hour 
Sunday  morning  broadcasts  on 
WMAQ.  Emmons  Carlson,  cal^^s 
promotion  manager  of  NBC-Chi- 
cago, designed  the  piece. 

A  Dollar  a  Spot 

THE  "sold  out"  sign  was  hung  up 
by  KWLK,  Longview,  Wash,  re- 
cently. The  Retail  Merchants  Assn. 
of  the  city  held  a  series  of  Dollar 
Days  and  KWLK  cooperated  by  of- 
fering spot  announcements  at  a  dol- 
lar each  until  time  out.  A  limit  of 
five  announcements  to  each  busi- 
ness was  imposed  but  all  available 
time  was  sold  out  in  one  afternoon. 


For  Richfield 
RICHFIELD  OIL  Corp.,  Los  Ar 
geles,  sponsoring  Richfield  Report- 
er on  7  NBC-Pacific  Red  statiori 
for  more  than  seven  years,  as  pro- 
motion for  its  five-weekly  quarte- 
hour  news  broadcasts,  on  July  3' 
sent  John  Wald  and  Ken  Bartor 
commentators,  on  a  three-week  per- 
sonal appearance  tour  to  Pacific 
Coast  key  cities.  Besides  their 
nightly  broadcasts,  they  are  speak- 
ing before  service  clubs  and 
luncheon  groups.  In  addition  they 
are  also  being  heard  on  local  per- 
sonal interview  broadcasts  from 
each  city.  Wayne  Miller,  news  edi- 
tor, and  Robert  Hixson,  executive 
of  Hixson-O'Donnell  Adv.,  Los  An- 
geles, agency  servicing  the  Rich- 
field account,  are  accompanying  the 
duo. 

*      *  * 
Little  Loaves  for  Little  Folks 

BASEBALL  CLINIC  for  young-, 
sters,  held  at  playgrounds  through- 
out Little  Rock,  Ark.,  and  conduct- 
ed by  Benny  Craig,  KARK  sports 
announcer,  was  started  recently  on 
a  full  summer  schedule  as  promo- 
tion for  Colonial  Bread,  which  spon- 
sors baseball  broadcasts  on  the  sta- 
tion. The  clinic  features  personal 
appearances  of  members  of  the 
Little  Rock  Travelers  baseball  club, 
who  handle  the  instruction.  Minia- 
ture loaves  of  Colonial  Bread  are 
passed  out  at  each  session. 

^  ^  ^ 

Salt  Lake  Sendofif 
OPENING  of  a  new  store  of  Pem- 
broke Co.,  large  Salt  Lake  City  sta- 
tionery supply  firm,  was  given  a 
big  radio  sendoff  by  KDYL,  Salt 
Lake  City,  with  ten  five-minute  re- 
mote pickups  handled  by  John 
Woolf,  staff  announcer,  direct  from 
the  sales  floor  during  the  opening 
hours.  Interviews  with  department 
heads  and  customers,  along  with 
descriptions  of  appointments  and 
merchandise  painted  a  complete 
picture  of  opening  day  activities. 
The  firm  reported  the  biggest  pub- 
lic attendance  in  its  history. 

Fair  Book  as  Premium 

OFFICIAL  souvenir  book  of  the 
New  York  World's  Fair  is  current- 
ly being  offered  to  listeners  for  50 
cents  by  Bert  Lee  on  his  Today's 
Baseball  program,  sponsored  by 
Gillette  Safety  Razor  Co.,  and 
heard  nightly  on  WHN,  New  York. 
Book  sells  for  $1.13  at  the  Fair. 


BROCHURES 


WOW,  Omaha  :  Distortion  map  analy- 
zing station  coverage  and  a  graphic 
brochure  analyzing  a  recent  listener 
survey  in  the  territory. 

WO  WO,  Fort  Wayne,  Ind. :  Four- 
page  mailing  piece,  "It  Isn't  Complete 
Without  It". 

WOL.  Washington :  Goodwill  promo- 
tion folder,  "What's  AU  the  Fighting 
About?" 

KMBC.  Kansas  City :  Direct  mail  fold- 
er, "150  Thousand  Ain't  Hay",  pro- 
moting local  and  network-origination 
shows  of  KMBC  talent. 

WHBL.  Sheboygan,  Wis.:  Folder 
showing  economic  data. 

KDKA.  Pittsburgh :  Blue-and-green 
promotion  folder  combining  coverage 
statistics  with  a  listing  of  programs 
available  for  sponsorship. 

WSAL,  Salisbury,  Md. — Coverage  of 
Delmarva  Peninsula  depicted,  with 
marljet  data. 

WQXR,  New  York — Study  of  buying 
and  listening  habits  of  cross-section  of 
audience  based  on  survey  of  10,000 
buyers  of  station's  program  booklet. 


BROADCASTING  •  Broadcast  Advertising 


SEVEN  ADDITIONAL  MARKETS 
BEING  STUDIED  . . . 

We  realize  now  that,  almost  imperceptibly  during  very  recent  weeks,  there  has 
developed  an  increasing  tendency  on  the  part  of  advertisers  and  agencies  to  think 
of  WLW  as  a  13-market  Station  only.  This  is  undoubtedly  due  to  the  widespread 
interest  and  distribution  of  our  recently  concluded  Ross  Federal-Alberta  Burke 
140,000  call  Coincidental  Study  of  13  Markets. 

We  have,  therefore,  contracted  with  the  Ross  Federal  Research  Corporation  to  con- 
duct an  identical  type  of  survey  in  the  following  additional,  important  markets: 


Population  of 

Markets  Trading  Zone  Area^ 

Anderson,  Indiana   84,936 

Huntington,  West  Virginia  175,000 

Marion,  Indiana   91,472 

Portsmouth,  Ohio  120,505 

Zanesville,  Ohio  126,433 

Marion,  Ohio  135,578 

Ironton,  Ohio- Ashland,  Kentucky  149,584 

883,508 


*ABC  Trading  Zone  areas  as  listed  in  Standard  Rate  and  Data,  nationally  known  publication. 

The  importance  of  the  883,508  persons  represented  in  these  combined  trading  zone  areas — • 
(grouped  into  a  single  market  they  would  constitute  a  population  larger  than  that  of  a  city  the 
size  of  Boston,  Mass.) — and  the  millions  of  dollars  they  spend  annually,  can  hardly  be  over- 
estimated. 

The  facts  gathered  from  this  Survey  will  be  added  to  our  growing  file  of  important  market  data, 
and,  when  the  tabulations  are  completed  we  propose,  as  in  the  past,  to  make  available  all  of 
the  facts  about  all  of  the  markets,  regardless  of  what  those  facts  may  be. 

IF  YOU  have  not  received  the  first  Study  of  our  13-Market  Survey,  and  would 
care  to  have  this  plus  the  additional  7-Market  Study,  please  write  —  or  call 

TRANSAMERICAN  BROADCASTING  AND  TELEVISION  CORPORATION 

NEW  YORK  CHICAGO  HOLLYWOOD 

or 

WLW ...  THE  NATION'S  STATION 


SEE  THE  CROSLEY  BUILDING  AT  THE  NEW  YORK  WORLD'S  FAIR 


POU  THi  WORK       .  ^ 
OF  TWO  \  4o 


.  .  With  the  New  RCA 
HOT-CATHODE  GAS  TETRODES 

Having  extreme  sensitivity  and  outstanding  stability  over  a  wide  range 
of  anode  voltage,  the  new  RCA-2050  and  RCA-2051  gas-filled  tetrode 
tubes  of  the  indirectly  heated,  hot-cathode  type,  pave  the  way  for  impor- 
tant savings  in  grid-controlled  rectifier  and  relay  applications.  They  are 
particularly  adapted  for  use  in  control  devices  actuated  either  by  photo- 
tubes or  radio  signals. 

Grid  current  is  extremely  low,  permitting  high  grid  resistance  to  be 
used  in  the  grid  circuit.  The  resulting  high  sensitivity  permits  the  tube 
to  be  operated  directly  by  a  vacuum-type  phototube,  as  shown  in  Dia- 
gram No.  1,  thus  eliminating  one  or  more  tubes  previously  required  in 
conventional  circuits  (Diagram  No.  2). 

The  control  characteristic  is  very  steep,  having  a  control  ratio  of 
approximately  325.  Only  low  values  of  grid-bias  voltage  are  required. 
A  very  small  grid-anode  capacitance  makes  the  tubes  insensitive  to  line 
voltage  surges  and  minimizes  the  undesirable  effect  of  capacitance  current 
flowing  through  the  grid  resistance. 

Now  ready  for  delivery,  the  tubes  are  detailed  in  an  engineering  folder 
available  from  RCA  Commercial  Engineering  Section,  Harrison,  N.J. 


RCA-2050 — Used  to  control  up  to  650 
volts  peak  and  will  handle  a  peak  cur- 
rent of  300  ma.  and  an  average  current 
of  100  ma. 

RCA-2051— Used  to  control  up  to  350 
volts  peak  and  will  handle  a  peak  cur- 
rent of  37  5  ma.  and  an  average  current 
of  75  ma. 

The  above  illustration  of  RCA-2050 
is  approximately  actual  size.  Each  tube 
has  small,  ST- 12  bulb,  uses  standard 
octal  base  and  is  of  extremely  rugged 
construction. 


CHARACTERISTICS 

Type  2050     Type  2057 

HEATER  VOLTAGE  6.3  6.3  Volts 

HEATER  CURRENT  0.6  0.6  Amperes 

PEAK  ANODE  VOLTAGE  (Max.)      650  350  Volts 

PEAK  ANODE  CURRENT  (Max.)      500  375  Ma. 

AVERAGE  ANODE  CURRENT  (Max.)  100  75  Ma. 
GRID  RESISTOR  (Max.)              10     10  Megohms 


Visit  RCA  Television  Exhibits  at  Golden  Gate 
International  Exposition  and  New  York  World's  Fair. 


RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J. 
A  Service  of  The  Radio  Corporation  of  America 


FIRST    IN   METAL  — FOREMOST   IN   GLASS  — FINEST   IN  PERFORMANCE 
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A  Wise  Old  Owl 
Sits  In  A  Tree 
Saying  "Who  Covers  Iowa?" 
Who?  WHO! 


Dr.  H.  B.  Summers'  tremendous  1939  Iowa  Radio  Audi- 
ence Sun'ey  is  all  finished — and,  among  other  interesting 
points,  the  resuhs  show  such  a  landslide  for  WHO  that 
we're  almost  too  modest  to  mention  them! 

Seriously,  we  believe  that  no  matter  how  much  you've 
always  preferred  WHO,  you'll  still  be  amazed  at  the 
1939  figures.  In  80  of  Iowa's  99  counties,  WHO  is 
"heard  regularly"  by  85  or  more  of  the  total  day- 
time radio  audience!  Here's  how  it  works  out  for  the 
entire  State  (  daytime  j : 


80  counties  report  WHO  "heard  regularly"  by  85%  to  100%  of  radio  families 

10       "         "          "  "           "          "  70%  to    85%  " 

3  "  "  "  "  "  "  50%  to  70%  " 
2       "         "          "  "           "          "  25%  to    50%  " 

4  "         "         "  «          «          "  ^^    25%  " 


In  93%  of  Iowa's  counties,  WHO  is  "heard  regularly" 
or  "listened  to  most"  by  more  than  50%  of  the  total 
audience  .  .  .  And  from  a  population  standpoint, 
HO's  Iowa  coverage  is  even  more  impressive,  because 
our  best  counties  are  about  the  most  populous  coimties 
in  the  State! 

In  other  words,  WHO  gives  you  virtually  ALL  of  Iowa, 
at  one  low  cost.  If  you  want  really  to  cover  Iowa,  there's 
no  other  choice. 


WHO^ 

+  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 
J.  O.  MALAND,  MANAGER 

FREE  8C  PETERS,  INC.,  National  Representatives 


KLZ 

baseball  fans  in  a  t 


When  it's  baseball  time  in  the  Rockies  44%  of 
the  radio  sets  are  tuned  to  KLZ.*  In  Kansas 
City,  in  St.  Louis,  in  Detroit  or  in  New  York, 
such  a  record  would  be  scored  as  a  three  bagger. 
In  Denver  is  it  nothing  less  than  a  slam  over  the 
right  field  wall  with  three  men  on  ahead. 

For  Denver  has  no  team  in  organized  base- 
ball. It  is  the  only  city  of  its  size  in  the  country 
without  one.  It  withdrew  from  the  Western 
league  in  1932  when  fans  failed  to  support  the 
team  with  the  necessary  clicking  of  the  turn- 
stiles. So  today  the  more-than-lOOO-miles-away 
Chicago  Cubs  are  Denver's  "home  team." 

General  Mills  sponsored  the  recreations  of 
the  Cub  games  over  KLZ  in  1938.  They  stepped 
up  to  the  plate  for  another  cut  at  the  ball  in 
1939.  Goodrich  took  note  of  the  interest  created 
in  1938  and  entered  the  line-up  this  year. 


packs  the  stands  with 
own  without  a  team! 


The  way  in  which  the  Denver  area  has  taken 
to  KLZ's  baseball  broadcasts  is  as  amazing  to 
Denver  as  are  KLZ's  dramatic  presentations  of 
them  to  a  certain  Mrs.  Hall,  1217  Adams  Street, 
Denver,  who  writes:  "I  still  can't  understand 
how  you  do  it." 


*FroTn  coincidental  check  among  2494  Colorado  and 
[Nebraska  listeners. 


Football  on  Deck 

Baseball  is  at  bat  in  the  Rocky 
Mountain  area.  Football  is  on  deck 
awaiting  its  turn  at  the  plate.  Again 
KLZ  will  carry  the  games  of  the 
University  of  Denver.  Advertisers 
who  Ure  interested  in  tieing  up  with 
a  station  that  commands  the  attention 
of  44%  of  the  sports  fans  during  the 
summer  are  invited  to  investigate  the 
opportunities  available  through  the 
sponsorship  of  these  football  broad- 
casts this  fall.  Write  for  details 
at  once. 


CBS  AFFILIArE  —  560  KILOCYCLES 

AFFILIATED  IN  MANAGEMENT  WITH  THE  OKLAHOMA  PUBLISHING  COMPANY 
AND       WKY,     OKLAHOMA      CITY  —  REPRESENTED       BY       THE       KATZ       AGENCY,  INC. 


Assure  a  Selling  Job 


EIGHTEEN  normal  horses  will  always  outpull  a 
single  horse,  no  matter  how  big. 
It's  the  same  way  with  the  Colonial  Network's  18 
stations,  located  at  strategic  centers  throughout  New 


WAAB 

Boston 

WLBZ 

Bangor 

WEAN 

Providence 

WFEA 

Manchester 

W  I  C  C 

j  Bridgeport 
( New  Haven 

WLLH 

J  Lowell 
)  Lawrence 

WTHT 

Hartford 

WNBH 

New  Bedford 

WNLC 

NewLondon 

WATR 

Waterbury 

WSAR 
WSPR 
WHAI 

Fall  River 
Springfield 
Greenfield 

WLNH 
WRDO 

WCOU 

Laconia 

Augusta 

jLewiston 
( Auburn 

WBRK 

Pittsfield 

WS  YP 

Rutland 

England.  In  addition  to  New  England-wide  coverage, 
these  Colonial  stations  offer  you  an  18-fold  selling 
power  that  consistently  outperforms  any  single  station, 
regardless  of  its  size. 

Cities  and  suburban  areas,  the  large  markets  where 
volume  sales  are  made,  are  reached  directly  by  these 
Colonial  Network  stations.  No  other  combination  of 
stations  that  you  can  buy  will  take  your  message  into  a 
better  sales  territory  at  so  low  a  cost,  or  give  you  more 
listeners  in  more  separate  trading  areas. 


EDWARD  PETRY  &  CO.,  INC. 
National    Sales  Representative 


Published  semi-monthly,  25th  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc..  870  National  Press  Building,  Washington,  D.  C.  Entered  as 

second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington.  D.  C,  under  act  of  March  3,  1879. 


Seven  months' report  from  St.  Louis: 


KM  OX  winner  and  still  champion! 


champion.  Since  1932  every  radio  study  has  ranked  it  first 
among  listeners,  first  among  dealers,  first  among  advertisers 
(7of  the  10  biggest  U.S.  spot  advertisers  are  partof  the  present 
seven-month  record  of  KMOX). That's  rc'^?/ championship ! 


50,000  WATTS  -  CBS  •  ST.  LOUIS 


KMOX 


Owned  and  operated  by  Columbia  Broadcasting  System.  Represented  by  Radio  Sales: 
New  York,  Chicago,  Detroit,  St.  Louis,  Cincinnati,  Charlotte,  N.  C,  Los  Angeles,  San  Francisco 


THE  irate  lady  above  has  been  casually  identified  as 
Miss  Enamel.  Her  argument  has  no  bearing  on  the 
wars  in  Spain  and  in  the  East,  but  is  the  rather 
typical  reaction  of  a  WOR  listener  whose  dealer  failed 
to  stock  a  product  mentioned  on  WOR.  Miss  Enamel 
-  our  artist  so  deftly  puts  it — has  taken  the  matter 
to  "the  top." 

It  has  never  ceased  to  be  a  matter  of  satisfactory 
wonder  to  us  here  at  WOR  how  diligently  a  thousand 
Miss  Enamels  will  pursue  the  quest  once  WOR  has 
provoked  the  desire. 

So  if  you  have  a  Message  to  more  than  4,250,000 
radio-listening  homes,  including  maybe  1 ,000,000  Miss 
Enamels,  let  WOR  start  the  rush  your  way. 

With  this  image  in  your  mind,  we  suggest  that  if 


(1)  you're  an  advertiser  or  (2)  an  agent  that  you  bring 
us  diligently  to  task  by  demanding  to  see  .  .  . 

a.  Our  file  of  more  than  60  success  stories — the  great- 
est collection  of  success  stories  ever  gathered  by  one 
station,  b.  A  check  list  of  time  now  open  and  what  that 
time  has  done  for  other  people  and  how  many  listeners 
it  has  snared  against  some  of  the  toughest  competition 
on  the  air.  c.  The  special  studies  we  have  prepared  on 
WOR's  great  market  group  and  what  this  market 
group  means  to  you. 

If  it  convinces  you,  and  you  drop  in  on  us  with  the 
right  kind  of  show,  we  guarantee  that  your  competitors 
will  eye  you  with  mixed  stares  of  fury 
and  awe,  but  you'll  make  the  nicest 
possible  sales. 


WOR 


iL^s^®^Mis)ii  mm  3^ 


In  May,  the  most  prosperous  food  retailers  and  wholesalers  in  and 
near  Los  Angeles,  discussed  advertising  in  general  with  representa- 
tives of  Crossley,  Inc.  And  voted  on  the  following  two  questions  in 
in  particular. 

A.  "Which  general  advertising  medium  used' by  food 

manufacturers  helps  you  the  most?" 

B.  "What  Los  Angeles  radio  station  should  a  food  man- 

ufacturer use  to  move  goods  off  your  shelves?" 

The  answer — checked  and  rechecked — added  up  to  this  giddy  score: 

RADIO  "FIRST  CHOICE''  of  72.7% 

.  .  .  142%  more  grocers,  and  17 8%  more  wholesalers  voted  for 
radio  than  for  all  other  media  combined. 

300%  more  grocers,  1G7%  more  wholesalers  for  radio  than  for 
second  ranking  medium. 

KNX  "FIRST  CHOICE".  ..  not  only  of  41.29s...but 
4Q%  more  grocers,  and  180^  more  wholesalers  for  KNX  than 
for  Station  B;  302%  more  grocers  for  KNX  than  for  Station  C. 

And  no  wonder!  Having  the  largest  audience— as  proved  by  every 
competent  survey  ever  made — and  the  greatest  volume  of  advertising 
— month  after  month,  for  the  past  two  and  a  half  years— the  "Grocers' 
Choice"  just  had  to  be 

CBS  STATION  FOR  SOUTHERN  CALIFORNIA 


And  here  are  15  Vital  Spots  you  ought  to  know 


VITAL  because  these  15  NBC  Programmed 
stations  will  produce  a  demand  for  your 
merchandise. 

VITAL  because  these  stations  will  pro- 
duce this  demand  in  ten  of  the  richest 
markets  in  America. 

VITAL  b  ecause  these  stations  are  pro- 
grammed by  NBC,  assuring  the  finest  in 
radio  entertainment. 

VITAL  because  these  stations  have  estab- 
lished clear-cut  local  identity  and  well- 
deserved  prestige. 


Boston-Springfield 

WBZ  50,000  watts— 990  kc. 
WBZA    1 ,000    watts— 990  kc. 

Chicago 

WENR  50,000  watts— 870  kc. 
WMAQ  50,000  watts— 670  kc. 

Cleveland 

WTAM  50,000  watts— 1070  kc. 

Denver 

KOA    50,000    watts— 830  kc. 

New  York 

WEAF  50,000  watts— 660  kc. 
WJZ    50,000    watts— 760  kc. 


Philadelphia 
KYW    10,000   watts— 1020  kc. 

Pittsburgh 
KDKA  50,000  watts— 980  kc. 
San  Francisco 


KGO 
KPO 


7,500 
50,000 


watts- 
watts- 


-790  kc. 
-680  kc. 


Schenectady 
WGY   50,000  watts— 790  kc. 


Washington 

WMAL  500-250  watts- 
WRC  5000-1000  watts- 


-630  kc. 
-950  kc. 


iVit'  \BC  Spot  Specialist  in  any  of  these  cities  (also  Detroit  and  Hollyuood) 
uill  give  you  full  information  on  any  or  all  15  NBC  Programmed  Stations. 


National  Broadcasting  Company 


The  World's  Greatest  Broadcasting  System 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 


X|A4,-&vut: 


con. 


As  many  an  agency  and  adver- 
tiser has  discovered,  it  takes 
more  than  a  studio  and  a  trans- 
mitter to  make  a  radio  station 
that  can  sell  goods,  .  .  .  The 
other  requirements  are  almost 
too  intangible  to  describe,  but 
Free  &  Peters  can  tell  you  some 
of  their  results. 

Hence,  mark  this  up  as  another 
of  our  services  that's  available 
to  any  advertiser  who  wants  it: 
Free  &  Peters  can  help  you  build 
a  list  of  stations  that  will  sell 


your  goods — can  help  you  to 
eliminate  stations  that  haven't 
got  what  it  takes — can  do  both 
jobs  in  advance,  before  you've 
paid  your  own  good  dollars  to 
buy  your  own  experience.  .  .  . 

As  pioneer  radio  station  repre- 
sentatives. Free  &  Peters  have 
the  knowledge  and  experience 
you  want.  As  an  organization  that 
is  working  to  build  radio  rather 
than  to  exploit  it,  we  apply  our 
experience  in  a  way  you'll  like. 
How  about  giving  us  a  ring? 


Exclusive  Representatives: 

WGR-WKBW   Buffalo 

WCKY   Cincinnati 

woe   Davenport 

WHO   De3  Moines 

WDAY   Fargo 

WOWO-WGL  Ft.  Wayne 

KMBC   Kansas  City 

WAVE   Louisville 

WTCN  Minneapolis-St.  Paul 

WMBD   Peoria 

KSD  St.  Louis 

WFBL   Syracuse 

Southeast 

WCSC  Charleston 

WIS   Columbia 

WPTF   Raleigh 

WDBJ   Roanoke 

Southwest 

KGKO  Ft.  Worth-Dallas 

KOMA  Oklahoma  City 

KTUL  Tulsa 

Pacific  Coast 

KOIN-KALE   Portland 

KSFO   San  Francisco 

KVI   Seattle-Tacoma 


FREE  &  PETERS,  inc. 


(and  FREE,  JOHNS  &  FIELD,  INC.) 


PMutee^  Uadic  Slotieit  JlettwseiUotim 


CHICAGO 

180  N.  Michigan 
Franklin  6373 


NEW  YORK 

247  Park  Ave. 
Plaza  5-4131 


DETROIT 

New  Center  BIdg. 
Trinity  2-8444 


SAN  FRANCISCO 

One  Eleven  Sutter 
Sutter  4353 


LOS  ANGELES 

650  S.  Grand  Ave. 
Vandike  0569 


ATLANTA 

617  Walton  Bldg. 
Jackson  1678 
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Copyright  War  On  as  NAB  Retains  Kaye 


At  a  meeting  in  New  York  Aug. 
23  with  the  copyright  committee, 
Mr.  Kaye  will  report  the  results  of 
his  explorations  of  the  publishing 
and  music  writing  fields  to  show 
what  is  available  and  the  approxi- 
mate cost  of  such  operations.  The 
individual  committee  members  and 
directors  in  turn  will  report  on  the 
results  of  their  studies.  A  pros- 
pectus, setting  forth  the  proposed 
modus  operandi,  will  then  be  draft- 
ed and  dispatched  to  the  member- 
ship in  advance  of  the  convention. 

The  scale  of  fees  will  depend 
upon  the  Kaye  report,  considered 
together  with  the  sounding  of  in- 
dustry sentiment.  The  basis,  it  is 
expected,  will  be  a  percentage  of 
present  ASCAP  fees.  This  would 
range  from  25%,  if  $1,000,000  is 
agreed  upon  as  the  starting  point, 
to  a  100%  assessment,  if  the  full 
$4,000,000  paid  into  ASCAP  coffers 
is  regarded  as  necessary. 

The  major  networks  are  definite- 
ly pledged  to  go  along  all  the  way 
on  the  same  basis  as  independent 
stations.  Through  their  responsible 
executives  on  the  Copyright  Nego- 
tiating Committee  —  Lenox  R. 
Lohr,  NBC  president,  and  Edward 
Klauber,  CBS  executive  vice  presi- 
dent —  the  networks  have  indicat- 
ed they  will  be  among  the  first  to 
contribute  toward  any  feasible 
plan  evolved. 

Left  at  the  Altar 

The  break  in  NAB-ASCAP  ne- 
gotiations came  Aug.  3  when 
ASCAP  again  jilted  the  industry 
copyright  committee  despite  a  defi- 
nite date  to  talk  terms  looking 
toward  a  settlement  of  method  of 
payment  to  supplant  present  con- 
tracts which  expire  Dec.  31,  1940. 
John  G.  Paine,  ASCAP  general 
manager,  appeared  alone  and  said 
ASCAP  had  no  proposal  to  make. 
The  special  convention  call  ensued. 

Then,  on  Aug.  9,  the  full  copy- 
right committee  met  at  the  CBS 
board  room  to  discuss  immediate 
plans. 


By    SOL  TAISHOFF 

Fund  of  1  to  4  Million  Dollars  for  Music  Supply  to  Be 
Considered  at  Convention  in  Chicago  on  Sept.  15 

TO  BREAK  the  stranglehold  of  the  American  Society  of  Com- 
posers, Authors  &  Publishers  on  radio-performed  music,  stem- 
ming from  its  virtual  monopoly  of  contemporary  works,  the 
broadcasting  industry  has  launched  the  most  ambitious  project 
yet  undertaken  to  build  an  independent  source  of  music  supply. 

With  Sydney  M.  Kaye,  New  York  attorney  and  copyright 
expert,  retained  Aug.  9  as  special  counsel  and  coordinator,  the 

NAB  Copyright  Committee,   

endowed  with  plenary  powers 
by  the  association  member- 
ship, plans  to  present  to  the 
special  convention  of  the  in- 
dustry in  Chicago  Sept.  15  an 
all-inclusive  plan  of  operation, 
embracing  possible  acquisition 
of  independent  publishing 
houses,  along  with  stepping  up  of 
production  of  non-ASCAP  numbers 
in  every  phase  of  music  activity. 

To  Raise  Fund 

Marking  the  industry's  third  at- 
tempt during  the  last  decade  to  in- 
ject competition  into  the  music 
field,  the  new  movement  is  the  re- 
sult of  the  considered  judgment  of 
the  majority  of  the  industry  which 
authorized  NAB  President  Neville 
Miller  to  take  the  drastic  step  if  he 
and  his  Copyright  Committee  re- 
garded it  necessary.  It  envisages 
the  contribution  of  a  substantial 
Copyright  Defense  Fund,  for  which 
the  Chicago  convention  has  been 
called,  ranging  from  $1,000,000  to 
$4,000,000. 

With  the  retention  of  Mr.  Kaye, 
whose  abilities  and  dynamic  per- 
sonality are  known  to  most  broad- 
casters, the  broad  offensive  was 
formally  launched.  Simultaneously, 
President  Miller  authorized  copy- 
right committee  members  and  NAB 
directors  to  sound  out  station  sen- 
timent regarding  the  size  and  scope 
of  the  copyright  war-chest. 

While  it  is  too  early  to  gauge  the 
amount  of  money  required  for  the 
multi-phased  venture,  it  is  expected 
a  definite  prospectus  will  be  avail- 
able when  the  special  convention 
convenes  Sept.  15.  Mr.  Kaye,  by 
virtue  of  past  representation  of  the 
NAB  in  copyright  matters,  as  well 
as  his  retention  by  CBS  on  copy- 
right and  other  radio  questions,  is 
thoroughly  familiar  both  with  the 
broadacsting  and  the  music  fields 
and  will  devote  his  full  time  to  the 
new  assignment. 


SYDNEY  M.  KAYE 

As  his  first  official  act  Aug.  11, 
Mr.  Kaye  announced  appointment 
of  Stuart  Sprague,  New  York  at- 
torney and  NAB  special  counsel  in 
recent  phonograph  record  litiga- 
tion, as  his  associate  in  the  new 
work.  Mr.  Sprague  formerly  was 
a  member  of  the  NBC  legal  staff 
in  New  York,  having  left  in  1936 
to  enter  private  practice.  He  rep- 
resented independent  stations  in 
the  musicians'  negotiations  in  1938, 
and  participated  in  the  old  NAB 
Bureau  of  Copyrights. 

With  operations  at  high  pitch, 
President  Miller  plans  to  spend 
considerable  time  in  New  Yoi'k, 
headquartering  at  the  Ritz  Tower. 
He  will  be  in  constant  touch  with 
Mr.  Kaye.  A  meeting  of  the  NAB 
executive  committee  has  been  called 
in  New  York  Aug.  22  to  consider 
the  copyright  action  as  well  as 
self-regulation  code  matters. 

All  of  the  acrimony  of  past 
ASCAP-radio  clashes  • —  plus  —  is 
seen  in  developments  thus  far. 
But  the  broadcasting  industry, 
avowedly  backed  by  a  united  front, 
networks  included,  is  convinced  it 
will  not  be  maneuvered  into  an  un- 
tenable position  this  time.  It  has 
been  repeatedly  emphasized, 
ASCAP  observations  notwithstand- 
ing, that  the  aim  of  the  broadcast- 
ing industry  is  not  to  put  ASCAP 
out  of  business  nor  to  try  to  get 
along  without  ASCAP  music,  but 
to  inject  sufficient  competition  into 


the  music  field  to  force  ASCAP  to 
give  radio  users  music  on  a  "pay- 
as-you-use"  basis,  in  lieu  of  the 
over-all  5%  of  gross  assessment 
prevailing  in  most  contracts  in 
force  since  1932.  An  end  to  dis- 
criminatory contracts,  favoring 
one  class  of  station  against  an- 
other, also  is  a  prime  objective. 

It  is  possible  an  NAB  copy- 
right office  will  be  established  in 
New  York,  but  probably  completely 
divorced  from  regular  NAB  opera- 
tions. Thought  also  will  be  given 
to  setting  up  of  a  separate  cor- 
porate entity,  as  was  done  with 
the  ill-fated  NAB  Bureau  of  Copy- 
rights of  five  years  ago.  Mr.  Kaye 
will  study  this  phase,  along  vnth 
the  myriad  other  details. 

Supported  by  Disc  Firms 

The  major  transcription  firms, 
which  will  be  banked  upon  heavily 
for  tax-free  music,  have  almost 
unanimously  advised  NAB  that 
they  are  solidly  behind  the  move- 
ment. They  stated  they  were  pre- 
pared to  produce  the  type  of  woi'ks 
the  industry  demands,  and  that  if 
desired,  they  will  divert  their  entire 
production  to  tax-free  and  public 
domain  works. 

While  the  Copyright  Committee 
at  its  Aug.  9  session  ratified  the 
special  convention  call  for  Chicago 
on  Sept.  15,  it  left  the  door  open 
for  a  possible  postponement  in  the 
light  of  Mr.  Kaye's  retention. 
Should  he  find  it  necessary  to  seek 
a  delay  to  complete  the  prelimi- 
nary plan,  it  is  presumed  a  post- 
ponement will  be  sanctioned  —  a 
move  now  thought  unlikely.  More- 
over, there  was  the  view  that  the 
convention  should  be  held  at  a 
downtown  hotel  rather  than  at  the 
suburban  Edgewater  Beach,  since 
the  plan  was  to  complete  the  woi'k 
in  a  single  day. 

The  present  plan  is  to  have  a 
one-day,  one-purpose  convention, 
entirely  restricted  to  copyright. 
However,  the  industry  self-regula- 
tion code,  on  which  the  NAB  board 
will  meet  in  advance  of  the  Chi- 
cago investigation,  is  very  much 
alive,  and  the  machinery  for  code 
compliance,  phis  an  effective  date, 
must  be  developed.  It  is  still  hoped 
to  avoid  a  second-day  session, 
which  would  run  through  Satur- 
day. Such  matters  as  renewals  of 
contracts  with  American  Federa- 
tion of  Musicians,  which  likewise 
expire  next  year,  plus  current  la- 
bor problems,  also  might  be  dis- 
cussed at  the  convention. 

Considerable  attention  centered 
(Continued  on  page  60) 
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Revision  of  Rule 
For  Program  Log 
Foreseen  in  Fall 

Second  Plea  by  NAB  Brings 

Promise  of  FCC  Study 

REVISION  of  rules  requiring 
maintenance  of  detailed  program 
logs,  particularly  with  respect  to 
listing  of  individual  phonograph 
records  performed  [see  pages  24 
and  25],  will  be  considered  by  the 
FCC  after  it  reconvenes  for  regu- 
lar business  Sept.  5,  with  likeli- 
hood of  favorable  action. 

As  the  outgrowth  of  a  second  re- 
quest made  by  the  NAB  for  clari- 
fication of  the  new  regulations,  T. 
J.  Slowie,  FCC  secretary,  on  Aug. 
10  advised  Andrew  W.  Bennett, 
NAB  counsel,  that  the  matter  re- 
quired FCC  action  and  would  be 
brought  to  the  Commission's  at- 
tention as  soon  as  possible.  Mr. 
Bennett  on  Aug.  3  told  the  FCC 
the  regulation  would  work  undvie 
hardship  on  smaller  stations. 

With  a  majority  of  the  Commis- 
sion members  and  department 
heads  on  vacation,  it  is  thought  the 
matter  must  lay  over  until  after 
Labor  Day.  A  suggestion  that  the 
rule,  particularly  as  to  record  list- 
ings, be  suspended  in  the  interim, 
likewise  was  held  to  be  a  matter 
requiring  FCC  action. 

Symbols  Suggested 

Mr.  Slowie  wrote  that  as  the  sec- 
tion is  now  worded  it  would  be  im- 
possible by  interpretation  of  the 
rule  to  authorize  licensees  to  make 
log  entries  pertaining  to  music 
created  from  transcriptions  and 
phonograph  recordings  in  the  same 
manner  as  that  authorized  where 
music  is  created  by  live  talent.  He 
pointed  out  that  in  its  previous  in- 
terpretation, the  FCC  suggested  a 
manner  of  keeping  logs  in  accord- 
ance with  the  rule  "so  as  to  im- 
pose the  least  possible  burden 
upon  station  licensees",  proposing 
code  symbols  in  lieu  of  actual  titles 
of  numbers. 

"Your  request  that  the  Commis- 
sion reconsider  the  rule  and  modify 
it  so  as  to  permit  stations  to  make 
similar  log  entries  with  regard  to 
recorded  music  as  permitted  where 
music  is  created  by  live  talent  will 
be  presented  to  the  Commission  on 
the  earliest  possible  date  for  con- 
sideration as  to  possible  modifica- 
tion in  the  light  of  the  matters 
pointed  out  in  your  correspondence 
on  the  subject,"  the  FCC  advised 
NAB  counsel. 

In  some  industry  quarters,  the 
view  was  advanced  that  the  re- 
quirement for  listing  record  titles 
would  play  into  the  hands  of  rec- 
ord manufacturers  and  recording- 
artists.  It  was  pointed  out  they 
would  have  a  made-to-order  an- 
alysis of  record  performances 
available,  which  they  could  "audit". 
This  view  was  significant  in  the 
light  of  the  Whiteman-WNEW  de- 
cision in  New  York  last  month  in 
favor  of  RCA-Victor  and  the  an- 
nounced intention  of  the  manufac- 
turing company  to  assess  a  "nom- 
inal" performing-  rights  fee 
[Broadcasting,  July  15,  Aug.  1]. 

In  his  second  letter,  Mr.  Bennett 
brought  out  that  small  stations, 
of  necessity,  use  recorded  music 
"almost  exclusively",  because  live 
musical  talent  is  not  available  to 
them,  and  even  if  available,  would 
bring  prohibitive  increased  ex- 
pense. Upon  these  stations,  he 
{Conthitied  oti  page  6U) 


'Broadcasting'   Publishes  Complete  Revised 
Edition  of  FCC  Rules,  Regulations  and 
Standards 

SO  GREAT  has  been  the  demand  for  its  booklet  published  last 
month,  containing  the  newly  px'omulgated  FCC  Rules  Governing 
Standard  Broadcast  Stations,  that  Broadcasting  regrets  to  report 
that  its  entire  supply  of  some  1,500  copies  has  been  exhausted. 
Further  requests  for  the  free  copies,  accordingly,  cannot  be  ful- 
filled. However,  rather  than  reprint  the  rules  alone,  Broadcasting 
has  published  a  new  72-page  book  containing  not  only  (1)  the 
Rules  Governing  Standard  Broadcast  Stations,  but  also  (2)  the 
Standards  of  Good  Engineering  Practice,  with  charts  and  graphs; 
(3)  the  General  Rules  and  Regulations  pertaining  to  all  classes 
of  service,  and  (4)  the  Rules  of  Practice  and  Procedure.  This 
volume  has  been  carefully  edited  and  revised  to  bring  the  separate 
FCC  documents  up-to-date  as  of  Aug.  1,  1939.  Copies  of  the  book, 
titled  Rules  and  Regulations  and  Standards  Applicable  to  Standard 
Broadcast  Stations,  are  available  from  Broadcasting  at  60  cents 
each,  postpaid,  or  50  cents  each  in  quantities  of  two  or  more. 


Fly  Confirmed  as  FCC  Member; 
To  Start  as  Chairman  Sept.  1 


CONFIRMED  unanimously  by  the 
Senate  Aug.  1,  James  L.  Fly, 
chairman-designate  of  the  FCC, 
plans  actively  to  take  over  the 
reins  of  the  regulatory  body  Sept.  1. 

Just  before  he  departed  from 
Washington  Aug.  3  for  Portland, 
Ore.,  where  he  will  conclude  his 
special  assignment  in  connection 
with  Bonneville  Dam  activities, 
Mr.  Fly  stated  he  proposed  to  as- 
sume his  new  post  as  soon  as  the 
resignation  of  Frank  R.  McNinch 
becomes  effective  a  fortnight  hence. 
He  said  he  would  finish  his  busi- 
ness on  the  Pacific  Coast  and  then 
return  to  TVA  headquarters  at 
Knoxville,  Tenn.,  to  complete  his 
duties  as  general  counsel.  If  he  has 
the  time,  he  plans  to  take  a  few 
days'  vacation  prior  to  establish- 
ing himself  permanently  in  Wash- 
ington. 

Just  before  leaving  Washing- 
ton, Mr.  Fly,  accompanied  by  Mr. 
McNinch,  visited  the  White  House 
for  a  10-minute  conversation  with 
the  President.  While  Mr.  Fly  made 


no  comment,  his  FCC  predecessor 
declared  that  unfinished  problems 
before  the  FCC  were  outlined  and 
reviewed,  of  which  the  chief  one 
was  the  network-monopoly  investi- 
gation. Whereas  Mr.  McNinch  said 
it  probably  would  be  six  months 
before  the  FCC  Committee  re- 
ported on  this  study,  instructions 
had  been  issued  the  same  day  to 
the  FCC  staff  that  it  complete  its 
work  within  two  months.  [See  page 
17.] 

President  Advises  FCC 

Simultaneously,  it  was  learned 
that  President  Roosevelt  on  Aug.  3 
sent  to  individual  members  of  the 
FCC  identical  letters  notifying 
them  of  his  intention  to  name  Mr. 
Fly  chairman  when  he  assumed 
office  Sept.  1.  The  inference  was 
drawn  from  this  letter,  written  fol- 
lowing the  McNinch-Fly  visit,  that 
the  President  desired  matters  of 
policy  to  be  held  in  abeyance  until 
Mr.  Fly's  assumption  of  office. 

Action  by  the  Senate  came  a  day 
after  Mr.  Fly  had  appeared  before 


Dra-wn  for  Broadcasting  by  Sid  Hix 


the    Senate    Interstate    Commerce  I 
Committee    in    executive  session. 
For  almost  an  hour  members  of  ' 
the  Committee  examined   him  in  ' 
connection  with  his  genei-al  views  ^-i 
on  radio  and  communications.  Com- 
mittee members  were  so  impressed 
that  approval  of  the  nomination 
was   recommended  to  the  Senate 
unanimously. 

Chairman  Wheeler  (D-Mont.), 
who  had  talked  with  Mr.  Fly  sev- 
eral days  before,  supported  him 
enthusiastically.  Senator  Chan 
Gurney  (R-S.D.),  former  owner  of 
WNAX,  Yankton,  and  Senator 
Wallace  White  (R-Maine),  co- 
author of  the  Radio  Act,  both  ex- 
amined Mr.  Fly  closely,  particular- 
ly in  connection  with  his  views  on 
censorship,.  Government  demands 
for  time,  and  program  control. 
Senator  Gurney  moved  for  unani- 
mous approval  of  his  nomination, 
despite  the  fact  he  has  been  a  stern 
critic  of  the  Commission  and  of  the 
New  Deal. 

Comes  With  "Open  Mind" 

Mr.  Fly,  it  was  reported  follow- 
ing the  session,  said  he  had  an  open 
mind  on  most  of  the  broadcasting 
regulatory  problems  and  that  he 
proposed  to  undertake  a  compre- 
hensive study  of  the  medium  and 
of  the  law  before  arriving  at  con- 
clusions. He  asserted,  however,  that 
he  was  opposed  to  "Government 
coercion"  insofar  as  placement  of 
departmental  and  agency  programs 
are  concerned  and  that  he  believed 
there  should  be  no  penalty  should 
stations  refuse  to  broadcast  such 
material.  He  expressed  the  vie-w 
they  should  exercise  the  right  of 
editorial  selection  of  such  material. 

There  was  considerable  question- 
ing in  connection  with  the  interna- 
tional broadcast  "censorship"  rule 
led  by  Senator  Johnson  (D-CoL). 
Mr.  Fly  asserted  he  was  opposed  to 
program  censorship  per  se  al- 
though he  understood  the  FCC  was 
authorized  by  law  to  take  into  ac- 
count past  general  performance  of 
stations  in  considering  renewal  ap- 
plications. 

Views  on  Regulation 

In  a  frank  discussion  of  Govern- 
ment regulation,  Mr.  Fly  was  re- 
ported to  have  advised  the  Commit- 
tee that  while  he  was  not  familiar 
with  the  broadcasting  structure,  it 
was  his  view  that  where  monopo- 
listic tendencies  are  involved,  Gov- 
ernment regulation  becomes  neces- 
sary. And  beyond  that,  he  said, 
when  control  reaches  the  point 
where  the  public  interest  is  men- 
aced, it  might  then  become  desira- 
ble for  the  Government  to  take 
over  operation.  This  philosophy  did 
not  deal  directly  with  an  appraisal 
of  broadcasting,  Senators  stated 
after  the  hearing,  and  Mr.  Fly  was 
reported  to  have  expressed  the 
view  that  generally  speaking,  pri- 
vate competitive  enterprise  is  de- 
sirable, particularly  if  the  public 
interest  is  protected. 

Mr.  Fly  expects  to  take  a  house 
in  Washington  and  make  his  per- 
manent residence  in  the  capital 
city.  Mr.  and  Mrs.  Fly  have  two 
children. 
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Decca  Adopt  Recording  Fees 


RCA  And 

Rate  of  $100  to 
$300  a  Month 
Planned 

By  BRUC  EROBERTSON 
FIRST  attempt  of  a  manufac- 
turer of  phonograph  records 
to  issue  hcenses  covering  the 
use  of  these  records  on  the  air 
was  made  Aug.  11  by  RCA 
Mfg.  Co.,  maker  of  Victor  and 
Bluebird  records.  On  that  date 
RCA  mailed  to  every  broad- 
casting station  in  the  United 
States  a  license  form  offering 
the  broadcaster  permission  to 
broadcast  the  majority  of  the 
thousands  of  discs  in  the  RCA 
catalogue  upon  payment  of  a 
monthly  fee,  graduated  from 
$100  to  $300  according  to  the 
station's  rates.  Non-commer- 
cial stations  v^^ill  be  charged 
$10  monthly  to  cover  the  cost 
of  bookkeeping. 

This  move  puts  RCA  into 
direct  competition  w^ith  the 
transcription  library  services, 
including  the  Thesaurus  issued  by 
NBC,  a  subsidiary  company,  in  the 
business  of  supplying  recorded  en- 
tertainment material  to  stations, 
and  it  is  believed  that  many  sta- 
tions in  the  low-powered,  low-in- 
come group,  including  those  most 
dependent  on  records,  will  have  to 
choose  between  accepting  the  RCA 
license  and  continuing  their  pres- 
ent contracts  for  transcription 
libraries. 

Same  as  Library  Rates 
RCA's  rates  are,  intentionally  or 
not,  practically  the  same  as  those 
of  the  leading  producers  of  tran- 
scription library  services.  NBC's 
charges,  for  example,  range  from 
$1,200  to  $3,000  a  year,  while  the 
World  library's  maximum  cost  is 
$300  a  month,  both  of  these  vary- 
ing like  RCA's  proposed  charges 
with  the  income  of  the  station. 

RCA  license,  which  will  go  into 
effect  Oct.  1,  limits  the  broadcast- 
ing of  new  records  to  twice  daily 
during  the  first  month  following 
their  release,  and  provides  that 
identification  of  RCA's  records  as 
Victor  or  Bluebird  shall  be  made 
"at  least  once  during  each  broad- 
cast period  in  which  they  are  used 
and  in  any  event  at  least  once  dur- 
ing each  15-minute  period."  This 
latter  provision  was  interpreted  as 
meaning  that  a  5,  10  or  15-minute 
period  of  Victor  and  Bluebird  rec- 
ords need  be  announced  as  such 
only  once,  but  if  these  makes  of 
records  are  used  in  a  program  dur- 
ing which  records  made  by  com- 
panies other  than  RCA  also  are 
{  broadcast,  then  the  Victor  and 
;  Bluebird  records  must  be  indi- 
ii    vidually  identified. 

Each   licensed   station   will  re- 
I    ceive  a  list  of  records  which  are 
not  available  for  broadcast  pur- 
'    poses.  "We  shall,"  RCA  states  in  a 
letter  sent  out  together  with  the 


license  forms,  "continue  to  work 
with  this  list  in  an  attempt  to  re- 
duce it  to  a  minimum."  How  many 
records  will  be  so  restricted,  no 
one  knows  at  present,  according  to 
David  Mackay,  attorney  who  han- 
dled RCA's  case  in  the  suit 
against  WNEW  and  Paul  White- 
man,  which  resulted  in  a  decision 
that  a  record  manufacturer  has  the 
right  to  restrict  the  use  of  his  rec- 
ords for  broadcasting  if  he  so  de- 
sires and  that  for  a  station  to 
broadcast  such  records  without 
permision  is  a  violation  of  the  law 
[Broadcasting,  Aug.  1]. 

Studying  Artists'  Contracts 

Mr.  Mackay  is  currently  en- 
gaged in  perusing  contracts  made 
with  artists  by  RCA  and  its  pre- 
decessor companies  to  determine 
exactly  which  records  were  made 
under  contracts  containing  clauses 
preventing  RCA  from  giving  sta- 
tions the  right  to  broadcast  them. 

Several  of  the  records  made  by 
Whiteman  for  RCA,  which  were 
included  in  the  specific  recordings 
on  which  the  suit  was  based,  were 
made  under  a  contract  in  which 
Whiteman  expressly  stated  they 
were  not  to  be  used  in  broadcast- 
ing, and  these  records,  according  to 
the  court  ruling,  cannot  be  used  on 
the  air  without  the  permission  of 
both  RCA  and  Whiteman. 

Mr.  Mackay  said  that  in  the 
case  of  every  contract  containing 
this  or  a  similar  provision,  RCA 
will  make  every  eff'ort  to  secure 
from  the  artist  the  permission  nec- 
essary to  allow  it  to  include  the 
record  in  those  available  for  broad- 


IN  CONSIDERATION  of  the  making  of 
the  payments  at  the  times  and  in  the 
amounts  hereinafter  set  forth,  BOA  MAN- 
UFACTURING CO.,  INC.,  of  Camden, 
New  Jersey,  producer  of  Victor  and  Blue- 
bird    phonograph    records,    does  hereby 

grant  to  operator  of  Radio  Station  , 

whose  broadcasting  studio  is  located  at  a 
personal,  non-exclusive,  indivisible  and 
non-assignable  license  under  Licensor's 
property  rights  hereinafter  referred  to, 
to  broadcast  the  phonograph  records  here- 
inafter identified,  subject  to  the  terms  and 
conditions  of  this  license  agreement,  to 
each  of  which  Licensee  expressly  agrees : 

1.  Licensee  is  licensed  by  Licensor  to 
broadcast  over  Licensee's  above-mentioned 
radio  station,  either  as  an  original  broad- 
cast or  as  part  of  a  network  program, 
programs  containing  Victor  and/or  Blue- 
bird phonograph  records  produced  by  Li- 
censor of  its  predecessor  companies  and 
licensed  hereunder,  but  (a)  new  releases 
shall  not  be  broadcast  by  Licensee  more 
than  twice  a  day  for  the  first  thirty  ( 30 ) 
days  following  the  release  date  thereof  as 
fixed  by  Licensor  in  announcements  to  be 
sent  by  it  to  Licensee  from  time  to  time  ; 
(b)  Licensor's  records  when  broadcast  by 
Licensee  shall  be  clearly  announced  as 
Victor  or  Bluebird  phonograph  records  at 
least  once  during  each  broadcast  period  in 
which  they  are  used  and  in  any  event  at 
least  once  during  each  fifteen  minute 
period,  and  no  statement  shall  be  made  in 
conjunction  with  any  broadcast  which 
might  in  any  wise  tend  to  mislead  listeners 
into  believing  that  the  artists  whose  per- 
formances are  recorded  on  the  records 
broadcast  are  personally  present  and  per- 
forming in  Licensee's  studio  unless  that  be 
the  fact;  and  (c)  worn,  scratched  or  dam- 
aged records  shall  not  be  used  by  Licensee 
for  broadcasting  purposes,  and  all  reason- 
able efforts  shall  at  all  times  be  made  by 
Licensee  to  conduct  broadcasts  of  Licen- 
sor's records  in  a  manner  which  will  not 
be  detrimental  to  the  prestige  and  stand- 
ing of  the  product  and  business  of  Licen- 
sor or  Licensee. 

2.  All  Victor  and  Bluebird  records  here- 
tofore or  hereafter  during  the  continuance 


More  WLS  Oldtimers 

MORE  than  3,000  oldtime 
songs,  some  published  in 
1866,  were  given  WLS,  Chi- 
cago, recently  by  Listener 
Mary  Miner  of  Cary,  111.  Mrs. 
Miner  and  her  sister.  Miss 
Nellie  Tomiskey,  had  collect- 
ed everything  from  hymns  to 
ragtime,  had  played  them  on 
an  old-fashioned  melodeon. 
When  Miss  Nellie  died  the 
other  week,  Mrs.  Miner  sent 
for  Ray  Ferris,  head  of  the 
WLS  musical  department, 
and  offered  him  the  sheet 
music  and  musical  albums. 
Many  of  the  songs  are  out  of 
print  today  and  original  first 
editions  include  the  songs  of 
Charles  K.  Harris,  among 
them  being  "After  the  Ball 
Is  Over".  WLS  now  posses- 
ses the  largest  library  of  old- 
time  songs  in  radio,  accord- 
ing to  Glenn  Snyder,  WLS 
manager. 


casting.  In  this  connection  also,  the 
license  form  contains  a  provision 
permitting  the  station  to  cancel  it 
on  ten  days  notice  if  the  restricted 
list  should  ever  mount  to  more 
than  one-third  of  the  total  RCA 
record  catalogue. 

While  the  purpose  of  this  re- 
striction is  to  protect  both  RCA 
and  the  stations  it  licenses  against 
suits  by  artists,  a  question  has 
been  raised  by  other  attorneys 
whether  stations  using  any  record 
will  not  still  be  liable  to  the  artist. 
These   attorneys    point    out  that 


of  this  license  produced  by  Licensor  or 
its  predecessor  companies  are  licensed 
hereunder  with  the  exception  of  those  rec- 
ords specified  in  Schedule  A  attached 
hereto  and  made  part  of  this  license  and 
with  the  exception  of  such  additional  rec- 
ords as  may  from  time  to  time  be  speci- 
fied by  Licensor  as  additions  to  said  Sched- 
ule A  ;  provided,  however,  that  if  the  total 
number  of  records  included  in  said  Sched- 
ule A  by  Licensor  shall  at  any  time  ex- 
ceed one-third  of  the  total  number  of  rec- 
ords then  contained  in  Licensor's  entire 
record  catalog.  Licensee  may  at  its  option 
elect  to  terminate  this  license  at  the  end 
of  any  month  by  giving  Licensor  ten  days' 
written  notice  of  its  intention  so  to  do. 

3.  This  license  is  granted  under  Licen- 
sor's property  right  in  its  records,  as 
manufacturer  thereof,  and  under  any  com- 
mon law  property  right  of  the  artists 
whose  performances  are  recorded  on  the 
records  licensed  hereunder.  This  license  is 
not  intended  to  constitute,  nor  does  it  con- 
stitute, a  license  to  publicly  perform  for 
profit,  copyrighted  material  which  may  be 
embodied  in  any  of  the  Licensor's  records. 

4.  The  annual  license  fee  payable  to  Li- 
censor by  Licensee  in  United  States  cur- 
rency shall  be  in  accordance  vrith  the  fol- 
lowing schedule  of  rates : 

Highest  Half-Hour  Rate 
AS  Published  in 
"Standard  Rate 


Class 

and  Data"* 

Monthly  Fee 

A 

$200  and  over 

$300.00 

B 

$175  to  $199 

$275.00 

C 

$150  to  $174 

$250.00 

D 

$125  to  $149 

$225.00 

E 

$100  to  $124 

.$208.33 

F 

$  80  to  $99 

$187.50 

G 

$  60  to  $79 

$166.67 

H 

$  40  to  $59 

$145.83 

I 

$  20  to  $39 

$125.00 

J 

$  19  and  under 

$100.00 

K 

Stations   which   do  not 

sell 

time  and  whose  broadcasts 
are  confined  solely  to  edu- 
cational and  religious  pro- 
grams   $10.00 


while  the  court  ruled  that  in  the 
usual  contract  between  an  artist 
and  a  recording  company  the  artist 
assigns  to  the  manufacturer  his 
common  law  property  rights,  to 
which  his  artistic  contribution  to 
the  record  through  his  individual 
rendition  of  the  music  entitles  him, 
the  case  was  largely  decided  on  the 
factor  of  unfair  competition. 

The  court,  they  say,  found  the 
station  guilty  of  unfair  competi- 
tion with  both  the  record  manufac- 
turer and  the  recording  artist,  all 
three  being  engaged  in  the  business 
of  providing  entertainment  for  the 
public.  So,  according  to  the  reason- 
ing of  these  lawyers,  the  artist  is 
still  entitled  to  protection  against 
this  unfair  competition,  regardless 
of  the  fact  that  he  has  signed  over 
to  the  company  his  common  law 
property  rights,  as  these  do  not  in- 
clude his  right  for  protection 
against  unfair  competition. 

Whether  this  point  will  be  raised 
by  the  National  Assn.  of  Perform- 
ing Artists,  whose  general  counsel, 
Maurice  J.  Speiser,  defended 
Whiteman  in  the  suit,  is  not 
known.  Mr.  Speiser  and  his  associ- 
ates are  now  studying  the  entire 
case,  but  to  date  have  made  no 
statement  regarding  any  possible 
future  action  of  NAPA  in  follow- 
ing up  the  case  in  its  efforts  to  pro- 
tect the  rights  of  its  members. 

RCA  has  promised  its  recording 
artists  that  when  the  license  fees 
are  collected  from  broadcasting 
stations  they  will  be  divided  with 
the  artists.  Details  of  this  division, 
which  also  include  giving  a  part  of 
(Continued  on  page  65) 


Licensee   represents   and   warrants  that 

its  highest  half -hour  rate  is  $   and 

that  it  therefore  belongs  in  Class   , 

as  set  forth  in  the  foregoing  Schedule. 
Licensee's  annual  license  fee  is  therefore 
fixed  at  $  ,  payable  in  equal  month- 
ly instalments  of  $   each,  in  ad- 
vance, on  or  before  the  tenth  day  of  each 
month,  beginning  with  the  date  of  this 
license,  which  fee  is  subject  to  upward  or 
downward  revision  at  the  end  of  each 
month  in  the  event  Licensee  shall  from 
time  to  time  change  its  time  rates  so  as 
to  cause  it  to  fall  into  a  different  classi- 
fication, as  set  forth  in  said  Schedule. 

5.  The  term  of  this  license  is  one  year 
from  the  date  hereof  but  it  may  be  termi- 
nated by  Licensor  at  any  time  upon  ten 
days'  written  notice  sent  to  Licensee  at  its 
broadcasting  studio  by  telegraph  or  mail 
in  the  event  of  non-payment  of  license 
fees  promptly  when  due,  or  failure  of  Li- 
censee promptly  to  comply  with  and  ful- 
fill all  of  the  terms  and  conditions  of  this 
license. 


Dated.   ,  19  

RCA   MANUFACTURING   CO.,  INC. 

By   

Accepted  and  agreed  to :  — 


By   

Licensee 

Station  Call  Letters   


*Radio  Advertising  Rates  and  Data,  pub- 
lished by  Standard  Rate  and  Data  Service. 


Text  of  RCA — Station  Record  License  Fee  Contract  .  .  . 
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THE  LADIES  HAVE  IT  and  their  programs  today  are  an  integral  part 

of  most  broadcasting  schedules,  proving,  as  KYWs  Betty  Parker  re- 
counted so  ably  in  the  July  1  Broadcasting,  that  women  have  a  definite 
place  in  radio  advertising.  Here  are  some  of  the  prominent  lady  broad- 
casters (1  to  r)  :  Miss  Dorren  Chapman,  formerly  with  Iowa  stations,  who 
has  just  joined  WDAY,  Fargo,  as  home  economist;  Caroline  Cabot  of  the 
Boston  Cabots  and  WEEI,  whose  morning  shopping  service  has  many 
stores  as  participants  and  who  has  been  broadcasting  for  14  straight 


years;  Eleanor  Hanson,  director  of  women's  activities  of  WHK-WCLE, 
Cleveland,  who  handles  12  programs  weekly  and  is  in  constant  demand 
among  women's  clubs  for  talks  on  foods,  fashions  and  feminine  fads; 
Vernona  Hughes,  onetime  Red  Cross  nurse,  now  director  of  women's 
activities  of  WCKY,  Cincinnati,  who  handles  its  Homemaher  program; 
Isabel  Manning  Hewson,  Philadelphia  socialite  who  started  her  Petticoat 
of  the  Air  in  that  city  in  1932  and  who  is  now  doing  the  Morning 
Market  Basket  feature  on  WEAF,  New  York,  after  network  experience. 


Status  of  Bills  Affecting  Radio   Now  Pending  in  Congress 


No.  and  Purpose 

HR  5508  :  Restricting  net- 
work broadcasts. 


HR  5791 :  Banning  unau- 
thorized use  of  mechanical 
reproductions. 

HR  94  :  Requiring  personal 
endorsement  on  air  to  be 
accompanied  by  statement 
endorsement  is  paid  for. 
HR  251 :  Banning  air  to 
advertisements  of  alcoholic 
beverages. 

HR  252  :  Same  as  above. 
HR   924:    Banning  inter- 
state transmission  of  alco- 
hol advertising  by  any  me- 
dium. 

HR  6973:  Authorizing  ap- 
propriation of  $30,000  for 
new  FCC  monitoring  sta- 
tion in  Mass. 

S  515  :  Prohibiting  the  use 
of  radio  by  liquor  advertis- 
ers. 

S  575 :  Prohibiting  inter- 
state  transportation  of 
liquor  advertising  by  any 
medium. 

S  1095 :  Permitting  FCC 
to  license  amateur  opera- 
tors under  21. 

S  2611 :  Authorizing  ap- 
propriation of  $30,000  for 
new  FCC  monitoring  sta- 
tion in  Mass. 

S  2466:  To  prevent  mo- 
nopolies and  duplication  of 
broadcasts. 

HR  5435 :  Amending  Fair 
Labor  Standards  Act  to 
exempt  white  collar  work- 
ers and  executives  from 
hours  limitation. 

HR  7133:  Amend  Fair 
Labor  Standards  Act  to 
exempt  white  collar  work- 
ers and  executives. 

S  2846  :  Providing  liability 
for  infringement  of  copy- 
right shall  rest  at  poin«- 
program  originated. 


Author 

Peterson  (D-Fla.) 


Schulte  (D-Ind.) 


Maloney  (D-La.) 


Culkin  (R-N.Y.) 


Same 

Culkin  (R-N.Y.) 


Lea  (D-Cal.) 

Johnson  (D-Col.) 
Capper  ( R-Kan. ) 

Sheppard  (D-Tex.) 
Wheeler  (D-Mont.) 

Sheppard  (D-Tex.) 
Norton  (D-N.J.) 

Barden  (D-N.C.) 
Wheeler  (D-Mont.) 


Status 

House  Interstate  &  For- 
eign Commerce  Commit- 
tee ;  awaiting  report  from 
FCC. 

House  Interstate  &  For- 
eign Commerce  Commit- 
tee ;  awaiting  report  from 
FCC. 

House  Interstate  &  For- 
eign Commerce  Commit- 
tee ;  awaiting  report  from 
FCC. 

House    Interstate  &  For- 
eign   Commerce  Commit- 
tee ;  awaiting  report  from 
FCC. 
Same 

Pending  before  the  House 
Interstate  &  Foreign  Com- 
merce Committee ;  FCC  re- 
port adverse.  ICC  report 
non-committal. 
Pending  before  House  In- 
terstate Commerce  Com- 
mittee. 


Senate  calendar. 


Pending  Senate  Interstate 
Commerce  Committee. 


Pending  Senate  Interstate 
Commerce  Committee. 


Passed  Senate;  pending 
House  Interstate  Com- 
merce Committee. 


Pending  Senate  Interstate 
Commerce  Committee. 


On  House  calendar ;  rule 
granted  for  consideration. 


Pending  House  Labor  Com- 
mittee ;  rule  granted  for 
consideration. 


Pending  before  Senate 
Patents  Committee. 


No.  and  Purpose 

HR  7456:  Same  as  above. 

SR  94 :  Authorizing  in- 
vestigation of  FCC. 

HR    72:    Authorizing  in- 
vestigation of  FCC. 
HJR  70 :  Authorizing  in- 
vestigation of  FCC. 

S  915 :  Providing  uniform 
procedure  for  trial  and  ap- 
peals by  FCC  and  other 
quasi-judicial  agencies. 
HR  3752:  To  reorganize 
FCC. 

S  1268:  Same  as  above. 

S  1520 :  Reorganizing  the 
FCC. 

S  2251:  Establishing  sup- 
er-power Pan-American  sta- 
tion under  Government 
operation. 

HR  2721 :  Same  as  above. 

HR  6243:  Regulating  use 
of  copyright  works. 

S  2058 :  Relative  to  promo- 
tion contests  carried  on 
through  facilities  of  inter- 
state commerce. 

HR  4684:  Extending  li- 
cense period  for  radio  sta- 
tions to  3  years. 
HR  3752:  Extending  FCC 
authority  over  station  oper- 
ators. 

S  635 :  Requiring  stations 
to  set  aside  regular  periods 
for  social,  political  and  eco- 
nomic questions. 

S  636 :  Relating  to  time 
records  and  rejected  pro- 
grams by  stations. 

S  637  :  Inserting  new  sec- 
tion in  FCC  act  against 
censorship. 

HR  2981  :  Amending  ju- 
dicial code  in  relation  to 
civil  liability  of  radio 
broadcasters  concerning 
suits  of  defamation. 


Author 

Michael  J.  Kennedy 
(D-N.Y.) 

White  (R-Me.) 

Wigglesworth 

(R-Mass.) 
Connery  (D-Mass.) 

Logan  (D-Ky.) 


Lea  (D-Cal.) 

Wheeler  (D-Mont.) 
White  (R-Me.) 

Chavez  (D-N.M.) 

Celler  (D-N.Y.) 
Moser  (D-Pa.) 
Nye  (R-N.D.) 

McLeod  (R-Mich.) 
Lea  (D-Cal.) 


Sehwellenbach 
(D-Wash.) 


Sehwellenbach 
(D-Wash.) 


Sehwellenbach 
(D-Wash.) 


Celler  (D-N.Y.) 


Status 

Pending  before  House 
Patents  Committee. 

Pending  before  Senate  In- 
terstate Commerce  Com- 
mittee. 

Pending  House  Rules  Com- 
mittee. 

Same  as  above. 

Pending  before  Senate  aft- 
er motion  to  reconsider 
voided  passage. 

Pending  House  Interstate 
&  Foreign  Commerce  Com- 
mittee. 

Pending  House  Interstate 
Commerce  Committee. 
Pending  before  Senate  In- 
terstate Commerce  Commit- 
tee. 

Pending  before  Senate 
Naval  Affairs  Committee. 


Pending  before  House 
Naval  Affairs  Committee. 

Pending  House  Patents 
Committee. 

Pending  Senate  Post  Office 
and  Post  Roads  Committee. 


Pending  House  Interstate 
&  Foreign  Commerce  Com- 
mittee. 

Pending  House  Interstate 
&  Foreign  Commerce  Com- 
mittee. 

Pending  Senate  Interstate 
Commerce  Committee. 


Same  as  above. 


Same  as  above. 


Pending  House  Judiciary 
Committee. 
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Flock  of  Radio  Bills  Ignored 
As  Congress  Adjourns  Aug,  5 

FCC  Reorganization,  Investigation  Measures, 
Pan-American  Station  Among  Those  Slighted 


By  WALTER  BROWN 

WHEN  the  first  session  of  the  76th 
Congress  began  last  January,  it 
had  all  the  earmarks  of  becoming 
the  most  active  one  in  several 
years  so  far  as  radio  was  con- 
cerned, but  when  it  ended  Aug.  5 
no  bill  of  major  importance  to  the 
broadcasting  industry  had  been  en- 
acted. 

Over  two  dozen  important  legis- 
lative measures  in  which  broad- 
casting had  a  direct  interest  were 
proposed,  including  the  Wheeler- 
McNinch  FCC  reorganization  bill; 
Senate  and  House  resolutions  for 
investigations  of  the  FCC  and  ra- 
dio; bills  calling  for  establishment 
of  a  superpower  Pan-American  ra- 
dio station  to  be  operated  by  the 
Government ;  measui'es  restricting 
the  use  of  radio  for  advertising  al- 
coholic beverages,  and  amendments 
to  the  copyright  law. 

One  by  one  these  bills  were  laid 
aside  and,  except  for  the  Johnson 
Bill  (S-517),  no  hearings  were  held 
on  any  of  them.  So  indifferent  was 
the  new  Congress  to  radio  and  FCC 
legislation  that  only  in  the  closing 
days  of  the  1939  fiscal  year  was 
the  new  1940  appropriation  for  the 
Commission  enacted. 

Equality  With  Press 

Recognition  of  radio  on  a  parity 
with  the  press  as  a  news  gathering 
medium  for  the  first  time  was  rec- 
ognized by  Congress  during  the 
session.  Enabling  resolutions  were 
passed  by  both  the  Senate  and  the 
House  under  which  gallery  facili- 
ties were  provided  for  "radio  cor- 
respondents" with  provisions  also 
made  for  superintendents  i  n 
charge.  Fulton  Lewis  jr.,  MBS 
commentator,  was  the  spearhead 
of  the  movement  for  radio  recog- 
nition, and  Senator  Barbour  (R- 
N.  J.j  and  Rep.  Dempsey  (D-N. 
Mex.)  sponsored  the  legislation  in 
their  respective  bodies. 

The  next  regular  session  of  the 
76th  Congress  will  pick  up  where 
the  first  session  left  off.  This  means 
that  all  pending  bills  will  retain 
their  present  status. 

The  session  ended  vsath  Congress 
refusing  to  grant  the  request  of 
the  FCC  for  a  deficiency  appropria- 
tion of  $210,000  to  set  up  a  new 
unit  to  carry  out  the  regulatory 
recommendations  of  the  investiga- 
tion  of  the  telephone  industry. 
FCC  Acting  Chairman  Paul  A. 
Walker  and  Acting  Secretary  John 
B.  Reynolds  made  a  last  minute 
plea  to  the  Senate  committee 
handling  the  third  deficiency  bill, 
pointing  out  that  if  the  additional 
fund  was  not  appropriated,  the  ex- 
pense of  the  new  telephone  unit 
would  have  to  come  out  of  appro- 
priations needed  for  other  FCC  di- 
visions. 

While  refusing  the  $210,000  re- 
quest, the  Senate  included  for  the 
State  Department  a  $16,000  item 
in  the  deficiency  bill  to  cover  ex- 
penses of  the  delegation  to  attend 
the  Second  Inter-American  Radio 


Conference,  Santiago,  Chile,  in 
1940. 

Action  on  the  proposed  interna- 
tional copyright  treaty  was  aban- 
doned at  this  session  with  the 
definite  understanding  that  it  would 
be  considered  next  session  along 
with  legislation  revising  domestic 
copyright  laws.  Taking  the  floor  on 
Aug.  1,  Senator  Thomas  (D-Utah) 
explained  the  status  of  copyright 
legislation  as  follows: 

"The  first  item  on  the  Executive 
Calendar  is  a  copyright  convention, 
which  has  been  there  since  April 
11  of  this  year.  This  is  not  the  first 
time  the  Foreign  Relations  Com- 
mittee has  reported  the  convention 
for  favorable  action.  It  has  been  on 
the  calendar  during  previous  Con- 
gresses. In  the  meantime  those  who 
have  been  opposed  to  ratification 
of  this  treaty  have  taken  the  stand 
that  there  should  be  domestic  leg- 
islation reported  and  ready  at  the 
time  the  treaty  is  considered. 

"I  deem  it  advisable  for  us  to  al- 
low the  committee,  which  has  been 
working  so  long  and  so  consistent- 
ly in  attempting  to  bring  a  domes- 
tic law  which  will  meet  the  require- 
ments and  be  satisfactory  to  the 
various  interested  groups,  that  I 
think  it  would  be  unwise  to  con- 


Part  Interest  in  KCMO 
Acquired  by  Publisher; 
Jack    Stewart  Manager 

COINCIDENT  with  the  reported 
acquisition  of  a  one-fourth  interest 
in  KCMO,  Kansas  City,  by  Orville 
S.  McPherson,  president  and  pub- 
lisher of  the  Kansas  City  Journal, 
the  appointment  of  Jack  Stewart, 
veteran  broadcaster,  as  general 
manager  of  the  station  was  an- 
nounced Aug.  8  by  Tom  L.  Evans, 
president  of  the  station  and  co- 
owner  of  the  Crown  Drug  Co.  of 
Kansas  City. 

Because  control  was  not  involved 
in  the  sale  of  stock  to  the  pub- 
lisher, it  was  not  necessary  to  pro- 
cure FCC  approval  of  the  transac- 
tion. Equal  lots  of  200  shares  each, 
it  is  understood,  now  are  held  by 
Messrs.  Evans  and  McPherson, 
Lester  E.  Cox,  broadcaster  and 
businessman  of  Springfield,  Mo., 
who  owns  interests  in  several  sta- 
tions, and  C.  C.  Payne,  partner  of 
Mr.  Evans  in  Crown  Drug. 

Mr.  Stewart  succeeds  Larry 
Sherwood  as  manager,  with  the 
latter  remaining  on  the  statf.  Mr. 
Stewart  announced  further  that  no 
staff  changes  would  be  made  other 
than  promotion  of  Clarence  Brea- 
zeal  to  business  manager.  Mr. 
Stewart  was  last  with  WFIL, 
Philadelphia,  as  national  sales 
manager,  and  has  managed  such 
stations  as  WCAO  and  WFBR, 
Baltimore,  and  WCAE,  Pittsburgh. 

KCMO  has  been  collaborating 
with  the  Journal  for  the  last  sev- 
eral months.  With  Mr.  McPher- 
son's  interest  in  the  station,  it  is 
expected  this  affiliation  will  become 
closer. 


Worcester  (Mass.)  Telegram 
"P-s-s-t,  turn  on  all  the  power  y'  got.  I'm 
goin'   to  say  hello  to   Uncle  Gus, 
he's  hard  of  hearing." 


sider  the  treaty  at  this  time.  There- 
fore, I  am  going  to  suggest,  with 
the  cooperation  of  the  majority 
leader  and  the  minority  leader, 
that  I  be  permitted  to  make  the  an- 
nouncement that  the  convention 
will  not  be  called  up  until  March 
of  next  year." 

After  conferences  with  "the  vari- 
ous interested  groups"  Senator 
Wheeler  (D-Mont.)  introduced  a 
new  copyright  bill  to  place  respon- 
sibility at  the  source.  Chairman 
{Continued  on  page  63) 


Gas  Cooperatives 

ASSOCIATION  of  Gas  Appliance 
&  Equipment  Mfrs.,  New  York, 
and  the  American  Gas  Assn.,  on 
Oct.  2  will  distribute  a  campaign 
of  30  to  60  spot  announcements  to 
local  gas  dealers  for  a  cooperative 
local  and  national  drive  based  on 
the  theme  "Save  While  You  Cook" 
to  promote  "Certified  Performance" 
gas  ranges. 

General  Mills  Completes 
Plans  for  Pro  Football 

KNOX  REEVES,  advertising  agen- 
cy in  charge  of  sports  broadcasts 
of  General  Mills,  Minneapolis,  as 
well  as  handling  some  of  the  mill- 
ing company's  other  advertising, 
has  completed  arrangements  with 
stations  for  the  play-by-play  broad- 
casts of  the  games  of  the  National 
Professional  Football  League  for 
this  fall.  Announcement  that  Gen- 
eral Mills  would  sponsor  for 
Wheaties  broadcasts  of  the  com- 
plete league  schedule  of  Sunday 
contests,  with  the  sole  exception  of 
the  games  of  the  Green  Bay  Pack- 
ers, which  will  be  sponsored  this 
year  as  in  the  years  previous  by 
Wadham  Oil  Co.  on  WTMJ,  Mil- 
waukee, was  made  last  spring. 
[Broadcasting,  June  1]. 

In  the  East,  games  in  New  York 
will  be  broadcast  by  WOR,  New- 
ark; Brooklyn  games  by  WHN, 
New  York;  Pittsburgh  by  KDKA; 
Philadelnhia  by  WCAU;  Washing- 
ton by  WOL,  with  WMFD,  Fred- 
erick, also  carrying  the  Washing- 
ton schedule.  The  Midwest  sched- 
ule will  be  broadcast  by  WJR,  De- 
troit, and  WGAR,  Cleveland,  with 
WIND,  Gary,  and  WJJD,  Chicago, 
covering  the  Chicago  games  in  co- 
operation. 


WFLA  Purchased 
By  Tampa  Tribune 

Tison  Retains  Interest  and 

Continues  as  Manager 

CONTROLLING  interest  in 
WFLA  Tampa,  has  been  purchased 
by  the  Tampa  Tribune  in  a  deal 
consummated  in  early  August 
which  will  be  the  subject  of  an  ap- 
plication for  FCC  approval  to  be 
filed  shortly.  Walter  Tison,  WFLA 
manager,  will  retain  his  45%  in- 
terest in  the  station  and  he  wall 
continue  as  vice-president  of  Flori- 
da West  Coast  Broadcasting  Co., 
licensee,  and  as  manager. 

Under  the  deal  the  Tampa  Trib- 
une, of  which  S.  E.  Thomason  is 
publisher,  acquires  the  45%  stock 
interest  of  H.  H.  Baskin,  Clear- 
water attorney  and  former  mayor, 
and  options  the  10%  interest  of 
Fred  J.  Lee,  also  of  Clearwater. 
The  Tison-Baskin-Lee  group  pur- 
chased WFLA  in  June,  1936,  from 
the  City  of  Clearwater,  for  a  price 
of  about  $250,000.  Mr.  Thomason  is 
also  publisher  of  the  Chicago 
Times. 

Purchase  price  of  the  Baskin- 
Lee  interest  was  not  disclosed.  Mr. 
Tison  announced,  however,  that  as 
soon  as  the  transfer  is  granted  it 
is  planned  to  ask  fulltime  for 
WFLA,  which  now  shares  time  on 
620  kc.  with  WSUN,  St.  Peters- 
burg, the  former  operating  Mon- 
days, Wednesdays  and  Fridays 
fulltime,  the  latter  the  other  three 
days  and  the  two  dividing  their 
Sunday  schedules. 

In  the  new  corporate  setup,  Mr. 
Thomason  will  be  president;  Mr. 
Tison,  vice-president;  Mr.  Griffin, 
vice-president;  Joseph  S.  Mims, 
general  manager  of  the  newspaper, 
treasurer;  Truman  Green,  adver- 
tising manager  of  the  newspaper, 
secretary. 

Tampa's  other  regional  station, 
WDAE,  is  owned  by  the  publishers 
of  the  Tampa  Times.  The  Tampa 
Tribune  last  year  was  an  unsuc- 
cessful applicant  before  the  FCC 
for  a  new  1,000-watt  station. 


Bond  Stores  on  27 

Bond  Stores,  New  York  (men's 
clothes),  on  Sept.  11  will  start  an 
extensive  fall  campaign  of  quar- 
ter-hour news  and  musical  clock 
programs  six  times  weekly  on  the 
following  stations:  WAPI  WEEI 
WGN  WTAM  WWJ  KMBC  WABC 
WGBI  WSB  WFBR  WBEN 
WTMJ  KGKO  WDRC  WAVE 
WCAE  WEAN  KWK  WFBL 
WJSV  KYW  WDAE  WOKO 
KRNT  WHB  KHJ  and  KFRC. 
More  stations  will  be  added  later 
in  the  fall,  according  to  Neff-Ro- 
gow,  New  York  agency  in  charge. 


Emerson  Renews,  Expands 

EMERSON  RADIO  &  Phonograph 
Co.,  New  York,  sponsor  of  Elliott 
Roosevelt's  thrice-weekly  quarter- 
hour  news  commentary  program  on 
the  Texas  State  Network  and  since 
June  3  also  on  Mutual  stations  in 
New  York,  Washington  and  Bos- 
ton, has  renewed  its  contract  for 
another  26  weeks,  effective  Sept.  5. 
At  the  same  time  the  network  will 
be  expanded  to  coast-to-coast  pro- 
portions, with  outlets  now  being 
lined  up  in  major  cities  throughout 
the  country.  Program,  titled  Amer- 
ica Looks  Ahead,  currently  adver- 
tises Emerson  portable  radios. 
Agency  is  Grady  &  Wagner,  New 
York. 


BROADCASTING  •  Broadcast  Advertising 


August  15,  1939  •  Page  15 


Canadians  Call 
Protest  Meeting 

AN  EMERGENCY  meeting  of  Ca- 
nadian broadcasting  stations  has 
been  called  for  the  Mount  Royal 
Hotel,  Montreal,  Aug.  17  to  dis- 
cuss the  recent  Canadian  Broad- 
casting Corporation's  subsidiary 
network  policy  and  the  proposed 
CBC  charge  of  10  percent  com- 
mission on  such  network  programs. 
The  Canadian  Association  of 
Broadcasters  summoned  all  mem- 
ber stations  east  of  Fort  William, 
Ont.,  to  the  meeting,  which  will 
also  be  attended  by  a  committee 
from  the  western  stations  which 
held  its  annual  convention  Aug.  3 
and  4  at  Vancouver.  Gordon  Love, 
CFCN,  Calgary,  president  of  the 
Western  Canadian  Association  of 
Broadcasters;  Charles  Campbell, 
CJRC,  Winnipeg,  and  Harold  Car- 
son, CFAC,  Calgary,  will  repre- 
sent the  western  stations. 

Canadian  broadcasters  are  not 
in  favor  of  the  CBC  subsidiary 
network  ruling  which  makes  it 
mandatory  for  all  network  adver- 
tisers, whether  on  CBC  networks 
or  networks  of  independent  sta- 
tions, to  go  to  the  CBC  for  all  net- 
work arrangements.  The  broad- 
casters are  especially  up  in  arms 
over  the  fact  that  for  this  regu- 
lation the  CBC  will  charge  10  per- 
cent service  fee  on  the  networks  so 
booked.  Negotiations  between  the 
CAB  and  the  CBC  have  been 
stai"ted  on  this  phase  of  the  regu- 
lations, but  are  evidently  not  yet 
successful.  No  meeting  between 
the  CAB  and  the  CBC  is  expected 
before  the  emergency  meeting  in 
Montreal,  at  which  no  CBC  execu- 
tives are  expected. 


C  &  S  Disc  Tests 

STANDARD  BRANDS,  New  York, 
on  Sept.  11  will  start  testing  a 
transcribed  show  in  several  mar- 
kets for  Chase  &  Sanborn  coffee, 
also  promoted  by  Edgar  Bergen 
and  Charlie  McCarthy  on  NBC- 
Red.  It  is  reported  Springtime  & 
Harvest,  produced  by  Carl  Wester, 
Chicago,  will  be  used.  J.  Walter 
Thompson  Co.,  New  York,  handles 
the  account. 


Swift  to  Use  12 

SWIFT  &  Co.,  Chicago  (Allsweet 
margarine),  in  late  August  will 
start  a  four-week  campaign  of  one- 
minute  spot  announcements  on  12 
stations.  J.  Walter  Thompson  Co., 
Chicago,  handles  the  account. 


A  PLEASANT  surprise  greeted  the 
radio  audience  attending  the  Aug.  1 
broadcast  of  Information  Please,  spon- 
sored by  Canada  Dry  Ginger  Ale  Co. 
on  NBC,  when,  unexpectedly,  40  tick- 
ets were  given  out,  each  admitting 
two  persons  to  the  Pathe  Studios, 
where  RKO  was  filming  a  short  sub- 
ject based  on  the  radio  program. 


THE  Alka-Seltzer  National  Barn 
Dance  program,  heard  on  NBC-Blue 
network,  is  being  originated  from 
three  state  fairs  this  season.  The  show 
was  remoted  from  the  Illinois  State 
Fair,  Springfield,  Aug.  12.  It  will  be 
broadcast  from  the  Wisconsin  Fair 
Aug.  19,  and  from  the  Indiana  State 
Fair  Sept.  2. 


JESSICA  DRAGONETTE,  veteran 
radio  star,  has  been  signed  to  a  new 
NBC  Artists  Service  contract  and  will 
be  featured  in  a  special  Welcome  Jes- 
sica program  on  NBC-Blue.  Aug.  17, 
at  7  p.  m.  (EST). 


AFRA  Convention 

WITH  problems  of  union  jurisdic- 
tion occupying  main  attention,  the 
annual  convention  of  the  American 
Federation  of  Radio  Artists  will  be 
held  Aug.  24-27  at  the  Sherman 
Hotel,  Chicago.  The  agenda  in- 
cludes discussion  of  lATSE's  ef- 
fort to  enter  the  acting  phase  of 
the  theatre;  resolution  involving 
more  complete  merger  of  AAAA 
member  unions;  proposed  investi- 
gation of  the  plan  to  coordinate  ad- 
ministration of  relief  to  unem- 
ployed members  of  each  AAAA 
branch  into  one  staff,  and  usual 
routine  such  as  election  of  officers. 


Federal  Ad  Bill 

AUTHORIZATION  for  an  appro- 
priation of  $96,000,000,  to  provide 
$2,000,000  for  each  of  the  48  States 
to  be  spent  in  community  advertis- 
ing and  export  advertising  as  a 
means  of  revitalizing  trade  and 
commerce,  is  contained  in  a  bill 
(HR  7503)  introduced  in  the  House 
of  Representatives  by  Rep.  Rogers 
(D-Okla.)  on  Aug.  4,  the  day  be- 
fore Congress  adiourned.  The  bill 
was  referred  to  the  House  Appro- 
priations Committee,  but  no  fur- 
ther action  was  taken.  Under  the 
plan,  conceived  by  W.  B.  Shafer, 
Jr.,  of  Norfolk,  Va.,  each  state 
would  be  required  to  spend  at  least 
$500,000  of  the  $2,000,000  on  ad- 
vertising directed  at  increasing  the 
sale  of  exportable  products  of  the 
State. 


WCKY  Affiliates  Sept.  24 

WCKY.  Cincinnati,  will  join  CBS 
Sept.  24  with  the  shift  from  Day- 
light Saving's  to  Standard  Time,  it 
was  formally  announced  Aug.  11. 
CBS  has  placed  a  basic  evening- 
rate  of  $425  per  hour  for  the  new 
outlet,  now  operating  with  50,000 
watts.  No  announcement  yet  has 
been  made  of  the  disposition  of 
WKRC,  CBS-owned  outlet  in  Cin- 
cinnati, but  it  is  expected  the  sta- 
tion will  be  sold  shortly,  subject 
to  FCC  approval. 


M-G-M  Promotes  'Oz' 

METRO  -  GOLDWYN  -  MAYER 
Corp.,  Hollywood,  is  using  spot  an- 
nouncements for  the  week  preced- 
ing the  opening  of  its  new  produc- 
tion. "Wizard  of  Oz",  in  New  York 
on  WHN.  WOR.  WQXR,  WMCA 
and  WNEW.  Plans  for  similar 
spots  in  other  sections  have  not 
been  announced  yet.  Agency  is 
Donahue  &  Coe,  New  York. 


Carrying  Night  Games 

CHICAGO  stations  carrying  the  six 
night  games  of  the  White  Sox  from 
the  local  Comiskev  Park  will  include 
WGN,  WCFL  and  WIND.  The  first 
game  was  played  Aug.  14  and  night 
games  are  scheduled  for  Aug.  18,  22, 
24,  28  and  81.  WBBM  could  not 
carry  the  games  because  of  prior  net- 
work commitments,  but  is  airing  wire 
games  played  out  of  town  by  the  Cubs 
on  the  afternoons  of  the  night  games, 
and  is  featuring  its  Sportscasters  Pat 
Flanagan  and  John  Harrington  on 
WIND,  Gary.  Ind..  for  the  night  Sox 
games.  WJ.ID,  Chicago,  which  leaves 
the  air  at  10  p.  m.,  is  also  broadcast- 
ing wire  games  of  the  Cubs  on  the 
afternoons  of  the  Sox  nighttime 
games.  Sponsors  of  the  Sox  night 
games  continue,  with  General  Mills 
sponsorine  the  games  on  WIND:  Old 
Gold  on  WGN;  Texas  Co.  on  WCFL 
[Broadcasting,  July  15]. 


THE  PAYOFF  on  a  baseball  bet 
came  at  high  noon  Saturday.  July 
29,  when  John  Loudon  (right), 
local  General  Mills  salesman,  trun- 
dled Bill  Harrington,  baseball  re- 
porter of  KDAL,  Duluth,  in  a 
wheelbarrow  through  the  city's 
loop  district,  stopping  to  give  every 
policeman  the  pair  encountered  a 
package  of  Wheaties  and  a  ba- 
nana. Loudon  bet  Harrington  he 
couldn't  get  5,000  autographs  of 
baseball  fans  on  the  "Announcer's 
Breakfast  of  Champions  Sale" 
posters — Harrington  got  more  than 
10,000! 


UNCLE  SAM  SEES 

Bright  Television  Future  and 
 Plans  NBC  Progress  

FIRST  Government  department  to 
make  official  use  of  television  will 
be  the  Department  of  the  Interior, 
which  on  Sept.  29  will  present  over 
NBC's  W2XBS  in  New  York  a  spe- 
cially produced  two  -  reel  motion 
picture.  Titled  "The  Annual  Re- 
port of  the  Department  of  the  In- 
terior", the  feature  will  be  based 
on  a  one-hour  aural  program  broad- 
cast last  January  over  MBS. 

Secretary  Ickes,  preceding  the 
television  presentation,  will  com- 
ment on  "this  first  official  use"  of 
television  by  a  department  of  the 
Government.  "This  great  new  me- 
dium", he  will  add,  "is  the  newest 
challenge  to  the  ability  of  man  to 
make  wise  and  proper  use  of  the 
magic  of  science.  Let  us  hope  that 
television  may  encourage  a  new 
and  better  national  understand- 
ing." 


Oshkosh  B'Gosh  Plans 

OSHKOSH  OVERALL  Co.,  Osh- 
kosh, Wis.,  on  Oct.  2  will  start 
Johnnie  Oleson  &  his  Rhythm  Ro.s- 
cals,  thrice- weekly  15-minute  live 
series,  on  WTMJ,  Milwaukee.  The 
firm  will  use  thrice-weekly  quarter- 
hour  live  series  of  Lem  &  Martha 
on  WHO,  Des  Moines,  and  a  re- 
corded version  of  the  show  thrice- 
weekly  on  WCCO,  Minneapolis.  A 
series  of  spot  announcements  will 
be  used  on  WLS,  Chicago.  The  spot 
list  will  total  10  stations,  accord- 
ing to  Ros  Metzger,  radio  director 
of  Ruthrauff  &  Ryan  Inc.,  Chicago, 
agency  handling  the  account. 


White  Labs  to  Place 

WHITE  LABORATORIES,  New- 
ark, during  the  first  week  in  Oc- 
tober will  start  its  annual  fall  cam- 
paign for  Feenamint,  using  five 
spot  announcements  weekly  for  39 
weeks  on  about  70  stations  through- 
out the  country.  Wm.  Esty  &  Co., 
New  York,  is  the  agency. 


ACTIOIS  IS  DELAYED 
0^  HAVANA  TREATY 

ACTION  on  the  Mexican  proposal 
that  the  terms  of  the  Havana 
agreement,  covering  broadcast  al- 
locations on  the  North  American 
continent,  be  effected  by  adminis- 
trative agreement,  has  been  de- 
layed by  the  absence  from  Wash- 
ington of  key  officials  of  the  State 
Department,  it  was  learned  Aug. 
11. 

The  Mexican  proposal,  under 
which  the  so-called  border-stations 
would  be  permitted  to  continue  op- 
eration, perhaps  indefinitely,  had 
received  the  tacit  approval  of  the 
FCC,  conditionally  [Broadcasting, 
Aug.  1]  and  its  views  had  been 
relayed  to  the  State  Department. 
The  outlook  was  for  acceptance 
of  the  compromise  agreement  by 
the  United  States,  Canada  and 
Cuba,  in  the  hope  of  effectuating 
the  agreement  by  Feb.  1. 

It  is  presumed  that  during  the 
week  of  Aug.  14,  the  Department 
heads  will  consider  the  text  of  a 
communication  to  the  American 
Embassy  in  Mexico  City,  setting 
forth  the  position  of  this  country. 
Unless  there  are  unforeseen  com- 
plications, growing  out  of  the 
border  station  situation,  it  is  ex- 
pected this  country's  position  will 
favor  the  administrative  pact  in 
lieu  of  the  formal  treaty,  with  spe- 
cific reservations.  Indications  have 
been  that  Canada  and  Cuba  will 
follow  the  course  of  this  country. 


Western  Canada  Group 
Considers  Public  Domain 

A  GREATER  use  of  public  domain 
music  by  Canadian  stations,  and  a 
discussion  of  the  new  regulations 
concerning  political  broadcasts  and 
subsidiary  networks  announced  re- 
cently by  the  Canadian  Broadcast- 
ing Corp.  [Broadcasting,  July  15], 
were  the  main  topics  discussed  at 
the  convention  of  the  Western  Ca- 
nadian Assn.  o  f  Broadcasters  i  n 
Vancouver,  Aug.  3-4. 

The  convention  was  attended  by 
23  broadcasters  representing  every 
station  from  Winnipeg  west  to  Van- 
couver. Gordon  Love,  CFCN,  Cal- 
gary, was  re-elected  president.  The 
broadcasters  were  given  first  hand 
information  on  the  new  CBC  poli- 
cies by  Horace  Stovin,  CBC  sta- 
tion relations  chief,  and  the  new 
policies  were  discussed  in  detail, 
with  the  broadcasters  making  a 
number  of  suggestions.  The  new 
regulations  met  with  the  approval 
of  most  of  the  broadcasters.  Rep- 
resentatives of  transcription  com- 
panies from  the  West  Coast  and 
Canadian  station  representative 
firms  were  in  attendance  at  the 
convention.  Harry  Sedgwick, 
CFRB.  Toronto,  president  of  the 
Canadian  Assn.  of  Broadcasters, 
attended  as  a  representative  of 
the  National  organization. 


UP  Shifts,  Adds  Stations 

F.  A.  McCABE,  business  representa- 
tive for  United  Press  in  Atlanta,  has 
been  transferred  to  UP's  New  York 
office  in  the  same  capacity.  He  is  suc- 
ceeded in  Atlanta  by  W.  F.  Danen- 
barger,  formerly  UP  business  repre- 
sentative in  El  Paso.  Recent  subscrib- 
ers to  the  press  service  include  : 
WNBC,  New  Britain,  Conn.;  WELL 
New  Haven  ;  KTSW,  Emporia.  Kan. : 
KYSM.  Mankato,  Minn.;  WSKB. 
McComb,  Miss. :  WSNJ.  Bridgeton. 
N.  J.;  KHBG,  Okmulgee.  Okla. : 
WOLS,  Florence.  S.  C. ;  KTSA,  San 
Antonio;  KRGV,  Weslaco,  Tex.; 
KFDA.  Araarillo,  Tex.;  KFYO,  Lub- 
bock, Tex. 
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FCC  Organizes  Special  Staff 
To  Rush  Monopoly  Report 

Fimkhouser  and  Associates  Instructed  to  Devote 
Full  Time  to  Report;  Oct.  1  Set  as  Deadline 


FIXING  Oct.  1  as  the  deadline,  the 
FCC  has  ordered  a  newly-created 
special   staff   to   proceed   at  full 
speed  on  its  network-monopoly  re- 
I    port  covering  the  six-month  inquiry 
j    which  ended  last  May. 
!      Acting  Chairman  Paul  A.  Walker 
I   of  the  Network-Monopoly  Commit- 
I    tee  on  Aug.  3  suddenly  called  in 
various  department  heads  and  or- 
dered a  prompt  follow-through.  Of- 
j    ficials  and  staff  members  of  each  of 
the  FCC  departments — legal,  engi- 
j    neering  and  accounting — were  in- 
j    structed  to  devote  full  time  to  the 
i    task,  and  complete  it  for  the  Com- 
I    mittee's  consideration  within  two 
1    months.  The  staff  members  will  co- 
ordinate their  activity  through  S. 
King  Funkhouser,  special  counsel 
for  the  investigation. 

Establishing  headquarters  in  the 
Star   Building,   across   the  street 
I    from  the  FCC  headquarters  in  the 
1'   New  Postoffice  Building,  the  spe- 
cial staff  has  started  work.  An- 

I  drew  D.  Ring,  assistant  chief  engi- 
neer for  broadcasting,  has  detailed 
several  members  of  his  staff  to  the 

i  task.  Mr.  Funkhouser  is  being  as- 
ji  sisted  principally  by  Rosel  Hyde, 
:  senior  attorney.  William  J.  Nor- 
fleet,  chief  accountant,  has  desig- 
nated DeQuincy  V.  Sutton,  head 
accountant,  to  head  the  staff  han- 
dling economic  and  statistical 
phases  of  the  report. 

At  White  House 

The  surge  of  activity  ordered  by 
'■  Commissioner    Walker  conflicted 
with  an  observation  also  made  on 

II  Aug.  3  by  Frank  R.  McNinch,  who 
retires  Sept.  1  as  FCC  chairman, 
as  he  left  the  White  House.  Ac- 
companied by  Chairman-designate 
James  L.  Fly  in  a  10-minute  visit 
with  the  President,  Mr.  McNinch 
said  the  report  on  the  network- 

,  monopoly  study  probably  would  not 
be  ready  for  about  six  months.  He 
said  that  he  and  his  successor  dis- 
cussed with  the  President  the  "un- 

i  finished  problems"  before  the  FCC, 
of  which  the  chief  one  was  the  net- 
work investigation. 

It  was  intimated  that  the  in- 
structions for  a  fast  follow-through 
on  the  investigation  came  from 
high  administration  quarters,  and 
did  not  originate  with  the  FCC,  or 
with  Network  Committee  members. 
Other  members  of  the  Committee, 
aside    from    Chairman  McNinch, 

1   who  does  not  plan  to  return  to  the 

!   FCC  prior  to  his  retirement  Sept. 

I  1,  and  Mr.  Walker,  are  Commis- 
sioners Brown  and  Thompson.  The 
latter  sat  only  during  the  last  few 
days  of  the  six-month  proceedings.. 

The  report  will  be  based  on  a 
2,000,000-word  record,  aside  from 
some  700  separate  exhibits, 
amassed  over  a  period  from  No- 
vember to  May.  While  it  is  logical- 
ly presumed  the  report  will  be  com- 
prehensive, it  nevertheless  is  felt 
that  in  order  to  expedite  action, 
unnecessary  detail  will  be  avoided. 

The  provocative  motion  of  Mu- 
tual, through  its  counsel,  Louis  G. 


Caldwell,  proposing  that  the  FCC 
issue  what  would  be  tantamount  to 
a  temporary  injunction  to  prevent 
renewals  or  extensions  of  existing 
major  network  affiliation  contracts 
beyond  1940,  was  disposed  of  by 
the  FCC  at  its  final  regular  meet- 
ing July  27.  It  simply  concluded  it 
was  unnecessary  to  act  on  the  mo- 
tion, later  supplemented  by  plead- 
ings designed  to  show  that  NBC 
and  CBS  were  "freezing"  affilia- 
tion contracts  through  new  ar- 
rangements. A  similar  position  pre- 
viously was  taken  by  the  Com- 
mittee. 

Report  to  Committee 

The  specially  -  constituted  in- 
vestigation staff  will  submit  its 
proposed  report  to  the  Network- 
Monopoly  Committee  upon  its  com- 
pletion. The  Committee  then  will 
make  its  report  to  the  full  commis- 
sion. Whether  oral  arguments,  un- 
der FCC  procedure,  will  be  in  or- 
der, prior  to  the  final  action  of  the 
Commission,  remains  to  be  deter- 
mined. 

It  is  freely  predicted  the  Com- 
mittee will  be  disposed  to  treat 
fully  certain  phases  of  network 
operation,  particularly  in  connec- 
tion with  network  "optioned  time" 


REVISIONS  IN  AT&T  tariffs  cov- 
ering private  line  services  which 
will  result  in  savings  to  users  of 
approximately  $1,060,000  a  year 
were  announced  Aug.  9  coincident 
with  their  filing  with  the  FCC.  The 
changes,  several  of  which  affect 
broadcast  station  operations,  be- 
come effective  Sept.  16. 

While  a  change  in  the  tariff  cov- 
ering channels  for  program  trans- 
mission to  eliminate  turning  points 
in  connection  with  the  computation 
of  interexchange  channel  charges 
will  be  effected,  it  will  result  in 
only  negligible  savings  to  the  in- 
dustry. Airline  mileages  will  be 
computed  instead  of  the  "turning 
point"  distances,  except  for  the 
Long  Island  Sound  turning  point. 

Other  reductions  deal  with  Morse 
service,  teletypewriter  service,  tele- 
phone service,  and  press  and  Gov- 
ernment bulletin  news  service,  all 
in  the  private  line  classes.  H.  H. 
Carter,  AT&T  general  commercial 
manager,  estimated  the  approxi- 
mate net  annual  saving  to  present 
users  of  the  various  services  would 
be  $640,000  for  private  line  Morse; 
$270,000  for  private  line  teletype- 
writer; $60,000  on  press  and  Gov- 
ernment, and  $190,000  on  private 
line  telephone. 

To  Avoid  Annoyance 

The  changes,  in  the  main,  Mr. 
Carter  stated,  "are  intended  to 
eliminate  methods  of  charging  for 
private  line  channels  which  have 
resulted  in  difficulties  of  adminis- 
tration and  have  proven  to  be  a 
source  of  annoyance  to  our  custom- 
ers. In  addition  reductions  in  the 


Styles  in  Villains 

VILLAIN  trend  is  all  wrong, 
according  to  Ken  Robinson, 
continuity  editor  of  NBC- 
Chicago.  Simon  Legree  &  Co. 
now  runs  a  poor  ninth  to  the 
modern  type,  a  super-mental, 
high-speed  cross  between 
Svengali  and  Dr.  Franken- 
stein. Yesterday's  villain  was 
simple  and  direct,  says  Rob- 
inson, with  a  nostalgic  sigh. 


arrangements  with  affiliates,  and 
the  so-called  "exclusivity"  clauses, 
which  bind  affiliates  of  major  net- 
works in  such  fashion  as  to  pre- 
vent them  from  making  contractual 
agreements  with  other  networks. 
NBC's  dual  network  operation, 
maintaining  both  the  Red  and  the 
Blue,  also  came  in  for  lengthy  ex- 
amination and  is  expected  to  evoke 
more  than  cursory  comment. 

Because  networks,  per  se,  are 
not  subject  to  FCC  direct  regula- 
tion as  licensees,  a  possible  and  not 
unlikely  recommendation  may  be 
one  advocating  a  change  in  the 
statute  to  license  and  regulate  net- 
works much  in  the  same  fashion  as 
stations  are  licensed.  In  the  final 
analysis,  it  is  anticipated  that  there 
will  evolve  from  the  report  a  series 
of  specific  recommendations  to  Con- 
gress for  changes  in  the  statute 
governing  broadcasting,  as  well  as 
proposed  new  rules  and  regulations 
which  can  be  promulgated  under 
the  existing  law. 


charge  for  teletypewriter  ma- 
chines are  being  made. 

"Among  the  more  important  ad- 
ministrative difficulties  being  elim- 
inated are  two:  (1)  the  placing  of 
the  mileage  rates  for  Morse  and 
full  period  telephone  private  line 
services  on  an  airplane  rather  than, 
as  at  present,  a  railroad  mileage 
basis,  and  the  elimination  of  the 
so-called  'established  charges'  be- 
tween certain  cities,  and  (2)  the 
establishment  of  comparable  mile- 
age rates  for  similar  types  of  pri- 
vate line  telegraph  channels  for 
corresponding  periods  of  use.  There 
are  other  relatively  minor  adjust- 
ments included  in  the  above  filings, 
all  tending  to  simplify  and  im- 
prove the  rate  structure." 

Mr.  Carter  said  a  recent  review 
of  all  customers'  bills  affected  by 
the  changes  indicate  that  97%  will 
receive  reductions  in  total  charges, 
and  some  14  customers,  constitut- 
ing the  remaining  3%,  will  receive 
small  increases.  Nearly  one-half  of 
these  increases  are  less  than  $10 
per  month,  he  explained.  The  elimi- 
nation of  the  "established  charges" 
is  associated  with  the  five  largest 
increases.  He  said  the  company  did 
not  anticipate  serious  objection 
from  customers  affected  by  the  in- 
creases. 

Leeming  to  Use  70 

THOMAS  LEEMING  &  Co.,  New 
York,  will  start  a  fall  campaign 
for  Baume  Bengue  during  the  first 
week  in  October,  using  five  spot 
announcements  weekly  for  27 
weeks  on  70  stations  throughout 
the  country.  Wm.  Esty  &  Co.,  New 
York,  handles  the  account. 


Permanent  Setup 
Sought  for  IRNA 

Independents    to    Talk  Over 

Plans  at  Chicago  Meeting 

PROPOSAL  to  establish  Independ- 
ent Radio  Network  Affiliates  as  a 
permanent  organization,  separately 
financed  but  remaining  under  the 
aegis  of  NAB,  will  be  considered 
at  a  special  convention  called  in 
Chicago  Sept.  14 — a  day  preceding 
the  special  conyright  convention  of 
NAB. 

Called  by  Samuel  R.  Rosenbaum, 
IRNA  chairman,  the  convention 
will  be  asked  to  consider  proposed 
bylaws  under  which  the  group 
would  be  established  to  carry  on 
specifically  prescribed  functions. 
Advisability  of  retaining  a  paid 
executive  and  staff  in  New  York 
also  will  be  advanced.  Assessment 
of  dues  designed  to  yield  upwards 
of  $80,000  annually  from  affiliates 
has  been  discussed  and  probably 
will  be  projected  to  the  member- 
ship. 

To  Pay  Own  Way 

Because  the  basic  problems  of 
affiliates  involve  contractual  rela- 
tions with  networks,  it  was  con- 
cluded that  IRNA  expenses  should 
not  be  paid  by  NAB,  as  in  the  past, 
since  networks  themselves  are  im- 
portant contributing  members  to 
the  major  trade  group.  If  the  per- 
manent reorganization  is  decided 
upon,  it  is  presumed  NAB  will  be 
reimbursed  for  past  IRNA  ex- 
penses. 

The  IRNA  convention  tentative- 
ly has  been  set  for  the  Edgewater 
Beach  Hotel,  but  if  NAB  decides 
to  change  its  convention  call  on 
copyright  to  a  downtown  hotel, 
IRNA  also  will  shift.  The  IRNA 
executive  committee  has  been 
called  for  a  session  in  Chicago  on 
Sept.  13 — a  day  preceding  its  own 
convention  call. 

At  a  meeting  of  the  organizing 
committee  in  New  York  Aug.  1, 
held  pursuant  to  action  of  the 
IRNA  meeting  in  conjunction  with 
the  NAB  convention  in  Atlantic 
City  last  month,  the  proposed  by- 
laws were  drafted  in  basic  form. 
They  were  referred  by  Chairman 
Rosenbaum  to  John  A.  Kennedy, 
WCHS,  Charleston,  W.  Va.,  a  com- 
mittee member,  for  polishing  prior 
to  circularization  among  the  net- 
work affiliates.  Other  organizing 
committee  members  present  include 
John  Shepard  3d,  Yankee  Net- 
work; Paul  W.  Morency,  WTIC, 
Hartford;  Arthur  B.  Church, 
KMBC,  Kansas  City;  Walter  J. 
Damm,  WTMJ,  Milwaukee;  H.  K. 
Carpenter,  WHK-WCLE,  Cleve- 
land. 

The  reorganization  plan  pro- 
vides for  selection  of  a  new  slate 
of  officers  and  board  of  directors 
for  IRNA.  Mr.  Rosenbaum  was  re- 
elected unanimously  by  the  Atlan- 
tic City  meeting,  to  serve  until  the 
reorganization. 


The  Shadow  Returns 

DELAWARE,  Lackawanna  & 
Western  Coal  Co.,  New  York,  will 
return  The  Shadow  to  15  MBS  sta- 
tions on  Sept.  24  for  another  sea- 
son, broadcast  Sundays  from  5:30 
to  6  p.  m.  Bill  Johnstone,  veteran 
radio  actor,  will  again  portray  the 
title  role,  originally  played  by 
Orson  Welles.  Ruthrauff  &  Ryan, 
New  York,  handles   the  account. 


AT  &  T  Cuts  in  Private  Line  Services 
To  Effect  Savings  for  Broadcasters 
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Sales  Successes  of  Chain  Drug  Stores 


OUR  FIRST  six-month  con- 
tract with  Phil  Cook,  to 
advertise  the  products  and 
service  of  the  Liggett  Drug 
Co.  on  his  Morning  Ahnanac  over 
WABC,  New  York,  has  recently- 
been    extended    to    a    full  year. 
Broadcasting  has  asked  us  to  com- 
ment on  our  use 
of  this  program, 
and  we  now  feel 
ready  to  answer. 
Questions  have 
been  raised  under 
three  headings: 
Why  we  use  the 
Morning  Alma- 
nac; how  we  use 
^.        it;  and  what  re- 
Mr.  Mett         g^i^g  ob- 
tained. Let's  answer  them  in  order. 
Why  We  Use  "Almanac" 

Liggett  Drug  Co.  operates  135 
stores  in  the  New  York  metropoli- 
tan area.  It  was  necessary  to  dis- 
cover the  program  and  the  station 
which  would  most  effectively  reach 
a  listening  audience  in  each  and 
every  one  of  the  areas  in  which  a 
Liggett  store  was  located.  Hence 
we  combined  an  intensive  study  of 
available  programs  with  a  study 
of  local  station  audience  data,  to 
find  the  right  vehicle  for  Liggett. 

It  didn't  take  long  to  discover 
that  Phil  Cook's  Morning  Ahnanac 
was  the  program  for  which  we 
were  looking.  Detailed  audience 
studies  made  in  and  around  New 
York  during  1937  and  1938,  showed 
a  steady  advance  in  listeners  for 
this  show,  which  was  on  WABC 
for  45-minutes  six  days  a  week. 
Our  assumption  in  this  case,  of 
course,  was  that  this  advance 
would  continue  when  Cook  was 
pushing  Liggett's  products.  In 
other  words,  we  were  climbing  on 
a  bandwagon  which  had  not  yet 
gained  full  speed.  Subsequent  sur- 
veys have  revealed  that  the  accel- 
erator is  still  in  pace. 

We  felt  the  genial  informality 
of  Cook  and  his  variety  entertain- 
ment, stressing  a  quality  which  is 
representative  of  Liggett's  store 
managers  and  employes,  would  not 
only  please  the  audience  we  wanted 
to  reach,  but  create  a  large  share 
of  good  will  toward  both  the  pro- 
gram and  Liggett's.  Here  again  our 
belief  has  been  confirmed. 

Therefore  we  found  ourselves 
pleased  with  the  WABC  audience, 
and  pleased  with  the  show  which 
reached  this  audience.  Accordingly 
Mr.  Cook  and  his  "family"  began 
advertising  Liggett  Drug  Stores, 
from  7:30-7:45  a.m.,  Mondays, 
Wednesdays  and  Fridays.  That  be- 
gan on  Jan.  16,  and  he's  been  sell- 
ing them  ever  since.  Under  our 
present  contract.  Cook  will  be  sell- 
ing Liggett's  through  Jan.  12, 
1940. 

How  We  Use  the  "Almanac" 

Liggett  has  operated  stores  in 
the  Metropolitan  New  York  area 
for  35  years.  During  this  period 
the  firm  has  used  the  usual  retail 
advertising  media:  Newspapers, 
door-to-door  circulars,  point-of-sale 
displays.  Since  Liggett  sells  an  al- 
most infinite  number  of  items  in 


Netu  York  Units  in  the  Black  Since 
higgett  Adopted  Radio 

By  WALTER  J  .  NEFF 
President,  Neff-Rogow  Inc.,  Advertising,  New  York 


its  stores,  the  problem  of  adapt- 
ing them  to  radio  advertising  pre- 
sented considerable  difficulty. 

Obviously  we  couldn't  advei'tise 
the  entire  list.  We  had  to  devise  a 
formula  which  would  get  results 
in  the  few  precious  minutes  of  di- 
rect advertising  copy  on  our  pro- 
gram. 

Then  we  hit  on  a  scheme  which 
was  to  prove  extremely  successful. 
We  decided  the  advertising  should 
stress  three  appeals:  Institutional, 
personal,  and  special. 

Here's  how  we  did  it.  First,  in 
the  introduction,  the  soundness  and 
service  of  Liggett's  throughout  the 
nation  was  emphasized.  Shifting 
from  this,  we  featured  a  store  man- 
ager and  his  soda  clerk,  in  this 
fashion:  "This  store  is  managed 
by  Arthur  A.  Caddigan,  a  regis- 
tered pharmacist  and  a  22-year 
Liggett  man.  Arthur  used  to  be  a 
top  second  baseman  at  college  and 
he  says  he'll  make  a  home  run 
every  time  with  the  most  difficult 
prescription  you  can  send  his  way." 

Then  we  continue:  "That  good 
looking  chap  who  has  charge  of 
the  soda  fountain  is  James  J. 
Varnes  .  .  .  who  also  loves  base- 
ball .  .  .  but  can  play  the  drum  to 
beat  the  band!" 

Thus  we  gave  our  listeners  an 


institutional  and  a  personal  appeal 
on  our  program.  This  was  followed 
by  the  "special":  "Why  not  have 
that  cholocate  fudge  peanut  ice 
cream  sundae  .  .  .  with  whipped 
cream  .  .  .  which  is  being  featured 
at  Liggett's  today  ...  as  dessert? 
It's  only  15  cents  .  .  .  and  will  top 
off"  the  other  food  perfectly." 

With  this  form  of  advertising 
we  could  not  only  move  a  particu- 
lar "special",  but  tempt  the  audi- 
ence to  try  what  came  before  it; 
in  this  case,  a  full-course  lunch. 

Results  Obtained 

Both  in  general  and  in  particu- 
lar the  results  of  the  Phil  Cook 
Almanac  on  WABC  have  been  re- 
markably successful.  In  the  first 
place,  since  the  program  went  on 
the  air  less  than  seven  months  ago, 
every  Liggett  store  in  the  metro- 
politan area,  has  become  firmly  es- 
tablished in  the  black!  And  this 
record  was  achieved  in  spite  of 
very  poor  spring  weather,  which 
hampered  the  sale  of  fountain 
items,  which  mean  substantial  pro- 
fit to  Liggett. 

Secondly,  the  reaction  to  the 
"specials"  which  were  mentioned 
on  the  program  (just  once,  remem- 
ber) was  overwhelming.  On  the 
first  broadcast,  the  radio  special 


was  chicken  chow  mein,  and  four 
times  the  normal  amount  was  sold 
at  the  Liggett  soda  fountains  that 
day !  Since  that  time,  radio  specials 
draw  anywhere  between  three  to 
ten  times  the  normal  amount, 
which  leaves  no  doubt  as  to  the 
pulling  power  of  Phil  Cook  and 
his  show.  Liggett  fountain  clerks 
have  many  times  reported  new  cus- 
tomers, who  say  Cook  was  the  fel- 
low that  drew  them  there. 

All  this  showed  that  Cook's  per- 
sonal remarks  about  various  Lig- 
gett stores  and  their  employes 
bring  results  with  the  audience, 
who  go  around  to  their  neighbor- 
hood Liggett  store,  not  only  to  get 
acquainted  but  often  to  check  up 
and  see  if  what  Cook  said  about 
the  men  was  right.  Why,  after  a 
while,  the  store  manager  becomes 
a  neighborhood  celebrity! 

A  final  important  advantage  ij 
which  we  have  derived  from  this  ii 
program  lies  in  its  power  to  draw  {); 
people  to  the  stores,  ostensibly  to  |[ 
buy  the  radio  special,  but  usually 
ready  to  purchase  more.  For  ex- 
ample, if  the  listener  is  persuaded 
to  visit  a  shoe-  store,  he  can  only 
buy  shoes.  But  because  of  the  vast 
quantity  of  products  which  Lig- 
gett's handles,  once  the  listener  has 
heeded  Mr.  Cook's  advice,  and 
dropped  in  for  a  hot  fudge  sundae, 
he  is  available  for  sales  in  many 
other  departments.  And  so  a  whole 
new  line  of  customers  have  been 
born;  dravra  to  Liggett's  by  Phil 
Cook  and  a  fountain  special  ad- 
vertised on  his  Almanac,  and  kept 
there  by  the  quality  and  superior- 
ity of  the  company  and  its  stores. 


Peoples  Stores  Go  to  the  People 

Clerk  and  Customer 
Main  Actors  in 
Store  Drama 


By  A.  L.  MERRILL 

Radio    Advertising  Manager 
Peoples  Drug  Stores  Inc. 
Washington,    D.  C. 

THE  finest  of  all  Peoples  Drug 
Stores,  on  the  corner  of  11th  and 
G  Streets,  Northwest,  in  the  heart 
of  the  Capitol  City's  shopping  dis- 
trict, enjoys  the  distinction  of  hous- 
ing the  only  broadcasting  studio  in 
American  which 
has  for  its  loca- 
tion the  Grill 
Room  of  a  drug 
store. 

This  studio, 
called  Station 
PDS,  though  * 
smaller  in  size 
than  the  average, 
is  patterned  after  Merrill 
the  usual  studios 
to  be  found  in  broadcasting  sta- 
tions throughout  the  country.  Its 
outside  design  is  somewhat  modern- 
istic in  appearance.  Inside,  it  might 
be  compared,  except  for  its  me- 
chanical equipment,  to  the  living 
room  in  a  modern  home. 

Equipped  vsdth  an  elaborate  pub- 
lic address  system.  Station  PDS 
is  operated  by  a  capable  announcer 


from  11  a.m.  until  7  p.m.  every 
weekday.  The  best  of  the  radio  pro- 
grams, especially  those  sponsored 
by  drug  store  products,  are  taken 
off"  the  air  and  amplified  by  this 
p.a.  system  to  be  heard  on  several 
built-in  loud  speakers  located 
throughout  the  store.  When  suit- 
able programs  are  not  available, 
choice  recordings  are  offered  for 
the  patrons  of  this  store.  Custom- 
ers are  allowed  to  request  the  musi- 
cal numbers  they  prefer  to  hear. 
The  correct  time,  weather  fore- 
casts, and  very  short  commercial 
announcements  concerning  sales 
and  specially-priced  merchandise, 
are  given  at  regular  intervals  by 
Jim  Williams,  "Your  Peoples  An- 
nouncer". At  one  time,  radio  lines 
also  carried  these  features  to  loud- 
speakers located  in  two  other  down- 
town Peoples  Drug  Stores. 

Special  Programs 

Besides  the  regular  offerings 
from  Station  PDS,  special  pro- 
grams have  been  occasionally  ar- 
ranged for  customers  who  frequent 
the  store  and  the  Radio  Grill.  At 
one  time,  a  Hammond  electric  or- 
gan was  installed  and  regular  con- 
certs were  given.  On  another  oc- 
casion a  seven-piece,  all-girl  band, 
entertained.  Still  another  attrac- 
tion offered  was  the  "Singing 
Porter"  a  colored  entertainer  who 


sang  and  played  the  piano  remark- 
ably well. 

While  the  various  features  thus 
far  mentioned  have  been  heard  only 
in  the  store,  "Station  PDS"  has 
also  been  the  scene  for  many  stunt 
or  special  broadcasts  heard  over 
(Continued  on  page  58) 


SNAPSHOTS  like  this  are  widely 
distributed  by  Peoples  Drug  Stores, 
to  promote  the  Station  PDS  Pre- 
sents program  on  WMAL,  'V.ash- 
ington,  announced  by  Lee  Everett 
(above) . 
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Between  60,000  and  65,000  persons  jammed  Forest  Park 
at  Noblesville,  Indiana,  according  to  State  Police  estimates, 
for  WLS'  all-state  Indiana  family  picnic  on  Sunday,  July  30. 
The  picnic  was  promoted  by  WLS.  Why  did  they  come? 
They  wanted  to  see  and  hear  Dr.  John  Holland,  Henry  Burr 
and  the  dozen  stars  of  the  WLS  National  Barn  Dance  who 
staged  a  free  show. 

Such  listener  loyalty  and  interest  is  the  reason  WLS 
gets  results  for  advertisers. 

CHICAGO 

Burridge  D.  Butler,  President 
Glenn  Snyder,  Manager 

Represented  by  JOHN  BLAIR  &  CO. 

New  York,  Chicago,  Detroit,  Los  Angeles,  San  Francisco 


B-S-H  Again  Tops 
Agency  Bookings 

FIFTEEN  advertising  agencies 
purchased  $28,750,353  worth  of 
time  on  the  nationwide  networks 
for  their  clients  during  the  first 
half  of  1939,  amounting  to  69.8':^ 
of  all  time  sold  by  these  networks 
during  that  period.  Blackett-Sam- 
ple-Hummert,  as  usual,  was  first 
among  the  agencies  in  time  pur- 
chases, accounting  for  $5,198,992. 
While  the  leading  agencies  remain 
leaders  years  after  year,  the  place- 
ment for  the  first  six  months  of 
1939  is  somewhat  changed  from 
that  of  the  year  1938. 

J.  Walter  Thompson  Co.,  in  sec- 
ond place  for  last  year,  drops  back 
to  third  for  the  six-month  period 
of  1939,  Young  &  Rubicam  at  the 
same  time  moving  into  second. 
Biggest  advance  was  made  by  Ar- 
thur Kudner,  which  was  24th  in 
agency  ranking  for  last  year  but 
14th  for  the  first  half  of  this  year. 

Complete  tabulation  of  the  ex- 
penditures for  network  time  of  the 
leading  15  agencies,  as  compiled  by 
the  CBS  Statistical  Department, 
follows : 

Blackett-Sample-Hummert    $5,198,992 

Yovmg  &  Rubicam   3,571.864 

J.  Walter  Thompson  Co   3,494,795 

Ruthrauft  &  Ryan  ^   2,562,585 

Benton  &  Bowles   2,536,009 

Lord  &  Thomas   2,098,725 

Compton  Adv.    1,838,210 

BBDO    1,366,950 

Pedlar  &  Rvan   1,317,086 

Ward  Wheelock  Co   1,217,063 

H.  W.  Kastor  &  Sons  Adv.  Co.  836,281 

Newell-Emmett  Co   725,687 

Lennen  &  Mitchell   705,189 

Arthur  Kudner    651.207 

Wm.  Esty  &  Co   629.710 

TOTAL   528,750,363 


Networks  Continue  Increase  in  Billings 
As  July  Figures  Record  Jump  of  10,7% 


Cowles  Interests  Buy 
Minneapolis  Journal 

THE  COWLES  newspaper-radio 
interests  of  Des  Moines  on  Aug.  1 
acquired  the  61-year-old  Minneap- 
olis Jom-nal  and  combined  it  with 
their  Minneapolis  Star,  publishing 
the  newspaper  in  the  evening  and 
Sunday  as  the  Star-Journal.  John 
Cowles,  president  of  the  Minneapo- 
lis Star  Co.,  negotiated  the  pur- 
chase and  merger.  He  has  headed 
the  Star  since  it  was  acquired  by 
his  family  in  1934. 

Gardner  Cowles  Jr.,  a  brother, 
supervises  the  radio  properties  of 
the  Cowles  group,  which  includes 
KSO  and  KRNT,  Des  Moines; 
WMT,  Cedar  Rapids,  and  WNAX, 
Yankton,  S.  D.  The  other  publish- 
ing properties  are  the  Des  Moines 
Register  &  Tribune  and  Look  Mag- 
azine. 


Testing  for  Q-9 

WHITE  ROCK  MINERAL 
SPRINGS  Co.,  New  York,  is  spon- 
soring three  quarter-hour  Minia- 
ture Co7icerts  of  recorded  music  on 
WQXR,  New  York,  each  week  in  a 
test  radio  campaign  for  Q-9,  a  new 
quinine  tonic  beverage.  No  further 
broadcasting  is  planned  at  the  mo- 
ment, according  to  Newell-Emmett 
Co.,  New  York,  agency  for  the  ac- 
count. 


RCA  board  of  directors,  at  its  regular 
meeting  on  .July  28,  voted  a  quarterly 
dividend  of  871^  cents  a  share  on  all 
outstanding  RCA  Cumulative  Convert- 
ible First  Preferred  stock  and  a  quart- 
erly dividend  of  $1.25  a  share  on  all 
outstanding  "B"  Preferred.  Dividends, 
covering  the  period  from  Julv  1  to 
Sept.  30,  will  be  paid  Sept.  30  to 
stockholders  of  record  at  close  of  busi- 
ness Seiit.  8. 


SWINGING  into  the  second  half  of 
1939  with  undiminished  vigor,  the 
national  networks  together  report- 
ed gross  billings  of  $5,812,091  for 
the  month  of  Julv,  a  rise  of  29A% 
over  the  $4,493,175  billed  for  the 
same  month  last  year.  For  each 
network  the  month  was  the  best 
July  so  far.  Cumulative  billings 
for  these  coast-to-coast  networks 
for  the  year  to  date  total  $46,988,- 
236,  a  figure  10.7%  ahead  of  that 
for  the  first  seven  months  of  1938, 
when  the  total  was  $42,441,583. 

Biggest  increase  in  comparison 
with  the  same  month  a  year  ago 
was  made  by  CBS,  which  showed  a 
gain  of  nearly  $1,000,000,  or  69.1%. 
It  should  be  explained,  however, 
that  July  1938  was  the  lowest 
month  for  CBS  in  the  two-year 
period  of  1937-38,  so  that  the  con- 
trast with  this  July  is  unusually 
great.  For  the  year  to  date,  CBS 
cumulative  billings  add  up  to  $19,- 
264,926,  showing  a  13.7%  increase 
over  the  billings  of  $16,949,912  for 
the  like  period  of  1938. 

Mutual,  which  in  July  showed  an 
increase  over  the  same  month  of 
the  previous  year  for  the  15th  con- 
secutive month,  had  a  gain  of 
29.6%,  only  slightly  higher  for 
July  than  for  the  entire  seven 
months  of  1939  over  1938.  Cumu- 
lative billings  for  this  year  total 
$1,840,818,  beating  by  21.9%  the 
$1,509,287  gross  MBS  billings  for 
the  same  part  of  1938. 


NBC,  with  a  gain  of  11%  for  the 
month,  has  a  7.9%  gain  for  the 
seven-month  period.  1939  billings 
so  far  total  $25,882,492,  as  com- 
pared with  $23,982,384  for  the 
same  part  of  last  year.  Broken 
down  into  the  two  NBC  networks, 
July  billings  were  $2,601,696  for 
the  Red  network  and  $681,859  for 
the  Blue.  For  the  year  to  date  Red 
billings  total  $19,835,843;  Blue 
billings  total  $6,046,649. 

Gross  Monthly  Time  Sales 
NBC 

9o  Gain 

1939      over  1938  1938 

Jan.   $4,033,900       6.3%  $3,793,516 

Feb.                  3,748,695       7.2  3,498,053 

March                4,170.852       9.6  3,806,831 

April                 3,560,984       7.6  3,310,505 

May                   3.702,102       8.4  3,414,200 

June                  3,382,404       5.7  3,200,569 

July                  3,283,555      11.0  2,958,710 

CBS 

Jan.                   2,674,057  —7.1  2,879,945 

Feb.                   2,541,542  —5.2  2,680,335 

March              2,925,684  —3.6  3,034,317 

April                 2,854,026  17.7  2,424,180 

Mav                   3,063.329  25.4  2,442,283 

June                  2,860,180  34.8  2,121,495 

July                  2,311,953  69.1  1,367,357 

MBS 

Jan.    315,078  16.7  269,894 

Feb.    276,605  9.2  253,250 

March    306,976  31.8  232,877 

April    262,626  38.6  189.545 

May    234,764  20.9  194,201 

June    228,186  12.7  202,412 

July    216,583  29.6  167.108 


NBC  Earnings  Factor 
In  RCA  Half-Year  Gain 

THAT  the  NBC  networks  continue 
to  be  a  major  factor  in  RCA's  in- 
come is  again  disclosed  in  the  six- 
month  income  statement  for  the 
period  ending  June  30,  just  re- 
leased by  David  Sarnoff,  RCA  pres- 
ident and  NBC  board  chairman. 
Although  RCA  does  not  break 
down  its  consolidated  statement  to 
show  the  income  and  profit  of  its 
subsidiaries,  the  RCA's  gross  In- 
come from  all  sources  for  the  first 
six  months  of  this  year  was  dis- 
closed as  $48,290,112  as  compared 
with  $45,254,304  for  the  same 
period  last  year. 

During  the  first  six  months  of 
this  year  the  NBC  networks  showed 
gross  time  sales  totaling  $22,598,- 
937  as  compared  with  $21,023,674 
for  the  same  period  last  year 
[Broadcasting,  July  15]. 

RCA's  net  profit  for  the  first  six 
months  of  this  year  were  $2,172,- 
201,  compared  with  $2,524,756  for 
the  same  period  last  year.  Earn- 
ings per  share  of  common  stock 
for  the  six-month  period  were  $.04, 
compared  with  $.066. 


HALF-YEAR  PROFIT 
OF  CBS  IISCREASES 

CBS  earned  a  net  profit  of  $2,771,- 
891.84  for  the  first  six  months  of 
1939,  according  to  a  consolidated 
income  statement  issued  by  the  net- 
work Aug.  2,  following  a  board  of 
directors  meeting  at  which  a  cash 
dividend  of  45  cents  was  declared 
for  each  outstanding  share  of  Class 
A  and  Class  B  stock  of  $2.50  par 
value.  Dividend  is  payable  Sept.  8 
to  stockholders  of  record  Aug.  25. 

Profit  for  the  six  months  period 
equaled  $1.62  per  share  of  stock, 
7.3%  above  the  $1.51  per  share 
earnings  for  the  first  half  of  1938. 
Gross  income  for  the  first  26  weeks 
of  1939  was  $20,129,210.56,  a  gain 
of  9.8%  over  the  gross  income  of 
$18,334,605.42  for  the  like  period 
of  1938.  Full  statement  follows: 


CALLING  MARS  was  a  stunt  on 
WOR,  Newark,  the  night  of  July 
27,  when  the  red  planet  was  only 
36,000,000  miles  from  the  earth, 
nearest  in  15  years.  Charles  Singer, 
WOR  transmitter  chief,  flashes  the 
code  signal  while  Dr.  Clyde  Fisher, 
curator  of  Hayden  Planetarium 
(right),  looks  on  and  Dave  Dris- 
coll,  special  features  announcer, 
tells  the  listening  audience  all 
about  the  experiment.  Idea  was  to 
beam  a  signal  straight  at  Mars, 
which  would  reflect  it  back  to 
earth  and  WOR's  receivers,  but  it 
evidently  got  sidetracked  in  the 
heavens,  for  after  Mr.  Singer  sent 
it  out,  nothing  more  was  heard 
of  it. 


Siinkist  on  31 

CALIFORNIA  FRUIT  GROW- 
ERS EXCHANGE,  Los  Angeles 
(Sunkist  oranges  and  lemons),  a 
heavy  user  of  radio  time,  through 
Lord  &  Thomas,  that  city,  on  Oct. 
30  starts  for  52  weeks,  a  thrice- 
weekly  quarter-hour  on  31  CBS 
stations,  Mon.,  Wed.,  Fri.,  6:15- 
6:30  p.  m.  (EST).  Type  of  pro- 
gram and  talent  to  be  utilized  has 
not  been  revealed.  The  series  will 
be  produced  under  direction  of 
James  Fonda.  This  will  be  the  first 
time  in  several  years  the  sponsor 
has  utilized  network  time,  and 
represents  an  important  departure 
on  the  part  of  a  West  Coast  adver- 
tiser. Transcribed  shows  and  an- 
nouncements have  been  used  in  re- 
cent years  by  the  Exchange  for  it.-j 
various  pi-oducts. 


Six  Months  Eiidcil 
July  2,  1938       -July  1.  193:* 
(26  weeks/        (26  weeks) 
518,334,605.42  820,129,210.56 
5,269,913.37  6,005.959.73 


Gross  Income  from  sale  of  facilities,  talent  and  wires 
Less:  Time  discounts  and  agency  commissions  

813,064.692.05  S14.123.250.8.'' 

Deduct: 

Operating   expenses    8  6,855,215.04 

Selling,   general   and  administrative  expenses   2,820,687.68 


8  7,463.912.98 
3.034.928.43 


9,675,902.72  10,498,841.41 


NBC  Keys  Expand 

COMBINED  billings  of  WEAF 
and  WJZ,  New  York  key  stations 
of  NBC's  Red  and  Blue  networks, 
respectively,  for  July  1939  were 
94%  higher  than  for  the  same 
month  of  1938,  NBC  reports.  June 
billings  were  71.8%  above  June 
1938.  These  gains  are  due,  the  net- 
work explains,  to  policy  changes 
that  now  permit  advertisers  to  use 
transcriptions  up  to  10  a.m.  and  to 
purchase  50-word  announcements 
before  8  a.m.,  and  to  the  establish- 
ment of  Woman  of  Tomorrow,  par- 
ticipation program,  on  WJZ. 


Net  Income  for  the  period  before  interest,  depreciation. 

Federal   income   taxes    and   miscellaneous   income           S  3,388,789.33  S  3,624,409.42 

Tnterest                                                                                   S      24.830.92  8  25.706.10 

Depreciation   -                                                   292.722.09  303.988.93 

Federal  income  taxes                                                                  560.210.66  618,510.97 

877,763.67  948,206.00 

8  2,511.025.66  8  2.676.203.42 

Miscellaneous  income  (net)   including  interest,  discount. 

dividends,  profit  and  loss  on  sale  of  securities                         67,166.35  95,688.42  , 

Net  Profit  for  the  period                                                  8  2.578.192.01  8  2.771.891.84  i 

Earnings  per  share                                                            8             1.51  8  1.62 

(Calculated  upon  the  1.708,723  shares  of  82.50  par  value 
stock  either  outstanding  at  July  1,  1939.  or  to  the  out- 
standing upon  completion  of  exchange  of  old  85.00  pat 
value  stock. )  \  '  ' 
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A  FuU-Time  Network 

Current  figures  show  Michigan  Radio  Network 
operating  a  weekly  total  of  119  hours — 271/0 
hours  sponsored  and  81^  sustaining. 

From  early  morning  until  midnight,  Key  Sta- 
tion WXYZ  supplies  its  seven  affiliates  with  a 
steady  flow  of  modern  entertainment. 

Part  of  this  entertainment  comes  direct  from 
NBC  Blue.  But  such  features  as  news,  Lone 
Ranger,  Green  Hornet,  the  Tiger  ball  game 
and  many  others  originate  in  key  station 
studios. 


Here,  Mr.  Time  Buyer  is  a  real  network — six 
years  in  full  time  operation,  using  only  Class 
A  lines — reversible,  too — and  with  the  only 
actual  primary  coverage  of  Michigan's  eight 
population  centers. 

Let  us  plan  with  you  for  best  results  over 
Michigan  Radio  Network.  Write! 

King^Trendle 

BROADCASTING  CORPORATION 
DETROIT 
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FCC  Authorizes 
Fulltime  Regional 
In  Akron  on  1530 

Locals  for   Sault  Ste.  Marie 

And  Yuma  Also  Are  Granted 

THE  FIRST  new  fulltime  regional 
station  to  be  authorized  in  tlie  last 
13  months  was  granted  Summit 
Radio  Corp.,  Akron,  0.,  in  a  de- 
cision of  the  FCC  Aug.  8  in  which 
it  reconsidered  a  denial  of  last 
May  11  and  issued  a  construction 
permit  for  1,000  watts  on  1530 
kc,  effective  Aug.  15.  On  the  same 
day  the  Commission  authorized  new 
locals  in  Yuma,  Ariz.,  and  Sault 
Ste.  Marie,  Mich.,  and  issued  pro- 
posed findings  approving  a  new 
station  in  Ashland,  Wis. 

Although  the  Commission  thus 
far  this  year  has  authorized  a  total 
of  37  new  stations,  and  issued  pro- 
posed findings  approving  about  a 
half-dozen  more  which  must  be 
finally  acted  upon  later,  all  have 
been  local  low  power  outlets  with 
the  exception  of  an  occasional  day- 
time regional  grant. 

The  last  new  fulltime  regional  to 
be  granted  was  on  July  1,  1938, 
when  the  FCC  authorized  KWFT, 
Wichita  Falls,  Tex.,  which  began 
operating  last  month  with  250 
watts  nignt  and  1  kw.  day  on  620  kc. 

The  new  station  in  Akron  will 
be  headed  by  S.  Bernard  Berk,  lo- 
cal attorney  and  electrical  appli- 
ance shop  owner,  who  will  be  presi- 
dent of  the  company  and  owner  of 
12  out  of  250  authorized  shares  of 
stock.  His  wife  will  be  secretary, 
holding  50  shares.  Other  stockhold- 
ers are  Lily  G.  Mendelsohn,  of 
Cleveland,  sister  of  Mrs.  Berk,  50 
shares;  Mary  M.  Harvey,  wife  of 
a  local  judge,  64  shares;  David 
Kyman,  Cleveland,  66  shares;  Don- 
ald Gottwald,  Akron  attorney,  5 
shares. 

New  Yuma  Station 

The  new  station  in  Yuma  was 
granted  without  hearing  to  Yuma 
Broadcasting  Co.,  and  was  author- 
ized to  use  100  watts  night  and  250 
day  on  1210  kc.  Stockholders  are 
KTAR  Broadcasting  Co.,  operator 
of  KTAR,  Phoenix,  and  KVOA, 
Tucson,  45%;  John  H.  Huber,  local 
jeweler,  president  of  the  corpora- 
tion, 15%;  R.  N.  Campbell,  at- 
torney, vice-president  and  trea- 
surer, 25%;  D.  Morgan  Campbell, 
attorney,  secretary,  15%. 

The  Yuma  grant  was  made  de- 
spite the  fact  that  a  hearing  has 
been  scheduled  for  Sept.  25  on  the 
application  of  E.  B.  Sturdivant, 
manager  of  KUMA,  Yuma  local, 
seeking  the  present  facilities  of 
KUMA,  which  was  ordered  to  for- 
feit its  license  several  months  ago 
because  of  alleged  misstatements  to 
the  Commission  relative  to  owner- 
ship. KUMA  at  present  is  operat- 
ing on  a  temporary  license  pending 
hearing. 

Soo,  Mich,  and  Ashland,  Wis. 

The  Sault  Ste.  Marie  grant  was 
to  Hiawathaland  Broadcasting  Co., 
authorized  to  use  100  watts  night 
and  250  day  on  1200  kc.  Officers 
and  stockholders  are  Vernon  W. 
Arkins,  local  insurance  agent,  pres- 
ident, 65% ;  George  A.  Osborn, 
publisher  of  the  Sault  Ste.  Marie 
News,  vice-president  and  treasurer, 
33%;  Sherwin  M.  Overholt,  whole- 
sale baker,  2%. 

The  proposed  findings  approving 
a  new  station  in  Ashlrnd,  Wis., 
which  is  the  equivalent  of  a  grant 


DIXIE  CLIPPER  Transatlantic 
passengers  Aug.  2  included  Frank 
E.  Mason,  NBC  vice-president  in 
charge  of  the  international  division 
and  information  department,  and 
Mrs.  Mason,  who  will  combine  bus- 
iness with  pleasure  during  a  six- 
week  vacation.  While  touring 
England,  France,  Germany  and 
Italy,  Mr.  Mason  will  study  recep- 
tion characteristics  of  American 
shortwave  programs. 


Food  Firm  Colds  Time 

WHEN  Standard  Brands  Inc.,  New 
York,  and  Rudy  Vallee  dissolve 
their  10-year  relationship,  follow- 
ing the  Sept.  28  broadcast,  the  firm 
will  retain  the  Thursday  night 
NBC-Red  network  time,  substitut- 
ing a  new  Hollywood  originating 
show  for  Royal  Gelatin  and  Fleisch- 
mann's  Yeast,  with  J.  Walter 
Thompson  Co.  producing.  New  pro- 
gram will  continue  to  be  heard 
Thursday,  7-8  p.m.  (EST). 


THIRTEEN  local  stations  were 
authorized  Aug.  8  by  the  FCC  to 
increase  their  night  power  from 
100  to  250  watts  in  the  first  grants 
under  the  new  rules  and  regula- 
tions, which  became  effective  Aug. 
1.  The  horizontal  increases  are  the 
forerunners  of  many  others  con- 
templated, upon  proper  applica- 
tion, for  local  stations  as  well  as 
for  regionals  in  the  new  station 
classifications. 

The  FCC  authorized  WXYZ,  De- 
troit, and  WTAG,  Worcester,  to 
increase  their  day  powers  from 
1,000  to  5,000  watts.  No  action  was 
taken  on  pending  applications  from 
regional  stations  to  increase  night 
powers  to  5,000  watts  under  the 
new  rules.  It  is  expected  such 
grants  will  be  held  in  abeyance  un- 
til the  next  FCC  meeting,  not  yet 
scheduled,  or  possibly  until  the  full 
FCC  reconvenes  on  Sept.  5. 

WXYZ,  key  station  of  the  Michi- 
gan Network,  and  an  NBC  Blue 
outlet,  was  authorized  to  move  its 
transmitter  locally,  install  new 
equipment  and  a  vertical  radiator 
and  increase  its  power  to  the  day 
regional  maximum  on  1240  kc. 
WTAG,  NBC-Red  and  Yankee  out- 
let, received  a  similar  authoriza- 
tion except  that  it  will  not  relo- 
cate its  transmitter.  It  operates  on 
580  kc. 


unless  objections  are  raised,  au- 
thorizes construction  by  WJMS  Inc. 
of  a  fulltime  100  watter  on  1370 
kc.  WJMS  Inc.  is  also  the  licensee 
of  WJMS,  Ironwood,  Mich.,  which 
is  controlled  by  William  L.  John- 
son, of  Escanaba,  Mich.,  president. 
Upper  Peninsula  manager  for  the 
Michigan  Liquor  Control  Commis- 
sion, and  N.  C.  Ruddell,  manager 
of  WJMS.  A  member  of  its  board 
and  a  stockholder  also  is  Frank  E. 
Hook,  Congressman  from  the  12th 
Michigan  district. 


Three  Greenvilles 

LUCKY  is  the  town  named 
Greenville,  for  two  of  them 
got  CP's  in  recent  weeks  for 
new  local  stations,  namely, 
the  North  Carolina  and  the 
Mississippi  Greenvilles.  There 
is  already  a  station  in  Green- 
ville, S.  C.  The  former  50- 
watt  local  in  Greenville,  Tex., 
however,  last  year  lost  its  li- 
cense. 


Call  Letters  Assigned 

CALL  letters  have  been  assigned 
by  the  FCC  to  most  of  the  11  new 
stations  authorized  for  construction 
July  12-13  [Broadcasting,  July 
15]  and  the  five  new  stations  au- 
thorized July  26-27  [Broadcasting, 
Aug.  1].  In  the  former  group  calls 
have  been  assigned  as  follows: 
WSPB,  Sarasota,  Fla.;  WMGA, 
Moultrie,  Ga.;  WESX,  Salem, 
Mass.;  KHAS,  Hastings,  Neb.; 
WFIG,  Sumter,  N.  C;  KVIC,  Vic- 
toria, Tex.;  KWBD,  Plainview, 
Tex.  In  the  latter  group  the  calls 
thus  far  issued  are  KWFC,  Hot 
Sprin"-s,  Ark.;  WJPF,  Herrin,  111.; 
WJPR,  Greenville,  Miss.;  WHUB, 
Cookeville,  Tenn.  Call  letters  of  the 
new  station  at  Panama  City,  Fla., 
authorized  June  27,  will  be  WRSR. 


Local  stations  granted  the  initial 
power  increases  to  250  watts  at 
night  ai-e:  WHAI,  Greenfield, 
Mass.;  WJLS,  Beckley,  W.  Va.; 
WLVA,  Lynchburg,  Va.;  WBLK, 
Clarksburg,  W.  Va.;  KTOK,  Okla- 
homa City;  WACO,  Waco,  Tex., 
WLAK,  Lakeland,  Fla.;  WSJS, 
Winston-Salem,  N.  C;  WLBC, 
Muncie,  Ind.;  WEMP,  Milwaukee; 
WCLO,  Janesville,  Wis.;  WSBC, 
Chicago;  WEBR,  Buffalo. 

In  proposed  findings  Aug.  8,  the 
FCC  announced  it  would  deny  the 
application  of  WMBR,  Jacksonville, 
for  a  change  in  frequency  from 
1370  to  1120  kc,  and  an  increase 
in  power  from  100  watts  night,  and 
250  watts  day  to  500  watts  night 
and  1000  watts  day  unlimited 
time. 

Louisville  Denials 

In  a  similar  action,  the  FCC  an- 
nounced it  proposed  to  deny  the 
application  of  WGRC,  New  Albany, 
Ind.,  to  shift  from  1370  to  880  kc, 
with  250  watts  unlimited  time  in- 
stead of  250  watts  daytime  only, 
as  well  as  the  application  of  Gate- 
way Broadcasting  Co.,  Louisville, 
for  a  new  station  on  880  kc.  with 
500  watts  unlimited  time.  It  stated 
that  WGRC  and  the  proposed  Gate- 
way station  would  be  limited  in 
coverage  and  would  not  render  pri- 
mary service  to  the  metropolitan 
district  of  Louisville,  contrary  to 
allocation  principles. 

Under  FCC  procedure,  all  par- 
ties in  cases  in  which  proposed 
findings  are  issued  have  20  days 
within  which  to  file  exceptions  and 
request  oral  arguments  on  the  pro- 
posed reports. 

Adoption  of  its  final  order  grant- 
ing WALA,  Mobile,  a  construction 
permit  to  increase  its  night  power 
from  500  to  1,000  watts,  install  a 
vertical  radiator  and  move  its 
transmitter  site  locally,  also  was 
announced,  effective  Aug.  9. 


WPEN  Transfer 
Approved  by  FCC 

Sale  of  KHBG,  Okmulgee,  and 

WSAV,  Savannah,  Granted 

THREE  transfers  of  ownership  of 
broadcasting  stations  were  author- 
ized by  the  FCC  Aug.  8,  permitting 
new  owners  to  take  over  WPEN, 
Philadelphia;  KHBG,  Okmulgee, 
Okla.,  and  WSAV,  Savannah,  Ga. 

WPEN  was  transferred  from 
the  estate  of  the  late  John  Iraci, 
onetime  owner  also  of  WOV,  New 
York,  to  Arde  Bulova,  New  York 
watch  manufacturer  and  broadcast 
station  owner  who  last  vear  also 
purchased  WOV.  The  FCC  decision 
authorized  transfer  of  the  remain- 
ing 60%  stock  in  WPEN  to  Mr. 
Bulova  for  $160,000,  giving  him 
full  ownership.  WPEN  operates 
fulltime  with  1,000  watts  on  920  kc. 

Okmulgee  Transfer 

KHBG  has  been  acquired  by  new 
owners  in  a  deal  whereby  each  of 
the  present  four  shareholders 
transfers  his  stock  for  $100  per 
share  to  four  other  persons.  Ap- 
plication for  the  transfer  was  made 
late  in  July  [Broadcasting,  Aug. 
1]  and  the  transfer  of  the  100-watt 
daytime  station  on  1210  kc.  was 
granted  without  a  hearing.  The 
new  owners  are  Mrs.  Paschal  Bu- 
ford,  sales  manager  of  the  station 
and  wife  of  the  manager,  41  shares; 
Sam  W.  Ross,  vice-president  of 
Premier  Oil  Co.  and  bank  director, 
25  shares;  Mrs.  S.  P.  Ross,  16 
shares;  Paschel  Buford,  10  shares. 

Also  granted  without  hearing 
was  the  application  of  Arthur  Lu- 
cas, holding  a  construction  permit 
to  build  WSAV  in  Savannah,  using 
100  watts  on  1310  kc,  to  transfer 
part  of  his  holdings  in  the  com- 
pany. Mr.  Lucas,  owner  of  a  chain 
of  Georgia  theaters  and  part  owner 
of  WRDW,  Augusta,  retains  151 
shares  in  WSAV  Inc.,  and  assigns 
119  shares  to  Harben  Daniel,  com- 
mercial manager  of  WSM,  Nash- 
ville, and  30  shares  to  Aaron  Shel- 
ton,  WSM  engineer. 

In  another  routine  decision  the 
Commission  authorized  the  assign- 
ment of  WMBI,  Chicago,  from  a 
company  known  as  the  Moody  Bible 
Institute  Radio  Station  to  the 
Moody  Bible  Institue  of  Chicago. 


New  KDRO  at  Sedalia 

AUTHORIZED  for  construction 
last  April,  the  new  KDRO,  Sedalia, 
Mo.,  100  watts  night,  and  250  day 
on  1500  kc,  will  begin  operation 
early  in  September,  according  to 
Robert  A.  Drohlich,  who  will  man- 
age the  station  and  who  is  its  co- 
owner  with  his  brother,  Albert  S. 
Drohlich.  The  latter  will  be  in 
charge  of  sales  promotion,  and  a 
staff  of  16  has  been  employed,  in- 
cluding C.  Laverne  Omer,  former- 
ly with  WREN,  Lawrence,  Kan., 
chief  engineer;  Randall  Jessee,  for- 
mer manager  of  KWOC,  Poplar 
Bluff,  Mo.,  program  director,  and 
Sam  Booth,  formei'ly  with  WJEJ, 
Hagerstown,  Md.,  commercial  man- 
ager. RCA  equipment  is  being  in- 
stalled throughout  vsdth  a  164-foot 
Truscon  vertical  radiator. 


R.  EARLY  WILLSON,  part  owner 
of  KABC,  San  Antonio,  in  partner- 
ship with  Earl  Cullum,  Dallas  con- 
sulting engineer,  and  T.  W.  Davis, 
has  applied  to  the  FCC  for  a  new  lo- 
cal station  in  Dallas  to  operate  on 
1370  kc. 


13  Stations  Get  250  w.  ISight  Power; 
WXYZ  and  WTAG  Granted  5kw.  Day 
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k  V  o  Q 


BOB  WILLS  AND  HIS  TEXAS 
PLAYBOYS 

Brunswick  and  Vocalion  Rec- 
ords. Five  years  with  KVOO,  6 
half  hours  weekly  for  Playboy 
Flour. 


RAY  WHITLEY  AND  COMPANY 

RKO  Pictures.  World  Broadcast- 
ing System,  Decca  Records  and 
American  Record  Corporation. 
8  years  with  Madison  Square 
Garden  Rodeo.  KVOO  Saddle 
Mountain  Roundup. 


HERALD  GOODMAN- 
TENNESSEE  VALLEY  BOYS 

RCA-Victor  and  Bluebird  Rec- 
ords; Brunswick  and  Vocalion 
Records;  Gennett  Laboratories; 
N.  Y.  Recording  Laboratory. 
NBC,  CBS,  WSM  Grand  Ole 
Opry  and  KVOO  Saddle  Moun- 
tain Roundup. 


ROWDY  WRIGHT  AND 
HIS  JOLLY  COWBOYS 

American  Record  Corporation. 
NBC,  CBS,  Don  Lee  Network 
and  KVOO  Saddle  Mountain 
Roundup. 


These  headliners,  regular  KVOO  talent,  are  in  demand 
with  recording  companies  and  folks  who  have  bought 
approximately  250,000  of  their  records! 

They  are  surrounded  by  other  KVOO  artists  who  are 
making  records  in  popularity  on  Oklahoma's  most 
powerful  station! 


KVOO  offers  outstanding  local  talent  plus  the 
choice  of  both  Red  and  Blue  NBC  Network  pro- 
grams. This  explains  the  tremendous  popularity 
of  Oklahoma's  most  powerful  station.  KVOO 
blankets  a  75-mile  radius  around  Tulsa  which 
contains  40%  of  Oklahoma's  population,  fur- 
nishing 43%  of  Oklahoma's  buying  power  and 
44%  of  Oklahoma's  actual  retail  sales.  Cover 
Oklahoma's  greatest  market  with  KVOO! 

Unlimifed  Time 
25,000  WATTS         BOTH  NBC  NETWORKS 

EDWARD   PETRY  AND  COMPANY 

National  Representatives 
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How  Stations  Will  Have  to  Devise  Program  Logs  to 


studio  used   Station  identification  and  announcement  texts  (See  Column  4;:    Code  (1)  

(All  time  shown  is  to  be  local  time  of  the  studio  for  whose  programs  this  log  is  prepared  (see  columns  5  and  6)  i.    Check  the  time  belt  in  which  operated   Eastern  (       ),  Central  (  ), 


Announcer   .on  M.;    Announcer  on  M.; 

Announcer  off  M.;    Announcer  off  M. ; 


Line  Number 

(1)  Name  of  commercial  time  user  (by  which 
introduced  or  announced)  or 

(2)  Name  of  producer  of  sustaining  broad- 
cast (network,  hook-up  group,  or  station) 

(1)  Principal  performer  (if  per- 
sonal rendition) 

(2)  Identity    of    recording  (if 
mechanical  rendition! 

Station 
identification 

Time  of 
beginning  the 
broadcast 

Time  devoted  to  each  source  of  production 

2 

Chain  broadcast 
(network  and 
hook-up  J 

Local  broadcast 
(includes  programs 
produced  for  chains 

but  only  if  also ' 
broadcast  locally) 

Total 
broadcast  time 
(Cols.  7-8  plus 
Cols.  9-10; 

Time 

Code 

A.M. 

P.M. 

Hrs. 

Min. 

Hrs. 

Min. 

Hrs. 

Min. 

1 
2 
3 
4 

V 

A 

48 
49 
50 

a) 

(Forwarded) 

(2) 

(3) 

(4) 

(,5) 

(6) 

(7) 

(8) 

(9; 

(10) 

(11) 

(12; 

1 
2 
3 
4 

T 

A 

48 
49 
50 

*  *  * 

*  ♦  * 

*  *  * 

*  ★  ★ 

* 
★ 

* 
* 

* 
* 

★ 
* 

* 
* 

* 
★ 

* 
★ 

★ 
* 

★ 
* 

★ 
* 

(Forward) 

Total 

(*)  Major  type  code  (Col.  13) :  Minor  group  code  (Col.  14) : 


A     (Music)   1  (Serious);  2  (Light);  3  (Popular);  4  (Other). 

B     (Drama)   1  (General  drama);  2  (Comedy  plots);  3  (Drama  for  children);  4  (Other  drama  types). 

C     (Variety)   (No  minor  type  groups). 

D     (Talks  and  discussions)   1  (Social  and  economic);  2  (Literature,  history,  general  culture);  3  (Household  and  other  subjects  of  special  interest  to  women);  4  (Farm  management  and 

other  subjects  of  special  interest  to  farmers);  5  (Political);  6  (Other  talks  and  discussions). 


WHAT  NEW  LOG  RULE  MEANS 


WBAX  REVOCATION 
ORDERED  BY  FCC 

A  THIRD  revocation  order,  issued 
pursuant  to  the  recently  established 
FCC  policy  of  taking  direct  action 
in  extreme  cases,  was  announced 
Aug.  8  by  the  FCC  in  citing 
WBAX,  Wilkes-Barre,  Pa.,  to  show 
cause  why  its  license  should  not 
be  revoked  because  of  "circum- 
stances in  re  management  and  con- 
trol of  station".  Notice  was  served 
on  John  H.  Stenger  Jr.,  licensee, 
and  is  understood  to  grow  out  of 
a  lease  arrangement  under  which 
Glenn  D.  Gillett,  Washington  con- 
sulting engineer,  seeks  to  clear  up 
his  financial  interest  in  the  sta- 
tion. 

In  another  action  Aug.  8  the 
FCC  announced  it  had  dismissed 
the  application  of  Mr.  Stenger,  and 
of  the  assignor,  Stenger  Broad- 
casting Corp.,  for  transfer  of  the 
license  because  the  application  does 
not  meet  the  requirements  of  the 
rules  of  the  Commission  "in  that 
it  is  not  executed  by  both  the  as- 
signor and  the  assignee."  "The  as- 
signor refuses  to  sign  said  appli- 
cation", the  FCC  stated. 

A  show  cause  revocation  order 
was  issued  earlier  this  year  against 
KUMA,  Yuma,  Ariz.,  and  has  been 
set  for  hearing  Sept.  25  in  Yuma 
before  Commissioner  Norman  S. 
Case.  Last  month  the  FCC  issued  a 
similar  order  in  the  case  of  WLTH, 
Brooklyn,  cited  because  of  alleged 
failure  to  heed  instructions  relat- 
ing to  equipment  essential  to  avoid 
interference  with  Coast  Guard  ra- 
dio operations. 


TELEVISION  demonstrations  by 
RC-\  are  to  be  a  feature  of  the  Ca- 
nadian National  Exposition  in  To- 
ronto Aug.  2~)  to  Sept.  9. 


CONFUSION  among  stations  as  to 
how  they  can  comply  with  the  re- 
quirements of  the  FCC  which  be- 
came effective  Aug.  1,  governing 
maintenance  of  program  logs,  may 
be  relieved  to  some  extent  by  the 
guide  shown  above.  Though 
there  has  been  a  storm  of  protest 
from  stations  because  of  the  in- 
finite detail  required,  the  rule 
nevertheless  is  now  effective,  and 
until  there  is  some  oflficial  modifi- 
cation, stations  must  be  in  a  posi- 
tion to  show  the  data  required  by 
the  rule. 

The  rule  ,(3.90),  under  para- 
graph a  (2),  specifies  that  an  entry 
shall  be  made  briefly  describing- 
each  program  broadcast,  such  as 
"music",  "drama",  "speech"  etc., 
together  with  the  name  or  title 
thereof,  and  the  sponsor's  name, 
with  the  time  of  beginning  and 
ending.  It  also  requires  that,  if  a 
mechanical  record  is  used,  the  en- 
try shall  show  the  exact  nature 
thereof  such  as  "record",  "tran- 
scription" etc.,  together  with  the 
name  or  title  of  each,  and  the  time 
it  is  announced  as  a  mechanical 
record. 

The  form  shown  herewith  is  sug- 
gested only  as  a  guide,  which  will 
supply  the  information  now  re- 
quired by  the  Commission.  Though 
it  is  not  an  official  document,  it 
nevertheless  follows  the  views  of 
that  agency.  Any  variation  of  it, 
supplying  equivalent  data,  it  is  as- 
sumed, will  serve  the  FCC's  pur- 
pose. 

The  FCC  has  not  published  or 
authorized  a  standard  form  of  log, 
concluding  that  stations  should  be 


left  to  their  own  devices  to  supply 
the  data.  While  Broadcasting  feels 
the  log  requirements  are  unreason- 
able because  of  the  hardship  im- 
posed on  all  stations,  principally 
smaller  stations  which  may  find  it 
necessary  to  add  personnel  for  the 
purpose,  it  publishes  this  sample 
in  the  hope  that  it  may  help  sta- 
tions in  devising  a  log  to  meet  the 
requirements.  It  procured  the  ad- 
vice of  the  FCC  in  connection  with 
the  log  requirements. 

In  addition  to  the  announcement 
requirements  under  3.90  (a)  (-2) , 
which  is  the  principal  rule,  that  re- 
quired under  paragraph  (1)  speci- 
fies an  entry  of  the  time  each  sta- 
tion identification  announcement 
(call  letters  and  location)  is  made. 
Provision  is  made  in  the  log,  shown 
herewith,  for  this  notation,  through 
the  use  of  an  appropriate  code 
which  will  denote  the  exact  expres- 
sion used. 

Sponsor  Identification 

The  program  log,  under  para- 
graph (3).  requires:  "An  entry 
showing  that  each  sponsored  pro- 
gram broadcast  has  been  announced 
as  sponsored,  paid  for,  or  furnished 
by  the  sponsor".  This  has  caused 
consternation  because  of  the  effect 
it  may  have  on  participating  pro- 
grams, spot  and  station-break  an- 
nouncements. The  question  of  pos- 
sible new  styling  of  such  announce- 
ments, wherein  the  actual  name  of 
the  sponsor  will  be  used  has  arisen 
in  the  past  [Broadcasting,  June  1] 
but  there  has  been  no  actual  test  of 
the  requirement. 


In  the  sample  log  depicted  here- 
with, the  first  two  columns  only 
identify  the  program.  This  is  to  he 
answered  by  supplying  the  name 
used  in  the  announcement,  such  as 
"Jell-0  Hour— Jack  Benny";  "Sun 
Dial  —  Jack  Adams";  or  "Sports 
Review" — (name  of  commenta- 
tor)". In  this  same  column,  the 
title  of  every  record  or  transcrip- 
tion performed  must  be  shown. 
This  need  not  give  the  actual  title. 
It  will  be  sufficient  to  list  the  manu- 
facturer's catalog  number,  or  the 
station's  library  number,  or  any  no- 
tation that  will  enable  the  station 
at  a  later  date  to  furnish  the  desig- 
nation of  the  recording. 

Infinite  Detail  Required 

The  second  column  yields  the 
source  of  production  (such  as  CBS, 
NBC,  MBS,  regional,  network,  or 
local  or  remote  studio).  The  time  of 
beginning  each  broadcast  period  is 
to  be  noted,  according  to  A.M.  or 
P.M.  designation.  In  the  case  of 
records  or  announcements,  the  be- 
ginning time  of  the  broadcast  will 
be  construed  as  the  time  of  start- 
ing the  record  or  of  making  the 
announcement. 

Called  for  next  is  the  total  time 
in  the  program  taken  from  net- 
works, shown  in  hours  and  min- 
utes; the  total  of  all  other  time  to 
be  shown  in  the  "local"  column. 
Simultaneously,  the  total  of  each 
of  these  items  goes  into  the  "com- 
mercial" or  "sustaining"  columns. 
The  next  adjacent  columns  will 
show  the  methods  of  rendition. 
These  will  denote  the  number  of 
minutes  for  each  bracket,  such  as 
live  talent,  records,  transcriptions 
and  announcements,  regardless  of 
whether  they  are  local  or  from  a 
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Code  (2   „   Code  (3;  -   Code  (4)  „  

Mountain  (  Pacific  (       ),  Standard  (       ),  Daylight  Saving  (       ).  Sheet  „  Date   _  _  _  Year  19. 


Announcer  _  on  M. 


Announcer  _    _  off_  M. 


o 

E 
s 
Z 

Description  of 
each  type  of 
matter  broadcast 

Total  broadcast  lime 
(Cols.  15  to  18,  incl. 
must  equal  Cols.  11  and  12 

Time  devoted  to  each  method  of  program  rendition 
(  Cols.  19  to  28  incl.  must  equal  Cols.  11  and  12) 

Number  of 
commercial 
station-break 
announcements 

Commodity,  service, 
or  subject  advertised 
on  commercial 
broadcast 

XI 

E 

Z 
o 
_c 

Program  periods  (5  minutes  or  more^ 

Announcements  (except 
station  breaks') 

Total  sus- 
taining time 

Total  com- 
mercial time 

Personal 
rendition 
(Live  talent) 

Mechanical  rendition 

Personal 
rendition 
(Live  talent) 

Mechani(^l 
rendition 

Code 

Records 

Electrical 
transcriptions 

Major 
type 

Minor 
group 

Hrs.    !  Min. 

1 

Hrs. 

Min. 

Hrs. 

Min. 

Hrs. 

Min. 

Hrs. 

Min. 

No. 

Min. 

No. 

Min. 

 — 

(13^ 

i.l4  1 

(15 1 

(161 

(17) 

(181 

(191 

(20) 

(21) 

(22) 

(23) 

(24) 

(25) 

(26) 

(27) 

(28) 

(29) 

(30) 

1 

2 
3 
4 

Y 
1 

48 
49 
50 

I 

3 
4 

1 
t 

48 
49 
50 

* 

Ik- 

* 
* 

* 

* 

* 
* 

* 
★ 

* 
★ 

* 
* 

* 
* 

* 
* 

* 
♦ 

* 
* 

* 
* 

* 
* 

* 
* 

* 
★ 

♦ 
* 

* 
♦ 

★ 
* 

(*)  Major  type  code  Col.  13.i :  Minor  group  code  (Col.  14  i : 

E     iXews^   1  (.General  news  reports  and  special  news  bulletins);  2  (.Sport  flashes);  3  (Sports  resumes);  4  (Sports,  eye-witness  events);  5  (Meetings,  conventions,  and 

other  narrator  eye-witness  occasions  of  ci\ic  interest) ;  6  (Other  eye-witness  narrator  events) ,  7  (Market,  crop,  weather  news). 

F     I  Religion  and  devotion)   (No  minor  type  groups). 

G     (  Miscellaneous  types)   (  No  minor  type  groups  . 


Broadcasters  Confer  With  FCC  in  Effort 
To  Clear  Up  Log  Analysis  Requirements 


network.  On  this  basis,  a  quarter- 
hour  local  commercial  a  n  d  a 
quarter-hour  netDS'^ork  sustaining, 
if  both  are  live  talent,  will  go  in 
the  personal  rendition  column. 

No  fear  need  be  felt  that  these 
notations  will  become  confused,  be- 
cause the  form  provides  that  when 
an  amount  of  time  is  shown  as 
either  network  or  local,  the  same 
amount  of  time  is  shown  as  com- 
mercial or  sustaining,  and  a  like 
amount  is  shown  as  either  live 
talent  or  mechanical,  all  on  the 
same  line. 

It  ■  is  suggested  that  announce- 
ments (except  station  break  com- 
mercials) be  measured  as  they 
were  in  the  FCC's  last  question- 
naire, where  they  were  timed  at 
100  words  per  minute,  unless  the 
station  itself  has  a  different  rating. 
Station-break  commercials  are  to 
be  counted  numerically  only,  and 
not  measured  for  elapsed  time.  The 
final  column  calls  for  the  name  of 
the  principal  commodity  or  service 
identified  in  the  commercial  credit. 

For  summarization,  when  the 
broadcast  day  is  completed  and  the 
log  closed,  each  of  the  various  col- 
umns would  have  to  be  justified  and 
analyzed  for  the  total  time  for  each 
classification. 


Prof.  Quiz  Shifted 

CBS  •«"ill  shift  Professor  Quiz  on 
Aug.  18  from  the  Saturday  night 
spot  it  has  occupied  for  several 
years  to  the  7:30-8  p.m.  period  on 
Fridays.  Move  is  to  accustom  the 
program's  audience  to  the  Friday 
evening  position  while  it  is  broad- 
cast on  a  sustaining  basis,  so  there 
will  be  an  established  Friday  au- 
dience when  Procter  &  Gamble 
takes  over  the  program  Sept.  8 
for  Drene  and  Teel. 


CLEARING  UP  of  confusion  grow- 
ing out  of  requirements  for  main- 
tenance of  complete  operating  logs 
by  stations  under  the  new  FCC 
mles  and  regulations,  which  be- 
came effective  Aug.  1,  is  the  objec- 
tive of  current  discussions  be- 
tween broadcasters  and  the  FCC. 

An  informal  conference  dealing 
with  the  proposed  FCC  progi'am 
survey,  following  generally  the  pat- 
tern of  studies  undertaken  during 
the  last  two  years,  was  held  in 
Washington  Aug.  2.  Discussion  of 
the  log  requirements,  particularly 
in  connection  with  the  listing  of 
phonograph  recording  titles  and 
details,  soon  reopened  the  whole  log 
maintenance  problem.  Because  of 
the  inter-relation  of  the  matters, 
there  also  came  into  the  conversa- 
tion the  requirement  under  Sec- 
tion 317  of  the  Communications 
Act  making  mandatory  specific  an- 
nouncement of  sponsorship  of  all 
commercials,  including  spot  an- 
nouncements and  participating  pro- 
gi-ams  [Broadcasting.  June  1]. 

The  informal  discussion  was  par- 
ticipated in  by  William  J.  Xorfieet. 
FCC  chief  accountant,  DeQuincy  V. 
Sutton,  FCC  accountant,  and  Frank 
M.  Utter,  research  and  statistical 
expert  in  Mr.  Norfleet's  depart- 
ment. Participating  in  behalf  of 
the  industry  were  Walter  .J.  Damm. 
managino;  director  of  WTMJ,  Mil- 
waukee; Edwin  M.  Spence,  NAB 
secretary-treasurer;  Dr.  Frank  M. 
Stanton,  CBS  research  head,  and 
Hugh  Be\ille.  NBC  chief  statis- 
tician. 

Because  of  differences  of  opinion 


over  the  scope  of  the  proposed  pro- 
gram questionnaire,  which  would 
cover  a  typical  week  of  1939,  it  was 
concluded  that  there  should  be  fur- 
ther discussions  v/ithin  a  fortnight. 
Meanwhile,  Mr.  Damm  volunteered 
to  make  a  complete  "minute-by- 
minute"  analysis  for  a  day  of 
WTMJ  programs  to  ascertain  how 
well  this  detailed  data  can  be  sup- 
plied. 

The  FCC  also  will  undertake  ad- 
ditional study  of  the  matter  prior 
to  the  next  informal  discussion. 

The  week  selected  for  the  pro- 
gram survey  will  fall  before  the 
end  of  the  year.  Stations  will  be 
given  advance  notice,  it  is  pre- 
sumed. The  detailed  log  entries  re- 
quired under  the  new  rules  would 
make  possible  the  type  of  survey 
the  FCC  has  in  mind,  it  was  said. 

What  Commission  Seeks 

While  no  formal  view  was  ex- 
pressed by  FCC  officials,  it  became 
apparent  that  beginning  in  1940 
the  Commission  will  seek  to  have 
the  program  sur^'eys  cover  one 
week  of  each  quarter  of  the  year. 
In  that  fashion,  it  would  be  en- 
abled to  appraise  the  seasonal 
peaks  and  valleys  in  station-net- 
work programing  operations.  The 
program  logs  would  make  this  pos- 
sible, it  is  held. 

The  financial  questionnaire  cov- 
ering 1939  also  is  in  the  process  of 
final  preparation.  The  newest  draft 
probably  will  be  submitted  shortly 
to  the  NAB  Accounting  Committee 
for  discussion,  in  line  •wdth  the 
stated  FCC  effort  of  causing  least 


FCC  Modifies  Routine 
Commission  Procedure 

TO  FORESTALL  repetitions  of 
actions  by  individual  commission- 
ers involving  basic  policy  matters 
such  as  gi'ants  of  full  time  under 
the  guise  of  temporary  authoriza- 
tions, the  FCC  has  ordered  modifi- 
cation of  its  procedure  governing 
routine  functions  of  individual  com- 
missioners. 

The  first  of  a  series  of  contem- 
plated steps  designed  gradually  to 
transfer  routine  work  from  com- 
missioners to  the  staff,  was  the 
adoption  July  31  of  administrative 
order  "No.  2"  governing  such  pro- 
cedure. Considerable  additional  rou- 
tine was  assigned  to  the  Secretary 
in  lieu  of  individual  commissioners. 
Most  significant,  however,  was 
amendment  of  Paragi-aph  4,  deal- 
ing with  specific  functions  of  indi- 
vidual commissioners  on  routine 
matters.  A  clause  was  inserted  in 
this  paragraph  specifying  that  ap- 
plications for  special  temporary 
authorization  be  handled  in  a  man- 
ner "not  inconsistent  with  the  estab- 
lished policy  of  the  Commission." 

In  one  instance — granting  of  full 
time  to  WDGY,  Minneapolis — first 
authorized  by  Commissioner  George 
H.  PajTie — it  was  alleged  that  the 
action  was  inconsistent  with  Com- 
mission policy,  particularly  in  the 
light  of  the  Havana  Agreement. 
The  station  is  regularly  authorized 
for  daytime  operation  and  was 
given  a  temporary  full  time  grant. 

possible  hardship  in  connection 
with  its  questionnaire  studies.  The 
industry  survey  on  emplojmient, 
third  of  the  units  which  make  up 
the  annual  FCC  studies,  has  not 
caused  any  serious  controversy. 
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ONE  OF  FOUR  GET  NEWS  BY  AIR 

'Fortune'  Survey  Shows  Relative  Reliance  of 
 Public  on  Printed  and  Broadcast  News  


AP  News  Reports 
Sponsored  on  Six 

Newspaper    Stations  Acquire 

Service  for  Local  Clients 

SIX  RADIO  stations  owned  by 
newspapers  are  now  broadcasting 
Associated  Press  news  under  spon- 
sorship in  line  with  the  order  of 
the  AP  executive  committee  of  last 
May  26  [Broadcasting,  June  1], 
lifting  the  ban  on  the  use  of  AP 
news  on  sponsored  broadcasts  and 
authorizing  members'  newspapers 
to  use  the  news  either  in  commer- 
cial or  sustaining  periods. 

After  holding  out  against  the 
broadcasting  of  its  news  commer- 
cially for  many  years,  while  other 
press  associations  sold  their  service 
direct  to  stations,  the  AP  board 
last  spring  set  up  regulations 
whereby  an  additional  assessment 
of  5%  of  a  member  newspaper's 
basic  assessment  is  charged  if  AP 
news  is  used  on  sustaining  periods, 
and  a  25%  increase  is  levied  for 
sponsored  periods. 

If  the  news  is  broadcast  without 
sponsorship  (the  networks  now  use 
AP  news  as  sustaining  features) 
the  AP  must  be  credited.  "Spon- 
sored programs,"  the  regulations 
state,  "shall  be  broadcast  by  the 
member  in  the  name  of  his  news- 
paper and  the  AP  shall  not  be 
identified  therewith." 

A  survey  by  Broadcasting  dis- 
closed that  the  six  newspapers  and 
their  stations  now  carrying  spon- 
sored AP  news  are  the  St.  Louis 
Post-Dispatch  (KSD)  ;  Houston 
Post  (KPRC)  ;  Sioux  City  Journal 
(KSCJ);  Owensboro  (Ky.)  Mes- 
senger &  E  nq  11  i  r  e  r  ( WOMI)  ; 
Shawnee  (Okla.)  Neivs  &  Star 
(KGFF);  St.  Cloud  (Minn.) 
Times-Journal  (KFAM). 

KSD  reported  to  Broadcasting 
that  Purity  Bakeries  Corp.,  for 
Taystee  Bread,  is  sponsoring  AP 
news  11-11:10  a.  m.,  Mondays 
through  Fridays,  and  that  several 
other  sponsors  for  AP  reports  are 
in  prospect. 

KPRC  reports  using  AP  news 
commercially  six  times  weekly  in 
two  separate  periods — 5:30-5:45 
p.  m.  and  9:45-10  p.  m.  The  first 
period  is  sponsored  by  the  local 
West  End  Lumber  Co.,  and  the  sec- 
ond by  Galveston-Houston  Brew- 
eries (Southern  Select  Beer). 

KSCJ  reports  International  Har- 
vester Co.  as  the  sponsor  of  five 
15-minute  AP  news  periods  weekly. 

WOMI  uses  six  five-minute  and 
one  15-minute  AP  newscast  daily 
except  Sunday,  one  each  being 
sponsored  by  Sears-Roebuck,  Fire- 
stone Service  Station  and  Malone's 
Hollywood  Studio.  WOMI  states 
that  it  uses  AP  credit  on  sustaining 
newscasts,  along  with  the  names 
of  the  local  papers.  In  sponsored 
news,  which  omits  the  name  of  AP, 
one  commercial  is  permitted  before, 
one  during  and  one  after  the  news. 

KGFF  began  sponsoi'ship  of  AP 
news  July  1,  carrying  four  15-min- 
ute periods  daily  except  Sundays. 
One  period  is  sponsored  daily  by 
Shawnee's  Mammoth  Department 
Store,  the  others  being  carried  sus- 
taining but  available  for  sale.  It 
will  shortly  add  two  more  quarter- 
hour  periods  to  the  daily  news 
schedule  as  well  as  separate  sports 
and  market  news  periods. 

No  information  was  available  as 
to  the  sponsorship  of  AP  news  on 
KFAM. 


ALTHOUGH  news  transmission  is 
"admittedly  a  byproduct"  for  radio, 
one-fourth  of  the  nation's  popula- 
tion relies  most  heavily  on  radio 
as  a  news  source,  according  to  an 
article  in  the  August  Fortune  mag- 
azine. The  Press  and  the  People — 
A  Survey,  describing  a  study  of 
the  position  of  newspapers  in  rela- 
tion to  other  news  and  editorial 
media. 

A  survey  of  principal  news 
sources  indicated  63.8%  get  most 
of  their  news  from  newspapers  and 
25.4%  from  radio,  while  the  re- 
mainder rely  on  magazines,  "gabby 
neighbors"  and  other  sources. 
Broken  down  by  economic  groups, 
the  survey  showed  that  of  the  pi-os- 
perous  population,  70.7%  relied  on 
newspapers,  and  17.8%  on  radio; 
of  the  upper  middle  class,  70.0% 
newspapers  and  21%  radio;  lower 
middle  class,  63.6%  newspapers 
and  26.8%  radio;  poor,  58.1% 
newspapers  and  31.3%  radio,  and 
negro,  51.6%  newspapers  and 
28.3%  radio. 

"Radio's  inroad  deepens  from  top 
to  bottom  of  the  economic  scale," 
commented  Fortune,  "taking  in 
nearly  twice  as  many  of  the  poor 
as  of  the  prosperous.  By  occupa- 
tion, there  are  marked  preferences. 
Executives,  professionals,  and  re- 
tired people  rely  on  newspapers 
even    more   heavily   than   do  the 


Buying  Detroit  Local 

A  CONTRACT  for  the  sale  of  con- 
trolling interest  in  WMBC,  Detroit 
local  on  1420  kc,  has  been  agreed 
upon  between  E.  J.  Hunt  and  John 
Lord  Booth,  son  of  the  late  presi- 
dent of  the  Booth  Newspapers  of 
Michigan,  whereby  Mr.  Hunt  will 
sell  his  62%  interest  in  the  station 
to  Mr.  Booth  for  a  reported  price 
of  more  than  $100,000.  Mr.  Hunt 
seeks  to  retire  from  radio  because 
of  ill  health.  Mr.  Booth  last  year 
bought  one-sixth  interest  in  WJBK, 
also  of  Detroit,  for  $16,500  from 
George  B.  Storer.  He  expects  to 
become  active  in  the  station's  man- 
agement. The  remaining  stock  in 
WMBC  is  held  by  E.  A.  Wooten. 


Williams  Coast  Discs 

J.  B.  WILLIAMS  Co.,  Glaston- 
bury, Conn.,  will  take  advantage 
of  NBC's  new  policy  of  allowing 
transcriptions  to  be  broadcast  on 
the  Pacific  Coast  Blue  network,  on 
Sept.  25,  date  of  the  change  from 
daylight  back  to  standard  time  in 
the  East.  On  that  date  the  company 
will  inaugurate  a  rebroadcast  for 
the  West  Coast  of  its  Monday  eve- 
ning T7-ue  or  False  program, 
which  now  reaches  the  West  at 
5:30  p.  m.  (PST).  Transcribed  olT 
the  line,  the  program  will  then  be 
broadcast  in  the  West  at  9  p.  m. 
(PST).  At  the  same  time  WTIC 
will  be  added  to  the  schedule,  tak- 
ing the  transcription  on  Saturday, 
from  7:30  to  8  p.  m.  (EST).  Se- 
ries, advertising  Glider  and  Wil- 
liams shaving  creams,  was  shifted 
Aug.  14  from  10-10:30  p.  m. 
(EDST),  to  8:30-9  p.  m.  (EDST). 
Program  is  placed  through  J. 
Walter  Thompson  Co.,  New  York. 


prosperous;  unemployed  and  stu- 
dents rely  on  radio  even  more  than 
do  the  poor.  In  the  Southwest  the 
gabby  neighbor  is  more  than  three 
times  as  potent  a  news  source  as 
in  the  country  as  a  whole.  In  the 
Northeast,  seat  of  most  of  the  na- 
tion's great  newspapers,  the  press 
scores  its  highest  popularity  (and 
radio,  too,  rates  better  than  aver- 
age). But  on  the  Pacific  Coast  the 
percentage  favoring  radio  i  s 
greater  than  for  any  other  region, 
or  for  any  economic  or  occupational 
group." 

As  for  reliability  of  news  re- 
ports, the  Fortune  survey  indicated 
that  in  case  of  conflicting  versions 
of  the  same  story  from  different 
sources  22.7%  would  be  most  likely 
to  believe  a  radio  press  bulletin, 
17.6%  a  radio  commentator,  13% 
an  authority  one  heard  speak, 
12.4%  a  newspaper  editorial,  11.1% 
a  newspaper  news  item,  3.47c  a 
newspaper  columnist,  and  19.8% 
answered  "don't  know"  or  "de- 
pends". Questioned  on  the  relative 
freedom  from  prejudice,  17.1% 
supported  newspapers,  while  49.7% 
supported  radio  as  being  freer 
from  prejudice  in  handling  news 
reports.  Choosing  between  the  news 
interpreters,  39.3%  preferred  radio 
commentators,  25.9%  newspaper 
editorials  and  10.7%  newspaper 
columnists. 


ALTHOUGH  the  transition  of 
WCKY,  Cincinnati,  from  10  to  50 
kw.  last  month  was  without  cere- 
mony, since  formal  dedication  of 
the  station's  new  transmitter  has 
been  postponed  to  Oct.  1  when  the 
outlet  joins  CBS,  many  messages 
and  gifts  of  congratulation  were 
sent  L.  B.  Wilson,  president  and 
general  manager,  the  day  the  new 
power  was  turned  on.  One  gift  was 
this  cake,  past  which  Mr.  Wilson 
beams  fondly,  surmounted  by  a 
miniature  broadcast  tower  of 
candy. 


LATEST  non-broadcasting  station  op- 
erator to  seek  authority  to  install  a 
facsimile  station,  to  operate  with  100 
watts  on  25175  kc,  is  the  Cincinnati 
Titnes-Star,  which  has  asked  the  FCC 
for  permission  to  construct  a  station  in 
the  Vernon  Manor  Hotel,  Cincinnati. 


Benefits  of  Press-Radio 
Cooperation  Emphasized 

INCREASING  cooperation  between 
newspaper  and  radio  will  benefit 
each  medium.  Mayor  James  G. 
Stewart,  of  Cincinnati,  told  21  edi- 
tors of  small  town  newspapers  and 
staff  members  of  WSAI,  Cincin- 
nati, at  a  dinner  bringing  together 
Ohio  editors  whose  editorials  are 
quoted  on  the  weekly  WSAI  pro- 
gram. The  Editor  Writes.  Follow- 
ing the  dinner,  the  visiting  news- 
men participated  in  person  in  the 
regular  broadcast  of  the  program, 
on  which  they  were  interviewed  by 
Clair  Shadwell,  WSAI  program 
director. 

"Newspapers  and  radio  both  deal 
in  the  distribution  of  news,  enter- 
tainment and  advertising,"  Mayor 
Stewart  commented,  "and  only 
through  friendly  cooperation  can 
either  achieve  that  level  of  effec- 
tive public  service  both  are  seek- 
ing. Progress  is  built  only  on  the 
foundation  of  friendliness  and  a 
naturally  begotten  cooperative 
spirit."  At  the  meeting  the  coun- 
try editors  expressed  a  belief  that 
the  fight  between  radio  and  news- 
papers was  over  and  that  it  was 
time  for  both  to  join  hands  and 
prosper  together.  One  editor  point- 
ed out  that  contrary  to  the  wide- 
spread belief  that  radio  had  taken 
advertising  away  from  newspa- 
pers, it  had  actually  brought  ad- 
vertising to  them. 


Buying  KTUC,  Tucson 

A  NEW  corporation,  known  as 
Tucson  Broadcasting  Co.  Inc., 
would  acquire  KTUC,  Tucson 
(formerly  KGAR),  for  $20,000  un- 
der a  proposed  transfer  of  owner- 
ship application  filed  with  the  FCC 
Aug.  4.  The  new  company's  officers 
and  stockholders  are  Dow  Ben 
Roush,  Tuscon,  president,  B9V3% 
stockholder;  John  Merino,  Safford, 
Ariz.,  part  owner  of  KGLU  of  that 
community,  vice  -  president  and 
treasurer,  39  1/3%;  Carleton  W. 
Morris,  Lowell,  Ariz.,  part  owner 
of  KSUN  of  that  community,  10%  ; 
Louis  Lang,  Safford  theatre  man, 
who  also  is  interested  in  KGLU, 
10V(  ■  The  station,  a  local  outlet  on 
1370  kc,  would  be  purchased  from 
the  Tucson  Motor  Service  Co.,  of 
which  R.  A.  Craig  and  H.  L.  Stev- 
enson, both  of  Phoenix,  are  the 
chief  stockholders.  KVOA,  Tucson, 
a  regional  station,  last  January 
was  transferred  with  FCC  ap- 
proval for  a  purchase  price  of 
$40,000  to  KTAR  Broadcasting 
Co.,  operating  KTARi  Phoenix. 


Takes  Over  WIBC 

WITH  the  recently  authorized  pur- 
chase of  WIBC,  Indianapolis,  by 
H.  G.  Wall,  Detroit  attorney  and 
counsel  for  George  B.  Storer,  De- 
troit industrialist  and  chief  owner 
of  WSPD,  Toledo;  WWVA,  Wheel- 
ing, and  other  stations  [Broad- 
casting, July  15],  Mr.  Wall  has 
been  elected  president  of  the  Indi- 
ana Broadcasting  Corp.,  replacing 
Glenn  Van  Auken.  Mr.  Wall  and 
his  wife  purchased  the  station  as 
a  personal  investment.  Other  offi- 
cers named  at  a  stockholders'  meet- 
ing Aug.  3  are  C.  A.  McLaughlin, 
oeneral  manager  of  the  station, 
named  vice-president;  Margaret 
Bell,  treasurer;  M.  H.  Geiger,  sec- 
retary and  assistant  treasurer.  Mr. 
McLaughlin  reported  the  station's 
personnel  will  remain  the  same. 
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YOU  COULD  HAVE 
KNOCKED  US 


WW  M  A  n  A  e  «  • 


"The  Wright ville  Clarion"  is  a  sure-fire  comic  strip — up  to  now 
a  participating  program  with  a  loyal  following  developed  dur- 
ing five  years  of  continuous  performances. 

Recently  we  decided  to  look  into  its  popularity — and  you  could 
have  knocked  us  over  with  a  feather  when  we  got  the  answer! 

One-minute  announcements  on  four  consecutive  broadcasts 
offered  simply  a  photoigraph  of  the  "Clarion"  cast.  Delighted 
"subscribers"  snapped  back  5,416  requests — proving  that  the 
"Clarion"  is  even  more  popular  than  we  thought — and  a  smart 
buy  for  some  single  sponsor  who  wants  a  ready-paved  path 
into  the  homes  of  WTIC's  big  and  friendly  audience. 


IN  SOUTHERN  NEW  ENGLAND  WTIC  RATES 

Fl^ST 

•  IN  LISTENER  POPULARITY  BY  2  TO  I 

IN  THE  HARTFORD  AREA 

•  IN  NUMBER   OF  NETWORK  ADVERTISERS 

•  in    NUMBER    OF    NATIONAL  SPOT 


ADVERTISERS 


WTIC 

50,000  WATTS  •  HARTFORD,  CONN. 

The  Station  With  the  Friendly  Audience 

The  Travelers  Broadcasting  Service  Corporation 
Member  NBC  Red  Network  end  Yankee  Network 
Representatives:  Weed  &  Company 
■     New  York     Chicago     Detroit     San  Francisco 


"Mr.  Jones  of  NBC  to  see  Mr.Wilmott,  with  3,500,000  MORE  radio  families 


46,000  PEOPLE  from  every  state  .  .  .  Kansas 
bankers,  Texas  cowboys,  Maine  fishermen,  Cali- 
fornia miners,  Florida  waitresses  and  Utah  school- 
teachers .  .  .  including  many  in  areas  never  before 
covered  by  any  network  survey  .  .  .  were  asked 


"what  stations  do  you  listen  to  regularly;  which  do 
you  listen  to  most?'''  The  number  one  revelation: 
nearly3,500,000more  radio  families  listen  regularly 
at  night  to  NBC  Red  than  to  any  other  network. .  . 
and  that  means  more  millions  of  additional  buyers! 


regularly  to  the  Red 

...  18%  greater  audience  than 
any  other  network! 


— That's  only  one  of  the  starthng  new 
facts  that  radio's  most  penetrating  circu- 
lation research  reveals  about  America's 
Number  One  Network! 

You'LL  PARDON  US  for  Say- 
ing that  the  pulling  power  of  the  NBC  Red 
Network  is  no  secret  .  .  .  certainly  it  isn't  to 
the  79  national  advertisers  who  spent  over 
^3 1 ,000,000  on  it  last  year. . .  more  than  was  spent 
in  any  other  single  advertising  medium  in  the  world! 

Nor  is  it  a  secret  that  a  majority  of  the  lead- 
ing programs— day  and  night— are  on  the  RED, 
and  that  this  has  been  true  every  year  since  net- 
work broadcasting  began. 

BUT— the  real  facts  about  how  and  why  net- 
works diflFer  so  importantly  in  circulation— and 
sales  — have  been  a  secret  to  many  advertisers. 

Now,  FOR  THE  FIRST  TIME  in  radio  history,  a  probing, 
penetrating  research  study  tells  the  complete  story 
of  station  and  network  listening  habits. 


For  the  first  time,  research  goes  not  only  into 
those  cities  where  the  leading  networks  have  sta- 
tions . . .  but  also  thoroughly  explores  the  rural  and 
urban  areas  where  the  heretofore  unsurveyed 
"OTHER  HALE"  of  the  radio  audience  lives  . . . 
14,000,000  radio  families  who  listen,  and  buy! 

Many  new  and  important  radio  listening  facts 
are  revealed.  .  .  but  this  one  stands  out— 

In  the  evening  hours  22,000,000  families  listen 
regularly  to  the  NBC  Red  Network  . . .  over  18% 
more  than  to  any  other  network! 

You'll  agree  this  is  a  sizeable  circulation 
"bonus"  in  any  advertising  man's  language.  It's 
the  net  result— the  "pay-o£F"  if  you  like— of  the 
Red  Network's  superior  physical  coverage  and 
its  program  leadership.  No  other  single  adver- 
tising medium  has  ever  approached  this  day-in 
and  day-out  circulation  —  no  wonder  the  NBC 
Red  Network  is  the  Number  One  Medium  1 
From  whatever  angle  you  care  to  analyze  it, 
you'll  find  the  NBC  Red  is  your  first  choice 
.  .  .  the  network  most  people  listen  to  most. 


NBC  Red NETfFORK 

The  network  most  people  listen  to  most 
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Brown  Disclaims 
Charges  That  FCC 
Censors  Programs 

Judicial  Power  Exercised  in 
Individual  Cases,  He  Says 

OUTLINING  the  definite  prohibi- 
tions against  any  type  of  censor- 
ship contained  in  basic  radio  regu- 
latory acts  and  reviewing  cases  in 
which  the  question  of  censorship 
has  been  alleged,  FCC  Commis- 
sioner Thad  H.  Brown  declared  that 
at  no  time  during  his  10-year  serv- 
ice with  the  Federal  Radio  and  the 
Federal  Communications  Commis- 
sions "has  there  been  even  the 
slightest  attempt  made  to  exercise 
any  degree  of  censorship"  as  he  ad- 
dressed Aug.  4  the  closing  session 
of  the  Conference  on  the  Use  of 
Radio  for  the  Public  Welfare  at  the 
Harvard  Faculty  Club  in  Cam- 
bridge, Mass. 

In  his  discussion  of  "The  Regula- 
tion of  Broadcasting  in  the  Public 
Interest",  Commissioner  Brown 
traced  the  development  of  regula- 
tion of  communications  facilities 
through  Federal  legislation  and 
then  quoted  from  judicial  opinions 
as  he  analyzed  individual  instances 
where  the  FRC  or  FCC,  acting  un- 
der the  "public  service"  clause,  had 
been  alleged  to  have  exercised  cen- 
sorship or  curbed  free  speech. 

"It  is  a  little  understood,  but 
nonetheless  interesting,  fact  that 
neither  the  FRC  nor  the  FCC  have 
ever  exercised  their  legislative 
power  outlining  program  service 
and  standards  for  the  operation  of 
radio  broadcasting,"  he  commented, 
adding  that  "both  commissions 
have  exercised  their  jzidicial  power 
in  individual  cases  with  reference 
to  programs  which  already  have 
been  broadcast." 

The  Public  Interest 

"The  Commission  is  charged  with 
being  indefinite  and  vague  with  re- 
gard to  those  things  which  consti- 
tute sufficient  grounds  for  a  find- 
ing that  a  station  is  not  serving 
public  interest,  convenience  and 
necessity,"  he  continued.  "It  is  not 
always  possible  to  be  definite  and 
specific.  *  *  * 

"However,  the  Commission  has 
been  more  definite  with  regard  to 
what  it  considers  to  be  in  the  pub- 
lic interest." 

While  the  "public  interest,  con- 
venience or  necessity"  test  con- 
tained in  the  FCC  Act  "provides 
ample  authority  for  examination  of 
broadcast  programs  by  the  Com- 
mission in  passing  upon  license  ap- 
plications", Mr.  Brown  observed, 
both  the  1927  and  1934  acts  contain 
definite  prohibitions  against  cen- 
sorship. Quoting  Judge  Cooley  in 
supporting  the  law's  compliance 
with  the  First  Amendment,  Com- 
missioner Brown  declared: 

"The  constitutional  liberty  of 
speech  and  of  the  press,  as  we  un- 
derstand it,  implies  a  right  to  free- 
ly utter  and  publish  whatever  the 
citizen  may  please,  and  to  be  pro- 
tected against  any  responsibility 
for  so  doing,  except  so  far  as  such 
publications,  from  their  blasphemy, 
obscenity,  or  scandalous  character, 

(Continued  on  page  4-7) 


Minit  Rub  Spots 

BRISTOL-MYERS  Co.,  New  York, 
has  begun  a  spot  campaign  for 
Minit  Rub,  using  quarter-hour 
news  programs  three  times  a  week 
on  WOR  WGN  WGST  KMOX 
WNAC  KHJ  KFRC  and  10-minute 
news  five  times  weekly  on  WWJ, 
and  100-word  announcements  six 
times  weekly  on  WFBR  WBRC 
WGR  WCKY  WGAR  WFAA  KLZ 
KMBC  KSTP  WKY  KOIL  WJAS 
WPRO  KGW  KOMO  WJSV.  Placed 
through  Young  &  Rubicam,  New 
York. 


Metropolitan  Renews 

FOLLOWING  the  recent  court  de- 
cision refusing  the  application  of 
a  policyholder  for  an  injunction 
restraining  Metropolitan  Life  In- 
surance Co.,  New  York,  from  its 
radio  advertising  [BROADCASTING, 
Aug.  1],  the  company  has  renewed 
its  sponsorship  of  Edwin  C.  Hill's 
talks  five  times  weekly  on  WNEW 
and  WHN,  New  York,  and  also  on 
a  Mutual  hookup  of  several  east- 
ern stations,  for  another  13  weeks. 
Agency  is  Young  &  Rubicam,  New 
York. 


REVIVAL  of  the  old  program  com- 
plaint procedure  of  the  FCC, 
changed  earlier  this  year,  is  de- 
tected in  requests  made  through 
the  FCC  Law  Department  that  sta- 
tions submit  program  continuities 
of  "questionable"  programs. 

Long  attacked  as  a  back-door 
censorship  effort,  this  type  of  in- 
vestigation  presumably  was 
stopped  Feb.  27,  when  the  FCC  an- 
nounced a  change  in  procedure.  At 
that  time  it  stated  that  stations 
would  be  sent  copies  of  complaints, 
without  disclosure  of  the  name  of 
the  complainant,  in  the  normal 
case.  In  the  new  flurry  of  "investi- 
gation" letters,  it  is  understood 
the  procedure  is  not  followed. 

An  inquiry  at  the  FCC  Aug.  10 
yielded  the  information  that,  while 
the  nature  of  the  new  complaints 
had  not  been  divulged  to  the  sta- 
tions, it  proposed  to  supply  this  in- 
formation upon  request  from  the 
stations  or  their  counsel,  and  that 
this  practice  would  be  followed  in 
the  future. 

In  the  new  instances,  stations 
have  been  requested  to  submit  par- 
ticular continuities.  The  programs 
in  question  range  from  prize  con- 
tests and  testimonials  to  foreign 
language  scripts.  Inquiries  have 
gone  out  not  only  to  the  stations. 


NBC  Frequency  Modulation 

THAT  NBC  proposes  to  enter  the 
field  of  frequency  modulation  ex- 
perimentation, has  been  disclosed 
in  an  application  filed  with  the 
FCC  for  A-3  and  special  emission, 
using  1,000  watts  on  42600  kc. 
Presumably  the  Armstrong  system 
would  be  used.  Application  gives 
350  Fifth  Ave.,  New  York  City,  as 
the  proposed  site  of  transmitter.  If 
granted,  the  NBC  station  would  be 
the  fourth  authorized  in  the  New 
York  area.  Prof.  Edwin  Armstrong 
already  has  his  station  at  Alpine, 
N.  J.,  in  operation,  and  construc- 
tion permits  for  similar  stations 
have  been  granted  Paul  F.  Godley 
and  John  V.  L.   Hogan  [Broad- 


HAPPY  occasion  foi-  Don  E.  Gii- 
man  (left),  NBC  western  division 
vice-president,  Hollywood,  and  Har- 
rison Holliwav,  general  manager  of 
KFI-KECA,  Los  Angeles,  was  the 
latter  station's  switch  to  a  new  fre- 
quency, 780  kc,  on  Aug.  1.  KECA 
is  the  NBC-Blue  station  in  Los  An- 
geles, and  the  network  carried  a 
full  evening  of  salute  programs  in 
honor  of  the  occasion.  Move  of 
KECA  from  1430  to  780  kc.  cli- 
maxed a  transaction  by  which 
Earle  C.  Anthony  Inc.,  owners  and 
operators  of  KFI-KECA,  assumed 
ownership  of  all  properties  of 
KEHE,  formerly  operated  by 
Hearst  Radio  Inc.  in  Los  Angeles. 


it  is  understood,  but  in  several  in- 
stances to  the  individuals  whose 
testimonials  were  used  on  the  air. 

In  wiping  out  the  old  procedure 
earlier  this  year,  the  FCC  made  it 
clear  that  the  former  "temporary 
license"  procedure  would  be  elim- 
inated during  the  investigation  pe- 
riod, and  that  in  extreme  cases  it 
would  resort  to  revocation  pro- 
ceedings, with  those  involving  pur- 
ported "criminal  violations"  such 
as  lotteries  and  use  of  obscene  or 
profane  language  to  be  referred  to 
the  Department  of  Justice. 

While  the  temporary  license 
process  has  not  been  invoked,  re- 
vival of  the  practice  of  sending  out 
"blind"  letters  without  disclosure 
of  the  nature  of  the  complaint  is 
regarded  as  in  conflict  with  the  an- 
nounced new  procedure  [Broad- 
casting, March  1]. 


International  Stations 
Given  New  Call  Letters 

NOW  operating  under  regular 
rather  than  experimental  licenses, 
all  international  shortwave  broad- 
casting stations  will  hereafter  be 
permitted  to  use  four-letter  calls 
in  conformity  with  the  new  rules 
covering  this  class  of  station, 
promulgated  May  23  by  the  FCC. 

Most  of  the  new  call  letters  have 
already  been  issued,  though  NBC 
and  CBS  have  yet  to  be  assigned 
theirs.  The  new  calls  are: 

WCBI.  Chicago  Federation  of  Labor,  Chi- 
cago   (instead  of  W9XAA). 

WLWO,  Crosley  Corp.,  Mason,  O.  (instead 
of  W8XAL). 

WGEA,  General  Electric  Co.,  Schenectady 
(instead  of  W2XAD). 

WGEO.  General  Electric  Co.,  Schenectady 
(instead  of  W2XAF). 

KGEI,  General  Electric  Co.,  San  Francisco 
(instead  of  W6XBE). 

WDJM,  Isle  of  Dreams  Broadcasting  Co., 
Miami   (instead  of  W4XB). 

WCAI.  WCAU  Broadcasting  Co.,  Newton 
Sq.,  Pa.    (instead  of  W3XAU). 

WBOS,  Westinghouse  E.  &  M.  Co.,  Millis, 
Mass.    (instead  of  WIXK). 

WPIT,  Westinghouse  E.  &  M.  Co.,  Saxon- 
burg,  Pa.    (instead  of  W8XK). 

WSLA,  World  Wide  Broadcasting  Corp., 
Boston    (instead  of  WIXAL). 

WSLR,  World  Wide  Broadcasting  Corp., 
Boston  (instead  of  WIXAE). 


Air  Full  of  Programs 
With  Armstrong  System 
Foreseen  Within  a  Year 

THE  Armstrong  system  of  "fre- 
quency modulated"  radio  broad- 
casts will  be  filling  the  air  in 
major  markets  in  this  country 
within  the  next  year,  predicts  Dr. 
W.  R.  G.  Baker,  head  of  General 
Electric's  radio  and  television  divi- 
sion. Dr.  Baker  declared  that  fre- 
quency modulation  [Broadcasting, 
Feb.  1,  April  1,  June  1,  Aug.  1] 
makes  possible  for  the  first  time 
practically  static-free  reception  with 
a  high  fidelity  that  has  hitherto 
been  unattainable  with  the  pres- 
ently used  "amplitude  modulated" 
radio  system. 

"Two  frequency  modulated 
transmitters  are  already  operat- 
ing," Dr.  Baker  said.  "One  is  in 
Boston  [Yankee  Network]  and  an- 
other is  in  New  York  City  [Arm- 
strong]. A  third  will  be  placed  in 
operation  in  Schenectady  by  early 
fall,"  he  added,  referring  to  the 
GE  station  now  under  construction. 
GE  has  already  demonstrated  its 
line  of  receiving  sets  for  this  sys- 
tem. 

"Present  receivers  will  not  be 
able  to  pick  up  frequency  modu- 
lated broadcasts,  and  it  will  not  be 
possible  to  change  them  so  they 
can,"  he  said.  "The  public  need  not 
fear  that  present  day  radios  will 
be  obsoleted  immediately,  how- 
ever," he  continued.  "Amplitude 
modulated  programs  will  continue 
to  be  broadcast  for  some  time  to 
come.  Frequency  modulation  will 
be  sold  to  the  public  at  the  outset 
as  another  band  on  a  new  receiver 
which  will  pick  up  both  type  broad- 
casts." 

Dr.  Baker  stated  that  frequency 
modulated  transmitters  could  be 
built  for  approximately  one-fourth 
the  cost  of  the  usual  station,  and 
that  with  the  possibility  of  over- 
crowding the  airwaves  removed, 
many  new  stations  can  be  installed. 


TRAVELERS  GIVEN 
CP  ON  NEW  BAND 

ANOTHER  Armstrong  frequency 
modulation  station  is  to  be  built  in 
New  England,  with  the  authoriza- 
tion by  the  FCC  Aug.  8  of  a  con- 
struction permit  to .  be  issued  to 
Travelers  Broadcasting  Service 
Corp.,  Hartford,  operator  of  WTIC. 
This  will  give  the  Hartford  area 
its  second  frequency  modulation 
station,  a  CP  having  previously 
been  issued  to  Dr.  Franklin  M. 
Doolittle,  owner  of  WDRC,  who  al- 
ready has  his  station  in  operation. 

The  Travelers  grant  authorizes 
a  1,000-watt  station  to  operate  on 
43200  kc.  Still  pending  FCC  action 
are  similar  applications  by  the  op- 
erators of  WHAM,  Rochester; 
WTMJ,  Milwaukee,  and  WTAG, 
Worcester  [Broadcasting,  Aug.  1]. 


Wurlitzer  Placing 

RUDOLPH  WURLITZER  MFG. 
Co.,  N.  Tonawanda,  N.  Y.  (musical 
instruments),  in  late  September 
will  start  a  series  of  five  and  15- 
minute  programs  on  WABC  and 
WWJ  [Broadcasting,  Aug.  1],  as 
well  as  six  half-hour  morning  pro- 
grams weekly  on  WKRC,  Cincin- 
nati; five  weekly  five-minute  spots 
on  WMAQ,  Chicago;  five  seven- 
minute  periods  weekly  on  WCAU, 
Philadelphia.  Stations  are  being  set 
in  Cleveland,  Rochester,  N.  Y.,  Buf- 
falo and  Columbus.  Schwimmer  & 
Scott,  Chicago,  is  agency. 


Blind  Procedure  in  Program  Complaints 
Apparently  Being  Revived  by  the  FCC 
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PLUS  COVERAGE  FOR  THE  SHREVEPORT  MARKET 


One  of  the  greatest  opportunities  ever 
offered  radio  advertisers.  Daytime  cov- 
erage of  between  two  and  a  half  and 
three  million  prople  within  150  mile 
radius  of  our  new  transmitter.  A  much 
greater  night-time  coverage.  ' 


Space  reservations  are  now  being  made. 
Wide  awake  progressive  advertisers  will 
want  to  take  advantage  of  the  great  sales 
possibilities  available  in  this  rich,  able- 
to-buy,  receptive  market. 


A  SHREVEPORT  TIMES  STATION 

KWKH 

-  ^(^^e^ieci /^yTHE  BRANHAM  CO.  ^ 

Shreveporf   Louisiana 
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Paul  Revere  could 
have  stayed  in  bed 

Radio  could  have  reached  ''every  Middlesex 
village  and  farm  "  before 
the  famous  silversmith  got  started 


HAD  RADIO  broadcasting  been 
available  in  1775,  Paul  Revere 
could  have  spread  the  alarm  in  a  split 
second,  and  been  spared  his  all-night 
ride.  As  we  look  back,  it  is  difficult 
to  realize  how  the  patriots  of  the  Revo- 
lution were  able  to  carry  their  task  to 
successful  completion  in  the  face  of  the 
time  required  to  exchange  communi- 
cations among  the  thirteen  colonies. 
What  an  amazing  difference  radio 
makes  in  life  today ! 

Today,  matters  of  importance, 
whether  to  nations  or  to  individuals, 
are  flashed  around  the  world  instantly. 
R.C.A.  Communications  provides 
communication  to  and  from  43  coun- 
tries and  among  leading  cities  of  the 
United  States.  Radiomarine,  another 
member  of  the  RCA  family,  furnishes 


numerous  radio  devices  to  guard  lives 
and  property  at  sea,  and  provides  in- 
stant communication  between  ships 
and  shore. 

RCA  services  and  RCA  equip- 
ment put  radio  at  the  service  of  the 
world  in  many  other  ways.  Broadcast 
programs  provide  an  unceasing  flow 
of  entertainment,  offer  information, 
news  and  enlightenment  to  millions. 
Airplanes  fly  more  safely,  are  guided 
more  surely  to  their  destinations,  by 
radio.  Radio  plays  a  vital  role  in  the 
plans  of  the  Army  and  Navy  for 
national  defense. 

RCA  activities  are  portrayed  in 
RCA  exhibits  at  the  New  York 
World's  Fair  and  the  San  Francisco 
Exposition.  You  are  cordially  invited 
to  visit  these  exhibits. 


RADIO  CORPORATION 

Radio  City 


RCA  LABORATORIES 
— fountain-head  of  radio  progress 

From  its  inception ,  RCA  has  held  that  research  is  the  sine  qiia 
71071  of  advances  in  radio.  RCA  Laboratories  therefore  are 
constantly  at  work  on  the  development  of  new  ideas  and  new 
applications  of  known  principles.  The  work  is  costly.  Much 
of  it  appears  to  have  no  immediate  value,  or  to  offer  little  if 
any  hope  for  a  return  on  the  investment.  RCA  continues  the 
work,  however,  and  will  continue  to  do  so  because  it  believes 
that  radio,  vast  as  are  its  accomplishments,  has  only  scratched 
the  surface  of  its  ultimate  possibilities.  To  the  maximum  de- 
velopment of  those  possibilities  RCA  is  definitely  dedicated. 


OF  AMERICA 

New  York 


RCA  Manufacturing  Company,  Inc. 
Radiomarine  Corporation  of  America 
National  Broadcasting  Company 
R.C.A.  Communications,  Inc. 
RCA  Laboratories 
RCA  Institutes,  Inc. 


WORLD'S  LARGEST  RADIO  represented  KSL  in  Salt  Lake  City's  re- 
cent annual  parade  honoring  the  entrance  of  the  Mormon  Pioneers  in 
1847.  With  a  powerful  public  address  system  furnishing  music  through- 
out the  3-mile  line  of  march,  KSL's  entry  was  one  of  the  outstanding 
exhibits.  The  float  was  22  feet  long,  9  feet  high  and  8  feet  high. 


Arbitration  Urged 
For  Chicago  Code 

AFRA  and  Broadcast-Agency 

Groups  Still  Far  Apart 

ARBITRATION  of  the  American 
Federation  of  Radio  Artists  code 
for  local  broadcasts  in  Chicago  was 
being  sought,  but  an  arbitration 
board  had  not  been  selected,  as 
Broadcasting  went  to  press.  After 
the  recent  threat  of  strike  had  been 
removed  by  the  promulgation  of  a 
new  code  [Broadcasting  Aug.  1], 
national  officials  of  AFRA  and  the 
Chicago  broadcaster  -  agency  com- 
mittee continued  to  disagree,  so 
arbiti-ation  is  now  sought. 

The  committee  met  Aug.  2  with 
officials  of  AFRA's  Chicago  chap- 
ter and  Mrs.  Emily  Holt,  AFRA 
executive  secretary,  and  her  assis- 
tant, George  Heller.  At  this  meet- 
ing the  promulgated  code  was  ana- 
lyzed and  the  broadcaster-agency 
committee  offered  i  t  s  objections. 
Following  the  meeting  Mrs.  Holt 
and  Mr.  Heller  returned  to  New 
York. 

Further  Concessions 

On  Aug.  4  Mrs.  Holt  phoned  Sid 
Strotz,  manager  of  NBC-Chicago 
and  chairman  of  the  broadcaster- 
agency  committee,  telling  him  that 
AFRA  and  the  broadcasters  were 
too  far  apart  in  their  demands  and 
concessions,  and  that  arbitration 
was  the  only  answer  to  the  prob- 
lem. Mr.  Strotz,  it  is  understood, 
offered  further  concessions  and 
suggested  that  negotiations  con- 
tinue so  a  satisfactory  code  might 
be  worked  out. 

Two  basic  provisions  of  the  code 
are  said  to  have  hastened  the  dead- 
lock. AFRA  insisted  that  the  con- 
tract should  expire  Feb.  12,  1941 
at  the  time  the  AFRA  -  network 
code  expires.  The  Chicago  broad- 
caster-agency committee  wanted 
the  contract  to  run  for  five  years, 
then  lowered  the  time  limit  to 
three.  The  second  point  of  differ- 
ence was  the  scale  for  announcers 
on  local  commercial  shows.  In  its 
last  code,  AFRA  dropped  the  an- 
nouncers' fees  for  100-word  spot 
announcements  and  for  all  spots  up 
to  15-minute  shows,  but  retained 
fees  for  15-minute,  half -hour  and 
hour  programs.  The  union  and  the 
committee  could  agree  on  neither 
of  these  differences. 


Morrell  Placements 

JOHN  P.  MORRELL  &  Co.,  Ot- 
tuma,  la.  (Red  Heart  Dogfood  and 
E-Z  Cut  Ham),  on  Sept.  4  for  E-Z 
cut  ham  starts  five  weekly  quarter- 
hours  on  KNX,  Los  Angeles,  fea- 
turing Charles  W.  Hamp;  daily 
five-minue  series  on  WBZ  and 
WNAC,  Boston;  19  spot  announce- 
ments weekly  on  WBEN,  Buffalo. 
The  Martha  Deane  series  on  WOR, 
Newark,  has  been  renewed  for  the 
product.  For  Red  Heart  dogfood, 
the  firm  will  soon  start  a  daily  five- 
minute  series  on  WCCO,  Minneap- 
olis; daily  one-minute  announce- 
ments on  WHAM,  Rochester,  and 
WFAA,  Dallas;  package  of  tran- 
scribed announcements  on  WDAF, 
Kansas  City.  The  Doggy  Dan  se- 
ries on  WMAQ,  Chicago,  has  been 
renewed  for  the  product,  accord- 
ing to  Frank  Ferrin,  radio  direc- 
tor of  Henri,  Hurst  &  McDonald, 
Chicago  agency  handling  the  ac- 
count. 


WNEW  and  AFRA  Sign 
Announcer  -  Talent  Pact 

CONTRACT  covering  announcers, 
actors  and  singers  employed  a  t 
WNEW,  New  York,  on  both  sus- 
taining and  commercial  programs 
has  been  signed  by  Bernice  Judis, 
station  manager,  and  George  Hell- 
er, assistant  executive  secretary  of 
American  Federation  of  Radio  Ar- 
tists, following  several  months  of 
negotiations.  WNEW  is  the  second 
New  York  station  to  sign  an  AFRA 
contract,  WINS  having  signed  up 
more  than  a  year  ago.  Negotiations 
are  in  progress  a  t  WMCA  and 
WHN. 

Sustaining  contract  for  staff  art- 
ists went  into  effect  at  WNEW  on 
Aug.  1,  with  the  commercial  pro- 
visions becoming  effective  Sept.  1. 
Neither  station  nor  union  officials 
would  divulge  the  terms  of  the  con- 
tract, except  to  state  that  they 
were  satisfactory  to  both  sides  and 
that  a  cordial  relationship  between 
station  and  union  had  been  main- 
tained throughout  the  negotiations. 
Contract  for  one  year,  is  reported 
to  call  for  a  five-day,  40-hour 
week,  with  provisions  for  time  and 
a  half  pay  for  overtime,  sick  leave, 
vacations  with  pay,  and  other  usual 
features  of  union  contracts.  Mini- 
mum scale  for  staff  announcers  is 
said  to  be  $50  per  week,  with  extra 
compensation  for  commercials. 


B  &  W  Grid  Plans 

BROWN  &  WILLIAMSON  To- 
bacco Co.,  Louisville,  on  July  30 
auditioned  a  new  CBS  Hollywood 
audience  participation  network 
show,  recorded  at  CBS  Hollywood 
studios  and  sent  to  Louisville  for 
sponsor  consideration.  If  accepted 
the  weekly  program  will  orginate 
from  Hollywood  during  early  fall 
for  either  Pacific  Coast  or  national 
release.  Half -hour  audition  program, 
built  around  football,  featured  Rich- 
ard Arlen,  film  actor;  Braven  Dyer, 
Los  Angeles  sports  writer  and  com- 
mentator, and  Wilbur  Hatch's  or- 
chestra, with  Lee  Cooley,  comedian, 
and  Howard  Jones,  USC  football 
coach,  as  guest  artists.  Audition 
program  was  produced  by  Wayne 
Griffin,  under  direction  of  Jack 
Smalley,  Hollywood  manager  of 
Batten,  Barton,  Durstine  &  Osborn. 


NETWORK  UPHELD 
IN  TALENT  FEES 

RIGHT  of  a  network  to  collect 
commissions  from  artists  booked 
through  its  talent  bureau  for  em- 
ployment at  the  minimum  commer- 
cial scale  on  sponsored  programs 
not  produced  by  the  network  has 
been  upheld  by  the  American  Arbi- 
tration Assn.  Question  was  raised 
by  the  American  Federation  of  Ra- 
dio Artists,  on  the  grounds  that  the 
clause  in  the  commercial  code  of 
fair  practice  reading  "minimum 
fees  shall  be  net  to  performer  and 
no  deductions  whatever  may  be 
made  therefrom"  outlawed  such 
commissions. 

NBC's  defense  was  that  while  it 
takes  no  commissions  from  talent, 
its  artists  bureau  books  on  sustain- 
ing programs  or  on  package  shows 
produced  by  the  network  and  sold 
for  sponsorship  as  a  complete  unit, 
it  is  entitled  to  a  commission 
wherever  it  acts  as  agent  for  the 
artist  in  securing  him  employment 
on  a  commercial  program  produced 
by  any  outside  producer,  regard- 
less of  whether  the  rate  of  payment 
is  at  the  minimum  provided  by  the 
code  or  at  a  higher  figure. 

Ruling  of  the  three-man  tribunal 
of  the  AAA,  to  whom  the  case  was 
submitted  under  the  terms  of  the 
code,  was  that  "there  is  nothing  in 
the  code  which  clearly  abrogates 
the  right  of  NBC  to  charge  com- 
missions for  the  services  which  it 
renders  performers  in  the  oper- 
ation of  its  employment  agency  in 
connection  with  programs  not  pro- 
duced by  it.  We  feel  that  more  ex- 
plicit language  than  we  can  find 
in  these  documents  is  necessary  to 
prohibit  the  charging  of  a  fee  for 
a  service  which  is  actually  rendered 
to  performers  voluntarily  seeking 
it." 

As  the  code  specifically  states 
that  the  AAA  decision  of  any  dis- 
pute "shall  be  binding  upon  both 
parties",  AFRA  cannot  appeal  the 
ruling.  However,  Mrs.  Emily  Holt, 
executive  secretary  of  the  actors' 
union,  told  Broadcasting  that  the 
decision  will  be  used  by  AFRA  as 
a  basis  for  future  actions  in  which 
it  will  work  to  the  union's  advan- 
tage. What  these  actions  will  be, 
she  refused  to  divulge. 


Serious  EfEects  on  Radio 
Not  Foreseen  in  Battle  j 
Among  Actors'  Groups 

STRUGGLE  for  control  of  actors 
between  two  AFL  unions,  the  As- 
sociated Actors  &  Artistes  of  Amer- 
ica, parent  organization  of  Actors 
Equity  Assn.,  American  Federa- 
tion of  Radio  Artists,  Screen  Ac- 
tors Guild  and  other  talent  groups, 
and  the  International  Alliance  of 
Theatrical  Stage  Employes,  may 
darken  every  theatre  on  Broadway, 
may  shut  down  every  movie  studio 
in  Hollywood,  may  result  in  the 
withdrawal  of  the  AAAA  from  the 
AFL,  but  the  chances  are  that  ra- 
dio will  not  be  seriously  affected, 
for  there  are  no  stagehands  and 
hence  no  lATSE  in  broadcasting. 

The  affair  began  when  the  Amer- 
ican Federation  of  Actors,  union  of 
vaudeville,  night  club  and  variety 
performers,  refused  to  stand  trial 
before  the  AAAA  on  charges  of 
misuse  of  funds,  particularly 
against  Ralph  Whitehead,  AFA 
executive  secretary.  This  refusal 
led  the  AAAA  to  revoke  the  AFA 
charter  and  to  organize  a  new 
union,  American  Guild  of  Variety 
Artists.  The  AFA,  led  by  its  presi- 
dent, Sophie  Tucker,  then  turned 
to  the  lATSE,  which  granted  them 
a  charter  under  its  jurisdiction. 
AFRA,  SAG  and  Equity  then  each 
suspended  Miss  Tucker  and  cited 
her  for  trial  on  charges  of  "trea- 
son," in  placing  actors  under  the 
control  of  the  stagehands  union. 
Meanwhile,  she  is  barred  from  ap- 
pearing with  the  members  of  these 
actors  unions  on  the  air,  in  movies 
or  on  the  stage. 

Equity's  ban  is  the  focal  point 
of  danger  at  the  moment,  for  while 
Miss  Tucker  has  neither  screen  nor 
radio  engagements,  she  is  one  of 
the  stars  of  "Leave  It  to  Me",  mus- 
ical comedy  originally  scheduled  to 
reopen  on  Broadway,  but  with  its 
opening  now  postponed  until  after 
Miss  Tucker's  trial  by  Equity  Aug. 
22.  If  Miss  Tucker  should  attempt 
to  appear,  the  rest  of  the  cast,  as 
Equity  members,  will  walk  out.  If 
that  should  happen,  the  stagehands, 
lATSE  members,  might  stage  a  re- 
taliatory strike  in  other  Broadway 
theatres,  causing  a  complete  shut- 
down. And,  according  to  well-in- 
formed observers,  if  that  happened, 
it  would  not  be  long  before  the  mo- 
tion picture  field  was  also  engulfed 
in  the  inter-union  struggle.  But  no 
one  forsees  any  possibility  of  radio 
being  involved,  short  of  a  nation- 
wide strike  of  all  union  actors  in  all 
amusement  fields,  which  is  held  ex- 
tremely unlikely. 


Lea  &  Perrins  Spots 

LEA  &  PERRINS,  New  York 
(sauce),  on  Sept.  25  will  start  a 
varying  schedule  of  two  to  six 
weekly  100-word  spot  announce- 
ments for  26  weeks.  The  nighttime 
announcements  will  be  aired  on 
WREC  WGST  WFBR  WEEI 
WBEN  WMAQ  WCKY  WGAR 
WFAA  WWJ  KOA  KPRC  WFBM 
KMBC  KNX  WAVE  WREC  KSTP 
WSMB  KOMA  WOR  WOW  WCAU 
KGW  KMOX  KTSA  KFRC  KOMO 
WRC  and  a  Miami,  Fla.,  station 
yet  to  be  selected.  Schwimmer  & 
Scott,  Chicago,  handles  the  account. 


KFDM,  Beaumont,  Tex.,  an  NBC  out- 
let recently  acquired  by  Darrold  F. 
Kahn,  early  this  month  joined  the 
Texas  State  Network,  headed  by  El- 
liott Roosevelt.  The  new  KFDA,  Ama- 
rillo,  has  also  joined  the  network. 
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AN  ANNOUNCEMENT 

OF 

CHANGE  IN  OWNERSHIP 


The  Federal  Communications  Commission  has 
approved  the  sale  of  radio  station  KEHE  to  Earle  C.  Anthony,  Inc., 
owners  and  operators  of  KFI  (NBC  Red  Network  Affiliate) 
and  KECA  (NBC  Blue  Network  Affiliate). 

Earle  C.  Anthony,  Inc.,  is  now  operating  KECA  on  the  wave  length 
heretofore  occupied  by  KEHE  (780  K.  C),  one  of  the  strongest 
commercial  spots  on  the  dial  in  Southern  California. 

The  new  wave  length  will  combine  for  advertisers  the  splendid  fol- 
lowing already  built  by  KECA  and  KEH  E  as  individual  stations,  plus 
vigorous  new  program  features,  both  local  and  NBC  Blue  Network. 

Present  KECA  rates  as  listed  on  RATE  CARD 
No.  14  will  remain  in  effect  until  further  notice. 


LOS  ANGELES.  CALIFORNIA 
Owners  and  Operators 

KFI  KECA 

NBC  Red  Network  NBC  Blue  Network 

640  k.  c.  novo  780  k.  c. 

50.000  watts  5000  watts  daytime 

<0r  1000  watts  night 

Clear  channel  Operated  full  time 


EDWARD  PETRV  S  CO.,  NATIONAL  SALES  REPRESENTATIVE 
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Competitive  Economic  Issues 
Are  Given  Court  Recognition 

Infers  That  FCC  Must  Consider  Market  Problems; 
Intervenor  Assessed  Costs;  FCC  Appeals 


IN  WHAT  may  prove  to  be  a  mo- 
mentous action,  the  U.  S.  Court  of 
Appeals  for  the  District  of  Colum- 
bia Aug.  2  threw  out  the  clear  in- 
dication that  it  would  not  uphold 
the  contention  of  the  FCC  that 
there  can  be  unlimited  competition 
among  stations  through  licensing 
of  new  outlets  without  regard  to 
the  position  of  existing  stations  in 
the  same  communities. 

In  abruptly  denying  the  petition 
of  the  FCC  for  a  rehearing  with- 
out a  written  opinion  of  the  so- 
called  Dubuque  case,  involving  the 
fundamental  competitive  question, 
the  court  simultaneously  stayed 
the  effect  of  its  order  for  30  days 
to  allow  the  Government  to  appeal 
the  case  to  the  U.  S.  Supreme 
Court.  Because  of  the  fundamental 
importance  of  the  issue,  applicable 
to  a  number  of  other  pending  cases, 
the  FCC  already  has  served  notice 
that  it  will  seek  review  by  the  na- 
tion's highest  tribunal. 

The  court  set  another  precedent 
in  its  action  in  the  Dubuque  case. 
For  the  first  time  in  a  radio  appeal, 
it  assessed  a  portion  of  the  costs 
of  the  litigation  against  the  inter- 
venor— the  Telegraph-Herald  of 
Dubuque — which  had  been  success- 
ful in  its  application  for  a  new 
local  station  and  which  the  court 
subsequently  reversed.  WKBB, 
which  appealed  the  case,  asked  the 
court  to  assess  the  costs  amounting 
to  some  $1200  equally  as  between 
itself  and  the  T ele graph-Herald . 
The  court  assessed  two-thirds  of 
the  costs,  about  $800,  against 
WKBB,  and  the  remaining  one- 
third  against  the  Telegraph-Herald. 
It  is  logically  presumed  that  the 
court  will  follow  a  similar  policy 
in  future  appeals. 

No  Written  Findings 

The  question  of  the  court's  juris- 
diction to  entertain  appeals  involv- 
ing the  economic  and  competitive 
issues  was  raised  by  William  J. 
Dempsey,  FCC  general  counsel, 
and  William  C.  Koplovitz,  assistant 
general  counsel,  in  pleadings  in- 
volving not  only  the  WKBB  case 
but  in  several  other  pending  ap- 
peals. To  take  into  account  the  eco- 
nomic factors,  Mr.  Dempsey  had 
argued  before  the  court,  would 
mean  the  development  of  a  "pro- 
tected monopoly"  in  the  broadcast- 
ing field,  since  unrestricted  compe- 
tition would  be  prevented. 

Because  the  court  issued  no 
written  findings  in  the  WKBB  case, 
the  view  that  it  will  reject  the 
Commission's  contention  is  some- 
what speculative,  but  since  the  case 
turned  on  the  contention  of  WKBB 
that  the  FCC  had  made  no  finding 
of  competition  of  a  character  that 
would  affect  the  service  of  the  ex- 
isting station,  it  was  logically  as- 
sumed that  the  court  had  taken 
this  fundamental  factor  into  ac- 
count. It  was  regarded  as  an  indi- 
cation of  the  way  in  which  the 
court  would  go  in  such  cases  as 
those   involving    WMEX,  Boston, 


which  was  authorized  to  increase 
its  status  from  a  local  to  a  high 
powered  regional  and  of  KTSM,  El 
Paso,  which  appealed  from  the 
FCC  decision  authorizing  Dorrance 
Roderick,  publisher  of  the  El  Paso 
Times,  to  establish  a  new  station 
in  that  city.  Practically  the  same 
economic  issues  are  involved.  Both 
cases  are  awaiting  court  decision. 

New  Regulatory  Era 

In  these  cases,  Mr.  Dempsey  had 
argued  that  the  Commission's  regu- 
latory interest  does  not  go  beyond 
issuance  of  the  license  and  that  it 
had  no  interest  whatever  in  the 
amount  of  advertising  which  may 
be  sold  by  stations  and  their  ability 
to  withstand  competition  of  other 
stations  or  other  advertising  media. 
Should  the  Supreme  Court,  in  the 
final  adjudication,  uphold  the  con- 
tention of  the  lower  court,  it  may 
open  a  new  era  in  radio  regulation. 
In  some  quarters,  the  view  has  been 
advanced  that  if  the  Commission 
must  take  into  account  matters  of 
economic  injury,  then  it  can  stiffen 
its  regulatory  control  of  stations 
by  demanding  specific  types  of  per- 
formance. This  would  be  sure  to 
provoke  a  new  censorship  howl  and 
resurrect  all  of  the  old  bogies  about 
Government  interference  with  the 
industry. 

In  the  WKBB  case,  decided  Jan. 
23,  the  court  held  the  FCC  legally 
bound  to  make  appropriate  find- 
ings as  to  economic  injury.  On  Feb. 
9  the  FCC  filed  its  petition  for  re- 
hearing. At  that  time  the  FCC 
made  it  clear  that  it  would  seek 
final  adjudication  of  the  issue. 

Another  round  in  the  jurisdic- 


CHAWIN'  FAT  during  a  meeting 
recently  held  at  Columbia  Square 
studios  in  Hollywood  for  1,000  em- 
ployes and  distributors  of  the  Bor- 
den Co.  are  Bobbins  Millbank,  Mc- 
Cann-Erickson  account  executive, 
San  Francisco;  Edwin  Buckalew, 
sales  promotion  manager  of  KNX, 
Hollywood,  and  Walter  Schafer, 
vice-president  of  Borden  Dairy  De- 
livery Co.  in  Southern  California. 
The  event  was  designed  to  acquaint 
Borden  representatives  with  the  ex- 
tensive radio  campaign  the  dairy 
company  launched  July  24  on  KNX 
for  its  fresh  and  evaporated  milk. 
The  company  is  using  two  five- 
minute  news  broadcasts  daily,  five 
days  a  week,  and  daily  participa- 
tion in  the  combined  Sunrise  Salute 
and  Housewives  Protective  League 
programs  on  KNX  on  a  23-week 
contract  —  Bordens'  first  use  of 
Southern  California  radio  in  about 
five  years. 


TRADE  BARRIERS 

Brought  Into  Public  View 

 On  New  WHO  Series^  

TO  MAKE  the  public  conscious  of 
the  various  trade  barriers  created 
by  certain  States  against  one  an- 
other, WHO,  Des  Moines,  is  carry- 
ing a  series  of  special  remote  con- 
trol broadcasts  sponsored  by  the 
Council  of  State  Governments,  a 
non-partisan  organization,  and  ar- 
ranged by  Ralph  Evans,  WHO  pub- 
lic relations  director. 

The  programs  are  designed  to  ex- 
change experiences  of  States  on 
legislative  progress  toward  elimi- 
nating trade  barriers,  such  as 
Iowa's  five-cent  tax  on  oleomarga- 
rine, which  uses  cottonseed  oil  from 
the  South;  Alabama's  reciprocal 
restrictions  on  certain  Iowa  prod- 
ucts, and  Kansas'  laws  governing 
"ports  of  entry",  which  make  it 
difficult  for  trucking  concerns  to 
transport  certain  kinds  of  merchan- 
dise into  that  State. 

Governors,  Congressmen  and 
others  speak  on  the  series.  On  July 
20  Gov.  Cochran  spoke  from  Lin- 
coln, Neb.,  and  WOW,  Omaha, 
joined  with  WHO  in  carrying  the 
talk.  Rep.  D.  W.  Peisen,  of  Iowa, 
spoke  on  the  first  two  broadcasts  in 
June.  Gov.  Stark  of  Missouri  spoke 
from  Jefferson  City  July  6,  his  talk 
being  carried  by  KWOS  as  well  as 
WHO,  and  transcribed  for  later  re- 
broadcast  over  woe,  Davenport. 


tional  battle  of  the  FCC  with  the 
same  court  growing  out  of  the  so- 
called  Courier-Post  case  for  a  new 
local  station  in  Hannibal,  Mo.,  was 
terminated  Aug.  2  when  the  court 
for  the  second  time  granted  an 
FCC  plea  to  reopen  the  proceed- 
ings. 

FCC  Denial  Reversed 

In  a  stiffly  worded  per  curiam 
opinion,  the  court  allowed  15  days 
for  the  FCC  to  file  an  answer  to 
the  petition  of  the  Courier-Post 
which  previously  had  won  its  appeal, 
asking  that  the  court  mandamus 
the  Commission  to  carry  out  its 
prior  judgment.  In  this  case,  too, 
it  is  generally  understood,  the  FCC 
plans  an  appeal  on  jurisdictional 
grounds  to  the  Supreme  Court  if  it 
loses  below. 

In  granting  the  FCC  leave  to  file 
another  answer,  the  court  brought 
out  that  it  had  reversed  the  Com- 
mission's denial  of  the  Courier- 
Post  application  last  March  and 
followed  that  with  an  order  in- 
structing the  FCC  to  grant  a  new 
hearing  without  requiring  the 
Courier-Post  to  compete  with  seven 
other  new  applicants.  This  later 
order  was  vacated  on  the  Commis- 
sion's petition  and  on  July  22  the 
FCC  in  a  brief  held  that  the  court 
lacked  power  to  issue  a  writ  of 
mandamus  or  any  other  order  "to 
direct  and  control  the  procedure  of 
the  FCC." 

While  the  court  said  it  had  an- 
swered the  jurisdictional  argument 
adversely  in  both  the  Pottsville  and 
Heitmeyer  cases,  and  that  it  was 
not  disposed  to  depart  from  its 
conclusions,  it  nevertheless  ob- 
served that  it  had  no  desire  to  cur- 
tail the  right  of  the  Commission 
"to  bring  to  our  attention  any  new 
matter  arising  since  the  original 
hearing  and  out  of  which  the  ap- 
peal to  this  court  grew." 


FCC  Files  Appeal 
In  Supreme  Court 

Review  of   Pottsville  Ruling 

By  Appellate  Court  Asked 

THE  FIRST  of  a  series  of  efforts 
to  have  the  U.  S.  Supreme  Court 
pass  on  fundamental  questions  in 
radio  law  was  undertaken  Aug.  5 
by  the  FCC  with  the  filing  of  a 
petition  for  review  of  the  decision 
of  the  U.  S.  Court  of  Appeals  for 
the  District  of  Columbia  in  the  so- 
called  Pottsville  case  in  which  the 
FCC  alleges  usurpation  of  its  func- 
tions. 

Through  Golden  W.  Bel],  Acting 
Solicitor  General  of  the  United 
States,  and  ,  William  J.  Dempsey, 
FCC  general  counsel,  the  highest 
tribunal  was  asked  to  review  the 
action  of  the  lower  court  in  man- 
damusing  the  FCC  to  reconsider 
its  denial  of  the  application  of 
Pottsville  Broadcasting  Co.,  for  a 
new  station  in  Pottsville,  Pa.,  on 
the  original  record  and  with  a  new 
hearing.  The  FCC  had  denied  the 
original  application  for  the  new 
local  on  the  primary  ground  that 
it  was  not  financially  responsible 
and  secondarily  because  the  chief 
stockholder  was  not  a  local  resi- 
dent. 

Power  of  the  Court 

The  question,  according  to  the 
FCC,  was  whether  the  lower  tri- 
bunal has  power  to  issue  a  writ  of 
mandamus  to  compel  the  Commis- 
sion to  reconsider  the  Pottsville 
application  on  the  original  record 
and  without  regard  to  the  subse- 
quent applications.  The  Pottsville 
application  was  for  580  kc,  with 
250  watts  daytime.  Schuylkill 
Broadcasting  Co.  subsequently  filed 
for  the  same  facilities  in  Potts- 
ville, as  did  the  Pottsville  News  & 
Radio  Corp.,  with  the  examiner 
approving  a  grant  to  Schuylkill. 

The  FCC  contended  the  opinion 
"exceeds  the  statutory  powers  of 
the  court  below,  that  it  is  an  un- 
warranted invasion  of  the  adminis- 
trative field,  and  that  it  overrides 
the  basic  purpose  of  the  licensing 
requirements  of  the  Communica- 
tions Act  of  1934." 

The  petition  brought  out  that 
the  lower  court's  action  in  granting 
the  writ  might  have  been  influenced 
by  the  belief  that  Pottsville  was 
"first  in  the  field",  and  therefore 
should  receive  priority  over  subse- 
quent applications.  The  decision,  it 
was  contended  "is  at  war  with  the 
basic  purpose"  of  sections  of  the 
Communications  Act  "and  will  se- 
riously hamper  the  FCC  in  its  ad- 
ministration of  that  Act". 


ASCAP  Case  Deferred 

AT  THE  request  of  County  Attor- 
ney Edward  T.  Dussault,  hearing 
on  the  plea  for  a  permanent  in- 
junction against  ASCAP,  restrain- 
ing it  from  doing  business  in  Mon- 
tana until  it  has  complied  with  the 
state  anti-monopoly  laws,  was  con- 
tinued by  Judge  Ralph  L.  Arnold, 
of  the  Montana  State  Court  at  Mis- 
soula, from  Aug.  2  to  Oct.  18.  The 
County  Attorney  stated  that  juris- 
diction over  all  the  defendants 
named  in  a  criminal  action  includ- 
ing ASCAP  and  the  major  net- 
works which  was  directly  associ- 
ated with  the  injunction  proceeding 
had  not  been  obtained  by  the  state. 
Because  of  that,  Mr.  Dussault  said 
the  prosecution  desired  the  continu- 
ance until  full  jurisdiction  could  be 
obtained  [Broadcasting,  July  1]. 
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*  In  a  poll  of  all  members  of  Congress  by  the  Columbia 
Survey  Inc.,  Fulton  Lewis  jr.  was  chosen  as  the  favorite  of 
statesmen  by  a  2  to  1  majority  over  any  other  commentator. 
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Wrong  Emphasis 

RADIO  has  embarked  upon  the  most  important 
economic  battle  of  its  harried  history.  It  isn't 
because  a  few  dollars,  more  or  less,  in  ASCAP's 
jeans  mean  life  or  death  to  the  broadcasting 
industry,  or  because  the  NAB's  nerves  are 
jangled  over  ASCAP's  cute  little  game  of  hide 
and  seek — a  game  which  it  now  has  overplayed. 

The  real  issue  is  the  salvation  of  the  industry 
itself  against  tribute  seekers  of  every  ilk. 
ASCAP  was  the  first  to  discover  radio  as  an 
easy  mark,  when  it  got  its  1932  contract  based 
on  a  percentage-of-gross  station  receipts.  It 
worked  the  same  deal  in  1935,  and  wants  to  do 
it  again.  Then  along  came  the  rest  of  the 
hungry  horde,  prepared  to  pick  the  business 
clean,  because  ASCAP  proved  it  a  sucker. 

The  deal  the  industry  makes  with  ASCAP — 
or  without  it — unquestionably  again  will  be 
the  bellwether  for  other  groups  which  feel 
they  have  something  to  sell  radio.  The  industry 
cannot  afford  another  gross  percentage  con- 
tract for  ASCAP's  music  any  more  than  it  can 
afford  to  pay  a  fixed  portion  of  its  income  per- 
centage wise  for  the  right  to  use  recordings, 
transmitters,  microphones,  chairs,  electric 
light  bulbs  or  pencils — just  as  essential  in  the 
maintenance  of  station  operations. 

In  the  amusement  press  and  in  deftly 
phrased  ASCAP  releases,  there  has  been  much 
din  and  clatter  about  radio  seeking  the  prod- 
ucts of  the  brains  of  composers  gratis.  The 
emphasis  has  been  misplaced.  Radio  is  seeking 
only  the  right  to  pay  for  what  it  uses — to  pay 
royalties,  whatever  the  amount,  on  programs 
using  ASCAP's  music.  Since  ASCAP  refuses 
to  deal,  the  NAB  was  left  no  alternate  but  to 
take  the  course  it  has  taken. 

Tin  Pan  Alley  will  ridicule  (as  it  has  al- 
ready) the  plan  for  building  an  industry  music 
supply.  That  will  require  money,  resourceful 
planning  and  stout  resistance  to  be  accom- 
plished by  Dec.  31,  1940,  when  present  con- 
tracts expire.  But  radio  is  an  amazing  indus- 
try, with  a  righteous  cause,  notwithstanding 
ASCAP's  wailings  about  the  downtrodden  com- 
poser and  the  poverty-stricken  publisher,  both 
of  whom  keep  physically  fit  by  incessantly 
hounding  stations  to  perform  their  numbers 
and  thereby  increase  their  royalties. 

Neville  Miller's  plan  of  action,  and  his  call 
for  a  special  convention  in  Chicago,  is  far  from 
being  an  impulsive  gesture.  The  industry 
hasn't  lost  its  head.  It  knows  where  it  is  going. 
All  branches  have  decreed  in  favor  of  a  "pay- 
as-you-use"  basis. 

The  Copyright  Commitlee  was  fortunate  in 


procuring  Sydney  M.  Kaye,  able  New  York  at- 
torney and  copyright  expert,  to  direct  the  de- 
velopment of  the  industry  plan.  Thoroughly 
acquainted  with  the  music  field,  he  is  an  ideal 
selection  for  that  all-important  assignment. 

At  the  Chicago  special  convention,  stations 
will  be  called  upon  to  pledge  financial  support 
to  the  new  venture  to  develop  new  and  inde- 
pendent sources  of  music.  The  pool  may  re- 
quire contributions  of  something  more  than 
$1,000,000,  possibly  several  times  that.  Because 
the  stakes  transcend  the  ASCAP  issue  alone, 
(what  with  the  musicians,  recording  manufac- 
turers, performing  artists,  and  union  groups 
on  the  sidelines)  broadcasters  must  be  pre- 
pared to  follow  through.  Otherwise  a  new 
plague  of  percentages  will  follow. 


Log-Jam 

PERHAPS  without  realizing  it,  the  FCC  has 
placed  a  staggering  if  not  an  unreasonable 
burden  upon  broadcast  stations  in  the  new  rule 
[3.90  (a)  (2)]  requiring  maintenance  of  de- 
tailed program  logs,  which  became  effective 
Aug.  1. 

We  do  not  question  the  Commission's  mo- 
tive, in  its  zeal  to  procure  all  possible  data  on 
station  operation,  in  asking  for  what  amounts 
to  a  minute-by-minute  breakdown  of  daily 
operations.  But  while  the  larger  stations  can 
comply  with  the  requirements,  because  they 
can  gear  their  operations  to  the  increased 
burden,  smaller  units  are  experiencing  diffi- 
culty. The  yardstick  should  be  what  the  regu- 
lations do  to  "Uncle  Ezra's  five-watter",  as  a 
minimum  standard.  It  is  safe  to  say  that  the 
majority  of  the  stations,  in  order  to  comply 
with  the  letter  of  the  rule,  will  have  to  hire 
additional  help,  which  many  can  ill  afford. 

The  most  burdensome  of  the  log  require- 
ments deals  with  the  listing  in  full  detail  of 
each  phonograph  record  performed.  While  a 
code  number  can  be  used,  under  an  FCC  inter- 
pretation produced  through  an  inquiry  by  the 
NAB,  the  task  nevertheless  is  a  prodigious 
one.  A  listing  would  be  required  each  three 
minutes  (the  average  length  of  a  record)  to- 
gether with  time,  sponsor,  title  and  time  of 
mechanical  recording  announcement. 

In  this  issue  we  publish  a  sort  of  composite 
log  which  would  yield  the  information  sought 
under  the  FCC  rule.  In  so  doing,  we  do  not 
wish  to  be  understood  as  endorsing  the  FCC's 
log  requirements.  It  is  done  in  an  effort  to  be 
helpful,  inasmuch  as  the  log  requirements  are 
now  a  part  of  the  official  regulations.  But  it 
is  significant  that  anywhere  from  5  to  25  such 


large  log  sheets,  depending  upon  the  magni- 
tude of  the  station's  schedule,  might  have  to 
be  filled  out  each  day.  The  burden  unquestion- 
ably would  be  onerous  on  stations  broadcast- 
ing recordings  on  a  daily  schedule  such  as  in 
participating  programs,  where  the  control 
operator  not  only  handles  the  turntables  but 
will  have  to  make  log  entries. 

The  record  listing  requirement,  we  learn, 
grows  out  of  the  receipt  of  complaints  that 
some  stations  have  been  broadcasting  "shady" 
records  that  might  be  regarded  as  obscene. 
Moreover,  the  FCC  wants  to  check  on  stations 
broadcasting  "too  many"  records,  when  they 
have  promised  at  hearings  or  have  stated  in 
their  license  renewals  that  diversified  service 
would  be  or  is  being  rendered. 

Instances  of  obscene  record  broadcasts  are 
rare.  They  are  more  likely  to  occur  in  ad  lib 
"live"  broadcasts,  and  even  then  are  rarities. 
Then  why  should  the  FCC  require  stations  to 
supply  this  type  of  data  when  it  professes  it 
has  no  program  censorship  designs? 

We  feel  confident  the  FCC  does  not  want  to 
be  unreasonable  in  its  program  log  demands. 
Steps  already  are  being  taken  to  bring  the 
inequities  of  the  requirements  to  its  attention. 
An  informal  conference,  or  a  formal  hearing, 
if  necessary,  should  be  sought  promptly  to 
ameliorate  the  situation  and  relieve  the  hard- 
ship upon  stations  that  can  least  afford  it. 


Goose  Eggs 

NO  RUNS,  no  hits,  no  errors,  out  of  a  flock 
of  times  at  bat  rather  aptly  describes  the  per- 
formance of  the  late  lamented  session  of  Con- 
gress, insofar  as  the  broadcasting  industry  is 
concerned. 

Yet  there  were  several  pinches  in  which 
real  damage  might  have  been  done  but  for 
the  awareness  of  the  industry,  and  the  follow- 
through  of  enlightened  members  of  both  House 
and  Senate  who  would  not  be  stampeded.  Un- 
til practically  the  eleventh  hour  there  was 
danger  of  ratification  of  the  International 
Copyright  Treaty,  which  would  have  imperilled 
all  users  of  copyrighted  works  had  it  gone 
through  without  accompanying  legislation  to 
protect  them.  That  was  the  serious  threat. 

But  there  were  other  legislative  moves  hit- 
ting at  the  broadcaster's  pocketbook  which 
likewise  were  effectively  blocked.  These  in- 
cluded the  bill  of  Senator  Johnson,  of  Colo- 
radio,  to  ban  the  advertising  of  beer,  wines 
and  liquor  over  the  air,  while  permitting  such 
accounts  to  continue  their  unrestricted  use 
of  white  space.  This  bill  constituted  rank  dis- 
crimination against  radio.  It  was  pigeonholed. 

All  of  the  bills  and  resolutions  introduced 
during  this  session — including  resolutions  to 
investigate  the  industry  and  the  FCC,  to  put 
the  Government  in  the  broadcasting  busi- 
ness by  authorizing  a  shortwave  international 
broadcast  station  and  to  ban  particular  com- 
modities from  the  air — do  not  die.  They  re- 
main for  consideration  of  the  next  Congress, 
which  is  the  second  session  of  the  76th. 

The  fact  that  no  one  reached  first  base  on 
anti-radio  legislation  at  the  session  just  ended, 
despite  the  rabble-rousing  efforts  of  anti- 
radio  groups,  is  significant.  It  proves  that  the 
thinking  members  of  Congress  who  have  no 
axes  to  grind  are  acquainted  with  radio's  sta- 
tus as  a  business  and  a  profession,  and  that 
they  have  at  last  come  to  realize  radio  should 
not  be  subjected  to  the  political  tugging  and 
hauling  which  has  been  its  lot  in  the  past. 
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ASIDE  from  the  bursting  enthusi- 
asm which  is  his  most  marked 
characteristic,  genial  Herb  Hollis- 
ter,  general  manager  and  part 
owner  of  KANS,  Wichita,  is  one 
of  the  few  broadcast  executives 
who  can  operate  a  station  single- 
handed.  He  can  build  and  install 
equipment,  create  programs,  an- 
nounce them,  sell  accounts,  ride 
the  gains  and  even  answer  the 
phone — and  in  his  earlier  days  in 
broadcasting,  he  relates,  he  had  to 
do  all  these. 

Having  risen  from  the  amateur 
ranks  and  having  run  the  gamut 
from  engineering  to  management. 
Herb  Hollister  is  perhaps  proudest 
of  the  fact  that  he  not  only  holds 
a  radiotelephone  first-class  license 
but  also  continues  to  maintain  his 
pioneer  "ham"  station  (W9DRD) 
which  he  operates  from  his  home. 
In  fact,  it  was  as  a  "ham"  back  in 
1914  that  he  cut  his  first  teeth  in 
radio. 

Herb  Hollister  is  one  of  radio's 
most  popular  executives  because  of 
the  essential  good  nature  that  goes 
with  the  vitality,  the  "pep  and 
ginger",  that  he  brings  to  every- 
thing he  does.  "Enthusiasm"  is  the 
word  for  him,  and  that  enthusiasm 
is  translated  into  the  operation  of 
his  station,  where  community  serv- 
ice is  the  byword.  In  the  short  space 
of  a  little  more  than  two  years 
since  he  brought  KANS  into  exist- 
ence, he  has  made  that  station  an 
integral  factor  in  all  Wichita's 
community  affairs. 

Joseph  Herbert  Hollister  Jr.  (a 
full  name  he  never  uses,  preferring 
to  sign  himself  simply  as  Herb) 
was  born  in  St.  Louis  Sept.  11, 
1899,  the  son  of  a  pioneer  local 
automobile  dealer.  He  was  gradu- 
ated from  Kansas  City's  Manual 
Training  High  School  in  1917,  then 
spent  a  harvest  season  in  the  fields 
of  northern  Alberta.  When  the 
United  States  entered  the  war,  he 
was  raring  to  go  and  in  April  of 
1918  joined  the  Marines.  They 
made  him  a  rifle  coach  and  ma- 
chine-gun instructor  at  Paris  Is- 
land, S.  C.  and  Utica,  N.  Y.  He  did 
not  go  overseas,  not  because  he 


didn't  try  but  because  "you  do  what 
you're  told  to  do  in  the  Marines." 

The  war  over,  he  got  a  job  as  a 
grain  buyer  in  Kansas  City,  becom- 
ing the  youngest  member  of  the 
Kansas  City  Board  of  Trade.  That 
lasted  until  1922  when  his  brother 
Ed,  a  motor  dealer  in  Emporia, 
Kan.,  with  whom  he  had  shared 
the  boyhood  hobby  of  amateur  ra- 
dio, asked  him  to  come  to  that  town 
and  run  the  50-watt  WAAZ,  then 
operating  like  so  many  other  sta- 
tions on  360  meters.  Ed's  firm  took 
on  radio  set  sales  and  the  station's 
prime  purpose  was  to  furnish  pro- 
grams that  the  sets  it  sold  might 
pick  up.  Very  often.  Herb  recalls, 
he  sold  a  radio  set,  then  went  on 
the  air  himself  to  give  the  buyer 
something  to  listen  to. 

The  brothers  Hollister  gave  up 
their  radio  license  within  a  short 
time  because  there  wasn't  any 
revenue  in  broadcasting,  and  Herb 
took  a  job  as  salesman  with  a  build- 
ing and  loan  firm  in  Kansas  City. 
All  the  while  he  continued  "ham- 
ming". 

In  1927  the  Graybar  office  in 
Kansas  City  offered  him  a  job  han- 
dling appliance  sales,  which  soon 
included  transmitter  equipment 
sales.  As  a  sideline  he  started  the 
Hollister  Crystal  Co.,  grinding 
crystals  and  making  other  gadgets, 
some  of  which  have  since  become 
standard  items  in  radio  stations. 
This  experience  stimulated  his  de- 
sire to  get  back  into  the  broad- 
casting field,  and  in  1931  he  bought 
WLBF  in  Kansas  City,  Kan.  (now 
KCKN).  This  he  sold  to  the  Cap- 
per publishing  interests  in  1936 
when  he  went  to  Wichita  to  build 
the  newly-authorized  KANS,  for 
which  a  local  business  man  had  ob- 
tained a  construction  permit. 

Herb  Hollister  actually  helped 
construct  KANS  and  directed  its 
growth  to  one  of  the  livest  local 
stations  in  the  country,  now  boast- 
ing a  staff  of  25.  Throughout  his 
career,  he  maintained  a  sort  of 
Damon  and  Pythias  relationship 
with  Don  Searle,  whose  family 
operated  KOIL  in  Omaha,  now 
managed  by  Searle.  The  two  have 


NOTES 


THAYER  RIDGWAT,  formerly  gen- 
eral sales  manager  of  Don  Lee  Broad- 
casting System,  Los  Angeles,  has  been 
named  general  manager  of  Pacific 
Broadcasting  Co.,  Tacoma.  He  also 
will  be  assistant  to  Carl  Haymond, 
president.  His  post  is  newly  created. 

EARL  H.  GAMMONS,  general  man- 
ager of  WCCO,  Minneapolis,  has  been 
named  chairman  of  the  entertainment 
committee  of  the  Minneapolis  Civic 
Council  arranging  the  Northwest  Fall 
Festival,  to  be  held  in  October. 

CLARENCE  G.  COSBY,  who  joined 
KXOK,  St.  Louis,  last  March  after 
serving  with  KWK  in  that  city  for 
eight  years  as  general  manager,  has 
been  promoted  from  national  sales 
manager  to  general  sales  manager  of 
KXOK,  succeeding  Walter  E.  Weiler, 
resigned. 

T.  E.  SHEA  has  been  elected  a  direc- 
tor of  Electrical  Research  Products 
Inc.,  effective  Aug.  15,  succeeding  H. 
G.  Knox,  who  has  resigned  because  of 
ill  health.  Mr.  Shea,  formerly  with 
Bell  Laboratories,  becomes  director  of 
engineering  in  charge  of  all  technical 
activities  in  New  York  and  Holly- 
wood. 

ARNOLD  F.  SCHOEN,  publicity  di- 
rector-announcer of  WSYR,  Syracuse, 
has  been  named  head  of  the  station's 
newly  created  service  department.  He 
will  relinquish  his  announcing  duties 
and  devote  full  time  to  promotion,  ad- 
vertising, publicity  and  merchandis- 
ing. 

GUY  LADOUCEUR,  sales  manager 
of  WCOU,  Lewiston,  Me.,  has  been 
promoted  to  manager.  succeeding 
Bernard  R.  Howe,  resigned.  Eldeu 
Shute  Jr.,  of  the  announcing  staff, 
has  been  named  production  manager, 
replacing  Roger  Levenson,  resigned. 
.John  Libby  has  been  added  to  the  an- 
nouncing staff. 

JOHN  F.  MERRIFIELD.  farm  ed- 
itor of  WLW,  Cincinnati,  recently 
was  named  secretary,  and  Powel 
Crosley  Jr.,  president  of  the  Crosley 
Corp.,  and  George  C.  Biggar,  WLW 
rural  program  director,  were  named 
members  of  the  newly  formed  Ohio 
Chemurgic  Commission. 


much  in  common,  are  the  closest 
of  friends  and  share  like  enthusi- 
asms which  have  their  chief  out- 
lets in  radio.  They  are  partners  in 
the  ownership  of  KMMJ,  Grand 
Island,  Neb.,  which  they  recently 
moved  from  Clay  Center,  Neb.,  and 
together  they  also  own  the  weekly 
Clay  Center  Sim  (for  sale). 

He  was  married  in  1924  to  Eliz- 
abeth I.  Atteberry,  of  Kansas 
City,  and  they  have  one  child,  Her- 
bert III,  age  6.  His  hobbies,  aside 
from  his  work,  are  his  candid 
camera  and  sports,  particularly 
hockey.  He  is  one  of  the  most  pro- 
ficient among  the  growing  army  of 
camera  fans  in  radio.  His  enthusi- 
asm for  hockey  has  been  expressed 
in  Wichita's  acceptance  of  the  local 
team  of  the  American  Hockey  As- 
sociation. He  swims  well  and  was 
on  the  Kansas  City  Athletic  Club's 
team  for  several  years.  He  still 
takes  the  mike  to  announce  sports 
events  over  KANS.  He  has  served 
for  several  years  on  the  NAB 
board,  and  when  it  was  reorgan- 
ized last  winter  he  was  the  popu- 
lar choice  for  director  from  his 
district.  He  also  is  one  of  the  two 
"local"  members  of  the  NAB's 
executive  committee. 


RALPH  L.  POWER.  American  repre- 
sentative of  Macquarie  Network,  Syd- 
ney, leaves  Los  Angeles  Aug.  16  aboard 
the  liner  Mariposa,  on  a  four-month 
business  trip  to  Australia  and  New 
Zealand.  He  was  honored  guest  at  a 
farewell  dinner  given  by  the  Radio 
Breakfast  Club  in  Hollywood  on  Aug. 
14.  attended  by  more  than  75  southern 
California  writers,  producers  and  tran- 
scription executives. 

GEORGE  1.  MacLAREN,  former 
production  manager  of  Atwater  Kent 
Mfg.  Co.,  Philadelphia,  and  more  re- 
cently factory  manager  of  RCA  Mfg. 
Co.,  Camden,  has  been  named  produc- 
tion manager  of  Zenith  Radio  Corp., 
Chicago. 

ART  CROGAN,  onetime  commercial 
manager  of  WDGY.  Minneapolis,  now 
with  WTOL,  Toledo,  has  returned  to 
his  desk  following  a  seven-week  trip 
through  the  West  which  took  him  to 
Grand  Canyon.  Yosemite  and  the  San 
Francisco  Exposition. 

ART  LINICK,  vice-president  of 
WJ.TD,  Chicago,  has  returned  to  his 
desk  following  a  long  illness. 

W.  W.  (Bill)  BERHMAN,  manager 
of  WBOW,  Terre  Haute,  Ind.,  is  re- 
covering from  an  appendectomy  per- 
formed almost  immediately  after  his 
return  from  a  cruise  in  Lake  Ontario. 

RICHARD  A.  RUPPERT,  who  sev- 
eral months  ago  became  promotion 
manager  of  WSAI.  Cincinnati,  on 
Aug.  8  passed  the  Ohio  state  bar  ex- 
amination. He  studied  law  at  the  Cin- 
cinnati YMCA  Night  Law  School  dur- 
ing the  last  four  years  and  was  gradu- 
ated last  .Tune  with  highest  honors. 

CARL  WHITEMAN.  vice-president 
of  General  Foods  Corp.,  and  of  its 
subsidiary.  General  Foods  Sales  Corp.. 
will  resign  Oct.  1  to  head  his  own 
organization  specializing  in  the  mer- 
chandising and  marketing  of  grocery 
products. 

LEONARD  LEWIS,  vice-president  of 
Spot  Film  Productions.  New  York,  in 
charge  of  radio  and  television,  has  re- 
signed. He  has  announced  no  future 
plans. 

G.  DARE  FLECK,  traffic  manager  of 
KDKA,  Pittsburgh,  recently  was 
named  educational  director  of  the  sta- 
tion by  Manager  Sherman  Gregory. 
Routine  traffic  details  will  be  handled 
bv  Mr.  Fleck's  assistant.  Betty  Fisley, 
although  he  will  continue  as  traffic 
manager  also. 

BARRON  HOWARD,  business  man- 
ager of  WRVA.  Richmond.  Va.,  is  the 
father  of  a  girl  born  recently. 

WALTER  BEADELL.  of  the  sales 
department  of  WOWO.  Fort  Wayne. 
Ind..  is  the  father  of  a  boy  born  re- 
cently. 

KEN  MEEKER,  former  CBS  page 
boy.  has  been  made  a  regular  member 
of  the  network's  announcing  staff. 

MARION  DIXON,  of  the  sales  staff 
of  KGVO.  Missoula.  Mont.,  on  July 
27  married  Violet  Long. 

ED  KEMBLE.  in  charge  of  the  KH.T. 
Los  Angeles,  advertising  service,  is 
the  father  of  a  girl  born  July  26. 

BURRIDGE  D.  BUTLER,  owner  of 
WLS,  Chicago,  and  KOY,  Phoenix,  is 
on  a  camping  trip  in  the  wilds  of 
northern  Arizona,  in  company  with 
George  Cook,  business  manager  of 
WLS. 

JOHN  HOGG,  new  to  radio,  has 
joined  KOY,  Phoenix,  as  account  ex- 
ecutive. 

WILLIAM  KOSTKA,  manager  of 
NBC's  press  division,  is  the  father  of 
a  son,  his  second,  born  Aug.  4. 


COMPLETE  testimony  of  David  Sar- 
noff,  RCA  president  and  NBC  board 
chairman,  before  the  FCC  network  in- 
quiry Nov.  14.  1938,  and  May  17, 
1989,  has  been  published  in  a  110-page 
book  just  issued  by  RCA  Institutes 
Technical  Press.  It  is  titled  Principles 
t£  Practices  of  J^etwork  liadio  Broad- 
casting. 
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MARTIN  GOSCH  is  resigning  as  a 
CBS  writer  and  producer  the  end  of 
September,  when  he  will  go  to  Holly- 
wood for  the  resumption  of  the  Melody 
d  Madness  series,  sponsored  by  P. 
Lorillard  Co.  for  Old  Gold  cigarettes 
on  NBC-Blue,  which  Gosch  produced 
last  year.  He  will  continue  to  handle 
the  series  through  its  next  season. 
When  the  program  returns  to  New 
York  later  in  the  fall,  Gosch  plans  to 
go  into  partnership  with  a  radio  writ- 
er to  build  radio  programs,  which  will 
be  offered  for  sponsorship  through  an 
outside  agent.  A  West  Coast  office 
probably  will  be  opened  later.  Gosch 
has  been  with  CBS  for  two  years,  but 
for  a  year  he  has  been  engaged  chiefly 
in  outside  work. 

DONALD  RALPH,  announcer  of 
KGDM,  Stockton,  Cal.,  has  been 
named  program  director  of  the  sta- 
tion. 

MERVIN  CLOUGH,  news  director  of 
KFYR.  Bismarck,  N.  D.,  will  speak 
on  "Radio  and  the  Weekly  Press"  at 
the  summer  session  of  the  State  Press 
Association  in  Bismarck  Aug.  25.  He 
was  invited  to  speak  as  a  result  of  his 
new  program.  The  Weekly  Press,  fea- 
turing editorial  quotation  from  papers 
of  the  state. 

AL  SHEEHAN.  manager  of  the  artist 
bureau  of  WCCO,  Minneapolis,  has 
been  named  director  of  entertainment 
of  the  Minnesota  State  Fair,  to  be  held 
Aug.  26-Sept.  5.  Last  year  Sheehan 
was  drafted  for  the  job  just  before 
the  Fair  opened,  when  the  previously 
appointed  entertainment  head  died  sud- 
denly. The  Fair  board  this  year  unani- 
mously petitioned  WCCO  for  loan  of 
his  services  again. 

JOHN  HATES,  assistant  production 
manager  of  WOR,  Newark,  has  been 
commissioned  a  lieutenant  in  the  U.  S. 
Army  Reserves. 

RUBY  CARPENTER,  of  the  conti- 
nuity staff  of  KMA,  Shenandoah,  la., 
has  announced  her  coming  marriage 
to  Carl  Upp,  of  Duluth,  Minn. 

FRED  DAIGER,  formerly  of  WGST, 
Atlanta,  has  joined  the  announcing 
staff  of  WAPI,  Birmingham. 

MASON  DIXON,  formerly  of  WCSC, 
Charleston,  and  WFBC,  Greenville,  S. 
C  has  joined  the  announcing  staff  of 
WNOX,  Knoxville. 

PHIL  McKERNAN.  new  to  radio, 
has  been  added  to  the  announcer-op- 
erator staff  of  KRE,  Berkeley,  Cal., 
for  the  vacation  season. 

GEORGE  T.  CASE,  formerly  of 
WRAL,  Raleigh,  has  joined  WING, 
Dayton,  as  production  manager. 

BERT  BUZZINI.  formerly  with  KYA 
and  K.IBS.  San  Francisco,  is  now  on 
the  KPO-KGO  announcing  staff. 

SPENCER  ALLEN,  announcer  of 
WGN.  Chicago,  is  the  father  of  a  boy 
bom  Aug.  1. 

CHARLES  PASWELL,  Hollywood 
writer,  has  been  assigned  to  the  new 
CBS  Screen  Guild  program,  sponsored 
by  Gulf  Oil  Corp.,  which  starts  this 
fall. 

PHIL  BOWMAN,  producer  of 
WBBM,  Chicago,  was  recently  given 
a  watch  by  the  cast  of  History  in  the 
Making  in  appreciation  of  his  work 
on  the  CBS  sustaining  program. 

.IIM  DRUMMOND  recently  joined 
KOMA,  Oklahoma  City,  as  news  edi- 
tor. 

EOY  COLLINS,  WOR  page  boy  and 
part-time  song  writer,  has  had  two 
more  numbers  accepted  for  publica- 
tion— "That  Lucky  Day"  and  "I  Can't 
Get  Them  Blues  from  My  kJoul." 


YOUTHFUL  announcer  of  British 
Broadcasting  Corp.  and  its  Empire 
Service,  Henry  P.  Strakey  had  an 
interesting  day  when  he  did  a  reg- 
ular announcer's  turn  on  WJSV, 
Washington,  on  Aug.  2.  Strakey 
read  commercials,  did  station 
breaks  and  time  signals,  and  even 
read  a  Wheatie  commercial  during 
the  ball  game.  He  achieved  a  life- 
long ambition  in  staging  a  quarter- 
hour  swing  program  in  the  Ameri- 
can manner. 

CLIFFORD  SHAW,  staff  pianist  of 
WAVE,  Louisville,  has  written  a  new 
song,  "Moon",  based  on  the  poem  of 
Alexander  M.  Watson,  published  re- 
cently by  G.  Schirmer  Inc.,  New  York, 
and  sung  during  a  Louisville  recital 
a  few  weeks  ago  by  Roland  Hayes, 
well-known  negro  tenor.  Schirmer's 
also  have  accepted  another  Shaw  com- 
position, a  piano  number,  "Vienna 
Fragment". 

ROBERT  FERRIS,  formerly  of 
KFPT,  Spokane,  recently  joined  the 
news  and  special  events  department 
of  KOMO-KJR,  Seattle. 

LAVINIA  S.  SCWARTZ,  educational 
director  of  WBBM,  Chicago,  attended 
the  Progressive  Education  Workshop 
held  recently  at  Sara  Lawrence  Col- 
lege, New  York. 

ARTHUR  RADKEY,  of  the  educa- 
tional department  of  WLW,  Cincin- 
nati, has  been  appointed  instructor  in 
radio  continuity  writing  at  the  eve- 
ning college  of  the  University  of  Cin- 
cinnati, Director  V.  H.  Drufner  an- 
nounced recently. 

WALTER  WINDSOR  Jr.,  formerly 
newscaster  of  WOOD-WASH,  Grand 
Rapids,  has  joined  KFDA,  Amarillo, 
Tex.,  as  announcer  on  sports  and  news 
programs.  He  was  previously  with  J. 
Walter  Thompson,  Hollywood,  where 
he  wrote  for  the  Chase  and  Sanhorn 
Hour,  KFOX  and  KGER,  Long 
Beach,  and  WTOL,  Toledo. 

KENNEDY  LUDLAM,  announcer  of 
WOV-WBIL,  New  York,  on  Aug.  6 
defeated  Julio  Occhiboi,  musical  direc- 
tor of  the  stations,  to  regain  the  golf 
championship  of  WOV-WBIL. 

VERNON  CRAWFORD  has  joined 
WIP,  Philadelphia,  as  vacation  relief 
announcer. 

CHARLES  VANDA,  CBS  western 
program  director,  confined  to  a  Ft. 
Smith,  Ark.,  hospital  with  influenza, 
directed  the  network  broadcast  of  Our 
Leading  Citizen  at  Van  Bnren.  Ark., 
on  Aug.  8  from  his  bed.  Premiere  of 
the  film  was  sponsored  by  Paramount 
Pictures,  and  produced  by  Bob  Hus=py 
of  that  company's  radio  department. 
ARTHUR  FELDMAN  of  NBC  news 
and  special  events  department  is  re- 
covering in  Medical  Arts  Hospital, 
New  York,  after  a  throat  operation. 


JANET  BAIRD,  commentator  at 
KPO-KGO,  San  Francisco,  who  re- 
cently received  her  pilot's  license,  has 
teamed  with  two  fiiers  to  open  a  fly- 
ing school  at  the  San  Francisco  Bay 
Airdrome,  specializing  in  women  stu- 
dents. 

RUSSELL  SINER,  publicity-mer- 
chandising director  of  KSAL,  Salina, 
Kan.,  has  resigned  to  take  charge  of 
a  newly  organized  publicity  bureau 
specializing  in  industrial  and  travel 
accounts,  with  officers  in  Wichita, 
Kan.,  and  Los  Angeles. 

HOWARD  J.  GREEN,  Hollywood 
writer,  has  been  signed  by  Young  & 
Rubicam  Inc.,  that  city,  to  write  dra- 
matic portions  of  the  weekly  CBS 
Screen  Guild  Theatre,  sponsored  by 
Gulf  Oil  Corp.,  which  resumes  Sept. 
24. 

JACK  WELDON,  formerly  assistant 
program  director  of  WDBJ,  Roanoke, 
Va.,  recently  was  named  head  of  the 
station's  program  department. 

DICK  FISHELL,  sports  commentator 
at  WHN,  New  York,  is  the  father  of  a 
baby  girl,  born  Aug.  1  at  Park  West 
Hospital. 

ERNEST  N.  GEORGE,  formerly  of 
KMTR,  Hollywood,  has  joined  the 
KGER,  Long  Beach,  Cal.,  announcing 
staff.  Finis  Bell  also  has  joined 
KGER  as  announcer.  He  was  formerly 
at  KXA,  Seattle,  and  KFIO,  Spokane. 

LUD  GLUSKIN,  CBS  Pacific  Coast 
musical  director,  Hollywood,  has  been 
signed  to  do  music  scoring  for  the  Prin- 
cipal Productions  film,  "Everything's 
on  Ice". 

JEROME  SCHWARTZ  has  resigned 
as  continuity  editor  of  KMPC,  Bever- 
ly Hills,  Cal.,  to  join  the  CBS  Holly- 
wood writing  staff. 

WILBUR  CORLEY,  formerly  of 
WDOD,  Chattanooga,  and  WDAY, 
Fargo,  N.  D..  has  joined  the  announc- 
ing staff  of  WIND,  Gary,  Ind.  His 
brother,  Stan,  is  also  a  member  of  the 
WIND  announcing  staff. 


lADIESf 


FLORENCE  WALLACE 

EVER  SINCE  May,  1926,  Florence 
Wallace,  manager  of  KXA,  Seattle, 
has  been  in  radio  and  she  claims 
the  distinction  of  being  Seattle's 
pioneer  woman  radio  executive. 
She  started  at  KJR  as  a  secretary 
shortly  after  graduating  from  the 
University  of  Washington.  In  1927 
she  went  with  the  old  KPCB  where 
she  did  programs  and  continuities 
until  1931.  That  year  KXA  en- 
gaged her  to  write  continuities.  In 
a  reorganization  in  1933  she  be- 
came office  manager.  Three  years 
later  she  was  appointed  station 
manager,  the  only  woman  on  a  staff 
of  11. 


RUSH  HUGHES,  Hollywood  com 
mentator  on  the  five-weekly  quarter- 
hour  Langendorf  Pictorial,  sponsored 
by  Langendorf  United  Bakeries  Inc.  on 
NBC-Pacific  Red,  has  completed  a 
commercial  short  film,  "The  General 
Goes  to  Town".  He  is  actor  as  well  as 
commentator  in  the  two-reeler. 

DOUGLAS  EVANS,  KFI  -  KECA. 
Los  Angeles,  announcer,  has  been  as- 
signed by  Columbia  Pictures  Inc.,  to 
portray  the  role  of  Francis  Scott  Key, 
composer  of  "The  Star  Spangled  Ban- 
ner", in  a  film  to  be  released  shortly. 
BOB  MOSS  of  the  NBC  Hollywood 
staff  has  replaced  Owen  Crump  as  pro- 
ducer of  the  weekly  half-hour  Grouch 
Club  sponsored  on  that  network  by 
General  Mills  (Corn  Kix). 

NAOMI  F.  REYNOLDS,  KNX,  Hol- 
lywood, music  commentator,  has  been 
appointed  national  radio  chairman  of 
the  National.  Federation  of  Music 
Clubs. 

HOWARD  SMILEY  recently  was 
named  publicity  director  of  KROY. 
Sacramento,  Calif. 

JIM  O'NEIL,  former  newspaperman 
of  New  York,  Chicago  and  other  east- 
ern cities  and  more  recently  of  the 
KYA,  San  Francisco  news  staff,  has 
joined  KJBS,  San  Francisco,  as  news 
editor  and  newscaster. 

WILLIAM  TALLEY,  announcer  of 
KWG,  Stockton,  Cal.,  is  reported  re- 
covering from  a  head  injury  suffered  in 
an  airplane  crash  some  time  ago. 

BILL  BALDWIN,  announcer  of 
KSFO,  San  Francisco,  recently  re- 
signed to  become  publicity  director  of 
the  Roller  Derby,  currently  running 
in  San  Francisco. 

DAVID  BRADLEY,  formerly  a  mem- 
ber of  the  production  staff  of  KYA, 
San  Francisco,  has  resigned. 

FLORENCE  BALLOU,  formerly  as- 
sistant in  the  program  department  of 
WICC,  Bridgeport,  Conn.,  has  been 
named  program  director  of  the  station, 
succeeding  Judson  LaHaye  Jr.,  re- 
cently appointed  WICC  supervisor  in 
New  Haven. 

JIMMY  VANDIVEER,  KFI-KECA, 
Los  Angeles,  special  events  director, 
is  the  father  of  a  7-pound  girl  bom 
July  26. 

RICHARD  WESTBROOK,  head  of 
Allied  Representation  Co.,  Chicago,  is 
the  father  of  a  boy  born  July  28. 

PEGGY  K  NO  CHE,  secretary  of 
Wythe  Walker  &  Co.,  Chicago,  was 
married  recently  to  Edward  M.  Dreis. 


Paul  Francis  Morgan 

PAUL  FRANCIS  MORGAN,  41, 
who  retired  from  the  managership 
of  WHBC,  Canton,  0.,  last  March, 
and  his  wife  and  six-weeks-old  son 
died  by  suffocation  from  smoke  and 
heat  in  a  fire  which  swept  their 
Canton  home  July  26  and  trapped 
them  in  a  second  floor  bedroom.  Mr. 
Morgan  from  1927  to  early  1938 
was  with  the  Canton  Respository, 
Brush-Moore  newspaper  which 
owns  WHBC,  and  was  successively 
reporter,  assistant  advertising  man- 
ager, advertising  manager  and 
business  manager  of  that  newspa- 
per. He  quit  WHBC  after  less  than 
a  year  due  to  ill  health. 


Harold  B.  Porter 

HAROLD  BENNET  PORTER,  43, 
Hollywood  radio  producer  and 
cameraman,  was  found  dead  in  his 
home  July  30,  from  what  police 
describe  as  a  self-inflicted  gunshot 
wound  in  the  head.  He  is  said  to 
have  been  despondent  over  finances 
and  failure  to  find  a  sponsor  for 
his  radio  program,  Handy  Kink. 


EDWARD  D.  PORTER,  58,  weU 
known  Hollywood  radio  and  stage 
actor,  died  in  that  city  July  29.  He 
had  been  an  invalid  for  the  last  year, 
following  a  paralytic  stroke. 
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PROGRAMS 


Peck  of  Trouble 

A  NEW  kind  of  radio  "inter- 
ference" was  recently  experi- 
enced at  the  KOY,  Phoenix, 
Ariz.,  transmitter  when  a 
woodpecker  flew  down  the 
chimney,  battered  off  the  tin 
cover  of  a  stovepipe  hole  and 
winged  its  way  around  the 
room.  It  banged  into  delicate 
tubes  and  costly  mechanism 
for  15  minutes  before  Hal 
Lines,  operator  on  duty, 
armed  with  a  broom,  could 
chase  it  out  a  window  from 
which  the  screen  was  hastily 
removed.  A  terrific  smoke 
bomb  of  soot  was  left  behind 
by  the  invader. 


SIX  labor  leaders  and  six  cap- 
tains of  industry  will  give 
their  views  on  national  prob- 
lems of  economic  and  indus- 
trial importance  in  a  new  series 
on  NBC,  A  m  e  r  i  c  a  Unlimited, 
broadcast  in  cooperation  vsdth  the 
U.  S.  Department  of  Labor.  The 
series,  on  NBC-Red  each  Friday 
from  10:30  to  10:45  p.  m.,  began 
Aug.  4  with  William  Green,  presi- 
dent of  AFL,  as  the  first  speaker, 
followed  each  week  by  alternating 
representatives  of  CIO  and  AFL. 
The  industrial  leaders,  who  will 
speak  on  the  six  concluding  pro- 
grams, have  not  been  announced. 


Mayor  and  Citizens 
KOY,  Phoenix,  has  introduced  a 
novel  public  service  program  for 
the  summer  months.  It  is  titled 
The  Phoenix  Forum,  and  each  week 
Mayor  Walter  J.  Thalheimer  of 
that  city  plays  host  to  a  studio 
audience  of  prominent  citizens  who 
informally  discuss  civic  matters 
with  him.  A  different  city  depart- 
ment head  is  special  guest  during 
the  broadcast,  and  the  entire  half- 
hour  program  is  built  around  that 
particular  division  of  the  city  gov- 
ernment. Jack  Copeland,  KOY  news 
editor,  supervises  the  program. 


For  Drivers'  Beefs 
TRAFFIC  violators  who  feel  that 
their  fines  are  unjustified  have  an 
opportunity  to  air  their  "beefs" 
during  the  weekly  quarter-hour 
Traffic  Tribunal  on  KECA,  Los 
Angeles.  Program  is  presented  un- 
der auspices  of  the  Los  Angeles  Po- 
lice Dept.  Accident  Prevention  Bu- 
reau. Traffic  violators  are  invited 
to  send  in  their  "beefs",  and  a  dif- 
ferent officer  of  that  bureau  each 
week  explains  justification  of  the 
fine. 


TROUBLED  KIDDIES 

Provide  Material  for  a  New 

'  Don  Lee  Program  

IT  MIGHT  be  called  a  tearjerker 
by  the  sophisticates,  but  there  is 
'     nothing  maudlin  in  the  social  serv- 
l     ice  aspect  of  Nobody's  Children,  a 
program  which  started  July  2  on 
KHJ,  Los  Angeles,  and  now  is  be- 
ing piped  each  Sunday,  1:1:30  p. 
'     m.  (PST),  to  the  Don  Lee  and  MBS 
networks.  Originated  and  conduct- 
ed by  Walter  White  Jr.,  former 
Broadway  actor,  the  program  is 
based  on  case  histories  of  children 
whom  circumstances  have  placed  in 
orphanages  or  institutions. 

The  program  is  a  sustainer  and 
is  presented  as  an  educational  fea- 
ture. It  does  not  seek  hoines  for 
the  children,  but  rather  presents 
,     their  problems,  especially  in  rela- 
■     tion  to  the  adoption  laws  of  the 
;     various  States.  The  idea  is  that  lis- 
;     teners  will  take  their  own  steps  in 
adopting  youngsters  or  interesting 
.     themselves  in  child  welfare  work. 
«     The  Los  Angeles  Children's  Home 
Society  is  the  originating  point  of 
each  program.  While  children  are 
brought    before    the  microphone, 
their  cases  are  not  discussed  in 
their  presence. 

The  whole  atmosphere  is  one  of 
sympathy  and  understanding,  with 
Georgia  Fifield  playing  the  role  of 
a  social  worker  and  Hal  Crane 
writing  the  scripts.  A  highly 
favorable  reaction  from  social  wel- 
fare agencies  has  been  reported. 


Workaday  Glamour 

NEW  YORK'S  most  glamorous 
working  girl  is  being  sought  by 
Zeke  Manners,  in  a  contest  in  con- 
nection with  his  twice-daily  broad- 
casts on  WHN,  New  York.  Picking 
the  most  glamorous  housemaid  the 
first  week,  waitress  the  second  and 
so  on  through  seamstress,  mani- 
curist, telephone  operator,  Zeke 
will  conduct  his  grand  finale  in 
September,  the  winner  to  be  given 
a  silver  placque,  evening  clothes 
and  a  trip  around  town  escorted  by 
two  of  the  city's  most  eligible 
bachelors. 

Boosting  Civic  Industry 
WITH  musical  background  by  a 
125-voice  choral  group  drawn  from 
among  employees  of  75  different  St. 
Louis  firms,  the  recently  expanded 
weekly  half-hour.  The  Onward 
Road,  on  KMOX,  St.  Louis,  fea- 
tures "witnesses"  for  management, 
workers  and  consumers,  who  gather 
in  a  radio  courtroom  to  exchange 
ideas,  bringing  out  in  their  "testi- 
mony" a  composite  picture  of  the 
industry  under  examination  and 
its  service  to  the  community. 

Music  of  the  Nations 

RECORDED  and  live  talent  in 
Swedish,  Danish  and  Norwegian 
music  is  featured  on  the  new  half- 
hour  Scandinavian  Airs,  sponsored 
on  KOWH,  Omaha,  by  Allen  Appli- 
ance Co.  The  program  is  remoted 
from  studios  in  the  sponsor's  plant 
several  days  a  week.  The  firm  also 
participates  in  a  daily  program 
featuring  music  of  Bohemian  or- 
chestra from  the  South  Omaha  stu- 
dios of  KOWH. 

^  ^  ^ 

Immigrant  Culture 

FOREIGN-BORN  American  citi- 
zens, producers  of  foreign  lan- 
guage programs  on  WBNX,  New 
York,  are  interviewed  in  English 
on  the  station's  new  Uncle  Sam's 
Family  series,  designed  to  give 
native  Americans  an  insight  into 
the  cultures  these  people  have 
brought  to  America  from  other 
lands. 

Read  Your  Paper 
CATCHY  title  is  Read  Your  Pa- 
ver, a  Monday  evening  series  on 
WIND,  Gary,  Ind.,  given  under 
auspices  of  the  University  Broad- 
casting Council,  Chicago.  Recent 
program  featured  Dr.  Curtis  C. 
MacDougall,  of  Northwestern  U. 
school  of  journalism,  in  a  talk  on 
"The  Newspaper  of  the  Future". 

Hot  or  Cold 

DESIGNED  to  appeal  to  either 
refrigeration  or  heating  industries, 
the  new  fall  half-hour  feature. 
Cold  Facts,  of  WEW,  St.  Louis, 
presents  "climatic"  information  in 
keeping  with  the  title  against  a 
musical  variety  background. 

I;:  t-:  :^ 

Food  For  Life 

LISTENERS  to  Rosalind  Sher- 
man's broadcasts  on  WNEW,  New 
York,  are  being  asked  to  name  the 
new  all-glass  room  in  a  Broadway 
restaurant,  with  dinner  for  two 
once  a  month  for  life  going  to  the 
winner. 


Treat  for  the  Kids 
SIDEWALK  and  studio  broadcast- 
ing technique  are  combined  in  the 
weekly  half-hour  Sno-White  Kid's 
Party,  sponsored  on  KVEC,  San 
Luis  Obispo,  Cal.,  by  the  local 
Sno-White  Creamery.  Contestants 
must  first  register  at  the  creamery 
on  a  week-day  preceding  the  broad- 
cast. Their  names  are  picked  from 
the  register  by  lot.  Uncle  Dudley, 
who  conducts  the  program,  stand- 
ing in  front  of  the  creamery,  inter- 
views from  10  to  15  boys  and  girls 
each  week.  During  the  interview 
broadcast,  they  are  also  requested 
to  sing  a  song  or  recite  a  poem. 
After  his  performance,  each  child 
draws  a  card  from  a  container.  Its 
color  determines  the  type  of  ice 
cream  treat  he  receives  as  reward 
for  participating  in  the  broadcast. 

Strictly  Imitation 

IMITATORS  get  their  innings  on 
the  new  weekly  quarter-hour,  / 
Wish  I  Were,  on  WWL,  New  Or- 
leans. Once  a  week  the  name  of 
some  well-known  artist,  actor  or 
character — like  Bing  Crosby,  Kath- 
erine  Hepburn  or  Donald  Duck — 
is  announced  along  with  details  of 
the  competition.  Would-be  imita- 
tors appear  on  the  following  week's 
program,  where  they  are  inter- 
viewed by  Announcer  Don  Lewis, 
with  Ray  McNamara  assisting  at 
the  r)iano.  Five  dollar  prizes  go  to 
winners  of  each  program. 

Cops  and  Blotters 

BROADCAST  daily  from  the  office 
of  the  local  chief  of  police,  the  new 
quarter-hour  Police  Blotter  on 
KOH,  Reno,  Nev.,  presents  police 
officials  describing  the  operation  of 
a  police  department,  descriptions 
of  criminals  known  to  be  operating 
in  the  vicinity  of  Reno,  and  tips  on 
how  to  avoid  auto  thefts,  house 
breaking,  thievery  and  other  petty 
crimes. 


A  RING-TAILED  tooter  was  the 
recent  four-day  Diamond  Jubilee 
commemorating  the  discovery  of 
gold  in  Last  Chance  Gulch,  now  the 
main  street  in  Helena,  Mont. 
KPFA,  Helena,  kept  pace  with  the 
whole  proceeding,  during  which 
thousands  jammed  the  downtown 
district  day  and  night,  with  micro- 
phones installed  on  the  street  and 
in  the  civic  center  auditorium.  All 
bearded  up  for  the  occasion,  and 
decked  out  in  Western  regalia,  as 
required  of  all  Helenites,  were 
KPFA's  announcer-commentators, 
Willis  Green  (left)  and  Ernest 
Neath,  pausing  for  a  moment  here 
in  the  midst  of  their  interviewing 
and  describing. 


Free  Nights  Out 

TICKETS  for  a  Broadway  hit 
show  and  a  table  at  a  night  club 
go  to  the  two  couples  sending  in 
the  best  answers  to  questions  asked 
on  Where  Do  We  Go  Tonight?, 
Friday  evening  program  on  WEVD, 
New  York.  In  addition  to  the  quiz, 
program  also  includes  an  interview 
with  out-of-towners,  in  a  hotel  lob- 
by, to  determine  what  the  average 
visitor  is  looking  for  in  New  York 
and  his  reaction  to  what  he  sees 
there. 

*      *  * 
Repeat  Programs 

A  NEW  five-weekly  half -hour  pro- 
gram idea  has  been  inaugurated 
by  Harrison  Holliway,  general 
manager  of  KFI-KECA,  Los  An- 
geles, on  the  latter  station.  Titled 
Encore  Theatre,  and  directed  by 
John  I.  Edwards,  production  man- 
ager of  the  stations,  the  series  fea- 
tures repeat  broadcasts  of  two 
shows  each  week.  Repeat  programs 
are  Broadway  Memories  and  Blue 
Horizon,  both  featuring  Claude 
Sweeten's  orchestra  and  vocalists. 


WOE  Farm  News 

A  NEW  service  to  the  farmer  is 
offered  by  WOR,  Newark,  on  its 
early  morning  Farmers'  Digest 
conducted  by  Joe  Bier.  Each  morn- 
ing at  6,  Bier  gets  the  current 
commodity  prices  on  the  New  York 
market,  together  with  sidelights  of 
the  day's  prevailing  supply  and  de- 
mand, direct  from  the  Department 
of  Agriculture.  This  information, 
enabling  the  farmer  to  gauge  mar- 
ket trends,  has  never  previously 
been  available  before  noon. 

Discussing  the  News 
FRIENDLY  discussion  of  today's 
problems  is  featured  on  the  weekly 
half-hour  Round  Table  program  of 
KMTR,  Hollywood.  Seated  around 
the  microphone  in  the  KMTR  News 
Bureau,  three  different  prominent 
Los  Angeles  business  men  each 
week  informally  discuss  a  subject. 
Newsroom  atmosphere  prevails 
throughout  the  broadcast,  with 
Clete  Roberts,  station  news  editor, 
presiding. 

Listeners  Speak 
B.  S.  BERCOVICI,  news  commen- 
tator of  WINS,  New  York,  is  con- 
ducting a  new  weekly  program 
Talk  &  Back  Talk  to  allow  listen- 
ers to  voice  their  opinions.  The 
audience  is  invited  to  send  in  let- 
ters discussing  some  topic  Ber- 
covici  has  mentioned,  the  authors 
of  a  few  of  the  best  letters  to  re- 
ceive an  invitation  to  appear  on 
the  program. 
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CBS,  Reynolds,  Cantor 
And  Gordon  Defendants 
In  Pacific  Coast  Action 

CBS.  R.  J.  RejTiolds  Tobacco  Co. 
and  Eddie  Cantor,  who  was  spon- 
sored by  the  latter  concern  on  the 
network,  were  named  co-defendants 
in  a  $751,000  damage  suit  filed  in 
Los  Angeles  Superior  Court  in  late 
July  by  .Charles  Gollob  and  his 
wife  Elsie,  as  aftermath  of  an  al- 
tercation March  27,  following  the 
comedian's  broadcast.  Bert  Gordon, 
the  "Mad  Russian"  of  Cantor's 
program,  was  named  as  a  fourth 
defendant  in  the  suit. 

The  couple  ask  $500,000  general 
damages,  $250,000  punitive  dam- 
ages and  $1,000  to  cover  medical 
expenses.  Complaint  charges  that 
Gordon  and  other  persons  attacked 
the  couple  outside  the  CBS  Holly- 
wood studios,  inflicting  cuts  and 
bruises  on  Gollob  and  facial  and 
possible  internal  injuries  to  his 
^vife.  The  Gollobs  declared  the  at- 
tack was  unprovoked.  According  to 
the  complaint,  the  Gollobs  attend- 
ed the  broadcast,  followed  all  in- 
structions to  applaud,  and  were 
leaving  the  studio  after  the  pro- 
gram when  accosted  by  Gordon  and 
his  "bodyguard". 

As  they  left,  Gollob,  according  to 
his  complaint,  stated  he  was  not 
interested  in  the  political  program 
that  followed  Cantor's  broadcast. 
The  alleged  attack  by  Gordon  fol- 
lowed. Gollob  declared  he  and  his 
wife  left  the  program  because  they 
objected  to  Cantor's  jokes  about 
Adolf  Hitler  and  other  dictators 
solely  on  ground  that  "they  were 
ancient  and  not  funny  gags".  Im- 
mediately following  the  attack  Gol- 
lob unsuccessfully  sought  a  battery 
complaint  against  Gordon. 


Conn  Sues  Benny 

HARRY  W.  CONN,  Hollywood 
gag-writer,  has  filed  a  $65,000 
breach  of  contract  suit  in  Los  An- 
geles Superior  Court  against  Jack 
Benny,  radio  and  film  comedian. 
Conn  contends  he  entered  into  a 
contract  with  Benny  to  write  the 
comedian's  gags  for  39  weeks.  Conn 
asserts  the  contract  called  for  his 
receiving  5%  of  Benny's  salary 
while  the  comedian  used  any  of  the 
material.  Since  expiration  of  the 
contract,  according  to  the  com- 
plaint, Benny  has  continued  to  use 
certain  characters  and  dramatic 
situations  created  by  the  plaintiff' 
and  which  have  become  nationally 
known.  Conn  estimates  that  since 
19-35  Benny  has  earned  about 
$1,170,000  on  the  radio  and  an  ad- 
ditional sum  in  pictures.  He  asks 
judgment  for  5%  of  these  earn- 
ings. 


NBC  Series  Starts 

STARTING  date  on  NBC's  new 
series  of  talks  by  British  and 
French  statesmen  [Broadcasting, 
Aug.  1]  was  moved  up  from  mid- 
September  to  Aug.  8,  when  the  se- 
ries was  opened  by  Winston 
Churchill.  Athony  Eden,  previous- 
ly scheduled  as  the  opening 
speaker,  will  be  heard  later  in  the 
series,  which  will  feature  British 
speakers  on  Tuesdays,  French  on 
Thursdays.  Other  speakers  will  in- 
clude Leon  Blum,  former  premier 
of  France;  M.  Yvon  Delbos,  for- 
mer French  minister  of  foreign  af- 
fairs, and  Lord  Duff  Cooper,  for- 
mer British  privy  councillor  and 
member  of  Parliament. 


PRISONERS  RIOT 

As  WREN'S  Miscreant  Mouse 
 -Gets  the  Hot  Seat  


TALKING  IT  OVER  with  a  local 
chinchilla  keeper  holding  $1,600 
worth  of  chinchilla  in  his  palm, 
and  who  has  charge  of  $50,000 
worth  of  the  little  creatures,  is 
Howard  Chamberlain  (right),  of 
KLZ,  Denver,  during  one  of  a 
weekly  series  of  interviews  origi- 
nating in  various  rural  business 
centers  around  Denver.  On  another 
assignment  Interviewer  Chamber- 
lain picked  up  a  splash-by-splash 
interview,  recorded  by  the  KLZ  mo- 
bile unit,  with  some  real  mountain 
trout  during  a  visit  to  a  Colorado 
fish  hatchery. 


WHEN  a  curious  mouse  wandered 
into  a  maze  of  tubes  and  wires  in 
the  transmitter  of  WREN,  Law- 
rence, Kan.,  during  the  recent 
broadcast  of  the  Conn-Bettina 
fight,  he  not  only  short-circuited 
the  high-voltage  terminal  board  of 
the  exciter,  electrocuted  himself, 
and  forced  the  station  off  the  air, 
but  also  started  a  neai'-riot  among 
inmates  of  the  Kansas  State  Peni- 
tentiary in  Lansing,  about  40  miles 
away. 

Inmates  were  listening  to  the 
broadcast  from  their  cells  over  the 
nrison's  public  address  radio,  which 
was  tuned  to  WREN.  When  the 
rodent  brought  on  the  abrupt  shut- 
down, the  prisoners  became  angry, 
thinking  guards  had  turned  off  the 
radio  in  the  middle  of  the  fight. 
Their  shouting  and  confusion  was 
quieted  only  when  the  mouse  had 
been  removed  and  the  fight  broad- 
cast resumed. 


KFH  Appeals  Decision 
Moving  KFBI  to  Wichita 

AN  APPEAL  from  the  decision  of 
the  FCC  granting  KFBI,  Abilene, 
Kan.,  authority  to  remove  to  Wich- 
ita, was  filed  with  the  U.  S.  Court 
of  Appeals  for  the  District  of  Co- 
lumbia Aug.  1  by  KFH,  Wichita. 
Through  counsel  John  M.  Little- 
page  and  William  A.  Porter,  KFH 
held  there  was  no  need  for  the  pro- 
posed service  in  Wichita  and  that 
the  advent  of  KFBI  would  result 
in  curtailment  of  revenue  and  im- 
pairment of  its  service.  KFBI  oper- 
ates on  1050  kc.  with  5,000  watts, 
limited  time. 

In  addition  to  specifications  of 
alleged  error  in  the  Commission's 
decision,  KFH  contended  that  Les- 
ter E.  Cox,  midwestern  broadcaster 
who  at  the  hearing  testified  he 
would  acquire  one-third  of  the  sta- 
tion stock,  since  had  canceled  this 
contract,  changing  the  facts.  More- 
over, it  held  that  since  the  hear- 
ing, KRLD,  Dallas,  on  the  adjacent 
1040  kc.  channel  had  increased  its 
power  from  10,000  to  50,000  watts. 


"ABOVE"  AVERAGE  BUSINESS  CONDITIONS 

Spread  in  The  Billionarea-KSD  Territory 


MARCH  1st 


Business  conditions  as  of 
Marcli  1st  compared  with 
the  same  month  last  year. 


JULY  ist 


Business  conditions  as  o\ 
.July  1st  compared  with  the 
same  month  last  year. 
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Mr.  Posner 


S.  I.  Posner  Joins 
Segal  Law  Office 

Economist  and  Labor  Expert  to 

Handle  Administrative  Practice 

STANLEY  I.  POSNER,  Govern- 
ment economist  and  labor  expert, 
on  Aug.  1  joined  the  law  firm  of 
Paul  M.  Segal,  Washington  attor- 
ney, where  he 
will  specialize  in 
administrative 
practice  before 
Government  de- 
partments and 
agencies.  Mr. 
Posner,  a  member 
of  the  bar,  dur- 
ing the  past  year 
directed  an  an- 
alysis of  labor 
union  agreements  for  the  U.  S.  De- 
partment of  Labor.  His  association 
with  the  former  Radio  Commission 
counsel  marks  an  innovation  in  ra- 
dio practice,  and  was  occasioned 
largely  by  the  growing  importance 
of  labor  and  other  contractual 
problems  involving  broadcast  sta- 
tions and  various  union  organiza- 
tions. 

During  the  last  three  years  Mr. 
Posner  has  been  connected  in 
several  capacities  with  the  Labor 
Department.  From  1936  until 
1938,  he  was  the  Department's 
referee  under  the  Bacon-Davis  Act, 
and  conducted  public  hearings  to 
determine  prevailing  wage  rates 
for  Federal  construction  in  New 
England.  He  was  associated  with 
the  NRA  in  various  economic  and 
research  capacities  from  1933 
through  1936,  having  been  chief 
economist  and  chief  of  the  coordi- 
nating branch  of  its  Compliance 
Division.  He  also  served  with  NRA 
successively  as  senior  statistician, 
economic  advisor  to  the  President's 
Reemployment  Policy  Board,  and 
special  assistant  to  Leon  Hender- 
son, now  a  member  of  the  Securi- 
ties &  Exchange  Commission. 

A  graduate  of  Amherst  College, 
Mr.  Posner  was  awarded  tuition 
scholarships  for  the  entire  four 
years.  He  graduated  magna  cum 
laude  and  is  a  Phi  Beta  Kappa.  Re- 
ceiving his  M.A.  degree  from  the 
University  of  Chicago  in  1932,  he 
took  graduate  work  in  economics 
and  statistics.  He  was  associated 
with  Brookings  Institution,  Wash- 
ington, as  a  research  fellow  in 
1932-33,  having  been  awarded  a 
fellowship  to  continue  research  in 
money  and  banking. 

Mr.  Posner  was  graduated  from 
Harvard  Law  School  with  a  Bach- 
elor of  Laws  degree  as  a  cum 
laude  student.  He  studied  ad- 
ministrative law  under  Felix 
Frankfurter,  now  Supreme  Court 
Associate  Justice,  and  also  special- 
ized in  labor  law.  Government  reg- 
ulation of  business  and  taxation 
and  corporation  finance. 


Seek  Brockton,  Mass.,  Outlet 

A  NEW  500-watt  daytime  station  on 
1160  kc,  in  Brockton,  Mass.,  is  sought 
in  an  application  filed  with  the  FCC 
Aug.  4  by  Old  Colony  Broadcasting 
Co.  President  of  the  company  is  Ru- 
dolph Wyner,  president  of  the  Shaw- 
mut  Woolen  Mills.  Vice-president  is 
Mark  L.  MacAdam,  chief  engineer 
of  the  Brockton  police  radio  system. 
Vice-president  and  treasurer  is  C.  A. 
Lovewell,  of  Sharon,  Mass.,  now  em- 
ployed by  the  Yankee  Network.  Each 
holds  33  1/3%  of  the  stock  in  the  new 
corporation. 


BEAUTY  combines  with  brains  in  these  lady  aides  at  the  Washington 
offices  of  the  networks,  who  were  photographed  for  Broadcasting  at  a 
recent  function.  They  are  (1  to  r)  Miss  Ann  Gillis,  CBS  Washmgton 
publicity  director;  Miss  Phoebe  Gale,  NBC  Washington  press  representa- 
tive; Miss  Madeline  Ensign,  program  director  of  WOL,  MBS  capital  key. 


Mr.  Gross 


Jack  Gross  Is  Selected 
KFWB  Sales  Manager 

JACK  0.  GROSS,  nationally 
known  in  radio  and  advertising  and 
for  22  months  general  manager  of 
the  now  non-existent  KEHE,  Los 
Angeles,  has  been 
appointed  general 
sales  manager  of 
KFWB,  Holly- 
wood, owned  and 
operated  by  War- 
ner Bros. 

Announcement 
of  the  appoint- 
ment was  made 
by  Harry  Maiz- 
lish,  general  man- 
ager of  the  station,  on  Aug.  1.5. 
Before  taking  over  his  new  duties 
on  Aug.  28,  Mr.  Gross  will  vacation 
with  his  family,  visiting  eastern 
radio  centers.  It  is  expected  that 
Chet  Mittendorf,  present  sales 
manager  of  KFWB,  will  remain 
with  the  station  in  an  official  ca- 
pacity. 

Mr.  Gross  has  been  in  radio  more 
than  16  years  as  announcer,  pro- 
ducer, sales  executive  and  general 
manager.  For  a  time  he  was  super- 
visor of  the  Southwest  Broadcast- 
ing System  and  left  that  organiza- 
tion in  1933  to  join  KTBS,  Shreve- 
port.  La.  When  that  firm  acquired 
KWKH  he  was  named  sales  man- 
ager of  both  stations,  remaining 
four  years.  He  then  joined  Hearst 
Radio  as  general  manager  of 
KEHE,  remaining  until  the  latter 
station's  frequency  and  facilities 
were  acquired  by  Earle  C.  Anthony 
Inc.,  on  Aug.  1  [Broadcasting, 
Aug.  1]  to  replace  those  of  KECA 
as  the  NBC-Blue  network  outlet  in 
Los  Angeles. 


Wins  Marconi  Medal 

OFFICIAL  award  of  the  annual 
Marconi  Memorial  Scholarship  of 
the  Veteran  Wireless  Operators 
Assn.,  was  made  to  16-year-old 
Robert  Barkley  on  Aug.  12  by  J. 
R.  Poppele,  chief  engineer  of  WOR, 
Newark,  and  chairman  of  the 
awards  committee.  Robert  T.  Pol- 
lock, president  of  the  American  In- 
stitute of  the  City  of  New  York, 
also  participated  in  the  ceremonies, 
which  were  broadcast  on  MBS. 
Scholarship  is  a  two-year  course  at 
RCA  Institutes. 


FCC  Officials  Go  West 

SEVERAL  officials  of  the  FCC,  in- 
cluding Commissioner  Paul  A. 
Walker,  General  Counsel  William 
J.  Dempsey,  and  Chief  Accountant 
William  J.  Norfleet,  will  attend  the 
annual  convention  of  the  National 
Association  of  Railway  and  Utili- 
ties Commissioners  meeting  in  Se- 
attle Aug.  22-24.  There  was  the 
possibility  that  James  L.  Fly,  in- 
coming Chairman,  also  will  attend 
the  sessions.  In  Portland  in  connec- 
tion with  Bonneville  Dam  business, 
Mr.  Fly  indicated  he  might  attend 
the  sessions. 

STRINGER  PICKED 
FOR  NAB  CAMPAIGN 

APPOINTMENT  of  Arthur 
Stringer,  Chicago  newspaperman 
and  publicist  long  prominently 
identified  with  radio,  for  six-month 
tenure  as  coordinator  of  the  NAB 
industry  promotional  campaign, 
was  announced  Aug.  9  by  Neville 
Miller,  NAB  president. 

To  serve  under  the  direction  of 
Ed  Kirby,  NAB  public  relations  di- 
rector, Mr.  Stringer  will  handle 
promotional  activities  designed  to 
build  audience  and  otherwise  fur- 
ther public  appreciation  of  radio. 
His  first  effort  will  be  in  connec- 
tion with  the  change  from  Daylight 
to  Standard  Time  on  Sept.  24.  He 
will  carry  on  the  work  launched 
earlier  this  year  in  coniunction 
with  the  Radio  Manufacturers 
Assn.,  designed  to  sell  radio  itself 
and  featured  by  Open  House  Week 
last  Spring. 

Mr.  Stringer  for  many  years  was 
identified  with  public  relations 
work  in  Chicago,  notably  in  the 
set  manufacturing  field.  In  1937  he 
joined  WLW-WSAI  a«  dii-ector  of 
sales  promotion,  but  left  soon  after 
William  S.  Hedges  resigned  as 
vice-nresident  to  return  to  NBC. 
He  is  best  known  for  the  handling 
of  publicity  and  adv-^rtising  for 
trade  shows  of  the  radio  manufac- 
turing industry  in  New  York  and 
Chicago  and  is  thoroughly  familiar 
with  the  wholesale  and  retail  re- 
ceiver fields. 

BOB  EDGE,  CBS  fish  and  game  com- 
mentator, has  published  a  new  62-page 
l)ooldet  titled  1,001  Places  to  Fish  and 
covering  the  best  fishina;  spots  in  this 
country  and  Canada.  He  has  just  re- 
turned from  Wedgeport,  Nova  Scotia, 
where  he  caught  a  570  lb.  tuna,  and 
he  will  be  in  charge  of  the  Interna- 
tional Tuna  Tournament  there  Sept. 
6-9. 


WLW  Appoints  Biggar 
Acting  Program  Director 

APPOINTMENT  of  George  C. 
Biggar,  WLW  rural  program  sup- 
ervisor, as  acting  program  direc- 
tor to  replace  Owen  Vinson,  re- 
signed, has  been  announced  by 
James  D.  Shouse,  vice-president  of 
Crosley  Corp.  in  charge  of  broad- 
casting. Simultaneously  Mr. 
Shouse  named  Harold  Carr,  WLW 
producer,  as  production  manager. 

Mr.  Vinson,  who  came  to  WLW 
in  1937  as  a  producer,  has  been 
program  director  of  WLW  for 
more  than  a  year.  He  leaves  the 
station  with  his  wife,  Pauline  Hop- 
kins, to  produce  her  serial  shows 
in  New  York.  Miss  Hopkins  is  the 
author  of  Midstream,  heard  over 
the  NBC  network  from  Chicago, 
and  wrote  the  Mad  Hatterfields, 
for  two  years  heard  over  WLW 
and  for  a  year  fed  to  Mutual. 

Mr.  Biggar  joined  WLW  late  in 
1938  as  director  of  its  rural  pro- 
grams. He  was  formerly  affiliated 
with  WLS,  Chicago. 


E.  Gardner  Prime  Leaves 
NBC  for  Own  Practice 

RESIGNATION  of  E.  Gardner 
Prime,  veteran  member  of  the  NBC 
New  York  legal  staff,  effective 
Sept.  1  to  open  a  law  practice  in 
Washington,  specializing  in  cor- 
porate, labor  and  tax  matters,  was 
announced  Aug.  10.  Mr.  Prime  will 
occupy  offices  with  Philip  J.  Hen- 
nessey Jr.,  Washington  attorney, 
in  the  Normandy  Bldg.  They  will 
not  be  associated  in  a  partnership, 
however. 

Both  Mr.  Prime  and  Mr.  Hen- 
nessey joined  NBC  in  1929  as 
assistants  to  A.  L.  Ashby,  vice- 
president  and  general  counsel.  Sev- 
eral years  ago  Mr.  Hennessey  was 
transferred  to  Washington  as  NBC 
counsel,  but  subsequently  opened 
his  own  office  with  NBC  as  a  cli- 
ent. It  is  understood  Mr.  Prime 
also  will  be  retained  by  NBC.  As- 
sociated with  Mr.  Hennessey  as  his 
NBC  assistant  is  John  J.  Hurley, 
former  WRC  -  WMAL  announcer, 
who  is  now  a  member  of  the  bar. 

Coincident  with  Mr.  Prime's  re- 
signation, Mr.  Ashby  announced 
appointment  of  Robert  D.  Swezey 
as  his  successor  in  New  York.  A 
former  attorney  with  the  Federal 
Housing  Administration,  M  r  . 
Swezey  is  a  graduate  of  Harvard. 


Neilsen  Changes  Posts 

VICTOR  F.  NEILSEN,  for  many 
years  general  manager  of  CFCF, 
Montreal,  has  resigned  to  become 
general  manager  of  the  Richard- 
son stations  in  Western  Canada — 
CJRC,  Winnipeg,  and  CJRM,  Re- 
gina,  along  with  shortwave  sta- 
tions CJRO  and  CJRX,  Winnipeg. 
It  is  understood  that  Harry  Mc- 
Laughlin, general  manager  of  these 
stations,  has  resigned. 


Black  Starts  Service 

IVAN  BLACK,  writer,  reporter  and 
publicist,  recently  in  charge  of  pub- 
licity for  the  Federal  Theatre  Radio 
Division,  will  open  his  own  publicity 
office  at  1697  Broadway,  New  York, 
shortly  after  Labor  Day.  Black  served 
as  chairman  of  the  committee  in 
charge  of  the  radio  departmental  at 
the  recent  American  Writers'  Con- 
gress in  New  York  [Broadcasting, 
June  15],  first  time  radio  has  ever 
been  officially  recognized  as  a  first 
rank  artistic  medium  by  the  writers. 
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FCC  Is  Requested 
To  Stop  Coughlin 

Birkhead  Asks  Silence  Order; 

WCNW  Claims  Air  'Jammed' 

FATHER  Charles  E.  Coughlin, 
whose  aggressive  radio  tactics  have 
placed  him  in  the  forefront  of  con- 
troversial broadcasters,  was  the 
subject  of  two  appeals  recently  ad- 
dressed to  the  FCC. 

One,  urging  that  the  radio  priest 
be  barred  from  the  air  because  of 
his  "inflammatory  and  inciting" 
broadcast  of  July  30,  was  sent  by 
L.  M.  Birkhead,  national  director 
of  the  Friends  of  Democracy.  The 
other,  asking  that  the  FCC  investi- 
gate and  stop  the  "jamming"  of 
broadcast  replies  to  Father  Cough- 
lin's  broadcasts,  was  filed  by 
WCNW,  Brooklyn,  charging  inter- 
ference with  its  weekly  Answering 
Father  Coughlin  program,  broad- 
cast under  the  auspices  of  the 
American  League  for  Peace  and 
Democracy. 

Termed  Inflammatory 

In  his  telegram  to  the  FCC,  Mr. 
Birkhead  quoted  the  radio  priest  as 
having  told  his  critics,  "If  you  will 
not  listen  to  reason,  we  will  fight 
you  in  Franco's  way  if  necessary. 
You  will  say  this  is  inflammatory. 
It  is  inflammatory."  Continuing 
that  "the  whole  temper  of  Father 
Coughlin's  speech  was  in  a  similar 
vein  of  provocation,"  Mr.  Birkhead 
asked  the  FCC  to  "prevent  Father 
Coughlin  from  the  continued  use  of 
the  wavelengths  for  his  danger- 
ously un-American  pui'poses." 

WCNW's  complaint  is  that  for 
several  weeks  listeners  to  its  Sat- 
urday evening  Ansivering  Father 
Coiighliji  series  have  reported  that 
the  replies  to  the  priest's  remarks 
have  been  blotted  out  by  a  series  of 
dots  and  dashes  emanating  from 
an  unknown  source.  At  first,  the 
station  said,  it  paid  little  attention, 
thinking  the  interference  d  u  e  t  o 
natural  causes,  but  when  it  per- 
sisted week  after  week,  and  when 
listeners  said  the  quotations  of  the 
priest's  remarks  came  through 
clearly,  with  only  the  replies  blot- 
ted out,  the  station  decided  to  ap- 
peal to  the  FCC  for  relief. 

At  the  headquarters  of  the 
American  League  for  Peace  &  De- 
mocracy it  was  learned  that  the 
Answering  Father  Coughlin  series 
scripts  are  being  sent  to  branches 
of  the  organization  throughout  the 
country  for  use  locally.  Program 
was  started  Aug.  6  on  WCKY,  Cin- 
cinnati, and  will  be  broadcast  in 
Milwaukee  this  fall,  it  was  said. 
Organization  also  currently  spon- 
sors a  weekly  Voices  of  Peace  on 
WEVD,  New  York,  and  also  has 
regular  programs  in  Boston,  De- 
troit and  New  Orleans  and  is  fre- 
quently on  the  air  in  other  cities 
throughout  the  country.  Some  of 
these  programs  are  paid  for  by  the 
local  chapters  of  the  League; 
others  are  carried  by  the  stations 
as  sustaining  features. 


Fight  Season  Starts 

FIRST  of  the  new  series  of  fall-win- 
ter prizefights  promoted  by  Mike 
.Jacobs,  to  be  sponsored  exclusively 
over  NBC-Blue  by  Adam  Hats,  will 
be  the  Aug.  22  match  between  Henry 
Armstrong  and  Lou  Ambers,  with  Sam 
Taub  and  Bill  Stern  at  the  mikes. 
Other  bouts  scheduled  are  the  Joe 
Louis-Bob  Pastor  fight  from  Detroit, 
Sept.  20,  and  Fred  Apostili-Cerferina 
Garcia  from  Madison  Square  Garden 
Sept.  12. 


Disclaims  Censorship 

{Continued  from  page  30) 

may  be  a  public  offense,  or  as  by 
their  falsehood  and  malice  they 
may  injuriously  affect  the  standing, 
reputation  or  pecuniary  interests 
of  individuals." 

"In  my  estimation  there  need  be 
no  inevitable  conflict  between  the 
censorship  provision  of  the  law  and 
the  Commission's  established  pol- 
icy of  interpreting  public  interest, 
convenience  and  necessity  broadly 
enough  to  include  consideration  of 
program  service,"  he  continued. 
"Unless  Commission  regulation 
goes  beyond  mere  supervision  of 
technical  operations,  there  can  be 
no  effective  regulation  in  the  pub- 
lic interest. 

Broadcasters'  Plaints 

"Broadcasting  stations  and  their 
managers  sometimes  state,  when 
they  do  not  want  to  take  a  certain 
program,  that  it  is  barred  by  the 
FCC,  when,  as  a  matter  of  fact, 
they  merely  want  an  excuse  for  not 
using  that  particular  material.  The 
Commission  has  issued  no  instruc- 
tions or  regulations  and  can  not 
and  does  not  require  stations  to  ac- 
cept any  and  all  programs  offered 
to  them.  Under  the  Act,  broadcast 
stations  are  not  deemed  to  be  com- 
mon carriers.  Inasmuch  as  stations 
have  the  responsibility  for  select- 
ing the  program  material  to  be 
used,  they  are  within  their  rights 
in  refusing  programs  if  they 
choose,  but  they  are  not  justified 
in  asserting  that  the  rejection  is 
based  upon  any  direction  of  the 
Commission." 

"In  the  national  and  internation- 
al broadcast  fields,  it  is  clear  that 
the  Commission  has  not  and  can 
not  exercise  any  censorship,"  he 
concluded.  "The  voice  that  speaks 
in  America  must  be  the  voice  of 
free  men  and  not  the  voice  of 
despots.  The  Commission  and  the 
broadcaster  serve  public  interest 
when  they  cooperate  to  maintain 
our  free  institutions  and  to  de- 
velop radio  as  an  instrument  of 
real  public  service.  The  Constitu- 
tion guarantees  to  all  of  us  the 
right  of  freedom  of  speech,  and 
Congress,  in  enacting  the  Com- 
munications Act  of  1934,  provided 
specifically  that  there  should  be  no 
censorship  in  broadcasting.  It  is 
the  solemn  duty  of  the  Commis- 
sion to  safeguard  that  sacred 
right." 


Second  Papal  Honor 

ONLY  radio  program  to  receive  a 
papal  blessing,  which  was  given 
last  December  by  Pope  Pius  XI, 
the  Ave  Maria  Hour  has  been  like- 
wise honored  by  the  new  pope, 
Pius  XII,  who  presented  his  bene- 
diction to  the  program  in  the  form 
of  a  scroll  which  he  gave  to  a 
group  of  pilgrims  from  St.  Christo- 
per's  Inn,  Franciscan  monastery  at 
Graymoor,  N.  Y.,  sponsor  of  the 
weekly  broadcasts.  Program,  pro- 
duced by  Donald  Peterson  under 
the  direction  of  Father  Patrick,  di- 
rector of  the  monastery  and  refuge 
for  homeless  men,  originates  at 
WMCA,  New  York,  for  a  live 
broadcast  on  Sunday  afternoons  on 
Intercity  and  Yankee  networks, 
and  is  repeated  by  transcriptions 
on  other  stations  throughout  the 
country. 


Something^ 

Doingr/ 

•  New  silver  price  stimulates  Utah  mining  activity — puts 
more  men  to  work  in  mines,  mills  and  smelters — boosts 
payrolls ! 

•  Huge  aqueduct  project,  35  miles  from  Salt  Lake  City 
gets  under  way.  More  jobs — more  payrolls! 

In  other  words,  business  is  looking  up  in  the  Salt  Lake 
market  .  .  .  and  people  more  than  ever  are  looking  to  KDYL 
for  entertainment  and  information  with  the  spice  of  show- 
manship. 


soon 

fV/ATTS  OAYT*Mt' 

tooo 


Showmanship,  the  key  to  KDYL's  popu- 
larity, unlocks  the  door  to  many  an 
extra  sale  for  KDYL  advertisers. 


THE  POPULAR  STATION 
Salt  Lake  City,  Utah 

Representatives : 
JOHN  BLAIR  &  COMPANY 
Chicago  -  New  York  -  Detroit 
San  Francisco  -  Los  Angeles 
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THE  ffuiineii  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
to — transcription  announcements 


KDKA,  Pittsburgh 

Vee  Bee  Service  Co.,  Memphis 
(loans),  6  sa  weeldy,  thru  Cole  & 
Co.,  Memphis. 

Firestone  Tire  &  Rubber  Co.,  Cleve- 
land, weekly  t,  thru  Sweeney  & 
James,  Cleveland. 

Modern  Food  Process  Co.,  Philadel- 
phia (Thrivo),  4  sa,  thru  Clem- 
ents Co.,  Philadelphia. 

Quaker  Oats  Co.,  Chicago  (chicken 
feed),  weekly  thru  Benton  & 
Bowles-Chicago. 

Ralston  Purina  Co.,  St.  Louis  (chick- 
en feed),  3  t  weekly,  thru  Gardner 
Adv.  Agency,  St.  Louis. 

Air  Conditioning  Training  Corp., 
Youngstown.  2  t  weekly,  thru  Na- 
tional Classified  Adv.  Agency, 
Youngstown. 

Miles  Laboratories,  Elkhart,  Ind. 
(Alka-Seltzer),  5  t  weekly,  thru 
Wade  Adv.  Agency,  Chicago. 

Potter  Drug  &  Chemical  Corp.,  New 
York  (Cuticura  soap),  renewal  sa 
series,  thru  Atherton  &  Currier, 
N.  Y. 

Mail  Pouch  Tobacco  Co.,  Wheeling 
(chewing  tobacco),  renewal  sp  se- 
ries, direct. 

Lever  Bros.  Co.,  Cambridge,  Mass. 
(Rinso),  weekly  t,  thru  Ruthrauff 
&  Ryan,  N.  Y. 

RCA  Mfg.  Co.,  Camden,  weekly  sp, 
direct. 

Charles  E.  Hires  Co.,  Philadelphia 
(beverage)  renewal  daily  sa,  thru 
O'Dea,  Sheldon  &  Canaday,  N.  Y. 

WOR,  Newark 

Maltex    Cereal   Co.,   Burlington,  Vt. 

(Maltex),  weekly  sp,  thru  Samuel 

C.  Croot  Co.,  N.  Y. 
Manufacturers  Trust  Co.,  New  York 

(bank),  weekly  sp,  thru  McCann- 

Erickson,  N.  Y. 
Quaker  Oats  Co.,  Chicago  (cereal), 

weekly  sp,  thru  Benton  &  Bowles, 

Chicago. 

Pinex  Co.,  Fort  Wayne,  Ind.  (cough 
remedy),  6  sp  weekly,  thru  Russell 
M.  Seeds  Co.,  Chicago. 

Wheatena  Corp.,  Rahway,  N.  J. 
(cereal),  3  sp  weekly,  thru  Compton 
Adv.,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati 
(Oxydol),  5  t  weekly,  thru  Black- 
ett-Sample-Hummert,  Chicago. 

KOMA,  Oklahoma  City 

Grove  Laboratories,  St.  Louis  (pro- 
prietary), 104  sa,  thru  Stack-Goble 
Adv.  Agency,  N.  Y. 

B.  C.  Remedy  Co.,  Durham,  N.  C. 
(proprietary),  312  sa,  renewal,  thru 
Harvey  Massengale  Co.,  Atlanta. 

Lea  &  Perrins,  New  York  (meat 
sauce),  52  sa,  thru  Schwimmer  & 
Scott,  Chicago. 

Vick  Chemical  Co.,  Greensboro,  N.  C. 
(Vaporub),  390  sa,  thru  Morse  In- 
ternational, N.  Y. 

WHKC,  Columbus,  O. 

Si-Noze  Laboratories,  Chicago  (sinus 
treatment),  3  sa  daily,  thru  Gale  & 
Pietsch,  Chicago. 

Healthaids  Inc.,  .Jersey  City  (Seru- 
tan),  5  sp  weekly,  thru  Austin  & 
Spector,  N.  Y. 

Vick  Chemical  Co.,  Greensboro,  N.  C. 
(Vaporub),  2  so  daily,  through 
Morse  International,  N.  'J. 


Iowa  Network 

Miller  Cereal   Mills,   Omaha,  26  ta, 

thru  Driver  &  Co.,  Omaha  (KRNT, 

WMT,  WNAX). 
Smith  Brothers,  Poughkeepsie,  N.  Y. 

(cough  drops).  100  sa,  thru  J.  D. 

Tarcher   &    Co.,    N.    Y.  (KRNT, 

WNAX,  WMT). 
Northwestern    Yeast    Co.,  Chicago, 

daily  sa,  thru  Hays  MacFarland  & 

Co.,  Chicago  (KSO,  WMT). 
Air     Conditioning     Training  Corp., 

Youngstown,  2  daily  sp,  thru  Weill 

&  Wilkins,  N.  Y.  (WMT,  KRNT, 

KMA,  WNAX). 
Union  Pacific  Railroad,  Omaha,  39  t, 

thru   Caples   Co.,   Los  Angeles 

(WMT,  KRNT,  WNAX). 

WFAA-WBAP,  Dallas-Ft.  Worth 

Golden  Peacock  Inc.,  Paris,  Tenn. 
(Bleach  Cream),  130  ta.  thru  H.  W. 
Kastor  &  Sons,  Chicago. 

Firestone  Tire  &  Rubber  Co.,  Akron 
(Firestone  tires),  13  t,  thru  Swee- 
ney &  James  Co.,  Cleveland. 

McCormick  Sales  Co.,  Baltimore  (tea, 
spices),  40  sa,  thru  Van  Sant,  Dug- 
dale  &  Co.,  Baltimore. 

Texas  Military  College,  Terrell,  Tex., 
72  sa,  direct. 

G.  B.  R.  Smith  Mills,  Sherman,  Tex. 
(flour),  312  sa,  thru  Gandy  Adv. 
Agency,  Dallas. 

KNX,  Hollywood 

Reid-Murdock  Co.,  Los  Angeles  (Mon- 
arch coffee),  6  sp  weekly,  thru  W. 
B.  Ross  Adv.,  Los  Angeles. 

Borden  Co.,  San  Francisco  (fresh 
milk),  10  sp  weekly,  thru  McCann- 
Erickson,  San  Francisco. 

Borden  Co.,  San  Francisco  (evap- 
orated milk),  6  sp  weekly,  thru 
McCann-Erickson,  San  Francisco. 

WQXR,  New  York 

J.  B.  Williams  Co.,  Glastonbury, 
Conn.  (Aqua  Velva  shaving  lotion), 
1  sp  and  2  sa  daily,  thru  J.  Walter 
Thompson  Co..  N.  Y^. 

White  Rock  Mineral  Springs  Co.,  New 
York  (Q-9),  3  sp  weekly,  thru  New- 
ell-Emmett  Co.,  N.  Y. 

KRE,  Berkeley,  Cal. 

Dr.  Miles  California  Co.,  Los  Angeles 
(Alka-Seltzer)  series  of  sa,  thru  As- 
sociated Adv.  Agency,  Los  Angeles, 
Calif. 

B.  F.  Goodrich  Rubber  Co.  (Goodrich- 
Silvertown  tires)  series  of  sa,  direct. 

WABC,  New  York 

Bond  Clothing  Stores,  New  York  (re- 
tail chain),  6  sp  weekly,  thru  Neff- 
Rogow,  N.  Y. 


WLS,  Chicago 

Campbell  Cereal  Co.,  Minneapolis 
(Malt-O-Meal),  5  *  weekly,  thru 
H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago. 

Pinex  Co.,  Ft.  Wayne  (cough  syrup), 
6  sp  weekly,  thru  Russell  M.  Seeds, 
Chicago. 

Quaker  Oats  Co.,  Chicago  (Full  O'Pep 

feeds),  sp  weekly,  thru  Benton  & 

Bowles,  (Chicago. 
Firestone  Tire  &  Rubber  Co.,  Akron, 

t  weekly,  thru  Sweeney  &  James, 

Cleveland. 
Mohawk    Bedding   Co.,    Chicago,  sp 

weekly,  thru  Schwimmer  &  Scott, 

Chicago. 

New   York    State   Publicity  Bureau, 

N.  Y.,  2  ta  weekly,  thru  Barlow 

Adv.,  Syi-acuse,  N.  Y. 
Lamont,  Corliss  &  Co.,  N.  Y.  (Danya 

hand  lotion ) ,  3  sa  weekly,  thru  .1. 

Walter  Thompson  Co.,  N.  Y. 
Hamlins  Wizard  Oil,  Chicago,  3  sa 

weekly,  direct. 
Pioneer  Hi  Bred  Corn  Co.,  Princeton, 

111.,  6  sa  weekly,  thru  R.  J.  Potts 

&  Co.,  Kansas  City. 

WGN,  Chicago 

Wander  Co.,  Chicago  (Ovaltine),  5 
t  weekly,  thru  Blaekett-Sample- 
Hummert,  Chicago. 

Skelly  Oil  Co.,  Kansas  City,  5  t  week- 
ly, 25  ta,  thru  Blaekett-Sample- 
Hummert,  Chicago. 

Ice  Cream  Products  Co.,  Chicago 
(Frizz),  6  sa  weekly,  thru  BBDO, 
Chicago. 

Bristol-Myers,  New  York  (Sal  He- 
patica),  3  sp  weekly,  thru  Young 
&  Rubicam,  N.  Y. 

Manhattan  Soap  Co.,  New  York 
(Sweetheart  Soap),  3  sp  weekly, 
thru  Franklin  Bruck  Adv.  Corp., 
N.  Y. 

KHJ,  Los  Angeles 

Healthaids  Inc.,  Jersey  City,  N.  J. 

(vitamin  beverage),  3  sp  weekly, 

thru  Austin  &  Spector,  N.  Y. 
Helm  Bakeries,  Los  Angeles  (home 

delivery),  .3  sp  weekly,  thru  Martin 

Allen  Adv.,  Los  Angeles. 

KECA,  Los  Angeles 

Flamingo  Sales  Corp.,  Los  Angeles 
(nail  polish),  7  sa  weekly,  thru 
Buchanan  &  Co.,  Los  Angeles. 

Eastern-Columbia,  Los  Angeles  (chain 
dept.  store),  11  sp  weekly,  thru 
Stodel  Adv.  Co.,  Los  Angeles. 

KFXM,  San  Bernardino,  Cal. 

Helm  Bakeries,  Los  Angeles  (home 
delivery),  3  sp  weekly,  thru  Mar- 
tin Allen  Adv.,  Los  Angeles. 


WLW,  Cincinnati 

Firestone  Tire  &  Rubber  Co.,  Akron  , 
(tractor  tires),  1.3  weekly  sp,  thru  , 
Sweeney  &  James  Co.,  Cleveland. 

Procter  &  Gamble  Co.,  Cincinnati  ' 
(Oxydol),  .52  weekly  sp,  thru  Black-  - 
ett-Sample-Hummert,   Chicago.  • 

Peter  Paul  Inc.,  Naugatuck,  Conn.  ; 
(Mounds,  Walnutoo,  Ten  Crown  { 
Gum),  10  sa  weekly,  .52  weeks,  thru  j 
Platt-Forbes  Inc.,  N.  Y.  ] 

Skrudland  Photo  Service,  Chicago  ' 
(photo  enlarging  service),  5  sa  j 
weekly,  13  weeks,  thru  Newby,  ' 
Peron  and  Flitcraft,  Chicago. 

Smith  Brothers  Co.,  Poughkeepsie, 
N.  Y.  (cough  remedy),  4  sp  weekly. 
26  weeks,  thru  Brown  and  Tarcher, 
N.  Y. 

Beaumont    Laboratories,    St.  Louis, 
(4-Way  Cold  Tablets),  2  sp  weekly. 
22  weeks,  thru  H.  W.  Kastor  & 
Sons,  Chicago. 

Sterling  Products,  Wheeling  (Call-  1 
fornia  Syrup  of  Figs),  5  t  weekly,  a 
26  weeks,  thru  Stack-Goble  Adv.  '1 
Agency,  Chicago.  T 

Grove  Laboratories,  St.  Louis   (Bro-  ■ 
mo-Quinine),  2  sp  weekly,  22  weeks, 
thru  H.  W.  Kastor  &  Sons,  Chicago, 

WHN,  New  York  i 

Silver  Pine  Mfg.  Co.,  New  York  (hair 
tonic),  daily  so,  direct. 

Gore  Products,  New  Orleans  (propri- 
etary), 18  sp  weekly,  thru  Pritchard  ; 
&  Thompson,  New  Orleans.  ' 

Roma  Wine  Co.,  New  York,  12  sp  ' 
weekly,  30  so  weekly,  25  weeks,  di-  ' 
rect.  \ 

Moody  Bible  Institute  of  Chicago,  n 
weekly  sp,  26  weeks,  thru  Critch-  < 
field  &  Co.,  Chicago.  i 

Empire  Gold  Buying  Service,  New 
York,  19  sa  weekly,  52  weeks,  thru 
Friend  Adv.  Agency,  N.  Y. 

WHO,  Des  Moines  ^ 

General    Foods    Corp.,    New  York 

(Huskies),  65   t,   thru   Benton  & 

Bowles,  N.  Y.  i 
L.  L.  Coryell  &  Sons,  Lincoln, Neb.  ; 

(gas  &  oil),  300  sa,  thru  Christian- 

sen-McPherson,  Lincoln. 
Omar   Inc.,   Omaha    (flour),   214  t, 

thru  Lyle  T.  Johnson  Co.,  Chicago. 
Mantle  Lamp  Co..  Chicago  (lamps), 

26  sp,   thru  Presba,  Fellers  & 

Presba,  Chicago. 
Wander  Co.,  Chicago   (Ovaltine),  28 

sa,  thru  Blaekett-Sample-Hummert, 

Chicago.  , 
Peter   Paul   Inc..    Naugatuck,  Conn. 

(Mounds,  10  Crown  Gum),  78  sa,  : 

thru  Platt-Forbes.  N.  Y. 
Skelly  Oil  Co.,  Kansas  City   (oU  & 

gas),  11  .sa,  195  t,  thru  Blackett-  j 

Sample-Hummert,  Chicago. 
Pinex  Co.,  Fort  Wayne,  Ind.  (Pinex),  ,, 

66  t,  thru  Russel  M.  Seeds  Co.,  , 

Chicago.  ; 

WPTF,  Raleigh,  N.  C. 

Clarksville  Tobacco  Market,  Clarks-  !, 
ville,  W.  Va.,  52  so,  direct.  ' 

Henderson  Tobacco  Market,  Hender- 
son, N.  C,  36  sp,  direct. 

Oxford  Tobacco  Market,  Oxford,  N. 
C,  52  sa,  direct.  i 

Durham  Tobacco  Market,  Durham,  [ 
N.  C,  52  so,  direct.  1 

Smith-Douglass  Co.,  Norfolk,  V  a. 
(fertilizer),  102  sp,  starting  Dec.  !: 
1,  thru  Lawrence  G.  Fertig  &  Co.,  f 
N.  Y.  !■ 
KYW,  Philadelphia 

Melville  Shoe  Corp.,  New  York  (John  ,; 

Ward,  Thom  McAn  shoes),  partiei-  ^ 

pating  sp,  thru  Neff-Rogow,  N.  Y.  r 

Vick  Chemical  Co.,  Greensboro,  N.  C. 
(proprietary),   participating  sp, 

thru  Morse  International,  N.  Y.  ' 


Abolishes  Local  Rate 

ABOLITION  of  the  local  rate  card 
of  WCKY,  Cincinnati,  was  an- 
nounced Aug.  8  by  L.  B.  Wilson, 
president  and  general  manager  of 
the  station.  A  single  rate  card  will 
be  in  effect  for  the  station  here- 
after, he  said,  and  a  new  card 
based  on  the  station's  increased 
power  to  50,000  watts  will  be  is- 
sued shortly.  The  station  will  join 
CBS  Oct.  1. 
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Purina  Mills  Expands 
CheckerboardTimeDiscs 

PURINA  MILLS,  St.  Louis,  divi- 
sion of  Ralston-Purina  Co.,  live- 
stock and  poultry  feeds,  on  Sept. 
4  starts  Checkerboard  Time,  thrice- 
weekly  15-minute  transcription  se- 
ries, for  39  weeks  on  WBZ-WBZA 
WGY  KDKA  KOA  KMOX  WHAM 
WSB  KARK  WFAA-WBAP  KPRC 
KTSA  KWTO  WLS  WHO  WBT 
KGGF  WSM  WLBZ  WIBW 
WOWO  WHIG  WFBM  WBNS 
WADC  WDAF.  The  disc  series 
and  commercial  copy  are  furnished 
dealers  by  the  firm  and  they  will 
buy  time  on  approximately  40  ad- 
ditional stations  this  fall,  accord- 
ing to  L.  A.  Wherry,  of  the  promo- 
tion department  of  Ralston-Purina 
in  charge  of  radio  for  the  feed  di- 
vision. Cut  by  the  World  Broad- 
casting System,  Checkerboard  Time 
is  a  musical  variety  show  featur- 
ing Hugh  Aspinwall  as  m.c,  with 
Chick  Martin,  the  Cackle  Sisters 
and  Shirley  Sadler,  as  soloist.  It  is 
produced  by  Robert  Wamboldt. 

The  same  basic  show  has  been 
used  for  the  last  four  years,  ac- 
cording to  Mr.  Wherry.  Titled 
Sing  Neighbor,  Sing!,  the  show 
was  started  in  1935  and  changed 
to  Checkerboard  Time  in  1937.  The 
program  is  on  the  air  about  nine 
months  of  the  year,  a  kind  of  ad- 
vertising "back  log"  for  the  firm, 
Mr.  Wherry  said.  Designed  in  the 
main  to  sell  poultry  feed,  the  show 
also  uses  considerable  institutional 
copy.  Its  effectiveness  was  tested 
last  season  when  a  single  offer  of 
a  poem  made  on  16  stations 
brought  more  than  50,000  requests. 
Gardner  Adv.  Co.,  St.  Louis,  han- 
dles the  account. 


Woodman  Variety  Show 

1  WOODMAN  ACCIDENT  Co.,  Lin- 
I  coin,  Neb.  (insurance),  on  Sept.  4 
j  starts  a  six-weekly  quarter-hour 
!  live  series  on  WHO,  Des  Moines. 
I  Following  the  test  the  series  will 
I  be  expanded  on  a  national  basis, 
I  according  to  Ed  Fellers,  of  Presba, 
,  Fellers  &  Presba,  Chicago  agency 
i  handling  the  account.  The  variety 
I  show  on  WHO  features  Bob  Blay- 
1  lock  as  m.c.  A  series  of  five-min- 
I  ute  transcriptions  have  been  re- 
j  corded,  for  the  firm  by  RCA,  Chi- 
{  cago,  and  these  will  be  sponsored 
I;  by  local  insurance  agents  all  over 

the    country,    according    to  Mr. 

Fellers. 


U.  S.  Fuel  Starts 

[  UNITED    STATES    FUEL  Co., 
major  producer  in  the  Utah  coal 
fields,  will  inaugurate  its  seasonal 
I  sponsorship  of  news   Sept.   1  on 
i;  KSL,     Salt    Lake    City.  Placed 
through  Gillham  Adv.  Agency,  the 
I  contract  calls  for  a  strip  of  six 
:i  quarter-hour    news    programs  at 
5:45  p.  m.,  duplicating  the  Septem- 
ber-April  contract   of   last  year. 
The  fuel  company,  in  addition  to 
merchandising  its  product  directly, 
also    salutes    various  dealers 
throughout  the  Intermountain  area. 

Quaker  Oats  Plans 

]  QUAKER    OATS     Co.,  Chicago 
il  (poultry  feeds),  on  Sept.  23  starts 
The  Man  on  the  Farm  on  WOR, 
:  Newark,  Saturdays,  12-12:30  p.  m. 
I  Conducted  by  Joe  Bier,  the  series 
'  combined  interviews  with  poultry 
raisers  and  transcribed  music.  It 
is  understood  that  the  firm  will  use 
a  national  spot  list  this  fall.  Ben- 
ton &  Bowles,  Chicago,  is  agency. 


W£  WANT 


A  SPONSOR 


WFBR,in  BALTIMORE,  has  5  top-notch 
local  shows  ripe  for  sponsorship: 


RAYMOND  TOMPKINS  .  .  .  natiomally-kmowm 

COMMEMTATOR  Raymond  Tompkins  is  particularly  popular  in  Maryland 
because  of  his  background  of  Baltimore  newspaper  work.  His  treatment  of  the 
news  is  interesting,  impartial  and  penetrating.  Available  for  15  minute  programs, 
three  times  weekly.   Price:  Time  charge  plus  $100  weekly  (net). 


STUDI O  PARTY. . .  conducted  by  martha  ross  temple 

Held  in  WFBR's  Big  Studio  with  audience  capacity  of  250.  Miss  Temple  con- 
ducts a  perfect  "women's  program"  based  on  beauty — food — and  family.  The 
program  is  enlivened  by  George  Van  Dorn's  NBC  orchestra,  guest  soloists  and 
visiting  celebrities.  Half-hour — daytime.  Talent  cost :  $50  weekly. 


PROGRAM  "X"  A  nev/  audience-participation  program  that  has 
not  yet  been  named.  Held  in  WFBR's  Big  Studio  with  audience  of  250.  Famous 
scene  from  history  or  literature  is  dramatized;  listeners  selected  from  audience 
have  to  guess  "Who — Where  and — When?"  Cash  prize  for  right  answer;  if 
wrong  answer  is  given,  cash  carries  over  to  next  question,  building  up  "jackpot" 
and  interest.  Live  talent  dramatization,  with  George  Van  Dorn's  14  piece  NBC 
orchestra.  Half  hour  show  for  nightime  or  Sunday  afternoon.  Talent  cost  $130. 
Prize  cost  $30. 


□ 


YOUTH  AND  THE  WORLD   Through  cooperation  of  the 

Baltimore  YMCA,  a  membership  of  1500  boys  is  available  for  a  nucleus  of  a  show 
dedicated  to  and  produced  by  YOUTH!  Brent  Gunts,  master  of  ceremonies  with 
Joseph  Imbrogulio's  NBC  orchestra  puts  on  a  fast  and  furious  half-hour  show. 
Production  and  talent  cost:  $100  per  broadcast. 


FU  MANCHU  A  hair-raising  thriller  of  the  ail!  That  famous 
character  of  Sax  Rohmer's  stories,  the  insidious  Doctor  FU  MANCHU,  comes  to 
the  airways  in  39  thrilling  15  minute  episodes.  A  ready-made  audience  of  Fu 
Manchu  fans  is  anxious  to  tune  in !  15  minutes — 3  times  weekly.  Transcriptions : 
$35  per  program. 


iNBALTIfifiwRE 

THEY  LISTEN  TO- 
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BARKER  Bros.,  Los  Angeles  (home 
furnishings),  a  frequent  user  of  ra- 
dio time,  through  Marion  Kyle  Adv. 
Agency,  that  city,  on  Aug.  14  started 
a  thrice-weekly  quarter-hour  program, 
Backgrounds  jor  Living,  on  KNX, 
Hollywood.  Contract  is  for  52  weeks. 
Series  originates  from  the  Home  Ad- 
visory Bureau  of  Barker  Bros.,  and 
features  Edgar  Harrison  Wileman, 
consulting  director  in  charge,  as  com- 
mentator. A  different  department 
head  is  to  be  interviewed  on  each 
broadcast.  Roderick  Mays,  of  KNX 
production  staff,  is  writer-producer 
and  announcer. 

JOHN  BROWN  U.,  Siloam  Springs, 
Ark.,  and  its  associated  educational 
institutions,  the  John  Brown  Military 
Academy,  San  Diego,  Cal.,  and  John 
Brown  School  for  Girls,  Glendora, 
Cal.,  are  jointly  sponsoring  a  daily 
half-hour  educational  talk  on  KFOX, 
Long  Beach,  Cal.  and  KMPC,  Bev- 
erly Hills,  Cal.  Institutions  sponsor  a 
similar  Sunday  morning  program  on 
KMTR,  Hollywood.  Lisle  Sheldon 
Adv.,  Los  Angeles,  has  the  account. 
ROMA  WINE  Co.,  New  York,  ex- 
tensive user  of  radio  on  the  West 
Coast,  on  Sept.  4  will  start  a  52- 
week  schedule  on  WHN,  New  York, 
using  quarter-hour  UP  news  programs 
twice  daily  five  times  a  week  and  30 
one  -  minute  participating  announce- 
ments five  times  a  week.  Account  was 
placed  direct. 

J.  A.  FOLGER  &  Co.,  Kansas  City 
(coffee)  has  made  several  changes  in 
the  list  of  stations  carrying  Judy  <£ 
Jane,  five-a-week  quarter-hour  serial 
on  WBS  transcriptions.  On  July  31, 
WREC.  Memphis,  was  added ;  on  Aug. 
10,  KARK,  Little  Rock,  was  dropped, 
and  on  Aug.  14,  the  Tulsa  outlet  was 
shifted  from  KTUL  to  KVOO.  Ac- 
count is  handled  by  Lord  &  Thomas, 
New  York. 

NATIONAL  RODEO  Assn.,  Hol- 
lywood, sponsor  of  rodeos  and  outdoor 
circuses,  on  July  23  started  a  radio 
campaign  over  12  Northern  California 
stations.  Some  $4,000  was  spent  for 
radio  time  during  the  campaign,  which 
concluded  Aug.  6,  on  behalf  of  an  out- 
door rodeo  held  in  San  Francisco  Aug. 
6.  Transcribed  announcements,  live 
announcements  and  participation  pro- 
grams were  used,  with  the  frequency 
schedule  varying  from  2  to  15  a  day. 
Stations  were  KSRO  KRE  KLX 
KROW  KLS  KSFO  KPO  KFRC 
KJBS  KYA  KQW  KSAN.  Account 
was  placed  through  Allied  Adv.  Agen- 
cies, San  Francisco. 
ICE  CREAM  PRODUCTS  Co.,  Chi- 
cago (Frizz  ice  cream  mix),  has  start- 
ed daily  minute  announcements 
through  Nov.  4  on  WMAQ,  WBBM 
and  WGN,  Chicago.  BBDO,  Chicago, 
handles  the  account. 
MILLER  PACKING  Co.,  Oakland, 
Cal.,  (Flat  Hots)  has  contracted  for 
a  series  of  five-minute  participations 
on  the  Best  Buy  program  on  KFRC, 
San  Francisco,  to  promote  its  new 
flat  frankfurter.  Account  placed 
through  Long  Adv.  Service,  San  Fran- 
cisco. 

DR.  PHILLIPS  Grapefruit  Juice  Co., 
Orlando,  F'la.  (canned  grapefruit 
juice)  recently  started  a  radio  cam- 
paign in  Northern  California,  pur- 
chasing time  on  participating  pro- 
grams on  KFBK,  Sacramento,  and 
KPO,  San  Francisco.  Five-minute 
spots  are  used  on  Katherine  Kitchen 
on  KFBK  and  two  periods  weekly 
are  used  on  the  Gladys  Cronkite  home 
economics  hour  on  KPO.  Account  was 
placed  through  Long  Adv.  Service, 
San  Francisco. 

OLD  HOMESTEAD  BREAD  Co., 
Denver,  is  now  sponsoring  the  MBS 
broadcasts  of  The  Lone  Ranger  on 
KFEL,  Denver,  three  evenings  weekly. 


BEAMING  FACES  dominated  the 
scene  when  WJRD,  Tuscaloosa, 
Ala.,  recently  saluted  with  a  spe- 
cial program  the  occupancy  of  new 
quarters  by  The  Dixie  Coaches, 
transportation  firm  operating  out 
of  the  city.  Busy  at  the  mike  at 
left  is  Leslie  Doss,  WJRD  man- 
ager, while  J.  E.  Reynolds  (right), 
commercial  manager,  quietly  slips 
the  congratulatory  grip  to  Laddie 
Hamilton,  president  of  The  Dixie 
Coaches. 


TIP  TOP  TAILORS  Ltd.,  Toronto, 
on  Sept.  7  starts  an  eight-week  cam- 
paign of  three  weekly  dramatized  spot 
announcements  on  more  than  20  sta- 
tions in  Canada.  The  same  sponsor  ; 
used  spot  announcements  on  stations 
in  Washington,  Buffalo  and  Atlanta 
to  announce  the  opening  of  stores  in 
those  cities  in  mid-August.  McConnell 
Eastman  &  Co.,  Toronto,  handles  the 
account. 

MODERN  PACKING  Co.,  New  York, 
on  Aug.  7  started  a  series  of  quarter- 
hour  musical  programs  six  times  a  ; 
week  on  WBIL,  New  York,  and 
WPEN.  Philadelphia,  on  behalf  of 
Balbo  Oil.  Talent  includes  Ralph  Pedi, 
Yolanda  d'Este  and  orchestra.  Com- 
mercial Radio  Service.  New  York,  han- 
dles the  account. 

CAROLENE  PRODUCTS  Co..  Litch- 
field, 111.  (Milnut  milk  compound), 
has  started  daily  five-minute  partici- 
pations on  KMOX.  St.  Louis,  and 
daily  five-minute  newscasts  on  WCFL. 
Chicago.  Henri,  Hurst  &  McDonald, 
Chicago,  is  agency. 

INTERNATIONAL  SHOE  Co.,  St. 

Louis  (Conformnl  shoes),  on  Aug.  21 
starts  a  six-weekly  10-minute  morning 
program  on  WGN,  Chicago,  featuring 
Myrna  Dee  Sargeant  in  talks  on  charm 
and  personality.  Henri,  Hurst  &  Mc- 
Donald, Chicago,  is  agency. 

STEPHANO  BROS.,  Philadelphia 
(Marvel  Cigarettes),  on  July  25  start- 
ed a  13-week  series,  Sports  Pop-Ofs, 
presented  by  Tom  Breneman.  Tues., 
Thurs.,  and  Sun.,  9:30-9:45  a.  m. 
(PST)  on  KSFO.  San  Francisco. 
Agency  is  The  Aitkin-Kynett  Co., 
Philadelphia. 

MARATHON  OIL  Co.,  Fort  Worth, 
on  Sept.  1  will  start  the  new  tran- 
scribed Marathon  March  of  Melody 
quarter-hour  on  KGKO,  Fort  Worth, 
on  a  13-time  contract.  Agency  is  Byer 
&  Bowman  Adv.  Agency,  Columbus,  O. 

J.  B.  WILLIAMS  Co.,  Glastonbury, 
Conn.,  is  participating  in  the  Break- 
fast Symphony  on  WQXR.  New  York, 
and  is  also  using  two  evening  an- 
nouncements daily  on  that  station,  to 
advertise  Aqua  Velva,  after-shaving 
lotion.  No  other  station  will  be  used. 
.J.  Walter  Thompson  Co..  New  York, 
is  the  agency. 

KIP  Corp.,  Los  Angeles  (sunburn 
ointment),  thru  Philip  J.  Meany  Co., 
that  city,  is  using  daily  minute  tran- 
scribed announcements  on  9  Pacific 
Coast  stations— KLS  KERN  KFIO 
KLUF  KSAN  KEEN  KRKD  KIEV 
KFOX — in  a  summer  campaign.  An- 
nouncements were  cut  by  Radio  Re- 
corders Inc.,  Hollywood. 

WEINSTEIN  Department  Stores, 
San  Francisco  (chain)  has  contracted 
for  a  series  of  100-word  spot  announce- 
ments each  Thursday  on  four  San 
Francisco  stations  —  KPO,  KSFO. 
KFRC,  KJBS.  Account  was  placed 
through  Long  Adv.  Service,  San  Fran- 
cisco. 
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CHICAGO  NATIONAL  LEAGUE 
has  started  a  quarter-hour  Monday 
evening  series  on  WBBM  and  WMAQ, 
Chicago,  titled  Baseball  Scout,  featur- 
ing diamond  gossip  and  inside  dope  on 
new  players.  Neisser-MeyerhofE  Inc., 
Chicago,  is  agency. 

BRISTOL-MYERS,  New  Tork  (Sal 
Hepatica),  has  started  Qum  Ryan's 
Neics  Commeniary.  thrice-weekly  for 
52  weeks,  11 :30-ll  :45  a.  m.,  on 
WGX,  Chicago.  Young  «&  Rubicam, 
New  York,  is  agency. 

FLAMINGO  SALES  Corp.,  Los  An- 
geles (nail  polish),  a  heavy  user  of 
West  Coast  spot  radio,  on  Sept.  1 
starts  using  from  4  to  11  announce- 
ments weekly  on  KNX  KFI  KSFO 
KOMO.  Firm  is  currently  using  7 
spot  announcements  weekly  on  KECA. 
Los  Angeles.  Agency  is  Buchanan  & 
Co.,  Los  Angeles. 

ROUGH  RIDER  Mfg.  Co.  (slacks) 
recently  renewed  for  26  weeks  its  Fri- 
day program,  O,  Teacher,  5  :30-6  p.  m. 
(PST).  on  KFO,  San  Francisco.  Ac- 
count is  handled  by  EmU  Brisacher 
&  StafE,  San  Francisco. 

DODGE  DEALERS  OF  Chicagoland, 
Chicago,  has  started  a  45-minute  Sun- 
day noon  show.  Summer  Serenade,  on 
WBBM,  that  city,  featuring  Herbert 
Donaldson,  concert  pianist.  Placed  di- 
rect. 


Oil  Firm  Eyes  Opera 

UNION  OIL  Co.,  Los  Angeles,  on 
Aug.  16  auditions  a  new  half-hour 
program  series  featuring  opera  in 
the  modern  manner.  Audition  will 
have  Mario  Chamlee,  tenor,  play- 
ing. Don  Jose  in  Carmen.  Olive 
Pontiz,  of  the  San  Francisco 
Opera,  is  to  portray  Carmen  and 
James  Newell,  network  singer,  the 
Toreador  character.  Thomas  Peluso 
has  the  orchestra.  Condensation 
will  be  auditioned  at  CBS  Holly- 
wood studios.  If  approved  by  the 
oil  company,  the  series  will  be  for 
fall  release  on  a  West  Coast  net- 
work not  as  yet  determined.  Jon 
Slott  has  written  the  script,  which 
bears  more  on  dramatic  reading 
than  singing  lines,  with  exception 
of  arias.  Carl  Stanton  of  the  Lord 
&  Thomas  Hollywood  radio  depart- 
ment is  to  produce  the  audition  pro- 
gram. 

Hotpoint  Dealer  Discs 

EDISON  ELECTRIC  Co.,  Chicago 
(Hotpoint  heating  appliances),  has 
cut  a  ■  series  of  minute  spot  an- 
nouncements for  sponsorship  by 
local  power  and  light  dealers. 
World  Broadcasting  System,  Chi- 
cago, cut  the  transcriptions.  The 
discs  will  be  placed  direct. 


THEY'RE  TUNING  IN  WATL 
IN  ATLANTA 


All  Night  Long 

WITH  SALE  of  the  midnight 
to  1  a.m.  block  of  time  on 
WIP,  Philadelphia,  to  the 
Camden  Brewing  Co.,  the 
station  is,  for  the  first  time 
in  its  history,  sold  solid  from 
10  p.m.  to  10  a.m.  the  fol- 
lowing morning,  and  claims  a 
commercial  record  in  Ameri- 
can broadcasting.  The  pres- 
ent commercial  schedule  in- 
cludes Art  Douglas'  C'mon 
'n'  Dance,  John  Facenda's 
Your  Musical  Cocktail,  Fred 
Wood's  Dawn  Patrol,  Pastor 
Palmer's  Momiing  Cheer,  Lee 
V  i  n  e  s'  Musical  Showboat, 
three  Trans  radio  News 
q  u  a  r  t  e  r  -  h  o  u  r  s,  Howard 
Jones'  Eight  Bells  and  the 
Philadelphia  Record's  Apart- 
ment Selector. 


AMERICAN  NATIONAL  BANK  of 
Denver,  on  Aug.  16  will  renew  for  26 
weeks  its  sponsorship  of  the  five  times 
weekly  news  programs  by  Fulton 
Lewis  jr.,  MBS  Washington  commen- 
tator, on  KFEL-KVOD,  Denver. 


Gulf  Signs  Conte 

JOHN  CONTE,  Hollywood  an- 
nouncer -  entertainer,  has  been 
signed  for  the  CBS  Screen  Guild 
Theater,  which  resumes  Sept.  24 
under  sponsorship  of  Gulf  Oil  Corp. 
He  will  do  dialog  on  the  show  as 
well  as  handle  commercials.  Conte 
has  also  been  re-signed  to  an- 
nounce the  CBS  Big  Town  series 
which  returns  to  that  network  in 
mid-September  under  Lever  Bros. 
(Rinso)  sponsorship.  William  Rob- 
son  of  the  CBS  New  York  produc- 
tion staff,  recently  transferred  to 
the  West  Coast,  will  produce  the 
latter  series,  under  direction  of 
Edward  G.  Robinson,  who  is  fea- 
tured in  the  weekly  half-hour  pro- 
gram. Conte  continues  to  handle 
commercials  on  the  NBC  Kay  Ky- 
ser's  College  of  Musical  Knowledge, 
sponsored  by  American  Tobacco 
Co.  (Lucky  Strike).  He  is  also  fea- 
tured as  singer  and  master-of-cere- 
monies  in  the  thrice-wekly  quarter- 
hour  program.  It  Happened  in 
Hollywood,  which  is  sponsored  by 
George  A.  Hormel  Co.  (Spam)  on 
CBS.  This  program  will  go  five 
times  weekly  starting  Oct.  9  and 
switch  to  a  late  afternoon  time. 


New  Program  Designed 
For  Sale  of  Insurance 

PRODUCTION  of  a  program. 
Stitches  in  Time,  designed  to  pro- 
mote the  sale  of  fire  and  casualty 
insurance  through  stock  compan- 
ies, starts  soon  with  establishment 
of  Briggs  Hoffmann  Features, 
Pierce  Bldg.,  St.  Louis,  headed  by 
Briggs  A.  Hoffmann,  St.  Louis  in- 
surance executive  and  vice-presi- 
dent of  the  Texas  State  Network. 
Based  on  dramatic  episodes  from 
actual  experiences  in  the  records  of 
stock  insurance  concerns,  Stitches 
in  Time  will  be  the  development  of 
a  type  of  program  already  tested 
for  19  weeks  under  the  title  Cap- 
tains  in  Peril,  over  a  St.  Louis  sta- 
tion under  the  sponsorship  of  the 
Insurance  Board  of  St.  Louis. 

Kelly,  Stuhlman  &  Zahrndt,  St. 
Louis  agency,  will  prepare  the 
script,  direct  production  and  place 
time  for  the  program,  which  will 
consist  of  30-minute  transcribed 
episodes  to  be  broadcast  once  each 
week  on  a  minimum  schedule  of 
thirteen  weeks  per  station.  Press- 
ings of  the  first  two  programs  will 
soon  to  be  ready  for  auditioning. 


DEALER'S  CHOICE 


JJERHAPS  no  retailer  in  Rochester  knows 
the  Rochester  market  better  than  Saul 
Hershberg,  the  alert  and  progressive  head  of 
Hershberg's,  Rochester's  largest  jewelry  store. 

It  is  significant,  therefore,  that  the  meteoric 
growth  of  Hershberg's  has  been  background- 
ed by  an  advertising  appropriation,  the  back- 
bone of  which  is  radio. 

And  it  is  significant  that  for  the  past  10  years 
Hershberg's  has  used  WHEC  continuously 
and  exclusively. 

Rochester  merchants  know  the  Rochester 
area  listening  preferences  first  hand; — back 
their  opinions  of  WHEC  with  hard  dollars! 


Mr.  Hershberg  comes  to  the 
WHEC  studios  to  himself 
strike  the  30,000th  WHEC- 
Hershberg  time  signal. 


Representatives : 

PAUL  H.  RAYMER  CO. 
New  York    Chicago  Detroit 
San  Francisco 


ROCHESTER 
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EDMUND  B.  (Tiny)  RUFFNER, 
for  two  years  Ruthrauff  &  Ryan  vice- 
president  in  charge  of  Hollywood  ra- 
dio operations,  has  resigned.  His  fu- 
ture plans  have  not  been  announced. 
William  E.  Betts  continues  as  Holly- 
wood office  manager.  William  Robson, 
formerly  with  CBS,  has  been  engaged 
as  director  of  the  Big  Totvn  series, 
which  will  continue  to  originate  from 
Hollywood. 

JAMES  R.  McCarthy,  former 
newspaper  and  screen  writer  and  au- 
thor, has  joined  the  New  Tork  stafE  of 
N.  W.  Ayer  &  Son,  which  recently 
has  taken  additional  space  in  the  RCA 
Bldg.,  where  it  moved  several  weeks 
ago. 

MARION  KYLE  ADV.  Agency  has 
been  formed  at  650  S.  Grapd  Ave., 
Los  Angeles,  by  Marion  Kyle,  former- 
ly with  Lord  &  Thomas,  Hollywood, 
and  NBC-San  Francisco  account  ex- 
ecutive. 
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Radio  Station  Representatives 


JOHN  R.  LATHAM,  who  on  May  12 
resigned  as  president  of  the  American 
Cigar  &  Cigarette  Co.,  New  York, 
makers  of  PaU  Mall  cigarettes,  will 
join  Kenyon  &  Eckhardt,  New  York, 
on  Sept.  1  in  an  executive  capacity. 
Mr.  Latham  was  previously  director 
of  spot  radio  for  Young  &  Rubicam, 
New  York. 

SAMUEL  C.  FULLER,  formerly  of 
H.  W.  Kastor  &  Sons  Adv.  Agency, 
Chicago,  on  Aug.  7  joined  the  pro- 
duction staff  of  Young  &  Rubicam 
in  New  York.  Mr.  Fuller,  who  started 
in  radio  in  1931  as  a  pianist  at 
KDKA.  Pittsburgh,  where  he  also  an- 
nounced and  handled  newscasts,  joined 
WLW,  Cincinnati,  as  a  producer  in 
1937  and  early  this  year  joined  the 
Kastor  agency,  whose  programs  he  had 
handled  at  WLW. 

MARLO  L.  BLOOM,  formerly  on  the 
sales  staff  of  WABC,  New  York,  has 
been  appointed  radio  director  of 
Blaine-Thompson  Co..  New  York,  a 
post  formerly  occupied  by  Duke  Rohr- 
abaugh,  who  resigned  last  spring  to 
organize  a  statistical  service.  National 
Radio  Records.  The  agency  handles 
advertising  chieflj  in  the  theatrical 
and  concert  field. 

LOUIS  N.  BROCKWAY  has  been 
elected  a  vice-president  of  Young  & 
Rubicam,  New  York,  and  'beginning 
Aug.  15  will  have  charge  of  the  Gen- 
ei-al  Foods  account  handled  by  the 
agency,  according  to  an  announcement 
by  Raymond  Rubicam,  chairman  of  the 
board.  He  succeeds  Clarence  E.  Eld- 
ridge,  who  resigned  to  become  a  vice- 
president  of  General  Foods  Sales  Co. 

LEWIS  (Pat)  PATTERSON,  for- 
merly news  editor  of  KEHE,  Los  An- 
geles, has  joined  the  Hollywood  staff 
of  Benton  &  Bowles  as  Pacific  Coast 
publicity  director,  a  post  formerly 
held  by  Burns  Lee,  recently  assigned 
to  the  agency's  New  York  office. 

JOHN  LOVETON,  producer  at  Ruth- 
rauff &  Ryan,  New  York,  recently  be- 
came the  father  of  a  baby  boy. 


When  YOU  buy  WHK  or  WCLE, 
you  know  you're  not  going  to  be 
shifted  around  by  nelv/ork  shows. 
For  the  United  Broadcasting  Com- 
pany through  careful  manage- 
ment, has  definitely  reserved  for 
advertisers  an  amazing  amount 
of  desirable  guaranteed  time.  A 
postcard,  phone  call  or  wire  will 
bring  you  complete  information. 

National  Representatives: 
RADIO  ADVERTISING  CORPORATION 


THE     UNITED     BROADCASTING  C 

Also  Operating  WHKC  —  Cotumbus,  Ohio 


COMPANY 


WARD  WEBB,  formerly  in  charge 
of  new  radio  business  of  Ruthrauff  & 
Ryan.  Chicago,  has  joined  H.  W.  Kas- 
tor &  Sons  Adv.  Co.,  that  city,  in  a 
similar  capacity.  Mr.  Webb  began  his 
advertising  career  in  1916  when  he 
joined  the  F.  A.  Gray  Adv.  Co.,  Kan- 
sas City,  later  owning  the  firm.  In 
1936  he  joined  the  R.  C.  Comer  Co., 
Kansas  City,  leaving  that  agency  in 
December  of  1937  to  join  Ruthrauff 
&  Ryan,  Chicago. 

S.  H.  BARNETT.  Hollywood  writer 
on  the  J.  Walter  Thompson  Co.  staff, 
becomes  agency  director  of  the  CBS 
Luw  Radio  Theatre,  under  producer- 
ship  of  Cecil  B.  DeMille,  when  the 
weekly  program  resumes  Sept.  11.  Bar- 
nett  was  writer  on  the  show  and  suc- 
ceeds Frank  Woodruff,  who  resigned 
to  become  an  RKO  picture  director. 
Harry  Kerr,  who  formerly  handled 
agency  radio  publicity  in  Hollywood 
and  New  York,  takes  over  Barnett's 
former  writing  assignment,  collaborat- 
ing with  George  Wells. 

TOM  BRENEMAN,  radio  director  of 
Long  Adv.  Service,  San  Francisco,  on 
Aug.  1  started  announcing  the  vox  pop 
broadcasts  sponsored  by  Gallenkamp 
Stores  on  KSFO.  He  also  has  ' taken 
charge  of  KSFO's  Treasure  Island 
Reporter,  which  originates  at  the  San 
Francisco  Exposition. 

ROBERT  B.  YOUNG,  of  the  Robert 
B.  Young  Adv.  Agency,  San  Francisco, 
recently  announced  formation  of  the 
California  School  of  Advertising  in 
San  Francisco.  The  faculty  will  be 
composed  of  20  experienced  advertising 
men  and  women  and  an  advertising 
course  is  to  be  presented  in  20  eve- 
ning sessions,  with  Mr.  Young  as  su- 
pervising instructor. 

CRAIG  DAVIDSON,  recently  witt 
.Jam  Handy  Pictures  and  formerly 
with  General  Foods  Corp.,  has  joined 
Compton  Adv.,  New  York,  as  an  ac- 
count executive. 

ROCKWOOD  N.  BULLARD  has  sev- 
ered his  connection  with  Chas.  A.  Ma- 
son Adv.  Agency,  Detroit,  and  opened 
his  own  office  under  the  name  of  The 
Bullard  Agency,  220  Quay  St.,  Port 
Huron,  Mich.  The  new  agency  handles 
the  accounts  of  E.  B.  Muller  &  Co. 
(coffee,  cereals)  and  Heinrich  Franek 
Co.  (chicory),  for  whom  radio  sched- 
ules are  being  arranged  for  fall,  and 
Chamberlain  Bean  Co.,  all  of  Port 
Huron. 

ROBERT  F.  (Bob)  McKEE  has  been 
appointed  radio  director  and  account 
executive  of  Culbreth  Sudler  Co.,  Los 
Angeles.  He  was  formerly  account  ex- 
ecutive of  Morgan  &  Davis  Adv.,  that 
city. 

FRANKLIN  ADVERTISING  Serv- 
ice, formerly  at  234  Boylston  St.,  Bos- 
ton, has  moved  to  new  quarters  at 
126  Newbury  St. 

BAKER,  Cameron.  Soby  &  Penfield 
Inc.,  Hartford,  Conn.,  is  the  new  name 
of  the  former  Frederick  E.  Baker 
agency,  and  the  new  firm  has  moved 
to  .30  Allyn  St..  Hartford. 

ANDRE  LUOTTO.  president  of  Com- 
mercial Radio  Service,  New  York 
agency,  has  turned  song  writer.  In 
collaboration  with  Aldredo  Antonini. 
conductor  of  the  La  Rosa  Concerts 
which  the  agency  has  just  placed  on 
MBS  for  La  Rosa  macaroni,  Luotto 
has  written  the  "Temptation  Tango". 

JOHN  E.  McMILLIN,  radio  director 
of  Compton  Adv.,  New  York,  is  to  re- 
turn to  his  desk  Aug.  21  from  a 
European  vacation. 

SAM  DOBBS,  head  of  J.  Walter 
Thompson  Co..  Sydney,  and  author  of 
the  book.  Radio  in  Australia,  arrived 
in  Los  Angeles  Aug.  7  and  after  three 
days  on  the  West  Coast  proceeded  to 
New  York  for  conferences  with  agen- 
cy executives  in  that  city.  He  returns 
to  his  home  office  in  late  September. 

HARRY  ACKERMAN,  producer  of 
Young  &  Rubicam,  Hollywood,  will 
marry  Mary  Schipp,  radio  actress. 
Aug.  16,  before  leaving  for  New  York 
to  take  over  direction  of  the  CBS  Kate 
f^mith  program  which  starts  Oct.  6, 
under  General  Foods  sponsorship. 


Mr.  Runyon 


Buchanan  &  Co.  Names 
Runyon  Coast  Director  , 

JACK  W.  RUNYON  has  been  ap- 
pointed West  Coast  radio  director 
of  Buchanan  &  Co.,  with  headquar- 
ters   at    6331    Hollywood  Blvd., 
Hollywood,  where 
the  agency  is  es- 
tablishing its  new 
radio  department. 
Annointment  was 
announced  by 
Fred  M.  Jordan, 
Los  Angeles  viee- 
president  in 
charge  of  Buch- 
anan &  Co.  West 
Coast  offices. 

Mr.  Runypn  recently  resigned  as 
co-manager  of  Lord  &  Thomas 
Hollywood  radio  department,  and 
had  been  associated  with  that  agen- 
cy for  13  years.  During  that  time 
he  had  produced  more  than  1,500 
programs.  He  was  the  first  radio 
producer  to  use  many  of  today's 
big  names,  including  Bing  Crosby, 
Walter  Winchell,  Louella  Parsons 
and  Ted  Fio  Rito.  Radio  top-notch- 
ers  who  have  been  under  Runyon's 
direction  in  recent  years  include 
Amos  &  Andy,  Lum  &  Abner,  Phil 
Baker,  Connie  Boswell,  Jane  Fro- 
man,  Conrad  Nagel  and  Gertrude 
Neissen.  Runyon's  first  assignment 
will  be  to  collaborate  with  Ed 
Gardner  in  producing  the  CBS 
Texaco  Star  Theatre  which  re- 
sumes Sept.  13  under  continued 
sponsorship  of  Texas  Co.  Gardner 
was  recently  announced  as  pro- 
ducer of  that  program,  succeeding 
Bill  Bacher,  who  resigned  when  the 
series  was  discontinued  for  the 
summer. 


Ellis  Agency  Shifts 

SHERMAN  K.  ELLIS  &  Co.,  Chi- 
cago agency,  announces  that  Ogden 
Kniffin,  former  time  buyer  of  the 
agency,  has  been  named  an  ac- 
count executive  on  Falstaff  Brew- 
ing Co.  account.  John  L.  Snodgrass, 
former  outdoor  buyer  for  the 
agency,  has  been  named  space  and 
time  buyer.  William  R.  Hemrich, 
with  the  advertising  department 
of  Armour  &  Co.  during  the  last 
14  years,  has  been  named  an  ac- 
count executive  of  the  agency.  Mr. 
Hemrich  has  been  advertising 
manager  of  Armour  &  Co.  for  the 
last  four  years.  The  account  to  be 
handled  by  him  has  not  been  an- 
nounced. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  CBS  Affiliate 
1,000  Watts 

ADVERTISERS 

Big  Opportunity! 


Asheville  and  Western  Carolina— 
the  Quality  Market  of  the  Southeast 
—now  enters  its  resort  season  of 
doubled  population  .  .  .  and  doubled 
business.  Sell  over  WWNC— the 
area's   ONLY   radio  station. 


Page  52  •  August  15,  1939 


BROADCASTING  •  Broadcast  Advertising 


Headley-Reed  Co. 
Starts  Operating 

Firm  Succeeds  Radio  Branch 
Of  the  KeUy-Smith  Co. 

FORMATION  of  a  new  station 
representative  company,  Headley- 
Reed  Co.,  which  was  to  start  oper- 
ation Aug.  15  as  a  successor  to  the 
radio  division  of  Kelly-Smith  Co., 
newspaper  representative  fii'm,  has 
been  announced  by  Frank  W.  Mil- 
ler, president  of  Kelly-Smith.  Move 
is  predicated  on  the  thought  that 
more  efficient  service  to  both  news- 
papers and  stations  will  result 
from  divorcing  the  two  types  of 


Mr.  Headley 


Mr.  Reed 


representation.  The  new  company 
is  taking  separate  offices  in  New 
York,  Chicago,  Detroit  and  At- 
lanta. 

President  of  the  company  is 
Frank  Headley,  for  three  years  di- 
rector of  Kelly-Smith  radio  activi- 
ties. In  addition  to  maintaining  a 
general  supervision  over  all  activi- 
ties of  Headley-Reed,  Mr.  Headley 
will  be  in  direct  charge  of  the  New 
York  office,  Room  1731,  Graybar 
Bldg.  Dwight  S.  Reed,  formerly  ra- 
dio manager  for  Kelly-Smith  in 
Chicago,  has  been  appointed  first 
vice-president  of  Headley-Reed,  in 
charge  of  the  Chicago  office,  at  180 
N.  Michigan  Ave.  Robert  B.  Rains, 
second  vice-president  in  charge  of 
the  Detroit  office,  in  the  New  Cen- 
ter Bldg.,  was  formerly  Detroit  ra- 
dio manager  for  Kelly-Smith.  Per- 
sonnel of  the  Atlanta  office,  in  the 
Glenn  Bldg.,  has  not  been  selected. 

15  Stations  on  List 

Mr.  Headley,  who  organized  the 
Kelly-Smith  radio  division  three 
years  ago,  received  his  law  degree 
from  Creighton  U.,  Omaha,  in 
1930,  and  after  a  term  of  sales  pro- 
motion work  for  the  Standard  Oil 
Co.  of  Nebraska,  had  his  own  prac- 
tice in  Omaha.  He  later  served  as 
a  special  agent  of  the  FBI  in 
Washington,  New  York  and  Chi- 
cago, leaving  this  post  to  join 
Kelly-Smith  Co. 

Headley-Reed  Co.  starts  its  ca- 
reer as  representative  of  KFEQ, 
St.  Joseph,  Mo. ;  WROK,  Rockford, 
111.;  WSGN,  Birmingham;  WJW, 
Akron;  WSFA,  Montgomery,  Ala.; 
WFAS,  White  Plains,  N.  Y.; 
WNBC,  New  Britain,  Conn.; 
W  C  O  P,  Boston ;  W  E  L  I,  New 
Haven;  WSIX,  Nashville;  WSPA, 
Spartanburg,  S.  C;  KRIC,  Beau- 
mont, Tex.;  WSJS,  Winston-Salem, 
N  .  C  .  ;  W  F  M  S  ,  Youngstown ; 
WBAB,  Atlantic  City  (under  con- 
struction), and  the  Alabama  Net- 
work, regional  group  of  five  Ala- 
bama stations. 


Australian  Yearbook 

AUSTRALIA'S  counterpart  to  the 
Broadcasting  Yearbook,  fourth  edi- 
tion, 1939,  has  been  published  by 
Broadcasting  Business,  trade  journal 
of  the  commercial  broadcasting  indus- 
try of  that  country,  and  has  been  made 
available  to  subscribers.  The  book  lists 
all  stations,  agencies,  national  adver- 
tisers etc.,  together  with  personnel  and 
other  salient  data. 


WYTHE  WALKER  &  Co..  national 
representative  firm,  announces  the  ex- 
clusive representation  of  WSAR,  Fall 
River,  Mass. ;  WLAW,  Lawrence, 
Mass. ;  KUOA,  Siloam  Springs,  Ark. ; 
WJBK,  Detroit.  The  firm  also  i-epre- 
seuts  WHB,  Kansas  City;  KOAM, 
Pittsburg.  Kan.;  WEW,  St.  Louis, 
and  WTAD,  Quincy,  111. 

GORDON  OWEN,  for  several  years 
a  radio  account  executive  in  San  Fran- 
cisco, has  been  appointed  manager  of 
the  Sau  Francisco  office  of  Walter 
Biddick  Co..  station  representatives. 
He  succeeds  Don  C.  Robbins,  now  com- 
mercial manager  of  the  new  KFDA, 
Aniarillo,  Tex. 

WILLIAM  COOK,  formerly  of 
WHBL.  Sheboygan,  Wise,  and 
Charles  Coffin,  new  to  radio,  have 
joined  the  Chicago  staff  of  Transameri- 
can  Broadcasting  &.  Television  Corp. 

REITER-SPADEA  Co..  station  repre- 
sentatives, has  opened  a  New  York 
office  at  666  Fifth  Ave.  Joseph  Spa- 
dea  is  in  charge. 


YOUNG  &  RVBICAM 
CHANGES  ON  COAST 

REALIGNMENT  of  Young  & 
Rubicam's  Hollywood  radio  produc- 
tion department  has  been  effected, 
setting  personnel  for  the  fall  sea- 
son. Several  transfers  and  promo- 
tions are  involved. 

Joe  Stauffer  continues  as  West 
Coast  manager.  Jack  Van  Nos- 
trand  who  last  season  handled  pro- 
duction of  the  NBC  Fred  Allen  se- 
ries sponsored  by  Bristol-Myers 
Co.,  returns  to  Hollywood  as  radio 
production  supervisor.  Carroll 
O'Meara,  producer  of  the  NBC  Al 
Pearce  Show  when  sponsored  by 
General  Food  Corp.  (Grape  Nuts), 
has  been  made  assistant  to  both 
Stauffer  and  Van  Nostrand. 

Glenhall  Taylor  again  takes  over 
production  of  the  CBS  Silver  The- 
atre when  it  resumes  Oct.  8  under 
International  Silver  Co.  sponsor- 
ship. Murray  Bolen  will  produce 
the  NBC  Jack  Benny  program 
when  it  resumes  in  fall  for  General 
Foods  Corp.  He  is  also  agency  pro- 
ducer on  the  CBS  Matty  Malneck 
program  sponsored  by  American 
Cigarette  &  Cigar  Co. 

Joe  Hill,  recently  transferred 
from  New  York  to  the  West  Coast, 
will  produce  the  CBS  Screen  Guild 
Theatre,  when  it  resumes  Sept.  24, 
under  Gulf  Oil  Corp.  sponsorshin. 
He  replaces  Adrian  Samish,  now  in 
New  York  as  assistant  radio  super- 
visor. Austin  Peterson,  writer-pro- 
ducer, will  be  Hill's  assistant. 

Harry  Ackerman  who  worked  on 
last  season's  Screen  Guild  show, 
returns  to  New  York  as  agency 
producer  of  the  CBS  Kate  Smith 
series  when  it  resumes  Oct.  6,  un- 
der General  Foods  Corp.  William 
Stuart  aerain  takes  over  production 
of  the  CBS  Lmn  &  Ahner  series 
when  it  returns  Aug.  28,  for  Gen- 
eral Foods  Corp.  DeVere  Zimmer- 
man continues  to  handle  production 
of  the  five-weekly  quarter-hour 
Shopping  Guide,  sponsored  by 
Cluett,  Peabodv  &  Co.  (Sanfor- 
ized), on  KNX.  Hollywood.  Fred 
Jones  and  Tom  Wright  continue  as 
West  Coast  publicity  representa- 
tives. 

Under  the  new  setup,  Tom  Lewis, 
recently  elevated  to  program  direc- 
tor and  manager  of  radio,  will  di- 
vide his  time  between  New  York 
and  Hollywood,  as  will  Therese 
Lewis,  who  has  been  elevated  to  a 
new  post  as  story  editor. 


100  WATTS  OR  50  KILOWATTS, 

you've  got  to  put  programs  on  the  air  right! 
Not  only  to  meet  F.  C.  C.  requirements,  but 
to  attract  business  to  your  .stations  and  keep  listeners 
listening. 

Western  Electric  helps  to  make  life  simpler  for  222 
stations — many  of  them  in  the  100-250  watt  field.  For 
Western  Electric  more  than  meets  the  highest  standards 
of  quality. 

Western  Electric  equipment  is  built  to  perform — not 
just  to  meet  a  price.  Stations  that  bought  it  say  it  is  a 
sound  investment — that  it  pays  dividends  in  the  form  of 
reduced  operating  costs  and  increased  revenues.  Think 
that  over  if  you're  interested  in  profits! 


EQUIPPED  FOR 
BETTER  BROADCASTING 


Maryland 
WBAL 
WJEJ 

Mass. 
WAAB 
WBRK 
WEEI 
WHDH 
WIXER 
WLLH 
WMAS 
WNAC 
WSAR 

Michigan 
WBCM 
WEXL 
WJR 
WKZO 
WMBC 
WWJ 
WXYZ 
W8XWJ 

Minnesota 
KATE 
KVOX 
KWNO 
WCCO 
WDGY 
WMIN 
WTCN 

Missouri 
KFRU 
KFUO 


KMBC 
KMOX 
KWK 
WDAF 
WHB 
WIL 
WMBH 

Montana 
KFBB 

Nebraska 
WOW 

New  Hamp. 
WFEA 

New  Jersey 
WCAM 
WCAP 
WHBI 
WPG 
WTNJ 

New  Yoric 
WABC 
WBBR 
WBIL 
WBNX 
WCNY 
WFAB 
WFBL 
WHAM 
WHDL 
WHN 
WIBX 
WINS 
WJTN 


WKBW 
WLTH 
WNEW 
WNYC 
WOR 
WOV 
No.  Car. 
WAIR 
WDNC 
WRAL 
WSTP 

N.  Dakota 
KDLR 
KRMC 

Ohio 
WADC 
WCLE 
WCPO 
WHK 
WHKC 
WICA 
WKRC 
WLW 
WOSU 
WSAI 
WSPD 
WTOL 
W8XNT 

Oklahoma 
KASA 
KBIX 
KOMA 
KOME 
KTUL 
KVOO 


Oregon 
KOAC 

Penn. 
KQV 
WBAX 
WFBG 
WHAT 
WIBG 
WJAS 
WKOK 
WKST 
WPIC 
WSAN 

Rhode  Is. 
WEAN 
WJAR 
WPRO 

So.  Car. 
WAIM 
WCSC 
WIS 

S.  Dakota 
KABR 
WNAX 

Tennessee 
WLAC 
WNOX 
WROL 

Texas 
KABC 
KCMC 
KFDM 
KGNC 


KMAC 

KPAB 

KRIC 

KRLD 

KTAT 

KTSA 

WRR 
Utah 

KSL 
Virginia 

WBBL 

WRNL 

WRVA 

Wash. 
KABR 
KELA 
KFPY 
KGA 
KGY 
KHQ 
KIT 
KMO 
KPQ 
KRKO 
KVI 
KXRO 

W  Virginia 
WMMN 
WSAZ 

Wisconsin 
KFIZ 
WCLO 
WKBH 
WTMJ 


DISTRIBUTORS:  Graybar  Electric  Co.,  Graybar  Bldg.,  New 
York.  In  Canada  and  Newfoundland:  Northern  Electric  Co., 
Ltd.  In  other  countries:  International  Standard  Electric  Corp. 
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AGENCY 

PtjNNSlLVANlA  STATE  Publicity  Cam- 
paign, Harrisburg,  Pa.,  to  Al  Paul  Lefton 
Co.,  Philadelphia. 

AERONAUTICAL  INSTITUTE  of  Tech- 
nology, Los  Angeles  (technical  school),  to 
Culbreth  Sudler  Co.,  that  city. 
LUER  PACKING  Co.,  Vernon.  Cal., 
(meats),  to  Culbreth  Sudler  Co.,  Los  An- 
geles, and  on  Aug.  3  renewed  for  13  weeks 
School  Kids  Quiz  on  KFAC,  that  city. 
COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (Cue,  liquid  dentifirice),  to  Ben- 
ton &  Bowles,  New  York.  Plans  still  in 
the  discussion  stage. 

RITE-RITE  Mfg.  Co.,  Chicago,  to  Sorensen 
&  Co.,  Chicago.  No  radio  planned  for  the 
present. 

RADIO  WIRE  TELEVISION  Corp.  of 
America,  New  York,  to  Reiss  Advertising, 
New  York. 

NOBBY  KNIT  SHOPS,  Beverly  Hills,  Cal., 
to  Ted  Dahl  Adv.  Agency,  Los  Angeles. 
Radio  being  considered  for  fall  campaign. 
SEARS,  ROEBUCK  &  Co.,  Chicago  (All- 
state Insurance  Co.,  automobile  insurance) , 
to  E.  H.  Brown  Adv.  Agency,  Chicago. 
No  radio  planned  as  yet. 
DANEBEER  Corp.,  New  York,  distribu- 
tor for  Tuborg  Breweries,  Copenhagen,  to 
Grant,  Wadsworth  &  Casmir,  New  York. 
Radio  may  be  used  later  this  year. 


SPONSORS  FOR  'FU' 

Radio  Attractions  Announces 
 New  Local  Tieups  


THIRTIETH  annual  meeting  of  the 
Assn.  of  National  Advertisers  will  be 
held  at  the  Homestead,  Hot  Springs, 
Va.,  Oct.  25-28,  according  to  H.  M. 
Warren,  advertising  manager  of  Na- 
tional Carbon  Co.,  chairman  of  the 
program  committee. 


PRISCILLA  BLACKETT.  daughter 
of  Hill  Blackett,  of  Blaekett-Sample- 
Hummert.  Chicago,  will  bow  to  so- 
ciety Sept.  14  at  a  tea  given  by  her 
parents  at  their  Winnetka  home.  She 
is  a  sophomore  at  Welleslej'. 


THE  VOICE  OF  MISSISSIPPI 


uO  0 
000  H 


N.BX. 


ENJOY  THE 
MISSISSIPPI 
HARVESTS 

Mississippi  crop  predictions  indi- 
cate another  banner  production 
year — a  harvest  that  will  equal 
or  surpass  the  bumper  crops  oi 
1938  when  the  farm  income  of 
this  state  totaled  $219,076,000. 
Federal  statistics  show  farm  in- 
come in  Mississippi  $3,000,000 
greater  during  the  first  half  of 
this  year  than  for  the  same  period 
last  year. 

Cash  in  on  Mississippi's  cash 
crops.  Realize  on  the  added 
buying  power  of  harvest  incomes. 
Use  WJDX — Mississippi's  domi- 
nant radio  station. 


RADIO  ATTRACTIONS,  New 
York,  has  announced  July  as  a 
record  business  month  for  its  first 
release,  The  Shadow  of  Fu  Man- 
chu,  with  18  additional  stations 
bringing  the  list  now  carrying  the 
program  to  78.  Sponsors  include: 
Fred  Tregaskes  &  Co.,  regional  dis- 
tributors United  States  Tires,  on 
KTAR,  Phoenix,  and  KVOA,  Tuc- 
son; Walter  Salisbury,  Ford  dis- 
tributor in  Williamsport,  Pa.,  on 
WRAK;  Nehi  Bottling  Co.,  on 
WSAL,  Salisbury,  Md.;  Seven-Up 
Bottling  Co.  on  KTOK,  Oklahoma 
City;  Bon  Ton  Department  Store 
on  WAZL,  Hazleton,  Pa.;  Eno  Co., 
on  KHJ,  Los  Angeles.  New  sta- 
tions carrying  the  program  un- 
sponsored  are  WKBN,  Youngs- 
town;  KWK,  St.  Louis;  WHBC, 
Canton;  WIBX,  Utica;  KFOR,  Lin- 
coln; WHK,  Cleveland;  W  G  A  L, 
Lancaster;  W  K  B  0,  Harrisburg; 
WEST,  Easton;  WORK,  York,  and 
WDEL,  Wilmington. 

Second  release  on  the  company's 
schedule  for  1939-40  is  The  Adven- 
tures of  Pinocchio,  a  series  of  39 
quarter  -  hour  episodes  produced 
and  directed  by  Edward  Sloman. 
A  special  trade  showing  will  be 
held  in  the  Rainbow  Room  of  Ra- 
dio City,  New  York,  Sept.  6.  The 
program  will  be  formally  released 
Sept.  15.  To  be  released  shortly  as 
a  unit  of  105  quarter-hour  epi- 
sodes is  Lady  of  Millions,  starring 
May  Robson  and  produced  by 
Frank  W.  Purkett,  while  other 
programs  are  being  arranged  by 
Herbert  R.  Ebenstein,  president  of 
Radio  Attractions,  who  is  touring 
the  country  and  will  arrive  in  Cali- 
fornia late  in  August. 


L.  A.  Open  Forum 

RADIO  was  "given  the  works"  at 
the  Los  Angeles  Advertising  Club 
meeting  Aug.  8,  which  inaugurated 
a  series  of  summer  open  forum 
discussions.  The  session  was  labeled 
the  "Battle  of  the  Kilocycles"  and 
discussion  covered  every  phase  of 
the  selling,  production  and  use  of 
radio  in  advertising.  Representa- 
tives from  agencies,  buyers,  sellers, 
producers  and  technicians,  selected 
iDecause  of  their  experience  in  ra- 
dio, bore  the  brunt  of  the  battle 
when  they  took  their  places  behind 
the  battery  of  microphones  to  an- 
swer questions  hurled  at  them  by 
those  attending.  Meeting  was  en- 
tirely unrehearsed  and  uncensored. 
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Frank  Chase  to  Manage 
Radio  Production  Firm 

FRANK  CHASE,  formerly  head 
of  NBC's  transcription  department 
and  recently  in  his  own  program 
production  firm,  has  been  appoint- 
ed manager  of 
Curtis  Brown- 
Alan  C.  Collins 
Inc.,  new  com- 
pany formed  to 
represent  writers 
in  radio  and  tele- 
vision. Firm  will 
negotiate  for  the 
writing  of  actual 
radio  scripts  as 
well  as  handle  ra- 
dio rights  to  past  or  future  written 
material  and  will  also  enter  the 
program  production  field,  accord- 
ing to  the  announcement  made  by 
Mr.  Collins,  manager  of  the  New 
York  office  of  Curtis  Brown  Ltd., 
international  firm  of  authors'  rep- 
resentatives. Stock  in  the  new  com- 
pany is  owned  entirely  by  Mr. 
Brown  and  Mr.  Collins.  The  two 
companies  will  share  offices  at  347 
Madison  Ave.,  New  York.  Tele- 
phone: Murray  Hill  6-6171. 

Mr.  Chase  entered  radio  in  1930 
when  he  joined  NBC  as  a  writer, 
producer  and  program  builder.  In 
1934  he  was  placed  in  charge  of 
the  newly  formed  transcription  de- 
partment, where  he  planned  and 
launched  the  Thesaurus,  transcrip- 
tion library  service.  After  a  year 
and  a  half  here  he  resigned  to  start 
his  own  program  building  service 
under  the  name  Chase  &  Ludlum. 
In  both  capacities  he  has  handled 
programs  for  a  large  part  of  the 
leading  national  advertisers.  Mr. 
Chase  is  vice-president  of  the  new 
firm,  other  officers  being  Mr.  Col- 
lins, president  and  treasurer;  Mr. 
Brown,  secretary,  and  Nellie  Suk- 
erman,  assistant  secretary. 


Joe  Palooka  on  Discs 

RADIO  version  of  Ham  Fisher's 
popular  comic  strip,  Joe  Palooka, 
is  being  recorded  by  WBS,  New 
York,  as  a  five-time-weekly  quar- 
ter-hour serial,  which  will  be  of- 
fered for  national  sponsorship  this 
fall  by  Joe  Palooka  Inc.,  new  com- 
nany  formed  by  Mr.  Fisher  and 
John  McKay,  formerly  of  WWJ, 
Detroit,  author  and  producer  of  the 
radio  series. 


Plough  Tests 

PLOUGH  Inc.,  Memphis,  Tenn. 
(St.  Joseph's  aspirin,  Mexican  heat 
powder),  will  soon  start  a  test  cam- 
paign of  one-minute  transcribed 
announcements  on  a  Memphis  sta- 
tion and  three  stations  in  Texas. 
The  discs  were  cut  by  World 
Broadcasting  System,  Chicago. 
Lake-Spiro-Cohn,  Memphis  is 
agency. 


83.4%* 

Of  Milwaukee  Listeners 
Tune  Regularly  to  Their 
Only  Community  Station 

WEMP 

That  Is  Why  WEMP 
Gets  Amazing  Results 

*  National    Advertising    Marketing  Survey 


MERTENS  &  PRICE,  Los  Angeles, 
reports  the  sale  of  its  tran.scribed  26 
quarter-hour  episode,  electric  utility 
and  appliance  show,  Leisure  House,  to 
Mississippi  Power  &  Light  Co.,  for 
twice-weekly  sponsorship  on  W.TDX, 
Jackson,  and  WQBC,  Vicksburg,  Miss. 
Series  is  also  being  sponsored  by 
Southwestern  Public  Utility  Co.,  on 
KGNC,  Amarillo.  Tex.;  Gulf  States 
Utilities  Co..  Beaumont.  Tex.,  on 
KFDM;  San  Diego  (Cal.)  Consoli- 
dated Gas  &  Electric  Co..  on  KGB; 
El  Paso  (Tex.)  Electric  Co.,  on 
KTSM. 

TRANSAMERICAN  Radio  &  Televi- 
sion Co.,  New  York,  has  acquired  the 
radio  rights  to  a  number  of  dramatic 
scripts  from  the  Playwrights'  Co., 
New  York  stage  group,  whose  contrib- 
utors include  such  well-known  dram- 
atists as  Elmer  Rice,  Maxwell  Ander- 
son, Robert  E.  Sherwood  and  others. 
Plan,  currently  being  offered  for  spon- 
sorship, calls  for  a  series  of  original 
scripts,  plus  radio  versions  of  stage 
successes  written  by  Playwrights'  Co. 
members,  each  to  be  produced  as  a 
full-hour  radio  presentation,  somewhat 
on  the  order  of  the  Lux  Radio  Theatre. 

EDWARD  SLOMAN  Productions, 
Hollywood  producing  unit,  has  expand- 
ed its  offices  at  8782  Sunset  Blvd.  and 
appointed  Paul  Sawtell  as  musical  di- 
rector. Sawtell  composed  the  original 
score  for  The  Adventures  of  Pinocchio, 
transcribed  series  produced  by  that 
concern  and  now  being  distributed 
through  Radio  Attractions  Inc.  The 
firm  is  now  producing  a  transcribed 
version  of  The  Shannons,  featuring 
.James,  Lucille  and  Russell  Gleason. 
Telecast  Corp.,  Hollywood,  is  the  dis- 
tribution agency.  Mr.  Sloman  directs 
all  production,  with  Sam  M.  Kerner 
as  production  manager. 

NBC  THESAURI'S  is  distrilDuting  a 
revised  portfolio  of  transcribed  pro- 
gram listings  and  sales  manual  pro- 
gram sheets,  listing  new  and  revised 
Xerograms  available  in  the  Thesaurus 
transcribed  library.  Thesaurus  also  is 
sending  mimeographed  forms  to  all 
subscribers  to  assemble  sponsor  testi- 
monials, successful  sales  stunts,  and 
ease  histories  giving  actual  results  to 
sponsors  from  programs  using  Thesau- 
rus material. 

BRUCE  GILBERT,  who  heads  his 
own  Hollywood  production  unit,  with 
two  transcribed  half-hour  audition 
samples,  leaves  the  West  Coast  Aug. 
20  for  New  York  and  Chicago,  to  con- 
fer with  prospective  sponsors  on  a  pro- 
posed participating  transcontinental 
Xerogram.  American  Consumers'  Ex- 
change, for  fall  release. 

SECOND  series  of  39  episodes  of  Se- 
cret Agent  2v-7  Returns.  NBC-tran- 
scribed program  produced  in  associa- 
tion with  Heffelfinger  Radio  Features, 
has  been  completed  for  distribution  to 
stations,  and  on  Aug.  10  production 
was  started  on  the  third  series  of  39 
episodes.  More  than  30  sponsors  are 
reported  signed  for  the  quarter-hour 
programs. 

STANDARD  RADIO  announces  the 
following  subscribers  to  its  Standard 
Library  Service :  KARM.  Fresno, 
Cal.;  WFMJ.  Youngstown ;  WBNY. 
Buffalo. 

NEW  subscribers  to  NBC  Thesaurus 
Service  are  WING,  Dayton.  O. ; 
KFAR,  Fairbanks,  Alaska;  WGBR, 
Goldsboro.  N.  C. ;  KTBC.  Austin, 
Tex. 

AUSTEN  CROOM-JOHNSON,  NBC 
producer  recently  in  charge  of  the 
Fred  Waring  programs,  on  Aug.  31 
will  resign  from  NBC  to  devote  most 
of  his  time  to  Spots  Inc.,  New  York, 
an  organization  producing  transcribed 
spot  announcements,  which  he  owns 
with  Announcer  Alan  Kent. 
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ICBS  Programs  in  1939 
phow  Marked  Expansion 
I  For  News  and  Culture 

ij  PROGRAMS  devoted  to  interna- 
|itional  and  foreign  affairs  and  to 
jl  education  received  much  more  time 
jlon  CBS  the  first  six  months  of 
1 1939  than  during  the  first  half  of 
il938,  the  network  reports.  In  the 
I  field  of  adult  education,  such  new 
j  series  as  The  Student  Takes  the 
\Mike,  Words  Without  Music,  Amer- 
\icans  All — Immigrants  All  and 
What  Price  America?  boosted  the 
I  time  consumption  during  the  half- 
year  from  88^4  hours  in  1938  to 

103  this  year. 

Time  allotted  to  international  af- 
fairs rose  from  80  broadcasts  con- 
suming 2914  hours  in  1938  to  119 
programs,  or  52%  hours  in  1939, 
with  the  Czech  and  Memel  crises, 
the  death  of  Pope  Pius  XI  and  the 
election  of  his  successor,  the  for- 
eign nations'  salutes  to  the  New 
York  World's  Fair,  and  the  Ca- 
nadian tour  of  the  British  King 
and  Queen  contributing  to  the  in- 
crease. 

American  broadcasts  in  connec- 
tion with  the  death  of  Pope  Pius 
XI  and  the  coronation  of  Pius  XII 
helped  swell  the  number  of  re- 
ligious broadcasts  originating  in 
this  country  on  CBS  from  168, 
taking  61%  hours,  to  230,  taking 
81  ^^  hours.  Agricultural  broad- 
casts jumped  from  seven  broad- 
casts, totaling  two  hours,  to  58 
broadcasts,  consuming  21%  hours. 
Time  devoted  to  news  rose  from 

104  hours  in  the  first  half  of 
1938  to  122  hours  in  the  same 
period  this  year.  Dramatic  pro- 
grams more  than  doubled,  from  47 
shows,  consuming  23%  hours,  to 
128  programs  using  49^/4  hours. 

First  six  months  of  1939  on  CBS 
also  included  329  programs  of  seri- 
ous music,  consuming  206  hours; 
38  hours  devoted  to  sports;  183 
children's  programs  totaling  72% 
hours;  34  programs  devoted  to 
civic  welfare,  using  12  hours,  and 
22  programs,  using  5%  hours,  in 
connection  with  labor. 


New  Studios  for  WLS 
To  Be  Ready  by  Oct.  1 

WLS,-  Chicago,  is  remodeling  its 
studios  at  a  cost  of  $50,000  to  be 
completed  by  Oct.  1,  according  to 
Glenn  Snyder,  WLS  manager. 
RCA-equipped,  the  new  studios 
will  be  accoustically  treated  by 
Johns-Manville  and  the  new  air- 
conditioning  units  are  being  in- 
stalled by  Kroshell  Air  Condition- 
ing Co.,  Chicago.  "Less  than  a 
year  ago,"  Mr.  Snyder  said,  "we 
put  our  new  quarter-million  dollar 
transmitter  into  operation.  Now  we 
are  remodeling  and  reequiping  our 
studios  with  the  most  modern  fa- 
cilities available."  Plans  include  a 
fourth  floor  over  a  part  of  the 
present  three-story  Prairie  Farmer 
Bldg.  to  house  the  music  library, 
rehearsal  rooms,  musicians'  lounge 
and  a  recreation  room.  The  control 
rooms  will  be  changed  and  all  new 
control  equipment  and  wiring  in- 
stalled. A  new  studio  will  be  pro- 
vided, the  others  remodeled. 

Each  studio  will  have  a  separate 
control  room  and  the  new  studio, 
"D",  to  be  WLS'  second  largest, 
will  measure  23x36  feet.  A  master 
control  console  is  also  being  in- 
stalled under  the  supervision  of 
Chief  Engineer  Thomas  L.  Rowe. 
The  new  fourth  floor  will  contain 
four  soundproofed  rehearsal  rooms. 


CHICAGO  RADIO  COUNCIL  has 
started  construction  of  a  new  $2,500 
studio  to  be  opened  Sept.  15.  The  new 
studio  will  be  RCA  equipped,  accord- 
ing to  Harold  Kent,  director  of  CRC, 
with  Soundex  aeeoustical  treatment. 
Primarily  a  speakers'  studio  of  the 
round  table  discussion  variety,  it  is 
located  in  the  Builders  Bldg.,  adjacent 
to  the  offices  of  the  Board  of  Educa- 
tion. Direct  wires  will  connect  CRC 
studios  this  fall  with  W.JJD.  WAAF 
and  WLS.  Last  fall  the  only  direct 
wire  ran  to  WJJD. 

SO  SUCCESSFUL  was  the  first  book- 
let of  Everyday  Words,  taken  from  the 
script  of  a  sustaining  educational  fea- 
ture by  that  title  aired  daily  on  WGN, 
Chicago,  that  a  second  edition  will  be 
issued  this  fall.  The  booklet  is  being 
prepared  by  Helen  Hardin,  conductor 
of  the  morning  series  on  better  speech, 
and  supervised  by  Myrtle  Stahl,  WGN 
educational  director. 

MOODY  BIBLE  INSTITUTE,  Chi- 
cago, operator  of  WMBI,  has  an- 
nounced a  course  of  study  in  radio 
broadcasting  beginning  with  the  Sep- 
tember term.  More  than  100  students 
have  signed  for  the  course,  according 
to  Wendell  P.  Loveless,  director  of 
radio  at  WMBI.  Commercial  program- 
ming techniques  will  be  studied  in  the 
course  as  well  as  educational  and  re- 
ligious programs,  according  to  Mr. 
Loveless. 

BECAUSE  of  the  numerous  objec- 
tions from  stations  in  the  Midwest 
and  Western  zones  received  by  CBS 
when  the  network  announced  that 
effective  Oct.  9  the  American  School 
of  the  Air  programs  would  be  changed 
from  the  regular  afternoon  spot  to 
9:15  to  9:45  a.  m.  (EST),  the  net- 
work has  scheduled  a  live  rebroadcast 
of  the  programs  for  the  other  three 
time  zones  from  3  :30  to  4  p.m.  ( New 
York  time).  Rebroadcast  answers  the 
complaint  of  stations  and  schools  in 
sections  other  than  the  East  for  a 
broadcast  of  the  program  during  school 
sessions. 

WIND,  Gary,  Ind.,  has  started  a 
Tuesday  evening  series  titled  The  Liv- 
ing Past  given  under  auspices  of  the 
University  Broadcasting  Council,  Chi- 
cago. Dr.  John  A.  Wilson,  director  of 
Chicago  U.'s  Oriental  Institute,  will 
be  narrator  of  the  dramatizations  of 
ancient  ages  retold  in  the  light  of 
present  day  experiences. 

RADIO  DIVISION  of  the  Indiana 
State  Teachers  College,  Terre  Haute, 
has  published  a  6-page  illustrated  fold- 
er, directed  primarily  toward  new  lis- 
teners to  the  College's  educational 
broadcasts  over  WBOW,  illustrating 
and  describing  the  scope  of  the  school's 
radio  activities. 


ONE  of  the  youngest  lads  with  a 
commercial  program  is  Richard 
Cunniff,  12-year-old  son  of  Ed  Cun- 
niff,  manager  of  WHBL,  Sheboy- 
gan, Wis.  Dick  is  featured  as  a 
choir  boy  in  a  quarter-hour  Sunday 
noon  52-week  series  sponsored  by 
the  local  Ramm  Funeral  Home. 
Pictures  like  this  were  offered  one 
Sunday,  and  500  listeners  wrote  in. 

Lasky  Suggests  Doctors 
Approve  Health  Series 

SANCTION  by  the  medical  fra- 
ternity of  health  educational  proj- 
ects was  urged  by  Philip  G.  Lasky, 
general  manager  of  KSFO,  San 
Francisco,  at  a  recent  meeting  of 
the  western  branch  of  the  Ameri- 
can Public  Health  Assn.  in  Oak- 
land, Cal.  He  attended  the  meeting 
as  a  representative  of  the  North- 
ern California  Broadcasters  Assn. 
in  his  capacity  as  secretary. 

Speaking  on  "Attitudes  and  Poli- 
cies of  Radio  Stations  in  Regard  to 
Public  Health",  Mr.  Lasky  outlined 
a  long-range  program  under  which 
public  health  groups  could  carry 
on  their  public  acceptance  work.  He 
pointed  out  that  broadcasters  are 
anxious  to  cooperate  with  legiti- 
mate educational  projects,  but 
frown  on  organizations  seeking 
free  radio  time  for  promotion  of 
publicity  campaigns  for  special  in- 
terests masquerading  under  the 
guise  of  "educational  programs." 

Calling  attention  to  the  new  CBS 
sustaining  program.  The  Human 
Adventure,  Mr.  Lasky  cited  this 
series  as  a  model  for  health  organ- 
izations to  watch,  since  he  said  it 
presents  significant  data  through 
showmanship.  ''Radio  education 
must  be  sugar-coated,"  he  com- 
mented. "It  must  be  wrapped  in 
all  the  finery  used  by  successful 
sponsored  and  sustaining  programs. 
The  head  of  a  gasoline  refinery 
wouldn't  get  very  far  if  he  used 
radio  time  to  make  a  talk  on  the 
efficiency  of  gasoline." 
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PROMOTION  for  KOWH.  Omaha, 
vocational  guidance  program,  Get  u 
■Job  and  Keep  It.  includes  an  oft'er 
of  free  vocation  analysis  report  and 
aptitude  test  to  interested  listeners. 
Booklet  is  pi*epared  by  the  Nebraska 
state  department  of  education  and  sent 
upon  request.  KOWH  has  plugged  the 
daily  series  as  a  service  feature  with 
direct  mail  to  school  and  club  groups, 
spot  announcements,  display  advertis- 
ing and  news  releases  on  prominent 
speakers.  Program  is  supervised  by 
Ohet  Gowen,  KOWH  special  eventer. 
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YANKEE  NETWr»RK  and  Socony- 
\acuum  Oil  Co.  shared  a  scoop  on 
July  -li)  when  at  7:45  p.  m.,  the  oil 
conijiany's  regular  news  program  on 
Yankee  carried  the  first  broadcast  by 
Don  Fendler.  Boy  Scout  who  had  been 
lost  in  the  Maine  woods.  Arrangements 
were  made  by  a  special  Yankee  re- 
porter who  flew  to  Bangor  immediately 
upon  the  report  that  the  boy  had  been 
found ;  a  special  wire  was  run  from 
WLBZ.  Bangor,  to  the  lad's  bedside  in 
Eastern  Maine  General  Hospital,  and 
the  program,  including  brief  state- 
ments from  the  boy's  parents  and  Nel- 
son McMoarn,  his  discoverer,  as  well 
as  Don's  description  of  his  own  adven- 
tures, went  on  the  air. 

EDWARD  TOMLINSON,  writer  and 
commentator  on  Latin  America,  will 
start  a  new  series  of  on-the-spot  broad- 
casts Sept.  7,  to  be  broadcast  each 
Thursday,  6:15-6:30  p.  m.  on  NBC- 
Blue.  Titled  Edward  Tomlinson  From 
ihe  Other  Americas,  the  broadcasts 
will  originate  from  Buenos  Aires  and 
Rio  de  Janeiro. 

MBS  and  NBC  will  air  the  College 
All-Star  football  game  Aug.  30  from 
Soldiers  Field,,  Chicago.  Bob  Elson, 
sportscaster  of  WGN.  will  handle  the 
show  for  MBS,  while  Bill  Stern,  NBC 
sportscaster,  and  Fort  Pearson,  NBC- 
Chicago  newscaster,  will  air  the  game 
on  NBC-Blue. 

ALL-AMERICAN  Soap  Box  Derby, 
annual  juvenile  speed  classic,  was 
aired  Aug.  13  on  NBC-Blue  from 
Derby  Downs,  Akron,  by  Norman 
Barry,  announcer  of  NBC-Chicago, 
and' Guy  Wallace,  of  WHK.  Cleveland. 

WCLO;  Janesville,  Wis.,  on  Aug.  1 
observed  its  10th  anniversary  with  a 
special  all-day  anniversary  schedule  of 
programs,  climaxed  by  a  big  birthday 
party  on  the  transmitter  lawn. 


BECAUSE  four-fifths  of  Nebraska's  population  lives 
on  farms  and  in  small  towns.  And  for  14  years 
KMMJ  has  kept  itself  a  farm  station — giving  these 
loyal,  friendly  people  the  programs  THEY  like  and 
want,  and  only  those  advertising  messages  they  can 
believe  in  and  use  to  their  honest  satisfaction.  Result 
is  that  KMMJ  is  Nebraska's  No.  1  farm  station — and 
80%  of  Nebraska  is  rural! 

Now,  KMMJ's  new  antenna 
and  transmitter  means  even 
greater  results  for  you  .  .  . 
dollars  and  cents  results  you 
can  recognize. 

Nebraska's  farm  income,  1st 
quarter  1939,  gained  30%  over 
same  period  last  year.  Among 
all  states  Nebraska  ranks  third 
in  percent  of  income  gain. 

Tap  this  rich,  eager  market 
through  KMMJ.  Wire  or  write 
for  costs  and  availabilities. 


Grand  Island  is  Nebraska's  third  city; 
outstanding  dairy  and  poultry  cen- 
ter; world's  second  largest  horse  and 
mule  market;  major  livestock  auction 
center;  three  road  railroad  center; 
nearly  3  million  dollar  annual  payroll. 


RANDALL  RYAN,  General  Manager 

HOWARD  W.  WILSON  CO. 

Representative 


The  Dominant  Selling  Force  to  Four-Fifths  of  Nebraska 

tannirrui 

GRAND  ISLAND,  NEBRASKA 


SHOWER  of  hankies  and  socks, 
along  with  an  umbrellaful  of  con- 
fetti, greeted  Fred  Shawn,  assist- 
ant manager  of  WRC  -  WMAL, 
Washington,  as  he  walked  into  a 
bridegroom  shower  given  by  the 
girls  in  the  office  recently.  Here  he 
received  a  boutonniere  from  his 
fiancee,  Audrey  Seiber,  former  mis- 
tress of  ceremonies  at  Washing- 
ton's Earle  Theatre.  The  couple 
were  married  Aug.  5. 

ENTIRE  KPO-KGO  staff  in  San 
Francisco,  including  artists,  announc- 
ers and  office  employes,  were  on  holi- 
day schedule  Aug.  10  when  the  recent- 
ly formed  NBC  Athletic  Association 
held  its  first  outing  at  the  Beresford 
Country  Club,  near  San  Mateo  on  the 
San  Francisco  peninsula.  At  a  recent 
organization  meeting  Jennings  Pierce, 
NBC  agricultural  director  on  the  West 
Coast,  was  elected  president ;  Anita 
Bolton,  secretary  and  Bob  Bishopp, 
treasurer.  A  clubroom,  equipped  with 
billiard  and  ping-pong  tables  and  other 
facilities  for  exercise  and  relaxation, 
has  been  contributed  to  the  NBC  As- 
sociation by  a  San  Francisco  restau- 
ranteur. 

WLAW,  Lawrence,  Mass.,  recently 
conducted  a  two-week  program  popu- 
larity poll  among  its  listeners,  offering 
10  three-day  New  York  World's  Fair 
all-expense  trips  for  the  best  answers 
to  the  question  :  "What  WLAW  pro- 
gram do  you  like  best — and  why?'' 

THE  LARGEST  visible  audience  at 
a  broadcast  in  AVestern  Canada  re- 
cently attended  the  first  open  air  ama- 
teur contest  series  sponsored  by 
CJRM.  Regina,  Sask.,  with  over 
13,000  jammed  into  the  Natural  Bowl 
around  the  bandstand  on  the  shores 
of  Lake  Wascana.  These  open  air 
liroadcasts  are  to  be  continued  during 
the  remainder  of  the  summer. 


WE'VE  flOT  I 

WFT 

Wichita  Falls  •  Texas 

Covering  the  Great  Texas  Panhandle 
and  Southern  Oklahoma 

620  Kc- 
1,000  W-Day  250W-Ni9ht 
PAUL  H-MYMER.  CO- 

^Athnal  Represenf3h'i/es  •  , 


FOLLOWING  the  announcement  tha 
the  1940  V .  S.  Census  would  includ': 
a  question  on  radio  sets  in  the  home 
[Broaocasti.ng  April  1'),  Aug.  1], 
NBC-Red  network  broadcast  the  cen- 
sus rest  Aug.  11  from  the  postoflBce 
in  South  Bend,  Ind.  Ken  Fry.  head 
of  s[)ecial  events  of  NBC-Chicago,  and 
NK(,'  Announcer  Norman  Barry  were 
in  charge  of  the  program  which  fea- 
tured Gerald  Ryan,  chief  statistician 
of  the  U.  S.  Bureau  of  Census.  The 
census  preview  included  interviews 
with  citizens  of  .Joseph  and  Marshall 
Counties  of  northern  Indiana,  selected 
by  the  department  as  the  proving 
ground  for  the  1940  census.  The  radio 
question  included  in  the  1940  census 
will  Ije,  "Does  this  household  have  a 
radio  set?'' 

NBC  has  transferred  KFDM.  Beau- 
mont. Tex.,  which  was  formerly  avail- 
able with  either  the  Red  or  Blue 
Southwestern-  Groups,  to  the  Blue 
Southwestern  Group.  Move  became 
effective  Aug.  1,  but  advertisers  us- 
ing the  station  as  part  of  the  Red 
Southwest  network  may  continue  to 
do  so  until  Aug.  1.  1940,  and  after 
that  on  a  30-day  removal  basis.  New 
schedules  ordering  KFDM  as  part  of 
the  Red  Group  are  subject  to  avail- 
ability and  a  30-day  removal  basis  for 
a  Blue  advertiser.  Blue  Network  spe- 
cial discounts  will  apply  if  station  is 
used  with  the  full  Blue  Southwestern. 

CBC  now  requires  all  advertisers  or- 
dering the  Maritime  region  to  include 
CBA.  Sackville,  N.  B.,  and  all  adver- 
tisers ordering  the  Prairie  region  to 
include  CBK.  Watrous,  Sask.  NBC 
has  advised  its  clients  that  the  Prairie 
stations  of  CBC  can  be  sold  to  NBC 
advertisers  ordering  them  only  if  they 
u.se  both  WDAT,  Fargo,  and  KFYR, 
Bismarck. 

WLBC.  Muncie,  Ind.,  for  the  second 
year  aired  programs  from  its  studio 
located  on  the  midway  of  the  Dela- 
ware County  fair  during  the  week  of 
Aug.  1.  A  number  of  remotes  from 
various  places  in  the- fairgrounds  were 
also  broadcast  on  WLBC. 

NEW  studios  and  offices  on  the  ninth 
floor  of  the  Claypool  Hotel,  to  cost 
iil7).()0Q,  are  to  be  constructed  by 
WIRE.  Indianapolis,  according  to  an 
announcement  by  Eugene  C.  Pulliam, 
president.  The  prjected  layout  includes 
four  studios,  control  room,  executive 
offices  and  quarters  for  the  business, 
program,  traffic,  announcing  and  news 
departments.  In  addition  to  a  large 
organ-equipped  studio  seating  more 
than  100  persons,  two  hotel  auditori- 
ums will  be  available  to  handle  crowds 
up  to  1,500.  under  present  moderniza- 
tion plans  for  the  hotel. 

ANNOUNCING  the  completion  of  the 
new  WTJS,  Jackson,  Tenn.  transmit- 
ter, the  Jackson  Sun,  owners  of  the 
station,  recently  published  a  76-page 
regular  edition.  The  transmitter  build- 
ing, built  on  modernistic  lines  with 
extensive  use  of  glass,  includes  op- 
erator's residence. 

WBBM,  Chicago,  on  Aug.  14  aired  a 
quarter-hour  evening  program  built 
around  "The  State  Guide  of  Illinois", 
a  forthcoming  book  of  the  Federal 
Writers  Project.  John  T.  Frederick, 
professor  of  modern  letters  at  North- 
western U.,  was  narrator. 
WHEN  a  new  world's  light  plane  en- 
durance record  was  set  Aug.  2  by  the 
Moodv  brothers  flying  above  Spring- 
field. 111..  WLS,  Chicago,  and  WCBS. 
Springfield,  were  on  hand  for  a  spe- 
cial events  program  of  significant  in- 
terest. WLS  ran  a  wire  from  Spring- 
field to  Chicago  and  carried  a  half-hour 
evening  program  which  was  short- 
waved  from  the  plane  to  WCBS, 
thence  to  WLS.  Before  a  crowd  of 
25.000  persons  at  the  Springfield  air- 
port, WCBS  Announcer  Harry  Brad- 
ford described  the  setting  of  the  event. 
At  WLS.  Don  Kelley  carried  on  a 
two-way  conversation  with  the  Moody 
brothers  and  counted  out  the  seconds 
as  the  plane  approached  the  world's 
record.  Ray  Kelly,  research  engineer 
of  United  Airlines,  explained  the  tech- 
nical features  of  the  flight  for  W»LS 
listeners.  WCBS  also  carried  the  half- 
hour  program. 
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ANDRK  BARUCH.  CBS  announcer, 
won  the  title  of  CBS  golf  champion 
in  the  annual  tournament  held  recently 
at  the  Rockwood  Hall  Country  Club, 
Tarrytown.  New  York,  with  a  low 
net  score  of  68  for  IS  holes.  Other 
winners  included  H.  Elliott  Stuckel. 
CBS  promotion  department ;  Bob 
Buckley  of  sales  ;  Walter  Pierson.  head 
of  sound  effects ;  Frank  Kizis.  sec- 
retary to  CBS  president  William  S. 
Paley  :  Robert  Mayo  of  WABC  sales  : 
W.  .J.  Flynu  of  accounting,  and  Bill 
Ensign,  who  won  the  consolation 
prize. 

WHEN  WMT,  Cedar  Rapids.  la., 
joins  CBS  on  May  1,  1940  [Broad- 
CASTi>"G.  July  15],  it  will  be  a  basic 
outlet,  and  its  base  network  rate  will 
be  $225  per  evening  hour,  according 
to  an  announcement  by  CBS. 

WLW.  Cincinnati,  is  sponsoring  a 
"tall  corn"  contest  for  Ohio  and  Ken- 
tucky farmers  this  year,  offering  a  lov- 
ing cup  and  $15  cash  to  the  winners 
in  each  state.  Prizes  for  the  contest, 
which  closes  in  Ohio  Aug.  21  and  in 
Kentucky  Sept.  4,  are  to  be  presented 
at  both  state's  fairs  by  the  respective 
governors. 

KTRH.  Houston,  has  established  its 
own  photographic  department  in  the 
Houston  Chronicle  Bldg..  where  an 
elaborate  dark  room  and  developing 
plant  has  been  installed  under  direc- 
tion of  King  H.  Robinson,  who  will 
head  the  new  department. 

GIFTS  from  firms  and  employe  groups 
to  the  Greater  New  York  Fund  for 
health  and  social  welfare  agencies,  re- 
ported by  its  amusements  division  at 
the  end  of  July,  included  $601  from 
WMCA:  $100  from  WEYD  and  $40 
from  WQXR. 

WENR,  Chicago,  NBC-owned  Blue 
outlet,  has  announced  a  new  rate  card, 
No.  9.  While  there  are  no  changes  in 
basic  station  rates,  the  new  schedule 
offers  extra  inducements  to  frequent 
advertisers  and  the  total  of  low-rate 
time  periods  has  been  extended  by 
seven  hours  a  week.  Reductions  in  fre- 
quency rates  amount  to  as  much  as 
40%  off  the  old  card. 

WBAP.  Fort  Worth,  on  Aug.  2  car- 
ried a  special  45-minute  broadcast,  re- 
moted  from  the  chartered  plane  carry- 
ing Jesse  L.  Lasky,  Anita  Louise, 
Wendy  Barrie  and  Edmund  Lowe  to 
Fort  Worth  to  attend  the  Gateway  to 
HoUyivood  contest  there.  The  WBAP 
announcer,  Nelson  Olmsted,  and  En- 
gineers R.  C.  Stinson  and  J.  E. 
Maersch  accompanied  the  movie-star 
party  on  the  plane,  handling  inter- 
views and  a  skit  while  in  flight. 

KYOR.  Colorado  Springs,  recently 
handled  more  than  80  remote  special 
events  features  during  a  single  week, 
including  pickups  from  the  Trans- 
Mississippi  Golf  Tournament  at 
Broadmoor ;  six  remotes  of  Harry 
Owens  and  the  Royal  Hawaiians,  in- 
eluding  three  CBS  originations  ;  seven 
of  Dusty  Roades  and  his  orchestra ; 
three  from  Broadmoor  Ice  Palace's 
ice  carnival,  and  three  from  Penrose 
field  during  the  championship  polo 
games. 

WNEW.  New  York,  is  presenting  gold 
trophies  to  the  most  popular  player 
on  both  the  Jersey  City  and  Newark 
teams  of  the  International  League, 
popularity  standings  to  be  determined 
from  a  radio-mail  poll  of  listeners. 
Earl  Harper^  WNEW  sportscaster. 
will  start  the  mail  poll  with  announce- 
ment of  the  popularity  contest  dur- 
ing his  regular  baseball  broadcasts 
from  Aug.  15  through  the  remainder 
of  the  season. 

WHEN  stars  of  the  WLS  National 
Barn  Dance  staged  their  big  free  show 
at  the  all-Indiana  picnic  promoted  by 
WLS,  Chicago,  in  Forest  Park,  No- 
blesville,  on  Sunday,  July  30,  more 
than  60,000  persons  watched  the  fa- 
mous radio  troupe.  The  Prairie  Ram- 
blers, assigned  the  closing  spot  of  the 
stage  show,  drew  such  great  applause 
that  the  program  ran  an  extra  45 
minutes. 


A  FEW  of  the  boys  whoopin'  it  up 
to  give  L.  E.  (Pat)  Patrick,  an- 
nouncer-producer of  KIEV,  Glen- 
dale,  Gal.,  a  "send-off"  prior  to  his 
marriage  to  Marian  Boyce,  Holly- 
wood film  actress,  on  July  20. 
George  Neff ,  chief  engineer  and 
timekeeper  of  the  daily  'Larm 
Klock  Klub,  assisted  by  other  mem- 
bers of  the  station  staff,  put  the 
young  benedict  through  his  paces 
during  a  recent  broadcast.  The 
pre-wredding  party  was  staged  July 
19.  Pictured  at  the  broadcast  are 
(1  to  r),  George  Neff,  L.  E.  Pat- 
rick, Bob  Greene,  musical  direc- 
tor, and  Wally  McLain,  production 
manager  and  chief  announcer. 

SCOOPING  all  other  news  media. 
KFPY.  Spokane,  gave  intensive  on- 
the-spot  coverage  of  the  forest  fire 
which  swept  Bonner  County.  Idaho, 
about  50  miles  from  Spokane,  Aug.  5 
and  6.  Sending  its  mobile  unit  to  the 
scene  after  long  distance  reports  on 
the  conflagration.  KFPY  spent  15 
hours  on  the  scene  and  presented  five 
quarter-hour  broadcasts,  furnishing  the 
only  information  on  the  fire  since  local 
newspapers  minimized  the  fire's  im- 
portance at  first.  KFPY's  phones  and 
UP  headquarters  in  the  studios  were 
flooded  with  calls  for  24  hours. 

CHARLES  WORCESTER,  farm 
service  director  of  WNAX,  Yankton, 
S.  D..  recently  flew  2.000  miles  in  two 
days  to  attend  the  Purdue  University 
Agricultural  College  Editors  meeting 
in  Lafayette.  Ind..  and  the  National 
AAA  Range  Parley  at  Hot  Springs. 

THIRTY  THOUSAND  rural  listeners 
from  Iowa.  Nebraska,  Kansas  and 
Missouri  attended  the  Summer  Festi- 
val celebration  conducted  by  KMA. 
Shenandoah,  la.,  at  Krug  Amusement 
Park  in  Omaha  on  July  30.  Earl  May, 
president  of  KMA,  attended  the  Festi- 
val, along  with  the  entire  talent  staff 
of  the  station,  Frank  .Jaffe,  KMA  pro- 
motion manager,  planned  the  event, 
which  inchided  a  picnic  for  employes 
of  KMA,  the  Earl  May  Seed  Co.,  and 
Mount  Arbor  Nurseries,  all  of  Shenan- 
doah. 

LAUNCHING  Aug.  31  of  the  new 
liner  America,  largest  steamship  ever 
built  in  the  United  States,  and  its 
christening  by  Mrs.  Franklin  D.  Roose- 
velt, will  be  described  by  Dave  Driscoll 
over  MBS  from  the  United  States 
Line  shipyards  at  Newport  News.  Va., 
from  12  :30  to  1  p.  m. 


MAPS  AND 
MONEY 

Get  your  map.  Turn  to  Win- 
ston-Saletn,  North  Carolina. 
Note  the  population.  Study  the 
market  data.  Note  the  active 
industries.  WAIR  offers  you 
this — plus  scores  of  other  ac- 
tive towns  within  its  coverage. 

WAIR 

Winston-Salem,  North  Carolina 

National  Representatives 
Sears  Si  Ayer 


Produced  by  Igou 

LEE  CHESLEY,  news  editor 
of  KWK,  St.  Louis,  recently 
decided  to  visit  for  a  few- 
days  with  Bert  Igou,  KWK 
assistant  production  chief,  at 
an  Ozark  resort,  and  phoned 
Igou  to  meet  his  train.  As  the 
streamliner  stopped,  Chesley 
stepped  off  right  into  the 
arms  of  the  town  sheriff  and 
a  mob  of  deputies.  Non- 
plussed, he  couldn't  figure  out 
the  sheriff's  declaration,  "I've 
orders  to  hold  you  for  the  St. 
Louis  police."  Meantime,  the 
bunch  headed  for  the  resort, 
where  they  found  Igou  and 
other  guests  giving  Chesley 
the  ha-ha  —  the  "sheriff" 
turned  out  to  be  the  resort 
owner,  and  the  whole  affair 
was  planned  and  produced  by 
Production  Man  Igou. 


Uncle  Don  for  Maltex 

UNCLE  DON,  pioneer  radio  uncle 
who  has  been  entertaining  young- 
sters on  WOR,  Newark,  for  more 
than  12  years,  will  make  his  net- 
work debut  Sept.  25  when  he  starts 
a  thrice-weekly  quarter-hour  series 
for  Maltex  breakfast  food.  Pro- 
gram, sponsored  by  Maltex  Cereal 
Co.,  Burlington,  Vt.,  will  be  broad- 
cast on  a  four-station  Mutual  hook- 
up (WFIL  CKLW  WGR  WHK) 
from  5:30  to  5:45  on  Monday,  Wed- 
nesday and  Friday  afternoons  for 
22  weeks.  Series,  arranged  by 
Samuel  C.  Croot  Co.,  New  York, 
Maltex  agency,  is  in  addition  to 
Uncle  Don's  regular  6-6:30  pi'o- 
grani  on  WOR,  which  is  sponsoi-ed 
on  Thursday  by  Maltex. 


Amateur  Hour  Popularity 

PROOF  that  the  amateur  hour  is  still 
a  popular  type  of  entertainment  is 
given  by  results  of  a  survey  of  the 
telephone  response  to  Major  Bowes' 
Amateur  Hour,  which  has  just  com- 
pleted its  11th  three-month  period  on 
CBS  under  the  sponsorship  of  the 
Chrysler  Corp.  During  this  period 
telephone  votes  equalled  47.7  calls  for 
every  100  available  residence  tele- 
phones, a  new  high  for  the  program, 
which  averaged  8.9  calls  per  100 
phones  the  first  year  on  CBS  and  43.5 
calls  the  second  year.  And.  amplifies 
CBS.  the  new  mark  was  set  despite 
the  fact  that  during  this  quarter  the 
program  saluted  the  New  York 
\Vorld's  Fair,  without  voting  facilities, 
and  several  cities  on  the  West  Coast 
whre  the  program  is  heard  at  5  p.  m. 


HARTFORO«CONN 

Excellent  Time 
Now  Available 
5:15  to  5:30  P.M. 
Monday  thru  Saturday 

between   CBS  General  Mills 
and  Hormel  Soup  Network 
Programs. 
Write  or  wire  for 

further  details. 
The  Population  of 
WDRC's  Primary  Area 
1,51,8,109. 


BASIC  STATION  OF 
COLUMBIA  BROADCASTING  SYSTEM 

National  Representatives 
!    ,:   PAUL  H.  RAYMER  COMPANY 


Who^s  Afraid 
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—of  the  Big  Bad  Wolf? 

(Meaning  Summer  Mail  Slump) 

A  lot  of  folks  like  to  accept  the  "Big  Bad 
Wolf"  theory  that  radio  listeners  do  not  re- 
spond in  the  summer  time.  We  know  differently 
at  WWVA.  Our  July  1939  listener  mail  showed 
an  increase  of  14%  over  May  1939,  and  the 
amazing  showing  over  July  1938  of — 

133%  Increase 


But  some  might  say — "You  can't  eat  fan  mail!" 
No,  by  gosh,  but  fan  mail  indicates  listeners, 
and  listeners  EAT,  LIVE  AND  BUY.  Don't 
pass  up  WWVA's  loyal  listeners  in  your  Fall 
radio  schedule. 


5,000  WATTS  "wT/v^ 

COLUMBIA  Station  at  Eleven-Sixty 
on  2,085,666  Radio  Dials 

JOHN  BLAIR  CO  —  National  Representatives 
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WCOP 

BOSTON,  MASSACHUSETTS 
the  appointment  of 

HEADLEY-REED' Company 

as 

Notional  Representatives 
effective  immediately 
• 

Frank  M.  Headley 


NEW  YORK 
DETROIT 


CHICAGO 
ATLANTA 


'Successors  to  Kelly-Smith 
Radio  Division 


People's  Stores 

(Continued  from  page  18) 

the  air;  in  addition  to  those  pro- 
grams sponsored  by  the  Peoples 
Drug  Stores. 

The  most  important  of  these 
were  coast-to-coast  network  hook- 
ups featuring  Singing  Sam — the 
Barbasol  Man,  The  Voice  of  Ex- 
perience— sponsored  at  that  time 
by  Zemo  and  Musterole,  and  the 
original  Professor  Quiz,  half  hour 
of  questions  and  answers,  then 
sponsored  on  CBS  every  Saturday 
night  for  Noxzema. 

In  cooperation  with  Washington 
radio  stations,  a  number  of  pro- 
grams heard  locally  have  also  origi- 
nated from  the  Radio  Grill.  Most 
prominent  of  these  were  a  troupe 
of  Major  Bowes  amateurs,  the  Na- 
tional Childrens  Frolic,  the 
"Stump-us"  question  and  answer 
boys,  Senior  Vincente  Del  Garza — 
The  Singing  Cahallero,  Ward  Du- 
vall — the  Gypsy  Minstrel,  Bozo — 
the  Mind  Reading  Dog,  and  the 
So  Swingsters  orchestra. 

Celebrities  Interviewed 

Too,  many  celebrities  have  been 
interviewed  on  programs  broadcast 
from  Peoples'  studio.  Among  per- 
sonalities who  have  said  "hello" 
to  Washington  from  the  Radio 
Grill  are  Jack  Dempsey,  Bob  Feller, 
"Ed"  Sullivan,  columnist,  Clark 
Griffith,  "Bucky"  Harris,  Joe  Cro- 
nin,  Kenneth  Roberts,  NBC  ace  an- 
nouncer, Bob  Trout,  CBS  presi- 
dential announcer,  and  many 
others.  In  each  case,  the  general 
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public  has  thronged  the  store  to 
see  and  hear  these  broadcasts. 

Programs  sent  from  "Station 
PDS"  under  the  direct  sponsorship 
of  the  Peoples  Drug  Stores  dur- 
ing the  last  several  years  have  been 
varied  in  type.  First  were  the 
broadcasts,  over  WJSV,  of  the 
Senators'  away  -  from  -  home  base- 
ball games,  announced  by  Arch  Mc- 
Donald. And  during  the  period 
these  games  were  on  the  air.  Peo- 
ples also  offered  a  year-round  daily 
sports  review,  featuring  a  "Hot 
Stove  League",  which  was  joined 
by  a  large  percentage  of  Wash- 
ington baseball  fans. 

The  company's  next  radio  ven- 
ture was  The  Peoples  Drug  Stores' 
Neivs  Revieiv,  with  Robert  Horton, 
then  a  Scripps-Howard  feature 
v^riter,  who  gave  a  fifteen-minute, 
daily  resume  of  the  most  important 
local  and  national  news  which  was 
of  particular  interest  to  folks  who 
work  for  the  Government  in  Wash- 
ington. 

Peoples  current  offering.  Station 
PDS  Presents — an  hour  of  music 
and  guest  talent — has  been  on  the 
air  for  nearlv  two  vears  now,  over 
WMAL. 

Broadcast  between  7:30  and  8:30 
a.m.  each  weekday,  this  show  in- 
corporates recordings  and  all  the 
regular  features  of  the  usual  morn- 
ing program.  But  besides  these,  it 
also  presents  local  talent.  Audi- 
tions are  held  weekly,  and  six  lo- 
cal artists  or  acts  are  scheduled 
to  appear,  for  two  musical  numbers 
each,  on  each  day  of  the  next 
week's  show.  Each  artist  or  act  tak- 
ing part  is  given  a  brand  new  $5 
bill  for  participation.  The  program 


5,000,000   POTENTIAL  AUDIENCE 


has  started  several  local  artists  on 
the  road  to  fame. 

Through  a  promotional  tie-in, 
pictures  of  these  "guest  artists" 
are  featured,  along  with  a  short 
autobiography,  in  a  Washington 
paper  the  day  of  their  appearance 
on  the  show. 

Promotional  Ventures 

Every  Friday  morning,  15  min- 
utes of  the  Peoples  hour  is  filled  by 
the  choir  from  some  local  church, 
offering  selections  of  sacred  music. 
From  time  to  time,  school  glee- 
clubs,  and  other  units,  are  also 
given  time. 

One  of  the  best  of  the  various 
stunts  used  to  promote  the  pro- 
gram, works  as  follows: 

Each  day  the  names  and  ad- 
dresses of  four  lucky  people  are 
chosen  at  random  from  the  local 
directory.  The  announcer  states,  at 
intervals,  that  if  the  chosen  four 
are  listening  in  and  will  call  the 
local  Melvern  Dairy  between  8:30 
and  9:30  on  the  day  their  name  is 
mentioned,  a  free  gallon  of  Mel- 
vern Ice  Cream  will  be  delivered 
to  their  home.  Needless  to  say,  this 
plan  has  well  proved  its  worth  as 
an  audience  builder. 

Station  PDS  Presents  is  an- 
nounced by  Southern  -  voiced  Lee 
Everett,  known  as  "Old  Sol  Him- 
self", and  is  always  opened  and 
closed  with  the  theme  song,  "Here 
Comes  the  Sun". 

"Station  PDS"  has  helped  to 
make  one  of  America's  largest  drug 
stores  also  one  of  the  country's 
most  famous. 

In  Other  Markets 

Using  radio  in  other  cities  where 
a  concentration  of  stores  is  suffi- 
cient to  warrant  the  expense,  the 
Peoples  Drug  Stores  also  sponsor 
programs  in  Norfolk  and  Rich- 
mond, Va.  Both  are  of  the  musical 
calendar  and  variety  type,  and 
both  are  billed  under  the  name  of 
PSDS  Presents — Peoples'  stores  in 
Virginia  being  called  the  Peoples 
Service  Drug  Stores. 

The  Norfolk  program,  broadcast 
over  WTAR  from  7  to  8  every 
weekday  morning,  has  been  on  the 
air  for  the  last  five  years.  A  con- 
tract for  its  sixth  year  of  exist- 
ence was  recently  signed. 

In  Richmond,  PSDS  Presents 
went  over  the  air-waves  for  the 
first  time,  under  a  yearly  contract 
basis,  on  July  11.  1939,  using  the 
facilities  of  WRTD.  Broadcast  be- 
tween 10  and  11  every  morning  but 


Page  58  •  August  15,  1939 


BROADCASTING  •  Broadcast  Advertising 


Sunday,  the  feature  is  announced 
by  the  local  favorite,  Gil  Newsom, 
known  as  "The  Peoples  Service 
Man". 

As  in  Norfolk,  the  Eichmond  pro- 
gram features  a  wide  variety  of 
good  recordings,  time  signals, 
weather  forecasts  and  barometer 
readings  (for  fishermen).  Both  pro- 
grams utilize  an  idea  called  the 
"Civic  Calendar"  which  offers  local 
organizations  free  publicity  for 
their  various  civic  and  religious  en- 
deavors. On  both  shows,  the  store 
management  and  personnel  are 
brought  in  and  their  special  sales 
and  services  are  occasionally 
"aired". 

The  ice  cream  give-away  plan, 
mentioned  above,  is  being  used  on 
WRTD,  and  it  is  planned  to  later 
include  local  talent  and  church 
groups.  To  publicize  the  new  Rich- 
mond venture,  telegraphed  reports 
of  Richmond's  out-of-town  baseball 
games  were  broadcast  direct  from 
the  mezzanine  of  Peoples'  largest 
Richmond  store. 

While  the  Peoples  Drug  Stores 
feel  that  the  program  type  of  radio 
is  best  suited  to  selling  merchan- 
dise and  services,  and  building  cus- 
tomer good-will,  they  also  believe 
that  well-placed  spot  announce- 
ments are  qualified  to  meet  a  par- 
ticular need.  Specifically,  spot  an- 
nouncements are  occasionally  used 
to  good  advantage  in  the  advertis- 
ing of  important  sales-events  and 
certain  seasonable  items,  such  as 
denatured  alcohol,  to  keep  auto- 
mobile radiators  from  freezing 
when  the  season's  first  real  cold 
spell  breaks. 

Spot    announcements    only  re- 


Kayak  Kapers 

FRED  ELSETHAGEN,  of 
the  commercial  staff  of 
KGVO,  Missoula,  Mont., 
couldn't  even  take  a  vacation 
without  going  out  after  some 
business.  He  established  a 
sales  record  of  one  kind  or 
another  last  month  when  he 
sailed  a  14-foot  canvas  kayak 
15  miles  out  into  Flathead 
Lake  to  Wild  Horse  Island — 
where  he  sold  two  spot  an- 
nouncements to  a  resort! 


The  Other  Fellow's 
VIEWPOINT 


cently  proved  their  worth  to  the 
Peoples'  chain  in  the  City  of  Rich- 
mond. A  new  super-drug  store 
there,  having  the  largest  mezzanine 
and  largest  downstairs  bay-type 
soda  fountain  in  the  Peoples'  or- 
ganization, turned  to  radio  as  a 
means  of  attracting  customers. 
Spots,  both  50  a  n  d  100  words, 
were  given  at  intervals  from  8  a.m. 
until  eight  p.m.,  over  WMBG,  and 
an  immediate  and  constantly  grow- 
i  n  g  increase  was  noticed  i  n  t  h  e 
food  business  done  by  the  store. 

These  announcements,  especially 
designed  to  develop  soda  fountain 
trade,  gave  "Today's  Menu  at  Peo- 
ples", and  stressed  the  fact  that 
the  mezzanine  was  the  place  to 
gather  after  the  show.  The  result 
more  than  justified  the  expenditure. 

As  a  result  of  their  past  experi- 
ence. Peoples  believe  that  radio 
capably  fills  a  very  definite  need 
in  the  field  of  chain  drug  store 
merchandising. 


Panama  City  Growing 

EDITOR,  Broadcasting: 

I  wish  to  invite  your  attention 
to  an  article  appearing  on  Page 
86  of  the  July  15  Broadcasting, 
which  made  reference  to  allocation 
of  a  new  broadcasting  station  (in 
Panama  City,  Fla.).  I  regret  that 
Panama  City  received  this  type  of 
publicity,  and  it  is  my  opinion  that 
careful  consideration  was  not  given 
to  the  present  existing  population. 
Obviously,  someone  possibly  took 
or  made  a  cursory  examination  and 
found  the  1930  census  which  indi- 
cated the  population  of  approxi- 
mately 5,000  people. 

For  your  information  .  .  .  today 
we  have  in  excess  of  14,000,  in 
other  words,  nearly  a  300%  in- 
crease. Eighty-two  and  two-tenths 
(82.2%)  of  this  population  is 
white.  'The  basis  of  these  figures  is 
predicted  upon  a  canvass  recently 
completed  by  the  local  newspaper. 

Philip  Arthur  Roll 
Counselor  at  Law 
Panama  City,  Fla. 
.July  22,  1939 


WFAA-WBAP  in  Deal 

A  NEW  deal,  whereby  the  Fort 
Worth  Star-Telegram  interests  be- 
come equal  partners  with  the  Dal- 
las News  interests  in  the  owner- 
ship of  the  WFAA-WBAP  trans- 
mitter plant  at  Grapevine,  Tex., 
has  been  consummated.  Sharing 
time  on  the  800  kc.  channel,  the 
two  newspapers  identify  their  50,- 
000-watt  stations  separately, 
though  using  the  same  transmitter. 
Until  the  new  deal  was  made, 
WFAA  was  owTier  of  the  transmit- 
ter plant  with  WBAP  operating 
under  a  time-lease  arrangement. 


Flex-O-Glass  Plans 

FLEX-O-GLASS  MFG.  Co.,  Chi- 
cago, on  Oct.  1  will  start  a  vary- 
ing schedule  of  five  and  15-minute 
local  talent  shows  on  approximate- 
ly 25  stations,  according  to  Ed  A. 
Fellers,  of  Presba,  Fellers  &  Pres- 
ba,  Chicago  agency. 


Contact  Starts  Series 

AERONAUTICAL  PUBLISHING 
Co.,  Bendix,  N.  J.,  has  started  a 
weekly  quarter-hour  program.  Avi- 
ation Careers,  on  WMCA,  New 
York,  to  advertise  the  magazine 
Contact.  With  S  w  a  n  e  e  Taylor, 
noted  aviator,  as  m.c,  program 
features  interviews  with  person- 
ages of  the  aviation  world,  who 
discuss  the  various  careers  to  be 
had  in  this  field.  O.  S.  Mosier,  vice- 
president  of  American  Air  Lines, 
was  guest  on  the  first  broadcast  on 
Aug.  1.  Series,  placed  direct,  and 
broadcast  Tuesday  evenings,  10:45 
to  11,  has  been  expanded  to  a  3-sta- 
tion  hookup  of  the  Intercity  Sys- 
tem, with  WOL,  Washington,  add- 
ed Aug.  6,  and  WIP,  Philadelphia, 
Aug.  13. 


WOKO,  Albany,  was  authorized  by 
the  FCC  Aug.  8  to  erect  a  facsimile 
broadcast  station  to  operate  with 
500  watts  on  25050  kc,  and  was 
granted  special  experimental  authority 
to  transmit  facsimile  on  its  regular 
1480  ke.  channel  until  next  Nov.  1. 


A  Bumper  Crop  .... 

The  entire  area  served  by  KFYR  is  harvesting  the  finest  crop  in  years. 
Let  KFYR  sell  your  story  to  the  best  buyers  in  the  world — The  farmers  of 
^     the  Great  Northwest. 

THEY  ARE  WAITING  TO  HEAR  FROM  YOU  THRU 
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The  Regional  Station  with  the  Clear  Channel  Coverage 
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Bismarck  •  N.  Dakota 
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WTAC 

WORCESTER,  MASS. 

The  ONE  primary  sta- 
tion with  coverage  to 
tap  356,000  radio 
families  in  rich  popu- 
lous central  New 
England. 


NBC  BASIC  RED  NETWORK 
YANKEE  NETWORK 

EDWARD  RETRY  &  CO.,  Ini. 

National  Representative 


Copyright  War  On, 

{Continued  fr 

upon  the  battle  of  press  releases 
between  ASCAP  and  the  NAB. 

NAB  proposes  to  ofiFset  every 
bombardment  emanating  from  the 
ASCAP  camp,  sensing  that  the 
combine  will  employ  its  tactics  of 
the  past  in  pleading  the  cause  of 
its  mythical  "downtrodden"  com- 
poser. Every  NAB  station  will  be 
sent  a  listing  of  the  facts  of  the 
copyright  fight  so  that  local  out- 
croppings  of  propaganda  can  be 
countered.  The  magnitude  of  the 
publicity  campaign,  it  is  apparent, 
will  depend  upon  ASCAP's  of- 
fensive efforts. 

Mr.  Kaye,  a  native  New  Yorker 
of  39,  got  his  schooling  in  theatri- 
cal law  and  in  Tin  Pan  Alley  meth- 
ods as  a  member  of  the  legal  staff 


Covers 
Local  Events 
for  the  Home  Folks 


THE  ENTERPRISE  of  WTCN 
in  broadcasting  events  of 
particular  interest  to  listen- 
ers of  its  own  community, 
is  one  of  the  reasons  tor  Its 
popularity. 


WTCN  LISTENERS  hear  not 

only  the  custoniory  novelty 
acts,  diamatizutior.s  and 
orchestra  music  ot  radio 
stations,  but  also  local 
sports,  local  churcii  music, 
news  of  local  organizations, 
news  of  their  city  ond  state 
government,  news  of  the 
State  Fair,  of  conventions, 
cooking  schools,  auto  shows 
and  carnivals.  WTCN  lis- 
teners know  that  keeping 
tuned  to  WTCN  is  keeping 
tuned  to  the  daily  life  of 
their  home  town  and  home 
state. 


WTCN  is  owned  and 
operated  by  the  Minne- 
apolis Tribune  and  the 
St.  Paul  Dispatch-Pioneer 
Press. 


FREE  &  PETERS,  INC. — National  Representatives 


NAB  Retains  Kaye 

om  page  11) 

of  the  Shubert  Theatre  Corp., 
which  he  left  in  1932  to  join  the 
law  firm  of  Rosenberg,  Goldmark 
&  Colin,  CBS  counsel.  He  is  a 
graduate  of  Columbia  University, 
and  served  his  legal  apprentice- 
ship in  the  law  offices  of  Arthur 
Garfield  Hayes.  In  1936  he  ap- 
peared before  the  House  Patents 
Committee  as  NAB  special  coun- 
sel, in  connection  with  then  pend- 
ing copyright  legislation. 

While  reaction  to  the  Kaye  ap- 
pointment was  largely  favorable, 
discordant  notes  were  heard  from 
some  industry  quarters,  because  of 
his  association  with  CBS  as  coun- 
sel. Ed  Craney,  KGIR,  Butte, 
spearhead  of  the  anti-ASCAP 
drive  among  independents,  was 
represented  as  being  out  of  sym- 
pathy with  the  appointment. 

At  the  epoch-making  session  of 
the  copyright  committee  Aug.  9 
all  members  were  present  save 
Walter  J.  Damm,  WTMJ,  Milwau- 
kee, and  Edwin  W.  Craig,  WSM, 
Nashville,  who,  however,  were  con- 
sulted by  phone.  Members  present 
were  President  Miller  and  Messrs. 
Klauber  and  Lohr;  John  Elmer, 
WCBM,  Baltimore;  and  Samuel  R. 
Rosenbaum,  WFIL,  Philadelphia, 
who  constitute  the  negotiating 
committee;  John  Shepard  3d,  Yan- 
kee Network;  I.  R.  Lounsberry, 
WGR-WKBW,  Buffalo,  T.  C.  Strei- 
bert,  WOR-MBS;  Harold  Wheela- 
han,  WSMB;  New  Orleans;  Clair 
McCollough,  WDEL.  Wilmington; 
Gregory  Gentling,  KROC,  Roches- 
ter, Minn.;  Edwin  M.  Spence,  NAB 
secretary-treasurer,  and  Ed  Kirby, 
NAB  public  relations  director. 
Others  present  at  the  session  in- 
cluded Mark  Woods,  NBC  vice- 
president.  Bob  Myers,  NBC  attor- 
ney, and  Joseph  Ream,  CBS  gen- 
eral counsel. 

Present  at  the  meeting  on  Aug. 
10  at  which  Mr.  Kaye  was  re- 
tained were  present  Messrs.  Miller, 
Elmer,  Klauber,  Shepard  and 
Woods.  Mr.  Kaye  met  with  the 
committee  for  two  hours,  during 
which  he  was  given  broad  instruc- 
tions on  procedure. 

Immediate  repercussions  to  the 
declaration  of  war  announcement, 
it  was  learned,  included  solicita- 
tions from  a  number  of  important 
publishers  and  writers,  who  ex- 
pressed extreme  interest  in  the 
campaign  and  willingness  to  coop- 
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erate.  Because  ASCAP  has  suf- 
fered from  internal  strife  for  sev- 
eral years,  principally  due  to 
differences  between  publishers  and 
writers,  it  is  not  unlikely  there  will 
be  defections  from  its  ranks. 

Such  groups  as  the  motion  pic- 
ture exhibitors  and  the  American 
Hotel  Assn.,  long  the  butt  of 
ASCAP  arbitrary  methods  in  much 
the  same  fashion  as  radio,  also  are 
seen  as  strong  allies  in  the  drive 
toward  competitive  music. 

ASCAP  Anticipated  Break 

That  ASCAP  anticipated  a  rup- 
ture in  its  broadcast  negotiations, 
was  detected  in  the  fact  that  a  ma- 
jority of  the  music  publishing 
houses,  and  most  of  the  writers, 
already  have  been  signed  to 
ASCAP  contracts  for  10  years 
from  Dec.  31,  1940 — the  date  on 
which  present  broadcast  perform- 
ing right  contracts  expire.  Warner 
Bros.,  which  several  years  ago 
bx-oke  away  from  ASCAP  with  its 
five  important  publishing  houses 
and  attempted  to  go  it  alone,  has 
signed  until  1950. 

So  far  as  could  be  learned,  the 
only  top-rate  publishing  houses 
that  have  not  signed  the  new  10- 
year  ASCAP  extensions  are  Rob- 
bins  Music  Corp.,  Leo  Feist,  Miller 
Music  and  Irving  Berlin  Inc.  These 
companies  are  of  first  importance. 
It  is  presumed  that  they  will  not 
be  overlooked  in  the  NAB  quest. 

While  the  encouragement  of  non- 
ASCAP  writers  and  publishers  Is 
an  important  part  of  the  project, 
as  a  means  of  developing  a  con- 
tinuing supply  of  popular  music, 
strong  reliance  would  be  placed 
upon  transcribed  public  domain  and 
tax-free  works.  Considerable  work 
already  has  been  done  in  this  di- 
rection, not  only  by  Langlois  & 
Wentworth,  which  last  year  ab- 
sorbed the  NAB  public  domain  li- 
brary, but  by  NBC  Thesaurus, 
World  Broadcasting  System, 
Standard  Radio,  Associated  Music 
Publishers,  and  the  recently  cre- 
ated publishing-transcription  firm 
of  Davis  &  Schwegler. 

Langlois  &  Wentworth,  it  is  re- 
ported, has  recorded  approximately 
3,500  tax-free  selections,  totaling 
about  140  hours  of  straight  play- 
ing time.  Continuity  for  program 
series  written  around  these  num- 
bers, according  to  Mr.  Langlois, 
totals  about  225  hours  of  broad- 
cast time.  In  addition,  some  6,000 
items  free  of  copyright  in  this 
country  have  not  yet  been  recorded, 
while  the  company  reports  it  con- 
trols some  400  popular  tunes — a 
larger  number  than  to  be  found  in 
the  catalogs  of  most  ASCAP  pub- 
lishers. It  has  announced  an  im- 
mediate stepping  up  of  production. 

Already  Recorded 

Figures  are  not  available  for  all 
transcription  companies  on  tax- 
free  works  already  recorded.  In  re- 
cent weeks,  however,  when  the 
split  with  ASCAP  became  immi- 
nent, there  has  been  spirited  ac- 
tivity in  clearing  public  -  domain 
and  non-ASCAP  material.  For  ex- 
ample, it  is  understood  NBC  has 
some  1,100  selections  of  tax-free 
music  already  recorded,  equalling 
70  hours  o  f  broadcast  time  and 
about  42%  of  its  recorded  library. 

WBS,  with  its  extensive  library 
service,  has  a  substantial  portion 
of  tax-free  works  already  recorded. 
The  exact  percentage  of  its  total, 
however,  is  not  known.  The  same 
is  true  in  the  case  of  AMP.  Stand- 
ard has  announced  that  it  is  pro- 
ducing monthly  approximately  50 
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EXTRA! 

NAB  -  LANG  -  WORTH 


ANNOUNCES 


Anticipating  the  needs  of  the  BROADCASTING  INDUSTRY 
as  the  resuh  of  the  anti-ASCAP  decision,  NAB-LANG-WORTH 
announces  an  immediate  increase  in  production  of  non- 
ASCAP  recordings. 

Basic  library  of  2000  selections  (immediate  delivery). 
Monthly  releases  100  selections. 

All  music  certified  by  MPPA  and  insured  by  Lloyds  as  tax-free 
in  the  U.  S.  A. 

227  U.  S.  stations  are  now  using  NAB-LANG-WORTH  non- 
ASCAP  music  with  profit. 

NAB-LANG-WORTH  has  cleared  and  ready  for  recording 
6000  separate  selections  representing  every  branch  of  music 
important  to  radio  broadcasting. 

Write  today  for  the  new  JSAB-LAJSG-WORTH  purchase  plan. 


LANG  -  WORTH 


FEATURE  PROGRAMS  INC. 


420  Madison  Ave. 


New  York.  N.  Y. 


jBROADCASTING  •  Broadcast  Advertising 


August  15,  1939  •  Page  61 


new  tax-free  selections,  and  says 
that  by  December,  1940,  it  will 
have  more  than  2,000  such  selec- 
tions of  all  types.  Davis  &  Schweg- 
ler  is  offering  64  new  tunes  per 
month  in  its  transcription  service. 

The  NAB  Copyright  Committee 
is  not  laboring  under  the  misap- 
prehension that  its  task  is  an  easy 
one.  It  has  the  benefit  of  the  ex- 
perience not  only  of  the  NAB's  own 
ill-starred  venture  into  the  pub- 
lishing field,  which  wound  up  with 
only  10  hours  of  recorded  music 
after  three  years,  but  also  the  ex- 
pei'ience  of  NBC's  first  foray  into 
music  publishing.  E.  Claude  Mills, 
now  ASCAP  administrative  com- 
mittee chairman,  for  a  year  served 
as  president  of  NBC's  Radio  Mu- 
sic Co.,  which  spent  $800,000  in 
purchasing  several  publishing  com- 
panies but  in  1932  gave  up  the 
ghost.  Mr.  Mills  left  NBC  and  re- 
turned to  ASCAP  as  its  general 
manager.  Shortly  afterward 
ASCAP  announced  its  first  "per- 
centage deal"  which  resulted  in  the 
industry  suffering  a  boost  of  some 
300%  in  its  royalty  payments  to 
ASCAP. 

The  industry  does  not  have  the 
notion  that  radio  can  make  any 
tune  popular  simply  by  perform- 
ing it.  For  that  reason  the  plan  is 
to  seek  arrangements  with  recog- 
nized writers  where  possible,  as 
well  as  to  tap  new  production 
sources.  It  is  felt  that  if  the  in- 
dustry works  together  and  exploits 
worthwhile  tax-free  or  radio-owned 
tunes,  while  eschewing  ASCAP 
numbers  (if  that  becomes  neces- 
sary), the  goal  of  purchasing:  mu- 
sic in  a  free,  open  and  competitive 
market  can  be  achieved. 

The  break  in  the  negotiations 
with  ASCAP  came  Aug.  3  when 
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only  ASCAP's  general  manager, 
John  G.  Paine,  appeared  for  the 
"conference"  with  the  NAB  com- 
mittee at  the  Ritz  Tower.  Despite 
protestations  from  ASCAP,  the 
NAB  committee  viewed  this  as  the 
last  straw,  particularly  since  it 
was  under  the  impression  that 
ASCAP  had  been  stalling  since 
last  March.  President  Buck  was  in 
San  Francisco  and  Mr.  Paine  said 
no  ASCAP  negotiating  committee 
had  been  appointed. 

Publicity  Scramble 

This  touched  off  the  fireworks, 
and  something  of  a  battle  of  press 
releases  ensued.  Mr.  Miller  im- 
mediately announced  the  call  for 
the  special  convention  in  Chicago 
Sept.  15,  pursuant  to  the  mandate 
of  the  last  NAB  convention  which 
gave  his  copyright  committee  vir- 
tually plenary  powers.  From  San 
Francisco,  on  Aug.  4,  Mr.  Buck 
erupted  with  a  typical  blast  saying 
that  broadcasters  wanted  to  de- 
prive writers  of  any  royalty  reve- 
nue, and  Mr.  Miller  countered  with 
a  statement  that  the  facts  speak 
for  themselves,  and  that  the  indus- 
try is  ready  to  pay  a  fair  and  rea- 
sonable price  for  the  use  of  ASCAP 
music. 

From  Mr.  Paine,  on  Aug.  7,  there 
came  a  succinct  statement  that, 
since  the  NAB  had  expressed  its 
determination  to  build  for  itself  a 
supply  of  music  which  will  make 
its  operation  "less  dependent"  up- 
on ASCAP,  and  since  a  second  con- 
vention had  been  called  to  formu- 
late plans,  "there  seems  to  be  noth- 
ing for  the  Society  to  do  but  to 
await  the  outcome  of  events." 

In  his  initial  statement,  Mr.  Mil- 
ler said  the  NAB  committee  had 
been  trying  in  vain  since  last 
March  to  find  out  how  much  broad- 
casters would  be  expected  to  pay 
for  their  music  on  the  expiration 
of  their  present  ASCAP  contracts. 
Because  of  the  rupture  of  negotia- 
tions, and  ASCAP's  unwillingness 
to  state  its  position,  he  said  the  in- 
dustry will  embark  immediately 
upon  efforts  "to  develop  such  other 
sources  of  music  as  would  render 
it  independent  of  the  copyright 
pool  which  now  controls  an  over- 
whelming portion  of  the  music 
available  for  use  on  the  air." 

After  pointing  out  that  only  Mr. 
Paine  attended  the  conference,  and 
that  he  said  ASCAP  was  not  ready 
to  make  any  proposal,  Mr.  Miller 
declared  his  own  committee  has 
been  able  to  make  "absolutely  no 
progress"  with  "the  copyright 
pool".  The  negotiating  committee, 
he  explained,  immediately  got  in 
touch  with  the  membership  of  the 
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B  &  B  to  Expand 

BALLARD  &  BALLARD  Co., 
Louisville  (flour),  on  Oct.  2  starts 
a  thrice-weekly  15-minute  series 
titled  One  Woman  Speaks  featur- 
ing Bess  MacCammon  as  commen- 
tator on  WLW,  Cincinnati.  The 
firm  on  Oct.  2  also  starts  thrice- 
weekly  12-minute  participations  in 
Early  Bird  on  WFAA,  Dallas,  plus 
thrice-weekly  five-minute  periods 
featuring  Barbara  Brent,  WFAA 
home  economist.  The  firm's  spot 
list  will  be  considerably  expanded, 
according  to  Frank  Ferrin,  radio 
director  of  Henri,  Hurst  &  McDon- 
ald, Chicago  agency  handling  the 
account. 

full  copyright  committee,  which  au- 
thorized the  calling  of  the  industry 
convention  for  Sept.  15  "to  raise  a 
substantial  war  chest  and  to  ratify 
plans  which  will  be  formulated 
meantime  and  which  are  expected 
to  create  an  adequate  supply  of 
music  from  independent  sources." 

The  chief  objectives  of  the  broad- 
casters, Mr.  Miller  stated,  are: 

"1.  To  defend  themselves  against 
the  Society's  requirements  that 
they  pay  tribute  percentage-wise 
on  all  programs  regardless  of 
whether  or  not  they  use  any 
ASCAP  music  or  indeed  any  music 
at  all. 

"2.  To  reduce  the  broadcasters' 
annual  toll  to  the  Society  which  is 
now  running  around  $4,000,000  a 
year  and  is  rapidly  mounting. 

"3.  To  bring  about  a  more  equi- 
table distribution  of  the  charges 
among  the  broadcasters  them- 
selves. 

"4.  To  foster,  encourage  and  pro- 
mote the  writing  of  new  music  and 
new  lyrics  by  giving  opportunity 
to  be  heard  to  new  composers  and 
authors. 

"5.  To  arm  themselves  with  such 
supply  of,  or  access  to,  music  as 
will  enable  them  to  conduct  future 
negotiations  with  the  Society  on 
terms  of  some  equality." 

Cooperative  Plan 
The  principal  effort,  Mr.  Miller 
said,  will  be  to  engage  composers 
and  authors  with  a  view  to  build- 
ins"  a  reservoir  of  new  music  and 
arranging  and  popularizing  on  the 
air  the  music  now  in  the  public 
domain  which  is  not  controlled  "by 
the  copyright  pool".  Efforts,  he 
added,  will  be  made  to  enter  into 
working  arrangements  with  such 
publishers,  composers  and  authors 
as  have  not  yet  renewed  their  con- 
tracts with  ASCAP,  and  ''very 
probably  there  would  be  a  coopera- 
tive effort  towards  entering  the 
music  publishing  field  on  a  non- 
profit basis." 

Broadcasters,  Mr.  Miller's  state- 
ment continued,  "desire  to  give  op- 
portunity to  new  and  non-estab- 
lished composers  and  any  writers 
who  feel  that  the  Society  has  de- 
n  i  e  d  them  opportunity  to  be 
heard."  He  said  he  anticipated  no 
difficulty  in  obtaining  ample  funds 
for  the  campaign,  pointing  out  that 
broadcasters  have  naid  ASCAP  ap- 
proximately $20,000,000  for  the 
right  to  use  its  music  during  the 
last  six  years  alone.  While  he  said 
broadcasters  expect  to  continue  to 
pay  very  substantial  sums  for  the 
use  of  music,  he  believed  that  as 
ASCAP's  biggest  contributors  they 
"can  no  longer  remain  so  largely 
dependent  upon  a  single  source  of 
music." 

In  proclaiming  that  ASCAP  is 
ready  for  the  fight,  Mr.  Buck  from 
his  San  Francisco  vacation  retreat 
said  that  five  years  ago,  when  the 


NAB   signed  an  agreement  with 
ASCAP,  it  did  not  wait  for  the 
ink  to  dry  before  it  started  "a  j 
campaign  to  control  or  break  up  , 
ASCAP".  ^ 

Mr.  Buck  made  reference  to  the 
"new  technique"  allegedly  insti- 
tuted by  NAB  in  fostering  State 
anti-ASCAP  legislation,  declaring 
this  had  failed  with  the  possible 
exception  of  Washington,  Montana 
and  Florida.  Now,  he  added,  they 
announce  "they  are  going  to  start 
something  to  deprive  the  authors 
and  composers  of  the  nation  of 
some  compensation  for  the  use  of 
the  creations  of  their  brains." 
Since  the  advent  of  broadcasting,  ■ 
he  charged,  broadcasters  have  in- 
dulged 'in  the  fantastic  idea  that 
the  men  and  women  who  create  the 
music  of  the  nation  and  the  world 
should  furnish  the  products  of 
their  brains  to  this  vast  and  pow- 
erful industry  gratis. 

"It  is  a  sad  state  state  of  affairs 
when  these  gentlemen,  who  sell 
commercial  time  to  the  amount  of 
$118,000,000  annually  and  will  pay 
as  much  as  $15,000  for  a  single 
performance,  cry  and  whimper  be- 
cause they  have  to  pay  the  com- 
posers and  authors  of  the  nation 
about  $3,500,000  a  year,  which 
makes  their  entire  operation  pos- 
sible". 

Setting  a  Price 

This  brought  a  prompt  a  n  d  ' 
forceful  rejoinder  from  Mr.  Miller 
who,  in  a  second  press  release, 
asked  that  ASCAP  "stick  to  the 
facts".  Pointing  out  that  ASCAP's 
total  annual  revenue  amounts  to 
approximately  $6,000,000,  of  which 
$4,000,00  is  derived  from  radio,  Mr. 
Miller  reiterated  that  the  industry 
in  the  last  six  years  has  paid  the 
Society  more  than  $20,000,000. 

Asserting  that  ISIAB  has  in- 
formed ASCAP  it  is  willing  to  pay 
when  ASCAP  music  is  used  but 
that  it  is  not  willing  to  continue 
to  pay  5%  on  programs  which  do 
not  use  ASCAP  music,  he  said  that 
radio,  as  its  largest  customer, 
asked  ASCAP  to  set  the  price, 
which  it  has  refused  to  do.  "This 
is  the  heart  of  the  present  prob- 
lem," he  added. 

The  industry  does  not  propose  to 
"let  matters  drift  on  until  Dec. 
31,  1940,  and  then,  at  the  eleventh 
hour,  be  forced  into  an  unfair  and 
inequitable  contract,  compelled  to 
meet  any  terms  which  ASCAP's 
present  monopolistic  control  may' 
dictate,"  Mr.  Miller  retorted.  "Thei 
radio  industry  can  no  longer  have 
its  economic  stability  threatened  by 
dependence  upon  one  source  of  mu- 
sic, especially  when  that  source  is 
a  copyright  pool  and  monopoly.  We 
propose  to  develop  other  sources 
of  music,  to  encourage  new  com- 
posers and  authors  who  find  their 
creative  genius  stifled  by  the 
ASCAP  monopoly;  who  are  unable 
to  have  their  music  published 
profitably,  and  who  find  it  prac- 
tically impossible  to  have  it  per-, 
formed. 

"Through  these  means,  we  hope 
to  build  up  an  impressive  resei'voir 
of  fresh  new  music,  to  make  fair' 
and  equitable  contracts  with  au- 
thors, composers  and  publishers 
which  will  enable  us  to  carry  on  in 
event  we  are  unable  to  meet  the 
unknown  demands  ASCAP  may 
make."   

WMCA,  New  York,  will  be  the  only 
New  York  outlet  to  broadcast  the 
Davis  Cup  tennis  eliminations  on  Aug. 
19  and  Aug.  26,  programs  to  be  fed 
to  WMCA  through  CBS,  which  holds 
the  broadcast  rights  to  the  matches. 
Ted  Husing  will  announce,  assisted 
by  Jimmy  Dolan 
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3-Year  Licenses 
Urged  by  Ewing 

ADVOCATING  the  statutory 
jthree-year  license  period  for  broad- 
icasting  stations  as  "insurance"  for 
:|investment  of  radio  capital,  John 
Ewing,  publisher  of  the  Shreve- 
■\port  (La.)  Times,  Chairman  of  the 
Southern  Newspaper  Publishers 
Assn.,  and  owner  of  KWKH  and 
KTBS,  Shreveport,  paid  tribute  to 
the  important  part  played  by  radio 
in   Transatlantic   flying,   and  de- 
clared British  and  French  officials 
■jfreely  admit  American  supremacy 
in  commercial  radio  and  aviation. 
:|He  spoke  during  a  special  NBC- 
iRed  broadcast  recently  upon  his  re- 
|turn  from  a  flight  to  Europe  on  the 
Yankee  Clipper. 

I    Describing  details  of  the  Trans- 
atlantic flight  and  visits  vdth  for- 
jeign  officials  in  London  and  Paris, 
climaxed  by  a  visit  and  tea  at  the 
Parliament    Building    in  London, 
Mr.  Ewing  commented  on  the  im- 
pressive achievement  of  the  pri- 
vately-operated   American    c  o  m- 
raunications  and  transportation  in- 
dustries.  Transoceanic  aviation 
'Would  be  impossible  "without  avia- 
tion's  good  friend  and  ally,  radio", 
ihe  said,  adding,  "All  this  trip  I 
!  wondered  if  the  average  American 
citizen  realize  fully  the  remarkable 
•ii  achievements  of  commercial  avia- 
tion and  radio  in  America." 

"Radio — whether   holders  of 
i|  broadcasting  licenses  are  individ- 
[(!  uals,  networks  or  newspapers — is 
[f  certainly  being  harassed  with 
changing    personnel    of  Commis- 
sions, rules  and  regulations,"  he  de- 
( clared.  He  expressed  the  opinion 
that  "the  Government  could  well 
■  lend  a  greater  helping  hand"  in  se- 
curing  a  reasonable  financial  re- 
;i  turn  to  those  investing  their  capi- 
J  tal  in  broadcasting  and  aviation, 
j,     "No  station  owner  has  ever  re- 
,i  ceived  the  three-year  permit  that 
,  the  Act,  never  amended,  called  for 
;  years  ago,  even  after  their  six- 
-  month    probationary    period,"  he 
said. 

'     "If  the  average  American  radio 
^  listener  was  compelled  day  in  and 
:  day  out  to  listen  to  foreign  pro- 
j  grams,  the  manufacture  of  radio 
i  sets  in-  America  would  not  be  the 
;  great  enterprise  and  manufactur- 
i  ing  industry  it  is  today."  he  con- 
cluded. "Therefore,  why  not  put  the 
three-year  effect  now — immediate- 
ly— as  an  insurance  to  invested  ra- 
dio capital  that  a  new  day  and  deal 
has  arrived,  so  that  with  confidence 
they  will  make  even  greater  ex- 
penditures and  effort  to  inci'ease 
their  services  to  our  great  Ameri- 
can public." 
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Radio  Bills  in  Congress 

(Continued  from  page  15) 

Patents  Committee,  has  promised 
to  give  domestic  copyright  legisla- 
tion preferred  status  and  early  in 
the  next  session  will  have  his  com- 
mittee consider  a  new  all-inclusive 
bill  amending  the  copyright  law. 

Just  after  Sen.  Thomas  had  an- 
nounced there  would  be  no  action 
on  the  copyright  convention  until 
next  session.  Majority  Leader  Al- 
ben  Barkley  secured  unanimous 
consent  for  reconsideration  of  the 
vote  by  which  the  Senate  passed 
the  Logan  bill  (S-915)  providing 
an  administrative  court  for  the 
more  expeditious  settlement  of  dis- 
putes with  the  Federal  Govern- 
ment. This  returned  the  measure 
to  the  Senate  calendar  but  vsdth  the 
definite  understanding  that  it  be 
taken  up  early  in  the  next  session. 
The  FCC  is  one  of  the  quasi-ju- 
dicial commissions  covered  by  the 
Logan  bill. 

Beer  Bill  Sidetracked 

Senator  Johnson  (D-Col.)  was 
unable  to  secure  Senate  considera- 
tion of  his  bill  relating  to  beer  ad- 
vertising on  the  radio  but  he  made 
a  lengthy  speech  Aug.  3  espousing 
its  purpose  and  served  notice  he 
would  demand  passage  next  ses- 
sion. In  his  speech.  Sen.  Johnson 
discussed  in  detail  the  power  of  ra- 
dio and  said  when  it  carried  mes- 
sages advertising  alcoholic  bever- 
ages into  the  homes  of  the  nation  it 
became  a  "shameless  intruder."  He 
compared  his  measure  to  the  acts 
of  Congress  prohibiting  use  of  pro- 
fanity or  other  objectionable  lan- 
guage over  the  air  and  also  the  pro- 
motion of  lotteries  or  gambling  by 
means  of  broadcasting. 

Also  pending  are  bills  to  bar 
liquor  and  beer  advertising  from 
both  radio  and  newspapers.  It  is 
contended  that  if  such  advertise- 
ments were  prohibited  over  the  air 
then  they  should  not  be  permitted 
in  newspapers  and  magazines. 

During  the  closing  days  of  the 
session  a  drive  was  launched  in  the 
House  for  amendments  to  the  fair 
labor  standards  acts,  including 
white  collar  workers.  A  rule  was 
granted  by  the  House  Rules  Com- 
mittee for  consideration  of  wage 
and  hour  amendments  but  they 
were  never  called  up.  The  rule  is 
pending  and  should  give  wage  and 
hour  amendments  preferred  status 
at  the  next  session. 

FCC  Reorganization 

Action  at  the  next  session  on  the 
various  legislative  proposals  deal- 
ing with  broadcasting  will  to  a 
large  extent  depend  on  the  recom- 
mendations of  the  new  FCC  Chair- 
man, James  L.  Fly.  Especially  will 
this  be  true  regarding  legislation 
providing  for  reorganization  of  the 
FCC  and  possible  new  definition  of 
policy  by  Congress  regarding  such 
questions  as  superpower,  newspa- 
per ownership  and  network  broad- 
casting. 

There  has  been  a  growing  feel- 
ing on  Capitol  Hill  that  Congress 
should  make  a  broad  study  of  radio 
with  the  view  of  revising  the  pres- 
ent statute  in  the  light  of  new  de- 


velopments in  the  field  of  broad- 
casting. The  chief  concern  of  the 
lawmakers  who  take  an  interest  in 
radio  does  not  lie  so  much  in  the 
personnel  of  the  FCC  but  the  policy 
which  Congress  should  lay  down  to 
govern  the  Commission.  Whether 
there  will  be  a  renewed  demand  for 
legislation  which  would  "liquidate" 
the  present  FCC  membership,  as 
recommended  by  President  Roose- 
velt and  former  Chairman  Mc- 
Ninch,  it  is  expected,  will  depend 
on  the  record  the  Commission 
makes  between  now  and  the  next 


A  NEW  local  station  on  1210  kc.  in 
Fort  Myers,  Fla.,  is  sought  in  an  ap- 
plication filed  with  the  FCC  by  W. 
E.  Benns  Jr.,  of  Montgomery,  Ala., 
and  T.  Julian  Skinner  Jr.,  of  Bes- 
semer, Ala. 
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La  Rosa  Returning 

V.  LA  ROSA  &  Sons,  Brooklyn, 
who  last  year  used  a  half-hour 
weekly  program  of  Italian  oper- 
atic music  on  WOR,  Newark,  to  ad- 
vertise their  macaroni  products, 
will  return  to  the  air  Oct.  31  with 
a  similar  series,  which  this  year 
will  be  broadcast  on  an  MBS  net- 
work including  WOR,  WAAB,  Bos- 
ton; WTHT,  Hartford,  and,  if  time 
can  be  cleared,  WEAN,  Providence, 
and  WICC,  Bridgeport.  Series  is 
placed  through  Commercial  Radio 
Service,  New  York. 


'INVITATION  TO  LISTEN'-AND  BUY 

Pleases  The  Dealers,  Promotes  Sales  and  Boosts 
 WLW's  Dollar  Business  to  Record  Hish  


"WIOD,  Miami,  claims  a  beat  over  all 
other  South  Florida  news  agencies  in 
breaking  the  news  of  the  conclusion 
of  the  search  for  two  abducted  high 
school  girls.  Jean  Bolton  and  Frances 
Ruth  Dunn,  and  the  arrest  of  their 
reported  abductor,  Tom  Ashwell,  alias 
Charles  Jefferson.  The  station  covered 
the  story  from  Miami  and  by  remote 
broadcast  from  Boca  Raton  where  the 
body  of  Miss  Dunn  was  found  after 
Miss  Bolton  had  escaped  and  the  ab- 
ductor taken  into  custody.  WIOD  also 
claims  a  first  in  broadcasting  the 
actual  sworn  testimony  presented  dur- 
ing the  coroner's  inquest  following  the 
discovery  of  the  murdered  girl's  body. 


IVAat  Station  

is  the  predominant  station  in  a 
city  whose  population  has  in- 
creased 10.6%  in  only  three  years 
.  .  .  from  153,799  to  170.153  .  .  . 
and  is  still  growing. 

Why  Uf  II  A  Y   1010  KC 

It's       ffl    II    U  A  CBS 
5000  W  Day       1000  W  Night 
K.NOXVILLE.  TENNESSEE 
Scripps-Howard  Radio.  Inc. 

Revresentative 

THE   BRANHAM  CO. 


DESPITE  the  fact  that  its  base 
rate  was  reduced  10%  to  its  pres- 
ent $1,080  per  hour  charge  when  it 
was  cut  from  500,000  to  .50,000 
watts  power  last  March  1,  WLW, 
Cincinnati,  reports  that  current 
business  and  advance  schedules  al- 
ready booked  will  give  that  station 
the  largest  dollar  volume  in  its  his- 
tory for  the  1939-40  season. 

Much  of  the  success  of  the  sta- 
tion in  maintaining  its  volume  is 
attributed  by  the  policy  instituted 
by  James  D.  Shouse,  Crosley  vice- 
president  in  charge  of  broadcast- 
ing, of  steering  WLW  promotion 
away  from  routine  channels  and 
emphasizing  direct  merchandising. 
Instead  of  tieups  with  street  car 
and  bus  cards,  movie  trailers  and 
the  like,  WLW  is  concentrating  on 
dealer  contacts  and  dealer  dis- 
plays. 

In  its  lobby  is  a  built-in  display, 
featuring  products  of  one  of  its 
clients,  which  could  not  help  but 
be  seen  by  the  28,000  people  who 
visited  the  WLW  studios  from 
mid-March  to  mid-May.  Each  ad- 
vertiser is  given  the  display  for 
two  weeks  and  can  arrange  it  as 
he  pleases.  In  addition,  WLW  is 
contacting  dealers  through  its  new 
house  organ.  The  WLW  Buy-Way, 
a  six-page  tabloid.  Talent  also  is 
being  sent  on  the  road  for  local 
appearances. 

"In  addition  to  these  efforts," 
Mr.  Shouse  reports  "the  WLW  pro- 
motion department  send  out  dealer 
letters,  advising  of  programs  and 
urging  cooperation,  and  what  we 
call  Jumbo  cards,  carrying  pictures 


of  the  talent  along  with  a  personal 
message.  We  also  distribute  win- 
dow posters.  As  for  promoting  pro- 
grams, we  make  courtesy  announce- 
ments before  a  new  show  starts, 
calling  attention  to  the  time  and 
date. 

"The  most  effective  program  pro- 
motion WLW  does  is  by  way  of  a 
regularly  -  scheduled  1.5 -  minute 
broadcast  twice  each  week,  which 
we  call  Invitation  to  Listen.  On 
these  broadcasts,  to  which  we  de- 
vote as  much  time  and  thought  as 
we  do  a  commercial  series,  we  fea- 
ture not  only  music  and  announce- 
ments of  programs  heard  on  the 
station,  but  dramatic  summaries  of 
those  programs,  designed  to  stimu- 
late listeners.  It  is  our  thought  in 
presenting  these  programs  that  our 
sponsors  are  thus  having  their 
shows  announced  to  the  same  po- 
tential audience  that  later  will 
hear  the  commercial  offering,  and 
not  by  any  other  method  could  we 
hope  to  reach  the  same  group  of 
radio  listeners." 


Reconsidering  Log  Rule 

{Continued  from  page  12) 

pointed  out,  falls  the  greatest  bur- 
den of  keeping  the  voluminous 
logs.  He  inquired  why  it  should  be 
necessary  to  identify  in  the  log  the 
particular  musical  composition 
performed  from  a  recording  while 
the  identification  is  unnecessary 
when  the  same  number  is  per- 
fonned  by  live  talent. 

Additional  Duties 

Pointing  out  that  at  many  sta- 
tions the  announcer  operates  turn- 
tables, locates  musical  composi- 
tions in  the  library,  announces  and 
makes  suitable  notations  on  the 
log,  while  at  others,  the  control 
operator  performs  these  duties,  he 
said  the  increased  burden  "may 
result  in  less  efficient  control".  The 
average  record  runs  only  slightly 
over  2^2  minutes,  he  explained, 
and  the  announcer  or  operator  has 
little,  if  any,  available  time  for 
additional  duties. 

Citing  specific  examples  of  the 
additional  work  entailed,  Mr.  Ben- 
nett said  the  FCC's  initial  inter- 
pretation of  the  rule  will  require 


3SYRACUSE 


Cash  In  On  This  Low-' 
Cost  Live  Talent  Show! 

THE  WFBL  MUSICAL  CLOCK — 
a  fast-moving,  live-talent  show— 
vith  proved  listener  -  acceptance 
(requests  average  over  300  per 
week ) .  Features  two  p  opular  em- 
cees, the  WFBL  Minnte  Men,  and 
an  8-piece  orchestra  with  13  in- 
stmments.  Broadcast  every  morn- 
ing 7  'til  9,  Monday  thru  Satur- 
day. A  few  choice  strips  imme- 
diately  available.   Write    or  wire 

WFBL 
Syracuse,  N.  Y. 

or  Free  &  Peters,  Inc. 
National  Representatives 


ITS  ONE  THING  to  join  the  Elks, 
but  quite  another  to  be  asked  to 
join  the  Black  Crow  Lodge  of  the 
Comanche  Indians  —  a  distinction 
held  by  only  two  white  men.  Perry 
Ward,  veteran  WKY  announcer, 
and  one  of  Oklahoma's  best  known 
personalities  was  bestowed  this 
honor  in  mid-July.  The  only  other 
white  man  so  honored  is  U.  S.  Sen- 
ator Elmer  Thomas.  Shown  with 
Ward,  who  was  re-christened 
Thunderbird,  is  the  Comanche 
tribal  princess,  Esther  Riddles.  The 
event  was  broadcast  over  WKY  in 
a  30-minute  remote  pickup  from 
the  reservation  at  Anadarko,  Okla., 
and  included  the  age-old  Comanche 
ritual. 

some  12  to  15  separate  log  nota- 
tions for  each  15  minute  program, 
depending  on  the  number  of  com- 
mercial announcem.ents,  and  more 
than  half  of  these  are  necessitated 
by  the  requirement  that  each 
record  be  identified  and  the  time 
of  broadcast  noted.  In  the  case  of 
a  small  station  in  the  East  op- 
erated 13  hours  during  one  day,  7 
hours  and  20  minutes  were  devoted 
to  recorded  music,  both  transcrip- 
tions and  record.  Som.e  300  log  en- 
tries are  necessary  for  these  pro- 
grams, exclusive  of  commercial 
announcement  entries,  and  about 
270  of  them  are  caused  by  the  rule 
requirement. 

In  the  case  of  a  midwestern  sta- 
tion, also  picked  at  random,  he  said 
it  operated  13%  hours,  with  11 
hours  and  45  minutes  devoted  to 
transcribed  and  record  music  from 
its  libraries.  In  this  instance  some 
560  log  entries  are  necessary,  ex- 
clusive of  commercial  announce- 
ments, which  includes  approxi- 
mately 300  entries  caused  by  the 
rule. 


WCSC,  Charleston,  S.  C,  claims  a 
scoop  in  flashing  news  of  the  strike 
of  300  stevedores  who  left  a  banana 
boat  lying  in  a  local  dock  recently. 
Newspapers  and  other  stations  in  the 
vicinity  first  learned  of  the  strike  from 
a  UP  bulletin  out  of  Atlanta,  while 
WCSC  picked  up  the  story  and  broad- 
cast a  flash  immediately  when  W.  W. 
Boddie,  UP  man  attached  to  the  sta- 
tion, was  tipped  off  to  the  strike  by 
Thelma  Ferguson,  WCSC  receptionist, 
who  had  learned  of  the  dock  trouble 
while  at  work. 


WCMI.  Ashland,  Ky.,  recently  ac- 
quired by  Gilmore  and  Lindsey  Nunn, 
has  been  added  to  the  new  Southeast- 
ern group  joining  MBS  Sept.  24.  The 
other  stations  linking  with  the  net- 
work the  same  day  are  WSIX,  Nash- 
ville;  WLAP,  Lexington,  Ky. ; 
WGRC,  New  Albany,  Ind. 


±n  Be 


n  Baseball,  you  refer  to  this 
line-up  as  "murderers  row."  All 
^  produce  Saies  otherwise  they 
wouldn't  be  in  the  line-up  year 
after  year!  So  if  you,  too.  want  to 
"play  ball"  before  approximately 
2.000.000  daily  you'll  join  this 
line-up  and  bat  "The  Italo- 
American  Way." 


NEW  YORK 
1000  WATTS 


THE  INTERNAnONAL 
BROADCASnNG  CORP. 
NEW  YORK 


NEW  YORK 
5000  WATTS 
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I  FEE  FOR  RECORDS 
DISCUSSED  BY  NAB 

LICENSING  of  stations  for  use 
of  phonograph  records,  in  the  light 
of  the  RCA  -  Whiteman  -  WNEW 
court  decision,  was  discussed  by  a 
special  committee  representing  the 
industry  in  New  York  Aug.  10 
with  representatives  of  RCA-Vic- 
tor.  NAB  President  Neville  Miller 
has  appointed  a  new  committee 
to  confer  with  other  manufactur- 
ers on  the  question. 

Mr.  Miller,  John  Elmer,  WCBM, 
Baltimore,  and  Clair  McCullough, 
Mason-Dixon  Netwoi'k,  discussed 
the  licensing  plan  [see  page  13] 
mth  RCA  officials  after  which  it 
was  announced  further  conversa- 
tions would  be  held  Aug.  22.  They 
also  conferred  with  officials  of  Dec- 
ca  Record  Co.  and  Columbia  Re- 
cording Co.  regarding  their  plans 
for  licensing  stations,  and  made  ar- 
rangements for  fui'ther  confer- 
ences. 

The  committee  named  by  Mr. 
Miller  to  carry  on  negotiations  with 
record  manufacturers  includes 
himself  as  chairman,  Messrs.  El- 
mer and  McCullough,  John  Shep- 
ard  3d,  Yankee  Network,  and  Alex- 
ander Dannenbaum,  Jr.,  WDAS, 
Philadelphia. 


Artists  Service  Upheld 

VERDICT  upholding  an  NBC  Art- 
ists Service  contract  and  awarding 
its  claim  of  $1,710  for  commissions 
was  rendered  Aug.  7  in  Los  Ange- 
les Superior  Court  in  a  suit  against 
Willis  Cooper,  Hollywood  writer. 
At  the  same  time  the  court  set 
aside  a  counter  suit  filed  by  Cooper 
asking  $10,000  on  charges  of  mis- 
representation. Decision  is  expected 
to  have  precedent  bearing  in  Holly- 
wood on  numerous  contracts  en- 
tered into  by  artists  and  network 
agencies  outside  of  California  by 
establishing  legal  aspects  of  such 
pacts. 


FOR  SERVICES  to  labor,  two  Wash- 
ington unions  recently  presented 
plaeques  to  A.  D.  Willard  Jr.,  general 
manager  of  WJSV,  CBS  Washington 
outlet,  ■  and  Albert  N.  Dennis,  com- 
mentator. The  citations  praised  the 
weekly  WJSY  feature.  Labor  Neivs 
Review,  conducted  by  Dennis  for  more 
than  s  i  x  consecutive  years,  and 
thanked  Manager  Willard  for  "court- 
esy and  consideration"  shown  labor 
by  WJSY.  The  plaeques  were  pre- 
sented by  representatives  of  the  Brew- 
ery &  Yeast  Workers  Local  No.  48 
and  the  Beer  &  Soda  Water  Drivers 
Local  No.  67. 


Poor  Moore 

WHEN  Carl  Moore,  of 
WEEI,  Boston,  was  sum- 
moned to  court  to  answer  a 
traffic  violation  charge  re- 
cently, the  judge  asked  if  he 
was  the  fellow  heard  on  the 
radio  by  the  magistrate  every 
morning.  "Guilty,  your  hon- 
or," answered  Moore,  adding 
whimsically,  "But  I  didn't 
know  anyone  listened  so  ear- 
ly." "Well,"  said  the  judge, 
"when  I'm  cured  of  insomnia, 
I'm  going  to  send  you  up  for 
life.  Case  dismissed!" 


License  Fee  Plans 

(Continued  from  page  13) 
the  fee  to  the  copyright  proprietor 
of  the  musical  selection,  have  not 
been  fully  worked  out,  according 
to  Mr.  Mackay,  but  will  probably 
be  completed  within  the  next  few 
weeks,  and  certainly  before  the  li- 
censes become  effective  on  Oct.  1, 
he  stated. 

Mr.  Early  also  wrote  on  that 
date  to  all  RCA  recording  artists, 
notifying  them  of  the  proposed 
plan  "to  pay  a  poi'tion  of  the  net 
resulting  fees  ...  to  the  artists 
whose  performances  are  recorded 
on  our  records  used  by  radio  sta- 
tions." Letter  suggests  to  these 
artists  that  while  the  plan  is  being 
worked  out  "it  will  be  in  their  own 
best  interests  to  await  our  further 
announcement  .  .  .  and  that  in  the 
meantime  they  do  nothing  which 
might  preclude  them  from  dealing 
directly  with  us." 

Following  RCA's  lead,  Decca 
Records  has  also  notified  stations 
of  its  intention  of  licensing  them 
to  broadcast  its  records,  and  artists 
that  these  fees  from  stations  will 
be  split  with  them.  In  a  letter  to 
all  broadcasters,  sent  Aug.  10, 
Jack  Kapp,  president  of  Decca, 
says,  "We  are  formulating  a  plan 
which  will  make  the  bulk  of  our 
catalogue  of  Decca  records  avail- 
able to  radio  broadcasters,  subject 
to  certain  reasonable  restrictions 
and  upon  payment  of  a  fee.  De- 
tails of  the  plan  will  be  available 
and  will  be  sent  to  you  in  the  near 
future."  Letter  adds  that  the  li- 
cense will  apply  also  to  Champion 
records  and  to  Decca  (English), 
Gloria,  Odeon  and  Pai'laphone  rec- 
ords, for  which  Decca  is  sole 
States  distributor.  Decca  has  pre- 
viously prohibited  the  broadcasting 
of  its  records. 

In  his  letter  to  artists,  also  dated 
Aug.  10,  Mr.  Kapp  states  that 
Decca  hopes  to  put  its  plan  of  li- 
censing broadcasters  into  effect  by 
Sept.  1  and  that  "in  accordance 
with  the  terms  of  your  contract 
with  us,  you  will  be  entitled  to  a 
percentage  of  these  fees  in  addi- 
tion to  the  compensation  which 
you  have  already  received  or  are 
now  receiving  from  us." 

Possibility  that  the  American 
Federation  of  Musicians  will  want 
its  members  to  share  in  the  fees 
collected  for  the  broadcasting  of 
phonograph  records,  against  which 
they  have  long  and  bitterly  pro- 
tested, is  foreseen  by  broadcast- 
ers, who  predict  this  question  will 
form  an  important  part  of  the  ne- 
gotiations for  renewal  of  the  con- 
tracts  between   stations   and  the 


AFM  which  expire  in  January, 
1940,  for  network  affiliates  and  in 
September,  for  nonnetwork  sta- 
tions. No  statement  was  forthcom- 
ing from  AFM  headquarters,  how- 
ever, as  AFM  President  Joseph  N. 
Weber  is  at  home  ill. 

Posibility  of  an  appeal  by 
WNEW  and/or  NAB  was  still  be- 
ing considered,  but  no  decision  had 
been  reached  as  Broadcasting 
went  to  press.  Station,  which  dis- 
continued use  of  RCA  records  fol- 
lowing the  court  decision,  resumed 
broadcasting  them  July  31,  when 
RCA  notified  WNEW  that  it 
would  not  serve  the  injunctions  au- 
thorized by  the  court  until  it  had 
prepared  a  license,  which  would 
first  be  submitted  to  WNEW  and 
that  the  injunctions  would  be 
served  only  if  the  station  rejected 
the  license. 


CHNS 

Halifax,  Nova  Scotia 


ONE  OF  THE  FINEST 
EQUIPPED  RADIO 
STATIONS  OF  CANADA 


U.  S.  Representati'ves: 

Jos.  Weed  &  Co. 

350  Madison  Ave. 
New  York 


JUNE,  1939— THE  NATIONAL  ADV. 
AGENCY  NETWORK  AWARDED 
THE  RADIO  TELEPHONE  GAME 

TOP  HONORS  for  the  local  radio  show  having  the 
finest  production  and  merchandising  features. 


AT  THESE  SUCCESS 
STORIES 


EVERYBODY  LISTENS 
BECAUSE  THIS 


LOOK 
LISTEX 
RADIO  PROGRAM 

IS  SENSATIONAL 

IVs  an  air  version  of  tlie  most  popular 
game  that  ever  swept  tiie  country 

LISTENERS  PLAY  RIGHT  IN  THEIR  OWN  HOMES 

DOES  NOT  VIOLATE 
LOCAL,  STATE  OR  NATIONAL  LAWS. 

READ  WHAT  THESE  SPONSORS  SAY 

Sidney  Garfinkel  Advertising  Agency,  San  Francisco,  California — "We 
feel  you  are  interested  in  knowing  the  program  is  doing  a  very  good  job 
in  Stockton.  Our  client  reported  that  he  has  received  more  good  out  of 
this  show  than  anything  he  has  done  before."  (This  sponsor  has  been  on 
the  air  for  six  months  and  just  renewed  for  the  same  period.) 
Mack  Baking  Company,  Bangor,  Maine,  after  four  months  of  broad- 
casting— "Our  bread  sales  have  increased  37%." 

Schwabacher  Bros.  &  Co.,  Inc.,  Seattle,  Washington — "Greatly  pleased 
with  Goodman  Telephone  Game.  Public  response  splendid.  Our  sales 
force,  customers,  and  public  all  enthusiastic." 

A  LIVE  RADIO  SHOW  FOR  LIVE  SPONSORS 
For  Exclusive  Rights — Wire  or  Write 


19  EAST  SSrd  STREET  at  Madison  Avenue ..  .NEW  YORK  CITY 
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Television  News  Notes 


Visual  Images  on  Cape  Cod 

VISUAL  images  from  NBC's 
"W2XBS  atop  the  Empire  State 
Bldg.  are  being  picked  up  regular- 
ly and  clearly  on  Cape  Cod,  185 
air-miles  from  New  York,  accord- 
ing to  a  report  reaching  NBC  from 
Dean  R.  Barker,  radio  and  televi- 
sion engineer  who  operates  an  ex- 
perimental receiving  station  near 
West  Falmouth,  Mass.  Barker  re- 
ported that  he  uses  a  home-made 
21-tube  set  with  a  5-inch  kinescope, 
a  portable  40-foot  mast  and  a  two- 
element  antenna  beam.  His  expla- 
nation for  the  unusual  reception 
distance  is  that  the  W2XBS  sig- 
nals travel  almost  exclusively  over 
water  from  the  transmitter  to 
West  Falmouth. 


A  GOOD  SPOT  : 
FOR  TEST  CAMPAIGNS  ■ 

I 

I 

99%  American  Born  White  ; 

■ 

High  income  groups  I 
Both  city  and  farms  I 

m 

KGVO 

5000  w.  Day  Missoula  • 

1000  w.  Night  Montana  '. 

CBS  Affiliate  \ 

Covering  that  territory  j 
between  Butte  and  Spokane  ! 


Don  Lee  Transmitter 

WITH  THE  FCC  assigning  new 
frequencies  to  W6XA0  and  grant- 
ing Don  Lee  Broadcasting  System 
permission  to  move  its  television 
transmitter  from  dovratown  Los 
Angeles  to  a  new  23-acre  site  over- 
looking Hollywood,  construction  of 
the  new  unit-type  building  to  house 
equipment  and  studios  was  expect- 
ed to  get  under  way  shortly.  It  will 
be  a  reinforced  Class  A  structure 
and  move  is  to  involve  an  expendi- 
ture of  nearly  $1,000,000  before 
work  is  completed  early  next  year, 
according  to  Thomas  S.  Lee,  presi- 
dent. Proposed  telecasting  site  is 
atop  HoUywoodland  and  will  be 
known  as  Mount  Lee,  in  memory 
of  the  late  Don  Lee,  founder  of  the 
network.  Los  Angeles  City  Plan- 
ning Commission  recently  approved 
a  petition  to  move  the  station  to 
the  new  site.  The  new  frequency 
band  assigned  is  44-50  mc.  in  lieu 
of  the  former  assignments  on  42-56 
and  60-86  mc.  W6XA0,  started  in 
1931,  is  the  only  television  station 
in  the  11  western  states  and  sex-v- 
ices about  600  sets  in  the  southern 
California  area,  on  a  daily  sched- 
ule. 


RADIO  WRITERS  GUILD  has  ar- 
ranged for  a  meeting  of  its  members 
on  Sept.  7  in  New  York,  at  which 
time  the  new  constitution  recently 
adopted  by  the  west  coast  section  of 
RWG  and  approved  by  the  Authors" 
League  Council  will  be  brought  up  for 
approval. 


Midwest  Video  Exhibits 

WLS,  Chicago,  is  conducting  a 
television  demonstration  at  the 
seven-day  state  fairs  of  Illinois 
and  Indiana,  at  Springfield,  111., 
Aug.  12-19,  and  at  Indianapolis, 
Sept.  2-9.  RCA  iconscope  cameras, 
transmitters  and  receivers  will  be 
used  in  the  daily  exhibitions  from 
10  a.  m.  to  10  p.  m.  Special  studios 
have  been  constructed  in  the  Arts 
buildings  and  the  transmission  is 
piped  to  seven  RCA  television  re- 
ceivers in  adjacent  rooms.  In  addi- 
tion to  WLS  radio  artists,  persons 
from  the  audience  will  be  televised 
and  each  will  receive  a  WLS  cer- 
tificate indicating  that  he  partici- 
pated in  the  first  State  Fair  ex- 
perimental television.  WLS  has 
carried  on  an  extensive  promo- 
tional campaign  in  connection  with 
the  demonstrations.  More  than 
1500  editors  of  Illinois  and  Indiana 
newspapers  have  been  invited  to 
the  television  show.  Banners  and 
posters  will  be  widely  used  in  the 
fair  grounds.  Demonstration  ex- 
penses are  shared  by  WLS  and 
The  Prairie  Farmer. 

^  ^ 

Tennis  Telecasts 
FIRST  AMERICAN  telecasts  of 
tournament  tennis  were  put  on  by 
NBC  during  the  Eastern  Grass 
Court  Championships,  at  the  West- 
chester Country  Club,  Rye,  N.  Y., 
the  afternoons  of  Aug.  9  to  12. 
Portions  of  the  matches  were  tele- 
cast on  the  first  three  days  and  the 
complete  finals  on  Sunday,  with 
Jack  Eraser  as  commentator.  These 
tennis  visual  transmissions  were 
the  first  public  demonstration  of 
two-camera  pickups  of  an  outdoor 
event,  the  addition  of  the  second 
camera  to  the  network's  mobile 
unit  allowing  the  field  crew  to 
focus  one  lens  on  the  complete 
court  and  to  use  the  other  for  close- 
ups  of  contestants. 

^  ^  ^ 

New  NBC  Video  Schedule 

WHEN  NBC's  television  station  in 
New  York,  W2XBS,  resumes  its 
regular  schedule  on  Aug.  28,  a 
weekly  telecast  of  a  full-length  fea- 
ture film  will  be  added  to  the  pre- 
vious schedule.  New  weekly  pro- 
gram list  vidll  include  four  evening 
programs,  live  talent  studio  presen- 
tations on  Tuesday,  Thursday  and 
Friday,  and  the  movie  on  Wednes- 
day; four  noontime  hour  variety 
shows  of  live  and  film  entertain- 
ment, and  three  afternoon  pro- 
grams of  outdoor  events  televised 
by  the  mobile  unit.  Total  of  about 
12  to  15  hours  a  week  is  indicative 
of  the  rapid  growth  of  television 
since  May  1,  when  NBC  began  reg- 
ular program  service  with  a  sched- 
ule of  two  hours  weekly. 


KFRU 

COLUMBIA,  MISSOURI 

A  kilowatt  of  power  on  630 
kc.  daytime  with  500  watts 
at  night. 

A  Sales  Message  over  KFRU 
Covers  the  Heart  of  Missouri 


Video  Technicians 

MOVEMENT  has  been  launched 
in  Hollywood  by  George  H.  Sew- 
ard, president  of  the  Hollywood 
Television  Society,  to  form  a  na- 
tionwide technical  organization,  the 
Television  Engineers'  Institute  of 
Am.erica.  Local  chapters  will  oper- 
ate in  localities  where  there  is  in- 
terest in  television  and  allied 
sciences.  Executive  offices  are  also 
to  be  established  in  New  York  and 
Washington  as  well  as  Hollywood. 
At  the  present  time  14  cities,  more 
than  half  on  the  West  Coast,  are 
served  with  television  broadcasts, 
according  to  Seward.  Hollywood 
Television  Society  was  formed  in 
1936  to  provide  free  television  in- 
formation to  those  interested.  Al- 
though local  in  its  operation,  the 
Society  has  received  national  rec- 
ognition as  being  the  only  one  of 
its  kind. 

^  ^  ^ 

Music  Merchants  See  Video 

TELEVISION  was  demonstrated 
by  RCA  to  the  4,000  members  of 
the  National  Assn.  of  Music  Mer- 
chants attending  their  annual 
three-day  convention,  at  Hotel  New 
Yorker,  New  York,  Aug.  1-3.  A 
"jeep"  demonstration  unit  with  sev- 
eral receivers  was  set  up  in  the 
hotel.  RCA  dedicated  its  Magic  Key 
program  July  31  to  the  NAMM, 
and  also  that  week  telecast  a  mu- 
sical program  produced  by  the 
Storytone,  new  electronic  instru- 
ment combining  the  music  of  a  pi- 
ano, radio  and  phonograph,  devel- 
oped by  RCA  in  cooperation  with 
Story  &  Clark  Piano  Co. 

^  ^  ^ 

20th-Fox  Bans  Video 

TELEVISION  has  been  added  to 
sound  broadcasting  as  outlaw  terri- 
tory for  actors  under  contract  to 
20th  Century-Fox  Film  Corp.,  ac- 
cording to  Herman  Wobber,  gen- 
eral sales  manager  of  the  film  com- 
pany. Speaking  at  a  convention  of 
exhibitors  at  Gloversville,  N.  Y., 
on  Aug.  2,  Wobber  stated  his  com- 
pany "will  do  everything  possible 
to  keep  stars  that  belong  to  films 
and  that  were  made  by  moving  pic- 
tures from  appearing  on  radio  and 
television  programs." 

Television  in  Colors 

FIRST  demonstration  of  television 
in  natural  colors  v/as  held  Aug.  2 
at  the  Baird  Television  Corp.  lab- 
oratories at  Sydenham,  England, 
for  representatives  of  the  daily  and 
technical  press,  according  to  word 
received  by  I.  C.  Javal,  company's 
commercial  director,  who  is  head- 
quartered at  1600  Broadway,  New 
York.  Cable  stated  that  a  color 
photograph  of  King  George  v^as 
received  on  a  large  screen  with 
"full  color  and  perfect  definition". 

^ 

Television  Handbook 

NEW  television  handbook,  "Look 
&  Listen",  covering  the  develop- 
ment, construction  and  operation  of 
contemporary  television  apparatus, 
written  by  M.  B.  Sleeper,  has  been 
published  by  Norman  W.  Henley 
Publishing  Co.,  New  York  [$1 
spiral-bound  paper,  $1.50  cloth]. 
Fully  illustrated,  the  volume  also 
includes  instructions,  charts  and 
diagrams  for  students,  experiment- 
ers, set  builders  and  servicemen. 


SWITZERLAND'S  recently  completed 
Sehwarzenburg  shortwave  station, 
which  was  testing  for  25  kw.  opera- 
tion for  North  and  South  American, 
African  and  Asiatic  reception  and 
which  was  to  have  been  inaugurated 
Aug.  1,  was  destroyed  by  fire  recently. 


Radio-wise  men  and  organizations  take  a  look  at  the  prosperous 
Oregon  Market.  They  take  another  look  at  listener  preference 
surveys  . . .  They  take  a  third  look  at  sales  records  made  by  the 
Oregonian's  radio  stations  KGW  and  KEX  . . .  Then  they  do  as 
the  George  B.  Wallace  Company  did  when  they  faced  the  job 
of  introducing  the  new  Studebaker  Champion  in  Portland,  in 
Oregon  and  Southern  Washington. 

Mr.  Wallace,  Studebaker  distributor,  tells  the  story  of  what 
happened.  "We  elected  to  use  KGW^  as  a  major  factor  in  announc- 
ing the  new  Studebaker  Champion.  We  expected  to  make  many 
sales  in  this  market  and  our  expectations  have  been  handsotnely 
realized,  I  also  uish  to  express  our  appreciation  of  your  very  ex- 
cellent service  and  help  in  making  our  campaign  the  success  it  is." 


Moral — WTiat  KGW  and  KEX  is  doing  for  others  it  can  do  for  you. 

RADIO  STATIONS  OF  THE  UEV 

"SI"  OR£GONIAN  ■"E* 

5000  WAnS  DAYS  nAnTinun     nnrnnu  5000  WAHS 

1000  WAHS  NIGHTS  PUK I LANU  •  UKthUN  continuous 

NRC  RED  NBC  BLUE 

National  Representatives- EDWARD  RETRY  &  CO.  INC. 

New  York      Chicago      Detroit      St.  Louis      San  Francisco      Los  Angeles 
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Big  Stores  Unite 
In  Video  Company 

Bloomingdale  and  Abraham  & 
Straus  Look  to  Future 

FORSEEING  television  as  "a  dra- 
matic new  supplement  to  our  pres- 
llent  media  of  advertising  and  pub- 
i'licity,"  two  New  York  department 
istores,  Abraham  &  Straus  and 
Bloomingdale  Bros.,  have  formed  a 
Isubsidiary  company,  Metropolitan 
iTelevision,  for  the  specific  purpose 
of  transmitting  television  pro- 
grams, and  have  in  its  name  ap- 
plied to  the  FCC  for  a  construction 
permit  to  erect  a  television  station 
in  New  York.  Site  of  the  new  sta- 
tion, if  the  license  is  granted,  will 
be  an  uptown  hotel,  probably  the 
Pierre. 

President  of  the  new  company  is 
Walter  Rothschild,  president  of 
A  &  S.  Vice-presidents  are  Harry 
A.  Harry  and  I.  A.  Hirschmann,  of 
Bloomingdale's  and  Robert  E. 
Blum,  of  A  &  S ;  secretary  is  David 
M.  Freudenthal,  Bloomingdale's, 
and  treasurer  is  Kenneth  C.  Rich- 
mond, A  &  S.  Allen  B.  DuMont 
Laboratories  are  listed  as  consult- 
ing engineers  and  will  supervise 
construction  of  the  transmitter. 

Studies  English  Methods 

Mr.  Hirschmann,  who  sailed  on 

'the  He  de  France  Aug.  8  for  an 
English  vacation,  will  devote  much 
of  his  time  in  London  to  studying 
the  television  practices  of  the  BBC 

'  and  will  also  confer  with  Gordon 
Selfridge  Jr.,  of  Selfridge's  De- 
partment Store.  Bloomingdale's  has 
already  pioneered  in  department 
store  television  merchandising  in 
this  country,  staging  a  millinery 
fashion  show  on  April  26  in  co- 
operation with   American  Televi- 

'  sion  Corp.,  which  installed  in  the 
store  a  central  studio  connected  by 
wires  to  receivers  located  through- 
out the  store,  enabling  shoppers  in 
a  number  of  different  sections  to 

jj  see  the  merchandise  being  tele- 
vised. 

Stating  that  television  will  not 
replace  but  will  go  "hand  in  hand 
with  newspaper  and  radio  merchan- 
dise advertising"  and  that  it  offers 
"a  fresh  new  field  for  the  sale  of 
goods  and  ideas",  Mr.  Hirschmann 
I  said  that  "it  is  our  intention  to 
study  and  formulate  techniques  for 
the  sale  of  goods,  particularly  in 
I  stores.  We  are  experimenting  at 
!  present  with  movie  shorts  which 
I  will  be  the  phonograph  records  of 
i  television  for  repetitive  use  and 
economical    programming.  Motion 
picture  companies  and  newspapers 
will  welcome  television  rather  than 
oppose  it,  for  here  is  a  major  field 
for  exploitation  in  their  respective 
fields." 


TUfithLue^tii  Jjeadiruj  TlcudLoSicituya 


50,000 

WAm  SOON 


8af!c  Red  Network 


MINNEAPOLIS 


LOWEST  COST 
PER  LISTENER  IN 
TWIN  CITIES  AREA 


Plow  Pushers 

FIRST  interstate  plowing 
contest  in  the  United  States 
is  scheduled  for  Sept.  23  at 
Mitchellville,  la.,  Sept.  23  un- 
der auspices  of  WHO,  Des 
Moines,  according  to  Herb 
Plambeck,  WHO  farm  news 
editor  and  director  of  the 
contest.  Known  as  the  Corn 
Belt  Plowing  Match,  the  af- 
fair is  planned  as  an  annual 
event  by  WHO,  which  offers 
$500  in  prize  money.  Cooper- 
ating with  WHO  in  conduct- 
ing the  contest  are  practical- 
ly farm  organizations  in 
Iowa. 


Video  Channels  To  Be 
Identified  by  Number 

TELEVISION  channels  will  be 
identified  by  number  rather  than 
by  actual  frequency  to  simplify 
procedure  under  an  amendment  to 
FCC  rules  governing  experimental 
television  stations  made  public 
Aug.  3. 

Section  43.13  (a)  of  the  televi- 
sion rules  was  amended  to  set  up 
the  television  bands  in  three  sepa- 
rate groups  for  experimental  oper- 
ation. Group  A  will  cover  the  seven 
channels  in  the  band  44,000  to 
108,000  cycles.  Group  B  will  cover 
the  12  channels  in  the  band  156,000 
to  294,000  kilocycles.  These  chan- 
nels, each  6,000  kc.  wide,  will  be 
numbered  chronologically  from 
"Channel  No.  1"  through  "Channel 
No.  19".  A  third  group.  Group  C, 
will  cover  any  6,000  kc.  Ijand  above 
300,000  kc,  excluding  the  band 
400,000-401,000  kc. 

The  channel  designations  are  as 
follows : 

Group  A:  Channel  No.  1 — 44.000-50,000 
kc.  ;  Channel  No.  2 — 50.000-56,000  kc. ; 
Channel  No.  3—66.000-72,000  kc. ;  Channel 
No.  4—78,000-84,000  kc. ;  Channel  No.  5— 
84-000-90,000  kc. ;  Channel  No.  6 — 96,000- 
102,000  kc.  ;  Channel  No.  7—102,000-108,- 
000  kc. 

Grouv  B:  Channel  No.  8—156.000-162,000 
kc. ;  Channel  No.  9—162,000-168,000  kc. ; 
Channel  No.  10 — 180,000-186,000  kc.  ;  Chan- 
nel No.  11—186,000-192,000  kc. ;  Channel 
No.  12—204,000-210,000  kc.  ;  Channel  No. 
13—210,000-216,000  kc. ;  Channel  No.  14 — 
234,000-240,000  kc.  ;  Channel  No.  15 — 240,- 
000-246,000  kc.  ;  Channel  No.  16—258,000- 
264,000  kc. ;  Channel  No.  17 — 264,000- 
270,000  kc.  ;  Channel  No.  18—282.000-288,- 
000  kc.  ;  Channel  No.  19—288,000-294,000 
kc. 

Group  C:  Any  6,000  kc.  band  above  300,- 
000  kc,  excluding  the  band  400,000-401,000 
kc. 


(D.P.) 
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TELEVISION  PERMIT 
IS  SOUGHT  BY  WOR 

FIFTH  application  for  a  television 
station  in  the  New  York  area  has 
been  filed  by  Bamberger  Broad- 
casting Service,  operator  of  WOR, 
Newark.  If  the  license  is  granted, 
the  television  transmitter  will  be 
located  in  the  upper  stories  of  1450 
Broadway,  New  York,  where 
WOR's  facsimile  and  high  fre- 
quency transmitters  are  already 
situated  and  adjoining  the  building 
containing  the  studios  of  WOR. 
While  not  as  high  as  the  Empire 
State  Tower  in  which  NBC's  tele- 
vision transmitter  is  located,  nor 
the  Chrysler  Tower  in  which  CBS 
is  now  installing  its  television 
equipment,  the  quarters  at  1450 
Broadway  are  511  feet  above  sea 
level,  high  enough  to  serve  the  en- 
tire metropolitan  area,  WOR  be- 
lieves. Application,  filed  Aug.  3, 
calls  for  a  1000-watt  transmitter 
to  operate  in  the  84-to-90-mega- 
cycle  band,  for  experimentation  in 
both  engineering  and  program 
techniques.  Present  plans  call  for 
the  use  of  RCA  equipment. 


Light  Control  Balcony 
A  LIGHT  control  balcony  is  being 
erected  in  Studio  3-H,  NBC's  chief 
television  studio  in  Radio  City,  New 
York,  which  is  also  being  equipped 
with  many  more  of  the  Eddy  light- 
ing units  during  its  August  over- 
hauling. A  new  device  will  enable 
the  operator  to  cut  out  half  of  the 
lights  on  each  unit  during  rehears- 
als, lessening  the  light  and  heat 
without  disturbing  the  relative 
light  distribution  on  the  set. 


SAINT  PAUL 


FINCH  FACSIMILE 
—A  NEW  MILEPOST 
IN  BROADCASTING! 

The  use  of  Finch  Facsimile  by 
fifteen  nationally-known  broad- 
casting stations  signalizes  a  new 
era  in  radio.  It  points  the  way 
to  a  new  source  of  revenue  that 
can  be  capitalized  by  all  stations 
.  .  .  regardless  of  size  or  location. 
With  Finch  Facsimile  you  can  re- 
produce a  full-size  tabloid  news- 
paper right  in  your  listeners' 
homes.  Anything  that  can  be 
printed,  photographed,  drawn  or 
written  can  be  transmitted  and 
received  by  Finch  Facsimile 
equipment.  News  bulletins,  pic- 
tures and  advertisements  are 
handled  with  equal  ease  and 
facility  at  the  amazing  speed  of 
eight  full  pages  per  hour ! 
Finch  Facsimile  can  be  added  to 
your  station  equipment  at  sur- 
prisingly low  cost.  Write  for 
Bulletin  "B"  which  shows  how 
you  can  bring  this  outstanding 
new  radio  development  to  your 
service  area. 
When  in  New  York  he  sure 
to  see  Finch  Facsimile  in 
action.  It  will  be  a  pleasure 
to  give  you  a  special  dem- 
onstration by  appointment. 

 FINCH  


TELECOMMUNICATIONS 
LABORATORIES  Inc. 

1819   BROADWAY      NEW  YORK,  N.  Y. 
Plant  and  Aircraft  Laboratory, 
Bendix,  N.  J. 


IHONTR  LIL 


TANADAS 
RICHEST 
MARKET 


Consistently  fine  radio  en- 
tertainment, Sportscasts  and 
Newscasts  by  Transradio 
have  combined  to  place 
CFCF  in  front  of  all  other 
Montreal  stations.  CFCF 
can  build  sales  for  you. 

CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 

CANADIAN 
MARCONI 
COMPANY 


Representatives : 
CANADA 
All  Canada  Radio  Facilities 
V.  S.  A. 
Weed  &  Company 


NBC  Affiliate 


CP  CP 

e/v/n/'/m/ed  a 

BILINGUAL 
AUOIBNGE 

1,000,000 
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OF  ALL  THE  PEOPLE 
GET  ALL  THEIR  NEWS 

FROM  RADIO 

(As  August  Fortune  Indicates) 

 and  if 

LISTENERS  put  as 

much  FAITH  in  radio' 
news  as  Fortune's 
study  shows  -  -  -  then- 
that  makes 

ERLE  SMITH 
on  KMBC 

a  terrific  radio  buy, 
because  our  latest 
Survey  proves  again 
that  the  bulk  of  the^ 
Kansas  City  audience, 
is  with  him  every 
time  he's  on  the  air! 
Ask  Free  &  Peters 

about  one  of  these  spots: 

5:45  AM  7:15  AM 
5:45  PM  9:30  PM 

*6:00  PM  after  daylight  saving 


PRESENTING  a  certificate,  which  made  the  Mrs.  Tucker's  Smile  pro- 
gram a  charter  member  of  the  WFAA  1,000  Broadcasts  Club,  to  Arthur 
Hopkins,  president  of  Interstate  Cotton  Oil  Refining  Co.,  Sherman,  Tex., 
sponsor  of  the  program,  Martin  B.  Campbell  (left)  general  manager  of 
WFAA,  Dallas,  helped  celebrate  its  1,000th  consecutive  studio  broad- 
cast over  WFAA  on  July  26.  Looking  on  contentedly  are  Wilson  Crook 
(third  from  left),  president  of  Crook  Adv.  Agency,  Dallas,  and  Alex 
Keese  (right),  regional  sales  manager  of  WFAA.  The  presentation  was 
made  at  a  luncheon  given  by  the  WFAA  management  immediately  after 
the  1,000th  broadcast,  which  made  it  the  oldest  continuous  studio  com- 
mercial in  Southwestern  radio,  according  to  WFAA. 


Better  Disc  Productions 
Sought  for  Australians 

IF  HOLLYWOOD  transcription 
producers  plan  to  continue  their 
output  of  transcribed  shows  for  the 
Australian  market,  they  must  im- 
prove quality  to  meet  the  increase 
in  live  production  now  under  way 
in  that  country,  according  to  S. 
Benjamin  Dobbs,  managing  direc- 
tor of  J.  Walter  Thompson  Co., 
Sydney,  Australia,  who  arrived  in 
Hollywood  Aug.  8,  en  route  to  New 
York  for  conferences  with  agency 
executives. 

In  a  conference  with  Danny 
Danker,  the  agency's  Hollywood 
vice-president  in  charge  of  radio, 
he  discussed  possibilities  of  in- 
creased live  talent  shows  in  Aus- 
tralia, and  also  cited  statistics  con- 
cerning productions  now  on  sched- 
ule. 

"Although  90%  of  the  programs 
at  the  present  time  are  transcribed, 
through  a  close-knitted  working  ar- 
rangement with  our  New  York  and 
Hollywood  offices,  we  have  been 
able  to  produce  live  programs  in 
Australia  that  have  awakened  ad- 
vertisers to  the  efficacy  of  local 
production,"  Dobbs  said.  "Of  the 
transcribed  programs,  a  greater 
portion  of  them  are  dramatic,  and 
75%  of  these  have  been  produced 
in  Hollywood.  We  are  gradually 
cutting  down  this  figure,  replacing 
them  with  live  talent  production. 
Our  greatest  lack  at  this  time  is 
production  ability". 


Late  Personal  Notes 


Wheatena's  Serial 

WHEATENA  Co.,  Rahway,  N.  J., 
will  start  a  dramatic  serial  on 
NBC-Red  this  fall  as  a  half-hour 
Saturday  morning  program  for 
Wheatena  cereal.  Program,  Hilda 
Hope,  M.D.,  is  aimed  at  the  large 
morning  audience  which  on  Satur- 
day has  no  serial  shows  to  follow, 
most  of  these  programs  being 
broadcast  on  a  Monday  through 
Friday  basis.  Sponsor  will  also  be- 
gin using  news  broadcasts  on  WOR, 
Newark,  in  October,  starting  on  a 
twice-weekly  basis  Oct.  3,  from  4 
to  4:15  p.  m.,  and  switching  to 
three  times  a  week,  from  8  to  8:15 
a.  m.,  on  Oct.  16.  Agency  is  Comp- 
ton  Adv.,  New  York. 


ROY  E.  BLOSSOM,  since  manager 
of  WFBM,  Indianapolis,  is  leaving 
the  broadcasting  business  to  return  to 
the  electric  utility  business.  On  Aug. 
1  WFBM  Inc.  took  over  the  station 
from  the  Indianapolis  Power  &  Light 
Company,  and  it  is  now  under  the 
active  management  of  Jesse  L.  Kauf- 
man. Mr.  Blossom  has  been  made  sec- 
retary and  treasurer  of  the  Indiana 
Electric  Association,  composed  of  all 
the  electric  utilities  in  the  state. 
CHET  MITTENDORF,  for  the  last 
six  years  sales  manager  of  KFWB, 
will  head  a  newly  created  department 
under  Jack  Gross,  new  sales  manager 
[page  461.  He  will  be  in  charge  of 
his  own  sales  and  production  unit, 
handling  independent  programs  for 
the  station,  from  sales  and  merchan- 
dising through  to  broadcast. 
HARBEN  DANIEL,  commercial  man- 
ager of  WSM,  Nashville,  will  leave 
that  post  this  autumn  to  become  man- 
ager of  the  new  WSAV,  Savannah, 
Ga.  The  FCC  recently  authorized  him 
to  acquire  part  interest  in  the  station 
[Broadcasting,  Aug.  1].  He  will  also 
resign  as  chairman  of  the  sales  direc- 
tors of  the  Sixth  NAB  District. 
JOHN  A.  HOLMAN,  general  man- 
ager of  WBZ-WBZA,  Boston-Spring- 
field, who  is  a  captain  in  the  Army 
Signal  Corps  Reserve,  is  spending  the 
last  two  weeks  of  August  at  the 
Plattsburg  (N.  T. )  training  camp. 
E.  R.  VADEBONCOBUR,  veteran 
newspaperman,  is  to  join  WSYR, 
Syracuse,  N.  Y.,  as  director  of  news 
and  special  events. 

LEW  LONDON,  announcer  of 
WPEN,  Philadelphia,  is  to  marry 
Edith  Corday,  professional  model, 
Sept.  10. 

LARRY  HARDING  of  the  CBS  pro- 
duction department  underwent  a  ton- 
sillectomy Aug.  9  at  St.  Luke's  Hos- 
pital, New  York. 

DR.  VLADIMIR  ZWORYKIN  of 
RCA,  on  Aug.  10  landed  in  Naples, 
Italy,  from  a  European  vacation. 
LINCOLN  SIMONDS,  of  the  Texas 
State  Network  sales  department,  on 
Aug.  5  underwent  an  operation  for 
glaucoma  of  the  right  eye,  and  is  con- 
fined to  the  hospital. 
BURTON  ADAMS,  formerly  chief 
clerk  of  the  NBC  stations  relations 
department,  on  Aug.  14  joined  Me- 
Cann-Brickson,  New  York,  as  assist- 
ant timebuyer.  He  is  succeeded  by 
Tom  Campbell,  formerly  receptionist 
in  station  relations. 


Pearson  Protests 
Net's  Retraction 

Threatens  Suit  When  Hooker 

Apology  Plea  Is  Granted 

TWO  public  apologies  were  recent- 
ly made  on  NBC  networks  during 
programs  which  originated  from 
its  Chicago  studios.  Drew  Pearson, 
Washington  columnist,  appeared  in 
late  July  as  a  guest  on  The  Inside 
Story  and  the  University  of  Chi- 
cago Round  Table  programs.  On 
the  first  program,  he  allegedly  re- 
m.arked  that  Senator  Tydings  of 
Maryland  was  diverting  WPA 
labor  to  a  private  use.  The  state- 
ment went  out  on  the  eastern  half 
of  NBC-Blue  network,  was  retract- 
ed on  the  rebroadcast. 

On  July  31,  Mr.  Pearson  partici- 
pated in  the  Round  Table  broad- 
cast on  NBC-Red  network  and  al- 
legedly said  that  former  President 
Herbert  Hoover  "had  men  buying 
up  southern  delegates".  The  state- 
ment was  retracted  on  the  Aug.  6 
broadcast  of  the  Round  Table. 

Retraction  Made 

Frederic  Woodward,  vice-presi- 
dent of  Chicago  U.,  issued  this 
statement  which  was  read  on  the 
air:  "On  behalf  of  the  University 
of  Chicago  and  its  Round  Table,  I 
wish  to  express  regret  that  a  state- 
ment was  made  last  Sunday  with 
respect  to  former  President  Her- 
bert Hoover,  which  we  believe  was 
untrue.  It  was  stated,  with  refer- 
ence to  the  next  Republican  na- 
tional convention,  that  Mr.  Hoover 
'has  men  down  in  Louisiana  and 
Mississippi  buying  up  the  delega- 
tions down  there'.  That  statement 
should  never  have  been  made.  We 
have  ample  assurance  that  it  is  ab- 
solutely untrue."  Mr.  Woodward's 
statement  explained  that  the  re- 
mark was  extemporaneous  and  that 
it  was  not  included  in  the  published 
transcript  of  the  Round  Table. 

In  Washington  Mr.  Pearson  dis- 
closed that  he  was  bringing  legal 
proceedings  against  Mr.  Woodward 
for  the  apology,  which  he  called  "a 
damaging  statement".  "It  is  sig- 
nificant," Mr.  Pearson  said,  "that 
Mr.  Woodward,  an  old  friend  of 
Mr.  Hoover's,  stepped  into  a  situa- 
tion which  did  not  concern  him  and 
regarding  which  I  told  the  Univer- 
sity I  would  take  full  responsi- 
bility." He  added  that  it  was  also 
"significant"  that  Mr.  Hoover  had 
made  no  protest  to  him  personally, 
but  had  directed  it  instead  to  Mr. 
Woodward. 

Meanwhile  Senator  Neely  (D-W. 
Va.)  and  Rep.  Fries  (D-Ill.)  pub- 
licly protested  the  apology  and 
backed  Pearson  in  his  statement 
about  the  former  President's  ac- 
tivities, sending  vdres  to  both  NBC 
and  Chicago  U.  Senator  Neely  de- 
clared in  a  telegram  to  NBC  that 
the  network  should  have  commend- 
ed Pearson  "for  turning  on  the 
light  instead  of  apologizing  for  his 
courageous  deliverance  in  this  mat- 
ter." 


t 


Testing  New  Gum 

AMERICAN  CHICLE  Co.,  Long 
Island  City,  is  running  a  test  an- 
nouncement campaign  for  Adams 
Lurals,  a  new  antiseptic  chewing 
gum,  on  WNBF,  Binghamton.  Na- 
tional plans  have  not  been  per- 
fected, according  to  Badger  and 
Browning  &  Hersey,  New  York, 
agency  for  the  account. 


KMBC 

OF  KANSAS  CITT 

The  Program  Building 
and  Testing  Station 
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\Army^s  Biggest  Maneuvers  in  History 
)Given  Intensive  Broadcast  Coverage 


KADIO  is  getting  its  first  chance 
jto  demonstrate  its  wartime  value 
)[n  keeping  the  public  abreast  of 
military  events  as  networks  and 
individual  stations  throughout  the 
Eastern  United  States  cooperate 
iwith  military  authorities  in  cover- 
fing  the  Army  maneuvers  now  un- 
idev  way  at  Plattsburg,  N.  Y.,  and 
3Ianassas,  Va. 

To  assist  radio  in  giving  com- 
Iplete  and  immediate  coverage,  a 
special  department  of  radio  infor- 
mation, separate  from  that  serv- 
ing the  newspapers,  has  been  es- 
tablished by  the  Army's  public  re- 
lations division.  Capt.  J.  F.  Glavin 
jhas  charge  of  radio  publicity.  Capt. 
Dorsey  Owings  of  the  Officers  Re- 
serve Corps,  president  of  Portable 
Electric  Power,  New  York  battery 
manufacturer,  and  Maj.  John  A. 
Holman,  ORC,  general  manager  of 
,WBZ-WBZA,  Boston,  will  assist 
Capt.  Glavin. 

Regular  news  bulletins,  especial- 
ly condensed  and  prepared  for 
broadcasting,  will  be  sent  by  air- 
mail and  by  the  radio  press  serv- 
ices to  more  than  100  stations  in 
the  Northeast.  Television  coverage 
of  the  maneuvers  has  also  been  ar- 
ranged through  the  placement  of 
sound  motion  picture  cameras  at 
strategic  points.  The  films  will  be 
flown  to  New  York  by  Army  air- 
planes for  telecasting  within  a  few 
I  hours  of  the  events  photographed. 

Largest  Maneuvers 

Announcements  of  the  maneu- 
vers are  included  in  the  NAB  Bul- 
letins for  Aug.  10,  17,  24  and  31, 
requesting  member  stations  to  co- 
operate by  broadcasting  the  news 
bulletins  and  also  by  arranging 
special  local  programs  in  coopera- 
tion with  veterans'  organizations 
and  other  patriotic  groups. 

While  details  are  necessarily  be- 
ing kept  secret  by  Army  officials, 
it  is  understood  that  military  radio 
will  be  given  a  thorough  test,  each 
unit  being  equipped  with  pack 
transmitter-receivers  for  communi- 
cation between  front  lines  and  field 
headquarters.  Motorcycle  runners 
will  similarly  make  use  of  two-way 
radio.  Each  Army  will  also  make 
full  use  of  radio  in  lajnng  down  a 
barrage  of  propaganda  into  enemy 
territory  and  each  will  also  at- 
tempt to  blot  out  any  counter  prop- 
aganda leaking  into  its  own  coun- 
try. 

Largest  peacetime  maneuvers 
ever  held  in  the  United  States, 
these  war  games,  from  Aug.  13  to 
27,  will  enlist  some  75,000  officers 
and  men  of  the  Regular  Army,  Na- 
tional Guard,  and  Organized  Re- 
serves. Troops  from  the  New  Eng- 
land states.  New  York,  Delaware, 
and  New  Jersey  are  gathered  at 
Plattsburg,  while  Manassas  is 
headquarters  for  the  soldiers  from 
Pennsylvania,  Virginia,  Maryland 
and  West  Virginia. 

Broadcast  coverage  of  the  ma- 
neuvers began  Aug.  4  when  WOL, 
Washington,  and  WBAL,  Balti- 
more, carried  a  discussion  of  the 
maneuvers  by  Army  officers,  and 
will  continue  until  the  completion 
of  the  war  games.  On  Aug.  6  the 
Inter-City  network  broadcast  a 
program  outlining  the  objectives 
of  the  maneuvers.  On  Aug.  13 
NBC  and  CBS  broadcast  addresses 
bv  Lieut.  Gen.  Hugh  A.  Drum  in 
command  of  the  First  Army,  and 
Mf>.i.  Gen.  J.  K.  Parsons,  head  of 


the  Third  Corns.  Aug.  14  CBS 
broadcast  a  description  of  the  Ma- 
nassas "front". 

NBC  on  Aug.  19  will  present  a 
typical  wartime  program  of  army 
camp  entertainment  furnished  by 
the  officers  and  men  in  camp  at 
Plattsburg.  On  Aug.  20  CBS  will 
broadcast  a  military  church  serv- 
ice, including  talks  by  a  Catholic, 
a  Protestant  and  a  Jewish  chaplain 
on  the  subject  of  "Religion  in 
Crisis". 

On  Aug.  22  CBS  will  broadcast 
a  program  of  informal  interviews 
by  Bob  Trout  with  the  Plattsburg 
troops.  Descriptions  of  the  maneu- 
vers in  working  out  the  tactical 
problem  presented  to  the  troops 
will  be  broadcast  by  both  CBS  and 
NBC  on  Aug.  24  and  25.  Daily  pro- 
grams during  the  complete  period 
will  be  broadcast  by  WMFF, 
Plattsburg. 

Recordings  to  Be  Made 

WMCA,  New  York,  has  ar- 
ranged to  have  a  mobile  recording 
unit  with  the  troops  on  Aug.  22-24, 
the  records  to  be  flown  to  New 
York  each  day  and  combined  intq 
a  half-hour  documentary  program 
for  broadcast  that  evening.  Hal 
Janis  will  direct  production  of  these 
field  recordings,  accompanied  by 
Frank  Marx,  engineer,  and  Leon 
Goldstein,  publicity  director  of  the 
station,  who  will  give  the  commen- 
taries. 

NBC  staff  covering  the  maneu- 
vers will  be  headed  by  J.  Harrison 
Hartley  of  the  network's  special 
events  division,  and  will  include 
George  Hicks,  Gene  Hamilton  and 
George  Putnam,  announcers;  Max 
Jacobson,  Don  Whittemore,  John 
Larsen,  John  Fricker  and  Andrew 
Thomson,  engineers;  Edwin  Curtin, 
William  Miller  and  Robert  Eraser 
of  the  press  department,  and  How- 
ard L.  Nussbaum,  producer. 
Charles  A.  Wall,  assistant  to  the 
treasurer  of  NBC,  is  assistant 
Chief  of  Staff  of  the  First  Division 
in  charge  of  plans  and  operations. 

CBS  staff  coverina:  the  war 
games  is  headed  by  Bill  Dunn  in 
charge  of  production  and  Bob 
Trout  as  chief  announcer.  Other 
announcers  are  John  Reed  King 
and  George  Putnam.  Bob  Thomp- 
son heads  the  engineer  group, 
which  includes  Robert  Anderson, 
Sidney  Bergere,  William  Busch, 
Alfred  Siegler,  Frank  Sosebee.  The 
CBS  contingent  also  includes  John 
Charles  Daly,  of  WJSV,  Washing- 
ton. 


WJSV,  Washington,  recently  let  build- 
ing contracts  totalling  $87,257  for  con- 
stnictiou  work  on  its  new  50.000  watt 
transmitter  to  be  located  at  Wheaton, 
Md.  The  George  Martin  Construction 
Co..  Washington,  was  awarded  the 
building  construction  contract,  amount- 
ing to  $53,600,  while  another  contract 
for  three  guyed  340-foot  towers,  ag- 
gregating $33,657,  went  to  Blaw-Knox, 
according  to  A.  D.  Willard  Jr.,  gen- 
eral manager  of  the  CBS  Washington 
outlet.  The  new  transmitter  plant,  to 
cost  about  $275,000,  is  to  be  Western 
Electric  equipped  throughout,  the 
transmitter  apparatus  amounting  to 
more  than  $125,000.  Building  con- 
struction is  expected  to  be  finished 
within  90  days,  and  50.000  watt  oper- 
ations probably  will  start  before  the 
first  of  the  year. 

WFAA.  Dallas,  has  purchased  RCA 
facsimile  equipment  for  transmissions 
of  a  special  facsimile  edition  of  the 
Dallas  Neics.  to  begin  as  soon  as  in- 
stallation is  completed.  Station  recent- 
ly secured  an  assignment  of  1,000 
watts  on  2.5250  ke.  [Broadcasting, 
Aug.  1].  RCA  reports  that  other  news- 
paper-owned stations  using  its  equip- 
ment are  WBNS,  Colunihus  Dispatch; 
KSD.  St.  Louis  Post-  D  i  s  p  at  ch: 
WBEN,  Buffalo  Neics;  KFBK.  Sac- 
ramento, and  KMJ,  Fresno,  McClatchy 
Newspapers. 

RCA  MFG.  Co.,  Camden,  has  pub- 
lished a  descriptive  circular  on  its  new 
RB-2  pack  transmitter,  along  with 
catalogue  description  and  specifications 
for  the  303-A  frequency-limit  monitor. 
304-A  cathode-ray  oscillograph.  MI- 
7823  UHF  antenna,  and  RCA  fac- 
simile equipment. 

WWSW.  Pittsburgh,  has  purchased 
an  RCA  250-G  transmitter,  subject  to 
a  grant  by  the  FCC  of  its  application 
for  increased  power.  KPAC,  Port  Ar- 
thur. Tex.,  has  purchased  an  RCA 
1-G  1,000  watt  transmitter. 
WCOS.  newly-authorized  station  in 
Columbia.  S.  C.  has  purchased  an 
RCA  250-D  transmitter  of  2.50  watts 
output. 

W.JJD.  Chicago,  has  installed  Collins 
high-fidelity  amplifiers  and  has  rewired 
its  studios  throughout.  New  mixing 
and  switching  panels  and  a  new  signal 
system  were  installed  by  Chief  En- 
gineer W.  G.  Gunther  and  Hilton 
Remley. 

WING.  Dayton  (formerly  WSMK). 
has  installed  a  new  Collins  500-watt 
transmitter,  along  with  new  studio 
and  control  room  equipment. 


AX  ADDITIONAL  shortwave  was 
granted  by  the  FCC  Aug.  8  to 
WSLR.  of  the  World  Wide  Broad- 
casting Corp..  Boston.  Now  using 
11730  and  15130  kc.  in  the  interna- 
tional service,  it  was  also  assigned 
25600  kc. 
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Relay  Power  Change 

AMENDMENT  of  its  rule  govern- 
ing relay  broadcast  stations  as- 
signed to  two  categories  of  fre- 
quencies, whereby  the  limitation  on 
power  is  entirely  eliminated,  was 
announced  Aug.  2  by  the  FCC.  Sec- 
tion 41.05  (c)  was  revised  so  that 
relay  stations  assigned  to  frequen- 
cies in  group  H,  covering  ampli- 
tude modulation  and  Group  I,  cov- 
ering frequency  modulation,  will  be 
limited  to  use  of  power  output  "not 
in  excess  of  that  necessary  to  trans- 
mit the  program."  The  rule  in  its 
original  form  limited  power  to  50 
watts  peak,  with  10  watts  specified 
where  interference  might  be  caused. 
It  is  expected  under  the  revised 
rule  that  power  as  high  as  100 
watts  will  be  authorized.  The  fre- 
quencies involved  range  from  132.- 
000  to  138,000  kilocycles. 

Doctor's  Service  Denied 

HOLDING  that  the  applicant  "con- 
templates a  service  to  a  portion  of  a 
special  class  and  is  unaccompanied  by 
any  developed  plan  insuring  equality 
of  opportunity  for  its  use  by  any  en- 
tire class,"  the  FCC  has  denied  an 
application  of  Sherman  C.  Amsden, 
doing  business  as  the  Doctor's  Tele- 
phone Service,  New  York  City,  for  an 
emergency  radio  station  to  operate 
with  500  watts  on  31180  kc.  The  pro- 
posed service  would  provide  a  "paging 
service"  for  subscribing  doctors,  bur 
the  Commission  stated  that  no  fre- 
quencies are  assigned  for  the  purpose. 

U.  S.  BUREAU  of  Standards  has 
published  the  annual  report  of  its  ra- 
dio section  in  mimeograph  form,  and 
it  is  available  upon  request  from 
Washington  headquarters.  It  details, 
among  other  things,  the  Bureau's 
work  on  frequency  standards  and  its 
regular  service  of  standard  frequency 
dissemination  from  its  transmitting 
station  WWV,  Beltsville,  Md. 


PLOP! 


Yes -PLOP 

your  campaign 
all  over 
Montana 
by  using— 

KGIR 

BUTTE  ■  MONT. 

You  3et     f  F  I ,  Helena,  as 
a  bonus  station  whether 
"spot"  or  NBC. 
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CLASSIFIED      ADVERTISEMENTS  i 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classificationB, 
12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.  Forms  close  25th  and  10th  of  month  preceding  issues. 


FTC  Stipulations 

THE  Federal  Trade  Commission 
has  ordered  Knox  Co.,  Los  Ange- 
les, to  cease  certain  claims  for  its 
Cystex.  Vadsco  Sales  Corp.,  Long 
Island  City,  has  agreed  to  cease 
certain  claims  for  its  Deletrez 
Cleansing  Cream.  Miles  Labora- 
tories, Elkhart,  Ind.,  has  stipu- 
lated that  it  will  cease  certain 
claims  as  to  the  therapeutic  effects 
of  Alka-Seltzer.  Philip  Morris  & 
Co.,  New  York,  has  been  charged 
with  dissemination  of  misleading 
representations  in  the  sale  and  dis- 
tribution of  Philip  Morris,  English 
Oval,  Player's  Navy  Cut  and  Marl- 
boro cigarettes.  Statements  about 
location  of  factories,  years  in  busi- 
ness and  other  claims  are  alleged- 
ly misleading. 


P  &  G  in  Canada 

PROCTER  &  GAMBLE,  Cincin- 
nati (Oxydol),  has  started  The 
Gospel  Singer,  five-weekly  quarter- 
hour  transcriptions  on  the  follow- 
ing Canadian  stations:  CKY  CJCA 
CKCK  CFCF  CHNS  CJCB  CFCY 
CFNB  CHS  J  CBO  CFCN.  The  firm 
is  also  using  five  weekly  discs  of 
Kitty  Keene  on  CFRB,  Toronto. 
Blackett  -  Sample  -  Hummert,  Chi- 
cago, handles  the  account. 


Conference  Speakers 

AMONG  business  leaders  scheduled  to 
speak  at  the  11th  annual  Boston  Con- 
ference on  Distribution,  to  be  held  Oct. 
2-3  at  the  Hotel  Statler  in  Boston, 
are  Paul  Hollister,  executive  vice- 
president,  R.  H.  Mae.v  &  Co. ;  Don 
Francisco,  president.  Lord  &  Thomas, 
New  York,  and  Harry  Boyd  Brown, 
national  merchandising  manager,  Phil- 
co  Radio  &  Television  Corp. 


Help  Wanted 


Enffineer-press  operator  progressive  local. 
Handle  40  W.  P.  M.  C.  W.  Give  refer- 
ences, complete  details,  recent  photo. 
Box  A476,  Broadcasting. 


Complete  station  personnel,  1000-watt  sta- 
tion, middle  west :  full  particulars  must 
be  stated.  Box  A455,  BROADCASTING. 


National  Radio  Employment  Barean  wants 
experienced  salesmen,  announcers,  opera- 
tors and  other  employes,  except  talent. 
Complete  information  free.  Paramount 
Distributors.  Box  864,  Denver,  Colorado. 


Situations  Wanted 


Attention  Station  Owners:  Station  manager 
with  real  organizing  and  re-organizing 
ability  accustomed  bringing  tough  ones 
out  of  red,  offers ;  higher  grosses,  real 
programming,  result  getting  promo- 
tions, and  profitable  merchandising  plans, 
along  with  efficient  management.  Sober, 
industrious,  ambitious,  personable,  forty, 
married,  employed,  I3ox  A456,  BROAD- 
CASTING. 


Operator,  First  Class  Telephone,  Second 
Class  Telegraph.  More  than  a  year's  ex- 
perience in  commercial  broadcast  sta- 
tion as  operator-announcer.  Five  months 
at  sea.  Will  go  anywhere.  Box  A470, 
Broadcasting. 


Station  Manager:  Has  built  and  managed 
two  successful  stations.  Knows  radio  from 
every  angle.  In  the  business  since  1924. 
Young  and  has  sound  ideas  that  sell. 
Specialized  in  the  sales  field  for  past  six 
years.  Desires  to  locate  with  a  new  or 
established  station  as  general  manager  or 
sales-manager.  Free  to  travel.  Available 
on  short  notice.  Box  A477,  Broadcasting. 


Continuity  Writer — University  graduate, 
major  in  English.  Experienced  in  both 
continuity  and  dialogue.  Thomas  Flynn, 
204  Morgan,  Collingswood,  N.  J. 


Salesmanaerer  .  .  .  Outstanding  twelve 
years'  record  successful  advertising  sell- 
ing metropolitan  areas  desires  connection 
with  progressive  station.  Single.  Age 
34.  Irish.  References.  Go  anywhere.  De- 
sires reasonable  salary  or  drawing  ac- 
count.   Box   A461,  Broadcasting. 


Announcer-Engineer,  single,  desires  chanee. 
Programmir^g  experience.  Capable,  Ef- 
ficient. Reliable.  References.  Box  A464, 
Broadcasting. 


Salesman  Available — Ad-man.  Sells  any- 
thing. Excells  in  Radio.  Recently  with 
huge  newspaper.  Unencumbered.  Prefers 
North.   Box  A465,  Broadcasting. 


News!  Thoroughly  experienced  newscaster, 
editor,  commentator.  BacVground  adver- 
tising, travel.  Now  employed,  seeking 
better  opportunity.  Ten  years  in  radio. 
Can  also  handle  int'^rviews,  special  fea- 
tures, continuity.  Transcription  avail- 
able. Box  A478,  Broadcasting. 


Versatile  station  manager  concentrating  on 
sales.  Desires  greater  opportunity  be- 
ginning September  1.  Box  A457,  Broad- 
casting. 


Experienced  radio  comedian  who  can  write, 
announce  and  sell.  I  get  results.  Re- 
liable references.  Box  A458,  Broadcast- 
ing. 


Engineer  —  Competent  Experienced.  Tele- 
phone and  telegraph  licenses.  Graduate 
Dodge's  Radio.  Consider  anything.  Box 
A460,  Broadcasting. 


Engineer.  Five  years  experience  desires 
job  with  progressive  organization.  Trans- 
mitter, control  board,  maintenance  and 
network  experience.  Best  references.  Pre- 
fer Texas,  Oklahoma,  Arkansas,  or  any 
nearby  states  but  will  go  anywhere  if  the 
right  opportunity.  Box  A450,  Broadcast- 
ing. 


Continuity  Manager.  Knows  the  ropes.  One 
job  five  years  ;  desires  change.  Box  A468, 
Broadcasting. 


 . 

Situations  Wanted  (Cont'd.)  i 


Nationally-Known  Lecturer,  Fellow  Royal 
Geographical  Society  (London),  World 
Traveller,  seeks  position  announcer  or 
news  commentator  leading  progressive 
station.  Formerly  managed  large  station 
leading  British  Dominion  :  editorial  writer 
British  and  American  publications.  Wide-  j 
ly  travelled  all  continents.  Extensive  ;i 
broadcasting  experience.  Available  Sep- 
tember.  Box  A452,  Broadcasting. 


"Advertising  Manager  daily  newspaper  de-  ( 
sires    to    enter    commercial  department 
small  station.  Box  A453,  Broadcasting." 


Certified  Public  Accountant:  15  years  ex- 
perience. Investigations,  taxes  ;  master  of 
laws — Labor  Law  expert.  Seeks  perma- 
nent or  temporary  position.  Box  A454, 
Broadcasting. 


Experienced  News  Man — Seven  years  with 
wire  service  and  metropolitan  newspaper. 
Specialist  on  news  writing  and  editing. 
Can  give  station  excellent  local  news 
coverage.  Also  can  handle  publicity, 
special  events,  interviews,  and  promotion. 
Age  26  and  married.  Box  A462,  Broad- 
casting. 


Sports  Announcer — Handle  play-by-play  all 
sports ;  sport  commentary,  recordings. 
Box  A472,  Broadcasting. 


Production  Manager:  Ten  years  experience.  ; 
Three  years  network  originations.  Wants 
responsible  affiliation  with  large  organi- 
zation. Box  A467,  Broadcasting. 


An    experienced    radio    salesmanager  now 

employed,  who  for  years  has  successfully 
organized  and  directed  sales  forces  at 
both  network  and  independent  stations 
is  open  for  an  engagement.  Box  A474, 
Broadcasting. 


Engineering  executive,  now  employed,  de- 
sires position  with  progressive  network 
regional  or  clear-channel  station  in  gener- 
al administrative  capacity.  Qualifications: 
eight  years  experience  as  announcer,  en- 
gineer, supervisor ;  college  graduate,  ma- 
jor in  marketing :  travelled.  Single.  Ref- 
erences. Box  A469,  Broadcasting. 


'Station    Executive    and    Chief  Engineer. 

Ten  years  experience  with  well  rounded 
background  in  Sales,  Production,  Engi- 
neering and  general  station  management. 
Will  consider  assistant  manager's  job  or 
chief  engineer  of  regional  station.  Now 
employed  but  good  reasons  for  changing. 
Furnish  good  references."  Box  A451, 
Broadcasting. 


Instructor-Announcer — Teach  voice,  speech, 
radio  arts,  commercial  announcing,  pro- 
gramming, dramatics.  References.  Box 
A471,  Broadcasting. 


A  capable  general  manager  will  be  avail- 
able who  has  a  record  of  materially  in- 
creasing the  business  of  the  stations  he 
has  run  and  in  one  instance  of  actually 
doubling  a  station's  business.  Box  A473, 
Broadcasting. 


Commercial  Credit  Writer:  Produced  20,000 
in  five  years.  Wants  agency  position 
only.  In  New  York  for  interview  August 
30th.  Box  A466,  BROADCASTING. 


Wanted  to  Buy 


Would  like  to  buy,  lease  or  manage  radio 
station.   Box  A459,  Broadcasting. 


Wanted:  two  used  insulated  towers  235  ft. 
or   over.    Box   A463,  Broadcasting. 


For  Sale — Equipment 


Western  Electric  353  B-1  1  Kilowatt  trans- 
mitter complete,  also  two  Blaw  Knox 
254  ft.  radiators.  Box  A475,  Broadcast- 
ing. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
Nafional  Press  Bldg.       Nat.  4048 

Washington,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLEH 

Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 


PAUL  F,  GODLEY 

Consulting  Radio  Engineer 
Phone:  Montclair  (N.J.)  2-7859 


JOHN 

BARRON 

Consulting 

Radio  Engineer 

Specializing 

in  Broadcast  and 

Allocation  Engineering 

Earle  Building, 

Washington,  D.  C. 

Telephone 

NAtional  7757 

PAGE  &  DAVIS 

Consulting  Radio  Engineer! 

Munsey  Bldg.  District  8456 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM  BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

2935   North   Henderson  Avenu* 
Telephones  3-6039  and  5-2945 
DALLAS.  TEXAS 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 

R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AIMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 
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CONTRO 
ROOM 


::kIEKVYX  RATHBORNE,  president 
Kit"  American  Communications  Associa- 
(tion,  CIO  communications  union  which 
ihas  organized  the  technicians  at  a 
'number  of  radio  stations,  has  been  ap- 
pointed  a  member  of  the  National  Ad- 
visory Committee  of  the  National 
Youth  Administration  by  President 
Roosevelt. 

WAYNE  .T.  HATCHETT.  chief  ensin- 
eer  of  KITE,  Kansas  City,  has  been 
elected  an  honorary  member  of  the 
"IC"  Club,  formed  by  the  .Tune  sradu- 
ating  class  of  First  National  Televi- 
sion, Kansas  City,  so  members  can  ex- 
.  change   data.   The   club's  name  \yas 
!i  taken  from  the  Iconoscope  television 
'tube.  Its  president  is  P.  S.  Gubbins. 
FRANK    LEHNERT,    engineer  of 
IWBBM,  Chicago,  recently  dislocated 
ja  shoulder  but  posted  a  132  golf  score 
I  in    the    WBBM    Invalid's  Handicap 
jheld  Aug.  7.  Frank  shot  the  18  holes 
i  with  his  left  hand. 
HENRY  POOLE,  Transradio  Press 
I  onerator,  has  joined  KGY,  Olympia, 
'Wash,    as    relief  operator-announcer 
■j  during  the  vacation  season. 
\\\  AJj  ERICSON,   control   engineer  of 
j  WISN,  Milwaukee,  is  the  father  of  a 
I  girl  born  recently. 
ELMO  DARRAH,  formerly  of  KICA, 
;  Clovis,  N.  M.,  has  joined  the  engineer- 
j  ing  staff  of  KOB,  Albuquerque. 
{  WARD  WILSON,  former  NBC  engi- 
'i  neer  who  turned  imitator  as  a  hobby 
!  and  now  plays  Beetle  on   the  Phil 
I  Baker  program,  was  featured  Aug.  9  on 
the  Holhy  Lolly  programs  on  NBC- 
\  Blue,  conducted  by  Gabriel  Heatter 
during  Dave  Elman's  vacation. 
FORREST  A.  BARTLETT,  Transra- 
dio Press  operator  at  KGER,  Long 
Beach,  Cal.,  is  the  father  of  a  boy  born 
Aug.  4. 

i  HERMAN  GUNTHER,  new  to  radio, 
has   joined   the   engineering   staff  of 
.  WJJD.  Chicago.  His  brother,  W.  Gun- 
I  ther,  WJJD  chief  engineer,  is  eonva- 
■  lescing    at    Bethany    Hospital,  Oak 
Park,  following  a  serious  head  infec- 
Ji  tion  developed  after  a  tonsilectomy. 
ARSENE  NADEAU,  chief  engineer 
of  CHRC,  Quebec,  recently  married 
Lucienne  Leblond. 

JAY  TAPP,  chief  engineer  of  KGER, 

Long    Beach,    Cal.,    and    Doris  E. 

Thomson  were  married  Aug.  6  in  Hol- 
I  liday,  SIo. 

J.  D.  JONES,  engineer  of  KGKO, 
i  Fort  Worth,  a  member  of  the  Naval 

Reserve,    has    been    ordered    to  the 

Pensacola    Naval   Air   Base   for  his 

summer  duty. 

BOB  THOMPSON,  engineer  of 
KSUN,  Bisbee,  has  been  transferred 
by  the  Arizona  Network  to  KOY, 
Phoenix,  as  chief  engineer  of  the 
group. 


Sustaining  Program 
A  Nuisance 


St.  Louis  KWK  is  carrying  a  sustaining 
program  which  is  simply  a  pain  in  the  neck. 
It  is  scheduled  in  one  of  the  most  desirable 
morning  quarter  hours  on  the  station's 
schedule  and  every  time  the  program  de- 
partment tries  to  move  it  the  telephone 
lines  howl  with  disapproval.  Once  it  wa$ 
dropped  entirely  and  you  would  have 
thought  the  resistance  was  actually  organ- 
ized. It  was  replaced  after  a  week.  The 
audience  to  the  program  is  probably  not  as 
large  as  McCarthy's  but  it  is  attentive  and 
what  else  is  a  smart  time  buyer  interested 
in.  Moreover,  the  audience  is  guaranteed  to 
be  of  that  charming  sex  that  buys  all  the 
groceries.  The  name  of  the  program  is 
**Keep  Fit  to  Music  with  Wallace".  Why 
don't  you  ask  either  St.  Louis  KWK  or  the 
Paul  Raymer  office  to  give  you  more  dope 
on  it. 

Pd.  Adv. 


Lent  Is  Given  Promotion 
In  NBC  Stations  Branch 

WORTHINGTON  C.  LENT,  NBC 
allocations  engineer  attached  to  its 
Washington  division,  on  Aug.  1 
was  named  assistant  director  of  de- 
velor)ment  and 
research  in  the 
stations  depart- 
ment. He  will 
function  under  C. 
W.  Horn,  assist- 
ant vice-president 
and  director  of 
development  and 
research,  who  in 
turn  reports  to 
Mr.  Lent  William  S.  Hedg- 
es, stations  vice-president. 

Mr.  Lent  joined  NBC  in  1935, 
leaving  his  own  business  as  head 
of  the  General  Communications 
Laboratories  in  Richfield,  N.  J.  He 
was  NBC's  chief  technical  witness 
during  the  so-called  network-mo- 
nopoly inquiry  before  the  FCC 
which  began  last  November.  Phillip 
I.  Merryman,  NBC  engineer,  re- 
cently was  named  an  assistant  di- 
rector of  development  and  research. 


NBC  Teclmical  Group 

NEW  YORK  STATE  Assn.of  Tech- 
nical Employes  of  NBC  Inc.,  is  now 
the  correct  title  of  the  New  York 
chapter  of  the  union  of  operating 
engineers  employed  by  the  network, 
following  the  receipt  of  its  cor- 
poration charter  from  New  York 
State.  G.  E.  Stewart  is  chairman 
and  C.  E.  Clayton  secretary.  The 
national  organization,  which  in- 
cludes chapters  at  Schenectady, 
Washington,  Cleveland,  Chicago, 
St.  Louis,  Denver,  Los  Angeles  and 
San  Francisco,  as  well  as  New 
York,  and  another  New  York  chap- 
ter whose  members  are  engaged  in 
development  and  research,  is  not 
itself  a  corporation.  Purpose  of  the 
incorporation,  which  is  as  a  non- 
profit organization,  is  to  perpetuate 
the  organization  regardless  of 
changes  in  personnel. 


Operators'  Records 

TO  CLEAR  up  misinterpretations 
of  its  revised  rules  governing  en- 
dorsement of  service  records  of 
commercial  radio  operators,  the 
FCC  Aug.  9  dispatched  to  all  sta- 
tions a  detailed  explanation  of  the 
requirements  of  the  regulation 
(Sec.  164.06)  which  became  effec- 
tive July  1.  The  manner  in  which 
the  station  licensee  or  his  agent 
shall  certify  the  service  records  of 
operators,  in  order  to  enable  them 
to  qualify  for  renewal  of  their  cer- 
tificates, is  clearly  set  forth.  Chief 
engineers  of  stations  who  do  not 
actually  qualify  by  virtue  of  prac- 
tical transmitter  operation,  under 
the  rules,  will  not  be  accorded 
onerator's  licenses  under  the  rules. 
The  text  of  the  statement  may  be 
procured  from  the  FCC. 


CBC  Rules  Published 

CANADIAN  Broadcasting  Corp.  has 
issued  in  booklet  form  its  latest  regu- 
lations under  the  title  Statement  of 
Policy  With  Respect  to  Controversial 
Broadcasting  [BROADCASTING,  July  15], 
and  is  distributing  the  booklet  to  broad- 
casters, newspapers  and  advertisers. 


THE  U.  S.  Patent  Office  on  Aug.  8 
issued  Patent  No.  2.168.5G6,  covering 
a  television  system,  to  Dr.  Alfred  N. 
Goldsmith.  New  Y'ork  consulting  en- 
gineer. On  the  same  day  it  issued  a 
patent.  No.  2.168,326.  covering  an  au- 
tomatic tuning  system  and  apparatus, 
to  Arthur  A.  Collins,  of  the  Collins 
Radio  Co.,  Cedar  Rapids,  la. 


ffllOM  "blood-and-thunder"  drama  to  a  lilting 
tune — the  needs  of  modern  radio  networks  are  many 
and  varied.  They  present  tough  problems  to  the 
sound  engineer. 

Within  the  Bell  Telephone  System,  special  circuits 
have  been  developed  to  link  the  nation's  radio 
stations.  The  most  modern  equipment  and  trained 
supervisors  stand  guard  over  sound  throughout  net- 
work transmission. 

And  the  work  goes  on.  The  Bell  Telephone  Labora- 
tories are  constantly  striving  to  improve 
the  facilities  and  service  the  telephone 
industry  offers  to  the  radio  industry. 
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ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 


JULY  29  TO  AUGUST  11,  INCLUSIVE 


Decisions  .  .  . 


JULY  31 

WPG,  Atlantic  City;  WMFF,  Platts- 
burg,  N.  Y.  :  NEW,  Moody  Bible  Inst. 
Radio  Station,  Chicago — Oral  argument  set 
9-14-39. 

AUGUST  1 

NEW,  Central  Bcstg.  Corp.,  Worcester, 
Mass. — Dismissed  with  prejudice  applic. 
CP  1500  kc  100-250  w  at  request  of  ap- 
plicant. 

NEW,  Hannibal  Bcstg.  Co.,  St.  Louis — 
Denied  as  in  default  applic.  CP  1310  kc 
100  w  unl. 

MISCELLANEOUS— KARK,  Little  Rock, 
granted  license  increase  N  to  1  kw  direc- 
tional;  KWFT,  Wichita  Falls,  Texas, 
granted  license  new  station  620  kc  250 
w-1  kw  unl.  ;  WPIV,  Petersburg,  Va., 
granted  mod.  CP  trans.,  studio  sites ; 
WJNO,  W.  Palm  Beach,  Fla.,  granted  CP 
new  equip. ;  W6XAO,  Don  Lee  Bcstg.  Sys- 
tem, Los  Angeles,  granted  CP  change  tele- 
vision site  etc.  ;  WFBR,  Baltimore,  granted 
license  aux.  trans. ;  WLW,  Cincinnati, 
granted  license  for  equip,  changes  ;  WMAN, 
Marinette,  Wis.,  granted  mod.  CP  new 
station   re  antenna,  studio  sites. 

AUGUST  5 
MISCELLANEOUS  —  WMC,  Memphis, 
granted  extension  temp.  auth.  5  kw  N ; 
NEW,  Thomas  W.  Watson,  Endicott,  N.  Y., 
granted  intervention  applic.  WSPR,  Spring- 
fiield  ;  KGHF,  Pueblo,  Col.,  dismissed  with 
prejudice  applic.  move  trans.,  increase 
power,  new  radiator;  WXYZ,  Detroit,  dis- 
missed without  prejudice  applic.  CP  5  kw 
D  &  N. 

AUGUST  8 
-APPLICATIONS  GRANTED: 

NEW,  Hiawathaland  Bcstg.  Co..  Sault 
Ste.  Marie,  Mich. — CP  1200  ke  100-250  w 
unl. 

NEW,  Travelers  Bcstg.  Service  Corp., 
Hartford — CP  high-freq.  1  kw  unl. 

WMBI,  Chicago — Vol.  assignment  li- 
cense to  Moody  Bible  Institute  of  Chicago. 

NEW,  WOKO  Inc.,  Albany— CP  fac- 
simile,  25050  kc.  conditionally. 

KNOW,  Austin,  Tex. — CP  move  trans., 
new  equip.,  increase  D  to  250  w. 

Albany— Exp.    auth.  facsimile 
1430  kc  2-5  a.  m. 

WTAG,  Worcester,  Mass.  —  CP  new 
equip.,  directional  antenna,  increase  D  to 
5  kw. 

WSAV,  Savannah,  Ga. — Granted  vol.  as- 
sign. CP  to  WSAV  Inc.,  new  station  1310 
kc  100  w  unl. 

WHAI,  Greenfield,  Mass. ;  WJLS,  Beck- 
lf?A.J^-  WLVA,    Lynchburg.    Va. ; 

WBLK,  Clarksburg,  W.  Va. ;  KTOK  Ok- 
lahoma City ;  WACO.  Waco,  Tex. ;  WLAK 
Lakeland,  Fla.  ;  WSJS,  Winston-Salem,  N. 
C. ;  WLBC,  Muncie,  Ind.  ;  WEMP,  Mil- 
waukee ;  WCLO,  Janesville,  Wis.  ;  WSBC 
Chicago;  WEBR,  Buffalo — Granted  mod 
hcense  to  increase  N  to  250  kc. 

^^^•r  ^]resno,  Cal.— Extension  facsimile. 

NEW  Yuma  Bcstg.  Co..  Yuma,  Ariz.— 
Granted  CP  1210  kc  100-250  w  unl. 

KHBG,  Okmulgee,  Okla. — Granted  auth. 
transfer  control  to  Mrs.  Lucille  Buford, 
Paschel  Buford,  Mrs.  S.  P.  Ross,  Sam  W. 
Ross. 

WXYZ,  Detroit — Granted  CP  new  equip., 
antenna,  increase  D  to  5  kw. 

WBHP,  Huntsville,  Ala. — Temporary  ex- 
tension license. 

WALA,  Mobile,  Ala. — Granted  CP  change 
trans,  site,  radiator,  increase  N  to  1  kw 

SET  FOR  HEARING— NEW,  Spring- 
field Radio  Service,  Springfield,  O.,  CP 
780  kc  250  w  D;  WROL,  KnoxvUle,  CP 
move  trans.,  new  equip.,  antenna,  change 
1310  kc  100-250  w  to  620  kc  500  w-1  kw 
directional  N;  KABC,  San  Antonio,  CP 
move  trans.,  new  equip.,  radiator,  change 
1420  kc  100-250  w  to  630  kc  1-5  kw  • 
WGAN,  Portland,  Me.,  CP  new  equip., 
change  640  kc  500  w  ltd.  to  1390  kc  1-5 
kw  unl.,  directional  N. 

MISCELLANEOUS— WPG,  New  York, 
denied  dismissal  of  WQXR  exceptions ; 
NEW,  Frey  &  Greever,  Logan,  W.  Va., 
granted  auth.  take  depositions ;  KGDE, 
Fergus  Falls,  Minn.,  granted  CP  new 
equip.  ;  NEW,  Edwin  H.  Armstrong,  New 
York,  granted  CP  high-freq.  portable ; 
KCKN,  Kansas  City,  granted  CP  new 
equip. ;  WWSW,  Pittsburgh,  granted  CP 
trans,  site,  radiator ;  WIOD-WMBF,  Mi- 
ami, granted  CP  change  equip. ;  WCLS, 
Joliet,  111.,  granted  CP  move  trans,  studio, 
change  equip.,  new  radiator ;  WDAS,  Phil- 
adelphia, granted  mod.  CP  new  auxiliary 
equipment ;  KWKH,  Shreveport,  La", 
granted  mod.  spec.  auth.  change  equip. ; 
WISE,  Asheville,  N.  C,  granted  mod.  CP 
trans.,  studio  sites,  change  equip. ;  KPAC, 
Port  Arthur,  Tex.,  granted  m  -d.  CP  new 


equip.,  change  antenna ;  KYCA,  Prescott, 
Ariz.,  reissued  CP  1500  kc  100-250  w  unl., 
in  accordance  with  court  decision  ;  WOMI, 
Owensboro,  Ky.,  denied  rehearing  of  ac- 
tion 6-21-39  denying  mod.  license  to  1200 
kc  100-250  w  unl.  ;  NEW,  Summit  Radio 
Corp.,  Akron,  granted  supplemental  peti- 
tion for  reconsideration  of  action  5-11-38 
in  denying  applic.  Summit  Radio  Corp., 
revoked  that  order,  and  adopted  order 
granting  applic.  CP  1530  kc  1  kw  unl.  ; 
NEW,  Publix  Banford  Theatres,  Ashe- 
ville, N.  C,  remanded  for  further  hearing 
applic.  CP  1430  kc  1  kw  unl.,  directional 
N ;  KEHE,  Los  Angeles,  granted  petition 
to  change  call  letters  to  KECA ;  KFOX, 
Long  Beach,  Cal.,  retired  to  closed  files 
applic.  CP  increase  power  ;  WBAX,  Wilkes- 
Barre,  Pa.,  dismissed  applic.  transfer  li- 
cense to  Stenger  Bcstg.  Corp.  because  it 
is  not  signed  by  assignor. 

AUGUST  9 
MISCELLANEOUS  —  WBBM.  Chicago  ; 
KFAB,  Lincoln,  Neb. — Granted  extension 
temp.  auth.  simuL,  non-synchron  to  9-7-39  ; 
NEW,  Bellingham  Bcstg.  Co.  and  KVOS, 
Bellingham,  Wash.,  order  assigning  Payne 
to  preside  at  hearing  amended  to  assign 
George  B.  Porter  if  Payne  cannot  be  pres- 
ent ;  KGVO,  Missoula,  Mont.,  dismissed 
with  prejudice  applic.  mod.  license  to 
change  operating  assignment. 

AUGUST  10 
MISCELLANEOUS  —  KFRU,  Columbia, 
Mo.,  granted  motion  withdraw  without 
prejudice  applic.  mod.  license ;  KMMJ,  Clay 
Center,  Neb.,  granted  motion  dismiss  with- 
out prejudice  applic.  CP  increase  power. 


Proposed  Decisions  .  .  . 

AUGUST  8 

WGRC,  New  Albany,  Ind. — Denied  ap- 
plic. change  1370  kc  250  w  D  to  880  kc 
250  w  unl. ;  NEW,  Gateway  Bcstg.  Co., 
Louisville,  denied  CP  880  kc  500  w  unl. 

WMBR,  Jacksonville,  Fla.— Denied  auth. 
change  1370  kc  100-250  w  to  1120  kc  500 
w-1  kw  unl. 

NEW.  WJMS  Inc.,  Ashland,  Wis.  — 
Granted  CP  1370  kc  100  w  unl. 

Applications  .  .  . 

AUGUST  2 

NEW,  NBC,  New  York — CP  high-freq. 
42600  kc  1  kw  A-3  and  special  emission. 

NEW,  BeU  Telephone  Labs.,  Whippany, 
N.  J. — CP  developmental  station  43200  kc 
5  kw  special  emission. 

NEW,  Cincinnati  Times-Star  Co.,  Cin- 
cinnati—CP facsimile. 

WKBZ,  Muskegon,  Mich.  ;  WTMA, 
Charleston,  S.  C.  :  WEED,  Rocky  Mount, 
N.  C.  ;  WAML,  Laurel,  Miss. ;  WIL,  St. 
Louis ;  KBND.  Bend,  Ore.  ;  KSRO,  Santa 
Rosa,  Cal. ;  KVEC,  San  Luis  Obispo,  Cal. 
■ — Mod.  license  to  250  w  unl. 

KGHF,  Pueblo,  Col. — CP  new  antenna, 
move  trans. 

WCNC,  Elizabeth  City,  N.  C— Mod.  CP 
re  antenna,  new  trans.,  studio. 

NEW,  Symons  Bcstg.  Co.,  Spokane — CP 
facsimile. 

KDYL,  Salt  Lake  City— Mod.  license  to 
5  kw  unl. 


WHEN  RADIO  SELLS  LIVESTOCK 

Kalamazoo  Auction  Prospers  as  Result  of 
 Actual  Broadcast  From  the  Scene  


BUYERS  in  larger  numbers  are  coming  to  the  Kalamazoo  Livestock 
Sales  Co.  auctions  since  they  are  broadcasting  on  WKZO  under  spon- 
sorship of  Charles  Knappen  Milling  Co. 


By  JOHN  W.  O'HARROW 

WKZO,  Kalamazoo,  Mich. 

OFFICIALS  of  the  Kalamazoo, 
Michigan,  Livestock  Sales  Co.  have 
discovered  that  radio  can  do  the 
job  of  selling  cattle,  sheep,  swine 
and  horses. 

Though  there  are  seats  for  400 
at  the  livestock  amphitheatre  in 
Paddy  Miller  road,  just  southeast 
of  Kalamazoo,  broadcasts  of  the 
auction  sale  held  each  Thursday 
afternoon  have  put  the  farmers 
and  townf  oiks  o  f  Southwestern 
Michigan  at  the  ringside.  At  the 
conclusion  of  each  sale,  a  WKZO 
announcer  unscrambles  the  jargon 
of  Auctioneer  Earl  France,  giving 
the  seller,  the  buyer  and  purchase 
price  of  the  sale. 

In  its  job  for  the  Livestock  Sales 
Co.,  WKZO  has  established  three 
important  points: 

1.  That  livestock  can  be  sold  by 
radio  broadcasts. 


2.  That  such  a  broadcast  pro- 
vides a  guaranteed  circulation, 
making  the  program  effective  for 
its  sponsor. 

3.  That  a  valuable  service  can 
be  rendered  to  a  specific  group  of 
listeners  by  a  radio  station. 

Prices  Are  Up 

Under  E.  G.  Read  as  manager, 
the  Kalamazoo  Livestock  Sales  Co., 
serves  stock  breeders  and  buyers, 
taking  its  commission  on  the  sales. 
The  auctioneer  swings  into  action 
at  3  o'clock  each  Thursday  after- 
noon. Under  sponsorship  of  the 
Charles  Knappen  Milling  Co.  of 
Augusta  and  Richland,  sales  are 
broadcast  from  5:30-5:45  p.m. 

After  these  broadcasts  were 
started,  attendance  at  the  sales  in- 
creased 40%  during  normally  slow 
months.  Within  seven  weeks  after 
the  start  of  the  radio  programs, 
the  company  paid  its  first  dividend. 


AUGUST  4 

NEW,  Old  Colony  Bcstg.  Co.,  Brockton, 
Mass. — CP   1160  kc  500  w  D. 

WSYB,  Rutland,  Vt. — CP  increase  100 
to  250  w. 

WFBR,  Baltimore — Mod.  license  to  5  kw 
unl.  directional,  change  antenna. 

WFDF,  Flint,  Mich. — CP  new  trans., 
directional  antenna,  increase  to  1  kw, 
change  1310  to  880  kc,  move  trans. 

WCAX,  Burlington,  Vt. ;  WMBH.  Joplin, 
Mo.  ;  KCKN,  Kansas  City ;  WCBM,  Balti- 
more ;  KPLC,  Lake  Charles,  La. ;  KOCY, 
Oklahoma  City ;  WAYX,  Waycross,  Ga. ; 
WEBQ,  Harrisburg,  111. — Mod.  licenses  to 
250  w  unl. 

WKZO,  Kalamazoo — Mod.  CP  to  1  kw 
unl.,  directional  N. 

KTBC,  Austin,  Tex. — License  new  sta- 
tion. 

WGTM,  Wilson,  N.  C— Mod.  license  to 
100   w  unl. 

WCBD,  Chicago — Mod.  license  to  1040 
kc  D. 

KGVO,  Missoula,  Mont. — ^Mod.  license  to 
5  kw  unl..  950  kc. 

KOL,  Seattle — Mod.  license  to  5  kw 
unl. 

KTUC,  Tucson,  Ariz.— Vol.  assign,  li- 
cense to  Tucson  Bcstg.  Co. 

AUGUST  9 

NBC,  New  York — Extension  auth.  trans- 
mit to  Canada. 

WABY,  Albany,  N.  Y. ;  WNBF,  Bing- 
hamton,  N.  Y. ;  WMFF,  Plattsburg,  N. 
Y.  :  WBEO,  Marquette,  Mich. ;  WEST, 
Easton,  Pa.  ;  WGAL,  Lancaster.  Pa. ; 
WKBO,  Harrisburg,  Pa. ;  WNOE,  New  Or- 
leans ;  KFRO,  Longview,  Tex.;  WBBZ. 
Ponca  City,  Okla. ;  KELO,  Sioux  Falls,  S. 
D. ;  KXRO.  Aberdeen,  Wash.— Mod.  licen- 
ses to  250  w  D  &  N. 

NEW,  Worcester  Bcstg.  Corp.,  Worces- 
ter, Mass. — CP  1500  kc  100-250  w  unl. 

WEXL,  Royal  Oak,  Mich. — CP  new 
trans.,  increase  50  to  250  w,  new  antenna. 

WLW,  Cincinnati — CP  change  trans. 

NEW,  Arlington  Bcstg.  Corp.,  Arling- 
ton. Va. — CP  1420  kc  250  w  unl. 

WING,  Dayton,  O. — License  for  increase 
power  etc. 

KFPW,  Fort  Smith,  Ark. — CP  change 
equip.,  new  antenna,  change  1210  to  1370 
kc,  amended  to  250  w  unl.,  new  trans., 
move  trans,  site. 

KWFT,  Wichita  FaUs,  Tex. — CP  new 
trans.,  directional  antenna,  increase  250 
w-1  kw  to  5  kw. 

KFDA,  Amarillo,  Tex. — License  new  sta- 
tion. 

KVAK,  Atchison,  Kan. — License  new 
station. 

WDAF,  Kansas  City — Mod.  license  to  5 
kw  N  &  D. 

NEW,  Worcester  Bcstg.  Corp.,  San 
Diego — CP  1430  kc  1-5  kw  unl.,  asks 
KECA  facilities. 

KFVD,  Los  Angeles — ^Mod.  license  to 
unl.,  500  w-1  kw,  amended  to  990  kc. 

AUGUST  11 

WSNJ,  Bridgeton,  N.  J. ;  WGH,  New- 
port News,  Va. ;  WMBS,  Uniontown,  Pa.  ; 
WATL,  Atlanta;  WPAX,  Thomasville, 
Ga. ;  WJBL,  Decatur,  111.  ;  WHFC,  Cicero, 
111. ;  WIBU,  Povnette,  Wis.  ;  KFAM,  St. 
Cloud,  Minn.  ;  KPFA,  Helena,  Mont. ; 
KWYO,  Sheridan,  Wyo. — Mod.  licenses  to 
250  w  D  &  N. 

NEW,  Midland  Bcstg.  Co.,  Kansas  City 
■ — CP  television  (resubmitted). 

KFBB,  Great  Falls,  Mont. — Mod.  license 
to  5  kw  N  &  D. 

KVI,  Tacoma,  Wash. — Mod.  license  to  5 
kw  N  &  D. 


The  program  has  not  only  done  a 
big  job  for  its  sponsor  in  featuring 
agricultural  implements,  but  has 
boosted  prices  generally  for  the 
livestock  sold. 

When  the  livestock  company  was 
incorporated  in  September,  1936, 
$12,000  was  subscribed.  Forrest 
Weinberg  of  Vicksburg  is  presi- 
dent; Wendell  Locke  is  vice-presi- 
dent and  Garrett  VanHaaften  is 
treasurer.  The  secretary  is  Earl  S. 
Weber,  manager  of  the  Kalamazoo 
Chamber  of  Commerce. 

WKZO  programs  have  aided  in 
stabilizing  the  livestock  market 
within  a  radius  of  25  miles  of 
Kalamazoo  and  city  buyers  are  be- 
ing attracted  as  well  as  meat  pack- 
ers in  Kalamazoo  and  nearby  cities. 
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New  Business 

IWHEATEXA  Co..  Rahway,  N.  J. 
(cereal),  on  Oct.  7  starts  Hilda  Hope, 
M.D.  on  17  NBC  stations  (split  Red 
network).  Sat.,  11 :30-noon.  Agency: 
Compton  Adv,,  N.  Y. 

Y.  La  ROSA  &  Sons.  Brooklyn  (mac- 
nroui ) .  on  Oct.  31  starts  unnamed  mu- 
sical series  on  3  MBS  stations,  Tues., 
S-S  :3()  p.  m.  Agency  :  Commercial  Ra- 
dio Service,  N.  Y. 

iMALTEX  CEREAL  Co..  Burlington, 
Vt.  (Maltex),  on  Sept.  25  starts  Uncle 
\j)oii  for  22  weeks  on  4  MBS  stations, 
jMon..  Wed..  Fri..  5:30-5:45  p.  m. 
i;Agency :  Samuel  C.  Croot  Co.,  N.  Y. 

CALIFORNIA  FRUIT  Growers  Ex- 
change. IjOS  Angeles  (  Sunkist  prod- 
ucts ) .  on  Oct.  30  starts  for  .52  weeks 
a  thrice-weekly  quarter-hour  program 
on  31  CBS  stations,  Mou.,  Wed.,  Fri.. 
C.  :1.5-(i:30  p.  m.  (EST).  Agency:  Lord 
&  Thomas.  Los  Angeles. 

SOFENZ  SALES  Corp.,  Los  Angeles 
(cosmetics),  on  Aug.  3  started  for  13 
weeks  participation  in  Early  Morning 
Xeicx  on  16  Don  Lee  network  stations 
(KH.T  KGB  KFXM  KPMC  KVOE 
KXO    KVEC    KDB    KFRC  KQW 
iKIEM  KHSL  KVCV  KTKC  KDOX 
IlKYOS).  Thurs..  7:45-8  a.  m.  Agency: 
I  Richard  F.  Connor  Adv.,  Manhattan 
Beach.  Cal. 

jLmILES  LABORATORIES,  Elkhart, 
find.  (Alka-Seltzer),  on  Sept.  25  starts 
I  Alec  Templeton  Time  on  52  NBC-Red 
I  stations,  Mon.,  9  :30-10  p.  m.  Agency  : 
ji  Wade  Adv.  Agency,  Chicago. 

'!  PROCTER  &  GAMBLE  Co.,  Cincin- 
;  nati  (Teel),  on  Sept.  8  starts  Prof. 
,  Quiz,  Fri.,  7 :30-8  p.m.  on  53  CBS 
■  stations.  It  is  understood  that  Knick- 
ii  eriocker  Playhouse  which  left  the  air 
Aug.  9  after  running  on  59  CBS  sta- 
tions may  return  in  the  fall  on  CBS. 
Agency :  H.  W.  Kastor  &  Sons  Adv. 
I  Co.,  Chicago. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Drene),  on  Sept.  12  resumes 
Jimmie  Fidler  on  60  CBS  stations, 
Tues.,  7:15-7:30  p.m.  (rebroadcast 
11:15-11:30  p.m.).  The  same  show  on 
NBC-Red  last  year  for  Teel  and 
Drene  will  not  be  renewed.  Agency : 
H.  W.  Kastor  &  Sons  Adv.  Co..  Chi- 
cago. 

DELAWARE.  LACKAWANNA  & 
WESTERN  COAL  Co.,  New  York 
(Blue  Coal),  on  Sept.  24  resumes  The 
Shadow,  on  15  MBS  stations,  Sun., 
4:30-5  p.  m.  (repeat,  5:30-6  p.  m.). 
Agency :  RuthraufE  &  Ryan,  N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
(Postum),  on  Aug.  28  resumes  Lum 
(t  Ahner  on  55  CBS  stations,  Mon., 
Wed..  Fri.,  7:15-7:80  p.  m.  Agency: 
Young  &  Rubieam,  N.  Y. 


"The  Crystal  Specialists  Since  1925" 

SCIENTIFIC 
LOW  TEMPERATURE 
ICO-EFFICIENT  CRYSTALS 


Approved  by  FCC 
Two  for  $75.00 


$40 


Each 


Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


[VICE 


124  JACKSON  AVENUE 
University  Park 
HYATTSVILLE,  MARYLAND 


A  MONTREAL  reunion  was  held 
by  Roy  C.  Witmer,  NBC  vice-pres- 
ident in  charge  of  sales,  and  R.  M. 
(Reg)  Brophy,  former  NBC  sta- 
tion relations  manager,  who  now  is 
general  manager  of  Canadian  Mar- 
coni, operating  CFCF,  Montreal. 
The  locale  was  the  famous  Ca- 
nadian Seignory  Club. 

PURITY  BAKERIES  Corp.,  Chi- 
cago (Taystee  bread),  on  Oct.  16 
starts  Smiling  Ed  McConnell  on  18 
CBS  stations,  Mon.  thru  Fri.,  4:45- 
5  p.m.  Agency :  Campbell  -  Mithun, 
Minneapolis. 

LEVER  BROS.  Co.,  Cambridge, 
Mass.  (Lux),  on  Sept.  11  resumes 
Lux  Radio  Theatre  on  62  CBS  sta- 
tions, Mon.,  9-10  p.  m.  Agency :  J. 
Walter  Thompson,  N.  Y. 

Renewal  Accounts 

EMERSON  RADIO  &  Phonograph 
Co.,  New  York  (portable  receivers), 
on  Sept.  5  renews  Elliott  Roosevelt's 
America  Looks  Ahead  on  35  MBS 
stations,  Tues.,  Thurs.,  Sat.,  7 :15- 
7  :30  p.  m.  Agency  :  Grady  &  Wagner, 
N.  Y. 

AXTON-FISHER  TOBACCO  Co., 
Louisville  (Twenty  Grand  cigarettes) , 
on  Aug.  7  renewed  for  four  weeks 
Captain  Heme  on  3  MBS  stations, 
Mon.,  Wed.,  and  Fri.,  7  :15-7  :30  p.  m., 
and  Tues.  and  Thurs.,  7  :30-7  :45  p.  m. 
Agency  :  McCann-Erickson,  N.  Y. 

Network  Changes 

.1.  B.  WILLIAMS  Co.,  Glastonbury, 
Conn.  (Glider  shaving  cream),  on  Aug. 
14  shifts  True  or  False  on  43  NBC- 
Blue  stations,  Mon.,  from  10-10 :30 
p.  m.  to  8:30-9  p.  m.  On  Sept.  25 
program  will  be  recorded  and  repeated 
on  Pacific  Blue,  midnight-12  :30,  with 
a  special  delayed  broadcast  on  WTIC, 
Hartford,  Sat.,  7  :30-8  p.  m.  Agency : 
.1.  Walter  Thompson  Co.,  N.  Y. 

RCA,  New  York  (radios,  phonographs, 
records),  on  Aug.  14  shifted  Magic 
Key  of  RCA  on  85  NBC-Blue  stations, 
Mon..  from  8:30-9:30  p.  m.  to  9-10 
p.  m.  Direct. 

MENNEN  Co.  and  Bathasweet  Corp., 
beginning  on  CBS-Pacific  Oct.  16,  will 
feature  Bob  Garred,  not  Bob  Carter 
as  i)reviously  reported. 

PEXN  TOBACCO  Co.,  Wilkes-Barre, 
Pa.  (Kentucky  Club  tobacco),  on 
Oct.  5  shifts  Vox  Pop  from  NBC-Red, 
Sat.,  9-9  :30  p.  m.  to  50  CBS  stations, 
Thurs.,  7:30-8  p.  m.  Agency:  Ruth- 
rauff  &  Ryan,  N.  T. 


Replacing  Rudy  Vallee 

WHEN  Standard  Brands,  New  York, 
and  Rudy  Vallee  terminate  their  con- 
tract on  Sept.  28  for  the  Royal  Gela- 
tin Hour  on  NBC-Red,  the  8-9  Thurs- 
day evening  period  will  be  shared  be- 
tween One  Man's  Family,  half-hour 
program  for  Tender  Leaf  Tea,  and 
another  half-hour  show,  which  J. 
Walter  Thompson.  New  York,  the 
agency  in  charge,  is  now  arranging. 


GENERAL  FOODS  Corp.,  New 
York,  on  Sept.  5  will  shift  the  prod- 
uct promoted  on  the  We,  The  People 
program  back  to  Sanka  coffee  after  a 
15-week  summer  promotion  for  Jell-O 
ice  cream  products.  Program  is  heard 
on  64  CBS  stations.  Tuesdays,  9  to 
9 :30  p.m.,  placed  by  Young  &  Rubi- 
eam, New  York. 


N.  Y.  Net  Rate  Card 

RATE  CARD  No.  1  has  been  is- 
sued by  the  New  York  Broadcast- 
ing System,  new  regional  network 
which  will  begin  operations  Sept. 
5  [Broadcasting,  Aug.  1].  Card 
lists  nine  stations,  with  an  evening 
hour  rate  of  $1,313.75  for  the  com- 
plete network  and  a  daytime  hour 
rate  of  $712.50.  Card  shows  dis- 
counts of  2%%  for  13  to  25  times; 
5%  for  26  to  51  times  and  71/2% 
for  52  times  or  more.  Transcrip- 
tions of  five  minutes  or  more  will 
be  accepted  without  extra  charge. 
Carl  Caiman,  general  manager  of 
WINS,  New  York,  key  station  of 
the  group,  is  vice-president  and 
general  manager  of  the  network, 
and  Ed  Lennon,  sales  manager  of 
WINS,  will  have  the  same  posi- 
tion with  the  regional  group.  Card 
states  that  although  the  territory 
in  which  the  stations  are  located 
contains  "but  16%  of  the  land  area 
of  the  State,  it  includes  84%  of  the 
State's  population." 


WBLK,  WGKV  Join  NBC 

WBLK,  Clarksburg,  W.  Va.,  and 
WGKV,  Charleston,  W.  Va.,  will 
join  NBC  on  Sept.  24,  bringing  the 
total  of  NBC  affiliates  to  174.  Sta- 
tions, optional  Red  or  Blue,  are  of- 
fered together  a  network  rate  of 
$140  per  evening  hour.  WBLK  op- 
erates full  time  with  250  watts  on 
1370  kc.  WGKV,  now  under  con- 
struction, will  operate  full  time 
with  100  watts  on  1500  kc. 


MBS  Co-ops  Return 

COOPERATIVELY  sponsored  by 
local  advertisers.  The  Show  of  the 
Week  will  return  to  MBS  on  Sept. 
25  in  the  same  Sunday  spot  as  last 
year,  6:30-7  p.m.  Norman  Living- 
stone and  C.  J.  Thornquist  of  Red- 
field-Johnstone,  New  York,  agency 
in  charge  of  the  program,  are  now 
on  tour  lining  up  sponsors,  many  of 
which  participated  last  year.  Num- 
ber of  stations  and  names  of  spon- 
sors are  not  yet  available.  Ernest 
Chappell  will  m.c.  the  program. 
The  "Band  of  the  Week",  and 
"Song  of  the  Week"  will  be  fea- 
tured. The  agency  is  also  arrang- 
ing the  cooperative  program  Let's 
Go  Hollywood,  a  musical  varietv 
show,  to  start  Sept.  29  on  MBS, 
Fridays,  10-10:30  p.m.  Sponsors 
and  stations  have  not  been  released. 


Radio  'Clipping  Bureau' 

EXPANSION  of  its  clipping  bureau 
operations  to  include  news  broadcasts 
and  features  was  announced  Aug.  14 
by  Burelle's  Press  Clipping  Bureau 
Inc.,  of  New  York.  Through  corre- 
spondents, the  service  will  include  cov- 
erage of  business  and  finance,  poli- 
tics, local,  regional,  national  and  for- 
eign digests  and  special  recordings. 
.John  T.  Parkerson,  former  business 
manager  of  Transradio  Press,  will 
head  the  new  radio  service. 


•  more  than  300 
broadcasting  stations 
emploq  C.  R.  E.  I.  men 

^  The  marked  success  of  CREI  trained 
men  in  every  branch  of  radio  is 
Indicative  of  the  type  of  men  and 
type  of  training  we  are  proud  to 
offer  to  this  progressive  industry. 
The  men  who  will  carry  on  "to- 
morrow" must  be  equipped  with 
the  ability  to  "know  how,  and 
why."'  Our  record  to  date,  we 
believe,  is  in  step  with  this  aim. 
Our  new  booklet,  just  off  the  press, 
explains  in  detail. 

CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Dept.B-8  3224- 1 6th  St.,  N.W.,  Wash.,D.C. 


........ 

Police  and  Broadcast  Engineers  will  find  the  type  M02 
holder,  complete  with  Bliley  High  Frequency  Quartz 
Crystal,  well  suited  for  long  periods  of  rigorous  service 
in  all  types  of  mobile  and  portable  transmitters.  A 
unique  spring  design  maintains  positive  pressure  while 
preventing  undesirable  electrode  movement  under  severe 
vibration  or  shock.  Catalog  G-10  contains  complete 
information — -write  for  your  copy. 


BLILEY  ELECTRIC  COMPANY 

UNION  STATION  BUILDIN6  ERIE,  PA. 
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A(etckandi±in^  &  J^tomotlon 

Longest  Wire — Rider — Lights  of  Neon — Smoker's 
Gadget — Frisco  Lingo — Rangerites 


Des  Moines'  Pride 

LARGEST  telegram  ever  sent 
from  Des  Moines  went  to  Bob  Fel- 
ler during  the  recent  All-Star 
Game  in  New  York  after  Gene 
Shumate,  sports  commentator  of 
KSO-KRNT,  Des  Moines,  gathered 
the  names  of  1,812  listener-fans 
who  wired  their  congratulations 
and  best  wishes  to  Feller,  whose 
home  is  in  Van  Meter,  la.,  a  small 
town  near  Des  Moines.  For  three 
days  Shumate  asked  listeners  to 
send  their  greetings,  using  the 
stunt  as  promotion  for  the  Wheat- 
ies-Socony-Vacuum  baseball  broad- 
casts carried  by  WNAX,  KFAB, 
KMA  and  KENT. 

Store  Promotion 

USING  three  quarter-hours  a  week 
on  WPTF,  Raleigh,  N.  C,  the  local 
Charles  Stores  Co.  is  promoting  its 
new  store  with  The  Charles  Sun 
Dial,  featuring  recordings,  time 
signals  and  special  bargains 
tagged  "Today's  Radio  Specials". 
Tying  in  with  the  program,  the 
store  points  out  the  specials  on  the 
shelves  and  tables  with  arrows 
carrying  the  same  legend,  and  also 
promotes  the  show  with  window 
cards  inviting  customers  and  pass- 
ersby  to  listen  to  the  program. 

*  *  * 

Benny  the  Baker 

DRESSED  in  a  regulation  Co- 
lonial Baking  Co.  uniform,  Benny 
Craig,  sports  announcer  of  KARK, 
Little  Rock,  Ark.,  who  handles  the 
bi-oadcasts  of  the  Little  Rock  Trav- 
elers baseball  games  sponsored  by 
Colonial,  regularly  rides  with  the 
drivers  in  the  firm's  trucks  and 
visits  with  grocerymen  during  de- 
liveries, talking  over  baseball  in 
general  with  them.  Colonial  re- 
cently signed  to  sponsor  broadcasts 
of  the  Travelers'  out-of-town  games 
on  KARK  during  the  1940  season. 

Blanchard  on  Etiquette 

INSTRUCTIONS  in  the  proper 
technique  of  eating  Wheaties  and 
bananas,  in  the  form  of  mimeo- 
graphed copies  of  a  script  on  that 
subject  used  on  one  of  his  broad- 
casts by  Sportscaster  Lowell  Blan- 
chard, are  offered  listeners  by 
WNOX,  Knoxville,  to  promote  the 
Wheaties-sponsored  baseball  broad- 
casts handled  on  the  station  by 
Blanchard. 

TSN's  Neon  Signs 
TEXAS  State  Network  special 
events  announcers  are  promoting 
the  network  with  portable  neon 
signs,  a  small  one  bearing  the  net- 
work insignia  and  the  words, 
"Texas  State  Network",  and  a 
larger  one  of  the  same  design  but 
bearing  also  the  words,  "On  the 
Air",  which  is  used  during  the 
broadcast  only. 

*  * 

Picture  Jacket 

OFFSET  PRINTED  pictorial  cov- 
er, with  photos  of  various  phases 
of  station  activities,  has  been 
adopted  by  WKY,  Oklahoma  City, 
for  its  weekly  program  listings. 
The  mimeographed  schedule  for 
each  week  includes  the  date,  which 
shows  through  a  die-cut  space  in 
the  cover. 


Beverage  Boosting 

AMERICAN  BEVERAGE  Corp., 
Brooklyn,  is  making  New  York 
theatre  audiences  conscious  of  its 
two  radio  programs,  Benay  Venuta 
on  WOR,  Newark,  Monday  eve- 
nings, and  Name  It  and  Take  It 
on  WJZ,  Friday  afternoons.  First 
program,  a  musical  show,  is  broad- 
cast from  the  stage  of  the  Para- 
mount Theatre  in  Brooklyn.  Ed 
East,  conductor  of  the  other,  a 
juvenile  audience  participation 
program,  is  presenting  a  theatre 
version  of  the  radio  show,  using 
children  from  the  audience,  in  two 
or  three  movie  houses  daily.  Lobby 
displays  and  marquee  streamers 
are  used  to  announce  the  stage 
shows  and  plug  the  broadcasts  and 
product,  Cel-Ray  tonic.  Advertis- 
ing is  handled  by  Lawrence  C. 
Gumbinner  Adv.  Agency,  New 
York. 

*  *  * 
Display  of  Winners 

TYING  IN  its  Magic  Hour  of 
Music,  heard  nightly  on  KJBS  and 
KQW,  with  the  fact  that  one  of  its 
announcers — Dick  Wynne,  former- 
ly of  KJBS — won  the  annual  Sid- 
ney Garfinkel  Adv.  Agency  Victory 
Trophy,  KJBS  maintained  a  win- 
dow display  in  Sherman,  Clay  & 
Co.,  San  Francisco,  for  several 
weeks.  The  firm,  a  music  company, 
sponsors  the  Magic  Hour  on  the 
two  stations.  The  window  disnlayed 
pictures  of  the  Victory  Trophy 
award  to  Wynne,  chosen  San  Fran- 
cisco's best  announcer;  miniature 
KJBS  towers;  the  trophy  present- 
ed to  Wynne  and  the  station 
trophy  won  by  KJBS. 

❖  *  * 

Bathasweet  Offer 
BATHASWEET  Co.,  sponsor  of  a 
thrice-weekly  15-minute  newscast 
on  WBBM,  Chicago,  recently  made 
a  six-announcement  offer  of  a  sam- 
ple for  a  post  card.  Of  the  requests, 
73%  were  from  Chicago  and  the 
immediate  vicinity.  Requests  re- 
sulting from  the  early  morning 
news  program  were  analyzed  to  de- 
termine the  sex  distribution  of  lis- 
teners and  it  was  found  that  less 
than  0.5%  were  from  men. 


KIRO  Display  Ads 

KIRO,  Seattle,  has  contracted  vdth 
the  Daily  Star,  Seattle  newspaper 
for  405  inches  of  display  space  to 
promote  its  programs,  personali- 
ties and  services.  It  is  running  a 
series  of  advertisements,  five  col- 
umns by  14  inches,  extolling  its 
features.  The  ads  contain  photos 
of  KIRO's  leading  personalities, 
with  a  thumbnail  sketch  of  his  back- 
ground and  a  brief  story  of  the 
programs  in  which  he  appears. 
One-column  ads,  of  various  lengths, 
are  largely  institutional.  The  basic 
copy  theme  of  the  entire  campaign 
centers  around  "Seattle's  Top 
Ranking  Radio  Stars  in  KIRO's 
Friendly  Family". 

Food  From  Grocers 

MEMBERS  of  the  cast  of  Haw- 
thorne House,  snonsored  on  an 
NBC  network  in  the  West  by  Wes- 
son Oil  &  Snowdrift  Sales  Co., 
New  Orleans,  recently  selected  the 
oustanding  food  promotion  pro- 
gram in  the  West,  were  paid  hon- 
ors on  Food  Industries  Day  at  the 
Golden  Gate  International  Expo- 
sition. The  cast  was  entertained  at 
a  banquet  given  in  the  California 
Building  by  the  Retail  Grocers 
Assn.  of  California.  Two  thousand 
food  dealers  attended  the  affair,  at 
which  H.  Jacobs,  president  of  the 
association,  acted  as  toastmaster. 

*  *  * 
Talent  Hunt  Prize 

CAPT.  DOBBSIE'S  Ship  of  Joy 
program,  which  recently  returned 
to  KOMO,  Seattle  and  KHQ,  Spo- 
kane, five  times  a  week,  is  conduct- 
ing a  talent  quest.  One  new  dis- 
covery is  presented  to  the  radio 
audience  each  day.  The  winning 
contestant  will  be  given  a  trip  to 
the  Golden  Gate  International  Ex- 
position at  San  Francisco.  The 
Ship  of  Joy  is  snonsored  on  KOMO 
by  the  Centennial  Flouring  Mills. 

^  ^  4^ 

Smokers'  Friend 

COMBINATION  cigarette  holder 
and  ashtray,  with  cigarettes  rest- 
ing on  springs  that  automatically 
pop  them  up  when  the  cover  is 
turned,  is  being  distributed  as  a 
souvenir  by  WFIL,  Philadelphia. 

*  *  * 
Free  Blades 

J.  B.  WILLIAMS  Co.,  Glaston- 
bury, Conn.,  is  offering  three  shav- 
ing blades  free  with  every  pur- 
chase of  a  35-cent  tube  of  Williams 
shaving  cream  on  its  True  or  False 
program  on  NBC-Blue. 


PEACE  and  harmony  between  the 
local  theatres  and  WBIG,  Greens- 
boro, N.  C,  is  reflected  in  this  lob- 
by display  in  the  National  Theatre 
calling  attention  to  The  Movie 
Round  Table  it  sponsors  weekly  on 
WBIG.  Theatre-goers  are  invited 
to  attend  a  weekly  dinner,  at  which 
during  a  quarter-hour  broadcast 
they  discuss  the  movies. 


Zingo  Prizes 

7-UP  BOTTLING  Co.,  San  Fran- 
cisco (beverages)  recently  signed 
a  39-week  contract  with  KFRC, 
San  Francisco,  for  release  of  a 
weekly  quarter-hour  program  titled 
Zingo.  The  broadcast  is  a  copy- 
righted radio  game  in  which  the 
listening  audience  participates. 
Plays  are  broadcast  entirely  with 
sound-effects  and  the  audience  is 
required  to  describe  the  plot.  There 
are  prizes  for  the  best  answers.  Ac- 
count was  placed  through  Allied 
Adv.  Agencies,  San  Francisco. 
*      *  * 

For  Lone  Ranger  Fans 

YOUNG  members  o  f  the  Lone 
Ranger  Safety  Club,  formed  as 
promotion  for  the  Lone  Ranger  se- 
rial on  WHKC,  Columbus,  0.,  are 
entertained  four  Saturday  morn- 
ings of  the  summer  season  as 
guests  of  the  sponsor.  General  Bak- 
ing Co.,  and  the  station  at  a  two- 
hour  matinee  at  the  local  RKO- 
Palace  Theatre.  Four  episodes  of 
Republic's  "The  Lone  Ranger  Rides 
Again"  serial  are  shown  each  week, 
along  with  color  cartoon  and  comic 
features.  Kids  are  admitted  upon 
showing  their  membership  cards  in 
the  Club  or  their  Lone  Ranger 
badges. 


BROCHURES 


KG  A,  Denver:  Eight-page  illustrated 
folder,  "Linked  Closely." 
WSTR,  Syracuse.  N.  T. :  Thirty-six 
page   booklet.    "WSTR  Personalities 
Album  of  1939",  containing  pictures 
of  WSTR  personnel,  programs,  fea- 
tures, equipment  and  network  stars. 
NBC :    Success    story  brochure, 
"America  Wakes  Up  on  Tuesdays", 
on  Information  Please  program  spon- 
sored on  NBC-Blue  by  Canada  Dry. 
WCOU,    Lewiston,    Me. :  Promotion 
folder  containing  service  and  coverage 
data. 

KFBB,  Great  Falls,  Mont. :  "Mer- 
chandising Report"  containing  graphic 
analysis  of  service  area. 
WNOX.  Knoxville :  Two  direct  mail 
pieces,  "Dollars  Don't  Die  in  the  Sum- 
mer!" and  "Just  a  Stray  Alley  Kit- 
ten". 

CBK.  Watrous,  Sask. :  A  12-page 
booklet  describing  the  new  Canadian 
Broadcasting   Corp.   50   kw.  station. 


Station  KGNC 

WELCOMES  YOU  TO  AMARILLO 

The  Helium  City  .  .  Heart  of  World's  Largest  Natural  Gas  Field: 
Country  of  Famous  Ranches  .        The  Hereford  Capital  of  the  World 


Ofii^  Card 


IS  YOUR 
INVITATION 


To  tune  KGNC.  1410  KC.  Ama- 
rillo's  NBC  station,  for  road  in- 
formation ,  news  and  programs 
you'll  like.  To  visit  this  station 
at  8th  &  Harrison  Streets.  Ama- 
rillo'3  friendly  merchants,  and 
points  of  interest  in  the  Pan- 
handle. Regardless  of  your  needs, 
you'll  find  accommodations  and 
facilities  in  AmarUlo,  second  to 
none. 


REMEMBER,  1410  ON  YOUR  DIAL! 


AMARILLO'S  "friendly  station"  welcomes  tourists  arriving  by  train, 
plane,  bus  or  auto  with  this  card,  calling  attention  to  the  "city  of  friendly 
merchants."  Cards  are  distributed  at  the  chamber  of  commerce,  filling 
stations,  depots  and  plane  terminals  to  all  travelers  and  visitors. 
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IF  EACH  AND  EVERY  FAMILY  IN 
ROCHESTER,  NEW  YORK  - 


all  328,132*  of  them — not  only  listened  to  your  program,  but,  as  a  result  of 
seven  quarter-hour  announcements,  went  out  and  paid  19c  for  your  product, 
sent  in  a  label  together  with  10c  in  cash,  we  think  most  advertisers  would 
feel  that  an  exceptional  job  of  selling  had  been  done.  Yet,  during  the  recent 
week,  that  is  exactly  what  happened  to  an  advertiser  of  WLW. 


On  this  particular  program,  75,757  letters  were  received  addressed  to  WLW. 
Each  reply  contained  actual  proof  of  purchase  and  10c  in  cash. 


These  repUes  were  directed  to  WLW,  yet  the  program  was  broadcast  on  a 
coast-to-coast  NBC  network,  including  fourteen  50,000  watt  stations.  The 
listening  audience  was  simply  asked  to  send  their  replies  to  the  station  to 
which  they  were  listening. 

If  you'd  Uke  to  see  an  actual  breakdown  of  the  facts  and  figures  on  this  specific 
offer,  together  with  a  map  based  on  the  statistical  data,  please 

WRITE  OR  CALL 
TRANSAMERICAN  BROADCASTING 
AND  TELEVISION  CORPORATION 

or 


*Population  figure  from  the  last  census  of  the  United  States,  1930. 

See  the  Crosley  Building  at  the  New  York  World's  Fair 

Selection  of  Rochester  in  the  above  comparison  is  done  purely  on  a  basis  of  its  population 
identity,  and  no  reflection  is  intended  on  the  service  rendered  by  Rochester  Radio  Stations. 


You'll  like  the  Efficient  Versatility  of  this 

RCA  CONTROL  DESK! 


80-A  Desk  with  amplifit  i  .  (.ruiol 
compartment,  doors  opened  show- 
ing easy  accessibility  of  compactly 
installed  amplifier  units. 


THE  new  80-A  RCA  Control  Desk  offers 
broadcasting  stations  a  complete  fac- 
tory wired  and  tested  assembly  of  speech 
input  equipment  for  the  efficient  opera- 
tion of  1,  2  or  3  studios.  The  desk  is  a 
combination  of  the  equipment  usually 
mounted  in  a  rack  and  its  associated  opera- 
tors' console.  Full-sized  components, 
separate  standard  amplifiers  and  double 


FEATURES  OF  80-A 

1  iZrE^r'^  installation 

2  twi  ^f'^^?*^^  facilities  for 

^ior^nrntrotr^-^^p- 

3  fc''^'°?''°'^«'^"chingfor 

4  Auditioning  of  studios,  lines 

oficTswLher-^'^^^--- 

8  S?'^""3^ighfidelitymoni. 
^'""''f.;'\'^«"'lition  system. 
O  ^'.implified  single  studio  W„ 

two-tone  umber  gray  or  black! 

12eurr?'r*^'*  VI  and  plate 
current  meters. 


1 


jack  strips  give  this  desk  the  same  advan- 
tages of  flexible  speech  input  systems 
usually  associated  with  rack  type  instal- 
lations. With  the  80-A  desk  you'll  attain 
a  maximum  of  flexibility  and  fidelity  at  a 
minimum  of  expense. 

Note  the  many  splendid  features  of  this 
desk.  If  you  wish  further  details  write  to  the 
address  below.  No  obligation,  of  course. 


Use  RCA  Tubes  in  your  station  for  quiet,  reliable  performance. 


RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.J.  •  A  Service  of  the  Radio  Corporation  of  America 


w  York:  1270  6th  Ave.  ,  Chicago :  589  E.  Illinois  St.   .  Atlanta :  530  Citizens  &  S.  Bank  Bldg.  .  Dallas :  Santa  Fe  Bidg.  .  San  Francisco :  170  9th  St.  .  Hollywood :  1016  N.  Sycamore  Ave. 
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¥H1 


He  had  the  brutal  features  of  a  man  who  would 
put  a  common  malt  vinegar  on  a  trusting  salad. 

"Sir,"  we  pleaded,  seeking  to  awaken  his  better 
nature,  "here  is  WOR  Success  Story  64,  the  likes 
of  ^vliich  you  have  never  seen." 

Sneering,  he  eyed  us  coldly  and  aloof. 

"After  one  broadcast  150  WOR  listeners  stormed 
a  New  York  store  searching  loudly  for  this  spon- 
sor's product;  300  dealers  clamored  to  be  sent 
stocks  of  it  .  .  ." 

Wearily  his  gaze  escaped  us. 


.  .  But  listen !  It  cost  830  to  buy  it.  Even  so, 
sales  for  one  month  were  1660%  greater  than  those 
for  the  two  months  preceding  it.  And  this  WOR 
sponsor's  sales  have  leaped  from  20th  to  1st  place. 
Now  he's  first  in  dollar  volume  in  his  field." 

"But  I'm  not  interested  in  sales,  anyway,"  he 
said.  The  next  moment  we  had  shot  him  with  a 
irickel -coated  dragee  through  his  brain.  One  must 
draw  the  line  somewhere. 


-WOR 


WLS 
Goes  to  the 
FAIRS 

Everybody  in  the  country  is  talking  about  tele-  i 
vision,  and  everybody  in  Illinois  wanted  to  see  this 
latest  wonder  of  radio.  So  it  was  only  NATURAL 
that  Illinois'  Station  of  Friendly  Service  (that's  j 
WLS,  of  course)  should  be  the  first  to  present 
television  to  a  state-wide  audience.  | 

WLS  gave  thousands  their  first  opportunity  to 
see  television  at  the  Illinois  State  Fair  in  Spring- 
field.  Enthusiastic  audiences  saw  the  programs  i 
produced   in   the   studio    (center  picture)    and  | 
watched  them  on  the  receivers  nearby  (below).  1 

WLS  also  furnished  the  other  hit  show  of  the  | 
Fair,  when  the  WLS  National  Barn  Dance  was  se-  | 
lected  for  the  fifth  consecutive  year  to  be  the  open-  ! 
ing  night  grandstand  attraction  (top).  The  Barn 
Dance  also  opened  the  Wisconsin  State  Fair,  and 
on  September  2  will  be  the  opening  attraction  at 
the  Indiana  State  Fair. 

Folks  staying  home  are  not  forgotten  by  WLS. 
Art  Page  conducts  his  daily  Dinnerbell  programs 
direct  from  all  three  Fairs,  announcing  prize  win- 
ners, interviewing  Fair  officials,  judges  and  win- 
ners, and  covering  all  Fair  news. 

Thus,  by  meeting  its  audience,  WLS  makes 
thousands  of  new  friends  every  year  and  cements 
friendships  of  long  standing.  Thus,  because  WLS 
serves  its  listeners  doubly,  in  person  and  in  its  , 
broadcasts,  WLS  has  a  loyal  audience— loyal  to  the 
station,  its  programs  and  its  advertisers. 


The  Prairie  Farmer  Station 

Burridgc  D.  Butler,  President     ( Chicago)     Glenn  Snyder,  Manager 


YANKEE  NETWORK  TERRITORY  IS  THE 

HIGH  SPOT 

W  SPOT  RAD/O 


SPOT  RADIO  has  reached  a  new  high  of 
$35,000,000  annually. 

The  recent  survey  by  Sales  Management  shows 
that  New  England  leads  all  other  sections  of  the 
country  in  spot  broadcasting.  It  further  shows  that 
97  of  the  I  28  spot  advertisers  in  New  England  used 
Yankee  Network  stations. 

When  shrewd  national  time  buyers  choose  Yankee 
Network  outlets  for  75%  of  the  spot  broadcasts, 
there  must  be  good  reasons  for  so  doing.  One  is 
that  New  England  has  more  large,  separate,  pros- 

j  perous  markets  than  can  be  reached  efficiently  by  a 
national  broadcast  coming  through  one  or  two  New 
England  stations.  The  Yankee  Network  provides  the 
direct  coverage  needed  in  these  important  mar- 

i  kets  —  spots  your  selling  effort  where  it  will  do  the 
most  good. 

The  Yankee  Network's  I  8  stations  offer  the  great- 
est range  for  spot  broadcasting  in  New  England. 


WNAC 
WTIC 
WEAN 
WTAG 

WICC 

WNLC 
WCSH 
WLBZ 
WFEA 


Boston 

Hartford 

Providence 

Worcester 
j  Bridgeport 
/New  Haven 

New  London 

Portland 

Bangor 

Manchester 


WSAR 
WNBH 
WHAI 
WBRK 

WLLH 

WLNH 
WRDO 

WCOU 
WSYB 


Fall  River 

New  Bedford 

Greenfield 

Pittsfield 

Lowell 

Lawrence 

Laconia 

Augusta 

Lewiston 

Auburn 

Rutland 


EDWARD  RETRY  &  CO.,  INC.,  National  Sales  Representative 


Published  semi-monthly,  25th  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Pubucations,  Inc.,  870  National  Press  Building,  Washington.  D.  C.  Entered  &a 

second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


23/77^600(+)  lister 

(we  mean  U.  S.  Radio  Families) 


egularly  to  CBS 


the  largest  nefworfc  audience  in  the  world 

•  • .  it's  2%  . . .  10%  . . .  maybe  20%  larger  than  any 
other  network's.  We  don't  quite  know— because 
it  was  measured  before  a  striking  and  decisive 
shift  in  the  balance  of  network  power. 


In  1937  and  1938.  CBS  put  through  a  research  sieve 
72.7%  of  all  urban  U.S.  radio  families-and  100%  of 
all  rural  U.  S.  radio  families. 

It  took  six  times  as  many  nationwide  personal  inter- 
views as  Fortune  or  Dr.  Gallup  ordinarily  use  — with 
calls  carefully  distributed  by  incomes,  in  every 
geographic  area. 

The  research  workers  proved  what  advertisers 
already  knew.  No  great  "promotional"  margin  of 
leadership  for  any  network,  but  a  neat  and  steady  2% 
lead  for  CBS  over  the  second  best  neticorh  —  in  1938! 
Here  are  the  figures: 


REGULAR 

EVENING   NETWORK  AUDIENCES 

Radio  Families 

CBS  Network 

2nd  Network 

3rd  Network 

U.  S.  Urban 

15,117,500 

14,865,600 

10,464,000 

U.  S.  Rural 

8,660,100 

8,361,700 

6,961,100 

Total 

23,777,600 

23,227,300 

17,425,100 

But  that  tvfis  yesterday !  People  in  radio  know  what's 
happened  in  the  last  12  months— and  what's  happening 
still— to  change  the  balance  of  "network"  coverage,  for 
anybody's  money!  In  other  words,  these  studies  were 
made  before  the  FCC  re-established  a  maximum  of 
50,000  watts  (instead  of  500,000)  for  any  station  in 
the  U.S.  ^mZ— they  were  made  before  CBS  added  SIX 
new  50,000  watt  stations  to  the  Columbia  Network  for 
Fall  '39  advertisers. 


This  striking  shift  in  the  balance  of  power  makes  yester- 
day's lead  of  2%  for  CBS  just  a  flurry  of  snow  before  a 
snow  slide !  Because  an  avalanche  of  change  in  network 
power,  network  listening  and  network  prestige  has  fol- 
lowed on  its  heels !  No  wonder  we're  a  little  vague,  today, 
on  exactly  how  much  larger  Columbia's  audience  is 
than  any  other  network's.  Maybe  it's  10% . . .  even  20%  ! 
We  don't  know.  But  this  you  can  be  sure  of : 

CBS  delivers  more  actual  listeners  for  the  adver- 
tiser's dollar  than  any  other  network.  It  did  so 
last  year.  It  does  so  this  year.  It  icill  do  so  by  still 
bigger  odds  through  1939  and  1940! 

Proof  of  this  comes  from  the  people  most  concerned 
with  complete  network  coverage— America's  largest 
advertisers— whose  own  exhaustive  research  checks  and 
double  checks  every  radio  dollar  they  spend: 

Each  year,  for  SIX  years  without  a  break,  more 
of  the  country's  largest  advertisers  have  used 
CBS  than  any  other  network! 

It's  safe  to  put  your  money,  with  theirs,  on  the  fact  the 
world's  largest  network  regularly  delivers  more  families 
than  any  other! 


i  Most  of  you  who  read  this  advertisement  tcill  know 
^  ivhy  it  was  written.  To  those  who  do  not,  may  we 
apologize  for  the  "faintly  competitive"  note  it  strikes  — 
just  to  keep  the  record  straight. 


COLUMBIA    BROADCASTING  SYSTEM 


Here's  the  West's 
"^1  radio  buy 


An  esrablished  news  program  now 
available  on  San  Francisco's  KGO, 
the  NBC-Blue  station  commanding 
the  lucrative  Exposition  market. 
Pfobably  the  moot  populat  nowo 
•<-aijt  ii'i  till-  Da)  RLgiuiK  Conducted 
by  two  of  the  Pacific  Coast's  leading  newscasters. 
Built  from  full  reports  of  both  UP  and  INS.  (KGO 
also  airs  AP  bulletins — the  only  station  on  the  Coast 
using  all  three  press  services.)  A  week's  test  an- 
nouncement recently  brought  over  1500  letters  from 
15  states,  Hawaii,  Alaska  and  Canada  asking  that  the 
program  be  continuedjAnd  the  cost — only  time  rates 
plus  25/S  for  complete  r^ws,  talent  and  production. 
Get  full  details  from  any  N^C  representative. 


KGO 


COMMANDS  THE  EXPOSITION  MARKET 

NATIONAL  BROADCASTING  COMPANY. 
A  Radio  Corporation  of  America  Service. 
Ill  Sutter  Street      .      San  Francisco,  California 
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National  Broadcasting  Compai 


The  KEY  to  this  RICH 

Market  is 


UHIQH  ^>  


LOUISVILLE 
KENTUCKY 

S  50,000  WATTS.  820  K.C. 
C.B.S.  BASIC  STATION 


NaliojiaJly  Represented  by 
EDWARD  PETR^    &  CO. 


'tIMMOM  \  A  I.  k  I H  ^(  > 
W  y  MAC ON 


III  ^'11  ,11    »i"  .MccaAArf'' 


LOOK  AT  THESE  WHAS  POTENTIALITIES: 

Total  Populalioii   5,039,828  Urban  Popiilalioii    2,584,815 

VVhite  Families    1,199,064  Radio  Homes   1,185,900 

Buying  Income  $2,214,269,000  Retail  Sales   $1,296,831,000 

Value  of  Manufactured  Products  $2,716,481,297 

Value  Farm  Lands  and  Buildings  $1,360,831,000 


owned  and  operated  by 


t  €mntt^$mnml  The  Louisville  Times 


WFMJ 

Youngstown^  Ohio 

Invites  you  to  visit  its  new^  up-to-date 
and  beautifully  appointed  radio  station. 

Opening 
September  7 
for  daylight  operation 

With  Associated  Press  and  local  news  every  hour  from  The  Youngs- 
town  Vindicator,  and  the  best  music,  entertainment  and  informative 
programs,  WFMJ  fills  a  long-felt  need  in  the  life  of  Youngstown, 
northeastern  Ohio  and  western  Pennsylvania.  Advertisers  will  find 
WFMJ  a  necessary  station  for  the  coverage  of  this  rich  market. 


The  WFMJ  Broadcasting  Co. 

Headley-Reed  Coiiipany,  National  Representatives 

New  York         •         Chicago         •        Detroit        •  Atlanta 


WE  HAVE  yPtc^;/td^^m^^^c^i^ 

THAN    ANY    STATE    IN    THE  UNION 


Picture  an  area  so  prosperous  that  seven  out  of  ten 
families  are  automobile  owners  .  .  .  where  there  is  one 
passenger  car  to  every  3.2  persons  (the  national  aver- 
age is  5.5)  .  .  .  where  there  are  over  three  times  as 
many  registrations  as  New  York  City,  a  million  more 
than  the  combined  registrations  of  the  three  largest 
cities,  more  than  any  single  state  in  the  Union.  That  is  a 


flash  view  of  the  "Golden  Horseshoe,"  the  market 
blanketed  by  WJR  in  Detroit  and  WGAR  in  Cleveland. 

You  may  sell  automobiles.  You  may  not.  But  the  auto 
owner  rates  high  among  the  buyers  of  almost  every 
product.  And  this  vast  army  of  them  can  be  sold, 
quickly  and  economically  too,  through  the  "Great 
Stations  of  the  Great  Lakes"  .  .  .  WJR  and  WGAR. 


THE 

STATIONS 

O  F 

THE 

GREAT 

LAKES 

THE     GOODWILL  STATION 


^^■■(^^      T  H  E     FRIENDLY     S  T  A  T  I  O  N 


ASIC    STATIONS       CaillMRIA    RRn  AflRASTINR    SYSTFM    -A-    FRWARh    PFTRY    A    HnMPANY    INC..   NATIONAL    SALES    REPRESENT  ACTIVES 
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Crisis  Will  Not  Upset  American  Broadcasts 


By    SOL  TAISHOFF 

Hands"OfF  Attitude  by  Government  Is  Predicted  in  Early 
Stages  of  a  Conflict;  Federal  Officials  Conferring 

THE  EFFECT  of  hostilities  in 
Europe  upon  American  broad- 
casting hardly  will  be  discern- 
ible to  the  listening-  public  in- 
sofar as  station  operations  are 
concerned  —  at  the  outset  in 
any  event. 

While  certain  regulatory 
steps  will  be  taken  to  preserve 
the  neutrality  of  the  United 
States,  there  is  no  present 
disposition  on  the  part  of  the 
U.  S.  Government  to  molest 
normal  commercial  operations 
of  most  stations.  On  the  con- 
trary, the  Government  atti- 
tude appears  to  be  that  of 
maintaining  a  ' '  hands  -  off  ' ' 
policy,  realizing  that  broad- 
casting will  serve  a  singularly 
useful  purpose  in  informing 
and  maintaining  the  morale 
of  the  people. 


agencies  simply  act  in  an  advisory 
capacity  to  the  State  Department, 
which  in  turn  counsels  with  the 
President. 

International  Stations 

Despite  rumors  that  the  out- 
break of  hostilities  would  see  the 
silencing  of  international  broadcast 
stations,  no  such  word  has  emanat- 
ed from  official  sources.  As  a  mat- 
ter of  fact,  it  is  understood  that 
little  thought  was  given  in  the 
closed  sessions  of  departmental  of- 
ficials to  any  particular  cHss  of 
stations  and  that  the  conversations 
generally  revolved  around  enforce- 
ment of  strict  neutrality  through 
maintenance  of  the  status  quo  in 
operations  so  far  as  possible. 


There  is  certainly  no  intention, 
at  the  outset  in  any  event,  of  shut- 
ting down  any  class  of  station. 
Rather,  the  plan  is  to  indoctrinate 
stations  with  the  necessity  for 
maintenance  of  strict  neutrality.  If 
any  general  proclamation  is  issued 
relating  to  communications  and 
broadcasting,  it  probably  will  out- 
line ways  and  means  of  avoiding 
unneutral  acts. 

Discussion  of  censorship  almost 
automatically  is  eliminated  in  the 
case  of  radio  because  of  the  anti- 
censorship  provisions  of  the  law 
itself.  While  the  President  is  en- 
dowed with  broad  powers  permit- 
ting him  to  take  over  all  communi- 
cations in  time  of  international 
stress,  he  nevertheless  cannot  "leg- 


islate" on  censorship  and  would 
have  to  look  for  new  law  on  the 
subject.  Because  of  this  limitation, 
by  statute,  it  is  thought  such  moves, 
on  censorship  would  be  averted. 

Various  proposals  have  been 
drafted  for  the  President  dealing: 
with  a  war  emergency.  These  may 
range  from  proposals  that  he  in- 
clude in  any  neutral  proclamation 
he  may  find  expedient  to  promul- 
gate a  simple  note  of  caution  on 
"unneutral"  acts,  to  actual  imposi- 
tion of  restrictions  which  would  be 
short  of  censorship. 

At  the  State  Department  ses- 
sions, more  than  a  dozen  communi- 
cations experts,  representing  State, 
War,  Navy,  FCC,  Justice,  and 
Coast  Guard,  conferred  with  de- 
partmental officials.  Similar  confer- 
ences had  been  held  a  year  ago  dur- 
ing the  Munich  crisis.  At  this  stage, 
(Continued  on  Page  82) 


War  Scare  Spurs  Autumn  Spot  Boom 


Plans  Discussed 

A  canvass  by  Broadcast- 
ing of  responsible  Federal  of- 
ficials, in  the  light  of  the  ex- 
plosive situation  abroad,  did 
not  yield  any  perceptible 

change  in  attitude  from  that  of 
just  a  year  ago,  when  the  Hitler- 
provoked  Czech  crisis  appeared 
headed  toward  open  conflict.  Now, 
as  then,  the  Government  is  inter- 
ested in  preservation  of  this  coun- 
try's neutrality,  and  is  giving  con- 
sideration to  radio  and  communi- 
cations generally  in  that  light. 

It  is  true,  however,  that  the  State 
Department  in  its  all-front  activi- 
ties evoked  by  the  crisis,  has  given 
more  than  cursory  thought  to  com- 
munications. As  a  matter  of  fact, 
meetings  of  officials  of  various  gov- 
ernmental agencies  identified  with 
communications  and  radio  were 
called  by  the  State  Department 
Aug.  24  and  25  for  preparatory  dis-. 
cussions.  While  at  this  stage  only 
cursory  thought  is  being  given  to 
imposition  of  program  restrictions, 
it  would  be  conveying  a  somewhat 
too  optimistic  impression  if  it  were 
not  pointed  out  that  in  times  of 
stress  this  aspect  inevitably  comes 
under  official  purview,  in  connec- 
tion with  all  media  for  dissemina- 
tion of  information.  Governmental 


Record  Season  Likely 
As  Emergency  Aids 
Active  Market 

BUSINESS  uncertainty  caused  by 
the  current  war  scare  in  Europe 
has  not  influenced  broadcast  adver- 
tising to  date — at  least  not  to  any 
appreciable  degree.  In  fact,  indica- 
tions of  a  young  boom  in  spot  have 
been  noted  since  the  international 
situation  reached  the  acute  stage. 

With  many  agency-advertiser 
sources  foreseeing  in  a  European 
war  the  likelihood  of  a  business 
boom  in  this  country  and  with  the 
current  autumn  spot  market  one  of 
the  best  in  years  aside  from  all  war 
aspects,  the  radio  season  just  get- 
ting under  way  promises  to  be  a 
record-breaker  for  the  industry. 
News  in  Demand 

Frequent  program  interruptions 
and  cancellations  in  the  last  fort- 
night for  transatlantic  and  domes- 
tic news  flashes  have  not  resulted 
in  complaints  by  advertisers.  As  a 
matter  of  fact,  sponsors  have  been 
pleased  to  permit  interruptions. 
Furthermore,  they  realize  the  value 
of  courtesy  announcements  when 
so  large  a  section  of  the  general 
public  is  living  through  this  criti- 
cal period  with  ears  glued  to  the 
radio. 

Greatly  enhanced  interest  in 
news  broadcasts  has  found  spon- 


sors grabbing  up  such  time  as  fast 
as  it  can  be  obtained.  Stations  and 
networks  have  added  broadcasting 
hours,  and  clock-round  schedules 
are  maintained  in  many  instances. 

A  check  of  New  York  and  Chi- 
cago agencies  and  representatives 
indicated  that  no  spot  or  network 
placements  had  been  cancelled  as 
a  result  of  the  war  scare.  Extensive 
spot  schedules  for  fall  placement 
that  have  been  in  the  mill  during 
the  last  month  will  go  on  the  air 
in  mid-September  or  early  October 
as  planned  and  contracted  for,  and 
none  of  the  scattered  cancellations 
can  be  directly  attributed  to  the 
war  scare. 

Among  the  few  agencies  often 
talking  about  but  not  always  start- 
ing radio  for  their  accounts,  the 
war  scare  is  being  substituted  as 
a  handy  and  convenient  rational- 
ization. Those  agencies  who  last 
year  said,  "We're  waiting  until 
after  Labor  Day  to  see  how  things 
look  before  we  place  this  business", 
are  saying  now,  "We  figure  we'd 
better  wait  a  few  weeks  and  see 
how  this  war  scare  turns  out  be- 
fore we  do  anything." 

Consensus  of  advertising  opin- 
ion is  that  if  a  general  European 
war  breaks  out  a  trade  boom  may 
result  in  America,  in  which  event 
radio  will  boom.  Should  our  inter- 
national trade  be  negatively  affect- 


ed by  a  general  war  it  is  likewise 
conceivable  that  radio  advertising 
would  drop  off  considerably. 

Despite  the  fact  that  many  of 
their  programs  have  been  cancelled 
during  the  intensive  news  coverage 
abroad,  the  majority  of  Chicago 
advertisers  are  pleased  with  the  re- 
sult, realizing  that  a  single  cour- 
tesy announcement  reaches  a 
greater  audience  during  a  war 
crisis  than  their  programs  ever 
reach  during  normal  times. 

Spot  Activity  in  Chicago 

Typical  of  the  network  attitude 
was  the  expression  of  Harry  C. 
Kopf,  sales  manager  of  NBC-Chi- 
cago, who  telegraphed  Aug.  24  to 
the  network's  clients  and  their 
agencies:  "During  the  present 
European  crisis  it  may  be  neces- 
sary, in  the  public  interest,  to  take 
any  part,  or  all  of  our  clients'  time 
periods  to  broadcast  developments 
from  Europe.  Where  possible,  cour- 
tesy announcements  will  be  given, 
but  there  may  be  situations  where 
time  will  not  permit." 

No  network  programs  scheduled 
for  fall  have  been  cancelled  because 
of  conditions  in  Europe,  according 
to  Chicago  network  officials. 

Spot  billings  for  this  September 
and  October  will  be  slightly  higher 
than  last  year.  The  trend  toward 
more  spot  announcements  and 
(Continued  on  page  75) 
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Radio  in  ^State  of  Alert'  During  Crisis 


Quick   Coverage  Given 
As  Nets  Go  on  a 
24-Hour  Basis 

By  BRUCE  ROBERTSON 

EUROPE'S  August  crisis, 
bringing  the  continent  nearer 
to  the  brink  of  war  than  at 
any  time  since  the  signing  of 
the  Armistice  in  November 
1918,  has  been  fully  and  fair- 
ly covered  by  the  American 
radio  networks,  who  have 
brought  to  listeners  through- 
out the  land  immediate  re- 
ports of  every  important  inci- 
dent bearing  on  the  situation. 
It  all  started  on  Aug.  21,  when 
the  announcement  that  Russia 
and  Germany  had  negotiated 
a  non-aggression  pact  upset 
the  hopes  of  England  and 
France  for  lining  up  the 
Soviet  Republic  on  the  side  of 
the  democracies.  Taking  that 
as  their  cue,  the  three  nationwide 
networks  swung  into  action  for 
covering  the  inevitably  resulting 
reactions  in  the  various  European 
capitals. 

Last  year's  September  crisis, 
which  halted  with  the  signing  of 
the  four-power  treaty  at  Munich, 
showed  broadcasters  the  weak  spots 
in  their  European  coverage  plans 
and  started  them  experimenting 
with  the  various  means  of  report- 
ing the  news  from  abroad.  The  an- 
nexation of  Czechoslovakia  by  Ger- 
many in  Mai'ch  gave  American  ra- 
dio a  chance  to  try  out  and  further 
perfect  its  methods,  with  the  result 
that  when  the  present  crisis  arose 
it  found  radio  ready  and  waiting. 

On  24-Hour  Vigil 

At  NBC,  CBS  and  MBS  head- 
quarters in  New  York  special 
events  departments,  engineers  and 
traffic  crews  went  on  24-hour  duty. 
Commentators  and  newsmen  moved 
into  the  studios,  sleeping  on  cots 
between  desks,  eating  sandwiches 
from  nearby  lunchrooms,  drinking 
coffee  brewed  on  the  spot,  hovering 
over  news  tickers  or  talking  to 
their  co-workers  in  London,  Paris, 
Berlin  and  Warsaw. 

Translators  strained  their  ears  to 
catch  the  news  broadcasts  of  state 
radio  stations  in  Italy,  France,  Ger- 
many and  Poland.  Jangling  phones 
meant  completed  connections  with 
roving  correspondents  in  Budapest, 
Rome  or  Riga,  ready  to  take  the 
air  with  red  hot  news  if  network 
lines  could  be  cleared  and  Trans- 
atlantic connections  made  avail- 
able. 

Commercials  Cast  Aside 

Commercial  programs  were  ruth- 
lessly cancelled  or  cut  into  to  make 
way  for  on-the-spot  of-the-min- 
ute  news.  Transmitters  stayed  on 
the  air  all  night,  broadcasting  hour- 
ly summaries  and  intermittent  bul- 
letins with  music  in  between,  or, 
if  the  stations  did  sign  off,  were 
kept  warm  and  ready  to  start  in 
again  at  a  moment's  notice.  Since 


THEY  COVER  THE  CRISIS 

[See  photos  on  page  18] 


BERLIN — W'allace  R.  Deuel,  Chicago  Daily  News  (NBC)  ;  Pierre  Huss,  INS 
(CBS,  NBC)  ;  *Max  Jordan  (NBC)  ;  Louis  P.  Lochner,  AP  (NBC)  ;  Sigrid 
Sehultz,  Chicago  Tribune  (MBS)  ;  *  William  L.  Shirer  (CBS)  ;  Melvin 
Whiteleather,  AP  (CBS). 

BUDAPEST— Emil  Lengyel,  writer  on  Balkans  (CBS). 

BUENOS  AIRES— Hugh  Jenks,  UP  (NBC). 

LONDON— Hugh  Baillie,  president,  UP  (CBS)  ;  Vernoii  Baitlett,  London 
Neivs  Chronicle  (NBC)  ;  *Fred  Bate  (NBC)  ;  *Howard  Claney  (NBC)  ; 
Geoffrey  Crowther,  The  Economist  (CBS)  ;  Franklin  Engelman,  Neivs  of  the 
Day  (NBC)  ;  William  Hillman,  INS  (NBC)  ;  Philip  Jordan,  London  News 
Chronicle  (CBS)  ;  *H.  V.  Kaltenborn  (CBS)  ;  Howard  Marshall,  British 
Commentator  (NBC)  ;  *Edward  R.  Murrow  (CBS)  ;  J.  C.  Stark,  AP 
(NBC);  *John  Steele  (MBS);  H.  G.  Wells,  author  (CBS);  Sir  Arthur 
Willerts,  commentator  (NBC). 

PARIS — *Paul  Archinard  (NBC)  ;  Ralph  Barnes,  Neiv  York  Herald-Tribune 
(NBC)  ;  Demaree  Bess,  Saturday  Evening  Post  (CBS)  ;  William  Bird, 
New  York  Sun  (NBC)  ;  Kenneth  Downs,  INS  (NBC)  ;  John  Elliott,  New 
York  Herald-Trihune  (NBC)  ;  *Thomas  B.  Grandin  (CBS)  ;  Taylor  Henry, 
AP  (NBC)  ;  H.  Laurence  Hilles.  New  York  Herald-Trihune  (NBC)  ; 
Walter  B.  Kerr,  New  York  Herald-Trihune  (NBC)  ;  John  Lloyd,  AP 
(NBC);  Richard  McMillan,  UP  (NBC);  Pierre  van  Paassen,  author 
(NBC)  ;  Waverly  Root,  Coverage  news  agency  (MBS)  ;  Michael  Wilson. 
INS  (NBC). 

ROME— Richard  Massock,  AP  (NBC)  ;  James  M.  Minifie,  Neio  York  Herald- 
Trihune  (MBS);  William  Stone,  writer  on  foreign  affairs  (CBS). 

SHANGHAI — Carroll  Olcott,  commentator  (NBC). 

TOKYO— Newton  Edgers,  Japan  Advertiser  (NBC);  *W.  R.  Wills  (CBS). 

WARSAW— Patrick  Maitland,  London  Times  (MBS)  ;  Richard  Maurer,  Chi- 
cago Daily  News  (CBS)  ;  Elmer  Peterson,  AP  (NBC)  ;  George  Podski, 
Polish  Radio  (NBC). 

ROVING — *Hilmar  Baukhage,  Loudon  and  Basle  (NBC)  ;  *Johu  Gunther, 
London,  Riga  and  Tallin  (NBC)  ;  *Eric  Sevareid,  Paris  and  London  (CBS). 

NEW  YORK— *Elmer  Davis  (CBS)  ;  *John  B.  Kennedy  (NBS)  ;  Eugene 
Lyons,  American  Mercury  (NBC)  ;  DeWitt  McKenzie,  AP  (NBC)  ;  Lowell 
Thomas  (NBC)  ;  *Ravmond  Gram  Swing  (MBS)  ;  Dorothy  Thompson, 
columnist  (NBC);  *Bob  Trout  (CBS). 

WASHINGTON— *Earl  Godwin  (NBC)  ;  *Fulton  Lewis  jr.  (MBS)  ;  *Albert 
Warner  (CBS). 


*  Denotes  staff  correspoiideiit. 


Thursday  morning,  Aug.  24,  and  up 
to  the  time  Broadcasting  went  to 
press  Aug.  30,  CBS  had  not  inter- 
rupted its  schedule.  NBC  has  taken 
time  out  between  2  and  5:30  a.  m. 
each  night  except  Aug.  25  and  27, 
when  the  tenseness  of  the  situation 
kept  it  on  straight  through  the 
night,  but  even  when  the  transmit- 
ters were  silent,  the  men  were  on 
duty,  waiting,  watching,  listening 


for  the  word  that  would  send  them 
leaping  to  their  posts  again.  Mu- 
tual likewise  kept  up  continuous 
program  service  through  the  night 
of  Aug.  25,  and  since  then  has  shut 
down  from  two  to  four  hours  each 
night — but  always  ready  to  take 
the  air  again  at  a  moment's  notice. 

Not  content  with  keeping  Ameri- 
cans informed  of  what  was  going 
on  in  Europe,  the  networks  have 


Drawn  for  Broadcasting  by  Sid  Hix 

'How  do  you  ivrite  'Sponsored  ly  Consolidated  Electrical,  Natural  Oas  tf 
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likewise  put  their  international  di- 
visions on  a  full-time  basis,  to  keep 
European  listeners  advised  of 
events  uncolored  by  the  political 
censorships  of  their  own  countries 
and  of  the  world  reactions  to  these 
events.  At  CBS,  every  broadcast 
that  goes  out  over  the  network  to 
American  listeners  is  also  short- 
waved  to  Europe  during  the  entire 
day  and  night.  NBC  is  maintaining 
its  regular  schedule  of  broadcasts 
in  the  various  foreign  tongues,  but 
has  greatly  increased  the  propor- 
tion of  news.  During  the  early 
morning  hours  NBC  broadcasts  on 
the  shortwaves  in  English  only, 
having  learned  from  previous  all- 
night  coverage  that  the  out-of-the- 
country  audience  dui'ing  those 
hours  is  made  up  almost  exclusive- 
ly of  Australians  who  listen  while 
they  sip  their  afternoon  tea. 

Networks'  Varying  Methods 

While  all  the  networks  maintain 
staffs  or  representatives  in  the 
chief  capitals  of  Europe  and  while 
all  attempt  to  bring  to  their  listen- 
ers the  voices  of  the  statesmen 
most  intimately  connected  with  the 
solution  to  the  crisis,  each  net- 
work has  developed  its  own  method 
of  collecting  and  presenting  the 
news  from  the  front.  NBC's  system, 
as  developed  by  John  F.  Royal, 
vice-president  in  charge  of  pro- 
grams, and  A.  A.  Schechter,  direc- 
tor of  news  and  special  events,  is  to 
augment  the  coverage  of  its  own 
foreign  staff  with  frequent  broad- 
casts by  informed  observers  of  the 
foreign  scene,  usually  correspon- 
dents for  American  newspapers 
or  press  associations  who  are 
thoroughly  familiar  not  only  with 
the  immediate  events  but  also  the 
backgrounds  for  and  the  personali- 
ties concerned  with  those  events. 

In  the  present  situation  NBC  is 
fortunate,  or  foresighted,  in  having 
arranged  last  summer  for  a  regular 
series  of  European  broadcasts  by 
such  notable  Englishmen  as  Win- 
ston Churchill,  Anthony  Eden  and 
Alfred  Duff  Cooper,  and  such  simi- 
larly famed  Frenchmen  as  Yvon 
Delbos,  Pierre  Flandin  and  Edouard 
Herriot,  all  former  cabinet  mem- 
bers and  all  men  who  are  certain  to 
be  recalled  into  high  governmental 
service  in  event  of  a  war.  Hugh 
Gibson,  former  U.  S.  Ambassador 
to  Belgium,  is  also  broadcasting 
regularly  on  NBC  from  various 
European  cities,  in  a  series  which, 
like  the  other,  was  arranged  by 
Mr.  Royal  on  a  flying  visit  to 
Europe  last  July. 

CBS  Relies  on  Staff 

Paul  White,  CBS  director  of  pub- 
lic events  and  special  features, 
while  also  making  frequent  use  of 
name  speakers,  attempts  as  much 
as  possible  to  make  CBS  coverage 
of  the  European  front  a  staff  affair, 
with  coordinated  reporting  that 
avoids  the  "spotty"  nature  of  news 
picked  up  from  a  number  of  vari- 
ous unrelated  sources  and  the  need- 
less repetition  of  the  same  sews 
that  is  apt  to  occur  when  the; 
speaker  does  not  know  who  pre- 
ceeded  him  or  what  news  his  audi- 
ence already  has. 

Columbia's  favorite  device  is  the 
three-way  or  four-way  conversa- 
tion between  Europe  and  Ameri- 

{Coiitiuued  on  page  IS) 
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li  Million  War  Chest  for  ASCAP  Fight 


Code,  Record  Licenses,  AFM  Also  on  Palmer  House  Agenda; 
Kaye  Report  Before  Board;  All  Stations  Invited 


WITH  minimum  requirements 
estimated  at  $1,500,000  to 
launch  a  radio-owned  music 
supply  adequate  to  break  the 
grip  of  the  American  Society 
of  Composers,  Authors  & 
Publishers,  an  all  -  inclusive 
non-ASCAP  music  plan  will 
be  laid  before  the  special  con- 
vention of  the  broadcasting 
industry  in  Chicago  Sept.  15 
by  the  NAB  Copyright  Com- 
mittee, The  convention  will  be 
held  at  the  Palmer  House. 

Although  called  by  NAB 
President  Neville  Miller,  the 
convention  is  not  restricted  to 
membership  of  the  trade  as- 
sociation. Because  the  music 
problem  is  industry-wide,  it 
was  decided  to  invite  all  sta- 
tions. Not  only  ASCAP,  but 
associated  music  problems, 
such  as  renewal  of  contracts 
with  the  American  Federation  of 
Musicians,  and  the  current  phono- 
graph record  license-fee  foray  of 
manufacturers  and  performing 
artists,  also  will  fall  within  the 
convention's  purview.  Ratification 
of  methods  of  bringing  about  com- 
pliance with  the  provisions  of  the 
industry  self -regulation  code, 
adopted  at  the  NAB  convention  in 
Atlantic  City  last  July  likewise 
will  be  presented. 

Levy  to  Be  Discussed 

The  formal  prospectus  for  the 
copyright  "war  chest"  has  not  been 
finally  completed,  and  must  under- 
go the  scrutiny  of  the  full  NAB 
board  of  directors  which  will  meet 
in  Chicago  two  days  prior  to  the 
convention  before  it  acquires  tangi- 
ble form.  Nevertheless,  sufficient 
headway  has  been  made  by  the 
Copyright  Committee,  working  in 
collaboration  vnth  the  NAB  Execu- 
tive Committee,  to  indicate  the 
solicitation  from  the  industry  will 
be  premised  on  50%  of  the  royalty 
payments  to  ASCAP  in  order  to 
yield  something  in  the  neighbor- 
hood of  the  $1,500,000  preliminary 
figure. 

There  has  been  no  final  determi- 
nation on  that  figure,  since  the 
views  of  the  full  board  of  23  mem- 
bers first  will  be  ascertained  along 
with  the  detailed  phases  of  the 
proposed  non-ASCAP  modus  oper- 
andi. The  Copyright  Committee, 
which  met  in  New  York  Aug.  23 
with  the  NAB  executive  commit- 
tee, discussed  in  detail  the  tenta- 
tive plan  drafted  by  Sydney  M, 
Kaye,  New  York  attorney,  for  an 
independent  industry  music  supply, 
and  also  debated  the  monetary  re- 
quirements together  with  the  meth- 

,  od  of  assessment. 

1  Mr.  Kaye  was  instructed  to  draft 
his  final  report,  to  be  submitted  to 

'  the  board  at  the  Sept.  13  meeting, 

'  altering  his  present  draft  in  such 
fashion  as  his  explorations  may 


warrant,  and  after  consultation 
with  President  Miller.  Mr.  Kaye  is 
being  assisted  by  Stuart  Sprague, 
New  York  attorney.  Mr.  Kaye  was 
in  Washington  Aug.  29  to  check  as- 
pects of  the  plan.  Issuance  of  bonds 
to  station  subscribers  is  understood 
to  be  a  part  of  the  project. 

Because  of  the  tentative  nature 
of  the  Kaye  report,  and  because 
changes  are  contemplated,  no  an- 
nouncement was  made  as  to  its 
scope  following  the  New  York 
meetings.  The  plan  will  be  unfold- 
ed to  the  industry  for  the  first  time 
in  all  its  essential  details  when  the 
convention  opens  Sept.  15. 

It  is  a  certainty,  however,  that 
the  building  of  a  tax-free  music 
supply,  basically  in  transcribed 
form,  will  be  the  nucleus.  Since 


the  rupture  in  ASCAP  negotia- 
tions last  month,  the  old-line  tran- 
scription companies,  plus  newcom- 
ers, have  redoubled  production  of 
tax-free  and  public  domain  music. 
An  analysis  of  the  availability  of 
this  type  of  material  will  be  pre- 
sented to  the  convention. 

Meanwhile,  Mr.  Kaye  has  probed 
extensively  into  availability  of  non- 
ASCAP  publishing  houses  and 
writers,  as  well  as  other  means  of 
encouraging  original  popular  music 
for  radio.  Means  of  exploiting  ra- 
dio music,  once  the  plan  is  under 
way,  also  have  been  surveyed. 

Miller  Claims  Progress 

President  Miller  said  following 
the  New  York  meetings  he  felt 
substantial  progress  had  been 


IRNA  Eyes  Dempsey  as  Head; 
Plans  Chicago  Reorganization 


AN  INFORMAL  proposal  to  Wil- 
liam J.  Dempsey,  hard  -  hitting 
young  general  counsel  of  the  FCC, 
to  become  the  executive  head  of  In- 
dependent Radio  Network  Affiliates, 
which  plans  to  set  up  a  permanent 
organization,  has  been  made  by  re- 
sponsible broadcasters,  Broadcast- 
ing has  learned  on  unquestioned 
authority. 

The  proposal,  it  was  learned,  was 
advanced  contingent  upon  action  of 
affiliated  stations  at  the  special 
convention  of  IRNA  to  be  held  at 
the  Palmer  House,  Chicago,  Sept. 
14 — a  day  in  advance  of  the  NAB 
special  copyright  convention. 
Whether  Mr.  Dempsey  is  receptive 
is  not  known,  since  he  is  away  on 
a  vacation  and  is  not  expected  to 
return  to  Washington  until  Sept.  4. 

The  34-year-old  attorney,  who 
became  FCC  general  counsel  last 
October,  was  contacted  on  the  Pa- 
cific Coast  initially  by  Arthur  B. 
Church,  president  of  KMBC,  Kan- 


WILLIAM  J.  DEMPSEY 


sas  City,  and  a  member  of  the 
IRNA  Reorganization  Committee. 
It  is  understood  other  members  of 
the  committee  have  informally  dis- 
cussed the  matter  with  him. 

Presumably,  the  proposition  en- 
visages retention  of  Mr.  Dempsey 
as  chief  executive  officer  and  coun- 
sel for  IRNA.  However,  it  is 
doubted  whether  the  plan  would  en- 
tail his  full  time,  since  Mr.  Demp- 
sey, as  an  attorney,  obviously 
would  desire  to  enter  private  prac- 
tice of  law. 

Cooperation  With  Fly 

With  the  assumption  of  the  FCC 
chairmanship  by  James  Lawrence 
Fly,  it  has  been  openly  predicted 
that  the  new  Chairman  would  co- 
operate closely  with  Mr.  Dempsey. 
Friends  are  inclined  to  believe  that 
Mr.  Dempsey  is  not  yet  prepared 
to  enter  private  practice  of  law  and 
therefore  discount  the  possibility  of 
his  acceptance  of  the  IRNA  post. 

IRNA  at  present  is  affiliated 
with  the  NAB  and  its  members  do 
not  pay  dues.  A  voluntary  organ- 
ization, without  by-laws  or  charter, 
it  was  set  up  in  1937  largely  due 
to  the  efforts  of  Mark  Ethridge, 
vice-president  and  general  man- 
ager of  the  Lou  isville  Courier- Jour- 
nal and  Times,  which  operate 
WHAS,  and  Samuel  R.  Rosen- 
baum,  president  of  WFIL,  Phila- 
delphia, present  chairman  of 
IRNA. 

At  meetings  during  the  last  NAB 
Convention  in  Atlantic  City  in 
July,  network  affiliated  stations 
discussed  the  desirability  of  set- 
ting up  a  permanent  organization 
geared  toward  problems  peculiar  to 
affiliated  stations.  At  that  time  the 
matter  of  a  paid  executive  was 
raised  and  an  organizing  commit- 
tee, headed  by  Mr.  Rosenbaum,  was 
directed  to  draw  up  proposed  by- 

(Continued  on  Page  76) 


made.  Individual  directors  from  the 
17  districts  of  the  NAB,  together 
with  the  six  directors  at  large, 
have  been  instructed  to  sound  out 
sentiment  on  the  proposed  war 
chest  and  be  prepared  to  go  into 
this  matter  exhaustively  at  the 
Sept.  13  board  meeting,  prepara- 
tory to  the  convention.  Several 
districts  meetings  may  be  held  prior 
to  the  convention. 

At  the  time  of  the  convention 
call,  it  had  been  estimated  the  de- 
fense fund  would  range  from 
$1,000,000  to  $4,000,000  and  be 
based  on  an  industry  assessment  as 
against  payments  by  individual 
units  to  ASCAP  of  from  25%  for 
a  $1,000,000  fund  to  100%  for  the 
top  figure  [Broadcasting,  Aug.  15]. 

May  Run  Two  Days 

While  President  Miller  expressed 
the  hope  the  convention  work 
could  be  completed  in  a  single  day 
(Friday  Sept.  15),  if  necessary,  it 
will  run  through  Saturday.  ASCAP, 
under  the  plan,  will  be  the  first 
order  of  business.  But  the  phono- 
graph record  licensing  campaign, 
which  has  provoked  near-panic 
among  smaller,  independent  sta- 
tions, and  the  AFM  contract  exten- 
sions are  so  intimately  interwoven 
with  copyright  that  all  of  them 
may  precipitate  floor  debate  before 
a  vote  is  possible  on  the  war  chest 
itself. 

Though  the  networks  have  been 
working  harmoniously  with  inde- 
pendents on  the  Copyright  Nego- 
tiating Committee  and  with  the 
NAB  executives,  it  nevertheless  ap- 
pears that  the  extent  of  network 
participation  in  and  contribution  to 
the  war  chest  will  become  a  focal 
issue.  Resolutions  adopted  by  the 
last  convention  and  by  all  branch 
units,  such  as  network  affiliated 
regionals,  newspaper-owned,  and 
independent  stations,  advocated  a 
"pay-as-you-use"  or  per  program 
method  of  royalty  payment  to 
ASCAP,  along  with  network  pro- 
{Continued  on  Page  8Jt) 


Meetings  Scheduled  in 
Chicago 
In  Connection  with 
NAB  Convention,  Pabner 
House 


Sept  12 

NBO  Blue  Network  Affiliates 
NBC  studios— 9:30  a.  m. 

Sept.  13 

NAB  Board  of  Directors — 10  a.  m. 
IRNA  Executive  Committee— 4  p.  m. 

Sept.  14 

IRNA   Reorganization    Convention — 
10  a.  m. 

National  Independent  Broadcasters — 
10  a.  m. 

Sept.  15 

Special  NAB  Convention — 10  a.  m. 

Agenda   (tentative)  : 
ASCAP. 

Phonograph  Record  Licenses 
Renewal  of  A.F.M.  Contracts 
Code  Compliance  Provisions 
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Atlantic  Refining  Again  Tops 
Field  of  Fall  Grid  Sponsors 

General  Mills  Covering  Pro  Football  Games; 
Other  Sponsors  Active  in  Various  Areas 


By  J.  FRANK  BEATTY 

ATLANTIC  REFINING  Co.,  Phil- 
adelphia (White  Flash  gas)  again 
dominates  the  eastern  football 
spectrum  this  season  with  a  sched- 
ule of  191  games  to  be  broadcast 
during  the  fall  gridiron  months  on 
74  stations.  N.  W.  A  y  e  r  &  Co., 
Philadelphia  agency,  handles  the 
Atlantic  account  and  directs  an- 
nouncing, schedule  and  merchan- 
dising plans. 

The  company  sponsored  168 
games  last  year  on  71  stations 
[Broadcasting,  Sept.  1,  1937] 
using  40  announcers,  and  in  1937 
sponsored  163  games  on  65  stations. 

Among  other  football  sponsors 
are  General  Mills  [Broadcasting, 
Aug.  15],  sponsoring  complete 
schedules  of  the  National  Profes- 
sional Football  League,  except 
Green  Bay  Packers  games,  which 
Wadhams  Oil  Co.  is  sponsoring  on 
WTMJ;  various  Coca  Cola  bottling 
firms  in  all  sections  of  the  country ; 
Tidewater  Associated  Oil  Co.,  As- 
sociated Division,  on  the  West 
Coast;  Wadhams  Oil  Co.  on 
WTMJ;  local  Ford  dealers  groups 
in  some  areas;  numerous  commen- 
tary and  game  results  on  stations 
in  all  sections. 

Painless  Commercials 

Les  Quailey,  head  of  N.  W.  Ayer 
sports  activities,  again  is  in  charge 
of  the  football  broadcasts,  direct- 
ing the  58  announcers  who  will 
handle  the  games.  The  annual  Ayer- 
Atlantic  training  school  for  grid 
announcers  will  be  held  at  the 
agency's  Philadelphia  headquarters 
Sept.  14-15,  with  about  60  announc- 
ers expected  to  attend. 

Most  of  the  1939  announcers  have 
been  used  in  previous  years  and 
are  schooled  in  the  precise  play- 
by-play  technique  developed  by 
Quailey  as  well  as  the  painless  At- 
lantic commercials.  As  in  the  past, 
no  commercials  will  be  broadcast 
during  actual  play.  Atlantic  an- 
nouncers are  coached  in  uniform 
delivery,  especially  in  use  of  tech- 
nical terms.  Besides  being  out  of 
the  high-pressure  class,  Atlantic 
commercials  will  continue  to  be 
brief  and  to  the  point. 

The  area  covered  by  the  191 
games  ranges  along  the  Atlantic 
Coast  from  Massachusetts  to  Flor- 
ida and  as  far  west  as  Columbus, 
0.  The  football  coverage  is  de- 
scribed by  N.  W.  Ayer  as  most 
complete  in  the  territory. 

The  customary  intensive  mer- 
chandising drive  will  be  staged  in 
connection  with  the  broadcasts.  At- 
lantic service  stations  will  have  the 
usual  schedule  books,  which  con- 
tain forecasts,  codes  and  general 
football  facts.  Display  material 
will  be  available  and  dealers  will 
be  trained  in  their  use.  In  charge 
of  the  campaign  is  W.  Wallace 
Orr,  of  the  Ayer  staff. 

Colleges  from  which  Atlantic  has 
obtained  football  broadcast  rights 


are  Albright,  Boston,  Brown,  Car- 
negie Tech,  Colgate,  Cornell,  Dela- 
ware, Dickinson,  Duke,  Duquesne, 
Florida,  Franklin  &  Marshall, 
Georgia  Tech,  Gettysburg,  Holy 
Cross,  Lafayette,  Maryland,  Mi- 
ami, Muhlbenberg,  Ohio  State, 
Penn  State,  U.  of  Penn,  Pitt,  South 
Carolina,  Syracuse,  Temple,  Villa- 
nova,  Virginia,  Yale. 

Interlake  Iron  Corp.,  for  Solvay 
coke,  on  Oct.  7  starts  to  broadcast 
eight  games  of  Northwestern  U. 
along  with  a  weekly  quarter-hour 
football  forecast  by  Jimmie  Evans, 
both  series  to  be  heard  on  WCFL, 
Chicago.  Aubrey,  Moore  &  Wallace, 
Chicago,  is  agency. 

New  York  Games 

WOR,  Newark,  will  carry  play-by- 
play accounts  of  the  New  York  Gi- 
ants' professional  football  games, 
under  General  Mills  sponsorship, 
beginning  Sept.  24  and  covering  a 
series  of  10  broadcasts  to  Dec.  3 
[Broadcasting,  Aug.  15].  Although 
the  commentator  has  not  been  an- 
nounced, WOR  plans  to  cover  out- 
of-town  games  direct  from  the  play- 
ing field  rather  than  reconstruct- 
ing plays  from  wire  reports.  Since 
the  station  is  planning  to  carry  the 
MBS  World  Series  broadcast  Oct. 
8,  the  Giants-Pittsburgh  game  at 
Pittsburgh  that  day  will  not  be  car- 
ried, but  the  other  10  Giant  con- 
tests will  be  covered. 

The  Giants'  schedule,  aside  from 
the  Oct.  8  game  which  is  not  to  be 
broadcast,  follows:  Philadelphia  at 
Philadelphia,  Sept.  24;  Washing- 
ton at  Washington,  Oct.  1;  Phila- 
delphia at  Polo  Grounds,  N.  Y.,  Oct. 
15;  Chicago  at  Polo  Grounds,  Oct. 
{Continued  on  page  77) 


PRETTY  Elma  Kendall,  of  the 
staff  of  WHK-WCLE,  Cleveland, 
will  present  this  trophy  to  the  most 
popular  members  of  the  Cleveland 
Indians.  The  trophy  will  be  award- 
ed at  the  end  of  the  present  season 
by  General  Mills  to  the  most  popu- 
lar Indian  voted  by  Cleveland  fans. 
WHK-WCLE  have  signed  with  the 
Cleveland  Baseball  Club  to  broad- 
cast home  and  away  games  for  the 
seasons  1940-41-32,  according  to 
announcement  by  H.  K.  Carpenter, 
general  manager. 


WHEN  MBS  broadcast  the  signing 
of  an  exclusive  contract  to  air  the 
1939  World  Series  Judge  Kene- 
saw  M.  Landis,  high  commissioner 
of  baseball,  and  J.  P.  Spang  Jr., 
president  of  the  Gillette  Razor  Co., 
sponsor  of  the  series,  sat  down  and 
talked  it  over.  Miss  Buda  Baker  of 
Maxon  Inc.,  New  York  agency 
handling  the  account,  and  Fred 
Weber,  MBS  general  manager, 
eavesdropped.  The  broadcast  origi- 
nated at  WGN,  Chicago,  Aug.  17, 
at  which  time  it  was  announced 
that  MBS  and  Gillette  Co.  have 
an  option  on  the  1940-41  World 
Series  broadcasts. 


Atlantic  Grid  List 


WFBG.  Altoona  WKAT.  Miami  Beach 

WSB.  Atlanta  WOR.  Newark 

WPG.  Atlantic  City  WNBH,  New  Bedford 

WRDW,   Auerusta  WNLC.  New  London 

WFBR.   Baltimore  WT)BO.  Orlando 
WNBF.    Binghamton  KYW.  Philadelnhia 

WEEI.  Boston  WCAU.  Philadelrihia 

WNAC,   Boston  WTp.  Philadelphia 

WTCC.  Bridgeport  KDKA.  Pittsburgh 

WGR.  Buffalo  WCAE.  Pittsburgh 

WBT.  Charlotte  WWSW.  Pittsburgh 

WCHV   Charl'sville  WBRK.  Pittsfield 

WTAM.  Cleveland  WEAN,  Providence 

WRNS,  Columbus  WJAR.  Providence 

WTBO.    Cumberland  WPRO.  Providence 

WBTM,  Danville  WPTF.  Ralei<rh 

WDNC,  Durham  WFF,U.  Reading 

WEST,  Easton  WRVA,  Richmond 

WESG.  Elmira  WDRJ.  Roanoke 

WLF.U.    Erie  WHEC.  Rochester 

WSAR.  Fall  River  WSAL.  Salisbury 

WRUF,  Gainesville  WTOC.  Savannah 

WHAT.  Greenfield  WGY.  Schenectady 

WBTG.  Greensboro  WGBI.  Scranton 

WFBC,  Greenville  WMAS,  Springfield 

WJFJ,  Haeerstown  WSPR.  Snrir^gfield 

WHP.  Harrisburg  WKOK,  Sunburv 

WKBO,  Harrisburg  WFBL.  Syracuse 
WSVA.  HarrisonburgWSYR.  Svracuse 

WDRC,  Hartford  WIBX.  TJtica 

WTIC.  Hartford  WATR.  Waterbury 
WJAX.    Jacksonville  WBAX,  Wilkes-Barre 

WLNH.   Laconia  Wm^L.  Wilmington 

WGAL.  Lancaster  WORC,  Worcester 

WLLH,  Lowell  WTAG.  Worcester 

WLVA,  Lynchburg  WORK.  York 
WFEA,  Manchester 


Anti-Freeze  Campaign 

COMMERCIAL  SOLVENTS  Corp., 
Terre  Haute,  Ind.  (Nor' Way  anti- 
freeze), will  start  a  six-weekly 
transcribed  announcement  cam- 
paign on  33  stations  between  Oct. 
1  and  Oct.  16.  including:  WMAO 
WHAM  KSD  WCKY  WIRE 
WGAR  WCAU  WBCM  WIBA 
WGY  KSTP  WDAY  WBOW 
WBNS  WEEI  WASH  WTMJ 
WJAR  WCSH  WHO  WOWO 
WMBD  WTIC  WNAX  KFYR 
WBT  CKLW  WBAL  KMBC 
KDKA  WRVA  WMFF  KVI.  Agen- 
cy is  Maxon  Inc.,  New  York. 


Gillette  Sponsors 
Baseball  on  MBS 

Signs  October  Championship; 

Acquires  1940-41  Option 

WORLD  SERIES  will  be  broad- 
cast exclusively  on  151  MBS  sta- 
tions this  fall  at  an  approximate 
total  cost  of  $225,000  under  spon- 
sorship of  Gillette  Safety  Razor 
Co.,  and  in  addition  the  sponsor 
has  also  signed  options  with  the 
baseball  leagues  and  MBS  for  ex- 
clusive broadcast  rights  of  the 
1940  World  Series.  Under  the  terms 
of  the  contract  for  the  1939  broad- 
casts no  time  will  be  offered  for 
sale  on  MBS  immediately  preced- 
ing or  following  the  series  broad- 
casts. The  games  will  start  in  early 
October  and  will  total  eight  broad- 
casting hours  on  MBS.  The  first 
game  will  pi'obably  start  Oct.  4  in 
the  park  of  the  American  League 
champion.  The  broadcasts  will  be 
carried  in  Canada  via  a  CBC-MBS 
hookup,  and  will  be  shortwaved  by 
WSLA  (formerly)  WIXAL),  Bos- 
ton. 

The  money  paid  baseball  for  the 
broadcasts,  said  to  be  $100,000,  will 
be  divided  in  the  World  Series  reg- 
ular pool  with  the  major  poi'tion 
going  to  the  players.  The  an- 
nouncement of  the  sale  of  the 
broadcast  rights  to  the  series  was 
made  Aug.  17  in  a  coast-to-coast 
MBS  broadcast  which  originated 
in  the  studios  of  WGN,  Chicago. 
Judge  Kenesaw  M.  Landis,  base- 
ball commissioner,  signed  the  con- 
tract for  baseball;  J.  P.  Spang, 
Jr.,  president  of  the  Gillette  Razor 
Co.,  signed  for  the  sponsor,  and 
Fred  Weber,  MBS  general  manag- 
er, for  the  network. 

Schreiber's  Coup 

It  is  understood  the  exclusive 
deal  was  maneuvered  by  Frank 
Schreiber,  director  of  public  rela- 
tions of  WGN.  Mr.  Schreiber  was 
formerly  a  sports  writer  on  the 
Chicago  Tribune  and  became  a 
close  personal  friend  of  Judge  Lan- 
dis during  his  reporting  days. 

Those  taking  part  in  the  broad- 
cast from  WGN  included  William 
Harridge,  president  of  the  Ameri- 
can League,  Judge  Landis  and  Mr. 
Spang.  They  were  introduced  by 
Bob  Elson,  sportscaster  of  WGN. 
From  WAAB,  Boston,  Ford  Frick, 
National  League  president,  joined 
the  network  discussion  of  the  new 
contract  and  the  probable  outcome 
of  the  series. 

The  first  World  Series  broadcast  : 
was  aired  in  1926  by.WJZ's  nation- 
wide hookup  [Broadcasting  Year 
Book  Number  1939],  and  sports- 
casters    were    Graham  McNamee 
and  Quin  Ryan,  now  manager  of 
WGN.  Since  then  the  games  have 
been  aired  each  year  by  various 
networks.  In  1935  and  1936,  Ford 
Motor  Co.  sponsored  the  games  on 
CBS,  MBS  and  NBC.  Baseball  was 
paid  $100,000  each  year  for  the 
broadcast  rights.  Last  year  the  net-  ,^ 
works  aired  the  games  on  a  sus-  , 
taining  basis. 


Quaker  Oats  on  Blue 

QUAKER  OATS  Co.,  Chicago, 
early  in  October  will  start  a  half- 
hour  Saturday  evening  program  on 
NBC-Blue  in  the  interests  of  Puffed 
Wheat  and  Puffed  Rice.  Program 
will  be  Milton  Berle's  Stop  Me  If 
You've  Heard  This  One,  but  details 
on  the  time  and  number  of  stations 
have  not  yet  been  settled.  Sherman 
K.  Ellis,  Chicago,  is  agency. 
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RCA  Postpones  Record  Fee  to  Dec.  1 


Suit  Is  Advocated  as 
Industry  Attacks 
Tribute  Plan 

COMPLYING  with  a  request  made 
by  a  special  NAB  committee,  RCA 
Mfg.  Co.,  jnakers  of  Victor  and 
Bluebird  records,  on  Aug.  30  au- 
j  thorized  a  postponement  of  the  ef- 
j  fective  date  of  its  record  licensing 
I  plan  [Broadcasting,  Aug.  15]  from 
I  Oct.  1  to  Dec.  1.  Lawrence  Morris, 
RCA  counsel  in  Camden,  after  con- 
ferences with  company  officials,  ad- 
vised NAB  President  Neville  Mil- 
ler: 

"In  compliance  with  your  request 
and  in  order  to  extend  broadcasters 
i  every  possible  consideration,  we  are 
i  willing  to  further  postpone  effec- 
tive date  of  our  license  agreement 
to  Dec.  1,  1939,    provided  other 
phonograph  record  companies  will 
do  the  same." 
I      Meanwhile,  it  appeared  that  a 
'  court  test  of  the  legality  of  the  li- 
I  censing  plan  would  be  pressed  with- 
in the  industry.  The  postponement 
I  request  was  made  at  a  conference 
j  Aug.  24  of  the  NAB  committee 
with  representatives  of  RCA,  Dec- 
,  ca  and  Columbia  Recording  Corp. 
;  The  NAB  request  was  that  the  new 
date  be  fixed  at  Jan.  1  to  permit 
the  broadcasting  industry  to  handle 
I  its  ASCAP  problem,  slated  for  ac- 
!  tion  at  the  special  Chicago  conven- 
tion called  for  Sept.  15. 

I  NAPA  May  Appeal 

I      Meanwhile,  the  National  Assn. 

of  Performing  Artists,  founded 
'  with  the  idea  of  controlling  use  of 
,  recordings  on  the  air,  indicated  it 
might  appeal  the  RCA-Whiteman 
j  decision,  on  which  the  record  manu- 
I  facturing    company    premised  its 
!  drastic  license  fee  plan  [Broad- 
(j  casting,  Aug.   15].  Letters  were 
sent  both  to  RCA  and  all  broad- 
cast station   licensees  by  NAPA 
i  executives   that  the   record  com- 
'  pany  had  not  been  authorized  to 
collect  royalties  on  behalf  of  its 
members,  and  that  it  proposed  to 
i  have  its  rights  "strictly  enforced". 

!  Fred  Waring,  orchestra  leader 
and  president  of  NAPA,  informed 
RCA  Aug.  19  that  his  organization 
protested  RCA's  license  proposal 
and  that  "we  will  legally  resist 

i  your  efforts  in  that  direction." 

!  Meanwhile,  a  storm  of  protest 
,  erupted  from  stations,  primarily 
I  those  with  no  network  affiliations, 
I  against  the  RCA  proposal.  The  at- 
titude generally  was  that  RCA  had 
jl  embarked  upon  a  procedure  which 

iit  could  not  justify  on  the  basis  of 
the  Whiteman  decision. 
It  was  apparent  that  stations 
generally  intended  to  stand  their 
ground  and  await  further  adjudi- 
cation of  the  fundamental  right  of 
jl  record  manufacturers  and  per- 
forming artists  to  collect  royalties. 
[  Moreover,  the  proposed  RCA  sched- 
'  ule,  with  fees  ranging  from  $100 
j  to  $300  per  month,  were  described 
'  as  so  exhorbitant  that  few  inde- 
1  pendent  stations  could  stand  them. 
,  Beyond  that,  the  rigid  restrictions 
|j  which  RCA  seeks  to  impose  on  per- 
il formance  and  announcement  of  its 
recordings  were  described  as  un- 


conscionable by  a  number  of  sta- 
tion operators.  Decca  and  Colum- 
bia, which  have  not  proposed  li- 
censee fees  contracts  as  yet,  made 
no  commitments  whatever  at  the 
Aug.  24  conferences. 

Meanwhile,  many  stations  began 
to  canvass  the  transcription  field 
to  stock  up  on  recordings  which 
would  permit  them  to  avoid  use  of 
recordings  if  that  course  becomes 
necessary.  The  fact  that  practical- 
ly all  of  the  major  transcription 
companies  offer  libraries  at  rates 
equivalent  to  or  lower  than  the  pro- 
posed scale  of  RCA  augured  for 
possible  wholesale  substitution  of 
recordings  made  for  broadcast  use 
only  in  lieu  of  license  records. 

Legal  Doubts 

Because  considerable  doubt  exists 
as  to  the  legal  basis  for  the  record 
licenses,  further  litigation  is  re- 
garded as  inevitable.  In  the  RCA- 
Whiteman  case,  the  decision,  while 
by  a  Federal  Court,  nevertheless 
was  based  on  the  common  law  of 
the  State  of  New  York.  Moreover, 
it  applied  to  an  extreme  case  in 
which  WNEW  purpoi'tedly  simulat- 
ed studio  broadcasts  through  the 
use  of  Whiteman  records — an  un- 


By  PAUL  BRINES 

SECOND  annual  convention  of  the 
American  Federation  of  Radio  Ar- 
tists met  in  Chicago  Aug.  24-28 
with  50  delegates  from  10  chapters 
in  attendance.  It  was  disclosed  that 
AFRA's  national  membership 
totals  8,600  radio  artists,  a  100% 
increase  during  the  last  year.  Dis- 
cussion centered  around  fees  for 
transcriptions  and  the  jurisdiction- 
al fight  between  the  AAAA  and 
the  lATSE  [Broadcasting,  Aug. 
15]. 

A  detailed  report  by  the  Nation- 
al Transcription  Committee  was 
made  to  the  convention  and  a  reso- 
lution was  adopted  urging  the 
AFRA  national  board  to  negotiate. 
The  exact  fees  approved  by  the 
convention  were  not  announced,  but 
it  is  understood  they  are  general- 
ly in  line  with  those  of  the  net- 
work commercial  code.  The  discus- 
sion of  the  jurisdictional  dispute 
resulted  in  a  vote  to  support  the 
national  board  in  any  action  it  may 
see  fit  to  take. 

Entertainers'  Union 

Resolutions  in  support  of  the  Na- 
tional Wages  &  Hours  Act  and  for 
the  restoration  of  the  Federal 
Theatre  Project  were  voted  by  the 
convention  as  was  a  resolution  op- 
posing any  changes  in  the  Wagner 
Act.  It  was  recommended  to  the 
convention  by  Mrs.  Emily  Holt, 
AFRA  executive  secretary,  that  all 
types  of  entertainers  be  united  in 
one  big  union.  Many  members  of 
AFRA  are  also  members  of  the 
Screen  Actors  Guild,  Actors  Equity 
and  the  American  Federation  of 
Actors,  paying  dues  to  each  of  the 
unions. 

It  is  estimated  about  30%  of 
AFRA  members  pay  dues  to  one  or 
all  of  the  above  organizations.  In 
New  York  about  one-fourth  and 
in  Los  Angeles  about  one-half  of 


orthodox  procedure  seldom  resort- 
ed to  in  record  performance. 

Informed  attorneys  who  have 
studied  the  situation  advanced  the 
view  that  serious  question  exists 
whether  either  the  record  manu- 
facturer or  the  performing  artist, 
on  the  basis  of  the  Whiteman  de- 
cision or  the  WDAS-Waring  deci- 
sion in  Philadelphia  several  years 
ago,  would  hold  water  upon  fur- 
ther adjudication. 

Whether  the  test  in  an  appellate 
court  will  come  on  the  Whiteman 
case,  or  in  some  new  proceeding 
growing  out  of  the  proposed  li- 
cense fee  contract,  remains  to  be 
determined.  Because  the  Whiteman 
decision  was  based  entirely  on  the 
unfair  competition  aspect,  some 
station  owners  and  attorneys  were 
of  the  view  that  if  stations  com- 
ply with  the  FCC  requirement  of 
announcing  phonograph  records  as 
such,  and  then  announce  the  name 
of  the  manufacturer  of  the  record, 
they  might  avoid  such  implication. 
Because  of  the  attitude  of  NAPA, 
it  was  felt  in  some  quarters  that 
the  names  of  artists  might  readily 
be  omitted,  since  by  so  doing  there 
would  be  no  element  of  unfair  com- 
(Continued  on  page  78) 


the  AFRA  members  pay  "half 
dues".  Other  chapters  of  AFRA  are 
not  so  affected,  less  than  3%  of  the 
Chicago  chapter  paying  dues  to 
any  other  organization.  The  con- 
vention approved  the  "one  big 
union  plan"  with  a  provision  that 
the  locals  retain  a  "reasonable  de- 
gree of  autonomy". 

Lawrence  Tibbett,  AFRA  first 
vice-president,  presided  at  the 
opening  meeting,  during  which  rou- 
tine convention  business  was  dis- 
posed of  and  committees  organized. 
From  New  York  came  Emily  Holt, 
AFRA  executive  secretary;  George 
Heller,  associate  secretary;  Everett 
Clark  and  John  Brown,  national 
board  members.  Delegates  repre- 
sented the  local  chapters  of  Los 
Angeles,  New  York,  Chicago,  San 
Francisco,  St.  Louis,  Denver,  Cleve- 
land, Cincinnati,  Detroit,  Racine. 
No  delegate  attended  the  conven- 
tion from  the  Miami  chapter,  the 
11th  local  of  AFRA. 

Among  those  elected  to  the 
AFRA  board  for  the  coming  year 
were  Ray  Jones,  executive  Secre- 
tary of  the  Chicago  local;  Sam 
Thompson  and  Virginia  Payne, 
both  of  the  Chicago  local;  Edear 
Bergen,  Jack  Benny  and  Carlton 
Cadell,  of  the  Los  Angeles  local; 
John  McGovern,  of  the  New  York 
chapter. 

Arbitration  of  the  AFRA  code 
for  local  Chicago  broadcasts  had 
not  begun  as  Broadcasting  went 
to  press.  The  arbitration  board  has 
not  yet  been  selected  nor  was  any 
action  taken  at  the  AFRA  nation- 
al convention  on  the  Chicago  situa- 
tion. Arbitration  will  be  sought  in 
late  September  only  with  those 
Chicago  stations  that  have  signed 
a  network  code,  it  is  understood. 
Should  such  arbitration  be  conclud- 
ed, the  strategy  appears  to  be  that 
the  remaining  stations  will  have 
to  come  in  on  a  similar  basis. 


No  Fees  Planned 
By  U.  S.  Record 

New  Firm  Gets  AFM  License 

And  Appoints  Officers 

ANNOUNCING  that  it  is  contem- 
plating no  licensing  plan  and  would 
levy  no  fees  beyond  the  original 
purchase  price  for  use  of  its  rec- 
ords "for  any  purpose  whatso- 
ever", whether  for  home  use  or 
broadcast,  United  States  Record 
Corp.  has  started  production  and 
distribution  with  an  initial  cata- 
log of  more  than  700  standard  and 
classical  selections.  The  new  record 
firm  received  a  license  from  Ameri- 
can Federation  of  Musicians  Aug. 
11,  and  on  Aug.  15  held  its  first 
business  meeting  and  election  of 
officers. 

The  firm  is  merchandising  two 
classifications  of  records,  the  "Var- 
sity", retailing  at  35c,  and  the 
"Royale",  featuring  classical  selec- 
tions, from  75c  to  $1.25.  Pi'oduc- 
tion  and  deliveries  have  been  start- 
ed from  the  factory  at  Scranton, 
Pa.,  according  to  Eli  E.  Oberstein, 
vice-president  of  the  company.  It 
is  planned  to  furnish  regular  week- 
ly and  monthly  releases  in  all 
classifications. 

No  Fees  Planned  Now 

Commenting  on  the  recent  record 
licensing  developments,  Mr.  Ober- 
stein told  Broadcasting  Aug.  24: 
"Until  we're  forced  to  issue  li- 
censes by  factors  outside  our  con- 
trol, our  plan  is  to  allow  any  user 
of  phonograph  records  to  use  our 
product  for  any  purpose  without 
further  payment  of  fees  to  us  be- 
yond the  original  purchase  price." 
Under  U.  S.  Record's  license  from 
AFM,  the  company  is  required  to 
label  each  recording  "not  licensed 
for  commercial  use",  Mr.  Oberstein 
pointed  out,  although  it  is  empow- 
ered to  grant  other  licenses  if  de- 
velopments require  them. 

Officers  of  the  company,  an- 
nounced following  the  Aug.  15 
meeting,  include: 

Charles  M.  Hemenway,  of  Paine- 
Webber  &  Co.,  president;  Mr.  Ober- 
stein, formerly  of  RCA  Mfsr.  Co. 
and  Columbia  Phonograph  Co., 
vice-president;  Lowell  A.  Mayber- 
ry,  Palm  Beach,  Fla.,  treasurer, 
and  Mortimer  S.  Gordon,  secretary. 
On  the  board  in  addition  are  Ray- 
mond S.  Pruitt,  attorney  for 
American  Airlines  and  New  York 
Shipbuilding  Co.;  Sydney  Newman, 
Boston;  Wesley  Simpson,  textile 
manufacturer;  S.  P.  Quackenbush, 
president  of  Quackenbush  Ware- 
houses and  president  of  the  Cham- 
ber of  Commerce  of  Scranton,  Pa. 

The  company,  closely  affiliated 
with  the  Scranton  Record  Mfg.  Co., 
Scranton,  manufacturing  unit  of 
the  organization,  also  includes 
among  its  members:  Allan  H. 
Sturges,  president  of  Pilgrim  Trust 
Co.,  Boston;  W.  L.  Hutcheson,  of 
the  AFL;  Dr.  Noble,  president  of 
the  First  National  Bank,  Scranton; 
Weston  Scranton,  president  of 
Scranton  iron,  coal  and  steel  mills, 
and  Louis  Oppenheim,  president  of 
Scranton  Dry  Goods  Co.  Herbert 
Young  is'  national  sales  manager, 
William  Cone  New  England  and 
New  York  sales  manager.  Ed  Den- 
ham,  foi-merly  of  RCA-Victor,  is 
sales  manager  for  Southern  terri- 
tory.   

CROAVX  CORK  &  SEAL  Co..  Balti- 
more leans  for  beer,  metal  closures), 
will  use  spots  on  eisht  Midwestern 
stations  this  fall.  Harry  B.  Green  & 
Co.,  Baltimore,  handles  the  aecoiuit. 


Disc  Fees^  Jurisdictional  Questions 
Dominate  Second  Convention  of  AFRA 
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Fly  Will  Preside 
At  Next  Meeting 
Of  FCC,  Sept.  7 

New  Chairman  Confers  With 
McNinch  on  Policy  Topics 

THE  NEXT  meeting  of  the  FCC, 
probably  Sept.  7,  will  be  presided 
over  by  its  new  chairman,  James 
Lawrence  Fly,  who  takes  his  oath 
of  office  Sept.  1  as  successor  to 
Frank  R.  McNinch. 

Mr.  Fly  returned  to  Washing- 
ton Aug.  29  for  conferences  with 
Chairman  McNinch  preparatory  to 
taking  over  the  helm.  He  has  spent 
the  last  month  cleaning  up  his  af- 
fairs as  general  counsel  of  Ten- 
nessee Valley  Authority  and  spec- 
ial counsel  for  the  Bonneville  Dam. 
Mr.  McNinch,  who  relinquished  the 
chairmanship  due  primarily  to  ill 
health,  is  expected  to  receive  spec- 
ial assignments  from  the  Govern- 
ment as  counsel  in  power  matters. 

While  Mr.  Fly  made  no  comment 
regarding  policy  matters  Aug.  30 
when  he  visited  the  retiring  chair- 
man at  the  FCC,  it  was  clear  that 
he  proposed  to  move  slowly  on  both 
personnel  and  policy.  He  said  he 
would  take  his  oath  of  office 
promptly  on  Sept.  1,  after  which 
he  would  meet  informally  with 
members  of  the  FCC  who  may  be 
in  town  at  that  time.  Work  will 
not  get  under  way  until  after  Labor 
Day. 

Hearing  Deferred 

Chairman  McNinch,  in  his  con- 
ferences with  Mr.  Fly,  has  ac- 
quainted him  with  the  policy  and 
personnel  problems  of  the  FCC. 
While  no  formal  word  was  forth- 
coming from  either  quarter,  it  was 
presumed  that  Mr.  McNinch  ad- 
vised his  successor  of  the  internal 
strife  within  the  Commission,  par- 
ticularly about  the  "opposition" 
element. 

Some  significance  was  seen  in 
the  fact  that  a  postponement  was 
ordered  in  the  hearing  scheduled 
for  Sept.  11  before  a  special  FCC 
committee  on  the  application  of 
New  York's  Mayor  F.  H.  La- 
Guardia,  for  revision  of  rules  gov- 
erning relay  broadcast  stations  de- 
signed to  open  the  issue  of  use  of 
shortwaves  for  domestic  station 
hookups,  in  lieu  of  telephone  links. 
Commissioner  George  H.  Payne,  al- 
most constantly  at  cross-purposes 
with  Chairman  McNinch  during  his 
tenure,  was  to  head  the  commit- 
tee to  hold  these  hearings,  the  ap- 
pointment, it  is  reported,  having 
been  made  when  Chairman  Mc- 
Ninch was  absent. 

Bringing  New  Personnel 

Whether  this  postponement  from 
Sept.  11  to  Oct.  16  grew  out  of  the 
McNinch  -  Fly  conversations,  was 
not  disclosed.  There  was  some  con- 
jecture regarding  appointment  of 
another  commissioner  to  preside 
over  these  hearings,  in  view  of 
their  importance. 

It  is  expected  Mr.  Fly  will  bring 
to  the  FCC  in  due  course  personnel 
from  TVA  or  other  governmental 
agencies.  However,  it  was  appar- 
ent that  he  proposed  to  move  cau- 
tiously. Miss  Julia  Josephs,  sec- 
retary to  Chairman  McNinch  both 
at  the  Power  Commission  and  at 
the  FCC,  is  expected  to  remain  in 
that  capacity  with  Mr.  Fly.  Miss 
Charlotta  Gallup,  Mr.  Fly's  private 
secretary  at  TVA,  also  is  expected 


CHANGE  in  command  of  the  FCC  took  place  Sept.  1  when  James 
Lawrence  Fly  (left)  took  over  the  chairmanship  from  Frank  R.  McNinch. 
The  angular  Texan  visited  his  diminutive  predecessor  Aug.  30,  at  which 
time  this  picture  was  made.  Upon  suggestion  of  an  obstreperous  re- 
porter, Mr.  McNinch  went  through  the  motions  of  handing  to  his  suc- 
cessor a  miniature,  lapel-model  eight-ball,  not  discernible  here. 


to  serve  in  a  similar  capacity  with 
him  at  the  FCC. 

Reports  of  far  -  reaching  staff 
changes  immediately  upon  Mr. 
Fly's  assumption  of  office  were  dis- 
counted, at  the  start,  in  any  event. 
It  was  obvious  the  incoming  Chair- 
man intended  to  survey  the  person- 
nel situation,  and  possibly  after 
consultation  with  his  colleagues 
and  advisors,  decide  upon  changes 
or  expansion.  Mr.  McNinch's  recom- 
mendations also  will  be  taken  into 
account  in  that  connection. 

McNinch  Plans  Report 

The  new  chairman  has  been  on 
the  Pacific  Coast,  in  Texas  and  in 
Tennessee  since  his  appointment 
July  27,  to  wind  up  his  affairs 
prior  to  assuming  the  FCC  helm. 
In  Dallas,  his  home,  he  visited  the 
studio  and  transmitter  of  WFAA 
on  Aug.  17  and  witnessed  an  im- 
p  r  o  m  p  t  u  facsimile  experiment. 
While  in  Dallas  he  visited  his 
brother,  County  Judge  Ben  Fly, 
and  other  relatives. 

Policy  considerations  have  been  at 
a  standstill  at  the  FCC  since  Mr. 
Fly's  appointment  under  specific 
orders  from  President  Roosevelt, 
who  instructed  Commissioners  indi- 
vidually by  letter  to  withhold  such 
matters  until  the  new  Chairman 
assumes  office. 

Chairman  McNinch  was  in  his 
office  Aug.  28-30  to  clean  out  his 
personal  effects  and  turn  over  to 
his  successor  the  "unfinished  busi- 
ness." He  told  Broadcasting  that 
he  deferred  his  planned  ocean  trip, 
following  his  resignation,  on  ad- 
vice of  physicians  but  that  he 
might  yet  make  such  a  cruise  pre- 
paratory to  entering  law  practice. 
He  said  he  had  discussed  with  Gov- 
ernment officials  matters  pertaining 
to  handling  of  certain  Government 
cases  but  that  no  final  arrange- 
ments had  been  made. 

Mr.  McNinch,  in  vastly  improved 
health  following  his  protracted 
rest,  said  he  would  submit  to  the 


President  shortly  his  report  on  his 
stewardship  at  the  FCC,  which 
dates  back  to  Oct.  1,  1937.  Whether 
this  report  will  be  made  public,  he 
said,  will  depend  upon  the  White 
House.  He  said  he  proposed  to  out- 
line reforms  in  FCC  operations  in- 
stituted during  his  tenure  as  well 
as  certain  recommendations  on  fu- 
ture procedure. 

A  second  report,  to  be  submitted 
to  the  President  by  Mr.  McNinch, 
will  deal  with  the  whole  subject 
of  international  broadcast  alloca- 
tions. This  does  not  involve  the  in- 
ternational "censorship"  issue 
which  flared  up  several  months  ago 
in  connection  with  language  used 
by  the  FCC  in  rewriting  the  rules 
pertaining  to  international  broad- 
cast service.  It  deals  with  the  whole 
broad  subject  of  allocation  of  fre- 
quencies for  international  broad- 
cast stations  and  whether  they 
should  be  privately  or  govern- 
mentally  maintained.  An  interde- 
partmental committee,  comprising 
officials  of  various  governmental 
agencies,  has  engaged  in  a  study  of 
this  problem  under  Chairman  Mc- 
Ninch intermittently  over  the  last 
two  years. 

The  retiring  chairman  reiterated 
views  he  expressed  following  ac- 
ceptance of  his  resignation  by  the 
President  July  27,  at  which  time 
he  said  he  would  not  again  under- 
take administrative  work  because 
of  his  frail  health. 


'Magic  Key'  Discontinues  Sept,  18 
RCA  MFG.  Co.,  Camden,  will  discon- 
tinue Magic  Key  of  RCA  following 
the  broadcast  of  Sept.  18.  Program, 
for  several  years  broadcast  Sunday  af- 
ternoons on  NBC's  Blue  network,  was 
scheduled  to  be  dropped  in  the  late 
spring,  but  instead  was  shifted  to  a 
Monday  evening  hour,  9-10,  on  the 
same  network.  No  future  plans  have 
been  announced,  although  it  was  stated 
that  a  different  type  of  program,  with 
a  direct  sales  appeal  in  contrast  to 
the  Magic  Key's  purely  institutional 
nature,  might  be  substituted  in  the 
spring. 


Refusal  of  Reply 
To  Priest  Alleged 

REFUSAL  of  WJR,  Detroit,  to  ac- 
cept programs  in  answer  to  Father 
Charles  E.  Coughlin  on  Aug.  30 
brought  a  formal  complaint  to  the 
FCC  from  Rev.  Walter  E.  Cole, 
spokesman  for  the  Unitarian  Fel- 
lowship for  Social  Justice  and  a 
Unitarian  minister  of  Toledo. 

In  a  telegram  to  Chairman  Frank 
R.  McNinch,  Rev.  Cole  requested 
that  the  FCC  "take  the  necessary 
action"  to  force  the  station  to  af- 
ford "equal  opportunity"  to  both 
sides  of  controversial  questions,  "or 
that  its  license  be  revoked."  The 
Fellowship  had  broadcast  a  series 
of  three  programs  in  July  over 
WJR,  CKLW  and  WMBC,  all  in 
Detroit,  and  it  was  charged  in  the 
telegram  that  the  program  sched- 
uled for  Aug.  30  had  been  rejected 
by  WJR. 

The  new  schedule  of  programs, 
handled  by  U.  S.  Adv.  Corp.,  To- 
ledo, has  been  placed  on  11  sta- 
tions for  half -hour  evening  periods, 
both  transcription  and  live,  on  Aug. 
30  and  Sept.  6,  13  and  20.  The  sta- 
tions are  WGAR  WCKY  CKLW 
WBAX  WSPD  WKBO  WGBI 
WAAB  WJAS  WLEU  and  WRAW. 

It  was  indicated  that  the  Uni- 
tarian series  will  be  expanded,  pri- 
marily on  stations  used  by  Cough- 
lin. The  telegram  read: 

I  have  just  been  denied  use  of  contracted 
time  on  Station  WJR,  Detroit,  to  discuss 
controversial  issues  raised  by  Father  Cough- 
lin in  regular  broadcasts  on  that  station. 
Father  Coughlin  has  been  using  a  full  hour 
weekly  on  WJR  to  express  views  and 
opinions  on  current  topics,  and  to  make 
charges  and  insinuations  against  various 
individuals  and  groups.  This  same  station 
now  refused  to  grant  me  time  to  analyze 
and  question  Father  Coughlin's  statements. 

Prior  to  a  previous  broadcast  over  WJR, 
delivered  on  July  31,  station  officials  ob- 
jected to  mention  of  Father  Coughlin  by 
name  in  my  address.  After  a  conference 
they  agreed  to  permit  the  broadcast  to  go 
on  the  air.  On  Aug.  22  arrangements  were 
made  and  a  contract  was  signed  for  a 
series  of  four  broadcasts,  sponsored  by  the 
Uniatrian  Fellowship  for  Social  Justice, 
in  which  I  was  scheduled  to  discuss  the 
questions  of  social  justice  and  those  who, 
like  Father  Coughlin,  are  in  our  opinion 
endangering  American  democracy.  Station 
WJR  stipulated  that  its  attorneys  must 
see  the  text  of  the  address  five  days  in 
advance  of  the  broadcast,  which  was  sched- 
uled to  go  on  this  evening.  Text  of  the 
speech  was  submitted  to  William  A.  Alfs, 
counsel  of  WJR,  last  Thursday,  six  days 
in  advance.  Mr.  Alfs  approved  the  manu- 
script as  to  libel,  stipulating  one  minor 
change  which  was  acceptable  to  me.  The 
following  day  Mr.  Uridge,  an  ofiicial  of 
WJR,  spoke  by  telephone  to  Mr.  Harold 
Barrett  of  United  States  Advertising  Corp., 
Toledo,  Ohio,  representing  the  Unitarian 
Fellowship  for  Social  Justice,  and  informed 
him  that,  although  he  had  not  read  the 
manuscript,  he  had  been  informed  by  Mr. 
Alfs  that  the  speech  contained  an  attack 
upon  Father  Coughlin.  He  stated  his  de- 
sire to  cancel  the  contract,  but  agreed  to 
read  the  manuscript  and  listen  to  the 
transcription  before  making  a  final  deci- 
sion. Yesterday,  just  one  day  before  the 
scheduled  broadcast.  Station  WJR  tele- 
graphed the  following  message  to  Mr.  Bar- 
rett: "Re  Unitarian  broadcast  text  of 
script  not  acceptable.  Therefore  cancelling 
schedule.  Wire  collect  disposition  of  record- 
ing and  script." 

In  reply  to  a  telegram  of  inquiry  from 
me,  Mr.  Leo  Fitzpatrick  of  WJR,  asserted 
in  a  wire  that  my  script  "is  entirely  out 
of  accord  with  policies  of  WJR  as  dis- 
cussed with  you  several  weeks  ago." 

Station  WJR  is  licensed  by  your  Com- 
mission to  serve  the  public  interest,  con- 
venience and  necessity  in  accordance  with 
its  established  American  radio  practice  of 
giving  equal  opportunity  to  have  both 
sides  presented  on  controversial  subjects 
under  similar  broadcasting  conditions.  In 
this  instance,  WJR  is  not  following  this 
accepted  American  radio  practice  and  is 
not  therefore,  I  believe,  operating  in  the 
public  interest,  convenience  and  necessity. 
It  is  in  effect  acting  as  the  vehicle  for 
one-sided  propaganda  rather  than  for  free 
discussion.  I  respectfully  request,  therefore, 
that  your  Commission  take  the  necessary 
action  to  have  WJR  give  equal  opportunity 
for  the  expression  of  both  sides  of  con- 
troversial questions,  or  that  its  license  be 
revoked." 
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Possible  Ratification  of  Pact 
By  Mexico  in  September  Seen 

Temporary  Provision  for  Border  Stations  or 
Unqualified  Approval  Now  Contemplated 


DESPITE  repeated  delays  and 
several  rebufifs,  ratification  of  the 
Havana  Treaty,  which  would  make 
possible  the  reallocation  of  broad- 
cast station  assignments  on  the 
American  Continent,  is  foreseen  in 
September  by  the  Mexican  Senate, 
according  to  latest  diplomatic  ad- 
vices reaching  this  country. 

Two  possibilities  now  are  seen, 
under  which  the  treaty  provisions 
might  be  ratified:  (1)  Inclusion  of 
reservations  whereby  six  channels 
earmarked  for  use  of  Mexican  sta- 
tions in  the  interior  of  the  country 
would  be  used  temporarily  by  the 
so-called  border  stations;  (2)  rati- 
fication of  the  treaty  by  the  Mexi- 
can Senate  without  reservation, 
which  would  eliminate  border  sta- 
tions but  with  a  supplementary 
provision  regarding  maintenance 
of  clear  channel  status  for  several 
stations  in  the  interior  of  the  coun- 
try. 

The  Mexican  Senate  meets  in 
special  session  Sept.  1.  Several 
weeks  ago  the  State  Department 
was  advised  that  the  Senate  would 
ratify  the  treaty  if  reservations  re- 
garding maintenance  of  the  border 
stations  were  acceptable.  Subse- 
quently, however,  it  was  learned 
that  the  Mexican  Association  of 
Broadcasters,  headed  by  Emilio 
Azcarraga,  owner  of  XEW,  Mexico 
City,  was  advocating  ratification 
of  the  treaty  in  its  original  terms 
by  the  Senate  and  looked  forward 
to  favorable  action  early  in  the 
new  session. 

Bi-Lateral  Pact 

The  plan  endorsed  by  the  private 
Mexican  broadcasters  headed  by 
Mr.  Azcarraga,  it  was  said,  was 
for  a  bi-lateral  agreement  as  be- 
tween the  United  States  and  Mex- 
ico, under  which  some  four  clear 
channels  assigned  to  Mexico  under 
the  terms  of  the  treaty  would  be 
protected  in  the  United  States.  The 
plan  was  to  hold  its  frequencies  on 
an  exclusive  basis  in  order  to  per- 
mit eventual  use  of  high  power  by 
the  occupants.  While  this  proposal 
is  in  conflict  with  the  treaty  allo- 
cation terms,  it  nevertheless  is  re- 
garded as  far  more  acceptable  to 
the  United  States,  Canada,  and 
Cuba  than  the  previous  proposition 
for  retention  of  the  border  sta- 
tions. It  might  have  the  effect  of 
eliminating  several  duplicated  as- 
signments on  the  particular  fre- 
quencies contemplated  in  this  coun- 
try but  it  is  felt  the  stations  as 
earmarked  probably  could  be  ac- 
commodated in  some  other  way. 

Since  Canada,  Cuba  and  the 
United  States  already  have  ratified 
the  Havana  Treaty,  only  Mexico's 
approval  is  necessary.  The  Treaty 
provides  that  its  terms  shall  be- 
come effective  one  year  from  the 
date  of  final  ratification  (Mexi- 
co's) but  it  is  expected  that 
through  mutual  agreement  the  four 
countries  could  voluntarily  expe- 
dite this  phase  and  set  a  six-month 
deadline.  The  majority  of  the  sta- 


tions in  the  United  States  would 
be  shifted  from  10  to  30  kilocycles 
under  the  proposed  Treaty  terms 
[see  Broadcasting  1939  Yearbook 
for  treaty  text]. 

Border  Station  Issue 

Elimination  of  the  border  sta- 
tions, for  the  most  part  operated 
by  former  American  broadcasters 
such  as  Dr.  John  R.  Brinkley  and 
Norman  T.  Baker,  was  one  of  the 
principal  desires  of  the  United 
States  in  working  out  the  Havana 
Treaty  two  years  ago.  These 
groups,  however,  apparently  were 
successful  in  blocking  the  treaty 
ratification  in  the  Senate  on  two 
occasions.  As  a  consequence,  the 
alternative  suggestion  came  from 
Mexico  for  retention  of  the  border 
stations  as  a  condition  precedent 
to  approval  of  other  terms  of  the 
treaty,  either  by  Senate  ratifica- 
tion or  through  administrative 
agreement. 


Operator  License 
Criticized  by  ACA 

TYING  in  closely  with  a  letter  sent 
to  the  FCC  by  Samuel  R.  Rosen- 
baum,  chairman  of  IRNA  and  the 
NAB  labor  committee  (see  page 
53),  the  American  Communication 
Assn.  has  forwarded  a  petition  to 
the  FCC  to  allow  renewal  of  out- 
standing First  Class  Telephone  Op- 
erators' Licenses  on  a  basis  of  "sat- 
isfactory service",  without  require- 
ment of  any  qualifying  statements 
as  to  details  of  assignments  or  a 
preponderance  of  transmitter  duty. 
ACA  represents  W  C  A  U,  KYW, 
WFIL,  WIP,  WIBG,  WPEN, 
WDAS,  WHAT,  WPG  and  WCAM. 

The  petition,  conceived  by  ACA 
but  signed  by  members  and  non- 
members  alike,  declared  that  "the 
need  is  certainly  indicated  for  a 
more  comprehensive  system  of  in- 
suring that  each  operator  can  be 
reasonably  sure  of  keeping  abreast 
of  all  pertinent  releases  from  the 
Commission",  pointing  out  that  the 
average  operator  is  not  apprised  of 
new  rulings  soon  enough  to  allow 
him  to  make  the  best  use  of  his 
opportunities  for  best  complying 
with  license  requirements. 

Called  Hardship 

"We  feel  that  it  isn't  cricket  to 
deprive  a  man  (with  some  past  ex- 
perience and  who  holds  a  certificate 
testifying  that  he  passed  his  ex- 
amination) of  an  unqualified  re- 
newal of  his  license  on  the  strength 
of  his  past  performance  and  his 
employer's  attesting  to  his  present 
capabilities,"  the  petition  continued. 
"Not  only  would  a  too-literal  ap- 
plication of  the  somewhat  indefinite 
wording  o  f  certain  paragraphs 
work  havoc  in  the  peace-of-mind 
heretofore  enjoyed  by  the  forego- 
ing group  of  broadcast  men,  but  it 
also  militates  against  the  equally 
large  group  of  operators  who  are 
assigned  to  part-time  transmitter 
duty;  in  fact,  against  all  but  those 
who  undeniably  spend  a  major  por- 
tion or  all  of  their  working  hours 
at  a  transmitter." 


Wm.  West  Buys  WTMV 

CONTROL  of  WTMV,  E.  St.  Louis, 
111.  local,  would  pass  into  the  hands 
of  William  H.  West  Jr.,  its  pres- 
ent manager,  under  a  transfer  of 
ownership  application  filed  with  the 
FCC  Aug.  29.  Under  the  deal, 
Lester  E.  Cox,  now  holding  66% 
of  the  stock,  would  sell  his  370 
shares  in  equal  parts  to  Mr.  West 
and  Carlin  French,  of  E.  St.  Louis. 
They  would  pay  a  total  of  $50,000 
for  the  stock.  With  the  130  shares 
already  owned  by  Mr.  West,  one- 
time manager  of  KSD,*  he  would  be 
controlling  stockholder.  Mr.  Cox 
also  holds  25%  interest  in  KCMO, 
Kansas  City,  and  23.6%  interest  in 
the  corporation  operating  KGBX 
and  KWTO,  Springfield,  Mo. 


BASEBALL  TELECAST 

Gives  Fence  Signs  a  Break, 
—  —NBC  Discovers  


A  PREVIEW  of  sponsored  sports 
telecasting  was  given  New  York 
televiewers  on  Aug.  26,  when  NBC 
presented  a  visual  broadcast  of  a 
double-header  between  the  Brook- 
lyn Dodgers  and  the  Cincinnati 
Reds.  Dramatizing  his  commercial 
announcements  for  the  sponsored 
sound  broadcast  of  the  games  on 
WOR  and  WHN,  New  York,  Red 
Barber  donned  a  gas  station  at- 
tendant's cap  for  his  S  o  c  o  n  y- 
Vacuum  Oil  Co.  announcements, 
and  held  up  cans  of  motor  oil  and 
insect  spray  as  he  talked. 

When  he  gave  his  between-inning 
commercial  copy  for  Procter  & 
Gamble,  two  cakes  of  Ivory  Soap 
were  clearly  visible  beside  his  mic- 
rophone. And  while  speaking  for 
General  Mills  he  poured  out  a  dish- 
full  of  Wheaties  from  a  plainly 
labeled  box,  demonstrating  how 
easily  it  combines  with  sugar  and 
cream  and  fruit  into  an  appetizing 
breakfast  food. 

Advertisers  whose  messages  are 
painted  on  the  ball  park's  fence  got 
extra  value  that  day,  as  well,  for 
their  signs,  especially  the  Gem 
razor  ad  in  the  right  field,  showed 
up  as  well  on  the  television  receiver 
screens  as  in  the  park.  It  seems 
probable  that  when  sponsored  tele- 
vision arrives,  sponsors  of  ball 
games  will  have  to  take  over  the 
billboards  at  the  parks  as  well,  or 
see  other  advertisers  get  as  much 
benefit  from  telecasts  as  they  do. 


N.  Y.  Milk  Campaign 

NEW  YORK  STATE  Bureau  of 
Milk  Publicity,  New  York,  through 
J.  M.  Mathes,  New  York,  will  start 
its  sixth  annual  advertising  cam- 
paign Sept.  25,  using  five  spot  an- 
nouncements weekly  for  26  weeks 
on  WOKO  WNBF  WBEN  WGR 
WESG  WNEW  WHN  WHAM 
WHEC  WGY  WFBL  WSYR  WIBX 
and  one  major  New  York  City  sta- 
tion, as  yet  undecided. 


Canada  Dry's  Gains 
CANADA  DRY  GINGER  ALE  Co., 
New  York,  which  sponsors  the  weekly 
Information  Please  program  on  NBC- 
Blue,  reported  a  gain  of  99%  in  net 
profits  for  the  quarter  ending  June  30 
with  a  total  of  $360,143  as  compared 
to  $180,868  for  the  corresponding 
quarter  in  1938.  Gross  sales  for  the 
second  quarter  in  1939  totaled  $3,991,- 
518,  against  $3,646,008  for  the  same 
quarter  last  year. 


Affiliates  of  Blue 
To  Meet  Sept.  12 

Meeting  Is  Set  for  Chicago; 
Supplementaries  Included 

A  GENERAL  meeting  of  NBC- 
Blue  aflfiliates  at  NBC  studios,  Chi- 
cago, Sept.  12,  to  discuss  possible 
revision  of  affiliate  contracts  and 
other  pertinent  problems,  was  an- 
nounced Aug.  28  by  Keith  Kiggins, 
director  of  the  Blue  Nework.  A 
meeting  of  basic  Blue  network  af- 
filiates with  NBC  executives, 
scheduled  for  Aug.  29  in  New 
York,  was  cancelled. 

The  Chicago  meeting  was  called 
because  of  the  special  NAB  con- 
vention set  for  Sept.  15  to  con- 
sider ASCAP  and  related  problems. 
NBC  decided  to  open  up  the  meet- 
ing to  supplementary  stations  as 
well  as  to  the  basic  Blue  outlets, 
who  first  had  requested  the  meet- 
ing during  the  NAB  convention  in 
Atlantic  City  last  July. 

New  Option  Time  Plan 

Basic  Blue  affiliates  at  a  meet- 
ing July  10  in  Atlantic  City  called 
by  Samuel  R.  Rosenbaum,  presi- 
dent of  WFIL,  discussed  tentative- 
ly an  arrangement  whereby  every 
other  hour  around  the  clock  would 
be  optioned  to  NBC  in  lieu  of  the 
present  arrangement  covering  a  lit- 
tle less  than  half  of  the  station 
operating  time.  The  theory  ad- 
vanced was  that  idle  time  now 
under  option  to  NBC  could  well  be 
converted  into  revenue  if  available 
for  schedules  rather  than  subject  to 
cancellation  under  NBC's  prior  call. 
Most  of  the  NBC  basic  Blue  outlets 
also  are  on  MBS. 

At  that  time  affiliates  were  as- 
sured by  NBC  executives  that  the 
outlook  for  the  Blue  was  brighter 
and  that  a  concerted  drive  for 
business  was  expected  to  yield 
worthwhile  results.  Messrs.  Kig- 
gins and  John  Norton,  also  as- 
signed to  the  Blue  Network,  were 
to  draft  plans  for  the  Blue  affiliate 
meeting. 

In  a  telegram  to  Blue  Network 
affiliates,  Mr.  Kiggins  said  that 
overwhelming  station  approval  for 
postponement  of  the  meeting  so  it 
would  precede  the  NAB  Conven- 
tion had  been  received.  He  set  the 
time  for  9:30  a.  m.  at  NBC  stu- 
dios in  Chicago. 

Meet  With  Top  Officials 

It  was  explained  that  several 
Western  station  managers  had  com- 
plained about  the  earlier  meeting 
in  New  York,  because  it  would  en- 
tail another  trip  to  Chicago  two 
week's  later.  NBC  queried  all  sta- 
tions by  wire  on  their  preferences 
and  it  was  reported  that  all  save 
a  few  asked  for  the  later  date. 

It  is  expected  that  in  addition 
to  the  Blue  Network  executives, 
recently  designated  to  devote  full- 
time  to  its  operations,  NBC  top  of- 
ficials also  will  participate  in  the 
session.  These  include  President 
Lenox  R.  Lohr,  Executive  Vice- 
president  Niles  'Trammell,  Stations 
Vice-president  William  S.  Hedges, 
Washington  Vice-president  Frank 
M.  Russell,  and  .'acific  Coast  Vice- 
president  Don  Oilman. 


GABRIEL  HEATTER.  who  aban- 
doned his  regular  newscasting  duties 
and  retained  only  his  assignment  as 
narrator  on  We,  The  People  in  order 
to  take  a  three-month  rest,  is  writing 
a  book  of  radio  reminiscences. 


Movie  to  Use  Spots 
METRO-GOLDWYN-MAYER,  New 
York,  plans  to  use  1  to  6  announce- 
ments daily  in  October  in  40  cities  to 
promote  showing  of  its  new  film,  "The 
Women." 
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ings  abroad  than  are  the  people 
living  in  the  countries  where  these 
events  are  taking  place. 

Although  its  limited  budget  pre- 
vents for  MBS  the  elaborate  for- 
eign coverage  maintained  by  CBS 
and  NBC,  Mutual  has  recently  or- 
ganized a  European  staff,  composed 
of  newspaper  correspondents  in 
Berlin,  Paris,  Rome  and  Warsaw, 
who  also  act  for  MBS  when  needed. 
This  staff  is  headed  by  John  Steele, 
full  time  MBS  representative 
abroad  with  headquarters  in  Lon- 
don. 

Kaltenborn  in  London 

The  outstanding  success  of  H. 
V.  Kaltenborn,  CBS  ace  news 
analyst,  in  interpreting  and  com- 
menting on  the  news  from  abroad 


Warner,  CBS  correspondent  in 
Washington,  usually  hold  down  the 
American  corners  of  the  nightly 
conversational  news  round-ups  on 
CBS.  Kaltenborn  was  due  back  in 
New  York  Aug.  31  after  a  flight 
across  the  Atlantic,  and  was  sched- 
uled to  take  up  duties  in  the  CBS 
studios  forthwith. 

In  addition  to  John  B.  Kennedy 
in  New  York,  NBC  has  also  en- 
gaged Dorothy  Thompson,  fore- 
most woman  commentator,  for  a 
series  of  daily  interpretative  broad- 
casts on  the  international  situation. 
Earl  Godwin,  president  of  the 
White  House  Correspondents  Asso- 
ciation, is  NBC's  Washington  com- 
mentator. 

Raymond  Gram  Swing,  Mutual's 
chief  commentator,  has  moved  into 


Ik 

NBC'S  TWO  NETWORKS  were  regularly  fed  by  staffmen  from 
European  capitals  with  frequent  interpersions  by  press  coii'espondents. 
Among  staffmen  on  duty,  day  and  night,  were  (upper,  1  to  r)  :  Max  Jor- 
dan, NBC  European  director,  from  Berlin;  Hilmar  Baukhage,  Washing- 
ton commentator  on  roving  assignment  in  Europe;  Fred  Bate,  London 
chief;  John  Gunther,  noted  author,  roving  assignment;  (lower,  1  to  r)  : 
Howard  Claney,  announcer,  London;  Paul  Archinard,  Paris;  Howard 
Marshall,  commentator,  London;  Earl  Godwin,  commentator,  Washington. 

Radio  in  ^State  of  Alert'  During  Crisis 

(Continued  frovi  page  12) 


ca,  usually  including  New  York, 
Washington,  London  and  one  other 
European  city,  in  which  each  speak- 
er can  hear  the  voices  of  the  other 
three  and  the  audience  can  hear  all 
four.  Developed  by  A.  H.  Petersen, 
assistant  traffic  manager  of  CBS, 
in  coopei'ation  with  CBS  engineers, 
during  the  crisis  of  last  March,  the 
system  requires  only  two  Trans- 
atlantic radiotelephone  channels  in- 
stead of  the  eight  channels  usual- 
ly necessary  for  such  a  hookup. 
Before  each  of  these  multiple  con- 
versation broadcasts,  White  buys 
five  minutes  extra  time,  which  he 
uses  to  advise  the  speakers  what 
is  already  known  in  America  and 
in  coordinating  their  presentations 
so  that  repetition  is  avoided  and 
the  full  broadcast  period  devoted 
to  new  news  available  only  from 
each  particular  city  in  the  hook-up. 

Sources  of  News 

Like  the  newspapers,  the  broad- 
casters depend  for  much  of  their 
news  on  the  regular  news  services, 
AP,  UP,  INS  and  Transradio.  AP 
makes  its  news  available  to  the  net- 
works without  charge  for  sustain- 
ing use  as  a  "public  service"  func- 
tion; the  other  news  services  sell 
their  news  for  broadcasting  as  they 
do  to  newspapers.  Both  Mutual  and 
NBC  currently  use  AP  news  and 
an  AP  ticker  has  been  installed 
at  CBS,  although  service  to  this 
network  has  not  been  started.  An- 
other source  of  news  used  by  all 
networks  is  the  material  broadcast 
by  foreign  stations.  Twenty-four 
hours  a  day  each  network  monitors 
the  news  programs  from  London, 
Berlin,  Rome,  Moscow  and  Warsaw. 
For  this  purpose,  CBS  is  using  the 
booths  it  erected  at  Forest  Hills, 
L.  I.,  for  use  in  covering  the  ten- 
nis matches,  finding  this  out-of- 
tovm  location  an  excellent  one  for 
picking  up  the  sometimes  faint  sig- 
nals of  the  foreign  transmitters. 

Mutual  uses  Press  Wireless 
shortwave  facilities  for  most  of  its 
foreign  pickups,  particularly  for 
the  news  in  English  broadcast  by 


the  state-controlled  stations  of  the 
countries  of  Europe,  which  it  re- 
cords and  broadcasts  unchanged 
each  evening  from  11:15  to  12:15. 
This  unique  system,  developed  last 
year  by  G.  W.  Johnstone,  MBS  di- 
rector of  special  features,  is  Mu- 
tual's particular  contribution  to  in- 
ternational news  coverage.  The  re- 
cordings give  an  excellent  picture 
of  the  way  each  government  abroad 
suppresses  or  colors  the  news  to 
suit  its  own  particular  purposes 
and  shows,  probably  better  than 
could  be  done  in  any  other  way, 
how  much  better  the  average 
American  is  informed  of  happen- 


MUTUAL'S  STANDBYS  were  (1  to  r),  Fulton  Lewis  jr.,  Washington; 
Raymond  Gram  Swing,  New  York;  John  Steele,  London;  while  at  Berlin 
Sigrid   Schultz,  of  the  Chicago   Tribune,  was  brought  in  frequently. 


during  the  Munich  crisis  of  last 
fall  has  led  to  the  extensive  use  of 
commentators  by  all  networks  this 
year.  With  Kaltenborn  temporarily 
in  London  until  Aug.  29,  assisting 
Edward  Murrow,  regular  CBS  rep- 
resentative there,  CBS  engaged 
Elmer  Davis,  political  writer  and 
a  first  ranking  interviewer  and 
commentator,  to  interpret  the  news 
for  its  audiences.  Davis  and  Albert 


COLUMBIA'S  policy  was  to  depend  as  far  as  possible  upon  its  ovm  staff 
radio  reporters.  Upper  photo  taken  during  a  recent  New  York  parley 
shows  (1  to  r),  Paul  White,  director  of  news  events  handling  the  behind- 
the-microphone  details;  Edward  R.  Murrow,  chief  of  CBS  European 
staff,  London;  Thomas  Grandin,  CBS  representative,  Paris;  William  L. 
Shirer,  chief  of  Continental  staff,  Berlin.  Lower  photos  (1  to  r),  Albert 
L.  Warner,  Washington;  Elmer  Davis,  foreign  news  analyst.  New  York; 
H.  V.  Kaltenborn,  Berlin  and  London,  who  flew  back  to  New  York  Aug.  30. 


the  MBS  New  York  studios  on  24- 
hour  duty,  sleeping  and  eating 
within  a  few  feet  of  his  microphone 
and  the  Transradio  and  AP  news 
tickers  which  supply  the  news 
basis  for  his  three  regular  and 
other  special  daily  interpretative 
broadcasts.  Fulton  Lewis  jr.,  MBS 
correspondent  in  Washington,  like- 
wise broadcasts  several  times  a 
day  for  MBS  on  the  Government's 
attitudes  and  activities  in  interna- 
tional affairs. 

On  the  theory  that  at-the-mo- 
ment  news  from  Europe  is  of  more 
general  interest  than  anything  else 
on  the  air,  NBC  and  CBS  show  no 
hesitation  in  cancelling  or  inter- 
rupting commercial  programs  to 
broadcast  programs  or  bulletins 
from  abroad.  Mutual,  however, 
takes  pride  in  the  fact  that  by 
careful  placement  of  these  news 
breaks  and  foreign  programs  it  has 
had  a  minimum  of  rebatable  inter- 
ruptions to  its  commercial  broad- 
casts. 

Commercial  Rebates  Policy 

All  networks  have  adopted  the 
same  policy  regarding  rebates.  If 
the  interruption  is  for  a  bulletin 
lasting  only  a  few  seconds,  no  re- 
bate is  made.  If,  however,  the  in- 
terruption runs  into  minutes,  then 
the  advertiser  is  rebated  a  pro 
rata  percentage  of  his  total  time 
cost.  How  much  these  rebates  will 
add  to  the  cost  of  the  crisis  cover- 
age no  network  executive  will  even 
guess  at  now,  but  when  in  one  day 
(Aug.  24)  one  network  (CBS)  can- 
celled 14  quarter-hour  programs 
and  interrupted  three  others  for 
{Continued  on  page  80) 
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^^Morning,  noon  and  night — 

they're  ALWAYS  following  that  guy!'' 

#  Dr.  H.  B.  Summers  of  the  Kansas  State  College 
has  just  recently  completed  his  annual  survey  of 
radio  listeners'  habits  in  Iowa.  .  .  .  Using  the  best 
modern  "sampling"  methods,  forty  investigators 
made  personal  interviews  on  9000  families.  Every 
county  in  Iowa  was  represented  in  proportion  to  its 
population. 

Naturally  enough,  a  vast  amount  of  invaluable  data 
was  uncovered — data  which  will  prove  of  tremen- 
dous interest  to  every  advertiser  who  is  active  in  the 
Midwest.  Not  the  least  important  fact  revealed  is 


the  overwhelming  dominance  of  WHO  in  Iowa — 
a  dominance  which  we  believe  is  unmatched  by  any 
other  radio  station,  in  any  other  state  of  the  Union  I 

WHO  is  "heard  regularly"  by  81.5%  of  all 
Iowa  radio  families  during  the  daytime — by 
78.3%  after  6  p.m.! 

WHO  is  "listened-to  MOST"  by  50.9%  of 
all  Iowa  radio  families  during  the  daytime — by 
49.8%  after  6  p.m.! 

The  printed  report  of  Dr.  Summers'  survey  gives 
the  detailed  analysis  on  these  and  dozens  of  other 
all-important  facts.  If  you  haven't  yet  received  your 
copy,  please  write  for  it.  And  in  the  meantime,  you 
might  want  to  be  mulling  over  this  question:  Where 
else  in  the  Union  is  there  another  State  in  which 
the  radio  families  use  ONE  station,  to  the  same 
extent  as  WHO  is  used  in  IOWA? 

WHO. 

+  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 
J.  O.  MALAND,  MANAGER 

FREE  8C  PETERS,  INC.,  National  Representatives 
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WRITE  for  the  GREEN  HORNET  PRESENTATION —Tells 
the  complete  story  about  this  tested  audience-building 
program  and  its  merchandising  possibilities. 


KSNG-TRENDLE 

Broadcasting  Corporation 
Station  WXYZ  Detroit 


Electrical  Transcription  Service 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
RCA  Building,  Radio  City,  New  York    •   Merchandise  Mart,  Chicago 
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ALLSPONSORS 
REQUIRED 
TO  USE 
2 

PROGRAMS 
WEEKLY 


IMMEDIATE  RELEASE  FOR  ALL 
MARKETS  SUBJECT  TO  PRIOR  SALE 

Walf-HouK  Dramas  Created  bu  the 
Producers  of  "THE  LONE  RANGER" 

Afoc/e/^/?  Mysteti/  Dmma  of  a  One  Man 
Ctusade  Against  Lawbyeake/^s  that 
Cannot  Be  Reached  By  Legal  Methods. 

A  Newspaperman  by  Day- A  Sinister  Crime 
Smashing  "'Green  Hornet'^  by  Night 

^ach  Bi^oadcast  a  Separate  Stot^t^ 
Unlimited  Supply  Fof  Long  Time  Schedule 


"^The  Green  Hor  nef^ 

will  be  produced  as  a  15  Episode 
i  Movie  by  Universal  Picture  Company! 
— Always  a  distinction  and  popu- 
larity buildeKfoi'anq  radio  praqrar 


Hi  imo^'Tren  OLE 

Broadcasting  Corporation 


DETROIT 
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Broadcastln^  Company 

ELECTRICAL  TRANSCRIPTION  SERVICE 

RCA  Bld^.,Radio  City    Merchandise  Mart 
New^fbKk  Chicaqo 
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Court  Holds  Economic  Interest  Vital 


FCC  Declares  Ruling 
Inconsistent  With 
'American  Plan' 

A  NEW  era  of  broadcast  regula- 
tion, which  may  entail  limitation  of 
competition  in  the  industry  when 
new  facilities  are  asked,  is  fore- 
shadowed by  the  sweeping  opinion 
of  the  U.  S.  Court  of  Appeals  for 
the  District  of  Columbia  in  the 
WMEX- Yankee  Network  case,  in- 
volving the  authorization  of  a  high 
power  regional  assignment  for 
WMEX,  in  Boston  in  lieu  of  its 
present  local  status.  In  its  far- 
reaching  decision,  the  court  com- 
pletely scuttled  the  FCC  contention 
that  competition,  even  to  the  extent 
of  destruction,  does  not  constitute 
an  appealable  interest. 

Though  the  court,  in  its  moment- 
ous decision  Aug.  14,  dismissed  the 
appeal  of  the  Yankee  Network 
from  the  FCC  grant  to  WMEX,  it 
nevertheless  wrote  a  17-page  opin- 
ion in  which  it  set  out  to  deter- 
mine finally  what  it  described  as 
"this  important  question  of  eco- 
nomic interest".  While  the  court 
chastised  the  Commission  for  its 
position  as  to  unlimited  competi- 
tion, it  nevertheless  sustained  the 
Commission's  grant  to  WMEX  on 
the  ground  that  Yankee  Network 
had  failed  to  prove  that  the  antici- 
pated competition  would  neces- 
sarily result  "in  such  severe  loss  of 
operating  revenue  as  to  impair  its 
service." 

Asks  Reconsideration 

The  FCC,  in  a  new  pleading  filed 
with  the  court  Aug.  24,  took  issue 
with  the  court's  finding,  contending 
it  was  based  on  an  improper  prem- 
ise and  arguing  that  it  strikes  a 
body  blow  at  the  "American  system 
of  broadcasting".  It  pointed  out 
that  dire  things  might  happen  to 
commercial  broadcasting  if  the  new 
legal  principle  is  permitted  to 
stand  and  asked  the  court  to  re- 
consider the  jurisdictional  question 
in  its  entirety. 

It  was  felt  in  some  quarters  that 
the  sweeping  opinion,  even  though 
it  blasted  the  FCC-espoused  theory 
that  the  court  could  not  entertain 
appeals  involving  economic  and 
competitive  issues,  nevertheless 
clothed  the  Commission  with  broad 
powers.  By  holding  that  the  FCC, 
and  the  court  as  the  reviewing  tri- 
bunal, can  take  into  account  com- 
petitive factors  in  order  to  insure 
service  in  the  public  interest,  it  was 
thought  the  Commission  might  be 
in  a  position  to  inquire  into  every 
aspect  of  station  operation  to  as- 
certain whether  reasonable  returns 
by  stations  would  be  affected  by  the 
licensing  of  new  stations  or  the  im- 
provement of  facilities  of  existing 
stations  in  given  areas.  The  extent 
to  which  it  can  inquire  into  pro- 
gram service  rendered  by  stations 
also  might  be  opened  up  in  the 
light  of  the  opinion,  according  to 
views  expressed  in  both  official  and 
industry  quarters. 

The  new  Commission  plea  did 
not  come  in  the  WMEX-Yankee 
Network  case,  but  was  raised  in  a 
supplemental  brief  which  was  filed 
in  the  appeal  of  KTSM,  El  Paso, 


from  the  decision  of  the  Commis- 
sion granting  the  application  of 
Dorrance  Roderick,  El  Paso  pub- 
lisher, for  a  new  station  in  that 
city.  The  FCC  said  that  the  juris- 
dictional questions  involved  in  the 
El  Paso  and  WMEX  appeals  are 
identical. 

To  bring  forcibly  to  the  court's 
attention  the  seriousness  and  far- 
reaching  effect  of  its  ruling  in  the 
WMEX  case,  the  FCC  filed  a  mo- 
tion for  leave  to  submit  the  sup- 
plemental brief  in  the  Tri-State 
case.  The  supplemental  brief  then 
was  appended  to  the  motion,  which 
first  must  be  entertained  by  the 
court.  This  follows  legal  form, 
though  it  is  not  incumbent  upon 
the  court  to  grant  the  motion. 
Should  it  deny  the  motion,  then  the 
supplemental  brief,  of  course,  auto- 
matically will  be  disregarded. 

"Not  Controlling" 

William  J.  Demnsey,  FCC  gen- 
eral counsel,  and  William  C.  Kop- 
lovitz,  assistant  general  counsel, 
argued  in  the  supplemental  brief 
that  the  court  based  its  conclusion 
in  the  Yankee  Network  case  on  a 
statement  made  by  the  Commis- 
sion on  one  occasion  which  was  not 
"controlling".  The  attorneys  al- 
luded to  the  observation  made  by 
the  FCC  that  it  was  entirely  in 
accord  with  the  view  that  if  the 
effect  of  the  granting  of  a  new  li- 
cense would  be  to  defeat  the  abil- 
ity of  the  holder  of  an  outstand- 
ing license  to  carry  on  in  the  pub- 
lic interest,  the  new  station  appli- 
cation should  be  denied.  It  con- 
tinued that  the  Commission  now 
desires  to  make  the  claim  that  it 
does  not  "contend,  concede  or  ad- 
mit" that  this  expression  repre- 
sents a  proper  interpretation  of  the 
Commission's  duty  under  the  law. 

The  unrestricted  competition  the- 
ory was  advanced  by  FCC  counsel 
in  briefs  and  oral  arguments  pre- 
sented before  the  court  in  several 
cases,  including  the  WMEX  ap- 
peal. On  Aug.  2,  the  court  first  in- 
dicated it  was  not  in  sympathy 
with  this  view,  by  abruptly  denying 
an  FCC  petition  for  rehearing  with- 
out a  written  opinion  in  the  so- 
called  Dubuque  case  [BROADCAST- 
ING, Aug.  15].  The  Commission  al- 
ready had  served  notice  that  it 
would  seek  a  Supreme  Court  re- 
view of  the  issue  because  of  its 
fundamental  importance. 

Economic  Issue 

An  anomolous  situation  was  cre- 
ated by  the  WMEX  opinion  since 
the  court  sustained  the  Commis- 
sion's action  by  dismissing  the 
Yankee  appeal,  while  at  the  same 
time  meting  out  to  it  a  severe  blow 
by  refuting  its  economic  conten- 
tions. The  FCC  cannot  seek  a  Su- 
preme Court  review  of  the  WMEX 
case,  though  it  is  expected  the 
fundamental  economic  question  will 
be  raised  before  the  highest  tribu- 
nal should  the  lower  court  reaf- 
firm its  stand  even  after  the  sup- 
plemental petition  filed  by  the 
FCC. 

The  minute  detail  in  which  the 
court  covered  the  competitive  issue 
in  the  opinion  written  by  Associ- 
ate Justice  Justin  Miller  and  con- 
curred   in    by    Chief    Justice  D. 


Lawrence  Groner,  had  the  effect 
of  sweeping  aside  all  other  declara- 
tions on  this  score  and  of  writing 
new  law.  In  some  circles  it  was 
felt  the  major  portion  of  the  opin- 
ion could  only  be  regarded  as  dic- 
ta, since  it  did  not  deal  with  the 
merits  of  the  Yankee  appeal.  As- 
sociate Justice  Harold  M.  Stephens 
concurred  "in  the  result." 

In  the  supplemental  petition  filed 
in  the  El  Paso  case,  the  FCC  said 
that  the  jurisdictional  question  was 
whether  an  appeal  could  be  taken 
from  an  order  of  the  Commission 
granting  a  construction  permit  for 
a  new  station  upon  the  grounds 
that  the  operation  of  the  new  sta- 
tion will  cause  financial  injury 
through  competition  for  advertis- 
ing revenue,  however  great  such 
financial  injury  might  be.  The  FCC 
took  the  position  that  no  appeal  is 
permitted  under  the  law  because 
the  financial  loss  threatened  by 
such  competition  is  "damnum  abs- 
que injuria"  (damage  without  in- 
jury) regardless  of  the  extent  of 
such  loss. 

No  Immunity  in  Law 

Insisting  that  there  is  nothing  in 
the  law  which  entitled  a  licensee  to 
"an  immunity  from  unlimited  com- 
petition," the  FCC  argued  that  in 
all  aspects  the  business  of  the  li- 
censee is  governed  by  the  same 
common  law  principles  which  gov- 
ern the  business  "of  the  butcher, 
the  baker,  or  the  candlestick  mak- 
er." It  added  that  in  the  entire  his- 
tory of  radio  regulation,  not  a  sin- 
gle instance  is  known  of  a  refusal 
by  the  licensing  body  to  issue  a  li- 
cense for  a  new  station  because 
the  effect  would  be  to  cause  several 
losses  to  an  existing  licensee.  The 
court  was  told  that  it  has  cast 
serious  doubt  upon  "the  adequacy 
of  the  American  System  of  Broad- 
casting" in  its  decision.  It  said  that 
if  the  court's  dictum  as  to  the  Com- 
(Continued  on  page  71) 


DISC-TINCTIVE  is  the  use  made  of 
an  ordinary  16-inch  transcription 
and  a  bandanna  handkerchief  by 
Olive  Dunne,  of  WICA,  Ashtabula, 
0.,  in  designing  her  new  chapeau. 
The  hat,  says  Miss  Dunne,  is  "a 
lot  more  practical  and  a  lot  less 
silly  than  many  you'll  see".  Inci- 
dentally, she's  planning  to  study 
fashion  design  and  merchandising 
— so  watch  for  her  creations  in 
the  future. 


Procedure  Sliced 
By  Appeals  Court 

Smaller  Records,  Less  Costly 

Litigation,  Speed  Sought 

NEW  RULES  governing  appeals 
from  FCC  decisions  to  the  U.  S. 
Court  of  Appeals  for  the  District 
of  Columbia,  designed  to  expedite 
litigation,  reduce  the  size  of  the 
records,  and  cut  down  costs,  were 
promulgated  Aug.  16  by  the  ap- 
pellate tribunal. 

Emphasizing  particularly  its  de- 
sire to  "shorten  the  record  and 
thereby  to  reduce  the  costs  of  ap- 
peal", the  court  said  that  if  any 
party  has  not  in  good  faith  at- 
tempted to  comply  with  the  spirit 
and  purpose  of  the  new  rules,  it 
will  "impose  costs  of  the  appeal, 
in  whole  or  in  part,  upon  such 
party  or  his  attorney."  In  a  de- 
cision Aug.  2  in  the  so-called  Dubu- 
que case  [Broadcasting,  Aug.  15], 
the  court  for  the  first  time  in  a 
radio  appeal  assessed  a  portion  of 
the  litigation  costs  against  the  in- 
tervener. 

Brevity  Demanded 

In  specifying  that  brevity  shall 
prevail  and  that  all  matter  not  es- 
sential to  the  decision  of  the  ques- 
tions presented  shall  be  omitted, 
the  court  said  that  for  any  infrac- 
tion of  these  provisions  it  may 
withhold  or  impose  costs  as  the 
circumstances  of  the  case  and  the 
discouragement  of  like  conduct  in 
the  future  may  require,  and  that 
costs  may  be  imposed  upon  "offend- 
ing attorneys  or  parties". 

In  cases  where  any  party  is  per- 
mitted to  intervene,  the  court  said 
it  would  make  such  adjustment  of 
costs  or  adjustment  on  extension 
of  the  time  for  oral  argument  as 
appears  to  be  equitable. 

The  new  rules,  which  became  ef- 
fective Sept.  1,  were  ordered  by 
the  court  following  informal  con- 
versations both  with  the  FCC  Law 
Department  and  officers  of  the  Fed- 
eral Communications  Bar  Assn. 


Seek  Original  Music 

GENERAL  FOODS  Corp.,  New 
York,  (Maxwell  House  Coffee), 
which  on  Sept.  7  returns  to  the 
NBC-Red  network  with  a  new  ver- 
sion of  Good  News,  will  use  a  new 
feature  in  the  weekly  program  if 
successful  in  procuring  enough 
American  composers  to  write  orig- 
inal compositions  for  that  s  h  o  w.  j 
Meredith  Willson,  musical  director 
of  the  show,  contacted  composers 
during  his  mid-August  stay  in  New 
York,  to  interest  them  in  the  idea. 
A  reported  sum  of  $500  for  each 
song  composed  exclusively  for  the 
program  is  planned.  The  new  Max- 
well House  series  will  be  produced 
entirely  by  Benton  &  Bowles, 
agency  servicing  the  account.  Don- 
ald Cope,  Hollywood  production 
manager,  will  be  in  charge.  Along 
with  Willson's  orchestra,  the  pro- 
gram will  feature  Fanny  Brice. 
Hanley  Stafford,  in  their  Baby 
Snooks  act;  Connie  Boswell,  vocal- 
ist; Roland  Young,  guest  talent 
and  master-of-ceremonies,  not  an 
nounced  at  this  writing. 


Grimwood  Buying  KLCN 

FRED  O.  GRIMWOOD,  consultin_ 
radio  engineer  of  Evansville,  Ind.,  has 
entered  into  agreement  to  purchase 
KLCN.  Blytheville,  Ark.,  100-watt 
davtime  station  on  1290  kc,  from 
Charles  Leo  Lintzenich.  FCC  approval] 
is  being  sought. 
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The  Northwest's  Leading  Radio  Station . . .  Studios  in  Minneapolis  and  St.  Paul 


NBC  BASIC  RED  NETWORK 


KSTP's  technical  staff  now  is  completing  a  new 
50,000  watt  installation,  with  the  latest  type 
transmitter  and  towers,  guaranteeing  maximum 
efficiency. 

For  11  years,  every  authentic  survey  shows 
KSTP  to  be  dominant  in  the  8th  Retail  Market 
•  .  .  The  Northwest. 

Rates  will  r.at  be  increased  until  actual  tests 
show  clearly  the  size  of  our  additional  market 
coverage. 

For  rates  and  schedule,  address  Ray  C.  Jen- 
kins, General  Sales  Manager,  KSTP,  Minneap- 
olis and  Saint  Paul;  or  Edward  Petry  and  Com- 
pany —  National  Representatives,  New  York, 
Chicago,  Detroit,  Los  Angeles,  St.  Louis  and 
San  Francisco. 
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Grants  of  5  kw.  Night  Slowed 
By  Regional  Wave  Conflicts 

Locals  Are  Likely  to  Get  250  w.  Night  Quickly; 
Regionals  Expected  to  Settle  Differences 


ENGINEERING  conflicts  are  ex- 
pected to  slow  up  the  FCC  in  its 
authorization  of  5,000-watt  night 
power  for  many  regional  stations, 
though  a  majority  of  the  local  sta- 
tions, applying  to  increase  power 
to  250  watts  night  under  the  new 
rules,  may  be  accorded  that  author- 
ity in  swift  order. 

Of  the  319  stations  classified  as 
regionals  on  the  radio  roster,  ap- 
proximately 175  eventually  are  ex- 
pected to  acquire  5,000-watt  night 
operation.  Altogether,  the  FCC  has 
some  100  such  applications  before 
it,  either  filed  since  the  change  in 
the  rules  permitting  the  power  in- 
creases, or  which  were  on  the  pend- 
ing docket  before  the  rules  were 
modified.  Based  on  preliminary  en- 
gineering studies,  it  appears  that 
only  one  out  of  each  ten  of  these 
applications  raises  no  engineering- 
question.  This  does  not  necessar- 
ily mean  that  the  applicants  must 
go  to  hearing. 

Agreements  Sought 

Tentatively,  the  FCC  Engineer- 
ing Department  plans  to  ask  re- 
gional station  licensees,  whose  5,000- 
watt  applications  show  engineer- 
ing conflicts,  to  attempt  to  work 
out  their  differences  among  them- 
selves and  with  the  Commission  on 
a  channel  basis.  It  may  develop 
that  informal  conferences  will  be 
called  for  that  purpose,  with  sta- 
tions assigned  to  given  frequencies 
called  in  groups  for  the  discussions. 
Where  the  adjustment  cannot  be 
made  harmoniously,  hearings  will 
be  ordered  upon  proper  application. 

The  FCC  also  has  before  it  some 
28  applications  from  stations  re- 
questing duplication  on  clear  chan- 
nels. In  about  half  these  cases,  it 
appears,  such  applications  can  be 
granted  under  the  new  rules  with- 
out hearing,  by  virtue  of  the  classi- 
fication of  the  former  clear  channel 


stations  in  the  secondary  clear 
category  peiniitting  duplication. 
Where  there  are  conflicts  with  the 
rules,  the  FCC  presumably  will 
deny  the  applications,  though  the 
applicants  can  insist  on  hearings. 

In  the  local  channel  classifica- 
tion, stations  have  been  applying 
for  the  250  watts  night  authori- 
zation in  large  numbers.  About  150 
such  applications  already  are  on 
file,  and  13  already  have  been 
granted.  There  are  357  local  sta- 
tions and  it  is  expected  that  an- 
other 125  probably  will  be  granted 
the  new  night  power  without  hear- 
ing. Stations  already  using  250 
watts  daytime  will  have  no  trouble 
but  those  using  100  watts  both 
day  and  night,  in  no  few  instances 
must  undergo  technical  -  changes, 
including  antenna,  to  qualify  for 
250  watts  night. 

No  fi-equency  shifts  will  be  in- 
volved in  the  changed  status  of 
station  operations  under  the  new 
rules.  The  actual  reallocation  must 
be  held  in  abeyance  until  the  terms 
of  the  Havana  Treaty  are  ratified, 
formally  or  administratively,  by 
Mexico. 

To  expedite  handling  of  the  welt- 
er of  power  applications,  three  en- 
gineer-inspectors from  the  field 
were  called  in  for  temporary  as- 
signment to  the  Broadcast  Section. 
They  are  Carl  A.  Johnson,  from 
the  New  Orleans  oflBce;  Robert  M. 
Silliman,  St.  Paul,  and  Henry  Un- 
derwood Graham,  Baltimore. 


Ford  to  Resume 

FORD  MOTOR  Co.,  Detroit,  which 
continued  on  CBS  throughout  the 
summer  with  a  special  summer 
musical  series,  will  resume  its 
usual  winter  program  featuring 
the  Ford  Symphony  Orchestra  and 
Chorus  Sept.  24  in  the  9-10  Sun- 
day evening  period  on  CBS.  N.  W. 
Ayer  &  Son,  Philadelphia,  places 
the  account. 


Opry  Film 

WSM's  famous  14  -  year  -  old 
program  Grand  01c  Opry 
will  become  the  vehicle  for  a 
full-length  motion  picture  to 
be  produced  by  Republic  Stu- 
dios under  a  contract  signed 
in  Nashville  Aug.  21.  To 
carry  the  title  of  the  pro- 
gram, the  picture  is  sched- 
uled for  early  fall  produc- 
tion with  many  stars  of  the 
WSM  four-hour  program  to 
appear  in  the  movie  version. 
William  Berke,  producer,  flew 
back  to  Hollywood  following- 
signing  of  the  contract  to 
launch  the  writing  of  the 
scenario.  While  a  number  of 
nationally  known  programs 
and  radio  performers  have 
been  starred  in  full  length 
motion  picture  production,  se- 
lection of  the  WSM  program, 
along  with  title  and  cast 
principals,  was  regarded  as 
an  innovation. 


N.  Y.  Net  Staff 

CARL  CALMAN,  general  manager 
of  WINS,  New  York,  and  vice- 
president  and  general  manager  of 
the  New  York  Broadcasting  Sys- 
tem, new  regional  netwoi'k  which 
begins  operations  Sept.  5,  has  an- 
nounced the  personnel  for  the  net- 
work, as  follows:  Edward  Lennon, 
WINS  sales  manager,  becomes 
sales  manager  of  the  network;  E. 
K.  Johnson,  former  sales  manager 
of  WSAY,  Rochester,  and  WABY, 
Albany,  is  assistant  sales  manager; 
Al  Grobe  of  the  WINS  publicity 
department  is  traffic  m  a  n  a  er  e  r ; 
Robert  Cotton  of  WINS  will  be 
production  manager,  and  Paul  Von 
Kunitz,  chief  engineer  of  WINS, 
will  hold  the  same  position  -with 
the  new  network. 


Stokely  Tests  Strip 

STOKELY  Bros.  &  Co.,  Indianapo- 
lis (canned  vegetables),  on  Sept. 
25  starts  a  five-weekly  15-minute 
strip  show  on  WHK,  Cleveland, 
and  WGST,  Atlanta.  The  test  cam- 
paign was  placed  through  Gardner 
Adv.  Co.,  St.  Louis. 


KTAT  Becomes  KFJZ 
In  Fort  Worth  Transfer 
As  Latter  Goes  Off  Air 

FOLLOWING  the  acquisition  of 
KTAT  by  Mrs.  Elliott  Roosevelt, 
wife  of  the  general  manager  of  the 
Texas  State  Network  [Broadcast- 
ing, Aug.  1],  the  Fort  Worth  re- 
gional station's  call  letters  wei-e 
changed  to  KFJZ  and  it  became 
the  key  outlet  of  TSN.  At  the  same 
time,  in  conformity  with  the  FC_C 
decision  authorizing  the  $101,570 
purchase  of  the  station,  Mr.  and 
Mrs.  Roosevelt  surrendered  the  li- 
cense of  their  100-watt  KFJZ  and 
it  went  out  of  existence.  Its  1370  kc. 
facilities,  however,  have  been  ap- 
plied for  by.  R.  Early  Willson,  part 
owner  of  KABC,  San  Antonio,  in 
partnership  with  Earl  Cullum,  Dal- 
las consulting  engineer,  and  T.  W. 
Davis,  seeking  a  new  local  outlet 
in  Dallas.  Also  applicants  for  new 
local  outlets  in  Dallas  on  1370  are 
V.  0.  Stamps,  local  printer,  and  A. 
L.  Chilton,  chief  owner  of  KLRA, 
Little  Rock,  and  a  resident  of  Fort 
Worth. 

With  the  change,  Mr.  Roosevelt 
announced  that  the  entire  KFJZ 
personnel  has  been  moved  into  the 
KTAT  quarters  in  the  Hotel  Texas 
and  the  program  schedules  of  the 
two  stations  have  been  merged  in 
the  new  KFJZ.  Manager  of  the 
station  is  Gene  Cagle;  commercial 
manager  is  Charles  Meade,  former- 
ly with  WLW,  Cincinnati;  program 
director  is  Roy  Duffy,  and  publicity 
director  is  Forrest  W.  Clough,  who 
is  also  TSN  educational  director. 

Mr.  Roosevelt  also  announced 
that  all  of  the  23  stations  of  TSN 
have  signed  new  10-year  contracts, 
effective  with  the  network's  first 
anniversary  Sept.  15.  Twenty  of 
these  stations  were  with  the  origi- 
nal TSN  setup,  changes  having 
been  effected  in  three  localities.  At 
Amarillo  KGNC  was  replaced  by 
KFDA;  at  Beaumont,  KRIC  was 
replaced  by  KFDM,  and  in  Fort 
Worth  KFJZ  assumes  the  facilities 
of  KTAT. 

Effective  at  midnight  Aug.  24, 
KFJZ  inaugurated  24-hour-a-day 
service.  It  has  also  applied  for 
5,000  watts  fulltime  on  its  new 
1240  kc.  frequency,  on  which  it  now 
uses  1,000  watts  day  and  night. 


New  Suffolk,  Va.  Local 

THE  FCC  has  adopted  a  final 
order  making  effective  on  Aug.  20 
its  proposed  findings  of  last  July 
13  approving  a  new  local  station  in 
Suffolk,  Va.  It  will  bear  the  call 
letters  WLPM  and  will  operate 
with  100  watts  night  and  250  day 
on  1420  kc.  Incorporators  of  Suf- 
folk Broadcasting  Co.,  holding  the 
construction  permit,  are  Fred  L. 
Hart,  druggist;  Frank  E.  Butler 
Jr.,  lawyer,  and  Leo  Brody,  Kins- 
ton,  N.  C.  merchant,  each  owning 
one-third  of  the  authorized  stock. 


Insurance  Campaign 

NORTH  AMERICAN  Accident  In- 
surance Co.,  Newark,  during  the 
first  week  in  October  will  start  a 
fall  campaign  of  quarter-hour 
news  programs  one  to  three  times 
weekly  on  30  to  40  stations.  The 
company  on  Sept.  11  starts  12 
quarter-hours  weekly  of  United 
Press  news  on  WHN,  New  York. 
Franklin  Bruck  Adv.  Corp.,  New 
York,  places  the  account. 


THE  IMPOSSIBLE  was  accomplished  by  Caryl  Cole- 
man, Pacific  Coast  radio  director  of  Botsford,  Con- 
stantine  &  Gardner,  when  he  cleared  time  simultane- 
ously on  all  11  stations  in  the  San  Francisco-Oakland- 
Berkeley  area  for  MacFarlane  Candy  Co.  A  five- 
minute  transcribed  program  was  used  on  the  11  sta- 
tions during  the  week  begun  Aug.  14.  Client  features 


"Awful  Fresh  MacFarlane".  Eight  schedules  were 
drawn  before  time  was  cleared.  Around  the  per- 
plexed Coleman  are  (1  to  r)  :  Dave  McKev,  KJBS; 
Merwin  McCabe,  KFRC;  Carl  Nielsen,  KYA;  Rav 
Rhodes,  KGO-KPO;  Howard  Smith,  KLX;  Fred  Mc- 
Pherson,  KRE;  Howard  Wilson,  KROW;  Charles  Hop- 
kins, KSAN;  W.  Morse,  KLS;  Frank  Oxarart,  KSFO. 
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. .  and  all  of  these 
things  ab-so-loot-ly 
free  with  each  and 
every  bottle  of  this 
mar-vee-lus  snake  oil 


WOAI  is  neither  running  a  '"medicine  ^ 
show'"  nor  selling  "'snake  oil''. 

Believing  that  the  effectiveness  of  exagger- 
ated claims  and  special  deals  went  out  with 
the  medicine  man,  WOAI  adheres  rigidly  to 
the  code  of  ethics  adopted  by  the  National  As- 
sociation of  Broadcasters  .  .  .  and  to  the  form 
of  the  AAAA  contract.  There  are  no  special 
concessions  to  any  advertiser  .  .  .  either  in  rates 
for  station  time,  "extra"  merchandising  services 
or  special  talent  "deals."  WOAI  does  not  .  .  . 
and  will  not  .  .  .  cut  rates  directly  or  indirectly 
under  the  guise  of  "combinations"  .  .  .  since 
such  practices  seldom  prove  profitable  in  the 
long  run  ...  to  the  station,  to  the  advertiser  or 
to  his  product. 

WOAI  .  .  .  designated  by  the  Federal  Com- 
munications Commission  as  the  "Class  I"  radio 
station  in  San  Antonio  ...  is  justly  proud  of  its. 
outstanding  record  of  seventeen  years'  progres- 
sive operation  in  the  Southwest,  under  the 
same  management. 


WOAI 


The  continued  association  of  hundreds  of 
national  and  local  advertisers  with  WOAI  over 
a  long  period  reflects  their  well-merited  confi- 
dence in  WOAI's  far-reaching  influence. 

In  scheduling  your  radio  advertising  in  the 
Southwest,  study  WOAI  coverage  maps  .  .  . 
note  the  greater  reach  of  50,000  watts,  day  and 
night,  on  a  cleared  channel  .  .  .  based  on  ac- 
curate field-strength  measurements  of  independ- 
ent engineers  and  on  thorough  mail  analysis. 

Inspect  the  exhaustive  report  of  WOAI's 
listener  preference  ...  as  shown  by  the  only 
authenticated  comprehensive  survey  of  listen- 
ers ever  made  in  the  San  Antonio  territory 
and  released  to  advertisers.  Consider  the  fact 
that  there  is  no  finer,  more  modern  studio  and 
transmission  equipment  in  the  Southwest  .  .  . 
nor  more  capable  station  personnel. 


Compare 


and  you  will  place  your  ad- 


vertising schedule  with  confidence  .  .  on  WOAI. 


San  Antonio 

50.000  WATTS  •  1190  KILOCYCLES 
CLEARED  CHANNEL 


*'The  Most  Powerful  Advertising  Influence  in  San  Antonio  and  the  Southwest" 


NBC,  RED  and  BLUE 


REPRESENTED  EXCLUSIVELY  BY  EDWARD  PETRY  &  CO..  Inc. 


TEXAS  QUALITY  NETWORK 
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for  ADVERTISERS 


Blue  Network  multiplies  signal  strength  in  Los  Angeles. ..another  bonus 
for  advertisers  on  America's  most  economical  national  medium 


In  Los  Angeles... America's  fourth  larg- 
est buying  market . . .  listeners  now  tune 
in  at  780  on  the  dial  for  KECA.  And 
thousands  of  new  families  .  .  .  rich  and 
with  three  chickens  in  the  pot . .  .  are 
brought  in  as  added  coverage  by  KECA's 
new  transmitter  location,  nearer  to  the 
better  residential  areas. 

This  apparent  miracle  was  accom- 
plished by  taking  over  KEHE's  frequency 
and  also  its  transmitter.  A  simple  thing 
to  do,  but  one  which  overnight  reduced 
local  competition  for  listeners,  by  elim- 
inating one  station,  and  at  the  same  time 
combined  KEHE's  best  features,  as  well 
as  its  habitual  audience,  with  KECA's— 
thus  opening  up  to  Blue  Network  adver- 
tisers a  much  larger  slice  of  Southern 
California's  best  buying  market.  Natur- 
ally, present  Blue  advertisers  gain  these 
benefits  at  once. 

The  famous  Blue  discount  plan  enables 
advertisers  to  "go  national"  on  indeed 
a  modest  budget.  Now  at  no  extra  cost 
Blue  sponsors  may  reach  several  hundred 


thousand  additional  homes  m  the  coun- 
try's fourth  largest  market.  KECA's  new 
frequency  and  transmitter  location  mark 
the  Blue  Network's  most  important  im- 
provement since  the  Blue  discounts.  For 
not  only  has  it  brought  Blue  advertisers 
a  big  circulation  boost .  .  .  but  does  so 
without  costing  one  penny  more. 

This  great  national  advertising  medi- 
um . . .  the  NBC  Blue . . .  has  its  stations 
strategically  located  to  reach  95%  of  all 
radio  families  in  America's  major  markets 
— and  don't  forget,  too,  it  serves  a  goodly 
part  of  the  small  town  and  rural  audience. 

To  sum  up,  you'd  "Better  Buy  Blue" 
for  topnotch  coverage  at  lownotch  cost... 
as  so  many  other  smart  advertisers  are 
doing.  Get  full  details  on  the  network 
which  made  an  all-time  Crossley  peak 
of  53.1%  in  listening  audience  with  the 
Galento-Louis  fight  broadcast.  And  there 
are  some  good  evening  time  periods  still 
open  on  the  Blue!  National  Broadcasting 
Company,  a  Radio  Corporation  of  America 
Service. 


What  happened  when  KECA's  transmitter  and  dial  position  were  moved  ? 


Large  increase  in  signal  strength  followed, 
notably  in  better  residential  areas.  For  ex- 
ample :  In  Hollywood  area,  Glendale,Burbank 
the  new  signal  is  5  to  10  times  as  strong. 
In  Wilshire  section  and  Beverly  Hills,  5 
times  as  strong. 


Southwestern  area,  including  Culver  City, 
Inglewood,  Hawthorne  4  times  .  .  .  Santa 
Monica,  including  El  Segundo  and  beach  sec- 
tion 2  to  3  times  as  strong.  Northeast  area 
2  to  3  times  as  strong  .  .  .  and  in  Pasadena 
area  3  times  as  strong! 


NETWORK 
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General  Revision 
Of  Its  Rate  Card 
Is  Effected  by  CBS 

Lower  Rale  -  Per  -  Listener  for 

Network  Clients  Claimed 

AN  AVERAGE  increase  of  1.57c 
in  over-all  network  rates,  effective 
Sept.  15,  1939,  was  announced  Aug. 
16  by  CBS  with  publication  of  Rate 
Card  No.  26.  The  new  rates,  rep- 
resenting the  first  general  revision 
since  late  1936,  were  described  by 
the  network  as  maintaining  the 
CBS  policy  of  "holding  time  costs 
to  a  progressively  lower  rate  per 
thousand  listeners".  CBS  officials 
pointed  out  that  the  rate  increase 
was  far  below  the  average  increase 
of  coverage,  power  and  listener  re- 
ception since  Jan.  1,  1937,  when 
the  current  I'ate  structure  was 
evolved. 

Changes  in  Station  Rates 

The  1.5'/f  rise  results  from  an 
average  increase  of  $36.16  each  for 
56  stations  and  a  |25  reduction  for 
12  stations,  with  the  rates  of  41 
other  stations  remaining  un- 
changed, and  two  new  outlets, 
WMT,  Cedar  Rapids,  la.,  and 
KWFT,  Wichita  Falls,  Tex.,  added 
to  the  network — a  total  of  111  sta- 
tions, exclusive  of  four  bonus  sta- 
tions and  WMFG  or  WHLB  and 
WGR  or  WKBW,  but  aggregating 
117  stations  in  116  cities.  Based  on 
the  total  network  common  to  rate 
cards  25  and  26,  covering  109  cit- 
ies, the  average  increase  amounts 
to  $15.83  per  station,  or  7.51 
on  the  total  costs  for  all  stations. 

The  new  rate  caid  reflects  a 
more  balanced  rate  structure  in 
terms  of  pricing  individual  sta- 
tions more  equally  in  proportion  to 
the  audience  each  station  serves, 
CBS  declared.  Increases  vary  from 
$5  to  $100  per  hour,  depending  on 
the  station,  among  the  56  affected. 
The  new  rates  are  effective  Sept. 
15,  1939  for  new  contracts,  and 
Sept.  15,  1940,  on  present  con- 
tracts. 

Reviewing  developments  since 
Jan.  1,  1937,  when  the  last  general 
rate  revision  was  made,  apart  from 
isolated  station  increases,  CBS 
pointed  out  that  the  number  of  ra- 
dio homes  is  up  14%,  number  of 
receivers  up  447,  auto  radios  up 
56';r,  while  sets  in  daily  use  have 
increased  from  76.4%  to  84%,  and 
average  hours  of  daily  use  from 
4.2  to  4.5  per  day.  In  the  same 
period,  development  and  extension 
of  CBS  facilities  has  included  an 
increase  in  total  station  power  of 
46.3%;  60%  more  50  kw.  stations 
(16,  including  WCKY,  Cincinnati, 
and  KWKH,  Shreveport)  ;  45  sta- 
tions operating  with  increased  pow- 
er, and  66  stations  operating  with 
new  and  improved  transmitters  or 
antennas. 

The  basic  network  under  Rate 
Card  No.  26  comprises  26  cities, 
compared  with  25  currently.  This 
reflects  the  addition  of  Cedar  Rap- 
ids as  a  basic  station  and  Harris- 
burg  as  a  basic  optional,  while 
Worcester  becomes  a  basic  supple- 
mentary. Because  Cedar  Rapids 
will  not  be  available  until  May  1, 
1940,  only  25  stations  will  be'  re- 
quired for  the  basic  network,  under 
the  new  rate  schedule,  until  that 
date. 


EASTERN  CORN 

WCHS  Challenses  WHO  to 
 Show  Taller  Staik  


CHALLENGING  Iowa  to  produce 
taller  corn  than  West  Virginia, 
John  A.  Kennedy,  head  of  the  West 
Virginia  Network  (WCHS, 
Charleston;  WBLK,  Clarksburg; 
WPAR,  Parkersburg)  has  started 
a  WCHS  Tall  Corn  Contest  along 
the  lines  of  that  conducted  annual- 
ly by  WHO,  Des  Moines,  in  connec- 
tion with  Iowa's  State  Fair. 

Object  of  the  contest  is  to  ob- 
tain the  tallest  stalk  of  corn  grown 
in  the  State  during  1939,  with  six 
prizes  of  $25  to  $5  to  be  awarded 
when  measurements  are  taken  Sept. 
23.  Mr.  Kennedy  has  written  Joe 
Maland,  WHO  general  manager, 
challenging  him  to  compare  the 
winning  Iowa  stalk  with  the  win- 
ning West  Virginia  stalk — WHO  to 
present  a  roasting  pig  to  the  Gov- 
ernor of  West  Virginia  if  it  loses 
and  vice  versa. 


]\BC  RELAXES  RULE 
OlS  STATIOIS  BREAKS 

DEPARTING  from  its  established 
policy,  NBC  recently  authorized 
sale  of  20-word  station-break  an- 
nouncements on  a  limited  basis  on 
its  managed  and  operated  stations 
except  those  in  New  York  and  Chi- 
cago. Designated  as  "service  an- 
nouncements" rather  than  station- 
break  time,  the  new  commercial 
spots  are  being  sold  on  the  individ- 
ual stations  at  the  same  rate  as 
the  ordinary  100-word  announce- 
ment. The  plan,  originally  levealed 
to  the  stations  in  mid-August,  was 
approved  finally  by  William  S. 
Hedges,  NBC  vice-president  in 
charge  of  station  relations,  late 
in  the  month. 

U  n  d  e  r  the  new  station-break 
policy,  time  will  be  sold  on  a  lim- 
ited basis  to  local  and  national  ad- 
vertisers alike,  with  sale  geared  to 
allow  no  single  client  to  dominate 
the  amount  of  station-break  time 
available.  A  heavy  demand  for  time 
has  been  reported,  but  no  list  of  the 
accounts  placed  is  available,  since 
availability  inquiries  and  actual 
sales  have  not  been  completely 
closed,  aocording  to  NBC  officials. 


Discs  on  WEAF-WJZ 

NBC  has  authorized  the  use  of 
transcriptions  on  WEAF  and  WJZ, 
New  York,  at  any  hour  of  the  day 
or  evening,  effective  immediately, 
according  to  an  announcement  by 
Maurice  M.  Boyd,  manager  of  the 
national  spot  sales  department  of 
NBC's  eastern  sales  division.  Since 
November,  1937,  NBC  stations 
have  been  allowed  to  accept  tran- 
scriptions from  6.30  a.  m.  until  9 
a.  m.,  but  this  policy  was  modified 
in  June  of  this  year  when  NBC  ac- 
cepted transcriptions  on  stations  of 
the  Pacific  Coast  Blue  network. 


WELI,  New  Haven,  Conn..  boRins  full 
lime  opci'.itlon  Sepleniher  4.  operating 
on  930  kilocycles  with  '>(»)  watts  day. 
L'-'-O  watts  nitcht. 


Coughlin  Placing 

THE  ncwly-inangurated  news  and 
current  events  broadcasts  sponsored 
by  iSocial  JuHtice,  the  publication  of 
Fr.  Cliarles  E.  Coushlin,  radio  priest, 
were  extended  Aug.  2S  to  WCKY.  Cin- 
cinnati, which  will  carry  five  Isl-min- 
ute  periods  daily.  The  list  now  in- 
cludes WHIP.  Hammond.  Ind..  and 
CKIAV,  Windsor-Detroit.  The  Cough- 
lin agency.  Aircasters  Inc..  Detroit,  is 
understood  to  he  dickering  with  other 
stations  for  time  for  the  series,  but 
only  tlu-  three  contracts  have  been 
completed  thus  far.  It  was  said  that 
l)(>()king  of  time  for  Social  Justice  is 
still  in  a  testing  stage. 


UNION  musicians  of  Los  Angeles 
recently  nominated  Sybil  Chism, 
organist  for  the  Lum  &  Abner 
program,  as  Most  Beautiful  Or- 
ganist and  presented  her  with  a 
scroll  attesting  their  choice.  In  pri- 
vate life  Miss  Chism  is  the  wife  of 
Hal  Bock,  NBC's  Hollywood  press 
representative.  Here  she  is  shown 
receiving  the  scroll  from  Jack  Ten- 
ny,  president  of  the  union  and 
member  of  California's  Legislature. 

HOLLYWOOD  CLAIMS 
NET  BOOKINGS  UP 

TRANSCONTINENTAL  commer- 
cial programs  originating  in  Holly- 
wood show  a  decided  increase  over 
last  year's  peak  for  the  coming 
fall  season,  according  to  Coast  ra- 
dio circles.  Donald  W.  Thornburgh, 
CBS  vice-president  in  charge  of 
Pacific  Coast  operations,  who  re- 
turned from  the  East  in  mid-Au- 
gust, announced  that  CBS  is  al- 
ready 32%  ahead  of  last  fall's 
bookings  for  Hollywood  origina- 
tions. 

Don  Oilman,  vice-president  in 
charge  of  Pacific  Coast  operations 
for  NBC.  stated  that  Hollywood 
transcontinental  originations  f  o  r 
that  network  have  already  passed 
the  peak  of  last  season's  bookings 
and  are  well  on  the  way  to  further 
increases.  Lewis  Allen  Weiss,  vice- 
nresident  and  general  manager  of 
Don  Lee  network,  reports  it  has 
more  than  doubled  the  originations 
scheduled  at  this  date  a  year  ago. 

Accompanying  the  uptrend  in 
commercial  originations,  CBS  an- 
nounces plans  to  build  two  new 
studios  at  Columbia  Square  to  ac- 
commodate the  increased  produc- 
tion activity.  Plans  now  beine- 
studied  by  Mr.  Thornburgh  and 
Paul  Kesten,  CBS  executive  vice- 
president  here  from  New  York  for 
the  expansion  proeram,  include  the 
erection  of  another  building  to 
house  two  additional  studios  with 
seating-  capacity  of  400.  The  build- 
ing will  occupy  a  portion  of  the 
present  parking  site. 


IXDEPEXDEXT  Merchants  Broad- 
cast Co..  a  INIinnesota  firm  headed  liy 
.John  P.  Devauey.  ^linneaiiolis  attor- 
ney and  former  cliief  justice  of  the 
State  Supreme  Court,  and  W.  A. 
Steffes.  theatre  owner,  in-esident  and 
vice-jiresident  respectively,  has  filed 
with  the  FCC  for  a  new  1.000-watt 
station  in  Minneapolis  on  l.SOO  kc.  Ed- 
ward P.  Slunick.  for  many  years  ac- 
tive in  Minneapolis  radio  as  Jliune- 
aindis  manager  of  KSTP  and  later  as 
assistant  general  manager  of  WDGY. 
will  lie  general  manager  if  a  construc- 
tion permit  is  granted. 


Ciiiiiiniiigs  in  Temporar> 
Charge  of  WWL  Willi 
Departure   of  Callahan 

WITH  resignation  of  Vincent  F. 
Callahan  as  general  manager  o' 
WWL.  New  Orleans,  to  become  as 
sistant  general  manager  of  WBZ 
WBZA,  Boston,  NBC  p  r  o  g  r  a  m- 
managed  outlets, 
A  1  b  e  r  t  J.  Cum- 
mings,  WWL  au- 
ditor for  the  last 
five  years,  was 
placed  in  tempor- 
ary charge  of  the 
Loyola  University 
station.  , 

Mr.  Callahan, 
„  „  ,  ■  who  joined  WWL 
Mr.  Callahan  May  17,  1937,  had 
retired  from  an  executive  post  with 
WRC  and  WMAL,  Washington 
NBC-operated  outlets,  to  take  over 
the  helm  of  the  New  Orleans  sta- 
tion. His  resignation  from  WWL 
was  motivated  largely  by  family 
illness,  it  is  understood,  and  the 
desire  of  Mr.  Callahan  to  return  to 
the  East. 

At  WBZ  and  WBZA,  Mr.  Calla- 
han will  work  directly  under  John 
A.  Holman,  general  manager,  and 
will  be  in  supervisory  charge  of 
sales  and  programs.  The  appoint- 
ment was  announced  by  William  S. 
Hedges,  NBC  vice-president  i  n 
charge  of  stations.  For  ten  years 
prior  to  his  association  with  WWL. 
Mr.  Callahan  had  been  with  NBC 
as  commercial  head  of  WRC  and 
WMAL  and  as  assistant  to  Vice- 
President  Frank  M.  Russell. 

Mr.  Cummings'  appointment  as 
acting  general  manager  of  WWL 
was  regarded  as  t  e  m  p  o  r  a  r  y. 
Whether  an  active  broadcaster  will 
be  assigned  to  the  post  or  whether 
a  Loyola  faculty  member  will  be 
designated  to  take  over  the  sta- 
tion, remains  to  be  determined. 
Prior  to  Mr.  Callahan's  advent,  the 
station  had  been  directed  by  Father 
Wallace  A.  Burke,  S.  J.,  now  gener- 
al manager  of  WEW,  St.  Louis. 


Goelet  SeUing  WGNY 

PETER  GOELET,  scion  of  the 
noted  New  York  banking  family 
and  owner  of  WGNY,  Newburgh, 
N.  Y.,  disclosed  his  intention  of 
selling  the  station  to  the  Pough- 
keepsie  (N.  Y.)  Courier,  a  weekly 
newspaper,  in  an  application  filed 
Aug.  29  with  the  FCC.  The  sale 
price  would  be  $40,000.  The  station 
recently  secured  a  250-watt  day- 
t  i  m  e  assignment  o  n  1220  k  c  . 
Whether  the  newspaper  plans  to 
move  the  station  into  Poughkeep- 
sie,  where  several  applicants  have 
filed  for  new  local  stations,  includ- 
ing one  said  to  be  backed  by  the 
local  daily,  was  not  divulged.  Mr. 
Goelet  recently  was  seriously  in- 
j  u  r  e  d  in  a  motorcycle  accident 
which  is  said  to  have  impelled  his 
desire  to  retire  from  the  active 
broadcasting  field. 

Fr.  Gaudin  to  New  Post 

WITH  the  appointment  of  Fr.  Har- 
old A.  Gaudin.  S.  J.,  as  president 
of  St.  .John's  College,  Shreveport.  Jja.. 
WWL.  New  Orleans,  has  a  new  su- 
l)ervising  director.  He  is  Rev..  P.  A. 
Roy.  S.  .1..  who  has  succeeded  Fr. 
Caudin  as  president  of  Loyola  Uni- 
\ersity.  iiarent  organization  of  WWI. 
and  who  thus  becomes  head  of  WWL. 
Fr.  Roy  has  been  dean  of  Loyola  since 
1037  and  is  i)resident  of  the  Southern 
Association  of  Colleges  and  Secondary 
Schools.  Fr.  Gaudin  is  well-known  in 
radio  circles,  having  attended  most 
X.Vr.  couM'utions  in  recent  years. 
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*  In  a  poll  of  all  members  of  Congress  by  the  Columbia 
Survey  Inc.,  Fulton  Lewis  jr.  was  chosen  as  the  favorite  of 
statesmen  by  a  2  to  1  majority  over  any  other  commentator. 


A  .  in 

Or- "  ' 


Automobile  Spots 
Remain  Uncertain 

Willys -Overland  Plans  Drive; 

Chevrolet  Rumors  Heard 

PLANS  for  fall  pi-omotion  of  the 
1940  model  automobiles,  still  some- 
what up  in  the  air  due  to  recent 
strikes  and  the  uncertain  labor 
situation,  do  not  appear  to  include 
much  more  money  for  radio  ex- 
penditure than  was  the  case  last 
year. 

The  Industry  is  a  little  dubious 
whether  the  1940  model  year  will 
prove  considerably  better  than  the 
1939  results,  contrary  to  what  has 
been  reported,  and  for  this  reason 
advertising  spending  is  not  likely 
to  be  appreciably  enlarged  unless 
new  car  buying  balloons  sharply. 

There  are  straws  in  the  wind, 
however,  indicating  that  radio  is 
definitely  in  the  minds  of  the  ad- 
vertising managers.  For  instance, 
Willys-Overland  Motors,  attempt- 
ing to  make  a  comeback  with  a 
definitely  redesigned  car  for  1940, 
plans  to  use  radio  spots  along  with 
other  mediums  to  develop  public  in- 
terest in  the  new  offerings.  This 
company  has  not  been  on  the  air 
for  many  years.  The  agency  is 
U.  S.  Adv.  Corp.,  Toledo. 

Most  other  companies  will  also 
go  into  spot  radio  at  the  intro- 
duction season,  which  will  be  heav- 
iest around  Sept.  15th.  No  new 
network  shows  are  reported  in  con- 
sideration at  this  time,  although 
reports  continue  that  Chevrolet  is 
considering  a  program  of  the  gen- 
eral description  and  magnitude  of 
the  recently  -  discontinued  Musical 
Moments. 


Hess  &  Clark  Discs 

DR.  HESS  &  CLARK,  Ashland,  0., 
on  Sept.  23  starts  a  transcribed  half- 
hour  farm  program  for  26  weeks 
on  23  stations  located  largely  in 
the  Midwest.  Talks  by  Sam  Guard, 
editor  of  Breeder's  Gazette,  guests, 
and  music  will  be  included,  with 
announcing  by  Hal  Culver.  Stations 
are  WLS  WOWO  WIRE  WOC 
WHO  WIBW  KFH  WELL  WIBM 
WJIM  WCCO  WDAF  KMOX  WOW 
WADC  WBNS  WHIO  WKY  WHP 
WGAL  WORK  WNAX  WKBH. 
N.  W.  Ayer  &  Son,  Philadelphia,  is 
agency. 


General  Foods  Strip 

GENERAL  FOODS  Corp.,  New 
York,  on  Oct.  9  starts  a  quarter- 
hour  five-weekly  program  titled  My 
Son  &  I  on  CBS  for  Swansdown 
Cake  Flour  and  Calumet  Baking 
Powder,  products  also  promoted  on 
the  company's  Noonday  Chats  pro- 
gram with  Kate  Smith.  New  pro- 
gram will  feature  Betty  Barde  and 
Kingsley  Colton,  who  have  ap- 
peared on  the  Kate  Smith  Hour 
in  short  sketches.  Young  &  Rubi- 
cam,  New  York,  handles  the  ac- 
count. 


WING  Joins  NBC 

WING,  Dayton,  joined  NBC  Aug. 
27 — two  weeks  ahead  of  its  sched- 
uled affiliation  as  an  optional  Red 
or  Blue  outlet.  The  former  WSMK, 
it  recently  began  fulltime  operation 
on  a  regular  basis,  has  completely 
modernized  its  plant  and  equip- 
ment. Ronald  B.  Woodyard  is  its 
general  manager. 


Quiz  Held  Skill 

WHEN  an  injunction  was  recently 
obtained  against  the  city  of  Chi- 
cago on  behalf  of  Mars  Inc.  so  its 
Dr.  I.  Q.  quiz  show  might  continue 
from  the  stage  of  a  local  theatre, 
the  city  filed  for  a  dissolution  of 
the  i  n  ju  n  c  t  i  o  n  [Broadcasting 
Aug.  1].  On  Aug.  17,  Daniel  A. 
Covelli,  to  whom  the  case  had  been 
referred  as  master-in-chancery,  up- 
held the  injunction  and  ruled  that 
the  program  was  a  contest  of  skill 
and  not  a  game  of  chance.  A  city 
ordinance  forbids  theatres  to  give 
away  merchandise  or  money  when 
chance  is  involved  and  a  group  of 
independent  theatre  owners  had 
sought  to  bar  the  radio  show  from 
the  stage  of  the  Chicago  theatre 
under  the  terms  of  this  ordinance. 
The  ruling  is  precedent  for  quiz 
shows  originating  from  theatres. 
The  injunction  was  obtained  b  y 
Grant  Adv.  Agency  which  places 
Dr.  I.  Q.  on  56  NBC-Red  stations. 
The  show  was  moved  to  Pittsburgh 
on  Aug.  28  and  will  continue  origi- 
nation from  the  local  Stanley  The- 
atre until  early  October  when  it  is 
scheduled  for  origination  from  a 
New  York  theatre. 


WHA  Renews  Its  Effort 
To  Get  WMAQ  Facilities 

EFFORTS  of  WHA,  Madison, 
Wis.,  to  secure  the  frequencv  and 
power  of  WMAQ,  Chicago's  NBC- 
Red  outlet,  were  renewed  Aug.  25 
when  the  Wisconsin  State  Assem- 
bly advanced  a  bill  to  its  third 
reading.  The  measure  directs  the 
Attorney  General  to  seek  author- 
ity from  the  FCC  to  expand  the 
State-owned  university  station 
WHA  by  taking  over  the  wave- 
length, power  and  broadcasting 
time  of  WMAQ,  Chicago. 

The  bill  appropriates  $9,800  to 
the  Attorney  General  for  special 
counsel  and  $106,500  to  equip  and 
enlarge  WHA,  should  the  FCC  au- 
thority be  granted.  The  bill  also 
provides  $126,000  annually  for 
operating  expenses.  The  bill  con- 
templates elimination  of  WLBL, 
Stevens  Point,  Wis.,  companion 
station  of  WHA.  WLBL  operates 
on  900  kc.  with  5,000  watts  day- 
time. WHA  operates  on  940  kc. 
with  5,000  watts  day.  WMAQ 
operates  on  670  kc.  with  50,000 
watts. 


More  Call  Letters 

THE  FCC  in  latter  August  com- 
pleted assignments  of  call  letters  to 
all  new  stations  authorized  for  con- 
struction at  its  July  12-13,  July 
26-27  and  Aug.  8  meetings  [Broad- 
casting, July  15,  Aug.  1,  15].  The 
complete  list  follows:  KYUM, 
Yuma,  Ariz.;  KWFC,  Hot  Springs, 
Ark.;  WFTL,  Ft.  Lauderdale,  Pla.; 
WSPB,  Sarasota,  Fla.;  WMOG, 
Brunswick,  Ga.;  WMGA,  Moultrie, 
Ga.;  KVFD,  Fort  Dodge,  la.; 
WJPF,  Herrin,  111.;  WESX,  Salem, 
Mass.;  WCAR,  Pontiac,  Mich.; 
WSOO,  Sault  Ste.  Marie,  Mich.; 
WJPR,  Greenville,  Miss.;  KHAS, 
Hastings,  Neb.;  WCNC,  Elizabeth 
City,  N.  C;  WGTC,  Greenville.  N. 
C;  WFIG,  Sumter,  N.  C;  WKIN, 
Kingston,  N.  Y.;  WAKR,  Akron, 
0.;  WHUB,  Cookeville,  Tenn.; 
KVIC,  Victoria,  Tex.:  K  W  B  D, 
Plainview,  Tex.;  WLPM,  Suffolk, 
Va.  In  addition,  the  call  letters 
WMAN  have  been  issued  for  the 
newly-authorized  station  in  Mans- 
field, 0.;  WMAM,  Marinette,  Wis.; 
WDLP,  Panama  City,  Fla. 


AT  SCENE  of  railroad  wreck  in 
Nevada  were  Bob  Dumm,  sales 
promotion  manager  of  KSFO,  San 
Francisco  (left)  with  Chief  En- 
gineer Roy  V.  Howard.  They  got 
their  recording  and  remote  control 
equipment  to  the  scene  by  travel- 
ing 25  miles  on  a  handcar.  In- 
set shows  Announcer  Tro  Harper, 
the  other  member  of  the  station 
crew. 

WRECK  COVERAGE 

KSFO  Sends  Crew  to  Remote 

 Scene  in  Nevada  

WRECK  of  the  streamliner  CHy 
of  San  Francisco  near  Carlin, 
Nev.,  Aug.  12,  was  the  signal  for 
the  dispatching  of  a  crew  to  the 
scene  of  the  disaster,  1,100  miles 
away,  by  KSFO,  San  Francisco. 
Shortly  after  the  last  of  the  bodies 
was  taken  from  the  crash,  KSFO 
was  on  the  air  with  reports  from 
the  scene.  Its  crew  fed  news  to 
the  station  by  wire,  climbing  tele- 
phone poles  and  tapping  wires  to 
get  their  messages  out.  Portable  re- 
cording apparatus  was  taken  along, 
and  on-the-scene  recordings  were 
rushed  to  Elko,  Nev.,  and  thence 
by  nlane  to  San  Francisco. 

The  KSFO  crew  comprised  An- 
nouncer Tro  Harper  and  Chief  En- 
gineer Roy  V.  Howard,  accompan- 
ied by  Robert  W.  Dumm,  sales  pro- 
motion manager.  To  reach  the 
wreck  they  rode  a  railroad  hand- 
car 25  miles  across  the  desert. 
Running  news  accounts,  as  wired 
to  the  news  bureau  were  used  on 
Bob  Garred's  Streamlined  Head- 
lines, and  bulletins  were  posted  in 
the  show  windows  of  the  Water- 
man Pen  Co.  which  is  currently 
featuring  a  KSFO  window  display. 


Ovaltine  Discs-Net 

WANDER  Co.,  Chicago  (Oval- 
tine),  on  Oct.  2  starts  Orphan  An- 
nie, five-weekly  quarter-hour  tran- 
scribed series,  on  these  stations: 
WSB  WFAA  KOA  WHO  WDAF 
KSTP  KXOK  plus  14  stations  of 
the  Don  Lee  network.  On  Sept.  25 
the  firm  also  starts  Orphan  Annie 
on  16  NBC-Red  stations  plus  WGN, 
Chicago,  Mondav  thru  Friday, 
5:45-6  p.  m.  (EST),  and  Carters 
of  Elm  Street  on  10  NBC-Red  sta- 
tions, Mondav  thru  Friday,  12- 
12:3  5  p.  m.  (EST).  Blackett-Sam- 
ple-Hummert,  Chicago,  is  agency. 


Grove  Disc  on  WOR 
GROVE  LABORATORIES,  St. 
Louis  (Bromo-Quiniue) ,  which  on 
Oct.  2  will  start  The  Adventures  of 
Sherlock  Holmes  on  NBC-Blue,  has 
arranged  to  record  the  weekly  half- 
hour  programs  for  rebroadcast  on 
WOR.  Newark,  two  days  after  the 
broadcast.  First  rebroadcast  will  be 
hearrl  Wednesday.  Oct.  4,  8  :30-9  p.  m. 
(EST).  Staek-Goble  Adv.  Agency, 
Chicago,   handles   the  account. 


Checking  of  Complaints 
Resumed  by  the  FCC  in 
Revision   of  Procedure 

VALIDITY  of  complaints  against 
stations  relating  to  program  opera- 
tion will  be  verified  by  the  FCC 
preparatory  to  notice  to  stations, 
it  is  indicated  under  procedure 
evolved  by  the  Commission. 

Whereas  it  appeared  recently 
that  the  FCC  had  revived  its  old 
program  complaint  procedure  b  y 
which  stations  were  asked  to  sub- 
mit continuities  on  questionable 
prograins,  it  now  develops  that  this 
method  has  been  dropped.  In  line 
with  a  change  in  procedure  adopt- 
ed by  the  FCC  last  February,  the 
Commission  has  instituted  the  com- 
plaint checking  method.  Under  this 
process,  each  complaint  deemed 
worthy  of  consideration  will  be 
verified.  If  basis  for  investigation 
is  found,  the  FCC  then  proposes 
to  ask  the  station  for  continuity  or 
other  information  in  connection 
with  the  program. 

The  FCC,  after  a  storm  of  pro- 
test from  within  the  industry  as 
well  as  widespread  editorial  criti- 
cism, last  February  announced  that 
it  would  completely  alter  its  pro- 
cedure on  program  complaints.  It 
dropped  the  "temporary  license" 
method  formerly  employed  during 
the  investigation  period  and  in- 
structed its  Law  Department  on 
other  procedure.  [Beoadcasting, 
Aug.  15]. 


Federal  Study  Analyzes 
Industrial  Market  Data 

DESIGNED  to  aid  sales  and  adver- 
tising executives  in  estimating  sizes 
and  locations  of  their  markets, 
along  with  the  potential  value  of 
these  markets,  the  Department  of 
Commerce  has  published  the  first 
Industrial  Market  Data  Handbook, 
containing  complete  figures,  as  of 
1935,  on  industrial  production,  em- 
ployment, value  of  products,  cost  of 
material,  fuel  and  power,  and  out- 
put per  wage  earner  for  each  of 
the  3,070  counties  in  the  United 
States  as  well  as  for  every  city  of 
more  than  10,000  population.  The 
907-page  volume  also  contains  simi- 
lar operating  data  on  a  national 
basis  for  each  of  the  280  industries 
and  the  33  industrial  areas  of  the 
country. 

Among  the  tables  in  the  new 
Handbook  are  compilations  show- 
ing the  county  location  of  169,111 
manufacturing  plants,  by  type  of 
industry,  operations  and  county  lo- 
cation of  the  23,000  mines  in  the 
country  by  type  of  mining,  and 
method  of  distribution  of  industrial 
goods.  The  Commerce  Department 
recommends  the  volume  particular- 
ly to  industrial  marketing  execu- 
tives, financial  organizations,  eco- 
nomists and  others  interested  in  the 
heavy  industries. 

Industrial  Market  Data  Hand- 
book— identified  as  Domestic  Com- 
merce Series  No.  107 — may  be  ob- 
tained from  the  Superintendent  of 
Documents,  Washington,  D.  C,  or 
any  district  office  of  the  Bureau  of 
Foreign  &  Domestic  Commerce,  for 
$2.50. 


KELLOGG  Co.,  Battle  Creek,  Mich., 
announces  the  election  of  Earle  J. 
Freeman  as  vice-president  in  charge 
of  domestic  sales.  Mr.  Freeman  ha? 
been  associated  with  the  firm  for  the 
last  25  years  and  is  a  member  of  its 
board  of  directors. 
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Minus  FLAVOR  or  FAVOR 


MOST  food,  when  cooked,  must  be  fla- 
vored to  be  appetizing.  Most  friends, 
if  congenial  relations  are  to  be  maintained, 
must  be  treated  with  partiality  and  kindness. 

Both  flavor  and  favor  contribute  much 
to  make  daily  living  pleasant.  Neither,  how- 
ever, should  play  any  part  in  an  indepen- 
dently conducted  market  research  or  survey. 

Hooper-Holmes  maintains  every  possible 
precaution  to  keep  the  final  results  of  surveys 
for  its  clients  free  from  flavor  and  favor. 

We  operate  on  the  theory  that  our  clients 
want  honest,  unbiased  results  .  .  .  results  that 
can  safely  be  used  as  a  reliable  basis  for 
formulating  marketing  policies,  for  changing 
package  or  product,  for  altering  copy  appeals, 
for  winning  or  strengthening  dealer  coopera- 
tion, or  for  gauging  size  and  type  of  audience 
for  a  publication  or  radio  program. 

Hooper-Holmes  men  are  trained  to  get 
complete  and  unbiased  information.  Their 
daily  reports  are  checked  and  double-checked. 
They  know  that  the  surest  way  to  get  elimi- 
nated from  the  Hooper-Holmes  payroll  is  to 
be  caught  "fudging"  or  "faking". 

As  an  additional  precaution,  the  name  of 
the  client  and  product,  whenever  possible,  is 
withheld  from  both  our  supervisors  and  field 
men.  It  is  guarded  with  the  utmost  secrecy. 


This  precludes  the  dangerous  factor  of 
conscious  or  unconscious  prejudice  on  part  of 
interviewer  and  interviewed.  The  reactions 
and  opinions  obtained  are  all  the  more  valu- 
able because  they  have  not  been  "guided"  or 
influenced  to  show  results  a  client  hopes  to  get. 

Our  clients  appreciate  this  method  of 
doing  research.  They  almost  invariably  give 
us  repeat  assignments  whenever  the  need  for  a 
survey  arises.  The  results  may  not  always  be 
what  they  hope  for,  but  they  get  honest,  un- 
biased results  which  they  can  use  with  com- 
plete confidence. 

You  are  invited  to  discuss  your  research 
problems  with  us.  No  obligation,  of  course. 

■  *  I 

WHAT    IS    THE    HOOPER-HOLMES  BUREAU? 

For  40  years  (since  1899)  this  Bureau  has 
been  making  confidential  reports  to  insurance 
companies  on  applicants  for  all  kinds  of  insur- 
ance. Most  of  these  are  made  and  written  by 
trained  Inspectors,  all  of  whom  are  full-time 
men.  Their  work  is  supervised  by  81  Branch 
Offices.  They  regularly  cover  13,377  cities 
and  towns  in  their  insurance  work  and  their 
efforts  are  supplemented  by  53,000  part-time 
correspondents. 


Address  all  inquiries  to  Market  Research  Division,  Chester  E.  Having,  Director. 


THE  HOOPER-HOLMES  BUREAU,,  INC 

102  MAIDEN  LANE,  NEW  YORK 
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Mr.  McAndrews 


Radio  Catches  Buyers 
In  Proper  Mood  to 
Hear  Message 

By  ROBERT  J.  McANDREWS 

Sales  Promotion  Manager 
NBC,   San  Francisco 

SOMEWHERE  in  the  dim  vis- 
tas of  last  summer,  Peter 
Sampson,  president  of  Chi- 
cago's Sampson  Electric  Co., 
lighted  the  fire  under  a  fair-sized 
teapot  tempest  with  a  circular  let- 
ter. Mr.  Sampson's  firm  is  a  Norge 
distributor.  His  letter,  addressed 
to  Norge  dealers, 
went  not  only  to 
those  dealers  but 
to  newspapers 
carrying  Norge 
advertising.  The 
dealers  agreed 
with  Mr.  Samp- 
son's sentiments. 
The  newspapers 
disagreed,  most 
decidedly. 

The  thesis  of  this  circular  was 
that  advertisers  should  bring  pres- 
sure upon  editors  to  print  more 
cheerful  news  in  their  papers. 
"How  is  it  possible,"  wrote  Presi- 
dent Sampson  to  his  colleagues, 
"for  you  to  obtain  even  a  small 
part  of  the  value  from  the  adver- 
tisement you  have  paid  for  when 
the  customer  first  must  be 
thoroughly  depressed  and  adverse- 
ly influenced  before  he  reads  your 
message?  We  shall  give  our  full- 
est support  to  our  factory  and 
their  advertising  agency  in  their 
endeavor  to  bring  newspapers,  and 
particularly  the  front  pages,  to 
print  every  possible  news  item 
which  has  to  do  with  employment, 
reemployment,  construction  im- 
provement and  increase  in  prices." 

Quoted  in  the  Press 

Several  of  the  newspapers  hon- 
ored with  a  copy  of  this  letter 
quoted  it.  The  Chicago  Tribune 
alone  printed  it  in  full.  The  Tri- 
biinc.  which  by  the  way  had  had 
its  share  of  Norge  advertising  re- 
duced previous  to  the  incident,  also 
replied  to  the  note  in  a  vigorous 
and  quite  reasonable  editorial. 

That  solid  citizen  of  the  Fourth 
Estate  pointed  out  very  logically 
that  a  newspaper  which  allows  it- 
self to  be  influenced  into  printing 
an  undue  proportion  of  optimistic 
news,  when  facts  do  not  justify 
such  reports,  is  succumbing  to  a 
thinly  disguised  advertiser's  bribe. 

I  have  waited  hopefully  many 
months  for  an  extension  of  the  ar- 
gument. I  had  hoped  the  minor- 
league  furor  would  at  least  over- 
flow the  teapot  and  splash  all  over 
the  stove.  But  no,  evidently  and 
sadly  the  matter  has  been  dropped. 
A  week  or  two  of  platitudinous  re- 
joinders and  even  the  normally 
energetic  advertising  trade  press 
has  gone  its  way  —  leaving,  it 
seems  to  me,  an  important  ques- 
tion still  basically  unanswered. 

None  of  us  can  criticize  the  at- 
titude taken  by  the  Tribune  in  the 
name  of  all  newspaperdom.  Jour- 
nalism can  serve  advertising  best 
only  by  being  completely  honest. 


SOME  like  it  sweet  and  some  like  it  sovir.  If  they  want 
niiisic  and  drama  and  wholesome  entertainment  in  a 
relaxed  environment,  they  can  get  it  from  the  loud- 
speaker. If  they  want  murder  and  divorce  and  the  bi- 
zarre, they  can  get  it  from  the  press.  At  least,  that's  the 
thesis  of  Mr.  McAndrews,  who  goes  on  to  show  how  the 
man  Mho  wants  to  do  some  advertising  might  well  con- 
sider the  editorial  content  of  the  various  media,  and  the 
circumstances  under  which  messages  are  imparted  and 
received.  For  the  optimist-advertiser  he  advises  radio. 


If  the  news  is  bad,  it's  still  news 
just  the  same  and  must  be  printed 
— as  is.  If  there  is  no  cheerful  item 
in  the  day's  crop  of  material,  then 
the  front  page  must  come  out  fig- 
uratively black-bordered  and  that's 
all  there  is  to  it.  A  newspaper  can- 
not be  blamed  for  printing  the  news 
any  more  than  the  icebox  can  be 
blamed  for  not  being  an  electric 
refrigerator.  Each  must  exist  ac- 
cording to  its  nature. 

On  the  other  hand,  Mr.  Sampson 
has  a  case,  and  a  strong  case,  too. 
His  possible  mistake  lies  in  his 
choice  of  media.  If  as  a  business 
man  he  feels  that  prospects  must 
be  in  a  cheerful  frame  of  mind  to 
be  receptive  to  his  commercial 
message,  then  he  should  place  that 
message  in  a  medium  which  in- 
duces such  a  mood. 

A  Matter  of  Media 

The  medium?  Outdoor,  perhaps, 
although  here  it's  a  gamble  whether 
the  prospective  refrigerator  owner 
reads  in  sunshine  or  in  rain,  on 
the  way  to  a  picnic  or  on  the  way 
to  the  dentist.  Street  car  cards, 
maybe,  if  the  5  o'clock  rush  crowd 
isn't  parked  on  the  consumer's 
toes  and  in  his  ribs.  Magazines,  if 
the  reader  has  just  finished  a  pleas- 
ant story  or  a  contented  article. 
Moving  picture  shorts,  if  they're 
short  enough  and  clever  enough. 
Or,  probably,  most  effective  of  all 
from  this  single  standpoint  any- 
how— radio. 

Newspapers  and  radio  can  and 
will  continue  their  perennial  squab- 
ble on  circulation  and  coverage, 
readership  and  listenership,  recog- 
nition and  retention.  From  this  one 
psychological  fundamental,  how- 
ever, the  points  are  all  radio's.  The 
cheerful  mood  is  the  buying  mood. 

Radio  advertising,  most  of  the 
time,  reaches  the  prospect  when 
he's  relaxed  and  contented.  News- 
paper advertising,  again  most  of 
the  time,  reaches  him — or  more 
probably  her — when  she's  serious, 
disturbed,  vaguely  depressed.  To 
the  full  load  of  troubles  borne  by 
the  average  individual,  newspapers 
add  the  woes  of  a  world ;  radio  sub- 
tracts, by  bringing  forgetfulness. 

The  situation,  of  course  is  not 
all  black  and  white.  The  journals 
have  their  comic  strips  (a  few  ac- 
tually funny),  their  personal  col- 
umns and  their  feature  stories. 
The  loudspeaker  has  its  news  and 
its  politicals  and  its  commentary. 
On  the  whole,  however,  newspaper 
advertisements  are  flanked  by  por- 
tentuous    facts;    radio  advertise- 


ments by  refreshing  entertain- 
ment. Fifty-two  per  cent  of  all  pro- 
grams reported  by  633  stations  to 
the  FCC  for  a  typical  1938  week 
consisted  of  music.  The  network 
proportion,  judging  by  the  NBC 
yearbook  of  programs,  is  even 
higher:  59.7  9'c  music,  two-thirds 
of  it  popular  and  one-third  classi- 
cal. Drama  on  the  air  fills  from  10 
to  17%  of  total  time;  variety  from 
3  to  9%,  special  events  around 
2%. 

Cartoonists  still  portray  the 
typical  American  male  perusing  the 
front  page  at  the  breakfast  table. 
I  doubt  if  the  caricature  remains 
just.  In  my  own  acquaintanceship, 
I  know  too  many  who  prefer  to 
start  the  day  without  the  gloom 
engendered  by  wars  and  rumors  of 
wars.  Instead  they  choose  even  a 
second-rate  comedian  shepherding 
records  on  a  "waker-upper"  pro- 
gram. "It's  hard  enough  to  get  up 
from  a  warm  bed,  harder  yet  to 
leave  a  cozy  home  for  a  tough  day 
at  the  office,"  one  told  me.  "Why 
make  it  any  worse,  and  spoil  my 
breakfast,  too,  by  reading  a  lot 
more  grief?" 

Murder  or  Music 

When  I  went  to  college,  radio 
was  hardly  recognized  as  a  voca- 
tion. Certainly  there  were  no  di- 
rectly preparatory  courses.  I  stud- 
ied journalism.  On  graduating  I 
asked  an  old  friend  who  had  been 
in  both  fields  whether  I  should  try 
for  a  newspaper  job  or  take  a 
chance  with  this  new  thing  called 
i-adio.  His  reply,  which  I  have  al- 
ways considered  the  soundest  draw- 
ing of  distinction  between  the 
Fourth  and  the  Fifth  estate,  went 
something  like  this:  "If  you  want 
to  spend  your  days  immersed  in 
details  of  murder  and  divorce  and 
accidents  and  crime,  try  to  get  on 
somewhere  as  a  cub  reporter.  If 
you  want  to  spend  them  in  an  at- 
mosphere of  music  and  drama  and 
fun,  see  if  some  station  will  accept 
you  as  a  junior  announcer."  One 
station  did. 

Back  in  1933  Columnist  Charles 
Caldwell  Dobie,  writing  in  a  Hearst 
paper,  could  compliment  editors 
for  highlighting  cheery  news  as  an 
antidote  to  a  deepening  recession, 
while  lambasting  radio  for  its 
heavy  emphasis  on  "blues".  Dobie 
would  have  to  reverse  his  field 
today.  Radio's  most  successful 
shows  are  the  comedy  hours  and 
the  light  musicales.  Journalism's 
streamers  and  banners  are  for  the 
war  that  is  inevitable  tomorrow  or 


next  week.  Even  in  its  news  broad- 
cast and  its  commentaries  radio  is 
so  conservativ^e  that  a  fictitious 
story  of  an  invasion  from  Mars 
sends  its  trusting  adherents  into 
frenzy  of  almost  panic  propor- 
tions. 

Advertising  as  an  institution  has 
been  attacked  by  its  academic  critics 
for  its  breeding  of  fear  complexes. 
Here  again  the  fault  must  be 
charged  primarily  to  the  printed 
rather  than  to  the  spoken  commer- 
cial, as  a  result  of  both  netwoik 
censorship  and  of  the  heightened 
effectiveness  of  fear  -  advertising 
when  visualized.  Printers'  Ink  noted 
40  new  plagues  trotted  out  by  ad- 
vertisers in  a  year's  time.  Virtu- 
ally all  of  them  appeared  in  the 
printed  columns.  The  list  included 
Headline  Jitters,  Five  O'Clock 
Shadow  Floor  Pox,  Transportation 
Fatigue,  Birdcage  Mouth,  Acid 
Blues,  Bridge  Table  Slump,  Lob- 
steritis  and  Vacation  Figure. 
Check  how  many  you  heard  on  the 
air. 

Already  I  can  hear  editors  hurl- 
ing the  insiduous  epithet,  "Polly- 
anna".  Already  I  can  picture  them 
assailing  this  apologia  pro  radio 
as  an  evasion  of  life.  And  yet  after 
all  what  is  the  essence  of  life?  Is 
it  necessarily  mostly  gloom,  mostly 
worry,  mostly  serious  reflections? 
Aren't  song  and  laughter  more  na- 
tive to  the  normal  human  being 
than  astonishment  and  dread? 

As  Charles  Dana  Said: 

The  essential  ingredient  of  news, 
according  to  the  good  old  man-bites- 
dog  formula,  is  the  unusual;  to 
make  the  papers,  an  incident  must 
be  an  accident.  Radio  on  the  other 
hand,  caters  to  the  normal.  News 
is  in  the  papers  because  it's  strange 
and  different.  Music  and  speech  are 
on  the  air  because  they're  natural. 
The  one  happens  to  the  few,  the 
others  to  the  many.  To  be  sure, 
the  unusual  may  be  cheerful.  But 
for  every  Irish  Sweepstakes  win- 
ner there  are  dozens  of  dictator's 
oppressions  and  gangsters'  crimes 
and  speedsters'  smashups. 

Some  advertisers  will  always 
wish  their  products  to  be  consid- 
ered by  consumers  in  a  mood  of 
serious  reflection,  and  for  them  the 
news  pages  continue.  Some  retail- 
ers will  carry  on  with  their  news- 
paper items-and-prices  for  house- 
wives who  may  or  may  not  read 
anything  else  in  the  paper. 

For  Mr.  Sampson  and  his  school 
however,  there  are  other  alterna- 
tives. The  "happy  medium"  is  not 
alone  that  middle  lane  which  poli- 
ticians hail  in  the  legislative  cham- 
ber while  they  scorn  it  on  the  high- 
way. Nor  is  the  alleged  comedian 
solely  right  who  claims  that  the 
only  truly  happy  medium  is  a 
cheerful  fortune  teller.  There  is 
always  that  other  happy  medium 
made"  especially  for  optimist-adver- 
tisers— radio. 


Schulte  Covipon  Test 

UNITED  PROFIT  SHARING 
Corp.,  New  York,  has  appointed 
Huber  Hoge  &  Sons,  New  York, 
to  handle  a  test  campaign  of  dailv 
spot  announcements  on  WAAT. 
Jersey  City.  Campaign  to  redeem 
the  Schulte  Cigar  Store  coupons 
now  outstanding  will  be  extended 
to  other  stations,  if  successful. 
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SCORE  BOARD! 


There  is  no  doubt  about  it  —  the  local  boys  have  the  advantage  when  the  game  is 
played  on  the  home  grounds.  They  know  every  inch  of  the  field  .  . .  the  hole  in  front  of 
third  base  .  .  .  the  slippery  spot  in  left  field  —  and  the  crowd  backs  the  "townies"  every 
time.  The  visitors  have  two  strikes  on  them  before  the  massacre  starts. 

Buy  your  radio  on  the  same,  sound  basis.  Buy  Don  Lee  for  the  only  complete  local 
coverage  on  the  Pacific  coast.  Hit  the  listeners  from  their  own  local  station  within  their 
own  trading  area.  Do  we  know  what  we  are  talking  about?  I'll  say  we  do!  A  recent 
survey  taken  in  Bakersfield  showed  that  when  the  same  programs  were  released  simul- 
taneously from  a  local  station  and  a  distant  power  station,  86%  were  listening  to  the 
program  on  the  local  station  while  only  69f  tuned  the  power  station. 

On  the  Pacific  coast,  more  than  9  out  of  10  radio  homes  are  within  25  miles  of  a 
Don  Lee  Station.  Your  advertising  message  becomes  a  definite  part  of  the  listeners* 


community  life  and  calls  for  action  at  the  cash  register. 


MIJTII 


LAL  llVil 


1076  West  7th  Street,  Los  Angeles,  California 

THOS.  S.  LEE,  Pres.      LEWIS  ALLEN  WEISS,  F'ice-Pres.  and  Cen.Afgr. 

Represented  by  Blair 


Affiliated  with  Mutual 


BROADCASTING  SYSTEM 


THE      NATION'S      GREATEST      REGIONAL  NETWORK 
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LONGEST  pair  of  cord  pants  (left  photo)  ever  made  by  Rough  Rider  Co. 
was  presented  to  Eddie  King,  short  announcer  of  KPO,  San  Francisco, 
during  a  recent  broadcast  of  the  sponsor's  Oh  Teacher!  At  mike  is  a 
student  and  Prof.  Bill  Holmes,  producer.  Rough  Rider's  smallest  pants 
went  to  Charles  Gabriel  (right  photo),  account  executive  of  Emil  Brisach- 
er  &  Staff,  the  agency.  Drawing  a  question  from  the  tiny  garment  for  use 
on  the  program  is  a  young  lad  selected  from  those  in  attendance. 

WSM  DOES  SCOUTS  A  GOOD  TURN 

Radio  School  Started  by  Nashville  Station  to 
 Teach  Transmission  and  Reception  


Times-Star  Buys 
WKRC,  Cincinnati 

WCKY  and  NBC  in  Amicable 

Settlement  of  Differences 

WITH  the  50,000 -watt  WCKY 
scheduled  to  join  CBS  as  its  basic 
Cincinnati  outlet  Sept.  24,  the  net- 
work on  Aug.  18  announced  that 
it  had  sold  WKRC,  Cincinnati  re- 
gional which  it  has  owned  and 
operated  since  1931,  to  the  Cin- 
cimiati  Times-Star,  subject  to  FCC 
approval.  The  purchase  price  was 
1320,000.  In  view  of  recent  FCC 
actions  expediting  transfers  of  sta- 
tions, it  is  expected  the  transaction 
will  be  approved  without  hearing 
within  the  next  few  weeks. 

The  sale  was  completed  last 
month  by  M.  R.  Runyon,  CBS  vice- 
president,  with  Hulbert  Taft,  pub- 
lisher of  the  newspaper.  Mr.  Taft 
is  a  nephew  of  the  late  President 
and  Chief  Justice  William  Howard 
Taft  and  a  cousin  of  Senator  Rob- 
ert Taft,  the  latter  a  prominent 
candidate  for  the  1940  Republican 
nomination  for  President. 

Acquired  in  1931 

WKRC  was  purchased  by  CBS 
in  October,  1931,  for  $292,000  from 
Sam  Pickard,  former  member  of 
the  Federal  Radio  Commission  and 
later  a  CBS  vice-president,  who 
owned  607c  of  its  stock;  John  S. 
Boyd,  Chicago  businessman,  who 
owned  30%,  and  E.  S.  Mittendorf, 
manager,  who  owned  10%. 

The  Times-Star  several  years 
ago  sought  unsuccessfully  to  pur- 
chase WSAI,  owned  by  the  Crosley 
Corp.,  as  well  as  other  Cincinnati 
stations.  Recently  it  applied  to  the 
FCC  for  a  100-watt  station  on 
25175  kc.  for  a  facsimile  broadcast- 
ing station. 

Amicable  settlement  of  differ- 
ences between  NBC  and  WCKY 
over  the  latter's  projected  affilia- 
tion with  CBS  in  the  light  of  its 
NBC  contract,  was  announced  Aug. 
15  jointly  by  the  network  and  L.  B. 
Wilson,  WCKY  president  and  gen- 
eral manager.  In  a  formal  state- 
ment, they  announced  exchange  of 
"mutual  releases"  which  "amicably 
settled  their  differences  arising  out 
of  a  disputed  interpretation  of  the 
WCKY  contract  of  network  affilia- 
tion regarding  network  traffic  ar- 
rangements in  Cincinnati." 


Cigar  Spots  Extended 

CONSOLIDATED  CIGAR  Co., 
New  York,  on  Aug.  28  added  WLW, 
Cincinnati,  to  the  list  of  stations 
carrying  news  programs  three  to 
five  times  weekly  for  Harvester 
cigars.  Michael  Hinn  is  the  news- 
caster. The  company  has  renewed 
for  52  weeks  its  news  programs  on 
WOR,  Newark,  and  WMAQ,  Chi- 
cago, and  is  considering  further  ex- 
pansion of  the  campaign  later  this 
fall.  Erwin,  Wasey  &  Co.,  New 
York,  is  the  agency. 


Skelly  Picks  List 

SKELLY  OIL  Co.,  Kansas  City, 
Mo.,  on  Sept.  25  starts  Captain 
Midnight  five-weekly  quarter-hour 
disc  series  on  the  following  sta- 
tions: KSD  WOW  WHBF  KFH 
KFRU  WHO  WKBH  KGBX 
KGNO  WKY  WDAY  W  E  B  C 
WMFG  WHBL  WTAQ  WCCO 
WGN  WIBW  KGNC  KFVS  KLZ 
KVOR  KGHF  WNAX  KVOO 
WDAF.  Blackett-Sample-Hummert, 
Chicago,  handles  the  account. 


IF  THE  old  lady  took  the  Boy 
Scout  by  the  hand  and  guided  him 
across  the  street,  that  would  be 
news  of  the  same  category  of  man- 
bites-dog. 

WSM,  Nashville  50,000  watter, 
is  making  news  of  that  category 
in  doing  the  scouts  of  Nashville  a 
good  turn. 

In  the  plan  announced  jointly  by 
Harry  Stone,  WSM  General  Man- 
ager, and  W.  J.  Anderson,  South- 
ern Boy  Scout  executive,  the  Nash- 
ville station  will  open  the  door  of 
radio  opportunity  to  some  three 
hundred  Boy  Scouts. 

Under  the  direction  of  J.  H.  De- 
Witt  Jr.,  some  300  Boy  Scouts,  se- 
lected by  their  Scoutmasters,  will 
be  enrolled  in  the  WSM-Scout  Ra- 
dio School,  starting  Oct.  1  and  con- 
tinuing through  June  1,  1940. 

While  DeWitt  will  head  the  fac- 
ulty and  outline  the  course,  each 
of  the  14  WSM  engineers  will 
direct  some  phase  of  the  work. 
Classes  will  consist  of  instruction 
and  demonstration,  being  held  Sat- 
urday night  at  the  WSM  studios. 

Laying  the  Groundwork 

Plan  of  the  school  directors  is  to 
drill  the  scout-students  in  the  rudi- 
ments of  radio  transmission  and 
reception  during  the  first  weeks  of 
the  school,  to  mix  instruction  with 
actual  demonstrations  in  the  stu- 
dio, at  the  transmitter  and  in  the 
field.  By  the  time  this  groundwork 
has  been  laid,  it  is  expected  the 
class  size  will  be  cut  down  by  al- 
most half,  with  those  remaining 
comprising  the  potential  amateur 
radio  operators. 

From  the  instruction  and  demon- 
strations, it  is  planned  many  of 
the  Boy  Scouts  will  be  able  to  pass 
the  government  regulations  and 
qualify  as  operators. 

That's  when  the  real  fun  begins! 

For  then  WSM  will  buy  com- 
plete equipment  for  two  low-pow- 
ered portable  transmitters,  and 
under  the  direction  of  the  station's 
technical  staff,  the  Boy  Scouts 
themselves  will  construct  the  trans- 
mitters which  they  will  later  use. 

There  will  be  competition  be- 
tween the  two  patrols  in  their  pro- 


ficiency and  speed  of  construction. 

But  while  the  fun  begins  with 
the  construction  of  the  two  low- 
powered,  portable  transmitters,  it 
really  gets  going  after  the  Boy 
Scouts  have  finished  that  portion 
of  their  course.  For  then  they  start 
playing  at  radio  in  a  very  real 
way. 

By  the  time  next  summer  and 
camp-time  rolls  around,  it  is  an- 
ticipated one  of  the  transmitters 
can  be  placed  at  Scout  headquar- 
ters in  Nashville,  another  at  the 
camp-site,  for  regular  communica- 
tion between  the  two  points. 

Also  when  the  Boy  Scout  patrols 
go  on  weekend  hikes,  a  transmit- 
ter will  go  along  with  the  knap- 
sacks for  regular  reports  to  the 
other  Scouts  back  at  camp  head- 
quarters. 

Once  the  Scouts  become  pro- 
ficient with  their  shortwave  radio 
transmitters,  it  is  hoped  they  will 
be  used  during  actual  emergencies. 

When  the  plan  was  presented  to 
the  Boy  Scout  leaders  in  Nashville, 
they  were  most  enthusiastic  and 
commended  it  as  one  of  the  great- 
est steps  taken  in  the  South  toward 
better  vocational  guidance  of 
youngsters. 

In  subsequent  years,  present 
plans  call  for  advancement  of  suc- 
cessful radio-patrol  scouts  to  lead- 
ers in  the  radio  patrol  and  their 
help  in  succeeding  school  which 
would  introdj'.ce  a  new  class  of 
scouts  to  the  intricacies  and  won- 
ders of  radio. 


AFM  Board  Plans 

MEETING  of  the  executive  board 
of  the  American  Federation  of  Mu- 
sicians, originally  scheduled  for 
August  at  AFM's  convention  in 
Kansas  City  in  June,  has  been 
postponed  to  mid-October  due  to 
the  illness  of  Joseph  N.  Weber, 
AFM  president.  Although  no  defi- 
nite date  has  been  set,  it  is  ex- 
pected radio  will  be  one  of  the 
principal  items  on  the  agenda, 
since  AFM  contracts  with  broad- 
casters expire  early  in  1940 — in 
January  with  the  networks  and 
May  with  independent  operators. 


Place  of  Big  Business 
In  Radio  Told  in  Book 

THE  corporate  story  of  the  strug- 
gle to  enter  and  to  operate  radio 
enterprises,  starting  with  post-war 
patent  cross-licensing,  is  covered 
and  interpreted  in  detail  by  Glea- 
son  L.  Archer,  president  of  Suf- 
folk University,  in  Big  Bjisiness  & 
Radio.  [American  Historical  Co., 
New  York,  $4.] 

Author  of  History  of  Radio  to 
1926  and  numerous  other  books  on 
legal  and  historical  subjects,  Mr. 
Archer  was  given  access  to  files  of 
RCA,  NBC,  CBS,  MBS,  General 
Electric  Co.  and  other  groups. 
From  these  sources  he  has  com- 
piled a  503-page  treatise  covering 
in  detail  the  matching  of  wits  and 
ingenuity  as  well  as  the  trail  blaz- 
ing steps  that  marked  the  unex- 
pected surge  of  broadcasting  in  the 
early  20's.  Woven  into  early  chap- 
ters of  B.g  Business  &  Radio  are 
many  stories  necessarily  treated  in 
History  of  Radio  to  1926.  The  new 
volume,  after  covering  historical 
preliminaries,  tackles  its  theme  by 
reciting  the  tale  of  the  famous 
cross-licensing  covenants  signed 
July  1,  1921,  by  RCA,  General  Elec- 
tric, Westinghouse,  United  Fruit, 
Tropical  Radio,  Wireless  Specialty 
Apparatus  Co.,  AT&T  and  Western 
Electric. 

Step  by  step  the  development  of 
NBC  and  the  entrance  of  CBS  and 
MBS  are  told  by  the  author.  Chap- 
ters covering  unification  of  RCA 
by  purchase  of  Victor  Talking  Ma- 
chine Co.,  Federal  anti-trust  litiga- 
tion, the  consent  decree  of  1932,  ra- 
dio and  the  depression,  radio  broad- 
casting today,  and  television  and 
facsimile  bring  to  a  close  this  story 
of  two  radio  decades.  Mr.  Archer 
adds  a  chapter  on  the  future  of  ra- 
dio, based  on  a  stenographic  ver- 
sion of  an  interview  with  David 
SarnoflT,  RCA  president,  held  in 
Boston  last  April. 


'Radio  Censorship' 

CONTAINING  reprints  of  articles 
pro  and  con  on  the  subject  of  radio 
censorship,  many  of  them  from 
Broadcasting,  a  new  volume  titled 
Radio  Censorship  has  been  pub- 
lished by  H.  W.  Wilson  Co.,  New 
York,  as  Volume  12,  No.  10,  of  its 
Reference  Shelf  series.  Compiled 
and  edited  by  Prof.  H.  B.  Sum- 
mers, of  the  public  speaking  de- 
partment of  Kansas  State  College, 
the  297-page  book  is  non-partisan 
in  character  and  is  designed  as  a 
handbook  for  discussion  of  the 
problem.  It  contains  100  articles 
from  35  different  sources,  along 
with  one  of  the  most  exhaustive 
bibliographies  on  the  subject  ever 
compiled. 


Net  Series  to  CBC 

CANADIAN  Broadcasting  Corp. 
has  announced  the  following  pro- 
grams will  go  on  national  networks 
starting  in  September  and  October: 
General  Foods  Jack  Benny  show 
for  Jello;  Standard  Brands  One 
Man's  Family  for  Tenderleaf  Tea; 
Standard  Brands  Charlie  McCarthy 
&  Edgar  Bergen  for  Chase  &  San- 
born Coffee;  Lever  Bros.  Li(x  Ra- 
dio Theatre  for  Lux  Soap;  Lever 
Bros.  Big  Town  for  Rinso. 


A  NEW  IGO-watt  station,  CKVD, 
has  been  licensed  for  the  Northwest- 
ern Quebec  mining  region  at  Yal  d'Or. 
The  station  is  licensed  to  Le  Voix 
d'Abitibi.  with  Remi  Taschereau  as 
president.  It  is  expected  to  open  about 
Sept.  1."). 
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GOES  TO  TOWNS 

<iAdds  2^  New  Chapters  to  its  Community  Service  Record 


•  WKY's  200-watt  mobile  transmitter  went 
on  tour  this  summer  .  .  .  visited  twenty-five 
state  cities  .  .  .  interviewed  civic  leaders 
.  .  .  rehearsed  local  musical  talent  .  .  . 
sprinkled  in  a  little  historical  background 
and  came  up  with  a  fifteen  minute  tran- 
scription for  each  city. 

The  result  was  Oklahoma  Parade,  a 
summer  series  of  twice-weekly  broadcasts 
that  knit  Oklahomans  a  little  closer  to- 
gether. Oklahoma  City's  Chamber  of 
Commerce  characterized  this  "a  particular- 
ly fine  piece  of  intercity  goodwill  build- 
ing." WKY  calls  it  "Community  Service." 


Of  all  the  elements'  entering  into 
station  showmanship,  community  service 
has  always  stood  out  prominently  at  WKY. 
Community  service  prompted  WKY  to 
dedicate,  in  1936,  the  finest  studios  to  be 
found  outside  the  metropolitan  network 
centers.  Community  service  motivated  the 
installation  of  the  most  modern  and  com- 
plete broadcast  facilities  in  the  Southwest. 
Community  service  has  been  the  inspira- 
ton  for  a  permanent  program  structure 
that  has  made  WKY  stand  out  among  the 
nation's  broadcasting  stations  to  listeners 
and  sponsors  alike. 


NBC  AFFILIATE  ★  900  KILOCYCLES 
Owned  and  Operated  By  The  Oklahoma  Publishing  Company;  tAt  The  Daily'  Oklahoman 
Oklahoma  City  Times  -k  The  Farmer-Stockman  ir  Mistletoe  Express  -k  KVOR,  Colorado  Springs 
KLZ,  Denver  (Under  Affiliated  Management)     ii^    Represented  Nationally  By  The  Katz  Agency,  Inc. 


DEMONSTRATING  RCA's  traveling  television  ufiits  last  month  in  the 
Twin  Cities,  KSTP  installed  the  wired-video  equipment,  and  on  four  re- 
ceivers set  up  in  Minneapolis'  Radisson  Hotel  exhibited  the  images  to 
immense  crowds  to  the  accompaniment  of  big  publicity  plays  in  the  local 
newspapers.  Chief  of  the  subjects  televised  were  the  State  American 
Legion  parade,  in  which  KSTP  employes  marched  with  banners  calling 
attention  to  the  television  demonstrations.  Top  photo  shows  Announcer 
Rock  Ulmer  interviewing  one  of  the  Legion  hostesses.  Lower  photo 
shows  Jack  Benny,  the  comedian  (left)  looking  over  television  monitor 
with  Stanley  Hubbard,  KSTP  president  and  general  manager  (center) 
and  Kenneth  Hance,  assistant  general  manager.  Benny  was  televised  for 
the  first  time  when  he  stopped  over  en  route  to  the  Canadian  wilds  for 
a  vacation.  WLS,  Chicago,  recently  conducted  similar  demonstrations  at 
the  Illinois  State  Fair.  Other  stations  planning  the  local  television  dem- 
onstrations, for  which  RCA  furnishes  complete  equipment  and  crews  for 
one- week  stands  or  longer,  are  these  western  stations:  KDYL,  Salt  Lake 
City;  KGIR,  Butte,  Mont.;  KFPY,  Spokane;  and  KXL,  Portland,  Ore. 


Bell  Labs.  Plans 
F-M  Experiments 

Asks  FCC  License  to  Test 

Freqpiency  Modulation 

SEEKING  to  conduct  its  own  tests 
of  the  Armstrong  system  of  fre- 
quency modulation  [Broadcasting, 
Aug.  1,  15],  Bell  Laboratories  has 
applied  to  the  FCC  for  authority 
to  erect  a  5,000-watt  station  at 
Whippany,  N.  J.,  to  operate  on 
43.2  mc.  It  is  understood  the  Bell 
engineers  propose  to  study  the  sys- 
tem with  a  view  to  the  development 
of  equipment  for  transmission  and 
reception,  rather  than  to  enter  the 
broadcasting  field. 

Seven  frequency  modulated  sta- 
tions have  already  been  licensed, 
and  construction  permits  have  been 
issued  for  one  other.  Pending  are 
applications  from  Stromberg-Carl- 
son  Co.,  Rochester,  seeking  1  kw. 
on  43.2  mc;  Mihvaukee  Journal, 
1  kw.  on  42.6  mc;  Worcester  Tele- 
gram,  1  kw.  on  43.4  mc;  NBC,  1 
kw.  on  42.6  mc;  John  V.  L.  Hogan, 
Alpine,  N.  J.,  1  kw.  on  43.2  mc; 
Westinghouse  Co.,  Boston,  1  kw.  on 
42.6  mc 

Licensed  to  Operate 

Already  licensed  to  operate  are 
W2XMN,  licensed  to  Edwin  H. 
Armstrong,  Alpine,  N.  J.,  40  kw. 
on  42.8  and  114.43  mc;  W2X0Y, 
General  Electric  Co.,  Albany,  150 
watts  on  43.2  mc;  W2XDA,  Gen- 
eral Electric  Co.,  Schenectady,  50 
watts  on  41.8  mc;  W2XSN,  Paul 
F.  Godley,  Alpine,  N.  J.;  W3X0, 
Jansky  &  Bailey,  Georgetown,  D. 
C,  1  kw.  on  40.3  mc. ;  W2XQR, 
John  V.  L.  Hogan,  1  kw.  on  41.2 
mc;  WIXPW,  WDRC  Inc.,  Me- 
riden,  Conn.,  1  kw.  on  43.4  mc; 
WIXOJ,  Yankee  Network,  Paxton, 
Mass.,  50  kw.  on  43  mc. 

Westinghouse  has  been  issued  a 
construction  permit  for  WIXSN, 
1  kw.  on  42.6  mc,  at  Springfield, 
Mass. 

In  addition,  Maj.  Armstrong  has 
an  application  pending  for  a  spe- 
cial relay  station  in  New  York,  de- 
signed to  use  50  watts  on  133.03, 
134.85,  136.81  and  138.63  mc,  and 
Yankee  Network  already  has  in 
operation  WIXOK  in  Boston,  using 
the  same  four  frequencies  for  re- 
lays with  frequency  modulation  to 
its  Paxton  transmitter. 

Licensed  as  "developmental 
broadcast  stations"  and  using  ultra- 
high frequencies  are  WIXCS,  Con- 
necticut State  College,  Storrs, 
Conn.,  using  250  watts  on  39.54, 
139.96,  and  300-400  mc;  WIXSL, 
WDRC  Inc.,  Hartford,  using  100 
watts  on  86-400  mc.  and  401  mc. 
and  above;  W2XAG,  Carman  R. 
Runyan  Jr.,  Yonkers,  N.  Y.,  using 
5  kw.  on  86-400  mc.  and  401  mc 
and  above. 


New  FM  Station 

LATEST  of  the  frequency  modu- 
lated transmitting  stations  to  go 
on  the  air  is  W3X0,  licensed  to 
Jansky  &  Bailey,  Washington  con- 
sulting engineers,  and  located  in 
the  Georgetown  section  of  the  na- 
tion's capital.  Using  the  Armstrong 
system,  the  station  was  built  for 
high-fidelity  flat  to  15,000  cycles. 
It  begins  experimental  operation 
shortly  after  Sept.  1,  using  1,000 
watts  on  43.2  mc.  General  Electric 
and  Radio  Engineering  Labora- 
tories receivers  have  been  ordered 
for  reception  of  the  transmissions, 
which  will  be  conducted  on  a  spo- 
radic basis. 


Bulova  Assumes  Control 
Of  WPEN,  Philadelphia 

WITH  acquisition  of  control  of 
WPEN,  Philadelphia,  Aug.  25  by 
Arde  Bulova,  New  York  watch 
manufacturer  and  broadcaster,  cor- 
porate management  of  the  station 
was  altered,  with  Mr.  Bulova  him- 
self serving  as  president,  treasur- 
er, and  director.  Sixty  percent  of 
the  stock  of  William  Penn  Broad- 
casting Corp.  was  acquired  by  Mr. 
Bulova,  with  FCC  approval,  for 
.$160,000,  from  the  estate  of  the  late 
.John  Iraci. 

Vice-president  and  director  is 
Harold  A.  Lafount,  former  mem- 
ber of  the  Radio  Commission  and 
Bulova  radio  executive.  Mrs.  Mari- 
annina  Iraci,  widow  of  the  late 
owner  of  the  station,  retains  40% 
interest  for  the  estate  and  serves 
as  a  director.  Sanford  Cohen,  New 
York  attorney  for  Mr.  Bulova,  is 
secretary  and  Miss  Hyla  Kiczales, 
general  manager  of  WOV,  and 
WBIL,  New  York,  as  well  as 
WPEN,  is  assistant  treasurer. 
Arthur  Simon  remains  as  resident 


MAJ.  EDWIN  H.  ARMSTRONG  re- 
cently discussed  frequency  modulated 
transmission  before  a  meeting  of  the 
metroijolitau  New  York  chapter  of 
Radio  Servicemen  of  America  at  the 
Capitol  Hotel,  New  York,  demonstrat- 
ing the  staticless  transmission  system 
on  three  different  receivers — Strom- 
berg-Carlson,  General  Electric  and 
Radio  Engineering  Labs.  This  was  the 
first  demonstration  in  New  York  using 
a  group  of  receivers. 


Good  News 

MOST  interested  radio  lis- 
tener in  the  United  States 
the  night  of  Aug.  14  was 
Francis  Marion  Black  Jr., 
sitting  in  the  deathhouse  at 
Texas  State  Prison,  contem- 
plating his  fate.  Sentenced 
to  die  in  the  electric  chair 
27  hours  later.  Black  turned 
on  the  deathhouse  radio  to 
hear  his  next-to-last  news- 
cast by  James  Alderman,  of 
WFAA,  Dallas.  One  of  Ald- 
erman's first  items  was  an 
announcement  of  Black's  re- 
prieve. The  night  of  Aug.  23 
Black  was  interviewed  over 
WBAP,  Fort  Worth,  during 
its  Behind  the  Walls  weekly 
broadcast  from  the  prison. 


NBC  Artist  Managers  School 

UNDER  a  new  plan  for  bringing  new 
blood  into  the  artist-management  field. 
George  Engles,  vice-president  and 
founder  of  the  NBC  Artists  Service, 
has  arranged  for  various  department 
managers  in  Radio  City  to  recommend 
candidates  from  within  the  company 
for  an  intensive  training  course  in  the 
management  and  sale  of  artist  talent. 
Beginning  in  October,  10  youths  from 
the  ranks  will  begin  their  studies  un- 
der the  direction  of  Engles,  who  will, 
from  time  to  time,  invite  leaders  in 
sound  radio,  television,  the  theater, 
movies,  and  the  concert  stage  to  dis- 
cuss their  specialties. 


Texaco  Completes  Plans 
For  Star  Theatre  Series 

TEXAS  Co.,  New  York  (gasoline), 
will  return  to  CBS  Sept.  13  with 
the  Texaco  Star  Theatre  program 
after  an  eight-week  summer  layoff. 
Program  will  be  heard  in  the  Wed- 
nesday evening  9-10  period,  and 
will  be  produced  by  Ed  Gardner, 
producer  of  the  CBS  This  Is  New 
York  program  last  year. 

First  half  of  the  program  will 
originate  from  KNX,  Hollywood, 
featuring  variety  entertainment  by 
Kenny  Baker,  Frances  Langford, 
James  Wallington,  David  Broke- 
man's  orchestra,  and  Ken  Murray 
as  emcee.  Second  30  minutes  will 
originate  in  New  York,  under  the 
direction  of  Tony  Stanford,  former 
producer  of  the  Lux  Radio  Theatre 
programs,  and  will  consist  of 
dramatizations  of  the  Playwrights 
Co.,  produced  in  association  with 
Transamerican  Broadcasting  & 
Television  Corp.  George  Faulkner, 
chief  of  the  Transamerican  script 
department,  will  head  a  staff  of 
writers  in  preparing  the  scripts, 
which  will  be  enacted  by  guest 
stars.  Buchanan  &  Co.,  New  York, 
handles  the  account. 


Corn  Products  Back 

CORN  PRODUCTS  SALES  Co., 
New  York,  on  CBS  from  June, 
1931  through  May,  1937,  is  return- 
ing to  the  network  Oct.  9  with  a 
quarter-hour  five  times  weekly  se- 
ries titled  Society  Girl,  featuring 
Charlotte  Manson.  The  program  is 
presented  on  behalf  of  Kre-mel 
chocolate  syrup.  More  stations  will 
be  added  later,  according  to  the 
agency  in  charge,  Hellwig-Miller, 
New  York. 


Bond  Stores  Adds  WOR 

BOND  STORES,  New  York 
(men's  clothes),  on  Sept.  10  will 
add  WOR,  Newark,  to  the  list  of 
27  stations  to  carry  its  fall  cam- 
paign of  quarter-hour  news  broad- 
casts. All  other  stations  but  WOR 
will  carry  the  news  programs  six 
times  weekly  as  of  Sept.  11,  while 
the  WOR  schedule  will  be  Sun- 
days from  12:45-1  p.  m.,  the  33d 
and  last  available  quarter-hour  of 
news  on  WOR.  Neff-Rogow,  New 
York,  handles  the  Bond  Stores  ac- 
count. 


Steel  Series  Resumes 

WHEELING  STEEL  Co.,  Wheel- 
ing, W.  Va.,  will  resume  Musical 
Steelmakers,  company  talent  vari- 
ety show,  on  43  MBS  stations  Oct. 
8.  Although  the  complete  list  of 
stations  has  not  been  completed, 
the  program  will  be  heard  in  the 
same  spot  as  last  year,  Sundays,  5 
to  5:30  p.m.  (EST).  The  program 
was  carried  on  23  MBS  stations 
last  year. 


Hecker  on  Coast 

HECKER  PRODUCTS  Corp.,  New 
York,  on  Oct.  24  will  start  a  52- 
week  campaign  for  Hecker  H-0 
cereal  using  two  quarter-h  ours 
weekly  on  the  Woman's  Magazine 
of  the  Air  program  on  five  NBC- 
Pacific  Red  stations  and  the  four 
NBC  stations,  owned  bv  McClatchy 
Broadcasting  System.  Erwin,  Was- 
ey  &  Co.,  New  York,  handles  the 
account. 
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WHAT  a  far  cry  it  is  today  from  the  time 
when  governmental  issues  were  but  a 
remote  problem  to  the  average  citizen.  To- 
day, thanks  to  radio,  affairs  of  national  sig- 
nificance are  understood  and  discussed  in 
every  state  of  the  Union  as  readily  as  in  the 
Capital  itself. 

The  National  Broadcasting  Company  always 
has  recognized  that  radio  is  a  public  service 
and  that  one  of  its  most  important  functions  is 
to  bring  about  a  closer  link  between  the  govern- 
ment and  the  people.  That  is  why  every  day  in 
the  year— both  on  regularly  scheduled  programs 


and  on  spot  news  broadcasts  —  activities  in 
Washington,  D.  C,  are  reported  as  soon  as 
they  take  place.  And  when  important  issues 
are  involved  NBC  makes  every  effort  to  see 
that  both  sides  of  the  discussion  are  impartially 
presented  to  that  most  powerful  of  all  juries — 
the  people  of  the  United  States. 

It  is  only  thus  by  unfolding  all  facts,  recog- 
nizing all  parties,  and  maintaining  complete 
impartiality  that  the  freedom  of  the  air  can  be 
preserved,  a  freedom  that  is  vital  to  the  cre- 
ation of  an  intelligent  and  well  informed  elec- 
torate when  America  goes  to  the  polls. 


NATIONAL 
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WEBB  MILLER 


ED.  L.  KEEN 


HARRY  FLORY 


CLIFFORD  L  DAY 


UNITED 


HARRY  L.  PERCY  H.  C.  BUURMANN  HAROLD  A.  PETERS  DAN  CAMPBELL 

Among  the  other  American  trained  United  Press  staff  correspondents  on  assignment  in  E 
Joseph  W.  Grigg,  Jr.,  George  Kidd,  Dana  Schmidt,  R.  Hottelet,  Luca  Rizzardi,  Frederick  Laudon 


UJ>t 


RICHARD  D.  McMillan  ROBERT  H.  BEST  HENRY  T.  GORRELL  HENRY  SHAPIRO 

[he  are  these:  Jan  H.  Yindrich,  Reuel  S.  Moore,  Leon  L.  Kay,  Robert  C.  Dowson,  Ralph  Forte, 
DaRosa,  Charles  T.  Hallinan,  M.  S.  Handler,  E.  L.  Laura,  Aldo  Forte,  Eric  Kaiser,  L.  E.  Popper 


When  Department  Stores  Use  Radio 


Special  Programs  for  Each  Section 
Induce  Sales  and  Good-Will 

By  J  .   P  .   HEV  ERLY 


MR.  SALESMAN  of  XYZ 
calls  upon  Mr.  Merchan- 
dise of  the  Blank  depart- 
ment store.  He  deposits 
thousands  of  fan  -  letters  on  Mr. 
Merchandises'  desk  and  remarks, 
"That  is  one  week's  fan-mail  on 
our  Homemakers  Club  program". 

,     "Our  audience  is 

Jb^NI  Blank  needs." 

^^^^^^1^        dise  has  tried  ra^ 

Bi^B""^**^  -  He  realizes  that 
ivir.  neveny  radio  advertising 
sometimes  pays  .  .  .  but  it  has  never 
done  Blank's  any  good  in  the  past. 
Hov4rever,  he  sticks  his  neck  out 
again  and  buys  the  Homemakers 
Club  program.  Some  bewildered 
copywriter  in  the  store's  advertis- 
ing office  prepares  some  commer- 
cial copy  and  the  program  is  ready 
for  the  air. 

Three  months  later,  Mr.  Mer- 
chandise calls  Mr.  Salesman  to  his 
office  and  cancels  the  program. 
"Why?  ...  No  sales  ...  No  results 
.  .  Better  spend  our  money  in 
the  newspapers.  Mr.  Merchandise 
admits  it  was  swell  for  institu- 
tional advertising — swell  for  good- 
will— but  he  must  have  results.  So 
.  .  .  radio  receives  another  black 
mark  and  Mr.  Salesman  trots  out 
to  peddle  his  Homemakers  Club  to 
another  sponsor. 

Why  didn't  the  Homemakers 
Club  sell  pots  and  pans  and  dresses 
and  rugs  for  Blank's  1111 

Here's  why! 

The  radio  executives  and  produc- 
tion men  do  not  understand  de- 
partment stores  and  the  depart- 
ment stores  do  not  understand  ra- 
dio advertising. 

Not  Big,  But  Little 

The  radio  production  man,  being 
unfamiliar  with  the  inside  opera- 
tion of  a  department  store,  thinks 
and  produces  in  terms  of  vast  in- 
stitution— huge  building — tremen- 
dous volume  of  sales  —  complete 
stocks  of  practically  everything.. 
He  proceeds  to  build  an  elaborate 
program  that  is  a  masterpiece  of 
radio  production  but  which  leaves 
little  incentive  to  buy  in  the  minds 
of  listeners.  It  is  splendid  for  good- 
will but  turns  out  to  be  just  so 
much  red-ink  to  the  sales-promo- 
tion office  when  asked  to  show  re- 
sults. Production  men  do  not  re- 
alize that  department  stores  are 
just  a  group  of  little  shops  oper- 
ating under  one  roof,  each  striving 
individually  to  increase  it's  busi- 
ness. 

Unlike  the  National  Advertiser, 
the  department  store  has  a  prob- 
lem of  advertising  a  thousand  dif- 
ferent articles  and  reaching  a  re- 
stricted local  audience  with  an  ad- 
vertising message  about  each  or 
several. 

To  successfully  promote  a  de- 
partment store  by  radio,  several 
distinctly  different  types  of  pro- 
grams should  be  used,  each  one  de- 
veloped esnecially  for  the  section 
of  the  store  it  is  to  promote  and  for 
the  listener-audience  it  must  reach. 

The  department  store  should 
break  its  radio  advertising  up  into 
numerous  programs  .  .  .  each  one 


specifically  planned  as  to  the  sta- 
tion releasing  it,  the  time  of  day 
or  evening,  the  merchandise  adver- 
tised and  the  type  of  program. 

The  first  major  consideration  in 
planning  radio  advertising  is  what 
do  you  want  to  sell.  You  can't  just 
sell  the  store  .  .  .  you  must  concen- 
trate on  one  section  or  one  article 
if  possible.  Then — plan  your  radio 
advertising  from  the  following  fac- 
tors : 

1.  What  audience  must  you 

reach  to  sell  it? 

2.  What  time  is  best  to  reach 

that  audience? 

3.  Which  radio  station  is  listened 

to  by  that  audience? 

4.  What  kind  of  a  program  is 

likely  to  appeal  to  that  au- 
dience? 

5.  How  much  can  the  store  af- 

ford to  spend  to  promote 
that  certain  department? 

6.  How  much  time  would  be  re- 

quired for  that  program  and 
is  the  cost  within  reason? 

Dresses,  for  Instance 

For  instance,  let  us  presume  that 
sales  have  fallen  off  in  the  women's 
apparel  section.  The  sales-promo- 
tion office  wishes  to  consider  radio 
advertising  to  build  up  this  section. 
The  store  should  consult  an  alert 
radio  production  man  who  has  had 
diversified  experience  in  several 
types  of  radio  programs.  Together 
they  should  start  their  radio  plan- 
ning from  the  results  they  wish  to 
achieve. 

Determine  first  what  price-line 
of  merchandise  or  what  article  you 
wish  to  sell.  Don't  try  to  sell  all 
price-lines  of  all  kinds  of  dresses 
in  all  chops. 

Let  us  presume  that  the  depart- 


ment store  has  a  medium  -  priced 
line  of  dresses  with  a  famous 
brand  name.  By  various  means  it 
is  possible  to  determine  the  ap- 
proximate financial  status  of  the 
class  of  women  who  buy  these 
dresses.  Presuming  further,  we'll 
say  that  your  research  shows  your 
customers  for  these  dresses  are 
largely  in  the  middle-class — house- 
wives who  are  at  home  during  the 
day,  not  working-girls.  We  now 
know  what  we  want  to  sell  and  to 
whom. 

We  next  turn  to  the  factor  of 
time.  Reasoning  will  show  us  that 
9  o'clock  in  the  morning  should  be 
a  good  time  to  reach  these  women 
by  radio — the  children  are  off  to 
school  and  we'll  guess  these  women 
are  washing  dishes,  dusting,  or 
preparing  to  go  shopping.  In  other 
words,  they  are  likely  to  be  listen- 
ing to  their  radios  at  that  hour. 
All  of  these  factors  are  open  to  ar- 
gument, but  an  intelligent  analysis 
will  usually  hit  a  high  average. 
Next  is  the  consideration  of  a  sta- 
tion which  can  off'er  you  time  at 
9  o'clock  and  which  has  a  program- 
reputation  that  will  interest  your 
housewife.  Presuming  that  there  is 
a  station  available  which  can  offer 
you  program  time  at  9  o'clock  we 
proceed  to  balance  the  remaining 
factors :  The  type  of  program 
likely  to  interest  our  class  audience 
.  .  .  its  cost  and  method  of  pro- 
duction. 

Presuming  that  the  dress  shop 
has  an  average  monthly  advertis- 
ing appropriation  of  $600,  50% 
for  radio  advertising  will  give  us 
a  monthly  figure  of  $300  with 
which  to  work.  An  understanding 
0  f  t  h  e  importance  o  f  production 
will  warn  us  not  to  buy  too  much 


time  and  too  little  program.  Sup- 
pose we  can  get  a  quarter-hour  6 
days  a  week  for  $200,  (station 
time).  That  will  leave  us  $100  for 
production. 

Light  and  Homely 

The  type  of  program  is  up  to 
your  production  man.  It  might  be 
anything — for  here  is  where  an  un- 
derstanding of  the  store's  m  e  r- 
chandising  problems  must  be  com- 
bined with  his  own  ideas  as  to  type 
of  program  and  the  presentation 
of  selling  copy.  Just  to  carry  this 
presumptive  line-up  thru,  let  us 
reason  this  way:  Because  of  the 
short  program  time,  a  quarter- 
h  o  u  r,  we  immediately  eliminate 
any  attempt  t  o  satisfy  classical 
music  lovers.  Because  of  the  type 
of  audience  we  are  endeavoring  to 
reach  we  cross  off  jitterbug  music. 
Perhaps  for  some  other  reason  we 
eliminate  news  and  decide  that  a 
few  down-to-earth  dramatic  skits 
might  be  swallowed  by  our  listen- 
ers along  with  her  housework  if 
they  are  in  a  light  vein  and  simi- 
lar in  nature  to  Ler  own  experi- 
ences. 

Let's  keep  our  characters  simple 
.  .  .  make  them'  sound  more  like 
Aunt  Tizzy  and  Uncle  Fred  rather 
than  a  couple  of  polished  Holly- 
wood players  .  .  .  By  all  means, 
we'll  use  a  male  announcer  when 
appealing  to  women  and  we'll  fill 
in  our  time  with  some  snappy- 
tempo  salon  music  .  .  .  perhaps  just 
recorded.  (No — we  can't  do  all  this 
on  $100  a  month  but  we'll  get  to 
that  later.)  Our  announcer  opens 
his  program  with  a  bit  of  music 
and  elim.inates  any  long  opening 
commercial  ...  in  a  minute  or  two 
we  are  into  an  every-day  discus- 
sion of  common  problems  by  our 
cast  of  two  leading  into  a  discus- 
sion of  dresses  and  hence  to  the  ac- 
tual merchandise. 

There  is  so  much  human  interest 
and  humor  that  can  be  brought  out 
by  two  or  three  actors  in  a  simple, 
aci'oss  -  the  -  breakfast  -  table  d  i  s- 
cussion  that  will  catch  interest.  Af- 
ter a  hint  or  two  about  the  dresses 
we're  selling,  a  little  music  and 
then  our  announcer  tells  (not 
shouts)  a  few  interesting  facts 
about  these  dresses,  the  price  and 
the  department  etc.,  and  ^vinds  up 
his  commercial  with  a  desire  to 
own — not  a  command  to  buy.  An 
idea  developed  along .  these  lines 
will  sell  —  perhaps  not  for  more 
than  a  few  months — at  which  time 
a  complete  re-analysis  of  your  mar- 
ket and  competing  programs  may 
be  necessary.  It's  time  to  start  over 
again,  for  no  program  is  always 
good.  No  time  is  always  just  right. 
Everything  is  constantly  changing, 
and  advertising  must,  too. 

Reaching  the  Men 

Following  up  the  above  reason- 
i  n  g  ,  let  us  appropriate  $300  a 
month  for  the  men's  shop  and  con- 
centrate on  extremely  low-priced 
merchandise  for  summer  wear  or 
work.  We  want  to  reach  the  work- 
ing men  .  .  .  we  might  choose  the 
smallest  station  in  town  .  .  .  You 
know — the  one  where  they  play  re- 
quests  and  wish  Joe  Bloaks  a 
happy  birthday  .  .  .  Let's  get  down 
there  bright  and  early  while  our 
men  are  shaving  or  eating  break- 
fast .  .  .  and  just  play  a  few  band 
records  and  get  real  informal  with 
(Continued  on  jmge  67) 


HOME  TOWN  BOY  Dave  Elman  (right),  originator  of  Hobby  Lobby, 
NBC-Blue  feature,  recently  returned  to  old  haunts  in  Fargo,  N.  D.,  to  do 
some  fishin'  and  visitin',  part  of  which  he  is  doing  here  in  a  radio  inter- 
view with  Howard  Nelson  on  his  Meet  Your  Neighbor  program  on 
WDAY,  Fargo.  Later,  while  on  a  fishing  trip  at  a  lake  near  Fargo, 
Dave  had  a  severe  attack  of  appendicitis  and  was  forced  to  spend  a 
good  share  of  his  vacation  recuperating  in  the  local  hospital. 
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plays  both  VERTICAL  and 
LATERAL  recordings! 


Here's  what  you've  wanted!  A  single  pick- 
up that  can  handle  any  recording,  vertical 
or  lateral— that  meets  the  most  exacting  re- 
quirements of  transcription  broadcasting. 
It  reproduces  faithfully  the  full  quality  of 
the  recording— has  a  diamond  stylus  giving 
long  record  life— costs  considerably  less 
than  the  two  pick-ups  you'd  ordinarily 
need  to  do  its  work. 

With  Western  Electric's  new  Reproduc- 
ing Group  you  can  equip  your  present 
tables  with  equalized  pick-up  facilities 
matching  the  recording  characteristics  of 
the  regularlv  available  discs.  A  single  con- 


ASK  YOUR  ENGINEER! 


trol  (selector  switch  illustrated)  matches 
the  pick-up  circuit  to  the  record  and  pro- 
vides two  "vertical"  characteristics  (one 
flat  response  to  10,000  cycles— one  drooped 
above  8500  cycles )  and  five  "lateral"  charac- 
teristics (ranging  from  "straight  through" 
to  "sound  effects") .  Designed  to  work  into 
your  regular  input  circuits  for  broadcast 
microphones,  it  will  match  impedances  of 
30,  250,  500  or  600  ohms. 

Get  full  details  of  this  latest  aid  to  Better 
Broadcasting— by  Bell  Telephone  Labora- 
tories and  Western  Electric.  Ask  Graybar 
for  Bulletins  T1630  and  T1631. 


DISTRIBUTORS: 

Graybar  Electric  Co.,  Graybar  Building,  New  York,  In 
Canada  and  Newfoundland:  Northern  Electric  Co.,  Ltd. 
Jn  other  countries :  International  Standard  Electric  Corp. 


NEW  REPRODUCING  GROUP 

Contains  reproducer  and  arm— with  diamond 
stylus  of  practically  unlimited  life— equalizing 
equipment,  switch,  and  necessary  accessories. 


NEW  REPRODUCER  SET 

Western  Electric  1300A— built  around  the  2-in- 
1  Reproducing  Group.  Two-speed  flutterless 
turn-table  plays  vertical  or  lateral  recordings 
up  to  16"  in  diameter.  Operates  on  110-120 
volts,  60  cycle  AC.  Speech  change  entirely 
electrical.  Not  necessary  to  stop  the  table  to 
change  speed  from  78  to  SS  '  fj  and  vice  versa. 
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wow  Challenges 
WKZO's  Full-lime 

Files  Supreme  Court  Appeal 
From  Appellate  Decision 

THE  six-year  effort  of  WKZO, 
Kalamazoo,  to  procure  full-time  op- 
eration on  the  590  kc.  channel 
struck  another  legal  barrier  Aug. 
16  with  the  filing  of  a  petition  by 
WOW,  0  m  a  h  a,  in  the  Supreme 
Court  of  the  United  States. 

Seeking  a  writ  of  certiorari  to 
review  the  action  of  the  U.  S. 
Court  of  Appeals  for  the  District 
of  Columbia  of  last  April,  dismiss- 
ing its  appeal  from  the  FCC  de- 
cision granting  the  WKZO  appli- 
cation, Paul  M.  Segal,  WOW  coun- 
sel, contended  that  the  lower  court 
erred  in  its  action.  He  argued  the 
action  of  the  Commission  in  desig- 
nating the  written  application  of 
WKZO  for  hearing  on  a  specific 
issue  and  granting  "another  and 
different  application  based  on  an 
entirely  ditterent  issue"  deprived 
WOW  of  due  process  of  law  since 
no  notice  or  hearing  had  been  ac- 
corded the  Omaha  station  on  the 
latter  issue. 

The  FCC  decision  of  April  27, 
1937  granted  WKZO  authority  to 
install  a  directional  antenna  for 
night  operation  and  change  its 
hours  of  operation  from  daytime 
to  unlimited  time  on  the  590  kc. 
channel. 

Lower  Court's  Jurisdiction 

The  highest  tribunal  was  ad- 
vised that  the  petition  raises  the 
question  of  the  lower  court's  juris- 
diction on  an  appeal  from  an  ad- 
ministrative tribunal  and  chal- 
lenges the  legality  of  the  Commis- 
sion's action  in  granting  WKZO 
evening  hours  through  the  device 
of  a  directional  antenna.  WOW 
contended  that  it  did  not  receive 
adequate  notice  and  a  full  hearing 
with  respect  to  the  antenna  and 
that  the  Commission  failed  to  com- 
ply with  the  established  procedure 
on  directional  antennas  and  that 
"objectionable  interference  will  re- 
sult to  petitioner's  station  with  a 
consequent  reduction  of  WOW's 
service  area." 

It  was  contended  further  that 
the  lower  court  erred  in  failing  to 
exercise  its  independent  judgment 
on  the  law  and  the  facts  in  view 
of  WOW's  allegation  that  the 
grant  of  the  WKZO  application 
would  result  in  a  confiscation  of 
the  service  area  of  WOW  and  "ren- 
der its  investment  less  valuable." 
WKZO  first  filed  its  application  for 
full-time  on  Feb.  26,  1934  with  the 
Radio  Commission. 


Stromberg  Series 

STROMBERG-CARLSON  Tele- 
phone Mfg.  Co.,  Rochester,  N.  Y., 
has  signed  a  one-year  contract  to 
sponsor  Treasury  of  Music  thrice- 
weekly  on  WQXR,  New  York,  to 
promote  the  1940  Stromberg-Carl- 
son  radio  and  television  receivers. 
The  half-hour  popular  recording 
series  is  heard  Mondays,  Tuesdays 
and  Thursdays,  7:30  to  8  p.m. 
(EDST).  Stewart,  Hanford  & 
Casler,  Rochester,  handles  the  ac- 
count. 


Adding  Dealers 

AMERICAN  BEVERAGE 
Corp.,  New  York,  on  Sept. 
11  renews  Benay  Venuta's 
half-hour  weekly  program  on 
WOR,  Newark,  for  a  second 
13  weeks.  Program,  which  is 
broadcast  from  the  stage  of 
the  Brooklyn  Paramount 
Theatre  in  the  interests  of 
Cel-Ray  tonic,  has  caused 
such  an  increase  in  local 
dealer  outlets  for  the  product 
(5,000  to  40,000)  smce  its 
start  on  WOR  that  the  com- 
pany is  also  promoting  its 
new  product  Drycola  on  the 
program.  Lawrence  C.  Gum- 
binner.  New  York,  is  the 
agency. 


GOOD  FOR  GOLD 

KTOK  Wins  First  Prize  in 
 Agency  Contest  


KTOK,  Oklahoma  City,  recently 
was  awarded  the  first  prize  of  $7o 
in  cash  by  Lennen  &  Mitchell,  New 
York,  in  the  "merchandising  con- 
test" the  agency  conducted  in  con- 
nection with  the  debut  May  23  of 
the  Old  Gold  program  on  NBC, 
under  sponsorship  of  P.  Lorillard 
&  Co. 

Of  the  97  NBC-Blue  stations  car- 
rying the  program,  65  sent  in  sam- 
ple "clipbooks"  of  their  campaigns. 
KTOK's  outstanding  stunt  was 
placing  two  old  wrecked  automo- 
biles at  important  traffic  intersec- 
tions in  the  city  with  signs  at- 
tached, reading:  "This  car  was 
wrecked  while  the  passengers  were 
rushing  home  to  hear  the  Old  Gold 
program  on  KTOK."  Station  also 
drove  a  Buick  car  through  the 
streets  with  an  8-foot  Old  Gold 
sign  prominently  displayed. 

Second  prize  of  $50  was  awarded 
to  WABY,  Albany,  which  used  pro- 
motion stickers  on  all  out-going 
station  mail,  gave  away  free  tickets 
to  moving  picture  houses  where 
Robert  Benchley  "shorts"  were 
playing,  and  dropped  100,000  cir- 
culars from  an  airplane  over  the 
city,  the  gold  ones  redeemable  at 
cigar  stores  for  a  carton  of  Old 
Gold  cigarettes.  Awards  of  $25 
each  went  to  KM  A,  Shenandoah; 
WNBC,  New  Britain;  WXYZ,  De- 
troit; WMPS,  Memphis,  and 
KSOO,  Sioux  Falls. 


Suit  Dismissed 

JUSTICE  Kenneth  O'Brien  of  the 
New  York  Supreme  Court  has  dis- 
missed the  $15,000  libel  action 
brought  by  Ernie  Adamson,  New 
York  attorney,  against  WOR,  New- 
ark, Consolidated  Cigar  Corp.  and 
Frank  Singiser,  news  commenta- 
tor. Justice  O'Brien  found  no  libel 
in  the  statements  broadcast  by 
Singiser  on  WOR  March  27,  1939, 
although  plaintiff  claimed  that  it 
was  stated  that  he  had  billed  the 
city  of  Montreal  for  $10,000  for 
legal  services  without  the  knowl- 
edge of  the  city  officials. 


OWNERS  of  the  Enoxville  Journal 
have  applied  to  the  FCC  for  a  new 
2.50-watt  station  on  1210  kc.  in  Knox- 
ville.  WNOX  of  that  city  is  now  affili- 
ated with  the  Knoxville  Sentinel,  a 
Scripps-Howard  newspaper. 


Roma  Wine  News 

ROMA  WINE  Co.,  Lodi,  Cal., 
which  recently  appointed  Ander- 
son, Davis  &  Piatt,  New  York,  to 
handle  its  advertising  in  the  east, 
is  planning  an  extensive  fall  and 
winter  campaign  in  radio  to  start 
late  in  September. 


COMPLETELY  self-co-^tained  is 
this  new  building  of  WGBR,  Golds- 
boro,  N.  C,  housing  studios,  offices 
and  transmitter.  It  is  located  on  the 
main  highway  about  one  mile 
northwest  of  the  center  of  the  city. 

Lloyd  Thomas  Contracts 
To  Buy  Rest  of  Stock  in 
KGFW,  Kearney,  Neb. 

HAVING  purchased  49%  of  the 
capital  stock  in  Central  Nebraska 
Broadcasting  Corp.,  licensee  of 
KGFW,  Kearney,  Neb.,  Lloyd  C. 

Thomas,  former 
general  manager 
of  WROK,  Rock- 
ford,  111.,  and  long 
prominent  in 
broadcasting  cir- 
cles, has  con- 
tracted to  pur- 
chase  the  re- 
mainder of  the 
stock  and  re- 
turned  to  Ne- 
braska Sept.  1  to  make  his  home. 

Mr.  Thomas  is  also  third  largest 
shareholder  among  a  group  of  34 
business  and  professional  men  of 
Hastings,  Neb.,  who  have  incor- 
porated Nebraska  Broadcasting 
Co.,  which  on  July  13  secured  a 
construction  permit  from  the  FCC 
[Broadcasting,  July  15]  for  a  new 
station  there,  to  be  known  as 
KHAS  and  to  operate  with  100 
watts  night  and  250  day  on  1200 
kc.  It  is  expected  to  start  operating 
by  next  Jan.  1. 

KGFW  operates  with  100-250 
watts  on  1310  kc,  and  is  located 
40  miles  from  Hastings.  Mr. 
Thomas  will  operate  both  stations 
essentially  as  local  service  outlets, 
specializing  in  news,  agricultural 
programs  and  local  talent.  He  first 
entered  radio  as  the  manager  of 
the  old  Westinghouse  station  in 
Hastings,  which  later  was  moved 
to  Chicago. 


Mr.  Thomas 


Arnstein  Appeals 

NOTICE  OF  APPEAL  to  the 
United  States  Circuit  Court  of  Ap- 
peal from  the  dismissal  of  his  suit 
against  NBC,  CBS,  Warner  Bros., 
ASCAP  and  several  large  music 
publishing  firms  was  filed  Aug.  18 
by  Ira  B.  Arnstein,  who  claimed  in 
his  suit  that  he  was  unfairly  ex- 
cluded from  membership  in  ASCAP 
and  charged  plagiarism  of  over  50 
of  his  songs. 


Lipton  Tea  in  Canada 

THOMAS  J.  LIPTON  Ltd.,  To- 
ronto (tea),  on  Sept.  5  will  start 
campaigns  of  five  weekly  spot  an- 
nouncements on  35  Canadian  sta- 
tions to  run  until  the  end  of  the 
year.  In  addition,  a  thrice-weekly 
program  is  scheduled  for  five  sta- 
tions of  the  CBC  French  network. 
Account  was  placed  by  Vickers  & 
Benson  Ltd.,  Toronto. 


WGBR,  Goldsboro,  N.  C. 
Takes  the  Air  Formally; 
A.  T.  Hawkins  in  Charge 

WITH  State  notables  participat- 
ing, the  new  WGBR,  Goldsboro,  N. 
C,  100  watts  on  1370  kc,  made  its 
formal  debut  Aug.  14  under  the 
acting  general  managership  of  A. 
T.  Hawkins,  president  of  the  licen- 
see company  and  president  of  the 
Goldsboro  Chamber  of  Commerce. 
The  station  is  RCA  equipped 
throughout  and  uses  a  quarter- 
wave  Lehigh  radiator.  It  subscribes 
to  Transradio  and  NBC  Thesau- 
rus. 

Robert  L.  Zealy,  a  native  of 
Goldsboro  who  from  the  time  of  his 
graduation  from  North  Carolina  U. 
until  1937  was  with  Vick  Chemical 
Co.  and  its  agency,  Morse  Interna- 
tional, has  been  named  advertising 
manager.  During  1938  he  was 
space  buyer  with  Donahue  &  Coe., 
New  York.  Program  director  is  T. 
E.  (Ted)  Horton,  former  South 
Carolina  U.  athlete,  who  has  had 
radio  experience  with  WTAR,  Nor- 
folk; WGH,  Newport  News,  and 
WIS,  Columbia,  S.  C.  Robert  J. 
Armstrong,  formerly  chief  an- 
nouncer of  WSTP,  Salisbury,  N. 
C,  who  has  also  served  with 
WRDW,  Augusta;  WDNC,  Dur- 
ham; WBT,  Charlotte,  and  WFBC, 
Greenville,  S.  C,  is  chief  announcer 
and  assistant  program  director. 

The  engineering  staff  is  headed 
by  H.  H.  Lance,  graduate  of  Capi- 
tol Radio  Engineering  Institute, 
and  formerly  chief  engineer  of 
WWNC,  Asheville,  N.  C,  and  the 
old  WOS,  Jefferson  City,  Mo.  On 
his  staff  are  Preston  Pearson,  for- 
merly with  WFTC,  Kinston,  N.  C, 
and  Robert  Lawrance,  formerly 
with  WKBZ,  Muskegon,  Mich.,  and 
the  Shure  Microphone  Co. 

Talbot  Patrick,  publisher  of  the 
Goldsboro  News-Argus,  is  vice- 
president  of  the  licensee  corpora- 
tion ;  V.  G.  Herring  Jr.,  local  build- 
ing and  loan  executive,  secretary- 
treasurer.  The  corporation  has  an 
authorized  capital  stock  of  250 
shares,  of  which  Messrs.  Hawkins 
and  Patrick  own  30  shares  each, 
Kenneth  Royal  of  Goldsboro,  60 
shares,  and  Jonas  Weiland,  owner 
of  WFTC,  Kinston,  N.  C,  30 
shares. 


'Journalism  on  Air' 

DESIGNED  as  a  textbook  for  ra- 
dio journalism  courses,  with  labo- 
ratory and  microphone  exercises 
and  bibliography.  Journalism  on 
the  Air,  written  and  compiled  by 
Dowling  Leatherwood,  director  of 
the  Radio  Workshop  of  Emory  Uni- 
versity, Atlanta,  has  been  published 
by  Burgess  Publishing  Co.,  Min- 
neapolis [$1.75,  mimeograph  edi- 
tion]. The  volume,  in  addition  to 
general  discussions  of  radio  tech- 
nique, outlines  salient  details  of  the 
various  treatments  of  radio  news, 
using  illustrations  from  actual 
news  broadcasts. 


SOME  $200,000  will  be  spent  by  the 
Texas  Pecan  Industry,  Waco,  during 
the  first  year  of  a  three-year  national 
advertising  program.  Leehe  &  Leche, 
Dallas,  is  agency  for  the  drive.  A  mar- 
keting council  will  direct  the  campaign 
through  the  agency. 

JOE  W.  ENGEL,  president  of  the 
Chattanooga  baseball  club  and  for  20 
years  a  scout  for  Clark  Griffith,  owner 
of  the  Washington  baseball  club,  has 
applied  to  the  FCC  for  a  new  250- 
watt  station  on  1370  kc.  in  Chatta- 
nooga. 
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AS  GOOD  AS 
THEY  LOOK 


Blaw-Knox  Vertical  Radiators 
are  clean  cut  in  appearance  and 
performance.  They  are  in  keep- 
ing with  the  high  standards  set 
by  the  broadcasting  industry 
for  other  equipment. 

Stations  take  pride  in  Blaw- 
Knox  Radiators  which  are  asso- 
ciated by  the  public  with  the 
best  in  broadcasting. 

The  self  supporting  type  of 
Blaw-Knox  Radiator  has  uni- 
form taper  and  is  recommended 
by  radio  engineers  for  either 
shunt  or  series  excitation. 

They  give  greater  coverage 
with  long  life  and  low  main- 
tenance cost. 

BLAW-KNOX  DIVISION 

OF  BLAW-KNOX  COMPANY 
2038  Fanners  Bank  Bidg.  •  PITTSBURGH,  PA. 


.  .  .  Blaw-Knox  Directional  Radio 
Beacons  are  used  exclusively  to 
guide  all  air  transport  service  in 
the  United  States  and  Canada. 
What  greater  proof  of  efficiency 
in  the  broadest  use  of  the  term, 
can  be  desired? 


BLAW-KNOX 

VERTICAL  I 

RADIATORS 
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Red  Heart  Blends 
Institutional  and 
Spot  Successfully 

Dog  Food  Sales  Lead  Firm  to 

Expand  Radio  Activities 

FROM  a  modest  test  in  the  Chi- 
cago area  to  a  36-station  NBC-Red 
network  plus  an  expanding  spot 
schedule,  is  the  success  story  of 
Red  Heart  dogfood  manufactured 
in  Ottumwa,  la.,  by  the  John  P. 
Morrell  Co.  The  network  advertis- 
ing is  largely  institutional,  while 
the  outstanding  spot  program  is 
Doggy  Dan,  a  novelty  noontime 
spot  featuring  the  bai'king  dog. 
Unique  among  similar  products. 
Red  Heart  is  offered  in  three  dif- 
ferent diets  and  copy  has  been 
slanted  to  emphasize  the  need  for 
varying  the  diet  of  dogs.  The  cans 
of  Red  Heart  are  usiially  sold  in 
threes  and  all  radio  offers  made  by 
the  firm  are  based  on  three  labels. 

First  advertised  on  WGN,  Chi- 
cago, the  firm  expanded  to  an  NBC- 
Red  network  in  1933,  featuring  Bob 
Becker  in  informal  chats  about  the 
care  and  training  of  dogs.  The  net- 
work show  was  then,  and  has  con- 
tinued to  be,  mainly  educational 
and  institutional,  with  copy  direct- 
ed accordingly.  On  Oct.  1  it  will  be 
expanded  to  36  NBC-Red  stations, 
Sundays,  3:45-4  p.m.,  and  will  con- 
tinue as  an  institutional  series. 

Spots  to  Be  Expanded 

The  network  is  being  supple- 
mented with  spot  on  WMAQ,  Chi- 
cago; WFAA,  Dallas;  WHAM, 
Rochester;  W  C  C  O,  Minneapolis; 
WOR,  Newark,  and  it  is  u  n  d  e  r- 
stood  that  the  spot  schedule  will  be 
considerably  expanded  this  fall. 

The  six  weekly,  10-minute  noon- 
time show  on  WMAQ,  Chicago,  is 
titled  Doggy  Dan.  It  features  Har- 
old Betts,  who  plays  and  sings  ro- 
mantic ballads  designed  for  house- 
wife appeal.  The  novelty  of  the 
show  centers  on  the  barking  dog 
which  is  imitated  by  David  Dole. 
Opening  with  dog  barks  that  fin- 
ally become  articulate  and  sound 
the  words  "Red  Heart",  the  show 
is  fast  in  pace.  Hundreds  of  letters 
have  been  received  indicating  the 
reactions  of  dogs  in  the  home  when 
they  hear  the  dog  barking  in  the 
radio  loudspeaker.  Dole  imitations 
are  used  as  lead-ins  to  the  com- 
mercials. In  response  to  the  an- 
nouncer, as  to  which  dogfood  he 
wants.  Dole  barks  "Red  Heart". 

Offers  that  have  been  made  on 
Doggy  Dan  include  teaspoons  with 
a  dog  handle,  samples  of  dog  bis- 
cuits, wall  canopeners,  and  the  Red 
Heart  dog  locket.  A  recent  offer  of 
the  locket  for  three  labels  brought 
2,250  requests,  according  to  Frank 
Ferrin,  radio  director  of  Henri, 
Hurst  &  McDonald,  Chicago  agency 
handling  the  account.  The  celluloid 
locket  is  about  an  inch  in  diameter 
and  is  shaped  like  a  heart. 

Waterproof,  the  locket  fastens  to 
the  dog's  collar  and  is  made  with 
three  sliding  panels.  It  contains 
space  for  identification,  inoculation 
listings,  and  pedigree.  One  side  of 
the  red  locket  reads  "Please  Treat 
Me  Kindly",  the  reverse  side  car- 
ries the  words,  "Red  Heart  Locket 
Identifies  Me  Inside".  A  series  of 
locket  offers  will  be  made  on  the 
spot  programs  this  fall,  but  none 
will  be  made  on  the  network  pro- 
gram, according  to  the  agency.  It 
is  understood  that  Doggy  Dan  will 
be  transcribed  and  placed  on  other 
stations  this  fall. 


DOGS  all  over  the  Midwest  perk  up  their  ears  when  they  hear  dog 
barks  coming  from  their  masters'  loudspeakers.  The  radio  dog  bark 
opens  Doggy  Dan,  a  six-weekly  noontime  show  on  WMAQ,  Chicago, 
for  Red  Heart  dogfood.  Holding  a  blow-up  of  the  dog  identification 
tag  which  is  offered  on  the  series  is  Durward  Kirby,  NBC  announcer 
(left);  next  is  David  Dole,  mimic  of  the  barking  dog  and  a  member 
of  the  radio  staff  of  Henri,  Hurst  &  McDonald,  Chicago  agency  handling 
the  account.  Marguei-ite  Lyon,  of  the  agency,  grins  about  her  well- 
received  copy  for  Do  jgy  Dan,  and  (right)  is  Frank  Ferrin,  radio  direc- 
tor of  the  agency.  At  the  piano  is  Harold  Betts,  romantic  singer.  In 
his  left  hand  Mr.  Kirby  holds  a  waterproof  dog  locket  premium. 


MINNESOTA  FANS 

Enro  led  by  WCCO  in 
— -Baseball  Promotion  


FROM  the  little  list  of  six  towns 
which  participated  in  the  On-to- 
Nicollet  Park  baseball  campaign 
of  WCCO,  Minneapolis,  in  1934, 
150  communities  within  a  300-mile 
radius  are  taking  part  in  the  base- 
ball promotion  and  competing  for 
cups  to  be  offered  at  the  end  of 
the  season  this  year. 

The  idea  started  when  Mike  Kel- 
ley,  manager  of  the  ball  club, 
blamed  baseball  broadcasts  for  poor 
attendance  in  1934.  A  civic  group, 
anxious  to  aid  both  the  broadcasts 
and  the  ball  club,  was  formed  by 
WCCO  Manager  Earl  Gammons, 
and  started  the  drive  to  bring  fans 
from  nearby  towns. 

Days  are  dedicated  to  visitmg 
towns,  including  parades,  bands, 
motorcycle  escorts,  free  beer  in  ho- 
tels, free  movies  for  local  bands- 
men. Most  popular  feature,  beside 
the  game  itself,  is  a  quai'ter-hour 
broadcast  on  WCCO.  Fifteen  mem- 
b  e  r  s  of  the  committee  recently 
made  a  700-mile  tour  of  the  region 
to  build  up  interest.  The  number 
of  visitors  this  year  will  reach  20,- 
000.  They  receive  gifts  and  in  ad- 
dition often  bring  gifts  for  players, 
broadcasters  and  others.  A  Knot 
Hole  Gang  has  a  10-cent  member- 
ship fee,  entitling  youngsters  to  a 
game  a  week,  with  4,000  members. 


Australian  Series 

WHITAKER  &  NICHOLAS  Pty. 
Ltd.,  Melbourne,  Australia  (Yeast- 
on  tablets)  has  announced  through 
3XY,  Melbourne,  details  of  an  ex- 
tensive competition,  with  radio  as 
the  nucleus.  A  weekly  contest, 
based  on  a  quiz  idea,  will  utilize 
3XY  3HA  3BA  3SH  3B0  3TR.  The 
final  winners  will  be  decided  at  the 
end  of  January,  1940.  Prizes  total- 
ing over  $11,000  will  be  given. 
Space  will  be  used  in  four  news- 
papers, two  radio  magazines  and 
several  general  magazines. 


New  INS  Subscribers 

NEW  subscribers  to  INS  news  service 
during  the  last  month  include  WOAI, 
San  Antonio;  KXYZ,  Houston; 
KRMD,  Shreveport;  KFNF,  Shenan- 
doah, la.;  WGAU.  Athens,  Ga. ; 
AVHBI,  Newark  ;  KTBC,  Austin,  Tex. 


DuBois  Again  Is  Named 
Broadcast  Union  Head 

M.  DUBOIS,  of  Holland,  was  re- 
elected president  of  the  Interna- 
tional Broadcasting  Union  (U.I.R.) 
at  its  recent  annual  summer  meet- 
ing at  St.  Morltz,  with  Dr.  K.  von 
Boeckmann  of  Germany,  Sir  Cecil 
Graves  of  Great  Britain,  E.  Nelky 
of  Hungary  and  Dr.  A.  Raestad  of 
Norway  elected  vice-presidents. 

Representatives  of  the  broad- 
casting organizations  of  18  coun- 
tries, the  NBC  and  CBS  networks 
of  the  United  States  and  others  at- 
tended. It  was  announced  that  a 
special  report  on  methods  of  syn- 
chronization between  transmitters 
and  on  the  use  of  directional  an- 
tennas, required  under  the  Mont- 
reaux  reallocation  plan  to  go  into 
effect  next  March,  would  be  sub- 
mitted next  autumn  by  the  tech- 
nical committee. 

It  was  also  recommended  that 
broadcasting  stations  should  adopt 
as  soon  as  possible  the  new  440- 
cycle  frequency  for  the  note  A  in 
the  treble  clef  as  the  standard  of 
pitch. 


'Magic  Dials' 

ILLUSTRATED  with  photographs 
by  Anton  Bruehl,  Lowell  Thomas' 
new  volume  on  broadcasting  and 
the  radio  industry.  Magic  D  ais, 
presents  historical  and  descriptive 
material  from  the  point  of  view  of 
the  layman  [Lee  Furman  Inc.,  New 
York,  $2].  One  of  the  most  attrac- 
tive and  illuminating  radio  books 
yet  published,  it  contains  explana- 
tions and  illustrations,  in  black  and 
white  as  well  as  ■  color,  covering 
everything  from  technical  construc- 
tion and  operation  to  program- 
ming and  production,  in  television 
as  well  as  radio,  based  largely  on 
observations  of  RCA-NBC  opera- 
tions. 


BY  LBGISLATIYE  vote  and  Gover- 
nor's order,  State  Highway  88  be- 
tween Oklahoma  City  and  Little  Rock. 
Ark.,  has  been  officially  named  "The 
Lum  'n'  Abner  Highway". 


FRAN  STRIKER,  author  of  The 
Lone  Ranger  series,  on  the  recent 
l.OOOtb  broadcast  of  the  program  es- 
timated that  he  had  written  more  than 
4,000,000  words  since  Jan.  80,  1933. 
He  also  writes  The  Green  Hornet. 


Subs  for  Fulton  Lewis  jr. 

WHEN  Fulton  Lewis  jr.,  MBS 
commentator,  left  on  a  three-week 
vacation  starting  Aug.  26,  a  promi- 
nent national  figure  was  scheduled 
to  substitute  for  him  in  each  nightly 
period.  Included  among  the  p-uest 
commentators  are  Paul  V.  McNutt, 
Norman  Thomas,  William  Green, 
Senator  Styles  Bridges,  Boake 
Carter,  Secretary  of  War  Harry 
Woodring,  William  R.  Castle  Jr., 
Secretary  of  Labor  Frances  Per- 
kins, Senator  Bennett  Champ 
Clark  and  James  E.  Hook. 


HANDY    ORDER  FORM 


BROADCASTING  Publications,  Inc. 
870  National  Press  BIdg. 
Washington,  D.  C. 

Please  send  me  your  new  72-page  volume,  RULES  &  REGULA- 
TIONS AND  STANDARDS  APPLICABLE  TO  STANDARD  BROAD- 
CAST STATIONS.  Payment  is  enclosed. 

□  Send  me  single  copy  @  60c. 

□  Send  me.—  .....copies  @  50c  each. 

Name  

Firm  .    

Address   ,     

City  state  


See    opposite    page    for   further  information 
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HEY  look  alike  but  one  is  the  British  Imperial 
State  Crown,  studded  with  rarest  jewels.  The 
other,  a  replica  displayed  at  the  British  Pavilion, 
New  York  World's  Fair,  is  a  skillful  copy  of  crys- 
tal and  silver,  but  worth  onlv  a  fraction  of  the 


original's  value. 


Quality,  while  not  always  apparent  to  superficial  inspection,  is 
bound  to  prove  itself— in  the  realm  of  croMns  or  recordings. 
The  following  enlightening  facts  should  interest  everyone  con- 
nected with  radio  advertising. 


Radio  recordings  look  much  alike.  Flat  discs,  16"  in  diameter, 
covered  with  fine  grooves,  they  reveal  little  difference  to  the 
naked  eye.  But  when  broadcast  the  quality  transcription  stands 
out  against  mediocrity  or  inferiority.  Broadcasting  proves  the 
skill  and  knowledge  of  the  maker. 

It  is  a  scientific  fact  known  to  sound  engineers  that  World 
vertical  cut  Wide  Range  electrical  transcriptions  are  the  most 


Which  One 

is  worth 
millions? 


accurate  and  dependable  form  of  recording  for  radio.  Why? 

The  \^brld  process  simply  puts  all  of  the  life-like  quality  of 
speech  or  music  into  the  recording.  Many  factors  contribute  to 
this  superiority— technique,  equipment,  studios,  "know-how" 
—  but  they  come  to  a  focus  in  the  record.  i 

Until  the  advent  of  \^'orld  innovations,  recordings  were  cut 
with  a  lateral  movement  or  from  side  to  side.  A  wax  disc, 
shaved  as  smooth  as  possible,  and  revolved  on  a  turntable, 
was  cut  with  a  recording  stylus.  Music  or  speech  coming  from 
the  studio  microphone  made  the  stylus  swing  from  side  to 
side,  violently  or  gently,  depending  upon  the  intensity  of  the 
sound  wave.  The  etched  wax  disc  was  then  coated  with  graph- 
ite in  order  to  "take"  the  copper  electro  in  the  process  of 
making  a  master  from  which  to  print  records. 

The  resulting  lateral  record,  as  used  for  broadcasting,  could 
not  be  reproduced  without  a  constant  audible  hissing  sound 
or  needle  scratch.  Equalization  or  "muffling"  of  needle  scratch 
was  resorted  to  but  this  meant  sacrifice  of  sibilance,  frequency 
range  and  tone  quality. 

And  to  obtain  maximum  playing  capacity  as  governed  by 
disc  size,  grooves  were  run  close  together,  and  recording  levels 
restricted  so  that  the  "undulating"  stylus  would  not  break  f 
through  side  walls  into  the  next  groove.  Hence,  more  sacrifice 
of  sibilance,  frequency  range  and  tone  quality. 

Then  the  famous  Bell  Laboratories,  since  the  invention  of  the 
telephone  pioneers  in  sound  transmission,  developed  a  revo- 
lutionary new  method  of  recording  known  as  the  Western 
Electric  vertical  cut  Wide  Range  system.  A  perfect  recording 
was  achieved,  the  result  of  such  drastic  changes  as  these:  A 
smooth  flowed  wax  pattern  replaced  the  less  sensitive  shaved 
wax— an  up-and-down  or  vertical  etching  gave  full  scope  to  the 
vibrations  of  the  cutting  stylus— pure  gold,  the  most  homo-  ! 


WORLD  BROADl! 


igeneous  pattern  metal,  displaced  the  coarser  granular  graph- 
ite—plastic, flexible  disc  material  succeeded  the  brittle  and 
coarser  grained  substances  of  the  old  methods. 

(True— in  eye  value  the  new  records  resembled  the  old,  but  the 
lear  caught  the  difference.  Radio  stations  hailed  the  new  World 
transcriptions  as  the  ultimate  in  high  fidelity  recording.  Hun- 
dreds of  stations  voluntarily  taxed  themselves  to  install  special 
reproducing  equipment  for  the  sole  purpose  of  broadcasting 
^  orld  transcriptions. 

To  you,  as  an  advertising  or  agency  executive,  all  this  means 
that  your  radio  advertising  can  be  made  more  effective  by 
employing  \^'orld  quality— just  as  your  visual  advertising  needs 
the  finest  typography  and  the  best  engravings.  Certainly  your 
investment  in  station  time  and  talent,  including  your  carefully 
chosen  announcer,  deserves  the  protection  of  quality  sound 
transmission. 

Test  World  recordings  at  any  leading  station  or  at  a  World 
office  and  note  particularly  the  perfection  of  reproduced 
%peech— speech,  the  part  of  the  program  that  carries  your  sales 
message.  Your  message,  the  sole  purpose  of  the  program,  is 
more  vital,  more  distinct,  more  concise,  more  life-like  in 
^brld  recordings  than  in  any  others.  The  announcer  is  out 
■front— not  'round  behind. 

When  your  program  is  broadcast  through  World  facilities,  it 
I  is  literally  the  finest  quality  on  the  air. 


New  York  •  Chicagc 


World  Offices: 
Hollywood  •  San  Francisco  •  Washington 


ADVERTISERS'  BLUE  BOOK  — 


Advertisers  planning  spot  campaigns  will  do  well  to  consider  the  influence  and 
popularity  of  World  Program  Service  Stations.  Enjoying  exclusive  local  rights 
to  the  greatest  repertory  of  music  ever  recorded  for  radio,  these  stations 
build  programs  in  endless  variety  for  national,  regional  or  local  advertisers. 


ALABAMA 

WHMA 

.  Anniston 

WIMOB 

.     .     .     .  Mobile 

.\RIZONA 

KOY 

.  Phoenix 

ARKANSAS 

KELD 

El  Doratlo 

KARK 

.    Little  Rock 

KUOA 

•     .  Siloam  Springs 

CALIFORNIA 

KPMC 

Bakersfield 

KIEM 

Eureka 

KGER 

.    Long  Beach 

KHJ 

.    Los  Angeles 

KLX 

.     .     .     .  Oakland 

KGB 

San  Diego 

KFRC 

San  Francisco 

KDB 

.     Santa  Barbara 

KSRO 

Santa  Rosa 

KGDM 

.  Stockton 

KHUB 

.  ITatsonville 

COLORADO 

KFEL 

Denver 

KFXJ 

,  Grand  Junction 

KGHF 

.     .     .     .  Pueblo 

COMVECTICUT 

WTIC 

.  Hartford 

WELI 

jVch;  Haven 

DIST.  OF  COLUMBIA 

WJSV 

,     .     ,  Washington 

FLORIDA 

WRUF 

Gainesville 

WQAM 

Miami 

WDBO 

.     .     .     .  Orlando 

WJNO 

West  Palm  Beach 

GEORGIA 

WRDW 

Augusta 

WMAZ 

Macon 

WRBL 

Columbus 

WAYX 

,  W'aycross 

WTOC 

,  Savannah 

IDAHO 

KIDO 

KRLC 

....  Leu-iston 

ILLINOIS 

WGN 

Chicago 

WDAN 

.     .     .     .  Danville 

WJBL 

Decatur 

WTAD 

Quincy 

WCBS 

.  Springfield 

INDIANA 

WTRC 

.      .      .      .  Elkhart 

WGBF- 

WEOA  .  Evansville 

WIRE 

Indianapolis 

WLBC 

.  Muncie 

IOWA 

WMT 

Cedar  Rapids 

woe 

Davenport 

KMA 

,     ,  Shenandoah 

KANSAS 

KFBI 

Abilene 

KWBG 

.  Hutchinson 

KENTUCKY 

WLAP 

Lexington 

WPAD 

....  Paducah 

LOUISIANA 

WJBO 

Baton  Rouge 

MAINE 

WLBZ 

Bangor 

MARIXAND 

WBAL 

Baltimore 

WTBO 

Cumberland 

WFMD 

.  Frederick 

MASSACHUSETTS 

WCOP 

Boston 

WEEI 

.     .     .  Boston 

WTAG 

.  Worcester 

MICHIGAN 

WHDF 

.  Calumet 

WJR 

Detroit 

MINNESOTA 

KATE 

Albert  Lea 

KVOX 

.     .  Moorhead 

KROC 

Rochester 

KSTP 

St.  Paul-Minneapolis 

MISSISSIPPI 
WFOR   .      .      .  Hattiesburg 
WAML  ....  Laurel 
WSKB    ....  McComb 
WQBC   .     .     .  Vicksburg 

MISSOURI 
KWOS   .     .      Jefferson  City 
KMBC   .      .      .    Kansas  City 
KWK     ....  St.  Louis 

MONTANA 
KGCX     .     .     .    Wolf  Point 

NEBRASKA 
KFAB-KFOR    .     .  Lincoln 
KOIL     ....  Omaha 

NEVADA 
KOH  Reno 

NEW  MEXICO 
KGGM  .  Albuquerque 
KICA     ....  Clovis 
KVSF     ....   Santa  Fe 

NEW  YORK 
WOKO  ....  Albany 
WGR-WKBW  .  .  Buffalo 
WESG  ....  Elmira 
WOR  .  .  \eu:  York  City 
(Newark  ) 
WINS  .  .  New  York  City 
WQXR  .  .  Neic  York  City 
WHAM  .  .  .  Roch  ester 
WFBL  ....  Syracuse 
WFAS    .     .      White  Plains 

NORTH  CAROLINA 
WBIG    .     .     .  Greensboro 
WEED    .      .       Rocky  Mount 
WSTP    .     .     .  Salisbury 

NORTH  DAKOTA 
KDLR   .     .     .   Del  i7's  Lake 
KRIVIC   .      .      .  Jamestourn 
KLPM  Minot 

OHIO 

WJW  ....  Akron 
WHBC  ....  Canton 
WHK  .  .  .  Cleveland 
WHKC  .  .  .  Columbus 
WKBN  .     .     .  Youngstown 

OKLAHOMA 

KADA  Ada 

KCRC  Enid 

KBIX  .  .  .  Muskogee 
KOMA  .  .  Oklahoma  City 
KVOO  Tulsa 

OREGON 
KFJI       .      .    Klamath  Falls 
KOIN     ....  Portland 

PENNSYLVANIA 
WCBA-WSAN  .  Allentoun 

WFBG  iltoona 

WKBO  .  .  .  Harrisburg 
WCAU  .  .  Philadelphia 
WIP.  .  .  Philadelphia 
WCAE    .     .     .  Pittsburgh 

RHODE  ISLAND 
WJAR    .     .     .  Providence 

SOUTH  CAROLINA 
WAIM  ....  Anderson 
WCSC    .     .     .  Charleston 

TENNESSEE 
WOPI    ....  Bristol 
WOOD  .     .  Chattanooga 
WREC    .     .     .  Memphis 
WLAC    .     .     .  Nashville 

TEXAS 
KGNC  ....  Amarillo 
KRIC  .  .  .  Beaumont 
KGKO  .  .  Dallas-Ft.  Worth 
WBAP  .  .  Dallas-Ft.  Worth 
K1RH  ....  Houston 
KRLH  ....  Midland 
KPDN  ....  Pampa 
KPAC  .  .  .  Port  Arthur 
KTSA  .    San  Antonio 


KDYL 

Salt  Lake  City 

VERMONT 

WCAX 

Burlington 

VIRGINIA 

WSVA 

Harrisonburg 

WRVA 

Richmond 

WDBJ 

.  Roanoke 

WASHINGTON 

KXRO 

Aberdeen 

KIRO 

.      .      .      .  Seattle 

KMO 

Tacona 

KUJ. 

.      .      .    Walla  Walla 

WEST  VIRGINIA 

WHIS 

.      .      .      .  Bluefield 

WBLK 

Clarksburg 

WCHS 

Charleston 

WPAR 

•     •     .  Parkersburg 

WISCONSIN 

WEAU 

Eau  Claire 

WHBY- 

WTAQ  .       Green  Bay 

WKBH 

La  Crosse 

WIBA 

WISN 

Milwaukee 

WSAU 

.      .      .  Wausau 

HAWAII 

KHBC 

KGMB 

Honolulu 

CANADA 

ALBERTA 

CFAC 

Calgary 

CJCA 

.  Edmonton 

BRITISH  COLUMBIA 

CKWX 

Vancouver 

MANITOBA 

CFAR 

.      .      .        Flin  Flon 

CJRC 

Winnipeg 

NEW  BRUNSWICK 

CKCW 

CHSJ 

Saint  John 

ONTARIO 

CKPC 

Brantford 

CKOC 

.      *  Hamilton 

CKCA 

....  Kenora 

CBO 

Ottaica 

CKSO 

,  Sudbury 

CKLW 

.  Windsor 

QUEBEC 

CKAC 

Montreal 

CKCV 

Quebec 

CHLN 

Three  Rivers 

SASKATCHEWAN 

CKBI 

Prince  Albert 

CJRM 

Regina 

CJGX 

Yorkton 

FOREIGN 

AUSTRALIA 

S  DN 

Adelaide 

4BC 

.  Brisbane 

3KZ 

Melbourne 

2GB 

Sydney 

NEW  ZEALAND 

IZB 

Auckland 

2  ZB 

.      .      .  Wellington 

3  ZB 

.  Christchurch 

4ZB 

.  Dunedin 

MEXICO 

XEW 

.    Mexico  City 

SOUTH  AFRICA 
South  African 
Broadcasting  Corp. 

Cape  Town 
Durban 
Grahamstoicn 
Johannesburg 

PORTO  RICO 
Destileria  Serralies 
Incorporated 


Ponce 


VENEZUELA 
YV5RA-YV5RC  Ca 
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Business  As  Usual 

BUSINESS  as  usual,  but  with  an  unprece- 
dented bonus  audience,  is  the  immediate  effect 
of  the  war  situation.  Radio  is  performing  its 
most  spectacular  job  in  such  professional 
fashion  that  even  the  Federal  Government, 
particularly  the  White  House  and  the  em- 
bassies, are  relying  upon  the  news  commen- 
taries for  first-hand  information. 

The  incipient  boom  in  national  spot  reported 
in  this  issue  is  not  due  to  the  international 
situation.  But  it  is  developing  despite  what 
ordinarily  would  be  a  period  of  uncertainty. 
Sponsors  appear  to  be  more  than  willing  to 
step  aside  for  the  news  broadcasts,  realizing 
that  the  courtesy  announcements  are  reaching 
added  millions  who  are  relying  upon  radio  for 
war  news. 

It  is  too  early,  of  course,  to  foretell  with 
exactitude  the  effect  on  radio  of  an  actual  out- 
break. If  history  means  anything  there  should 
be  an  upsurge,  particularly  in  the  staple  and 
commodity  fields.  Even  though  foodstuffs  and 
other  essentials  might  become  premium-priced, 
the  tendency  hardly  would  be  to  cut  down  on 
promotion.  On  the  contrary,  institutional  and 
good-will  advertising  would  increase,  and  radio 
has  become  an  anchor  medium  in  those  en- 
deavors. 

Any  fear  of  undue  Government  interference 
with  radio,  should  war  come,  is  allayed  by 
Federal  officials,  as  reported  elsewhere  in  these 
columns.  The  Government  regards  radio,  prop- 
erly used,  as  a  decided  asset  because  it,  more 
than  any  other  medium,  can  maintain  morale. 
And  censorship,  while  always  a  threat  in  time 
of  stress,  cannot  be  imposed  as  the  law  is 
now  written. 

Thus,  from  all  sides,  despite  the  grim  Euro- 
pean picture,  the  broadcasting  industry  ap- 
pears to  be  cast  in  its  most  pretentious  role. 
The  job  of  the  major  networks  in  keeping  the 
nation  posted  around  the  clock,  running  up  a 
staggering  overhead,  is  receiving  its  compen- 
sation through  laudable  advertiser  cooperation, 
as  well  as  encouragement  from  the  soundest 
Government  in  a  confused  world — in  a  country 
which,  happily,  operates  its  radio  and  its  busi- 
ness "by  the  American  Plan". 


Who  Won? 


A  FEW  SHORT  weeks  lack,  broad- 
casters hy  unanimous  vote  at  their  con- 
vention, called  a  showdown  with  ASCAP. 
It  thumbed  its  nose  at  the  NAB.  A  special 
convention  has  been  called  for  Chicago 
Sept.  1.5  to  meet  the  issue.  As  a  matter 
of  policy,  principle  and  prile,  the  industry 
must  follow  through. 
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MIXED  emotions  prevail  over  the  action  of 
the  U.  S.  Court  of  Appeals  in  the  so-called 
WMEX- Yankee  Network  case,  in  which  it 
slapped  down  the  FCC  on  its  theory  that  it 
can  license  new  stations  with  abandon,  irre- 
spective of  competition,  and  without  interfer- 
ence from  that  tribunal. 

There  can  be  no  question  that  the  court  in- 
tended and  delivered  a  knockout  punch  on  the 
FCC's  pet  philosophy,  propounded  in  a  num- 
ber of  pending  cases.  But  in  the  light  of  the 
court's  ponderous  opinion,  it  is  hard  to  con- 
elude  whether  the  industry  wins  or  whether 
the  FCC  now  is  armed  with  new  and  broad 
powers  which  forebode  more  stringent  regu- 
lation, delving  more  deeply  into  income,  rates 
and  programs. 

It  is  plain  that  the  court  action  will  have 
the  effect  of  stopping  dead  in  its  tracks  any 
new  station-licensing  spree  in  which  ruinous 
competition  with  existing  stations  would  be  en- 
tailed. The  court  recognizes  the  rights  of  exist- 
ing stations  to  earn  reasonable  profits,  and 
holds  that  the  public  interest  requires  not 
merely  that  a  "maximum  quantity  of  mini- 
mum quality  service"  shall  be  given. 

The  first  impulse  is  to  toss  hat  in  air.  But 
the  court,  in  its  exhaustive  findings,  apparent- 
ly assigns  to  the  FCC  broader  powers  than  it 
has  ever  exercised  or  even  asked.  It  is  doubt- 
ful whether  the  FCC  will  read  from  the  opin- 
ion revolutionary  powers,  and  immediately 
launch  a  campaign  to  ascertain  the  degree  of 
competition  existing  in  given  areas.  Rather  it 
is  expected  the  Commission  will  await  possible 
new  legislation,  or  perhaps  findings  by  the 
Supreme  Court  in  cases  raising  similar  issues. 

In  these  columns  we  have  sharply  criticized 
the  FCC  for  what  we  construed  as  unwarrant- 
ed snooping  into  fiscal  affairs  of  the  indus- 
try. But  the  court  now  in  its  zeal  to  check 
one  type  of  unbridled  regulation,  by  its  in- 
terpretations, augments  those  powers.  The 
FCC,  in  a  supplemental  pleading,  essays  to 
bring  this  to  the  Court's  attention  and  actually 
enters  a  plea  to  sustain  its  position  of  "limit- 
ed powers  with  respect  to  business  activities 
and  financial  returns"  of  stations.  It  empha- 
sizes its  inconsistency  with  the  American  Sys- 
tem of  Broadcasting. 

The  opinion,  striking  as  it  does  at  fundamen- 
tals, will  present  an  interesting  problem  for 
the  FCC's  new  chairman,  James  Lawrence  Fly. 
It  opens  possible  new  vistas  in  radio  regula- 
tion, and  eventually  may  have  the  effect  of  re- 
vising licensing  procedure. 


On  the  Record 

THE  RECORD-royalty  grab  has  begun.  The 
asking  price  is  not  one  royalty,  but  tribute 
to  each  record  manufacturer  and  to  the  "per- 
forming artists"  through  their  own  private 
little  combine,  having  more  than  miniature 
ASCAP  aspirations.  Thus  far  only  one  com- 
pany— RCA — has  disclosed  its  demands.  The 
futility  of  collecting  an  average  of  $167  per 
month  from  independent  non-network  stations 
for  the  right  to  use  only  Victor  Company  rec- 
ords is  too  ludicrous  to  pursue. 

It's  our  guess,  however,  that  the  drive  is  pre- 
mature, of  questionable  legal  basis,  and  im- 
possible to  enforce.  Stations  do  not  have  to 
use  records.  There  are  plenty  of  worthwhile 
transcriptions  available,  as  reasonable  or  even 
cheaper  in  price  than  the  quotation  proposed 
by  one  manufacturer  alone. 

The  record  manufacturers  may  feel  they 
have  adequate  reasons  for  their  demands,  both 
actual  and  implied.  In  the  case  of  RCA,  from 
where  we  sit,  it  seems  it  was  more  than  ill- 
conceived.  Their  relations  with  broadcasters 
far  transcend  the  fees  they  would  collect  from 
stations  which  can  least  afford  to  pay.  RCA  is 
in  the  broadcasting  business  and  the  equipment 
business.  It  is  already  aware  of  the  unfavor- 
able reactions  within  the  industry. 

But  aside  from  the  equities,  it  is  by  no 
means  clear  that  the  record  manufacturers 
or  the  recording  artists  have  the  law  on  their 
side.  The  case  on  which  RCA  relies  related 
only  to  the  common  law  in  New  York  State — 
not  the  Federal  statutes.  The  litigation  was 
on  purported  unfair  competition  in  a  case  in 
which  the  station  simulated  studio  perform- 
ances with  records,  where  there  was  conveyed 
the  impression  that  the  artist  appeared  in  the 
flesh. 

Competent  lawyers  hold  that  neither  the 
record  manufacturer  nor  the  performing  artist 
has  a  legal  basis  on  which  to  demand  com- 
pensation. It  is  possible,  perhaps  likely,  that 
the  appellate  courts  will  repudiate  the  claim. 
Certainly  there  should  be  a  test  case. 

Many  stations — the  red  ink  ones  particularly 
— are  in  a  quandary.  Of  course,  the  safe  course 
would  be  to  forget  records  of  those  com- 
panies which  demand  tribute.  Unrestricted 
records  (which  do  not  carry  the  notation  "not 
for  broadcast  use")  and  records  of  manufac- 
turers not  demanding  tribute,  certainly  can  be 
performed.  Then,  of  course,  there  are  the 
transcription-libraries — of  high  quality  and 
available  in  increased  numbers. 

Because  the  RCA-Whiteman  decision  was 
founded  on  unfair  competition,  it  seems  to  us 
that  if  stations  seek  to  avoid  that  element, 
they  will  be  in  the  clear.  Some  stations  are 
resorting  to  the  practice  of  announcing  the 
name  of  the  record  manufacturer  but  not  that 
of  the  artist,  thereby  violating  no  property 
right  or  introducing  no  unfair  competition. 

Because  neither  the  recording  artist  nor  the 
manufacturing  company  has  an  unquestioned 
claim  to  compensation,  we  feel  all  elements 
should  seek  a  final  adjudication  in  a  case  in 
which  the  issues  are  clearly  raised.  In  the 
meantime  it  is  only  fair,  in  our  view,  that 
efforts  to  collect  royalties  be  abandoned.  This 
would  not  prejudice  the  rights  of  anyone. 
Moreover,  since  only  the  smaller  stations  would 
be  hit,  and  since  most  of  them  show  small 
profits,  if  any,  the  revenue  involved  hardly 
would  be  substantial  for  the  "collectors." 
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IF  THE  DEGREE  of  "Oracle  of 
the  Adding  Machine"  or  perhaps 
"Bachelor  of  the  Burroughs"  were 
added  to  professional  nomenclature, 
John  Harold  Ryan  would  qualify 
magna  cum  laude,  with  an  extra 
yard  of  gold  braid. 

For  to  Harold  Ryan  the  adding 
machine  is  what  a  sextant  is  to  the 
mariner,  a  slide-rule  to  the  engi- 
neer. He  attributes  his  success  as 
a  broadcaster  and  a  business  man 
to  the  revelations  of  the  galloping 
digets,  and  he  has  taken  many  an 
industrial  hurdle  because  of  what 
the  figures  proved  to  him. 

Formally,  J.  Harold  Ryan  is 
vice-president  and  treasurer  of  the 
Fort  Industry  Co.,  the  West  Vir- 
ginia Broadcasting  Corp.  and  the 
Monongahela  Valley  Broadcasting 
Co.  Translated  into  call  letters,  this 
means  he  is  active  general  man- 
ager of  WSPD,  Toledo,  his  home 
tovm,  and  supervising  director  of 
WWVA,  Wheeling,  W.  Va.; 
WmiN,  Fairmont,  W.  Va.,  and 
WLOK,  Lima,  0.  In  the  industry 
he  is  the  Ryan  end  of  the  Storer- 
Ryan  interests,  which  control  these 
stations,  and  also  hold  minority  in- 
terests in  WALR,  Zanesville,  and 
KIRO,  Seattle.  George  B.  Storer, 
president  of  the  companies,  is 
Harold  Ryan's  brother-in-law. 

Because  he  is  a  practical  broad- 
caster, rather  than  a  impresario, 
Mr.  Ryan  recently  was  elected  di- 
rector for  the  Seventh  District  of 
the  NAB,  comprising  Ohio  and 
Kentucky.  Last  year  he  was  presi- 
dent of  the  Ohio  Broadcaster's 
Assn.,  one  of  the  strongest  of  the 
State  units. 

On  Sept.  8  genial,  soft-spoken 
Harold  Ryan  enters  his  55th  year. 
The  last  dozen  of  those  years  he 
has  spent  as  a  station  operator, 
though  he  probably  had  not  planned 
it  that  way.  The  oil  business  was 
his  primary  interest,  and  the  pur- 
chase of  the  first  station  by  the 
Storer-Ryan  group  in  1927  was  to 
promote  and  advertise  the  oil  busi- 
ness, as  a  secondary  operation.  But 
the  radio  tail  soon  wagged  the  dog, 
as  it  often  has  done,  and  broad- 
casting became  the  major  interest. 


It  was  in  1925  that  brother-in- 
law  Storer  returned  from  Cleve- 
land with  a  new  idea  in  marketing 
gas  and  oil.  Service  stations  would 
be  erected  adjacent  to  railroad  sid- 
ings, with  gasoline  purchased  in 
tank  car  lots,  and  the  savings 
thereby  passed  along  to  the  con- 
sumer. In  1927  the  Fort  Industry 
Oil  Co.  was  formed  to  expand  these 
operations.  Stations  were  main- 
tained in  Cleveland  and  Toledo. 
The  owners,  in  seeking  methods  to 
promote  their  product,  decided  to 
use  radio.  The  arrangements  were 
started  with  the  then  local  station, 
WTAL.  Not  long  after  they  were 
consummated,  the  Storer  -  Ryan 
group  owned  the  station. 

So  close  was  the  gasoline  tieup 
that  the  call  letters  of  WTAL  were 
changed  to  WSPD,  connoting  the 
trade  name  of  their  product 
"Speedene"  gas.  Radio  looked  good, 
and  in  1928  WGHP  was  purchased 
in  Detroit.  After  operating  the  lat- 
ter for  three  years,  it  was  sold  to 
the  King-Trendle  interests  in  1930, 
and  they  have  been  operating  it 
as  WXYZ  with  success,  particu- 
larly in  program  innovations. 

Against  the  backdrop  of  radio, 
the  gas  business  lost  its  glamor.  In 
1931  the  gas  stations  were  sold, 
and  the  firm  looked  around  for  new 
radio  fields  to  conquer.  WWVA 
was  purchased,  and  placed  under 
the  guiding  genius  of  Mr.  Ryan. 
In  1932  George  Storer  located  at 
Detroit  and  built  CKOK,  which  be- 
came CKLW,  just  across  the  river 
in  Windsor,  Ontario,  but  several 
years  later  disposed  of  it  to  Ca- 
nadian interests.  In  1935  WMMN 
was  purchased,  and  in  the  fall  of 
1938,  the  FCC  approved  transfer 
of  WBLY,  now  WLOK,  to  the 
Storer-Ryan  group. 

Harold  Ryan  is  as  much  a  part 
of  Toledo  as  his  station.  As  a  youth 
he  attended  the  old  Central  High 
School  in  that  city,  and  then  en- 
rolled at  Yale,  from  which  he  was 
graduated  in  1908.  A  diligent  stu- 
dent, he  won  the  coveted  Phi  Beta 
Kappa  key.  His  fraternity.  Beta 
Theta  Pi,  became  a  major  extra- 
curricular activity — an  interest  he 


NOTES 


JOHN  M.  DOLPH.  for  the  last  two 
years  assistant  general  manager  of  the 
CBS  Pacific  Network,  with  headquar- 
ters in  Hollywood,  has  resigned  that 
post  effective  Sept.  1  to  return  to  the 
advertising  agency  field.  After  a  brief 
vacation  he  will  announce  his  new  af- 
filiation. He  has  been  in  radio  seven 
years  and  was  producer  of  the  Fred 
Waring  show  and  Sunday  Evening 
Hour  for  N.  W.  Ayer  &  Son.  He  later 
became  Pacific  Coast  sales  manager  of 
CBS  before  assuming  his  present  net- 
work ofiice  two  years  ago.  Before  com- 
ing into  radio  he  had  been  with  N.  W. 
Ayer  &  Son  as  copy  writer,  assistant 
copy  chief  and  manager  of  service, 

FRANK  S,  LANE,  veteran  manager 
of  WDOD,  Chattanooga,  has  resigned 
to  become  director  of  the  new  WSPB, 
Sarasota,  Fla,,  authorized  for  con- 
struction to  a  group  of  Chattanooga 
businessmen  July  1.3  [Broadcasting, 
July  15]. 

JOE  SPADEA.  station  representative, 
was  slightlv  injured  in  an  auto  acci- 
dent at  Gaffney,  S.  C,  Aug.  18  when 
his  car  was  forced  oft"  the  road  by  a 
truck  during  a  heavy  rain  and  crashed 
into  a  wayside  gas  station.  He  suffered 
cuts  and  bruises  but  continued  to  At- 
lanta by  rail, 

CLIFFORD  ATKINSON,  formerly 
head  of  the  commercial  department  of 
KWOC,  Poplar  Bluff,  Mo.,  has  been 
named  head  of  sales  at  KWOS,  Jeffer- 
son Cit.v,  Mo.  The  new  sales  staff  in- 
cludes Bob  Debo  and  Robert  Coleman, 
former  newspapermen. 

HARRIS  EMMERSON,  formerly  of 
the  business  office  at  WAPI,  Birming- 
ham, Ala,,  has  joined  the  sales  staff, 

FENTON  W.  EAKNSHAW,  execu- 
tive of  Earnshaw  Radio  Productions, 
Los  Angeles,  after  six  months  in 
Papeete,  has  returned  to  his  Califor- 
nia headquarters. 


has  maintained.  He  was  Ohio  dis- 
trict chief  of  his  fraternity  for 
several  years  after  graduation  and 
now  is  treasurer  of  the  Covington 
Trust  Assn.,  Yale's  alumni  group 
of  Beta  Theta  Pi.  He  has  an  un- 
broken string  of  attendance  at  the 
fraternity's  national  conventions, 
dating  from  1907. 

After  graduation,  Harold  Ryan 
returned  to  Toledo  to  enter  his 
father's  business,  the  Arbuckle- 
Ryan  Co.,  at  that  time  manufactui*- 
ers  of  agricultural  equipment  and 
railroad  supplies.  Upon  his  father's 
death  he  became  treasurer,  a  posi- 
tion he  retained  until  its  dissolu- 
tion in  1928.  Following  the  war  the 
lines  in  which  the  company  was  in- 
terested had  nosedived,  and  active 
operations  were  ended  in  1925.  It 
was  then  he  embarked  in  the  gaso- 
line business  that  proved  a  direct 
route  to  broadcasting  with  his 
brother-in-law. 

In  addition  to  his  radio  opera- 
tions, Mr.  Ryan  is  director  and 
executive  committee  member  of  the 
Ohio  Citizens  Trust  Co.,  a  Toledo 
financial  institution,  and  director 
of  the  Standard  Tube  Co.,  manu- 
facturers of  steel  tubing  in  De- 
troit, of  which  Mr.  Storer  is  presi- 
dent. His  civic  activities  include 
membership  in  the  Toledo  Chamber 
of  Commerce,  the  newly-organized 
Advertising  Club  of  Toledo  and  the 
Rotary  Club. 


JAMES  B.  ROCK,  assistant  manager 
of  Westinghouse's  radio  broadcast  de- 
partment under  Walter  Evans,  on 
Aug.  12  married  Miss  Henrietta  C. 
Thames,  of  Jacksonville,  Fla.,  a  grad- 
uate of  the  University  of  Florida.  The 
ceremony  took  place  at  the  Little 
Church  Around  the  Corner,  New 
York.  They  will  make  their  home  af- 
ter Sept.  1  at  1015  Morton  St.,  Balti- 
more. 

JOHNNY  CREWS,  former  manager 
of  KHUB,  Watsonville,  Cal„  has  been 
named  manager  of  KYOS,  Merced, 
Cal.  Marion  Walker  has  been  named 
manager  of  KHUB. 

BOB  CONVEY,  president  of  KWK, 
St,  Louis,  on  Aug.  3  became  the  father 
of  a  baby  girl,  Sharon  Kay  Convey. 

HOWARD  FOLEY,  formerly  of  the 
sales  staff  of  KTAT,  Fort  Worth,  has 
joined  the  sales  department  of  KGKO. 
Fort  Worth, 

FRED  BUGG,  formerly  general  man- 
ager of  WTMC,  Ocala,  Fla.,  has  been 
named  general  manager  of  the  new 
WTSP,  St.  Petersburg.  Fla.,  for  which 
a  construction  permit  has  been  grant- 
ed by  the  FCC,  WTSP  will  operate 
on  1370  ke.  with  100  watts  night  and 
250  watts  day. 

MAYNARD  MARQUARDT,  manag- 
er of  WCFL,  Chicago,  has  returned 
to  his  desk  following  a  tonsillectomy, 

M.  H.  (Pete)  PETERSEN  has  re- 
signed as  general  manager  of  KFNF. 
Shenandoah.  la.,  and  has  not  an- 
nounced his  future  plans.  Edward 
Heaton,  of  the  KFNF  sales  staff,  has 
also  resigned  and  has  announced  no 
plans. 

H.  R.  Mclaughlin,  who  recently 
resigned  as  manager  of  CJRC.  Winni- 
peg, and  CJRM,  Regina.  was  pre- 
sented with  a  sterling  flask  inscribed 
with  the  names  of  the  station  per- 
sonnel at  a  recent  farewell  party. 

A.  B.  SCHILLIN,  vice-president  and 
sales  manager  of  WAAT,  Jersey  City, 
lias  been  given  a  five-year  contract  re- 
newal as  of  Aug,  1. 

MAJ.  EDWARD  A.  DAVIES,  sales 
vice-president  of  WIP,  Philadelphia, 
sailed  Aug.  23  on  the  Queen  Mary 
for  France  to  participate  in  dedica- 
tion Sept.  5  of  a  new  war  memorial 
at  Verdun. 


The  Ryan  hobbies  are  far  from 
ordinary.  His  home  in  suburban 
Toledo,  where  he  resides  with  his 
wife,  the  former  Frances  Storer,  is 
a  veritable  treasury  of  rare  first 
editions.  Genealogy  is  his  forte. 
He  is  now  tracing  descendants  of 
the  Capetian  kings,  who  ruled 
France  from  the  10th  century.  He 
has  ferreted  out  8,000  descendants, 
with  five  centuries  yet  to  go.  A 
hiker  of  extraordinary  ability,  he 
can  walk  the  legs  off  many  a 
younger  fellow.  At  school  a  chief 
source  of  relaxation  was  his  mas- 
tery of  bridge-whist.  As  a  contract 
player  today  he  has  few  peers 
around  Toledo. 

A  remarkably  keen  man,  com- 
bining exact  memory  with  mathe- 
matical accuracy,  keen  insight  and 
wise  judgment,  Mr.  Ryan  has  en- 
deared himself  to  his  employes.  Far 
from  being  straight-laced,  he  is 
congenial,  interested  in  others, 
witty,  and  appreciates  a  good  story. 

Recently  a  group  of  WSPD  sales- 
men were  engaged  in  an  "If-I-had- 
a-million"  session.  A  staff  veteran 
observed:  "I  would  turn  it  over  to 
Mr.  Ryan  and  say,  'Here's  a  little 
something  for  you  to  play  with'. 
It's  the  safest  investment  I  know 
of."  And  Mr.  Ryan  probably  would 
take  it  up  with  the  oracle  of  his 
office — the  adding  machine. 
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J.  T.  GRIFFIN,  president  of  KTUL, 
Tulsa,  and  KOMA,  Oklahoma  City, 
has  been  designated  to  raise  Okla- 
homa's $3,000  quota  for  the  Franklin 

D.  Roosevelt  Hyde  Park  I^ibrary. 

LEO  RICKETTS,  sales  manager  of 
KFBK,  Sacramento,  Cal.,  recently 
married  Patti  Yost,  who  for  two  years 
conducted  The  Campus  Reporter  on 
KFBK. 

HAROLD  C.  BURKE,  manager  of 
WBAL.  Baltimore,  sailed  Aug.  9  for 
a  month's  vacation  in  Europe.  He  is 
accompanied  by  his  wife  and  two  chil- 
dren, Marilyn  and  Terry. 

KATHRYN  M.  DEMPSEY,  daughter 
of  Rep.  and  Mrs.  John  J.  Dempsey, 
of  New  Mexico,  and  sister  of  William 
•J.  Dempsey,  FCC  general  counsel,  is 
to  marry  David  McNeill  on  Sept.  14. 

DAVID  A.  SYME,  managing  director 
of  3HA,  Melbourne,  affiliate  of  the 
Macquai-ie  Network,  following  a  re- 
cent emergency  major  operation,  is  re- 
cuperating on  a  voyage  to  Singapore 
and  returns  to  Australia  in  early  Oc- 
tober. 

SAMUEL  R.  ROSENBAUM,  presi- 
dent of  WFIL,  Philadelphia,  was  hon- 
ored by  the  Philadelphia  Orchestra 
for  direction  of  a  campaign  to  keep 
alive  the  Robin  Hood  Dell  Concerts. 
He  was  presented  with  an  original 
Liszt  manuscript  and  a  cane  made 
from  wood  of  Independence  Hall. 

E.  P.  H.  JAMES,  sales  promotion 
manager  of  NBC,  will  return  to  New 
York  Sept.  12  following  a  trip  to  Los 
Angeles  and  vacation  in  Canada. 

C.  A.  LOVEWELL,  reported  in  the 
Aug.  15  Broadcasting,  as  an  employe 
of  Yankee  Network  in  connection  with 
an  application  filed  with  the  FCC  for 
a  new  station  in  Brockton,  Mass.,  is 
not  now  connected  with  any  broad- 
casting station  or  network. 


Bixby  in  Accident 

TAMS  BIXBY  Jr.,  vice-president 
and  manager  of  KBIX,  Muskogee, 
Okla.,  and  executive  of  the  Musko- 
gee Phoenix  &  Times  Democrat, 
was  painfully  burned  Aug.  17  when 
a  speedboat  in  which  he  was  cruis- 
ing exploded,  caught  fire  and  sank 
on  Lake  Bemidji  in  Northern  Min- 
nesota. In  the  boat  with  him  were 
his  wife,  two  children,  and  five 
friends.  Following  the  first  blast, 
which  seared  all  aboard,  Mr.  Bixby 
reached  into  the  flaming  cockpit 
for  life  preservers  and  his  hands, 
face  and  upper  body  were  badly 
burned.  By  throwing  life  preserv- 
ers to  several  members  of  the  party 
who  could  not  swim,  it  was  re- 
ported Mr.  Bixby  was  instrumental 
in  preventing  loss  of  life. 


Lonise  McKay 

LOUISE  McKAY,  24,  member  of 
the  talent  staff  of  WIBW,  Topeka, 
died  Aug.  14  from  injuries  suffered 
when  struck  by  an  automobile  near 
Denver  during  her  vacation.  The 
funeral  was  in  Topeka  Aug.  17, 
and  was  attended  by  virtually  the 
entire  station  staff.  She  was  fea- 
tured on  the  Kansas  Roundup  with 
her  sister  and  brother  who  formed 
a  trio  known  as  the  Kaw  Valley 
Ramblers,  on  WIBW  for  the  last 
six  years. 


Edward  I.  Wheeler 

EDWARD  I.  WHEELER,  63,  one- 
time editor  of  Southern  California 
Broadcaster  and  well-known  in  ra- 
dio circles,  died  Aug.  21,  from  in- 
juries sustained  when  he  was  run 
down  by  an  auto  while  alighting 
from  a  bus  near  his  home  in  Glen- 
dale,  Cal.  He  recently  had  been  as- 
sociated with  the  Help  Thy  Neigh- 
bor program  on  KHJ,  Los  Angeles. 
Surviving  are  his  wife,  three 
daughters,  a  brother  and  sister. 


OWEN  VINSON,  former  program  di- 
rector of  WLW,  Cincinnati,  and  his 
wife,  Pauline  Hopkins,  script  writer, 
have  joined  Carl  Wester  &  Co.,  Chi- 
cago program  firm.  Mr.  Vinson  will 
produce  shows  for  the  firm,  while  Miss 
Hopkins  will  be  a  staff  writer,  accord- 
ing to  Mr.  Wester.  Miss  Hopkins  is 
the  author  of  Midstream,  heard  on  40 
NBC-Red  network  stations  from  Chi- 
cago, and  wrote  the  MBS  show  titled 
Mad  Hatterfiehls  which  was  keved 
from  WLW  for  two  years.  Mr.  Vin- 
son recently  resigned  from  WLW 
[Broadcasting,  Aug.  151. 

WARREN  SWEENEY,  announcer  at 
WJSV,  CBS  Washington  kev.  since 
1932  and  before  that  with  WRC  and 
WMAL,  has  been  named  chief  an- 
nouncer of  WJSV. 

WALTER  (Duke)  WINDSOR,  re- 
cently of  KFOX.  KGER.  Long  Beach  ; 
KFWB,  Hollywood;  WTOL,  Toledo, 
and  WOOD-AVASH,  Grand  Rapids, 
has  joined  KFDA,  Amarillo,  Tex. 

ARTHUR  RADKET.  of  the  WLW. 
Cincinnati,  educational  department, 
has  been  named  instructor  in  con- 
tinuity writing  at  Cincinnati  U.'s  Eve- 
ning College.  W.  Ray  Wilson,  WLW 
writer-producer,  is  taking  a  13-week 
leave  to  adapt  for  radio  the  motion 
picture  "Gateway  to  Hollywood". 

JACK  McELOY,  announcer  of  KTUL. 
Tnlsa.  recently  married  Nancy  Hurd, 
KTUL  singer  also  heard  as  Paula  Du- 
rand. 

AL  CAMMAN,  of  NBC's  New  York 
press  department,  recently  married 
Agnes  Schubert. 

THOMAS  CAREY,  of  the  NBC  press 
department,  has  been  shifted  to  the 
international  division  as  night  news 
editor. 

GEORGE  VOLGER.  NBC  Holl.vwood 
tour  guide,  takes  a  four-months  leave- 
of-absence  Sept.  13.  to  join  the  RCA 
television  exhibit  at  the  Golden  Gate 
Fair.  San  Francisco. 

HUGH  BRUNDAGE,  KHJ,  Los  An- 
geles announcer,  has  a  feature  role  in 
the  film,  "Mr.  Smith  Goes  to  Wash- 
ington", produced  by  Columbia. 

LARRY  ROBERTSON,  announcer  of 
KFBK,  Sacramento,  Cal..  recently  be- 
came tlae  father  of  a  baby  boy.  Mrs. 
Robertson  is  the  former  Frances 
SchaaiJ,  once  secretary  to  Howard 
Lane,  KFBK  manager. 

STANLEY  LANTZ.  announcer  and 
musical  director  of  WJBC.  Blooming- 
ton,  111.,  and  Evelyn  Cornelius,  Bloom- 
ington  nurse,  have  announced  their  en- 
gagement. 

C.  I.  JONES,  recently  of  Washington 
and  Charlotte  newspapers,  has  joined 
KTSM,  El  Paso,  as  merchandising 
manager. 

GORDON  KASPAR,  musical  director 
of  WPTF,  Raleigh,  N.  C,  has  written 
a  new  song,  "Lonely  Hours". 

JACK  CHASE,  announcer  of  KSO- 
KRNT,  Des  Moines,  and  winner  of 
the  sectional  Gateivay  to  Hollyioood 
contest,  has  been  transferred  to  the 
new  WNAX  studios  in  Sioux  City. 

JAMES  RANDOLPH,  continuity 
writer  of  KSO-KRNT,  Des  Moines,  is 
the  father  of  a  baby  girl. 

PAUL  PARKER,  of  the  promotion 
staff  of  KSO-KRNT,  Des  Moines,  will 
enroll  as  a  freshman  at  Dartmouth 
this  fall. 

ROLF  KALTENBORN,  CBS  pro- 
duction man  and  son  of  H.  V.  Kal- 
tenborn,  is  to  marry  Ruth  Brine,  wom- 
an reporter  for  CBS,  Sept.  29  at 
"Point  of  View",  the  Kaltenborn  resi- 
dence at  Stony  I5rook,  L.  I. 


Shawd  Heads  WTOL 

APPOINTMENT  of  Arch  Shawd 
as  executive  vice  president  of 
WTOL,  Toledo,  was  announced 
Aug.  22  bv^  Fra^       T?oams,  presi- 

years,  serving  in      Mr.  Shawd 
newspaper  and  advertising  agency 
work  prior  to  that  time.  Sterling 
Beeson  Jr.,  continues  as  manager 
of  WTOL,  under  Mr.  Shawd. 


XEAW  Names  Hogan 

HOMER  HOGAN,  former  partner 
of  First  United  Broadcasters,  Chi- 
cago agency,  has  been  named  vice- 
president  and  national  sales  man- 
ager of  XEAW,  Reynosa,  Mexico, 
which  operates  on  960  kc.  with  100,- 
000  watts.  At  one  time  city  editor 
of  the  Chicago  Herald  &  Examiner, 
Mr.  Hogan  was  general  manager  of 
KYW,  then  in  Chicago,  from  1928- 
1934.  Later  he  became  Midwestern 
manager  of  Hearst  Radio  and 
joined  First  United  Broadcasters 
in  January,  1939.  Mr.  Hogan  will 
be  located  in  Chicago  at  410  N. 
Michigan  Ave.,  phone  Whitehall 
4488.  XEAW  is  located  15  miles 
south  of  McAllen,  Texas,  is  owned 
and  operated  by  Carr  Collins,  pres- 
ident of  Crazy  Water  Crystals  Co. 
an:l  prominent  Texas  politician. 


MRS.  CHRISTINA  M.  JACOBSON 


AN  ACTIVE  business  woman  for 
the  last  18  years  (though  she  is 
now  only  35),  Mrs.  Jacobson, 
oAvner  of  KVEC,  San  Luis  Obispo, 
Cal.,  avers  that  she  gets  her  big- 
gest kick  out  of  signing  her  letters 
"C.  M.  Jacobson"  and  receiving 
replies  addressed  to  "Dear  Mr. 
Jacobson".  Besides  operating 
KVEC,  which  she  established  a 
little  more  than  two  years  ago, 
Mrs.  Jacobson  has  owned  and  op- 
erated the  Valley  Electric  Co.,  elec- 
trical dealers  and  service,  for  the 
last  12  years.  She  knows  her  watts 
and  kilocycles  better  than  most 
men,  and  can  handle  any  and  all 
phases  of  KVEC's  operation. 


MEL  WISSMAN,  script  writer  at 
WWJ,  Detroit,  for  several  years,  has- 
been  appointed  program  director  to 
succeed  .Tames  .Jewell,  resigned.  Mr. 
Jewell  came  to  WWJ  from  WXYZ 
a  little  more  than  a  year  ago.  He  ha.s 
not  yet  announced  future  plans. 

CLAIR  CHAMBERS,  formerly 
sports  and  specialty  announcer  at 
CJRM,  Regina,  Sask.,  and  CJRC, 
AVinnipeg,  on  Sept.  1  joined  the  sales 
and  production  staff  of  CKSO,  Sud- 
bury, Ont. 

HORACE  BROWN,  Canadian  Broad- 
casting Corp.  staff  script  writer  has 
completed  his  book  "Sky  Theatre", 
now  in  the  hands  of  the  ijublishers. 

ROBERT  N.  PERRY,  program  di- 
rector of  WORL,  Boston,  and  Helen 
Russell  Howorth,  WORL  production 
manager,  were  married  Aug.  28.  Mrs. 
Perry  will  continue  her  station  duties. 

TOM  JACOBS,  announcer  of  KTRH. 
Houston,  is  the  fatier  of  a  baby  boy 
born  Aug.  18. 

JEAN  TENNENT  McGRAW,  of  the 
traffic  department  of  WOAI,  San  An- 
tonio, is  to  be  married  soon  to  Richard 
Meyer  of  that  city. 

PHIL  KRAMER,  heard  on  the 
Grouch  Club  over  NBC,  is  slated  to 
do  the  narration  for  a  new  Universal 
movie  cartoon  "Slap-Happy  Valley". 

JOSEPHINE  RANSBURG  has  re- 
placed Clarice  Short  as  secretary  to 
Arthur  .J.  Kemp,  Pacific  Coast  sales 
manager  of  CBS,  San  Francisco.  Miss 
Short  is  to  be  married. 

PAUL  PIERCE,  chief  of  tlie  KNX 
continuity  department,  will  play  host 
to  more  than  80  members  of  the  Sigma 
Delta  Chi  journalistic  fraternity  when 
they  visit  the  CBS  studios  in  Holly- 
wood Sept.  5.  The  visitors  will  be 
conducted  on  a  tour  of  the  studios, 
after  which  they  will  hear  a  discus- 
sion "writing  for  radio"  given  b.v  Mr. 
Pierce. 

HOLLIS  HULL,  announcer  at 
KWOS,  Jefferson  City,  Mo.,  and 
Emma  Sheffler.  of  Warsaw,  111.,  were 
married  in  Warsaw  Aug.  2. 

ELLA  OSWALD  has  joined  KWOS. 
Jefferson  City,  Mo.,  as  continuity 
writer  and  secretary  to  John  Corrigan, 
program  director. 

-JOHN  GILLIS,  of  the  merchandising 
department  of  WLS,  Chicago,  has  re- 
turned to  his  desk  after  two  weeks  in 
a  local  hospital  where  he  recovered 
from  an  automobile  accident. 

CY  HARRICE.  announcer  of  WLS. 
Chicago,  suffered  cuts  about  the  face 
and  a  dislocated  shoulder  when  his 
canoe  upset  while  he  was  shooting 
rapids  on  a  recent  Canadian  vacation. 

JOHN  TOBIN,  KROW  special  events 
announcer  and  news  commentator,  has 
left  the  staff  to  become  assistant  man- 
ager of  San  Francisco's  new  Telenews 
Theater.  He  will  edit  newsreels  and 
voice  all  local  shots  in  addition  to  his 
executive  duties. 

ED  DUTY,  announcer  on  KJBS,  San 
Francisco,  has  been  transferred  to 
KQW,  San  Jose,  both  stations  being 
owned  by  Julius  Brunton  &  Sons  Co. 

BILL  BARLOW,  formerly  of  the  pub- 
licity department  of  the  Kroger  Gro- 
cery &  Baking  Co..  Cincinnati,  has 
joined  WLW's  publicity  department  to 
handle  trade  news. 

ALBERT  N.  DENNIS,  newspaper 
writer  on  labor  topics,  has  joined  the 
news  staff  of  WJSV,  Washington. 

ED  QUINN,  announcer  of  KGNF. 
North  Platte,  Neb.,  has  been  named  a 
Colonel  in  the  Frontier  Rangers  of 
Nebraska  as  part  of  a  rodeo  promo- 
tion drive. 

BILL  DUNN,  program  director  of 
WIBM,  Jackson,  Mich.,  has  sold  five 
songs  to  Davis  &  Schwegler.  Los  An- 
geles. 

MYRON  FOX  has  been  named  pro- 
gram director  of  KDYL,  Salt  Lake 
City,  with  George  Snell  named  con- 
tinuity director. 


Page  50  •  September  J,  1939 


BROADCASTING  •  Broadcast  Advertising 


KVOR  GETS    TOP  RANKING 


•  Southern  Colorado  knows  KVOR  as 
its  home  station.  It  has  constantly  mount- 
ing evidence  of  KVOR's  standing  as  the 
number  1  entertainer,  educator,  informer 
and  adviser  to  the  area.  But  of  greater 
importance  to  sponsors  is  the  proof  Colo- 
rado Springs  merchants  possess  of  the 
power  of  this  station  to  interpret  this 
standing  into  unmistakable  terms  of  in- 
creased sales. 

Local  sponsors  to  the  number  of  151 
have  used  KVOR's  facilities  to  increase 
sales  and  service  among  the  radio  listeners 
of  the  Colorado  Springs-Southern  Colorado 
area  in  the  first  eight  months  of  1939. 
These  are  the  men  who  know  .  .  .  the  men 
whose  fingers  are  constantly  on  the  pulse. 


of  their  market  .  .  .  the  men  who  see  at 
the  end  of  each  day  how  merchandise  is 
moving  and  why. 

These  151  have  chosen  KVOR  to 
cultivate  this  well-above-average  market 
for  them.  They  will  tell  you,  too,  that  they 
prefer  to  handle  nationally  known  prod- 
ucts that  likewise  have  the  backing  of 
KVOR's  effective  and  persuasive  influence 
on  the  market  both  they  and  it  serve. 


COLORADO  SPRINGS'  modem  shops  and  stores 
do  an  annual  volume  in  excess  of  46  larger  U.  S. 
cities.  In  its  retail  stores,  each  man,  woman  and 
child  spends  $449.62  a  year  against  a  nationwide 
average  of  $270.10. 


CBS  AFFILIATE  •   1000  WATTS  •  FULL  TIME 

THE  OKLAHOMA  PUBLISHING  CO.  •  THE  DAILY  OKLAHOMAN  •  OKLAHOMA  CITY  TIMES  •  THE  FARMER-STOCKMAN 
WKY,  OKLAHOMA  CITY      •      KLZ,    DENVER   (AFFILIATED  MANAGEMENT)       •      REPRESENTED  BY  THE  KATZ  AGENCY,  INC. 


TAKING  as  their  theme,  "Practice  what  you  preach,"  the  KOY,  Phoenix, 
staff  found  a  novel  way  to  celebrate  the  35th  birthday  of  Fred  A. 
Palmer,  manager.  They  deluged  him  with  gifts  of  products  advertised 
on  the  station.  Mr.  Palmer  is  at  the  extreme  right,  with  Mrs.  Palmer 
and  daughter,  Carol  at  his  side,  along  with  the  staff  donations. 


CARL  CANNON,  formerly  instruc- 
tor on  the  NBC  Radio  City  studio  and 
television  stafiE,  has  joined  WSGN, 
Birmingham  as  publicity  and  promo- 
tion manager.  With  NBC  for  the  past 
five  years,  Mr.  Cannon  was  editor  of 
The  Transmitter,  the  network's  house 
organ.  He  also  served  in  the  engineer- 
ing, general  service,  news  and  special 
events  departments. 

BILL  FIFIELD,  writer  of  NBC-Chi- 
cago, married  Miss  Mercedes  McCam- 
bridge,  well-known  NBC  actress,  Aug. 
17. 

MAX  KARL,  educational  director  of 
WCCO,  went  to  Chicago  Aug.  31  for 
a  discussion  of  educational  problems 
with  Sterling  Fisher,  CBS  educational 
director.  Mr.  KarFs  review  of  ".Jour- 
nalism on  the  Air''  by  Dowling  Leath- 
ergood  will  appear  in  the  fall  issue  of 
Journalism  Quarterly. 

FRED  DODGE,  new  production  man- 
ager of  WFIL,  Philadelphia,  has  now 
been  promoted  to  program  director, 
with  Alston  Stevens  becoming  produc- 
tion manager. 

DAVID  H.  HALPERN,  former  man- 
ager of  the  New  Haven  studios  of 
WBRY,  Waterbury,  on  Aug.  14 
joined  the  sales  department  of  Henry 
Souvaine,  New  York,  where  he  will  do 
agency  contact  work. 

REGINALD  HAMMERSTEIN,  the- 
atrical producer  and  member  of  the 
well-known  Hammerstein  theatrical 
dynasty,  has  joined  the  television  de- 
partment of  NBC  as  a  producer. 

R.  S.  PETERSON,  auditor  of  NBC- 
Chicago,  is  the  father  of  a  baby  boy 
born  Aug.  25. 

FRANK  WELTMER,  KOY,  Phoenix 
announcer,  has  taken  on  duties  of 
commentator  for  Women's  Page  of 
the  Air,  originating  at  that  station  and 
broadcast  daily  over  the  Arizona  net- 
work. Program  is  sponsored  by  Vinson 
Carter  Electrical  Co.,  Phoenix. 

FRED  DODGE.  KFWB,  Hollywood, 
accountant,  and  Jane  Fisher,  were 
married  on  Aug.  12.  Mrs.  Dodge  is  the 
sister  of  George  Fisher.  Hollywood 
commentator. 

.1.  SOULARD  JOHNSON,  sales  pro- 
motion director  of  KMOX,  St.  Louis, 
is  teaching  sales  ijromotion  at  the  City 
College  of  Law  &  Finance,  St.  Louis. 

BILLY  BALDWIN,  KSO  -  KRNT, 
Des  Moines,  announcer,  won  a  model 
airplane  contest  conducted  by  the  Des 
Moines  Register  &  Tribune. 

ALICE  PATTON  (Mrs.  W.  Hatfield 
Smith),  of  the  music  staff  of  NBC- 
Chicago,  is  the  mother  of  a  baby  girl 
born  recently. 

FRANK  ORVIS,  formerly  with 
BBDO,  New  York,  has  joined  the  pro- 
duction department  of  WMCA,  New 
York. 

CHARLES  MCCARTHY,  announcer 
of  WHN,  New  York,  on  Aug.  29  mar- 
ried Diana  Carlton,  former  network 
actress. 

BOB  GREER,  lately  of  KRRV,  Deni- 
son,  Tex.,  and  before  that  with  WGN. 
Chicago,  KARK,  Little  Rock,  and 
WLW,  Cincinnati,  has  joined  the 
Texas  State  Network  production  staff. 

RICHARD  CRANS  has  been  named 
head  of  the  program  department  of 
WGNY,  Newburgh,  N.  Y. 

KEN  WHITE,  formerly  of  WAPO, 
Chattanooga,  has  joined  WAYX,  Way- 
cross,  Ga.,  as  chief  announcer  and  pro- 
gram director. 

GENE  STOUT,  of  the  news  staff  of 
W^IBG,  Glenside,  Pa.,  won  the  girls' 
singles  championship  in  a  recent  Jen- 
kintown  tennis  tournament. 

MARY  JANE  WEHR,  assistant  pro- 
gram director  of  WHKC,  Columbus, 
is  tennis  champion  of  the  station  and 
is  considering  taking  up  the  sport  pro- 
fessionally. 

DICK  MACK,  J.  Walter  Thompson 
Co.,  Hollywood,  has  returned  from  a 
.30-day  leave-of-absence  to  resume  his 
writing  assignment  on  the  NBC-Red 
Chase  &  Sanhorn  program. 


ARTHUR  SHANK,  master-of-cere- 
monies  on  the  Pull  Over  Neighbor  pvo- 
gram  sponsored  by  Wilshire  Oil  Co., 
Los  Angeles,  has  been  signed  as  an- 
nouncer for  the  new  California  Fruit 
Growers  Exchange  (Sunkist)  .program 
to  be  heard  three  times  weekly  on  a 
quarter-hour  release  over  CBS.  Lord 
&  Thomas  is  agency. 

ROB  THOMPSON,  who  adapted  Sax 
Rohmer's  Fu  Manchu  for  radio,  has 
been  assigned  the  script  work  for  the 
forthcoming  Republic  film  "The  Re- 
turn of  Fu  Manchu". 

HAL  RAYNOR,  Hollywood  radio 
gag  writer,  has  sold  his  skit,  Topsy  & 
Eva,  to  N]3C  for  the  Duncan  Sisters. 
Vaudeville  version  of  the  satire,  also 
authorized  by  Raynor,  was  done  by 
the  sister  team  in  London  some  years 
ago.  Raynor,  in  private  life  is  the 
Rev.  Henry  Scott  Rubel,  Glendora, 
Cal.  Episcopal  minister.  He  will  again 
write  gags  for  Joe  Penner  on  his  new 
Ward  Baking  Co.  series,  which  starts 
on  NBC  in  fall. 

FRED  JESKE,  "Timekeeper"  of 
WSYR,  Syracuse,  and  Florence  Cnm- 
mings,  traffic  manager,  announced 
their  engagement  during  a  news  broad- 
cast transcribed  for  the  occasion.  The 
wedding  is  planned  for  Nov.  8. 

ROSS  EVANS,  formerly  announcer- 
scripter  of  WHN,  New  York,  and 
WBAL,  Baltimore,  has  been  placed 
in  charge  of  radio  publicity  for  the 
United  Council  for  Civilian  Relief  in 
China,  headquartered  at  1250  Sixth 
Ave.,  New  York. 

HENRY  DUPRE,  special  events  di- 
rector of  WWL,  New  Orleans,  has 
been  named  a  judge  of  the  annual 
beauty  pageant. 

JAY  FARAGHAN,  of  WTEL,  Phila- 
delphia, has  again  been  filling  in  for 
KYW  announcers  on  vacation. 

LOIS  HAMPTON  resigned  as  a  KYA, 
San  Francisco,  receptionist  recently  to 
accept  a  role  in  a  radio  serial  from 
the  Golden  Gate  Exposition. 

JOSEPHINE  AVIS,  secretary  to 
Manager  Reiland  Quinn,  of  KYA, 
San  Francisco,  will  be  married  Sept. 
11  to  Willard  Hinkley,  San  Francisco 
businessman. 

CALVIN  FREDERICK  Jr.,  former- 
ly of  WNAD,  Norman,  Okla.,  has 
joined  KOMA,  Oklahoma  City. 

DON  WILSON,  announcer  on  the 
General  Foods  jack  Benny  program 
(Jello),  has  been  signed  by  Para- 
mount Pictures  for  a  broadcasting  role 
in  the  picture  "$1000  a  Touchdown". 

WILLIAM  NORRIS,  son  of  Kathleen 
and  Charles  Norris,  the  authors,  has 
joined  the  NBC  press  department  in 
New  York. 

GEORGE  COMBS  Jr.,  news  commen- 
tator of  WHN,  New  York,  recently 
joined  the  new  magazine,  People,  as 
one  of  its  editors.  He  will  continue 
his  regular  duties  at  WHN. 


Big  Fishermen 

RADIO  MEN  accounted  for 
two  of  the  biggest  fish  catches 
of  the  season  in  Nova  Scotia 
during  August,  according  to 
official  reports  of  the  Govern- 
ment of  Nova  Scotia.  James 
D.  Shouse,  vice-president  and 
general  manager  of  WLW, 
Cincinnati,  on  Aug.  10  boated 
a  495-pound  white  shark  at 
Wedgeport,  a  rare  catch, 
after  it  had  partially  de- 
voured a  big  tuna  already 
hooked  by  a  nearby  angler. 
William  B.  Lewis,  program 
vice-president  of  CBS,  fishing 
at  Liverpool,  on  Aug.  17 
caught  a  467-pound  tuna, 
which  took  him  one  hour  and 
40  minutes  to  land.  Among 
the  other  big  fishermen  of  the 
current  season  was  Clifford 
M.  Chafey,  WEEU-WRAW, 
Reading,  Pa.,  who  caught  an 
80-pound  white  marlin  off 
Ocean  City,  Md. 


EDGAR  BERGEN  sailed  from  San 
Francisco  Aug.  23,  to  begin  his  first 
vacation  from  the  NBC  Hollywood 
studios  .since  December,  1936.  Bergen 
is  visiting  Hawaii,  and  will  be  absent 
for  a  month.  He  missed  the  Aug.  27 
Charlie  McCarthy  show,  but  wOl  be 
piped  in  via  shortwave  for  the  Sept. 
3  broadcast,  missing  the  Sept.  10 
broadcast  and  returning  to  Hollywood 
for  the  Sept.  17  program.. 
MRS.  ROBERT  SHERROD,  wife  of 
the  Washington  correspondent  of  Time 
Magazine,  who  as  Betty  Hudson  was 
connected  with  various  Washington 
stations  as  a  commentator  on  fashion 
and  shopping,  on  Aug.  20  became  the 
mother  of  a  6  lb.  son,  her  second,  born 
in  Washington's  Columbia  Hospital. 
BUD  RICE,  formerly  news  editor  of 
WNEW,  New  York,  and  recently  with 
Muzak  Corp.,  has  returned  to  WNEW 
as  an  announcer. 

FREDA  CRAIG,  night  receptionist 
at  KYA,  San  Francisco,  recently  re- 
signed to  take  a  position  with  a  steam- 
ship company.  She  was  succeeded  by 
Janet  Kistemann. 

TOM  DECKER,  formerly  of  KHQ, 
Spokane,  has  joined  KOIN,  Portland. 
EARL  GAMMONS,  general  manager 
of  WCCO,  Minneapolis,  was  host  re- 
cently at  a  supper  party  for  Paul 
Whiteman  and  his  orchestra,  playing 
the  local  Orpheum  Treatre. 


Federal  Tennis  Champ 

C.  ALPHONSO  SMITH,  acting  chief 
of  the  FCC  information  section  and 
a  former  national  junior  doubles  ten- 
nis champion,  on  Aug.  27  won  the 
Government  tennis  tournament,  repre- 
senting the  championship  among  all 
the  Federal  employes  in  Washington. 


Sam  Henry  Takes 
New  Post  at  NAB 

Will    Aid    in    Launching  of 

Radio  Advertising  Bureau 

SAMUEL  J.  HENRY  Jr.,  foi-  the 
last  four  years  sales  promotion 
manager  of  World  Broadcasting 
System,  on  Aug.  28  joined  the 
NAB  headquarters  staff  to  under- 
take duties  in  connection  with  its 
launching  of  the  Bureau  of  Radio 
Advertising,  designed  to  promote 
sale  of  time. 

The  bureau,  advocated  by  the 
Sales  Managers  unit  of  the  NAB, 
is  under  the  immediate  supervisory 
charge  of  Paul  F.  Peter,  research 
director,  and  Ed  Kirby,  public  re- 
lations director.  Mr.  Henry  will  co- 
ordinate his  operations  with  these 
department  heads. 

Arthur  Stringer,  Chicago  publi- 
cist who  last  month  joined  the 
NAB  as  a  member  of  Mr.  Kirby's 
department  to  handle  cooperative 
industry  promotion,  has  initiated 
arrangements  with  the  major  net- 
works for  the  campaign  to  ac- 
quaint listeners  with  program 
changes  entailed  by  the  return  to 
Standard  Time  Sept.  24.  Special 
network  features,  as  well  as  pro- 
grams of  independent  stations,  will 
be  planned  for  the  week  prior  to 
the  change,  under  Mr.  Stringer's 
direction.  Dealer  tie-ins  and  other 
promotions  also  are  contemplated. 

Messrs.  Kirby  and  Stringer  on 
Aug.  24  met  with  program  and 
px-omotion  officials  of  the  major 
networks  in  New  York  to  discuss 
the  preliminary  plans.  Among 
others,  they  conferred  with  W.  B. 
Lewis,  CBS  program  vice-presi- 
dent, Victor  Ratner,  CBS  sales  pro- 
motion  manager,  William  S. 
Hedges,  NBC  stations  vice-presi- 
dent, and  T.  C.  Streibert,  MBS- 
WOR  vice-president,  as  well  as 
promotion  and  program  executives 
of  the  networks. 


Clement  for  Lord 

RESIGNATION  of  Edward  J. 
Lord  as  manager  of  WLNH,  La- 
conia,  N.  H.,  and  appointment  of 
Earle  Clement,  production  man  of 
WTAG,  Worcester,  Mass.,  as  his 
successor,  was  announced  Aug.  24. 
Mr.  Lord,  formerly  with  WEEI, 
WNAC  and  WBZ,  Boston,  in  pro- 
gram capacities,  retired  from  his 
managerial  post  after  two  years. 
He  has  not  announced  plans. 


Gladstone  Murray  Returns 

MAJ.  W.  E.  GLADSTONE  MUR- 
RAY, general  manager  of  Canadian 
Broadcasting  Corp.,  announced  on  his 
return  from  England,  Aug.  17,  on  the 
Dixie  Clipper  a  "new  cooperation" 
between  the  Canadian  and  British 
Broadcasting  Corporations.  Because 
of  the  way  CBC  handled  the  Royal 
visit  broadcasts,  CBC  will  send  more 
programs  to  Great  Britain  in  future 
in  exchange  for  a  greater  number  of 
BBC  programs  designed  for  Canadian 
listeners.  The  CBC  will  not  at  present 
erect  a  shortwave  transmitter  to  take 
care  of  these  broadcasts,  relying  on 
present  facilities. 


A  GROUP  of  attorneys,  organized  as 
Arlington  Broadcasting  Corp.,  has  ap- 
plied to  the  FCC  for  a  new  250-watt 
station  on  1420  kc.  in  Arlington,  Va.. 
just  across  the  Potomac  from  Wash- 
ington. Heading  the  group  is  Charles 
R.  Fenwick,  president,  with  77  shares ; 
with  Edmund  D.  Campbell,  vice-presi- 
dent, 1  share ;  James  Gumm,  secre- 
tary-treasurer, 50  shares ;  John  Har- 
land  Pollard  Jr.,  11  shares ;  John  W. 
Brabner-Smith,  11  shares. 
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THE  118-pound  tarpon,  whose  fins 
J.  Robert  Lawton  Jr.  is  holding, 
was  caught  bv  the  engineer  of 
WWL,  New  Orleans,  off  Grand 
Isle,  La.,  winning  him  a  gold  but- 
ton in  a  tarpon  rodeo.  Lawton 
caught  the  six  largest  fish.  It  took 
him  68  minutes  to  land  the  big 
one,  his  first. 


Asks  Operators'  Change 

MODIFICATION  of  FCC  require- 
ments for  renewal  of  operators'  li- 
censes has  been  suggested  to  the 
FCC  in  a  letter  from  Samuel  R. 
Rosenbaum,  president  of  WFIL, 
Philadelphia,  and  chairman  of  its 
Labor  Committee.  He  held  that  the 
scope  of  the  present  knowledge  re- 
quirements covered  by  the  exami- 
nation questions  "is  incompatible 
with  the  nature  of  the  work  de- 
manded of  the  majority  of  present 
radio  operators,"  and  that  the  mini- 
mum experience  specifications  ap- 
peared too  strict. 


W.  J.  Gunther 

W.  J.  GUNTHER,  34,  for  the  last 
five  years  chief  engineer  of  WJJD. 
Chicago,  died  Aug.  18  of  a  brain 
complication  resulting  from  infect- 
ed tonsils.  Born  in  Davenport,  la., 
Mr.  Gunther  in  1932  joined  the  old 
WJKS,  now  WIND,  Gary,  Ind., 
where  he  was  associated  with  R. 
L.  Atlass,  now  owner  of  WJJD- 
WIND.  Known  to  his  associates  as 
"Windy",  Mr.  Gunther  was  well- 
liked  in  Chicago  radio  and  was 
widely  known  among  technicians  in 
the  industry.  He  is  survived  by  his 
wife  Essie,  their  small  daughter, 
Judith,  four  brothers  and  his 
mother. 


For  Verse  Titles 

A  SUMMER  slump  curative  is  The 
Singing  Cop  on  WEEI,  Boston. 
Every  morning  an  original  poem 
by  Bill  Elliott  is  read  and  a  $5 
daily  prize  is  awarded  for  the  best 
title,  with  a  grand  prize  of  $25 
each  week  for  the  best  set  of  five 
titles. 


THE  FCC  i-eeently  denied  a  peti- 
tion of  WEBC,  Duluth,  to  be  per- 
mitted to  use  either  of  the  following 
.station  identifications:  "This  ?.« 
WEBC.  Duluth  and  Superior"  or 
"This  is  WEBC  with  studios  in  Du- 
luth and  Superior."  The  station  has 
its  main  studios  in  Duhith.  which  is 
across  the  bay  at  the  Head  of  the 
Lakes  from  Superior,  Wis.  It  is  eon- 
trolled  largely  by  the  publisher  of  the 
Superior  Telegram,  and  the  same 
company  also  operates  WMFG,  Hib- 
bing,  Minn.,  WHLB,  Virginia,  Minn., 
and  WEAL".  Eau  Claire,  Wis. 


JOHN  M.  BALDWIN,  chief  engi- 
neer of  KDTL,  Salt  Lake  City,  was 
in  Camden,  N.  J.,  in  mid-August,  ar- 
ranging for  a  demonstration  of  RCA"s 
traveling  television  units  under 
KDTL's  auspices  in  Salt  Lake. 

RALPH  SARGENT,  of  the  technical 
staif  of  KLZ.  Denver,  on  Aug.  12 
married  Miss  Marjorie  Paul. 

CHARLES  HENRT,  KROW.  Oak- 
land, has  received  a  citation  from  the 
commanding  officer  at  Fort  McKinley. 
1*.  I.,  for  acting  as  relay  operator, 
handling  over  1,800  messages  a  month. 

WILLIAM  PITT  has  joined  the  en- 
f;ineering  staff  of  WNAX,  Yankton. 
S.  D..  as  relief  operator. 

DAVE  KORBACK.  control  ojierator 
of  KSUN.  Lowell.  Ariz.,  is  back  at 
that  station  after  being  loaned  for 
five  weeks  to  a  sister  Arizona  Network 
station  KTUC,  Tucson,  for  the  vaca- 
tion season. 

.TAMES  BAXTER.  Ralph  Carletou 
Greene  and  James  Bevington,  gradu- 
ates of  Midland  Television  Inc..  Kan- 
sas City  radio  school,  have  taken  posts 
with  WLOK,  Lima.  O. ;  WSAY. 
Rochester.  N.  T.,  and  KLZ,  Denver, 
respectively. 

T.  R.  DUNLOP.  engineer  of  WJJD. 
Chicago,  married  Evelyn  Williams 
Aug.  19.  Mrs.  Dunlop  was  formerly 
on  the  secretarial  staff  of  WISN. 
Milwaukee. 

ERNIE  G  R  A  H  A  M.  engineer  of 
WJJD.  Chicago,  is  the  father  of  a 
baby  girl  born  recently. 

RICHARD  HAYSEL.  of  the  CBS 
Hollywood  engineering  department, 
and  Dolores  Blitz,  formerly  of  the  net- 
work office  staff  in  that  city,  were 
married  Aug.  11  in  Los  Angeles. 

AUGUST  HIEBERT  has  resigned  as 
chief  engineer  of  KBND,  Bend,  Ore., 
to  join  KFAR,  new  station  in  Fair- 
banks, Alaska.  He  will  aid  Stan  Ben- 
nett, also  from  KBND.  in  the  trans- 
mitter installation.  New  chief  engi- 
neer of  KBND  is  Gene  Lovejoy. 

JAMES  V.  SIMS,  recently  of  WJLS, 
Beckley,  W.  Va..  has  joined  WBTH. 
Williamson.  W.  Va..  as  engineer-an- 
nouncer. 


FDR's  Facsimile 

WOR,  Newark,  effectively 
demonstrated  the  use  of  fac- 
simile to  President  Roosevelt 
recently  when  its  regular  fac- 
simile program  was  received 
each  day  on  a  special  Finch 
facsimile  i*eceiver  installed 
aboard  the  U.  S.  Cruiser 
Tuscaloosa,  on  which  the 
Chief  Executive  was  making 
a  10-day  cruise  in  the  North 
Atlantic.  A  complete  copy  of 
the  daily  news  transmission, 
broadcast  on  WOR's  regular 
710  kc.  channel  from  2  to 
4:30  a.  m.  (EDST),  was 
placed  before  the  President 
each  morning  by  Tuscaloosa 
radio  officers.  WOR  also  has 
started  a  new  schedule  for 
Finch  transmission  on 
W2XUP,  its  ultra-high  fre- 
quency station  operating  on 
25.25  mc,  broadcasting  daily 
from  4  to  6  p.  m.  W2XJI,  re- 
laying regular  MBS  pro- 
grams, also  has  been  shifted 
to  25.30  mc.  and  currently 
operates  11 :30  a.  m.-3 :45 
p.  m.  (EDST). 


...ButKSFO  GOT 
THAT  STORY... 
ON-THE-SCENE 


•  Five  hundred  and  fifty  miles  by  automobile; 
twenty  weary  miles  by  hand-car...and  KSFO's 
four-man  crew  had  reached  the  Nevada 
wasteland  where  the  streamliner  "City  of  San 
Francisco"  made  tragic  news  last  month. 

•  That's  nearly  as  iar  as  from  New  York  to  Toledo . . . 
but  it  was  in  KSFO's  News  Bureau  service  area,  and 
Northern  California  had  a  vital  interest  in  the  tragedy. 

•  A  makeshift  telephone  circuit  was  rigged  at  the 
scene  and  bulletins,  statements  and  reports  on  inter- 
views were  flashed  across  the  miles  to  KSFO  and 
news-hungry  Northern  California.  Transcriptions  made 
as  close  to  the  wreck  as  power  was  available  were 
flown  to  KSFO  for  still  more  complete  coverage. 

•  KSFO... and  only  KSFO  among  all  radio  stations... 
was  on  the  job.  Such  service  to  listeners,  plus  brilliant 
showmanship,  Columbia's  great  programs  and  out- 
standing local  features,  keeps  KSFO  at  the  peak  of 
popularity  in  Northern  California. 


PflLflCE  HOTEL 
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"It's  the  Q  that  counts" 

THE  TEXAS  QUALITY  NETWORK 

EACH  STATION  AFFILIATED  WITH  THE  NATIONAL  BROADCASTING  CO. 

Ask  for  Texas  Quality  Nei 


EDWARD  PETRY  &  COMPANY,  I] 


Popularity  and  Power  are  still  the  passwords  to  radio  success  in  the 
vast  Texas  market. 

The  stations  of  the  Texas  Quality  Network  are  first  in  popularity  in 
their  immediate  markets  of  Dallas,  Ft.  Worth,  Houston  and  San  Antonio. 
Consumer  and  dealer  surveys  prove  it.  Advertisers  know  it! 

The  rest  of  Texas — the  other  600  incorporated  towns  and  the  rural 
areas — are  served  the  same  NBC,  TQN  and  local  productions  heard  in  the 
4  key  markets.  They  are  heard  because  TQN  has  power — 105,000  watts — 
4  times  the  day  power  and  10  times  the  night  power  of  all  competing 
Texas  network  stations  combined!  This  power  sends  TQN  programs 
clear  and  strong  to  97%  of  all  Texas  radio  homes  plus  important  parts  of 
Oklahoma,  Arkansas  and  Louisiana! 

Power  and  Popularity — the  Texas  Quality  Network  has  both.  And 
TQN  is  the  only  Texas  network  that  does  have  both. 


•  •  •  WFAA-WBAP      KPRC  WOAI 

DALLAS  FT.  WORTH  HOUSTON  SAN  ANTONIO 

!  irk  Standard  Market  Data  Brochure 

C- NATIONAL  REPRESENTATIVES 


Moody  Music 

WHEN  C.  L.  Menser,  head 
of  Gardner  Adv.  Co.,  Chi- 
cago, and  producer  of  The 
Inside  Story  on  NBC  -Blue 
network,  wants  mood  music 
for  his  show  he  Itnows  how 
to  tell  Roy  Shields,  NBC  con- 
ductor. Descriptions  include, 
"I've-got-to  -  get  -  her  -  out  -  of - 
here-music",  "nail-biting  mu- 
sic", "man-at-an-opera-and- 
his  -  corns  -  are  -  hurting  -  him 
iiusic",  "little-guy-with-a-six- 
foot-wife-and-he's-just-got-a- 
divorce-music".  Mr.  Menser 
worked  with  Mr.  Shields  for 
years  while  he  was  program 
director  of  NBC-Chicago,  and 
Mr.  Shields  says  the  instruc- 
tions are  perfectly  plain  to 
him. 


A  RADIO  WORKSHOP 


PLANS  for  a  National  Donut  Week 
Oct.  9  to  14  are  under  way.  being  han- 
dled by  Bert  Nevins.  50  E.  42nd  St., 
New  York  Oity.  who  has  invited  radio 
stations  to  contact  liim  for  suggested 
local  tieups. 


By  GEORGE  JENNINGS 

Director.   Centra!   Radio  Workshop 
Chicago  Public  Schools 

WHAT  do  you,  Mr.  Program  Di- 
rector, do  with  the  15  or  20  young 
men  and  women  who  almost  daily 
crowd  into  your  office  with  the 
plea,  "I  want  to  get  into  radio?" 
Do  you  run  them  through  a  routine 
audition,  listening  with  half  an  ear 
to  what  they  do  on  the  mike  and 
with  the  other  to  the  latest  story 
of  the  engineer?  Do  you  listen  to 
them  only  for  appearances  sake; 
for  the  sake  of  so-called  good-will, 
and  then  when  the  hopeful  has  left 
the  studio,  have  him  sign  a  card? 
You  know  what  happens  to  that 
card.  It  goes  into  a  file  along  with 
several  hundred,  and  in  the  case  of 


large  stations,  several  thousand 
others. 

The  Radio  Council  of  the  Chi- 
cago Public  Schools  faced  a  greater 
problem  even  than  the  program  di- 
rector of  any  station.  Since  it  is  a 
producing  organization  with  which 
high  school  students  and  teachers 
are  familiar  there  was  almost  a 
constant  stream  of  young  people  go- 
ing through  the  office  asking,  "why 
can't  we  broadcast?"  And,  most  of 
them  had  talent. 

In  February  of  1939  the  Direc- 
tor of  the  Council,  Harold  W.  Kent, 
arranged  to  set  up  a  Central  Ra- 
dio Workshop,  which  would  meet 
once  a  week  for  two  hours  in  the 
Council  studios.  Notices  were  sent 


Within  the  half-millivolt  area  of  WIBW's  new, 
modern  transmitter,  there  are  1.231,890  radio 
homes  .  .  .  5,173,928  ready-to-buy  listeners. 

Write  for  complete  facts  and  figures  that  show 
why  you  too  should  get  "money  back"  results 
from  WIBfF. 

*Firm  names  are  confidential,  of  course. 


COLUM  BIA's  outlet  fOf  KANSAS 


New  York- 


Ben  Ludy,  General  Manager 

Represented  by 
CAPPER  PUBLICATIONS,  INC. 
-Detroit — Chicago — Kansas  City,  Mo. — San  Francisco 


to  every  high  school  and  to  those 
boys  and  girls  whose  names  were, 
like  those  of  hundreds  of  others  in 
every  station  in  the  country,  on 
cards  in  our  files. 

The  response  was  terrific.  After 
the  regular  broadcasting  schedule 
for  the  day  was  completed,  the  pro- 
duction staff  listened  to  hundreds 
of  boys  and  girls.  For  a  week  au- 
ditions were  held.  Of  course,  the 
mortality  rate  was  high.  Out  of 
the  several  hundred  boys  and  girls 
who  answered  the  first  call,  ap- 
proximately 75  were  chosen  for 
final  auditions.  From  this  group  of 
75,  30  were  chosen  as  members  of 
the  Central  Radio  Workshop. 

To  keep  30  active  boys  and  girls, 
most  of  them  of  superior  intelli- 
gence and  ability,  busy  and  inter- 
ested is  a  job.  But  it  can  be  done. 
The  microphone  exei-ts  a  powerful 
influence  over  them.  Included  in 
the  group  were  ten  high  school 
teachers  who  not  only  took  part  in 
rehearsals  but  who,  in  the  control 
room,  observed  studio  and  voice 
techniques. 

At  first,  much  time  was  spent 
on  such  simple  things  as  micro- 
phone position,  fading  in  and  fad- 
ing out,  crowd  noises,  ad  libbing 
and  other  tricks  of  the  radio  actors 
technique.  Remember,  these  boys 
and  girls,  for  the  most  part  had 
never  been  near  a  microphone. 

After  a  month  ef  evening  meet- 
ings which  sometimes  ran  as  long 
as  three  hours,  the  Central  Radio 
Workshop  Group  went  into  actual 
rehearsal  on  productions  for  the 
air,  and  since  then  has  done  an 
average  of  one  on-the-air  broadcast 
a  month. 

When  there  was  not  an  actual 
production  in  rehearsal  for  broad- 
casting, the  larger  group  was 
broken  up  into  "casts"  and  given 
scripts  on  which  to  work.  Tran- 
scriptions of  these  studio  produc- 
tions were  made  for  criticism  and 
evaluation. 

At  once  the  professional  actor  or 
producer  will  say,  "But  aren't  you 
iDuilding  up  false  hopes  in  these 
boys  and  girls?  You  know  as  well 
as  we  do  that  the  radio  field,  from 
announcer  to  zither-player  is  over- 
crowded and  competition  is  intense? 
We  can't  absorb  these  trained  peo- 
ple." 

Fundamentally,  the  workshop  of 
the  Radio  Council,  does  not  plan  on 
training  professional  actors  and 
actresses.  Primarily,  the  Work- 
shop is  a  source  of  talent  for  the 
"in-school"  broadcasts  of  the  Coun- 
cil; an  experimental  laboratory  for 
the  trying  out  of  new  scripts;  and 
an  observation  post  for  high  school 
teachers  who  want  to  organize  sim- 
ilar workshops  in  their  schools. 

The  Director  of  the  Council  and 
his  staff  desire  to  give  the  high 
school  student  an  insight  into  the 
workings  of  radio  ...  a  medium 
which  continues  to  play  an  ever 
increasing  part  in  modern  living 
...  to  the  end  that  his  use  of  that 
medium  for  enjoyment  and  cultural 
growth  may  be  intelligent  and  pro- 
vocative. 

Does  it  work?  Well,  school  closed 
June  23.  At  the  workshop  meeting 
preceding  that  date  the  question  of 
continuing  through  the  summer 
was  discussed.  Did  the  students 
clamor  that  it  would  be  too  hot? 
That  they  were  tired?  That  they 
needed  a  vacation? 

No,  sir!  They  demanded  that  we 
meet  with  them  twice  a  week,  and 
that  we  do  three  half-hour  shows 
instead  of  the  usual  once  a  month 
15-minute  spot.  And  we  have! 
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Business  Firms 
Offer  Basis  for 
Bank's  Programs 

Quick  Appreciation  Accorded 
New  Mexico  Salute  Series 
By  CHAS.  C.  ALSUP 

Manager,  KICA,  Clovis,  N.  M. 

BANK  advertising-  has  always  pre- 
sented a  problem  to  our  staff.  Some 
time  ago  we  hit  on  an  idea  that  has 
definitely  solved  the  problem,  not 
only  from  the  station's  standpoint 
but  for  the  Citizens  Bank  of  Clovis. 

Eighteen  months  ago  we  pre- 
sented the  Builders  of  Clovis  idea 
to  the  president  of  the  bank.  No 
firm  had  ever  taken  time  or  ex- 
pense to  recognize  firms  and  indi- 
viduals responsible  for  the  building 
of  this  community.  Not  every  type 
of  business  could  use  the  idea  ef- 
fectively but  a  bank  could  definitely 
profit  by  "good  will". 

The  bank  president  was  willing 
to  give  it  a  trial.  Copy  was  pre- 
pared and  three  half-hours  weekly 
contracted  for  by  the  bank.  The 
first  local  firm  used  was  a  member 
of  a  national  organization.  Folders 
were  printed  with  a  greeting  from 
the  bank  president  on  the  front  and 
a  bank  advertisement  on  the  back. 
The  day  the  program  is  aired,  the 
firm  saluted  receives  the  program 
in  the  folder  through  the  mail  as  a 
reminder  that  "today  is  the  day". 

Results  were  almost  instantane- 
ous. From  the  local  store  manager, 
district  men  and  the  New  York  of- 
fice came  letters  of  appreciation  to 
the  bank.  At  the  end  of  six  months 
the  bank  called  for  a  renewal  of 
the  contract,  this  time  for  a  52- 
week  period. 

Brings  New  Accounts 

Bank  publications  have  carried 
much  publicity  on  the  program. 
Letters  on  file  at  the  bank  and  sta- 
tion include  letters  from  the  heads 
of  the  nation's  largest  business 
firms  to  local  personages. 

Dozens  of  new  accounts  have 
come  to  the  bank  directly  from  re- 
sults of  the  advertising.  New  firms 
coming  into  the  city  have  selected 
the  bank  as  a  depository  because 
they  have  been  publicized  through 
this  program. 

It  has  been  well  received  by  the 
listening  public  because  here-to- 
fore  they  have  never  known  the 
"inside"  of  the  firms  contributing 
to  the  city  in  which  they  live. 
Hundreds  have  congratulated  the 
bank  personnel. 

The  high  school  library  has  re- 
ceived copies  of  each  program  for 
reference  data.  A  letter  of  appre- 
ciation and  thanks  to  the  bank 
from  the  school  superintendent  is 
on  file  with  the  bank.  The  pro- 
grams have  been  used  frequently 
by  classes  in  the  school. 

Builders  of  Clovis  is  in  process 
of  being  copyrighted  but  the  idea 
is  available  for  use  of  any  station 
desiring  same  with  permission. 


AS  THE  three-millionth  visitor  to 
NBC's  Radio  City  studios,  Mary  Jane 
Goodwin,  of  Greensboro,  N.  C,  on 
Aug.  14  was  awarded  a  round  trip  to 
Bermuda  via  Pan  American  Clipper, 
an  RCA  portable  phonograph-radio 
combination,  and  specially  conducted 
tours  through  the  Rockefeller  Center 
buildings  in  New  York  and  the 
World's  Fair.  Miss  Goodwin  also  par- 
ticipated in  an  NBC-Blue  broadcast 
from  the  Rainbow  Grill,  where  she 
was  guest  of  honor  at  a  dinner  with 
radio  celebrities. 


UNIMPORTANT  FACTS 

ABOUT  WFBR? 

•  Magnificent  new  studios! 

•  Accomodations  for  large  studio  audiences! 

•  Towers  built  in  brackish  water  for  greater 
efficiency! 

®  Winner  of  VARIETY  showmanship  award! 

•  Etc. --Etc. --Etc.- - 

UNIMPORTANT?— weH^  relatively 
unimportant  beside  this 

ONE  IMPORTANT  FACT 

ABOUT  WFBR: 
WFBR  gets  results! 

That's  why  it  carries  more  advertising 
than  any  other  Maryland  Station. 


mm 
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en  you 


have  something  to  say  ♦  ♦  ♦ 


say  it  WHERE  it  counts  ♦ 


•  When  you  "SAY  IT"  to  399,540 
radio  homes  in  WMC's  primary  day 
territory,  you're  saying  it  to  a  recep- 
tive and  "buy-able"  audience. 
You're  selling  an  audience  who  not 
only  CAN  listen,  but  one  which 
WANTS  to  listen  and  wants  to  buy. 
This  fact  is  proven  by  the  sales  suc- 


cesses of  scores  of  products  which 
have  told  their  message  over  the 
Mid-South's  pioneer  radio  station, 
WMC. 

Say  it  where  the  selling  is  good  . . . 
over  WMC,  a  good  station  in  a 
responsive  market. 


5.000  Watts  Day 
1.000  Watts  Night 


NBC  RED  NETWORK 

Owned  and  Operated  lu 


THE  COMMERCIAL  APPEAL 

'^ke  Soutk'i  ^featest  Yjewipaper" 
NATIONAL    REPRESENTATIVE:    THE   BRANHAM  CO. 


ALKA-SELTZER  TAKES  THE  AIR 

And  Product  Unknown  in  1931  Now  Is  a  Household 
 Word,  With  Radio  Paving  the  Way  


Mr.  Wade 


By  WALTER  A.  WADE 

Wade  Adv.  Agency,  Chicago 

IN  1931  a  product  unknown  and 
unsung;  in  1939  a  name  known  to 
everyone  in  the  United  States  and 
in  dozens  of  foreign  countries. 
That,  in  a  few 
words,  is  the  his- 
1 0  r  y  of  Alka- 
Seltzer  and  its 
phenomenal  rise 
to  the  sales  posi- 
tion it  indisputa- 
bly  holds  today. 

And  beginning 
this  fall  Miles 
Laboratories  Inc., 
of  Elkhart,  md., 
brings  a  new  half-hour  program  to 
the  networks  starring  the  famous 
blind  English  pianist.  Alec  Tem- 
pleton. 

To  build  Alka-Seltzer  sales  dur- 
ing the  last  eight  years,  practical- 
ly every  medium — radio,  maga- 
zines, newspapers,  car  cards,  post- 
ers and  movie  shorts — has  been 
used  not  only  in  the  United  States, 
but  also  in  Canada,  England, 
France  and  other  countries  as  well. 
Since  commercial  programs  are  not 
allowed  on  English  radio.  Radio 
Luxembourg  and  Radio  Normandie 
carry  Alka-Seltzer  broadcasts  for 
English,  French  and  Belgian  lis- 
teners. 

Upward  With  Radio 

The  upward  trend  of  Alka-Selt- 
zer sales  parallels  closely  the  grad- 
ual increase  in  advertising.  In  ra- 
dio this  increase  has  been  from  a 
single  half-hour  broadcast  once 
each  week  on  a  single  station  to 
two  full  network  broadcasts  every 
week,  coupled  with  spot  transcrip- 
tions, news  broadcasts  and  foreign 
language  programs  covering  some 
80  or  more  stations  not  connect- 
ed with  the  networks  used.  The  Na- 
tional Barn  Dance  on  73  stations  of 
NBC-Blue  has  been  developed  into 
a  national  Saturday  night  institu- 
tion. 

Back  in  1931,  Alka-Seltzer's  first 
radio  venture  was  to  sponsor  a 
half-hour  musical  program  on  Sun- 
day afternoons  over  WLS,  Chicago, 
featuring  Songs  of  Home  Sweet 
Home.  Free  samples  of  Alka-Selt- 
zer were  offered  as  a  listener  check, 
and  one  program  drew  some  20,000 
requests.  After  this  test  So7igs  of 
Home  Siveet  Home  was  moved  to 
the  basic  Blue  network.  The  follow- 
ing fall  it  was  decided  to  present 
a  15-minute  Sunday  afternoon  pro- 
gram called  The  Hoosier  Editor  on 
a  coast-to-coast  CBS  network. 
Then,  in  January,  1933,  Alka-Selt- 
zer began  to  try  the  barn  dance 
type  of  program.  For  20  weeks  only 
WLS,  Chicago,  was  used.  There  it 
produced  such  good  results  that 
two  other  stations,  WJR,  Detroit, 
and  KDKA,  Pittsburgh,  were  add- 
ed for  the  summer.  In  September, 
1933,  the  program  was  enlarged  to 
the  NBC  basic  Blue,  and  from  that 
time  it  has  continued  to  expand. 

While  the  National  Barn  Dance 
has  enjoyed  the  longest  uninter- 
rupted run  of  all  Alka-Seltzer  pro- 
grams, there  have  been  others, 
notably  Uncle  Ezra's  Station 
E-Z-R-A,  broadcast  three  times 
weekly  for  four  years  on  NBC  Red. 
Spot  broadcasting  activities  have 
included  transcriptions  of  Comedy 


Stars  of  Hollywood,  Those  O'Mal- 
leys,  Thank  You,  Stasia  and 
Comedy  Stars  of  Broadway;  and 
currently  running  on  80  stations  is 
a  series  of  five-minute  transcrip- 
tions alternating  the  Hoosier  Hot 
Shots  and  the  Vass  Family  from 
five  to  six  times  weekly  on  each 
station. 

Now  in  the  final  stages  of  prepa- 
ration is  a  new  series  of  half-hour 
programs  starring  Alec  Templeton, 
who  will  be  featured  with  a  spe- 
cially selected  vocal  ensemble,  a  15- 
piece  string  orchestra  and  guest 
stars.  The  first  broadcast  is  set  for 
Monday,  Sept.  25,  at  9:30  p.  m. 
(EST),  and  will  continue  weekly 
at  that  time  throughout  the  fall 
and  winter  on  NBC-Red. 

Even  a  Movie 

Much  of  Alka-Seltzer's  advertis- 
ing success  has  been  due  to  the 
good  will  it  has  created  among  re- 
tail druggists.  Every  effort  has 
been  expended  to  gain  their  willing 
cooperation,  and  Alka-Seltzer  was 
one  of  the  first  to  enforce  an  anti- 
price-cutting  rule.  In  line  with  this 
policy  of  thoroughly  merchandising 
all  forms  of  Alka-Seltzer  advertis- 
ing to  retail  druggists,  last  fall  the 
idea  was  conceived  to  use  Alka- 
Seltzer's  nationally  famous  radio 
talent  as  a  veh.cle  to  carry  the  com- 
plete merchandising  story  to  re- 
tail druggists  all  over  the  country. 

And  so  a  half-hour  motion  pic- 
ture was  produced  using  the  Alka- 
Seltzer  radio  talent  as  the  enter- 
tainment part  of  the  picture.  Inter- 
spersed through  the  film  between 
the  entertainment  are  presented 
graphic  examples  of  how  Alka- 
Seitzer  is  helping  produce  sales  for 
druggists  through  its  various  ad- 
vertising media,  how  the  distribu- 
tion of  20,000,000  Dr.  Miles  Alma- 
nacs and  15,000,000  Dr.  Miles 
Weather  Calendars  every  year  aids 
druggists'  sales,  and  how  the  drug- 
gist himself  may  cooperate  by 
using  free  display  material  in  his 
own  store.  The  film's  premier  show- 
ing last  winter  was  received  with 
great  enthusiasm  from  the  first 
group  of  2,500  druggists  assembled. 
Wherever  it  has  been  displayed  it 
has  gained  such  interest  thar  it  is 
now  in  demand  by  druggists  asso- 
ciations all  over  the  country. 

Of  the  success  of  Alka-Seltzer 
advertising,  and  of  Alka-Seltzer 
radio  in  particular,  we  can  say: 
"There  is  no  magic  about  the  suc- 
cess of  Alka-Seltzer.  We  had  an 
uncommonly  good  product  to  sell 
to  all  the  good  common  people  in 
this  country,  so  we  used  the  radio 
to  tell  them  about  it.  The  product 
made  good  and  so  the  advertising 
of  Alka-Seltzer  was  successful." 


Job  Program  Promoted 

MONTHLY  posters  and  weekly 
bulletins  are  being  sent  regularly 
to  4,000  industrial  employes  in  the 
Cincinnati  area  by  the  local  office 
of  the  Ohio  State  Employment 
Service  to  promote  their  series  of 
weekly  broadcasts  on  WSAI,  Cin- 
cinnati. The  posters,  displayed  on 
bulletin  boards  of  every  machine 
shop  and  factory  in  the  area,  list 
the  speakers,  who  are  leading  in- 
dustrialists, and  the  subjects  of 
coming  broadcasts. 
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JACK  W.  LAEMMAR.  time  buying  division, 
Blackett-Sample-Hummert  Inc.  Chicago.  In- 
cluded among  this  agency's  Chicago  radio 
accounts  are  General  Mills.  F.  &  F.  Labs., 
Wander  Co.,  Skelly  Oil  Co.,  Sears,  Roebuck  & 
Co.,  Procter  &  Gamble.  In  1938  B-S-H  was 
tops  In  agency  radio  billing  with  $12,493,933. 
It  leads  again  in  the  first  half  of  1939. 


;i3YU 


"Whenever  I  get  a  free  moment  I 
spend  it  reading  Broadcasting  be- 
cause it's  crammed  full  of  the  facts 
of  radio.  I  have  my  personal  copy 
delivered  at  home  so  I  can  go  through 
it  from  cover  to  cover.  One  thing  I 
always  notice  about  Broadcasting  is 


4 :  ^ 


its  popularity  with  time-buyers.  At  the 
golf  course  or  over  luncheon,  my  radio 
friends  and  associates  are  always  say- 
ing, 'I  saw  in  Broadcasting  where  .  .  .' 
or  'Did  you  read  that  swell  article  in 
Broadcasting  on  .  .  .'  As  for  the  Year 
Book,  it's  never  beyond  my  elbow." 


BROADCASTING  ffla/Hketf  TIME-BUYERS 
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THE  Ru6inQ.±A.  OF 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
fa — transcription  announcements 


KFRC,  San  Francisco 

Charles  R.  Hires  Co.,  Philadelphia 
( beverages) .  7  sa  weekly,  thru 
O'Dea,  Sheldon  &  Canaday  Co., 
X.  Y. 

Healthaids  Inc..  New  York  (Serutan) 
3  sp  weekly,  thru  Austin  &  Spector, 
X.  Y. 

Vita-Par  Corp.,  X'ewark  (paint)  5  sa 

weekly,  direct. 
Langendorf  United  Bakeries.  San 

Francisco    (chain),    5   so  weekly, 

thru  Leon  Livingston  Adv.,  San 

Franci.sco. 
Lea  &  Perrins,  Chicago    (sauce),  2 

sa  weekly,  thru  Schwimmer  &  Scott. 

Chicago. 

Mrs.  W.  G.  Ballard,  Los  Angeles  (re- 
ligious, "I  Am"),  7  sp  weekly,  thru 
Ted  Dahl  Adv..  Los  Angeles 

Vita  Seltzer  Co..  San  Francisco,  sa 
series,  thru  Cesana  &  Associates, 
San  Francisco. 

Calo  Products.  San  Francisco  (pet 
foods),  weekly  sp.  thru  Theo.  Se- 
gall  Adv.,  San  Francisco. 

Andrews  Heater  Co.,  Los  Angeles 
( gas-wall  heater).  15  sa.  thru 
Gerth-Knollin  Adv.,  Los  Angeles. 

Owl  Drug  Co..  San  Francisco  (chain) 
n  sa.  thru  MacWilkius  &  Cole, 
Seattle. 

General  Motors  Corp.,  Detroit  (mo- 
tor ears)  10  sa.  thru  Campl)ell- 
Ewald  Co.,  San  Francisco. 

Iowa  Bcstg.  System 

Congress  Cigar  Co..  Xewark.  weekly 
sp.  thru  Marschalk  «&  Pratt.  N.  Y. 
(KSO). 

Viek  Chemical  Co..  X'ew  l^ork,  4  daily 
sa.  thru  Morse  International,  N.  Y. 
(WXAX). 

Rex  Research  Corp.,  Toledo  (Fly-Tox), 
13  sa.  thru  Gordon  Vlchek  Co., 
Cleveland  (KRXT.  WMT). 

Haskins  Bros..  Omaha  (soap),  daily 
sp.  thru  Buchanan-Thomas.  Omaha. 

Smith  Bros..  Poughkeepsie.  X^.  Y. 
(proprietary),  daily  sa,  thru  .J.  D. 
Tarcher  &  Co.,  N.  Y. 

White  Cross  Co..  Kansas  City  (anti- 
tobacco  product),  6  sa  weekly,  di- 
rect (WXAX). 

Pen-.Jel  Corp..  Kansas  Citv  (pectin), 
5  sa  weekly,  thru  R.  J.  Potts  &  Co., 
Kansas  City  (WX^\X). 

Wincharger  Corp.,  Sioux  City.  la.,  3 
sa  weekly,  thru  E.  H.  Brown  Adv. 
Agency,  Chicago  (WXAX). 

WOR,  Newark 

R.  B.  Davis  Sales  Co.,  Hoboken,  X.  .1. 
(baking  powder).  5  sp  weekly,  thru 
Charles  Dallas  Reach  Co..  Xewark. 

Chas.  B.  Knox  Gelatin  Co.,  Johns- 
town. X.  Y..  3  sp  weekly,  thru  Ken- 
yon  &  Eckhardt.  X.  Y. 

Manhattan  Soap  Co.,  X'ew  York 
(Sweetheart  soap).  2  .<<p  weekly, 
thru^  Franklin   Bruck   Adv.  Corp., 

KVOR,  Colorado  Springs 

Union  Pacific  Railway.  Los  Angeles 
(menus),  3  t  weekly,  thru  Caples 
Co.,  Los  Angeles. 

Skelly  Oil  Co.,  Kansas  City,  5  t  week- 
ly, thru  Blackett-Sample-Hummert, 
Chicago. 

WOV,  New  York 

Armstrong  Racing  Publications,  X'^ew 
York,  40  sa  weekly,  direct. 

(Jem  Packing  Corp.,  X'ew  Yjrk  (salad 
and  cooking  nil),  0  sp  weekly,  di- 
rect. 


KFI,  Los  Angeles 

Wilmington  Transportation  Co.,  Wil- 
mington, Cal..  (ship  transport),  4 
sa.  weekly  thru  Neisser-Meyerhoif, 
Los  Angeles. 

Charles  E.  Hires  Co.,  Philadelphia 
(root  beer),  5  ta  weekly,  thru 
O'Dea,  Sheldon  &  Canaday,  N.  Y. 

Larus  &  Bros.  Co.,  Richmond  (Domi- 
no cigarettes),  6  sa  weekly,  thru 
Warwick  &  Legler,  X.  Y. 

LA  Sausage  Co.,  Los  Angeles,  3  sp 
weekly,  thru  Darwin  H.  Clark,  Adv. 
Agency,  Los  Angeles. 

Helms  Bakeries,  Los  Angeles, 
(chain),  3  sp  weekly,  thru  Martin 
Allen,  Adv.  Agency,  Los  Angeles. 

KSFO,  San  Francisco 

0x0  Ltd.,  Boston,    (boullion  cubes), 

5  sa  weekly,  thru  Platt-Fol-bes,  N.Y. 
Kilpatrick   Bakery,   Oakland,   35  sa 

weekly,  thru  Emil  Reinhardt,  Oak- 
land. 

Peter  Paul  Inc.,  San  Francisco 
(Mounds)  5  ta  weekly,  thru  Emil 
Brisacher  &  Staff,  San  Franciso. 

Flamingo  Sales  Co.,  Los  Angeles  (nail 
polish),  6  sa  weekly,  thru  Buchanan 

6  Co.,  Los  Angeles. 

KFBK,  Sacramento,  Calif. 

Melvin  Co.,  Pasadena,  (Rasema)  3 
sa  weekly,  thru  Heintz  Pickering 
&  Co..  Los  Angeles. 

Xatioual  Funding  Corp.,  Los  Angeles 
(loans),  7  sa  weekly,  thru  Smith  & 
Bull,  Los  Angeles. 

Industrial  Training  Cor  p.,  Chicago 
(school)  2  t  weekly,  thru  James  R. 
Lunke  &  Assoc.,  Chicago. 

Dr.  Phillips  Canning  Co.,  Orlando, 
Fla.  (canned  foods)  weekly  sp, 
thru  Long  Adv.  Service,  San  Fran- 
cisco. 

KECA,  Los  Angeles 

Coast  Federal  Savings  &  Loan  Assn., 
Los  Angeles,  weekly  sp,  thru  Robert 
F.  Dennis  agency.,  Los  Angeles. 

Kip  Corp.,  Los  Angeles  (proprietary), 
sa  series,  thru  Philip  Meany  Co., 
Los  Angeles. 

KMPC,  Beverly  Hills,  Cal. 

Union  Pacific  System,  Omaha  (rail), 
5  sa  weekly,  thru  Caples  Co.,  Los 
Angeles. 

Sears  Roebuck  &  Co.,  Los  Angeles 
(dept.  store),  7  sa  weekly,  thru 
Mayers  Co..  Los  Angeles 

KYA,  San  Francisco 

Townsend  Plan,  San  Francisco  (old 
age  pensions)  3  sp  weekly,  thru 
Clem  Whitaker  Agency,  San  Fran- 
cisco. 

KFJZ,  Fort  Worth 

Carter  Medicine  Co..  X^ew  York.  Spot 
Bcstg.  Corp..  260  fa.  thru  Street  & 
Finney,  X.  Y. 


WLW,  Cincinnati 

B.  C.  Remedy  Co.,  Durham,  N.  C,  3 
sp  weekly,  thru  Harvey-Massen- 
gale  Co.,  Atlanta. 

Maryland  Pharmaceutical  Co.,  Balti- 
more ( Rem.  Rel ) .  sa  series,  26 
weeks,  thru  Joseph  Katz  Co.,  Balti- 
more. 

Ex-Lax  Mfg.  Co.,  Brooklyn  (proprie- 
tary ) .  sa  series,  17  weeks,  thru  Jos- 
eph Katz  Co.,  Baltimore. 

Buick  Motor  Co.,  Flint,  Mich.,  11  sa, 
thru  Arthur  Kudner,  X^.  Y. 

Ludens  Inc.,  Reading,  Pa.  (cough 
drops),  6  sa  daily,  thru  J.  M. 
Mathes,  N.  Y. 

Thomas  Leeming  &  Co.,  New  York 
(Baume  Bengue).  6  sa  weekly,  26 
weeks,  thru  William  Esty  &  Co., 
X.  Y. 

Pacquiu  Labs.,  X"ew  York  (cosmetics), 
6  sa  weekly,  13  weeks,  thru  Wil- 
liam Esty  &  Co.,  X.  Y. 

KJBS,  San  Francisco 

Southern  Pacific  Co..  San  Francisco 
(transportation),  24  sa  weekly, 
thru  Lord  &  Thomas,  San  Fran- 
cisco. 

Excelsior  Chemical  Co.,  San  Fran- 
cisco, 6  weekly  sa,  direct. 

X^orth  American  Accident  Insurance 
Co.,  San  Francisco,  5  sp  weekly,  di- 
rect. 

MacFarlane's  Candy  Stores,  San 
Francisco  (chain),  6  t.  thru  Bots- 
ford.  Constantine  &  Gardner,  San 
Francisco. 

KGNO,  Dodge  City,  Kan. 

Skelly  Oil  Co.,  Kansas  City.  1.S0  t. 

10  fa.  thru  Blackett-Sample-Hum- 
mert, Chicago. 
Socony- Vacuum  Oil  Co..  White  Eagle 

Division,    Kansas    City  (Tavern, 

Bug-A-Boo).  52  so.  direct. 
Wincharger   Corp..    Sioux   City,  la., 

104  so,   thru   E.  H.  Brown  Adv. 

Agency.  Chicago. 
Carter  Medicine  Co..  X"ew  York.  200 

fa.  thru  Street  &  Finney.  X.  Y. 
Firestone  Tire  &  Rubber  Co.,  Wichita 

branch,  weekly  direct. 

WNAC,  Boston 

Curtis  Shoe  Co.,  Marlboro.  Mass.,  52 
sa,  thru  Harold  Lewis  Adv.  Agency, 
Boston. 

Bristol-Myers  Co.,  X^ew  York  (Minit- 
Rub ) ,  468  sa  (renewal),  thru 
Young  &  Rubicam,  N.  Y. 

LaTouraine  Coffee  Co.,  Boston,  39  sa, 
thru  Ingalls-Miniter  Co.,  Boston. 

R.  J.  Reynolds  Tobacco  Co..  Winston- 
Salem,  XT.  C.  (Geo.  Washington 
tobacco),  78  sa  (renewal),  thru 
Wm.  Esty  &  Co.,  X.  Y. 

WSAI,  Cincinnati 

Field  Packing  Company,  Owensboro. 
Ky.  (Burgoo).  3  t  weekly,  13  weeks, 
thru  Allen-Heaton-McDonald,  Cin- 
cinnati. 


WFAA-WBAP,  Dallas-Ft.  Worth 

Sears  Roebuck  Co.,  Chicago,  o  t  week- 
ly, thru  Blackett-Sample-Hummert, 
Chicago. 

Skinner  Mfg.  Co.,  Omaha  (Raisin- 
Bran),  7  fa  weekly,  thru  Ferry- 
Hanly  Co.,  Kansas  City. 

Purina  Mills,  St.  Louis  (Chick 
Chow),  3  t  weekly,  thru  Gardner 
Adv.  Co..  St.  Louis. 

("oleman  Lamp  &  Stove  Co.,  Wichita. 
Kan.  (floor  furnaces),  12  ta  week- 
ly, thru  Ferry-Hanly  Co.,  Kansas 
City. 

Bristol  Myers  Co.,  Xew  York  (Minit 
Rub),  6  so  weekly,  thru  Young  & 
Rubicam,  X.  Y. 

Plough  Inc.,  Memphis  (St.  Joseph  As- 
pirin; Mexican  Heat  Powder),  12 
fa  weekly,  thru  Lake-Spiro-Cohn, 
Memphis. 

Interstate  Cotton  Oil  Refining  Co.. 
Sherman,  Texas  (Mrs.  Tucker's 
Shortening.  Meadolake  Margarine  ) . 
8  sp  weekly,  thru  Cr  o  o  k  Adv. 
Agency,  Dallas. 

WHP,  Harrisburg,  Pa. 

Beaumont  Labs..  St.  Louis  (4-Way), 
104  so.  thru  H.  W.  Kastor  &  Sons. 
Chicago. 

Grove  Labs..  St.  Louis  (Bromo-Qui- 
nine),  200  so,  thru  Stack-Goble 
Adv.  Agency.  (Chicago. 

D.  L.  &  W.  Coal  Co.,  Xw  York.  26 
/,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Vick  Chemical  Co.,  Xew  York  (pro- 
prietary), 156  sa,  thru  Morse  In- 
ternational, N.  Y. 

Dr.  Hess  &  Clark,  Ashland,  O.  (poul- 
try remedies),  26  t.  thru  X.  W. 
Ayer  &  Son,  Philadelphia. 

Atlantic  Refining  Co.,  Philadelphia.  !) 
sp  (football),  thru  X.  W.  Ayer  & 
Son,  Philadelphia. 

Thomas  Leeming  &  Co.,  X'ew  York 
(Baum  Bengue),  1.30  sa,  thru  Wm. 
Esty  &  Co.,  X.  Y. 

Swift  &  Co.,  Chicago  (frankfurters). 
52  so.  thru  J.  Walter  Thompson 
Co.,  Chicago. 

KNX,  Hollywood 

American  Prawn  Co..  Terminal  Island, 
Cal.  (fish),  2  sp  weekly  thru  Dan 
B.  Miner  Co.,  Los  Angeles. 

Continental  Baking  Co.,  Los  Angeles  j 
( Wonder  bread ) ,  8  so  weekly,  thru 
IJenton  &  Bowles.  Los  Angeles. 

Coast  Federal  Savings  &  Loan  Assn.. 
Los  Angeles,  6  sp  weekly,  thru  Rob- 
ert F.  Dennis  Adv.  Agency,  Los 
Angeles. 

Franco- American  Baking  Co.,  Los  An- 
geles (bread  and  rolls)  3  sp  weekly 
( renewals ) ,  thru  Heintz-Pickering 
&  Co.,  Los  Angeles. 

Da.y  and  X'ight  Water  Heater  Co., 
Monrovia,  Cal..  7  sa  weekly,  thru 
Hixon,  O'Donnell  Adv.,  Los  An- 
geles. 

California  Prune  &  Apricot  Growers 
Assn.,  San  .Jose  (Sunsweet  Prunes), 

6  sp  weekly,  thru  Long  Adv.  Ser- 
vice, San  Jose. 

Wilmington  Transportation  Co..  Ava-  i 
Ion  (Catalina  Island),  8  so  weekly  ! 
thru  Xeisser  -  Meyerhoff,  Los  An-  ; 
geles. 

Lewis  &  Aylesbury  Co.,  Los  Angeles, 
(food  products),  6  sp  weekly,  thru 
Robert  Smith  Adv.  Agency,  Los  An- 
geles. 

Peter  Paul  Inc.,  San  Francisco. 
(Mounds),  6  sa  weekly,  thru  Emil 
Brisacher  &  Staff,  San  Francisco.  ^ 

WIS,  Columbia,  S.  C. 

Vick  Chemical  Co..  10  so  weekly,  thru 

Morse  International,  X.  Y. 
Gulf  Oil  Corp..  Pittsburgh,  78  sp.^thru 

local  distributor.  Eau  Claire.  S.  C. 
Colgate-Palmolive-Peet    Co.,     10  fa 

weekly,    thru    Benton    &  Bowles. 

X.  Y. 

Grove  Laboratories,  100  fa,  through 
Stack-Goble  Adv.  Agency.,  Chicago. 

Double  Cola  Bottling  Co.,  Columbia, 
S.  C  58  so.  direct. 

Longines-Wittenaur  Corp..  144  sa. 
thru  Arthur  Rosenberg,  X'.  Y. 

KOMA,  Oklahoma  City 

Lea  &  Perrins,  X'ew  York  (sauce), 
75  so.  thru  Schwimmer  &  Scott, 
Chicago. 

Lever  Bros.  Co..  Cambridge  (Rinso), 

7  .so.  thru  RuthraufC  &  Ryan.  X.  Y. 
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WITH  the  announcement  Aug.  15  of 
a  new  XBC  policy  that  permits  the 
sale  of  chaiH-break  announcements  by 
its  managed  and  operated  stations  [see 
page  28],  Griffith  B.  Thompson,  KTW 
sales    manager,    announced    that  six 

I  firms  had  signed  up  for  the  new  serv- 

]  ice.  The  first  advertisers  to  sign  were 

I  Hardwick  &  Magee,  Grabosky  Broth- 
ers. Amerada  Cigars  and  Gaby  Inc., 

I  all  through  the  Harry  Feigenbaum 
Adv.  Agency  ;  Breyer  Ice  Cream  Co.. 

I  through  McKee  &  Albright ;  Freihofer 
Baking  Co..  through  Richard  A.  Foley, 

j   F.    G.    Vogt    &    Sons,    through  the 

1   Clements  Agency. 

j  ASSOCIATED   MUSIC  PUBLISH- 
'  ERS.  New  York,  reports  the  sale  of 
'   its  quarter-hour  transcription  series. 
Some  America)!  Homes,  featuring  Ida 
I   Baile.v  Allen,  for  thrice-weekly  spon- 
!   sorship  b.v  the  following :  Arkansas- 
Louisiana  Gas  Co.  on  KARK.  Little 
Rock;    Colonial    Furniture    Co.  on 
1   WCLE.  Cleveland:  E.  S.  Kibbe  Gro- 
cery  Co.   on   "WXBC,   New  Britain, 
Conn.,  and  Poinsetta  Dairy  Products 
on  WDAE,  Tampa. 

CHICAGO  DAILY  NEWS,  Chicago. 

on  Sept.  25  starts  a  six-weekly  five- 
i  minute  program  designed  for  children 
I  on  WMAQ.  that  city.  Placed  direct. 

P.  SCHLAMPPS  &  SOX,  Minneapolis 
I  (furriers),  has  started  a  daily  half- 
!  hour  morning  show  on  WDGY.  that 
f,  city,  for  52  weeks.  Show  is  titled 
j  llusic  in  Furs.  Placed  direct. 

I  KIRSCH  BEVERAGES  of  Brook- 
;  lyn,  on  Aug.  20  started  quarter-hour 
j  weekly  program  of  UP  news  on  WHX. 
!  Xew  York,  for  a  52-week  period.  More 
stations  may  be  added.  Gussow-Kahu 
j   &  Co.,  Xew  York,  is  the  agency. 

!   GLOBE  GRAIX  &  MILLIXG  Co.. 

Los  Angeles  (A-1  Biscuit  Mix),  out 
■   of  radio  for  the  past  year,  on  Sept.  4 
I   starts  a  five-weekly  quarter-hour  tran- 
scribed program.   Mary  Foxier — Edi- 
'   tor's  Daughter,  on  KXX,  Hollywood, 
I   and  KSFO,  San  Francisco.  Contracts 
are  for  26  weeks.  Dan  B.  Miner  Co., 
Los  Angeles,  has  the  account. 

j  DOWXTOWX  Dollar  Day  Assn.,  Los 
!  Angeles,  semi-annual  users  of  spot  and 
participation  radio,  to  publicize  Dol- 
lar Day.  which  is  observed  Sept.  9, 
through  Hillman-Shane  Adv.  Agency, 
that  city,  on  Sept.  7  starts  for  three 
days  using  an  average  of  130  an- 
nouncements daily  on  11  Southern 
California  stations.  KFI  KXX  KHJ 
WECA  KIEV  KRKD  KMPC  KFAO 
KFOX  KMTR  and  KFWB.  In  addi- 
tion, the  association  is  using  daily 
participation  on  KXX  and  KFI  pro- 
grams. 

SUXXY  SMILES  Co.,  Philadelphia 
I  (food),  that  city,  is  sponsoring  thrice- 
weekly  the  quarter-hour  transcribed 
serial  Adventures  of  Sir  Kinmore 
Kiuik.  on  WP^IL.  Series  was  pro- 
duced by  Witte  Radio  Productions, 
Los  Angeles,  and  cut  by  Recordings 
Inc.,  Hollywood. 

'  TURXER  Bros..  Bladen.  Xeb.  (glass 
cloth),  is  using  a  short  test  campaign 
of  27  spot  announcements  on  WHKC, 
Columbus,  O.  Buchanan-Thomas  Adv. 
Co.,  Omaha,  handles  the  account.  Also 
testing  spots  on  WHKC  is  X^^atioual 
Refining  Co..  Cleveland,  thru  Hubl)ell 
Adv.  Agency,  Cleveland. 

WOR,  Xewark.  effective  Sept.  10.  will 
have  sponsors  for  all  of  its  33  (luarter- 
hour  news  broadcasts  per  week.  Only 
sustainer  is  the  2-2 :05  a.  m.  news 
period  just  prior  to  signoff.  Sponsors 
are  Fisher  Baking  Co.,  Mennen  Co., 
Bosco  Co.,  Bristol-Myers.  Wheatena 
Corp.,  B.  C.  Remedy  Co..  Consolidated 
Cigar  Co.,  Hoffman  Beverage  Co., 
Joseph  Martinson  coffee.  Bond  Stores. 
Manufacturers  Trust  Co..  Gambarelli 
&  Davitto. 


Telephone  Sponsor 

LINCOLN  TELEPHONE  & 
Telegraph  Co.,  Lincoln,  Neb., 
is  using  15-second  station- 
break  announcements  on 
KFAB  to  promote  night 
rates,  testing  over  a  13-week 
pei"iod.  Every  Tuesday  and 
Friday  night,  just  before  big- 
time  programs  at  7  o'clock, 
the  25-word  announcement  is 
carried,  usually  reading  as 
follows:  "In  just  15  seconds 
it  will  be  7  o'clock,  and  the 
Lincoln  Telephone  &  Tele- 
graph Co.'s  low  night  rates 
will  be  in  effect. 


VIM  RADIO  &  Sporting  Goods 
Stores.  Xew  York,  and  Fada  of  Xew 
York  (radios),  on  Aug.  21  started  a 
26-week  campaign  of  thrice-daily 
quarter  -  hour  news  programs  on 
WMCA.  Xew  York.  Programs  are 
heard  five  days  weekly  at  7  :30  a.  m., 
1  :45  p.  m.  and  12  midnight.  More  sta- 
tions may  be  added  later.  Sternfield- 
Godley,  Xew  York,  is  agency. 
CAXADIAX  SHREDDED  WHEAT 
Co.,  Xiagara  Falls.  Ont.,  starts  in  Oc- 
tober a  dramatized  spot  announce- 
ment campaign  for  the  new  cereal, 
(T'ubs.  in  the  Maritime  Provinces. 
Cockfield  Brown  &  Co.,  Toronto,  han- 
dles the  account. 

PEOPLE'S  CREDIT  .JEWELERS. 
Toronto.  ( chain  stores )  on  Sept.  4 
started  dailv  newscasts  on  CKCL.  To- 
ronto :  C  H  M  L.  Hamilton,  Ont. ; 
CKCO.  Ottawa.  Sunday  evening  com- 
munity sing  songs  start  on  Sept.  24 
from  local  theatres  on  same  stations. 
^lacLaren  Adv.  Co.  Ltd.,  Toronto, 
lilaced  the  account. 

TUCKETT'S  Ltd..  Hamilton.  Ont. 
(tobacco)  on  Sept.  1  starts  a  four 
times  daily  schedule  of  six  announce- 
ments weekly  for  Wings  cigai-ettes  on 
all  stations  in  Quebec  Province.  The 
campaign  will  be  expanded  to  On- 
tario later.  MacLaren  Adv.  Co..  To- 
ronto, handled  the  account. 
IMPERIAL  TOBACCO  Co..  Mon- 
treal, has  renewed  for  five  weeks  the 
five- weekly  transcriptions  Light  Up  d- 
Listen  Club  on  40  Canadian  stations 
from  coast  to  coast.  Whitehall  Broad- 
casting Ltd.,  Montreal,  placed  the  ac- 
count. 

J.  LYOXS  of  Canada,  Toronto  (tea), 
starts  a  half-hour  studio  show  Oct.  16 
on  CFRB.  Toronto.  Xorris-Patterson, 
Toronto,  placed  the  account. 
ELMIRE  GOLDTHWAITE,  adver- 
tising director  of  Sherman,  Clay  & 
Co..  (musical  instruments,  etc.)  ac- 
tive radio  advertisers  in  the  San  Fran- 
cisco Bay  area,  recently  won  for  the 
third  successive  time  the  major 
awards,  cups  and  honorable  mention 
in  connection  with  the  national  music 
industry  convention  held  in  Xew  York 
City. 


WE'VE  OOT  J 

WFT 

Wichita  Falls  •  Texas 

Covering  the  CreaUexas  Panhandle 
and  Southern  Oklahoma 

620  Kc- 
1,000  W- Day    250  W- Night 
PAUL  H-  CO- 

NtLti^na/ Representatives  •  ^ 


ROMA  MACAROXI  Co..  San  Fran- 
cisco, is  conducting  a  campaign  on 
five  Xorthern  California  stations 
(KROW.  KHUB.  KSRO.  KTRB. 
KIEM),  using  a  15-minute  participat- 
ing program  on  the  Italian  Hour  on 
KR<3W,  Oakland.  and  announce- 
ments on  the  other  stations.  Accoinit 
was  placed  through  Gelsi  Medeot  Adv. 
Agency,  San  Francisco. 

XEW  ACCOUXTS  signed  by  Texas 
State  Xetwork  include  International 
Shoe  Co..  St.  Louis  (Red  Goose  shoes) 
weekly  quarter-hour  for  39  weeks,  and 
Lydia  Pinkham  Medicine  Co.,  Lynn, 
Mass.,  three  quarter-hours  weekly  for 
.52  weeks. 

ZIXSMASTER  BAKIXG  Co.,  Du- 
luth,  (Hoi-Rye  bread)  has  purchased 
six  weeks  participation  in  the  com- 
bined Houseicives  Protective  League 
and  Sunrise  Salute  on  KXX,  Los  An- 
geles, beginning  Sept.  4.  Allied  Adv. 
Agencies,  Los  Angeles,  serviced  the 
account. 

KAPPUS  BAKERY  Co.,  Racine, 
Wis.,  on  Sept.  IS  starts  a  13-week 
series  of  comedy  programs  on  WR.TX, 
l)uilt  around  the  blackface  team  of 
Kai-1  Kunipel  and  Arnold  Langman 
(  Buck  &  Shot). 

AIRCASTERS  Inc.,  Detroit,  has 
booked  .limmy  Stevenson's  sportscast 
over  WJR  six  evenings  weekly  under 
the  sponsorship  of  Brewing  Corp.  oi 
America    (Carling's  Ale).  Cleveland. 

AVIXCHARGER  Corp.,  Winnipeg 
(battery  chargers)  about  Sept.  1 
starts  26  spot  announcements  (ui 
CFCH.  Xorth  Bav.  Ont.:  CJKL. 
Kirkland  Lake.  Ont.:  CKGB.  Tim- 
mins.  Ont.  Xorthern  Broadcasting 
Co.,  Toronto,  i^laced  the  account. 

BROMO-SELTZER  Ltd..  Toronto,  on 
Sept.  5  starts  a  half-hour  studio  pro- 
gram Let's  Disagree  on  CFRB.  To- 
ronto, and  in  French  on  CKAC. 
Montreal.  .T.  Walter  Thompson  Co.. 
Toronto,  lilaced  the  account. 

^^WHITE  SPOT" 

.    IS  your 

SALES  SPOT 


m  0  n  T  fl  n  p  . 

5000  WATTS  DAY • 
10  00    WATTS  NIGHT 


COLUMBIA  BROADCASTING  SYSTEM 


New  Horizon! 

We  are  happy  to 
announce  that 

WSPD 

(NBC's  Red  and  Blue  O^itlet 
in  Toledo) 

is  now  represented 
nationally  by 

THE 

KATZ 

AGENCY 

This  relationship, 
combining  the  facili- 
ties of  one  of  Amer- 
ica's oldest  broad- 
casting stations  with 
the  services  of  one 
of  the  oldest  agen- 
cies, promises  new 
horizons  for  Ameri- 
can advertisers  in  the 
rich  Northwestern 
Ohio  Territory. 

WSPD 


5000 
Day 


1000 
Night 


Owned  and  operated  by 

THE  FORT 
INDUSTRY  CO. 

Toledo,  Ohio 
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WM.  WRIGLEY  Jr.  Co.,  Chicago,  on 
Aug.  29  started  five  weekly  quarter- 
hour  recordings  of  Scattergood  Baines, 
Mon.  thru  Fri.,  8:30-8:45  p.  m.,  on 
WIND,  Gary,  Ind.  The  recordings  are 
olf  the  line  discs  of  the  serial  heard 
daily  on  CBS.  For  the  last  two 
months,  WIND  has  aired  recordings 
of  Betiy  <£•  Boly  and  Hymns  of  All 
Churches  on  a  similar  basis.  Neisser- 
Meyerhoff  Inc.,  Chicago  handled  the 
Wrigley  deal. 

BEECHAMS  PILLS  Ltd.,  Toronto, 
about  Sept.  1  starts  two  daily  spot 
announcements  five  times  weekly,  on 
CKPR,  Fort  William,  Ont. ;  CFCH, 
North  Bay,  Ont.;  CKSO,  Sudbury, 
Ont.;  CKCL,  Toronto;  CFPL,  Lon- 
don, Ont.;  CFCF,  Montreal;  CHSJ, 
St.  John,  N.  B.;  CJCB,  Sydney,  N. 
S. ;  CJRC,  Winnipeg;  C.TOR,  Van- 
couver, A.  J.  Denne  &  Co.,  Toronto, 
placed  the  account. 

BRUCE  FLICK  has  been  appointed 
advertising  manager  of  Hawaiian 
Pineapple  Co.,  San  Francisco.  He  for- 
merly was  office  manager  and  assistant 
treasurer  of  the  firm.  Kenneth  Bouch- 
er, formerly  advertising  manager,  has 
been  placed  in  charge  of  merchandis- 


PICK  A 
PULLER! 

Only  pullers  pay!  You  know 
that.  But  did  you  know  that 
WAIR  is  unquestionably  one 
of  the  most  powerful  pullers 
in  the  entire  radio  field?  It's  a 
fact! 

WAIR 

Winston-Salem,  North  Carolina 

National  Representatives 
Sears  8C  Ayer 


OLD  HOME  WEEK  was  the  theme 
when  Quaker  Oats  Co.  signed  to 
become  a  participating  sponsor  on 
Phil  Cook's  Morning  Almanac  on 
WABC,  New  York,  starting  Oct.  3, 
for  the  company  sponsored  Cook 
from  1930  to  1933  in  a  successful 
series  of  variety  programs.  Clinch- 
ing the  deal  recently  in  New  York 
are  (1  to  r)  Arthur  Hull  Hayes, 
WABC  sales  manager;  Larry  Hol- 
comb,  vice-president  of  Sherman  K. 
Ellis  Co.,  agency  handling  the  ac- 
count; Sherman  K.  Ellis,  president 
of  the  agency,  and  Phil  Cook. 

MORE  THAN  114  Jewel  food 
stores  in  Chicago  are  cooperating 
with  WLS,  that  city,  in  special 
store  promotion  for  products  adver- 
tised on  Feature  Foods,  a  daily 
morning  WLS  program.  The  tie-in 
from  Sept.  13-16  will  be  directed  by 
William  R.  Cline,  WLS  sales  man- 
ager. 


TAYLOR  WASHING  MACHINE 
Co.,  Chicago,  has  renewed  Hal  Tate 
the  Movie  Tattler,  for  13  weeks  on 
WJ.JD,  Chicago.  Tate  is  assisted  by 
Rosemary  Wayne,  who  discusses  fash- 
ions. Agency  is  Charles  Silver  &  Co., 
Chicago. 


Xt's  still  the  good  old  Summer- 
time yet  Fall  contracts  are  com- 
ing in  fast.  For  these  progressive 
concerns  know  that  to  "Fall  Iii 
Line"  NOW  is  to  insure  pieiened 
position  in  the  forward  march  to 
Sales  in  the  rich  ITALIAN, 
JEWISH.  POLISH  markets ! 


PHimDEiPHin 

1000  UlRTTS 


CHURCH  PROGRAM 

Presented  in  Disc  Form  for 
—  Third  Season  


PRESENTED  as  a  sustaining  fea- 
ture on  160  stations  last  year,  with 
prospects  for  a  larger  number  this 
season,  the  transcribed  Heralds  of 
Destiny  represents  a  new  depar- 
ture in  religious  broadcasting. 
Dramatizing  the  adventure  of  mis- 
sionaries, doctors,  nurses  and 
teachers,  and  containing  such  in- 
cidents as  an  eyewitness  account 
of  the  bombing  of  Chungking,  the 
series,  now  in  its  third  season,  is 
being  presented  under  auspices  of 
the  national  organizations  of  the 
Methodist  church  and  the  North- 
ern Baptist  Convention.  Other  de- 
nominations have  been  invited  to 
participate. 

Employing  Chicago  network  tal- 
ent, the  transcriptions  are  made  by 
World  Broadcasting  System.  The 
church  organizations  purchase  the 
transcriptions  and  offer  them  free 
to  stations  as  a  sustaining  series, 
budgeting  money  for  radio  activi- 
ties and  curtailing  funds  formerly 
used  in  other  media.  The  programs 
are  written  and  produced  by  Sam 
Bartlett,  and  released  through  the 
Louis  G.  Cowan  Agency,  Chicago. 


M.  LOWELL  McELROY,  Harvard 
graduate  and  former  instructor  there 
and  at  Michigan,  who  was  until  re- 
cently in  charge  of  statistical  and  ac- 
counting for  the  Millers  National  Fed- 
eration, Chicago,  has  been  appointed 
chief  of  the  Market  Data  Section  of 
the  Marketing  Research  Division,  U. 
S.  Dept.  of  Commerce,  succeeding  E. 
L.  Loyd,  resigned. 


204  Spots  in  Day 

WHBL,  Sheboygan,  Wis.,  re- 
ports the  sale  of  204  spot  an- 
nouncements during  the  re- 
cent Dollar  Day,  one  spot  an- 
nouncement aired  every  four 
minutes  throughout  the  day. 
The  first  time  that  radio  had 
been  used  by  local  merchants 
to  promote  a  Dollar  Day,  a 
marked  increase  in  total  sales 
volume  and  total  attendance 
was  noted,  according  to  Ed 
Cunniff,  WHBL  manager.  As 
a  result  of  the  advertising, 
Mr.  Cunniff  reports  the  sale 
of  two  52-week  periods,  one 
a  half-hour  weekly  series  and 
the  other  a  daily  five-minute 
sports  program. 


WM.  PENN  BROADCASTING  COMPANY.  PHILADELPHIA 


A  Market  of 
650,000  people! 

EDYTHE  FERN  MELROSE 
Manager 

National  Representatives 
Headley  -  Reed  Co. 


British  Plan  Increase 
In  Disc  Programs  Based 
On  the  American  Scene 

BRITISH  Broadcasting  Corp.  is 
planning  an  increased  schedule  of 
American  documentary  programs 
for  the  coming  year,  responding  to 
listener  interest  in  last  season's  se- 
ries of  special  programs  dealing 
with  the  United  States  scene,  Felix 
Green,  head  of  BBC's  New  York 
office,  announced  upon  his  return 
Aug.  10  from  a  two-month  business 
trip  to  London.  Although  definite 
plans  have  not  yet  been  set,  pro- 
duction on  a  series  of  half-hour 
transcriptions  probably  will  start 
late  in  September,  with  a  contem- 
plated schedule  of  one  or  two 
broadcasts  weekly  starting  in  Oc- 
tober. 

British  radio  audiences  hav? 
shown  great  interest  in  documer- 
tary  programs  about  America,  Mr. 
Green  declared,  and  the  new  series 
will  be  broadcast  during  the  fall 
and  winter  season  in  England.  Last 
season  the  BBC  shows  dealt  with 
WPA,  G-men,  the  4th  of  July  and 
the  U.  S.  Coast  Guard  ice  patrol, 
in  addition  to  a  series  of  six  special 
recital-commentaries  of  Negro 
music  conducted  by  Mr.  Green. 
American  networks  cooperated 
with  BBC  in  producing  the  pro- 
grams. 

The  BBC  official  also  stated  that 
shortwave  broadcasts  to  England 
of  American  dance  band  music  will 
be  continued,  along  with  talks  by 
American  officials  and  lighter  en- 
tertainment programs. 


Buttermilk's  Regional 

CONSOLIDATED  PRODUCTS 
Co.,  Danville,  111.  (buttermilk),  in 
mid-September  will  start  a  region- 
al network  show  keyed  from 
WDAN,  Danville,  to  the  Iowa 
Broadcasting  System  (KSO  KENT 
WMT)  and  KMA,  Shenandoah. 
Program  has  not  been  chosen. 
Mace  Adv.  Agency,  Peoria,  is  agen- 
cy. 


Golden  Gate  Fair  Cut 

RADIO  division  of  the  Golden  Gate 
International  Exposition  dropped  35 
employes  from  the  payroll  Aug.  19. 
Arthur  E.  Rowe,  supervisor  of  radio, 
was  to  become  an  unpaid  advisor  Sept. 
1,  his  position  being  taken  by  Frank 
Lyman,  who  in  turn  will  be  succeeded 
by  Ray  Lewis,  of  the  Exposition's  an- 
nouncers staff.  Those  who  received  no- 
tice included  Robert  Colson,  assistant 
supervisor  under  Rowe ;  the  radio  or- 
chestra of  Jack  Joy  ;  and  several  an- 
nouncers, script  writers  and  tech- 
nicians. The  cut,  according  to  Manag- 
ing Director  Charles  H.  Strub,  is  a 
move  back  to  normal  after  the  summer 
peak  in  Fair  operations. 


Sky  Mike 

TO  PROMOTE  the  Microphone  in 
the  Sky  series  broadcast  from  atop 
the    Empire    State   Bldg.,  WHN, 
New  York,  has  arranged  with  the 
observatory  management  to  place 
folders  describing  the  program  in 
the  building.  Folders  also  are  dis- 
tributed at  the  Pennsylvania  Hotel, 
Dreier   Hotels,   steamship  lines, 
New  York  City  conventions,  and  i 
the  program  is  plugged  on  cards  I 
in  the  Empire  State  ticket  office ' 
and  by  guides  on  duty  there. 


ROGER  PRYOR,  orchestra  leader 
and  radio  star,  has  been  selected  as 
emcee  for  the  Screen  Ouild  Theatre 
program,  which  returns  to  CBS  Sept. 
24,  under  the  sponsorship  of  Gulf  Oil 
Corp. 
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FK1i;l»KK10     W.    /IV  Adveitismg, 
Cincinnati,    has   announced   that  all 
,i  transcribed  programs  produced  by  the 
firm  henceforth  will  be  cut  by  World 
Broadcasting    System.    According  to 
John  L.  Sinn,  vice-president  of  Ziv, 
four  new  shows  have  been  produced 
I  in  the  WBS  Chicago  studios  during 
the  spring  and  summer,  with  addi- 
!  tional  production  planned  for  winter, 
i  The   transcribed   shows   include  two 
I  additional  weekly  quarter-hour  series 
of   Zing-0    and    Boners,    both  radio 
j  games ;  Dearest  Mother,  daytime  dra- 
matic show  offered  as  a  sequel  to  Se- 
j  cret  Diary,  and  Seckatary  HawJcins, 
I  juvenile    series    dramatizing  Robert 
:  Schulker's  well-known  fictional  char- 
j  acter.  George  B.  Hart  is  in  charge  of 
j  production. 

!  STANDARD  RADIO  announces  the 
following  new  subscribers  to  its  Stan- 
dard Library  Service :  KVAN.  Van- 
couver, Wash.;  KWAL,  Wallace, 
Ida. :  KVAK,  Atchison,  Kan. ;  KOKO, 
La  Junta,  Col. ;  CFJC,  Kamloops, 
B.  C. 

STANDARD  RADIO  has  issued  a 
brochure  titled  A  Yardstick  analyzing 
transcription  services  on  a  compara- 
tive basis.  A  supplement  is  included 
on  Standard's  new  tax-free  service, 
said  to  be  the  result  of  an  18-month 
preparation  and  provides  for  a  basic 
library  of  1.000  musical  selections 
with  monthly  releases  of  50  tax-free 
musical  selections. 

FIELDS  BROS.,  Hollywood,  on  Sept. 
1  was  to  release  My  Prayer  Was 
Answered,  a  52-time  transcribed  fea- 
ture based  on  stories  from  newspaper 
files. 

HOLLYWOOD  RECORDERS,  Hol- 
lywood, has  started  cutting  a  series 
of  78  five-minute  transcribed  pro- 
grams. The  Odd  <£  Unusual. 

WITTE  RADIO  PRODUCTIONS, 
Los  Ancreles.  has  started  to  produce 
a  new  39-episode.  quarter-hour  series, 
Killers  of  the  Sea,  written  by  Fred- 
erick H.  Wagner,  Hollywood.  Series 
is  an  elaboration  of  the  film  by  that 
title  recently  produced  by  Grand  Na- 
tional Pictures.  Recordings  Inc.,  Hol- 
lywood, is  cutting  the  discs. 

MOSES  SMITH,  for  the  last  five 
years  music  critic  of  the  Boston 
Transcript,  has  been  named  director 
of  the  class'cal  division  of  the  artists 
and  repertoire  department  of  Colum- 
bia Recording  Corp.,  CBS  subsidiary. 
Mr.  Smith  will  headquarter  at  the 
recording  division  offices  of  the  com- 
pany in  New  York. 

JAMES  H.  HUNTER,  noted  consult- 
ing engineer  on  plastics  and  electro- 
chemistry, and  previously  associated 
with  RCA  Mfg.  Co.,  has  been  appoint- 
ed vice-president  in  charge  of  produc- 
tion of  the  Columbia  Recording  Corp., 
Bridgeport,  Conn.  Mr.  Hunter  will  su- 
pervise all  production  of  Columbia, 
Brunswick  and  Vocalion  records. 


Grombach  Sues 

GROMBACH  Productions  Inc.,  New 
York  program  production  firm, 
filed  suit  for  damages  in  the  New 
York  Supreme  Court  Aug.  24 
against  Fred  Waring,  orchestra 
leader,  Grove  Laboratories,  Stack- 
Goble  Adv.  Agency,  and  Mr.  War- 
ing's  manager,  John  O'Connor,  for 
alleged  improper  use  of  a  program 
idea  offered  by  the  Grombach  firm. 
The  production  firm  based  its  suit 
on  material  used  on  Waring's  show 
for  Grove's  Bromo-Quinine  last  sea- 
son, alleging  it  had  offered  Waring 
and  his  sponsor  a  program  idea 
which  was  not  accepted  at  the  time 
of  offer,  but  which  Waring  later 
used  and  continued  to  use  despite 
protests  from  the  firm  that  it  had 
sold  a  show  built  around  the  idea 
to  another  client.  Grombach  pro- 
ductions applied  to  the  court  for 
an  order  directing  examination  of 
the  defendants. 


From  South  Seas 

NBC  will  broadcast  accounts 
of  the  scientific  findings  of 
the  forthcoming  National 
Geographic-Virginia  Univer- 
sity expedition  to  South  Pa- 
cific Islands,  with  Jon  M. 
Larson,  NBC  field  engineer, 
accompanying  the  expedition 
with  special  radio  equipment 
and  functioning  as  a  one-man 
broadcasting  staff  during  the 
trip.  The  group,  headed  by 
Prof.  Wilbur  A.  Nelson,  Vir- 
ginia U.  geologist,  expects  to 
leave  San  Francisco  Sept.  19 
aboard  the  U.  S.  Coast 
Guard  cutter  Hamilton. 


RCA  Sets  Up  Defense 
In  Harms  Recording  Suit 

RCA  MFG.  Co.,  on  Aug.  21  filed  an 
answer  in  the  New  York  Federal 
Court  to  the  test  suit  filed  against 
them  by  Harms  Inc.,  music  pub- 
lishers, to  determine  whether  the 
compulsory  license  clause  of  the  na- 
tional copyright  law  gives  the  man- 
ufacturer of  a  phonograph  record 
the  right  to  make  a  special  ar- 
rangement of  a  copyright  number. 

Harms,  seeking  an  injunction 
and  an  accounting  of  profits  and 
damages,  claims  that  its  recorded 
piano  and  vocal  version  of  "Rendez- 
vous Time  in  Paree"  had  been  re- 
corded in  an  orchestral  arrange- 
ment by  RCA  without  permission 
from  Harms,  the  copyright  owner. 
Reason  for  the  suit  is  the  desire  of 
music  publishers  to  collect  addi- 
tional royalties  from  records  used 
commei'cially,  either  on  the  air  or 
in  coin  machines. 

RCA,  in  its  answer,  set  up  three 
defenses:  (1)  Under  the  copyright 
law,  if  a  recording  has  once  been 
made,  others  automatically  are  al- 
lowed to  record  it  upon  payment  of 
the  usual  2c  per  record;  (2)  There 
was  a  fair  use;  (3)  Even  though 
RCA-Victor  had  made  an  orches- 
tral arrangement,  it  has  been  the 
custom  in  the  past  for  orchestras 
to  make  special  arrangements  and 
record  them  without  obtaining  ex- 
press permission  from  the  copy- 
right owner.  This  constitutes  ac- 
quiescence. 

CHESTER  H.  MILLER  on  Sept.  1 
rejoins  Grombach  Productions  Inc.  in 
charge  of  production.  He  was  with 
Grombach  prior  to  1936  and  before 
that  with  Jean  V.  Grombach  at  the 
.Judson  Radio  Program  Corp. 


'JiLnq4  aJt&  qomq^  UP  Ut 

SHREVEPORT 


Pardon  us  if  we  continue  to  talk  about  the 
building  activity  in  Shreveport.  The  point  we 
want  to  stress  is  that  if  everybody  is  working 
sales  are  bound  to  be  good.  And  they  are 
here  in  Shreveport.  Building  construction, 
bank  clearings,  and  sales  continue  to 
mount.  That's  why  so  many  aggressive 
advertisers  are  getting  such  outstanding 
results  from  their  radio  advertising  over 


A  SHREVEPDRT  TIMES  STATION 


1,000 
WATTS 


KT  B Sm 


SHREVEPORT 


LOUISIANA 


<^ep^e6ented  Ay  THE  BRAN  HAM  CO. 


Out  Here 


JO) 

A  soliloquy  that  may  turn 
to  such  thoughts  as 
IfGES,  WSBC,  WCBD, 
Chicago,  and  WEMP,  Mil- 
waukee. 


>OYS  IN  BACK  ROOM:  Looking 
over  titles  of  popular  tunes  of  the 
day,  thought  comes  that  they  must 
have  been  written  particularly  for 
the  tavern  slot-machine  record- 
player.  E.g.,  "Beer  Barrel  Polka", 
"Hot  Pretzels",  "Do  You  Think  A 
Little  Drink  Will  Do  Us  Any 
Harm?".  From  standpoint  of  words 
and  title,  not  what  you  would  call 
good  radio  music.  Last-mentioned, 
by  the  way,  absolutely  poison 
around  here. 

*  ❖      *  * 

MATTER  OF  REC- 
ORD :  Much  praise- 
ful  comment  on  ex- 
cellent quality  of 
store-interview  tran- 
scriptioyis  made  by 
WGES  for  certain 
big  soapmaker.  How 
do  we  do  it?  Bought 
the  best,  maAe  it  better.  Ed  Jacker, 
Chief  Engineer,  might  tell  you  how 
if  you  asked  him. 

*  ii:  *  * 

LOGIC:  Fifty-thousand  watter  in 
agricultural  state  adds  up  wat- 
tages  of  all  other  stations  in  state 
and  finds  the  total  less  than  its 
own.  But  there  aren't  as  many  lis- 
teners in  the  whole  state  as  in  the 
primary  area  of  WSBC! 

*  *      *  * 

Lots  of  watts  may  be  okay,  but  lots  of 
listeners  are  better. 

*  *       *  * 

NEW  CITIZENS: 
Headline  from 
Chicago  paper: 
"Aliens  Rushing 
To  Gain  Benefit 
o  f  Citizenship". 
Thus  rewarding 
efforts  of  WCBD, 
WGES,  WSBC  in 
distribution  of 
D.A.R.  citizenship  manuals  in  fif- 
teen languages.  With  fresh  reasons 
daily  to  be  grateful  for  American 
citizenship,  demand  for  manuals 
has  risen  sharply.  Thousands  have 
been  distributed  in  recent  months. 

NEW:  Since  our  last  appearance 
in  these  pages,  WEMP  increased 
its  service  to  full  time,  day  and 
night,  on  250  watts.  Likewise 
WSBC's  night-time  power  now 
matches  day,  at  250.  Better  service 
for  listener  and  advertiser  both,  in 
both  Milwaukee  and  Chicago! 

^  ^  ^  ^ 

NOTICE:  To  advertisers  consider- 
ing the  Milwaukee  market:  survey 
conducted  by  National  Advertisers' 
Marketing  Research  indicates  that 
83.4%  of  Milwaukee  listeners  tune 
regularly  to  WEMP.  Results  are 
commensurate.  Rates  are  reason- 
able! More  than  ever,  Milwaukee's 
best  publicity  buy  is  WEMP! 
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All  in  the  Mail 

THE  MAIL  of  Henry  Dupree, 
special  events  announcer  of 
WWL,  New  Orleans,  has  in- 
cluded, he  says,  in  the  past 
year:  Three  marriage  pro- 
posals; all  sorts  of  threaten- 
ing letters;  13  goldfish;  2 
turtles;  32  fish  (quite  dead); 
1  goat;  1  colored  baby;  1 
alligator;  1  grass  snake;  2 
I'abbits;  threats  for  breach- 
of-promise  suit;  1  request 
from  a  dying  woman  to  make 
a  special  event  broadcast  of 
her  funeral. 


NBC  BASIC 
RED  NETWORK 

YANKEE  NETWORK 

EDWARD  RETRY  &  CO.,  rnc. 

National  Representative 


SANDY  BARNETT,  J.  Walter 
Thompson  Co.  agency  produeer.  and 
George  Wells,  writer,  have  returned  to 
Hollywood  and  are  iireparing  scripts 
for  the  coming  fall  series  of  the  Lii./' 
Radio  Theater  which  returns  to  CBS 
network  Sept.  11  with  Cecil  B.  De- 
Mille  in  the  role  of  producer.  Assist- 
ing Wells  with  the  script  will  be  Harry 
Kerr.  Louis  Silvers  will  return  as 
musical  director  and  Charles  Forsyth 
will  handle  sound  eifects. 

BENNETT  BATES,  copy  executive 
with  Lennen  &  Mitchell,  New  York, 
for  the  last  five  years,  has  .ioined  the 
New  York  office  of  Lord  &  Thomas. 
Formerly  with  Ruthrauff  &  Ryan  and 
Charles  Austin  Bates,  he  also  spent 
two  years  in  European  advertising 
with  headquarters  in  Paris. 

J.  P.  MANDEL  &  Co.,  Los  Angeles, 
has  opened  offices  at  307  W.  8th  St., 
that  city.  Radio  will  be  included  in 
plans. 

REISS  ADVERTISING,  New  York, 
moved  into  the  RCA  Bldg„  Rockefel- 
ler Center,  in  August,  doubling  its  of- 
fice space. 

OLIN  FINNEY,  formerly  of  Street  & 
Finney,  New  York,  and  for  a  decade 
head  of  his  own  agenc.v  in  Detroit, 
has  joined  Faraon  Jay  Moss  Inc.,  Hol- 
lywood, as  vice-president.  .Timmie 
.Tohnson,  formerly  with  Gardner  Adv. 
Co..  St.  Louis,  has  been  named  art 
director. 

SEYMOUR  A.  KRAMER,  formerly 
of  Lester  tiarrison  Associates,  and 
(llicksman  Adv.  Agency,  and  head  of 
his  own  agency  in  New  York,  has 
.ioined  Vredenburgh-Kennedy  Co.,  New 
Y'ork,  in  an  executive  capacity. 


500%  INCREASE 


announcement  daily 
fot*  45  days  over  KVOO 


A  Tulsa  laundry  decided  to  advertise  its 
downtown  pick-up  station  over  KVOO. 
The  first  100  word  announcement 
brought  results.  Pick-up  business  in- 
creased 500%  in  45  days. 


Tulsa,  Oil  Capital  of  the 
World,  is  the  center  of  a 
75-mile  radius  containing 
40%  of  Oklahoma's  pop- 
ulation furnishing  43%  of 
Oklahoma's  buying  power 
and  44%  of  Oklahoma's 
actual  retail  sales!  Cover 
Oklahoma's  greatest  mar- 
ket with  KVOO.  25,000 
watts.  Both  N.B.C.  Net- 
works. Edward  Petry  and 
Company,  national  repre- 
sentatives. 


Fitzgerald  Named 

EDWARD  J.  FITZGERALD,  for- 
mer director  of  the  NAB  Bureau 
of  Copyrights  and  more  recently 
associated  with 
WLW  -  WSAI, 
Cincinnati,  has 
joined  Erwin, 
Wasey  &  Co., 
New  York,  as  ra- 
dio director.  Mr. 
Fitzgerald  suc- 
ceeds Jack  Adams, 
who  recently 
joined  the  Texas 
State  Network  as 
vice-president  and  assistant  to  El- 
liott Roosevelt,  TSN  president. 


Mr.  Fitzgerald 


P.  G.  PARKER,  vice-president  in 
charge  of  organization  of  Blackett- 
Sample-Hummert,  Chicago,  has  re- 
signed and  has  announced  no  future 
plans.  Maurice  Bent,  formerly  of  the 
Continental  Bank,  Chicago,  has  been 
named  a  vice-president.  No  announce^ 
ment  of  his  exact  duties  has  been 
made. 

BURT  COCHRAN,  for  14  years  an 
executive  of  McCann-Erickson  on  the 
Pacific  Coast  and  in  Chicago,  has 
joined  the  New  York  office  of  .T.  Stir- 
ling Getchell  as  assistant  to  vice- 
president  .1.  V.  Tarleton.  in  charge  of 
contact  operations. 

SAUL  BETENS.  formerly  account 
executive  with  the  Artwil  Co.,  New 
York  agency,  has  formed  Betens  Adv. 
Agency  at  .545  Fifth  Ave..  New  York, 
specializing  in  apparel  accounts. 

WILLIAM  KARVER,  formerly  of  J. 
Stirling  Getchell.  New  York,  has  start- 
ed his  own  agency,  the  Karver  Per- 
sonnel Service,  at  476  Fifth  Ave., 
specializing  in  general  advertising  and 
publicitv,  including  radio  and  televi- 
sion. Telephone  is  Murray  Hill  3-9420. 

J.  C.  CRANMER,  for  the  last  two 
years  assistant  general  sales  man- 
ager of  Canada  Dry  Ginger  Ale.  New 
Y'ork.  and  previouslv  account  execu- 
tive of  N.  W.  Ayer  &  Son  and  J.  M. 
Mathes.  New  York,  has  joined  the 
staff  of  Donahue  &  Coe,  New  York, 
to  specialize  in  sales  promotion  and 
merchandising. 

JULES  NATHAN,  formerly  of  Young 
&  Rubicam,  New  Y'ork,  has  been  ap- 
pointed marketing  director  of  Frank- 
lin Bruck  Adv.  Corp.,  New  York. 

CHANDLER  S.  WOOLEY,  formerly 
of  BBDO  and  Charles  A.  Long  Jr. 
Inc.,  Philadelphia,  has  joined  Morgan 
Reichner  &  Co..  New  York,  as  ac- 
count executive. 

FRANK  J.  KEEGAN.  formerly,  of 
KLRA,  Little  Rock,  Ark.,  has  joined 
the  radio  department  of  Albert  Evans 
&  LeMay  Adv  Agency,  Fort  Worth. 


AGEICY 


5,000,000    POTENTIAL  AUDIENCE 


ELLAY  STORES,  New  York,  (Peoples' 
and  Eagle  credit  clothing  chain),  to  Weill 
&  Wilkins,  New  York,  for  13-week  test 
campaign  starting  Sept.  26  of  ten-minute 
transcriptions  five  times  weekly  on 
WNEW,  New  York.  If  test  is  successful, 
more  stations  will  be  added,  WOR,  New- 
ark, probably  the  first.  Associated  Music 
Publishers  cut  the  discs. 

DOUGHNUT  Corp.  of  America,  New  York, 
to  Grey  Adv.  Agency,  New  York.  Spot 
radio,  quarter  and  half-hour  programs  are 
being  considered  to  start  about  Oct  1 
through  local  bakers. 

.JACOB  FORST  PACKING  Co..  Kingston, 
N.  Y.  (meat  products),  to  Frank  Best 
&  Co.,  New  York.  Spot  radio  planned  for 
late  fall. 

PEPSI-COLA  Co.,  Long  Island  City,  N.  Y.. 
to  Newell-Emmett,  New  York.  No  plans 
made  as  yet. 

DANEBEER  Corp.,  New  York,  distributor 
for  T  u  b  o  r  g  Breweries,  Copenhagen,  to 
Grant  &  Wadsworth  &  Casmir,  New  York. 
Radio  is  under  consideration. 

ADAM  HAT  (Canada)  Ltd.,  Toronto,  to 
McLaren  Adv.  Co.,  Toronto.  Plans  local 
Canadian  sportscasts  in  addition  to  NBC 
Canadian  outlets,  CBL,  Toronto :  CFCF, 
Montreal,  for  American  sportcasts. 

MENTHOLATUM  Co.,  Wilmington.  Del., 
to  Dillard  Jacobs  Agency,  Atlanta,  for  en- 
tire account. 

RITE-RITE  MFG.  Co.,  to  Sorenson  &  Co., 
Chicago. 

A.  COLLINS  STEWART  Co.,  Boston 
(Claranol  skin  treatment)  to  Harry  M. 
Frost  Adv.  Agency,  Boston.  Radio  is 
planned. 

MICHIGAN    STATE    Apple  Commission, 
Bangor,  Mich.,  to  Brooke,  Smith  &  French, 
Detroit.   Radio  is  planned. 
ORANGE  CRUSH  Co.,  Chicago,  to  Sher- 
man K.  Ellis  &  Co.,  Chicago. 

JACOB  FORST  PACKING  Co.,  Kings- 
ton. N.  Y.,  to  Frank  Best  &  Co.,  New 
York.   No  radio  planned. 

DURKEE  FAMOUS  FOODS,  San  Fran- 
cisco to  Emil  Reinhardt  Adv.  Agency, 
Oakland,    for   Northern  California. 

NELSON  PACKING  Co.,  San  Francisco 
(Dinette  shoestring  potatoes)  to  Emil 
Brisacher  &  Staff,   San  Francisco. 

SUCHOLIN  Inc.,  Perth  Amboy,  N.  J. 
(cream  deodorant),  to  Lewis  &  Tokar, 
Newark.  Radio  planned  after  preliminary 
test  campaign  in  newspapers. 

HONOR  BRAND  Frosted  Foods  Corp.,  In- 
dianapolis, to  Calkins  &  Holden,  N  .Y.  Re- 
organization planned  since  acquisition  of 
Honor  Brand  by  Stokely  Bros.  &  Co.,  but 
at  present  operating  with  small  advertising 
budget  including  no  radio. 

CENTRAL  LABORATORIES,  Stamford. 
Conn,  (proprietaries),  to  Eastern  Adv. 
Agency,  N.  Y.  No  radio  plans  at  present. 

BISCEGLIA  BROS.  WINE  Corp.,  New 
York,  to  J.  M.  Korn  &  Co.,  N.  Y.  Local 
radio  planned. 

BURRY  BISCUIT  Corp.,  Elizabeth.  N.  J., 
to  Cowan  &  Dengler,  N.'  Y.  Local  radio 
planned. 

RUMFORD  CHEMICAL  WORKS.  Rum- 
ford.  R.  I.,  to  H.  B.  Humphrey  Co.,  Bos- 
ton. 

ALKA  BROMO  Corp.,  Los  Angeles  (Alka 
Bromo),  to  Milton  Weinberg  Adv.  Co.,  Los 
Angeles.    Radio   campaign   being  planned. 

SENTINEL  CHEMICAL  Co.,  Hollywood 
(insecticides).  Southern  Cal.  division,  to 
Hillman-Shane  Adv.  Agency,  Los  Angeles. 

ORANGE  CRUSH  Co..  Chicago,  to  Sher- 
man K.   Ellis  &  Co..  that  city.  No  radio 

plans  for  the  present. 


LOUIS  H.  FROHMAN.  former  ex- 
ecutive vice-president  of  Wales  Adv. 
Co.,  New  York,  has  joined  H.  B.  Le- 
Quatte.  New  York. 

GEORGE  DURHAM,  formerly  time 
buyer  of  Morse  International.  New 
York,  has  joined  the  radio  department 
of  H.  W.  Kastor  &  Sons.  Chicago. 

ROBERT  JENNINGS,  radio  direc- 
tor of  H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago,  and  Betty  Winkler,  Chicago 
radio  actress  who  recently  appeared 
on  Knickerbocker  Playhouse  series, 
were  married  Aug.  23.  They  spent 
their  honevmoon  in  Bermuda. 
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SMILES  dominated  this  gi'oup  when  Sam  Hayes,  veteran  West  Coast 
newscaster  was  complimented  on  the  start  of  his  five-weekly  quarter- 
hour  commentary  series  on  6  NBC-Pacific  Red  Stations,  Aug.  14,  under 
sponsorship  of  Sperry  Flour  Co.  John  Swallow,  NBC  western  division 
program  director,  Hollywood,  receives  the  phone  call  from  the  Sperry 
office  in  San  Francisco.  Contract  is  for  52  weeks  and  this  group,  closely 
associated  with  the  series,  includes  (1  to  r),  Memory  Roberts,  commercial 
copy  %vi'iter  of  Westco  Adv.  Agency,  San  Francisco,  servicing  the  ac- 
count; Sam  Hayes,  newscaster;  John  Swallow,  and  Gene  Grant,  NBC 
San  Francisco  account  executive,  all  of  whom  seem  well  pleased. 


1  HEADLET-REED  Co.,  newly-organ- 
ized representative  firm,  has  opened  its 
Chicago   office   at   180   X.  Michigan 

:  Ave. ;  phone,  Franklin  4686.  Dwight 
Reed  is  in  charge  of  the  Chicago  of- 

I  flee  [Broadcasting,  Aug.  15]. 

I  INTERNATIONAL  RADIO  SALES 
announces  the  exclusive  national  rep- 
resentation of  WING,   Davton,   O. ; 

j  WSUN,  St.  Petersburg.  Fla. ;  WKBB, 

i  Dubuque,  la. 

BURN-SMITH  Co.,  national  repre- 
sentative firm,  announces  its  appoint- 
ment as  national  representative  of 
WFDF,  Flint,  Mich. 

WHDH,  Boston,  has  appointed  Joseph 
Hershey  McGillvra  as  its  national  rep- 
resentative. 

I  JOHN  H.  PERRY  ASSOCIATES, 
New  York,  has  been  appointed  na- 
tional representative  of  the  new 
KFDA,  Amarillo.  Tex.,  partly  owned 
by  J.  Lindsay  and  Gilmore  Nunn.  The 
firm  already  represents  the  Nunn- 
owned    stations,    WLAP,  Lexington, 

;  Ky..  and  WCMI,  Ashland.  Ky. 

FOR  JOE  &  Co.,  New  York,  recently 
was  named  national  representative  bv 
WLBC,   Muncie.   Ind..   and  WCOU, 
:   Lewiston,  Me.  The  firm  also  repre- 
I  sents    WCBD,    WGES   and  AVSBC, 
:  Chicago ;    KFRO.    Longview.    Tex. ; 
KPAB,    Laredo,    Tex.    and  WEMP. 
Milwaukee. 

WHN,  New  York,  has  opened  a  Chi- 
cago office  under  the  direction  of  Hal 
Makelim,  formerly  with  WIRE.  In- 
dianapolis ;  KITE.  Kansas  City ; 
WIND,  Gary,  Ind.  The  new  office  is 
located  at  360  N.  Michigan  Ave. ; 
!  phone,  Randolph  52.j4. 


OKLAHOMA  NETWORK  has  ap- 
pointed Burn-Smith  Co.  its  national 
representative,  effective  immediately, 
and  also  has  reduced  its  rates  to  $310 
per  evening  hour  and  $162.50  per  day- 
time hour.  Stations  in  the  netwoi-k 
are  KTOK,  Oklahoma  Citv ;  KOME, 
Tulsa:  KBIX.  Muskogee;  KCRC. 
Enid  ;  KGFF,  Shawnee ;  KADA,  Ada. 

RADIO  ADVERTISING  Corp..  na- 
tional representat%-es,  announces  the 
exclusive  representation  of  WKBN, 
Youngstown.  O. 

KARM.  Fresno.  Cal.,  has  appointed 
Weed  &  Co.  as  national  representa- 
tives, effective  immediately. 

WILLIAM  B.  FABER,  formerly  of 
P rill f CIS  Ink,  has  joined  the  New  York 
office  of  Headley-Reed  Co.,  recently- 
formed  station  representative  firm, 
and  John  H.  Wrath  has  joined  the 
Chicago  office. 

MRS.  AILEEN  KNOLL  has  joined 
the  secretarial  .staff  of  the  Howard 
H.  Wilson  Co.,  Chicago. 


General  Mills  Research 

DONALD  D.  DAVIS,  president  of 
General  Mills,  has  created  a  market 
analysis  department  to  study  prob- 
li-ins  related  to  buying  habits,  distri- 
bution peculiarities,  merchandising 
and  advertising  coverage.  The  new  de- 
partment will  be  under  the  manage- 
ment of  A.  W.  Wilbor,  for  several 
years  in  the  advertising  department 
of  General  Mills,  in  charge  of  re- 
search. 


AAAA  Regionals 

PACIFIC  COUNCIL  of  the  Ameri- 
can Association  of  Advertising 
Agencies  will  hold  its  1939  conven- 
tion Oct.  26-27  at  the  Hotel  Del 
Monte,  Del  Monte,  Cal.,  under  the 
chairmanship  of  August  J.  Bruhn 
of  McCann-Erickson,  Los  Angeles, 
chairman  of  the  Pacific  Council. 
Other  officers  and  governors  of  the 
Council  assisting  Mr.  Bruhn  in- 
clude: W.  H.  Horsley,  Pacific  Na- 
tional Adv.  Agency;  Dan  B.  Miner, 
Dan  B.  Miner  Co.;  David  M.  Bots- 
ford,  Botsford,  Constantine  &  Gard- 
ner; Fred  T.  Weeks,  Brewer- 
Weeks  Co.;  Terrell  T.  McCarty, 
The  McCarty  Co.;  Don  Belding, 
Lord  &  Thomas;  Fred  W.  Meyer, 
Dan  B.  Miner  Co.;  Philip  J.  Meany, 
Philip  J.  Meany  Co.,  and  H.  A. 
Stebbins,  Erwin,  Wasey  &  Co.  of 
the  Pacific  Coast.  Two  other  re- 
gional mid-year  meetings  of  the 
AAAA,  one  for  agencies  in  the  Cen- 
tral States  in  Chicago,  the  other 
for  the  Eastern  Seaboard  in  New 
York,  will  be  held  at  approximately 
the  same  time,  details  to  be  an- 
nounced soon. 


New  Advertising  Checking  Firm 

SURETY  ADV.  BUREAU  has  been 
formed  with  offices  at  280  Madison 
Ave.,  New  York,  as  a  service  for 
checking  advertising  claims,  copy  and 
label  declarations  of  manufacturers, 
particularly  those  affected  by  recent 
Federal  Trade  Commission  legislation. 
Milton  M.  Rockmore,  formerly  of  Fari- 
child  Publications  and  Lester  Harri- 
son Associates,  is  managing  director 
in  charge  of  advertising  and  sales  pro- 
motion, while  other  members  of  the 
staff  include  A.  D.  Gellis,  chemist ; 
Harry  Levine,  former  president  of  the 
American  Association  of  Textile  Tech- 
nologists ;  Clarence  Hornung.  author- 
ity on  design,  packaging  and  trade- 
marks ;  Fredei-ick  Korff  of  the  Ameri- 
can Society  of  Mechanical  Engineers, 
and  Francis  Finkelhor,  legal  con- 
sultant. 


Radio  Coverage  Letters 

RADIO  Coverage  Reports,  7  W.  ■14th 
St.,  New  York  City,  reports  an  in- 
crease in  orders  for  Radio  Coverage 
Letters  which  it  prepares  for  stations 
desiring  a  uniform  and  comprehensive 
statement  of  the  value  of  their  cover- 
age to  advertisers.  Among  the  stations 
which  have  recently  placed  orders  for 
Radio  Coverage  Letters,  according  to 
Edgar  Felix,  director,  are  WCBA- 
WSAN,  Allentown,  Pa.;  WOKO  and 
WABY,  Albany;  WSYR,  Syracuse; 
WDBJ,  Roanoke;  WCAX,  Burling- 
ton, Vt. 


INDEX  SERVICE,  280  Madison 
Ave.,  New  York  City,  has  been  or- 
ganized to  supply  research  personnel 
for  all  kinds  of  surveys,  including 
radio  and  consumer  checkups. 


IVAat  Station  

Offers  ALL  of  the  Ten  Basic  Types 
of  Radio  Merchandising  recommend- 
ed in  the  recently  released  CBS 
study  of  individual  station  merchan- 
dising cooperation  ? 


1010  KC 
CBS 

5000  W  Day      1000  W  Night 
KNOXVILLE,  TENNESSEE 
Scripps-Howard  Radio,  Inc. 

Representative 

THE   BRANHAM  CO. 


We  supply: 

Script 
AFRA  Cast 
As  many  pressings  as 
needed 
(Recorded  at  WOR) 


RECORDED 
SPOT  Announ(ement$l 

LOCAL  AdverHsers 

\lfidkt?Mck/(dh\ 

HKO  BIdg.  Radio  City 
Circle  5-5780 


m 


MONTREAL 


TANADAS 
RICHEST 
MARKET 


Montreal,  the  Fifth  largest 
city  in  North  America,  votes 
CFCF  the  most  listened-to 
radio  station  in  this  rich 
market.  CFCF's  renewals  of 
National  and  Local  accounts 
are  the  testimonials  that 
really  count. 

Cf  Cf  Can  Build  Sales 
For  You 

CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 

CANADIAN 
MARCONI 
COMPANY 


Representatives : 

CANADA 
All  Canada  Radio  Facilities 
U.  S.  A. 
Weed  Sc  Company 

NBC  Affiliate 


CP  CP 

tiominiik<i  a 

BILINGUAL 
AUDIENCE 

1,000,000 


BROADCASTING  •  Broadcast  Advertising 


September  J,  1939  •  Page  65 


JACK  WILLIAMS,  program  director 
of  KOY,  Phoenix,  recently  interviewed 
Jesse  L.  Lasky,  master-of-ceremonies 
of  the  Gateway  to  Hollywood  show. 
The  plane  on  which  Lasky  was  flying 
stopped  for  servicing  and  Williams 
conducted  the  interview  and  arranged 
a  presentation  of  the  key  to  the  city 
by  Mayor  Walter  J.  Thalheimer.  The 
interview  was  recorded  and  later  used 
in  place  of  the  regular  Theater  Time 
program  sponsored  by  Publix-Rickard- 
Nase  theaters. 

STUDIOS  were  established  at  the 
Iowa  State  Fair  by  KSO-KRNT,  Des 
Aloines.  Hillbilly  news  and  sport  pro- 
grams, along  with  special  events,  were 
broadcast. 

KVOE,  Santa  Ana,  Cal.,  was  awarded 
two  citizenship  medals  by  the  Veterans 
of  Foreign  Wars  in  mid-August.  Med- 
als were  presented  to  Ernest  L.  Spen- 
cer, manager  of  KVOE,  and  Wallace 
S.  Wiggins,  secretary  and  program  di- 
rector, for  the  station's  cooperation. 
During  the  ceremonies,  the  VFW  obli- 
gation service  was  held,  one  of  the 
rare  occasions  when  this  service  has 
been  conducted  publicly.  The  occasion 
marked  the  third  time  KVOE  has  been 
thus  honored. 


Musical  Pipe 

FOUR  electricians  recently 
were  charting  a  long-buried 
gas  pipe  line  on  Seattle's 
University  of  Washington 
campus.  They  hooked  one  of 
their  gadgets  — ■  a  detectome- 
ter  —  to  one  end  of  the  pipe, 
and  an  operator  donned  ear- 
phones and  listened  for  the 
buzz  indicating  the  pipe  was 
directly  underneath.  The  op- 
erator suddenly  straightened 
and  shouted,  "Hey,  the  pipe's 
going  musical!"  The  other 
three  listened — and  definitely, 
the  pipe  was  full  of  swing 
music.  Then  the  gas-pipe  an- 
nounced, "This  is  KJR,  Se- 
attle." 


HARTFORD«CONN.< 

Excellent  Time 
Now  Available 
6:15  to  6:30  P.M. 
Monday  thru  Saturday 
between  Sportscast  and 
Edwin  C.  Hill. 

Write  or  wire  for 

further  details. 
The  Population  of 
WDRC's  Primary  Area 
is  1,51,8,109. 


BASIC  STATION  OF 
COLUMBIA  BROADCASTWG  SYSTEM 
National  Representatives 
PAUL  H.  RAYMER  COMPANV 


ALL  MONTANA  stations  were 
hooked  up  for  the  appreciation  din- 
ner tendered  Aug.  22  to  Senator  Bur- 
ton K.  Wheeler,  chairman  of  the  Sen- 
ate Interstate  Commerce  Committee  in 
charge  of  radio.  The  dinner  was  held 
in  Helena  and  the  broadcast  lasted  an 
hour. 

WWL,  New  Orleans,  sponsored  a 
flight  to  Chicago  and  return  on  Chi- 
cago &  Southern  Air  Lines  for  the 
winner  of  the  title  "Miss  New  Orleans 
of  1939".  With  Henry  Dupree  of 
WWL,  the  winner  was  to  participate 
in  broadcasts  on  WBBM,  Chicago ; 
KMOX,  St.  Louis  ;  WREC,  Memphis  ; 
WJBX,  Jackson,  Miss. 

EVERY  time  the  call  letters  are  an- 
nounced, KYW,  Philadelphia,  gives 
the  time.  The  signals  are  not  offered 
for  sale,  though  sponsored  signals  in 
specified  periods  will  continue.  The 
station  opens  at  6 :30  a.  m.  now,  a 
half-hour  earlier,  with  a  rural  pro- 
gram taking  the  time. 

DURING  fair  week,  WCBS,  Spring- 
field, 111.,  handled  75  remote  pickups. 
Main  sponsors  were  International 
Harvester  Co.  and  Beckmann  & 
Gerety  midway.  A  shortwave  radio 
installed  in  the  cockpit  of  their  record- 
breaking  plane  permitted  the  Moody 
Brothers  to  give  hourly  reports  to 
WCBS  listeners  during  their  343-hour 
flight. 

THE  first  meeting  of  the  Old-Timers 
Baseball  Club  of  WCAU.  Philadel- 
phia, was  held  Aug.  22  at  Shibe  Park. 
Members,  ranging  from  80  to  92  years, 
were  guests  at  the  Phillies-Reds  game 
and  were  provided  with  transporta- 
tion. 


FUGITIVE  from  barber  shops  were  technicians  at  KNX,  Hollywood, 
who  grew  spinach  for  the  annual  Pioneer  Day  celebration  of  nearby 
Redondo  Beach  to  aid  in  creating  authentic  Gold  Rush  background. 
Disporters  of  whiskers  are  (1  to  r)  Les  Bowman,  CBS  Pacific  chief  engi- 
neer; Lloye  Roe,  Lawrence  Weston,  Ben  Harter,  John  Reinwald. 


WQAM,  Miami,  Fla.,  claims  a  scoop 
on  the  discovery  of  two  missing  girls, 
one  of  whom  was  killed  by  an  abduc- 
tor in  August.  WQAM  also  claims  it 
was  first  to  broadcast  a  description  of 
the  missing  persons  and  abductor, 
along  with  an  appeal  to  the  children 
and  abductor  by  the  two  mothers.  An 
exclusive  interview  with  the  surviving 
girl  and  the  inquest  were  included  in 
WQAM's  coverage. 

KGNO,  Dodge  City,  Kan.,  is  operat- 
ing from  a  new  home  in  the  Globe 
Bldg.,  where  modern  studio  and  con- 
trol facilities  have  been  installed.  The 
main  studio  is  20x30  feet,  with  slop- 
ing walls  and  ceiling.  The  control  room 
is  the  same  size,  and  includes  raised 
turntables  operated  from  a  standing 
position. 

WICC,  Bridgeport,  paid  tribute  in 
mid-August  to  the  80th  anniversary  of 
the  Bridgeport  City  Savings  Bank. 
The  bank  president  spoke,  several  de- 
positors were  interviewed,  and  a  drama 
was  produced. 

DAILY  broadcasts  from  the  training 
camp  of  the  Pittsburgh  Pirates  foot- 
ball team  were  broadcast  over  WOMT, 
Manitowoc,  Wise,  by  Fred  Hessler, 
tinder  sponsorship  of  the  Two  Rivers 
Community  Club.  Arrangements  were 
made  by  Walter  Lahey,  of  the  WOMT 
sales  stalf. 


Requests  Average  Over  300  PER  WEEK 

MUSICAL 


torn 


WFBL 


CLOCK 


Cash  in  on  this  Low-Cost,  Live-Talent  Show 


This  program,  which  has  built-up  an 
exceptionally  enthusiastic  listener-interest, 
is  well-established! 

Cash  in  on  the  WFBL  "Musical  Clock" 
program  —  and  crash  into  Syracuse's 
CENTRAL  NEW  YORK  MARKET! 
We'll  be  glad  to  tell  you  about  the  few 
choice  spots  on  this  program  that  are 
available  at  present. 


It's  sure  to  bring  you  immediate  re- 
turns (as  present  sponsors  will  readily 
testify) — because  it's  a  fast-moving  show 
on  the  air  from  7  to  9  A.M.  daily  which 
provides   sparkling  entertainment. 

Get  full  details,  rate,  time  open, 
TODAY!  Write  — or  wire  — WFBL  at 
Syracuse — or  get  in  touch  with  our  na- 
tional representatives  —  Free  &  Peters, 
Inc.,  at  once! 


KTSM,  El  Paso,  on  Aug.  20-21  ob- 
served its  tenth  anniversary  and  in- 
vited listeners  to  visit  the  studios  and 
join  in  festivities.  Various  phases  of 
the  broadcast  business  were  demon- 
strated. Theme  was  "You've  heard  us 
for  ten  years,  now  come  up  and  see 
ns." 

WWL,  New  Orleans,  has  created  a 
department  of  talks,  headed  by  An- 
nouncer Don  Lewis.  A  program  series 
by  the  new  department  provides  twice- 
weekly  insights  into  business  and  in- 
dustrial institutions.  A  Summer  The- 
atre of  the  Air  series  is  heard  weekly, 
with  adaptations  of  famous  plays. 

WHILE  flames  licked  at  the  ties  of  a 
logging  road,  Ted  Cooke,  of  the  pro- 
duction department  of  KOIN,  Port- 
land, Ore.,  drove  into  a  forest  fire  zone 
to  cover  the  blaze.  He  was  accom- 
panied by  Announcer  Duncan  Mac- 
leod. 

SAN  FRANCISCO  civic  leaders  and 
jurists  appear  as  guest  speakers  on 
the  recently  launched  KYA  program, 
California  Safety  Council.  They  dis- 
cuss highway  safety  for  both  motor- 
ists and  pedestrians. 
KOY.  Phoenix,  will  recreate  aU 
games  played  by  the  State  champion 
Phoenix  Softball  team  at  the  national 
tournament  in  Chicago. 

CBS,  Hollywood,  has  now  under  con- 
struction a  new  portrait  gallery  to 
house  the  network's  photographic  de- 
partment. The  unit  will  be  built  in 
the  penthouse  on  top  of  the  CBS  stu- 
dios and  wiU  replace  the  one  formerly 
in  use  at  the  Music  Box  Theater.  Con- 
struction is  expected  to  be  finished 
Oct.  1. 

SOME  10,000  attended  the  annual 
KLZ  picnic,  held  in  mid-August.  Only 
publicity  given  the  affair  was  on  the 
station.  A  special  show  and  other 
events  featured  the  day. 

WHBL,  Sheboygan,  Wis.,  will  main- 
tain a  booth  and  air  a  series  of  re- 
motes from  the  Sheboygan  County 
Fair,  Sept.  1-4.  The  fair  bought  59 
spot  announcements  prior  to  the  open- 
ing and  a  full  hour  of  locally  spon- 
sored broadcasts  will  originate  from 
the  fair  grounds  daily,  according  to 
Ed  Cunniff,  WHBL  manager. 

KFXM,  San  Bernardino,  Cal.,  is  cred- 
ited by  forest  rangers  with  having 
been  instrumental  in  preventing  ma- 
jor fires  this  season  in  the  San  Ber- 
nardino range,  despite  greater  fire 
hazards.  Frequent  repetition  of  the 
slogan  "Help  Prevent  Forest  Fires" 
is  heard  on  KFXM  through  the  sea- 
son. 

A  LIBRARY  of  bulletins  on  farm  sub- 
jects has  been  established  by  WNAX, 
Yankton,  S.  D.,  with  Charles  Worces- 
ter, farm  service  director,  cooperating 
with  farm  bureaus  in  the  project.  Re- 
quests for  bulletins  are  made  to 
WNAX. 
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MBS  and  NBC  on  Sept.  4  will  broad- 
cast the  Thompson  Trophy  Air  Race 
at  the  Cleveland  Municipal  Airport 
and  the  Gold  Cup  Regatta  on  the 
Detroit  River.  Tom  Manning,  of 
WTAM.  Cleveland,  will  cover  the  air 
race  for  NBC,  and  an  announcer  from 
WW.J.  Detroit,  will  give  the  results 
of  the  motorboat  races.  MBS  will 
broadcast  two  preview  programs  Sept. 
2  and  3  from  the  air  races,  with  Fred 
Joyner  and  Guy  Wallace  describing 
I  the  events,  while  Joe  Gentile  and  Gor- 
!  don  Castle  will  broadcast  MBS  pro- 
I  grams  from  the  boat  races. 

A  TROPHY  24  inches  high  will  be 
given  by  WHO,  Des  Moines,  to  the 
I  major  league  baseball  player  voted 
!  the  most  popular  among  radio  fol- 
lowers of  Bill  Brown,  WHO  sports 
editor.  Listeners  must  send  a  Wheat- 
ies  box  top  with  name  of  choice.  The 
player  also  will  receive  a  scroll  con- 
taining names  of  listener-voters. 

WLEU,  Erie,  Pa.,  recently  held  its  an- 
nual picnic  for  orphans  of  the  Erie 
community  at  Water  Works  Park,  lo- 
cated on  a  peninsula  in  Lake  Erie, 
furnishing  water  transportation  across 
the  bay  from  the  mainland  to  the 
Park,  along  with  refreshments  and  en- 
tertainment, and  arranging  for  jjartici- 
pation  by  the  local  firemen,  policemen, 
Coast  Guard  and  Red  Cross. 

DESIGN  marked  by  simplicity  will 
dominate  the  new  front  of  the  stu- 
dios of  WIS,  Columbia,  S.  C.  The 
■"iO-foot  facing  will  have  the  glass 
bricks  flooded  from  behind  with  green 
lighting,  and  the  letters  will  be  in 
neon  tubing  20  feet  high,  matching 
the  roof  letters  which  can  be  seen  for 
miles.  The  sales  office,  program  de- 
partment and  personnel  are  being  in- 
ceased. 

SPECIAL-EVENTS  men  of  KFRC, 
San  Francisco,  interviewed  the  first 
train-load  of  survivors  of  the  ill-fated 
streamliner  dtp  of  San  Francisco  on 
their  arrival  at  the  Oakland  Ter- 
minal. News  Editor  Al  Hunter  and 
Announcer  Mark  Goodson  handled 
the  assignment,  which  included  the 
taking  of  recorded  stories  from  more 
than  a  dozen  passengers.  Twice  dur- 
ing the  day  the  accounts  were  rebroad- 
cast  over  Don  Lee  Network. 

WQXR,  New  York,  is  starting  a  new 
,  musical  series  featuring  Grace  Castag- 
i  netta,  well-known  concert  pianist,  and 
il  Hendrik  Willem  van  Loon,  historian 
I  and  author,  who  will  furnisli  commen- 
taries on  the  music  played  by  Miss 
Castagnetta. .  Music  for  the  half-hour 
series  will  include  standard  classical 
compositions  as  w-ell  as  examples  of 
the    folk    songs   included    in  several 
books  written  jointly  by  Miss  Castag- 
netta and  Mr.  van  Loon. 

CKCL,  Toronto,  is  providing  Trans- 
radio  news  bulletins  written  in  chalk 
on  big  bulletin  boards  at  the  exhibit 
of  the  Canadian  Lastex  Ltd.,  Mon- 
treal, at  the  Canadian  National  Exhi- 
bition at  Toronto,  Aug.  2r>-Sept.  9. 


RELIGION  and  radio  join  hands  to 
carry  a  message  to  inmates  of  the 
Tennessee  State  Prison,  the  services 
being  broadcast  from  the  Knox  Coun- 
ty jail  by  WNOX,  Knoxville.  each 
Sunday  morning.  Other  prisons  are 
picking  up  the  program. 

MBS  from  Aug.  17  to  28  broadcast 
portions  of  the  annual  Bayreuth  and 
Salzburg  Music  Festivals  via  short- 
wave from  Germany. 

SONGS  by  popular  composers  of  the 
United  States  are  featured  on  the  new 
six-week  CBS-Canadian  Broadcasting 
Corp.  exchange  series,  Make  Mine 
Music,  which  started  Aug.  25  and  is 
heard  Fridays,  9-9:30  p.  m.  (EDST) 
on  CBS  in  this  country.  Percy  Pas- 
ternak, a  CBC  music  director,  con- 
ducts the  orchestra. 

WHKC,  Columbus,  dressed  its  fair- 
ground studio  staff  in  plaid  shirts  and 
pith  helmets  during  the  Ohio  State 
Fair.  The  staff  was  headed  by  Pro- 
duction Manager  Bob  French. 

WMAQ,  Chicago,  is  retaining  its 
5:30-6  a.  m.  period  (CST)  recently 
vacated  by  Oliver  Farm  Equipment 
Co.  which  used  the  period  during  the 
last  six  months  for  a  seasonal  sales 
campaign.  Listener  interest  in  the 
early  period  was  evidenced  by  num- 
erous letters  and  the  new  sustaining 
program  will  feature  farm  news,  live- 
stocks receipts  and  weather  condi- 
tions. 

WLS,  Chicago,  on  Sept.  2  airs  its 
Barn  Dance  from  the  Indiana  State 
Fair  and  features  Governor  C.  M. 
Townsend  who  will  present  his  trophy 
to  the  State's  winner  in  the  Tri-state 
tall  corn  contest.  In  addition  to  the 
governors'  trophies.  WLS  is  awarding 
12  cash  prizes  in  AVisconsin,  Illinois 
and  Indiana. 

WNEW,  New  York,  has  placed  all 
members  of  its  13-piece  house  band  on 
eight  weeks  notice  and  is  organizing 
smaller  musical  units  which  can  be 
sold  more  easily  to  sponsors  than  the 
former  large  unit.  Already  set  up  is  a 
swing  quintet,  under  the  direction  of 
Merle  Pitt,  musical  director  of  the 
station,  and  other  units  are  being 
planned. 

KTKC,  Visalia,  Cal.,  celebrated  acqui- 
sition of  a  power  boost  and  fulltime 
operation  by  presenting  a  12-hour  pro- 
gram jamboree  Aug.  25,  featuring 
guests  from  other  Don  Lee  stations. 

PLANS  for  immediate  work  on  new 
acoustical  treatment  for  studios  of 
KDKA,  Pittsburgh,  have  been  an- 
nounced by  Manager  Sherman  Greg- 
ory. Studio'' A  will  have  a  lai-ger  organ 
chamber,  new  shutters  and  new  air- 
conditioning  outlets.  Perforated  panels 
and  rock  wool  will  give  sound  absorp- 
tion, with  .Joseph  Arnone,  NBC  engi- 
neer, in  charge  of  the  work.  The  stu- 
dio will  be  redecorated  in  brown  and 
tan  pastels.  The  B  studio  will  be  deco- 
rated in  green  shades. 


"You  say  this  product  is  being  advertised  over  CKAC  now? 
You'd  better  double  my  order!" 

CKAC,  Montreal  "Canada's  Busiest  Station"— affiliated  with  CBS 


Dept.  Store  Radio 

(Continued  from  page  iO) 
this  audience  and  tell  'em  the  base- 
ball scores  and  comment  on  the 
fight  and  give  the  time  and  tell 
them  not  to  be  afraid  of  all  the 
women  in  department  stores  and 
then  concentrate  on  our  lov^r-priced 
overalls  and  shoes  and  shirts.  We'll 
have  money  left  from  our  $300  to 
help  balance  our  women's  progi'am. 

We  might  want  to  sell  oriental 
rugs  .  .  .  and  fine  china  .  .  .  and 
expensive  radios  .  .  .  and  imported 
apparel  ...  so  we  do  things  up 
right  with  an  evening  concert  (it 
could  still  be  recorded)  on  the  best 
station  in  town  with  a  very  aristo- 
cratic announcer  (preferably  with 
an  accent)  talking  about  quality 
and  prestige  and  service  and  satis- 
faction. 

The  department  store  should  es- 
tablish it's  own  radio  production 
department.  The  production  allow- 
ances from  five  or  six  pi'ograms 
will  total  an  amount  sufficient 
to  maintain  a  small  staff  to  prop- 
erly develop  and  present  your  ra- 
dio advertising.  Programs  built  for 
the  department  store  will  sell  the 
store  in  general  as  well  as  the  spe- 
cific merchandise  they  are  concen- 
trating on.  The  institutional  adver- 
tising, the  good- will,  is  thrown  in, 
with  the  stores  name  before  the 


public.  It  is  not  the  primary  pro- 
gram consideration  as  in  most  pro- 
grams that  department  stores  have 
sponsored  in  the  past. 

Successful  radio  programs  for 
denartment  stores  simply  require 
a  sensible  understanding  of  people, 
merchandise  and  showmanship. 
Blend  this  with  new  ideas,  hard 
work,  and  far  less  money  than  is 
spent  in  the  papers  and  you'll  sell 
more  by  way  of  radio. 


THE  new  WGKV,  Charleston,  W. 
Va.,  recently  signed  with  United  Press 
to  receive  full  news  service. 
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and  that's  the  TRUTH! 


Don't  let  the  Atlas  fool  you.  It  says  Peoria  has  well  over  ONE 
hundred  thousand  people — but  WMBD  concerns  itself  with  all 
the  families  within  60  miles  .  .  .  which  means  over  SIX  hundred 
thousand  people.  That's  Peoriarea — the  compact,  concentrated 
community  served  by  WMBD — the  rich,  responsive  market  you 
reach  at  low  cost  with  this  ONE  radio  station. 

A  50-50  balance  between  rural 
and  industrial  population  makes 
this  the  ideal  spot  to  test  any 
radio  program  reliably  and  at 
low  cost. 


NATIONAL  REPRESENTATIVES 
Free  and  Peters,  Inc. 
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AFOUR- WEEKLY  15-minute 
series  billing-  their  announc- 
ers has  been  launched  over 
KFI-KECA,  Los  Angeles. 
Monday,  the  program  World  Hunt- 
ers offering  a  $10  cash  prize  to  list- 
eners and  featuring  staff  announc- 
er Bill  Stulla  is  heard.  Tuesday  of- 
fers Lou  Withers  in  Riddles  iu 
Spo)-ts  featuring  Lou  Withers  and 
Jim  Gibson.  Wednesday's  show  is 
titled  Puf  That  in  Your  Pipe  & 
Smoke  It  and  is  announced  by  Herb 
Allen.  Thursday's  broadcast  fea- 
tures Beatrice  Benaderet  assisted 
by  staff  announcer  Wilson  Ed- 
wards and  is  titled  What  Do  You 
Know?  Programs  are  being  pre- 
sented for  the  audience  that  listens 
to  the  late  evening  hours  but  pre- 
fers educational  programs  to  dance 
music.  All  programs  aired  at  9:30 
p.m.  (PST). 

"Smile-A-While" 

COUNTIES  of  four  Midwestern 
states  are  saluted  during  the  early 
morning  Sinile-A-While  series  on 
WLS,  Chicago.  Field  men  of  the 
Prairie  Farmer  are  interviewed 
about  their  work  in  individual 
counties.  The  history,  industry  and 
people  of  each  county  are  described 
on  the  series.  Tourist  parks,  picnic 
grounds  and  road  conditions  of  the 
counties  are  also  described. 

Around  the  Fairs 

COUNTY  fairs  take  the  spotlight 
in  a  new  daily  series  on  WLS,  Chi- 
cago, titled  County  Fair  Reporter. 
Jack  Stillwill  produces  the  show 
and  Chuck  Stafford  does  the  re- 
porting. Blue  ribbon  winners  and 
news  along  the  Midway  are  fea- 
tured. 
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PROGRAMS 


Dobyns  in  Europe 
WITH  C.  Merwin  Dobyns,  owner 
and  general  manager  of  KGER, 
Long  Beach,  Cal.,  enjoying  an  ex- 
tended visit  to  the  principal  coun- 
tries of  Europe,  a  new  program 
featuring  news  coming  directly 
from  him  is  being  broadcast  over 
the  station.  Dobyns'  versions  of 
European  conditions,  war  threats, 
political  trends  and  foreign  radio 
and  television  news,  reach  the  sta- 
tion by  Transatlantic  airmail  in 
three  days  and  are  released  every 
Thursday  and  Saturday.  Programs 
are  prepared  for  broadcasting  by 
Lee  Wynne,  acting  Los  Angles, 
manager,  and  produced  by  Paul 
Masterson. 

Fun  for  the  Kiddies 

WLW,  Cincinnati,  is  broadcasting 
one  of  the  few  early-morning  pro- 
grams on  the  air,  titled  Happy  Hal. 
The  program  stars  Happy  Hal 
O'Halloran  and  features  riddles, 
songs  for  children  and  "tidy-up 
time"  during  which  O'Halloran 
marches  the  children  around  their 
rooms  to  pick  up  papers,  clothing 
and  toys.  A  helpful  slogan  for  the 
week  is  also  given.  With  O'Hallo- 
ran doing  all  the  talking  and  sing- 
ing, the  program  is  heard  Mondays 
through  Fridays,  7 :45-8  a.  m. 

Eased  by  Bottle 

KOY,  Phoenix,  has  solved  the  prob- 
lem of  putting  "Inquiring  Report- 
er" subjects  at  ease  in  a  novel 
fashion.  O.  S.  Stapley  Co.,  (hard- 
ware), sponsor  of  the  show,  allows 
announcers  to  carry  a  supply  of 
soft  drinks  on  the  broadcast.  Be- 
fore an  interview  is  started,  the 
announcer  hands  the  prospective 
subject  a  soft  drink  and  they  drink 
as  they  chat.  At  the  end  of  the  in- 
terview, the  subject  is  given  a 
package  of  six  bottles  of  soft  drink 
to  take  home. 

Neighbors  Cultivated 

NEIGHBORING  communities  are 
cultivated  by  WHMA,  Anniston, 
Ala.,  in  its  Salutes  to  the  Cities,  a 
weekly  quarter-hour  p  r  o  g  r  a  m. 
News  from  the  towns  is  excerpted 
from  weekly  newspapers  and  the 
salute  is  announced  as  being  made 
possible  by  the  newspaper.  The  sta- 
tion's radio  column  and  one  day's 
program  scheduled  are  published 
in  return. 


A  HOLY  TERROR  was  this  wire- 
haired  terrier,  Pop  Junior,  during 
temporaiy  confinement  in  a  Min- 
neapolis dog  hospital.  Recalling 
that  the  terrier's  owner.  Manager 
Edward  Hoffman  of  WMIN,  prob- 
ably had  plenty  of  radio  diversion 
for  his  pet,  the  hospital  manager 
deposited  a  portable  set  in  Pop 
Junior's  booth.  Sure  enough,  the 
dulcet  strains  from  WMIN  stopped 
his  barking.  Pop  Junior  was  pre- 
sented to  Manager  Hoffman  by 
Arthur  Scharfeld,  Washington  at- 
torney, who  is  a  terrier  fancier. 

Particular  Music 

WIBC,  Indianapolis,  has  started  a 
new  show  For  You  Only,  a  30-min- 
u  t  e  p  r  o  g  r  a  m  including  music 
played  especially  for  the  members 
of  different  professions  and  trades. 
Frank  Van  Auken,  continuity 
writer,  interviews  representative 
members  of  a  profession  each 
week,  discovering  the  type  music 
most  enjoyed  by  the  group.  With- 
out mentioning  names,  specific  peo- 
ple are  referred  to,  and  their  fa- 
vorite selections  played.  The 
weekly  strip  opened  with  a  show- 
dedicated  to  the  nurses  of  Indiana- 
polis and  vicinity. 

Quirks  of  the  Law 

EXPLAINING  peculiar  twists  in 
the  laws  of  various  communities  of 
the  United  States,  Malcolm  Easter- 
lin  (Lawyer  Q)  is  conducting  the 
new  weekly  half -hour.  There  Is  a 
Law  Against  It,  based  on  oddities 
in  the  law,  on  WHN,  New  York. 
Lawyer's  Q's  explanations  follow 
short  dramatizations  on  the  pro- 
gram, heard  Wednesdays,  9-9:30 
p.  m. 

Voice  of  the  Editor 

A  NEW  program  on  WNAX, 
Yankton,  S.  D.,  titled  Your  Home 
Town  Editor,  presents  editorials 
from  midwestern  newspapers.  Only 
editorials  covering  local  and  re- 
gional problems  are  used.  Credit 
lines,  of  course,  are  given. 


KFPY-Spokane 
KGIR-Butte 
KPFA-Helena 
KRSC-Seattle 
KXL-Portland 
Five  favorite  stations 
available  with  a  single 
contract. 


Sentenced  to  Tune 

TRAFFIC  violations  are 
dropping  off  i  u  F  r  em  o  n  t 
County,  Iowa,  as  a  i-esult  of 
Sunday  Drivers  series  on 
NBC-Red  network.  Every 
traffic  offender  gets  a  letter 
from  the  local  highway  com- 
mittee advising  him  to  tune 
in  the  program  and  a  check- 
up follows  on  Monday,  ac- 
cording to  Ralph  Lovelady, 
head  of  the  committee. 


Tune  Quiz 

ON  ITS  Marathon  Melodies,  Ohio 
Oil  Co.  has  started  a  tune  quiz, 
with  participants  involved  in  a 
mythical  city-to-city  race.  Contest- 
ants are  supplied  with  miniature 
autos  in  which  to  progress  from 
city  to  city,  depending  on  accuracy 
of  answers.  They  are  asked  to 
identify  a  musical  statement  com- 
prising two  songs  played  by  the 
orchestra.  Two  variants  are  used, 
one  called  Musical  Maids  in  which 
the  names  of  girls  prevail,  the 
other  Musical  Cities.  The  program 
is  heard  on  an  NBC-Blue  hookup. 
Cash  prizes  are  awarded. 

Brides  in  Miami 

BRIDES  are  featured  on  the  Mat- 
rimonial Market  Basket  sponsored 
on  WQAM,  Miami,  by  Table  Sup- 
ply Stores  of  Florida.  Leslie  Hai- 
ris,  conductor,  brings  three  recent 
brides  to  the  microphone  each  Sat- 
urday morning  at  a  Table  Supply 
Store.  They  are  asked  how  thev 
met  their  husbands,  were  they  able 
to  cook  before  the  proposal,  and 
similar  questions,  along  with  fa- 
vorite recipes.  Each  bride  gets  a 
$5  basket  of  groceries.  Names  are 
chosen  at  random  from  the  city 
marriage  register. 

News  at  Ease 
DISTINCTIVE  among  news  pro- 
grams is  the  way  Fred  Henry  and 
Clete  Roberts  handle  their  in- 
formal Let's  Sit  Down  and  Talk 
Over  the  News  on  KMTR,  Holly 
wood,  each  midnight.  Sponsor  is 
the  downtown  Newsreel  Theatre, 
which  offers  many  unusual  ex- 
ploitation tie-ins,  including  screen 
trailers  in  members  of  the  same 
theatre  chain.  Henry  and  Roberts 
broadcast  from  comfortable  chairs 
with  news  files  and  maps  at  their 
elbow  and  the  program  lasts  a 
half-hour. 

Charm  of  All  Sorts 

CHARM  SCHOOL,  a  new  sustain- 
ing program  over  the  Arizona  Net- 
work, originating  at  KOY  Phoenix, 
is  conducted  by  George  Costley, 
psychologist  and  doctor  of  philoso- 
phy. The  program,  a  service  fea- 
ture directed  at  the  feminine  lis- 
teners, offers  a  complete  course  in 
actual  and  practical  methods  of  de- 
veloping physical,  mental  and 
spiritual  charm.  In  addition  to  the 
daily  discussions,  listeners  are  of- 
fered free  personal  charm  tests. 

^  ^  -fi 

Amateurs  Sell  Real  Estate 

REAL  ESTATE  is  effectively  sold 
by  radio  in  Richmond,  Va.,  by 
Jones  &  Robins,  promoting  its 
Westham  development  on  WRTD. 
Titled  Youthtime,  the  broadcasts 
offer  weekly  prizes  to  amateur  per- 
formers, as  well  as  a  letter  writing 
contest.  Applicants  for  places  on 
the  program  register  at  the  WRTD 
studios. 


Page  68  •  September  J,  1939 


BROADCASTING  •  Broadcast  Advertising 


An  Aviation  Angle 

CALLED  The  Quiz  Lab  and  fea- 
turing "Mr.  Test  Pilot"  new  show 
on  KOWH,  Omaha,  is  a  half-hour 
question  and  answer  type  with  an 
aviation  motif  woven  into  the  copy. 
It  is  presented  Friday  evenings  at 
the  0  r  p  h  e  u  m  and  broadcast  by 
electrical  transcription  on  KOWH 
Sunday  afternoons.  "Mr.  Test  Pi- 
lot" reads  questions  from  the  stage 
and  sets  a  value  upon  them.  Co- 
pilot announcers  in  the  crowd  ^vith. 
portable  mikes  give  people  in  the 
audience  the  chance  to  answer  the 
questions.  Those  answering  cor- 
rectly get  the  amount  set  on  their 
question  in  silver  dollars.  Those  an- 
swering incorrectly  receive  t  w  o 
'  passes  to  the  Orpheum  and  a  quart 
of  Harding  ice  cream.  This  same 
I  award  is  made  for  all  questions 
1  sent  in  by  KOWH  listeners  and 
!  used  on  the  show.  Both  theatre  and 
radio  programs  are  sponsored  by 
Harding  Ice  Cream  Co.  Promo- 
tional campaign  built  around  the 
two  shows  includes  spot  radio, 
newspaper  display,  window  cards, 
theatre  screen  ads  and  lobby  dis- 
plays, and  news  publicity  releases. 

Building  Developments 

NEW  TYPE  of  real  estate  promo- 
tional campaign  is  being  sponsored 
on  KOY,  Phoenix,  by  a  local  firm. 
Daily  programs  are  remoted  from 
Womack  Heights,  currently  the 
biggest  building  development  in 
Arizona.  Quarter-hour  broadcasts 
feature  interviews  with  carpenters, 
workmen  and  others,  together  with 
descriptions  of  work  in  progress. 
Ground  breaking  ceremonies  for  the 
development  was  featured  on  the 
inaugural  program. 

Music  of  the  Future 

EXPLORING  music  patterns  of 
the  future,  Electronic  Orchestra 
returned  on  NBC-Red  as  a  Sunday 
afternoon  half-hour  Aug.  27,  3  to 
3:30  p.  m.  (EDST).  The  orchestra, 
a  12-piece  dance  band  developed  by 
Tom  Adrian  Cracraft  and  com- 
posed of  instruments  producing 
tones  through  electrical  amplifica- 
tion, has  drawn  much  attention 
since  its  NBC  debut  May  25.  Andre 

,    Monici  continues  to  conduct  dur- 

1   ing  the  new  series. 

Pollen  Count 

HAY-FEVER  may  be  a  curse  to 
millions,  but  it's  just  a  pro^'am 
idea  to  WHB,  Kansas  City,  which 
announces  each  noon  the  sneeze- 
inducing  properties  of  the  prevail- 
ing atmosphere. 


ONE  OF  FOUR  best  letters  ^^-i-it- 
ten  in  the  weekly  Letters  Home 
contest  of  Westinghouse  E.  &  M. 
Co.,  at  its  World's  Fair  exhibit, 
was  the  work  o  f  Lloyd  Dodds 
(left),  WCOL  announcer  and  in- 
structor at  Ohio  State  U.  The  let- 
ter won  Dodds  and  his  father,  Gil- 
bert F.  Dodds,  Associated  Press 
columnist,  cash  prizes.  Ray  Perkins 
(right),  presents  check  to  Dodds, 
during  program  on  NBC-Blue. 

Their  Own  Voices 

SWEETEST  word  of  all  is  your 
own,  WJBC,  Bloomington,  111.,  fig- 
ures and  it  carries  out  the  theory 
by  transcribing  interviews  in  the 
200-odd  Happy  Hour  grocery  stores 
in  Central  Illinois.  Each  person 
interviewed  gets  samples  of  prod- 
uct featured  in  the  week's  adver- 
tising. Young  folk  can  hear  them- 
selves talk  on  the  Parade  of  Youth 
program,  heard  daily  under  local 
Dr.  Pepper  sponsorship. 

Personalitv  for  Women 
HIGHLIGHTING  solutions  to  prob- 
lems facing  the  average  woman  in 
her  daily  tasks,  Mrs.  Allie  Lowe 
Miles  has  started  a  new  daily  half- 
hour  on  WMCA,  New  York,  built 
around  news  and  personalities  of 
special  interest  to  modern  women. 
Guest  speakers  are  presented  peri- 
odically, and  special  sessions  are 
devoted  to  personality  development, 
under  Mrs.  Miles  direction. 

Problems  of  Youth 

TRIALS  and  tribulations  of  young 
people  in  America  who  are  striving 
to  "get  ahead"  are  the  subject  of 
The  Trail  Blazers  of  19^0,  new 
quarter-hour  weekly  program  to 
start  Sept.  6  on  MBS.  Richard 
Dages  and  Lily  Sauberman  are 
featured  on  the  program,  which  is 
produced  in  conjunction  with  the 
American  Automobile  Assn.  and  its 
affiliated  clubs. 


l»    ■   „    audience  in 

^itU   .He   -^|^.el::r"S^„^-Snf^  ana 

be  honored  g„oper- 
farts  biased  on  lo  ^5 

Holmes  anu  , 
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Local  Civics 
INTEREST  in  civic  problems  in 
Tucson,  Ariz.,  is  aroused  by 
KVOA's  Know  Your  Government 
series,  consisting  of  informal  inter- 
views with  city  department  heads. 
Local  high  school  students  are  to 
be  guided  in  their  autumn  political 
campaign  to  elect  students  to  hon- 
orary offices  in  the  municipal  gov- 
ernment. 

Cast  of  Drama  Students 

AMATEUR  actors  from  the  local 
Junior  League  are  featured  on 
WBBM,  Chicago,  in  a  Saturday 
noontime  series  called  Signals  to 
Health.  The  actors  have  been 
studying  dramatics  under  WBBM 
producers  during  the  last  six 
months.  The  program  is  given  un- 
der auspices  of  local  and  State 
health  organizations. 

Sears"  Old-Timers 
DIGGING  into  its  files,  Sears  Roe- 
buck &  Co.  found  letters  from 
Texas  rural  residents  who  had  been 
customers  for  decades.  The  letters 
formed  the  basis  for  customer  inter- 
views on  the  Grandma  Travels  se- 
lies  heard  on  Texas  State  Network. 
Managers  of  TSN  stations  locate 
the  customers  in  rural  areas  and 
arrange  for  the  interviews. 

Places  You've  Missed 

VISITS  to  the  little-known  places 
of  interest  around  New  York  City 
are  the  feature  of  the  weekly  pro- 
gram What  You  Don't  See,  on 
WCNW,  Brooklyn,  during  which 
Clive  Davis,  conductor  of  the  pro- 
gram, tells  the  historical  back- 
ground of  the  various  locales  with 
a  realistic  use  of  sound  effects. 


Savants  from  San  Francisco 
WORLD  authorities  on  medicine, 
geology,  astronomy,  physics  and 
other  topics  are  presented  on  KGO, 
San  Francisco,  in  a  program  Meet 
the  Scientist,  originating  on  Treas- 
ure Island.  The  savants  take  part 
in  a  roundtable  covering  their  par- 
ticular fields,  with  two  laymen  ask- 
ing questions. 

Battle  of  the  Choirs 

A  CHOIR  contest  is  staged  on 
WOAI,  San  Antonio,  each  Sunday 
for  choirs  outside  of  San  Antonio. 
Liberty  Mills,  San  Antonio,  is 
sponsor.  Groups  are  limited  to  15 
voices  and  to  church  music.  Two 
choirs  are  heard  each  program  for 
24  weeks.  A  grand  prize  will  be 
awarded. 

Birth  of  a  Name 

HOW  some  of  the  oddest-named  lo- 
calities in  Kentucky  acquired  their 
nomenclature  is  explained  by 
WHAS,  Louisville,  in  its  Tales  o' 
Troublesome  from  the  Kentucky  U. 
studios. 

There's  a  yearly  spending  income  of 

$750,1 82,000 

reached  by  that  selling  station  in 
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REGINA.  SASK. 
MOOSE  JAW.  SASK. 
LETHBRIDGE.  ALTA. 
CALGARY,  ALTA. 
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TRAIL,  B.  C. 
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which  means  the  cream  of 
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UNIVERSITY  Broadcasting  Council, 
Chicago,  will  represent  Northwestern 
U.  and  De  Paul  U.  after  Oct.  1,  ac- 
cording to  reliable  sources.  Chicago  U. 
is  expected  to  withdraw  formally  soon 
from  active  participation  in  the 
Council.  The  Council  was  established 
in  1935  with  Allen  Miller,  prominent 
in  educational  radio  activities,  as  its 
director.  Most  widely  known  of  its 
shows  is  the  Bound  Table  which 
started  on  WMAQ,  Chicago,  in  1931, 
went  on  the  basic  NBC-Red  network 
in  1933,  and  was  expanded  coast-to- 
coast  in  1936.  The  Round  Table  pro- 
duction has  been  taken  over  by  Chi- 
cago U.  It  and  The  Human  Adven- 
ture, a  new  series  on  CBS,  are  under 
the  direction  of  William  Benton,  vice- 
president  of  Chicago  U.  and  formerly 
of  Benton  &  Bowles,  New  York 
agency.  Among  other  network  shows 
developed  and  aired  under  the  direc- 
tion of  Mr.  Miller  are  Men  of  Des- 
tiny, World  Neighbors,  Titans  of  Sci- 
ence, all  on  MBS  ;  Of  Men  &  Books, 
Bull  Session,  on  CBS  ;  Science  in  the 
Neivs,  Roving  Professor  on  NBC. 

PARKER  WHEATLEY,  formerly  of 
the  University  Broadcasting  Council, 
Chicago,  has  been  named  radio  direc- 
tor and  radio  instructor  of  North- 
western U. 

CONSERVATION  activitiy  in  the 
United  States  is  dramatized  in  What 
Price  America,  starting  Sept.  2  on 
CBS,  Saturdays,  1:30-2  p.  m.,  in  col- 
laboration with  the  U.  S.  Department 
of  Interior. 

STATE  SCHOOL  authorities  of 
Texas  have  officially  adopted  CBS' 
American  School  of  the  Air  for  class- 
room use,  according  to  Sterling  Fisher, 
CBS  director  of  education,  who  re- 
cently returned  from  a  nationwide 
tour. 


SECOND  YEAR  of  courses  in  radio 
broadcasting  at  College  of  the  City  ot 
New  York  will  start  Sept.  18,  under 
the  direction  Seymour  N.  Siegel,  pro- 
gram director  of  WNYC,  New  York's 
municipal  station.  Course  for  begin- 
ners will  stress  the  theories  of  radio 
broadcasting  with  practice  in  ijrogram- 
ming,  operations,  publicity,  audience 
measurement  and  promotion.  Guest 
lecturers  will  include :  Isaac  Brim- 
berg,  WNYC  chief  engineer ;  Felix 
Greene,  BBC  representative  in  United 
States ;  Julius  Seebach,  director  of 
program  operation  of  WOR,  Newark  : 
John  S.  Hayes,  WOR  assistant  pro 
duction  manager;  Dr.  Frank  Stanton, 
manager  of  CBS  research  division  ; 
Victor  M.  Ratner,  CBS  director  ol 
sales  promotion,  and  Jo  Ransom,  radio 
editor  of  the  Brooklyn  Eagle.  Second 
course  for  students  who  have  already 
taken  Course  I  will  teach  all  phases  of 
program  production,  under  the  direc- 
tion of  Dorothy  N.  Davids,  director  of 
radio  at  Brooklyn  Institute  of  Arts 
and  Sciences.  Guest  lecturers  will  be 
Philip  Cohen,  production  director,  ra- 
dio division  of  United  States  Office  of 
Education ;  Walter  Pierson,  CBS  di- 
rector of  sound  effects,  and  Mort 
Lewis,  NBC  writer  and  producer  of 
//  /  Had  the  Chance  program. 

BOOKLET  reviewing  the  educational 
broadcasts  carried  by  the  station  dur- 
ing the  1938-39  school  year  has  been 
published  by  WCCO,  Minneapolis,  for 
distribution  to  more  than  1,200  state 
legi.slators  and  executives.  Twin  City 
officials,  heads  of  local  civic  and  so- 
cial groups,  school  principals,  the 
FCC,  NAB  and  members  of  the  Min- 
nesota Congressional  delegation. 

WHEN  the  Alameda,  Cal.,  School 
of  the  Air  launches  its  autumn 
broadcasts  it  will  again  use  scripts 
from  KSFO.  CBS  outlet  in  San  Fran- 
cisco. The  scripts  are  from  KSFO's 
Salute  to  Industry  produced  by  Wal- 
ter Guild.  Alameda  uses  the  scripts 
as  the  basis  for  a  weekly  feature  In- 
dustrial Geography,  with  600  North- 
ern California  schools  tuning  in  the 
broadcast.  Upwards  of  200,000  school 
childi-en  are  reached  with  this  pro- 
gram, according  to  school  surveys. 
WLS,  Chicago,  announces  that  its 
five- weekly  quarter-hour  series  School 
Time  will  return  to  the  air  Sept.  11. 
The  programs  were  used  in  3.000 
schools  last  year  according  to  a  WLS 
educational  survey.  The  series  is  under 
the  direction  of  Mrs.  Harriet  Hester, 
WLS  educational  director,  and  it  fea- 
tures dramatic  programs  of  science, 
liistory  and  current  events.  The  half- 
hour  series  titled  Enow  Your  Schools, 
aired  last  year  on  WLS,  will  be  re- 
placed this  fall  by  The  Adams  Family, 
a  serial  drama  revolving  around  the 
educational  facilities  in  two  rural 
communities. 

STUDENTS  of  the  Max  Reinhardt 
organization  in  Hollywood  are  mak- 
ing weekly  inspection  trips  to  the  CBS 
sound  department  headed  by  Al  Span. 
Idea  is  for  students  to  watch  Span 
work  and  learn  from  him  the  newest 
developments  in  sound-technique.  First 
demonstration  was  viewed  by  25  stu- 
dents. 


EDUCATlUiNAL  director  for  CBS 
Pacific  network  is  Frances  Farmer 
Wilder,  filling  a  new  post  created 
by  Donald  W.  Thornburgh,  CBS 
West  Coast  vice-president,  to  make 
network  educational  programs 
more  effective  on  the  Coast.  She 
will  be  associated  with  the  division 
of  public  affairs  and  special  events 
headed  by  Fox  Case. 

SCRIPTS  of  14  favorite  plays  in 
CBS'  experimental  theater  have  been 
published  in  a  new  volume.  Columbia 
Workshop  Plai/s  [Whittlesey  House, 
$2.75].  The  book,  edited  by  Douglas 
Coulter,  CBS  producer,  includes  the 
eight  plays  being  revived  during  the 
summer  season  in  the  Columbia  Work- 
shop Festival.  CBS  also  has  published 
independently  the  script  of  another 
Columbia  Workshop  production,  the 
"verse  brochure"  originally  presented 
April  24,  "Seems  Radio  Is  Here  to 
Stay".  The  paper-bound  volume,  print- 
ed in  two  colors,  contains  illustrations 
hy  Rudolph   Charles  Von  Ripper. 

CBS  on  Aug.  23  presented  a  special 
one-hour  radio  adaptation  of  "The 
Lost  Colony",  Paul  Green's  play  de- 
picting settlement  of  English  colonists 
on  Roanoke  Island,  N.  C,  in  1587  and 
the  birth  of  Virginia  Dare,  first  white 
child  born  in  America.  The  broadcast 
originated  from  the  Waterside  The- 
ater at  Manteo,  Roanoke  Island,  where 
the  show,  now  a  permanent  summer 
attraction  in  its  third  season,  plays 
five  nights  a  week. 

CBS  series  titled  Of  Men  &  Books 
will  feature  Prof.  John  T.  Frederick, 
of  Northwestern  U.,  on  its  program 
beginnning  Sept.  3.  During  the  sum- 
mer, the  show  has  been  conducted  by 
T.  V.  Smith.  U.  S.  Congressman-at- 
Large  from  Illinois  and  professor  at 
Chicago  U. 
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Scouts  Run  Blue 

THIRTY-TWO  Eagle  Scouts, 
from  a  summer  camp  at  Ten 
Mile  River,  N.  Y.,  on  Aug. 
22  moved  into  Radio  City 
and  took  over  operation  of 
the  NBC-Blue  network  for  a 
seven-hour  period,  from  noon 
to  7  p.m.,  superintending 
functions  of  executive  offices, 
program  department,  produc- 
tion division,  audition  sec- 
tion and  other  divisions  of 
the  Blue  organization.  In  ad- 
dition to  actually  handling 
network  commercial  pro- 
grams, the  group  wrote,  pro- 
duced, di.rected  and  an- 
announced  their  own  pro- 
gram. Some  Blue  affiliates 
handled  the  stunt  locally. 


ROUND-TABLE  discussions  on  the 
proceedings  of  the  third  biennial  ses- 
sion of  the  Institute  of  Human  Rela- 
tions, held  Aug.  28  through  Sept.  1  at 
Williamstown,  Mass.,  were  broadcast 
daily  on  NBC-Red  by  delegates  to  the 
session  with  Dr.  Frank  Kingdon,  pres- 
ident of  the  University  of  Newark, 
conducting.  Dr.  Franklin  Dunham, 
NBC  educational  director,  arranged 
the  programs  for  the  Institute,  which 
is  conducted  under  the  auspices  of  the 
National  Conference  of  Christians  and 
.lews. 

CHICAGO  Radio  Council,  under  the 
direction  of  Harold  Kent,  announces 
the  following  programs  scheduled  for 
the  first  school  semester :  Makers  of 
Chicago,  Your  Science  Story  Teller, 
■limmie  Evan's  Prep  Sports  Review, 
High  School  Hour,  on  WLS ;  Let's 
Tell  a  Story,  I  Will,  Student  Chorus, 
Science  Reporter,  That's  Neics  to  Me, 
on  WJJD  ;  Hour  of  the  Magic  Boots, 
Pieces  of  Eight,  Open  Sesame,  on 
WAAF.  The  quarter-hour  weekly  pro- 
grams are  designed  for  school  children 
from  kindergarten  through  grade  nine. 
AVERAGE  of  1.200  letters  is  received 
weekly  by  the  Chicago  U.-CBS  series 
titled  The  Human  Adventure,  accord- 
ing to  Sherman  Dryer,  radio  director 
of  Chicago  U.  The  Tuesday  evening 
dramatic  program  is  aired  on  76  CBS 
stations  including  CKAC,  Montreal, 
and  CFRB,  Toronto. 
MORE  than  75  county  institutes  in 
four  Midwestern  States  have  request- 
ed demonstration  of  classroom  use  of 
radio,  according  to  Mrs.  Harriet  Hes- 
ter, educational  director  of  AVLS,  Chi- 
cago. Transcriptions  of  WLS  School 
Time  will  be  used  at  15  of  the  insti- 
tutes between  Sept.  1  and  Oct.  26,  ac- 
cording to  Mrs.  Hester. 
ILLINOIS  Farm  Sports  Festival  to 
be  held  at  Illinois  U.  Sept.  1-2  will  be 
aired  in  part  on  WLS,  Chicago. 
.Judges  of  the  folk  music  will  be  Har- 
old SafEord,  WLS  program  director ; 
Harriet  Hester,  WLS  educational  di- 
rector ;  Patsy  Montana  and  Guy  Col- 
by, of  the  WLS  Barn  Dance  cast. 

TEMPLE  U.  will  offer  the  first  Phila- 
delphia course  in  radio  this  autumn, 
with  Thomas  B.  Smith,  program  di- 
rector of  WPEN,  as  teacher  in  one 
of  the  university's  "hobby  courses". 
Last  year  Mr.  Smith  taught  radio 
technique  at  West  Chester  Teachers 
College  and  he  wiU  continue  this 
course  along  with  his  Temple  work. 


From  the  Substratosphere 

FOR  his  projected  substratosphere 
flight  across  the  Atlantic,  Howard 
Hughes,  noted  sportsman-aviator, 
has  been  granted  permission  by  the 
FCC  to  operate  a  100-watt  trans- 
mitter on  4797.5,  6425,  12862.5  and 
17310  kc.  aboard  his  plane,  NX- 
19904,  using  the  call  letters, 
KHBRC.  The  license  for  the  special 
installation  was  granted  on  a  30- 
day  basis,  since  the  proposed  flight 
is  planned  for  some  time  in  Sep- 
tember. MBS  and  CBS  plan  to  pick 
up  the  plane's  broadcasts. 


'  All  that  is  best  In  Southern  Cali- 
fornia revolves  around  The 
Town  House  .  .  .  establishes  it  os 
"America's  Finest  Hotel."  Yet 
tariff  is  in  keeping  with  today's 
economical  trend  .  .  .  Home  of 
the  Famous  Zebra  Room. 
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Appellate  Court 
Powers  Disputed 

FCC   Again   Questions  Right 

To  Command  Performance 

CONTROVERSY  between  the  FCC 
and  the  U.  S.  Court  of  Appeals 
foi'  the  District  of  Columbia  over 
the  authority  of  the  court  to  en- 
tertain appeals  from  FCC  deci- 
sions and  to  command  the  FCC  to 
perform  specific  acts,  reached  a 
new  high  Aug.  19  when  the  Com- 
mission again  questioned  the 
court's  jurisdiction. 

In  the  much  litigated  Courier 
Post  case,  involving  the  application 
of  the  newspaper  for  a  new  local 
station  in  Hannibal,  Mo.,  the  FCC 
contended  the  court  authorized  it 
to  hold  a  further  hearing  in  the 
case  when  such  a  request  had  not 
been  made.  It  asked  the  court  to 
issue  its  final  judgment  in  order 
that  the  Commission  might  make 
appeal  to  the  Supreme  Court  for 
review  of  the  proceedings,  unless 
the  court  should  decide  to  recon- 
sider and  dismiss  the  Courier  Post 
petition  to  mandamus  the  Commis- 
sion to  grant  it  a  license. 
FCC's  Position 

The  FCC  said  no  act  or  state- 
ment made  by  it  could  possibly  be 
interpreted  as  a  request  for  per- 
mission to  hold  a  further  hearing 
on  the  application.  It  added  that  in 
order  to  make  its  position  clear  it 
has  no  intention  of  requesting  ad- 
vance consent  from  the  court  for 
a  hearing  until  the  validity  of  the 
court's  rule  regarding  procurement 
of  such  consent  "has  been  upheld 
by  the  Supreme  Court  of  the  Unit- 
ed States".  In  this  respect  it  point- 
ed out  that  it  already  has  raised 
the  issue  in  a  petition  before  the 
Supreme  Court  in  the  so-called 
Pottsville  case  involving  competi- 
tive applications  for  a  new  station 
in  Pottsville,  Pa.,  and  proposed  to 
seek  a  review  of  it  in  the  Heit- 
meyer  case  for  a  new  station  in 
Cheyenne. 

The  FCC  contended  further  that 
it  "is  impossible  to  give  an  intelli- 
gent meaning  to  the  court's  order" 
pertaining  to  the  rehearing.  It 
contended  the  requirement  that  the 
FCC  must  obtain  the  advance  con- 
sent of  the  court  before  it  can 
hold  a  further  hearing  has  no  basis 
in  any  statute  governing  the  pow- 
ers and  jurisdiction  of  the  court 
and  that  to  so  hold  "is  a  clear 
instance  of  judicial  legislation". 


Court  Holds  Economic  Interest  Vital 


(Continued  from  2Ja£re  22) 


ORTH  BELL,  heard  as  Viicle  Jona- 
than on  a  thrice-weekly  CBS  feature, 
ij    was  honored  Aug.  16  at  special  "Uncle 
"    Jonathan  Day"  ceremonies  at  the  New 
York  World's  Fair. 
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Radio  Station  RepresontaUves 


mission's  responsibility  in  the  li- 
censing of  new  stations  is  accepted 
at  its  face  value,  the  Commission 
not  only  in  licensing  new  stations 
but  in  passing  upon  renewals, 
"must  give  consideration  to  the  ef- 
fect which  the  operation  of  one 
station  will  have  or  is  having  upon 
the  ability  of  other  existing  licen- 
sees to  operate  their  stations  in  the 
public  interest." 

As  an  extreme  example,  it  said 
that  if  two  out  of  four  stations 
in  a  given  city  earned  a  high  re- 
turn by  virtue  of  desirable  adver- 
tising, while  one  earned  only  a 
small  return  and  the  fourth  made 
no  profit,  the  Commission  would 
have  the  duty,  upon  complaint  of 
the  foui'th  station,  to  refuse  to  re- 
new the  applications  of  one  or  both 
of  the  stations  earning  the  great- 
est profit. 

It  argued  further  that  under  the 
opnion  "the  greater  the  ability  of 
an  applicant  for  license  for  a  new 
station  or  for  the  renewal  of  a  li- 
cense to  attract  advertising  clients 
of  existing  stations,  the  more  like- 
lihood that  the  Commission  would 
be  under  a  duty  to  deny  this  ap- 
plication." 

FCC  Challenges  Court 

Contending  the  court  had  over- 
looked the  underlying  principle  of 
the  American  System  of  Broad- 
casting, the  FCC  said  the  intent 
of  Congress  under  this  principle 
was  that  the  success  or  failure  of  a 
station  from  a  financial  standpoint 
is  directly  dependent  upon  the 
quality  of  the  service  rendered  to 
the  listening  public,  for  whose 
benefit  stations  are  licensed.  It  is 
because  competition  among  stations 
for  advertising  means  competition 
for  listeners,  which  in  turn,  means 
rivalry  to  improve  programs,  that 
any  restriction  upon  competition 
for  advertising  imposed  by  the 
Commission  would  "result  in  a 
poorer  type  of  service  being  ren- 
dered to  the  public."  A  new  sta- 
tion in  a  community  could  not  take 
away  the  clients  of  an  existing  li- 
censee without  at  the  same  time 
rendering  a  very  superior  service, 
it  pointed  out. 

Line  of  Demarcation 

Declaring  that  the  FCC  has 
never  considered  these  competitive 
factors  within  the  orbit  of  its  juris- 
diction in  passing  upon  applica- 
tions, the  Commission  said  it  was 
still  of  the  opinion  that  under  the 
statute  no  such  jurisdiction  may 
be  exercised  by  the  Commission  and 
that  the  court's  Yankee  Network 
ruling  therefore  had  no  statutory 
basis. 

Arguing  that  it  is  impossible  to 
draw  a  line  marking  off  the  field 
in  which  stations  should  be  per- 
mitted to  compete  for  listeners  and 
clients  and  fix  the  point  beyond 
which  such  competition  will  not  be 
permitted,  the  Commission  said  it 
is  impossible  on  the  one  hand  to 
accept  the  American  system  of 
broadcasting  which  "postulates  free 
competition"  and  on  the  other  hand 
to  recognize  a  responsibility  in  the 
Commission  for  protecting  an  exist- 


ing station  from  destruction 
through  competition. 

Justice  Miller,  in  the  exhaustive 
opinion,  brought  out  that  eight  sta- 
tions were  licensed  in  Boston  in 
1936  when  WMEX  applied  for  a 
change  in  frequency  from  1500  kc. 
with  100  watts  night  and  250  watts 
day,  unlimited  time,  to  1470  kc. 
with  5,000  watts  unlimited  time, 
using  a  directional  antenna.  The 
FCC  granted  the  application  with- 
out hearing  after  which  Yankee 
and  other  stations  protested.  After 
hearing  and  oral  arguments,  the 
FCC  in  1938  granted  the  WMEX 
application,  and  petitions  for  re- 
hearing were  filed  by  the  protes- 
tants  and  denied.  Yankee  then  ap- 
pealed from  the  Commission's  de- 
cision. 

Eliminates  FCC  Contentions 

Reciting  that  the  Commission 
challenged  the  court's  power  to 
hear  the  appeal  on  the  ground  that 
none  is  contemplated  by  the  Act 
from  a  decision  granting  an  appli- 
cation on  behalf  of  an  existing  li- 
censee claiming  to  be  economically 
affected.  Justice  Miller  added  that 
on  oral  argument  the  FCC  ex- 
panded this  contention  to  include 
"any  possible  grievance  or  affecta- 
tion of  interest,  electrical,  economi- 
cal or  otherwise,"  although  in  the 
present  case  only  the  economic  in- 
terest is  involved.  Because  the 
Commission  has  "strenuously 
urged  that  we  consider  the  prob- 
lem", the  opinion  continued,  "a 


thorough  analysis  of  its  argument 
in  the  present  case  will  conduce  to 
a  final  determination  of  this  impor- 
tant question." 

The  court  first  eliminated  the 
FCC  contention  that  other  adver- 
tising media  might  raise  the  com- 
petitive issue.  It  said  there  is  noth- 
ing in  the  Act  to  suggest  that  it 
should  be  extended  beyond  radio 
broadcasting.  After  pointing  out 
that  the  Commission  conceded  ex- 
isting licensees  may  actually  be  ag- 
grieved in  granting  new  applica- 
tions, [which  the  FCC  repudiated 
in  its  Aug.  24  brief]  the  court  held 
the  Communications  Act  does  "def- 
initely recognize  the  rights  of  li- 
cense holders  in  express  tei'ms  no 
less  than  seven  times."  It  said  the 
granting  of  a  license  by  the  Com- 
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mission  "creates  a  highly  valuable 
property  right  which,  while  limited 
in  character,  nevertheless  provides 
the  basis  upon  which  large  invest- 
ments of  capital  are  made  and 
large  commercial  enterprises  are 
conducted.  If  it  is  the  purpose  of 
the  Act  to  secure  the  use  of  the 
channels  of  radio  communication 
by  private  licensees  under  a  com- 
petitive system,  those  licensees 
must  be  protected  in  that  way,  not 
merely  fro  m  unlicensed  stations 
and  unlicensed  operators  but  from 
improper  activity  of  licensed  sta- 
tions and  operators  and  from  arbi- 
trary action  by  the  Commission 
itself  in  the  exercise  of  its  regula- 
tory power." 

Entitled  to  an  Appeal 

The  court  held  the  Commission  is 
authorized  to  regulate  and  to  dis- 
cipline existing  licensees,  to  modify 
their  licenses  and  to  determine 
upon  the  basis  of  their  respective 
performances,  whether  their  li- 
censes shall  be  renewed.  But,  it 
added,  if  the  Commission  decides 
their  applications  for  modification 
or  renewal  adversely,  "such  licen- 
sees are  entitled  to  appeal.  A  radio 
operator  whose  license  had  been 
suspended  is  entitled  to  appeal 
from  the  Commission's  decision." 

Holding  it  was  the  intention  of 
Congress  to  protect  the  rights  and 
equities  of  licensees  against  arbi- 
trary action  of  the  Commission,  the 
court  said  there  would  be  no  value 
in  a  right  to  use  a  designated  fre- 
quency or  in  equities  relating 
thereto — which  would  justify  the 
great  financial  outlav  involved  in 
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Auspicious  Debut 

FIRST  night  the  new 
WTMC,  Ocala,  Fla.,  was  on 
the  air  it  demonstrated  its 
function  as  a  public  servant. 
About  10  p.m.  opening  day  a 
call  came  from  local  police 
that  a  negro  couple  who  had 
stolen  several  hundred  dol- 
lars in  a  neighboring  town 
were  headed  for  Ocala,  and 
WTMC  immediately  broad- 
cast a  description  of  the  pair. 
The  flash  was  heard  by  a 
county  highway  patrolman, 
and  within  15  minutes  he 
sighted  the  fugitive  car, 
made  the  arrest  and  recov- 
ered $416  and  a  watch  hid- 
den in  the  upholstery  of  the 
car. 


station  construction  and  operation 
— if  the  licensees  were  not  pro- 
tected from  destructive  competi- 
tion. 

"Equities  and  rights  do  not  ex- 
ist in  a  vacuum  but  in  relation  to 
the  total  situation  of  which  they 
are  a  part.  The  Commission  has 
control  of  that  situation  by  virtue 
of  its  power  to  grant  or  deny  li- 
censes. But  the  power  is  not  abso- 
lute." 

The  court  said  that  in  granting 
licenses  the  Commission  is  required 
to  act  "as  public  convenience,  in- 
terest or  necessity  requires",  but 
this  criterion  is  not  to  be  interpret- 
ed as  setting  up  a  standard  so 
indefinite  as  to  confer  an  unlimited 
power. 

Referring  to  the  opinion  of  Jus- 
tice Groner  in  the  Jenny  Wren 
case,  involving  WREN,  Lawrence, 
Kan.,  the  court  said  that  in  this 
ruling  it  was  held  the  Act  recog- 
nizes the  preservation  of  the  earn- 
ing capacity  and  conservation  of 
the  financial  resources  of  the  indi- 
vidual broadcasting  station  as  a 
matter  of  national  concern,  "for 
the  reason  that  the  property  em- 
ployed must  be  permitted  to  earn 
a  reasonable  return  or  the  system 
will  break  down;  thus  indicating, 
as  it  seems  to  me,  an  identical  or 
reciprocal  interest  between  the 
owner  and  the  public  in  which  it 
is  the  right  of  either  to  see  that 
competition  between  stations  is  not 
carried  to  the  point  of  destruction." 

The  court  brought  out  that  the 
Commission  had  denied  the  appli- 
cabilitv  of  this  view  and  called  its 


attention  to  the  fact  that  the  Com- 
munications Act  specifies  a  differ- 
ent method  of  regulation  for  com- 
mon carriers  engaged  in  communi- 
cation by  radio  than  for  radio 
broadcasters;  that  broadcast  licen- 
sees are  expressly  exempted  from 
the  classification  of  common  car- 
riers, and  that  such  a  licensee  "has 
unregulated  discretion  to  determine 
the  rates  necessary  to  insure  the 
profitable  operation  of  his  station 
in  the  area  served." 

Rate  Fixing 

The  court  pointed  out  it  had  said 
that  the  radio  business  is  im- 
pressed with  a  public  interest  and 
that  Congress,  in  establishing  the 
standard  of  public  interest  "evi- 
dently had  in  mind  that  broadcast- 
ing should  be  of  a  public  character 
rather  than  a  mere  adjunct  of  a 
particular  business."  Rate  fixing, 
the  court  added,  is  only  one  of 
many  regulatory  procedures.  The 
fact  that  it  is  specified  for  carriers 
and  not  for  broadcasters  "is  by  no 
means  conclusive."  In  both  the 
ICC  and  FCC  Acts  other  forms  of 
regulation  are  specified,  which  are 
closely  similar;  as  for  example,  the 
power  of  the  appropriate  commis- 
sion in  each  case  to  require  ade- 
quate facilities,  the  court  stated. 
"The  powers  of  regulation  pos- 
sessed by  the  FCC  over  broadcast- 
ers are  comprehensive  and  inclu- 
sive; and  judicial  review  of  its  ac- 
tions is  highly  important  just  as  it 
is  in  the  case  of  the  ICC  .... 

"In  some  respects  the  powers 
delegated  by  Congress  for  the  regu- 
lation of  broadcasters  are  even 
more  drastic  than  those  possessed 
by  the  ICC  over  railroad  carriers; 
notably  the  power  of  the  FCC  to  is- 
sue licenses  for  short  periods,  and 
to  require,  each  time,  a  full  show- 
ing of  financial  and  other  qualifica- 
tions, as  a  condition  of  renewal. 
Such  a  regulation  applied  to  the 
railroads  of  the  United  States 
would  probably  soon  disrupt  them. 

"Congress  had  power  to  provide 
safeguards  against  destructive  eco- 
nomic injury  to  existing  licensees 
and  did  so  in  both  Acts,  in  order  to 
secure  a  similar  legislative  purpose 
in  each.  In  the  case  of  the  railroads 
Congress  waited  until  the  condition 
of  many  of  them  was  desperate. 
The  Commission  argues  that  the 
Transportation  Act  and  the  recent 
Emergency  Railroad  Transporta- 
tion Act  were  intended  'to  admin- 
ister oxygen  to  critical  patients.' 
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But  in  the  case  of  radio  broadcast- 
ers the  intent  of  Congress  was  to 
anticipate  and  prevent  desperate, 
chaotic  conditions.  The  latter  form 
of  statesmanship  is  equally  as  com- 
mendable as  the  former,  and  may 
serve  better  the  interests  of  the 
people.  In  both  instances  the  privi- 
lege of  free  enterprise  was  cur- 
tailed." 

Dealing  with  the  Commission's 
contention  that  one  of  the  chief 
concerns  of  Congress  was  to  guard 
against  monopolies  and  to  preserve 
competition,  the  court  said  it  is 
difficult  to  understand  how  this  re- 
sult could  be  achieved  "by  deliber- 
a  t  e  1  y  or  carelessly  licensing  so 
many  new  competing  stations  as  to 
destroy  already  existing  ones,  and 
possibly  the  newly-created  ones  as 
well." 

"While  it  is  true  that  it  was  the 
intention  of  Congress  to  preserve 
competition  in  broadcasting,  and 
while  it  is  true  that  such  intention 
was  written  into  Section  314  of  the 
Communications  Act,  it  certainly 
does  not  follow  therefrom  that 
Congress  intended  the  Commission 
to  grant  or  deny  an  application  in 
any  case,  other  than  in  the  inter- 
est of  the  public.  Just  as  a  mo- 
nopoly— which  may  result  from  the 
action  of  the  Conimission  in  licens- 
ing too  few  stations — may  be  detri- 
mental to  the  public  interest,  so 
may  destructive  competition, 
effected  by  the  granting  of  too 
many  licenses.  The  test  is  not 
whether  there  is  a  monopoly,  on  the 
one  hand,  or  an  overabundance  of 
competition,  on  the  other,  but 
whether  the  granting  or  denying 
of  the  application  will  best  serve 
the  interest  of  the  public." 

Minimum  Service 

The  court  said  that  while  the 
Commission  was  largely  occupied 
in  its  earlier  years  with  finding 
qualified  licensees  and  controlling 
electrical  interference,  now  a  new 
problem  has  developed  which  is 
just  as  important  as  electrical  in- 
terference and  which  the  Commis- 
sion must  meet  and  solve.  "The 
rapidly  increasing  number  of  sta- 
tions and  the  resulting  competition 
for  advertising  as  well  as  program 
'talent'  has  just  as  dangerous  pos- 
sibilities as  electrical  interfei-ence. 
The  public  interest  requires  not 
merely  that  a  maximum  quantity 
of  minimum  quality  service  shall 
be  given.  If  competition  is  permit- 
ted to  develop  to  that  extent,  then 
'the  larger  and  more  effective  use 
of  radio  in  the  public  interest'  can- 
not be  achieved. 

"The  method  of  uncontrolled 
competition  argued  for  by  the  Com- 
mission in  the  present  case  is  in 
fact  one  way  of  creating  monopo- 
lies. If  it  were  allowed  to  go  on 
unresti-ained,  a  c  c  o  r  di  n  g  to  its 
theory  of  non-reviewable  arbitrary 
power,  none  but  a  financial  mono- 
poly could  safely  exist  and  operate 
in  the  radio  broadcasting  field.  The 
Commission  justifies  its  action  in 
the  present  case,  and  justifies  its 
contention  in  theory,  by  assuming 
that  if  a  chain,  operating  several 
broadcasting  s  t  a  t  i  o  n  s,  or  a  com- 
pany which  owns  both  newspapers 
and  broadcasting  stations,  is  able 
to  carry  one  of  them  financially, 
even  though  the  latter  station  is 
not  able  to  support  itself,  then  the 
latter  cannot  protest  against  de- 
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structive  competition.  The  result  of 
this  policy  might  well  be  to  destroy 
or  frighten  from  the  radio  broad- 
casting industry  any  independent 
station  attempting  to  operate  on  its 
own  resources;  and  to  leave  in  the 
field  only  monopolies  which  were 
sufficiently  supported  financially  to 
Avithstand  the  destructive  competi- 
tion which  might  result  from  arbi- 
trary, careless  action  upon  the  part 
of  the  Commission  in  the  granting 
of  new  station  licenses. 

"It  was  undoubtedly  with  just 
I  such  considerations  of  possible  ar- 
'  bitrary  administrative  action  in 
I  mind  that  Congress  provided  for 
I  judicial  review  under  the  Com- 
I  munications  Act  on  behalf  of  any 
;  person  aggrieved  or  whose  inter- 
j  ests  are  adversely  affected,  as  it 
;  likewise  did  under  the  Transporta- 
j  tion  Act.  In  each  instance  the 
I  remedy  is  statutory  in  character, 
I  and  in  each  instance  designed  to 
protect  rights  and  equities  also  de- 
I  riving  from  statutes  in  derogation 
of  the  common  law." 

Basis  of  Appeal 

In  meeting  what  it  described  as 
the  "next  important  question", 
I  whether  Yankee  Netwoi'k  had  as- 
signed sufficient  reasons  of  appeal 
j  to  give  the  court  jurisdiction,  Jus- 
'  tice  Miller  said  that  the  reasons 
cited  failed  to  present  an  issue  as 
to  whether  the  anticipated  compe- 
tition would  necessarily  result  in 
such  a  severe  loss  of  operating  rev- 
i  enue  as  to  impair  the  service  ren- 
I  dered  by  Yankee  Network.  He  held 
I  it  fell  far  short  of  the  reasons  pre- 
I  sented  in  the  Sanders  case  in  which 
the  court  reversed  the  Commission. 
,i  Then  he  added  that  in  no  event 
I  should  the  statement  in  the  Yankee 
case  be  regarded  "as  a  model  for 
the  future"  but  that  since  one  of 
the  reasons  "does  at  least  suggest 
the  issue"  the  court  could  consider 
it  as  sufficient  solely  for  the  pur- 
poses of  the  appeal. 

Concluding  that  it  was  unable  to 
accept  the  appellant's  contention 
that  the  Commission's  findings 
were  abitrary  and  capricious,  the 
court  said  the  record  as  a  whole  re- 
vealed- a  substantial  basis  both  for 
the  Commission's  findings  and  for 
its  determination.  As  a  c  o  n  s  e- 
quence,  it  announced  dismissal  of 
the  appeal. 


Buying  Control  of  KABR 

ACQUISITION  of  a  total  of 
89.9 f  f  of  the  stock  in  KABR,  Aber- 
deen, S.  D.,  is  sought  by  H.  C.  Jew- 
ett  -Jr.,  wholesale  grocer,  in  an  ap- 
plication filed  Aug.  29  with  the 
FCC.  Mr.  Jewett  already  holds 
44.6 '^c  of  the  stock  in  the  station, 
a  regional  outlet  on  1390  kc.  In 
satisfaction  of  obligations  held  by 
him  in  the  amount  of  $67,600,  he 
proposes  to  acquire  43.5^7  addi- 
tional. 


Thoughts  at  the  Fair 

HEADS  of  foreign  government  pa- 
vilions at  the  New  York  World's 
Fair  tell  Americans  and  the  people 
of  their  own  countries  how  their 
national  exhibits  are  being  received 
by  Fair  visitors  on  a  new  series 
started  Aug.  24  by  WNYC,  New 
York  municipal  station,  and  short- 
waved  to  foreign  listeners  bv 
WlXAL,  Boston. 


WITH  two  sharks  as  souvenirs. 
Skipper  Leo  Downs,  captain  of  the 
good  ship  Treasure  Chest,  returned 
from  a  Florida  fishing  vacation  to 
resume  one  of  the  South's  oldest 
programs  on  WIS,  Columbia,  S. 
C.  Skipper  is  the  oldest  WIS  staff 
member  and  also  handles  sales. 
Here  is  the  Skipper  (rear)  with 
his  son,  .Jack,  and  the  sharks. 


FCC  Bar  Wins  Praise 
For  Rules  Cooperation 

EXPRESSING  appreciation  for 
the  cooperation  of  the  Federal 
Communications  Bar  Association 
in  connection  with  revision  of  the 
FCC  rules  of  practice  and  pro- 
cedure, William  J.  Dempsey,  FCC 
general  counsel,  in  a  recent  letter 
to  Frank  Roberson,  president  of 
the  bar  group,  brought  out  that 
most  of  the  changes  suggested  and 
recommended  by  the  bar  committee 
were  adopted  by  the  FCC.  Mr. 
Dempsey  made  reference  to  the 
work  of  the  bar  committee  headed 
by  Mr.  Roberson  and  comprising 
Arthur  W.  Scharfeld  and  Donald 
Beelar. 

In  his  letter  of  reply,  Mr.  Rober- 
son asserted  that  the  rules  as 
amended  will  be  more  helpful  to 
the  Commission  and  to  the  Bar. 
He  added  he  knew  of  no  better 
example  of  the  "good  results"  that 
can  be  obtained  when  "such  fine 
cooperation  obtains  as  was  mani- 
fested in  the  many  conferences  be- 
tween you  and  members  of  your 
staff  with  our  representatives." 


Better  Worse 

KARL  CONNER,  staff  vio- 
linist of  WO  WO,  Fort 
Wayne,  Ind.,  couldn't  seem 
to  get  in  the  groove  in  inter- 
preting the  hoedown  music 
heard  on  the  NBC-Blue  origi- 
nation, Hoosier  Hop.  He  was 
told  his  music  was  too  good 
— it  lacked  the  homev  touch. 
So  he  laid  aside  his  $300  fid- 
dle and  picked  up  an  old 
family  heirloom,  a  Guarna- 
rius  valued  at  $1,000,  which 
he  had  never  played  because 
the  instrument  was  slightly 
longer  than  his  other  violins 
and  threw  him  off  key.  But 
now,  with  a  $1,000  violin  in 
one  hand  and  a  $200  bow  in 
the  other,  he  saws  out  genu- 
ine hoedown  and  to  all  ef- 
fects plays  better,  though  he 
really  is  playing  worse. 


SEEKING  FCC  authority  to  install 
new  equipment  and  change  transmit- 
ter sites  in  new  applications  just  fileil 
are  WARD.  Brooklyn,  proposing  to 
move  to  583  Meserole  St..  Brooklyn  : 
WIOD,  Miami,  seeking  .5  kw.  full- 
time  with  transmitter  at  Xorthside  of 
79th  St..  Causeway,  Miami ;  KFEQ. 
St.  Joseph,  Mo.,  seeking  o  kw.  full- 
time  with  transmitter  .514  miles  north- 
east of  St.  .Joseph. 

INSTALLATION  of  the  two  new 
4S8-foot  Blaw-Knox  towers  and  the 
new  antenna  system  of  WTIC.  Hart- 
ford, is  nearing  completion  tmder  the 
direction  of  Clayton  Randall.  WTIC 
chief  engineer.  The  new  system  will 
be  ready  for  tests  in  early  September. 
.Tansky  &  Bailey,  Washington  con- 
sulting engineers,  acted  as  consultants 
on  the  job. 

NEWSFAX  (  Canada)  Ltd..  140  Iving 
St.  West.  Toronto,  with  the  Toronto 
Glohe  d  Mail,  is  demonstrating  the 
Hogau  facsimile  transmitter  and  re- 
ceiver at  the  Canadian  National  Exhi- 
bition, Toronto.  Aug.  2.")-Sept.  9.  Be- 
cause of  Canadian  Broadcasting 
Corp.  regulations,  the  demonstration 
is  via  telephone  lines  from  the  exhi- 
bition grounds  to  the  newspaper  office. 

CBS  has  announced  the  sale  of  the 
old  KNX  transmitter  site  to  Charles 
Chaplin  Film  Productions  in  Holly- 
wood. It  is  believed  the  Chaplin  stu- 
dios will  use  the  site  for  exterior  sets 
in  photographing  their  next  produc- 
tion. "The  Dictator".  Following  sev- 
eral months'  successful  operation  of 
the  new  Torrance.  Cal..  transmitter, 
the  old  KNX  equipment  was  sold  to 
a  Colombia.  South  America,  broad- 
caster. 

CKSO.  Sudbury,  Out.,  is  installing  a 
82o-foot  radiator,  suj^plied  by  the 
Canadian  Marconi  Co..  Montreal.  The 
new  radiator  is  the  tallest  in  Northern 
Ontario,  according  to  W.  J.  Woodill. 
CKSO  manager. 

CHNS.  Halifax,  has  erected  a  new 
Blaw-Kuox  radiator  2.50-feet  high  at 
Bedford,  10  miles  outside  Halifax. 
The  tower  stands  on  the  highest 
ground  in  region,  its  top  light  being 
404  feet  above  sealevel.  The  new  ra- 
diator replaces  the  one  blown  down 
earlier  this  year. 

FIRST  shipment  of  equipment  for 
the  new  transmitter  of  KDKA.  Pitts- 
Inngh.  was  made  Aug.  21  from  the 
Wnstinghouse  plant  in  Baltimore. 
Construction  is  well  under  way  and 
equipment  will  be  installed  as  soon  as 
received. 

WICA.  Ashtabula,  O.,  has  purchased 
a  new  442-1  Western  Electric  trans- 
mitter to  put  into  operation  about 
Sept.  1.5  when  the  station  begins  op- 
eration under  its  .500-watt  daytime 
,i;rant. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  CBS  Affiliate 
1,000  Watts 

ADVERTISERS 

Big  Opportniiity! 

Asheville  and  Western  Carolina — 
the  Quality  Market  of  the  Southeast 
— now  enters  its  resort  season  of 
doubled  population  .  .  .  and  doubled 
business.  Sell  over  WWNC — the 
area's  ONT-Y  radio  station. 


Joseph  to  Blaw-Knox 

BLAW  -  KNOX 
Co.,  Pittsburgh, 
has  appointed 
Lawrence  E.  Jos- 
eph as  executive 
officer  in  charge 
of  its  Blaw-Knox 
Division.  Mr.  Jos- 
eph succeeds  R. 
F.  McCloskey  Sr., 
vice-president, 
Mr.  Joseph  placed  in  charge 
of  development  of  new  products 
for  the  entire  corporation.  Mr.  Jos- 
eph formerly  was  manager  of  the 
National  Automatic  Tool  Company, 
Richmond,  Ind.,  and  before  that 
vice-president  of  Liggett  Spring 
&  Axle  Co.,  and  consulting  engi- 
neer. 


RCA  MFG.  Co.  announces  sale  of  a 
1-G  1  kw.  transmitter  to  KVOD,  Den- 
ver;  100-G  100-watt  transmitter  and 
associated  equipment  to  WKIN.  King- 
ston, N'.  Y. ;  2.50-G  2.!i0-watt  transmit- 
ter and  equipment  to  W^IAM.  Mari- 
nette, Wis. 

SCOTT  HELT.  chief  transmitter  en- 
gineer of  WIS.  Columbia.  S.  C,  has 
suggested  to  Doolittle  &  Falknor  a 
new  type  of  exjiander  fitting,  now 
being  made  as  standard  equipment. 
It  is  an  expander  fitting  for  an  inner 
conductor  for  concentric  lines  and 
cables. 


MEMBERSHIP  of  the  Australian 
Broadcasting  Commission,  which  regu- 
lates radio  in  that  country  and  like  the 
CBC  also  operates  a  non-commercial 
chain  of  stations  parallel  to  a  commer- 
cial .system,  has  been  increased  from 
five  to  seven  in  a  move  to  reform  Fed- 
eral operation. 


SUIT  LAKE  tlTY  ^^^1 


Representative: 


Jo».n  Blair  t>  Co. 
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Radio  Wire  &  Television 
Plans  Further  Expansion 

RADIO  WIRE  &  TELEVISION 
Corp.,  New  York,  company  recent- 
ly formed  from  a  merger  of  the 
holding's  of  Wire  Broadcasting, 
Wholsale  Radio  and  their  subsidi- 
aries [Broadcasting,  Aug.  1],  has 
moved  its  offices  to  two  floors  at 
250  West  57th  St.  New  telephone 
number  is  Circle  5-7600.  New  of- 
fices include  a  theatre  for  sound 
motion  pictures,  engineering  lab- 
oratories and  studios. 

The  company,  which  has  already 
established  units  for  the  distribu- 
tion of  "wired  entertainment"  in 
Pennsylvania,  Indiana,  Illinois, 
Michigan  and  Minnesota,  has  an- 
nounced the  formation  of  a  sixth 
subsidiary — Wire  Broadcasting  of 
Ohio — to  operate  in  Columbus  for 
hotels  and  large  apartment  houses. 
According  to  Reiss  Adv.,  New 
York,  agency  handling  the  account, 
the  company  plans  further  expan- 
sion of  its  units  and  personnel. 


Television  News  Notes 


CBC,  Private  Stations 
Agree   on   Net  Policies 

PRIVATE  stations  and  the  Ca- 
nadian Broadcasting  Corp.  reached 
an  amicable  settlement  of  their 
subsidiary  network  problems  at  a 
meeting  held  Aug.  29  in  Toronto. 
Approval  of  the  CBC  board  of 
governors  is  necessary,  according 
to  Dr.  Augustin  Frigon,  assistant 
general  manager,  and  Harry  Sedg- 
wick, president  of  the  Canadian 
Assn.  of  Broadcasters  and  repre- 
senting CFRB,  Toronto.  Details  of 
the  settlement  were  not  released 
pending  boai'd  approval  but  those 
attending  asserted  they  were  satis- 
fied that  problems  had  been  co- 
operatively solved.  The  policy  goes 
into  effect  Sept.  24,  Mr.  Frigon 
stated. 

Others  attending  were  Arthur 
Evans,  secretary-treasurer  CAB, 
Toronto;  Gordon  Love,  CFCN,  Cal- 
gary, president  Western  Canadian 
Assn.  of  Broadcasters;  H.  R.  Car- 
son, CFAC,  Calgary;  Charles 
Campbell,  CJRC,  Winnipeg;  Joseph 
Sedgwick,  solicitor,  CAB,  Toron- 
to. From  the  CBC,  Dr.  Frigon;  E. 
A.  Weir,  commercial  manager,  To- 
ronto; W.  E.  Powell,  assistant  com- 
mercial manager,  Toronto;  H.  N. 
Stovin,  station  relations  super- 
visor, Toronto. 


Rider  Tours  for  RCA 

JOHN  F.  RIDER,  author,  publish- 
er and  lecturer  on  radio  servicing, 
has  been  retained  by  RCA  Mfg.  Co. 
to  personally  conduct  a  nationwide 
series  of  meetings  for  service  engi- 
neers and  technicians  in  some  35 
cities  during  the  fall  months,  ac- 
cording to  L.  W.  Teegarden,  man- 
ager of  RCA  Tube  and  Parts  Di- 
vision. Each  meeting  will  be  under 
joint  sponsorship  of  RCA  Mfg.  Co. 
and  RCA  parts  distributors  in  the 
various  cities.  The  tentative  sched- 
ule includes  Boston,  New  York, 
Philadelphia,  Buffalo,  Cleveland, 
Detroit,  Chicago,  Davenport,  Min- 
neapolis, Omaha,  Denver,  Spokane, 
Seattle,  Portland,  San  Francisco, 
Los  Angeles,  San  Diego,  Fort 
Worth,  San  Antonio,  Houston,  Dal- 
las, Oklahoma  City,  Kansas  City, 
St.  Louis,  Pittsburgh,  Cincinnati, 
Indianapolis,  Louisville,  Memphis, 
New  Orleans,  Atlanta,  Richmond, 
Washington,  Baltimore  Albany, 
Worcester,  Springfield,  Mass., 
Hartford,  Providence  and  Newark, 
N.  J. 


Canadian  Demonstration 

CANADA'S  first  television  demon- 
stration is  being  given  daily  at  the 
Canadian  National  Exhibition  at 
Toronto  by  RCA  Victor  Co.,  To- 
ronto, Aug.  25-Sept.  9.  A  television 
camera  and  studio  have  been  erect- 
ed in  the  National  Industries  Bldg. 
In  an  adjoining  reception  room  is 
a  battery  of  five  RCA  TRK-12  re- 
ceivers, with  9  X  12  inch  viewing 
screens  to  pick  up  the  subjects  tele- 
vised in  the  studio.  Because  the  Ca- 
nadian Broadcasting  Corp.  regula- 
tions do  not  allow  anyone  to  trans- 
mit television  broadcasts  in  Can- 
ada., the  demonstration  is  done  by 
wire,  and  the  audience  is  told  this. 
The  audience  is  also  told  the  rea- 
sons why  television  will  not  be 
available  for  some  time  in  Canada, 
because  of  this  CBC  policy,  and 
the  fact  that  the  CBC  will  do  all 
television  broadcasting  in  the  Do- 
minion. H.  S.  Walker,  RCA  west- 
ern Canadian  representative^  for 
transmitting  equipment,  is  in 
charge  of  the  demonstration,  and 
W.  B.  Morrison  of  the  Montreal 
RCA  office  is  chief  television  en- 
gineer, assisted  by  Engineers  Fish- 
er and  Humberstone  of  Montreal. 
In  conjunction  with  the  Toronto 
Daily  Star,  RCA  Victor  is  putting 
on  a  demonstration  of  facsimile 
news.  Because  the  CBC  will  not 
allow  a  private  broadcaster  to  use 
facsimile  transmission,  this  demon- 
stration is  also  wired.  A  miniature 
edition  of  the  Toronto  Star  is 
transmitted  for  demonstration  pur- 
poses daily. 

Televised  on  Film 

A  NEWS  EVENT  using  film  made 
particularly  for  its  transmitter, 
was  broadcast  by  Don  Lee's 
W6XA0  in  televising  the  Catalina 
aquaplane  race  during  August,  J. 
Glen  Turner,  Don  Lee  cinematog- 
rapher,  registered  the  race  on  16 
mm.  during  the  broadcast.  Rushed 
through  the  laboratories,  the  tele- 
cast was  launched  coincident  with 
the  newsreel  releases.  Sam  Pierce, 
radio  announcer  at  the  race,  acted 
as  television  commentator. 

KDKA  Television  at  Fair 

KDKA,  Pittsburgh,  set  up  the 
R  C  A  -  N  B  C  traveling  television 
show  at  the  Alleghany  County 
Fair,  Aug.  29-Sept.  4.  Frequent 
demonstrations  were  planned  every 
day. 


ask 

HEADLEY-REED  CO. 
about 

KRIG 

Beaumont  Texas 

They  Know 
FACTS 


Shopping  Service 

TELE-SALES,  a  new  system  of 
merchandising  devised  by  the 
American  Television  Corp.,  New 
York,  to  enable  customers  to  shop 
by  television,  is  now  being  pre- 
sented daily  to  the  public  at 
Bloomingdale's  Department  Store, 
New  York.  These  telecasts  drama- 
tizing store  merchandise  differ 
from  the  ordinary  television  show 
in  that  they  project  a  specially 
prepared  motion  picture,  which  is 
first  run  through  and  "scanned" 
by  the  television  camera  and  then 
conducted  by  cable  through  the  re- 
ceiving device  to  "kinet"  screens 
distributed  throughout  the  store. 

According  to  American  Televi- 
sion Corp.,  a  merchant  can  repeat 
the  messages  of  any  national  ad- 
vertisers by  using  these  special 
films,  and  he  "can  add  the  greet- 
ings, advice,  services  and  influence 
of  prominent  visitors,  demonstra- 
tors and  other  public  figures  by 
simply  introducing  them  to  cus- 
tomer audiences  throughout  his 
store  via  Tele-Sales." 

Form  Talent  Firm 

RADIANT  PRODUCTIONS,  an 
organization  specializing  in  the 
preparation  of  television  programs 
and  building  programs  for  indi- 
vidual talent,  has  been  formed  by 
Jacques  Green,  musician,  and  Jack 
Kappes,  formerly  of  McCann-Erick- 
son.  New  York,  with  offices  in  the 
Paramount  Bldg.,  New  York.  Rep- 
resenting Andrew  Geller  Shoe  Co., 
New  York,  the  organization  has 
started  its  first  series  of  weekly 
telecasts  on  W2XBS,  television  sta- 
tion of  NBC.  Telecasts  dealing 
with  the  advertising  of  women's 
shoes  are  presented  each  Wednes- 
day following  the  discussion  of  hap- 
penings on  Broadway  by  George 
Ross,  columnist  for  the  New  York 
World-Telegram. 

Air  Corps  Maneuvers 
NBC  on  Aug.  25  televised  Army 
Air  Corps  maneuvers  at  Mitchell 
Field,  L.  I.,  during  an  hour  pro- 
gram on  W2XBS,  using  the  NBC 
mobile  television  unit.  Using  both 
cameras  of  the  unit,  under  super- 
vision of  Capt.  Kerwin  Malone,  of 
the  Air  Corps,  and  A.  Burke  Crot- 
ty,  producer  in  charge,  the  tele- 
cast included  pickups  of  takeoffs, 
landings  and  full  formation  fly- 
ing. Although  NBC  previously  has 
televised  airplane  flights,  this  was 
the  first  visual  coverage  of  com- 
plete aerial  maneuvers  on  a  large 
scale. 

Entrance  Fee,  10  Cents 
WLS,  Chicago,  announces  that  32,- 
000  people  spent  a  dime  apiece  to 
see  its  RCA  television  exhibit  at 
the  recent  Illinois  State  Fair.  Open 
from  10  a.  m.  through  10  p.  m., 
the  exhibit  was  thronged  through- 
out the  day.  The  exhibit  will  also 
be  used  at  the  Indiana  State  Fair, 
Indianapolis,  Sept.  2-7. 

Big  League  Game 

NBC  added  another  television  first 
to  its  record  Aug.  26  when  W2XBS 
carried  the  first  visual  broadcast  of 
a  big  league  baseball  game,  a 
double-header  between  the  Cincin- 
nati Reds  and  Brooklyn  Dodgers,  at 
Ebbetts  Field.  Red  Barber,  base- 
ball announcer  for  WOR,  Newark, 
participated. 


ADDICTS  of  the  Barrel  House 
Brodie  cult  to  the  number  of  3,000 
enjoyed  a  picnic  recently  as  guests 
of  WBCM,  Bay  City,  Mich.  Brodie 
(Engineer  Alva  Bissonette)  en- 
listed Harry  Heilmann  (left), 
Michigan  Network  sports  announc- 
er and  former  Detroit  baseball 
star,  as  guest  of  honor  and  pre- 
sented him  with  a  picnic  suitcase 
on  behalf  of  WBCM.  Products  of 
Heilmann's  sponsors,  Pfeiffer 
Brewing,  Mobilgas  and  General 
Mills  were  included  in  the  suitcase 
contents.  Brodie's  Morning  Patrol 
program  is  heard  daily,  6:30-7:30 
a.  m.  Listeners  receive  membership 
cards. 


Javal  to  England 

IAN  C.  JAVAL,  commercial  di- 
rector of  Baird  Television  Corp., 
sailed  for  England  Aug.  16  on  the 
Normandie  and  will  return  in  the 
autumn.  The  large  screen  television 
theatre  at  1600  Broadway  is  in 
charge  of  British  engineers. 


Those  who  make  an 
art  of  living  depend  on 
this  world  famed  hotel 
as  the  very  embodiment 
of  gracious  service, 
true  refinement  and  • 
dignified  hospitality. 

Under  the  Same  Management  as 

The  Gotham  TheHrahe 

NEW  YORK  CITY  CHICtGC 

The  Evansh'ire  Thelouin  fiouse 

^      EVANSroN,  ILL  LOS  ANEELES 

A.  S.  Kirkeby,  Managing  Director 
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War  Spurs  Autumn  Spots 

(Continued  on  page  11) 


fewer  quarter-hour  disc  shows,  as 
predicted  in  Broadcasting  July  1, 
has  come  about.  There  is  also  a 
noticeable  increase  in  the  purchase 
of  news  and  sports  programs,  as 
then  predicted.  More  than  50  Chi- 
cago accounts  will  use  extended 
spot  schedules  this  fall  with  the 
programs  set  to  start  after  the 
time  change  or  in  early  October. 

Among  them  is  Beaumont  Lab- 
oratories, St.  Louis  (Four-Way 
cold  tablets),  which  last  year  used 
minute  announcements  and  15-min- 
ute  programs  on  a  total  of  40  sta- 
tions, and  is  expected  to  return  this 
fall  with  a  similar  list.  Campbell 
Cereal  Co.,  Minneapolis  (Malt-0- 
Meal),  used  a  recorded  strip  show 
on  16  stations  last  September  and 
will  return  with  a  similar  list  this 
fall.  Studebaker  Corp.,  South  Bend, 
Ind.,  which  used  thrice  weekly 
quarter-hour  discs  on  74  stations 
for  its  spring  and  summer  cam- 
paign is  understood  to  be  return- 
ing this  fall. 

Other  Big  Spot  News 

Other  prominent  Chicago  spot 
users  will  include  Alka-Seltzer, 
Pinex,  Dr.  Caldwell's  Syrup  of 
Pepsin,  Foley  &  Co.,  Bi-own  &  Wil- 
liamson, Skelly  Oil  Co.,  Wander 
Co.,  Quaker  Oats,  Ralston-Purina, 
Swift  &  Co.  (All-Sweet  margarine) , 
Little  Crow  Milling  Co.  (Coco- 
Wheats),  Beatrice  Creamery,  Lea 
&  Perrins,  Wurlitzer,  Mantle  Lamp 
Co.,  Olson  Rug  Co.,  Household 
Magazine,  Union  Biscuit  Co.,  Rival 
Packing  Co.  (dogfood),  John  P. 
Morrell  Co.  (dogfood).  Northwest- 
ern Yeast  Co.,  Household  Finance 
Co.,  Industrial  Training  Institute, 
Hemphill  Diesel  Schools,  Pure  Oil 
Co.,  Oshkosh  Overall  Co.,  William- 
son Candy  Co.,  International  Har- 
vester Co.,  Procter  &  Gamble  Co. 
(Oxydol,  Dreft,  Lava),  Stokely 
Bros.  &  Co.,  and  numerous  beer  ac- 
counts. 

General  Mills  is  sponsoring  pro- 
fessional football  and  may  renew 
some  of  the  spot  radio  dropped  in 
the  spring  for  its  Corn-Kix.  Sears, 
Roebuck  &  Co.,  which  used  the 
Grandma  Travels  series  on  24  sta- 
tions last  fall,  is  expected  to  re- 
turn with  a  similar  list. 

Spot  Increases  25% 

Nutrina  Mills  will  use  a  record- 
ed strip  show  on  an  undetermined 
number  of  stations.  Other  spot 
users  will  be  Karith  Chemical  Co. 
(cleaner)  and  Candid  Eye  Maga- 
zine. Grove  Laboratories  (Bromo- 
Quinine)  will  curtail  its  spot  radio 
this  fall  due  to  an  extensive  net- 
work show.  The  firm  on  Oct.  2 
starts  Sherlock  Holmes  on  52  NBC- 
Blue  stations,  Mon.,  7-7:30  p,  m., 
and  is  using  an  .half-hour  recorded 
version  of  the  show  on  WOR,  New- 
ark, on  Wednesday  evenings.  A  six 
weekly  15-minute  participation  in 
Make  Believe  Ballroom  on  WNEW, 
New  York,  has  also  been  purchased. 

NBC-Chicago  estimates  that  its 
spot  and  network  billings  will  be 
up  this  fall  25%  over  last  fall.  Im- 
portant fall  network  shows  handled 
in  Chicago  include:  Miles  Labora- 
tories Inc.  (Alka-Seltzer),  using 
Alec  Templeton  Time  on  52  NBC- 
Red  stations  beginning  Sept.  25; 


Purity  Bakeries  Corp.,  starting 
Smiling  Ed  McConnell  on  18  CBS 
stations  on  Oct.  16;  Procter  & 
Gamble  (Teel),  using  Prof.  Quiz 
on  53  CBS  stations  starting  Sept. 
8 ;  Lewis-Howe  Medicine  Co. 
(Turns),  which  is  using  Horace 
Heidt  on  56  NBC-Red  stations;  and 
the  Grove  Laboratories  account 
mentioned  above. 


Seek  710  in  Houston 

ANOTHER  applicant  for  the  710 
kc.  frequency,  now  a  clear  channel 
assigned  to  WOR,  Newark,  ap- 
peared Aug.  29  with  the  filing  of 
an  application  by  Port  Broadcast- 
ing Co.  for  a  new  fulltime  5,000- 
watt  outlet  on  that  channel  in 
Houston,  Tex.  Recently  KIRO, 
Seattle,  now  operating  on  an  ex- 
perimental basis  on  710  kc,  applied 
for  5,000-watts  fulltime  on  that 
channel,  while  WTCN,  Minneapolis, 
applied  for  10,000  watts  on  710  kc. 
Port  Broadcasting  Co.  is  headed  by 
R.  E.  Willson,  president  of  KABC, 
San  Antonio,  with  A.  Earl  Cul- 
lum  Jr.,  Dallas  consulting  engi- 
neer, as  treasurer,  and  P.  M. 
Davis,  of  San  Antonio,  as  third 
party.  Each  would  hold  33  Vs^  of 
the  stock.  The  same  group  has  ap- 
plied for  a  new  local  outlet  in  Dal- 
las on  1370  kc,  the  channel  recent- 
ly relinquished  by  KFJZ,  Fort 
Worth.   

Nebraska  Mills  Series 

NEBRASKA  Consolidated  Mills, 
Omaha  (Mother's  Best  flour),  has 
started  a  five  weekly  quarter-hour 
live  series  titled  Songs  for  Mother 
on  KMA  WMT  KRNT  WNAX 
KMMJ.  The  program  is  keyed  from 
WMT  to  KMA  and  KRNT.  WNAX 
and  KMMJ  produce  their  own 
shows  of  the  same  title.  The  Earl 
Allen  Co.,  Omaha,  is  the  agency 
handling  the  account. 

Boake  Carter  on  Discs 

SERIES  of  daily  news  commentary 
on  transcriptions,  recently  an- 
nounced by  Boake  Carter  as  his  re- 
entry into  the  radio  field,  will  start 
Sept.  10  on  WCAU  and  WIP,  Phil- 
adelphia, and  WMCA,  New  York. 
Programs,  which  are  of  a  "syndi- 
cated column"  type,  will  be  heard 
Mondays  through  Fridays,  from 
6:30  to  6:45  p.  m.  (EDST).  It  is 
understood  that  a  sponsor  has  been 
lined  up  by  WMCA  for  the  series, 
but  details  were  unavailable  as 
Broadcasting  went  to  press. 


y/  :  DAYS: 

No  change  in  programming  or 
policy.  Better  service  to  Met- 
ropolitan New  York  including 
its  6,982,635  foreign  citizens. 

1000  WAHS  DAY  AND  NIGHT  If  Dll  A  YORK 


Fairchild  Unit  227  Transcription  Turntable 

The  best  reproducer  in  the  world  won't  give  you  per- 
fect record  playing  and  split-second  timing  unless 
your  turntable  is  absoiu/eiy  accurate.  Fairchild  offers 
its  Unit  227  as  the  most  accurate  turntable  made. 


With  Fairchild  Unit  227  you  can 

Change  simply  from 
78  RPM  to  33  RPM. 
You  merely  shift  the  push 
rod  on  the  turntable's  cen- 
ter saaft. 


QMoimt  various  types 
of  reproducers  on 
the  panel  or  on  the  enclo- 
sure in  which  the  turnta- 
ble itself  is  moimled. 


Play  either  vertical 
or  lateral  cut  records 
up  to  16  inches  in  diame- 
ter. 


Easily  flush  moimt 
turntable  in  a  cabi- 
net or  desk  for  permanent 
studio  installations. 


Equipment  assembled  on  a  17-inch  by  21 -inch  alumi- 
num panel  inch  thick  finished  in  black  crackle 
lacquer.  A  1/50  HJ>.— 1800  RPM  synchronous  motor 
drives  the  turntable  through  a  2-speed  adhesion  drive. 
Turntable  made  of  seasoned  cast  iron,  dYTidLtnizallY  bal- 
anced. Weight  16  pounds.  For  "wow"  free  perform- 
ance gears  and  worms  are  ground  to  an  accuracy  of 
less  than  two  parts  in  ten  thousemdths  of  an  inch. 
Equipped  with  quiet  110-120-volt  60-cycle  moton 
Floating  motor  assembly  isolates  motor  vibration  from 
turntable. 

Send  today  for  descriptive  literature 

. . .  it  had  lo  satisfy  Fairchild  \L^^'^  first' 
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James  A.  Shaw  Is  Named 
As  New  CFCF  Manager 

JAMES  A.  SHAW,  since  1931  with 
CFCF,  Montreal,  on  Aug.  28  was 
appointed  manager  of  that  station, 
succeeding  Victor  F.  Neilsen,  who 
has  resigned  to  become  general 
manager  of  the  James  Richardson 
&  Sons  stations 
in  western  Cana- 
da—CJRC,  Win- 
nipeg, and  CJRM, 
Regina.  The  ap- 
pointment  was 
announced  by 
Reginald  M.  Bro- 
phy,  general  man- 
ager of  the  Cana- 
dian Marconi  Co., 
operator  of  the 
station,  and  former  station  rela- 
tions manager.  Mr.  Shaw  entered 
radio  as  an  announcer  and  later 
was  made  program  director  of 
CFCF.  He  is  a  graduate  of  Mon- 
treal schools  and  during  the  war 
was  a  member  of  the  Seige  Artil- 
lery. He  has  long  been  identified 
with  Canadian  Theatre  movements. 


IRNA  Eyes  Dempsey  for  Post 


(Continued  from  page  13) 


Mr.  Shaw 


laws  and  a  plan  of  operation  to  be 
considered  at  a  future  general 
meeting. 

The  proposal  to  be  presented  to 
the  IRNA  convention  will  encom- 
pass suggested  by-laws  for  the  es- 
tablishment of  the  permanent  or- 
ganization together  with  a  scale  of 
proposed  dues  with  which  it  could 
defray  its  expenses.  IRNA  has 
been  a  component  of  the  NAB, 
drawing  from  the  trade  association 
funds  to  cover  its  ordinary  ex- 
penses. 

When  IRNA  was  originally  or- 
ganized for  the  negotiation  of  con- 
tracts with  the  American  Federa- 
tion of  Musicians,  affiliated  stations 
were  assessed  to  pay  the  costs. 
Many  independent  owners  of  net- 
work affiliated  stations  felt  they 
must  have  their  own  organization 
to  negotiate  with  the  networks  on 
contractual  matters,  particularly 
compensation  provisions  and  pro- 


gram policies.  Elimination  of  "free 
rider"  network  spot  announcements 
and  of  network  chain  break  an- 
nouncements by  advertisers,  for 
which  stations  do  not  receive  com- 
pensation, are  among  the  major 
problems,  along  with  clearance  of 
copyrighted  music  at  the  source. 

It  is  felt  by  some  broadcasters 
that  only  through  a  separate  or- 
ganization can  this  work  be  car- 
ried on  successfully.  While  collabo- 
rating with  the  NAB  on  broad  in- 
dustry problems,  the  view  is  ad- 
vanced that  IRNA,  with  propriety, 
cannot  use  NAB  funds,  since  net- 
works themselves  are  heavy  con- 
tributors to  the  national  trade  as- 
sociation. 

Because  IRNA  has  not  yet  been 
permanently  established  and  be- 
cause setting  up  an  oi'ganization 
with  dues-paying  members  must  be 
voted  on  at  the  convention,  it  was 
indicated    that    the  conversations 


NBC  Basic  Blue  Network  Free  and  Peters,  inc.,  National  Representatives 

INDIANA'S  MOST  POWEiiFUL  RADIO  STAT«^*^^^ 


with  Mr.  Dempsey  were  of  a  pre- 
liminary nature.  Mr.  Dempsey's  se- 
lection, if  he  should  be  found  re- 
c  e  p  t  i  V  e  ,  unquestionably  would 
prove  popular,  since  he  has  estab- 
lished an  excellent  reputation  dur- 
ing his  incumbency  as  FCC  general 
counsel  and  in  his  supervisory 
handling  of  the  FCC's  network-mo- 
nopoly inquiry. 

Thought  has  been  given  in  a  pre- 
liminary way  to  an  IRNA  budget 
of  between  $30,000  and  $40,000  per 
year  to  carry  on  the  projected 
work.  The  work  of  the  executive 
vrould  primarily  be  that  of  nego- 
tiation and  bargaining  with  the 
major  networks.  The  preliminary 
suggestion  advanced  in  connection 
with  assessment  of  dues  among 
IRNA  members  was  that  of  pay- 
ment to  the  organization  of  10%  of 
the  amounts  now  paid  to  the  NAB, 
while  non-members  of  NAB  might* 
pay  the  equivalent  of  25%.  Some 
360  stations  affiliated  with  the  ma- 
jor networks  have  been  invited  to 
the  Chicago  convention. 

The  IRNA  Committee  > 

Members  of  the  IRNA  committee 
handling  the  reorganization,  in  ad- 
dition to  Chairman  Rosenbaum  and 
Mr.  Church,  are  H.  K.  Carpenter, 
WHK;  Walter  J.  Damm,  WTMJ; 
John  A.  Kennedy,  WCHS;  Paul[ 
Morency,  WTIC,  and  John  Shepard- 
3d.,  Yankee  Network. 

The  committee,  prior  to  the  Chi- 
cago convention,  will  send  to  all  af 
filiates  the  proposed  by-laws  and 
organization  suggestions.  A  per 
manent  slate  of  officers  also  would 
be  elected.  Mr.  Rosenbaum  was  re- 
elected chairman  at  the  Atlantic 
City  meeting,  to  serve  until  reor- 
ganization is  effected. 

Mr.  Dempsey  is  credited  with 
many  reforms  in  FCC  procedure 
since  he  assumed  the  general  coun- 
selship  last  October,  succeeding 
Hampson  Gary.  He  joined  the  Com- 
mission in  October,  1937,  as  legal 
advisor  to  Chairman  Frank  R.  Mc- 
Ninch,  who  at  that  time  assumed 
the  FCC's  helm.  He  left  a  post  as 
assistant  general  counsel  of  the 
Federal  Power  Commission,  which 
Mr.  McNinch  had  headed,  to  joini 
the  FCC.  ( 

Despite  his  youth,  Mr.  Dempsey 
has  had  some  seven  years  experi- 
ence as  a  Government  attorney  and 
is  highly  regarded  in  Federal  legal' 
circles.  He  was  named  special  coun- 
sel for  the  Network-Monopoly  In- 
quiry which  began'  last  fall  and 
continued  through  April.  While  his 
background  in  Government  legal 
work  had  been  in  the  power  field, 
he  quickly  assimilated  a  knowledge 
of  radio  and  communications  and 
promptly  recommended  changes  in 
FCC  procedure  which  have  tended 
to  expedite  handling  of  cases  and 
eliminate  legal  practices  which 
long  had  been  sjibjected  to  criti- 


APPLICATION  was  made  Aug.  28  Id 
the  New  York  Supreme  Court  by  Lec 
Linder  for  examination  before  trial  oi 
Phillips  Carlin,  NBC  director  of  sus- 
taining programs,  in  connection  Witt 
the  $25,000  suit  brought  by  Lindei 
against  NBC.  Plaintiff  claims  breach 
of  contract  whereby  NBC  agreed  tc 
pay  him  for  an  idea  submitted  in  Jan- 
uary, 1938,  and  later  used,  according 
to  Linder,  on  the  Hall  of  Fame  pro- 
gram on  NBC. 
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Associated  Oil  Reaches 
Agreement  With  NBC  on 
Pacific  Coast  Football 

WHAT  threatened  to  be  an  open 
break  between  Tidewater  Asso- 
ciated Oil  Co.,  Associated  Division, 
and  Western  Division  of  NBC,  due 
to  differences  of  opinion  as  to  foot- 
ball broadcasts,  has  been  patched 
and  NBC  again  will  broadcast  the 
games  this  season,  sponsored  by 
Associated,  according  to  Harold 
Deal,  advertising  director  of  the 
oil  company  in  San  Francisco. 

Some  weeks  ago  Don  E.  Oilman, 
NBC  Pacific  vice-president,  had 
said  NBC  would  not  carry  As- 
sociated games  this  season,  because 
the  oil  firm  insisted  the  network 
tie  up  its  facilities  for  the  broad- 
casting of  games  which  in  many 
cases  were  of  no  consequence  in 
other  territories  served. 

The  oil  company,  Mr.  Oilman 
had  stated,  would  ask  the  network 
to  tie  up  either  the  Red  or  the 
Blue  to  broadcast  a  game  from  a 
remote  section,  which  might  be 
heard  on  only  one  or  two  stations. 
The  other  network  stations  would 
then  be  compelled  to  fill  with  other 
programs,  which  would  be  costly 
either  to  the  NBC  owned  stations 
or  their  affiliates. 

According  to  Mr.  Deal  these 
matters  have  been  satisfactorily 
ironed  out  and  NBC  will  air  the 
games,  along  with  stations  of  the 
other  two  nets — CBS  and  Mutual, 
as  well  as  a  score  or  more  inde- 
pendents. 

The  schedule  is  being  now  pre- 
pared, according  to  Mr.  Deal,  and 
contracts  have  been  sent  networks 
and  stations.  It  was  understood  As- 


Football  Plans 

(Continued  from  page  IJt) 

22;  Brooklyn  at  Ebbets  Field,  N.  Y., 
Oct.  29 ;  Detroit  at  Detroit,  Nov.  5 ; 
Chicago  at  Polo  Grounds,  Nov.  12; 
Pittsburgh  at  Polo  Orounds,  Nov. 
19;  Brooklyn  at  Polo  Grounds,  Nov. 
26,  and  Washington  at  Polo 
Orounds,  Dec.  3. 

WHN,  New  York,  starts  its 
broadcasts  of  the  10-game  Brooklyn 
Dodgers  schedule  Sept.  14,  also  un- 
der sponsorship  of  General  Mills. 
The  Dodgers  schedule  follows: 

Pittsburgh  at  Brooklyn,  Sept.  14 ; 
Cleveland  at  Brooklyn,  Sept.  20; 
Philadelphia  at  Philadelphia,  Oct. 
1 ;  Washington  at  Washington,  Oct. 
8;  Philadelphia  at  Brooklyn,  Oct. 
22;  New  York  at  Brooklyn,  Oct. 
29;  Pittsburgh  at  Pittsburgh,  Nov. 
5;  Washington  at  Brooklyn,  Nov. 
12;  Green  Bay  at  Brooklyn,  Nov. 
19,  and  New  York  at  New  York, 
Nov.  26. 

Announcing  Cleveland  Rams 
games  this  fall,  under  General  Mills 
sponsorship,  will  be  Bob  Kelly  and 
Franklin  Lewis.  Games  were  spon- 
sored in  previous  years  by  Stand- 
ard Oil  of  Ohio. 

Wadhams  Oil  Co.  enters  its  11th 
consecutive  year  of  football  broad- 
casts on  WTMJ,  covering  Wiscon- 


sociated  would  spend  approximate- 
ly the  same  amount  as  last  year, 
reputedly  $250,000. 

Associated  is  using  time  sig- 
nals on  KHBC,  Hilo,  Hawaii.  Lord 
&,  Thomas,  San  Francisco,  is  agen- 
cy. 


trie  scoreboards  are  being  erected 
at  stadiums  and  the  sponsor  will 
give  other  scores  from  sound 
trucks.  Ferguson  also  will  give 
nightly  grid  commentaries. 

Congress  Cigar  Co.,  New  York, 
will  present  Ed  Thorgersen  in  a 
Mutual  network  football  commen- 
tary on  22  stations.  The  series  runs 
from  Sept.  30  to  Dec.  2. 

Cities  Service  Co.,  New  York 
(gas,  oil),  on  Sept.  29  again  pre- 
sents Grantland  Rice's  football 
talks  for  ten  weeks  on  the  Cities 
Service  Concert  program,  heard  on 
NBC-Red  Fridays  8-9  p.m.  Lord  & 
Thomas,  New  York,  is  agency. 


TWENTY  sponsors  participated  in 
broadcasts  of  KSRO,  Santa  Rosa, 
Cal.,  from  the  Sonoma  County 
Fair.  Coverage  was  by  (1  to  r) 
Wilt  Gunzendorfer,  manager,  and 
Gil  Laing,  special  events  chief. 

sin  U.  and  Green  Bay  Packers 
games.  Russ  Winnie  and  Bob  Heiss 
will  announce.  Harry  Stuhldreher, 
Wisconsin  coach,  will  be  sponsored 
on  three  weekly  WTMJ  football 
talks. 

Ford  Dealers  Assn.  of  Kansas 
City  will  sponsor  nine  college  foot- 
ball games  this  fall  on  KMBC,  Kan- 
sas City.  McCann  -  Erickson,  Chi- 
cago, placed  the  business. 

WHBQ,  Memphis,  will  cover  55 
college  and  high  school  games,  with 
the  local  Coca  Cola  bottling  com- 
pany as  sponsor.  Bob  Alburty  and 
Bert  Ferguson  will  announce.  Elec- 


Folger  on  Coast 

J.  A.  FOLOER  &  Co.,  San  Fran- 
cisco, (coffee)  previous  user  of  ra- 
dio time  over  20  Pacific  Coast  sta- 
tions, starts  Today's  Best  Buys, 
five-minute  live  show  thrice-weekly 
for  14  weeks  beginning  Sept.  11, 
on  KERN  KOHL  KMJ  KFOX 
KMED  KLX  KOY  KROY  KDYL 
KGB  KQW  KSRO  KHQ  KWG 
KIDO  KIT  KMO  KHSL  KVCV.  On 
Sept.  30  the  firm  begins  a  series 
of  15-minute  live  shows  titled  To- 
night's Best  Buys  on  KOIN  and 
KSFO.  The  new  station  alignment 
will  not  affect  the  present  KNX 
program.  Raymond  R.  Morgan  Co., 
Los  Angeles,  serviced  the  account. 


CBS  on  Sept.  4  will  add  six  more 
periods  available  for  sponsorship  to 
Phil  Cook's  Morning  Almanac  program 
now  heard  daily  from  7  to  7 :  :45  a.  m. 
on  WABC,  New  York.  New  period 
will  be  Mondays  through  Saturdays, 
from  8:15  to  8:30  a.  m. 


In  WSAI  WERE  ALL  GRINNING 

EVERYBODY  in  WSAI  is  smiling.  No  wonder:  In  Cincinnati,  changes  have  re- 
cently come  thick  and  fast.  Every  change  has  operated  as  a  boost.  And  WSAI  has 
wound  up  with: 

NBC -RED  AND  BLUE 

96  MORE  NETWORK  QUARTER  HOURS. 
MORE  LOCAL  AND  NATIONAL  SPOT  THAN 
ANY  OTHER  LOCAL  NETWORK  STATION! 

FOR  SPONSORS  the  new  situation  is  ideal.  With  so  many  fine  network  and  local 
shows,  WSAI's  audiences  are  sure  to  be  tremendous.  AND  there  are  just  enough 
availabilities  to  give  you  the  advantages  of  fine  shows  before  and  after  yours! 

%A#^         1    ii^'        ■  ^"        //Represented  by  International  Radio  Sales 

TY^^I      Cincinnati  sv^wn  station    New  York  -  Chicago  -  Los  Angeles  -  San  Francisco 
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RADIO  AIDS  RECORD  INDUSTRY 

'Fortune'  Gives  Treatise  on  Disc  Business^ 
 Reviewing  Grov/th  and  Problems  


RADIO  is  awarded  credit  as  an 
important  factor  in  the  rejuvena- 
tion of  the  phonograph  record  in- 
dustry in  an  article  published  in 
the  September  issue  of  Fortune. 

Coming  at  a  time  when  broad- 
casters are  confronted  with  license 
fee  demands  from  record  manufac- 
turers, the  article  was  prepared 
prior  to  this  provocative  develop- 
ment and  made  no  reference  to  it. 
Primary  credit  for  the  revival  of 
disc  popularity  is  given  to  the  slot 
machine  phonograph  but  radio  also 
is  credited  with  the  vastly  in- 
creased consumption  of  records  by 
individuals. 

"Radio  assisted  by  familiarizing 
everybody  with  big  names  and 
styles  of  playing  enough  to  make 
them  want  to  buy  discs  made  by 
the  same  talent,"  the  article  stated. 

More  Symphonies 

The  "juke-boxes"  and  the  indi- 
vidual customers  for  light  music 
buy  887c  or  90%  of  all  records  but 
account  for  only  70%  of  dollar 
sales,  the  article  brings  out.  The 
third  group  responsible  for  the 
other  30%  of  the  money  were  de- 
scribed as  "music  lovers".  In  1916 
there  were  30  symphony  orches- 
tras in  America  as  against  nearly 
300  now. 

"The  growth  began  before  radio, 
but  radio  deserves  much  credit  for 
what  seems  like  an  amazing  change 
in  American  cultural  standards, 
and  records  also  aided  as  they  in 
turn  are  helped  immensely." 

The  Victor  Record  Society 
founded  in  1937  by  Tom  Joyce, 
RCA  Mfg.  Co.  vice-president  and 
advertising  director,  had  a  "par- 
ticularly salubrious  affect"  in  pro- 
moting record  sales.  Although  the 
Fortune  article  does  not  bring  it 
out,  much  of  the  Society's  promo- 
tion was  through  commercial  radio 
time. 

The  Fortune  article  traces  the 
genesis  and  development  of  the  rec- 
ord industry  from  the  days  of  Edi- 
son to  the  present  and  "from  fat 
to  lean  and  half  way  back  again." 
The  article  declares  that  for  its 
current  boom  the  record  industry 


primarily  can  thank  "juke-boxes, 
light-and-heavy-music  lovers,  and 
technology." 

The  article  estimated  that  dur- 
ing the  first  quarter  of  this  cen- 
tury Americans  spent  more  than 
$2,000,000,000  for  records  and 
phonographs,  but  in  the  late  '20s 
sales  began  to  slump  so  swiftly 
that  in  1932  and  1933  with  record 
sales  down  to  10,000,000  annually, 
many  manufacturers  felt  the  in- 
dustry was  suffering  a  "final  col- 
lapse" and  would  die  within  an- 
other year.  From  this  low  spot 
sales  gradually  increased  until 

1938  when  production  went  up  to 
33,000,000  with  1939  production 
expected  to  exceed  50,000,000  rec- 
ords. 

Record  production  is  concen- 
trated in  the  "big  three"  —  RCA 
Victor,  Columbia  and  Decca.  These 
are  the  three  manufacturers  cur- 
rently involved  in  the  station  li- 
censing plan  the  article  continues, 
RCA  already  having  announced 
its  proposed  license  contract  to  be- 
come effective  Oct.  1.  CBS  last 
year  purchased  American  Record 
Co.  for  $700,000  and  has  changed 
its  name  to  Columbia  Recording 
Corp.  Victor  is  in  first  place  in 
record  sales  with  Decca  second, 
though  "a  revised  Columbia  is 
threatening  to  overtake  it,"  For- 
tune states. 

The  article  estimated  there  are 
some  200,000  slot  machine  phono- 
graphs in  use  which  will  use  an 
estimated  30,000,000  discs  in  1939. 

In  1938,  according  to  Fortune, 
U.  S.  volume  was  about  33,000,000 
records,  representing  retail  sales  of 
some  $18,000,000  and  manufactur- 
ers' gross  of  over  $9,000,000.  If 

1939  rate  of  acceleration  continues, 
the  figure  may  be  60,000,000  rec- 
ords selling  to  the  public  for  about 
$35,000,000. 

Contrasting  the  "  megaphone  " 
days  of  Caruso  with  the  present 
electrical  recording  technique,  the 
article  states  that  quality  and  fi- 
delity of  reproduction  have  in- 
creased from  a  range  of  350  to 
3000  cycles  to  30  to  10,000  cycles. 


RCA  Postpones 
Fee  on  Records 
To  December  1 

Suit  Advocated  as  Industry 
Attacks  Tribute  Plan 

{Continued  from  page  15) 

petition  and  perhaps  no  property 
right  affected. 

At  the  NAB-manufacturer  con- 
ference, NAB  presented  its  views 
largely  through  Neville  Miller, 
NAB  president,  who  was  flanked 
by  a  committee  of  seven.  RCA, 
Columbia  and  Decca  each  were  rep- 
resented by  two  or  more  executives 
and  attorneys. 

It  was  emphatically  stated  that 
under  the  proposed  RCA  license,  li- 
censed stations  would  be  "saved 
harmless"  from  any  other  claims 
made  in  connection  with  perform- 
ance rights,  such  as  by  the  artists 
and  the  American  Federation  of 
Musicians.  The  NAB  position  was 
that  if  the  record  manufacturers  or 
the  artists  claim  to  have  licensing 
rights  those  rights  should  be  es- 
tablished in  a  clear  cut  test  case 
rather  than  in  a  common  law  pro- 
ceeding applicable  only  to  the  juris- 
diction in  which  it  was  tried  and 
then  in  an  extreme  case. 

Smaller  Stations  Hit 

It  was  pointed  out  further  that 
the  smaller  stations  would  be  the 
hardest  hit,  since  network  affiliates 
have  full  schedules  of  sustaining 
service  available  to  them  and  could 
entirely  forego  use  of  records. 
Thus,  the  RCA  proposal  would 
strike  at  stations  least  able  to  pay. 
It  was  estimated  the  average  small 
station  would  be  called  upon,  under 
the  proposed  RCA  schedule,  to  pay 
approximately  $167  per  month. 
That  would  be  exclusive  of  license 
fees  which  might  be  requested  by 
Decca,  Columbia  and  probably 
other  recording  companies. 

At  the  New  York  meeting,  NAB 
representatives  in  addition  to  Presi- 
dent Miller  were  John  Elmer, 
WCBM,  Baltimore;  John  Shepard 
3d,  Yankee  Network;  Alexander 
Dannenbaum  Jr.,  WDAS,  Philadel- 
phia; Walter  Damm,  WTMJ,  Mil- 
waukee; Clair  McCollough,  WGAL, 
Lancaster;  William  S.  Pote, 
WMEX,  Boston;  Roger  W.  Clipp, 
WFIL,  Philadelphia.  Edwin  M. 
Spence,  NAB  secretary-treasurer, 
and  Andrew  W.  Bennett,  NAB 
counsel,  also  were  present. 

At  the  sessions  RCA  was  repre- 
sented, among  others,  by  its  coun- 
sel, David  Mackay  and  Lawrence 
Morris,  while  CBS  had  present  W. 
A.  Wallerstein,  president,  Ralph  C. 
Colin,  general  counsel,  and  Sydney 
M.  Kaye,  Mr.  Colin's  partner,  and 
NAB  special  counsel  on  the  ASCAP 
proposition.  Decca  was  represented 
by  Jack  Kapp,  president,  and  Mil- 
ton Diamond,  general  manager. 
Both  the  CBS  and  Decca  positions 
were  that  they  were  studying  the 
whole  situation  and  would  an- 
nounce their  procedure  later. 

It  is  reported  Decca  has  in  mind 
a  revolutionary  variation  from  the 
flat  license  fee  plan  and  is  inclined 
toward  a  method  under  which  an 
exclusive  station  will  be  designed 
in  each  locality.  Its  idea  's  to  place 
a  "talent  cost"  on  its  records,  to 


be  paid  by  the  advertiser  and 
shared  with  the  station,  according 
to  these  reports. 

Throughout  the  discussion  broad- 
casters sought  to  emphasize  the 
weakness  of  the  record  company 
position  on  license  fee  demands 
based  on  the  inferior  court  ruling 
applicable  only  to  specific  jurisdic- 
tion. For  example,  it  was  pointed 
out  that  both  North  Carolina  and 
South  Carolina  Legislatures,  a  t 
their  last  sessions,  enacted  laws 
prohibiting  performing  rights  pay- 
ments to  record  manufacturers  or 
performing  artists.  These  steps 
were  taken  in  anticipation  of  de- 
velopments. Legislation  of  a  simi- 
lar nature  might  well  be  enacted  by 
other  States,  it  was  pointed  out. 

Typical  of  the  reaction  of  inde- 
pendent station  operators  to  the 
RCA  proposal  was  a  letter  Aug.  19 
from  Raymond  B.  Bottom,  presi- 
dent of  WGH,  New  Port  News,  and 
a  local  newspaper  publisher. 

Writing  directly  to  RCA  Mfg. 
Co.,  he  said  the  licensing  arrange- 
ment would  work  a  hardship  upon 


small  stations  and  would  "set  back 
the  industry  as  a  whole  in  a  way 
that  will  reflect  no  credit  upon  you 
or  upon  your  judgment  on  factors 
affecting  the  operating  end  of  the 
small  stations."  He  said  the  move 
would  tend  still  further  "to  estab- 
lish a  monopoly  controlled  by  the 
dominant  interests  in  the  industry, 
by  the  chains  and  larger  stations. 

Pointing  out  that  240  stations 
last  year  operated  at  a  loss,  based 
on  FCC  figures,  Major  Bottom  said 
this  group  comprises  35%  of  the 
commercial  stations.  With  the  ad- 
ditional operating  costs  imposed  by 
the  record  policy,  he  said  it  may 
be  anticipated  that  many  stations 
would  be  added  to  this  "red  ink 
group"  so  that  the  non-profit  mak- 
ing stations  might  equal  50%  or 
more  of  the  total. 

"Your  action,  thus,"  Major  Bot- 
tom continued,  "cannot  but  be 
harmful  to  the  industry  as  a  whole. 
Perhaps  in  the  end  it  would  be 
harmful  to  you,  too,  because  you 
sell  to  the  industry  essential  equip- 
ment and  accessories  other  than 


IN  HIS  DAD'S  footsteps  trods 
Bunny  Boy  L  o  c  h  m  a  n,  son  of 
KMBC's  baseball  announcer,  Walt 
Lochman.  Bunny  broadcast  during 
a  Kansas  City  game  last  year  and 
returned  to  his  dad's  side  this  sum- 
mer by  popular  demand. 

records.  If  the  ability  of  50%  of 
all  stations  to  buy  this  equipment 
is  lessened  by  any  reason  or  cause, 
certainly  you  suffer,  too,  in  the 
residual  effects;" 

Major  Bottom  continued  that  the 
RCA  action  will  force  a  large  group 
of  stations  to  some  other  alterna- 
tive and  that  in  his  case  it  would 
be  impossible  to  go  along.  Declar- 
ing that  WGH  would  do  its  best  to 
get  along  without  use  of  Victor 
records,  he  said  "we  will  have  to 
explain  to  our  listeners  our  in- 
ability to  use  them. 

"The  condition  in  which  the  in- 
dustry finds  itself  by  reason  of  the 
inhibitions  and  coercions  incident 
to  the  reproduction  of  recorded 
musical  material  is  harmful  in  the 
extreme.  A  healthful  industry  in 
which  elements  may  operate  at  a 
fair  profit  is  best  for  everybody, 
equally  as  much  for  the  manufac- 
turers of  equipment  as  for  the 
operating  elements  themselves, 
equally  as  much  for  advertisers  and 
for  listeners  as  for  the  industry 
itself. 

"Your  recent  action  does  not  con- 
tribute to  that  healthful  condition. 
In  the  present  state  of  development 
of  the  industry  and  with  the  pres- 
ent available  revenue  from  adver- 
tisers the  majority  of  all  stations 
cannot  stand  any  additions  to  oper- 
ating overhead.  You  have  seized 
upon  your  ability  to  impose  monop- 
olistic conditions  in  order  to  add 
to  your  own  revenues.  I  do  not  be- 
lieve that  such  a  seizure  has  ever 
brought  anything  but  ill  will  for 
the  wi  elder  of  the  power.  Nobody 
reacts  favorably  to  coercive,  to 
profiteering,  to  arbitrary  action." 

Waring's  Stand 

Mr.  Waring,  in  his  letter  to  RCA, 
said  the  artist  has  the  right  to 
resist  unlawful  raids  upon  his  prop- 
erty, to  restrain  unfair  competi- 
tive acts  and  to  repel  "pirates  of 
every  variety".  Declaring  that  RCA 
had  never  brought  a  single  suit  to 
protect  the  artist  from  unauthor- 
ized broadcast  of  its  records,  Mr. 
Waring  said  the  company  had  al- 
ways taken  the  position  that  it 
had  "no  power  to  do  so". 

"You  now  walk  in  blandly  and 
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supererogate  to  yourselves  the 
labors  of  these  artists.  Today  you 
plan  to  license  the  use  of  records 
for  broadcasting  and  later  you  will 
no  doubt  extend  your  efforts  into 
further  fields.  You  would  have 
these  records  played  indiscrimi- 
nately when  you  will,  how  you  will, 
and  as  often  as  you  will.  You  say 
you  will  pay  the  artist  something, 
but  whether  you  will,  or  how  much, 
j  if  anything,  is  to  depend  on  your 
!  own  regal  whim.  The  artist  is  not 
I  consulted. 

j  "Whatever  rights  you  may  have 
i  can  in  no  way  be  used  so  as  to 
I  constitute  unfair  competition  with 
I  the  artist.  We  question  your  right 
1  to  issue  licenses;  we  protest 
against  your  assumption  of  this 
i  right;  and  we  will  legally  resist 
your  efforts  in  this  direction." 
I  Maurice  J.  Speiser,  NAPA  gen- 
jeral  counsel,  in  a  letter  to  broad- 
casters, emphasized  that  NAPA 
had  never  authorized  any  record 
manufacturer  to  license  records 
embodying  the  renditions  of  its 
members  for  broadcasting  or  any 
other  commercial  use.  Use  of  these 
records  without  a  license  obtained 
from  NAPA,  he  said,  "will  be  en- 
tirely at  your  own  risk.  Any  in- 
vasion of  our  rights,  or  the  rights 
of  our  artist  members,  will  be  dealt 
iwith  to  the  highest  extent  of  the 
law." 

Mr.  Speiser  claimed  the  artist 
I  has  a  common  law  property  right 
in  his  renditions  and  interpreta- 
tions which  cannot  be  violated 
wthout  his  consent;  that  he  has  a 
legal  right  to  be  free  from  unfair 
competition  and  that  the  unortho- 
dox use  of  phonograph  records  in 


Canadians  Plan  to  Reduce  Recordings; 
Delay  Asked  in  10%  Election  Charge 


By  JAMES  MONTAGNES 

IN  VIEW  of  a  possible  charge  for 
the  use  of  phonograph  records, 
Canadian  broadcasters  have  decid- 
ed to  minimize  the  use  of  such  rec- 
ords and  if  possible  to  replace 
them  entirely  with  transcriptions. 
The  action  was  taken  at  an  emer- 
gency meeting  Aug.  17  of  the  east- 
ern section  of  the  Canadian  Broad- 
casters Assn.  at  Montreal. 

The  meeting  was  called  to  dis- 
cuss a  letter  circulated  among  Ca- 
nadian broadcasters  by  the  Decca 
Co.,  regarding  possibility  that  com- 
pany may  charge  for  the  use  of  the 
records.  The  meeting  also  was 
called  to  discuss  the  Canadian 
Broadcasting  Corp.'s  subsidiary 
network  policy  [Broadcasting, 
July  15]  and  the  subsequent  regu- 

broadcasting  is  a  violation  of  these 
rights.  Reference  was  made  to  the 
Waring-WDAS  case  in  Philadel- 
phia, the  Waring-WMFD  case  in 
North  Carolina,  and  the  Whiteman- 
WNEW  case. 

NAPA  in  the  light  of  the  new 
actions,  apparently  is  seeking  to 
align  law  firms  in  various  States  to 
represent  it.  While  the  organiza- 
tion has  been  in  existence  for  sev- 
eral years,  it  has  never  made  ap- 
preciable headway.  By  retaining 
lawyers  in  various  jurisdictions,  it 
is  presumed  that  it  is  seeking  to 
mould  an  organization  along  the 
lines  of  ASCAP,  which  operates 
through  branch  law  offices  on  a 
large  scale. 


lation  that  the  CBC  would  charge 
10%  commission  on  network  pro- 
grams obtained  for  the  private  sta- 
tions, which  c^ii  now  be  handled 
only  through  CBC  [see  page  74]. 

Canadian  broadcasters  must 
work  out  their  own  problem  on 
recordines,  it  is  understood,  al- 
though they  are  in  close  touch  with 
the  NAB.  Because  of  different 
copyright  laws,  in  the  United 
States  and  Canada,  the  two  broad- 
casters' organizations  cannot  work 
as  one  on  any  music  problems. 

That  the  meeting  was  deemed  of 
great  importance  to  Canadian 
broadcasters  is  shown  by  the  at- 
tendance of  most  Ontario  and  Oue- 
bec  broadcasters.  Neither  the  CAB 
nor  the  CBC  are  discussme  the 
meeting  and  its  possible  results  in 
detail,  leaving  the  final  results  to 
be  obtained  from  further  meetings 
to  tell  the  storv.  The  CBC  was 
represented  at  the  last  minute  by 
Horace  Stovin,  station  relations  di- 
rector, whose  Canada-wide  tour  to 
discuss  the  new  CBC  network  pol- 
icy was  cut  short  after  he  visited 
Vancouver  and  the  convention  of 
western  broadcasters  there  in  early 
August. 

Attending  the  emergency  meeting  which 
was  presided  over  by  Harry  Sedgwick, 
CFRB.  Toronto.  prp^M-nt  nf  the  CAB. 
were  Paul  Lepage.  CKCV.  Quebec ;  Alex 
Dupont  and  M.  Farren,  CKCH.  Hull,  Que. ; 
James  Annand  CFRO.  Kingston.  Ont.  :  E. 
T.  Sandell,  CKTB.  St.  Catherines,  Ont.  ; 
Dr.  G.  M.  Geldert.  CKCO,  Ottawa;  P.  El- 
liott and  V.  N'p's-n.  CFCF.  Mnntrea'  ; 
G.  A.  Lavoie.  CJBR,  Rimouski.  Que.  ;  J. 
E.  Campeau.  CKLW.  Windsor.  Ont.  ;  L.  F. 
Knight,  CFLC,  Prescott,  Ont.  ;  L.  W. 
Bewick,  CHS.T.  St.  John,  N.  B.  ;  J.  N. 
Thivierge,  CHRC,  Quebec;  F.  M.  Squires, 


Steelmaker  Honors 

THE  Musical  Steelmakers 
and  the  entire  cast  of  WGN 
and  the  Mutual  It's  Wheel- 
ing Steel  program  will  be 
honored  Sept.  12  by  the  City 
of  Wheeling.  The  day  has 
been  declared  Wheeling  Steel- 
makers Day  by  the  city  coun- 
cil and  a  parade  is  planned, 
along  with  a  park  celebra- 
tion. Employes  of  Wheeling 
Steel  plants  will  attend  the 
celebration. 


CJCS.  Stratford,  Ont.  ;  Phil  Lalonde, 
CKAC.  Montreal  :  Dr.  Chas.  Houde.  CHNG, 
New  Carlisle,  Que.  ;  M.  Lefebvre,  CHLP, 
Montreal ;  Guy  Herliert.  All-Canada  Radio 
Facilities  Ltd.,  Toronto,  representing 
CKOC,  Hamilton,  CJKL,  Kirkland  Lake, 
CKGB.  Timmins.  CFCH,  North  Bay,  Ont.  ; 
Don  Copeland,  Dominion  Broadcasting  Co., 
Toronto ;  Vic  George,  Whitehall  Broad- 
casting Ltd.,  Montreal ;  Joseph  H.  Mc- 
Gillvra,  New  York ;  Bill  Wright,  Toronto 
office,  and  Lovell  Mickells.  Montreal  of- 
fice, Joseph  H.  McGillvra ;  Arthur  Evans, 
secretary-treasurer,  CAB,  Toronto ;  Jos- 
eph Sedgwick,  solicitor,   CAB,  Toronto. 


WSKB,  McComb,  Miss., 
Makes  Its  Formal  Debut 

WSKB,  McComb,  Miss.,  has  begun 
operation  as  a  daytime  station  on 
1200  kilocycles  under  the  manager- 
ship of  George  Blumenstock  and 
technical  supervision  of  Robert 
Louis  Sanders.  According  to  an  an- 
nouncement by  Mr.  Blumenstock, 
WSKB  utilizes  a  staff  of  15.  It  has 
purchased  full  U.P.  teletype  serv- 
ice and  WBS  transcription  library. 
Five  acoustically  treated  studios 
are  housed  in  the  McColgan  Hotel. 
Its  transmitter  building  is  brick 
and  stucco,  of  modern  design. 


1,000,000  HOUSEWIVES  ARE  GRATEFUL 

...  and  we  can  prove  it! 


"KEEP  FIT  TO  MUSIC,  WITH  WALLACE" 
able,  running  nationally  in  41  key  markets. 


now  avail- 


It's  been  on  the  air  continuously  for  the  last  2V2  years  building 
an  audience  of  loyal  followers. 

We  have  plenty  of  proof! 

For  particulars  phone,  write  or  wire: 

RAY  LINTON 

Personal  Representative 
360  N.  Michigan  Ave.     •     Chicago     •      Franklin  1008 
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Newsmen  Abroad 
Retain  Sponsors 

Kaltenborn  and  Baukhage  Are 

Heard  From  Crisis  Scenes 

WHILE  to  many  network  adver- 
tisers radio's  thorough  and  immedi- 
ate coverage  of  the  happenings  in 
Europe  during  the  past  ten  days 
has  meant  last-minute  cancella- 
tions of  programs  for  special 
broadcasts  or  interruptions  for  bul- 
letins, for  two  sponsors  the  August 
crisis  has  produced  larger  and  more 
interested  audiences. 

For  H.  V.  Kaltenborn,  whose 
twice-weekly  periods  of  comments 
on  the  news  on  CBS  are  sponsored 
by  Pure  Oil  Co.,  and  H.  R.  Bauk- 
hage, whose  political  observations 
form  part  of  the  Palmer  Bros.  Four 
Star  News  programs  on  NBC  on 
Sundays,  both  carried  out  their 
commercial  commitments  from 
Europe. 

Came  the  Crisis! 

Neither  advertiser,  of  course, 
foresaw  the  coming  of  the  crisis  in 
arranging  his  program.  Pure  Oil, 
however,  had  arranged  with  Kal- 
tenborn in  advance  for  him  to 
broadcast  from  Europe  during  his 
planned  visit,  so  the  fact  that  his 
trip  coincided  with  the  war  scare 
was  merely  a  lucky  break  that  gave 
his  broadcasts  added  news  interest 
without  disturbing  his  schedule. 
Chief  change  in  his  plans  was  that 
he  spent  more  time  in  London,  from 
which  he  broadcast  daily  summar- 
ies of  developments  for  CBS  lis- 
teners, and  less  time  on  the  con- 
tinent than  he  had  expected.  His 
most  notable  continental  venture 
was  a  ten-hour  flight  over  Ger- 
many. As  Broadcasting  went  to 
press  Kaltenboi'n  was  expected  to 
follow  his  original  plan  of  leaving 
England  aboard  the  Clipper  Aug. 
30,  arriving  in  New  York  next  day. 

Baukhage's  European  junket, 
however,  came  as  a  complete  sur- 
prise both  to  himself  and  his  spon- 
sor. On  Aug.  20  he  made  his  first 
appearance  on  the  program's  initial 
broadcast  from  Washington,  ac- 
cording to  schedule,  and  left  im- 
mediately afterwards  for  a  week's 
vacation  from  his  duties  as  NBC's 
Washington  commentator.  On  Mon- 
day he  was  abruptly  summoned 
back  to  Washington,  arriving  in 
the  studio  just  50  seconds  before 
he  went  on  the  air  for  a  two-way 
discussion  of  the  Russo-German 
non-aggression  pact  with  William 
Hillman,  INS  correspondent  in 
London.  On  Thursday,  Aug.  24, 
Baukhage  found  himself  on  the 
Dixie  Clipper  Europe-bound  to 
join  NBC's  European  staff  for  the 
duration  of  the  crisis,  and  the  fol- 
lowing Sunday,  Aug.  27,  his  part 
in  the  Palmer  program  came  from 
Basle,  Switzerland.  Baukhage,  who 
received  a  part  of  his  education  in 
Europe  and  who  served  as  an  AP 
correspondent  abroad  before  join- 
ing NBC  five  years  ago  as  Wash- 
ington commentator  on  the  Farm 
&  Home  Hour,  will  remain  in 
Europe  indefinitely  and  will  con- 
tinue to  do  his  weekly  sponsored 
program  from  whatever  city  he  is 
located  on  Sundays,  in  addition  to 
his  assignment  as  a  roving  report- 
er for  NBC. 

Pure  Oil  Co.  series,  Kaltenborn 
Edits  the  News,  is  handled  by  Leo 
Burnett  Co.,  Chicago.  Palmer  Bros. 
Co.  program,  which  advertises  the 
sponsor's  mattresses,  is  placed  by 
Tucker  Wayne  &  Co.,  Atlanta. 


New  Call  Letters  and  Log  of 

International  Broadcasting  Stations 

Of  the  United  States 

(Revised  by  FCC  as  of  Sept.  1,  1939) 


Call 

Letters  Licensee  and  Location 

WCBI'  Chicago  Federation  of  Labor 

Transmitter:  York  Township,  111. 

*W2XE=        Columbia  Broadcasting  System 

Transmitter :  Near  Wayne,  N.  J. 

WLWU'       The  Crosley  Corp. 

Transmitter :  Mason,  O. 

WGEA'        General  Electric  Co. 

Transmitter:   S.   Schenectady,  N.  Y 

WGEU*        General  Electric  Co. 

Transmitter:   S.   Schenectady,  N.  Y. 

KGEI*  General  Electric  Co. 

Transmitter:   San  Francisco,  Cal. 

WDJM"        Isle  of  Dreams  Broadcasting  Corp. 

Transmitter:   Miami,  Fla. 

WRCA"         National  Broadcasting  Co. 

Transmitter :   Bound  Brook,  N.  J. 

WNBI'         National  Broadcasting  Co. 

Transmitter :   Bound  Brook,  N.  J. 

WCAB'         WCAU  Broadcasting  Co. 

Transmitter:  Newtown  Square,  Pa. 

WBOS»         Westinghouse  E.  &  M.  Co. 

Transmitter:  Millis,  Mass. 

WPIT"         Westinghouse  E.  &  M.  Co. 

Transmitter:   Saxonburg,  Pa. 

WSLA  World  Wide  Broadcasting  Corp. 

Transmitter :  Boston,  Mass. 

WSLR  World  Wide  Broadcasting  Corp. 

Transmitter:  Boston,  Mass. 


Frequencies 
in 

Kilocycles 

Power 

in 
Watts 

6080, 

11830, 

17780 

500 

6120, 
11830,  15270, 

6170, 
17830, 

9650 
21570 

10,000 

6060, 
15270, 

9950, 
17760, 

11870 
21650 

10,000 
CP50,000 

9550, 

15330, 

21500 

25,000 

6190, 

9530, 

21590 

100,000 

6190, 

9530, 

15330 
6040 

20,000 
5,000 

9670, 

21630 

35,000 

6100, 

17780 

35,000 

6060, 

9590, 
21520, 

15270 
25725 

9570 

10,000 
10,000 

6140, 
15210, 

9570, 
17780, 

11870 
21540 

40,000 

6040,  11730,  11790 
15130,  15250,  21460 

20,000 

11730, 

15130, 

25600 

20,000 

1  Also  licensee  of  WCFL,  Chicago. 
'  Also  licensee  of  WABC,  New  York  City. 
^  Also  licensee  of  WLW  and  WSAI,  Cincinnati. 
<  Also  owner  of  WGY,  Schenectady,  and  KGO,  San  Francisco. 
'  Also  licensee  of  WIOD,  Miami. 
« Also  licensee  of  WJZ,  New  York  City. 
■  Also  licensee  of  WJZ,  New  York  City. 
"  Also  licensee  of  WCAU,  Philadelphia. 
"Also  owner  of  WBZ-WBZA,  Boston-Springfield. 
"Also  owner  of  KDKA,  Pittsburgh. 
CP — -Construction  permit  only. 

*  New  call  not  yet  assigned. 


Radio  During  Crisis 

{Continued  from  page  18) 

about  five  minutes  each,  it  is  easy 
to  see  that  the  total  will  be  no 
small  sum. 

Following  the  Czech  crisis  last 
September,  NBC  reported  that  its 
refunds  to  advertisers  had  amount- 
ed to  $26,000  and  CBS  that  its  re- 
funds had  exceeded  $20,000.  With 
each  network  devoting  something 
like  five  hours  a  day  to  covering 
the  present  crisis,  last  year's  re- 
bate figures  will  easily  be  greatly 
exceeded  this  year. 

What  the  total  cost  of  covering 
the  current  situation  will  be  to  the 
networks,  is  anybody's  guess.  Re- 
ferring again  to  that  of  last  fall, 
NBC  estimated  its  total  expenses 
at  $72,000,  CBS  at  $95,000  and 
MBS  at  $3,000,  all  figures  bound 
to  be  surpassed  this  year  if  they 
are  not  already. 

Feeding  Other  Stations 

NBC  on  Aug.  24  fed  the  plea 
for  peace  broadcast  by  Pope  Pius 
XII  to  three  independent  stations 
in  New  York— WHN,  WMCA  and 
WNYC— and  WOR-MBS  had  ar- 
ranged to  feed  the  Daladier  broad- 
cast on  Aug.  25  to  WLTH,  Brook- 
lyn, until  the  change  in  time  made 
this  impossible,  but  these  two  in- 
stances are  the  only  two  obeserv- 


Sets  in  Buses 

BUSES  of  the  Joplin  Serv- 
ice Co.  have  been  equipped 
by  WMBH,  Joplin,  Mo., 
with  radio  sets  fixed-tuned  to 
WMBH  and  all  day  long 
patrons  of  the  transit  sys- 
tem hear  its  programs. 
Some  10,000  persons  a  day 
patronize  the  buses,  spending 
an  average  of  40  minutes  in 
them.  At  least  half  are  on 
the  way  to  the  shopping  dis- 
trict. 


ances  of  the  foi'merly  common 
practice  of  the  networks  making 
their  special  features  available  to 
non-network  stations.  All  such  sta- 
tions in  New  York,  however,  have 
been  reporting  and  commenting  on 
the  crisis  in  considerable  detail. 
WMCA  has  put  its  news  depart- 
ment on  24-hour  duty  and  broad- 
casts frequent  roundups  of  world 
news  and  commentaries  by  Johan- 
nes Steel.  WNEW,  on  the  air  all 
night  with  recorded  music,  broad- 
casts INS  bulletins  around  the 
clock. 

WNYC,  municipally  owned  sta- 
tion, condenses  each  hour's  news 
into  a  three  to  five-minute  pro- 
gram, broadcast  on  the  hour,  in 


addition  to  its  four  regular  quar- 
ter-hour news  periods.  This  station 
also  presents  an  interpretative  sum- 
mary of  the  news  each  evening, 
broadcast  by  members  of  the  re- 
search staff  of  the  Foreign  Policy 
Association.  George  Hamilton 
Combs  Jr.,  commentator  at  WHN, 
is  staying  at  the  station  from  sign- 
on  to  sign-off,  to  summarize  and 
analyze  the  news  for  his  listeners. 
WHOM,  in  addition  to  its  regular 
news  commentary  periods  in  six 
languages,  has  started  a  daily  se- 
ries by  Peter  YoUes,  managing  edi- 
tor of  the  Polish  newspaper,  Novjy 
Swiat,  dealing  especially  with  the 
crisis.  Dr.  Bernhard  Kamnitzer, 
former  finance  minister  of  Danzig, 
Norman  Thomas  and  other  name 
speakers  are  featured  in  a  nightly 
series  on  the  situation  on  WEVD, 
in  addition  to  the  daily  broadcasts 
of  Bryce  Oliver,  station's  regular 
commentator. 

Notables  Speak  on  Networks 

Among  notables  imited  to  speak 
before  the  microphones  of  the  re- 
spective networks  during  the  crisis 
were: 

NBC :  Edouard  Herriott,  ex-Pre- 
mier of  France  (Paris)  ;  Jacques  Key- 
ser,  vice-president.  Socialist  Party 
(Paris)  ;  Lord  Maugham,  Lord  High 
Commissioner,  British  House  of  Lords 
(London)  ;  Alfred  Duff-Cooper,  for- 
mer British  War  Minster  (London)  ; 
Winston  Churchill,  former  British 
First  Lord  of  Admiralty  (London)  ; 
Anthony  Eden,  former  British  For- 
eign Secretary  (London)  ;  Pierre 
Flandin,  former  Premier  of  France 
(Paris)  ;  Hugh  Gibson,  former  U.  S. 
Ambassador  to  Belgium  (London. 
Paris,  Brussels)  ;  King  Leopold  of 
Belgium  (Brussels)  ;  Queen  Geraldine 
of  Albania  (Paris)  ;  Count  Jersi 
Potocki,  Polish  Ambassador  to  U.  S. 
(Washington)  :  Earl  Browder,  Secre- 
tary of  Communist  Party  ( N  e  w 
York)  ;  Pope  Pius  XII  (Vatican 
City). 

CBS:  Pope  Pius  XII  (Vatican 
City)  ;  Lord  Halifax,  British  Foreign 
Secretary  (London)  ;  Premier  Dalad- 
ier of  France  (Paris)  ;  Lord  Snell,  Op- 
position Leader,  House  of  Lords  (Lon- 
don) ;  Sir  Archibald  Sinclair,  British 
Liberal  Leader  (London)  ;  Maj.  R. 
Ernest  Dupuy,  U.  S.  Army  (New 
York)  ;  Dr.  James  T.  Shotwell,  Co- 
lumbia University  (New  York)  ;  Rev. 
Robert  I.  Gannon,  president,  Fordham 
University  (New  York)  ;  H.  G.  Wells, 
author  (London). 

MBS:  Pope  Pius  XII  (Vatican 
City)  ;  Lord  Hahfax,  British  Foreign 
Secretary  (London)  ;  Premier  Dalad- 
ier of  France  (Paris)  ;  Capt.  Eddie 
Rickenbacker,  World  War  ace  (New 
York)  ;  Prince  Felix  of  Luxembourg 
(New  York). 


Shortwaves  in  Polish 

POLISH  was  added  Aug.  29  to  the 
crisis  news  broadcasts  in  foreign 
languages  over  CBS  shortwave  sta- 
tions W2XE  and  WCAB.  The  spe- 
cial announcer  on  Polish  programs 
is  Jan  Drottojowski.  With  the  addi- 
tion of  Polish,  seven  languages  are 
now  used  on  these  foreign  broad- 
casts —  German,    French,  Italian, 
Spanish,  Portuguese  and  English. 
Fourteen  foreign  speaking  an- 
nouncers  are  at   CBS   shortwave  I 
microphones  during  the  emergency,  i 
W2XE,  Wayne,  N.  J.,  is  beamed  I 
continuously  to  Europe  and  WCAB,  i 
Philadelphia,  to  South  America.  j 


WSLA,  international  shortwave  sta- 
tion operated  at  Boston  by  World  I 
Wide  Broadcasting  Corp.,  and  for- 
merly known  as  WIXAL,  has  ap-i 
plied  to  the  FCC  for  authority  to  move  [ 
its  transmitter  to  Hatherly  Beach,,; 
near  Scituate,  Mass.  '| 
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mLLimUAM  CASE 
HEARD  BY  PORTER 

HIGHLIGHTED  by  allegations  of 
political  activity"  and  "a  definite 
(editorial  policy"  on  the  part  of 
iKVOS,  Bellingham,  Wash.,  and  its 
io^mer,  Rogan  Jones,  George  B. 
jPorter,  FCC  assistant  general 
counsel,  presided  over  the  8-day 
iiearing  in  Bellingham,  Aug.  16-24 
on  the  applications  of  KVOS  for  a 
Regular  license  and  Bellingham 
broadcasting  Co.  for  the  facilities 
flf  that  station. 

,  Climaxing  a  bitter  community 
tfight  which  has  been  waging  for 
iseveral  years,  marked  recently  by 
(the  denial  of  the  application  for 
^broadcasting  facilities  by  the  Bell- 
\iiighaiti  Herald,  the  proceedings 
n^-ere  characterized  by  accusations 
lof  political  activity,  misplacement 
.and  disappearance  of  funds  secured 
fthrough  public  subscription,  fav- 
joritism  in  alloting  time  for  politi- 
ical  broadcasts,  and  incitement  of 
Qabor  troubles. 

Cases  Consolidated 

At  the  start  of  the  proceeding, 

,Mr.  Porter  consolidated  for  the 
purpose  of  hearing  the  application 

lof   Bellingham    Broadcasting  Co. 

jfor  a  100-250  watt  station  on  1200 

Ike.  with  that  of  KVOS,  operating 
vnth  100  watts  on  that  frequency, 

jfor  a  regular  license  renewal.  L.  C. 

■Herndon,  inspector  in  charge  of  the 
FCC  office  in  Seattle,  accompanied 
Mr.  Porter  at  the  hearing.  Frank 

!W.  Bixby  and  Joseph  Pemberton 

; acted  as  counsel  for  KVOS,  with 
Tim  Healy  and  Robert  M.  Sher- 

'wood  representing  Bellingham 
Broadcasting  Co.  At  conclusion  of 
the  hearing  after  a  night  session 
Aug.  24,  Examiner  Porter  gave 
counsel  20  days  to  prepare  sug- 
gested findings  before  the  FCC  con- 

isiders  the  matter. 


Knox  Gelatin  on  WGN 

IcHAS.  B.  KXOX  Gelatin  Co.,  John- 
istown,  X.  T.,  on  Aug.  21  started  a 
.six-week  campaign  on  WGX,  Chicago, 
using  three  station-break  announce- 
ments weekly,  three  weekly  participa- 
tions on  June  Baker's  home  manage- 
ment program,  and  a  quarter-hour  mu- 
sical program  Sunday  evenings.  The 
company  also  sponsors  Bob  Elson's 
sports  review  thrice  weekly  on  WGX. 
Kenyon  ■&  Eckhardt,  Xew  York,  is  the 
agency. 


HEARIXG  on  the  application  of 
WHA.  University  of  "Wisconsin  sta- 
tion at  Madison,  for  50  kw.  on  the 
670  kc.  clear  channel  now  assigned  to 
WMAQ.  Chicago,  has  been  set  for 
Xov.  10  bv  the  FCC  [see  .storv  on 
ipage  30]. 


Ill  C  B  S 

SPRIHCnELD  •  ILLINOIS 


ST. 

CENTRAL 
ILLINOIS 
COVERAGE 


ASSOCIATED  WITH  ILLINOIS  STATE  JOURNAL 
.SEADS  t  ATE8,  INC    •    NATIOKIL  REPRESENTATIVES 


Committee  Call  Urges 
Convention  Attendance 

AN  URGENT  CALL  to  all  stations 
to  send  duly  qualified  delegates  to 
the  special  NAB  convention  in  Chi- 
cago Sept.  15  for  approval  of  the 
campaign  against  A  S  C  A  P  was 
sounded  Aug.  30  by  the  NAB  Copy- 
right Negotiating  Committee. 

Bearing  the  signatures  of  seven 
committee  members,  the  appeal  em- 
phasized the  urgency  of  the  prob- 
lem and  the  necessity  of  action  on 
the  plan  [see  page  13].  It  re- 
counted the  history  of  the  recent 
negotiations  with  ASCAP  and  the 
rebuff'  received  from  the  Society  in 
declining  to  appoint  a  committee  to 
negotiate  with  broadcasters  on 
drafting  of  a  new  contract  to  suc- 
ceed those  now  in  force  and  which 
expire  at  the  end  of  next  year. 
Mention  was  made  also  of  the  re- 
cent statement  by  Gene  Buck. 
ASCAP  president,  in  an  address  in 
Los  Angeles,  that  broadcasters 
would  be  expected  to  pay  costs  in- 
curred bv  ASCAP  in  defense  of 


Survives  Snatchers 

CREW  of  WBAP,  Fort  Worth, 
is  surrounded  by  comdcts  dur- 
ing rehearsal  of  Thirty  Min- 
utes Behind  Prison  Walls  at 
the  State  Penitentiary.  Re- 
cently J.  E.  Maersch,  engi- 
neer, left  his  watch  on  a  table 
in  the  prison  studio  for  sev- 
eral hours.  When  he  re- 
turned, he  found  this  note  be- 
side it:  "This  must  be  your 
first  trip  here," 


FCC  Motions  Sept.  8 

THE  FCC  announced  Aug.  29  that 
the  next  meeting  of  its  Motions 
Docket  would  be  held  Sept.  8.  Hear- 
ing of  the  Motions  Docket  was  sus- 
pended during  the  month  of  Au- 
gust. In  announcing  assignments  to 
individual  commissioners  for  Sep- 
tember, the  Commission  designated 
Commissioner  Paul  A.  Walker  to 
routine  broadcast  matters. 


legal  actions  brought  against  it  in 
state  copyright  litigation. 

The  letter  bore  the  signatures  of 
NAB  President  Neville  Miller, 
NBC  President  Lenox  R.  Lohr,  CBS 
Executive  Vice-President  Edward 
Klauber,  Samuel  R.  Rosenbaum, 
president  of  WFIL,  John  Elmer, 
president  of  WCBM,  John  Shepard, 
3rd,  Yankee  Network,  Walter  J. 
Damm,  WTMJ. 


CALL  letters  of  WCAU's  shortwave 
station  WCAI  (formerly  W3XAU) 
have  been  changed  again  to  WCAB 
because  the  sound  of  "WCAI"  when 
pronounced  in  certain  foreign  lan- 
guages is  too  like  that  of  "WCAE," 
letters  already  assigned  to  the  Pitts- 
burgh station. 


THE  Federal  Trade  Commission  has 
ordered  James  Heddon's  Sons,  Do- 
wagiae.  Mich.,  to  cease  alleged  mis- 
representations about  the  construction 
of  its  improved  Heddon  Pal  and  other 
fishing  rods. 


AFFILIATED 

[  ^  I  wthCBS 

Tlie  Journal 


Represented  by  George  Hoilingbery 
C.  W.  Corkhill,  Manager 
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European  Crisis 
Will  Not  Upset 
Broadcast  Band 

Government  Likely  to  Keep 
Hands  Oflf  in  Early  Days 

(Continued  from  Page  H) 

however,  the  view  prevails  that  pre- 
vention of  "unneutral"  acts  can  be 
left  largely  to  the  judgment  of  sta- 
tion managements.  Moreover,  the 
fact  that  a  substantial  number  of 
radio  executives  are  reserve  officers 
in  various  branches  of  the  military 
services,  is  looked  upon  favorably 
since  it  will  foster  quick  handling 
of  affairs  in  stations  so  manned. 

The  official  view  is  that  there  is 
little  reason  for  any  greater  inter- 
ference with  radio  operations  gen- 
erally than  with  newspapers.  Be- 
cause of  the  vastly  increased  num- 
ber of  news  broadcasts,  direct  from 
the  theatre  of  operations  abroad, 
Government  officials  themselves,  as 
well  as  the  citizenry  by  and  large, 
are  relying  upon  radio  reports  for 
first-hand  information. 

President's  Broad  Powers 

Anxiety  in  some  quarters  over 
possible  use  of  the  broad  powers 
possessed  by  the  President  to  com- 
mandeer communications  in  time  of 
national  emergency  is  almost  en- 
t  i  r  e  1  y  dispelled  in  Government 
quarters.  Under  Section  606  of  the 
Communications  Act  the  President 
is  given  broadest  possible  powers, 
under  which  he  can  suspend  or 
amend  all  existing  regulations  gov- 
erning communications  to  preserve 
the  neutrality  of  this  country,  but 
responsible  officials  discount  the 
possibility  of  any  drastic  moves. 
Even  if  this  country  should  become 
directly  involved  i  n  t  h  e  conflict, 
which  is  not  believed  imminent,  it 
still  is  felt  that  radio  by  the  Ameri- 
can plan  of  private  operation  will 
be  preserved. 

The  effect  of  war  upon  broad- 
casting as  a  business  is  problemati- 
cal. Obviously,  war  news  will  take 
priority  over  the  air  and  already 
has  taken  precedence  over  commer- 
cial schedules.  On  the  other  hand, 
the  increased  audience  momentum 
around  the  clock  unquestionably 
will  open  new  avenues  for  program 
sponsorship  by  virtue  of  tremend- 
ously incr>^'ased  listening. 

National  advertisers  probably 
would  be  inclined  to  alter  their  sales 
themes,  depending  upon  the  inter- 
national situation.  Greater  empha- 
sis might  be  placed  upon  institu- 
tional and  prestige-building  pro- 
grams rather  than  direct  selling  be- 
cause in  times  of  international 
stress  demand  for  consumer  goods 
usually  exceeds  the  supply.  That 
was  the  experience  during  the  last 
war  when  staple  foodstuffs  were  at 
a  premium  and  brand-name  adver- 
tising as  a  consequence  became  of 
secondary  importance.  At  the  same 
time,  accounts  generally  found 
business  soaring  and  were  in  a  po- 
sition to  maintain  or  even  expand 
their  promotional  activities. 

Curbs  against  foreign  language 
programs  are  seen  as  possible,  if 
hostilities  reach  major  p.-oportions. 
In  the  communications  field,  it  is 
regarded  as  a  certainty  that  all  code 


WAR  EMERGENCY-POWERS  OF  PRESIDENT 


BROAD  DISCRETIONARY  powers  are  vested  in  the  President  under 
Section  606  (c)  of  the  Communications  Act  of  1934  in  the  event  of  war 
or  emergency.  Significantly,  while  (a)  and  (b)  portions  of  that  section 
[see  Broadcasting,  1939  YearhooW]  relate  to  wars  in  which  the  United 
States  may  be  engaged,  (c)  relates  to  any  war  and  covers  moves  that 
may  be  taken  to  preserve  the  neutrality  of  this  country.  The  President 
may  shut  down  or  take  over  any  and  all  radio  stations  under  the  powers 
conferred  upon  him  by  (c)  but  (d)  provides  for  just  compensation  to 
be  ascertained  by  the  President.  The  text  of  Section  606  (c)  follows: 

(c)  Upon  proclamation  by  the  President  that  there  exists  war  or  a 
threat  of  war  or  a  state  of  public  peril  or  disaster  or  other  national 
emergency,  or  in  order  to  preserve  the  neutrality  of  the  United  States, 
the  President  may  suspend  or  amend,  for  such  time  as  he  may  see  fit, 
the  rules  and  regulations  applicable  to  any  or  all  stations  within  the  juris- 
diction of  the  United  States  as  prescribed  by  the  Commission,  and  may 
cause  the  closing  of  any  station  for  radio  communication  and  the  removal 
therefrom  of  its  apparatus  and  equipment,  or  he  may  authorize  the  use  or 
control  of  any  such  station  and/or  its  apparatus  and  equipment  by  any 
department  of  the  Government  under  such  regulations  as  he  may  pre- 
scribe, upon  just  compensation  to  the  owners. 


communications  will  be  barred  to 
avoid  espionage  or  "unneutral"  ac- 
tivities. With  "plain  English"  to 
be  required  on  communications,  it 
also  is  entirely  possible  that  station 
licensees  might  be  prevailed  upon  to 
avoid  use  of  foreign  language  pro- 
grams to  any  great  extent,  if  that 
course  is  deemed  necessary  . 

In  one  high  Government  quarter, 
it  was  stated  that  because  radio  to- 
day is  such  an  intimate  part  of  the 
nation's  social  and  economic  fabric, 
the  Government  would  hesitate  to 
upset  the  existing  order.  Only  sta- 
tions found  guilty  of  committing 
overt  acts  (a  development  consid- 
ered highly  unlikely)  would  be  sub- 
jected to  drastic  penalties  such  as 
revocation  of  licenses. 

No  Real  Precedent 

Because  there  were  no  broadcast 
stations  during  the  World  War  and 
few  privately  -  owned  communica- 
tion stations  of  any  character,  there 
is  no  precedent  the  Government 
can  follow.  Amateur  stations  were 
sealed  at  that  time,  along  with  the 
foreign  -  owned  transoceanic  s  t  a  - 
tions,  which  were  commandeered  by 
this  country.  Many  of  the  Ameri- 
can radio  "hams"  went  into  the 
military  radio  services. 

Today,  however,  there  exists  a 
huge  communications  system,  pri- 
vately owned,  covering  such  ser- 
vices as  broadcasting,  transoceanic 
communication,  aviation,  police, 
and  numerous  other  operations.  It 
is  felt  that  all  these  basic  struc- 
tures will  be  maintained  because 
they  have  become  an  essential  part 
of  the  nation's  daily  life. 

Government  surveillance  and  su- 
pervision of  these  operations 
would  be  primarily  in  the  trans- 
oceanic field  where  lurks  greatest 
danger  in  espionage  activities.  The 
Army-Navy  Joint  Board,  collabo- 
rating with  the  State  Department, 
will  probably  be  the  hio-h  command 
in  handling  matters  of  this  nature. 

In  addition  to  the  military  and 
diplomatic  departments,  the  Fed- 
eral Bureau  of  Investigation  fig- 
ures prominently  in  checking  es- 
pionage activities,  and  as  a  conse- 
quence will  be  in  the  high  councils 
in  connection  with  communications. 
The  FCC  also  presumably  would  be 
called  upon  to  participate  in  these 
activities  and  unauestionably  would 
intensify  its  monitoring  of  all  com- 
munications to  suppress  unneutral 
acts. 


To  allay  any  doubt  as  to  the  Gov- 
ernment's intentions,  one  important 
official  advised  Broadcasting: 

"Broadcasters  have  nothing  to 
fear.  There  is  no  intention  what- 
ever to  take  over  broadcast  station 
operations  or  the  operations  of  any 
established  commercial  services. 
There  is  no  doubt  that  a  greater 
degree  of  supervision  will  be  ex- 
ercised during  the  period  of  war 
and  that  the  President,  under  the 
broad  powers  of  Section  606  of  the 
Communications  Act,  may  give  var- 
ious Government  agencies  added 
responsibilities  for  enforcement. 
But  there  is  no  idea  of  curtailing 
the  commercial  operations  of  broad- 
cast stations." 

Short  Wave  Work 
It  was  pointed  out  that  the  com- 
munications problem  presents 
somewhat  different  aspects.  For  ex- 
ample, frequencies  in  the  band  from 
4,000  to  25,000  kc,  which  have  in- 
ternational range  with  low  power, 
must  be  guarded  scrupulously. 
While  foreign  vessels,  coming  into 
U.  S.  ports,  presumably  will  have 
their  transmitters  sealed  to  prevent 
"unneutral"  acts,  it  would  be  dif- 
ficult to  locate  ten-watt  "blooper" 
sets  secreted  in  a  drawer  in  a  pas- 
senger cabin,  which  could  be  used 
to  communicate  with  belligerents. 
Thus,  international  shipping  will 
present  a  "terriffic  job".  Unques- 
tionably, radio  inspection  act^'vities 
now  maintained  by  branch  offices  of 
the  FCC  would  be  expanded  consid- 
erably, and  perhaps  taken  over  by 
or  worked  in  conjunction  with  other 
governmental  agencies. 

It  was  emphasized  that  before 
any  restrictions  would  be  placed 
upon  broadcast  operations  gener- 
allv,  there  would  have  to  be  nrovo- 
cation.  Should  espionage  activities 
be  discovered  in  connection  with 
any  communications  operations, 
these  unquestionably  would  lead  to 
stringent  protective  measures.  Be- 
cause broadcast  stations  onerating 
in  the  standard  band  are  limited  in 
their  coverao^e  more  or  less  to  the 
continent,  little  danger  exists  from 
their  use  for  illicit  communication 
to  belligerents.  Moreover,  the  value 
of  these  frequencies  for  the  main- 
tenance of  neutralitv.  or  even  in 
actual  war,  is  limited,  except  for 
domestic  propaganda  purposes 
which  can  be  carried  on  acceptably 
under  normal  conditions,  with  their 
present  private  operators. 

Officials  reiterated  what  they  had 


stated  last  year  during  the  Munich 
crisis  —  that  entertainment,  news 
and  the  usual  broadcast  fare  would 
be  a  desirable  respite  from  war 
news  and  at  the  same  time  would 
keep  the  people  at  their  radios  for 
official  emergency  proclamations 
and  instructions. 

For  the  guidance  of  the  industry, 
it  was  pointed  out  that  as  a  neu- 
tral this  country  is  at  peace.  There- 
fore, war  measures  would  not  have 
to  be  invoked  except  for  concentra- 
tion on  methods  of  maintaining  ab- 
solute neutrality.  The  Government, 
as  a  protective  measure,  might  send 
out  instructions  to  all  stations  put- 
ting them  on  notice  against  possible 
unneutral  acts.  It  is  possible,  too, 
that  a  policy  would  be  established 
as  to  how  best  to  maintain  neu- 
trality. 

No  Jamming  Here 

Because  the  North  American 
continent  is  isolated  from  the 
European  theatre  of  operations, 
there  is  little  danger  of  jamming  of 
broadcast  transmission  in  this 
country  through  setting  up  of 
transmitters  on  their  broadcast  fre- 
quencies. Only  use  of  tremendous 
power,  perhaps  exceeding  a  million 
watts  on  the  broadcast  frequencies, 
could  cause  such  blasting  from 
abroad. 

On  international  channels,  how- 
ever, this  is  possible.  Combatant  na- 
tions unquestionably  would  try  to 
jam  one  another's  operations.  And 
in  continental  Europe,  where  doz- 
ens of  nations  share  the  same 
broadcast  bands,  jamming  already 
has  been  reported  in  the  effort  to 
blast  belligerent  transmitters  from 
the  air  and  make  their  propaganda 
reports  unintelligible.  Radio  min- 
istries are  known  to  have  consid- 
ered use  of  ultra-shortwaves  for  ' 
news  broadcasts,  since  their  cover- 
age is  limited  and  would  not  be  as  i 
susceptible  to  outside  interference. 


Named  Murrow's  Aide 

TENSION  in  Europe  and  the  in- 
creasing schedule  of  relays  from 
the  networks'  representatives  there 
led  CBS  on  Aug.  22  to  appoint 
Eric  Sevareid,  city  editor  of  the 
Paris  Herald,  as  assistant  to  Ed- 
ward R.  Murrow,  director  of  the 
network's  European  staff.  He  will 
work  out  of  London.  Although  only 
29,  Mr.  Sevareid,  a  graduate  of  the 
University  of  Minnesota,  was  for 
three  years  with  the  Minneapolis 
Journal  before  he  went  abroad  in 
1936  to  study  at  the  London  School 
of  Economics. 


'Magic  Key'  Discontinues  Sept.  18 

RCA  MFG.  Co.,  Camden,  will  discon- 
tinue Magic  Key  of  RCA  following 
the  broadcast  of  Sept.  18.  Program, 
for  several  years  broadcast  Sunday 
afternoons  on  NBC's  Blue  network, 
was  scheduled  to  be  dropped  in  the 
late  spring,  but  instead  was  shifted 
to  a  Monday  evening  hour,  9-10.  on 
the  same  network.  No  future  plans 
for  radio  advertising  have  been  an- 
nounced, although  in  the  spring  it 
was  stated  that  a  different  type  of 
program,  with  a  direct  sales  appeal 
in  contrast  to  the  Magic  Key's  purely 
institutional  nature,  might  be  substi- 
tuted. Program  was  placed  direct. 


SECOND  in  the  series  of  prizefights 
to  be  sponsored  this  fall  on  NBC-Blue 
by  Adam  Hats  will  be  the  Sept.  7  bout 
between  Tony  Galento  and  Lou  Nova 
at  Municipal  Stadium  in  Philadelphia. 
Sam  Taub  and  Bill  Stern  will  cover 
the  event. 
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An  Open  Letter  Of  THANKS 

To  The  Fourth  Estate! 


The  National  Broadcasting  Company  takes  this  opportunity,  publicly, 
to  express  sincere  thanks  to  The  Associated  Press,  International 
News  Service  and  the  United  Press  ...  to  the  American  press  generally 
...  and  particularly  to  those  foreign  correspondents  whose  brilliant 
eye-witness  descriptions  and  on-the-spot  summaries,  broadcast  over  NBC's 
coast-to-coast  Networks  have  kept  their  fellow  countrymen  accurately 
informed  about  the  rapidly  shifting  crisis  overseas. 

With  each  succeeding  day,  the  press  of  America  has  added  fresh  laurels 
to  the  already  high  standards  of  journalism  in  the  United  States 
through  its  impartial,  accurate  and  swift  coverage  of  events  abroad. 

By  broadcasting  news  bulletins,  interviews  with  key  statesmen,  speeches 
of  government  leaders,  and  interpretive  comments  by  newspaper  corres- 
pondents, both  from  at  home  and  abroad,  NBC  has  sought  to  maintain  the 
highest  tradition  of  the  American  System  of  Broadcasting. 


August  31,  1939 


President 

National  Broadcasting  Co  Inc 


TOPS  IN 
CENTRAL 
XOHIO 


War  Chest  for  ASCAP  Fight 


{Continued  fr 
gram  clearance  at  the  source. 
There  has  been  no  final,  public  com- 
mitment of  the  latter  from  the 
networks,  though  they  have  stated 
they  will  go  along  with  any  "united 
front"  industry  plan. 

Meanwhile,  except  for  a  Pacific 
Coast  blast  by  ASCAP  President 
Gene  Buck,  declaring  ASCAP  was 
ready  for  the  NAB  "war",  the  bat- 
tle of  press  releases  of  a  fortnight 
ago  has  stopped.  No  further  con- 
versations with  ASCAP  officials 
have  been  held  since  the  "snub"  of 
Aug.  3,  when  only  ASCAP  general 
manager  John  G.  Paine  showed  up 
for  a  conference  with  the  NAB  ne- 
gotiating committee,  saying  he  had 
nothing  to  off'er.  ASCAP  obviously 
is  waiting  for  the  outcome  of  the 


By  golly!-WDAY 
said  this  stuff 
was  lux-yury-ust 

Imagine  a  million  better -than 'average  farm  people* 
Uving  in  one  of  the  nation's  richest  sections,  served 
by  ONE  chain  station  ! 

Imagine  that,  and  you  have  visualized  WDAY*s 
audience  in  the  great  Red  River  Valley ! 

These  million  people  buy  the  merchandise  that's 
advertised  over  WDAY  because  it's  the  only  mer- 
chandise they  hear  about!  Wouldn't  you  like  that 
kind  of  an  exclusive"?  Let  us  give  you  ALL  the 
facts ! 

WDAY^iNC 


z.  


N.  B.  C. 

ACtiliated  with  tbe  Fargo  Forum 

FARGO 
N.  D. 


FREE  and 
PETERS,  INC. 
NATIONAL 
REPRESENTATIVES 


940  KILOCYCLES 
5000  WATTS  DAT 
1000  WATTS  NIGHT 


om  Page  13) 
special  convention,  before  making 
another  move. 

Consideration  of  the  code  compli- 
ance provisions,  while  dwarfed 
somewhat  by  the  music  problems, 
nevertheless  will  evoke  lively  de- 
bate at  the  convention.  Many  sta- 
tions are  not  satisfied  with  the 
rigid  requirements,  under  which 
they  would  voluntarily  agree  to  re- 
ject many  types  of  accounts.  But 
the  fact  that  the  code  was  adopted 
by  the  Atlantic  City  convention  by 
an  overwhelming  six-to-one  vote, 
even  though  a  substantial  number 
of  delegates  did  not  vote,  places 
the  industry  on  record  in  its  favor. 

Code  Compliance 

The  convention  authorized  the  in- 
coming board  to  devise  compliance 
and  enforcement  methods,  perhaps 
as  knotty  a  problem  as  drafting 
the  code  itself.  Several  plans  have 
been  advanced  to  the  executive 
committee,  but  flaws  were  found  in 
each.  The  board  will  be  called  upon 
at  the  Sept.  13  meeting  to  evolve 
the  final  proposal  to  be  submitted 
to  the  membership.  It  is  expected 
that  a  "compliance  director",  who 
would  become  the  repository  for 
complaints,  will  be  authorized,  with 
an  office  at  NAB  headquarters  in 
Washington.  In  whatever  ma- 
chinery is  set  up,  the  board  of  di- 
rectors unquestionably  will  be  the 
appellate  board. 

A  px'oposed  plan  under  which  dis- 
trict directors  might  serve  as  "re- 
gional" officers  for  enforcement 
was  found  faulty  in  that  active 
broadcasters  would  be  in  the  posi- 
tion of  sitting  in  judgment  over 
competitors.  The  original  penalty 
idea  of  warning,  then  public  notice, 
and  finally  expulsion  from  NAB 
membership  for  wilful  code  infrac- 
tions, has  not  been  altered,  though 
it  may  be  by  the  board  prior  to  the 
convention. 

Invitations  for  the  convention 
were  sent  Aug.  2.5  to  the  entire 
roster  of  some  750  stations  licensed, 
or  authorized,  by  the  NAB.  The 
NAB  membership  totals  about  420. 
Code  as  well  as  copyright  apply  to 
all  stations  alike,  and  the  industry- 
wide call  was  decided  upon  for  that 
reason. 

The  opening  gavel  will  be  at  10 
a.  m.  at  the  Palmer  House,  central- 
ly located  hostelry  which  was  se- 


CHNS 

The  Key  Station  of  the 

Maritimes 
Is  as  much  a  part  of  Halifax 
as  the  Citadel  Hill. 


Located  as  it  is  in  the  Capitol 
City,  it  commands  the  largest 
near  at  hand  audience  in  the 
Maritimes. 

Ask  joe  WEED 

350  Madison  Ave. 
New  York 


I 


lected  in  lieu  of  the  suburban  Edge- 
water  Beach,  which  had  been  desig- 
nated at  the  time  of  the  special  1 
convention  call.  The  notice  recited 
that  the  convention  was  for  the 
purpose  of  considering  "the  various 
problems  arising  out  of  the  per- 
formance of  music  by  broadcast- 
ers", which  is  sufficiently  broad  to 
cover  the  phonograph  record  mat- 
ter, along  with  AFM,  and  "to  con- 
sider the  subject  of  the  NAB  Code 
of  Ethics". 

Group  Meetings  Panned 

Independent  Radio  Network  Af- 
filiates has  called  a  convention  of 
its  members  at  the  Palmer  House 
for  Sept.  14  at  which  time  plans 
for  the  establishment  of  a  perma- 
nent organization  will  be  consid- 
ered, [see  page  13]. 

National  Independent  Broadcast- 
ers, embattled  over  the  phonograph 
record  licensing  proposals,  has 
scheduled  a  meeting  on  Sept.  14  at 
the  Palmer  House.  Called  by  Lloyd 
C.  Thomas  and  Harold  A.  Lafount, 
executives  of  NIB,  the  group  may 
consider  further  plans  for  setting 
up  a  more  or  less  permanent  or- 
ganization. 

John  Elmer,  last  industry  presi- 
dent of  the  NAB  and  representa- 
tive of  independent  stations  by  vir- 
tue of  his  operation  of  the  local 
WCBM  in  Baltimore,  is  expected 
to  lead  the  debate  on  the  indepen- 
dent viewpoint  both  apropos  copy- 
right and  the  phonograph  record 
situation.  Mr.  Elmer,  in  the  ASCAP 
and  recorder  negotiations,  served 
notice  he  proposed  to  tell  the  whole 
story  in  unvarnished  terms  to  the 
convention. 

Mark  Ethridge,  prime  mover  in 
both  IRNA  and  the  NAB  reorgani- 
zation and  temporary  president  of 
NAB  prior  to  Mr.  Miller's  assump- 
tion of  office  last  year,  will  attend 
the  convention.  Absent  from  the 
Atlantic  City  meeting  because  of 
illness,  Mr.  Ethridge  unquestion- 
ably will  participate  significantly 
in  the  deliberations. 

Practically  the  entire  NAB  head- 
quarters staff,  headed  by  President 
Miller,  was  in  New  York  from  Aug. 
22  through  Aug.  24  for  the  series 
of  meetings.  Executive  committee 
members  present  for  the  copyright, 
code  and  phonograph  record  discus- 
sions were  John  Elmer,  WCBM, 
Baltimore;  Herb  Hollister,  KANS, 
Wichita;  John  A.  Kennedy,  WCHS, 
Charleston;  Paul  W.  Morency, 
WTIC,  Hartford,  and  Harrv  C. 
Wilder,  WSYR,  Syracuse.  The 
sixth  member,  Edwin  W.  Craig, 
WSM,  Nashville,  was  unable  to  at- 
tend. 

The  Copyright  Negotiating  Com- 
mittee, on  the  scene  for  the  deliber- 
ations, included  NBC  President 
Lenox  R.  Lohr;  CBS  Executive 
Vice-President  Edward  Klauber; 
Samuel  R.  Rosenbaum,  WFIL; 
President  Miller  and  Mr.  Elmer. 
John  Shepard  3d,  Yankee  Network 
president,  representing  regional 
stations,  and  Walter  J.  Damm, 
WTMJ  managing  director,  on  be- 
half of  local  stations,  also  took  part 
in  the  discussions  with  the  execu- 
tive committee. 


ATTENDANCE  at  Chicago's  Eighth 
Street  Theatre  for  the  WL8  Xational 
Barn  Dance  passed  the  800,000  mark 
Aug.  26.  the  total  during  the  seven 
years  WLS  has  aired  the  show  pub- 
hcly.  Maintaining  its  popularity 
through  the  years,  the  Barn  Dance 
pLayed  to  a  packed  house  Aug.  26  and 
.~)00  persons  were  turned  away. 
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\rhe  NAB  •  Lang-Worth  Plan 

for  Permanent  Copyright  Independence 


In  considering  any  course  of  action  it  is  well  for 
Radio  to  heed  the  sound  advice  of  ^^Teddy^^  Roosevelt: 

^^Keep  your  eyes  on  the  stars  but  remem- 
ber to  keep  your  feet  on  the  ground'*. 


^HE  NAB-Lang- Worth  Plan  is  an  essen- 
tial ingredient  in  the  campaign  to  free 
radio  station  operators  from  the  fetters 
that  bind  them  to  the  dictates  of  a  monopo- 
listic Copyright  Pool. 

It  was  created  through  the  joint  efforts  of 
the  NAB  Bureau  of  Copyrights  and  Lang- 
Worth  Feature  Programs  Inc. 

The  modus  operandi  is  simple  but  positive. 
The  field  of  benefit  unlimited.  The  Plan 
seeks  permanent  Copyright  Independence 
through  the  creation  of  an  abundance  of 
"Tax-Free"  music. 

Being  mindful  of  the  warning,  .  .  .  but 
remember  to  keep  your  feet  on  the 
ground",  the  Plan  divorces  theory  and 
speculation  in  favor  of  the  one  method  that 
can  guarantee  immediate  and  continuous 
benefit  to  every  radio  station,  large  or 
small — '^^Tax-Free^'  music  in  Transcription 
form. 


The  exploitation  of  non-ASCAP  music  is 
vital  to  any  plan  designed  to  create  Radio's 
own  music.  Music  has  value  only  if  used. 
It  is  economically  and  artistically  impossi- 
ble for  the  average  station  to  aggressively 
promote  Radio's  own  music  with  live  or- 
chestras alone. 

Transcriptions  are  therefore  vital  to  any 
campaign  that  demands  universal  promo- 
tion of  new  music  for  success,  because 
Transcriptions  are  the  only  universally 
usable  form  of  music. 

Five  years  research  and  production  in  the 
non-ASCAP  field  gives  Lang- Worth  an 
unique  knowledge  and  experience  shared 
by  no  other  organization  in  the  world.  How 
Lang- Worth  is  meeting  the  specifications 
set  forth  in  the  contract  entered  into  be- 
tween the  NAB  Bureau  of  Copyrights  and 
Lang- Worth  as  indorsed  by  the  NAB  Board 
of  Directors,  is  fully  described  in  the 
brochure  mailed  all  broadcasters. 

It  merits  your  serious  consideration. 


Lang-Worth  Feature  Programs  Inc. 


420  Madison  Avenue 


New  York,  N.  Y. 
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Late  PersoDal  Notes 


WFBG 

ALTOONA  PENN. 

Offers  the  ONLY  complete 
coverage  of  the  Altoona  trad- 
ing area. 

Your  message  to  our  large, 
loyal  audience  assures  great- 
er distribution  and  increased 
sales. 

INS  FULL  SERVICE 
World  Broadcasting  System 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  BIdg.,  Wash.,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 


J*OHN  BARRON 

Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 

FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL.  MINNESOTA 


HERBERT  LEE  BLYE 

RADIO  CONSTRUCTION 
ENGINEER 

THIRTEEN  YEARS  EXPERIENCE 
LIMA  OHIO 


Miiiiroe  Succeeds  Witten 

PAUL  MUNROE,  formerly  radio 
director  of  Lambert  &  Feasley, 
New  York,  has  joined  Buchanan  & 
Co.,  New  York,  as  radio  director, 
succeeding  Louis  A.  Witten,  who 
has  resigned. 


F.  A.  RICHTER  &  Co.,  Brooklyn 
(proprietaries),  on  Get.  1  will  start  a 
campaign  of  10  to  30  spot  announce- 
ments weekly  in  several  major  mar- 
kets west  to  the  Mississippi.  Station 
list  has  not  been  set,  according  to  H. 
W.  Kastor  &  Sons,  New  York,  the 
agency  in  charge. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  BIdg.      Nat.  404« 
Washington,  D.  C. 


PAUL  F.  GQDLEY 

Consulting  Radio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  BIdg.  District  8456 

V/ashington,  D.  C. 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

2935    North    Henderson  Avenue 
Telephones  3-6039  and  5-2945 
DALLAS,  TEXAS 


'TAey  A/ei/^et  Mlii . .  . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


FRANK  NEUWIRTH,  formerly  on 
the  advertising  staff  of  the  'New  York 
World-Telegram,  and  previously  ad- 
vertising director  of  Wallach's  Stores, 
New  York,  and  copy  chief  of  R.  H. 
Macy  &  Co.,  New  York,  has  formed 
an  advertising  agency,  Frank  Neu- 
wirth  Adv.,  at  250  Park  Avenue,  New 
York.  Telephone  is  Plaza  .5-5320. 

RICHARD  BUCKLEY,  salesman  of 
John  Blair  &  Co..  New  York,  on  Aug. 
26  became  the  father  of  his  second 
child,  a  girl,  born  at  Lawrence  Hos- 
pital, Bron.willc,  N.  Y. 

HUGH  SEVILLE,  NBC  chief  statis- 
tician, on  Sept.  1  will  marry  Miss 
Eleanor  Parkhurst  Hudson. 

•lOHN  CHURCHILL,  chief  statisti- 
cian of  CBS.  on  Aug.  28  married  Miss 
Sophie  Bolter  at  her  home  in  Toronto. 

SAMUEL  A.  HARNED  and  Frank 
•T.  Mahoney,  of  the  New  York  office 
of  P.P.DO,  and  Kenneth  W.  Ellis,  of 
the  ^Minneapolis  office,  were  elected 
vice-presidents  of  the  agency  at  a  re- 
cent meeting  of  the  BBDO  board  of 
directors. 

SHELTON  YOUNG,  who  resigned 
two  years  ago  because  of  illness,  has 
rejoined  the  sales  department  of 
W.JSV,  AVa.^hington. 

ANNE  SPENCE,  daughter  of  Edwin 
M.  Spence.  NAB  secretary-treasurer, 
and  for  the  last  year  and  a  half  a 
member  of  the  NAB  secretarial  staff, 
on  Aug.  21  became  secretary  to  .John 
II.  Barron.  "Washington  consulting  en- 
gineer with  offices  in  tlie  Earle  BIdg., 
AVashington. 


Help  Wanted 


Wanted — Salesmanager  to  invest  in  250 
watt  station  in  fast  developing  Southern 
market.   Box   A49,3,  Broadcasting. 


Radio  Salesman  who  is  looking  for  per- 
manent connection  wtih  progressive  sta- 
tion. Write  WDWS  Champaign,  Illinois. 
References  and  experience  requested. 


Situations  Wanted 


Continuity  Writer  —  University  graduate, 
major  in  English.  Experienced  in  both 
continuity  and  dialogue.  Thomas  Flynn, 
204  Morgan.  Collingswood,  N.  J. 


Production  Man,  ten  years'  experience,  pro- 
duction, programming,  promotion,  writ- 
ing. Employed,  but  wants  to  make 
change.  Married.  Will  accept  small  sal- 
ary. Box  A480,  Broadcasting. 


Commercial  Operator,  radiophone  tirst,  tele- 
graph second,  available,  experienced  at 
KDKA,  WLW.  licensed  since  1924.  good 
references.  Irving  Davis,  5050  Grayton. 
Detroit,  Mich. 


Attention  Station  Owners :  Station  manager 
with  real  organizing  and  re-organizing 
ability  accustomed  bringing  tough  ones 
out  of  red,  offers ;  higher  grosses,  real 
programming,  result  getting  promo- 
tions, and  profitable  merchandising  plans, 
along  with  efficient  management.  Sober, 
industrious,  ambitious,  personable,  forty, 
married,  employed.  Box  A483,  Broad- 
casting. 


Station  Manager.  Complete  knowledge  all 
phases  of  radio  station  operation.  Ex- 
perienced salesman  and  announcer.  At 
present  successfully  managing  100  watt 
station.  Desires  change  to  station  near 
New  York  City  or  agency  connection 
therein.  Address  Box  A484,  BROADCAST- 
ING. 


Salesman — Billing  $50,000  yearly  in  small 
city,  desires  change :  qualified  for  sales- 
manager  or  station  manager.  Box  A485, 
Broadcasting. 


J.  FRANCIS  HARRIS,  formerb 
Tokyo  manager  of  RCA  Communica 
tions,  has  been  named  an  RCA  vie 
president,  as  of  Sept.  1,  and  upon  hi 
return  to  Takyo  after  a  brief  visit  i) 
the  United  States  will  be  in  charge  o 
.lapan.  Maiichukuo  and  China  terri 
tory.  He  will  headquarter  in  Tokyc 
but  the  Shangai  office,  hitherto  inde. 
pendent,  will  come  under  his  supervi 
sion. 

GEORGE  CLARK  CHANDLER 
president  and  general  manager  o 
C.JOR,  Vancouver,  B.  C,  on  Aug.  1' 
married  Marie  Louise  Ellingboe  o" 
that  city.  ' 

BOND  P.  GEDDES,  executive  vice 
president  and  general  manager  of  th 
Radio  Manufacturers  Association,  ha 
been  elected  a  member  of  the  board  o 
directors  of  the  American  Trade  As 
sociation  Executives,  and  will  serv 
until  1941.  Neville  Miller,  Edward  M 
Kirby  and  Edwin  M.  Spence  of  XAI  { 
have  recently  been  elected  to  mem, 
bership  in  ATAE.  j 
LEAH  FORD,  formerly  assistant  t\ 
Lloyd    Dennis,    program    director   o  i 
W.TSV,  Washington,  has  resigned  t 
become  the  secretary  of  Commissione  | 
.1.  Hayden  Alldredge,  of  the  Interstat  i 
Commerce  Commission. 

ED  BOWERS  has  resigned  from  th 
Chicago  office  of  MBS  to  open  hi 
own  radio  service  organization  at  36' 
N.  Michigan  Ave. 

.TACK  KNELL,  announcer  of  WEE] 
Boston,  who  gained  nationwide  recof 
nition  for  his  coverage  of  the  Squali 
submarine  disaster,  has  been  trane! 
ferred  to  the  New  York  CBS  annount  < 
ing  Staff. 


Situations  Wanted  (Cont'd.) 


Sports  Announcer — Handle  play-by-play  a 
sports ;  sport  commentary,  recording: 
Box  A486,  Broadcasting. 


Position  as  manager  of  local  or  region: 
station.  14  years  in  radio.  Highest  recoir 
mendations.  Now  employed.  Thoroughl 
experienced  in  sales,  programming,  an 
production.  Prefer  salary  &  commissioi 
Box  A487.  Broadcasting. 


Instructor-Announcer — Teach  voice,  speed 
radio  arts,  commercial  announcing,  pro^ 
gramming.  dramatics.  References.  Bo- 
A488.  Broadcasting.  \ 


Announcer  actor,  single  man.  news  nav 
rator  and  studio  utility  experience,  wi. 
go  anywhere.  References,  recording^ 
Box  A489,  Broadcasting. 


Certified  Public  Accountant:  15  years  e? 
perience.  Investigations.  Taxes.  Maste, 
of  Laws.  Seeks  permanent  or  temporar 
position.  Box  A491,  BROADCASTING. 


Attention  Station  Executives — To  increas 
business,  is  that  your  problem?  If  si 
mv  12  years  successful  sales  record  i 
metropolitan  areas  will  interest  you.  Ret 
sonable  salary  or  drawing  account.  Ag 
34.  References.  Box  A492,  Broadcastini, 


Experienced    Station    Manager    with  ou 
standing  sales  record — understands  pre; 
grams   and   production — ^knows  what 
takes  to  bring  tough  ones  out  of  re< 
Address   Box  A493,  Broadcasting. 


For  Sale — Equipment 


Model  M  Presto  Recorder  with  4  A  cu 
ting  heads,  dynamic  mic.  external  speal 
er.  Perfect  condition.  Reasonable.  Bo 
A482,  Broadcasting. 


Wanted  to  Buy 


Used  vertical  heads  with  turntables,  mui 

be  in  good  shape.  Box  A481,  Broadcasi 
ing. 


Wanted  used  Collins,  Western  Electric  c 

RCA  250  watt  transmitter.  Please  notif. 
Box  A490,  BROADCASTING.  " 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 


PROFESSIO.^AL 
DIRECTORY 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classifications, 
12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.  Forms  close  25th  and  10th  of  month  preceding  issues. 
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Network  iKccomh 

kime  E DSTunless  otherwise  indicaled. 

ii  New  Business 

General  foods  Corp.,  Xew  York 
iiJell-o).  on  Oct.  S  resumes  Jack  Ben- 
\y.  on  NBC  Red.  Sun..  7-7:30  p.  m. 
■jEST).  Agency:  Toun?  &  Rubieam. 
'X.  T. 

;frEXERAL  FOODS  Corp..  Xew  York 
iSwansdown  Cake  Flour-Calumet 
leaking  Powder),  on  Oct.  9  starts  My 
Ion  cf  7  on  60  CBS  stations.  Mon. 
bru  Fri..  2:4.5-3  p.  m.  (EST).  Agen- 
V :  Young-  &  Rubieam.  X.  Y. 

tfOLGATE-PALMOLITE-PEET  Co.. 
liersey  City.  X'.  Y.  (Cue  dentifrice). 
:-Jti  Oct.  21  resumes  (?a;!^6!(«ler«  on 
il9  CBS  stations.  Sat..  8-8:30  p.  m. 
-.jEST).  Agencv:  Benton  &  Bowles. 
It.  Y. 

;i-EXERAL  FOODS  Corp.,  Xew  York 
"'Orape    Xuts),    on   Oct.    6  resumes 
"Me  Smith  Hour  on  CBS  Fri..  8-9 
EST).  Agency:  Young  Rubieam, 

Li.'.  Y. 

:tEXERAL  FOODS  Corp..  Xew  York 
j'Calumet  Baking  Powder.  Swansdown 

fake  Flour,  Diamond  Crystal  Salt). 

B  Oct.  9  resumes  Kate  Smith's  yoon- 
:ny  Chats  on  63  CBS  stations.  Mon. 
iitiru  Fri..  12-12:1.5  p.  m.  (EST). 
'  t-gency :  Young  &  Rubieam,  X.  Y. 

'EPSODEXT  Co.,  Chicago,  (tootli- 
t-iaste).  on  Sept.  26  resumes  Boi  Hope 
Ip.  55  XBC-Red  stations.  Tues..  10- 
ti0:30  p.  m.  (EST).  Agency:  Lord  & 
:i*homas,  Chicago. 

''(TAX-DARD  BRAXDS.  X'ew  York 
■Royal  Desserts),  on  Oct.  5  starts 
hose  We  Love  on  .51  X'BC-Red  sta- 

"ons.  Thurs..  8:30-9  p.  m.  (EST). 
Igency :    J.    Walter   Thompson  Co.. 

r.  Y. 

lOLGATE-PALMOLIVE-PEET  Co.. 

lersey  City  (Cashmere  Bouquet)  on 
"'Ot.  7  starts  Wayne  King  on  49  CBS 
Uations,  Sat.,  8:30-9  p.  m.  (EST). 
'■  ugency :  Benton  &  Bowles,  Chicago. 

i_HESEBROUGH  MFG.  Co..  New 
Uork  (vaseline  products),  on  ISTov.  1 
^sumes  Dr.  Christian  on  59  CBS 
i  :ations,  "Wed..  10-10  :.30  p.  m.  (EST), 
kgency :  McCann-Erickson,  N.  Y. 

boRDOX  BAKIXG  Co.,  Detroit  (Sil- 
prcup  Bread),  on  Oct.  2  starts  One 
p-  the  Finest  on  3  XBC-Blue  stations 
i-WJZ.   WW  J,   WEXR    or  WLS). 

[on.  and  Thurs..  7  :.30-S  p.  m.  (EST). 

gency :  Young  &  Rubieam,  X.  Y. 

;:ECKER  products  Corp.,  X>w 
ork  (Heeker  H-0  cereal),  on  Oct. 
i  for  .52  weeks  starts  Womatrs  Maga- 
ne  of  the  Air  on  9  XBC  Pacific  Coast 

r=^ations.    Tues..    and    Thurs.,    3 :45-4 

■'  m.  (PST)  Agency:  Erwin,  Wasev 

'  Co.,  X.  Y. 

IDEWATER  ASSOCIATED  OIL 
0.,  Los  Angeles,  sponsors  16  football 
iimes  on  XBC-Pacific  network  this 
.11.  Agency :  Lord  &  Thomas,  San 
-raneisco. 

C.  JOHXSOX  &  SOX,  Brantford. 
it.  (floor  wax)  on  Sept.  5  starts 
ihljer  McGee  d  MoUy  on  Canadian 
-roadcasting  Corp.  national  network, 
cept  Quebec.  Agency :  X^eedham. 
Duis  &  Brorby,  Chicago. 


KFRU 


I  COLUMBIA,  MISSOURI 

A  kilowatt  of  power  on  630 
kc.  daytime  with  500  watts 
at  night. 
,  A  Sales  Message  over  KFRU 
Covers  the  Heart  of  Missouri 


End  of  Daylight  Saving 

DAYLIGHT  Saving  Time 
ends  Sept.  24,  with  networks 
and  stations  preparing  for 
the  usual  revision  of  sched- 
ules to  conform  to  the  shift. 
CBS  on  Aug.  27  started  to 
hold  open  until  2  a.  m. 
(EDST)  WABC,  New  York, 
and  basic  stations  in  the 
East,  West,  Southwest  and 
Coast.  The  policy  continues 
until  the  change  to  Standard 
Time. 


STAXDARD  BRAXDS.  Toronto 
(Maxwell  House  coffee)  on  Sept.  7 
starts  Good  Xews  on  24  stations  of 
the  Canadian  Broadcasting  Corp. 
Maritime,  Ontario  and  Prairie  net- 
works. After  Oct.  1,  CBA  and  CBK 
will  be  added.  Agency :  Baker  Adv. 
Agency,  Toronto. 

IXTERXATIOXAL  SILVER  Co., 
Meriden,  Conn,  (silverware),  on  Oc- 
tober 8  resumes  Silver  Theater  on  50 
CBS  stations.  Sunday  7-7 :30  p.m. 
Agency :  Young  &  Rubieam,  N.  Y. 

LEVER  BROTHERS  Co.,  Cam- 
bridge, Mass.  (Rinso),  on  Sept.  19 
resumes  Big  Town  on  61  CBS  sta- 
tions. Tuesday  11 :30-12  p.m.  Agency  : 
Ruthrauff  &  Ryan,  X.  Y. 

QUAKER  OATS  Co.  of  Canada, 
Peterborough,  Ont.,  on  Oct.  2  starts 
XBC  Quaker  Variety  Half-Hour  on 
Canadian  Broadcasting  Corp.'s  na- 
tional network,  except  Quebec.  Mon., 
8-8  :30  p.  m.  Agency  :  Lord  &  Thomas 
of  Canada,  Toronto. 

TILLAMOOK  County  Creamery 
Assn.,  Portland,  Ore.,  on  Sept.  21 
starts  studio  program  on  6  XBC-Pa- 
cific Red  stations.  9 :30-9 :45  a.  m. 
(PST).  On  Sept.  28  and  for  13  weeks 
thereafter,  shifts  10-10 :15  a.  m. 
Agency :  Botsford ,  Constantine  and 
Gardner.  Portland. 

STEPHAXO  BROTHERS,  Philadel- 
phia (Marvel  cigarettes),  has  con- 
tracted a  thrice-weekly  sportscast  se- 
ries over  CBS  Pacific  Xetwork  start- 
ing on  Sept.  26.  Starts  sportscast  on 
CBS-Pacific.  Tues..  Thurs..  Sat..  7  :4.5- 
8:00  p.  m.  (PST)  over  KXX  KSFO 
KARM  KOIX  KIRO  KVI  KFPY. 
Agency :  Aitken-Kynett  Co.,  Philadel- 
phia. 

GEXERAL  MILLS,  Minneapolis 
(Gold  Medal  flour),  on  Oct.  9  starts 
Carolines  Golden  Store  on  12  CBS 
stations.  Mon.  thru  Fri.,  5 :15-5 :30 
p.  m.  (EST).  The  firm  has  purchased 
a  half-hour  on  CBS  and  will  fill  the 
remaining  period  with  a  show  not  yet 
selected.  Agency  :  Blackett  -  Sample- 
Hummert.  Chicago. 

WAXDER  Co.,  Chicago  (Ovaltine), 
on  Sept.  25  starts  Carters  of  Elm 
Street  on  10  XBC-Red  stations,  Mon. 
thru  Fri..  12-12:15  p.  m.  (EST),  and 
Orphan  Annie  on  16  XBC-Red  sta- 
tions plus  WGX,  Chicago,  Mon.  thru 
Fri.,  5 :45-6  p.  m.  Agency :  Blackett- 
Sample-Hummert.  Chicago. 


TELESCOPE  plus  ingenuity  were 
required  to  get  this  picture  of  the 
top  of  KDKA's  710-foot  antenna, 
near  Pittsburgh.  Byron  McGill  (at 
telescope) ,  sales  promotion  man- 
ager, used  this  4-inch  telescope 
with  250-power  magnification,  and 
fitted  a  camera  to  the  eyepiece  with 
a  bracket.  A  small  10-power  tele- 
scope atop  the  big  one  served  as 
finder.  It  was  equipped  with  cross- 
hairs for  the  job.  Camera  was  a 
9  X  12  cm.  Voightlander  with 
ground-class  back  and  film  pack 
adapter.  It  was  focused  at  infinity 
with  diaphragm  wide  open  and  ex- 
posure was  l/40th  of  a  second  on 
film  with  daylight  Weston  value  of 
96. 

CORN  PRODUCTS  SALES  Co., 
X^ew  York  (Kre-Mel  chocolate  syrup), 
on  Oct.  9  starts  Society  Girl  on  35 
CBS  stations,  Mon.  thru  Fri..  3:15- 
3:30  p.  m.  (EST).  Agency:  HeUwig- 
Miller  Co.,  N.  Y. 

GROVE  LABORATORIES,  St.  Louis 
( Bromo-Quinine) ,  on  Oct.  2  starts 
Sherlock  Holmes  on  47  XBC-Blue  sta- 
tions, Mon.,  8-8:30  p.  m.  (EST). 
Agency :  Stack-Goble  Adv.,  Chicago. 
MUSTEROLE  Co.,  Cleveland  (Mus- 
terole-Zemo) ,  on  Oct.  13  resumes 
Carson  Rohinson  &  His  Buckaroos  on 
.53  XB-Blue  stations,  Fri.,  8:30-9  p. 
m.  (EST)  Agencv:  Erwin  Wasey  & 
Co..  X.  Y. 

OHIO  OIL  Co.,  Findlay,  Ohio,  on 
Sept.  1  starts  Melody  Marathon  on  5 
XBC-Blue  stations,  Fri.,  10:30-11  p. 
m.  Agency  :  Byer  &  Bowman  Adv.  Co., 
Columbus. 


means  SuiineSS 


LYDIA  E.  PIXKHAM  MEDICIXE 
Co.,  Lynn,  Mass.,  on  Sept.  25  resumes 
Voice  of  Experience  on  60  MBS  sta- 
tions. Mon.,  Wed.,  Fri.,  1 :45-2  p.m. 
(EST).  Agency:  Erwin,  Wasey  &  Co., 
X.  Y. 

STAXDARD  BRAXDS,  New  York 
(Fleischmaun  Foil  Yeast),  on  Oct.  2 
starts  /  Love  a  Mystery  on  51  NBC- 
Red  stations.  Mon.  thru  Fri.,  7 :15- 
7:30  p.m.  (EST).  Agency:  J.  Walter 
Thompson  Co.,  X.  Y. 

Renewal  Accounts 

BI-SO-DOL  Co.,  Xew  York  (pro- 
prietary), on  Sept.  25  for  52  weeks 
renews  John's  Other  Wife  on  38  XBC- 
Red  stations.  Thurs..  Fri..  10  :15-10  :.30 
a.  m.  Agency :  Blackett-Sample-Hum- 
mert,  N.  Y. 

A.  S.  BOYLE  Co.,  New  York  (Old 
English  Floor  Wax),  on  Sept.  25 
for  52  weeks  renews  John's  Other 
Wife  on  38  NB-Red  stations,  Mon., 
Tues.,  Wed.,  10:15-10:30  a.  m.  Agen- 
cy :  Blackett-Sample-Hummert,  N.  Y. 

AXACIX'  Co.,  .lersey  City  (headache 
tablets),  on  Sept.  25  renews  Just 
Plain  Bill  on  33  XBC-Red  stations. 
Mon..  Tues..  &  Wed..  10  :30-10  :45  a.m. 
Agency  :  Blackett  -  Sample  -  Hummert, 
X.  Y. 

KOLXYOS  Co.,  Xew  Haven  (tooth- 
paste), on  Sept.  25  renews  Just  Plain 
Bill  on  33  XBC-Red  stations,  Thurs., 
Fri.,  10:30-10:45  a.  m.  Agency: 
Blackett-Sample-Hummert,  N.  Y. 

CHAS.  GULDEX  Co.,  New  York 
(mustard),  on  Oct.  4  renews  Gulden 
Serenaders  on  5  XBC-Blue  stations, 
Wed.  and  Fri.,  6:30-6:45  p.  m. 
(EST).  Agency:  Chas.  W.  Hoyt  Co., 
X.  Y. 

IXTERXATIOXAL  SILVER  Co., 
Meriden.  Conn.,  on  Oct.  8  renews  Sil- 
ver Theatre  on  43  CBS  stations.  Sun., 
6-6  :30  p.  m.  Agency :  Young  &  Rubi- 
eam, X.  Y. 

(Continued  on  page  89) 
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There  Are  ONE  MILLION 
REASONS  Why  YOU 
SHOULD  ADVERTISE 
ON  WABI  DURING  THE 
SUMMER  MONTHS. 

Maine's  population  increases 
by  one  million  during  the 
summer.  Summer  real  estate 
owned  by  non-residents  is 
valued  at  SllO.000,000.  In 
1938  non-residents  spent 
S2.000.000  in  improving  and 
building  summer  property. 
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ACTIONS  OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 

AUGUST  12  TO  AUGUST  30,  INCLUSIVE 


Decisions  .  .  . 

AUGUST  14 
MISCELLANEOUS  —  WTAR,  Norfolk, 
Va.,  granted  extension  temp.  auth.  5  kw 
N ;  First  Baptist  Church,  Pontiac,  Mich., 
granted  auth.  transmit  religious  programs 
to  CKLW. 

AUGUST  15 
MISCELLANEOUS  — WOIM  Ames,  la., 
granted  CP  move  trans.,  studio,  new 
equip.;  KCRJ,  Jerone,  Ariz.,  granted  CP 
move  trans.,  studio,  change  antenna ; 
KGHF.  Pueblo,  Col.,  granted  CP  move 
trans.,  new  radiator ;  WCHS,  Charleston. 
W.  Va.,  granted  mod.  CP  re  trans.  ;  WEDC, 
Chicago,  granted  mod.  CP  change  equip. : 
WINH,  Dayton,  O.,  granted  license  move 
trans.,  new  equip.,  increase  power  etc. 

AUGUST  16 
MISCELLANEOUS  —  Dismissed  without 
prejudice  applic.  CP  change  freq.,  increase 
power ;   WDGY,   Minneapolis,  granted  ex- 
tension temp.  auth.  operate  evenings. 

AUGUST  17 
MISCELLANEOUS  —  WBNY,  Buffalo, 
granted  late  appearance  in  applic.  mod.  li- 
cense and  WSVS  renewal :  KTAT,  Fort 
Worth,  granted  auth.  change  call  letters  to 
KFJZ  on  surrender  of  KFJZ  license  and 
assumption  of  control  by  Ruth  G.  Roose- 
velt ;  WCBD,  Chicago,  granted  motion  dis- 
missal without  prejudice  applic.  increase 
hours,  etc. 

AUGUST  18 

KPLT,  Paris,  Tex. — Granted  mod.  li- 
cense operate  100-250  w  unl. 

AUGUST  19 

WAAF,  Chicago — Granted  temp.  auth. 
•5-6  a.  m.  to  9-23-39. 

KOME,  Tulsa — Granted  mod.  license  to 
100-250  w  unl.,  1310  ke. 

AUGUST  21 

WHDF,  Calumet,  Mich.  ;  NEW,  Copper 
Co.  Bcstg.  Co.,  Hancock,  Mich.— WHDF 
granted  mod.  license  to  fulltime  and  re- 
newal :  Copper  Co.  Bestg.  Co.  denied  CP 
1376  kc  100-250  w  unl. 

NEW,  Suffolk  Bcstg.  Corp.,  Suffolk,  Va. 
—Granted  CO  1420  kc  100-250  w. 

WHMA,  Anniston,  Ala. — Granted  mod. 
license  to  unl.,  100  w. 

AUGUST  22 

MISCELLANEOUS  —  WBNY,  Buffalo, 
granted  temp,  auth.  unl.  time ;  WARD, 
Brooklyn,  granted  mod.  CP  re  trans,  site ; 
KAND,  Corsicana,  Tex.,  denied  auth.  new 
equip.,  250  w  D,  and  granted  auth.  operate 
100  w  unl. 

AUGUST  2.3 

MISCELLANEOUS— WLW,  Cincinnati, 
granted  CP  change  trans. ;  KFDA,  Amaril- 
lo,  Tex.,  granted  license  new  station  ; 
KVAK,  Atchison,  Kan.,  granted  license 
new  station  ;  WCNC,  Elizabeth  City,  N.  C, 
granted  mod.  CP  trans.,  studio,  radiator ; 
KXOX,  Sweetwater,  Tex.,  granted  mod. 
CP  change  equip,  new  station ;  W3XO, 
Washington,  granted  temp.  auth.  test  fre- 
quency modulation  equipment. 

AUGUST  24 

MHSCELLANEOUIS  —  KOIN,  Portland, 
Ore.,  granted  motion  dismiss  without  prej- 
udice applic.  mod.  license  to  5  kw  N  &  D. 
AUGUST  26 

MISCELLANEOUS— KLCN,  Blytheville, 
Ark.,  continued  hearing  re  renewal  to 
10-20-39;  WJBW,  New  Orleans,  continued 
renewal  hearing  to  9-25-39  ;  NEW,  Lacka- 
wanna Bcstg.  Co.,  Scranton,  Pa.,  granted 
auth.  take  depositions  ;  KOB,  Albuquerque, 
N.  M.,  granted  extension  temp.  auth.  unl. 
1180  kc  10  kw;  KEX,  Portland,  Ore., 
granted  temp.  auth.  remain  silent. 

AUGUST  28 
MISCELLANEOUS  —  WGAN,  Portland, 
Me.,  granted  motion  dismiss  without  preju- 
dice applic.  change  freq.,  power ;  WMBI, 
Chicago,  granted  motion  dismis.s  without 
prejudice  applic.  change  to  unl. ;  KMAC, 
San  Antonio,  granted  petition  to  accept 
written  appearance  re  applic.  CP  move 
trans.,  change  freq.,  power. 

AUGUST  29 
MISCELLANEOUS— KRSC,  Seattle, 
NEW,  Vincennes  Newspapers  Inc.,  Vin- 
cennes,  Ind.,  NEW.  Yuba  City  Bcstrs., 
Marysville,  Cal.,  NEW,  Thumb  Bcstg.  Co., 
Brown  City,  Mich.,  oral  argument  set  for 
9-28-39  ;  WHA,  Madison,  Wis.,  granted  con- 
tinuance hearing  applic.  WMAQ  facilities 
to  11-10-39. 

AUGUST  30 
MISCELLANEOUS  —  WBBM,  Chicago, 
KFAB.  Lincoln,  Neb.,  granted  extension 
temp.  auth.  simultaneous  operation  ;  KTHS. 
Hot  Springs,  Ark.,  KGTM,  Wilson,  N.  C, 
granted  temp.  auth.  operate  unl.  during 
crisis  ;  WGAL,  Lancaster,  Pa.,  granted  dis- 
missal without  prejudice  applic,  change  as- 
signment. 


Applications  .  .  . 

AUGUST  15 

NEW,  Puerto  Rico  Adv.  Co.,  San  Juan, 
P.  R.— CP  1500  kc  250  w  unl. 

WHEB,  Portsmouth,  N.  H.— CP  new 
trans.,  antenna,  increase  to  1  kw. 

NEW,  Bamberger  Bcstg.  Service,  New 
York — CP  television. 

WSPD,  Toledo— CP  increase  to  5  kw  N 
&  D. 

WCKY,  Covington,  Ky. — License  increase 
power,  etc. 

KOME,  Tulsa— Mod.  license  to  unl., 
amended  to  change  name  from  Harry 
Schwartz  to  Oil  Capitol  Sales  Corp. 

KONO,  San  Antonio — Mod.  license  to  250 
w  unl. 

NEW,  Joe  W.  Engel,  Chattanooga — CP 
1.370  ke  250  w  unl. 

NEW,  Knoxville  Bcstg.  Co.,  Knoxville, 
Tenn.— CP  1210  kc  250  w  unl. 

NEW,  Ralph  M.  Lambeth,  Greensboro, 
N.  C— CP  1370  kc  250  w  unl. 

WMFD,  Wilmington,  N.  C— Mod.  CP  in- 
crease power,  etc.,  re  antenna,  trans,  sites. 

WLBL,  Stevens  Point,  Wis. — Vol.  assign- 
ment license  to  State  of  Wisconsin,  Dept. 
of  Agriculture. 

KARM.  Fresno,  Cal. — CP  new  trans., 
change  1310  kc  100  w  to  1430  kc  1  kw. 

KOIN,  Portland.  Ore. — CP  directional  N, 
increase  to  5  kw  N  &  D. 

AUGUST  16 

WPRP.  Ponce,  P.  R.— Mod.  license  to 
250  w  unl. 

WMAL,  Washington — CP  new  trans.,  an- 
tenna, increase  to  5  kw. 

WJAC,  Johnstown,  Pa.  ;  WMPC,  Lapeer, 
Mich.  ;  WRAK,  Williamsport,  Pa. ;  WBTM, 
Danville,  Va.  ;  WWSW,  Pittsburgh  ;  WROL, 
Knoxville;  KALB,  Alexandria,  La.;  WJBY, 
Gadsden.  Ala.  ;  WJHL,  Johnson  City, 
Tenn.  ;  KRIC,  Beaumont.  Tex.  ;  KFVS, 
Cape  Girardeau,  Mo.  ;  WRJN,  Racine. 
Wis.  ;  KOBH,  Rapid  City,  S.  D.— Mod.  li- 
censes to  250  w  N  &  D. 

WAPI,  Birmingham — CP  change  freq., 
power,  amended  re  trans,  site. 

AUGUST  19 
WLLH,  Lowell,  Mass. ;  WMAX,  Spring- 
field, Mass.  ;  WOMI,  Owensboro,  Ky.  ; 
WHLS,  Port  Huron,  Mich.  ;  WCMI,  Ash- 
land, Ky.  ;  WORM,  Grenada,  Miss.  ;  WHBU. 
Anderson,  Ind. — Mod.  licenses  to  250  w 
N  &  D. 

WKIN,  Ulster,  Twp.,  New  York— Mod. 
CP  re  trans.,  antenna,  studio. 

WARD,  Brooklyn  —  Mod.  CP  change 
equip.,   etc.,   to   move  locally. 

WMGA,  Moultrie.  Ga.— Mod.  CP  new 
station  re  antenna,  trans.,  studios. 

WOPI,  Bristol,  Tenn. — Mod.  CP  new 
trans.,  antenna,  increase  to  100-250  w,  fur- 
ther asking  250  w  N  &  D. 

WOLS.  Florence,  S.  C. — CP  increase  100 
to  250  w. 

WIOD-WMBF,  Miami— CP  new  trans., 
directional,  increase  1  to  5  kw. 

KFEQ,  St.  Joseph,  Mo. — CP  new  trans., 
antenna,  increase  to  5  kw  unl. 

KVOS,  Bellingham,  Wash. — CP  increase 
to  250  w. 

NEW,  May  Dept.  Stores  Co.,  Los  Angeles 
— CP  television. 


AUGUST  22 

NEW,  WHEC  Inc.,  New  York— CP  high- 
fi-eq.  1  kw. 

WSLA,  Boston — CP  change  trans,  site. 

WLTH,  Brooklyn— CP  move  trans. 

WCOU,  Lewiston,  Me. — License  for  new 
equip.,  increase  power. 

King-Trendle  Bcstg.  Corp.,  Detroit — Ex- 
tension auth.  transmit  programs  to  Canada. 

WGBR,  Goldsboro,  N.  C— License  new 
station. 

KFYO.  Lubbock,  Tex. — CP  new  trans., 
antenna,  change  1310  kc  100-250  w  to  500 
w  Ikw,  move  trans. 

WJPR,  Greenville,  Miss.— Mod.  CP  re 
antenna,  trans.,  studio  sites. 

KTUL,  Tulsa— Mod.  license  to  5  kw  N 
&  D,  directional  N. 

KANS,  Wichita— CP  increase  to  250  w. 

NEW,  Independent  Merchants  Bcstg.  Co., 
Minneapolis — CP  1300  kc  1  kw  unl.  direc- 
tional. 

WCLS,  Joliet,  111.— Mod.  CP  increase 
power  etc.,  to  unl. 

WIRE,  Indianapolis — Mod.  license  to  5 
kw  N  &  D,  change  antenna. 

MBS,  Chicago — Extension  auth.  transmit 
programs  to  Canada. 

KWAL,  Wallace,  Id.— Mod.  CP  re  equip., 
studio  site. 

WJTN,  Jamestown,  N.  Y.  ;  WJBK,  De- 
troit ;  WFTC,  Kinston,  N.  C. ;  WGL,  Fort 
Wayne  ;  KRMC,  Jamestown,  N.  D. ;  KAST, 
Astoria,  Ore. — Mod.  licenses  to  250  w  N 
&  D. 

AUGUST  24 

WSLR,   Boston — CP   change  trans,  site. 

NEW,  E.  W.  WILLIAMS,  Corbin,  Kv.— 
CP  1500  kc  100  w  unl. 

WMAN,  Mansfield,  O. — Mod.  CP  re  an- 
tenna, studio,  trans,  sites. 

KRGV,  Weslaco,  Tex.— Mod.  license  1260 
to  630  kc. 

NEW,  V.  O.  Stamps,  Dallas— CP  1370 
kc  250  w  unl.,  asks  former  KFJZ  facilities. 

KGKY,  Scottsbluff,  Neb. — Vol.  assign, 
license  to  Hilliard  Co.,  a  partnership. 


Mikes  Alight 

ILLUMINATED  signs  for 
microphones  of  WFIL,  Phila- 
delphia, were  put  into  opera- 
tion in  late  August.  Plates 
are  the  customary  crescent 
shape,  two-faced,  and  are  il- 
luminated with  four  tiny 
flash  light  bulbs  using  less 
than  a  watt.  They  are  AC  or 
battery  powered  and  can  be 
seen  250  feet.  Frank  Becker, 
WFIL  chief  engineer,  carried 
out  the  idea,  an  inspiration 
of  Manager  Roger  W.  Clipp. 
The  model  cost  $25,  but  re- 
productions are  expected  to 
cost  just  half  this  much. 


.4UGUST  25 

NEW,  Bamberger  Bcstg.  Service,  Nev, 
York — CP  freq.  modulation. 

WIBG,  Glenside,  Pa. — License  new  trans, 
antenna. 

WADC,  Akron — CP  increase  to  5  kv ' 
N  &  D,  move  studio,  trans.  I 

NEW,  Chilton  Radio  Corp.,  Dallas— CI' 
1370  kc  to  250  w  unl.,  asks  KFJZ  facili  i 
ties.  I 

WTMC,  Ocala,  Fla. — Vol.  assign,  licens. ; 
to  Ocala  Bcstg.  Co. 

KSAM,    Huntsville,    Tex.  —  License  in 
crease  power. 

WSKB,    McComb,    Miss.  —  License  nev 
station. 

KCKN,  Kansas  City — License  new  trans 
KSLM,  Salem,  Ore. — Mod.  license  to  50  ! 

w  1  kw  D.  ; 
WIBM,  Jackson,  Mich. ;  WHBC,  Canton  i 

O.  ;   KNOW,  Austin,   Tex.  ;  KTEM,  Tern 

pie,    Tex. ;   WKAT,   Miami    Beach,    Fla.- ' 

Mod.  licenses  to  250  w  N  &  D. 

AUGUST  29  ; 

WWRL,  Woodside,  N.   Y.— Mod.  licens 
to  250  w  N  &  D. 

WRC,  Washington — CP  5  kw  N  &  E  i 
amended  to  directional  N.  I 

WPRO,  Providence — Mod.  CP  new  equip  ; 
increase  power  for  directional  antenna, 
kw  N  &  D. 

WGNY,  Newburgh,  N.  Y.— Vol.  assigr 
license  to  Courier  Pub.  Corp. 

WSAY,   Rochester — Mod.   license  to  25 
w  N  &  D. 

WBTH,  Williamson,  W.  Va. — CP  chang- 
to  250  w  unl. 

WJIM,  Lansing,  Mich.  ;  WJW,  Akron- 
Mod,  licenses  to  250  w  N  &  D. 

KFJZ,  Fort  Worth — CP  new  trans.,  ir 
crease  1  to  5  kw.  ' 

WJPR,  Greenville,  Mass. — Mod.  CP  mov  j 
antenna  etc.,  amended  re  studio  site.  ; 

KWBD,  Plainview,  Tex. — Mod.  CP  ne  ' 
station  to  ask  approval  antenna,  studi 
sites. 

NEW,  Port  Bcstg.  Co.,  Houston — CP  71 1 
kc  5  kw  unl.,  directional. 

KRBA,  Lufkin,  Tex. — License  increas ! 
power. 

WFBM,  Indianapolis — Mod.  license  to  ■ 
kw  N  &  D  directional  N,  amended  t 
change  name  to  WFBM  Inc. 

woe,  Davenport,  la.  :  WDAN,  DanvUl. 
111.— Mod.  licenses  to  250  w  N  &  D. 

WTMV,  E.  St.  Louis — Auth.  transfer  cor  ■ 
trol  to  Wm.  H.  West  Jr. 

WBBM,  Chicago — CP  change  trans. 

KABR,  Aberdeen,  S.  D. — Auth.  transf t  i 
control  to  H.  C.  Jewett  Jr.  I 

NEW,  L  &  M  Bcstg.  Co.,  Ottumwa,  I:  i 
—CP  1210  kc  250  w  unl. 

KMO,    Tacoma,   Wash. — Vol.    assign.  1 
cense  to  Carl  E.  Haymond.  i 

KGDM,  Stockton,  Cal. — Mod.  license  1 ; 
1530  kc  1  kw  unl.  i 

KADB,  Long  Beach,  Cal. — CP  new  equi]  J 

AUGUST  30 

NEW,  WDRC  Inc.,  Meriden,  Conn.— C  | 
television   1  kw.  i 

WHKC,  Columbus  ;  WHK,  WCLE,  Clev<, 
land — Vol.  assignment  licenses  to  Unite* 
Bcstg.  Co.  ' 

WPAD,  Paducah,  Ky. ;  KOVC,  Va.\\d 
City,  N.  D. ;  KGFW  ,Keamey,  Neb.  ;  KCR. 
Jerome.  Ariz. — Mod.  licenses  to  250  w  ] 
&   D.  i 

WBIG,  Greensboro,  N.  C— Mod.  CP  ii 
crease  power  etc.,  further  asking  increas 
to  5  kw  N  &  D.  directional  N. 

NEW,  George  F.  Meyer,  Medford,  Wis.-  i 
CP  1310  kc  250  w  D. 

KTKC,  Visalia,,  Cal. — License  new  trans 
change  freq..  directional  antenna  N. 


Radio  Bibliography 

DONALD  W.  RILEY,  of  the  Speec 
Department  of  Ohio  State  Universitj 
has  compiled  an  annotated  radio  bibi 
ography  in  three  parts,  covering 
terial  on  radio  speech,  drama  ani 
general  production  appearing  in  boolJ 
and  magazines.  It  was  compiled  fcl 
use  by  students  in  OSU  radio  coursel 


RONALD  J.  ROCKWELL,  chief  ei 
gineer  of  WLW,  Cincinnati,  on  Aui 
29  was  issued  Patent  No.  2,171,04 
by  the  U.  S.  Patent  Office,  coverin 
"circuits  for  more  nearly  perfect  soun 
reiiroduction." 


PROF.  EDWIN  H.  ARMSTRONC 
inventor  of  the  Armstrong  frequent 
modulation  system,  on  Aug.  15  Wi 
issued  Patent  No.  2,169,212  by  the  1 
S.  Patent  Office.  The  patent  covers 
frequency  modulation  transmittii 
system. 


WSYR,  Syracuse,  introduced  its  new  100-watt  mobile  unit  at  the  Eastern 
Amateur  Golf  Tournament  in  August.  Equipped  with  a  Temco  trans- 
mitter, gasoline  engine,  generator  and  receiving  equipment,  the  unit 
operates  under  the  call  letters  WFYA.  It  was  designed  and  built  by 
WSYR's  chief  engineer,  George  Armand  Belle  Isle,  and  transmitter 
engineer  Don  Gilmore.  Facilities  for  a  36-foot  collapsible  vertical  radia- 
tor as  well  as  a  three-cornered  horizontal  setup  have  been  provided. 
Special  catwalk  above  roof  offers  announcers  an  excellent  vantage  point. 
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Network  Accounts 

(Continued  from  page  87) 

h'EXAS  Co.,  New  York  (gasoline), 
on  Sept.  13  renews  Texaco  Star  The- 
licfce  on  88  CBS  stations,  Wed.,  9-10 
p.  m.  Agency :  Buchanan  &  Co.,  N.  T. 

CHRYSLER  Corp.,  Detroit  (motor 
ears),  on  Sept.  14  renews  Major 
Bowes  Amateur  Hour  on  77  CBS  sta- 
tions, Thurs.-,  9-10  p.  m.  Agency : 
Ruthraulf  &  Ryan.  N.  Y. 

MILES  LABORATORIES,  Elkhart, 
Ind.  (Alka-Seltzer),  on  Sept.  30  re- 
news National  Barn,  Dance  on  83 
XBC-BIue  stations.  Sat.  9-10  p.  m. 
Agency :  Wade  Adv.  Co.,  Chicago. 

CUDAHY  PACKING  Co.,  Chicago 
(Old  Dutch  Cleanser),  on  Sept.  25  re- 
news Bachelor's  Children  on  18  CBS 
stations,  Mon.  thru  Fri.,  9  :45-10  a.  m. 
(EST).  Agency:  Roche,  Williams  & 
Cunnyngham,  Chicago. 

LIGGETT  &  MYERS  Co.,  New  York 
(Chesterfields),  on  Sept.  27  renews 
Paul  Whiteman  on  92  CBS  stations. 
Wed.,  8:30-9  p.  m.  (EST).  Agency: 
Newell-Emmett  Co.,  N.  Y. 


MARS  Inc.,  Chicago  (Milky  Way 
candy),  on  Aug.  28  renewed  Doctor 
I.  Q.  on  32  NBC-Red  stations,  Mon. 
9-9:30  p.  m.  Agency:  Grant  Adv., 
Chicago. 


QUAKER    OATS    Co.,  Chicago 
Puffed  Wheat  and  Rice),  on  Oct.  7 
jronews  Dick  Tracy  on  60  NBC-Red 
stations.  Sat.,  7-7:30  p.  m.  Agency: 
.^Sherman  K.  Ellis  &  Co.,  Chicago. 

|g.  WASHINGTON  COFFEE  Co., 
^Morris  Plains,  N.  J.,  on  Sept.  23  re- 
news Uncle  Jim's  Question  Bee  on  7 

'  ;NBC-Blue  stations.  Sat.,  7  :30-8  p.  m. 

j  lAgency :  Cecil  &  Presbrey,  N.  Y. 

lANDREW  JERGENS  Co.,  Cincin- 
nati (Jergens  lotion),  on  Oct.  1  re- 
in ews  Walter  Winchell  on  Jergens 
\  Journal  on  64  NBC-Blue  stations, 
ISun.,  9:30-9:45  p.  m.  (EST).  Agen- 
'ky:  Lennen  &  Mitchell,  N.  Y. 

flcALIFORNIA  FRUIT  Growers  Ex- 
[fhange,  Los  Angeles  ( Sunkist  prod- 
:uets),  on  Nov.  6  starts  Sunkist  Pre- 
i  \n'nts  Hedda  Hopper's  Hollywood  on 
I'eS  CBS  stations,  Mon.,  Wed.,  and 
iVri.,  6:1.5-6:30  p.m.  (EST).  Agency: 
Jljord  &  Thomas,  Los  Angeles. 

l^tELIABLE  FLOUR  Co..  Boston  on 
Aug.  22  renews  participation  in 
(Iretchen    McMuUen     Hour     on  18 

,^  Yankee    stations.    Agency :  Bennett, 

'  ■^^now  &  .Walther,  Boston. 

'CAMPANA  SALES  Co.,  Batavia,  111. 
( Dreskin,  Coolies,  Italian  Balm, 
I'.D.D.),  on  Sept.  1  renews  First 
\  iiihter  on  50  CBS  stations.  Fri., 
•HO-IO  p.m.  Agency  :  Aubrey,  Moore 
i&  Wallace,  Chicago. 


"The  Crystal  Specialists  Since  1925" 

SCIENTIFIC 
LOW  TEMPERATURE 

CO-EFFICIENT  CRYSTALS 

Appiovsd  by  FCC 
Two  for  $75.00 

Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


Buick's  Sept.  Spots 

BUICK  MOTOR  Co.,  Flint,  Mich., 
from  Sept.  18  to  23  will  sponsor 
daily  spot  announcements  for  its 
new  models  on  a  lai'ge  number  of 
stations  throughout  the  country. 
Total  list  could  not  be  learned, 
though  about  91  stations,  the  num- 
ber used  in  last  year's  similar  cam- 
paign, will  probably  be  used.  Ar- 
thur Kudner,  Detroit,  is  agency. 


RIO  GRANDE  OIL  Co.,  Los  Angeles, 
on  Sept.  26  renews  Calling  All  Cars 
on  three  Columbia  California  Network 
stations  (KNX  KSFO  KARM), 
Tues.,  7:00-7:30  p.m.  (PST).  Agen- 
cy :  Hixson,  O'Donnell  Adv.,  Los  An- 
geles. 

Network  Changes 

EUCLID  CANDY  Co.,  San  Francisco 
(candy  bars),  on  Sept.  26  shifts  Bal- 
lot Bo.r  on  CBS-Pacific  Network  from 
7:15-7:30  p.  m.  to  7:30-7:45  p.  m. 
(PST).  Agency:  Sidney  Garfinkel, 
San  Francisco. 

DUNN  &  McCarthy  Co.,  Auburn, 
N.  Y.  (Enna  Jettick  shoes),  on  Aug. 
27  added  3  NBC-Red  stations  to  En- 
na Jettick  Melodies  and  on  Sept.  24 
adds  WGKV,  Charleston,  making  a 
total  of  90  NBC-Red,  Sun.,  5-5:15 
p.  m.  Agency :  Marschalk  &  Pratt, 
N.  Y. 

PHILIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  Sept.  25  adds  CKLW, 
Detroit,  to  Breezing  Along  making  a 
total  of  4  MBS  stations,  Mon.,  8-8  :30 
p.  m.  (EST).  Agency:  Blow  Co.,  N.Y. 

WILSHIRE  OIL  Co.,  Los  Angeles, 
on  Aug.  15  shifted  Pull  Over  Neighbor 
on  3  CBS  California  stations  from 
Thurs.  8-8:30  p.m.  to  Tues.,  7:30-8 
p.m.  (PST). 

R.  J.  REYNOLDS  Co.,  Winston- 
Salem.  N.  C,  on  Sept.  26  renews 
Camel  Caravan  (Bob  Crosby  oreh.) 
on  87  CBS  stations,  Tues.,  9:30-10 
p.  m.  (EST)  ;  on  Sept.  25  renews 
Rlondie  on  90  CBS  stations,  Mon., 
7 :  :30-8  p.  m. ;  on  Oct.  7  renewed 
Camel  Caravan  (Bennv  Goodman 
orch.)  on  80  NBC-Red  stations.  Sat.. 
10-10  :.30  p.  m.  Agency:  Wm.  E.sty  & 
Co.,  N.  Y. 

EMERSON  RADIO  &  Phonograph 
Co.,  New  York,  on  Sept.  2  adds  5 
MBS  stations  and  15  Don  Lee  sta- 
tions to  EUiott  Roosevelt's  America 
Looks  Ahead  making  a  total  of  46 
MBS  stations,  Tues.,  Thurs.,  and 
Sat.,  7  :15-7  :30  p.m.  Agency  :  Grady 
&  Wagner,  N.  Y. 

LEWIS-HOWE  MEDICINE  Co.,  St. 
Louis  (Tums),  on  Sept.  29  shifts 
Horace  Heidt  <£■  His  Musical  Knights 
on  78  NBC-Red  stations,  from  Mon., 
9:30-10  p.  m.  to  Fri.,  9:30-10  p.  m. 
(EST).  Agency:  Stack-Goble  Adv. 
Agency,  Chicago. 

ANDREW  .TERGENS  Co..  Cincin- 
nati (Woodbury  soap  and  cosmetics) 
on  Oct.  1  shifts  Hollytvood  Playhouse 
from  46  NBC-Blue  stations.  Sun.. 
9-9:30  p.  m.  to  56  NBC-Blue,  Wed., 
8-8:30  p.  m.  (EST).  Agency:  Len- 
nen &  Mitchell,  N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
(La  France,  Satina),  on  Oct.  9  shifts 
Joyce  Jordan,  Girl  Interne  on  40  CBS 
stations,  from  Mon.,  Wed..  Fri.,  12- 
12:15  p.  m.  to  Mon.  thru  Fri.,  3-3:15 
p.  m.  (EST).  Agency:  Young  &  Rubi- 
eam,  N.  Y. 

ANDREW  .TERGENS  Co.,  Cincin- 
nati (Woodbury  soap),  on  Oct.  1 
shifts  The  Parker  Family  from  CBS 
to  63  NBC-Blue  stations.  Sun..  9:15- 
9:30  p.  m.  (EST).  Agency:  Lennen 
&  Mitchell,  N.  Y. 

PHILIP  MORRIS  &  Co..  New  York 
( eigai-ettes) ,  on  Oct.  6  shifts  Perfect 
Crime  on  29  CBS  stations.  Fri.,  from 
8:.30-9  p.  m.  to  9-9:30  p.  m.  (EST). 


GENE  FURGASON  Co.,  .iointly  with 
William  G.  Rambeau  Co.,  has  been 
named  to  represent  KQV  and  W.IAS. 
Pittsburgh,  and  WH.TB,  Harrisburg. 
Pa. 


Mantis  Dismantles 

A  PRAYING  mantis  on  Aug. 
14  visited  the  WLW  trans- 
mitter at  Mason,  0.,  throw- 
ing the  station  off  the  air 
four  minutes.  Transmitter 
attendants  saw  a  flash  and 
heard  a  thunderous  roar  as 
the  praying  mantis  shorted 
one  of  the  12,000-volt  filter 
condensers,  the  energy  poten- 
tial of  which  is  220  micro- 
farads. 


New  KVAK  on  the  Air 

WITH  W.  H.  REITZ  as  manager 
and  chief  engineer,  the  new  KVAK, 
Atchison,  Kan.,  100  watts  day  on 
1420  kc,  is  now  on  a  regular  sched- 
ule, having  begun  operating  July 
28.  L.  V.  Butcher,  formerly  with 
St.  Joseph,  Salina  and  Abilene  sta- 
tions, is  program  director.  Dave 
Hamlin,  formerly  with  KSKN, 
Kansas  City,  Kan.,  and  Lyle  Robin- 
ette,  formerly  with  KITE,  Kansas 
City,  are  announcers.  A.  F.  Wil- 
liamson, former  chief  instructor  in 
transmitters  at  First  National 
Television,  and  Charles  Wiesmann, 
formerly  with  KITE,  are  engi- 
neers. The  station,  owned  by  Carl 
Latenser,  music  and  appliance  deal- 
er, is  equipped  with  Collins  studio 
and  amplifier  equipment,  a  Com- 
mercial Radio  Equipment  Co. 
transmitter,  General  Radio  monitor 
and  a  150-foot  Wincharger  tower. 


McILHENRY  Co.,  Avery  Island,  La. 
(sauce),  on  Oct.  1  starts  four  weekly 
minute  discs  on  KFI,  Los  Angeles, 
and  KSFO,  San  Francisco.  John  H. 
Dunham  Co.,  Chicago,  is  agency. 


RADIATORS 


s 


O  ENCE  the  earliest 
days  of  radio  the 
skill  and  exactness 
of  our  processed  re- 
cordings have  told 
their  own  story  of  a 
job  well  done.  To- 
day practically  every 
well  known  tran- 
scription producer 
is  a  Clark  client.  If 
you  are  interested 
in  quality  transcrip- 
tion processing  we 
are  at  vour  service. 
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AtetckandUln^  &  J^tamotion 

Fair  Enough — Radiator  Plug — Not  a  Big  Shot — 
Slogan — All  About  Manners — The  80s 


WSAI,  Cincinnati,  is  conduct- 
ting  one  of  the  most  exten- 
sive station  promotion  cam- 
paigns in  its  history,  ac- 
cording to  Dewey  H.  Long,  manager. 
At  the  Pure  Food  Show  WSAI  has 
erected  a  glass-enclosed,  air-con- 
ditioned studio,  from  which  the  sta- 
tion originates,  from  11  a.m.  to  8 
p.m.,  all  programs  but  its  large 
"live-talent"  musicals.  Daily  since 
Aug.  22,  and  continuing  until  Sept. 
4,  WSAI  broadcast  all  its  impor- 
tant studio  shows  scheduled  during 
the  nine-hour  period. 

In  the  studio  are  microphones, 
control  panels,  sound  equipment 
and  turntables.  An  added  feature 
is  a  public  address  system.  Roger 
Baker  and  Dick  Bray,  WSAI 
sportscasters,  have  broadcast  from 
ticker  in  the  Food  Show  studio 
each  of  the  Reds  games  since  Aug. 
22.  Marsha  Wheeler,  home  econo- 
mist, has  conducted  her  six-weekly 
WSAI  Wonder  Kitchen  program, 
daily  except  Sundays  from  the  stu- 
dio. She  not  only  explains  her 
methods  for  finding  and  testing  re- 
cipes, but  reveals  the  various  ways 
of  preparing  a  recipe  for  broadcast 
and  tells  how  to  broadcast  a  radio 
cooking  school. 

Try  It  Yourself,  a  broadcast  es- 
pecially arranged  for  the  Pure 
Food  Show,  has  been  heard  daily 
with  Clair  Shadwell,  WSAI  pro- 
gram director,  conducting.  With  a 
mobile  unit  packed  into  the  rear 
of  a  new  Crosley  automobile,  Shad- 
well  and  an  engineer  drive  through 
the  Food  Show  grounds  with  Shad- 
well  calling  "I  want  an  an- 
nouncer". When  sufficient  numbers 
gather,  Shadwell  presents  several 
persons  with  scripts  of  food  com- 
mercials and  then  each  is  given  an 
opportunity  to  read  them  over  the 
air.  Listeners  vote  for  their  fa- 
vorite "new"  announcer. 

Food  Show  Specials,  sponsored 
by  several  of  the  exhibitors  and  de- 
signed to  direct  the  attention  of 
Food  Show  visitors  to  certain 
booths,  are  broadcast  regularly 
over  WSAI.  Two  of  the  sponsors 
are  using  radio  for  the  first  time, 
Richard  A.  Ruppert,  WSAI  promo- 
tion manager,  stated,  and  within 
48  hours  all  available  time  was 
sold. 

A  special  broadcast  by  Marsha 
Wheeler  is  aired  in  conjunction 
with  a  cooking  school  at  the  show 
conducted  by  Mary  Belle  Burnett 
for  the  Cincinnati  Times-Star. 

*  *  * 

Discs  at  the  Fair 
GRAB  -  BAG  merchandising  stunt 
that  drew  a  big  crowd  was  that  of 
woe,  Davenport,  held  recently  at 
the  Mississippi  Valley  Fair.  Slips 
of  paper  giving  facts  about  radio, 
for  instance,  the  total  number  of 
sets  in  Iowa,  were  mixed  up  in  a 
large  box.  Then  slips  of  paper  good 
for  a  free  voice  recording  were 
mixed  in.  Winners  had  their  voices 
recorded  at  WOC's  display  booth 
in  the  Industrial  Arts  Bldg.  of  the 
fair.  Idea  was  conceived  by  Neff 
Wells  Jr.,  head  of  WOC  merchan- 
dising. The  station  aired  a  series 
of  remotes  from  the  fairgrounds, 
including  a  number  of  horse  races 
and  Bill  Voss'  man-on-street  series 
for  Ken-L-Ration. 

*  *  * 

Bugs  With  Jitters 

FOR  STATION  promotion,  KOY, 
Arizona,  presents  Mexican  jump- 
ing beans  to  Easterners.  Fred 
Palmer,  manager,  is  making  the 
presentations.  Each  bean  will  be 
lettered  with  either  "KOY"  or 
"AN",  the  latter  representing  Ari- 
zona Network. 


WLS  Promotion 

WLS,  Chicago,  has  announced  a 
new  merchandising  policy  which 
includes  daily  announcements  dur- 
ing the  week  prior  to  the  airing 
of  the  sponsored  program.  A  five- 
minute  daily  morning  series  has 
started,  titled  WLS  Program  Re- 
vieiv,  and  a  running  synopsis  of 
each  sponsored  program  will  be 
aired  on  this  show.  The  plan  in- 
cludes publicity  stories  and  pic- 
tures in  the  radio  section  of 
Prairie-Farmer,  with  which  WLS 
is  associated.  Further,  publicity  re- 
leases are  to  be  sent  to  110  news- 
papers in  four  Midwestern  States. 
Letters  to  wholesalers  and  retailers 
are  also  included,  as  is  publicity 
in  Sta7id  By,  WLS  house  organ. 


Ranger  Safety 

OVER  22,000  members  have  joined 
the  Lone  Ranger  Safety  Club  of 
KTAR,  Phoenix,  Ariz.,  and  Arizona 
Broadcasting  Co.  stations,  with 
Holsum  Bakery  as  sponsor.  The 
club  promotes  an  understanding  of 
safety  requirements  in  a  high-speed 
world.  Hooked  up  in  the  series  are 
KVOA,  Tucson,  KMJB,  Globe, 
KCRJ,  Jerome.  Holsum  has  just  re- 
newed for  a  year  its  Lone  Ranger 
contract. 

*      *  * 

WCCO  Antenna  Signs 

TWO  12  X  42  foot  signs  have  been 
ordered  by  WCCO,  Minneapolis,  to 
be  placed  on  the  highway  a  half- 
mile  each  side  of  its  new  652-foot 
radiator.  Signs  will  be  lettered  in 
consolite,  visible  at  night.  Con- 
struction of  the  antenna  is  to  be 
completed  Oct.  1. 


Talent  at  the  Plant 
TO  DEVELOP  the  "family"  rela- 
tionship that  is  an  important  part 
of  its  business  policy,  Geo.  A.  Hor- 
mel  &  Co.,  Austin,  Minn.,  is  taking 
the  cast  of  its  sponsored  thrice- 
weekly  show.  It  Happened  in  Holly- 
wood, on  a  week's  trip  from  the 
West  Coast  to  company  headquar- 
ters in  Austin.  During  the  week  the 
show  will  be  broadcast  from  three 
different  cities  along  the  route — St. 
Louis,  Sept.  4;  Chicago,  Sept.  6, 
and  Austin,  Sept.  8.  At  the  plant  in 
Austin  the  troupe  will  meet  Hormel 
employes  and  perform  in  a  special 
auditorium  built  for  the  broadcast. 

Printed  Promotion 

KGKO,  Fort  Worth,  is  using  a 
column  of  display  to  advertise  its 
daily  programs  in  the  morning  and 
evening  editions  of  the  Fort  Worth 
Star-Telegram.  The  morning  pa- 
per's ad  carries  hour-by-hour  pro- 
grams listings  and  data  from  6:00 
a.m.  to  4:1.5  p.m.  and  the  evening 
editions  carry  a  column  containing 
KGKO's  schedule  from  4:15  p.m. 
to  midnight.  Ads  are  spotted  on  ra- 
dio and  amusements  page. 

*      *  * 

WGAR  Aids  Needy  Pupils 

PROMOTION  for  needy  children 
and  their  apparel  requirements 
was  the  theme  of  a  three-hour  cam- 
paign Aug.  23  by  WGAR,  Cleve- 
land, in  advance  of  the  school  sea- 
son. The  idea  was  originated  by 
Manager  John  F.  Patt.  The  entire 
WGAR  staff,  along  with  local  en- 
tertainers and  sports  celebrities, 
took  part.  Eight  operators  were 
required  to  handle  calls  from 
donors. 


Hero  in  Phoenix 

KOY,  Phoenix,  Ariz.,  official 
staged  as  a  promotional  stunt  h 
contest  to  elect  Phoenix's  leading 
citizen  during  August.  Their  planr- 
were  sidetracked  by  Boy  Scout  elec- 
tion of  14-year-old  Billy  Gill  to  that 
honor.  Instead  of  award  being  pre- 
sented to  a  banker  or  civic  leader, 
studio  authorities  made  the  present- 
ation to  the  lad.  Billy  recently 
drew  national  attention  by  throw- 
ing switch  to  cut  off  current  when 
a  Phoenix  woman  came  into  con- 
tact with  electrical  wire.  He  called 
fire  department  pulmotor  squad 
and  rendered  first  aid. 

*  *  * 

For  Four  Slogans 

TO  OBTAIN  a  station  slogan, 
WBTH,  Williamson,  W.  Va.,  is  of- 
fering a  daily  30-minute  program 
for  four  weeks  to  promote  slogan 
prizes  consisting  of  four  free  trips 
to  the  New  York  Fair.  Entry  blanks 
are  obtained  from  merchants  par- 
ticipating in  the  program  and  are 
deposited  with  these  merchants, 
where  WBTH  representatives  pick 
them  up.  Merchants  are  given  vnn- 
dow  streamers  and  cards,  and  full- 
page  ads  are  run  in  a  local  news- 
paper. 

^  ik  ^ 

Tucson  Prizes 

FOR  bottletops,  wrappers  and  car- 
tons of  products  advertised  on  the 
Treasure  Island  participating  pro- 
gram of  KVOA,  Tucson,  Ariz.,  a 
weekly  $5  bill  is  awarded  and 
monthly  winner  gets  a  free  round- 
trip  to  the  San  Francisco  Fair. 
Consolation  prizes  are  included.  So 
far  two  winners  have  been  sent  to 
the  fair,  says  KVOA,  and  summer 
sponsors  are  pleased. 

^  ^  ^ 

'Town  Meeting's'  Fifth 

PROMOTION  packet  containing  a 
full-page  broadside  of  a  series  of 
15  laudatory  editorials  appearing 
from  January  through  April  in  the 
Birmingham  (Ala.)  Age-  Herald 
and  reprints  of  30  letters  from  rep- 
resentative listeners  is  being  dis- 
tributed by  NBC  for  America's 
Town  Meeting  of  the  Air,  which 
starts  its  fifth  season  on  NBC-Blue 
Oct.  5  at  9:30  p.m.  (EST). 

*  *  * 

Manners  From  Bab-0 

B.  T.  BABBITT  Co.,  New  York, 
from  Sept.  11  through  Sept.  23  will 
offer  listeners  to  the  NBC-Red  pro- 
gram David  H  arum  a  96  -  page 
booklet  titled  "101  Common  Mis- 
takes in  Etiquette  —  And  How  to 
Avoid  Them"  by  Emily  Post,  in  re- 
turn for  25  cents  and  one  green 
label  from  a  can  of  Bab-0.  Black- 
ett  -  Sample  -  Hummert,  New  York, 
handles  the  account. 

*  *  * 

Foresight  in  the  80's 

ADORNING  the  cover  of  the  CBS 
Program  Book  for  August  is  a 
drawing  made  in  1882,  showing 
street  car  passengers  listening  tc 
music,  news,  drama  and  philosophy 
with  the  prediction  that  by  1952 
this  would  be  possible.  "As  predic- 
tions go,"  says  CBS,  "this  wasn'1 
very  far  oflF.  6,250,000  automobiles 
in  the  United  States,  now  carrj 
music,  news,  drama  and  philosophy 
with  them  as  they  ride — by  radio!' 

New  WLW  Study 

WLW,  Cincinnati,  has  announcec 
completion  of  a  new  seven-marke1 
survey  conducted  by  Ross-Federal 
Markets  covered  are  Anderson 
Ind.,  Huntington,  W.  Va.,  Ironton 
Ohio  &  Ashland,  Ky.,  Marion,  Ind. 
Marion,  Portsmouth  and  Zanes 
ville,  Ohio. 


Cjfie  CURTAIN  RISES 

ON  RADIOS  NEW  FALL  SEASON 

SUNDAY       24-  WRC-WOL-WMAL-WJSV 


HERE'S  the  first  of  thousands  of  store  windows  to  be  tied  in  with 
NAB's  Curtain  Raiser,  the  fall  promotion  beginning  on  Sept.  24.  George 
W.  Cook,  independent  Washington  radio  merchant,  offered  his  store 
window  as  a  laboratory  to  test  the  reaction  of  street  traffic  to  various 
poster  copy.  Stations  throughout  the  country  are  securing  similar  tieins 
with  radio,  electrical  appliance  and  department  stores  and  with  the  local 
utility.  Ed  Kirby,  NAB  public  relations  director,  and  Arthur  Stringer, 
who  recently  joined  the  NAB  promotion  staff,  supervise  the  campaign. 
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SPEAhS  fpt  ITSELF 

^^^n  July^l, 


At  day's  e5d  on  July  ol,  the  Nation's  Station  was  six  weeks  ahead  of  last  year's 
schedule  on  placing  of  Fall  and  Winter  business.  We  take  this  opportunity  to 
thank,  and  wjelcome  th^  newcomers  as  well  as  those  who  have  renewed,  again 
and  again,  their  sales  efforts  over  WLW. 


It  is  a  generally  accepted  fact  that  the  volume  of  business  carried  on  any  station 
is  strongly  indicative  of  its  general — and  specific — effectiveness.  It  follows  then 
that  our  present  schedule,  the  largest  in  the  history  of  the  Nation's  Station,  is 
conspicuous  proof  of  the  dominance  of  WLW  as  a  selling  force. 


d^< 


\ 


If  you,  however,  would  like  to  augment  this  amazing  record  of  confidence  with 
unbiased,  undramatized  FACTS  concerning  WLW'S  coverage  and  popularity 
among  listeners,  we  invite  ^ou  to  writ^in,  or  call,  for  the  story  of  WLW — based  on 
the  statistical  data  recently  revealed  i^%ur  140,000  Call  Coincidental  Survey,  con- 
ducted by  the  Ross  Federal  li^^search  Coi^oration  and  the  Alberta  Burke  Research 
Company,  in  13  markets.  Als6,  our  more  recently  completed  Ross  Federal  Survey 
in  7  additional  markets,  the  Analysis  of  whi^h  will  soon  be  released.  Direct  your 
request  to  Transamerican  Broadi;asting  &  Telgyision  Corporation,  New  York,  or 


WLW 


MORE  THAN  100  QUARTER- 
HOURS  OF  NEW  SHOWS! 

35  NEW  WLW  CONTRACTS  for  which 
WLW  WILL  ORIGINATE  3  NEW  NET- 
WORK PROGRAMS,  and  14  FOR  LOCAL 
AUDIENCES. 

A  volume  of  business  not  usually  con- 
tracted for  until  after  the  first  week  in 
September ! 


See  the  Crosley  Building  at  the  New  York  World's  Fair 


FUNCTIONAL  DESIGN  OF  RCA 
2-STUDIO  SPEECH  INPUT  ASSEMBLY 


Hi 


The  RCA  78-B-l  Rack  Assembly,  a 
sturdily  constructed  unit,  contains 
an  RCA  41-C  pre-amplifier,  a  40-D 
program  amplifier,  a  94-D  17-watt 
monitoring  and  audition  amplifier, 
and  two  33-A  double  jack  strips. 
Meter  indicates  plate  currents  of  all 
tubes  in  program  channel.  Trim  is 
satin  finished  chromium. 


The  RCA  78-B.l  Console 

Has  switches  for  connecting  pre- 
amplifierinputs  to  microphonesin 
either  of  two  studios  and  for  con- 
necting the  outputs  of  the  mixers 
to  the  broadcast  or  audition  chan- 
nels. Also  has  mixers  for  turn- 
tables and  remote  lines.  A  master 
mixer  is  included.  The  V.  I.  meter 
is  illuminated  and  may  be  set  for 
"peak"  or  r.m.s.  readings. 


This  fine  unit  also  provides  you  with  amazing  \ 
flexibility  in  location  and  new  operating  j 
convenience  —  at  moderate  cost, 

j 

RCA  Type  78-B-l  Speech  Input  equipment  is  excellent  ■ 
for  use  in  the  usual  control  room  for  two  studios.  A ,! 
factory  assembled  grouping  of  RCA  de  luxe  panels,  it 
consists  of  three  units  —  a  cabinet  rack  containing 
amplifiers  and  jacks  .  . .  control  console  with  sloping 
front  containing  all  mixing  and  switching  controls . . . 
and  a  small  relay  power  supply  for  wall  mounting. 

With  this  equipment  you  not  only  get  the  finest  ia 
mechanical  construction  and  transmission  fidelity  — 
but  because  of  its  functional  design,  it  provides  unusual 
efficiency  in  application,  flexibility  in  location  and  > 
convenience  in  operation.  Full  details  will  be  supplied  , 
on  request. 

Use  RCA  Radio  Tubes  in  your  station— for  finer  performance 


RCA  Manufactufing  Company,  Inc.,  Camden,  N.  J.      •      A  Service  of  the  Radio  Corporation  of  America 
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New  York:  1270  Sixth  Avenue 
Dallas:  Santa  Fe  Building 


Chicago:  589  E.  Illinois  Street  • 
San  Francisco:  120  Ninth  Street 


Atlanta:  530  Citizens  &  Southern  Bank  Buildiltf 
•      Hollynuud:  101b  N.  Sycamore  Avenue 
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Architect  of  the  Air 


When  Mutual  entered  the  network  field,  it  built  according  to 
a  totally  new  set  of  broadcasting  blue  prints  •  Mutual's 
unique  structure  provided  room  for  the  independence  of  oper- 
ation and  maximum  return  that  stations  had  always  wanted. 
And  it  gave  advertisers  a  flexibility  they  had  never  before 
enjoyed  •  We  are  proud  of  the  confidence  of  advertisers  like 
Gillette,  Wheeling  Steel,  and  Emerson  Radio  in  our  broadcast- 
ing structure,  and  of  the  confidence  of  station  owners  that 
their  Mutual  franchises  in  years  ahead  will  bring  even  greater 
rewards  than  in  those  past  •  Five  years  and  all  is  very  well. 


MUTUAL  BROADCASTING  SYSTEM  •  COAST  TO  COAST 


IN  THE  INTEREST  OF  PUBLIC  HEALTH, 
KLZ  conducts  a  daily  early  morning  exercise 
period,  airs  dozens  of  health  education  pro- 
grams in  cooperation  with  the  state  medical 
society  and  department  of  health. 


ACCENT  ON  YOUTH  is  made  by  KLZ  with 
special  program  material.  Youth,  in  turn, 
is  regularly  given  its  chance  before  KLZ 
microphones.  KLZ  enthusiastically  cooperates 
with  Denver  public  schools. 

★  ★  ★ 
PUBLIC  AFFAIRS  are  discussed  frequently 
over  KLZ's  air.  Below;  Colorado's  Governor 
Ralph  L.  Carr.  Police,  federal  and  state  offi- 
cials vigorously  praise  the  service  and  coop- 
eration of  KLZ. 


•  For  every  fifteen  minutes  a  sponsor  buys 
over  KLZ  he  gets  ten  additional  minutes  of 
showmanly  service  for  which  he  is  never 
billed.  This  premium  for  sponsors  comes 
as  the  result  of  a  scintilating  array  of  sus- 
taining features,  both  CBS-  and  KLZ-orig- 
inating  .  .  .  programs  that  reflect  the  high 
quality,  interest  and  appeal  of  the  most 
costly  sponsored  program. 

KLZ  could  not  operate  without  its 
revenue-producing  programs.  Neither 
could  it  fulfill  its  obligation  to  serve  the 
public  interest,  convenience  and  necessity 
of  the  Denver-Rocky  Mountan  area  to  the 
fullest  without  the  community  service 
features  that  have  stamped  it  the  Number 
One  station  of  the  market. 

Sponsors  would  not  want  it  any  other 
way,  either.  For  interest  in  KLZ  built  up 
by  its  special  events  broadcasts,  its  com- 
munity exploitation  activity,  its  ahead-of- 
the-wire  news  dissemination  and  its  endless 
contribution  to  the  cultural,  religious  and 
civic  life  has  been  positively  and  definitely 
linked  with  well  above  average  results  for 
advertisers  in  the  Rocky  Mountain  area. 

This  premium  for  sponsors  is  off-the- 
rate-card.  But  it  is  as  much  a  part  of  KLZ 
as  its  transmitter,  its  radiator  or  its  studios. 
It  is  another  reason  why  the  Rocky  Moun- 
tain area  turns  instinctively  to  KLZ  to  en- 
tertain, to  inform  or  to  sell. 


CHURCHES  AND  RELIGIOUS  GROUPS  re- 
ceive the  generous  cooperation  of  KLZ.  From  , 
Denver's   great  churches  the  regular  pastors, 
all  members  of  the  Denver  Ministerial  Alliance, 
broadcast  their  Sunday  services. 


KLZ  ELECTION  COVERAGE  has  been  so  well 
organized  that  its  tabulations  outstrip  all  other 
media  for  speed  and  accuracy.  This  is  charac- 
teristic of  the  many  thorough-going  extra 
services  KLZ  renders. 


KLZ  DRAMATIC  GROUPS  have  long  supplied  ^ 
this  region  with  outstanding  and  original  prO' 
ductions.    Talented  staff  writers  and  produe 
lion  men  together  with  able  microphone  per 
formers  make  top  radio  drama. 


CBS  AFFILIATE  ^  560  KILOCYCLES 

Under  Management  Affiliated  with  The  Oklahoma  Publishing  Company  ++  Publisher  of  The 
Daily  Oklahoman,  The  Times  and  The  Farmer-Stockman  ++  Owner  and  Operator  of  Stations 
WKY,Oklahoma  City, and  KVOR.Colorado  Springs  ++  Represented  by  The  Katz  Agency, Inc. 


TTJY  the  same  token,  it  takes  a  network  to  get 
I  volume  in  New  England.  The  18  stations 
pf  the  Colonial  Network,  operating  in  charted 
ireas  teeming  with  trade,  give  sponsors  the 
advantages  resulting  from  loyal,  local  station 
'istenership,  and  the  friendly  acceptance  this  in- 
ures the  year  round. 

These  outlets  exert  potent  influence  in  wide 
:ircles  of  buying  activity.  United  they  comprise 
pne  of  the  richest  and  most  responsive  markets 
n  America. 

Colonial  Network's  18  stations  provide  in- 
tensive local  and  comprehensive  regional  sales 

contacts.  This  is  the  most  efl'ective  low-cost 

ij 

combination  for  selling  New  England. 


EDWARD   PETRY  &  CO.,  INC. 

National    Sales  Representative 
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mWl  I'OVEKEI)  BY 

THE  ^EW  YORK  BROADCASTING  SYSTEM 


Opened  September  11^  1939 


MEMREIl  STATini\S 

Albany   WABY  New  York   WINS* 

Auburn  WMBO  Rochester   WSAY 

Buffalo  WGR-WKBW  Syracuse   WSYR 

Jamestown   WJTN  Utica    WIBX 

*The  advertiser  has  the  option  of  using  any  independent  New  York  station  for  origination. 


All  inquiries  should  he  addressed  to: 

CARL  CALMAN,  General  Manager 

20  East  57th  Street,  New  York,  N.  Y. 


Phone:  PLaza  8-3355 


•  Almost  ...  for  amid  the  magic  gadgets  which 
help  WBBM  experts  shape  a  WBBM  production 
is  the  unseen  presence  of  the  cash  register  .  .  . 
symbol  of  WBBM's  credo  that  WBBM -produced 
programs  must  not  only  entertain— //^e^/  must  sell  their 
sponsors'  products. 

And  WBBM's  programs  do  sell.  How  well?  Take 
a  look  at  a  few  samples  ...  a  few  of  the  many  suc- 
cessful programs  conceived,  developed,  and  produced 
by  WBBM. 

THIS  WBBM  PROGRAM  SELLS  OIL  AND  GASOLINE.  Half-hour  drama- 
tization of  current  events.  Sponsor  has  just  renewed  for  third 
time,  says,  "Never  before  have  we  done  any  advertising  in 
this  market  to  compare  with  this  program  in  actual  results." 

THIS  WBBM  PROGRAM  SELLS  AUTOMOBILES.  4 5 -minute  Sunday 
music  and  variety  show.  Sponsor  s  product  jumped  from 
sixth  to  fourth  place  in  Cook  County  one  month  after  pro- 
gram started,  has  shown  increases  each  month  averaging 
150%  over  corresponding  months  of  1938! 

THIS  WBBM  PROGRAM  SELLS  SOAP.  Audience  participation  show. 
New  idea— WBBM's,  of  course.  In  six  weeks  got  10,000 
new  retail  outlets  for  product  in  Chicago  area.  Proved  so 
successful  advertiser  has  doubled  radio  time  on  WBBM  with 
two  more  WBBM-built  programs. 


THIS  WBBM  PROGRAM  SELLS  FURNITURE.  Another  audience  partici- 
pation program.  Sponsor  started  six  years  ago,  gives  this 
WBBM-built  show  major  credit  in  growth  of  business  to 
twenty-two  times  original  size. 

THIS  WBBM  PROGRAM  SELLS  SEVEN  PRODUCTS  IN  25  MARKETS.  Serial 
drama.  WBBM  produced  sustaining  for  six  months,  confident 
of  appeal.  When  finally  sold,  program  moved  one  product  so 
well  it  is  now  used  by  advertiser  to  sell  seven  different  prod- 
ucts in  25  markets. 

These  programs,  making  sales  for  these  advertisers 
day  after  day,  are  typical  of  what  WBBM-built  pro- 
grams can  do  for  you,  because  WBBM's  program 
department  has  the  skill  of  tailor-making  programs 
to  fit  products,  and  then  of  making  those  programs 
reach  audiences,  and  sell  merchandise. 

Cash  in  on  the  experience  of  Chicago's  leading 
advertisers.  Before  you  buy  any  program,  consult  the 
station  with  the  largest  string  of  audience  and  sales 
successes  in  the  middle-west  .  .  .  WBBM. 


Represented  nationally  by  RADIO 
SALES:  New  York  •  Los  Angeles 
Chicago  •  Detroit  •  San  Francisco 
Charlotte,  N.  C.  •  St.  Louis 


WBBM 

50,000  WATTS 

CHICAGO'S  CBS  STATION 


We  were  afraid  they'd 
be  spoiled  but  we 

LET'EM  EAT  CAKE! 


When  a  great  big  beautiful  thirty  pound  cake  arrived  for  the  members  of  the 
WTIC  Playhouse,  we  almost  held  out  on  them.  So  much  all  at  once  might  go 
to  their  heads. 

We  didn't  —  they  loved  it  —  and  now  they're  swinging  into  their  eighth  con- 
tinuous year.  With  over  800  performances  behind  them  fan  mail  has  piled  up 
past  the  60,000  mark.  And  this  with  never  a  plug  for  fan  mail  nor  an  offer  of 
any  kind. 


IN  SOUTHERN  NEW  ENGLAND  WTIC  RATES 

FIRST 

•  in  listener  popularity  by  2  to  I 

IN  THE  HARTFORD  AREA 

•  IN  NUMBER   OF  NETWORK  ADVERTISERS 

•  in    NUMBER    OF    NATIONAL  SPOT 

ADVERTISERS 


If  you  ever  baked  a  thirty-pound  cake  —  or  even  thought  about  it  —  you'll  know 
the  New  England  housewife  who  baked  this  one  thought  a  great  deal  of  the 
Players  and  WTIC. 


This  is  just  one  of  many,  many  instances  that  show  what  a  friendly  audience 
WTIC  offers  any  advertiser.  50,000  Watts  means  it's  a  big  one. 


TIC 


50,000  WATTS  •  HARTFORD,  CONN. 

The  Station  With  the  Friendly  Audience 

The  Travelers  Broadcasting  Service  Corporation 
Member  NBC  Red  Network  and  Yankee  Network 

Representatives:  Weed  &  Company 
New  York     Chicago     Detroit     San  Francisco 


»!l V***  Ml  Ml  J 


to 


and  E.  L.  '^Ty'*  Tyson, 
WWJ's  own  nationally 
knotvn  sports  announcer 
and  commentator.  The  1939 
season  will  be  the  13  th  that 
WW  J  has  broadcast  the 
Tigers'  base  ball  games;  the 
15  th  that  it  has  broadcast 
the  U,  of  M.  foot  ball  games. 


On  November  12,  1938, 
the  Ross  Federal  Research 
Corporation  conducted  a  sur- 
vey during  the  University  of 
Michigan  -  Northwestern  foot 
ball  game.  The  findings  were: 

57%  Listening  to  WWJ 
26%  Listening  to  WJR 
12%  All  Other  Stations 
5%  No  information 

Such  great  preference  leaves  no 
doubt  about  WWJ's  coverage  of  the 
sports  audience  in  Detroit. 


Here's  startling  information  for  radio  advertisers  interested  in  sports 
broadcasts:  Exhaustive  studies  of  listening  habits  of  the  Detroit  radio 
audience,  conducted  by  the  Wayne  University  Broadcasting  Guild  show 
that  WWJ's  play-by-play  base  ball  broadcast  has  a  rating  of  61%!  The 
same  studies  show  that  WWJ's  Sport  Review,  broadcast  nightly  at  6  P.  M. 
commands  53%  of  the  listening  audience!  Another  survey  conducted 
during  the  foot  ball  season  of  1938  showed  that  57%  of  all  the  listeners 
were  tuned  to  WWJ! 


National  Represenfaffvet 
George  P.  Hollingbery  Company 

New  York  Chicago 
San  Francisco  Atlanta 


99 


What  with  all  the  accent  these 
days  on  programs  and  talent, 
lots  of  people  are  prone  to 
overlook  the  invaluable  serv- 
ices of  the  boys  who  buy  the 
time  that  the  talent  fills.  .  .  . 
For  that,  after  all,  is  the  first 
and  most  important  part  of 
radio  advertising. 

Time-buying  is  a  delicate  art, 
requiring  far  more  skill  and 
knowledge  than  is  needed  in 
buying  almost  any  other  type 
of  merchandise.  And  it's  a 
job  in  which  the  best  men  are 
the  most  grateful  for  really 
constructive  help. 

To  our  minds,  one  of  the 
most  important  functions  that 


any  radio-station  representa- 
tive can  perform,  is  to  help 
simplify  the  time-buyer's  job 
— to  be  a  clearing-house  of 
information  on  all  the  ever- 
changing  conditions  which 
affect  the  intelligent  purchase 
of  time  .  .  .  This  is  a  function 
to  which  we  have  set  our- 
selves. With  fourteen  good 
men  and  six  efficient  offices 
all  over  the  Nation,  we  can 
easily  be  your  scouts,  your 
reporters,  your  loyal  "eyes 
and  ears"  for  the  whole  field 
of  radio. 

What  sort  of  a  problem  is 
bothering  you,  now? 


Exclusive  Representatives: 

WGR-WKBW  Buffalo 

WCKY   Cincinnati 

woe   -  Davenport 

WHO   Des  Moines 

WDAY  Fargo 

WOWO-WGL  Ft.  Wayne 

KMBC   Kansas  City 

WAVE   LouisvUle 

WTCN  Minneapolis-St.  Paul 

WMBD  Feoria 

KSD  St.  Lonis 

WFBL   Syracuse 

Southeast 

WCSC  Charleston 

WIS   Columbia 

WPTF   Raleieh 

WDBJ   Roanoke 

Southwest 

KGKO  Ft.  Worth-Dallas 

KOMA   Oklahoma  City 

KTUL  Talsa 

Pacific  Coast 

KOIN-KALE   Portland 

KSFO-KROW  San  Francisco 

KVi   Seattle-Tacoma 


FREE  &  PETERS,  inc. 


(and  FREE,  JOHNS  S  FIELD,  INC.) 


CHICAGO 

180  N.  MidugaD 
Franklin  6373 


NEW  YORK 

247  Park  Ave. 
Plaza  5-4131 


DETROIT 

New  Center  Bldg. 
Trinity  2-8444 


SAN  FRANCISCO 

One  Eleven  Sutter 
Sutter  4353 


LOS  ANGELES 

650  S.  Grand  Ave. 
Vandike  0569 


ATLANTA 

617  Walton  Bid 
Jackson  1678 


ilR©AP€ASTfllNl€ 


ctnxL 
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Broadcast  Advertising* 
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WASHINGTON,  D.  C,  SEPTEMBER  15,  1939 


$3.00  A  YEAR— 15c  A  COPY 


NAB  Creates  $1,500,000  Music  Project 


By    SOL  TAISHOFF 


Opens  War  on  ASCAP  by  Approving  Plan  for  Industry  to 
Own  Corporation  Providing  Independent  Music 


BY  UNANIMOUSLY  approv- 
jing  a  $1,500,000  fund  to  es- 
jtablish  its  own  supply  of 
jmusic,  an  embattled  broad- 
■<;asting  industry  Sept.  15  of- 
[ficially  declared  war  on  the 
[American  Society  of  Compos- 
fjers,  Authors  &  Publishers, 
virtual  monopoly  of  the  music 
I  industry.  Action  came  at  the 
special  convention  of  the  NAB 
at  the  Palmer  House,  Chicago, 
when  some  250  broadcasters 
|by  voice  vote  authorized  es- 
Itablishment  of  a  new  corpora- 
jtion  in  which  broadcasters 
would  hold  all  of  the  stock. 

An  all-inclusive  plan  where- 
'by  the  industry — NAB  mem- 
ibers  and  non-members  alike — 
jwill  pledge  to  the  corporation 
la  fund  made  up  of  50%  of 
jtheir  payments  to  ASCAP  in 
11937,  was  approved.  Probably 
|to  be  known  as  Broadcast  Music 
[line,  the  new  corporation  would 
I' create  an  independent  and  competi- 
litive  supply  of  music,  both  in  sheet 
Iform  and  transcribed,  as  well  as 
acquire  existing  publishing  houses, 
encourage  independent  composers 
and  develop  public  domain  sources 
while  existing  transcription  com- 
panies foster  tax-free  music. 

There  were  290  registrants  at  the 
1  convention  [see  pages  81  and  85  for 
I  full  list]. 

Devised  by  Kaye 

The  ambitious  project  adopted 
was  based  upon  the  plan  devised  by 
Sydney  M.  Kaye,  New  York  at- 
torney retained  by  NAB  last 
month,  in  collaboration  with  the 
NAB  Copyright  Committee  and  as 
revised  by  the  NAB  board  in  pre- 
convention  sessions.  Because  the  ■ 
stock  issue  must  be  registered  with 
the  Securities  &  Exchange  Commis- 
sion, actual  setting  up  of  the  cor- 
poration and  issuance  of  stock  sub- 
scriptions will  not  commence  for 
about  a  month. 

The  plan  envisages  retention  of 
executive  personnel  from  the  mu- 
;  sic  publishing  field.  Neville  Miller, 
NAB  president,  who  engineered  the 
campaign,  will  serve  as  its  presi- 


dent in  the  interim.  Everett  E. 
Revercomb,  NAB  auditor,  tempo- 
rarily will  serve  as  secretary  and 
treasurer  until  a  paid  executive  is 
employed. 

Other  directors  of  the  corpora- 
tion, authorized  in  the  resolution 
adopted  unanimously  by  the  con- 
vention, will  be  Walter  Damm,  rep- 
resenting newspaper  -  owned  sta- 
tions; John  Elmer,  representing  in- 


dependent stations;  Edward  Klau- 
ber,  representing  CBS;  Lenox  R. 
Lohr,  for  NBC;  Samuel  R.  Rosen- 
baum,  for  Independent  Radio  Net- 
work Affiliates,  and  John  Shepard 
3d,  for  regional  broadcasting  sta- 
tions. 

The  resolution,  presented  to  the 
convention  by  George  W.  Norton 
Jr.,  president  of  WAVE,  Louisville, 
and  a  member  of  the  board,  out- 


lined the  purpose  of  the  plan.  It 
brought  out  that  an  adequate  mu- 
sic supply  is  essential  to  the  indus- 
try and  that  efforts  of  the  NAB 
Negotiating  Committee  since  last 
May  to  bargain  with  ASCAP  on  a 
fair  basis  had  proved  futile.  Since 
ASCAP  had  refused  to  indicate  its 
demands  and  since  threat  had  been 
made  to  exact  concessions  in  ad- 
vance, the  resolution  stated  it  was 
concluded  that  the  NAB  should 
form  the  separate  corporation  as  a 
means  of  introducing  competition 
in  radio  and  of  assuring  an  ade- 
( Continued  on  Page  8 A) 


Board  Orders  Code  Eftective  Oct.  1 


Appoints  Committee  to 
Enforce  Voluntary 
Restrictions 

THE  RECENTLY  adopted  NAB 
code  [Broadcasting,  July  15]  will 
become  effective  Oct.  1,  it  was  an- 
nounced by  the  board  of  directors 
of  NAB  following  an  all-day  ses- 
sion at  the  Palmer  House,  Chicago, 
Sept.  13.  The  board  instructed 
Neville  Miller,  NAB  President,  to 
appoint  a  committee  fully  empow- 
ered to  interpret  and  enforce  the 
code  throughout  the  industry.  The 
complete  resolution  read : 

Resolved  that  the  Code  of  the  NAB 
adopted  by  the  17th  Annual  Conven- 
tion of  the  Association  become  fully 
effective  Oct.  1.  1939,  except  as  it  may 
ajjply  to  existing  commercial  contracts 
which  shall  be  respected  for  their  du- 
ration but  provided  they  do  not  run 
for  more  than  one  year  from  Oct.  1, 
1939. 

The  Code  Compliance  Committee 
shall  immediately  make  itself  available 
to  resolve  doubts  of  broadcasters  as  to 
whether  proposed  xiew  business  con- 
forms or  can  be  made  to  conform  to 
the  Code. 

New  business,  competitive  with  ex- 
isting accounts,  may  be  accepted  with 
the  same  length  of  commercial  copy  as 
is  permitted  to  the  existing  accounts. 

Edgar  L.  Bill,  president  of 
WMBD,  Peoria,  was  named  chair- 
man of  the  code  compliance  com- 
mittee. Ed  Kirby,  NAB  public  rela- 
tions director,  will  serve  as  commit- 
tee secretary.  Other  members  in- 
clude members  of  the  group  which 
drafted  the  self-regulation  code  last 
summer.  They  are  Lenox  R.  Lohr, 
NBC  president;  Edward  Klauber, 
CBS  executive  vice-president;  T.  C. 
Streibert,  WOR-MBS  vice-presi- 
dent;   Walter  J.    Damm,  WTMJ, 


Milwaukee;  Ed  Craney,  KGIR, 
Butte;  Karl  C.  Wyler,  KTSM,  El 
Paso;  Samuel  R.  Rosenbaum, 
WFIL,  Philadelphia.  Two  addition- 
al members  will  be  named  later  by 
President  Miller  in  lieu  of  Paul  W. 
Morency,  WTIC,  Hartford,  and 
Herb  Hollister,  KANS,  Wichita, 
who  served  on  the  original  code 
group,  but  who,  as  members  of  the 


CODE  COMPLIANCE  responsibili- 
ties will  come  under  the  direction  of 
Edgar  L.  Bill,  president  of  WMBD, 
Peoria,  and  a  leader  in  the  self- 
regulation  movement.  Mr.  Bill  was 
designated  by  the  NAB  Board  as 
chairman  of  the  Committee  on 
Audience  Relations,  which  will 
supervise  handling  of  code  com- 
plaints. Secretary  of  the  Commit- 
tee will  be  Ed  Kirby,  NAB  public 
relations  director. 


NAB  board,  cannot  qualify.  The 
board  itself  will  sit  as  a  sort  of 
"court  of  appeals"  over  the  code 
compliance  committee. 

Children's  programs,  controver- 
sial public  issues,  educational 
broadcasting,  news,  religious  broad- 
casts and  length  of  commercial 
copy  all  are  regulated  under  the 
code.  Restricted  is  such  advertising 
as  spiritous  or  "hard"  liquor;  prod- 
ucts the  sale  of  which  constitutes 
a  violation  of  law;  fortune-telling, 
mind-reading,  etc.;  schools  offering 
questionable  or  untrue  promises  of 
employment  to  induce  enrollment; 
matrimonial  agencies;  offers  of 
"homework"  by  any  but  responsible 
firms;  dopesters,  tipster  and  race 
track  publications;  all  forms  of 
speculative  finance;  cures  and  prod- 
ucts claiming  to  cure;  advertising 
statements  or  claims  known  to  be 
false  or  deceptive;  continuity  de- 
scribing, repellently,  any  functions 
or  symptomatic  results  of  disturb- 
ances, or  relief  granted  such  dis- 
turbances through  use  of  any  prod- 
uct; unfair  attacks  on  others;  mis- 
leading statements  or  comparisons 
of  price  or  value. 

"The  code  is  more  than  an  ex- 
pression of  radio  policy,"  said  Mr. 
Miller.  "It  is  an  outstanding  exam- 
ple of  voluntary  industry  self-reg- 
ulation, conceived  and  executed  in 
the  public  interest." 

Attended  by  all  23  members  of 
the  board,  the  session  was  devoted 
to  code  discussion  throughout  the 
morning.  In  the  afternoon  copy- 
right problems  held  the  floor,  with 
the  board  in  consultation  with  Syd- 
ney M.  Kaye,  special  copyright 
counsel  and  coordinator,  and  Stuart 
Sprague,  who  has  been  retained  to 
assist  him. 
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WNEW  Licensed 
For  RCA  Records 

Pays  $300  a  Month  Fee  for 

Victor,  Bluebird  Discs 

FIRST  application  of  the  right  of 
a  manufacturer  of  phonograph  rec- 
ords to  control  the  use  of  his  rec- 
ords in  broadcasting  occurred  Sept. 
6,  when  RCA  Mfg.  Co.  issued  a 
license  covering  such  use  of  Victor 
and  Bluebird  records  to  WNEW, 
New  York,  which  accepted  the  li- 
cense. Action  followed  serving  of 
the  station  with  the  injunctions 
against  broadcasting  these  makes 
of  records  without  permission 
which  Justice  Leibell  of  the  Feder- 
al Court  in  New  York  had  granted 
to  RCA  [Broadcasting,  July  15, 
Aug.  1]. 

Decca  Serves  Notice 

Also  on  Sept.  6,  Decca  Records 
served  WNEW  with  a  notice  re- 
questing the  station  to  discontinue 
the  broadcasting  of  any  Decca  discs 
on  that  date,  under  threat  of  legal 
action  if  the  station  rejected  the 
request.  In  accordance  with,  this 
edict,  WNEW  immediately  with- 
drew all  Decca  records  from  its  col- 
lection for  use  on  programs  of  re- 
corded music.  Decca  has  taken  no 
further  steps  against  other  broad- 
casters as  yet.  And  although  Jack 
Kapp,  president  of  Decca,  on  Aug. 
10  advised  all  stations  that  his  com- 
pany was  preparing  a  licensing 
agreement  [Broadcasting,  Aug. 
15],  this  has  not  yet  been  issued. 
Neither  has  RCA  proffered  its  li- 
cense to  any  broadcasters  other 
than  WNEW,  having  agreed  to  a 
request  from  the  NAB  to  withhold 
such  action  until  Dec.  1  [Broad- 
casting, Sept.  1]. 

As  a  Class  A  station  under  the 
terms  of  the  RCA  license,  published 
in  full  in  the  Aug.  15  Broadcast- 
ing, WNEW  will  pay  RCA  a 
monthly  fee  of  $300  for  the  privi- 
lege of  broadcasting  Victor  and 
Bluebird  records  on  its  Make  Be- 
lieve Ballroom  and  Milkman's  Mati- 
nee programs,  consisting  almost  en- 
tirely of  phonograph  records  and 
taking  up  some  nine  hours  a  day 
of  the  station's  24-hour  broadcast- 
ing schedule.  National  Assn.  of 
Performing  Artists,  which  on  Aug. 
19  notified  RCA  that  NAPA  would 
"legally  resist"  all  RCA  efforts  to 
enforce  its  licensing  proposal,  has 
taken  no  steps. 


Advertised  Brands  Week 

TO  HELP  promote  Nationally  Ad- 
vertised Brands  Week,  Sept.  15-25, 
the  three  networks  are  presenting 
special  broadcasts  featuring  details 
of  the  drug  industry.  NBC  on  Sept. 
17  will  present  Health  and  Beauty, 
Inc.,  contrasting  the  modern  drug 
store  of  today  with  apothecary 
shops  of  olden  times.  Robert  L. 
Swayne,  editor  of  Drug  Topics,  will 
discuss  the  industry  on  CBS  Sept. 
19,  and  on  Sept.  22  Dave  Driscoll 
and  Al  Josephy  will  devote  the 
Welcome  Neighbor  program  on 
MBS  to  the  industry. 


Fourth  Fight  Broadcast 
ADAM  HATS,  New  York  (chain 
stores),  on  Sept.  25  will  sponsor  the 
fourth  in  the  series  of  1939-40  boxing 
matches  on  NBC-Blue  when  Sam 
Taub  and  Bill  Stern  describe  the  15- 
round  return  bout  for  the  world's 
light  heavyweight  championship  be- 
tween titleholder  Bill  Conn  and  former 
champion,  Melio  Bettina. 


Blue  Affiliates  and  NBC  Sales  Chiefs 
Discuss  Problems  at  Chicago  Session 


VANGUARD  of  the  NAB  con- 
vention, approximately  70  repre- 
sentatives of  the  NBC  Blue  net- 
work, including  NBC  executives 
and  station  managers,  in  their  first 
joint  get-together  met  at  the  Pal- 
mer House  in  Chicago  Sept.  12  in  a 
one-day  session  to  discuss  Blue 
Network  problems  and  progress. 

Headed  by  Niles  Trammell,  ex- 
ecutive vice-president,  the  NBC 
delegation  included  Frank  M.  Rus- 
sell, vice-president;  Don  E.  Oilman, 
vice-president;  William  S.  Hedges, 
vice-president;  Sidney  N.  Strotz, 
manager,  Central  Division;  Keith 
Kiggins,  director.  Blue  Network; 
Ken  R.  Dyke,  director  of  sales  pro- 
motion; John  H.  Norton  Jr.,  Blue 
Network  station  relations;  E.  P. 
H.  James,  sales  promotion  man- 
ager; Harry  C.  Kopf,  Central  Di- 
vision sales  manager;  Ken  Carpen- 
ter, Central  Division  Blue  network 
sales  manager;  Robert  Saudek, 
New  York  sales;  A.  A.  Schechter, 
special  events  manager. 

Station  Representation 

The  station  representation  in- 
cluded John  A.  Holman,  WBZ- 
WBZA;  John  Shepard  3d,  for 
WEAN  and  WICC;  Samuel  R.  Ros- 
enbaum  and  Roger  Clipp,  WFIL; 
Kenneth  H.  Berkeley,  WMAL; 
Harry  C.  Wilder,  WSYR;  William 
Fay,  WHAM;  C.  R.  Thompson, 
WEBR;  Sherman  .  D.  Gregory, 
KDKA;  H.  K.  Carpenter,  WHK; 
George  W.  Trendle  and  H.  Allen 
Campbell,  WXYZ;  W.  C.  Swartley, 
WOWO;  Burridge  D.  Butler  and 
Glenn  Snyder,  WLS;  Robert  T. 
Convey,  KWK;  Luther  Hill,  WMT; 
C.  T.  Hagman,  WTCN;  Gardner 
Cowles,  KSO;  Vernon  H.  Smith, 
WREN;  Campbell  Arnoux,  WRTD; 
Harold  E.  Smith,  WABY;  George 
F.  Bissell,  WMFF;  Charles  Denny, 
WJTN;  Harold  F.  Gross,  WJIM; 
Roy  Radner,  WIBM;  Dan  E.  Jayne, 
WELL;  Howard  M.  Loeb,  WFDF; 
Earl  E.  May,  KMA;  C.  W.  Cork- 
hill,  KSCJ;  Henry  P.  Johnston, 
WSGN;  Lambdin  Kay,  WAGA; 
Charles  P.  Manship,  WJBO;  Har- 
old V.  Hough,  KTOK  and  WBAP; 
John  I.  Prosser,  KTHS;  C.  B.  Locke, 
KFDM;  William  D.  Pyle,  KVOD; 
Harrison  Holliway,  KECA;  Thom- 


as E.  Sharp,  KFSD;  Birt  F.  Fisher, 
KJR;  W.  Gary  Jennings,  KEX; 
Loren  L.  Watson,  WBAL;  Dewey 
H.  Long  and  Dick  Ruppert,  WSAI. 
Covering  Europe 
The  morning  meeting  was  high- 
lighted by  special  features  and  de- 
partmental analyses  of  Blue  net- 
work activity;  the  afternoon,  by 
roundtable  discussions  of  sales, 
promotion,  programs  and  merchan- 
dising. 

In  a  surprise  shortwave  broad- 
cast from  three  European  capitals, 
directly  follov^ng  Mr.  Trammell's 
welcoming  talk,  NBC  European 
correspondents  described  behind- 
the-scenes  activity  in  covering  the 
continent.  Talking  with  Abe 
Schechter,  special  events  director, 
stationed  at  the  Palmer  House, 
Fred  Bate  in  London  explained  his 
method  of  keeping  NBC  listeners 
posted  on  the  British  Empire.  From 
Paris,  Paul  Archinard  described 
pickup  points  in  the  French  capital. 
Max  Jordan  in  Basle,  Switzerland, 
discussed  Swiss  mobilization  and 
broadcast  wire  problems. 

A  comic  motion  picture  titled 
"Blue  Horizons",  satirizing  NBC 
Blue  executives,  station  managers 
and  sponsors,  enlivened  the  morn- 
ing meeting. 

In  a  series  of  short  addresses, 
Mr.  Hedges  traced  the  history  and 
growth  of  the  Blue  Network  from 
its  inception  in  1926;  Mr.  Strotz, 
formerly  program  director  of  the 
Central  Division,  discussed  its  pro- 
gramming; Ken  Dyke  developed  its 
sales  story. 

Numerous  network  and  station 
problems  were  aired  in  the  after- 
noon, with  a  number  of  station  ex- 
ecutive programming  suggestions 
retained  for  further  consideration 
by  John  F.  Royal,  vice-president  in 
charge  of  programs.  Station  execu- 
tives pledged  cooperation  in  mer- 
chandising network  commercials  as 
aggressively  as  local  commercials. 
Unanimously  adopting  a  resolu- 
tion by  Harry  C.  Wilder,  the  group 
agreed  to  hold  similar  meetings  at 
six-month  intervals.  Closing  the 
day,  Dewey  H.  Long  and  Dick  Rup- 
pert, WSAI,  made  a  presentation 
of  the  merchandising  activities  of 
their  station. 


THESE  NBC  chieftains  headed  the  first  get-together  of  NBC  Blue  Net- 
work officials  and  station  managers  held  Sept.  12  at  the  Palmer  House, 
Chicago.  Seated  (1  to  r)  are  Sidney  Strotz,  manager,  Central  Division, 
Chicago;  Don  Gilman,  vice-president  in  charge  of  Western  Division,  Hol- 
lywood; Niles  Trammell,  executive  vice-president.  New  York;  William 
S.  Hedges,  vice-president  in  charge  of  station  relations.  New  York.  Stand- 
ing (1  to  r)  Keith  Kiggins,  director,  Blue  Network;  Frank  M.  Russell, 
vice-president  in  charge  of  NBC's  Washington  office. 


Coast  Dramatic  Series^ 
May  Become  Nationwide! 

SUSSMAN,  WORMSER  &  Co., 
San  Francisco  (S&W  food  prod-^ 
ucts),  on  Sept.  27  will  shift  its  time 
for  /  Want  a  Divorce,  West  Coast 
dramatic  series,  from  Fridays  to 
Wednesdays  on  eight  CBS  Pacific 
Coast  stations,  with  reports  heard 
that  the  show  may  start  Oct.  8  on 
a  national  basis  on  NBC-Red  un- 
der cooperative  sponsorship  of  the 
Food  &  Beverage  Broadcasters 
Assn. 

The  NBC  broadcast,  to  originate 
from  Hollywood,  would  be  heard 
Sundays,  3-3:30  p.  m.  (EST),  with 
rebroadcast  at  4  p.  m.,  v/hile  S&W 
sponsorship  would  be  for  Wednes- 
days, 7  to  7:15  p.  m.  (PST),  on  the 
Pacific  Coast  stations,  in  addition- 
to  9  others  from  Salt  Lake  Citj?^?e 
west,  with  an  Australian  broadcasti 
continuing  as  a  separate  unit.  The) 
S&W  firm  has  sponsored  the  pro- 
gram on  the  Pacific  Coast  for  the 
last  two  years  and  will  continue 
sponsorship  on  CBS. 

The  cooperative  group  mentioned 
as  sponsor  of  the  NBC  series  in- 
cludes Seeman  Bros.,  New  York;- 
Sprague  Warner,  Chicago;  Lee  &j 
Cady,  Detroit;  Martin  L.  Hall  Co.^ 
Boston;  General  Grocer  Co.,  St, 
Louis  and  Morey  Mercantile  Co.,' 
Denver.  The  group  is  reported  to' 
have  signed  for  39  weeks  with  no: 
cancellation  coverage,  with  an  op-, 
tion  for  an  additional  13  weeks  eve- 
ning time  during  summer  months. 
Although  NBC  states  that  negotia- 
tions have  not  been  completed,  it 
has  said  that  if  the  plan  goes 
through,  the  participating  com- 
panies would  sponsor  it  in  their  in- 
dividual sections  of  the  country, 
Emil  Brisacher  &  Staff,  San  Fran- 
cisco, is  in  charge  of  the  national 
broadcast,  although  sponsors'^  in- 
dividual agencies  prepare  territor- 
ial commercials  and  participate  in 
commissions. 


F( 
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AffiUates'  Time  Plan 

PROPOSALS  advanced  by  NBC  of- 
ficials whereby  additional  time 
might  be  made  available  to  basic 
Blue  outlets  were  construed  as  in-, 
adequate  by  basic  Blue  owners  at 
a  meeting  held  Sept.  13.  It  was; 
decided  that  Samuel  R.  Rosenbaum,, 
president  of  WFIL,  Philadelphia,^ 
should  confer  with  Mr.  Trammel! 
in  the  hope  of  procuring  relaxa-i 
tion  of  affiliation  agreements  to 
permit  more  open  time.  Blue  out- 
lets originally  suggested  that  every 
other  hour  around  the  clock  be 
optioned  to  NBC  in  lieu  of  the  ex- 
isting arrangement  in  order  that 
other  schedules  might  be  accommo- 
dated. The  majority  of  the  basic 
Blue  outlets  also  are  affiliates  ofj 
MBS. 


National  Tea's  Musico 

NATIONAL  TEA  Co.,  Chicago,  on 
Sept.  22  starts  Musico,  half-hour; 
weekly  musical  quiz  show,  on  WGN, 
Chicago.  The  show  has  been  tested 
on  WROK,  Rockford,  111.,  during 
the  last  two  months  and  may  soon 
be  expanded  to  other  stations.  It 
is  understood  that  Kroger  Baking 
and  Grocery  Co.,  Cincinnati,  will 
sponsor  the  show  in  markets  where 
National  Tea  has  no  distribution. 
H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago,  handles  the  account. 
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Voluntary  Plan  for  War  News  Is  Adopted 


Normal  Schedules 
Form  Basis  of 
Method 

WITH  ASSURANCES  from 
the  White  House  itself  that 
there  is  no  intention  of  mo- 
lesting broadcasting,  barring 
possible  extreme  provocation, 
the  broadcasting  industry  has 
voluntarily  adopted  methods 
of  handling  war  news  cover- 
age which  appear  to  have  won 
general  approbation. 

Although  it  is  handling  its 
first  war  assignment,  the  in- 
dustry, under  the  leadership 
of  the  networks  and  the  NAB, 
has  assumed  the  responsibil- 
ity of  handling  news  broad- 
casts of  the  crisis  through  full 
cooperation  with  the  Federal 
authorities.  Rules  adopted  by 
the  three  major  networks,  at 
meetings  in  New  York  during 
the  week  of  Sept.  5,  were  pre- 
sented Sept.  11  to  the  special 
FCC  committee  headed  by  Chair- 
man James  Lawrence  Fly  so  as  to 
keep  the  FCC  informed  of  indus- 
try action.  Pi-oviding  generally  for 
a  return  to  normal  schedules,  the 
rules  are  sufficiently  broad  to  per- 
mit adequate  coverage  of  develop- 
ments abroad  with  every  safeguard 
invoked  to  avoid  the  spread  of  mis- 
information or  the  pi-ovocation  of 
undue  excitement. 

May  Hear  Further  Discussions 

Following  the  meeting  at  the 
FCC  Sept.  11,  attended  by  officials 
of  the  three  networks,  NAB  Presi- 
dent Neville  Miller  and  the  FCC 
committee  comprising  Chairman 
Fly,  Thad  H.  Brown,  and  T.  A.  M. 
Craven,  it  was  announced  that  fur- 
ther informal  discussions  will  be 
held  with  the  FCC  as  conditions 
warrant.  The  FCC  members  were 
unanimous  in  the  view  that  the  in- 
dustry, by  and  large,  had  rendered 
"an  important  public  service  in 
broadcasting  news  and  comment  on 
war  conditions." 

The  broadcasters'  committee  did 
not  seek  FCC  approval  or  disap- 
proval of  the  procedure  it  had 
adopted  in  war  coverage  but  simply 
sought  to  keep  the  FCC  informed 
fully  on  developments.  Any  other 
course,  it  was  felt,  might  be  inter- 
preted as  inviting  censorship. 
WMCA  Case  Serves  Notice 

Citation  of  WMCA,  New  York, 
by  the  FCC  on  Sept.  12  to  show 
cause  why  its  license  should  not  be 
revoked  for  intercepting  secret 
British  and  German  code  communi- 
cations, was  the  first  punitive  step 
taken  by  the  FCC  growing  out  of 
the  crisis  [see  page  14].  Alleging 
violation  of  the  Communications 
Act  itself,  the  FCC  served  notice 
that  it  will  take  forceful  and  dras- 
tic action  against  stations  which 
transgress  either  the  law  or  the 
neutrality  proclamations  issued  by 
President  Roosevelt  at  the  outbreak 
of  hostilities. 


TO  KEEP  POSTED  on  broadcasting's  war  coverage,  members  of  the 
FCC  committee  designated  to  appraise  this  work  met  Sept.  11  with  an 
industry  committee  which  advised  it  of  policies  voluntarily  invoked  to 
prevent  "unneutral"  broadcasts  or  the  spread  of  belligerent  propaganda. 
Seated,  left  to  right,  are  Thad  H.  Brown,  Chairman  James  Lawrence  Fly 
and  T.  A.  M.  Craven,  FCC  committee  members.  Standing  (1  to  r)  Alfred 
J.  McCosker,  chairman  of  board  of  MBS  and  president  of  WOR;  Edward 
Klauber,  CBS  executive  vice-president;  Niles  Trammell,  NBC  executive 
vice-president;  Neville  Miller,  NAB  president.  Also  present  were  F.  M. 
Russell,  NBC  Washington  vice-president;  Harry  C.  Butcher,  CBS  Wash- 
ington vice-president;  and  William  B.  Dolph,  general  manager  of  WOL, 
and  MBS  Washington  representative,  all  of  whom  joined  in  discussions. 


Stephen  T.  Early,  secretary  to 
the  President,  on  Sept.  12  said  he 
was  particularly  impressed  by  the 
action  of  the  major  networks  in 
adopting  a  war  news  policy.  He 
pointed  out  that  the  action  came 
entirely  from  the  broadcasters  and 
was  not  "prompted"  by  any  sug- 
gestion from  the  Government.  Si- 
multaneously, Mr.  Early  made  a 
second  statement  within  a  week  dis- 


claiming any  intention  of  Govern- 
ment censorship  of  radio. 

Alluding  to  a  statement  by  Sen- 
ator Borah  (R-Ida.),  that  "con- 
stant suggestions  about  censorship 
of  the  press,  of  the  radio  and  shut- 
ting off  debate"  had  been  made,  Mr. 
Early  asserted  these  reports  of 
censorship  were  "bogey  men".  While 
he  did  not  mention  the  Idaho  Sen- 
ator by  name,  Mr.  Early  reiterated 


that  the  Government  "wants  no 
censorship  of  the  press  or  of  radio 
and  would  like  very  much  if  a  par- 
ity could  be  established  between 
them  in  the  collection  and  dissemi- 
nation of  news  and  in  the  discrim- 
ination of  news." 

He  added  that  the  two  news  dis- 
seminating agencies  —  radio  and 
press — should  operate  in  conform- 
ance with  the  proclamations  of 
United  States  neutrality.  He  said 
not  only  does  the  Government  not 
desire  censorship  but  there  had 
been  no  increasing  suggestions  of 
such  censorship  coming  from  the 
Government. 

No  Censorship  in  Sight 

After  calling  at  the  office  of  Mr. 
Early  Sept.  12,  Harry  C.  Butcher, 
Washington  vice-president  of  CBS, 
said  he  had  telephoned  Senator 
Borah  inviting  him  to  discuss  neu- 
trality over  that  network.  The  Sen- 
ator, he  asserted,  told  him  he  had 
received  a  similar  invitation  from 
NBC. 

"This  shows  that  there  is  no  cen- 
sorship and  that  radio  is  function- 
ing as  normal,"  Mr.  Butcher  as- 
serted. "This  country  has  imposed 
no  censorship  and  we  don't  think 
there  is  going  to  be  any." 

The  war  coverage  arrangement, 
agreed  to  by  the  major  networks 
and  concurred  in  by  President  Mil- 
ler, maintains  a  competitive  ele- 
ment among  the  networks.  It  grew 
out  of  conferences  in  New  York  at- 
tended by  the  heads  of  the  major 
networks.  It  was  concluded  that 
schedules  should  be  disrupted  as 
little  as  possible,  in  contrast  to  the 
first  days  of  the  European  conflict, 
when  commercial  commitments 
(Continued  on  Page  76) 


Text  of  Major  Networks'  War  Coverage  Agreement 


Folloiving  is  the  full  text  of 
the  arrangement  reached  by 
CBS,  NBC  and  MBS  on  war 
broadcasts,  made  public  Sept. 
11  by  NAB  President  Neville 
Miller : 

EVERY  effort  consistent  with  the 
news  itself  is  to  be  made  to  avoid 
horror,  suspense  and  undue  excite- 
ment. Particular  effort  will  be  made 
to  avoid  susijense  in  cases  where  the 
information  causing  the  suspense  is  of 
no  particular  use  to  the  listener.  For 
example,  news  of  air  raid  alarms 
should  not  be  broadcast  until  we  ac- 
tually learn  whether  or  not  there  has 
been  an  air  raid.  Also,  we  will  avoid 
descriptions  of  hypothetical  horrors 
which  have  not  actually  occurred,  such 
as  discussing  the  things  that  might  go 
on  if  another  ship  were  to  be  tor- 
pedoed. In  all  broadcasts  about  the 
plight  of  refugees,  the  number  of 
killed  and  wounded,  and  so  on,  we 
will  use  our  best  news  judgment  and 
try  to  avoid  undue  shock  to  the  ra- 
dio audience,  without  taking  upon  our- 
selves an  unjustifiable  responsibility 
for  concealing  how  bad  the  war  really 
is. 

Broadcasters  will  make  every  effort 
to  be  temperate,  responsible,  and  ma- 
ture in  selecting  the  manner  in  which 
they  make  the  facts  of  war  and  its 
attendant  circumstances  known  to  the 
audience. 

Broadcasters  will,  at  all  times,  try 
to  distinguish  between  fact,  official 
statement,   news   obtained   from  re- 


sponsible official  or  unofficial  sources, 
rumor,  and  matter  taken  from  or  con- 
tained in  the  foreign  press  or  other 
publications,  so  that,  by  reporting  and 
identifying  these  sources,  we  can  help 
the  radio  audience  as  much  as  pos- 
sible to  evaluate  the  news  brought  to 
it. 

The  radio  audience  should  be  clearly 
informed  that  the  news  from  many 
sources,  whether  it  be  press  bulletins 
or  direct  broadcasts,  is  censored  and 
must  be  appraised  in  the  light  of  this 
censorship. 

Broadcasts  from  Europe 

Broadcasters  will  designate,  if  they 
choose,  broadcasts  of  news  and  news 
analysis,  either  or  both,  from  Europe 
at  such  intervals  as  they  individual- 
ly deem  to  be  desirable.  It  is  advisable 
that  these  broadcasts  be  by  Ameri- 
cans as  far  as  possible,  and  that  each 
individual  broadcaster  instruct  the  per- 
sons he  employs,  either  permanently 
or  temporarily,  in  the  general  prin- 
ciples set  forth  here.  Insofar  as  Euro- 
pean broadcasts  contain  news  analy- 
sis, they  are  to  conform  to  the  defi- 
nition of  news  analysis  hereinafter 
set  forth. 

Speeches  by  foreigners  from  abroad, 
public  proclamations  and  statements 
and  like  matter  are  to  be  handled  by 
each  individual  broadcaster  in  such 
manner  as  he  deems  best  to  serve  his 
audience,  but  it  is  essential  that  fair- 
ness to  all  belligerents  be  maintained 
and  that  this  phase  of  the  operations 
be  carried  out  in  such  a  way  that  the 


American  audience  shall  be  as  com- 
pletely and  fairly  informed  as  pos- 
sible. 

Broadcasters  recognize  that,  if  they 
do  not  handle  the  war  with  complete 
responsibility  toward  the  American 
people,  and  if  they  deviate  from  these 
principles,  they  run  the  risk  of  in- 
volving all  other  broadcasters  in  the 
consequences  of  their  act.«.  The  opera- 
tion of  these  principles  should  include 
at  all  times  a  strong  responsibility 
toward  the  industry  as  a  whole. 

If  broadcasts  become  available  from 
scenes  of  battle,  bombed  areas,  air-raid 
shelters,  refugee  camps  and  so  on, 
broadcasters  will  not  deprive  the  au- 
dience of  the  ability  of  radio  to  give 
them  first-hand  information,  but  will 
use  taste  and  judgment  to  prevent 
such  broadcasts  from  being  unduly  har- 
rowing. 

Propaganda  from  Europe 

If  broadcasters  put  on  propaganda 
disseminated  by  radio  stations  or  the 
press  of  European  countries  or  dis- 
tributed by  these  countries  in  any 
other  manner,  each  will  be  guided  by 
his  own  news  judgment  and  endeavor 
to  label  precisely  the  source  of  the 
material,  and  to  do  this  sufficiently 
often  so  that  no  reasonably  careful  lis- 
tener is  likely  to  be  misled,  and  he  will 
also  be  governed  by  the  same  rules  of 
fairness  in  presenting  all  sides,  though 
not  necessarily  in  the  same  broadcast, 
nor  need  this  judgment  be  a  quantita- 
tive one.  In  this  connection,  it  is  re- 
(Continued  on  Page  83) 
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New  Organization  NAB  Sales  Managers  Reorganize  Group 
Begun  at  Chicago  AndHear  Plans  for  Advertising  Bureau 


By  Independents 

Directors  Named  with  Lafount 

President,  Thomas  Secretary 

ACTING  for  further  unity  within 
the  broadcast  station  field,  the 
National  Committee  of  Independent 
Broadcasters,  meeting  in  Chicago 
Sept.  14,  voted  to  reorganize  as 
National  Independent  Broadcasters 
Inc.  and  affiliate  with  NAB,  sub- 
ject to  the  approval  of  that  body. 

With  this  action  NIB  follows  the 
lead  of  the  Clear  Channel  Group 
and  Independent  Radio  Network 
Affiliates  in  enlisting  under  the  As- 
sociation banner. 

The  new  NIBI  will  be  set  up  as  a 
non-profit  organization  whose  mem- 
bership will  include  independently 
owned  and  operated  radio  stations 
not  regularly  affiliated  with  a  ma- 
jor network,  defined  as  NBC,  CBS 
and  MBS,  plus  such  other  stations 
as  are  approved  bv  the  board  of 
directors  of  NIBI. 

Lafount  Named  President 

Officers  elected  were  H.  A.  La- 
fount, WOV,  New  York,  president; 
Edward  A.  Allen,  WLVA,  Lynch- 
burg, Va.,  vice  president,  and  Lloyd 
Thomas,  KGFW,  Kearney,  Neb., 
secretary-treasurer.  Mr.  Thomas' 
office  will  be  headquarters  for  the 
time  being.  The  17  district  directors 
elected  are: 

Districts  1,  Stanley  Schultz, 
WLAW,  Lawrence,  Mass.;  2,  Har- 
old A.  Lafount,  WOV,  New  York; 
3,  Frank  Smith  Jr.,  WWSW,  Pitts- 
burgh; 4,  Edward  Allen,  WLVA, 
Lynchburg,  Va. ;  5,  Maurice  Cole- 
man, WATL,  Atlanta;  6.  Jack 
Draughon.  WSIX,  Nashville;  7, 
Jack  R.  Howard,  WCPO,  Cincin- 
nati; 8,  James  Hopkins,  WJBK, 
Detroit;  9,  Ralph  Atlass,  WJJD, 
Chicago;  10,  Edgar  Shutz,  WIL, 
St.  Louis;  11,  Gregory  Gentling, 
KROC,  Rochester,  Minn.;  12,  K. 
Pyle,  KFBI,  Abilene  Kans.;  13, 
James  R.  Curtis,  KFRO,  Lonaview, 
Tex.;  14,  Frank  Hurt,  KFXD, 
Nampa,  Idaho;  15,  Arthur  West- 
lund,  KRE,  Berkeley,  Cal.;  16,  Leo 
Tyson.  KMPC.  Los  Angeles;  17, 
Tom  Symons,  KXL,  Portland,  Ore. 

Membership  to  NIBI  will  not  be 
limited  to  NAB  stations,  but  all 
board  directors  and  officers  are  re- 
quired to  belong  to  the  NAB.  They 
will  be  elected  annually  at  NIBI 
district  meetings. 

The  reorganization  embodies 
dues  to  be  paid  by  each  NIBI  sta- 
tion monthly  based  on  annual  in- 
come after  agency  commission  is 
deducted.  Stations  with  annual  in- 
comes under  $20,000  will  nay  |3 
per  month;  from  $20,000  to  $30,000, 
$4  per  month;  from  $30,000  to  $50.- 
000,  $5  per  month;  from  $50,000  to 
$75,000,  $7.50  per  month;  from 
$75,000  to  $100,000,  $10  per  month; 
$100,000  and  over,  $15  per  month. 

Reorganization  sentiment  ap- 
peared during  the  morning  session 
of  the  NIB  meeting,  which  was 
attended  by  about  60  independent 
broadcasters,  many  attracted  by  a 
letter  mailed  to  each  independent 
station  manager  Aug.  29  by  Mr. 
Lafount  emphasizing  the  need  of 
unified  plans.  Near  the  conclusion 
of  the  morning  period  Mr.  Lafount 
appointed  a  committee  of  seven  to 
draw  up  recommendations  for  the 


REORGANIZATION  of  the  NAB 
Sales  Managers'  Committee  was 
voted  in  Chicago  Sept.  14.  Craig 
Lawrence,  of  the  Iowa  Broadcast- 
ing System,  retiring  chariman  of 
the  committee,  discussed  plans  for 
the  coming  year  and  introduced 
Sam  Henry,  of  the  NAB  Bureau  of 
Radio  Advertising,  who  outlined  the 
bureau's  proposed  work. 

It  was  agreed  by  committee  mem- 
bers that  the  NAB  executive  board 
be  asked  for  mileage  expenses  thus 
giving  the  Sales  Managers'  Com- 
mittee equal  status  with  other  NAB 
committees.  Under  the  rules  of 
procedure,  Neville  Miller,  NAB 
president,  will  be  asked  by  Mr. 
Lawrence  to  appoint  a  new  chair- 
man who  in  turn  will  appoint  the 
members  of  the  Sales  Managers' 
Committee  for  the  coming  year. 
Some  districts  complained  that  they 
had  not  been  well  represented  in 
the  present  committee  and  a  list  of 
possible  appointees  was  drawn  up. 

Department  Store  Study 

Mr.  Henry,  who  was  recently  ap- 
pointed to  the  NAB  Bureau 
[Broadcasting,  Sept.  1],  told  of 
the  studies  being  conducted  in  the 
fields  of  local  and  national  adver- 
tising. The  study  of  the  use  of  ra- 
dio by  department  stores  has  been 


formation  and  operation  of  the 
NIBI.  Their  suggestions  were  car- 
ried before  the  afternoon  session, 
and  adopted  with  minor  changes, 
section  by  section. 

The  committee,  headed  by  Mr. 
Thomas,  included  Edward  A.  Allen, 
WLVA,  Lynchburg,  Va.,  Deitrich, 
Dirks,  KTRI,  Sioux  City,  Iowa, 
Edgar  Shutz,  WIL,  St.  Louis,  Ar- 
thur Westlund,  KRE.  Berkeley, 
Cal.,  E.  A.  Alburty,  WHBQ,  Mem- 
phis, Frank  E.  Hurt,  KFXD,  Nam- 
pa, Idaho. 

Purposes  of  NIBI 

The  purposes  of  the  proposed 
NIBI,  according  to  Mr.  Thomas,  are 
not  to  represent  any  individual 
station  unless  specifically  requested 
to  do  so,  but  rather  to  function  on 
behalf  of  the  entire  membership 
or  groups  of  member's.  It  intends  to 
work  in  closest  harmony  with  NAB 
and  to  attract  non-NAB  stations 
within  the  Association. 

The  basic  duties  of  the  NIBI 
were  described  as  (1)  legal  repre- 
sentation with  counsel  to  be  re- 
tained on  behalf  of  the  group,  (2) 
copyright  assistance,  (3)  assisting 
stations  in  transcription  and  record 
problems,  (4)  public  relations  work, 
(,5)  preparation  and  dissemination 
of  reports  on  NIBI  activities. 

NIBI  dues  will  be  utilized  in  the 
performance  of  these  activities, 
plus  others  that  may  be  added.  A 
nominal  salary  to  be  determined  by 
the  board  of  directors  will  be  paid 
to  the  secretary-treasurer. 

Following  completion  of  its  reor- 
ganization plans  a  committee  of 
three  members  of  the  NAB  Board 
of  Directors  appointed  at  the  At- 
lantic City  Convention  by  Neville 
Miller,  NAB  president,  will  con- 
sider its  request  to  affiliate  with 
NAB  and  report  to  the  complete 
board  for  final  action.  The  com- 
mittee is  composed  of  John  Elmer, 
WCBM,  Baltimore,  Gene  Dyer, 
WGES,  Chicago  and  John  A.  Ken- 
nedy, WBLK,  Clarksburg,  W.  Va. 


completed,  he  said,  and  will  soon 
be  issued  to  stations  at  10c  per 
copy.  More  than  200  stations  have 
written  the  bureau  for  copies  of  the 
various  studies,  he  added. 

He  analyzed  the  sale  of  local  time 
in  campaigns  soon  to  be  conducted 
by  the  air  transport,  life  insurance 
and  drug  industries.  An  informal 
bulletin  service  will  soon  be  started 
to  help  stations  sell  local  time,  Mr. 
Henry  said.  The  complete  report 
of  Dr.  Herman  Hettinger,  radio 
advertising  analyst  of  Pennsyl- 
vania U.,  which  was  discussed  at 
the  recent  NAB  Convention  in  At- 
lantic City,  will  soon  be  published 
by  the  NAB,  according  to  Mr. 
Henry.  The  report  is  an  analysis 
of  station  sales  set-up. 

Ed  Kirby,  of  the  NAB,  told  the 
committee  of  the  NAB's  work  in 
explaining  radio  advertising  to  var- 
ious national  consumer  research 
groups.  The  U.  S.  Department  of 
Agriculture  is  presently  investigat- 
ing consumer  groups  who  have  been 
outspoken  against  radio  advertising 
and  advertising  in  general,  he  said. 
He  outlined  plans  for  selling  the 
values  of  radio  advertising  to  social 
clubs  and  various  women's  organi- 
zations. 

The  problem  of  various  compan- 
ies who  insist  that  local  distribu- 
tors use  their  funds  exclusively  for 
newspaper  advertising  was  dis- 
cussed by  the  committee.  The  NAB 
Bureau  of  Advertising  is  also  con- 
tacting those  advertisers  who  have 
insisted  on  "free  offers"  privileges 
on  the  air,  it  was  disclosed.  In  the 
majority  of  cases  these  advertis- 
ers spend  money  for  newspaper  ad- 
vertising, the  committee  was  told 
by  the  NAB  representatives.  Exor- 
bitant merchandising  schemes  that 
some  advertising  agencies  are  in- 
sisting on,  and  the  problem  of  too 
many  free  announcements  were  dis- 
cussed. 

In  addition  to  Mr.  Lawrence,  Mr. 
Kirby  and  Mr.  Henry,  those  at- 
tending the  meeting  included  C.  C. 
Caley,  WMBD;  Frank  Bishop, 
KFEL;  W.  R.  Cline,  WLS;  E.  Y. 
Flanigan,  WSPD ;  Les  Johnson, 
WHBF;  Charles  Atterbery,  KCKN  ; 
Arthur  Bright,  KFBY;  Leonard 
Reinsch,  WHIG. 

P&G  Buys  Wester  Show 
PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, has  bought  a  five  time  a 
week  serial  program  titled  The 
Right  to  Happiness,  produced  by 
Carl  Wester  Agency,  which  is  re- 
ported to  start  on  NBC-Blue  Oct. 
16  in  the  11:15  a.m.  period  now  oc- 
cupied by  Vic  &  Sade  for  Crisco. 


Kansas  City  Star 


"Don't  bother  me  noiv,  Ed — DiMag(iio 
is  up  ivith  the  hases  loaded!" 


MPPA  Test  Suit 
Planned  by  NBC 

Thesaurus    Subscrihers  May 

Continue  to  Use  Service 

A  TEST  suit  to  clarify  the  relation 
between  music  publishers,  record- 
ing companies  and  broadcasters 
will  be  started  shortly  between 
NBC  and  one  of  the  publishers  rep- 
resented by  Harry  Fox,  former 
manager  of  the  Music  Publishers 
Protective  Assn.,  an  agent  for 
most  MPPA  publishers  in  handling 
recording  rights. 

Announcement  of  the  suit  was 
made  by  NBC  Sept.  15  following 
seven  days  of  negotiations  between 
Mr.  Fox  arid  A.  L.  Ashby,  general 
counsel  of  NBC.  Until  the  suit  has 
been  settled,  subscribers  to  NBC 
Thesaurus  library  service  may 
"continue  playing  Thesaurus  selec- 
tions on  sustaining  or  sponsored 
programs  as  heretofore". 

The  dispute  between  NBC  and 
MPPA  is  based  on  section  le  of  the 
Copyright  Act,  the  section  on  com- 
pulsory licensing  which  says  after 
a  publisher  gives  permission  to  re- 
cord a  number  to  one  record  manu- 
facturer, he  must  give  it  to  all  such 
manufacturers  at  a  price  not  to  ex- 
ceed 2c  a  side.  NBC  is  questioning 
the  right  of  a  publisher  to  charge 
more  than  the  stipulated  2c,  a 
trifling  sum  in  comparison  with  the 
present  charges  by  transcribers. 

Rescinds  Warning 

When  no  agreement  had  been 
reached  in  the  two  months  follow- 
ing the  expiration  of  NBC's  con- 
tract with  MPPA  on  June  30,  Mr. 
Fox  on  Sept.  8  notified  all  Thesau- 
rus subscribers  that  to  continue  to 
play  those  transcriptions  which 
contained  numbers  belonging  to  a 
publisher  would  lay  the  stations 
open  to  infringement  suits.  On 
Sept.  14,  following  the  agreement 
to  hold  a  test  suit,  Mr.  Fox  wired 
all  such  stations  rescinding  his  let- 
ter. 

Details  of  the  suit  have  not  yet 
been  decided.  NBC  can  record  a 
number  without  permission  and  be 
sued  by  the  publisher  as  was  done 
in  the  Harms  vs.  RCA  case  cur- 
rently in  the  courts,  or  NBC  may 
start  action  for  a  declaratory  judg- 
ment to  get  a  decision  on  the  point 
of  law. 

NBC  contends  only  a  few  hun- 
dred selections  actually  are  af- 
fected, it  was  stated,  since  NBC 
Transcription  Service  still  has  in- 
dividual contracts  with  many  of  the 
publishing  houses  covering  their  se- 
lections. 

NBC  Has  Been  Protesting 

It  was  asserted  that  for  the  last 
five  years,  NBC  transcription  of- 
ficials have  protested  the  MPPA  re- 
cording fee  charges,  challenging 
their  legality,  but  that  upon  insis- 
tance  of  the  licensors,  an  adjudi- 
cation had  been  postponed.  With 
the  growth  of  library  services,  sub- 
stantial sums  now  are  involved  in 
these  payments,  amounting  to  ap- 
proximately $60,000  in  the  case  of 
Thesaiirus. 

Because  of  MPPA's  close  affilia- 
tion with  ASCAP,  some  significance 
was  attached  to  the  fact  that  the 
summary  notice  to  stations  came 
on  the  eve  of  the  special  NAB  con- 
vention on  copyright  in  Chicago. 
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JRNA  Forms  Permanent  Setup 
pperating  Under  NAB  Banner 

Budget  of  820,000  Voted;  Board  of  Directors  Named 
With  Rosenbaiim  Reelected  Chairman 


[establishment  of  Independ- 
ent Radio  Network  Affiliates  as  a 
permanent  organization,  function- 
ing in  harmony  with  NAB,  was  ef- 
fected Sept.  14  at  a  special  meeting 
|in  Chicago,  Samuel  R.  Rosenbaum, 
rWFIL,  Philadelphia,  was  reelected 
chairman  for  a  one-year  term. 
[Paul  W.  Morency,  WTIC,  Hart- 
ford, was  elected  vice-chairman. 
The  executive  committee  comprises 
IMr.  Rosenbaum;  Mark  Ethridge, 
WHAS,  Louisville;  L.  B.  Wilson, 
WCKY,  Cincinnati;  Walter  J. 
Damm,  WTMJ,  Milwaukee;  John 
'Shepard  3d,  Yankee  Network. 
'  A  budget  of  $20,000  for  the  first 
year  was  agreed  to  by  the  eonven- 
'tion,  after  adopting  bylaws  setting 
up  the  permanent  organization. 
Provision  also  was  made  for  the  re- 
tention of  paid  personnel,  but  this 
was  left  to  the  discretion  of  the 
new  board  of  directors  of  15  men. 
It  is  expected  counsel  will  be  re- 
tained to  confer  with  the  major 
networks  in  connection  with  funda- 
mental questions  growing  out  of 
affiliation  contracts.  As  dues,  sta- 
tions will  pay  a  sum  equal  to  their 
highest  quarter-hour  rate  for  the 
first  year. 

Elected  directors  for  three-year 
terms  were  Mr.  Rosenbaum;  Mr. 
Ethridge ;  Mr.  Wilson ;  Edwin 
W.  Craig,  WSM,  Nashville;  H.  K. 
Carpenter,  WHK  -  WCLE,  Cleve- 
land. Elected  for  two-year  terms 
were  Mr.  Morency;  Mr.  Damm; 
Mr.  Shepard ;  C.  W.  Myers,  KOIN- 
KALE,  Portland;  John  A.  Ken- 
nedy, WCHS,  Charleston,  W.  Va. 
Elected  for  one-year  terms  were  I. 
R.  Lounsberry,  WGR-WKBW,  Buf- 
falo; Edgar  L.  Bill,  WMBD,  Pe- 
oria; E.  B.  Craney,  KGIR,  Butte, 
Mont.;  George  W.  Nox'ton  Jr., 
WAVE,  Louisville;  Gene  O'Fallon, 
I^KFEL,  Denver. 

Dempsey  Declines  Tender 

William  J.  Dempsey,  FCC  gen- 
eral counsel,  who  had  been  ap- 
proached by  IRNA  leaders  in  con- 
nection ■«ith  his  possible  retention 
as  paid  executive  of  the  group,  on 
Sept.  13  advised  Arthur  B.  Church, 
president  of  KMBC,  Kansas  City, 
of  his  inability  to  consider  any  pro- 
posal, even  if  proferred  [Broad- 
casting, Sept.  1].  The  general  ra- 
dio regulatory  situation,  complicat- 
ed by  war  conditions,  it  is  under- 
stood, prompted  Mr.  Dempsey's  de- 
I  cision. 

Approximately  125  broadcasters, 
representing  150  stations  attended 
the  IRNA  convention,  which  had 
■  been  preceded  the  night  before  by 
t  a  meeting  of  key  network  broad- 
casters. While  it  was  decided  to  set 
up  a  permanent  organization,  it 
was  emphasized  that  the  group  \vi'i\ 
work  -n-ith  NAB.  The  bylaws  speci- 
fy that  membership  of  IRNA  shall 
consist  only  of  active  members  of 
the  NAB. 

Brought  in  by  its  reorganization 
committee  headed  by  Chairman 
Rosenbaum,  the  bylav.'s  were  adopt- 
ed after  considerable  debate  and 
several  amendments.  Provision  is 
made  for  retention  of  a  secretary- 
treasurer  as  the  paid  executive  of- 
ficer, but  there  is  no  present  im- 
mediate intention  of  filling  that 
post,  it  was  indicated.  The  board 


also  is  authorized  to  retain  other 
employes,  counsel  and  agents  of 
the  association  and  fix  salaries. 

The  bylaws  state  that  the  ob- 
jects of  IRNA  shall  be  to  foster 
radio  under  the  American  System, 
and,  "to  foster,  encourage  and  pro- 
mote harmonious  and  practical  re- 
lationships with  the  national  net- 
works with  which  members  are  af- 
filiated." In  this  connection,  mooted 
problems  of  station  compensation 
from  the  networks,  optioned  time 
arrangements,  station  break  an- 
nouncements and  kindred  questions 
apparently  are  embraced. 

The  bylaws  prescribe  there  shall 
be  a  board  of  15  members,  six  of 
whom  shall  represent  and  be  elect- 
ed by  the  stations  affiliated  with 
CBS;  three  to  represent  and  be 
elected  by  stations  affiliated  with 
MBS,  and  six  to  represent  and  be 
elected  by  stations  affiliated  with 
NBC.  Should  any  additional  net- 
work be  given  recognition,  three 
directors  would  be  elected  to  rep- 
resent its  affiliates.  Directors  will 
serve  for  staggered  tei^ms  of  one 
to  three  years,  with  each  group  di- 
vided into  three  term-classes,  so 
that  one  third  of  the  entire  board 
wall  serve  a  year;  the  second  group 
two  years,  and  the  final  third  for 
three  years. 

The  chairman  and  vice-chairman 
of  the  board  will  be  elected  by  a 
majority  vote  of  the  board  mem- 
bers, from  the  board  membership. 


A  REGIONAL  code  for  the  West 
Coast,  covering  all  network  pro- 
grams originating  in  Holly^\'ood, 
Los  Angeles  and  San  Francisco  and 
available  only  to  stations  located 
within  the  11  western  States,  was 
signed  Sept.  14  in  New  York  by 
Lawrence  Lowman,  CBS  vice-presi- 
dent in  charge  of  operations;  Mark 
Woods,  NBC  vice-president  and 
treasurer,  and  Emily  Holt,  execu- 
tive secretary  of  the  American 
Federation  of  Radio  Artists. 

Code,  which  goes  into  efi'ect  Sept. 
17  and  runs  until  Feb.  12,  1941,  is 
sup'-iementary  to  the  AFRA  com- 
mercial code  of  fair  practices 
signed  by  the  networks  and  AFRA 
last  winter  [Broadcasting,  Feb. 
15],  which  also  expires  Feb.  12, 
1941. 

Salary  Provisions 

Salary  scale  called  for  by  the  new 
code  is  approximately  60%  of  the 
scale  for  national  network  programs 
in  all  classifications.  Actors  will  be 
paid  $10  for  a  quarter-hour  program, 
§12.50  for  a  half-hour  show,  §17.50 
for  a  full  hour,  with  rehearsals  at  $3 
an  hour.  Dramatized  commercials  are 
priced  at  $7.50  if  on  a  lo-minute  show, 
."?10  for  a  30-minute  program  and 
$12. .50  for  an  hour  broadcast. 

Singers  are  classed  by  number  of 
voices  appearing  together.  Soloists  get 
$20  for  15  minutes,  $25  for  30  min- 
utes. $30  for  45  minutes.  $35  for  an 
hour,  with  rehearsals  at  $3.50  per 
hour.  Groups  of  two  to  four  voices 
are  scaled  at.  per  singer,  $15  for  15 
minutes,  $17.50  for  30  minutes.  $20 
for  45  minutes,  $22. .50  for  an  hour, 
with  rehearsals  at  $3  per  hour.  Five 


Lindy   Breaks  Silence 

COMBINED  hookups  of  the 
national  networks  on  Sept. 
15  carried  the  first  public 
declaration  made  either 
through  radio  or  the  press  in 
eight  years  by  Col.  Charles 
A.  Lindbergh.  The  famous 
flier,  who  completed  his  vol- 
unteer Army  service  that 
day,  spoke  from  Washington 
on  the  war  situation.  The 
broadcast  was  originally  ar- 
ranged by  Fulton  Lewis  jr., 
MBS  commentator  and  a 
friend  of  the  flier's,  as  an 
MBS  exclusive  feature,  but  it 
was  decided  to  feed  it  to  all 
the  networks. 


for  one-year  terms.  The  secretary- 
treasurer  likewise  will  be  elected 
by  the  board,  which  will  prescribe 
his  term  of  service,  duties  and  com- 
pensation, and  enter  into  an  em- 
ployment contract.  While  the  board 
would  hire  other  executive  person- 
nel, the  bylaws  prescribe  that  the 
secretary  -  treasurer,  subject  to 
board  approval,  shall  hire  clerical 
assistance. 

An  executive  committee  com- 
composed  of  five  directors,  four  of 
whom  shall  be  elected  from  and  by 
the  board,  also  is  provided.  The 
chairman  of  the  board  will  serve 
as  chairman  of  this  committee, 
consisting  of  two  affiliates  of  CBS, 
two  of  NBC  and  one  of  MBS. 
Standing  committees  will  be  named 
by  the  chairman,  subject  to  board 
approval. 

The  executive  office,  the  bylaws 
provided,  "shall  be  located  at  such 
place  as  the  board  of  directors  shall 
from  time  to  time  designate." 


to  eight  voices,  per  voice,  are  paid  $12 
for  15  minutes,  $14  for  30  minutes, 
$16  for  45  minutes,  $18  for  an  hour 
with  $2.50  per  rehearsal  hour.  Nine 
or  more  voices  each  get  $9  for  15 
minutes.  $10  for  30  minutes,  $11  for 
45  minutes  and  $12  for  60  minutes, 
with  $2  for  each  hour  of  rehearsal. 

Signature  voices  are  $7.50  per  pro- 
gram, or  $37.50  per  week  when  used 
on  strip  shows.  Extras  or  supernum- 
eraries receive  $7.50  per  performance, 
including  four  hours  rehearsal. 

Announcer's  scale  runs :  15  minutes. 
$8.50  ;  30  minutes,  $12.50  ;  60  minutes, 
.$17.50,  with  $3  an  hour  for  rehearsal. 
If  actor  is  under  contract,  rates  are 
subject  to  discount  as  follows :  5% 
for  three  quarter-hour  shows  weekly  ; 
10%  for  four  and  15%  for  five.  Reg- 
ular scale  is  paid  for  announcers  and 
actors  acting  as  news  commentators, 
etc.  on  1.5-minute  programs.  News  pro- 
grams of  five  to  ten  minutes  in  length 
are  priced  at  $10  each  for  the  first 
five,  $6  for  the  second  five  and  $4 
for  all  over  ten  broadcast  weekly. 

A  special  scale  for  sports  announc- 
ers prices  a  college  or  professional 
football  game  at  $50  for  the  announc- 
er and  S20  for  the  commentator ;  for 
high  school  games  these  fees  are  re- 
duced to  $15  and  $6.  Boxing  and 
wrestling  matches,  hockey  games  and 
other  contests  carry  the  same  scale  as 
professional  or  collegiate  football. 

On  Sept.  14  AFRA  also  concluded 
negotiations  with  CBS  for  a  contract 
covering  its  Hollywood  key  station. 
KNX,  and  the  contract  was  forwarded 
to  Chicago  to  be  signed  by  D.  W. 
Thornburgh.  vice-president  in  charge 
of  CBS  Pacific  Coast  operations,  who 
was  in  Chicago  for  the  NAB  con- 
vention. 

Annual  meeting  of  the  union's  New 
York  local  will  be  held  Sept.  28,  at 


IRNA's  Objectives 
Fixed  in  Platform 

AT  ITS  SPECIAL  meeting  Sept. 
15,  Independent  Radio  Network  Af- 
filiates adopted  a  platform  cover- 
ing its  objectives.  Regarding  net- 
work commercial  practices,  it  con- 
cluded : 

1.  Eliminate  all  network  adver- 
tising announcements  known  as 
"trailer  announcements"  preceding 
the  opening  identification  of  the 
sponsored  program  and  following 
the  closing  identification. 

2.  Networks  and  affiliates  to  lim- 
it commercial  copy  in  quarter-hour, 
half-hour  and  one-hour  sponsored 
programs  to  conform  with  the 
NAB  code;  and  where  the  pur- 
chaser of  a  half-hour  or  longer  is 
permitted  to  divide  the  time  into 
periods  such  as  quarter-hour  or 
longer  for  separate  sponsored  pro- 
grams, the  total  commercial  copy 
shall  be  limited  to  that  allowed  for 
the  entire  time  purchased  unless 
contracted  and  paid  at  the  rates  of 
the  shorter  period. 

3.  Networks  to  provide  station- 
breaks  of  at  least  20  seconds  be- 
tween all  separate  program  units 
where  sustaining  or  sponsored,  spe- 
cifically including  consecutive  spon- 
sored programs  of  an  advertiser 
whether  or  not  time  is  purchased 
for  programs  singly  or  in  bulk. 

4.  IRNA  members  to  limit  to  30 
words  time-signal  and  other  com- 
mercial announcements  between 
network  sponsored  programs,  as 
soon  as  networks  comply  with  the 
foregoing  provisions. 

5.  IRNA  membei-s  not  to  broad- 
cast spot  announcements  competi- 
tive to  sponsored  products  of  ad- 
jacent network  programs. 

6.  Networks  to  furnish  name  of 
sponsoring  product  and  description 
of  program  before  asking  stations 
to  make  definite  time  commitment. 

Network  Responsibility 

Under  the  heading  Miscellaneous 
Network  Practices,  IRNA  pre- 
scribed that  the  networks  must  as- 
sume responsibility  for  progi-am 
content.  Further,  it  stated  that  in 
broadcasting  publicity  on  network 
programs  the  networks  are  to  elim- 
inate announcements  not  affecting 
practically  all  stations;  that  they 
give  affiliates  due  credit  on  all 
public  events  broadcast. 

The  affiliates  asked  that  networks 
eliminate  so-called  sustaining  pro- 
grams giving  free  advertising. 
Mention  was  made  pai'ticularly  of 
motion  pictures,  phonograph  rec- 
ords, office  buildings,  hotels  and 
other  enterprises  operated  forprofit. 

IRNA  asked  that  networks  not 
require  affiliates  to  broadcast 
transcriptions  of  network  programs 
other  than  at  affiliates'  national 
spot  rates,  except  recordings  made 
by  affiliates  off  network  lines  at  the 
time  the  affiliate  is  broadcasting  a 
local  program. 

On  copyright,  IRNA  pledged  it- 
self to  the  "per  program"  or  "per 
use"  basis  with  the  principle  of 
"clearance  at  the  source"  to  hold 
on  both  network  and  sponsored 
transcription  programs. 


which  time  the  AFRA  scale  for  ar- 
tists working  on  transcribed  programs 
is  expected  to  be  the  chief  topic  of 
discussion.  Scale  is  said  to  be  com- 
pleted, but  AFRA  ofiBcials  have  re- 
fused to  discuss  it.  General  impression, 
however,  is  that  it  will  match  the 
scale  for  national  network  programs, 
both  commercial  and  sustaining. 


New  Contract  Covering  Pacific  Coast 
Is  Negotiated  by  AFRA  and  Networks 
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WMCA  Denies  FCC's  Charge 
It  Intercepted  Code  Messages 

Informs  Commission  That  Claims  of  Utilizing 
British  and  German  Orders  Were  False 


FCC  Order  to  Show 
Cause  in  WMCA  Case 


radio's  delicate  role  in  the  inter- 
national situation  was  reenipha- 
sized  Sept.  12  when  the  FCC  issued 
a  "show  cause"  order  demanding 
that  WMCA,  New  York,  reply  to 
information  in  its  possession  to  the 
effect  that  WMCA  had  "caused 
the  interception  of  secret  radio 
communications  sent  by  the  Gov- 
ernments of  Germany  and  Great 
Britain,  respectively,  containing 
orders  to  the  naval  or  military 
forces  of  said  Governments  to  gov- 
ern the  movement  of  said  forces  in 
time  of  war  and  thereafter  caused 
the  said  messages  to  be  decoded 
and  broadcast  over  the  facilities  of 
Station  WMCA,  all  without  author- 
ity of  the  respective  senders  of 
said  communications." 

To  this  charge  Knickerbocker 
Broadcasting  Co.  Inc.,  operating 
WMCA,  through  its  vice-president 
and  counsel,  William  Weisman,  en- 
tered an  immediate  and  sweeping- 
denial  on  Sept.  14,  one  day  before 
the  FCC's  deadline  date  for  reply. 
At  the  same  time,  Donald  Flamm, 
president  and  general  manager  of 
WMCA,  denied  the  charge  which, 
if  substantiated,  might  render  his 
station  subject  to  revocation  of  li- 
cense for  violation  of  Section  60.5 
of  the  Communications  Act  relat- 
ing to  unauthorized  publication  of 
communications. 

May  Come  Up  Sept.  19 

The  reply  is  now  in  the  hands  of 
all  of  the  Commissioners,  along 
with  FCC  evidence  and  WMCA  ex- 
hibits designed  to  show  the  source 
of  WMCA  war  broadcasts.  The 
next  meeting  of  the  full  Commis- 
sion takes  place  Tuesday,  Sept.  19, 
when  the  case  presumably  will  be 
considered  and  adjudged. 

The  charge  followed  publication 
by  WMCA  of  advertisements  in 
Radio  Daily  and  Variety  headed 
"Scoop"  and  reproducing  articles 
by  George  Ross  in  the  New  York 
World-Telegravi  and  Ben  Gross  in 
the  New  York  Mirror  calling  at- 
tention to  British  and  German  ad- 
miralty secret  shortwave  messages 
which  allegedly  were  first  broad- 
cast over  WMCA.  Such  an  action, 
it  was  stated,  would  contravene  the 
law  stipulating  that  "no  person  not 
being  authorized  by  the  sender  shall 
intercept  any  communication  and 
divulge  or  publish  the  existence, 
contents,  substance,  purport,  effect 
or  meaning  of  such  intercepted 
communication." 

Mr.  Ross  in  the  World-T elegram 
was  quoted  as  having  written, 
"WMCA  flashed  the  British  Ad- 
miralty orders  and  the  secret  Ger- 
man naval  orders  before  these  be- 
came public  knowledge.  And  the 
story  of  these  exclusives  is  this: 
Several  weeks  ago  the  station  hired 
an  expert  on  naval  code,  who  sta- 
tioned himself  near  the  shortwave 
receiver  of  a  local  morning  news- 
paper. As  secret  orders  from  shore 
to  ship  were  flashed  from  England 
and  Germany,  he  quickly  decoded 


them  and  rushed  his  findings  to 
the  microphones." 

This  statement  was  labeled  as 
false  by  Mr.  Flamm,  who  declared 
that  all  of  WMCA's  news  is  and 
has  been  derived  from  the  wires  of 
the  International  News  Service  and 
from  the  New  York  Herald-Tri- 
bune and  Neiv  York  Mirror,  with 
which  it  has  tieups.  WMCA  neither 
employs  a  code  expert  nor  has  ever 
broadcast  a  decoded  report,  he  said. 
With  reference  to  the  particular 
broadcast  under  scrutiny,  the  story 
is  said  to  have  come  from  news- 
paper sources  which  published  it 
next  morning. 

"We  wish  to  emphasize,"  said 
Mr.  Flamm,  "that  WMCA  has  com- 
mitted no  violation  of  any  regula- 
tion, and  that  its  broadcasting  of 
news  was  done  only  through  ac- 
credited and  responsible  newsgath- 
ering  agencies."  This  statement  is 
in  effect  the  basis  of  Mr.  Weis- 
man's  affidavit  filed  with  the  FCC. 

Mr.  Flamm  asserted  that  WMCA 
actually  broadcast  no  such  bulletin 
as  the  FCC  charge  and  his  adver- 
tisement described.  He  said  the  use 
of  the  newspaper  clippings  was  a 
promotional  stunt  executed  by  the 
WMCA  advertising  department 
and  designed  to  show  WMCA's 
alertness  in  handling  war  news. 
(Continued  on  Page  90) 


WHEREAS,  the  Government  of  the 
United  States  has  agreed  with  certain 
other  governments,  including  Germany 
and  Great  Britain,  to  take  all  the 
measures  possible,  compatible  with  the 
system  of  telecommunications  used, 
with  a  view  to  insuring  the  secrecy 
of  international  correspondence ;  and 

WHEREAS,  in  order  to  insure  the 
secrecy  of  international  radio  com- 
munications, the  United  States  Gov- 
ernment has  agreed  with  other  gov- 
ernments, including  Germany  and 
Great  Britain,  to  take  the  necessary 
measures  to  prohibit  and  prevent  (a) 
the  unauthorized  interception  of  radio 
communications  not  intended  for  the 
general  use  of  the  public;  and  (b) 
the  divulging  of  the  contents  or  of  the 
mere  existence,  the  publication  or  any 
use  whatever,  without  authorization, 
of  such  radio  communications  ;  and 

WHEREAS,  Section  60.5  of  the 
Communications  Act  of  1934  provides 
that  no  person  not  being  authorized 
by  the  sender  shall  intercept  any  com- 
munication and  divulge  or  publish  the 
existence,  contents,  substance,  pur- 
port, effect,  or  meaning  of  such  inter- 
cepted communication  to  any  person, 
and  further  provides  that  no  person 
having  received  such  intercepted  com- 
munication or  having  become  ac- 
quainted with  the  contents,  substance, 
purport,  effect,  or  meaning  of  the  same 
or  any  part  thereof,  knowing  that  such 
information  was  so  obtained,  shaU  di- 
vulge or  publish  the  existence,  con- 
tents, substance,  purport,  effect,  or 
meaning  of  the  same  or  any  part 
thereof,  or  use  the  same  or  any  in- 
formation therein  contained  for  his 
own  benefit  or  for  the  benefit  of  an- 
other not  entitled  thereto  ;  and 

WHEREAS,  the  FCC  has  been  di- 
rected by  Congress  to  execute  and  en- 
force the  provisions  of  the  Communi- 
cations Act  of  1934.  as  amended ;  and 

WHEREAS,  the  FCC  has  informa- 


Text  of  WMCA  Denial  of  FCC  Charge 


WILLIAM  WEISMAN,  being  duly 
sworn,  deposes  and  says :  1.  I  am 
Vice  -  President  of  Knickerbocker 
Broadcasting  Company,  Inc. 
(WMCA),  and  make  this  affidavit  in 
answer  to  the  Order  to  Show  Cause 
made  in  the  above-entitled  proceeding 
on  Sept.  12,  1939. 

2.  WMCA  neither  directly  nor  indi- 
rectly intercepted  or  caused  the  inter- 
ception of  secret  radio  communications 
sent  by  the  governments  of  Germany 
and  Great  Britain,  respectively,  or  any 
other  government,  containing  orders 
to  the  naval  or  military  forces  of  any 
said  governments  to  govern  the  move- 
ment of  said  forces  in  time  of  war. 
Neither  has  WMCA  at  any  time,  un- 
der any  circumstances,  intercepted  any 
code  messages  of  any  government  in 
time  of  war  or  any  other  times. 

3.  In  the  course  of  its  daily  broad- 
casting schedule,  WMCA  has  broad- 
cast news  dispatches,  including  those 
emanating  from  the  governments  of 
Germany  and  of  Great  Britain.  How- 
ever, WMCA  has  no  news-gathering 
bureau  of  its  own  and  relies  entirely 
for  its  sources  upon  accredited  news- 
gathering  agencies. 

A.  In  connection  therewith,  WMCA 
has  a  written  contract  with  King  Fea- 
tures Syndicate  Inc.  (International 
News  Service  Department).  A  photo- 
static coijy  of  said  contract  is  hereto 
annexed,  marked  "Exhibit  A",  and 
made  a  part  hereof.  By  virtue  of  said 
agreement  there  is  installed  in  the  of- 
fices of  WMCA  a  news  ticker  to  which 
is  transmitted  the  regular  news  serv- 
ice of  King  Features  Syndicate  (INS). 
WMCA  edits  the  said  news  reports 
and  prepares  the  same  for  broadcast- 
ing. 

B.  Because  of  the  unusual  situation 
in  Europe  during  the  past  few  weeks, 
and  of  the  great  interest  of  the  Ameri- 
can people  in  every  phase  of  news 


emanating  from  Europe,  WMCA  en- 
tered into  an  agreement  with  the  Islew 
York  Herald-Tribune,  by  the  terms  of 
which  the  Neio  York  Herald-Tribune 
has  furnished  WMCA,  for  broadcasting 
purposes,  special  news  flashes  which  it 
has  received  from  its  own  direct 
sources  and  correspondents  in  Europe. 
Copies  of  the  letters  constituting  such 
agreement  are  annexed  hereto,  marked 
"Exhibit  B-1",  "Exhibit  B-2"  and 
"Exhibit  B-3",  and  made  a  part  here- 
of. See  also  photostatic  copy  of  bill 
rendered  by  New  York  Herald-Tri- 
bune, annexed  hereto,  marked  "Exhibit 
C",  and  made  a  part  hereof. 

C.  By  virtue  of  an  oral  arrange- 
ment with  the  Neio  York  Daily  Mir- 
ror there  is  broadcast  over  the  facili- 
ties of  Station  WMCA,  once  each  day 
for  15  minutes,  a  news  program 
emanating  directly  from  the  editorial 
rooms  of  the  said  Neto  York  Daily 
Mirror.  These  broadcasts  have  al- 
ways consisted  of  news  items  which 
had  already  appeared  in  that  publica- 
tion. 

4.  I  state  upon  my  oath  that 
WMCA  has  not  had,  nor  has  it  now, 
any  knowledge  of  any  secret  or  other 
code  used  by  the  governments  of  Ger- 
many or  of  Great  Britain,  or  of  any 
of  the  departments  of  either  of  said 
governments. 

5.  By  this  affidavit  I  swear  that 
WMCA  has  not  broadcast  any  news 
item  or  other  information  which  it  ob- 
tained illegally  or  which  WMCA  had 
any  reason  to  believe  was  obtained  il- 
legal'Iy  by  any  other  person,  firm  or 
corporation.  In  fact,  all  of  the  news 
items  which  were  broadcast  by  WMCA 
have  appeared  in  the  daily  newspapers 
in  the  regular  course  of  publication. 

6.  I  am  aware  of  the  advertisement 
which  appeared  in  the  Radio  Daily 
of  Sept.  6,  1939,  in  which  is  repro- 
duced excerpts  from  columns  published 


tion  in  its  possession  tending  to  >• 
tablish  that  the  Knickerbocker  Broai 
casting  Co.,  Inc.,  licensee  of  Static 
WMCA,  New  York,  New  York,  causr 
the  interception  of  secret  radio  con 
munications  sent  by  the  governmem^ 
of  Germany  and  Great  Britain,  t<' 
spectively,   containing  orders   to  tb 
naval  or  military  forces  of  said  go- 
ernments  to  govern  the  movement 
said  forces  in  time  of  war,  and  ther^ 
after  caused  the  said  messages  to  b 
decoded  and  broadcast  over  the  facdi 
ties  of  Station  WMCA,  all  withou 
authority  of  the  respective  senders  fi 
said  communications,  and 

WHEREAS,  during  the  period  o 
tense  international  relations  the  pul 
lie  interest,  convenience  and  necessit, 
required  strict  observance  by  licensee 
of  radiobroadcast  stations  in  this  coun 
try  of  all  provisions  of  internationa 
undertakings  and  Federal  legislatior 
relating  to  ■  the  secrecy  of  internationa 
communications ; 

NOW,  THEREFORE.  IT  IS  OR 
DERED  that  the  Knickerbocker  Broad 
casting  Co.  Inc.,  at  or  before  11  a.m. 
Sept.  15,  1939,  file  a  written  state 
ment  under  oath  in  the  office  of  th- 
Secretary  of  the  Commission,  Wash 
ington,  D.  C,  which  shall  set  fort! 
all  facts  and  circumstances  pertainiu; 
to  said  alleged  interception  and  broad 
casting  and  shaU  show  cause  why  th' 
FCC  .should  not,  pursuant  to  Sectioi 
312(a)  of  the  Communications  Act  o 
1934,  as  amended,  revoke  the  licens' 
for  said  Station  WMCA  for  violatioi 
of  and  failure  to  observe  the  provision; 
of  the  Communications  Act  of  1934 
as  amended,  constituting  conduct  b; 
said  licensee  contrary  to  the  public  in' 
terest.  By  order  of  the  Commission,  i 
T.  J.  Slowie,  Secretary. 


Coughlin  Picketers  Quit 
Following  Crisis  Ordei 

PICKETING  of  WMCA,  Nev 
York,  by  sympathizers  of  the  Rev 
Charles  E.  Coughlin  in  protes' 
against  the  station's  refusal  U 
carry  the  radio  priest's  weeklj 
talks,  was  suspended  indefinitely 
Sept.  9.  Teresa  Hanley,  secretarj 
of  the  Committee  for  the  Defense 
of  American  Constitutional  Rights 
Brooklyn,  announced  the  suspen 
sion  as  a  result  of  Mayor  LaGuard 
la's  appeal  against  public  demon 
strations  during  the  war  crisis. 

In  making  the  announcement,  tht 
committee  official  stated  the  picket- 
ing, which  had  been  carried  on  foi 
38  weeks,  would  be  resumed  "wher 
the  crisis  has  passed"  and  the  bar-  ii; 
lifted.  The  previous  Sunday,  Sept:* 
3,  a  delegation  of  300  persons, 
gathered  to  participate  in  the  pick- 
eting during  the  hour  Fr.  Cough-, 
lin  broadcasts,  had  been  dispersec 
by  police,  who  explained  that  only 
four  persons  would  be  allowed  tc 
picket  at  one  time  during  the  bar 
against  demonstrations. 


in  New  York  City  newspapers,  ant 
in  which  it  is  stated  that  WMCA  hat 
decoded  secret  orders  of  the  govern 
ments  of  Germany  and  Great  Britain 
WMCA  does  not  control,  directly  oi 
indirectly,  in  any  manner,  either  thf 
said  publications  or  any  of  the  writers 
of  the  said  columns.  WMCA  used  the 
said  items  in  the  advertisement  only 
as  an  indication  of  the  fact  that 
WMCA  did  broadcast  the  news  items 
in  advance  of  other  radio  stations  oi 
in  advance  of  their  publication  in  thi 
daily  newspapers  in  New  York  City  ■ 
but  not  for  the  purpose  of  advertising 
that  WMCA  had  in  fact  intercepted 
or  decoded  any  of  the  secret  orders  oi 
Germany,  Great  Britain  or  any  othei 
government. 

7.  I  wish  to  make  entirely  clear  that 
neither  Knickerbocker  Broadcasting 
Company,  Inc.  nor  any  of  its  officers, 
directors  or  employes  have,  directly  oi 
indirectly,  violated  any  of  the  provi- 
sions of  the  Communications  Act  of 
1934  as  amended,  or  any  parts  thereof, 
especially  those  specified  in  the  said 
Order  to  Show  Cause. 

William  Weisman 
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Court  Ruling  Aids  Radio  Libel  Status 


fBC  Held  Not  Liable  For 
Ad  Lib  Remark 
By  Jolson 

A  DECISION  hailed  as  a  pow- 
rful  precedent  in  the  infant  field 
f  radio  law,  the  Supreme  Court  of 
ennsylvania  on  Sept.  7  held  that 
broadcaster  is  not  liable  for  re- 
^|iarks  ad  libbed  by  a  radio  artist 
mployed  by  a  sponsor  using  the 
Liroadcaster's  facilities. 

The  ruling,  handed  down  by  Chief 
'justice  John  W.  Kephart,  reversed 
clie  findings  of  the  Allegheny  Coun- 
y  Court  of  Common  Pleas  last  fall, 
h  which  NBC  was  ordered  to  pay 
115,000  to  the  Summit  Hotel  Co. 
jjlor  damages  the  hotel  claimed  to 
nave   suffered   as   a  result   of  a 
iilerogatory  remark  ad  libbed  by  Al 
olson    during    a    Shell  Chateau 
'  roadcast  over  NBC  on  June  15, 
35. 


lite 


Appeal  Not  Permitted 


Jolson,  who  was  hired  by  J.  Wal- 
3r  Thompson  Co.,  agency  for  the 
jponsor,  as  comedian  on  the  pro- 
fram    series,    on    this  particular 
Toadcast   was   interviewing  Sam 
"arks,  then  open  golf  champion. 
|p  the  course  of  the  dialogue  Parks 
ijientioned  the  hotel  and  Jolson  in- 
rrupted  him  to  remai'k  "That's  a 
Tijotten  hotel,"  a  line  which  was  not 
(iontained  in  the  script. 
k  In  appealing  the  decision  of  the 
ijsower  court,  NBC  held  that  since 
olson   was    an    employe    of  the 
:  .gency  and  not  of  NBC  and  since 
'he  remark  was  not  included  in 
jhe  script  or  made  during  rehearsal 
Jtnd  since  it  came  so  unexpectedly 
jlnd  so  quickly  when  it  was  uttered 
jbat  there  was  no  opportunity  for 
ihe  control  engineer  to  shut  it  off, 
[|,,IBC  should  not  be  held  liable. 
;{]  The  court  agreed  with  this  con- 
-iBntion,  Judge  Kephart  saying  in 
;li'is  decision:  "A  broadcasting  com- 
I'rany  that  leases  its  time  and  fa- 
'  ilities  to  another  company,  whose 
-gents  carry  on  the  program,  is 
j 'ot  liable  for  an  interjected  de- 
'■'amatory  remark  where  it  appears 
;\-iat  it  exercises  due  care  in  the 
•  election  of  the  lessee,  and  having 
ispected  and  edited  the  script,  had 
0  reason  to  believe  an  extempora- 
-j-.eous  defamatory  remark  would  be 
riiade." 

The  hotel  company  cannot  appeal 
Jpe  decision,  as  the  court  is  the 
f|ijighest  in  the  state  and  since  there 
Wi  no  question  of  constitutionality 
cannot  be  considered  by  the  U.  S. 
j|ljupreme  Court. 

(  The  opinion  was  viewed  as  estab- 
sl^jshing  new  legal  precedent  on  ra- 
lio  libel  and  slander,  since  it  in 
;^ffect  reverses  the  position  taken 
iy  four  other  State  courts  in  for- 
aer  cases.  In  these  instances,  how- 
ver,  the  circumstances  were  not 
'ntirely  analogous,  but  Chief  Jus- 
ce  Kephart  nevertheless  conclud- 
,d  that  a  lule  should  be  applied 
rhich  will  not  impose  "too  heavy 
burden  on  the  industry  and  yet 
ill  secure  high  measure  of  protec- 
on  to  the  public  or  those  who  may 
3  injured." 

"The  important  question  raised," 
aid  the  court,  "is  whether  a  radio 


broadcasting  company  which  leases 
its  facilities  is  liable  for  a  defama- 
tory statement,  interjected  'ad  lib' 
into  a  radio  broadcast  by  a  person, 
hired  by  the  lessees,  and  not  in  the 
employ  of  the  broadcasting  com- 
pany, the  words  being  carried  to 
the  radio  listeners  by  its  facilities." 

Unique  Problem 

Judge  Kephart  said  that  the  pre- 
cise problem  is  unique  and  it  is  the 
first  time  the  question  has  come 
before  an  appellate  court  in  the 
United  States  or  England.  The  law 
of  defamation  by  radio  "is  very 
much  in  its  infancy,  though  there 
have  been  a  few  cases  involving  the 
liability  of  a  broadcasting  station 
or  company  therefor.  But  the  situ- 
ations involved  in  these  decisions 
differ  vastly  from  that  which  is 
before  us." 

The  opinion  emphasized  that  the 
facilities  of  the  network  were  under 
the  control  of  the  advertising 
agency.  The  network  could  not  have 
prevented  the  utterance  by  the 
agency's  performer  because  of  its 
"suddenness." 

Because  the  lower  court  held 
NBC  absolutely  liable  "without 
fault,"  Chief  Justice  Kephart  said 
it  was  necessary  to  examine  the 
theory  of  absolute  liability  to  ascer- 
tain whether  it  is  appropriate  in 
this  new  form  of  defamation.  After 
reviewing  Pennsylvania  law  and 
other  cases  somewhat  analogous, 
he  held  that  the  doctrine  of  liability 
without  fault  did  not  apply  to  radio 
in  such  circumstances. 

The  newspaper  analogy  of  abso- 
lute liability,  the  court  brought  out, 
has  been  approved  in  four  cases  as 
applied  to  radio.  These  he  enumer- 
ated as  Sorenson  vs.  Wood  in  Ne- 
braska, where  the  defamatory  re- 
marks were  made  by  a  political 
speaker;  in  Miles  vs.  Louis  Wasmer 
in  Washington,  where  the  speaker 
was  the  announcer  employed  by  the 
station ;  in  Coffey  vs.  KMBC,  Kan- 
sas City,  where  the  station  was  a 
member  of  the  network  which  was 
sued  for  defamatory  remarks  made 


MORE  TALL  CORN 

KFH  Challenses  WHO  and 
 WCHS  Claims  


PROMPTED  by  tall  corn  contests 
promoted  by  WHO,  Des  Moines, 
and  WCHS,  Charlestown,  W.  Va., 
General  Manager  Marcellus  M. 
Murdock,  of  KFH,  Wichita,  has 
written  Joe  Maland  and  John  A. 
Kennedy,  respective  managers  of 
the  Iowa  and  West  Virginia  sta- 
tions, plumping  for  Kansas'  tall 
corn  and  challenging  them  to  a 
three-way  tall  corn  contest.  Mr. 
Maland  promptly  accepted. 

Challenger  Murdock  suggests 
that  "an  impartial  judge"  compare 
the  entries  and  decide,  sometime 
before  Oct.  1,  who  has  best  proved 
his  State's  right  to  the  title  "Cham- 
pion Tall  Corn  State  of  1939". 

If  his  entry  of  1939  Kansas  corn 
is  found  wanting,  compared  to 
Iowa's  or  West  Virginia's,  the  chal- 
lenger offers  to  award  "one  succu- 
lent Kansas  Left  Ham".  "In  Kan- 
sas," said  Mr.  Murdock  "we  special- 
ize in  the  left  hams  only,  and  ship 
out  the  rest  of  the  critter" — to  the 
Governors  of  the  two  States.  If  the 
Kansas  entry  wins.  Manager  Mur- 
dock offers  to  accept  from  the  re- 
spective losers,  "on  behalf  of  the 
Honorable  Governor  R  a  t  n  e  r  of 
Kansas",  one  Iowa  roasting  pig 
and  one  West  Virginia  ham. 

in  New  York  and  transmitted  to 
Kansas  City  and  in  Irwin  vs. 
Ashurst  in  Oregon,  whei'e  the  court 
held  that  defamation  in  the  broad- 
cast of  proceedings  at  a  trial  was 
privileged,  but  only  if  the  report 
was  true  and  accurate. 

Asserting  that  the  American 
Law  Institute  had  refused  to  adopt 
any  definite  position  on  radio  de- 
famation, the  court  said  this  po- 
sition was  taken  on  the  ground  that 
the  decided  radio  cases  were  in- 
sufficient in  number  to  require  the 
acceptance  of  an  analogy  present- 
ing "such  serious  practical  and 
legal  difficulty." 

Emphasizing  that  the  facts  in 


Drawn  for  Bkoadcasting  by  Sid  Hix 
'Someone  Started  a  Rumor  the  Government  is  Going  to  Censor  Programs!" 


the  Jolson  case  differ  greatly  from 
those  in  the  cases  cited,  the  court 
pointed  out  the  speaker  was  an  em- 
ploye of  a  third  party  to  whom  the 
broadcasting  company  had  leased 
facilities;  that  he  was  not  under 
the  network's  control,  authority  or 
command;  that  the  script  used  was 
examined  and  rehearsed  exactly  as 
wi'itten  and  contained  nothing  of- 
fensive; that  NBC  had  no  reason  to 
believe  anyone  would  utler  a  de- 
famatory statement;  that  NBC 
had  no  power  or  means  that  en- 
abled it  to  prevent  the  transmis- 
sion of  the  defamatory  remark 
and  that  it  was  "physically  impos- 
sible" for  the  monitor  or  program 
director  to  have  intervened,  since 
the  performer,  without  notice  in- 
terjected his  terse  defamatory  re- 
mark so  quickly  that  no  one  in 
NBC's  employ  was  able  to  prevent 
its  transmission. 

Thus,  the  court  said,  the  analogy 
between  the  broadcaster  and  the 
newspaper  publisher  is  "demon- 
strably weak",  considering  not 
only  the  practical  differences  be- 
tween the  media  but  the  different 
conditions  under  which  the  indus- 
tries operate.  Newspaper  matter, 
it  pointed  out,  is  prepared  in  ad- 
vance, reviewed  by  members  of  the 
various  staffs,  set  into  type,  print- 
ed, proof-read,  and  then  "run  off" 
by  employes  of  the  publisher;  at 
all  times  opportunity  is  afforded 
the  owner  to  prevent  the  publica- 
tion of  the  defamatory  statement 
up  to  the  time  of  delivery  of  the 
paper  to  the  news-vendor.  The  de- 
famation thus  may  be  said  to  be 
an  international  publication  or  at 
least  one  published  without  due 
care. 

"Similarly,  the  broadcaster  may, 
as  it  did  here,  require  the  submis- 
sion of  the  script  in  advance  for 
editing;  it  may  require  rehearsals 
and  its  production  director  may 
prevent  the  transmission  of  doubt- 
ful matter.  But  where  the  circum- 
stances, like  those  now  presented, 
are  such  that  the  defamation  occurs 
beyond  the  control  of  the  broad- 
caster, it  is  perfectly  clear  that  the 
analogy  between  newspapers  and 
broadcasting  companies,  collapses 
completely.  The  superior  control  of 
the  newspaper  publisher  is  self- 
evident. 

Quickly  Forgotten 

"Newspaper  defamations  possess 
possibilities  for  real  harm  far 
greater  than  defamations  by  radio, 
as  they  constitute  permanent,  con- 
tinuous records,  which,  through  cir- 
culation, are  constantly  repub- 
lished. The  radio  word  is  quickly 
spoken  and,  generally,  as  quickly 
forgotten.  Because  of  the  differ- 
ences in  power  of  the  stations  from 
which  it  is  sent,  it  may  receive 
widely  varying  circulation." 

Declaring  that  broadcasting  pre- 
sents a  new  problem,  not  conceived 
nor  dreamed  of  when  the  law  of 
libel  and  slander  was  being  formu- 
lated, the  court  said  that  a  rule 
should  be  applied  which  will  not 
impose  too  heavy  a  burden  on  the 
industry.  Stating  that  broadcasting 
is  subjected  to  many  restrictions 
which  are  not  imposed  upon  news- 
papers, the  court  pointed  out  that 
any  person  or  firm  can  publish  a 
newspaper  without  asking  the  Gov- 
(Continued  on  Page  90) 
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Pro  and  School  Grid  Season 
Brings  Record  Sponsor  List 


Play-by-Play  Broadcasts 

In  Full  Swing;  Training 

LATE  September  will  witness  the 
resumption  of  football  play-by-play 
sponsorship  on  a  scale  larger  than 
past  years,  due  principally  to  the 
General  Mills  broadcasts  of  pro- 
fessional football  games.  Atlantic 
Refining  Co.,  Humble  Oil  &  Refin- 
ing Co.,  Wadhams  Oil  Co.,  Tide- 
water Associated  Oil  Co.  and  nu- 
merous local  groups  form  the  nu- 
cleus of  the  grid  sponsors. 

CBS  and  NBC  have  announced 
that  the  first  football  broadcast  of 
their  fall  campaign  which  will  be 
scheduled  from  week  to  week  is  the 
Notre-Dame-Purdue  game  at  South 
Bend,  Ind.,  Sept.  30.  Ted  Husing 
will  describe  the  game  for  CBS, 
and  Bill  Stern,  NBC-Blue  com- 
mentator, will  give  the  play-by- 
play account  for  NBC.  NBC  will 
also  broadcast  on  its  Red  Network 
the  Indiana  -  Nebraska  game  at 
Bloomington,  Ind.,  with  Jim  Britt 
and  Fort  Pearson  covering  the 
event. 

Humble's  Fifth  Year 

For  the  fifth  consecutive  season. 
Humble  Oil  &  Refining  Co.,  Hous- 
ton, will  sponsor  more  than  a  dozen 
play-by-play  broadcasts  of  South- 
west Conference  football  games  on 
the  Texas  Quality  Network 
(WFAA,  Dallas;  W  B  A  P,  Ft. 
Worth;  KPRC,  Houston,  WOAI, 
San  Antonio).  Kern  Tips  of  KPRC, 
Hal  Thompson  of  WFAA  and  Cy 
Leland  of  Fort  Worth  will  an- 
nounce. Color  men  will  be  named 
as  the  occasion  arises.  Franke-Wil- 
kinson  -  Schiwetz,  Houston,  is 
agency.  Humble  has  sponsored 
Southwest  Conference  games  on 
TQN  since  1935,  one  year  after  the 
network  was  organized. 

Lion  Oil  Refining  Co.,  of  Little 
Rock,  Ark.,  will  sponsor  games  of 
the  Arkansas  U.  team  on  KARK 
and  the  Arkansas  network.  Way- 
mond  Ramsey  will  handle  play-by- 
play. 

Announcers  Meet  at  Ayer 

Atlantic  Refining's  two-day  an- 
nouncers meeting  Sept.  13-14  was 
held  at  the  offices  of  N.  W.  Ayer 
&  Son  in  Philadelphia  and  at  the 
Penn  A.  C.  Opening  the  sessions 
was  a  welcome  by  Joseph  R.  Rol- 
lins, Atlantic  advertising  manager, 
with  Wallace  Orr,  of  Ayer,  ex- 
plaining the  purpose  of  the  gath- 
ering. 

Recent  developments  in  the  oil 
industry  and  comments  on  Federal 
scrutiny  of  advertising  copy  were 
explained  by  Dr.  T.  G.  Delbridge, 
Atlantic  engineer. 

C.  P.  Cottington,  Ayer  v  i  c  e- 
president  in  charge  of  radio,  ex- 
plained the  policy  governing  At- 
lantic commercials  for  the  season, 
laying  emphasis  on  the  painless 
plugs  which  again  will  feature  At- 
lantic grid  coverage.  Publicity  poli- 
cies and  their  application  were  dis- 
cussed by  John  A.  Breiel  and  Rob- 
ert Stinson,  with  Charles  Gault  de- 
scribing changes  in  football  rules 
and  quizzing  announcers  on  the 
rules. 

On  the  second  day's  agenda  was 
a  talk  by  Les  Quailey,  Ayer  sports 
director,  in  which  football  broad- 
casting technique  was  discussed; 
forecast  procedure  was  discussed  by 


Soon  to  Be  Under  Way 
Schools  Are  Held 

Dick  Dunkel;  work  of  individual 
announcers  in  1938  criticized  by 
Quailey;  renort  on  first  day's  exam- 
ination by  Charles  Gault. 

Chief  importance  of  the  an- 
nouncers' meeting  was  to  insure 
uniform  methods  of  broadcasting, 
it  was  stated,  Atlantic  boasting 
that  when  a  fan  listens  to  one  of  its 
announcers  he  will  hear  a  play  set 
up  the  same  whether  it  is  a  Florida 
broadcaster  or  a  man  doing  a  Yale 
game.  Included  in  the  course  of  in- 
struction given  during  the  meeting 
was  the  renuired  method  of  keep- 
ing a  play-by-play  account  of  the 
game  while  giving  a  running  des- 
crintion  of  the  play.  This  is  espe- 
cially important,  since  the  announc- 
er thus  is  able  to  recapitulate  the 
game  at  any  time. 

Two  methods  of  keeping  a  de- 
tailed account  of  the  game  are 
utilized  by  Atlantic  announcers. 
Some  employ  a  "light  box",  called 
the  annunciator.  This  is  manipulat- 
ed by  the  spotter,  or  observer,  and 
serves  as  a  player  identifier.  The 
majority  use  a  simplified  identifica- 
tion board  which  is  operated  by  two 
spotters. 

Although  only  the  pla_y-by-plav 
announcers  attended  this  year's 
meeting,  the  entire  football  radio 
staff  numbers  102.  This  figure  in- 
cludes commercial  announcers  and 
spotters.  The  spotters,  or  observ- 
ers, are  chosen  for  each  broadcast 
setup  and  are  men  with  a  keen 
football  sense  and  who  have  a 
thorough  knowledge  of  their  re- 
spective home  teams. 

General  Mills  Selects 

Knox  Reeves,  advertising  agency 
handling  the  broadcasts  of  the  Na- 
tional Professional  Football  League 
games  for  General  Mills,  Minne- 
apolis, has  selected  the  announcers 
for  the  games,  which  will  be  broad- 
cast on  ten  stations  in  the  East  and 
Midwest.  Announcers  are :  Red  Bar- 
ber and  Dick  Fishell  on  WOR,  New- 
ark; Stan  Lomax  and  Earl  Harper 
on  WHN,  New  York;  Taylor  Grant 
and  Bob  Hall  on  WCAU,  Phila- 
delphia; Russ  Hodges  and  Rosey 
Rowswell  on  KDKA,  Pittsburgh; 
Bob  Kelly  and  Whitey  Lewis  on 
WGAR,  Cleveland;  Harry  Wismer 
on  WJR,  Detroit;  John  Harring- 
ton on  WJJD,  Chicago;  Jack  Drees 


ON  THE  JOB  from  dawn  to  dusk 
during  the  Atlantic  Refining  Co. 
— Ayer  football  session  was  Joseph 
R.  Rollins,  Atlantic  advertising 
manager,  who  directs  the  sponsor's 
extensive  sports  campaign  along 
with  other  advertising. 


For  full  Atlantic  Refining 
football  schedule  and  photo 
of  announcers  see  page  88. 


on  WIND,  Gary;  Tony  Wakeman 
and  Dutch  Ber"-man  on  WOL, 
Washington,  WFMD,  Frederick, 
and  WCBM,  Baltimore. 

Announcers  Are  Veterans 

Selection  of  the  above  announc- 
ers was  made  at  a  Wheaties  foot- 
ball conference,  held  Sept.  8  at  the 
Hotel  New  Yorker,  New  York.  Ac- 
cording to  Brad  Robinson,  eastern 
manager  of  Knox  Reeves,  the  an- 
nouncers were  chosen  entirely  on 
past  performances,  many  having 
done  Wheaties  baseball  broadcasts 
before  for  the  agency,  and  were 
invited  to  attend  the  conference 
merely  to  dis>;uss  "the  importance 
of  the  three-way  partnership  be- 
tween the  station,  the  football  club, 
and  the  sponsor  in  putting  over 
these  broadcasts".  A  message  was 
transmitted  via  recording  by  Don- 
ald D.  Davis,  president  of  Gen- 
eral Mills.  All  those  in  attendance 
at  the  conference  witnessed  the  All- 
Star  Game  between  the  Giants  and 
the  Eastern  All-Stars  on  Thurs- 
day night,  Sept.  7,  and  the  actual 
conference  was  held  Friday  Sept. 
8.  A  feature  of  the  meeting  was 
a  roundtable  on  football  with  Lou 
Little,  coach  at  Columbia  Univer- 
sity, as  guest. 

In  addition  to  the  announcers, 
those  in  attendance  included:  J.  H. 
Sarles,  vice-p  resident  of  Knox 


Reeves;  J.  T.  Kelley,  director  of  ^ 
sports  broadcasting  of  Knox  !, 
Reeves ;  Mark  Forgette,  sports  con- 1 
tact  man  for  the  agency;  C.  S.| 
Samuelson,  advertising  manager  of  ' 
General  Mills,  Brad  N.  Robinson, ; 
and  Lloyd  Griffin,  radio  director  of 
Knox   Reeves.  Supervising   the ; 
broadcasts  for  the  agency  in  the 
East  will  be  Brad  Robinson  and  R. 
T.  deVany,  and  in  the  West  J.  T. 
Kelley  and  Mark  Forgette. 

Ralph's  Grocery  Co.,  Los  Angeles, 
chain  grocery  with  27  retail  stores  ' 
in  Southern  California,  thru  Glass-  , 
er  Adv.  Agency,  that  city,  on  Sept.  ! 
4  started  sponsoring  professional 
football  games  on  KFAC.  Besides 
local  games  of  the  Los  Angeles 
Bulldogs,  the  firm  will  also  spon- 1 
sor  recreations  of  contests  held  in  i 
other  parts  of  the  country.  | 

Nehi   Inc.,   Columbus,   Ga.,    on  j 
Sept.  14  started  First  Down  fot 
Royal  Crown,  an  audience  partici- 
pation football  quiz  program  with  j 
Andy  Kilpatrick  on  WBAL,  Balti- 
more. Program  for  Royal  Crowr 
cola  is  heard  Thursdays,  8-8:15  p  1 
m.  BBDO,  New  York,  handles  tht 
account. 

Interlake  Iron  Corp.,  Chicagc 
(Chicago  Solvay  Coke),  has  signec 
for  the  second  consecutive  year  tc 
sponsor  Northwestern  Universitj 
football  games  over  WCFL,  Chi 
cago.  In  addition,  Jimmy  Evam 
Football  Forecasts  will  be  broad 
cast  by  Interlake  Iron  Corp.  ovei 
the  same  station  each  Fridav  night 
Aubrey.  Moore  &  Wallace,  Chicago 
is  the  agency. 


AYER'S  football  bram  trust  functioned  smoothly  at  the  annual  Atlantic- 
Ayer  football  school  Sept.  13-14.  C.  H.  Cottington,  Ayer  vice-president  m 
charge  of  radio  plans  and  station  contacts,  talks  it  over  with  Wallace  Orr, 
account  executive,  and  Les  Quailey,  sports  director. 


WSM-WMC  Grid  Tieup 

ZENITH  radio  dealers  of  Tennes 
see  a°-am  this  year  are  sponsorint 
the  Vanderbilt  U.  football  broad 
casts  on  WSM,  Nashville,  whicl 
has  carried  Vanderbilt  games  dur 
ing  the  last  four  seasons.  WMC 
Memphis,  also  will  broadcast  th' 
games  this  season,  through  a  spe 
cial  hookup  with  WSM.  The  serie 
starts  Sept.  20  and  continue 
through  Nov.  30. 

Union  Oil's  Programs 

UNION  OIL  Co.,  Los  Angeles  (pe 
troleum  products) ,  an  extensiv 
user  of  spot  and  network  timf 
through  Lord  &  Thomas,  on  Oct. 
starts  for  52  weeks,  a  series  o 
tabloid  versions  of  operas  and  opei 
ettas  on  10  CB^  Pacific  Coast  sta 
tions  (KNX  KSFO  RARM  KRO^ 
KOIN  KVI  KIRO  KFPY  KO" 
KTUC)  Thursdays,  9:30-10  p.n 
Well  known  West  Coast  smger 
will  be  featured.  Condensation; 
written  by  Jon  Slott,  will  bea 
more  on  dramatic  reading  tha 
singing  lines  with  exception  o 
arias,  it  was  understood. 

Bob  Hope  Show  Returns 

PEPSODENT  Co.,  Chicago  (toot? 
paste),  on  Sept.  26  resumes  th 
Bob  Hove  Show  on  NBC-Red  st£ 
tions.  Tuesdavs.  10-10:3')  p.n 
(EST),  with  Carl  Stanton  of  Lor 
&  Thomas,  Hollywood  radio  div 
sion,  as  producer.  Besides  Hope,  th 
weekly  program  will  feature  Jud 
Garland,  M-G-M  juvenile  vocalist 
Jerry  Colonna,  comedian,  a  n 
Skinnay  Ennis'  orchestra.  Bi 
Goodwin  will  announce. 


ROCKWOOD  &  Co.,  Brooklyn  (Peca 
Feast)  on  Sept.  25  starts  an  announc 
ment  campaign,  three  to  six  weekl; 
on  15  stations  through  Federal  Ad' 
Agency,  New  York. 
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Extra!  Extra!  —  hurry  to  your 
RADIO  for  the  latest  NEWS/ 

9  To  you  big-city  boys  who  practically  live  in 
the  roar  of  newspaper  presses,  it  may  seem  odd 
that  RADIO  is  the  big  news-medium  in  many  parts 
of  the  Nation. 

Out  here  in  Iowa  Plus,  for  example,  the  1939 
Iowa  Radio  Audience  Survey  has  just  disclosed 
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that  49.2%  of  all  lowans  depend  primarily  on 
radio  for  news,  whereas  only  26.8%  depend  most 
upon  newspapers.  (24.0%  express  no  choice.) 
....  More  amazing  still  is  the  fact  that  nearly 
four  times  as  many  people  prefer  the  WHO  news- 
cast by  H.  R.  Gross,  as  prefer  all  other  news- 
casts combined! 

At  this  particular  moment  in  history,  when  radio 
news  is  occupying  extra  minutes  and  hours  of 
almost  every  American's  day,  the  news  supremacy 
of  WHO  is  yielding  extra  dividends  to  every 
advertiser  whose  program  is  heard  on  this  station. 
We  suggest  that  you  wire  NOW  for  availabilities. 

WHO^ 

+  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 
J.  O.  M ALAND,  MANAGER 

FREE  8i  PETERS,  INC.,  National  Representatives 
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Network  War  News  on  Orderly  Basis 


Less  Interruption  of 
Regular  Programs 
Now  Required 

By  BRUCE  ROBERTSON 

AS  THE  EUROPEAN  situation 
has  settled  down  to  what  appears 
to  be  a  long  drawn  out  affair,  with 
only  occasional  news  meriting  the 
interruption  of  normal  operations 
and  with  all  news  filtered  through 
the  strong  wartime  censorship, 
American  radio  has  ceased  attempt- 
ing the  minute-to-minute  coverage 
of  evei-y  angle  that  was  maintained 
during  the  pre-war  crisis  period 
and  has  returned  to  a  more  normal 
schedule.  War  news,  of  course,  con- 
tinues to  be  of  major  interest,  but 
the  period  of  constant  interruptions 
"to  bring  you  the  latest  news  on 
the  European  crisis"  is  over,  for 
the  moment  at  least. 

On  Regular  Schedule 

The  networks,  which  during  the 
crisis  averaged  a  score  or  more 
foreign  pickups  a  day  at  any  and 
all  times,  are  now  bringing  in 
Europe  less  frequently  and  on  a 
regular  schedule.  CBS  has  a  round- 
up from  London,  Paris  and  Berlin 
each  morning  at  8-8:15  and  each 
evening  at  6:30-6:45.  From  8:45- 
9  a.  m.  the  foreign  situation  is  re- 
viewed and  analyzed  by  either  H. 
V.  Kaltenborn  or  Elmer  Davis,  and 
these  commentators  are  also  heard 
at  some  time  each  evening.  CBS 
also  holds  the  2:45-3  p.  m.  and  9- 
9:15  (EDST)  period  open  for  spec- 
ial news  from  abroad,  if  any. 

NBC  has  European  pickups 
scheduled  on  both  Red  and  Blue 
networks  at  8  a.  m.,  noon,  5:15  p. 
m.  and  midnight,  each  one  to  run 
from  five  to  15  minutes  according 
to  the  amount  of  news.  In  addition 
NBC  has  set  up  the  7:15-7:30  p.  m. 
period  on  the  Red  for  a  pickup 
from  Europe,  followed  by  an  inter- 
pretation of  the  news  by  John  B. 
Kennedy,  who  is  assisted  by  Col. 
Frederick  Palmer  as  military  ad- 
viser. A  similar  period  on  the  Blue 
from  10-10:15  each  evening  is 
scheduled  to  start  with  a  pickup 
from  Berlin,  followed  with  com- 
mentaries. Weekend  schedules  are 
slightly  different. 

MBS  has  discontinued  its  broad- 
casts from  Europe  and  also  its 
recordings  of  news  in  English  as 


BEHIND  THE  MIKE,  directing  the  news  activities  of  the  major  net- 
works, are  these  special  events  chieftains  (1  to  r)  Paul  White,  CBS; 
A.  A.  Schechter,  NBC;  G.  W.  Johnstone,  WOR-MBS.  All  are  experienced 
newspapermen,  and  to  them  belongs  much  of  the  credit  for  the  smooth 
functioning  of  the  newsgathering  machinery,  particularly  the  pickups 
from  Europe  and  the  close  cooperation  with  the  press  associations. 


put  out  by  the  Government  stations 
of  foreign  countries,  but  Raymond 
Gram  Swing  continues  to  summar- 
ize and  interpret  the  news  from 
abroad  each  evening.  All  the  net- 
works, of  course,  are  ready  to  pick 
up  Europe  at  any  time  there  may 
be  news  of  transcendental  import- 
ance, maintaining  their  close  co- 
operation with  the  press  associa- 
tions. 

A  Busy  Sunday 

All-time  high  in  radio  news  cov- 
erage was  reached  on  Sunday,  Sept. 
3,  when  American  broadcasters 
demonstrated  as  never  before  their 
ability  to  keep  the  nation  informed 
of  the  news  of  the  world  as  it  oc- 
curs. From  Prime  Minister  Cham- 
berlain's declaration  that  a  state  of 
war  existed  between  Great  Bi'itain 
and  Germany,  broadcast  at  6:14 
a.m.  New  York  time,  to  the  bulle- 
tin on  the  sinking  of  the  Athenia  at 
11:13  p.  m.  New  York  time,  the  air 
was  filled  vdth  news. 

Glued  to  their  radio  receivers 
throughout  the  long  day,  millions 
of  Americans  heard  eyewitness  de- 
scriptions of  London's  first  air  raid 
alarm,  heard  the  solemn  voice  of 
King  George  VI  as  he  delivered  his 
war  message  to  the  British  Empire, 
Premier  Daladier  delivering 
France's  declaration  of  war  on 
Germany,  Premier  MacKenzie  King 
of  Canada  as  he  pledged  the  sup- 


port of  the  Dominion  to  England, 
President  Roosevelt's  statement  of 
American  neutrality. 

They  heard  also  dozens  of  broad- 
casts by  American  correspondents 
abroad  and  by  commentators  in 
New  York  and  Washington  and 
scores  of  bulletins  of  minute-to- 
minute  news  events. 

So  late  risers  on  this  Sunday 
should  have  the  opportunity  to 
hear  Chamberlain's  historic  speech 
in  his  own  voice,  NBC  for  the  sec- 
ond time  in  its  history  broke  its 
rule  against  putting  a  transcrip- 
tion on  the  network  and  rebroad- 
cast  the  prime  minister's  address 
a  half-dozen  times  during  that 
morning.  MBS  also  transcribed  the 
talk  and  rebroadcast  it  during  the 
morning.  NBC's  previous  devia- 
tion from  its  otherwise  fixed  non- 
record  policy  was  on  the  occasion 
of  the  explosion  of  the  dirigible 
Hindenburg  on  its  arrival  in 
America  in  May,  1937,  which  WLS, 
NBC  outlet  in  Chicago,  recorded  in 
place  of  the  routine  program  of 
interviews  with  officials  and  pas- 
sengers the  station  had  planned  to 
put  on  wax  for  future  broadcast- 
ing. 

Back  to  Normal 

MBS  devoted  some  nine  hours  of 
its  Sunday  schedule  to  the  war; 
NBC  and' CBS  about  eight  hours 
(Continued  on  Page  79) 


NETWORK  NEWSROOMS  are  beehives  of  activity 
during  the  crisis.  In  left  photo  Paul  White,  CBS  spe- 
cial events  director,  from  the  newsroom  gives  Bob 
Trout  signal  to  go  on  the  air;  sitting  next  to  Trout 
is  Elmer  Davis,  analyst,  and  in  right  background  is 
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Larry  Elliott,  announcer.  In  right  photo  are  NBC 
staffmen  at  work  (1  to  r)  Leif  Eid,  vn'iter;  William 
Kosta,  manager  of  press  division;  John  Briggs,  Bill 
Norris,  Don  Classman  and  Emil  Corwin,  writers.  No 
coats  and  loosened  ties  were  the  order  of  the  dav. 


Coverage  of  War  ( 
Proves  Expensive  | 

Networks  Boost  Overhead  and  I 

Make  Rebates  to  Sponsors 

ALTHOUGH  the  nationwide  net- 
works have  issued  many  justifiable 
glowing  accounts  of  their  extensive 
coverage  of  the  war  in  Europe  and 
the  critical  period  just  preceding  i 
its  outbreak,  few  statistics  are 
available  as  to  the  actual  extent  of 
this  coverage  or  the  cost  to  the  net- 
works in  rebates  to  advertisers  for 
cancelled  or  interrupted  programs,  | 
Transatlantic  radiophone  charges,  * 
salaries  for  .commentators,  transla- 
tors, stenotypists  and  other  extra 
employes,  overtime  for  regular 
staff  personnel,  and  the  thousand 
and  one  extras  arising  at  such  a 
time. 

MBS  reports  that  from  Aug.  20 
through  Labor  Day,  Sept.  4,  it  de- 
voted approximately  65  hours  and 
51  minutes  to  crisis  coverage,  which 
included  196  broadcasts.  Of  these, 
107  came  from  London,  Paris,  War- 
saw, Berlin,  Rome,  Vatican  City, 
Brussels  and  Moscow;  30  from 
Washington  and  43,  including  24 
commentaries  by  Raymond  Gram 
Swing,  from  New  York.  MBS, 
which  had  no  cancelled  commercial 
programs  and  few  rebatable  inter- 
ruptions, estimates  its  extra  ex- 
penditures for  this  period  as  some- 
where between  $15,000  and  $20,000. 

Costs  Not  Estimated 

NBC  and  CBS  were  both  unwill- 
ing to  release  comparable  figures 
and  neither  of  these  networks 
would  even  attempt  to  estimate 
coverage  costs  in  the  aggregate,  let 
alone  break  them  down  into  expen- 
ses and  rebates.  NBC  did  state  that 
from  Aug.  21  to  Sept.  14  it  had 
broadcast  255  programs  originating 
in  18  cities  outside  of  the  United 
States,  in  addition  to  numerous 
crisis  shows  from  New  York  and 
Washington,  but  divulged  no  fur- 
ther details.  CBS  reports  a  grand 
total  of  726  war  broadcasts  from 
Aug.  21  to  Sept.  8,  coming  from 
nine  foreign  cities  and  New  York 
and  Washington,  broadcast  by  62 
speakers. 

CBS  also  reports  that  on  Thurs- 
day, Aug.  24,  it  cancelled  15 
quarter-hour  serial  programs  and 
interrupted  two  others  for  five  min- 
utes and  three  and  one-half  min- 
utes respectively;  on  Aug.  25  it 
cancelled  four  15-minute  shows  and 
cut  the  first  three  minutes  of  an- 
other, and  on  Aug.  28  it  cancelled 
one  quarter-hour  show,  all  due  to 
war  coverage.  Numerous  other 
commercials  on  CBS  have  been  in- 
terrupted for  news  bulletins,  the 
network  says,  but  the  great  ma- 
jority of  these  have  lasted  less  than 
a  minute  and  no  rebates  were 
made  for  them.  Since  Aug.  28,  CBS 
has  so  arranged  its  war  news 
schedule  as  not  to  necessitate  any 
commercial  program  cancellations, 
although  it  stands  ready  to  do  so 
should  any  event  of  unusual  im- 
portance arise  to  make  it  necessary. 

NBC's  Loss  $23,000 
As  Broadcasting  went  to  press 
Sept.  15,  NBC  estimated  rebates  to 
its  clients  for  war  cancellations, 
interruptions  at  $33,000,  based  on 
one-time  rates  but  amounting  to 
somewhat  less  with  discounts.  The 
estimated  net  loss  to  NBC  was 
$15,000  for  time  and  $8,000  for 
talent  rebates  with  stations  losing 
proportionately  since  they  did  not 
get  paid  for  cancelled  time. 
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Censorship  Orders  Are  Issued 
To  Broadcasters  in  Canada 

Instructions  Are  Confidential;  News  Programs 

Continue,  Restricted  to  French  and  English 

season  will  be  as  good  as  if  not  bet- 
ter than  the  first  half  of  the  year. 
There  are  few  who  are  not  optimis- 
tic about  autumn  radio  advertising. 

During  the  first  week  of  Septem- 
ber, Canadian  listeners  had  as  fre- 
quent news  service  from  their  sta- 
tions as  listeners  in  the  United 
States.  Programs  were  regularly 
interrupted  to  give  the  latest  news 
flashes,  and  some  stations  replaced 
regular  programs  with  transcribed 
programs  and  newscasts.  This  sys- 
tem of  frequent  newscasts  was 
criticised  by  many  Canadian  news- 
papers, although  most  news  sup- 
plied was  that  of  the  Canadian 
Press,  the  Associated  Press  of  Can- 
ada. The  second  week  of  the  month 
started  with  less  frequent  news- 
casts and  a  resumption  of  normal 
broadcasting. 

The  CBC  is  one  of  the  essential 
services  whose  personnel  is  exempt 
from  mobilization  and  conscription, 
according  to  a  statement  in  Parlia- 
ment by  C.  D.  Howe,  Minister  of 
Transport.  Since  the  CBC  has  not 
yet  national  coverage  of  its  own, 
relying  on  privately-owned  broad- 
casting stations  for  coverage  in 
many  regions  throughout  Canada, 
this  would  likely  also  apply  to  most 
broadcasting  stations  in  emergency. 


STRICTLY  confidential  censorship 
instructions  have  been  issued  to  all 
Canadian  broadcasting  stations, 
newspapers  and  news  services,  it 
is  understood  on  highest  authority. 
Now  that  Canada  is  at  war,  only 
the  Dominion's  two  official  lang- 
uages, English  and  French,  may 
be  used  on  the  air.  Permission  from 
the  Toronto  office  of  the  Canadian 
Broadcasting  Corp.  is  necessary 
for  all  radio  talks  but  manuscripts 
are  not  censored.  Autumn  schedules 
for  spot  and  network  broadcasting 
have  been  little  affected  by  the  out- 
break of  war  except  in  the  food 
field. 

These  are  the  main  differences 
the  outbreak  of  M^ar  has  made  in 
Canadian  broadcasting.  There  is  no 
censor  at  each  broadcasting  sta- 
tion. There  is  no  talk  of  shutting 
down  all  Canadian  broadcasters,  al- 
though Canada's  3,500  amateur  ra- 
dio stations  have  been  closed  down 
and  all  amateur  radio  licenses  have 
been  cancelled.  There  is  little  dif- 
ference in  the  news  reports  heard 
from  Canadian  and  United  States 
stations,  and  there  are  no  news 
commentators  allowed  on  the  Ca- 
nadian air,  although  CBS  and  NBC 
European  hookups  were  carried  on 
Canadian  stations  the  first  few 
days  of  the  war.  Newscasts  direct 
from  the  British  Broadcasting 
Corp.  have  also  been  carried  by 
Canadian  stations. 

Censorship  Board 

A  seven-man  censorship  board 
has  been  set  up  in  the  Dominion, 
headed  by  Walter  S.  Thompson, 
publicity  director  of  the  Canadian 
National  Railways,  who  was  in 
charge  of  the  press  and  radio  news 
arrangements  for  the  Royal  Tour 
in  May  and  June,  as  chief  censor. 
Radio  is  represented  on  the  board 
by  Comdr.  C.  P.  Edwards,  director 
of  air  services  in  the  Department 
of  Transport,  which  includes  all 
radio  activities,  and  Lieut.  Col.  R. 
P.  Landry,  secretary  of  the  CBC. 

Censorship  instructions  issued 
confidentially  to  broadcasting  sta- 
tions, and  not  for  publication,  deal 
with  certain  military  activities, 
news  of  which  must  not  be  broad- 
cast. But  there  is  nothing  in  the 
instructions  regarding  European 
war  news,  so  that  Canadian  listen- 
ers have  the  same  war  news  as 
United  States  listeners. 

The  outbreak  of  war  has  not 
greatly  interfered  with  the  autumn 
bookings  of  commercial  spot  and 
network  business.  A  survey  of  ad- 
vertising agencies  shows  that  most 
sponsors  are  going  ahead  vnth  their 
plans,  though  some  ai-e  pushing 
back  the  starting  dates  of  their 
campaigns  a  few  weeks.  A  few 
large  radio  advertisers  are  await- 
ing developments  before  signing 
up  for  the  autumn  season,  this  ap- 
plying especially  to  food  manufac- 
turers whose  advertising  schedules 
will  depend  on  the  Government's  ac- 
tion as  regards  the  food  industry. 
Canadian  broadcasters  as  well  as 
advertising  executives  believe  the 


WLWs  500  Kw.  Offer 

TO  PROVIDE  news  flashes  on  the 
war  to  "rural  and  remote  listeners" 
during  day  hours,  the  Crosley  Corp. 
wired  the  FCC  Sept.  2  offering 
WLWs  500,000-watt  transmitter 
for  that  service.  The  FCC,  which 
last  March  reduced  WLW's  regu- 
lar power  to  50,000  watts,  after 
considerable  scurrying  about  sim- 
ply acknowledged  the  wire.  The 
WLW  wire  read:  "In  view  of  pres- 
ent foreign  situation  as  500  kw. 
equipment  now  in  operation  after 
midnight  we  offer  these  facilities 
if  FCC  so  desires  for  the  dissemi- 
nation of  news  flashes  to  rural  and 
remote  listeners  during  day  hours." 


CALLED  to  the  colors  this  month 
was  King  Whyte,  announcer  of 
WLW,  Cincinnati,  who  conducts  its 
midnight  Moon  River  program.  A 
native  of  Montreal,  Canada,  he  was 
summoned  this  month  by  the  Ca- 
nadian consul  to  report  in  Ottawa 
immediately  for  military  duty. 


GERMAN  PROGRAM 

Discontinued  by  NBC  Due  to 
 Latest  Decree  


THE  decree  published  in  Germany 
Sept.  2,  fixing  prison  terms  and  the 
death  penalty  for  those  who  listen 
to  and  repeat  what  they  hear  on 
foreign  shortwave  stations,  has 
caused  NBC's  International  Divi- 
sion to  suspend  indefinitely  its 
Mail  Bag,  its  oldest  and  most  popu- 
lar German  shortwave  program. 

Many  German  listeners,  in  the 
past,  have  asked  to  have  their  let- 
ters to  WNBI,  WRCA  and  WPIT, 
the  three  shortwave  stations  broad- 
casting NBC  programs  to  Germany, 
acknowledged  on  the  air.  Lately, 
the  percentage  of  German  fans 
asking  to  have  their  names  and  ad- 
dresses mentioned  on  the  air  has 
been  higher  than  that  in  any  other 
language.  The  Mail  Bag,  conducted 
three  times  each  week  by  John  J. 
Marsching,  was  part  of  NBC's 
weekly  seven  hours  of  directional 
beaming  to  Germany. 


Network  Shortwave  News 
Provides  Rest  of  World 
With  News  From  Europe 

MOBILIZED  on  the  same  war 
basis  as  the  news  and  special 
events  staffs,  the  international  di- 
visions of  the  major  networks  have 
also  been  on  the  job  night  and  day, 
sending  news  of  the  world  to 
Europe  and  South  America  in  a 
half-dozen  different  languages  so 
that  listeners  abroad  and  especially 
those  living  in  countries  whose 
press  and  radio  have  been  muzzled 
by  wartime  censorship  might  have 
the  same  information  as  is  avail- 
able to  the  American  public. 

During  the  peak  period  of  the 
crisis  CBS  kept  both  of  its  short- 
wave transmitters  on  the  air  un- 
interruptedly throughout  the  night, 
with  W2XE  (now  WCBX)  beamed 
continuously  at  Europe  and  WCAB 
(Philadelphia)  at  South  America. 
Polish  was  added  to  the  foreign 
language  newscasts,  which  were 
already  being  transmitted  in  Ger- 
man, French,  Italian,  Spanish  and 
Portuguese  in  addition  to  English, 
with  the  total  shortwave  news 
broadcasts  reaching  more  than  175 
per  day. 

NBC  likewise  kept  its  interna- 
tional stations,  WRCA  and  WNBI, 
on  the  air  as  long  as  the  network 
remained  in  operation,  sending  out 
an  estimated  40,000  words  of  news 
daily  to  foreign  lands.  Aside  from 
this  increase  in  news,  however, 
NBC  maintained  its  regular  sched- 
ule of  language  broadcasts,  so  as 
not  to  disrupt  the  carefully  built 
up  listening  habits  of  its  foreign 
followers.  One  program,  however, 
was  cancelled,  the  Mail  Bag,  one  of 
the  oldest  and  most  popular  Ger- 
man shortwave  features. 

Stating  that  it  has  received  more 
than  2,000  letters  of  appreciation 
from  Latin  Americans  for  sending 
them  news  of  the  war  free  from 
censorship  and  propaganda,  NBC 
says  that  one  telegram  of  congratu- 
lations for  its  adequate  coverage 
of  European  news  came  from  J.  E. 
Colon,  acting  governor  of  Puerto 
Rico,  where  NBC's  shortwave  pro- 
grams have  been  rebroadcast  by 
WNEL  since  the  beginning  of  the 
crisis. 


CAB  Report  on  War  Listening 

LISTENING  to  news  during  the  pre- 
war crisis  far  surpassed  that  of  the 
Munich  crisis  a  year  ago,  according  to 
the  Cooperative  Analysis  of  Broadcast- 
ins.  CAB  reports  that  during  the 
^Munich  crisis  cue  out  of  six  programs 
heard  was  a  news  broadcast,  with  14% 
of  daytime  mentions  and  19%  of  night- 
time '  mentions  being  news.  Between 
Aug.  24  and  29  of  this  year,  CAB 
investigators  found  that  19%  of  all 
day  and  27%  of  all  night  programs 
heard  were  crisis  news  programs.  News 
listening  during  that  period  reached 
its  peak  on  Saturday,  Aug.  26,  when 
one  out  of  every  three  programs  heard 
was  a  news  broadcast. 


MONITORING  EUROPE  are  these  batteries  of  24-hour  workers.  In 
left  photo,  taken  in  NBC  newsroom,  are  (1  to  r)  George  Milne,  Eastern 
division  engineer;  Frank  Connelly  and  John  Fricker.  In  right  photo  are 
MBS  monitors  (to  the  bottom)  Walter  Van  Schoenfeld,  German  trans- 
lator; Polish  translator;  Floyd  Mack,  WOR  announcer;  Tom  Wolf,  WOR. 


GE  Expands  European  Service 

INCREASED  operating  schedule  to 
Europe  for  General  Electrie's  interna- 
tional shortwave  station  WGEO,  pro- 
viding European  listeners  with  three 
more  hours  of  American  programs 
daily,  has  been  announced  by  C.  H. 
Lang,  manager  of  broadcasting.  Di- 
rectional antennae  will  be  pointed  on 
London,  for  the  additional  service  from 
3  to  6  p.m.  (BDST).  GE's  service  to 
Europe  heretofore  has  been  confined  to 
WGEA,  which  transmits  from  11 :15 
a.m.  to  6  p.m.  (EDST).  This  station 
will  retain  the  same  schedule  in  addi- 
tion to  the  new  service  from  WGEO 
on  9530  ke.  WGEA  broadcasts  on 
15330  kc.  to  Europe. 
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Radio  and  Press  Cooperation 
Speeds  Crisis  News  Coverage 


EXTRAS  EXTRANEOUS 

Paper  Points  to  Radio's 
 Quick  Coverage  


Rivalry  Abandoned  as 
Give  World  Minute-by- 

DURING  those  tense  days  of  the 
last  week  of  August  and  the  first 
week  of  September,  as  the  world 
watched  breathlessly  while  negoti- 
ations gave  way  to  war,  radio  and 
the  press  worked  feverishly  to- 
gether to  bring  to  America  a  clear 
picture  of  each  step  in  the  process. 
All  rivalry  forgotten,  the  press  as- 
sociations and  the  large  newspa- 
pers permitted  their  correspondents 
in  the  various  capitals  of  the  world 
to  speak  into  microphones  that 
brought  their  voices  —  and  their 
news  —  into  America's  homes 
minutes  or  hours  before  that  news 
appeared  on  the  nation's  front 
pages. 

Press  services,  piping  stories  into 
newsrooms  of  the  great  networks 
as  well  as  newspapers  and  indi- 
vidual stations,  willingly  waived 
their  normal  rules  to  let  the  faster 
medium,  radio,  get  the  news  to 
eager  listeners  as  it  broke. 

Extended  to  Others 

The  Associated  Press,  because  of 
its  organization  as  a  mutual  com- 
pany owned  by  its  member  news- 
papers, is  unable  to  sell  its  news  to 
non-member  radio  stations  and  net- 
works, but  early  this  year,  follow- 
ing the  breakdown  of  the  Press  Ra- 
dio Bureau,  AP  installed  its  ticker 
at  NBC  headquarters,  making 
available  to  the  network  two  five- 
minute  news  periods  daily  as  well 
as  all  bulletins  of  extra-important 
news  on  a  "public  service"  basis 
[Broadcasting,  Jan.  15].  That  is, 
AP  made  no  charge  for  this  serv- 
ice, the  network  paying  only  for 
the  cost  of  maintaining  the  news 
ticker. 

Later  this  same  service  was 
granted  to  WOR  and  the  Mutual 
Network  and  to  WQXR,  New  York. 
With  the  increased  importance  of 
news  that  came  with  the  European 
crisis,  AP  has  extended  this  "public 
service"  to  CBS  and  to  WHN, 
WNEW  and  WNYC  in  New  York 
on  the  same  no-charge  basis.  The 
only  restriction  is  that  the  news  be 
used  as  a  sustaining  feature  and 
not  sold  to  a  commercial  advertiser. 

The  other  large  press  associa- 
tions, United  Press  and  Interna- 
tional News  Service,  organized  as 
newsgathering  and  sales  companies, 
sell  their  wire  services  to  radio 
stations  and  networks  as  well  as  to 
newspapers.  Like  AP,  however,  UP 
and  INS  waived  all  restrictions  on 
the  broadcasting  of  their  news  from 
Europe,  which  they  continued  to 
serve  to  papers  and  stations  on  an 
around-the-clock  basis,  regardless 
of  contractual  time  restrictions. 
Radio  repaid  for  these  courtesies 
in  kind,  by  rapid  transmission  of 
speeches  and  newscasts  from 
abroad  to  the  newspapers  and  press 
services,  an  action  that  made  news 
from  Europe  available  to  the  press 
and  its  readers  minutes  or  hours 
ahead  of  the  time  of  its  arrival  at 
press  headquai'ters  via  the  usual 
channels.  Radio,  too,  passed  along 
to  the  press  news  picked  up  at 


Facilities  Are  Blended  to 

Minute  Developments 

monitoring  receivers  from  the 
broadcasting  stations  of  Europe. 

Both  sides  were  punctilious  in 
giving  credit  to  each  other  for  serv- 
ice rendered.  Broadcast  bulletins 
were  announced  as  coming  from 
AP  or  UP  or  INS,  or  from  the  radio 
news  service,  Transradio  Press. 
News  stories  in  the  papers  were 
headed  "as  broadcast  by  .  .  .",  nam- 
ing the  network  or  station  from 
which  the  news  was  received.  An 
extreme  example  of  such  courtesy 
occurred  following  the  first  news  of 
the  sinking  of  the  Athenia,  which 
came  to  America  during  an  NBC 
pickup  from  London.  NBC  notified 
the  press  services,  who  shot  bul- 
letins to  their  subscribers,  crediting 
the  news  to  NBC.  A  few  seconds 
later  WOR,  Newark,  told  its  listen- 
ers that  "an  AP  bulletin  states  that 
NBC  has  just  received  word  that 
the  Athenia  has  been  torpedoed 
and  sunk." 

But  as  the  crisis  turned  to  wai' 
and  the  situation  lost  its  momen- 
tary acuteness,  radio  and  the  press 
I'esumed  their  normal  relations. 
Foreign  correspondents  of  all  the 
press  associations  were  ordered  to 
make  no  more  broadcasts  unless 
they  received  special  permission 
from  their  New  York  headquarters. 
The  networks  have  curtailed  their 
broadcasts  from  Europe  to  a  few 
short  periods  a  day,  when  the  news 
of  the  various  capitals  is  sum- 
marized by  their  own  representa- 
tives in  those  cities.  Radio  stations 
generally  have  returned  to  their 
normal  broadcasting  schedules, 
with  all  except  the  most  important 
news  broadcast  in  regular  periods 
and  nearly  all  the  news  coming 
from  the  wire  services  subscribed 
to  by  the  stations. 

Interest  Is  High 

Although  the  crisis  stage  has 
passed,  America  retains  its  more 
than  normal  interest  in  the  news 
from  Europe  and  many  stations 
have  greatly  increased  the  number 
of  daily  news  periods.  L.  P.  Hall, 
l  adio  executive  of  the  AP,  said  that 
about  15  of  its  member  papers  are 
now  paying  the  25%  surcharge  on 
their  regular  assessments  for  the 


THAT  radio's  news  service  defi- 
nitely has  gained  its  advantage 
over  newspaper  extras  is  attested 
by  the  following  front  page  box 
item  appearing  in  the  Warren  (0.) 
Trihune-Chronicle  Sept.  2:  "The 
Tribune  believes  extras  are  not 
needed  because  of  radio.  The  Trib- 
une has  not  issued  extras  on  late 
news  developments  in  Europe, 
deeming  it  unnecessary  to  do  so  be- 
cause press  associations  such  as 
the  Associated  Press,  through  the 
medium  of  radio,  are  keeping  the 
public  well  informed  on  events  as 
they  take  place. 

"The  Tribune  is  a  member  of  the 
Associated  Press.  Because  of  the 
rapidity  with  which  events  are  oc- 
curring abroad  in  the  present  situ- 
ation, the  Tribune  feels  extras  im- 
mediately would  be  superseded  by 
news  events  broadcast  continuous- 
ly by  the  AP  and  other  news  gath- 
ering associations.  The  regular  edi- 
tions of  the  Tribune  daily  carry  a 
complete  summary  of  news  events 
for  the  preceding  24  hours,  includ- 
ing all  last  minute  developments 
as  received  over  AP  vnres  from 
Europe." 


Right  of  Way 

ARTHUR  GODFREY,  un- 
predictable announcer  of 
CBS-owned  WJSV,  Washing- 
ton, has  instituted  a  new  tech- 
nique in  commercials  during 
his  early  morning  Sun  Dial. 
It  runs:  "We  now  interrupt 
a  war  news  broadcast  to 
bring  you  a  spot  announce- 
ment." 


EUROPEAN  staffs  of  the  U.  S.  net- 
works are  all  equipped  with  gas  masks, 
some  of  them  being  provided  by  the 
State  Department,  which  is  furnishing 
regulation  U.  S.  Army  gas  masks  to 
all  members  of  its  embassy  and  con- 
sular services  abroad. 

privilege  of  airing  AP  news  on 
commercial  programs  on  their  sta- 
tions and  that  more  than  100  mem- 
bers are  using  the  news  sustaining, 
paying  a  5%  surcharge.  Many  pa- 
pers, he  said,  have  put  machines  in 
their  stations'  studios  as  well  as  in 
their  newspaper  editorial  rooms, 
and  a  number  of  evening  papers  in 
cities  in  which  there  is  no  AP  mem- 
ber in  the  morning  field  have  pur- 
chased night  wires  as  well  as  day. 


DISTINGUISHED  service  was  ren- 
dered by  Raymond  Gram  Swing, 
MBS  commentator  and  a  former 
war  correspondent,  whose  analyses 
were  among  the  most  lucid  heard 
on  the  American  radio.  He  moved 
into  the  WOR  studios,  bag  and 
baggage,  and  for  more  than  a  week 
did  not  stir  from  his  24-hour-a-day 
vigil. 


Shutdown  of  Amateurs 
Not  Planned  at  Present 

EVEN  before  their  declarations  of 
war  on  Germany,  both  England  and 
Canada  shut  down  all  amateur 
shortwave  stations  as  a  precau- 
tionary measure,  but  any  such  ac- 
tion in  neutral  United  States  v/ould 
be  a  "last  measure"  act,  according 
to  official  advices.  On  Sept.  7  the 
American  Radio  Relay  League,  or- 
ganization of  American  amateurs, 
sent  out  from  its  key  station  at 
Newington,  Conn.,  advice  and  in- 
struction on  the  maintenance  of 
neutrality.  The  50,000  American 
hams  were  warned  by  the  League 
to  maintain  strict  neutrality  in 
their  radiotelephone  and  radiotele- 
graph transmissions,  and  the  Lea- 
gue stated  that  "proper  care  will 
be  taken  to  avoid  the  possibility  of 
any  specific  restrictions  for  the 
amateur  service." 

Canada's  Department  of  Trans- 
port closed  down  the  Dominion's 
3,500  stations  Sept.  6  though  it 
was  not  until  Sept.  10  that  Canada 
declared  war. 

Amateur  control  under  American 
neutrality,  it  is  stated,  presents  a 
difficult  problem  because  only  one 
or  a  handful  of  stations  might  be 
utilized  for  espionage  or  unneutral 
communications  with  belligerants. 
The  Government  would  have  dif- 
ficulty in  locating  these,  and  might 
decide  to  shut  them  all  down  for 
safety  purposes.  All  American 
amateurs  must  be  U-  S.  citizens, 
and  more  than  10,000  are  mem- 
bers of  the  Army  and  Navy  re- 
serves. 


LITTLE  LEAGUES  OF  NATIONS  at  work  in  net- 
work studios.  In  left  photo  are  CBS  translators  who 
were  on  job  constantly  during  early  stages  of  the 
crisis,  listening  to  European  shortwaves  and  broad- 
casting back  to  Europe  via  CBS  shortwave  outlets; 


left  to  right  are  Beverley  Thurman,  French  trans- 
lator; Field  Horine,  German;  Jan  Drohojowski,  Polish; 
Elizabeth  Ann  Tucker,  in  charge  of  CBS  shortwave 
operations;  Mario  Cappelli,  Italian.  At  right  are  NBC 
translators   and   engineers   maintaining  their  vigil. 
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TIME  OUT  for  personal  needs.  In  upper  photo,  NBC  workers  snatch 
lunch  (1  to  r)  Ben  Pratt,  press;  Paul  Keyo,  special  events;  Graham  Mc- 
Namee,  announcer;  Art  Feldman,  special  events;  Ed  Heaker,  special 
events;  Bill  Spargrove,  announcer;  George  Putnam,  announcer;  Milton 
Burgh,  special  events,  and  (right  background)  J.  Harrison  Hartley,  as- 
sistant director  of  special  events.  Lower  photo  (left)  shows  Graham 
McNamee  and  Bill  Spargrove  catching  a  nap  in  NBC  conference  room. 
Right  photo  shows  John  Fitzgerald,  CBS  assistant  director  of  special 
events,  taking  time  out  for  a  refreshing  shave  and  haircut  in  his  office. 

Rigid  Censorship  of  Communications 
In  Europe  Impedes  Radio  Reporters 


Foreign  Language 
News  Restricted 

New  York  Stations  Endeavor 

To  Preserve  Neutrality 

A  SURVEY  of  stations  broadcast- 
ing foreign-language  programs  in 
the  New  York  metropolitan  ^rea 
since  the  outbreak  of  war  reveals 
that  practically  all  of  them  have 
taken  precautionary  measures  to 
"preserve  neutrality"  and  to  dis- 
criminate between  verified  facts 
and  mere  rumors  in  news  reports. 

According  to  Miss  Hyla  Kiczales, 
general  manager  of  WOV-WBIL, 
Italo-American  stations  in  New 
York,  nothing  is  permitted  on  these 
stations  which  "might  possibly  be 
interpreted  as  subversive  to  Ameri- 
canism". News  broadcasts  are  made 
xip  direct  from  INS  news  releases 
and  the  station's  own  staff  super- 
vises all  translations  into  Italian. 

WBNX  has  sent  out  notice  that 
all  news  items  will  be  delivered  in 
the  English  language  until  fur- 
ther notice  by  a  member  of  the 
station  staff,  using  INS  bulletins. 

Other  Restrictions 

WWRL,  Woodside,  Long  Island, 
broadcasts  five  Polish  and  ten  Ger- 
man programs  weekly,  all  of  which 
are  of  a  musical  nature  and  contain 
no  political  comment.  The  station 
maintains  its  own  translators  and 
interpreters  to  supervise  programs 
before  they  are  broadcast,  and  no 
news  programs  are  broadcast  in 
foreign  languages.  The  station  also 
stated  that  Americanization  mes- 
sages presented  through  the  cour- 
tesy of  the  DAR  are  included  on 
every  foreign-language  program. 

WHOM,  Jersey  City,  since  the 
start  of  the  war,  has  made  a  rul- 
ing that  on  no  program  can  the 
name  of  Adolf  Hitler  be  mentioned. 
He  is  to  be  referred  to  as  the  Ger- 
man Chancellor.  The  station  broad- 
casts two  daily  "man-on-the-street" 
programs,  on  which  the  announcers 
have  been  told  no  mention  of  the  war 
situation  is  allowed,  and  if  the  per- 
son being  interviewed  should  make 
a  reference  to  the  war,  the  an- 
nouncer is  ordered  to  interrupt  him 
immediately.  Fred  Coll,  spokesman 
for  the  station,  also  stated  that 
while  all  foreign-language  news 
programs  other  than  German  are 
continuing  in  those  languages,  all 
news  on  German  hours  is  now 
given  in  English.  WHOM  broad- 
casts one  afternoon  German  pro- 
gram, but  its  Morning  German 
Hour,  which  has  been  on  the  sta- 
tion five  years,  has  been  canceled, 
and  a  Polish  Hour  substituted. 

WEVD,  New  York,  has  had  a 
ruling  in  the  past  that  no  propa- 
ganda is  permissible  on  a  commer- 
cially sponsored  foreign  program, 
and  has  consequently  made  no 
changes  in  view  of  the  war.  The 
station  has  no  German  programs, 
and  its  Polish  programs  consist  of 
music  and  commercial  announce- 
ments. This  is  also  true  of  WLTH, 
which  permits  no  comment  on  any 
of  its  foreign  programs. 

WCNW  reported  that  it  has  al- 
ways ruled  that  news  programs  in 
foreign  languages  be  notarized  be- 
fore broadcast,  and  that  it  now  al- 
lows no  foreign  commentaries  on 
the  war.  WBBC  is  broadcasting  no 
foreign  news  programs  whatsoever, 
and  is  continuing  its  German  Musi- 
cal Hour.  Stations  reporting  no  ef- 
fect from  the  situation  because  their 
foreign  programs  were  in  languages 
other  than  German  or  Polish  were 
WINS,  WARD  and  WVFW. 


A  PICTURE  of  the  rigid  censor- 
ship foreign  governments  have 
placed  on  communications  of  all 
kinds  was  given  by  Frank  E.  Ma- 
son. NBC  vice-president  in  charge 
of  the  network's  department  of  in- 
formation, on  his  return  from  Eu- 
rope aboard  the  He  de  France, 
which  docked  at  New  York  S-^nt.  9. 
Stating  that  censorship  today  is 
much  worse  than  in  1914-1918,  Mr. 
Mason  said  American  newspaper 
and  radio  correspondents  are 
"handling  the  toughest  assignment 
in  the  history  of  journalism." 

Mr.  Mason,  who  was  accom- 
panied by  Mrs.  Mason,  left  New 
York  Aug.  2  on  the  Clipper  plane 
and  visited  Rome,  Basle,  Berlin, 
London  and  Paris  during  his  month 
abroad,  sailing  from  Havre  on 
Sept.  1.  Before  he  departed  from 
Berlin  on  Aug.  27  on  the  last  Eng- 
lish plane  to  leave  that  city,  the 
German  Government  had  closed  the 
telegraph  and  telephone  lines  out  of 
the  country,  he  said. 

Contacts  Difficult 

In  Paris  Mr.  Mason  said  the 
same  situation  prevailed.  If  a  Paris 
resident  received  a  telegram,  he 
stated,  he  did  not  get  the  message 
but  merely  notification  that  there 
was  one  for  him.  Only  after  a  visit 
to  a  police  station,  where  creden- 
tials and  identification  were  ex- 
amined and  where  the  person  had 
to  fill  out  a  form  and  have  it  no- 
tarized and  then  approved  by  po- 
lice officials,  could  he  go  to  the  tele- 
graph office,  where,  upon  turning 
over  this  notarized  form  he  re- 
ceived his  telegram. 

This  situation — and  Mr.  Mason 
was  in  Paris  and  Berlin  before  war 
had  been  declared— made  it  ex- 
tremely difficult  for  NBC  represen- 


tatives in  those  cities  to  maintain 
contact  with  New  York.  "It  is  a 
miracle,"  he  said,  "that  so  many 
broadcasts  came  through  to 
America  from  Europe  with  so  little 
mishap,  considering  the  terrible 
handicaps  under  which  our  men 
abroad  were  laboring." 

A.  A.  Schechter,  NBC  director  of 
news  and  special  events,  says  that 
communication  with  Paris  has  be- 
come so  difficult  that  Paul  Archin- 
ard,  NBC  representative  there, 
goes  to  the  studio  at  four  set  times 
each  day  to  listen  for  a  shortwave 
signal  and  if  he  hears  the  cue  "We 
take  you  now  to  Paris"  he  begins 
talking. 

Nothing  From  Ships 

With  the  exception  of  the  strict 
censorship  of  news  broadcasts,  Mr. 
Mason  said  that  so  far  as  he  could 
tell  the  domestic  radio  systems  in 
both  Germany  and  France  were 
functioning  as  usual,  although  he 
does  not  know,  of  course,  what 
changes  may  have  occurred  since 
the  outbreak  of  the  war.  On  the 
ship  returning  to  America,  radio 
messages  and  broadcasts  from  both 
European  and  American  stations 
were  received  constantly  by  the 
ship's  radio  operator,  he  said,  but 
no  messages  were  sent  out  for  fear 
of  announcing  the  boat's  position 
to  enemy  cruisers  or  submarines. 
Some  of  the  news,  such  as  Eng- 
land's and  France's  declarations  of 
war  on  Germany,  was  announced  to 
the  passengers,  but  other  items, 
such  as  that  of  the  sinking  of  the 
Athenia,  were  withheld  so  as  not 
to  create  undue  alarm. 

While  it  is  evident  to  any  list- 
ener to  broadcasts  from  Europe 
that  censorship  is  at  work,  for  ob- 
vious reasons  the  American  radio 


men  abroad  have  not  mentioned  it 
on  the  air  nor  in  their  reports  to 
their  American  headquarters.  The 
nearest  to  mentioning  censorship  in 
a  broadcast  was  H.  R.  Baukhage, 
who,  when  speaking  from  Berlin, 
remarked  that  "everyone  here  has 
been  very  helpful.  In  fact,  as  I  sit 
here,  an  official  of  the  German  Gov- 
ernment is  in  the  studio  with  me." 

A  general  summation  of  the  cen- 
sorship situation,  especially  as  it 
affects  what  we  read  and  hear  in 
this  country,  was  the  first  item  in 
the  Associated  Press  evening  news 
summary  as  broadcast  by  NBC  on 
Sept.  7:  "Censorship  of  news  is 
effective  in  nearly  all  European 
countries.  It  is  especially  thorough 
in  Great  Britain,  France  and  Ger- 
many. So  far  the  chief  hindrance 
imposed  by  censorship  has  been  dis- 
ruption of  normal  communications, 
but  it  is  obvious  that  censors  seek 
to  prevent  the  sending  of  unfavor- 
able news  from  their  respective 
countries.  Some  news  dispatches 
are  transmitted  in  10  or  15  min- 
utes; others  are  delayed  for  hours 
and  some  doubtless  are  suppressed 
by  the  censorship." 

French  Radio  Situation 

All  French  broadcasting  has  been 
put  under  military  authority  for 
the  duration  of  the  war,  according 
to  Paris-Midi,  which  on  Aug.  30 
reported  that  Radio  Cite,  Radio  37 
and  He  de  France,  three  low-power 
Paris  privately  owned  commercial 
stations,  had  ceased  broadcasting 
the  day  before  and  that  three  of 
the  State-owned  stations  had  also 
gone  off  the  air.  Poste  Parisien  and 
Radio  Toulouse,  commercial  sta- 
tions each  operating  with  60  kw. 
power,  remained  on  the  air  under 
the  Government  decree,  the  paper 
said,  and,  together  with  all  French 
broadcasting  facilities,  will  be  used 
for  Government  service  for  the 
duration  of  the  war. 

On  Aug.  29,  the  story  continued, 
all  news  broadcasts  were  discon- 
tinued, being  replaced  by  a  single 
Government  news  period  which  is 
carried  on  all  stations  in  the  coun- 
try. M.  Lohner,  director  of  radio 
information  for  the  Government,  is 
in  charge  of  this  news  broadcast, 
which  is  edited  at  the  War  Minis- 
try by  a  board  comprising  a  num- 
ber of  news  editors  of  the  various 
stations.  Programs  of  entertain- 
ment will  undergo  a  complete  re- 
vision, with  their  schedules  re- 
vamped under  the  direction  of  Jean 
Giradaux,  French  propaganda 
chief,  so  as  best  to  build  and  main- 
tain the  proper  patriotic  morale 
and  support  for  the  fighting  foi'ces. 
Broadcasts  may  also  be  used  to  di- 
rect troop  movements. 

Plan  450  Kw.  Outlet 

A  new  station.  Radio  Allouie,  lo- 
cated in  Cher  in  central  France, 
will  soon  begin  operating  vdth  450,- 
000  watts,  according  to  Paris-Midi, 
which  states  that  this  station  will 
be  used  by  the  Government  for 
propaganda  purposes,  probably  in 
various  foreign  languages,  as  its 
signal  should  cover  most  of  Europe. 
While  the  paper  does  not  mention 
commercial  programs  specifically, 
it  is  considered  likely  that  most  if 
not  all  advertising  will  be  banned 
from  the  air,  temporarily  at  least. 

The  newspaper  was  received  at 
NBC's  international  division,  where 
Fernand  Auberjonois,  French  an- 
nouncer, told  Broadcasting  that 
since  the  time  of  the  Munich  crisis 
every  station  in  France  has  had  a 
Government  observer  attached  to 
its  staff  to  censor  news. 
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Radio  Still  Free, 
Ogilvie  Declares 

BBC  Head  Says  Only  Military 

Information  Is  Withheld 

REPORTING  that  the  war  had 
forced  him  to  forego  his  projected 
October  visit  to  the  United  States 
to  study  broadcasting  and  televi- 
sion methods  here,  Frederick  W. 
Ogilvie,  director  general  of  the 
British  Broadcasting  Corp.,  spoke 
Sept.  4  at  the  invitation  of  the 
American  networks  over  a  com- 
bined Transatlantic  hookup  from 
London  to  assure  American  listen- 
ers that  "there  is  no  restriction  on 
listening  in  Britain"  and  that 
American  radio  reporters  in  Eng- 
land enjoy  the  same  freedom  of  ex- 
pression as  in  peacetime.  He 
pointed  out  however,  that  "there 
has  to  be  and  there  is  a  bar  against 
the  disclosure  of  military  informa- 
tion which  might  be  of  value  to  the 
enemy." 

"No  one  makes  any  suggestions 
to  your  speakers  as  to  what  they 
ought  to  say,"  he  added,  referring 
to  the  NBC,  CBS  and  MBS  re- 
porters and  commentators  who  are 
making  the  BBC  studios  in  London 
their  headquarters  during  the  cri- 
sis. 

No  Bars  to  Listening 

Mr.  Ogilvie,  former  college  presi- 
dent in  Dublin  who  last  winter  suc- 
ceeded Sir  John  Reith  as  head  of 
the  BBC  when  Sir  John  became 
head  of  Imperial  Airways,  declared 
that  British  radio  plans  to  carry 
on  programs  of  entertainment  as 
usual,  and  said  that  British  short- 
wave broadcasts  are  going  out  for 
22  hours  of  the  24  during  the  war. 
Among  the  most  important  of  these 
broadcasts  are  the  German-lang- 
uage newscasts  and  talks  aimed 
at  the  people  of  the  Reich.  Mr. 
Ogilvie's  reference  to  "no  restric- 
tion on  listening"  was  taken  to  re- 
fer to  the  Nazi  decree  forbidding 
listening  to  foreign  broadcasts,  pro- 
mulgated as  the  war  started,  and 
followed  by  an  order  under  which 
the  Gestapo  is  said  to  be  confiscat- 
ing radios  capable  of  tuning  in 
other  countries.  The  penalty  is  im- 
prisonment for  listening  and  death 
for  repeating  what  is  heard. 

The  BBC,  it  is  understood,  has 
completed  underground  studios  ca- 
pable of  withstanding  enemy  bom- 
bardment. In  the  event  any  of  the 
British  stations  are  put  out  of 
commission,  it  is  planned  to  broad- 
cast via  ultra-shortwaves,  and  work 
is  being  rushed  on  a  system  of 
"wired  wireless"  whereby  these 
waves  can  be  picked  up  and  re- 
layed by  telephone  or  power  lines 
into  the  homes  of  London  and  other 
cities. 


KGKO,  Fort  Worth,  distributed  nearly 
2,000  European  war-area  maps  at  24 
cents  apiece  during  the  first  week  of  a 
new  program,  Today's  Battles,  aired 
daily.  New  quarter-hour  necessitated 
adding  two  military  analyists  to  the 
KGKO  staff.  More  than  100  column 
inches  of  paid  advertising  space  was 
used  in  local  dailies  publicizing  the 
new  feature. 


JOHN  GUNTHER  and  Hugh  Gib- 
son, who  have  been  covering  various 
phases  of  the  European  war  for  NBC, 
will  return  to  the  United  States  short- 
ly. Gunther  sailed  from  England  Sept. 
14  and  Gibson  will  sail  in  a  few 
weeks.  Upon  his  return  Gunther  is  to 
sum  up  his  recent  experiences  in  a  se- 
ries of  broadcast  commentaries  from 
this  side  of  the  Atlantic. 


World  Peaceways  Plan 

WORLD  PEACEWAYS,  New 
York,  in  view  of  the  European  war, 
is  planning  an  intensive  radio  cam- 
paign on  more  than  250  stations 
throughout  the  country  "to  keep 
the  United  States  out  of  war."  The 
organization  is  now  arranging 
scripts  to  send  out  to  the  stations, 
most  of  which  now  carry  the  week- 
ly quarter-hour  program  Our 
World  Observer,  news  analysis  by 
World  Peaceways.  According  to  Es- 
telle  Sternberger  of  World  Peace- 
ways,  the  campaign  will  "focus  the 
attention  of  our  citizens  on  issues 
of  foreign  policy  especially  those 
reflected  in  the  actions  of  the 
President  and  those  contemplated 
in  bills  before  Congress — and  shall 
adhere  firmly  to  our  demand  for  a 
neutrality  law  even  more  stringent 
than  the  present  one."  Further  de- 
tails of  the  radio  campaign  will  be 
announced  shortly. 


WRBL,  Columbus,  Ga.,  claimed  a  rec- 
ord of  continuous  broadcasting  during 
the  war  crisis.  It  remained  on  the  air 
from  7  a.m.  Aug.  25  until  1  a.m.  Sept. 
5  for  258  consecutive  hours  with  CBS 
service  plus  fulltime  INS  reports. 


ENTRY  of  German  troops  into  Poland 
on  Sept.  1  gave  added  importance  and 
interest  to  the  maps  included  in  the 
issue  of  Life  Magazine  out  that  day, 
so  its  publisher.  Time  Inc.,  New  York, 
decided  to  publicize  the  maps  by  spot 
announcements,  to  be  aired  that  eve- 
ning and  the  following  day.  Ned  Midg- 
ley,  chief  time  buyer  for  BBDO,  agen- 
cy for  the  account,  and  his  staff  spent 
the  day  frantically  contacting  station 
representatives  who  as  feverishly 
cleared  time  on  stations  throughout 
the  counti-y,  with  the  result  that  from 
two  to  six  announcements  for  the 
magazine  were  broadcast  on  some  50 
stations  within  the  prescribed  time 
limits.  An  early  resumption  of  the 
March  of  Time  news  drama,  possibly 
on  a  twice  a  week  basis,  for  the  dura- 
tion of  the  war,  is  under  discussion, 
but  no  decision  has  as  yet  material- 
ized. 

MBS  soon  after  the  outbreak  of  war 
cut  off  its  pickups  of  Government- 
owned  shortwave  stations  in  the  com- 
batant capitals,  which  it  had  been 
transcribing  and  rebroadeasting  seri- 
atim in  late  evening  periods.  The 
broadcasts  were  surcharged  with  prop- 
aganda, sometimes  verging  on  the 
gory,  and  it  was  deemed  advisable  to 
let  the  shortwave  listeners  do  their 
tuning-in  direct.  Moreover,  French 
and  Polish  shortwave  reception  was 
getting  rather  poor,  especially  by  com- 
parison with  British  and  German. 
When  Mutual  broadcast  a  report  of 
the  capture  of  the  Bremen,  its  error 
was  due  to  one  of  these  shortwave  re- 
ports from  Paris ;  MBS  immediately 
corrected  the  error  and  reproduced  the 
portion  of  the  transcription  from  which 
the  report  was  derived. 

PRACTICALLY  all  stations,  whether 
network  affiliated  or  not,  remained  on 
24-hour  schedules  during  the  early 
stages  of  the  crisis  and  immediately 
after  outbreak  of  the  war.  Day  and 
night  shifts  were  hastily  arranged,  but 
many  station  staffs  took  residence  in 
the  studios.  Just  about  all  of  the  near- 
ly 260  newspaper  owned  or  controlled 
stations  tied  up  immediately  with  the 
newspapers,  and  in  some  cities — nota- 
bly Philadelphia — the  newspapers  took 
spot  announcements,  paid  and  ex- 
change, to  call  attention  to  their  cov- 
erage of  the  conflict.  In  Philadeljihia 
four  of  the  five  newspapers  were  buy- 
ers of  spot  announcements.  In  Boston, 
WBZ-WBZA  inaugurated  a  schedule 
of  five  daily  news  broadcasts  by  the 
Boston  Transcript. 


OFF  FOR  THE  WARS  or  the  tall 
and  short  of  it  might  be  the  caption 
of  this  picture,  showing  the  6-foot- 
plus  Paul  Sullivan  (left),  WHAS- 
CBS  news  commentator  scheduled 
to  start  network  newscasting  for 
Brown  &  Williamson  Sept.  24,  as 
he  stopped  over  in  Cincinnati  be- 
tween planes  en  route  to  New  York 
w^here  he  and  Mrs.  Sullivan  took 
oflt  on  the  American  Clipper  for 
London  and  the  war  zone.  He  was 
interviewed  over  WCKY  by  L.  B. 
Wilson,  one  of  radio's  shortest  men. 


HITLER'S  war  decree  forbidding 
Germans  from  listening  to  foreign  pro- 
grams must  be  making  life  quite  a 
quandary  for  the  1,492,000  families  in 
Germany  who  purchased  shortwave 
receivers  last  year,  nearly  twice  the 
number  who  bought  the  much  less  ex- 
pensive "People's  Sets"  able  to  pull  in 
only  local  stations,  during  the  same 
period. 

FIRST  symptom  of  the  nationalistic 
fervor  so  prevalent  during  the  last 
war  comes  with  the  announcement 
that  the  Ford  Sunday  Evening  Hour 
during  the  coming  season  will  feature 
only  American  artists,  singing,  as  far 
as  possible,  only  American  songs. 

TO  GIVE  him  something  to  really 
worry  about.  Max  Jordan,  NBC  rep- 
resentative in  Berlin,  developed  a 
sinus  condition  that  necessitated  an 
operation  the  last  week  in  August. 
True  to  tradition,  Jordan  was  back  at 
work  within  two  hours  of  the  opera- 
tion. 

DURING  the  peak  of  the  pre-war 
crisis,  NBC  rerouted  its  studio  tours 
to  include  the  newsroom,  so  that  the 
gaping  visitors  to  Radio  City  could 
see  for  themseles  the  systematic 
frenzy  with  which  radio  covers  the 
news  in  times  of  stress. 

PROMOTING  their  coverage  of  the 
European  crisis,  WORC,  Worcester, 
furnished  war  bulletins  to  local  the- 
aters to  be  announced  between  pic- 
tures. These  were  piped  by  direct  wire, 
and  in  the  lobby  bulletins  from  Trans- 
radio  and  CBS  were  posted.  KLZ, 
Denver,  placed  a  GO-foot  trailer  in  four 
local  theaters  to  illustrate  troop  move- 
ments and  war  scenes,  climaxed  b.y 
flashing  a  photograph  of  H.  V.  Kalten- 
born  on  the  screen  with  appropriate 
block  letter  copy  describing  KLZ-CBS- 
INS  coverage. 

JOHN  J.  GILLIN  Jr.,  general  man- 
ager of  WOW.  Omaha,  ordered  a  100- 
word  preface  to  all  war  news  broad- 
casts, pointing  out  WOW's  policy  of 
strict  neutrality  and  warning  listen- 
ers to  "consider  the  source"  in  deter- 
mining the  importance  of  news  bulle- 
tins. 

KDYL.  Salt  Lake  City,  keyed  to  com- 
bined NBC  networks  the  Sept.  1 
speech  of  Senator  Key  Pittman,  chair- 
man of  the  Senate  Foreign  Relations 
Committee,  one  of  the  first  statements 
to  be  made  by  high  Government  offi- 
cials on  the  outbreak  of  the  war. 


Paul  Sullivan  Is  Heard 
In  Series  From  London 

CBS  listeners  were  introduced  the 
night  of  Sept.  6  to  Paul  Sullivan, 
news  commentator  for  WHAS, 
Louisville,  speaking  from  London 
shortly  after  arriving  on  the  Ameri- 
can Clipper  to  assist  Columbia's 
Edward  R.  Murrow  in  broadcast- 
ing news  from  the  English  capital. 

Mr.  Sullivan  left  New  York 
Sept.  3  with  his  wife  aboard  the 
plane  one  hour  after  Great  Britain 
declared  herself  in  a  "state  of  war". 
It  was  the  original  plan  of  his  spon- 
sor, Brown  &  Williamson  Tobacco 
Corp.,  along  with  CBS  and  WHAS, 
for  him  to  radiocast  his  views  on 
the  international  situation  from 
London,  Berlin  and  Paris  as  an  in- 
troductory feature  to  his  CBS  net- 
work newscasts  which  are  to  begin 
for  Brown  &  Williamson  Sept.  24 
from  WHAS.  He  is  due  back  in 
the  United  States  a  few  days  be- 
fore his  network  broadcasts  begin. 

Thirty-four  CBS  stations  will 
carry  his  first  scheduled  newscasts. 
He  will  broadcast  three  times  a 
night,  six  nights  a  week.  His  first 
program  will  be  at  11  p.m.  (EST) 
with  rebroadcasts  at  11:30  p.m. 
and  1  a.m. 


WITHIN  an  hour  after  war  in  Eu- 
rope became  a  certainty,  KDKA  has 
erected  a  news  bulletin  board  in  the 
lobby  of  the  Grant  Bldg.,  Pittsburgh, 
where  its  studios  are  located.  UP  bul- 
letins made  it  possible  for  visitors  to 
the  building  to  catch  the  latest  news 
on  the  run  as  the  bulletins  were 
changed  every  30  minutes.  The  serv- 
ice is  being  maintained  as  long  as  they 
hold  interest  for  the  pedestrians. 

ROGER  W.  CLIPP,  general  manager 
of  WFIL,  Philadelphia,  ordered  what 
he  called  a  "de-emphasis"  of  the  sta- 
tion's news  bureau  activities  on  Sept. 
9  because  of  the  censorship.  WFIL 
added  four  five-minute  news  periods 
daily,  cut  bulletins  to  a  minimum, 
kept  to  schedule  so  far  as  possible. 
Four  of  Philadelphia's  five  newspapers 
bought  spots  on  WFIL. 

KLZ,  Denver,  went  on  the  air  early 
in  September  to  tell  its  audience  "we'd 
like  to  pay  homage  to  CBS."  Its  listen- 
ers' compliments  for  its  war  coverage 
were  passed  on  to  CBS  on  Sept.  6 
after  it  had  stayed  on  the  network  for 
seven  days  on  24-hour  schedule. 

WLW,  Cincinnati,  reported  the  can- 
cellation of  $25,000  in  commercials  the 
first  few  days  of  the  conflict. 

EDNEY  RIDGE,  manager  of  WBIG, 
Greensboro,  N.  C,  sends  us  the  front- 
page of  the  Greensboro  Record  with  a 
long  article  devoted  to  Ed  Murrow, 
CBS  London  correspondent,  a  native 
of  nearby  Guilford  where  his  family 
still  occupies  the  home  in  which  he 
was  born  in  1905.  The  newspaper  re- 
ported that  townsfolk  and,  of  course, 
the  Murrow  family  never  miss  a  broad- 
cast of  the  "local  boy  who  made  good." 

ELABORATE  colored  maps,  on  which 
WLW  listeners  can  more  easily  follow 
the  happenings  as  they  occur  in  the 
European  theaters  of  war  and  are 
announced  by  the  station's  news  com- 
mentators, are  being  distributed  by 
WLW.  Historians  were  consulted  and 
the  map  drawn  with  the  idea  that  it 
would  be  usuable  throughout  the  con- 
flict, according  to  James  D.  Shouse, 
vice  president  of  The  Crosley  Corpora- 
tion, in  charge  of  broadcasting.  First 
announcement  of  the  maps  was  put  on 
the  air  Sept.  7.  By  Sept.  11,  orders  for 
nearly  8,000  had  been  received. 

WGAN,  Portland,  Me.,  also  is  offering 
European  maps,  and  reports  the  idea 
clicked,  with  a  continuing  stream  of 
requests. 


Sidelights  on  Radio's  Coverage  of  Europe's  War 
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"News  matter  which  is  obviously  sensational, 
though  thoroughly  accredited  to  a  responsible 
source,  should  be  carefully  checked  and  con- 
firmed as  far  as  possible  before  broadcasting." 

NAB  Reports,  Sept.  8, 1939 


United  Press,  through  its  corps  of 
American  trained  correspondents, 
checks  today's  European  news  at  its 
source. 

Bulwarking  United  Press  newscasts 
is  the  largest  and  most  experienced  staff 
of  American  reporters  ever  assembled 
in  Europe.  Every  man  knows  the  im- 
portance of  double  -  checking  and 
plainly  crediting  h  IS  news  sources. 

''By  United  Press"  is  radio's  guaran- 
tee of  authentic  war  coverage. 
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first  in  listening  popularity 

UNIQUE  HOOFER-HOLMES 
OUTDOOR  SURVEY  FINDS  WOR  SWAMFIN6  GOMFETITDRS 
ON  FOUR  SUCCESSIVE  DAYS 


I 


W  What  Booper-Bolmes  did 


I      During  the  afternoons  of  August  12th  and  13th  and  August  26th  and  27th  between  1:00  and  5:00  p.m., 

i 

I  Hooper-Holmes  investigators  tramped  the  sands  of  Jones  Beach,  Long  Beach,  Riis  Park  and  Asbury  Park. 
Utterly  unaware  of  the  station  for  which  the  survey  was  being  made,  they  were  instructed  to  keep  their 
eyes  peeled  for  portable  radio  listeners.  Each  listener,  or  listening  group,  encountered  was  asked— "Is  your 
portable  in  operation?"  and  "If  so,  what  station  are  you  listening  to?"  They  asked  other  questions,  too. 
But,  at  the  moment,  we'll  consider  just  the  answers  to  these  two. 


What  Booper-Bolmes  found-  *if 

The  Hooper-Holmes  investigators  found  630  portable  radios.  They  found  474  of  these  radios  in  operation. 
They  found  an  average  of  6  people  listening  to  every  portable  radio.  Totalling  all  answers  to  the  question— 
"^Vhat  station  are  you  listening  to?"  ranks  WOR  and  its  three  competing  50,000  watt  New  York  stations 
as  follows: 

m 

12.9% 
8.2% 
7.2% 
29.7% 


■r  VOR 


Station  A 
Station  B 
Station  C 
All  Others 


won  RANKS  FIRST! 


again  and  again  and  again 
In  the  latter  part  o£  1938  it  ^vas  found  that  WOR  ranked 
first  in  listening  popularity  among  automobile  radio 
owners.  In  the  recent  four  Nc^v  York  station  study  con- 
ducted by  Hooper-Holmes  W OR  ranked  first  in  total  fami- 
lies listening.  On  one  day,  46%  more  families  were  found 
listening  to  WOR  than  to  any  other  station.  No-^v  again 
WOR  ranks  first  in  this  unique  Hooper-Holmes  outdoor 
study  of  the  listening  preferences  of  a  people  in  a  market 
group  Avho  buy  more  than  any  people  anywhere. 

Is  it  any  wonder  then... 

*That  more  than  70%  of  W^OR's  sponsors  are  among 
America's  gi'eatest  national  advertisers? 
*That  ^VOR  has  a  library  of  more  than  60  success  stories— 
the  gi~eatest  collection  of  success  stories  ever  gathered  by 
one  station? 

"*That  year  in  and  year  out  WOR  has  consistently  ranked 
first  in  total  spot  placements? 
FREE— to  advertisers  and  agency  timebuyers . . . 
What  other  questions  does  this  new  WOR  survey  answer? 


Ask  WOR  today  for  a  complete  copy  of  the  results.  See 
1 .  How  all  four  major  stations  ranked  on  each  of  the  four 
successive  days.  2.  Glance  down  the  list  of  the  more  than 
56  types  of  portable  radios  found  and  see  hOAV  many  of  each 
w^ere  found.  3.  Discover  the  types  of  programs  to  which 
these  listeners  were  dialled.  4.  Notice  how  baseball  broad- 
casts stack  tip  against  competing  air  entertainment. 

A  note,  call  or  wire  directed  to  WOR,  1440  Broadway, 
in  New  York,  wall  bring  your  copy  by  return  mail. 


129  Are  Signed 
In  World  Series 
List,    Says  MBS 

NBC  and  CBS  Affiliates  Are 

Included  in   Baseball  Group 

MBS  has  announced  that  129  sta- 
tions of  the  planned  total  of  150 
have  signed  to  carry  the  1939 
World  Series,  exclusive  broadcast- 
ing- rights  for  which  were  recently 
awarded  to  MBS  and  the  Gillette 
Safety  Razor  Co.,  Boston,  by  Judge 
Kenesaw  M.  Landis,  baseball  com- 
missioner [Broadcasting,  Sept.  1]. 
Of  the  129  stations,  68  ax'e  exclu- 
sively Mutual,  11  are  CBS  affiliates, 
44  are  NBC,  and  six  are  without 
network  affiliation,  accoi-ding  to 
MBS.  Stations  are  as  follows : 

MBS  affiliates  :  WOR  WGN  CKLW  KHJ 
KDB  KGB  KXO  KVOE  KFXM  KPMC 
KDON  KVEC  KTKC  KYOS  KFRC  KQW 
KIEM  KHSL  KVCV  KOOS  KRNR  KORE 
KSLM  KALE  KMO  KOL  KELA  KGY 
KRKO  KXRO  KVOS  KPQ  KIT  KWLK 
WOL  WBAX  WHB  KFEL  KFKA  WHKC 
KFOR  Vi^DGY  WHBF  WTHT  WATR 
WSPR  WAAB  WLNH  WNLC  WLLH 
WSAR  WNBH  WHAI  WCOU  WBRK 
WSYB  WGBC  WLAP  WSIX  WAIR  WRAL 
WSOC  WCMI  KADA  KCRC  KOME  KBIX 
KGFF. 

NBC  affiliates:  WHK  KGA  WSYR 
WALA  KWK  KMA  WIRE  KSO  WABY 
KOIL  WFIL  WICC  WFEA  WLBZ  WRDO 
WEAN  WMPS  WKBO  KOB  WJAX  WSPD 
WIS  WJDX  WCSC  KTOK  WIOD  WFLA 
WSUN  KANS  KIDO  KGBX  KOAM  KGHL 
WSMB  KTBS  KTHS  KUTA  KLO  KGIR 
WEBC  KTAR  KVOA  WAPO. 

CBS  affiliates :  WMT  WKBW  -  WGR 
WRVA  WNBF  WCHS  WMAZ  WIBX 
WNAX    KGMB  KHBC. 

No  network  affiliation :  WSAY  KQV 
WHJB   KABR   WBLK  KMMJ. 

Controversy  Noted 

Although  the  above  list  received 
full  verification  from  MBS,  neith- 
er NBC  nor  CBS  would  confirm 
that  their  affiliates  had  signed  for 
the  World  Series.  NBC  told  Broad- 
casting it  had  "given  no  station 
permission  to  cancel  any  commer- 
cials or  to  broadcast  them  as  de- 
layed broadcasts,  and  had  notified 
stations  that  clients  expected  pro- 
grams to  be  broadcast  as  usual." 
CBS  stated  that  "no  affiliates  have 
notified  CBS  headquarters  in  New 
York  that  they  have  contracted  to 
broadcast  the  World  Series." 

Further  evidence  that  there  is 
some  controversy  between  the  net- 
works and  their  affiliates  appears 
in  a  letter  received  by  Broadcast- 
ing from  WIS,  Columbia,  S.  C,  in 
which  the  station  states  that  it 
"has  accepted  the  World  Series 
from  Mutual  and  has  advised  NBC 
in  view  of  the  outstanding  public 
interest  in  the  games  that  it  is 
necessary  to  cancel  the  Procter  & 
Gamble  programs  between  3  and  4 
p.  m.,  New  York  time.  We  offered 
to  make  off  the  line  recordings  and 
delayed  broadcasts  of  the  P  &  G 
shows,  absorbing  the  recording 
cost."  The  letter  further  states, 
"NBC  is  withholding  permission 
for  delayed  broadcasts,  but  other- 
wise apparently  appreciates  our 
reasoning  in  accepting  the  Series." 

On  Sept.  8,  J.  P.  Spang  Jr., 
president  of  Gillette,  broadcast  a 
.special  program  on  MBS  to  an- 
nounce that  Bob  Elson  and  Red 
Barber  had  been  selected  to  give 
the  play-by-play  descriptions  of  the 
World  Series,  first  game  of  which 
is  expected  to  be  played  Oct.  4  in 
the  park  of  the  American  League 
winner.  Red  Barber,  who  from 
1934-38  covered  the  games  of  the 
Cincinnati  Reds,  is  currently  re- 
porting the  Brooklyn  Dodgers 
games  on  WOR,  Newark.  This  will 
be  his  fifth  World  Series  assign- 


Will  Report  Series 


Red  Barber  Bob  Elson 


SOMEWHAT  reduced  in  size,  but 
tapping  innnermost  phases  of  sta- 
tion fiscal  operations,  as  well  as 
parent  company,  partnership,  and 
other  ownership  holdings,  the  I'e- 
vised  FCC  questionnaire  on  station 
financial  operations  for  1939  will 
be  sent  to  all  licensees  about  Oct.  1. 

Substantial  agreement  as  to  the 
form  of  the  report,  described  of- 
ficially as  forms  705  and  706,  was 
procured  following  conferences  of 
FCC  accountants  with  representa- 
tives of  the  NAB  Accounting;  Com- 
mittee. The  final  meeting  was  held 
in  latter  August,  at  which  time 
suggestions  advanced  by  the  NAB 
committee  wei'e  taken  into  account 
and  there  remained  only  the  au- 
thorization from  the  FCC  to  be 
procured  prior  to  the  mailing  of 
the  questionnaire  forms. 

The  18-page  form  compares  to 
one  of  27  pages  sent  out  by  the 
FCC  last  year  to  cover  1938  "fiscal 
operations  of  stations.  It  will  cover 
the  calendar  year  1939  and  must 
be  filed  with  the  FCC  by  March  1. 
The  form  also  deals  with  station 
employment  data  but  does  not  re- 
late to  program  analyses.  The  pro- 
gram form  has  occasioned  consid- 
erable discussion  between  Govern- 
ment and  broadcast  representatives 
with  no  agreement  yet  procured  as 
to  definitions  of  particular  tynes  of 
programs.  More  than  likely,  how- 
ever, the  program  questionnaire, 
when  evolved,  will  be  based  on  a 
typical  week  during  the  year. 

Numeirous  Changes 

The  financial  forms  is  the  third 
annual  undertaking  of  this  char- 
acter by  the  FCC.  Previous  efforts 
evoked  strong  criticism  within  the 
industry  particularly  from  smaller 
stations.  It  is  claimed,  however, 
that  the  new  form,  which  takes  into 
account  most  of  these  reactions, 
will  not  work  any  undue  hardship 
on  any  class  of  station.  Neverthe- 
less, if  past  experience  means  any- 
thing, there  will  still  be  repercus- 
sions from  certain  station  groups. 

The  comprehensive  financial 
questionnaire  is  considered  by  the 
FCC  as  part  of  the  data  which  it 
can  require  in  connection  with  ap- 
plications for  license  renewals.  At 
the  conferences  with  the  NAB  rep- 
resentatives, who  included  M.  L. 
Kidd,  WSYR,  Syracuse,  Edwin  M. 
Spence,  NAB  secretary-treasurer, 
and  Andrew  W.  Bennett,  NAB 
counsel,  numerous  changes  to  sim- 
plify language  were  made,  along 


ment.  Bob  Elson,  sports  announcer 
of  WGN,  Chicago,  is  currently 
broadcasting  Chicago  Cubs  and 
White  Sox  games  on  that  station. 
He  has  covered  every  World  Series 
broadcast  since  1929. 


Pineapple  Shift 

HAWAIIAN  PINEAPPLE  Co., 
San  Francisco,  has  appointed  N. 
W.  Ayer  &  Son,  Philadelphia,  to 
handle  all  its  radio  advertising,  ef- 
fective Oct.  11,  the  agency  having 
served  as  merchandising  counsel 
and  handled  all  other  advertising 
for  the  company  since  1933.  Also 
on  Oct.  11,  the  company  will  re- 
place Phil  Baker's  Honolulu  Bound 
with  Al  Pearce  &  His  Gang  on  its 
CBS  Wednesday  evening  period, 
8-8:30  p.m. 


with  reductions  in  the  size  of  the 
overall  schedule.  FCC  representa- 
tives at  these  informal  conferences 
have  included  William  J.  Norfleet, 
chief  accountant,  and  DeQuincy  V. 
Sutton,  head  accountant. 

The  new  form  calls  for  a  con- 
densed general  balance  sheet  of 
two  pages,  whereas  that  of  last 
year  required  five  separate  sheets. 

Despite  the  reduction,  however, 
infinite  detail  is  requii'ed,  and  the 
categories  are  substantially  the 
same  as  last  year.  Schedule  2  cov- 
ers unappropriated  earned  surplus 
for  corporate  licensees  and  schedule 
3  undistributed  pi'ofits  for  an  un- 
incorporated respondent. 

Condensation  of  the  schedules 
dealing  with  tangible  and  intangi- 
ble property  owned  by  licensees  and 
devoted  exclusively  to  broadcast 
service,  as  well  as  property  of  that 
nature  leased  to  others,  is  provided 
in  schedules  4,  5  and  6  of  the  new- 
form.  Stations  which  are  not  in  a 
position  to  break  down  each  item 
in  these  forms,  are  permitted  to 
supply  sub-totals. 

Full  Income  Statements 

Income  statements  required  by 
schedule  7  specify  licensees  must 
provide  non-broadcast  income  in 
cases  of  corporations.  Corporations 
in  other  lines  of  business  must 
specify  their  income  from  the  non- 
broadcast  operations,  as  well  as 
broadcast  operations.  This  sched- 
ule also  requires  a  breakdown  of 
revenue  received  from  network,  na- 
tional and  regional  advei'tisers  and 
local  advertisers,  along  with  com- 
missions, other  expenses  and  talent 
revenues. 

A  separate  schedule  (8)  covers 
time  devoted  to  major  network  pro- 
grams and  this  is  followed  by  a 
schedule  covering  time  devoted  to 
"other  stations".  These  are  broken 
down  between  commercial  and  sus- 
taining programs. 

Broadcast  expenses,  both  direct 
and  indirect,  are  called  for  in 
schedule  10  which  covers  some  30 
items,  as  against  48  items  in  last 
year's  schedule.  This  schedule  goes 
into  such  matters  as  salary  and 
compensation  for  proprietors,  pai't- 
ners  and  officers  of  licensee  cor- 
porations. Schedule  11  covers  total 
compensation  of  pi'oprietors,  part- 
ners, broadcast  staff  employes,  of- 
ficers, musicians  and  other  talent, 
month  by  month. 

The  final  schedule  covers  em- 
ployes and  their  compensation  for 
a  typical  week.  From  this  schedule 
the  FCC  will  procure  total  em- 
ployment for  the  industry  during 
the  year,  together  with  average  pay 
for  various  classifications  of  em- 
nloyes,  both  full  time  and  part- 
time. 

In  connection  with  the  forthcom- 


WMF  J,  YOVISGSTOWN, 
m  SEPT.  7  DEBUT 

STARTING  with  an  hourly  sched- 
ule of  AP  newscasts  running  three 
minutes  each,  as  well  as  longer 
roundups  in  the  moi-ning  and  eve- 
ning, the  new  WFMJ,  Youngstown, 
0.,  100  watts  daytime  on  1420  kc, 
was  inaugurated  Sept.  7  and  has 
completed  its  staff.  President  and 
general  manager  of  the  station  is 
William  F.  Maag  Jr.,  publisher  of 
the  Yotmgstoivn  Vindicator,  where 
newscasts  are  originated. 

The  station  is  RCA  equipped 
throughout,  with  a  150-foot  Trus- 
con  tower  and  Johns-Manville 
acoustical  treatment. 

Commercial  manager  of  the  sta- 
tion is  Leonard  Nasman,  former- 
ly rotogravure  salesman  for  the 
Vindicator.  Program  director  is 
John  Holt  Baxter,  formerly  as- 
sistant promotion  manager  of  NBC 
Ai'tists  Bureau  and  at  one  time  ad- 
vertising manager  for  Max  Factor 
cosmetics  in  Hollywood.  Chief  engi- 
neer is  Frank  Dieringer,  recently 
with  WKRC,  Cincinnati. 

The  staff  includes  Ralph  Bruce, 
formerly  with  WHBC,  Canton, 
salesman;  Garde  Chambers,  for- 
merly vocalist  with  WHK  and 
WGAR,  Cleveland,  and  WHN  and 
WBNX,  New  York,  announcer; 
John  Roberts  and  Gracilou  Kiene, 
script  writers ;  James  Stambaugh, 
chief  announcer;  Robert  Carter, 
announcer;  James  Ranney  and  Sey- 
mour Raymond,  engineers;  Kay 
Lytle  and  Edythe  Sauer,  dramat- 
ics; Mrs.  Ann  M.  Conroy,  office 
manager;  Mrs.  Florence  Brown  and 
Thelma  Murphy,  organists. 


Boake  Carter's  Sponsors 

WCAU,  Philadelphia,  and  18  other 
stations  have  subscribed  to  the 
thrice-weekly  transcribed  broad- 
casts  being  syndicated  by  Boake 
Carter,  with  an  imposing  list  of 
sponsors  already  signed.  On 
WCAU,  where  he  headquarters  and 
where  he  started  out  as  a  commen- 
tator. Carter's  discs  will  be  spon- 
sored by  the  Yellow  Cab  Co.  Other 
stations  signing  for  the  series  are 
KOCY  KRGV  KRIC  KRIS  KSO 
KWTO  WCOU  WD  AY  WDRC 
WGRC  WIOD  WJBK  WJTN 
WKZO  WMCA  woe  WRTD 
WSAI.  Among  sponsors  thus  far 
signed  are  Sanders  Motor  Co.,  Des 
Moines  ;  Bank  o  f  Jamestown, 
Jamestown,  N.  Y.;  First  National 
Bank  &  Trust  Co.,  Kalamazoo; 
Liebmann  Brewery,  New  York; 
Mai'tin  Chevrolet  Sales  Corp.,  Rich- 
mond; Prichard  Oil  Co.,  Oklahoma 
City. 


ing  program  questionnaire,  the 
FCC  officials  have  conferred  inter- 
mittently with  Walter  J.  Damm, 
WTMJ,"  Milwaukee;  Dr.  Frank 
Stanton,  CBS  manager  of  market 
research;  Hugh  M.  Beville,  NBC's 
chief  statistician,  and  NAB  Secre- 
tary-Treasurer Spence.  This  group 
is  not  constituted  as  an  official  com- 
mittee but  has  acted  for  the  NAB. 

The  FCC  has  not  yet  considered 
its  analysis  of  the  1938  question- 
naire, due  to  lack  of  funds  during 
the  latter  part  of  the  last  fiscal 
year  and  because  of  the  pressure 
of  other  activities  a  dozen  new 
tables,  yet  to  be  released,  are  ex- 
pected to  cover  intricate  break- 
downs of  station  revenues  based  on 
size  of  communities,  classes  of  sta- 
tions within  network  affiliate  lines 
and  average  revenues,  spot  and 
local  sales  analyses,  and  related 
data. 


New  Financial  Questionnaire  of  FCC 
For  1939  to  Be  Somewhat  Simplified 
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R  A  D  I 

^COMMENTATOR  ON 
NATIONAL  AFFAIRS^ 
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ATTENTION   IliPP  SPOT  TIME  BUYERS 

The  only  national  network  commentator  offered  for  LOCAL  sponsorship 

All  ears  will  turn  to  the  Special  Session  of  Congress— this,  plus  the  European  crisis  makes  LOCAL  sponsor- 
ship of  Fulton  Lewis,  jr.,  the  year's  best  buy— a  ready-made  audience  eager  for  comments  from  Washington, 
the  news  front  of  national  affairs— available  in  individual  markets  on  all  Mutual  Network  stations.  Write  or 
wire  Wm.  B.  Dolph,  Station  WOL,  Washington,  D.  C. 

*/«  a  poll  of  all  members  of  Congress  by  the  Columbia  Survey  Inc.,  Fulton  Lewis  jr.  was  chosen  as  the  favorite  of  states- 
men by  a  2  to  1  majority  over  any  other  commentator. 


Rule  on  Logging  Phonograph  Records 
Is  Lightened  as  FCC  Heeds  Protests 


Boosts  in  Power 
For  106  Stations 

New  FCC  Actions  Authorize 
250  Watt  Full  Time  Grants 

A  TOTAL  of  106  local  stations  now 
hold  authorizations  to  use  250  watts 
power  both  day  and  night,  in  lieu 
of  the  former  100  watt  peak,  by 
virtue  of  action  of  the  FCC  Sept. 
6  and  12.  A  group  of  70  stations  in 
all  sections  was  granted  unlimited 
time  operation  with  250  watts, 
while  two  others  were  given  con- 
struction permits  to  change  equip- 
ment and  increase  their  night 
power  to  the  250  watt  maximum 
allowed  under  the  new  rules.  Pre- 
viously the  FCC  had  granted  13 
stations  similar  authorization 
[Broadcasting,  Aug.  15].  On  Sept. 
12  the  FCC  authorized  21  addi- 
tional grants. 

First  Batch  of  Grants 

Stations  given  the  power  in- 
creases Sept.  6  were: 

WCHV,  Charlottesville,  Va.  ; 
WRAL,  Raleigh.  N.  0. ;  WRGA, 
Rome,  Ga. ;  WSLI,  Jaeksou,  Miss. ; 
KRMD,  Shreveport,  La.;  KMLB, 
Monroe,  La. ;  WJBC,  Bloomington, 
111. ;  KLUF,  Galvestou,  Tex. ;  WEOA, 
Evansville,  Ind. ;  KPQ,  Weuatchee, 
Wash.;  WDNC,  Durham,  N.  C. ; 
WGNC,  Gastonia,  N.  C;  WSIX, 
Nashville;  WSTP,  Salisbury,  N.  C. ; 
KCMC,  Texarkana.  Tex.;  WHLB, 
Virginia,  Minn.;  WMFG,  Hibbing, 
Minn.;  WSAU,  W  a  u  s  a  u,  Wis.; 
WTRC,  Elkhart.  Ind.;  KSRO,  Santa 
Rosa,  Cal. ;  WIL,  St.  Louis ;  WTMA, 
Charleston,  S.  C. ;  WKBZ,  Muskegon, 
Mich.;  WEED,  Rock  Mount,  N.  C. ; 
WAML,  Laurel,  Miss. ;  KBND,  Bend, 
Ore. ;  KVEC,  San  Luis  Obispo,  Cal. ; 
KPLC,  Lake  Charles,  La.;  WMBH, 
Joplin,  Mo. ;  WCAX.  Burlington,  Vt. ; 
WCBM,  Baltimore,  Md. ;  KOCY.  Ok- 
lahoma City,  Okla. ;  WAYX,  Way- 
cross,  Ga. ;  WEBQ,  Harrisburg,  111.; 
WNOE,  New  Orleans ;  WBBZ,  Ponca 
City,  Okla.;  KELO,  Sioux  Falls,  S. 
D. ;  WIBU,  Poynette,  Wis.;  KXRO, 
Aberdeen,  Wash. ;  KPFA,  Helena, 
Mont.;  KWYO,  Sheridan,  Wvo. ; 
WABY,  Albany,  N.  Y. ;  WNBF,  Bing- 
hamton,  N.  Y. ;  WBEO,  Marquette, 
Mich.;  WEST,  Easton,  Pa.;  WGH, 
Newport  News,  Va. ;  WATL,  Atlanta  ; 
WMBS,  Uniontown,  Pa.;  WSNJ, 
Bridgeton,  N.  J. ;  WPAX.  Thomas- 
ville,  Ga. ;  KOBH,  Rapid  City.  S.  D. ; 
WHFC,  Cicero,  111.;  KFAM.  St. 
Cloud,  Minn.;  KGHI,  Little  Rock, 
Ark.;  KGKL,  San  A  n  g  e  1  o,  Tex.; 
KVOX,  Moorhead,  Minn. ;  WTMV,  E. 
St.  Louis,  111. ;  KRBC,  Abilene,  Tex. ; 
WMIN,  St.  Paul;  KRE.  Berkeley. 
Cal.;  WIBX,  Utica,  N.  Y. ;  WERE, 
Wilkes-Barre,  Pa.;  WDAS,  Philadel- 
phia. Pa.;  WMBO,  Auburn,  N.  Y. ; 
WCPO,  Cincinnati;  WRBL,  Colum- 
bus, Ga. ;  WJNO,  West  Palm  Beach, 
Fla. ;  WRDW,  Augusta,  Ga. ;  KWOS, 
Jefferson  City,  Mo.;  KCKN,  Kansas 
City. 

Grants  of  Sept.  12 

The  Sept.  12  grants  were: 
WABI,  Bangor,  Me.;  WJTN, 
Jamestown,  N.  Y. ;  WMAS,  Spring- 
field, Mass. ;  WGAL,  Lancaster,  Pa. ; 
WMPC,  Lapeer,  Mich. ;  WJAC,  Johns- 
town, Pa. ;  W  W  S  W,  Pittsburgh  ; 
WRAK,  WilHamsport.  Pa.;  WCML 
Ashland,  Ky. ;  WOMI,  Owensboro, 
Ky. ;  WHLS,  Port  Huron,  Mich.; 
WFTC,  Kinston,  N.  C. ;  KALB,  Alex- 
andria, La.;  WJBY,  Gadsden,  Ala.; 
WJHL,  Johnson  City,  Tenn. ;  KRIC, 
Beaumont,  Tex. ;  W  O  P  I,  Bristol, 
Tenn.;  KFVS,  Cape  Girardeau,  Mo.; 
WRJN,  Racine,  Wis.;  WGL,  Fort 
Wayne,  Ind. ;  KAST,  Astoria,  Ore. 

WJMS,  Ironwood,  Mich.,  and 
WSYB,  Rutland,  Vt.,  were  granted 
new  construction  permits  for  equip- 
ment changes  along  with  the  night 
power  boosts. 


REVISION  of  the  rule  requiring 
listing  of  individual  phonograph 
records  performed  over  stations  by 
title  on  station  logs,  which  drew 
protest  from  the  industry,  was 
ordered  Sept.  12  by  the  FCC.  Ac- 
tion was  upon  recommendation  of 
the  FCC  Law  Department,  follow- 
ing correspondence  with  Andrew  W. 
Bennett,  NAB  counsel,  who  held 
that  the  regulation  would  work  un- 
due hardship  on  smaller  stations. 
[Broadcasting,  Aug.  15] 

The  rule  Section  3.90(a)  (2)  was 
amended  by  deleting  the  words  "to- 
gether with  the  name  or  title  of 
each",  and  adding  the  words  "of 
the  complete  program".  In  revised 
form,  it  now  reads: 

.  .  .  (2)  An  entry  briefly  describ- 
ing each  program  broadcast,  such  as 
'music',  'drama',  'speech',  etc.,  to- 
gether with  the  name  or  title  thereof. 


Foley  Plans  Spot 

FOLEY  &  CO.,  Chicago  (Foley 
Honey  and  Tar),  is  readying  a  fall 
and  winter  spot  campaign  to  begin 
on  a  large  list  of  midwest  stations 
between  Oct.  15  and  30.  According 
to  Wendell  Walker,  account  execu- 
tive of  Lauesen  &  Salomon,  Chi- 
cago, the  appropriation  is  approxi- 
mately 50%  above  the  spot  cam- 
paign used  last  year.  Included  on 
the  schedule  is  WLS,  Chicago,  with 
six  15-minute  programs  daily  ex- 
cept Sunday,  and  WCLE  and 
WGAR,  Cleveland,  WHKC,  Colum- 
bus, WSAI,  Cincinnati,  WJR  and 
CKLW,  Detroit,  WHIO,  Davton, 
WCAE,  Pittsburgh  and  KITE, 
Kansas  City,  with  one  minute  an- 
nouncements 5  to  11  times  weekly 
for  a  26-week  period. 


Omar  Picks 

OMAR  Inc.,  Omaha,  is  using  12 
stations  in  the  Midwest  and  West 
on  behalf  of  Omar  Flour  and  Omar 
Bakeries.  Featuring  its  flour  prod- 
ucts are  WLS  WOW  WMT  WHO 
KMMJ  KVRS  WNAX  KOA  and 
KDFN.  Its  bakeries  are  promoted 
over  WBNS  WTMJ  and  WFBM. 
Fifteen-minute  transcribed  pro- 
grams are  used  on  all  stations  ex- 
cepting WLS,  which  produces  a 
live  talent  program.  Varying  from 
three  to  six  days  weekly,  the  con- 
tracts are  for  39  and  52-week  peri- 
ods. Lyle  T.  Johnston  Co.,  Chicago, 
is  the  agency. 


Scott  Towels  Campaign 

SCOTT  PAPER  Co.,  Chester,  Pa., 
on  Sept.  18  will  start  its  fall  cam- 
paign for  Scott  Towels  using  par- 
ticipations thrice  weekly  on  wo- 
men's programs  on  stations 
throughout  the  country.  Campaign 
is  similar  to  that  used  last  year  on 
38  stations,  although  exact  number 
of  stations  for  the  year  was  not  di- 
vulged by  J.  Walter  Thompson, 
New  York,  the  agency  handling  the 
account. 


Oyster  Shell  Renews 

OYSTER  SHELL  PRODUCTS 
Co.,  New  Rochelle,  N.  Y.,  is  renew- 
ing contracts  with  the  38  stations 
carrying  its  spot  announcements. 
Spots  vary  from  one  to  three  times 
weekly  and  on  some  stations  are 
daily.  Brown  &  Thomas,  New  York, 
handles  the  account. 


and  the  sponsor's  name  with  the  time 
of  the  beginning  and  ending  of  the 
complete  program.  If  a  mechanical 
record  is  used,  the  entry  shall  show, 
the  exact  nature  thereof  such  as  'rec- 
ord', 'transcription',  etc.,  and  the  time 
it  is  announced  as  a  mechanical  rec- 
ord. If  a  speech  is  made  by  a  political 
candidate,  the  name  and  i^olitical  af- 
filiations of  such  speaker  shall  be  en- 
tered. 

The  FCC  stated  that  a  further 
study  would  be  made  of  the  rules 
governing  log  entries  "to  insure 
that  they  impose  no  unnecessary 
burden  on  any  particular  group  of 
stations." 

Note:  Subscribers  may  correct 
their  copies  of  the  rules  and  regu- 
lations, promulgated  by  the  FCC  to 
become  effective  Aug.  1,  1939,  as 
published  by  Broadcasting  in  a 
separate  volume,  by  referring  to 
page  35,  column  1  of  that  volume. 

Formal  Dedication 
Of  New  York  Net 

Prominent  Officials  Take  Part 
In  Inaugural  Program 

NEW  YORK  Broadcasting  System, 
new  regional  network  of  nine  sta- 
tions, was  formally  inaugurated 
Sept.  12  in  a  two-hour  dedication 
program  featuring  E.  M.  Stoer, 
president  of  the  new  network  and 
president  of  Hearst  Radio;  Gov. 
Herbert  H.  Lehman,  speaking  from 
Albany  on  "Honesty  in  Advertis- 
ing"; Acting  Mayor  Newbold  Mor- 
ris, of  New  York,  and  Dr.  John  S. 
Young,  director  of  radio  and  tele- 
vision of  the  New  York  World's 
Fair. 

Part  of  the  broadcast  originated 
from  the  studios  of  WINS,  New 
York,  key  station  of  the  new  net- 
work, with  music  by  the  WINS  or- 
chestra directed  by  Louis  Katzman. 
Novachord  music  by  Ferde  Grofe's 
orchestra  was  heard  from  the  Ford 
Bldg.,  at  the  New  York  World's 
Fair,  and  the  Orange  Blossom 
quai-tet  was  heard  from  the  WINS 
studios  on  the  Fair  grounds. 

Stations  of  the  New  York  Broad- 
casting System  participating  in  the 
broadcast  were  WINS:  WABY,  Al- 
bany; WIBX,  Utica:  WSYR.  Svra- 
cuse;  WMBO,  Auburn;  WSAY, 
Rochester;  WKBW-WGR,  Buffalo; 
WJTN,  Jamestown. 

Constant  inter-communication  be- 
tween the  network's  stations  is  now 
going  on,  according  to  Carl  Cai- 
man, vice-president  and  general 
manager  of  the  System,  to  arrange 
network  programs.  Between  Sept. 
15  and  the  end  of  the  month,  a 
total  of  ten  commercial  programs 
will  start  on  the  network,  Mr.  Cai- 
man said,  although  the  names  of 
the  sponsors  have  not  yet  been  re- 
leased. 


Lipton  on  50 

THOMAS  J.  LIPTON  Inc.,  Hobok- 
en,  N.  J.,  late  in  September  is 
starting  a  campaign  for  Lipton's 
Tea  using  10  spot  announcements 
weekly  on  50  stations  throughout 
the  country.  On  Sept.  12  the  com- 
pany started  a  13-week  campaign 
of  thrice-weekly  quarter-hour  par- 
ticipation on  the  Make  Believe  Ball- 
room program  on  WNEW,  New 
York.  Young  &  Rubicam,  New 
York,  is  the  agency. 


Alexander  Favors  Curb 
On  Use  of  Broadcasts 
To  Promote  Beer,  Wine 

REEMPHASIZING  his  official 
stand  against  radio  advertising  of 
alcoholic  beverages,  W.  S.  Alex- 
ander, administrator  of  the  Federal 
Alcohol  Administration,  told  dele- 
gates at  the  annual  convention  of 
the  National  Alcoholic  Beverage 
Control  Assn.,  at  Bretton  Woods, 
N.  H.,  on  Sept.  6  that  although 
there  have  been  "distinct  gains"  in 
popular  sentiment  to  curb  this  ad- 
vertising, it  is  "piling  up  trouble" 
for  manufacturers  who  use  it.  He 
also  expressed  sympathy  for  the  i 
bill  of  Senator  Johnson  (D-Col.)  to 
ban  all  alcoholic  beverage  adver- 
tising from  the  air. 

"The  broadcasting  chains  have 
decided  to  take  no  distilled  spirits 
advertising,"  Mr.  Alexander  j 
pointed  out  in  reviewing  the  "tan-  ' 
gible  results",  "and  the  NAB  also  i 
has  refused  to  accept  such  adver-  j 
tising  in  the  future.  Both  do  ac- 
cept malt  beverage  and  wine  ad-  j 
vertising,  however.  Incidentally,  ] 
there  was  no  distilled  spirits  ad-  : 
vertising  being  done  on  the  na-  i 
tional  chains,  and  practically  all  of  ] 
the  alcoholic  beverage  radio  adver-  . 
tising  is  being  done  by  brewers.  • 
The  principle,  however,  has  re-  > 
ceived  recognition  from  the  radio  I,' 
people — which  is  also  something  ; 
gained.  \ 

"On  nothing  have  I  expressed  j 
myself  with  firmer  conviction  than  t 
on  radio  advertising  of  alcoholic  i. 
beverages.  In  principle  it  is  wrong;  r| 
in  practice  it  is  piling  up  moun-  ' 
tains  of  trouble  for  the  short- 
sighted  manufacturers  who  use  it."  | 

Expanded  Pinex  Series  i 
To  Include  65  Stations 

EXPANDING    its    previous    spot  j 
campaign  slightly,  Pinex  Co.,  Fort  ' 
Wayne,  Ind.  has  scheduled  about  65 
stations  in  the  United  States  and  1 
Canada  for  its  1939-40  series  start- 
ing Oct.  2.  All  but  several  southern 
stations  stai't  on  that  date,  the  lat- 
ter starting  Oct.  16. 

Live  talent  15-minute  programs 
and  30-minute  Saturday  night 
Ba7-n  Dance  broadcasts  are  planned 
on  WLS  and  WLW.  Each  will 
carry  six  programs  weekly.  Fifteen-  : 
minute  transcriptions  from  three  to  \ 
five  days  weekly  will  be  carried 
over  WWVA,  WHO,  WOW,  WJR, 
WSM  and  WFIL. 

All  other  U.  S.  stations,  repre- 
senting nationvidde  coverage,  will  • 
carry  five  to  seven  announcements 
weekly.  Twelve  Canadian  outlets 
are  included  in  the  list,  with  an- 
nouncements scheduled  once  and 
twice  daily  six  days  weekly.  The 
campaign,  which  will  run  22  weeks 
on  most  stations,  18  weeks  on  south- 
ern outlets,  is  handled  by  Russell  . 
M.  Seeds  Co.,  Chicago. 


Flex-O-Glass  on  18 

EIGHTEEN  STATIONS  in  the 
East  and  Midwest  will  be  used  by 
Flex-O-Glass  Mfg.  Co.,  Chicago,  in 
its  fall  and  winter  campaign  placed 
through  Presba,  Fellers  &  Presba, 
Chicago.  Varying  between  barn 
dance  programs,  service  reports, 
transcriptions  and  participation 
programs,  the  schedule  will  be  car- 
ried over  WLS  WHO  KMA  WJEJ 
WEEI  WJR  KITE  KMOX  KWTO 
KMMJ  WHAM  WLW  KDKA 
WEEU  KSOO  WNAX  WIBW 
WLBZ.  Starting  dates  are  from 
Sept.  30  to  Oct.  28. 
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NO  INCREASE  IN  RATES 

yd! 

The  sh'rft  in  KECA  wave  length  from 
1430  KC  to  780  KC  has  realigned 
the  listening  habits  of  Southern 
California  and  added  new  values  to 
KECA,  not  yet  reflected  in  rate 
increases.  Rate  Card  No.  14  remains 
in  effedt  until  further  notice.  .  .  . 
Better  sign  today  with  KECA! 


^z^Z^^^i^  ^j^i^^ik  £^j^i4ac£ei^ 

New  listeners  are  always  enthusiastic^  volyble  listeners,  and 
from  the  flow  of  letters  we  reprint  typical  expressions  .... 

BEVERLY  HiiL$ 

"We  are  so  pleased  with  the  change  of  K£CA  frequency." 

RiVESSIDE 

"Music  IrDm  your  new  place  on  the  c{idl  comes  tn  much  stronger," 

SAN  DtEGO 

"Am  very  happy  to  state  that  ftew  frequertcy  greally   enhances  my 
enjoyment  oi  KECA  Cfass-tc  Hour." 

SAN  BERNARDINO 

'*!  know  there  are  fhousAntis  of  persons  who  w!):!  appreciate  your  line 
program  coming  over  a  station  that  realty  brings  them  in.'* 

KFf   •iOS   AHGELES   •  KECA 

EDWARD  PETRY  &  CO.      *      Ncftiono/  Sofes  Ifepresentative 
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CBS  Plans  Transcribed  Spots 
To  Check  Affiliates'  Signals 

Survey  Plan  Accepted  by  '99%'  of  the  Stations 
Contacted,  According  to  Dr.  Stanton 


PURCHASING  time  on  well  over 
100  independent  stations,  mostly 
100-watters  in  the  secondary  areas 
of  high-power  CBS  outlets,  for  a 
series  of  transcribed  spot  announce- 
ments requesting  information  from 
listeners  on  reception  of  affiliates' 
signals,  the  CBS  Research  Division 
is  preparing  to  conduct  a  novel 
study  of  the  effects  of  technical  de- 
velopment of  CBS  stations. 

The  survey  idea,  conducted  un- 
der supervision  of  Dr.  Frank  N. 
Stanton,  CBS  director  of  research, 
and  designed  to  secure  definite  in- 
formation on  CBS  reception  direct 
from  the  listener,  has  been  ac- 
cepted by  "about  99%"  of  the  sta- 
tions contacted  for  purchase  of 
time,  according  to  Dr.  Stanton. 
There  have  been  only  scattered  re- 
fusals to  carry  the  series,  he  added. 

How  It  Works 

The  five-minute  transcribed  pro- 
grams, for  which  final  scripts  are 
being  prepared,  will  incorporate 
flashes  of  the  voices  of  Kate  Smith, 
Major  Bowes,  Amos  'n'  Andy  and 
other  CBS  stars  with  a  commen- 
tary by  a  network  announcer  ask- 
ing listeners  to  check  reception  of 
four  CBS  stations  within  listening 
distance  and  then  write  "CBS,  New 
York". 

During  an  interval  in  the  pro- 
gram a  local  announcer  reads  the 
call  letters,  frequencies,  and  loca- 
tions of  the  CBS  stations  potential 
to  each  individual  area.  The  re- 
quested reports  would  be  concerned 
only  with  evening  listening,  and 
the  network  offers  a  free  booklet 
to  answerers  explaining  the  differ- 
ence between  daytime  and  evening 
listening. 

In  a  letter  to  the  independent 
stations  requesting  rates  on  a  32- 
time,  40-time  and  52-time  basis.  Dr. 
Stanton  explained :  "We're  particu- 
larly interested,  not  in  the  families 
you  serve  intensively  within  your 
major  market,  but  in  the  'remote' 
families  at  the  outer  edges  of  your 
coverage  areas".  Outlining  the  plan 
further,  he  indicated  the  programs 
were  to  be  divided  between  daytime 
and  evening  hours  and  would  be 
broadcast  either  8,  10  or  13  times 
a  week  for  four  weeks,  probably 
between  Sept.  15  and  Oct.  15. 

Pointing  out  that  only  a  limited 
budget  is  available  for  the  study. 
Dr.  Stanton  requested  a  separate 
indication  of  daytime  and  evening 
rates  on  each  station,  stating  he  as- 
sumed "that  your  rates  for  these 
announcements  will  be  based  on 
something  like  a  'most  favored  na- 
tion' clause.  That  is,  we  will  be 
able  to  buy  your  facilities  at  the 
lowest  rate  at  which  they  are  avail- 
able to  any  of  your  clients." 

"There  have  been  so  many  major 
changes  in  CBS  facilities  that  our 
research  really  has  got  to  step  out 
to  keep  up  with  them,"  Dr.  Stan- 
ton explained  in  his  letter.  "I  trust 
you  will  agree  that  the  big  night- 
time programs  have  been  one  of  the 
big  factors  in  building  all  of  radio 


to  its  present  size.  In  fact,  such 
programs  have  stimulated  radio 
ownership  to  such  a  degree  in  small 
towns  and  rural  areas  that  they 
have  contributed,  to  a  large  extent, 
in  creating  audiences,  particularly 
during  the  daytime,  for  indepen- 
dent stations. 

"This  new  type  of  radio  study 
that  we  are  planning  affords  the 
clear-channel  stations,  such  as  ours, 
the  opportunity  to  cooperate  with 
an  independent  station,  such  as 
yours — an  opportunity  really  to 
study  the  scope  of  radio  today.  I 
sincerely  believe  that  by  working 
together,  we  can  make  a  genuine 
contribution  to  the  industry." 

The  Other  Side 

Contrasted  to  the  receptive  atti- 
tude of  the  large  majority  of  sta- 
tions which  have  accepted  the  se- 
ries for  broadcast  are  the  com- 
ments of  W.  B.  Greenwald,  presi- 
dent of  KWBG,  Hutchinson,  Kan., 
in  a  letter  replying  to  Dr.  Stan- 
ton's: 

"This  station  has  obtained  its 
enviable  list  of  listeners  and  spon- 
sors the  hard  way — by  careful  pro- 


465  POUNDS  of  fighting  fury  was 
this  tuna  taken  off  Liverpool,  Nova 
Scotia,  last  month  by  Bill  Lewis, 
program  vice-president  of  CBS, 
who  landed  the  fish  after  one  hour 
and  40  minutes.  Lower  photo  shows 
his  companion.  Bob  Edge,  CBS  out- 
door life  commentator  and  veteran 
tuna  fisherman,  hard  at  work  rest- 
ing from  Bill  Lewis'  labors. 


Exclusively  Radio 

SALT  LAKE  CITY'S  Utah 
Theatre,  largest  in  the  city, 
has  eliminated  newspapers 
from  its  advertising  budget 
and  has  scheduled  six  daily 
minute  interviews  on  KDYL, 
in  addition  to  extra  spot  an- 
nouncements on  various  pro- 
motions. Each  interview 
brings  some  official  of  the 
theatre  before  the  mike  for 
quizzing  on  current  or  com- 
ing attractions.  Interviews 
are  transcribed  a  week  in  ad- 
vance and  then  presented  at 
scheduled  times. 


J 


gramming  and  showmanship  —  by 
being  everlastingly  at  it  to  give  our 
listeners  the  best  available,  every 
hour  of  the  day  and  night,"  Mr. 
Greenwald  wrote.  "We  certainly 
are  not  going  to  sell  them  down 
the  river  for  a  few,  or  even  a  long 
series  of  Columbia  plugs. 

"What  excuse  would  we  give  our 
sponsors  for  deliberately  decreas- 
ing our  'circulation'  by  asking  list- 
eners to  tune  away  from  KWBG? 
What  reason  could  we  offer  any- 
one for  being  so  inconsistent  as  to 
tear  down  what  we  have  so  care- 
fully built  up?  No  nationally  cir- 
culated newspaper  would  ever  ask 
an  independent  publication  to  sell 
its  circulation  and  destroy  its  value 
to  the  community  by  ceasing  to 
serve  that  community  in  its  best 
capacity.  And  we  think  that  you 
made  a  grave  error  by  having  the 
nerve  to  ask  us  to  request  any  per- 
son to  dial  our  station  out  in  favor 
of  a  station  outside  this  trade  ter- 
ritory. 

"The  idea  is  preposterous,  even 
if  you  expected  to  pay  a  premium 
rate  for  our  time.  But  you  even 
ask  for  a  special  rate — one  as  low 
as  we  give  our  regular  advertis- 
ers— sponsors  who  have  stuck  with 
us  through  thick  and  thin,  to  make 
KWBG  what  it  is  today. 

"We  cannot  agree  with  you  that 
big  nighttime  programs  have  cre- 
ated daytime  audience  for  indepen- 
dent stations.  Columbia  would 
never  accept  any  station  that  did 
not  already  have  a  nightime  au- 
dience— nor  would  Columbia  accept 
any  station  that  did  not  have  a 
good  fulltime  coverage.  You  have 
reversed  the  true  situation,  for  we 
believe  we  are  right  when  we  say 
that  independent  stations  first 
build  the  audience,  and  then  the 
networks  agree  to  take  them  on." 


B  &  W  Discs  Planned 

BROWN  &  WILLIAMSON  Tobac- 
co Co.,  Louisville,  will  use  tran- 
scriptions on  betwen  25  and  30  sta- 
tions starting  Sept.  25,  featuring 
Avalon  Cigarettes,  Wings  Cigar- 
ettes and  Bugler  Tobacco.  In  ad- 
dition, sportscasts  on  10  stations 
featuring  Wings  and  Avalon  two 
and  three  times  weekly  will  be  used. 
With  its  four  network  programs 
and  approximately  40  spot  stations 
Brown  &  Williamson  becomes  one 
of  the  most  important  users  of 
broadcast  advertising.  Russell  M. 
Seeds  Co.,  Chicago,  is  agency. 


FILMLAND  HOPEFUL 
FOR  AIR  BOOKINGS 

DESPITE  the  tightening  of  film 
studio  barriers  and  exhibitor 
threats  against  motion  picture 
talent  appearing  on  network  pro- 
grams, executives  of  major  adver- 
tising agencies  handling  the  bulk 
of  Hollywood  originating  radio 
shows  declare  that  there  will  be 
as  many,  if  not  more,  stellar  names 
used  on  sponsored  broadcasts  this 
season  as  last. 

It  has  been  freely  admitted  by 
Hollywood  agency  executives  that 
preparations  for  a  number  of  net- 
work shows  are  being  retarded  by 
reluctance  of  film  studios  and  tal- 
ent to  sign  radio  contracts,  but  they 
are  confident  that  this  will  be  ovoi- 
come.  They  insist  that  "the  show 
will  go  on",  but  are  frankly  an- 
noyed by  the  evasion  displayed  by 
top  name  players  who  are  loath  to 
back  up  verbal  commitments  with 
written  contracts. 

Frankly  speaking,  players  big 
enough,  or  by  contract  permitted 
to  appear  on  network  programs 
at  will,  are  stalling,  it  was  said. 
In  some  instances,  they  too,  have 
quoted  figures  beyond  sponsor  bud- 
gets. It  is  believed,  however,  that 
their  purpose  is  to  await  more  sub- 
stantial expression  from  exhibitors 
and  studios  regarding  the  "ban  on 
radio"  before  asserting  their  final 
intentions. 

Should  film  studios,  in  the  face  of 
predicted  losses  in  foreign  markets 
due  to  European  war,  decide  on  re- 
ported retrenchment  policy,  agency 
executives  feel  that  difficulties  will 
be  alleviated.  They  believe  that  not 
only  will  desired  talent  be  easier 
to  secure,  but  also  that  the  price 
scale  will  be  cut  downward,  placing 
more  top  film  names  within  radio 
budget  limitations.  Any  concerted 
action  by  the  film  studios  to  cut 
luxury  off  production  will,  in  the 
opinion  of  several  Hollywood  agen- 
cy men,  benefit  radio  directly. 


Two  Transcribed  Series 
Being  Tested  by  P  &  G 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Lava  Soap),  is  testing  two 
15-minute  transcribed  programs  on 
11  stations  starting  between  Sept. 
14  and  Sept.  25  on  52-week  con- 
tracts. Bill  Elliott,  the  Singing  Cop, 
a  WEEI,  Boston,  feature,  is  sched- 
uled on  WFBM  and  WWJ  three 
days  weekly,  with  WEEI  continu- 
ing to  carry  it  six  days  weekly  as 
a  live  broadcast  under  Procter  & 
Gamble  sponsorship. 

Eight  stations  have  been  chosen 
for  David  Adams,  a  five-weekly 
dramatic  series.  They  are  WBEN, 
KDKA,  WGAR,  WDAF,  KOA, 
WKY,  WFAA-WBAP,  KFRC.  Ad- 
ditional stations  may  be  added  to 
both  series,  it  was  indicated  by 
Blackett  -  Sample  -  Hummert,  Chi- 
cago, which  handles  the  account. 


CLARK  BROS.  Chewing  Gum  Co., 
Pittsburgh,  has  started  one  -  minute 
transcriptions  three  days  weekly  over 
WBBM,  Chicago,  through  Albert  P. 
Hill  Co.  Inc.,  Pittsburgh. 


Botany  Mills  Tests 

BOTANY  WORSTED  MILLS, 
Passaic,  N.  J.,  on  Sept.  19  will 
start  a  four-week  test  campaign 
for  its  new  wool  cleaning  fluid  us- 
ing ten-minute  daily  participations 
five  times  weekly  on  the  Music  Hall 
program  on  WNEW,  New  York. 
More  stations  in  upstate  New  York 
will  be  added  if  the  test  proves  suc- 
cessful, according  to  Alfred  J.  Sil- 
berstein  Agency,  New  York,  which 
is  handling  the  account. 
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IN  12  DAYS 


TAKING  its  name  from  the  special  telephone 
■  number  "Chestnut  99  Forty-Four"  set  up  to 
handle  calls  for  it,  this  All  Request  program  went 
on  the  air  for  the  first  time  on  Monday  evening, 
August  14th,  1939. 

Completed  calls  for  a  single  program  reached  a 
high  of  4, 181  in  the  3  hours  of  the  program  on  Sat- 
urday evening,  August  26th. 

Metered  "busy"  signals,  together  with  the  record 
of  completed  calls,  show  that  "Chestnut  99  Forty- 
Four"  was  called  91,260  times*  during  the  first  12 
broadcasts  of  this  new,  all  request  program. 


Recorded  Telephone  Calls  to  "CHestnut  99  Forty-Four" 

Completed  Calls 


Ausust  14-26,  1939. 

Busy  Signals 


*ln  Addition  to  this  total,  thousands  ot  calls 
(of  this  program  were  attcrT>pted  over  the  regu- 
lar telepSor)e  lines  c(  Radio  Station  KXOK— 
CHestnut  3700— and  those  of  the  Star-Times— 
CHestnut  6000. 


THIS  ENORMOUS  AUDIENCE  RESPONSE 
IS  AVAILABLE  FOR  YOUR  ADVERTISING 
MESSAGE  TO  THE  RICH  ST.  LOUIS  AREA 


i  • 


li 


SAINT 
LOUIS 


OWNED  AND  OPERATED  BY  THE  SAINT  LOUIS  STAR-TIMES 
1250     KILOCYCLES   1  000     WATTS  FULL  TIME 


NATIONALLY    REPRESENTED  BY 


WEED  &  CO. 


NEW    YORK  —  CHICAGO 


D  E  T  R  01  T 


SAN  FRANCISCO 
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13.000.000  radio 


Yes,  we  realize  that  is  a  startling  statement.  But  frankly, 
it  is  not  really  as  startling  as  the  simple  facts  which  prove 
why  these  13,000,000  families  prefer  the  NBC  Red— 
the  network  most  people  listen  to  most! 


Yes,  we  made  asurvey — and  one  unique 
in  radio  research.  For  the  first  time,  it 
measured  the  network  Hstening  habits 
of  people  not  only  in  the  cities  where 
the  leading  networks  have  stations  — 


BUT  in  every  city  in  the  United  States 
of  25,000  and  over.  Unique — because 
for  the  first  time  it  explored  not  only 
that  part  of  the  rural  audience  conve- 
niently located  close  to  station-cities — 


to  the; 


BUT  probed  into  one  out  of  five  of  Oi 
the  rural  counties  in  the  country! 

The  Story  of  ''The  Other  Half 

To  you  who  have  been  judging  netwoi 
values  on  the  basis  of  program  ratinf 
—  to  you  who  have  been  estimatii 
national  program  audiences  on  tl 
basis  of  ratings  made  only  in  statioij 
cities  —  the  results  of  NBC's  study  < 
"The  Other  Half  of  the  Radio  Aud 
ence"  will  reveal  facts  which  no  a( 
vertiser  can  afford  to  overlook. 


THESE  13,000,000  FAMILIES  WHO 
"LISTEN  MOST"  TO  NBC  RED  WANT 
TRY  THAT  NEW  DESSERT*,  NOW! 


*Speaking  of  desserts — Kraft-Phenix  Cheese  and  Standard 
Brands'  Royal  Desserts  have  been  on  the  NBC  Red  Network 
exclusively  since  1933 — General  Foods'  Jello  since  1936! 


families  "listen  most" 
\^BC  Red  NETWORK 


dvertisers  and  agency  men  who  have 
Ipard  the  story  agree  that  here  is  no 
romotional  exploiting  of  "another 
lirvey."  But  for  the  first  time  a  fac- 
al  presentation  of  why  and  how  radio 
t'&rks  the  way  it  does — the  ABC's  of 
i  dio  transmission — the  translation  of 
Millivolts  and  listening  habits  into 
'Ktra  sales  and  profits.  How  to  evalu- 
'le  one  network  against  another — sta- 
lon  by  station.  Why  daytime  coverage 
ffers  completely  from  night-time  cov- 
lage.  Why  a  CAB  rating  on  the  Red 


Network  means  a  greater  nation-wide 
audience  for  your  program  than  the 
same  rating  on  another  network! 

May  We  Tell  You  the  Story? 

We  believe  the  fact  that  13,000,000 
radio  families  listen  most  to  the  Red 
Network,  means  a  bonus  of  tangible, 
extra  sales  results  for  Red  Advertisers. 
Perhaps  that  explains  why  79  national 
advertisers  spent  over  $31,000,000  on 
the  NBC  Red  Network  last  year — more 
money  than  was  spent  in  any  other 


single  advertising  medium  in  the  world. 

Perhaps  that  also  explains  why  a 
majority  of  the  leading  programs  — 
day  and  night  —  are  on  the  Red  —  and 
why  this  has  been  true  every  year  since 
network  broadcasting  began. 

May  we  tell  you  the  important  rea- 
sons why  the  NBC  Red  is  the  network 
most  people  listen  to  most? 

NBC  Red  NETWORK 

The  network  most  people  listen  to  most 
NATIONAL  BROADCASTING  COMPANY 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 


"FLY,  CHAIKMAM"  became  official  for  the  FCC  Sept.  1  as  the  lanky 
ex-TVA  general  counsel  was  sworn  in  to  succeed  Frank  R.  McNinch,  who 
looks  on.  Administering  the  oath  is  Pansy  E.  Wiltshire,  notary  public  in 
the  secretary's  office.  Revealing  a  sense  of  humor,  the  new  chairman  wore 
in  his  lapel  a  miniature  eight-ball.  Present  at  the  ceremonies  in  the 
Chairman's  office  were  Commissioners  Craven,  Walker  and  Thompson, 
Chief  Engineer  Jett,  Assistant  General  Counsel  William  C.  Koplovitz, 
Ben  Cohen,  high  ranking  New  Deal  attorney,  and  former  TVA  associates. 

Fly  Quietly  As  sumesFCC  Chairmanship; 
Starts  Inquiry  Into  Problems  of  War 


FCC  Investigates 
Rev.  Cole  Charge 

Looks  Into  Claims  That  WJR 

And  WJAS  Refused  Time 

INVESTIGATION  to  ascertain 
whether  WJR,  Detroit,  "is  operat- 
ing in  the  public  interest,  conveni- 
ence and  necessity"  growing  out 
of  a  complaint  by  Rev.  Walton  E. 
Cole,  Unitarian  Minister,  that  the 
station  is  acting  as  a  vehicle  "for 
one-sided  propaganda",  has  been 
ordered  by  the  FCC. 

In  a  letter  replying  to  the  com- 
plaint of  Dr.  Cole,  who  alleged 
that  WJR  refused  to  accept  pro- 
grams in  answer  to  Father  Charles 
E.  Coughlin,  T.  J.  Slowie,  FCC  sec- 
retary, stated  Sept.  2  that  the  in- 
vestigation had  been  instituted. 
Rev.  Cole  on  Aug.  30  sent  to  the 
FCC  a  long  telegram  in  which  he 
claimed  the  station  had  refused  the 
programs  on  the  ground  that  the 
script  was  entirely  out  of  accord 
with  WJR  policies.  The  FCC  was 
asked  to  take  action  to  have  WJR 
give  equal  opportunity  for  expres- 
sion of  both  sides  of  controversial 
questions,  "or  that  its  license  be 
revoked".  [Broadcasting,  Sept.  1.] 

On  Sept.  8  Rev.  Cole  filed  a  sec- 
ond complaint  with  the  FCC 
against  WJAS,  Pittsburgh,  alleging 
that  it  likewise  had  declined  to 
carry  the  program.  It  was  re- 
vealed that  approximately  a  dozen 
Pittsburgh  residents,  among  them 
prominent  local  citizens,  had  filed 
similar  complaints  with  the  Com- 
mission. The  FCC  advised  the  com- 
plainants that  an  investigation 
would  be  made,  presumably  along 
the  lines  of  its  inquiry  into  WJR's 
refusal. 

Redress  Up  to  Courts 

Dr.  Cole,  who  is  spokesman  for 
the  Unitarian  Fellowship  for  Social 
Justice,  which  has  engaged  time 
on  a  number  of  stations  to  answer 
Father  Coughlin,  was  advised  that 
any  right  of  redress  which  he  may 
have  by  reason  of  WJR's  cancella- 
tion of  the  contract  "cannot  be 
adjudicated  by  this  Commission  but 
is  a  matter  within  the  jurisdiction 
of  the  courts."  It  was  pointed  out 
under  the  Communications  Act,  ex- 
cept in  cases  involving  use  of  fa- 
cilities by  regularly  qualified  can- 
didates for  public  office,  the  Com- 
mission has  no  power  to  compel  any 
licensee  to  permit  a  particular  in- 
dividual to  use  its  facilities. 

"Insofar  as  your  complaint  states 
that  WJR  is  acting  as  a  vehicle 
for  one-sided  propaganda  rather 
than  free  discussion  of  controver- 
sial subjects,"  Mr.  Slowie  wrote, 
"it  will  be  investigated  by  the  Com- 
mission and  the  incident  described 
in  your  telegram  will  be  considered 
as  it  may  bear  upon  whether  Sta- 
tion WJR  is  operating  in  the  public 
interest,  convenience  and  neces- 
sity." 

Leo  J.  Fitzpatrick,  executive 
vice-president  and  general  manager 
of  WJR,  in  commenting  on  the  can- 
cellation of  the  Unitarian  minis- 
ter's broadcasts,  said  that  inasmuch 
as  Fr.  Coughlin  "has  never  per- 
sonally attacked  Dr.  Cole,  I  don't 
think  Mr.  Cole  should  be  permitted 
to  attack  Fr.  Coughlin  over  WJR. 
I  explained  to  Mr.  Cole  when  we 
were  discussing  the  broadcast  that 
I  thought  he  should  confine  his  re- 
marks to  the  aims  and  purposes  of 
his  organization. 

"If  we  permitted  him  to  attack 
Fr.  Coughlin,  then  CoughJin  would 
be  justified  in  asking  for  the  time 


WITH  HIS  assumption  of  the  FCC 
chairmanship  Sept.  1,  James  Law- 
rence Fly  immediately  plunged  into 
a  study  of  radio  and  communica- 
tions without  expression  of  any  pre- 
conceived notions  on  future  regu- 
latory policy.  Confronted  with  the 
war  situation  and  alarmist  talk  of 
impending  censorship,  the  new 
chairman  dispelled  any  fear  of 
hasty  action  but  promptly  ap- 
pointed a  committee  to  survey  the 
situation. 

Following  his  swearing  in  Sept. 
1,  Chairman  Fly  held  his  first  press 
conference  and  made  clear  he  pro- 
posed to  pursue  a  cautious  course 
and  did  not  propose  to  be  "dog- 
matic". He  emphasized  that  the 
FCC  is  a  semi-judicial  body  and 
that  therefore  a  full  interchange 
of  views  with  his  colleagues  and 
his  stalT  would  precede  any  policy 
pronouncements. 

Mr.  Fly  assumed  his  new  duties 
quietly.  Aside  from  the  appoint- 
ment of  his  personal  secretary. 
Miss  Charlotta  Gallup,  who  came 
from  Tennessee  Valley  Authority, 
no  personal  changes  or  appoint- 
ments were  made.  It  is  expected 
that  Mr.  Fly  later  will  name  a 
legal  aide  from  some  other  govern- 
mental agency.  Thus  far  he  has 
given  no  indication  of  impending 
staff  changes  of  any  character. 

Lauds  McNinch 

Chairman  Fly  took  his  oath  of 
office  in  a  brief  ceremony  attended 
by  several  other  commissioners  and 
members  of  the  staff.  Regarded  as 
significant  was  the  attendance  of 
Benjamin  V.  Cohen,  trusted  legal 
adviser  of  President  Roosevelt. 
Commissioners  Walker,  Craven  and 
Thompson  attended  the  ceremony, 
along  with  Chief  Engineer  Jett  and 
Assistant  General  Counsel  Koplo- 
vitz and  Assistant  Secretary  Reyn- 
olds. 

After  being  inducted  into  office, 
Mr.  Fly  paid  tribute  to  his  prede- 
cessor,   Frank   R.    McNinch,  and 


to  reply  to  him.  The  first  thing 
we  knew  we  would  have  a  cat-and- 
dog  fight  on  our  hands." 


then  read  a  letter  from  President 
Roosevelt  designating  him  as 
Chairman. 

The  day  following  his  retirement 
from  the  FCC  chairmanship,  Mr. 
McNinch  was  retained  by  Attorney 
General  Murphy  as  a  special  ex- 
pert to  advise  the  Department  of 
Justice  on  matters  pertaining  to 
communications.  Mr.  McNinch  tem- 
porarily will  retain  an  office  at  the 
FCC  to  complete  two  reports  to  be 
submitted  to  the  President — on  in- 
ternational broadcasting,  and  an 
accounting  of  his  stewardship  as 
FCC  chairman  during  the  last  two 
years. 

The  Attorney  General  stated,  in 
announcing  Mr.  McNinch's  ap- 
pointment, that  he  would  advise  the 
Department  in  connection  with 
telephone,  telegraph  and  radio  com- 
plexities involved  in  the  Western 
Union  suit  and  other  litigation  of 
the  Department.  He  added  that  Mr. 
McNinch  was  not  only  particularly 
well  versed  in  communications,  but 
also  was  "one  of  the  country's  out- 
standing authorities  on  wider  prob- 
lems of  Government  administration 
regulation  which  are  inseparable 
from  any  realistic  solution  of  the 
immediate  problems  presented  by 
these  cases."  He  referred  particu- 
larly to  Mr.  McNinch's  earlier 
chairmanship  of  the  Federal  Power 
Commission. 

At  his  press  conference,  also  at- 
tended by  Mr.  McNinch,  Chairman 
Fly  was  questioned  about  "control" 
of  communications  in  view  of  the 
war  situation.  He  did  not  answer 
this  line  of  inquiry  directly,  point- 
ing out  that  he  was  not  thoroughly 
familiar  with  it  and  had  been  con- 
sulted "to  a  minor  extent"  in  the 
drafting  of  the  proposed  neutrality 
proclamation.  He  did  pay  tribute 
to  the  broadcasting  industry  in  its 
war  coverage,  asserting  that  "as  a 
listener"  he  felt  broadcasters  "had 
rendered  a  great  public  service." 
He  added  his  approach  was  "wholly 
uncritical,  like  that  of  any  other 
citizen  getting  news  and  points  of 
view  over  the  radio." 


MNE  STATWISS  ADD 
AP  ISEWS  REPORTS 

NINE  MORE  broadcasting  sta- 
tions, all  but  one  newspaper  owned, 
have  been  added  to  the  list  of  those 
broadcasting  Associated  Press  news 
under  sponsorship  in  line  with  the 
recent  order  of  the  AP  executive 
committee  lifting  the  ban  on  spon- 
sorship of  its  news.  The  stations 
are  WRAP,  Fort  Worth  Star-Tele- 
gram; WSGN,  Birmingham  News 
and  Age-Herald;  KVWC,  Vernon 

(Tex.)  Daily  Record;  KSO  and 
KRNT,  Des  Moines,  and  WMT, 
Cedar  Rapids,  Des  Moines  Register 
and  Tribune;  WBNS,  Columbus 
State  Journal;  W  H  I  S,  Bluefield 

(W.  Va.)  Telegraph.  KFYR,  Bis- 
marck, N.  D.,  not  newspaper- 
owned  but  having  an  affiliation  with 
the  Bismarck  Tribune,  also  is  buy- 
ing AP. 

All  of  these  stations  are  reported 
to  have  local  sponsors  for  their 
news  under  the  arrangement 
whereby  a  25%  additional  assess- 
ment is  levied  on  the  newspaper's 
basic  AP  assessment  if  AP  news 
is  used  under  sponsorship  and  5% 
increase  is  charged  if  used  sustain- 
ing [Broadcasting,  June  1]. 

Previously,  the  AP  news  was  re- 
ported carried  under  sponsorship 
[Broadcasting,  Aug.  15]  on  KSD, 
St.  Louis  Post-Dispatch;  KPRC, 
Houston  Post;  KSCJ,  Sioux  City 
Journal;  WOMI,  Owensboro  (Ky.) 
Messenger  and  Enquirer;  KGFF, 
Shawnee  (Okla.)  News  and  Star; 
KFAM,  St.  Cloud  (Minn.)  Times- 
Journal. 


Sunkist  to  Use  Net 

CALIFORNIA  FRUIT  GROWERS 
EXCHANGE,  Los  Angeles,  (Sun- 
kist oranges  and  lemons),  starts  its 
thrice-weekly  quarter-hour,  Hedda 
Hopper's  Hollyivood,  Nov.  6  for  52 
weeks,  on  31  CBS  stations,  Mon., 
Wed.,  Fri.,  6:15-6:30  p.m.  (EST). 
Series,  originally  scheduled  to  start 
Oct.  31,  will  be  based  on  Miss  Hop- 
per's syndicated  newspaper  column. 
Besides  motion  picture  gossip  by 
Miss  Hopper,  it  will  include  brief 
dramatizations  of  film  players'  ca- 
reers. Art  Baker  will  announce, 
with  James  Fonda,  of  Lord  & 
Thomas,  Hollywood  staff,  produc- 
ing. A  heavy  user  of  radio  time, 
this  will  be  the  first  time  in  several 
years  the  sponsor  has  used  net- 
work facilities.  The  Exchange,  for 
its  various  products,  has  been  using 
transcribed  shows  and  announce- 
ments in  recent  years. 


Chase  &  Sanborn  Discs 

STANDARD  BRANDS,  New  York, 
on  Sept.  11  started  a  test  campaign 
for  Chase  &  Sanborn  coffee  using 
the  transcribed  serial  Springtivie  & 
Harvest  in  several  markets  from 
the  Mississippi  to  the  East  Coast. 
The  program  is  produced  by  Carl 
Wester,  Chicago,  but  no  further  de- 
tails as  to  stations  or  time  of 
broadcast  could  be  learned  from 
J.  Walter  Thompson,  Co.,  New 
York,  the  agency  in  charge. 


Detroit  Jewel  Test 

DETROIT-MICHIGAN  STOVE 
Co.,  Detroit  (Detroit  Jewel  Stove) 
is  testing  five  stations  with  one  and 
five-minute  announcements  from 
Sept.  18  through  Oct.  13.  WBEN, 
WEBR,  KBOW,  WCPO  and  WLAP 
were  the  outlets  selected.  Holden, 
Graham  &  Clark,  Detroit,  handles 
the  account. 
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•  So   thoroughly   has   WKY   conditioned  bihty,     WKY      is     truly    "O  k  1  a  h  O  m  a's  ■=  In  a  recent  study  made  among  803  Oklahoma 

..                                 ^,         ■     j.t    ^                    r  »t                      r    ,       »•«  City  homes,  representing  a  cross  section  of  the 

Its  newscasts   for  the   air   that   59.5%    of  Newspaper  of  the  Air."  city,  the  station  preferences  for  newscasts 

the  Oklahoma  Citians  who  depend  on  the             Being  first  on  the  air  with  the  news  ^'ere  found  to  be: 

radio  to  keep  abreast  of  the  news  keep  has  become  a  habit  with  WKY,  just  as  Station  B 15  3^ 

their  dials  set  to  this  station.*  listening  to  WKY  has  become  a  habit  with  Station  C                          5  4% 

Manned  by  a  newspaper-trained  staff  Oklahoma  listeners   and   selling  through  Station  D    1.8% 

.  .  .  employing  methods  typical  only  of  WKY  has  become  a  habit  with  sponsors.  No  preference   18.0% 

those  so  trained  .  .  .  using  its  modern  ma- 
chinery to  combine  newspaper's  precision  ^« 
and  accuracy  with  radio's  speed  and  flexi-                                                            /  1/  /     /  / 

l^K  Y  K^/uako^/na  ^^^^ 

NBC  AFFILIATE  900  KILOCYCLES  ^ 


Owned  and  Operated  by  the  Oklahoma  Publishing  Company  *  The  Daily  Oklahoman  ♦  Oklahoma  City  Times  The  Farmer  Stockman 
Mistletoe  Express         KVOR,  Colorado  Springs   *   KLZ.  Denver  (Affiliated  Mgmt.)    *    Represented  Nationally  by  the  Katz  Agency,  Inc. 


LISTENING  audiences  were  discussed  by  E.  P.  H. 
James,  NBC  New  York  advertising  and  sales  pro- 
motion manager,  at  a  luncheon  attended  by  30  Los 
Angeles  and  Hollywood  radio  and  advertising  agency 
executives  in  the  latter  city  last  month.  Attending 
were  (1  to  r,  standing)  H.  D.  Walsh,  Hixson-O'Donnell 
Adv.;  A.  G.  Allen,  Richfield  Oil  Corp.;  Pat  Bishop, 
KFI-KECA,  Los  Angeles,  commentator;  Henry  Chase, 
Barnes-Chase  Co.;  Carroll  O'Meara,  Young  &  Rubi- 
cam;  John  Gudel,  Dan  B.  Miner  Co.;  James  Foud,  Lord 
&  Thomas;  Fred  Mayer,  Dan  B.  Miner  Co.;  Gene  Duck- 
wall,  Tom  McAvity,  Lord  &  Thomas;  William  Betts, 
Ruthrauff  &  Ryan;  Don  Belding,  Lord  &  Thomas;  Ar- 


thur Gudeiman,  Barton  A.  Stebbins  Adv.  Aeency;  Ford 
Sibley,  Lord  &  Thomas;  Ernest  Bader,  Caples  Co.; 
Sydney  Dixon,  NBC  sales;  Raymond  R.  Morgan,  Ray- 
mond R.  Morgan  Co.;  Jefferson  K.  Wood,  Hillman- 
Shane  Adv.  Agency;  Lew  Frost,  executive  assistant  to 
Don  E.  Gilman,  NBC  vice-president;  Charles  H.  Mayne, 
Charles  H.  Mayne  Co.;  Harold  J.  Bock,  NBC  western 
press  manager;  Ralph  R.  Ledder,  Raymond  R.  Morgan 
Co.;  Charles  Brown.  NBC  western  division  sales  pro- 
motion manager.  Seated,  August  Bruhn,  McCann- 
Erickson;  Harwin  Mann,  Lord  &  Thomas;  Tracy 
Moore,  NBC  account  executive;  Grace  Glasser,  Glasser 
Adv.  Agency;  Mr.  James,  and  Mr.  Gilman. 


Rebates  Raised,  Discounts  Cut 
In  Revised  Rate  Card  of  NBC 

Discount  Is  Reduced  for  8-10  p.  ni.  on  the  Red; 
Rates  for  30  Stations  Boosted,  15  Lowered 


WFVA,  Fredericksburg, 
Takes  the  Air  Sept.  8 

HEADED  by  Richard  Field  Lewis 
Jr.  as  manager,  the  new  WFVA, 
Fredericksburg,  Va.,  halfway  be- 
tween Washington  and  Richmond, 
went  on  the  air  Sept.  8  as  a  250- 
watt  daytime  outlet  on  1260  kc. 
Mr.  Lewis,  former  chief  engineer 
of  KFXM,  San  Bernardino,  Cal.,  is 
607c  owner  of  the  stock  in  Fred- 
ericksburg Broadcasting  Corp.,  li- 
censee, the  remainder  of  the  stock 
being  held  in  5%  blocks  each  by 
prominent  local  residents.  Benja- 
min T.  Pitts,  theater  owner,  is 
president;  Mr.  Lewis,  vice-presi- 
dent; George  C.  Clanton,  secretary 
of  the  local  chamber  of  commerce, 
secretary;  John  F.  Gouldman  Jr., 
banker,  treasurer. 

Mr.  Lewis  announced  that  Ed- 
ward H.  Allen,  formerly  with  the 
Yankee  Network  in  Boston,  has 
been  appointed  commercial  man- 
ager. Carl  Saunders,  formerly  with 
KFXM  and  various  Midwest  sta- 
tions, has  been  named  program  di- 
rector. Howard  Severe,  of  Wash- 
ington, is  publicity  director. 

The  station  has  a  Western  Elec- 
tric transmitter  and  Blaw-Knox 
vertical  radiator,  with  RCA  con- 
solette  and  microphones  and  RCA 
turntables.  Its  main  studios  are  in 
the  Farmer's  Creamery  Co.  Bldg., 
and  include  a  small  auditorium 
with  complete  GE  kitchen.  Studios 
are  also  being  erected  in  Mary 
Washington  College  near  Freder- 
icksburg. 


Niagara  Falls  Outlet 

NIAGARA  FALLS,  N.  Y.,  will 
soon  have  its  first  broadcasting 
station  as  a  result  of  the  FCC's 
action  of  Sept.  1  adopting  proposed 
findings  [Broadcasting,  Aug.  15] 
authorizing  a  1,000-watt  daytime 
outlet  on  1260  kc.  The  station  will 
be  licensed  to  the  Niagara  Falls 
Gazette  Publishing  Co.,  publisher 
of  the  Niagara  Falls  Gazette,  head- 
ed by  Alanson  C.  Deuel.  Call  letters 
will  be  WHLD. 


WALR,  Zanesville,  O.,  reports  it  has 
a  woman  commentator  still  in  her 
"tpens.  She  is  Mary  Branas.  new  to 
radio,  who  already  has  a  thrice-weekly 
.s|)ou.sor — the  Hazel-Atlas  Glass  Co. 


REVISED  system  of  discounts  al- 
lowed NBC  advertisers,  embodying 
a  21/2%  increase  from  10  to  121/2% 
in  the  annual  rebate  allowed  for  52 
weeks  of  continuous  broadcasting, 
along  with  a  reduction  of  2V2  7c  in 
weekly  discounts  based  on  gross 
billing,  and  similar  in  effect  to  the 
"hiatus  policy"  announced  earlier 
this  year  by  CBS  [Broadcasting, 
March  15]  is  revealed  in  NBC's 
new  rate  card,  No.  26,  which  goes 
into  effect  Oct.  1  for  new  business 
and  a  year  later  for  current  con- 
tracts. The  network's  new  rate  card 
also  stipulates  that  on  all  Red  net- 
work facilities  used  on  programs 
from  8  to  10  p.  m.,  New  York 
Time,  and  their  rebroadcasts,  week- 
ly discounts  will  be  reduced  5Vc. 

Marking  the  first  general  rate  re- 
vision by  NBC  since  December, 
1936,  the  card  shows  an  increase  in 
rates  for  30  stations,  including  16 
of  23  Basic  Red  stations  and  nine 
others  in  different  Red  Group  classi- 
fications. WHAM,  Rochester,  N. 
Y.,  is  the  only  Basic  Blue  outlet  to 
increase  its  rates,  while  WLW,  Cin- 
cinnati, is  the  only  Basic  Red  or 
Blue  station  to  show  a  rate  de- 
crease. Six  basic  supplementary 
outlets  are  among  the  total  of  15 
showing  decreased  rates,  and  eight 
stations,  chiefly  new  affiliates,  have 
been  added  to  the  basic  supplemen- 
tary groups. 

Rebate  Simplified 

Application  of  the  12%  91-  annual 
rebate  has  been  simplified,  accord- 
ing to  NBC,  by  basing  discount  cal- 
culations on  a  single  fiscal  year  for 
each  account  rather  than  on  sepa- 
rate fiscal  years  for  individual  pur- 
chases of  time  on  each  account.  The 
rebate  is  allowed  on  gross  billing 
on  all  facilities  used  during  the 
contract  year,  except  on  facilities 


discontinued  during  the  period.  It 
will  apply  on  all  facilities  added 
during  the  contract  year  and  not 
discontinued  before  its  close,  but 
will  not  be  paid  on  facilities  in  use 
at  the  beginning  of  the  contract 
year,  but  discontinued  before  its 
close. 

For  instance,  a  client  purchases 
$2,000  worth  of  time  for  52  weeks, 
NBC  explained.  Three  months 
later  he  purchases  an  additional 
$1,000  worth  for  52  weeks.  His  re- 
bate will  be  figured  on  the  basis 
of  aggregate  gross  billings  result- 
ing from  $2,000  for  52  weeks  and 
$1,000  for  52  weeks  less  three 
months.  Rebates  the  following  year 
depend  on  continuation  of  consecu- 
tive-time purchases. 

The  new  weekly  discount  sched- 
ule augments  the  "NBC  Interval 
Plan"  announced  early  this  sum- 
mer [Broadcasting,  May  15].  Un- 
der the  new  plan  discounts  are 
given  only  on  business  aggregat- 
ing $2,000  and  upward  per  week, 
rather  than  starting  at  $1,000  as 
formerly,  and  are  reduced  accord- 
ingly in  each  classification.  A  2V2% 
discount  is  allowed  on  weekly  gross 
billings  of  $2,000  to  $4,000;  5%  on 
$4,000  to  $8,000;  71/2%  on  $8,000  to 
$12,000;  10%  on  $12,000  to  $18,- 
000,  and  121/2%  on  $18,000  and 
more.  On  Blue  Network  contracts 
receiving  special  Blue  discounts 
these  weekly  discounts  are  paid  on 
the  net  rate  after  the  special  dis- 
counts. 

Commenting  on  the  new  discount 
procedure  applying  to  "choice 
spots"  on  the  Red  Network,  Roy 
C.  Witmer,  NBC  vice-president  in 
charge  of  sales,  explained: 

"Every  radio  advertiser  recog- 
nizes that  network  periods  from  8 
to  10  p.m., New  York  Time,  with  re- 
broadcasts  possible  at  later  times. 


represent  preferred  advertising  in- 
vestments. These  are  the  choice 
broadcasting  spots — comparable  in 
added  value  to  the  preferred  posi- 
tion pages  in  magazines  and  news- 
papers. All  available  research  data 
shows  that  during  this  two-hour 
period  radio  sets  in  use  exceed 
other  evening  periods  by  at  least 
5%. 

'"The  new  rate  card  stipulates 
that  on  all  Red  Network  facilities 
used  on  programs  during  this  pe- 
riod, and  their  rebroadcasts,  weekly 
discounts  will  be  reduced  5%.  For 
example,  a  client  with  a  weekly 
gross  billing  of  $8,000  on  Red  Net- 
work facilities  would  earn  a  weekly 
discount  of  7 1/2%.  If  the  program 
falls  between  the  hours  of  8  p.m.  to 
10  p.m.,  New  York  Time,  this  dis- 
count is  now  reduced  to  2%%." 

Maximum  Discount 

Advertisers,  except  those  using 
Red  facilities  during  the  specified 
hours,  whose  gross  billing  equals 
or  exceeds  $1,500,000  during  a  12- 
month  fiscal  year,  will  be  allowed 
a  discount  of  25%  in  lieu  of  weekly 
discounts  and  annual  rebates,  the 
rate  card  stated.  A  maximum  dis- 
count of  207c  will  be  allowed  ad- 
vertisers on  their  billings  for  NBC- 
Red  facilities  during  the  specified 
"choice"  hours,  but  where  Red  sup- 
plementary facilities  are  used  with 
the  Blue  Network,  the  5%  reduc- 
tion on  the  rate  of  discount  applies 
to  the  Red  facilities  only. 

Since  issuance  of  NBC's  last  rate 
card,  dated  Dec.  1,  1938,  with  a  to- 
tal of  165  stations,  12  new  stations 
have  joined  the  network  and  three 
others  have  been  dropped.  New  sta- 
tions, making  the  current  total  174, 
are:  WBCM,  Bay  City,  Mich.; 
W  G  K  V,  Charleston,  W.  V  a  .  ; 
W  B  L  K,  Clarksburg,  W.  V  a  .  ; 
WING,  Dayton;  WKBO,  Harris- 
burg;  CMX,  Havana,  Cuba; 
KFAM,  St.  Cloud,  Minn.;  KYSM 
Mankato,  Minn.;  WCOA,  Pensa- 
cola,  Fla.;  KROC,  Rochester 
Minn.;  KSCJ,  Sioux  City,  Iowa 
and  KVOA,  Tucson.  Stations  nc 
longer  affiliated  with  NBC  are: 
WWNC,  Asheville,  N.  C;  WCKY 
Cincinnati,  and  KOIL,  Omaha. 


Magazine  Drive 

CANDID  EYE  Magazine,  Philadel 
phia,  will  use  between  35  and  4( 
stations  in  a  spot  campaign  start 
ing  about  Nov.  1.  Proved  mail 
pulling  stations  will  be  selected 
according  to  the  agency,  Alber 
Kircher  Co.,  Chicago.  Announce 
ments  and  live  talent  programs  wil 
be  utilized.  The  appropriation  anc 
stations  are  expected  to  exceed  thi 
previous  year's  campaign. 


Wurlitzer  List 

RUDOLPH  WURLITZER  Mfg 
Co.,  N.  Tonawanda,  N.  Y.  (musics 
instruments),  in  late  Septembe: 
will  start  a  series  of  five-minut 
programs  five  and  six  days  weeklj 
on  WBEN  WMAQ  WBNS  WTAIV 
WCAU  WHEC  WOR.  WWJ,  whicl 
carried  the  programs  through  thi 
summer,  has  been  renewed 
Schwimmer  &  Scott,  Chicago 
handles  the  account. 


WASHINGTON  State  Dairy  Commie 
sion,  Seattle,  which  has  appointed  Di 
Robert  Prior  secretary  -  manager,  i 
planning  to  spend  a  state-raised  funi,. 
of  about  $100,000  for  national  advei' 
tisinff  of  Washington  dairy  product 
and  finding  new  markets. 
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fOR  the  first  time  in  history,  on  the 
occasion  of  its  20th  Annual  Con- 
vention, The  American  Legion 
recently  staged  a  special  preview  parade 
for  broadcast  and  television. 

First  in  the  Northwest,  KSTP  natur- 
ally was  selected  by  The  Legion  for  this 
broadcast. 

Starting  as  a  small  test  "preview"  the 
parade  grew  into  a  demonstration  with 
over    one    hundred    thousand  people 


crowding  downtown  Minneapolis,  block- 
ing traffic,  halting  business.  Additional 
thousands  thronged  KSTP's  studios  to 
view  the  parade  by  television. 

As  the  Legionnaires  pay  tribute  to 
their  favorite  radio  station,  so  do  the 
millions  of  others  in  the  rich  Northwest. 

For  action  in  the  8th  Retail  Market  — 
turn  to  KSTP  first  —  for  news,  for  en- 
tertainment, for  civic  affairs,  and  for 
sale  of  your  product. 


.Vofe  to  time  buyers:  KSTP  goes  to  50,000  watts  in  a  few  Aveeks. 

For  rates  and  schedule,  address  Ray  C.  Jenkins,  General  Sales  Manager,  KSTP, 
Minneapolis-St.  Paul,  Minn.,  or  National  Representatives,  Edward  Petry  &  Co.,  Inc. 


KSTP 



50,000  WATTS 

(IN  A  FEW  WEEKS) 
NBC  BASIC  RED  NETWORK 
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WHEN  WLS,  Chicago,  remoted  its  National  Barn  Dance  ivom.  the  State 
Fairs  of  Illinois,  Indiana  and  Wisconsin,  a  big  crew  of  engineers  and 
promotion  men  scampered  around  the  Midwest  on  the  WLS  special  train. 
A  part  of  the  crew  lined  up  on  the  observation  car,  including  (1  to  r), 
Bob  Dwyer,  of  the  Wade  Agency,  Chicago,  which  handles  the  Alka- 
Seltzer  account;  Pete  Lund,  writer  of  the  Alka-Seltzer  show;  William 
R.  Cline,  WLS  sales  manager;  Art  Page,  WLS  farm  program  director; 
Don  Kelley,  WLS  promotion  manager;  Al  Boyd,  WLS  production  director. 


Continued  Heavy  Billings  for  August 
Keep  Networks  Well  Above  Last  Year 


Listener  Interest 
Widely  Increased, 
CAB  Data  Reveal 

Both  Day  and  Night  Listening 
Found  to  Be  Improved 

INCREASING  listener  interest  in 
both  evening  and  daytime  radio 
shows,  along  with  definite  devia- 
tions in  program  preferences  by  eco- 
nomic groups,  is  indicated  in  a  72- 
page  report  based  on  a  comprehen- 
sive listener  analysis  recently  con- 
ducted by  the  Cooperative  Analysis 
of  Broadcasting  in  33  cities  reached 
by  NBC-Red  and  Blue  and  CBS 
network  service. 

The  report  revealed  that  during 
the  1938-39  winter  season,  from 
October  to  April,  the  average  rat- 
ing of  all  evening  shows  increased 
from  8.8 7f  to  9.3%,  while  the  num- 
ber of  evening  shows  rating  10% 
or  higher  increased  from  39  to  44, 
compared  with  the  1937-38  winter 
season,  and  the  number  of  daytime 
pi-ograms  rating  over  5%  almost 
doubled. 

Variety  at  the  Top 

Variety  programs  continued  in 
first  place  among  evening  programs 
in  both  preference  and  percentage 
of  time  on  the  air,  accounting  for 
27.1%  of  the  time,  with  an  average 
I'ating  during  the  winter  period  of 
14.7%,  compared  with  13.5%  the 
preceding  summer  and  15.9%  the 
preceding  winter.  Comedy  pro- 
grams, second  in  popularity  (11%), 
ranked  fifth  in  air  time  (7.2%)  ; 
drama,  third  in  popularity 
(10.8% ) ,  second  in  air  time 
(17.8%);  audience  participation, 
fourth  in  both  popularity  and  air 
time  (10.5%  and  12.5%,  respective- 
ly);  classical,  fourth  (10.5%)  and 
ninth  (1.7%);  serial  drama,  sixth 
in  both  (10.4%  and  6.8%);  popu- 
lar music,  seventh  (7.6%)  and 
third  (16.1%);  semi-classical, 
eighth  in  both  (7.4%  and  3.4%); 
commentators  and  talks,  ninth 
(6.6%)  and  seventh  (6.7%),  and 
familiar  music,  tenth  in  both  (2.4% 
and  .7%). 

The  report  also  indicated  many 
deviations  in  program  preferences 
by  economic  groups,  i.e.,  such  pro- 
grams as  General  Foods'  Good 
Neivs,  Ford  Sunday  Evening  Hour, 
Cities  Service  Concert,  Human  Side 
of  the  News,  Kellogg's  Circle, 
Chase  &  Sanhorn  Hour,  Lever 
Bros.  Big  Town,  Old  Gold's  Mel- 
ody &  Madness,  GE  Hour  of 
Charm,  Saturday  Night  Serenade, 
Lowell  Thomas,  and  Canada  Dry's 
Information  Please  appeal  pre- 
dominantly to  the  higher  income 
levels,  according  to  the  CAB  fig- 
ures, while  Carson  Robinson,  Plan- 
tatioyi  Party,  Mary  &  Boh,  Liim 
&  Abner,  Major  Bowes  and  Nation- 
al Barn  Dance  were  shown  to  ap- 
peal primarily  to  the  lower  in- 
come levels.  Analysis  of  programs 
by  types  also  showed  that  classical 
and  semi-classical  programs  and 
commentators  appeal  predominant- 
ly to  the  upper  income  levels. 

Among  evening  hours  Chase  & 
Sanborn  Hour,  Lux  Radio  Theatre 
and  Kraft  Music  Hall  were  one- 
two-three  among  all  income  groups, 
but  among  other  programs  further 
down  the  list  in  comparative  popu- 
larity there  was  wide  variation  be- 
tween economic  classes.  Among  the 
evening  half-hours  wide  variations 
also  were  apparent,  with  Jack  Ben- 
ny and  Burns  &  Allen  one-two  in 


ADVERTISING  on  the  nationwide 
networks  showed  no  signs  of  slack- 
ening through  August,  contrary  to 
the  experience  of  previous  years. 
Combined  gross  billings  of  the 
coast-to-coast  networks  for  the 
month  totaled  $5,855,356,  an  in- 
crease of  29.3%  over  the  $4,529,590 
billed  in  August  1938.  Cumulative 
billings  for  the  year  to  date  on  all 
major  networks  totaled  $52,843,- 
592,  topping  the  total  of  $46,971,- 
173  for  the  same  period  last  year 
by  14.6%. 

Columbia,  as  in  July,  showed  the 
largest  increase  over  the  year  be- 
fore, both  in  actual  dollars  and  in 
percentage,  due  both  to  this  net- 
work's excellent  business  this  sum- 
mer and  to  the  severe  slump  it  went 
through  during  the  summer  of 
1938.  In  August  1939  CBS  gross 
billings  totaled  $2,337,376  as  com- 
pared to  $1,423,865  for  August 
1938,  a  gain  of  64.2%.  For  the  first 
eight  months  of  1939  CBS  shows 
cumulative  total  billings  of  $21,- 
602,302,  17.6%  above  the  cumula- 
tive total  for  the  same  period  in 
1938  of  $18,373,777. 

For  August,  MBS  billines  showed 
a  rise  of  24.7%  over  billings  for 
that  month  of  last  year,  or  from 
$164,626  in  August  1938  to  $205,- 
410  in  AuR-ust  1939.  For  the  year 
to  date  MBS  reports  aggrea-ate 
billings  of  $2,046,228,  up  22.2% 
from  the  $1,673,913  for  the  same 
period  of  1938. 

NBC's  August  total  of  $3,312,- 


all  groups,  while  Information 
Please  ranged  from  ninth  place  in 
the  upper  income  level  to  47th  in 
the  lower. 

The  10  leading  pro<rrams  for  the 
winter  period,  according  to  the  re- 
port, were  Chase  &  Sanborn  Hour, 
Jack  Benny,  Lux  Radio  Theatre, 
Kraft  Music  Hall,  Mawr  Bowes 
Amateur  Hour,  Town  Hall  Ton-ight, 
Burns  &  Allen,  Good  News,  Rudy 
Vallee  and  Big  Town. 

Analysis  of  the  leading  daytime 
programs  in  different  sections  of 
the  country  also  showed  wide  vari- 
ations in  preference.  Guiding  Light 
being  the  only  program  listed 
among  the  first  five  in  Eastern, 
Midwestern,  Southern  and  Pacific 
Coast  cities  alike. 


570,  an  increase  of  12.6%  over 
August  1938  when  the  total  was 
$2,941,099,  may  be  broken  down 
into  $2,636,267  of  Red  network  bill- 
iners  and  $676,303  of  Blue  network 
billings.  There  are  no  comparable 
figures  for  last  year  as  the  new 
system  of  dividing  billings  between 
these  networks  was  begun  only  last 
October.  For  the  first  eight  months 
of  1939,  Blue  billings  total  $6,722,- 
952  and  Red  billings  $22,472,110. 
giving  a  combined  NBC  total  of 
$29,195,062,  which  is  8.4%  over  the 
$26,923,483  gross  billings  for  the 
same  period  of  1938. 

Tabulated  billings  by  months  for 
each  network,  showing  the  compari- 
son with  1938  figures,  follows: 

Gross  Monthly  Time  Sales 
NBC 


%  Gain 

1939      over  19.1S  19SX 

Jan.   $4,033,900  6.3%  $3,793,516 

Feb.                    3.748.695  7.2  3.498.0.53 

March                4,170.852  9.6  3,806,831 

Anril   3.5fin.fiR4  7.6  3.310.5(15 

May                   3,702,102  8.4  3,414,200 

June                  3,382.404  5.7  3.200.569 

Julv                   3.283.555  11.0  2.958.710 

Aug.                  3,312,570  12.6  2,941,099 

CBS 

Jan.                   2,674.057  —7.1  2.879.945 

Feb.                    2.541.542  —5  2  2.680.335 

March              2,925,684  —3.6  3,034,317 

April                 2.854.026  17.7  2.424.180 

Mav                    3.063.329  25.4  2.442.283 

June                 2,860.180  34.8  2,121,495 

July                  2.311,953  69.1  1.367.357 

Aug.                  2,337,376  64.2  1,423,865 

MBS 

Jan.                       315.078  16.7  269.894 

Fob                       276. R05  9.2  553.250 

March                 306,976  31.8  232,877 

April                   262,626  38.6  189.545 

May                       234,764  20.9  194.201 

June                     228.186  12.7  202.412 

July                     216.583  29.6  167.108 

Aug.                      205,410  24.7  164,626 


Karith  May  Enlarge 

KARITH  CHEMICAL  Co.,  Chicago 
(cleaner)  on  Sept.  1  added  WHBL, 
Sheboygan,  Wis.,  to  its  test  sched- 
ule in  secondary  markets.  KFEQ, 
St.  Joseph,  Mo.  was  selected  late  in 
June.  Fifteen-minute  live  talent 
programs  are  used  daily  on  both 
stations.  According  to  Albert  Kir- 
cher  Co.,  Chicago,  which  handles 
the  account,  other  stations  are 
under  consideration  for  expansion 
of  the  tests  in  smaller  markets. 


Screen  Talent  Is  Signed 
For  Gulf  Guild  Program 

SIGNING  of  672  film  stars,  fea- 
tured players,  writers  and  directors 
for  the  CBS  Screen  Guild  Theatre 
series,  which  resumes  Sept.  24,  un- 
der sponsorship  of  Guild  Oil  Corp., 
has  been  announced  by  Jean  Her- 
sholt,  president  of  Motion  Picture 
Relief  Fund.  Services  will  be  gratis, 
but  the  sponsor  is  contributing  $10,- 
000  weekly  to  a  home  for  needy  in 
the  film  profession.  Roger  Pryor 
will  be  master-of-ceremonies  for 
the  series. 

Oscar  Bradley  has  been  re-signed 
as  musical  director.  Bertie  Green  is 
his  arranger.  Joe  Hill,  Young  & 
Rubicam,  New  York  producer,  re- 
cently transferred  to  Hollywood,  is 
to  supervise  production,  with  Aus- 
tin Peterson,  writer-producer,  as 
assistant.  Material  submitted  by 
film  scenarists  will  be  adapted  for 
the  series  by  agency  script  writers 
who  include  Jess  Oppenheimer, 
Sam  Perrin,  Howard  Green  and 
Charles  Tazewell.  Tom  Lewis, 
agency  New  York  program  direc- 
tor and  manager  of  radio,  will  be 
in  Hollywood  for  the  initial  pro- 
gram and  is  scheduled  to  remain 
on  the  West  Coast  several  weeks. 
The  program,  to  be  heard  Sundays, 
7:30-8  p.m.  (EST),  will  originate 
from  New  York  for  several  weeks 
later  in  the  season,  giving  Guild 
members  performing  on  the  stage 
an  opportunity  to  contribute  their 
services. 


Axton-Fisher  News 

AXTON-FISHER  TOBACCO  Co., 
Louisville  (Twenty  Grand  ciga- 
rettes), on  Sept.  11  started  spon- 
sorship of  the  news  analysis  pro- 
grams by  Johannes  Steel  five  times 
weekly  on  WMCA,  New  York.  Mr. 
Steel,  noted  political  and  business 
commentator,  is  heard  for  Twenty 
Grand  cigarettes  7 :45-8  p.  m.,  and 
also  broadcasts  an  earlier  sustain- 
ing proo-ram  of  similar  news  analy- 
sis from  6:30-7  p.  m.  which  is 
wired  from  WMCA  to  WAAB,  Bos- 
ton. McCann-Erickson,  New  York, 
handles  the  account. 


Test  Blossoms 

HAIR  TRIMMER  SALES,  Chi- 
cago (combination  comb  and  hair 
trimmer),  which  Aug.  1  began 
sponsorship  in  six  participation 
programs  weekly  on  WMMN,  Fair- 
mont, W.  Va.,  plans  to  add  five  or 
more  additional  stations  in  rural 
markets  by  Oct.  1.  TTie  initial  test 
over  WMMN  is  proving  very  suc- 
cessful in  securing  direct  mail  re- 
sponse, said  executives  of  Selviair 
Broadcasting  System,  Chicago, 
agency  for  the  account. 


Nov.  Cranberry  Spots 

AMERICAN  CRANBERRY  Ex- 
change, New  York,  will  start  its 
annual  fall  campaign  for  Eatmor 
cranberries  early  in  November,  us- 
ing a  varying  amount  of  spot  an- 
nouncements on  28  stations.  No 
further  details  have  been  arranged. 
BBDO,  New  York,  is  agency. 


Cuticura  Spots 

POTTER  DRUG  &  CHEMICAL 
Co.,  Maiden,  Mass.  (Cuticura  soap), 
on  Sept.  14  started  a  fall  campaign 
of  12  spot  announcements  weekly 
on  about  20  stations.  Atherton  & 
Currier,  New  York,  handles  the  ac- 
count. 
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&  Ptomotion 

All  in  Green — More  Fairs — Guards  for  Digits — 
River  Bottom — Charm  of  a  Lamp 


DIRECT  MAIL  promotion, 
consisting  of  a  series  of 
four  teaser  postcards  pre- 
ceding a  two-color  broad- 
side outlining  full  particulars  and 
merchandising  ideas,  is  being  used 
by  King -  Trendle  Broadcasting 
Corp.  to  publicize  its  transcribed 
mystery  serial.  The  Green  Hornet. 
Designed  to  get  inquiries  from 
agencies  and  sponsors  about  the 
show,  both  the  cards  and  broad- 
side feature  an  animated  green 
hornet  caricature,  with  green  domi- 
nating the  color  scheme. 

Among  merchandising  ideas  of- 
fered sponsors  are  photographs  of 
Britt  Reid,  who  plays  the  title  role, 
posters  and  program  folders,  and 
drinking  glass  containers  for  spon- 
sor's product,  bearing  pictures  of 
different  characters  in  the  drama. 
The  brochure  also  calls  attention  to 
growing  public  interest  in  the  se- 
ries resulting  from  Universal  Pic- 
tures' movie  serialization  of  The 
Green  Hornet.  NBC  Transcription 
Service  is  cutting  the  transcrip- 
tions, and  as  in  the  sale  of  the 
Lone  Ranger  series,  has  certain 
states  and  markets  for  sales  terri- 
tory. 

*  *  * 
Signal's  Roadshow 

SIGNAL  OIL  Corp.,  Los  Angeles 
(petroleum  products),  sponsoring 
Signal  Carnival  on  11  NBC-Pacific 
Red  stations  for  more  than  three 
years,  as  promotion  for  the  weekly 
half -hour  show,  on  Sept.  8  sent  the 
entire  cast  on  a  three-week  per- 
sonal appearance  tour  of  Pacific 
Coast  key  cities.  Besides  their  regu- 
lar Sunday  evening  broadcast,  they 
are  making  a  total  of  nine  personal 
appearances  and  are  also  being 
guests  of  various  service  clubs  and 
luncheon  groups.  Cast  includes 
Barbara  Jo  Allen,  Kay  St.  Ger- 
main, John  Frazer,  Mary  Milford, 
Jack  Carson,  master-of-ceremonies, 
Gordon  Jenkins,  orchestra  director, 
and  Signaleers  Quartet.  Accom- 
panying them  is  Barton  A.  Steb- 
bins,  head  of  Barton  A.  Stebbins 
Adv.  Agency,  Los  Angeles,  servic- 
ing the  account,  and  his  staff  pro- 
ducer, William  Arnold,  with  writ- 
ers Marvin  Fisher  and  Paul  Con- 
Ion.  Dave  Elton  represents  NBC  on 
the  tour. 

*  *  * 

Demonstration  Week 
TO  PROMOTE  National  Demon- 
stration Week,  Sept.  11-16,  the  Na- 
tional Dry  Goods  Assn.  used  two 
network  programs,  one  on  CBS 
and  one  on  NBC.  The  Sept.  9  pro- 
gram of  Americans  at  Work  on 
CBS  was  devoted  entirely  to  the 
business  of  window  display  design- 
ers, with  John  Reed  King,  CBS  an- 
nouncer, interviewing  Dana 
O'Clare,  display  manager  of  Lord 
&  Taylor's,  directly  from  the  win- 
dows of  that  New  York  department 
store.  On  Sept.  11,  NBC  broadcast 
a  talk  by  Edward  J.  Noble,  Under- 
Secretary  of  Commerce  and  presi- 
dent of  Life  Savers  Inc.,  on  the 
subject  of  retail  dry  goods. 

*  *  * 

At  the  Food  Fair 
WCKY  and  WSAI,  Cincinnati,  re- 
port active  participation  in  the  re- 
cent Cincinnati  Food  Show.  WSAI 
announces  it  gave  exhibiting  mer- 
chants who  had  never  used  radio  a 
chance  to  sample  WSAI  results  by 
using  the  station's  glass-enclosed 
fair  studio,  air-conditioned.  WCKY 
had  a  special  booth  to  display 
products  and  had  tieups  with  the 
Cincinnati  Times-Star.  Entertain- 
ment, movie  star  and  amateur  fea- 
tures were  broadcast. 


Borden's  Banners 
BORDEN  DAIRY  DELIVERY 
Co.,  San  Francisco  (dairy  prod- 
ucts), to  promote  its  twice-daily 
five-minute  Last  Minute  News  pro- 
grams on  KNX,  Hollywood,  is  dis- 
tributing point  of  sale  material  to 
more  than  600  markets  in  the  Los 
Angeles  area.  Promotion  material 
includes  7-foot,  three-color  awning 
streamers  decorated  with  large  pic- 
tures of  various  Borden  products, 
along  with  call  letters  of  station 
and  time  of  the  news  broadcast. 
Borden's  110  retail  delivery  trucks 
also  carry  this  sti'eamer.  In  addi- 
tion, more  than  50,000  shopping 
"check  lists",  which  has  a  compila- 
tion of  all  possible  menu  staples, 
has  been  made  available  to  Los  An- 
geles housewives.  They  are  being 
distributed  through  grocery  stores. 
Each  check  list  carries  a  large 
disc-like  device  for  hanging  in  the 
kitchen,  which  also  calls  attention 
to  the  programs. 

^  ^ 

Food  in  Omaha 

NAMED  for  the  second  successive 
year  the  official  promotional  medi- 
um for  the  Omaha  Retail  Grocers' 
Assn.'s  39th  annual  Manufacturers' 
Food  Show,  to  be  held  in  Omaha 
Oct.  9-14,  WOW  has  undertaken 
full  responsibility  for  program- 
ing and  promoting  the  food  show. 
Featuring  this  year's  show  will  be 
an  All  Electric  Cooking  School, 
conducted  each  afternoon  by  Mar- 
tha Bohlson  of  the  Nebraska  Power 
Co.,  and  a  stage  show  consisting  of 
WOW  talent  twice  each  evening. 
The  station  also  is  negotiating  to 
bring  several  name  radio  stars  to 
Omaha  for  the  event. 

^  ^ 

For  Better  Cattle 
COOPERATING  with  midwestern 
packing  plants  through  its  farm 
service  department,  WNAX,  Yank- 
ton, S.  D.,  is  distributing  to  farm- 
ers in  its  territory  the  booklet, 
"Animal  Disease  Eradication",  pub- 
lished by  the  Livestock  Sanitary 
Committee,  Sioux  City,  la.  The 
pamphlet,  sent  postpaid  and  with- 
out charge  to  any  farmer  request- 
ing it,  gives  advice  on  how  to  pro- 
duce better  livestock  which  will 
bring  cattle  raisers  higher  prices. 

^  ^  ^ 

Agency  Shows  Film 
THE  film  being  shown  at  the  New 
York  Fair,  "I'll  Tell  the  World", 
was  screened  in  Washington  Sept. 
12  by  Harry  J.  Kaufman  Adv. 
Agency  for  a  group  of  advertising 
folk.  After  the  showing,  the  agency 
demonstrated  its  methods  of  using 
various  media. 


News  for  Screen 

JUST  before  the  7  and  9 
o'clock  intermissions  at  local 
movie  theatres,  WBT  pro- 
vides recorded  news  bulletins 
played  over  the  screen  speak- 
er systems.  Theatres  pub- 
licize the  service  in  their  lob- 
bies and  newspaper  ads.  Each 
summary  is  three  minutes 
long  and  is  introduced:  "The 
news  bureau  of  WBT  and 
CBS  brings  you  latest  reports 
direct  from  Europe." 


Merchandising  Check 

WHEN  the  local  City  Dye  Works 
renewed  sponsorship  of  Piano 
Tunes,  twice  -  weekly  feature  on 
KIRO,  Seattle,  a  new  version  of 
the  "box-top"  merchandising  idea 
was  incorporated  by  Vera  E.  Jed- 
lick,  KIRO  publicist,  who  also 
vsrrites  continuity  for  the  program. 
Built  around  a  contest  in  which 
listeners  supply  the  correct  titles 
of  old  songs  played  during  the 
broadcast,  entries  must  be  sub- 
mitted on  special  blanks  attached 
to  dry  cleaned  articles.  The  blanks 
constitute  a  promotional  piece  in 
themselves  and  provide  the  sponsor 
with  a  close  merchandising  check, 
as  well  as  limiting  competition  to 
the  territory  served  by  the  organi- 
zation. 

Thimbles  for  All 

IN  ADDITION  to  originating  more 
than  .30  broadcasts  from  its  own 
booth  in  the  Agricultural  Bldg.  and 
the  grounds  of  the  Minnesota  State 
Fair,  WCCO,  Minneapolis,  gave 
away  30,000  thimbles  bearing  the 
inscription  "WCCO  -  CBS  -  1939". 
During  the  Fair  more  than  100,000 
persons  visited  the  WCCO  booth. 
Two  girls  and  a  page  boy  directed 
visitors  through  the  booth,  and 
thimbles  were  distributed,  at  the 
rate  of  3.000  a  day,  between  1  and 
3  p.  m.  during  the  10  days  of  the 
Fair,  from  Aug.  26  through  Sept.  4. 

*  *  * 

Muddy  Rio  Grande 
VIAL  of  muddy  Rio  Grande  River 
water,  tagged  with  a  sales  message 
saying  that  although  "Silvery  Rio 
Grande"  may  be  the  bunk,  "the  life- 
giving  waters  of  this  historic  and 
romantic  river  have  made  a  ver- 
itable paradise  of  El  Paso's  irri- 
gated valleys",  is  being  distributed 
by  KTSM,  El  Paso,  Tex.  The  small 
bottle  is  mailed  to  prospective  cli- 
ents, agencies  and  others  in  a 
screw-top  mailing  tube. 

*  *  * 

Check  on  Signal 
AS  A  PROMOTION  and  check  of 
the  new  transmitter  and  other 
equipment  put  into  service  recently, 
KCKN,  Kansas  City,  Kan.,  staged 
a  contest  asking  for  letters  on  the 
"before  and  after"  reception  of  the 
station,  with  $350  worth  of  radio 
receivers  offered  writers  of  the  sev- 
en best  letters.  The  promotion  was 
staged  under  sponsorship  of  a  local 
credit  clothing  and  appliance  store. 

^  ^  ^ 

Digital  Magic 
LADY  ESTHER  Co.,  Chicago 
(cosmetics),  has  started  a  test 
campaign  of  announcements  on 
the  Guy  Lombardo  program  on 
NBC  and  CBS,  offering  feminine 
listeners  a  free  set  of  celluloid 
"magic  fingertips"  to  facilitate  the 
choice  of  shades  of  the  coriipany's 
new  Seven-Day  nail  polish.  Pedlar 
&  Ryan,  New  York,  handles  the 
account. 

*  *  * 
Free  at  Fair 

TO  VISITORS  at  its  booth  at  the 
Iowa  State  Fair,  WHO,  Des 
Moines,  distributed  25,000  copies  of 
an  illustrated  folder  presenting  per- 
sonalities and  programs  heard  reg- 
ularly on  the  station,  including  a 
review  of  studio  personnel. 


Orchestra  Names 

CONTEST  among  listeners  to  name 
the  new  staff  orchestra  to  be  con- 
ducted the  coming  season  by  Mau- 
rice Spitalny,  music  director  of 
KDKA,  Pittsburgh,  climaxed  Sept. 
8  with  a  special  program  during 
which  results  were  announced  and 
prizes  awarded  for  the  six  best 
name  suggestions.  First  prize  was 
an  RCA- Victor  combination  phono- 
graph and  all-wave  radio  receiver, 
with  five  RCA  table  model  receiv- 
ers going  to  other  winners.  KDKA 
and  NBC  announced  the  contest 
Aug.  11,  and  entries  were  accepted 
by  mail  until  midnight  Aug.  25. 
Judges  of  the  contest  were  Dick 
Fortune  of  the  Pittsburgh  Press; 
Harold  Cohen,  of  the  Post-Gazette, 
and  William  J.  Lewis  of  the  Sun- 
Telegraph. 

Bulbous  Message 
A  FROSTED  lamp  bulb,  sent  to 
radio  editors  by  General  Electric 
Co.  contains  a  much-folded  strip  of 
paper  announcing  the  resumption 
of  the  Hour  of  Charm  with  Phil 
Spitalny's  All-Girl  Orchestra  for  a 
fourth  session  on  NBC-Red.  Re- 
moving the  base  of  the  bulb  brings 
the  message  to  light. 

*  *  * 
'Big  Town'  Reactions 
KWTO-KGBX,  Springfield,  Mo., 
invited  business  men  to  audition 
first  program  of  the  Big  Town 
transcription  series  sponsored  by 
Lever  Bros,  for  Rinso.  Each  lis- 
tener was  interviewed  on  his  reac- 
tion and  the  recorded  views  were 
sent  to  Lever  Bros. 


BROCHURES 


NBC :  Tint-block  folder  brochure,  "On 
the  Air  with  History  in  the  Making", 
promoting  NBC's  on-the-spot  foreign 
news  coverage,  featuring  NBC's  series 
of  broadcasts  by  European  statesmen. 

WARWICK  &  LEGLER,  New  York : 
First  issue  of  the  agency's  new  pro- 
motion booklet,  "Ad  Quiz",  contain- 
ing questions  and  answers  on  adver- 
tising problems  and  developments. 

TOM  FIZDALE,  New  York:  Spiral- 
bound  promotion  folder  heralding  the 
return  Sept.  5  of  Fibber  McGee  & 
Molly  to  the  Johnson  Wax  program. 

RADIO  ATTRACTIONS  Inc.,  New 
York  :  Two-color  brochure  announcing 
"pertinent  facts"  about  its  new  tran- 
scribed series,  Pinocchio. 

WNAX,  Yankton,  S.  D. :  Individual 
talent  brochures,  each  folder  describ- 
ing a  single  star  or  act  available  on 
the  station,  for  presentation  to  pros- 
pective sponsors. 

YANKEE  Network  :  Football  brochure 
promoting  Yankee's  Casey  at  the  Mike 
series  featuring  Eddie  Casey. 

WRC-WMAL,  Washington:  Salmon- 
color  portfolio  containing  individual 
one-page  descriptions  of  programs 
available  for  sponsorship  on  either 
station. 

KMA,  Shenandoah,  la. :  File  folder 
with  historical,  market  and  merchan- 
dising data. 

WBIG,  Greensboro,  N.  C. :  Four-page 
folder  "$1,000,000  a  Day",  discussing 
income  of  tobacco  growers  in  WBIG's 
area. 

KFH,  Wichita :  Plastic-bound  bro- 
chure with  market,  program,  promo- 
tion and  other  data. 

WKBZ,  Muskegon,  Mich. :  Brochure 
describing  station  activities  and  staff, 
observing  fifth  anniversary  of  station's 
location  in  Muskegon. 

WCAU,  Philadelphia:  Offset  -  printed 
multi-color  brochure  with  moderne  mo- 
tif picturing  studio  and  station  equip- 
ment. 
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Here  are  15  Really  Vital  Spots 


YES,  these  15  NBC  programmed  stations  are  Vital 
in  every  sense  of  the  word.  Vital  because  in  ten 
of  the  richest  markets  in  America  these  stations  are 
continually  proving  their  ability  to  do  a  knockout 
sales  job  for  spot  advertisers  .  .  .Vital  because  pro- 
gramming by  NBC  assures  the  finest  in  radio  enter- 
tainment, attractions  that  build  and  hold  audiences . . . 
Vital  because  each  of  these  stations  has  given  special 
attention  to  the  activities  of  its  ov/n  territory,  thereby 
establishing  for  itself  an  unsurpassed  local  identity. 


i  Boston 

(  Springfield 

.  Chicago 
.  Chicago 

Cleveland 

.  .  Denver 


•  WBZ      50,000  Watts  — 990  kc. 

•  WBZA      1,000  Watts— 990  kc. 

•  WENR    50,000  Watts— 870  kc. 

•  WMAQ  50,000  Watts— 670  kc. 

•  WTAM  50,000  Watts— 1070  kc. 

•  KOA      50,000  Watts— 830  kc. 

•  WEAF     50,000  Watts— 660  kc.  .  .   New  York 

•  WJZ       50,000  Watts  — 760  kc.  .  .   New  York 

•  KYW       10,000  Watts— 1020  kc.  Philadelphia 

•  KDKA    50,000  Watts  — 980  kc.  .  .  Pittsburgh 

•  KGO        7,500  Watts— 790  kc.  San  Francisco 

•  KPO       50,000  Watts  — 680  kc.  San  Francisco 

•  WGY      50,000  Watts— 790  kc.  Schenectady 

•  WMAL    500-250  Warts— 630  kc.  Washington 

•  WRC  5,000-1,000  Warts— 950  kc.  Washington 

The  NBC  Spof  Specialist  in  any  of  these  cities  (also  Detroit  and 
Hollywood)  will  give  you  full  information  on  any  or  all  15  NBC 
Programmed  Stations. 


NATIONAL  BROADCASTING  COMPANY 


The  World's  Greatest  Broadcasting  System 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 


Elementary, 
my  dear 
Watson! 


Wi 


soon 

/WATTS  mrmi 
lOOQ 


HAT  would  you  deduce  from 
this  pair  of  facts : 

1.  More  local  advertisers  use 
KDYL  than  any  other  station 
in  Salt  Lake  City. 

2.  KDYL's  local  rate  is  not  lower 
than  that  of  any  other  local 
station. 

The  deduction,  of  course,  is  clear. 
Local  advertisers  have  fovmd  that 
KDYL  brings  buyers  into  their 
stores.  In  a  word — results! 

It's  a  pretty  good  plan  for  manu- 
facturers who  seek  sales  to  follow 

the  trail  of  local  advertisers  in 
the  selection  of  media.  As  Sher- 
lock Holmes  might  have  said, 
"It's  elementary,  my  dear  Wat- 


DY 


THE  POPULAR  STATION 
Salt  Lake  City,  Utah 

Representatives : 
JOHN  BLAIR  &  COMPANY 
Chicago  -  New  York  -  Detroit 
San  Francisco  -  Los  Angeles 


Plugs  Clipped 

DURING  the  war  crisis  Nar- 
ragansett  Brewing  Co.  is 
using  painless  commercials 
on  its  Yankee  Network  News 
programs,  i.e.:  "As  long  as 
regular  news  broadcasting 
periods  are  devoted  chiefly  to 
reports  of  tragic  happenings 
in  a  troubled  world,  the  Nar- 
ragansett  Brewing  Co.,  Cran- 
ston, R.  I.,  whose  advertising 
messages  are  usually  pre- 
sented at  this  time,  prefers 
to  make  only  this  simple  an- 
nouncement: 'The  famous 
Narragansett  Ale  and  Lager 
are  brewed  with  seedless 
hops.' "  Copy  is  written  by 
Arthur  Braitsch,  Providence. 


Sherlock  for  Grove's 

GROVE  LABORATORIES,  St. 
Louis  (Bromo-Quinine) ,  thru 
Stack-Goble  Adv.  Agency,  New 
York,  on  Oct.  2  starts  Adventures 
of  Sherlock  Holmes  for  22  weeks 
on  18  NBC-Red  and  Blue  stations, 
Mon.,  8-8:30  p.m.  (EST),  with 
West  Coast  repeat,  9-9:30  p.m. 
(PST),  and  a  transcribed  re- 
broadcast,  Tues.,  5:30-6  p.m. 
(PST).  This  procedure  will  be  fol- 
lowed weekly  under  the  new  NBC 
arrangement  to  release  transcribed 
shows  on  the  Blue  network.  Pro- 
gram will  originate  from  NBC 
Hollywood  studios,  Mon.,  8-8:30 
p.m.  (EST)  and  be  released  to 
KLO  KUTA  KVOD  and  32  NBC- 
Blue  stations,  with  West  Coast  re- 
peat, 9-9:30  p.  m.  (PST),  on  KFI 
KPO  KGW  KOMO  KHQ  KMJ 
KDYL  KOA.  Transcribed  version 
will  be  released  Tues.,  5:30-6  p.  m. 
(PST),  to  Blue  stations  KFSD 
KTMS  KECA  KGO  KEX  KJR 
KGA.  Basil  Rathbone  will  be  fea- 
tured in  the  title  role  of  the  se- 
ries, with  Nigel  Bruce  as  Dr.  Wat- 
son. Tom  McNight  is  to  produce 
and  Edith  Meiser,  write  the  series. 


Ward  Starts  Penner 

WARD  BAKING  Co.,  New  York 
(Tip  Top  Bread),  on  Oct.  5  starts 
Tip  Top  Show  with  Joe  Penner  for 
26  weeks  on  30  NBC-Blue  stations, 
Thurs.,  8:30-9  p.m.  (EST).  Al- 
though the  program  will  originate 
from  Hollywood,  it  will  not  be  re- 
leased to  the  West  Coast.  Besides 
Penner,  cast  is  to  include  Russ 
Brown  and  Dick  Mack,  comedians; 
Gay  Seabrook,  comedienne;  Kenny 
Stevens,  singer,  and  an  orchestra. 
Glenn  Heisch,  KFI-KECA,  Los  An- 
geles, production  manager,  is  to 
produce  the  series  for  the  agency. 
He  will  also  continue  his  station 
duties.  Arnold  Maguire  will  be 
NBC  producer  on  the  show.  Law- 
rence Holcomb,  radio  director  of 
Sherman  K.  Ellis  Co.,  New  York, 
agency  sei'vicing  the  Ward  account, 
was  in  Hollywood  during  late  Au- 
gust to  complete  details  for  the 
program.  Signed  as  writers  on  the 
show  are  Hal  Fimberg,  Leonard 
Levinson  and  Bob  Phillips. 


Household  Feeler 

HOUSEHOLD  FINANCE  Corp., 
Chicago,  in  a  one-station  test  of 
30-word  service  announcements,  se- 
lected WCAE,  Pittsburgh,  to  carry 
its  time  signals  and  weather  re- 
ports daily  except  Sunday  for  52 
weeks,  effective  Sept.  17.  BBDO, 
Chicago,  is  agency. 


Suit  for  Invasion 
Of  Privacy  Upheld 

Federal  Court  on  Coast  Holds 

Individual  May  Sue 

THE  Federal  Court  in  San  Fran- 
cisco has  set  a  precedent  by  hand- 
ing down  a  ruling  upholding  the 
right  of  an  individual  to  sue  broad- 
casting companies  and  program 
sponsors  for  invasion  of  privacy. 

The  decision  was  made  by  Fed- 
eral Judge  A.  F.  St.  Sure  in  deny- 
ing the  motion  of  the  Rio  Grande 
Oil  Co.,  sponsor  of  Calling  All  Cars 
over  the  CBS  stations  in  the  West, 
to  dismiss  the  suit  which  was 
brought  by  Howard  Mau  for  as- 
serted unauthorized  use  of  his  name 
on  the  broadcast. 

Sets  a  Precedent 

The  case  was  said  to  be  the  first 
on  record  in  California  in  which 
the  claim  was  made  that  the  pri- 
vacy rights  had  been  invaded  by 
a  radio  broadcast.  Judge  St.  Sure 
ruled  that  the  plaintiff  may  collect 
damages  upon  proof  of  claim  that 
his  "right  to  be  let  alone"  had 
been  violated. 

Plaintiff  Man's  suit  asserts  that 
the  Calling  All  Cars  program  of 
Aug.  4,  1938  contained  details  of 
a  robbery  in  1937  during  which 
Mau,  a  chauffeur,  was  held  up  and 
badly  wounded  by  a  bandit.  The 
complainant  states  that  ever  since 
he  has  been  subject  to  acute  nerv- 
ous attacks  at  mention  of  the  shoot- 
ing and  the  program's  unauthor- 
ized use  of  his  name  caused  con- 
siderable mental  anguish.  Rio 
Grande  and  CBS,  co-defendant, 
were  given  10  days  in  which  to  file 
an  answer  to  Mau's  action. 


Larus  Hockey 

LARUS  &  BRO.  Co.,  Richmond, 
Va.,  (Edgeworth  tobacco.  Domino 
cigarettes),  will  sponsor  24  play- 
by-play  reports  of  the  home  games 
of  the  Boston  Bruins  hockey  team 
this  November  from  Boston  Gar- 
den on  WAAB,  Boston,  and  Co- 
lonial Network  stations.  Tuesday 
night  games,  starting  Nov.  14,  will 
be  heard  from  9:45  to  11  p.  m. 
with  Frank  Ryan  announcing  on 
WAAB  WEAN  WSAR  WFEA 
WNBH  WLLH  WLNH  WRDO  and 
WCOU.  Sunday  games  start  Nov. 
19  and  will  be  heard  10-11  p.  m.  on 
WSAR  WFEA  WNBH  WNLH 
WRDO  and  WCOU.  The  company 
is  also  sponsoring  a  quarter-hour 
series  titled  Sports  Broadcast  with 
Frank  Ryan  as  commentator  on 
WAAB,  Boston.  Programs  will  be 
heard  Mondays  through  Saturdays, 
5:45-6  p.  m.  Warwick  &  Legler, 
New  York,  is  the  agency. 


Akron  Lamp  on  6 

AKRON  LAMP  Co.,  Akron,  is  se- 
lecting about  six  stations  with  es- 
tablished farm  audiences  for  its 
1939-40  campaign  to  begin  about 
Oct.  1.  Barn  dance  type  programs 
and  announcements  will  be  used. 
The  account  is  placed  through 
Guenther-Bradford  &  Co.,  Chica- 
go. 


COINCIDENT  with  the  FCC  an- 
nouncement that  the  Cedar  Rapids 
Gazette's  application  for  a  new  100- 
watt  station  on  1400  kc.  had  been  set 
for  hearing  Nov.  8,  the  FCC  an- 
nounced that  J.  D.  Falvey,  newspaper 
and  radio  advertising  man  of  Ottum- 
wa,  la.,  has  applied  for  a  new  100- 
,  watt,  station  on  1210  ke.  in  that  city. 
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Exhibitor  space  for  the  11th  ANNUAL 
INTERNATIONAL  PETROLEUM  EXPO- 
SITION, May,  1940,  with  its  20  acres 
of  exhibits,  is  already  82%  sold!  This 
is  the  World's  Fair  of  the  Oil  Industry, 
located  in  Tulsa,  Oklahoma,  the  Oil 
Capital  of  the  World. 
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The  International  Petroleum  Expo- 
sition is  the  world's  largest  single 
industry  show,  attracting  exhibitors 
and  patrons  from  every  corner  of 
the  globe. 

Tulsa  is  the  clearing  point  for  bil- 
lions of  dollars  of  oil  money.  Home 
of  546  Oil  Companies  and  Opera- 
tors, 400  Purchasing  Agents,  119 
Manufacturing  Plants,  183  Supply 
Houses  and  Representatives  of 
1,028  American  Oil  Equipment 
Manufacturers. 

Within  75  miles  radius  of  Tulsa  lie 
28%  of  Oklahoma's  area,  40% 
of  Oklahoma's  population,  furnish- 
ing 43%  of  Oklahoma's  buying 
power  and  44%  of  Oklahoma's 
actual  retail  sales.  Cover  Okla- 
homa's Greatest  Market  with 
KVOO!  25,000  watts.  Unlimited 
time.  Both  N.B.C.  Networks. 


EDWARD  PETRY  AND  CO.,  Inc. 

National  Representatives 
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War  &  Words 

EUROPE  has  embarked  upon  a  war  of  words 
as  well  as  of  bullets.  Propaganda  has  reached 
an  all-time  high,  largely  because  in  this  war 
there  is  radio  broadcasting  as  a  new  and 
potent  military  force.  Stringent  censorship  has 
given  rise  to  unbridled  rumor.  The  task  of 
objective,  accurate  reporting,  therefore,  has 
been  made  more  than  hazardous  for  a  neutral 
nation  such  as  ours. 

It  is  radio's  first  war  job  as  a  news  medium. 
Thanks  to  an  enlightened  Administration,  a 
cooperative  press  and  a  broadcasting  industry 
ready  to  shoulder  its  public  service  responsi- 
bilities, the  American  people  are  getting  their 
news  on  the  biggest  story  of  the  generation 
in  as  direct,  uncensored  and  accurate  form  as 
is  humanly  possible.  Responsibility  for  main- 
taining this  service,  without  Government  re- 
straint, has  been  voluntarily  assumed  by  radio. 

With  the  first  fortnight  of  hostilities  behind 
them,  broadcasters  have  settled  down  to  do 
their  job  with  laudable  lack  of  emotion  and 
minimum  disruption  of  normal  operations.  A 
whole  nation  has  become  ear-minded.  The  pub- 
lic has  confidence  in  its  loudspeakers.  The  in- 
dustry must  not  imperil  or  destroy  that  con- 
fidence by  becoming  the  purveyor  of  reports 
which  unduly  arouse.  It  must  label  its  reports 
for  what  they  are.  It  must  not  editorialize  be- 
yond the  expert  analyses  of  qualified  analysts. 

The  policies  on  war  coverage  drafted  by  the 
three  major  networks  show  commendable  fore- 
sight. They  are  suflSciently  flexible  to  permit 
the  industry  to  continue  to  perform  the 
rounded  service  expected  by  the  public.  It 
would  be  foolhardy  to  strip  radio's  coverage 
to  a  mere  bulletin  service,  rehashing  already 
published  reports.  Radio  has  been  recognized 
as  a  new  medium  in  its  own  right.  Having 
fought  for  and  attained  that  status,  it  cannot 
retrogress.  It  must  not  let  its  listeners  down. 

The  Administration,  from  the  President 
dovra,  has  been  more  than  considerate  toward 
broadcasting.  The  Chief  Executive  has  stated 
he  wishes  no  censorship  of  radio  or  the  press. 
The  FCC's  new  chairman,  James  LavkTence 
Fly,  and  his  colleagues,  while  on  the  alert, 
have  taken  a  position  of  cooperation. 

But  there  is  no  blinking  the  fact  that  these 
are  perilous  times.  The  alaci-ity  with  which 
the  FCC  pounced  upon  WMCA,  threatening  its 
deletion  for  allegedly  intercepting  secret  com- 
munications of  Germany  and  Great  Britain, 
shows  clearly  and  coldly  that  Uncle  Sam  will 
brook  no  acts  endangering  our  neutrality,  how- 


ever innocent  or  naive.  The  WMCA  "show 
cause"  order  was  drastic  and  swift,  a  harbinger 
of  what  may  happen  to  others  who  do  not 
exercise  scrupulous  care. 

Radio  is  a  |)eculiarly  powerful  medium.  Be- 
cause it  is  so  sensitive,  so  close  to  the  people, 
it  is  all  the  more  vulnerable  in  time  of  stress. 
Since  the  outbreak,  the  "public  interest"  re- 
quirements have  changed.  Adjustments  must 
be  made,  and  have  been  in  most  obvious  in- 
stances. The  opportunity  exists  to  make  them 
voluntarily.  The  NAB  has  pitched  in  already 
with  advice  to  stations.  President  Miller  sat  in 
with  the  networks  in  devising  their  policies. 

To  us  it  seems,  aside  from  the  steps  already 
taken,  there  are  other  factors  which  must  be 
dealt  with  promptly.  It  is  by  no  means  certain 
as  yet  that  the  FCC  or  some  other  Govern- 
mental agency,  by  virtue  of  a  presidential 
proclamation  on  communications,  will  not  issue 
more  rules  designed  to  preserve  our  neutrality. 
The  Government  desires  to  work  out  the  prob- 
lem by  cooperative  measures,  but  if  that  does  not 
prove  feasible,  intervention  must  be  expected. 

We  glean  from  conversations  with  high 
Government  officials  that  foreign-language  sta- 
tions are  in  a  particularly  vulnerable  spot. 
Even  at  the  sacrifice  of  revenue,  they  would 
do  well  to  eliminate  all  news  broadcasts  and 
commentaries  in  other  than  English.  No  mat- 
ter what  the  degree  of  surveillance,  it  is  known 
from  experience  that  the  native  tongue  stirs 
emotions  and  partisanship.  The  FCC  does  not 
want  to  adopt  a  rule  that  might  connote  cen- 
sorship, but  it  may  find  that  course  necessary 
if  there  is  provocation. 

As  for  independent  stations,  the  desirable 
course  appears  to  be  that  they  shun  local  de- 
bates or  speeches  on  the  war  situation.  Mem- 
bers of  Congress  and  other  Federal  officials 
upon  whom  devolves  the  responsibility  for  main- 
tenance of  neutrality,  of  course,  cannot  logi- 
cally be  refused  time  under  the  "controversial 
issue"  ban.  But  local  "spellbinders"  are  taboo. 

In  commercial  messages  war  discussion 
should  not  be  allowed.  Moulding  of  public  opin- 
ion is  not  the  function  of  the  sponsor.  Collec- 
tion of  funds  for  refugees  might  prove  a 
boomerang.  News  about  movement  of  vessels 
also  should  be  avoided.  A  good  rr.le  might  be, 
"When  in  doubt,  don't.  There  is  always  time 
to  check." 

The  broadcasting  industry  owes  its  gratitude 
to  the  Administration  for  its  fairminded  ap- 
proach to  radio's  problem.  The  manner  in  which 
the  press  associations  and  newspapers  gener- 
ally have  collaborated  is  also  a  source  of  real 


gratification.  At  the  drop  of  the  hat,  when 
spurious  rumors  were  started,  the  Fourth 
Estate  jumped  to  radio's  defense,  remembering 
its  own  plight  in  the  last  World  War,  which 
it  surmounted  by  the  very  type  of  voluntary 
self -restriction  radio  is  now  pursuing.  But  more 
than  that,  the  press  associations  have  been 
generous  in  supplying  news  to  radio  and  in 
permitting  their  European  correspondents  to 
broadcast  direct  to  American  listeners. 

Radio,  by  and  large,  can  feel  justly  proud  of 
its  job  to  date.  But  it  must  keep  in  mind  that 
the  picture  changes  quickly,  and  that  cool  and 
intelligent  judgment  is  required  at  all  times 
if  it  is  to  steer  its  own  voluntary  course. 


A  COMMON  SENSE  view  of  libel  and 
slander  as  it  ajfects  radio  is  taken  by  the 
Pennsylvania  Supreme  Court  in  holding  that 
stations  are  tiot  liable  for  ad  lib  defamatory 
remarks  uttered  by  other  than  their  own 
employes.  Chief  Justice  Kephart,  in  upset- 
ting the  meager  legal  precedent  on  '''radio 
libel",  presented  cogent,  souyid  and  reason- 
able arguments.  The  court  reversed  an  in- 
ferior court  decision  against  NBC  aicarding 
the  Summit  Hotel  of  Uniontown  $15,000  be- 
cause of  an  extemporaneous  remark  by  Al 
Jolson,  in  his  erstwhile  Shell-sponsored  pro- 
gram. 


'X'  Marks  Spot 

IN  NORMAL  TIMES  it  is  easy  to  understand 
why  buyers  of  radio  time,  or  prospective  ones, 
go  scientific.  They  do  everything  short  of  de- 
manding a  door-to-door  canvass  of  the  audi- 
ence to  ascertain  what  they  might  expect  in 
the  way  of  listeners  per  mill  of  expenditure 
albeit  they  know  before  they  start  their  "sur- 
vey" that  radio  for  most  wares  and  services 
pulls  more  per  advertising  dollar  spent  than 
any  other  medium. 

These,  sadly,  are  not  normal  times.  Respon- 
sibility for  the  state  of  affairs  in  Europe,  how- 
ever, cannot  be  placed  upon  events  in  this 
hemisphere,  and  business  must  go  forward  in 
its  stride.  American  radio,  because  of  its  alert- 
ness, has  surged  ahead,  perhaps  doubling  its 
normal  audience  practically  around  the  clock. 
While  radio  has  no  other  war-period  prece- 
dents upon  which  to  rely,  the  World  War  (No. 
1)  history  of  printed  media  indicate  that  busi- 
ness will  forge  ahead — perhaps  not  in  boom 
proportions,  but  nevertheless  improve. 

We  get  authentic  reports  that  a  number  of 
accounts  and  their  agencies  desire  to  use  spot 
nationally,  but  are  protesting  lack  of  guar- 
anteed chain-break  or  evening  time  on  first 
stations  in  every  market.  Apparently  they  are 
indulging  in  more  of  that  slide-rule  buying 
technique. 

To  us  it  seems  that  advertisers  and  agencies 
should  realize  that  today  any  time  is  good. 
The  assured  daytime  housewife  audience  has 
been  augmented  by  millions  of  regular  listen- 
ers wearing  pants  in  office  and  factory.  Deal- 
ers report  unprecedented  set  sales.  A  whole 
nation  is  listening  during  practically  every 
waking  hour. 

So  to  prospective  radio  advertisers — national, 
regional  or  local,  network,  transcription  or  an- 
nouncement— we  aver  that  radio  today  offers 
bonus  coverage  never  before  available,  and 
that  any  buy  any  time  of  the  day  or  night  is 
a  good  buy.  Just  mark  that  "X"  anywhere  on 
the  schedule,  and  it's  the  spot. 
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JOHN  WEST  RUNYON 


WERE  you  to  express  a  desire  to 
meet  the  man  behind  the  radio 
scene  of  Buchanan  &  Co.  and  your 
wish  was  granted,  you'd  be  ushered 
into  an  unpretentious  Hollywood 
office  and  introduced  to  John  West 
Runyon,  newly-appointed  national 
radio  director  of  that  agency.  He's 
a  well-built,  dark-haired,  serious- 
minded  chap  of  34.  Although  young 
in  years,  he's  a  veteran  in  his 
field,  with  14  years  of  time  buying 
and  production  experience  to  his 
credit.  Mention  his  name  to  radio 
or  agency  men,  and  their  reaction 
is  immediately  one  of  respect  and 
esteem. 

Jack,  as  he  is  familiarly  known, 
was  born  in  San  Francisco  on  Sept. 
8,  1905,  and  attended  grade  school 
there.  When  his  family  moved  to 
Southern  California,  he  enrolled  in 
Pasadena  (Cal.)  High  School. 
Later  he  went  to  University  of 
California,  graduating  in  1926.  He 
is  an  Alpha  Delta  Phi.  A  decided 
flare  for  the  theatrical  marked  his 
school  career.  He  produced  musi- 
cals and  also  had  a  dance  band 
which  helped  defray  college  expen- 
ses. 

Because  his  father,  F.  F.  Run- 
yon, is  owner  and  publisher  of  the 
Pasadena  (Cal.)  Independent  and 
brother  Fred  Graham  Runyon,  edi- 
tor of  the  Glendale  (CaL)  Neivs 
Press,  Jack  followed  tradition.  He 
handled  national  display  advertis- 
ing for  various  publications  during 
vacations  and  his  senior  college 
year,  but  after  a  brief  fling  aban- 

I'  doned  his  newspaper  career. 
In  July  1926,  after  graduation 
I  from  college,  he  entered  the  adver- 
I  tising  agency  business,  joining 
Lord  &  Thomas,  Los  Angeles,  as 
space  buyer.  In  early  1928  he  was 
elevated  to  account  executive  as 
well  as  West  Coast  radio  director 
of  that  agency,  advancing  to  the 
post  of  assistant  national  radio  di- 
rector. He  remained  with  Lord  & 
Thomas  for  approximately  14 
years.  During  that  time  he  pro- 
duced and  directed' more  than  1,500 
shows  and  not  one  of  his  own  crea- 
tions received  a  coincidental  rating 
of  less  than  38%.  His  all-time  high 
rating  was  achieved  during  Cali- 


fornia's Hour,  a  program  sponsored 
on  the  Don  Lee  Network,  and  which 
registered  a  70%  coincidental. 

Jack  was  the  first  producer  to 
use  Bing  Crosby  on  a  sponsored 
program.  That  was  when  MJB  Cof- 
fee Co.,  San  Francisco,  presented 
the  crooner  twice  weekly  on  the 
Demi-Tasse  Revue  over  NBC. 
Other  firsts  included  Louella  Par- 
sons, Gogo  Delys,  Kay  Thompson, 
Gus  Arnheim,  Ted  Fio  Rito,  Phil 
Harris,  Tizzie  Lish,  Don  Wilson, 
Conrad  Nagel  and  others.  Among 
the  many  shows  Jack  has  produced, 
he  numbers  Amos  'n'  Andy,  Lxim 
&  Abner,  Armour  Hour  with  Phil 
Baker,  Lucky  Strike  Magic  Carjjet, 
Sunkist  Program  with  Louella 
Parsons,  Hollywood  Discoveries 
with  Hedda  Hopper,  and  of  course 
the  justly  famous  California's  Hour 
series. 

At  one  time  or  another  he  has 
directed  for  radio  practically  every 
important  star  in  Hollywood  films. 
Along  with  his  radio  duties,  Run- 
yon was  also  director  of  the  special 
service  department  of  the  agency 
and  obtained  all  film  name  testi- 
monials for  Lord  &  Thomas  ac- 
counts. 

The  toughest  assignment  of  his 
career  was  while  handling  the  NBC 
Lucky  Strike  program.  He  handled 
the  Hollywood  part  of  the  show. 
One. late  Thursday  afternoon  he  re- 
ceived a  wire  from  the  sponsor  re- 
questing him  to  obtain  10  Olympic 
winners  for  the  following  Satur- 
day broadcast.  The  show,  transmit- 
ted at  5  p.m.,  from  Los  Angeles, 
had  to  incorporate  a  simulated 
broadcast  of  the  grand  Olympic 
Ball,  to  be  held  in  the  Biltmore 
Hotel,  that  city,  on  Saturday  night, 
at  9  o'clock. 

It  so  happened  that  all  events  of 
the  Olympic  Games  had  been  com- 
pleted, and  the  tired  athletes  were 
pulling  stakes  for  home.  Jack  found 
himself  confronted  with  the  prob- 
lem of  rounding  up  10  winners  and 
getting  them  to  the  studio  in  time 
for  the  broadcast.  He  obtained  a 
police  escort  and  went  to  w^ork.  Af- 
ter considerable  difficulty,  the  in- 
genious Runyon  -was  on  his  way 
back   to   the   studio   followed  by 


NOTES 


M.  J.  HUMPHREYS  has  been  pro- 
moted to  commercial  director  of  CFCF, 
Montreal,  following  the  promotion  of 
James  A.  Shaw  to  manager  [Broad- 
casting, Sept.  1].  Other  changes  in- 
clude E.  A.  Smith,  appointed  director 
of  publicity  and  sales  promotion  ;  E. 
Hewetson,  program  director ;  H.  G. 
Young,  in  charge  of  special  events  and 
assistant  in  sales. 

L.  F.  CRAMER,  formerly  general 
sales  manager  of  Allen  B.  DuMont 
Laboratories,  New  York,  has  been  ap- 
pointed general  sales  manager  of 
Wire  Broadcasting  Corp.  of  Amer- 
ica, New  York. 

HOWARD  S.  LEROY,  Washington 
attorney,  has  incorporated  into  a  141- 
page  book  his  notes  and  papers  on 
Aeronautical  and  Radio  Laic,  relating 
largely  to  international  communica- 
tions as  affected  by  the  evolution  of 
radio  and  aeronautics.  The  eight  ar- 
ticles are  reprints  of  papers  published 
previously  in  various  journals. 

FELIX  GREEN.  American  represent- 
ative of  British  Broadcasting  Co..  with 
headquarters  in  New  York,  is  in  Hol- 
lywood surveying  radio  programs 
adaptable  for  transcribing. 

ED  BOWERS,  recently  with  MBS, 
Chicago,  in  a  sales  capacity,  and  prior 
to  that  radio  director  of  N.  W.  Ayer 
&  Sons,  Chicago,  has  resigned  to  be- 
come a  radio  consultant  and  writer. 
He  has  established  headquarters  at 
300  N.  Michigan  Ave.,  Chicago. 

RUDOLPH  MARCOUX.  formerly  of 
the  Bangor  Daihi  Xeifs,  has  joined 
the  sales  staff  of  WABI.  Bangor.  Me. 


Olympic  athletes  on  the  rear  of 
police  motorcycles,  on  running 
boards  of  automobiles  and  in  prac- 
tically any  conveyance  handy. 
When  they  all  arrived  and  counted 
noses.  Jack  found  that  he  had  13 
in  all,  including  Eleanor  Holm  and 
Helene  Madison  in  wet  bathing 
suits.  In  addition  he  had  bagged 
the  International  as  well  as  Ameri- 
c  a  n  presidents  of  the  Olympic 
Games.  They  were  all  presented  on 
the  program,  some  with  aid  of  in- 
terpreters. 

Among  the  important  highlights 
of  his  radio  career,  Mr.  Runyon 
lists  production  of  California's 
Hour,  sponsored  by  the  California 
Chain  Stores.  This  show  was  de- 
signed to  impress  Californians  with 
the  necessity  of  defeating  a  con- 
troverted chain  store  bill  of  con- 
siderable national  importance  at 
that  time  on  the  ballot.  So  intense 
was  the  civic  appeal  and  so  superb 
the  sho^vmanship,  that  the  program 
polled  a  70%  listening  audience, 
equal  to  that  of  Major  Bowes  over 
a  national  network.  Defeat  of  the 
bill  was  accomplished.  Subsequent 
articles  in  Time,  News-Week  and 
Fortune  magazines  lend  authority 
to  the  important  role  of  Jack  Run- 
yon and  California's  Hour. 

Playing  no  small  part  in  the 
scheme  of  things  is  Mrs.  Runyon, 
the  former  Decla  Dunning  of  Los 
Angeles,  whom  he  married  Dec.  12, 
1934.  Two  children  make  up  the 
rest  of  the  Runyon  household. 
There  is  12-year-old  Ann  (by  a 
former  marriage)  and  little  John 
Carroll,  aff'ectionately  called  Ricky, 
who   is   2%    years   of  age.  Jack 


ART  CROGHAN  has  left  the  com- 
mercial department  of  WTOL,  Toledo, 
to  become  commercial  manager  of 
WJBK,  Detroit,  under  a  six-year  con- 
tract negotiated  with  James  F.  Hop- 
kins, WJBK  president  and  general 
manager.  Mr.  Ci'oghan  started  in  ra- 
dio in  1927  with  KWK,  St.  Louis,  go- 
ing to  WDGY,  Minneapolis,  in  1930 
as  national  sales  manager. 

LUTHER  REID,  formerly  assistant 
publicity  director  of  CBS,  has  been 
appointed  to  the  newly-created  post 
of  director  of  publicity  for  WABC, 
CBS  key  station  in  New  York.  Ap- 
pointment is  a  further  step  in  the  de- 
velopment of  WABC  in  its  own  right, 
which  began  early  in  1938  when  Ar- 
thur Hull  Hayes  was  appointed  sales 
manager  of  the  station  which  had 
previously  been  represented  along 
with  other  CBS  managed  and  owned 
stations  by  Radio  Sales.  Mr.  Reid,  in 
addition  to  publicizing  WABC,  will 
also  continue  to  handle  network  pub- 
licity in  the  New  York  metropolitan 
area. 

PAT  BUFORD  has  been  named  man- 
ager of  KHBG,  Okmulgee,  Okla..  with 
the  transfer  of  the  station  to  its  new 
ownership.  The  staff  includes  Lucille 
Buford,  commercial  manager ;  A.  F. 
Schultz.  chief  engineer ;  J.  H.  Smith, 
assistant  engineer;  Fred  Gaye.  Roy 
McKee  and  Bill  Conine,  announcers ; 
Charles  Dabney,  salesman. 

NEAL  SMITH,  since  last  fall  assist- 
ant manager  of  WCOL,  Columbus.  O., 
on  Sept.  1  was  promoted  to  manager. 

HAROLD  BURKE.  manager  of 
WBAL.  Baltimore,  with  his  wife  and 
two  children  were  among  the  passen- 
gers on  the  U.  S.  liner  Washington  re- 
turning from  England  Sept.  8.  carry- 
ing Americans  fleeing  European  hos- 
tilities. They  had  been  gone  about  a 
month  on  a  European  vacation,  which 
took  them  to  France,  Holland  and 
England. 

JACK  KNOTT,  formerlv  of  KOCA. 
Kilgore,  Tex.,  has  joined  KICA.  Clo- 
vis,  N.  M..  as  commercial  manager. 


spends  a  great  deal  of  time  with 
his  family.  He  takes  great  pride  in 
his  30  -  year  -  old  farmhouse  home 
which  has  been  remodeled  to  the 
tastes  of  Mrs.  Runyon  and  himrelf. 
The  acre  estate  is  homey  and  cov- 
ered with  avocado  and  orange 
trees.  Seemingly  way  out  in  the 
country,  it  actually  is  only  three 
minutes  from  his  office  on  Holly- 
wood Blvd.  Jack  loves  to  play  host 
to  his  many  friends  who  drop  in 
for  an  evening.  He  enjoys  ex- 
changing ideas  with  them,  is  an  en- 
tertaining story  teller,  has  the 
knack  of  putting  people  at  ease  not 
only  at  his  home  but  in  business 
also. 

An  athlete  and  lover  of  sports, 
Jack  admittedly  works  best  under 
fire  and  can  speed  up  when  he  finds 
he  has  but  a  short  time  in  which 
to  accomplish  a  desired  result.  He 
was  a  member  of  the  University  of 
California  crew  and  loves  to  hunt 
and  fish.  He  doesn't  play  golf,  but 
excels  in  swimming  and  the  games 
of  tennis  and  squash. 

Among  Hollywood  celebrities  he 
numbers  Lum  &  Abner  as  constant 
companions  on  his  hunting  and 
fishing  expeditions.  An  ace  produc- 
tion man,  Mr.  Runyon  feels  that 
his  real  forte  is  in  the  creation  of 
ideas  and  their  fulfillment.  He  is 
at  his  best  when  attempting  to 
create  something  new  for  radio.  As 
radio  director  of  Buchanan  &  Co., 
which  post  he  assumed  Sept.  1,  he 
is  at  present  teaming  up  with  Ed 
Gardner,  agency  producer  of  the 
new  CBS  Texaco  Star  Theatre,  se- 
ries, sponsored  by  Texas  Co.,  for  a 
bigger  and  better  show. 
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LARRY  NIXON,  author  aud  pub- 
licist, formerly  director  of  publicity 
for  WMCA  and  WNEW,  New  York, 
has  joined  the  New  York  radio  bureau 
of  United  Press.  Other  recent  addi- 
tions to  this  bureau  include  Ed  Hale, 
formerly  with  UP  in  Chicago,  and 
Ralph  Palmer,  preyiously  with  the 
Xeic  York  World-Telegram  and  the 
Gateicay  to  HoUyicood  radio  series. 

GEORGE  HARRISON  PHELPS, 
former  owner  and  founder  of  what  is 
now  WXYZ,  Detroit,  and  a  former 
yice-president  of  the  NAB,  has  an- 
nounced the  opening  of  his  own  public 
relations  office  at  610  Fifth  Ayenue, 
New  York.  Telephone  is  Circle  5-8073. 

BOYD  W.  BULLOCK,  formerly  as- 
sistant manager  of  publicity  of  Gen- 
eral Electric  Co.,  Schenectady,  N.  Y., 
has  been  appointed  adyertising  man- 
ager of  the  appliance  and  merchandise 
department  of  General  Electric  at 
Bridgeport,  Conn. 

KEN  SOBLE,  managing  director  of 
CHML,  Hamilton,  Ont.,  and  president 
Metropolitan  Broadcasting  Service, 
Toronto,  on  Sept.  5  married  Miss 
Frances  Leibel  in  Toronto. 

BARRON  HOWARD,  business  man- 
ager of  WRY  A,  Richmond,  Ya.,  is  the 
father  of  a  girl  born  recently. 

J.  HARLEY  HUBBARD,  formerly 
commercial  manager  of  WOPI,  Bristol, 
Tenn.,  has  joined  KFDA,  Amarillo, 
Tex.,  as  sales  representatiye. 

ARTHUR  MANUEL  Jr..  account  ex- 
ecutive of  KDB,  Santa  Barbara,  Cal., 
on  Sept.  1  was  appointed  commercial 
manager,  succeeding  Bill  A.  Skaggs, 
resigned. 

ALBERT  M.  SNOOK,  formerly  of  the 

sales  department  of  KOMA,  Oklahoma 
City,  has  resigned  to  join  WJJD,  Chi- 
cago. 

FRED  CHERRY,  merchandising  di- 
rector of  WMMN,  Fairmont,  W.  Va., 
is  the  father  of  a  boy  born  recently. 


R.  R.  POWELL,  advertising  manager 
of  WCOA,  Pensacola,  has  been  ap- 
pointed manager  of  Florida's  newest 
radio  station,  WTMC,  Ocala.  He  as- 
sumes his  duties  this  month. 

GORDON  LLOYD,  formerly  with 
WNEW  and  WINS,  New  York,  and 
for  seven  years  with  the  A'eic  York 
Journal-American,  has  joined  the  sales 
staff  of  WMCA,  New  York. 

VIC  NEILSON,  new  manager  CJRC, 
Winnipeg  and  CJRM,  Regina,  was 
presented  with  a  mantel  clock  by  the 
staff  of  CFCF.  Montreal,  which  he  had 
managed,  as  he  left  to  take  over  his 
new  post. 

ROBERT  R.  TINCHER,  manager  of 
WNAX,  Yankton,  S.  D.,  spent  two 
weeks  with  his  reserve  officers  corps  at 
Fort  Meade.  Rapid  City,  S.  D. 

ROBERT  KAUFMAN  of  the  former 
KEHE.  Los  Angeles,  has  joined 
KFWB,  Hollywood,  as  account  ex- 
ecutive. 

CLARENCE  PERSONS.  Alabama  U. 
graduate,  and  formerly  with  GE,  has 
joined  the  sales  staff  of  WAPI,  Birm- 
ingham. 

TED  HERBERT,  salesman  of  WOR, 
Newark,  on  Sept.  2  became  the  father 
of  an  8-pound  boy. 

PHILLIP  L.  BARBOUR,  of  the 
NBC  International  Division.  New 
York,  has  been  placed  in  charge  of 
foreign  stations  and  foreign  press  re- 
lations. 

AMES  G.  SULLIVAN,  salesman  of 
KNET,  Palestine,  Tex.,  on  Aug.  14 
became  the  father  of  a  7%  pound  son, 
Jon  Carl. 

EARLE  G.  CLEMENT  has  been 
named  manager  of  WLNH,  Laconia, 
N.  H.,  replacing  Edward  Lord. 

IRVING  F.  WELCH,  formerly  ad- 
vertising manager  of  KALB,  Alexan- 
dria, La.,  has  joined  WCOA,  Pensa- 
cola, Fla.,  in  that  capacity. 


LUCILLE  NEILSON 

ONE  OF  THE  FEW  women  com- 
mercial managers  of  broadcasting 
stations  in  the  United  States,  Miss 
Neilson,  of  KLAH,  Carlsbad,  N. 
M.,  got  into  radio  "through  the 
backdoor"  via  KIUN,  Pecos,  Tex. 
She  was  a  teacher  of  expression 
and  dramatic  coach  in  the  little 
Texas  community,  and  started  tell- 
ing children's  stories  over  the  ra- 
dio. Then  she  gravitated  to  selling, 
writing  and  directing  skits.  When 
KLAH  was  started  in  1936  by  the 
owTiers  of  KIUN,  she  joined  the 
staff  as  commercial  manager  and 
has  been  there  ever  since. 


Winston  Heads  KFAR 

JACK  WINSTON,  formerly  with 
NBC  in  San  Francisco,  has  been 
appointed  manager  of  the  new 
KFAR,  Fairbanks,  Alaska,  which 
will  begin  broadcasting  on  Oct.  1, 
having  been  authorized  last  year 
by  the  FCC  to  operate  with  1,000 
watts  on  610  kc.  W.  K.  Foster,  for- 
merly commercial  manager  of 
KINY,  Juneau,  Alaska,  has  been 
named  assistant  manager  and  sales 
director.  Mr.  Winston  is  a  Univer- 
sity of  California  graduate  who  for 
several  years  had  his  own  band  and 
was  known  as  The  Gentlenian  From 
the  South.  The  new  Alaskan  sta- 
tion is  owned  by  Capt.  A.  E.  La- 
throp,  pioneer  mining  man  and  in- 
dustrialist of  the  territory. 


Becker  to  WTBO 

FRANK  BECKER,  chief  engineer 
of  WFIL,  Philadelphia,  resigned  ef- 
fective Sept.  15  to  become  manager 
of  WTBO,  Cumberland,  of  which 
he  is  half  owner.  H.  B.  McNaugh- 
ton,  general  manager  of  WTBO,  re- 
signed that  post  Sept.  1,  having 
previously  sold  out  his  interest  in 
the  station.  Mr.  McNaughton  has 
not  announced  his  future  plans. 


CLAIMANT  of  some  sort  of  a  golfing 
record  in  radio  is  J.  L.  Allabough. 
program  director  of  W.TJD,  Chicago, 
who  recently  played  72  holes  in  six 
hours  and  33  minutes  on  the  Black 
River  Country  Club  course.  Port  Hu- 
ron, Mich.  His  scores  were  88,  87,  80, 
94. 


KENNETH  TINKHAM,  manager  of 
KMTR,  Hollywood,  has  been  made  a 
member  of  the  United  Air  Lines'  100.- 
000  Mile  Club,  an  organization  limited 
to  persons  who  have  traveled  100,000 
miles  or  more  by  commercial  airlines. 


BEHIND 

NEIL  COLLINS,  former  publicity 
and  special  events  director  of  WHK- 
WCLE,  Cleveland,  and  recently  radio 
director  of  the  World's  Poultry  Con- 
gress, has  been  appointed  program  di- 
rector of  WDZ,  Tuscola,  111.  Don  Eb- 
ersbach,  former  program  director,  has 
been  shifted  to  director  of  the  WDZ 
Artists  Bureau.  Herbert  Johnson, 
formerly  with  Bernie  Cummins  orches- 
tra, is  now  musical  director  of  WDZ 
and  Robert  Mills  has  been  appointed 
staff  pianist  and  arranger. 

JAMES  COY,  special  events  an- 
nouncer of  KCMO,  Kansas  City,  has 
been  promoted  to  program  director.  He 
will  be  assisted  by  Grayson  Enlow, 
announcer  and  sound  effects  man,  who 
has  been  assigned  to  production.  Addi- 
tions to  the  KCMO  announcing  staff 
include  Charles  Lewis,  formerly  of 
KMTR,  Los  Angeles,  and  Kenneth 
Heady,  previously  heard  in  local  ra- 
dio shows. 

TED  KIMBALL,  formerly  of  WRC- 
WMAL,  Washington,  has  joined  the 
announcing  staff  of  KSL,  Salt  Lake 
City. 

WITHROP  DUTY,  new  to  radio, 
has  joined  WABI,  Bangor,  Me.  Robert 
Smith,  staff  announcer,  has  taken  over 
the  WABI  news  room  at  the  Bangor 
Daily  Commercial,  replacing  Kahlil 
Aycob,  who  has  taken  a  position  with 
the  Commercial. 

DAVIDSON  TAYLOR,  assistant  to 
W.  B.  Lewis,  CBS  vice-president  in 
charge  of  broadcasts,  on  Sept.  15  was 
to  address  the  Congress  of  the  Ameri- 
can Musicalogical  Society  in  New 
York  on  "Music  Written  for  Radio". 

KARL  SCHROEDER,  program  di- 
rector of  KICA,  Clovis,  N.  M.,  is  to 
marry  Geraldine  Jones. 

ELLIOT  GOVE,  formerly  of  WOKO, 
Albany,  has  joined  the  announcing 
staff  of  WSYR,  Syracuse,  N.  Y. 

MARCUS  BARTLETT,  musical  di- 
rector of  WSB,  Atlanta,  and  a  recent 
graduate  of  Emory  University,  re- 
cently was  presented  a  diamond-stud- 
ded badge  at  the  annual  convention  of 
his  fraternity,  Sigma  Chi,  as  wiiiner 
of  the  annual  Balfour  award,  the  high- 
est honor  the  fraternity  confers  on  its 
members. 

FRANK  BIGNELL,  formerly  of 
KTUL,  Tulsa,  Okla.,  has  joined  the 
announcing  staff  of  WJJD,  Chicago. 

LEONARD  BROWN,  formerly  of 
WMBH,  Joplin,  Mo.,  Albert  Lane  and 
Marv  Ellen  Gutherless  have  joined  the 
announcing  staff  of  KGNF,  North 
Platte,  Neb. 

BILL  TRAUM,  formerly  of  WROK, 
Rockford,  111.,  has  joined  the  announc- 
ing staff  of  WJIM,  Lansing,  Mich. 

SAM  BALTER,  commentator,  after 
several  weeks  on  the  West  Coast,  has 
returned  to  Philadelphia,  where  he  is 
originating  his  thrice-weekly  program, 
Inside  of  Sports,  on  MBS,  under  spon- 
sorship of  Bayuk  Cigar  Co.  (Phillies). 
His  programs  from  the  West  Coast 
originated  at  KHJ,  Los  Angeles. 

BUD  FINCH,  recent  Yale  graduate, 
has  joined  the  announcing  staff  of 
WELI,  New  Haven,  Conn. 

MORGAN  R.  LEWIS,  new  to  radio, 
has  joined  the  Arizona  Network's  news 
staff,  and  is  announcing  the  regular 
evening  news  programs  originating  at 
KOY,  Phoenix. 

MORT  WERNER,  singing  announcer 
of  KMTR,  Hollywood,  and  Martha 
Wilkerson,  continuity  writer  and  pro- 
duction assistant  of  that  station,  were 
married  March  18,  they  recently  re- 
vealed. 


The  NAB  Code 


Years  Ago 

The  L.  P.  Lehman  and  Staff 
religious  broadcasts  made 
their  initial  bow  to  WWVA 
listeners.  That  they  have  suc- 
ceeded in  a  tremendous  meas- 
ure is  proof  that  they  have 
held  to  the  principles  .set  forth 
in  the  recently  adopted  Code  of  the  National 
Association  of  Broadcasters. 

"It  should  be  the  purpose  of  the  re- 
ligious broadcast  to  minister  broadly  to 
the  varied  religious  needs  of  the  com- 
munity." 

The  L.  P.  Lehman  and  Staff  WWVA  broadcasts 
have,  over  seven  years  of  service,  ministered 
broadly  to  the  important  rank  and  file  of  WWVA 
listeners,  even  as  our  own  general  prime  service 
is  aimed  in  that  same  direction. 
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RAYMOND  F.  BARNETT  has  been 
named  assistant  to  R.  W.  Dumm,  mer- 
chandising manager  of  KSFO,  San 
Francisco,  in  charge  of  promotion. 
Jack  Gregson,  KSFO  announcer,  mar- 
ried Ernestine  Rogers,  of  Salt  Lake 
City,  on  Sept.  1.  Herb  Lyser,  KSFO 
news  bureau  editor,  has  left  the  sta- 
tion to  return  to  the  University  of 
California,  where  he  will  study  public 
administration. 

CESAR  SAERCHINGER,  former 
London  representative  of  CBS,  now  re- 
siding in  New  York,  and  Mrs.  Saer- 
chinger,  have  announced  the  marriage 
of  their  daughter,  Dagmar,  to  Christo- 
pher Wilson,  Aug.  24,  in  Harri-son, 
Me. 

ROBERT  N.  PERRY,  program  di- 
rector of  WORL.  Boston,  on  Sept.  11 
married  Helen  Howorth,  WORL  pro- 
duction manager.  Marjorie  Spriggs, 
publicity  director  of  the  station,  has 
returned  to  full  time  duty  after  a 
summer  handling  publicity  for  a  sum- 
mer theater  in  addition  to  that  of 
the  station. 


PAUL  PIERCE,  CBS  Hollywood 
continuity  editor  and  special  events 
announcer,  has  completed  a  two-reel 
film  in  color  depicting  activities  of 
the  network's  special  events  staff 
broadcasting  from  Grand  Coulee  and 
Metropolitan  Water  Aqueduct,  the  lat- 
ter involving  eight  different  programs. 
The  film  will  be  shown  by  CBS  in 
West  Coast  schools  as  an  educational 
feature.  Pierce  filmed,  edited  and 
titled  the  pictorial  feature. 

EDWARD  DE  SALISBURY  has 
left  his  position  as  sales  promotion 
manager  of  NBC  Artists  Service  and 
has  not  announced  future  plans. 

DICK  JOY,  a  former  CBS  staff  an- 
nouncer, has  been  selected  as  com- 
mercial announcer  for  the  Silver  The- 
atre programs,  which  will  be  renewed 
Oct.  8  on  CBS  by  the  International 
Silver  Co. 

MARJORIE  UHFELDER.  secretary 
to  comptroller  Jacques  Van  Straten 
of  WHN,  New  York,  was  married 
Sept.  10  to  Raymond  Kantrowitz  of 
New  York. 


Landed  Marlin 

GEORGE  SUTTON,  Wash- 
ington radio  attorney  and  one 
of  radio's  most  ardent  fisher- 
men, enjoyed  an  exceptional- 
ly good  season  this  summer, 
26  marlin  having  been  taken 
from  his  yacht  off  Ocean  City, 
Md.  He  accounted  for  about 
half  of  them  and  guests  for 
the  others.  Among  the  radio 
men  who  caught  marlin  while 
fishing  with  Sutton  were 
Clifford  M.  Chafey,  WEEU- 
WRAW,  Reading,  Pa.;  John 
Laux,  KQV,  Pittsburgh,  and 
Clair  McCollough,  Mason- 
Dixon  Group. 


JACK  WOOD  has  joined  the  anuouuc- 
ing  staff  of  WOWO,  Fort  Wayne,  and 
will  assist  John  Hackett. 


HERBERT  PLUMMER,  Francis  J. 
McCaffrey  and  Stanton  Prentiss. 
Washington  newspaper  correspondents, 
have  joined  the  special  events  staff  of 
WJSV,  Washington. 

BILL  STERN,  NBC  sportscaster,  has 
been  assigned  to  the  Blue  network  ex- 
clusively, it  was  announced  Sept.  6. 
Stern's  broadcasts  will  range  from 
prizefights  to  winter  sports,  including 
the  Adam  Hat  series  of  championship 
boxing  bouts,  football  games  and  track 
and  field  meets. 

BERNARD  DUDLEY,  announcer  of 
WNBX,  Springfield,  Vt.,  recently  mar- 
ried Elizabeth  Butler  in  Norfolk,  Va. 

ROBERT  F.  ANTHONY,  formerly  of 
WIBX,  Utica,  N.  Y.,  has  relieved 
Nick  Carter  at  WNBX,  Springfield, 
Vt.,  as  continuity  director  and  an- 
nouncer while  Carter  is  vacationing. 

WILLIAM  MORROW  and  Edmund 
Beloin,  Hollywood  writers  on  the  NBC 
Jack  Benny  program,  have  been  signed 
to  write  dialogue  for  his  coming  film, 
"Buck  Benny  Rides  Again". 
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JACK  RICHMOND,  formerly  vocalist 
with  Glen  Gray's  Casa  Loma  orches- 
tra, has  joined  the  announcing  staff 
of  WKBZ.  Muskegon.  Mich.  Bob 
Quinn.  announcer  of  WKBZ,  has  re- 
signed to  enter  the  University  of  Iowa, 
where  he  will  complete  his  senior  year. 
Engagement  of  Calo  Mahlock,  of  the 
WKBZ  copy  and  production  depart- 
ment, and  Jenevieve  Loef.  of  Mani- 
towoc. Wis.,  was  announced  recently. 

GERALD  HOLLAND,  radio  feature 
writer  of  KMOX,  St.  Louis,  and  au- 
thor of  Union  Electric's  The  Land  We 
Live  In  on  that  station,  has  joined 
the  NBC  writing  stalf  in  New  York 
in  a  similar  capacity. 

PAUL  ROSCOE,  formerly  of  KITE, 
Kansas  City,  has  joined  the  new 
KVAK,  Atchison,  Kan.,  as  pi'oduction 
manager.  Phil  Weaver.  St.  Benedict's 
College  student,  has  joined  the  KVAK 
announcing  staff. 

CARROLL  NTE  has  resigned  from 
Radio  Features  Service.  Hollywood 
publicity  bureau,  to  devote  full  time 
to  film  acting. 

JOHN  HIESTAND,  CBS  Hollywood 
announcer,  has  adopted  a  baby  girl. 

BARRY  PAGET,  new  to  radio,  has 
joined  KMPC,  Beverly  Hills,  Cal.,  as 
continuity  editor.  He  succeeds  .Jerome 
L.  Schwartz,  who  has  joined  the  CBS 
Hollywood  continuity  department. 

JACK  GREGSON,  KSFO.  San  Fran- 
cisco announcer-artist,  on  Sept.  1  mar- 
ried Ernestine  Rogers  of  Salt  Lake 
City. 

DAN  LAWRENCE,  announcer  of 
KSO-KRNT,  Des  Moines,  recently 
married  June  Callison.  Jimmy  Ran- 
dolph, continuity  writer,  has  resigned 
to  join  KVOO,  Tulsa. 

LEE  ALARIE,  formerly  of  WORC, 
Worcester,  Mass.,  has  joined  the  an- 
nouncing staff  of  WSAR,  Fall  River. 

KITTY  BENEDICT,  KFAC,  Los  An- 
geles, was  married  to  Geoffrey  Brown, 
steward  on  the  SS  Mariposa,  in  San 
Francisco  Aug.  12. 


JOHN  K.  CHAPEL,  announcer  of 
WOW,  Omaha,  resigned  Sept.  1,  and 
has  announced  no  plans.  Gaylord  Av- 
ery, WOW  announcer,  and  Laura 
York,  assistant  program  traffic  manag- 
er, are  to  be  married  Oct.  29.  Russ 
Baker,  recently  on  the  legitimate  stage 
in  New  York,  has  returned  to  WOW 
as  announcer  and  dramatic  director. 

KAY  BECKMAN.  of  John  Blair  & 
Co.,  Chicago  station  representative 
firm,  and  .John  Canning  .Jr.,  of  the 
public  relations  department  of  Stand- 
ard Oil  Co.  of  Indiana,  Chicago,  were 
married  recently  in  Des  Moines. 

RAYMOND  FORBES  BARNETT  re- 
cently was  named  assistant  to  R.  W. 
Dumm,  merchandising  manager  of 
KSFO,  San  Francisco. 

ROSCOE  SMITH,  news  editor  of 
KMO,  Tacoma,  Wash.,  for  the  last 
five  years,  has  transferred  to  the  sales 
department.  Ted  Knightlinger  succeeds 
him  as  new  editor.  Dick  Ross.  KMO 
program  director,  has  announced  his 
coming  marriage  to  Wanda  Dycke  this 
winter. 

JIMMY  LEONARD,  announcer  of 
WLW,  Cincinnati,  has  announced  his 
engagement  to  Marie  Wessel.  The 
wedding  will  be  this  autumn,  but  no 
definite  date  has  been  set. 
RUSS  HODGES,  sportscaster  of 
WBT,  Charlotte,  will  broadcast  play- 
by-play  descriptions  of  the  Pittsburgh 
Pirates  profootball  games  on  KDKA, 
Pittsburgh,  during  the  Pirates  1939 
season. 

HOWARD  KEMPER,  announcer  of 
KRBC,  Abilene,  Tex.,  is  the  father 
of  a  girl  born  Sept.  2. 

ROGER  MUELLER,  announcer  of 
WGN,  Chicago,  recently  married 
Dorothy  Schwandt,  of  Appleton,  Wis., 
and  Pat  Wyman,  WGN  engineer,  mar- 
ried Irene  Shank.  Verne  Hansen,  Phil 
Cameron  and  Ed  Allen,  WGN  an- 
nouncers, also  married  during  the  last 
month. 

HERB  LYSER,  news  editor  of 
KSFO,  San  Francisco,  recently  re- 
signed to  return  to  California  U. 


WAR?  No,  it  hasn't  come  to  Ne- 
braska yet,  but  Program  Manager 
Harry  Burke,  of  WOW,  Omaha,  is 
conducting  his  own  private  war 
against  hay  fever.  He  swears  the 
old  World  War  gas  mask  is  helping 
him  fight  a  battle  against  pollen. 


.J.  B.  LINN,  formerly  of  the  announc- 
ing staff  of  KGNC,  AmariUo,  has 
been  transfered  to  the  affiliated  sta- 
tion KFYO,  Lubbock,  Tex. 

RAYMOND  HOLLINGSWORTH 
and  .James  Stanberry  of  the  KGNC, 
Amarillo,  merchandising  staff  were  in 
San  Antonio,  early  in  September  to 
establish  a  permanent  merchandising 
department  at  KTSA. 

JOSEPHINE  AVIS,  secretary  to 
General  Manager  Reiland  Quinn, 
KYA,  San  Francisco,  was  married 
Sept.  11  to  W^illard  Hinkley,  business- 
man. 

RICHARD  D  E  A  S  Y.  formerly  of 
KYA,  San  Francisco,  is  back  at  the 
station  as  relief  announcer. 

.JEAN  FAY,  former  San  Francisco 
newspaperwoman,  has  been  added  to 
the  staff  of  KYA  as  women's  commen- 
tator. 

BILL  SHAW,  of  the  CBS  Hollywood 
junior  staff,  has  been  made  produc- 
tion manager  of  the  network's  ultra- 
shortwave  station  W6XDA,  that  city, 
succeeding  George  Johnston,  who  re- 
signed to  join  Columbia  Management 
Inc. 

LARRY  PUCK,  formerly  head  of  his 
own  artist  representative  business,  has 
joined  the  personal  appearance  depart- 
ment of  Columbia  Artists,  effective  im- 
mediately. Paul  Ross  and  Gertrude 
Lanza  of  Columbia  Artists  have  re- 
signed, according  to  an  announcement 
by  Herbert  Rosenthal,  general  manag- 
er of  the  department. 

ASHMEAD  SCOTT,  Hollywood  pro- 
ducer, has  been  signed  to  a  renewal 
as  writer-director  of  the  CBS  Blondie 
series,  sponsored  by  R.  .J.  Reynolds  To- 
bacco Co.  (Camel  cigarettes). 

LEE  COOLEY.  KHJ.  Los  Angeles, 
is  recovering  at  his  home  following 
a  recent  oiieration. 

NORMAN  E.  F.  MEEKINS.  former- 
ly of  Press  Radio  and  United  Press, 
has  joined  WNEW,  New  York,  as 
night  news  editor. 

FRANCIS  PETTAY.  announcer  of 
WHK,  Cleveland,  and  Evelyn  Par- 
sons, that  city,  have  announced  their 
engagement. 

LYFORD  MOORE,  of  Hollywood, 
has  joined  KHQ-KGA,  Spokane,  re- 
placing Carl  Brewster  on  the  continu- 
ity staff.  Brewster  has  gone  to  Holly- 
wood to  freelance.  Curtis  Roberts, 
writer  and  actor,  has  gone  to  Chicago 
to  freelance. 

CAP  MALLEY,  formerly  of  KFNF, 
Shenandoah,  la.,  and  KSO-KRNT, 
Des  Moines,  has  joined  WNAX,  Yank- 
ton, S.  D. 

TONY  WHEELER,  formerly  of 
WNBF,  Binghamton,  N.  Y.,  has 
joined  WFIL,  Philadelphia. 


ALTON  KASTNER.  formerly  of 
Time  Magazine,  has  joined  the  maga- 
zine section  of  the  NBC  press  divi- 
sion in  New  York.  Frank  Westhaver, 
who  formerly  operated  his  own  stu- 
dio in  Chicago,  has  joined  the  photo 
section  of  the  press  division. 

RAY  PORRIER,  of  the  NBC  Artists 
Service.  New  York,  recently  married 
•Jeannette  Martin. 

JACK  WELCH,  formerlv  with 
WBLK.  Clarksburg.  W.  Va..  has 
joined  the  announcing  staff  of  WCOL. 
( 'olumbus,  O. 

PARKS  SIMMONS,  formerly  with 
WRUF.  Gainesville.  Fla..  has  joined 
the  announcing  staff  of  WBAL.  Balti- 
more. .John  Dickman  has  been  trans- 
ferred from  the  announcing  ,  to  sales 
staff. 

GEORGE  JOHNSTON,  in  charge  of 
CBS  Hollywood  tours  for  more  than  a 
year,  has  joined  the  staff  of  Columbia 
Management  Inc.,  that  city,  a  CBS 
subsidiary. 

DON  McNAMARA.  chief  announcer 
of  KMTR.  Hollywood,  is  the  father  of 
a  7-pound  girl  born  Sept.  1. 

JIMMY  WALLINGTON,  Hollywood 
announcer,  has  been  signed  to  handle 
commercials  on  the  CBS  Texaco  Star 
Theatre,  which  resumed  Sept.  13  un- 
der continued  sponsorship  of  Texas 
Co.,  after  a  summer  layoff. 

ROBERT  LeMOND,  formerly  with 
KYA,  San  Francisco  as  production 
manager,  and  more  recently  on  the 
staff  of  the  now  non-existent  KEHE, 
Los  Angeles,  has  joined  KNX,  Holly- 
wood, as  announcer. 

FRANK  LYNCH,  formerly  of  CKOC, 
Hamilton,  Ont.,  has  joined  the  an- 
nouncing staff  of  CKLW.  Detroit- 
Windsor. 

FRED  W.  SAMPLE,  continuity  edi- 
tor of  WHKC,  Columbus,  recently 
married  Dorothy  Andrews,  of  Chat- 
tanooga, Tenn. 

BILL  SMITH,  formerly  of  WDWS. 
Urbana.  111.,  has  joined  the  announc- 
ing staff  of  KXOK,  St.  Louis. 

CARLIE  BARNES,  accompanist-re- 
ceptionist of  KFDA,  Amarillo,  has  re- 
turned to  Texas  U,  where  she  will  be 
graduated  this  year.  Miss  Barnes,  a 
member  of  the  Co-ed  Trio,  will  be 
heard  on  KNOW,  Austin,  during  the 
school  year. 

W.  R.  McANDREW,  chief  of  the 
NBC  news  department  in  Washington, 
is  the  father  of  a  girl  born  Sept.  5. 

MAURICE  HART,  formerly  chief  an- 
nouncer of  WAAT,  Jersey  City,  has 
joined  the  announcing  staff  of  WMCA, 
New  York. 

JIMMY  THOMPSON,  announcer  of 
KQV,  Pittsburgh,  recently  married 
Maria  DeMore,  formerly  vocalist  with 
Joey  Sims  orchestra. 

GRADY  RAPIER,  formerly  of 
KTSM,  El  Paso,  Tex.,  has  joined 
KOY,  Phoenix,  as  announcer. 

BILL  FULLER,  of  the  former 
KEHE,  Los  Angeles,  has  joined  Dr. 
S.  M.  Cowen,  that  city  (chain  dentist) 
as  writer-producer  of  aU  programs 
sponsored  by  that  firm  in  Southern 
California. 

JOE  MICCICHE.  publicity  and  spe- 
cial events  director  of  KRKD.  iLos 
Angeles,  is  on  a  13-week  leave-of- 
absence. 

MELVILLE  RUICK,  Hollywood  an- 
nouncer, has  been  re-signed  for  the 
CBS  Lu.r  Radio  Theatre  series,  which 
resumed  Sept.  11.  under  sponsorship 
of  Lever  Bros.  Lou  Silver  is  musical 
director. 

MAURICE  HAZAN.  KGER,  Long 
Beach,  Cal.  announcer  and  Virginia 
Schumacher  were  married  at  Monte- 
rey Park,  Cal..  Aug.  27. 

SAM  HAYES.  Hollywood  commen- 
tator, has  applied  for  patent  on  a  new 
electrical  radio  timing  clock  that  tells 
how  much  time  has  elapsed  on  a 
broadcast  and  how  much  longer  the 
Xerogram  has  to  go. 
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Nationally   Represented   By  Edtvard  Petry  &  Co. 
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SEASIDE  SURVEY  OF  WOR 

Baseball  Proves  to  Be  the  Favorite  Radio  Fare 
 On  Portable  Receivers  at  the  Beach  


Appeal  to  Supreme  Court 
Wm  Be  Filed  by  WLW 

NOTICE  was  served  Sept.  7  by 
WLW,  Cincinnati,  that  it  would 
seek  a  Supreme  Court  review  of 
the  decision  of  the  U.  S.  Court  of 
Appeals  for  the  District  of  Colum- 
bia upholding  the  FCC  in  reducing 
the  station's  power  from  500,000 
watts  to  50,000  watts.  Through 
Duke  M.  Patrick,  its  counsel,  WLW 
filed  with  the  Supreme  Court  the 
case  record  for  printing.  This  will 
be  followed  by  the  formal  petition 
for  a  writ  of  certiorari. 

The  lower  court  on  June  26  dis- 
missed the  appeal  of  the  Crosley 
station  from  the  FCC  decision  on 
the  ground  of  lack  of  jurisdiction. 
WLW's  power  was  reduced  to 
50,000  watts  on  March  1,  in  a  split 
opinion.  Three  justices  concurred  in 
the  dismissal  but  Associate  Justice 
Stephens  disagreed  with  the  ma- 
jority. TTie  Supreme  Court  review, 
it  is  understood,  will  be  sought  on 
the  contention  that  the  appellate 
provisions  of  the  Act  were  improp- 
erly construed. 


Sherwin-Williams  Back 

SHERWIN-WILLIAMS  Co.,  Cleve- 
land (paint),  returns  to  the  air 
Oct.  1  for  the  fifth  consecutive  sea- 
son of  Metropolitan  Auditions  of 
the  Air  on  an  increased  network 
of  87  NBC-Blue  stations,  Sundays, 
5:30-6  p.  m.  Wilfred  Pelletier  will 
again  direct  and  during  the  last 
weeks  in  September  will  conduct 
preliminary  auditions  of  operatic 
aspirants,  eliminating  all  but  the 
best  for  the  broadcasts.  Warwick  & 
Legler,  New  York,  handles  the  ac- 
count. 


BASEBALL  is  the  most  popular 
radio  entertainment  of  New  York- 
ers who  spend  their  week-ends  on 
the  beach  with  portable  radios  to 
furnish  entertainment,  according 
to  a  survey  recently  made  for  WOR 
by  the  Hooper-Holmes  Bureau.  Five 
beaches,  all  within  easy  access 
of  New  York  City  and  all  patron- 
ized chiefly  by  middle  class  folk, 
were  included  in  the  study— Jones 
Beach,  Long  Beach,  Riis  Park, 
Rockaway  and  Asbury  Park. 

Interviews  were  made  between  1 
and  5  p.  m.  on  Saturday  and  Sun- 
day afternoons  during  two  week- 
ends, Aug.  12-13  and  Aug.  26-27. 
No  survey  was  made  Aug.  19-20, 
a  rainy  weekend  and  not  typical. 
For  the  same  reason  private  beach 
clubs  and  amusement  park  beaches, 
such  as  Coney  Island,  which  appeal 
to  special  groups,  were  omitted 
from  the  study. 

Interviews  found  640  portable 
sets  on  the  beaches,  of  which  474, 
or  75.2%,  were  in  use  when  the 
interview  was  made.  Little  varia- 
tion in  listening  was  found  between 
Saturdays,  when  75%  of  the  sets 
were  in  use,  and  Sundays,  when 
75.5%  sets  were  tuned  in.  If  the  set 
was  in  operation,  interviewer  asked 
what  station  was  on  and  what  type 
of  program  (baseball,  dance  music, 
other  music,  general),  and  noted 
the  number  and  age  of  people  in 
the  group  bringing  the  portable  to 
the  beach  and  also  the  number  of 


persons  who,  like  it  or  not,  were 
within  listening  range  of  the  set. 

Baseball  was  the  most  popular 
single  program  type,  with  41.1% 
of  the  sets  tuned  into  the  ball 
games.  Sunday  baseball  listening 
was  slightly  heavier,  averaging 
43.2%  in  contrast  to  the  Saturday 
average  of  37.4%.  Ball  games  in 
New  York  are  broadcast  Saturdays 
by  three  stations,  WOR  and  WHN 
carrying  the  games  of  the  Brook- 
lyn Dodgers  and  WABC  the  games 
of  the  Yankees  or  Giants,  which- 
ever is  at  home.  On  Sundays 
WABC  does  not  carry  baseball,  but 
the  Dodgers  games  ar'e  aired  by 
WOR  and  WHN. 

Dance  music  was  second  in  pop- 
ularity, with  32.7%,  varying  be- 
tween 39.9%  on  Saturdays  and 
28.7%  on  Sundays.  Other  music 
ranked  third,  with  15.2%,  main- 
taining this  figux'e  on  both  Satur- 
day and  Sunday.  General,  includ- 
ing all  other  radio  fare,  attracted 
11%  of  the  beach  audience,  vary- 
ing between  a  Saturday  average  of 
7.6%  and  a  Sunday  average  of 
12.9%. 

These  preferences  may  have  been 
colored  by  the  fact  that  72%  of 
the  sets  at  the  beach  were  brought 
by  young  people,  with  21%  brought 
by  middle  aged  and  only  7%  by 
elderly  persons.  Baseball  was  first 
with  all  groups,  but  a  predomi- 
nant favorite  with  the  middle  aged 
group,  which  gave  it  a  rating  of 
57.1%,  compared  with  46.7%  of  the 
young  and  31.2%  of  the  old  groups. 
Six  was  the  average  number  of 
people  in  each  radio-owning  group, 
with  14  the  average  number  within 
listening  range  of  the  set. 


Fleer  to  Use  10 

FRANK  H.  FLEER  Co.,  Philadel- 
phia (Dubble  Bubble  gum),  on 
Sept.  11  started  the  transcribed  se- 
rial, Chandu  the  Magician,  thrice- 
weekly  on  WIP,  Philadelphia,  and 
plans  to  expand  coverage  to  10  ad- 
ditional stations  later  this  month. 
The  program,  originated  in  1931 
and  recently  acquired  by  Charles 
Michelson,  New  York  transcrip- 
tion firm,  after  having  been  off  the 
air  five  years,  has  been  sponsored 
formerly  both  nationally  and  re- 
gionally by  Beech  Nut  Packing  Co., 
Rio  Grande  Oil  Co.  and  White  King 
Soap.  Co.  The  Fleer  company  is 
conducting  an  extensive  merchan- 
dising and  promotional  campaign 
in  conjunction  with  the  program. 
Aitkin-Kynett,  Philadelphia,  han- 
dles the  Fleer  account. 


WORM  to  Greenwood,  Miss. 

DELAYED  by  high  waters  of  the 
Tallahatchie  River,  the  move  of 
WORM  from  Clarksdale  to  Green- 
wood, in  Mississippi,  will  be  com- 
pleted by  Oct.  7  when  the  station  will 
go  on  the  air  from  its  new  modern 
transmitter  house  in  the  latter  com- 
munity, according  to  P.  K.  Ewing, 
WORM  owner  who  is  also  commercial 
manager  of  WDSU.  New  Orleans,  and 
who  owns  WGCM,  Gulfport,  Miss.  Re- 
mote studios  will  be  maintained  in 
Grenada,  26  air  miles  away.  The  sta- 
tion will  operate  with  250  watts  full- 
time  on  1210  kc. 


Two  Join  Inter-City 

AVKBO,  Harrisburg,  and  WILM.  Wil- 
mington, Del.,  have  joined  the  Inter- 
City  Broadcasting  System,  of  which 
WMCA,  New  York,  is  key  station. 


COMMUMTY  PAPERS 
JOIN  WCKY  DRIVE 

CONTINUING  its  promotional 
campaign  with  small-town  news- 
papers in  its  primary  coverage 
area,  WCKY,  Cincinnati,  has  of- 
fered the  services  of  Milton  Bacon, 
lecturer  and  author  heard  twice 
weekly  on  the  station,  as  speaker 
before  local  civic  and  fraternal  or- 
ganizations throughout  the  area. 
In  a  personal  letter  to  each  editor 
of  the  94  papers  participating  in 
WCKY's  current  Neighborly  Sa- 
lute promotion  series,  L.  B.  Wilson, 
president  and  general  manager  of 
the  station,  announced  that  any 
newspaper  desiring  to  sponsor  Mr. 
Bacon's  appearance  in  the  home 
town  might  do  so  free  of  charge, 
and  pledged  the  station's  aid  in 
publicizing  each  appearance. 

As  part  of  the  promotion  the 
station  offers  $10  in  prizes,  plus 
ribbon  awards,  to  winners  in  a 
chocolate  cake  baking  contest  in 
each  town.  Entries  are  to  be 
brought  to  the  office  of  the  spon- 
soring newspaper  the  morning  of 
Mr.  Bacon's  appearance,  where  the 
WCKY  lecturer,  a  chocolate  cake 
fancier,  will  act  as  sole  judge  in 
picking  winning  entries.  Following 
each  week's  speaking  engagements, 
Mr.  Bacon  each  Saturday  night  on 
his  regular  broadcast  will  tell  about 
the  cities  he  has  visited  and  the 
people  met,  as  well  as  announce 
the  cake  contest  vidnners'  names 
for  each  city. 

With  the  local  papers  sponsoring 
Mr.  Bacon's  appearances,  the  sta- 
tion receives  front  page  promotion, 
which  it  supplements  with  four- 
page  two-color  brochures  for  dis- 
tribution at  each  appearance. 
*      *  * 

L.  B.  WILSON,  president  and  gen- 
eral manager  of  WCKY,  Cincin- 
nati, has  announced  the  return  of 
Sidney  Ten  Eyck,  recently  of  WLW 
and  WING,  Dayton,  to  the  an- 
nouncing staff  of  WCKY,  along 
with  Al  and  Lee  Bland,  well-known 
for  their  Dawn  Patrol  broadcasts 
on  WKRC,  who  will  conduct  a  simi- 
lar sponsored  morning  program  on 
WCKY,  and  Bill  Robbins,  formerly 
of  WLW-WSAL  Elmer  Baughman, 
WCKY  announcer  for  the  last  five 
years,  left  Sept.  15  to  join  WFAA, 
Dallas. 

Bond  Clothes  will  sponsor  the 
Bland  brothers  on  WCKY  six  days 
a  week,  starting  Sept.  24.  Although 
the  pair  will  not  join  WCKY  until 
that  date,  they  will  be  heard  via 
transcriptions  on  WCKY  during 
the  week  of  Sept.  18  while  still  ap- 
pearing on  their  live  program  on 
WKRC,  according  to  Mr.  Wilson. 
The  transcriptions  will  be  broad- 
cast simultaneously  with  the  live 
program  on  WKRC.  On  Sept.  23 
they  will  be  interviewed  by  Don 
Jacob,  Cincinnati  manager  for 
Bond  Clothes,  before  starting  their 
series  for  that  firm.  The  Bond  or- 
ganization and  WCKY  are  planning 
an  intensive  promotional  campaign, 
including  window  displays  and  an- 
nouncement postcards  to  be  sent 
to  listeners  selected  from  mail  re- 
turns on  the  program  during  the 
last  three  years. 


General  Foods  Drops  Show 

GENERAL  FOODS  Corp.,  New  York 
(Post  Toasties),  sponsoring  the  Joe 
E.  Brown  Shoio  on  CBS  since  Oct.  8, 
1938,  will  discontinue  the  weekly  half- 
hour  program  with  broadcast  of  Sept. 
28.  From  all  indications  no  replace- 
ment is  anticipated. 


There's  Only  One! 

KSdl,  operating  on  5000  watts  day  and 
1000  watts  night,  is  the  ONLY  station  . . . 
network  or  independent.  .  .  of  this  or 
greater  power  whose  transmitter  is 
within  70  miles  of  Sioux  City! 
So,  KSCJ  is  the  ONLY  station,  regardless 
of  atmospheric  conditions,  that  can  be 
depended  on  to  get  your  client's  message 
across  to  the  majority  of  the  1,688,810  lis- 
teners in  this  area! 
Do  you  need  the 
unassailable 
proof  of  KSdJ 
listener  pref- 
erence? We 
ha\  e  it  and 
it  is  yours 
for  the  ask- 
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SHREVtPORT 

ENTIRE  STATE  OF  LOUlSiANA 

WtTHiN   ISO  MIL£  RADIUS  SHREVePORT 

2  ,  4  7  2^209 

ENTIRE    STATE     or  LOUISIANA 

2  #  I  O  I  >  S  9  3 


HERE  in  Shreveport  we  have  a  natural  market 
within  150  mile  radius  with  a  greater  popula- 
tion than  the  entire  state  of  Louisiana. 
SERVING  North  Louisiana,  East  Texas,  and  South 


Arkansas,  Shreveport  offers  unexcelled  sales  oppor- 
tunities for  radio  advertisers  who  demand  results. 
With  50,000  watts,  KWKH  is  the  one  medium  that 
can  reach  this  entire  market. 


AND  Even  Within  100   Mile  Radius  COMPARE  THESE  FACTS 

100  Miles  of  100  Miles  of 

Shreveport  New  Orleans 

(including  city)  (including  city) 

1930  Population — Persons                                                                                                                    1,228,800  1,179,800 

— Families                                                                                                                 284,600  273,500 

Dwellings                                                                                                                                              284,600  273,500 

General  Stores  (with  food)                                                                                                                           1,290  853 

Sales                                                                                                                           $24,076,000  §16,562,000 

Automotive  Group                                                                                                                                            796  576 

Sales                                                                                                                           $42,250,000  825,425,000 

Filling  Stations                                                                                                                                               1,811  1,271 

Sales                                                                                                                           $13,548,000  $11,675,000 

Lumber-Building-Hardware  Group                                                                                                                     365  331 

Sales                                                                                                                         $13,647,000  $  7.614,000 

Passenger  Autos  Registered  ■  1936                                                                                                            134,812  119,594 

No.  per  100  Families                                                                                                                   47  44 

Reference:  CONSUMER  MARKET  DATA  HANDBOOK,  1939  Edition.    U.  S.  Dept.  of  Commerce.    Bureau  of  Foreign  and  Domestic  Commerce. 

5  0,000  Warn  SOON 
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ASHREVEPORTTItlES  STATION 


(C  B 


REPRESfNTEO  BY  THE  BRAHHAfl  CO. 


Television  News  Notes 


DuMont  Activities 
MARK  B.  LAJOIE  has  been  ap- 
pointed general  sales  manager  of 
DuMont  Laboratories  Inc.,  Pas- 
saic, N.  J.,  effective  Sept.  1,  suc- 
ceeding Leonard  F.  Cramer,  re- 
signed. Mr.  Lajoie  has  been  head  of 
DuMont  television  sales  in  the  New 
Jersey  territory,  and  formerly  was 
with  Philco  and  National  Carbon 
Co.  DuMont  on  Sept.  6  was  author- 
ized by  the  FCC  to  operate  a  port- 
able-mobile television  relay  station 
in  the  New  York  area,  using  50 
watts  on  156-162  mc. 

*      *  * 

New  Equipment 

RCA  MFG.  Co.,  Camden,  has  an- 
nounced three  new  pieces  of  televi- 
sion test  equipment,  a  piezo-electric 
calibrator,  a  five-inch  wide-range 
oscillograph,  and  a  television  align- 
ment oscillator.  The  instruments 
have  been  designed  primarily  for 
servicing  RCA- Victor  television  re- 
ceivers, but  may  be  adapted  to 
other  sight-and-sound  receivers,  ac- 
cording to  RCA. 

^  ^  ^ 

Narrow  Band  System 
WILFRED  G.  MacCARTHY,  pres- 
ident and  director  of  research  of 
the  Chicago  Television  &  Research 
Laboratory,  64  E.  Lake  St.,  has 
been  demonstrating  at  the  Hotel 
Sherman  a  system  of  television 
which  he  claims  requires  a  band 
width  of  less  than  1  megacycle, 
using  what  is  called  a  "photomo- 
cell"  as  its  basis.  Mr.  MacCarthy 
said  that  patents,  some  dating  back 
to  1930,  are  held  in  his  name  or 
that  of  Harold  McCreary,  company 
engineer. 


California  Firm 

PAPERS  have  been  filed  with  the 
California  Secretary  of  State  in 
Sacramento,  for  incorporation  of 
Radio  Wire  Television  Inc.,  by  Ed- 
win Lindgren,  John  E.  Cosgrove, 
and  Joseph  A.  Donovan,  all  of  New 
York.  The  firm  plans  to  originate 
and  transmit  programs  by  wire, 
television,  radio ,  phonograph,  re- 
cordings and  magnetic  tape.  It  is 
understood  that  the  firm  is  a  unit 
of  Radio  Wire  &  Television  Corp., 
recently  formed  in  New  York  from 
a  merger  of  the  holdings  of  Wire" 
Broadcasting,  Wholesale  Radio  Inc. 
and  their  subsidiaries.  It  is  expect- 
ed that  West  Coast  headquarters 

will  be  established  in  Hollywood. 

*      *  * 

Don  Lee  Site  Approved 

LOS  ANGELES  City  Council  in 
late  August  unanimously  passed  an 
ordinance  permitting  Don  Lee 
Broadcasting  System,  that  city,  to 
construct  and  operate  a  television 
station  on  Mt.  Lee,  1,700  feet  above 
Hollywood.  Approval  clears  the  way 
for  that  organization  to  move  its 
telecaster,  W6XA0,  from  down- 
town Los  Angeles  to  the  new  site, 
where  Thomas  S.  Lee,  president, 
proposes  to  build  studios  and  fa- 
cilities at  a  cost  of  more  than 
$250,000.  FCC  recently  approved 
the  move  and  also  assigned  the 
transmitter  a  new  channel.  Los 
Angeles  City  Planning  Commission 
several  weeks  ago  also  sanctioned 
the  move.  Since  its  inception  eight 
years  ago,  a  total  of  2,350  telecasts 
have  been  made  over  W6XA0,  ac- 
cording to  Mr.  Lee.  Total  time  for 
the  past  year  is  600  program  hours. 


TELEVISION  goes  to  the  fair  as 
more  RCA  demonstration  units 
present  wired  video  performances. 
Upper  photo  shows  one  of  KDKA's 
20  daily  demonstrations  in  the 
Temple  of  Television  at  Pitts- 
burgh's Allegheny  County  fair, 
with  RCA  Engineers  Joe  Baudino, 
C.  E.  Davis  and  Ted  Kenny  on  hand 
to  handle  the  apparatus,  assisted 
by  Glenn  Luther  of  Westinghouse ; 
Ed  Schaughency,  announcer  and 
m.c. ;  Charles  Urquhart,  producer; 
W.  B.  McGill,  KDKA,  cameraman. 
Lower  photo  shows  Harold  Safford 
(right),  program  director  of  WLS, 
Chicago,  interviewing  Gov.  Town- 
send  of  Indiana  during  the  WLS 
demonstrations  at  the  Indiana  State 
Fair  at  Indianapolis,  for  which 
40,000  people  each  paid  10  cents  ad- 
mission. 


Light  Reduced 

THROUGH  a  more  efficient  distri- 
bution of  lights  on  its  television 
sets,  NBC  has  solved  one  of  tele- 
vision's worst  bugaboos,  especially 
for  the  actors  who  work  under  the 
previously  ultra-hot  lights.  NBC 
now  reports  that  light  on  the  sets 
has  been  reduced  to  600  foot  can- 
dles, less  than  that  used  in  motion 
picture  studios,  and  that  a  better 
image  is  produced. 


Du  Mont  Demonstrates 

DEMONSTRATION  of  visual  re- 
ception over  water  was  given  re- 
cently by  Dr.  Thomas  Goldsmith, 
engineering  head  of  Allen  B.  Du- 
Mont Labs.,  during  a  party  held 
aboard  George  H.  Gibson's  35-foot 
sailboat.  The  Great  Circle.  Using 
a  gasoline-driven  generator  to  pro- 
vide power  for  the  receiver,  the 
Brooklyn-Cincinnati  baseball  game 
at  Ebbetts  Field,  Brooklyn,  was 
picked  up  via  W2XBS  atop  the  Em- 
pire State  Tower.  Although  there 
was  some  fading  of  the  images 
with  the  changing  of  the  boat's  po- 
sition, reception  on  the  whole  was 
excellent.  Dr.  Goldsmith  reported. 


On  the  Playing  Field 

AS  PART  of  KSTP's  survey  of  the 
possibilities  of  television,  the  station's 
engineers  took  its  RCA  Iconoscope 
camera,  monitor  and  receivers  to  the 
University  of  Minnesota's  first  foot- 
ball practice.  The  camera  was  set  up 
in  various  parts  of  the  stadium,  from 
the  roof  of  the  radio  booth  down  to 
the  sidelines,  and  with  a  bright  sun 
shining  every  play  came  in  as  clearly 
as  if  it  had  been  projected  on  a  mo- 
tion picture  screen.  Coach  Bernie  Bier- 
man  soon  found  that  he  could  spot 
plays  in  the  receiver  more  easily  than 
he  could  from  the  field. 


TELEVISION  REPORT 
MEETS  WITH  DELAY 

DELAY  in  the  drafting  of  "Part 
11"  of  the  Television  Report  by  the 
FCC  special  committee  designated 
several  months  ago,  has  been  oc- 
casioned by  complications  in  con- 
nection with  data  regarding  propa- 
gation and  transmission  character- 
istics of  the  channels  allocated  for 
visual  broadcasting,  it  was  learned 
Sept.  12.  The  FCC  television  com- 
mittee, headed  by  T.A.M.  Craven, 
as  chairman,  and  comprising  Com- 
missioners Brown  and  Case,  had 
planned  to  draft  its  report  on  pro- 
posed licensing  policies  by  Sept.  1. 

It  is  understood  that  additional 
engineering  data,  especially  in  con- 
nection with  propagation  charac- 
teristics of  the  ultra-high  frequen- 
cies, is  being  awaited.  The  engi- 
neering committee  of  the  Radio 
Manufacturers  Assn.,  it  was  said, 
has  yet  to  submit  its  findings.  Data 
of  this  kind,  which  would  indicate 
more  or  less  conclusively  the  cover- 
age limitations  of  television  sta- 
tions, are  necessary  to  determine 
the  geographical  distances  which 
must  separate  stations  on  the  same 
channel.  Recent  reports  indicate 
coverage  of  several  hundred  miles, 
in  some  areas,  which  would  pre- 
clude possibility  of  placing  stations 
on  the  same  channels  at  closer  in- 
tervals. 

Until  additional  data  are  accu- 
mulated, the  FCC  committee  prob- 
ably will  defer  drafting  of  its  re- 
port, for  consideration  by  the  full 
Commission. 


KSTP  Buys  Video  Units 

KSTP,  St.  Paul,  reports  that  it 
has  purchased  rather  than  rented 
the  RCA  television  transmission 
and  reception  units  described  in 
the  Sept.  1  Broadcasting — the  first 
individual  broadcasting  station  to 
purchase  and  demonstrate  its  own 
modern  high  -  definition  television 
equipment.  The  American  Legion's 
State  convention  in  Minneapolis 
last  month  staged  its  parade  ex- 
clusively for  KSTP's  television,  ac- 
cording to  Stanley  E.  Hubbard, 
KSTP  general  manager,  and  thou- 
sands viewed  the  images. 
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590  KC  *  On  the  NBC  Red  Net  * 
John  Gillin  Jr.,  Mgr.  *  John  Blair 
Co.,  Representatives  *  Owned  and 
Operated  by  the  Woodmen  of  the 
World  Life  Insurance  Society. 


is  measured  in  terms  or 


BUYING  POWER 


•  Radio  schedules  are  built  to  reach  potential  buyers — people  with 
money  to  spend  for  advertised  products.  Time  buyers  have  no  in- 
terest in  coverage  unless  it's  effective  coverage  —  unless  the  buy- 
ing power  is  there. 

WOW  gives  effective  coverage  of  more  people — in  more  counties — 
with  more  buying  power — than  any  other  station  in  the  rich  Omaha 
market  Buy  WOW  and  you  buy  coverage  of  93%  of  Nebraska's 
buying  power;  82%  of  South  Dakota's;  30%  of  Iowa's;  25%  of  Kan- 
sas'; 5%  of  Minnesota's,  and  1%  of  Missouri's. 

Write  us  or  our  representatives  for  a  new  cartograph  showing  WOWs 
effective  coverage  of  the  Omaha  market.  WOW  deserves  serious 
consideration  in  any  midwest  schedule. 


WOW  •  OMAHA 


BROADCASTING  •  Broadcast  Advertising 


September  15,  1939  •  Page  57 


AFRA  Asks  25%  Wage  Boost  at  WCFL 
Despite  Recent  Expulsion  by  the  AFL 


WKRC,  CINCINNATI, 
NOW  MBS  STATION 

COINCIDENT  with  the  switch  of 
WCKY,  Cincinnati,  from  NBC  to 
CBS  on  Sept.  24,  WKRC,  present 
CBS-owned  Cincinnati  outlet,  will 
become  the  basic  station  in  that 
area  for  MBS,  it  was  announced 
Sept.  7. 

CBS  has  entered  a  contract  to 
sell  WKRC  to  the  Cincimmti 
Times-Star,  and  the  application 
now  is  awaiting  FCC  approval 
[Broadcasting  Sept.  1].  The  net- 
work, it  was  announced,  has  agreed 
to  permit  the  station  to  carry  Mu- 
tual programs  in  order  that  the 
latter  may  have  an  outlet  in  Cin- 
cinnati pending  completion  of  the 
sale  of  WKRC. 

WKRC  will  carry  all  MBS  sus- 
taining programs  and  will  serve 
as  the  originating  point  for  all  pro- 
grams in  that  area.  It  was  slated 
to  become  the  key  for  the  newly- 
formed  Southern  Network,  which 
joins  MBS  on  Sept.  4.  Stations  are 
WLAP,  WSIX,  WGRC,  WCMI. 


Grant's  Pass  Station 

AN  ORDER  granting  Southern 
Oregon  Broadcasting  Co.  a  new 
100-watt  fulltime  outlet  on  1310 
kc.  in  Grant's  Pass,  Ore.,  was  is- 
sued by  the  FCC  Sept.  14,  making 
final  its  proposed  order  of  last  July 
13.  President  of  the  company  is  A. 
E.  Voorheis,  publisher  of  the 
Grant's  Pass  Courier,  who  holds 
50%  of  the  stock.  The  other  50% 
is  held  by  Red  Wood  Broadcasting 
Co.,  licensee  of  KIEM,  Eureka,  Cal. 
Directors  are  Noble  Stanton,  ad- 
vertising; John  G.  Bauriedel,  en- 
gineer; J.  H.  Crothers,  Eureka  pub- 
lisher; Don  O'Kane,  Eureka  pub- 
lisher, and  William  B.  Smullin, 
KIEM. 


A  NEW  CONTRACT  specifying  a 
259^  increase  in  base  pay  of  an- 
nouncers was  submitted  by  the 
American  Federation  of  Radio  Ar- 
tists, Chicago  chapter,  to  WCFL, 
Chicago,  whose  current  contract 
terminates  Oct.  1. 

The  renewal  contract,  sent  to 
WCFL  Sept.  6,  requested  $60 
weekly  as  base  pay  for  announcers, 
with  an  additional  provision  per- 
mitting announcers  to  bargain  in- 
dividually for  extra  fees  from  ad- 
vertisers and  station.  The  current 
contract,  which  was  extended  until 
Oct.  1  when  it  lapsed  Sept.  1,  called 
for  $45  base  pay. 

WCFL  spokesmen  indicated  they 
had  not  yet  studied  the  proposals. 
In  view  of  the  recent  expulsion  of 
the  Chicago  chapter  of  AFRA  by 
the  Illinois  State  Federation  and 
the  AFL,  with  which  the  Chicago 
Federation  of  Labor,  owners  of 
WCFL,  are  affiliated,  it  is  doubtful 
whether  station  officials  will  regard 
the  new  demands  favorably. 

The  Chicago  chapter  of  AFRA 
was  expelled  several  months  ago 
for  "gross  disloyalty"  when  a 
member  of  the  local  AFRA  group 
aided  the  Newspaper  Guild  during 
the  boycott  of  two  Chicago  news- 
papers employing  about  2,000  AFL 
members.  The  action  was  construed 
advantageous  to  the  CIO  and 
"traitorous  to  the  AFL"  [BROAD- 
CASTING, Aug.  1]. 

AFRA  continued  to  maintain  si- 
lence regarding  further  action  on 
its  proposed  code  for  local  Chicago 
broadcasts,  which  had  been  nego- 
tiated with  a  committee  of  Chicago 
broadcasters  and  agency  execu- 
tives. One  Chicago  agency  man  said 


that  a  dramatic  daytime  program 
under  consideration  for  a  client  had 
been  discarded,  and  newspaper  ad- 
vertising substituted  due  to  uncer- 
tainty of  talent  fees,  after  the  pro- 
gram went  on  the  air. 


FCC  Opposes  Renewal 
Of  Shortwave  License, 
And  Transfer  to  KSL 

IN  PROPOSED  findings  Sept.  13, 
the  FCC  announced  its  intention  to 
deny  the  application  of  the  Chi- 
cago Federation  of  Labor  for  re- 
newal of  license  for  its  interna- 
tional broadcast  station,  W9XAA 
(now  WCBI)  along  with  dismis- 
sal, without  prejudice,  of  the  ap- 
plication of  Radio  Service  Corpora- 
tion of  Utah  (KSL)  for  acquisi- 
tion of  the  international  station 
and  removal  to  Saltair,  Utah. 

The  Commission  held  that  the 
Chicago  Federation,  which  also  op- 
erates WCFL,  has  failed  to  meet 
research  and  experimentation  re- 
quirements under  existing  rules 
and  that  the  Federation  is  not 
technically  qualified  to  operate  the 
station  in  accordance  with  rules. 
In  view  of  its  proposal  to  deny  re- 
newal, the  FCC  said  it  was  un- 
necessary to  consider  the  applica- 
tion for  assignment  of  the  license 
to  the  Utah  corporation,  which  is 
an  adjunct  of  the  Mormon  Church, 
since  the  refusal  to  renew  would 
leave  the  Federation  with  no  li- 
cense to  transfer. 

In  announcing  dismissal  of  the 
transfer  application  without  preju- 
dice, the  FCC  presumably  left  the 
way  open  for  the  Utah  corporation 
to  file  a  new  application  for  the 
W  9  X  A  A  facilities.  The  FCC 
pointed  out,  however,  that  if  the 
Utah  application  is  considered  as 
a  request  for  a  construction  per- 
mit to  establish  a  new  international 
station,  it  is  unable  to  determine 
on  the  basis  of  the  record  made  at 
the  hearing  that  the  granting  of 
the  application  would  serve  public 
interest.  Since  the  hearing,  the 
Commission  explained,  it  has  pro- 
mulgated new  regulations  govern- 
ing international  broadcast  stations 
and  "in  the  absence  of  a  full  show- 
ing in  conformity  with  these  new 
regulations,  the  Commission  is  un- 
able to  make  findings  that  the  pub- 
lic interest,  convenience  and  neces- 
sity would  be  served  by  granting 
the  construction  permit  requested." 


International  Call  Changes 

CHANGES  in  the  cull  letter  assign- 
ments of  international  shortwave  sta- 
tions were  announced  by  the  FCC 
Sept.  8,  and  corrections  should  be 
made  to  the  complete  log  as  published 
in  the  Sept.  1  Broadcasting.  WSLA 
of  World  AVide  Broadcasting  Corp.. 
Boston  (formerly  AVIXAL).  has  been 
changed  to  WRUL.  WSLR  of  the 
same  company  (formerly  WIXAR ) 
has  been  changed  to  WRUW.  WLWU 
of  the  Crosley  Corp..  Mason,  O..  is 
changed  to  WLWO.  WGEU  of  Gen- 
eral Electric  Co.,  Schenectady,  is 
changed  to  WGEO.  In  addition,  the 
Commission  has  assigned  the  call  let- 
ters WCBX  to  the  CBS  international 
station  at  Wayne.  N.  J.  (formerly 
W2XE). 


WHEN  the  Toivn  Hall  program  re- 
turns to  NBC-Red  on  Oct.  8,  it  will 
be  Fred  Allen's  seventh  year  as  m.c. 
of  the  program,  his  sixth  year  with 
the  spon.sor  Bristol-Myers  Co.,  and 
his  eighth  consecutive  year  of  broad- 
casting. 


KOY  Gets  Shift; 
New  Local  Grant 

Phoenix  Station  Given  550  kc; 
Washington  Permit  Denied 

IN  A  PROPOSED  decision  Sept. 
13,  the  FCC  announced  its  inten- 
tion of  granting  the  application  of 
KOY,  Pnoenix,  for  a  change  in  fre- 
quency from  1390  to  550  kc,  with 
1,000  watts.  The  station  is  under 
the  same  ownership  and  manage- 
ment as  WLS,  Chicago. 

In  an  uncontested  action,  the 
FCC  granted  the  application  of 
Catawba  Valley  Broadcasting  Co. 
for  a  new  station  in  Hickory,  N.  C, 
to  use  1370  kc,  with  100  watts 
night  and  250  watts  day.  L.  C. 
Giff'ord,  vice-president  of  the  com- 
pany and  publisher  of  the  Hickory 
Daily  Record,  is  the  largest  single 
stockholder,  holding  25  of  153 
shares,  or  approximately  16V^%. 
C.  V.  Cline,  executive  of  the  Hick- 
ory Knitting  Co.,  is  president  and 
holds  10  shares,  while  E.  L.  Fox, 
Hickory  banker,  secretary-treasuer 
of  the  company,  hold  5  shares.  The 
remainder  of  the  stock  is  distribu- 
ted among  more  than  a  dozen  local 
business  men. 

Denied  Capitol  Station 

Application  of  Lawrence  J. 
Heller,  Washington  attorney,  for 
a  construction  permit  for  a  new  lo- 
cal station  in  that  city  on  1310  kc. 
with  100  watts  night  and  250  watts 
day  will  be  denied,  the  FCC  an- 
nounced in  another  proposed  de- 
cision. The  applicant  also  sought  a 
synchronous  booster  station  to  be 
used  experimentally  to  provide  sat- 
isfactory coverage  over  Washing- 
ton's entire  meti'opolitan  area.  The 
FCC  said  in  its  proposed  findings 
that  regional  rather  than  local  fre- 
quencies are  set  aside  to  provide 
service  to  large  centers  of  popula- 
tion such  as  the  Washington  metro- 
politan district  and  contigious 
areas.  It  held  that  the  application 
for  the  regular  facility  failed  to 
show  adequate  necessary  coverage. 

Application  of  A.  Corenson, 
former  Los  Angeles  broadcaster, 
for  a  new  local  station  on  1420  kc. 
with  100  watts  daytime  at  Monte- 
vello,  near  Los  Angeles,  will  be  de- 
nied, the  FCC  announced  in  another 
proposed  finding.  It  held  that  the 
record  did  not  afford  a  sufficient 
basis  for  a  finding  that  the  appli- 
cant "is  a  proper  person  to  be  en- 
trusted with  the  responsibility  of 
operating  a  broadcast  station  in 
the  interest  of  the  public,  or  that 
the  applicant  possesses  all  the 
requisite  qualifications  of  a  licen- 
see." 

The  application  of  WLAW,  Law- 
rence, Mass.,  for  additional  hours 
was  denied.  The  station  had  asked 
for  a  change  in  assignment  to  per- 
mit it  to  operate  until  sunset  at 
San  Francisco,  rather  than  sun- 
set at  Lawrence,  on  the  680  kc. 
channel.  The  FCC  held  that  opera- 
tion as  proposed  would  not  pro- 
vide primary  service  for  the  Law- 
rence metropolitan  area  during 
night  hours  because  of  the  objec- 
tionable interference  with  WPTF, 
Raleigh,  operating  on  the  same 
channel. 

The  FCC  announced  adoption  of 
its  final  order,  granting  the  appli- 
cation of  WNEL,  San  Juan,  P.  R., 
for  renewal  of  its  license.  A  final 
order  also  was  issued  granting 
WCOV,  Montgomery,  Ala.,  modifi- 
cation of  license  authorizing  un- 
limited time  operation  on  1210  kc. 
with  100  watts,  instead  of  daytime 
hours  only. 


yOUR  BEST 
PROTECTION 


(N  THE  COPYRrCffT 

MUSIC  SfTUATfON 

*  AVAILABLE  NOW-a  complete  TAX- 
FREE  Library^  with  ample  basic  and 
hew  monthly  releaises  for  present 
needs,  with  provision  for  instant  ex- 
pansion to  meet  f  uture  requirements. 
Supplied  either  as  an  independent 
service  or  as  part  of  Standard's  com- 
plete library  service,  at  lower  cost 
than  any  similar  servic^^^ 


HOLLYWOOD 
6404  Hollywood  Blvd. 


CHICAGO 
360  N.  Michigan  Avenue 
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IN  1939  RADIO  WOULD  FIND 
LIVINGSTONE 

and  save  Stanley  8  months  of  hardships  in  Darkest  Africa 


Ujiji  in  the  interior  of 
Africa,  where  Stanley 
met  Dr.  Livingstone  in 
1871  after  eight  months  of  desperate 
and  difficult  searching,  is  now  but  a 
fraction  of  a  second  via  radio  from  the 
great  cities  of  the  world.  Only  about 
seven  years  clasped  between  Stanley's 
famous  "Dr.  Livingstone,  I  presume.?" 
and  the  beginning  of  the  experiments 
of  Heinrich  Hertz  which  first  unlocked 
the  secret  of  wireless  waves.  Since 
then,  within  the  life  span  of  the  aver- 
age man,  radio  has  become  one  of  the 
most  vital  forces  controlled  by  man. 


And  in  that  remarkable  development 
the  Radio  Corporation  of  America  has 
played  a  major  role. 

Motivating  factor  in  all  that  RCA 
does  is  research  in  RCA  Laboratories. 
From  here  come  the  developments 
which  the  various  members  of  the 
family  of  RCA  utilize  in  making  radio 
serve  the  world. 

R.C.A.  Communications  provides 
communication  to  and  from  43  coun- 
tries and  among  leading  cities  of  the 
United  States.  The  National  Broad- 
casting Company  offers  entertainment, 
information,  news,  and  enlightenment 


to  millions.  The  RCA  Manufacturing 
Company  makes  RCA  Victor  Radios, 
RCA  Victrolas,  Victor  and  Bluebird 
Records,  and  every  kind  of  radio  equip- 
ment for.  broadcasters,  laboratories, 
airplanes,  police  departments,  and  for 
virtually  every  other  known  application 
of  radio. 

RCA  activities  are  portrayed  in 
RCA  exhibits  at  the  New  York  W^orld's 
Fair  and  the  San  Francisco  Exposition. 
You  are  cordially  invited  to  visit  these 
exhibits  for  a  more  intimate  under- 
standing of  the  services  of  RCA. 

Trademarks  "RCA  Victor,"  "Victor"  Res.  U.  S.  Pat.  Off. 
by  RCA  Mf£.  Co.,  Inc. 


I  RADIO  CORPORATION  OF  AMERICA 

'  RADIO  CITY,  NEW  YORK 

RCA  MANUFACTURING  COMPANY,  INC.     RADIOMARINE  CORPORATION  OF  AMERICA     RCA  LABORATORIES 
^  RCA  INSTITIIT|S,J(t!C«  i 


THE  Kudina±±  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WLW,  Cincinnati 

White  Laboratories.  Newark  (Feen-a- 
Miut).  sp,  thru  William  EstT  &  Co., 
N.  T. 

McCommou  &  Co.,  Winona,  Minn.,  6 
weekly  sp,  thru  Roche,  Williams  & 
Cunnyngham,  Chicago. 

Studebaker  Corp.,  South  Bend.  12  t. 
thru  Roche,  Williams  &  Cunnyng- 
ham, Chicago. 

Willard  Tablet  Co.,  Chicago  (  Willards 
Tablets),  sa,  thru  First  United 
Broadcasters,  Chicago. 

Potter  Drug  &  Chemical  Corp..  Mai- 
den. Mass.  (Cuticura  soap  and  oint- 
ment), ta,  thru  Atherton  &  Currier, 
X.  Y. 

Luden"s  Inc..  Reading.  Pa.  (cough 
drops),  sa,  thru  J.  M.  Mathes,  N.  T. 

Buick  Motor  Co.,  Flint,  Mich.,  sa  se- 
ries, thru  Arthur  Kudner  Inc.,  X.  T. 

Ex-Lax  Mfg.  Co.,  Brooklyn,  sa,  thru 
Joseph  Katz  Co.,  X.  T. 

Maryland  Pharmaceutical  Co..  Balti- 
more (Rem  and  Rel),  sa.  thru  Jos- 
eph Katz  Co.,  X.  Y. 

B.  C.  Remedy  Co.,  Durham.  X.  C. 
(BC  Headache  Powders),  sp,  thru 
Harvey-Massengale  Co..  Atlanta. 

White  Laboratories,  N^ewark  (Feen-a- 
Mint),  ta,  thru  William  Esty  & 
Co..  N.  Y. 

WTMJ,  Milwaukee 

Buick  Motor  Division.  Flint.  Mich. 
(Buick).  26  sa,  thru  Arthur  Kud- 
ner. Detroit. 

Wander  Co..  Chicago  (Ovaltine).  28 
sa.  thru  Blackett-Sample-Hummert. 
Chicago. 

Fitzpatrick  Bros..  Chicago  (Kitchen 

Klenzer).  39  sa,  thru  Xeisser-Mever- 

hofE.  Chicago. 
Richman    Bros..    Xew    York  (men's 

clothing),    78    sa,    thru  McCann- 

Erickson,  Cleveland. 

KFRC,  San  Francisco 

Potter  Drug  &  Chemical  Co.,  Xew 
York  (Cuticura),  52  sa.  ta.  thru 
Atherton  &  Currier.  X.  Y. 

Gilmore  Oil  Co..  Los  Angeles,  so  se- 
ries, thru  Botsford.  Constantine  & 
Gardner.  San  Francisco. 

Gardner  Xur.sery  Co..  Osage.  la..  6  t. 
thru  Xorthwest  Radio  Adv.  Co.. 
Seattle. 

KAND,  Corsicana,  Tex. 

Carter  Products.  Xew  York  (liver 
pills),  5  ta  weekly.  52  weeks,  thru 
Street  &  Finney.  X.  Y. 

B-C  Remedy  Co..  Durham.  X.  C.  (pro- 
prietary). 6  ta  weekly.  52  weeks, 
thru  Harvey-Massengaie.  Atlanta. 

KQV,  Pittsburgh 

Journal  of  Living  Pub.  Co..  Xew  York 
fSerutan),  .3  f  weekly,  thru  Austin 
&  Spector.  X.  Y. 
Metro  -  Goldwyn  -  Mayer.  Xew  York 
("Women"),  3  sa,  thru  Donahue  & 
Coe,  X.  Y. 

KOMA,  Oklahoma  City 

Bulova  Watch  Co..  Xew  York.  1098 
sa.  renewal,  thru  Blow  Co..  X.  Y. 

Xorthwestern  Yeast  Co.,  Chicago 
(Maca).  65  sa.  renewal,  thru  Hays- 
McFarland.  Chicago. 

WKST,  New  Castle,  Pa. 

Richman  Bros.  Clothing  Co..  Cleve- 
land (men's  clothing),  sa  series, 
thru  McCann-Erickson,  Cleveland. 


WNOX,  Knoxville 

Dr.  W.  B.  Caldwell,  Mouticello.  111. 
(syrup  pepsin),  15  t  weekly.  13 
weeks,  thru  Benton  &  Bowles,  Chi- 
cago. 

Beeman's  Laboratories,  Atlanta  (cold 
remedy).  3  t  weekly.  26  weeks,  thru 
Harvey-Massengale  Co.,  Atlanta. 

R.  J.  Reynolds  Tobacco  Co..  Winston- 
Salem.  X.  C.  (Top  cigarette  tobac- 
co), 6  sa  weeklv.  13  weeks,  thru 
William  Esty  &  Co.,  N.  Y. 

Postal  Telegraph  Co.,  Xew  York,  4  sa 
daily,  one  year,  thru  Blow  Co.,  N.  Y. 

White  Laboratories.  Xewark  (Feen-a- 
Mint).  3  so  weekly,  thru  William 
Esty  &  Co..  N.  Y. 

General  Motors  Corp..  Detroit 
(Buick).  26  t,  thru  Arthur  Kud- 
ner, Detroit. 

CFCO,  Chatham,  Ont. 

Dr.  Hess  &  Clark.  Ashland,  O.  (farm 
remedies),  sa  series,  thru  X.  W. 
Ayer  &  Sou,  Toronto. 

Tip  Top  Tailors,  Toronto,  26  sa,  thru 
McConnell,  Eastman  &  Co.,  'Toron- 
to. 

Xorthrop  &  Lyman  Co.,  Toronto 
(remedies),  26  sa,  thru  E.  W.  Reyn- 
olds &  Co..  Toronto. 

Gilson  Mfg.  Co.,  Toronto  (furnaces). 
13  sp,  thru  R.  C.  Smith  &  Son,  To- 
ronto. 

Gypsum,  Lime  &  Alabastine  Co.,  To- 
ronto, 86  so,  thru  Assoc.  Broad- 
casting. Toronto. 

Thomas  J.  Lipton  Co.,  Toronto  (tea), 
79  so.  thru  Tickers  &  Benson,  To- 
ronto. 

Imperial  Oil  Co.,  Toronto  (tires),  26 
so,  direct. 

WEEI,  Boston 

Air  Conditioning  Training  Corp., 
Youngstown.  O..  6  sp  weekly,  thru 
Xational  Classified  Adv.  Agency, 
Youngstown. 

Lea  &  Perrins  Inc..  Xew  York  (Lea 
&  Perrins  sauce).  2  so  weekly,  thru 
Sehwimmer  &  Scott.  Chicago. 

Kem]i  Bros.  Packing  Co..  Frankfort. 
Ind.  (tomato  juice),  participating 
sp.  thru  Caldwell-IJaker  Co..  In- 
dianapolis. 

Metro  -  Goldwyn  -  Mayer.  Xew  York 
(motion  pictures),  so.  thru  Dona- 
hue &  Coe,  X.  Y. 

KHJ,  Los  Angeles 

Dr.  W.  B.  Caldwell  Inc.,  Monticello. 

111.  (proprietary)  5  ta  weekly,  thru 

Benton  &  Bowles.  Chicago. 
Bristol-Myers  Co..  Xew  York  (Minit 

Rub)  3  sp  weekly,  thru  Young  & 

Rubicam.  X.  Y. 
X^ational  Rodeo  Assn..    Los  Angeles 

(rodeos),  1200  so,  thru  Allied  Adv. 

Agencies. 

Justrite  Co..  Philadelphia  (bird  prod- 
ucts), 3  sa  weekly,  thru  Richard  A. 
Foley  Adv.  Agency,  Philadelphia. 


KFI,  Los  Angeles 

Peter   Paul   luc.    Xaugatuck,  Conn, 

(candy)  3  t.  3  sa  weekly,  thru  Emil 

Brisacher  &  Staff.  San  Francisco. 
Kemp  &  Lane,  LeRov.  X.  Y.  ( Orange- 

ine).  10  so,  thru  Hughes,  Wolff  & 

Co.,  Rochester. 
Golden    Peacock    Inc.,    Paris,  Tenn. 

(cosmetics).  5  ta  weekly,  thru  H. 

W.  Kastor  &  Sons.  Chicago. 
Kellogg  Co..  Battle  Creek  (All-Bran). 

2  sp  weekly,  thru  Kenyon  &  Eck- 

hardt.  X.  Y. 
W.  P.  Fuller  &  Co.,  San  Francisco 

(paints),  29  sa  thru  McCarin-Erick- 

son,  San  Francisco. 
Quaker  Oats  Co..  Chicago  (Muffets). 

6  so.  thru  Mitchell-Faust  Adv.  Co.. 

Chicago. 

Buick  Motor  Co..  Flint.  Mich.,  (au- 
tos),  25  so,  thru  Arthur  Kudner. 
X.  Y. 

Smart  &  Final  Co.,  Wilmington,  Cal.. 
(wholesale  grocery),  2  sp  weekly, 
thru  Heintz.  Pickering  &  Co..  Los 
Angeles. 

KFEQ,  St.  Joseph,  Mo. 

Garst  &  Thomas  Hybrid  Seed  Corn 
Co..  Coon  Rapids.  la.,  6  sp  weekly, 
thru  R.  J.  Potts  &  Co.,  Kansas  City. 

Firestone  Tire  &  Rubber  Co..  Chicago, 
13  t.  thru  Sweeney  &  James.  Cleve- 
land. 

Swift  &  Co.,  Chicago  (frankfurters). 
6  sa  weekly,  thru  J.  Walter  Thomp- 
son Co.,  Chicago. 

Oyster  Shell  Products  Co..  X>w  York, 
"weekly  so.  thru  Brown  &  Thomas. 
X.  Y." 

Tick  Chemical  Co..  Xew  York  (Va- 
porub),  sa  series,  thru  Morse  Inter- 
national. N.  Y. 

WNAC,  Boston 

Curtis  Shoe  Co.,  Marlboro.  Mass.,  52 
weekly  so.  thru  Harold  Lewis  Adv. 
Agency.  Boston. 

Bristol  Myers  Co..  X'ew  York  (Minit- 
Rub).  468  so.  reuewal.  thru  Young 
&  Rubicam.  X.  Y. 

La  Touraine  Coffee  Co..  Boston  (cof- 
fee), 39  so,  thru  Ingalls-Miniter 
Co..  Boston. 

R.  J.  Revnolds  Tobacco  Co..  Winston- 
Salem,"  X.  C.  (Geo.  Washington 
Tobacco).  78  sa.  renewal,  thru  Wil- 
liam Esty  &  Co..  X.  Y. 

KFRU,  Columbia,  Mo. 

Skelly  Oil  Co..  Tulsa.  5  t  weekly,  thru 

Blackett-Sample-Hummert.  Chicago. 
Midwest    Photo    Service.  Janesville. 

Wis.,  daily  so.  thru  Shaffer.  Bren- 

nau.  Margulis.  St.  Louis. 
Iowa  Soap  Co..  Burlington.  la..  2  sp 

weekly,  direct. 

WGN,  Chicago 

Grove  Laboratories.  St.  Louis  (  Bromo 
Quinine),  weekly  t.  thru  Stack- 
Goble  Adv.  Agency.  Chicago. 


WHO,  Des  Moines 

Woodman  Accident  Co.,  Omaha  (in- 
surance). 6  sp  weekly,  thru  Presl)a. 
FeUers  &  Presba,  Chicago. 

Williamson  Candy  Co.,  Chicago  (Oh 
Henry  bar),  6  t  weekly,  thru  .John 
H.  Dunham  Co..  Chicago. 

Oshkosh  B'Gosh  Inc.,  Oshko.sh,  Wis. 
(overalls).  3  sp  weekly,  thru  Ruth- 
rauffi  &  Ryan.  X.  Y. 

Oliver  Farm  Equipment  Sales  Co., 
Chicago  (farm  machinery),  3  sp 
weekly,  thru  The  Buchen  Co..  Chi- 
cago. 

Dr.  Hess  &  Clark,  Ashland,  O.  (stock 
remedies).  26  weekly  t.  thru  X.  W. 
Ayer  &  Son.  X.  Y. 

Sterling  Insurance  Co.,  Chicago  (in- 
surance), daily  sp,  thru  Xeal  Adv. 
Agency,  Chicago. 

Ralston  Purina  Co.,  St.  Louis  (feeds). 
39  weekly  t.  .thru  Gardner  Adv.  Co.. 
St.  Louis. 

Flex-O-Glass  Mfg.  Co..  Chicago  (Flex- 
0-Glass).  26  weekly  sp.  thru  Pres- 
ba, Fellers  &  Presba.  Chicago. 

General  Mills.  Minneapolis  (Wheat- 
ies).  5  t  weekly,  thru  Knox  Reeves 

-  Adv..  Minneapolis. 

Brown  &  Williamson  Tobacco  Co.. 
Louisville  (Big  Ben  tobacco).  2  * 
weekly,  thru  Russel  M.  Seeds  Co.. 
Chicago. 

Beaumont  Laboratories,  St.  Louis  (4- 
Way  Cold  Tablets).  5  t  weekly 
thru  H.  W.  Kastor  &  Sons  Ad'v 
Co.,  Chicago. 

KDKA,  Pittsburgh 

Buick  Motor  Co.,  Flint,  Mich.,  sa 
series,  direct. 

Olson  Rug  Co.,  Chicago.  6  sp  weeklv. 
thru  Presba.  Fellers  &  Presba.  Chi- 
cago. 

Charles  E.  Hires  Co.,  Philadelphia 
(root  beer).  6  ta  weeklv.  thru 
O'Dea.  Sheldon  &  Canadav.'x.  Y. 

Stephauo  Bros..  Philadelphia  (Mar- 
vel cigarettes).  6  sa  weekly,  thru 
Aitken-Kynett.  Phila. 

Rival  Packing  Co..  Chicago  (dog 
food),  6  t  weekly,  thru  Charles  Sil- 
ver &  Co..  Chicago. 

.John  Morrell  &  Co..  Ottumwa.  la. 
(ham),  participations,  thru  Henri. 
Hurst  &  McDonald.  Chicago. 

Good  Luck  Food  Co.,  Rochester  (des- 
.serts).  participations,  thru  Hughes 
Wolff  &  Co..  Rochester. 

Knox  Gelatin  Co.,  Johnstown.  X.  Y.. 
2  sp  weekly,  direct. 

WFAA-WBAP,  Dallas-Ft.  Worth 

Swift  &  Co.,  Chicago  (Premium 
Frankfurts),  so.  thru  J.  Walter 
Thompson  Co..  Chicago. 

.John  Morrell  &  Co..  Ottumwa.  In. 
(Red  Heai-t  Dog  Food),  sa.  thru 
Henri  Hurst  &  McDonald.  Inc..  Chi- 
cago. 

Peter  Paul.   Inc.,  Xaugatuck.  Conn. 

(Mounds),  sa  and  ta.   thru  Platt- 

Forbes.  Inc..  Xew  York. 
Byer-Rolnick    Co..    Dallas    i  Resistol 

Hats),  sp.  thru  Pitluk  Adv.  Co., 

San  Antonio.  Texas. 
Draughon"s  Business  CoUege.  Dallas. 

so.    thru    De.Jernett  -Adv.  Agency. 

Dallas. 

KSFO,  San  Francisco 

Folger  Coffee  Co..  San  Francisco  (cof- 
fee, tea.  spices),  weekly  sp,  thru  Ray 
R.  Morgan,  Los  Angeles. 

Atlantis  Sales  Corp.,  Xew  Y'ork  (  Col- 
man's  Mustard)  5  so  weeklv.  thru 
J.  Walter  Thompson  Co.,  X.  Y. 

^Icllhenny  Co..  Chicago  (tobaseo 
sauce).  4  ta  weekly,  thru  John  H. 
Dunham.  Chicago. 

Globe  Grain  &  Milling  Co.,  Los  An- 
geles (Globe  A-1  Flour)  5  weekly  t. 
thru  Dan  B.  Miner.  Los  Angeles. 

Wander  Co..  Chicago  (Ovaltine).  2  so 
weekly,  thru  Blackett-Sample-Hum- 
mert, Chicago. 

KASA,  Elk  City,  Okla: 

Purina  Mills.  St.  Louis,  3  /  weekly, 
direct. 

IMillers  Cereal  MiUs.  Omaha.  3  t  and 
sp  weekly,  thru  Driver  &  Co.,  Oma- 
ha. 

KXOK,  St.  Louis 

Carter  Products,  Xew  York  (liver 
pills),  5  t  daily  and  so,  thru  Street 
&  Finney.  X.  Y. 
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SOCONY- VACUUM  OIL  Co.,  New 
York,  on  Sept.  25  adds  WKBW, 
Buffalo,  to-  the  list  of  stations  now 
carrying  news  six  times  weekly.  Sched- 
ule calls  for  six  five-minute  and  three 
ten-minute  periods  daily,  in  addition  to 
credit  on  news  flashes.  Other  stations 
are  WFBL.  WOKO,  WMFF,  WNBF. 
WIBX.  WCAE,  and  thrice-weekly 
sponsorship  of  'Names  in  the  Neivs  on 
the  Yankee  Network.  J.  Stirling  Get- 
chell,  New  York,  is  the  agency. 

FIVE  clients  share  WBBM,  Chicago, 
weather  repoi-ts :  Mar.vland  Pharma- 
ceutical Co.,  Baltimore,  through  Jos- 
eph Katz  Co.,  Baltimore ;  Richman 
Bros.  Co.,  Cleveland,  through  MeCann- 
Erickson,  Cleveland ;  F.  L.  Klein 
Noodle  Co.,  Chicago,  through  Mitchell- 
Faust  Adv.  Co.,  Chicago ;  Smith  Bros. 
Inc.,  Poughkeepsie,  N.  Y.,  through  J. 
D.  Tarcher  &  Co.  Inc.,  New  York; 
Holleb  &  Co..  Chicago,  direct.  New 
WBBM  time  signal  sponsors  are  Proc- 
ter &  Gamble  Co.,  Cincinnati  (Ameri- 
can Family  Flakes)  through  H.  W. 
Kastor  &  Sons  Adv.  Co.  Inc.,  Chi- 
cago, and  Local  Loan  Co.,  Chicago, 
through  George  H.  Hartman  Co..  Chi- 


BENRUS  WATCH  Co..  New  York, 
on  Sept.  25  adds  WFBR.  Baltimore, 
to  the  stations  now  carrying  daily  time 
signals.  New  stations  will  be  added 
later  this  fall,  according  to  J.  D.  Tar- 
cher, New  York,  the  agency  in  charge. 

WANDER  Co.,  Chicago,  begins  a  five- 
weekly  15-minute  transcription  series 
on  WWJ,  Detroit,  Oct.  2.  This  supple- 
ments the  network  schedule  for  the 
same  client,  placed  thru  Blackett- 
Sample-Hummert,  Chicago. 

THOS.  DEEMING  &  Co.,  New  York 
(Baume  Bengue),  on  Oct.  2  will  again 
sponsor  Richard  Maxwell's  Songs  of 
Comfort  and  Cheer  on  WABC,  New 
York,  Mon.,  Wed.,  Fri.,  3:30-3:45 
p.  m.  The  program  was  sponsored  by 
the  same  company  from  October,  1938. 
through  April  of  this  year,  and  will 
continue  to  be  heard  sustaining  on 
WABC,  Mon.  through  Sat.,  9  to  9  :15 
a.  m.  Wm.  Esty  &  Co.,  New  York,  is 
the  agency. 

OYLMPIC  KNITWEAR  Inc..  New 
York  (Tish-U-Knit  Sweaters)  have 
contracted  for  four  announcements 
weekly  over  WCAU,  Philadelphia, 
through  Hicks  Adv.  Agency,  New 
York. 

FARMACIA  HIDALGO,  Los  Ange- 
les ((pharmaceutical  products),  on 
Sept.  20  starts  a  weekly  quarter  hour 
musical  program,  Los  Rancheros.  with 
Ralph  Gaxiola.  as  master-of-ceremou- 
ies  on  KOY,  Phoenix,  Ariz.  Contract 
is  for  52  weeks,  placed  direct. 


Riding 

For  a  Big  Fall 

Eight  new  Blue  network  commer- 
cials— exclusive  World's  Series — 
two  new  sponsored  daily  studio  or- 
chestra programs — five  or  six  day- 
time commercial  serial  dramas — it 
looks  like  a  Big  Fall  for  St.  Louis 
KWK. 

New  sponsors  in  all  classifications 
have  analyzed  the  "100%  Method 
of  Buying  Time"  and  coverage  by 
major  stations  of  the  "St.  Louis 
Zone  of  Radio  Influence"  and 
chosen  St.  Louis  KWK. 

Major  marketers  find  St.  Louis 
KWK  an  ideal  medium  in  the  na- 
tion's 9th  market. 


BLOOMINGDALE's  Department 
Store,  New  York,  on  Sept.  25  will 
sponsor  the  quarter-hour  transcribed 
series  Pinocchio,  produced  by  Radio 
Attractions,  New  York,  on  WOR, 
Newark,  Mondays,  Wednesdays  and 
Fridays,  at  5  :45  p.  m.  Plans  also  in- 
clude an  intensive  promotion  campaign 
in  the  metropolitan  area,  using  dis- 
plays throughout  the  store  with  ar- 
rangements for  store  employes  to  hear 
the  broadcast  on  Bloomingdale's  p.  a. 
system.  The  WOR  broadcasts  will  rep- 
resent the  premiere  of  Pinocchio. 

A.  GOODMAN  &  SONS,  New  York 
(noodle  products),  on  Oct.  10  starts 
The  Lamplighter  with  Jacob  Tarshish 
as  commentator  on  WOR,  Newark. 
Tuesdays  and  Thursdays,  9  :15-9 :30 
a.m.  The  series,  which  features  talks 
on  everyday  problems,  was  first  heard 
from  1934  to  1937  on  MBS  sponsored 
by  Wasey  Products,  New  York,  and 
was  on  WOR  last  year  for  Julius 
Grossman  &  Sons.  New  York.  Al  Paul 
Lefton,  New  York,  handles  the  Good- 
man account. 

EX-LAX  MFG.  Co.,  Brooklyn,  on 
Sept.  25  will  add  further  stations  to 
the  list  now  carrying  three  to  ten  spot 
announcements  weekly,  making  a  total 
of  100  stations  throughout  the  coun- 
try. Joseph  Katz  Co.,  Baltimore,  is 
the  agency. 


ANA  Fall  Meeting 

FALL  meeting  of  the  Association 
of  National  Advertisers,  originally 
scheduled  for  Sept.  13-16,  has  been 
postponed  until  Oct.  25-28.  Place, 
Hot  Springs,  Va.,  remains  un- 
changed. Program  plans  are  still 
in  the  formative  stage,  but  this 
meeting  will  be  a  distinct  departure 
from  previous  ANA  sessions,  ac- 
cording to  the  Association's  head- 
quarters. 

FOWLER.  DICK  &  WALKER  Co., 
Binghamton  (department  store),  is 
sponsoring  Fulton  Lewis,  jr.,  MBS 
Washington  commentator,  on  WNBF. 
Binghamton,  Mondays  through  Fri- 
days, 7-7  :15  13.  m. 

HARRY  HAUS,  formerly  sales  man- 
ager of  the  Northam  Warren  Corp., 
has  joined  George  W.  Luft  Co.,  Long 
Island  City,  N.  Y.,  and  will  be  in 
complete  charge  of  sales  for  Tangee 
cosmetics  in  the  United  States  and 
Canada. 

FRUIT  INDUSTRIES  Ltd.,  New 
York,  on  Sept.  18  will  sponsor  George 
Hamilton  Combs  Jr.,  news  commen- 
tator, thrice  weekly  on  WHN,  New 
York.  Lawrence  Fertig  &  Co.,  New 
York,  handles  the  account. 


NATIONAL  REFUND  Co..  Chicago 
(insurance  advisors),  now  contracted 
for  13  spot  outlets,  will  add  approxi- 
mately 15  more  by  Oct.  1,  according  to 
Hugh  Rager  of  First  United  Broad- 
casters, Chicago,  who  handles  the  ac- 
count. Interested  i^rincipally  in  mail- 
pulling  stations.  National  Refund  Co. 
now  uses  WLW,  WLS.  KFEL, 
KOAM.  WIBW.  WDGY.  KITE, 
WEW.  WHBF,  KWTO.  WMMN, 
AVQDM.  KFRU.  AVith  the  exception 
of  15-minute  programs  ou  WLS  and 
KITE  and  five-minute  programs  on 
WLW.  announcements  are  employed. 

WILLARD  TABLET  Co..  Chicago 
(stomach  tablets)  will  begin  15-min- 
ute programs  and  announcements  on 
15  to  20  stations  Oct.  2.  Included  will 
be  WLS. -WLW  and  WJJD.  First 
United  Broadcasters.  Chicago,  places 
the  account. 

J.  I.  CASE  Co..  Racine,  Wis.  (farm 
machines),  is  considering  a  radio  cam- 
paign for  Alberta  Province,  Canada,  to 
begin  early  in  1940.  Western  Adv. 
Agency,  Chicago,  handles  the  account. 

ARMSTRONG  Racing  Publications, 
New  York,  is  sponsoring  four  weeks 
of  daily  racing  information  and  flash 
results  on  WHN,  New  York,  5  :30-7  p. 
m.  Lewis  King,  Jersey  City,  handles 
the  Armstrong  account. 


DEALER'S  CHOICE 


Linus  Weis.  head  of  50  year  old  "Weis  &  Fisher's" 
smart  Rochester  furniture  store,  has  a  reputation  as  a 
keen  buyer  of  advertising. 

In  the  depth  of  the  depression  Mr.  Weis  turned  to 
radio.  Today  radio  claims  the  major  part  of  the  Weis 
&  Fisher  advertising  appropriation. 

Weis  &  Fisher  has  been  on  WHEC  continuously  for  5 
years.  It  seems  more  than  co-incidence  that  the  store 
has  experienced  its  greatest  growth  during  this  very 
same  period. 

Rochester  merchants  know  the  Rochester  area's  listen- 
ing preferences  first  hand; — back  their  opinion  of 
WHEC  with  their  own  hard  dollars! 


Liviis  Weis,  Head  of  Weis  & 
Fisher,    Leading  Rochester 
Furniture  House. 


Representatives : 

PAUL  H.  RAYMER  CO. 
New  York    Chicago  Detroit 
San  Francisco 
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WWNC 

ASHEVILLE,  N.  C. 

Full  Time  CBS  Affiliate 
1,000  Watts 

BIG  FALL 
BUSINESS! 


Many  millions  being  spent  in 
AsheviUe  and  Western  Carolina 
by  summer-fall  tourists.  Indus- 
try humming.  Crops  excellent. 
Business  UP — and  sure  to  be 
stimulated  for  months  to  come. 
Use  WWNC's  sole  radio  cover- 
age to  boost  your  sales  .  .  . 
starting  NOW  ! 


SCUDDER  FOOD  PRODUCTS, 
Monterey  Park,  Cal.,  (potato  chips, 
peanut  butter,  mayonnaise),  a  fre- 
quent user  of  radio  time,  in  a  30-day 
Southern  California  campaign  which 
started  Sept.  10,  is  using  daily  spot 
announcements  on  KMPC  KFOX 
KFXM  KGB  KVOE.  In  addition  the 
firm  is  using  a  daily  five-minute  pro- 
gram on  KIEV  and  two  spot  an- 
nouncements daily  on  KGFJ.  Agency 
is  Emil  Brisacher  &  Staff,  Los  Ange- 
les. 

LOCAL  LOAN  Co.,  Chicago,  on  Sept. 
4  started  six  15-minute  morning  tran- 
scriptions weekly  over  WMCA,  New 
York.  The  series  will  run  52  weeks. 
George  H.  Hartman  Co.  is  agency. 
Wm.  H.  block  Co.,  Indianapolis  de- 
partment store,  will  sponsor  a  Chil- 
dren's Hour  and  High  School  Scholar- 
ship Hour  over  WIRE  beginning 
Sept.  23.  Amateur  talent  from  grade 
schools  in  towns  and  cities  of  Central 
Indiana  will  be  presented  Saturdays, 
10  :30-ll  :.30  a.m.,  and  the  high  schools 
the  same  days,  4 :30-i5 :30  p.m.  Pro- 
grams will  originate  in  the  store's 
spacious  auditorium. 
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VIPER  (*^y-^ 

/VDVERI1SE53 
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 Its  beiug  -bat  they  are, 

DiBtributiou  arable  mark^^-  Cub 
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UNION  BISCUIT  Co.,  St.  Louis 
(crackers),  through  Gardner  Adv. 
Co.,  that  city,  has  purchased  260  quar- 
ter-hour episodes  of  the  transcribed 
family  serial.  The  Inlaws,  for  release 
on  WREC,  Memphis,  KWTO,  Spring- 
field, Mo.,  and  a  St.  Louis  station, 
starting  in  late  September.  Written 
and  produced  by  Hal  Berger,  the 
serial  was  cut  and  sold  by  Aerogram 
Corp.,  Hollywood  transcription  con- 
cern. Deal  was  negotiated  by  Charles 
H.  Gardner,  agency  executive,  and 
Fred  R.  Jones,  Chicago  representative 
of  Aerogram  Corp. 

SOIL-OFF  MFG.  Co.,  Glendale,  Cal. 
(paint  cleaner),  is  using  thrice-week- 
ly participation  in  Gladys  Cronkhite's 
International  Kitchen  on  KPO,  San 
Francisco,  and  two  a  week  in  Art 
Baker's  Notebook  on  KFI,  Los  An- 
geles. Hillman-Shane  Adv.  Agency, 
Los  Angeles,  has  the  account. 

FLAMINGO  SALES  Corp.,  Holly- 
wood (nail  polish),  a  consistent  user 
of  spot  radio,  is  using  daily  announce- 
ments on  KFI  KECA  KOMO  KSFO 
and  two  a  day  on  KNX  and  KPO. 
Contract  is  for  52  weeks,  having  start- 
ed Sept.  1.  Agency  is  Buchanan  & 
Co.,  Los  Angeles. 

BOND  STORES,  New  York  (men's 
clothes),  which  recently  started  a 
weekly  quarter-hour  news  program  on 
WOR,  Newark,  as  part  of  its  fall 
campaign  of  news  broadcasts  on  27 
stations,  on  Sept.  18  will  start  spon- 
soring John  Gambling's  Gym  Classes 
th  rice  weekly  on  WOR  7 :15-8  a.m. 
The  program  is  sponsored  the  other 
three  days  of  the  week  by  General 
Mills  for  Bisquick.  Neff-Rogow,  New 
York,  handles  the  Bond  account. 

K.  ARAKELIAN  Inc.,  New  York,  is 
sponsoring  30  INS  news  periods  a 
week,  totaling  seven  hours  weekly,  on 
WNEW,  New  York,  to  promote  the 
sale  of  Mission  Bell  and  Madera  do- 
mestic wines.  Firestone  Adv.  Service, 
New  York,  agency  in  charge,  plans 
to  add  more  stations  to  the  campaign 
later  in  October. 


NIAA  Convention 

NATIONALLY  known  speakers, 
including  J.  A.  Horton,  chief  ex- 
aminer of  the  Federal  Trade  Com- 
mission ;  Raymond  M  o  1  e  y,  con- 
tributing: editor  of  Ne^vsweek  mag- 
azine; Ben  Duffy,  vice-president  of 
BBDO,  and  S.  L.  Meulendyke,  vice- 
president  of  Marschalk  &  Pratt, 
will  address  the  1939  conference  of 
National  Industrial  Advertisers 
Assn.,  to  be  held  in  New  York  at 
the  Hotel  New  Yorker  Sept.  20-22. 
In  addition  to  the  addresses,  16 
clinics  will  be  held  to  analyze  ques- 
tions affecting  modern  industrial 
marketing. 


KIT,  Yakima,  Wash.,  on  Sept.  6  was 
authorized  by  the  FCC  to  increase 
night  power  from  500  to  1,000  watts. 


Spot  Placements 
Active  in  Canada 

Effect  of  War  on  Schedules 

Is  Not  Yet  Determined 

A  SCORE  of  spot  campaigns  have 
been  placed  in  Canada  as  the  aut- 
umn season  gets  under  way,  indi- 
cating a  marked  pickup  in  the  Do- 
minion spot  market.  The  accounts 
were  placed  prior  to  opening  of 
European  hostilities  and  it  could 
not  be  learned  what  effect  Canada's 
entrance  into  the  war  might  have. 

Many  of  the  autumn  schedules 
consist  of  transcribed  shows  and 
announcements,  in  contrast  to  the 
sudden  demand  for  news  programs 
which  occurred  in  the  United 
States  when  European  news  be- 
came hot. 

The  latest  spot  placements  in 
Canada  follow: 

Canadian  Industries,  Montreal  (paint), 
on  Sept.  11  started  a  campaign  of  semi- 
dramatized  spot  announcement  three  times 
weekly  on  CKCO,  Ottawa;  CHRC,  Quebec; 
CHLT,  Sherbrooke,  Que.  ;  CJOR  Van- 
couver ;  CFAC,  Calgary  ;  CJCA,  Edmonton  ; 
CJOC,  Lethbridge,  Alta ;  CKPR,  Fort  Wil- 
liam, Ont. ;  CFRC,  Kingston,  Ont.  ;  CJIC, 
Sault  Ste.  Marie,  Ont.  ;  CFRB,  Toronto ; 
CKLW,  Windsor,  Ont.;  CHSJ,  St.  John 
N.  B. ;  CHNS,  Halifax;  CJCB,  Sydneyi 
N.  S. :  CJLS,  Yarmouth,  N.  S. ;  CFCY, 
Charlottetown,  P.  E.  I.;  CKAC,  Montreal; 
CHNC,  New  Carlisle,  Que.  Account  placed 
by  J.  Walter  Thompson  Co.,  Toronto. 

Canadian  National  Carbon  Co.,  Toronto 
(batteries),  has  expanded  its  dramatized 
spot  announcement  campaign  in  Western 
Canada  to  include  CFPR  Prince  Rupert, 
B.  C. ;  CKOV,  Kelowna.'  B.  C.  ;  CJAT, 
Trail,  B.  C. ;  CHWK,  Chilliwack.  B.  C. ; 
CKY,  Winnipeg,  and  in  Eastern  Canada  to 
include  CFNB,  Fredericton,  N.  B.  :  CFCY, 
Charlottetown,  P.  E.  I. ;  CKSO,  Sudbury, 
Ont.  ;  CHGS,  Summerside,  P.  E.  I.  ;  CKNX 
Wingham,  Ont.  ;  CKGB,  Timmins,  Ont. ; 
CJKL,  Kirkland  Lake,  Ont. ;  CFCH,  North 
Bay,  Ont.  Account  placed  by  Clark  Locke 
Ltd.,  Toronto. 

Canadian  Shredded  Wheat  Co.,  Niagara 
Falls,  Ont.,  is  expanding  its  campaign  for 
the  new  product  Cubs,  with  French  drama- 
tized spots  three  times  daily  and  five  days 
weekly  on  CKAC.  Montreal,  and  CHRC. 
Quebec.  Account  placed  by  Cockfield-Brown 
&  Co.,  Toronto. 

Crazy  Water  Co.  of  Canada,  Toronto 
( medicinal ) ,  on  Sept.  1  started  three  week- 
ly transcriptions  on  four  eastern  and  three 
Western  Canada  stations.  Grow  &  Pitcher 
Broadcasting  Agencies,  Toronto,  handled 
the  account. 

Gilson  Mfg.  Co.,  Guelph,  Ont.  (furnaces, 
stoves,  washing  machines),  has  started  a 
weekly  studio  program  Queer  Quirks  on 
CFRB,  Toronto,  and  CFCO,  Chatham,  Ont. 
Account  placed  by  R.  C.  Smith  &  Son,  To- 
ronto. 

Great  West  Garment  Co.,  Edmonton, 
Alta.  (mail  order  house),  has  started  the 
Lone  Ranger  on  CFAC,  Calgary;  CJAT, 
Trail,  B.  C. ;  CJOC,  Lethbridge,  Alta. ; 
CKCK,  Regina,  Sask. ;  CFQC,  Saskatoon, 
Sask. ;  CJCA,  Edmonton  ;  CKOV,  Kelowna, 
B.  C. ;  CKBI,  Prince  Albert,  Sask.  Chas. 
Gurd  &  Co.,  Montreal  (soft  drinks),  has 
started  the  Lone  Ranger  on  CFCF,  Mon- 


ATTENTION! 

SOrXD  RECORDmO  COMPANIES 
PROGRAM  PRODUCERS 
AGEI¥CIES 
RAXDS 

Do  you  need  spacious  studios  with  extraordinary  ceiling 
heights,  unusual  facilities,  easily  accessible,  out  of  the 
high  rent  district? 

For  particulars  call  Henry  I.  Cohen, 

MVrray  Hill  5-3023,  New  York  City 
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treal,  and  CHLN,  Three  Rivers,  Que.  Ac- 
counts were  placed  by  All  Canada  Radio 
Facilities,  Montreal. 

Hewetson  Shoe  Co.,  Brampton.  Ont.,  has 
started  a  thrice-weekly  spot  announcement 
campaign  on  28  Canadian  stations.  R.  C. 
Smith  &  Son,  Toronto,  placed  the  account. 

E.  Griffith  Hughes  Co.,  Manchester,  Eng- 
land ( Kruschen  Salts ) ,  plans  a  test  tran- 
scribed spot  announcement  campaign  twice 
daily  five  days  weekly,  on  several  Ontario 
stations.  The  announcements  will  take  the 
form  of  music  and  singing  about  the  prod- 
uct in  Gilbert  &  Sullivan  opera  style.  Ac- 
count placed  by  Cockfield-Brown  &  Co., 
Toronto. 

Kannusa  Mfg.  Co.,  Toronto  (skin  oint- 
ment) ,  has  started  five  weekly  transcribed 
dramatized  spot  announcements  on  six  Ca- 
nadian stations.  Grow  &  Pitcher  Broadcast- 
ing Agencies,  Toronto,  placed  the  account. 

Nova-Kelp  Co.,  Toronto,  started  a  weekly 
Qiiizz  Club  on  Sept.  2  on  CFRB.  Toronto, 
where  the  program  was  recorded  to  start 
Sept.  16  on  CJOR.  Vancouver ;  CJAT, 
Trail.  B.  C. ;  CKOV,  Kelowna  B.  C.  : 
CFJC  Kamloops,  B.  C.  ;  CFCN,  Calgary  ; 
CJCA,'  Edmonton  ;  CJOC,  Lethbridge,  Alta. ; 
CKCK,  Regina ;  CFQC.  Saskatoon,  Sask.  ; 
CJRC,  V/innipeg;  CKPR,  Fort  William, 
Ont.  ;  CFCH,  North  Bay,  Ont.  ;  CJKL 
Kirkland  Lake.  Ont.  :  CKGB.  Timmins, 
Ont.  :  CKLW,  Windsor,  Ont. ;  CFPL,  Lon- 
don, Ont.  :  CFLC.  Prescott,  Ont.  ;  CKCO, 
Ottawa;  CKAC.  Montreal;  CJCB,  Sydney, 
N.  S. ;  CHNS,  Halifax ;  CFNB  Frederic- 
ton,  N.  B. ;  CHSJ,  St.  John,  N.  B.  The  ac- 
count was  placed  by  Dickson  &  Ford,  To- 
ronto. 

Pokon  Plantfood  Co.,  Toronto,  has  start- 
ed a  three-weekly  series  of  talks  on  plants 
for  six  months  on  CKCO,  Ottawa  ;  CFPL, 
London,  Ont.  ;  CKTB,  St.  Catherines.  Ont., 
and  CFRB,  Toronto.  R.  C.  Smith  &  Son, 
Toronto,  placed  the  account. 

Pond's  Extracts  Co.,  Toronto  (Pond's 
products),  on  Sept.  22  starts  studio  pro- 
gram Ask  Another  on  CFRB,  Toronto.  Ac- 
count was  placed  by  J.  Walter  Thompson 
Co.,  Toronto. 

Bristol  Myers  Co.,  Montreal  (Sal  He- 
patica ) ,  has  started  Tea  Time  Topics  5 
weekly  on  CFRB,  Toronto.  Ronalds  Adv. 
Agency,  Toronto,  placed  account. 

W.  K.  Buckley  Ltd.,  Toronto  (medicinal), 
has  started  a  six-weekly  transcribed  drama- 
tized spot  campaign  on  30  Canadian  sta- 
tions. Richardson  &  MacDonald  Adv.  Agen- 
cy, Toronto,  placed  the  account. 

Quaker  Oats  Co.,  Peterborough,  Ont. 
(flour),  started  on  Sept.  11  a  series  of 
dramatized  spot  announcements  varying 
from  one  to  three  daily,  five  days  weekly, 
on  stations  in  the  Maritime  and  Western 
provinces.  Lord  &  Thomas  of  Canada,  To- 
ronto, placed  the  account. 

Radio  College  of  Canada.  Toronto,  has 
started  a  dramatized  spot  campaign  on  25 
Canadian  stations.  R.  C.  Smith  &  Son 
Ltd.,  Toronto,  handled  the  account. 

Salada  Tea  Co.  of  Canada  Ltd.,  Toronto, 
starts  on  September  20,  a  weekly  studio 
show  on  CFRB,  Toronto.  Thornton  Purkis, 
Toronto,  placed  the  account. 

J.  M.  Schneider  Ltd.,  Kitchener,  Ont. 
(meat  packers),  start  on  Oct.  1  a  weekly 
studio  show  on  CFRB,  Toronto.  J.  J.  Gib- 
bons, Toronto,  placed  the  account. 

Sisman  Shoe  Co.,  Aurora,  Ont.,  has 
started  twice-daily  spot  announcements 
three  times  weekly  on  CFRB,  Toronto.  E. 
W.  Reynolds  &  Co.  placed  the  account. 

United  Drug  Co.,  Toronto  (Misma-rex). 
renewed  its  spot  announcement  campaign 
on  Sept.  1  over  39  Canadian  stations.  Ron- 
alds Adv.  Agency,  Toronto,  placed  the  ac- 
count. 

Slater  Shoe  Co.,  Montreal,  has  started  a 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 


There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  who  can  claim  better 
equipment. 

For  Rates:  Apply  Station  Director 
CHNS  •  Lord  Nelson  Hotel 
Halifax,  Nova  Scotia 


Remote  to  Cuba 

SPONSORED  on  a  coopera- 
tive basis  by  Cuban  distribu- 
tors of  various  American 
products,  Rene  Canizares, 
Havana  representative  of 
Conquest  Alliance  Co.,  has 
been  in  New  York  since  July 
24  conducting  what  is  one  of 
the  longest  remote  control 
commercials  in  radio.  Via 
RCA  Communications  short- 
waves,  he  has  been  broadcast- 
ing daily  baseball  scores, 
comment  and  interviews  with 
big  league  players  over 
CMBZ-COBZ,  Havana.  He  re- 
turns to  Havana  Oct.  1. 


number  of  locally  produced  programs  vary- 
ing from  several  daily  to  one  weekly  on 
CKY,  Winnipeg ;  CFAR,  Flin  Flon.  Man.  ; 
CKCK,  Regina,  Sask. ;  CFAC,  Calgary ; 
CJCA,  Edmonton  ;  CKWX  and  CJOR.  Van- 
couver. Account  placed  by  A.  McKimm, 
Toronto. 

Tip  Top  Tailors,  Toronto  (chain  cloth- 
iers), on  Sept.  5  started  a  series  of  thrice- 
weekly  dramatized  spot  announcements  for 
eight  weeks  on  CFCY,  Charlottetown,  P. 
E.  I.  ;  CJCB,  Sydney,  N.  S. ;  CKCW, 
Moncton,  N.  B.  :  CFCO,  Chatham,  Ont. ; 
CHML,  Hamilton.  Ont. ;  CFRC,  Kingston, 
Ont.  ;  CJKL,  Kirkland  Lake,  Ont. ;  CFCH, 
North  Bay  Ont. ;  CFPL,  London,  Ont.  ; 
CKTB,  St.  Catherines,  Ont. ;  CKSO,  Sud- 
bury, Ont. ;  CKCL.  Toronto ;  CKLW, 
Windsor,  Ont. ;  CJCA,  Edmonton  ;  CFAC, 
Calgary;  CJOC,  Lethbridge,  Alberta.  Mc- 
Connel-Eastman,  Toronto,  placed  the  ac- 
count. 


Five- Year  Pimlico  Pact 
Is  Negotiated  by  WFBR 

FIVE-YEAR  contract  securing  ex- 
clusive broadcast  rights  to  all  races 
run  under  direction  of  the  Maryland 
Jockey  Club  for  WFBR,  Baltimore, 
was  signed  recently  by  Hope  H. 
Barroll  Jr.,  executive  vice-president 
of  the  station,  and  Alfred  Gwynne 
Vanderbilt,  president  of  the  Club. 
WFBR,  a  basic  Red  station,  will 
handle  pickups  during  the  racing 
season  for  NBC,  which  has  broad- 
cast the  principal  races  under  a 
previous  contract  held  by  WFBR 
since  May,  1937. 

Exclusive  broadcast  rights  are 
granted  WFBR  under  the  new  con- 
tract for  the  Preakness,  Pimlico 
Special,  Pimlico  Futurity,  Riggs 
Handicap  and  other  races  during 
both  the  spring  and  fall  seasons. 
Mr.  Vanderbilt,  during  negotia- 
tions to  renew  the  previous  con- 
tract, expressed  satisfaction  with 
the  promotional  facilities  made 
available  to  Maryland  Jockey  Club 
by  WFBR  locally  and  through  its 
NBC  affiliation.  The  deal  was  ne- 
gotiated between  Messrs.  Vander- 
bilt and  Barroll,  Matt  L.  Daiger, 
secretary,  and  David  Woods,  pub- 
licity director  of  the  Club,  and  Pur- 
nell  H.  Gould,  WFBR  commercial 
manager. 


Broadway  Shows  Spots 

DONAHUE  &  COE.  New  York,  has 
contracted  with  three  New  York  sta- 
tions to  carry  three  spot  announce- 
ments weekly  for  an  indefinite  period 
promoting  the  Broadway  play,  "The 
Little  Foxes"',  produced  by  Herman 
Shumlin.  Stations  are  WHN,  WQXR 
and  WNEW. 


Consolidated  Plans 

CONSOLIDATED  DRUG  Trade 
Products,  Chicago,  is  making  up 
lists  now  for  its  fall  and  winter 
schedule  starting  about  mid-Oc- 
tober. The  appropriation  will  be  at 
least  as  large  as  the  preceding  year, 
indicated  an  executive  of  Benson 
&  Dall,  Chicago,  agency  handling 
the  account. 


YOUR  BEST 
PROTECTION 


(N  THE  PHONOGRAPH  RECORD  SITUAT/ON 


IS  THE  StcutdoAd  RaJia  L/BRARV  SERVICE 


PLEASING 
PROGRAMS 
THAT 
SELL— 

Your  Morning  Mail 


6.  a.m. -8:45  a.m.  Directed  by  Bob  Poole. 
A  four-year-old  morning  program  that  has  a 
listening  audience  throughout  North  Carolina 
and  southern  Virginia.  Great  rural  appeal. 
Participating.  Card  rates. 


Our  Neighbors 


A  five-year-old  program  at  11:15  a.m.  on 
Tuesdays  and  Thursdays,  conducted  by  Frank 
Harden.  Twenty-three  weekly  and  semi-weekly 
newspapers  in  as  many  communities  and  coun- 
ties participate  in  this  program.  Fine  rural 
appeal,  particularly  interesting  to  housewives. 


Great  Hymns  of  the  Church 

"6rea.T  hymns  opxhe  CltLrch" 


HOLLYWOOD 
6404  Hollywood  Blvd. 


CHICAGO 
360  N.  Michigan  Avenue 


Hymns  in  story  and  song,  featuring  Eriu 
Neese,  southern  tenor  with  a  national  repu- 
tation. Wednesdays  and  Fridays,  11:45  a.m. 
Program  of  general  appeal  that  has  had  a 
great  following  for  three  years.  Sold  at  card 
rate  with  small  talent  fee,  or  a  participating 
program. 

• 

WBIG's  program  department  and  artist  bureau 
are  prepared  to  build  any  type  of  program 
desired  by  national  advertisers.  Guaranteed 
audience  for  any  WBIG  program. 

i^Greensboro,N.C 

Edney  Ridge,  Director 
George  P.  Hollingbery  Co. 

National  Representatives 
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MONTR  EAL 


V  IN 

RICHEST 
MARKET 


Montreal's  huge  potential 
market  of  over  a  million 
people  can  be  readily 
reached  through  CFCF.  A 
regular  programme  on  this 
most  listened-to  station  will 
bring  you  quick  results.  Let 
CFCF  take  care  of  your 
advertising  problem  this 
season. 

CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 

CANADIAN 
MARCONI 
COMPANY 

Representatives : 

CANADA 
All  Canada  Radio  Facilities 
U.  S.  A. 
Weed  Si  Company 

NBC  Affliate 


AGENCY 

AMERICAN  POPCORN  Co.,  Sioux  City, 
la.  (Jolly  Time  popcorn),  to  N.  A.  Winter 
Adv.  Agency,  Des  Moines.  Company  plan- 
ning its  most  comprehensive  campaign, 
with  substantial  use  of  radio,  according  to 
announcement  of  Howard  C.  Smith,  ad- 
vertising manager. 

CUDAHY  PACKING  Co.,  Chicago  (Tang), 
to  Reiwitch  &  Wittenberg,  Chicago.  Radio 
tests  planned  to  begin  in  early  fall. 

CHESAPEAKE  &  OHIO  and  Pere  Mar- 
quette railways,  to  McCann  -  Erickson, 
Cleveland. 

VILLA  RIVIERA  APARTMENT  Hotel, 
Long  Beach,  Cal.,  to  Milton  Weinberg  Adv. 
Co.,  Los  Angeles,  Southern  California  radio 
planned. 

SCHERING  Corp.,  Bloomfield,  N.  J.  (Sa- 
raka  laxative),  to  Sherman  K.  Ellis,  New 
York,  effective  Oct.  5. 

D'AVELLA  MACARONI  Co.,  Newark,  to 
Hyman  Levy  Adv.,  Newark.  Radio  will  be 
used  late  this  year. 

ALLEN  B.  DUMONT  Laboratories,  Pas- 
saic, N.  J.  (television  equipment),  to  Bu- 
chanan &  Co.,  New  York.  No  plans  have 
been  made  as  yet. 

MARQUETTE  LIFE  INSURANCE  Co., 
Chicago,  to  Coe,  Guy  &  Walter  Inc.,  Chi- 
cago. 

MYSTIC  LABORATORIES,  Jersey  City, 
N.  J.  (deodorant),  to  Blackett-Sample- 
Hummert,  N.  Y. 

PRINCE    MACARONI   Mfg.    Co.,  Boston, 
to  Bennett,  Snow  &  Walther,  Boston. 
NORTHWEST  AIRLINES,  St.   Paul  (air 
transport) ,  to  BBDO,  Minneapolis. 


TWO  North  Carolina  newspaper 
groups  liave  applied  to  the  FCC  for 
new  local  stations — the  E.{gh  Point 
Enterprise  seeking  a  250-watt  outlet 
on  1120  ke.  and  the  Burlington  Times- 
News  seeking  100  watts  daytime  on 
1420  ke. 


All  that  is  best  in  Southern  Coli-  \ 
fornia  revolves  around  The- 
Town  House  .  .  .  establishes  it  os'i 
"Amerfco's  Finest  Hotel."  Yet^^ 
tariff  is  in  keeping  with  today's?; 
economicol  trend  ,  .  .  Home  of  t! 

■  i 

the  Famous  Zebro  Room.  * 


Under  the  Same  Management 


The  Gotham  TheXlrahe 

MEW  rO»R  cm  CHICASO 

ThcBladistone  TheEvansMre 


A.  S.  Kirlteby,  Monoging  Dirftctor 


TheT( 


ihe  lolun  nouse 

^     Wilshire  Boulevard 

LOS  ANGELES 


Columbia  Record  Plans 

COLUMBIA  RECORDING  Corp., 
Bridgeport,  Conn.,  CBS  subsidiary, 
is  planning  a  $600,000  advertising 
campaign  for  its  products,  featur- 
ing its  new  50c  Red  Label  record, 
which  is  to  include,  in  addition  to 
newspaper  advertising,  a  weekly 
half-hour  network  program  on 
CBS.  Although  details  of  the  pro- 
gram have  not  been  announced,  it 
is  reported  it  probably  will  be  car- 
ried Saturday  nights  on  CBS. 


T^EW  FHA  SERIES 
OFFERED  SPONSORS 

IN  COOPERATION  with  the  Fed- 
eral Housing  Administration,  NBC 
Transcription  Service  Sept.  15 
made  available  to  its  station  sub- 
scribers a  series  of  thirteen  15- 
minute  programs  geared  for  local 
sponsorship.  It  is  the  first  of  a  se- 
ries of  projects  by  FHA  under 
which  script  material  will  be  made 
available  to  stations  geared  for  lo- 
cal sponsorship. 

The  series  was  arranged  by 
George  T.  Van  der  Hoef,  director 
of  the  Radio  &  Motion  Picture  Di- 
vision of  FHA,  with  C.  Lloyd  Eg- 
ner,  manager,  and  Frank  E.  Chiz- 
zini,  assistant  manager  of  NBC 
Transcription  Service. 

Titled  Your  Home  &  Your  Neigh- 
bor, the  series  is  designed  for  par- 
ticipation sponsorship  by  banks, 
building  contractors,  plumbing  and 
heating  firms  and  others  in  local 
building  pursuits.  Each  program  is 
a  combination  of  Thesaurus  music, 
helpful  advice  on  building,  financ- 
ing and  modernizing  the  home  and 
commercial  copy.  Scripts  are  based 
on  material  supplied  by  FHA  and 
by  Roger  B.  Witman,  housing  au- 
thority and  Neiv  York  Sun  colum- 
nist. Field  offices  of  FHA  have 
been  advised  to  cooperate  with  lo- 
cal stations  in  the  undertaking,  Mr. 
Van  der  Hoef  declared. 


Kansas  Radio  Audience 
Is  Analyzed  in  Survey 

SIMILAR  to  a  study  made  last 
year  is  a  survey  by  Prof.  H.  B. 
Summers,  Manhattan,  Kan.,  titled 
"The  Kansas  Radio  Audience  of 
1939",  distributed  to  the  trade  by 
WIBW,  Topeka.  Among  interest- 
ing results  is  the  indication  that 
83.6%  of  Kansas  families  own  ra- 
dio sets,  compared  to  78%  in  1939 
and  73%  according  to  the  Joint 
Committee  on  Radio  Research. 

The  figures  are  based  on  per- 
sonal interviews  covering  7,024 
families,  selected  by  urban  and 
rural,  cultural  and  financial 
groups.  Figures  are  broken  down 
by  listening  hours,  station  prefer- 
ences and  program  preferences. 


Nehi  to  Return 

NEHI  Inc.,  Columbus,  Ga.,  on 
Sept.  22  will  discontinue  the  week- 
ly Believe  It  or  Not  program  with 
Robert  Ripley,  heard  on  CBS  as 
part  of  the  company's  seasonal  ad- 
V  e  r  t  i  s  i  n  g  campaign  for  Royal 
Crown  Cola.  According  to  BBDO, 
New  York,  the  agency  in  charge, 
the  program  will  return  to  CBS 
for  a  new  schedule  starting  Jan.  8. 


OREGON- Washington-California  Pear 
Bureau  has  set  $80,000  as  its  tenta- 
tive budget  for  the  national  advertis- 
ing of  Coast  winter  pears.  The  cam- 
paign will  be  directed  by  the  Izzard 
Co..  Seattle  agency. 


EMPIRE  BROADCASTING  Corp., 
New  York,  has  issued  an  eight-page 
booklet  promoting  its  arrangements  to 
transcribe  and  distribute  to  advertis- 
ing agencies  for  national  sale  Martin 
Block's  Make  Believe  Ballroom  pro- 
gram, on  WNEW,  New  York,  for  five 
years.  The  program  is  offered  as  an 
hour  participating  program  to  be  sold 
in  groups  of  three  or  not  more  than 
six  quarter-hour  periods  per  week.  Em- 
pire will  transcribe  Martin  Block's 
comments  as  he  announces  the  band 
to  be  heard  in  each  quarter-hour  sec- 
tion, while  the  stations  which  sign  for 
the  service  will  supply  the  records 
called  for.  Eugene  L.  Bresson  of  Em- 
pire is  supervising  production  and  cut- 
ting, with  the  assistance  of  Arthur 
Lubo  and  Peter  Rogers. 

JEAN  V.  GROMBACH,  Inc.,  on 
Sept.  6  announced  affiliation  with 
Reeves  Sound  Studios  Inc.,  New  York, 
taking  over  recording  activities  in  the 
radio  field.  Reeves  is  an  independent 
motion  picture  organization  equipped 
with  recording  facilities.  Grombach  re- 
cently sold  its  recording  studios  to 
Miller  Tape  Recording  Co. 

C.  P.  MacGREGOR,  Hollywood  tran- 
scription concern,  has  started  cutting 
a  new  1.56-episode,  quarter  hour  se- 
ries. Children's  Fairy  Tales,  written 
and  produced  by  Kimball  S.  Sant. 
Harry  Bechtel  is  narrator. 

ASSOCIATED  MUSIC  PUBLISH- 
ERS has  announced  tliat  its  coniplete 
transcription  library  is  now  available 
to  Canadian  stations  through  a  li- 
cense arrangement  with  Northern 
Electric  Co..  of  Canada,  controller  of 
ERPI  rights  in  that  country. 

EDWARD  SLOMAN,  head  of  Ed- 
ward Sloman  Productions,  Hollywood, 
accompanied  by  Sam  Kerner,  his  pro- 
duction supervisor,  arrived  in  New 
York  Sept.  18  for  a  series  of  confer- 
ences with  Herbert  Ebenstein,  presi- 
dent of  Radio  Attractions  Inc..  rela- 
tive to  the  transcribed  serial,  Adven- 
tures of  Pinocchio.  They  will  remain 
in  New  York  two  weeks. 

VrARD  HUBBARD,  for  the  last  five 
years  assistant  chief  of  the  Radio  and 
Motion  Picture  Section  of  Federal 
Housing  Administration,  in  Washing- 
ton, resigned  Sept.  1  to  join  NBC 
Transcription  Service,  in  its  Chicago 
o£5ce. 

RECENT  .subscribers  to  8peedy-Q 
Sound  Effects  Library  are  WBTH. 
Williamson,  W.  Va. ;  KALB,  Alexan- 
dria, La.;  WBEN,  Buffalo;  WJJD, 
Chicago. 


New  Script  Service 

MERRILL  ASSOCIATES,  with  of- 
fices at  140  W.  69th  St.,  New  York, 
has  been  formed  to  provide  a  syn- 
dicated script  service  to  stations 
throughout  the  United  States.  The 
new  firm  has  secured  radio  rights 
to  Yo^^r  Life,  new  national  maga- 
zine, as  well  as  the  two  syndicated 
columns,  "This  Minute"  and  "Your 
Body",  and  a  tie-up  with  Editorial 
Research  Reports  to  service  sta- 
tions with  a  daily  five-minute 
"background  of  the  news"  script 
via  air  mail,  based  on  each  day's 
report. 


NATIONAL  RADIO  SERVICE,  new 
firm  for  marketing  radio  program  ideas 
and  scripts,  has  been  organized,  with 
headquarters  at  1584  Cross-Roads-of- 
the  -  World,  Hollywood,  and  1472 
Broadway,  New  York.  Firm  is  headed 
by  S.  James  Friedmann  as  president, 
and  his  brother,  Joseph  H.  Friedmann, 
vice-president. 


CFCP 

BI-LINGUiVl 
AUDIENCE 

1,000,000 
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WAR  AS  A  TELEVISION  IMPETUS 

Engineers  Foresee  Speeding  of  Visual  Art  as 
 Result  of  Intensified  Military  Activity  


WILL  television  be  given  sufficient 
impetus  by  the  Second  World  War 
to  make  it  a  practical  medium, 
fully  accepted  by  the  public?  That 
thought  has  been  aroused  with  the 
outbreak  of  hostilities  abroad  by 
engineers  who  saw  the  advent  of 
"radio  telephone  communication" — 
now  broadcasting — as  a  result  of 
the  First  World  War. 

Possible  use  of  television  as  an 
intelligence  medium  by  the  bellig- 
erents already  is  foreseen.  It  is  en- 
tirely conceivable,  it  was  pointed 
out  by  qualified  engineering  observ- 
ers, that  methods  may  be  evolved 
to  observe  enemy  movements,  using 
the  radio  visual  medium.  During 
the  first  war,  the  development  of 
radio  telephone  communication 
gave  "aural"  broadcasting  its  ac- 
tual start. 

While  engineers  feel  that  most 
of  the  basic  technical  problems  of 
television  have  been  surmounted, 
there  are  nevertheless  a  number 
of  obstacles  which  war  activity 
might  overcome. 

Moreover,  it  was  pointed  out  that 
a  certain  degree  of  "economic  dis- 
location" results  during  times  of 
stress.  The  European  conflagration 
may  provide  a  needed  impetus  to 
television. 

Lieut.  Comdr.  T.  A.  M.  Craven, 
member  of  the  FCC  and  a  com- 
munications expert  during  the  last 
war,  observed  Sept.  12  that  it  is  en- 
tii-ely  conceivable  that  visual  radio 
will  derive  benefits  from  war  use. 
He  recalled  how  radio  telephony 
in  the  last  war  brought  to  broad- 
casting the  development  which  re- 
sulted in  its  evolution  as  a  great 
instrumentality  for  mass  communi- 
cation. 

Eyes  of  the  Army 

Dr.  C.  B.  Jolhff'e,  engineering 
executive  of  RCA  and  former  chief 
engineer  of  the  FCC,  declared  in 
Washington  Sept.  11  that  he  felt  if 
the  war  lasted  more  than  a  few 
months  it  is  probable  that  tele- 
vision will  play  an  important  part 
in  it.  It  then  becomes  a  matter  of 
military  application,  he  said.  "Tele- 
vision may  become  the  eyes  of  an 
army."  The  Army  commander 
would  have  a  chance  actually  to 
see  what  was  going  on,  as  he 
planned  his  strategy,  he  added. 

Dr.  J.  H.  Dellinger,  radio  chief 
of  the  National  Bureau  of  Stand- 
ards, also  predicted  that  the  war 


would  speed  radio  developments. 
"During  the  World  War,"  he  de- 
clared, "improvements  were  made 
in  radio  tubes,  receiving  sets  and 
transmission  equipment.  When  the 
war  ended  in  1918,  we  were  ripe 
for  broadcasting,  which  began  in 
1920." 

Government  experts  predicted 
that  during  the  period  of  neutral- 
ity there  is  little  reason  to  fear 
that  broadcast  service  in  this  coun- 
try would  be  disturbed.  Should  this 
country  enter  the  war,  however,  it 
was  declared,  there  is  the  possibil- 
ity that  wavelengths  now  assigned 
to  broadcast  and  other  services  may 
be  taken  over. 

May  Want  Broadcast  Waves 

For  example,  it  was  pointed  out 
that  use  of  broadcast  frequencies 
for  ship  -  to  -  shore  communication 
might  be  desirable.  Should  this  de- 
velop, it  is  possible  that  certain 
frequencies  allotted  to  stations 
along  the  coasts  will  be  assigned 
for  military  use.  Network  service, 
however,  would  not  be  disrupted, 
though  service  might  be  curtailed 
through  deletion  of  stations  whose 
frequencies  would  be  taken  over. 
It  was  emphasized  that  such  a  con- 
tingency is  not  expected  unless  we 
become  belligerents. 

Api'opos  the  order  of  President 
Roosevelt  in  early  September  order- 
ing recommissioning  of  more  than 
100  old  destroyers,  it  was  pointed 
out  that  these  vessels  are  equipped 
with  radio  apparatus  designed  to 
operate  on  the  broadcast  frequen- 
cies. In  time  of  war,  rather  than 
await  the  manufacture  and  instal- 
lation of  new  shortwave  equipment 
for  such  vessels,  the  Government 
probably  would  commandeer  suffi- 
cient broadcast  frequencies  to  en- 
able communication  to  be  main- 
tained. With  the  recommissioning 
of  these  vessels  while  this  country 
is  a  neutral,  however,  it  is  expect- 
ed that  other  equipment  may  be 
installed. 


HAVING  lost  its  CP  granted  in  1937 
for  a  new  100-watt  daytime  outlet  on 
1200  kc.  by  reason  of  the  death  of  one 
of  the  partners,  which  automatically 
dissolved  the  partnership  [Broadcast- 
ing, April  15],  the  Hunt  Broadcast- 
ing Assn.,  Greenville,  Tex.,  has  reap- 
plied to  the  FCC  for  a  new  station 
there,  this  time  asking  for  1.000  watts 
daytime  on  940  kc. 


We  supply: 

Script 
AFRA  Cast 
As  many  pressings  as 
needed 
(Recorded  at  WOR) 
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R.KO  BIdg.  Radio  City 
Circle  5-5780 


Virginia  Bells 

WHEN  the  Virginia  legisla- 
ture years  ago  appropriated 
money  to  build  a  Virginia 
World  War  Memorial  Caril- 
lon in  Byrd  Park,  Richmond, 
the  city  agreed  to  maintain 
the  carillon.  Subsequently 
the  legislature  claimed  that 
"maintain"  meant  supplying 
a  carillonneur,  while  the  city 
held  it  meant  no  more  than 
keeping  the  grass  mowed — so 
for  years  the  carillon  has 
been  played  only  rarely.  Dur- 
ing the  last  summer,  WRVA, 
Richmond,  at  its  own  expense 
provided  a  carillonneur  for 
Sunday  afternoon  concerts 
and  devoted  a  half-hour  each 
week  to  the  recitals. 


WCAU  Plans  Television 

WCAU,  Philadelphia,  is  the  latest 
station  to  file  an  application  with 
the  FCC  for  authority  to  construct 
a  television  transmitter.  Pointing 
out  that  at  the  present  time  the 
only  coaxial  cable  existing  is  be- 
tween Philadelphia  and  New  York, 
WCAU  announced  it  plans  to  ex- 
periment to  determine  the  suit- 
ability of  network  transmission 
over  this  cable.  During  the  last  two 
years  WCAU  engineers  under  the 
supervision  of  Chief  Engineer  John 
G.  Leitch  have  been  conducting  ex- 
perimental broadcasts  over  high- 
frequency  station  W3XIR,  and  field 
strength  measurements  of  this  sta- 
tion are  expected  to  be  of  value  in 
the  station's  television  plans. 


THE  VOICE  OF  MISSISSIPPI 


1000  N 


N.B.C 


An  Up  and  Coming 
Market 

Jackson-known  generally  as  "the  fastest 
growing  Southern  city"  offers  you  a  LIVE 
market.  In  GROWING  areas  goods  SELL! 
The  following  table  shows  you  how  Jack- 
son is  growing: 

New  homes  constructed  by  years 
in  Jackson 

1937—  372  value  $1,230,374 

1938 —  442  value  1,297,145 

1939  (1st  six  months)  363.  .value  1,173,814 

At  present  there  are  156  housing  units 
under  construction. 

Use  WJDX — Mississippi's  dominant  radio 
station  to  reach  this  active — growing — 
RECEPTIVE  market. 


Owned  and  Operated  By 

Iamar  iMm 

LIFE  INSURANCE  Iril 

COMPANY  fflvMl' 

JACKSON.  A^ISSISSLVI  .  I"""'  ' 


•  A  soliloquy  that  may  turn 
to  such  thoughts  as 
WGES,  WSBC,  WCBD, 
Chicago,  and  WEMP,  Mil- 
waukee. 


IHERE  OUGHTA  BE  A  LAW: 
How  about  a  governmental  bureau 
of  standards  to  induce  better  con- 
struction of  radio  sets?  With  thou- 
sands of  dollars  being  poured  into 
programming  and  fidelity  equip- 
ment, it's  high  time  the  average 
listener,  with  the  average  amount 
to  spend  for  a  set,  got  a  chance  to 
hear  programs  with  reasonable 
verity  of  reception. 


ACTION:  Plenty 
of  it  in  WGES 
newsroom  previous 
to  broadcasts  of 
news  in  four  differ- 
ent languages,  serv- 
ing 2,000,000  Chi- 
c  a  g  o  a  n  s.  High- 
speed translators  tear  news  from 
teletypes,  rush  translated  version 
to  air.  Announcers  trayislate  on 
sight  in  event  of  last-minute  flashes. 


WE  MODESTLY  BLUSH:  Listen- 
er from  Stephenson,  Mich.,  writes 
of  WCBD-produced  travelogue  to 
Rio  de  Janeiro:  "It  was  the  most 
enchanting  and  interesting  piece  of 
literature  that  I  have  ever  listened 
to  ...  a  magnificent  combination 
of  words  and  music  describing  the 
spots  of  interest". 


THOUGHT  FOR 
THE  DAY:  Same 
day  this  column  ap- 
pears, broadcasters 
will  meet  in  Chicago 
to  discuss  iss2ies  vi- 
tal to  their  iyidustry. 
Radio's  live-wires 
will  read  this  col- 
umn there.  Still 
others  —  maybe  po- 
teyitially  just  as  live 
— will  be  reading  it  at  home.  If 
these  latter  don't  go  for  the  deci- 
sions of  the  boys  wfw  had  the  get- 
up  to  come  to  Chicago  and  do  some 
collective  thiyiking — are  they  en- 
titled to  a  squawk? 


NOTE  TO  TIME  BUYERS:  If  you 
want  to  know  which  station  is 
technically  the  most  modern  in 
town,  look  for  a  250-watter  recent- 
ly boosted  from  100.  It  takes  top- 
flight engineering  to  rate  the  rise. 
Two  such  stations  are  WSBC,  Chi- 
cago, and  WEMP,  Milwaukee.  Ul- 
tra -  modern  transmitters,  latest- 
type  vertical  antennas,  distinguish 
both. 
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CHARLES  L.  WHITTIER,  vice- 
president  of  Young  &  Rubicam,  on 
Sept.  11  was  named  chairman  of  the 
plans  board.  H.  S.  Ward,  formerly 
manager  of  the  copy  department  and 
secretary  of  the  firm  since  1935,  also 
was  elected  a  vice-president  and  will 
succeed  Mr.  Whittier  as  copy  director. 
Among  other  appointments  announced 
at  the  board  meeting  were  Robert  D. 
Work,  as  manager  of  the  copy  denart- 
ment.  succeeding  Mr.  Ward ;  T.  S. 
Repplier,  associate  copv  director,  and 
T.  S.  Garrett,  copy  chief  of  the  Chi- 
cago ofRee. 

EDNA  MAYO,  former  publicity  direc- 
tor of  Abbott  Kimball  Co.,  New  York, 
and  Sophie  Goode,  former  account  ex- 
ecutive for  the  agency,  have  opened 
their  own  agency  specializing  in  fash- 
ion and  cosmetic  accounts  at  240 
Madison  Ave.,  New  York.  Telephone 
is  Murray  Hill  3-.3171. 

HUBBELL  ROBINSON  Jr..  formerly 
production  supervisor  of  Young  & 
Rubicam,  New  York,  has  been  named 
chief  talent  buyer  of  the  agency.  Tom 
Lewis,  manager  of  the  radio  depart- 
ment, will  have  charge  of  all  program 
production. 

JACK  LOUIS,  executive  of  Needham. 
Louis  &  Brorby,  Chicago,  was  in 
Hollywood  in  early  September  to  con- 
fer with  Cecil  Underwood.  West  Coast 
manager  of  the  agency,  and  producer 
of  the  NBC  Fihler  McGee  &  Molly 
series,  which  resumed  on  that  network 
Sept.  5  after  a  summer  layoff,  spon- 
sored by  S.  C.  .lolmson  «&  Son  (floor 
wax) . 

PIERCE  DEGROSS,  formerly  with 
Theis  &  Simpson  Co.,  New  York  and 
.lohn  Rynd  have  joined  the  media  de- 
partment of  Compton  Adv.,  New  York. 


Duram  Named  Buyer 

GEORGE  DURAM,  who  recently 
left  Morse  International,  New  York, 
to  join  the  radio  department  of 
H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago,  Sept.  1  has  been  appoint- 
ed time  buyer.  Operating  under 
Bob  Jennings,  radio  director,  Mr. 
Duram  will  relieve  H.  H.  Hudson 
of  all  radio  responsibilities,  per- 
mitting him  to  devote  his  entire 
time  to  other  media.  Executives  of 
the  agency  stated  that  the  appoint- 
ment was  necessitated  by  the  rapid 
growth  of  its  radio  business.  After 
one  week  in  the  New  York  office  of 
H.  W.  Kastor  &  Sons  Adv.  Co.  Mr. 
Duram,  who  has  travelled  exten- 
sively visiting  radio  stations,  as- 
sumed duties  in  Chicago  Sept.  11. 


HARRY  ACKERMAN,  who  has  been 
handling  the  Al  Pearce  programs  and 
the  Screen  Guild  Show  for  Young  & 
Rubicam  in  Hollywood,  has  been 
transferred  to  the  agency's  New  York 
offices  to  produce  the  Kate  Smith  Hour 
starting  on  CBS  Oct.  6  under  the 
si)on.sorship  of  General  Foods  Corp. 
He  succeeds  Bob  Welch,  who  becomes 
a  radio  supervisor  for  the  agency. 
OLIN  FINNEY,  formerly  an  execu- 
tive of  Street  &  Finney,  New  York 
agency,  has  joined  Faraon  Jay  Moss 
Inc.,  Hollywood,  as  vice-president  and 
account  executive. 

A.  F.  LARSON,  formerly  promotion 
director  of  a  Pacific  Coast  magazine 
and  prior  to  that  in  the  art  depart- 
ment of  the  Chicago  Evening  Ameri- 
can, has  joined  Associated  Adv. 
Agency,  Los  Angeles,  as  account  ex- 
ecutive. 

JAMES  CANNON,  former  copy  writ- 
er for  Arthur  Kudner,  New  York,  and 
previously  with  the  yeio  York  Jour- 
nal-American, has  been  named  direc- 
tor of  radio  publicity  of  Lord  & 
Thomas,  New  York,  succeeding  Her- 
bert Glover,  who  has  resigned. 
MARTIN  P.  VORBERG,  formerly 
sales  promotion  manager  of  Olds 
Motor  Works,  Lansing,  Mich.,  has 
joined  the  Detroit  office  of  J.  Stirling 
Getchell  Inc.,  as  DeSoto  account  ex- 
ecutive. 

CLOYD  H.  SCHLEIGER.  formerly 
editor  of  Apparel  Arts,  has  joined  the 
Cleveland  office  of  McCann-Erickson 
as  an  account  executive. 

JACK  DUNKEL,  HoUywood  writer 
of  various  network  programs,  has 
joined  Culbreth  Sudler  Co..  Los  An- 
geles agency,  as  writer-producer. 

BUCHANAN  &  Co.  has  established 
San  Francisco  offices  at  406  Mont- 
gomery St.,  with  Ray  Randall  as  man- 
ager. He  was  formerly  with  Westco 
Adv.  Agency,  that  city. 
GEORGE  JACKSON,  in  the  radio 
department  of  Myron  Selznick  Co. 
Inc.,  Hollywood  talent  agency,  is  the 
father  of  an  8-pound  boy  born  Sept. 
11. 


K  F  EQ 

ST.  JOSEPH,  MO. 

"The  Midwest  Market  Station" 
TWO  DAILY 

NEWS  PERIODS 

AVAILABLE 
5:30  -  5:40  P.  M. 
6:30  -  6:40  P.  M. 

Write  or  wire  for  complete 
information  and  rates. 
680  K.  C.  2500  Watts 

National  Representatives 

HEADLEY-REED  CO. 

New  York  Chicago 
Detroit  Atlanta 


E.  .JAMES  McGUIRE,  for  the  last 
year  on  the  San  Francisco  staff  of 
McCann-Erickson  Inc.,  has  joined 
California  Almond  Growers  Exchange. 
Sacramento,  as  assistant  to  D.  R. 
Bailey,  sales  manager.  Agency  con- 
tinues to  service  the  account. 

ROBERT  W.  TANNEHILL,  form- 
erly of  Blackett-Sample-Hummert, 
New  York,  has  joined  the  radio  de- 
partment of  McCann-Erickson,  New 
York,  as  assistant  in  directing  radio 
merchandising  activities. 

HAROLD  A.  BOWMAN,  director  of 
art  and  production  of  Morgan  Reich- 
ner  &  Co.,  New  York,  has  been  ap- 
pointed vice-president  of  the  agency. 

A.  K.  TAYLOR  &  ASSOCIATES, 
advertising   and  publicity  agency  at 
101  Fifth  Ave..  New  York,  has  been 
formed  by  A..  K.  Taylor,  recently  ad- 
vertising and  publicity  director  of  the  : 
U.  S.  Life  Insurance  Co.  Acheson  E.  : 
Lucey.  who  formerly  headed  his  own  ' 
agency  in  Shanghai,  is  vice-president 
of  the  new  firm,  and  R.  C.  McLees, 
formerly   in    the   advertising  depart- 
ment of  the  insurance  company,  is 
secretary. 

HOWARD  LONDON,  formerly  on 
the  staff  of  Radio  Daily,  New  York, 
and  previously  with  Broadcasting, 
has  joined  Pedlar  &  Ryan,  New  York, 
as  talent  contact. 

CHARLES  H.  MAYNE  Adv.  Agency,  / 
Los  Angeles,  recently  opened  a  branch 
in  Seattle,  in  the  Securities  Bldg.  W. 
L.  Jones  was  appointed  manager. 

A.  C.  RODGERS.  formerly  general  i 
manager  of  WBTH,  Williamson,  W. 
Va.,  had  joined  the  Hugo  Wagenseil  ' 
&  Associates  agency,  Dayton,  O. 

GEORGE  CROOK,  former  managing  . 
editor    of    Modern    Advertising,    has  ; 
joined  the  copy  staff  of  McCann-Erick- 
son, Cleveland.  ■ 

MRS.   MILDRED  MAKOVER,  has  s 
returned  to  Henry  J.  Kaufman  Adv. 
Agency.  Washington,  as  copywriter  at 
the  Baltimore  branch. 

EARL  D.  MORTON,  formerly  of 
Pacific  Market  Builders,  Los  Angeles, 
is  now  with  General  Adv.  Agency,  that 
city,  as  account  executive. 

JEROME  FACTOR,  radio  director 
of  Ted  H.  Factor  Agency,  Los  An- 
geles, is  in  Chicago  on  client  business 
and  expects  to  return  to  his  West 
Coast  headquarters  in  mid-December. 


Silver  Theatre  Staff 

INTERNATIONAL  SILVER  Co.,  , 
Meriden,  Conn.,    (silverware),  on  5 
Oct.  8,  for  the  third  consecutive  j 
year,  resumes  Silver  Theatre  on  i 
50  CBS  stations,  Sunday,  7-7:30  p.  j 
m.    (EST),  with  Loretta  Young,  | 
screen  actress,  as  guest  artist  in  a  ) 
two-part  original  drama,  "Lost  Yes-  ' 
terday".  Glenhall  Taylor  of  Young  j 
&  Rubicam,  agency  servicing  the  j 
account,  will  produce  the  weekly 
program,  with  William  Stuart  as-  j 
sisting.  Bill  Lawrence  is  to  be  the  1 
CBS    production    representative.  1 
Conrad  Nagel  will  again  be  direc- 
tor, master-of -ceremonies  and  nar-  ; 
rator  for  the  weekly  show.  True  | 
Boardman    and    William    Bowers  )i 
have  been  signed  as  writers.  Dick  I 
Joy  of  the  CBS  Hollywood  staff  t| 
will  announce.  Felix  Mills  will  have  !■ 
the  orchestra.  Mel  Noe,  CBS  en-  \i 
gineer  on  the  series  last  season,  has  'j 
been  re-assigned  to  the  program.  !i 


Sabin's  New  Script  Show 

A    NEW    script    feature    titled    The  f 
Business  Magazine  of  the  Air,  covering 
business  news  and  comments,  is  being  ' 
offered  stations  by  Thomas  G.  Sabin, 
5  E.  57th  St.,  New  York.  Mr.  Sabin,  !■ 
formerly  with  NBC  and  onetime  radio 
director  of  the  Republican  National  ,1 
Committee,   announces  a   tieup  with  V. 
McGraw-Hill  Pub.  Co.  and  other  busi-  '1 : 
uess  and  trade  publishers  for  use  of  ' 
their  reportorial  and  editorial  services. 


•  Investigate  the  potential  earning 
power  of  Finch  Facsimile — the  system 
that  prints  news  of  the  world  in  the 
home — while   it  happens! 

•  New  equipment  now  available  re- 
produces 2,  4  or  5-column  newspaper 
format  at  speeds  up  to  20  square 
inches  per  minute.  Press  matter, 
drawings,  photos  and  complete  ad- 
vertisements are  reproduced  full- 
size  in  fine  detail. 

•  Finch  Facsimile  can  be  used  with 
radio,  landlines  and  suitable  cable 
circuits  with  equal  facility.  Operates 
from  any  source  of  power  and  is 
completely  self-synchronizing  under 
all  service  conditions. 

Radio  engineers  and  executives 
are  invited  to  inspect  Finch 
Facsimile  Station  W2XBF  in 
operation  daily  at  1819 
Broadway. 

FINCH  TELECOMMUNICATIONS,  Inc. 
BENDIX,  N.  J. 
N.  Y.  Sales  Office,  1819  Broadway 
Circle  4-8080 


YOUR  BEST 
PROTECTION* 


IN  THE  COPYRfGHT  MI/SIC  SITUATION 


IS  THE  Rac£ia  LIBRARY  StRVICt 


*  AVAILABLE  NOW-a  complete  TAX- 
FREE  Library,  with  ample  basic  and 
new  monthly  releases  for  present 
needs,  with  provision  for  instant  ex- 
pansion to  meet  future  requirements. 
Supplied  either  as  an  independent 
service  or  as  part  of  Standard's  com- 
plete library  service,  at  lower  cost 
than  any  similar  service. 


HOLLYWOOD 
6404  Hollywood  Blvi. 


CHICAGO 
360  N.  Michigan  Avenue 
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Changes  in  J-W-T  Staff 
InHollywood  Announced 

EEALIGNMENT  of  J.  Walter 
Thompson  Co.  Hollywood  radio 
production  staff  has  been  effected, 
setting  personnel  for  the  fall  sea- 
son, according  to  Danny  Danker, 
vice-president  in  charge.  Major 
changes  are  on  the  CBS  Lux  Radio 
Theatre,  sponsored  by  Lever  Bros, 
which  resumed  Sept.  11,  Mon.,  9- 
10  p.m.  (EDST).  Cecil  B.  DeMille 
continues  as  director,  with  Sanford 
Barnett  as  agency  producer.  He 
has  taken  over  the  post  formerly 
held  by  Fi-ank  Woodruff,  who  re- 
signed from  the  agency  to  join 
RKO  Radio  Pictures  Inc.  as  a  pro- 
ducer-writer. George  Wells  and 
Harry  Kerr  are  writing  the  radio 
versions  of  the  productions.  Kerr 
was  formerly  in  the  agency's  New 
York  radio  publicity  department. 

Robert  Brewster  and  Carroll 
Carroll  continue  as  producer  and 
writer  respectively  of  the  NBC 
Kraft  Music  Hall,  sponsored  by 
Kraft-Phenix  Cheese  Corp.  The 
Chase  &  Sanborn  Hour,  sponsored 
by  Standard  Brands,  on  NBC-Red 
network,  continues  to  be  produced 
by  Cahin  Kuhl,  with  Dick  Mack 
and  Stanley  Quinn  as  agency  writ- 
ers. John  Christ  remains  as  agency 
producer  on  the  NBC  One  Man's 
Family  serial,  sponsored  by  Stand- 
ard Brands  (Tenderleaf  Tea).  He 
also  produces  the  serial  I  Love  a 
Mystei-y,  sponsored  by  that  firm  on 
the  NBC-Pacific  Red  network  for 
Fleischmann's  yeast.  Carlton  Morse 
is  writer  of  both  serials.  No  pro- 
ducer for  Those  We  Love,  when 
Standard  Brands  Inc.  (Royal  Gela- 
tin), starts  sponsoring  the  serial 
on  51  NBC-Red  stations,  Oct.  5, 
has  been  announced.  The  serial  is 
written  by  Agnes  Ridgeway. 


Testimony  Ordered 

IN  FIRST  judicial  action  growing 
out  of  the  suit  of  Grombach  Pro- 
ductions Inc.,  New  York  program 
production  firm,  for  $60,000  dam- 
ages for  alleged  misuse  of  program 
material  [Broadcasting,  Sept.  1], 
Fred  Waring,  orchestra  leader, 
John  O'Connor,  his  manager,  and 
Richard  A.  Porter,  vice-president, 
or  Harold  Kemp,  radio  director  of 
Stack-Goble  Adv.  Agency,  early 
this  month  were  ordered  to  testify 
before  trial  by  New  York  Supreme 
Court  Justice  J.  Sidney  Bernstein. 
The  production  firm,  which  also 
names  Grove  Laboratories  as  de- 
fendant, alleges  it  submitted  a  pro- 
gram called  Stop,  Look  &  Listen, 
based  on  a  dramatization  of  songs 
connected  with  personal  experiences 
of  listeners,  which  was  first  refused 
but  later  used  without  authority  on 
Waring's  show  last  season  for 
Grove's  Bromo-Quinine. 


IVkcLt  Station  

has  50<~i  more  radio  families  in  its 
primarj'  coverage  area  and  60% 
more  in  its  combined  primarj'  and 
secondary  coverage  areas  than  it 
had  two  years  ago? 

Why  Uf  11  A  Y  1010  KC 

If  S       II    n   V  A  CBS 

5000  W  Day      1000  W  Night 
KNOXVILLE,  TENNESSEE 
Scripps-Howard  Radio,  Inc. 

Representative 

THE   BRANHAM  CO. 


THOMAS  S.  PEDLAR,  previously 
with  Pedlar  &  Ryan,  Metropolitan 
Adv.  Agency  and  General  Electric  Co. 
in  advertising  and  sales  promotion 
work,  has  joined  the  New  Tork  staff 
of  Howard  H.  Wilson  Co.  as  an  ac- 
count executive,  it  has  been  announced 
by  Horace  Hagedorn,  New  Tork  man- 
ager. 

TERRY  GUNN,  formerly  salesman 
for  Transamerican  Broadcasting  & 
Television  Corp.,  New  Tork,  has  joined 
Joseph  H.  McGillvra,  New  Tork,  as 
salesman. 

JAMES  M.  WADE,  until  recently  in 
charge  of  the  New  Tork  office  of  Gene 
Furgason  &  Co.,  and  formerly  with 
KHJ.  Los  Angeles,  and  Procter  & 
Gamble.  Cincinnati,  on  Sept.  1  joined 
the  New  Tork  staff  of  Free  &  Peters. 
DEAN  BAILET,  formerly  of  the  ra- 
dio department  of  Capper  Publications, 
New  Tork,  on  Sept.  16  joins  the  Chi- 
cago office  of  Gene  Furgason  &  Co. 
ARTHUR  H.  HAGG  &  Associates, 
newspaper  representatives,  have  been 
appointed  national  representatives  of 
KGFF,  Shawnee,  Okla.,  owned  by 
Stauffer  Publications,  publishing  the 
Shaicnee  l^ews  and  Star,  and  KADA, 
Ada,  Okla.,  non-newspaper  owned. 
WREN,  Lawrence,  Kan.,  on  Sept.  7 
appointed  Howard  H.  Wilson  &  Co. 
to  represent  it  nationally. 
FORJOE  &  Co.,  New  Tork,  has  been 
appointed  national  representative  of 
KCRC,  Enid,  Okla. 
JOE  WEED,  president  of  Weed  & 
Co.,  this  month  became  the  father  of 
a  boy.  Cornelius  John. 


Radio  Active  on  Agenda 
Of  Financial  Advertisers 

RADIO  advertising  by  financial  in- 
stitutions was  one  of  the  subjects 
discussed  at  the  convention  of  the 
Financial  Advertisers  Assn.,  at 
Toronto,  Sept.  11-14,  the  first  time 
the  convention  has  been  held  in 
Canada.  Discussions  on  radio  ad- 
vertising were  held  under  the  chair- 
manship of  Roy  H.  Booth  Jr.,  as- 
sistant cashier,  National  Shawmut 
Bank,  Boston. 

Among  radio  topics  discussed 
were  "How  do  you  use  radio  for 
personal  loan  advertising?",  "Do 
you  use  spot  broadcasting  or  regu- 
lar program?",  "Have  you  had  an 
opportunity  to  check  the  compara- 
tive results  of  'live'  program 
against  a  'canned'?",  "What  is  the 
best  method  of  checking  your  list- 
ening audience?",  "Have  you  made 
a  check  on  radio  through  the  offer- 
ing of  booklets  or  some  other  form 
of  'hand  out'?",  "Have  you  had  any 
success  with  spot  radio  announce- 
ments for  automobile  loans?",  "Do 
you  secure  free  nublicity  from  the 
press  and  radio?" 


PETROL  GASOLINE  Co.,  Los  An- 
geles, sponsors  of  Adve^itures  of 
Q-13,  heard  twice  weekly  on  KFI, 
Los  Angeles,  is  sending  badges, 
code  charts  and  invisible  ink  to 
some  50,000  members. 


INS  Idea  Exchange 

TO  ASSIST  its  station  subscribers  in 
selling  INS  news.  International  News 
Service  has  inaugurated  an  idea  ex- 
change, sending  schemes  which  have 
proved  successful  at  one  station  to 
other  broadcasters.  INS  also  prepares 
elaborate  presentations  for  stations  to 
use  in  selling  news  and  offers  to 
write  to  any  prospects  a  station  has 
for  news  sponsorship  explaining  the 
makeup  of  this  press  service  and  what 
it  offers  an  advertiser.  Other  recent 
station  helps  the  news  association  has 
sent  to  its  subscribers  include  modern 
maps  of  the  present  war  areas  and  a 
booklet  explaining  the  pronunciation 
of  foreign  names  which  are  now  promi- 
nent in  the  news. 


Jusi  as  Niagara  Falls  is 
Buffalo's  best  attraction,  so 
Station  WEBR  is  Buffalo's 
Best  Bet  for  Advertisers 
who  want  maximum  cover- 
age at  minimum  cost! 
Results  That  Count! 

flOD  compflfly 

NEW  YORK  •  CHICAGO  •  DETROIT  •  SAN  FR*ANCISCO 


Radio  Staiion  Representatives 


Down  Where  the 
Folding  Lettuce 
Grows  

35  of  the  41 
Kansas  Counties 
in  KMBC's 
P.P. A.  own  more 
automobiles  per 
1,000  famines 
than  the  national 
average! 
• 

That's  pur  market 
with  KMBC's 
Early  Morning  Farm 
Program— now  on  the 
air  at  5  A.M.-with  18 
entertainers— special 
farm  newscast- 
complete  live  stock 
market  news. 
• 

Kansas  Citg's  biggest 
radio  show  is  gour 
big  sales  hagride  for 
well-heeled  farmers 
in  this  lush  market... 
Ask  Free  &  Peters 
for  the  whole  storg. 


KMBC 

OF  KANSAS  CITY 

The  Program  Building 
and  Testing  Station 
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WMFO  Sale  Authorized 

JAMES  R.  DOSS  Jr.,  owner  of 
WMFO,  Decatur,  Ala.,  was  author- 
ized by  the  FCC  Sept.  12  to  sell 
the  station  to  Tennessee  Valley 
Broadcasting  Co.  Inc.,  of  which 
Clarence  R.  Calhoun  of  Atlanta  is 
chief  stockholder.  Mr.  Calhoun  ac- 
quires 60  shares,  part  of  it  in  con- 
sideration of  a  $7,050  note.  Ted  R. 
Woodard,  station  manager,  ac- 
quires 48  shares,  and  the  Mutual 
Savings  Life  Insurance  Co.  ac- 
quires 40  shares.  Mr.  Doss  contin- 
ues as  owner  of  WJRD,  Tuscaloosa, 
Ala. 


KDON,  Monterey,  Cal.,  operating  with 
100  watts  on  1210  kc,  has  applied  to 
the  FCC  for  500  watts  night  and 
1,000  day  on  1440  kc. 


MONEY 
TALKS! 

You  pay  for  "talk"  when  you 
buy  time!  WAIR  listeners  pay 
to  listen,  by  buying  your  prod- 
uct in  such  volume  as  to  return 
you  a  handsome  profit. 

WAIR 

Winston-Salem,  North  Carolina 

National  Repreaentativea 
Sears  8C  Ayer 


WHP,  Harrisburg,  Pa.,  covered  the 
Hershey  $.5,000  Open  Golf  Tourna- 
ment, held  Aug.  31  -  Sept.  3  in  Her- 
shey, Pa.,  with  its  mobile  unit,  which 
was  allowed  on  the  course  by  special 
permission  of  tournament  officials.  Ed 
Gundaker,  WHP  sports  announcer, 
covered  the  event  with  a  series  of  15 
broadcasts,  starting  with  the  first  tee- 
off  and  ending  with  the  final  match, 
following  the  play  from  the  mobile 
unit  as  it  cruised  the  fairways. 

WSYR,  Syracuse,  during  15  days 
broadcasting  from  the  recent  New 
York  State  Fair,  originated  98  pro- 
grams, totaling  more  than  30  hours  of 
air  time,  including  broadcasts  from 
booths  on  the  fair  grounds  as  well  as 
pickups  by  the  WSYR  mobile  unit, 
and  featuring  a  WSYR  -  State  Fair 
baby  contest. 

WMBH,  Joplin,  Mo.,  observed  Charley 
Mclntire's  sixth  year  of  broadcasting 
the  games  of  the  Joplin  Miners  on 
the  station  recently  during  "Mclntire 
Night",  when  a  ball  game  was  dedi- 
cated to  the  sportscaster  and  local 
fans  paid  tribute  and  gave  him  a  vaca- 
tion trip  to  California. 

CKCL,  Toronto,  has  bought  the  com- 
plete library  of  the  World  Broadcast- 
ing System  and  has  installed  latest 
Western  Electric  equipment  for  verti- 
cal and  lateral  recording  reproduction. 

INTERSTATE  NURSERIES.  Ham- 
burg, la.  (nursery  stock  and  seeds), 
on  Sept.  1  started  its  eighth  year  of 
broadcasting  on  KFBI,  Abilene.  Kan. 
The  nursery's  own  announcer,  Ernest 
Balco,  supported  by  the  Interstate 
Twins,  are  presenting  three  quarter- 
hours  daily  on  KFBI,  at  8 :15  a.m., 
1  p.m.  and  5 :45  p.m.,  with  a  Sunday 
program  at  12 :30  p.m.  The  account 
is  placed  direct. 


"Maybe  Fm  crazy -but  everybody  else 
thinks  this  new  Western  Electric 

Mike  is  a  birdl"  ^ 


WNAX.  Yankton,  S.  D.,  is  ijlanning 
an  all-day  family  picnic  Sunday,  Sept. 
24,  to  observe  the  opening  of  its  new 
supplementary  studios  in  Sioux  Citv. 
la.  The  WNAX  staff  will  move  en 
masse  to  Sioux  City,  where  most  of 
the  station's  programs  for  the  day 
will  originate  in  the  city  park.  Prizes 
ranging  from  fur  coats  to  breakfast 
food  are  to  be  awarded  those  attend- 
ing, and  entertainment  will  include 
free  carnival  rides,  dancing  and  free 
acts.  The  new  studios,  located  in  the 
Orpheum  Theater  Bldg..  will  supple- 
ment the  Yankton  studios,  and  pro- 
grams will  be  fed  to  the  WNAX  trans- 
mitter by  direct  line  from  Sioux  City. 
Ed  LaGrave,  regional  sales  and  mer- 
chandising director,  will  be  in  charge 
of  the  new  studios,  assisted  by  .Jack 
Chase,  WNAX  announcer,  who  will 
handle  remote  pickups,  special  broad- 
easts,  and  all  programs  originating  in 
Sioux  City.  The  new  studio  includes 
WE  control  console  and  cardioid  mikes 
and  an  RCA  dual-speed  turntable. 

WASHINGTON'S  Junior  Board  of 
Commerce  offers  its  members  an  op- 
portunity to  learn  radio  fundamentals 
through  a  series  of  monthly  meetings 
in  the  studios  of  WJSV.  CBS  outlet 
in  the  capital  city,  with  A.  D.  Willard 
Jr..  general  manager  of  the  station, 
in  charge. 

KVAK.  Atchison.  Kan.,  on  the  air 
only  since  July  28,  recently  responded 
to  a  local  outbreak  of  infantile  paraly- 
sis by  undertaking  a  campaign  to  se- 
cure funds  through  public  subscription 
to  purchase  an  iron  lung  for  the  city. 
Hearing  about  the  campaign,  which 
was  to  have  been  conducted  by  the 
local  newspaper.  Program  Director 
Lynn  Butcher  turned  over  all  facili- 
ties of  the  station  to  the  local  com- 
mittee for  four  days.  Using  local  tal- 
ent shows,  with  phones  donated  by 
the  telephone  company  to  handle  in- 
coming contribution  calls  and  Western 
Union  messengers  to  collect  the 
pledges,  KVAK  took  in  more  than 
$2,400.  putting  over  the  campaign, 
with  the  newspaper  collecting  less  than 
$300  of  the  total  amount. 

WFAA,  Dallas,  is  planning  one  of  the 
most  extensive  radio  public  forums 
ever  undertaken  in  the  Southwest  with 
a  new  Sunday  afternoon  series.  You 
Alight  Be  Right,  to  start  Sept.  24 
under  auspices  of  the  station,  the 
Dallas  News  and  the  Dallas  Civic 
Federation,  with  cooperation  and  sup- 
port of  more  than  eight  Southwestern 
colleges  and  universities.  WFAA  has 
started  to  organize  more  than  75 
listening  and  discussion  groups  in 
Texas  and  surrounding  states  in  con- 
nection with  the  new  forum  series. 


MERVIN  CLOUGH,  news  director 
of  KFYR,  Bismarck,  N.  D.,  resur- 
rects an  old-fashioned  bike  for 
North  Dakota's  Golden  Jubilee  cele- 
bration, and  thrills  parade  crowds 
with  his  handling  of  the  ancient 
locomotion.  KFYR  maintained  open 
house  during  the  big  celebration 
with  special  programs  handled  by 
Announcer  Bob  McLeod  from  the 
fair  grounds. 


WLW,  Cincinnati,  wOl  pay  tribute  to 
the  druggist  profession  during  Na- 
tionally Advertised  Brands  Week  by 
devoting  two  quarter-hour  periods  on 
its  Invitation  to  Listen  series  to 
dramatizing  the  life  of  a  druggist  and 
his  humanitarian  function  in  the  wel- 
fare of  his  community.  Druggists  in 
WLW's  territory  are  invited  to  visit 
the  station  during  the  two  broadcasts, 
to  be  aired  Sept.  15  and  Sept.  21,  and 
they  are  being  supplied  also  with 
posters  to  publicize  the  special  broad- 
casts in  their  store  windows. 

LARGEST  crowd  of  the  season,  7,383 
paid  admissions,  attended  "Radio  Ap- 
preciation Nigh  t",  conducted  by 
W  IRE,  Indianapolis,  recently  at 
Perry  Stadium,  home  of  the  Indiana- 
polis American  Assn.  baseball  club,  as 
Indianapolis  played  Milwaukee.  Vic 
Lund,  WIRE  basebaU  anouncer,  ar- 
ranged special  field  events  and 
awarded  cash  prizes  donated  by  the 
ball  club  and  the  radio  station. 

WHBC,  Canton,  O.,  on  Sept.  12  held 
formal  ceremonies  dedicating  its  new 
facilities.  A  special  program  was  held 
from  7-11  p.  m. 

WFBM,  Indianapolis,  is  opening  at 
6  a.  m.,  a  half-hour  earlier,  using 
transcribed  music  and  news  announced 
by  Roy  Brandt. 


fICSUL 


Do  YOU  want  more  New  York  sales? 
Smart  national  advertisers  use  WHN 
to  supplement  their  network  pro- 
grams in  the  world's  richest  market. 


WHN 


DIAL  1010  EDWARD  PETRY  &  CO.,  INC. 

NEW  YORK  CITY  Nalional  Advertising  Representatives 
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KVXEW.  New  York,  in  cooperation 
K\-ith  the  Xew  York  World's  Fair,  has 
arranged  for  special  days  at  the  Fair 
honoring  two  of  its  all-recorded  pro- 
grams. "Stan  Shaw's  Milkman's  Alat- 
iinee  Day"  will  be  celebrated  Sept.  17, 
|wt  which  time  Shaw  will  conduct  the 
ijprogram  for  the  first  time  before  a 
live  audience  in  the  Court  of  Peace. 
iiReeordings  will  be  played  between  2 
land  3  p.m.  and  again  between  5  and 
M  p.m.,  while  from  3  to  5  p.m.  Shaw 
'will  conduct  a  live  program  with  Gene 
Krupa's  band.  Details  for  "Martin 
IBlock's  Make  Believe  Ballroom.  Day" 
I  on  Sept.  30  have  not  yet  been  ar- 
ranged, but  proceedings  will  probably 
!be  similar  to  those  for  Stan  Shaw's 
Day. 

WCFL,  Chicago,  contributes  to  driv- 
ing safety  with  a  series  of  Sunday  an- 
nouncements urging  Sunday  drivers  to 

■  observe  regulations  and  practice  cour- 
tesy. The  announcements  are  spotted 

'  during  peak  driving  periods.  "Uncle 
Harry"  Hosford,  WCFL,  Chicago,  also 
treats  the  youthful  members  of  his 

I  "Uncle  Harry's  A. B.C.  Safety  Legion" 

'with  an  extra  Saturday  morning 
broadcast  titled  "Play  Time  with 
Uncle  Harry".  After  the  broadcast 
Uncle  Harry  serves  cake  and  ice 
cream. 

DUE  TO  outbreak  of  war,  all  work 
has  stopped  on  the  new  plant  being 
built  at  Timmins,  Ont.,  for  CKGB 
and  the  Timmins  Daily  Press.  The 
building  had  progressed  to  basement 
and  part  of  the  first  floor  when  war 
was  declared  by  Great  Britain,  and 
work  was  stopped  by  Roy  Thompson, 
owner  of  the  station  and  newspaper. 
Fire  had  destroyed  the  building  hous- 
ing  the  two  properties  last  spring. 

!  TO  HELP  secure  funds  to  continue 
I  operation  of  the  local  nursery  schools, 
KIRO,  Seattle,  is  arranging  a  series 
of  eight  Talent  Quest  programs  to  dig 
out  local  talent  which  will  appear  in 
the  entertainment  planned  for  the 
All-City  Hi-Jinx  and  Dance  to  be 
held  at  the  Civic  Auditorium  Sept. 
29,  proceeds  from  which  are  to  be 
contributed  toward  the  nursery 
I  schools'  expenses. 

WHBF,  Rock  Island,  111.,  recently 
carried  an  emergency  broadcast  from 
the  scene  of  an  explosion  at  the  Rock 
Island  Reservoir  project,  in  which 
three  workmen  were  killed.  An  hour 
{  after  the  blast  WHBF  installed  lines 
to  the  reservoir  and  broadcast  the  ef- 
forts of  firemen  and  police  to  rescue 
the  men,  trapped  in  a  24-feet  deep 
concrete  tank,  remaining  on  the  air 
from  2  :30  p.m.  until  the  last  man  was 
brought  to  the  surface  at  4  :.50  p.m. 
Maurice  Corken  handled  the  broadcast, 
assisted  by  Joe  Matthews  and  Chief 
Enirineer  J.  E.  Gray. 

i  CBS  is  again'  giving  exclusive  cover- 
[  age  to  the  National  Tennis  Matches 
at  Forest  Hills,  Long  Island,  New 
York,  Sept.  7-l(!,  with  Ted  Husing, 
CBS  sjDorts  reporter,  at  the  micro- 
phone. Further  CBS  exclusive  broad- 
casts are  the  National  Amateur  Golf 
Championship  at  the  North  Shore 
Country  Club,  Chicago,  with  Harry 
Nash,  golf  editor  of  the  Neivai-k  Eve- 
ning News,  describing  the  event,  Sept. 
13-16,  and  the  National  Open  Polo 
Tournament  at  Meadowbrook,  Long 
Island,  Sept.  17  and  24,  with  Husing 
again  at  the  microphone. 

PROPOSED  tour  of  the  cast  of  It 
Happened  in  Hollyioood.  sponsored  by 
Geo.  A.  Hormel  &  Co.,  from  the  West 
Coast  to  St.  Louis,  Chicago  and  the 
sponsor's  main  plant  at  Austin,  Minn. 
[Broadcasting,  Sept.  1]  has  been 
postponed  from  Sept.  4  to  Sept.  22, 
coinciding  with  the  program's  change 
in  schedule  on  CBS.  Beginning  Sept. 
25,  when  the  show  is  broadcast  from 
St.  Louis,  it  will  be  heard  5 :30-5  :45 
p.  m.  (EST)  Monday,  Wednesday 
and  Friday,  instead  of  in  the  morning. 
On  Oct.  9  the  series  goes  from  thrice- 
weekly  to  a  Monday  through  Friday 
schedule. 

KROC,  Rochester,  Minn.,  recently 
held  its  second  annual  Watermelon- 
Wheaties  Festival,  at  which  4.000 
youngsters  ate  8^/^  tons  of  watermelon. 


Coast  Romances 

CUPID  went  amuck  in  the 
CBS  Hollywood  sound  effects 
department  this  past  month, 
according  to  Al  Span,  chief 
sound  technician.  His  secre- 
tary, Dolores  Blitz,  was  mar- 
ried to  Richard  Haysel  of  the 
network's  engineering  staff 
on  Aug.  11.  Edeleen  Cain,  her 
successor  to  the  secretary  post, 
announced  her  engagement 
and  will  marry  Jack  Bartlett, 
film  executive,  in  late  Decem- 
ber. Cliff  Thorsness,  sound 
effects  operator,  on  Sept.  6 
married  Virginia  Waite. 


WQXR,  New  York,  on  Sept.  11  added 
30  minutes  to  its  daily  operating 
schedule,  broadcasting  a  new  program 
of  recorded  symphonic  music  from  11 
to  11 :30  a.  m.  daily.  Under  the  new 
schedule,  WQXR  now  is  on  the  air 
from  7 :30  to  11 :30  a.  m.  and  from 
4  p.  m.  to  midnight  daily,  Monday 
through  Saturday,  with  a  continuous 
schedule  from  8  :30  a.  m.  to  midnight 
on  Sunday. 

KQW,  San  Jose,  Cal.,  will  start 
operating  on  its  new  directional  an- 
tenna and  new  transmitter  located  at 
Alviso,  at  the  southern  tip  of  San 
Francisco  Bay  on  Oct.  1.  The  new 
.5,000-watt  transmitter  is  now  being 
installed. 

RADIO  station  managers  and  execu- 
tives in  California  were  the  guests  of 
Gov.  Culbert  L.  Olsen  at  a  Radio  Day 
Luncheon  Sept.  5  at  the  California 
State  Fair  in  Sacramento. 


WLTH  Silent  Hours 

WLTH,  Brooklyn,  on  Sept.  6  was 
authorized  by  the  FCC  to  remain 
silent  during  daytime  hours  pend- 
ing action  by  the  Commission  upon 
its  application  to  move  to  a  new 
site.  The  authorization  was  also 
made  to  apply  to  the  station's  oper- 
ation in  the  event  the  move  appli- 
cation is  granted.  The  station  was 
cited  for  purported  interference 
with  Coast  Guard  radio  operations 
during  daytime  and  it  filed  the  re- 
moval application  to  correct  this 
condition. 


New  UP  Subscribers 

NEW  subscribers  to  United  Press 
news  service  include :  WHEB,  Ports- 
mouth. N.  H. ;  KVNU,  Logan.  Utah  ; 
KUMA,  Yuma,  Ariz.;  KFEQ,  St. 
Jo.seph.  Mo. ;  WHBC,  Canton  ;  KOTN, 
Pine  Blulf.  Ark.;  KFAM,  St.  Cloud, 
Minn. ;  WGPC,  Albany  ;  KFNF,  Shen- 
andoah ;  KVFD.  Ft.  Dodge,  Iowa.  The 
British  UP  service  reports  that  CKAC, 
Montreal,  and  CFRB,  Toronto,  have 
signed  full  term  contracts  for  its  news. 


Seven  world  wide  news 
services  and  special 
correspondents  of  four 
papers  provide  up  to 
minute  flashes  for 
six  daily  news 
broadcasts. 

CJOR 

Vancouver,  B.  C. 
National    Representatives:  \ 
Joseph  Hershey  McGillvra  ^ 


mW  YORK  AD  CLUB 
ADDS  RADIO  TOPICS 

RADIO  PRODUCTION  Clinic  of 
the  Advertising  &  Selling  Course 
of  the  Advertising  Club  of  New 
York,  which  starts  its  16th  series 
of  lectures  Oct.  16,  will  add  the  two 
subjects  of  "Radio  Script  Writing" 
and  "Commercials  and  How  to 
Write  Them"  to  the  regular  series 
of  discussions,  covering  "Produc- 
tion," "Dramatic  Programs,"  "Pop- 
ular vs.  Serious  Music,"  and 
"Sound  Effects." 

The  Clinic,  under  the  chairman- 
ship of  Daniel  S.  Tuthill,  assistant 
managing  director  of  NBC  Artists 
Service,  vdll  hold  its  meetings  in 
the  NBC  offices,  control  rooms  and 
studios.  Discussion  leaders  and 
their  subjects  include  William  R. 
Rainey,  NBC  production  manager, 
"Production";  James  Church,  NBC 
production  director,  "Dramatics"; 
Lester  O'Keefe  and  Herbert  E. 
Liversidge,  NBC  production  direc- 
tors, "Popular  vs.  Classical  Music"; 
N.  Ray  Kelly,  NBC  chief  sound 
sound  effects  technicians,  "Sound 
Effects";  Lewis  H.  Tittei'ton,  man- 
ager NBC  script  division,  "Radio 
Writing,"  and  Janet  MacRorie,  di- 
rector NBC  continuity  acceptance 
department,  "Continuity  Accept- 
ance." 

Twenty-six  lectures  will  be  given 
in  addition  to  the  discussion  clinics 
at  the  Engineering  Societies  Bldg., 
New  York.  E.  P.  H.  James,  NBC 
advertising  and  sales  promotion 
manager,  will  deliver  the  Dec.  11 
lecture  on  radio  advertising,  and 
will  discuss  "how  radio  can  be  used 
to  reach  the  consumer  when  he  is 
in  a  receptive  mood." 


WJR,  Detroit,  will  resume  its  20%- 
hour  broadcasting  day  Sept.  24,  open- 
ing at  5 :30  a.m.  and  signing  off  at 
2  a.m. 


BASIC 
COLUMBIA 

THG  RADIO  PlCTURe 
IN  OMAHA  IS  CHANGED. 

NOW  IT'S  KOI  L/ 

jDo/7  Sesr/e,  (/e/77  Mqr, 
Hatz  Agency ^  Naf'l  l^epr. 


BROADCASTING  •  Broadcast  Advertising 


September  15,  1939  •  Page  69 


-USTACHE  NIGHT  at  the 
WLS  National  Barn  Dance, 
Saturday  night  stage  pre- 
sentation of  WLS,  Chicago, 
was  celebrated  Sept.  9.  Some  250 
salesmen  of  the  Illinois  Farm  Sup- 
ply Division  of  the  Illinois  Agri- 
cultural Association,  be-mustached 
to  the  man,  attended. 
They  were  participants  in  the 
mustache  growing  contest  started 
by  765  salesmen  in  the  division 
early  in  June.  During  the  Barn 
Dance  five  silver  mustache  cups 
were  awarded  for  the  longest 
mustache,  stiffest  bristles,  most 
unique  color  effects,  trimmest  per- 
sonality, funniest  mustache. 


f>^  PROGRAMS 


ARTFORD«CONN.< 

BOAKE 
CARTER 

Now  Available 
Mon.  -  Wed.  -  Fri 


6:45  to  7  P.  M 

Write  or  wire  for 
further  details. 
The  Population  of 
WDRCs  Primary  Area 
is  l,5i8,109. 


BASIC  STATION  OF 
COLUMBIA  BROADCASTING  SYSTEM 
National  Representatives 
PAUL  H.  RAYMER  COMPANY 


Latest  Babies 
BIRTH  announcements,  music  and 
commercials  are  interspersed  on 
the  daily  Blessed  Eventer,  spon- 
sored on  WWSW,  Pittsburgh,  by 
Menzie  Dairy  Co.,  McKeesport,  Pa. 
Listeners  are  invited  to  send  in  the 
name  and  address  of  new  mothers, 
along  with  pertinent  details  on  the 
baby's  weight,  color  of  eyes  and 
other  distinguishing  features,  and 
several  of  these  announcements  are 
read  each  morning.  To  encourage 
responses,  the  sponsor  offers  a  free 
baby  book  diary,  which  is  delivered 
personally  by  the  dairy's  solicitors 
to  the  mother  of  each  child  and 
thus  becomes  a  ready  door-opener 
for  their  calls.  On  the  air  since  De- 
cember, 1936,  the  program  has  re- 
ceived responses  from  more  than 
85%  of  families  with  new  babies 
in  the  Pittsburgh  area,  the  sponsor 
estimates. 

*  * 

Before  Talkies 

NEW  weekly  quarter-hour,  When 
I  Played  Organ  In  The  Theatre, 
recently  was  launched  on  the  Ari- 
zona Network  by  Al  Becker,  staff 
organist,  who  relates  interesting 
experiences  of  his  theatre  career  as 
organist  during  the  silent  movie 
days,  and  also  accompanies  him- 
self at  the  organ  with  music  appro- 
priate for  each  story.  Program 
which  originates  from  KOY,  Phoe- 
nix, also  features  popular  songs  of 
the  past. 


/t's  your  '''dough',' 
Mister ...  BUT 


IF  youVe  retailing  to  Detroiters  — take 
a  tip  from  Detroit  Retailers. *43  of  them 
are  consistent  users  of  CKLW  time. 
They  repeat  because  their  sales  charts 
are  turning  handsprings  and  they  like 
the  low-cost-per  ^  of  business  in- 
crease. And  don't  we  all  — you  too/ 
So  we  repeat,  "It's your  dough,  Mister. . .  * 

*Daily  average  over  last  6  months 


has  A  RESPONSIVE 
AUDIENCE  IN  THE 
DETROIT  AREA 


5000  WATTS    •    CLEARED  CHANNEL 

Miifual  Broadcasting  System 


Hits  of  the  Week 

A  NEW  commercial  feature  on 
WTMJ,  Milwaukee,  Rambles  in 
Rhythm,  is  sponsored  by  the  three 
Schuster  department  stores  and 
features  latest  RCA  recordings. 
On  each  program,  aired  Sundays 
at  11:30  a.  m.,  a  "hit  tune  of  the 
week"  is  offered.  The  number  is  de- 
termined by  record  sales  for  the 
week  in  the  sponsor's  stores.  Bob 
Heiss  conducts.  The  sponsor  is  do- 
ing general  merchandising,  in  ad- 
dition to  the  promotion  of  record 
sales,  on  the  show.  The  deal  was 
signed  by  Doug  Kamp,  WTMJ 
salesman. 

*  >:=  * 

Their  Air  Chance 

AMATEUR  speakers  get  a  chance 
for  a  workout  on  a  new  program 
I'll  Tell  the  World  on  CFRB,  To- 
ronto, for  O'Cedar  of  Canada,  To- 
ronto. Amateur  speakers  send  their 
names  and  talks  in  to  Roy  Ward 
Dickson,  program  director,  who 
picks  seven  or  eight.  Each  speaker 
is  briefly  interviewed  on  the  show 
and  given  a  chance  to  orate  for  two 
minutes.  Listeners  applaud  by  send- 
ing in  coupons  and  the  speaker  re- 
ceiving most  votes  is  given  a  prize. 
Program  was  placed  by  Dickson  & 
Ford,  Toronto. 

Voice  of  the  Young 

INTERVIEWS  with  children  be- 
tween the  ages  of  7  and  15  on  cur- 
rent topics  are  conducted  by  Ed 
East  on  his  new  weekly  series  on 
WJZ,  New  York,  titled  Young 
America  Speaks.  Subjects  from 
"How  Auto  Drivers  Can  Practice 
Safety"  to  "How  Far  Children 
Should  Go  in  Helping  at  Home" 
are  discussed,  allowing  the  children 
full  freedom  to  express  their  opin- 
ions on  the  air. 

*  *  * 

All  About  Health 

NEW  daily  health  and  food  program, 
to  be  started  Sept.  18  by  Dr.  Shir- 
ley W.  Wynne,  former  New  York 
City  health  commissioner  and  new 
president  of  the  American  Insti- 
tute of  Food  Products,  on  WMCA, 
New  York,  includes  dramatizations 
of  health  crusades,  taken  from  ac- 
tual files,  a  weekly  health  quiz  and 
an  open  forum  on  health  for  which 
listeners  are  invited  to  write  Dr. 
Wynne  for  advice. 


WI<hitaF3lls  •  Texas 

Covering  the  GreaUexas  Panhandle 
and  Soubhern  Oklahoma 

620  Kc- 
1,000  W-Day  250W-Ni9ht 
PAUL  H-MYMER.  CO- 

_  ^Afio/ja/ Represenfafii^es  • 


BORED  with  human  company  af- 
ter having  interviewed  more  than 
15,000  persons  in  the  course  of  900 
consecutive  man  -  on  -  street  broad- 
casts, Scott  Weakley,  of  KROW, 
Oakland,  Cal.,  recently  undei'took 
a  friendly  chat  with  "Si",  full- 
grown  mountain  lion  of  the  Ala- 
meda County  Zoological  Gardens  in 
Oakland.  Weakley  stopped  traffic 
when  he  interviewed  the  lion  on  a 
busy  corner  in  downtown  Oakland 
in  front  of  the  Davidson  &  Licht 
Jewelry  Co.,  sponsor  of  the  series. 
"Si"  ran  the  gamut  from  a  throaty 
pun-  to  a  full-volume  roar  during 
the  interview,  pulled  as  a  promo- 
tional feature  for  the  Annual  Cali- 
fornia Sportsmen's  Show. 

Junior  Quiz 

A   QUIZ   show  for  children  on 
KGNC,  Amarillo,  Tex.,  each  Sat- 
urday morning,  10-10:30  sponsored  ,1 
by  Seven  Up  Panhandle  Bottling 
Co.,  is  Prof.  Seven  Up  Junior.  Ad- 
mission is  one  Seven  Up  bottle  top. 
Prizes  for  correct  answers  are  7 
pennies,  7  nickles,  7  dimes  or  7  . 
quarters,  depending  upon  the  worth  " 
of  the  questions,  which  are  general 
and  slanted  to  meet  the  children's 
requirements.  A  grand  prize  of  $7 
will  be  awarded  the  boy  or  girl  who 
brings  the  most  Seven  Up  bottle 
tops  during  the  full  series  of  13 
broadcasts.  A  bottle  of  Seven  Up, 
compliments    of    the    sponsor,  is 
given  to  each  person  in  the  stu-  i 
dio. 

*  *  * 
Meals  for  Answers 

DINERS  at  the  Princess  Cafe  in 
Jonesboro,  Ark.,  are  invited  to  pick 
three  questions  from  a  sugar  bowl,  ,  ,, 
with  right  answers  bringing  a  free 
meal,  on  the  Sunday  program  spon- 
sored by  the  cafe  on  KBTM,  Jones-  Jj] 
boro.  After  the  first  broadcasts,  * 
the    management    reported    that  - 
dining  at  the  time  of  the  broadcast  f 
greatly  increased.  , 

*  * 

Inside  the  Studios 

WEEKLY  visit  to  a  different  de- 
partment of  WJSV,.  Washington, 
for  dramatized  explanations  of 
duties  and  brief  interviews  with 
personnel  is  broadcast  on  House 
Ad,  the  station's  new  quarter-hour 
promotional  program,  which  start- 
ed recently. 


On  the  Up  and  Up 

ALTITUDINOUS  are  the  yams 
spun  on  Texas  Tall  Tales,  which 
started  recently  on  WOAI,  San 
Antonia.  Best  tall  stories  from  lis- 
teners will  win  prizes  and  will  be 
dramatized  in  future  broadcasts. 
Sponsor  is  Alamo  Lumber  Co. 
*      *  * 

Strictly  for  Sleepyheads 

DURING  its  all-night  war  news 
broadcasts,  the  Arizona  Network 
tells  listeners  to  go  to  bed  as  usual 
and  leave  their  radio  turned  on 
low.  When  an  important  bulletin 
comes  through,  a  loud  alarm  clock 
is  held  up  to  the  microphone  to 
wake  up  the  dialers  before  the 
message  is  read. 
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Cast  of  2,000 
A  SPECTACULAR  West  Coast 
broadcast  is  scheduled  for  Sept.  28 
when  CBS  presents  a  revival  of  the 
Columbia  Wo7-kshop  production, 
"Fall  of  the  City",  written  by  Archi- 
bald MacLeish.  The  program  will 
originate  from  the  Los  Angeles 
Coliseum,  and  will  include  a  mob 
scene  of  2,000  persons.  Half-hour 
broadcast,  headlined  by  an  all-star 
cast,  is  to  be  produced  by  Irving 
Reis  who  directed  the  original  pro- 
duction for  CBS  in  New  York.  At 
^  present  a  Paramount  Pictures 
I  Corp.  writer,  he  has  been  borrowed 
'  by  CBS  for  the  occasion.  The  Coli- 
seum seats  110,000  persons  and 
CBS  will  distribute  tickets  for  the 
broadcast,  anticipating  no  trouble 

for  seating  arrangements. 

*  *  * 

Blind  Sponsors 

j  KSAN,  San  Francisco  is  experi- 
I  menting  with  a  new  type  of  pro- 
gram. It  is  presenting  a  program 
titled  The  Automobile  Shopper  in 
which  commentator  discusses  a  trip 
along  "used  car  row",  describing 
bargains  offered.  He  offers  to  help 
I  prospective  buyers  find  the  cars 
they  are  looking  for.  When  the  list- 
ener   telephones    the    station,  he 
j  takes  them  personally  to  one  of 
j  five  dealers  who  sponsor  the  pro- 
gram, selecting  the  one  most  likely 
to  have  the  desired  model  in  stock, 
i  An  unique  feature  is  that  none  of 
the  five  sponsors  are  mentioned  on 
the  broadcast. 

*  *  * 

Grid  Knowledge 

MEMORY  Football  will  be  played 
on  KGNC,  Amarillo,  Texas,  each 
Friday  evening  for  the  next  26 
weeks.  The  general  question  quiz- 
type  show  will  be  sponsored  by  the 
L.E.L.  Sales  Co.,  bottlers  of  Italian 
Pride  Wines.  There  will  be  five  men 

I  to  a  team,  made  up  from  business 
houses.  A  quart  of  wine  will  be 
awarded  to  each  member  of  the 
winning  team,  a  pint  to  each  mem- 
ber of  the  losing  team.  Score  will 
be  kept  with  varying  numbers  of 
points  according  to  the  worth  of 
the  question  with  a  sprinkling  of 
touchdown  questions.  Monte  Rosen- 
wald  will  be  emcee. 

■i  *      *  * 

t{  Grid  Quiz 

•outstanding  former  football 
;  stars  participate  in  We  Want  a 
Touchdown,  football  quiz  game  on 
WOR,  Newark,  and  MBS,  which  re- 
sumes Sept.  28.  The  program  will 
feature  stadium  background  noises 
and  between  halves  Red  Barber 
will  discuss  grid  highlights.  Barber 
'acts  as  referee  and  presiding  offi- 
cial. Picked  teams  of  former  stars 
and  grid  luminaries  face  each  other 
to  answer  queries  on  the  game. 

*  *  * 

Rural  Nebraska 
PRODUCED  by  WOW,  Omaha,  di- 

l  rected  by  Lyle  DeMoss,  and  incor- 
porating farm  facts  gathered  by 
George  Round,  extension  director 

I  of  the  University  of  Nebraska,  the 
new  Farm  Facts  &  Fun  series, 

i  heard  Saturdays  at  1  p.m.,  is  being 
:carried  by  five  Nebraska  stations 
via  special  hookup — KMMJ,  Grand 
Island;  WJAG,  Norfolk;  KGFW, 
Kearney;  KGNF,  North  Platte,  and 
WOW. 

Homes  for  Newlyweds 
RIGHT  from  their  newly-occupied 
I  homes,  Milwaukee  newlyweds  are 
interviewed  on  the  Honeymoon 
Cottage  program  of  WTMJ.  Nancy 
Grey  handles  the  interviews,  aid- 
ed by  Bob  Heiss,  special  events 
man.  Sponsor  is  Badger  Small 
Homes  Inc. 

pROADCASTING 


RENEWAL  RECORD 

For  Participation  Programs 

 Claimed  by  WLS  

CLAIMANT  OF  the  renewal  rec- 
ord for  participation  program  spon- 
sorship is  WLS,  Chicago,  whose 
six  participants  on  the  five-hour 
Saturday  night  WLS  National 
Barn  Dance  have  been  represented 
an  aggregate  of  35  years. 

Mantle  Lamp  Co.  of  America, 
Chicago,  is  the  veteran  of  the  sex- 
tet. Recently  it  renewed  for  its 
eleventh  consecutive  year  of  partic- 
ipation. Miles  Laboratories,  Elk- 
hart, Ind.  (Alka-Seltzer)  and  Key- 
stone Steel  &  Wire  Co.,  Peoria,  are 
runners-up  with  seven  years  each. 
Tied  with  four  years  of  Bam 
Dayice  participation  are  Murphy 
Products  Co.,  Burlington,  Wis. 
(livestock  and  poultry  feeds)  and 
Pinex  Co.,  Fort  Wayne  (cough 
syrup).  Flex- 0- Glass  Mfg.  Co., 
Chicago,  liked  the  program  so  well 
after  one  year  that  it  recently  en- 
tered its  second  year  participation. 

Most  prominent  of  the  sextet  is 
Miles,  which  sends  its  one-hour 
Alka-Seltzer  National  Barn  Dance 
coast-to-coast  on  a  large  NBC  net- 
work. 

Staged  at  the  Eighth  Street 
Theatre,  Chicago,  each  Saturday 
night  before  2,400  paying  specta- 
tors, the  Bam  Dance  still  hangs 
out  the  SRO  sign  after  approxi- 
mately 800  consecutive  perform- 
ances. Annually  for  the  past  sev- 
eral years  the  WLS  National  Barn 
Dance  has  been  the  featured  en- 
tertainment at  the  Illinois,  Indiana 
and  Wisconsin  State  Fairs. 

History  Repeated 
AMERICAN  history  from  colonial 
times  to  the  present  day  is  traced 
on  Lest  We  Forget,  a  series  of  26 
dramatic  episodes,  on  WORL,  Bos- 
ton, each  Sunday  afternoon.  The 
sketches,  based  upon  actual  Ameri- 
can history,  deal  with  the  fight  to 
attain  and  maintain  freedom  of 
press  and  speech,  religion  and  as- 
sembly. Each  episode  is  built 
around  independent  incidents,  but 
the  entire  series  is  woven  into  a 
single  whole.  The  series  is  a  pro- 
duction of  the  Institute  of  Oral  and 
Visual  Education. 

^      %  ^ 

On  Waikiki's  Beach 

RIGHT  on  the  Beach  at  Waikiki, 
KGU,  Honolulu,  conducts  an  inquir- 
ing mike  program,  with  beach  habi- 
tues sitting  around  in  the  sand  to 
watch  the  proceedings.  Background 
is  supplied  by  native  musicians  and 
the  surf. 


ON  THE  AIR! 
The  New 

WFVA 

Fredericksburg,  Va. 
COVERING  THE  HEART  OF 
THE  HISTORIC 
OLD  DOMINION'S 

Richest  and  Most 
Progressive  Area 

250  Watts  Daytime 
1260  Kilocycles 

Richard  Field  Lewis  Jr. 
General  Manager 


Whodunit  Tales 

ODD  and  interesting  true  stories 
with  mystery  angles  are  narrated 
by  Dale  Armstrong,  former  Los 
Angeles  Times  radio  editor,  on  his 
weekly  quarter-hour,  You  Explain 
It,  on  KECA,  Los  Angeles.  After 
each  story,  Armstrong  invites  his 
radio  audience  to  furnish  the  solu- 
tion, read  on  a  later  broadcast  in 
the  series. 

*  *  * 

Airing  the  Air  Corps 

THE  OPERATIONS  of  the  Army 
Air  Corps  are  discussed  in  a  new 
program  on  KYA,  San  Francisco. 
The  program  is  conducted  in  ques- 
tion and  answer  style  by  Major  E. 
E.  Adler  of  Hamilton  Field,  army 
aviation  base  in  Marin  County, 
Calif. 

Classroom  Echoes 

SPECIAL  program  observing  the 
opening  of  the  school  year,  for 
which  transcription  equipment  was 
set  up  in  various  New  Orleans 
schools  and  students  interviewed 
for  their  "back  to  school"  reac- 
tions, was  carried  recently  by 
WWL,  New  Orleans. 

*  *  * 

War  and  the  Farm 

SERIES  of  talks  on  the  possible 
effects  of  the  European  war  on  the 
farming,  mining  and  industrial 
workers  in  Indiana  by  Tris  Coffin, 
newspaperman  and  secretary  to 
Gov.  M.  Clifford  Townsend,  is 
being  broadcast  by  WIRE,  Indian- 
apolis. 

In  Local  Limelight 

LIVES  of  famous  Colorado 
Springs  folks  were  dramatized  by 
KVOR  on  its  Paths  to  Their  Doors 
series,  just  completed. 


Free  Washing 
INTERVIEWS  with  customers 
parked  in  front  of  the  sponsor's 
plant  have  been  started  on  KARK, 
Little  Rock,  Ark.,  under  sponsor- 
ship of  Burrough's  Laundry  & 
Cleaners.  Conducted  by  Announcer 
Waymond  Ramsey,  each  person  an- 
swering four  questions  correctly 
gets  complimentary  laundry  or 
cleaning.  KARK  also  has  started 
a  new  quarter-hour,  Your  Neighbor 
Speaks,  sponsored  by  a  local  ladies 
apparel  shop,  during  which  an  an- 
nouncer questions  customers  on  new 
styles  and  presents  each  lady  in- 
terviewed with  a  pair  of  hose. 
*      ■*  * 

Saturday  at  Store 

DEL  MONTE  Creamery,  San  Fran- 
cisco (dairy  products  distributors), 
recently  launched  a  weekly  half- 
hour  amateur  program  on  KYA, 
San  Francisco,  Kiddie  Karavan. 


No  change  in  programming  or 


policy.  Better  service  to  Met- 
ropolitan New  York  including 
its  6,982,635  foreign  citizens. 

00  WAHS  DAY  AND  NIGHT  ft  Dll  A  YORK 


YOUR  BEST 
PROTECTION* 


(N  THE  COPYRIGHT  MUSIC  SITUATION 


IS  THE  ^i^«c^>it^/?ac^ifa  LIBRARY  SERVICE 


*  AVAILABLE  NOW— a  complete  TAX- 
FREE  Library,  with  ample  basic  and 
new  monthly  releases  for  present 
needs,  with  provision  for  instant  ex- 
pansion to  meet  future  requirements. 
Supplied  either  as  an  independent 
service  or  as  part  of  Standard's  com- 
plete library  service,  at  lower  cost 
than  any  similar  service. 


HOLLYWOOD 
6404  Hollywood  Blvd. 


CHICAGO 
360  N.  Michigan  Avenue 
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IBEW  Petition 

!  BROADCAST  Engineers  Local  913 
of  the  International  Brotherhood  of 
Electrical  Workers,  AFL  union, 
has  filed  a  petition  with  the  Na- 
tional Labor  Relations  Board  in 
New  York  claiming  to  represent  a 
majority  of  the  technicians  em- 
ployed by  WQXR,  that  city.  Sta- 
tion, which  already  has  a  contract 
with  American  Communications 
Assn.,  CIO  union,  is  taking  no  ac- 
tion pending  a  decision  by  the 
NLRB  on  the  IBEW  petition. 


SEPT.  22  has  been  designated  as  Lee 
DeForest  Day  at  the  New  York 
World's  Fair,  with  Dr.  DeForest  com- 
ing from  Los  Angeles  to  be  guest  of 
honor  at  a  luncheon  and  reception  ar- 
ranged by  the  Institute  of  Radio  En- 
gineers and  the  Veteran  Wireless  Op- 
erators Assn. 


GOLF 

Play-by-play  accounts  of  the 
St.  Paul  Open,  Men's  State 
Amateur,  Women's  State 
Amateur  and  Trans-Mississippi 
Tournaments. 

BASEBALL 

Plav-by-p'oy  descriptions  of  St. 
Paul  games  at  home  and  on 
the  road. 

FOOTBALL 

Play-by-ploy  broadcasts  of  Uni- 
versity of  Minnesota  games  at 
home  and  on  the  road,  and, 
Twin  City  High  School  Cham- 
pionship games. 


All  This  and  More 
for  WTCN  Listeners 

BASKETBALL 

Play  -  by  -  play  description  of 
State  Htgh  School  tournament. 

HOCKEY 

Rinkside  description  of  St.  Paul 
games  at  home  and  Minneapo- 
lis games  at  home. 

BOXING 

Blow-by-blow  description  of  all 
prominent  bouts. 

WRESTLING 

Grunt-by-grunt  accounts  of  all 

local  matches. 


Owned  and  Operated  by  the 
ST.  PAUL  DISPATCH-PIONEER  PRESS  AND 
MINNEAPOLIS  TRIBUNE-TIMES  TRIBUNE 

FREE  &  PETERS,  INC. 


NATIONAL  REPRESENTATIVES 

New  York  Chicago  Detroit 

Los  Angeles  San  Francisco  Atlanta 


ItCA  iUfg.  Co.  announces  sale  oi  a 
5,000  watt  5-D  power  amplifier  to 
WTAG,  Worcester,  Mass. ;  a  2.50  watt 
250-D  transwitter  to  WSPB,  Sara- 
sota, Fla. ;  a  250-G  transmitter  and 
associated  equipment  to  KDRO,  Se- 
dalia.  Mo.,  and  to  WOPI,  Bristol, 
Tenn. ;  KMO,  Tacoma,  recording  and 
reproducing  equipment. 
KNET,  Palestine,  Tex.,  has  installed 
a  new  composite  control  in  its  control 
room,  designed  and  built  by  John  B. 
Sheppard,  technical  supervisor.  New 
turntables  purchased  from  Mims  Ra- 
dio Co.,  Texarkana,  have  been  in- 
stalled, along  with  new  Shure  micro- 
phones. 

WALR,  Zanesville,  O.,  has  started 
construction  on  its  new  studios  and 
transmitter,  including  a  new  215-foot 
Blaw-Knox  antenna.  The  new  instal- 
lations are  expected  to  be  operating 
by  Oct.  15. 

RCA  Mfg.  Co.,  Camden,  N.  J.,  has 
announced  a  low  cost  5-inch  cathode 
ray  oscillograph  suited  to  a  wide 
variety  of  experimental  and  test  ap- 
plications in  school  and  industrial  lab- 
oratories. 


ARMSTROm  GRAISTS 
GIVEN  7  STATIONS 

SEVEN  additional  construction 
permits  for  high-frequency  broad- 
casting stations,  proposing  to  use 
the  Armstrong  system  of  frequency 
modulation  [Broadcasting,  Aug.  1, 
15,  Sept.  1]  were  authorized  by  the 
FCC  Sept.  6.  The  grants  were  to: 

Worcester  Telegram  Publishing  Co., 
Holden,  Mass.,  operator  of  WTAG 
Worcester — 1  kw.  on  43400  kc. 

Stromberg-Carlson  Telephone  Mfg. 
Co.,  Rochester,  N.  Y.,  operator  of 
WHAM,  Rochester — 1  kw.  on  43200 
kc. 

The  .Journal  Co.,  Milwaukee,  opera- 
tor of  WTMJ,  Milwaukee — 1  kw.  on 
42600  kc. 

The  Travelers  Broadcasting  Corp., 
Avon,  Conn.,  operator  of  WTIC 
Hartford — 150  watts  on  42460  kc. 

Westinghouse  E.  &  M.  Co.,  Boston, 
operator  of  WBZ,  Boston — 1  kw.  on 
42600  kc. 

National  Broadcasting  Co.,  New 
York — 1  kw.  on  42600  kc. 

Bell  Telephone  Laboratories,  Whip- 
pany,  N.  J. — 5  kw.  on  43200  kc. 

WTMJ  reports  it  has  leased  the 
22nd  floor  of  the  downtown  Wiscon- 
sin Tower  Bldg.  for  its  new  trans- 
mitter, and  that  it  plans  to  dis- 
tribute about  500  frequency  modu- 
lation receivers  in  the  city. 


KTRH,  Houston,  now  a  regional  on 
1290  kc,  is  the  latest  to  seek  the  710 
kc.  frequency  in  an  application  filed 
with  the  FCC.  It  has  applied  for 
10,000  watts  on  the  WOR  clear  chan- 
nel, the  same  frequency  and  power 
sought  by  WTCN,  Minneapolis.  Also 
seeking  710  kc.  for  a  new  Houston 
station  is  Port  Broadcasting  Co., 
headed  by  R.  E.  Willson  [Broadcast- 
ing, Sept.  ]]. 


WOLi 

WASHINGTON,  D.  C.  ™ 

1,000  Watts 

DAV  &  NIGHT 

Affiliated  With  the 
Mutual  Broadcasting  System 

1  2  3  0   K  C. 


IRE  to  Consider 
Recent  Progress 

Broadcast  Problems  Listed  in 

Agenda  for  Annual  Meeting  j 

WITH  broadcasting  and  other  ra-i 
dio  engineers  prominent  on  the! 
agenda,  the  14th  annual  convention  \ 
of  the  Institute  of  Radio  Engineer&j 
will  be  held  in  the  Hotel  Pennsyl-' 
vania,  New  York  City,  Sept.  20-23.! 
Technical  sessions  will  run  all  four  i 
days,  with  more  than  a  score  of^ 
papers  to  be  presented,  covering) 
various  phases  of  radio.  During  the  J 
convention  a  radio  engineering' 
show  will  be  held. 

Television  will  occupy  some  of 
the  delegates'  attention,  with  one 
paper  scheduled  by  H.  E.  Kallman, 
formerly  of  EMI  of  London,  in  col- 
laboration with  R.  E.  Spencer  and! 
S._P.  Singer,  EMI  engineers.  The 
chief  paper  relating  to  broadcast- 
ing will  cover  a  new  standard  vol- 
ume indicator  and  reference  level, 
presented  by  H.  A.  Chinn  of  CBS, 
R.  M.  Morris  of  NBC  and  D.  K. 
Gannett  of  Bell  Laboratories. 

The  full  schedule  of  technical  pa- 
pers follows: 

SEPT.  20 — Opening  address  by  R.  A. 
Heising,  president ;  "A  Single-Sideband 
MUSA  Receiving  System  for  Commercial; 
Operation  on  Transatlantic  Radiotelephone 
Circuits",  by  F.  A.  Polkinghorn,  Bell  Lab- 
oratories ;  "Medium-Power  Marine  Radio- 
telephone Equipment",  by  J.  F.  McDonald, 
Radiomarine  Corp.  of  America ;  "The  Cor- 
Reftector",  by  J.  D.  Kraus,  Ann  Arbor, 


Mich.;    "Detection    and    Measurement  of; 
Ionization  and  Surface  Corona  Discharges : 
at  Radio   Frequencies",  by  H.   A.  Brown 
and  B.  H.  Weston,  University  of  Illinois ;  « 
"A  New  Standard  Volume  Indicator  and  J- 
Reference  Level",  by  H.  A.  Chinn,  CBS,  1 

D.  K.  Gannett,  Bell  Laboratories,  and  R.  1 
M.  Morris,  NBC. ;  "Vestigial-Sideband  Fil- 
ter  for  Use  with  a  Television   Transmit-  • 
ter".  by  G.  H.  Brown,  RCA  Mfg.  Co.  ;  "A 
Cathode-Ray    Frequency — -Modulation  Gen- 
erator", by  R.  E.  Shelby,  NBC. 

SEPT.  21— "Solar  Cycle  and  the  Fa  Re- 
gion of  the  Ionosphere",  by  W.  M.  Good-  - 
all,  Bell  Laboratories  ;  "Attenuation  of  High  \- 
Frequencies  Over  Land  at  Short  Ranges",  ( 
by  John  Hessel,  Signal  Corps  Laboratories,  i 
Fort  Monmouth,  N.  J.  ;  "Demonstration  of  « 
Aerological    Radio    Sounding    Equipment",  j 
by  Harry  Diamond,  F.  W.  Dunmore,  W.  S.  ? 
Hinman,  Jr.  and  E.  S.  Lapham,  Bureau  of  ' 
Standards,  Washington  ;  "A  Parallel-T  Cir- 
cuit  for   Measuring   Impedance   at   Radio  j- 
Frequencies",   by  D.   B.   Sinclair,   General  | 
Radio  Co.;  "High-Speed  Multiplex  System  * 
for  Loaded  Submarine  Cables",  by  H.  H.  ■■ 
Haglund   and   A.    W.    Breyfogel,    Western  ! 
Union;    "Electronic- Wave   Theory   of  Ve- 
locity-Modulation  Tubes",  by  Simon  Ramo,  ■ 
General  Electric  Co.  ;  "On  Diffraction  and-  , 
Radiation  of  Electromagnetic  Waves",  by^ 
S.  A.  Schelkunoff,  Bell  Laboratories. 

SEPT.  22 — "Cathode-Ray  Tubes  in  Air- 
craft Instrumentation",  by  C.  W.  Cama- 
han,  Hygrade  Sylvania  Corp. ;  "A  True 
Omnidirectional  Radio  Beacon",  by  E.  NJ 
Dingley,  Jr.,  U.  S.  Navy ;  "Basic  Economic 
Trends  in  the  Radio  Industry",  by  Julius 
Weinberger,  RCA ;  "Engineering  Adminis 
tration  in  a  Small  Manufacturing  Com 
pany",  by  C.  T.  Burke,  General  Radio  Co. 
"Aircraft  Radio  Compasses  —  Principles 
and  Testing",  by  R.  J.  Framme,  Aircraft 
Radio  Laboratory,  Wright  Field,  O.  ;  "Er 
rors  in  Closed-Loop  Direction  Findera 
Caused  by  Abnormal  Polarization",  by  R. ' 
I.  Cole,  Signal  Corps  Laboratories,  For^ 
Monmouth,  N.  J. 

SEPT.  23— "Functions  of  Electron  Bom- 
bardment in  Television",  by  I.  G.  Maloff 
RCA  Mfg.  Co.  ;  "Transient  Response  in 
Television",  by  H.  E.  Kallmann,  formerly  ol 
Electrical  &  Musical  Industries,  Ltd.,  in 
collaboration  with  R.  E.  Spencer  and  S.  P. 
Singer,  Electrical  &  Musical  Industries, 
Ltd.,  Hayes,  Middlesex,  England  ;  "A  Wide- 
Band  Inductive-Output  Amplifier",  by  A. 
V.  Haeff  and  L.  S.  Nergaard,  RCA  Mfg. 
Co. ;  "Superheterodyne  First-Detector  Con- 
siderations   in    Television    Receivers",  by 

E.  W.  Herold,  RCA  Mfg.  Co. ;  "Develop- 
ment of  a  20-Kilowatt  Ultra-High  Frequencjj 
Tetrode  for  Television  Service"  (in  threa 
parts)  :  Part  I.  Electrical  Design,  by  A! 
V.  Haeff,  L.  S.  Nergaard,  RCA  Mfg.  Co.  ; 
W.  G.  Wagener.  and  P.  D.  Zottu,  formerly' 
of  RCA  Mfg.  Co.  :  Part  II.  Construction, 
by  R.  B.  Aver,  RCA  Mfg.  Co.,  and  P.  D. 
Zottu,  formerly  of  RCA  Mfg.  Co.  ;  Part 
III.  Test  Equipment  and  Results,  by  R.  BJ 
Ayer  and  H.  E.  Gihring,  RCA  Mfg.  Co.  f 
"Production  Alignment  Apparatus  foB 
Television  Receivers",  by  L.  J.  Hartley] 
General  Electric  Co 
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"WALTER  F.  MYERS,  chief  engineer 
of  KOWH,  Omaiia,  since  1925.  has 
resigned  to  accept  a  similar  post  with 
WJJD.  Chicago.  He  replaces  W.  J. 
(jrunther.  who  died  several  weeks  ago 
following  an  operation.  He  is  national 
vice-president  of  the  Associated  Broad- 
cast Technicians  and  president  of  the 
Omaha  chapter. 

FIRST  NATIONAL  Television  Inc., 
Kansas  City,  announces  that  the  fol- 
lowing graduates  have  taken  posts  at 
various  stations :  Clarence  Olsen, 
WCLO,  Janesville,  Wis. ;  Warren  Si- 
verien.  KFBI,  Abilene,  Kan. ;  Frank 
Inderweisen,  KVGB,  Great  Bend, 
Kan. ;  Jack  Lewis,  KGFW.  Kearney, 
Neb. :  Charles  Wiesmann,  A.  F.  Wil- 
liamson. KVAK,  Atchison,  Kan. 

DAVID  LIGHT,  formerly  of  C.  P. 
MacGregor,  Hollywood  transcription 
concern,  has  joined  Recordings  Inc., 
that  city,  as  sound  effects  engineer. 

FRANK  CARTER,  engineer  of 
WCOL,  Columbus,  O.,  was  married 
recently.  Harold  Beard,  of  the  engi- 
neering staff,  also  has  announced  his 
marriage. 

IVAR   NELSON,   chief   engineer  of 
KFYR,  Bismarck,  N.  D.,  is  the  father 
ill  of  a  boy  born  Aug.  31. 

■fi  IVAN  LORENZEN,  transmitter  eu- 
li  gineer  of  KFYR,  Bismarck.  N.  D.,  on 

■  Sept.  17  is  to  marry  Pauline  Bertsch, 
;j|  of  Bismarck. 

;|  LAWRENCE  O'CONNELL,  opera- 
I  tor  of  KWTO-KGBX,  Springfield, 
j,  Mo.,  is  the  father  of  a  boy  born  re- 
s' cently. 

j; 

•I' .JOHN  McNICHOL,  formerly  of 
j  WHBU,  Anderson,  Ind.,  has  joined 
Jl  KFBB,  Great  Falls,  Mont.,  as  opera- 
1  tor-announcer. 

■  DORE  FRANTZ,  engineer  of  KGNC, 
Amarillo,  Tex.,  on  Sept.  24  is  to  mar- 

■I  ry  Jessie  Marie  Gilbert,  of  Pampa, 
Tex. 

\  BILL  NANCE  recently  joined  the  en- 
;  gineering  staff  of  KICA,  Clovis,  N.  M. 

!:  .TOE  MONROE,  control  operator  of 

0  KCMO,  Kansas  City,  recently  mar- 
li  ried  Virginia  Bates. 

J 

1  AL  CHISMARK,  formerly  of  WOKO, 
'  Albany,    has   joined   the  engineering 

■  staff  of  -WSYR,  Syracuse. 

I  EDDIE  CROWLEY,  of  the  engineer- 
ing staff  of  WNAC,  Boston,  married 
Katherine  Murphy  on  Sept.  4. 

;]  .Toe  Roeder  has  joined  the  engineering 
H  stafE  of  KOY,  Phoenix,  as  transmitter 
'I  operator. 

■■  ELMO  CRONK,  summer  relief  opera- 
tor  of  WTAR,  Norfolk,  Va.,  has  been 
added  to  the  permanent  engineering 

5  staff  of  the  station. 

it' 


JUNE  REMALY.  one  of  the  few  li- 
censed women  radio  operators  in  the 
countrv.  has  joined  the  control  staff 
of  KITE,  Kansas  City.  C.  L.  Moon 
and  Hayes  .Johnson,  both  recent  gradu- 
ates of  the  training  division  of  First 
National  Television  school,  also  have 
joined  the  KITE  engineering  staff. 

PAT  MAURETTI,  control  operator  of 
WSAR,  Fall  River,  Mass.,  is  the 
father  of  a  boy  born  recently. 


Special  Diathermy  Bands 
Are  Urged  by  Physician 

A  STUDY  to  determine  the  possi- 
bility of  assigning  several  high- 
frequency  bands  for  the  exclusive 
use  of  diathermy  equipment  by  the 
medical  profession  was  urged  by 
Dr.  Horatio  B.  Williams,  of  the 
College  of  Physicians  &  Surgeons 
of  Columbia  U.,  at  the  opening 
meeting  Sept.  5  of  the  18th  annual 
convention  of  the  American  Con- 
gress of  Physical  Therapy  in  New 
York. 

Explaining  that  such  equipment 
and  other  electrical  apparatus  used 
by  physicians  and  hospitals  often 
caused  interference  with  short- 
wave radio  reception,  and  that  po- 
lice radio  sei^vice  frequently  suf- 
fered particularly  from  interfer- 
ence from  this  source,  Dr.  Williams 
declared  the  annoyance  might  be 
decreased,  and  possibly  eliminated, 
if  the  FCC  assigned  several  fre- 
quencies for  the  exclusive  use  of 
this  type  of  medical  equipment.  He 
also  suggested  that  shielding  and 
filtering  might  solve  the  problem 
for  a  small  installation,  and  ex- 
plained that  development  of  the 
frequency  modulated  system  of 
shortwave  transmission  might  lead 
to  another  engineering  solution  of 
the  problem. 


Expedition  Called  0£E 

NATIONAL  Geographic  Society- 
University  of  Virginia  expedition 
to  the  South  Seas  has  been  post- 
poned due  to  the  outbreak  of  war 
in  Europe  and  recall  of  the  U.  S. 
Coast  Guard  Cutter  Hamilton  for 
active  duty,  which  also  forced  sus- 
pension of  NBC's  plans  for  broad- 
casts from  the  scene  of  explora- 
tions. Jon  M.  Larson,  NBC  field  en- 
gineer who  was  to  have  accom- 
panied the  party  to  conduct  the 
broadcast,  was  installing  special 
antennas  on  the  vessel  when  can- 
cellation of  the  trip  was  announced. 
Larson  had  left  New  York  Aug.  29 
with  several  hundred  pounds  of 
equipment,  including  two  portable 
transmitters  to  have  been  used  for 
the  relays.  The  apparatus  has  been 
brought  back  to  New  York  by  Lar- 
son, where  it  will  be  stored  until 
the  expedition  can  be  resumed. 


medn^  jSuiineSS 


BUSY  StASOM  AHEAOl 

Better  get  your 
Recording  Equipment  in  Shape 


•  Fall  time  is  already  sold  out  on  dozens  of  stations. 
European  news  is  playing  hobs  with  program  schedules. 
Election  campaigns  are  coming. 

This  year  more  than  ever  before  you  will  need  thoroughly 
dependable  recording  equipment  so  that  you  can  record 
programs  for  delayed  broadcast.  Without  a  modern  Presto 
installation  you  may  have  to  turn  down  thousands  of 
dollars  worth  of  business  because  time  is  not  available 
when  it  is  needed. 

For  making  recordings  to  be  broadcast.  Presto  recom- 
mends the  new  8-B  recorder.  This  recorder  makes  tran- 
scriptions so  perfect  that  they  cannot  be  distinguished  from 
live  studio  broadcasts.  In  the  8-B  is  included  every  feature, 
every  operating  convenience  that  has  been  suggested  by 
the  hundreds  of  leading  station  engineers  who  have  used 
Presto  equipment  for  the  past  four  years. 

Plan  now  to  modernize  your  recording  installation.  Be 
ready  to  take  advantage  of  the  plus  business  that  may 
come  to  you  when  you  least  expect  it. 

Write  today  for  full  description  of  the  Presto  8-B  recorder. 


n|l|;|FV||  RECORDING  CORPORATION 
■   I1C3  I  U  242  West  55th  Street,  New  York,  N.  Y. 

World's  Largest  Manufacturers  of  Instantaneous  Sound  Recording  Equipment 
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New  York  Philharmonic 
On  CBS  for  10th  Year 

THE  98th  season  of  concerts  by 
the  New  York  Philharmonic-Sym- 
phony Orchestra  will  start  Oct.  15 
on  CBS,  3  to  5  p.  m.,  with  John 
Barbirolli,  young  English  conduc- 
tor, as  permanent  director  of  the 
orchestra,  now  entering  its  tenth 
consecutive  year  of  broadcasting. 
Guest  conductors  this  season  will 
be  Georges  Enesco,  Rumanian  com- 
poser-conductor; Albert  Stoessel, 
American  conductor  of  the  Oratorio 
Society,  and  Serge  Prokofieff,  Rus- 
sian composer,  while  Deems  Taylor, 
CBS  music  consultant,  will  return 
as  intermission  commentator.  For 
the  first  time  since  1928-29,  the 
Philharmonic  will  undertake  an  ex- 
tensive tour  of  the  United  States 
and  Canada,  visiting  18  cities  in 
all.  Broadcasts  will  originate  from 
Carnegie  Hall,  New  York,  with  the 
exception  of  two,  from  Chicago  on 
Nov.  26  and  Utica  Dec.  3. 

Ernest  Schelling,  director  of  the 
Young  People's  Concerts,  will  again 
conduct  the  six  Saturday  morning 
programs  on  CBS,  11  a.  m.  to  12:30 
p.  m.,  beginning  Nov.  18. 

INSURED  RECEPTION 


McGLATCHY 

STATIONS 


COVER  INNER 

CALIFORNIA 

PAUL  H.   RAYMER  COMPANY 

NEW  YORK 
CHICAGO         SAN  FRANCISCO 


UNIVERSITY  of  Michigan's  exten- 
sion courses  in  "Fundamentals  of  Ra- 
dio" wiU  start  in  the  studios  of  WJR, 
Detroit,  Sept.  20,  with  Prof.  Waldo 
Abbot,  head  of  the  radio  department 
at  Ann  Arbor,  in  charge.  Last  year  the 
class  was  so  large  it  was  divided  and 
sessions  held  both  Wednesday  and 
Thursday  nights.  Prof.  Abbot  antici- 
pates an  even  larger  enrollment  this 
year.  Key  personnel  of  all  Detroit  sta- 
tions will  assist  in  the  courses. 

JAMES  C.  FLINT,  broadcaster  of 
World  Youth  Speaks  on  WHA's  Wis- 
consin College  of  the  Air,  was  caught 
in  the  war-rush  to  get  back  to  the 
United  States  after  spending  the  sum- 
mer abroad  gathering  material  for  his 
programs.  He  made  many  recordings 
of  interviews  with  young  people  in 
foreign  countries  which  he  will  play 
on  the  broadcasts  in  his  radio  course 
"World  Youth  Speaks".  Some  of  the 
discs  were  passed  by  censors  and 
shipped  to  WHA.  In  other  countries, 
notably  Germany,  no  cooperation  was 
given  and  no  records  could  be  made. 
Mr.  Flint  starts  his  new  series  Sept. 
29. 

CONTINUING  its  official  Chicago 
Board  of  Education  classroom  series 
for  the  third  successive  year,  WJJD, 
Chicago,  starting  Sept.  25  will  broad- 
cast 15-minute  programs  each  week- 
day afternoon  to  grade  school  chil- 
dren throughout  Metropolitan  Chicago 
who  are  seated  by  radios  for  coordi- 
nated lessons  prepared  by  the  Radio 
Council  under  the  supervision  of  Har- 
old L.  Kent,  director. 

A  NEW  EDUCATIONAL  series  spon- 
sored over  WJJD.  Chicago,  by  the  Il- 
linois Congress  of  Parents  and  Teach- 
ers each  Friday  features  union,  in- 
dustrial and  ediicational  leaders  in 
descriptions  of  their  specific  organiza- 
tions. 


YOVR  BEST 
PROTECTION 


IN  THE  PHONOGRAPH  RECORD  SITUATfON 


IS  THE  Btanda^  RaJia  tlBRARV  Sl^yiCZ 


**  SAVE  a  minimum  of  $660  yearly. 
A  basic  library  of  1,500  selections, 
100  new  selections  monthly,  20 
hours  continuity  weekly,  filing 
equipment,  merchandising  aids  and 
other  vital  advantages.  No  limita- 
tions, no  restrictions,  no  threat  of 
future  litigation.  Your  best  bet  NOW 
— and  for  the  future — is  the  Standard 
Transcription  Library. 


HOLLYWOOD^ 
6404  Hollywood  Blvd. 


CHICAGO 
360  N.  Michigan  Avenue  . 


BY  AUTHORIZATION  of  the  Com- 
munity Chest  Councils,  national  or- 
ganization embracing  450  Chests,  the 
Los  Angeles  Chest  is  producing  a  se- 
ries of  16  quarter-hour  transcribed 
programs  for  release  starting  Sept.  1.5, 
a  month  in  advance  of  the  yearly  na- 
tion-wide charity  drive.  Transcriptions, 
which  are  being  distributed  nation- 
ally, devote  only  one  minute  to  the 
charity  appeal.  Balance  of  time 
stresses  entertainment,  according  to 
.Joseph  George  Catanich,  radio  and 
special  features  director  of  the  Chest, 
who  is  writing  and  producing  the  se- 
ries. Radio  Recorders  Inc.,  Hollywood, 
is  cutting  the  programs.  Name  talent, 
equipment  and  facilities  donated,  plus 
routine  expenses,  represents  more  than 
.$200,000,  he  stated.  Cooperating  are 
Screen  Actors  Guild,  film  studios. 
NBC  and  CBS,  with  top  bands  and 
motion  picture  talent  donating  their 
services. 

FORMATION  of  the  New  York  U.  Ra- 
dio Players  to  afford  students  in  the 
University's  Radio  Workshop  an  op- 
portunity to  rehearse  their  original 
scripts  and  occasionally  broadcast  on 
local  stations,  has  been  announced  by 
Dean  Ned  H.  Dearborn  of  the  divi- 
sion of  general  education.  Robert  S. 
Emerson,  assistant  professor  in  charge 
of  radio  at  Washington  Square  Col- 
lege and  former  CBS  assistant  in  pro- 
duction, will  be  in  charge  of  the  Play- 
ers. New  instructors  are  T  h  e  r  e  s  e 
Lewis,  of  Young  &  Rubicam,  New 
York,  and  Norman  Corwin,  CBS  staff 
writer. 

IOWA  Child  Welfare  Research  Sta- 
tion, cooperating  with  the  child  de- 
velopment departments  of  Iowa  State 
College,  Ames,  and  Iowa  State  Teach- 
ers College,  Cedar  Falls,  has  an- 
nounced the  Radio  Child  Study  Club 
courses  for  1939-40,  with  roundtable 
discussions  to  be  broadcast  on  WSUI, 
Iowa  City,  and  WOI.  Ames.  The 
study  course  is  divided  into  four 
phases,  and  broadcasts  concerning  the 
family  and  schoolage  child  are  to  be 
carried  on  alternate  Tuesdays  at  2  :30 
p.m.,  starting  Oct.  3,  and  those  deal- 
ing with  the  infant  and  preschool  child 
and  the  adolescent,  on  alternate  Thurs- 
days at  2  :30  p.m.,  starting  Oct.  5. 

MRS.  HARRIET  HESTER,  educa- 
tional director  of  WLS,  Chicago,  gave 
previews  via  transcription  of  the  WLS 
education  feature,  School  Time,  to 
school  teachers  in  Illinois,  Wisconsin 
and  Michigan  during  early  September. 
The  transcriptions  presented  advance 
programs  in  the  1939-40  series.  Mrs. 
Hester  plans  demonstrations  before  20 
such  grouijs  in  the  Midwest  during  the 
fall  and  winter. 

H.  B.  McCARTY,  director  of  WHA. 
Madison,  and  the  Wisconsin  School 
of  the  Air  announces  the  opening  of 
tiie  ninth  season  of  programs  for 
schoolroom  use.  Twelve  courses  are 
listed,  including  Afield  With  Ranger 
Mac,  Living  History.  Adventures  of 
Peggy  and  Paul,  Let's  Draic,  Hature 
Tales.  Journeys  in  Music  Land  (I 
and  II),  Music  Enjoyment,  This  Land 
of  Ours,  Rhythm  and  Games,  Radio 
Reading  Cluh,  and  French  for  high 
schools.  The  programs  are  on  the  air 
weekly  each  schoolday  at  9 :30  a.  m. 
and  2  :00  p.  m.  over  WHA.  Madison, 
and  WLBL,  Stevens  Point. 

NETWORKS  and  over  200  stations 
throughout  the  country  will  be  used 
to  promote  the  purposes  of  Better 
Parenthood  Week.  Oct.  23-29,  accord- 
ing to  George  J.  Hecht,  publisher  of 
Parent's  Magazine,  sponsor  of  the 
event,  and  chairman  of  the  National 
Committee  arranging  details.  The 
opening  meeting  of  the  week  will  be 
broadcast  coast-to-coast,  and  during 
the  week  network  programs  will  pro- 
mote the  theme  slogan  "Give  First 
Thought  to  Children."  Parent's  Maga- 
zine radio  forums  will  also  be  heard. 


CBS  Educational  Heads 
Plan  Meeting  in  Chicago 

FOLLOWING  UP  its  program  to 
coordinate  network  educational  fea- 
tures with  local  operations,  CBS 
has  arranged  a  meeting  of  the  edu- 
cational directors  of  CBS  stations 
in  the  Midwest  in  Chicago  Sept.  21- 
22.  Participants  in  the  meeting,  to 
be  conducted  by  Sterling  Fisher, 
CBS  director  of  education  in  co- 
operation with  WBBM,  Chicago, 
will  discuss  problems  of  correlating 
network  and  local  programs,  pro- 
moting use  of  educational  broad- 
casts and  developing  further  co- 
operation between  broadcasters  and 
educators.  A  meeting  for  educa- 
tional directors  in  the  New  Eng- 
land section  is  planned  for  October, 
according  to  Mr.  Fisher. 

Coincident  with  the  announce- 
ment that  101  CBS  stations  have 
designated  their  own  educational 
directors  as  part  of  Mr.  Fisher's 
plan  for  expanding  the  network's 
educational  efforts,  the  network  an- 
nounced appointment  of  three  new 
regional  directors  —  Mrs.  Frances 
Farmer  Wilder,  KNX  Hollywood, 
for  the  Pacific  Coast  [Broadcast- 
ing, Sept.  1] ;  Lloyd  G.  del  Castillo, 
program  director  of  WEEI,  Bos- 
ton, for  New  England,  and  Mrs. 
Lavinia  S.  Schwartz,  education  di- 
rector of  WBBM,  Chicago,  for  the 
Midwest. 


THE  Missouri  Federation  of  Women's 
Clubs  has  voted  the  Ford  Sunday  Eve- 
ning Hour  its  favorite  program.  In 
type  of  programs,  music  was  first, 
followed  by  drama  and  news.  Favorite 
news  analysts  are  H.  V.  Kaltenbom, 
CBS.  and  Harry  W.  Flannery, 
KMOX,  St.  Louis.  Favorite  child 
program  was  the  CBS  American 
School  of  the  Air. 


CBS  has  prepared  150,000  copies  of 
a  96-page  advance  booklet  covering 
about  120  School  of  the  Air  broadcasts 
for  the  season. 


A  RICH  AREA  - 
MINING  •  FARMING  •  RANCHING 
CATTLE  -  SHEEP  -  WHEAT 
SUGAR  BEETS 

CtM  Furjiion  A  Co.,  RcprcKRittirt 


a 


This  picture  reproduced  on 
copper  will  be  sent  you  on 
request. 
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iLaGuardia  Urges 
Cultural  Network 

PLANS  foi-  a  shortwave  "cultural 
network"  linking  the  nation's  edu- 
cational stations  were  advanced  by 
Mayor  LaGuardia  of  Ne^y  York 
jSept.  2  in  a  message  lauding  the 
[tidea  sent  to  the  convention  of  the 
IN  a  t  i  0  n  a  1  Assn.  of  Educational 
'jBroadcasters  at  Ames,  la.,  on  the 
lioccasion  of  the  New  York  munici- 
pal station,  WNYC,  joining  the  as- 
sociation. M.  S.  Novik,  director  of 
the  Municipal  Broadcasting  Sys- 
tem, represented  WNYC  at  the 
convention. 

We  all  recognize  that  the  prob- 
lems which  confront  the  educa- 
tional and  non-commercial  radio 
stations  in  this  country  are  com- 
jplex,"  Mayor  La  Guardia's  message 
Isaid.  "I  am  glad  to  learn  that  you 
have  placed  on  your  agenda  for 
discussion  the  petition  before  the 
|FCC  to  change  the  present  rules 
'(that  restrict  radio  transmission  to 
the  many  educational  stations 
.[throughout  the  country  by  any 
'jother  method  than  telephone  wire. 

I  Hearing  Deferred 

j  "In  taking  our  place  at  the  con- 
K'ention,  we  are  not  unmindful  of 
the  possibilities  of  service  to  be 
rendered  to  you  by  taking  advan- 
tage of  the  appearances  of  the 
Tnany  outstanding  orchestral,  musi- 
ical,  educational  and  cultural  or- 
,  ganizations  in  the  East  and  the 
presence  of  the  many  outstanding 
prominent  visitors  from  abroad  so 
that  by  shortwave  and  by  rebroad- 
casting  they  may  give  of  their  tal- 
ents to  the  communities  which  you 
..serve." 

I|  Hearing  on  the  application  of 
'  Mayor  LaGuardia  to  have  the  FCC 
■'rules  revised  to  permit  use  of  short- 
wave links  in  lieu  of  telephone  land 
Jlines  has  been  postponed  by  the 
^FCC  from  Sept.  11  to  Oct.  16. 


Artists  Training  Course 
JOf  NBC  Lists  Speakers 


.DR.  WALTER  DAMROSCH,  mem- 
Tjer  of  the  NBC  Advisory  Council 
and  conductor  of  the  Music  Appre- 
tciation  Hour,  which  begins  its  12th 
Iseason  on  NBC  Oct.  13,  will  be  the 
'first  of  13  guest  speakers  who  will 
.address  students  in  the  recently  an- 
jTiounced  artist-management  train- 
ling  course  to  be  conducted  under 
jdirection  of  George  Engles,  NBC 
jvice-president  in  charge  of  the  net- 
work's Artists  Service  [Broadcast- 
sing,  Sept.  1].  Under  the  novel  plan 
,'10  young  men  will  be  chosen  from 
NBC  personnel  for  the  artist-man- 
.agement  training. 

Other    guest    speakers  include 
Maj.  Lenox  Lohr,  NBC  president; 
[Edward  Johnson,  general  manaeer 
of  the   Metropolitan    Opera   Co. ; 
'Gladys   Swarthout,  opera  singer; 
^Margaret  Anglin,  actress;  John  F. 
jRoyal,    NBC    vice  -  president  in 
jchai'ge  of  progi'ams;  Ned  Depinet, 
"RKO  vice-president;   Jules  Levy, 
RKO  vice-president  in  charge  of 
=  sales;  Bob  Landry,  radio  editor  of 
Variety;    Gertrude   Berg,  radio 
writer  and  actress;  Nellie  Revell, 
radio  interviewer;  Christy  Walsh, 
sports  promoter,  and  Bill  Stern, 
NBC-Blue  sports  announcer. 


FEDERAL  Radio  Education  Commit- 
tee, Washington,  will  use  the  John 
.James  AHdubon  dramatic  series  pre- 
sented last  year  on  WHAS,  Louis- 
"rille,  by  Kentucky  U.,  under  direc- 
tion of  Elmer  G.  Sulzer,  university  ra- 
dio director.  Writers  were  Lueile 
.Thornton  and  William  K.  Hubbell. 
1 


Names  in  the  News 

TO  ASSURE  proper  pronun- 
ciation of  Polish  names  by 
announcers  of  WTMJ,  Mil- 
waukee, a  clinic  has  been  set 
up  for  the  station's  announc- 
ers, with  John  Slupinski, 
WTMJ  engineer,  officiating. 
Slupinski,  of  Polish  descent 
and  a  master  of  the  langu- 
age, coaches  the  announcers 
on  the  correct  pronunciation 
of  Gdynia,  Pzsjownyz  and 
other  jawbreakers  bobbing  up 
in  the  news  reports.  Sneezing 
these  pronunciations  in  Mil- 
waukee is  a  serious  matter, 
since  the  city  has  a  large  Pol- 
ish population. 


Damrosch  Returns 

NBC's  Music  Apprecixition  Hour, 
under  direction  of  Dr.  Walter  Dam- 
rosch, famous  music  educator  and 
music  counsel  for  NBC,  will  return 
for  its  twelfth  consecutive  season 
on  the  air  Oct.  13,  and  will  be 
heard  Fridays,  2-3  p.m.  (EST).  In 
addition  to  two  special  programs 
Oct.  20  and  Jan.  19,  1940,  when 
full  hours  of  folk  songs  and  opera 
will  be  presented,  innovations  for 
the  program  this  year  include  a  re- 
vision of  the  format  of  the  stu- 
dents' worksheets  and  teacher's 
guide,  prepared  by  Lawrence  Ab- 
bott under  direction  of  Dr.  Dam- 
rosch, whereby  the  worksheets  now 
contain  data  which  formerly  ap- 
peared only  in  the  instructor's 
manual.  The  season  will  conclude 
May  3,  1940,  with  a  students' 
achievement  program  to  measure 
listeners'  progress  during  the 
year. 


H.  V.  KALTENBORN,  CBS  news 
commentator,  has  been  invited,  along 
with  more  than  20  other  members  of 
the  Overseas  Press  Club  of  America, 
to  contribute  a  chapter  to  a  book.  The 
Inside  Story,  to  be  published  by  Pren- 
tice-Hall late  this  year.  The  contribu- 
tors, all  world-famous  foreign  corres- 
pondents, relate  unusual  experiences 
encountered  in  their  globe-trotting. 
Among  other  contributors  are  Webb 
Miller,  chief  of  UP's  European  bu- 
reau ;  Bob  Davis,  traveler-columnist ; 
Irene  Kuhn ;  Wythe  Williams  and 
Cornelius  Vanderbilt  .Jr.  Robert  Spiers 
Benjamin  wdl  edit  the  volume. 


THE  week  of  Oct.  7  has  been  desig- 
nated by  the  National  Macaroni  In- 
stitute for  the  third  National  Maca- 
roni-Noodle Week. 


Y  R  A  C  U  S  E 
Buy  "GOOD  NEWS" 

and  Sell  Central  New  YorJc 

Stimulate  sales  with  "Miss 
GOOD  NEWS"—  a  partici- 
pation show,  8  years  old,  and 
one  of  the  oldest  women's 
programs  on  the  air.  Broad- 
cast 15  minutes  every  week- 
day morning.  A  helpful  shop- 
ping service  with  a  tremen- 
dous feminine  following. 
Write  or  wire  for  rates  and 
time  available. 

WFBL 
Syracixse,  N.  Y. 

or  Free  4  Peters.  Inc. 
Notional  Representatives 


NBC  Educational  Series 
Revised  in  Accordance 
With  'Planned  Pattern' 

FOLLOWING  an  analysis  of  edu- 
cational broadcasting  in  this  coun- 
try and  abroad,  directed  by  Dr. 
James  Rowland  Angell,  NBC  edu- 
cational counselor,  NBC  has  an- 
nounced a  revised  schedule  for  its 
educational  programs,  patterned  to 
cover  definite  fields  in  education 
and  simulating  tried  and  proved 
educational  procedure.  The 
"planned  pattern"  treatment  of 
educational  material  is  designed  to 
eliminate  duplication  of  programs 
in  the  same  field  and  to  provide 
an  entrance  into  new  educational 
fields,  according  to  the  network's 
educational  directors. 

The  new  "pattern"  is  divided  into 
six  major  classifications  of  educa- 
tion, including: 

Humanities :  Music,  drama,  literature, 
history  and  the  fine  arts. 

Social  sciences :  Public  affairs,  psychology 
and  general  social  sciences. 

Natural  sciences :  Astronomy,  geology 
and  physics. 

Biological  sciences :  Health  and  hygiene. 

General  science:  Programs  such  as  The 
World  13  Yours,  Science  on  the  March  and 
Science  in  the  News. 

Professions :  Religious  programs  and 
broadcasts,  especially  for  educators,  and 
programs  devoted  to  a  law,  aviation  and 
general  business. 

"Programs  specifically  e  d  u  c  a- 
tional  are  planned  to  serve  three 
purposes:  Direct  use  in  classrooms, 
assigned  listening  and  for  general 
listening  to  history  in  the  making, 
as  represented  by  current  events," 
NBC  commented  in  its  announce- 
ment. "In  mapping  such  a  planned 
program  schedule  we  are  seeking 
to  eliminate  duplication  and  supply 
programs  for  those  fields  of  activ- 
ity not  represented  on  our  sched- 
ules and  to  coordinate  all  these  into 


a  well-balanced  and  comprehensive 
pattern  of  public  service  programs. 

"Such  a  planned  pattern  is  not 
expected  to  become  operative  at 
once,  for  we  are  sifting  all  pro- 
gram ideas  conceived  by  us  and 
those  cooperating  with  us,  and  we 
intend  to  add  to  our  schedule  only 
those  which  we  believe  from  past 
experience  will  serve  each  desired 
pui-pose." 


Toscanini  on  Way 

ARTURO  TOSCANINI,  who  has 
completed  his  summer  taslj  of  conduct- 
ing a  music  festival  at  Lucerne,  sails 
for  America  Sept.  18  from  Bordeaux, 
France,  aboard  the  Manhattan.  Fears 
that  he  might  be  unable  to  obtain  the 
necessary  transit  visa  to  permit  him 
to  cross  France  in  time  to  make  this 
sailing  proved  groundless,  according  to 
NBC  executives,  who  said  all  arrange- 
ments had  been  made  and  he  would  re- 
turn to  the  United  States  as  planned. 


1000  WAHS  DAY  •  500  WAHS  NIGHT 


li  PULLIlK  POWER 


DOUBLE  PULLING  POWER 

WHK  NOW  5000  WATTS 

DAYTIME 
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Voluntary  Plan  for  War  News  Adopted 


Normal  Schedules  Form 
Basis  of  Station- 
Network  Plan 

(Continued  from  Page  11) 

were  cast  overboard  to  make  way 
for  news  broadcasts. 

However,  the  policies  were  left 
sufficiently  flexible  to  permit  Euro- 
pean pickups  wherever  deemed  nec- 
essary along  with  commentaries  by 
qualified  authorities  at  regular  in- 
tervals. Because  of  the  admonition 
from  Mr.  Early  Sept.  6,  that  radio 
was  a  "rookie"  and  has  yet  to  prove 
its  ability  to  keep  within  limita- 
tions, the  networks  set  forth  clearly 
in  their  joint  agreement  that  every 
effort  would  be  made  to  be  "temp- 
erate, responsible  and  mature  in 
selecting  the  manner  in  which  they 
make  the  facts  of  war  and  its  at- 
tendant circumstances  known  to 
the  audience." 

Suitable  for  Stations 

The  policies  as  adopted,  it  was 
reported,  followed  closely  those 
originally  drafted  by  Mr.  Klauber 
for  CBS.  Each  network  has  drafted 
its  own  set  of  practices  to  govern 
their  operations  but  in  general 
these  conform  to  the  standards  set 
up  in  the  voluntary  agreement 
reached  by  the  three  networks. 

Mr.  Miller  explained  that  while 
the  cooperative  arrangement  had 
been  reached  Sept.  7  at  the  New 
York  conferences,  it  was  felt  that 
"as  a  matter  of  courtesy"  the  FCC 
should  be  informally  made  aware 
of  it  before  any  public  announce- 
ment. It  was  assumed  this  proced- 
ure was  decided  upon  to  avoid  re- 
percussions occasioned  several 
months  ago,  when  the  NAB  an- 
nounced its  protest  against  new 
rules  to  govern  international  broad- 
casting before  the  FCC  itself  had 
received  the  formal  notice. 

While  the  arrangement  agreed  to 
bv  the  networks  was  primarily  ap- 
plicable to  networks  rather  than 
individual  stations,  Mr.  Miller  said 
the  general  principles  involved  in 
it  could  be  made  applicable  to  all 
stations. 

No  date  has  been  set  for  another 
informal  conference  with  the  FCC, 
Mr.  Fly  said.  He  added,  however, 
that  "all  parties  will  continue  to 
give  consideration  to  the  most  ef- 
fective means  of  assuring  that 
broadcasting  operations  in  this  pe- 
riod of  stress  will  promote  the 
public  interest." 

Meanwhile,  it  was  understood 
that  the  FCC  had  decided  to  post- 
pone indefinitely  action  on  revision 
of  the  provocative  international 
broadcast  rule,  which  in  its  original 
form  specified  that  programs 
broadcast  over  such  stations  shall 
reflect  the  "culture"  of  this  coun- 
try and  "promote  international 
good  will,  understanding  and  co- 
operation." The  FCC  on  July  14  in- 
definitely suspended  this  provision 
pending  consideration  of  evidence 
presented  at  hearings  which  began 
on  that  day.  In  the  light  of  the  in- 
ternational situation,  it  is  under- 
stood that  the  Commission  will  per- 
mit the  suspension  to  stand  in- 
definitely. 


The  President's  declaration  of  a 
state  of  "limited  national  emer- 
gency" Sept.  8  had  an  indirect  bear- 
ing on  communications.  Since  the 
Federal  Bureau  of  Investigation, 
which  will  require  150  additional 
G-men,  is  charged  with  control  of 
espionage,  it  is  presumed  it  will 
collaborate  with  the  FCC  in  its 
eff^ort  to  suppress  propaganda, 
whatever  its  source.  It  is  not  un- 
likely, for  example,  that  the  na- 
tionality and  antecedents  of  licen- 
sees of  radio  and  communications 
facilities  in  every  phase  of  activity 
will  be  checked. 

While  the  factual  situation  with 
regard  to  the  Government's  atti- 
tude toward  broadcasting  is  sub- 
stantially unchanged  [Broadcast- 
ing, Sept.  1],  it  nevertheless  is  ap- 
parent that  it  is  being  subjected  to 
close  surveillance  by  governmental 
agencies,  lest  unneutral  provoca- 
tions develop.  Steps  toward  volun- 
tary regulation  by  the  industry,  al- 


THE  JOINT  network  arrangement 
on  news  coverage,  it  was  learned, 
was  based  principally  upon  a  state- 
ment of  CBS  policies  drafted  for 
that  network  by  Executive  Vice- 
President  Edward  Klauber.  Mr. 
Klauber's  memorandum  set  forth 
at  length  practices  to  be  followed 
in  covering  war  developments.  It 
was  drafted,  Mr.  Klauber  ex- 
plained, to  "formalize  and  amplify 
the  instructions  under  which  we 
have  been  operating  ever  since  the 
crisis  developed." 

The  CBS  policy  of  having  "no 
editorial  views  of  its  own  and  not 
seeking  to  maintain  or  advance  the 
views  of  others  will  be  rigidly  con- 
tinued," the  memorandum  stated. 
It  emphasized  that  CBS  as  an  or- 
ganization has  no  editorial  opinions 
about  the  war  and  therefore  those 
who  are  its  voice  in  presenting  or 
analyzing  the  news  "must  not  ex- 
press their  own  feelings". 

"In  being  fair  and  factual,  those 
who  present  the  news  for  Columbia 
must  not  only  refrain  from  per- 
sonal opinion,  but  must  refrain 
from  microphone  manner  designed 
to  cast  doubt,  suspicion,  sarcasm, 
ridicule,  or  anything  of  that  sort 
on  the  matter  they  are  presenting," 
Mr.  Klauber  advised. 

Regarding  the  moot  subject  of 
news  analvsts.  Mr.  Klauber  said 
they  should  elucidate  and  illumi- 
nate the  news  using  common  knowl- 
edge or  special  knowledge  posessed 
by  them  or  made  available  to  them. 
"They  should  point  out  the  facts  on 
both  sides,  showing  contradictions 
with  the  known  record,  and  so  on. 
They  should  bear  in  mind  that  in  a 
democracy  it  is  important  that 
people  not  only  should  know  but 
should  understand,  and  their  func- 
tion is  to  help  the  listener  to  un- 
derstand, to  weigh,  and  to  judge, 
but  not  to  do  the  judging  for  them. 
He  added  that  fairness  and  tem- 
perateness  are  of  the  essence  in 
news  analysis. 

"An  unexcited  demeanor  at  the 
microphone  should  be  maintained 
at  all  times,  though  the  tempo  can 
of  course  be  varied  with  the  nature 
of  the  news.  Dire  forebodings,  leav- 


ready  crytallizing  in  the  form  of 
self-imposed  restraints  on  news 
broadcasts  and  commentaries,  are 
relied  upon  to  prevent  Government 
intervention  insofar  as  standard 
broadcasting  is  concerned. 

International  Stations 

But  there  is  definite  suspicion 
that  international  broadcast  sta- 
tions—  14  in  number — will  be  in 
some  way  affected,  even  during  the 
period  of  neutrality.  There  was 
talk  about  voluntary  silencing  of 
such  stations  or  of  permitting  ex- 
isting licenses  to  expire  under  their 
own  terms  when  they  are  due  for 
renewal  Nov.  1.  These  stations  are 
believed  to  present  the  greatest 
problem  in  connection  with  possible 
provocation  abroad. 

Falling  in  a  somewhat  analogous 
sphere  are  stations  transmitting 
foreign-language  programs  which 
might  provide  a  means  of  dissemi- 


ing  the  radio  audience  hanging  up 
in  the  air  and  filled  with  suspense 
and  terror,  of  our  own  creation, 
are  not  good  broadcasting.  We 
should  not  tell  the  listener  that,  at 
this  very  moment,  innocent  women 
and  children  may  be  drowning 
somewhere  in  the  Atlantic  because 
another  ship  may  have  been  tor- 
pedoed by  a  German  submarine,  or 
anything  of  that  nature." 

CBS,  in  making  use  of  its  several 
main  news  sources,  at  all  times 
must  be  careful  "to  label  informa- 
tion for  what  it  is,  using  the  same 
kind  of  care  that  is  habitually  used 
by  press  associations  and  good 
newspapers,"  he  advised.  "We 
must  try  to  distinguish  fact  from 
rumor,  offici^^l  information  from 
semi-official  'high  sources',  and  so 
on,  and  from  mere  gossip.  Of 
course,  the  greatest  weight  should 
be  eiven  to  those  things  known  to 
be  factual.  We  should  make  known 
at  frequent  intervals  that  the  news 
received  from  many  sources  is  cen- 
sored and  that,  therefore,  it  may 
be  incomplete  and  at  times  even 
inaccurate." 

Comment  by  Lohr 

The  voluntary  agreement  among 
the  networks  represents  their  best 
efforts  to  serve  the  radio  audience 
of  this  country  to  the  best  of  their 
ability  and  to  cooperate  fully  with 
the  neutrality  policy  of  the  U.  S. 
Government,  Lenox  R.  Lohr,  presi- 
dent of  NBC,  commented. 

So  far  as  NBC  is  concerned,  Mr. 
Lohr  said,  it  will  continue  to  sup- 
plement special  and  regular  news 
broadcasts  with  first-hand  informa- 
tion from  its  large  and  experienced 
staff  in  Europe  on  both  networks. 
He  paid  tribute  to  the  press  for  its 
cooperation  with  NBC  in  covering 
the  war,  saying: 

"The  NBC  will,  as  heretofore, 
give  credit  over  the  air  to  news- 
papers and  press  associations  co- 
operating with  the  NBC.  This  co- 
operation by  the  press  with  radio 
has  enabled  us  to  furnish  the  Amer- 
ican public  with  the  most  compre- 
hensive news  coverage  available 
anywhere  in  the  world." 


Duffy  in  Baltiynore  Sun 


nating  subversive  propaganda  not 
readily  checked  by  station  manage-  | 
ments.  Extreme  caution  was  ad- 
vised generally  in  connection  with 
such  programs  and  a  number  of  j 
foreign-language  stations  already 
have  decided  to  eliminate  news 
broadcasts  and  commentaries  in 
any  language  other  than  English. 

In  high  official  quarters,  it  was 
stated  that  the  Presidential  procla- 
mation dealing  with  broadcasting 
and  communications  will  not  be 
issued  by  the  President  until  condi- 
tions in  the  European  War  crystal- 
lize more  definitely  or  grow  worse. 
As  a  matter  of  fact,  the  statement 
on  behalf  of  the  President  by  Sec- 
retary Early,  that  the  administra- 
tion has  no  idea  of  imposing  cen- 
sorship on  radio  or  the  press  until 
and  unless  this  country  goes  to  war, 
was  interpreted  as  a  refutation  of 
the  "scarehead"  stories  published 
earlier  that  censorship  was  immi- 
nent. 

Coincident  with  the  appointment 
of  the  special  FCC  committee,  Mr. 
Fly  said  that  the  FCC's  desire  was 
toward  a  "cooperative  balanced  ap- 
proach" to  the  problem  and  for  a 
mutual  interchange  of  views.  He 
said  that  as  far  as  he  was  con- 
cerned "censorship  is  far  away", 
but  added  that  the  Commission 
through  its  newly-appointed  com- 
mittee desires  to  keep  its  finger  on 
the  pulse  of  the  situation  and  main- 
tain close  contact  with  other  Gov- 
ernment departments  and  with  the 
industry  on  maintenance  of  neu- 
trality. 

Federal  Policies 

While  it  is  admitted  that  a  pro- 
posed proclamation  on  broadcasting 
and  communications  is  before  the 
President,  its  existence  does  not 
necessarily  imply  immediate  pro- 
mulgation and  enforcement. -Neces- 
sity for  such  action  first  must  be 
demonstrated,  according  to  in- 
formed officials.  Moreover,  the  fact 
that  the  FCC  is  now  headed  by  a 
new  chairman,  who  desires  to  fa- 
miliarize himself  with  the  entire 
situation  before  embarking  upon 
any  definite  course,  augurs  for  de- 
lay until  such  time  as  he  has  re- 
viewed matters  not  only  with  other 
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governmental  departments  but  pos- 
sibly with  the  Chief  Executive  him- 
self. 

Perhaps  the  most  significant 
phase  of  the  neutrality  situation  in- 
sofar as  radio  is  concerned  vv'ill  be 
the  placing  of  responsibility  with 
particular  governmental  agencies. 
The  military  services,  the  Depart- 
ment of  Justice,  the  Post  Office  De- 
partment and  the  FCC  have  all  par- 
ticipated in  the  preliminary  discus- 
sions. The  executive  proclamation, 
if  and  when  it  comes,  unquestion- 
ably will  place  responsibility  either 
with  the  military  services  or  with 
the  FCC,  the  result  depending  upon 
the  logic  of  the  situation  as  it  may 
be  viewed  by  the  President  at  that 
time.  Because  the  FCC  and  its  pre- 
decessor Radio  Commission  have 
had  more  than  a  dozen  years  of 
background  and  experience  in  reg- 
ulating radio  and  communications, 
its  selection  for  handling  of  the 
neutrality  duties,  it  was  pointed 
out,  would  be  logical. 

At  the  FCC,  in  its  informal  dis- 
cussions emphasis  appears  to  have 
been  placed  on  the  interpretation  of 
"public  interest,  convenience  and 
necessity"  and  whether  those  re- 
quirements change  by  virtue  of  the 
existing  situation.  The  public  inter- 
est clause  is  a  flexible  one,  it  was 
pointed  out,  and  requirements  in 
normal  times  might  not  hold  in 
periods  of  stress. 

Mr.  Fly  declared  that  it  may  or 
may  not  be  that  the  FCC  will  con- 
clude upon  issuance  of  "guides"  for 
the  industry  to  avoid  unneutral 
acts.  At  this  time  the  FCC's  desire 
is  to  keep  "intelligently  aware"  of 
all  phases  of  the  picture. 

Amateur  radio  operators,  some 
50,000  strong,  along  with  interna- 
tional stations  and  foreign-lan- 
guage broadcasters,  constitute  the 
groups  most  likely  to  be  affected  in 
the  event  the  situation  becomes 
critical.  The  American  Radio  Re- 
lay League,  parent  organization  of 
the  amateurs,  advised  its  members 
Sept.  7  that  "proper  care  will  be 
taken  to  avoid  the  possibility  of  any 
specific  restrictions  for  the  amateur 
service."  K.  B.  Warner,  ARRL  ex- 
ecutive secretary,  brought  out  that 
each  amateur  is  responsible  "for 
his  own  individual  neutrality  and 
must  guard  his  conversations  to 
make  sure  they  can  aid  no  belig- 
erent  or  be  subiect  to  the  penalties 
for  misconduct." 

President's  Talk 

The  President  himself  loosed  the 
first  broadside  against  publication 
or  broadcasting  of  foreign  propa- 
ganda which  might  jeopardize 
American  neutrality.  It  came  in  his 
radio  address  over  the  combined 
nationwide  networks  Sept.  3.  It 
was  his  reference  to  radio  on  equal 
footing  with  the  press  that  brought 
the  outcropping  of  spurious  news 
stories  that  censorship  was  to  be 
clamped  on  radio — stories  which 
stated  that  "rules"  would  be  issued 
promptly  by  the  FCC. 

These  stories,  in  turn,  brought  a 
volley  of  criticism  from  newspapers 
and  syndicate  writers  who  depre- 
cated any  steps  implying  radio  cen- 
sorship, citing  again  that  if  it  came 
the  press  would  be  next  in  line. 
While  speculation  was  spirited  for 
several  days,  the  fog  was  dispelled 


Covering  Congress 

OPENING  of  the  special  ses- 
sion of  Congress,  called  by 
President  Roosevelt  for 
Thursday,  Sept.  21,  will  be 
covered  by  all  three  national 
networks,  special  permission 
for  broadcasts  from  the 
House  chamber  having  been 
received  from  Speaker  Bank- 
head  at  his  home  in  Alabama 
shortly  after  the  President's 
announcement.  The  White 
House  has  authorized  the  net- 
works to  make  frequent  an- 
nouncements that  all  mem- 
bers of  Congress  should  re- 
turn to  Washington  for  the 
special  session,  pointing  out 
that  no  formal  notification 
would  be  sent  to  members  of 
the  House.  Broadcasts  of  the 
President's  announcement  of 
the  special  session  call  marked 
the  first  time  Congressmen 
have  received  first  notifica- 
tion by  radio  about  a  special 
session. 


when  Secretary  Early  stated  Sept. 
6  that  the  President  has  no  desire 
to  censor  either  press  or  radio  un- 
less this  country  is  faced  with  war. 

In  his  address  to  "the  whole  of 
America"  via  the  combined  net- 
works, the  President  said  that  the 
people  of  this  country  "are  receiv- 
ing news  through  your  radios  and 
your  newspapers  at  every  hour  of 
the  day",  making  them  "the  most 
enlightened  and  the  best  in- 
formed people  in  all  the  world  at 
this  moment".  Then  he  declared  it 
is  of  the  "highest  importance  that 
the  press  and  the  radio  use  the  ut- 
most caution  to  discriminate  be- 
tween actual  verified  fact  on  the  one 
hand,  and  mere  rumor  on  the 
other." 

Voluntary  Restraints 

The  immediate  result  of  the 
Chief  Executive's  admonition  was 
liberal  use  of  qualifying  phrases  in 
both  published  newspaper  reports 
and  in  news  bulletin  broadcasts. 
Networks  then  launched  their  ef- 
forts to  impose  voluntary  restric- 
tions on  war  news  and  commen- 
taries. Because  radio  was  perform- 
ing to  its  greatest  audience  by  vir- 
tue of  the  war  hysteria,  it  at  once 
became  apparent  to  broadcast  exec- 
utives that  extreme  caution  was 
not  only  desirable  but  essential. 

After  the  flurry  of  speculation 
and  the  flat  predictions  of  radio 
censorship.  Secretary  Early's  state- 
ment Sept.  6  on  the  President's  be- 
half, provided  the  reassurance  de- 
sired by  the  broadcasting  industry 
and  the  press.  While  dealing  equal- 
ly with  the  two  media  with  regard 
to  censorship  treatment,  Mr.  Early 
stated  at  his  press  conference  that 
broadcasting  was  a  "rookie"  which 
has  yet  to  prove  its  ability  to  keep 
within  proper  limitations  during 
national  emergency. 

In  his  initial  statement,  Mr. 
Early  asserted  there  was  no  cen- 
sorship plan  "at  present"  but  later 
qualified  this  by  stating  he  meant 
"unless  and  until"  this  country 
went  to  war.  If  radio  can  prove  it- 
self a  "good  child"  and  is  well- 
mannered  in  the  handling  of  news 
during  the  critical  period,  it  will 


74%  of  Retailers 
Pick  WTAG 

HOOPER-HOLMES  Survey  Shows 
Astounding  Preference  for 
Worcester  Station 


By  Special  Correspondent 

Worcester,  Mass.- — More  than  600  retailers  in  Worcester 
County  were  personally  interviewed  by  Hooper-Holmes 
investigators  during  the  last  week  in  August.  One  ques- 
tion asked  was — "What  station  would  you  use  to  adver- 
tise in  this  community?" 

74.1  %  said  WTAG.  The  second  station  was  mentioned 
by  but  9%  and  the  third  station,  a  50,000  watter,  by 
but  4.7%. 

So,  in  this  great  Central  New  England  market  it's 
WTAG,  9  to  1,  by  the  men  who  sell  goods  —  your 
dealers.  WATCH  for  further  details. 


WTAG 

WOIECESTER,  MA^!^. 

NBC  Basic  Red  Network 
Yankee  Network 

Represented  by 
EDWARD  PETRY  &  CO. 
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be  left  to  its  own  resources  as  were 
the  newspapers  during  the  last  con- 
flict, Mr.  Early  intimated.  On  the 
other  hand,  if  radio  does  not  acquit 
itself  properly,  the  Pi'esidential 
secretary  said  the  Government's 
disposition  would  be  to  teach  it 
"manners",  but  he  did  not  elab- 
orate. 

Shortwave  Problem 

At  the  White  House  too,  there 
was  some  conjecture  about  inter- 
national and  amateur  stations,  be- 
cause it  is  thought  that  by  virtue 
of  their  ability  to  carry  on  foreign 
communications  they  are  in  a  posi- 
tion to  give  "aid  and  comfort"  to 
belligerents,  and  thereby  endanger 
our  neutrality.  Mr.  Early  said  the 
Government  feels  that  all  short- 
wave broadcasters  should  be  scrup- 
ulously careful  and  its  proposes  to 
watch  their  operations  closely. 


In  amplifying  his  "rookie"  anal- 
ogy, Mr.  Early  explained  that 
newspapers  have  been  through 
many  campaigns  and  had  per- 
formed well  in  war  and  peace  as 
well  as  in  periods  of  proclaimed 
neutrality,  while  radio  has  had  no 
experience  whatever  in  self-disci- 
pline in  news  broadcasting  during 
stress.  Avoidance  of  propaganda  is 
the  crux  of  the  warning,  since  the 
President  has  announced  his  deter- 
mination to  stamp  out  communistic 
and  pro-dictatorship  outpourings 
and  prevent  this  country's  use  as 
a  clearing  house  for  information 
to  belligerent  nations. 

Meanwhile,  the  FCC  found  the 
war  situation  had  provoked  a  num- 
ber of  situations  of  which  it  was 
forced  to  take  coarnizance.  Dean 
Carl  Ackerman  of  Columbia  Uni- 
versity School  of  Journalism  on 
Sept.  6  wired  the  Commission  pro- 
testing any  proposal  to  curb  news 
broadcasting.  He  took  issue  with 
Elliott  Roosevelt,  son  of  the  Presi- 
dent, head  of  the  Texas  State  Net- 
work and  an  MBS  news  commen- 
tator, who  had  urged  NAB  Presi- 
dent Miller  to  curb  war  propaganda 
from  foreign  stations  rebroadcast  in 
this  country. 

KWK  Cuts  Dorothy  Thompson 

Perhaps  the  first  "incident"  to 
gain  nationwide  attention  was  the 
action  of  KWK,  St.  Louis,  in  cut- 
ting off  Dorothy  Thompson,  column- 
ist and  special  NBC  commentator, 
Sept.  1  during  a  tirade  against 
Hitler.  Robert  T.  Convey,  KWK 
president,  said  the  summary  action 
was  taken  because  it  was  his  belief 
that  the  commentator  was  express- 
ing "personal  opinions"  which  did 
not  accord  with  public  interest,  in 


Newspaper's  Spots 

PHILADELPHIA  Evening 
Bulletin,  through  the  Dono- 
van-Armstrong Agency,  has 
purchased  spot  announce- 
ments following  all  "w  a  r 
news"  broadcasts  on  WCAU, 
the  announcements  calling 
attention  to  special  editions 
issued  by  the  paper.  WCAU 
also  has  installed  loudspeak- 
ers on  the  second  floor  of  the 
studio  building  at  1622  Chest- 
nut St.  to  carry  all  special 
news  broadcasts  during  the 
war  crisis. 


the  light  of  the  tense  international 
situation,  the  station's  pledge  to 
the  FCC  and  the  NAB  code. 

NAB  Adjures  Members 

NAB,  in  its  bulletin  to  members 
Sept.  8,  emphasized  the  necessity 
for  the  broadcast  of  factual  news, 
"free  from  bias  or  editorial  opin- 
ion". It  pointed  out  that  the  "meth- 
od and  manner"  in  which  news  is 
handled  during  the  crisis  is  being 
as  carefully  scrutinized  as  is  the 
content  of  the  news  broadcast  it- 
self. Exercise  of  the  "greatest  de- 
gree of  restraint"  was  recommend- 
ed. 

Member  stations  were  advised  to 
carefully  check  and  confirm  all  sen- 
sational news  reports.  Statements 
in  conflict  coming  from  censored 
belligerent  sources  "should  be 
paired  and  notice  to  the  public 
should  be  given  that  all  news  from 
belligerent  countries  has  passed 
under  the  blue  pencil  of  the  Gov- 
ernment censor  before  becoming 
available  to  American  listeners." 

Newspapers  Comment 

The  "no  censorship"  motto  of  the 
press,  invoked  numerous  times  dur- 
ing the  last  few  years,  was  again 
emblazoned  on  editorial  pages  of 
leading  newspapers  and  in  syndi- 
cated columns  with  the  spread  of 
rumor  that  the  Government  pro- 
posed to  step  in.  The  New  York 
Herald-Tribune,  while  observing 
the  "headaches"  news  coverage  is 
giving  the  bi'oadcasting  industry, 
nevertheless  concluded  that  re- 
course to  "Federal  censorship  in 
whatever  degree  would  be  a  cure 
far  more  harmful  than  the  dis- 
ease." It  pointed  out  that  the  news 
problem  is  particularly  difficult  for 
stations  catering  to  foreign  lan- 
guage groups  "with  sympathies 
and  emotions  tremendously  aroused 
by  the  progress  of  fighting  in 
Europe." 

The  Washington  Post  in  an  edi- 
torial Sept.  10  praised  broadcast- 
ers for  the  "straightforward  and 
conscientious  eff'ort  to  meet  the 
problem  of  neutrality."  Referring 
to  the  NAB  suggestions,  the  news- 
paper declared  editorially  that 
broadcasters  were  making  a  sin- 
cere effort  to  cope  with  their  prob- 
lem "in  a  way  that  will  silence  any 
demands  for  Federal  censorship. 
Hope  for  their  success  in  this  ef- 
fort will  be  unanimous." 

David  Lawrence,  noted  column- 
ist, said  Sept.  7  that  in  the  "in- 
evitable hysteria  which  follows  in 
the  wake  of  a  big  war,  there  is 
much  loose  talk  here  about  censor- 
ship." He  observed  that  the  Roose- 
velt Administration  was  in  no  way 
encouraging  it  but  in  reality  was 
making  it  clear  that  "no  censorship 
is  planned  for  radio." 

Pointing  out  that  during  the 
World  War  it  was  the  proud  boast 


of  the  American  press  that,  al- 
though a  censorship  law  was  drawn 
up,  it  was  never  applied.  Mr.  Law- 
rence recalled  that  "a  voluntary 
censorship  was  applied."  Declar- 
ing that  the  plan  worked  well  from 
beginning  to  end,  he  observed  that 
"if  emei'gencies  likely  to  become  so 
serious  as  to  involve  the  national  de- 
fense of  the  United  States  should 
arise,  radio  stations  and  newspap- 
ers can  doubtless  find  a  basis  for 
voluntary  cooperation  with  the  Gov- 
ernment without  being  subjected  to 
a  prohibition  by  regulation  or  stat- 
ute." 

The  network  policy  agreement 
was  praised  by  the  New  York 
Times  editorially  Sept.  13.  Declar- 
ing the  agreement  means  that  the 
networks  are  aware  both  of  the 
"public  and  private  criticisms  that 
have  been  directed  toward  the  man- 
ner in  which  some  of  the  war  news 
has  been  handled  on  the  radio",  the 
Times  said  that  it  was  gratifying 
evidence  of  the  determination  of 
radio  "to  curb  a  real  nuisance  and 
possible  danger."  If  the  radio  sys- 
tems can  get  news  broadcasters  to 
confine  themselves  to  "calm,  objec- 
tive, impersonal  statement,  it  will 
be  a  great  gain." 

Walter  Lippman's  Plaint 

Walter  Lippman,  the  syndicate 
columnist,  devoted  his  Sept.  14  ar- 
ticle to  a  critique  of  radio's  han- 
dling of  war  news,  in  which  he 
stated: 

"Nobody  has  enjoyed  the  hideous 
news  that  the  radio  and  the  new- 
papers  have  had  to  present,  but  I 
feel  fairly  sure  that  the  popular 
resentment  against  . the  radio  which 
has  been  only  too  evident  in  the 
past  ten  days,  has  been  caused  by 
the  broadcasters  who  threaten  the 
listener  in  a  hot,  moist  and  fervent 
voice,  conveying  a  mood  of  breath- 
less alarm  and  mounting  danger. 
That  manner  may  be  all  very  well 
for  reporting  a  prizefight,  but  when 
the  event  itself  is  intrinsically  im- 
poi'tant,  most  of  us  would  prefer  to 
have  it  announced  in  a  dry,  crisp, 
clear,  deliberate  voice  and  in  a 
language  of  nouns  and  verbs  and 
direct  statements,  rather  than  of 
adjectives  and  metaphors.  *  *  * 

"Except  for  the  announcement  of 
news  of  great  importance  and  ab- 
solute certainty,  as,  for  example, 
the  news  that  a  war  has  been  de- 
clared, the  radio  ought,  I  think,  to 
present  the  news  less  often — per- 
haps only  twice  a  day,  but  at  great- 
er length  and  not  hot  off  the  ticker 
but  edited,  as  a  newspaper  is  ed- 
ited. The  gadget  which  makes  it 
possible  to  record  and  then  broad- 
cast would  seem  to  provide  the 
means  for  presenting  news  that  has 
been  properly  prepared  and  edited. 

"If  I  were  a  station  manager  I 
think  I  would  broadcast  a  news 
report  only  from  a  record  that  I  had 
been  able  to  hear  before  it  was  put 
on  the  air.  That  is  what  news- 
papers do  when  they  pass  the  news 
through  the  hands  of  copyreaders 
and  proofreaders  and  editors  before 
starting  the  press." 


Kitchen  Bouquet  Test 

GROCERY  STORE  Products  Sales 
Co.,  New  York  (Kitchen  Bouquet), 
in  a  Southern  California  campaign, 
on  Sept.  11  started  for  13  weeks 
daily  participation  in  the  combined 
Sunrise  Salute  and  Housewives' 
Protective  League  on  KNX,  Holly- 
wood. Ruthrauff  &  Ryan,  New  York, 
is  agency. 


IBC  Stations  reach  the  largest 
Italo-American  audience  in  the 
country  .  .  .  play  before 
approximately  1,500,000  who 
spend  over  a  Billion  Dollars 
annually!  That's  why  old  ac- 
counts renew  year  after  year 
and  that's  why  more  and  more 
new  concerns  are  coming  into 
this  separate  and  distincf  mar- 
ket. Results  prove  you  can  run 
up  tremendously  large  sales  at 
low  cost  per  listener  which  is 
something  to  cheer  abouti 


NEW  YORK 
1000  WATTS 


THE  INTERNAnONAL 
BROADCASTING  CORP. 
NEW  YORK 


NEW  YORK 
5000  WATTS 
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TEXAS  STATE  AET 

STARTS  2d  YEAR 

TEXAS  STATE  network,  headed 
by  Elliott  Roosevelt,  second  son  of 
the  President,  began  its  second 
year  of  operation  Sept.  15  with  a 
substantial  amount  of  national 
business  and  a  new  account — Con- 
solidated Drug — which  was  de- 
clared to  represent  the  largest  or- 
der for  network  time  ever  placed 
in  the  Southwest.  Consolidated  is 
using  one  morning  hour  six  days 
weekly  for  52  weeks. 

Among  accounts  now  on  the  net- 
work, according  to  a  TSN  an- 
nouncement, are  Sears  -  Roebuck, 
Humble  Oil,  Anheuser-Busch,  Iron- 
ized  Yeast,  International  Shoe  and 
Emerson  Radio  with  Mr.  Roose- 
velt himself  as  the  "talent"  in  a 
tri-weekly  commentary  also  car- 
ried over  MBS. 

During  the  last  year  four  sta- 
tions have  been  added  to  the  net- 
work and  sales  offices  have  been 
opened  in  New  York  and  Chicago. 
TSX  begins  its  second  year  with 

I  Mr.  Roosevelt  as  president  and 
John  T.  Adams,  former  radio  di- 
rector of  Erwin-Wasey,  as  vice- 
president  and  general  manager. 
Other  officers  are  Gerald  T.  Stan- 
ley, vice-president  and  treasurer; 

j  Stephen  R.  Wilhelm,  \'ice-president 

'  in  charge  of  production;  Benton 
Furgason,  vice-president  in  charge 
of  promotion,  publicity  and  mer- 
chandising, and  Harry  Hutchinson, 
\ice-president  in  charge  of  station 
relations.  The  network's  staff,  head- 
quartered at  Fort  Worth,  including 

,  orchestra   and  talent,  totals  183. 
j :  The  24  affiliated  stations  are  sup- 
plied with  17  hours  of  programs 
daily.    All    TSN    sustaining  pro- 
grams for  the  Sept.  15  week  will 
ij  commemorate  the  network's  anni- 
|i!  versary. 


Turns  Gets  Results 

ENCOURAGED  by  striking  sales 
increases,  Lewis-Howe  Co.,  St. 
Louis  (Tunis),  has  expanded  its 
station  and  time  faciltiies  for  its 
quiz  program  Quicksilver  for  the 
second  time  in  five  months.  Placed 
through  H.  W.  Kastor  &  Sons  Adv. 
Co.,  Chicago,  Quicksilver  was  in- 
troduced on  WMAQ,  Chicago,  in 

'  May,  1939,  on  a  test  basis.  After 
four  weeks  it  moved  to  a  regular 
Tuesday  night  15-minute  spot  on 
the  NBC-Red  network,  utilizing  29 
stations.    Effective    Oct.    25  the 

j  broadcast  will  be  expanded  to  30 

I  minutes  and  heard  over  a  52-sta- 
tion  NBC  Blue  network,  with  re- 

.  broadcast  to  the  Pacific  Coast. 

Hi 


COLUMBUS.OHIQ 

JOHN  BLAIR  £k CO., Representative 


5000WATTSDAY 
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War  News  on  Orderly  Basis 

(Continued  from  Page  18) 


each,  by  far  the  most  radio  time 
ever  given  to  any  one  subject.  The 
day  following.  Labor  Day,  also 
brought  numerous  broadcasts  of 
war  news,  although  none  of  such 
supreme  interest  and  importance 
as  during  Sunday.  Since  then,  as 
all  news  from  abroad  has  been 
subjected  to  rigid  wartime  censor- 
ship and  as  the  warring  nations 
redoubled  their  efforts  to  fill  their 
official  releases  with  propaganda 
favorable  to  their  particular  inter- 
ests, the  networks  have  generally 
resumed  their  normal  schedules, 
confining  war  coverage  to  regular 
news  periods  and  bringing  special 
broadcasts  from  Europe  only  when 
something  of  unusual  importance 
was  happening. 

On  Sept.  5  MBS  broadcast  its 
final  hour  of  recordings  of  news  in 
English  as  sent  out  by  the  Govern- 
ment stations  of  the  warring  coun- 
tries, announcing  that  since  a  gen- 
eral European  war  was  now  actu- 
ally under  way,  to  repeat  foreign 
propaganda  in  this  country  might 
have  an  adverse  effect  on  our  neu- 
trality. On  that  date  NBC  can- 
celled all  scheduled  pickups  from 
Europe,  notifying  its  representa- 
tives abroad,  however,  that  they 
could  have  the  air  whenever  they 
felt  they  had  something  of  enough 
importance  to  warrant  interrupt- 
ing regular  schedules.  CBS  con- 
tinued broadcasting  three  or  four 
programs  daily  by  its  European 
staffmen,  but  placed  these  on  a 
regular  routine  schedule  that  would 
not  interfere  with  normal  opera- 
tions. 

Reasons  for  the  curtailment  of 
the  excessive  amount  of  European 
news  on  the  air,  now  that  the  situ- 
ation has  passed  the  critical  stage 
during  which  any  moment  might 
bring  news  of  a  definite  turn  for 
peace  or  war  and  settled  down  into 
a  war  period  that  may  go  on  in- 
definitely, are  fairly  obvious.  As 
one  network  executive  outlined 
them:  First,  radio  is  primarily  an 
entertainment  medium  and  has  no 
plans  for  entering  into  competition 
with  the  regular  news-gathering 
agencies.  Even  if  it  wanted  to  do 
so,  it  was  pointed  out,  radio  could 
not  afford  to  compete  in  this  field, 
as  it  gives  away  what  the  press 
services  and  newspapers  sell.  Also, 
radio  moves  its  news  by  transat- 
lantic phone,  a  method  too  expen- 
sive not  only  for  the  news  services 
but  for  radio  if  sustained  on  a  reg- 
ular basis. 

Risk  of  Propaganda 

Further,  while  all  warring  gov- 
ernments would  be  glad  to  furnish 
speakers  to  address  American  ra- 
dio audiences,  the  strict  censorship 
on  news  and  the  abundance  of 
propaganda  makes  the  acceptance 
of  such  broadcasts  a  risky  business, 
which  might  result  in  an  emotional 
reaction  similar  to  that  caused  by 
last  year's  Martian  drama.  For 
this  reason  the  American  broad- 
casters usually  insist  that  their 
pickups  from  European  capitals  be 
talks  by  either  American  corre- 
spondents, whose  words  may  be  cut 
by  the  censors  but  never  dictated 
by  these  government  agents,  or  by 
statesmen  of  such  high  rank  as  to 


be  acceptable  as  official  spokesmen 
for  their  countries.  And  finally, 
where  a  newspaper  editor  can  cut 
out  of  his  dispatches  any  material 
he  deems  doubtful  or  false,  radio 
has  no  such  power  and  once  the 
mike  is  open  the  audience  will  get 
whatever  goes  into  it. 

Meetings  of  top  executives  of 
CBS,  MBS  and  NBC  to  work  out 
a  joint  plan  of  covering  the  war 
news  were  held  daily  throughout 
the  week  following  the  Labor  Day 
weekend,  and  crystallized  in  the  de- 
cision to  confer  with  the  special 
FCC  committee.  It  was  under- 
stood, at  these  sessions,  that  NBC 
and  Mutual  wanted  to  curtail 
foreign  pickups  as  much  as  com- 
patible with  good  sei'vice  to  the 
listening  public,  while  CBS  stood 
pat  on  its  plan  to  continue  picking 
up  broadcasts  from  overseas.  As  a 
result  of  the  conferences,  NBC  re- 
vised its  plans  to  meet  CBS  compe- 
tition, and  on  Sept.  9  NBC  issued 
a  new  schedule  of  war  news  cov- 
erage for  the  coming  week. 

In  addition  to  local  news  pro- 
grams broadcast  only  in  New  York, 
the  new  NBC  schedule  calls  for 
daily  war  news  periods  on  both  net- 
works at  8  a.m.,  noon,  5:15  p.m. 
and  midnight,  plus  a  7:15  p.m.  pe- 
riod on  the  Red  network  conducted 
by  John  P.  Kennedy  and  a  10  p.m. 
period  on  the  Blue  handled  by 
Lowell  Thomas,  any  of  these  spots 
to  be  used  for  direct  broadcasts 


from  European  capitals  as  the 
news  warrants.  Both  networks  also 
broadcast  two  daily  five-minute 
summaries  of  AP  news  and  two 
early  morning  similar  periods 
(12:55  and  1:55  a.m.)  of  news 
roundups,  plus,  of  course,  bulletins 
throughout  the  day.  These  sched- 
ules are  slightly  varied  on  Sundays. 

Preceding  the  Sept.  3  peak  of 
war  news,  all  networks  had  been 
operating  on  an  emergency  basis 
to  keep  their  listeners  informed  of 
momentary  developments  in  the 
crisis  which  began  with  the  an- 
nouncement of  the  Russo-German 
non-aggression  pact  on  Aug.  21 
[Broadcasting,  Sept.  1]  and  pro- 
gressed steadily  along  the  path  to 


socks  a  home  run  for 
General  Mills  and  Goodrich  Rubber 

For  the  sixth  consecutive  year  Oregonian  Radio  Station  KEX  has 
broadcast  the  games  played  by  the  Portland  Beavers,  both  at  home 
and  on  the  road.  These  exclusive  sportcasts  are  sponsored  by 
General  Mills,  Inc.  (3d  year)  and  Goodrich  Rubber  Co.  (2d  year). 
They  are  doing  a  splendid  selling  job  for  all  concerned.  It  is  fitting 
that  the  celebration  of  baseball's  100th  anniversary  should  bring 
together  all  of  the  ingredients  of  good  salesmanship — quality 
products,  quality  entertainment,  quality  announcing,  quality  radio 
station  to  link  sellers  and  buyers. 

MORAL — Play  hall  with  a  winner.  Use  The  Oregonian's 
radio  stations  KEX  and  KGW  to  build  sales  and 
profits  in  the  rich  Oregon  market. 
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war  until  Sept.  1,  when  Chancellor 
Hitler  brought  negotiations  for 
peace  to  a  close  by  issuing  the 
order  that  sent  the  German  army 
marching  into  Poland.  With  per- 
sonnel on  24-hour  duty  and  trans- 
mitters on  the  air  throughout  the 
night  or  ready  to  go  back  on  at  a 
moment's  notice,  the  networks  gave 
complete  coverage  of  events  as  they 
occurred. 

London  Evacuation 

One  of  the  most  dramatic  of  the 
many  braodcasts  from  Europe  was 
the  description  by  a  BBC  announcer 
of  the  mass  evacuation  of  children 
from  London  Aug.  31,  as  thousands 
of  the  city's  youngsters  boarded 
trains  for  unknown  destinations, 
villages  throughout  England  where 
they  would  presumably  be  safer 
than  in  the  metropolis  in  case  of 
air  raids.  Air  raids  also  furnished 
other  high  spots  among  the  broad- 
casts. As  William  Shii'er,  CBS  rep- 
resentative in  Berlin,  was  on  his 
way  to  the  studio  for  a  broadcast 
to  America  Sept.  1,  the  warning 
signal  sounded  and  when  he  went 
on  the  air  he  was  able  to  give  CBS 
listeners  a  first  hand  description 
of  the  German  people's  reaction. 
Four  days  later,  as  John  Lloyd  of 
the  AP  was  broadcasting  from 
Paris  on  NBC,  the  screaming  siren 
warning  of  an  air  attack  cut  into 
his  words,  completely  drowning 
them  out  for  several  minutes. 

An  MBS  lucky  break  in  picking 
up  an  exclusive  bit  of  wartime 
drama  came  early  in  the  morning 
of  Sept.  1.  Word  had  been  received 
that  Hitler  was  to  address  the 
Reichstag  at  5  a.m.  (NYT)  and 
MBS  special  features  men  were 
monitoring  DJL,  Berlin,  for  con- 
firmation, when  at  1:40  a.m.  they 
heard  a  German  voice  announcing 
the  official  orders  of  Hitler  to  the 
German  people  warning  airplanes 
against  flying  over  Germany  and 
ships  against  entering  German  or 
Polish  ports.  Realizing  their  impor- 
tance, the  network  immediately  be- 
gan rebroadcasting  the  signal  of 
the  German  transmitter,  bringing 
the  full  message  to  American  list- 
eners, followed  by  a  translation. 

The  entire  crisis  period  has  been 
marked  by  complete  cooperation  be- 
tween the  broadcasters  and  the 
newspapers  and  press  associations. 
American  newspapermen  in  Europe 
have  many  times  taken  the  micro- 
phone to  describe  the  local  scene  to 
American  listeners  and  most  of  the 
bulletins  and  news  flashes  on  the 
air  have  been  picked  by  the  broad- 
casters from  their  news  tickers. 

Radio  Serves  Press,  Too 

In  exchange,  radio  has  passed 
along  its  scoops  to  the  papers  and 
press  services.  Teletypes  connect 
NBC  headquarters  with  all  wire 
news  services  and  newspapers  in 
New  York  City  over  which  the  net- 
work sends  the  press  copies  of 
speeches  and  other  important  ma- 
terial received  from  abroad.  Since 
radio  frequently  transmits  such 
material  as  it  is  being  said,  while 
the  correspondents  wait  for  full 
texts  which  must  then  be  put  on 
the  wires  for  cabling  or  radioing 
across  the  ocean,  this  service  fre- 
quently means  a  saving  of  many 
minutes  on  this  side,  ar.  important 
factor  in  the  newspaper  business. 
CBS  and  MBS  likewise  keep  the 


ON  THIS  "Electric  Recording  Score  Board"  Bill  Dyer  (right)  can  tell  at 
a  glance  just  who's  doing  what  during  the  baseball  games  he  recon- 
structs on  WCAU,  Philadelphia.  The  baseball  robot,  developed  by  John  G. 
Leitch,  WCAU  technical  supervisor,  is  used  by  Dyer  on  days  when  the 
A's  and  the  Phillies  have  no  games  scheduled  or  are  rained  out,  in  which 
case  some  other  major  league  game  is  picked  for  reconstruction  from 
wire  reports.  He  gets  the  wire  reports  direct  from  a  Western  Union 
operator  elsewhere  in  the  studio  through  a  headphone,  and  as  he  recites 
the  play-by-play  action,  Taylor  Grant  (left)  pushes  switches  and  lights 
up  a  complete  record  of  the  state  of  things  on  Dyer's  indicator  board. 


KROW  Control  Passes 
To  KSFO  Management 

CONTROL    and    management  of 
KROW,  Oakland,  Cal.,  on  Sept.  1 
passed  into  the  hands  of  its  recent 
purchasers  [BROADCASTING,  Aug.  1] 
and  the  station  is  now  operated 
under   the   same   management  as 
KSFO,  San  Francisco.  Purchased  , 
for  slightly  less  than  $110,000,  the  ' 
company  is  now  49%   owned  by 
Wesley  L  Dumm,  chief  owner  of 
KSFO;    30%    by   Fred   J.  Hart, 
former  operator  of  KGMB,  Hono- 
lulu; 171/2%  by  Philip  G.  Lasky, 
KSFO  general  manager;  3i/^%  by  | 
Wallace  F:  Elliott,  of  the  Tom-  i 
aschke-Elliott  agency,  Oakland.  H. 
P.  Drey,  former  KROW  manager,  I 
resigned  as  of  Aug.  31,  as  did  the  } 
former    board    of    directors.  Mr. 
Lasky  and  his  wife  left  Sept.  11 
for  the  Chicago  NAB  convention, 
after  which  they  planned  to  go  to  1 
New  York  and  Washington  and  re-  , 
turn  via  the  Panama  Canal. 


press  informed,  via  telephone  and 
messenger. 

Evidence  of  this  service  was  seen 
again  and  again  on  the  front  pages 
of  American  newspapers,  whose 
lead  stories  were  credited  to  radio 
or  to  a  particular  network  or  sta- 
tion. An  outstanding  instance  was 
Hitler's  speech  to  the  Reichstag. 
Max  Jordan,  NBC  representative 
in  Berlin,  listened  to  the  speech  and 
talked  along  with  Hitler,  translat- 
ing for  the  American  audience. 
The  newspaper  stories  were 
headed:  "NBC  issued  the  following 
summary  of  Adolph  Hitler's  Reich- 
stag speech,  as  released  in  Berlin 
by  the  German  Government  and 
read  over  the  air  by  Max  Jordan, 
NBC  representative  in  Europe." 

Another  means  by  which  radio 
aided  the  press  was  through  the 
constant  monitoring  of  foreign  sta- 
tions which  occasionally  broadcast 
information  which  had  not  previ- 
ously been  given  to  foreign  corre- 
spondents. In  New  York  a  number 
of  the  papers  and  wire  services  as- 
signed men  to  sit  in  with  the 
broadcasters'  monitoring  crews  to 
watch  for  such  breaks. 


Woodbury  Shift 

WITH  Charles  Boyer  held  in 
France  on  war  duty  call,  John  H. 
Woodbury  Co.,  Cincinnati  (soap), 
has  revised  plans  for  its  fall  NBC- 
Woodbury  Playhouse  series.  Boyer 
was  due  to  resume  with  the  dra- 
matic series,  but  Herbert  Marshall 
will  replace  him  starting  Oct.  4 
when  the  weekly  program  switches 
from  Sunday  to  Wednesday,  8-8:30 
p.  m.  (EST),  with  West  Coast  re- 
peat, 6:30-7  p.  m.  (PST>.  It  is  re- 
ported that  Boyer  is  a  reserve  of- 
ficer in  the  French  artillery  and 
subject  to  early  call.  Lennen  & 
Mitchell,  New  York,  is  agency. 


Numerous  Shifts  in  Network  Schedules  , 
A  re  Effective  at  End  of  Daylight  Time 


Oil  Burner  Series 

BRIGHAM  OIL  BURNER  Co.,  St. 
Louis,  has  selected  three  stations 
in  the  U.  S.  and  two  in  Canada 
with  a  series  of  36  announcements 
Monday  through  Saturday  to  begin 
with  cold  weather  in  each  market 
picked.  Gardner  Adv.  Co..  St.  Louis, 
is  the  agency. 


MANY  of  the  stations  now  carry- 
ing regular  CBS  and  NBC  pro- 
grams will  shift  their  time  of 
broadcast  after  Eastern  Standard 
Time  goes  into  eff'ect  Sept.  24.  In 
most  cases  the  change  entails  a 
move  from  the  rebroadcast  to  the 
early  broadcast  for  Midwest  sta- 
tions, while  for  other  programs  ad- 
ditional stations  will  be  used  or  re- 
broadcasts  initiated.  MBS  has  re- 
ported no  changes  to  date  as  a  re- 
sult of  the  return  to  Standard 
Time. 

The  following  CBS  programs  are 
aflFected  by  the  change : 

American  Oil  Co.  (Amoco  gas)  Edivin 
C.  Hill,  effective  Sept.  25,  WCAO  WJSV 
WNBF  WCHS  WMMN  WGBI  WAIM 
WRDW  W  B  T  WDNC  WRVA  W  D  B  J 
WGST  WMBR  WSJS  WQAM  WDBO 
WDAE  WJNO  WWNC  to  earlv  broadcast, 
6:05-6:15  p.m. 

Bowey's  Inc.  (Dari-Rich  products),  News 
and  Rhythm,  effective  Oct.  15,  WABC 
WOKO  WCAO  WEEI  WGR-WKBW 
WBBM  WCKY  KRNT  WJR  WDRC 
WFBM  KMBC  WHAS  KOIL  WCAU  WJAS 
WPRO  KMOX  WFBL  WJSV  WBNS 
WHEC  WGAN  WGST  WAPI  WREC 
WORC  from  11-11:30  a.m.  to  2:30-3  p.m. 

Procter  &  Gamble  Co.  (Chipso),  Man- 
hattan Mother,  effective  Sept.  25,  WABC 
WADC  WGAR  WJR  WCAU  WJAS  WFBL 
WBNS  WHEC  WKBN  WBBM  CFRB  from 
9  :30-9  :45  a.m.  to  9-9  :15  a.m. 

Procter  &  Gamble  Co.  (Teel  dentifrice). 
Professor  Quiz,  effective  Sept.  29,  adds 
KLZ  KLS  KNX  KARM  KROY  KOIN 
KSFO  KIRO  KFPY  KVI  for  rebroadcast 
9-9  :30  p.m. 

U.  S.  Tobacco  Co.  (Dill's  best  tobacco). 
Model  Minstrels,  effective  Sept.  25,  KRNT 
WFBM  WHAS  KOIL  KMOX  WIBW 
WAPI  WREC  WLAC  KRLD  KOMA  KTSA 
KWKH  WTUL  WCCO  WNAX  to  early 
broadcast.  8  :30-9  p.m. 

General  Foods  Corp.  (Postum),  Ltim  & 
Ahner.  effective  Sept.  25.  WGAR  KRNT 
WJR  WFBM  WHAS  KOIL  WMOX  WIBW 
WAPI  WCCO  KLRA  WREC  WLAC  KRLD 
KTRH  KOMA  KTSA  KTUL  WTAQ 
WNAX  to  early  broadcast,  7:15-7:30  p.m. 

Liggett  &  Myers  Co.  (Chesterfields),  Paul 
Whiteman's  Orchestra,  effective  Sept.  27, 
KRNT  WFBM  WHAS  KOIL  KMOX 
WELA  WMBD  WIBW  KFH  WAPI 
WDOD  WRBL  WNOX  KLRA  WREC 
WCOC  WSFA  WLAC  WWL  KRLD  KTRH 
KOMA  KTSA  KWKH  KTUL  WOC  KDAL 
WTAQ  WMFG  WKBH  WCCO  WHLB 
WNAX.  to  early  broadcast,  8:30-9  p.m. 

John  H.  Woodbury  Co.  (Woodbury  soap). 
The  Parker  Family,  effective  Sept.  28, 
WBBM  WCKY  WGAR  KRNT  WJR 
WFBM  KMBZ  KFAB  WHAS  KOIL 
KMOX,  to  early  broadcast,  7:15-7:30  p.m. 


NBC  program  changes  are  all  i 
shifts  from  the  rebroadcast  time  to  < 
the  early  broadcast,  as  follows: 

General  Foods  Corp.  (JeIl-0),  The  Aid- 
rich  Family,  effective  Oct.  1.  WIRE  WTMJ 
KSTP  WDAF  WBOW  WGBF  WIBA^ 
WEVC  KELO  KANS  WAVE  WSM  WMC  [ 
WBRC  WJDX  WSMB  KDOO  WKY  KTBS 
KARK  WDAY  KFYR  to  early  broadcast, 
7-7  :30  p.m. 

Liggett  &  Myers  Co.  (Chesterfield  cigar- 
ettes ) ,  Fred  Waring,  effective  Sept.  25, 
WTAM  WWJ  WLW  WOOD  to  early 
broadcast,  7-7:15  p.m. 

Miles  Laboratories  ( Alka-Seltzer) ,  Na- 
tional Barn  Dance,  effective  Sept.  30,  KWK 
WMT  WTCN  KSO  WREN  WBOW  WBGF 
WEBC  WAVE  WMC  WBRC  WJDX  WSMB 
KVOO  WKY  WBAP  KTBS  KPRC  WOAI 
KTHS  KARK  KGNC  WDAY'  to  early 
broadcast,  9-10  p.m. 

P.  Lorillard  Co.  (Sensation  cigarettes) . 
Sensations  &  Swing,  effective  Sept.  25, 
WTAM  WMBG  WPTF  WSOC  WIS  WCSC 
WJAX  WFLA  WLAK  WIOD  to  early 
broadcast,   7 :30-8  p.m. 

Philip  Morris  &  Co.  (cigarettes).  Johnny 
Presents,  effective  Sept.  26,  WIBA  WEBC 
KANS  WAVE  WSM  WMC  WBRC  WJDX 
WALA  WCOA  KVOO  KTBS  KGBX  KOA 
KDYL  to  early  broadcast,  8-8:30  p.m. 


Lever  Series  Returns 

LEVER  BROS.,  Cambridge.  Mass. 
(Rinso),  thru  Young  &  Rubicam, 
New  York,  after  a  summer  layoff, -J- 
on  Sept.  19  resumes  Big  Town  with 
Edward  G.  Robinson,  on  67  CBS 
and  26  CBC  stations,  Tuesday 
8-8:30  p.  m.  (EDST),  with  West 
Coast  repeat,  7:30-8  p.  m.  (PST). 
Ona  Munson,  film  actress,  is  slated 
for  the  role  of  Lorelei  in  the  series, 
a  role  played  by  Claire  Trevor  for 
several  seasons.  William  N.  Rob- a 
son,  recently  transferred  to  Holly-  ' 
wood  from  the  CBS  New  York  pro- 
duction staff,  is  to  produce  under 
personal  direction  of  Robinson. 
Crane  Wilbur  is  story  editor. 


Lever's  Plans 

LEVER  BROS.,  Cambridge,  Mass. 
(Lifebuoy  soap),  which  on  Sept.  19 
starts  its  new  Tuesday  Night 
Party  program  with  Walter  O'Keefe 
on  CBS,  has  signed  Bobby  Dolan's' 
orchestra  for  the  program  and  on, 
Oct.  3  will  start  Mary  Martin  as 
vocalist.  Ruthrauff  &  Ryan,  New 
York,  handles  the  account. 
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Registration  at  Special  INAB  Chicago  Convention 


:Abert.  Donald  B.,  WTMJ.  Milwaukee 
lAdcock.  S.  E.,  WROL,  Knoxville 
I  \itkenhead.  John.  WADC,  Akron 
Akerberg-,  Herb  V..  CBS 
lAkerman.  Ben,  WGST.  Atlanta 
!Alburtv,  E.  A..  WHBQ.  Memphis 
.Alcorn,  Wm.  C,  WBNX,  New  York 
Allen,  Edward  A.,  WLVA,  Lynchburg,  Va. 
Arnoux,  Campbell,  WTAR,  Norfolk,  Va. 
Ashbacker,    Grant   F.,   WKBZ,  Muskegon, 
Mich. 

Atteberry,  Ellis,  KCKN,  Kansas  City,  Kan. 

i[ 

ipailey,  W.  K.,  KFNF,  Shenandoah,  la. 
r>aker,  Roy  R.,  WTRC,  Elkhart,  Ind. 
ilangert,  H.  W.,  WDAY.  Fargo,  N.  D. 
I'.annister,  Harrv.  WWJ.  Detroit 
iparrett,  Neal.  KOMA,  Oklahoma  City 
Parroll,  H.  Hope  Jr.,  WFBR.  Baltimore 
Patchelder,  H.  W.,  WFBR.  Baltimore 
Behrman,  Wm.  W.,  WBOW,  Terre  Haute. 
Ind. 

iBenson,  Lester  A..  WIL,  St.  Louis 
Petteridge,  Harrv  W..  WWJ,  Detroit 
':ill.  Edgar  L.,  WMBD,  Peoria,  111. 
3ishop,  Edward  E.,  WGH,  Newport  News, 
I  Va. 

feishop,  Frank.  KFEL.  Denver 
Bliss,  Sidney  H.,  WCLO,  Janesville,  Wis. 
Bondurant,  Hale,  WHO,  Des  Moines 
gooth,     Robert    W.,    WTAG,  Worcester, 
Mass. 

.3orn,  H.  H.,  WHBL,  Sheboygan,  Wis. 
3ovle,  John  J.,  WJAR.  Providence,  R.  I. 
prennen,  Hugh  J.,  WJAS,  Pittsburgh 
3rennen,  Kenneth  H.,  KQV,  Pittsburgh 
Bridges,  Walter  C,  WEBC,  Superior,  Wis. 
iright,  Arthur  L..  KFPY,  Spokane 
:3rown,  Enoch,  WMC,  Memphis 
iJrunton,  Ralph  R.,  KJBS,  San  Francisco 
|,Jutcher,  Harry  C,  CBS,  Washington 

I  Caley,  Charles  C,  WMBD,  Peoria,  111. 
.Pampbell,  Martin,  WFAA,  Dallas 
oarmichael,  V.  E.,  KWK,  St.  Louis 
Carpenter,  H.  K.,  WHK.  Cleveland 
"avey.  Francis  A.,  WWL,  New  Orleans 
;hafey,  C.  M.,  WEEU,  Reading,  Pa. 
'hapman,  Roy  T.,  KTSM,  El  Paso,  Tex. 
Church.  Arthur  B.,  KMBC,  Kansas  City 
:isler,  Stephen  A..  WGRC.  Louisville 
^lark,  Plez  S.,  KFH.  Wichita,  Kan. 
■  lifford.  Marie  E.,  WHFC,  Cicero,  111. 
"line,  William  R.,  WLS.  Chicago 
'..ibb.  Wilton  E.,  WMAZ,  Macon,  Ga. 
'oleman,  George  D.,  WGBI,  Scranton,  Pa. 

^"oleman,  Maurice  C,  WATL,  Atlanta 
"onvev.  Bob,  KWK,  St.  Louis. 
:;ook,  Samuel  H.,  WFBL.  Syracuse,  N.  Y. 
koulson,  W.  Lee.  WHAS,  Louisville 
,*ox.  Lester  E.,  KGBX,  Springfield,  Mo. 
.'raig,  Edwin  W.,  WSM,  Nashville 
ilraney,  Ed,  KGIR,  Butte,  Mont. 

'  1 

|i|iamm,  Walter  J.,  WTMJ,  Milwaukee 
1  lavis,  Donald  D..  WHB,  Kansas  City 
:  lellar,  Lincoln,  WBT,  Charlotte,  N.  C. 

tewing.  Harold  L..  WCBS,  Springfield,  111. 

'irks,  Dietrich,  KTRI,  Sioux  City,  la. 
.  I  obyns,  C.   Merwin,   KGER,  Long  Beach, 
Cal. 

'-\  'olph.  Wm.  B.,  WOL,  Washington 
yj  raughon.  Jack  M.,  WSIX,  Nashville 
1  uckworth.  Jack  W..  KID.  Idaho  Falls,  Ida. 
iver,  Gene  T.,  WGES,  Chicago 


I  gner.  C.  Lloyd.  NBC,  New  York 
(lias,  Don  S.,  WWNC,  Asheville,  N.  C. 
I'lmer,  John,  WCBM,  Baltimore 
I  rwin,  Chas.  W.,  WTHT,  Hartford 
i  thridge,  Mark,  WHAS,  Louisville 
vans,  T.  L.,  KCMO,  Kansas  City 

air,  Harold  C,  WHO,  Des  Moines 
By,  Wm..  WHAM,  Rochester,  N.  Y. 
ellows,  Harold  O.,  WEEI,  Boston 


sinll 


Fetzer,  John  E.,  WKZO,  Kalamazoo,  Mich. 

Fisher,  Birt  F.,  KOMO,  Seattle 

Fitzer,  H.  Dean,  WDAF.  Kansas  City 

Fitzpatrick,  Leo.  WJR.  Detroit 

Flanigan.  E.  Y..  WSPD.  Toledo 

Foster,  Cedric  W.,  WTHT,  Hartford,  Conn. 

Gammons,  Earl  H.,  WCCO,  Minneapolis 
Gatelv,  Hugh  L.,  WJBC,  Bloomington,  111. 
Gentling,    Gregory    P.,    KROC,  Rochester, 
Minn. 

Gillin,  John  J.  Jr.,  WOW,  Omaha 
Oilman,  Don  E.,  KPO,  San  Francisco 
Gimbel,  Benedict,  Jr.,  WIP,  Philadelphia 
Glade,  Earl  J.,  KSL.  Salt  Lake  City 
Gluck.  Earle  J..  WSOC.  Charlotte,  N.  C. 
Graham,  Art  W..  WKST,  New  Castle,  Pa. 
Grignon,  G.  W..  WISN.  Milwaukee 
Grizzard,  Ted,  WLAP,  Lexington,  Ky. 
Gunzendorfer,    Wilt,    KSRO,    Santa  Rosa, 
Cal. 

Haase,  Walter,  WDRC,  Hartford.  Conn. 
Hagman,  Clarence  T.,  WTCN,  Minneapolis 
Halff,  Hugh,  WOAI.  San  Antonio 
Halley.  Geo.  E.,  KMBC.  Kansas  City 
Hanover,  E.  A.,  WHAM,  Rochester,  N.  Y. 
Harding,  C.  Francis.  WBAB,  Atlantic  City 
Havens,  Wilbur,  WMBG,  Richmond,  Va. 
Havek.  E.  E.  L.,  KATE,  Albert  Lea,  Minn. 
Hedges,  Wm.  S.,  NBC,  New  York 
Hibbs,  E.  Douglass,  WTEL.  Philadelphia 
Hickox,  Sheldon  B.,  WEAF,  New  York 
Hill,  E.  W.,  WTAG,  Worchester,  Mass. 


Hill.  Luther  L..  KSO,  Des  Moines 
Hilliard,  L.  L.,  KGKY,  Scottsbluff,  Neb. 
Hinkle,   Felix,  WHBC.   Canton.  O. 
Hobby,  Oveta  C.  KPRC,  Houston 
Hoffman,  Ed.,  WMIN,  St.  Paul 
Hoffman,  Richard  W.,  WHFC,  Cicero,  111. 
Hollister,  Herb,  KANS.  Wichita 
Holliway,  Harrison,   KFI-KECA,  Los  An- 
geles 

Holt,  Thad.  WAPI,  Birmingham,  Ala. 
Hopkins,  James,  WJBK,  Detroit 
Hough,  Harold,  WBAP,  Fort  Worth 
Hubbard,  Stanley  E..  KSTP,  St.  Paul 
Hurt,  Frank  E..  KFXD,  Nampa 
Hutchinson,  Wm.  E.,  WAAF,  Chicago 

Imeson,  Thos.  C.  WJAX,  Jacksonville,  Fla. 
loset,  Don,  WLOK,  Lima 

Jacobsen,  Jessie,  KFBB,  Great  Falls,  Mont. 
Jahncke.  Ernest  L.,  Jr.,  WJZ,  New  York 
Javne,  Dan  E.,  WELL,  Battle  Creek,  Mich. 
Johnson,  Jay  A.,  WTAX,  Springfield.  111. 
Johnson.  Les,  WHBF,  Rock  Island,  111. 
Johnston,  Henry  P.,  WSGN,  Birmingham, 
Ala. 

Jones!  Merle  S.,  KMOX,  St.  Louis 
Jordan,  Ray  P..  WBDJ,  Roanoke,  Va. 
Joy,  Geo.  E.,  WRAK,  Williamsport,  Pa. 

Katzman,  Louis.  WINS.  New  York 
Kay,  Lambdin,  WSB.  Atlanta 
Kaye,  Sydney  M..  NAB,  New  York 
Kelley,  Don  E.,  WLS.  Chicago 
Kelly,  Geo.  F.,  WCSH,  Portland,  Ore. 


Kendall,    John    C.    KGW-KEX,  Portland, 
Ore. 

Kendrick,  A.  J.,  WBS,  New  York 
Kennedy,    John    A.,    WBLK,  Charleston, 
W.  Va. 

Kettler,  Stanton  P.,  WALR.  Zanesville,  O. 
Kirchhofer,  A.  H.,  WBEN.  Buffalo 
Koessler.  Walter  M.,  WROK,  Rockford,  111. 
Kyler,  Jim,  WCLO,  Janesville,  Wis. 

LaFount,  Harold,  A.,  WCOP,  Boston 
Lane,  C.  Howard,  KFBK,  Sacramento,  Cal. 
Lang.  Joseph,  WHOM,  Jersey  City,  N.  J. 
Lanphier,  Chas.  J..  WEMP,  Milwaukee 
Lasky,  P.  G.,  KSFO,  San  Francisco 
LaStayo,    Paul   H.,    WAAT,    Jersey  City, 
N.  J. 

Laubengayer,  R.  J.,  KSAL,  Salina,  Kan. 
Lawrence,  Craig,  KSO-KRNT.  Des  Moines 
Leich,  Martin  L.,  WGBF,  Evans ville,  Ind. 
LeMasurier,  Dalton,  KFJM,  Grand  Forks, 
N.  D. 

LePoidevin,    Harry    R.,    WRJN,  Racine, 
Wis. 

Lindsay,  Merrill,  WJBL,  Decatur,  HI. 
Locke,  C.  B.,  KFDM,  Beaumont,  Tex. 
Loeb,  Howard  M.,  WFDF,  Flint,  Mich. 
Lohr,  Lenox  R.,  NBC,  New  York 
Long,  Dewey  H.,  WSAI,  Cincinnati 
Lounsberry,  I.  R.,  WGR,  Buffalo 
Loyet,  Paul  A.,  WHO,  Des  Moines 
Lucy,  Calvin  T.,  WRVA,  Richmond,  Va. 
Ludy,  Ben,  WIBW,  Topeka,  Kan. 

McCollough,   Clair  A.,   WGAL,  Lancaster, 
Pa. 

McCormick,  John  C.  KWKH,  Shreveport 
McDonald,  Geo.,  WGTM,  Wilson,  N.  C. 

(Continued  on  pa^re  85) 


5,000,000   POTENTIAL  AUDIENCE 


Results? 

We  Got  'Em! 

Bumper  Crops  and  rising  prices  in  the  Dakotas  and 
adjacent  areas  mean  that  your  advertising  dollar 
will  go  the  limit  for  you  on 

K  F  Y  R 

The  Regional  Station  with  the  Cleared 
Channel  Coverage 
and 

The  only  single  medium  capable  of  covering  North 
and  South  Dakota,  Western  Minnesota  and  Eastern 
Montana. 


NB^^l^Ha.  Let  Us  Sell  Your  Story  ToZl'.^^^ 
Meyer  Broadcasting  Co. 

Bismarck,  Dakota 

Gene  Furgason  &  Co.     .     .     .     National  Representatives 
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Pure  Oil  Renewal 

PURE  OIL  Co.,  Chicago,  has  re- 
newed its  Headlines  &  Sport  Slants 
15-minute  five-day  weekly  live  tal- 
ent feature  on  KTRH,  Houston,  for 
a  13-week  period.  Summer  sched- 
ules of  other  stations  on  the  list 
were  not  continued,  although  the 
radio  billing  of  the  company  in- 
creased when  its  CBS  program 
over  38  stations  Kaltenboi-n  Edits 
the  News  was  expanded  from  twice 
to  thrice  weekly.  The  account  is 
placed  through  Leo  Burnett  Co., 
Chicago. 


Radio's  Yachting  Champs 

YACHT  racing  champions  of  the 
broadcasting  industry  are  Blair  Wal- 
hser,  WGN,  Chicago,  and  MBS  pro- 
ducer, and  Ken  Griffin,  NBC  and 
WGN  feature  dramatic  actor,  who 
jointly  own  a  10-meter  sloop  Revenge. 
On  Sept.  10,  the  Revenge  won  the  an- 
nual Triangular  race  on  Lake  Michi- 
gan, and  the  Commodore  Noble  trophy, 
for  the  second  year,  establishing  a  new 
record.  Walliser  and  Griffin  also  have 
won  the  famous  Mackinac  Island  race. 


SAILORS  of  the  Swank  Grosse  Pointe 
Yacht  Club  will  race  Sept.  24  for  two 
trophies  offered  by  Leo  Fitzpatrick,  ex- 
ecutive vice-president  of  WJR,  Detroit. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated   to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldsr..  Wash.,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  BIdg.       Nat.  4048 
Washington,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 


• 

PAUL  F.  G( 

3DLEY 

Consulting  Radio 

Engineer 

Phone:  Montclair  (N 

J.)  2-7859 

JOHN 

BARRON 

Consulting 

Radio  Engineer 

Specializing 

'n  Broadcast  and 

Allocation  Engineering 

Earle  Building, 

Washington,  D.  C. 

Telephone 

NAtional  7757 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  BIdg.  District  8456 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM  BUILT  EQUIPMENT 
SAINT  PAUL.  MINNESOTA 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
2935  North  Henderson  Avenue 
Telephones  3-6039  and  5-2945 
DALLAS,  TEXAS 


HERBERT  LEE  BLYE 

RADIO  CONSTRUCTION 
ENGINEER 

THIRTEEN  YEARS  EXPERIENCE 
LIMA  OHIO 


"TAeif  Meiret  A(i6i , . . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


MM 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  a  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 
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Facsimile  Newspaper 

A  NEWSPAPER  to  be  started  late 
this  fall  or  nearly  this  winter  in 
Hartford,  Conn.,  may  be  the  first  in 
the  chain  of  facsimile-processed 
papers  planned  by  Herbert  Moore, 
head  of  Transradio  Press  Service 
[Broadcasting,  April  1].  At  the 
outset  the  new  paper  will  receive 
its  news  from  Transradio  by  tele- 
type, as  there  can  be  no  prefabri- 
cation  until  a  sufficient  number  of 
papers  are  signed  up  to  make  the 
idea  economically  feasible,  Mr. 
Moore  explained.  After  the  paper 
has  established  a  suburban  and 
rural  circulation,  it  plans  to  use 
facsimile  broadcasting,  in  conjunc- 
tion with  a  local  station,  to  dis- 
tribute its  papers  to  subscribers  in 
these  sparsely  populated  areas,  Mr. 
Moore  added. 


Malt-O-Meal  Plans 

CAMPBELL  CEREAL  Co.,  Min 
neapolis,  (Malt-O-Meal)  will  ir 
augurate  its  1939-40  season  Oct. 
over  an  extensive  list  of  station 
with  the  Tena  &  Tim,  1.5-minut 
dramatic  transcriptions  w  h  i  c 
proved  effective  during  the  las 
campaign.  They  will  be  heard  fiv 
days  weekly,  placed  through  H.  W 
Kastor  &  Sons,  Chicago. 


FTC  Stipulation 

THE  Federal  Trade  Commission  ai,  i 
nounces  that  Procter  &  Gamble  Cq , 
Cincinnati,  has  stipulated  that  it  wi  ; 
cease  cei-tain  claims  allegedly  based  c, 
exclusive  properties  of  its  Chipso  an  i 
other  laundry  soaps. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classificationB, 
12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.  Forms  close  25th  and  10th  of  month  preceding  issues. 


Help  Wanted 


Situations  Wanted  (Cont'd.) 


Prominent  agency  seeking  outstanding  ra- 
dio production  man  to  produce  and  direct 
network  shows.  Preference  to  man  who 
can  write  and  create — should  have  good 
background  in  handling  comedy.  Submit 
full  details,  picture  if  possible.  Replies 
strictly  confidential.  Box  A514,  BROAD- 
CASTING. 

2  Salesmen:  Midwest  City  of  over  one 
million.  Full-time,  independent  station 
offers  unusual  opportunity  on  commis- 
sions, for  a  producer.  Give  complete  de- 
tails. Box  A502,  Broadcasting. 

Immediate  opening  for  salesman  who  can 

produce  in  medium  market.  Virginia  or 
North  Carolina  experience  preferred. 
Give  experience  and  references.  Address 
Box  A511,  Broadcasting. 

National  Radio  Employment  Bureau  wants 
experienced  salesmen,  announcers,  opera- 
tors and  other  employes,  except  talent. 
Complete  information  free.  Paramount 
Distributors.  Box  864,  Denver,  Colorado. 

Salesmen:  Experienced  radio  advertising. 
Unusual  opportunity.  Permanent.  Gener- 
ous commission.  Apply  Tuesdays  only  at 
2  P.M.,  or  write  Radio  Station,  WSNJ, 
Bridgeton,   N.  J. 

Situations  Wanted 

Attention  Station  Owners:  Station  manager 
with  real  organizing  and  re-organizing 
ability  accustomed  bringing  tough  ones 
out  of  red,  offers ;  higher  grosses,  real 
programming,  result  getting  promotions, 
and  profitable  merchandising  plans,  along 
with  efficient  management.  Sober,  indus- 
trious, ambitious,  personable,  forty,  mar- 
ried, employed.  Box  A497,  Broadcasting. 

Experienced  newscaster  and  commentator. 

Clear,  distinctive  voice.  Background  ad- 
vertising, foreign  travel.  Ten  years  broad- 
casting experience.  Seeks  permanent  op- 
portunity with  progressive  station  any- 
where. Also  continuity  writing,  inter- 
views, special  features.  Box  A512,  Broad- 
casting. 

Commercial  Manager  with  12  years  radio 
and  newspaper  experience.  Exceptional 
knowledge  local  and  national  business. 
Thirty-six  years  old,  married,  sober  and 
dependable.  Splendid  record,  original 
ideas,  large  volume  billings.  Available 
October  1st.  Box  A503,  Broadcasting. 

Station  Owners:  Successful  station  man- 
ager desires  change.  Fifteen  years  ex- 
perience. Thorough  knowledge  of  all 
phases  of  radio.  Five  years  with  major 
national  network.  Long  record  of  success- 
ful station  management.  Box  A515, 
Broadcasting. 

Position  as  manager  of  local  or  regional 
station.  14  years  in  radio.  Highest  recom- 
mendations. Now  employed.  Thoroughly 
experienced  in  sales,  programming,  and 
production.  Prefer  salary  and  commis- 
sion. Box  A496,  Broadcasting. 

Chief  Engineer.  May  I  have  an  opportunity 
to  present  my  qualifications.  Employed 
at  present  but  desire  to  improve  my  posi- 
tion. 1  kw  or  larger.  Box  A506,  Broad- 
casting. 


Production  Man,  ten  years'  experience,  pi 
duction.  programming,  promotion,  wr' 
ing.  Employed,  but  wants  to  ma' 
change.  Married.  Will  accept  small  sf 
ary.   Box  A495,  BROADCASTING. 


Six  years'  experience  as  chief  announce 
engineer,  program  and  production  wor 
continuity  writer,  salesman.  Deep  voi 
with  special  training.  Box  A508,  Broa^ 

CASTING. 


Announcer  -  Newscaster,  experienced.  N<; 
employed  on  5  kw  network  static 
Prefer  middle  or  Northwest.  Transcrii 
tion.  Photo.  References.  Box  A5( 
Broadcasting. 


Announcer,  Program  Director  or  Prodi 
tion.  8  yrs.  experience,  married,  sob' 
reliable,  go  anywhere.  A  trial  will  eo 
vince  you.   Box   A505,  Broadcasting. 


Operator,  six  years  in  commercial  broE 
cast  station,  control  room,  maintenan 
and  network  experience.  Best  reference 
Box  A498,  Broadcasting. 


Announcer — Experienced.  Wishes  annoui 
ing  anywhere.  Handle  news,  narratic 
special  features.  Recording  availab 
References.  Box  A507,  Broadcasting. 


$5,000  a  year  will  bring  you  services 
Chief   Engineer.    Present   salary  $4.2( 
14  years  experience.  Box  A504,  Bro^ 
casting. 


Experienced  Radio  Engineer  now  emploj 
in  major  network  station  desires  bett 
opportunity.  Box  A513,  Broadcasting 


Instructor-Announcer — Teach  voice,  spec 
radio  arts,  commercial  announcing,  pi 
gramming,  dramatics.  References.  B 
A510,  Broadcasting. 


Sports  Announcer  —  Handle  play-by-pl 
all  sports ;  sports  commentary,  recoi 
ings.  Box  A509,  Broadcasting. 


Pacific  Coast  Stations!  Need  young,  gc 
all-round  announcer?  Plenty  experien 
Handle  any  show  .  .  .  news,  spec 
events.  Write  copy.  Do  top  job  for  a 
size  station.  Address  Box  A517,  Bro^ 
casting. 


Contemplating  late  or  all-night  prograi 

Result  getting  specialist  desires  chani 
Prefer  West  coast.  Address  Box  A5 
Broadcasting. 


Newscaster  -  announcer     who     can  wr 

"listenable"  commercial  and  news  co) 
Recording.    Considerable  experience 
advertising.    Available    anywhere  imn 
diately.   Box  A516,  Broadcasting. 


Wanted  to  Buy 


Experienced  radio  and  newspaper  accou 
ant  and  business  manager  wants  to  1: 
all  or  part  interest  in  middle  west  rai 
station.  Strictly  confidential.  Box  A5 
Broadcasting. 


For  Sale — Equipment 


Used  100  watt  transmitter  complete,  w 

crystal  oven,  tubes,  etc.,  can  be  chanj 
to  250  watts  easily,  meets  all  F.C.C. 
quirements.   Just  taken  out  of  servi 
wiU  sell  to  highest  bidder.  Box  A4 
Broadcasting.  ; 
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War  Coverage  Plan 

{Continued  from  Page  11) 

cognized  that  there  are  certain  hazards 
.n  bringing  these  broadcasts  direct  to 
this  country  and  extreme  care  will 
be  exercised  in  so  doing. 

Domestic  News 

jj    All  the  foregoing  general  principles 
■jwill  of  course  apply  to  domestic  broad- 
''casts  on  any  phase  of  the  war.  All 
luews  broadcasts,  whether  sponsored  or 
imsponsored.   are  to  remain   in  the 
strictest  control  of  the  broadcaster  in 
;<irder  that  the  standards  herein  set 
forth  may  be  maintained.  News  an- 
alysts are  at  all  times  to   be  eon- 
^  fined  strictly  to  explaining  and  evalu- 
ating such  "fact,  rumor,  propaganda, 
find  so  on,  as  are  available.  No  news 
:  analyst  or  news  broadcaster  of  any 
cjkind'  is  to  be  allowed  to  express  per- 
sonal editorial  judgment  or  to  select 
_(ir  omit  news  with  the  purpose  of  cre- 
"lating  any  given  effect,  and  no  news 
'analyst  or  other  news  broadcaster  is 
to  be  allowed  to  say  anything  in  an 
lefEort  to  influence  action  or  opinion 
lof  others  one  way  or  the  other.  Noth- 
_ing  in  this  is  intended  to  forbid  any 
news  broadcaster  from  attempting  to 
""(evaluate  the  news  as  it  develops,  pro- 
vided he  substantiates  his  evaluation 
"with    facts    and    attendant  circum- 
;  stances.    His    basis    for  evaluation 
Vghould,  of  course,  be  impersonal,  sin- 
ixere  and  honest. 

_  In  order  not  to  keep  the  public 
:;,innduly  disturbed  and  alarmed,  each 
-broadcaster,  exercising  his  own  news 
'  iudgment,  wiU  endeavor  to  interrupt 
programs  for  news  bulletins  as  little 
■^jas  seems  consistent  with  good  opera- 

''jitions. 

m  ' 

;||  Commercial  Programs,  Speeches 

No  propaganda  in  connection  with 
~the  war  will  be  allowed  in  either  the 
^commercial  announcements  or  the  con- 
[|il:ext  of  commercial  programs.  Nothing 


Stings  of  War 

FIRST  AMERICAN  radio 
casualty  of  the  European 
conflict  was  Ed  Humphrey, 
WJJD,  Chicago,  announcer, 
who  received  his  wounds  by 
remote  control.  While  report- 
ing news  of  the  European 
crisis,  including  aerial  bom- 
bardment of  Warsaw,  he  was 
besieged  by  a  swarm  of  hor- 
nets that  had  entered  the  stu- 
dio through  a  small  opening 
in  the  window.  Emerging 
after  eight  minutes,  Hum- 
phrey was  treated  for  severe 
stings  on  the  neck,  hands  and 
legs. 


in  this  shall  be  interpreted  as  barring 
straight  news  or  news  analysis,  as 
herein  have  been  described,  from  com- 
mercial programs. 

The  safeguards  of  fairness  and  pro- 
gram balance  now  applied  in  the 
handling  of  speeches  on  controversial 
issues  will  continue  to  be  applied  and, 
in  order  to  make  this  effective,  every 
effort  will  be  made  to  obtain  the  text 
of  speeches  before  they  are  scheduled. 


Gruen  Won't  Add 

AlyTHOUGH  to  date  spot  business 
has  not  been  noticeably  affected  by  the 
outbreak  of  the  European  war,  Gruen 
Watch  Co.,  New  Tork,  is  not  adding 
to  its  contracts  for  further  time  sig- 
nals. The  company's  signals  are  now 
heard  on  five  stations  in  the  East,  but 
due  to  vagueness  on  Christmas  ship- 
ments of  watches  from  Switzerland, 
where  tickers  for  the  watches  are 
made,  no  additional  contracts,  original- 
ly planned  for  this  fall,  have  been 
signed,  according  to  McCann-Erickson, 
New  York,  agency  handling  the  ac- 
count. 


Your  Sales  Go 


UP  IN  THE  FALL 

through  intelligent  advertising  over 
Connecticut's  Distinguished  Radio  Broadcasting  Station 


WNBC 

New  Britain  -  Hartford 

NBC  Blue  Network,  plus  local  programs  built  to  entertain  and 
educate,  as  well  as  to  produce  results  in  excess 
of  those  anticipated  by  our  advertisers. 

STATE  BROADCASTING  CORPORATION 
Richard  Davis,  Mgr. 


147  Main  Street 
New  Britain 


and 


54  Pratt  Street 
Hartford 


sound  effects 


From  torrential  rains  to  the  tireless  ticking 
of  a  clock  —  the  illusion  of  sound  effects 
creates  dramatic  background  for  the  radio 
audience.  Bell  Telephone  System  engineers 
make  it  their  job  to  preserve  this  illusion  in 
network  broadcasting. 

Special  circuits,  developed  through  years  of 
research  and  experiment,  link  the  nation's 
radio  stations.  Modern  equipment  in  the  hands 
of  trained  supervisors  stands  guard  all  the  way. 

And  in  order  that  tomorrow's  radio  broad- 
casting may  be  even  more  nearly  perfect.  Bell 
Telephone  Laboratories  are  constantly  striving 
to  improve  the  service  and  facilities  ^^^mj;^ 
offered  to  the  radio  industry. 
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NAB  Creates  $1,500,000  Music  Fund 


Adopts  Kaye^s  Plan  to 
Start  Independent 
Corporation 

(Continued  from  page  9) 

quate  music  supply  in  the  event  an 
equitable  contract  cannot  be  worked 
out  with  ASCAP. 

The  vote  followed  three  hours  of 
floor  discussion  in  which  President 
Miller  and  members  of  the  Nego- 
tiating Committee  and  the  board 
outlined  in  detail  the  purpose,  scope 
and  objectives  of  the  campaign.  It 
was  repeatedly  emphasized  that 
the  industry  seeks  only  to  protect 
its  supply  of  "raw  material"  and 
that  ASCAP's  unwillingness  to  deal 
at  this  time,  with  existing  con- 
tracts expiring  at  the  end  of  1940, 
renders  it  essential  to  create  the 
competitive  music  source. 

Network  Contribution 

It  was  brought  out  that  in  1937 
the  broadcasting  industry  paid  into 
ASCAP's  coffers  $3,800,000.  The 
50%  assessment,  if  all  stations  con- 
tributed, would  yield  an  approxi- 
mate $1,900,000  on  that  basis.  It 
was  concluded  that  the  return 
should  be  in  the  neighborhood  of 
$1,500,000  which  was  regarded  as 
an  "absolute  minimum",  taking  into 
account  possible  non-participating 
stations. 

Assurances  were  given  that  "no 
single  group  would  control  the  new 
corporation".  In  response  to  ques- 
tions from  the  floor,  it  was  devel- 
oped that  NBC  and  CBS,  for  ex- 
ample, based  on  their  1937  ASCAP 
payments,  would  hold  approxi- 
mately 25%  of  the  corporation's 
stock.  This  was  computed  on  the 
basis  of  contribution  by  the  two 
networks  of  $403,000,  which.  Presi- 
dent Miller  said,  would  amount  to 
one-half  of  their  payments  to 
ASCAP  during  that  year.  It  would 
constitute  the  largest  single  block 
of  stock. 

Whereas  the  convention  atmos- 
phere appeared  to  be  surcharged 
from  the  moment  the  board  held 
its  initial  session  Sept.  13  with  the 
Copyright  Committee,  the  floor  dis- 
cussion brought  debate  only  in  fa- 
vor of  the  plan.  H.  K.  Carpenter, 
general  manager  of  WHK  and 
WCLE,  inquired  how  the  new  plan 
differed  from  the  ill-fated  NAB 
Bui-eau  of  Copyrights  and  its 
predecessor,  the  Radio  Program 
Foundation,  both  of  which  sought 
to  set  up  tax-free  music  reservoirs. 
He  made  it  clear,  however,  that  he 
was  not  indulging  in  personalities 
and  merely  thought  an  explanation 
would  be  illuminating. 

At  the  board  discussions,  there 
was  spirited  debate  on  the  stock 
corporation  plans,  premised  largely 
on  the  view  that  the  NAB  itself 
should  administer  it  and  finance  it 
as  an  industry  operation  rather 
than  create  a  separate  corporation. 

In  lieu  of  the  proposition  for  fi- 
nancing through  the  50%i  assess- 
ment, Harold  Wheelahan,  WSMB, 
New  Orleans,  proposed  that  sta- 
tions be  assessed  on  the  basis  of 
2%  of  their  net  receipts  for  that 
year,  which  he  held  would  raise 
the  requisite  $1,500,000.  This,  how- 


ever, was  vigorously  fought  within 
the  board  by  network  representa- 
tives, since  it  would  place  them  in 
the  position  of  contributing  a  per- 
centage of  their  entire  income, 
rather  than  of  the  amount  actually 
paid  ASCAP. 

New  ASCAP  Plan 

It  was  revealed,  coincident  with 
the  convention,  that  ASCAP  has 
advanced  a  new  formula  for  licen- 
sing stations,  providing  for  clear- 
ance at  the  source  by  the  networks. 
Paul  M.  Segal,  Washington  attor- 
ney, revealed  that,  at  the  request 
of  certain  station  clients,  he  had 
conferred  with  John  G.  Paine, 
ASCAP  general  manager,  during 
the  preceding  week.  Mr.  Paine,  it 
was  stated,  said  that  ASCAP  was 
prepared  to  enter  into  contracts 
with  any  and  all  stations,  provid- 
ing: 

1.  Extension  of  performing 
rights  contracts  for  terms  of  one 
to  ten  years  from  Jan.  1,  1941. 

2.  Abolition  of  the  so-called  arbi- 
trary sustaining  fee,  and  substitu- 
tion of  a  basic  fee,  payable  in 
monthly  installments,  equivalent 
to  5%  of  the  amount  which  the 
station  estimates  as  its  annual  op- 
erating overhead.  This'  would  give 
the  station  the  license  to  perform 
ASCAP  music  for  both  commercial 
and  sustaining. 

3.  On  "net  receipts"  exceeding 
the  sum  upon  which  the  basic  fee 
is  declared,  payment  of  an  addi- 
tional 5%  royalty,  except  that  pay- 
ments received  from  networks  by 
affiliated  stations  would  be  deducted 
from  this  total. 

4.  Networks  would  pay  royal- 
ties for  all  programs  originated  by 
them  (clearance  at  the  source). 

Disclosure  of  this  proposal 
caused  consternation  at  the  conven- 
tion, though  it  was  not  debated  on 
the  floor.  In  some  quarters,  it  was 
felt  that  it  might  be  construed  as 
another  eleventh  hour  effort  of 
ASCAP  to  upset  NAB  plans.  The 
fact  that  it  provides  clearance  at 
the  source,  it  was  stated,  might 
force  readjustment  of  network  con- 
tracts with  affiliates,  changing  com- 
pensation terms. 

Still  Seek  Agreement 

Speaker  after  speaker  at  the 
convention  stressed  the  "united 
front"  of  the  industry  and  the  de- 
termination to  meet  the  ASCAP 
threats.  President  Miller  stated 
that  he  felt  the  plan  as  devised  and 


approved  had  a  good  chance  of 
success.  He  pointed  out,  however, 
that  because  of  the  complexities  of 
establishing  a  going  concern,  the 
precise  operating  plans  could  not 
be  outlined  at  this  time. 

It  was  readily  admitted  that 
ASCAP  had  substantial  control  of 
existing  music  demanded  by  broad- 
casters and  that  the  industry  still 
hopes  to  obtain  an  agreement  with 
ASCAP  on  a  fair  basis  which 
would  look  toward  payment  only  on 
ASCAP  music  used,  rather  than  a 
tax  on  the  station's  entire  income. 
The  objective,  it  was  declared,  is 
to  procure  a  "per  program"  basis 
of  payment,  with  clearance  at  the 
source,  as  has  been  reneatedly  re- 
solved by  NAB  conventions  and  by 
other  broadcasters'  groups. 

Basis  of  Fund 

The  view  taken  was  that  the  ad- 
ditional catalogs  of  music  would 
parallel  and  act  as  a  partial  sub- 
stitute for  the  ASCAP  catalog.  If 
necessary,  however,  the  industry 
would  try  to  get  along  on  its  own 
music.  The  basis  on  which  the  $1,- 
500,000  fund  would  be  employed 
was  outlined  to  the  convention  and 
annroved  as  proposed.  Under  it, 
$300,000  of  the  total  would  be  paid 
by  stations  for  the  stock,  the  re- 
maining $1,200,000  to  be  paid  for 
initial  'license  fees"  to  the  cor- 
poration. There  would  be  100,000 
shares  of  stock  issued  at  $1  par 
value.  Of  this  stock  80,000  shares 
would  be  offered  at  $5  a  share,  of 
which  $1  would  constitute  capital 
and  the  remaining  $4  capital  sur- 
plus. Each  broadcaster  would  be 
offered  that  number  of  shares 
which  would  make  the  total  amount 
paid  for  stock  equal  to  10%  of  the 
broadcasters'  1937  ASCAP  fee.  To 
prevent  alienation  of  stock,  the 
broadcaster  first  would  have  to  of- 
fer it  to  the  corporation  if  he  de- 
sired to  sell. 

Miller  Recalls  Steps 

It  was  pointed  out  that  expenses 
would  be  incurred  not  only-  in  con- 
nection with  acquisition,  creation 
and  selection  of  music,  but  also  in 
connection  with  distribution  and  ex- 
ploitation. It  is  planned  to  make  the 
music  available  to  other  users,  and 
to  cooperate  closely  with  motion 
picture  producers  and  other  poten- 
tial sources  of  supply. 

In  opening  the  special  conven- 
tion. President  Miller  recounted  the 
steps  leading  up  to  the  special  con- 


Casualties  by  Radio 

A  NEW  wrinkle  in  the  "war 
of  words"  being  waged  on  the 
other  side  was  inaugurated  by 
British  Broadcasting  Corp. 
this  month  when  it  was  an- 
nounced that  the  BBC  would 
broadcast  in  German  the 
names  of  German  dead, 
wounded  and  prisoners  as  fast 
as  they  are  identified.  These 
will  be  shortwaved  to  Ger- 
many to  encourage  tuning  in 
British  broadcasts  and  thus 
hear  information  withheld  by 
the  Nazi  radio. 


IN  THE  CAB  of  this  mighty  electrical  monarch  of  the  Pennsylvania 
R.  R.  rails,  Ed  Laker,  CBS  shortwave  engineer,  handled  broadcasts  from 
the  train  during  the  District  of  Columbia  trip  to  the  World  Fair  in  N.  Y. 


vention  call  last  month  after  ne- 
gotiations with  ASCAP  had  been 
broken  off.  He  pointed  out  that  the 
problem  transcended  merely  pay- 
ments of  music  royalties,  because 
if  ASCAP  is  successful  in  its  pres- 
ent efforts,  other  groups  seeking 
tribute  from  the  industry  will  re- 
ceive encouragement.  He  said 
broadcasters  somewhere  along  the 
line  must  take  their  stand  and  that 
the  opportunity  now  presented  it- 
self. 

Radio  Chief  ASCAP  Income 

Mr.  Miller  -  pointed  out  that  of 
ASCAP's  total  income  of  $6,000,000 
some  $4,000,000  annually  is  paid  by 
the  broadcasters.  He  asserted  that 
other  music  users,  such  as  motion 
picture  exhibitors  and  hotels,  have 
not  been  called  upon  to  pay  in- 
creased costs,  while  the  burden  on 
broadcasters  has  been  boosted  five- 
fold in  the  last  half-dozen  years. 

John  Elmer,  president  of  WCBM. 
Baltimore,  former  NAB  president, 
and  representative  of  the  indepen- 
dent stations  in  the  copyright  ne- 
gotiations, brought  the  convention 
to  its  feet  when  he  called  for  ac- 
tion. He  went  beyond  the  ASCAP 
question  and  sharply  took  to  task 
phonogi-aph  record  manufacturers 
proposing  to  exact  tribute  from  sta- 
tions for  record  performances.  HeJiJ 
told  of  the  utter  futility  of  deal- 
ing with  ASCAP,  and  asserted  that 
it  was  time  to  declare  war.  Re-' 
garding  the  phonograph  record 
plan  of  RCA,  he  said  there  should 
be  an  adjudication  of  the  issue  tc 
determine  legal  rights.  He  ques 
tioned  how  RCA  could  reconcile  it; 
demand  for  license  fees  on  the 
ground  that  radio  performances  kill 
record  sales  while  it  buys  time  or 
stations  to  promote  record  sales 
The  industry  must  determine,  he 
said,  whether  it  will  tolerate  these 
conditions. 

Mark  Ethridge,  last  broadcaster- 
president  of  the  NAB  and  leader  in|3« 
the  reorganization  of  two  years 
ago,  paid  tribute  to  President  Mil- 
ler and  said  he  had  no  doubt  about 
his  integrity  and  ability  to  win  the 
copyright  fight.  He  said  he  did  not 
like  the  principle  of  an  arbitrary 
levy  on  gross  recepts  such  as  imJ 
posed  by  ASCAP.  "If  this  process 
continues",  he  said,  "it  won't  be 
long  before  we  are  in  the  positior 
of  the  railroads  today."  He  addec 
that  the  industry  was  united  anc 
that  all  groups — networks,  affiliate; 
and  independents  —  were  pledgee 
not  to  negotiate  individual  con- 
tracts. "The  industry  has  a  soli- 
darity it  has  never  had  before,"  he 
declared.  . 

Mr.  Rosenbaum,  as  a  member  o: 
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Hthe  Negotiating  Committee,  in- 
jected a  spirit  of  good  humor  by 
burlesquing  the  manner  in  which 
music  publishers  function.  He  paral- 
leled this,  however,  with  a  factual 
dissertation  of  how  the  new  NAB 
corporation  would  fulfill  its  mis- 
sion of  creating  the  independent 
and  competitive  music  supply.  He 
said  that  the  purpose  was  not  to 
destroy  ASCAP.  But  since  ASCAP 
has  refused  to  bargain,  the  plan  is 
Itto  "build  a  replica  next  door".  The 
new  organization,  he  said,  might 
not  be  able  to  duplicate  the  ASCAP 
catalog  at  once,  but  it  would  pro- 
vide the  necessary  safeguard  for 
the  industry.  He  said  NAB  frankly 

.  and  honestly  hoped  to  make  a  deal 
with  ASCAP  "but  we  are  not  going 
to  leave  ourselves  naked  and  un- 

"'iprepared  in  the  event  we  don't  come 
to  terms  on  Jan.  1,  1941.  We  won't, 
at  least,  go  out  of  business." 

The  industry  should  not  get  it- 
self into  a  state  of  frenzy,  Mr. 

^-^  Rosenbaum  advised.  He  pointed  out 
the  project  is  purely  a  business 

"''matter  and  said  the  industry  should 

^?ibe  prepared  to  swap  punches  with 

pi  the  opposition  in  good  humor  and 
ijuse  good  headwork  and  good  foot- 
I'work. 

j    Referring  to  the  reported  new 
ll  ASCAP   proposal,   which   he  de- 
scribed as  a  "stick  of  candy",  Mr. 
Rosenbaum  said  that  the  reason 
ASCAP  desires  such  a  plan  is  be- 
,  cause  it  wants  to  "tax  the  networks 
.on  all  their  revenue."  He  said  such 
,|a  move,  in  his  opinion,  would  de- 
[Lstroy  the  possibility  of  a  per-pro- 
gi'am  formula  and  also  "let  the 
other  ehislers  in."  Finally,  he  said 
I'it  might  change  the  whole  network 
j|  formula  and  bring  about  a  danger- 
lous  revision  of  network  operations. 
'He  said  acceptance  of  such  a  form- 
iula  would  be  a  "betrayal"  of  the 
!  industry  and  would  be  "working 
jbehind  the  backs  of  the  networks." 

Miller  Calls  It  Sound 

Responding  to  a  question  by  Har- 
rison Holliway,  KFI,  Los  Angeles, 
whether  the  independent  music  cor- 
poration plan  would  be  pursued  if 
ASCAP  yielded.  President  Miller 
said  such  questions  would  have  to 
be  faced  as  they  arose.  He  said  he 
felt  the  independent  music  idea  was 
sound  in  any  event. 

Mr.  Miller  made  it  clear,  also, 
that  the  corporation  would  cooper- 
ate with  existing  transcription 
companies  and  seek  to  utilize  other 
available  facilities  and  services. 
The  effort  will  be  not  to  duplicate 
existing  functions,  he  said.  Simi- 
larly, he  declared  that  utmost  co- 
operation would  be  extended  to  the 
motion  picture  industry. 

When  Mr.  Carpenter  asked  Mr. 
i  Miller  to  give  his  own  personal 
opinion  on  the  plan,  the  NAB  presi- 
dent said  he  favored  it  as  the  best 
possible  project  that  could  be 
worked  out  after  many  months  of 
discussion  and  consideration. 

After  the  floor  discussion  on  the 
music  resolution,  President  Miller 
called  for  a  roll  call  vote.  Some  50 
stations  had  been  called,  only  about 
half  responding  and  all  in  the  af- 
firmative. It  was  then  Mr.  Damm 
proposed  that  the  roll  call  be  dis- 
pensed with  and  that  an  oral  vote 
be  taken. 

'  The  Kaye  plan  itself  was  not 
read,  but  Mr.  Morton  outlined  its 
[purport  in  detail.  Stuart  Sprague, 


New  York  attorney,  was  Mr. 
Kaye's  associate  in  its  preparation. 
Mr.  Kaye  will  direct  the  organiza- 
tion details  of  the  new  corporate 
structure,  as  chief  NAB  counsel. 

Broadcasters  Raise  Issues 

Before  the  final  vote  was  taken, 
a  score  of  broadcasters  participat- 
ed in  the  questioning  from  the 
floor.  These  included  Edward  A. 
Allen  of  WLVA,  Lynchburg,  who 
urged  cooperation  with  existing 
public  domain  transcription  pro- 
ducers; Stanley  Schultz,  WLAW, 
Lawrence,  Mass.,  who  advocated 
cooperation  with  the  publishing 
houses  controlled  by  motion  picture 
producers;  Art  Mosby,  KGVO,  Mis- 
soula, Mont.,  who  emphasized  the 
desirability  of  developing  the  "per 
program"  basis  of  royalty  pay- 
ment; Harold  V.  Hough,  WBAP- 
KGKO,  Fort  Worth,  who  presented 
formally  the  copyright  resolution 
and  urged  its  passage  as  the  "best 
weapon  that  the  best  brains  of  the 
industry  can  devise";  Tom  Sharp, 
KFSD,  San  Diego,  who  raised  the 
question  of  possible  control  of  the 
new  corporation  by  any  single 
group  or  single  interest;  Hoyt 
Wooten,  WREC,  Memphis,  who  in- 
quired whether  the  industry  hoped 
to  procure  reductions  in  ASCAP 
fees  to  offset  the  investment  in  the 
new  corporation;  Don  Elias  of 
WWNC,  Asheville,  N.  C,  and  Paul 
Loyet,  of  WHO,  Des  Moines. 

Eugene  C.  Pulliam,  WIRE,  In- 
dianapolis, cut  short  the  floor  ques- 
tioning by  observing  that  the  con- 
vention appeared  strongly  in  favor 
of  the  move  and  that  since  other 
business  was  to  be  handled,  he 
urged  an  immediate  vote.  It  was 
quickly  taken  up,  after  which  the 
convention  recessed  for  luncheon. 

At  the  opening  of  the  afternoon 
session,  Ed  Craney,  ovsmer  of 
KGIR,  Butte,  Mont.,  proposed  that 
President  Miller  be  made  the  sole 
negotiator  for  NAB  with  ASCAP 
and  seek  to  secure  a  contract  based 
on  clearance  at  the  source  and  on 
per  program  payment.  The  motion, 
however,  was  tabled  after  brief 
discussion. 

Resolutions  Adopted 

Several  other  resolutions  dealing 
with  copyright  were  adopted  unan- 
imously. These  included  renewal  of 
support  of  the  industry  in  its  ef- 
fort to  press  for  prosecution  of  the 
anti-trust  suit  of  the  Department 
of  Justice  against  ASCAP,  pend- 
ing in  New  York;  support  by  all 
legislative  means  of  amendment  of 
the  Copyright  Act  of  1909  to  bring 
it  into  conformity  with  the  needs 
of  the  industry,  and  continuance  of 
the  practice  of  assigning  NAB 
counsel  to  assist  broadcasters  in- 
volved in  copyright  legislation  in 
the  States. 

Harry  C.  Wilder,  president  of 
WSYR,  Syracuse,  offered  a  resolu- 
tion, adopted  unanimously,  that 
members  of  the  NAB  exercise  "the 
greatest  possible  care  in  the  use, 
preparation  and  transmission  of 
broadcasts  dealing  with  war,  to  the 
end  that  these  broadcasts  will  con- 
form with  and  support  the  declared 
neutrality  policy  of  this  country." 

Edgar  L.  Bill,  WMBD,  Peoria, 
newly-appointed  chairman  of  the 
Code  Compliance  Committee,  ex- 
plained the  manner  in  which  the 
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McGregor,  A.  M.,  WJBC,  Bloomington,  111. 
McLaughlin,  C.  A.,  WIBC,  Indianapolis 
McNaughton,  Henry  B.,  WTBO.  Cumber- 
land, Md. 

Macy,  J.  Noel,  WFAS,  White  Plains,  N.  Y. 
Maland,  Joseph  O.,  WHO,  Des  Moines 
Mariotte,  Donald  A..  NBC 
Marshall,  K.  G.,  WBRC,  Birmingham 
Maslin,  Robt.  S.  Jr.,  WFBR,  Baltimore 
Mason,  N.  G.,  WIRE.  Indianapolis 
Mason,  Richard  H.,  WPTF,  Raleigh,  N.  C. 
Mastin,    Cecil    D.,    WNBF,  Binghamton, 
N.  Y. 

Meggee,  R.  F.,  KXA,  Seattle 
Meyer,  P.  J.,  KFYR,  Bismarck,  N.  D. 
Milbourne,  L.  W.,  WCAO,  Baltimore 
Mills,  Frank  R.,  WDWA,  Champaign,  III. 
Moroney.  James  M.,  WFAA,  Dallas 
Moore,  Robert,  Transradio  Press 
Morency,  Paul  W.,  WTIC,  Hartford,  Conn. 
Mosby,  Art.  J.,  KGVO.  Missoula,  Mont. 
Murphy,  Morgan,  WEBC,  Superior.  Wis. 
Musselman,  B.  Bryan,  WCBA,  Allentown, 
Pa. 

Myers,  Chas.  W.,  KALE,  Portland,  Ore. 
Nash,  Edward  C,  WIBW,  Topeka,  Kan. 
Norton,  George  W.,  WAVE,  Louisville 
Norton,  John  H.,  WJZ,  New  York 
Nunn,  Gilmore  N.,  WCMI,  Ashland,  Ky. 
Nunn,  J.  Lindsay,  KFDA.  Amarillo,  Tex. 
O'Brien,  Martin  R.,  WMRO,  Aurora,  111. 
O'Dell,  Wm.  E.,  WTMV,  E.  St,  Louis 
Orr,  P,  F.,  KTRH,  Houston 

Patt,  John  F.,  WGAR,  Cleveland 
Patterson,    Betty,    WFAS,    White  Plains, 
N.  Y. 

Peak,  Earl  N.,  KFJB,  Marshalltown.  la. 
Petry,  Edward,  Edw.  Retry  &  Co. 
Pitts,  Barton,  KFEQ,  St.  Joseph.  Mo. 
Powell,  Hugh  J.  KGGF.  CofEeyville,  Kan. 
Poynor,  D.  J.,  WMBH,  Joplin,  Mo. 
Pulham,  Gene.  WIRE,  Indianapolis 
Pyle,  K.  W.,  KFBI.  Abilene,  Kan. 
Pyle,  Wm.  D.,  KVOD,  Denver 

Quarton,  S.  D.,  Cedar  Rapids,  la. 

Ray,  Wm.  B.,  WMAQ-WENR,  Chicago 
Reed,    Dwight    S.,    WSFA,  Montgomery, 
Ala 

Reineke,  Earl  C,  WDAY,  Fargo,  N.  D. 
Reinsch.  J.  Leonard.  WHIO.  Dayton,  O. 
Richardson.  Duke.  WDAN,  Danville,  111. 
Ripley,  Fred  R.,  WSYR.  Syracuse 
Rodgers,  James  W.,  WROK,  Rockford,  HI. 
Roeder.  George  H.,  WCBM.  Baltimore 
Rollo,  Reed,  T.,  attorney,  Washington 
Rosenbaum,  Samuel  R.,  WFIL,  Philadelphia 
Roth,  Eugene  J.,  KONO.  San  Antonio 
Roberts,  John  C.  Jr.,  KXOK,  St.  Louis 
Ruddell,  Noel  C.  WJMS,  Ironwood,  Mich. 
Russell,  Frank  M.,  WRC,  Washington 
Rvan,  John,  WSPD.  Toledo 
Runyon,  M.  R.,  CBS,  New  York 

Sambrook,  A.  B.,  WBS,  New  York 
Sanders,    Wayne    A.,    WWVA,  Wheeling, 
W.  Va. 

Schultz,    Stanley    N.,    WLAW,  Lawrence, 

Schurz,'  Franklin  D.,  WFAM.  South  Bend 
Scripps,  Wm.  J.,  WWJ,  Detroit 
Searle,  Don,  KFAB-KOIL,  Omaha 
Sharp,  Thomas  E.,  KFSD.  San  Diego 
Shaw.  Don  S.,  WMCA.  New  York 
Schmitt,  Kenneth  F.,  WIBA,  Madison,  Wis. 
Schudt,  Wm.  A.,  WKRC,  Cincinnati 
Shuman,  Howard  A.,  KWFC,  Hot  Springs, 
Ark. 

Shouse,  James  D.,  WLW.  Cincinnati 
Shutz,  Edgar  P.,  WIL.  St.  Louis 
Simmons,  Allen  T.,  WADC,  Akron 
Slavick,  Henry  W.,  WMC,  Memphis 
Smith,  Calvin  J.,  KFAC,  Los  Angeles 
Smith,    George    W.,    WWVA,  Wheeling, 
W.  Va. 

Smith,  Harold  E.,  WABY,  Albany 
Stoer,  E.  Maxwell,  WINS,  New  York 
Spence,  Harry  R.,  KXRO,  Aberdeen,  Wash. 
Stone,  Harry,  WSM,  Nashville 
Stevens,  Frank  M.,  WSAL,  Salisbury,  Md. 
Sprague,  Stuart,  New  York 
Stewart,  Jack,  KCMO.  Kansas  City 
Strotz,  Sidney  N.,  NBC,  Chicago. 
Summerville,  Howard,  WGST,  Atlanta 
Swartley,  W.  C,  WGL,  Fort  Wayne 

Taft,  Hulbert,  WKRC,  Cincinnati 
Taylor,  Ted,  KGNC,  Amarillo,  Tex. 
Thomas,  Lloyd  C,  KGFW.  Kearney,  Neb, 
Thomas.  Norman  A.,  WDOD,  Chattanooga 


committee  proposed  to  function  in 
enforcing  the  self -regulation  docu- 
ment. Ed  Kirby,  NAB  public  rela- 
tions director,  explained  the  scope 
of  the  compliance  plans. 

The  convention  concluded  with  an 
observation  by  President  Miller  re- 
garding the  phonograph  record 
company  plans  for  licensing  sta- 
tions. He  advocated  extreme  cau- 
tion before  entering  into  any  kind 
of  agreement. 


FCC  Meets  Tuesdays 

TUESDAY  has  been  adopted  as  the 
regular  FCC  meeting  day  until  fur- 
ther notice.  Regular  broadcast  ac- 
tions will  be  handled  on  that  day, 
along  with  other  routine  considera- 
tions. Oral  arguments  will  be  held 
on  Thursdays,  pursuant  to  the  prac- 
tice established  last  year,  with  the 
Motions  Docket,  presided  over  by 
a  commissioner,  to  be  held  Fridays. 


Institute  Adding 

UTILITY  ENGINEERING  Insti- 
tute, Chicago,  will  add  approxi- 
mately 20  stations  to  its  list  by 
Oct.  1,  increasing  its  total  number 
of  outlets  to  about  35.  WCFL,  Chi- 
cago, will  carry  three  15-minute 
programs  weekly  for  the  Institute. 
Agency  is  First  United  Broadcast- 
ers, Chicago. 


Beaumont  Discs 

BEAUMONT  LABS.,  St.  Louis, 
(4- Way  Cold  Tablets),  will  begin 
in  mid-October  over  a  long  list  of 
stations  with  transcribed  announce- 
ments. Several  Canadian  stations 
will  be  included.  Agency  is  H.  W. 
Kastor  &  Sons  Adv.  Co.,  Chicago. 


F-M  Plans  of  CBS 

EFFECTIVE  Sept.  17,  CBS  is  mak- 
ing its  evening  programs  available  for 
rebroadcast  on  W2XMN,  Alpine,  N. 
J.,  Maj.  E.  H.  Armstrong's  experi- 
mental frequency  modulation  transmit- 
ter, which  operates  with  40  kw.  on 
42800  kc.  CBS  engineers  plan  to  make 
extensive  tests  to  determine  the  scope 
of  Maj.  Armstrong's  invention  as  ap- 
plied to  broadcasting. 


Sleininger  Leaves  Furgason 

GENE  FURGASON.  head  of  Gene 
Furgason  &  Co.,  station  representa- 
tives, announced  Sept.  5  that  he  and 
Cliff  Sleininger,  as  principal  officers  of 
the  company,  had  agreed  to  separate. 
The  company  is  now  owned  individu- 
ally by  Mr.  Furgason  with  personnel 
remaining  the  same. 


FINCH  Telecommunications  Labora- 
tories Inc.,  New  York,  has  shortened 
its  name  to  Finch  Telecommunications 
Inc.,  according  to  W.  G.  H.  Finch, 
president  of  the  company. 


Thompson,  Charles  R.,  WBEN.  Buffalo 
Thompson,  Robert  M..  KQV,  Pittsburgh 
Thompson,  Roy  F.,  WFBG.  Altoona,  Pa. 
Thornburgh,  Don,  W..  KNX.  Los  Angeles 
Tison,  W.  Walter,  WFLA,  Tampa 
Townsend,  Sam  W.,  WJW,  Akron 

Uridge,  Owen  F.,  WJR,  Detroit 

Van  Volkenburg,  J.  L.,  CBS 
Veatch,  J.  P.,  KFEL,  Denver 

Walker,  Geo.  D.,  WAIR,  Winston-Salem 
Wallace,  Forrest  P.,  WWJ,  Detroit 
Watson,  Loren  L.  WBAL.  Baltimore 
Wav,  Wm.  B.,  KVOO.  Tulsa 
Weil,  Ralph  N.,  WBAL,  Baltimore 
West.  Wm,  H.,  WTMV,  E.  St.  Louis 
Westlund,  Art,  KRE.  Berkeley,  Cal. 
Wheelahan.  Harold,  WSMB,  New  Orleans 
Wheeler,  Clarence,  WHEC.  Rochester 
White,  Max  H.,  KWNO.  Winona.  Minn. 
Whitlock,   Edward  S.,  WRNL,  Richmond, 
Va. 

Whitmore,    Walter    E.,    KGFL,  Roswell, 
N,  M. 

Whitte,  Clinton  R.,  WCRW,  Chicago 
Wilder,  Harry  C,  WSYR.  Syracuse,  N.  Y. 
Williamson,  Warren,  WKBN,  Youngstown, 
O. 

Wilson,  L.  B.,  WCKY,  Cincinnati 
Wood,  L.  W.,  WCLS,  Joliet,  111. 
Woodruff,  Jim  W.  Jr.,  WRBL,  Columbus, 
Ga. 

Wooten.  Hoyt  B.,  WREC,  Memphis 
Wrath,  John  H.,  WSJS,  Winston-Salem 
Wyler,  Karl  O.,  KTSM,  El  Paso.  Tex. 

Yocum,  Ed.,  KGHL,  Billings,  Mont. 
Young,    Dr.    George,   WDGY,  Minneapolis 

Zimmerman,  Ed,  KARK,  Little  Rock 
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ACTIONS  OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 


AUGUST  31  TO  SEPTEMBER  15,  INCLUSIVE 


Decisions  .  .  . 


AUGUST  31 
WHDF,  Calumet,  Mich.  ;  NEW,  Copper 
Country  Bcstg.  Co.,  Hancock,  Mich. — 
WHDF,  Granted  mod.  license  to  full  time 
and  renewal  license,  and  Copper  Country 
Bcstg.  Co.  denied  CP  1370  kc  100-250  w 
unl. 

MISCELLANEOUS— KUSD,  Vermillion, 
S.  D. ;  KGBU,  Ketchikan,  Alaska ;  KTRB, 
Modesto,  Cal.  ;  KFQD,  Anchorage,  Alaska  ; 
WSPA,  Spartanburg,  S.  C,  granted  tem- 
porary license  renewals ;  WBZ,  Boston, 
granted  CP  new  trans.,  directional ;  NEW, 
Worcester  Co.  Bcstg.  Corp.,  Worcester, 
Mass.,  granted  petition  intervene  applic. 
C.  T.  Sherer  Co.,  Worcester. 

NEW,  Niagara  Falls  Gazette  Pub.  Co., 
Niagara  Falls — Granted  CP  1260  kc  1  kw 
D. 

SEPTEMBER  2 
MISCELLANEOUS— Saginaw  Bcstg.  Co., 
Saginaw,  Mich.,  denied  continuance  oral 
argument;  KFRO,  Longview,  Tex.,  denied 
temp.  auth.  special  programs  ;  WEAU,  Eau 
Claire,  Wis.,  denied  temp.  auth.  special 
programs. 

SEPTEMBER  6 

WSLA,  WSLR,  Boston — Granted  CP's 
move  trans. 

MISCELLANEOUS  — WBTH,  William- 
son, W.  Va.,  granted  petition  intervene 
applic.  Clarence  H.  Frey,  Robert  O.  Greev- 
er,  Logan,  W.  Va.,  9-8-39,  but  denied  en- 
largement of  issues :  WJLS,  Beckley,  W. 
Va.,  granted  petition  intervene  same  hear 
ing ;  WMBR,  Jacksonville,  Fla.  ;  WGRC 
New  Albany,  Ind.,  NEW,  Gateway  Bcstg 
Co.,  Louisville,  NEW,  WJMS  Inc.,  Ash- 
land, Wis.,  oral  argument  set  for  10-3-39 

NEW,  Worcester  Telegram  Pub.  Co., 
Holden,  Mass. — Granted  CP  high-freq.  1 
kw. 

NEW,  Stromberg-Carlson  Tel.  Mfg.  Co., 
Rochester — Granted  CP  high-freq.  1  kw 

NEW,  Journal  Co.,  Milwaukee — Granted 
CP  high-freq.  1  kw. 

NBC,  New  York — Granted  extension 
auth.  transmit  to  Canada. 

NEW,  Bell  Telephone  Labs.,  Whippany, 
N.  J.— Granted  CP  high-freq.  5  kw. 

WIXEH,  Avon,  Conn. — Granted  high- 
freq.  license  150  w. 

NEW,  Westinghouse  E  &  M  Co.,  Boston 
—Granted  CP  high-freq.  1  kw. 

NEW,  NBC,  New  York— Granted  CP 
high-freq.  1  kw. 

NEW,  Cincinnati  Times-Star,  Cincinnati 
■ — Granted  CP  facsimile. 

CBS,  New  York — Granted  extension 
auth.  transmit  to  Canada. 

KIT,  Yakima,  Wash. — Granted  Mod.  li- 
cense N  to  1  kw. 

WJMS,  Ironwood,  Mich. ;  WSYB,  Rut- 
land, Vt. — Granted  CPs  250  w  unl. 

NEW,  Lakeland  Bcstg.  Co.,  Willmar, 
Minn.— Applic.  CP  in  docket  amended  to 
680  kc  250  w  D  only. 

Modification  of  licenses  to  250  w  unl 
granted  to  WCHV,  Charlottesville,  Va  • 
WRAL,  Raleigh,  N.  C.  ;  WRGA,  Rome,  Ga  • 
WSLI,  Jackson,  Miss. ;  KRMD.  Shreveport 
La.  ;  KMLB,  Monroe,  La.  ;  WJBC,  Bloom- 
ington.  111.;  KLUF,  Galveston,  Texas- 
WEOA,  Evansville.  Ind.  ;  KPQ,  Wenatchee 
Wash.  ;  WDNC,  Durham,  N.  C.  ;  WGNc' 
Gastonia,  N.  C.  ;  WSIX,  Nashville,  Tenn.  ■ 
WSTP,  Salisbury,  N.  C.  ;  KCMC,  Texar- 
^tJ^A;^  '•  WHLB,  Virginia,  Minn. ; 
WMFG,  Hibbing,  Minn.;  WSAU.  Wausau, 
Wis. ;  WTRC.  Elkhart,  Ind. ;  KSRO.  Santa 
Rosa,  Cal.  ;  WIL,  St.  Louis,  Mo.  ;  WTMA 
Charleston,  S.  C. ;  WKBZ.  Muskegon. 
Mich.;  WEED,  Rocky  Mount,  N.  C  • 
WAML,  Laurel,  Miss. ;  KBND,  Bend,  Ore. '; 
KVEC,  San  Luis  Obispo,  Cal.;  KPLc' 
Lake  Charles,  La. ;  WMBH,  Joplin,  Mo  '• 
WCAX,  Burlington,  Vt. ;  WCBM,  Balti- 
more: KOCY,  Oklahoma  City;  WAYX, 
Waycross,  Ga.  ;  WEBQ,  Harrisburg,  111  • 
WNOE,  New  Orleans  ;  WBBZ,  Ponca  City 
Okla.  ;  KELO,  Sioux  Falls,  S.  D. ;  WIBU 
Poynette,  Wis.  ;  KXRO,  Aberdeen,  Wash.  '• 
KPFA,  Helena,  Mont.;  KWYO,  Sheridan, 
Wyo. :  WABY,  Albany;  WNBF,  Bingham- 
ton,  N.  Y.  ;  WBEO.  Marquette,  Mich.  ; 
WEST,  Easton,  Pa. ;  WGH,  Newport  News, 
Va.  ;  WATL,  Atlanta;  WMBS,  Uniontown, 
Pa. ;  WSNJ,  Bridgeton,  N.  J. ;  WPAX 
Thomasville.  Ga. ;  KOBH,  Rapid  City' 
S.  D.  ;  WHFC,  Cicero,  111.  ;  KFAM,  St 
Cloud,  Minn.  ;  KGHI,  Little  Rock,  Ark.  • 
KGKL,  San  Angelo,  Tex.  ;  KVOX.  Moor- 
head,  Minn.  ;  WTMV,  E.  St.  Louis,  III.  ; 
KRBC,  Abilene,  Texas ;  WMIN,  St.  Paul, 
Minn. ;  KRE.  Berkeley,  Cal. ;  WIBX,  Utica, 
N.  Y.  :  WBRE,  Wilkes-Barre,  Pa. ;  WDAS, 
Philadelphia ;  WMBO.  Auburn,  N.  Y. ; 
WCPO,  Cincinnati  ;  WRBL,  C'^lumbus,  Ga. ; 
WJNO,  West  Palm  Beach;  Fla.:  WRDW, 
Augusta,  Ga. ;  KWOS,  Jefferson  City,  Mo.  ; 
KCKN,  Kansas  City. 


SEPTEMBER  7 

MISCELLANEOUS— KMMJ,  Grand  Is- 
land, Neb.,  denied  reconsideration  of  grant 
to  Neb.  Bcstg.  Co.,  for  new  station  in 
Hastings ;  WJBO,  Baton  Rouge,  La.,  de- 
nied rehearing  re  applic.  KSAL,  Salina, 
Kan.,  for  CP  change  freq.,  increase  power ; 
WCPO,  Cincinnati,  denied  rehearing  on  re- 
consideration of  grant  to  WBOW,  Terre 
Haute,  Ind.,  to  change  freq.  ;  WHDH,  Bos- 
ton, denied  reconsideration  of  grant  with- 
out hearing  to  North  Shore  Bcstg.  Co.,  for 
new  station  in  Salem,  Mass.  ;  WBBM,  Chi- 
cago, retired  to  closed  files  applic.  CP 
change  trans.,  etc.  ;  WLTH,  Brooklyn, 
granted  auth.  remain  silent  pending  action 
on  applic.  move  to  new  site,  and  during 
actual  move  if  applic.  is  granted. 

SEPTEMBER  8 

MISCELLANEOUS  —  NEW,  United 
Theatres,  San  Juan,  P.  R.,  granted  ex- 
tension to  file  opposition  for  reopening  case 
re  applic.  Enrique  Abarca,  additional  5 
days  to  8-28-39  ;  WLEU,  Erie,  Pa.,  peti- 
tion intervene  Presque  Isle  Bcstg.  Co.  ap- 
plic. withdraw;  WTNJ,  Trenton,  N.  J., 
granted  petition  to  amend  applic.  re  hours, 
and  hearing  continued,  both  to  be  heard 
together,  opposition  and  motion  to  strike 
filed  by  WCAM  and  WCAP  overruled ; 
NEW.  Moody  Bible  Institute  Radio  Station. 
Chicago,  motion  amend  applic.  referred  to 
oral  arguments ;  NEW,  Las  Vegas  Bcstg. 
Co.,  Las  Vegas,  Nevada,  denied  continu- 
ance hearing  Nevada  Bcstg.  Co. ;  KSO, 
Des  Moines,  granted  intervention  applic. 
Gazette  Co.,  Cedar  Rapids ;  KMA,  Shen- 
andoah, la.,  granted  intervention  WSBT 
applic.  ;  WBRC,  Birmingham,  granted  in- 
tervention and  enlargement  of  issues  in 
WSBT  applic;  WDBJ,  Roanoke,  Va., 
same ;  KVOD,  Denver,  granted  interven- 
tion KABC  applic.  ;  WMCA,  New  York, 
petition  postponement  WPG  argument 
withdrawn ;  NEW.  Las  Vegas  Bcstg.  Co.. 
Las  Vegas,  Nev.,  granted  continuance  hear- 
ing to  10-17-39  and  granted  order  take  de- 
positions ;  NEW.  Cascade  Bcstg.  Co..  Ever- 
ett, Wash.,  referred  to  Commission  en 
banc  all  parties  seeking  to  argue  motion 
to  amend  applic.  to  1430  kc  500  w  unl., 
time  extended:  WSPR.  Springfield,  Mass., 
granted  amendment  to  change  name  to 
WSPR  Inc.,  directive  antenna,  increase  to 
500  w  unl.  :  Thomas  J.  Watson,  Endicott, 
N.  Y.,  overruled  motion  withhold  further 
consideration  applic.  WMFF  to  change  as- 
signment ;  NEW,  Lackawanna  Bcstg.  Co., 
Scranton,  Pa.,  granted  order  take  deposi- 
tions;  NEW,  St.  Lawrence  Bcstg.  Corp., 
Ogdensburg,  N.  Y.,  granted  motion  amend 
applic.  to  1370  kc  250  w  unl.  ;  NEW,  En- 
rique Abarca  Sanfeliz,  San  Juan,  P.  R., 
granted  continuance  argument  on  petition 
reopen  hearing  in  re  applicant  and  United 
Theatres. 


SEPTEMBER  12 

WMFO,  Decatur.  Ala. — Granted  vol.  as- 
signment license  to  Tennessee  Valley  Bcstg. 
Co. 

Modification  of  licenses  to  increase  power 
to  250  watts  granted  WABI.  Bangor.  Me.  ; 
WJTN.  Jamestown.  N.  Y. ;  WMAS. 
Springfield.  Mass. ;  WGAL,  Lancaster,  Pa.  ; 
WMPC,  Lapeer,  Mich. ;  WJAC.  Johns- 
town, Pa.  ;  WWSW,  Pittsburgh ;  WRAK, 
Williamsport,  Pa.  ;  WCMI,  Ashland,  Ky.  : 
WOMI.  Owensboro.  Ky. :  WHLS.  Port 
Huron,  Mich.  ;  WFTC,  Kinston,  N.  C. ; 
KALB,  Alexandria,  La.  :  WJBY.  Gadsden, 
Ala.  ;  WJHL,  Johnson  City,  Tenn.  ;  KRIC, 
Beaumont,  Texas ;  WOPI,  Bristol,  Tenn.  ; 
KFVS,  Cape  Girardeau,  Mo.;  WRJN,  Ra- 
cine, Wis. ;  WGL,  Fort  Wayne,  Ind.  and 
KAST,  Astoria.  Ore. 

WIS,  Columbia.  S.  C. — Denied  rehearing 
applic.  satellite  station. 

WFBR,  Baltimore — Denied  petition  to  ac- 
cept amendment  and  for  rehearing  re  ap- 
plic. satellite  station,  denied  7-13-39. 

SEPTEMBER  13 

NEW,  Lawrence  J.  Heller,  Washington — 
Denied  CP  1310  kc  100-250  w  unl.,  with 
synchronous  station. 

WLAW,  Lawrence,  Mass. — ^Denied  CP  in- 
crease hours  to  LS  San  Francisco,  di- 
rectional N. 

WNEL,  San  Juan,  P.  R.— Granted  re- 
newal. 

NEW,  Catawba  Valley  Bcstg.  Co.,  Hick- 
ory, N.  C. — Granted  CP  1370  kc  100-250 
w  unl. 

WCOV,  Capital  Bcstg.  Co.,  Montgomery, 
Ala. — Granted  mod.  license  to  unl.,  100  w. 

SEPTEMBER  14 

NEW,  Southern  Ore.  Bcstg.  Co.,  Grants 
Pass,  Ore. — Granted  CP  1310  kc  100  w  unl. 

MISCELLANEOUS  —  WMC,  Memphis, 
WTAR,  Norfolk,  granted  extensions  temp, 
auth.  5  kw  N;  WCOU,  Lewiston,  Me., 
granted  license  increase  D  to  250  w ; 
WDGY,  Minneapolis,  denied  extension 
temp.  auth.  operate  evenings. 

SEPTEMBER  15 

MISCELLANEOUS  —  W  L  B  Z,  Bangor, 
Me.,  granted  intervention  WABI  applic.  ; 
WBRC,  Birmingham,  granted  enlargement 
issues  in  KMAC  case;  WDBJ,  Roanoke, 
same;  WHJB,  Greensburg,  Pa.,  granted 
intervention  WROL  case;  NEW,  Wm.  F. 
Huffman,  Wisconsin  Rapids,  granted  mo- 
tion allow  amendment  applic.  to  1310  kc  ; 
WMAL,  Washington,  granted  auth.  with- 
draw petitions  intervene  KSD,  KXOK, 
KWK  cases ;  KMAC,  San  Antonio,  denied 
without  prejudice  with  leave  to  file  amended 
petition  to  intervene  WSBT,  KABC  cases ; 
WTMJ,  Milwaukee,  granted  intervention 
WROL   case;   WCNW,   Brooklyn,  granted 


THIS  REVOLVlNCr  CONTROL  DESK  i.s  a  feature  of  the  KGER,  Long 
Beach,  Cal.,  new  remote  studios  in  Los  Angeles,  which  is  moved  about 
on  casters  to  permit  the  best  possible  view  into  either  of  the  two  large 
studios.  The  conduit  of  the  panel  wires  is  used  as  a  pivot  point  and  no 
flexible  wires  or  cables  are  in  sight,  according  to  Jay  Tapp,  KGER  tech- 
nical director,  who  designed  the  desk  and  new  control  room,  with  assis- 
tance of  Ron  Oakley,  Frank  Ottoboni  and  Loree  Anderson.  Appearance  is 
that  of  a  desk  with  no  visible  connection  with  the  speech  bays,  which  are 
located  about  six  feet  back  of  the  operator,  he  pointed  out.  The  revolving 
desk  has  vertical  Tech-Lab  mixers,  complete  monitoring,  audition  and 
talkback  facilities  for  operation  of  two  studios  simultaneously,  remotes 
or  transcriptions.  Weston  volume  instruments  were  used  with  Strom- 
berg-Carlson switches  and  Western  Electric  relays,  lighting  system  and 
microphone.  Almost  entirely  of  metal,  the  desk  is  a  combination  of 
aluminum  grey  steel,  satin  chromium,  and  black  Western  Electric  mi- 
carta,  with  lumiline  tubes  furnishing  illumination  for  the  control  panel. 


supplemental  request  take  depositions ;  | 
WEEU,  Reading,  granted  intervention  i 
WHDH  case ;  WCBS,  Springfield,  111. ;  I 
granted  dismissal  without  prejudice  applic. 
change  freq.,  increase  power ;  WHDH,.; 
Boston,  granted  motion  take  depositions  re ; 
applic.  increase  power  and  time.  ', 

Proposed  Decisions  .  .  . 

SEPTEMBER  13 
W9XAA,  Chicago — Denied  renewal  li- 
cense international  station  and  dismissed 
without  prejudice  applic.  Radio  Service, 
Corp.  of  Utah  for  consent  to  assign 
W9XAA  from  Chicago  Federation  of  Labor: 
to  it. 

NEW,  Bureau  of  Education,  Los  Ange- • 
les — Denied  CP  1420  kc  100  w  D. 

KOY,  Phoenix,  Ariz.- — Granted  mod.  li- 
cense to  550  kc,  1  kw. 

Applications  .  .  . 

SEPTEMBER  1 

WGAN,  Portland,  Me. — Mod.  license  to 
unl. 

KMBC,  Kansas  City — CP  increase  to  5 
kw  N  &  D. 

NEW,  J.  D.  Falvey,  Ottumwa,  la. — CP' 
1210  kc  100  w  unl. 

NEW,  Stephenson,  Edge  &  Korsmeyer.i 
Jacksonville,  III.— CP  1370  kc  250  w  unl. 

WALR,  ZanesvlUe,  O. ;  WHDF.  Calumet, 
Mich. — Mod.  licenses  to  250  w  N  &  D. 

WCAE,  Pittsburgh — CP  increase  to  5  kw 
N  &  D. 

KTRH,  Houston — CP  change  to  710  kc 
10  kw. 

WSPB,  Sarasota,  Fla. — Mod.  CP  re  stu- 
dio, trans,  sites  new  station. 

WBOW,  Terre  Haute,  Ind. — Mod.  re  an- 
tenna, trans. 

KGFL,  Roswell,  N:  M.— Mod.  license  re 
hours. 

KDON,  Monterey,  Cal.— CP  new  trans.,' 
antenna,  increase  to  500  w  1  kw  D,  1440 : 
kc. 

WLOK,     Lima,     O. ;     KOME,  Tulsa; 
WBOW,  Terre  Haute,  Ind. ;  KGLO,  Mason  J 
City,  la. — Mod.  license  to  250  w  N  &  D. 

SEPTEMBER  5 

WELL  New  Haven — License  for  new 
freq.,  hours,  power,  etc. 

NEW,  WIBX  Inc.,  Marshall,  N.  Y. — ' 
CP  43400  kc  1  kw  freq.  modulation. 

NEW.   CBS,   New  York — CP  television. 

WCOL,  Columbus — CP  change  to  1200  kc 
250  w  N  &  D. 

WTSP,  St.  Petersburg,  Fla. — Mod.  CP' 
re  antenna,  trans.,  studio. 

WEDC,  Chicago — License  increase  power, 
etc. 

KFRU,  Columbia.  Mo. — CP  change  to 
1370  kc  100-250  w  unl.,  amended  to  250  w, 
N  &  D. 

KGBX.  Springfield,  Mo. — CP  increase  to 
5  kw. 

KFEL.  Denver — License  for  increased 
power,  etc. 

KVOL.  Lafayette,  La. ;  KFDA,  Amarillo, 
Tex. — Mod.  license  to  250  w. 

SEPTEMBER  7  , 

WSAN-WCBA,  AUentown,  Pa.— Mod.  li- 
cense to  1  kw. 

NEW.  High  Point.  N.  C. — CP  amended 
to  change  name  to  High  Point  Bcstg.  Co. 

NEW,  Burlington  Bcstg.  Co..  Burling- 
ton. N.  C— CP  1420  kc  100  w  D. 

WSAV,  Savannah,  Ga. — Mod.  CP  new 
station  re  antenna,  trans.,  change  name 
to  WSAV  Inc. 

WFLA,  Tampa,  Fla. — Auth.  transfer 
control  to  Tribune  Co. 

NEW.  Hunt  Bcstg.  Assn..  Greenville. 
Tex. — CP  940  kc  1  kw  D. 

KVWC.  Vernon.  Tex.  ;  WMSD.  Muscle 
Shoals  City.  Ala.;  KGFF.  Shawnee.  Okla.;: 
KDLR.  Devils  Lake,  N.  D. ;  KGKY,  Scotts- 
bluff.  Neb. — Mod.  licenses  to  250  w  N  &  D. 
SEPTEMBER  14 

WVFW,  Brooklyn — License  for  equip, 
changes. 

NEW,  Paducah  Bcstg.  Co.,  HopkinsvilIe,j 
Ky. — CP  1200  kc  250  w  unL 

WFMJ,  Youngstown — License  new  sta- 
tion. 

WCKY,  Cincinnati — Mod.  license  move 
studio  to  Gibson  Hotel. 

KGKB,  Tyler,  Tex. — Mod.  license  to  250 
w  N  &  D ;  KPLT,  Paris,  Tex.,  same ; 
KWJB.  Globe,  Ariz.,  same. 

KVIC.  Victoria.  Tex. — Mod.  CP  new  sta- 
tion re  antenna,  trans.,  studio. 

WJNO,  W.  Palm  Beach,  Fla. — License 
new  equip. 

KFH,  Wichita — CP  increase  to  5  kw 
N  &  D,  directional  N. 


is 
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New  Business 

STANDARD  BRANDS,  New  York 
(Fleischmann's  yeast),  on  Oct.  2 
Btarts  I  hove  .a  Mystery,  on  51  NBC- 

,  Red  stations,  Mon.  thru  Fri.,  7 :15- 
7:30  p.m.  (EST),  with  repeat  8:15- 
B:30  p.m.  (PST).  Agency:  J.  Walter 

I|Thompson  Co.,  N.  T. 

QUAKER  OATS  Co.,  Chicago,  on 
Sept.  25  resumes  Crirl  Alone,  on  NBC 
Red,  Mon.  thru  Fri.,  4-4 :15  p.m. 
(CST).  Agency:  RuthraufE  &  Ryan, 
Inc.,  N.  T. 

rWILSHIRE  OIL  Co.,  Los  Angeles, 
-on  Sept.  18  starts  participation  quiz 
-jjirogram,  Pull  Over  Neighlor,  on  15 

California  Don  Lee  network  stations 

I KHJ  KFRC  KIEM  KVCV  KHSL 
-KQW  KDON  KTKC  KVEC  KPMC 

KDB  KFXM  KVOE  KGB  KXO), 
■Monday,  8-8:30  p.m.  (PST).  Agency: 

Dan  B.  Miner  Co.,  Los  Angeles. 

COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City,  N.  J.  (shaving  cream),  on 

jiOet.  8  starts  Bill  Stern  on  43  NBC- 
iBlue    stations.    Sun.,    9 :45-10  p.m. 

I'Agency :  Benton  &  Bowles,  Chicago. 

'''IlARUS  &  BROS.  Co.,  Richmond,  Va. 

3 ( Edgeworth  tobacco,  Domino  cigar- 
ettes), on  Nov.  14  starts  24  hockey 
games  on  WAAB,  and  Colonial  Net- 

i:work.   Agency:    Warwick   &  Legler, 

-;^^N.  Y. 

i|,|LUTHERAN  LAYMEN'S  LEAGUE, 
:  |St.  Louis,  on  Oct.  29  resumes  The 
''''Lutheran  Hour  on  15  MBS  stations, 
Sun.,  1:30-2  p.m.  (repeat,  on  14  MBS, 
Don   Lee   and   Oklahoma  Networks, 
.,.4:30-5  p.m.).  Agency:  Kelley,  Stuhl- 
,man  &  Zahrndt,  St.  Louis. 

'jWHEELING  STEEL  Co.,  Wheeling, 
„|W.  Va.,  resumes  Blusical  Steelmak- 
iiers  Oct.  8  on  44  MBS  stations.  Sun., 
,|5-5:30  p.  m.  (EST).  Placed  direct. 

:iL\XTON-FISHER  TOBACCO  Co., 
Louisville  (Twenty  Grand),  on  Sept. 
25  starts  Boh  Garred's  News  on  5 
€BS  Pacific  stations,  Mon.  thru  Fri., 

'  5:45-6  p.  m.  Agency:  McCann-Erick- 

...Kon,  N.  Y. 

'ward  BAKING  Co.,  New  York 
;  (Tip-Top  Bread),  on  Oct.  5  starts  Joe 
Penner's  Tip-Top  Show  on  30  NBC- 
poBlue  stations,  Thurs.,  8:30-9  p.  m. 
I  Agency :  Sherman  K.  Ellis,  N.  Y. 

Wm.  R.  WARNER  Co.,  New  York, 
I  Sloan's  Liniment),  on  Oct.  14  starts 

■■Youth  vs.  Age  on  104  NBC-Blue  sta- 
tions, Sat.,  8 :30-9  p.  m.  Agency :  War- 

'I'T^'ick  &  Legler,  N.  Y. 

'rIGENERAL  FOODS  Corp.,  New  York 
;l  (Grape  Nuts),  on  Oct.  6  starts  Kate 
^]Smith  on  77  CBS  stations,  Fri.,  8-9 
IjP.  m.  (reb.  12  midnight-1  a.  m.)  EST. 
Agency:  Young  &  Rubicam,  N.  Y. 


"The  Crystal  Specialists  Since  1925" 

SCIENTIFIC 
LOW  TEMPERATURE 

CO-EFFICIENT  CRYSTALS 


Approved  by  FCC 
Two  for  $75.00 


$40 


Each 


Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


IVICE 


124  JACKSON  AVENUE 
University  Park 
HYATTSVILLE,  MARYLAND 


End  of  Daylight  Saving 

DAYLIGHT  Saving  Time 
ends  Sept.  24,  with  networks 
and  stations  preparing  for 
the  usual  revision  of  sched- 
ules to  conform  to  the  shift. 
For  list  of  network  program 
time  changes   see   page  80. 


INTERNATIONAL  SILVER  Co., 
Niagara  Falls,  Ont.,  on  Oct.  18  starts 
Theatre  of  the  Air  on  CBC  network, 
not  including  Quebec  Province.  Agen- 
cy :  Young  &  Rubicam,  Toronto. 

CONSOLIDATED  DRUG  Co.,  Chi- 
cago, on  Oct.  15  starts  for  52  weeks 
on  Texas  State  Network  Mon.  thru 
Sat.,  7-S  a.  m.,  with  production  in 
Fort  Worth.  Agency :  Benson  &  Dahl, 
Chicago. 

AMERICAN  TOBACCO  Co.,  New 
York  (Half  &  Half)  on  Oct.  8  re- 
sumes Ben  Bernie  <Sc  All  the  Lads  on 
55  CBS  stations.  Sun.,  5-5:30  p.  m. 
(EST).  Agency:  Young  &  Rubicam. 
N.  Y. 

GENERAL  MILLS,  Minneapolis 
(Bisquick),  on  Oct.  9  starts  By  Kath- 
leen Norris  on  30  CBS  stations,  Mon. 
thru  Fri.,  5-5  :15  p.  m.  Agency  :  Knox- 
Reeves,  Minneapolis. 

TILLAMOOK  COUNTY  Creamery 
Assn.,  Tillamook.  Ore.,  (cheese),  on 
Sept.  28  resumes  Bennie  Walker's  Til- 
lamook Kitchen  for  13  weeks  on  6 
NBC  Pacific  Red  stations.  Thurs..  10- 
10:15  PST.  Agency:  Botsford.  Con- 
stantine  &  Gardner,  Portland,  Ore. 

Renewal  Accounts 

PET  MILK  SALES  Corp.,  St.  Louis, 
on  Sept.  30  renews  Saturday  Night 
Serenade  on  53  CBS  stations,  Sat., 
9 :45-10 :15  p.  m.  Agency :  Gardner 
Adv.  Co.,  St.  Louis. 

STANDARD  OIL  Co.  of  California, 
San  Francisco,  on  Sept.  14  resumed 
Standard  School  of  the  Air  on  13 
NBC  Pacific  Blue  stations.  Thurs., 
11-11:45  a.  m.  (PST).  Agency:  Mc- 
Cann-Eriekson,  San  Francisco. 

WESSON  OIL  &  Snowdrift  Sales 
Corp.,  San  Francisco,  on  Sept.  25  re- 
news Hawthorne  House  for  52  weeks 
on  8  NBC  Pacific  Red  stations,  Mon., 
9:30-10  p.  m.  (PST).  Agency:  Fitz- 
gerald Adv.  Agency,  New  Orleans. 

ANACIN  Co.,  Jersey  City  (headache 
pills),  on  Sept.  25  renews  Our  Gal, 
Sunday  on  31  CBS  stations.  Mon., 
Tues.,  Wed.,  12:45-1  p.  m.  (EST). 
Agency  :  Blackett-Sample  -  Hummert, 
N.  Y. 

AMERICAN  HOME  PRODUCTS 
Corp.,  New  York  (Edna  Wallace  Hop- 
per cosmetics.  Hill's  Nose  Drops),  on 
Sept.  25  renews  The  Romance  of 
Helen  Trent  on  30  CBS  stations,  Mon. 
thru  Fri..  12:30-12:45  p.  m.  (EST). 
Agencv  :  Blackett  -  Sample  -  Hummert, 
N.  Y. 

KOLYNOS  Co.,  New  Haven,  Conn, 
(toothpaste),  on  Sept.  25  renews  Our 
Gal.  Sunday  on  31  CBS  stations, 
Thurs.  and  Fri.,  12  :45-l  p.  m.  Agen- 
cy :  Blackett-Sample-Hummert,  N.  Y. 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike),  on  Oct.  4  re- 
news for  13  weeks,  Kay  Kyser's  Col- 
Jeoe  of  Musical  Knowledge  on  80 
NBC-Red  stations.  Wed.,  10-11  p.m. 
Agency :  Lord  &  Thomas,  N.  Y. 

Network  Changes 

CONGRESS  CIGAR  Co.,  New  York 
(LaPaUna  cigars),  on  Sept.  30  adds 
WAAB.  Boston,  to  Ed  Thorgersen's 
Football  News  making  a  total  of  21 
MBS  stations,  Sat.,  5:45-6  p.  m. 
(EST).  Agency:  Marschalk  &  Pratt, 
N.  Y. 
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QUAKER  OATS  Co.,  Chicago  (Puffed 
Wheat-Rice),  on  Oct.  7  replaces  Dick 
Tracy  with  Milton  Berle's  Stop  Me  if 
You've  Heard  This  One  on  63  NBC- 
Red  stations,  Sat.  7-7  :30  p.m.  Agency  : 
Sherman  K.  Ellis,  Chicago. 

BROWN  &  WILLIAMSON  TOBAC- 
CO Co.,  Louisville  (Avalon  cigarettes), 
on  Sept.  27  shifts  Avalo7i  Time  from 
45  NBC-Red,  Sat,  8:30-9  p.m.  to  54 
NBC-Red,  Wed.,  8  :30-9  p.m.  Agency : 
Russell  M.  Seeds,  Chicago. 

EUCLID  CANDY  Co.,  San  Francisco 
(candy),  on  Oct.  5  shifts  Euclid  Bal- 
lot Box  on  3  CBS  California  stations 
from  Mon.,  8 :45-9  p.  m.  to  Thurs. 
8:15-8:30  p.  m.  (EST).  Agency:  Sid- 
ney Garfinkel  Adv.,  San  Francisco. 

STANDARD  BRANDS  Inc.,  New 
York  (Tenderleaf  tea),  on  Oct.  5 
shifts  One  Man's  Family  on  57  NBC- 
Red  stations  from  Wed.,  8-8  :30  p.  m. 
(EDST),  to  Thurs..  8-8:30  p.  m. 
(EST),  with  repeat  Sun.,  9:30-10  p. 
m.  (PST).  Agency:  J.  Walter  Thomp- 
son Co.,  N.  Y. 

PEPSODENT  Co.,  Chicago  (tooth- 
paste), on  Oct.  1  shifts  Mr.  District 
Attorney  from  55  NBC-Red,  Tues., 
10-10:30  p.m.  to  30  NBC-Blue.  Sun., 
7:30-8  p.m.  Agency:  Lord  &  Thomas, 
Chicago. 

FELS  &  Co.,  Philadelphia  (Naptha 
soap),  on  Oct.  8  shifts  Hohiy  Lolhy 
from  NBC  to  51  CBS  stations.  Sun., 
5-5:30  p.  m.  (rebroadcast,  11-11  :.30  p. 
m.  (EST).  Agency:  Young  &  Rubi- 
cam, N.  Y. 

BELL  &  Co.,  Orangeburg,  N.  Y.  (Bell- 
Ans),  on  Sept.  5  added  WHK,  Cleve- 
land, and  WNAC,  Boston,  to  Red 
River  Dave  making  a  total  of  4  MBS 
stations,  Mon.  &  Thurs.,  8:15-8:20 
a.m.  Agency :  Anderson,  Davis  & 
Platte,  N.  Y. 

LEWIS-HOWE  Medicine  Co.,  St. 
Louis  (Tums)  on  Sept.  27  will  change 
Quicksilver  from  a  15-minute  to  a  half- 
hour  weekly  show  on  an  unannounced 
number  of  NBC-Blue  stations.  Agen- 
cy: H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago. 


MEN 

AT  WORK 


Toniqht  hundreds  of  ambitious 
radiomen  throughout  the  world 
are  devoting  their  spare  time 
to  C. R.E.I,  training  .  .  .  "to- 
morrow" they  will  be  equipped 
to  take  advantage  of  the  op- 
portunities that  await  men  with 
modern  technical  training  in 
radio  and  television  fields.  Just 
ask  "any  engineer"  what  he 
thinks  of  this  school  and  its 
home-study  courses  —  if  then, 
you  want  more  information, 
we'll  be  glad  to  send  our  free 
Illustrated  catalog. 

CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Dept.  B-9,  3224  -  16th  St.,  N.  W..  Wash..  D.  C. 


S 


are  manufactured  for  all  fre- 
quericies  from  20  Kg.  to 
30  Mc.  Bliley  Broadcast 
Frequency  Crystals  are  ap- 
proved by  the  F.  C.  C.  Pre- 
cision manufacturing  and 
correctly  designed  holders 
assure  full  dependability. 

BLILEY  ELECTRIC  COMPANY 


UNION  STATION  BUILDING' 


ERIE,  PA. 
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SILVER-TONGUED  portrayers  of  gridiron  action  are  these  announcers 
who  met  Sept.  13-14  in  Philadelphia  at  the  Atlantic  Refiining-N.  W. 
Ayer  football  announcers  training  session.  Front  row,  seated,  are  Dave 
Bennett,  WKBO;  James  Peterson,  Ayer  sports  staff;  Johnny  Van  Sant, 
WSAN;  Herman  Reitzes,  WDEL;  Tom  McMahon,  WSYR-WFBL;  Jack 
Barry,  KDKA-WWSW;  Bailey  Goss,  WEEU;  Claude  Haring,  KDKA- 
WWSW;  Marcus  Bartlett,  WSB;  Bill  Slater,  Yankee  Network.  Back 


row,  Luther  Voltz,  WKAT;  Add  Penfield,  WDNC;  Dick  West,  WEST,^., 
Woody  W.olf,  WCAE;  Joe  Handlan,  WCHV;  Harry  Schwartz,  Templelu 
U.;  Bill  Hightower,  WKAT;  Johnny  Neblett,  WBNS;  Wallace  Orr  I 
Ayer  account  executive;  Vic  Diehm,  WAZL;  Harry  Thomas,  WBAX;.;l 
Dave  Brandt,  WGAL;  Harold  Miller,  WORK;  Tom  Manning,  WTAM;f' 
Paul  Douglas,  WCAU;  Lee  Kirby,  WBT;  Jimmy  Thompson,  WFBC;.j:J 
Les  Quailey,  Ayer  sports  director. 


Complete  Schedule  of  Atlantic  Refining  Football  Games 


THE  complete  schedule  of  Atlantic 
Refining  Co.  football  broadcasts, 
subject  to  revision  because  of  the 
shift  in  Thanksgiving  Day  to  Nov. 
23,  was  announced  Sept.  13  by  N. 
W.  Ayer  &  Son,  Atlantic  agency 
(see  story  on  page  16).  The  sched- 
ule follows: 

SEPT.  22 

Furman-Erskine,  Greenville,  S.  C, 
WFBC* 

SEPT.  23 

Florida-Stetson,  Gainesville,  Fla.,  WDBO, 
WJAX,  WRUF.* 

Virginia-Hampton-Sydney,  Charlottesville, 
Va.,  WBTM,  WCHV,  WDBJ,  WLVA, 
WEVA,  WSVA. 

SEPT.  29 

Duquesne-Illinois  Wesleyan,  Pittsburgh, 
WWSW.* 

Temple-Georgetown,  Philadelphia,  WIP.* 

SEPT.  30 

Brown-R.  I.  State,  Providence,  R.  I., 
WJAR. 

Carnegie  Tech-Wittenberg,  Pittsburgh, 
WWSW. 

Colgate-N.Y.U.,  Hamilton,  N.  Y.,  WESG, 
WFBL,  WGR,  WGY,  WHEC,  WIBX, 
WNBF. 

Davidson-Duke,  Davidson,  N.  C,  WBT, 
WBTM,  WCHV,  WDBJ,  WDNC,  WLVA, 
WPTF,    WRVA,  WSVA. 

F.  &  M.-Upsala,  Lancaster,  Pa.,  WGAL. 

Gettysburg  -  Bucknell,  Gettysburg,  Pa., 
WORK. 

Holy  Cross-Manhattan,  Worcester,  Mass., 
WDRC,  WEEI,  WMAS,  WORC,  WPRO. 

Lafayette-Ursinus,  Easton,  Pa.,  WEST. 

Maryland-Hampton-Sydney,  College  Park, 
Md.,  WFBR,  WJEJ,  WSAL. 

S.  Carolina-Catholic  U.,  Columbia,  S.  C, 
WFBC. 

Texas-Florida,  Austin,  Tex.,  WDBO, 
WJAX,  WRUF. 

Villanova-Muhlenberg,  Philadelphia,  Pa., 
KYW,  WSAN. 

OCT.  6 

Duquesne-Waynesburg,  Pittsburgh, 
WWSW.* 

Gettysburg  -  Albright,  Gettysburg,  Pa., 
WRAW.* 

Miami-Wake  Forest,  Miami,  Fla., 
WKAT.* 

Villanova-S.  Carolina,  Philadelphia.WIP.* 

OCT.  7 

Boston  Univ.-F.  &  M.,  Boston,  WGAL, 
WORK. 

Brown-Amherst,  Providence,  R.  L, 
WJAR. 

Cornell-Syracuse,  Ithaca,  N.  Y.,  WESG, 
WFBL,  WGR,  WGY,  WHEC,  WIBX, 
WNBF. 

Dickinson  -  Susquehanna,  Carlisle,  Pa., 
WKBO. 

Duke-Colgate,  Durham,  N.  C,  WHIG, 
WBT,  WBTM,  WCHV,  WDBJ,  WDNC, 
WLVA,  WPTF,  WRVA,  WSVA. 

Florida-Miss.  State,  Gainesville,  Fla., 
WDBO,  WJAX,  WRUF.* 

Furman-Georgia,  Greenville,  S.  C, 
WFBC. 

Holy  Cross-L.S.U.,  Boston,  Mass.,  WDRC, 
WEEI,  WMAS,  WORC. 

Maryland-Western  Md.,  T  a  1 1  i  m  o  r  e, 
WFBR,  WJEJ,  WSAL. 

Muhlenberg-Springfield,  AUentown,  Pa., 
WSAN. 


Notre  Dame-Georgia  Tech.,  South  Bend, 
Ind.,  WRDW,  WSB,  WTOC. 

Ohio  State-Missouri,  Columbus,  WBNS, 
WTAM. 

Pennsylvania  -  Lafayette,  Philadelphia, 
WCAU,  WEST,  WGBI,  WHP,  WKOK, 
WPG. 

Penn  State-Bueknell,  State  College,  Pa., 
WWSW. 

Pittsburgh-West  Va.,  Pittsburgh,  WCAE, 
WFBG,  WLEU,  WTBO. 

Temple  -  Carnegie  Tech.,  Philadelphia, 
KDKA,  WIP. 

U  r  s  i  n  u  s  -  Delaware,  Collegeville,  Pa., 
WDEL. 

Yale  -  Columbia,  New  Haven,  Conn., 
WHN,  WNAC,  WPRO,  WTAG,  WTIC. 

OCT.  12 

Boston  College-Florida,  Boston,  WEEI. 

OCT.  14 

Bucknell  -  Albright,  Lewisburg,  Pa., 
WEEU. 

Case-Carnegie  Tech.,  Cleveland,  WWSW. 

Colgate-Brown,  Hamilton,  N.  Y.,  WESG, 
WGR,  WHEC,  WIBX,  WJAR,  WNBF, 
WSYR. 

Delaware  -  Dickinson,  Newark,  Del., 
WDEL,  WKBO. 

F.  &  M. -Lebanon  Valley,  Lancaster,  Pa., 
WGAL. 

Georgia-Holy  Cross,  Athens,  Ga.,  WDRC, 
WEEI,  WMAS,  WORC. 

Georgia  Tech.-Howard,  Atlanta,  Ga., 
WRDW,  WSB,  WTOC. 

Gettysburg  -  D  r  e  x  e  1,  Gettysburg,  Pa., 
WORK. 

Lafayette  -  Muhlenberg,  Easton,  Pa., 
WEST,  WSAN. 

Ohio  State-  Northwestern,  Columbus, 
Ohio,  WBNS,  WTAM. 

Penn  State-Lehigh,  State  College,  Pa., 
KDKA. 

Pittsburgh  -  Duke,  Pittsburgh,  W  B  I  G, 
WBT,  WCAE,  WDBJ  WDNC,  WFBC, 
WFBG,   WLEU,  WPTF,  WRVA,  WTBO. 

Syracuse-Georgetown,  Syracuse,  N.  Y., 
WFBL,  WGY. 

Tampa-Miami,  Tampa,  Fla.,  WKAT.* 

Temple  -  Texas  Christian,  Philadelphia, 
WIP. 

Texas  A.  &  M.-Villanova,  College  Sta- 
tion, Tex.,  KYW. 

Virginia-Maryland,  Charlottesville,  Va., 
WBTM,  WCHV,  WFBR,  WJEJ,  WLVA, 
WSAL,  WSVA. 

Yale-Pennsylvania,  New  Haven,  WATR, 
WBRK,  WCAU,  WEAN,  WFEA,  WGBI, 
WHAI,  WHP,  WICC,  WKOK,  WLLH, 
WLNH,  WNAC,  WNBH,  WNLC,  WOR, 
WPG,  WSAR,  WSPR,  WTAG,  WTIC. 

OCT.  19 

Clemson-South  Carolina,  Columbia,  S.  C, 
WFBC. 

OCT.  20 

Miami-Rollins,  Miami,  Fla.,  WKAT.* 

OCT.  21 

Albright-Moravian,  Reading,  Pa.,  WEEU. 

Boston  College-Temple,  Boston,  Mass., 
WEEI,  WIP. 

Brown-Holy  Cross,  Providence,  R.  I., 
WDRC,  WMAS,  WORC,  WPRO. 

Cornell-Penn  State,  Ithaca,  N.  Y., 
KDKA,  WESG,  WGR,  WHEC,  WIBX, 
WNBF,  WSYR. 

Delaware-Lebanon  Valley,  Newark,  Del., 
WDEL. 

Duke-Syracuse,  Durham,  N.  C,  WBIG, 
WBT,  WDBJ,  WDNC,  WFBL,  WGY, 
WPTF,  WRVA. 


Florida-Tampa,  Gainesville,  Fla.,  WDBO, 
WJAX,  WRUF.* 

Georgia  Tech.  -  Vanderbilt,  Atlanta, 
WRDW,  WSB,  WTOC. 

Minnesota  -  Ohio  State,  Minneapolis, 
WBNS,  WTAM. 

N.Y.U.  -  Carnegie  Tech.,  New  York, 
WWSW. 

P.M.C.-F.  &  M.,  Chester,  Pa.,  WGAL. 

Pittsburgh-Duquesne,  Pittsburgh,  WCAE, 
WFBG,  WLEU,  WTBO. 

U  r  s  i  n  u  s-Muhlenberg,  Collegeville,  Pa., 
WSAN. 

V.M.I.-Virginia,  Lexington,  Va.,  WBTM, 
WCHV,  WLVA,  WSVA. 

Wash.  &  Jeff.-Dickinson,  Washington, 
Pa.,  WKBO. 

Yale-Army,  New  Haven,  Conn.,  WATR, 
WBRK,  WCAU,  WEAN,  WEST,  WFBR, 
WFEA,  WGBI,  WHAL  WHP,  WICC, 
WJEJ,  WKOK,  WLLH,  WLNH,  WNAC, 
WNBH,  WNLC,  WOR,  WORK,  WPG, 
WSAL,  WSAR,  WSPR,  WTAG,  WTIC. 

OCT.  27 

Duquesne  -  Texas  Tech.,  Pittsburgh, 
WWSW.* 

Miami-Catholic  U.,  Miami,  Fla.,  WKAT.* 
South    Carolina-West   Virginia,  Orange- 
burg, S.  C,  WFBC. 

Temple-Bucknell,   Philadelphia,  WIP. 

OCT.  28 

Albright-Upsala,  Reading,  Pa.,  WEEU. 
Carnegie  Tech.,-Notre  Dame,  Pittsburgh, 
KDKA. 

Delaware  -  Hampden  -  Sydney,  Newark, 
Del.,  WDEL. 

Duke  -  Wake  Forest,  Durham,  N.  C, 
WDNC. 

Fordham-Pittsburgh,  New  York,  N.  Y., 
WCAE,  WFBG,  WLEU,  WTBO. 

Georgia  Tech. -Auburn,  Atlanta,  WRDW, 
WSB,  WTOC. 

Holy  Cross-Colgate,  Worcester,  Mass., 
WDRC,  WEEI,  WMAS,  WORC,  WPRO. 

Lafayette  -  Gettysburg,  Easton,  Pa., 
WEST,  WORK. 

Maryland-Florida,  College  Park,  Md., 
WDBO,  WFBR,  WJAX,  WJEJ,  WRUF, 
WSAL. 

Michigan  -  Yale,  Ann  Arbor,  Mich., 
WATR,  WBRK,  WEAN,  WFEA,  WHAI, 
WICC,  WLLH,  WLNH,  WNAC,  WNBH. 
WNLC,  WOR,  WSAR,  WSPR,  WTAG, 
WTIC. 

Muhlenberg-F.  &  M.,  AUentown,  Pa., 
WGAL,  WSAN. 

Ohio  State-Cornell.  Columbus,  WBNS, 
WESG,  WGR.  WHEC,  WIBX,  WNBF, 
WSYR,  WTAM. 

Pennsylvania  -  North  Carolina,  Philadel- 
phia, WBT.  WCAU,  WGBI,  WHP,  WKOK, 
WPG,  WPTF. 

Roanoke-Dickinson,  Salem,  Va.,  WKBO. 

Syracuse-Penn  State,  Syracuse,  N.  Y., 
WFBL,  WGY,  WWSW. 

Villanova-Arkansas,    Philadelphia,  WIP. 

Wash.  &  Lee -V. P. I.,  Lynchburg,  Va., 
WBTM,  WCHV,  WDBJ,  WLVA,  WRVA, 
WSVA. 

NOV.  3 

Miami-Texas  Tech.,  Miami,  Fla.,  WKAT.* 

NOV.  4 

Albright- West  Chester,  Reading,  Pa., 
WEEU. 

Boston  College-Auburn,  Boston,  Mass., 
WEEI. 

Brown-Tufts,  Providence,  R.  I.,  WJAR. 
Cornell-Columbia,  Ithaca,  N.  Y.,  WESG, 
WGR,  WHEC,  WIBX,  WNBF,  WSYR. 
Detroit-Villanova,  Detroit,  KYW. 


Dickinson-Wash.  College,  Carlisle,  Pa.jfc 
WKBO. 

Duquesne-Marquette,  Pittsburgh,  WWSW 
F.  &  M.-Clarkson,  Lancaster,  Pa.,  WGAL 
Georgia     Tech.-Duke,     Atlanta,     WBIG  1 
WBT,     WDNC,    WPTF,    WRDW,  WSB 
WTOC.  L 
Gettysburg-Muhlenberg,  Gettysburg,  Pa.  T 
WORK,  WSAN.  1 
Holy  Cross-Providence,  Worcester,  Mass.  P 
WDRC,  WMAS,  WORC. 

N.Y.U.-Lafayette,  New  York,  WEST, 
Ohio    State-Indiana,    Columbus,    WBNS  1' 
WTAM.  p 
Pennsylvania-Navy,  Philadelphia,  WCAU  tv 
WFBR,    WGBI,    WHP,    WJEJ,  WKOK 
WPG,  WSAL. 

Penn  State-Maryland,  State  College,  Pa. 
KDKA.  ^ 
Randolph-Macon-Delaware,  Ashland,  Va.  •  ^ 
WDEL.  J 
South  Carolina-Florida,  Columbia,  S.  C.T 
WDBO,  WFBC,  WJAX,  WRUF. 

Syracuse-Michigan   State,  Syracuse 
WFBL,  WGY.  ^ 
Temple-Pittsburgh,  Philadelphia,  WCAE'  « 
WFBG,  WIP  WLEU,  WTBO.  ' 

Virginia-Chicago,  Charlottesville,  Va.,' " 
WBTM,  WCHV,  WDBJ,  WLVA,  WRVA?  1 
WSVA.  '  ' 


M( 


Yale-Dartmouth.    New    Haven.  WATR.li 
WBRK,   WEAN,   WFEA,   WHAI,  WICCjT' 
WLLH,  WLNH.  WNAC,  WNBH,  WNLCi 
WOR,  WSAR,  WSPR,  WTAG.  WTIC. 

NOV.  10 

Miami-Drake,  Miami,  WKAT.  ,  . 

Wash.   &  Lee-Virginia,  Lexington,  Va. 
WBTM,  WCHV,  WLVA,  WSVA. 

NOV.  11 

Auburn-Villanova,   Birmingham,  KYW. 
Chicago-Ohio     State,     Chicago,  WBNS 
WTAM. 

Clemson-Wake   Forest,    Clemson,    S.  C. 
WFBC. 

Cornell-Colgate.  Ithaca,  N.  Y.,  WESG 
WGR.  WGY,  WHEC,  WIBX,  WNBF 
WSYR. 

Delaware-P.M.C,  Newark,  Del.,  WILM.» 
Dickinson-Albright,  Carlisle,  Pa.,  WEEU, 
WKBO. 

Florida  -  G  e  o  r  g  i  a.  Jacksonville,  Fla., 
WDBO,  WJAX,  WRUF. 

F.  &  M.-Gettysburg,  Lancaster,  Pa., 
WGAL.  WORK. 

Georgetown  -  Maryland,  Washington. 
WFBR,  WJEJ,  WSAL. 

Georgia  Tech.  -  Kentucky,  Atlanta, 
WRDW,  WSB,  WTOC. 

Holy  Cross  -  Temple,  Worcester,  Mass.. 
WDRC,  WEEI,  WIP,  WMAS,  WORC. 
WPRO. 

Lafayette-Rutgers,   Easton,  Pa.,  WEST. 
Lehigh-  Muhlenberg,   Bethlehem,  Pa.. 
WSAN. 

N.  Car.  State-Duquesne,  Raleigh,  N.  C. 
WWSW. 

Pennsylvania  -  Penn  State,  Philadelphia. 
KDKA,  WCAU,  WGBI,  WHP,  WKOK, 
WPG. 

Pittsburgh  -  Carnegie   Tech.,  Pittsburgh,' 
WCAE,  WFBG,  WLEU,  WTBO. 

V.M.I.  -  Duke,    Lexington.    Va.,  WBT, 
WDBJ,  WDNC,  WPTF,  WRVA. 

Yale  -  Brown.  New  Haven.  WATR 
WBRK,  WEAN,  WFEA,  WHAI,  WICC, 
WLLH,  WLNH,  WNAC,  WNBH.  WNLC, 
WOR,  WSAR,  WSPR,  WTAG,  WTIC. 


-li, 


NOV.  18 

Alabama  -  Georgia  Tech.,  Birmingham,  ki 
WRDW,  WSB,  WTOC. 
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t Boston  College-Boston  U..  Boston,  WEEI. 
Brown-Connecticut  U.,  Providence,  R.  I., 
WJAR. 
D  u  k  e  -  N.  Carolina,  Durham,  N.  C, 
WHIG,  WBT,  WDBJ,  WDNC,  WPTF, 
WKVA. 

F.  &  M. -Albright,  Lancaster,  Pa.,  WEEU, 
WGAL. 

Furman-N.  Car.  State,  Greenville,  S.  C, 
WFBC. 

Gettysburg  -  Ursinus,  Gettysburg.  Pa., 
WORK. 

Holy  Cross-Carnegie  Tech.,  Worcester, 
jMass.,  KDKA,  WDRC.  WMAS.  WORC. 

Lafaj-ette-Wash.  &  Jefferson,  Easton,  Pa., 
WEST. 

Lehigh-Delaware,  Bethlehem,  Pa.,  WDEL. 

Miami  -  Florida,  Miami,  Fla.,  WDBO, 
WJAX,  WKAT.  WRUF.* 

Muhlenberg  -  Bucknell,  AUentown,  P  a., 
WSAN. 

Ohio  State  -  Illinois,  Columbus,  WBNS, 
WTAM. 

Pennsylvania-M  i  c  h  i  g  a  n,  Philadelphia, 
WCAU,  WGBI,  WHP,  WKOK,  WPG. 

Pittsburgh-Nebraska,  Pittsburgh,  WCAE, 
WFBG.  WLEU,  WTBO. 

Syraciise  -  Colgate,  Syracuse,  W  E  S  G, 
i  WFBL,  WGR,  WGY,  WHEC,  WIBX, 
'  WNBF. 

Temple- ViUanova,  Philadelphia,  WIP. 
Virginia  -  V.  P.  I.,     Charlottesville,  Va., 
'  WBTM,  WCHV,  WLVA,  WSVA. 
•     V.M.L  -  Maryland,     Norfolk,     W  F  B  R  , 
;  WJEJ,  WSAL. 

Western  Maryland-Dickinson,  Westmin- 
ster, Md.,  WKBO. 
T  Yale  -  Princeton,  New  Haven,  WATR, 
WBRK,  WEAN,  WFEA,  WHAI,  WICC, 
WLLH,  WLNH,  WNAC,  WNBH,  WNLC, 
WOR,  WSAR,  WSPR,  WTAG,  WTIC. 

NOV.  23 

J.    F.  &  M.-Ursinus,  Allentown.  Pa.,  WGAL. 

Gettysburg-Dickinson,  Gettysburg,  Pa., 
'^-WKBO,  WORK. 

Maryland-Syracuse,  College  Park,  Md., 
JjjWFBR,  WGY,  WJEJ,  WSAL,  WSYR. 

ill 

1  i  Albright-Lebanon  Valley,  Hershev,  Pa., 
i';WEEU. 

Boston  College  -  Kansas  State,  Boston, 
,  ,WEEL 

Carnegie  Tech.  -  Duquesne,  Pittsburgh, 
KDKA. 

•; ;  Delaware-Washington  College,  Newark, 
"  Del..  WDEL. 

T-     Florida-Georgia  Tech.,   Gainesville,  Fla., 
i;AVDBO,    WJAX,    WRDW,    WRUF,  WSB, 
WTOC. 

i      Lehigh-Lafayette,  Bethlehem,  Pa.,  WEST. 

Manhattan- Villanova,  New  York,  N.  Y., 
s.;  KYW. 

Michigan-Ohio  State,  Ann  Arbor,  Mich., 
C  -WBNS,  WTAM. 
i     Mich.  State-Temple,  East  Lansing,  Mich., 
(j.WIP. 

Muhlenberg  -  Moravian,  Allentown,  Pa., 
jtWSAN. 

Pennsylvania  -  Cornell,  Philadelphia, 
,  ,WCAU,  WESG,  WFBL.  WGBI,  WGR, 
I^WHEC,  WHP,  WIBX,  WKOK,  WNBF, 
'  WOR,  WPG,  WWSW. 

i';  Penn  State-Pittsburgh,  State  College,  Pa., 
•(bWCAE,  WFBG,  WLEU,  WTBO. 

South  Carolina-Miami,  Columbia,  S.  C, 
I     WFBC,  WKAT. 

I  NOV.  30 

I  Auburn-Florida,  Auburn,  Ala.,  WDBO. 
•iliWJAX.  WRUF. 

~    Brown-Rutgers,  Providence,  R.  I.,  WJAR. 

DEC.  1 

Miami-N.  Car.  State,  Miami,  WKAT.* 

DEC.  2 


I  Boston  College  -  Holy  Cross.  Boston, 
jWDRC.  WEEI,  WMAS.  WORC.  WPRO. 
Duquesne-Detroit.  Pittsburgh,  WWSW. 
Georgia  Tech.-Georgia.  Atlanta,  WBT, 
WFBC.  WJAX,  WPTF,  WRDW,  WSB, 
WTOC. 

Muhlenberg  -  Albright,  Allentown,  P  a., 
.    WEEU.  WSAN. 

■1 '    Maryland  -Wash.    &    Lee.  Baltimore, 
IWBTM,   WCHV,   WDBJ,   WFBR,  WJEJ, 
PlJfWLVA,   WRVA,  WSAL,  WSVA. 

DEC.  8 

Miami-Georgia,  Miami,  WKAT.* 

DEC.  30 

1    Georgia     Tech.-  California,  Atlanta, 


iWRDW,  WSB,  WTOC. 


*  Night  Game. 


New  General  Mills  Serial 


.  {LtEXEEAL  mills,  Minneapolis,  has 
^  u-ran^ed  for  tlie  new  serial  By  Kath- 
T^p'een  Xorris,  recently  tested  on  KYW, 
['hiladelphia,  to  fill  the  first  half  of  the 
'j-.j  :30  p.  m.  period  five  times  weekly 
^•n  CBS.  starting  Oct.  9.  Second  sec- 
:iou  of  the  half-honr  program  for  Bis- 
luick  will  be  Caroline's  Golden  Store. 
«vhich    will    be    shifted    from  NBC. 
rKnox    Reeves,    Minneapolis,    is  the 
igenev. 


SUNBURNED  noses  and  stiff 
necks  were  the  order  of  the  day  for 
Announcers  Fred  Joiner,  of  WHKC, 
Columbus  (left),  and  Francis  Pet- 
tay,  of  WHK-WCLE,  Cleveland,  as 
they  described  the  National  Air 
Eaces  held  recently  in  Cleveland. 


On  the  Top 

WHEN  workmen  started  tak- 
ing down  KDKA's  718-foot 
antenna  tower  Sept.  8,  pre- 
paratory to  moving  it  piece 
by  piece  from  the  present  lo- 
cation at  Saxonburg  to  its 
new  site  near  Allison  Park, 
just  outside  Pittsburgh,  Dave 
Garroway  climbed  to  the  top 
of  the  tower  to  tell  the  story 
of  the  removal  of  the  first 
bolt.  While  up  in  the  clouds, 
Garroway  also  interviewed 
one  of  the  riggers  on  the  job 
and  rode  down  on  the  first 
section  lowered  to  the  ground, 
describing  his  sensations  and 
the  scenery  as  he  descended 
to  earth.  During  the  broad- 
cast Garroway  and  other  men 
on  the  tower  were  photo- 
graphed at  work,  by  use  of  a 
camera  attached  to  a  tele- 
scope. 


Fidler's  Latitude 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Drene),  which  resumed 
sponsorship  of  Jimmie  F idler  on 
61  CBS  stations,  Tuesday.,  7:15- 
7:30  p.  m.  (EDST),  with  West 
Coast  repeat,  7:15-7:30  p.  m. 
(PST),  has  granted  the  Hollywood 
film  commentator  more  freedom  in 
choice  of  material  used  on  his 
weekly  program.  At  a  recent  con- 
ference with  sponsor  executives, 
Fidler  asked  for  wider  latitude  in 
the  broadcast  of  film  gossip.  Cen- 
sorship restrictions  imposed  some 
months  ago  have  been  removed,  but 
his  sponsor  cautioned  him  to  keep 
within  discretionary  bounds  on  all 
items  concerning  film  personalities. 
Fidler's  current  contract  has  been 
extended  another  two  years,  with 
the  next  option  date  set  as  June 
30,  1940.  Contract  calls  for  pro- 
gressive salary  increases,  with 
summer  layoff  of  from  six  to  eight 
weeks.  Present  salary  is  reported 
as  $3,000  weekly. 


P  &  G  'Jewish  Homemaker' 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati, on  Sept.  11  and  12  started  a 
thrice  weekly  quarter-hour  program 
titled  The  Jewish  Homemaker  Speaks 
on  WBNX,  New  York,  for  Ivory  soap, 
and  on  WEVD,  New  York,  for  Crisco. 
At  the  end  of  the  first  three-week  peri- 
od, the  products  promoted  will  shift 
stations,  and  again  at  the  end  of  six 
weeks.  Program  features  Abe  Lyman 
interviewing  customers  in  Bronx,  Man- 
hattan and  Brooklyn  department 
stores.  Interviews  are  recorded  at 
stores  for  later  broadcast.  Compton 
Adv..  New  York,  is  the  agency. 


AFM  Board  to  Meet 

RADIO  was  not  discussed  at  the 
last  meeting  of  the  executive  coun- 
cil of  the  American  Federation  of 
Musicians,  according  to  AFM  head- 
quarters, where  the  sessions  were 
described  as  being  confined  to 
routine  business  of  the  union.  Next 
meeting  of  the  AFM  executive 
board  will  be  held  the  latter  part 
of  October,  following  the  conclu- 
sion of  the  AFL  convention  in 
Cleveland,  beginning  Oct.  2  and 
lasting  for  two  weeks.  At  this  next 
board  meeting,  which  it  is  hoped 
the  union's  president,  Joseph  N. 
Weber,  ill  for  several  months,  will 
be  well  enough  to  attend,  radio  will 
be  a  major  topic  of  discussion,  with 
special  attention  given  to  terms 
for  renewing  the  contracts  with  the 
network  affiliate  stations,  which  ex- 
pire next  January. 


Walter  E.  Wood 

WALTER  E.  WOOD,  53,  traffic  su- 
perintendent of  RCA  Communica- 
tions Inc.,  died  Sept.  14  at  his  home 
in  Dumont,  N.  J.,  after  a  nine 
month  illness.  Mr.  Wood,  a  World 
War  veteran  and  lieutenant  com- 
mander in  the  U.  S,  Naval  Reserve, 
started  his  career  at  17  as  a  tele- 
grapher for  the  British  Postoffice, 
later  coming  to  the  United  States 
and  entering  the  service  of  Mar- 
coni's Wireless  Telegraph  Co.  and 
RCA.  During  the  war  he  was  as- 
signed to  the  Naval  Radio  Station 
at  Belmar,  N.  J.  He  became  RCAC 
traffic  superintendent  in  1937.  He  is 
survived  by  his  wife  and  two  sons. 


Evening  Hour  Authority 
Of  WDGY  Is  Withdrawn 

EXTENSION  of  special  temporary 
authority  to  WDGY,  Minneapolis, 
to  operate  evenings  from  Sept.  15 
to  Oct,  14  was  denied  Sept.  13  by 
Commissioner  Frederick  I.  Thomp- 
son, in  charge  of  FCC  routine 
broadcast  actions  during  Septem- 
ber. The  action  brought  to  an  end 
the  authorization  for  the  station's 
temporary  unlimited  operation 
originally  granted  by  Commissioner 
George  H.  Payne  on  June  15,  and 
which  has  been  extended  on  a 
month-to-month  basis  since  that 
date.  Under  the  temporary  author- 
ity WDGY  operated  fulltime  on  the 
1180  kc.  channel,  on  which  KEX, 
Portland,  and  KOB,  Albuquerque, 
are  the  dominant  stations  under 
regular  authorization. 

At  the  time  of  Commissioner 
Payne's  original  grant,  made  over 
the  adverse  recommendations  of 
FCC  engineers  and  attorneys,  it 
was  stated  in  informed  quarters 
the  procedure  might  lead  to  a  pos- 
sible breakdown  of  allocation  fun- 
damentals in  broadcasting  [Broad- 
casting, July  1].  Particular  signifi- 
cance was  accorded  the  action  at 
that  time  because  of  the  projected 
reallocations  under  the  new  rules 
and  regulations  in  accord  with  the 
terms  of  the  so-called  Havana 
Treaty. 


APPLICATION  to  remove  main  stu- 
dios from  Covington,  Ky.,  across  the 
Ohio  River  was  filed  with  the  FCC 
Sept.  13  by  WCKY.  L.  B.  Wilson, 
president  and  general  manager,  as- 
serted the  plan  was  to  retain  present 
studios  in  Covington  as  auxiliaries. 
Additional  space  has  been  leased  in 
the  Gibson  Hotel,  Cincinnati,  for  three 
new  studios  and  ofiices. 


WHEN  YOU 


It  is  a  known  fact  that 
Georgia  is  an  ideal  test  mar- 
ket. Sales  results  will  prove 
that  there's  no  guess  work 
when  you  use  the  Georgia 
Broadcasting  System  to  reach 
125,940  radio  homes  in  three 
choice  markets.  That's  why  a 
test  over  Georgia's  only  net- 
work is  a  low  cos/  analysis  for 
a  national  campaign! 


GBS 


"THIS  IS  m  GEORGIA  BROADCASTING  SYSTEM" 

UIRTL  •  UIRBI  •  UIGPC 


ATLANTA 
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'Broadcasting'  Publishes  Second  Printing  of 
Book  of  FCC  Rules,  Regulations  and  Standards 

FIRST  printing  of  the  newly  promulgated  FCC  Rules  and  Regu- 
lations and  Standards  Applicable  to  Standard  Broadcast  Stations, 
published  by  Broadcasting  and  available  for  the  first  time  under 
one  cover,  has  been  exhausted,  and  Broadcasting  has  published 
a  second  revised  printing.  The  72-page  book  contains  (1)  the 
Rules  Governing  Standard  Broadcast  Stations;  (2)  Standards  of 
Good  Engineering  Practice,  with  charts  and  graphs;  (3)  General 
Rules  and  Regulations  pertaining  to  all  classes  of  service,  and 
(4)  Rules  of  Practice  and  Procedure.  Copies  are  obtainable  from 
Broadcasting  at  60  cents  each,  postpaid,  or  50  cents  each  in 
c[uantities  of  two  or  more. 


Radio  Tops  Media 
In  Youth  Survey 

Magazine  Finds  Broadcasts 
Far  Above  Competitors 

RADIO  received  69.3%  of  the  votes 
for  the  kind  of  advertising  influenc- 
ing children  most  in  the  second  an- 
nual survey  on  "Youth"  conducted 
recently  by  Young  America  among 
3,000  junior  high  school  students  in 
nine  States.  Magazine  advertising 
in  this  question  received  17.5%,  and 
newspaper  advertising  13.2%  of 
the  total  votes. 

To  the  question,  "How  many  dif- 
ferent radio  programs  do  you  listen 
to  each  week?"  the  answers  showed 
an  average  of  16  per  week,  while 
99.4%  replied  yes  to  the  query,  "Do 
you  have  a  radio  in  your  home?" 

Favorite  radio  program  was 
Gang  Busters,  with  Chase  &  Sayi- 
born  Hour,  Lux  Radio  Theatre, 
Jell-0  program  and  Lone  Ranger 
following  in  that  order.  Jack  Ben- 
ny jumped  from  third  position  last 
year  to  first  in  this  year's  poll  of 
favorite  radio  stars,  with  Fanny 
Brice,  Charlie  McCarthy  and  Eddie 
Cantor  next. 

Identifying  the  Product 

Although  80%  of  the  students 
questioned  said  they  listened  to  ra- 
dio commercials  as  well  as  to  the 
main  part  of  the  program,  an  aver- 
age of  only  66%,  or  14%  less  than 
the  total  who  listened  to  commer- 
cials, could  name  the  products  ad- 
vertised by  five  favorite  stars  of 
the  previous  year. 

According  to  Young  America,  the 
figures,  nevertheless,  "tend  to  jus- 
tify the  value  of  radio  advertising 
and  the  faith  which  advertisers 
have  in  the  radio  as  an  advertising 
medium."  When  taken  separately, 
Jack  Benny  was  correctly  connect- 
ed with  the  product' by  88%, 
Charlie  McCarthy  bv  69.2%,  Eddie 
Cantor  by  62%,  Fred  Allen  by 
57.3%  and  Kate  Smith  by  52.4%. 


GE  Completes  Plans 

GENERAL  ELECTRIC  Co.,  Cleve- 
land (Incandescent  Lamp  Divi- 
sion), which  on  Sept.  17  resumes 
the  Hour  of  Charm  program  on 
NBC-Red,  has  signed  John  Ander- 
son, dramatic  critic  of  The  New 
York  Journal  &  American,  as  m.c. 
Mr.  Anderson  will  handle  a  new 
feature  of  the  program,  "Woman 
of  the  Week",  which  will  present 
leading  feminine  celebrities  as 
guest  stars.  Joint  agncies  handling 
the  account  are  BBDO  and  Foster 
&  Davies,  Cleveland. 


Oakite  Returns 

OAKITE  PRODUCTS,  New  York, 
on  Sept.  13  started  its  fall  radio 
campaign  for  Oakite  cleanser  using 
twice-weekly  quarter-hour  partici- 
pations on  the  Women's  Club  of  the 
Air  on  WCAU,  Philadelphia.  On 
Sept.  25,  the  company  will  start 
weekly  participation  on  the  First 
National  Foods  program  heard 
daily  on  the  Yankee  Network.  Cal- 
kins &  Holden,  New  York,  is  the 
agency. 


PROGRAM  service  maintained  by 
WOR,  Newark,  known  as  the  Radio 
Quality  Group  Service,  on  Oct.  1  will 
change  its  name  to  WOR  Program 
Service,  which  the  station  feels  is  a 
name  more  distinctly  allied  with 
broadcasting. 


Radio  Libel  Case 

{Continued  from  Page  16) 

ernment's  consent  and  that  they 
are  the  freest  medium  of  commu- 
nication in  the  country,  determin- 
ing their  own  policies,  printing  as 
they  desire,  and  having  protection 
under  the  Constitution.  Radio,  on 
the  other  hand,  must  have  a  Gov- 
ernment license,  renewed  from  time 
to  time  under  the  public  interest 
mandate,  and  governmentally  regu- 
lated in  other  ways. 

All  of  these  considerations,  the 
court  said,  "cause  the  newspaper 
analogy  to  utterly  fail,  and  no  con- 
sideration of  public  policy  could  in 
any  sense  cause  a  broadcaster  to 
be  punished  by  a  rule  of  absolute 
liability  such  as  that  invoked  by 
the  court  below.  If,  as  has  been 
suggested,  the  imposition  of  such 
liability  on  newspapers  was  origi- 
nally desirable  as  a  matter  of  pub- 
lic policy  because  of  the  frequency 
of  defamatoi'y  publications,  and  be- 
cause no  other  means  of  discourag- 
ing the  practice  was  available, 
these  reasons  do  not  exist  in  the 
case  of  radio  broadcasting.  Radio 
defamations  have  been  infrequent, 
and  Governmental  regulation  af- 
fords a  potent  check." 

Open  Door  to  Fraud 

To  inflict  the  rule  of  absolute  lia- 
bility, the  court  held,  would  serve 
no  useful  purpose.  "It  would  not 
only  place  an  unreasonably  heavy 
burden  upon  the  industry,  but 
would  open  the  door  to  frauds  and 
perjuries  as  gross  as  could  be  prac- 
ticed in  actions  of  slander  and 
which  could  never  be  practiced  suc- 
cessfully against  a  newspaper  pub- 
lication for  libel.  In  situations  like 
the  present  case,  for  instance,  the 
broadcasting  company  might  just 
as  easily  be  the  victim  of  a  con- 
spiracy to  defame,  participated  in 
by  the  hotel  and  the  speaker.  Such 
conspiracies  to  defame  might  wi'eck 
the  strongest  broadcasting  com- 
pany and  might  become  a  wide- 
spread evil.  Here  lies  the  strength 
of  the  newspaper,  for  its  printed 
word  cannot  be  distorted  or  fab- 
ricated." 

The  suggestion  that  absolute  lia- 
bility should  be  imposed  because 
the  network  could  protect  itself  by 
indemnifying  bond,  the  court  said, 
"is  the  weakest  of  all  arguments, 
and  begs  the  question."  "It  is  in- 
deed a  new  theory  that  a  substan- 
tive rule  of  law  should  be  based 
upon  the  possibilities  of  an  indem- 
nifying bond  to  save  an  innocent 
person  from  loss.  *  *  *  It  is  incon- 
ceivable that  any  bonding  company 
would  place  at  a  reasonable  figure 
a  bond  to  indemnify  a  broadcaster 


WMCA  Denies  Charge 

{Continued  from  Page  H) 

"Desirous  of  protecting  its  news 
sources  in  the  interest  of  competi- 
tive reporting,"  he  added,  "WMCA 
made  no  effort  to  correct  the  er- 
roneous impressions  of  its  coverage 
which  were  rumored." 

Newspaper  Comment 

The  New  York  Times,  in  an  edi- 
torial headed  "Broadcaster  in 
Trouble",  on  Sept.  14  pointed  out 
that  the  station  appears  to  have 
only  itself  to  blame  for  publishing 
an  advertisement  which  was  "in 
error". 

"The  FCC's  action  thus  far,"  the 
editorial  continued,  "should  at  the 
very  least  be  a  healthy  lesson  in 
advertising  restraint.  But  the  way 
in  which  the  Commission  now  pro- 
ceeds to  deal  with  this  matter  con- 
cerns not  merely  the  station  di- 
rectly involved  but  the  whole  radio 
industry.  Apparently  the  company 
involved  can  only  clear  itself  of  the 
charge  of  intercepting  and  decod- 
ing 'secret  orders'  by  pleading 
guilty  to  misleading  advertising. 
But  if  the  Commission  takes  dis- 
ciplinary action,  it  is  not  merely 
the  Commission  itself  but  the  gen- 
eral public  that  will  have  to  be 
convinced  that  this  action  is  just. 
In  any  case,  revocation  of  a  license 
for  a  single  off'ense  of  this  sort 
seems  an  excessive  punishment 
which  could  only  have  the  effect  of 
intimidating  broadcasters  and  in- 
dicating the  presence  in  the  hands 
of  the  FCC  of  inordinate  powers 
of  censorship." 


OLSON  RUG  Co.,  Chicago,  is  broad- 
casting for  eight  weeks,  three  times  a 
week.  Oddities  With  Joe  Bier,  on 
WOR,  Newark.  Agency  is  Presba, 
Fellers  &  Presba,  Chicago. 


against  absolute  liability,  and 
against  the  revocation  of  its  license 
by  the  Federal  authorities,  as  a  re- 
sult of  an  act  which  it  did  not  per- 
form, inspire  nor  control." 

Before  announcing  the  judgment, 
reversing  the  lower  court.  Chief 
Justice  Kephart  said  a  rule  unal- 
terably imposing  liability  without 
fault  on  the  broadcasting  company 
under  any  circumstances  "is  mani- 
festly unjust,  unfair  and  contrary 
to  every  principle  of  morals.  A  fair 
aspect  of  the  harm  to  the  persons 
injured  must  be  considered  as  well 
as  the  circumstances  under  which 
the  incident  occurred.  An  essential 
consideration  in  formulating  a  rule 
is  the  grave  possibility  of  pyra- 
miding damages  as  well  as  estab- 
lishing criminal  responsibility  if 
defamatory  broadcasting  is  treated 
as  libel." 


Late  Personal  Notes 


PERCY  L.  DEUTSCH,  president  of 
World  Broadcasting  System,  has  left 
the  New  York  hospital  where  he  has! 
been  confined  for  several  weeks,  and 
is  taking  a  short  vacation  before  re- 
turning to  his  desk. 

FRANK  R.  RAND,  CBS  public  rela- 
tions director  in  Chicago,  on  Sept.  11 
was  put  in  charge  of  both  network 
and  local  CBS  press  activities  in  Chi- 
cago. Formerly  local  publicity  was  di- 
rected by  Hal  Burnett,  with  Mr.  Rand 
handling  national  matter,  but  with  the 
recent  resignation  of  Mr.  Burnett,  the 
local  office  was  abolished.  Under  Mr. 
Rand  are  Chuck  Logan,  Bob  Hartman. 
Beatrice  Ferbend,  Robert  J.  Morard. 
Lavinnia  S.  Schwartz  heads  the  edu- 
cational staff,  temporarily  contained  in 
the  public  relations  division.  Louis 
Ruppel,  CBS  public  relations  director. 
New  York,  is  to  arrive  in  Chicago  soon 
to  complete  the  reorganization. 

J.  ALLEN  BROWN,  commercial  man- 
ager of  WHMA,  Anniston,  Ala.,  has 
been  named  sales  and  production  man- 
ager of  the  new  KXOX,  Sweetwater, 
Tex.,  which  is  to  open  about  Nov.  1. 

ALBERT  M.  SNOOK,  formerly  in  the 
sales  department  of  KOMA,  Oklahoma 
City,  was  appointed  sales  representa- 
tive of  WJJD,  Chicago,  Sept.  11  by» 
H.  P.  Sherman,  sales  manager. 

NORMAN  WINTER,  former  produc-, 
tion  manager  of  WRC-WMAL,  Wash- 
ington, and  previously  radio  director 
of  Dundes  &  Frank,  New  York,  on' 
Sept.  18  joins  WeUl  &  Wilkins,  New 
York,  as  account  executive. 

WILLIAM  GARTLAND,  formerly' 
salesman  for  Star  Radio,  New  York, 
on  Sept.  27  joins  the  sales  staff  of 
NBC  Thesaurus. 

HOWARD  O.  PETERSON,  promo- 
tion manager  of  WOW,  Omaha,  is 
participating  in  the  University  of 
Omaha  Adult  Education  Course  as  in- 
structor in  "Commercial  Radio". 

ROBERT  INGHAM,  sports  announce, 
er  of  WTOL,  Toledo,  is  the  father  of 
a  boy  born  Aug.  28.  ! 

ARCH  SHAWD,  recently  appointed 
manager  of  WTOL,  Toledo,  has  been 
elected  executive  vice-president. 

BOB  COWDEN,  formerly  of  NBC, 
San  Francisco,  has  joined  WDRC, 
Hartford,  as  a  copywriter.  Jack  Zai- 
man,  former  newspaperman,  has  joined 
WDRC  as  publicity  director  and 
sports  commentator. 

FLORENCE  BALLOUT  has  been 
promoted  to  program  director  of 
WICC,  Bridgeport,  Conn.  Valeria  Lo- 
mas  has  been  named  librarian,  and 
Dorothy  Whitehead  and  Ruth  Smelter 
have  joined  the  office  staff. 

RUSS  LAMB,  of  KFJZ,  Fort  Worth, 
has  been  named  chief  announcer  of 
the  station,  and  John  Hughes,  Guy 
Corley  and  John  Farris  have  joined 
the  KFJZ  announcing  staff.  John  Hop- 
kins has  left  KFJZ  to  join  the  Texas 
State  Network  as  announcer  and  news 
commentator. 

ELMER  BAUGHMAN,  formerly  oi 
WCKY,  Cincinnati,  and  Dan  Riss. 
formerly  of  WRUF,  Gainesville,  Fla.. 
on  Sept.  25  join  the  announcing  staff 
of  WFAA,  Dallas. 

JACQUES  RENARD,  Hollywood  mu- 
sic director,  has  been  signed  for  the 
NBC  Tip  Top  Show  with  Joe  Penner, 
which  starts  Oct.  5  under  sponsorship 
of  Ward  Baking  Co.  Jim  Bannon  is 
to  announce  the  series. 

LEITH  STEVENS,  CBS  New  YorL- 
music  conductor,  has  been  signed  foi 
the  Big  Town  series,  sponsored  by 
Lever  Bros.,  when  the  weekly  progran: 
featuring  Edward  G.  Robinson  re- 
sumes Sept.  19  on  that  network. 
WARREN  GREENWOOD,  program 
director  of  WHAI,  Greenfield.  Mass. 
is  the  father  of  a  boy  bom  Sept.  3 

GLENN  TAYLOR,  announcer  of 
WJJD,  Chicago,  is  the  father  of  a 
girl  born  early  in  September. 
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ARS  THS  RESULTS  OF 


Our  7  Additional  Market  Survey: 


During  the  week  of  March  22,  1939,  A  Coincidental  Survey  was  conducted  by  Ross  Federal  Research 
Corporation,  and  the  Alberta  Burke  Research  Company,  for  WLW  in  1  3  markets. 

Due,  probably,  to  the  wide  distribution  of  the  facts  revealed  in  this  Survey,  and  the  resultant  publicity, 
there  developed  a  tendency  on  the  part  of  advertisers  and  agencies  to  "p^s"  WLW  as  a  1  3-market 
station  only! 

We,  therefore,  contracted  with  the  Ross  Federal  Research  Corporation  to  conduct  an  identical  type 
Survey,  for  one  week  (7  days),  from  8:30  A.  M.  to  10:30  P.  M.,  in  the  following  7  additional  markets. 
At  the  time  we  announced  the  new  survey  we  also  promised  to  "make  available  all  of  the  facts  about  all 
of  the  markets,  regardless  of  what  those  facts  may  be".  Brief  summary  is  as  follows: 


CITIES 

WLW  %  OF 
LISTENING 
AUDIENCE 

NEXT 
STATION  %  OF 
LISTENING 
AUDIENCE 

Anderson,  Indiana  

  70.8 

7.0 

Huntington,  West  Virginia  

  50.2 

26.1 

  54.1 

32.6 

Marion,  Indiana  

  55.0 

10.9 

Marion,  Ohio  

  48.8 

21.3 

  47.6 

44.2 

  45.2 

28.5 

Unfortunately  space  does  not  permit  us  to  show  the  breakdown  on  each  individual  station.  However,  a 
breakdown  is  being  prepared,  showing  the  Analysis  of  individual  station  popularity  by  hourly  periods 
in  these  7  markets,  and  when  completed  it  will  be  mailed  to  our  regular  list. 

In  addition,  combined  Analyses  of  the  entire  159,299  Call  Coincidental  Survey  in  all  20  markets  will 
be  ready  to  release  shortly.  If  you  have  not  received  the  original  "1  3  Market  Study",  and  would  like  a 
copy  complete  with  a  study  of  the  7  recently  surveyed  markets,  please  direct  your  request  to  Trans- 
american  Broadcasting  and  Television  Corporation,  or 

WLW 

JTHE  NATION'S  STATION 

See  the  Crosley  Building  at  the  New  York  World's  Fair 


FROM  the  experience  of  WFBR  in  Balti- 
more you  can  get  a  better  understanding 
of  how  your  station  can  benefit  by  going 
RCA  All  The  Way. 

RCA  5-D  Transmitter  Selected! 
With  an  eye  to  economy  of  operation  as  well 
as  to  high  fidelity  transmission,  WFBR  chose 
the  RCA  type  5-D,  5 000 -Watt  Transmitter. 
Noteworthy  features  of  this  transmitter  in- 
clude the  use  of  RCA  air-cooled  tubes  to 
eliminate  need  of  water  cooling  equipment 
. . .  high  efficiency  circuit  which  greatly  re- 
duces power  consumption  and  lowers  tube 
expenses  . . .  and  low  audio  distortion. 

RCA  Custom-builds  Speech  Input  System 
to  WFBR  Specifications! 
The  flexibility  of  the  service  RCA  oflfers  sta- 
tions is  well  illustrated  by  the  Speech  Input 


System  which  RCA  designed  to  meet  WFBR's 
needs.  It  consists  of  control  room  equipment 
for  each  of  three  studios,  master  control 
room  desk  and  racks  for  pre-setting  and 
switching  the  outputs  of  the  four  studios,  re- 
mote lines  and  incoming  networks  to  four 
outgoing  channels.  RCA  microphones,  turn- 
tables and  loudspeakers  are  used  exclusively. 

The  service  RCA  rendered  WFBR  is  avail- 
able to  your  station.  It  will  be  to  your 
advantage,  too,  to  go  "RCA  All  The  Way." 


Use  RCA  tubes  in  your  station .. .for  quiet,  reliable  performance 


SALESMAKER  TO— PROCTER  &  GAMBLE, 
AMERICAN  TOBACCO  CO.,  BRISTOL-MYERS, 
GENERAL  MILLS,  METROPOLITAN  LIFE  IN- 
SURANCE CO.,  PHILIP  MORRIS  CO.,  LTD., 
AND  EIGHTY-ONE  OTHER  SPONSORS, 
MORE  THAN  72%  OF  WHOM  ARE  AMONG 
AMERICA'S  ADVERTISING  ROYALTY. 

★ 

AT  1440  BROADnAV,  IN  NEW  YORK  CITY 


★ 

*  * 


★ 

*  * 


W  WLS 

rPersonalitie^ 


WLS 
opularity 


These  WLS  acts  are  a  part  of  the  150  artists 
who  comprise  one  of  the  largest  regular  live 
talent  radio  staffs  in  the  country.  They  have 
broken  mail  records  for  sponsors,  box  office 
records  for  theaters,  and  sales  records  for 
WLS  advertisers. 

Their  PROVED  popularity  is  your  proof  of 
results  on  WLS. 

For  WLS  availabilities,  write,  wire  or  call — 

JoH^^  Blair  &  Company 

A/ew  York       Chicago       Detroit       Los  Angeles       San  Francisco 


The  Prairie  Farmer  Station 

Burridge  D.  Butler,  President     (Chicago)     Glenn  Snyder,  Manager 


WNAC 
WTIC 
WEAN 
WTAG 

WICC 

WNLC 
WCSH 
WLBZ 
WFEA 
EDWARD 


Boston 

Hartford 

Providence 

Worcester 

Bridgeport 
New  Haven 

New  London 

Portland 

Bangor 

Manchester 

PETRY  &  CO., 


WSAR 
WNBH 
WHAI 
WBRK 

WLLH 

WLNH 
WRDO 


WCOU 
WSYB 

INC.,  Na  tional  Sales  Representative 


Fall  River 

New  Bedford 

Greenfield 

Pittsfield 

Lowell 

Lawrence 

Laconia 
Augusta 

Lewiston 
Auburn 
Rutland 


THE 


N 


^ORK 


U 


21  BROOKLINE  AVE.  BOSTON/MASS. 


NEW  ENGLAND  IS  AN 

18-HOLE 
COURSE 


THIS  is  a  rich  and  populous  territory,  as 
self-contained  as  a  golf  course  —  and  a 
most  profitable  course  for  those  who  know 
how  to  play  it. 

Here  are  18  prosperous  trading  areas  served 
by  a  network  of  18  stations. 

Each  local  station  has  its  own  loyal,  ''Home- 
Town"  following,  is  indispensable  to  its  listeners 
because  of  its  network  features.  That  is  why 
The  Yankee  Network  gives  complete  coverage, 
makes  New  England  easy  to  win. 

The  Yankee  Network's  18  stations  will  put 
you  into  close  contact  with  all  New  England 
cities  of  100,000  or  over  and  with  all  the  con- 
tributory areas  that  lie  between. 

You  need  all  of  these  territories.  Use  the 
complete  Yanke,^  Network  for  efficiency,  for 
economy  and  for  results. 


Published  semi-monthly,  25th  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  BuOding,  Washington,  D.  C.  Entered 

second  class  matter  March  14.  1933,  at  the  Post  OiBce  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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WC  KY  50,000w 


C  I  N  C  I  N  N  ATI,  O. 


WRVA  50,000 w 


RICHMOND,  VA. 


WWL  50,000^^ 


N  EW  O  R  LEAN  S,  LA 


KRLD  50,000^^' 


DALLAS,  TEX. 


I 


kwKH  50,000w 


SHREVEPORT,  LA 


WJSV  50,000w 


WAS  H  I  N  GTO  N,  D.  C 


in  ^ 


ddition  to  • 


mBC  50,000w 


N  EW  YORK,  .N.  Y. 


WBBM  50,000w 


C  H  I  C  AGO,  I  LL 


WCAU  50,000w 


PHILADELPHIA,  PENN 


WJR  50,000^^ 


DETROIT,  MICH 


KNX  50,000^^ 


LOS  ANGELES,  CALIF 


WCCO  50.000^^ 


MINNEAPOLIS,  MINN. 


KMOX  50,000^^ 


ST.  LOUIS,  MO. 


.1 


WBT  50,000w. 


C  H  ARLOTTE,  N.  C 


WHAS  50,000 w 


LOUISVILLE,  KY. 


KSL 

SALT  LAKE  CITY,  UTAH 


Blue  Network  strengthened 

in  Southern  Calif  orma  by 
new  KECA  Kilocycle  Spot. 


l„  taking  o'" 'VJ?" 
Blue"  to  advertisers. 


NBC 


Juch  goings-on  throughout  the  radio  world 
can  mean  only  one  thing  to  advertisers — the 
NBC  Blue  Network  has  taken  a  renewed  lease 
on  life.  All  of  which  makes  KGO,  San  Francisco's 
second  most  powerful  station,  a  better  buy  than 
ever.  For  not  only  does  KGO  command  the  rich 
San  Francisco  Exposition  Market,  but  now  it 
offers  sponsors  the  additional  audiences  created 
by  a  score  of  high-ranking  Blue  national  shows. 


KGO 


COMMANDS  THE  EXPOSITION  MARKET 

NATIONAL  BROADCASTING  COMPANY. 
A  Radio  Corporation  of  America  Service. 
Ill  Sutter  Street   •  San  Francisco,  California 
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YOU  GET 

FOR  LESS! 

WENR's  new  transmitter- 50, 000  watts 
of  power— clear  channel— and  increas- 
ingly popular  program  schedule  assure 
advertisers  a  potential  and  profitable 
hstening  audience  of  3,405,000  radio 
homes  in  the  great  Chicago  market, 
the  second  largest  in  the  United  States. 
Add  to  this  WENR's  new  and  attractive 
discounts  and  you  have  the  best  radio 
opportunity  that  Chicago  has  to  offer. 

WENR 

CHICAGO  KEY  STATION 
NBC  — BLUE  NETWORK 
870    ON    YOUR  DIAL. 


WITHIN        THE  G  O  L  D  E  N  HORSESHOE" 


WHERE 


WILL 


Help  Wanted — Reliable  electrical  appliances 
by  homemakers  of  the  Golden  Horseshoe! 
\  Last  year,  within  this  super  market  blanketed  by 
WJR  in  Detroit  and  WGAR  in  Cleveland,  folks  pur- 
chased more  than  two  and  one-half  million  electrical 
hired  hands,  totaling  more  than  forty-eight  million 
dollars  in  retail  value.  Believe  it  or  not,  here's  an 
electrical  appliance  market  greater  than  New  York 


FIND 


JOBS 


I  N 


19  4  0 


City  .  .  .  and  still  increasing  by  leaps  and  bounds! 

Ever-increasing  is  our  present  automobile  owner- 
ship, now  greater  than  any  single  state;  our  grocery 
bill  of  three-quarters  of  a  billion  annually;  our 
population  of  eight  million  spenders.  And  ever- 
increasing  too  is  the  number  of  advertisers  who  are 
meeting  new  radio  success  on  two  successful  radio 
stations  .  .  .  WJR  and  WGAR,  of  course! 
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Advertising  Not  Yet  Affected  by  the  War 


Most  Schedules  to 
Be  Carried  Out 
As  Planned 

By  BRUCE  ROBERTSON 

UNDOUBTEDLY  the  war  now 
raging  in  Em-ope  will  produce  a 
change  in  American  business  and 
in  American  advertising  -which  will 
in  turn  affect  the  income  of  broad- 
casters from  the  nation's  adver- 
tisers. But  what  that  effect  will  be 
no  one  at  this  time  is  able  to  say 
or  willing  to  prophesy.  About  all 
that  can  be  said  definitely  at  the 
moment  is  that  to  date  the  war 
has  had  practically  no  effect  on 
radio  advertising  in  this  country. 
What  History  Shows 
A  survey  of  major  advertising 
agencies  shows  that,  with  the  ex- 
ception of  a  few  cancellations  of 
campaigns  for  imported  products, 
all  schedules  are  being  continued 
as  planned  in  the  spring  and  sum- 
mer before  the  war  began.  Net- 
works, entering  the  fall  and  win- 
ter season  with  more  commercial 
contracts  than  ever  before,  have 
had  no  cancellations  traceable  to 
the  war.  Station  representatives 
report  a  similar  rise  in  spot  busi- 
ness, but  aside  fi-om  an  increased 
interest  in  news  periods  on  the 
part  of  advei-tisers,  the  representa- 
tives do  not  believe  that  the  war 
has_  had  anything  to  do  with  this  ,^ 
business.  As  one  agency  executive  " 
put  it,  "American  advertising 
doesn't  know  there's  a  war  going 
on." 

Approaching  the  question  from 
another  angle.  Broadcasting  en- 
deavored to  find  out  what  hap- 


National  Markets  and 
National  Advertising 


1931-1921  Totals 
FOLLOWING  are  the  total  expen- 
ditures of  75  ranking  advertisers 
spending  S10,000  or  niore  in  any  of 
30  national,  non-fann  magazines, 
as  compiled  in  1929  by  the  adver- 
tising department  of  'the  Crowell 
Publishing  Co.: 

1913  SIO.414.249 

1914   10,914.805 

1915   11.595.376 

1916   15.261.524 

1917    18,584.546 

1918   20,380,652 

1919   27.011.451 

1920    83,933,643 

1921   28.465.869 


Periodical  Linage  During  First  World  War 


World  War  Began  July  28,  1911,;  U.  S.  Entered  War  April  6,  1917; 
World  War  Ended  November  11,  1918. 


NEWSPAPERS 


MAGAZINES 


'~'c  Increase 

94  Increase 

%  Increase  Over 

%  Increase 

Over 

Over 

Previous 

Agate  Lines 

Over  IBlJf 

Previous  Year 

AgiLte  Lines 

191i 

Year 

1914 

  662.586,542 

18,290,014 

1915 

  668,738,839 

~~79 

~~T9 

16,879,630 

1916 

  750.629,333 

13.3 

12.2 

20.025.069 

9.5 

18.6 

1917 

  769,734,736 

16.2 

2.5 

21,259,123 

16.2 

6.2 

1918 

  743,206.365 

12.2 

3.4* 

18.566,206 

1.5 

12.7* 

1919 

 1,028,047,1T4 

55.2 

38.3 

25,701,720 

40.5 

38.4 

1920 

 1,175,021,331 

77.3 

14.3 

33.636.720 

83.9 

30.9 

*  Decrease. 

Total  Linage  in  23  Large  Cities  in  U.  S. 
Source :  Editor  &  Publisher  Year  Book. 


*  Decrease. 

Source :  Printers'  Ink  Summary  of  Mag- 
azine Linage — The  figures  represent  be- 
tween lo'^c  and  85<r<:  of  the  total  magazine 
linage  for  each  year. 


pened  to  advertising  dui-ing  the 
war  years,  1914-1918,  which  might 
be  used  as  a  basis  for  forecasting 
the  probable  effects  of  the  next  few 
years.  But  here  again  there  is 
little  e^•idence  on  which  to  fonuu- 
late  more  than  a  few  broad  gen- 
eralizations. In  the  first  place, 
there  was  no  broadcasting  in  those 
years.  Secondly,  there  could  be 
found  no  figures  gi\ang  an  overall 
pictui'e  of  advertising's  progress 
at  that  time,  as  most  of  the  sta- 
tistical organizations  which  now 
measure  advertising  from  every 
angle  were  not  then  in  existence. 
From  such  figures  as  are  avail- 


able, however,  it  is  evident  that 
advertising  did  increase  somewhat 
during  the  last  war  and  that  it  in- 
creased much  more  rapidly  imme- 
diately after  the  war  ended.  Linage 
figures  published  by  Editor  &  Pub- 
lisher show  that  in  23  major  cities 
in  the  United  States  the  total  news- 
paper advertising  rose  from  662,- 
586.542  agate  lines  in  1914  to 
1,175,021,331  agate  lines  in  1920, 
an  increase  of  77'^f.  Magazine  lin- 
age in  the  same  period,  according 
to  Printer's  Ink  summary  covering 
bettt-een  759c  and  85%  of  the  total 
magazine  linage  for  each  year, 
rose  fi'om  18,290,014  agate  lines  in 


FCC  Quietly  Inters  International  Rule 
As  a  Result  of  Disturbed  World  Scene 

QUIET  interment  of  the  interna- 
tional broadcast  rule  promulgated 
last  Maj',.  which  evoked  an  outcry 
of  unprecedented  proportions  over 
censorship,  was  effected  Sept.  27 
by  the  FCC  upon  motion  of  its  new 
chairman,  James  La-wT.-ence  Fly. 

Language  of  the  Rule  (No.  42.03 
(a)),  pro\idin2-  that  international 
urograms  shall  promote  interna- 
tional goodwill  and  understanding 
as  well  as  depict  American  "cul- 
ture" v,'as  suspended  last  July  co- 
incident with  a  hearing  at  which 
the  industry  sought  to  have  the  rule 
revamped.  In  its  action  Sept.  27, 
based  largely  on  the  European  war 
situation,  the  FCC  resolved  that 
the  rule  should  be  further  sus- 
pended "pending  the  conclusions" 
of  studies  and  conferences  by  a 
committee  of  the  FCC  created  Sept. 
6  and  comprising  Chairman  Fly 
and  Commissioners  Brown  and 
Craven.  Text  of  the  resolution: 

WHEREAS,  on  May  23.  1939.  the 
Commission  adopted  Rule  No.  42.03 


(a")  having  to  do  with  the  conduct  of 
international  broadcast  stations,  which 
rule  was  thereafter  suspended  pend- 
ing further  investisation.  and 

WHEREAS,  the  outbreak  of  the 
European  war  has  injected  into  the 
probleni  of  international  broadcast  reg- 
ulations various  additional  significant 
factors,  and 

WHEREAS,  on  September  6,  1989, 
this  Commission  appointed  a  commit- 
tee composed  of  Chairman  Fly,  Com- 
missioner Brown  and  Commissioner 
Craven  to  study  the  various  phases  of 
the  communications  problem  in  rela- 
tion to  current  war  conditions,  to 
maintain  contact  with  the  various 
Government  agencies  and  the  industry 
and  to  report  to  the  Commission  its 
recommendations,  which  committee  has 
made  studies  and  held  various  con- 
ferences on  the  problems  in  relation 
to  international  broadcasting. 

THEREFORE.  BE  IT  RE- 
SOLVED, That  said  rule  is  hereby 
further  suspended  pending  the  con- 
elusion  of  said  studies  and  conferences 
and  subject  to  the  report  of  said  com- 
mittee recommending  to  the  Commis- 
sion such  further  action  as  it  may 
deem  appropriate. 


1914  to  33,636,720  in  1920,  a  gain 
of  84%. 

Breakdowns  of  magazine  adver- 
tising during  the  war  years  by 
classes  of  business  and  by  indi- 
vidual advertisers  were  published 
by  Crowell  Publishing  Co.  (now 
Crowell-Collier  Publishing  Co.)  in 
1929,  which  included  advertisers 
spending  $10,000  or  more  annually 
with  any  of  30  general,  non-farm 
magazines.  But  while  these  figures 
show  almost  uniformly  consistent 
gains  in  the  advertising  expendi- 
tures of  all  large  companies,  they 
tell  us  little  of  the  actual  effect  of 
the  war  itself.  The  only  general 
conclusion  that  seems  warranted  is 
that  sales  of  food  and  munitions 
abroad  produced  higher  wages  and 
increased  purchasing  power  at 
home  which  resulted  in  increased 
sales  and  increased  advertising  to 
get  those  sales. 

Some  Effects  Already 

Whether  the  same  conditions  will 
hold  good  in  the  months  and  years 
to  come  depends  on  a  number  of 
factors  which  are  at  the  moment 
unknown.  The  first  World  War 
caught  everyone  unprepared  for 
such  an  extended  strug'gle.  Amer- 
ican fields  fed  the  Allied  troops; 
American  factories  furnished  them 
with  the  materials  of  war.  The 
present  war  came  only  after  long 
preparations;  food  and  munitions 
sufficient  to  last  for  years  have  al- 
ready been  stowed  up  in  European 
depots.  Congress  is  now  in  session 
to  determine  principally  what 
America  will  be  allowed  to  sell  to 
warring  nations  and  on  what  tei-ms 
it  may  be  sold. 

On  some  industries  the  war  has 
already  had  an  effect.  Steel  mills, 
railroads,  coal  mines,  shipyards 
and  aircraft  factories  have  been 
steadily  increasing  their  pajTolls 
since  the  outbreak  of  the  war  a 
month  ago.  Prices  of  woolen  goods, 
diamonds,  Scotch  whiskey,  German 
cameras,  have  risen.  RKO  has  an- 
nounced salary  cuts  for  employes 
in  the  higher  brackets  because  of 
the  loss  of  foreign  markets  for  its 
films. 

Boosts  Wages  and  Demand 

A  survey  of  department  stores 
conducted  by  the  National  Retail 
Dry  Goods  Assn.  showns  general 
agreement  that  the  depression  that 
coincided  with  the  start  of  hostili- 
ties in  1914  \s-ill  not  be  repeated 
this  year;  that  as  the  war  goes  on 
hea\n-  demands  for  American  prod- 
ucts will  accelerate  business  here; 
that   this   demand   will   serve  to 
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boost  prices  but  much  less  steeply 
than  in  the  last  war;  that  wage 
levels  will  tend  to  increase  with 
price  levels;  and  that  a  shutdown 
in  imports  from  Europe  will  not 
produce  problems  such  as  resulted 
from  the  loss  of  German  dyes  in 
1914-1918. 

In  advertising,  prices  of  posters 
and  direct  mail  are  expected  to  rise 
first,  because  of  the  increased 
prices  already  effected  in  kraft 
paper  and  certain  types  of  board. 
Newsprint  prices,  which  advanced 
tremendously  in  the  last  war,  have 
not  yet  risen,  however.  Radio,  for- 
tunately, is  not  concerned  with  raw 
material,  and  the  only  thing  that 
might  cause  broadcasting  costs  to 
increase  would  be  a  general  ad- 
vance in  the  costs  of  living  that 
would  necessitate  a  similar  in- 
crease in  salaries  of  station  em- 
ployes. 

To  date,  however,  the  effect  of 
the  war  has  been  beneficial  to  ra- 
dio advertisers.  Interest  in  war 
news  has  kept  listeners  at  their 
sets  in  far  larger  numbers  and  for 
far  longer  periods  than  normally, 
with  the  result  that  all  advertisers 
on  the  air  have  been  given  bonus 
audiences  at  no  extra  cost. 


Few  Sponsor  Contracts 
Stopped  Because  of  War 

BECAUSE  they  could  not  count  on 
shipments  from  abroad  four  radio 
advertisers  have  cancelled  or  cur- 
tailed their  campaigns.  Atlantis 
Sales  Corp.,  Rochester,  has  can- 
celled its  announcement  campaign 
for  Coleman's  Mustard,  placed 
through  J.  Walter  Thompson  Co., 
New  York,  because  the  product  is 
packaged  in  England. 

Carleton  &  Hovey  Co.,  Lowell, 
Mass.,  has  cancelled  its  announce- 
ments for  Father  John's  medicine 
handled  by  John  W.  Queen,  Boston, 
because  one  of  the  ingredients 
comes  from  abroad.  Longines-Wit- 
tenauer  Co.,  New  York,  has  cut 
about  25  stations  from  its  list,  but 
time  signals  for  Longines  watches 
are  still  being  broadcast  by  some 
60  stations. 

Difficulty  in  obtaining  these 
watches  from  Switzerland  is  the 
reason  given  by  the  agency,  Arthur 
Rosenberg  Co.,  New  York,  for  the 
curtailment,  which  will  be  extended 
if  more  watches  are  not  received 
Gruen  Watch  Co.,  Cincinnati^ 
whose  watches  are  assembled  here 
from  parts  received  from  Switzer- 
land, had  likewise  cancelled  its 
time  signals  on  a  few  stations,  but 
receipt  of  a  shipment  of  parts 
large  enough  to  carry  the  company 
through  until  Christmas  has  caused 
McCann-Eiickson,  New  York,  Gru- 
en agency,  to  expand  its  radio  cam- 
paign again. 

American  Beverage  Corp.,  New 
York,  has  cancelled  its  weekly  pro- 
gram on  WOR,  Newark,  starring 
Benay  Venuta,  effective  with  the 
Sept.  25  broadcast.  The  reason 
given  by  the  company  for  the  can- 
cellation is  that  the  increased  price 
of  sugar  due  to  the  European  war 
has  affected  the  manufacturing 
price  of  the  company's  product  Cel- 
Ray,  a  beverage  using  a  large 
amount  of  sugar.  Miss  Venuta,  on 
Oct.  1  starts  a  sustaining  variety 
program  on  WOR,  Sundays,  9-9:30 
p.m. 


LEADING  MAGAZINE  ADVERTISERS  OF  WAR  YEARS 


ADVERTISER                                      1913  1914  191.5  1916  1917  1918  1919  1920 

Amer.  Telephone  &  Telegraph  Co                             $90,615  $102,762  $104,535  $96,075  $87,842  $92,246  $76.0S3  $79  440 

Amer.  Tobacco  Co                                                  219,544  448,767  486.767  256,365  238,421  164.611  346  672  41  348 

Armstrong  Cork  Co   30,565  123.230  197.297  302.125 

Bon  Ami  Co                                                             83,487  113,972  111.275  127.998  208,660  223.054  231,264  307  995 

Borden  Co                                                               42.623  109,036  9S.532  103,498  103,725  334,542  325.403  443  552 

Cal.  Fruit  Growers  Exch   32,640  120.611  185.088  195.623  201.604  337.826  297  649 

Cal.  Packing  Co   74,800  195.599  256,122  271.090 

Campbell  Soup  Co                                                      187,257  226,459  288,204  466,640  454,285  747,038  863.750  993  785 

Chrysler  Corp                                                         150,418  159.232  186.353  417.747  177.495  36.360  122.474  446  505 

Coca-Cola  Co                                                         116.248  130,169  105,131  116,302  158,621  38,546  179.207  182  961 

Colgate-Palmolive-Peet                                           453.303  405,201  390,537  427,095  591,917  673,204  916.820  1  264  241 

Congoleum-Nairn  Co                                                34.274  31.712  68.800  144.632  216.400  277.099  279.905  455.365 

Cream  of  Wheat  Corp                                                179.819  201.140  213,742  262.394  292.359  450.022  309.725  2S9.550 

Cudahy  Packing  Co                                                199,765  260,745  287,162  285,827  404.109  423,592  512.836  395.315 

Dodge  Bros   31,891  138,736  174,920  93,313  72,356  90,376  185,807 

DuPont  de  Nemours  Co  ■                          3,303  17,237  56,020  34,978  69,898  227,654  163,831  108,545 

Eastman  Kodak  Co..  .                                             260,361  258,984  295,563  362,531  405,991  403.673  416.743  479.306 

Pels  &  Co   24,072  49,850  50,354  4.827    162.465 

Firestone  Tire  &  Rubber  Co                                     112,046  95,259  81,900  139,620  295.662  203,083  440.424  292,105 

Forhan  Co   2,186  9,795  20,565  45.920  89.250  129.312 

General  Electric  Co                                                 138,873  195,501  140,737  118,030  193.282  311.844  390.819  448.649 

General  Motors  Corp                                              202.017  395,810  483,992  628,984  509.835  466.794  846.194  1.447.978 

B.  F.  Goodrich  Co                                                  147,546  92,220  63,849  148,316  224.737  62. .542  78.675  113.195 

Goodyear  Tire  &  Rubber  Co                                    192,053  268,000  331,192  754,809  1,134,412  804.257  1,187,702  1,574.160 

H.  J.  Heinz  Co                                                        65,328  47,008  68,371  130,369  64.944  286,444  467.705  441.630 

Hoover  Co                                                                    337    2,488  5,967  19,538  43,710  64,326  263.835 

Hudson  Motor  Car  Co                                                121,210  217,484  175,696  226,020  215,396  33.894  415.353  5.59.285 

Hupp  Motor  Car  Co                                                 97,804  104,098  81,989  110.102  136.272  183.171  191.651  235.430 

International  Silver  Co                                            126,892  131,832  133,553  130.170  249.141  150.040  240.193  317.335 

Andrew  Jergens  Co                                                 100.845  111,090  144,270  167,119  255,783  335,079  533,887  591,360 

Johns-Manville  Corp                                                    24,125  108,099  104,262  123,988  210,509  220,165  341,517  383,475 

S.  C.  Johnson  &  Sons                                                   32.974  16,040  29,203  75,673  125,300  172,545  202,271  433,460 

Kroehler  Mfg.  Co   14,072  14,578    45,250  26,717  100,507  152.105 

Lambert  Pharmaeal  Co  '   33,614  56,306  87,921  90.483  93.736  100.571  187.960 

Lehn  &  Fink,  Inc                                                    125,616  166,811  181,580  224,390  390.069  394.515  426.800  484.376 

Lever  Bros.  Co                                                         69,435  75,067  43,056  44,948  148,932  282,882  456.231  518.290 

Liggett  &  Myers  Tobacco  Co                                     91.845  117,680  333,453  324,891  358.199  181.809  465.364  447.205 

Mennen  Co                                                              68,645  94,966  84,415  117,912  104,172  1.58.447  153.435  186.182 

Nordyke  &  Marmon  Co                                            22.706  7,173    8,968  14.803  65,057  49,344  213,815 

Northam-Warren  Corp                                               9.205    5,240  5,338  39,071  162.367  228.260  323.450 

Oneida  Community  Ltd                                           130,072  81,224  88,231  126.368  147.450  72,653  92.502  243.805 

Packard  Motor  Car  Co                                             37,874  35,751  49,847  86.946  62.740  66.279  118.534  183.740 

Pepsodent  Co   103.484  169.6.06  407.501  626.358 

Pond's  E.xtract  Co                                                    35.605  26,560  20,200  34,920  37,961  60,639  94,848  122,030 

Postum  Cereal  Co                                                      478,049  427,244  344,263  423,4.52  558,448  464,198  998,394  863,939 

Procter  &  Gamble  Co                                              705,009  620,426  606,592  752,000  590,085  735,730  1,348,590  1.321.280 

Quaker  Oats  Co                                                      367.492  578.894  738,289  600,184  631,078  940.434  1.043.390  1.614,363 

Reo  Motor  Car  Co                                                  122,940  107,999  52,822  160.254  142,209  113.792  172.421  164.-505 

R.  J.  Reynolds  Tobacco  Co                                      204.210  212,190  279.577  187.516  168.019  166.536  368,803  335,105 

W.  A.  Sheafler  Pen  Co. .  . ".   5,440  4,648  6.073  5.281  8.913  27.7.56  38.320 

Simmons  Co   98,240  65,600    173,895  112.965 

So.  Cotton  Oil  Co                                                          5,376  6,720  6.160  2.705  126,485  310,600  318,036  453,810 

Sun-Maid  Raisin  Growers   31,270  93,140  61,120  97,584  166,117  207,021  298,930 

Swift  &  Co                                                              35,593  62,950  53,093  58,956  90,704  432,314  ■    530,824  595.105 

Union  Carbide  &  Carbon                                           83,352  14,330  89,745  225.447  312,551  184,478  237,293  278,914 

Vacuum  Oi' Co                                                        65,657  68,329  65,290  76.335  88,887  98,585  283.748  374.875 

Valentine  &  Co                                                        46,976  38,674  46.595  74.8.52  93,996  108.907  123.237  184.270 

Victor  Talking  Machine  Co                                      358.261  386.915  379,178  596.299  826,639  772,496  810.929  1.004.555 

Stephen  F.  Whitman  &  Sons                                      14,8.58  21.905  26,554  20,986  30,165  31.086  111.782  120.387 

Willys-Overland,  Inc                                               296,130  291.978  728.271  1.004.846  847.120  465,660  510.189  676.125 

Wm.  Wrigley,  Jr.  Co                                              139,657  154.446  10.959  22.960    35.000  95.374  104.800 

SOURCE: — Crowell  Publishing  Co.     National  Markets  and  National  Advertising. 


EXPENDITURES  OF  ADVERTISERS  BY  PRODUCTS,  1913-1920 


CLASSES 

1913 

1914 

1915 

1916 

1917 

1918 

1919 

1920 

Totals  for  all  classes  

$25 

232,173 

$26 

368,384 

$26,509 

383 

$35,091 

861 

$44,620 

813 

$48,625 

821 

$78,055 

,825 

$108,178,014 

Automotive  Industry  

3 

932.561 

4 

115.134 

5,006 

845 

8,513 

700 

10.453 

968 

9 

,108 

574 

15,067 

186 

21,093,900 

Building  Materials  

830,389 

856.510 

945 

023 

1,219 

215 

1.698 

508 

1 

,847 

109 

3.304 

931 

5,158,760 

Cigars,  Cigarettes  &  Tobacco 

1 

123.398 

1 

147 

469 

1,670 

645 

1,350 

986 

1 .143 

484 

1 

,102 

169 

1,844 

074 

1,527,935 

Clothing  &  Dry  Goods  

2 

960.316 

2 

805 

512 

2,409 

832 

2.664 

850 

2.922 

040 

3 

847 

580 

6.337 

767 

8,984.041 

Confectionery  &  Soft  Drinks. 

669,803 

781.966 

475 

266 

543 

116 

676 

563 

602 

696 

1.774 

509 

2.199.875 

Department,  Mail  Order  & 

Chain  Stores  

341,517 

310.596 

193 

253 

295 

067 

283 

701 

358 

033 

389 

578 

632 . 085 

Drugs  &  Toilet  Goods  

2 

639.771 

2 

767 

708 

2,543 

076 

3.555 

611 

4.955 

078 

6 

740 

200 

9.412 

202 

12,765,927 

Foods  &  Food  Beverages.  .  . 

3 

572.360 

3 

957 

030 

4.022 

573 

4,273 

246 

5,572 

658 

7 

614 

785 

11 .901 

536 

14.691.467 

Furniture  &  Furnishings.  .  .  . 

1 

480.014 

1 

931 

988 

1,629 

355 

2.141 

621 

2.890 

843 

3 

015 

055 

5.733 

426 

9,575,690 

Garden  

60.163 

76 

365 

71 

414 

105 

161 

126 

089 

175 

812 

155 

029 

169,820 

General  (Non-Manufactured 

Products!  

587,963 

672 

828 

618 

790 

913 

690 

1 .101 

082 

1 

470 

787 

2.588 

915 

3,340,511 

Jewelry  &  Silverware  

859,128 

868 

650 

925 

1-40 

956 

721 

1,542 

413 

1 

195 

031 

1.622 

531 

2.350.144 

Lubricants  &  Gasoline  

251,252 

420 

328 

161 

908 

265 

892 

352 

474 

382 

790 

642.163 

779.826 

Machinery   &  Mechanical 

Supplies  

68,435 

178 

732 

160 

306 

278 

933 

676 

761 

994 

111" 

1.770 

281 

2.579.769 

Musical  Instruments  

795,731 

717 

886 

835 

008 

1,706 

097 

1.932 

503 

1 

680 

180 

2.154.929 

4.404.499 

Office  &  Store  Equipment.  .  . 

623,448 

428 

482 

370 

147 

551 

725 

762 

210 

861 

298 

1.465 

970 

2,143,135 

Paints  &  Hardware  

498,691 

618 

453 

472 

672 

630 

015 

1 .077 

813 

1 

449 

018 

2.211 

907 

3.086.654 

Shoes  &  Shoe  Furnishings.  .  . 

481,089 

332 

084 

611 

373 

605 

697 

1.232 

701 

1 

220 

641 

1 . 658 , 728 

2.485.396 

Soaps    &  Housekeepers' 

Supplies  

861 ,876 

937 

116 

7?9 

945 

993 

691 

1.373 

530 

1 

716 

008 

2.889 

745 

3.486,437 

Sporting  Goods  

551.577 

513 

850 

446 

449 

396 

724 

596 

975 

621 

204 

681 

020 

572.692 

Stationery  &  Books  

1 

159,124 

1 

032 

930 

965 

279 

1,614 

184 

1.587 

250 

1 

427 

559 

2.532 

825 

2.975.908 

754,418 

746 

934 

999 

188 

1,183 

366 

1.361 

083 

947 

201 

1,541 

199 

2,183.969 

Miscellaneous  

129 , 149 

149 

833 

185 

896 

332 

553 

301 

086 

247 

930 

375.374 

989,574 

SOLTRCE: —  National  Markets  and  National  Advertising,  Published  1929,  by  Crowell  Publishing  Co.,  New  York,  covering  advertisers  spending  $10,000 
or  more  annually  in  any  of  30  national,  non-farm  maga7.ines. 


Canadian  Food  Sponsor 
Places  Large  Campaign 

SIGNS  that  the  war  will  not  inter- 
fere with  domestic  business  of  Ca- 
nadian food  manufacturers  is  evi- 
dent from  the  fact  that  several  are 
starting  schedules  or  planning 
schedules  for  the  autumn  and  early 
winter.  At  the  outbreak  of  war 
these  radio  advertisers  were  hesi- 
tant as  to  the  effect  on  their  busi- 
ness insofar  as  war  supplies  were 
concerned.  Evidently  the  situation 


has  cleared,  for  a  large  account 
has  been  placed  by  Western  Canada 
Flour  Mills,  Toronto,  starting  Oct. 
16  and  running  thrice  weekly  to 
Dec.  13,  then  renewing  in  January 
for  most  of  1940. 

The  autumn  schedule  is  for  65 
episodes  of  Cavalcade  of  Drama,  a 
C.  P.  MacGregor  production,  on 
CJCB,  Sydney,  N.  S.;  CHNS,  Hali- 
fax; CFCY,  Charlottetown,  P.  E.  I.; 
CFNB,  Fredericton,  N.  B.;  CHSJ, 
St.  John,  N.  B.;  CHNC,  New  Car- 
lisle, Que.;  CBO,  Ottawa;  CFCH, 
North  Bay,  Ont.;  CKGB,  Timmins, 


Ont.;  CJKL,  Kirkland  Lake,  Ont.; 
CKCL,  Toronto;  CKOC.  Hamilton, 
Ont.;  CJCS,  Stratford,  Ont.; 
CKNX,  Wingham,  Ont.;  CKSO, 
Sudbury,  Cnt.;  CJIC,  Sault  Ste. 
Marie,  Ont.;  CKPR,  Fort  William, 
Ont.;  CKY,  Winnipeg;  CKCK.  Re- 
g:na,  Sask. ;  CFQC,  Saskatoon, 
Sask.;  CKBI,  Prince  Albert,  Sask.: 
CJOC,  Lethbridge,  Alta.;  CFAC, 
Calgarv;  CJCA,  Edmonton;  CFGP, 
Grande  Prairie,  Alta.;  CKOV.  Kel- 
owna,  B.  C;  CKWX,  Vancouver. 
Account  was  placed  by  A.  McKim 
Ltd.,  Toionto. 
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Ban  on  Coughlin  Under  Code  Indicated 


Enforcement  Committee 

Meeting  First  Test; 

Other  Citations 

IN  THE  FIRST  test  of  the 
rigid  self-regulation  code  of 
the  NAB,  which  becomes  ef- 
fective Oct.  1,  a  ruling  is 
strongly  indicated  which  will 
bar  Father  Charles  E.  Cough- 
lin, militant  Detroit  priest, 
from  purchasing  time  for  his 
regular  Sunday  broadcasts. 

While  the  code  deals  with 
clearly  enunciated  principles 
rather  than  with  personali- 
ties, it  has  become  apparent 
that  Father  Coughlin  falls 
within  the  ban  on  the  discus- 
sion of  controversial  issues  in 
sponsored  programs.  The 
NAB  Code  Compliance  Com- 
mittee meets  in  Washington 
Oct.  2,  at  the  call  of  its  chair- 
man, Edgar  L.  Bill,  president  of 
WMBD,  Peoria,  to  evolve  its  first 
interpretations  of  the  code  provi- 
sions, and  the  Coughlin  case  heads 
the  docket.  Observations  of  Code 
Committee  members  gleaned  since 
the  Coughlin  code  issue  arose  re- 
flect an  almost  unanimous  view 
that  the  priest  cannot  be  classified 
as  a  proper  progi-am  sponsor  within 
the  code  terms. 

Other  Citations 

Beyond  the  Coughlin  issue,  the 
Code  Committee  will  be  confronted 
with  several  other  program  cita- 
tions requiring  interpretations  un- 
der the  clause  relating  to  discussion 
of  controversial  questions.  These 
include  the  broadcasts  of  Rev. 
Walter  E.  Cole,  spokesman  for  the 
Unitarian  Fellowship  for  Social 
Justice,  who  has  purchased  time 
over  independent  stations  to  answer 
Father  Coughlin;  determination 
whether  State  tax  association  radio 
schedules  dealing  with  legislation 
pending  in  State  legislatures  are  in 
fact  proposals  subject  to  ballot  and 
therefore  open  to  sponsorship  un- 
der the  code;  and  the  question  posed 
by  liquor  interests  in  New  York 
desiring  to  purchase  time  in  con- 
nection with  local  option  balloting 
on  pi'ohibition. 

With  the  arrival  of  the  enforce- 
ment deadline,  it  was  evident  that 
the  Coughlin  issue  would  prove 
vexatious.  While  no  accurate  list  is 
available,  it  is  understood  upwards 
of  40  stations  are  being  used  by 
Father  Coughlin  for  his  Sunday 
broadcasts,  which  in  recent  weeks 
have  been  devoted  to  discussions 
of  war  and  neutrality.  Thousands 
of  telegrams  and  letters  have  del-' 
uged  members  of  Congress  by 
■virtue  of  Father  Coughlin's  opposi- 
tion to  the  lifting  of  the  arms  em- 
bargo. It  is  estimated  this  network 
entails  an  expenditure,  for  time  and 
lines,  of  $6,600  a  week. 

The  Code  Compliance  Committee, 
in  addition  to  handing  down  its 
initial  interpretations,  also  will 
seek  to  devise  enforcement  ma- 
chinery and  establish  means  of  pe- 
nalizing non-complying  stations. 


Expulsion  from  NAB  membership 
presumably  will  be  the  penalty,  al- 
though provision  would  be  made 
for  appeal  from  the  Code  Compli- 
ance Committee's  ruling  to  the 
NAB  board  of  directors. 

Even  before  the  committee  fore- 
gathered in  Washington  Oct.  2, 
word  was  spread  that  a  number  of 
stations  have  cancelled  the  pro- 
gram. WHAM,  Rochester,  it  is  un- 
derstood, declined  a  renewal  proffer. 
The  average  cancellation  clause  in 
station  contracts  carrying  the 
Coughlin  series  is  said  to  be  two 
weeks  and  if  the  Code  Committee 
performs  as  is  anticipated,  the  sta- 
tions will  be  called  upon  to  notify 
the  Coughlin  agency.  Aircasters 
Inc.  of  Detroit,  that  the  series  can- 
not be  accepted  under  the  code 
provisions. 

Detroit  Meeting 

It  was  reported  that  a  meeting 
is  scheduled  in  Detroit  on  Oct.  2  in 
an  effort  to  explore  every  possible 
waj^  of  having  the  Coughlin  broad- 
casts conform  to  the  code  provi- 
sions. A  number  of  broadcasters, 
including  Leo  J.  Fitzpatrick,  execu- 
tive vice-president  of  WJR,  it  was 
reported,  planned  to  attend  the  ses- 
sion. Despite  this,  the  view  pre- 
vailed that  Father  Coughlin's  case 
is  "open-shut"  under  the  code  and 
that  the  Committee  is  left  no  al- 
ternative. 

In  intra-industry  discussion  of 
the  Coughlin  situation,  it  has  been 
pointed  out  that  if  Father  Coughlin 
indulged  in  purely  theological  dis- 
cussions, he  could  purchase  time 
under  the  code  provisions.  However, 
his  past  broadcasts  do  not  fall  in 
the  "religious"  category.  During  a 
political  campaign,  it  was  pointed 
out,  he  might  purchase  time  in  be- 
half of  or  in  opposition  to  the  can- 
didacy of  a  qualified  nominee  or 
purchase  time  in  favor  of  or 
against  a  particular  public  issue 
subject  to  ballot. 

Throughout  the  preliminary  dis- 
cussions of  the  Code  Committee  and 
at  the  .July  Atlantic  City  convention 


of  the  NAB,  at  which  the  subject 
was  discussed,  it  was  emphasized 
that  the  issue  is  one  of  principle 
rather  than  personality.  The  same 
ban  applies  to  other  speakers  on 
controversial  issues,  such  as  Dr. 
Townsend,  American  Civil  Liberties 
Union  or  Ford  Motor  Co.  The  code 
does  not  ban  any  individual  from 
using  time  but  simply  denies  the 
right  to  purchase  time  for  discus- 
sion of  controversial  issues. 

Another  interpretation  likely  to 
be  devised  by  the  Code  Compliance 
Committee  will  be  in  connection 
with  certain  types  of  commercial 
religious  broadcasts  such  as  those 
of  Dr.  J.  F.  Rutherford  of  Jehov- 
ah's Witnesses.  If  such  broadcasts 
attack  any  race  or  creed  or  dis- 
parage any  other  religious  belief, 
they  are  barred  under  the  code. 

Functions  Oct.  1 

Preparatory  to  the  Code  Commit- 
tee session,  it  developed  that  Stan- 
ley G.  Boynton,  president  of  Air- 
casters  Inc.,  offered  stations  con- 
tract renewals  for  an  additional  52 
weeks.  Stations  were  advised  that 
the  new  series  will  carry  a  "very 
patriotic  trend  in  the  form  of  a 
neutrality  sermon"  and  would  in 
no  way  conflict  with  the  NAB  code. 
He  added  that  Father  Coughlin 
would  not  attack  any  race  or  creed 
"but  would"  keep  the  patriotic  tenor 
of  "trying  to  keep  America  out 
of  war". 

Despite  this,  it  was  apparent  a 
majority  of  the  Code  Committee 
members  felt  that  the  code  clearly 
prevented  acceptance  of  the  re- 
newal proffer,  which  was  viewed 
as  constituting  an  effort  to  pur- 
chase time  for  the  discussion  of 
controversial  public  issues. 

The  Code  Committee  was  author- 
ized by  the  NAB  board  on  July  11 
to  begin  functioning  as  of  Oct.  1. 
The  resolution  adopted  by  the 
board  provided  that  exisiting  com- 
mercial contracts  should  be  re- 
spected for  their  duration  provided 
{Continued  on  page  69) 


Liquor  Protestants 
Get    FCC  Reply 

Cannot    Compel    Stations  to 

Accept  Programs,  Fly  Says 

COMPLAINTS  to  the  FCC  by  the 
State  Restaurant  Liquor  Dealers 
Assn.  of  New  York,  that  WHAM, 
Rochester,  has  improperly  denied 
it  time  to  present  before  upstate 
New  York  voters  the  liquor  indus- 
try's side  of  the  local  option  prohi- 
bition issue,  on  Sept.  25  brought 
from  FCC  Chairman  James  Law- 
rence Fly  the  rejoinder  that  the 
FCC  has  no  power  to  compel  sta- 
tions to  permit  a  particular  indi- 
vidual to  use  its  facilities,  except 
where  candidates  for  public  office 
are  involved. 

Mr.  Fly  suggested  that  the  two 
complainants,  both  officials  of  the 
Association,  furnish  additional 
facts  as  to  how  the  facilities  of 
WHAM  have  been  used  for  discus- 
sion of  the  question,  after  which 
the  matter  would  be  given  "further 
consideration."  He  pointed  out  it 
was  impossible  to  determine  from 
the  letters  of  complaint  whether 
WHAM  had  permitted  its  facilities 
to  be  used  for  any  discussion  of  the 
liquor  law,  or  whether  the  Associa- 
tion was  denied  the  use  of  time 
after  use  by  others  for  discussion 
of  the  subject. 

Discrimination  Claimed 

James  J.  Balfe,  chairman  of  the 
Radio  Committee  of  the  Associa- 
tion, and  Philip  Slone,  publisher  of 
the  Bar  &  Grill  Journal  and  a  mem- 
ber of  the  same  committee,  each 
had  protested  on  Sept.  5.  It  was 
argued  that  the  refusal  to  allot 
time  discriminated  against  a  legal 
business,  and  was  inconsistent  with 
the  NAB  Code  provision  dealing 
with  discussion  of  controversial 
issues  "subject  to  ballot."  Mr. 
Slone  said  that  in  the  broadcasts, 
the  organization  did  not  propose 
any  "subtle  or  other  means  to  en- 
courage the  use  of  alcoholic  bever- 
ages", but  simply  desired  to  pre- 
sent the  liquor  industry's  side  of 
the  issue  subject  to  ballot.  He 
charged  that  by  refusing  time,  sta- 
tions are  denying  responsible  busi- 
nessmen and  taxpayers  "a  funda- 
mental civil  liberty",  and  it  consti- 
tutes "a  dangerous  abuse  of  power 
bv  certain  radio  stations  licensed 
by  the  FCC". 

Chairman  Fly  advised  both  com- 
plainants that  under  the  Communi- 
cations Act  broadcast  stations  are 
not  "common  carriers",  and  that 
under  both  the  law  and  the  FCC 
rules  and  regulations  responsibility 
for  the  selection  of  program  mate- 
rial and  participants  in  programs 
rests  upon  the  indi\ndual  station 
licensees.  "However,"  he  added,  "it 
is  the  duty  of  the  Commission  to 
require  that  such  licensees  shall 
utilize  their  facilities  to  serve  the 
public  interest  and  insofar  as  such 
facilities  are  used  to  discuss  con- 
troversial political  issues,  it  is  the 
responsibility  of  the  licensees  to 
pro^•ide  a  well-rounded  as  distin- 
guished from  a  one-sided  presenta- 
tion of  such  subjects." 

Mr.  Slone  recited  that  he  sought 
to  purchase  time  from  WHAM  and 
other  stations  which  he  did  not 
specify,  and  that  "each  of  said  sta- 
tions refused  to  handle  these  broad- 
casts, and  each  station  found  these 
proposed  broadcasts  unacceptable" 
because  the  sponsors  were  an  or- 
ganization connected  %\ith  the  man- 
ufacture and  sale  of  distilled  spirits. 


Drawn  for  Broadcasting  by  Sid  Hix 
"Visii  your  neighhorhood  dealer  and  Iry  a  heaping  howl  of  crispy,  crunchy 
Zingohihe  motor  oil.'" 
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Decision  On  WMCA  Awaited 
As  Code  Charge  Meets  Denial 

FCC  Has  Case  Under  Advisement;  Future  Course 
In  Handling  Crisis  Charges  May  Be  Charted 


WAR  NEWS  ON  NETS 

CBS  anb  NBC  Specify  New 
 War  Schedules  


OUTGROWTH  of  the  first  case  to 
be  instituted  by  the  FCC  as  a  re- 
sult of  the  war  situation  is  being 
awaited  following  an  all-day  hear- 
ing Sept.  27  before  the  FCC  at 
which  WMCA.  New  York,  un- 
equivocally denied  allegations  that 
it  had  violated  the  Communications 
Act  through  alleged  interception 
of  code  messages  from  Germany  or 
Great  Britain  [Broadcasting,  Sept. 
15]. 

The  FCC  immediately  took  the 
case  under  advisement  with  the 
likelihood  of  an  early  ruling — pos- 
sibly within  a  week  or  ten  days. 
The  case  had  aroused  extreme  in- 
terest because  it  was  viewed  as  an 
indication  of  the  possible  future 
course  of  the  FCC  in  its  efforts  to 
have  licensees  maintain  strict  neu- 
trality during  the  war  crisis. 

Operator  Testifies 

The  first  witness,  Stanley  Wolff, 
chief  radio  operator  of  the  New 
York  Herald-Tribune,  in  direct  tes- 
timony absolved  WMCA  of  any  di- 
rect participation  in  the  picking  up 
of  the  questioned  dispatches — one 
German  and  the  other  English- 
relating  to  instructions  to  vessels 
of  those  nationals.  He  said  that  the 
dispatches,  in  international  code 
rather  than  cipher,  were  interpo- 
lated in  regular  "f^-ee  press"  short- 
wave news  broadcasts  and  were 
communicated  to  WMCA  which  had 
contracted  for  purchase  of  Herald- 
Tribune  news  during  the  period 
Aug.  25  to  Sept.  5. 

Apparently  the  major  issue  con- 
fronting the  FCC  on  the  technical 
question  of  violation  of  Section  605 
of  the  Communications  Act,  dealing 
with  unauthorized  publication  of 
communications,  is  whether  the  in- 
tercepted broadcasts  actually  were 
"free  press"  communications  or  in 
the  category  of  secret  code  instruc- 
tions to  vessels  of  the  nations  in- 
volved. There  was  also  the  ques- 
tion of  the  possible  culpability  of 
the  Herald-Tribune  in  intei-cepting 
the  messages,  though  the  FCC's 
jurisdiction  over  other  than  actual 
communications  licensees  is  doubt- 
ful. 

After  the  testimony  of  Mr.  Wolff, 
a  Naval  Reserve  chief  petty  officer, 
the  Commission  concentrated  its 
questioning  on  the  truth  or  falsity 
of  an  identical  advertisement  pub- 
lished in  two  trade  papers,  Variety 
and  Radio  Daily,  claiming  a  "scoop" 
by  virtue  of  these  broadcasts.  The 
advertisement  quoted  two  New 
York  columnists — George  Ross  of 
the  World-Telegram  and  Ben  Gross 
of  the  New  York  Daily  News — who 
credited  WMCA  with  hiring  an  ex- 
pert on  naval  code  as  a  means  of 
procuring  these  news  beats.  Wit- 
nesses for  WMCA  under  examina- 
tion disclaimed  responsibility  for 
these  assertions  but  admitted  ap- 
proval of  the  advertisement  itself. 

Chairman  James  Lawrence  Fly 
led  the  rigid  examination  of  princi- 
pal WMCA  witnesses  —  Donald 
Flamm,  president,  and  Leon  Gold- 


stein, director  of  special  events, 
public  relations  and  publicity.  Wil- 
liam J.  Dempsey,  FCC  general 
counsel,  also  participated  actively 
in  the  proceedings. 

Because  Section  605  prescribes 
that  no  person  not  authorized  by 
the  sender  shall  intercept  any  com- 
munication or  publish  its  substance 
or  purport,  it  was  evident  that  the 
question  still  exists  whether  there 
has  been  a  technical  violation  of 
this  provision.  Ignorance  of  the 
requirements  of  the  statute,  it  was 
pointed  out,  cannot  be  construed 
as  proper  defense. 

Charge  Doubtful 

It  was  apparent,  after  Mr. 
Wolff's  testimony  that  the  chief 
premise  of  the  FCC — the  allegation 
that  WMCA  had  intercepted  the 
communications,  based  on  the  state- 
ment of  the  columnists  quoted  in 
the  trade  paper  advertisement — • 
had  collapsed.  Because  of  the  tense 
war  situation,  however,  and  in  view 
of  other  recent  expressions  of  the 
FCC,  it  was  an  open  question  how 
that  agency  might  proceed  in  de- 
termining the  case.  Observers  were 
of  the  opinion  that  no  case  had  been 
made  on  the  basic  complaint  and 
that  the  only  clearcut  disclosure 
was  that  the  trade  paper  advertis- 
ing was  not  accurate. 

Chairman  Fly  pressed  WMCA 
witnesses  on  the  "public  interest" 
responsibility  of  the  station  in  its 
dissemination  of  advertising  mak- 
ing claims  which  were  not  factual. 
In  this  connection  it  was  pointed 
out  that  the  Federal  Trade  Com- 
mission, rather  than  the  FCC,  is 
the  agency  responsible  for  prosecu- 
tion of  false  or  misleading  adver- 
tising. 

The  fact  that  the  FCC  on  Sept. 
20  suspended  licenses  of  two  radio 
amateurs  for  six  months  instead  of 
the  usual  three-month  period  be- 


CBS  has  set  aside  the  time  from 
8:55  to  9  p.m.  (EST)  for  a  regu- 
lar mid-evening  war  news  sum- 
mary, broadcast  seven  days  a  week 
by  Elmer  Davis.  Since  this  time 
falls  within  the  normal  range  of 
the  8:30-9  period,  containing  spon- 
sored programs  on  every  evening 
except  Saturday,  CBS  is  standing 
the  additional  expense  of  the  pro- 
portionate rebates  to  these  spon- 
sors to  bring  its  audience  this  daily 
war  summary. 

NBC  has  announced  a  regular 
schedule  of  broadcasts  from  Berlin 
at  7:25-7:30  p.m.  on  the  Red  Net- 
work, Monday  through  Friday; 
7:40-7:45  p.m.  on  the  Red,  Satur- 
day, and  7 : 25-7  : 30  p.m.  on  the  Blue, 
Sunday.  MBS  is  scheduling  a  Eu- 
ropean pickup  from  10:20  to  10:30 
each  Friday  evening,  with  John 
Steele  in  London  and  Waverly  Root 
in  Paris  alternating  as  commen- 
tators. 

cause  of  the  war  situation  was  seen 
as  another  indication  of  its  "crack- 
down" attitude.  Bruce  A.  Koppen- 
haver  of  Pottsville  and  Albert  E. 
Chatel  of  Wales,  Mass.,  received 
the  suspensions,  the  former  for 
communicating  with  an  unlicensed 
station  and  Chatel  for  "wilfully 
and  knowingly"  permitting  his  am- 
ateur station  to  be  operated  by  an 
unlicensed  operator. 

At  that  time  the  FCC  said  the 
international  situation  "made  it 
doubly  necessary  that  the  amateurs 
of  this  country  observe  closely  the 
rules  and  regulations  laid  dovsTi  for 
them."  It  added  that  further  un- 
authorized activities  by  amateur 
stations  during  the  war  period 
"may  tend  to  bring  about  curtail- 
ment of  shortwave  operations  of 
amateurs  generally  and  urged  that 
the  60,000  amateurs  take  all  appro- 
priate steps  to  protect  their  stand- 
ing and  their  beneficial  operations." 

This  action,  coupled  with  the 
WMCA  citation,  have  caused  no 
little  concern  throughout  the  radio 
and  communications  industries.  Un- 
der ordinary  circumstances,  it  was 


^Nation  Shall  Speak  Unto  Nation' 


From  The  New  York  Times 


felt  this  drastic  procedure  would 
not  have  been  initiated. 

In  his  initial  appearance  on  the 
stand,  Mr.  Wolff  explained  that  on 
Aug.  28  his  operators  had  picked 
up  a  message  from  the  German  sta- 
tion during  the  course  of  a  regular 
"free  press"  broadcast  in  English, 
There  was  an  interruption,  at 
which  time  a  message  was  sent  in 
German  which  was  translated  as 
meaning:  "Upon  receipt  of  this 
transmission,  act  upon  your  special 
secret  instructions."  He  said  this 
was  immediately  telephoned  to 
WMCA  and  broadcast  as  a  news 
dispatch.  Because  the  message  was 
contained  in  a  regular  news  press 
transmission  of  the  German  agency 
"Transocean  News",  he  said  he  did 
not  regard  it  as  the  type  of  com- 
munication prohibited  under  Sec- 
tion 605,  with  which  he  was  famil- 
iar. At  this  point  General  Counsel 
Dempsey  advised  the  witness  he 
had  the  right  to  object  on  the 
ground  that  the  testimony  might 
be  incriminating  but  Chairman  Fly 
instructed  him  to  answer,  presuma- 
bly thereby  giving  him  legal  im- 
munity. 

Other  Dispatches 

The  second  dispatch  in  question, 
on  Aug.  30,  likewise  was  inter- 
cepted in  a  British  "free  press" 
broadcast  and  was  in  the  nature  of 
an  admiralty  message  to  all  Brit- 
ish vessels  from  the  code  station 
GBR.  It  instructed  British  vessels 
to  proceed  to  specified  ports.  Mr. 
Wolff  declared  this  was  also  com- 
municated to  WMCA  and  later  con- 
tained in  a  news  broadcast.  A  re- 
cording of  the  Berlin  WMCA 
bulletin  had  been  made,  Mr.  Wolff 
explained,  and  was  performed  for 
the  benefit  of  the  FCC  in  the  hear- 
ing room.  Arthur  Batcheller,  radio 
inspector  in  charge  of  the  New 
York  field  office  of  the  FCC,  who 
participated  in  the  investigation, 
performed  the  recording. 

Under  examination  by  Mr.  Demp- 
sey, Mr.  Wolff  explained  that  these 
messages  were  in  "plain  language" 
and  not  in  secret  cipher.  He  said  he 
communicated  the  information  to 
Mr.  Goldstein  of  WMCA  and  that 
he  understood  the  special  events  di- 
rector had  broadcast  them  himself. 

Under  cross-examination  by  John 
M.  Littlepage,  WMCA  chief  coun- 
sel, Mr.  Wolff  explained  that  ar- 
rangements had  been  made  by 
WMCA  with  the  Herald-Tribune' 
for  a  similar  type  of  news  service 
during  the  Munich  crisis  and  the 
Czech  invasion.  The  service  had 
been  discontinued  when  the  situa- 
tion  abroad  subsided,  he  said. 

When    the    European  situation 
became  tense,  Mr.  Wolff  said  he 
called  Mr.  Goldstein  to  ascertain 
whether  the  service  would  be  re- 
newed.  Arrangements   then   were : 
made  for  the  news  service,  which  ' 
included  dispatches  from  Herald-  i 
Tribune  foreign  correspondents,  as: 
well  as  other  news.  He  said  he  had 
never  mentioned  in  his  conversa- 
tions with  Mr.  Goldstein  that  the 
Herald-Tribune  would  furnish  "any 
illegal  messages".  He  emphasized, 
moreover,  that  he  had  never  fur- 
nished WMCA  any  "secret  code" 
and  that  if  dispatches  were  picked 
up  mentioning  movement  of  spe- 
cific vessels,  these  were  not  reported 
to  the  Herald-Tribune. 

It  was  revealed  during  the  testi- 
{Continued  07i  Page  71) 
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Many  Upsets  Seen  in  Network  Report 


New  Laws  and  Policies 
Now  Contemplated; 
Near  Completion 

IF  PRELIMINARY  indications 
can  be  accepted,  the  report  of  the 
FCC  Network-Monopoly  Commit- 
tee's six-month  inquiry,  to  be  sub- 
mitted to  the  full  FCC  within  a 
few  weeks,  will  precipitate  the  big- 
gest blast  yet  heard  against  the 
status  quo  of  network  operations. 

Realignment  of  radio  regulation 
as  it  affects  the  networks,  both 
through  recommendations  for 
enactment  of  new  legislation  and 
through  introduction  of  new  regu- 
latory policies,  is  foreshadowed,  ac- 
cording to  these  reports.  It  was 
clear  from  the  questioning  of  cer- 
tain committee  members  during  the 
hearing  that  their  inclinations  were 
in  the  direction  of  drastic  action. 
Developments  since  then,  growing 
out  of  analysis  of  the  2,000,000- 
word  record  amassed  during  the 
hearing,  have  tended  to  indicate 
that  some  committee  members 
favor  stiffer  rather  than  more  mod- 
erate recommendations. 

Committee  Changes 
The  committee  membership  has 
undergone  two  changes  since  the 
hearings.  Frank  R.  McNinch,  who 
retired  as  FCC  chairman  Sept.  1, 
will  not  participate  in  the  i-eport. 
Frederick  I.  Thompson,  who  suc- 
ceeded Judge  E.  0.  Sykes,  actually 
sat  only  during  the  last  day  or  two 
of  the  long  inquiry,  but  he  has  been 
active  in  the  committee  discussions 
and  quite  pointed  in  his  views, 
which  tend  to  the  drastic  side. 
Thad  H.  Brown,  acting  chairman 
of  the  committee,  and  Paul  A. 
Walker  are  the  only  two  pres- 
ent committee  members  who  sat 
through  most  of  the  proceedings. 

In  the  pre-report  conversations, 
Messrs.  Walker  and  Thompson 
have  been  bracketed  as  leaning  to- 
ward the  extreme  view  of  "crack- 
ing down".  Commissioner  Brown, 
a  veteran  of  a  decade  on  both  the 
Radio  Commission  and  the  FCC,  is 
regarded  as  having  conservative 
leanings.  Whether  Chairman  James 
Lawrence  Fly,  successor  to  Mr. 
McNinch,  will  participate  in  the 
committee  findings,  is  not  yet 
known,  since  the  new  chairman  has 
to  make  the  decision  himself.  The 
report,  in  any  event,  will  be  sub- 
ject to  approval,  revision  or  rejec- 
tion of  the  full  Commission  mem- 
bership of  seven. 

Soon  to  be  Ready 

A  special  staff  of  the  FCC,  headed 
by  S.  King  Funkhouser,  special 
counsel  for  the  investigation  since 
Aug.  3,  has  been  rushing  its  draft 
of  the  proposed  report  for  the  Com- 
mittee. Orders  were  issued  to  that' 
end  by  then  Acting  Chairman 
Walker.  It  is  now  expected  the  staff 
will  have  its  final  draft  in  readiness 
for  the  committee  within  a  fort- 
night. 

Precisely  what  the  committee  will 
recommend,  of  course,  is  conjec- 
tural. It  appears  a  certainty,  how- 
ever, that  it  is  not  disposed  to  pull 
its  punches.  For  what  they  may  be 
worth  at  this  stage,  rumors  presum- 
ably based  on  the  views  of  the  more 


radical  members,  may  be  recounted 
in  this  manner: 

1.  Recommendation  that  there  be 
new  legislation  against  ownership 
of  a  multiplicity  of  stations  by  any 
network;  or  perhaps  of  any  stations 
at  all,  even  in  key  cities. 

2.  A  legislative  recommendation 
that  a  single  entity  be  restricted 
from  operating  more  than  one 
network,  which  would  presumably 
strike  at  NBC's  Red  and  Blue  op- 
eration. 

3.  Legislation  which  would  au- 
thorize the  actual  licensing  and 
regulation  of  networks,  since  the 
existing  law  permits  only  the  regu- 
lation of  stations  engaged  in  chain 
broadcasting. 

4.  Legislation  which  would  bar 
the  ownership  of  more  than  a  single 
clear  -  channel  high  -  power  station 
by  any  one  entity. 

5.  Enactment  of  policy,  perhaps 
to  be  gradually  enforced,  prevent- 
ing ownership  of  more  than  one 
station  in  the  same  community  by 
the  same  interests,  on  the  ground 
that  it  suppresses  program  compe- 
tition and  deprives  listeners  of 
maximum  service. 


REPEAL  of  the  transcription  an- 
nouncement requirement  in  rules 
governing  broadcasting,  so  that 
transcribed  productions  inade  ex- 
clusively for  broadcast  purposes 
will  be  on  equal  footing  with  net- 
work renditions,  is  seen  as  a  possi- 
ble outcome  of  the  FCC's  six-month 
network-monopoly  investigation. 

While  the  FCC  Committee  which 
conducted  the  hearings  has  not 
completed  drafting  of  its  report, 
events  of  the  last  few  days  have 
focused  attention  in  that  direction. 
Considerable  testimony  on  tran- 
scriptions was  introduced  at  the 
hearings,  which  ran  from  Novem- 
ber, 1938  to  last  May,  and  a  deep 
impression  apparently  was  made 
on  committee  members  that  tran- 
scription quality  is  as  good  as  or 
better  than  "live"  renditions.  More- 
over, the  view  appears  to  have 
taken  hold  that  by  removing  the 
announcement  "stigma"  a  greater 
degree  of  program  competition  Avill 
be  introduced  to  the  public's  bene- 
fit. 

Such  figures  as  Percy  L.  Deutsch, 
president  of  World  Broadcasting 
System,  and  Jerry  King,  head  of 
Standard  Radio,  appearing  on  be- 
half of  independent  transcription 
producers,  strongly  urged  the  FCC 
to  remove  the  announcement  re- 
quirement before  each  transcrip- 
tion rendition.  It  was  argued  that 
network  broadcasting  technically 
is  also  "delayed"  transmission,  and 
that  the  only  practical  difference 
was  the  length  of  the  wire  used — 
perhaps  10  feet  for  transcription 
recording  and  a  multiplicity  of 
miles  of  telephone  lines  for  net- 
works. 


6.  Adoption  of  policy  whereby 
licensees  themselves  would  be  re- 
quired to  operate  stations  or  forego 
their  franchises,  striking  at  NBC 
program  and  sales  management  of 
Westinghouse  and  General  Electric 
stations,  CBS  association  with  such 
stations  as  WAPI,  and  several 
other  contract-operated  stations. 

7.  Divorcement  of  network  or 
station  operations  from  artist  bu- 
reaus, transcription  companies  and 
similar  enterprises  not  intrinsi- 
cally licensed  for  broadcasting,  on 
the  ground  that  these  other  activi- 
ties may  be  suppressed. 

8.  Avoidance  of  anything  smack- 
ing of  out-and-out  rate  regulation 
or  actual  approval  of  network- 
affiliate  contracts,  but  an  expres- 
sion condemning  the  forms  of  major 
network  contracts,  particularly  the 
"exclusivity"  and  "optioned  time" 
features,  which  may  be  interpreted 
in  a  measure  as  relinquishing  par- 
tial control  by  affiliates.  Also,  there 
may  be  more  than  cursory  mention 
of  compensation  provisions.  At  best, 
the  committee  is  expected  to  brand 
the  provisions  as  faulty. 

9.  Discouragement,    or  perhaps 


There  is  no  intention  whatever, 
of  removing  the  restriction  on  phon- 
ograph record  annsuncements.  On 
the  contrary,  the  view  apparently 
prevails  that  records  not  made  for 
broadcast  purposes  exclusively,  and 
which  can  be  purchased  at  the  cor- 
ner music  store,  specifically  and 
regularly  should  be  announced  as 
such,  lest  the  public  be  misled. 

Coupled  with  the  evident  atti- 
tude of  FCC  members  is  the  dis- 
closure that  a  new  committee  on 
Sept.  20  was  appointed  to  study 
further  the  matter  of  transcription 
announcement  requirements  with  a 
view  toward  removing  any  hard- 
ships it  may  entail.  This  committee 
comprises  Andrew  W.  Ring,  as- 
sistant chief  engineer  for  broad- 
casting, chairman,  Geoge  B.  Porter, 
assistant  general  counsel,  De- 
Quincy  V.  Sutton,  head  accountant 
and  Frank  M.  Utter  of  the  Account- 
ing Department. 

Other  factors  which  might  con- 
duce to  elimination  of  the  announce- 
ment requirement  have  been  cited, 
such  as  perfection  in  rendition, 
made  possible  through  rehearsal 
and  correction,  elimination  of  slips 
occasioned  in  the  so-called  instan- 
taneous "live"  performances,  and 
superior  reproduction  quality. 

Elimination  of  the  announcement 
unquestionably  would  prove  a  boon 
to  spot  broadcasting,  and  lead  to 
more  widespread  use  of  transcrip- 
tions by  national  and  regional  ac- 
counts. While  transcriptions  have 
largely  overcome  the  "canned  mu- 
sic" resistance,  the  announcement 
requirement  nevertheless  has  re- 
tarded its  peak  development  com- 
mercially. 


prevention  of  network-affiliate  con- 
tracts carrying  automatic  renewal 
options,  unless  one-year  notice  is 
given,  which  run  for  as  long  as  10 
years.  There  has  been  suggestion 
that  such  tenures  be  limited  per- 
haps to  three  years. 

10.  Thorough-going  analysis  of 
both  CBS  and  NBC  parent  com- 
pany (RCA)  financing,  security 
and  other  corporate  structural  ac- 
tivities, with  possible  inferences 
smacking  of  manipulations. 

Because  of  the  ponderous  task  of 
digesting,  weighing  and  projecting 
the  testimony  adduced  during  the 
six-month  inquiry,  committee  mem- 
bers may  find  reasons  to  modify 
any  preconceived  notions  as  to  rec- 
ommendations. But  in  Washington 
circles,  it  is  apparent  that,  because 
of  the  so-called  "grapevine"  re- 
ports carrying  dire  forebodings, 
networks  have  conditioned  them- 
selves for  the  anticipated  "shock" 
of  the  committee  report. 


MacFADDEN  STOPS 
NBC-BLUE  SERIES 

MACFADDEN  Publications,  New 
York,  has  cancelled  its  Tme  Story 
Time  series  on  NBC-Blue,  follow- 
ing the  broadcast  of  Oct.  3,  half- 
way mark  in  the  52-week  contract 
which  was  started  April  4.  Can- 
cellation follows  publication  in  the 
sponsor's  Liberty  Magazine  of  a 
column  by  Fulton  Oursler,  editor  of 
Liberty  and  a  featured  speaker  on 
the  network  program.  In  an  article 
"They  Wouldn't  Let  Me  Tell  It  on 
the  Air,"  he  wrote  that  "the  most 
interesting  things  I  had  to  tell 
were  never  spoken  because  censors, 
in  the  name  of  policy,  cut  out  the 
vital  and  important  passages,"  Mr. 
Ousler  cites  three  instances  of  al- 
leged censorship  of  his  scripts, 
which  he  says  was  due  to  radio's 
"frightened  behavior  under  the 
threat  of  Government  censorship." 
He  concludes:  "Meanwhile  the  pub- 
lic cannot  hear  what  the  broadcast- 
ing companies  think  they  should  not 
hear.  This  is  what  they  have  in 
Italy,  in  Germany,  in  Russia.  It  is 
a  hell  of  a  condition  in  a  free  coun- 
try like  ours." 

Although  the  series  was  cancelled 
at  the  half-way  point,  the  sponsor, 
by  virtue  of  preceding  contracts, 
had  earned  his  maximum  discount 
for  52  weeks  consecutive  broadcast- 
ing. Series,  advertising  Tnie  Story 
Magazine  was  placed  by  Arthur 
Kudner,  New  York. 

Benny  Back  Oct.  7 

GENERAL  FOODS  Corp.,  New- 
York  (Jell-0)  on  Oct.  8  for  the 
sixth  consecutive  year,  resumes  the 
Jack  Benny  Show  on  89  NBC-Red 
stations,  Sunday,  7-7:30  p.m. 
(EST),  with  repeat,  8:30-9  p.m. 
(PST).  Program  will  continue  to 
feature  Jack  Benny,  Mary  Living- 
stone, Andy  Devine,  Eddie  Ander- 
son (Rochester)  and  Harry  Bald- 
win. Don  Wilson,  besides  announc- 
ing, will  be  part  of  the  cast.  Kenny 
Baker,  vocalist,  will  not  return  to 
the  program.  His  successor  has  not 
been  announced  at  this  writing. 
Baker  is  being  featured  now  on  the 
CBS  Texaco" Star  Theatre,  spon- 
sored by  Texas  Co.  Phil  Harris  will 
continue  as  musical  director  of  the 
Jell-O  program,  and  Murray  Bolen, 
of  Young  &  Rubicam,  agency  serv- 
icing the  account,  will  produce.  Ted 
Hediger  ^vill  represent  the  netwoi'k. 
Bill  Morrow  and  Ed  Beloin  again 
are  writing  the  series. 


Net  Inquiry  May  Bring  Repeal 
Of  Disc  Announcement  Ruling 

Transcriptions  Would  Be  on  Equal  Basis  With 
Network  Renditions;  FCC  Names  Committee 


BROADCASTING  •  Broadcast  Advertising 


October  1,  1939  •  Page  15 


Staff  for  World  Series  Is  Complete; 
Controversy  on  Rights  Still  Simmers 


AS  CAP  Appoints 
Group  to  Handle 
NAB  Negotiations 

Committee  Was  Authorized  by 
Board  at  July  Meeting 

A  POSSIBLE  new  turn  in  the 
strained  relations  between  ASCAP 
and  the  broadcasting  industry  was 
seen  Sept.  28  when  Gene  Buck, 
ASCAP  president,  announced  he 
would  appoint  a  committee  "to  ne- 
gotiate" with  the  NAB  Copyright 
Committee  regarding  new  contracts 
to  supplant  those  which  expire  Dec. 
31,  1940.  The  announcement  came 
immediately  following  the  monthly 
ASCAP  board  meeting  the  same 
day. 

Accused  by  the  NAB  Negotiat- 
inging  Committee  and  President 
Neville  Miller  of  having  "stalled" 
in  repeated  efforts  of  NAB  to  pro- 
cure from  ASCAP  a  basis  on  which 
to  negotiate,  Mr.  Buck  previously 
had  stated  an  ASCAP  committee 
would  be  named  for  that  purpose. 
As  a  matter  of  fact,  the  ASCAP 
board  on  July  13  authorized  Mr. 
Buck  to  appoint  the  committee  but, 
according  to  the  NAB,  the  ASCAP 
head  departed  for  a  vacation  with- 
out taking  action.  The  conversa- 
tions collapsed  when  the  NAB  Ne- 
gotiating Committee  on  Aug.  3  was 
met  by  John  G.  Paine,  ASCAP 
general  manager,  rather  than  by  a 
committee.  Mr.  Paine  stated  that 
ASCAP  was  not  ready  to  make  any 
proposal  to  broadcasters. 

Follows  NAB  Action 

Since  the  development,  the  NAB 
has  officially  declared  war  on 
ASCAP  and  has  set  in  motion  a 
$1,500,000  project  to  set  up  an  in- 
dependent music  supply  for  the  in- 
dustry [See  Page  24].  The  fact 
that  the  ASCAP  board  now  has 
ordered  appointment  of  a  commit- 
tee and  presumably  ordered  nego- 
tiations with  the  industi-y  on  con- 
tract renewal  was  interpreted  as  a 
step  taken  because  of  the  threat  of 
the  broadcasting  industry  action. 
The  next  move  will  be  ASCAP's. 

The  NAB  Copyi-ight  Negotiating 
Committee  comprises,  in  addition 
to  President  Miller,  Lenox  R.  Lohr, 
NBC  president;  Edward  Klauber, 
CBS  executive  vice-president;  John 
Elmer,  WCBM,  Baltimore;  Samuel 
R.  Rosenbaum,  WFIL,  Philadel- 
phia; Walter  J.  Damm,  WTMJ, 
Milwaukee;  John  Shepard  3d, 
Yankee  Network. 


Pepsi-Cola's  N.  Y.  Test 

PEPSI-COLA  Co.,  Long  Island 
City,  N.  Y.,  starts  a  test  campaign 
in  New  York  Oct.  2  using  a  total 
of  2,020  transcribed  announcements 
on  WOR,  WINS,  WMCA,  WHN, 
WNEW,  the  first  radio  used  by  the 
sponsor.  Agency  is  Newell-Emmett 
Co.,  New  York.  The  campaign  may 
be  extended  nationally. 


Packard  Shaver's  Discs 

PACKARD  ELECTRIC  SHAVER 
Co.,  New  York,  has  a  series  of  five- 
minute  transcriptions,  cut  by  Strong 
Studios,  New  York,  ready  for  use 
by  dealers  throughout  the  country 
but  being  held  up  pending  outcome 
of  litigation  by  Schick  Dry  Shaver 
Inc.  Packard  agency  is  S.  G.  Krivit 
Co.,  New  York. 

QUAKER  OATS  Co..  Ch=cago  (Aunt 
Jemima  flour),  on  Oct.  2  starts  12 
weekly  minute  announcements  on  15 
stations.  Agency  is  Sherman  K.  Ellis 
Co.,  Chicago. 


COLOR  announcers  for  the  World 
Series  broadcasts  to  begin  on  MBS 
Oct.  4  will  include  Lowell  Thomas, 
Edwin  C.  Hill,  Grantland  Rice  and 
Gabriel  Heatter.  Stan  L  o  m  a  x, 
sportscaster  of  WOR,  Newark,  will 
handle  the  commercials  for  Gil- 
lette Safety  Razor  Co.,  sponsor  of 
the  series.  According  to  MBS  offi- 
cials, the  color  announcers  will  work 
in  rotation,  with  one  broadcasting 
each  day.  Bob  Elson,  of  WGN,  and 
Red  Barber,  of  WOR,  will  an- 
nounce the  games  [Broadcasting, 
Sept.  15]. 

Unless  rained  out  the  series  will 
start  in  New  York  Oct.  4  and  re- 
main there  for  the  next  day's 
game.  Teams  travel  on  Oct.  6,  play- 
ing in  Cincinnati  Oct.  7-9,  travel- 
ing on  Oct.  10  with  the  final  games 
played  in  New  York  Oct.  11  and  12, 
providing  the  series  lasts  that  long. 

Revised  Station  List 

The  World's  Series  station  list, 
as  of  Sept.  27,  included  179  sta- 
tions in  the  United  States  and  Ha- 
waii and  35  stations  in  Canada  with 
about  a  dozen  additional  stations 
desired,  but  which  MBS  had  been 
unable  to  clear,  chiefly,  it  was  stat- 
ed, because  of  opposition  on  the 
part  of  NBC  and  CBS.  At  NBC  it 
was  said  that  in  no  case  had  this 
network  granted  any  affiliate  per- 
mission to  carry  the  World's  Series 
from  MBS,  nor  had  any  affiliate 
been  given  authority  either  to  can- 
cel a  network  commercial  or  to  re- 
cord it  for  delayed  broadcast.  CBS 
said  that  it  has  no  knowledge  of 
any  of  its  outlets  taking  the  series. 

station  list  for  the  United  States,  as  re- 
ported Sept.  27  bv  MBS.  is  as  follows : 

MBS  affiliates:  WOR  WGN  CKLW 
WHKC  KFEL  KFKA  WHB  WDGY  WHBF 
WOL  WBAX  WSOC  WRAL  WAIR  WSIX 
WFIL  WLAP  WGRC  WCMI  WKRC  WSTP 
KTHS  WEBC  KFJX  and  the  Colonial,  Don 
Lee,  Oklahoma  and  Texas  State  regional 
networks. 

NBC  affiliates  :  WHK  WABY  WBAL  KSO 
WIRE  KWK  KMA  WSYR  WSPD  WMFF 
WAPO  WIS  WCSC  WJAX  WIOD  WFLA 
WSUN  WSGN  WSMB  KTBS  KUTA  KLO 
KGIR  KPFA  WMPS  WROL  KGB  WALA 
KANS  KIDO  KGBX  KOAM  WDAY 
WJIM  KYSM  KROC  KFAM  KGA. 

CBS  affiliates:  WKBW  WMT  WNAX 
WRVA    KGMB    KHBC    WKBW  WSFA. 

Independents:  KQV  WHJB  WSAY 
WATL  KRBM  KABR  KFPW  WHMA 
WJRD  WKEU  KFEQ  WFMD  KEUB 
KTRI  KWOS  WBEO  KWYO  WHBL 
WJBY  WHBB  KSAL  WGNC  WCBS 
WPAD  and  Mason-Dixon  regional  network. 

Other  Nets  Refused 

Controversy  over  the  exclusive 
MBS  deal  appears  stalemated  with 
Judge  Kenesaw  M.  Landis,  high 
commissioner  of  baseball,  refusing 
NBC  and  CBS  permission  to  carry 
the  Series  broadcasts.  In  addition 
to  the  difficulties  experienced  by 
some  CBS  and  NBC  affiliates  in 
clearing  time  for  the  series  [Broad- 
casting, Sept.  15]  other  phases  of 
the  controversy  have  become 
known. 

It  is  understood  from  reliable 
sources  that  soon  after  the  MBS 
broadcast  of  Aug.  17  announcing 
the  exclusive  deal,  Niles  Trammell, 
executive  vice-president  of  NBC, 
phoned  J.  P.  Spang  Jr.,  president 
of  the  Gillette  Razor  Co.,  in  behalf 
of  NBC  and  CBS.  Mr.  Trammell  is 
said  to  have  offered  the  combined 
CBS  and  NBC  networks  free  of 
charge  with  free  courtesy  an- 
nouncements for  Gillette.  Mr. 
Spang  was  understood  to  have  de- 
clined the  offer  because  of  his  prior 
commitment  to  and  contract  with 


MBS.  Following  this  refusal  Judge 
Landis  received  a  letter  from  Mr. 
Trammell  which  held  that  the  Se- 
ries should  not  be  given  exclusive- 
ly to  any  network  because  it  is  an 
outstanding  sporting  event  with  a 
national  following.  On  the  same 
day  a  letter  was  received  from  Ed- 
ward Klauber,  CBS  executive  vice- 
president,  in  which  he  contended 
MBS  should  not  have  been  given 
the  Series  exclusively.  Judge  Lan- 
dis answered  neither  of  the  letters 
beyond  a  formal  acknowledgment. 
From  sources  close  to  Judge  Landis 
it  was  learned  that  he  refused  Mr. 
Trammell's  suggestion  because  he 
felt  the  Series  to  be  of  no  greater 
interest  than  the  Kentucky  Derby, 
Rose  Bowl  game,  and  numerous 
boxing  events  that  have  been  car- 
ried exclusively  on  a  single  net- 
work. 


Refusal  of  World  Series 
Mentioned  to  the  FCC 

THE  BASEBALL  World  Series 
broadcast  situation  was  brought  to 
the  attention  of  officials  of  the  FCC 
informally  Sept.  26  by  Fred  Weber, 
MBS  general  manager,  and  Louis 
G.  Caldwell,  Washington  counsel, 
but  little  likelihood  of  a  protest  of 
any  kind  was  foreseen. 

Purported  refusal  of  NBC  and 
CBS  to  permit  certain  of  their  sta- 
tions to  take  the  series,  exclusively 
booked  by  MBS  under  Gillette  Safe- 
ty Razor  Co.  sponsorship,  is  under- 
stood to  have  been  the  basis  of  the 
informal  conversations.  There  are 
no  indications,  it  was  stated,  of  fil- 
ing of  a  formal  protest  with  the 
FCC,  which  would  involve  a  funda- 
mental program  issue.  Both  NBC 
and  CBS  have  contended  in  com- 
munications to  baseball's  czar,  K. 
M.  Landis,  that  the  World  Series  is 
of  such  public  interest  that  it 
should  not  be  scheduled  exclusively 
on  any  single  network. 


Wrigley  Autumn  Series 
Continues   RKO  Tieup 

WM.  WRIGLEY  Jr.  Co.,  Chicago 
(Doublemint  gum),  on  Oct.  8  I'e- 
sumes  the  talent  hunt  program, 
Gateway  to  Hollywood,  on  66  CBS 
stations,  Sundays,  6:30-7  p.m. 
(EST),  with  Jesse  Lasky  continu- 
ing as  director.  Fall  series  will 
continue  its  tie-up  with  RKO  Pic- 
tures, vsdth  final  winners  in  the 
talent  hunt  awarded  film  contracts. 

Bobby  Brown,  CBS  Chicago  pro- 
gram director,  is  the  new  producer 
of  the  series.  He  is  on  leave  of  ab- 
sence from  his  Chicago  duties. 
Charles  Vanda,  now  CBS  western 
program  director,  handled  the  show 
last  season.  He  will  act  as  consult- 
ant on  the  new  series.  Gwen  Stree- 
ton  looks  after  the  financial  end  of 
the  show  and  is  on  leave  from  her 
duties  as  secretary  to  Mr.  Vanda. 
Ken  Niles  is  talent  coach  and  chief 
announcer.  Cliff  Howell  and  Gary 
Breckner  are  assistant  announcers. 
Ray  Wilson,  Chicago  freelance  writ- 
er, heads  the  writing  staff.  Frances 
Hooper,  head  of  Frances  Hooper 
Agency,  Chicago,  servicing  the  ac- 
count, will  be  in  Hollywood  for 
start  of  the  fall  series. 


DR.  W.  B.  CALDWELL  Inc.,  Monti- 
cello,  111.,  is  using  thrice-dail.v  minute 
announcements  varying  with  15  min- 
ute shows  on  60  stations.  Agency  is 
Benton  &  Bowles,  Chicago. 


AS  MOST  popular  player  on  the 
Philadelphia  National  League 
team,  Morrie  Arnovich  (left)  re- 
ceived the  General  Mills-WCAU 
trophy  from  Dr.  Leon  Levy, 
WCAU  president,  at  a  Sept.  24  cer- 
emony. Bill  Dyer  is  General  Mills 
sportscaster  on  WCAU. 


Powel  Crosley  Subject 
Of   Satevepost  Article 

POWEL  CROSLEY  Jr.,  subject  of 
an  article  by  Forrest  Davis  in  the 
Sept.  30  Saturday  Evening  Post,  is 
reported  as  holding  no  rancor 
against  the  FCC  for  having  re- 
duced the  power  of  WLW  from 
500.000  to  50,000  watts  recently, 
although  he  is  represented  as  con- 
vinced that  rural  and  remote  lis- 
teners as  well  as  owners  of  small 
low  power  radios  will  eventually 
insist  upon  restoration  of  such 
power.  Mr.  Crosley  at  least  has  the 
satisfaction,  it  is  stated,  of  having 
proved  that  so  called  "superpower" 
is  technically  feasible. 

The  article,  titled  "The  Crosley 
Touch — and  Go!"  deals  only  pass- 
ingly with  the  WLW  power  fight. 
It  is  chiefly  a  personality  sketch 
and  deals  largely  with  his  interest 
in  the  Cincinnati  Reds,  which  he 
owns,  the  new  midget  car  which  he 
recently  introduced,  his  radio  and 
refrigerator  manufacturing  busi- 
ness and  his  interest  in  farming.  It 
discloses  that  Charles  Michelson, 
publicity  director  of  the  Democratic 
National  Committee,  is  still  on  the 
payroll  of  the  Crosley  Corp.,  which 
is  said  to  have  paid  him  $25,000  a 
year  as  a  publicity  consultant. 

One  of  the  illustrations  shows 
Mr.  Crosley  at  the  wheel  of  one  of 
his  midget  cars,  with  Fred  Weber, 
general  manager  of  the  Mutual  Net- 
work, as  one  of  the  passengers. 


Colgate  Serial  on  Red 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  starts  a  quarter- 
hour  five-weekly  serial  Ellen  Raji- 
dolph  on  a  combination  of  49  NBC 
Red  and  Blue  stations  in  the  inter- 
ests of  Concentrated  Super  Suds. 
Starting  Oct.  9,  the  program  con- 
cerns the  problems  of  a  young  mis- 
sionary's wife,  starring  Elsie  Hitz 
and  John  McGovern.  The  majority 
of  stations  used  will  carry  the  pro- 
gram from  1:15  to  1:30  p.  m. 
(EST),  while  14  NBC  stations  will 
broadcast  the  serial  via  transcrip- 
tion at  different  periods  daily  be- 
tween 1:45  and  5:15  p.  m.  Benton 
&  Bowles,  New  York,  handles  the 
account. 


Two  Added  to  NBC-Red 

WJAC,  Johnstown.  Pa.,  and  WFBG. 
Altoona.  join  NBC-Red  Oct.  1.  avail- 
able at  a  combination  rate  of  $140  per 
evening  hour.  The  additions  bring  tht- 
list  of  NBC  affiliates  to  176. 
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BROADCASTING  •  Broadcast  Advertising 


New  Autos  Bring  Spot  Drives; 
Industry  Sees  Better  Season 

Export  Business  Brings  Hopeful  Note  in  Detroit; 
Fear  of  Higher  Prices  Used  as  Sales  Weapon 


THE  automobile  industry  is  on  the 
rebound,  looking  forward  to  its 
best  model  year  since  the  highly 
successful  1937  season,  and  adver- 
tising schedules  are  being  planned 
on  that  basis.  Kadio  is  being  fa- 
vored with  extensive  spot  cam- 
paigns in  September  and  October 
as  introductions  follow  rapidlj' 
upon  one  another,  and  there  are 
indications  that  if  business  keeps 
up  to  the  expectations  of  the  sales 
departments,  the  reinstatement  of 
some  of  the  many  chain  shows  of 
two  years  ago  will  be  considered. 

Two  factors  are  interplaying  in 
the  present  automotive  situation — 
an  evident  quickening  of  domestic 
business  activity  manifesting  itself 
already  in  increasing  volume  fig- 
ures, and  the  expectation  of  an  en- 
larged export  business,  to  the 
belligerents  of  the  European  war 
and  the  neutral  countries.  Warring 
nations  are  expected  to  be  heavy 
truck,  engine  and  road  tractor 
purchasers;  neutrals  are  rapidly 
shifting  their  automotive  purchas- 
ing from  former  major  sources  of 
supply — particularly  Britain  and 
Germany — to  United  States  fac- 
tories. 

One  other  point  has  arisen  this 
early  in.  the  model  year  to  quicken 
buying,  that  being  the  fear  of 
higher  prices  later.  Quotations  for 
1940  models  have  ranged  from 
equivalents  of  the  1939  tags  down 
to  3  or  49c  lower.  In  the  wave  of 
advancing  raw  materials  prices, 
and  possible  higher  wage  demands 
by  labor,  there  is  little  doubt  in 
Detroit  but  that  car  prices  are 
likely  to  be  marked  up  sometime 
during  the  model  year.  Salesmen 
are  reported  using  this  argument 
on  prospects  with  successful  re- 
sults. - 

Few  Changes  in  Cars 

Basically  the  cars  have  been 
changed  only  in  comparatively 
minor  detail  from  the  1939's,  and 
sales  stories,  as  reflected  in  adver- 
tising already  appearing,  have  been 
general  ones.  The  cars  have  been 
uniformly  made  larger,  and  the 
added  comfort  secured  thereby  has 
been  stressed.  So  has  the  additional 
beauty  of  the  1940  models.  Front  end 
ti'eatment  centered  in  smoothed- 
out  noses  and  wide-flaring  fenders 
have  definitely  improved  the  auto- 
mobiles appearancewise. 

Mechanically,  the  year  is  dis- 
tinguished chiefly  by  the  introduc- 
tion of  the  "hydra-matic"  drive  of 
Olds,  an  installation  eliminating 
clutch  pedal  entirely.  The  device  is 
a  combination  of  the  semi-auto- 
matic transmission  introduced  by 
Olds  two  years  ago  plus  the  "fluid 
flywheel"  pioneered  in  the  auto 
field  by  Chrysler  several  months 
back.  Observers  were  enthusiastic 
^vith  performance  results.  The  de- 
vice will  be  optional  on  most  of 
the  Olds  cars. 

The  1939  model  year  saw  pro- 
duced approximately  3,400,000  cars 
and  trucks  in  all  United  States  and 


Canadian  plants.  Expectations  for 
1940  range  from  3,500,000  up  to 
one  optimistic  forecast  of  4,000,000, 
with  best  prophecies  about  half 
way  between  these  two  figures.  By 
way  of  comparison,  the  1938  year 
resulted  in  2,600,000  assemblies; 
that  of  1937  in  slightly  more  than 
5,000,000.  When  it  is  remembered 
that  automotive  advertising  is 
doled  out  in  fairly  close  proportion 
to  the  volume  of  sales,  promotional 
spending  can  be  fairly  well  ap- 
praised now.  In  any  consideration, 
however,  it  should  be  remembered 
that  radio  is  apt  to  benefit  in  an 
increasing  share  against  other 
mediums  as  volume  increases. 

Ford  Plans  Spots 

Ford  and  Chrysler  will  again  be 
the  top  time  users  of  radio  through- 
out the  year,  with  their  respective 
shows,  the  Sunday  Evening  Hour, 
and  Ma  or  Boives,  scheduled  for  all- 
winter  presentation.  Ford  continues 
to  place  the  chain  show  through 
N.  W.  Ayer  &  Son,  while  Chrysler's 
corporation-wide  presentation  is 
out  of  Ruthrauff  &  Ryan. 

In  addition.  Ford  is  scheduling 
for  ailing  from  Oct.  6  for  about 
two  weeks  a  large  number  of  spot 
announcements  over  a  station  list 
which  may  total  150  outlets  when 
finally  completed.  These  spots  are 
being  placed  in  some  instances  by 
Ayer,  in  others  by  McCann-Erick- 
son,  which  handles  Ford  advertis- 
ing in  many  areas  of  the  country. 

Ford  Dealers,  placing  through 
McCann-Erickson,  Chicago,  on 
Oct.  23  starts  a  series  of  three  to 
six  weeklv  quarter-hours  on  KFYR 
WDAY  KOA  KMMJ  KFAB  WNAX 
WIBW  KFH  WKY  KVOO  WFAA 
KTSA  KGNC  WCCO  WHO  KMA 
KMOX  KMBC  KWTO  KTHS  WLS 
WSM  WAPI  WJDX  WGY  WBT 
WPTF  WRVA  WLBZ  WCSH  WLW 
plus  12  stations  on  the  West  Coast. 

The  Plymouth  division  of  Chrys- 
ler Corp.,  through  J.  Stirling  Get- 
chell  Inc.,  is  placing  spots  for  the 
first  two  weeks  of  October  over 
what  may  be  the  largest  number 
of  stations  it  has  yet  used  in  this 
respect.  The  total  list  currently  is 
around  140.  The  spots  are  short, 
running  from  100-word  announce- 
ments down. 

Dodge  used  spots  during  the  last 
two  weeks  of  September  to  an- 
nounce its  1940  models.  These  were 
placed  by  Ruthrauff  &  Ryan.  An 
undetermined  number  of  Chrysler 
division  dealers  are  using  spots 
placed  on  a  cooperative  basis,  the 
agency  for  the  Chrysler  division 
being  Lee  Anderson  Adv.  Agency, 
Detroit.  The  fourth  Chrysler  Corp. 
division,  DeSoto,  has  no  definite 
radio  plans. 

The  largest  spot  user  of  recent 
years,  Chevrolet,  has  no  definite 
program  scheduled  at  this  time. 
Other  General  Motors  units,  how- 
ever, are  scheduling  —  notably 
Buick,  which  placed  spots  over 
around  100  stations  late  in  Septem- 
ber to  herald  its  1940  cars.  Arthur 
Kudner  Inc.  placed  these.  Pontiac 
division,  through  MacManus,  John 
&  Adams  Inc.,  is  making  available 


ABOUT  50,000  calories  of  cake,  to 
balance  off  WCKY's  new  50,000 
watts  and  its  switch  in  affiliation  to 
CBS  on  Sept.  24,  was  presented  to 
L.  B.  Wilson  (left)  by  H.  Fuller 
Stevens,  manager  of  Cincinnati's 
Gibson  Hotel  in  which  the  sta- 
tion's new  studios  and  offices  are 
located.  At  right  is  Lieut.  Gov. 
Keen  Johnson  of  Kentucky,  a 
speaker  on  the  dedicatory  program. 

to  dealers  one-minute  spot  tran- 
scriptions, but  does  not  now  plan 
a  factory  campaign. 

Among  the  independents,  Stude- 
baker  Corp.,  which  has  used  radio 
frequently  in  the  past,  is  back  on 
the  air  with  a  15-minute  program, 
through  Roche,  Williams  and  Cun- 
nyngham,  Chicago. 

Willys-Overland  Motors,  of  To- 
ledo, indicated  earlier  that  it  would 
employ  radio  in  its  drive  to  rees- 
tablish itself  in  the  small  car  mar- 
ket. No  definite  word  has  since 
come  out  of  Toledo.  The  agency  is 
U.  S.  Adv.  Corp.  of  Toledo. 

Hudson  Motor  Car  Co.  is  making 
spots  available  to  dealers  wanting 
them.  The  agency  preparing  the 
spots  is  Brooke,  Smith  &  French. 

Hudson  Motor  Car  Distribu- 
tors, Chicago,  have  started  a  thrice- 
weekly  quarter-hour  news  program 
on  WGN.  Schwimmer  &  Scott  is 
agency. 

Nash  Motors  Division,  Nash-Kel- 
vinator  Corp.,  Kenosha,  Wis.,  on 
Sept.  22  started  a  fall  campaign  for 
its  new  models  using  daily  spot  an- 
nouncements for  a  month's  period 
on  seven  stations,  WMFD  KGVO 
KGBX  WCSC  WQAM  WPAD 
KOBH.  Agency  is  Geyer,  Cornell  & 
Newell,  New  York. 

Studebaker  Campaign 

The  Studebaker  campaign  in- 
cludes a  thrice-weekly  night  quar- 
ter-hour series  starting  Oct.  8  us- 
ing Richard  Himber's  orchestra. 
Rhythmic  Swingsters,  vocalists,  and 
Stuart  Allen,  baritone,  as  well  as 
dramatized  announcements  and  in- 
terviews with  company  craftsmen. 
Stations  are: 

WMAQ  WSBT  WJR  WSYR  WSB  WMAS 
WQAM  WTAG  KHQ  WEBC  WICC  WOC 
WOR  KMOX  WIRE  KOMO  KMBC  WADC 
WHO  WSM  WMBG  KWKH  WFLA  KTSM 
KFI  WTAM  WCCO  WBNS  KGW  KSL 
KVOO  WCHS  WTIC  WWL  KOY  WERE 
KYW  WBEN  WMC  WCAE  KTSA  KFSD 
WLW  KFBK  KVI  WKBN  WTAR  KARK 
WCAU  KPO  WFBR  WSPD  KPRC  WWVA 
KOA  WGBF  WJAR  WHAS  WABY  WBOW 
WTMJ  WRC  WNAC  WHAM  W  M  B  D 
WFAA  WOW  WIBX  WLEU  WDBJ  WKY. 


CREAM  OF  WHEAT  Corp.,  Min- 
neapolis (cereal),  through  BBDO, 
Minneapolis,  will  soon  start  a  cam- 
paign of  announcements  and  partici- 
pations nationally. 


Network  Affiliates 
In  Cincinnati  Hold 
Day  of  Dedication 

Gala  Event  as  WCKY  Joins 
CBS;  WKRC  to  Mutual 

RADIO  "moving  day"  took  place  in 
Cincinnati  Sept.  24  with  three 
majOr  changes  in  network  affilia- 
tions. WCKY  moved  from  NBC- 
Blue  to  CBS,  at  the  same  time  dedi- 
cating its  new  50,000-watt  trans- 
mitter, while  WLW  and  WSAI  be- 
came exclusive  outlets  for  both 
NBC  Red  and  Blue  networks  and 
WKRC,  CBS-owned  station,  joined 
MBS  as  the  key  for  its  new  South- 
ern link. 

All  three  networks  vied  for  pub- 
lic attention  with  elaborate  dedica- 
tory programs.  There  were  procla- 
mations by  Mayor  Stewart  of  Cin- 
cinnati in  connection  with  the  ob- 
servances and  city  and  State  of- 
ficials also  participated. 

Newspaper  Sections 

To  commemorate  the  event, 
WCKY  published  special  radio  sec- 
tions in  the  Cincinnati  Times-Star 
and  the  Post.  The  Times-Star  has 
entered  into  a  contract  to  purchase 
WKRC,  now  awaiting  FCC  ap- 
proval. 

The  WCKY  switch  to  CBS  and 
dedication  of  its  50,000-watt  trans- 
mitter climaxed  a  three  months' 
campaign,  involving  newspaper  tie- 
ins,  special  programs,  window  dis- 
plays, billboards,  taxicab  tire  covers 
and  a  wide  range  of  other  promo- 
tional media.  Speakers  on  the  dedi- 
catory program  over  CBS  included 
Lieut.  Gov.  Keen  Johnson  of  Ken- 
tucky, Col.  C.  0.  Sherrill,  city  man- 
ager of  Cincinnati,  and  Mr.  Wilson. 
On  a  previous  WCKY  program, 
Mayor  Stewart  read  his  proclama- 
tion setting  aside  the  week  as 
"WCKY  50,000-Watt  Week".  On 
this  program  telegrams  of  congrat- 
ulations from  Hollywood  stars,  ra- 
dio celebrities  and  broadcasters,  in- 
cluding one  from  FCC  Chairman 
James  Lawrence  Fly,  were  read. 

One  hundred  billboards  announc- 
ing "Columbia  Comes  to  WCKY'; 
were  spotted  throughout  Cincinnati 
and  two  dozen  window  displays  in 
restaurants  and  other  business 
places  featured  photos  of  CBS  and 
WCKY  artists. 

The  WCKY  dedication  was  high- 
lighted by  festivities  in  Cincinnati's 
historic  Fountain  Square,  at  which 
Mayor  Stewart  formally  dedicated 
the  new  transmitter  in  a  highly 
laudatory  extemporaneous  talk. 
Use  of  the  Square  was  granted 
WCKY  by  the  City  Council,  after 
opposition  had  arisen  from  other 
broadcasting  interests.  H.  V.  Kal- 
tenborn  also  participated  in  the 
dedicatory  event. 

Crosley  employed  two  huge 
searchlights  atop  Carew  Tower, 
highest  building  in  the  Midwest,  to 
bathe  downtown  Cincinnati  in  red 
and  blue  lights.  Mayor  Stewart's 
proclamation  decreed  the  week  of 
Sept.  24  to  Oct.  1  as  "Red  and  Blue 
Week."  A  score  of  girls  marching  in 
pairs  through  Cincinnati's  crowded 
streets  were  clad  in  red  and  blue 
dresses,  carrying  parasols  of  the 
same  colors.  Waitresses  in  restau- 
rants and  night  clubs  wore  aprons 
of  red  and  blue  material  while  other 
merchandising  tie-ins  in  the  same 
color  theme  were  introduced.  Fire- 
works on  a  barge  anchored  in  the 
Ohio  River  were  red  and  blue. 
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Tension  at  War  Outbreak  Is  Subsiding 

NEUTRALITY  PRECAUTIONS 

As  Seen  by  Government  and  Industry  Leaders 

LARGELY  because  of  the  anti-censorship  provision  of  the  Communica- 
tions Act,  no  Governmental  agency  has  essayed  to  impart  to  the  broad- 
casting industry  anything  approaching  "guideposts"  which  would  augur 
for  strict  maintenance  of  neutrality.  The  desire  is  to  have  the  industry 
assume  the  responsibility  voluntarily,  which  it  has  done,  but  the  require- 
ments change  almost  from  day  to  day. 

The  big  question  to  the  broadcaster,  whatever  his  operating  status,  is 
"What  might  be  considered  an  unneutral  act?"  While  it  appears  im- 
possible to  enumerate  all  acts  or  events  which  might  give  "aid  and  com- 
fort" to  a  belligerent,  to  the  detriment  of  his  enemy,  there  are  certain 
obvious  precautions  which  can  be  taken  by  station  executives  to  avoid 
most  of  the  pitfalls. 

After  sounding  out  sentiment  not  only  within  the  industry  but  among 
responsible  Government  officials,  Broadcasting  found  a  substantial  un- 
animity of  view  on  these  points: 

1.  Have  all  matter  relating  to  the  war  situation,  irrespective  of  its 
nature,  clear  through  a  responsible  station  official. 

2.  Ascertain  that  station  employes  who  have  access  to  the  microphone 
or  prepare  script  are  entirely  without  bias  insofar  as  their  station  func- 
tions are  concerned. 

3.  Qualify  all  news  broadcasts  where  qualification  appears  necessary 
to  make  clear  to  the  audience  the  source  of  the  information. 

4.  Eliminate  news  commentaries  or  broadcasts  in  other  than  English 
because  of  the  extreme  difficulty  in  checking  such  comments. 

5.  Check  carefully  speeches,  forum  discussions  or  other  "talk"  pro- 
grams picked  up  locally  lest  partisan  comments  be  imparted.  A  safe 
practice  would  be  to  make  instantaneous  transcriptions,  which  would  per- 
mit "editing"  and  safeguard  against  "ad  libbing". 

6.  Ban  all  war  discussions  in  sponsored  programs  except  by  recognized 
and  qualified  news  commentators.  Do  not  allow  sponsors  to  espouse 
one  cause  or  another  in  their  commercials. 

7.  Exercise  extreme  diligence  in  remote  pickups  or  in  audience  par- 
ticipation program,  avoiding  any  questions  relating  to  the  war. 

8.  Avoid  transmission  of  information  on  ship  movements,  which  might 
make  them  easy  prey  for  belligerent  craft. 

9.  Avoid  interviews  with  refugees  unless  they  are  absolutely  respon- 
sible or  unless  advance  script  has  been  prepared  and  scrutinized. 

10.  Beware  of  "handouts"  or  news  releases  relating  to  any  phase  of 
the  war  or  neutrality  situations  unless  the  sources  are  known  to  be  bona 
fide. 

11.  Prohibit  appeals  for  funds  for  war  causes  or  any  other  appeals 
relating  to  the  war,  such  as  exhortations  for  enlistment  in  foreign  mili- 
tary services. 

12.  Re-read  and  perhaps  post  in  a  conspicuous  place  the  war  coverage 
rules  adopted  by  the  major  networks  [Broadcasting,  Sept.  15]  as  a 
guide  to  all  station  employes  having  direct  or  indirect  access  to  the 
microphone. 

13.  Avoid  jokes  about  the  war; — it  is  a  grim  business. 


Normal  Operations  at 
Stations,  Networks 
Now  Prevail 

TENSION  which  gripped  the 
broadcasting  industry  with  the  out- 
break of  the  war  has  relaxed  to  the 
point  where  operations  are  virtu- 
ally normal  with  a  corresponding 
tranquility  apparent  on  the  Wash- 
ington regulatory  scene. 

While  there  has  been  no  material 
let-down  of  the  vigilance  to  pre- 
serve neutrality  by  radio  by  the 
Federal  Government,  the  fact  that 
the  broadcasting  industry  immedi- 
ately set  about  to  put  its  own  house 
in  order  has  satisfied  the  Govern- 
ment for  the  present.  In  one 
quarter  it  was  observed  that  the 
biggest  news  in  connection  with 
radio's  part  in  the  war  picture  dur- 
ing the  last  fortnight  is  that  there 
has  been  "no  news". 

The  so-called  WMCA  incident,  of 
course,  highlighted  the  Washington 
scene.  Now  in  the  lap  of  the  FCC, 
after  hearings  on  Sept.  27  [see 
page  14],  not  only  the  broadcast- 
ing industry  but  the  entire  com- 
munications world  is  watching  the 
outcome  with  interest.  Regarded  in 
some  cases  as  a  development  which 
grew  out  of  the  war  "fever"  and 
the  desire  to  exemplify  the  dangers 
inherent  in  the  situation,  the  inci- 
dent resulted  in  renewed  steps  by 
the  industry  to  appraise  operations 
and  avoid  any  position  which  might 
be  construed  as  endangering  this 
^country's  neutrality. 

I  Wartime  Control 

The  activity  evident  at  both  the 
State  Department  and  the  FCC 
when  hostilities  broke  out,  in  con- 
nection with  communications  gen- 
erally and  radio  in  particular,  has 
subsided  considerably.  There  have 
been  additional  meetings  of  the  so- 
called  Radio  Neutrality  Commit- 
tee representing  various  Govern- 
mental departments  and  agencies 
identified  with  communications,  but 
the  purpose  largely  has  been  to 
make  "refinements"  in  plans  which 
have  been  drafted  for  executive 
consideration  in  the  event  this 
country  becomes  involved  in  the 
hostilities.  In  the  deliberations  of 
officials  of  Governmental  agencies, 
there  have  been  preliminary  skir- 
mishes which  in  some  quarters  have 
been  interpreted  as  an  eff"ort  to 
jockey  for  "control"  of  communi- 
cations, and  possibly  broadcasting, 
in  the  event  the  situation  becomes 
more  serious.  The  FCC,  by  virtue 
of  its  authorized  functions  as  the 
radio  regulatory  body,  obviously  is 
urging  maintenance  of  normal  Gov- 
ernmental processes.  The  military 
agencies,  on  the  other  hand,  have 
espoused  the  view  that  in  time  of 
stress,  all  instrumentahties  neces- 
sary to  the  nation's  defense  should 
be  coordinated  through  the  mili- 
tary. But  at  present  the  matter  has 
not  reached  the  stage  of  contro- 
versy and  all  interested  groups  ap- 
pear to  favor  a  policy  of  mainte- 
nance of  normal  operations. 

Whereas  at  the  outset  of  the 
war  situation,  there  were  indica- 
tions that  a  proclamation  dealing 
with  radio  and  communications 
might  be  issued,  this  now  has  di- 


minished to  the  point  where  it  is 
not  regarded  as  a  likelihood  any 
time  soon.  The  Radio  Neutrality 
Committee,  meeting  at  the  call  of 
the  State  Department,  has  drafted 
and  revised  several  proposed  proc- 
lamations but  only  in  the  interest 
of  "preparedness"  in  the  event  this 
nation  should  become  involved  or  in 
case  the  intensity  of  the  situation 
abroad  increases  to  the  point  where 
such  action  is  deemed  advisable.  Of 
course,  if  the  provocation  existed 
because  of  a  series  of  acts  con- 
strued as  endangering  our  neutral- 
ity, action  might  come  at  any  time. 

'The  broadcasting  industry  re- 
ceived added  assurance  that  the 
Federal  Government  does  not  pro- 
pose to  interfere  with  normal 
broadcast  operation  from  the  Chief 
Executive  himself.  President  Roose- 
velt, in  his  address  convening  the 
special  session  of  Congress  on 
Sept.  21,  said  he  saw  no  need  for 
further  legislation  aside  from  re- 
vision of  the  neutrality  laws. 

While   the    Chief   Executive  is 


clothed  with  broad  powers  in  time 
of  a  proclaimed  national  emergen- 
cy, it  has  been  emphasized  there  is 
no  movement  afoot  to  molest  nor- 
mal operation  of  stations  in  any 
way.  This  presupposes  stations  will 
strictly  observe  self-imposed  re- 
strictions designed  to  safeguard 
this  country's  neutrality. 

In  responsible  quarters,  it  was 
pointed  out  that  if  the  situation 
abroad  grows  more  acute,  likeli- 
hood of  imposition  of  more  strin- 
gent Government  regulatory  meth- 
ods will  be  accelerated.  It  has  been 
openly  stated  at  the  White  House 
and  the  FCC  that  the  Government 
welcomes  voluntary  regulation  by 
the  industry  but  nevertheless  is  on 
the  alert  lest  "improper  acts  be  per- 
mitted". It  is  just  as  frankly  stated 
that  the  industry's  cooperation  has 
been  excellent.  Even  the  military 
services  have  praised  the  action  of 
networks  and  stations  alike  in  rele- 
gating "war  propaganda  news"  to 
what  amounts  to  "the  second  sec- 
tion" of  the  radio  "newspaper"  and 


of  returning  to  practically  normal 
operations. 

When  the  magnitude  of  broad- 
cast service,  emanating  from  the 
networks  and  their  nearly  800  sta- 
tions, is  taken  into  account,  it  was 
observed  officially,  the  fact  that 
there  have  been  so  few  transgres- 
sions is  "remarkable." 

The  so-called  Neutrality  Com- 
mittee met  Sept.  20  and  21  to  ap- 
praise the  situation.  Represented 
on  the  committee  are  the  State. 
War,  Navy,  Justice  and  Post  Office 
Departments  and  the  FCC  and 
Coast  Guard.  This  committee  will 
meet  from  time  to  time  at  the  call 
of  the  State  Department  and  as 
conditions  warrant. 

Legislative  Plans 

Because  the  President,  in  his  per- 
sonally delivered  message  conven- 
ing the  special  session,  asked  in 
effect  for  a  "one  purpose"  session 
dealing  with  revision  of  the  neu- 
trality laws,  it  is  not  anticipated 
that  any  other  legislation  will  be 
finally  considered.  While  two  dozen 
bills  aff"ecting  radio  are  still  on  the 
Congressional  calendar,  indications 
are  that  they  will  not  receive  con- 
sideration either  in  committee  or  on 
the  floor  during  the  special  session. 

Because  of  the  status  of  radio 
generally  as  an' instrumentality  for 
mass  communication,  however,  the 
subject  may  crop  up  in  floor  de- 
bate relating  to  maintenance  of 
neutrality. 

The  only  indirect  mention  of  free 
speech  came  in  the  very  last  sen- 
tence of  the  address  when  the 
President  observed: 

"In  a  period  when  it  is  sometimes 
said  that  free  discussion  is  no  long- 
er compatible  with  national  safe- 
ty, may  you  by  your  deeds  show 
the  world  that  we  of  the  United 
States  are  one  people,  of  one  mind, 
one  spirit,  one  clear  resolution, 
walking  before  God  in  the  light  of 
the  living." 

President  Roosevelt  advocated  a 
return  to  processes  of  international 
law  in  convening  the  special  ses- 
sion. Maintenance  of  normal  opera- 
tions as  far  as  possible,  is  the  crux 
of  these  principles,  insofar  as  they 
apply  to  the  broadcasting  and  com- 
munications. These  principles  pro- 
vide that  belligerents  are  forbidden 
to  erect  on  a  neutral  territory  any 
apparatus  for  the  purpose  of  com- 
municating with  belligerent  forces 
on  land  or  sea  and  belligerents  are 
prohibited  from  using  any  stations 
established  by  them  before  the  war 
on  the  territory  of  a  mutual  pov/er 
for  purely  military  purposes. 

This  Hague  Convention  also  pro- 
vides that  belligerents  are  forbid- 
den to  use  neutral  ports  and  waters 
as  a  base  for  naval  operations. 
Practically  all  of  the  articles  of  in-  i 
ternational  law  deal  with  radio 
telegraph  communications,  rather  j 
than  with  broadcasting.  The  1922  , 
convention  of  jurists  at  The  Hague 
established  the  principle  of  main- 
taining  communications  operations, 
especially  radio,  as  normal  as  pos- 
sible by  neutral  nations.  Article 
IV  of  this  Commission's  rules,  pro- 
vide "a  neutral  power  is  not  called 
upon  to  restrict  or  prohibit  the  use 
of  radio  stations  which  are  located 
within  its  jurisdiction  except  so  far 
as  may  be  necessary  to  prevent  the 
transmission  of  information  des- 
tined for  a  belligerent  concerning 
military  information." 
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The  FHA  Sends  an  Invitation  to  Sponsors 


FIVE  YEARS  ago  last  month 
Hilmar  Baukhage,  now  NBC's 
commentator  in  Europe,  went 
on  the  air  as  The  Master 
Builder.  It  was  a  far  cry  from  war- 
torn  Europe  and  the  sound  of  saw 
and  hammer  were  strangely  dissim- 
ilar to  the  shriek  of  the  air-raid 
sirens  which  punctuate  Baukhage's 
resonant  sentences  today. 

But  The  Master  Builder  was  a 
significant  program  in  many  ways. 
Not  only  did  it  represent  the  debut 
of  a  character  which  during  four 
active  years  established  a  warm 
place  in  the  heart  of  thousands  of 
home-owners,  but  it  also  represent- 
ed two  other  "firsts"  which  time 
has  shown  to  be  of  even  greater  im- 
portance. 

The  Master  Builder  program  her- 
alded the  radio  debut  of  the  then 
infant  Federal  Housing  Adminis- 
tration and  gave  to  the  great 
sprawling  building  industry  not 
only  a  taste,  but  also  a  sustained 
example  of  the  usefulness  of  radio 
as  a  coordinating  and  selling  me- 
dium. During  the  life  of  this  pro- 
gram FHA  grew  from  a  small  or- 
ganization to  one  which  transacted 
over  two  billion  dollars  worth  of 
business.  Hundreds  of  thousands  of 
American  home-owners  benefited 
from  its  activities  and  the  building 
industry  began  to  take  heart  and 
see  profits  for  the  first  time  in  al- 
most a  decade. 

Sponsored  Programs 

Under  the  leadership  of  the  first 
Administrator,  James  A.  Moffett, 
FHA  organized  its  radio  activities 
primarily  to  inform  the  public  of 
the  provisions  of  the  new-born  Na- 
tional Housing  Act.  Under  the 
guidance  of  Mr.  Moffett's  successor, 
Administrator  Stewart  McDonald, 
these  activities  were  patterned  pro- 
gressively along  lines  leading  to 
eventual  liquidation  of  sustaining 
programs  in  favor  of  commercially 
sponsored  ones.  In  other  words.  Ad- 
ministrator McDonald  envisaged 
the  time  when  educational  activi- 
ties in  the  housing  field  could  logi- 
cally be  turned  over  to  those  with 
a  primary  interest  to  be  served. 
However,  the  lag  between  hypothe- 
sis and  axiom  is  frequently  great 
and  FHA  was  realistic  enough  to 
see  the  wisdom  of  example  rather 
than  dictation.  The  Master  Builder 
and  such  other  programs  as  The 
House  Detective  with  Roger  B. 
Whitman,  Hometown,  Your  Home 
&  Mine,  Martha  Holmes  and  a  score 
of  other  network,  serial  sustaining 
programs,  served  as  useful  exam- 
ples to  demonstrate  to  finance  and 
industry  the  practicability  of  the 
medium  of  radio  in  the  housing- 
field. 

In  1936  the  first  attempt  at  trans- 
ference of  responsibility  was  made. 
Through  the  now  widely  used  tran- 
scription series  Famous  Homes  of 
Famous  Americans,  the  ice  was 
broken.  These  programs  were  de- 
signed for  either  local  sponsorship 
or  a  sustaining  bases.  Encourage- 
ment, however,  was  given  to  spon- 
sored presentation.  As  could  have 
been  forecast,  acceptance  of  this 


Aids  Stations  in  Developing  a  Poten  tial 
Field  of  Building  Industry  Income 

By  GEORGE   T.  VANderHOEF 

Chief,  Radio  8C  Motion  Picture  Section 
Federal  Housing  Administration 


FIRST  radio  effort  of  the  FHA  five  years 
ago  presented  Hilmar  Baukhage  in  a 
Saturday  evening  network  series,  'The 
Master  Builder'.  A  lot  of  FHA  radio 
words  have  gone  over  the  kilocycles  since 
that  time,  and  FHA  has  learned  a  lot 
about  radio's  ability  to  influence  people. 
So  have  cooperating  sponsors.  Meanwhile 
the  'Master  Builder'  has  had  a  few  off- 
spring, whose  conception  can  be  traced 
to  the  mental  faculties  of  the  author.  His 
newest  idea  takes  a  practical  approach  to 
Radio  by  The  American  Plan. 


MR.  VAN  der  HOEF 


principle  was  slow  and  out  of  the 
500  odd  stations  which  presented 
this  series  only  about  half  obtained 
sponsors.  With  the  issuance  of  the 
second  Famous  Homes  series  in 
1938,  however,  the  picture  began  to 
change  rapidly  and  while  this  se- 
lies  is  still  in  circulation  all  evi- 
dence is  overwhelmingly  to  the  ef- 
fect that  when  final  tally  is  taken 
sponsorship  will  be  around  90%. 

With  the  foregoing  as  a  back- 
ground, FHA  is  entering  its  fifth 
year  of  broadcasting  this  month 
with  a  fundamental  change  in 
policy.  Beginning  Oct.  1  emphasis 
will  be  taken  away  from  the  FHA's 
own  production  activities  and  cen- 
tered upon  the  stimulation  of  pro- 
duction activities  on  the  part  of 
private  industry.  This  means  that 
the  FHA  will  encourage  the  use  of 
radio  by  finance,  building  and  allied 
industries. 

Questionnaire  Data 

As  a  preliminary  step,  a  ques- 
tionnaire was  sent  the  commercial 
managers  of  all  radio  broadcasting- 
stations.  Issued  in  late  July,  this 
questionnaire  sought  the  frank 
opinions  of  the  commercial  man- 
agers on  four  points: 

1.  Did  they  feel  building,  its  al- 
lied industries  and  finance  offered 
a  fruitful  source  of  potential  reve- 
nue? 

2.  Had  they  carried  an  appreci- 
able number  of  such  programs  in 
the  past? 

3.  Had  an  appreciable  number  of 
such  programs  tied-in  with  the  pro- 
gram of  the  FHA? 

4.  In  what  way  did  they  believe 
the  FHA  could  be  of  assistance  in 
encouraging  such  business? 

The  returns  were  gratifying.  The 
following  conclusions  were  drawn 
from  these  answers : 

1.  That  most  commercial  man- 


agers felt  building,  its  allied  indus- 
tries and  finance  offered  a  fruitful 
potential  field  of  revenue  but  one 
which  to  date  remained  practically 
untapped. 

2.  There  was  a  great  variance  in 
the  replies  as  to  the  number  of  such 
programs  carried  by  various  sta- 
tions in  the  country.  Apparently  a 
fair  number  of  stations,  in  all  sec- 
tions of  the  country,  with  energetic 
commercial  departments  had  found 
a  profitable  source  of  revenue  in 
such  accounts. 

3.  Such  stations  reported  that 
the  majority  of  these  programs 
were  tied-in  with  the  program  of 
the  FHA. 

4.  Practically  all  of  the  stations 
were  unanimous  in  the  opinion  that 
the  Federal  Housing  Administra- 
tion has  already  made  progress  in 
stimulating  interest  in  promotional 
work  on  the  part  of  building  and 
its  allied  industries.  They  were 
practically  unanimous  in  express- 
ing the  opinion  that  the  FHA  could 
render  signal  service  to  the  radio 
industry  by  encouraging  this  type 
of  work  more  extensively.  The  com- 
mercial managers  were  profuse  in 
the  number  of  helpful  suggestions 
concerning  the  stimulation  of  such 
encouragement. 

FHA  is  paying  careful  attention 
to  all  such  suggestions  and  antici- 
pates that  within  the  coming  year 
by  far  the  large  majority  of  them 
will  be  carried  into  effect. 

A  Sales  Forum 

In  line  with  the  expressed  wishes 
of  the  radio  industry,  FHA's  Radio 
&  Motion  Picture  Section  will  issue 
a  letter  once  a  month  during  the 
fall  and  winter  to  all  managers  of 
commercial  broadcasting  stations 
incorporating  a  typical  sales  tech- 
nique, an  experience  successfully 
undertaken  by  one  of  the  broadcast- 


ing stations  of  the  country  in  de- 
veloping commercial  programs  ty- 
ing-in  with  the  FHA. 

In  addition,  an  analysis  is  under 
way  of  the  coverage  areas  of  all 
commercial  broadcasting  stations 
of  the  country  so  that  in  the  coming 
months  the  FHA  will  be  able  to 
supply  the  commercial  manager  of 
each  station — upon  request — with 
a  breakdown  list  of  the  total  poten- 
tial business  available  in  his  cover- 
age area.  This  means,  for  example, 
that  the  following  information  will 
be  available  in  connection  with  the 
modernization  and  repair  program 
of  the  FHA:  How  many  eligible 
financial  institutions  there  are  in  a 
given  coverage  area;  how  much 
FHA  business  has  been  done  in  the 
past  and  is  currently  being  done; 
how  many  hardware  stores,  paint 
dealers,  contractors,  plumbing  con- 
cerns, etc.,  are  in  the  same  cover- 
age area. 

The  same  information  will  be 
available  in  connection  with  the  In- 
sured Mortgage  Program  in  inform- 
ing the  commercial  managers  of  the 
number  of  eligible  mortgages  in  his 
coverage  area;  the  amount  of  busi- 
ness FHA  has  done  and  is  current- 
ly being  done;  the  number  of  con- 
tractors, operative  builders,  etc., 
who  offer  a  potential  market.  In 
addition,  with  the  cooperation  of 
the  major  networks,  an  effort  will 
be  made  in  their  major  sales  areas 
to  have  sales  representatives  of 
these  networks  illustrate  to  national 
advertisers  in  terms  of  the  total 
potential  national  housing  business 
what  their  potential  radio  sales  op- 
portunities are. 

FHA  has  been  gratified  with 
the  amazing  reception  its  few  pre- 
liminary excursions  into  this  field 
have  received.  As  a  test  program, 
NBC,  through  its  Thesaurus  Serv- 
ice, on  Sept.  15  began  offering  as 
part  of  its  regular  script  service  to 
its  subscribers  a  series  of  13  script 
programs  tying-in  with  the  activi- 
ties of  the  FHA  [Broadcasting, 
Sept.  15].  These  programs  feature 
letters  from  the  nationally  known 
housing  authority,  Roger  B.  Whit- 
man, and  have  been  based  upon  the 
type  of  program  the  FHA  has 
found  to  be  greatly  in  demand  by 
commercial  sponsors. 

After  five  years  of  activity  it  is 
felt  by  FHA  that  the  "log-jam"  in 
housing  has  been  broken  and  the 
rapidly  increasing  volume  of  busi- 
ness done  by  the  FHA  gives  tangi- 
ble indicatioi*  that  the  housing 
"snow-ball"  has  begun  to  roll. 


Wm.  R.  Warner  Change 

WM.  R.  WARNER  Co.,  New  York, 
will  not  sponsor  its  usual  Warden 
Lawes  program  for  Sloan's  Lini- 
ment on  NBC  this  fall,  but  will  use 
instead  Cal  Tinney's  Youth  vs.  Age, 
an  audience  participation  program 
tested  last  June  on  2  NBC-Red  sta- 
tions for  Vince,  another  of  the  com- 
pany's products.  The  new  program 
starting  Oct.  14  will  be  heard  for 
the  liniment  on  the  NBC-Blue  net- 
work, Saturdays,  8:30  to  9  p.  m. 
Warwick  &  Legler,  New  York,  han- 
dles the  account.' 
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DOMINATIN 
BOSTON  -  WBZ's 

New  50,000  Watt  Transmitter 

AT  HULL 

Westinghouse  WBZ-Boston  •  Completelij  Programmed bij NBC 
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AS  14  MORE 


ADVERTISERS  BUY  BLUE! 


We  believe  it's  real  news,  when  this  fall 
fourteen  more  experienced  and  canny 
advertising  buyers  like  these  join  the 
Blue  Netw^ork's  ever  increasing  list  of 
clients.  Here  they  are: 

Adam  Hats  (fight  broadcasts  on  Fridays) 

10:00  PM  till  finish 

Colgate  Shave  Cream 

9:45  —  10:00  PM  Sunday 
General  Foods  (Jell-0  Pudding) 

8:00  —  8:30  PM  Tuesday 
Groves  {Bromo  Quinine) 

8:00  —  8:30  PM  Monday 
Jergens  (Woodbury  Soap) 

9:15  —  9:30  PM  Sunday 

Lewis  Howe  (Turns) 

8:30  —  9:00  PM  Wednesday 

Modern  Food  (Thrivo  Dog  Food) 

5:00  —  5:15  PM  Sunday 

Musterole 

8:30  —  9:m  PM  Friday 
Pepsodent  (Toothpaste): 

7:30  —  8:00  PM  Sunday 

Ralston  Cereal 

5:45  —  6:00  PM    Mon.  thru  FrL 


NBC 


Sherwin-Williams  (Paints) 

5:30  —  6:00  PM  Sunday 
Ward  Baking  Co.  (Bread  and  Cake) 

8:30  —  9:00  PM  Thursday 
Warner  (Sloan's  Liniment) 

8:30  —  9:00  PM  Saturday 
Standard  Brands  (Fleischmann's  Yeast) 

11:45  —  Noon         Mon.  thru  Fri. 

We  believe  they  share  our  convictions 
that  this  network  is  19.39's  most  eco- 
nomical advertising  investment. 

That's  due,  of  course,  to  the  famous 
Blue  Discount  Plan  . . .  which  enables 
advertisers  to  "go  National"  on  a  truly 
modest  budget. 

By  the  way,  there  are  still  good  eve- 
ning time  periods  open  ! 

IMPORTANT  ANNOUNCEMENT 

On  September  22,  KVOD,  Denver,  com- 
menced operation  on  630  kc  —  one  of  the 
best  frequencies  on  the  dial — which  means 
greatly  improved  Blue  Network  coverage 
in  this  very  productive  market. 
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NAB  Makes  Music  Fund  Plans 
As  Head  of  Project  Is  Sought 

Rosenbaum  Being  Mentioned  by  Industry  Leaders; 
Formula  for  Fund  Raising  Is  Considered 


QUEST  for  an  outstanding  figure 
in  the  music  or  radio  world  to  head 
the  $1,500,000  Broadcast  Music  Inc. 
project  is  going  forward  by  the 
NAB  as  preliminaries  are  being 
whipped  into  shape  for  the  venture, 
designed  to  inject  competition  into 
the  copyright  music  field  and  force 
ASCAP  to  deal  equitably. 

While  Neville  Miller,  NAB  presi- 
dent, who  espoused  the  independent 
music  corporation  plan  after  nego- 
tiations with  ASCAP  had  collapsed, 
has  interviewed  a  number  of  music 
experts  in  connection  with  the 
Broadcast  Music  post,  no  selection 
has  been  made.  Some  thought  had 
been  given  to  retention  of  Sydney 
M.  Kaye,  New  York  attorney,  and 
counsel  for  the  NAB  in  drafting 
of  the  plan  as  president  of  Broad- 
cast Music  Inc.,  but  his  selection  is 
regarded  as  unlikely.  Unquestion- 
ably he  will  be  asked  to  remain 
as  chief  counsel  when  the  project 
crystallizes. 

Rosenbaum  Suggested 

The  name  of  Samuel  R.  Rosen- 
baum, president  of  WFIL,  Philadel- 
phia, and  chairman  of  Independent 
Radio  Network  Affiliates,  has 
cropped  into  the  preliminary  dis- 
cussions. Mr.  Rosenbaum,  himself 
an  amateur  composer  and  vice- 
president  of  the  Philadelphia  Sym- 
phony Orchestra,  proved  a  potent 
figure  at  the  Chicago  convention 
Sept.  15.  His  address  defining  the 
background  of  the  music  situation 
and  the  scope  and  pui'pose  of  the 
new  corporation  was  hailed  as  an 
important  factor  in  bringing  about 
the  unanimous  vote  for  the  proj- 
ect. 

A  number  of  influential  broad- 
casters, it  was  understood,  had  sug- 
gested that  Mr.  Rosenbaum  be 
drafted,  at  least  temporarily,  to 
head  the  enterprise  because  of  its 
fundamental  importance  to  the  fu- 
ture of  broadcasting.  Whether  this 
move  will  develop,  however,  ap- 
peared to  depend  upon  the  progress 
made  by  the  directors  of  the  new 
corporation  designated  at  the  con- 
vention. 

While  President  Miller  is  seek- 
ing to  expedite  the  preliminary 
phases  of  the  plan  in  order  to  get 
the  entire  project  underway  as 
speedily  as  possible,  some  difficul- 
ties have  developed.  Registration  of 
the  stock  of  the  corporation  with 
the  Securities  &  Exchange  Com- 
mission is  expected  to  require  at 
least  another  fornight. 

The  first  barrier  to  be  surmount- 
ed, it  is  understood,  is  that  of 
agreement  by  the  broadcast  music 
directors  on  the  proportionate  pay- 
ments to  be  made  to  the  corpora- 
tion, for  both  stock  and  license  fees 
after  the  first  year  of  the  project. 
The  Chicago  convention  adopted  a 
resolution  under  which  stations  and 
networks  alike  would  pledge  a  fund 
made  up  of  50%  of  their  payments 
to  ASCAP  in  1937.  Station  mem- 
bers of  the  committee,  it  is  re- 
ported desire  a  basis  under  which 
the  networks  would  contribute  a  ' 


percentage  of  their  gross  receipts, 
rather  than  of  their  payments  to 
ASCAP  in  1937.  The  networks,  on 
the  other  hand,  have  urged  that 
they  be  assured  that  the  50%  for- 
mula will  not  be  altered. 

President  Miller,  at  the  conven- 
tion, asserted  the  50%  fee  by  the 
networks  would  amount  to  $403,- 
000.  Opponents  of  this  method  of 
payment  contend  that  the  networks 
should  subscribe  in  the  future  on 
the  basis  of  a  given  percentage  of 
their  gross  income,  which  is  the 
same  basis  prescribed  for  other 
stations,  which  have  paid  ASCAP 
on  the  basis  of  50%  of  their  income 
plus  an  arbitrary  sustaining  fee. 

Members  of  the  proposed  Broad- 
cast Music  board,  in  addition  to 
President  Miller,  are  Walter  Damm, 
WTMJ,  Milwaukee,  representing 
newspaper  stations;  John  Elmer, 
WCBM,  Baltimore,  for  independent 
stations;  Edward  Klauber,  execu- 
tive vice-president,  for  CBS;  Lenox 
R.  Lohr,  president,  for  NBC;  Mr. 
Rosenbaum,  representing  IRNA, 
and  John  Shepard  3d.,  representing 
regional  networks. 

Once  the  network  pledges  are  re- 
ceived, it  is  expected  the  board  will 
immediately  take  action  on  ap- 
pointment of  an  executive  head  for 
the  project.  When  that  is  accom- 
plished, it  is  assumed  district  meet- 
ings will  be  scheduled  throughout 
the  country  for  the  actual  solicita- 
tion of  the  million-and-a-half  dol- 
lar fund.  President  Miller  and  mem- 
bers of  his  staff"  presumably  will 
make  a  fast  tour  for  that  purpose, 
since  time  is  regarded  as  of  the  es- 
sence, with  existing  ASCAP  con- 
tracts expiring  at  the  end  of  1940. 

Meanwhile,  no  further  word  has 
emanated  from  the  ASCAP  camp. 
It  was  revealed  during  the  conven- 
tion [Broadcasting,  Sept.  15]  that 


ASCAP  had  off'ered  a  new  type 
contract  to  certain  stations  provid- 
ing for  netwoi'k  clearance  at  the 
source.  This  contract  provided  for 
abolition  of  the  so-called  sustaining 
fee  and  substitution  of  a  new  fee 
equivalent  to  5%  of  the  amount 
which  the  station  estimates  as  its 
annual  operating  overhead.  On  all 
receipts  exceeding  this  predeter- 
mined sum,  the  station  would  pay 
an  additional  5%  royalty  with  in- 
come from  networks  deducted.  The 
latter  provision  would  make  way 
for  network  clearance  at  the  source. 

Mr.  Kaye,  regular  copyright 
counsel  for  CBS,  was  instrumental 
in  drafting  the  fundamental  plan 
adopted  by  the  convention.  He  was 
assisted  by  Stuart  Sprague,  former 
NBC  attorney  now  in  private  prac- 
tice in  New  York.  Because  of  Mr. 
Kaye's  CBS  affiliation,  it  was  un- 
derstood the  NAB  board  was  dis- 
suaded from  considering  him  for 
the  executive  post  with  Broadcast 
Music  Inc.,  although  it  was  tacitly 
agreed  that  he  should  be  retained 
as  counsel  because  of  his  wide  ex- 
perience in  the  music  publishing 
and  copyright  fields. 

As  soon  as  the  preliminary  SEC 
registration  is  completed,  it  is  ex- 
pected broadcasters  will  receive 
forms  of  license  agreements  and 
stock  agreements  along  with  a  pros- 
pectus from  Broadcast  Music  Inc. 
The  logical  first  step,  it  is  believed, 
will  be  to  make  a  thorough  analysis 
of  radio's  musical  needs,  based  on 
records  of  numbers  actually  per- 
formed during  recent  years. 

An  inventory  of  public  domain 
music  performed,  public  domain  ar- 
rangements, availability  of  tax- 
free  transcription  catalogs  and  per- 
tinent data  also  will  be  determined. 
In  the  popular  field,  a  study  of 
ASCAP  has  revealed,  it  is  re- 
ported, that  there  are  only  a  few 
hundred  ASCAP  members  cur- 
rently creating  new  music  and  that 
a  great  deal  of  writing  talent  not 
within  ASCAP  is  available.  The 
plan  is  to  seek  to  attract  this  non- 
ASCAP  talent  to  radio.  Moreover, 
a  number  of  foreign  societies,  which 
have  working  arrangements  with 
ASCAP,  might  be  open  to  proposals 
from  the  new  radio  organization. 


Dill  Asks  Change 
In  Copyright  Act 
To  End  Difficulty 

Declares  Amendments  to  Law 

Would  Solve  ASCAP  Issue 

SOLUTION  of  the  "never-ending 
radio  ASCAP  -  musical  -  copyright 
fighting"  through  enactment  of  a 
simple  amendment  to  the  antiquat- 
ed Copyright  Act  of  1909,  provid- 
ing a  "payment-f or-use  plan",  was 
advocated  Sept.  29  by  former  Sen- 
ator C.  C.  Dill,  co-author  of  the 
Dill-White  Radio  Act  of  1927  and 
the  Communications  Act  of  1934. 

The  former  legislator  from  the 
State  of  Washington,  now  a  prac- 
ticing attorney  in  Washington,  D. 
C,  declared  that  under  such  a  plan 
those  who  reproduce  copyrighted 
music  for  profit  would  be  "required 
to  pay  for  the  music  used  and  no 
more".  His  suggestion  was  in  line 
with  proposals  repeatedly  endorsed 
by  broadcasters,  through  NAB,  for 
a  "pay-as-you-use"  or  "per  pro- 
gram" method,  in  lieu  of  the  per- 
centage-of-gross  formula  insisted 
upon  by  ASCAP. 

Mr.  Dill  declared  that  "block 
booking"  licenses,  covering  the 
use  of  all  music  controlled  by  a 
combination  of  copyright  owners 
as  a  prerequisite  to  the  use  of  any 
of  its  music,  would  no  longer  be 
compulsory  under  his  recommenda- 
tion. 

Praises  NAB  Project 

"ASCAP's  present  method  of 
compelling  those  desiring  to  use 
any  of  its  music,  to  pay  for  a  li- 
cense to  use  all  of  its  music,  is  so 
intolerable  and  indefensible,  that 
Congressmen  and  Senators  can 
readily  be  convinced  of  the  justice 
and  fairness  of  this  amendment," 
Senator  Dill  asserted. 

"The  plan  to  set  up  a  library  of 
musical  copyrights  and  public  do- 
main music  to  be  owned  by  the 
broadcasting  stations,  is  most  com- 
mendable. It  will  be  a  great  de- 
fense and  protection  against  un- 
reasonable demands  by  ASCAP  in 
the  future,  but  it  does  not  solve  the 
problem  of  securing  the  use  of 
ASCAP's  music  on  fair  and  reason- 
able terms. 

"Even  with  this  library  of  music 
available,  it  will  be  impossible  to 
induce  all  radio  stations  to  refuse 
to  sign  the  proposed  'block  book- 
ing' ASCAP  contracts.  When  some 
stations  sign,  then  the  others  will 
conclude  they  are  compelled  to 
sign.  This  will  break  the  solid 
front  which  the  radio  industry 
should  present  in  its  fight  with 
ASCAP. 

"The  public  wants  to  hear 
ASCAP's  music.  Much  of  its  good 
copyrighted  music  will  remain 
copyrighted  for  from  40  to  50 
years  in  the  future.  Radio  stations 
will  want  to  use  that  music. 
ASCAP  is  entitled  to  be  paid  for 
whatever  music  is  used  for  profit. 
Unless  the  law  is  changed,  ASCAP 
will  almost  certainly  force  the  ac- 
ceptance of  its  contracts  on  radio 
users  for  another  period  of  years. 

"On  the  other  hand,  the  passage 
of  the  proposed  amendment  would 
make  it  impossible  for  ASCAP  to 
compel  users  of  any  of  its  music 
to  sign  these  'block  booking'  con- 
tracts for  all  its  music,  and  the 
even  more  unfair  part  of  the  con- 
tracts giving  ASCAP  a  flat  per- 
(Continued  on  page  67) 


THE  LINEUP,  as  seen  by  Standard  Radio's  Transcription  Topics  which 
says,  "What  a  battle!  They're  still  tied  up  despite  heavy  kicking  and 
frequent  passing  by  both  teams.  The  broadcasters  are  complaining  to 
Coach  NAB  that  ASCAP  is  guilty  of  clipping  and  should  be  penalized. 
They're  warming  up  Tax-Free  Music  and  may  put  him  in  as  regular 
guard  against  that  All-American  Setback,  License  Fees.  They're  going 
into  a  huddle  now  with  Captain  Miller  calling  the  signals.  But  wait — 
here's  a  substitution  by  the  Broadcasters!  It's  Discs  for  Records!  Yes- 
sir,  here's  betting  it'll  be  a  shift  to  Discs  to  carry  the  budget  right  into 
the  profit  zone!  Okay  team,  here  we  go!" 
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THE  success  of  any  research  organiza- 
tion—  in  reputation  for  integrity  and 
usability  of  results  obtained — depends  almost 
entirely  on  the  type  of  men  employed,  as  well 
as  on  how  they  are  trained, 

Hooper-Holmes  has  ever  realized  and 
appreciated  the  full  importance  of  this.  Our 
men  are  rigidly  selected,  rigidly  trained,  rig- 
idly supervised. 

But  then,  let  the  following  incident  tell 
its  own  story. 

Recently  one  of  the  nation's  largest  pub- 
lishing companies  asked  us  to  conduct  an  in- 
tensive survey  for  them. 

This  job  was  so  important  to  our  client 
that  a  major  executive  worked  closely  with 
our  men  for  one  week.  He  made  a  point  of 
checking  up  on  the  men,  the  work  they  did, 
how  they  did  it. 

Later,  when  the  entire  job  had  been 
turned  over  to  his  company,  this  executive 
said:  "I  met  each  of  the  six  men.  They  were 
of  such  high  calibre  that  I  would  readily  hire 
five  of  them  for  our  company — and  that's  not 
saying  anything  against  the  sixth  man,  either." 


This  executive  discovered  for  himself  the 
secret  of  why  Hooper-Holmes  research  is 
usually  so  satisfactory,  in  integrity  and  usabil- 
ity, for  its  ever-expanding  list  of  important 
agency,  publisher,  radio  and  manufacturer 
clients. 

It  is  not  our  policy  to  publish  the  names 
of  our  clients.  However,  if  in  the  market  for 
any  type  of  research  or  survey,  we  will  gladly 
furnish  a  list  of  references  you  may  consult 
for  first-hand  opinions  of  our  service. 

.  *  ====^=r 

WHAT    IS    THE    H  O  O  P  ER- H  O  LM  E  S  BUREAU? 

For  40  years  (since  1899)  this  Bureau  has 
been  making  confidential  reports  to  insurance 
companies  on  applicants  for  all  kinds  of  insur- 
ance. Most  of  these  are  made  and  tvritten  by 
trained  Inspectors,  all  of  tohom  are  full-time 
men.  Their  -work  is  supervised  by  81  Branch 
Offices.  They  regularly  cover  15,377  cities 
and  towns  in  their  insurance  work  and  their 
efforts  are  supplemented  by  55,000  part-time 
correspondents. 


Address  all  inquiries  to  Market  Research  Division,  Chester  E.  Haring,  Director. 
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Nelson  and  Yoder 
Given  New  Posts 

Former  Now  Heads  KPO-KGO ; 
Yoder  Manager  of  KOA 

A.  E.  NELSON,  for  the  past  year 
sales  manager  of  NBC's  Blue  Net- 
work, on  Oct.  1  becomes  general 
manager  of  KPO  and  KGO,  San 
Francisco  outlets  for  the  Red  and 
Blue  network  respectively.  On  the 
same  date  Lloyd  E.  Yoder,  former 
manager  of  these  stations,  moves 
to  Denver  as  manager  of  KOA,  Red 


Independents  Ponder  Baldwin 
As  NIBFs  Executive  Director 


Mr.  Nelson  Mr.  Yoder 

outlet  in  that  city.  R.  H.  Owen, 
formerly  manager  of  KOA,  re- 
mains at  that  station  as  assistant 
to  Mr.  Yoder.  All  three  stations 
are  operated  by  NBC,  although  of 
the  trio  it  owns  only  KPO,  KGO 
and  KOA  being  owned  by  General 
Electric  Co.  but  managed  by  the 
network. 

Mr.  Nelson  is  one  of  broadcast- 
ing's pioneers,  having  entered  ra- 
dio in  1923  when  he  founded  WIBO 
in  Chicago,  remaining  as  its  princi- 
pal owner  until  1933,  when  the  sta- 
tion was  discontinued  under  the 
"overquota"  provision,  since  re- 
pealed, of  the  radio  law.  In  1934  he 
joined  NBC  and  shortly  was  ap- 
pointed general  manager  of  KOA. 
Three  years  later  he  was  made 
manager  of  KDKA,  Pittsburgh, 
and  in  1938  moved  into  NBC's  New 
York  headquarters  as  sales  man- 
ager of  the  Blue  Network. 

Yoder's  First  Shift 

This  move  was  the  first  in  a  con- 
sistent campaign  for  strengthen- 
ing the  Blue  that  culminated  this 
summer  with  the  appointment  of 
Keith  Kiggins,  previously  manager 
of  station  relations,  as  Blue  direc- 
tor, to  coordinate  all  activities  of 
NBC's  sales,  program,  promotion, 
stations  and  press  departments  as 
they  affect  the  Blue  Network.  Mr. 
Kiggins'  department  will  absorb 
the  duties  performed  by  Mr.  Nelson 
as  Blue  sales  manager,  it  was 
stated. 

In  moving  to  Denver,  Mr.  Yoder 
leaves  San  Francisco  for  the  first 
time  in  his  radio  career.  Joining 
the  NBC  staff  in  that  city  as  an 
announcer,  shortly  after  its  organ- 
ization, Mr.  Yoder  was  next  made 
press  representative  and  later 
manager  of  the  press  division  on 
the  West  Coast.  In  1937  he  was  ap- 
pointed manager  of  NBC's  San 
Francisco  offices,  with  jurisdiction 
over  KPO  and  KGO. 

The  transfers  were  announced 
by  William  S.  Hedges,  vice-presi- 
dent in  charge  of  NBC's  stations 
department,  to  whom  both  Mr.  Nel- 
son and  Mr.  Yoder,  as  managers 
of  network  opei'ated  stations,  will 
report. 


ALKA- SELTZER  National  Barn 
Dance  on  Sept.  30  celebrated  its  sixth 
anniversary  on  NBC-Blue.  The  show 
started  on  WLS,  Chicago,  in  April 
of  1924  with  a  program  of  American 
folk  songs  and  popular  tunes,  retain- 
ing its  original  characteristicr  through- 
out 15  years  of  uninterrupted  broad- 
casting. 


Mr.  Baldwin 

place  between 


POSSIBILITY  of  retention  of 
James  W.  Baldwin,  former  manag- 
ing director  of  the  NAB,  as  execu- 
tive director  of  National  Independ- 
ent Broadcasters 
Inc.  was  seen  with 
the  reorganiza- 
tion of  the  inde- 
pendent group  on 
a  permanent  ba- 
sis, approved  last 
month. 

P  r  e  1  i  m  i  nary 
conversations,  it 
was  learned,  al- 
ready have  taken 
Mr.  Baldwin  and 
members  of  the  new  NIBI  board.  It 
was  decided  at  the  independents' 
convention  in  Chicago  Sept.  14, 
held  in  conjunction  with  the  NAB 
special  copyright  convention,  to  in- 
corporate the  organization  and  re- 
tain a  secretary-treasurer. 

It  is  presumed  the  discussions 
with  Mr.  Baldwin  were  in  connec- 
tion with  his  appointment  to  the 
latter  post,  now  temporarily  held 
by  Lloyd  Thomas,  KGFW,  Kearney, 
Neb.  H.  A.  LaFount,  former  radio 
commissioner  and  head  of  the  Bulo- 
va  radio  interests,  was  elected  pres- 
ident, and  Edward  A.  Allen,  WLVA, 
Lynchburg,  former  NIB  president, 
was  elected  vice-president. 

Scale  of  Dues 

In  setting  up  a  scale  of  dues  for 
independent  stations,  ranging  from 
$3  to  $15  per  month,  it  was  con- 
cluded that  NIBI  should  have  a  paid 
executive.  Such  issues  as  phono- 


graph record  licensing,  labor,  and 
other  matters  peculiar  to  independ- 
ent stations,  it  was  felt,  should  be 
handled  by  a  full-time  executive 
rather  than  on  a  hit-and-miss  basis. 

Mr.  Baldwin  retired  from  the 
NAB  Feb.  15,  1938,  after  a  three- 
year  tenure,  at  which  time  the  trade 
association  was  completely  reor- 
ganized. His  post  as  managing  di- 
rector had  been  abolished.  Former 
principal  owner  of  WGH,  Newport 
News,  Va.,  a  local  independent, 
Mr.  Baldwin  is  thoroughly  familiar 
with  actual  operating  problems 
confronting  that  classification  of 
station.  Before  joining  the  NAB,  he 
was  secretary  of  the  Federal  Radio 
Commission.  He  now  maintains  a 
law  practice  in  Washington. 

In  informed  quarters,  it  was 
stated  that  no  definite  arranscement 
had  been  made  with  Mr.  Baldwin, 
who  was  present  at  the  Chicago  ses- 
sions. Presumably,  NIBI  desires  to 
canvass  the  independent  field  on  the 
permanent  organization,  which 
would  become  affiliated  with  the 
NAB,  before  embarking  on  plans 
for  a  permanent  office  staff.  It  is 
understood  others  also  have  been 
considered  in  connection  with  the 
post. 

The  NIBI  plan  parallels  to  some 
extent  that  adopted  by  Independent 
Radio  Network  Affiliates,  which 
likewise  agreed  to  set  up  a  perma- 
nent organization  at  the  NAB  con- 
vention and  establish  a  $20,000  bud- 
get for  it  first  year  [BROADCASTING 
Sept.  15].  Thus  far.  however,  there 
has  been  no  indication  from  IRNA 
regarding  its  personnel  plans. 


Herzog  Manages  WTMJ 

APPOINTMENT  of  L.  W.  Herzog, 
public  service  manager  of  the  Mil- 
ivaukee  Journal,  as  manager  of  its 
station,  WTMJ,  was  announced 
Sept.  22.  He  succeeds  Don  B.  Abert, 
who  has  assumed  an  executive  posi- 
tion on  the  newspaper.  Walter  J. 
Damm,  general  manager  of  all 
Journal  radio  activities,  continues 
in  the  same  capacity,  a  post  he  has 
held  for  more  than  15  years.  He  has 
been  with  the  Journal  since  1916. 
Mr.  Herzog  as  public  service  man- 
ager of  the  Journal,  has  directed 
much  of  the  company's  experimen- 
tal radio  work  as  assistant  to  Mr. 
Damm. 


New  Joe  Lowe  Discs 

JOE  LOWE  Corp.,  New  York, 
which  has  been  sponsoring  the 
thrice-weekly  half-hour  Buck  Rog- 
ers transcriptions  on  100  stations 
in  the  interests  of  Frozen  Popsicles, 
on  Sept.  18  started  the  program  on 
18  stations  for  doughnut  flour  mix. 
Three  to  four  stations  per  week 
will  be  added  for  the  next  five 
weeks,  some  of  which  are  signed  on 
a  local  basis  by  bakers  in  different 
sections  of  the  country.  Station  list 
to  date  follows:  WGAR  KDKA 
WBNS  WGR  WFBL  WOKO 
WCKY  KHQ  WFIL  KLZ  KSD 
WEEU  WSAN  WMBD  WDWS 
WDZ  KHJ  WHB.  Biow  Co.,  New 
York,  handles  the  account. 


ISIGHT  POWER  JUMP 
GIVEN  22  LOCALS 

TO  THE  106  local  stations  author- 
ized during  the  first  two  weeks  in 
September  to  increase  their  powers 
to  250  watts  fulltime  FBroadcast- 
ING,  Sept.  15],  the  FCC  on  Sept. 
19  and  26  added  22  more  in  line 
with  its  new  rules  reclassifying 
stations,  which  became  effective 
Aug.  1. 

On  Sept.  19  the  following  eight 
stations  were  granted  night  power 
boosts  to  250  watts:  WJIM,  Lans- 
ing, Mich.;  WSAY,  Rochester,  N. 
Y.;  KTEM,  Temple.  Tex.;  WD  AN, 
Danville,  111.;  WKAT,  Miami 
Beach,  Fla.;  KNOW.  Austin,  Tex.; 
KRMC,  Jamestown,  N.  D.;  WIBM, 
Jackson,  Mich. 

On  Sept.  26  the  same  grants  were 
made  to  the  following  14  stations: 
WMFF,  Plattsburg,  N.  Y.:  WJBK, 
Detroit:  WJW.  Akron;  WPAD,  Pa- 
ducah.  Kv.;  KGFW.  Kearney,  Neb.; 
KOME,  Tulsa;  WHDF,  Calumet, 
Mich.;  WBOW,  Terre  Haute,  Ind.; 
KVOL,  Lafayette,  La.;  KGFF, 
Shawnee,  Okla.;  KVWC,  Vernon, 
Tex.:  KDLR,  Devils  Lake,  N.  D.; 
KGKY,  Scottsbluff,  Neb.;  KGLO, 
Mason  City,  la. 


THE  "Pals  of  the  Golden  West,"  a 
girl  and  four  youths  who  sing  old- 
time  songs  on  KOIN-KALE,  have 
gone  to  Hollywood  to  appear  in  a 
Gene  Autry  film  at  Republic  Stu- 
dios. 


Skelly  Adds  4 

SKELLY  OIL  Co.,  Kansas  City, 
has  added  these  stations  to  its  list 
carrying  the  five-weekly  trans- 
scribed  quarter-hour  show  Captain 
Midnight :  W  T  C  N,  Minneapolis ; 
KROC  KYSM  KFAM  (Minnesota 
Network).  WCCO  has  been  deleted 
from  the  list  of  25  stations  [BROAD- 
CASTING Sept.  1].  Blackett-Sample- 
Hummert,  Chicago,  is  agency. 


Funds  Are  Sought 
To  Operate  IRNA 

Executive  Committee  Seeking 
$20,000  for  First  Year 

FOLLOWING  through  on  action  in 
Chicago  last  month  establishing  In- 
dependent Radio  Network  Affiliates 
as  a  permanent  organization,  the 
IRNA  executive  committee  Sept. 
28  solicited  all  independently- 
owned  network  outlets  for  first 
contributions.  A  budget  of  $20,000 
is  sought  for  the  first  year,  unless 
other  contingencies  arise,  with 
provisions  made  for  retention  of 
paid  employes  and  counsel. 

In  a  notice  to  all  affiliates  dis- 
patched by  Samuel  R.  Rosenbaum, 
IRNA  chairman  and  president  of 
WFIL,  stations  were  asked  to  pay 
as  annual  dues  a  sum  equal  to  their 
highest  published  quarter  -  hour 
rate.  The  stations  also  were  noti- 
fied of  the  platform  principles  at 
the  Chicago  convention  Sept.  24, 
as  well  as  the  bylaws  of  the 
permanent  organization  [Broad- 
casting, Sept.  15].  Not  only  the 
copyright  problem  but  negotiations 
or  dealings  affiliates  may  face  with 
national  organizations  in  the  field 
of  labor  confront  the  IRNA,  the 
notice  pointed  out.  Employment 
contracts  with  the  American  Fed- 
eration of  Musicians  expire  in 
January,  1940,  a  year  before  cur- 
rent ASCAP  contracts  terminate,  it 
was  pointed  out. 

Copyright  Unity 

In  addition  to  these  matters, 
IRNA  has  placed  itself  on  record 
for  revision  of  network  operating 
practices  construed  as  vital  "not 
only  for  improvement  of  broad- 
casting for  the  listener,  but  to  pro- 
tect the  economic  structure  essen- 
tial to  preserve  our  ability  to  ren- 
der a  good  service  to  the  public." 

Regarding  copyright,  the  letter 
stated  that  whatever  course  is 
taken  in  the  negotiations  with 
ASCAP,  or  whatever  instrumental- 
ity is  set  up  by  the  industry  to  sup- 
ply its  needs  in  the  event  a  satis- 
factory deal  cannot  be  made  with 
ASCAP,  "it  is  evident  that  the 
only  hope  of  the  affiliates  to  obtain 
and  preserve  an  equitable  relation- 
ship in  the  copyright  formula  is  to 
be  represented  as  a  group  by  their 
organization,  properly  equipped  to 
speak  for  the  affiliates  and  take 
their  part." 

In  addition  to  Mr.  Rosenbaum, 
other  members  of  the  executive 
committee  who  signed  the  letter, 
were  Mark  E~t  h  r  i  d  g  e,  WHAS, 
Louisville;  Walter  J.  Damm, 
WTMJ.  Milwaukee;  L.  B.  Wilson, 
WCKY,  Cincinnati,  and  John  Shep- 
ard  3d.,  WNAC,  Boston. 


Goodyear  Drive 

GOODYEAR  TIRE  &  RUBBER 
Co.,  Akron,  during  the  week  of 
Sept.  25  started  a  campaign  for 
tractor  tires  using  quarter-hour 
programs  titled  Your  Goodyear 
Country  Neighbor  on  20  stations  in 
large  farm  areas  at  different  peri- 
ods between  12  noon  and  1  p.  m. 
Pi'ogram  features  transcribed 
music  by  Louise  Massey  and  West- 
erners with  local  farm  news,  mar- 
ket quotations,  and  planting  infor- 
mation by  local  farm  commenta- 
tors. More  stations  may  be  added  to 
the  list  after  the  first  13  weeks,  ac- 
cording to  Arthur  Kudner,  New 
York,  the  agency  in  charge. 
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WADC-Akron 
WCKC-Albany 
WCAO-Baltimore 
WEEI-Boston 
WGR-WKBW-Buffalo 
WBBM-Chicago 
WCKY  -Cincinnati 
WGAR-Cleveland 
WBNS-Columlius 
KLZ— Denver 
KRNT— Des  Moines 
WiR-Detroit 
KARM— Fresno 
WDRC-Hartford 
WFBM-lndianapoiis 
KMBC— Kansas  City 
KFAB-Lineoin 
KNX— Los  Angeies 
WABC-New  m 
KOIL— Omalia 
WCAU-Pliiladeiphia 
WJAS-Pittsiiurgli 
KOII^Portland 
WPRO-Providence 
WHEC-Rocliester 
KMOX-St.  Louis 
KSL--Salf  Laice  City 
KSFO— San  Francisco 
KiRO^Seattie 
KFPY— Spokane 
WFBL— Syracuse 
KVf— Tacoma 
WJSV-Wasfiington 


JPaUL  SULLIVAN,  brilliant  WHAS  news  reporter,  was 
selected  by  Brown  &  Williamson  Tobacco  Co.  to  carry  their 
message  to  the  Nation  over  the  Columbia  Network.  WHAS 
is  happy  to  share  this  outstanding  personality  vyith  these 
other  affiliates  of  the  Columbia  Broadcasting  System. 

WHAS 

820  Kilocycles  50,000  Watts 

BASIC  COLUMBIA  OUTLET 


owned  and  operated  by 
THE  COURIER-JOURNAL    -    THE  LOUISVILLE  TIMES 
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Associated  Oil  Grid  Schedule 
Involves  Expense  of  $250,000 

Eighty-eight  Games  to  Be  Broadcast  in  Far  West; 
Three  Network  Groups,  Independents  Lined  Up 


A  TOTAL  of  87  stations  in  six 
Western  States  and  Hawaii  will 
broadcast  a  total  of  88  collegiate 
football  games  for  Tide  Water  As- 
sociated Oil  Co.,  Associated  Divi- 
sion, Harold  R.  Deal,  advertising 
and  sales  promotion  manager,  an- 
nounced Sept.  25  in  San  Francisco. 

The  expenditure  this  year,  the 
14th  consecutive  year  of  football 
broadcast  sponsorship  by  the  oil 
firm,  will  be  approximately  the 
same  as  last  year,  an  estimated 
quarter  -  of  -  a  -  million  dollars,  Mr. 
Deal  said.  The  figure  includes  sta- 
tion time,  sums  paid  to  colleges, 
salaries  of  the  young  army  of  com- 
mentators and  assistants,  and  sales 
promotion. 

Starting  in  1925  with  a  two  sta- 
tion hook-up,  the  broadcasting  of 
football  under  Associated  sponsor- 
ship has  steadily  increased  to  a 
point  of  where,  during  the  coming 
season.  Associated  has  selected 
NBC  Red,  CBS  and  Mutual-Don 
Lee  networks,  supplemented  by  in- 
dependent stations  where  networks 
do  not  have  outlets. 

Network  Facilities 

An  innovation  this  year  is  the 
decision  by  Associated  to  use  com- 
plete network  facilities  on  all  games 
to  be  carried  on  the  Pacific  Coast 
chains,  thus  making  for  a  greatly 
increased  volume  of  football  to  be 
aired  during  the  season.  The  sched- 
ule calls  for  the  covering  of  all 
games  of  Pacific  Coast  Conference 
teams,  as  well  as  complete  sched- 
ules of  St.  Mary's,  Santa  Clara,  the 
University  of  San  Francisco,  Loy- 
ola and  Gonzaga. 

NBC  had  threatened  a  break  with 
Associated  this  year  if  the  oil  firm 
insisted  on  tying  up  the  entire 
Coast  network  for  the  release  of 
games  over  only  a  few  of  the  NBC 
affiliates,  leaving  the  others  to  fill 
with  their  own  programs.  Don  Oil- 
man, NBC  vice  -  president,  had 
stated  this  had  been  too  costly  to 
the  affiliates  in  the  past  and  had 
prevented  them  from  obtaining  any 
other  network  show  because  the 
lines  were  tied  up  by  Associated 
[Broadcasting,  Sept.  15]. 

The  Friday  night  and  Sunday 
games  scheduled  for  the  San  Fran- 
cisco Bay  area  are  to  be  handled 
this  year  by  KQW,  San  Jose,  Mr. 
Deal  stated.  In  the  Los  Angeles 
area  similar  coverage  is  planned, 
using  KFAC  on  the  Loyola  Friday 
night  and  Sunday  afternoon  sched- 
ule as  well  as  for  a  Friday  night 
game  between  UCLA  and  Texas 
Christian.  General  plans  anticipate 
coverage  throughout  Arizona,  Cali- 
fornia, Nevada,  Oregon,  Washing- 
ton, Idaho  and  Honolulu  and  Hilo 
in  Hawaii. 

The  same  basic  plan  as  in  past 
seasons  calls  for  handling  of  all 
games  by  a  sportscaster  and  a  com- 
mentator. They  will  be  assisted  by 
several  observers,  both  in  the  broad- 
cast booth  and  on  the  field.  One 
change  in  technique  this  year  pi-o- 
vides  for  the  commentator  to  give 
the  selling  commercials,  rather  than 


switching  back  to  the  broadcast 
studio  for  the  station  announcer  to 
give  it. 

All  sportscasters  who  will  handle 
broadcasts  for  Associated  held  a 
two-day  conference  in  San  Fran- 
cisco Sept.  11-12,  with  Coach  E.  P. 
(Slip)  Madigan,  of  St.  Mary's  Col- 
lege, giving  the  broadcasters  thor- 
ough instruction  in  systems  of  play. 
Mr.  Deal  and  L.  L.  Lovett,  adver- 
tising assistant  at  Tidewater,  also 
attended. 

Sportscasters  expected  to  handle 
the  schedule  in  the  West  include: 

Los  Angeles  area,  Frank  Bull 
and  Mike  Frankovich;  San  Fran- 
cisco area,  Doug  Montell,  Phil  Ray 
and  Ernie  Smith;  Oregon  area, 
Stan  Church  and  Art  Kirkham; 
Seattle  area,  Ted  Bell ;  Spokane 
area,  Del  Cody;  Lewiston,  Idaho, 
Roy  Klise;  Boise,  Idaho,  Roy  Se- 
ville. John  Carpenter,  Northwest 
advertising  representative  of  As- 
sociated will  handle  roving  pickups 
at  various  points. 

Promotion  Drive 

As  in  the  past,  Associated  has  an 
elaborate  merchandising  campaign 
in  which  thousands  of  Associated 
dealers  play  a  major  role.  Poster 
boards  will  be  maintained  at  all 
dealers,  with  current,  concise  copy 
pertinent  to  the  grid  sportscasts 
that  brand  the  "Smiling  Associated 
Dealer"  as  a  co-sponsor  of  the 
broadcasts.  There  will  be  colorful 
cards  inserted  in  the  clip  board  on 
which  the  gasoline  customers  sign 
for  credit  card  receipts,  seen  time 
after  time  by  the  customer  as  he 
makes  purchases.  The  weekly  win- 
dow sportscast  posters  will  be 
mailed  from  San  Francisco  to  the 
dealers  each  week.  They  will  carry 
ail  the  games,  with  stations,  times 
and  points  of  origination  of  sports- 
casts  to  be  heard  in  the  dealer's 
particular  area  during  the  next 
week-end. 

Associated  is  publishing  a  Deal- 
er's Pocket  Schedule  for  customers. 
The  pocket  schedule  is  issued  in  two 
editions,  the  first  covering  Sep- 
tember and  October,  the  second  No- 
vember and  December. 


To  keep  dealers  enthused,  Asso- 
ciated has  planned  a  contest  in 
which  dealers  pick  the  winners  of 
20  games  per  week.  They  are  re- 
quired to  mail  their  replies  not  later 
than  Thursday  prior  to  the  games. 
The  contest  has  three  weekly  prizes 
for  nine  consecutive  weeks.  A  Foot- 
ball Display  Contest  runs  Oct.  1- 
Dec.  1.  Prizes  will  be  awarded  by 
Associated  for  the  best  displays  us- 
ing football  sportscasts  as  a  theme. 
There  will  be  four  prizes  in  cash 
for  each  of  the  seven  sales  districts 
on  the  Pacific  Coast. 

The  Associated  Oil  account  is 
handled  by  Lord  &  Thomas. 

The  complete  schedule  of  games, 
as  of  Sept.  28,  follows: 

SEPT.  17 

U.  S.  F.-St.  Mary's  of  Texas,  KQW. 

SEPT.  22 
Loyola-Redlands,  KFAC. 

SEPT.  23 

W.  S.  C.-Gonzaga.  KGA  KOL  KMO  KIT 
KPQ  KVOS  KXRO  KGY  KELA  KWLK 
KUJ. 

U.  S.  F.-San  Jose  State.  KFRC  KQW 
KDON  KIEM  KTKC  KVCV  KHSL  KYOS. 

SEPT.  27 

Loyola-Whittier,  KFAC. 

SEPT.  29 
U.  S.  F.-Hardin  Simmons.  KQW. 
U.  C.  L.  A.-Texas  Christian,  KFAC. 

SEPT.  .30 

Washington-Pittsburgh.  KOMO  KHQ. 

U.  S.  C.-Oregon,  KFI  KMJ  KMED  KGW 
KTAR  KVOA. 

Stanford-O.  S.  C,  KSFO  KNX  KARM 
KOH  KROY  KOIN  KIRO  KVI  KFPY 
(wire  report  KIEM  KFJI). 

California-Cal.  Ags  &  C.  O.  P..  KLX. 

Santa  Clara-Utah,  KGO  (wire  report). 

Idaho-Montana  State,  KIDO  KRLC. 

OCT.  J 

St.  Marvs-Gonzaga.  KQW  (wire  report 
KFIO). 

OCT.  6 

Lovola-C.  O.  P.,  KFAC. 

Santa  Clara-Texas  A.  &  M.,  KQW. 

OCT.  7 

Wa^hington-U.  C.  L.  A,,  KIRO  KVI 
KARM  KNX  KOY  KTUC  KSUN. 

O.  S.  C.-Idaho,  KOIN  (wire  report  KIDO 
KRLC). 

California-St.  Marys.  KSFO  KLX  KOH 
KROY  KGMB  KHBC. 

Texas  Tech.-Gonzaga  (wire  report  KGA). 

U.  S.  C.-W.  S.  C,  KHJ  KGB  KDB 
KFXM  KPMC  KVOE  KXO  KVEC  (wire 
report  KFPY). 

Oregon-Stanford.  KALE  KSLM  KORE 
KOOS  KRNR  KAST  KOL  KMO  KIT  KPQ 
KVOS  KXRO  KGY  KELA  KWLK  KUJ 
KFRC  KQW  KDON  KIEM  KTKC  KVCV 
KHSL  KYOS   (wire  report  KFJI). 

Montana-U.  S.  F.,  KQW  (wire  report). 

OCT.  1.3 

Gonzaga-Idaho,  KGA  KIDO. 

OCT.  14 

W.  S.  C.-Washington,  KHQ.  KOMO. 

Stanford-U.  C.  L.  A.,  KPO  KMJ  KFI 
KMED  KGU. 

Portland-O.  S.  C,  KGW. 

California-Oregon,  KSFO  KLX  KARM 
KOH  KROY  KOIN  KIRO  KVI  KFPY 
(wire  report  KIEM  and  KFJI). 

U.  S.  C.-Illinois,  KNX  KOY  KTUC 
KSUN. 

OCT.  15 

U.  S.  F.-Santa  Clara,  KQW. 
Loyola-St.  Marys,  KFAC. 


OCT.  21 

California-W.  S.  C,  KPO  KLX  KFI  KMJ 
KMED  KOMO  KHQ  KTAR  KVOA. 

Oregon-Gonzaga,  KGW  (wire  report 
KGA). 

Washington-O.  S.  C,  KOL  KMO  KIT 
KPQ  KVOS  KXRO  KGY  KELA  KWLK 
KUJ  KALE  KRNR  KSLM  KORE  KOOS 
KAST  KFRC  KQW  KDON  KIEM  KTKC 
KVCV  KHSL  KYOS  (wire  report  KFJI). 

U.  C.  L.  A.-Montana,  KHJ  KGB  KDB 
KFXM  KPMC  KVOE  KXO  KVEC. 

Idaho-Utah,  KIDO  KRLC. 

Arizona-Loyola,  KFAC  (wire  report). 
OCT.  22 

St.  Marys-Santa  Clara,  KQW  KFAC. 
OCT.  27 

Loyola-Hardin  Simmons,  KFAC. 

OCT.  28 

O,  S.  C.-W.  S.  C,  KOIN  KIRO  KVI 
KFPY. 

California-U.  S.  C,  KSFO  KLX  KNX 
KARM  KOH  KROY  KOY  KTUC  KSUN 
KGMB  KHBC. 

Washington-Stanford,  KOMO  KHQ  KGW 
KMED  KPO  KMJ  KFI. 

U.  C.  L.  A.-Oregon,  KHJ  KGB  KDB 
KFXM  KPMC  KVOE  KXO  KVEC  KTKC 
KYOS  KDON  KHSL  KVCV  KIEM  KALE 
KRNR  KSLM  KORE  KOOS  KAST  KOL 
KMO  KIT  KPQ  KVOS  KXRO  KGY  KELA 
KWLK  KUJ   (wire  report  KFJI). 

Santa  Clara-Purdue,  KFRC  KQW, 

Idaho-Montana,  KRLC  KIDO. 

Fresno  State-U.  S.  F.,  KQW  (wire  re- 
port) . 

OCT.  29 

St.  Marys-Portland,  KQW  (wire  report 
KALE). 

NOV.  4 

U.  C.  L.  A.-California,  KNX  KSFO 
KARM  KOH  KROY  KOY  KTUC  KSUN. 

Oregon-W.  S.  C,  KOIN  KVI  KIRO 
KFPY. 

O.  S.  C.-U.  S.  C,  KGW  KMED  KMJ 
KFI  (wire  report  KFJI). 

Stanford-Santa  Clara,  KPO  (wire  report 
KIEM) . 

Idaho-Utah  State.  KRLC  KIDO. 
Washington-Montana,   KOMO  KHQ. 
NOV.  5 

Loyola-U.  S.  F.,  KFAC. 
St.  Mary's-Dayton,  KQW. 

NOV.  11 

U.  S.  C.-Stanford,  KFI  KPO  KMJ  KTAR 
KVOA  KGU. 

Oregon-O.  S.  C,  KGW  KMED. 

W.  S.  C.-Idaho,  KHQ  KOMO  KIDO. 

California-Washington,  KFRC  KLX  KQW 
KDON  KIEM  KTKC  KVCV  KHSL  KYOS 
KHJ  KGB  KDB  KFXM  KPMC  KVOE 
KXO  KVEC  KALE  KRNR  KSLM  KORE 
KOOS  KAST  KBND  KOL  KMO  KIT  KPQ 
KVOS  KXRO  KGY  KELA  KLWK  KUJ. 

Montana-Gonzaga,  KGA  (wire  report). 

Santa  Clara-Michigan  State,  KSFO. 
NOV.  12 

U.  S.  F.-St.  Mary's,  KQW. 

NOV.  17 

Loyola-San  Jose  State,  KFAC  KQW. 
NOV.  18 

0.  S.  C.-California.  KALE  KSLM  KORE 
KRNR  KOOS  KAST  KBND  KOL  KMO 
KIT  KPQ  KVOS  KXRO  KGY  KELA 
KWLK  KUJ  KFRC  KHSL  KVCV  KIEM 
(wire  report  KFJI). 

Stanford-W.  S.  C,  KSFO  KARM  KNX 
KROY  KOH  KOIN  KVI  KIRO  KFPY. 

U.  C.  L.  A.-Santa  Clara.  KHJ  KGB  KDB 
KFXM  KPMC  KVOE  KXO  KVEC  KQW 
KTKC  KDON  KYOS  KOY  KTUC  KSUN. 

Denver-Idaho,  KIDO  KRLC  (wire  re- 
ports). 

Gonzaga-E.  Wash.  Coll.,  KGA. 

NOV.  25 

Stanford  -  California.  KFRC  KIEM 
KVCV  KHSL  KQW  KDON  KTKC  KYOS 
KHJ  KGB  KDB  KFXM  KPMC  KVOE  KXO 
KVEC  KOY  KTUC  KSUN  KALE  KSLM 
KORE  KRNR  KOOS  KAST  KBND  KOL 
KMO  KIT  KPQ  KVOS  KXRO  KGY  KELA 
KWLK  KUJ  KGA  KGMB  KHBC. 

Washington-Oregon,  KIRO  KVI  KFPY 
KOIN  KARM  KSFO   (wire  report  KFJI). 

U.  C.  L.  A.-O.  S.  C.KNX  (wire  report 
KGW). 

NOV.  26 

Portland-Gonzaga,   KFIO    (wire  report). 
Loyola-Santa  Clara.  KFAC  KQW. 
NOV.  30 

U.  C.  L.  A-W.  S.  C,  KHJ  KGB  KDB 
K  XM  KPMC  KVOE  KXO  KVEC  KFRC 
KQW  KDON  KIEM  KTKC  KVCV  KHSL 
KYOS  KRNR  KALE  KSLM  KORE  KOOS 
KAST  KBND  KOL  KMO  KIT  KPQ  KVOS 
KXRO  KGY  KELA  KWLK  KUJ  KGA. 
DEC.  2 

U.  S.  C.-Washington,  KNX  KSFO  KARM 
KOH  KROY  KO'N  KIRO  KVI  KFPY 
KOY  KTUC  KSUN  KGMB  KHBC. 

DEC.  3 
U.  S.  F.-Creighton,  KQW. 

DEC.  9 

U.  S.  C.-U.  C.  L  A.,  KFI  KPO  KMJ 
KMED  KGW  KOMO  KHQ  KTAR  KVOA. 

DEC.  30 

California-Georgia  Tech,  plans  incom- 
plete 

JAN.  1 

East-West  Shrine  Game,  plans  incom- 
plete. 


Listings  are  subject  to  change  during 
course  of  season. 


ALL  SPORTSCASTERS  of  Tide  Water  Associated  Oil  Co.  who  will 
handle  Pacific  Coast  football  broadcasts  during  the  1939  season  held  a 
two-day  conferencp  m  San  Francisco  Sept.  11-12.  Coach  E.  P.  (Slip) 
Madigan  (at  blackboard),  of  St.  Mary's  College,  gave  instruction  in 
systems  of  play.  In  foreground  are  Harold  R.  Deal  (left),  advertising 
and  sales  promotion  manager  of  Associated,  and  L.  L.  Lovett,  adver- 
tising assistant. 
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BROADCASTING  •  Broadcast  Advertising 


OW  CAN  I  MAKE  AMERICA  SEE  BOTH  SIDES?'" 


IT  WAS  DECEMBER  OF  '34.  As  he 
watched  the  throngs  stamping 
through  the  snow  that  lav  moist  and 
fresh  on  the  sidewalks,  a  sentence  ran 
again  and  again  through  the  mind  of 
George  V.  Denny,  Jr. 

"I'd  rather  be  shot  than  listen  to 
 !" 

The  ^^  ords  were  those  of  a  friend  of 
Denny 's— a  man  with  a  closed  mind— a 
man  who,  although  claiming  to  have  a 
liberal  viewpoint,  nevertheless  vehe- 
mently refused  to  listen  to  the  exciting 
coast-to-coast  broadcasts  of  a  political 
bigwig,  because  the  latter  epitomized 
the  opposite  political  faith.  Immedi- 
ately after  listening  to  one  of  these 
broadcasts,  Denny  returned  to  his  of- 
fice in  America  s  Town  Hall,  and  as  he 
gazed  out  of  the  window  at  the  hurrying 


crowds  below,  the  thou  ght  came  to  him : 
"How  can  I  make  America  see  both 
sides?" 

The  answer  was  America's  Town 
Meeting  of  the  Air. 

The  amazing  success  of  this  out- 
standing radio  program  is  summed  up 
in  one  sentence:  On  October  5th  it  be- 
gins its  fifth  consecutive  year  as  an 
hour-long  Thursday  night  NBC  Blue 
Network  feature! 

And  onThursday ,  October  5th,  more 
than  6,000,000  Americans  will  eagerly 
await  it.  For  this  NBC  program  gives 
them  the  opportunity  to  hear  promi- 
nent mdustrial,  political  and  profes- 
sional leaders  discuss  the  pros  and  cons 
of  timely  controversial  issues  of  na- 
tional and  international  significance.  It 
enables  listeners  to  conduct  their  own 


formns.  It  promotes  the  American  heri- 
tage of  free  thought  and  free  speech. 

The  NBC  Town  Meeting  of  the  Air 
is  the  old  New  England  Town  Hall 
on  a  national  scale.  In  cities,  towns 
and  hamlets  from  Atlantic  to  Pacific, 
it  has  stimulated  the  creation  of  thou- 
sands of  town  hall  groups — compris- 
ing citizens  in  all  walks  of  life — who 
listen  avidly  to  the  radio  discussions 
and  who  then,  for  hours  after  the  pro- 
gram is  over,  give  voice  to  their  own 
opinions  and  ideas.  It  is  a  program 
tbat  educates  by  stimulation — a  pro- 
gram that  champions  democracy  and 
is  the  mortal  foe  of  dictatorship.  In 
broadcasting  this  program,  NBC  be- 
lieves it  is  performing  the  type  of 
public  service  which  this  company 
regards  as  an  important  duty. 


World's  Greatest  Broadcasting  System 

NATIONAL  BROADCASTING  COMPANY 


A  RADIO  CORPORATION  OF  AMERICA  SERVICE 


FIVE  HEADLINERS  get  together  at  the  cocktail  party  given  by  Cities 
Service  Co.,  pioneer  radio  advertiser,  whose  Friday  evening  concerts  on 
NBC-Red  have  been  broadcast  without  interruption  since  Feb.  18,  1927. 
Left  to  right  are  Grantland  Rice,  whose  football  forecasts  will  again  be 
a  feature  of  this  fall's  broadcasts;  John  Kieran,  sports  writer  and  all 
around  authority  of  Information  Please;  W.  A.  Jones,  president  of  Cities 
Service;  M.  H.  Aylesworth,  publisher  of  the  Nexv  York  World-Telegram 
who  was  NBC's  president  when  Cities  Service  first  went  on  the  air; 
Niles  Trammell,  executive  vice-president  of  NBC. 


Anti-Monopoly  Act 

Undergoes  Test  in 
Nebraska  Hearing 

Court  Hears  Arguments  as  to 

Validity  of  ASCAP  Law 

ASCAP's  attack  on  the  constitu- 
tionality of  the  anti-monopoly  law 
enacted  by  the  Nebi'aska  Legisla- 
ture in  1937  was  contested  by  the 
State  in  a  four-day  trial  which  be- 
gan Sept.  18  before  a  statutory 
three-judge  Federal  tribunal  in 
Lincoln.  With  the  closing  of  the 
testimony  Sept.  21,  the  court  au- 
thorized filing  of  supplemental 
briefs  by  Oct.  6. 

Regarded  as  a  preliminary  test 
of  a  half-dozen  so-called  anti- 
ASCAP  statutes  adopted  by  the 
States,  the  suit  brought  to  Lincoln 
an  upper  bracket  array  of  ASCAP 
executives  as  well  as  broadcasters 
of  the  State.  Gene  Buck,  ASCAP 
president,  E.  Claude  Mills,  chair- 
man of  its  executive  committee,  and 
John  G.  Paine,  general  manager, 
headed  the  ASCAP  group. 

'  Mr.  Buck  toU  the  story  of 
ASCAP's  origin  and  the  uphill 
fight  of  composers  to  gain  recogni- 
tion and  compensation  for  their 
works.  On  cross-examination  by 
State  officials,  he  recalled  that  he 
had  testified  in  1932  before  the 
Copyright  Committee  of  the  House 
that  ASCAP  controlled  95%  of  the 
popular  music  available. 

Nebraska  Income 

Mr.  Buck  testified  that  the  gross 
income  received  by  ASCAP  from 
Nebraska  in  1938  amounted  to 
168,000  from  some  500  users.  In 
protesting  the  Nebraska  law,  re- 
quiring "per  piece"  registrations,  he 
said  that  in  his  own  case  he  would 
find  it  necessary  to  place  a  number 
of  employes  in  the  State  to  check 
on  infringement.  Later  he  asserted 
that  the  publishers  were  the  o\vn- 
ers  of  his  copyrights  and  that  they 
would  have  the  function  of  check- 
ing performances  and  infringe- 
ments. 

Mr.  Mills,  former  ASCAP  gen- 
eral manager,  described  his  experi- 
ences in  negotiating  contracts  with 
users  of  the  ASCAP  repertoire  and 
said  that  these  contracts  were  amic- 
able. He  reiterated  his  previously 
expressed  personal  view  that  the 
"per  program"  and  "per  piece" 
methods  of  licensing  suggested  by 
broadcasters  were  uneconomical. 

Under  cross-examination,  Mr. 
Mills  asserted  that  his  statement 
made  in  1922  that  ASCAP  con- 
trolled some  90%  of  the  popular 
music  and  that  the  standard  pub- 
lishers controlled  all  of  the  stand- 
ard material,  was  true.  These  stand- 
ard publishers  subsequently  became 
members  of  ASCAP,  he  declared. 
Mr.  Paine  elaborated  on  testimony 
of  other  ASCAP  officials.  Louis  D. 
Frolich,  general  counsel,  appeared 
as  chief  counsel  for  ASCAP. 

In  presenting  the  defense  case 
through  John  Riddell,  Assistant 
Attorney  General  of  Nebraska,  and 
William  J.  Hotz,  special  assistant 
to  the  Attorney  General,  broadcast- 
ers were  supported  in  their  conten- 
tions by  dance  hall  and  hotel  oper- 
ators. Andrew  W.  Bennett,  NAB 
counsel,  appeared  as  attorney  for 
Maynard  N.  Gasshans,  a  county  at- 
torney and  defendant  in-  the  case. 
Joseph  Malec,  a  dance  hall  opera- 
tor, testified  that  he  was  re -ponsible 
for  the  presentation  of  the  original 
bill  in  the  Nebraska  Legislature  and 


that  broadcasters  knew  nothing 
about  it.  Roy  Hedges,  hotel  opera- 
tor, testified  he  had  to  discharge 
a  three-piece  orchestra  because  of 
the  fee  levied  by  ASCAP. 

Gillin  Testifies 

John  J.  Gillin  Jr.,  manager  of 
WOW,  Omaha,  and  NAB  director, 
testified  regarding  the  entire  radio 
situation,  with  emphasis  on  the  in- 
ability to  obtain  music  performing 
rights  except  on  the  basis  of 
ASCAP  demands.  He  described  dis- 
criminatory features  of  contracts 
entered  into  by  ASCAP  with  news- 
paper-owned stations  as  against 
other  commercial  stations.  He  also 
reviewed  the  eleventh  hour  negotia- 
tions with  ASCAP  on  performing 
rights  contracts  in  both  1932  and 
1935,  along  with  the  situation 
which  accrued  from  the  withdrawal 
of  Warner  Bros,  music  publishing 
houses  from  ASCAP.  He  explained 
that  he  had  to  pay  $300  a  month 
for  three  months  for  Warner  music, 
until  the  Warner-ASCAP  reunion. 

When  Mr.  Frolich  endeavored  to 
break  down  the  WOW  manager's 
testimony,  he  found  himself  in  dif- 
ficulties. Mr.  Gillin,  himself  a  law- 
yer, on  several  occasions  started  to 
cross-examine  the  ASCAP  counsel. 

Searle  Agrees  with  Gillin 

Mr.  Searle,  general  manager  of 
Central  States  Broadcasting  Co., 
operating  KOIL,  KFAB  and  KFOR, 
testified  his  organization  paid 
ASCAP  some  $22,000  in  1938.  He 
corroborated  all  of  the  previous 
testimony  of  Mr.  Gillin. 

In  depositions  introduced  in  the 
trial,  Edwin  Morris,  manager  of 
Warner  Bros,  subsidiaries,  brought 
out  that  sheet  music  sales  of  the 
Warner  music  companies  for  the 
last  six  months  of  1935  when  they 
were  members  of  ASCAP  were 
$718,000.  For  the  first  six  months 
of  1936,  when  they  were  estranged 
from  ASCAP,  the  sales  dropped  to 
$229,000.  This  has  been  ascribed 
principally  to  the  non-performance 
of  Warner  music  on  the  air.  After 
Warner  rejoined  ASCAP,  the  sheet 
music  sales  for  the  first  six  months 
jumped  to  $616,000. 

In  the  closing  arguments,  Mr. 
Frolich  challenged  the  constitution- 
ality of  the  Nebraska  law  as  well 
as  the  allegation  of  monopoly.  Mr. 
Hotz  argued  that  ASCAP  was  en- 
gaged in  price  fixing  and  was  a 
monopoly  within  the  meaning  of  the 
statutes. 


DR,  PEPPER  PLANS 
ISEW  ISET  PROGRAM 

DR.  PEPPER  Co.,  Dallas,  will 
start  a  new  network  program  Oct. 
7,  Saturdays,  6:30  p.  m.  (CST). 
The  network  is  a  special  hook-up 
of  NBC  and  CBS  stations  cover- 
ing from  West  Texas  eastward  to 
the  Carolinas  and  from  the  Gulf 
northward  to  and  including  St. 
Louis,  Kansas  City  and  Cincinnati. 

Titled  The  Dr.  Pepper  House 
Party,  the  show  is  placed  by 
Tracy-Locke-Dawson,  Dallas.  Orig- 
inating station  is  WFAA,  Dallas. 

The  talent  includes  Jack  Sher- 
man and  20-piece  orchestra.  The 
Men  of  Note,  quartet;  Three  Cats 
and  a  Canary,  swing  quartet;  a 
girl  vocalist  and  supporting  ai'tists. 
Popular  music  will  be  featured 
with  emphasis  on  unusual  arrange- 
ments. The  sports  angle  also  will 
be  featured.  Each  station  will  be 
cut  in  for  a  four-minute  local 
sports  I'esume. 

The  list  of  stations  follows: 
WFAA  WBAP  WOAI  KM  OX 
FWKH  WSB  WSM  WHAS  WCKY 
WBT  WWL  WKY  KVOO  KARK 
WMC  WAPI  WJDX  WDAF  WRVA 
WBIG  WDOD  WDBJ  WPTF 
KWOS  WNOX  KPRC. 


WEBC,  WDSM  Join  MBS 
Raising  Network  to  123 

WITH  the  affiliation  of  two  sta- 
tions at  the  Head  of  the  Lakes — 
WEBC,  Duluth,  Minn.,  and  WDSM, 
Superior,  Wis. — Mutual  Network 
on  Oct.  1  will  have  a  total  list  of 
123  outlets.  WEBC  is  also  an  NBC 
affiliate.  WDSM  is  a  new  100-watt 
station  on  1200  kc.  which  has  just 
gone  into  operation.  It  is  owned  by 
Fred  Baxter,  former  mayor  of  Su- 
perior. 

Special  dedicatory  programs 
were  broadcast  on  MBS  Sept.  24  to 
celebrate  the  affiliation  of  five 
Southern  stations.  WKRC,  Cincin- 
nati, key  of  the  group,  also  operat- 
ing as  a  regional  network,  broad- 
cast a  half-hour  of  music,  while 
shorter  programs  were  carried  to 
the  network  from  the  other  outlets 
— WLAP,  Lexineton,  Ky.;  WSIX, 
Nashville:  WGRC,  New  Albany, 
Ind.;  WCMI,  Ashland,  Ky. 


GEORGE  B.  DEALET,  publisher  of 
the  Dallas  News,  operating  WFAA. 
will  be  suest  of  honor  at  a  testimonial 
dinner  in  Galveston  Oct.  12  on  the 
6.5th  anniversary  of  his  service  with 
the  Dallas  News. 


Radio  Prominent 
On  Agenda  of  AP 

Board  Will  Hear  Results  of 

Policy  Adopted  in  Spring 

RADIO  is  slated  to  be  a  major 
topic  of  discussion  at  the  board 
meeting  of  the  Associated  Press,  to 
be  held  in  New  York  Oct.  3.  A 
thorough  study  and  analysis  of  the 
results  of  the  action  taken  last 
spring,  when  for  the  first  time  AP 
news  was  made  available  for  broad- 
casting under  commercial  sponsor- 
ship [Broadcasting,  May  1,  June 
1],  will  be  made  by  the  board  and 
there  is  a  possibility  that  certain 
changes  in  the  present  setup  may 
be  made. 

To  date  19  member  newspapers 
are  broadcasting  AP  news  on  spon- 
sored programs  on  their  owned  or 
associated  stations,  paying  AP  an 
extra  assessment  amounting  to 
25%  of  the  first  wire  and  general 
charge  elements  for  the  privilege. 
More  than  100  member  papers  are 
paying  a  5%  extra  charge  to  broad- 
cast AP  news  on  a  sustaining  basis, 
according  to  L.  P.  Hall,  AP  execu- 
tive, who  said  that  many  of  these 
publishers  had  expressed  an  inten- 
tion of  using  the  news  commercial- 
ly as  soon  as  their  present  contracts 
with  other  news  services  expire. 
Some  Objections 

Individual  publisher  -  broadcast- 
ers have  expressed  objection  to 
some  of  the  terms  on  which  AP  is 
making  its  news  available  for 
broadcasting  commercially.  Some 
believe  that  instead  of  the  present 
flat  fee  for  this  privilege  there 
should  be  a  sliding  scale  based  on 
the  revenue  derived  from  the  sale 
of  AP  news  to  sponsors.  Another 
common  objection  has  been  raised 
to  the  condition  that  "sponsored 
programs  shall  be  broadcast  by  the 
member  in  the  name  of  his  news- 
paper and  the  Associated  Press 
shall  not  be  identified  therewith." 
Many  members  feel  that  AP  news 
should  be  labeled  as  such,  whether 
in  print  or  on  the  air  and  whether 
sponsored  or  not.  Furthermore,  the 
prestige  of  the  name  would  be  an 
added  inducement  to  advertisers  to 
sponsor  such  news,  they  feel. 

Questions  of  establishing  a  radio 
processing  bureau  to  prepare  news 
for  broadcasting  and  of  setting  up 
a  national  sales  organization  for  ra- 
dio news  are  also  expected  to  come 
up  at  the  board  session. 


Stokely  Football 

STOKELY  BROS.  &  Co.,  Indianap- 
olis (Stokely,  Van  Camp  food),  is 
sponsoring  all  football  games  of 
Tennessee  U.  this  autumn  on  a  spe- 
cial Tennessee  network  comprising 
WROL,  Knoxville;  WOPI,  Bristol; 
WDOD,  Chattanooga;  WLAC, 
Nashville;  WREC,  Memphis ; 
WTJS,  Jackson.  William  B.  Stoke- 
ly Jr.,  president  of  the  sponsoring 
firm,  and  Edward  G.  Stokely,  also 
an  executive  and  both  Tennessee  U. 
alumni,  are  active  supporters  of  the 
university's  team.  The  elder  Stoke- 
ly, a  pioneer  grid  hero  of  the 
school,  was  a  native  son  of  Tennes- 
see. Edward  G.  Stokely  at  one  time 
was  an  announcer  at  WROL.  Cal- 
kins &  Holden,  New  York,  is 
agency. 


WCAU.  Philadelphia,  announced  Sept. 
28  that  it  has  added  Maj.  Thomas 
Coulson.  formerly  of  the  British  Intel- 
ligence Service,  to  its  news  commen- 
tator staff.  Maj.  Coulson  is  author  of 
the  best  seller  spy  story  "Mati  Hari.'" 
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ALL  OF  320,200  ...  OR 

1^  OF  A  MILLION 

...  What  5  ike  dl^^ 


What's  the  difference  between  reaching  one  third  of  a 
million  population  market — and  all  of  the  320,200  people  in  WDBJ's  daytime 
primary? 

There's  very  little  difference  in  your  sales  potential — but 
a  big  difference  in  costl  Naturally,  WDBJ's  rate  is  based  on  these  320,200 
people,  not  a  million! 

And,  according  to  Edgar  Felix,  nationally  known  radio 
consultant  engineer — other  stations  can  hardly  reach  the  ears  of  these  people — 
while  WDBJ  serves  them  well.  Some  excerpts: 

"The  usual  signal  strength  contours  do  not  remotely  define 
WDBJ's  area  because  of  the  lack  of  outside  services." 

"No  competitive  services  originate  within  50  miles  of 
Roanoke — No  station  (other  than  WDBJ)  attains  a  level  of  0.1  mv/m  in 
Roanoke  or  renders  a  consequential  day  service." 

"During  at  least  six  months  of  the  year,  no  outside  night 
service  reaches  the  stability  and  level  necessary  to  constitute  a  satisfactory  source 
of  programs  for  sustained  periods." 

We'll  gladly  show  you  the  complete  Felix  report — in 
which  he  tells  all  about  our  signal  in  Western  Virginia — and  the  lack  of 
satisfactory  outside  signals. 

In  short,  when  you  purchase  time  on  WDBJ,  you  are  assured  thorough 
coverage  of  the  320,200  persons  in  WDBJ's  daytime  primary  .  .  .  and  at  a 
rate  based  on  this  CERTAIN  coverage. 


WWk  W%  t  ROANOKE,  VIRGINIA 

■  ■  MM  m  (AFFILIATED  WITH  C.  B.  S.) 

Mm  MM  MM  THE  ONLY  NETWORK  STATION  IN 

■MW  Mm  ^M  VIRGINIA,    WEST    OF  RICHMOND 

OWNED  AND  OPERATED  BY  THE  TIMES-WORLD  CORPORATION 

REPRESENTED  BY  FREE  8c  PETERS  Inc. 

NEW  YORK     •     CHICAGO     •     DETROIT     •     ATLANTA     •     SAN  FRANCISCO     •     LOS  ANGELES 
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WLW  Takes  Case 
To  Supreme  Court 

Appeals  FCC  500  kw.  Denial; 

Brief  in  Pottsville  Case 

WLW's  battle  to  regain  authority 
to  operate  with  500,000  watts  was 
carried  to  the  Supreme  Court  Sept. 
25  in  a  petition  for  a  writ  of  cer- 
tiorari seeking  review  of  the  de- 
cision of  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia,  which 
in  effect  had  sustained  the  FCC  ac- 
tion reducing  its  output  to  the  reg- 
ular maximum  of  50,000  watts. 

In  the  petition  filed  by  Duke  M. 
Patrick,  WLW  counsel,  it  was  con- 
tended the  lower  court  erred  in  dis- 
missing its  appeal  from  the  FCC 
decision  refusing  to  renew  the  500,- 
000-watt  authorization  as  well  as  in 
holding  that  the  license  which 
WLW  sought  to  have  renewed  was 
not  a  "license"  within  the  meaning 
of  the  Act.  This  latter  contention 
grew  out  of  the  fact  that  the  super- 
power authorization  was  in  the  na- 
ture of  a  special  experimental 
grant,  rather  than  a  standard  form 
of  license. 

The  highest  tribunal  may  or  may 
not  take  jurisdiction.  Lawyers  point 
out  that  in  the  majority  of  peti- 
tions for  certiorari,  the  court  re- 
fuses to  accept  them  unless  a 
fundamental  question  of  law,  here- 
tofore undecided,  is  involved. 

Brief  in  Pottsville  Case 

Opposition  to  the  FCC  petition  to 
the  Supreme  Court  for  review  of 
the  appellate  court  opinion  in  the 
Pottsville  case,  was  filed  Sept.  14 
by  Eliot  C.  Lovett  and  Charles  D. 
Drayton,  for  the  Pottsville  Broad- 
casting Co.  Involving  competitive 
applications  for  a  new  station  in 
Pottsville,  Pa.,  in  which  the  Court 
of  Appeals  reversed  the  FCC  which 
held  that  the  Pottsville  Broadcast- 
ing Co.  was  not  financially  quali- 
fied, the  FCC's  contention  was  that 
the  court  in  effect  had  established 
itself  as  a  "super-Commission"  in 
reversing  its  findings,  and  in  sub- 
sequent actions. 

Counsel  for  Pottsville  Broadcast- 
ing Co.,  in  opposing  the  FCC's  pe- 
tition for  certiorari,  held  the  case 
involved  no  novel  principle  of  law 
requiring  clarification  or  further 
exposition  by  the  court.  They  add- 
ed, however,  that  the  case  was 
important  because  "it  seeks  to  curb 
the  unbridled  license  of  a  tribunal 
which  seems  to  regard  the  Act  of 
Congress  as  its  personal  property, 
to  administer  exactly  as  its  fancy 
prompts,  and  which  resents  the  ef- 
foi't  of  the  court  to  require  it  to 
stay  within  the  law." 

The  case,  it  was  argued,  raises 
no  "disturbing  possibilties"  for  ad- 
ministrative agencies  "not  ambi- 
tious to  indulge  their  own  pecular 
theories  of  personal  Government." 
In  pointing  out  that  the  Pottsville 
application  was  filed  more  than 
three  years  ago,  Messrs.  Lovett  and 
Drayton  contended  that  the  FCC 
had  interposed  every  possible  ob- 
stacle to  the  establishment  of  serv- 
ice in  the  Pottsville  area.  During 
this  long-drawn-out  litigation  "a 
world  war  has  supervened",  the  pe- 
tition added.  "It  may  be  that  event- 
ually our  country  will  be  involved. 
In  that  case,  who  can  say  that  ra- 
dio communication  service  in  the 
Pottsville  area  may  not  be  an  im- 
portant link  'for  the  purpose  of 
national  defense'?" 

If  the  FCC  is  allowed  such  lati- 
tude, it  was  said,  "ultimately  it 


Lambdin's  Song 

ADD  to  the  list  of  manager- 
composers  Lambdin  Kay,  g.m. 
of  WSB,  Atlanta.  Like  Glenn 
Snyder  of  WLS  and  L.  B. 
Wilson  of  WCKY,  the  vet- 
eran Jaw-jun  is  having  a 
song  published.  It's  "The  Hot 
Tamale  Man",  which  the  Fred 
Forster  Publishing  Co.  will 
bring  out  soon  under  the  title 
of  "Papa  Escobar". 


Bekins  Expands 

BEKINS  VAN  &  STORAGE  Co., 
Los  Angeles,  with  22  warehouses 
on  the  Pacific  Coast,  has  increased 
its  radio  appropriation  by  33% 
over  that  of  last  year  and  will 
spend  approximately  $40,000  on 
spot  announcements  to  publicize  its 
moving  and  storage,  furniture 
sales,  moth  proofing  and  rug  clean- 
ing divisions.  Firm  on  Sept.  25 
started  for  52  weeks  using  three 
spot  announcements  weekly  on 
KNX,  Hollywood  and  in  early  Oc- 
tober starts  a  similar  schedule  on 
stations  in  Spokane,  Tacoma  and 
Denver.  A  user  of  spot  radio  for 
the  past  six  years,  Bekins  in  ad- 
dition is  using  announcements  on 
KFI  KSFO  KFRC  KGB  KDB 
KFBK.  Brooks  Adv.  Agency,  Los 
Angeles,  has  the  account. 


NUSAGAWA  or  Chief  White  Buf- 
falo is  the  new  cognomen  sported 
by  H.  R.  Gross,  news  editor  of 
WHO,  Des  Moines,  inducted  last 
month  into  the  Mesquakie  tribe  of 
the  Sac  and  Fox  Indians  at  Fort 
Atkinson,  la.  The  ceremonies  were 
witnessed  by  15,000  persons,  tak- 
ing place  on  the  site  where  this 
tribe  made  a  treaty  with  the  Sioux 
in  1840  fixing  hunting  boundaries. 
The  honor  was  bestowed  upon 
Gross  in  recognition  of  his  success- 
ful campaign  over  WHO  to  raise 
funds  and  feed  for  saving  the  wild 
game  in  that  area. 


SPONSORED  NEWS  AND  THE  WAR 

Propaganda  Factor,  Commercial  Technique  Offer 
 Problems  in  Broadcasting  News  Reports  


Mr.  Ringer 


By  LEE  RINGER 

Lee  Ringer  Advertising,  Los  Angeles 

IT'S  OPEN  season  for  theories  as 
to  how  the  present  European  war 
will  affect  advertising  in  the  Unit- 
ed States. 

For  most  of  the  arguments  now 
flying  thick  and 
fast  there  is  sup- 
porting evidence 
in  the  statistics 
and  data  of  1914- 
18  advertising 
records.  But  for 
one  major  phase 
of  advertising 
there  is  no  war 
precedent  —  radio 
broadcasting,  and 
specifically  sponsored  news  pro- 
grams, which  since  the  outbreak  of 
hostilities  are  said  to  have  nearly 
doubled  their  audiences. 

Since  our  agency  found  it  ad- 
visable to  effect  subtle  changes  in 
sponsored  news  broadcasts  from 
the  very  first  day  of  confiict,  and 
has  noted  distinct  trends  in  an 
analysis  of  air  news,  its  observa- 
tions are  presented  as  a  guide  to 
sponsors  and  agencies. 

Propaganda  Danger 

First  of  all,  it  is  important  that 
we  advertisers,  as  supposed  experts 
in  the  art  of  propaganda,  shall  not 
be  "taken  in"  by  foreign  masters 
of  propaganda.  From  the  day  Eng- 

must  lead  to  complete  demoraliza- 
tion so  that  political  considerations 
more  and  more  will  control.  And  if 
political  considerations  control  the 
granting  of  licenses,  they  will  ulti- 
mately control  the  policies  of  the 
broadcasting  stations  set  up  under 
such  licenses  subject  to  periodical 
renewals." 


land  and  France  declared  war,  the 
character  of  many  of  the  networks' 
foreign-originated  broadcasts 
changed.  Sincere  news  reporting  by 
coi'respondents  was  frequently  dis- 
placed by  eye  witnesses'  biased  ac- 
counts to  gain  U.  S.  listeners'  sym- 
pathy for  their  cause. 

There  will  be  more  and  more  at- 
tempts to  wi'ing  our  hearts  and  to 
"apple  polish"  us,  as  hostilities 
proceed.  Just  how  important  the 
war-news  radio  medium  will  ulti- 
mately be  in  selling  the  viewpoints 
of  various  nations  no  one  can  now 
predict.  Certainly  the  remark  of 
one  foreign  coi'respondent  is  sig- 
nificant: "It's  gotten  so  that  if  you 
hear  a  broadcast  in  German  you're 
almost  sure  it's  a  London  station, 
and  if  it's  in  English  chances  are 
it's  a  Berlin  station." 

The  important  point,  for  us  as 
radio  news  advertisers,  is  to  play 
fair  with  our  listeners  and  our- 
selves by  carefully  separating  au- 
thentic news  from  propaganda. 
With  every  new  dispatch  from  the 
Allies  vehemently  denied  by  Ger- 
many, and  vice  versa,  let's  lean  over 
backward  in  advising  our  audiences 
of  the  source  of  every  story — let 
the  listeners  then  judge  each  story 
on  its  merits:  where  a  report  is  de- 
nied by  the  opposition,  let's  broad- 
cast both  versions,  side  by  side,  to 
build  maximum  listener  confidence. 
Many  stories,  of  course,  can  be 
checked  and  re-checked  from  other 
sources,  and  this  should  be  done 
wherever  possible. 

Power  of  the  Voice 

Radio's  exclusive  personal  factor, 
the  human  voice,  should  be  con- 
trolled. Many  biased  newscasters, 
through  the  inflection  in  their 
voices,  are  reading  special  mean- 
ings into  their  news  reports.  If  fa- 


vorable to  the  Allies,  as  most  of 
them  are,  they  read  Berlin  dis- 
patches with  an  "Oh,  yeah!"  tone 
that  belies  their  personal  view- 
points. While  we  as  a  nation  un- 
doubtedly are  sympathetic  to  the 
Allies,  in  the  interests  of  U.  S. 
neutrality  we  cannot  afford  to  in- 
cite military  feeling  here. 

Much  of  the  foreign  news  today 
is  so  stirring  that  it  needs  no  ar- 
tificial stimulant  to  a  d  d  interest 
or  "showmanship".  Consequently 
newscasters  whose  tempo  is  high- 
keyed  and  rapid-fire  should  slow 
down  a  bit,  to  avoid  criticism  on 
the  grounds  of  promoting  sensa- 
tionalism and  inciting  the  hysteri- 
cal fears  of  already-worried  people. 
Avoid  incomplete  or  misleading 
casualty  lists  that  leave  listeners 
"up  in  the  air"  as  to  the  fate  of 
loved  ones.  Perhaps  good  newscast- 
ers can  help  "keep  America  out  of 
war" — who  knows  ? 

That  news  broadcasters  should 
comply  with  our  Government's 
proclamations  regarding  neutrality 
and  regarding  dissemination  of 
news,  is  obvious.  In  fact,  FCC  con- 
trol of  radio  makes  compliance  a 
foregone  conclusion. 

While  interest  in  the  war  is  keen, 
let's  not  forget  that  130  million 
Americans  will  still  continue  to 
make  fascinating  news  on  this  side 
of  the  Atlantic.  Your  audiences  still 
want  to  hear  the  World  Series,  the 
capers  of  their  favorite  movie  stars, 
the  inside  details  of  the  local  racket 
trial.  And  let's  maintain  our  sense 
of  humor. 

Division  of  Functions 

Commercial  technique  needs 
overhauling,  too.  The  format  of  one 
of  our  15-minute  news  programs 
has  called  for  the  newscaster's  de- 
livering one  commercial,  the  an- 
nouncer the  other.  On  the  news- 
caster's turn  the  transition  from 
bombs,  gas  masks,  air  raids,  and 
troop  maneuvers  to  "ducky-wucky 
fall  hats  that  accent  the  fashion- 
able bustle  back"  is  so  sudden  and 
so  incongruous  that  for  the  time 
being  at  least,  the  announcer  is 
handling  both  commercials. 

This  procedure  also  leaves  the 
newscaster  free,  at  two  different 
spots  in  the  program,  to  peruse 
late  bulletins  and  thus  render  a  bet- 
ter service.  Commercials,  inciden- 
tally, should  be  shortened  to  a 
minimum,  to  assure  maximum  time 
for  news  coverage.  Trick  lead-ins 
and  non-essential  copy  should  be 
eliminated. 

Every  newscaster  should  be  giv- 
en discretionary  powers  by  the  ad- 
vertiser or  agency  to  kill  commer- 
cials completely  in  the  event  of  a 
horrible  disaster  when  advertising 
copy  would  be  in  grotesquely  bad 
taste. 

The  recent  survey  by  Fortune 
Magazine  indicates  that  the  Ameri- 
can public  thinks  highly  of  its  ra- 
dio news-reporting  service.  Here 
is  an  unsurpassed  opportunity  for 
radio  as  a  medium  to  increase  that 
respect  substantially.  For  the  first 
time  radio  advertisers,  who  spon- 
sor news  as  distinguished  from  ad- 
vertisers in  other  media,  are  actual- 
ly playing  a  thrilling  part  in  a 
world  conflict.  When  it's  all  over, 
we  may  find  the  part  was  more 
thrilling  and  more  important  in 
weld  ng  American  opinion  and  in 
shaping  America's  destiny  than  any 
of  us  now  realize. 

If  the  keynote  of  every  spon- 
sored newscast  is  that  it  render  a 
conscientious  public  service,  broad- 
casting and  advertising  will  gain 
new  stature  as  a  result  of  the  war. 
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TO  SUIT  YOUR  PREFERENCES 


Like  the  photograph  on  the  left,  Blaw- 
Knox  Vertical  Radiators  are  unique  in 
not  being  limited  to  any  one  type  of 
design  and  construction.  The  following 
types  can  be  fabricated  to  suit  your  needs 
or  preferences:  — 

SELF  SUPPORTING  CONSTRUCTION 

Bolted,  gaivanized 
Bolted,  painted 

GUYED  CONSTRUCTION,  UNIFORM 
CROSS  SECTION 

Bolted,  galvanized 
Bolted,  painted 
Welded,  galvanized 
Welded,  painted 

Any  of  the  above  can  be  supplied  with  base 
insulators  for  series  excitation  or  without 
insulators  for  shunt  excitation. 

BLAW-KNOX  DIVISION 

OF  BLAW-KNOX  COMPANY 

2038  Farmers  Bank  Building 
PITTSBURGH,  PA. 
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Canada  Increases 
Annual  Fees  for 
Private  Stations 

Scale  Soars  for  Next  Fiscal 
Year;  To  Net  $26,000 

By  JAMES  MONTAGNES 

PRIVATELY-OWNED  Canadian 
broadcasting  stations  will  start 
paying  greatly  increased  license 
fees  April  1,  1940,  the  beginning 
of  the  Canadian  Government'  fiscal 
year.  Increases  in  fees,  which  have 
been  a  nominal  $50  annually,  were 
announced  Sept.  16  in  the  official 
Cayiada  Gazette  at  Ottawa.  Li- 
cense fees  for  the  fiscal  year  1938- 
39  brought  the  Government  $4,250 
from  the  private  broadcasters. 
Under  the  new  schedule  the  broad- 
casters will  pay  $26,000. 

The  schedule  is  based  on  power 
and  density  of  population  within 
the  service  radius  of  the  station. 
The  Dominion  Bureau  of  Statistics 
will  determine  the  population  fig- 
ures in  each  case,  while  the  sched- 
ule gives  the  service  radius  in  miles 
for  each  power  class  based  on  aver- 
age conditions. 

The  increase  in  license  fees  was 
forecast  by  the  Parliamentary  Com- 
mittee which  probed  broadcasting 
last  spring.  The  committee's  report 
had  stated  in  part:  "Your  commit- 
tee is  of  the  opinion  that  the  pres- 
ent scale  of  license  fees  of  $50  for 
privately-owned  broadcasting  sta- 
tions of  100  watts  or  under  is  ade- 
quate, but  believes  license  fees 
should  be  increased  on  higher-pow- 
ered stations  servicing  densely  pop- 
ulated areas."  The  new  scale  of  li- 
cense fees  ranges  from  $50  to  $10,- 
000. 

Seven  Types  of  Stations 

Under  the  schedules  there  are 
seven  classes  of  stations.  Class  A 
stations  include  all  those  of  100 
watts  or  less.  Based  on  population 
they  will  pay  from  $50  to  $500, 
the  latter  fee  for  stations  in  cities 
of  more  than  500,000  population. 
This  means  that  the  average  Ca- 
nadian 100-watt  station  will  pay 
$100  license  fee,  if  the  popula- 
tion is  between  25,000  and  50,000. 
The  service  radius  of  a  100-watt 
station  is  placed  at  18  miles.  Such 
stations  in  a  population  area  be- 
tween 50,000  and  150,000  pay  $250; 
in  population  from  150,000  to  500,- 
000,  $400. 

Class  B  stations  are  rated  at  250 
watts  with  a  service  radius  of  24 
miles;  500  watt-stations  with  a 
service  radius  of  31  miles;  and 
1,000-watt  stations  with  a  serv- 
ice radius  of  37  miles.  Fees  range 
according  to  population  from  $100 
in  cities  under  25,000  to  $700  in 
cities  of  over  500,000. 

Class  C  stations  are  rated  at 
5,000  watts,  with  radius  of  61  miles 
and  10  kw.  stations  with  radius  of 
72  miles.  In  cities  of  under  100,000 
the  fee  is  $500;  cities  between  100,- 
000  and  500,000  population,  $1,000; 
cities  over  500,000  population,  $4,- 
000.  There  are  only  six  stations  in 
this  class,  one  belonging  to  the  Gov- 
ernment-owned Canadian  Broad- 
casting Corp.  which  is  not  expected 
to  pay  fees. 

There  is  only  one  Class  D  station 
— CKY,  Winnipeg.  The  service  ra- 
dius for  this  class — 15,000  watts — 
is  77  miles,  and  fees  are  $3,000  for 
a  city  under  500,000  population, 
and  $4,000  for  a  city  of  iver  500,- 
000  population. 

Class  E  calls  for  20,000  and  25,- 


KDYL,  Salt  Lake  City,  joined  the  broadcasters,  demonstrating  television 
last  month,  exhibiting  for  six  hours  daily  in  the  Paris  Co.  Dept.  Store 
before  crowds  numbering  into  the  thousands.  RCA  equipment  purchased 
by  the  station  was  used,  with  the  staff  of  KDYL  producing  shows  in 
the  specially  constructed  studios.  Gov.  Henry  Blood  of  Utah  and  Heber 
J.  Grant,  president  of  the  Mormon  Church,  were  among  the  notables 
who  went  before  the  Iconoscopes  during  the  opening  day,  Sept.  16. 


000  watt  stations  of  which  there 
are  none  in  Canada  now,  with  serv- 
ice radius  of  82  and  87  miles  re- 
spectively, and  fees  of  $5,000  and 
$7,000  according  to  population  of 
more  or  less  than  500,000.  Class  F 
includes  50  kw  stations,  of  which 
there  are  four  owned  by  the  CBC. 
Fees  range  from  $8,000  to  $10,000, 
according  to  more  or  less  than  a 
million  population  in  the  100-mile 
service  radius.  There  is  a  Class  G 
station  of  more  than  50  kw.  for 
which  a  special  fee  will  be  set  if 
there  ever  is  such  a  privately- 
owned  station. 

Stations  sharing  time  on  the 
same  frequency  will  only  pay  half 
the  scheduled  fee,  with  a  minimum 
of  $50.  Stations  using  higher  pow- 
er during  the  day  than  at  night 
will  pay  on  their  night  power  rat- 
ing. 

The  fact  that  fees  for  high-power 
privately-owned  stations  have  been 
set,  even  though  such  stations  are 
not  a  possibility  under  present  ra- 
dio regulations,  leads  to  the 
thought  that  at  some  future  date 
there  may  be  some  privately-owned 
stations  of  that  power  allowed  in 
Canada.  It  is  not  likely  the  CBC 
will  pay  license  fees,  as  that  means 
merely  taking  from  one  Govern- 
ment source  to  place  in  another, 
even  though  the  CBC  is  a  self-sup- 
porting corporation.  The  money  re- 
ceived from  station  license  fees 
goes  to  the  Department  of  Trans- 
port, under  which  comes  radio  in 
all  its  branches. 

Short-wave  stations  of  broad- 
casters will  pay  a  $50  annual  license 
fee.  Other  amendments  to  the  Ra- 
dio Act  include  no  license  fee  for  a 
listener's  crystal  set;  no  license  fee 
for  radio  sets  used  to  hunt  induc- 
tive interference  (man-made  stat- 
ic) ;  a  report  from  radio  receiving 
set  dealers  giving  the  name  and  ad- 
dress of  each  purchaser  of  a  re- 


Stovin  Is  Censor  Liaison 

H.  N.  STOVIN,  station  relations  su- 
pervisor of  Canadian  Broadcasting 
Corp.,  has  been  appointed  liaison  of- 
ficer between  the  Canadian  Censorship 
Coordination  Committee  and  the  Ca- 
nadian broadcasting  industry,  with 
office  at  Toronto. 


CANADA  RECRUITING 

Has  Not  Yet  Upset  Staffs  of 
 Radio  Stations  


RECRUITING  for  Canada's  armed 
forces  has  not  yet  disturbed  the 
staffs  of  Canadian  broadcasting 
stations,  according  to  reports  avail- 
able at  Toronto.  Neither  the  station 
relations  department  of  the  Cana- 
dian Broadcasting  Corp.  nor  the 
office  of  the  Canadian  Association 
of  Broadcasters,  both  at  Toronto, 
has  received  reports  of  many  enlist- 
ments. A  few  stations  report  some 
enlistments  and  some  report  that 
reserve  officers  at  the  stations  ex- 
pect to  be  called  to  the  colors. 

The  staff  of  the  CBC  as  an  es- 
sential government  service  is  ex- 
empt from  mobilization,  and  this  is 
likely  to  apply  also  to  the  key  men 
at  privately  -  owned  broadcasting 
stations.  A  recent  announcement  by 
Defense  Minister  Norman  McL. 
Rogers  stated  that  key  men  in 
industries  essential  to  war  produc- 
tion were  not  to  be  taken  into  the 
armed  forces,  but  would  do  their 
service  at  their  present  positions. 

Among  enlistments  reported  by 
individual  stations,  CFRB,  Toronto, 
reports  that  two  of  its  artists — 
Dick  Fonger,  assistant  dramatic 
production  manager,  and  George 
Boyd,  singer — have  joined  Toronto 
regiments. 


CANADIAN  Broadcasting  Corp.,  on 
Get.  1  will  issue  its  third  national 
rate  card  for  its  regional  and  national 
networks. 


Radio  Handling  of  War 
Approved  by  Dominion 

IT  IS  LEARNED  on  good  author- 
ity that  Canadian  Government  cir- 
cles at  Ottawa  were  so  well  pleased 
with  the  manner  in  which  Ca- 
nadian broadcasters  carried  war 
news  during  the  trying  days  of  the 
crisis  and  immediately  following 
Canada's  declaration  of  war,  that 
it  was  decided  no  special  regula- 
tions would  be  needed  to  make  Ca- 
nadian broadcasters  "toe-the-line" 
as  regards  the  reporting  of  the 
war. 

Canadian  broadcasters  were  said 
to  have  handled  the  situation  to  the 
full  satisfaction  of  the  Govern- 
ment. Any  thoughts  in  Government 
circles  as  to  closing  down  or  partial 
closing  down  of  privately-owned 
stations  was  eliminated  by  the  ac- 
tion of  the  stations  during  that 
time,  it  is  understood. 


Canada  Specifies 
Violation  Penalty 

Suspension  of  License  Would 

Result  From  Offenses 

RADIO  STATION  licenses  may  be 
suspended  for  breach  of  censorship 
regulations,  according  to  announce- 
ment by  Walter  S.  Thompson,  chief 
censor,  who  on  Sept.  22  made  pub- 
lic the  general  censorship  regula- 
tions imposed  in  Canada  on  radio 
stations,  newspapers,  and  public 
speakers  under  the.  War  Measures 
Act. 

On  Canada's  declaration  that  a 
state  of  war  existed  with  Germany, 
general  directions  were  issued  to  the 
press  and  radio  stations  by  censor- 
ship authorities  [Broadcasting, 
Sept.  15].  These  general  directions 
have  now  been  followed  by  detailed 
instructions  which  have  full  au- 
thority of  law.  Mr.  Thompson  said 
the  regulations  were  drawn  up  as 
a  result  of  conferences  between  de- 
partments of  the  public  service. 

May  Be  Changed 

"They  will  be  amended  from  time 
to  time  as  experience  in  their  oper- 
ation suggests,  as  it  is  realized  that 
no  set  of  regulations  can  deal  fully 
with  all  the  problems  which  will 
arise,"  said  Mr.  .Thompson. 

"We  know  that  we  will  have  the 
cooperation  of  all  concerned,  and  in 
turn,  the  censors  will  give  decisions 
promptly  and  render  a  broad  advis- 
ory service  for  the  guidance  of  the 
public. 

"The  cooperation  of  the  municipal 
and  other  authorities  who  own  halls 
where  public  meetings  are  held  will 
be  particularly  appreciated  in  order 
the  regulations  may  be  carried  out." 

The  regulations,  which  are  volum- 
inous, generally  prohibit  the  making 
or  publication  of: 

Any  adverse  or  unfavorable  state- 
ment, report  or  opinion  likely  to 
prejudice  the  defense  of  Canada  or 
the  efficient  prosecution  of  the  war. 

Any  report  or  statement  likely  to 
cause  disaffection  to  His  Majesty  or 
to  prejudice  His  Majesty's  relations 
with  foreign  powers. 

Any  report  or  statement  likely  to 
prejudice  the  recruiting,  training 
discipline  or  administration  of  the 
forces. 

Any  information  with  respect  to 
the  movements,  numbers,  etc.,  of 
any  of  the  armed  forces  of  the  Al- 
lies, or  relating  to  the  storage  of 
war  material,  fortifications,  etc. 

Any  leaflet  or  pamphlet  relating 
to  the  war  or  to  the  making  of 
peace  which  does  not  carry  the 
name  and  address  of  author  and 
printer. 

All  copies  of  any  newspaper, 
tract,  periodical,  book,  circular  or 
other  printed  publication  contraven- 
ing the  regulations  may  be  seized 
and  radio  licenses  may  be  suspended 
or  cancelled. 

Other  penalties  by  way  of  fine 
and  imprisonment  are  provided  for 
infraction  of  the  regulations,  which 
apply  not  only  to  newspapers  and 
radio  stations,  but  to  those  who 
speak  at  public  meetings. 


SMILIN'  ED  McCONNELL  on  Oct. 
15  celebrates  his  18th  consecutive 
sponsored  year  of  broadcasting,  and 
on  that  day  his  two  network  programs 
will  start  originating  from  Chicago. 
The  fall  season  marks  his  eighth  con- 
secutive year  in  a  weekly  quarter-hour 
program  for  Acme  White  Lread  &  Col- 
or Works  on  NBC-Red.  McConnell 
on  Oct.  15  also  starts  a  five  weekly 
quarter-hour  series  on  CBS  for  Purity 
Bakeries. 
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OKLAHOMA'S 


KY-ADVERTIS£D  FOR  10  YEARS 


•  After  the  first  taste  of  WKY's  ability 
to  produce  sales,  Wm.  Morgan  Cain,  presi- 
dent, Cain's  Coffee  Company,  wrote:  "We 
are  enlarging  our  contract  over  WKY 
for  next  year  because  we  feel  radio  is  an 
invaluable  method  of  telling  people  about 
our  product." 

That  was  in  1930.  Today  after  ten 
years  of  skillfully  blending  a  high  quality, 
roaster  fresh  coffee  with  WKY's  innate 
and  showmanly  faculty  for  producing  the 
type  of  entertainment  listeners  drink  up 
with  relish,  Cain's  Better  Coffee  is  the 
biggest  selling  packaged  coffee  in  the 
Oklahoma  City  market. 

For  six  consecutive  years  sales  of 
Cain's  Coffee  have  shown  an  increase  over 


the  preceding  year.  The  year  just  com- 
pleted was  10.99%  up  from  the  previous 
twelve -month  period  despite  somewhat 
unfavorable  competitive  conditions. 

There's  a  moral  for  national  as  well  as 


local  advertisers  in  this  ten  year  case  his- 
tory. Wrap  up  a  good  product  in  sparkling 
entertainment  and  deliver  it  to  WKY's 
audience.  The  WKY  audience  will  repay 
you  generously  for  its  radio  entertainment. 


WKY 


NBC  AFFILIATE  *  900  KILOCYCLES 
Owned  and  Operated  By  The  Oklahoma  Publishing  Company:         The  Daily  Oklahoman 
Oklahoma  City  Times     The  Farmer-Stockman  -K  Mistletoe  Express-^CKVOR,  Colorado  Springs 
KLZ,  Denver  ( Under  Affiliated  Management}  -^C  Represented  Nationally  By  The  Katz  Agency,  Inc. 


CLINE  APPOmTED 
^AB  SALES  CHIEF 

APPOINTMENT  of  William  R. 
Cline,  commercial  manager  of  WLS, 
Chicago,  as  chairman  of  the  Sales 
Managers'  Division  of  the  NAB, 
succeeding  Craig 
Lawrence,  sales 
manager  of  Iowa 
Broadcasting  Sys- 
tem, was  an- 
nounced Sept.  25 
by  NAB  Presi- 
dent Neville  Mil- 
ler. 

Mr.  Miller  also 
announced  that 
the  Sales  Manag- 
ers' Division  will  function  through 
an  Executive  Committee  yet  to  be 
appointed,  which  will  work  in  co- 
operation with  the  newly-created 
Bureau  of  Radio  Advertising  of  the 
NAB.  It  is  planned  to  develop  a 
sales  and  promotion  program  for 
member  stations.  Under  the  reor- 
ganization plan,  it  is  expected  that 
district  directors  will  appoint  rep- 
resentatives to  the  division  and  that 


New  Station  in  S.  C. 

MARKING  its  debut  with  an  all- 
day  schedule  of  non-commercial 
programs,  highlighted  by  the  South 
Carolina-Catholic  U  football  game, 
the  new  WCOS,  Columbia,  S.  C, 
went  on  the  air  Sept.  29  with  100 
watts  night  and  250  day  on  1370 
kc.  The  station  is  RCA  equipped 
throughout.  Its  manager  is  H.  A. 
Deadwyler,  with  Charles  A.  Tho- 
man  as  assistant  manager  and 
plant  engineer,  J.  W.  Mclver  as 
commercial  manager  and  Sterling 
W.  Wright  as  program  director. 
The  station  is  licensed  to  Carolina 
Advertising  Corp.,  whose  president 
is  A.  B.  Langely,  president  of  the 
Carolina  Life  Insurance  Co.  and 
former  State  legislator. 

all  activity  of  the  Sales  Managers 
group  in  each  district  will  be  cen- 
tered under  the  director. 

The  NAB  Bureau  Sept.  25  an- 
nounced the  first  of  a  series  of 
projected  trade  studies  for  member 
stations.  Prepared  by  Samuel  J. 
Henry  Jr.,  of  the  Bureau,  the  study 
covers  department  stores. 


Arizona  Isle 

MAROONED  on  an  island  in 
Arizona  was  the  seemingly 
impossible  plight  of  Dow  Ben 
Roush,  manager  of  KTUC, 
Tucson,  recently.  On  his  way 
to  Phoenix  for  conferences 
with  Fred  Palmer,  Arizona 
Network  manager,  Roush 
stopped  in  Bisbee  to  visit 
KSUN  officials.  Caught  be- 
tween that  city  and  Phoenix 
by  Arizona's  recent  flood,  he 
was  finally  rescued  from  his 
temporary  "island".  He  con- 
tinued his  journey,  but  sev- 
eral days  late. 


Gypsum  Spots  in  Canada 

GYPSUM  LIME  &  ALABASTINE, 
Canada,  Toronto  (insulating  mate- 
rial), on  Sept.  5  started  a  six-week- 
ly transcribed  spot  announcement 
campaign  on  18  Canadian  stations. 
McConnell  &  Eastman,  Toronto, 
placed  the  account. 


New  Charleston  Station, 
WGKV,  On  Air  Sept.  24 
With  100  Watts,  FuUtime 

WITH  its  transmitter  located  atop 
Coal  Branch  Heights,  overlooking 
the  city  of  Charleston,  W.  Va.  and 
one  mile  from  the  center  of  the  city, 
the  new  WGKV,  100  watts  fulltime 
on  1500  kc,  went  on  the  air  Sept. 
24  with  a  dedicatory  program  fea- 
turing local  notables.  Manager  of 
the  station  is  Richard  F.  Sowers, 
formerly  with  WJW,  Akron,  and 
more  recently  with  WCMI,  Ash- 
land, Ky.  Program  director  is  Jos- 
eph B.  Matthews,  also  formerly 
with  WCMI,  who  has  served  with 
KGNC,  Amarillo;  KGGM,  Albu- 
querque, and  KBIX,  Muskogee.  An- 
nouncers are  Carl  Kent,  formerly 
with  WADC,  Akron;  John  Miller, 
from  WCMI,  and  Hal  Fromer,  from 
KFI  and  KFVD,  Los  Angeles. 

The  station  is  equipped  with  a 
Collins  transmitter  and  a  160-foot 
Lingo  radiator,  along  with  Collins 
speech  input  equipment,  a  General 
Radio  monitor,  RCA  microphones 
and  RCA  turntables.  AMP  tran- 
scription library  is  used. 

The  station  was  designed  and  its 
installation  supervised  by  Odes  E. 
Robinson,  chief  engineer  of  WCHS, 
Charleston,  and  the  West  Virginia 
Network.  Staff  engineers  are 
Francke  Fox,  formerly  with  WJIS 
Beckley,  W.  Va.,  and  WHLS,  Blue- 
field,  W.  Va.;  Paul  and  Kenneth 
Forney,  of  the  University  of  Illi- 
nois. 


Building  New  WCAR 

SURVEYS  are  now  being  made  for 
a  site  for  the  new  WCAR,  Pontiac, 
Mich.,  authorized  for  construction 
last  July  by  the  FCC  and  sched- 
uled to  go  on  the  air  ai'ound  Nov. 
15  with  1,000  watts  daytime  on 
1100  kc.  RCA  equipment  and  a  225- 
foot  Truscon  radiator  have  been 
ordered.  Wiley  Wenger,  formerly 
with  KFNF,  Shenandoah,  la.,  has 
been  appointed  chief  engineer.  The 
station  will  be  managed  by  H.  Y. 
Levinson,  chief  stockholder,  who 
is  publisher  of  the  weekly  Farming- 
fon  (Mich.)  Enterprise. 


Plans  for  New  WFTL 

W.  L.  CLARK,  onetime  manager  of 
WLAP,  Lexington,  Ky.,  will  be 
manager  of  the  new  WFTL,  Fort 
Lauderdale,  Fla.,  which  he  reports 
plans  to  be  on  the  air  about  Nov. 
15.  The  station  was  authorized  last 
July  13  by  the  FCC  to  operate  with 
100  watts  night  and  250  day  on 
1370  kc.  Francis  Carroll,  of  WJNO, 
West  Palm  Beach,  has  been  ap- 
pomted  chief  engineer.  Other  staff 
appointments  remain  to  be  made. 
The  station  will  be  owned  by  Tom 
M.  Bryan,  contractor  and  real  es- 
tate man.  It  will  be  Western  Elec- 
tric equipped  throughout,  with  a 
175-foot  Blaw-Knox  radiator. 


Parker-Herbex  on  5 

PARKER-HERBEX  Corp.,  New 
York,  on  Sept.  25  started  a  test 
campaign  for  its  medicated  hair 
preparations  using  quarter-hour 
participations  thrice  weekly  on 
women's  programs  in  five  cities. 
Stations  are  WRC,  Washington; 
WCAE,  Pittsburgh;  WCKY,  Cin- 
cinnati; KNX,  Los  Angeles,  and 
WTCN,  Minneapolis.  Wm.  H.  Ran- 
kin &  Co.,  New  York,  handles  the 
account. 
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The  Theater  Takes  a  look  at  Radio 


And  Sees  Opportunity 
To  Capitalize  on 
The  Medium 

By  R.  N.  HADAWAY 

FOR  SOME  YEARS  we,  as  theatre 
operators,  have  held  a  prejudice 
against  radio.  It  is  my  belief  that 
we  should  retreat  from  such  a  feel- 
ing and  make  every  effort  to  co- 
operate vrith.  radio,  and  capitalize 
on  the  medium  of  advertising  it 
offers. 

Just  as  the  housewife  leans 
across  the  bridge  table  and  says, 
"I  heard",  "They  said",  and  "I 
told  you  so",  so  does  the  radio 
strike  the  common  denominator  of 
human  expression.  People  believe 
what  they  hear.  The  recent  cover- 
age of  the  war  crisis  in  Europe, 
and  the  well-known  "Mars  Scare" 
are  both  pertinent  to  this  fact.  Peo- 
ple remember  what  they  hear.  Even 
in  our  own  industry  we  sought  new 
fields  of  expression  that  would 
make  lasting  impressions,  and  we 
added  sound  and  voice  to  our  visual 
expression. 

Here  are  a  few  questions  we 
might  ask  ourselves:  Ai'e  we  cash- 
ing in  on  this  proven  medium  of 
advertising?  How  can  we  estab- 
lish mutual  relationships  with  ra- 
dio that  will  help  both  of  us  ? 
Isn't  it  better  to  be  friendly  rather 
than  fight  them? 

Place  of  the  Theatre 

In  Greensboro  we  have  had 
amiable  relations  with  radio  sta- 
tion WBIG  for  the  three  years  I 
have  been  there.  We  do  not  expect 
them  to  give  all  and  take  nothing. 
We  usually  include  radio  advertis- 
ing in  our  advertising  budget.  They 
have  cooperated  vdth  us  100 '^c  in 
any  mutual  undertaking.  I  ti-y  not 
to  ask  for  unreasonable  favors, 
therefore  am  not  turned  down  on 
cooperative  ideas.  The  station  has 
taken  quite  a  number  of  remote 
programs  from  the  theatre.  We 
have  worked  up  a  number  of  co- 
operative progi-ams  for  studio  use. 
Maj.  Edney  Ridge,  the  manager, 
has  many  times  called  me  suggest- 
ing tie-ups.  We  are  having  a  most 
pleasant  relationship. 

I  fully  believe  radio  advertising 
has  advanced  from  the  stage  of  sec- 
ondary advertising  to  that  of  pri- 
mary advertising.  Too  often  we  are 
prone  to  be  partial  to  some  fonn  of 
visible  advertising  and  do  not  take 
into  consideration  the  importance 
of  invisible  advertising.  By  this  I 
mean:  A  newspaper  ad,  a  herald, 
a  ballyhoo  gag,  window  display,  a 
cooperative  page,  lobby  display  and 
other  such  advertising  that  on  the 
face  of  their  %'isibility  look  so  much 
more  important  to  our  eye. 

I  do  not  pretend  to  think  we 
should  do  without  newspaper,  lob- 
by, ballyhoo,  and  the  other  foi'ms 
of  selling,  but  I  do  think  we  could 
so  arrange  these  forms  by  cutting 
down  on  some  of  the  lesser  impor- 
tant, so  that  we  can  consider  radio 
advertising  without  materially  in- 
creasing our  advertising  budget. 

There  are  certain  types  of  at- 
tractions that  appeal  directly  to 
radio  audiences,  a  picture  -with  a 
radio  star,  a  stage  attraction  with 
a  radio  name,  a  direct  tie-in  with  a 
radio  show,  a  cuiTent  picture  star 
on  the  air.  There  are  a  number  of 
theatres  that  have  tried  radio  ad- 
vertising exclusively  to  sell  a  late 


show,  attracting  particularly  the 
youth  that  listens  at  night  and  likes 
to  stay  up  late. 

Anyone  in  doubt  about  the  value 
of  radio  advertising,  should  sell  a 
late  show  or  morning  kid  show 
using  only  the  screen,  lobby  and  the 
radio  as  selling  mediums  and  test 
the  results,  bearing  in  mind,  of 
course,  that  certain  strategy  should 
be  used  in  placing  the  announce- 
ments used  to  reach  the  clientele 
desired. 

There  are  certain  fundamentals 
I  believe  necessary  to  the  use  of 
radio  advertising  before  maximum 
results  can  be  obtained:  Type  au- 
dience appeal  desired;  type  program 
or  announcement  to  use;  produc- 
tion, style;  times  used  and  dates. 
Station  staffs  can  furnish  any  num- 
ber of  suggestions  and  helpful  aids 
in  framing  any  type  of  radio  pro- 
gram. I  believe  in  consulting  them 
and  listening  to  their  suggestions. 

I  don't  believe  any  theatre  man- 
ager should  go  on  the  air  as  the 
director  of  this  progi-am  unless  he 
is  experienced,  or  has  in  coopera- 
tion with  the  staff  of  the  radio  sta- 
tion gone  through  some  preliminary 
training  on  reading  before  the 


ing  really  effective,  I  believe,  be- 
cause you  are  able  to  present  some- 
thing a  little  different  from  the 
usual  spot  announcements,  such  as 
weird  effects  on  that  type  picture, 
comedy  effects  made  from  studio  re- 
cordings, reviews  taken  from  pre- 
view patrons  in  your  lobby,  etc. 
Personal  endorsements  and  across 
the  desk  talks  can  also  be  used. 

Directional  announcements  di- 
rected to  a  certain  type  audience 
at  specified  times  of  the  day,  such 
as  for  ladies  appeal  .  .  .  children's 
appeal  .  .  .  men's  appeal  .  .  .  rural 
appeal,  etc. 

SPECIAL  VARIETY  PRO- 
GRAMS: The  I.  Q.  show  is  popular 
with  theatres.  It  is  a  Quiz  that  can 
be  worked  on  local  and  national 
questions  ...  or  confined  to  movie 
questions.  It  can  be  worked  effec- 
tively from  the  stage  or  "man  on 
the  street",  or  in  the  studios.  Usual- 
ly these  type  shows  have  willing 
sponsors.  This  is  a  case  wheie 
the  theatre  can  cooperate  with  the 
radio  station  to  help  them  put  over 
a  show  that  will  get  them  reve- 
nue. 

Amateur  shows  are  always  popu- 


OVER  the  country  are  hundreds  of  cases  where  theatres  and 
radio  stations  are  cooperating  to  mutual  advantage.  And  in 
hundreds  of  cases,  theatre  operators  mutter  darkly  to  themselves 
at  the  very  mention  of  a  medium  that  can  keep  millions  around 
fireside  loudspeakers.  A  case  of  cooperation  is  found  in  Greens- 
boro, N.  C,  where  Maj.  Edney  Ridge,  director  of  WBIG,  and 
Mr.  Hadaway  are  commercial  pals.  Mr.  Hadaway  has  had  some 
helpful  radio  experiences  and  he  described  them  recently  in 
addressing  the  recent  district  meeting  of  North  Carolina  theatre 
managers.  Mr.  Hadaway  is  manager  of  the  National  Theatre, 
Greensboro,  and  in  addition  he  serves  as  chairman  of  the  trade 
promotion  committee  of  the  Greensboro  Merchants  Association. 


"mike",  or  has  satisfied  himself  by 
listening  to  a  transcription  of  his 
own  voice,  that  he  is  capable  of  act- 
ing as  m..c.  or  director  of  a  radio 
program. 

Types  of  Advertising 

CALENDAR  ADS :  Probably  one 
of  the  first  and  most  successful  cal- 
endar ads  on  the  air  from  one  of 
our  theatres,  originated  in  Raleigh, 
N.  C,  in  1930.  The  secret  of  the 
success  of  this  t\vice-daily  program 
announcement,  I  believe,  is  in  the 
manner  presented,  the  regularity  of 
the  time  given,  and  the  briefness 
of  the  message.  The  Guide  is  just 
what  it  implies,  a  brief  reminder 
of  what  is  playing  at  theatres. 

SPOT  ANNOUNCEMENTS : 
Here  is  the  most  popular  and  most 
practical  type  of  advertising  now 
used  by  theatres  in  radio  advertis- 
ing. There  are  several  different 
types  spot  announcements  which  I 
classify  as  following: 

Quick  -  selling  type,  for  quick 
bookings,  news  events  on  the 
screen,  hold-overs,  March  of  Time, 
etc.  This  type  is  used  several  times 
daily  for  a  short  period  of  time. 

Tie-in  announcements,  spotted 
immediately  before  a  radio  show 
that  can  be  connected  with  your 
local  show. 

Transcribed  reviews  and  special 
effects,  this  type  announcement  be- 


lar  with  local  radio  audiences.  At 
present  we  are  planning  a  series  of 
ten  weeks  of  radio  amateur  nights 
to  be  held  on  the  stage  in  coopera- 
tion with  WBIG.  This  series  will  be 
known  as  Tomorrow's  Stars  or  some 
other  such  title  that  will  get  away 
from  the  "amateur"  title.  It  is 
planned  that  Winston-Salem  will 
have  a  similar  series  running  at 
the  same  time,  and  at  the  end  of 
the  period  we  will  send  our  win- 
ners over  to  appear  in  Winston 
where  they  will  be  picked  up  by 
station  WSJS  and  carried  to  sta- 
tion WBIG  which  will  broadcast 
Winston-Salem  reaction  to  Greens- 
boro talent  in  Winston.  The  same 
thing  will  be  reversed  and  we  will 
present  the  Winston  group  here 
with  a  two-city  broadcast.  Sponsors 
are  being  secured  for  these  shows. 

Intei'views  of  personalities  that 
are  playing  the  theatre  are  wel- 
comed by  the  station.  Interviews  of 
patrons  leaving  the  theatre  and 
man-on-the-street  interviews  are 
both  being  used  in  cooperation  with 
WBIG. 

Pickup  programs  from  the  stage 
on  an  outstanding  stage  show  of- 
fers the  station  an  excellent  sus- 
taining program,  and  are  welcomed 
by  most  stations.  We  never  broad- 
cast over  15  minutes  of  the  one- 
hour  show,  the  announcer  always 
closing  the  15-minute  period  by 
stating  the  "show  was  still  going 


MR.  HADAWAY 

on,  etc."  We  always  used  the  first 
show.  In  cases  where  commercial 
committments  of  the  show  person- 
nel would  not  allow  a  pickup  pro- 
gram from  the  stage,  we  carried  an 
informal  part  of  the  show  to  the 
studios  for  a  broadcast. 

MUSICAL  RECORDINGS  from 
pictures,  or  of  the  popular  hit 
tunes,  popular  types  of  programs, 
especially  with  youth. 

HOLLYWOOD  REPORTER  is 
a  good  type  of  sustaining  program 
that,  if  well  prepared,  can  work 
up  a  good  following.  There  must 
be  plenty  of  information  available, 
a  good  commentator,  and  it  should 
be  shoi-t,  not  over  15  minutes.  It 
will  be  found  that  15  minutes  is  a 
long  period  of  time  to  talk  on  the 
air.  The  most  success  with  this  type 
it  seems  to  me  would  be  to  have 
the  mo\ie  chatter  interspersed 
between  good  musical  numbers. 

RADIO  COMMENTATORS:  In 
most  cities  there  is  a  local  com- 
mentator accustomed  to  comment 
on  local  and  state  affairs.  Some  of 
these  are  known  to  be  including  in 
their  comments  views  on  picture 
news.  These  commentators  are 
usually  sponsored  by  some  com- 
mercial outfit,  but  are  willing  to 
tie-in  with  the  theatre  in  order  to 
give  out  passes  during  programs. 

NEWS  EVENTS:  On  the  recent 
war  crisis  we  had  a  direct  tie-up 
with  WBIG  to  announce  from  our 
stage  important  bulletins  as  they 
come  in,  giving  the  station  and  the 
network  credit  for  its  origin.  We 
made  the  announcements  between 
shows.  This  type  of  cooperation  is 
good  for  special  events  such  as 
elections,  sports  events,  etc. 

CHRISTMAS  PARTY:  Here  is 
something  I  believe  every  station 
will  be  interested  in.  It  is  a  con- 
tinuous broadcast  of  all  available 
local  talent  starting  eaiiy  Sunday 
afternoon  and  continuing  for  sev- 
eral hours,  calling  for  subscrip- 
tions from  the  audience  .  .  .  and 
from  the  aij-.  This  is  a  worthwhile 
tie-up  and  will  get  plenty  of  good- 
will for  the  station  and  the  theatre. 

RADIO  COOKING  SCHOOL  is 
a  good  event  that  most  any  station 
will  be  interested  in  as  you  are  able 
to  furnish  the  auditorium  for  a 
good  commercial  show.  This  should 
be  handled  in  the  same  manner 
as  the  cooperation  with  newspapers. 

I  believe  in  radio  as  an  advertis- 
ing medium.  I  believe  we  have 
much  in  common,  and  I  believe  we 
can  mutually  benefit  from  close  re- 
lationship. 
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Celebrating  its  first  birthday,  the  St.  Louis  Star-Times  Radio 
Station,  KXOK,  reviews  a  representative  group  of  programs 
available  to  its  listeners  during  its  first  year  of  public  service. 


SPECIAL  EVENTS 

INTERVIEWS 

Julian  Schley,  Chief  of  U.  S.  Army 

Engineers 
Edwin  C.  Koenig,  Commodore,  City  of 

St.  Louis 

Manager  of  St.  Louis  Woman's  Ex- 
position 

Frank  C.  Nesbit,  Goodwill  Ambassa- 
dor to  Europe 

W.  V.  Rohan,  telephone  flood  relief 
worker 

Catherine  Mee,  Information  Operator 

for  Southwestern  Bell 
Swarai    Satprakashananda   of  Rama- 

krishna  Order,  India 
Sonja  Henie's  Business  Manager 
Window  Washer 

Daredevil  Boatman,  voyaging  down 
Mississippi  in  a  wash  tub 

Leading-  Characters  of  "I'd  Rather 
Be  Right" 

Truck  Driver 

Gladys  Stewart,  Member  of  Missouri 
House  of  Representatives  and  Rep- 
resentative at  Lima  Conference 

John  G.  Christie,  Speaker  of  Missouri 
House  of  Representatives 

Merrill  Pannett,  United  Press  Cor- 
respondent 

Professor  E.  K.  Harrison  of  Wash- 
ington University 

Paul  Y.  Anderson,  Washington  Cor- 
respondent 

Thomas  Morgan,  former  Chief  of 
Rome  Bureau,  United  Press 

Tallulah  Bankhead,  actress 

A.  Kerensky,  once  Dictator  of  Russia 

Claire  Luce,  actress 

Vincent  Price,  stage  and  screen  actor 

Everett  Marshall,  actor  and  opera 
singer 

Lucy  Monroe,  Metropolitan  Opera 
singer 

Ruth  Slenzynsky,  Polish  piano 
prodigy 

State  Representatives,  prior  to  open- 
ing session.  State  Legislature 

James  R.  Young,  Far  East  Bureau, 
International  News  Service 

Sinclair  Lewis  and  Philip  Merivale 

Dr.  J.  O.  Kinnamon,  one  of  two 
archaeologists  who  survive  the 
Curse  of  Tut-ankh-amen.  A  mem- 
ber of  the  Carter  expedition  which 
opened  the  tomb. 

Jackie  Heitman,  a  Be!ieve-It-or-Not 
mental  prodigy 

Domingo  Torres,  Mayor  of  Valencia, 
Spain 

Doug  "Wrong  Way"  Corrigan 

Captain  W.  N.  Barret,  traveller  and 
explorer 

Ruth  Nichols,  aviatrix 

Johnnie  Jones,  aviator,  holder  of  new 
cross  country  light  plane  speed  rec- 
ord 

Clare  Bunch,  who  broke  Jones'  new 
record 

Paul    Sullivan,    former    WLW  news 

commentator 
Henry    Armstrong,    world  champion 

fighter 

Serge  de  Gorin,  Hollywood  color  ex- 
pert 

Blackstone,  the  Magician 

Frank  Buck,  "Bring  'Em  Back  Alive," 

big  game  hunter 
Mr.   and   Mrs.   Clyde  Beatty,  animal 

trainers 

Antoine,  famed  Parisian  stylist 
Fred  Keller,  returned  member  of 
Abraham  Lincoln  brigade  fighting 
in  Spanish  Civil  War 
Hubert  C.  Herring  who  gave  much 
information  on  what  really  hap- 
pened at  the  Lima,  Peru,  Pan- 
American  conference 


Julean  Arnold,  Commercial  Attache  to 
China 

Al  Pearce  and  His  Gang 

Julian  Bryan,  author  of  '.Inside  Nazi 

Germany" 
Louis     Armstrong,     famous  trumpet 

player 

Trainees   at  Jefferson  Barracks  Citi- 
zens Military  Training  Camp 
(CMTC ) 

Dr.  Kurt  Rosenfeld,  former  member 
Germain  Reichstag 

Father  Clementine  Grosskopf.  Catholic 
Missionary  to  Shantung,  China 

J.  C.  Oestreicher,  Foreign  News  Edi- 
tor of  International  News  Service 

Sgt.  Roland  J.  Schumacher,  Motor- 
cycle Division,  St.  Louis  Police  De- 
partment 

Bob  Crosby,  outstanding  band  leader 
Van    Wormer   Walsh,    foreign  corre- 
spondent 

Chinese    "Double   Ten"    Day  (tradi- 
tional holiday) 
Rey  Scott,  foreign  correspondent 
Duke  Ellington,  orchestra  leader 
Burton  Holmes,  traveller  and  lecturer 
Dick  Stabile,  orchestra  leader 
Gerhardt     Segar,     member  German 
Reiclistag 

Jacqueline  Cochrane,  Bendix  Trophy 
Winner 

Gertrude  Lawrence,  actress 

Major  Jimmie  Doolittle 

Major-General  Arnold,  Chief  of  Gen- 
eral Headquarters  Air  Force 

Governor  Leche.  Louisiana 

Mayor  Maestri.  Louisiana 

Roy  L.  Alciatorre  (Antoine  3rd,  famous 
New  Orleans  chef) 

General  Hugh  Johnson 

OTHER  SPECIAL  EVENTS 
Hour    broadcast    description    of  7th 
Cavalry  Mechanized  Column  in  pas- 
sage through  St.  Louis 
Complete   election  returns,  November 

8th  election 
American  Theatre  opening  broadcast 
Missouri  Press  Association  Convention 

broadcasts 
Speeches  by  national  notables  in  avia- 
tion at  Civil  Aviation  Authority  Con- 
vention 

Broadcast  o£  proceedings,  opening  ses- 
sion, Missouri  State  Legislature 

Broadcast  of  Governor's  Message  to 
State  Legislature 

15  Transcribed  "on  the  spot"  broad- 
casts by  a  KXOK  announcer  dur- 
ing New  Orleans  Mardi  Gras  cele- 
bration 

Broadcast   description   of  Regimental 

Parade,  Jefferson  Barracks,  CMTC 
Speech    of    Mayor    Fiorella    H.  La 

Guardia   on  special   program  from 

New  York 
Broadcast  description  of  Armistice  Day 

Parade 

Speech  of  John  C.  Metcalf,  special  in- 
vestigator for  Dies  Committee,  in- 
vestigating un-American  activities 

Speech  by  United  States  Senator  Ben- 
nett Champ  Clark 

Speech  by  Brigadier-General  Charles 
G.  Dawes  at  Christening  ceremonies 
of  Missouri  Pacific  streamliner, 
"General  Pershing  Zephyr" 


Speech  by  Governor  Lloyd  C.  Stark  on 
Kansas  City  Police  Bill 

Broadcast  opening  of  St.  Louis  Grand 
Opera  Season 

Broadcasts  of  Conference  of  Demo- 
cratic Women 

Speech  by  Colonel  Frank  Knox 

Speech  of  Postmaster  General  Farley 
at  convention  of  National  Associa- 
tion of  Postmasters  of  the  United 
States 

Speech  by  Governor  Lloyd  C.  StarK 
on  "The  Crime  War  in  Missouri" 


NEWS 

News  broadcasts  of   items   from  the 
United    Press,    International  News 
Service  plus  local  news  from  Star- 
Times  sources  have  been  presented 
on  daily  schedules  which  total  over 
3650  separate  newscasts  of  approxi- 
mately 7,500,000  words.    Included  in 
these  news  periods  were  the  follow- 
ing outstanding  programs  of  com- 
ment and  dramatized  news. 
Front  Page  Parade  (MBSi 
One  Woman  Speaks  (Betty  Arnold i 
The  Woman's  Page 
Bruce  Barrington'i  Analysis  of  News 
The  Moving  Finger  Writes 
Parade  o£  Business 
'Round  the  Town  With  Regan 
Bruce    Barrington's    Letters  From 
Mexico 

During  the  tension  immediately  pre- 
ceding the  outbreak  of  the  present 
European  War,  KXOK  operated  24 
hours  a  day  on  several  occasions 
in  order  to  bring  to  the  air  bulle- 
tins from  abroad  as  soon  as  they 
were  received. 

Additional  War  News  Coverage  was 
given  in  broadcasts  of  the  follow- 
ing features  from  the  Mutual 
Broadcasting  System,  heard  over 
KXOK 

Fulton  Lewis,  Washington  Commen- 
tator 

Patrick  Maitland,  commentary  from 
Warsaw 

President  Roosevelt's  address  to  the 
nation 

John  Steele,  commentary  from  Lon- 
don 

News  Round-Up  ot  5  Capitals  (Paris, 
London,   Berlin,   Rome,  Warsaw) 

Hans     Thomsen,     Charge  d'Affaires, 
German  Embassy,  Washington 


CIVIC 

Broadcast  description  Veiled  Prophet's 

Coronation  and  Ball 
Series  of  Talks  by  St.  Louis  Symphony 

Society 

Descriptive    broadcasts    from  Horse 
Show 


PhylUs  Wheatley  (YWCA)  Chorus 
Opening  of  St.  Louis  National  Houic; 
Show  Broadcast 

Descriptive  Broadcast  Horse  Show  Fa- 
rad" 

Descriptive  Broadcast  Veiled  Prophet  s 
Parade 

Talks  and  Programs  by  United  Chari- 
ties Organizations 
Citizens'  Non-Partisan  League  Talk 
Fire  Chief  Larry  Cornoyer  Talk 
St.  Louis  Peace  Council  Broadcasts 
Junior  Chamber  of  Commerce  Talks 
Talk  on  American  Youth  Hostels 
Automobile   Show   Descriptive  Broad- 
cast 

Boy  Scouts  of  America  Programs 
American  Vocational  Society  Program 
Talk  on  President's  Birthday  Ball 
Series  of  Broadcasts  by  Police  Quar- 
tet for  Police  Circus 
Broadcast  Descriptions  of  Police  Circus 
Missouri  Federation   of  Music  Clubs 

State  Contest  Winners  Broadcast 
Broadcast  Dress  Rehearsal   St.  Louis 

Opera  Guild's  "Penzance  " 
Talk  by  Dr.  Prank  Rector,  nationally 

known  cancer  authority 
Clean-Up,  Paint-Up.  Fix-Up,  Plant-U? 

Campaign  Program 
Girl  Scouts  of  America  Programs 
Talk  on  National  Hospital  Day 
Tuberculosis   Society   Series    of  Pro- 
grams 

Adult  Education  Council  Series 
League  o£  Women  Voters  Series 
Women's  Field  Army  for  Cancer  Con- 
trol Series 
St.  Louis  Safety  Council  Series 
Broadcast  Opening  Session  Elk's  Con- 
vention 

Interviews  with  notables  at  Mayor'* 

reception  for  BPOE  Exalted  Ruler 
Descriptive  Broadcast  Elks'  Parade 
Spring  Dance  Broadcast  Order  of  De 
Molay 

Mass  Initiation  of  over  1,000  members 

American  Legion 
American  Legion  Auxiliary  Presiaeut 

Talk 

Salute  to  St.  Louis  Series,  Jr.  Cham- 
ber of  Commerce 

Massed  Chorus,  Missouri  Federation  ot 
Music  Clubs 

Talks  by  John  B.  Baggolt.  Safety  Ex- 
pert 

Guidi  String  Quartet  Series 

Wanted  a  Job,  Missouri  Employment 
Agency  Series 

Interviews  with  outstanding  hotel 
managers  of  St.  Louis 

St.  Louis  W.  P.  A.  Symphony  Or- 
chestra Programs 

Interview  of  Nathan  Straus,  Federal 
Housing  Administrator,  by  Mayor 
Dickmann  on  St.  Louis  Housing 

Series  of  Talks  on  Labor  by  Promi- 
nent Labor  Leaders 


GOVERNMENT 

Series  of  talks  by  President  and  Cabi- 
net Members  on  functions  of  Gov- 
ernment Departments,  including; 
President  Franklin  D.  Roosevelt 
Secretary  of  State  Cordell  Hull 
Secretary   of   <he    Treasury  Henry 
Morgenthau 


Secretary  of  War  Harry  H.  Woodring 
Attorney  General  Frank  Murphy 
Postmaster  General  James  A.  Farley 
Chief  of  Naval  Operations  William 
D.  Leahy 

Secretary  of  the  Interior  Harold  L. 
Ickes 

Secretary  of  Agriculture  Hairy  A. 
Wallace 

Secretary  of  Commerce  Harry  L. 
Hopkins 

Secretary  of  Labor  Frances  Perkins 

Series  of  talks  by  Government  execu- 
tives on  functions  of  Government 
agencies,  including: 

Administrator  of  Public  Works, 
John  M.  Carmody 

Administrator  of  Wage  &  Hour  Di- 
vision, Elmer  F.  Andrews 

Chairman  of  Securities  &  Exchange 
Commission,  Jerome  Frank 

Administrator  ol  Federal  Security 
Agency,  Paul  V.  McNutt 

Works  Progress  Administrator,  F. 
C.  Harrington 

National  Youth  Administrator.  Au- 
brey W.  Williams 

Administrator  Federal  Deposit  In- 
surance Corporation,  Leo  Crowley 

Agriculture  Adjustment  Adminis- 
trator R.  M.  Evans 

U.  S.  Government  report  from  Na- 
tional Emergency  Council  on  For- 
eign Trade  Week 

V.  S.  Government  report  from  Na- 
tional Emergency  Council  on  Se- 
curities and  Exchange  commission 

Talks  by  members  of  Federal  Bureau 
of  Investigation 

Story  of  the  Marines  told  by  Sgt. 
Louis  D.  Whitehouse 

Interview  on  counterfeit  money  by 
Treasury  Department  representa- 
tives Secret  Service  Agents  Ryland 
and  Smugai 

U.  S.  Army  Reserves  programs 


ENTERTAINMENT 

Live  Talent  Broadcasts  Originating 
in     the     Studios     of  KXOK 

Balkan    Serenaders    Tamburitza  Or- 
chestra 

KXOK  Junior  Playhouse 

Talent  on  Parade 

Friendly  Brothers  Quartet 

Barge  Brothers  Quartet 

Norman  Paule,  baritone 

Girl  0'  the  Morning,  Carolyn  Francis 

Dorothy  and  Larry  Hughes 

Melody  Rambles  with  Stan  Daugherty 

La  Pieno  Accordion  Band 

Jeanne  Renard,  mezzo-soprano 

Carleen  Davis  Entertains 

The  Emancipation  Chorus 

Billy  Casteel  and  his  Rhythm  Cowboys 

The  Understanding  Voice 

Carondelet  Lions  Club  Accordion  Band 

Golden  Crown  Spiritual  Singers 

KXOK  Parade  of  Stars 

John  Sauter.  flutist 

Three  On  a  Song 

Jewish  Hour 

KXOK  Playhouse 

The  Four  Key  Men 

Down  Wanderlust  Trail 

KXOK  Staff  Frolic 

Kentucky  Krooners 

Zeb  and  Zeke 

Week-End  Revue 

Among  My  Souvenirs 

The  Swing  Sisters 

Blue  Shadows 

Meramec  Caverneers 

Anything  Can  Happen 

The  Mystery  Tenor 

Francis  Jones,  violinist 

Pour  Black  Hawks 


The  Round-Up  Boys 

Norman  Ray  Sings 

Solve  the  Mystery 

June  Curran 

Clark  Sparks,  tenor 

At  Sundown 

Organ  Reveries 

Noonday  Serenade 

Cozy  Corner 

Pickin'  the  Air  Pockets 

Black  and  White  Revue 

Musical  Phone  Party 

Cowboy  Jack 

Hollywood  High  Hat 

Elmer  and  His  Cowboys 

Gil  Borreson,  tenor 

Esther  Smith,  vocalist 

The  Jubilee  Singers 

The  Old  Professor 

Live  Talent  Broadcasts  Origi- 
nating   From    Remote  Points 

Tommy  Flynn  and  His  Violin 

Stephens  College  Presents 

Martin  Hess  and  Eleanor  Wynn 

The  Goodwill  Hour  (MBS) 

The  Amateur  Hour 

The  Village  Choir 

The  Voice  of  the  People 

The  Sunrise  Round-Up 

ORCHESTRAS 
Ramona  and  Her  Men  of  Music 
Coquettes  All-Girl  Orchestra 
Chick  Webb  and  Ella  Fitzgerald 
Joe  Sanders  Carl  Lorch 

Buddy  Kay  Herb  Mahler 

Clyde  Lucas  Jimmy  Dorsey 

Phil  Lavant  Sterling  Young 

Noble  Sissle  Charlie  Agnew 

Jimmy  Green  Bob  McGrew 

Buddy  Rogers  Bill  Carlsen 
Tony  DiPardo  Jan  Garber 
Tommy  Dorsey  Don  Bestor 
Sammy  Wilson  Abe  Lyman 
Jimmy  Garrigan  Count  Basie 
Jimmy  Joy  Reggie  Childs 

El  Roland  Billy  Stevens 

Lou  Breeze  Barney  Rapp 

Art  Kassel  Tommy  Tucker 

Dick  Jurgens  Dusty  Rhoades 

Dick  Cisne  Maurle  Sherman 

Frank  Trumbauer 
The  Royal  Hawaiians 
Fletcher  Henderson 
Earl  "Father"  Hines 
Carl  "Deacon"  Moore 
Transcribed     and    Recorded  Broad- 
casts Originating  in  the  Studios  o£ 
KXOK 
Little  Orphan  Annie 
Echoes  of  Poland 
German  Hour 
The  Waker  Uppers 
Breakfast  Express 
Toby  Nevius  Entertains 
Chestnut  99  Forty-Four 
The  People's  Choice 
Nocturne 
Symphony  Hall 
The  Friendly  Forum 
Football  Jamboree 
Jam  for  Supper 
The  Band  Revue 
Fashion  Flashes 
Stars  Over  Manhattan 
The  Music  Hall 


RELIGION 

Sunday  Evening  Club  broadcasts  under 
auspices  of  Metropolitan  Church 
Federation. 

Union  Methodist  Church  Evening  Ves- 
pers 

Burrall  Bible  Class  Broadcasts  from 
Columbia,  Missouri 

Hymns  We  Love,  by  Norman  Paule 


National  Young  Israel  Choral  Group 

Resurrectionist  Choir 
Religion    and    Today's    Problems,  by 

Roy  G.  Smith 

Easter  Sunrise  Service  from  Jefferson 
Barracks 

Broadcasts  by  members  of  Apostonc 
Tabernacle 

Church  of  Christ  programs 

Missouri  Sunday  School  and  Church 
Council 

50th  Anniversary  Epworth  League  pro- 
gram 

The    Bible    on    the    Air,    Rev.    F.  F. 
Mueller 

Goodwill  Devotions 

Rabbi  Isserman 


EDUCATION 

Talk  on  Public  School  Survey  by  Dr. 
Georpe  B.  Strayer 

Broadcasts  by  All  City  High  School 
Band 

Boys'  Choir  Mark  Twain  School  Broad- 
cast 

Music  in  Our  Schools  series,  con- 
ducted by  Ernest  Hares,  Supervisor  of 

Instrumental  Music,  St.  Louis  Public 

Schools 

One  Teacher  Answers,  series  by  Evelyn 
Belts,  St.  Louis  teacher 

St.  Louis  Symphony  Orchestra  School 
Concert  Broadcast 

A  Capella  Choruses  of  McKinley  and 
Roosevelt  High  Schools 

Webster  High  School  A  Capella  Choir 

Trans-Mississippi  Music  Festival  Series 

Broadcast  Commencement  Exercises  at 
Westminster  College 

Series  by  Improve  My  Music  Club 

Burrall  Symphony  broadcasts  from  Co- 
lumbia, Mo.,  at  Stevens  College 

Washington  University  Forum  Series 

Character  Research  Institute  of  Wash- 
ington University  "Opinionaire  ol 
the  Air"  Series 

Princeton  Triangle  Club  Program 

Interview  with  Harold  W.  Dodds,  Presi- 
dent Princeton  University 

Interview  with  Caleb  F.  Gates.  Assist- 
ant Dean,  Princeton  University 

Westminster  College  Spring  Prom 
Broadcast 


Dr.  Francis  B.  Sayre,  Assistant  Secre- 
tary of  State,  speaking  on  foreign 
affairs  to  Westminster  College  stu- 
dent body 

Postmaster  General  Farley  speech  to 
cadets  at  Missouri  Military  Academy, 
Mexico,  Missouri 

University  of  Michigan  Little  Sym- 
phony 

Interview  with  President  of  Washing- 
ton and  Lee  University 

Comment  on  World  Affairs  by  Dr. 
Franc  Lewis  McCluer,  President 
Westminster  College 

Comment  on  World  Affairs  by  Dr.  B. 
P.  Hall,  Pastor  First  Presbyterian 
Church 

Estelle  Asckenasy,  Book  Reviews 
Tour  of  Organ  Factory 


SPORTS 

Play   by   Play   Description  of 
the  Following  Football  Games: 
Drake  vs.  Washington  at  St.  Louis 
Indiana  vs.  Illinois  at  Urbana 
Iowa  State  vs.  Missouri  at  Columbia 
Missouri  vs.  Washington  at  St.  Louis 
Centre  vs.  Washington  at  St.  Louis 
Michigan   State  vs.  Missouri   at  Co- 
lumbia 

Ohio  State  vs.  Illinois  at  Urbana 
Missouri  vs.  St.  Louis  U.  at  St.  Louis 
Kansas  U.  vs.  Missouri  at  Columbia 
Gunners  vs.  Boston  at  St.  Louis 
Gunners  vs.  Louisville  at  St.  Louis 
Gunners  vs.  Chicago  at  St.  Louis 
Wrestling  broadcasts  from  Coliseum 
Wrestling  and  boxing  broadcasts  from 

Convention  Hall 
Wrestling  and  boxing  broadcasts  from 

Arena 

Wrestling  and  boxing  broadcasts  from 
Battery  "A"  Armory 

Hockey  (St.  Louis  Flyers)  games  broad- 
cast from  Arena 

Play  by  play  basketball  from  Univer- 
sity of  Missouri 

Sports  reviews  by  Allen  Franklin.  Mon- 
day through  Saturday,  6:00-6:15. 

Sports  review  by  Alex  Buchan,  Sunday, 
5:30-5:45  P.  M. 

Broadcast  track  and  field  events.  Citi- 
zens' Military  Training  Camp,  Jef- 
ferson Barracks 

Broadcast  Boxing  Finals,  CMTC,  Jef- 
ferson Barracks 


During  its  second  year,  KXOK  will 
endeavor  to  present  its  listering 
audience  with  an  even  better  list  of 
programs. 


Owned  and  operated  by  the  St.  Louis  Star- 
Times,  St.  Louis,  Missouri.  1,000  Watts — Full 
Time.  Nationally  represented  by  WEED  & 
COMPANY,  New  York,  Chicago,  Detroit,  San 
Francisco. 


CBS  Planning  Additions 
To  Studios  in  Hollywood 

CBS  has  filed  application  with  the 
Los  Angeles  Building  Commis- 
sioner for  permission  to  add  two 
new  400-seat  theatre-auditoriums 
to  its  Columbia  Square  Bldg.  in 
Hollywood,  and  work  on  the  project 
is  expected  to  start  by  mid-Octo- 
ber. The  new  one  and  part  two- 
story  structure,  totally  equipped, 
will  represent  an  expenditure  of 
more  than  $200,000,  according  to 
Donald  W.  Thornburgh,  CBS  Paci- 
fic Coast  vice-president.  It  will  oc- 
cupy ground  now  used  for  park- 
ing. 

Proposed  structure  is  designed 
in  the  modern  functional  manner 
of  the  three  other  units.  The  addi- 
tional half -story  to  rise  above  part 
of  the  new  unit  will  provide  dress- 
ing rooms  and  other  conveniences 
for  performers.  Tones  of  blue  and 
gray,  with  chromium  trim,  will  be 
used  in  decoration  and  match  the 
main  building  lobby.  Blue  rubber 


WMCA  Picketing  Ceases 

FOR  THE  FIRST  time  since  Dec. 
19,  1938,  there  was  no  picketing  of 
WMCA,  New  York,  by  sympatniz- 
ers  of  the  Rev.  Charles  E.  Coughlin 
during  the  priest's  regular  weekly 
talk  on  Sunday,  Sept.  24.  As  a  I'e- 
sult  of  Mayor  LaGuardia's  appeal 
against  public  demonstrations  dur- 
ing the  war  crisis  [Broadcasting, 
Sept.  15],  the  police  have  allowed 
only  four  persons  to  picket  at  one 
time.  On  Sept.  24,  Michael  Flana- 
gan, "chairman"  of  the  demonstra- 
tors, appeared  in  person  to  halt  all 
would-be  pickets,  but  would  give  no 
reason  for  his  action. 


wall  and  gray  floor  coverings  is 
called  for  in  the  foyer.  Blue  theatre 
seats  will  face  stages  draped  in 
gray.  Monitor  and  sponsor's  booths 
will  be  situated  differently  than  in 
other  Columbia  Square  studios. 
Both  will  be  back  of  the  footlights 
with  the  sponsor's  booth  located 
above  the  monitor  room. 


NOT  A  COMPETITOR 

But  Burt  Blackwell  Won 
•Wrigley  Contest- 


BURT  BLACKWELL,  announcer  of 
WAVE,  Louisville,  was  pressed  into 
service  by  Jesse  L.  Lasky,  R-K-0 
producer,  when  the  Gateivay  to 
Hollywood  pro- 
gram originated 
in  Louisville  re- 
cently and  read 
scripts  opposite 
four  final  girl 
contestants  in  the 
movie  radio  con- 
test. 

While  Burt  was 
not  a  competitor, 
Lasky  surprised  Mr.  Blackwell 
him  as  well  as  the  audience  by  of- 
fering him  a  contract  as  winner  of 
a  contest  he  hadn't  entered.  So 
Burt  gets  a  trip  to  Hollywood  to 
enter  elimination  contests  over 
CBS.  Lasky  told  Burt  he  liked  his 
voice  and  his  acting  in  the  skits. 


MAIL  RESPONSE  UP 

BOOZ 


INAUGU 


Foi 


August  is  a  lousy 
month  for  mail 
response." 

Time  Buyer's  Axiom 

Axiom  or  no  axiom,  WIBW's 
August  mail  returns  jumped  more 
than  300 /(   over  corresponding 
1938  figures.  Without  benefit  of 
contests  or  "giveaways",  25,386  pieces  of  mail 
piled  into  WIBW  this  August  as  against  8,144 
during  the  same  1938  period. 

THE  REASON!  Friendly  programs,  neighborly  personalities 
and  a  new,  ultra-modern  transmitter  that  blankets  Kansas  and 
almost  half  of  all  adjoining  states.  You'll  find  a  hundred  other 
reasons  in  your  copy  of  "The  Kansas  Radio  Audience  for  1939." 
listeners,  mail,  sales  and  RESULTS,  WIBW  is  radioes  greatest 
dollar-for-dollar  buy. 


V 


Mm^MUm)  X^X;,         Columbia's  outlet  for  kansas 


New  York- 


Ben  Ludy,  General  Manager 

Represented  by 
CAPPER  PUBLICATIONS,  INC. 
-Detroit — Chicago — Kansas  City,  Mo. — San  Francisco 


Neutrality  Policy 
Adopted  by  NBC 

Interpretations  to   Be  Given 

Meticulous  Enforcement 

WAR  POLICIES  of  NBC,  formu- 
lated to  govern  all  operations  dur- 
ing the  neutrality  pei'iod,  were 
made  public  Sept.  25  by  the  net- 
work for  the  guidance  of  its  staff. 
The  self-imposed  regulations,  ad- 
hering closely  to  the  joint  network 
agreement  on  war  coverage 
[Broadcasting,  Sept.  15],  are  de- 
scribed as  "interpretations"  of 
NBC  policies. 

Asserting  that  no  act  of  any 
broadcaster  should  violate  the  de- 
clared neutrality  of  this  country, 
either  in  letter  or  spirit,  the  regu 
lations  specify  that  within  NBC 
strict  attention  will  be  paid  to  the 
content  of  programs  and  established 
standards  will  be  "meticulously  en- 
forced". The  interpretations,  it  was 
added,  are  issued  on  the  basis  of  the 
situation  as  it  now  exists  and  are 
subject  to  modification  as  the  cir- 
cumstances require. 

Bar  on  Propaganda 

Listed  in  the  regulations  are 
rules  governing  general  policies, 
European  pickups,  propaganda 
from  Europe,  domestic  news  broad- 
casts, commercial  programs,  do- 
mestic speeches,  and  finally  a  list 
of  a  dozen  "procedures".  In  com- 
mercial programs  it  is  specified  that 
no  propaganda  in  connection  with 
the  war  will  be  permitted  in  either 
commercial  announcements  or  the 
context  of  commercial  programs. 
This  policy,  however,  does  not  bar 
straight  news  or  news  analysts 
from  commercials. 

Commercial  broadcasts,  it  is  stat- 
ed, will  be  cancelled  for  war  pro- 
grams only  on  authority  of  the 
president,  executive  vice-president, 
or  in  the  absence  of  either,  the  vice- 
president  in  charge  of  programs. 
Comments  on  war  news  in  so-called 
"gossip"  programs  "will  be  care- 
fully edited  for  the  over-dramatic, 
the  sensational,  the  confidential,  the 
unconfirmed  rumor,  and  personal 
bias  and  unwarranted  gossip.  If 
the  speaker  fails  to  cooperate  in 
this,  such  programs  v.rill  be  can- 
celled." 

The  policies  state  that  for  the 
present,  news  summaries  from  Eu- 
rope will  be  limited  to  two  a  day 
on  each  network,  and  preferably 
one.  This,  however,  is  subject  to 
change  dependent  upon  circum- 
stances in  Europe, 


Canadian  Net  Fee 

THE  Canadian  Broadcasting  Corp. 
and  the  private  Canadian  broad- 
casters appear  to  have  settled  their 
differences  regarding  the  proposed 
10 commission  the  CBC  planned 
to  charge  for  booking  subsidiary 
networks  for  the  private  stations 
under  new  regulations  which  went 
into  effect  Sept.  24,  with  all  net- 
work bookings  to  be  made  by 
the  advertiser  through  CBC.  Such 
subsidiary  networks  booked  dur- 
ing September  did  not  carry  the 
lO^'f  commission  clause.  While  the 
CBC  has  not  issued  an  official  state- 
ment on  this  decision  pending  a 
meeting  of  its  board  of  governors, 
the  CBC  commercial  department  at 
Toronto  is  authority  for  the  fact 
that  the  10%  commission  is  not 
being  placed  in  the  contracts  on 
subsidiary  network  business  placed 
by  it  for  advertisers  on  privately- 
owned  stations  during  September. 


Page  40  •  October  1,  1939 


BROADCASTING  •  Broadcast  Advertising 


THE  FARMER  TAKES 


A  MIKE 


KLZ  takes  listeners  on  a  tour  of  Colorado  Farms 


•  SUCCESSFUL  DRY  LAND  FARMER  tells 
KLZ  listeners  his  secrets  of  wheat  raising  in 
Colorado.  Large  photo  shows  farm  housewife 
telling  how  she  supplements  her  husband's  farm 
income  with  fier  turkey  flock. 


•  Saturday  has  always  been  the  farmers' 
day  for  "going  to  town."  This  year  KLZ  has 
given  Colorado  farmers  an  opportunity  of 
doing  it  in  a  big  way.  Each  Saturday  morn- 
ing KLZ  hitches  up  KAAO,  its  200-watt 
mobile  transmitter  and  visits  some  farm 
selected  by  the  extension  division  of  Col- 
orado State  Agricultural  College.  Its  an- 
nouncer talks  to  the  farmer  about  his  sugar 
beets  or  his  beans,  his  potatoes  or  his 
wheat,  his  sheep  or  his  chinchillas.  The 
farmer  "goes  to  town"  with  informal  chats 
about  his  worries  and  his  fun,  his  ambi- 
tions and  his  job. 

Farm  owners,  farm  tenants,  farm  house- 
wives and  farm  children  gather  around 
KLZ's  microphone  to  talk  back  to  the 
banker,  the  merchant  and  the  economist 
who  for  years  have  been  talking  to  and 
talking  about  the  farmer. 

These  programs  are  by  and  for  the 
farmer.  They  have  proved  highly  informa- 
tive and  intensely  entertaining  to  city  lis- 


teners throughout  the  Colorado  area.  And 
most  important,  they  are  bringing  about 
a  closer  relationship  between  Colorado 
business  and  the  fellows  who  buy  40  %  of 
all  the  goods  sold  at  retail.  They  signalize 
another  step  in  KLZ's  already  towering 
ladder  of  service  to  the  listening  audience 
of  the  State  of  Colorado. 


41  New  Stations  Authorized  by  FCC  Since  Jan.  1,  1939... 


*  Station  now  on  the  air. 


ALABAMA 

WMOB,  Mobile— CP  issued  to  S.  B.  Quig- 
ley,  automobile  dealer.  Granted  Jan.  9 ; 
100  watts  daytime  on  1200  kc. 

ARIZONA 

KYUM,  Yuma — CP  issued  to  Yuma  Broad- 
casting Co.  ;  45%  of  stock  owned  by 
KTAR  Broadcasting  Co.,  licensee  o  f 
KTAR,  Phoenix,  and  KVOA,  Tucson  ; 
25%  by  R.  N.  Campbell,  attorney,  vice- 
president  and  treasurer;  15%  by  D.  Mor- 
gan Campbell,  attorney,  secretary ;  15% 
by  John  H.  Huber,  merchant,  president. 
Granted  Aug.  8 ;  100  watts  night  and 
250  day  on  1210  kc. 

ARKANSAS 

KWFC,  Hot  Springs — CP  issued  to  Hot 
Springs  Broadcasting  Co. :  50%  of  stock 
each  owned  by  Howard  A.  Shuman, 
broadcaster,  and  Clyde  E.  Wilson,  local 
furniture  dealer.  Granted  July  26 :  100 
watts  night  and  250  day  on  1310  kc. 

FLORIDA 

WFTL,  Fort  Lauderdale  —  CP  issued  to 
Tom  M.  Bryan,  contracting  and  real  es- 
tate. Granted  July  13 ;  100  watts  night 
and  250  day  on  1370  kc. 

•WTMC,  Ocala — Licensed  to  John  T.  Al- 
sop,  Jr.,  former  mayor  of  Jacksonville, 
motion  pictures  and  real  estate.  Granted 
March  13;  100  watts  on  1500  kc. 

"WDLP,  Panama  City — CP  issued  to  Pana- 
ma City  Broadcasting  Co. ;  Phillip  A. 
Roll,  attorney,  president,  33  1/3%  stock- 
holders ;  E.  D.  DeWitt,  retired  newspa- 
per broker,  vice-president.  33  1/3%  ;  W. 
J.  Cook,  Ford  dealer  and  bank  vice-pres- 
ident, secretary-treasurer,  33  1/3%.  Grant- 
ed June  27  ;  100  watts  night  and  250 
day  on  1200  kc. 

WSPB,  Sarasota— CP  issued  to  WSPB  Inc.  ; 
32%  of  stock  each  owned  by  S.  H.  Camp- 
bell Jr.,  Chattanooga  oil  distributor,  presi- 
dent ;  R.  C.  Jones  Jr.,  Chattanooga  mer- 
chant ;  S.  C.  Hutcheseon,  Chattanooga 
miller;  C.  L.  Babcoek,  Puna  Gorda,  Fla., 
retired,  vice-president,  2%  ;  Clyde  H. 
Wilson,  Sarasota,  Fla.,  attorney,  secre- 
tary, 2%.  Granted  July  13;  100  watts 
night  and  250  day  on  1370  kc. 

WTSP,  St.  Petersburg — CP  issued  to  Pinel- 
las Broadcasting  Co. ;  Sam  H.  Mann 
Jr.,  attorney,  president,  48  shares ;  Mc- 
Kinney  Barton,  attorney,  vice-president, 
1  share ;  James  R.  Bussey,  attorney,  sec- 
retary-treasurer, 1  share. 

GEORGIA 

WMOG,  Brunswick — CP  issued  to  Coastal 
Broadcasting  Co.  ;  98%  owned  by  Alma 
W.  King,  city  manager  for  three  theaters. 
Granted  Julv  13;  100  watts  night  and 
250  day  on  1500  kc. 

WMGA,  Moultrie — CP  issued  to  Frank  R. 
Pidcock  Sr.,  executive  vice-president, 
Georgia  Northern  Railroad.  Granted  July 
13 ;  100  watts  night  and  250  day  on 
1370  kc. 

ILLINOIS 

WJPF,  Herrin — CP  issued  to  Orville  W. 
Lyerla,  local  postmaster  and  farmer. 
Granted  July  27  ;  100  watts  night  and 
250  day  on  1310  kc. 

IOWA 

KVFD.  Fort  Dodge— CP  issued  to  North- 
west Broadcasting  Co. ;  Edward  Breen, 
attorney,  president ;  O.  M.  Oleson.  vice- 
president  ;  Allen  R.  Loomis  II,  secretary- 
treasurer.  Granted  July  13 ;  100  watts 
night  and  250  day  on  1370  kc. 

KENTUCKY 

WLBJ,  Bowling  Green — CP  issued  to  Bowl- 
ing Green  Broadcasting  Co.  ;  Rayburn  R. 
Rose,  real  estate  man,  president,  5% 
stockholder ;  Ennis  P.  Harris,  tobacco 
warehouse  owner,  vice-president,  5%  ; 
Lee  B.  Jenkins,  Kinston,  N.  C,  tobacco 
broker  and  farmer,  secretary-treasurer, 
90%.  Granted  June  27  ;  100  watts  night 
and  250  day  on  1310  kc. 

WINN,  Louisville — CP  issued  to  Kentucky 
Broadcasting  Corp.  ;  D.  E.  Kendrick, 
president,  52%  ;  Arthur  C.  Van  Winkle, 
attorney,  vice-president,  24% ;  Oldham 
Clarke,  attorney,  vice-president,  14% ; 
M.  K.  McCarten,  secretary-treasurer, 
10%.  Granted  Feb.  6;  100  watts  night 
and  250  day  on  1210  kc.   (In  litigation) 

MASSACHUSETTS 

WESX,  Salem— CP  issued  to  North  Shore 
Broadcasting  Co. ;  Charles  W.  Phelan, 
president  and  secretary,  1  share;  Mrs. 
Margaret  B.  Phelan,  secretary,  1  share ; 
Edward  F.  Flynn,  Boston  a.torney,  1 
share.  Granted  July  13 ;  100  watts  on 
1200  kc. 


MICHIGAN 

WCAR,  Pontiac — CP  issued  to  Pontiac 
Broadcasting  Co. ;  50%  stock  held  by  H. 
Y.  Levinson,  secretary-treasurer,  pub- 
lisher of  Farmington  (Mich.)  Enterprise, 
a  weekly  ;  10%  by  Earle  C.  Kneale,  local 
manufacturer,  vice-president;  7.8%  by 
Harold  E.  Howlett,  president,  lawyer ; 
remainder  of  stock  held  by  various 
local  residents.  Granted  July  27 ;  1,000 
watts  daytime  on  1100  kc. 

KSOO,  Sault  Ste.  Marie— CP  issued  to 
Hiawathaland  Broadcasting  Co. ;  65%  of 
stock  held  by  Vernon  W.  Atkins,  insur- 
ance agent,  president ;  33%  by  George 
A.  Osborn,  publisher  of  the  Sault  Ste. 
Marie  New3,  vice-president  and  treas- 
urer. Granted  Aug.  8 ;  100  watts  night 
and  250  day  on  1200  kc. 

MISSISSIPPI 

WJPR,  Greenville — CP  issued  to  John  R. 
Pepper,  wholesale  grocer.  Granted  July 
27  ;  100  watts  night  and  250  day  on 
1310  kc. 

*WSKB,  McComb  —  Licensed  to  McComb 
Broadcasting  Corp. ;  Robert  Louis  Sand- 
ers, president,  former  broadcast  station 
operator,  40%  ;  George  Blumenstock,  Bi- 
loxi.  Miss.,  40% ;  Kramer  Service  Inc. 
(Mayor  Xavier  A.  Kramer  of  McComb, 
president) ,  3.5%.  Granted  April  11 ;  100 
watts  daytime  on  1200  kc. 

MISSOURI 

*KDRO,  Sedalia— Licensed  to  Albert  S. 
Drohlich,  store  manager,  and  Robert 
Drohlich,  buyer.  Granted  April  3 ;  100 
watts   night  and  250   day  on   1500  kc. 

NEBRASKA 
KHAS,  Ha.stings — CP  issued  to  Nebraska 
Broadcasting  Co.  ;  191  out  of  320  issued 
shares  owned  by  Fred  A.  Seaton,  pub- 
lisher of  Hasti}ig»  Daily  Tribune:  25  by 
J.  H.  Hamil;  20  by  Lloyd  C.  Thomas, 
manager  ;  other  stock  held  by  more  than 
30  local  citizens.  Granted  July  13 ;  100 
watts  night  and  250  day  on  1200  kc. 

NEW  JERSEY 
WBAB,  Atlantic  City — CP  issued  to  Press- 
Union  Publishing  Co.,  publisher  of  At- 
lantic City  Press  and  Union.  Granted 
March  6 ;  100  watts  night  and  250  day 
on  1200  kc. 

NEW  YORK 

WKNY,  Kingston — CP  issued  to  Kingston 
Broadcasting  Corp.  ;  John  R.  McKen- 
na.  Long  Island  City,  N.  Y.,  radio  en- 
gineer, president,  42.5%  stockholder  ;  Louis 
J.  Furman,  Oceanside,  N.  Y.,  owner  of 
newspaper  and  periodical  agency,  vice- 
president,  42.5% ;  Maurice  S.  Novik, 
New  York  City,  secretary-treasurer, 
15%.  Granted  June  20 ;  100  watts  day- 
time on  1500  kc. 

WHLD,  Niagara  Falls  —  CP  issued  to 
Niagara  Falls  Gazette  Publishing  Co., 
publisher  of  Niagara  Falls  Gazette. 
Granted  Sept.  1 ;  1,000  watts  daytime  on 
1260  kc. 

NORTH  CAROLINA 

WISE,  Asheville— CP  issued  to  AsheviUe 
Daily  News;  Harold  H.  Thorns,  pub- 
lisher. Granted  March  27  ;  100  watts  on 
1370  ke. 


WCNC,  Elizabeth  City— CP  issued  to  Al- 
bemarle Broadcasting  Co.,  a  partner- 
ship consisting  of  Aubrey  G.  McCabe, 
mortgage  loanbroker,  and  Trim  W. 
Aydlett,  manufacturer  and  farmer,  both 
of  Elizabeth  City.  Granted  June  20 ; 
100  watts  night  and  250  day  on  1370  kc. 

*WGBR,  Goldsboro — Licensed  to  Eastern 
Carolina  Broadcasting  Co. ;  A.  T.  Haw- 
kins, president  of  Goldsboro  Chamber 
of  Commerce,  president,  27  shares  :  Tal- 
bot Patrick,  publisher  of  Goldsboro 
News-Argus  and  Concord  Tribune,  vice- 
president,  30  shares ;  V.  G.  Herring, 
secretary-treasurer  of  Goldsboro  Bldg. 
&  Loan  Assn.,  secretary-treasurer;  P.  M. 
Patrick,  secretary  of  Goldsboro  News- 
Argus,  27  shares ;  Kenneth  C.  Royall, 
lawyer,  60  shares  ;  Jonas  Weiland,  owner 
of  WFTC,  Kinston,  N.  C,  30  shares; 
Leslie  Weil  and  Lionel  Weil,  merchants, 
10  shares ;  W.  L.  Rawlings,  bottler,  5 
shares ;  A.  G.  Woodard,  physician,  5 
shares  ;  J.  L.  Powell,  merchant,  1  share. 
Granted  Jan.  24;  100  watts  on  1370  kc. 

WGTC,  Greenville — CP  issued  to  J.  J. 
White,  local  auto  dealer.  Granted  July 
13;  250  watts  daytime  on  1500  kc. 

WHKY,  Hickory — CP  issued  to  Catawba 
Valley  Broadcasting  Co.  Inc.  :  C.  V. 
Cline,  hosiery  and  knitting  goods  manu- 
facturer, president,  10  shares  ;  Lester  C. 
Giflord,  publisher  of  Hickory  Daily 
Record,  vice-president,  25  shares ;  E.  L. 
Fox,  banker,  secretary-treasurer ;  re- 
mainder of  stock  owned  by  various  local 
citizens.  Granted  Sept.  13 ;  100  watts 
night  and  250  day  on  1370  kc. 

OHIO 

WMAN,  Mansfield — CP  issued  to  Richland 
Inc. ;  50  shares  each  held  by  Dr.  D.  A. 
Talbot,  physician  and  surgeon,  president ; 
George  Satterlee,  real  estate,  vice-presi- 
dent; John  F.  Weimer,  WJW  Akron, 
secretary-treasurer ;  M.  F.  Loris,  factory 
foreman.  Granted  July  13 ;  250  watts 
daytime  on  1370  kc. 

WAKR,  Akron — CP  issued  to  Summit  Ra- 
dio Corp.;  50%  of  stock  owned  by  Viola 
G.  Berk,  wife  of  S.  Bernard  Berk,  attor- 
ney and  electrical  shop  owner,  president ; 
10%  by  S.  Bernard  Berk.  Other  stock- 
holders include  Lily  G.  Mandelsohn, 
Cleveland ;  Mary  M.  Harvey,  Akron ; 
Donald  Gottwald,  Akron  ;  David  Kyman, 
Cleveland.  Granted  Aug.  8;  1,000  watts 
on  1530  kc. 

OREGON 

KUIN,  Grants  Pass — CP  issued  to  South- 
ern Oregon  Broadcasting  Co. ;  A.  E. 
Voorhies,  publisher  of  Grants  Pass 
Courier,  president,  50% ;  Red  Wood 
Broadcasting  Co.,  licensee  of  KIEM, 
Eureka,  Cal.,  50%.  Granted  Sept.  14 ; 
100  watts  on  1310  kc. 

SOUTH  CAROLINA 
WFIG,  Sumter — CP   issued  to   J.  Samuel 
Brody,  son  of  local  dry  goods  merchant. 
Granted  July  13 ;  100  watts  night  and 
250  day  on  1310  kc. 

TENNESSEE 

WHUB,  Cookeville — CP  issued  to  M.  L. 
Medley,  merchant  and  farmer.  Granted 
July  27  :  100  watts  night  and  250  day 
on  1370  kc. 


TEXAS 

KWBD,  Plainview — CP  issued  to  W.  B. 
Dennis,  radio  sales  and  service.  Granted 
July  12 ;  100  watts  daytime  on  1200  kc. 

KXOX,  Sweetwater — CP  issued  to  Sweet- 
water Radio  Inc. ;  George  Bennitt,  co- 
publisher  of  Sweetwater  Reporter,  presi- 
dent, 37  %  shares ;  H.  M.  Rogers,  theater 
owner,  vice-president,  15  shares  ;  Russell 
Bennett,  co-publisher  of  Sweetwater  Re- 
porter, secretary-treasurer,  37  %  shares  ; 
James  H.  Beall,  attorney,  director,  15 
shares ;  R.  M.  Simmons,  cottonseed  oil 
dealer,  director,  10  shares ;  J.  H.  Doscher, 
cotton  exporter,  director,  10  shares. 
Granted  May  24 ;  250  watts  daytime  on 
1210  kc. 

KVIC,  Victoria — CP  issued  to  Radio  En- 
terprises Inc. ;  247  out  of  250  shares  held 
jointly  by  Charles  C.  Shea,  attorney,  and 
Fred  W.  Bowen,  Dallas  oil  operator. 
Gi-anted  July  13  ;  100  watts  night  and  250 
day  on  1310  kc. 

UTAH 

KOVO,  Provo — CP  issued  to  Clifton  A. 
Tolboe,  building  contractor.  Granted 
April  10 ;  100  watts  night  and  250  day 
on  1210  kc. 

VIRGINIA 

*WFVA,  Fredericksburg  —  Licensed  to 
Fredericksburg  Broadcasting  Corp.: 
Richard  Field  Lewis  Jr.,  60%  stock- 
holder, vice-president  and  manager ;  Ben- 
jamin T.  Pitts,  owner  of  chain  of  Vir- 
ginia theaters,  5%,  president ;  George  C. 
Clanton,  secretary  of  Fredericksburg 
Chamber  of  Commerce,  5% ;  John  F. 
Gouldman  Jr.,  banker,  5% ;  W.  Mar- 
shall King,  mayor  and  attorney,  5% ; 
J.  G.  Harrison,  railroad  passenger 
agent,  5%  ;  G.  H.  Harding,  hotel  owner, 
5%  ;  J.  V.  O'Toole,  oi!  distributor,  5%  ; 
J.  J.  Gamer,  wholesale  grocer,  5%. 
Granted  April  3 ;  250  watts  daytime  on 
1260  ke. 

WLPM.  Suffolk — CP  issued  to  Suffolk 
Broadcasting  Corp. ;  one-third  of  stock 
held  each  by  Fred  L.  Hart,  druggist ; 
Frank  E.  Butler  Jr.,  attorney ;  Leo 
Brody,  Kinston,  N.  C.  merchant.  Granted 
Aug.  20 ;  100  watts  night  and  250  day 
on  1420  kc. 

WISCONSIN 

WMAM,  Marinette — CP  issued  to  M.  &  M. 
Broadcasting  Co. ;  W.  E.  Walker,  man- 
ager of  WIBW,  Madison,  Wis.,  president, 
75  shares ;  Merrill  F.  Chapin,  chief  en- 
gineer of  WIBA,  and  part  owner  of 
WSAU,  Wausau,  Wis.,  secretary-trea- 
surer, 35  shares  ;  Wayne  W.  Cribb,  man- 
ager of  WSAU,  10  shares;  Donald  E. 
Burt,  part  owner  of  WSAU,  10  shades ; 
Frank  J.  Lauerman  Jr.,  vice-president, 
5  shares ;  Frank  J.  Lauerman  Sr., 
Charles  J.  Lauerman  and  A.  J.  DeLeers, 
all  Marinette  department  store  execu- 
tives, 5  shares  each.  Granted  June  15 ; 
250  watts  daytime  on  570  kc. 


Breen  to  Head  KVFD 

EDWARD  BREEN,  attorney,  mem- 
ber of  the  State  Senate  of  Iowa  and 
at  one  time  with  WHO,  Des  Moines, 
will  be  the  manager  of  the  new 
KVFD,  Fort  Dodge,  la.,  authorized 
last  July  13  by  the  FCC  to  operate 
with  100  watts  night  and  250  day 
on  1370  kc.  Mr.  Breen  reports  that 
the  station  will  go  on  the  air  by 
Nov.  15  and  that  RCA  transmitter 
equipment  and  a  300-foot  Win- 
charger  tower  have  been  ordered. 
Mr.  Breen,  who  started  in  radio  at 
WHO  as  an  announcer  and  later 
held  the  posts  of  program  director 
and  commercial  manager,  left  that 
station  to  head  the  radio  depart- 
ment of  the  N.  A.  Winter  Adv. 
Agency,  Des  Moines,  later  going  to 
Fort  Dodge  to  practice  law.  He  has 
not  yet  selected  his  st^ff.  The  sta- 
tion is  to  be  owned  by  a  group  of 
local  citizens,  with  Mr.  Breen  and 
Allen  R.  Loomis,  creamery  execu- 
tive, together  holding  controlling 
stock. 


FIRE,  probably  caused  by  a  short  circuit,  broke  out  Sunday  morning, 
Sept.  24,  in  NBC's  television  laboratories,  completely  destroying  the 
synchronizers.  By  working  night  and  day  engineers  replaced  the  equip- 
ment and  had  the  station  ready  for  service  before  the  next  scheduled 
telecast  on  Tuesday  afternoon.  R.  M.  Morris,  NBC  development  engineer, 
is  shown  inspecting  the  damaged  apparatus. 


CBS  Spot  Campaign 

SPOT  CAMPAIGN  on  more  than 
100  independent  stations  in  rural 
areas  remote  from  powerful  trans- 
mitters, planned  by  CBS  to  check 
the  ability  of  its  big  stations  to 
penetrate  into  these  regions  [Broad- 
casting, Sept.  15],  will  get  under 
way  Oct.  1,  continuing  for  most  of 
the  month.  Campaign  is  placed  di- 
rect. 
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Appellate  Court  May  Reconsider  Rule 
On  Economic  Factors  in  Station  Grants 


FCC  Regulation  Problem 
Is  Discussed  by  Dempsey 

PENDING  problems  of  the  FCC  in 
handling  broadcasting  regulation 
were  discussed  before  the  Federal 
Bar  Association  at  a  luncheon  Sept. 
20  by  William  J.  Dempsey,  FCC 
general  counsel.  Mr.  Dempsey  ex- 
plained that  the  present  FCC  ap- 
peal to  the  Supreme  Court  involv- 
ing powers  of  the  U.  S.  Court  of 
Appeals  for  the  District  of  Colum- 
bia will  affect  many  Federal  de- 
partments if  the  issues  are  deter- 
mined by  the  highest  tribunal. 

Under  FCC  study,  he  said,  is  the 
present  liberal  Commission  policy 
in  permitting  intervenors  to  take 
part  in  cases  regardless  of  their 
legal  rights  to  participate.  He  de- 
clared this  policy  slows  down  Com- 
mission work  and  in  some  cases  is 
unfair  to  applicants.  Asked  about 
the  censorship  problem  in  view  of 
the  world  crisis,  Mr.  Demsey  de- 
scribed it  as  a  "hot  potato". 

BRITISH  Broadcasting  Corp  has 
suspended  its  twice  daily  television 
broadcasts  diip  to  the  war  situation. 


RECONSIDERATION  by  the  U.  S. 
Court  of  Appeals  for  the  District 
of  Columbia  of  its  recent  momen- 
tous action  in  holding  that  eco- 
nomic factors  must  be  considered 
in  new  facility  grants,  was  seen  as 
a  possibility  Sept.  26  when  the 
court  granted  the  FCC  permission 
to  file  a  supplemental  brief  on  the 
issue. 

In  its  opinion  in  the  WMEX  case 
Aug.  14,  the  court  held  that  com- 
petition with  existing  stations 
should  be  taken  into  account,  over- 
riding the  FCC  contention.  It  nev- 
ertheless dismissed  the  appeal  of 
Yankee  Network  from  the  FCC  de- 
cision granting  WMEX  a  high- 
power  regional  assignment,  in  lieu 
of  its  100-watt  operation.  [BROAD- 
CASTING, Sept.  1.] 

Because  the  WMEX-Yankee  Net- 
work opinion,  written  by  Associate 
•Justice  Justin  Miller,  appeared  to 
clothe  the  FCC  with  broad  powers 
far  beyond  those  ever  exercised  by 


the  agency,  there  has  developed 
much  speculation  as  to  its  ultimate 
effect.  The  FCC,  in  the  Tri-State 
case  in  which  similar  economic 
questions  were  raised,  immediately 
asked  the  court  to  reexamine  its 
judgment,  and  sought  leave  to  file 
a  supplemental  brief.  The  brief  it- 
self, which  held  the  opinion  struck 
a  body  blow  at  the  "American  Sys- 
tem of  Broadcasting"  was  filed 
along  with  the  petition  for  per- 
mission. 

May  Revise  Findings 

With  the  court  action  Sept.  26 
accepting  the  supplemental  brief, 
it  was  thought  the  court  might  de- 
cide to  review  its  previous  find- 
ings. A  substantial  portion  of  the 
WMEX-Yankee  opinion  was  in  the 
nature  of  dicta,  according  to  at- 
torneys. Moreover,  Justice  Steph- 
ens concurred  only  in  the  result, 
rather  than  in  the  language,  leav- 
ing only  two  members  [Miller  and 


Cat  Cavorter 

CLAY  DANIEL,  production 
manager  of  WDNC,  Durham, 
N.  C,  did  the  proverbial 
lion's  den  act  the  other  day 
when  he  set  up  mikes  in  the 
lion's  den  of  the  local  Ameri- 
can Legion  Tobacco  Festival 
and  came  out  unscathed  after 
describing  the  entire  per- 
formance. Next  day  a  local 
girl  was  badly  clawed  by  one 
of  the  cats  venturing  too 
close  to  the  cage. 


Chief  Justice  Groner]  of  the  six- 
member  court  subscribing  to  it. 
Because  the  issue  is  raised  also  in 
several  other  pending  cases  before 
the  court,  in  which  other  members 
sat,  it  is  thought  possible  the  court 
may  decide  to  revise  and  extend  its 
findings,  substituting  more  direct 
language  for  what  is  described  as 
the  dicta  in  the  WMEX-Yankee 
network  opinion.  Two  other  ap- 
peals from  the  WMEX  decision, 
filed  by  WLAC,  Nashville,  and 
WCOP,  Boston,  remain  to  be  de- 
cided. 

The  court  on  Sept.  26  also  grant- 
ed the  motion  of  Paul  D.  P.  Spear- 
man, counsel  for  Yankee  Network, 
for  an  extension  of  time  to  file  with 
the  court  a  petition  for  rehear- 
ing. While  Yankee  raised  the 
economic  issue  in  the  proceeding, 
alleging  that  serious  competition 
would  be  caused  if  WMEX  were 
permitted  to  improve  its  facility, 
the  court  nevertheless  dismissed  its 
appeal  on  the  FCC's  motion  that 
insufficient  reasons  had  been  cited 
to  show  severe  operating  loss. 

Because  the  FCC  was  sustained 
in  its  finding,  it  was  not  in  a  posi- 
tion to  seek  a  Supreme  Court  re- 
view. However,  it  served  notice 
that  it  proposed  to  ask  for  cer- 
tiorari in  yet  another  case,  (Saun- 
ders-Dubuque) in  which  it  was  felt 
this  issue  could  be  raised. 

The  FCC,  in  its  arguments  in 
the  WMEX  and  analagous  cases, 
held  that  unrestricted  competition 
among  stations  did  not  constitute 
an  appealable  interest  after  the 
FCC  had  decided  a  case.  The  court, 
in  its  WMEX  opinion,  completely 
scuttled  this  view.  In  so  doing,  it 
has  been  held  in  official  quarters 
that  the  court  ascribes  to  the  FCC 
far  more  power  than  it  ever  has 
essayed  to  wield,  and  that  it  might 
open  the  way  for  limitation  of  sta- 
tion profits,  based  on  investment, 
to  determine  what  constitutes 
"ruinous  competition",  as  well  as 
rigid  examination  of  program 
structures  and,  in  fact,  all  station 
operations  and  services. 


Watertown,  S.  D.  Situation 

PENDING  adjudication  by  the  U. 
S.  Court  of  Appeals  for  the  District 
of    Columbia    on    the    appeal  of 
KWTN,  Watertown,  S.  D.,  from  the' 
FCC  decision  of  May  27,  1938,  or-^ 
dering  the  station  deleted  for  al- 
leged violation  of  technical  rules 
and  for  other  reasons  [Broadcast-  j 
ING,  June  15,  1938],  an  application! 
has  been  filed  for  a  new  station  on  ' 
the  same  frequency  in  that  com-  ' 
munity.  Applicants  are  F.  Koren  } 
and  M.  W.  Plowman,  seeking  100  f 
watts  night  and  250  day  on  1210  ! 
kc,  each  to  own  BOVc.  Mr.  Koren  . 
now  owns  a  two-thirds  interest  in 
KWTN,  with  R.  J.  Dean  and  K.  K.  _ 
Dean  each  owning  one-sixth.  Mr.  ' 
Plowman  is  manager  of  KWTN.  j 


The  Distinguished  Broadcasting  Station 


Station  KSD — The  St.  Louis  Post-Dispatch 

POST-DISPATCH  BUILDING.  ST.  LOUIS,  MO. 
FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK        CHICAGO         DETROIT        ATLANTA         SAN  FRANCISCO  LOS  ANGELES 
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Home  of  New  WMAM 


WMAM,  Marinette,  Wis., 
Plans  to  Take  Air  Soon 
With  Chapin  as  Manager 

WISCONSIN'S  newest  radio  sta- 
tion, WMAM,  Marinette,  author- 
ized last  June  to  operate  with  250 
watts  daytime  on  500  kc,  will  go 
on  the  air  early  in  October,  accord- 
ing to  M.  F.  Chapin,  general  man- 
ager, who  until  recently  was  chief 
engineer  of  WIBA,  Madison.  The 
station  will  be  housed  in  a  build- 
ing of  its  own  on  the  Menominee 
River,  which  divides  Marinette 
from  Menominee,  Mich.  It  will  be 
RCA  equipped  throughout  with  a 
350-foot  tubular  tower  supplied  by 
D.  H.  Harrell  of  Chicago. 

Morgan  Sexton,  formerly  of 
KSTP,  St.  Paul,  where  he  was 
General  Mills  sports  announcer, 
will  be  commercial  manager.  Paul 
Skinner,  who  has  been  singing  with 
Bill  Carlson's  orchestra  in  Chica- 
go, will  be  program  director.  Wer- 
ner Schwarz,  formerly  with 
WHBL,  Sheboygen,  will  be  chief 
engineer.  AMP  transcription  li- 
brary and  Transradio  Press  service 
have  been  ordered. 

W.  E.  Walker,  manager  of 
WIBA,  Madison,  is  owner  of  75 
of  the  200  authorized  shares  of 
capital  stock  in  M.  &  M.  Broad- 
casting Co.,  the  licensee  corpora- 
tion. Mr.  Chapin,  who  also  is  part 
owner  of  WSAU,  Wasau,  owns  35 
shares;  Wayne  W.  Cribb,  manag- 
er of  WSAU,  10  shares;  Donald  R. 
Burt,  part  owner  of  WSAU,  10 
shares.  The  remainder  of  the  stock 
is  owned  by  the  local  Lauerman 
department  store  interests. 


Gas  Society  in  Cal. 

TWENTY-FIVE  or  more  North- 
ern and  Central  California  stations 
will  be  used  in  radio  campaign  to 
be  launched  by  the  Gas  Appliance 
Society  of  California,  San  Fran- 
cisco (gas  ranges)  Oct.  13-20.  Hun- 
dred-word spot  announcements  and 
approximately  50  five-minute  par- 
ticipating periods  on  home  econom- 
ics programs  will  be  used.  Five- 
minute  periods  will  be  utilized  on 
six  of  these  stations  for  the  appear- 
ance of  Pacific  Gas  &  Electric  Co. 
home  appliance  counsellors,  who 
will  speak  on  the  new  "certified  per- 
formance" gas  range.  Other  cam- 
paigns %vill  probably  follow  during 
the  late  fall  and  winter.  Account  is 
handled  by  Jean  Scott  Frickelton 
Agency,  San  Francisco. 


Peter  Paul  Additions 

PETER  PAUL,  Naugatuck,  Conn., 
has  been  adding  to  the  list  of  sta- 
tions starting  news  programs  Aug. 
28,  with  the  present  total  amount- 
ing to  50.  Programs  for  Ten- 
Crown  Gum,  Mounds  Candy  and 
Walnettos  include  five-minute  and 
quarter-hour  news  programs  and 
musical  clock  broadcasts,  and  one- 
minute  transcribed  announcements 
with  Gabriel  Heatter.  Platt-Forbes, 
New  York,  handles  the  account. 


SKY  ON  RAMPAGE  I 

Sept.  13a  Jinx  Day  for  I 

 San  Francisco  

SEPT.  13  proved  a  jinx  day  for 
several  San  Francisco  radio  sta- 
tions, when  a  freak  electrical 
storm  struck  the  antennas  of  two 
and  caused  bad  moments  for  others. 

A  lightning  bolt  struck  the  KJBS 
radiator,  ran  down  to  the  coupling 
box  into  the  transmitter  and  dis- 
abled the  equipment.  The  station 
was  off  the  air  an  hour. 

Another  bolt  struck  one  of  the 
KFRC  towers  a  short  distance 
away,  station  resorting  to  its  auxil- 
iary transmitters  for  a  day  before 
the  regular  equipment  could  be 
placed  in  working  order.  KFRC 
was  silent  15  minutes  while  the 
change-over  was  being  made. 

Lightning  struck  the  450-foot 
single  radiator  of  KYA  four  times 
during  the  storm,  but  the  protective 
circuit  devised  by  Chief  Engineer 
Paul  Schulz  proved  effective  and 
the  bolts  failed  to  cause  any  more 
than  a  fraction  of  a  second  inter- 
ruption each  time  the  tower  was 
struck. 

S.  H.  Patterson,  general  manag- 
er of  KSAN,  stated  the  station's 
antenna  was  struck,  but  because  of 
the  employment  of  a  shunt-fed  an- 
tenna, which  is  thoroughly  ground- 
ed, KSAN  was  not  thrown  off  the 
air. 

Lightning  struck  the  radiator  of 
KSFO  Sept.  21,  throwing  the  sta- 
tion off  the  air  from  4:30  to  8  p.  m. 
Pending  repairs,  programs  were 
broadcast  by  KROW,  Oakland, 
operated  by  the  same  interests. 


Moody  Bible  Series 

MOODY  BIBLE  INSTITUTE,  Chi- 
cago, on  Sept.  24  started  the  sec- 
ond year  of  the  religious  program. 
Let's  Go  Back  to  the  Bible,  heard 
Sundays,  2:30-3  p.m.  on  a  special 
MBS  hookup  of  stations  CKLW, 
WAAB,  WFIL,  WOL,  W  C  A  E, 
WMBI,  WHN,  KXOK  and  WGR. 
Stations  WHN,  WGR  and  WOL 
broadcast  the  program  at  different 
times  on  Sunday.  Dr.  Will  Hough- 
ton, president  of  the  Institute,  is 
again  featured  with  his  short  talks. 
Critchfield  &  Co.,  Chicago,  handles 
the  account. 


THE  WOW  Good  Will  Follies,  pre- 
sented at  the  Douglas  County  Fair  by 
riO  members  of  the  WOW  staff,  attract- 
ed 12,800  paid  admissions. 


A  Market  of 
650,000  people! 

EDYTHE  FERN  MELROSE 
Manager 

National  Representatives 
Headley  -  Reed  Co. 
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Your  Indiana  campaign  is  not  com- 
plete without  WOWO.  Fort  Wayne— Indiana's 
BIGGEST  advertising  medium — not  only  the 
most  powerful  radio  station  in  the  State— but 
—it  covers  more  Indiana  families  than  any 
other  Hoosier  medium — newspaper  or  radio. 
May  we  send  you  our  new  folder  of  interest- 
ing facts  about  Indiana? 

WESTINGHOUSE  RADIO  STATIONS.  Inc. 


Free  &  Peters,  Inc.,  National  Representatives 
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TO  THE  EDITORS  OF 


Gentlemen: — 

Your  readers  will  be  amazed  to  learn  through  your  September  issue  that  in 
spite  of  the  millions  of  dollars  music  lovers  are  annually  spending  for  phono- 
graph records  they  are  denied  home  records  that  give  them  true  high  fidelity. 

And  (you  point  out)  even  if  they  could  secure  such  superior  records  there  are 
no  phonographs  on  public  sale  capable  of  faithfully  reproducing  them. 

Then  the  bombshell  .  .  .  you  tell  them  that  such  revolutionary  recordings  do 
exist  and  that  World  Broadcasting  System  creates  them,  not  for  the  public,  but 
for  radio  stations. 

You  have  dug  deeply  for  the  wealth  of  material  in  yomr  "Phonograph  Records" 
article.  May  I  commend  you  for  uncovering  a  truth  never  known  to  many  of 
your  lay  readers  until  now,  but  long  known  to  the  technical  and  talent  per- 


Back  of  this  gleaming  World  disc  is  a  great  scientific  story— a  story  that  em- 
braces the  years  of  research  and  the  millions  in  money  expended  by  the  famous 
Bell  Telephone  Laboratories  and  Western  Electric  Company  in  developing  the 
vertical-cut  Wide  Range  recording  system.  •  Advertisers  using  World  tran- 
scriptions have  the  satisfaction  of  knowing  that  wherever  their  programs  are 


WORLD  BROADi 


ortune 


sonnel  of  the  radio  world — this  fact:  the  most  nearly  perfect  thing  in  recorded 
sound  is  a  World  vertical-cut  Wide  Range  transcription. 

The  readers  of  "Fortune,"  many  of  whom  are  important  national  advertisers, 
have  listened  for  years  to  broadcasts  of  World  recorded  programs  without  dis- 
criminating between  them  and  studio  programs.  These  listeners  have  become 
partisans  of  World  quality  without  knowing  that  quality  by  name . . .  and  par- 
tisans, too,  of  the  stations  that  give  them  World  quality. 

Cordially  yours, 
WORLD  BROADCASTING  SYSTEM,  Inc. 


^^^-^^^^^  ^^^^ 


President. 


broadcast  they  are  heard  with  a  uniform  clarity  and  life-like  quality  unequalled  by  any  other  method.  • 
In  addition,  World  offers  a  variety  of  services  to  local,  regional  and  national  advertisers.  Every  step, 
from  program  plan  to  broadcast,  is  available  if  desired.  Advertisers  and  agencies  are  invited  to  write  for 
details  to  World  Broadcasting  System,  Inc.,  711  Fifth  Avenue,  New  York  City.  Studios:  New  York,  Chicago, 
Hollywood.  Branches:  Washington,  San  Francisco. 
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War,  Hell  and  ASCAP 

WAR  IS  HELL,  whether  its  purpose  is  to 
preserve  deinocracy  in  Europe  against  a  mad- 
cap dictator  or  to  preserve  it  in  radio  against 
an  arbitrary  totalitarian  ASCAP. 

The  grim  business  abroad  vitally  atfects  ra- 
dio. Performing  an  impartial,  objective  job  of 
reporting  the  war  is  no  sinecure.  It  is  fraught 
with  all  kinds  of  dangers,  but  radio  is  doing 
it  in  exemplary  fashion. 

Copyright,  in  these  tense  times,  may  pale 
;  into  insignificance.  But  it  is  our  war;  one  of 
•  principle  as  well  as  of  poeketbook.  ASCAP, 
foolishly  we  think,  refused  to  deal  with  a  rep- 
resentative committee  of  the  industry.  It  had 
the  whip  hand.  The  industry,  taking  the  only 
respectable  course  left,  has  decided  to  finance 
its  own  music  supply  and,  through  the  NAB, 
has  voted  a  $1,500,000  fund. 

Does  ASCAP  have  all  the  aces  ?  In  the  past 
it  has  been  skillful  in  splitting  the  industry 
.  ranks  with  what  has  been  described  as  a 
-'[  "stick  of  candy"  to  a  select  few.  This  time, 
however,  we  believe  it  will  find  a  united  in- 
dustry— one  that  has  learned  that  by  capitu- 
lating to  ASCAP  in  the  past,  it  has  only  paved 
the  way  for  other  parasites  and  chiselers,  each 
demanding  a  good  hunk  of  red  meat,  and  per- 
centage-wise at  that. 

Song  writers  know  that  it's  the  radio  "Hit 
Parade"  that  rolls  up  the  royalties.  That's 
why  they  plug  for  radio  performances,  even 
to  the   point   of  having   name  band-leaders 
"co-author"  tunes  that  the  baton-lifter  never 
saw  before.  And  the  name  band-leader  wouldn't 
be  what  he  is  except  for  the  open  sesame  of 
■;.  the  microphone.  In  a  word,  broadcasters  con- 
:  trol  the  popularity  of  both  the  music  and  the 
'  music  performer,  and  to  the  same  extent  the 
income  of  both. 

The  Broadcast  Music  Inc.  plan  is  basically 
y:;.  sound.  The  fact  that  two  similar  efforts  failed 
in  the  past  should  not  consign  it  to  oblivion. 
ASCAP  has  high-powered  executives,  skilled 
in  the  arts  of  lobbying,  promoting,  stalling. 

■  They  are  well  paid,  largely  out  of  radio's 
pocket;  witness  the  fact  that  $4,000,000  of 

■  ASCAP's  $6,000,000  take  comes  from  radio. 
With  full-time,  well-paid  and  smart  help,  bul- 
warked by  an  adequate  budget,  why  shouldn't 

■  ■  radio  be  able  to  develop  its  own  music  ?  And 
'.  when  it  does,  we  are  sure  ASCAP  won't  be  so 
]\  high  and  mighty. 

':;  There  is  another  important  battle  front. 
The  existing  law  on  the  statute  books  is 
ASCAP's   most   potent   weapon.   By  threat- 


ening infringement  actions  against  stations  at 
$250  per  slip,  innocent  or  otherwise,  ASCAP 
has  been  able  to  hold  a  Sword  of  Damocles 
over  the  head  of  every  broadcaster.  That  law 
(vintage  1909,  when  there  was  no  radio)  is 
archaic;  it  should  and  can  be  amended.  A  public 
figure  who  knows  Congress  and  the  copyright 
problem  —  former  U.  S.  Senator  C.  C.  Dill, 
for  example — could  handle  such  an  assignment. 
The  task  could  be  handled  not  in  the  interests 
of  the  broadcasters  alone,  but  also  for  the 
so-called  "small  users"  who  run  restaurants, 
taverns  and  barber  shops,  all  of  whom  must 
pay  tribute  in  driblets  to  ASCAP  they  can  ill- 
afford.  Then  there  are  the  movie  exhibitors, 
hotels  and  other  "users"  who  contribute  more 
substantially,  though  only  a  fraction  of  radio's 
tribute. 

The  NAB  convention  in  Chicago  unanimously 
adopted  the  Broadcast  Music  plan.  That  is  only 
the  start  of  the  job.  A  capable  executive  must 
be  selected  to  head  the  project.  Differences  be- 
tween networks  and  affiliates,  independents  and 
their  adversaries,  should  be  forgotten.  The 
legislative  ball  should  start  rolling.  There's 
plenty  to  be  done.  Let's  get  going! 


Daytime  Breaks 

RADIO  shatters  precedent  with  about  the  same 
monotonous  regularity  as  the  Yanks  win  pen- 
nants. It  was  only  yesterday,  it  seems,  that 
people  were  assumed  not  to  listen  in  the  sum- 
mer, to  snub  the  dial  all  day;  when  anything 
less  than  an  hour  of  heavy  music  wouldn't  pull, 
and  9  o'clock  was  commercial  curfew. 

With  these  chimeras  cleared  away,  it  might 
seem  there  are  no  more  radio  worlds  to  con- 
quer commercially.  But  there  are  plenty,  The 
most  obvious  bonanza  is  the  daytime  station- 
break,  now  going  begging  apparently  because 
of  the  fallacious  view  that  the  strip  shows  are 
impregnable.  We  predict,  however,  some  na- 
tional advertiser  will  go  in  for  multiple  use  of 
those  daytime  breaks  and  prove  there  is  some- 
thing new  and  productive  in  radio  time. 

Latest  data  reveal  that  daytime  breaks  can 
deliver  more  sets  per  dollar  today  than  the 
night  spots  used  so  extensively  and  profitably. 
The  Cooperative  Analysis  of  Broadcasting's 
latest  popularity  survey  [Broadcasting,  Sept. 
15]  proves  it,  showing  the  average  rating  of 
night  half-hour  network  commercials  as  6.1, 
with  the  average  daytime  quarter-hour  strip 
program  at  4. 

Taking  the  half-hour  unit  as  typical  of  eve- 
ning programs,  and  the  five-day-a-week  strip 
as  typical  of  daytime,  it  is  self-evident  that 


two-thirds  as  many  sets  are  tuned  to  daytime 
programs  as  compared  to  evening  offerings. 
Rates  for  daytime  breaks,  as  a  rule,  are  one- 
half  the  night  costs. 

Moreover,  there  is  the  availability  factor. 
Advertisers  today  experience  difficulty  in  buy- 
ing night  breaks  adjacent  to  programs  holding 
ratings  equal  to  or  above  the  average.  Because 
so  few  advertisers  have  seen  the  possibilities 
of  daytime  breaks,  there  are  many  availabilities 
adjacent  to  some  of  the  most  popular  programs 
on  the  air. 

The  local  advertiser,  by  dint  of  local  sales 
staff  efforts,  is  beginning  to  buy  daytime 
breaks.  At  least  one  national  account  recently 
saw  and  took  up  the  opportunity.  Those  who 
start  now  can  virtually  pick  their  own  spots. 
"Small  space,  frequently  inserted"  has  been 
the  basis  of  many  a  successful  newspaper  cam- 
paign. The  station-break  is  radio's  way  of  ap- 
plying that  axiom.  But  it  affords  an  advantage 
over  small  publication  space,  since  the  smaller 
the  display  the  less  actual  reader  circulation. 
In  radio,  however,  the  rule  does  not  apply  be- 
cause the  station  break  depends  entirely  upon 
its  position  for  its  circulation. 

Because  attractive  position  is  available  on 
most  stations — network  as  well  as  non-network 
— ^for  daytime  breaks,  they  represent  a  real 
buy  for  advertisers  who  want  mass  circulation 
of  short,  poster-type  copy. 

FREE  TIME  "suggestions"  from  government- 
al agencies,  Federal,  State  and  local,  often 
have  proved  the  station  managers  nightmare. 
Thus,  tvhen  a  sane,  sensible,  cooperative  plan 
earmarked  for  sponsorship  is  put  forward, 
such  as  that  projected  hy  Federal  Housing 
Administration,  it  is  easy  to  understand  why 
a  rousing  cheer  should  ensue  [see  page  20]. 


Bears  Watching 

WHEN  AN  ASTUTE  broadcaster  like  John 
Shepard  3d  ventures  into  the  frequency  modu- 
lation field  to  the  tune  of  $200,000  or  more, 
and  himself  becomes  a  distributor  of  F-M 
receivers,  you  can  rest  assured  there's  "some- 
thing to  it".  Then  when  Bell  Laboratories, 
Westinghouse,  GE,  NBC,  CBS  and  various 
station  operators  decide  to  do  some  experi- 
menting with  the  new  system  of  transmission 
and  reception,  the  skeptics  must  sit  up  and 
take  notice. 

It  is  all  too  easy  to  dismiss  a  revolutionary 
idea  with  an  offhand  remark  that  nothing  can 
be  done  to  shake  up  the  broadcast  band,  or 
disturb  the  40  million  receivers  now  in  use, 
but  these  are  times  when  anything  can  happen. 
The  war,  if  not  the  apparent  efficacy  of  the 
new  system,  might  wreak  drastic  changes  over- 
night. We  have  watched  and  heard  the  Arm- 
strong system  in  operation.  There  is  no  doubt 
about  the  remarkable  clarity  of  the  signals  it 
produces  and  reproduces.  What  it  may  do  to 
the  present  broadcasting  system  can  hardly 
be  guessed,  but  certain  it  is  that  the  dozen  or 
so  experimental  stations  already  authorized 
bear  the  closest  scrutiny  of  every  broadcaster. 

Maj.  Armstrong  has  been  particularly  gen- 
erous in  throwing  open  his  invention  to  inves- 
tigation by  all  comers  and  has  not  yet  an- 
nounced whether  he  intends  to  license  or  sell 
his  apparatus  outright.  His  standing  among 
his  own  technical  fraternity,  his  past  record 
as  an  inventor  and  the  conviction  among  his 
F-M  followers  that  he  has  hit  upon  something 
important — all  lend  to  our  belief  that  every 
station  owner  would  do  well  to  look  into  the 
new  system. 


Page  48  •  October  2,  1939 


BROADCASTING  •  Broadcast  Advertising 


FREDERICK  WILLIAM  MEYER 


SELLING  groceries  over  the 
counter  and  selling  them  over  the 
air,  you'll  admit,  entail  radically 
different  techniques.  But  if  the 
salesman  knows  how  to  serve  the 
"public  interest,  convenience  and 
necessity",  whether  he  sells  pickles, 
piccolos  or  pachyderms,  he'll  make 
the  grade. 

Such  a  man  is  Frederick  William 
(Bill)  Meyer,  general  manager  of 
KLZ,  pioneer  voice  of  the  Rockies 
in  Denver.  He's  sold  groceries  over 
the  counter,  and  he  sells  them  over 
the  air.  As  a  matter  of  fact,  his 
prowess  as  a  hawker  of  beans,  but- 
ter and  broccoli  proved  a  direct 
route  to  radio. 

It  was  because  Bill  Meyer  was 
possessed  of  that  spark  of  sales 
genius,  sans  high  pressure,  that  he 
was  enticed  into  radio  14  years  ago. 
And  it  was  with  KLZ,  which  had 
been  on  the  air  since  1921.  Though 
the  ownership  of  the  station  has 
changed,  Bill  was  kept  in  the  sad- 
dle, because  his  identity  was  almost 
sjTionynious  wath  Rocky  Mountain 
radio. 

Bill  Meyer  is  a  personification  of 
proof  that  a  good  salesman  does  not 
have  to  be  raucous  and  rip-snortin' 
even  in  the  alleged  wild  and  wooly 
West.  Big,  broad  and  swarthy,  he 
is  nevertheless  soft-spoken  and 
mild-mannered.  He  is  friendly  and 
genial — virtues  that  are  character- 
istic of  the  entire  KLZ  organiza- 
tion, as  well  as  that  of  its  little- 
sister  station,  KVOR,  in  nearby 
Colorado  Springs. 

Bill  Meyer  is  a  native  Denverite, 
born  there  of  pioneer  stock  on  Nov. 
7,  1888.  When  General  Mills,  or  its 
precursor,  peddled  Gold  Medal  flour 
rather  than  Wheaties,  he  donned 
the  apron  and  straw  cuff-guards  as 
a  grocery  clerk.  He  learned  how  to 
handle  the  public,  and  acquired  a 
practical  knowledge  of  "public 
service"  that  has  served  him  in  ex- 
cellent stead  in  radio.  His  self-ac- 
quired knowledge  and  huge  capac- 
ity for  work,  as  a  young  man,  soon 
cast  him  in  the  role  of  star  sales- 
man on  the  staff  of  one  of  Denver's 
large  wholesale  houses.  His  expand- 
ing reputation  as  a  go-getter  then 
came  to  the  attention  of  Dr.  Wil- 


liam D.  Reynolds,  one  of  the  na- 
tion's early  manufacturers  and  dis- 
tributors of  radio  receivers  and  a 
pioneer  in  experimental  broadcast- 
ing. 

As  radio  began  to  cut  through 
the  fad  era.  Dr.  Reynolds  looked 
for  sales  assistance,  to  enable  him 
to  devote  more  time  to  broadcast- 
ing. Quick  to  appraise  the  possi- 
bilities of  radio.  Bill  Meyer  dropped 
a  lucrative  grocery  territory  to  as- 
sume management  of  sales  for  Rey- 
nolds. The  business  grew,  as  did 
KLZ.  Time  was  being  sold  on  the 
air  in  the  East.  It  looked  good  in 
Denver  too.  In  1925  Meyer  became 
a  partner  in  KLZ.  He  invested  his 
life's  savings  in  the  business, 
though  friends  sought  to  dissuade 
him  from  such  a  "radical"  move. 

New  studios  were  acquired  in  the 
downtown  Shirley-Savoy  Hotel  and 
new  equipment  was  installed.  Bill 
Meyer  started  in  the  broadcast 
business  with  the  same  philosophy 
he  used  in  groceries  and  receiving 
sets,  and  that  was  to  please  the  cus- 
tomer. His  "customers"  were  the 
radio  audience,  and  he  sought  to 
diffuse  friendly,  helpful  service  to 
the  community.  The  result  was  and 
still  is  an  audience  loyalty  unique 
in  the  radio  annals. 

KLZ  was  one  of  the  early  West- 
ern outlets  of  CBS,  ioining  the  net- 
work during  its  first  year  of  opera- 
tion in  1927.  The  station's  person- 
nel and  operations  grew  apace,  with 
many  innovations  in  programming 
and  merchandising  developed.  The 
organization  today,  with  38  em- 
ployes, is  completely  departmental- 
ized and  geared  to  every  phase  of 
broadcasting. 

Not  long  after  the  death  of  Dr. 
Reynolds  in  1935,  control  of  KLZ 
passed  into  the  hands  of  E.  K. 
Gaylord  and  Edgar  Bell  and  their 
associates  of  the  Oklahoma  Pub- 
lishing Co.,  which  already  operat- 
ed WKY,  in  Oklahoma  City.  Mr. 
Gaylord,  a  native  of  Colorado 
Springs  and  a  strong  booster  of 
Colorado,  wanted  to  contribute 
something  to  its  people.  He  saw  ra- 
dio as  the  most  direct  course. 


NOTES 


.J.  OREN  WEAVER,  formerly  head 
of  the  news  department  of  WBBM, 
CBS  outlet  in  Chicago,  has  been 
named  assistant  to  Paul  White,  CBS 
public  affairs  director.  New  York. 
George  Stellman,  of  the  WBBM  news 
staff,  has  been  promoted  to  the  posi- 
tion formerly  held  by  Mr.  Weaver.  A 
graduate  of  Northwestern  U.,  Mr. 
Weaver  is  an  ordained  minister  of 
the  Episcopal  Church  and  has  been 
with  WBBM  since  1936.  Stellman  is 
a  graduate  of  California  U.  and 
joined  WBBM  in  1936  after  a  news- 
paper career  in  Oakland,  Gal.  He  will 
continue  to  write  Hisiory  in  the  Mak- 
ing, half-hour  Sunday  afternoon  show 
on  WBBM  sponsored  by  Sinclair  Re- 
fining Co. 

ROBERT  F.  SCHUETZ.  for  ten 
years  with  NBC's  engineering  depart- 
ment in  New  York  and  on  the  West 
Coast,  has  been  appointed  manager  of 
the  network's  transcription  service  in 
Hollywood. 

HAL  BURNETT,  formerly  of 
WBBM,  Chicago,  has  joined  the  mer- 
chandising and  sales  promotion  depart- 
ment of  WISN,  Milwaukee. 
BRUCE  EELLS,  at  one  time  with 
WGN,  Chicago  and  WHO,  Des 
Moines,  has  joined  KHJ,  Los  Angeles, 
as  account  executive. 
J.  BERT  MITCHELL  Jr.,  former 
manager  of  KPLT,  Paris,  Tex.,  and 
KGKL.  Sau  Angelo.  and  lately  with 
Texas  State  Network,  has  been  named 
manager  of  KTBC,  new  1,000-watt 
daytime  station  in  Austin,  Tex. 
FRANCIS  (Puck)  WENDLING,  for- 
merly account  executive  of  KH.I,  Los 
Angeles,  has  joined  KMO,  Tacoma, 
Wash.,  in  a  similar  capacity,  working 
under  Thayer  Ridgway.  sales  manager 
of  the  Pacific  Network. 
HENRY  FRITZEN,  KGER,  Long 
Beach,  Cal.,  account  executive,  and 
Rosanna  Hubley,  office  manager  of 
the  station's  Los  Angeles  studios,  were 
married  Sejjt.  10  in  Yuma,  Ariz. 

Because  of  Bill  Meyer's  status  in 
the  community  and  his  long  and 
successful  record  in  the  industry, 
the  new  owners  of  KLZ  asked  him 
to  remain  as  the  station's  executive 
head.  With  him  they  began  a  new 
era  of  service.  New  dollars  were 
spent  in  studios  and  transmitters — 
the  latter  one  of  the  show  places 
of  the  area.  And  it  has  paid  hand- 
some dividends  in  public  acceptance 
and  confidence  and  in  sales  rec- 
ords. 

Ask  Bill  Meyer  today  why  he 
chose  radio  and  he  will  still  tell 
you:  "Because  it  offers  such  a 
splendid  opportunity  for  service  to 
the  largest  number  of  people,  and 
because  it  is  always  unpredictably 
exciting".  Though  radio  dominates 
his  interest,  he  finds  time  for  other 
activities,  notably  trout  -  fishing, 
golf  and  aviation. 

Proudest  possession  of  Bill  Mey- 
er and  his  charming  and  talented 
wife  is  daughter  Helen  Maurine 
Fivash,  Jr.,  former  student  in  the 
School  of  Medicine  at  the  Univer- 
sity of  California,  married  a  month 
ago.  Proudest  associations  are 
his  host  of  friends  and  his  mem- 
berships and  activities  in  radio 
groups,  the  Masonic  Order,  Rotary 
Club,  Cherry  Hills  County  Club, 
Denver  Athletic  Club,  Gyro  and 
others.  Proudest  accomplishment, 
his  record  as  a  veteran  radio  man 
but  one  who  is  still  pioneering. 


DR.    ORESTES    H.  CALDWELL, 

editor  of  Radio  Today,  on  Sept.  29 
gave  a  talk  on  MBS  titled  "How's 
Your  Radio?"  in  connection  with  the 
"Curtain  Raisers"  campaign  of  the 
NAB  to  increase  the  number  of  lis- 
tening hours,  radio  listeners  and  the 
efficiency  of  receiving  sets. 

E.  P.  H.  JAMES,  sales  promotion 
manager  of  NBC.  will  serve  as  one 
of  the  judges  in  the  fifth  annual  Ex- 
hibition of  Printing  sponsored  by  the 
New  York  Emploving  Printers  Assn.. 
to  be  held  Oct.  31-Nov.  2  at  the  Hotel 
Commodore. 

JOE  D.  CARROLL,  formerly  chief 
engineer  of  KFJI.  Klamath  Falls. 
Ore.,  has  been  appointed  general  man- 
ager of  KGDM,  Stockton,  Cal. 

A.  L.  ASHBY,  vice-president  and  gen- 
eral counsel  of  NBC's  legal  depart- 
ment, on  Sept.  6  spoke  on  "Radio  as 
an  Economic  and  Social  Force"  at  the 
National  Committee  meeting  of  Alpha 
Kappa  Psi.  of  which  he  is  a  member, 
at  Pocono  Manor,  The  Poconos,  Pa. 

TAMS  BIXBY,  manager  of  KBIX. 
Mn.skogee.  Okla..  is  back  at  his  desk 
following  a  narrow  escape  from  death 
in  a  yacht  explosion  in  Minnesota. 

H.  NELSON  COCKER,  manager  of 
WTEU.  Philadelphia,  on  Sept.  9  mar- 
ried Ardella  Flade  of  that  city. 

BOB  HOFER.  recently  of  KUJ, 
Walla  Walla.  Wash.,  has  been  trans- 
ferred to  KRLC,  Lewiston,  Ida. 

JOHN  GILLIN  Jr.,  genera]  manager 
of  wow,  Omaha,  has  been  named 
honorary  vice-nresident  of  the  Ne- 
braska Table  Tennis  Assn. 

BEN  E.  STONE,  for  five  years  com- 
mei'cial  manager,  has  been  named 
general  manager  of  KOOS.  Marshfield. 
Ore. 

TOM  SHU  GAR  T.  .salesman  of 
KGKB.  Tyler.  Tex.,  is  the  father  of 
a  girl  born  recently. 

WILLIAM  B.  HARDEN,  recently  of 
the  Syracuse  Journal,  has  joined 
WSYR.  Syracuse,  as  salesman. 

TOM  H  A  M  I  L  T  O  N.  salesman  of 
WNEW,  New  York,  on  Sept.  15  mar- 
ried Margaret  Caverley  of  Hamjjtou. 
N.  J. 

W.  C.  WESTER,  sales  manager  of 
WKBZ,  Muskegon,  Mich.,  is  the  fa- 
ther of  a  baby  boy. 

ROY  E.  HUGHES,  out  of  radio  for 
some  time,  has  joined  KOY,  Phoenix. 
Ariz.,  as  account  executive. 

AL  MENDENHALL  has  joined  the 
sales  staff  of  WATL,  Atlanta,  Ga. 

FRED  ELSETHAGEN.  of  the  com- 
mercial staff  of  KGVO.  Missoula. 
Mont.,  is  the  father  of  a  boy  born  re- 
cently. 

EDWARD  DE  SALISBURY,  for- 
merly sales  promotion  manager  of 
NBC  Artists  Service,  has  been  trans- 
ferred to  the  NBC  sales  department. 


Memorial  to  Marconi 

R.  M.  BROPHY,  general  manager 
of  the  Canadian  Marconi  Co., 
Montreal,  recently  presented  a  me- 
morial monument  to  Sir  Hum- 
phrey Walwyn,  Governor  of  New^- 
foundland,  and  to  the  people  of 
Newfoundland,  to  mark  the  spot  on 
Signal  Hill  where  Guglielmo  Mar- 
coni and  two  colleagues  heard  the 
first  trans-Atlantic  wireless  signal 
on  Dec.  12,  1901.  The  attendant 
ceremonies  were  carried  on  CFCF, 
Montreal,  the  Canadian  Broadcast- 
ing Corp.  national  network,  and 
the  NBC  Blue  network.  Percy  W. 
Paget,  one  of  Marconi's  associates, 
took  part  in  the  program  from  Lon- 
don. Chief  Justice  of  Newfound- 
land Sir  William  Horwood,  who 
was  present  when  Marconi  heard 
the  historic  signal,  also  took  part 
in  the  ceremonies  broadcast  from 
St.  Johns,  Newfoundland. 
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BEHIND 


GEORGE  CRANDALL,  former  man- 
ager of  the  concert  division  of  New 
York's  Federal  Music  Project  and  pre- 
viously station  manager  of  WIBX, 
TJtica,  has  joined  the  CBS  publicity 
department  as  field  representative. 
Mr.  Crandall  is  now  visiting  principal 
cities  on  behalf  of  CBS  sustaining 
music,  education,  and  drama  features, 
including  in  his  itinerary  all  cities 
which  the  New  York  Philharmonic- 
Symphony  Orchestra  will  visit  on  its 
out-of-town  schedule  starting  Oct.  28. 

BETTY  POLLEN,  formerly  in  the 
radio  division  of  J.  Walter  Thompson 
Co.,  Hollywood,  has  joined  Don  Lee 
Broadcasting  System,  Los  Angeles,  as 
television  talent  scout,  and  assistant 
to  Jimmy  Burton,  director  of  studio 
operations. 

TOM  HUDSON,  formerly  of  the 
Texas  State  Network,  has  joined  the 
announcing  staff  of  WGN,  Chicago. 

JACK  EDMUNDS,  formerly  at  WLW 
and  WSAI,  Cincinnati,  and  recently 
director  of  states  for  the  New  York 
Fair,  has  been  named  production  chief 
of  WKRC,  Cincinnati.  Before  his 
Cincinnati  connections  he  had  been  an 
NBC  producer,  later  manager  of 
CFCF,  Montreal.  Horace  Hunnicutt. 
formerly  with  NBC,  Washington,  and 
WNOX,  Knoxville,  has  joined  WKRC 
as  pilot  of  the  Dawn  Patrol.  Bill 
Welch,  recently  with  WCKY,  Cincin- 
nati, and  KOBH.  Rapid  City,  S.  D., 
has  joined  WKRC  as  announcer  and 
news  commentator. 

HARRY  RENFRO  has  been  added  to 
the  news  and  announcing  staff  and 
Sylvia  Connor  to  the  program  depart- 
ment of  KXOK,  St.  Louis. 

J.  J.  MURRAY,  auditor  of  WEEI. 
Boston,  and  his  bride,  the  former 
Margaret  Grady  of  the  WEEI  general 
service  department,  are  honeymooning 
in  the  East  and  South. 

ROD  CUPP.  of  the  production  de- 
partment of  WLS,  Chicago,  is  the  fa- 
ther of  a  baby  girl  born  Sept.  19. 
John  Brown,  of  the  WLS  music  de- 
partment, is  the  father  of  a  baby  girl 
born  Sept.  17. 

CLARENCE  TONAHILL,  formerly 
of  WACO,  Waco,  and  KTSA,  San 
Antonio,  has  joined  the  announcing 
staff  of  KGKO,  Fort  Worth.  Thaine 
Engle  has  been  relieved  of  routine  an- 
nouncing and  is  doubling  in  continuity. 

BOB  DRAKE,  and  his  Jackson  Fam- 
ily, after  nearly  four  years  at  WHAS. 
Louisville,  has  joined  WROL,  Knox- 
ville, where  he  is  sponsored  six  eve- 
nings a  week. 

.TACK  MANNING,  announcer  of 
WBZ-WBZA,  Boston-Springfield,  is 
writing  a  radio  column  for  a  new  local 
magazine.  What's  'New  in  Boston. 
Horace  Rolfs,  ^  of  the  mail  room,  is 
art  editor  of  a  church  publication  and 
writes  an  amusement  column  for  the 
Youth  Tribune.  Charles  Higgins,  re- 
cently with  WORC,  Worcester.  Mass., 
is  announcing  temporarily  at  WBZ. 

DAVE  PORTER,  recent  graduate  of 
Texas  College  of  Mines,  has  joined  the 
continuity  staff  of  KTSM,  El  Paso. 
VIC  ROWLAND,  former  associate 
editor  of  the  Golden  Gate  Interna- 
tional Exposition  Giiidehook  and  news 
editor  of  the  Stanford  Daily  at  Stan- 
ford University,  has  been  promoted  to 
promotion  manager  of  KVOE,  Santa 
Ana,  Cal.  He  succeeds  Jack  O'Mara, 
who  has  joined  the  promotion  staif  of 
WOWO,  Fort  Wayne,  Ind.  Virgil 
Blakemore  is  a  recent  addition  to 
KVOE's  sales  staff. 
WILLIAM  M.  KEPHART,  of  the 
announcing  staff  of  NBC-Chicago,  has 
succeeded  Everett  Mitchell  as  super- 
visor of  tJie  NBC  announcing  staff. 
Mitchell  relinquished  the  po  t  to  de- 
vote his  fuU  time  to  a  heavy  schedule 
of  sustaining  and  commercial  jobs. 


NOT  FOR  hitting  home  runs,  but 
for  spelling  them  is  this  trophy 
awarded  to  Tony  Koester,  sports- 
caster  of  KFBK,  Sacramento, 
awarded  by  the  Pacific  Coast 
League.  Koester  was  adjudged  the 
most  "appreciated"  sports  an- 
nouncer in  the  League  in  a  compe- 
tition which  included  Los  Angeles, 
San  Francisco,  Portland,  Seattle, 
Oakland  and  Hollywood,  as  well  as 
Sacramento,  which  is  the  smallest 
city  in  the  League.  Old  Gold  cigar- 
ettes and  Briggs  Pipe  Mixture,  P. 
Lorillard  Co.,  products,  have  spon- 
sored baseball  over  KFBK  for  the 
last  two  seasons.  The  award  was 
based  on  the  proportionate  increase 
in  attendance  on  designated  Radio 
Appreciation  nights  at  the  ball 
parks. 

RON  GAMBLE,  announcer  of  WJR. 
Detroit,  announces  his  engagement  to 
Eleanor  Ryan,  soprano  of  the  WJR 
Chorus.  Gamble  got  his  airplane  pilot's 
license  the  same  day  (Sept.  15)  as 
well  as  a  new  contract  to  m.c.  the 
Ford  Sunday  Evening  Hour. 

LEE  STRAHORN,  producer,  NBC, 
San  Francisco,  is  recovering  from  a 
lung  injury  suffered  during  a  severe 
attack  of  coughing.  He  was  hospital- 
ized several  weeks. 

ELLIS  CRAIG,  KOY,  Phoenix,  ac- 
count executive,  and  prior  to  that  an- 
nouncer, has  resigned  to  join  Sahuaro 
Plaster  Co.,  Los  Angeles. 

DON  LOGAN,  former  announcer- 
singer  at  KROW,  Oakland.  Calif,  and 
previous  to  that  radio  editor  of  the 
Oakland  Post-Enquirer,  has  been  made 
manager  of  the  Regal  Theater  in  Los 
Banos,  Cal. 

ROD  HENDRICKSON,  commenta- 
tor-actor at  NBC,  San  Francisco,  is 
also  radio  editor  of  The  Argonaut, 
San  Francisco  weekly. 

EMERSON  SMITH  recently  resigned 
the  KPO-KGO  announcing  staff  in 
San  Francisco  to  become  assistant 
program  manager  of  KDYL,  Salt  Lake 
City. 

ARNOLD  MARQUIS,  of  the  San 
Francisco  NBC  production  staff,  will 
conduct  a  series  of  lectures  on  "Radio 
Writing"  for  the  University  of  Cali- 
fornia Extension  Division  this  Fall. 
J.  B.  CLARK,  announcer  of  WPTF. 
Raleigh,  N.  C,  has  started  a  series  of 
weekly  sport  pages  in  The  State,  North 
Carolina  magazine.  Graham  Poyner, 
program  director,  has  been  named  to 
the  Community  Chest  publicity  com- 
mittee. 

LIEUT.  ROBERT  D.  HEINL  Jr., 
U.  S.  Marine  Corps,  son  of  Bob  Heinl, 
the  Washington  radio  writer,  on  Sept. 
23  was  married  in  Washington  Ca- 
thedral to  Nancy  Gordon  Wright. 


Note  From  Abroad 

FERNANDO  BE  SA,  Portu- 
gese language  announcer  of 
NBC,  New  York,  Interna- 
tional Division,  has  just 
learned,  to  his  regret,  that 
his  voice  carries  throughout 
Latin  America.  Years  ago, 
while  attending  a  Brazilian 
University,  Fernando  gen- 
erously signed  as  security  on 
a  fellow  student's  note.  Dur- 
ing a  recent  broadcast  his 
voice  was  recognized  by  the 
holder  of  the  note,  who 
promptly  notified  him  that  the 
note  never  had  been  paid.  The 
net  loss  to  Fernando  was 
$130. 


JIM  COX,  continuity  chief  of  WKY, 
Oklahoma  City,  and  his  wife,  Harriot 
Johnson,  are  authors  of  a  new  song, 
"Inquire  Within",  sung  for  the  first 
time  Sept.  23  by  Allan  Clark,  WKY 
musical  director,  with  Bobby  Clark  as 
pianist. 

ROBERT  W.  McDonald,  writer  of 
KMOX,  St.  Louis,  suffered  a  fractured 
skull  Sept.  19  in  an  auto  accident  and 
was  in  a  serious  condition.  He  was  in- 
jured while  riding  with  a  police  radio 
dispatcher,  who  was  instantly  killed 
when  the  car  hit  a  pole  and  over- 
turned. 

MAURICE  BARRETT,  production 
manager  of  WHN,  New  York,  has 
written  a  book  on  American  poetical 
philosophy  titled  Thoughts  Are  Things, 
which  will  be  published  this  fall. 

EMMETT  JACKSON,  announcer  of 
W  H  I  P  -  W  W  A  E,  Hammond,  Ind., 
married  Anne  Wilkin  Sept.  22. 

STANLEY  VAINRIB,  recently  of 
the  Chicago  Radio  Council,  has  been 
subbing  during  the  illness  of  Jack 
Foster,  announcer  of  KRIC,  Beau- 
mont, Tex. 

H.  L.  JOHNSTON  has  been  named 
musical  director  of  WDZ,  Tuscola,  111. 

CHARLES  TIGNER,  Texas  State 
Network  announcer,  and  Margaret 
Knotts,  of  Dallas,  were  married  re- 
cently at  Fort  Worth. 


LADIES, 


HILDA  C.  WOEHRMEYER 

AROUND  WOWO-WGL,  Westing- 
house  stations  in  Fort  Wayne, 
Hilda  C.  Woehrmeyer,  continuity 
supervisor,  is  known  as  "the  main- 
stay of  the  general  office".  She  has 
been  with  the  stations  nine  years 
and  has  been  active  in  both  sales 
and  programming.  At  present  she 
acts  as  liaison  between  sales  and 
program  departments,  reporting  to 
the  manager. 


ARDENNE  WHITE,  tenor  of  Musi- 
cal Steelmakers  on  MBS,  has  joined 
the  program's  production  staff,  re- 
placing Walter  Patterson,  who  has 
resigned  to  return  to  station  work. 
Mr.  Patterson,  former  program  di- 
rector of  WWVA,  Wheeling,  has  not 
announced  his  future  plans. 

ALICE  HILL,  actress  of  WGN,  Chi- 
cago, and  MBS,  was  married  Sept.  29 
to  Sumner  Walter  Dill  Scott,  son  of 
the  former  president  of  Northwestern 
U.  Miss  HiU  is  a  member  of  the  cast 
of  Betty  &  Boh,  Painted  Dreams  and 
Curtain  Time. 

ARCH  OBOLER,  New  York  writer- 
producer,  will  originate  his  weekly 
dramatic  series  from  Hollywood  for 
approximately  a  month  starting  Oct. 
12. 

KEMP  TOOLE,  formerly  of  KFBB, 
Great  Falls,  Mont.,  has  joined  the  an- 
nouncing staff  of  KGVO,  Missoula, 
Mont.,  replacing  Glenn  Marston,  now 
assigned  to  news. 

BILL  SHARPE,  formerly  of  KLAH. 
Carlsbad,  has  joined  KIUN,  Pecos, 
Tex.,  as  chief  announcer,  replacing 
Wray  Guye. 

ROBERT  DOBBIN,  formerly  of 
KFJB,  Marshalltown,  la.,  has  been 
named  farm  editor  and  continuity 
chief  of  WDAY,  Fargo,  N.  D.  Dave 
Henley  has  been  promoted  to  produc- 
tion manager  of  WDAY. 

PAUL  BRENNER,  formerly  an- 
nouncer of  WNEW,  New  York,  has 
joined  the  staff  of  WAAT,  Jersey  City, 
and  wiU  conduct  two  daily  programs, 
the  Breakfast  Special  from  8 :30  to 
9 :30  a.  m.  and  a  musical  program 
from  4:30  to  6:30  p.  m. 

MERLE  PITT,  musical  director  of 
WNEW,  New  York,  recently  became 
the  father  of  a  second  child,  a  girl. 

FRED  FOX,  continuity  writer  of 
KYA,  San  Francisco,  suffered  a  con- 
cussion of  the  brain  and  severe  bruises 
recently  when  he  slipped  and  fell  on  a 
gravel  walk.  Watson  Humphrey,  pro- 
ducer of  commercial  programs,  suf- 
fered an  injured  leg  in  a  fall  at  home. 

GEORGE  BACKUS,  in  charge  of 
participation  programs  of  the  Arizona 
Network,  after  spending  the  entire 
summer  in  Riverside,  Conn.,  has  re- 
turned to  KOY,  Phoenix. 

CLINTON  JONES,  CBS  HoUywood, 
assistant  news  bureau  editor  for  three 
years,  has  been  appointed  news  ed- 
itor of  the  network's  San  Francisco 
bureau. 

STEPHEN  DALE,  formerly  of 
CHML,  Hamilton,  Ont.,  has  joined 
the  announcing  staff  of  Canadian 
Broadcasting  Corp.,  Toronto. 

DON  GILLS,  of  the  music  staff  of 
WBAP,  Fort  Worth,  is  the  father  of 
a  baby  boy  born  Oct.  18. 

MISS  MABEL  HOLLAND,  a  mem- 
ber of  the  sales  staff .  of  WBIG, 
Greensboro,  N.  C,  will  marry  Broadus 
Bryan  Wright,  of  Washington,  in 
October  and  move  to  Washington. 

GLENN  MARTIN  has  been  named 
chief  announcer  and  special  events 
director  of  KGVO,   Missoula,  Mont. 

WILLIAM  BAMFORD,  acting  pro- 
gram director  of  WNBX,  Springfield, 
Vt.,  has  been  given  that  post  on  a 
permanent  basis,  and  Miss  Grace 
Cross  has  been  named  assistant  pro- 
gram director.  Robert  F.  Anthony  has 
been  appointed  continuity  director. 

GEORGE  COSTLEY  who  writes  and 
conducts  the  daily  quarter-hour  Charm 
School  on  Arizona  Network,  has  been 
signed  by  Public-Rickards-Nace  The- 
atres, Phoenix  (statewide  chain)  to 
write  Theatre  Time,  sponsored  on 
that  network.  Both  shows  originate 
at  KOY,  Phoenix. 

JOE  BIGELOW,  who  wrote  comedy 
material  for  the  Rudy  Vallee  program, 
is  returning  to  Hollywood  from  New 
York  as  staff  member  of  J.  Walter 
Thompson  Co.  He  will  work  with  Car- 
roll Carroll  and  Lynn  McMajius  on 
the  NBC  Kraft  Music  Hall. 


Page  50  •  October  J,  1939 


BROADCASTING  •  Broadcast  Advertising 


DEL  CAMP,  former  program  director 
of  WDBV,  Waterbury,  Vt.,  and  more 
recently  with  WHDH,  Boston,  has 
joined  the  announcing  staff  of  WTAG, 
Worcester.  Rav  Saunders,  formerly 
with  WHN  and  WMCA,  New  York, 
has  also  joined  the  WTAG  announc- 
ing staff. 

JAMBS  WOOLWINE,  of  Hollywood, 
recently  with  St.  Louis  stations,  has 
joined  KtJJ,  Walla  Walla,  Wash.,  as 
announcer  and  producer.  Bob  Lewis, 
of  Seattle,  also  has  joined  the  announc- 
ing staff. 

JEWEL  STUDY,  secretary  to  Man- 
ager A.  V.  Tidmore,  of  WFMD,  Fred- 
erick, Md.,  has  announced  her  engage- 
ment to  Ted  Fowler,  with  wedding  set 
for  January. 

ARTHUR  BROWN,  continuity  chief 
■of  WNAX,  Yankton,  S.  D.,  has  re- 
signed to  spend  the  winter  in  Des 
Moines  doing  freelance  writing.  Wini- 
fred Hubler,  of  Drake  School  of  Radio, 
has  joined  the  continuity  department 
of  WNAX.  She  formerly  has  been  at 
WHO  and  KSO-KRNT,  Des  Moines. 

AL  DAVIS,  KLO,  Ogden,  Utah,  an- 
nouncer, has  resigned  to  return  to 
Montana. 

LEO  TOWNSEND  and  Bob  Ross, 
Hollywood  writers,  who  contributed  to 
the  CBS  Texaco  Star  Theatre  last 
season,  have  been  re-signed  for  the 
■current  series.  Other  Hollywood  writ- 
ers on  the  show  include  Frank  Galen, 
Abe  Burrows,  Keith  Fowler  and  Tom 
Langan. 

■CARLTON  KADELL,  former  Holly- 
wood announcer-actor,  now  in  Chicago, 
has  the  role  of  Chris  in  the  CBS  serial, 
Romance  of  Helen  Trent. 

WILFRED  ROBERTS,  former  NBC 
announcer,  recently  signed  to  a  Para- 
mount Pictures  Corp.  contract,  has 
teen  set  for  a  featured  role  in  "The 
Parmer's  Daughter." 

BEN  McFALL,  new  to  radio,  has 
joined  KBIX,  Muskogee,  La. 


Krautters  Is  Promoted 

PROMOTION  of  E.  C.  (Jimmy) 
Krautters,  sales  promotion  man- 
ager of  WCKY,  Cincinnati,  to  sales 
manager,  succeeding  Lloyd  G.  Ven- 
ard,  who  has  re- 
signed, was  an- 
nounced Sept.  19 
by  L.  B.  Wilson, 
president  and 
general  manager 
of  the  new  50,000- 
watter.  Mr.Kraut- 
ters  joined 
WCKY  last  April, 
leaving  WLW, 
Mr.  Krautters  where  he  was  as- 
sistant sales  manager  in  charge  of 
service.  He  has  been  in  radio  for  a 
decade.  George  H.  Moore,  a  mem- 
ber of  WCKY's  sales  personnel 
since  1929,  was  named  manager  of 
the  sales  promotion  department 
succeeding  Mr.  Krautters.  Mr. 
Venard,  it  was  reported,  resigned 
to  accept  another  position,  though 
he  has  made  no  announcement  of 
his  future  plans.  Before  joining 
WCKY  two  years  ago,  he  was  sales 
manager  of  WGAR,  Cleveland. 


TRUMAN  BRADLEY.  M-G-M  film 
actor,  and  formerly  CBS  Chicago  an- 
nouncer of  the  Ford  Sunday  Evening 
Hour,  has  been  signed  to  handle  com- 
mercials on  the  Burns  &  Allen  pro- 
gram which  starts  on  that  network 
Oct.  4  under  sponsorship  of  Lehn  & 
Fink  Products  Co. 

A.  J.  TAYLOR,  head  bookkeeper  of 
KRGV,  Weslaco,  Tex.,  is  the  father 
of  a  baby  boy.  Dick  Watkins,  studio 
manager,  recently  became  the  father 
of  a  baby  girl. 


Coincidence 

WHEN  Julian  Bentley,  head 
newscaster  of  WLS,  Chicago, 
returned  recently  from  a  Ca- 
nadian fishing  trip  he  got  the 
staff  together  to  tell  them 
about  the  one  that  got  away. 
In  the  middle  of  his  story  the 
phone  rang.  It  was  the  Illi- 
nois State  Liars  Club  asking 
Julian  to  appear  on  a  coming 
program. 


GEORGE  SAMERJAN,  CBS  Holly- 
wood art  director,  has  received  a  com- 
mission from  the  U.  S.  Treasury  De- 
partment to  paint  three  mural  panels 
for  the  new  May  wood  (Cal.)  post 
office.  He  also  has  accepted  the  invi- 
tation of  Occidental  College,  Los  An- 
geles, to  conduct  classes  of  water  colors 
in  the  Fine  Arts  department. 

DICK  McNIGHT,  Hollywood  writer, 
has  joined  the  writing  staff  of  the 
NBC  Boh  Hope  Shotv,  sponsored  by 
Pepsodent  Co. 

WALLACE  GADE,  program  director 
of  KJBS,  San  Francisco  recently  re- 
turned to  his  duties  following  a  two- 
month  leave. 

HARVEY  D.  SANDERSON,  promo- 
tion manager  of  the  Syracuse  Journal- 
American,  recently  merged  with  the 
Herald,  has  been  named  publicity  di- 
rector of  WFBL,  Syracuse. 

POLLY  SHEDLOVE,  conductor  of 
the  Polly  the  Shopper  programs  on 
WHN.  New  York,  was  married  Sept. 
21  to  vocalist  Perry  Martin. 

DON  DUNPHY,  sports  commentator 
of  WINS,  New  York,  is  conducting  a 
weekly  sports  column  in  the  Bergen 
Sunday  Star  of  Bergen  County,  N.  J. 


JACK  KING,  newsman  of  WJR,  De- 
troit, follows  Paul  Sullivan's  program 
on  WJR  with  a  roundup  of  Detroit 
and  Michigan  news. 

MISS  MERLE  McMURRAY  has 
joined  KTBC,  Austin,  Tex.,  as  news 
editor. 

JANET  CAMPBELL,  of  San  Fran- 
cisco, has  joined  the  program  staff  of 
WJSV,  Washington. 

MARGERY  MAYER,  singer  of  NBC- 
Chicago,  has  been  signed  by  the  Chi- 
cago Civic  Opera  Co.  to  sing  in  eight 
operas  during  the  approaching  season. 

IRENE  LEAVITT  has  joined  KOY, 
Phoenix,  Ariz.,  as  receptionist. 

SOLLY  VIOLIN  SKY,  Hollywood  gag 
writer,  has  been  added  to  the  NBC 
Tip  Top  Show  which  starts  Oct.  5 
under  Ward  Baking  Co.  sponsorship. 

JOHN  DRAKE  has  returned  to 
KRGV.  Weslaco,  Tex.,  to  handle  foot- 
ball. 

ROBERT  COWDEN,  formerly  with 
San  Francisco  stations,  has  joined 
WDRC,  Hartford,  as  continuity 
writer.  Jack  Zaiman,  WDRC  news- 
caster and  sports  commentator,  has  re- 
turned to  the  station  after  a  European 
vacation,  having  left  London  30  hours 
before  the  outbreak  of  war. 

CARTER  REYNOLDS,  former  free- 
lance announcer  at  Des  Moines,  has 
joined  the  staff  of ,  KFDA,  Amarillo, 
Tex.,  to  succeed  Walter  Windsor  Jr., 
resigned.  Dolores  Little  has  joined  the 
staff  of  KFDA,  Amarillo,  as  reception- 
ist, succeeding  Carlie  Barnes,  resigned. 

BLAIR  EUBANKS,  sports  announcer 
of  WTAR,  Norfolk,  Va.,  has  been 
named  assistant  program  director  to 
handle  special  events.  Eddie  Andrus 
has  been  named  assistant  program  di- 
rector. 

PAUL  ROSS,  formerly  of  Columbia 
Artists  Service,  has  joined  the  Jack 
Curtis-Leo  Morrison  booking  office  as 
head  of  the  radio  department. 
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ONLY  KSFO  WAS  THERE".  ..one  of  a  ser 


-but  KSFO  brought  the 
ALPS  to  Son  Francisco! 


Did  you  ever  hear  the  echo  of  a  yodel  bounce 
off  a  Swiss  Alp?  Candidly,  neither  did  we,  but, 
believe  us.  there's  nothing  comparable  musi- 
cally with  5,000  Swiss  singers  yodeling  in  a 
San  Francisco  park. 

They  came  to  San  Francisco  recently,  those 
5,000  Swiss  choral  society  members,  from  all 
up  and  down  the  Coast,  and  Northern  Cali- 
fornia...  through  KSFO  and  ONLY  through 
KSFO . . .  heard  one  of  the  most  unique  musi- 
cal features  in  many  a  day. 

It's  that  sort  of  showmanship . . .  seeking  out 
and  presenting  the  unusual,  the  dramatic,  the 
beautiful . . .  that  goes  hand  in  hand  with  Co- 
lumbia's famous  programs  and  top-flight  local 
shows  to  keep  KSFO  at  the  peak  of  popularity 
in  Northern  California. 


PflLflCE  HOTEL 
SflN  FRANCISCO 


REPRESENTED  NATIONALLY  BY  FREE  &  PETERS, INC. 


THE  first  network  program  on  CKLN. 
Nelson.  B.  C.  brought  the  voice  of 
King  George  addressing  the  world  fol- 
lowing Britain's  declaration  of  war. 
Manager  Hume  Lethbridge  was  noti- 
fied 20  minutes  before  the  address  that 
the  station  would  be  included  in  the 
CBC  network  if  lines  could  be  set 
up  in  time.  The  line  was  ready  in  15 
minutes  and  adjustments  were  com- 
pleted .iust  20  seconds  before  the  sta- 
tion's first  network  broadcast  took  the 
air. 

KROC,  Rochester,  Minn.,  through  its 
Owatonna  studios  recently  sponsored 
a  dinner  at  the  Hotel  Owatonna 
honoring  12  baseball  players  chosen 
as  the  outstanding  nlayers  in  the 
Southern  Minnesota  League.  Medals 
were  awarded  each  -svinner.  Cal  Smith 
and  Walt  Bruzek.  KROC  announcers, 
have  handled  all  broadcasts  for  the 
league  during  the  1939  season. 

WON,  Chicago,  was  to  reopen  its 
audience  studio.':  Oct.  1  following  re- 
decoration.  Audience  shows  originat- 
ing from  the  main  studio  include 
Mus^oo.  Pageant  of  Melody.  Romance 
in  Rhythm.  Concert  Revue.  Your 
Sunday  Date.  More  than  1.000.000 
guests  have  visited  the  WON  studios 
since  198.5.  according  to  Frank  Schrei- 
ber,  WON  public  relations  director. 

GULF  OIL  Corp.,  Pitt.sburgh  foil 
products),  which  resumed  the  CBS 
Screen  Guild  Theatre  series  Sept. 
24.  after  a  summer  layoff,  is  origi- 
nating the  weekly  half-hour  show 
from  Earl  Carroll's  Theatre-Restau- 
rant in  Hollywood.  The  night  club  has 
a  seating  capacitv  for  more  than 
1.000.  The  Screen  Guild  Theatre  was 
crowded  out  of  the  CBS  Hollywood 
studios  and  remote  theatres. 

NATIONAL  YOUTH  ADMINIS- 
TRATION. New  York,  on  Sept.  21 
started  the  fall  season  of  its  weekly 
half-hour  program  A^YA  Varieties  on 
WNYC,  New  York's  Municipal  sta- 
tion. Special  program  to  celebrate  the 
start  of  the  series  was  heard  Sept. 
14  on  CBS  from  the  new  NY  A  stu- 
dios at  1697  Broadway.  Second  week- 
ly feature  of  the  NYA  Radio  Work- 
shop. Music  and  Youth,  on  Oct.  2 
will  be  shifted  from  Monday's  at 
11 :15  a.  m.  to  3  :30  p.  m.  on  WNYC. 

WGN.  Chicago,  has  subscribed  to 
Associated  Press  radio  news  serv- 
ice. Other  services  used  by  WGN  in- 
clude United  Press,  Press  Radio  and 
the   Chicago   Tribune  News  Service. 

CHICAGO  CITY  baseball  series  be- 
tween the  White  Sox  and  the  Cubs 
will  be  offered  to  the  local  stations  on 
a  sustaining  basis,  according  to  an 
announcement  Sept.  20  from  the  league 
offices.  The  city  series  will  be  played 
between  Oct.  4  and  10  on  the  usual  four 
out  of  seven  basis.  The  Oct.  4  and  Oct. 
9  games  will  be  played  at  night  in 
Comiskv  Park.  It  is  understood  that 
WGN,  WBBM,  W.LTD.  WCFL  will 
air  the  daytime  games ;  WGN.  WIND 
and  WCFL  the  night  games. 

WMAQ.  Chicago,  has  made  an  ex- 
change deal  with  the  Chicago  Daily 
'Nervs  by  the  terms  of  which  the 
News  will  use  two  five-minute  peri- 
ods weekly  on  WMAQ  and  the  sta- 
tion will  use  15  inches  daily  in  the 
newspaper.  One  air  period  will  be  de- 
voted to  foreign  news  and  the  foreign 
staff  of  the  Neivs.  The  space  may  be 
used  for  a  daily  radio  gossip  column, 
according  to  Bill  Ray.  public  rela- 
tions head  of  NBC-Chicago.  Similar 
deals  are  being  worked  out  with  other 
Chicago  papers. 

TO  BRING  listeners  authoritative  in- 
formation on  world  affairs,  WQXR. 
New  York,  has  arranged  to  broadcast 
the  Saturday  luncheon  meetings  and 
student  forums  of  the  Foreign  Policy 
Association  during  the  1939-1940  sea- 
son, which  starts  Oct.  7.  First  feature 
of  the  sei'ies  will  be  a  discussion  of 
"Europe  at  War." 


In  the  Records 

A  FULL  DAY  of  broadcast- 
ing on  WJSV,  Washington, 
will  be  placed  in  files  of  the 
National  Archives,  first  re- 
cording of  a  station's  clock- 
round  schedule  to  be  placed 
in  the  Archives.  Discs  were 
cut  throughout  the  Sept.  21 
schedule,  from  opening  an- 
nouncement at  6  a.  m.  to 
signoff  at  1  a.  m.  The  day 
was  selected  because  it  in- 
cluded a  historic  broadcast, 
the  opening  of  the  special 
session  of  Congress  and  Pres- 
ident Roosevelt's  neutrality 
speech.  Filed  in  the  Archives 
are  many  recordings  of  broad- 
casts covering  historic  events, 
including  speeches  by  Presi- 
dents and  other  prominent 
Dfficials. 


UNITED  PRESS  reports  the  follow- 
ing new  subscribers  to  its  news  serv- 
ice :  KVAN,  Yancouver,  Wash.: 
WEBC,  Chicago:  WCNC,  Elizabeth 
Citv.  N.  C. ;  WLPM.  Suffolfk.  Ya. : 
KFIO,  Spokane. 

SINCE  the  entrance  into  Poland  of 
the  Russian  Army,  WHOM,  foreign 
language  station  ,  in  Jersey  City,  has 
taken  further  precautionary  steps 
with  all  announcers  handling  foreign 
or  English  news  xerograms.  Stalin 
may  be  referred  to  only  as  the  "lead- 
er of  Soviet  Russia"  in  the  same  way 
that  Hitler  is  now  mentioned  only 
as  the  "German  Chancellor."  An- 
nouncers also  are  not  permitted  to 
use  the  terms  Bolshevik  or  Com- 
munist, but  must  refer  to  the  Russian 
people  or  to  the  country  as  "Soviet 
Union,  USRR,  Russia  or  Soviet  Rus- 
sia." 

AMERICAN  neutrality  poll  conduct- 
ed by  Johannes  Steel,  news  commen- 
tator of  WMCA,  New  York,  during 
a  week  of  his  five-weekly  broadcasts, 
was  presented  to  members  of  Congress 
at  the  special  session  Sept.  21.  Results 
of  the  poll,  which  drew  1,511  letters 
and  telegrams  containing  1,952  votes 
from  New  York,  New  Jersey  and 
Connecticut,  showed  "overwhelming 
approval  of  a  change  in  the  present 
neutrality  status",  according  to 
WMCA.  Those  favoring  repeal  of  the 
existing  legislation  totaled  92.3%, 
with  7.7 %  opposed  to  any  change. 

IN  A  TIEUP  between  WPEN,  Phila- 
delphia, and  the  Jeicish  World,  daily 
newspaper,  the  paper  uses  WPEN  for 
a  nightly  quarter-hour  period  and 
WPEN  uses  display  space.  The  news- 
easts  include  three  guests  as  well  as 
members  of  the  newspaper  staff.  Some 
portions  are  in  English,  others  in 
Yiddish. 

WBBM,  Chicago,  has  started  a  se- 
ries of  Saturday  morning  classes  in 
radio  for  its  10  page  boys.  Les  Mitch- 
ell, producer  of  WBBM,  will  in- 
struct the  lads  in  radio  dramatics, 
narration  and  announcing  techniques. 
Classes  will  continue  through  the 
winter  mouths. 

WHN,  New  York,  is  selling  specially 
printed  maps  of  Europe  to  its  listeners 
so  that  they  may  more  easily  follow 
the  report  of  troop  movements  and 
battles  given  each  night  by  George 
Combs,  station's  commentator,  in  his 
roundup  of  news  from  the  war  zones. 

THE  Philadelphia  chapter  of  the  Na- 
tional League  of  American  Penwomen 
has  just  received  the  national  radio 
award  offered  by  its  parent  organiza- 
tion. The  prize  was  one  of  three  pre- 
sented   to    branches    displaying  the 
greatest  and  most  worthwhile  radio 
activity.  The  weeklv  broadcast  was  a 
part  of  the  WPEN   Women's  Club 
daily  program,  directed  by  Mabel  Love.  I 
and  featured  prominent  women  writers  i 
and  a  series  of  talks  on  the  technique 
of  writing  from  the  layman's  view-  ' 
point. 
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NEW  HOME  of  WHBC,  Canton.  0.,  was  dedicated  Sept.  12  in  the  presence 
of  Gov.  John  Bricker  of  Ohio  and  Charles  Wakefield  Cadman,  the  noted 
composer.  Completely  RCA  equipped,  with  a  502-foot  Truscon  vertical 
I'adiator.  the  Brush-Moore  newspaper  station,  purchased  two  years  ago 
from  a  local  priest,  is  now  managed  by  Felix  Hinkle,  former  business 
manager  of  the  Canton  Daily  Xeivs.  with  Truesdale  Mayers  as  program 
director;  William  Kirkendale  and  Harold  Waddell,  salesmen;  Kenneth 
Sliker,  chief  engineer.  WHBC  is  affiliated  with  the  Canton  Repository. 


TO  DISCOVER  what  young  Ameri- 
cans are  thinking  and  doing  about 
such  pressing  problems  as  war.  neu- 
trality, and  the  danger  from  propa- 
ganda will  be  the  basis  of  a  series  of 
weekly  informal  discussion  programs 
Youth  Questions  the  Headlines,  start- 
ing Oct.  23  on  XBC-Blue  and  ar- 
ranged in  cooperation  with  McCaU's 
^[agazine.  Young  people  from  widely 
different  backgrounds  will  be  asked  to 
discuss  their  oiiinions  under  the  direc- 
tion of  Otis  Wiese.  editor  of  IfcCaU's. 
in  the  East :  and  in  the  West  by  Miss 
Toni  Taylor,  associate  editor. 

WEVD.  New  York,  on  Sept.  2-5  start- 
ed a  weekly  half-hour  forum  program 
on  Economic.  Military  &  Political  As- 
pects of  the  TTa;-  with  interpretations 
by  Prof.  Charles  Hodges  of  New  York 
U.  Dr.  Willi  Schlamm.  former  editor 
of  ^Yeltl^uhne.  and  Irving  B.  Altman. 
editor  of  Dynamic  America.  Daily  war 
news  on  WEVD  is  covered  by  Ludwig 
Lore,  columnist,  on  Thursdays  and 
Saturdays ;  Gerhard  Seger.  former 
member  of  the  German  Reichstag,  on 
Wednesdays ;  Charles  Yale  Harrison, 
author,  on  Sundays,  and  Bryce  Oliver, 
commentator,  on  Tuesdays,  Wednes- 
days and  Thursdays. 

EIGHT  devotional  programs  heard 
last  season  on  NBC's  Blue  and  Red 
networks  will  return  to  the  air  early 
in  October.  Sunday  programs  return- 
ing are  Radio  Pulpit  and  Xational 
Vespers.  Among  the  weekday  pro- 
grams will  be  Peligion  and  the  ^  eic 
World  on  Monday;  Our  Spiritual 
Life  cn  Tuesdav ;  Opportunity,  on 
Friday;  The  Call  to  Youth  and  Re- 
ligion in  the  Xews  on  Saturday,  and 
the  Monday  through  Friday  program, 
Getting  the  Most  Out  of  Life. 

KOMO.  Seattle,  originated  the  fifth 
Salmon  Derby  broadcast  from  Elliott 
Bay.  near  the  business  district,  with 
500  anglers  participating.  The  pro- 
gram was  fed  to  NBC-Red. 


WHEELING.  W.  Va.,  turned  out 
Sept.  12  for  an  all-day  parade  and 
festival  in  tribute  to  It's  Wheeling 
Steel,  half-hour  Sunday  afternoon 
series  which  returns  to  the  air  Oct. 
8  on  44  MBS  stations.  Among  the 
felebrities  in  the  parade  were  ( 1  to  r) 
Governor  Homer  A.  Holt.  Mayor  .John 
.T.  Mathinson  and  .John  L.  Grimes, 
advertising  manager  of  Wheeling 
Steel.  More  than  10.000  fans  turned 
up  at  Wheeling  Park  for  the  all  day 
picnic,  broadcast  and  dance. 

TEXAS  State  Network  has  started  a 
rwo-hour  program.  TSV  Saturday 
Xight  Radio  Roundup  which  plays  to 
packed  houses  at  the  Fort  Worth 
Municipal  Auditorium.  Talent  comes 
from  the  24  member  stations,  which 
select  participants  through  local  com- 
petitions. Cash  prizes  are  given. 

CKAC.  Montreal,  does  double  duty  in 
reporting  the  European  situation_ 
through  its  CBS  facilities.  A  few' 
minutes  after  each  news  report  is 
broadcast  in  English  it  is  repeated  in 
French. 


WGN.  Chicago,  has  started  an  half- 
hour  Sunday  morning  series  titled 
The  Living  Bible.  Directed  by  Rob- 
ert W.  Fling,  the  program  features 
top-notch  Chicago  radio  dramatic  tal- 
ent and  is  designed  for  Sunday  school 
classes  throughout  the  country.  The 
fall  and  winter  series  is  given  under 
auspices  of  the  Chicago  Bible  So- 
ciety. 

FOUR  MEMBERS  of  the  WKY. 
Oklahoma  City,  staif  have  written  a 
song  called  "Inquire  Within"  intro- 
duced recently  by  Marty  Hall  during 
Cameos  of  Melody  on  NBC-Red  net- 
work. Bobby  Howard  and  Allen  Clark 
wrote  the  music.  Harriet  Johnson  and 
.Jim  Cox  the  words. 

WKST.  New  Castle.  Pa.,  has  re- 
opened its  studios  in  the  McGill  Li- 
brary of  Westminster  College  in  New 
Wilmington,  Pa.,  and  will  carry  regu- 
lar broadcasts  staged  by  students  and 
faculty.  WKST  has  also  completed 
three  weeks  of  broadcasts  direct  from 
a  "Model  Home"  which  it  sponsored 
to  stimulate  interest  in  home  building 
and  promote  home  builder  accounts. 


Tennessee  Fair  Success 
Is  Attributed  to  Radio 

SUCCESS  of  the  Tennessee  State 
Fair,  which  broke  all  attendance 
records,  was  attributed  by  Man- 
ager Phil  C.  Travis  to  broadcast 
attractions  staged  by  WSM,  Nash- 
ville, according  to  an  announce- 
ment Sept.  25.  Serious  drought  and 
the  war  crisis  caused  Fair  officials 
to  fear  the  result,  until  radio 
stepped  into  the  picture.  WSM  was 
given  a  large  exhibitors'  space  for 
display  of  latest  developments  in 
radio,  together  with  picture  dis- 
plays of  radio  stars. 

Fairgoers  from  Tennessee,  Ala- 
bama and  Kentucky,  Manager  Tra- 
\as  said,  first  asked  the  wav  to  the 
WSM  broadcast.  Harry  Stone,  WSM 
manager,  said  the  station  profited 
by  meeting  "face-to-face  thousands 
of  the  audience  it  reached  through 
most  of  the  year  only  through  their 
loudspeakers." 


THE  Jolly  Irishman's  Day  of  WDZ. 
Tuscola.  111.,  held  Sept.  IT.  attracted 
some  .30,000  to  Patterson  Springs 
amusement  park.  Nearly  a  score  of 
programs  originated  at  the  event, 
sponsored  by  Slack's  Furniture  Store, 
E.  St.  Louis.  Artists  from  Slack 
shows  on  KMOX  and  KWK.  St. 
Louis,  participated  with  the  WDZ 
staff.  Numerous  contests  were  staged. 


KTFI.  Twin  Falls.  Idaho,  took  an 
active  part  in  events  at  the  Twin 
Falls  County  Fair,  with  a  studio  ex- 
hibit in  the  Merchants  Display  Bldg. 
Over  seven  hours  of  programs  origi- 
nated at  the  grounds.  A  promotion 
booklet  was  given  the  public. 


JOE  PA^- 

NEW  TRANSCRIBED  SERIAL 

Tlfc  W      *  W  Calif  ornia  carry 
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THE  liuiinadi  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KNX,  Hollywood 

Grocery  Store  Products  Sales  Co.. 
New  York  (Kitchen  Bouquet),  6 
sp  weekly,  thru  Ruthrauff  &  Ryan, 
N.  T. 

Parker  Herbex  Corp..  Los  Angeles 
(medicated  hair  preparations), 
weekly  sp,  thru  William  H.  Rankin 
Co.,  New  York. 

John  Morrell  &  Co.,  Ottumwa,  la. 
(ham).  4  sp  weekly,  thru  Henri, 
Hurst  &  McDonald.  Chicago. 

Cluett.  Peabody  &  Co.,  New  York 
(Sanforized  materials)  6  sp  weekly, 
thru  Young  &  Rubicam,  N.  Y. 

Quaker  Oats  Co.,  Chicago  (MuiTets), 
6  sa  weekly,  thru  Mitchell-Faust 
Adv.  Co..  Chicago. 

B.  T.  Babbitt  Inc..  New  York  (cleans- 
er), 5  t  weekly,  thru  Blackett- 
Sample-Hummert,  N.  Y. 

WDRC,  Hartford,  Conn. 

Beaumont  Labs.  St.  Louis  (4-Wav 
tablets).  2  sa  daily,  thru  H.  W. 
Kastor  &  Sons,  Chicago. 

C.  A.  Briggs  Co.,  Cambridge,  Mass. 
(H.  B.  cough  drops).  2  sa  daily, 
thru  Horton-Noyes  Co..  Providence. 

F.  B.  Washburn  Co.,  Brockton.  Mass. 

(  Waleco  candy ) ,  4  sa  weekly,  thru 

Bennett.  Snow  &  Walter,  IJoston. 
Wander  Co.,  Chicago   (Ovaltine),  sa 

weekly,  thru  Blaekett-Sample-Hum- 

mert,  Chicago. 
Rockwdod   &   Co..   Brooklyn  (Pecan 

Feast),  6  sa  weekly,  thru  Federal 

Adv.  Agency,  N.  Y'. 

WLW,  Cincinnati 

Thomas    J.    Lipton    Inc.,  Hoboken 

( tea ) ,    sa    series,    thru    Young  & 

Rubicam.  N.  Y. 
Foley  &  Co..  Chicago  (proprietary). 

sa  series,  thru  Lauesen  &  Salomon, 

Chicago. 

Manhattan  Soap  Co.,  New  York 
(Sweetheart  soap),  sa  renewal, 
thru  Franklin  Bruck  Adv.  Corp., 
N.  Y. 

WFIL,  Philadelphia 

Consolidated  By-Produets  Co.,  Phila- 
delphia (Marco  dog  food),  6  sp 
weekly,  thru  Philip  Klein  Adv. 
Agency,  Philadelphia. 

Contadina  Co.,  Philadelphia  (tomato 
paste),  4  sp  weekly,  thru  Barnes  & 
Aaron,  Philadelphia. 

P.  .1.  Ritter  Co.,  Bridgeton.  N.  ,1. 
(food),  6  sp  weekly,  thru  (Jjlements 
Co.,  Philadelphia. 

WGN,  Chicago 

Kellogg  Co.,  Battle  Creek,  Mich.  (All- 
Bran  ) .  .3  sa  weekly,  thru  Kenyon 
&  Eckhardt,  N.  Y. 

Walgreen  Drug  Co.,  Chicago,  sa 
weekly,  thru  Schwimmer  &  Scott, 
Chicago. 

Ice  Cream  Products,  Chicago,  6  sa 
weekly,  thru  BBDO,  Chicago. 

KECA,    Los  Angeles 

O'Keefe  &  Merritt  Co.,  Los  Angeles 
(stoves),  2  sp  weekly,  thru  Richard 
B.  Atchison  Adv.  Agency,  Los  An- 
geles. 

WOV-WBIL,  New  York 

K.  Arakelian  Inc.,  New  York  (Mission 
Bell  wines),  3  sp  weekly,  thru 
Firestone  Adv.  Service,  N.  Y. 

KYA,  San  Francisco 

Pacific  Gas  &  Electric  Co.,  San  Fran- 
cisco (utility)  7  sp  weekly,  thru 
McCann-Erickson,  San  Francisco. 


WLS,  Chicago 

Feminine  Products,  N.  Y.  (Arrid),  3 
sa  weekly,  thru  Spot  Broadcasting, 
N.  Y. 

Michigan  State  Apjjle  Commission. 
Bangor,  Mich.,  16  sa,  thru  Brooke- 
Smith  &  French,  Detroit. 

Ralston  Purina  Co..  St.  Louis,  3  sp 
weekly,  thru  Gardner  Adv.  Co.,  St. 
Louis. 

Furst  McNcss  Co..  Freeport,  111.,  sa 
series,   Rogers   &   Smith,  Chicago. 

Dr.  Hess  &  Clark,  Ashland,  O.,  weekly 
sp.  thru  N.  W.  Ayer,  N.  Y. 

Mantle  Lamp  Co.,  Chicago,  weekly  sp, 
thru  Presba,  FeUers  &  Presba.  Chi- 
cago. 

WTMJ,  Milwaukee 

Campbell  Cereal  Co.,  Northfield,  Minn. 
(Malt-O-Meal) .  3  sp  weekly,  thru 
H.  W.  Kastor  &  Sons,  Chicago. 

Chrysler  Corp.,  New  York  (Ply- 
mouth). 17  sa,  thru  .J.  Stirling 
Getchell,  N.  Y. 

Chrysler  Corp..  New  York  (Dodge), 
17  sa,  thru  Ruthrauff  &  Ryan,  N.  Y. 

General  Motors  Corp.,  Detroit  (Bu- 
ick),  26  so.  thru  Arthur  Kudner, 
N.  Y. 

Foley  &  Co..  Chicago  (proprietary), 
182  sa.  thru  Lauesen  &  Salomon, 
Chicago. 

Vick  Chemical  Co.,  New  York  (pro- 
prietary), 300  sa,  thru  Morse  Inter- 
national, N.  Y. 

WTOL,  Toledo 

M-G-M,  New  York  ("Women").  6  sa, 
thru  Donahue  &  Coe.  N.  Y. 

Lewis  Apparel  Stores,  New  York.  12  t, 
weekly,  direct. 

Samuel  Stores,  New  York  (clothing), 
2.5  sa.  weekly,  direct. 

Jules  Chain  Stores,  New  York  (cloth- 
ing) ,  500  sa,  direct. 

Western  Clothes,  New  York  (cloth- 
ing) ,  20  sa,  direct. 

KBIX,  Muskogee,  Okla. 

Tennessee  Enamel  Mfg.  Co.,  Nash- 
ville  (gas  heaters.  13  t,  direct. 

Ford  Dealers  Adv.  Fund,  New  York, 
daily  so,  thru  McCann-Erickson, 
N.  Y. 

BC  Remedy  Co..  Durham,  N.  C. 
(proprietary),  t  series,  one  year, 
thru  Harvey  Massengale  Co..  At- 
lanta. 

KXOK,  St.  Louis 

Scott  Paper  Co.,  West  Chester.  Pa. 

( towels ) ,  so  series,  thru  J.  Walter 

Thompson  Co.,  N.  Y. 
Dr.  W.  B.  Caldwell  Inc.,  Monticello, 

111.  (proprietary),  2  ta  daily,  thru 

Benton    &    Bowles,    N.    Y.  (also 

KFRU,  Columbia). 

KOOS,  Marshfield,  Ore. 

Triangle  Mills,  Portland,  Ore.  (ce- 
real), 6  ta  weekly,  thru  Mae  Wil- 
kins  &  Cole,  Portland. 


WGAR,  Cleveland 

Swift  &  Co.,  Chicago  (frankfurters), 
so  weekly,  thru  J.  Walter  Thomp- 
son Co.,  Chicago. 

Stephano  Bros.,  Philadelphia  (Marvel 
cigarettes),  15  so  weekly,  thru 
Aitkin-Kynett  Co.,  Philadelphia. 

Richman  Bros.,  Cleveland  (clothing 
chain),  weekly  sa,  thru  McCann- 
Erickson,  Cleveland. 

Life  Magazine,  New  York,  2  sa  week- 
ly, thru  BBDO,  N.  Y. 

Standard  Oil  Co.  of  Ohio.  Cleveland, 
weekly  so,  thru  McCann-Erickson, 
Cleveland. 

Contadina  Co.,  Philadelphia  (tomato 
paste ) ,  6  sp  weekly,  so  weekly, 
thru  Barnes  &  Aaron,  Philadelphia. 

Clark  Bros.  Candy  Co.,  Pittsburgh, 
6  so  weekly,  thru  Albert  P.  Hill  Co., 
Pittsburgh. 

Lea  &  Perrins,  New  York,  2  sa  week- 
ly, thru  Schwimmer  &  Scott,  Chi- 
cago. 

Joe  Lowe  Corp.,  New  York  (dough- 
nuts), 3  t  weekly,  thru  Blow  Co., 
N.  Y. 

CKCL,  Toronto 

Peoples  Credit  Jewellers,  Toronto 
chain  jewellers),   sp   weekly,  thru 

.    MacLaren  Adv.  Co.,  Toronto. 

Tip  Top  Tailors,  Toronto  (chain 
clothiers),  3  t  weekly,  thru  McCon- 
nell  Eastman,  Ltd.,  Toronto. 

Canadian  Marconi  Co.,  Montreal  (ra- 
dio receivers ) ,  ta,  thru  Cockfleld- 
Brown  &  Co.,  Montreal. 

Peoples  Credit  Clothiers,  Toronto 
(chain  stores),  6  sp  weekly,  thru 
MacLaren  Adv.  Co.,  Toronto. 

Women's  League  of  Health  &  Beauty, 
Toronto  (chain  health  clubs)  3  f 
weekly,  thru  A.  McKimm  Ltd., 
Toronto. 

G.  Tamblyn  Ltd.,  Toronto  (chain 
druggists)  6  t  weekly,  thru  Asso- 
ciated  Broadcasting   Co.,  Toronto. 

KFRC,  San  Francisco 

Procter  &  Gamble  Co.,  Cincinnati 
(Lava  soap),  5  weekly  t.  thru 
Blackett-Sample-Hummert.  Chicago. 

General  Mills,  San  Francisco  (Whea- 
ties),  5  t  weekly,  thru  Westco  Adv. 
Agency,  San  Francisco. 

Pacific  Greyhound  Lines,  San  Fran- 
cisco, sp  weekly,  thru  Beaumont  & 
Hohman,  San  Francisco. 

Santa  Fe  Transportation  Co.,  Los 
Angeles.  5  ta  weekly,  thru  Ferry- 
Hanly  Co.,  Los  Angeles. 

Potter  Drug  &  Chemical  Co.,  Maiden, 
Mass.  (Cuticura  soap)  6  ta  weekly, 
6  sa  weekly,  thru  Atherton  &  Cur- 
rier, N.  Y. 

CKNX,  Wingham,  Ont. 

Northrop  t&  Lyman  Co.,  Toronto  (Dr. 

Thomas  Eclectic  Oil)   26  sa,  thru 

E.  W.  Reynolds  &  Co.,  Toronto. 
General    Dry    Batteries    of  Canada, 

Toronto,   52   so,    thru   A.  McKim 

Ltd.,  Toronto. 


KPO,  San  Francisco 

Andrews  Heater  Co.,  San  I'rancisco, 
sa  series,  thru  Gerth-Knollin  Adv. 
Agency,  San  Francisco. 

Soil-Off  Mfg.  Co.,  Glendale,  Cal. 
(cleaning  fluid),  3  so  weekly,  thru 
Hillman-Shane  Adv.  Agency,  Los 
Angeles. 

Cook  Products  Co.,  San  Francisco 
(salad  dressing),  sa  series,  thru 
Rufus  Rhoades  &  Co.,  San  Fran- 
cisco. 

Albers  Bros.  Milling  Co.,  Seattle,  3  t 
weekly,  thru  Erwin,  Wasey  &  Co., 
Seattle. 

Flamingo  Sales  Corp.,  Hollywood 
(nail  polish)  sa  series,  thru  Bu- 
chanan &  Co.,  Los  Angeles. 
Campbell  Cereal  Co..  Northfield,  Minn. 
(Malt-O-Meal)  5  weekly  thru  H. 
W.  Kastor  &  Sons  Adv.  Co.,  Chi- 
cago. 

KWTO-KGBX,   Springfield,  Mo. 

Union  Biscuit  Co..  St.  Louis.  195  t, 
thru  Gardner  Adv.  Co.,  St.  Louis. 

Purina  Mills,  St.  Louis  (feeds),  117 
sp..  thru  Gardner  Adv.  Co.,  St. 
Louis. 

Tick  Chemical  Co.,  New  York  (Va- 
porub),  65  sp,  thru  Morse  Inter- 
national. N.  Y. 

Skelly  Oil  Co.,  Kansas  City,  5  t, 
weekly,  thru  Blackett-Sample-Hum- 
mert, Chicago. 

Flex-O-Glass  Mfg.  Co.,  Chicago,  18  sp, 
thru  Presba,  Fellers  &  Presba,  Chi- 
cago. 

Quaker  Oats  Co.,  Chicago  (Full-0- 
Pep).  39  sp,  thru  Benton  &  Bowles, 
Chicago. 

WNAX,  Yankton,  S.  D. 

State  Auto  Insurance  Assn.,  Des 
Moines,  10  so  weekly,  direct. 

Haskins  Brothers,  Sioux  City,  la. 
(Blue  Barrell  soap),  5  sa  weekly, 
thru  Buchanan-Thomas  Adv.  Co., 
Omaha. 

Minneapolis  Star- Journal,  (newspa- 
per), 2  sp  weekly;  direct. 

Omar  Mills,  Omaha,  6  t  weekly,  thru 
Lyle  T.  Johnston  Adv.  Agency,  Chi- 
cago. 

Wiucharger  Corp.,  Sioux  City,  3  sa 
weekly,  direct. 

WABL  Bangor,  Me. 

White  Labs,  Brooklyn  (Feenamint), 

5  ta  weekly,  thru  Wm.  Esty  &  Co., 
N.  Y. 

New  England  Telephone  and  Tele- 
graph Co..  Boston,  4  so  weekly,  thru 
Doremus  &  Co.,  Boston. 

Longines-Wittnauer  Co.,   New  York, 

6  so  weeklv.  thru  Arthur  Rosenberg 
Co.,  N.  Y. 

WWL,  New  Orleans 

Procter  &  Gamble  Co.,  Cincinnati 
(Fluffo),  26  t,  thru  Compton  Adv. 
N.  Y. 

B.  C.  Remedy  Co.,  Durham.  N.  C. 

(proprietary),   6   sp   weekly,  thru 

Harvey-Massengale  Co.,  Atlanta. 
Chilean  Nitrate  Educational  Bureau, 

New  York,  weekly  t.  thru  O'Dea, 

Sheldon  &  Canaday,  N.  Y. 

WSAU,  Wausau,  Wis. 

Reid,  Murdoch  &  Co.,  Chicago  (canned 
food ) ,  7  so  weekly,  thru  Rogers  & 
Smith  Adv.  Agency,  Chicago. 

Oshkosh  Overall  Co.,  Chicago,  3  sa 
weekly,  thru  Ruthrauff  &  Ryan,  Chi- 
cago. 

Ralston  Purina  Mills,  St.  Louis,  3  t 
weekly,  direct. 

WFAA-WBAP,  Dallas-Fort  Worth 

Northwestern  Yeast  Co.,  Chicago 
(Maca  Yeast),  sp  series,  thru 
Hays  MacFarland  &  Co..  Chicago. 

Southwestern  Drug  Co.,  Dallas  (Red 
Arrow  Drug  Products),  156  sp, 
direct. 

KFL   Los  Angeles 

Cera-Lac  Co.,  Los  Angeles  (cereal), 

3  sp  weekly,  thru  Associated  Adv. 

Agency,  Los  Angeles. 
Nu  -  Enamel  Corp.,  Los  Angeles 

(paints),  3  sp  weekly,  thru  Adv. 

Arts  Agency,  Los  Angeles. 

WMFD,  Frederick,  Md. 

Purina  Mills,  St.  Louis,  104  t,  direct. 
White  Labs.,  New  York,  3  ta  weekly, 
thru  Wm.  Esty  &  Co.,  N.  Y. 


"We  bat  out  sales  and  net  big  profits  on  WRC  in  Washington." 
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LEO  NE.JELSKI  has  resigned  as  ad- 
vertising manager  of  Swift  &  Co.,  Chi- 
cago, to  join  the  advertising  depart- 
ment of  Pepsodent  Co.,  that  city. 
While  with  Swift,  Mr.  Nejelski  was 
instrumental  in  placing  spot  radio  for 
that  firm's  Brookfield  Sausage,  All- 
sweet  Margarine,  .Jewell  Shortening, 
Premium  Ham,  and  the  Siinirite 
Smile  Parade  Junior  j^urse  Corp 
program  for  Sunbrite  Cleanser  on 
NBC-Red.  Yernon  D.  Beatty  has  been 
promoted  to  advertising  manager  of 
Swift  &  Co. 

J.  P.  VAN  HORN  has  been'  named 
advertising  manager  of  Majestic  Ra- 
dio &  Television  Corp..  Chicago.  The 
Majestic  advertising  schedule,  which 
does  not  yet  include  radio,  is  being 
enlarged.  RuthraufE  &  Ryan,  Chicago, 
is  agency. 

BEVERWTCK  BREWERIES,  Al- 
bany, N.  Y.,  is  using  daily  spot  an- 
nouncements on  several  stations  in 
New  England.  More  stations  may  be 
added  late  this  fall,  according  to  Peck 
Adv.  Agency,  New  York,  which  is 
handling  the  account. 

A  GROUP  of  hotels  consisting  of  the 
Blackstone  and  Drake  in  Chicago, 
Gotham  in  New  York,  Town  House 
in  Los  Angeles  and  Belleview  Bilt- 
more,  Belleair,  Fla.,  is  using  time  on 
a  half-dozen  stations  and  expects  to 
increase  the  list  to  50.  according  to 
Marvin  Green  Inc.,  Chicago  agency 
handling  the  account.  Payment  is  un- 
derstood to  be  on  a  duebill  basis.  Sta- 
tions signed,  according  to  the  Green 
agency,  include  WCHS.  KSRO, 
KSFO,  WMIN,  KITE,  KWK. 

DR.  DIXON'S  DENTOL  Co.,  New 
York  (liquid  dentifrice),  on  Sept.  26 
started  five  times  weekly  sponsorship 
of  Peter  MaxiceU.  "The  Nugget  Man,'' 
on  WABC,  New  York,  8  :25-8  :30  a.  m. 
Paul  M.  Titus,  New  York,  is  the 
agency. 

C.  E.  FULFORD  Ltd.,  Toronto 
(medicinal)  starts  on  Oct.  1  daily 
transcribed  spot  announcements  on 
CJOR,  Lethbridge,  Alta. ;  CFCN, 
Calgary;  CJRC,  W^innipeg ;  CFCF, 
Montreal ;  CKCL,  Toronto.  Agency  is 
Metropolitan  Broadcasting  Service, 
Toronto. 

PACIFIC  GAS  &  ELECTRIC  Co., 
former  user  of  radio  time  but  off  the 
air  several  years,  has  contracted  with 
KYA,  San  Francisco,  to  sponsor  the 
Evening  Concert  program  seven  nights 
a  week,  8-10  p.  m.  The  utility,  ac- 
cording to  present  plans,  is  using 
institutional  copy.  McCann-Erickson, 
San  Francisco,  is  agency. 


WILBUR  FRIPP,  super-salesman 
hero  of  the  Horatio  Alger  promo- 
tion pieces  issued  by  WEEI,  Bos- 
ton, literally  stood  'em  in  the  aisles 
when  he  appeared  before  Boston 
and  New  York  agency  groups  with 
his  act.  Harold  E.  Fellows,  WEEI 
manager  (r),  played  the  straight 
man  in  the  dialogue.  At  left  is 
Kingsley  B.  Horton,  WEEI  sales 
manager,  congratulating  Wilbur, 
who  in  real  life  is  WEEI's  sale  pro- 
motion manager, George  R.Dunham. 


THOMAS  J.  LIPTON  Ltd.,  Toronto 
( tea )  on  Oct.  1  starts  Lipton  Melody 
Hour  on  CBL,  Toronto;  CBM,  Mon- 
treal, and  CKCH,  Hull,  Que.  Agency 
is  Viekers  &  Benson,  Toronto. 

IRONIZED  YEAST  Co.,  Atlanta,  on 
Sept.  25  started  a  program  on  CKAC, 
Montreal,  and  CHRC,  Quebec.  Agency 
is  Ruthrauff  &  Ryan,  New  York. 

JOHN  LABATT  Ltd.,  London,  Ont., 
(brewers)  for  their  United  States 
agents  expanded  on  Sept.  26  the 
weekly  half-hour  International  House 
Party  to  a  weekly  hour  show  on 
WGR,  Buffalo.  A  new  guest  m.c.  will 
appear  each  week.  On  the  same  date 
the  company's  weekly  French  network 
half  hour  show  was  renewed  on  CKAC, 
Montreal ;  CHLN,  Three  Rivers.  Que. ; 
CHLT,  Sherbrooke,  Que.;  CKCH, 
Hull,  Que.  Agency  is  J.  Walter 
Thompson  Co.  Ltd.,  Toronto. 


BASIC  FOODS  Inc.,  Los  Angeles 
(Honey-Lax  bread),  sponsoring  the 
five-weekly  quarter-hour  Facts  About 
Life  and.  How  to  Live  It,  with  Dr. 
Curtis  H.  Springer,  commentator,  on 
KHJ,  that  city,  renewed  Sept.  25  for 
52  weeks  and  increased  the  schedule  to 
10  a  week.  Firm  plans  to  also  increase 
coverage  to  include  KFRC,  San  Fran- 
cisco and  KGB,  San  Diego,  and  in  ad- 
dition transcribe  the  program  for 
placement  on  stations  nationally  for  a 
late  fall  campaign.  Elueidator  Publi- 
cations Inc.,  Hollywood,  has  the  ac- 
count. 

GILMORE  OIL  Co..  Los  Angeles,  in 
a  six-week  campaign  which  started 
Sept.  18  is  using  30  spot  announce- 
ments each  on  KH.J,  that  city,  and 
KFRC.  San  Francisco.  In  addition, 
13  announcements  are  being  used  on 
KGB,  San  Diego.  Agency  is  Botsford, 
Constantine  &  Gardner,  Los  Angeles. 

CHICAGO  MOTOR  CLUB  has  start- 
ed from  one  to  three  weekly  quarter- 
hour  news  periods  on  WBBM,  that 
city,  titled  John  Harrington  &  the 
Tslews.  Contract  calls  for  a  schedule 
to  be  set  up  each  week  as  time  and 
news  events  demand.  Aubrey,  Moore 
&  Wallace,  Chicago,  handles  the  ac- 
count. 

LOS  ANGELES  SOAP  Co.,  Los  An- 
geles (White  King),  will  continue  to 
use  from  three  to  five  spot  announce- 
ments weekly  on  49  stations  in  the 
West.  Contracts  were  renewed  for  an- 
other 13  weeks  effective  Oct.  2.  Agency 
is  Raymond  R.  Morgan  Co.,  Holly- 
wood. 

ZESTO  BOTTLING  Co.,  Los  An- 
geles (beverage),  thru  Smith  &  Bull 
Adv.,  that  city,  has  started  sponsor- 
ing the  five-weeklv  quarter-hour  Three 
O'clock  Cluh  on  KMPC,  Beverly  Hills, 
Cal.  Program,  devoted  to  women's  ac- 
tivities, is  directed  by  George  Irwin, 
announcer-producer,  formerly  of  the 
now  non-existent  KEHE,  Los  Angeles. 

OMAHA  Zone  Chevrolet  Dealers 
Assn.  is  partially  sponsoring  nine 
football  games  on  WOW,  Omaha. 


OMAHA'6  BASIC 
COLUMBIA  OUTLET. 

Bon  Searle  ,  Qen 'L  Manager 
Hatz  Agency,  Naf'l  Repr.  ... 
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GENERAL  BAKING  Co.,  New  York 
(Bond  bread),  on  Sept.  25  added 
WHK,  Cleveland,  and  WBAL,  Balti- 
more, to  2'he  Lone  Ranger  on  MBS 
stations,  thrice-weekly  during  varied 
half-hour  periods  from  6  :30  to  8  p.m. 
BBDO,  New  York,  is  agency.  The 
same  day  WKRC,  Cincinnati,  started 
the  program  under  the  sponsorship  of 
the  Shultz  Baking  Co.,  of  that  city. 

GLO-CO  Co.,  Los  Angeles  (cosmet- 
ics), out  of  radio  for  more  than  four 
years,  in  a  13-week  test  campaign 
which  started  Sept.  11  is  using  six- 
weekly  spot  announcements  on  KECA, 
that  city.  Firm  contemplates  an  ex- 
tensive Pacific  Coast  campaign  in  late 
fall. 

LEWIS  HOTEL  Training  School. 
New  York,  is  sponsoring  a  three  weeks 
test  campaign  on  WHN,  New  York, 
using  19  quarter-hours  weekly  of 
United  Press  news.  More  stations  will 
be  added  if  the  campaign  proves  suc- 
cessful, according  to  Rose-Martin. 
New  York,  the  agency  in  charge. 

LAMONT,  CORLISS  &  Co..  New 
York  (Nestle's  chocolate),  in  a  South- 
ern California  campaign  which  started 
Sept.  25,  is  using  daily  participation 
in  the  combined  Sunrise  Salute  and 
Housewives  Proiective  Ledgiie  pro- 
grams on  KNX,  Hollywood.  Contract 
is  for  13  weeks.  Cecil  &  Presbrey, 
New  York,  has  the  account. 

CHALLENGE  CREAM  &  Butter 
Assn..  Los  Angeles  (dairy  products), 
in  a  campaign  which  ends  Nov.  1  is 
using  three  transcribed  one-minute 
announcements  weekly  on  KHJ,  that 
city,  and  KNX,  Hollywood.  In  addi- 
tion 18  weekly  ai-e  being  used  on  KLX, 
Oakland.  Cal.  Agency  is  Emil  Bris- 
acher  &  Staff,  Los  Angeles.. 

L.  O.  GROTHE  Ltd.,  Montreal,  (to- 
bacco) on  Sept.  22  started  a  weekly 
French  network  amateur  show  on 
CKAC,  Montreal;  CJBR.  Rimouski, 
Que.:  CHRC,  Quebec;  and  CKCH, 
Hull,  Que.  Agency  is  Vickers  &  Ben- 
son Ltd.,  Montreal. 


GETTING  RIGHT  DOWN  TO  FIGURES- 

THERE'S  A 
REASON! 

it  33  Hrs.  Network  Commercial 

42  Hrs.  non-Network  Commercial 
it  63  Active  Local  Accounts 

75   Hours  per  Week— WORE  Than 
Any  Other  Arkansas  Station! 

KARK 

LITTLE  ROCK 

1 000  Watts— Day  and  Night 

Arkansas'  Most 
Listened-to  Station! 


More   radio  homes  in   KARK's   Primary  Area, 
assuring  a  maximum  return  in  Ark- 
ansas' largest  market! 

NBC  NETWORKS  and  TRI  -  STATE  NETWORK  ' 

(*WK^C  —  KARK  —  KWKH  —  KTBS) 
Edward  Retry  &  Co.,  Inc.,  Nat'l.  Rep. 


INTRODUCING  Joe  Palooka.  The  veteran  cartoonist  Ham  Fisher  (right) 
gives  us  this  conception  of  the  signing  of  his  brainchild's  new  radio  con- 
tract with  Bill  Gellatly,  onetime  sales  manager  of  WOR,  now  head  of 
Gellatly  Inc.,  New  York,  distributing  the  new  transcribed  serial  based  on 
the  adventures  of  the  comic  strip  pugilist  who  has  a  heart  of  gold. 


GLOBE  INVESTMENT  Co..  Los 
Angeles,  a  heavy  user  of  Southern 
California  radio,  in  a  fall  campaign 
which  started  during  early  September, 
is  sponsoring  for  26  weeks,  the  five- 
weeklv  quarter-hour  program,  Neiis 
1)1/  Pat  Bishop,  on  KECA,  that  city. 
The  firm  is  also  using  a  twice-weekly 
quarter-hour  commentary  series.  Herh 
Allen,  the  Glole  Trotter,  on  KECA 
and  in  early  October  will  launch  a  six- 
weekly  early  morning  strip  show  on 
that  station.  Globe  is  also  sponsor- 
ing, 12  times  a  week.  10-minute  news 
broadcasts  on  KGFJ  and  a  similar 
daily  quarter-hour  program  on  KMPC. 
In  addition  a  daily  half-hour  program 
of  music  and  news  is  sponsored  on 
KRKD.  Alvin  Wilder  Adv.  Los  An- 
geles, has  the  account. 

LOS  ANGELES  BREWING  Co..  Los 
Angeles  (beverages),  on  a  52  weeks 
contract,  is  sponsoring  a  six-weekly 
participation  in  the  Sports  Round-Up 
on  KNX.  Hollywood.  Firm  is  also  us- 
ing 100  spot  announcements  weekly, 
in  Spanish,  on  XEBG.  Tiajuana, 
Mexico.  Lockwood  -  Shackelford  Adv. 
Agency,  Los  Angeles,  has  the  account. 

E.  W.  CHAPMAN,  formerly  general 
sales  manager  of  Westgate  Sea  Prod- 
ucts Co..  San  Diego,  Cal.,  has  been 
appointed  vice-president  in  charge  of 
advertising.  Barnes-Chase  Co.,  that 
city,  continues  to  handle  advertising 
of  Chicken  of  the  Sea  Tuna,  principal 
product  of  Westgate. 

DODGE  BROS.,  division  of  Chrysler 
Corp.,  Detroit,  on  Sept.  9  started  Bob 
Trout's  news  commentaries  on  WABC. 
New  York,  Saturdays.  9 :45-10  p.  m. 
Agency  is  Ruthrauff  &  Ryan.  New 
York. 

CLARK  BROS.  Chewing  Gum  Co.. 
Pittsburgh,  has  -  started  six  weekly 
minute  transcribed  announcements  on 
WBBM,  Chicago.  Albert  P.  Hill  Co., 
Pittsburgh,  is  agency. 


Seven  world  wide  news  § 
services  and  special  § 
correspondents  of  four 
papers  provide  up  to 
minute  flashes  for 
six  daily  news 
broadcasts. 

CJOR 

Vancouver,  B.  C. 
National  Representatives: 
Joseph  Hershey  McGillvra 


KARITH  CHEMICAL  Co..  Chicago 
(cleaner),  has  added  AVSAU,  Wausau. 
Wis.,  and  WBOW,  Terre  Haute.  Ind.. 
to  its  test  market  station  list  which 
includes  WHBL,  Sheboygan,  and 
KFEQ,  St.  Joseph,  Mo.  [Beoadcast- 
IXG  Sept.  15].  The  thrice-weekly  quar- 
ter-hour schedule  will  be  considerably 
expanded  this  fall.  Albert  Kireher  Co., 
Chicago,  is  agency. 

POND'S  Extract  Co..  Toronto,  (face 
cream)  on  Oct.  4  starts  a  French  pro- 
gram on  CKAC.  Montreal,  and  CHRC, 
Quebec.  Agency  is  J.  Walter  Thomp- 
son Co..  Toronto. 

UNDERWOOD  Elliott-Fisher  Co., 
Hartford,  on  Sept.  13  sponsored  a 
special  half-hour  program  on  WTHT. 
Hartford,  celebrating  its  5,000.000th 
office  size  typewriter.  Marschalk  & 
Pratt,  New  York,  handle  the  account. 

DODGE  Dealers  of  Indianapolis  are 
sponsoring  five  home  football  games 
of  Purdue  and  Indiana  Universities 
on  WIBC. 


Bank  Returns  to  WGL 

FORT  WAYNE  NATIONAL 
BANK  has  returned  to  WGL,  Fort 
Wayne  with  its  Dykta  (Do  You 
Know  the  Answer)  for  the  winter 
season,  the  teams  of  four  mem- 
bers being  chosen  from  church 
groups.  Prizes  are  awarded  losing 
teams  on  each  broadcast,  winners 
to  return  later  for  another  com- 
petition. A  $200  grand  prize  is 
given  the  winner  for  the  season. 
Harold  Cothrell,  assistant  cashier 
of  the  bank,  again  is  m.c,  aided 
by  Franklin  Tooke. 


Vick-Richfield  Share 

VICK  CHEMICAL  Co.,  Greens- 
boro, N.  C.  (proprietary)  and  Rich- 
field Oil  Corp.,  New  York,  are  di- 
viding sponsorship  of  Arthur 
Hale's  Confidentially  Yours  news 
program  on  WOR,  Newark.  Vick 
is  sponsoring  the  program  Tues- 
days and  Thursdays,  9-9:15  p.  m. 
as  part  of  its  campaign  of  quarter- 
hour  news  programs  on  98  stations, 
having  started  the  WOR  series 
Sept.  26  through  Morse  Interna- 
tional, New  York.  Richfield  on  Oct. 
22  starts  the  program  Sundays, 
9:30-9:45  p.  m.,  with  Sherman  K. 
Ellis,  New  York,  as  agency. 


CBS  script  show,  Our  Gal  Sunday, 
sponsored  by  American  Home  Prod- 
ucts for  Kolynos  dentifrice,  is  said 
to  be  the  first  such  program  to  intro- 
duce the  war,  the  heroine's  British 
husband  having  joined  the  colors. 
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OPENING  episodes  of  Adventures  of 
Piiiocchio.  transcribed  juvenile  serial 
based  on  the  familiar  story  of  Carlo 
Collorti.  were  previewed  for  New  York 
radio  editors  at  a  luncheon  Sept.  20. 
given  by  Radio  Attractions,  national 
distributors  of  the  feature.  Program, 
produced  by  Edward  Sloman.  motion 
picture  director,  had  its  first  broadcast 
Sept.  23  on  WFIL.  Philadelphia, 
where  it  is  sponsored  by  Lit  Brothers 
Department  Store.  Another  depart- 
ment store,  Bloomingdale's  in  New 
York.,  will  sponsor  the  three-a-week 
quarter-hour  series  on  WOR,  Newark, 
beginning  Oct.  2.  Program  has  also 
been  sold  to  WTIC.  Hartford ;  WHK- 
WCLE.  Cleveland:  WRNL.  Rich- 
mond :  WKBN.  Youngstown  ;  "SYHBC, 
Canton. 

AMERICAN  COMMITTEE  for  De- 
mocracy and  Intellectual  Freedom, 
with  25  sections  throughout  the  coun- 
try, is  planning  nationwide  distribu- 
tion of  the  series  of  16  half-hour 
transcriptions  dramatizing  the  value 
of  democracy,  under  the  general  title 
Give  Me  Liberty,  recently  tested  on 
WNYC.  New  York's  municipal  sta- 
tion. Three  programs  were  later  tested 
on  KLS.  Oakland.  Cal. :  KRLC,  Lew- 
iston.  Ida.,  and  WHEB.  Portsmouth, 
N.  H..  and  contacts  are  now  being 
made  in  six  other  states.  Best  pro- 
grams of  the  series,  wi-itten  by  .Joseph 
H.  Cole,  radio  director  of  the  commit- 
tee and  produced  by  WNYC's  dramatic 
department,  will  be  revised  and  re- 
transcribed  for  distribution. 

STANDARD  RADIO  announces  the 
following  new  subscribers  to  its  Stand- 
ard Librarv  Service:  WHP  KVOL 
KOVO  KBND  AVBRC  WIBM  CFCY 
KNOAY  WACO  KMLB  KSAM  KABC 
K^  OR  AY.JBC  W.JBL  KLBM  WFBM 
WTCN. 

WILLIAM  B.  LEWIS,  formerly  with 
Victor  Talking  Machine  Co..  Southern 
Wholesalers  of  Washington  and  G.  E. 
Supply  Corp.  of  Baltimore,  has  been 
appointed  regional  sales  manager  of 
U.  S.  Record  Corp..  headquartering  in 
Chicago  and  covering  the  Midwest 
area. 


Serial  Discs  for  KXOK 

AN  ARRANGEMENT  for  the  re- 
broadcasting  of  eight  daytime  net- 
work serial  programs  similar  to  the 
one  started  on  WMCA,  New  Y'ork, 
last  May  has  been  made  by  Ameri- 
can Home  Products  and  Sterling 
Products,  New  York,  with  KXOK, 
St.  Louis,  through  the  station's  rep- 
resentative Weed  &  Co.,  and  Black- 
ett-Sample-Hummert.  Starting  Oct. 
2,  the  programs  will  be  heard  on 
KXOK  via  transcription  Mondays 
through  Fridays  during  the  two- 
hour  period  from  8  to  10  p.m.  Pro- 
grams include:  On  CBS,  The  Ro- 
viance  of  Heleyi  Trent,  sponsored  by 
Edna  Wallace  Hopper  Cosmetics, 
and  Our  Gal  Sunday,  by  Anacin 
Co.;  on  NBC,  Stella  Dallas  and 
Lorenzo  Jones,  by  Chas.  H.  Phillips 
Chemical  Co.,  Backstage  Wife  by 
R.  L.  Watkms  Co.,  John's  Other 
Wife  by  A.  S.  Boyle  Co.  and  Bi-So- 
Doi  Co.,  Just  Plain  Bill  by  Kolynos 
Co.  and  Anacin  Co.,  and  Young 
Widder  Brown,  by  Chas.  H.  Phillips 
Chemical  Co.  and  Cal-Aspirin  Corp. 


THE  OLD  WHEF.  Kosciusko.  Miss., 
having  gone  off  the  air  last  year  after 
surrendering  its  license.  P.  K.  Ewing. 
commercial  manager  of  WDSU.  New 
Orleans,  and  owner  of  WGRM.  Gre- 
nada. Miss.,  and  WGCM.  Gulfport. 
Miss.,  has  applied  to  the  FCC  for  a 
new  local  station  on  1500  kc.  in 
Koscnisko. 


CONGRATULATIONS  and  smiles 
were  the  order  of  the  day  when 
the  deal  inaugurating  the  sale  of 
The  Adventures  of  Pinocchio  was 
closed  by  WOR,  Newark,  Bloom- 
ingdale's  department  store  and 
Radio  Attractions,  producers  of  the 
series.  Left  to  right  are  Herbert 
Ebenstein,  president  of  Radio  At- 
tractions; Ii'a  Hirschmann,  vice 
president  in  charge  of  publicity  for 
Blooming-dale's;  Eugene  S.  Thomas, 
sales  manager  of  WOR. 


Use  for  Blanks 

OLD  acetate  recording  blanks 
are  disposed  of  by  Radio  Pro- 
ductions, Denver,  at  a  profit. 
They  are  used  by  model  air- 
plane fans  who  mnke  wing 
braces  out  of  the  aluminum. 
So  far  the  firm  has  disposed 
of  three  cans  of  used  16-inch 
blanks.  The  idea  was  con- 
ceived by  Tom  Roark,  record- 
ing engineer,  who  is  a  gaso- 
line model  airplane  fan. 


Roger  White  Bureau 

ROGER  WHITE,  president  of 
Roger  White  Productions,  New- 
York,  has  announced  the  formation 
of  a  separate  Artists  Bureau  at  his 
offices  in  the  RKO  Building,  under 
the  direction  of  Kermit  K.  Shafer. 
The  Bureau  will  represent  actors 
and  authors  in  all  fields.  Other 
members  of  the  new  division  in- 
clude Ted  Cott,  formerly  on  the 
production  staff  of  WNYC,  New 
York,  as  producing  director;  Thorn- 
ton Steele,  formerly  of  NBC  tran- 
scription department,  as  musical  di- 
rector, and  Irvine  Strouse,  former- 
Iv  with  Paul  Whiteman's  Artists 
Management  Bureau,  as  publicity 
director. 


Leeming  Resumes 

THOS.  LEEMING  &  Co.,  New 
York  (Baume  Bengue,  Pacquin's 
Hand  Cream),  on  Oct.  2  will  spon- 
sor for  the  second  consecutive  year 
the  songs  of  Richard  Maxwell, 
CBS  tenor-philosopher,  on  WABC, 
New  York,  Mondays.  Wednesdays 
and  Fridays  from  .3:4.5  to  4  p.  m. 
Wm.  Esty  &  Co.,  New  York,  han- 
dles the  account. 


PROVEN  PROFITS 

....  with  proven  programs! 

•  GOOD  MORNING  NEIGHBOR 

•  MORNING  BULLETIN  BOARD 

•  WOMAN'S  RADIO  JOURNAL 

•  OVER  THE  BACKYARD  FENCE 

Live,  one  man  scripts  released 
daily.  Exclusive  rights  in  your 
area  at  the  lowest  cost. 

STAR  RADIO  PROGRAMS,  INC. 

250  Parit  Ave.  New  York  City 


CBS  Record  Series 

COLUMBIA  RECORDING  Corp., 
Bridgeport,  a  subsidiary  of  CBS, 
on  Sept.  29  started  a  half-hour 
weekly  program  titled  Young  Man 
With  a  Band  on  CBS  on  behalf  of 
its  new  50c  popular  records.  A  dif- 
ferent Columbia  recording  band  is 
presented  each  week,  with  Dan  Sey- 
mour as  m.c.  and  John  Henry  Ham- 
mond Jr.,  a  member  of  the  Colum- 
bia Recording  staff,  as  musical  and 
swing  annotator.  A  feature  of  the 
program  is  a  lucky  number  singing 
audition  for  one  member  of  each 
week's  audience  at  the  program. 
Winner  is  given  a  chance  to  sing  a 
popular  favorite  on  the  program 
and  is  presented  with  a  souvenir  re- 
cording of  his  song.  Ward  Wheel- 
ock,  Philadelphia,  handles  the  ac- 
count. 


Thesaurus  Domain  Numbers 

APPROXIMATELY  42%  of  the 
.3. 000-odd  selections  recorded  by  NBC 
Transcription  Service  for  its  Thesau- 
rus Library  are  in  the  public  domain 
or  tax-free  categories,  according  to 
an  announcement  Sept.  18  by  Frank 
E.  Chizzini.  assistant  manager.  In- 
cluding Sept.  15  releases,  the  total 
number  of  Thesaurus  selections  is 
.3020.  he  said,  with  the  public  domain 
and  tax-free  numbers  constituting 
material  for  over  75  hours  of  broad- 
casting. This  material  can  be  used  by 
subscribers  "without  licenses  for  pub- 
lic performance  and  without  copyright 
fees",  he  said. 


MONTANA'S  WHOLESALE 
AND  RETAIL  CENTER 

Gene  Fur^ason  &  Co.,  Representative 


This  picture  reproduced  on  cop- 
per will  be  sent  you  on  request. 


RETAILERS  Si 


Hooper-Holmes  questioned 
600  retailers  in  the  Worcester  Market 
Area.  W  T  A  G  was  their  oyerwhelming  first  choice. 


WTAG 

WORCESTER,  MASS 

NBC  BASIC  RED  AND 
YANKEE  NETWORKS 

EDWARD     RETRY     &     CO.,  INC. 


°"  *       survey.  ^  


BROADCASTING  •  Broadcast  Advertising 


October  2,  1939  •  Page  57 


Book  on  'Copy  Testing' 

FIVE  basic  methods  of  copy  test- 
ing— opinion  tests,  recognition  and 
identification  tests,  recall  tests,  in- 
quiry and  coupon  tests  and  sales 
tests — are  defined,  analyzed  and  de- 
scribed in  Copy  Testing  [Ronald 
Press,  New  York,  $3].  Book  is  the 
result  of  four  years  of  research 
conducted  under  the  direction  of 
the  copy  testing  committee  of  the 
Advertising  Research  Foundation. 


Chicago  Ad  Lectures 

CHICAGO  Federated  Advertising 
Club  announces  a  course  of  16  lectures 
and  discussions  of  various  jjhases  of 
advertising  for  the  fall  and  winter. 
Roy  S.  Durstine,  president  of  Roy  S. 
Durstine  Inc.,  New  York,  will  speak 
Oct.  4  on  "What  Does  Advertising 
Hold  for  You".  The  lectures  of  Oct. 
11  and  Oct.  IS  will  be  devoted  to  ra- 
dio advertising.  Speakers  for  these 
have  not  been  announced. 


Gridiron  Banquet 
For  Advertisers 

Eight  football  games  of  top-inter- 
est to  St.  Louisans  over  St.  Louis' 
top-interest  sports  station — a  tasty 
advertising  buy  for  any  sponsor. 
Johnny  O'Hara,  1938  NBC  World's 
Seriescaster,  will  present  these 
games  in  full  color  over  KWK  to 
St.  Louis'  largest  sports  audience. 
LARGEST?  Proof:  During  Notre 
Dame-U.  S.  C.  battle  last  year, 
KWK  carried  Mutual's  account 
with  previously  unknown  announc- 
er. Another  St.  Louis  network  sta- 
tion carried  description  by  a  "na- 
tional favorite".  Result:  St.  Louis 
KWK  71%,  other  station  21%,  re- 
vealed during  25,000  call  coinciden- 
tal survey. 

First  game  October  14th!  Call  St. 
Louis  KWK  or  Paul  Raymer  office. 


EMERSON  FOOTE,  account  execu- 
tive in  charge  of  printed  advertising 
for  Lucky  Strike  cigarettes  at  Lord 
&  Thomas,  New  York,  has  been  named 
general  executive  on  the  account,  suc- 
ceeding James  H.  Wright,  resigned. 

ROBERT  M.  NEWCOMB,  formerly 
of  Lennen  &  Mitchell,  New  York,  has 
joined  Newell-Emmett  Co.,  New  York, 
as  a  copywriter. 

FREDERICK  C.  BRUNS,  formerly 
vice-president  of  Federal  Adv.  Agen- 
cy, New  York,  has  joined  Ruthrauff 
&  Ryan,  New  York,  as  an  account  ex- 
ecutive. 

BEN  GREEN,  formerly  of  the  Chi- 
cago office  of  Tom  Fizdale  Inc..  has 
joined  the  radio  department  of  H.  W. 
Kastor  &  Sons  Adv.  Co.,  Chicago,  to 
handle  public  relations. 

EDWARD  NOAKES,  account  execu- 
tive of  Cecil  &  Presbrey,  New  York, 
has  been  elected  a  vice-president  of 
the  agency. 

DEL  KING,  announcer  of  the  Avalon 
show  for  Brown  &  Williamson  To- 
bacco Co.,  has  been  named  assistant 
to  Tom  Wallace,  radio  director  of 
Russell  M.  Seeds  Co.  Inc.,  Chicago. 

.TITLES  NATHAN,  formerly  of  Young 
&  Rubicam,  New  York,  has  been 
named  marketing  director  of  Frank- 
lin Bruck  Adv.  Corp.,  New  York. 

CHESTER  La  ROCHE,  president  of 
Young  &  Rubicam,  New  York,  was  in 
H( ill V wood  Sept.  24  to  attend  opening 
of  tiie  CBS  Gulf-Screen  Guild  The- 
atre, sponsored  by  Gulf  Oil  Corp. 

WM.  ESTY  &  Co.  has  opened  West 
Coast  offices  at  9010  Sunset  Blvd., 
Hollywood,  with  Joe  Donohue  in 
charge  as  manager. 

N.  W.  AYER  &  SON  has  established 
Hollywood  offices  at  6253  Hollywood 
Blvd.  with  Ben  Ward  in  charge  as 
manager. 


A  FINGER 
IN  EVERY 
MARKET 


M  finger  in  every  markei. 
That's  just  what  some  of 
our  National  Advertisers 
have  accomplished  by 
broadcasting  in  ITALIAN, 
JEWISH,  POLISH.  You, 
too,  can  sell  these  impor- 
tant foreign  language 
markets  with  their  large 
buying  power  by  schedul- 
ing a  Fall  campaign  right 
away. 


Young  Forms  Agency 

JOHN  ORR  YOUNG,  co-founder 
of  the  Young  &  Rubicam  agency, 
but  who  sold  out  his  interests 
some  years  ago,  has  formed  his 
own  advertising  agency,  John  Orr 
Young  Inc.,  at  610  Fifth  Ave., 
New  York.  Telephone  is  Columbus 
5-5613.  No  details  on  personnel  or 
accounts  will  be  released  until  the 
end  of  October. 


THOMAS  H.  BURCH,  account  ex- 
ecutive in  the  Chicago  office  of  Young 
&  Rubicam,  on  Oct.  1.5  will  be  trans- 
ferred to  New  York  as  assistant  to 
Louis  H.  Brockway.  vice-president  in 
charge  of  all  General  Foods  products. 
Mr.  Burch  was  formerly  advertising 
manager  of  Borden  Sales  Co.,  New 
York. 

JOHN  WILEY,  vice-president  of 
Fuller  &  Smith  &  Ross,  Cleveland,  on 
Sept.  17  married  Violet  Lawless,  of 
the  agency's  staff. 

AL  SCALPONB  has  been  transferred 
from  Young  &  Rubicam.  New  York 
office,  to  Hollywood  as  commercial 
coordinator  of  coast  sponsored  shows. 
He  will  coordinate  commercials  and 
scripts,  following  the  Benny-Allen 
pattern. 

TODD  RUSSELL,  formerlv  of 
CKLW,  Windsor.  Ont.,  and  the  CBC 
in  Toronto,  has  joined  Ronalds  Adv. 
Agency,  Toronto,  handling  writing 
and  program  production. 

ALVIN  WILDER  ADV.,  Los  An- 
geles, has  moved  to  larger  offices  at 
617  S.  Olive  St.,  and  is  associated 
with  Nellie  Walsh  Adv.  Service.  Both 
organizations  are  operated  independ- 
ently. 

A.  K.  BUCHOLZ,  formerly  of  the 
radio  department  of  Ruthrauff  & 
Ryan.  Chicago,  has  resigned  to  form 
his  own  program  firm.  His  new  office 
is  located  at  360  N.  Michigan,  phone 
State  .5263. 

IRA  ASHLEY,  who  has  been  han- 
dling radio  publicity  for  "The  Little 
Foxes"  currently  playing  in  New 
York,  has  joined  the  radio  production 
staff  of  Lambert  &  Feasley,  New 
York,  to  handle  the  Grand  Central 
Station  program,  heard  on  CBS  for 
Listerine.  Mr.  Ashley,  who  succeeds 
Paul  Munroe,  was  previously  with 
CBS  and  Wm.  Esty  &  Co.,  New  York. 

ROCKWELL-O'KEEFE  Inc.,  Holly- 
wood talent  agency,  on  Sept.  20  filed 
papers  with  the  Los  Angeles  county 
clerk  to  change  its  name  to  General 
Amusement  Corp. 


NBC,  MBS  and  CBS  will  broadcast 
the  radio  appeal  by  President  Frank- 
lin D.  Roosevelt  on  Oct.  9  inaugurat- 
ing the  1939  Community  Mobilization 
for  Human  Needs  campaign,  which 
will  be  conducted  by  Community  Chest 
organizations  in  more  than  450  cities 
through  Nov.  11. 


FREE  &  PETERS  Inc.,  national  rep- 
resentation firm,  announces  its  ap- 
pointment as  national  representative 
of  KECA,  Los  Angeles,  and  KROW, 
Oakland.  Cal.  KROW  is  now  under 
the  same  ownership  and  management 
as  KSFO,  San  Francisco  [Broadcast- 
ing, Sept.  15]. 

WHB,  Kansas  City,  Mo.,  recently  ap- 
pointed Walter  Biddick  Co.,  Los  An- 
geles, Pacific  Coast  representative. 

PRE4,  Sao  Paulo,  Brazil,  known  as 
Radio  Cultura,  has  appointed  Broad- 
casting Abroad,  New  York,  as  ex- 
clusive U.  S.  representative,  and  will 
now  sell  time  to  American  exporters. 

LINDSEY  SPIGHT,  Pacific  Coast 
manager  of  John  Blair  &  Co.,  for  the 
fourth  consecutive  year  is  conducting 
a  ten-week  lecture  course  on  radio 
advertising  at  the  California  U.  Ex- 
tension Division  in  San  Francisco. 

GENE  WYATT  has  resigned  from 
the  Chicago  office  of  Edward  Petry  & 
Co.,  but  has  announced  no  future 
plans. 


So.  Cal.  Radio  Institute 
Is  Scheduled  for  Dec.  7 

THE  University  of  Southern  Cali- 
fornia, Los  Angeles,  is  formulating 
plans  for  its  second  annual  Insti- 
tute of  Radio,  to  be  held  Dec.  7. 
Lewis  Allen  Weiss,  vice-president 
and  general  manager  of  Don  Lee 
Broadcasting  System,  has  been 
made  general  chairman  and  will  be 
assisted  by  an  executive  committee, 
according  to  W.  Ballentine  Henley, 
University  director'  of  coordination. 

Created  last  year  to  provide  a 
means  whereby  those  in  the  broad- 
casting industry  could  discuss  their 
mutual  problems,  the  Institute  also 
provides  a  similar  medium  of  ex- 
pression for  those  in  education  con- 
cerned with  radio.  Dr.  Henley  point- 
ed out.  This  annual  meeting  will 
bring  both  groups  together  for  a 
consideration  of  relationship.  More 
than  300  educators  and  representa- 
tives of  the  radio  industry  from 
California  attended  the  meeting 
last  year. 


Reglna  Schuebel  to  Wed 

REGINA  SCHUEBEL,  radio  director 
of  Blow  Co.,  New  York,  has  become 
engaged  to  John  Ballard,  president  of 
Bulova  Watch  Co..  New  York.  No 
marriage  date  has  been  set. 


JAMES  F.  EGAN,  formerly  of  Young 
&  Rubicam,  New  York,  has  joined 
Lennen  &  Mitchell,  New  York,  as  a 

copy  executive.^ 


ildverlisers  using  recorded  pro- 
grams pick  stations  using  the  best 
available  equipment.  That's  why 
you  need  Fairchild  Recorders,  Am- 
plifiers and  Trans- 
cription Turntables. 


.  il  had  lo  satisfy  Fairchild  first" 


1000  UIHTTS 

WM.  fENN  BROADCASTING  COMPANY.  PHILADELPHIA 
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ADVERTISim  STORY 
NARRATED  IN  BOOK 

AN  EXHAUSTIVE  history  of  ad- 
vertising and  its  effect  on  business 
and  social  economy  are  presented  in 
The  History  of  an  Advertising 
Agency:  N.  W.  Ayer  &  Son  at 
Work,  by  Dr.  Ralph  M.  Hower,  of 
the  Harvard  Graduate  School  of 
Business  Administration.  The  book 
[Harvard  University  Press,  $4]  is 
fifth  of  a  series  of  Harvard  studies 
in  busines  history. 

With  the  N.  W.  Ayer  institution 
as  background  the  story  dramatizes 
the  three-quarters  of  a  century  in 
which  that  agency  has  played  a 
pioneer  part  in  the  advertising  side 
of  American  business.  All  problems 
and  policies  met  by  an  agency,  me- 
dium or  advertiser  are  presented, 
the  story  tracing  the  growth  of 
business  ethics  in  advertising  and 
treating  the  development  of  busi- 
ness through  the  period. 

Dr.  Hower  tells  how  the  Ayer 
agency  chose  to  take  the  middle 
road  at  the  advent  of  radio,  judg- 
ing broadcasting  on  its  merits  as 
impartially  as  possible  and  recom- 
mending it  when  tangible  results 
seemed  likely.  Ayer  is  credited  with 
being  the  first  agency  to  arrange 
a  broadcast  program,  the  first  to 
inaugurate  a  regular  series  of  musi- 
cal broadcast  entertainment  to  be 
sponsored  by  an  advertiser,  and  the 
first  to  use  the  network  technique 
of  broadcasting  simultaneously  in 
several  cities. 


AFRA  Seeking  to  Align 
Locals  on  Pacific  Coast 

WITH  regional  contracts  between 
AFRA  and  the  networks  hav- 
ing been  signed,  and  the  KNX, 
Hollywood  pact  sealed,  the  Ameri- 
can Federation  of  Radio  Artists  is 
now  turning  its  attention  to  other 
West  Coast  local  stations  on  staff 
agreements.  I.  B.  Kornblum,  exec- 
utive secretary  of  Los  Angeles 
Chapter  of  AFRA,  upon  his  return 
to  Hollywood  Sept.  18  from  New 
York  where  he  participated  in  the 
KNX  negotiations,  announced  plans 
to  start  on  the  remaining  local  sta- 
tions. He  expressed  the  belief  that 
the  present  jurisdictional  dispute 
between  AFRA  and  Radio  Writ- 
ers Guild  would  be  amicably  adjust- 
ed. AFRA  has  already  declared  its 
willingness  to  cede  all  freelance 
writers  to  RWG.  Jurisdiction  of  the 
writer-performer  class  in  radio  is 
claimed  by  both  sides. 

Producer-directors  and  sound  ef- 
fects men  of  NBC  Holly\vood  stu- 
dios have  affiliated  with  Radio  Pro- 
ducers Guild  of  America.  A  com- 
mittee headed  by  George  Bodle, 
Los  Angeles  attorney,  is  seeking  to 
negotiate  agreement  covering 
wages  and  working  conditions,  with 
NBC. 


Must  Join  Union 

YOUNG  &  RUBICAM,  Hollywood, 
producing  the  CBS  Gulf  Screen- 
Guild  Theatre  program,  sponsored 
by  Gulf  Oil  Corp.,  has  been  notified 
that  unless  its  paid  writers  join 
Radio  Writers  Guild,  cooperation 
of  other  radio  organizations  will  be 
withheld.  Members  of  Screen 
Writers  Guild  submit  ideas  and  ma- 
terial to  the  Motion  Picture  Relief 
program  without  compensation. 
Only  paid  members  of  the  weekly 
program  are  those  hired  by  the 
agency. 


Seebach  Promoted 

JULIUS  F.  SEEBACH  Jr.,  director 
of  program  operations  for  WOR, 
Newark,  since  1935,  was  appointed 
vice-president  in  charge  of  pro- 
grams, it  was  an- 
nounced by  Al- 
nounced  Sept.  22 
by  Alfred  J.  Mc- 
Cosker,  president 
of  WOR.  His  pro- 
motion was  voted 
at  a  reg-ular  meet- 
ing of  the  WOR 
board  of  directors. 
Mr.  Seebach  be- 
Mr.  Seebach  gan  his  career  in 
broadcasting  14  years  ago  as  an 
announcer  with  WOR,  rapidly  ad- 
vancing to  manager  of  evening  pro- 
grams. In  1928  he  joined  CBS  as 
pi'ogram  production  manager,  re- 
maining with  that  network  until 
1935  when  he  resigned  as  director 
of  all  program  operations  to  return 
to  WOR  in  a  similar  capacity. 


Sees  Latin  Gains 

AN  INCREASE  in  business  done 
by  American  firms  in  South  Amer- 
ica, which  will  produce  increased 
advertising  for  South  American 
radio  stations  and  newspapers,  will 
probably  be  an  early  effect  of  the 
European  war,  according  to  A.  M. 
Martinez,  manager  of  the  New 
York  oifice  of  Conquest  Alliance, 
representative  of  foreign  stations. 
Large  quantities  of  goods  formerly 
exported  by  England,  France  and 
the  Central  European  countries 
are  no  longer  available  from  those 
sources,  leaving  a  waiting  market 
for  American  business.  Advertis- 
ing will  increase  proportionately 
with  exports,  he  said,  reporting 
that  a  number  of  advertisers  are 
already  planning  campaigns  in 
Latin  American  countries,  although 
none  of  these  is  likely  to  be  put 
into  effect  until  after  the  conclu- 
sion of  the  conference  of  American 
republics  being  held  in  Panama. 


Fay  of  Old 

BILL  FAY,  manager  of 
WHAM,  Rochester,  N.  Y.,  be- 
came a  singer  again  when  he 
dropped  by  the  NBC-Blue 
Chicago  studios  the  other  day 
after  the  NAB  convention. 
Garry  Morfit,  m.c.  of  Club 
Matinee,  spotted  Bill  in  the 
audience  and  before  he  knew 
it  Bill  was  on  the  Blue  net- 
work yodeling  as  of  old. 


LARGEST 
PUBLIC  DOMAIN 
RECORDED  LIBRARY 
in  the  WORLD 


LANG-WORTH 

FEATURE  PROGRAMS 
420  Madison  Ave. 
New  York 


AGENCY 

SCHUKEL  &  Co.,  Sunnyvale,  Cal.  (Rancho 
soups),  to  Lord  &  Thomas,  San  Francisco. 

SUTLIFF  TOBACCO  Co..  San  Francisco 
(Heine's  Blend),  to  Theodore  B.  Creamer 
Adv.,  Hollywood. 

PATON  CORP.,  New  York,  to  Campbell- 
Ewald  Co.,  New  York,  for  Yuban  coffee 
and  Golden  Blossom  Honey.  No  radio  plans 
have  been  made. 

UNIVERSAL  ALARM  Corp.,  New  York 
(Rohr  etectric  alarm  clocks),  to  Arthur 
Rosenberg,  N.  Y. 

JAMES  McCREERY  &  Co.,  New  York 
(department  store),  to  George  Bijur,  N.  Y. 
LUER  PACKING  Co.,  Vernon,  Cal.,  con- 
tinues to  Glasser  Adv.  Agency,  Los  Angeles. 

BERRY  BROTHERS,  Detroit  (paint),  to 
Fred  M.  Randall  Co.,  Detroit. 

SKOAL  BAKING  Co.,  New  York  (Swedish 
bread),  to  Lucerna  Co.,  New  York.  Spot 
radio  and  news  programs  planned  late  this 
fall. 


Files  Libel  Suit 

LIBEL  SUIT  for  $50,000  was  filed 
Sept.  20  in  New  York  Supreme 
Court  by  Wesley  L.  Robertson, 
American  Indian  baritone,  against 
CBS,  General  Foods  Corp.,  and 
Ralph  Allen  (also  known  as  Kuruks 
Pahitu).  Plaintiff  claims  that  Al- 
len, his  former  accompanist,  was 
wrongly  introduced  on  a  recent 
We,  The  People  broadcast  as  the 
singer  who  entertained  the  King 
and  Queen  of  England  during  their 
visit  with  President  and  Mrs. 
Franklin  D.  Roosevelt.  Robertson 
alleges  that  it  was  he  who  sang  for 
the  royal  pair  and  that  on  the 
broadcast  Allen  "sang  so  badly" 
that  his  (Robertson's)  reputation 
was  damaged. 


Out  Here 


A  soliloquy  that  may  turn 
to  such  thoughts  as 
WGES,  WSBC,  WCBD, 
Chicago,  and  WEMP,  Mil- 


HEADLEY-REED  CO., 

NATIONAL  REPRESENTATIVE 


1  HANKS:  To  the  American 
Legion,  whose  coveted  plaque  for 
performance  of  public  service  was 
awarded  to  WCBD. 


Seven  laundries 
use  WGES  regu- 
■/  larly,  six  the  year 

l'=Koi..  ,  M  round,  one  sea- 
sonally. Two  have 
been  on  for  more 
■fcw^,^  IBESE  than  eight  years; 
MMMU^tMUSt  five  years  is  the 
average  for  the  group.  Most  time 
used  by  any  one  of  them,  1  %  hours 
per  week.  Local  advertisers  needn't 
be  told  ho%v  WGES  programs  pay 
out.  National  advertisers,  note! 


REQUIRED  READING:  For  radio- 
men— the  Proclamation  of  Neutrality 
of  the  United  States  of  America. 


Three  organs  are  "staff-members" 
of  WEMP's  music  set-up:  a  pipe 
organ;  a  Hammond  Electric;  and 
the  new  Novachord.  Sounds  as  if 
we  might  have  something  exclusive. 
Any  contenders  for  "more  organs" 
honors? 

PARLOR  TRICK  FOR  TIMEBUY- 
ERS:  Open  the  Chicago  telephone 
directory  at  random.  Odds  are  two- 
to-one  that  you'll  turn  up  a  page  of 
exotic  names.  Names  of  good  Amer- 
icans who  speak  other  languages 
than  English!  Two 
out  of  every  three 
Chicagoans  fall  into 
this  category.  They 
listen  to  WGES- 
WSB  programs 
— fi  gures  prove 
it! 


COMPLETED:  Important  section 
(dealing  with  dentifrice  sales)  of 
retail  market  study  exploring  buy- 
ing habits  in  foreign-language 
neighborhoods  in  Chicago.  Release 
will  be  on  request  to  dentifrice 
manufacturers  and  their  advertis- 
ing agencies.  Write  to  WGES,  Chi- 
cago, to  reserve  one. 


TO  AUTOMEN:  Who  buys  the  new 
models  in  Chicago?  Look  at  the  names 
on  Chicagoland  car  registrations! 
WGES-WSBC  speak  directly  to  the 
vast  foreign-language  market  in 
which  the  preponderance  of  car  sales 
must  necessarily  be  made.  You're  only 
skimming  the  surface  without  WGES- 
WSBC  programs — the  basic  media  for 
reaching  the  basic  mass  of  Chicago 
buyers! 
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MONTREAL 


XANADAS 
RICHEST 
MARKET 


Your  broadcast  advertising 
over  CFCF  reaches  an  au- 
dience of  over  1,000,000 
people  who  speak  and  un- 
derstand English,  and  who 
tune  regularly  to  CFCF  for 
their  radio  entertainment. 
Your  sales  message  can  be 
delivered  economically  by 
using  CFCF,  Montreal's 
most  listened-to  radio  sta- 
tion. 

CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 

CANADIAN 
MARCONI 
COMPANY 
Representatives : 

C  A N  A  DA 
All  Canada  Radio  Facilities 
[/.  S.  A. 
Weed  &  Company 

NBC  affiliate 


CFCF 

domina&i  a 

BILINGUAL 
AUDIENCE 

1,000,000 


r^«*4  PROGRAMS 


ON  WTAG,  Worcester,  Mass., 
is  a  new  program  titled  An 
Oven  Letter  offering  week- 
ly $5  prizes  for  the  best 
and  most  constructive  criticism 
of  programs.  Best  letters  are  read 
over  the  air,  with  Ray  Saunders 
and  Dave  Horne  presenting  the  sta- 
tion's reply.  Special  attention  is 
given  letters  offering  suggestions  to 
correct  faults  pointed  out  by  listen- 
ers. One  prize  is  reseived  for  Wor- 
cester listeners,  another  for  Cen- 
tral Massachusetts. 

*      *  * 

All  About  Arts 

LOVERS  of  arts  are  offered  Art 
for  Your  Sake  on  NBC-Blue,  Sat- 
urdays, 7  :30-8  p.  m.,  a  program  de- 
signed to  accomplish  for  the  arts 
what  the  NBC  Music  Appreciation 
Hour  has  achieved  for  music.  The 
National  Art  Society  is  cooperating 
in  the  series,  which  will  acquaint 
Americans  with  painting  master- 
pieces and  show  how  they  enrich 
life.  An  artist  will  be  dramatized 
each  program,  with  discussion  of 
canvasses  by  Dr.  Bernard  Myers, 
of  New  York  U. 

Legislative  Debaters 
DISCUSSION  of  important  Texas 
questions  by  different  members  of 
the  State  Legislature  is  carried 
each  Sunday  morning  by  WBAP, 
Fort  Worth,  on  the  new  half-hour. 
The  Other  Side.  The  new  feature 
follows  the  weekly  talk  by  the  Gov- 
ernor over  the  station. 


S..A6  E 


0/(/es6  Station 

Public  acceptance  sells 
manufacturers'  goods. 
Public  acceptance  gives  a 
radio  station  its  audience. 
Get  public  acceptance  of 
your  products  in  Eastern 
and  Northern  Maine 
through  WABI,  a  radio 
station  that  has  public 
acceptance  for  sale. 


COLUMBIA  BKOACCASTINQ  SYSTEM 

?scp;  Cene  pu^<t4&/i  s  Or- 


About  Radio  Itself 

THE  origin  and  behavior  of  elec- 
trons, those  infinitesimal  particles 
which  make  radio  and  television 
possible,  will  be  discussed  and  dram- 
atized in  a  new  series  titled  Magic 
Waves  to  be  presented  weekly  over 
NBC-Red  starting  Friday,  Oct.  13 
at  7:45  p.  m.  (EST).  Orestes  H. 
Caldwell,  editor  of  Radio  &  Televi- 
sion Today,  will  cooperate  with 
Gerald  Holland,  new  member  of  the 
NBC  writing  staff,  and  with  the 
technicians  of  all  companies  of  the 
"RCA  family,"  in  explaining  to  lay 
listeners  the  magic  of  modern  com- 
munication. 

Transmitter  Topics 

NEW  Transmitter  Topics  is  the 
general  title  for  a  new  series  of 
special  broadcasts  that  will  come 
over  KDKA  in  connection  with  the 
removal  of  the  station's  transmitter 
from  Saxonburg  to  Allison  Park, 
Pittsburgh.  The  series  introduces  a 
variety  of  talent,  talks  and  inter- 
views and  will  continue  through 
Oct.  13,  leading  up  to  plans  for  the 
dedication  of  the  new  transmitter 
as  soon  as  it  is  ready  for  operation. 

A  Wedding  a  Week 

NEW  six  weekly  half-hour  morn- 
ing show  on  WJJD,  Chicago,  is 
titled  Social  Register,  features 
Beverly  Gay  in  news  of  birthdays, 
weddings,  engagements  and  other 
social  activities.  Added  attraction 
of  the  show  is  the  Friday  program 
during  which  one  important  wed- 
ding is  remoted  from  the  church 
featuring  interviews  with  the  bride 
and  groom,  parents  and  distin- 
tinguished  guests.  Show  is  spon- 
sored by  the  local  Olsen  &  Ebann 
Jewelry  Co. 

'Let's  Write  Songs' 

SIGMUND  SPAETH,  noted  com- 
poser and  "tune  detective,"  on  Sept. 
28  started  a  weekly  series  titled 
Let's  Write  Songs  on  WNYC,  New 
York  municipal  station,  to  analyze 
current  song  hits  and  educate  lis- 
teners in  the  technique  of  compos- 
ing their  own  tunes. 

Feminine  News 
THE  ladies  have  their  day  at  KLZ, 
Denver,  which  has  started  Women 
in  the  Ne^vs,  a  thrice-weekly  pro- 
gram featuring  Betty  Lou  Bemis, 
Denver  U.  journalism  instructor. 


Just  OS  Niogara  Falls  is 
Buffalo's  best  attraction,  so 
Station  WEBR  is  Buffalo's 
Best  Bet  for  Advertisers 
who  want  maximum  cover- 
age at  minimum  costt 
Results  That  Count  I 

floo  compeoy 
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THERMOMETER  read  40  degrees 
below  zero  when  Production  Man- 
ager Howard  R.  Chamberlain  of 
KLZ,  Denver,  visited  the  "sharp" 
freezer  in  Swift  &  Co.'s  local  plant 
to  interview  workers.  During  the 
half-hour  show,  which  included 
periods  spent  in  all  key  depart- 
ments, workers  described  the  vari- 
ous methods  of  operation. 

For  Night  Listeners 
A  FOUR-WEEKLY  15-minute  se- 
ries billing  their  announcers  was 
recently  launched  over  KFI-KECA, 
Los  Angeles.  Monday,  the  program 
Wo7-d  Hunters  offering  a  $10  cash 
prize  t  o  listeners  and  featuring 
staff  announcer  Bill  S  t  u  1 1  a  is 
heard.  Tuesday  offers  Lou  Withers 
in  Riddles  in  Sports  featuring  Lou 
Withers  and  Jim  Gibson.  Wednes- 
day's show  is  titled  Put  That  in 
Your  Pipe  &  Smoke  It  and  is  an- 
nounced by  Herb  Allen.  Thursday's 
broadcast  features  Beatrice  Bena- 
deret  assisted  by  staff  announcer 
Wilson  Edwards  and  is  titled  What 
Do  You  Know?  Programs  are  be- 
ing presented  for  the  audience  that 
listens  to  the  late  evening  hours 
but  prefers  educational  programs 
to  dance  music.  All  programs  aired 
at  9:30  p.m.  (PST). 

Culinary  Questions 

AT  KSTP,  St.  Paul,  a  weekly  Quiz 
Kitchen  features  Bee  Baxter  and  a 
double  sponsor-listener  appeal.  The 
KSTP  mobile  unit  records  inter- 
views each  Saturday  morning  at  a 
Piggly'  Wiggly  store,  a  p. a.  system  j 
carrying  the  interviews  to  crowds 
outside  while  they  are  being  re-  ■ 
corded.  An  hour  later  the  show 
goes  on  a  week.  Prizes  are  given 
for  best  questions  and  merchandise 
goes  to  each  person  interviewed,  j 

To  Keep  Them  at  Home  | 

A  NEW  Texas  State  Network  se- , 
I'ies  conducted  by  the  Fort  Worth  | 
Junior  League  is  titled  Let's  Keep] 
the  Family  at  Home,  offering  dis-| 
cussions  for  home  entertainment.! 
All  sorts  of  games  and  activities: 
are  explained.  Copies  of  programs^ 
with  outlines  of  games,  are  maileil 
on   request.   The   League   recent! \ 
completed  a  summer  series  of  radi^ 
plays  for  children. 

■fi      *  * 

Who  Said  It  First? 

BASED  on  origination  of  familial 
sayings.  KDKA,  Pittsburgh,  has  ; 
program  You  Say  It  No7v,  but  Whi 
Said  It  First?  Janet  Ross  direct;; 
the  program,  now  sponsored  bVi 
John  Morrell  &  Co.,  Ottumwa,  la 
*      *  * 

Gotham  Forum 

WEVD,  New  York,  on  Sept.  27  re 
sumed  its  weekly  Free  Speech  For 
um,  conducted  by  the  Rev.  Willian 
C.  Kernan,  rector  of  the  Trinit} 
Episcopal  Church  of  Bayonne,  N.  J 
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Food  for  Thought 

EXCLUSIVELY  for  youngsters  is 
Kiddie  KoUege,  on  KGVO,  Mis- 
soula, Mont.,  sponsored  by  Staun- 
ton Bakery.  Sixth,  seventh  and 
eighth  grade  youngsters  appear  in 
rotation,  with  questions  based  on 
the  State  course  of  study  for  grade 
schools.  Regular  school  subjects  are 
covered.  A  cup  is  given  the  winner 
on  each  broadcast,  with  a  grand 
trophy  for.  the  end  of  the  series. 
Quizmaster  is  Jimmy  Barber,  pro- 
gram director,  with  Bud  Blanchette 
assisting.  Cookies  and  milk  are 
served  contestants  and  guests  at  a 
studio  party  after  the  broadcast. 

Historical  Quiz 
KVOO,  Tulsa,  has  started  a  Histro 
Game  contest  worked  on  a  question- 
answer  basis  and  dealing  with 
American  history.  Each  program 
sending  in  correct  answers  to  ques- 
tions receives  a  Histro  Game,  re- 
tailing for  50  cents,  and  also  deal- 
ing with  historical  questions.  Spon- 
sor is  Dickason-Goodman  Furniture 

Co.  Title  is  Dream  House. 

*      *  * 

Wheel  of  Chance 

WHEEL  of  chance  is  featured  in  a 
new  man-on-street  series  on  WGN, 
Chicago,  sponsored  by  the  local 
Nelson  Bros.  Co.  Originating  in  the 
lobby  of  the  Chicago  Theatre,  the 
program  titled  Radio's  Voice  fea- 
tures Guy  Savage,  WGN  sports- 
caster,  in  a  quiz  show.  The  ques- 
tions are  placed  on  the  wheel  and 
each  person  interviewed  is  asked 
the  question  at  the  indicator  when 
the  wheel  stops.  Prizes  are  theatre 
tickets. 

Homes  of  the  Poets 
VISITS  to  the  homes  of  32  of 
America's  most  famous  poets  will 
be  the  basis  of  Pilgrimage  of 
Poetry,  new  series  of  Sunday  after- 
noon programs  starting  Oct.  15  on 
NBC-Blue  and  arranged  through 
the  cooperation  of  the  poetry  divi- 
sion of  the  Library  of  Congress.  Ted 
Malone,  conductor  of  the  weekly 
Between  the  Bookends  program  on 
NBC,  will  conduct  the  programs 
from  the  homes  of  the  poets. 

About  Women 

NBC's  dramatic  series  presented 
last  summer  as  Women  in  the  Mak- 
ing of  America  will  return  to  the 
air  Oct.  10  under  the  new  title, 
All-American  Women.  The  pro- 
grams, relating  stories  of  past  and 
present  American  women  pioneers 
and  produced  in  cooperation  with 
the  U.  S.  Office  of  Education,  will 
be  heard  on  NBC-Blue  Tuesdays,  2- 
2:30  p.  m. 


TO  PROMOTE  a  program  of  com- 
munity events  handled  by  Walt 
Bruzek,  out  of  the  Owatonna  stu- 
dios of  KROC,  Rochester,  Minn., 
this  poster  is  being  used.  The  Old 
Bear  is  carried  each  Sunday  morn- 
ing on  KROC  as  a  tieup  between 
the  station  and  the  local  Steele 
Count])  Photo  News,  weekly  news- 
paper. 

Peoria  Homebuilders 

WMBD,  Peoria,  111.,  recently  car- 
ried a  series  in  which  the  local 
building  industry  participated.  An 
evening  show  three  half-hours  a 
week.  So  You're  Going  to  Build  a 
Home  consisted  of  music  with  tran- 
scribed interviews  at  the  actual 
scene  of  construction  or  in  the  office 
of  one  of  the  sponsoring  firms.  Tran- 
scriptions were  ten  minutes  in 
length  and  were  arranged  to  in- 
clude commercial  continuity  for  the 
advertiser.  Commercials  at  opening 
and  close  of  programs  included 
simply  the  names  of  participating 
firms  and  an  appeal  to  build  at  this 
time.  The  station  realized  more 
than  $2,000  in  the  dull  summer  sea- 
son. Advertisers  were  those  who  did 
not  usually  use  radio,  including 
banks,  plumbers,  carpenters,  elec- 
trical companies,  the  water  com- 
pany, etc. 

'Victory  Rally' 

FOOTBALL  news,  famous  plays, 
forecasts  of  future  games  are  all 
featured  on  the  Victory  Rally  pro- 
gram which  recently  started  i  ts 
fifth  year  on  WHN,  New  York,  on 
Fridays,  8:30-9  p.  m.  Dick  Fishell, 
WHN  sportscaster  conducts  the  pro- 
gram, with  music  by  Dick  Ballou 
and  his  orchestra. 

Men  of  America 

LIVES  of  American  manufacturers 
and  merchant  princes  will  be  dram- 
atized during  If  Money  Talked  an 
hour  series  to  start  Oct.  11  on 
NBC-Blue  network.  Howard  Whit- 
man, author  of  the  new  program, 
is  a  former  New  York  newspaper- 
man. 


We  supply: 

Script 
AFRA  Cast 
jj  As  many  pressings  as 
:  needed 

(Recorded  at  WOR) 


RECORDED 
SPOT  Announ(emen(5 

LOCAL  Advertisers^ 

R.KO  BIdg.  Radio  City 
Circle  5-5780 


Employment  Feature 

TO  ASSIST  in  opening  opportuni- 
ties for  employment,  Herbert  Hadel, 
sociologist,  is  conducting  a  weekly 
quarter-hour  program  titled  Let's 
Go  to  Work  on  WMCA,  New  York. 
Mr.  Hadel  has  conducted  similar 
programs  interviewing  job  seekers 
in  New  England,  and  has  invited 
leading  industrialists  and  political 
leaders  to  become  associated  with 
his  "Foundation"  for  increasing  em- 
ployment in  New  York. 

Vox  Milwaukee  Pop 

THE  Milwaukee  Public  Speaks  on 
the  program  by  that  name  sched- 
uled to  start  Oct.  1  on  WTMJ,  a 
Sunday  noon  half-hour  feature  in 
which  five  persons  deliver  five- 
minute  talks.  Those  wishing  to  talk 
must  submit  copies  of  their  remarks 
a  week  in  advance.  The  goal  is  a 
"real  forum  for  Wisconsin  people". 
Usual  restrictions  on  good  taste  and 
controversy  are  imposed. 

*      *  * 

Quizzed  by  Phone 

LISTENERS  participate  in  the 
Quiz  Kollege  of  KUJ,  Walla  Walla, 
Wash.,  by  telephone,  those  desiring 
to  take  part  being  required  to  reg- 
ister with  the  studio  in  advance, 
listing  phone  number  and  nights 
they  can  be  reached  if  called  by  the 
studio.  All  calls  are  made  by  the 
studio  to  the  individuals.  The  phone 
interviews  augment  studio  partici- 
pation. 


ALL  LOCAL  shows  of  WKY.  Okla- 
homa City,  originated  in  air-condi- 
tioned studios  at  the  fair  grounds  dur- 
ing the  Oklahoma  State  Fair,  which 
opened  Sept.  23.  WKY  is  broadcasting 
the  entire  Oklahoma  U.  football  sched- 
ule this  autumn,  with  John  Shafer 
announcing. 


Raymond  Swing  Sponsored 

RAYMOND  GRAM  SWING,  Mu- 
tual Network's  anaylist  of  inter- 
national affairs  who  distinguished 
himself  during  the  war  crisis  days, 
on  Sept.  25  went  under  sponsorship 
of  General  Cigar  Co.  New  York 
(White  Owl),  over  a  special  hookup 
of  WOR,  Newark;  WGN,  Chicago, 
and  WAAB,  Boston.  He  is  heard 
Mondays  and  Fridays,  10-10:15 
p.m.  (EST),  and  continues  his  sus- 
taining commentaries  on  the  inter- 
vening weekdays  at  the  same  time. 
J.  Walter  Thompson  Co.,  New  York, 
handles  the  account. 


RADIO  TALKS  by  Raymond  Gram 
Swing,  MBS  commentator,  delivered 
from  March.  1939.  to  the  present,  on 
MBS  will  be  published  Oct.  16  by 
W.  W.  Norton  &  Co.  as  a  60,000  word 
volume  titled  "How  War  Came." 


THIS 
WAY  IN! 

WAIR  is  the  open  door  to  one 
of  the  richest  and  most  respon- 
sive markets  in  the  Southeast. 
Listener  confidence  has  made 
WAIR  a  volume  sales  pro- 
ducer. 

WAIR 

Winston-Salem,  North  Carolina 


National  Representatives 
Sears  8C  Ayer 


0 \n  clnna  tl 

1600  Grocers 

265  Druggists 

154  Meat  Dealers 

51  Theatres 

ADD  THEIR  INDIVIDUAL  COOPERATION 
to  WSAI's  NBC  RED  and  BLUE  WEEK! 

The  help  which  those  who  sell  Cincinnati  have 
received  from  WSAI,  was  returned  the  week 
of  September  24th.  Four  great  associations^ 
OFFICIALLY  helped  WSAI  celebrate  its 
NBC  Red  AND  Blue  week,  using  2500  WSAI 
placards,  streamers,  trailers. 

Proof  anew  that  WSAI  ts  "Cincinnati's  Own 
Station" 

*  Cincinnati  Retail  Grocers — White  Villa  Grocers — Ohio 
Valley  Druggists — Retail  Meat  Dealers. 


WSAI 


Represented  by  International  Radio  Sales 
New  York  -  Chicago  -  Los  Angeles  -  San  Francisco 
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WBBM,  Chicago,  is  testing  and  will 
soon  start  using  its  new  490-foot 
Blaw-Knox  vertical  radiator  located 
near  Glenville,  111.,  approximately  20 
miles  northwest  of  Chicago's  Loop. 
Cost  of  erection  of  a  tower  of  this 
type  is  estimated  at  $30,000.  Since  its 
tower  fell  during  a  blizzard  on  April 
13,  WBBM  has  been  using  the  old 
WENR  transmitter  near  Downers 
Grove,  111.  The  new  tower  was  erected 
and  tests  are  being  completed  under 
the  supervision  of  Frank  Falknor, 
WBBM  chief  engineer. 

W.  T.  HIX,  who  will  be  manager  of 
the  new  WMGA,  Moultrie,  Ga.,  re- 
ports that  the  station  has  ordered  a 
250-G  RCA  transmitter  and  will  be 
RCA  equipped  throughout.  A  325-foot 
Truscon  vertical  radiator  has  also 
been  ordered.  The  station  will  go  on 
the  air  sometime  between  Nov.  1  and 
15,  Mr.  Hix  states. 

FRAHEN  Co.,  152  W.  42d  St.,  New 
York  City,  is  offering  portable  play- 
back audition  machines  weighing  12 
pounds  and  making  IG-inch  transcrip- 
tions. 

CJKL,  Kirkland  Lake,  Ont.,  opens 
its  new  1.000-watt  transmitter  Oct.  1, 
with  RCA  equipment  and  a  Lingo 
radiator. 

NEW  RCA  equipment  was  placed  in 
operation  when  K  V  O  D,  Denver, 
switched  to  630  kc.  Sept.  22,  with  in- 
creased power  and  directional  antenna. 

A  LINGO  vertical  radiator,  188  feet 
high,  and  RCA  transmitter  equipment 
have  been  ordered  for  the  new  WSAV, 
Savannah,  Ga.,  recently  authorized  by 
the  FCC,  which  will  be  managed  and 
partly  owned  by  Harben  Daniel,  for- 
mer commercial  manager  of  WSM, 
Nashville. 


OFF  TO  HOLLYWOOD  to  head  NBC's  tmnscription 
service  there,  R.  F.  Schuetz  was  feted  Sept.  19  by  his 
colleagues  of  NBC's  New  York  engineering  staff  which 
he  leaves  after  10  years  service.  Left  to  right:  J.  G. 
Strang,  Jarrett  L.  Hathaway,  William  Fitch,  Gustave 
A.  Easier,  William  A.  Clarke,  Claikson  U.  Bundick, 


Elmer  F.  Mead,  O.  B.  Hanson,  Mr.  Schuetz,  T.  H. 
Phelan,  George  Nixon,  Robert  Thatcher,  Joseph  J. 
Arnone,  Beverly  F.  Fredendall,  Vincent  J.  Gilcher,  Ed- 
ward Molen,  Gerald  M.  Hastings,  Peter  House,  George 
0.  Milne,  Donald  Castle,  DeWitt  Clinton  Shultis, 
George  E.  Stewart,  Robert  Close,  Lester  Looney,  Ron- 
ald A.  Lynn,  H.  M.  Gabrielson. 


GLENN  GILLETT,  Washington  con- 
sulting engineer,  has  sent  out  requests 
for  bids  for  900-foot  guyed  cross-sec- 
tion towers  in  connection  with  the 
projected  5  kw.  plants  of  WNAX, 
Yankton,  and  KGKO,  Fort  Worth. 
Clyde  Bond,  associate  of  the  Gillett 
firm,  is  now  in  California  in  connec- 
tion with  the  new  antenna  installa- 
tions of  KQW,  San  .Jose,  and  KTKC, 
Visalia,  Cal.  He  will  spend  at  least 
two  months  on  the  Pacific  Coast. 
WORK  is  progressing  on  the  new 
Westinghouse  transmitter  being  in- 
stalled for  WBZ,  Boston,  at  Hull, 
Mass.  D.  A.  Myer,  WBZ  plant  man- 
ager, is  supervising  installation  of  the 
50  kw.  transmitter  and  two  500-foot 
towers. 

AVHKY  are  the  call  letters  assigned 
by  the  FCC  for  the  newly-authorized 
station  in  Hickory,  N.  C,  and  KUIN 
will  be  the  call  of  the  new  station  in 
Grants  Pass.  Ore.  [Broadcasting, 
Sept.  15]. 


FM  Subject  of  Article 

THE  STORY  of  frequency  modu- 
lation, as  invented  by  Mai.  Edwin 
Armstrong,  is  told  in  layman  lan- 
guage in  the  October  issue  of  For- 
tune Magazine,  which  heads  its  ar- 
ticle "Revolution  in  Radio"  and 
states  in  the  subhead,  "After 
years  of  battle  a  fighting  inventor 
is  in  position  to  cause  replacement 
of  40,000,000  radio  sets  and  $75,- 
000,000  worth  of  broadcasting 
equipment."  The  system  is  de- 
scribed in  semi-technical  terms  and 
considerable  space  is  devoted  to 
Maj.  Armstrong's  career  as  an  en- 
gineer and  inventor. 

WDAY,  Fargo,  N.  D.,  has  installed 
new  Western  Electric  recording 
equipment,  as  well  as  a  100-watt  relay 
transmitter  in  the  mobile  unit. 


A  "Must"  Book  for  Station  Management 

Rules  &  Regulations 

and 

Standards 

Applicable  to  Standard  Broadcast  Stations 


PROMULGATED  BY 
FCC,  EFFECTIVE 
AUGUST  1,  1939 

72  PAGES 

^  600  PER  COPY 

*  500  EACH,  TWO 
OR  MORE  COPIES 


BROADCASTING  Publications.  Inc. 

870  National  Press  BIdg.     Washington,  D.  C. 

Please  send  me  your  new  72-page  volume,  RULES  &  REGU- 
LATIONS AND  STANDARDS  APPLICABLE  TO  STANDARD 
BROADCAST  STATIONS.  Payment  is  enclosed. 

□  Send  me  single  copy  @  60c. 

□  Send  me  copies  @  50c  each. 

Name  


Address. 
City  


_State_ 
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HAROLD  PLATT,  formerly  with 
KHUB,  Watsonville,  Cal.,  is  now  on 
the  engineering  staff  of  the  San  Fran- 
cisco Exposition.  He  is  a  1938  gradu- 
ate of  National  Schools,  Los  Angeles. 
Lloyd  Roe  and  Charles  Long,  also 
graduates  of  National,  are  now  junior 
technicians  with  KNX,  Hollywood. 

•TACK  BOOR,  formerly  with  KFBB, 
Great  Falls,  Mont.,  is  now  on  the  en- 
gineering staff  of  KGIR,  Butte. 

HARRY  R.  LUBCKE,  director  of 
television  of  the  Don  Lee  Broadcast- 
ing System  and  a  pioneer  television 
experimenter  and  inventor,  spoke 
Sept.  25  before  the  .Junior  Advertis- 
ing Club  of  Los  Angeles  on  "Tele- 
vision and  Its  Advertising  Future". 

WALTER  H.  WIRKLER.  of  Garna- 
ville,  la.,  on  Sept.  19  was  granted 
Patent  No.  2,17.3,145  covering  a  single 
sideband  transmitter,  which  he  has 
assigned  to  Collins  Radio  Co.,  Cedar 
Rapids.  The  same  dav  the  U.  S.  Patent 
Office  issued  Patent  No.  2,173,095 
covering  a  telesenijing  vertical  radi- 
ator and  method  of  erecting  to  .John 
F.  Byrne,  of  Cedar  Rapids,  who  has 
also  assigned  it  to  the  Collins  com- 
pany. 

EUGENE  E.  ALDEN,  formerly  chief  ■ 
engineer  of  KOY,  Phoenix,  has  joined 
WIRE,  Indianapolis,  as  assistant  to 
Earl  Lewis.  WIRE  chief  engineer. 

GRADY  SHEPERD,  formerly  of 
KFRO,  Longview,  has  joined  KIUN, 
Pecos,  Tex.  Earl  Guye,  former  op- 
erator at  KIUN.  has  joined  KLUF, 
Galveston. 

GEORGE  A.  HOOPER,  engineer  of 
WIBG,  Glenside,  Pa.,  is  to  marry 
Frances  Pouch  early  in  October. 

RUPERT  B  O  G  A  N.  formerly  of 
KTEM,  Temple,  Tex.,  has  returned  to 
IvF.JZ  (formerly  KTAT).  Fort 
Worth,  as  control  operator. 

W.  H.  BOHLKE,  active  for  11  years 
in  RCA's  service  division,  has  been 
named  director  of  test  equipment  and 
service  merchandising. 

LYLE  GRACE  has  returned  to 
KRGV,  Weslaco,  Tex.,  with  an  op- 
erator's license  after  attending  an  en- 
gineering school. 

GORDON  HOLDEN,  of  DauviUe, 
111.,  new  to  radio,  has  joined  the  trans- 
mitter  staff  of  WDZ,   Tuscola,  III. 

GEORGE  Stuart,  recently  of 
KHUB,  Watsonville,  Cal.,  has  re- 
joined the  engineering  staff  of  KQW, 
San  .Jose. 


A  NEW  10-watt  pack  transmitter  has 
been  constructed  by  Mark  Spies,  chief 
engineer  of  WDZ,  Tuscola,  111. 
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Sir  George  Lee  Gets  Medal  From  IRE  Radio  Consulting  Group 
As  Technical  Advances  Are  Described  ^^ages  First  Meeting 


TRANSATLANTIC  communication 
via  shortwave  radio  was  pressed 
into  service  by  its  creators  on  Sept. 
21  when  the  medal  of  honor  of  the 
Institute  of  Radio  Engineers  was 
presented  by  Raymond  A.  Heising, 
IRE  president,  speaking  from  Njw 
York,  to  Sir  George  Lee,  recently 
retired  engineer-in-chief  of  the 
British  Post  Office,  whose  accep- 
tance was  made  in  London. 

Presentation  of  the  IRE's  highest 
honor,  made  for  Sir  George's  "ac- 
complishments in  promoting  inter- 
national radio  services  and  in  fos- 
tering advances  in  the  art  and  sci- 
ence of  radio  communication,"  oc- 
curred at  a  luncheon  meeting  of  the 
several  hundred  members  attend- 
ing the  14th  annual  IRE  conven- 
tion at  the  Hotel  Pennsylvania, 
New  York,  Sept.  20-23. 

The  second  annual  award,  the 
Moi-ris  Leibmann  Memorial  Prize, 
was  given  to  Harald  Trap  Friis  of 
the  Bell  Laboratories  for  his  "in- 
vestigations in  radio  transmission 
including  the  development  of  meas- 
uring signals  and  noise  and  the 
creation  of  a  receiving  system  for 
mitigating  selective  fading  and 
noise  interference." 

Recent  Progress 

During  the  four-day  session  the 
convention  heard  28  papers  on  re- 
cent technical  developments  in  all 
phases  of  radio — broadcasting,  tele- 
vision, radio  telephony,  radiobea- 
cons  for  aircraft,  radio  weather 
measuring  devices  and  radiother- 
apy. Dr.  Lee  de  Forest,  inventor  of 
the  audion  tube  and  a  foremost  ra- 
dio pioneer,  delivered  the  paper  on 
radiotherapy,  a  field  he  has  been 
doing  research  in  for  the  past  five 
years. 

Stating  that  there  are  between 
30,000  and  40,000  shortwave  dia- 
thermy machines  in  use  and  citing 
medical  authorities  on  the  value  of 
these  machines  in  treating  a  num- 
ber of  diseases,  he  said  the  inter- 
ference about  which  broadcasters 
and  communications  engineers  had 
complained  could  be  most  easily 
eliminated  by  the  assignment  of 
two  frequencies  by  the  FCC  for 
the  exclusive  use  of  these  ma- 
chines.  Dismissing  the  FCC's 
counter  proposal  that  the  machines 
be  shielded  or  regulated  by  crystal 
control  as  impractical  technically 
and  financially,  Dr.  De  Forest  sug- 
gested that  the  broadcasters  adopt 
the  Armstrong  method  of  broad- 
casting by  frequency  modulation, 
which  he  said  would  free  radio 
from  this  diathermy  interference. 

H.  A.  Chinn  of  CBS,  R.  M.  Mor- 
ris of  NBC  and  D.  K.  Gannett  of 
Bell  Laboratories,  jointly  presented 
a  paper  on  the  development  of  the 
new  standard  volume  indicator  with 
a    new    reference    volume  level 


WFBG 

ALTOONA  PENN. 

Ofifers  the  ONLY  complete 
coverage  of  the  Altoona  trad- 
ing area. 

Your  message  to  our  large, 
loyal  audience  assures  great- 
er distribution  and  increased 
sales. 

INS  FULL  SERVICE 
World  Broadcasting  System 


which  the  three  companies  put  into 
use  on  May  1.  A  new  type  of  elec- 
tron modulator  for  frequency  mod- 
ulation was  described  by  R.  E. 
Shelby,  NBC. 

Presenting  graphs  extending 
past  sales  of  radio  receivers  into 
the  future,  Julius  Weinberger, 
RCA,  said  that  sales  of  initial  home 
receivers  are  approaching  the  satu- 
ration point,  but  that  sale  of  second 
sets,  auto  radios  and  portable  sets 
are  still  on  the  upswing.  Replace- 
ments are  made  on  the  average  of 
every  seven  years,  he  said,  in  con- 
trast to  the  automobile  industry  in 
which  the  cycle  is  only  three  years. 

Television,  to  which  the  entire 
Saturday  sessions  were  devoted, 
was  the  subject  of  eight  papers. 
G.  H.  Brown,  RCA,  described  a 
filter  for  suppressing  at  the  trans- 
mitter sidebands  too  low  to  be  re- 
ceived but  which  might  cause  in- 
terference to  other  services  on  ad- 
jacent channels.  Large  tube  tele- 
vision receivers  using  electrostatic 
deflection  were  discussed  by  T.  T. 
Goldsmith,  DuMont  Laboratories. 
A.  V.  Haeff  and  L.  S.  Negaard, 
RCA,  described  the  construction 
and  performance  of  a  grid-con- 
trolled inductive-output  tube  for 
obtaining  amplification  over  a  wide 
band  of  frequencies,  as  found  in 
television  transmission.  These  two 
engineers,  in  company  with  W.  G. 
Wagener,  P.  D.  Zottu,  R.  B.  Ayer 
and  H.  E.  Gihring,  all  RCA  at  the 
time  the  study  was  made  although 
Wagener  is  now  with  Heintz  & 
Kaufmann  and  Zottu  is  now  with 
Thermal  Engineering  Corp.,  pre- 
sented a  three-part  paper  on  the 
development  of  a  20-kilowatt  ultra 
high-frequency  tetrode  for  tele- 
vision use. 

L.  J.  Hartley,  General  Electric, 
discussed  production  alignment  ap- 
paratus for  television  receivers 
used  in  the  GE  Bridgeport  plant. 
Three  types  of  modulators  which 
might  be  used  as  the  first  tube  in 
a  television  receiver  and  the  ad- 
vantages of  each  were  described 
by  E.  W.  Herold,  RCA.  H.  E.  Kall- 
mann, formerly  Electrical  &  Musi- 
cal Industries,  discussed  transient 
response  in  television.  I.  G.  Maloff, 
RCA,  described  the  functions  of 
electron  bombardment  in  television, 
turning  the  variations  in  the  trans- 
mitter picture  into  electrical  cur- 
rent and  the  current  into  picture 
variations  at  the  receiver,  from  an 
engineering  angle. 

List  of  Exhibitors 

Adjoining  the  convention  hall 
was  an  exhibition  of  recent  com- 
mercial developments  in  instru- 
ments, equipment,  components  and 
materials. 

Exhibitors  included  Alden  Products 
Co.,  Brockton,  Mass. ;  American  Lava 
Corp.,  Chattanooga  ;  American  Trans- 
former Co..  Newark ;  Amperex  Elec- 
tronic Products,  Brooklyn ;  Boonton 
Radio  Corp.,  Boonton,  N.  J. ;  Bud 
Radio,  Cleveland ;  Sigmund  Cohn,  New 
York ;  Communication  Products  Co., 
Jersey  City  ;  Cornell-Dubilier  Electric 
Corp.,  Plainfield.  N.  J.;  Daven  Co., 
Newark ;  Eitel-McCullough,  San  Bru- 
no, Cal. ;  Fairchild  Aerial  Camera 
Corp.,  Jamaica,  L.  I. ;  Ferris  Instru- 
ment Corp.,  Boonton,  N.  .J.  ;  General 
Ceramics  Co.,  New  York ;  General 
Radio  Co,,  Cambridge,  Mass. ;  Gray- 
bar Electric  Co.,  New  York  ;  Interna- 
tional Nickel  Co.,  New  York  ;  Interna- 
tional Resistance  Co.,  Philadelphia ; 
Isolantite  Inc.,  Belleville,  N.  J. ;  Lapp 
Insulator  Co.,  Le  Roy,  N.  Y, ;  P,  R. 
Mallory  &  Co.,  Indianapolis ;  Miero- 


FINAL  meeting  of  the  American 
preparatory  committee  for  U.  S. 
participation  in  the  fifth  meeting 
of  the  International  Radio  Consult- 
ing Committee,  scheduled  for  the 
early  summer  of  1940  in  Stock- 
holm, Sweden,  was  held  at  the  State 
Department  Sept.  11.  While  it  is 
doubted  if  the  international  meet- 
ing will  be  held  as  scheduled,  the 
committee  adopted  most  of  the  re- 
ports on  questions  to  be  considered 
in  Stockholm,  although  they  were 
later  shelved  for  further  considera- 
tion in  event  the  CCIR  sessions 
should  be  held. 

The  committee  indicated  much  of 
the  material  on  several  questions 
would  be  important  for  use  at  the 
Pan-American  Radio  Conference, 
to  be  held  in  Santiago,  Chile,  on 
Jan.  17,  1940.  Dr.  J,  H.  Dellinger, 
radio  division  chief  of  the  Bureau 
of  Standards  and  general  chairman 
of  the  preparatory  committee,  an- 
nounced that  further  CCIR  meet- 
ings would  be  subject  to  call  of  the 
State  Department  and  suggested 
the  organization  be  kept  intact, 
with  present  reports  "put  on  the 
shelf"  awaiting  European  develop- 
ments. 


volts  Inc.,  Boonton,  N.  ,1.  ;  Parker- 
Kalon  Corp.,  New  York ;  RCA  Mfg. 
Co.,  Camden ;  Shallcross  Mfg.  Co., 
CoHingdale,  Pa. ;  Solar  Mfg,  Co.,  Bay- 
onne ;  Sound  Apparatus  Co.,  New 
York ;  Thordarson  Electric  Mfg.  Co., 
Chicago ;  United  Ti-ansformer  Corp., 
New  York;  S.  S.  White  Dental  Mfg. 
Co.,  New  York. 


Johnson  Leaves  FCC 

WALTER  JOHNSON,  FCC  at- 
torney since  1935,  has  resigned  ef- 
fective Sept.  30  to  open  law  of- 
fices in  Washington  to  practice  ad- 
ministrative and  broadcast  law. 
With  the  FCC  since  early  1935, 
Mr.  Johnson  served  for  about  a 
year  in  appellate  work,  after  which 
he  was  assigned  principally  to 
hearings  and  appeared  in  numerous 
proceedings  as  Commission  counsel 
and  as  presiding  examiner.  Prior 
to  joining  the  FCC,  Mr.  Johnson 
served  with  the  Department  of  Ag- 
riculture, Department  of  the  In- 
terior and  Federal  Trade  Commis- 
sion. He  is  a  native  of  Minneapolis. 
His  law  offices  are  in  the  Star  Bldg. 
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Existence.   Advertisers   Would  ^ 

^  Be   Well    Advised   to    Make  ? 
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U.  S.  Representatives: 
Weed  dc  Company 
350  Madison  Ave.. 
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Thi»  kind  of  service  make*  KVOO 
♦he  dominant  station  in  Oklahoma. 
Within  75  miles  radius  of  Tulsa 
lies  40%  of  Oklahoma's  popula- 
tion, furnishing  AZ%  of  Oklaho- 
ma's buying  power  and  44%  of 
Oklahoma's  actual  retail  sales ! 
Cover  Oklahoma's  greatest  mar- 
ket with  KVOO.  25,000  watts. 
Unlimited  time.  Both  N.  B.  C. 
Networks. 

EDWARD  PETRY  &  CO. 

National  Representatives 


"FIRST"  in  coverage  of  Oklahoma's  greatest 
Fairl  KVOO  had  its  own  studio  and  6 
other  remote  outlets!  30  broadcasts  from 
the  Fairgrounds  featured  Bob  Wills  and 
his  Texas  Playboys.  Tennessee  Valley  Boys, 
Sooner  Sweethearts,  Otasco  Merrymakers, 
the  Korner  Kwiz  and  special  Fair  attrac- 
tions!   Five  broadcasts  daily! 


BROADCASTING  •  Broadcast  Advertising 


October  I,  1939  •  Page  63 


NBC,  effective  with  the  week 
of  Oct.  8,  has  sent  out  its 
Advance  Program  Service 
schedule  in  reduced  page 
form  with  Red  and  Blue  Network 
programs  completely  separated. 
The  Red  and  Blue  sponsor  indices 
have  been  revised  in  form  to  in- 
clude lists  of  stations  carrying 
programs,  as  well  as  advertising 
agencies  handling  accounts.  Station 
lists  have  been  removed  from  daily 
program  pages  and  commercial 
programs  remain  numerically  in- 
dexed to  indicate  which  programs 
are  sponsored  by  which  advertiser. 
*      *  * 

WFAA  Film 

FILM  featuring  the  cast  of  the 
Early  Bird  program  of  WFAA, 
Dallas,  on  Sept.  24  started  a  six- 
week  run  at  nine  Interstate  Circuit 
suburban  theaters  in  Dallas.  It  ap- 
pears four  times  daily  in  all  nine 
theaters,  featuring  the  Karl  Lam- 
bertz  orchestra  and  Eddie  Dunn, 
ni.  c,  who  invites  the  audience  to 
tune  in  every  morning.  In  return, 
WFAA  gives  two  passes  to  two  of 
the  theaters  daily,  Monday  through 
Saturday. 

San  Antonio  Show 

THE  1940  Radio  Show,  presented 
by  KTSA,  San  Antonio,  and  set 
manufacturers  lasts  for  a  week  and 
was  opened  Sept.  17  in  the  Gunter 
Hotel  with  a  special  broadcast.  All 
station  broadcasts  during  show 
hours  were  keyed  from  the  show. 
KTSA  announcers  conduct  visitors 
throughout  the  studios,  located  on 
the  third  floor  of  the  hotel. 

Plug  for  Radio 

KDKA,  Pittsburgh,  in  cooperation 
with  the  NAB,  is  launching  a  drive 
to  give  listeners  a  better  under- 
standing of  the  American  System 
of  broadcasting  as  well  as  to  de- 
scribe new  programs  and  the  need 
of  keeping  sets  in  good  condition. 
Script  will  be  woven  into  regular 
programs.  Window  displays  and 
other  promotion  are  planned. 

Indian  Signs 

DISPLAYS  featuring  the  Washing- 
ton Redskins  pro  football  team 
were  placed  by  WMFD,  Frederick, 
Md.,  in  sporting  goods  stores  and 
theatre  lobbies  in  nearby  towns  as 
well  as  high  schools  and  colleges. 
WMFD  carries  the  games  under 
General  Mills  sponsorship  via  a 
hookup  with  WOL,  Washington. 


AtetckandiAin^  &  J^tomotion 

New  Skeds — Maps — Ten  Bucks  a  Quote — Raisers 
of  Curtains — Lone  Star  Apparel — Windows 


WBAL's  Tabloid 

AN  EIGHT-PAGE  tabloid 
newspaper,  profusely  illus- 
trated and  carrying  stories 
about  sponsors  and  programs 
on  WBAL,  Baltimore,  made 
its  appearance  in  latter  Sep- 
tember as  Business  in  Balti- 
more. It  is  a  giveaway  sheet 
edited  by  Grafton  W.  Schults, 
WBAL  merchandising  man- 
ager, and  will  be  issued 
monthly.  Equal-size  adver- 
tisements of  WBAL  local  and 
national  sponsors  are  carried 
free  of  charge. 


Camay  Gives  Radios 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, in  a  joint  cooperative  cam- 
paign with  Emerson  Radio  &  Phon- 
ograph Corp.,  New  York,  is  pro- 
moting six  weekly  contests  for  Ca- 
may soap,  from  Oct.  21  through 
Nov.  25,  on  two  network  programs. 
Road  of  Life  on  CBS  and  Pepper 
Young's  Family  on  NBC-Blue  and 
Red,  and  on  some  spot  stations  car- 
rying Kitty  Keene.  Listeners  are 
asked  to  finish  the  sentence  in  25 
words  or  less  "I  Like  Camay  Be- 
cause— ",  sending  in  three  wrap- 
pers from  Camay  soap  or  facsimiles 
thereof.  A  total  of  $2,500  in  cash 
will  be  given  to  winners  during  the 
six  contests,  and  100  Emerson  ra- 
dios will  be  awarded  each  week. 
Pedlar  &  Ryan,  New  York,  handles 
the  Camay  account. 

Lever  Nickels 

KFH  had  a  Lever  Brothers'  Night 
in  Wichita  when  the  sponsor's  night 
programs  returned  to  the  air  re- 
cently. Guests  at  the  KFH  Barn 
Dance  Frolic  who  presented  soap 
wrappers  and  box  tops  received  5 
cents  at  the  box  office,  and  1,044 
proofs  of  purchase  were  turned  in. 

Permanent  Salutes 

FIRMS  saluted  by  KGVO,  Mis- 
soula, Mont.,  on  its  Builders  of  Bus- 
iness series,  are  presented  with  re- 
cordings of  the  programs. 
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NAB  Curtain  Raiser  week  went  over  with  a  bang  at  NBC-Chicago  when 
Emmons  Carlson,  sales  promotion  manager,  decked  out  the  vast  lobby 
of  the  Merchandise  Mart  with  artist  pictures  and  cutouts  galore.  Execu- 
tives of  the  NBC  Cent'^al  Division  stopped  by  for  critical  appraisal. 
Left  to  right  are  Jules  Herbuveaux,  program  director;  Emmons  Carlson, 
sales  promotion  manager;  Billy  Ray,  director  public  relations;  Harry 
Kopf,  sales  manager. 


Movie  Tickets 
THROUGH  a  deal  with  neighbor- 
hood movie  houses,  1,500  passes 
will  be  awarded  weekly  to  listeners 
to  Hollyivood  Reporter  on  WGAR, 
Cleveland,  featuring  Jack  Paar. 
The  program  is  sponsored  by  Her- 
shel  California  Fruit  Products  Co. 
(Contadina  Tomato  Paste),  and 
extends  through  March  23,  1940. 
Movie  houses  receive  announce- 
ments on  the  program  in  return  for 
the  donation  weekly  of  passes.  To 
receive  a  pass,  the  listener  must 
send  ten  labels  of  Contadina  Toma- 
to Paste.  Barnes  &  Aarons,  Phila- 
delphia, is  agency. 

Maps  and  Name 

KVOO,  Tulsa,  is  offering  a  Euro- 
pean map  in  colors  showing  politi- 
cal divisions  prior  to  the  opening  of 
hostilities  as  well  as  charts  of  mili- 
tary and  naval  strength.  Maps  are 
promoted  on  newscasts  and  are  sold 
at  cost,  15  cents.  A  new  contest  on 
KVOO  offers  prizes  to  find  a  name 
for  the  dawn  program  featuring 
Tiny  Stallard  and  Little  Montana, 
formerly  of  West  Virginia  stations. 

News  Window 
WJR,  Detroit,  is  using  a  bank  win- 
dow in  the  lobby  of  the  Fisher  Bldg. 
for  continuous  news  bulletins  dur- 
inging  day  and  evening.  Service  is 
handled  by  Neal  Tomy,  station's 
news  editor,  from  full  INS  reports. 
Photographs  of  Duncan  Moore, 
Jimmy  Stevenson,  Edgar  A.  Guest 
Jr.  and  Jack  King,  news  announc- 
ers, and  schedule  of  their  broad- 
casts decorate  the  window. 

Cleveland  Display 

A  MERCHANDISE  Display  Guide 
has  been  presented  Cleveland  store 
buyers,  display  and  advertising 
managers  by  WHK,  Cleveland.  It 
is  ring  bound  in  maroon  and  gold. 
New  pages  are  issued  twice  a 
month,  listing  products  on  the  air 
and  giving  details  about  new  pro- 
grams. 

Ten  Dollar  Quotes 
ALBERS   BROS.   MILLING  Co., 

Seattle,  sponsor  of  Good  Morning 
Tonite  on  NBC-Pacific  network,  is 
offering  a  weekly  $10  prize  for  fa- 
vorite quotations,  verse  or  philoso- 
phy to  be  read  by  the  Old  Miner 
(Rod  Hendrickson)  on  the  program. 

In  Carolina  Press 
WBIG,  Greensboro,  N.  C,  is  run- 
ning a  series  of  one-column  news- 
paper ads  about  11  inches  deep  in 
23  weekly  and  semi-weekly  news- 
papers in  WBIG's  area.  The  ads 
list  power  and  coverage  data,  along 
with  new  programs. 

Texas  Styles 
KIUN,  Pecos,  Tex.,  is  staging  a 
style  revue  with  about  a  dozen  lead- 
ing merchants  participating.  The 
program  is  staged  at  the  Grand 
Theatre  and  is  to  be  a  semi-annual 
event. 

Omaha  Windows 

WOW,  Omaha,  is  cooperating  with 
the  NAB  "Curtain  Riser"  project 
by  decorating  windows  of  five  ra- 
dio set  dealers.  Photographs  and 
window  cards  were  supplied. 


KXOK    1£S0  KILOCYCLES 


TO  JIVE  lovers,  Bert  Metcalf,  "Ole 
Tiger"  of  KXOK,  St.  Louis,  is 
sending  this  fan  acknowledgment 
card  on  behalf  of  his  Javi  for  Sup- 
per swing  session.  The  card  was 
executed  by  Daniel  Bishop,  of  the 
St.  Louis  Star-Times. 


Contests  for  Crisco 
PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, through  Compton  Adv., 
New  York,  is  sponsoring  two  con- 
tests for  Crisco  on  three  of  its  net- 
work programs  from  Sept.  25  to 
Oct.  15  and  from  Oct.  23  to  Nov.  12. 
Each  contest  offers  a  $5,000  first 
prize  and  100  $50  second  prizes  for 
the  best  slogans,  in  ten  words  or 
less,  about  Crisco,  accompanied  by 
one  Ci'isco  wrapper.  Programs  used 
are  Vic  &  Sade  and  The  Right  to 
Happiness  on  NBC  and  This  Day 
Is  Ours  on  CBS.  The  following  four 
programs  heard  on  transcription  on 
various  spot  stations  are  also  used: 
Vic  &  Sade,  The  Gospel  Singer, 
This  Day  Is  Ours,  and  The  Gold- 
bergs. 

Pamphlets  \Yith  Cheese 
ZAUSNER  &  Co.,  New  York,  is 
promoting  its  twice-weekly  pro- 
gram Jewish  News  of  the  World  on 
WCNW,  Brooklyn,  through  dealers 
in  the  metropolitan  area  handling 
its  Regent  Cheese  products.  Deal- 
ers present  customers  with  small 
pamphlets  telling  about  the  pro- 
gram, while  window  streamers  re- 
peat the  commercial  announce- 
ments about  the  products  as  made 
on  the  broadcasts  by  Mitchell  Levit- 
sky,  conductor  of  the  program. 


BROCHURES 


KLZ,  Denver :  Booklet  of  household 
hints  by  Margaret  Moore  for  Lady, 
Lend  an  Ear. 

LANG-WORTH  Feature  Programs, 
New  York :  Two-color  folder  explain- 
ing the  "NAB  Lang-Worth  Plan  for 
permanent  copyright  independence," 
with  catalogue  of  music  library. 
WDAY,  Fargo,  N.  D. :  Illustrated 
brochure  with-  pictures  of  personnel, 
studios,  transmitter  and  special  events 
coverage,  along  with  stories  about  sta- 
tion operation. 

NBC  :  Folder  titled  "Interpretation  of 
NBC  Policies  as  Applied  to  Broad- 
casts during  the  Current  European 
War," 

WIRE.  Indianapolis :  Four-page  fold- 
er based  on  speedway  racing. 
W  C  A  U,  Philadelphia  :  Cellophane- 
boxed  and  stitched  folder  of  soft-tex- 
tured paper  "Presenting  Laura  May 
Stuart",  new  feminine  feature. 


TAXICAB  displays  of  KTUL,  Tul- 
sa, appear  in  leather  holders  with 
glass  fronts.  They  are  buttoned  on 
the  back  of  front  seats  and  feature 
two  different  shows  each  week. 
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HEALTH  FROM  THE  AIRLANES 

WGY  Prosram,  17  Years  Old,  Credited  With 
  Aiding  Reduction  in  Death  Rate   


By  KOLIN  HAGER 

Manager,   WGY,  Schenectady 

RADIO  health  education,  broadcast 
consistently  week  after  week  for  a 
period  of  17  years  by  WGY,  has 
been  a  contributing  factor  in  the 
steadily  decreasing  death  rate  of 
New  York  State.  This  statement 
is  volunteered  by  Dr.  Edward  S. 
Godfrey  Jr.,  State  commissioner  of 
health,  in  recog- 
nition of  WGY's 
cooperation  with 
his  department  in 
health  education. 

Dr.  Godfrey 
goes  further  and 
declares  his  belief 
that,  despite  the 
great  attention 
quite  properly 
Mr.  Hager  given  to  health 
statutes,  public  health  education  by 
radio  and  other  mediums  is  more 
effective  than  public  health  legisla- 
tion. 

WGY  first  went  on  the  air  on 
Feb.  20,  1922  and  on  March  24  of 
that  year  the  New  York  State  De- 
partment of  Health  broadcast  its 
first  radio  health  message,  a  five- 
minute  talk.  Weekly  thereafter  to 
the  present,  with  few  interrup- 
tions, these  messages  have  contin- 
ued. From  the  first,  we  at  WGY 
were  convinced  that  a  health  mes- 
sage authoritatively  written  and 
presented,  was  one  of  the  most  out- 
standing services  a  broadcasting 
station  could  perform  for  its  list- 
eners. 

Now  on  Discs 

For  11  years  the  five-minute 
health  talk  was  written  by  mem- 
bers of  the  Health  Department 
staff.  In  August  1933,  the  five-min- 
ute program  grew  to  a  15-minute 
dramatic  presentation  known  as 
The  Health  Hunters.  So  effective 
have  these  dramatized  health  stor- 
ies become  that  the  department  is 
now  transcribing  them  and  releas- 
ing the  recordings  to  20  broadcast- 
ing stations  in  every  part  of  New 
York  State.  The  plays  won  the  ap- 
proval of  the  listening  public  and 
the  endorsement  of  health  authori- 
ties of  counties,  towns,  cities  and 
villages  who  reported  that  the  pop- 
ular presentation  of  health  educa- 
tion was  a  real  aid  to  them  in  pro- 
moting community  welfare. 

The  Health  Hunters  sketch  deals 
with  the  affairs  of  a  family  named 
Hunter  in  an  imaginary  New  York 
State  village  called  "Utopia".  The 
characters  include  the  members  of 
the  Hunter  family.  Dr.  Jones,  the 
village  health  officer  and  physician, 
the  mayor  and  villagers.  The  sub- 
ject matter  covers  not  only  the  con- 
ventional matters  usually  discussed 
in  health  education  but  seasonal 
matters  that  are  even  closer  to 
the  conscious  interests  of  communi- 
ties. 

For  a  Washington's  Birthday 
broadcast  Dr.  Jones  prescribed  for 
General  Washington.  The  health 
officer  of  the  village  of  Utopia  de- 
scribed the  health  practices  and 
treatments  in  Washington's  Day 
and  the  present.  The  sketches  on 
niental  hygiene  were  founded  on 
village  gossip  and  the  problems 
were  put  in  language  easily  under- 
stood. During  the  summer,  sketches 
touch  on  the  importance  of  care  in 


drinking  water  particularly  at 
road-side  stands,  unknown  brooks 
and  wayside  springs.  Another 
sketch  might  relate  to  poison  ivy, 
its  recognition  and  treatment  of 
its  poison.  The  dialogue  is  written 
with  naturalness  and  there  is  a 
leavening  dash  of  humor  in  the 
lines. 

Thomas  C.  Stowell,  assistant  di- 
rector of  the  Division  of  Public 
Health  Education,  is  largely  re- 
sponsible for  the  dramatizations  of 
the  Health  Hunters  series.  Prior 
to  his  association  with  the  State 
Health  Department,  Mr.  Stowell 
was  a  newspaperman  with  a  keen 
interest  in  Albany  amateur  dra- 
matic activites.  He  not  only  directs 
the  radio  performances  but  acts  in 
them  as  well.  Mr.  Stowell  also 
gives  the  brief  health  lesson  which 
summarizes  each  dramatization. 
The  15-minute  broadcast  includes 
a  10-minute  play  and  roughly  four 
minutes  assigned  to  an  emphasiz- 
ing summary. 

Most  of  the  scripts  are  written 
by  Miss  Isabel  Beardsley,  a  mem- 
ber of  the  Department,  who  also 
plays  in  the  sketches. 

State  Supplies  Cast 

All  of  the  characters  called  for 
in  the  script  are  taken  by  staff 
members  of  the  New  York  State 
Department  of  Health.  In  fact 
when  children  ai'e  called  for  in  the 
script  children  of  staff  members 
qualify.  Since  the  sketch  started 
six  years  ago  four  players  have 
been  heard  consistently  in  all  the 
broadcasts — Dr.  Paul  B.  Brooks, 
Deputy  State  Commissioner  of 
Health,  who  nlays  the  nart  of  Dr. 
Jones,  Miss  Marion  L.  Peters,  Miss 
Isabel  Beardsley  and  Mr.  Stowell. 

When  Producer  Stowell  decided 
that  the  Health  Hunters,  like 
many  radio  dramatic  performances, 
should  have  a  theme  melody  to 
open  and  close  his  program,  he  se- 
lected as  the  instrumentalists  the 
crippled  children's  orchestra  from 
the  State  Reconstruction  Home  at 
West  Haverford.  The  children  were 
transported  to  a  New  York  City 
recording  studio  and  there  pro- 
duced the  march  from  Tschaikow- 
sky's  "Nutcracker  Suite",  which 
now  introduces  all  Health  Depart- 
ment broadcasts. 

The  State  Health  Department 
has  discovered  many  advantages  in 


4 DAYS 

No  change  in  programming  or 
policy.  Better  service  to  Met- 
ropolitan New  York  including 
its  6,982,635  foreign  citizens. 
Tiourapt/uJLMi  UfDIiy 

1000  WAHS  DAY  AND  NIGHT  If  Dll  A  YORK 


Plane  Promotion 

A  SERIES  of  good-will  flights 
to  Northwestern  points  has 
been  started  by  Dr.  George 
W.  Young,  owner  of  WDGY, 
Minneapolis.  Dr.  Young,  pi- 
loting his  Stinson,  led  a  fleet 
of  16  planes  to  Mankato, 
Minn.,  where  they  were  en- 
tertained, to  start  the  series 
of  flights.  The  group  contin- 
ued to  Austin  the  same  day. 
Trips  are  planned  every  other 
Sunday. 


Stern's  'Sports  Newsreel' 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  N.  J.  (shaving 
cream),  will  sponsor  Bill  Stern  in  a 
radio  version  of  his  well-known 
Sports  Newsreel  on  NBC  -  Blue 
starting  Oct.  8.  Titled  Sports  News- 
reel  of  the  Air,  the  program  will  be 
presented  in  five  parts,  featuring 
the  sports  story  of  the  day,  the 
weekly  feature  story,  a  guest  inter- 
view, a  profile,  and  the  sport  high- 
light of  the  past  week,  and  will  be 
heaid  Sundays,  9:45-10  p.  m.  Ben- 
ton &  Bowles,  Chicago,  is  agency. 


the  transcribed  health  message. 
Not  only  is  it  possible  to  have  the 
rnessage  broadcast  from  many  sta- 
tions, at  the  convenient  available 
time  of  the  station,  but  it  is  also 
possible  to  reproduce  the  program, 
as  has  been  done  frequently,  at 
meetings  of  parent-teachers  asso- 
ciations, granges,  4-H  clubs,  ser- 
vice clubs,  schools  and  various  wo- 
men's organizations.  In  fact  repro- 
duction has  not  been  limited  to 
New  York  State  audiences. 

In  1934  the  Health  Hunters  se- 
ries received  the  citation  of  the  So- 
cial Work  Publicity  Council  as  one 
of  the  ten  outstanding  examples 
of  health  and  social  work  publicity 
of  the  country  for  that  year. 

From  time  to  time,  as  an  added 
check  on  the  popularity  of  the  pro- 
gram, the  New  York  State  Health 
Department  has  offered  folders  on 
the  subject  matter  of  a  particular 
broadcast.  In  every  instance  such 
offers  have  been  followed  by  hun- 
dreds of  requests. 


PADUCAH  Broadcasting  Co.,  oper- 
ating WPAD,  Paducah,  Ky.,  ha.s  ap- 
plied to  the  FCC  for  authority  to 
erect  a  new  250-watt  station  in  Hop- 
kinsville,  Ky.,  to  operate  on  1200  kc. 


Wichita  Falls  •  Texas 

Covering  the  GreaUexas  Panhandle 
and  Southern  Oklahoma 

620  Kc- 
1,000  W-Day  250W-Night 
PAUL  H-MYKAER.  CO- 


on  ike  Ylfjap  of 
C^anadian  l^acli 


'    CKCK  REGINA,  SASK. 

CHAB  MOOSE  JAW,  SASK. 

'    CJOC  LETHBRIDGE,  ALTA. 

'    CFAC  CALGARY,  ALTA. 

'    CJCA  EDMONTON,  ALTA. 

'    CJAT  TRAIL,  B.  C? 

All  basic  C.B.C.  stations 
which  means  the  cream  of 
the  network  commercials. 

Representatives 

U.  S.  A.-WEED  &  CO. 

Canada:  ALL  CANADA  RADIO  FACILITIES,  LTD. 
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Union  Oil  Operas 

UNION  OIL  Co.,  Los  Angeles,  on 
Oct.  5  starts  its  weekly  series  of 
tabloid  versions  of  operas  and 
operettas  on  10  CBS  Pacific  Coast 
stations,  with  The  Merry  Widow. 
Mario  Chamlee,  tenor  and  Jimmy 
Newill,  baritone,  have  been  signed 
for  the  initial  program,  with  Tom 
Pelusa  as  orchestra  and  chorus  di- 
rector. Tom  McAvity,  radio  manag- 
er of  Lord  &  Thomas,  Hollywood, 
agency  servicing  the  account,  will 
supervise  production.  Dave  Taylor 
will  direct.  Jon  Slot  is  writing  the 
condensations,  to  be  heard  Thurs- 
day, 9:30-10  p.  m.  (PST). 


FIRST  meeting  of  the  new  KMOX 
Education  Board  was  held  Sept.  22 
by  the  St.  Louis  station  under  the 
guidance  of  Harriet  Edwards. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  CBS  Affiliate 
1,000  Walls 

BIG  FALL 
BUSINESS! 

Many  millions  being  spent  in 
Asheville  and  Western  Carolina 
by  summer-fall  tourists.  Indus- 
try humming.  Crops  excellent. 
Business  UP — and  sure  to  be 
stimulated  for  months  to  come. 
Use  WWNC's  sole  radio  cover- 
age to  boost  your  sales  .  .  . 
starting  NOW  ! 


Radio  Executives  Named 
For  Columbia  U.  Course 

RADIO  EXECUTIVES,  directors 
and  writers  have  been  selected  to 
present  a  picture  of  the  broadcast- 
ing world  to  students  of  "Radio 
Today,"  and  "Radio  Writing," 
courses  given  in  the  extension  divi- 
sion of  Columbia  U.,  New  York, 
this  winter,  under  the  direction  of 
Erik  Barnouw  of  the  English  de- 
partment. 

Speakers  include:  E.  P.  H. 
James,  advertising  and  sales  pro- 
motion manager  of  NBC;  John  V. 
L.  Hogan,  president  of  WQXR, 
New  York;  Paul  Wing,  CBS  direc- 
tor; Walter  R.  Pierson,  CBS  direc- 
tor of  sound  effects;  Frank  Stan- 
ton, CBS  director  of  research;  Rob- 
ert J.  Landry,  radio  editor  of  Va- 
riety;  Janet  MacRorie,  NBC  editor 
of  continuity  acceptance;  Felix 
Greene,  BBC  American  representa- 
tive; Gilbert  Seldes,  CBS  director 
of  television  programs;  Lewis  H. 
Titterton,  NBC  manager  of  script 
division;  Julius  F.  Seebach  Jr.,  di- 
rector of  program  operations  of 
WOR,  Newark;  Arch  Oboler,  NBC 
copywriter  and  director;  Norman 
Corwin,  CBS  writer  and  director; 
Greorge  V.  Deny  Jr.,  moderator  of 
the  Town  Hall  program  on  NBC; 
William  N.  Robson,  director  of  the 
Columbia  Workshop;  Ireene  Wick- 
er, conductor  of  children's  pro- 
grams; Lyman  Bryson,  chairman 
of  the  CBS  Adult  Education  Board; 
J.  R.  Poppele,  WOR  chief  engineer. 

MAX  KARL,  educational  director  of 
WCCO,  Minneapolis,  speaking  on 
"What  is  a  Good  Radio  Production 
and  Why?"',  was  featured  at  the 
annual  conference  of  the  Minnesota 
State  Parent-Teachers  Assn.  Sept.  19. 


f^rlR-EIS^^RORT 


MARK€T 


Aggressive  radio  advertisers  have  found 
Shreveport  to  be  one  of  the  most  receptive 
markets  in  America.  By  every  measuring 
stick — building  permits  .  .  .  bank  clear- 
ings .  .  .  postal  receipts  .  .  .  low  nnem- 
ployment  figures  .  .  .  new  telephones  .  .  . 
gas  meters  .  .  .  water  meters  .  .  .  AND 
RETAIL  SALES  —  Shreveport  is  grow- 
ing, prospering  and  offering  unlimited 
opportunities  for  KTBS  time  buyers. 


A  SHREVEPQRT  TIMES  STATION 


1,000 
WATTS 


KT  B  Sm 


SHREVEPORT  Jy^  LOUISIANA 

(^ep^e6ented  ^  THE  BRAN  HAM  CO. 
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FACTORS  to  be  considered  in  pick- 
ing broadcast  receivers  and  phono- 
graphs for  classroom  use  are  dis- 
cussed in  detail  in  a  pamphlet  pre- 
pared by  the  Committee  on  Scientific 
Aids  to  Learning,  41  E.  42d  St., 
New  York.  The  volume  is  distributed 
free  by  the  Committee,  of  which  Dr. 
Irvin  Stewart,  former  member  of  the 
FCC,  is  director.  The  95-page  pamph- 
let goes  into  the  technical  aspects  of 
the  subjects  from  a  lay  approach  and 
is  illustrated  with  drawings  and  pho- 
tographs. Tabular  data  cover  such 
subjects  as  acoustic  properties  of 
rooms  and  materials  and  devices.  An 
appendix  lists  and  explains  various 
types  of  equipment,  with  prices. 

THE  Atlanta  Journal  School  of  the 
Air  will  start  its  ninth  annual  series 
of  auditions  Oct.  16  on  WSB,  Atlanta, 
under  direction  of  its  founder,  Louis 
T.  Rigdon.  Aim  of  the  auditions  is  to 
discover  boys  and  girls  talented  in 
music  and  English,  and  provide  them 
with  training,  recognition  and  reward. 
As  awards  this  year  the  10  high 
school  and  10  grammar  school  state- 
wide winners  will  receive  free  trips  to 
Washington  and  New  York  and  will 
also  receive  scholarships  to  leading 
Georgia  colleges  and  universities. 
More  than  300,000  students  in  400 
Georgia  public  schools  from  148  of 
the  159  counties  in  the  State  partici- 
pate annuallv  in  programs  on  WSB  ; 
WMAZ,  Macon;  WTOC,  Savannah, 
and  WRDW,  Augusta. 

THE  University  of  Detroit  has  com- 
pleted its  schedule  for  an  introductory 
course  in  radio  speech,  with  classes 
meeting  Monday  evenings  in  the  stu- 
dios of  WWJ.  Detroit,  under  direc- 
tion of  E.  A.  McFaul,  university  in- 
structor of  speech.  A  continuation 
of  the  course  will  be  offered  in  the 
second  semester. 

DR.  TRACY  F.  TYLER,  administra- 
tive assistant  to  Guy  Stanton  Ford, 
president  of  Minnesota  U.,  and  lec- 
turer on  radio  and  education,  has 
been  named  to  the  National  Advisory 
Committee  of  the  CBS  American 
School  of  the  Air.  He  will  collaborate 
with  Max  Karl.  WCCO  educational  di- 
rector. 

CHICAGO  RADIO  Council  has  pub- 
lished a  series  of  10  handbooks  which 
discuss  the  10  programs  featured  by 
the  Council  on  local  stations  the  first 
half  of  the  1939-40  school  year.  The 
handbooks  analyze  program  structure, 
discuss  listening  techniques,  furnish 
suggestions  for  school  teachers. 

NATIONAL  ACADEMY  of  Broad- 
casting, Washington,  began  its  fifth 
season  of  teaching  radio  speech  and 
writing  the  last  week  in  September 
under  the  direction  of  Alice  Keith, 
former  director  of  the  CBS  American 
School  of  the  Air. 

WPEN,  Philadelphia,  is  using  a  serial 
drama,  Findleyville.  to  give  health 
information.  The  Philadelphia  Health 
Council  and  Tuberculosis  Committee 
participate.  Script  is  by  John  Kieffer. 

WHAS,  Louisville,  is  originating  three 
new  half-hour  programs  a  week  from 
Kentucky  U.  studios  in  Lexington. 
They  are  Behind  the  Headlines,  a 
Sunday  noon  roundtable ;  Capsules  of 
Knowledge,  with  music  and  two  five- 
minute  talks;  Wildcat  Revieic,  en- 
tirely by  students,  with  student  or- 
chestra, interviews  and  sports  gossip. 


TWENTY-THREE  high  schools  in 
New  York  City  selected  by  the  Board 
of  Education  will  serve  as  origination 
points  for  the  Friday  broadcasts  of 
the  CBS  American  School  of  the  Air 
during  the  1939-40  season.  The  series, 
titled  This  Living  World,  is  presented 
by  CBS  in  cooperation  with  the  New 
York  City  Board  of  Education  and 
the  NEA.  A  full  crew  of  engineers, 
sound  effects  men  and  cast  of  eight 
actors  under  the  direction  of  Earle 
McGill  will  be  sent  to  each  school. 
Scripts  are  written  by  Robert  Aura 
Smith,  of  the  New  York  Times  edi- 
torial staff,  who  also  leads  discussions. 

DR.  FRANKLIN  DUNHAM,  reli- 
gious and  educational  program  direc- 
tor of  NBC,  will  conduct  a  regular 
weekly  course  on  the  use  of  radio  by 
schools  at  Teachers  College,  Colum- 
bia University  beginning  Oct.  4.  Dr. 
Dunham  lectured  at  both  Columbia 
and  Harvard  Universities  during  the 
past  summer.  His  new  course,  "Radio  ^ 
in  the  Class  Room",  will  carry  three  ' 
credit  points.  Each  session  will  be 
illustrated  by  actual  broadcasts  tran- 
scribed through  a  newly-developed  ' 
RCA  playback  recorder. 

FIFTH  year  of  America's  Town 
Meeting  of  the  Air  will  start  Oct. 
5  on  NBC-Blue,  Thursdays,  9:30-  ^ 
10:30,  with  a'  list  of  well-known  ■ 
speakers  on  many  subjects.  The  open-  * 
ing  broadcast  will  present  Secretary 
of  the  Interior  Harold  L.  Ickes  and  r 
Gen.  Hugh  S.  .Johnson.  George  V.  ; 
Denny  .Jr.,  president  of  Town  Hall 
Inc.,  continues  as  moderator.  ; 

WORLD  WIDE  Broadcasting  Foun- 
dation, Boston,  has  resumed  its  Mod-  ■ 
ern  Radio  Course  under  Dr.  C.  Davis  : 
Belcher.   Talks,   heard  over  WRUL,  , 
cover  television  and  each  talk  is  heard 
three  times  for  a  week. 

THROUGH  its  affiliation  with  WLW 
and  WSAI,  the  Cincinnati  College  of 
Music  gives  its  students  of  broad- 
casting actual  experience  in  courses 
leading  to  a  Bachelor  of  Music  de-  . 
gree.  Courses  deal  with  non-musical  r 
as  well  as  musical  aspects  of  broad- 
casting. The  script  course  is  directed 
by  Arthur  Radkey,  of  WLW's  edu- 
cation staff,  and  credit  is  transferrable 
to  the  College  of  Music.  Radkey  also 
directs  radio  production  and  inter- 
pretation courses  at  the  College  of 
Music.  All  laboratory  work  is  to  be 
done  in  the  WLW  studios.  Last  year 
the  College  fed  54  programs  to  MBS.  ■ 

NATIONAL  COUNCIL  for  Jewish 
Education  at  its  recent  Buffalo  con- 
ference commended  CBS  for  its 
Americans  All,  Immigrants  All  se- 
ries started  last  autumn  in  conjunc- 
tion with  the  U.  S.  Office  of  Educa- 
tion. Scripts  were  by  Gilbert  Seldes,  , 
CBS  television  director,  with  Earle 
McGill  as  director.  ' 

THOMAS    D.    RISHWORTH,  edu- 
cational director  of  KSTP,  St.  Paul,  ; 
has  been  named  vice-chairman  of  the 
national  radio  committee  of  the  U.  S. 
.Junior  Assn.  of  Commerce,  and  has  | 
been  appointed  to  the  advisory  board  , 
of  the   Minnesota   Congress  of  Par- 
ents &  Teachers. 

KMPC,  Beverly  Hills,  Cal.,  has  start-  ^ 
ed  a  Tuesday  morning  quarter  hour  rj  - 
program  Lifelong  Learning,  under  j 
auspices  of  the  Extension  Division  'i 
of  California  U.,  Los  Angeles.  Se-  ' 
ries  is  under  supervision  of  Miss  Anne  ' 
Sumner,  University  executive. 
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CBS  EDUCATORS  had  an  all-day  meeting  at  WBBM, 
Chicago,  Sept.  22  to  discuss  local  and  network  broad- 
casts in  the  field  of  education.  From  the  18  CBS 
stations  represented  at  the  meeting  came  these  dele- 
gates (seated,  1  to  r) :  Gene  Trace,  WMBD,  Peoria; 
Irwin  Johnson,  WBNS,  Columbus,  0.;  Geraldine  Elli- 
ott, WJR,  Detroit;  Sterling  Fisher,  CBS,  New  York; 
Harriet  Edwards,  KMOX,  St.  Louis;  Leslie  C.  Goss, 
woe,  Davenport,  la.;  Lavinia  S.  Schwartz,  WBBM, 
Chicago;  (standing  1  to  r)  Stan  Thompson,  WBBM; 


W.  O.  Dreyfus,  WISN,  Milwaukee;  Emlyn  Owen, 
WHBY  and  WTAG,  Green  Bay,  Wis.;  Edmund  Line- 
han,  KENT,  Des  Moines;  Frank  L.  Rand,  WBBM;  Ken 
Ellington,  WBBM;  H.  B.  Hook,  KGLO,  Mason  City, 
la.;  Robert  Drain,  WSBT,  South  Bend;  J.  L.  Van 
Volkenburg,  WBBM;  Robert  Swintz,  WSBT,  South 
Bend;  Max  Karl,  WCCO,  Minneapolis;  J.  Neil  Reagan, 
woe,  Davenport,  la.;  R.  Bruce  Wallace,  KFAB  and 
KOIL,  Omaha  and  Lincoln,  Neb.;  George  E.  Halley, 
KMBC,  Kansas  City. 


people,  that  Congressmen  and  Sen- 
ators hesitate  to  support  some  of 
the  proposed  revisions.  A  simple 
amendment  providing  the  pay- 
ment for  use  plan  of  copyrighted 
music  will  not  be  subject  to  such 
misunderstanding  and  confusion. 

"Such  an  amendment  can  be  in- 
troduced in  the  special  session  and 
hearings  before  the  House  and 
Senate  Committees  can  be  held  be- 
fore January.  This  will  make  it 
possible  to  pass  the  bill  before 
Congress  adjourns  next  summer. 
When  that  is  accomplished,  radio 
broadcasters  who  have  contracts 
expiring  Jan.  1,  1941,  can  deal 
with  ASCAP  on  a  fair  and  reason- 
able basis  at  the  expiration  of  those 
contracts." 


MAKE A  NOTE 


TO  USE 


Affiliates  Discuss  Dill  on  Copyright 
Education  on  CBS 


EDUCATIONAL  programs  of  both 
local  and  network  origination  were 
the  oi'der  of  the  day  wlien  18  CBS 
affiliate  representatives  gathered 
at  WBBM,  Chicago,  Sept.  22  foi-  a 
roundtable  discussion.  Sterling 
Fisher,  CBS  educational  director, 
New  York,  talked  over  the  general 
educational  setup  in  the  various 
stations  and  asked  the  officials  for 
their  suggestions  concerning  fur- 
ther expansion  of  network  educa- 
tional activities. 

Reception  of  the  CBS  American 
School  of  the  Air  and  other  net- 
work and  local  programs  designed 
for  school  children  and  adult  edu- 
cation has  been  enthusiastic  among 
local  school  officials,  county  super- 
intendents and  head  of  educational 
institutions,  it  was  learned.  Mr. 
Fisher  told  the  station  delegates 
that  the  program  had  received  of- 
ficial endorsement  from  State 
boards  of  education  in  five  States. 
Several  other  States  have  notified 
CBS  that  such  endorsement  will  be 
given  this  year,  he  added.  The  pro- 
gram has  been  altered  this  year  to 
allow  local  classes  to  be  used  each 
week  in  classroom  discussion  dem- 
onstrations aired  in  each  area. 

The  meeting  concluded  that  edu- 
cational programs  should  allow  for 
participation  by  local  school  officials 
and  students  whenever  possible. 
Representing  WBBM  as  the  station 
devoting  the  largest  amount  of 
time  to  educational  broadcasts,  in- 
formal talks  were  given  by  J.  L. 
Van  Volkenburg,  assistant  manager 
of  WBBM;  Lavinia  Schwartz, 
WBBM  educational  director  who 
was  recently  named  CBS  regional 
director  of  education;  Frank  L. 
Rand,  public  relations  director  of 
CBS  Western  Division;  Stan 
Thompson,  WBBM  assistant  pro- 
gram director,  and  Ken  Ellington,. 
WBBM  special  events  head. 


(Continued  from  page  2i) 

centage  of  the  total  program  re- 
ceipts of  the  radio  station. 

"In  a  number  of  States  the  legis- 
latures have  passed  statutes  to 
compel  ASCAP  to  adopt  the  pay- 
ment for  use  plan.  They  have  even 
provided  criminal  penalties  for 
failure  to  obey  these  laws.  Litiga- 
tion is  now  pending  regarding  these 
laws  in  most  or  all  of  these  states. 
Other  State  legislatures  will  prob- 
ably adopt  similar  statutes  unless 
Congress  acts. 

Music  Monopoly 

"Such  statutes  constitute  a  form 
of  guerilla  warfare  against 
ASCAP.  They  afford  a  temporary 
protection,  but  that  protection  is 
only  temporary  and  partial  in  its 
effect.  What  is  needed  by  the  users 
of  copyrighted  music  is  a  major 
victory  over  ASCAP's  unjust  de- 
mands in  the  form  of  an  amend- 
ment to  the  Copyright  Act  to  pro- 
vide a  payment  for  use  plan. 

"A  copyright  of  a  musical  pro- 
duction is  a  constitutional  grant  of 
a  monopoly  control  of  the  use  of 
the  music  represented  by  the  copy- 
right. That  monopoly  includes  the 
control  of  the  reproduction  for 
profit  of  the  music  which  the  copy- 
right covers.  A  copyright  owner, 
acting  alone,  may  do  as  he  will 
with  his  copyright.  He  may  license 
or  refuse  to  license  its  use.  He 
may  license  one  person  and  refuse 
to  license  another.  He  may  charge 
one  user  one  price,  and  another 
user  another  price.  Congress  can- 
not interfere.  But  when  the  copy- 
rights of  two  or  more  individuals 
are  brought  under  a  single  control, 
then  Congress  can  regulate  the  use 
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Kitchen  Boqnet  Buys 

GROCERY  PRODUCTS  MFG. 
Corp.,  Union  City,  N.  J.,  on  Oct.  2 

starts  a  test  campaign  for  Kitchen 
Boquet  using  five  time  weekly  par- 
ticipations in  Martha  Deane's  pro- 
gram on  WOR,  Newark,  and  a 
women's  program  on  KNX,  Los  An- 
geles. Ruthrauff  &  Ryan,  New 
York,  is  the  agency. 
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of  those  copyrights.  When  an  in- 
dividual, corporation  or  associa- 
tion combines  these  copyrights 
under  one  control,  then  Congress 
can  regulate  the  commercial  trans- 
actions relating  to  the  use  of  those 
copyrights. 

Attempts  in  Past 

"In  the  past,  efforts  to  curb 
ASCAP  have  taken  the  form  of 
attempted  revisions  of  the  copy- 
right law.  All  such  bills  have  died 
in  Congress,  primarily  because 
such  a  revision  always  brings  so 
many  confusing  proposals  affecting 
so   many   different   interests  and 
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000  PEOPLE! 


That's  more  than  the  entire  state  of  Idaho — or  Maine — or  New  Mexico. 
Yet  all  these  people  are  within  6o  miles  of  Peoria  ...  in  a  rich, 
concentrated  area  that's  half  agricultural — half  industrial.  Productive 
farms  and  heavy  pay  rolls  give  it  dependable,  above-the-average  income. 

As  Mr.  Caley  says  —  "Peoriarea"  is  a 
BIG  market  —  covered  economically 
by  WMBD  alone.  So  don't  get  the 
wrong  idea  about  this  station.  It 
belongs  on  your  list! 
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LaGuardia  Prevents  Montana  Service  Arbitration  Is  Planned  ' 
Of  Warrants  Against  ASCAP  Officials 


MONTANA'S  legal  action  against 
ASCAP  officials  and  executives  of 
NBC  and  CBS,  charging  them  with 
alleged  conspiracy  to  violate  that 
State's  so-called  anti-ASCAP  law, 
on  Sept.  27  caused  New  York's 
Mayor  F.  H.  LaGuardia  to  step  in 
and  prevent  serving  of  warrants. 

After  Gene  Buck,  ASCAP  presi- 
dent and  one  of  a  dozen  ASCAP 
officials  for  whom  warrants  had 
been  issued,  advised  the  Mayor  that 
New  York  detectives  had  attempted 
to  serve  the  warrants.  Mr.  La- 
Guardia ordered  steps  which  halted 
efforts  to  serve  the  warrants  at  this 
time.  Mr.  Buck's  complaint  fol- 
lowed efforts  to  serve  warrants  on 
Louis  D.  Frolich,  ASCAP  general 
counsel. 

The  investigation  ordered  by  the 
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Farming  out  here  in  the  Red  River  Valley  is  no 
piddling  **sustenance**  proposition.  It^s  big  business, 
and  the  proof  is  that  the  per  capita  value  of  Red 
River  Valley  farm  lands  and  buildings  is  exactly 
47.6%  greater  than  the  per  capita  values  in  the  rest 
of  the  West  North  Central  Area,  which  consists  of 
Minnesota,  Iowa,  Missouri,  the  Dakotas,  Nebraska 
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Mayor  disclosed  that  the  warrants 
had  been  issued  on  June  19  by 
Ward  H.  Jones,  Justice  of  the  Peace 
of  Hellgate  Township,  Missoula 
County,  Mont.  A.  J.  Mosby,  man- 
ager of  KGVO,  Missoula,  was  the 
complainant,  who  charged  at- 
tempted extortion,  felony  and  con- 
spiracy. The  warrants  named  top 
officials  of  ASCAP,  NBC  and  CBS, 
as  well  as  WCAU,  Philadelphia. 

Mayor  LaGuardia  viewed  the 
proceeding  as  private  and  directed 
that  the  warrants  be  turned  over 
to  the  corporation  counsel  for  an 
opinion  as  to  their  legality.  The 
warrants  were  submitted  to  New 
York  nolice  officials  with  a  request 
from  County  Attorney  Edward  T. 
Dussault  of  Missoula,  asking  that 
those  named  give  statements  on  the 
charges  and  what  they  propose  to 
do  about  them. 

The  New  York  Times  of  Sept.  28 
reported  that  Police  Commissioner 
Valentine  said  he  had  no  intention 
of  arresting  reputable  men  who 
could  be  found  in  their  offices  on 
the  basis  of  warrants  issued  by  a 
Justice  of  the  Peace.  The  news- 
paper said  he  called  the  affair  "a 
mythical  crime",  and  asserted  that 
his  department  could  not  be  used 
as  a  collection  agency. 

E.  Claude  Mills,  chairman  of  the 
ASCAP  executive  committee,  stated 
that  the  crux  of  the  Montana  argu- 
ment "is  that  the  broadcasters  in 
Montana  don't  want  to  pay  fees 
for  copyright  music  or  service  of 
broadcasters  and  conjured  up  a 
ghost  of  a  scheme  against  the  of- 
ficials of  ASCAP,  CBS  and  NBC 
personally."  Asserting  that  there 
were  not  going  to  be  any  more 
"starving  song-writers",  he  said 
45,000  writers  who  furnished  76% 
of  the  music  received  $4,000,000 
from  radio  to  split  up  last  year 
while  "$80,000,000  was  made  sell- 
ing radios  and  advertising  time  on 
the  production  end." 

Net  Officials  Not  Served 

No  attempt  was  made  to  serve 
the  warrants  on  NBC  or  CBS  of- 
ficials. It  was  explained  that  each 
network  had  sent  to  Commission 
authorities  statements  asserting 
that  they  were  not  guilty  of  the 
charges.  Failing  to  receive  similar 
statements  from  ASCAP,  County 
Attorney  Dussault  on  Sept.  19 
wrote  the  New  York  police  either 
to  obtain  such  statements  from  the 


In  Chicago  AFRA  Case; 
Stipulation    by  WFAA 

AFRA  situation  in  Chicago  re- 
mains dormant  with  an  arbitration 
board  expected  to  be  set  up  by  the 
end  of  October.  According  to  Ray 
Jones,  executive  secretary  of  the 
Chicago  local,  a  code  for  local 
broadcasts  will  be  fixed  by  the 
arbitration  board  in  acordance  with 
the  plans  outlined  in  Broadcasting 
Aug.  15.  WCFL,  owned  and  oper- 
ated by  the  Chicago  Federation  of 
Labor,  has  not  signed  a  new  con- 
tract with  AFRA  although  its 
former  contract  expired  Sept.  30. 

It  was  understood  from  official 
sources  that  WCFL  would  not  sign 
an  AFRA  contract  until  the  Chi- 
cago broadcaster-agency  committee 
had  come  to  a  code  agreement 
through  arbitration  covering  all 
Chicago  stations.  AFRA  had  asked 
a  25%  wage  increase  in  the  con- 
tract recently  submitted  to  WCFL 
[Broadcasting  Sept.  15].  Officials 
of  the  broadcaster-agency  commit- 
tee said  that  they  had  received  no 
further  word  from  AFRA  as  to  an 
arbitration  board,  that  no  further 
committee  meetings  would  be  held 
until  AFRA  indicated  its  readiness 
to  arbitrate  the  local  code. 


WAAF  Stipulation 

THE  Drovers  Journal  Publishing 
Co.,  Chicago,  whose  stockholders 
operate  WAAF,  Chicago,  stipulated 
Sept.  26  with  the.  National  Labor 
Relations  Board  that  it  would  "stop 
discouraging  membership  in  the 
American  Federation  of  Radio  Ar- 
tists, Chicago  local,  affiliated  with 
the  American  Federation  of  Labor, 
or  any  labor  organization,  and  to 
offer  in  back  pay  to  James  Silver 
the  sum  of  $450  and  to  Jack  Odell 
the  sum  of  $700  "in  full  and  com- 
plete satisfaction  of  all  liabilities 
for  back  pay."  The  complaint  al- 
leged that  the  firm  had  discharged 
the  two  employes  because  of  union 
activities. 

ASCAP  officials  or  to  "incarcerate 
them  under  the  warrants  of  arrest 
that  you  have." 

Mr.  Buck  was  with  Mayor  La- 
Guardia discussing  plans  for  the 
ASCAP  Music  Festival  to  be  held  | 
Oct.    1    to    Oct.    7    in    honor    of  I, 
ASCAP's  25th  anniversary,  when  ,  f 
he  was  notified  that  an  attempt  |k 
had  been  made  to  serve  warrants  j> 
on  Mr.  Frohlich. 
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Code  Ban  on  Coughlin  Seen 

{Continued  from  page  17) 


CURBSTONE  car  salesmanship  was 
introduced  in  St.  Albans,  Vt.,  via 
WQDM,  Sept.  23  with  good  results 
and  a  new  26-week  contract  from 
the  local  Hudson  distribution,  ac- 
cording to  G.  S.  (Pete)  Wasster, 
manager.  To  introduce  the  new 
Hudson,  space  was  cleared  along 
the  curb  on  the  main  street,  and 
a  15-minute  broadcast  was  staged. 
To  win  a  dollar  bill,  bystanders 
were  asked  to  answer  "yes"  or 
"no"  to  questions  regarding  the 
new  Hudson  features.  The  dealer 
claims  he  closed  several  sales  and 
picked  up  numerous  prospects. 
Then  he  signed  for  26  weeks. 


WOR-AGRAP  RENEW 
PACT  FOR  5  YEARS 

AMERICAN  Guild  of  Radio  An- 
nouncers &  Producers,  independent 
union,  has  signed  a  five-year  re- 
newal contract  with  WOR,  Newark, 
covering  terms  and  conditions  of 
employment  of  all  announcers  and 
production  men  employed  on  sus- 
taining programs  at  the  station. 
Agreement  covers  hours  of  work, 
vacations,  sick-leave,  overtime  and 
sustaining  salaries,  commercial 
contracts  of  these  employes  being 
covered  by  the  station's  contract 
with  the  American  Federation  of 
Radio  Artists,  AFL  talent  union. 
Main  change  in  the  new  AGRAP 
contract  is  that  for  the  first  time  it 
calls  for  a  closed  shop  at  the  sta- 

,  tion.  Union  has  a  similar  agree- 

i  ment  with  WABC,  New  York. 

Question  of  whether  AGRAP  will 

'  retain  its  independence  or  merge 
with  AFRA  is  still  unanswered,  but 
will  probably  be  settled  at  the  next 
general  meeting  to  be  held  some- 
time this  fall.  Feeling  among  mem- 
bers is  divided,  it  is  said,  with  the 
advantages  of  affiliation  with  the 
AFL  on  the  one  side  being  balanced 
by  the  fact  that  in  AFRA  the  an- 
nouncers and  producers  would  be 
far  outnumbered  by  actors  and 
singers  and  so  would  have  rela- 
tively less  voice  in  the  management 

j  of  the  union. 

Annual  meeting  of  the  New  York 
local  of  AFRA  was  held  Sept.  28, 
with  officers  and  directors  elected 
for  the  coming  year.  Negotiations 

'  with  WMCA  and  WHN,  both  New 
York,  are  continuing,  but  have  not 
reached  the  contract  stage.  Prepa- 
ration of  a  code  to  be  presented  to 
the  makers  of  transcriptions  cov- 

!  ering  the  employment  of  actors  and- 

:  singers  is  also  going  on,  but  the 
union  has  not  yet  made  public  its 

jl  terms. 

1,  The  dispute  between  American 
'  Communications  Assn.,  CIO  union, 
'  and  International  Brotherhood  of 
!  Electrical  Workers,  AFL  union, 
]  over  representation  of  the  technical 
i  employes  of  WQXR,  New  York,  has 
•  not  yet  been  settled,  although  sev- 
\  eral  meetings  have  been  held  with 
;  National  Labor  Relations  Board 
J  officials. 


they  do  not  run  for  more  than  one 
year  from  Oct.  1,  1939.  The  com- 
mittee likewise  was  instructed  to 
make  itself  available  to  resolve 
doubts  of  broadcasters  as  to  wheth- 
er proposed  new  business  conforms 
or  can  be  made  to  conform  to  the 
code.  It  was  specified  further  that 
new  business  competitive  with  ex- 
isting accounts  could  be  accepted 
vdth  the  same  length  of  commercial 
copy  permitted  the  existing  ac- 
count. 

The  only  instructions  given  the 
Code  Committee  regarding  enforce- 
ment was  that  if  a  member  station 
disagreed  with  an  interpretation  of 
the  committee's  ruling,  the  station 
could  request  reconsideration  by  the 
committee.  Then  if  the  member 
found  the  reconsideration  action 
unsatisfactory,  he  could  appeal  to 
the  board. 

"The  decision  of  the  board  will 
be  final  and  binding,"  the  board 
ruled.  "In  the  interim,  however, 
the  committee  ruling  will  be  con- 
sidered as  binding." 

Industry  Support 

NAB  President  Neville  Miller, 
in  an  announcement  preceding  the 
Code  Committee's  initial  session, 
said  the  document  had  virtual 
industry-wide  support.  The  Com- 
mittee, he  pointed  out,  is  represen- 
tative of  a  cross-section  of  both  the 
industry  and  the  country  and  he 
regarded  it  as  "more  than  compe- 
tent to  represent  every  type  of 
radio  station  and  interest  as  well 
as  the  preference  of  the  industry  as 
a  whole." 

Mr.  Miller  said  the  first  meeting 
was  highly  important  to  the  future 
of  every  station  and  of  the  entire 
American  system  of  broadcasting. 
He  announced  that  the  committee 
will  issue  a  code  manual  which  will 
contain  specific  answers  to  specific 
problems  already  presented  for  rul- 
ing. As  more  of  these  interpreta- 
tions are  made  from  time  to  time, 
they  will  be  sent  member  stations. 
The  code  manual  itself  will  be  in 
loose-leaf  binder  form  so  that  re- 
ports from  the  Committee  can  be 
applied  under  the  applicable  sec- 
tions of  the  code. 

"In  its  deliberations,"  Mr.  Miller 
said,  "I  can  assure  this  industry 
and  the  listening  public  that  the 
Code  Committee  is  concerned  vnth 
fundamental  principles  only  and 
not  with  personalities.  The  code 
represents  almost  a  year's  constant 
deliberation  of  every  conceivable 
problem  affecting  the  operation  of 
radio  in  both  the  social  and  eco- 
nomic life  of  our  nation.  Adherence 
to  the  code  means  to  the  individual 
station  operator  a  better  long-pull 
investment  and  to  the  American 
home  gives  another  reason  for  invit- 
ing the  NAB  station  as  a  preferred 
guest  in  its  living  room.  I  am  con- 
vinced that  in  the  code  we  will  find 
an  admixture  of  the  best  interests 
of  the  radio  industry  and  of  the 
public  interest  of  the  American 
people.  The  two  are  inseparable. 
This  is  the  essence  of  self-regula- 
tion as  we  know  it  in  our  American 
democracy.  And  this  is  the  purpose 
of  the  NAB  code." 

President  Miller  on  Oct.  2  dis- 
patched to  all  members  of  Congress 


personal  letters  in  which  he  out- 
lined the  purpose  of  the  code  and 
emphasized  particularly  the  man- 
ner in  which  the  controversial  dis- 
cussion provision  would  be  invoked. 

In  addition  to  Chairman  Bill, 
members  of  the  Code  Committee 
are  Martin  Campbell,  WFAA,  Dal- 
las; Edward  Cargill,  WMAZ,  Ma- 
con; Walter  J.  Damm,  WTMJ, 
Milwaukee;  Earl  J.  Glade,  KSL, 
Salt  Lake  City;  Edward  Klauber, 
CBS  executive  vice-president;  Niles 
Trammell,  NBC  executive  vice- 
president;  Don  Searle,  KOIL,  Oma- 
ha; Theodore  C.  Streibert,  MBS 
vice-president,  and  E.  M.  Kirby, 
NAB  public  relations  director,  as 
secretary.  Ed  Craney,  KGIR,  Butte, 
a  member  of  the  original  committee, 
declined  appointment. 

Strong  support  of  the  code  has 
come  from  social,  educational,  re- 
ligious, labor  and  other  groups 
since  its  adoption  last  July.  Wo- 
men's organizations  generally  have 
endorsed  it,  particularly  in  connec- 
tion with  provisions  dealing  with 
children's  programs  which  pre- 
scribe continuous  studies  of  the 
problem  and  consultations  with  par- 
ent and  child  study  groups. 

It  also  came  to  light  that  follow- 
ing the  Sept.  17  broadcast  by 
Father  Coughlin  during  which  he 
urged  his  followers  to  organize  "an 
army  of  peace"  and  march  on 
Washington  to  protest  any  change 
in  the  present  neutrality  laws,  the 
"Friends  of  Democracy  of  New 
York"  sent  a  memorandum  to  the 
FCC  and  the  NAB  protesting  the 
priest's  "use  of  the  airways  for 
the  purpose  of  inciting  the  Ameri- 
can people  to  riot  and  civil  war." 
The  organization  urged  that  his 
contracts  with  radio  stations  be 
cancelled.  The  memorandum  was 
signed  by  L.  N.  Birkhead,  national 
director,  and  urged  NAB  members 
to  invoke  the  code  provisions 
against  Father  Coughlin  as  "an 
enemy  of  democracy,  a  disciple  of 
fascism,  an  advocate  of  violence 
and  a  purveyor  of  racial  hatred." 

It  is  not  expected  that  the  NAB 
Code  Compliance  Committee  at  this 
time  will  deal  with  the  issue  pro- 
voked through  purchase  of  time  by 
Father  Coughlin's  publication  So- 
cial Justice  for  news  broadcasts 
over  a  number  of  stations.  In  this 
connection,  however,  it  was  pointed 
out  that  the  code  provisions  dealing 
with  broadcasting  of  news  might 
readily  be  invoked,  if  it  is  ascer- 
tained that  the  material  broadcast 
is  "colored"  and  thereby  fails  to 
comply  with  the  code  mandate. 
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Political  Speeches 
Barred  in  Quebec 

Unless  They  Are  Delivered 
Within  a  Station  Studio 

RADIO  stations  throughout  Quebec 
have  been  advised  "that  during  the 
war  period  the  broadcasting  of  po- 
litical addresses  must  be  confined 
to  the  studio"  and  that  no  station 
will  have  the  "right  to  broadcast 
a  political  speech  made  at  a  politi-- 
cal  meeting".  The  instructions  were 
received  by  Quebec  broadcasters 
on  Sept.  26  from  H.  N.  Stovin,  sta- 
tion relations  supervisor  of  the  Ca- 
nadian Broadcasting  Corp.  and 
broadcasting  station  liaison  officer 
for  the  Canadian  Censorship  Coor-. 
dination  Committee. 

Quebec  is  to  have  a  provincia) 
election  Oct.  25.  Scripts  of  all  po- 
litical speeches  to  be  broadcast 
must  be  submitted  in  advance  ta 
Stovin  at  the  CBC  at  Toronto  for- 
censorship. 

Danger  of  Hecklers 

Broadcasts  of  political  meetings 
are  not  allowed  because  there 
would  be  no  control  over  hecklers, 
and  answers  political  speakers  may- 
give  hecklers,  even  though  the  main, 
speech  were  censored.  The  rulings 
made  under  Defense  of  the  Realm 
regulations,  will  be  impartially  en-, 
forced,  and  the  CBC  is  cooperating 
with  the  censorship  committee. 

Regarding  rumors  that  the  Gov-, 
ernment  was  taking  over  broad-. 
casting.  Transport  Minister  C.  D, 
Howe  at  Ottawa  stated  on  Sept,. 
27,  "As  a  war  measure  radio 
broadcasting  is  one  of  the  things; 
which  have  been  placed  under  gov- 
ernment supervision,  but  the  CBC, 
remains  in  control.  As  to  what  will 
be  allowed  on  the  air,  or  be  pro-, 
hibited,  the  management  will  con-. 
sult  with  the  censor  authority.  This 
is  what  has  been  done  as  a  wai:- 
measure." 


WARREN  IRWIN,  former  corte-. 
spondent  in  Geneva  for  the  New  York 
Times,  has  joined  the  foreign  staff  of 
NBC  and  will  act  as  commentator 
under  Max  Jordan,  NBC's  European 
representative,  with  headquarters  Ia 
Berle,  Switzerland. 


WAFT,  Birmingham,  has  applied  ta 
the  FCC  for  authority  to  change  its 
frequency  from  1140  to  1050  kc.  anct 
increase  its  power  from  5,000  to 
50,000  watts,  thus  securing  fulltime 
in  lieu  of  its  present  night-sharing; 
arrangement  with  KVOO,  Tulsa. 


5,000,000   POTENTIAL  AUDIENCE 
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Short  War  Seen 
In  Use  of  Radio 

DeForest  Points  to  Millions 
Of  Sets  in  Battle  Area 

A  PEOPHECY  that  "the  magic 
might  of  radio"  will  shorten  the 
present  war  in  Europe  was  made 
by  Dr.  Lee  DeForest,  inventor  of 
the  radio  tube,  at 
a  luncheon  in  his 
honor  at  the  New 
York  World's 
Fair  Sept.  22 
which  had  been 
designated  as 
"Lee  DeForest 
Day."  Dr.  DeFor- 
est came  from 
Los  Angeles  to  be 
Dr.  DeForest  guest  of  honor  for 
the  day,  and  tribute  was  paid  to 
him  by  such  radio  notables  as  Dr. 
E.  F.  W.  Alexanderson,  inventor  of 
the  Alexanderson  alternator;  Maj. 
Mack  Horton,  inventor  of  the  trail- 
ing antenna  used  by  airplanes  dur- 
ing the  first  World  War;  Dr.  0.  H. 
Caldwell,  editor  of  Radio  Today  i 
Dean  Gleason  Archer,  of  Suffolk 
University,  radio  historian;  R.  A. 
Heising,  president  of  the  IRE,  and 
W.  J.  McGonigle,  president  of  the 
Veteran  Wireless  Operators  Assn. 

Miss  Eugenia  Farrar,  first  singer 
to  go  on  the  air  for  Dr.  DeForest 
in  his  broadcasting  experiments  in 
New  York  in  1907,  spoke  briefly, 
and  Vaughn  deLeath,  original  "ra- 
dio girl,"  who  first  broadcast  for 
him  in  1919,  sang.  F.  L.  Black,  in 
charge  of  the  Ford  Exposition  and 
host  for  the  aff'air,  read  a  message 
from  Lambdin  Kay,  manager  of 
WSB,  Atlanta,  informing  Dr.  De- 
Forest  that  he  was  the  recipient  of 
the  first  citation  for  distinguished 
service  by  Cat  Whisker  Dodo  So- 
ciety, a  group  of  radio  old-timers. 
A  War  Factor 

Declaring  that  millions  of  per- 
sons behind  the  lines  in  war-torn 
Europe  are  able  to  defy  the  censor- 
ship of  their  own  governments  by 
listening  to  hourly  reports  from  the 
battlefronts  of  all  nations,  Dr.  De- 
Forest  said  radio  was  destined  to 
play  a  mightier  role  than  ever  in 
the  war  now  raging.  "Today  suf- 
ficient millions  of  radio  receivers 
are  scattered  throughout  the  ham- 
lets and  rural  districts  of  Europe 
to  frustrate  the  aims  of  their  cen- 
sors, despite  severe  penalties,"  he 
said.  "The  masses  of  the  warring 
people  are  thus  acquiring  hourly, 
nay  minutely,  knowledge  of  how 
the  battle  is  goin  on  all  fronts. 
Therefore,  radio  conditions  exist 
making  for  an  earlier  termination 
of  the  awful  slaughter  by  the  suf- 
fering masses  themselves,  the  ones 
who  always  pay  with  their  blood. 

"In  the  first  World  War  radio 
proved  of  immeasurable  value  at 
sea,  in  saving  survivors  of  tor- 
pedoed ships,  in  warning  of  U-boat 
peril,  in  direction  of  naval  battle 
over  distances  where  antique  sig- 
naling methods  were  totally  useless, 
between  field  headquarters  and  di- 
visional units,  and  in  trench  war- 
fare. But  to  the  millions  of  homes 
in  beleaguered  capitals  and  through- 
out nations  blockaded  and  cut  off 
from  the  world,  the  present  wide- 
spread networks  of  radio  informa- 
tion did  not  exist.  In  1914  and  in 
1918  millions  of  listeners  could  not 
hear,  as  today,  from  their  own  gov- 
ernment, or  others,  the  hourly  news 
bulletins,  the  emphatic  words  of 
their  national  chiefs." 


FIRST  TELEVISION  demonstration  in  New  Orleans  was  conducted  last 
month  by  the  D.  H.  Holmes  Dept.  Store  in  cooperation  with  WWL, 
using  an  RCA  traveling  video  unit.  Left  to  right  in  this  picture  are 
Pinkie  Vidacovich,  WWL  musical  director;  Billy  Neuberger,  staff  drum- 
mer; Henry  Dupre,  special  events  director;  Jimmie  Wilson,  program 
manager.  Their  act  was  an  old-time  "beauty  contest." 


Television  News  Notes 


Televising  Football 
WITH  the  telecast  of  the  football 
game  between  Fordham  University 
and  Waynesburg  College  from  Ran- 
dall's Island  on  Sept.  30,  NBC 
launched  a  fall  schedule  of  gridiron 
pickups  for  its  television  station, 
W2XBS,  New  York.  A  test  sight 
and  sound  pickup  of  the  Fordham 
Rams  in  a  practice  session  proved 
that  the  mobile  unit's  two  cameras, 
one  giving  an  overall  view  of  the 
teams  and  the  other  providing 
close-ups,  can  transmit  an  excellent 
view  of  the  action.  Accordingly 
NBC  television  officials  are  plan- 
ning an  extensive  series  of  tele- 
casts of  collegiate  football  contests 
in  the  metropolitan  area  this  fall, 
with  the  possibility  of  televising 
one  or  more  pro  games  as  well.  Al- 
ready set,  in  addition  to  the  Sept. 
30  game,  are:  Manhattan  vs.  St. 
Bonaventure,  Oct.  7 ;  College  of  City 
of  New  York  vs.  Scranton,  Oct.  14 ; 
C.C.N.Y.  vs.  St.  Joseph's,  Nov.  18. 
Long  Island  U.  vs.  Catholic  U.,  Nov. 
23. 

NBC  Video  Schedule 
NEW  FALL  television  schedule  of 
W2XBS,  New  York  NBC  station, 
which  went  into  effect  Sept.  26, 
calls  for  five  afternoon  programs, 
Tuesdays  through  Saturdays,  and 
four  evening  telecasts,  Tuesdays 
through  Fridays,  each  week.  Studio 
variety  hours,  including  short  film 
subjects,  make  up  the  matinees  on 
Tuesdays  and  Fridays,  with  the 
mobile  unit  picking  up  outdoor 
events  on  Wednesdays,  Thursdays 
and  Saturdays.  Evening  hours  are 
studio  programs,  with  two  dramatic 
and  two  variety  presentations 
weekly.  A  Saturday  evening  tele- 
cast, probably  of  a  feature  film, 
may  be  added  in  the  near  future. 
The  noonday  programs  have  been 
discontinued. 

Holiday  Buying 
WHILE  no  announcements  have 
yet  been  made,  it  is  learned  that 
several  manufacturers  of  television 
receivers  are  planning  extensive 
pre-Christmas  advertising  cam- 
paigns for  these  sets.  About  1,000 
receivers  have  been  sold  in  N.  Y. 


Don  Lee  Goes  Ahead 
DESPITE  reports  to  the  contrary, 
Don  Lee  Broadcasting  System,  Los 
Angeles,  has  not  abandoned  nor 
postponed  plans  for  the  construc- 
tion and  operation  of  a  television 
transmitter  on  a  23-acre  site  over- 
looking Holloywood.  Lewis  Allen 
Weiss,  general  manager,  in  late 
September  stated  that  the  company 
will  start  construction  within  60 
days  and  W6XA0  will  be  moved 
from  downtown  Los  Angeles  to  the 
new  site  when  the  structure  is  com- 
pleted. Legal  matters  involving 
clearance  of  the  site  for  telecasting 
are  currently  being  expedited,  he 
said.  Plans  call  for  a  unit  type 
building  to  house  equipment  and 
studios.  It  will  be  a  reinforced  Class 
A  structure.  Move  will  represent  an 

expenditure  of  nearly  $1,000,000. 

*  *  ^ 

Lighters  and  Suzettes 

ART  METAL  Works,  Newark, 
joined  the  list  of  advertisers  co- 
operating with  NBC's  television 
staff  in  anticipating  commercial- 
ized television  on  Sept.  29,  when 
Light  of  Your  Life  was  telecast  by 
W2XBS,  New  York,  as  an  adver- 
tisement for  Ronson  lighters.  Mau- 
rice, chef  of  the  Park  Lane  Hotel, 
will  demonstrate  the  fine  art  of  pre- 
paring crepe  suzettes  to  New  York's 
television  audience  on  Oct.  3,  giv- 
ing the  first  telecast  cooking  lesson 
when  he  is  a  guest  on  Alice  Mas- 
lin's  Facts  &  Fancies  afternoon  se- 
ries on  W2XBS. 

:Ji  H:  ^ 

Cincinnati  Show 

TELEVISION  was  demonstrated 
in  the  H.  &  S.  Pogue  Co.  store  in 
Cincinnati,  with  Peter  Grant, 
WLW  chief  announcer,  and  Charles 
Woods  as  emcees.  Herbei't  Flaig 
acted  as  producer.  Radio  artists, 
stage  folk,  civic  leaders,  stylists 

and  others  were  televised. 

*  *  * 

Zenith  Still  Holds  Back 

ZENITH  Radio  &  Television  Corp., 
Chicago,  during  a  company  conven- 
tion the  week  of  Sept.  25  an- 
nounced its  intention  to  continue 
its  policy  not  to  offer  television 
sets  to  the  public  for  sale  until  it 
believes  that  television  is  ready. 


New  Vacuum  Tube 
Boon  to  Television 

HAILED  as  the  possible  successor 
to  the  vacuum  tube  and  as  a  boon 
to  television,  a  new  type  electron- 
multiplier  device  was  demonstrated 
at  London's  Radiolympia  Radio  Ex- 
position of  last  month,  according 
to  reports  in  British  technical  pub- 
lications. Commercial  versions  of 
the  tube  were  demonstrated  in 
standard  broadcast  and  television 
receivers,  as  a  means  of  reducing 
the  complement  of  tubes  necessary 
without  loss  of  efficiency,  it  was 
claimed. 

An  all-British  invention,  the  new 
tube  is  called  the  "Augetron"  and 
was  exhibited  by  Vacuum  Science 
Products,  British  concern.  Practi- 
cal Wireless,  in  its  Sept.  9  issue  re- 
ported that  the  tubes  shortly  will 
be  placed  on  the  market  at  "very 
reasonable  cost". 

London's  Television  &  Short- 
Wave  World,  in  its  September  num- 
ber, said  the  tube  makes  possible 
utilization  of  secondary  emissions 
in  such  a  way  as  to  obtain  very 
considerable  amplification  of  cur- 
rents over  a  very  wide  frequency 
range.  Electrical  Times  of  Aug.  17 
stated  the  tube  can  be  substituted 
as  a  single  component  for  several 
convention  tubes  and  circuit  acces- 
sories hitherto  necessary  for  ade- 
quate amplification  of  television 
signals,  and  that  it  has  applications 
also  in  telegraphy  picture  trans- 
mission, sound  film  projection  and 
numerous  other  scientific  and  en- 
gineering purposes.  Wireless  World 
of  Aug.  31  reported  that  the  Auge- 
tron was  a  development  of  "con- 
siderable interest"  and  although 
"obviously  useful  for  television,  it 
has  many  other  applications." 


Finch  Stock  Issue 

FINCH  Telecommunications  Inc., 
New  York,  manufacturer  of  fac- 
simile apparatus,  on  Sept.  25  filed 
a  registration  statement  covering 
87,500  shares  of  common  stock  with 
the  Securities  &  Exchange  Commis- 
sion in  Washington.  An  offering  of 
the  shares  to  the  public  will  be 
made  by  a  group  of  investment 
dealers  headed  by  Distributors  ^ 
Group  Inc.,  New  York,  with  pro- 
ceeds of  the  financing  to  be  used  for 
expansion  of  the  Finch  operations. 
The  company  is  headed  by  William 
G.  H.  Finch,  former  assistant  chief 
engineer  of  the  FCC  and  holder  of 
many  patents  on  facsimile  devices. 


SMPE  Convention 

TELEVISION  projection  problems, 
sound  recording  and  reproduction, 
and  the  development  of  the  motion 
picture  industry  will  be  discussed 
among  other  subjects  at  the  24th 
annual  convention  of  the  Society  of 
Motion  Picture  Engineers,  held  at 
the  Hotel  Pennsylvania,  New  York, 
Oct.  16-19,  under  the  general  man- 
agership of  W.  C.  Kunzmann,  con- 
vention vice-president. 

New  GE  Oscilloscope 

GENERAL  ELECTRIC  Co.  an- 
nounces an  oscilloscope  for  televi- 
sion, with  means  for  horizontal  and 
vertical  deflection  for  the  wide  fre- 
quency range  required.  Any  single 
wave  frequency  between  5  cycles 
and  6  m.  c.  may  be  shown  in  graph- 
ical form,  the  horizontal  sweep  cir- 
cuit operating  over  a  range  from 
10  to  100,000  cycles  per  second.  The 
device  uses  a  9-inch  cathode  ray 
tube. 
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Decision  Awaited 
On  WMCA  Case; 
Charge  Is  Denied 

Case  Now  Under  Ad^^sement ; 
War  Policy  May  Be  Charted 

(Continued  from  Page  14) 

mony  that  the  same  data  broadcast 
by  WMCA  was  published  in  more 
detail  in  the  Herald-Tribune  and  in 
other  newspapers.  A  number  of 
Xew  York  newspapers,  which  pub- 
lished articles  on  the  WMCA  war 
broadcasts,  were  introduced  in  evi- 
dence. 

Mr.  Wolff  said  he  had  never  been 
in  the  employ  of  WMCA  and  had 
never  received  any  money  from  the 
station  directly  or  indirectly.  Re- 
sponding to  Commissioner  T.  A.  M. 
Craven,  Mr.  Wolff  said  he  did  not 
regard  the  messages  as  "address 
messages"  because  they  were  not 
designated  for  particular  ships.  He 
explained  further  that  the  messages 
carried  the  prefix  "CQ"  which  he 
described  as  a  call  to  all  ships  and 
not  in  the  nature  of  "an  address". 

When  Mr.  Flamm  proposed  to 
read  a  statement  to  open  his  testi- 
mony, Chairman  Fly  ruled  that  the 
question-answer  procedure  would 
be  followed.  He  did  not  permit  the 
witness  to  delve  into  past  history 
of  the  station,  observing  that  if 
"you  open  it  up  you  take  your 
chances".  He  admonished  the  'wit- 
ness to  "keep  your  eye  on  the  ball". 

Mr.  Flamm  explained  that  Mr. 
Goldstein  had  recommended  supple- 
menting the  normal  International 
News  Service  reports  with  those 
of  the  Herald-Tribune  when  the 
European  situation  became  serious. 
He  explained  that  WMCA  also  has 
an  arrangement  with  the  New  York 
Mirror,  whereby  a  daily  news 
broadcast  is  handled,  based  on  Mir- 
ror items. 

Mr.  Goldstein  had  advised  him, 
Mr.  Flamm  said,  that  the  Herald- 
Tribune  seiwice  was  of  three  tj-pes 
— intercepted  news  broadcasts  from 
Europe,  which  he  said  was  a  prac- 
tice indulged  in  by  other  networks, 
"special  Herald  -  Tribune  corre- 
spondents' service",  and  a  news  bul- 
letin service.  Identifying  an  ex- 
change of  correspondence  with  the 
Herald-Tribune,  Mr.  Flamm  said 
these  letters  constituted  the  only 
arrangement  with  the  newspaper. 
A  telephone  line  was  ordered  be- 


K  F  E  Q 
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NEW  FACADE  for  WIS,  Colum- 
bia, S.  C.  just  completed.  New  and 
enlarged  offices  and  studios  have 
also  been  installed.  The  front  is  of 
deep  blue  tiling  with  glass  brick 
lighted  from  behind  by  green  neon 
tubing  and  the  call  letters  in  red 


tween  the  Herald-Tribune  radio 
room  and  WMCA  for  the  duration 
of  the  service  from  Aug.  25  to 
Sept.  5.  Also  produced  was  a  bill 
covering  this  service,  which  Mr. 
Flamm  said  was  paid. 

Purpose  of  Advertisements 

Asked  regarding  the  trade  ad- 
vertisements, Mr.  Flamm  said  he 
would  assume  responsibility.  As  a 
result  of  the  Herald-Tribune  ar- 
rangements and  because  of  the 
"lucky  breaks"  he  said  WMCA  did 
manage  to  broadcast  a  number  of 
items  in  advance  of  other  stations 
and  obtained  "front-page  breaks" 
in  newspapers  as  well  as  notices 
by  the  columnists.  He  said  he  sug- 
gested that  the  advertising  man- 
ager, Al  Rose,  prepare  an  ad  to 
show  to  the  radio  industry  "and 
you  gentlemen  of  the  Commission" 
the  job  WMCA  was  doing. 

Mr.  Flamm  said  he  did  not  have 
the  slightest  idea  how  Columnist 
Ross  got  his  information  and  that 
he  had  made  a  specific  inquiry 
about  it.  He  said  he  had  no  infor- 
mation regarding  the  Gross  com- 
ments. 

Mr.  Goldstein  was  subjected  to 
rigid  examination  and  cross-exami- 
nation regarding  the  arrangements 
with  the  Herald-Tribune  and  the 
manner  in  which  the  broadcasts  were 
handled.  The  Herald-Tribune  serv- 
ice was  stopped  on  Sept.  5,  he  said. 
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PAYROLLS 


DOLLAR 
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NEW  CAR 
SALES 

Up! 


after  the  networks  announced  they 
had  returned  to  normal  schedules. 

Regarding  the  advertisement. 
Mr.  Goldstein  said  that  he  had  seen 
it  prior  to  publication  and  that  he 
thought  it  did  an  effective  job  of 
emphasizing  WMCA's  "scoops".  He 
added  that  he  knew  WMCA  did 
nothing  wrong  and  that  it  had 
scored  news  beats.  The  ad,  he  said, 
was  true  in  most  respects  but  "false 
in  some." 

Asked  whether  he  had  talked 
with  either  of  the  columnists,  Mr. 
Goldstein  said  he  had  a  phone  con- 
versation with  Mr.  Gross  and  men- 
tioned the  "scoop"  to  him.  This 
brought  a  barrage  of  questions 
from  Commission  members,  during 
which  Mr.  Goldstein  first  indicated 
he  had  talked  with  Mr.  Flamm 
about  the  Gross  column  but  later 
said  he  recalled  that  he  did  not  dis- 
cuss it  with  his  superior. 

Not  Intercepted 

When  Chairman  Fly  observed 
that  Mr.  Wolff  had  testified  that  he 
had  informed  Mr.  Goldstein  the 
German  message  had  been  inter- 
cepted, the  witness  responded  that 
Mr.  Wolff  did  not  say  anything  to 
lead  him  to  believe  that  it  was  "an 
intercepted  message". 

Recalled  to  the  stand,  Mr.  Wolff 
said  that  he  had  received  many 
press  broadcasts  from  the  German 
and  English  stations.  He  empha- 
sized that  he  did  not  give  the  call 
letters  or  names  of  ships  at  any 
time,  if  they  happened  to  be  picked 
up. 

William  Weisman,  vice-president 
of  WMCA  and  its  New  York  at- 
torney, was  called  as  the  final 
WMCA  witness.  Asked  by  Mr.  Lit- 
tlepage  whether  he  desired  to  com- 
ment on  his  affidavit  responding  to 
the  Commission's  show  cause  order, 
Mr.  Weisman  said  he  did  not  de- 
sire to  change  it  in  any  way.  Every 
statement  in  it  "is  true",  he  said. 
Mr.  Fly  observed  that  the  Commis- 
sion "feels"  the  affidavit  was  in- 
complete. 

Under  questioning  by  Mr.  Demp- 
sey,  the   New  York  attorney  de- 


News  Disclaimer 

BROADCASTERS  for  years 
have  used  political  and  other 
types  of  disclaimers,  but 
KGER,  Long  Beach,  Cal.,  has 
a  new  and  original  one  which 
might  be  called  a  "propagan- 
da disclaimer."  The  station 
now  prefaces  its  newscasts 
with  the  following:  "This 
news  broadcast  has  been  pre- 
pared from  the  regular  dis- 
patches of  an  accredited 
world-wide  press  service 
( Transradio) .  It  is  entirely 
devoid  of  personal  comment 
or  individual  opinion.  It  is  as 
completely  confined  to  facts 
and  probabilities,  without 
propaganda  of  any  type,  as 
the  KGER  News  Bureau  is 
able  to  make  it." 


clared  that  since  he  had  submitted 
the  affidavit,  he  had  acquired  addi- 
tional knowledge,  particularly  in 
connection  with  the  placement  of 
the  trade  paper  advertising.  He 
did  not  have  the  information  at  the 
time  the  affidavit  was  drawn,  he 
said. 
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Volume  of  Sales  on  Network, 
National  Spot,  and  Local  Pro- 
grams IS  WeU  Ahead  o/  1938/ 

%  Time  available,  on  WFBL,  the  leading 
station  in  Central  New  York  is  limited! 
Wire  or  write  for  full  information,  rates, 
TODAY! 
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AFM  Seeks  Right  to  Control 
Assignment  of  Record  Rights 

Impedes  Recording  Firms  in  Radio  License  Plan 
By  Demanding  Supervision  of  Artist  Pacts 


AFRA  Officers  in  L.  A.     MPPA  Contract 


A  NEW  hurdle  manufacturers 
of  phonograph  records  must  clear 
before  they  can  issue  licenses  to 
broadcasters  for  use  of  their  prod- 
ucts on  the  air  has  been  placed  in 
their  path  by  the  American  Feder- 
ation of  Musicians,  which  has  noti- 
fied its  members  that  assigning 
their  rights  in  these  records  to  the 
recording  companies  will  mean  the 
immediate  loss  of  union  member- 
ship. Any  assignment  of  these 
rights  must  be  made  only  after  ap- 
proval of  the  AFM  has  been  ob- 
tained, the  notice  states. 

Attorneys  for  RCA,  only  record- 
ing company  which  has  as  yet  of- 
fered licensing  agreements  to  broad- 
casters, declined  to  comment  on  the 
AFM  move  until  they  have  had 
time  to  study  it  further.  Immediate 
action  on  their  part  is  unnecessary, 
it  was  stated,  since  they  have 
agreed  with  the  NAB  to  withhold 
action  on  their  licenses  until  Dec. 
1  [Broadcasting,  Sept.  1]. 

Serious  Handicap 

However,  as  the  court  decision 
affirming  the  right  of  a  record  man- 
ufacturer to  restrict  or  control  the 
use  of  his  records  in  broadcasting 
[Broadcasting,  Aug.  1]  was  based 
on  the  usual  contract  between  the 
company  and  its  artists  in  which 
the  latter  assign  all  their  rights  to 
the  company,  failure  of  the  artists 
to  make  such  assignment  would 
seem  to  provide  a  serious  handicap 
to  the  recorders  in  licensing  sta- 
tions. 

Letter  addressed  to  all  locals  and 
members  of  the  AFM  and  signed 
by  the  union  president,  Joseph  N. 
Weber,  reads  as  follows: 

"The  attention  of  the  Federation 
has  again  been  called  to  the  fact 
that  various  recording  companies, 
as  a  result  of  recent  court  deci- 
sions, are  using  every  effort, 
through  contractual  provisions,  to 
have  members  who  make  records 
assign  their  property  rights  there- 
in to  the  recording  companies. 

"As  a  result,  the  International 
Executive  Board  has  adopted  the 
following  rule:  'Any  member  who 
assigns  any  property  right  in  any 
recording  to  any  recording  com- 
pany, or  to  any  other  party  without 
the  consent  of  the  American  Fed- 
eration of  Musicians,  by  such  ac- 
tion gives  notice  to  the  Federation 
and  makes  effective  immediately 
his  resignation  from  the  A.  F.  of  M.' 

"This  rule  is  effective  immedi- 
ately and  will  be  strictly  enforced." 

The  letter  was  described  at  AFM 
headquarters  as  "purely  a  precau- 
tionary measure"  to  protect  the 
rights  of  musicians  engaged  in  the 
making  of  records.  The  union  has 
long  fought  the  increasing  use  of 
"canned  music"  in  every  form  on 
the  basis  that  mechanical  reproduc- 
tions are  the  musician's  fiercest 
competition  for  employment  and,  in 
its  contracts  with  the  makers  of 
electrical  transcriptions,  refuses  to 
permit  the  employment  of  its  mem- 
bers on  transcriptions  unless  the 
manufacturer  agi'ees  to  limit  their 


sale  to  stations  which  employ  their 
quotas  of  AFM  members. 

National  Assn.  of  Performing 
Artists,  organization  of  orchestra 
leaders  and  other  "name"  recording 
artists  which  defended  Paul  White- 
man  in  the  RCA-Whiteman  case 
and  which  has  been  studying  the 
possibilities  of  an  appeal  of  the  de- 
cision favorable  to  RCA,  declined 
to  comment  on  the  AFM  action  at 
this  time.  While  AFM  could  be  a 
powerful  ally  in  NAPA's  fight 
against  the  recording  companies, 
the  ban  on  assignment  of  rights  "to 
any  recording  company  or  to  any 
other  party"  might  be  interpreted 
to  include  NAPA  as  well  as  the  re- 
corders and  NAPA  may  find  that 
the  AFM  has  taken  over  the  con- 
trol of  recordings  on  the  air,  its 
chief  function. 


FRED  SHIELDS,  heard  on  sev- 
eral network  programs  from  Holly- 
wood, was  made  president  of  Los 
Angeles  Chapter,  American  Feder- 
ation of  Radio  Artists,  at  the  an- 
nual election  held  Sept.  26.  He  suc- 
ceeds Carlton  KaDell,  announcer- 
actor,  who  is  now  in  Chicago.  Five 
vice-presidents  were  elected  for  the 
ensuing  year.  They  are  William 
Brandt,  Thomas  Freebairn-Smith, 
Homer  Hall,  Earl  Ross,  James  Eak- 
ins.  Lucile  La  Pointe  was  made 
recording  seci'etary  and  Theodore 
Bliss,  treasurer.  Elected  to  the 
board  of  directors  and  represent- 
ing actors  are  Lee  Millar,  Hal 
Berger,  Bea  Benaderet,  Frank  Nel- 
son, and  Ynez  Seabury,  with  Wil- 
liam Brandt,  Freeman  High,  Ray- 
mond Clark,  William  Days  Jr.  and 
Henry  Iblings  guiding  interests  ^of 
singers  and  Richard  Bailey 
soundmen. 


for 


ROBERT  NEWCOMB  &  Associates, 
Xew  York,  has  changed  its  name  to 
Xewcomb-Staab  and  has  moved  offices 
to  535  Fifth  Ave.  Telephone  is  Van- 
dei-bilt  6-0113. 


TELEVISION  WANTS  SECURITY 

Must  Be  Permitted  to  Sell  Time  if  It  Is  to 
 Become  Important  Social  Instrument  


By  ALFRED  H.  MORTON 

NBC  Vice-President   in  Charge   of  Television 

TELEVISION,  having  gone 
through  its  first,  purely  experimen- 
tal stage  and  entered  the  second 
phase  of  actual  day-to-day  opera- 
tions, is  beginning 
to  be  aware  of 
the  problems  that 
every  new  indus- 
try must  face. 
The  big  question 
is,  of  course,  the 
eternal  one  about 
earning  a  living. 

That  question 
we  hope  to  ans-  ,^  ,^  ^ 
wer  by  following  Mr.  Morton 
the  pattern  set  by  the  American 
system  of  radio  broadcasting.  In 
other  words,  we  hope  to  sell  a  por- 
tion of  our  time  on  the  air  for  com- 
mercial purposes  and  thus  support 
the  entire  program  structure.  Ra- 
dio has  become  a  spectacular  suc- 
cess by  this  method,  both  in  its  pub- 
lic service  aspects  and  as  a  private 
business  enterprise.  Television,  if 
it  is  to  survive  and  fulfill  its  prom- 
ise of  becoming  a  tremendously  sig- 
nificant social  instrument,  must 
likewise  be  set  on  a  secure  economic 
foundation. 

The  First  Dollar 

It  is  my  opinion  that  we  cannot 
begin  too  early  on  a  solution  to 
television's  economic  problem.  Tele- 
vision should  be  permitted  to  earn 
its  first  dollar  as  soon  as  it  is  able 
to  do  so.  This,  of  course,  would  in- 
volve the  granting  of  commercial 
television  licenses  by  the  FCC.  I 
can  see  no  objection  to  this.  On  the 
contrary,  I  believe  it  would  give 
impetus  to  the  growth  of  television 
and  its  spread  over  the  United 
States. 

Fortunately,  television  has  some- 
thing distinctly  new  to  offer  in  re- 
turn for  its  livelihood.  No  other 
medium  has  combined  sight,  sound 
and  motion  with  a  sense  of  immedi- 
acy. Radio  has  its  sound  and  this 
sense  of  immediacy,  of  things  being 


perceived  at  the  moment  they  occur. 
Motion  pictures  have  sight,  sound 
and  motion.  But  television  has  come 
along  with  all  combined,  which 
probably  accounts  for  the  peculi- 
arly intimate  bond  between  _  the 
television  artist,  performing  in  a 
studio,  and  a  family  group,  miles 
distant,  sitting  before  their  tele- 
vision receiver.  These  are  the  ele- 
ments that  should  make  television 
an  excellent  commercial  medium, 
opening  the  radio  arts  to  new  cli- 
ents, and  making  old  appeals  more 
effective  in  moving  the  goods  of 
American  industry. 

NBC  has,  in  the  course  of  its 
more  than  three  years  of  experi- 
ment and  actual  public  service  op- 
eration, made  exhaustive  studies 
of  the  commercialization  of  televi- 
sion. It  has  explored  the  art  for  its 
practical  advertising  possibilities, 
laid  preliminary  plans  for  the  keep- 
ing of  statistical  records  and  stud- 
ied television's  advertising  psy- 
chology. It  has  done  some  work  on 
commercial  announcements  and  on 
the  dramatic  presentation  of  uses 
of  products.  NBC  has  gone  some 
way,  too,  into  the  matter  of  package 
design  and  dozens  of  other  aspects 
of  commercial  television. 

Beyond  this  theoretical  work, 
NBC  has  also  had  some  little  exper- 
ience in  commercial  television.  Our 
present  experimental  license  does 
not  permit  us  to  sell  the  use  of  our 
facilities.  But,  with  the  cooperation 
of  interested  prospective  buyers  of 
television  time,  we  have  presented 
a  number  of  what  might  be  called 
"semi-commercial"  shows  over  Sta- 
tion W2XBS.  Women's  fashions 
have  been  the  most  numerous  items 
in  this  category,  but  there  have  also 
been  presentations  in  the  interests 
of  tobacco,  air  travel,  foods  and 
public  utilities.  No  one  who  wit- 
nessed the  doubleheader  telecast 
by  NBC  from  the  Brooklyn  Dodg- 
ers' home  field  will  forget  Red 
Barber's  pioneer  commercials  for 
Ivory  Soap,  Wheaties  and  Socony- 
Vacuum  products.  Neither  are  they 


Extended  by  NBC 

Publisher  Group  and  Network 

Agree  on  Year  Continuance 

FOLLOWING  the  conclusion  to 
settle  their  differences  by  a  friend- 
ly test  suit  [Broadcasting,  Sept. 
15],  NBC  and  the  Music  Publishers 
Protective  Assn.  have  extended 
their  contract  for  another  year,  re- 
troactive to  July  1,  insurmg  sub- 
scribers to  NBC's  Thesaurus  tran- 
scription library  the  continued  free 
use  of  these  records. 

NBC's  attempt  to  secure  a  lower 
rate  from  MPPA  than  the  present 
$15  per  number  per  year  plus  press- 
ing charges,  by  which  the  network 
pays  roughly  $50,000  annually  to 
MPPA  members  for  the  right  to 
use  their  numbers  on  its  recordings, 
delayed  the  renewal  for  several 
months. 

Then,  on  Sept.  8,  Harry  Fox,  gen- 
eral manager  of  MPPA  and  agent 
for  the  recording  rights  of  the  pub- 
lishers, notified  all  stations  sub- 
scribing to  Thesa.urus  that  further 
broadcasting  of  his  clients'  num- 
bers might  lead  to  infringement  of 
copyright  suits,  as  NBC  was  no 
longer  licensed  to  use  these  num- 
bers. 

A  week  of  conferences  led  to  the 
decision  to  continue  relations  on  the 
previous  basis  for  the  time  being, 
meanwhile  arranging  for  a  court 
test  of  the  rights  of  the  publishers 
to  exact  recording  fees  in  excess  of 
the  two  cents  per  number  set  as  the 
maximum  by  the  Copyright  Act  of 
1909. 

Details  of  the  suit  have  not  yet 
been  perfected,  but  it  is  understood 
that  one  of  the  Warner  Bros,  pub- 
lishing houses  will  oppose  NBC. 
Suit  will  probablv  follow  the  lines 
of  the  Harms-RCA  case,  with  NBC 
recording  a  number  without  per- 
mission and  being  sued  for  infringe- 
ment. 

likely  to  forget  the  signs  at  Ebbets 
Field  that  gave  other  advertisers 
what  might  be  called  a  free  ride. 

These  isolated  experiences,  how- 
ever, are  not  enough.  At  best,  they 
are  only  sporadic  adventures  in  the 
commercialization  of  television.  And 
since  television  will  probably  fol- 
low the  precedent  established  by 
radio  broadcasting,  I  believe  that 
television  should  be  allowed  to  con- 
form to  that  pattern  as  soon  as 
possible. 

Television  should  be  permitted  to 
grow  up  as  a  balanced  service,  with 
both  commercial  and  sustaining 
programs.  It  is  highly  probable 
that  the  new  art  will  have  developed 
an  effective  sales  appeal  for  cer- 
tain lines  of  merchandise  long  be- 
fore its  circulation  warrants  the 
buying  of  time  by  many  of  our 
major  advertisers.  We,  and  those 
who  will  participate  with  us  in  the 
building  of  American  television, 
should,  therefore,  be  given  the  op- 
portunity of  whatever  experience 
we  can  gain  in  building  and  tele- 
casting commercials  that  will  fit 
naturally  into  the  style  of  the  new 
art.  If  we  delay  too  long,  we  may 
find  ourselves  trying  the  patience 
of  our  audience  by  attempting  to 
graft  ill-fitting  commercials  onto 
an  art  already  fairly  advanced  in 
its  presentation  of  educational  and 
entertainment  material. 

Our  next  big  task  will  be  to  try 
television  on  the  commercial  prov- 
ing ground.  It  would  be  highly  bene- 
ficial if  we  were  permitted  to  begin. 
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Canada  War  No  Handicap 
To  Sponsors,  Says  Weed 

NO  DETRIMENTAL  factors  to 
American  advertisers  using  Ca- 
nadian radio  have  set  in  as  a  result 
of  the  state  of  war  that  exists  be- 
tween the  Dominion  and  Germany, 
according  to  Joseph  J.  Weed,  presi- 
dent of  Weed  &  Co.,  American 
sales  representatives  for  24  Ca- 
nadian stations. 

"As  a  matter  of  fact,"  Mr.  Weed 
pointed  out,  "a  number  of  distinct 
trade  advantages  to  American  ad- 
vertisers are  apparent.  Time  costs 
are  lower  to  American  firms  due  to 
the  drop  in  the  Canadian  dollar. 
Also,  a  wave  of  prosperity  is  evi- 
dent due  to  soaring  wheat  prices  at 
a  time  when  Canada  has  a  huge 
surplus  supply  at  hand.  This  is 
indicative  of  a  general  industry 
boom  which  spells  for  increased 
buying  power." 


EVERYONE  PLEASED 

WTOL  Finds  Way  to  Handle 
 Civic  Controversy  


Local  Loan  Programs 

LOCAL  LOAN  Co.,  Chicago  (per- 
sonal loans),  has  started  a  six- 
weekly  quarter-hour  musical  peri- 
od on  WMCA,  New  York;  six- 
weekly  quarter-hour  news  program 
on  WHN,  New  York;  has  extend- 
ed its  quarter-hour  news  period 
with  Pat  Flanagan  on  WBBM, 
Chicago,  from  three  to  six  weekly. 
The  contracts  are  for  52  weeks. 
George  H.  Hartman  Co.,  Chicago, 
is  agency. 


Hunting  Season  Spots 

PETERS  CARTRIDGE  Division  of 
Remington  Arms  Co.,  Bridgeport, 
Conn.,  is  using  three  spot  announce- 
ments weekly  on  KSL,  Salt  Lake  City, 
during  the  peak  of  the  hunting  season 
in  that  section.  Spots  started  Sept.  16 
and  mark  the  first  time  the  company 
has  used  radio  except  for  a  few  spots 
in  Alaska.  Ralph  H.  Jones  Co.,  New 
York,  is  the  agency. 


ALL  Twin  Cities  radio  stations 
have  combin-ed  to  provide  full  cover- 
age of  Minneapolis'  Century  Celebra- 
tion Oct.  2  to  7  under  the  direction 
of  Michael  .J.  Fadell,  radio  chairman. 
A  station  committee  has  been  ap- 
pointed-comprising Earl  Gammons  and 
John  MeCormick,  WCCO  ;  Stanley  E. 
Hubbard  and  Joe  Meyers,  KSTP  ;  C. 
T.  Hagenab  and  Robert  DeHaven. 
WTCN;  E.  I.  Hoffman  and  F.  M. 
Devaney,  WMIA" ;  Dr.  George  Young 
and  Walter  Stone,  WDGY. 


(H.P. 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 


A  NEW  WAY  to  handle  contro- 
versial civic  questions  was  tried 
by  WTOL,  Toledo,  recently  when 
groups  for  and  against  passage  of 
a  city  relief  levy  in  a  special  elec- 
tion were  demanding  tiine  on  the 
station.  Station  officials  worked  out 
this  plan : 

The  station  prepared  liTpited 
scripts  for  each  side,  gave  each  a 
studio  at  the  same  time  and  flipped 
a  coin  to  see  which  side  would  speak 
first.  Program  was  controlled  from 
a  third  studio,  the  speakers  and 
announcers  taking  their  cues  from 
the  production  man.  An  announcer 
was  with  each  speakers  group  and 
speakers  were  cut  so  only  the  pro- 
duction man  and  standby  announcer 
knew  what  was  going  on. 

Listeners  were  informed  how  the 
broadcast  was  being  conducted.  The 
speakers  were  alternated  and  at  the 
conclusion  both  sides  were  satisfied. 


WHDH  Appeals  Grant 
Of  New  Salem  Station 

AN  APPEAL  from  the  FCC  deci- 
sion authorizing  a  new  100-watt 
station  at  Salem,  Mass.,  on  1200  kc. 
with  unlimited  time,  was  filed  in 
the  Court  of  Appeals  for  the  Dis- 
trict of  Columbia  Sept.  26  by  Mabel 
Walker  Willebrandt,  former  As- 
sistant Attoi'nev  General,  on  be- 
half of  WHDH,  Boston.  The  appeal 
recited  that  WHDH  had  notified  the 
FCC  last  May  that  it  was  an  inter- 
ested party  in  the  application, 
which  had  been  designated  for  hear- 
ing. On  July  21  without  acting  on 
this  notice,  the  FCC  rescinded  the 
hearing  and  granted  the  anplica- 
tion  without  hearing,  it  was 
charged.  Subsequent  petition  for 
rehearing  filed  by  WHDH  was  de- 
nied Sept.  6. 

Mrs.  Willebrandt  held  that  the 
Commission  erred  in  not  consider- 
ing that  WHDH  serves  the  same 
territory  as  the  authorized  new 
station  and  that  the  anticipated 
competition  "will  necessarily  result 
in  a  severe  loss  of  operating  reve- 
nue" and  impair  WHDH  service. 
The  station  complained  also  that 
the  FCC  erred  in  not  first  giving 
consideration  to  the  WHDH  appli- 
cation for  full-time  operation  in 
lieu  of  its  present  limited-time  as- 
signment on  the  830  kc.  channel. 

Conventions  Approved 

PROCLAMATIONS  promulgating 
two  radio  conventions  to  which  the 
United  States  is  a  party  were 
signed  Sept.  18  by  President  Roose- 
velt, following  ratification  by  the 
Senate  at  the  last  session.  One  was 
the  Regional  Radio  Convention  for 
Central  America,  Panama  and  the 
Canal  Zone,  agreed  to  on  Dec.  8, 
1938  and  ratified  by  the  Senate 
July  21,  1939.  It  is  designed  to  af- 
ford more  effective  broadcasting 
facilities  for  Central  America, 
Panama  and  the  Canal  Zone.  The 
second  compact  constituted  revision 
of  the  general  radio  regulations  an- 
nexed to  the  International  Telecom- 
munications Convention  of  the  1932 
Madrid  Conference  as  revised  at 
the  Cairo  Conference  last  year. 
The  Senate  ratified  the  revisions 
on  July  21. 

THE  second  Inter-American  Radio 
Conference,  with  delegates  from  the 
United  States  and  all  the  Americas, 
is  scheduled  to  be  held  in  Santiago, 
Chile,  Jan.  17-23. 


KPAB 
KRIC 
KRLD 
KTAT 
KTSA 
WRR 
Ufoh 
KSL 

WBBL 
WFVA 
WRNL 
WRVA 
Wash. 
KABR 
KELA 
KFPY 
KGA 
KGY 
KHQ 
KIT 
KMO 
KPQ 
KRKO 
KVI 
KXRO 


TO  SPONSORS  •  When  you're  picking 

stations  for  your  programs,  here's  something  worth  re- 
membering. 

More  stations  use  Western  Electric  than  any  other  make 
of  equipment — and  they  didn't  buy  on  price  alone.  They 
felt  their  clients  and  listeners  deserved  equipment  backed 
by  57  years  of  leadership  in  the  field  of  sound-transmis- 
sion. They  bought  Western  Electric  for  quality. 

You  can  count  on  the  more  than  200  stations  listed 
above  to  put  your  show  on  the  air  at  ils  best. 


DISTRIBUTORS:  Graybar  Electric  Co.,  Graybar  BIdg.,  New 
York.  In  Canada  and  Newfoundland:  Northern  Electric  Co., 
Ltd.  In  other  countries:  International  Standard  Electric  Corp. 


BROADCASTING  •  Broadcast  Advertising 
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NRR  Is  Compiling 
Time  Sales  Report 

Sample  Data  Will  Be  Offered 

Similar  to  Other  Media 

FIRST  REPORT  covering  national, 
regional  and  local  radio  advertis- 
ing prepared  by  National  Radio 
Records,  New  York,  will  be  issued 
early  in  October  as  a  sample  cover- 
ing the  period  from  July  1-31,  1939. 
If  the  advance  sample  proves  suc- 
cessful, regular  monthly  reports 
will  be  furnished  as  a  ser\'ice  for 
radio  similar  to  the  media  reports 
furnished  to  printed  publications  by 
Media  Records  and  Publishers  In- 
formation Bureau. 

Information  for  the  sample  re- 
port was  supplied  National  Radio 
Records  by  the  three  major  net- 
works and  from  the  following  14 
stations  covering  major  New  York 
markets:  WABC  WEAF  WJZ 
WOR  WMCA  WQXR  WHN 
WINS  WAAT  WOV  WEIL  WLTH 
WEVD  and  WFAS.  Report  is  di- 
vided into  two  sections,  one  for  net- 
work advertising  and  the  other  for 
New  York  City  spot  advertising, 
both  preceded  by  indices  listing  ad- 
vertisers and  products  alphabeti- 
cally and  showing  individual  ex- 
penditures of  each  company. 

Method  of  Compilation 

These  cost  figures  were  computed 
by  multiplying  the  one-time  gross 
rate  by  the  number  of  broadcasts 
during  the  month,  according  to  N. 
Charles  Rorabaugh,  director  of  the 
organization,  while  the  system  of 
classification,  using  the  four  major 
groups — retail,  general,  automotive 
and  financial — has  been  adopted 
from  that  used  by  Media  Records, 
with  that  company's  sanction. 

The  section  on  network  advertis- 
ing for  the  sample  period  of  July, 
1939,  lists  the  company,  total  ex- 
penditure, followed  by  a  complete 
story  on  the  program  used,  includ- 
ing the  agency,  type  of  program, 
network,  time  of  broadcast,  and  list 
of  stations  by  sections  of  the  coun- 
try. The  same  applies  for  the  sec- 
tion on  New  York  City  spot  adver- 
tising, with  list  of  stations,  and  ad- 
ditional information  as  to  whether 
or  not  the  spots  were  participating. 


Magazine  to  Extend 

CANDID  EYE  Magazine,  Philadel- 
phia, on  Nov.  1  starts  a  varying 
schedule  of  participations,  five-min- 
ute strips  and  announcements  on 
WSM  WWVA  WFEQ  -  K  F  Y  R 
KFAB  KGLO  WHBL  KMA  KSL. 
The  list  will  be  expanded  consider- 
ably during  the  fall  months,  ac- 
cording to  Roy  E.  Dodge,  radio  di- 
rector of  Albert  Kircher  Co.  Chi- 
cago agency  handling  the  account. 


New  Shepard  Rate  Cards 

RATE  CARDS  Xo.  5  of  the  Yankee 
Network.  Xo.  11  of  WXAC.  Boston, 
its  key  station,  and  Xo.  5  of  Colonial 
Xetwork  have  been  issued  by  .Tohn 
Shepard  .3d.  to  become  effective  Oct. 
1.  The  Yankee  rate  card  incoriJorate.s 
increases  for  WXAC.  WTIC.  Hart- 
ford, and  WTAG,  Worcester,  while 
WFEA.  Manchester,  X.  H..  reduces 
its  national  rate.  The  Colonial  rate 
card  incorporates  new  stations  WCOU, 
Lewiston,  Me.,  and  WSYB.  Rutland, 
Yt.  All  present  clients  will  be  pro- 
tected at  the  old  rates  for  one  year, 
and  contracts  signed  to  start  on  or 
before  Oct.  14  will  earn  the  old  rates. 


WKY'S  MOBILE  unit  wasn't  mobile  but  the  Brahma  bull  was  when  this 
unusual  shot  was  taken  Sept.  16  as  the  Oklahoma  City  station  covered 
the  Woodward  (Okla.)  Rodeo.  John  Shafer,  special  eventer,  handled  the 
mike  (inside  the  truck)  while  Ben  Bezoff  daredevilled  the  camera.  Both 
got  beautiful  shots.  When  WKY  Manager  Gaj'le  Grubb  sent  the  men 
on  the  assignment,  he  had  instructed:  "Whenever  and  Wherever  there's 
action,  see  that  WKY  is  in  the  middle  of  it."  It  was. 


Network  ^Kccounts 

All  Ume  EST  unless  olherwise  indicaled. 


New  Business 

COXSOLIDATED  DRUG  Co..  Chi- 
cago, on  Oct.  16  starts  one-hour  show 
on  lO  Texas  State  Xetwork  stations 
(KRBC  KBST  KGKL  KTEM 
KXOW  WACO  KABC  KFDA  KFYO 
KF  JZ ) .  52  weeks,  Mon.  thru  Sat.. 
7-8  a.  m. 

GULF  BREWING  Co..  Houston 
(Grand  Prize  Beer)  on  Sept.  1  start- 
ed Inside  of  Sports  on  11  Texas  State 
Xetwork  stations,  IS  weeks.  Fri.,  Sat.. 
7-7 :15  p.  m.  Agency :  Rogers-Gano 
Adv.  Agency,  Houston. 

SOUTHERX  STATES  FOODS. 
Dallas  (Blue  Bonnet  Margarine),  on 
August  31  started  Blue  Bonnet  Time 
on  20  Texas  State  Xetwork  stations, 
once  a  week  for  o  weeks.  Agency : 
Gandy  Adv.  Agency,  Dallas. 

DI-FUXCTIOX  Co..  Fort  Worth,  on 
Sept.  24  starts  five-minute  newscasts 
on  12  Texas  State  Network  stations 
once  a  week  13  weeks.  Agency :  Hi 
Johnson,  Fort  Worth. 

LYDIA  E.  PIXKHAM  MEDICAL 
Co.,  Lynn,  Mass.  (Yegetable  Com- 
pound), on  Sept.  2-5  starts  Voice  of 
Experience  on  24  Texas  State  Net- 
work stations,  thrice  weekly  for  52 
weeks,  12 :45-l  p.  m.  Agency :  Erwin 
Wasey  &  Co.,  X.  Y. 

GEXERAL  CIGAR  Co..  Xew  York 
(White  Owl  cigars),  on  Sept.  25 
started  Raymond  Gram  Swino  on  3 
MBS  stations.  Mon.  and  Fri.,  10-10:15 
p.  m.  Agency :  J.  Walter  Thompson 
Co.,  N.  Y. 

COLUMBIA  RECORDING  Corp.. 
Bridgeport  (records),  on  Sept.  29 
started  Young  Man  With  a  Band  on 
30  CBS  stations.  Fri.,  10:30-11  p.m. 
Agency :  Ward  Wheeloek,  Phila. 

MODERN  FOOD  PROCESS  Co., 
Philadelphia  (Thrivo  dog  food),  on 
Oct.  15  resumes  Dog  Heroes  on  13 
NBC -Blue  Stations,  Thurs.,  5-5:15 
p.  m.  Agency :   Clements  Co.,  Phila. 

BRISTOL-MYERS  Co..  Xew  York. 
( Ipana  toothpaste),  on  Oct.  2  starts 
Life  of  Mary  Sothern  five  times  week- 
ly show  on  WGX,  Chicago.  The  13- 
week  contract  was  placed  through  Ped- 
lar &  Ryan,  Xew  York. 

LEHX  &  PIXK  PRODUCTS  Co., 
Xew  York  (Hinds  Honey  &  Almond 
Cream),  on  Oct.  4  starts  Burns  & 
Allen  on  52  CBS  stations.  Wed.,  8:30- 
9  p.  m.  (repeat  at  10:30-11  p.  m.). 
Agency:  Wm.  Esty  &  Co.,  N.  Y. 


UXDERWOOD-ELLIOTT-FISHER. 
Toronto  (office  equipment)  on  Oct. 
15  starts  piano  recitals  by  Ernest 
Seitz.  on  three-station  network  of 
CBL,  Toronto  ;  CBO,  Ottawa  ;  CFCF. 
Montreal.  Agency :  J.  J.  Gibbons  Ltd., 
Toronto. 

ST.  LAWREXCE  STARCH  Co..  Port 
Credit.  Ont.  ( corn  syrup )  on  Xov.  4 
starts  sportscasts  on  Ontario  network  ; 
CBO.  Ottawa:  CFRC.  Kingston; 
CKLW,  Windsor;  CKSO,  Sudbury; 
CFCH.  Xorth  Bav :  CJKL.  Kirk- 
land  Lake  :  CKGB.  Timmins  :  CKPR, 
Fort  William:  CJIC,  Sault  Ste.  Ma- 
rie ;  CFCO.  Chatham  ;  CFPL.  London  : 
CKOC.  Hamilton:  CJCS.  Stratford; 
CKXX.  Wingham:  CKCR,  Kitchen- 
er; CKPC.  Brantford.  Agency:  Mc- 
Connell  Eastman  &  Co..  Toronto. 

GEXERAL  MILLS,  San  Francisco 
(Wheaties)  on  Sept.  25  started  Jack 
Armstrong  on  19  Mutual-Don  Lee 
stations.  Mon.  thru  Fri..  5 :30-5 :45 
p.  m.  (PST).  Agency:  Westco  Adv. 
Agency,  San  Francisco. 

GEXERAL  MILLS.  Minneapolis 
(Wheaties),  on  Sept.  25  resumed  Jack 
Armstrong  on  16  XBC-Red  stations, 
Mon.  thru  Fri..  5 :30-5 :45  p.  m. 
Agency :  Blaekett-Sample-Hummert, 
Chicago. 

PEXXZOIL  Co..  Los  Angeles  on 
Oct  4  starts  for  7_  broadcasts  only, 
XeiDS  1)1/  YocjHn)!.  2\  eshitt  on  32  Mu- 
tual-Don Lee  Pacific  Coast  stations. 
Five-minute  programs  will  precede 
broadcasts  of  World  Series  baseball 
games.  Agency :  ^Mayers  Co.,  Los  An- 
geles. 

SPERRY  FLOUR  Co.,  San  Francis- 
co (pancake  flour),  on  Oct.  9  starts 
for  52  weeks.  J/.v  Children,  dramatic 
series,  on  S  CBS  Pacific  Coast  sta- 
tions (KSFO  KXX  KARX  KOIX 
KYI  KIRO  KFPY  KSL),  Mon.  thru 
Fri..  8:45-9  a.  m.  (PST).  Agency: 
Westco  Adv.  Agency,  San  Francisco. 

STEPHAXO  BROS.,  Philadelphia 
(Marvel  cigarettes),  on  Sept.  26  start- 
ed for  52  weeks,  Sports  Mirror,  on 
7  CBS  Pacific  Coast  stations  (KXX 
KSFO  KARX  KOIX  KYI  KIRO 
KFPY),  Tues..  Thurs..  Sat.,  7:30- 
7:45  p.  m.  (PST).  Agency:  Aitken- 
Kynett  Co..  Philadelphia. 

YICK  CHEMICAL  Co.,  Greensboro. 
X.  C.  (cough  drops,  nose  drops),  on 
Oct.  4  starts  Beyond  Reasonable  DouM 
on  7  XBC-Pacific  Blue  stations.  Wed.. 
Thurs.  and  Sat..  6-6:15  p.  m.  (PST). 
Agency :  Morse  International,  X.  Y. 

HARTZ  MOUXTAIX  PRODUCTS 
Co..  Xew  York  (birdseed),  on  Sept. 
24  started  musical  program  on  5  MBS 
stations.  Sun.,  3  :30-3  :45  p.m.  Agency  : 
George  H.  Hartman,  X.  Y. 


COLGATE-PALMOLIYE-PEET  Co.. 
Jersey  City  (Concentrated  Super 
Suds  I.  on  Oct.  9  starts  Ellen  Randolph 
on  49  split  XBC-Red  and  Blue  sta- 
tions. Mon.  thru  Fri.,  1 :15-1 :30  p.  m. 
Agency :  Benton  &  Bowles,  X.  Y. 

GEXERAL  MILLS,  Minneapolis 
(Korn  Kix),  on  Oct  23  starts  Billy 
<k  Betty  on  13  CBS  stations,  Mon. 
thru  Fri..  5:15-5:30  p.  m.  (rebroad- 
cast.  6-0:15  p.  m.).  Agency:  Black- 
ett-Sample-Hummert,  Chicago. 

Renewal  Accounts 

ROYAL  Canadian  Tobacco  Co.,  To- 
ronto, on  Oct.  1  renews  Ken  Soile's 
Amateur  Hour  on  CKCL,  Toronto; 
CFRB.  Toronto;  CKCO.  Ottawa; 
CFRC.  Kingston,  Ont.;  CFPL,  Lon- 
don. Ont.;  CFCO,  Chatham,  Ont.; 
CFCH.  Xorth  Bav,  Ont.;  CKSO. 
Sudbury,  Ont. ;  CJKL,  Kirkland  Lakei 
Ont. ;  CKGB.  Timmins,  Ont. ;  CHML! 
Hamilton  ;  CKAC.  Montreal ;  CFCFi  - 
Montreal;  CJIC,  Sault  Ste.  Marie. 
Ont.  Agency  :  Metropolitan  Broadcast- 
ing Service,  Toronto. 

A.  S.  BOYLE  Co.,  Xew  York  (Old 
English  Floor  Wax),  on  Sept.  25  re- 
newed John's  Other  Wife  and  added 
33  XBC-Red  stations  making  a  total 
of  .54  XBC-Red,  Mon.,  Tues..  Wed., 
10:15-10:.30  a.  m.  Agency:  Blackett- 
Sample-Hummert,  N.  Y. 

AXACIX  Co.,  Jersey  City  (headache 
pills),  on  Sept.  25  renewed  Just  Plain  • 
Bill  and  added  33  XBC-Red  stations  * 
making  a  total  of  54  XBC-Red.  Mon. 
Tues..  Wed.,  10  :30-10  :45  a.  m.  Agen-  , 
cy :  Blackett-Sample-Hummert,  N.  Y. 

R.  J.  REYNOLDS  TOBACCO  Co.,  j 
Winston-Salem.  X.  C.    (Camels),  on' 
Oct.  2  renews  Blondie  on  93  CBS 
stations.    Mon.    7:30-8    p.    m.  (reb. 
10:30-11  p.  m.).  Agency:  Wm.  Esty 
&  Co..  X.  Y. 

WM.  WRIGLEY  Jr.  Co.,  Toronto, 
( chewing  gum  I  renewed  on  SejJt.  26.  W 
the  weeklv  network  Treasure  Trail  in  f 
EnglLsh  on  CFRB,  Toronto;  CFCO, 
Chatham.  Ont.;  CKCO,  Ottawa; 
CFCF,  Montreal ;  and  in  French  on 
CKAC,  Montreal,  and  CHRC,  Quebec, 
Agency  :  Tandy  Adv.  Agency  Ltd.,  To- 
ronto. 

EUCLID  CAXDY  Co..  San  Francis- 
co, has  renewed  Euclid  Ballot  Box 
on  .3  CBS  stations  in  California.  Mon. 
8:45  to  9  p.  m.  (PST  I.  Agency: 
Sidney  Garfinkel,  San  Francisco. 

PACIFIC  GREYHOUXD  LIX^ES, 
San  Francisco  (bus  travel)  on  Sept  3 
renewed  for  52  weeks  Romance  of 
the  Highways  on  21  Mutual-Don  Lee  \ 
network  stations  in  California  and 
Oregon  and  3  stations  of  the  Ari- 
zona network.  Sun..  10  :15-10  :30  a.  m. 
(PST).  Agency:  Beaumont  &  Hoh- f] 
man,  San  Francisco. 

RELIABLE  FLOUR  Co.,  Boston 
(flour),  has  renewed  participation  in 
Gretchen  McMullen  hour  on  18  Yan- 
kee Xetwork  stations,  starting  Aug. 
22  and  ending  Feb.  13,  1940.  Bennett, 
Snow  &  Walther,  Boston,  handles  the 
account. 

CHAS.  H.  PHILLIPS  CHEMICAL 

Co.,  Xew  York  (Milk  of  Magnesia  and 
creams ) .   on   Oct.   23   renews   Stella  i 
Dallas  on  46  XBC-Red  stations.  Mon.  ; 
through  Fri..  4:15-4:30  p.  m.  Agency: 
Blackett-Sample-Hummert.  X.  Y. 


R.  L.  WATKIXS  Co..  Xew  York  ( Dr. 
Lyons  toothpowder) .  on  Oct.  23  re- 
news Backstage  Wife  on  35  XBC-Red 
stations,  Mon.  thru  Fri.,  4r4:15  p.  m.  , 
Agency  :  Blackett-  Sample -Hummert, 
X.  Y.^  - 
Network  Changes  ^ 

BROWX  &  WILLIAMSOX  Tobacco 
Co.,  LouisviUe  ( Kool-Raleigh  ciga- 
rettes), on  Sept.  27  replaced  Tom  mi/ 
Dorsey  with  Red  Skelton  on  45  XBC- 
Red  stations,  Tues..  8 :30-9  p.  m. 
Agency:  BBDO.  X.  Y. 

PHILIP  MORRIS  &  Co..  New  York 
(cigarettes),  on  Xov.  8  adds  12  XBC- 
Red  stations  to  Johnny  Presents  mak- 
ing a  total  of  82  XBC-Red,  Tues.. 
8-8:30  p.  m.  Also  adds  22  CBS  to 
Johnny  Presents  making  a  total  of  77 
CBS.  Fri..  8  :30-9  p.  m.  Agency  :  Biow 
Co.,  X.  Y. 
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GENERAL  FOODS  Corp-  New  York 
(Jell-0),  on  Oct.  3  shifts  The  Aid- 
rich  Famili/  on  NBC-Red,  Sun.,  7:30- 
S  p.  m.  to  60  NBC-Blue  stations, 
Tues..  S-S  :30  p.  m.  Agency :  Young 
■ik  Rubicam,  N.  Y. 

j  PROCTER  &  GAMBLE  Co.,  Cincin- 
'lati  (Ivory  soap),  on  Oct.  16  replaces 
\The  O'XeiUs  with  Against  the  Storm 
Ion  38  NBC-Red  stations,  Mon.  thru 
Fri..  5:15-5:30  p.  m.  Agency:  Comp- 
iton  Adv..  N.  Y. 

LEWIS-HOWE  MEDICINE  Co.,  St. 

liouis    (Turns),    on    Oct.    25  shifts 

QiiicksHver  from  29  NBC-Red  sta- 
itions,  Tues.,  7:15-7:30  p.  m.  to  56 
INBC-Blue  stations.  Wed.,  8  :30-9  p.  m. 
jireb..    11:30-12    midnight).  Agency: 

H.  W.  Kastor  &  Sons,  Chicago. 

BRISTOL-MYERS  Co.,  New  York 
( Vitalis),  on  Oct.  6  shifts  George  Jes- 
sel's  Celebrity  program  from  53  NBC- 
iRed.  Wed.,  9:30-10  p.  m.  to  51  NBC- 
Red,  Fri..  9:30-10  p.  m.  Agency: 
!  Young  &  Rubicam,  N.  Y. 

ICOLGATE-PALMOLIVE-PEET  Co., 
[Jersey  City,  N.  J.  (Cashmere  Bou- 
Iquet  products,  Halo)  on  Oct.  21  adds 
!l2  CBS  stations  and  29  CBC  stations 
I  to  Waj/ne  King  and  His  Orchestra 
making  a  total  of  92  CBS  stations. 
Sat..  8:30-9  p.  m. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Dreft),  on  Sept.  25  shifted 
Kitty  Keene  on  13  NBC-Red  stations, 
Mon.  thru  Fri.,  from  11 :45  a.  m.-12 
noon  to  5  :30-5  :45  p.  m. 

R.  L.  W  ATKINS  Co.,  New  York 
i  ( Dr.  Lyons  tooth  powder),  on  Sept. 

25  -shifted  Orphans  of  Divorce  on  34 
iNBC-Blue,  Mon.  7-7:30  p.  m.  to  43 
j;  NBC-Blue,  Mon.  thru  Fri.,  3-3:15 
jp.  m. 

!  PROCTER  &  GAMBLE  Co.,  Cincin- 
Ijnati  (Crisco,  P&G  soap),  on  Oct. 
116  replaces  Vic  &  Sadie  with  The 
\Kight  to  Happiness  on  24  NBC-Blue 
;jStations,  Mon.  thru  Fri.,  11:15-11:30 
!a.  m. 

icORN  PRODUCTS  SALES  Co., 
I  New  York  (Kre-mel  chocolate  svrup). 
Ion  Oct.  9  adds  8  CBS  stations  to 
I  t<ocieti/  Girl  making  a  total  of  44 
;CBS  stations,  Mon.  thru  Fri.,  3:15- 
3  :30  p.  m. 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City  (Cue  dentrifice),  on 
Oct.  21  adds  12  CBS  stations  to 
Gang  Busters  making  a  total  of  63 
CBS  stations.  Sat.,  8-8:30  p.  m.  (reb. 
11:30-12  midnight). 

I  CAMPBELL  SOUP  Co.,  Camden,  on 
I  Sept.  24  added  CBC  stations  to  re- 
I  broadcast  of  Camphell  Playhouse  on 
1 36  CBS  stations,  Sun.,  10-11  p.  m. 
(early  broadcast,  8-9  p.  m.  on  35 
CBS).  Agency:  Ward  Wheelock,  Phil- 
I  adelphia. 

I  COLGATE  -  PALMOLIVE  -  PEET 
I,  Co.,  Jersey  City  (shaving  and  dental 

cream),  on  Oct.  5  shifts  rebroadcast 
!  for  Ask-It-Basket  and  Strange  as  It 

<S'eems   on   64   CBS   stations  Thurs. 

from  12  midnight-1  a.  m.  to  11 :30- 
,  12  :30  p.  m.  Early  broadcast  continues 
i  8-9  p.  m. 

j.L  G.  DODSON  PROPRIETARIES. 

I  Atlanta  ( Ironized  Yeast),  on  Sept.  24 
added  3  MBS  stations  fWKRC. 
WRVA,  KEEL)  to  Original  Goodivill 
Hour  making  a  total  of  64  MBS  and 
28  TSN   stations.    Sun.,   10-11  p.m. 

Ij  Agency :  Ruthrauff  «&  Ryan,  N.  Y. 

1  LEWIS-HOWE  MEDICINE  Co..  St. 

Louis  (Turns),  on  Sept.  26  shifted 
„  Pot  O'  Gold  on  76  NBC-Red  stations 

from  Mon.,  9 :30-10  p.  m.  to  Tues., 
!;  8  :30-9  p.  m.  Agency  :  H.  W.  Kastor  & 

Sons,  Chicago. 

PHILIP  MORRIS  &  Co.,  New  York 
,  (cigarettes),  on  Nov.  8  shifts  Breez- 
ing Along  from  MBS  to  43  NBC-Blue 
stations.  Wed..  8-8  :30  j).  m. 

QI  AKER  OATS  Co.,  Chicago,  on  Oct. 

2  adds  29  CBC  stations  to  the  61 
I  NBC-Red  Quaker  Party,  Mon.,  7-7  :30 
ip.  m.  (CST). 

ALFRED  DUNHILL  Co..  New  York 
(cigarettes),  on  Oct.  11  shifts  Name 
Three  on  4  MBS  stations  from  Wed., 
8-8  :30  p.  m.  to  Sat.,  8-8  :30  p.  m. 


PROGRAM  TICKETS 
IN  DEMAND  AT  CBS 

TRANSITION  of  radio  from  an 
auditory  medium  alone  to  an  im- 
portant visual  attraction  is  clearly 
revealed  in  the  figures  released  by 
CBS,  showing  that  in  1934  some 
75,000  persons  witnessed  its  pro- 
grams during  the  entire  year  as 
compared  to  the  total  through 
August  of  this  year  of  1,123,619. 
Despite  its  present  three  radio 
theaters,  CBS  reports  the  demand 
for  tickets  to  broadcasts  far  in  ex- 
cess of  supply. 

CBS'  first  radio  theater  in  New 
York  was  opened  in  February,  1934 
with  a  seating  capacity  of  1,026. 
The  second  CBS  theater  was  also 
opened  that  year  because  of  the  in- 
creasing audience,  and  by  1935 
some  639,000  had  attended  the  net- 
work's broadcasts  in  the  two  thea- 
ters. In  1936,  the  Manhattan  Thea- 
ter was  opened  seating  1,225,  still 
the  network's  largest  theater,  with 
figures  rising  by  the  end  of  the 
year  to  791,687.  Final  figure  for 
1937  was  884,648;  for  1938,  950,- 
645,  and  for  March  alone  of  that 
year  108,775  persons  received  tick- 
ets or  over  25%  more  than  the 
number  for  the  entire  year  of  1934. 

So  far  this  year,  figures  are  run- 
ning 20,000  ahead  of  last  year  and 
the  network  estimates  that  in  New 
York  City  alone  the  total  will  ex- 
ceed 1,000,000.  Much  of  this  in- 
crease, CBS  feels,  is  due  to  the 
New  York  World's  Fair,  although 
the  rising  figures  indicate  that, 
with  or  without  the  Fair,  the  au- 
dience figures  would  show  the  same 
increase.  Hollywood  attendance  was 
not  noted  until  the  fall  of  1937 
when  183,723  visitors  attended  the 
broadcasts.  This  year,  428,524  per- 
sons have  been  counted,  and  be- 
cause of  the  demand,  permits  have 
been  asked  to  build  two  new  audi- 
toriums on  the  West  Coast,  both 
seating  400  each.  By  1940,  there- 
fore, CBS  estimates  that  two  mil- 
lion people  will  see  its  broadcasts 
on  both  east  and  west  coasts. 


Pinex  Using  66 

PINEX  Co.,  Fort  Wayne,  Ind.,  on 
Oct.  1  starts  a  five  weekly  quar- 
ter-hour news  program  on  WHN, 
New  York.  Hal  Makelim,  head  of 
WHN  Chicago  office  handled  the 
deal.  The  firm  will  soon  start  a 
campaign  on  65  stations.  Russell 
M.  Seeds  Co.,  Chicago,  handles  the 
account. 


Lowest  Cost 
per  Listener ! 

NBC  RED  AND  BLUE 


SYRACUSE 


P  &  G's  New  Serial 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, starts  a  new  program  for 
Ivory  Soap  on  Oct.  16  in  the  after- 
noon period  five  times  weekly  now 
occupied  by  The  O'Neills  on  NBC- 
Red.  Program,  written  by  Sandra 
Michael,  brings  the  total  time  on 
NBC  sponsored  by  Procter  and 
Gamble  to  20  quarter-hours  weekly 
on  the  Blue  and  60  quarter-hours 
weekly  on  the  Red.  Compton  Adv., 
New  York,  handles  the  Ivory  ac- 
count. 


LONE  STAR  CHAIN 
LANDS  4  SPONSORS 

FORMED  as  a  cooperative  of  six 
Texas  stations,  the  new  Lone  Star 
Chain  got  under  way  Sept.  26  with 
four  commercial  accounts,  accord- 
ing to  Harold  Hough,  general  man- 
ager of  KGKO,  Fort  Worth,  head- 
quarters of  the  regional  network. 
The  accounts  are  Willard  Hats, 
placed  by  the  Grant  Agency,  Dal- 
las; Bewley  Mills,  through  Cy  Le- 
land  Agency,  Fort  Worth ;  Bowen 
Bus  Lines,  direct;  Humble  Oil  Co., 
through  Franke  -  Wilkinson  -  Schi- 
wetz,  Houston.  Mr.  Hough  added 
that  time  reservations  have  been 
made  for  two  other  State  accounts, 
which  will  be  announced  shortly. 

The  network  comprises  KGKO ; 
KGNC,  Amarillo;  KRGV.  Weslaco; 
KTSA,  San  Antonio;  KXYZ,  Hous- 
ton; KRIS,  Corpus  Christi.  Its  man- 
agement is  in  the  hands  of  an  oper- 
ating committee  of  three  headed  by 
Mr.  Hough.  The  others  are  Tilford 
Jones,  KXYZ-KRIS,  and  O.  L. 
(Ted)  Taylor,  KTSA  -  KGNC- 
KRGV. 


N.  Y.  Grid  Change 

GENERAL  MILLS,  Minneapolis,  is 
sponsoring  three  games  of  the  New 
York  Football  Giants  of  the  Na- 
tional Professional  'League  on 
WABC,  for  Wheaties,  because  of 
previous  commitment  to  broadcast 
the  Brooklyn  Dodgers  football 
games  and  the  World  Series  by 
WOR,  Newark,  originally  scheduled 
to  carry  the  Giants'  games.  The 
first  game,  the  Giants  vs.  the  Phila- 
delphia Eagles,  was  heard  Sept.  24 
on  WABC,  and  on  Oct.  1  and  Oct. 
8  the  station  carries  the  Giant 
games  against  the  Washington 
Redskins  and  the  Pittsburgh  Pi- 
rates, respectively,  instead  of  WOR, 
which  will  start  scheduled  broad- 
casts of  the  games  on  Oct.  15. 
Knox-Reeves,  New  York,  is  agent. 


ASSOCIATED  WITH  ILLINOIS  STATE  JOURNAL 
SEARS  8 OTER, INC    •    NATIONAL  REPRESENTATIVES 


FOR  MORE 
SALES 


From  Sept.  1st,  1938  to  Sept. 
1st,  1939,  KFBB  received  mail 
from  the  following  percent- 
ages of  Radio  Homes  in  eight 
of  the  largest  counties  in  its 


primary  area: 

CASCADE  . 
PONDERA  .  . 

TETON   

HILL   

GLACIER  

CHOTEAU  

TOOLE  

LIBERTY   


 62.9% 

 94.2% 

 93.7% 

 39.6% 

 55.1% 

 59.8% 

-  55.3% 

 68.3% 


1 


KFBB 

GREAT  FALLS 
MONTANA 
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LUCKY  FRACTURE 

Broken  Skull  Brings  Renewal 
'  ToSyracuse  Twins  

A  FRACTURED  SKULL  proved  a 
lucky  accident  for  the  Netherland 
Twins,  nine-year  old  sister  and 
brother  team  on  Mother's  Morning 
Meeting,  sponsored  daily  by  the 
Netherland  Milk  Co.  over  WFBL, 
Syracuse. 

Several  weeks  prior  to  the  time 
for  the  program's  renewal,  while 
the  client  was  debating  whether 
new  talent  should  be  substituted, 
the  "brother"  half  of  the  team  fell 
from  his  bicycle  and  suffered  a 
fractured  skull. 

The  result  was  an  avalanche  of 
letters  and  cards  from  sympathetic 
listeners  to  cheer  the  youngster  at  a 
Syracuse  hospital. 

When  the  Netherland  Milk  Co. 
signed  for  its  second  year's  spon- 
sorship of  Mother's  Morning  Meet- 
ing recently,  the  Netherland  Twins 
got  the  call  again  by  "popular  re- 
quest". 


New  CBS  Rate  Schedules 

NEW  rate  cards,  effective  Oct.  1,  have 
been  issued  for  CBS  owned  and  oper- 
ated stations  WABC,  WBBM,  WCCO. 
WBT  and  KMOX.  Rates  are  higher 
for  all  stations.  The  one-time  evening 
hour  rate  for  WABC  is  up  from  $1.2.")0 
to  $1,350;  for  WBBM.  from  $7.50  to 
$825:  WCCO.  from  $475  to  $2.52; 
WBT.  from  .$300  to  $350;  KMOX. 
from  $500  to  $575.  New  rate  cards  for 
KXX.  WJSV.  AVEEI  and  CBS  New 
England  and  Pacific  networks  will  be 
issued  later,  with  rates  for  WAPI  re- 
maining unchanged,  it  was  announced. 


Music  Master 

WHEN  Doctor  I.  Q.  was 
aired  recently  from  the  Stan- 
ley Theatre  in  Pittsburgh  the 
audience  was  in  stitches  be- 
cause of  a  little  accidental 
slapstick  comedy.  Lew  Valen- 
tine, m.c.  of  the  show  on  the 
NBC-Blue  network,  hadn't 
been  told  that  control  buttons 
were  located  under  the  "pul- 
pit" where  he  placed  his 
scripts.  Lew  banged  the  pul- 
pit and  the  orchestra  sank  in- 
to the  pit;  he  banged  it  again 
and  the  orchestra  rose.  Au- 
dience laughed  so  much  that 
Lew  kept  the  music  makers 
going  up  and  down  all 
through  the  show.  Mars  Inc., 
the  sponsor,  said  it  made  a 
good  stunt. 


New  Chicago  Accounts 

RED  GRANGE  has  started  a  Fri- 
day evening  show  on  WGN,  Chi- 
cago, titled  Football  Gossip,  during 
which  he  discusses  professional,  col- 
lege and  highschool  football  stra- 
tegy. Program  will  be  sponsored  for 
eight  weeks  ending  Nov.  8  by 
Kinckley  &  Schmitt,  Chicago  (bot- 
tled water).  Hirsch  Clothing  Co., 
Chicago,  has  started  Calling  All 
Cars,  weekly  half  hour  disc  show 
and  a  daily  spot  announcement  on 
WGN.  The  firm  is  also  using  six 
quarter-hours  weekly  on  WJJD. 
Schwimmer  &  Scott,  Chicago,  han- 
dles the  account. 


WAR  SEEN  AS  BOOM 
TO  SPOT  BUSINESS 

THAT  advertising,  particularly 
in  spot  radio,  newspapers  and  trade 
papers  will  boom  as  a  result  of  the 
war  in  Europe,  was  predicted  by 
L.  D.  H.  Weld,  research  director 
for  McCann-Erickson  Inc.,  speak- 
ing before  the  New  York  Financial 
Advertisers  at  a  luncheon  Sept.  28 
in  the  Lawyers  Club.  Pointing  out 
the  differences  between  the  1914 
and  1939  situation,  he  said  that 
France  and  England  are  not  so  de- 
pendent on  this  country,  that  South 
America  should  be  a  better  market 
and  that  our  industrial  capacity  is 
greater.  Mr.  Weld  added: 

"The  net  effect  of  these  condi- 
tions should  be  a  decided  business 
improvement  and  a  rise  in  export 
trade,  with  our  exporters  making 
a  considerable  dent  in  the  South 
American  markets  recently  enjoyed 
by  the  belligerent  European  coun- 
tries. Our  heavy  industries  will 
benefit  more  substantially  than 
those  producing  for  consumption, 
and  they  will  not  have  to  wait  for 
months  for  the  effects  of  war  ac- 
tivity to  be  reflected  in  the  business 
indices,  as  in  1914. 

"'The  boom  in  advertising  to  be 
expected  as  a  result  of  the  war  will 
not  keep  pace  with  the  industrial 
boom,  since  the  latter  will  be  cen- 
tered in  the  heavy  industries  which 
do  not  need  advertising.  Foreign 
travel  advertising  has  and  will  con- 
tinue to  suffer  seriously,  of  course, 
while  home  travel  and  resort  adver- 
tising will  benefit  proportionately. 
Magazine  and  radio  network  adver- 
tising may  suffer  somewhat,  since 
advertisers  will  shy  away  from 
long  -  term  commitments,  while 
newspaper,  business  paper  and  spot 
advertising  volume  stand  to  bene- 
fit." 


NAB  Lists  Four  Firms 
As  Seeking  Free  Time 

AMERICAN  ROAD  Builders  Assn. 
was  listed  among  four  companies 
cited  by  the  NAB  Sept.  29  as  seek- 
ing free  time  for  commercial  pur- 
poses, in  violation  of  the  NAB 
Code.  Others  named  were  Spool 
Cotton  Co.,  B'rer  Rabbit  oMlasses 
and  Woman's  Magazine. 

Dorland  International  Agency,  on 
behalf  of  the  product  Poya,  and 
Popular  Music  Instruction  Co.,  of- 
fering a  piano  course,  were  listed 
as  concerns  seeking  to  place  busi- 
ness on  stations  on  a  contingent 
basis  in  violation  of  code  provi- 
sions. NAB  also  announced  that 
Crowell-Collier  Publishing  Co.  has 
agreed  to  waive  mention  of  four 
magazines  in  its  Voice  of  Industry 
programs  which  it  proposes  to  have 
stations  broadcast  as  part  of  a 
campaign  to  humanize  industry 
and  explain  advertising  to  the  pub- 
lic. The  magazines  had  been  men- 
tioned in  the  closing  announcement 
on  the  transcriptions. 


Healthaids  to  Don  Lee 

HEALTHAIDS  Inc.,  Jersey  City,  as 
a  result  of  sales  nicreases  in  recent 
months,  on  Sept.  23  added  39  Don 
Lee  stations  to  the  list  now  carry- 
ing thrice  weekly  news  programs 
or  half-hour  talks  by  Victor  Lind- 
lahr,  editor  of  the  Journal  of  Liv- 
ing, in  the  interests  of  Serutan  and 
VBEW  tonic.  Austin  &  Specter, 
is  agency. 


Pact  Ratification! 
In  Mexico  Awaited 

ALTHOUGH   disturbed   over  the 
failure  of  the  Mexican  Senate  to 
ratify  the  North  American  Broad- 
casting Agreement,  which  is  neces- 
sary before  the  projected  realloca- 
tion  of   facilities    on   the  North 
American  continent  can  be  effected,  { 
Federal  radio  officials  have  not  de-  h 
spaired  of  hope  for  a  favorable  out-  h 
come.  u 

While  there  have  been  no  new  ^ 
formal  advices  to  the  State  Depart-  jj 
ment  from  the  American  Embassy  jj 
in  Mexico,  it  nevertheless  was  as-  li 
certained  that  treaty  ratification  is  |! 
being  actively  sought  by  commer-  y 
cial  broadcasters  in  Merico.  The  ij 
Mexican  Senate  convened  Sept.  1 
and  though  it  had  twice  before  ; 
failed  to  ratify  the  treaty,  pri-  Iji 
marily  because  it  would  eliminate  \ 
a  half  dozen  so-called  "border  sta-  If 
tions"  operated  by  American  inter-  | 
ests,  later  developments  appeared  ^ 
to  change  the  complexion  of  the  ) 
situation. 

Outbreak    of   war    in    Europe,  ) 
which  had  prompt  repercussions  in 
the  Western  Hemisphere,  at  first 
was  ascribed  as  the  reason  for  fail-  j 
ure  of  the  Senate  to  reconsider  it? 
action  on  the  Havana  Treaty,  al- 
ready ratified  by  the  United  States,  I 
Canada  and  Cuba.  The  newest  pro-  f| 
posal,  supported  by  the  Mexican  j 
Association   of  Broadcasters,  was  f 
for  ratification  of  the  treaty  with- 
out reservation,  but  with  a  supple- 
mentary provision  permitting  main- 
tenance of  clear  channel  status  for 
several  stations  in  the  interior  of 
the  country. 

Emilio  Azcarraga,  president  of 
the  Mexican  Association  and  owner 
of  XEW,  Mexico  City,  is  the  lead- 
ing proponent  for  ratification  on 
such  a  basis.  The  other  proposi- 
tion, reluctantly  agreed  to  by  this 
country  in  principle,  was  for  in- 
clusion of  reservations  in  the  treaty 
whereby  six  channels  earmarked  for  , 
use  of  Mexican  stations  in  the  in- 
terior of  the  country  temporarily 
would  be  assigned  to  the  so-called 
border  stations  [Broadcasting 
Sept.  1]. 


'National  Song  Search' 

RADIO  GUIDE,  fan  publication, 
has  inaugurated  a  "National  Song 
Search"  to  discover  new  authors 
and  composers  in  cooperation  with 
Davis  &  Schwegler  ■  Inc.,  tax-free 
music  publishers  of  Los  Angeles. 
The  project  ties  into  the  NAB  cam- 
paign to  build  an  independent  mu- 
sic supply  and  encourage  new 
writers.  Covering  popular,  semi- 
classical  and  sacred  music,  the  plan 
embodies  three  separate  contests, 
with  $200  in  cash  offered  to  the 
winner  of  each.  The  next  five  writ- 
ers selected  will  receive  $10  in  cash 
and  the  next  six  writers  honorable 
mention  certificates.  Davis  & 
Schwegler  will  handle  the  publi- 
cation, recording  and  exploitation 
of  the  winning  numbers. 


Rights  of  Performers 

IXTERXATIOXAL  Labor  Office.  734 
Jackson  Place,  Washington,  D.  C.  an- 
nounces ijublication  of  a  12S-page  sum- 
mary of  the  law  and  practice  regard- 
ing '  the  rights  of  performers  in  IS 
countries,  including  the  United  States. 
Titled  Rights  of  Performers  in  Broad- 
casting Television  and  the  Mechanical 
Reproduction  of  Sounds,  the  book  is 
available  for  60  cents. 


..f**^^' '"ce,     16  year  old 

MATHEMATICAL 
MARVEL  , 

'^AVAILABLE  FOR 

PRIZE  PACKAGE  PROGRAM 
WITH  THEATRE  TIE-UPS! 

WtiU  jot  VaiaiU  and  Jlovr  Combination  (2o5i 

JIM  WOODRUFF,  Jr.,  Gen.  Mgr. 


Georgia  Broadcasting  System 

UinU  •  UIRBL  •  UIGPC 

ATLANTA  COLUMBUS  ALBANY 

Sf  ARS  &  AYER,  inc. 
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TIME-BUYER  eyes  STATION 


Ever  wonder  what  the  time-buyer  thinks  as  he 
eyes  your  market,  your  station?  Is  the  picture 
clear  and  compelling?  Does  he  see  your  market 
in  true  perspective  and  your  station  as  a  good 
advertising  buy?  Or  is  the  impression  blurred 
and  distorted?  Maybe  (sad  thought)  he  doesn't 
even  know  you're  there. 

Time-buyers  are  human.  Their  impressions 
of  your  station  are  the  ones  you  give  them. 
Maybe  they're  the  ones  you  fail  to  give  them. 

broadcasting's  business  is  giving  time- 
buyers  the  right  slant  on  your  station.  To  deter- 
mine how  well  we  do  it,  ask  any  of  the  scores  of 
stations  that  have  used  our  advertising  columns 
three  years  or  more.  Or,  on  your  next  business 
trip,  ask  any  national  or  regional  time-buyer. 


BROAI^STING 

broadcast 

Advertising* 


BROADCASTING  Flanket^  tTmE-BUYERS 


General  Foods  in  Southwest 

GENERAL  FOODS  Corp.,  New 
York,  currently  sponsoring  Good 
News  of  1939  on  NBC  for  Maxwell 
House  Coffee,  on  Oct.  23  will  test  a 
quarter-hour  transcribed  program 
Angel  of  Mercy  thrice  weekly  on  a 
group  of  stations  in  the  Southwest. 
Station  list  has  not  been  decided, 
according  to  Benton  &  Bowles,  New 
York,  agency  in  charge. 


KHBC,  Hilo,  Hawaii,  has  applied  to 
the  FCC  for  authority  to  change  its 
frequency  from  1400  to  1200  ke. 


Suit  Dismissed 

NEW  YORK  Supreme  Court  Jus- 
tice Ernest  L.  Hammer  on  Sept.  2.5 
dismissed  one  cause  of  action  seek- 
ing $500,000  in  the  suit  brought  by 
Donald  Besdine,  insurance  adviser, 
against  Metropolitan  Life  Insur- 
ance Co.,  WOR,  Newark,  WNEW, 
New  York,  Leroy  Lincoln  and  Ed- 
win C.  Hill.  The  first  cause  of  ac- 
tion, claiming  conspiracy  to  defame, 
was  found  to  have  no  equity  in 
court,  but  the  second  cause  for  libel, 
also  seeking  $500,000,  remains  to 
be  tried. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated   to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash..  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  BIdg.       Naf.  4048 
Washington,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 


PAUL  F.  GODLEY 

Consulting  Radio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


JOHN 

BARRON 

Consulting 

Radio  Engineer 

Specializing 

in  Broadcast  and 

Allocation  Engineering 

Earle  Building, 

Washington,  D.  C. 

Telephone 

NAtional  7757 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  BIdg.  District  8456 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM  BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

2935  North  Henderson  Avenue 
Telephones  3-6039  and  5-2945 
DALLAS,  TEXAS 


HERBERT  LEE  BLYE 

RADIO  CONSTRUCTION 
ENGINEER 

THIRTEEN  YEARS  EXPERIENCE 
LIMA  OHIO 


"Tkeif  A/av^et  Miii .  .  . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  a  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 

R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 


Miller  Tape  Device 

MILLER  Broadcasting  System  has 
developed  portable  equipment  for 
recording  out  -  of  -  the  -  studio  pro- 
grams on  tape.  Apparatus  is  a  self- 
contained  unit  and  enables  the  ed- 
iting of  programs  before  broad- 
casting. Firm  plans  to  install  the 
equipment  at  first  in  stations  in  15 
major  markets.  An  exchange  sys- 
tem is  planned,  by  which  programs 
of  national  importance  may  be 
shipped  from  station  to  station  via 
air  mail.  This  interchange  of  re- 
corded news  events  will  enable  all 
Miller-equipped  stations  to  present 
a  daily  news  program  of  sound 
recordings  of  actual  events  in  all 
parts  of  the  country,  it  was  stated, 
not  unlike  a  movie  newsreel. 


Gordon  Serial 

GORDON  BAKING  Co.,  Detroit, 
on  Oct.  2  starts  a  half-hour  serial 
One  of  the  Finest  in  the  interests 
of  Silvercup  Bread  on  three  NBC- 
Blue  stations  (WJZ,  WW  J,  WLS), 
Mondays  and  Thursdays,  7:30-8 
p.  m.  (EST).  More  stations  may  be 
added  later  this  fall.  The  program, 
written  about  the  life  of  a  police 
officer  by  Leighton  Brill,  will  fea- 
ture Colleen  Ward,  Hollywood  in- 
genue with  radio  experience  on  the 
West  Coast,  in  the  leading  feminine 
role,  with  Carleton  Young,  Jose- 
phine Hull  and  Alan  Reed.  Young 
&  Rubicam,  New  York,  is  agency. 


CONFERENCE  HELD 
BY  CBS  ENGINEERS  I 

THREE-DAY  conference  of  CBS 
chief  engineers  was  held  in  New 
York  Sept.  27-29  for  technical  dis- 
cussions and  inspection  of  network 
facilities  at  the  invitation  of  E.  K. 
Cohan,  CBS  director  of  engineer- 
ing. Edward  Klauber,  executive 
vice-president,  gave  a  luncheon  to 
the  group  Sept.  28,  at  which  Mr. 
Cohan  led  a  discussion  on  "Func- 
tions of  a  General  Engineei-ing 
Department". 

A  symposium  on  FCC  regula- 
tions and  a  roundtable  discussion 
of  current  operating  problems  were 
held  Sept.  29. 

A  television  tour  and  a  visit  to 
the  World's  Fair  were  made  by  the 
group,  which  included:  L.  H.  Bow- 
man, western  division  operations 
engineer-,  at  KNX;  F.  M.  Falknor, 
central  division  operations  engi- 
neer, at  WBBM;  Henry  Grossman, 
eastern  division  operations  engi- 
neer, at  WABC;  J.  L.  Middlebrooks, 
CBS  liaison  engineer.  New  York; 
and  chief  engineers  at  M  &  0  sta- 
tions; P.  K.  Baldwin,  WEEI;  J.  J. 
Beloungy,  W  B  T;  Clvde  Hunt,; 
WJSV;  H.  S.  McCartney,  WCCO; 
J.  Tiffany,  WKRC. 


CKLW.  Windsor-Detroit,  has  appoint- 
ed .Joseph  Hershej'  McGillvra  as  na- 
tional representative,  replacing  Radio 
Advertising  Corp.  in  the  Chicago  area. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classifications, 
12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.  Forms  close  25th  and  10th  of  month  preceding  issues. 


Help  Wanted 


National  Radio  Employment  Bureau  wants 
experienced  salesmen,  announcers,  opera- 
tors and  other  employes,  except  talent. 
Complete  information  free.  Paramount 
Distributors.  Box  864,  Denver,  Colorado. 

Time  Salesman — star  salesman  becomes 
executive  leaving  excellent  opportunity 
for  man  capable  of  further  developing 
preferred  account  list  in  one  of  Ohio's 
largest  cities.  Careful  consideration  as- 
sured applicant  furnishing  factual  in- 
formation. Box  A532,  Broadcasting. 

Situations  Wanted 

Sports  Announcer — Radio  play-by-play  all 
sports  ;  sports  commentary,  recordings. 
Box  A527,  Broadcasting. 

Young  man  as  announcer-continuity  writer. 

Experienced,  single,  go  anywhere.  Re- 
cording.  Box  A529.'  Bro.\dcasting. 

Experienced  Radio  Engineer  now  employed 
in  major  network  station  desires  better 
opportunity.  Box  A522,  Broadcasting. 

Announcer  desires  position  with  small  sta- 
tion preferably  in  Midwest.  Available  im- 
mediately.  Box   A531,  Broadcasting. 

Instructor-Announcer — Teach  voice,  speech, 
radio  arts,  commercial  announcing,  pro- 
gramming, dramatics.  References.  Box 
A526.  Broadcasting. 

Production  Man,  ten  years'  experience,  pro- 
duction, programming,  promotion,  writ- 
ing. Employed,  but  wants  to  make 
change.  Married.  Will  accept  small  sal- 
ary. Box  A528.  Broadcasting. 

Young  staff  announcer,  vocalist,  continuity 
writer  with  experience  in  a  small  station 
wants  more  advantageous  position.  Col- 
lege graduate.  Recording  and  picture 
available.  Box  A5.37,  Broadcasting. 

Commercial  Manager,  Salesman,  years  of 
experience,  outstanding  sales  record,  now 
employed,  highest  recommendations. 
Guaranteed  to  produce.  Box  A525,  Broad- 
casting. 

Pioneer  radio  executive,  12  years  experience 
every  phase  radio,  all  sections  of  coun- 
try, presently  employed,  desires  station 
managerial  position,  progressive  market. 
References.  Salary  secondary.  Box  A524, 
Broadcasting. 

Sales  Manager — Salesman.  Employed  sales 
manager  of  a  local  station  desires  change. 
Sales  experience  with  NBC  affiliate  and 
50,000  watt  key  station  for  CBS.  Have 
excellent  record  and  references.  Box 
A533,  Broadcasting. 


Situations  Wanted  (Cont'd.) 

Experienced  newscaster  and  commentator. 

Clear,  distinctive  voice.  Background  ad- 
vertising, foreign  travel.  Ten  years 
broadcasting  experience.  Seeks  perma- 
nent opportunity  with  progressive  sta- 
tion anywhere.  Also  continuity  writing, 
interviews,  special  features.  Box  A520, 
Broadcasting. 


Have  had  ten  years  snccessfol  radio  station 

experience  in  sales  management  and  gen- 
eral management.  Have  pulled  three  sta- 
tions out  of  the  "Red"  into  profits.  Will 
submit  complete  record  upon  request. 
What  have  you  to  offer?  Address  Box 
A519,  Broadcasting. 


Attention  Station  Owners:  Station  manager 
with  real  organizing  and  re-organizing 
ability  accustomed  bringing  tough  ones 
out  of  red,  offers :  higher  grosses,  real  p 
programming,  result  getting  promo- 
tions, and  profitable  merchandising  plans, 
along  with  efficient  management.  Sober, 
industrious,  ambitious,  personable,  forty, 
married,  employed.  Box  A521,  Broad- 
casting. 


Local  Station  Owners — Am  severing  con- 
nections with-  a  basic  network  acquired 
after  eight  years  of  valuable  experience 
with  local,  regional  and  national  outlets 
so  that  I  can  accept  full  management  of 
small  station.  Will  consider  future  part- 
nership. Box  A534,  Broadcasting. 

Copywriter  -  Commercial  Artist  —  capable 
servicing  accounts  and  originating  dis- 
plays. Can  "mike"  woman's  program,  as- 
sist program  director,  do  secretarial  work 
and  bookkeepinp-.  Thoroughly  exper- 
ienced. Now  employed.  Desires  change. 
Box  A535,  Broadcasting. 


Wanted  to  Buy 


Educational  Institution  desires  to  purchase 

all  or  part  interest  in  station  in  or  near  !" 
New  York  City  or  Philadelphia.  Strictly 
confidential.  Box  A536,  Broadcasting.  i 


For  Sale 


Substantial  interest  in  new  Columbia  Re- 
gional station.  Should  earn  well  over 
20%.  Box  A523,  Broadcasting. 


Wanted  to  Lease 


I 


Want  to  lease  small  station  or  make  in- 
vestment.  Box  A530,  Broadcasting. 


Page  78  •  October  J,  1939 


BROADCASTING  •  Broadcast  Advertising 


Fulltime  Assured 
WDGY  and  WMAZ 

WDGY,  Minneapolis,  and  WMAZ, 
Macon,  were  assured  of  continued 
fulltime  operation  under  special 
temporary  authorization  by  virtue 
of  action  of  the  FCC  Sept.  26. 
Their  regular  assignments  are  for 
limited  time  operation  on  the  1180 
kc.  "high-power  regional"  channel. 
The  FCC  instructed  its  Committee 
on  Rules,  comprising  Case,  chair- 
man, Craven  and  Payne,  to  investi- 
gate the  entire  question  of  special 
temporary-  authorizations,  in  the 
light  of  the  projected  realignment 
of  stations  consistent  vnth  the  Ha- 
vana Treaty,  now  awaiting  ratifi- 
cation by  the  Mexican  Government. 

WDGY  first  was  granted  au- 
thority to  operate  unlimited  time  on 
the  frequency,  to  broadcast  pro- 
grams "in  the  public  interest"  as 
well  as  those  of  MBS,  by  Commis- 
sioner George  H.  Payne  on  June  15, 
in  the  face  of  adverse  staff  recom- 
mendations. The  authorization  had 
been  extended  from  month  to  month 
until  Commissioner  Frederick  I. 
Thompson  last  month  denied  such 
an  extension.  This  action,  however, 
was  overruled  by  the  full  FCC 
which  now  has  decided  to  study  the 
question  through  the  commitee. 

WMAZ  subsequently  was  author- 
ized to  operate  fulltime  on  the  chan- 
nel. The  dominant  stations,  under 
the  regular  authorization,  are 
KEX,  Portland,  and  KOB,  Albu- 
querque. It  is  presumed  also  that 
the  action  opens  the  way  for  other 
stations,  similarly  situated  on  high- 
power  regional  or  possibly  clear 
channels,  to  seek  similar  special 
temporary  authorizations. 

In  some  quarters  it  is  felt  that 
action  of  this  kind  might  lead  to  a 
possible  breakdo-wTi  of  allocation 
fundamentals  in  radio,  particularly 
in  the  light  of  the  projected  revi- 
sion of  assignments  based  on  the 
Havana  Treaty  and  on  the  new 
rules  and  regulations  which  became 
effective  as  of  Aug.  1  as  a  corollary 
of  the  treaty. 


Ingham  Named  President 
Of   Educational  Group 

HAROLD  G.  INGHAM,  of  KFKU, 
University  of  Kansas  station,  has 
been  elected  president  of  the  Na- 
tional Association  of  Educational 
Broadcasters,  which  at  its  recent 
meeting  in  Ames,  la.,  elected  the 
following  other  officers:  M.  Reid 
White,  KWSC,  University  of  Wash- 
ington, vice-president;  Frank  E. 
Schooley,  WILL,  University  of  Il- 
linois, executive  secretary;  W.  I. 
Griffith,  WOI,  University  of  Iowa, 
treasurer.  The  executive  committee 
comprises  Carl  Menzer,  WSUI; 
M.  S.  Novick,  WNYC;  Harold  A. 
Engel,  WHA;  Luke  L.  Robert, 
KOAC;  M.  C.  Jensen,  WCAL; 
Homer  Heck,  WNAD. 

When  the  educational  broadcast- 
ers met,  it  was  reported  to  theni 
that  the  reason  the  pioneer  Ohio 
School  of  the  Air  had  been  discon- 
tinued this  year  was  the  lack  of 
an  appropriation  by  the  State  Leg- 
islature. The  State  of  Wisconsin, 
it  was  also  stated,  was  compelled 
to  ask  the  FCC  for  a  postponement 
of  hearing  on  WHA's  application 
for  the  clear  channel  facilities  of 
WMAQ,  Chicago,  due  to  lack  of 
funds. 


WKRC  Program  Chief 

WITH  WKRC,  Cincinnati,  joining 
the  Mutual  Network  Sept.  24,  it 
was  announced  that  Jack  Edwards 
has  been  appointed  production  di- 


rector, coming 
from  the  radio 
staff  of  the  New 
York  World's 
Fair  where  he 
held  the  title  of 
director  of  states. 
He  formerly  was 
production  chief 
of  WLW,  Cincin- 
nati,  and  with 


Mr.  Edmunds  NBC  in  New 
York.  WKRC,  though  under  option 
to  be  sold  to  the  Cincinnati  Times- 
Star,  is  still  owned  by  CBS  which 
on  Sept.  24  dedicated  the  50,000- 
watt  WCKY  as  its  new  Cincinnati 
affiliate.  FCC  action  on  the  pro- 
posed transfer  of  o^vnership  is 
awaited. 


Floyd  Gibbons 

FLOYD  GIBBONS,  52,  noted  radio 
commentator  and  war  correspond- 
ent, died  Sept.  24  of  heart  disease 
at  Cherry  Valley,  his  farm  near 
Stroudsburg,  Pa.  Mr.  Gibbons,  after 
a  spectacular  career  covering  such 
assignments  as  the  Pancho  Villa 
Mexican  trouble  in  1914  as  corre- 
spondent for  the  Chicago  Tribune 
and  later  the  World  War  for  the 
same  newspaper,  was  planning  to 
return  to  Europe  to  cover  the  pres- 
ent war  for  Hearst.  In  1929,  Mr. 
Gibbons  started  broadcasting  on 
NBC  as  a  news  commentator  for 
General  Electric  Co.,  his  first  spon- 
sor. Before  he  left  G-E  two  years 
later,  he  had  done  a  year  of  daily 
newscasts  for  the  then  flourishing 
Literary  Digest  and  an  adventure 
series  for  Libby,  Owen,  Ford  Co. 
Elgin  Watch  Co.,  Palmer  House, 
Armour  &  Co.  and  Johns-Manville 
Co.  also  sponsored  him  on  NBC. 
In  the  fall  of  1936  he  was  first 
heard  on  CBS  as  commentator  on 
the  Nash  Speed  Show  and  from 
January  to  September,  1937,  he  did 
a  CBS  adventure  series  for  Colgate- 
Palmolive-Peet  Co.  His  last  appear- 
ance before  the  mike  was  as  guest 
on  the  Li(x  Sho2v  last  Jan.  16. 


First  F-M  in  Canada 

STROMBERG  -  CARLSON  T  e  1  e- 
phone  Mfg.  Co.  of  Canada  Ltd., 
Toronto,  has  received  a  license  from 
the  Canadian  Government  to  erect 
an  experimental  Armstrong  fre- 
quency modulation  transmitter  at 
Toronto.  The  freouencv  assigned 
is  43.2  mc,  call  letters  VE9AE. 
First  experimental  transmitter  now 
in  course  of  construction  -^all  be 
limited  to  10  watts.  The  company 
plans  to  start  production  of  re- 
ceivers in  Canada.  Stromberg-Carl- 
son,  operator  of  WHAM,  Rochester, 
also  has  a  construction  permit  for 
an  F-M  transmitter  there. 


IVAat  Station  

merchandises  programs  with  bill- 
boards, movie  trailers,  taxicab  tire 
covers,  newspaper  column,  direct 
maO,  studio  window  displays,  dealer 
calls  and  other  services  ? 

Why  Uf  II  A  Y  1010  KC 

It's  II  n  u  A  CBS 

5000  W  Day       1000  W  Night 
KJVOXVILLE,  TENTVESSEE 
Scripps-Howard  Radio,  Inc. 

Representative 

THE   BRANHAM  CO. 


Bowlers  Resume 

RETURN  of  the  bowling  sea- 
son marked  the  resumption  of 
activities  of  two  notable  sta- 
tion teams.  The  girls'  bowl- 
ing team  of  WICC,  Bridge- 
port, Conn.,  U.  S.  national 
champs  in  1937,  will  again 
comprise  Alice  D'Lugo, 
Florence  LeBarr,  Ann  Cas- 
serly,  Mildred  Leonard  and 
Christine  Kirk,  and  Manager 
Joseph  Lopez  will  broadcast 
their  contests.  The  team  of 
WRVA.  Richmond,  is  already 
in  the  fourth  week  of  its  sea- 
son in  the  Edgeworth  League. 
It  comprises  Rudolph  Raabe, 
captain,  a  station  engineer; 
Walter  Bishop,  public  rela- 
tions director;  Jeff  Baker, 
announcer;  Billy  Crowder, 
clerk;  Joe  Mackey,  reception- 
ist. 


Football  in  Minnesota 

SHELL  OIL  Co.  is  sponsoring  two 
football  programs  weekly  over 
KSTP,  St.  Paul,  and  the  Minnesota 
Network.  One  is  a  15-minute  pro- 
gram before  Minnesota  U.  games 
with  chatter  by  Halsey  Hall  and 
Bob  Murphy.  Thereafter  the  Min- 
nesota games  are  carried  sustaining 
under  a  rule  invoked  by  the  uni- 
versity. However,  after  the  games, 
KSTP"  presents  a  full  hour  Shell 
Weekend  Football  Party,  with  Hall 
interviewing  celebrities  and  with 
Murphy  and  John  Rustad  giving 
scores  and  highlights  of  the  prin- 
cipal games  of  the  day. 


XELO  in  Court 

A  FIGHT  over  possession  of 
XELO,  Tiajuana,  Mexico,  which 
threatened  a  gun  battle  between  op- 
posing forces  seeking  control  of  the 
station,  centered  in  Los  Angeles 
Federal  Court  in  mid-September 
when  Judge  William  P.  James 
signed  an  order  restraining  the 
present  operators  from  receiving 
mail  at  the  San  Diego  (Cal.)  post- 
office.  The  restraining  order  was 
granted  on  petition  of  W.  E. 
Branch,  San  Diego,  president  of  the 
company,  who  claims  the  station 
was  "hijacked"  from  him  through 
a  forged  stock  certificate.  The 
Mexican  courts  ruled  that  Branch 
was  entitled  to  possession  of  the 
station.  G.  M.  Bres,  Tiajuana, 
Branch's  former  partner,  retained 
possession  allegedly  threatening  to 
shoot  anyone  attempting  to  oust 
him.   

MEMBERS  of  the  Cincinnati  Ad  Club 
were  entertained  Sept.  27  at  the  week- 
ly luncheon  by  WLW  talent.  .James 
D.  Shouse.  Crosley  vice-president,  was 
host. 


INSURED  RECEPTION 
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ACTIONS   OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 


Decisions  .  .  . 


SEPTEMBER  16 

MISCELLANEOUS  —  K  U  M  A  ,  Yuma, 
Ariz.,  continued  hearing  to  11-15-39  on  li- 
cense revocation  and  applic.  E.  B.  Sturdi- 
vant  for  new  station  ;  WMAZ,  Macon,  Ga., 
granted  temp.  auth.  1  kw  unl.  to  10-16-39  ; 
WDGY,  Minneapolis,  granted  extension 
temp.  auth.  operate  eai-ly  evening  hours 
to  10-14-39. 

SEPTEMBER  19 

WHEC,  Rochester  —  Granted  CP  high- 
freq.   1  kw. 

NEW,  Bamberger,  Bcstg.  Service,  New 
York — Same. 

WMBC,  Detroit — Granted  mod.  license  to 
increase  N  to  250  w. 

WJIM,  Lansing,  Mich.  :  WSAY,  Roches- 
ter ;  KTEM.  Temple,  Tex.  :  WDAN,  Dan- 
ville, 111.  ;  WKAT,  Miami  Beach ;  KNOW, 
Austin  :  KRMC,  Jamestown,  N.  D. ;  WIBM, 
Jackson.  Mich. — Granted  mod.  licenses  to 
250  w  N. 

KGCA.  Decorah.  la.  ;  KWLC,  Decorah, 
la.  ;  KLCN,  Bly-theville,  Ark. ;  WCAM, 
Camden,  N.  J. — Granted  temporary  license 
renewals. 

KGCA,  Decorah,  la. — Retired  to  closed 
files  applic.  use  KWLC  trans. 

SEPTEMBER  20 

WBBM,  Chicago — Granted  CP  new  trans. 

WIBG,  Glenside,  Pa.  —  Granted  license 
new  equip. 

KSAM,  Huntsville,  Tex. — Granted  license 
increase  D  to  250  w. 

WSKB.  McComb,  Miss. — Granted  license 
1200  kc  100  w  D. 

KCKN,  Kansas  City  — ■  Granted  license 
new  equip. 

WEAU,  Eau  Claire,  Wis.— Granted  li- 
cense increase  D  to  5  kw. 

KTKC,  Visalia,  Cal.  —  Granted  license 
change  1190  to  880  kc,  1  kw  unl.,  direc- 
tional N. 

WEDC,  Chicago  ■ —  Granted  license  in- 
crease D  to  250  w,  add  midnight  to  6 
a.  m.  hours. 

KTBC,  Austin,  Tex. — Granted  license 
1120  kc  1  kw  spec. 

WHP,  Harrisburg,  Pa. — Granted  license 
new  equip.,  antenna,  increase  to  1-5  kw 
directional  N. 

.SEPTEMBER  2,t 

MISCELLANEOUS— KOB.  Albuquerque, 
granted  extension  temp.  auth.  10  kw  N ; 
KEX,  Portland,  Ore.,  granted  extension 
temp.  auth.  5  kw ;  KGCA.  Decorah,  la., 
granted  extension  temp.  auth.  remain  silent, 
ending  10-20-39. 

MISCELLANEOUS— NEW,  Thomas  J. 
Watson,  Endicott,  N.  Y.,  denied  motion 
withhold  further  consideration  re  Plattsburg 
Bcstg.  Corp.  ;  NEW,  Radio  Sales  Corp., 
Seattle,  canceled  oral  argument  of  9-28-39, 
both  parties  having  withdrawn  requests, 
and  ask  that  case  be  considered  on  the 
record. 

SEPTEMBER  26 

MISCELLANEOUS— King-Trendle  Bcstg. 
Corp.,  Detroit,  granted  extension  auth. 
transmit  programs  to  CBS  ;  MBS,  Chicago, 
ganted  extension  transmit  programs  to 
Canada. 

WMFF,  Plattsburg,  N.  Y.  :  WJBK.  De- 
troit ;  WJW,  Akron  ;  WPAD,  Paducah,  Ky. 
KGFW.  Kearney,  Neb.  ;  KOME,  Tulsa  ; 
WHDF,  Calumet,  Mich.  :  WBOW,  Terre 
Haute ;  KVOL,  Lafavette,  La.  ;  KGFF, 
Shawnee,  Okla.  ;  KVWC.  Vernon,  Tex.  ; 
KDLR,  Devils  Lake.  N.  D.  ;  KGKY.  Scotts- 
bluff.  Neb.  :  KGLO,  Mason  City,  La.— 
Granted  mod.  licenses  N  to  250  w. 

KGGM,  Albuquerque,  N.  M.  ;  WDSU, 
New  Orleans  :  WHBF,  Rock  Island  :  WHBI, 
Newark  ;  WNEL,  San  Juan.  P.  R.  ;  WNEW, 
New  York ;  KFQD.  Anchorage,  Alaska ; 
KGBU,  Ketchikan,  Alaska  ;  WBHP,  Hunts- 
ville, Ala. — Granted  temporary  renewals. 

WCAP,  Asbury  Park,  N.  J.— Applic.  re- 
newal  license  set  for  hearing,  granted  tem- 
porary license  because  of  WTNJ  applic. 

WESG,  Ithaca,  N.  Y.— Reconsideration 
action  setting  for  hearing  renewal  applic. 
and  granted  same. 

SEPTEMBER  27 

WMFF,  Plattsburg,  N.  Y.— Oral  argu- 
ment set  for  10-12-39. 

WESG,  Ithaca,  N.  Y  Granted  renewal 

license. 

KFRO.  Longview,  Tex  Granted  in  part 

request  to  apportion  hours. 

SEPTEMBER  28 

MISCELLANEOUS — WELI,  New  Ha- 
ven, granted  license  change  freq.,  power ; 
WCKY,  Cincinnati,  granted  license  increase 
10  to  50  kw;  WPRO.  Providence,  granted 
CP  change  equip.  ;  KWBD,  Plainview,  Tex., 
granted  mod.  CP  trans.,  studio  sites,  radia- 
tor ;  WMAN,  Mansfield,  O.,  granted  mod. 
CP  studio,  trans,  sites,  radiator ;  WTNJ, 
Trenton,  N.   J.,  granted  CP  aux.  trans. ; 


SEPTEMBER  16  TO  SEPTEMBER  29,  INCLUSIVE 


WLTH,  Brooklyn,  granted  CP  move  trans. ; 
KUTA,  Salt  Lake  City,  granted  CP  change 
equip. ;  KTFI,  Twin  Falls,  Id.,  granted 
CP  new  equip.,  WMGA,  Moultrie,  Ga., 
granted  mod.  CP  trans.,  studio  sites,  radia- 
tor ;  KFXJ,  Grand  Junction,  Col.,  granted 
license  new  equip.  ;  WVFW,  Brooklyn, 
WFMJ,  Youngstown,  WHBC,  Canton, 
WGBR,  Goldsboro,  N.  C,  KRBA,  Lufkin, 
Tex.,  WJNO,  West  Palm  Beach,  WWAE, 
Hammond,  Ind.,  granted  license  for  equip, 
changes. 

SEPTEMBER  29 

MISCELLANEOUS— WPRP,  Ponce,  P. 
R.,  granted  amendment  to  applic.  ;  KFNF, 
Council  Bluffs,  la.,  granted  motion  dis- 
miss without  prejudice  applic.  increase 
power ;  WDAE.  Tampa,  Fla.,  granted  pe- 
tition withdraw  applic.  without  prejudice ; 
NEW,  C.  T.  Sherer  Co.,  Worcester.  Mass., 
denied  petition  reconsider  and  vacate  order 
of  9-11-39  granting  petition  of  Worcester 
Bcstg.  Corp.  to  intervene,  and  that  said 
petition  be  placed  on  motions  calendar ; 
NEW,  Radio  Voice  of  Springfield,  Ohio, 
granted  order  take  depositions ;  WSAU, 
Wasau,  Wis.,  denied  permissipn  intervene 
applic.  W.  F.  Huffman,  Wisconsin  Rapids  ; 
WBBR,  Brooklyn,  petition  intervene  hear- 
ing of  Harold  Thomas,  Bridgeport,  with- 
drawn ;  NEW,  Harold  Thomas,  Bridge- 
port, granted  leave  amend  applic.  to  1420 
kc,  hearing  set  for  10-9-39  cancelled ; 
NEW,  Harold  Thomas,  Bridgeport,  grant- 
ed leave  amend  applic.  to  1420  kc,  hearing 
set  for  10-9-39  cancelled;  NEW,  Hazle- 
wood  Inc.,  Orlando,  Fla.,  granted  con- 
tinuance hearing ;  WBNY,  Buffalo,  and 
WSVS,  Buffalo,  granted  motion  that  ap- 
plic. WBNY,  for  mod.  license  be  dismissed 
without  prejudice,  and  hearing  on  WSVS 
renewal  applic.  cancelled. 

Applications  .  .  . 

SEPTEMBER  19 

WTNJ,  Trenton — Mod.  license  to  add 
8-10  p.  m.,  amended  to  unl.,  1  kw  D,  fa- 
cilties  WCAM,  WCAP. 

WAAB,  Boston — Mod.  license  increase 
aux.  trans,  to  1  kw  N. 

WDBJ,  Roanoke,  Va.— CP  directional  N, 
increase  to  5  kw  N  &  D. 

WHBC,  Canton,  O. — License  new  equip., 
increase  power,  etc. 

WPTF,  Raleigh— CP  increase  5  to  10  kw, 
unl.  directional  N,  new  trans.,  amended  to 
50  kw,  move  trans. 

KXYZ,  Houston — CP  directional,  new 
trans.,  change  to  710  kc  10  kw. 

NEW,  Farnsworth  Television  &  Radio 
Corp.,  Fort  Wayne — CP  video  station,  using 
aural  equip,  of  W3XPF,  Springfield,  Pa., 
1  kw 

NEW,  Zenith  Radio  Corp.,  Chicago — CP 
high-freq.  5  kw  unl. 

WCBS.  Springfield,  111. ;  KWBG,  Hutch- 
inson, Kan.  ;  KFNU,  Logan,  Utah  ;  KSAM, 
San  Francisco ;  KOOS,  Marshfield,  Ore. — 
Mod.  licenses  to  250  w  N  &  D. 

KVFD,  Fort  Dodge,  la.— Mod.  CP  new 
trans.,  studio  site. 

KLZ,  Denver — CP  increase  to  5  kw  N  & 
D  directional. 

SEPTEMBER  23 
WENY,   Elmira,   N.   Y.— Mod.   CP  new 
station  to  250  w  N  &  D. 


WSPR,  Springfield,  Mass. — ^Mod.  license 
to  1240  kc  250-500  w  unl.,  amended  to  re- 
quest for  CP,  directional,  asking  1240  kc 
500  w  unl,  change  name  to  WSPR  Inc. 

WTNK,  Trenton,  N.  J. — CP  reinstate- 
ment of  station. 

NEW,  WCAU  Bcstg.  Co.,  Philadelphia- 
CP  television  1  kw. 

WMBC,  Detroit — Auth.  transfer  control 
to  John  L.  Booth. 

WAPI,  Birmingham — CP  new  trans.,  di- 
rectional, change  to  1070  kc  50  kw  unl., 
amended  to  1050  kc. 

WTJS,  Jackson.  Tenn. — CP  new  trans., 
directional,  change  to  1360  kc  1  kw. 

WISE,  Asheville,  N.  C— Mod.  CP  new 
station  re  trans.,  change  name  to  Harold 
H.  Thoms. 

NEW,  Wm.  F.  Huffman,  Wisconsin  Rap- 
ids— CP  580  kc  250  w  unl.,  amended  to 
1310  kc  100-250  w,  not  directional. 

NEW,  Midland  Bcstg.  Co.,  Watertown, 
S.  D.— CP  1210  kc  100-250  w  unl. 

KHAS,  Hastings,  Neb. — Mod.  CP  new 
station  re  antenna,  studio,  trans.,  amended 
to  250  w  N  &  D. 

WEDC,  Chicago  ;  KTSW,  Emporia,  Kan.  ; 
KPAB,  Laredo,  Tex. ;  KOCA,  Kilgore, 
Tex.  ;  WLNH,  Laconia,  N.  H.— CPs  250  w 
N  &  D. 

SEPTEMBER  28 

WBRK,  Pittsfield,  Mass.  :  KWNO,  Win- 
ona, Minn. — Mod.  license  increase  to  250 
w  N  &  D. 

WOKO,  Albany,  N.  Y.— Extension  fac- 
simile. 

WAVE,  Louisville — CP  increase  1  to  5 
kw,  new  trans.,  antenna. 

WFMJ,  Youngstown,  O. — Mod.  license 
D  to  unl.  100  w. 

WJHL.  Johnson  City.  Tenn. — Vol.  as- 
sign, license  to  WJHL  Inc. 

KLCN.  Blytheville,  Ark.— Vol.  assign, 
license  and  permit  to  Fred  O.  Grimwood. 

WDAY,  Fargo,  N.  D. — CP  increase  to 
5  kw  N  &  D. 

WJJD,  Chicago — CP  change  1130  kc  20 
kw  ltd.  to  1040  kc  10-20  kw  unl.  directional 
N. 

WKBB,  Dubuque,  la. — Mod.  CP  new  an- 
tenna etc.  to  increase  to  250  w  N  &  D. 

NEW,  Star  Printing  Co.,  Miles  City, 
Mont. — CP  1310  kc  250  w  unl. 

KHBC,  Hilo,  Hawaii — Mod.  license  to 
1200  kc. 


Facsimile  in  Dallas 

FACSIMILE  will  be  demonstrated 
in  the  Southwest  Oct.  7  when 
WFAA  will  start  to  print  radio  edi- 
tions of  the  Dallas  Morning  Neivs 
daily  through  its  facsimile  station, 
W5XGR.  WFAA  will  have  a  booth 
in  the  General  Exhibits  Bldg.  at 
the  Texas  State  Fair  Oct.  7-22, 
with  receiving  units  around  the 
grounds.  The  scanner  %vill  be  lo- 
cated at  the  State  Fair  booth,  the 
facsimile  broadcasts  being  piped  to 
downtown  Dallas  via  telephone 
lines,  broadcast  from  the  W5XGR 
transmitter. 


MILLIVOLT  WAGON,  or  roving  radio  laboratory,  is  this  innovation  of 
Westinghouse  radio  engineers.  Provided  with  most  modern  equipment,  it 
can  measure  the  field  intensities  of  all  types  of  broadcast  and  experi- 
mental stations  between  550  and  165,000  kc.  It  also  measures  noise  to 
signal  ratios  at  all  frequencies  and  records  graphically  measurements 
of  intensities,  fading  and  similar  data.  First  assignment  is  in  the 
Springfield-Boston  area  making  field  measurements  on  experimental 
high-frequency  stations  WIXKB,  WIXSN  and  WIXKA.  Later  assign- 
ments will  include  measurements  of  Westinghouse  standard  stations 
WBZ-WBZA,  KYW,  KDKA  and  WOWO-WGL. 


ac-  ;i 
t.  25 
'rom  i 


Neutrality  in  Colombia 

THE  Colombian  Government  has 
ruled  that  all  broadcast  stations,  in 
order  to  observe  strict  neutrality  in 
programs  by  virtue  of  the  war  situ- 
ation, may  not  broadcast  in  any 
language  other  than  Spanish,  ac- 
cording to  advices  received  Sept 
by  the  Commerce  Depai'tment  fr 
the  American  Commercial  Attache, 
at  Bogota.  Stations  broadcasting 
news  reports,  under  the  decree, 
must  exercise  care  to  see  that  such 
reports  are  held  within  the  bounds 
of  "strict  impartiality."  Amateur 
and  experimental  stations  can  only  \ 
communicate  in  Spanish  and  are 
restricted  in  observations  they  may 
make.  Transmission  of  messages  in 
private  codes  was  prohibited  and 
all  "clandestine"  stations  were  or- 
dered closed. 


'Hams'  Convicted 

THE  Federal  District  Court  of 
Erie,  Pa.  on  Sept.  28  convicted ' 
Egen  Stickles  and  Howard  W._ 
Crandall,  of  Bradford,  Pa.  on" 
charges  of  operating  an  unlicensed, 
amateur  station  in  violation  of  the, 
Communications  Act.  Stickles  also, 
was  convicted  of  operating  the  sta- 
tion without  an  operator's  license. 
Both  men  plead,  guilty  and  were, 
placed  on  probation  for  two  years. 
They  were  required  to  pay  trial 
costs.  The  case  was  prosecuted  by 
the  U.  S.  District  Attorney  in  Erie 
on  evidence  supplied  by  Inspector 
Walter  Davis  of  the  field  force  of; 
the  FCC. 


Bureau  of  Standards'  Pitch 

WWV.  National  Bureau  of  Standards- 
transmitter    at    Beltsville.    Md.,  has|! 
started  continuous  broadcasting  of  the 
standard  for  musical  pitch.  440  cycles,! 
per  second,  for  A  above  middle  C,[ 
which  may  be  heard  on  5  mc.  24  hours; 
a  day.  except  for  short  jjeriods  when! 
other  Bureau  programs  are  broadcasf 
on  that  frequency.  Call  letters  are  an- 1 
uounced  every  10  minutes,  both  by: 
voice  and  Morse  code,  on  the  station. ;} 
whose  other  services  include  standardiii 
radio  frequencies,  standard  time  inter- ,( 
vals  in  the  form  of  pulses  accurately 
spaced    one    second    apart,  standartl 
audio  frequency  of  1.000  cycles  per 
second,   and   bulletins   on  ionosphere 
and  radio  transmission  conditions. 


Sound  Amplification 

DESIGNED  to  cover  the  subject  ol 
sound  amplification  in  a  practical  man 
ner.  The  Amplification  <&  Distrihiifio) 
of  Sound,  by  A.  E.  Greeulees,  provide- 
a  multitude  of  information  required  b> 
those  responsible  for  the  specifieatioii 
lavout.  and  operation  of  sound-ampli 
fving  equipment  [Sherwood  P^es^ 
Cleveland,  §4]. 


FARNSWORTH  Television  &  Racli 
Corp.,  Fort  Wayne.  Ind..  has  ai 
plied  to  the  FCC  for  authority  t 
operate  the  Farnsworth  experimenta 
television  station.  W3XPF.  now  a 
Springfield,  Pa.,  in  Ft.  Wayne,  usiii 
66-72  mc.  with  1  kw. 


EASTERN  AIRLINES  shortly  aft- 
the  start  of  the  war  in  Europe  iu 
stalled  iu  all  its  planes  battery-pow, 
ered  radio  sets  so  that  passeugerj* 
might  follow  broadcas-.ts  covering  th 
war  news. 
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Iowa  Group  Buys 
KFNE;  Shenandoah 

j:  ACQUISITION  of  another  broad- 
1  casting  station  by  the  Iowa  Broad- 
i' casting  System  interests,  affiliated 
jwith  the  Des  Moines  Register  & 
!  Tribune,  was  foreseen  with  the  sale 
of  48.75 ""<-  interest  in  KFXF,  Shen- 
andoah, la.,'  to  IBS  Sept.  29  by 
.Jesse  L.  Kaufman.   The  minority 
stock  was  purchased  for  an  undis- 
'  closed  sum  on  behalf  of  the  Iowa 
j  group,  which  is  understood  to  be 
i  negotiating  with  Henry  Field  for 
I  purchase   of  the   remainder.  The 
!  Iowa    Broadcasting    Svstem  owns 
ior  operates  KSO  and  KRNT,  Des 
'Moines;  WMT,  Cedar  Rapids,  and 
.  WXAX,  Yankton,  S.  D. 
I     Coincident  with  the  sale  it  was 
j  learned  that  KFXF  has  withdrawn 
I  its  application  with  the  FCC  for 
authority    to    move    into  Council 
Bluffs,  la.,  across  the  river  from 
,  Omaha.  It  will  presumably  be  added 
'  to  the  IBS  network,  either  remain- 
ing in  Shenandoah  or  seeking  later 
;  to  move  to  another  location.  The 
'  station   operates   with   .500  watts 
night  and  1,000  day  on  890  kc.  and 
holds    a    construction    permit  for 
1,000  and  5,000  watts. 

Mr.  Kaufman,  veteran  broad- 
caster who  formerly  was  an  execu- 
I  tive  of  Hearst  Radio  and  now  man- 
ages and  partly  owns  WFBM,  In- 
dianapolis, bought  his  minority  in- 
terest from  Mr.  Field  last  February 
for  $19,000,  with  an  option  to  ac- 
quire the  remaining  interest  if  and 
when  the  station  was  moved  into 
Council  Bluffs.  He  installed  M.  H. 
Petersen  as  manager,  but  Mr.  Pet- 
ersen recently  resigned. 


Kiebert  Quits  FCC 

(MARTIN  V.  KIEBERT,  veteran 
West  Coast  radio  engineer,  who  for- 
merly was  FCC  radio  inspector  at 
Seattle,  has  resigned  from  the  FCC 
to  enter  into  consulting  practice 
with  headquarters  in  San  Fran- 
cisco. For  the  last  two  years  he  has 
been  stationed  at  the  FCC  in  Wash- 
ington. He  expects  to  become  affili- 
ated with  the  consulting  engineer- 
ing firm  of  Jansky  &  Bailey,  Wash- 
ington, possibly  handling  West 
Coast  matters. 


DUXCAX  COFFEE  Co..  Houston,  on 
Oct.  2  starts  a  quarter-honr  disc  series 
Beyond  Reasonable  Doiiht  thrice  week- 
ly on  seven  Texas  stations — KPRC 
WOAI  WFAA  KRIS  WRGV  KFYO 
KGXC — recorded  by  Associated  Music 
Publishers. 


•THE    CRYSTAL   SPECIALISTS  SINCE 

I925" 

NEW  LOWER  PRICES! 

LOW  TEMPERATURE 
CO-EFFICIENT  CRYSTALS 


Approved  by  FCC 


$30 


Each 


Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  100-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


124  JACKSON  AVENUE 
University  Park 
HYATTSVILLE,  MARYLAND 


New  FCC  Restriction  on  Intervention 
Brings  Storm  of  Protest  From  Lawyers 


AN  INCIPIENT  storm  is  brewing 
between  lawj'ers  practicing  before 
the  FCC  and  that  agency  over  the 
rights  of  stations  to  intervene  in 
hearings  on  new  station  applica- 
tions or  requests  for  improved  fa- 
cilities. 

Springing  from  a  new  rule  which 
became  effective  Aug.  1  on  petitions 
for  intervention,  which  heretofore 
have  been  granted  virtually  auto- 
matically, the  FCC  may  soon  deny 
a  dozen  intervention  petitions  on 
the  ground  that  the  stations  are 
not  complying  with  the  require- 
ments of  the  new  rule.  Heretofore, 
under  the  old  rules,  a  station  could 
intervene  with  a  simple  showing  of 
interest.  Now,  the  petition  of  the 
Commission's  Law  Department  is 
that  the  station  must  actually  show 
how  it  will  contribute  to  the  pro- 
ceeding, rather  than  simply  parti- 
cipate in  the  hearing  on  grounds  of 
protecting  the  interests  of  their 
clients. 

At  the  Motions  Docket  Sept.  29, 
about  a  dozen  petitions  for  inter- 
vention were  argued  by  counsel,  on 
which  rulings  previously  had  been 
reserved  by  presiding  commission- 
ers. Announcement  was  made  that 
the  rulings  would  be  handed  down 
Oct.  2.  The  impression  was  gath- 
ered that  the  rulings  would  deny 
the  interventions  and  touch  off  py- 
rotechnics. Unquestionably,  if  the 
denials  result,  the  matter  will  be 
appealed  to  the  full  Commission  by 
the  legal  fraternity. 

Specific  Points 

Beyond  the  actual  showing  on 
the  part  of  petitioners  to  intervene 
that  they  will  assist  the  Commis- 
sion by  presenting  substantive  data, 
the  Commission  also  is  disposed  to 
reject  pro  forma  requests  for  en- 
largement of  issues  at  these  hear- 
ings. Unless  the  proposed  inter- 
vener can  raise  specific  points  not 
covered  in  the  FCC's  notice  of  hear- 
ing, it  is  evident  it  is  inclined  to 
deny  such  requests. 

Presumably  the  attitude  of  cer- 
tain commissioners,  and  possibly 
of  the  Law  Department,  is  that  the 
old  liberal  practice  of  permitting 
indiscriminate  intervention  results 
in  prolonging  hearings,  in  unneces- 
sarily cluttering  the  records  and  in 
running  up  legal  expenses  for  sta- 
tion participants.  The  theory  is 
that  the  duty  of  contesting  appli- 
cations devolves  upon  the  FCC  and 
that  interveners  should  be  in  a  po- 
sition to  help  the  FCC  affirmatively 
rather  than  interpose  routine  ob- 
jections. 

Attorneys,  on  the  other  hand, 
have  taken  the  position  that  the 
new  procedure  does  not  permit 
them  to  protect  the  interests  of 
their  clients,  particularly  in  the 
light  of  recent  court  decisions  es- 
tablishing economic  considerations 
as  a  salient  factor  in  denial  of  new 
facilities  to  a  given  community. 
The  economic  issue  was  raised  in 
a  number  of  the  intervention  peti- 
tions, although  in  another  group, 
in  which  the  Clear  Channel  Group, 
NBC  and  CBS  sought  to  intei'vene, 
the  issue  was  that  of  protecting 
clear  channels  from  further  "break- 
down". This  latter  situation  grows 
out  of  the  application  of  WHDH, 
Boston,  for  full  time  operation  on 
the  830  kc.  clear  channel  assigned 
to  KOA,  Denver. 

The  new  rule  governing  inter- 
vention provides  that  such  peti- 


tions must  set  forth  the  grounds, 
the  position  and  interest  of  the  pe- 
titioner in  the  proceeding,  the  facts 
on  which  he  bases  his  claim  that 
the  intervention  will  be  in  the  pub- 
lic interest,  and  other  pertinent 
data.  The  FCC  position  apparently 
is  that  stations  have  no  legal  right 
to  intervene  unless  they  can  assist 
the  Commission  affirmatively  in 
serving  the  public  interest  in  con- 
nection with  the  particular  applica- 
tion. If  the  party  is  aggrieved,  ac- 
cording to  this  viewpoint,  he  can 
appeal  to  the  courts  and  his  legal 
rights  in  that  respect  are  in  no 
\\dse  impaired. 

Moreover,  this  school  of  thought 
is  that  in  pursuing  the  new  proced- 
ure of  tightening  up  on  interven- 
tions and  enlargement  of  the  issue, 
the  Commission  would  take  cog- 
nizance of  its  duty  to  direct  its  own 
proceedings  both  as  to  the  issues 
and  the  parties.  It  thereby  would 
stop  delegating  of  the  function  of 
contravening  testimony  of  appli- 
cants to  other  stations. 


New  England  Radio  Plan 

TO  PROMOTE  New  England's  in- 
dustrial and  recreational  facilities, 
the  New  England  Council,  Boston, 
will  start  a  national  network  pro- 
gram, spreading  New  England's 
fame,  about  Jan.  1,  1940,  with  Billy 
B.  Van,  former  vaudevillian  who 
now  is  the  manufacturer  of  Pine 
Tree  Soap,  as  star.  Each  broadcast 
will  originate  from  a  different  New 
England  city. 


All  that  is  best  in  Southern  Cali- 
fornia revolves  around  The 
Town  House  . .  .  establishes  !t  os 
"America's  Finest  Hotel."  Yet 
tariff  is  in  keeping  virith  today's 
economical  trend  .  .  .  Home  of 
the  Famous  Zebra  Room. 


Und«r  th«  Sam*  Managvman*  at 

The  Gotham  Tbe  Draiie 

HE*  TOIK  Clir  CHIEACO 

TheBladistene  The£vansh)re 

CHICttO  CMIISTOII,  III. 

A.  S.  kirl<«by.  Monoang  Diiaclor 


The  Toiun  house 

Wilshire  Boulevard 

LOS  ANGELES 


EVCE  the  earliest 
days  of  radio  the 
skill  and  exactness 
of  our  processed  re- 
cordings have  told 
their  own  story  of  a 
job  well  done.  To- 
day practically  every 
well  known  tran- 
scription producer 
is  a  Clark  client.  If 
you  are  interested 
in  quality  transcrip- 
tion processing  we 
are  at  your  service. 


PHOnOGRRPH 
RECORD  CO' 

216  HIGH  ST- 
Humboldt  2-0880 
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Chicago  Stations 
Cater  To  Legion 

Promotion  Stunts  a  Feature; 

CBS  Is  Awarded  Medal 

SPECIAL  events  men  of  Chicago 
radio  stations  did  an  outstanding 
job  of  radio  coverage  vi'hen  the  20th 
annual  convention  of  the  American 
Legion  was  held  in  Chicago,  Sept. 
24-28.  Highlight  of  industry  pub- 
licity v^^as  the  presentation  Sept.  27 
of  the  Legion  Auxiliary  Avi^ard  to 
CBS  for  its  weekly  half-hour  pro- 
gram, Americans  All,  Immigrants 
All. 

Jock  L.  Van  Volkenburg,  of 
WBBM,  accepted  the  plaque  on 
behalf  of  the  network.  The  win- 
ning program  was  presented  on 
CBS  in  cooperation  with  the  Na- 
tional Educational  Association.  The 
Auxiliary  Awards  have  been  made 
by  the  Legion  since  1935  and  of  the 
four  CBS  has  won  three  for  out- 
standing programming. 

Working  under  the  hazards  of  a 
high  wind  and  a  downpour  of  rain, 
network  and  local  station  special 
events  men  presented  complete  cov- 
erage of  the  Legion  convention.  As 
the  rain  let  up  in  late  morning  of 
the  parade  Sept.  26,  radio  sound 
trucks  scurried  along  Michigan 
Ave.  to  take  their  places  beside  the 
newsreel  trucks  and  newspaper 
cameramen. 

Slick  at  Ad  Lib 

Ken  Fry,  head  of  special  events 
of  NBC-Chicago,  took  over  a  pillar 
of  the  Michigan  Ave.  bridge  and 
under  a  large  NBC  banner  directed 
his  crew  in  a  series  of  broadcasts 
during  the  parade.  Frank  Schreiber, 
of  WGN;  Frank  Rand  and  Charlie 
Logan,  of  WBBM-CBS;  Al  Hol- 
lander, of  WJJD-WIND;  Don  Kel- 
ley,  of  WLS;  Miles  Reed,  of  WCFL 
— all  were  on  hand  with  their  crews 
remoting  broadcasts  throughout  the 
day  to  the  networks  and  local  Chi- 
cago outlets. 

From  Sept.  25  through  28  no 
less  than  45  special  Legion  broad- 
casts were  aired  by  Chicago  sta- 
tions and  10  network  shows  origi- 
nating in  Chicago  were  given  over 
to  Legion  promotion  during  the 
period.  Radio  men  on  the  street  had 
a  field  day,  for  the  warriors  and 
their  wives  proved  to  be  glib  and 
accomplished  ad  libbers.  Many  a 
special  events  announcer  strained 
his  vocabulary  trying  to  describe 
the  antics  of  the  legionnaires  and 
at  the  same  time  keep  his  descrip- 
tions in  good  taste. 

Studio  shows  at  the  various  Chi- 
cago stations  were  over-run  by 
eager  legionnaires  who  expressed 
great  curiosity  about  radio.  The 
NAB  Curtain  Raiser  Week  dis- 
plays, particularly  the  large  dis- 
play of  NBC  in  the  Merchandise 
Mart,  were  viewed  by  hordes  of 
warriors  who  evinced  keen  interest 
in  radio  and  television.  More  than 
5,000  members  of  the  Legion  jammed 
Chicago's  Auditorium  Theatre  Sept. 
23  to  watch  the  WLS  National 
Barn  Dance,  the  show  beinp-  moved 
from  the  Eighth  Street  Theatre  to 
accommodate  the  crowd. 

The  serious  meetings  of  the  Le- 
gion council  were  broadcast  by  the 
networks  and  the  local  Chicago  sta- 
tions. Although  no  direct  reference 
to  radio  was  made  in  the  speech  of 
Stephen  F.  Chadwick,  national  com- 
mander of  the  Legion,  the  pi'inciples 
underlying  the  Americ.  .n  system  of 
broadcasting  were  soundly  en- 
dorsed. 


Book  of  FCC  Rules,  Regulations  and  Standards 
Available  Now  in  Revised  Second  Printing 

SECOND  printing  of  the  newly  promulgated  FCC  Rules  and  Regu- 
lations and  Standards  Applicable  to  Broadcast  Stations,  published 
by  Broadcasting  in  a  72-page  volume,  contains  recent  revisions 
ordered  by  the  FCC.  Most  important  change  was  the  amendment 
of  Section  3.90  (a)  (2)  on  page  35,  column  1,  relating  to  revision 
of  the  rule  requiring  listing  of  individual  phonograph  records  on 
station  logs  which  was  ordered  by  the  FCC  Sept.  12. 

Holders  of  the  first  edition  can  correct  their  volumes  by  deleting 
the  words  "together  with  the  name  and  title  of  each"  and  adding 
the  words  "of  the  complete  program."  In  revised  form  the  rule  now 
reads  ".  .  .  (2)  An  entry  briefly  describing  each  program  broadcast, 
such  as  'music',  'drama',  'speech',  etc.,  together  with  the  name  or 
title  thereof,  and  the  sponsor's  name  with  the  time  of  the  begin- 
ning and  ending  of  the  complete  program.  If  a  mechanical  record 
is  used,  the  entry  shall  show  the  exact  nature  thereof  such  as 
'record',  'transcription',  etc.,  and  the  time  it  is  announced  as  a 
mechanical  record.  If  a  speech  is  made  by  a  political  candidate,  the 
name  and  political  affiliations  of  such  speakers  shall  be  entered." 

The  rules  book  for  the  first  time  under  one  cover  contains  (1)  the 
Rules  Governing  Standard  Broadcast  Stations;  (2)  Standards  of 
Good  Engineering  Practice,  with  chai'ts  and  graphs;  (3)  General 
Rules  and  Regulations  pertaining  to  all  classes  of  service;  (4)  Rules 
of  Practice  and  Procedure.  Copies  of  the  second  revised  printing 
are  now  obtainable  from  BROADCASTING  at  60  cents  each,  postpaid, 
or  50  cents  each  in  quantities  of  two  or  more. 


Late  Personal  Notes 


FOURTH  Annual  Radio  Award  of 
the  American  Legion  Auxiliary 
was  presented  in  Chicago  Sept.  27 
to  CBS  for  its  program  Americans 
All,  Immigrants  All.  Jack  L.  Van 
Volkenburg,  assistant  to  H.  Leslie 
Atlass,  vice-president  of  CBS-Chi- 
cago, accepted  the  silver  plaque 
from  Mrs.  William  Corwith,  na- 
tional radio  chairman  of  the  Legion 
Auxiliary.  Plaque  read:  "To  an 
outstanding  program  on  the  air 
which  in  some  way  contributes  to 
the  furtherance  of  American 
ideals."  

Regal  Shoe  to  Sponsor 
Pearson-Allen  Program 

FEATURING  Drew  Pearson  and 
Robert  S.  Allen,  authors  of  the 
Washington  Merry-Go-Round,  syn- 
dicated newspaper  column,  a  new 
series  under  primary  sponsorship 
of  Regal  Shoe  Co.,  New  York,  be- 
gins over  MBS  Oct.  15  with  the 
tentative  time  6-6:30  p.m.  (EST). 
More  than  a  score  of  stations  al- 
ready have  been  aligned,  it  is  re- 
ported, with  the  shoe  account,  new 
to  network  radio,  to  sponsor  in 
certain  cities.  In  other  cities  the 
program  will  be  available  for  local 
sponsorship. 

Arranged  by  Henry  Souvaine,  as 
agent  and  producer  for  Pearson 
and  Allen  as  well  as  radio  director 
of  Cecil  &  Presbrey,  New  York,  the 
program  also  will  include  Erno 
Rapee  and  a  30-piece  orchestra.  It 
will  be  called  American  Merry-Go- 
Round  and  the  commentators  will 
be  spotted  for  seven  minutes  in  the 
early  part  of  the  program,  with  a 
three-minute  windup. 


HARRY  C.  BUTCHER,  AVasliington 
vice-president  of  CBS  has  been  com- 
missioned a  lieutenant  commander  in 
the  U.  S.  Naval  Reserve,  assigned  to 
communications.  .John  Charles  Daly, 
CBS-W.JSV  Washington  announcer, 
w  h  o  handles  White  House  assign- 
ments, was  commissioned  a  lieuten- 
ant, junior  grade,  in  the  reserve 
branch  of  Naval  Intelligence. 

LEX  CRAMER,  formerly  of  Allen  B. 
Dumont  Laboratories.  Passaic,  N.  J., 
has  been  appointed  sales  manager  of 
Wire  Broadcasting  Corp.  of  America. 
New  York.  Leo  A.  Pollock  has  left 
the  public  relations  staff  of  the  New 
York  Wold's  Fair  to  become  director 
of  public  relations  of  Wire  Broadcast- 
ing Corp. 

WILLIAM  B.  CAMPBELL,  formerly 
European  manager  of  Press  Wireless 
Inc..  and  formerly  with  RCA  and 
Hearst  Radio,  has  been  elected  direc- 
tor and  executive  vice-president  of 
National  Television  Corp.,  which  plans 
production  of  television  receivers 
shortly. 

STEWART  DAWSON,  of  the  pro- 
duction department  of  WBBM.  Chi- 
cago, has  been  named  acting  program 
director  to  replace  Robert  N.  Brown. 
Mr.  Brown  has  gone  to  Hollywood  to 
produce  and  direct  the  new  Gateway 
to  HnUywood  series  sponsored  by  the 
Wrigley  Co. 

PAT  DOLAN.  of  the  magazine  divi- 
sion of  the  public  relations  depart- 
ment of  CBS.  New  York,  has  been 
transferred  to  CBS-Chicago,  where  he 
will  work  in  special  events  under  the 
direction  of  Frank  Rand,  public  re- 
lations head  of  WBBM-CBS.  Chicago. 

J.  HARLEY  HUBBARD,  of  the  sales 
staff  at  KFDA.  Amarillo.  is  the  father 
of  an  8-pound  daughter,  born  Sept.  20. 

MARK  S.  McCOY,  FCC  accountant, 
on  Sept.  26  was  appointed  chief  of 
the  Field  Offices  Section  of  the  Ac- 
counting Department,  a  post  which 
has  been  vacant  for  more  than  a  year. 

JAMES  LUNTZELL.  formerly  of  the 
Chicago  Herald- American  news  stalf. 
has  joined  KDKA,  Pittsburgh,  as  pub- 
licity director. 

MELVIN  DRAKE,  salesman  of 
KTUL,  Tulsa,  is  the  father  of  a  baby 
boy.  David  Charles,  born  last  month. 
Eddie  Lyons,  formerly  with  the  Texas 
State  Network,  has  joined  the  KTUL, 
announcing  staff. 

NATE  WILCOX,  chief  engineer  of 
KTUL.  Tulsa,  on  Sept.  24  became  the 
father  of  a  baby  girl,  Lindell  Arlene. 


JOHN  GORDOX,  publicity  director 
Ruthrauff  &  Ryan,  New  York,  on  Seiji 
29  left  for  Minneapolis  to  open  a  n" 
program  Oct.  2  for  Bauer  &  Blacl 
Chicago,  on  WCCO,  Minneapolis.  Th' 
program.  Quiz  of  Two  Cities,  will  bi 
tested  on  WCCO  for  Blue  Jay  plast 
ers  and  adhesives,  Monday.s,  6 :30  to, 
7  p.  m.  (CST).  I 

HARRY  CARLSON,  production  man 
ager  of  WOR,  Newark,  becomes  a  mem 
ber  of  the  station's  announcing  staff 
Oct.  1  upon  his  own  request.  Johi 
Hayes  becomes  production  manager 
with  Charles  Goodwin  assuming  thi 
post  of  assistant  production  manager 
Goodwin's  position  as  head  of  the  Xew 
ark  studios  will  be  taken  over  by  Ar 
thur  Whiteside  of  the  announcing  staff 

ALEXAXDER  KROLL,  formerly  ol 
.1.  Walter  Thompson  Co.,  New  York  jj 
has  joined   the   copy   department  ol  J 
Wm.  Esty  &.  Co.,  New  York. 

BERNARD  HERMAXX,  CBS  con 
duetor-composer  and  musical  directoi 
of  the  Camphell  Playhouse  on  CBS«J 
in  Oct.  marries  Lucille  Fletcher  of  th( 
magazine  division  of  the  CBS  pub 
licity  department  in  Xew  York.  Th< 
couple  will  leave  for  a  three  month: 
stay  in  Hollywood,  where  Mr.  Her 
mann  will  handle  the  music  for  th 
Orson  Welles-RKO  motion  picture 
"Heart  of  Darkness." 

A.  MacGILLIVRAY,  assistant  con 
troller  of  RCA  Mfg.  Co..  for  the  las 
vear.  has  been  elected  controller.  H' 
joined  RCA  in  1930. 

STERLING  W-  WRIGHT,  former!; 
with  WOL,  Washington,  has  beei 
named  program  director  of  WCOS 
Columbia,  S.  C. 

GRAXVILLE  KLIXK  Jr.,  enginee 
of  WJSV,  Washington,  is  the  fa  the 
of  a  baby  boy,  GranviUe  III,  born  rei 
cently. 

DOX  HART,  recently  of  WJJD,  Chi 
cago.  has  joined  WMFF,  Plattsbur 
X^.  Y..  as  news  commentator. 

PRESCOTT  (Peck)  ROBINSON 
news  announcer  at  CFCF,  Montreal 
married  Miss  Lillian  Dorothy  Kin, 
at  Montreal  on  Sept.  30. 

BERXARD  MATTESON.  copyrigh 
expert  of  WLW-WSAI,  Cincinnati 
recently  married  Martha  Richards,  lo 
cal  department  store  buyer. 

MICHAEL  HINN,  announcer  o 
WLW,  Cincinnati,  has  been  trans 
ferred  to  the  news  staff. 

EMMOXS  CARLSOX.  sales  promc 
tion  manager  of  XBC-Chicago,  wa 
honored  by  the  Direct  Mail  Advertis 
ing  Assn.  at  its  Xew  York  meetin 
Sept.  28.  Mr.  Carlson  was  awarded 
scroll  for  his  recent  campaign  fo 
WMAQ  and  WEXR. 

MILT  BLIXK.  head  of  the  Chicag 
office  of  Standard  Radio,  has  returne 
to  his  desk  following  a  tonsilectomy. 

RICHARD  T.  ROXEY,  formerly  o 
the  Chicago  ^Elevated  Advertising  Co 
has  joined  Vanderbie  &  Rubens  Inc 
Chicago,  as  an  account  executive. 

HAROLD  HOUGH,  man  ager  c 
WBAP-KGKO,  Fort  AVorth,  an  ok 
time  announcer  known  as  "The  Hire 
Hand,"  turns  announcer  again  Oct. 
to  help  Bob  Calea  describe  the  annuc 
rodeo  of  the  Texas  State  Prison  Sys 
tem  at  Huntsville. 

AL  BARKER  and  William  Hodapi 
free  lance  radio  writers,  have  joine 
the  continuity  department  of  XB< 
Chicago. 

JOHN  SAMPLE,  formerly  of  loc: 
and  national  spot  sales  of  XBC-Ch 
cago.  has  joined  the  radio  departmei 
of  Blackett  -  Sample  -  Hummere  Inc 
Chicago. 

SID  X.  STROTZ.  manager  of  XB( 
Chicago,  will  address  the  opening  se; 
sion  of  the  Chicago  Federated  Adve: 
tising  Club  Oct.  11  on  "Radio  Adve: 
tising." 

BOB  X^ASH.  former  spots  announcf 
of  WHBC.  Canton.  O.,  has  joine 
WKRC.  Cincinnati,  as  sports  ai 
uouncer. 
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159/299  Calls  in  20  Markets 

To  Assure  You 


MERCHANDISE-ABLE 


WLW's  Nighttime  Half  Millivolt  50%  Contour  extends  over  approximately  half  the  entire  United  States. 
Yet,  that  fact  alone  may  guarantee  little  in  actual  "circulation",  because  it  tells  you  little  or  nothing  about  the 
listening  habits  of  the  people  living  in  the  metropolitan  areas  who  conceivably  do  hear  the  WLW  signal. 

Facts  which  we  believe  to  be  of  even  greater  interest  to  advertisers  than  that  our  signal  may  be  heard  in  the 
remote  corners  of  the  United  States,  are  those  revealed  in  the  recent  20  Market  Surveys  conducted  by  the 
Ross  Federal  Research  Corporation  and  the  Alberta  Burke  Research  Company — namely,  that  an  average  of 
41.2%  of  those  listening  to  their  radios  in  the  20  markets  studied  were  tuned  to  WLW,  while  the  audience 
tuned  to  the  next  dominant  stations  averaged  only  29.3%.  Facts  that  conclusively  divorce  WLW's  known 
circulation  from  the  doubtful  category  of  abstract  potentialities — submitted  in  the  form  of  unbiased,  factual 
data  upon  which  successful  sales  plans  may  be  based, 

M       ■  ■     V       ■  For  detailed  information  concerning  the  markets  studied,  and  break- 

^0^0    I      ^W^W  down  of  the  Facts  revealed,  please  write  or  'phone  Transamerican 

V  V     WKKM  W  V      H     I     H  Broadcasting  &  Television  Corporation,  or 

<7Ae  Natu^'i  Mo4i  "MERCHANDISE-ABLE"  STATION 


RCA  PORTABLE  FIELD  AMPLIFIER 


A  LL  THE  FEATURES  you  want  for  field 
broadcasts,  including  many  not 
found  in  any  other  portable  amplifier, 
are  available  in  the  RCA  OP-5  Battery 
Operated  Portable  Amplifier.  Scarcely 
larger  than  a  good-sized  briefcase,  it  is 
easy  to  carry  through  taxi  doors  or  to 
inaccessible  locations.  And,  the  oper- 
ating cost  for  batteries  per  program  is 
very  little. 

Fidelity  characteristics  of  studio  am- 
plifiers have  little  on  the  OP-5!  With  it 
you  can  broadcast  practically  anything — 
firom  football  game  to  symphony  concert. 
Frequency  response  is  uniform  within 
plus  or  minus  1  db  (30  to  10,000  cycles), 
distortion  below  1%,  from  50  to  7,000 


cycles.  Noise  levels  below  minus  58  db. 

Other  features  of  this  instrument  in- 
clude full-sized,  especially  shielded 
transformers;  a  potentiometer  master 
gain  control  of  rugged,  noiseless  con- 
struction which  uses  switch  points  and 
high  quality  fixed  resistors;  its  attrac- 
tive appearance — streamlined  knobs 
and  meter,  reversed -etched  panel,  gray 
wrinkle  finished  cabinet.  These  features 
plus  the  many  others  shown  at  right, 
are  proof  that  it  will  pay  you  to  own 
the  OP-5.  Any  outside  pick-up  worthy 
of  time  on  your  station  deserves  the  in- 
surance of  the  certain  low  cost  perform- 
ance of  the  RCA  OP-5.  For  further  de- 
tails write  to  the  nearest  district  office. 


There  is  an  RCA  Tube  tor  every  purpose  in  broadcasting 


Broadcasting^ s  outstanding 
field  amplifier  because: 

1  Certain  operation — no  failure  of  power 
supply  through  accidental  operation  of 
switches,  blowing  of  fuses,  etc. 

Low  cost  operation — because  of  new  low 
drain  tubes  the  enclosed  dry  batteries 
cost  less. 

High  quality  reproduction — low  distor- 
tion over  the  entire  audio  band  at  normal 
output.  Flat  frequency  response. 

A  Maximum  flexibility— four  high  grade  step 
by  step  mixers,  improved  knobs,  emer- 
gency line  and  magneto  set  transfer  keys. 

5 Complete  metering— illuminated  VI  meter 
cahbrated  in  DB's  or  VU's  (OP-5X)  also 
measures  A  voltage,  B  voltage  and  plate 
current  of  all  four  tubes. 

C  Light  weight — 37  lbs.  with  all  batteries  in 
the  same  case  with  the  amplifiers.  Elimi- 
nates possibility  of  defective  battery 
cables. 


WW 
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"Next  I  suppose  you^ll 

he  a  Chinese  Mandarinr* 

•  Entirely  without  the  aid  of  mirrors  or  other  leger- 
dermain,  our  versatile  news  commentator,  H.  R. 
Gross,  has  now  become  a  full-fledged  Chief  of  the 
Sac  and  Fox  Indians.  He  was  inducted  on  Septem- 
ber 17,  before  an  audience  of  several  thousand 
braves  and  mere  pale-faces.  But  it's  the  story 


behind  this  story,  though,  in  which  we  believe 
you'll  be  interested. 

Seems  that  sometime  ago,  the  noble  red  men  be- 
came worried  by  the  diminishing  wild  life  here  in 
the  Middle  West.  One  reason  was  lack  of  food  in 
winter.  So  WHO  was  called  on  for  help.  H.  R. 
Gross  broadcast  an  appeal  over  WHO  for  funds 
to  buy  winter  supplies.  At  once,  the  money  came 
pouring  back — from  sportsmen  in  every  state  in 
the  Union — from  Canada,  Mexico  and  Cuba! 

So  H.  R.  Gross  is  now  an  honest-to-goodness  Indian 
Chief!  But  advertisers  will  find  an  altogether  dif- 
ferent significance  in  this  brief  item  .  .  .  What 
important  message  would  you  like  to  broadcast  to 
the  most  attentive  audience  in  the  Nation? 

WHO, 

+  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 
J.  O.  MALAND,  MANAGER 
FREE  8C  PETERS,  INC.,  Representatives 


^^--■■^^  tlOfliOZ^    LEND  AN  EAR 


C^O   KLZ's  ^^Lady,  Lend  an  Ear 


•  In  less  than  a  year  KLZ-produced 
"Lady,  Lend  an  Ear"  has  completely  cap- 
tured the  housewifely  interest  of  255,000 
radio  homes  in  the  Denver-Rocky  Moun- 
tain area.  It  started  off  as  a  15-minute 
period  of  home-making  suggestions  and 
household  hints.  It  has  grown,  by  popular 
demand,  into  a  45-minute,  six-times-a-week 
program  that  holds  its  audience  through  a 
flawless  blend  of  showmanship  plus. 

Local  advertisers  were  first  to  discover 
the  power  of  this  typical  sales-provoking 
KLZ  production.  National  sponsors  lost 
no  time  in  capitalizing  on  its  popularity 
and  its  drawing  power.  So  in  less  than  a 
year  on  the  air,  "Lady,  Lend  an  Ear"  has 
counted  on  its  roster  of  participating  co- 
sponsors  leading  names  in  Colorado 
among  retailers  and  manufacturers  of 
home  furnishings,  foods  and  appliances. 

Naturally,  this  type  of  program  .  .  .  de- 
signed, planned  and  conducted  by  KLZ's 


Margaret  Moore*,  a  skilled  commentator 
who  for  eight  years  has  been  creating  out- 
standing women's  programs  .  .  .  can  be 
made  available  for  a  limited  number  of 
sponsors.  But  participation  of  a  few  sea- 
sonal accounts  leaves  an  occasional  spot 
for  those  who  want  a  sure,  economical  road 
into  the  hearts  of  women  of  this  region. 

■'■■Dinty  Doyle,  N.  Y.  Journal-American  column- 
ist, referred  to  her  as  "an  important  lady  of  radio 
who  should  be  grabbed  by  the  networks." 


VISUAL  EVIDENCE  of  the  popularity  of  KLZ  : 
"Lady,  Lend  an  Ear"  is  to  be  found  in  the  SRC 
sign  which  usually  goes  up  in  KLZ's  main  studi( 
before  this  sparkling  program  goes  on  the  air 


KLZ 


CBS  AFFILIATE      560  KILOCYCLES 

Under  Management  Affiliated  with  The  Oklahoma  Publishing  Company  *■  Publisher  of  The  j 
Daily  Oklahoman,  The  Times  and  The  Farmer-Stockman  -K  Owner  and  Operator  of  Stations  j 
WKY,  Oklahoma  City,  and  KVOR,  Colorado  Springs  *  Represented  by  TrtE  Katz  Agency,  Inc. 


on  the  Coverage 


on  the  Cost' 


,8  STATIONS 


WAAB 
WEAN 

wicc 


Boston 
Providence 
j  Bridgeport 


New  Haven 

(Lowell 
WLLH  ^Lawrence 

Fall  River 


WS  AK 

WSPR 
WLBZ 
V/FEA 

WTHT 

watr 
wbrk 

WR^^O 
WHAl 

wcou 

WSYB 


Springfield 

Bangor 
Manchester 
New  Bedford 
Hartford 
Waterbury 
Pittsfield 
NewLondon 

Laconia 
Augusta 
Greenfield 
|Lewiston 
\  Auburn 
Rutland 


ENGLAND  has  ^^J-^^:. 
JN   density  ^f^/^^  rnse  to  d^ect  adve. 
uvmes  assure  ^^f^'^        of  these  focal 
usmg.  Thorough  ^^^^^^       i^te  selUng  job- 
points  IS  essential  ^^^^^^  Colomal  Network 
^  The  1 8  stations  ot  Ih       ^.^^^  ^^^^^^^ 
give  plus  coverage  of  ^^^^  ^^^^^ 

lies  activity  at  a  bwe-  ^  Colonial 
-""'^Tbuvt  "mTted  sales  budgets, 
is  the  best  buy 

The  Colonial  Network 

1  HE   OOl.  MASSACHUSETTS 
.IBROOKUNE  AVENUE    •  ^^^^^ 
EDWARD  PETRY  &  CO.,  IN 
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Can  any  radio  station 
match  this  record? 


Crossley  Inc.  finds 


0 

94%  of  all  sets  in  use 

tuned  to  one  station 

6  A.  M.  to  12  midnight... Monday  through  Fri- 
day. ..in  three  cities... 94%  of  all  sets  were 

•  •  •  tuned  to  WJNO 


F, 


rom  September  25  to  29  (Monday  through  Fri- 
day) Crossley,  Inc.,  measured  the  radio  audience 
in  Palm  Beach,  West  Palm  Beach  and  Lake  Worth, 
(year-round  population,  51,780;  winter  popula- 
tion, 173,000).  Crossley  Inc.  used  exactly  the 
same  technique  they  use  for  the  regular  CAB  sur- 
vey of  program  audiences  from  coast  to  coast . . . 
except  that  a  total  of  5,000  calls  were  made  in  5 
days  in  our  market;  one  third  as  many  as  Crossley 
makes  during  the  same  period  to  measure  pro- 
gram  audiences  in  all  the  33  CAB  "checking 
cities",  from  New  York  to  San  Francisco! 

Here's  What  Crossley  Found: 

That  94%  of  all  sets  in  use  were  tuned  to  WJNO! 

That  99%  of  all  programs  heard  in  this  area  from 
6  A.M.  to  midnight  —  Monday  through  Friday  — 
in  three  cities— are  heard  over  WJNO! 


That  no  program  broadcast  over  any  station  other 
than  WJNO  has  even  a  1%  rating  in  our  market! 

That  CBS  network  programs  carried  on  WJNO 
have  very  high  ratings.  Like  this:  Major  Bowes, 
31.  Professor  Quiz,  25.  Lum  and  Abner,  21. 

"Strongest  Baby  In  Radio" 

So,  because  we  are  only  three  years  old,  we  intro- 
duce ourselves  as  "the  strongest  baby  in  radio." 
And  although  we  don't  see  how  Crossley's  findings 
could  be  improved  upon,  we  would  like  to  remind 
you  that  we  now  operate  on  250  watts,  night  and 
day  —  a  power  increase  that  went  into  effect  too 
recently  to  influence  the  Crossley  study. 

The  conclusion  is  obvious.  Only  through  WJNO 
can  you  hope  to  reach  the  wealthy  Palm  Beach 
market  and  its  environs.  No  other  station  gets  in ! 


WJNO 


J  WEST  PALM  BEACH, FLORIDA 

Representative— Weed  &  Company,  350  Madison  Avenue,  New  York,  Nev\^  York 


Lang-Worth  Acclaims 

ORTHACOUSTIC 

revolutionary  NEW  recording  system  developed 
by  RCA  and  NBC  engineers.  See  National  Broad- 
casting Company's  story  on  the  pages  that  follow. 


Lang- Worth  pays  tribute  to  the  engineering  genius  of  the  National 
Broadcasting  Company  and  the  RCA  Manufacturing  Company  in 
the  development  of  this  new  Orthacoustic  System  which  has  raised 
the  art  of  sound  recording  to  a  height  never  before  attained. 

Lang- Worth  is  proud  to  announce  that  it  has  been  awarded  complete 
rights,  and  that  starting  immediately  all  Lang- Worth  productions  will 
be  recorded  by  the  new  Orthacoustic  Recording  System  under  the 
personal  supervision  of  RCA-NBC  sound  engineers. 


LANG -WORTH  FEATURE  PROGRAMS,  Inc. 

420  MADISON  AVENUE      •      NEW  YORK,  N.  Y 


THE  GREEKS  HAD  A  NAME  FOR  II 


ORTHACOWSTIC 

- — the  truest  recorde 


I 


(TRUE  SOUND) 


ere's  a  revolutionary  new  recording  system  developed  by  RCA  and 
BC  engineers — the  result  of  RCA's  and  NBC's  vast  experience  and 
=5 'search  in  every  phase  of  sound  transmission,  recording  and  repro- 
luction.  Orthacoustic  Transcriptions  give  you  recorded  programs 
that  literally  sound  like  Live  Studio  Broadcasts! 


ou'II  agree,  after  one  demonstration  of 
le  new  RC  A-NBC  Orthacoustic  Trans- 
ipiptions,  that  here  is  the  truest  recorded 
i|)und  you've  ever  heard!  You'll  hear  tone 
Hat  is  vibrant — sparkling  with  life  and 
armth.  You'll  be  able  to  distinguish  every 
^strument  in  an  orchestra.  You'll  hear 
ijbices  as  naturally  as  if  you  were  face  to 

fee  with  the  speaker.  In  short — ^  sound 
lat  seems  to  breathe  with  life! 
j  Yes — you'll  be  able  to  note  the  superi- 
tity  of  these  new  true-sound  transcriptions 
i,^en  if  you've  never  before  been  able  to 
'^scern  differences  in  the  quality  of  sounds! 
^  Orthacoustic  Transcriptions  provide 
Diorful,  living  sound  because  they  elimi- 


nate over-resonance,  ear-ting,  needle-hiss, 
"wows"  and  "muffles."  They  are  boom- 
proof  and  distortionless.  They  reproduce 
with  unmatched  fidelity  the  true  sound 
that  goes  into  the  microphone  —  and 
nothing  else. 

But  let  the  new  RCA-NBC  Ortha- 
coustic Transcriptions  speak  for  them- 
selves! Judge  them  as  your  audience  will 
— ^by  hearing  them  in  action!  Let  us  prove 
their  superiority  by  comparison  with  cur- 
rent recordings. 

For  a  long  time  you've  wanted  transcrip- 
tions that  sound  like  Live  Studio  Broad- 
casts. Now  NBC  makes  it  possible  for  you 
to  have  them!  Ask  for  a  demonstration. 


A  BACKGROUND  OF 
UNMATCHED  EXPERIENCE 
IN  SOUND  ENGINEERING 

Orthacoustic  Transcriptions  are  a  tremen- 
dous forward  step  in  recording  quality. 
The  unmatched  experience  of  RCA  and 
NBC  in  every  phase  of  sound  transmis- 
sion, recording  and  reproduction  —  includ- 
ing radio,  television,  sound  movies  and  rec- 
ords— stands  behind  them. 

RCA-NBC  ORTHACOUSTIC 
TRANSCRIPTIONS 

—  the  truest  recorded  sound 
you've  ever  heard! 

They  give  users  of  transcriptions 
these  advantages: 

1  New  high  fidelity  reproduction  quality. 

2  Elimination  of  distortion,  particularly 
in  high  frequencies,  no  "ear-ting." 

3  A  maximum  signal-to-noise  ratio,  no 
"needle-hiss." 

4  Entirely  natural  reproduction  of  speech. 

5  Greater  tone  fidelity  in  reproduction 
of  music. 


LECTRICAL  TRANSCRIPTION  SERVICE,  NATIONAL  BROADCASTING  CO. 

A  Radio  Corporation  of  America  Service 

RCA  BUILDING,  RADIO  CITY,  NEW  YORK   •   MERCHANDISE  MART,  CHICAGO    •   SUNSET  BOULEVARD  AT  VINE  STREET,  HOLLYWOOD 


TRANSCRIPTIONS 

lound  you've  ever  heardl 


SALES  HUNTERS. ..DON'T  MISS  THESE  15   VlTAL  SPOTS! 


In  all  Radio  there  are  no  spots  more  vital  than 
these  15  NBC  Programmed  Stations... In  reach- 
ing and  influencing  radio  homes,  each  is  an  ab- 
solute natural  for  advertisers... Foreach  of  these 
15  is  more  than  just  another  local  station.  Com- 
pletely programmed  by  NBC,  each  carries 
the  prestige,  popularity  and  sales  vitality  of 
"The  World's  Greatest  Broadcasting  System." 


WB2 
WBZA 
WENR 
WMAQ 
WTAM 
KOA 
WEAF 
WJZ 
KYW 
KDKA 
KGO 
KPO 
WGY 
WMAL 
WRC 


50,000  Watts 

1,000  Watts— 
50,000  Watts— 
50,000  Watts— 
50,000  Watts— 
50,000  Watts— 
50,000  Watts— 
50,000  Watts- 
10,000  Watts- 
50,000  Watts- 
7,500  Watts- 
50,000  Watts- 
50,000  Watts- 
500-250  Watts 
5,000-1,000  W. 


990  kc. 
990  kc. 
870  kc. 
670  kc. 
1070  kc. 
830  kc. 
660  kc. 
-760  kc. 
-1020  kc. 
-980  kc. 
-790  kc. 
-680  kc. 
■790  kc. 
—630  kc 
—950  kc 


) 


Boston 
Springfield 
.  Chicago 
.  Chicago 
Cleveland 
.  .  Denver 
New  York 
Nev/  York 
Philadelphia 
.  .  Pittsburgh 
San  Francisco 
San  Francisco 
Schenectady 
Washington 
Washington 


The  NSC  Spot  Specialist  in  any  of  these  cities  (also  Detroit  and 
Hollywood)  will  give  you  full  information  on  any  or  all  stations. 


NATIONAL  BROADCASTING  COMPANY 


The  World's  Greatest  Broadcasting  System 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 


SUBSCRIBERS  RECEIVE 
THE    FULL    BENEFITS    OF    THE  NEW 


ORTHHOllSTK! 

TRUE     S0U1\1D  TRAIVSCRIPTIOIVS 

WITH  the  first  announcement  of  the  new  Orthacoustic 
method,  comes  the  news  that  Standard  Transcriptions 
to  be  shipped  to  subscribers  on  and  after  November  1  will 
be  made  by  this  revolutionary  new  recording  system. 

Thus,  Standard  Radio  subscribers  receive  added  con- 
firmation of  their  good  judgment  in  selecting  a  Library 
Service  which  is  always  in  the  fore  of  every  new  and  vital 
development  in  the  transcription  field.  The  growing  real- 
ization among  station  executives  that  Standard  Radio 
offers  certain  well-established  superiorities,  together  with 
Standard's  clearly  defined  attitude  on  tax-free  music, 
have  resulted  in  an  impressive  swing  to  Standard  within 
recent  months. 

Over  forty  new  subscribers  have  been  added  to  the 
Standard  Radio  family  within  the  last  sixty  days,  bringing 
the  total  of  Standard  Program  Library  users  to  a  new  high. 
More  and  more  stations  today  answer  in  the  affirmative 
the  question  — 

Standard  Radio  olfers  a  variety  of  services,  tailored  to  fit  transcription  needs 
of  every  station,  without  waste  and  without  duplicating  live  talent  resources. 
Send  for  our  Yardstick  which  enables  you  to  judge  accurately  the  value  of 

any  transcription  service. 


NEW  SUBSCRIBERS 
.  .  .inU  DAYS! 


WCFL.  Chicago 
WMBC.  Detroit 
WTCN,  Miimeapolis 
WFBM,  Indianapolis 
KOL,  Seattle 
KFPY,  Spokane 
WHP,  Hatrisburg 
KABC,  San  Antonio 
WGBI.  Scjanton 
KVOR,  Colorado 

Springs 
WBRC,  Birmingham 
WISE.  A«heville 
WFMJ,  Youngstown 
WJBL,  Decatur,  III. 
WBOW,  Terre  Haute 
KFIZ,  Fond  du  Lac 
KFDA,  Amariilo 
KMI.B,  Monroe,  La. 
KDRO,  Sedalia,  Mo. 
KNOW,  Austin 
WACO,  Waco 


WTMA,  Charleston,  S.  C. 
WJBC,  Bloomington,  111- 
WIBM,  Jackson,  Mich. 
KGIW,  Alamosa,  Colo. 
WDSM,  Superior,  Wis. 
KOKO,  La  Junta,  Colo. 
KVAK,  Atchison 
KLBM,  La  Grande,  Ore. 
KSAM,  Huntsville.Tex. 
KWAL,  Wallace.  Ida. 
KVAN,  Vancouver 
KVOL,  Lafayette,  La. 
KOVO.  Provo,  Utah 
KNET,  Palestine.  Tex. 
XEMO,  Tia  Juana 
VONF,  Sf.  John's,  New- 
foundland 
CFRC.  Kingston,  Ont, 
CFCY,  Charlottetown, 

P.  E.  I. 
CKLN.  Nelson.  B.  C. 
CFJC,  Kamloops,  B.  C. 


6404  Hollywood  Blvd.,  HOLIaYWOOD      360  N.  Michigan  Ave.,  CHICAGO 


3:301 


♦  .  .  What  with  the  con- 
stantly-increasing interest  in  news  of 
all  sorts,  spot  advertisers  are  cashing 
in  this  year  as  never  before  in  the 
history  of  radio. 

What  are  you  doing  to  capitalize  on 
this  high-tide  of  opportunity  for 
spot-radio    advertisers?    Can't  we 


EXCLUSIVE 
REPRESENTATIVES : 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

woe  DAVENPORT 

WHO  DES  MOINES 

WDAY  FARGO 

WOWO-WGL  FT.  WAYNE 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .  .  .  MINNEAPOLIS-ST.  PAUL 

WMBO  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.    .    .    SOUTHEAST    .    .  . 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.    .    .    SOUTHWEST    .    .  . 

KGKO  FT.  WORTH. DALLAS 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.    .    .    PACIFIC  COAST    .    .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KSFO-KROW  .  .  .  SAN  FRANCISCO 
KVI  SEATTLE-TACOMA 


help  you  get  a  bigger  share  of  this 
opportunity?  At  your  request,  we'd 
be  glad  to  give  you  a  list  of  the 
stations  and  cities  in  which  news- 
casts are  still  available,  or  where 
additional  and  valuable  news  tie-ins 
are  easily  possible.  Wire  or  tele- 
phone our  nearest  office — now! 


FREE  &  PETERS,  inc. 

(and  FREE,  JOHNS  &  FIELD,  INC.) 

PMmm  JUuUa  StaUon  JtefimekkUives 


^     CHICAGO  NEW  YORK 

180  N.  Michigan  Ave.      247  Park  Ave. 
"^Franklin  6373  Plaza  5-4131 


DETROIT 
New  Center  Bldg. 
Trinity  2-8444 


SAN  FRANaSCO 
One  Eleven  Sutter 
Sutter  4353 


LOS  ANGELES 
650  S.  Grand  Ave. 
Vandike  0569 


ATLANTA 
617  Walton  Bldg. 
Jackson  1678 
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First  Code  Action  Brings  NAB  Discord 


By    SOL  TAISHOFF 


Father  Coughlin  Barred;  Elliott  Roosevelt  Cited,  With 
MBS  Action  Slated;  Industry  Showdown  Likely 


CAUGHT  between  a  sharp 
conflict  of  views  of  member 
stations  on  its  interpretation 
of  the  new  self-regulation 
code,  particularly  as  to  the 
ban  on  the  use  of  paid  time 
for  discussion  of  controversial 
issues,  the  NAB  faces  a  new 
crisis  which  already  has  had 
industry-wide  reverberations. 

Not  only  Father  Charles  E. 
Coughlin,  the  crusading  De- 
troit priest,  but  Elliott  Roose- 
velt, second  son  of  the  Presi- 
dent, also  has  become  en- 
meshed in  the  disagreement 
over  controversial  broadcasts. 
Having  been  informed  earlier 
that  Mr.  Roosevelt  had  an- 
nounced his  intention  "to  vio- 
late the  code"  by  presenting 
personal  opinions  on  the  arms  em- 
bargo in  his  thrice-weekly  com- 
mentaries over  MBS  for  Emer- 
son Radio,  the  NAB  Oct.  13  re- 
ferred the  matter  to  the  network 
for  action,  holding  that  Mr.  Roose- 
velt as  the  "talent"  on  the  pro- 
gram is  subject  to  network  rather 
than  NAB  jurisdiction. 

Some  Won't  Drop  Coughlin 

But  it  was  in  connection  with 
the  Coughlin  broadcasts  over  a  44- 
station  independent  network,  that 
serious  intra-industry  strife  has 
developed  and  a  showdown  appears 
in  prospect.  After  the  NAB  Code 
Compliance  Committee,  headed  by 
Edgar  L.  Bill,  of  Peoria,  ruled  Oct. 
3  that  neutrality  discussions  in 
sponsored  broadcasts  constituted 
discussion  of  a  controversial  public 
issue,  barred  under  the  Code  [see 
page  13  for  text],  things  began  to 
pop.  A  number  of  stations  notified 
the  NAB  of  their  intention  not  to 
renew  the  Coughlin  broadcasts 
when  current  contracts  expire.  But 
another  group  of  stations  carrying 
the  priest's  broadcasts  indicated 
clearly  they  did  not  intend  to  fol- 
low the  Code  Committee  edict. 

With  the  majority  of  Coughlin 
contracts  slated  to  expire  Oct.  29, 
it  was  impossible  as  Broadcasting 
went  to  press  to  ascertain  the  pre- 
cise lineup  of  stations  and  their 
future  policies  \vith  respect  to  the 


Coughlin  series.  Confusion  also  de- 
veloped as  to  the  interpretation  of 
the  code  provision  itself,  with  one 
school  insisting  that  the  Coughlin 
series  can  be  renewed  for  a  year 
under  the  code,  irrespective  of  the 
Committee's  interpretation. 

Several  May  Quit  NAB 

In  any  event,  it  appeared  likely 
that  the  Coughlin  problem  would 
be  focused  upon  John  Shepard  3d, 
president  of  the  Yankee  and  Co- 
lonial Networks.  Mr.  Shepard  has 
taken  the  position  that  by  virtue 
of  commitments  of  certain  stations 
on  the  17-station  Colonial  Network 
he  cannot  reject  the  Coughlin  con- 
tract renewal  due  Oct.  29  and  that 
his  present  intention  is  to  continue 
the  series.  While  Father  Coughlin 
himself  has  refrained  from  publicly 
condemning  the  code,  both  Leo  J. 
Fitzpatrick,  executive  vice-president 
of  WJR,  Detroit,  WGAR,  Cleve- 
land, and  KMPC,  Beverly  Hills,  and 
John  F.  Patt,  vice-president  of  the 
three  stations,  have  attacked  the 
action.  Mr.  Patt  on  Oct.  5  expressed 
strong  criticism  of  the  Code  Com- 
mittee's action,  declaring  it  went 


far  beyond  self -regulation  [see 
page  12]. 

There  were  indications  that  at 
the  showdown  a  number  of  stations 
might  prefer  to  resign  from  the 
NAB,  if  that  course  becomes  neces- 
sary, rather  than  yield  to  the  Code 
Committee's  interpretations.  While 
the  Code  Committee  itself  refrained 
from  mentioning  names  in  its  rul- 
ings, it  was  self-evident  that  during 
its  deliberations  it  discussed  per- 
sonalities. But  it  was  repeatedly 
emphasized  that  the  code  provision 
is  one  of  principle  and  does  not 
deal  with  individuals. 

The  Roosevelt  situation  grew  out 
of  a  statement  in  his  broadcast  of 
Oct.  7,  in  which  he  advised  that 
his  remarks  "may  be  cut  off  the  air 
by  the  station  to  which  you  are 
listening"  because  the  NAB  had 
adopted  a  code  "in  which  they  set 
forth  that  any  commercial  pro- 
gram featuring  a  commentator 
must  not  allow  that  commentator 
to  express  an  opinion  on  controver- 
sial issues,  and  the  NAB  has  listed 
the  Neutrality  Act  and  the 
question  of  the  repeal  of  the  em- 


bargo provisions  now  pending  be- 
fore Congress  as  a  controversial  is- 
sue which  no  commentator  should 
express  an  opinion  on  personally." 
He  then  stated  he  intended  to  ex- 
press opinions. 

Following  this  observation,  NAB 
President  Neville  Miller  discussed 
the  matter  with  Code  Committee 
members  and  with  T.  C.  Streibert, 
vice-president  of  MBS  and  WOR. 
Mr.  Roosevelt  was  to  have  con- 
ferred with  Mr.  Streibert  in  New 
York  Oct.  13  but  was  suddenly 
called  to  his  home  in  Fort  Worth 
and  was  due  to  return  to  New  York 
for  the  discussion  the  following 
week.  Presumably  it  is  felt  that 
Mr.  Roosevelt's  personal  expres- 
sions of  opinion  on  controversial 
issues,  particularly  in  connection 
with  neutrality,  are  in  conflict  not 
only  with  the  code  but  with  the  an- 
nounced policies  of  the  major  net- 
works to  refrain  from  handling 
broadcasts  which  might  in  any 
wise  jeopardize  this  country's  neu- 
trality. 

MBS  To  Rule  on  Roosevelt 

The  fact  that  Mr.  Roosevelt  is 
president  of  Texas  State  Network 
and  of  KFJZ,  Fort  Worth,  an  NAB 
member,  was  not  used  as  a  basis 
for  the  NAB  consideration.  Because 
he  is  featured  as  "talent"  in  the 


CODE  COMMITTEE  of  the  NAB,  which  met  in  Wash- 
ington Oct.  2  and  3  at  its  first  session  since  the  self- 
regulation  code  became  effective  and  isstied  an  edict 
which  has  the  effect  of  barring  Father  Charles  E. 
Coughlin  and  other  "controversial"  speakers  from 
purchase  of  radio  time,  except  during  political  cam- 
paigns on  issues  subject!  to  ballot.  Seated  (1  to  r)  are 
Ed  Kirby,  NAB  public  relations  director  and  Code 
Committee  secretary;  Edgar  L.  Bill,  WMBD,  Peoria, 


Committee  chairman;  NAB  President  Neville  Miller, 
and  Earl  Glade,  KSL,  Salt  Lake  City.  Standing  (1 
to  r)  Martin  Campbell,  WFAA,  Dallas;  E.  M.  Spence, 
NAB  secretary-treasurer;  E.  K.  Cargill,  WMAZ, 
Macon;  William  B.  Dolph,  WOL,  Washington;  T.  C. 
Streibert,  WOR-MBS,  New  York;  Frank  M.  Russell, 
NBC  Washington  vice-president;  Cal  Smith,  KFAC, 
Los  Angeles  and  Don  Searle,  KOIL,  Omaha.  Harry  C. 
Butcher,  CBS  Washington  vice-president  also  attended. 
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Emerson-sponsored  MBS  series,  it 
was  concluded  that  the  matter 
should  be  left  to  the  network. 

The  Code  Committee's  interpre- 
tations at  its  initial  session,  as 
forecast  in  the  Oct.  1  issue  of 
Broadcasting,  were  not  restricted 
to  the  Coughlin  situation  nor  to  the 
Roosevelt  problem  which  developed 
as  an  aftermath.  The  rulings  auto- 
matically became  applicable  to  such 
figures  as  Dr.  J.  F.  Rutherford  of 
Jehovah's  Witnesses  and  The  Rev. 
Walton  E.  Cole,  Unitarian  minister 
of  Toledo,  who  had  purchased  time 
on  stations  to  answer  Dr.  Coughlin 
and  who  had  complained  to  the 
FCC  over  WJR's  refusal  to  accept 
his  transcriptions. 

Townsend  Rejected,  Too 

On  Oct.  10  the  Code  Committee 
turned  thumbs  down  on  sponsored 
broadcasts  in  behalf  of  the 
Townsend  Plan  as  a  contro- 
versial question  unacceptable  under 
the  code.  But  in  California,  where 
the  "$30  every  Thursday"  project 
is  subject  to  ballot,  it  was  held  that 
time  can  be  purchased  in  behalf  of 
or  in  opposition  to  the  Townsend 
Plan. 

Meanwhile,  two  picketing  devel- 
opments growing  out  of  the  NAB 
action,  and  purportedly  stemming 
from  Coughlin  protests,  were  re- 
ported. One  was  said  to  have  been 
at  CBS  headquarters  in  New  York 
Oct.  1  when  former  Gov.  Al  Smith 
spoke  in  favor  of  lifting  the  em- 
bargo and  the  other  at  Yankee- 
Colonial  Network  headquarters  in 
Boston.  Both  were  said  to  have 
been  by  so-called  "Christian  Front" 
movements  which  have  been  linked 
with  Fr.  Coughlin.  CBS,  as  a  pre- 
cautionary measure,  picked  up  Mr. 
Smith  from  its  Seventh  Avenue 
studios  rather  than  its  main  stu- 
dios. No  trouble  developed  at  either 
place. 

Carry  Replies  to  Coughlin 

A  Coughlin  counter-offensive  un- 
dertaken by  the  Non-Partisan  Com- 
mittee for  Peace  Through  Revision 
of  the  Neutrality  Law,  headed  by 
William  Allen  White,  of  Emporia, 
Kan.,  resulted  in  procurement  of 
time  on  at  least  15  stations  carry- 
ing the  Coughlin  broadcasts  for 
Oct.  15.  The  committee,  recently 
organized,  requested  time  of  the  44 
stations  carrying  the  Coughlin  ser- 
ies immediately  following  the 
Coughlin  broadcasts  in  order  to  re- 
ply to  the  priest.  Msgr.  John  A. 
Ryan,  of  Catholic  University,  and 
Prof.  Charles  G.  Fenwick,  of  Bi'yn 
Mawr,  were  to  answer  the  priest. 
In  requesting  the  time,  Mr.  White 
based  it  on  the  NAB  code  and 
stated  that  "unlike  the  Coughlin 
interests"  his  organization  did  not 
have  the  necessary  funds  to  pay 
for  the  telephone  lines  to  hook  up 
an  independent  network  and  that 
consequently  transcriptions  would 
be  employed. 

The  15  stations  agreeing  to  carry 
the  Committee's  broadcast  Oct.  15 
were  given  as  WAAB,  Boston; 
WCOU,  Lewiston,  Me.;  WEAN, 
Providence;  WJR,  Detroit;  WLBZ, 
Bangor;  WJAS,  Pittsburgh; 
WTMJ,  Milwaukee;  WHO,  Des 
Moines;  WIBA,  Madison,  Wis.; 
WICC,  Bridgeport;  WKZO,  Kala- 
mazoo; WIRE,  Indianapolis  ; 
WSAR,  Fall  River;  W  THT,  Hart- 
ford; WSTP,  St.  Paul.  It  was  an- 


Code^s  Restrictions  on  Commentators 
Are  Blow  to  Freedom^  Patt  Tells  NAB 


FOLLOWING  is  the  text  of  the 
telegram  sent  the  NAB  Code  Com- 
pliance Committee  Oct.  6  by  John 
F.  Patt,  vice-president  and  general 
manager  of  WGAR,  Cleveland,  and 
vice-president  of  WJR,  Detroit,  and 
KMPC,  Los  Angeles: 

"Public  reaction  to  yotir  general 
statement  to  the  press  leads  me  to 
make  the  following  statement.  It 
is  my  opinion  and  that  of  many 
broadcasters  with  whom  I  have 
talked  that  the  broadcasters  who 
voted  for  the  adoption  of  the  code, 
while  well-intentioned  and  having 
high  purposes  in  mind,  have  gone 
too  far  on  the  controversial  issue 
question  and  have  taken  an  unfor- 
tunate step  from  which  we  may 
never  be  able  to  retreat. 

"That  step  is  in  the  direction  of 
censorship  and  abridgement  of  free 
speech,  as  time  will  certainly  show 
whether  we  like  to  admit  it  or  not. 
While  most  of  the  code  shows  care- 
ful thinking  and  high  resolve  and 
will  be  of  ultimate  benefit  to  all 
broadcasters  and  to  the  public,  the 
provision  on  controversial  subjects 
seems  to  many  of  us  the  first  sha- 
ckle on  freedom  of  speech  on  the 
radio.  It  takes  away  much  of  the 
broadcaster's  responsibility  of  judg- 
ment for  what  is  in  the  p'ublic  in- 
terest. It  goes  beyond  mere  self- 
regulation  into  the  realm  of  stran- 
gulation, stagnation  and  censor- 
ship. 

Merely  Reporters 

"Did  the  broadcasters  contem- 
plate that  this  provision  of  the  code 
would  mean  that  such  famous  per- 
sonalities, commentators  and  speak- 
ers as  W.  J.  Cameron,  Dorothy 
Thompson,  Boake  Carter,  Lowell 
Thomas,  Edwin  C.  Hill,  H.  V.  Kal- 
tenborn,  John  B.  Kennedy,  Elmer 
Davis,  Hugh  Johnson  and  many 
others  cotild  never  again  express  an 
opinion  on  a  sponsored  program? 
If  that  is  so,  it  will  surely  result  in 
these  speakers  reducing  their  tal- 
ents to  that  of  mere  reporters  of 
facts  rather  than  analysts  and  in- 
terpreters; otherwise,  they  will  be 


limited  to  those  more  obscure  hours 
of  the  day  which  are  now  sustain- 
ing. Many  millions  of  listeners  then 
will  not  have  easy  access  to  hear- 
ing them  because  the  popular  eve- 
ning periods  having  mass  audiences 
will  be  restricted  to  entertainment 
and  informative  programs  only. 

"We  of  WGAR  have  never  used 
our  facilities  to  express  or  exploit 
our  personal  or  company  viewpoints 
on  the  listener.  We  are  conscious 
that  many  speakers  on  controver- 
sial s'ubjects  who  have  bought  time 
from  our  station  have  made  state- 
ments which  were  perhaps  not  ac- 
ceptable or  agreeable  to  our  lis- 
teners, but  we  have  been  quick  to 
say  that  they  were  not  our  view- 
points and  we  have  been  quick  to 
offer  time  on  an  equal  basis  to  per- 
sons holding  opposing  views.  Nor 
have  we,  nor  any  other  broadcaster 
to  our  knowledge,  ever  allowed  any 
organization  or  individual  to  usurp 
more  than  a  limited  amount  of  time 
which  could  not  be  dtiplicated  at 
once  in  an  equal  amount  by  oppos- 
ing speakers.  We  have  rarely  had 
one  side  of  a  controversial  issue 
given  on  paid  time  which  was  not 
immediately  answered  on  other 
paid  time  and  on  the  same  terms. 

"We  are  aware  that  there  are 
possible  excesses  in  freedom,  but 
in  our  opinion  it  would  be  better  to 
have  the  excesses  than  to  have  the 
cure  that  is  now  proposed.  But,  in 
particular,  we  even  believe  that 
self-respecting  broadcasters  can  de- 
vise ways  and  means  of  permitting 
speakers  on  controversial  subjects 
to  go  on  their  own  sponsored  pro- 
grams and  at  the  same  time  elimi- 
nate any  obvious  excesses.  The  fi- 
nancial return  to  the  broadcasters 
is  secondary  here  to  the  larger 
p'ublic  interest. 

"If  the  code  as  it  now  stands  is 
to  hold  without  reasonable  amend- 
ment, I  predict  we  shall  see  an 
emasculation  of  private  enterprise 
in  broadcasting  with  a  solar  plexus 
blow  to  freedom  in  this  country, 
and  an  invitation  for  further  Gov- 
ernment regulation." 


nounced  that  since  other  stations 
from  whom  no  reply  had  been  re- 
ceived or  who  had  given  unfavor- 
able replies  might  wish  to  recon- 
sider, the  committee  was  sending 
transcriptions  to  all  carrying  the 
Coughlin  broadcast. 

Shepard's  Viewpoint 

Repercussions  to  the  code  edict 
on  the  fundamental  question  of  con- 
troversial issues  came  on  the  heels 
of  the  committee's  action.  In  the 
vortex  of  the  resulting  controversy 
were  such  prominent  figures  as 
Messrs.  Shepard,  Fitzpatrick,  Patt, 
Father  Wallace  Burke  of  WEW, 
and  other  broadcasters  now  carry- 
ing the  Coughlin  series.  Elliott 
Roosevelt  also  quickly  found  him- 
self deep  in  the  controversy  because 
his  broadcasts  likewise  admittedly 
fall  in  the  "public  controversy  cate- 
gory" in  connection  with  the  arms 
embargo. 

Mr.  Shepard,  who  personally  had 
appealed  to  the  Code  Committee, 
asserted  Oct.  10  it  was  his  present 
plan  to  continue  the  Coughlin  ser- 
ies over  the  Colonial  Network 
through  October,  1940.  He  pointed 
out  that  since  a  number  of  other 


stations — possibly  all  save  a  half- 
dozen  of  the  44 — had  already  com- 
mitted themselves  to  continue  the 
Coughlin  series,  he  was  left  no  al- 
ternative. He  added  that,  as  he  in- 
terpreted the  code  provisions,  the 
Coughlin  series  should  be  handled 
on  the  same  basis  as  other  pro- 
grams, which  would  permit  "com- 
petitive accounts"  to  be  accorded 
the  same  facilities  for  the  same 
length  of  time  as  current  running 
accounts. 

Asserting  he  had  advised  Stan- 
ley Boynton,  president  of  Aircast- 
ers,  Inc.,  Coughlin  agency,  that  he 
would  continue  to  carry  the  pro- 
gram after  Oct.  29,  when  his  pres- 
ent contract  expires,  provided  two 
conditions  were  met,  Mr.  Shepard 
explained  that  this  commitment 
does  not  obligate  all  of  the  Colonial 
Network  outlets.  Nevertheless, 
since  certain  of  the  stations  already 
had  renewed,  he  said  he  was  duty- 
bound  to  originate  the  programs. 

It  was  made  obvious  that  stich 
stations  as  WJR,  Detroit,  WGAR, 
Cleveland,  WEW,  St.  Louis,  WJAS- 
KQV,  Pittsburgh,  and  WHBI,  New- 
ark, among  others,  would  continue 
to  carry  the  Coughlin  series.  Sev- 


eral of  the  stations  which  alreadj^'J' 
have  renewed  their  contract 
through  Aircasters  have  advise 
NAB  they  would  abide  by  the  Codd- 
Committee's  ruling  on  the  contro- 
versial issue  question  and  exercis' 
their  cancellation  options  within  ; 
two-v/eek  period.  Among  the  sta 
tions  understood  to  have  droppecj(( 
Coughlin  were  WFBL,  Syracuse 
WHAM,  Rochester,  WTAG,  Wor 
cester,  and  WHKC,  Columbus.  Sue? 
stations  as  WHO,  Des  Moines 
WCKY,  Cincinnati,  WTMJ,  Mil 
waukee  and  KSTP,  St.  Paul,  wer< 
understood  to  be  considering  drop 
ping  the  series  on  the  basis  of  the 
NAB  ruling.  In  Worcester,  WORC 
is  now  carrying  CoUghlin  in  liei. 
of  WTAG. 

Railroading  Denied 

The  NAB  committee  and  Presi- 
dent Neville  Miller,  took  sharp  is- 
sue with  the  contention  of  com- 
plainants that  the  code  was  "rail- 
roaded" through  the  convention  ir 
Atlantic  City  last  July.  It  was 
pointed  out  that  the  NAB  begar 
work  on  the  code  nearly  a  yeai 
ago  and  that  the  first  draft  waf 
sent  to  all  stations,  with  attendani 
publicity,  as  early  as  last  May.  11 
was  adopted  by  the  July  conventior 
tion,  as  amended,  by  an  ovei-whelm- 
ing  vote  of  six  to  one.  Moreover 
it  was  pointed  out  that  the  socia' 
aspects  of  the  code  were  onlj 
slightly  amended  from  their  orig- 
inal form  as  adopted  by  the  con- 
vention after  full  discussion.  Thf 
convention  not  only  approved  the 
code  but  authorized  the  machinery 
to  enforce  it. 

While  stations  carrying  tht 
Coughlin  series  have  been  delugec 
with  letters  protesting  the  NAE 
action,  so  far  as  could  be  learned 
most  of  the  protests  have  eman-> 
ated  from  individuals.  On  the  othei! 
hand,  many  women's,  social  anc 
other  organizations  and  groupsi 
have  commended  the  code,  which  i 
also  has  received  generally  favor-' 
able  editorial  support.  ' 

Union  States  Position  , 

In  its  rejoinder,  Oct.  7  to  Mr 
Patt's  telegram  [see  top  of  this- 
page].  Civil  Liberties  Union 
through  Arthur  Garfield  Hays  anc^ 
Morris  L.  Ernst,  general  counsel 
and  Quincy  Howe,  chairman  ol 
the  National  Council  on  Freedon*- 
From  Censorship,  declared  it  strucP 
them  as  "highly  improper  for  th^ 
Detroit  station  at'  which  Father 
Coughlin's  programs  originate  to 
criticize  the  new  NAB  code  for  de' 
nying  free  speech."  (Mr.  Patt  i; 
vice  president  of  WJR  and  KMPC 
as  well  as  WGAR). 

"Complaint  already  has  beeni 
made  to  the  FCC  against  that  stajj 
tion  for  denying  opponents  of  Fa.^ 
ther  Coughlin  an  opportunity  tc, 
reply  to  him",  the  Union  said: 
"What  Mr.  Patt  really  means  is 
that  the  profit  has  been  taken  ou 
of  free  speech  since  hereafter  Fa 
ther  Coughlin  or  anybody  else  un 
der  the  rules  of  the  new  Code  cani 
not  purchase  time  for  the  discus 
sion  of  public  issues.  This  is  wholl; 
in  the  interest  of  free  speech  sincr 
it  puts  everybody  on  the  basis  o. 
equality  and  puts  people  withou 
money  on  precisely  the  same  footji 
ing  as  people  with  it.  The  new  cod 
corrects  a  situation  so  obviousl;: 
unfair  to  free  speech  as  to  con: 
{Continued  on  Page  72)  y 
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Text  of  First  Ruling  of  Code  Compliance  Committee 


FOLLOWING  is  the  full  text  of 
the  statement  issued  by  the  NAB 
Code  Conipliance  Committee  follow- 
ing its  Oct.  3  meeting  in  Washing- 
ton: 

While  the  -  Committee  realizes  that 
the  American  people,  through  the  dele- 
gation of  the  radio  franchise,  have 
placed  upon  the  broadcaster  final  re- 
sponsibility to  accept  or  to  reject  pro- 
gram matter  in  'the  public  interest, 
convenience  and  necessity,'  it  neverthe- 
less recognizes  that  NAB  member  sta- 
tions in  the  17th  annual  convention, 
July  last,  shared  their  program  and 
operating  experiences  in  the  adoption 
of  a  new  Code  so  that  a  more  uniform 
and  higher  level  of  public  service  might 
result  throughout  the  length  and 
breadth  of  American  radio. 

The  Committee  has  taken  these  in- 
to consideration  in  its  deliberations, 
which  have  chiefly  centered  around 
problems  involving  the  Religious  and 
Public  Controversial  sections  of  the 
new  Code. 

In  approaching  the  Public  Contro- 
versial section  of  the  Code,  which  bars 
the  sale  of  time  for  such  discussions, 
but  which  provides  that  such  discus- 
sions be  placed  on  the  air  without  cost, 
the  Committee  emphasizes  the  under- 
lying principles  involved. 

There  is  a  limitation  to  the  number 
of  radio  channels  now  available  for 
broadcasting  in  this  country. 

There  is  also  a  limit  as  to  the  num- 
ber of  hours  available  per  day  for 
broadcasting.  Newspapers  may  add 
any  number  of  extra  pages  to  accom- 
modate their  overflow  news  and  adver- 
tising columns.  No  comparable  oppor- 
tunity exists  in  the  daily  schedule  of  a 
radio  station,  which  must  adhere  to 
the  hands  of  the  clock. 

In  the  absence  of  any  self-imposed 
policy  to  the  contrary,  it  is  conceiv- 
able that  some  individuals  or  groups 
with  financial  means  to  do  so  could 
buy  all  the  available  time  necessary 
to  monopolize,  dominate  or  control  the 
discussion  of  public  issues  through  the 
radio  medium,  precluding  a  fair  op- 
portunity for  an  opposition  without 
financial  resources  to  present  its  case 
to  the  radio  audience. 

Public  Conference 

Such  a  situation  would  pervert  the 
function  of  American  radio  as  a  forum 
of  democracy,  and  would  irreparably 
shatter  the  confidence  of  the  public  in 
the  American  system  of  broadcasting. 

In  order  to  assure  the  American 
people  for  all  time  that  such  an  intol- 
erable misuse  of  radio  facilities  can- 
not happen,  the  Code  states  that  'Time 
for  the  presentation  of  controversial 
issues  shall  not  be  sold.' 

The  Code  does  not  iar  anyone  or 
any  group  from  using  radio.  It  simply 
denies  the  right  to  hiiy  titne,  for  the 
reasons  stated.  [Political  broadcasts, 
as  defined,  are  excepted  because  "at 
certain  times  the  contending  parties 
want  to  use  and  are  entitled  to  use 
more  time  than  broadcasters  could  pos- 
sibly afford  to  give  away."] 

Representative  spokesmen  of  groups 
in  the  field  of  public  controversial  is- 
sues have  a  perfect  right  to  request 
time  on  the  air,  from  a  network  or 
station,  in  accord  with  the  public  in- 
terest therein  as  outlined  in  the  Code. 
"Broadcasters  shall  use  their  best  ef- 
forts to  aUot  such  time  free  of  charge, 
with  fairness  to  all  elements  in  a  given 
controversy." 

The  handling  of  public  controversial 
issues  by  radio  stations  is  a  matter  of 
principle  and  not  one  of  personalities. 

Determination  of  a  Puhlic  Contro- 
versial Issue — The  Code  Compliance 
Committee  realizes  that  whether  a 
matter  is  a  public  controversial  sub- 
ject or  not  is  one  sometimes  difficult 
to  determine,  particularly  in  national 
and  statewide  affairs. 

The  Committee  feels,  therefore,  that 
its  duty  and  function  is  that  of  render- 
ing advisory  opinions,  and  of  recom- 
mending procedures  through  which  a 
sincere  and  uniform  understanding  of. 


and  compliance  with  the  Code,  may  be 
achieved. 

Toward  such  ends,  the  Committee 
holds  as  self-evident  that  no  determi- 
nation as  to  the  character  or  classi- 
fication of  a  proposed  program  or  ra- 
dio address  can  be  established  until  an 
advance  script  has  been  examined  by 
the  station  management. 

The  Committee  recommends,  there- 
fore, that 

(a)  Since  discussions  of  controver- 
sial public  issues  have  been  eliminat- 
ed from  paid  commercial  broadcasts, 
adequate  time  for  the  presentation  of 
controversial  public  issues  shall  con- 
tinue to  be  provided  free  of  charge 
by  each  station  or  network,  in  accord- 
ance with  the  public  interest  there- 
in. 

(b)  All  such  scripts  shall  be  re- 
quired in  advance,  for  examination  in 
light  of  the  Code. 

(c)  Under  no  circumstances  will 
compensation  be  accepted  by  the  sta- 
tion or  network  for  time  consumed  by 
the  spokesman  of  a  controversial  pub- 
lic issue,  unless, 

(d)  The  spokesmen  appear  on  a 
public  forum  type  of  broadcast  reg- 
ularly presented,  in  conformity  with  the 
Code,  as  'a  series  of  fairsided  discus- 
sions of  public  issues  and  when  con- 
trol of  the  fairness  of  the  program 
rests  wholly  with  the  broadcasting  sta- 
tion or  network.' 

Without  an  advance  script,  no  one 
can  determine  the  complexion  of  any 
proposed  broadcast. 

Controversy  Not  Barred 

This  does  not  mean,  of  course,  that 
those  who  wish  to  discuss  matters  of 
public  controversy  are  barred  from  the 
air. 

Far  from  it ! 

Through  the  new  Code,  representa- 
tive spokesmen  of  groups  will  be  given 
free  time  to  present  their  viewpoints, 
in  accord  with  the  public  interest,  pro- 
gram balance  and  availability  of  time. 

The  Committee  recognizes  that  all 
such  representative  spokesmen  of  pub- 
lic opinion  groupings  may  broadcast 
their  opinions  during  time  provided 
free  for  this  purpose,  or  may  take 
a  political  position  on  paid  radio  time 
during  a  political  campaign,  or  may 
espouse  or  oppose  a  "public  proposal 
subject  to  ballot."  The  Code  adequate- 
ly covers  these  provisions. 

Neutrality — Method  of  Maintaining 
of  Which  is  a  "Public  Controversial 
Issue''  ^Yithin  the  Meaning  of  the 
Code — The  question  of  America's  neu- 
trality has  raised  an  interesting  point 
in  which  the  Committee  and  the  in- 
dividual broadcasters  are  concerned  in 
the  application  of  the  Code. 

Following    careful    survey    of  the 


members  of  the  Committee  drawn  from 
different  sections  of  the  country,  and 
of  the  issue  itself  as  resolved  yester- 
day in  Congress,  the  Committee  feels 
that  while  all  Americans  desire  to 
stay  out  of  war  and  to  preserve  neu- 
trality, the  methods  of  achieving  and 
maintaining  same  are  matters  auto- 
matically falling  within  the  sphere  of 
'public  controversial  issues,'  and  as 
such  should  be  presented  on  free  time 
and  not  sold. 

Definition  of  a  PxMic  Proposal  Sub- 
ject to  Ballot — In  response  to  inquir- 
ies from  member  stations,  the  Commit- 
tee defines  a  'public  proposal  subject 
to  baUot'  as  one  where  the  proposal 
itself  appears  on  the  ballot  to  be  cast 
by  the  individual  citizen. 

Matters  pending  before  a  legislative 
body  are  not  regarded  as  "public  pro- 
posals subject  to  ballot." 

The  NAB  Religious  Code  — The 
Committee  calls  attention  to  the  re- 
ligious section  of  the  Code  which 
reads  :  "Radio,  which  reaches  men  of 
all  creeds  and  races  simultantously, 
may  not  be  used  to  convey  attacks  up- 
on another's  race  or  religion.  Rather 
it  should  be  the  purpose  of  the  re- 
ligious broadcast  to  promote  the  spir- 
itual harmony  and  understanding  of 
mankind  and  to  administer  broadly  to 
the  varied  religious  needs  of  the  com- 
munity." 

Members  of  the  Committee  in  at- 
tendance were :  Edgar  Bill.  WMBD. 
Peoria.  111.  ;  Martin  Campbell.  WFAA. 
Dallas;  Edward  Cargill,  WMAZ,  Ma- 
con, Ga. ;  Earl  .1.  Glade,  KSL,  Salt 
Lake  City;  Don  Searle.  KOIL,  Oma- 
ha ;  Calvin  J.  Smith,  KFAC,  Los  An- 
geles ;  Theodore  C.  Streibert.  MBS; 
Harrv  Butcher,  CBS  ;  Frank  M.  Rus- 
sell, NBC;  William  B.  Dolph,  WOL, 
Washington  ;  Neville  Miller,  president, 
NAB  ;  E.  M.  Kirby.  NAB,  secretary. 

Rule  Hearing  Deferred 

HEARING  on  the  petition  of 
Mayor  F.  H.  LaG'uardia  of  New 
York,  in  behalf  of  the  municipally- 
owned  WNYC,  to  amend  FCC  rules 
to  permit  use  of  ultra-shortwaves 
for  domestic  network  transmission, 
in  lieu  of  wire  lines,  scheduled  for 
Oct.  16,  again  has  been  postponed 
to  Oct.  23.  The  hearing,  postponed 
several  times,  is  to  be  before  a 
committee  of  three  commissioners. 

SMITH  BROS.,  Poughkeepsie,  N.  Y. 
(cough  drops),  will  start  a  spot  cam- 
paign Nov.  1  on  about  30  stations, 
using  a  varied  schedule  of  quarter- 
hour  newscasts  and  five  to  seven  an- 
nouncements weekly.  Campaign,  placed 
through  J.  D.  Tarcher,  New  York, 
will  run  through  March,  1940. 
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Radio  Questions 
Placed  in  Census 

Housing  Survey  Tentatively 
Includes  Query  on  Sets 

INCLUSION  of  a  radio  question- 
naire in  the  tentative  schedule  of 
the  Housing  Census,  to  be  conduct- 
ed in  conjunction  with  the  16th 
Decennial  Population  Census,  will 
yield  an  actual  house-to-house  count 
of  radio  homes  rather  than  the 
sampling  that  would  be  furnished 
by  inclusion  of  the  question  on  the 
supplementary  schedule  of  the 
regular  population  census,  accord- 
ing to  the  U.  S.  Census  Bureau. 
The  Bureau  indicated  to  Broad- 
casting Oct.  11  that  the  Housing 
Census,  which  has  been  authorized 
by  Congress,  will  be  conducted 
when  the  necessary  appropriation 
is  secured. 

Previously  the  radio  question 
had  been  included  on  the  supple- 
mentary schedule  employed  by  the 
Census  Bureau  in  a  sample  popu- 
lation census  conducted  in  mid- 
August  in  two  Indiana  counties 
[Broadcasting,  April  15,  June  15, 
July  1,  Aug.  1],  first  results  of 
which  will  not  be  available  for 
several  weeks. 

"Does  This  House  Have  Radio?" 

The  question,  "Does  this  house- 
hold have  a  radio  set?",  has  been 
included  in  the  tentative  schedule 
proposed  for  the  Housing  Census, 
which  will  cover  an  estimated  33,- 
000,000  homes.  The  housing  survey 
will  be  conducted  simultaneously 
with  the  population  census,  and 
enumeration  is  to  start  April  1, 
1940.  Although  Congress  has  au- 
thorized inclusion  of  housing  in 
the  general  census  program,  along 
with  a  $45,000,000  appropriation 
for  carrying  on  its  various  phases, 
an  individual  appropriation  of  $8,- 
000,000  is  sought  for  the  Housing 
Census  itself.  An  appropriation  of 
approximately  $5,000,000  is  to  be 
asked  as  a  supplemental  appropri- 
ation in  the  First  Deficiency  Ap- 
propriation bill  brought  before 
Congress  when  it  convenes  in  regu- 
lar session  in  January.  This  amount 
would  cover  the  cost  of  field  and 
office  work  necessary  to  gather  cen- 
sus data,  while  the  remainder 
would  be  spent  in  compilation  of 
the  results  and  would  extend  over 
a  period  to  Dec.  31,  1942. 

Speaking  to  the  11th  annual  Bos- 
ton Conference  on  Distribution  Oct. 
3,  Dr.  Vergil  D.  Reed,  assistant  di- 
rector of  the  Bureau  of  Census, 
commented  that  the  Housing  Cen- 
sus, the  first  of  its  kind  ever  taken, 
"is  really  a  stock  dividend  to  every 
retailer,  wholesaler,  and  manufac- 
turer. It  will  be  of  particular  im- 
portance to  the  building  and  con- 
striction industries,  to  real  estate, 
utility,  and  housing  finance  inter- 
ests, and  to  manufacturers  and  dis- 
tributors of  household  appliances." 

In  addition  to  radio,  he  explained, 
the  housing  survey  will  provide  ba- 
sic facts  as  to  adequacy  or  inade- 
quacy of  housing  facilities,  age 
and  condition  of  structures,  major 
repairs  needed,  and  presence  or  ab- 
sence of  electricity,  gas  and  itm- 
ning  water.  Data  also  will  be  gath- 
ered on  home  mortgages,  amounts, 
interest  charges,  and  amortization 
arrangements,  he  added. 
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News  Fees  Raised 
For  War  Service 

Greatly  Increased  Costs  For 
Gathering  of  News  Cited 

INVOKING  emergency  clauses  in 
their  contracts  with  newspapers 
and  radio  stations  subscribing  to 
their  news  services,  International 
News  Service  and  United  Press 
have  levied  special  war  assessments 
on  all  subscribers,  amounting  to 
a  15%  increase  in  the  normal  fees 
for  INS  subscribers  and  a  12%% 
increase  for  users  of  the  UP  serv- 
ice. 

Contracts  of  both  UP  and  INS 
contain  emergency  clauses  permit- 
ting them  to  assess  increases 
amounting  to  a  maximum  of  25% 
for  periods  when  conditions  make 
extraordinary  expenditures  neces- 
sary for  good  coverage  of  the  news. 

Cost  of  Communications 

At  INS  headquarters  it  was 
stated  that  since  the  first  of  Au- 
gust expenses  of  covering  the  Eu- 
ropean scene  had  increased  by  ap- 
proximately $10,000  a  week.  In 
making  the  increased  assessment, 
which  became  effective  Oct.  1,  INS 
is  not  attempting  to  collect  for 
these  back  expenditures,  it  was 
stated,  but  on  the  contrary  is  still 
carrying  itself  a  considerable  pro- 
portion of  the  current  increased 
costs.  Some  of  the  factors  contrib- 
uting to  the  increase  were  given 
as :  The  shut-off  of  phone  and  cable 
communication  between  London  and 
Paris,  causing  intercommunication 
between  these  two  cities  to  be 
routed  by  way  of  New  York;  lack 
of  cable  connections  between  Berlin 
and  New  York,  forcing  the  corre- 
spondents in  the  German  capital  to 
use  radio  or  to  phone  their  copy  to 
Rome  and  cable  it  from  there;  tre- 
mendous increases  in  payrolls  and 
expense  accounts,  as  space-rate  cor- 
respondents in  scattered  cities  have 
been  made  full-time  staff  men  and 
as  both  the  amount  of  traveling 
and  the  costs  of  transportation 
have  risen  precipitously. 

At  UP  headquarters  it  was  said 
that  costs  of  this  organization's 
European  coverage  have  increased 
by  about  $2,500  daily  over  normal, 
making  it  necessary  to  levy  the 
12%%  assessment  on  their  sub- 
scribers early  this  month.  The  As- 
sociated Press  as  yet  has  announced 
no  similar  increase. 

Transradio's  Policy 

Transradio  Press  Service  has  not 
invoked  its  special  war  clauses  to 
raise  rates  to  its  subscribers,  ac- 
cording to  Herbert  S.  Moore,  presi- 
dent, although  he  said  that  the  ad- 
visability of  such  a  move  had  been 
carefully  studied.  "The  question  is 
being  left  open  during  the  present 
period  when  peace  talk  is  wide- 
spread," he  said,  "but  if  no  ti-uce 
has  come  by  the  end  of  October  the 
question  will  be  reexamined  and  a 
decision  made  in  the  best  interests 
of  both  our  clients  and  ourselves." 


War  Correspondents  Leave  for  Fronts  THOMAS  ABAJ^DOT^S  \ 
Hoping  to  Broadcast  Actual  Fighting 


Libby  Spots  in  Canada 

LIBBY,  McNeill  &  LIBBY  of 
Canada,  Toronto  (baby  food) 
starts  a  transcribed  spot  announce- 
ment campaign  twice  daily  six  days 
weekly  on  various  Ontario  and 
eastern  Canada  stations  in  Novem- 
ber. Account  was  placed  by  Mc- 
Connell,  Eastman  &  Co.,  Toronto. 


WHEN  the  first  contingent  of 
American  war  correspondents  offi- 
cially accredited  by  the  British 
military  authorities  left  London  the 
week  of  Oct.  9,  bound  for  the  West- 
ern front  "somewhere  in  France", 
the  party  included  William  Henry 
of  CBS  and  Arthur  Mann  of  MBS, 
first  radio  reporters  ever  assigned 
to  front  line  duty.  NBC's  accredited 
front  line  reporter,  Brig.  Gen. 
Henry  J.  Reilly,  U.S.A.,  retired, 
was  absent  from  the  lineup  because 
he  had  taken  advantage  of  the 
"pause"  in  the  war  to  return  home 
for  a  brief  visit,  arriving  in  New 
York  on  the  Lisbon  Clipper  on 
Oct.  9. 

Exactly  how  radio's  reporters 
will  handle  their  assignments  of 
covering  the  Allied  front  for 
American  listeners  is  not  known. 
The  possibility  of  arranging  for  fa- 
cilities that  would  permit  broad- 
casts directly  from  the  front,  while 
devoutly  hoped  for,  is  not  believed 
to  be  very  great  at  this  time,  and 
it  is  expected  that  a  more  probable 
solution  will  be  an  arrangement 
that  will  enable  these  men  to  watch 
whatever  goes  on  at  the  front  and 
return  to  some  point  behind  the 
b"nes,  probably  Paris,  to  broadcast 
their  reports  to  America.  Whether 
the  military  authorities  will  limit 
the  comings  and  goings  of  the  radio 
men  is  likewise  unknown,  and  what 
sort  of  broadcasting  schedules  will 
be  permitted  is  another  question 
still  to  be  answered. 

Aided  by  Time  Shift 

The  difference  in  time  between 
Europe  and  America,  it  is  pointed 
out,  would  enable  a  correspondent 
to  spend  the  day  in  the  front  lines, 
return  to  Paris  during  the  evening, 
go  on  the  air  after  midnight  there 
and  be  heard  in  the  United  States 
in  the  early  morning.  Possibility  of 
a  daily  schedule  of  broadcasts  of 
authentic  front  line  observations  is 
believed  slight  by  special  events  di- 
i-ectors  here,  however.  General 
opinion  is  that  for  a  while,  at  any 
rate,  one  or  two  such  broadcasts 
a  week  is  the  most  that  can  be  ex- 
pected. 

William  Henry,  who  is  acting  as 
CBS  representative  with  the  Allied 
armies,  will  also  cover  the  war 
front  for  the  Los  Angeles  Times. 
Sporting  editor  of  this  paper, 
Henry  went  to  Europe  to  cover  the 
preliminaries  of  the  Olympic 
Games,  scheduled  to  be  held"  in  Fin- 
land in  1940.  An  experienced  radio 
reporter  who  had  assisted  Ted 
Husing  in  broadcasting  the  Bei-- 
lin  Olympics  in  1936  for  CBS,  he 
was  pressed  into  service  by  this 
network  when  the  war  broke  out  as 
assistant  to  E.  R.  Murrow,  CBS 
representative  in  London.  With 
Henry's  departure  for  the  front, 
Larry  Le  Sueur  has  been  made 
Murrow's  assistant. 

In  Paris,  CBS  is  represented  by 
Thomas  B.  Grandin.  Eric  Sevareid, 
who  has  also  been  stationed  in 
Paris,  is  temporarily  in  Brussels. 
William  L.  Shirer,  chief  of  the  CBS 
Continental  staff,  with  headquar- 
ters in  Berlin,  has  taken  advantage 
of  the  war  "pause"  to  snatch  a  few 
da-i's'  vacation,  with  Russell  Hill 
relieving  him. 

Arthur  Mann,  who  was  appointed 
by  John  Steele,  head  of  Mutual's 
London   and  European  offices,  to 


Ready  for  Front 

AN  INDICATION  of  the  ac- 
coutrements of  a  radio  cor- 
respondent on  the  Western 
Front  may  be  gleaned  from 
the  following  radiogram  sent 
by  Fred  Bate  to  NBC  in  New 
York:  "General  Reilly  needs 
two  tunics,  one  slacks,  one 
breeches,  boots.  Special  insig- 
nia provided,  also  tin  hat, 
service  mask.  Maximum  bag- 
gage allowed  field  in  pounds: 
50,  personal;  50,  for  ser- 
vants; baggage,  20;  tents, 
where  carried,  50." 


cover  the  front  for  MBS,  was  for- 
merly a  correspondent  for  the  St. 
Louis  Post  Dispatch  and  is  now  as- 
sociated with  the  London  office  of 
the  Ne7v  York  Times.  Other  MBS 
reporters  in  Europe  include  Sigrid 
Schultz  in  Berlin,  Waverly  Root  in 
Paris  and  James  Minifie  in  Rome. 

Gen.  Reilly,  who  will  serve  as 
NBC's  front  line  observer  when  he 
returns  to  Europe  early  in  Novem- 
ber, is  also  an  experienced  foreign 
correspondent.  A  graduate  of  West 
Point  who  served  in  the  Philippines 
and  Mexico  and  as  an  ambulance 
driver  for  the  French  and  British 
armies  during  the  World  War,  he 
joined  the  Chicago  Tribune  as  war 
correspondent  in  1915,  successively 
reporting  from  the  Western  Front 
in  1916  and  1917,  the  Polish  cam- 
paigns in  1920  and,  more  recently, 
the  Civil  War  in  Spain. 

NBC  has  also  announced  that 
Warren  Irvin,  now  in  Berlin  as  as- 
sistant to  Max  Jordon,  chief  of  the 
NBC  Continental  staff,  will  be  sent 
to  the  German  side  of  the  front  as 
soon  as  the  Germany  Army  com- 
mand approves  an  accredited  list 
of  correspondents.  Irvin  was  for- 
merly with  the  A^e7v  York  Times 
before  being  recently  signed  as  a 
regular  member  of  NBC's  foreign 
staff.  Fred  Bate,  London  chief  for 
NBC,  and  Howard  Claney,  well- 
known  announcer  who  had  been 
studying  abroad  and  had  rejoined 
NBC  when  hostilities  commenced, 
are  covering  English  happenings, 
and  Paul  Archinard  is  managing 
the  Paris  office  for  NBC. 


AP  Postpones  Action 

MEETING  of  the  board  of  direc- 
tors of  the  Associated  Press,  held 
in  New  York,  Oct.  3-5,  produced 
no  changes  in  the  press  service's 
present  arrangements  for  the  sale 
of  AP  news  to  radio  advertisers. 
Because  of  the  pressure  of  prob- 
lems arising  from  the  European 
war  which  required  immediate  at- 
tention, action  on  the  less  pressing 
subject  of  changing  the  regulations 
covering  use  of  AP  news  on  the 
air  was  postponed  until  the  meet- 
ing of  the  AP  executive  commit- 
tee in  December. 


Hull  at  New  WELD 

EARL  HULL,  former  chief  engineer 
of  WKY,  Oklahoma  City,  and  first 
licensee  of  that  station,  will  take  over 
the  management  and  operation  of  the 
new  WHLD.  Niagara  Falls,  N.  Y. 
The  new  station,  authorized  on  Sept. 
1,  is  licensed  to  the  Niagara  Falls  Ga- 
zette Publishing  Co.  It  will  operate 
with  1,000  watts  daytime  on  1260  kc. 


NEWS  CURB  PLANS 

SATISFIED  that  the  basic  dissemi- 
nating media,  including  radio,  news- 
papers and  the  movies,  have  set- 
tled down  in  their  task  of  reporting 
war  activities  and  therefore  elimi- 
nated danger  of  commitment  of 
"unneutral"  acts.  Senator  Thomas 
(D-Okla.)  asserted  Oct.  12  that  he 
had  abandoned  his  plans  for  an 
amendment  to  the  pending  Neutral- 
ity Act  to  supervise  operations  of 
these  media. 

Recalling  he  had  observed  last 
month  that  such  a  move  might  be 
desirable,  he  asserted  that  volun- 
tary steps  ,  taken  by  the  industries 
have  eliminated  entirely  any  desire 
on  his  part  to  foster  restrictive 
legislation. 

"As  far  I  can  see,  nothing  espe- 
cially objectionable  is  going  on 
now,"  he  declared.  He  urged  that 
radio  commentators  should  avoid 
"over-dramatization"  and  lauded  the 
voluntary  steps  taken  by  the  sev- 
eral industries  during  the  crisis. 
He  mentioned  particularly  he  did! 
not  want  to  see  anything  in  thei 
nature  of  a  recurrence  of  the  Orson 
Welles  episode,  pointing  out  that 
in  these  times  it  could  bring  seri- 
ous consequences. 


Wartime  Use  of  Radio 

CANADA'S  war  department,  Min- 
istry of  National  Defence,  starts  on 
Oct.  17  a  weekly  series  of  15-minute 
talks  entitled  Canada's  Fighting 
Services  to  be  carried  on  the  full 
Canadian  Broadcasting  Corp.  na- 
tional network  in  English  and 
French.  The  series  was  announced 
at  Ottawa  by  Prime  Minister  Mac- 
kenzie King,  who  said  "a  distinctly 
useful  purpose  would  be  served  by 
these  talks  in  that  the  people  of 
Canada  could  thus  be  kept  in- 
formed, as  far  as  it  is  possible,  of 
the  work  devolving  upon  the  De- 
partment of  National  Defence  as 
a  whole  and  of  the  progTess  which 
was  being  achieved."  "The  first  of 
the  talks  will  carry  introductory 
remarks  by  Defence  Minister  Nor- 
man McL.  Rogers.  In  addition  to 
this  weekly  series  the  CBC  will 
carry  an  actuality  broadcast  on. 
Oct.  27  titled  A  Day  In  The  Life 
Of  A  Recruit. 


Detrola  Sponsors  Lewis 

FULTON  LEWIS  jr.,  Washington 
news  commentator,  will  be  spon- 
sored on  a  partial  - MBS  network 
starting  Oct.  23  by  Detrola  Corp., 
big  Detroit  radio  manufacturer.  He 
will  be  heard  Mondays,  Wednes- 
days and  Fridays,  7-7:15  p.m.  and 
10:30-10:45  p.m.,  on  about  10  sta- 
tions of  the  network,  including 
WOR,  Newark,  and  WGN,  Chicago, 
in  the  latter  period.  He  will  con- 
tinue on  a  sustaining  or  local 
sponsorship  on  all  other  stations  of 
the  Mutual  Network  at  7-7:15  p.m., 


Regal  Shoe  Adds  Davis 

REGAL  SHOE  Co.,  New  York,  will 
sponsor   Elmer   Davis,   CBS   war Ji 
news  analyst,  three  quarter-hours  r 
weekly  on  WABC,  New  York,  be- 
ginning Oct.  15.  Programs,  broad- 
cast 6:30-6:45  p.m.,  Monday,  Wed- 
nesday and  Friday,  will  augment 
the  company's  sponsorship  of  Drew  ', 
Pearson  and  Robert  S.  Allen,  au- 
thors   of    Washington  Merry-Go- 
Round,  on  a  national  scale  over 
MBS.  Cecil  &  Presbrey,  New  York, 
is  the  Regal  agency. 
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jASCAP  Starts  Retaliations 
By  Filing  Infringement  Suits 

KGIR  and  KGVO  Named  in  Criminal  Actions ;  Buck 
Names  ASCAP  Committee  to  Study  Radio  Angle 


INFRINGEMENT  suits,  filed  ear- 
ly in  October  by  a  ntimber  of  the 
publisher  members  of  ASCAP 
against  the  owners  of  KGIR,  Butte, 
and  KGVO,  Missoula,  constitute  the 
first  retaliation  of  ASCAP  to  the 
civil  and  criminal  actions  brought 
against  it  by  the  Montana  broad- 
casters. As  ASCAP  has  been  en- 
joined from  doing  business  in  the 
State,  under  a  Montana  law  passed 
largely  through  the  efforts  of  the 
broadcasters  of  the  State,  the  suits 
were  brought  by  individual  publish- 
ers and  not  by  the  Society  itself. 

Suits  against  Mosby's  Inc.,  owner 
of  KGVO,  and  A.  J.  Mosby,  were 
filed  in  the  U.  S.  District  Court  in 
Missoula  by  Harms  Inc.,  charging 
seven  alleged  infringements;  Leo 
Feist  Inc.,  charging  five  infringe- 
ments; Santley- Joy-Select  Inc.,  for 
four;  Chappell  &  Co.,  for  five,  and 
Irving  Berlin  Inc.,  for  six.  In  the 
suits  against  E.  B.  Craney  and 
KGIR  Inc.,  filed  in  the  Federal  Dis- 
trict Court  in  Helena,  nine  infringe- 
ments are  charged  by  Harms,  five 
by  Berlin  and  four  by  Chappell. 

ASCAP  Names  Committee 

This  action  by  these  publishers 
followed  close  on  the  heels  of  the 
attempt  of  New  York  detectives  to 
arrest  Gene  Buck,  ASCAP  presi- 
dent, and  other  officers  of  the  or- 
ganization on  bench  warrants  is- 
sued in  Montana,  charging  criminal 
conspiracy.  Mayor  LaGuardia 
halted  the  police  before  any  arrests 
had  been  made  [Broadcasting,  Oct. 
1].  Although  similar  warrants  had 
been  issued  for  officials  of  NBC  and 
CBS,  no  attempt  was  made  to  serve 
them,  it  being  explained  that  state- 
ments had  been  sent  to  Montana 
authorities  asserting  they  were  not 
guilty  of  the  charges.  Refusal  of 
ASCAP  executives  to  send  such 
statements  led  to  the  request  for 
their  arrest. 

Following  a  meeting  of  the 
ASCAP  board  on  Sept.  28,  Mr. 
Buck  appointed  a  committee  to 
study  the  radio  situation  and  report 
back  to  the  board.  Its  members  are 
Irving  Caesar,  Deems  Taylor,  Wal- 
ter Fisher  and  Herman  Starr,  the 
latter  head  of  Warner  Bros,  music 
companies.  Reports  that  this  com- 
mittee had  been  appointed  to  ne- 
gotiate with  the  NAB  Copyright 
Committee  were  labeled  erroneous 
by  John  G.  Paine,  general  manager 
of  ASCAP,  who  told  Broadcasting 
that  "this  committee  will  function 
entirely  within  the  Society"  and 
that  "there  is  no  plan  to  name  any 
committee  to  meet  with  the  broad- 
casters, those  negotiations  to  be- 
carried  on  in  the  future  as  they 
have  been  in  the  past  by  Mr.  Buck, 
Louis  Frohlich,  ASCAP  attorney, 
and  myself." 

The  Festival  of  American  Music, 
eight  concerts  presented  in  Car- 
negie Hall  the  week  of  Oct.  1  in 
celebration  of  ASCAP's  25th  an- 
niversary, was  broadcast  by  WNYC, 
New  York's  municipally-owned  sta- 
tion, via  transcriptions  made  at 
Carnegie  Hall  and  broadcast  on  the 


afternoons  following.  This  was  nec- 
essary, as  WNYC,  which  shares 
time,  signed  off  before  the  concert 
time  in  the  evening.  WNYC  carried 
all  of  the  concerts  except  that  of 
Friday  evening,  which  featured 
swing  bands  having  contracts  that 
bind  them  to  broadcast  only  for 
their  sponsors. 

Offer  of  the  concerts  to  the  major 
networks  was  referred  by  them  to 
Samuel  R.  Rosenbauni,  chairman  of 
the  Independent  Radio  Network 
Affiliates,  for  the  reaction  of  his 
members.  He  in  turn  put  the  ques- 
tion up  to  his  board,  a  majority  of 
which  recommended  accepting  the 
programs  on  a  sustaining  basis  if 
time  was  available.  The  Wednesday 
night  program  was  broadcast  on 
NBC-Blue  and  the  Saturday  after- 
noon concert  on  NBC-Red.  Neither 
CBS  nor  MBS  broadcast  any  of  the 
concerts,  although  MBS  had  planned 
to  carry  the  swing  concert  but  was 
prevented  by  the  exclusive  con- 
tracts of  the  featured  bands. 

And  Then  Came  Radio 

An  elaborate  Festival  program, 
containing  the  ASCAP  membership 
roll  and  portraits  of  its  most  fam- 
ous members,  also  contains  articles 
by  E.  C.  Mills,  chairman  of  the 
executive  committee,  and  Mr.  Paine, 
which  do  their  bit  to  spread  the 
ASCAP  doctrine.  "With  the  advent 
of  radio  broadcasting  as  public 
entertainment  and  the  tremendous 
and  spectacular  growth  of  its  pop- 
ularity," writes  Mr.  Mills,  "com- 
posers and  authors  were  almost 
economically  destroyed  through  a 
change  which  occurred  in  the  musi- 
cal habits  of  the  people.  Sales  of 
sheet  music  and  phonograph  rec- 
ords rapidly  declined.  The  craving 
of  the  people  for  melody  came  to 
be  satisfied  by  radio  with  the  result 
that  royalty  income  to  creators 
from  the  normal  source  of  sheet 
music  and  phonograph  record  sales 
almost  disappeared." 

Describing  the  reluctance  of  the 
broadcasters  to  pay  for  the  right 
to  use  copyrighted  musical  works 
until,  through  litigation,  "the  right 
of  the  composers  and  authors  to 
reasonable  payment  from  broad- 
casters for  the  use  for  profit  of 
their  copyrighted  compositions  was 
sustained,"  he  concludes:  "Our  So- 
ciety seeks  the  most  equitable 
means  of  making  it  possible  for 
them  [authors  and  composers]  to 
live  comfortably  —  by  protecting 
them  in  their  lawful  rights  and  col- 
lecting for  them  their  infinitesimal 
portion  of  the  enormous  profits 
made  by  commercial  users  of  their 
products  in  enterprises,  which  but 
for  the  availability  of  music,  could 
not  be  successfully  operated." 

Similarly  Mr.  Paine  in  his  article, 
titled  "Advancement  of  Culture", 
states  that  ASCAP  "in  the  most 
practical  manner  possible  is  keep- 
ing alive  the  creation  of  music  in 
the  United  States.  The  process  by 
which  this  is  done  is  a  simple  one. 
We  make  those  commercial  enter- 
prises that  use  the  music  of  our 


Publishers  Syndicate 
'A  fire?  Okaij,  Lady,  soon  as  the  Reds 
finish  this  inning!" 


ASCAP  Oversight 

IF  REPORTS  emanating 
from  ASCAP's  Musical  Fes- 
tival, commemorating  its  25th 
anniversary,  are  correct,  its 
collective  face  must  be  red. 
During  the  "swing"  concert 
featuring  such  maestros  as 
Paul  Whiteman,  Fi-ed  War- 
ing and  Glenn  Miller,  the  hit 
Sunrise  Serenade  was  played 
at  least  three  times.  It  is  a 
composition  published  by 
Jewel  Music  Co.,  a  member 
of  the  Society  of  European 
Stage  Atithors  &  Composers 
(SESAC)  ;  not  ASCAP. 


members  in  the  profitable  conduct 
of  their  business  pay  for  that  right 
and  the  money  which  we  collect  we 
give  to  the  men  and  women  who 
create  as  a  reward  for  their  crea- 
tion and  as  an  encouragement  to 
their  continuation. 

"We  are  abused  grossly  by  those 
from  whom  we  collect  money.  The 
dance  halls,  the  taverns,  the  thea- 
tres, the  broadcaster  and  like  com- 
mercial enterprises,  charge  us  with 
being  a  monopoly,  heap  epithets 
upon  us  in  the  hope  that  they  will 
make  repugnant  to  the  American 
people  the  very  existence  of  the 
American  Society,  but  we  fear  them 
not,  for  on  our  side  and  walking 
hand  in  hand  with  us  is  the  right 
and  the  knowledge  and  the  convic- 
tion that  the  preservation  of  the 
Society  and  its  continuation  is  nec- 
essary if  American  musical  culture 
is  to  be  preserved  and  America's 
musical  future  assured." 


Pure  Oil  Buys  Spots 

PURE  OIL  Co.,  Chicago,  has  add- 
ed twice-weekly  50-word  spots  on 
35  of  the  39  CBS  stations  carrying 
the  thrice-weekly  Kaltenborn  Edits 
the  News  series.  The  series  is  spon- 
sored Mondays,  Wednesdays  and 
Fridays,  and  is  aired  sustaining 
Tuesdays  and  Thursdays.  Follow- 
ing the  sustaining  programs,  spots 
have  been  purchased  on  a  52-week 
basis  on  WADC  WWNC  WGST 
WRDW  WAPI  WCHS  WBT 
WDOD  WCKY  WBNS  WOC 
WHIO  KDAL  WDNC  WMMN 
WTAQ  WBIG  WMFG  WNOX 
WREC  WCOC  WQAM  WCCO 
WSFA  WLAC  WDBO  WPAR 
WDBJ  WTOC  WDAE  WHLB 
WJNO  WSJS  WFBM  WWVA, 
Wheeling,  and  KRNT,  Des  Moines, 
were  recently  added  to  the  network 
for  the  series.  Leo  Burnett  Co., 
Chicago,  handles  the  account. 


Groundwork  Laid 
For  NAB  Music 

Draft  of  New  Concern  Drawn 

At  Meeting  Held  Oct.  5 

REPORTING  "encouraging  prog- 
ress" in  laying  the  groundwork  for 
the  new  $1,500,000  Broadcast  Mu- 
sic Inc.  project,  Neville  Miller, 
NAB  president,  declared  Oct.  12 
that  practically  all  of  the  initial  de- 
tails had  been  worked  out  and  that 
he  looked  forward  to  a  "going  con- 
cern" operation  within  a  relatively 
short  time. 

At  a  meeting  in  New  York  Oct. 
5,  members  of  the  Broadcast  Mu- 
sic board  met  with  Sydney  M. 
Kaye,  special  counsel,  and  approved 
the  draft  for  the  corporate  organ- 
ization. Papers  have  been  filed  with 
the  Secretary  of  State  at  Albany 
and  registration  with  the  Securities 
&  Exchange  Commission  in  Wash- 
ington is  being  perfected. 

Paid  Head  Sought 

Meanwhle,  the  quest  for  a  paid 
head  for  Broadcast  Music  is  being 
continued.  President  Miller  has  in- 
terviewed a  number  of  individuals 
in  the  music  publishing  field  and  it 
is  possible  an  appointment  will  be 
made  at  the  next  meeting  of  the 
corporation's  board.  The  name  of 
Samuel  R.  Rosenbaum,  president  of 
WFIL,  Philadelphia,  advanced  a 
fortnight  ago,  is  understood  to 
have  received  endorsement  in  sev- 
eral quarters  but  it  is  by  no  means 
certain  that  he  would  accept  the 
post. 

Once  the  SEC  registration  is 
completed,  NAB  directors  in  the  17 
geographical  districts  will  schedule 
regional  meetings,  to  be  addressed 
by  President  Miller  and  perhaps 
other  members  of  the  Broadcast 
Music  staff.  The  plan  is  to  com- 
plete the  circuit  of  NAB  districts 
and  procure  from  stations  commit- 
ments to  Broadcast  Music  of  50% 
of  their  payments  to  ASCAP  in 
1937.  At  these  meetings,  broadcast- 
ers will  be  told  of  the  detailed  plan 
to  establish  the  independent  m'usic 
corporation  as  a  means  of  intro- 
ducing competition  in  the  copyright 
field. 

It  is  expected  these  district  meet- 
ings will  get  underway  in  late  No- 
vember or  December,  according  to 
Mr.  Miller.  Because  existing 
ASCAP  contracts  expire  at  the  end 
of  1940,  it  was  pointed  out  that 
time  is  of  the  essence  in  perfecting 
the  project. 


For  Greeting  Cards 

HALL  BROTHERS  Inc.,  Kansas 
City  (Hallmark  greeting  cards), 
on  Oct.  29  starts  Tony  Wans  Radio 
Scrapbook,  thrice-weekly  quarter- 
hour  live  program  on  WMAQ,  Chi- 
cago. The  series  will  follow  the  pro- 
gram theme  formerly  used  by  Mr. 
Wons  on  CBS  and  will  be  aired 
on  WMAQ,  Tuesdavs  and  Thurs- 
days, 12:30-12:45  p.  m.  (CST), 
Sundays,  3-3:15  p.  m.  The  deal  was 
set  by  Frank  Ferrin,  radio  director 
of  Henri,  Hurst  &  MacDonald,  Chi- 
cago agency  which  recently  got  the 
account. 


Mckenzie  milling  Co.,  Quincy, 
Mich,  (pancake  flour),  on  Oct.  16 
starts  a  five-weekly  15-miuute  drama- 
tized serial  titled  All  in  the  Family  on 
WOWO,  Fort  Wayne,  Ind.  The  tran- 
scribed serial  -will  be  followed  in  a  few 
markets  with  spot  announcements,  it 
is  understood.  John  H.  Dunham  Co., 
Chicago,  handles  the  account. 
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Baseball  Carried 
By  238  Stations 

Cincinnati  Pickup  Explained 
By  Crosley  Corp.  and  MBS 

THAT  the  Crosley  Corp.,  whose 
president,  Powel  Crosley  Jr.,  is 
owner  of  the  Cincinnati  Reds,  did 
not  carry  the  World  Series  games 
on  its  two  broadcasting  stations  in 
Cincinnati,  WLW  and  WSAI,  was 
perhaps  the  strangest  situation  de- 
veloping from  the  broadcasting  of 
that  major  sporting  event  of  the 
year,  on  a  special  MBS  network, 
sponsored  by  Gillette  Razor  Co.  A 
statement  explaining  the  matter 
was  issued  by  James  D.  Shouse, 
vice-president  of  Crosley,  saying 
that  "permission  to  carry  the  World 
Serits  broadcasts  on  WSAI  was  de- 
nied, even  though  we  offered  to 
make  no  charge  to  the  Gillette  Ra- 
zor Co.  or  MBS." 

MBS  Explanation 

MBS  also  issued  a  statement  to 
the  effect  that  its  offer  of  the  series 
to  WLW  had  been  rejected.  "To 
furnish  organized  baseball  and  the 
listeners  with  facilities  that  would 
provide  the  next  widest  coverage," 
the  network  continued,  "the  facili- 
ties of  WKRC  were  secured  .... 
Mutual  does  not  have  an  affiliation 
with  WSAI."  In  an  earlier  release, 
MBS  stated  that  "up  to  game  time, 
only  six  stations  offered  in  the 
United  States  refused  the  Mutual 
network  and  Gillette's  offer  to  carry 
this  stirring  climax  to  America's 
National  Pastime.  Thus  listeners 
in  the  areas  of  Phoenix,  Ariz.; 
Billings,  Mont.;  Utica,  N.  Y.,  and 
Binghamton,  N.  Y.,  may  not  re- 
ceive directly  the  1939  World  Se- 
ries between  the  Cincinnati  Reds 
and  the  New  York  Yankees." 

A  total  of  238  stations  in  the 
United  States,  Hawaii  and  Canada 
carried  the  exclusive  MBS  bi-oad- 
casts  of  the  series,  won  in  four 
straight  games,  played  Oct.  4-8,  by 
the  New  York  Yankees.  Shortwave 
stations  WRUL,  Boston,  and 
WGEA,  Schenectady,  also  broad- 
cast the  event. 

Mr.  Shouse's  Statement 

The  Shotise  statement  follows: 
"The  Crosley  Corp.,  operators  of 
WLW  and  WSAI,  take  this  oppor- 
tunity to  state  their  deep  regret  at 
being  unable  to  supply  their  audi- 
ences with  play-by-play  descrip- 
tions of  the  World  Series  games. 
We  consider  this  to  be  particularly 
unfortunate  in  view  of  the  fact  that 
for  the  first  time  in  20  years,  Cin- 
cinnati's ovra  team  was  a  partici- 
pant. 

"Station  WSAI  has  for  many, 
many  seasons  brought  complete 
play-by-play  descriptions  of  all 
baseball  games.  However,  permis- 
sion to  carry  the  World  Series 
broadcasts  on  WSAI  was  denied, 
even  though  we  offered  to  make  no 
charge  to  the  Gillette  Co.  or  the 
Mutual  Broadcasting  System,  who 
purchased  the  exclusive  broadcast 
rights  from  the  Commissioner  of 
Baseball.  WLW  was  offered  the 
broadcast  of  the  World  Series,  but 
inasmuch  as  the  games  were  sold 
this  year  on  a  commercial  basis  we 
did  not  desire  to  break  long-term 
contracts  entered  into  with  other 
advertisers  in  order  to  carry  adver- 
tising for  a  World  Series  sponsor. 
WLW  also  was  offered  at  no  cost 
for  the  Series  games  occurring  on 
days  when  WLW  was  available. 

"WSAI  will  resume  the  broad- 


Major  Music  Publishers  Protest  Plan 
Of  RCA  to  Demand  Fee  for  Recordings 


ALL  WARMED  UP  to  describe  the 
World  Series  play-by-play  for  MBS 
listeners,  under  sponsorship  of  Gil- 
lette Safety  Razor  Co.,  this  trio — 
(1  to  r)  Red  Barber,  Stan  Lomax 
and  Bob  Elson — were  on  hand  every 
game  of  the  Series  with  their 
scoresheets  and  special  "baseball" 
mike.  The  novel  microphone  (in 
Barber's  hand),  was  designed  by 
J.  R.  Poppele,  WOR  chief  engineer. 
Its  base  is  shaped  like  a  home 
plate,  the  standard  is  a  miniature 
baseball  bat,  and  the  mike  itself — 
one  of  the  non-directional,  wide- 
angled  "eight-ball"  variety — is  en- 
closed in  an  enlarged  replica  of  a 
baseball.  The  bat  is  aluminum  and 
the  housing  is  spun  aluminum  al- 
loy. The  instrument  was  con- 
structed in  the  WOR  shop. 


Gas  Assn.  Budget 

ASSOCIATION  of  Gas  Appliance 
&  Equipment  Mfgrs.,  New  York, 
has  approved  a  budget  of  $110,000 
for  1940  promotion  of  "CP"  gas 
ranges,  double  the  1939  budget.  The 
campaign,  divided  into  spring  and 
fall  drives,  will  tie  in  with  the  na- 
tional campaign  of  American  Gas 
Assn.  Radio,  used  extensively  in 
the  past,  probably  will  be  included. 
The  account  is  handled  direct. 

casting  of  baseball  games  for  the 
entire  season  of  1940.  In  making 
this  announcement  we  do  not  wish 
to  imply  any  criticism  of  the  ar- 
rangements which  have  been  made, 
but  have  merely  felt  that  our  lis- 
teners are  entitled  to  an  explana- 
tion of  the  situation." 


A  GROUP  of  Music  Publishers  Pro- 
tective Assn.  members  has  entered 
the  lists  along  with  the  broadcast- 
ing industry  against  the  proposed 
plan  of  RCA  to  license  stations  to 
broadcast  phonograph  records.  Lin- 
ing up  with  the  performing  artists 
and  the  musicians  in  protest  against 
this  move  of  RCA's,  the  music  pub- 
lishers have  notified  the  broadcast- 
ers that  licenses  given  recording 
companies  by  copyright  owners  to 
record  their  numbers  do  not  include 
the  right  to  license  their  use  on 
the  air. 

The  following  letter,  signed  by 
Harry  Fox,  agent  and  trustee,  was 
sent  Oct.  12  to  all  radio  stations, 
following  a  meeting  of  the  pub- 
lisher group  at  the  New  York  head- 
quarters of  the  Music  Publishers 
Protective  Assn.: 

"We  have  seen  the  proposal  of 
certain  manufacturers  of  commer- 
cial phonograph  records  to  grant  to 
radio  stations  licenses  to  broadcast 
such  records.  Inasmuch  as  this  as- 
sociation (MPPA)  represents  a 
great  many  publishers  whose  copy- 
righted works  are  involved,  we  wish 
to  advise  you  that  any  such  pro- 
posal is  not  authorized  or  sanc- 
tioned by  our  members.  The  record- 
ing licenses  granted  to  the  record 
manufacturers  by  the  copyi'ight 
owners  do  not  give  them  the  right 
to  demand  from  you  license  fees 
for  the  broadcasting  of  phonograph 
records." 

Three  Intervene 

MPPA,  by  this  action,  becomes 
the  third  organization  to  intervene 
in  RCA's  attempt  to  issue  licenses 
to  broadcasters  covering  the  use  of 
phonograph  records  on  the  air,  not 
including  the  NAB,  which  per- 
suaded RCA  to  postpone  the  effec- 
tive date  of  its  licenses  from  Oct. 
1  to  Dec.  1  [Broadcasting,  Sept. 
1]. 

National  Association  of  Perform- 
ing Artists,  organization  that  pro- 
vided the  defense  in  the  RCA- 
Whittman  suit  in  which  the  Court 
found  that  RCA  has  the  right  to 
limit  the  use  of  its  records  if  it  so 
desires,  notified  broadcasters  in 
August  that  RCA  has  not  been  au- 
thorized to  collect  royalties  on  be- 
half of  NAPA  members  and  at  the 
same  time  told  RCA  that  it  would 


FINAL  INSTRUCTIONS  from  Robert  A.  Sehmid  (right),  MBS  sales 
promotion  manager,  are  given  Western  Union  Messengers,  dressed  in 
baseball  outfits,  before  they  start  their  trot  around  Gotham  to  deliver 
the  jigsaw  puzzle  souvenirs  promoting  the  exclusive  MBS-Gillette 
broadcasts  of  the  1939  World  Series.  The  full-color  puzzle,  reproducing 
a  Currier  &  Ives  lithograph  titled  "The  American  National  Game  of 
Baseball — Grand  Match  for  the  Championship  at  the  Elysian  Fields, 
Hoboken,  N.  J.",  was  delivered  in  an  envelope  "from  Gillette  ...  to 
Mutual  ...  to  You." 


"legally  resist"  its  attempts  to  li- 
cense stations. 

In  September  the  American  Fed- 
eration of  Musicians  entered  the 
picture  by  notifying  all  AFM  mem- 
bers that  any  assignment  of  rights 
in  phonograph  records  to  the  manu- 
facturing company  without  consent 
of  the  AFM  would  mean  the  im- 
mediate loss  of  union  membership  r 
[Broadcasting,  Oct.  1].  Amplifi- 
cation of  this  ruling  and  an  ex- 
planation of  how  the  union  expects 
to  apply  it  are  expected  to  be  is- 
sued by  the  AFM  executive  board 
during  its  next  meeting,  which  will 
be  held  in  New  York  beginning 
Oct.  17. 

Possibility  of  Ban 

Meanwhile  the  question  has  been 
raised  as  to  whether  such  action 
by  the  AFM  would  not  be  a  vio- 
lation of  its  contracts  with  the  net- 
work affiliates  and  the  nonnetwork 
stations,  both  of  which  were  pred- 
icated on  the  promise  of  the  AFM 
that  it  would  not  restrict  the  use 
of  transcriptions  and  phonograph 
records  by  stations  employing  the 
agreed  quota  of  AFM  members. 
The  contract  drawn  up  by  the 
union  and  the  committee  represent- 
ing nonnetwork  stations  specifically 
provides  that  any  station  upon  en- 
tering into  the  agreement  with  the 
local  union  "is  granted  full  rights 
to  .  .  .  broadcast  electrical  tran- 
scriptions and  phonograph  rec-. 
ords."  I 

Refusal  on  the  part  of  AFM  to 
permit  its  members  to  assign  their 
rights  in  phonograph  records  to 
RCA  might  make  it  necessary  for 
the  company  to  withdraw  its  license 
and  to  issue  instead  an  order  pro- 
hibiting the  broadcasting  of  any  of 
its  records.  The  phonograph  record 
manufacturers  have  consistently 
denied  ever  deriving  any  profit 
from  the  use  of  their  records  in 
broadcasting,  and  it  is  believed 
they  would  probably  be  willing  to' 
eliminate  the  practice  altogether 
unless  they  are  to  be  allowed  to 
collect  a  reasonable  fee  from  the' 
broadcasters  for  its  continuance.  ' 

If  the  AFM  does  not  intend  to 
block  the  licensing  effoi'ts  of  RCA- 
and  the  other  record  manufactur- 
ers, but  instead  plans  to  insure  its 
members  getting  some  extra  pay- 
ment for  the  broadcast  use  of  the 
records  they  helped  to  make  it  is 
probable  that  such  extra  payment 
will  have  to  come  from  the  broad- 
casters. 

Similarly,  if  the  MPPA  insists 
on  an  extra  payment,  that  too  will 
probably  be  passed  along  to  radio.' 
However,  since  the  stations  are  al- 
ready paying  ASCAP  for  the  privi- 
lege of  broadcasting  copyright  mu-; 
sic  there  is  serious  doubt  as  to 
whether  another  payment  to  MPPA 
would  not  mean  paying  twice  for 
the  same  thing.  : 


Fly  Sees  President 

FCC  CHAIRMAN  James  Lawrence 
Fly  conferred  with  President 
Roosevelt  Oct.  18  for  nearly  an 
hour  regarding  FCC  affairs  gener- 
ally. While  he  made  no  comment 
following  the  conference,  Mr.  Fly 
is  understood  to  have  given  the 
chief  executive  a  progress  report 
on  Commission  affairs  since  he  as- 
sumed its  helm  six  weeks  ago. 
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jAFM  Pickets  Force  Shutdown, 
WPEN  Recruits  a  New  Staff 


Refusal  of  Musicians  to  Enter 
Leads  to  Release  of  Staff  Orchestra 


Definite  Pact 


FTER  a  day-and-a-half  of  en- 
orced  silence  occasioned  by  refusal 
f  CIO  announcers,  engineers  and 
other  employes  to  break  through  an 
:|aFM  picket  line,  WPEN,  Philadel- 
phia, returned  to  the  air  Oct.  11 
■|with  non-union  help. 
^1    The  strike  grew  out  of  a  refusal 
ijof  AFM  headcfuarters  or  the  Phila- 
,l|delphia  local  to  enter  into  a  defi- 
\\nite  contractual  arrangement  for 
innion    musicians    based    on  the 
(standard  form  entered  into  with  in- 
dependent stations,  with  the  result 
'that  the  staif  orchestra  was  re- 
leased, according  to  Harold  A.  La- 
Lfount,    general    manager    of  the 
yBulova  radio  interests, 
•i    As  Broadcasting  went  to  press 
'■Oct.  13,  the  station  was  still  being 
'  picketed  by  the  musicians  but  ne- 
'gotiations  were  to  get  underway 
'the  following  day.  AFM  headquar- 
ters   in    New    York    had  invited 
WPEN  officials  to  confer  with  them 
j  and  with  officials  of  the  Philadel- 
■ilphia  local. 

I  Mr.  Lafount  declared  that  when 
^the  station  staff  refused  to  break 
■■'through  the  picket  line  Oct.  10,  it 
[  became  necessary  to  recruit  engi- 
ineers,  announcers  and  other  office 
1)  help,  which  was  promptly  done. 
>(  There  has  been  a  minimum  of  dis- 
Ojturbance  to  station  operations  and 
V  accounts,  he  said,  since  its  return  to 
\y  the  air. 

Llj  Adjustment  Refused 

The  burden  of  the  |42,000  per  year 
i  contract  for  musicians  was  so  oner- 
}  ous,  Mr.  Lafount  declared,  that  the 
;  station  lost  money  in  1938  and, 
■  based  on  the  present  outlook,  will 
'  also  be  in  the  red  in  1939.  The  con- 
tract was  entered  into  three  years 
ago  by  John  Iraci,  then  owner  of 
:'l  the  station,  before  the  industry  had 
1  negotiated  the  standard  form  of 
[  contract  with  AFM. 

Subsequently,    independent  sta- 
A  tions  negotiated  a  national  contract 
offered  to  all  stations  which  pro- 
vided for  an  expenditure  of  5  ¥2% 
of  the  station's  gross  to  hire  union 
musicians.  The  contract,  however, 
^  carried  a  clause  that  no  station 
r  could  spend  less  for  musicians  than 
■I  it   was    disbursing    at   the  time, 
i  WPEN,  under  the  51/2%  provision, 
gj  would  have  disbursed  only  about 
J  $12,000  per  year    as    against  the 
,c  $42,000  figure. 

When  WPEN  sought  to  have  the 
.  local  union  (No.  77)  in  Philadelphia 
\  alter  its  contract  on  the  basis  of 
1)1  the  industry-wide  arrangement,  the 
i  local  responded  that  it  had  no  juris- 
il  diction.  The  question  then  was  sub- 
mitted to  Joseph  N.  Weber,  presi- 
dent of  AFM,  who  likewise  dis^ 
claimed   jurisdiction.    The  upshot 
was  that  for  the  last  year  WPEN 
has  retained   14   musicians   on  a 
B'  week-to-week  basis  but  under  the 
3  salary  provisions  of  the  original 
3  contract. 

.1;  Because  of  the  failure  of  AFM 
i!  to  adjudicate  the  question  and  be- 
7  cause  the  sum  was  far  in  excess  of 
;  WPEN's  ability  to  pay,  Mr.  La- 
-  fount  said  that  Arthur  Simon,  man- 
ager of  WPEN,  on  Oct.  7  advised 
the    musicians    that    the  station 


henceforth  would  operate  without 
a  staff  orchestra.  There  was  no 
question  involved  regarding  wages 
and  hours  and  the  controversy  grew 
out  of  the  refusal  to  revise  the  con- 
tract. 

Picket  Line  Started 

On  the  following  morning,  Mr. 
Lafount  related,  a  picket  line  was 
thrown  around  both  the  WPEN 
studios  and  the  transmitter.  Be- 
cause AFM  is  an  American  Federa- 
tion of  Labor  union,  while  other 
station  employes  belong  to  CIO 
unions,  it  had  been  implied  there 
would  be  no  general  strike.  Tech- 
nicians, announcers  and  production 
men,  belonging  to  CIO  unions,  re- 
ported for  duty  on  Sunday  and 
Monday  but  on  Tuesday  morning- 
refused  to  break  through  the  picket 
lines.  Notice  was  given  the  station 
Monday  night  to  that  end  and  the 
station  was  therefore  unable  to 
open  the  following  day. 

So  far  as  known,  the  WPEN 
case  is  the  only  instance  of  labor 
controversy  growing  out  of  the 
AFM  contracts  forcing  shutting 
down  of  a  station.  All  other  inde- 
pendent stations,  it  is  understood, 
are  operating  on  the  basis  of  the 
5V2%  of  gross  scale. 


Singing  Breaks 

THERE'S  no  monotony  about 
station  breaks  on  KIRO,  Se- 
attle. Singing  breaks,  sug- 
gested by  Billy  Reuter,  tech- 
nician, are  performed  by  a 
quartet.  "Columbia's  Voice  in 
Seattle"  is  one  break,  sung  to 
the  tune  of  Columbia,  the 
Gem  of  the  Ocean.  After  a 
kiddie  program  comes  this: 
"Little  Jack  Horner  sat  in  a 
corner  next  to  his  radio;  he 
stuck  in  this  thumb,  pulled 
out  a  plum,  and  said  I've  got 
KIRO."  Staff  members  col- 
laborate in  writing  the  breaks, 
which  are  scheduled  in  ap- 
propriate spots. 


WPEN  now  is  controlled  by  Arde 
Bulova,  New  York  watch  manufac- 
turer, who  acquired  it  with  FCC  ap- 
proval several  months  ago.  Mr.  La- 
fount is  a  minority  stockholder. 

On  Oct.  9,  R.  E.  Shipp,  president 
of  Local  No.  28  of  the  American 
Communications  Assn.,  CIO  union, 
announced  that  at  a  general  as- 
sembly meeting  the  local  had 
agreed  to  "respect  the  picket  line" 
of  the  AFM  local  at  WPEN.  He 
asserted  ACA  is  a  CIO  union  af- 
filiate and  is  the  representative 
union  of  all  the  engineers,  announc- 
ers and  production  employes  em- 
ployed at  stations  in  the  Philadel- 
phia area. 


Radio  Censorship  in  Europe  Described; 
German  System  Called  Most  Efficient 


WHILE  the  censorship  imposed  on 
correspondents  by  Europe's  war- 
ring nations  is  extremely  strict, 
American  newspaper  and  radio  men 
have  more  latitude  than  during  the 
last  war,  in  the  opinion  of  John 
Gunther,  Pierre  Van  Paassen  and 
Hilmar  Baukhage,  NBC  war  com- 
mentators just  returned  to  America 
from  London,  Paris  and  Berlin,  re- 
spectively. Conditions  in  each  coun- 
try were  described  in  a  roundtable 
discussion  led  by  John  B.  Kennedy 
on  the  Blue  network  Oct.  7. 

German  censorship,  according  to 
Baukhage,  is  as  efficient  as  German 
military  operations.  "They  realize 
that  they'll  get  a  lot  better  deal  out 
of  the  whole  thing  if  they  treat  you 
sort  of  humanly,"  he  said,  "and  if 
they're  going  to  amputate  some  of 
your  most  glowing  periods  they're 
going  to  give  you  a  little  anaesthet- 
ic in  doing  it.  Their  whole  treat- 
ment is  one  of  absolute  cooperation. 
Why,  they  turn  over  an  office  to 
you,  they  give  you  carbon  paper 
to  make  up  the  books  of  five  copies 
and  sometimes  a  little  refreshment 
is  brought  in. 

"The  worst  censor,  you  know,  is 
not  the  fellow  that  cuts  out  most  of 
your  stuff,  but  the  one  who  won't 
let  you  know  how  much  he's  going 
to  cut  or  when  it's  going  to  come 
back.  That's  where  the  Germans 
have  it  well  organized.  You  know 
what  you  can  do  and  you  can  count 
on  your  copy  being  done  in  time. 
It's  an  efficient  machine." 

Quite  a  different  picture  of  cen- 
sorship was  given  by  Van  Paassen. 
In  Paris,  he  said,  "the  broadcaster 
had  to  present  himself  three  hours 
before  the  delivery  of  his  talk  at 
censorship  headquarters  and  pro- 
duce three  copies  of  his  intended 
comments.  The  speech  was  read  by 


several  functionaries  representing 
the  War  Ministry,  the  Ministry  of 
the  Interior  and  the  Ministry  of 
Finance.  If  approved  by  all  three, 
a  set  of  stamps  and  seals  was  af- 
fixed to  the  document  and  the 
broadcaster  was  allowed  to  depart, 
but  with  the  warning  that  some 
official  would  be  listening  to  his 
talk  and  that  at  the  slightest  de- 
viation from  the  approved  text  the 
broadcast  wotild  be  shut  off." 

One  evening.  Van  Paassen  said, 
he  had  prepared  a  broadcast  deal- 
ing with  the  personal  reactions  of 
men  leaving  for  the  front  and  their 
relatives  as  he  had  seen  them  at 
railway  stations,  mentioning  "the 
anguish,  the  despair,  the  heart 
rending  scenes  of  parting."  The 
French  censor  killed  the  whole 
script,  telling  Van  Paassen  that 
he'd  seen  wrong,  that  there  was  no 
weakness  but  only  determination 
and  resolution.  Calling  this  "pret- 
ty rigid  censorship".  Van  Paassen 
added  that  all  this  was  before  war 
had  actually  been  declared.  "As 
soon  as  hostilities  opened,  the 
French  put  a  ban  on  interpreta- 
tive broadcasts  by  foreigners  and 
designated  native  Frenchmen  to 
take  our  places,"  he  explained. 

In  London,  according  to  Gunther, 
radio  reporters  were  "rather  se- 
verely limited  as  to  what  news  we 
could  send,  but  we  were  quite  free 
to  interpret  what  little  there  was 
almost  any  way  we  wanted.  But 
we  didn't  have  to  get  there  three 
hours  ahead  and  we  didn't  have  to 
have  any  number  of  scripts.  One 
scribbled  manuscript  was  enough." 
Describing  some  of  the  trouble 
caused  by  inefficient  censorship  by 
people  "who  obviously  didn't  know 


Accounting  Group 
Changed  by  NAB 

Lucy  Named  as  Wilder  Quits; 

Questionnaire  Is  Sliced 

APPOINTMENT  of  a  new  Ac- 
counting Committee,  headed  by  C. 
T.  Lucy,  general  manager  of 
WRVA,  Richmond,  was  announced 
Oct.  12  by  NAB  President  Neville 
Miller,  with  the  retirement  of  Col. 
Harry  C.  Wilder,  president  of 
WSYR,  Syracuse,  from  chairman- 
ship of  the  group. 

Col.  Wilder  re- 
linquished the 
post  upon  com- 
pletion of  p  r  o- 
tracted  negotia- 
tions with  the 
FCC  Accounting 
Department  on  fi- 
nancial, program 
and  other  ques- 
tionnaires. The 
form  of  the  1939  Mr.  Lucy 
financial  questionnaire,  developed 
after  intermittent  conferences  dur- 
ing the  last  year,  awaits  formal 
approval  of  the  Commission  itself 
after  substantial  agreement  be- 
tween the  NAB  Committee  and  the 
FCC  Accounting  Department. 

Slated  to  go  out  to  stations  early 
this  month,  the  questionnaire  has 
been  held  in  abeyance  until  formal 
Commission  ratification  is  forth- 
coming, now  expected  by  Oct.  24. 
It  is  in  an  18-page  form,  compared 
to  a  27-page  document  sent  out  last 
year  to  cover  1938  fiscal  operations 
of  stations.  It  will  cover  the  calen- 
dar year  1939  and  must  be  filed 
with  the  FCC  by  March  1,  1940 
[Broadcasting,  Sept.  15]. 

Standard  Log  Sought 

Other  members  of  the  Account- 
ing Committee  to  serve  with  Chair- 
man Lucy  are  H.  W.  Batchelder, 
WFBR,  Baltimore;  N.  L.  Kidd, 
WSYR,  Syracuse;  Earl  J.  Gluck, 
WSOC,  Charlotte;  Harry  F.  Mc- 
Keon,  NBC  auditor;  S.  R.  Dean, 
CBS  assistant  treasurer;  E.  M. 
Spence,  NAB  secretary-treasurer, 
who  serves  as  committee  secretary. 

The  new  committee,  it  was  stated, 
probably  will  meet  late  this  month 
to  complete  a  standardized  form  of 
station  log  meeting  all  of  the  re- 
quirements set  forth  in  the  new 
FCC  rules  and  regulations  which 
became  effective  Aug.  1.  Many  sta- 
tions, particularly  smaller  units, 
have  suggested  adoption  of  a  uni- 
form log  meeting  all  FCC  require- 
ments. 

In  boiling  down  the  FCC  finan- 
cial questionnaire  form  to  an  18- 
page  schedule,  both  the  NAB  com- 
mittee and  the  FCC  chief  account- 
ant, William  J.  Noi'fleet,  feel  that 
an  effective  cooperative  job  was 
done.  When  the  conversations  be- 
gan, a  form  with  some  160  pages 
was  projected.  Items  gradually 
were  eliminated,  consolidated  and 
condensed  with  the  result  that  the 
new  form  was  produced. 

a  newspaper  from  a  hole  in  the 
ground,"  Gunther  went  on  to  say 
that  those  were  for  the  cable  cor- 
respondents and  that  in  conti'ast 
the  radio  censors  were  mostly 
trained  experts  who  did  all  they 
could  to  help  the  correspondent  get 
his  story  out,  as  long  as  he  steered 
clear  of  military  information,  such 
as  the  state  of  the  weather,  which 
might  advise  the  enemy  that  con- 
ditions would  be  good  for  an  air 
raid. 
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Court  Test  of  ^Musico^  Program  Seen 
As  Post  Office  Finds  It  Objectionable 


Third  Stipulation 
Signed  by  Agency 

FTC  Pacts  Provide  Revision 
Of  Advertising  Claims 

THE  Federal  Trade  Commission  on 
Oct.  14  announced  the  third  stipu- 
lation entered  into  by  advertising 
agencies  in  recent  weeks,  the  first 
agency  stipulations  accepted  pur- 
suant to  the  broadened  powers  of 
the  Radio  &  Periodical  Division  un- 
der the  Wheeler-Lea  amendments 
to  the  FTC  Act  by  which  an  agency 
is  held  jointly  responsible  with  the 
advertiser-client  for  false  and  mis- 
leading advertising  claims. 

The  agencies,  all  of  which  signed 
individual  stipulations  based  on 
similar  agreements  signed  by  their 
clients,  include  Raymond  Powell 
Co.,  Memphis;  Ralph  H.  Jones  Co., 
Cincinnati,  and  Van  De  Mark  Ad- 
vertising Inc.,  Cincinnati. 

Agency  Agreements 

The  Powell  agency,  first  to  enter 
a  stipulation,  accepted  Sept.  12  by 
the  FTC,  agreed  to  stop  making 
purportedly  misleading  advertising 
claims  on  behalf  of  "Blue  Star 
Ointment",  distributed  by  Star 
Products  Co.,  Houston,  Tex.,  which 
also  signed  a  similar  stipulation. 
Ralph  H.  Jones  Co.,  in  its  stipula- 
tion, agreed  to  discontinue  alleg- 
edly misleading  representations  in 
advertising  a  fruit  juice  product 
distributed  by  Kroger  Grocery  & 
Baking  Co.,  Cincinnati,  which  also 
signed  a  separate  stipulation. 

The  Van  De  Mark  stipulation, 
announced  by  the  FTC  Oct.  14, 
covered  the  agency's  agreement  to 
discontinue  certain  representations 
in  advertising  "Floradex",  a  me- 
dicinal preparation  distributed  by 
Harold  T.  Maloney,  trading  as 
Floradex  Co.,  Columbus,  0.,  who 
previously  had  entered  into  a  simi- 
lar stipulation. 

The  PTC  also  has  filed  com- 
plaints, alleging  violation  of  the 
Robinson-Patman  Act  in  the  sale 
of  tobacco  products,  against  P. 
Lorillard  Co.,  New  York;  Brown 
&  Williamson  Tobacco  Corp.,  Louis- 
ville; R.  J.  Reynolds  Tobacco  Co., 
Winston  -  S  a  1  e  m;  Larus  &  Bro., 
Richmond;  Liggett  &  Myers  Tobac- 
co Co.,  New  York;  Stephano  Bros., 
Philadelphia,  and  Philip  Morris  «& 
Co.,  New  York.  In  another  com- 
plaint filed  recently  by  the  FTC, 
Lady  Esther  Ltd.,  Chicago,  was 
charged  with  the  dissemination  of 
misleading  representations  in  the 
sale  of  "Lady  Esther  Face  Cream". 
The  complaints  grant  respondents 
20  days  for  filing  answers. 

Among  other  stipulations  an- 
nounced by  the  FTC,  Luxor  Ltd., 
Chicago,  agreed  to  cease  certain 
representations  for  its  "Luxor  Spe- 
cial Formula  Cream". 


Noxzema,  Pet  Sponsor  Trout 

NOXZEMA  CHEMICAL  Co.,  New 
York,  which  recently  dropped  the 
Professor  Quiz  program  on  CBS,  re- 
turned to  that  network  Oct.  10  with 
a  thrice-weekly  five-minute  news  pro- 
gram by  Bob  Trout  for  Noxzema 
Greasele'ss  Cream.  During  the  foot- 
ball season  the  Saturday  broadcast  is 
heard  between  halves  of  Ted  Husing's 
de.scriptions  of  football  games.  Pet 
Milk  Sales  Corp.,  St.  Louis,  also  is 
sponsoring  Trout's  five-minute  re- 
views as  an  added  feature  on  the 
Mary  Lee  Taylor  program,  heard  on 
57  CBS  stations,  Tuesdays  and  Thurs- 
days, 11-11:1.5  a.  m.  Riithrauff  & 
Ryan,  New  York,  is  agency  for  Nox- 
zema, and  Gardner  Adv.  Co.,  St. 
Louis,  for  Pet  Milk. 


TEST  case  in  the  courts  on  Musico, 
a  Friday  night  half-hour  program 
on  WON,  Chicago,  and  WMBD, 
Peoria,  111.,  appears  likely  follow- 
ing a  ruling  by  the  U.  S.  Post  Of- 
fice Department  the  week  of  Oct. 
9  that  the  program  is  objectionable 
under  the  lottery  laws.  The  opin- 
ion was  given  at  the  request  of  the 
postmaster  of  Wyoming,  111.,  a 
small  town  in  the  primary  area  of 
WMBD. 

Sponsored  by  National  Tea  Co. 
on  WGN  and  by  Kroger  Stores  on 
WMBD,  Musico  is  scheduled  to 
continue  on  both  stations.  It  is 
understood  that  it  may  be  dropped 
from  WMBD  following  the  broad- 
cast of  Oct.  20,  although  the  can- 
cellation could  not  be  confirmed  at 
H.  W.  Kastor  &  Sons  Adv.  Co.,  Chi- 
cago agency  handling  the  accounts. 

The  radio  game  was  invented  by 
John  H.  Farwell  and  is  owned  by 
Clef  Inc.,  Chicago.  It  was  tested 
on  WROK,  Rockford,  111.,  during 
the  summer  and  started  on  WGN 
Sept.  22.  Patterned  after  bingo, 
Musico  is  essentially  a  song  identi- 
fication game.  Cards  ruled  into  25 
squares,  five  to  a  row,  are  dis- 
tributed at  the  stations  and  at  the 
stores  of  the  sponsoring  firms. 

Each  square  contains  the  name  of 
a  song.  Players  check  off  the  titles 
they  recognize  as  the  studio  or- 
chestra plays  the  tunes.  When  a 
horizontal  row  of  five  squares  is 
checked  all  the  way  across  the 
player  "Musicos".  Three  of  the 
rows  are  designated  as  "m  o  n  e  y 
rows"  and  cash  prizes  are  given. 
The  remaining  two  rows  win  bask- 
ets of  groceries. 

How  Prizes  Are  Offered 

On  WGN,  the  "money  rows" 
offer  prizes  of  $25,  $50  and  $75  to 
the  first  listener  who  correctly  com- 
pletes the  particular  row  mentioned 
on  the  broadcast  and  phones  the 
station.  Since  every  card  distrib- 
uted has  at  least  one  row  that  can 
be  filled,  the  WGN  trunk  lines  are 
jammed  as  soon  as  the  tunes  are 
played.  For  those  who  correctly 
complete  the  "money  rows",  but  are 


Pacific  Coast  Agencies 
Start  Meeting  Oct  26 

"TIME,  Space  and  Dollars,"  will  be 
the  subject  of  a  talk  by  Archibald 
M.  Crossley,  head  of  Cooperative 
Analysis  of  Broadcasting,  New 
York,  radio  program  evaluator,  at 
the  annual  convention  of  the  Pacific 
Council,  American  Association  of 
Advertising  Agencies.  Mr.  Crossley 
will  speak  at  the  two-day  meeting 
to  be  held  at  Del  Monte  Hotel,  Del 
Monte,  Cal.,  Oct.  26  to  27,  accord- 
ing to  August  J.  Bruhn,  vice-presi- 
dent of  McCann-Erickson,  Los  An- 
geles, and  chairman  of  Pacific  Coun- 
cil. Agency  men  will  be  joined  by 
guests  on  the  second  day  and  radio 
executives  from  all  over  the  Pacific 
Coast  are  expected  to  attend. 

Other  officers  and  governors  of 
Pacific  Council  include  W.  H.  Hors- 
ley,  Pacific  National  Adv.  Agency; 
Dan  B.  Miner,  Dan  B.  Miner  Co.; 
David  M.  Botsford,  Botsford,  Con- 
stantine  &  Gardner;  Fred  T.  Weeks, 
Brewer-Weeks  Co.;  Terrell  T.  Mc- 
Carty,  The  McCarty  Co.;  Don  Beld- 
ing,  Lord  &  Thomas;  Fred  W.  Mey- 
er, Dan  B.  Miner  Co.;  Philip  J. 
Meany,  Philip  J.  Meany  Co.;  and  H. 
A.  Stebbins,  Erwin,  Wasey  &  Co. 


•unable  to  get  their  phone  call 
through  to  the  station  a  cash  prize 
of  $100  is  offered  if  they  send  in 
their  cards  with  a  slogan  concern- 
ing the  sponsor.  From  these  cards 
and  slogans  a  winner  is  chosen  by 
a  board  of  slogan  experts.  On 
WMBD,  those  listeners  who  have 
had  winning  cards  but  who  couldn't 
get  their  calls  through  have  been 
turning  in  their  cards  and  slogans 
at  local  Kroger  stores.  On  WGN, 
potential  winners  in  this  group 
have  been  mailing  in  their  cards. 

The  program  has  had  phenome- 
nal listener  interest  since  it  started. 
More  than  a  million  cards  were  dis- 
tributed by  National  Tea  stores 
in  Chicago  the  second  week  of  the 
broadcast,  according  to  the  agency. 
On  the  second  broadcast  10,000 
phone  calls  were  received  at  WGN 
and  50  girls  operate  the  switch- 
board at  present.  Since  it  started 
on  WGN  Sept.  22,  more  than  5,000 
prizes  have  been  given,  including 
cash  and  merchandise. 

Should  a  fraud  order  forbidding 
the  use  of  the  mails  be  issued  by 
the  Post  Office  Department,  it  is 
understood  that  the  Department 
will  be  enjoined  and  a  test  case 
started.  Opinion  of  Chicago  radio 
and  advertising  men  is  that  Musico 
does  not  constitute  a  lottery.  The 
elements  of  a  lottery  appear  to  be 
some  element  of  chance,  the  offer- 
ing of  prizes  and  some  legal  con- 
sideration on  the  part  of  the  par- 
ticipant. Skill  is  required  by  lis- 
teners to  Musico  and  a  considerable 
knowledge  of  music  is  necessary  to 
identfy  the  selections  played.  Prizes 
are,  of  course,  offered  on  the  show 
but  the  listener  pays  no  legal  con- 
sideration, for  the  cards  are  given 
to  him  gratis  by  the  station  and  the 
stores  for  the  asking.  In  some  quar- 
ters, however,  it  is  contended  that 
the  mere  phone  call  constitutes 
"consideration."  The  so-called 
"bank  night"  in  theatres  was  con- 
sidered a  lottery  in  several  States 
because  the  participant  had  paid 
admission  to  the  theatre,  which  was 
held  stifficient  legal  consideration. 


KWKH  Tests  50  Kw. 

TEST  operation  during  daytime  of 
the  new  50,000  -  watt  plant  of 
KWKH,  Shreveport,  began  early  in 
October,  and  it  is  now  planned  to 
begin  fulltime  operation  with  the 
new  power  the  week  of  Oct.  22,  ac- 
cording to  Jack  McCormack,  man- 
ager. A  Western  Electric  trans- 
initter  has  been  installed  with  a 
full  half-wave  ground  system  on  a 
32-acre  site.  Three  Truscon  radia- 
tors, each  481  feet  high,  complete 
the  installation,  which  was  directed 
by  Chief  Engineer  W.  E.  Antony 
under  the  supervision  of  Paul  God- 
ley,  consulting  engineer. 


Jewel  Stove  on  KQV 

JEWEL  STOVE  Co.,  Detroit  (gas 
ranges),  has  started  five  weekly 
participations  on  KQV,  Pittsburgh. 
It  is  understood  that  the  test  may 
be  expanded.  Holden,  Graham  & 
Clark,  Detroit,  handles  the  account. 


BATTEN,  BARTON,  DURSTINE  & 
OSBORN  has  moved  its  Hollywood 
offices  to  larger  quarters  at  6331  Holly- 
wood Blvd. 


Radio  Is  Included 
In  Agenda  of  ANA 

Media  Expenditure,  Consumer 

Research  to  Be  Discussed 

NEVILLE  MILLER,  president  of 
the  NAB,  and  D.  P.  Smelser  of 
Procter  &  Gamble  Co.,  will  repre- 
sent radio  at  the  35th  annual  con- 
vention of  the  Association  of  Na- 
tional Advertisers  to  be  held  Oct. 
25-28  at  Hot  Springs,  Va.,  at  which 
special  emphasis  will  be  placed  on 
facts  pertaining  to  the  consumer 
research  movement. 

First  day  of  the  meeting  will  be 
a  closed  session  devoted  to  a  dis- 
cussion of  Association  affairs.  Paul 
B.  West,  ANA  president,  will  pre- 
side. Reports  will  be  given  under 
the  chairmanship  of  A.  T.  Preyer, 
Vick  Chemical  Co.  by  the  follow- 
ing: Newspaper,  J.  0.  Carson,  H. 
J.  Heinz  Co.;  outdoor  advertising, 
D.  H.  Odell,  General  Motors  Corp.; 
magazine,  Gorden  E.  Cole,  Cannon 
Mills;  advertising  production,  P.  C. 
Handerson,  B.  F.  Goodrich  Co. ;  ra- 
dio, Mr.  Smelser;  Government  re- 
lations, George  S.  McMillan,  ANA 
secretary. 

On  Oct.  27  scientific  methods  of 
determining  advertising  expendi- 
tures will  be  considered  under  the 
sponsorship  of  ,  the  Advertising  Re- 
search Foundation,  founded  by  the 
ANA  and  the  AAAA.  Speakers  in 
the  different  media  fields  will  be: 
Mr.  Miller  on  radio;  Edwin  S. 
Friendly,  New  York  Sun,  on  news- 
papers; Richard  Compton,  presi- 
dent of  Compton  Adv.  Co.,  on 
"What  is  the  Meaning  of  the  Ad- 
vertising Research  Foundation?"; 
Curwin  Fulton,  president  of  Out- 
door Advertising,  on  outdoor  adver- 
tising, and  William  B.  Warner, 
president  of  NPA  and  McCall's,  on 
magazines. 

Last  day  of  the  convention  will 
be  devoted  to  amusement  with  a 
show  by  the  Adribbers  Club  under 
the  direction  of  Douglas  Meservey 
of  NBC.   

BROAD  CURB  URGED 
FOR  DRUG  CLAIMS 

MORE  STRINGENT  regulation  of 
claims  made  by  food  and  drug  ad- 
vertisers in  their  radio  commer- 
cials was  advocated  by  the  Asso- 
ciation of  Food  &  Drug  Officials,  at 
their  43d  annual  convention  in 
Hartford,  Conn.,  late  in  September. 

Representing  State  food  and 
drug  boards,  the  officials  contended 
that  some  of  the  claims  made  in 
radio  advertisements,  if  included  in 
written  advertisements  or  on  la- 
bels, would  be  considered  law  vio- 
lations. The  group  was  instru- 
mental in  securing  amendment  of 
the  Wheeler-Lea  act  at  the  last  ses- 
sion of  Congress,  invoking  more 
rigid  regulation  in  these  fields. 

Milton  P.  Duffy,  chief  of  the 
California  Bureau  of  Food  &  Drug 
Inspection  and  president  of  the  As- 
sociation, asserted  that  in  his  view 
"the  detrimental  effect  of  radio  in 
broadcasting  misleading  informa-; 
tion  is  in  direct  violation  of  the 
Food,  Drug  &  Cosmetic  Act."  Dr. 
George  R.  Cowgill,  of  Yale  Uni- 
versity School  of  Medicine,  asserted 
that  the  "general  impression"  con- 
veyed in  the  radio  advertising  in 
these  fields  is  "usually  erroneous". 
He  suggested  that  radio  advertis-l 
ing  copy  be  given  the  same  legal 
status  as  newspaper  or  magazine 
advertising,  observing  that  in  his 
opinion  statements  over  the  radio  j 
have  thus  far  escaped  regulation.  I- 
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Mr.  and  Mrs.  Percy  Earn 25  and 
son  Richard,  of  Mlwaukee,  had 
dinner  with  the  George  Fischers 
Saturday  and  later  in  the  evening 
went  to  the  WLS  barn  dance  in 
Chicago. 


SYCAMORE  ILL  REPUBLTCAN 
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Mayfield 


Mrs.  Harold  Patterson  attendee 
He  broadcast  at  WLS  radio  sta- 
ion  Chicago  Tuesday  afternoor 
/hen  an  account  of  the  year's  work 
f  the  DeKalb  County  Home  Bu- 
eau  was  given.  Venus  Johnson 
ome  advisor,  Mrs.  Joe  Masterson 
'f  Clare,  and  Mrs.  Schoonmaker  ol 
3enoa  told  interestingly  of  how 
hey  had  been  advised  by  a  state 
nstructor  and  taught  the  cutting- 
I  md  fitting  of  pattterns  and  making 
►If  .rlnt-hincr  <?n  that  they  had  been 


FTTLTON  ILL  JOFRNAL 

FlilDAY  JULY  7  1939  WEEKLY 


Misses  Mabel  Ottens  and  Eun- 
ice DeWeerdt.  Henry  and  Alvin 
Norman  spent  Tuesday  in  Chica- 
go visiting  the  Brookfield  Zoo  and 
also  the  WLS  broadcasting  sta- 
tion. 


THESE  newspaper  per- 
sonals have  been 
clipped  recently  by 
the  WLS  publicity  depart- 
ment. Read  each  one  and 
you  will  quickly  understand 
why  WLS  is  "one  of  the 
family"  in  Mid-West  homes. 

No  trip  to  Chicago  is  com- 
plete for  any  WLS  listener 
without  a  visit  to  the  studios. 
And  in  return,  the  latchstring 
is  always  out  for  WLS  stars 
when  they  make  personal 
appearances  in  any  city, 
town  or  village  of  the  WLS 
Four-State  Primary  Area. 

This  confident  friendship 
between  WLS  personalities 
and  their  hosts  of  listener 
friends  results  in  closer  co- 
operation between  WLS 
listener  -  buyers  and  WLS 
advertisers. 
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lutiiiig  gasoime. 
Irvin  Bauman,  Illinois  champion 
corn  busker,  and  his  wife,  of  Eureka, 
accompanied  by  Mr.  and  Mrs.  Curtis 
Steffen,  left  for  Chicago  last  Saturday 
morning,  returning  home  Sunday 
night.  While  there  they  attended  the 
WLS  Barn  Dance,  where  Mr.  Bauman 
talked  about  corn  husking  over  the 
radio. 

The    Herald-Tribune    of  Sara.'snta 
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THE  PRAIRIE  FARMER  STATION 

BuRRiDGE  D.  Butler,  President  Glenn  Snyder,  Manager 

National  Representative  : 

John  Blair  &  Company,  trZ'X  "T;  f™";;; 


TALL  CORN  AND  TALL  TALES 

Maize  Sweepstai<es  Ends  in  Conceded  But  Grudging 
 Victory  for  WHO's  Iowa  Entry  


TALL  CORN,  tall  tale  and  proper 
background  for  Clark  A.  Luther, 
KFH,  Wichita,  whose  lugubrious 
story  of  a  broken  cornstalk  is  not 
only  depicted  herewith  but  re- 
counted in  his  telegram  to  Joe  Ma- 
land,  WHO,  Des  Moines,  published 
in  adjoining  column.  KFH  thereby 
eliminates  itself  from  the  Tall  Corn 
Contest  and  agrees  to  send  prize- 
winning  left  hams  to  the  Governors 
of  Iowa  and  West  Virginia. 


Ford  Dealers  Use  Spots 
To  Promote  New  Models 

FORD  DEALERS  of  Des  Moines 
are  broadcasting  the  complete  Iowa 
U  football  schedule  on  WHO,  that 
city.  Ford  Dealers  of  Kansas  City 
have  started  sponsorship  of  the 
Missouri  U  schedule  on  KMBC, 
that  city.  It  is  understood  that 
dealers  in  St.  Louis  will  soon  choose 
a  station  to  air  a  schedule  of  local 
college  football  games.  In  addition. 
Ford  dealers  in  various  cities  will 
sponsor  an  extensive  spot  campaign 
this  fall.  McCann-Erickson,  Chi- 
cago, is  agency. 

Ford  Motor  Co.,  Detroit,  recently 
ran  a  special  eight-day  campaign 
for  its  new  cars  using  eight  an- 
nouncements on  Larry  Elliott's  The 
Rising  Sun  program,  heard  daily 
from  6:35-7  a.m.  on  WABC.  New 
York,  McCann-Erickson,  Detroit, 
placed  the  account. 

Ford  Dealers,  through  McCann- 
Erickson,  Detroit,  are  not  using 
quarter-hour  programs  as  incor- 
rectly stated  in  the  Oct.  1  Broad- 
casting. The  list  of  stations  as  car- 
ried in  the  Oct.  1  issue  was  in- 
correctly included  in  the  Ford  item 
because  of  an  error  in  telegraphic 
transmission.  The  list  actually  re- 
ferred to  the  Mantle  Lamp  Co. 
spot  campaign. 


Jack  Howard's  New  Duties 

.JACK  HOWARD,  president  of 
Scripps-Howard  Radio  Inc.,  is  divid- 
ing his  time  between  radio  and  news- 
paper activities  since  his  appointment 
as  assistant  to  .John  H.  Sorrells,  exec- 
utive editor  of  the  Scripps-Howard 
newspapers.  He  will  handle  his  news- 
paper duties  in  addition  to  his  duties 
as  head  of  the  organization's  radio  in- 
terests.   

QUIN  RYAN,  manager  of  WGN,  Chi- 
cago, has  started  the  fifth  year  of  his 
Marriage  License  Bureau  Romances, 
thrice-weekly  quarter-hour  series  on 
MBS  from  the  Cook  County  License 
Bureau. 


Editor's  Note :  Joe  M  a  I  a  n  d, 
originator  of  Iowa's  Tall  Corn 
Contest,  sponsored  annually  by 
WHO,  appointed  us  'K  o  rn 
Kounsellor'  in  the  WHO-KFH- 
W  C  H  S  sweepstakes,  just 
ended.  It  was  an  honor  highly 
esteemed,  but  we're  more  than 
glad  the  ultimate  decision  did- 
n't rest  with  us  as  proposed 
by  Mr.  Maland.  WHO's  com- 
petitors, as  the  following  cor- 
respondence will  disclose,  have 
conceded  honors  to  Iowa, 
wherefore  they  will,  according 
to  the  contest  terms,  send  their 
States'  choicest  specimens  of 
ham  to  Iowa's  Governor: 

MOST  Noble  Korn  Kounsellor: 

We  received  the  following  tele- 
gram from  Clark  Luther,  of  KFH, 
Wichita,  admitting  that  Iowa  has 
the  tallest  corn  with  a  mature  ear 
in  the  WHO-WCHS-KFH  Tall 
Corn  Contest: 

"Have  sad  story  to  tell.  Our 
prize  specimen  with  two  ma- 
ture ears  also  busted  like 
WCHS  entry  only  worse.  Far- 
mer lugging  it  in  exposed  stalk 
inadvertently  to  Kansas  breeze 
which  blew  away  3  feet,  2% 
inches  from  midsection  cutting 
length  to  15  feet  four  inches. 
We  are  too  proud  to  ask  ac- 
ceptance. Our  next  best  SDeci- 
men  13  feet  8  inches.  Must 
yield  to  Iowa  entry  with  thy- 
roid trouble.  Broken  hearted. 
Hams  get  going.  Congratula- 
tions. Hoping  for  better  luck 
next  year." 

As  this  will  require  good  judg- 
ment on  your  part,  let  me  review 
briefly  the  situation.  We  conducted 
our  Tall  Corn  contest  in  connection 
with  the  Iowa 
State  Fair,  re- 
quiring all  en- 
tries to  be  in  by 
Aug.  23,  which  as 
you  know  is  right 
in  the  middle  of 
the  growing  sea- 
son. The  winning 
entries  were  tall 
corn  with  a  ma- 
ture   ear   18  ft. 

in.  and  tall  corn  with  an  ear, 
but  immature,  23  ft.  10%  in.  Six 
of  the  leading  agricultural  experts 
in  the  State  were  judges  so  there 
was  rigid  enforcement  of  the  rules 
that  stalks  should  not  be  broken 
and  pasted  together  in  order  to  get 
extraordinary  length  and,  also,  that 
it  should  be  a  fully  matured  ear. 
From  years  of  experience  we  have 
found  that  other  States  can  raise 
tall  stalks  but  can  not  raise  corn 
at  the  same  time.  The  trick  is  to 
pinch  the  budding  ears  and  let 
all  the  nourishment  from  the  soil 
be  used  for  raising  the  stalk. 

The  W.  Va.  Challenge 

About  that  time,  WCHS  chal- 
lenged us  with  a  Tall  Corn  Contest, 
which  we  accepted,  subject  to  the 
rules  and  regulations  of  the  Iowa 
Tall  Corn  contest,  copy  of  which  is 
enclosed.  They  terminated  their 
contest  about  Sept.  23,  which  gave 
them  an  additional  thirty  days  in 
order  to  attain  height.  We,  of 
course,  have  no  objection  to  this 
handicap  because  we  know  that 
West  Virginia  must  import  all  their 
black  soil  from  either  Iowa  or  Min- 


Mr.  Maland 


nesota  (that  great  State  from 
which  you  came — and  so  did  I). 

We  received  a  telegram  from  J. 
B.  McLaughlin,  West  Virginia 
Commissioner  of  Agriculture,  in- 
quiring as  to  the  admissibility  of 
broken  stalks,  to  which  we  advised 
him  that  broken  stalks  were  not  ad- 
mitted in  our  contest.  His  reply 
was  that  the  stalk  was  broken  in 
taking  the  curves  on  their  crooked 
roads.  This,  of  course,  is  possible 
and  we  did  not  want  to  voice  the 
suspicion  that  it  consisted  of  two 
stalks  of  corn  tied  together.  Their 
broken  stalk  entry  measures  18  ft. 
9^2  in.  We  have  no  definite  assur- 
ance as  to  whether  it  had  a  fully 
matured  ear  or  not.  In  the  event 
that  it  had  an  ear,  but  not  fully 
matured,  we,  of  course,  would  like 
our  entry  of  23  ft.  10%  in.  to  be 
considered. 

It  looks  to  me  like  it  will  require 
a  man  of  superior  judgment,  like 
yourself,  to  settle  the  problem. 

J.  O.  Maland, 
Vice-President, 
WHO,  Des  Moines. 

*  * 

Korn  Kounsellor,  Broadcasting: 

West  Virginia  asks  no  quarter, 
and  although  our  broken  stalk 
measures  18  feet  9%  inches  when 
put  together,  we  will  not  embarrass 
our  competitors  by  acVine  admis- 
sion of  this  speci- 
men. We  are  not 
suggesting  sabo- 
tage but  we  un- 
derstand some 
folks  from  Iowa 
and  Kansas  regis- 
tered at  our  lead- 
ing hotel  recently. 
Watch  our  smoke 
next  year,  how- 
ever! And  we  are 
going  to  take  extraordinary  pre- 
cautions against  Iowa  and  Kansas. 
I  should  add  that  West  Virginia's 
unbroken  entry  in  our  Tri-State 
Corn  Sweepstakes  measured  17  feet 
9  inches.  At  least  this  tops  Kansas. 
John  A.  Kennedy, 
President,  WCHS, 
Charleston,  W.  Va. 

Illinois  Central  Spots 

ILLINOIS  CENTRAL  RAIL- 
ROAD, Chicago,  on  Oct.  15  was  to 
start  a  live  qUarter-hour  legendary 
drama  titled  Cameos  of  New  Or- 
leans on  WMAQ,  Chicago.  The  Sun- 
day afternoon  show  is  being  tran- 
scribed by  NBC  and  will  be  aired 
starting  Oct.  22  on  WOW  KSTP 
WTAM  WWJ  WHO  KSD  WTMJ. 
The  26-week  series  will  be  broad- 
cast on  KSTP  on  Wednesdays;  on 
WTMJ  on  Fridays,  and  on  the 
other  stations  in  late  Sunday  af- 
ternoon. Written  by  William  Mur- 
phy, of  the  continuity  department 
of  NBC-Chicago,  the  program  will 
describe  historical  scenes  in  New 
Orleans  that  may  be  visited  today 
and  will  promote  winter  travel  to 
the  South  via  the  Illinois  Central. 
Caples  Co.,  Chicago,  handles  the 
account. 


Mr.  Kennedy 


FROM  this  maze  of  maize,  number- 
ing hundreds  of  stalks  and  exhib- 
ited at  the  WHO  booth  at  the  Iowa 
State  Fair,  was  chosen  the  winning 
entry  of  D.  D.  Hill,  farmer  of  Ba- 
tavia,  la.,  in  the  third  annual 
WHO-Iowa  State  Fair  National 
Tall  Corn  Sweepstakes.  Mr.  Hill's 
entry  stood  18  feet  2%  inches  from 
ground  level  to  highest  tassel  and 
was  the  tallest  entry  bearing  a 
fully-matured  ear,  although  the 
winner  of  the  special  prize  for  the 
tallest  stalk,  but  without  a  fully 
matured  ear,  stood  23  feet  10% 
inches.  Mr.  Hill  won  $100  and  the 
Col.  B.  J.  Palmer  trophy.  Thirteen 
other  prizes  in  the  contest  totaled 
$150  cash. 


Blossom  WHBU  Partner 

IN  ORDER  to  equalize  their  share- 
holdings, Leo  M.  Kennett  and  Roy 
E.  Blossom  have  arranged  for 
transfer  of  two  shares  of  stock  in 
WHBU,  Anderson,  Ind.,  to  Mr. 
Blossom,  and  application  for  au- 
thority to  make  the  transfer  was 
filed  with  the  FCC  Oct.  9.  Mr. 
Kennett  continues  as  manager  of 
the  station.  Mr.  Blossom,  general 
manager  of  WFBM,  Indianapolis, 
until  its  sale  several  months  agci 
to  the  Bitner-Kaufman  interests 
[Broadcasting,  July  15,  Aug.  1] 
will  not  be  active  in  the  station's 
management  but  will  continue  as 
executive  secretary  of  the  Indiana 
Electric  Ass'n. 


WNBX  to  Keene,  N.  H. 

THE  FCC  on  Oct.  10  authorized 
WNBX,  Springfield,  Vt.,  to  move  to 
Keene,  N.  H.,  where  it  will  continue 
operating  with  1,000  watts  fulltime 
on  1260  kc.  With  a  new  transmitter 
site,  it  is  expected  the  removal  will 
be  completed  within  a  few  months. 
Studios  will  be  maintained  at 
Springfield.  The  station  is  con- 
trolled by  Harry  C.  Wilder,  opera- 
tor of  WSYR,  Syracuse,  and  WJTN, 
Jamestown,  N.  Y.,  who  also  holds  a 
construction  permit  for  a  new  sta- 
tion (WTRY)  to  be  constructed  in 
Troy,  N.  Y. 


IOWA  TRAVELING  Men's  Assn., 
Des  Moines,  is  sponsoring  play-by-play 
broadcasts  of  the  Drake  U  football 
games  on  KSO.  Des  Moines,  with 
Gene  Sumate  and  Paul  Miner  handling 
the  pickups. 


Hartz  Sunday  Series 

HARTZ  MOUNTAIN  PRODUCTS 
Co.,  New  York  (birdseed),  which 
recently  started  a  Sunday  after- 
noon musical  program  on  MBS 
[Broadcasting  Oct.  1],  will  soon 
start  a  series  of  10-minute  spot 
programs  Sunday  mornings  and 
afternoons  on  an  undetermined 
number  of  stations.  George  H. 
Hartman  Co.,  Chicago,  is  agency. 
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BROADCASTING  •  Broadcast  Advertising 


"The  Green  iforncf 


Half -Hour  Mystery  Drama  •  Twice  Weekly 


A  BIG  TIME  SHOW 

With  A  National  Reputation 

•  •  •  • 

The  Green  Hornet  is  Known  from  Coast  to 
Coast  on  sixty-four  Stations 

•  •    •  • 

And  soon  appears,  as  a  Universal  Moving 
Picture  for  Nation- Wide  Showing 

•  •    •  • 

Produced  by  the  Creators  of  the  Lone  Ranger 

•  •    •  • 

Tested  and  Proven  as  a  Sales  Builder 


LIVE  TALENT 


or 


TRANSCRIPTIONS 


Write  for  Qreen  Hornet  Case  History 
and  Price  for  Your  Market 

KING-TRENDLE  BROADCASTING  CORP. 

Stroh  Building  Detroit,  Michigan 


Three  New  Locals 
Authorized  by  FCC 

Stations  Granted  in  Syracuse, 
Fort  Myers,  Cordele,  Ga. 

THREE  new  stations  were  author- 
ized by  the  FCC  in  decisions  ren- 
dered Oct.  3,  and  a  proposed  find- 
ing favoring  the  authorization  of  a 
fourth  was  approved.  The  newly- 
authorized  stations  are  all  locals 
and  will  be  located  in  Syracuse, 
N.  Y.;  Fort  Myers,  Fla.,  and  Cor- 
dele, Ga.  The  proposed  finding, 
which  requires  later  ratification  by 
the  Commission,  favored  a  new  sta- 
tion in  Fremont,  Neb. 

The  Syracuse  station,  a  fulltime 
100-watter  on  1500  kc,  will  be  li- 
censed to  Civic  Broadcasting  Corp., 
of  which  T.  Sherman  Marshall, 
Syracuse  advertising  man,  is  pres- 
ident and  chief  stockholder.  Vice- 
president  is  George  E.  Hughes,  of 
New  Rochelle,  N.  Y.,  and  now  in 
radio  production  for  Shell  Union 
Oil  Co.,  who  resigns  to  join  the  new 
project.  Secretary  is  Lawrence  So- 
bik,  Syracuse  attorney. 

New  Florida  Outlet 

The  Fort  Myers  station,  100 
watts  night  and  250  day  on  1210 
kc,  will  be  licensed  to  Fort  Myers 
Broadcasting  Co.,  of  which  W.  E. 
Benns  Jr.  is  president;  Mrs.  W.  E. 
Benns,  vice-president  and  treas- 
urer; R.  Julian  Skinner,  director. 
Call  letters  will  be  WFTM. 

The  Cordele  (Ga.)  station,  100 
watts  night  and  250  day  on  1500 
kc,  will  be  licensed  to  Cordele  Dis- 
patch Publishing  Co.  Inc.,  publisher 
of  the  Cordele  Dispatch.  John  W. 
Greer  Jr.,  publisher,  is  president 
and  69%  stockholder  in  the  cor- 
poration. Call  letters  will  be 
WMJM. 

The  proposed  new  station  grant 
in  Fremont,  Neb.,  which  will  be 
made  in  routine  unless  exceptions 
are  filed  within  20  days,  will  go  to 
the  Nebraska  Broadcasting  Corp., 
and  the  assignment  is  100  watts 
night  and  250  day  on  1370  kc  Di- 
rectors and  stockholders  are  Clark 
Standiford,  former  manager  and 
part  owner  of  KGFW,  Kearney, 
Neb.,  9  shares;  A.  C.  Sidney,  attor- 
ney, 5  shares;  C.  C.  Marshall,  re- 
tired nurseryman,  1  share;  Earle 
J.  Lee,  attorney,  1  share;  Arthur 
Baldwin,  insurance  and  real  estate, 
1  share. 


WSAI  BUYS  TEAM 

Then  Sells  Time  to  Sponsor 
 For  Nice  Profit  


THE  unique  spectacle  of  a  radio 
station  purchasing  an  equity  in  a 
professional  football  club,  then 
selling  the  sponsorship  of  its  games 
at  a  price  considerably  higher  than 
it  paid  for  its  interest,  was  pre- 
sented last  month  when  WSAI, 
Crosley-owned  station  in  Cincin- 
nati, acquired  what  is  practically 
control  of  the  Cincinnati  Bengals 
of  the  American  League. 

Powel  Crosley  Jr.,  owner  of 
WLW  and  WSAI,  who  also  is 
owner  of  the  Cincinnati  Reds  cham- 
pionship ball  team,  did  not  buy  the 
Bengals  personally.  Instead,  the 
purchase  was  in  the  name  of  the 
station  and  was  negotiated  by 
James  D.  Shouse,  Crosley  vice-pres- 
ident, and  Dewey  H.  Long,  WSAI 
manager.  Sponsor  of  the  Sunday 
afternoon  games  is  the  local  Model 
Shoe  Co. 

The  Crosley  interests  thus  be- 
come the  second  in  radio  to  acquire 
a  pro  football  team.  George  A. 
(Dick)  Richards,  chief  owner  of 
WJR,  Detroit,  with  Leo  Fitzpat- 
rick,  WJR  executive  vice-president 
and  general  manager,  own  the  De- 
troit Lions  of  the  National  League, 
and  also  have  an  interest,  along 
with  John  Patt,  vice-president  and 
manager  of  WGAR,  Cleveland,  in 
the  Cleveland  Rams  of  that  league. 


FCC  Seeks  Fund  Boost 

AN  INCREASE  of  approximately 
one-third  in  its  budget  require- 
ments for  the  1941  fiscal  year, 
which  begins  next  July,  has  been 
proposed  to  the  U.  S.  Budget  Bu- 
reau by  the  FCC.  The  current  ap- 
propriation is  approximately  $2,- 
000,000,  and  it  is  understood  the 
additional  funds  are  sought  pri- 
marily for  personnel  increases, 
more  intensive  supervision  of  tele- 
phone activities,  and  replacement 
of  monitoring  and  technical  equip- 
ment in  the  field. 


HEAR  YE!  cried  Colonial  Net- 
work's peripatetic  Towne  Crier  as 
he  appeared  on  Boston  streets  at 
noon  during  the  World  Series  to 
draw  public  attention  to  the  Gil- 
lette-MBS  broadcasts. 


P  &  G  Takes  Over  Show 

PROCTOR  &  GAMBLE  Co.,  Cin- 
cinnati (Oxydol),  will  soon  start 
What's  My  Name  on  a  network  not 
yet  selected.  The  show  was  form- 
erly on  CBS  under  Phillip  Morris 
sponsorship  and  during  the  stam- 
mer replaced  the  Fred  Allen  Town 
Hall  Tonight  spot  on  NBC-Red.  It 
features  Arlene  Francis  and  Budd 
Hullick  in  a  half-hour  quiz  pro- 
gram. Blackett-Sample-Hummert, 
Chicago,  is  agency. 


Patt  Progress 

ROBERT  PATT,  one  of  the 
five  Patt  brothers  engaged  in 
the  radio  industry,  has  been 
placed  in  charge  of  the 
newly-organized  sales  promo- 
tion department  of  WHN, 
New  York.  Mr.  Patt  was  for- 
merly with  Free  &  Peters, 
New  York,  and  Campbell- 
Ewald  Co.  of  New  York. 
John  Patt  is  general  manager 
of  WGAR,  Cleveland;  Ralph 
Patt  is  general  manager  of 
W  P  A  Y,  Portsmouth,  0. ; 
James  Patt  is  director  of  pub- 
lic aflfairs  of  CBS  in  Cincin- 
nati, and  Fred  Patt,  the 
youngest  brother,  recently 
joined  KCMO,  Kansas  City. 


KFRCand  KHQ  Granted  5,000  Walts: 
Group  of  Locals  Get  250  Watts  Night 


Barbasol  Test 

WASEY  PRODUCTS,  New  York, 
is  planning  a  test  campaign  of 
transcribed  announcements  for 
Barbasol  to  start  late  in  October 
on  one  Salt  Lake  City  and  one  In- 
dianapolis station.  No  further 
plans  have  been  made,  and  the  sta- 
tions have  not  been  selected  as 
Broadcasting  went  to  press.  Er- 
win,  Wasey  &  Co.,  New  York,  is 
the  agency. 


FIRST  of  the  regional  stations  to 
be  accorded  5,000  watts  power  day 
and  night  are  KFRC,  San  Fran- 
cisco, and  KHQ,  Spokane,  which  re- 
ceived the  grants  under  the  new 
rules  and  regulations  on  Oct.  3.  At 
subsequent  meetings,  the  FCC  is 
expected  to  authorize  similar 
grants  where  no  engineering  con- 
troversies are  involved  in  accord- 
ance with  the  new  rules  which  clas- 
sify such  stations  in  the  3-A  cate- 
gory. 

Adding  to  the  grotip  of  more 
than  120  stations  already  author- 
ized to  use  250  watts  power  day 
and  night,  pursuant  to  the  new 
rules,  the  FCC  at  its  meetings  Oct. 
3  and  Oct.  10  authorized  additional 
grants  in  this  new  local  station 
classification.  Stations  awarded  the 
increases  Oct.  3  are: 

WBTH,  Williamson,  W.  Va.(also 
authorized  to  increase  hours  from 
daytime  to  unlimited)  ;  WOLS, 
Florence,  S.  C;  KFDA,  Amarillo; 
WMSD,  Muscle  Shoals;  KSAN, 
San  Francisco;  KORE,  Eugene, 
Ore.;  KFPW,  Fort  Smith,  Ark.; 
WBNY,  Buffalo;  WHBC,  Canton, 
0.;  WFOY,  St.  Augtistine,  Fla.; 
WROL,  Knoxville;  KONO,  San 
Antonio;  WFJB,  Marshalltovm; 
woe,  Davenport;  KOVC,  Valley 
City,    N.   D.;    KYSM,  Mankato, 


Minn.;  KLBM,  La  Grande,  Ore.; 
KGKB,  Tyler,  Tex.;  KPLT,  Paris, 
Tex.;  WCBS,  Springfield,  111.; 
KCRJ,  Jerome,  Ariz. 

At  its  meeting  Oct.  10,  the  fol- 
lowing stations  were  given  250 
watts  night  power: 

WGRC,  New  Albany,  Ind.  (also 
granted  increase  in  hours  from 
daytime  to  unlimited) ;  WLNH, 
Laconia,  N.  H.;  KTSW,  Emporia, 
Kan.;  KVNU,  Logan,  Utah; 
WENY,  Elmira,  N.  Y.;  WOOL, 
Columbus ;  W  A  L  R,  Zanesville ; 
KPAB,  Laredo,  Tex.;  KOCA,  Kil- 
gore,  Tex.;  W  E  D  C,  Chicago; 
KWJB,  Globe,  Ariz.;  K  0  0  S, 
Marshfield,  Ore.;  WKBB,  Dubuque, 
la.;  WBRK,  Pittsfield,  Mass., 
KWNO,  Winona,  Minn. 

WOOL,  Columbus,  in  addition  to 
its  grant  of  250  watts  fulltime,  was 
authorized  to  change  its  frequency 
from  1210  to  1200  kc. 


Station  Transfers 
Receive  Approval 

Quick  Action  in  Transfer  to 

Poughkeepsie  Paper 

TRANSFERS  of  the  ownership  of 
five  broadcasting  stations  were  au- 
thorized by  the  FCC  in  decisions 
Oct.  3,  all  of  which  were  reached 
without  preliminary  hearings  in 
line  with  the  new  Commission 
policy  to  avoid  unnecessary  hear- 
ings and  delay  in  routine  cases. 

Peter  Goelet,  owner  and  founder 
of  WGNY,  Newburgh,  N.  Y.,  250 
watts  daytime  on  1220  kc,  was 
authorized  to  sell  the  station  for  | 
$40,000  to  the  Poughkeepsie  (N.  Y.) 
Courier,  a  weekly  newspaper.  Ap- 
plication for  the  transfer  had  been 
filed  on  Aug.  29,  and  the  speed  of 
its  grant  indicated  not  only  that 
newspaper  acquisitions  of  radio 
stations  are  no  longer  an  issue  but 
that  the  Commission  is  resolved  to 
clear  its  calendar  of  cases  as  rapid- 
ly as  possible. 

R.  J.  Laubengayer,  owner  of 
KSAL,  Salina,  Kan.,  and  publisher 
of  the  Salina  Journal,  was  author- 
ized to  transfer  the  station  to  a  cor- 
poration known  as  KSAL  Inc.,  in 
which  he  remains  as  controlling 
stockholder.  Mr.  Laubengayer  re- 
cently sold  his  newspaper  but  con- 
tinues as  its  publisher  for  the  new 
owners. 

Acquisition  of  89.9%  of  the  stock 
in  KABR,  Aberdeen,  S.  D.,  by  H. 
C.  Jewett  Jr.,  wholesale  grocer,  al- 
ready holder  of  44.6%  of  the  stock, 
was  authorized.  This  application 
was  also  made  Aug.  29.  Mr.  Jewitt 
acquires  the  additional  stock  in  sat- 
isfaction of  obligations  on  the  sta- 
tion held  by  him  in  the  amount  of 
$67,600. 

Sale  of  WCHV,  Charlottesville, 
Va.,  a  local,  to  John  F.  Arington 
Jr.,  formerly  of  WIOD,  Miami,  and 
Mrs.  Arington,  was  authorized. 
They  purchased  the  61%  interest 
held  by  Mrs.  Hugh  M.  Curtler  for 
$16,500. 

Transfer  of  WTMC,  Ocala,  Fla., 
new  local  which  went  on  the  air 
last  July,  from  John  T.  Alsop  Jr. 
to  Ocala  Broadcasting  Co.,  was 
also  authorized.  Mr.  Alsop,  former 
mayor  of  Jacksonville,  retains  99% 
of  the  stock  as  president  of  the  cor- 
poration, with  Fred  S.  Bugg  as  sec- 
retary-treasurer. 


SYD  BROWN,  Toronto,  producer  of 
The  Northern  Messenger,  Canadian 
BroadeastinK  Corp.  service  during  the 
winter  to  Canadians  living  in  the  Arc- 
tie,  was  presented  with  a  sealskin  rug 
by  Miss  Florence  Hirst,  a  nurse  at 
Pangnirtung.  BafRn  Island,  when  she 
arrived  on  leave  early  in  October  on 
the  annual  supply  ship's  return  from 
the  Arctic. 


Cranberry  List 

AMERICAN  CRANBERRY  EX- 
CHANGE, New  York,  from  Oct. 
26  through  Dec.  17  will  sponsor  its 
annual  campaign  for  Eatmor  cran- 
berries using  four  spot  announce- 
ments weekly  on  the  following  sta- 
tions: WFBR  CFRB  WTAM 
WBNS  WJR  WHIO  WKRC  WGN 
WIRE  WMBD  KSD  WOC  WMT 
WCCO  KRNT  KFJM  WDAY 
KABR  WNAX  KSCJ  WOW 
WDAF  KFBI  KOAM  WFAA 
WBAP  KLZ  KSTM  KFI  and 
KSFO.  Agency  is  BBDO,  New 
York. 


Kellogg  Participations 

KELLOGG  Co.,  Battle  Creek, 
Mich.,  on  Sept.  18  started  a  13- 
week  campaign  for  All-Bran  Flakes 
usjng  three  to  five  weekly  partici- 
pations in  women's  programs  or 
WAPI  WBZ-WBZA  WGN  WCKY 
WGAR  KLZ  WHO  WJR  KPRC 
KFI  KSTP  WJZ  KDKA  WHAM 
WGY  KMBC.  Kenyon  &  Eckhardt 
New  York,  handles  the  account. 
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September  1939  was  the  13th  month  of  operation  of  the  St. 
Louis  Star-Times  Radio  Station,  KXOK.  We're  not  superstitious, 
however, because  in  September  we  received  the  largest  volume  of 
new  advertising  contracts  of  any  month  the  station  has  been  on  the 
air.  Advertisers  who  plan  to  use  radio  in  St.  Louis  this  fall  and 
winter  would  do  well  to  make  their  KXOK  reservations  now. 


9 ?, 260  TELEPHONE  OILLS 

During  the  first  twelve  days  of  a  brand 
new  iocatiy  created  program,  KXOK 
received  9i;260  measured  telephone 
calls — details  on  request. 

This  enormous  oudlence  response  is 
available  for  your  advertising  message 
to  the  rich  St.  Louis  Area. 


Owned  and  operated  by  the  St.  Louis  Star-Times.  1000 
Watls — Full  Time — 1250  kc.  Nationally  represented  by 
WEED  &  COMPANy.  New  York.  Detroit.  San  Francisco 
and  Chicago. 


BROADCASTING  •  Broadcast  Advertising 


October  15,  1939  •  Page  23 


The  Announcers  Have  a  Word  for  It 


But  No  Matter  How  It^s  Pronounced 
Some  Listeners  Will  Object 

By  WILLIAM  CABELL  GREET 
Associate  Professor  of  English 
Barnard  College,  Columbia  University 


RECENTLY  on  the  key  sta- 
tion of  one  of  the  networks 
an  announcer  pronounced 
Trieste  to  rhyme  with 
"feast",  Danzig  to  rhyme  with 
"fan-zig",  and  the  Pittsburgh  Pi- 
rates as  if  spelled  "parts".  These 
three  errors  that  marred  the  late 
evening  news  broadcasts  may  of- 
fend the  fastidious,  but  most  lis- 
teners probably  will  have  a  toler- 
ance for  one  or  more  of  them.  A 
professor  may  regard  them  as  typi- 
cal of  different  sorts  of  linguistic 
error  to  which  announcers  are 
liable. 

Two  of  these  errors  are  "spelling 
pronunciations"  of  limited  or  no 


currency  and  the  other  is  dialectal. 
Yet  none  of  these  is  so  serious  an 
error  as  a  ridiculous  attempt  to  give 
a  foreign  pronunciation  to  an  Eng- 
lish word.  (Tiber,  Munich,  and 
Copenhagen  are  English  words.) 
We  expect  an  announcer  to  use  the 
pronunciations  of  a  well-educated 
American  who  is  familiar  with  the 
subject. 

Tricks  of  the  Tongue 

We  can  sympathize  with  the  an- 
nouncer's difficulty  when  we  real- 
ize this  hypothetical  American 
man-of-the-world  has  to  be  on 
speaking  terms  with  more  subjects 
than  any  real  person  ever  has  been. 
In  addition,  the  announcer  is  bad- 
gered by  purists.  For  example,  he 
must  say  "program"  to  rhyme  with 
"ham",  while  everyone  else  in  ra- 
dio pronounces  it  "progrum".  He 
is  asked  to  pronounce  Debussy  as 
French,  a  feat  which  will  throw 
almost  every  American  from  the 
cadence  of  his  sentence. 

An  announcer's  greatest  finan- 
cial return  comes  when  he  is  work- 
ing on  commercial  programs  that 
present  few  difficulties  of  pronunci- 
ation. As  a  cub  on  sustaining  pro- 
grams with  scripts  linguistically 
difficult,  he  may  hardly  see  the  use 
of  taking  all  the  pains  necessary  to 
becoming  competent  in  English 
speech  and  not  too  awkward  in  pro- 
nouncing names  in  French,  Ger- 
man, Italian  and  Spanish  (and  other 
languages  of  a  world  at  war).  He 
sees  the  pot  of  gold  in  being  a  gag- 
man or  a  stooge  in  a  radio-vaude- 
ville skit. 

The  two  ideals,  of  course,  are  not 
incompatible.  Several  of  the  best 
commercial  men  I  know  are  ex- 
tremely competent  in  pronuncia- 
tion. 

The  broadcasters  have  encour- 
aged listeners  to  expect  the  best 
English  from  announcers,  but  they 


have  not  given  as  much  sober 
thought  as  they  should  have  to  the 
problems  involved.  Very  few  sta- 
tions have  the  necessary  diction- 
aries available  for  the  use  of  an- 
nouncers. Scripts  very  often,  espe- 
cially news  releases,  come  to  the 
announcer  so  late  he  has  no  time 
to  check  with  the  dictionaries. 

Dictionary  Difficulties 

As  a  matter  of  fact,  most  people 
in  radio  don't  know  how  to  use  dic- 
tionaries, and  we  may  as  well  con- 
fess that  the  critical  apparatus  of 
dictionaries  is  difficult,  especially 
when  the  most  recent  information 
on  pronunciation  so  often  appears 
in  prefaces  in  minute  type.  The 
best  chance  for  improvement,  I  be- 
lieve, lies  in  urging  everyone  inter- 
ested in  radio  to  study  the  English 
language  from  what  is  called  aca- 
demically a  linguistic  point  of  view. 
It  is  not  as  disagreeable  a  pill  as 
you  would  think  from  the  label. 

The  announcer  is,  of  course,  kind 
of  an  actor,  and  it  is  difficult  for 
most  actors  to  speak  naturally — 
that  is,  like  ordinary  folk.  -They 
may  play  a  part  well,  but  without 
a  part  and  this  side  of  the  foot- 


lights their  speech  is  likely  to  ring 
false  and  pretentious.  Mark  an 
actor's  speech  when  he  serves  as 
his  own  master  of  ceremonies  in  a 
radio  performance.  The  announcer 


has  no  footlights  and  no  part  on 
which  to  lean.  Most  announcers 
and  directors  agree  that  he  should 
try  to  create  the  effect  of  being  a 
genuine  and  pleasant,  but  forceful 
fellow  citizen.  While  an  actor  char- 
acterizes and  caricatures,  an  an- 
nouncer usually  tries  to  present 
himself  as  an  unobstrusive,  yet  in- 
teresting, personality  of  the  air.  He 
has  to  be  an  ordinary  fellow,  for 
his  lines  are  only  introductory  to 
characters  and  personalities  of  the 
program. 

The  announcer  is  on  the  side  of 
the  audience.  When  an  announcer 
has  only  this  role  of  introduction 
and  yet  tries  to  make  a  more  dra- 
matic figure  of  himself,  he  often 
suggests  a  hand-ringing  butler  or 
a  gentleman  so  fine  he  is  superior 
to  his  hearers,  or  at  the  other  ex- 
treme, a  sideshow  or  carnival 
spieler.  To  appear  in  mufti  is  as 
difficult  a  task  for  an  actor  as  for 
a  uniformed  official.  And  that  is  the 
announcer's  job. 

Listeners  are  the  arbiters  of  an 
announcer's  success,  and  they  have 
not  hesitated  to  criticize.  The  criti- 
cisms usually  are  of  two  kinds: 
The  announcer  either  does  not  pro- 
nounce a  word  correctly,  or  he 
speaks  a  highfalutin'  unreal  Eng- 
lish with  a  so-called  "British  ac- 
cent". Letters  from  listeners  usual- 
ly make  the  first  criticisms,  and 
editorial  writers  and  columnists 
the  second. 

Unfortunately,  these  two  criti- 
cisms tend  to  neutralize  one  an- 
other. When  announcers  attempt  to 
speak  correctly  rather  than  idio- 
matically, they  speak  an  artificial 
language  which,  like  the  mule,  has 
neither  pride  of  ancestry  nor  hope 
of  progeny.  If  they  take  the  column- 
ists' score  to  heart  and  revolt 
against  the  puritan  demand  for  a 
schoolbook  language,  they  make 
errors. 

Most  listeners  nowadays  will 
sympathize  with  an  announcer  who 


is  in  revolt  against  the  pseudo-cor- 
rectness and  the  insincere  voice  of 
the  typical  announcers  of  the  20's, 
who  were  encouraged  in  their  fake 
culture  by  the  Academy's  medal 
for  good  diction  over  the  air.  But, 
first  of  all,  listeners  want  an  an- 
nouncer to  be  correct.  To  be  idio- 
matic is  probably  a  better  ideal, 
for  correctness  implies  a  strait- 
jacket  and  dullness.  As  I  listened 
to  programs  at  the  rate  of  600  a 
month,  I  found  that  on  one  in  ten 
the  announcer  used  a  questionable 
pronunciation  that  was  at  least 
worth  bringing  to  his  attention. 

The  variety  of  material  an  an- 
nouncer must  handle  is  so  great 
that  he  must  simply  rely  upon  au- 
thorities and  try  to  speak  well. 
Americans  generally  need  to  know 
more  about  the  English  language — 
the  spoken  language.  Any  group  of 
graduates  of  American  colleges 
and  universities  will  have  studied 


almost  every  subject  under  the  sun 
except  spoken  English  and  the  his- 
tory of  the  language. 

H.  L.  Mencken  has  asked:  "Why 
don't  American  colleges  teach  their 
students  how  to  use  the  big  dic- 
tionary? Any  newspaper  reporter 
knows  how,  but  few  if  any  stu- 
dents." 

Using  the  Dictionary 

Mr.  Mencken's  criticism  of  col- 
lege students  is  just,  I  believe, 
whether  or  not  reporters  know  how 
to  use  the  apparatus  of  the  diction- 
ary. 

The  unabridged  dictionary  is  a 
difficult  volume.  Linguistic  distinc- 
tions are  fine,  it  is  hard  to  describe 
and  illustrate  them  concisely  and  it 
is  still  harder  for  one  without  spe- 
cial training  and  practice  to  under- 
stand many  of  the  distinctions.  For 
indicating  pronunciations  there  is 
no  completely  satisfactory  phonetic 
alphabet,  and  those  commonly  em- 
ployed by  American  dictionaries 
are  very  difficult  for  an  inexperi- 
enced person  to  interpret. 

Until  1934,  with  publication  of 
the  "Guide  to  Pronunciation"  in  the 
second  edition  of  Webster's  New 
International  Dictionary,  there  was 
no  volume  that  gave  authority  for 
many  common  American  pronuncia- 
tions— pronunciations  distinguished 
speakers  use  and  that  an  announcer 
must  use  if  he  is  not  to  hamstring 
his  speech  and  appear  aflFected  or 
foolish.  In  the  meantime  other  ex- 
cellent dictionaries,  with  revised 
pronunciations,  are  appearing — 
among  them  a  new  edition  of  the 
Thomdike  Century  Book,  designed 
{Continued  on  page  62) 


FOR  TWO  YEARS  Dr.  Greet  was  speech  advisor  for  CBS.  And 
in  that  capacity  he  was  probably  radio's  most  thorough  and 
comprehensive  listener.  Twenty  times  a  day  he  would  drop  the 
work  at  hand  to  listen  with  critical  eat  to  CBS  programs,  check- 
ing the  delivery  and  pronunciation  of  the  network's  announcers. 
Later,  at  conferences  with  the  announcing  sta£F,  he  would  point 
out  faults  and  make  suggestions.  But,  despite  his  far-flung  repu- 
tation as  an  authority  on  speech,  Dr.  Greet,  also  lecturer  at 
Bryn  Mawr  and  editor  of  American  Speech,  is  wholeheartedly 
against  pedantry  or  anything  that  savors  of  pedantry.  In  the 
remarks  that  follow  he  outlines  some  of  his  general  conclusions 
and  gives  some  valuable  tips — which  may  serve  the  public  as 
well  as  they  do  members  of  the  radio  announcing  profession. 
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USING 
WOR  ONLY, 


AN  ADVERTISER 
TRIPLED  HIS  SALES 
IN  ONE  WEEK 
AND  ADDED  640 
RETAIL  ACCOUNTS 
IN  9  WEEKS 


A  typical  sales  success  from  WOR's  file  of  more 
than  60  success  stories  —  the  greatest  collection 
of  success  stories  ever  gathered  by  one  station. 


Cooper,  Cottone 
Appointed  to  FCC 

Two  Federal  Attorneys  Given 

Positions  on  Legal  Staff 

TWO  NEW  appointments  to  the 
Law  Department  of  the  FCC,  effec- 
tive Oct.  15,  were  approved  by  the 
Commission  Oct.  3  on  recommenda- 
tion of  William 
J.  Dempsey,  gen-     F  "  M 

eral  counsel.  1 
Robert  M.  Coop-  | 
er,  special  assist-  « 
ant  to  the  Attor- 
ney General  and 


FCC  liaison  in 
the  Department 
of  Justice,  was 
named  principal 


attorney.   Bene-       Mr.  Cooper 
diet  Peter  Cottone,  lawyer  on  th« 
staff  of  Civil  Aeronautics  Author- 
ity, was  designated  senior  attorney. 

Mr.  Cooper,  who  is  31,  recently 
was  assigned  to  a  study  of  the  Gov- 
ernment's anti-trust  suit  against 
ASCAP  pending  in  the  New  York 
Federal  courts.  He  has  specialized 
in  communications  and  broadcast 
matters,  however,  with  such  cases 
as  the  Western  Union-Postal  mer- 
ger assigned  to  him.  It  is  expected 
he  will  continue  his  departmental 
studies  at  the  FCC  and  presumably 
specialize  in  litigation  earmarked 
for  Supreme  Court  consideration. 

Federal  Careers 

Mr.  Cottone  worked  under  Gen- 
eral Counsel  Dempsey  and  Assis- 
tant General  Counsel  William  C. 
Koplovitz  while  they  were  with  the 
Federal  Power  Commission.  He  was 
on  the  special  telephone  staff  of 
the  FCC  under  Special  Counsel 
Samuel  V.  Becker  during  its 
AT&T  investigation  several  years 
ago.  Since  his  graduation  from 
Yale  Law  School  in  1934,  he  has 
been  employed  by  Securities  &  Ex- 
change Commission,  Department  of 
Justice,  Power  Commission  and 
Civil  Aeronautics  Authority.  He  is 
a  native  of  Brooklyn  and  took  his 
undergraduate  work  at  Cornell. 

Mr.  Cooper,  it  is  understood,  will 
participate  in  the  handling  of  liti- 
gation in  connection  with  pending 
petitions  of  the  FCC  to  have  the 
Supreme  Court  review  decisions  of 
the  U.  S.  Court  of  Appeals  for  the 
District  of  Columbia  involving 
fundamental  jurisdictional  issues. 
A  number  of  new  cases  are  ear- 
marked for  possible  appeal  to  the 
highest  tribunal  to  settle  the  juris- 
diction of  the  lower  court  and  the 
broad  question  of  economic  interest 
in  radio  litigation. 

Mr.  Cooper  has  been  with  the  De- 
partment since  he  left  school  in 
1934,  joining  it  as  special  attorney. 
The  following  year  he  was  named 
special  assistant  to  the  Attorney 
General,  which  post  he  has  retained 
since.  He  has  specalized  in  defend- 
ing and  enforcing  orders  of  the  ad- 
ministrative branch  of  the  Govern- 
ment and  in  recent  months  in  anti- 
trust work.  A  native  of  Philadel- 
phia, Mr.  Cooper  took  his  under- 
graduate work  at  the  University  of 
West  Virginia  and  graduate  work 
at  the  University  of  Wisconsin, 
specializing  in  public  utility  regu- 
lation and  management.  He  re- 
ceived his  juris  doctor's  degree 
from  the  University  of  Michigan  in 
1934. 

It  is  understood  no  final  determi- 
nation has  been  reached  by  the  De- 
partment in  connection  with  revival 


Soap  Firm  to  Expand 

LOS  ANGELES  SOAP  Co.,  Los 
Angeles,  to  introduce  Sierra  Pine 
Toilet  Soap,  thru  Raymond  R.  Mor- 
gan Co.,  Hollywood,  on  Oct.  2 
started  using  three  transcribed  one- 
minute  dramatized  announcements 
weekly  on  KFI  KNX  KPO  and 
KSFO  in  a  13-week  campaign. 
Other  stations  will  be  added.  An- 
nouncements feature  Ted  Bliss,  an- 
nouncer, and  were  cut  by  Record- 
ings Inc.,  Hollywood,  under  direc- 
ton  of  Cyril  Armbrister,  agency 
producer. 


Gillingham  Heads 
FCC  Press  Staff 

TVA  Publicity  Director  Goes 

To  Commission  on  Loan 

GEORGE  O.  GILLINGHAM,  pub- 
lic relations  director  of  Tennessee 
Valley  Authority,  on  Oct.  16  joins 
the  FCC  in  a  similar  capacity  un- 
der a  temporary  three-month  as- 
signment during  which  he  will  be 
on  leave  from  TVA.  Borrowed  at 
the  suggestion  of  James  Lawrence 
Fly,  FCC  chairman  and  former 
TVA  general  counsel,  Mr.  Gilling- 
ham is  one  of  Washington's  best 
knowTi  Government  press  relations 
officials. 

While  the  appointment  is  on  a 
"loan"  basis,  Mr.  Gillingham  may 
be  appointed  permanently  in  the 
near  future.  He  may  be  designated 
assistant  to  the  chairman  in  charge 
of  public  relations.  This  post  has 
been  vacant  since  M.  L.  Ramsay, 
press  man  of  Rural  Electrification 
Administration,  who  served  tem- 
porarily under  the  former  Chair- 
man Frank  R.  McNinch,  resigned 
several  months  ago.  C.  Alfonso 
Smith,  assistant  to  Mr.  Ramsey, 
who  has  been  serving  temporarily 
as  head  of  the  press  section,  is  ex- 
pected to  return  shortly  to  his 
regular  post  with  the  Soil  Conser- 
vation Service. 

Newspaper  Career 

With  TVA  since  its  creation  in 
1933,  Mr.  Gillingham  is  a  former 
New  Jersey  and  Pennsylvania 
newspaperman.  He  was  born  in 
Baltimore  43  years  ago.  He  served 
as  reporter  on  the  Newark  Star 
Eagle;  Question  Box  Editor,  New- 
ark Sunday  Call ;  covered  Northern 
New  Jersey  for  three  Philadelphia 
dailies,  and  served  as  ship-news  re- 
porter in  New  York.  He  was  associ- 
ate editor  and  later  managing  edi- 
tor of  Pathfinder  magazine,  during 
which  time  its  circulation  rose  from 
550,000  to  1,320,000  weekly,  and 
contributed  to  Golden  Book.  Satur- 
day Evening  Post,  Current  History, 
Bookman,  New  Yorker  and  Esquire, 
among  others. 

Mr.  Gillingham  is  chairman  of 
the  publications  committee  of  the 
National  Press  Club  and  edits  the 
Goldfish  Bowl,  official  organ  of  the 
Club.  He  is  a  past  commander  of 
the  National  Press  Club  Post  of  the 
American  Legion. 


of  prosecution  of  the  ASCAP  mo- 
nopoly suit  in  New  York,  dormant 
for  nearly  four  years.  Mr.  Cooper 
undertook  study  of  the  case  under 
instruction  from  Assistant  Attor- 
ney General  Thurman  Arnold,  in 
charge  of  anti-trust  work. 

Mr.  Cooper  has  collaborated  with 
the  FCC  in  handling  a  number  of 
communications  cases.  He  is  a  mem- 
ber of  the  Inter-Department  Radio 
Advisory  Committee  for  the  Justice 
Department. 


Back  in  Washington 


ASSIGNED  to  his  old  stamping 
grounds  in  Washington  is  Edward 
F.  McGrady,  vice-president  of  RCA 
in  charge  of  Labor  and  Public  Re- 
lations. Designated  Washington  co- 
ordinator, Mr.  McGrady  on  Oct.  4 
established  headquarters  in  the 
Trans-Lux  Bldg.,  where  NBC  is 
housed,  as  coordinator  of  all  RCA 
and  subsidiary  activities.  Former 
Assistant  Secretary  of  Labor,  he  is 
a  member  of  both  RCA  and  NBC 
boards.  Frank  Mullen,  RCA  vice- 
president  in  charge  of  publicity  and 
advertising,  who  heretofore  has 
spent  considerable  time  in  Wash- 
ington, will  concentrate  his  atten- 
tions in  New  York,  because  of 
pressure  of  headquarters  activi- 
ties and  by  virtue  of  his  recent  ap- 
pointment as  Coordinator  of  Tele- 
vision for  RCA. 


Dunn  to  Get  Medal 

GANO  DUNN,  president  of  J.  G. 
White  Engineering  Corp.  and 
Cooper  Union  and  member  of  the 
boards  of  directors  of  RCA  and 
NBC,  will  receive  the  Hoover 
Medal,  "awarded  by  engineers  to  a 
fellow  engineer  for  distinguished 
piiblic  service,"  according  to  an- 
nouncement by  a  board  of  awards 
representing  national  societies  of 
civil,  mechanical,  electrical  and 
mining  and  metallurgical  engineers. 
Medal  will  be  presented  to  Mr. 
Dunn  under  the  auspices  of  the 
American  Institute  of  Electrical 
Engineers,  of  which  he  is  past 
president,  at  the  AIEE  convention 
in  New  York  next  January. 


MBS  Cooperative 

COOPERATIVELY  sponsored 
MBS  program,  Show  of  the  Week, 
which  returned  to  the  air  Oct.  1, 
is  sponsored  on  nine  Mutual  sta- 
tions to  date,  with  more  sponsors 
to  be  added  throughout  the  year. 
Sponsors  and  stations  are:  Howard 
Clothes,  New  York,  on  WOR,  New- 
ark, WAAB,  Boston,  and  WFIL, 
Philadelphia;  Ungles  Baking  Co., 
Salt  Lake  City,  KSL;  Weinberger 
Drugs  Co.,  Columbus,  WHKC; 
Cherner  Motors,  Washington, 
WOL;  Nashville  Gas  &  Electric 
Co.,  Nashville,  WSIX;  Coca  Cola 
Co.,  New  Albany,  Ind.,  WGRC,  and 
Mano-Swartz  Furs  Co.,  Baltimore, 
WBAL. 


SATEVEPOST  STORY 
LAUDS  LONE  RANGER 

THE  Lone  Ranger,  most  widely 
broadcast  program  on  the  air,  orig- 
inated by  WXYZ,  Detroit,  was  the 
subject  of  a  feature  article  in  the 
Oct.  11  issue  of  The  Saturday  Eve- 
ning Post,  written  by  J.  Bryan  III, 
associate  editor.  Titled  "Hi  Yo, 
Silver",  the  article  is  the  first  be- 
hind-the-scenes story  of  the  origin 
and  development  of  the  King-Tren- 
dle  feature  and  marks  the  first 
tim.e  the  celebrated  weekly  has  de- 
voted a  special  article  to  a  single 
radio  program. 

The  story  is  profusely  illustrated 
with  photographs,  one  of  which  is 
the  first  out-^of -character  picture  of 
Eax'le  Graser  ever  released  for  pub- 
lication. Graser  plays  the  Lone 
Ranger  role  on  the  air. 

The  article  relates  how  the  Lone 
Ranger  program  was  conceived  by 
George  W.  Trendle,  president  of 
King-Trendle  Broadcasting  Corp., 
owners  of  WXYZ,  and  traces  its 
meteoric  success.  Fran  Striker,  au- 
thor of  the  serial,  is  described  as 
America's  most  prolific  writer.  Mr. 
Bryan  spent  several  days  in  De- 
troit interviewing  Messrs.  Trendle, 
Striker  and  Graser,  and  other  mem- 
bers of  the  WXYZ  staff  to  procure 
first-hand  information. 

Two  years  ago  Life  Magazine  de- 
voted a  two-page  spread  of  pictures 
to  the  program  activities  of  WXYZ, 
with  particular  emphasis  on  the 
Lone  Ranger. 


Macfadden  Dispute 

ARGUMENT  over  censorship  be- 
tween Bernarr  Macfadden  and 
NBC  [Broadcasting,  Oct.  1]  con- 
tinued right  up  to  and  past  the 
final  broadcast  of  True  Story  Time 
on  the  Blue  network,  Oct.  3.  Script 
submitted  for  the  final  program 
contained  a  disctission  of  neutrality 
which  NBC  rejected  as  controver- 
sial and  so  improper  on  a  commer- 
cial broadcast.  Network,  however, 
offered  the  publisher  a  sustaining 
spot  the  following  evening  in  which 
to  air  his  views.  When  Mr.  Mac- 
fadden, who  was  confined  to  his  bed 
with  injuries  sustained  in  an  auto 
accident,  found  he  would  be  unable 
to  come  to  the  studio,  NBC  offered 
to  run  lines  to  his  bedside  or  to 
provide  an  announcer  to  read  the 
message,  but  these  offers  were  de- 
clined and  the  program  cancelled. 


Bauer  &  Black  Test 

BAUER  &  BLACK,  New  York 
(medical  supplies),  off  the  air  for 
the  last  year,  has  returned  with  a 
half-hour  Saturday  night  quiz 
show  on  iWCCO,  Minneapolis,  ti- 
tled Quiz  of  Ttvo  Cities.  Copy  pro- 
motes all  of  the  firm's  products  and 
as  many  individual  small  items  are 
mentioned  as  is  possible.  It  is  un- 
derstood from  reliable  sources  that 
should  the  WCCO  test  prove  suc- 
cessful the  show  will  be  extended 
to  a  national  network.  Ruthrauff 
&  Ryan,  Chicago,  handles  the  ac- 
count. 


Spots  for  Broadway  Shows 

ANNOUNCEMENT    advertising  for 
two    current    Broadway  productions 
has  been  placed  on  New  York  sta- 
tions by  Donahue  &  Coe.  of  that  city,  i 
For  "Abe  Lincoln  in   Illinois"  spot  i 
announcements  emphasizing  the  new 
price  scale,  with  tickets  at  $1  top,  I 
are  used  on  WQXR  and  WEVD.  "The 
Little  Foxes",  sophisticated  comedy,  is 
phiRged  in  announcements  broadcast ' 
Saturdays  on  WOR  immediately  pre- 
ceding the  football  broadcasts. 
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Seven  years  and  yet  o  "granpappy"  as  far  as 
radio  news  is  concerned!  Ken  Miller,  KVOO  Nev/s 
Editor,  came  to  KVOO  in  1932,  with  a  complete 
background  of  newspaper  experience,  most  of  it 
gained  on  the  City  Desk.  Ken  fought  the  battle  of 
early  day  news  gathering  and  helped  in  the  for- 
mation of  radio's  own  news  gathering  agencies.  He 
has  had  a  hand  in  every  major  development  in 
radio  news,  serving  once  as  Vice  President  of  the 
Association  of  Radio  News  Editors  and  Writers. 

Today,  Ken  Miller's  News  has  the  largest  audience 
of  any  feature  offered  by  Oklahoma's  Most  Power- 
ful Station.  A  few  words  from  Ken  and  the  mail 
pours  in.  His  latest  offer,  a  colored  war  map  for 
15c,  swamped  the  KVOO  Mail  Department  with 
thousands  of  letters. 

The  KVOO  News  Department  is  the  only  one  in 
Oklahoma  carrying  the  full,  daily  wire  reports  of 
International  News  Service  and  the  only  News 
Department  in  the  Southwest  carrying  both  Inter- 
national News  Service  and  Trans-Radio  Press  Serv- 
ice, as  well  as  maintaining  its  own  State  Capital 
Bureau.  Whether  it  be  with  news  or  some  other 
feature,  cover  Oklahoma's  Greatest  Market  through 
KVOO.  25,000  watts.  Unlimited  time.  Both  N.  B.  C. 
Networks. 


EDWARD  PETRY  and  COMPANY,  inc. 

National  Representatives 
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met  in  New  York 
;heir  annual  con- 

(1  to  r)  :  W.  B. 
squency  division; 
rations  engineer; 
rations  engineer; 

A.  B.  Chamber- 
western  division 

r) :  G.  L.  Davis, 


KMOX,  St.  Louis;  J.  L.  Middlebrooks,  engineer  in 
charge  of  transmitter  construction;  J.  J.  Beloungy, 
WBT,  Charlotte;  J.  M.  Tiffany,  WKRC,  Cincinnati; 
P.  K.  Baldwin,  WEEI,  Boston;  H.  A.  Chinn,  engineer 
in  charge  of  audio  frequency  division;  H.  S.  McCartney, 
WCCO,  Minneapolis;  J.  D.  Parker,  network  engineer- 
ing assistant;  G.  C.  Hutcheson,  engineering  assistant, 
radio  frequency  division;  C.  M.  Hunt,  of  WJSV,  Wash- 
ington outlet  for  the  Columbia  network. 


Fly  Praises  Industry  for  War  Policy; 
Record  in  WMCA  Proceeding  Studied 


O  &  M  CHIEF  ENGINEERS  of  CBS  met  in  New  York 
headquarters  late  in  September  for  their  annual  con- 
ference with  their  chiefs.  Front  row  (1  to  r)  :  W.  B. 
Lodge,  engineer  in  charge  of  radio  frequency  division; 
Henry  Grossman,  eastern  division  operations  engineer; 
Frank  B.  Falknor,  central  division  operations  engineer; 
E.  K.  Cohan,  director  of  engineering;  A.  B.  Chamber- 
lain, chief  engineer;  L.  H.  Bowman,  western  division 
operations  engineer.  Second  row  (1  to  r) :  G.  L.  Davis, 


KMOX,  St.  Louis;  J.  L.  Middlebrooks,  engineer  in 
charge  of  transmitter  construction;  J.  J.  Beloungy, 
WBT,  Charlotte;  J.  M.  Tiffany,  WKRC,  Cincinnati; 
P.  K.  Baldwin,  WEEI,  Boston;  H.  A.  Chinn,  engineer 
in  charge  of  audio  frequency  division;  H.  S.  McCartney, 
WCCO,  Minneapolis;  J.  D.  Parker,  network  engineer- 
ing assistant;  G.  C.  Hutcheson,  engineering  assistant, 
radio  frequency  division;  C.  M.  Hunt,  of  WJSV,  Wash- 
ington outlet  for  the  Columbia  network. 


Dole  Staff  Named 

HAWAIIAN  PINEAPPLE  Co., 
San  Francisco  (Dole  Pineapple 
Juice  &  Gems),  on  Oct.  11  replaced 
Phil  Baker's  Honolulu  Bound  with 
At  Pearce  &  His  Gang  on  63  CBS 
stations,  Wednesday,  8-8:30  p.m. 
(EST),  with  West  Coast  repeat, 
9-9:30  p.m.  (PST).  Bradford 
Browne,  recently  transferred  to 
Hollywood  from  the  New  York  of- 
fice of  N.  W.  Ayer  &  Son,  agency 
servicing  the  account,  is  producer 
of  the  weekly  program.  He  handled 
the  show  for  N.  W.  Ayer  during  its 
Ford  sponsorship.  Ben  Ward,  man- 
ager of  the  agency's  Hollywood  of- 
fice, is  director.  Bruce  Fouche  is  in 
charge  of  publicity.  Writing  staff 
includes  Monroe  Upton,  for  many 
years  with  Pearce;  Art  Phillips, 
formerly  scripter  for  Jack  Benny 
and  Jack  Haley;  and  Don  Prindle, 
who  wrote  comedy  for  the  recent 
Joe  Penner  radio  series.  Jack  Hasty 
continues  to  write  the  Eb  &  Zeb 
sketches.  Beside  Pearce,  the  cast 
includes  Billy  House,  comedian; 
Don  Reid,  tenor,  and  Bill  Wright. 
Carl  Hoff  has  the  orchestra.  A  guest 
artist  is  featured  each  week.  H.  L. 
McClinton,  head  of  N.  W.  Ayer  & 
Son,  New  York  radio  department, 
was  in  Hollywood  for  start  of  the 
series. 


General  Foods  V-P's 

GENERAL  FOODS  SALES  Co., 
New  York,  has  named  four  new 
vice-presidents,  each  to  have  charge 
of  the  merchandising  of  a  group  of 
the  company's  products,  as  follows: 
Mrs.  E.  B.  Myers,  former  director 
of  the  consumer  service  depart- 
ment, merchandising  manager  of 
Calumet  Baking  Powder,  Swans- 
down  Cake  Flour,  Sanka,  Kaffee 
Hag,  Certo  and  Sure- Jell;  Clarence 
E.  Eldridge,  formerly  a  vice-presi- 
dent of  Young  &  Rubicam,  New 
York,  merchandising  manager  of 
Post-Toasties,  Post's  Bran  Flakes, 
Grape-Nuts  and  Flakes,  Huskies, 
Whole  Bran  Shreds  and  Post-0; 
Ray  M.  Schmitz  of  the  merchandis- 
ing department,  manager  of  Jell-0, 
Jell-0  ice  cream  mix  and  powder. 
Minute  Tapioca  and  Minute  Pud- 
dings; and  James  Ingram  3rd,  for- 
mer assistant  to  the  vice-president 
in  charge  of  sales  planning,  mer- 
chandising manager  of  Instant  Pos- 
tum,  Postum  Cereal,  La  France,  Sa- 
tina  and  Log  Cabin  Syrup. 


COOPERATION  of  the  broadcast- 
ing industry  since  the  outbreak  of 
hostilities  abroad  was  described 
Oct.  9  as  "an  excellent  example  of 
industrial  self -regulation"  by  FCC 
Chairman  James  Lawrence  Fly. 

Discussing  the  neutrality  situa- 
tion in  general,  the  FCC  Chairman 
said  the  Commission  was  observing 
closely  all  phases  of  radio  and  com- 
munications activities  and  was  gen- 
erally gratified  over  the  status  of 
industry  activity.  Efforts  of  licen- 
sees of  international  broadcast  sta- 
tions to  draft  their  own  self- regu- 
lation code  as  a  means  of  avoiding 
unneutral  acts,  also  were  cited  by 
the  Chairman. 

Meanwhile,  the  FCC  was  study- 
ing testimony  in  the  case  involv- 
ing revocation  proceedings  against 
WMCA,  New  York,  for  alleged  vio- 
lation of  the  Communications  Act 
in  connection  with  purported  inter- 
ception of  code  messages  from  Ger- 
many or  Great  Britain  [Broadcast- 
ing Sept.  15].  Because  of  the  ab- 
sence from  the  city  of  several 
members,  it  was  doubted  if  formal 
action  would  be  taken  before  the 
Oct.  17  or  24  meeting. 

Studying  the  Record 

The  record  adduced  at  the  all-day 
hearing  Sept.  27,  at  which  WMCA 
categorically  denied  wilful  violation 
of  the  statute,  is  being  studied  by 
members.  Little  likelihood  of  drastic 
action  is  foreseen,  based  on  the  rec- 
ord, although  a  sharp  warning  to 
stations  and  possibly  a  reprimand 
to  WMCA  are  possible. 

It  is  understood  several  members 
of  the  Commission  felt  strongly  on 
the  matter.  Based  on  the  record, 
however,  actual  revocation  pi-oceed- 
ings  were  considered  too  extreme. 
There  is  the  possibility,  however, 
that  the  entire  matter,  including 
the  Herald-Tribune  participation  as 
the  actual  operator  of  the  equip- 
ment which  intercepted  the  trans- 
missions, might  be  turned  over  to 
the  Department  of  Justice  for 
further  study  and  possible  prosecu- 
tion. Tbe  question  to  be  determined 
is  whether  there  actually  was  a 
technical  violation  of  Section  605 
and  if  that  is  affirmatively  deter- 
mined, whether  the  FCC  has  any 
discretion  under  the  statute  itself. 


In  some  official  quarters,  it  was 
felt  the  worst  accusation  against 
WMCA  was  that  it  exercised  bad 
judgment  and  that  the  "scoop" 
trade  paper  advertising  was  ill- 
advised  and  inaccurate.  Since  the 
original  citation,  the  war  hysteria 
has  subsided  considerably  insofar 
as  radio  is  concerned,  by  virtue  of 
voluntarily  imposed  self-regulation 
within  the  industi*y.  Consequently, 
feeling  has  bogged  down  considera- 
bly, particularly  since  there  have 
been  no  diplomatic  complaints,  so 
far  as  known,  because  of  the  pur- 
ported interceptions. 

Published  reports  of  the  internal 
fighting  and  seething  controversy 
in  the  FCC  have  been  disclaimed  by 
Commission  members.  Since  Chair- 
man Fly  took  office  Sept.  1,  it  is 
reported,  internal  activities  have 
been  harmonious,  although  there 
have  been  expected  differences  on 
policy  matters.  Any  semblance  of  a 
"crack  down"  attitude  on  the  part 
of  the  FCC  insofar  as  the  broad- 
casting industry  is  concerned,  like- 
wise was  disclaimed.  It  was  reit- 
erated that  there  is  no  intention  on 
the  part  of  the  FCC  to  invoke  neu- 
trality regulations  unless  there  is 
provocation. 


After  Radio 

THE  SHOW  must  go  on,  but 
radio  comes  first.  At  least 
that's  how  it  works  out  on 
Broadway  this  fall.  "See  My 
Lawyer,"  starring  Milton 
Berle,  has  moved  its  Satur- 
day evening  curtain  time  up 
from  8:45  to  9:15  because  Mr. 
Berle  is  also  starred  on  the 
Quaker  Oats  Co.  program 
Stop  Me  if  You've  Heard 
This  One  on  NBC-Red  from 
8:30-9  p.  m.  Saturdays.  Simil- 
arly, "Streets  of  Paris"  is 
delaying  its  opening  time  on 
Fridays  so  that  Abbott  and 
Costello,  who  are  in  the  re- 
vue's opening  scene,  may  re- 
tain their  spot  on  the  last 
quarter-hour  of  Kate  Smith's 
Variety  Hour,  on  CBS  from 
8  to  9  for  Grape  Nuts. 


Plans  to  Build  Studios 
In  San  Francisco  Are 
Again  Pondered  by  NBC 

WITH  transfer  of  A.  E.  Nelson, 
formerly  NBC  New  York  sales 
manager  of  the  Blue  Network,  to 
San  Francisco  as  manager  of  KPO- 
KGO,  [Broadcasting,  Oct.  1], 
plans  have  been  revived  for  the 
building  of  new  executive  offices 
and  studios  in  that  city. 

This  was  revealed  in  early  Oc- 
tober when  Mr.  Nelson,  enroute  to 
San  Francisco,  spent  several  days 
in  Hollywood  conferring  with  Don 
E.  Gilman,  NBC  western  division 
vice-president.  Several  locations  in 
downtown  San  Francisco  have  been 
scanned,  but  the  most  likely  site  is 
that  on  the  corner  of  Stockton  and 
Sutter  Streets.  Present  San  Fran- 
cisco studios  have  been  housed  in 
the  111  Sutter  St.  Bldg.  for  12 
years  and  are  the  oldest  now  in  use 
by  NBC.  Sel^p  is  obsolete,  and 
NBC  executives  believe  it  advisable 
to  erect  a  new  plant  rather  than: 
revamp  the  present  quarters. 

Lloyd  E.  Yoder,  formerly  man- 
ager of  KPO-KGO,  was  scheduled 
to  take  over  his  new  duties  as  man- 
ager of  KOA,  Denver,  on  Oct.  15. 
Robert  H.  Owen  will  remain  as  as- 
sistant manager.  Mr.  Nelson,  at 
one  time,  was  manager  of  KOA. 


New  Technical  Building' 
Planned  by  KFI-KECA I 

A  NEW  BUILDING  to  house  the  j 
engineering  and  research  division  j 
of  KFI-KECA,  Los  Angeles,  is  be- 
ing erected  in  the  rear  of  the  for-  i 
mer  KEHE  quarters  at  141  N.  Ver-  j 
mont  Ave.,  now  owned  by  Earle  C.  t 
Anthony  Inc.  That  firm,  by  FCC  [ 
approval,  recently  bought  the  fa- 
cilities of  KEHE  from  Hearst  Ra-  : 
dio  and  took  over  Aug.  1. 

The  new  building,  scheduled  to 
be  occupied  by  Dec.  15,  is  an  addi- 
tion of  3,000  square  feet  to  the 
main  structure,  according  to  Har- 
rison Holliway,  general  manager. 
Former  KEHE  studios  and  execu- 
tive offices  are  being  remodeled  to 
fit  needs  of  KFI-KECA,  and  all 
technical  equipment  is  being  re- 
vised for  both  stations  at  the  new 
plant.  A  complete  modernization 
has  been  ordered  throughout,  Mr. 
Holliway  said.  KFI-KECA  for  many 
vears  has  been  located  in  the  Earle 
C.  Anthony  Bldg.,  1000  S.  Hope  St. 


New  WCNC  on  the  Air 

THE  new  WCNC,  Elizabeth  City, 
N.  C,  authorized  last  June  by  the 
FCC  to  operate  with  100  watts  day- 
time on  1500  kc,  made  its  debut 
Sept.  26  under  the  managership 
of  Trim  W.  Aydlett,  local  barrel 
and   package   manufacturer,  who 
with    Aubrey    G.    McCabe,  vice-B 
president  of    the  Norfolk  &  Caro-  |r 
lina  Telephone  Co.,  owns  the  sta-  r 
tion.     It     is     Western     Electric  I 
equipped  throughout,  with  a  180- 
foot    Blaw-Knox    radiator.  Staff 
members  are  Nathan  Frank,  com- 
mercial manager;  Paul  0.  Moyle, 
program  director;  Louis  Highland, 
chief   engineer;    Ed   Bray,  Louis 
Bigsbee  and  Frank  Facenda,  an- 
nouncers;  Jack   Siegel  and  Nick 
Pieler,  engineers. 


WHEN  Cardinal  Mimdelein  of  Chica- 
go died  Oct.  3,  CBS  and  NBC  aired 
network  memorial  services.  WBBM. 
Chicago,  aired  the  Pontifical  Requiem 
High  Mass  Oct.  6  for  45  minutes  and 
NBC-Red  network  broadcast  a  full 
hour  of  that  day's  services. 
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TALKING  THINGS  OVER,  this  trio  is  generally  recognized  as  one  of 
the  keenest  production  groups  in  radio.  They  get  together  every  week 
to  discuss  and  plan  the  Kraft  Music  Hall  program  on  NBC-Red,  Thurs- 
day nights,  sponsored  by  Kraft  Phenix  Cheese  Corp.  They  are  (1  to  r) 
Carroll  Carroll,  writer;  Bob  Brewster,  producer  and  director;  Bing 
Crosby,  star.  Carroll  and  Brewster  are  with  J.  Walter  Thompson. 

AWAKENING  BOSTON'S  DRUGGISTS 

A  Three-Month  Institutional  Drive  Quickly 
 Convinces  Them  of  Radio's  Value  


Sales  of  Networks 
Breaking  Records 

Gain  of  13.9%  Is  Shown  for 

First  Nine  Months  of  1939 

CONCLUSION  of  the  third  quar- 
ter leaves  no  doubt  that  1939  will 
be  another  record  breaking  year 
for  network  advertising.  Cumula- 
tive gross  time  sales  of  the  nation- 
wide networks  for  the  first  nine 
months  show  $58,934,734,  a  gain  of 
13.9%  over  $51,752,511  for  the 
same  period  of  1938.  For  Septem- 
ber, combined  billings  for  time  of 
MBS,  CBS  and  NBC  totaled 
$6,091,142  as  compared  with 
$4,781,338  for  September  1938,  an 
increase  of  27.4%. 

For  the  third  consecutive  month 
CBS  showed  the  largest  gain,  both 
in  dollars  and  percentage.  From 
$1,601,755  in  September  1938,  CBS 
billings  rose  to  $2,565,246  for  the 
same  month  this  year,  a  rise  of 
60.2%.  For  the  year  to  date,  CBS 
billings  total  $24,167,548,  a  climb 
of  21%  from  the  January-Septem- 
ber 1938  total  of  $19,975,532. 

NBC  time  sales  for  September 
totaled  $3,315,307,  of  which  time  on 
the  Red  network  was  billed  at 
$2,648,892  and  time  on  the  Blue  at 
$666,415.  Compared  to  the  $2,979.- 
241  total  for  September  1938,  NBC 
shows  a  gain  of  11.3%.  Cumulative 
totals  of  $25,121,002  for  the  Red 
and  $7,389,367  for  the  Blue  give  an 
NBC  cumulative  sum  of  $32,510,- 
369  for  the  vear  to  date,  8.7% 
ahead  of  the  $29,902,724  time  sales 
for  the  same  period  of  1938. 

Mutual,  with  time  sales  of  $210,- 
589  during  the  month,  was  5.1% 
ahead  of  the  same  month  of  la'?t 
year,  when  the  total  was  $200,342. 
For  the  nine-month  period  MBS 
shows  a  total  of  $2,256,817  worth 
of  time  sold  to  advertisers,  20.4% 
better  than  the  total  for  the  first 
three-quarters  of  1938,  which  was 
$1,874,255. 

Gross  Monthly  Time  Sales 
NBC 
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CBS 

Jan.                 2,674,057  —7,1  2,879,945 

Feb.                   2,541,542  —5.2  2,680,335 

March              2.925,684  —3.6  3,034,317 

April                 2.854.026  17.7  2.424,180 

May                   3,063,329  25.4  2.442,283 

Jane                 2,860,180  34.8  2,121.495 

July                 2,311,953  69.1  1,367.357 

Ang.                 2.337.376  64.2  1,423,865 

Sept.                2,665,246  60.2  1,601,755 
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NBC  Revising  Rates 

NEW  RATE  CARDS  for  the  NBC 
owned  and  operated  stations,  with 
local  rates  adjusted  to  conform  to 
the  new  network  rates,  are  being 
prepared  by  the  network,  with  the 
first  to  be  issued  about  Nov.  1. 
Cards  will  be  issued  singly,  it  was 
said. 


By  J.  BAIN  THOMPSON 

Division  of  Drug  Merchandising 
WEEI,  Boston 

IN  GREATER  BOSTON  there  are 
over  1,100  retail  drug  stores  with 
an  annual  business  I'unning  into  the 
millions.  It  is  traditional  that  the 
pharmacist  regards  himself  first  as 
a  professional  man,  like  the  doctor 
or  the  dentist,  and  secondly  as  a 
business  man.  For  many  yeai's  I 
have  been  associated  with  the  retail 
druggists  of  Greater  Boston  and  I 
have  never  known  of  a  group  of 
men  who  adhered  so  strongly  to  this 
tradition.  You  will,  therefore,  un- 
derstand what  a  job  it  meant  for 
me  to  awaken  this  group  to  the  pos- 
sibilities of  advertising. 

My  whole  campaign  of  education 
was  centered  on  the  Boston  Asso- 
ciation of  Retail  Druggists  which 
comprises  a  membership  of  approxi- 
mately 400.  In  this  group  there 
fortunately  were  some  who  were 
progressive  in  spirit  and  could  see 
the  advantages  of  using  modern 
merchandising  methods  as  applied 
to  their  own  sales  problems.  The 
whole  purpose  of  my  campaign  was 
to  arouse  the  druggists  to  the  real- 
ization that  through  the  meditim  of 
the  radio  they  should  send  their 
message  of  good  will  and  education- 
al philosophy. 

Three-Month  Drive 

Our  sales  and  merchandising 
plan  was  finally  adopted  and  a 
three-month  campaign  was  started. 
WEEI  was  named  as  the  official 
station  of  the  association  in  Boston 
and  our  broadcasts  started  in  the 
early  spring. 

The  program  was  titled  Your 
Neighborhood  Druggist  Calling  and 
ran  for  15  minutes  every  Satur- 
day morning  at  10  o'clock,  with  the 
spokesman  known  as  "The  Voice  of 
the  Druggist."  From  the  very  first 
broadcast  our  purpose  was  to  edu- 
cate the  community  patron  as  to 
what  his  neighborhood  drug  store 
meant  to  him — that  it  was  not  just 
a  place  to  buy  a  soda  or  a  lipstick 
but  a  laboratory  where  an  experi- 
enced pharmacist  compounded  those 
medical  remedies  as  prescribed  by 
the  family  doctor. 

We  supplied  every  member  of  the 


association  with  a  large  flyer  call- 
ing attention  to  the  program,  which 
he  put  up  in  his  store  windows  and 
inside.  We  also  instructed  clerks  to 
boost  the  program,  to  listen  in,  and 
to  tie  in  with  the  broadcasts.  It 
was  agreed  there  was  to  be  no 
technical  discussion  of  the  drug- 
business  nor  any  druggist  member 
or  drug  manufacturer  on  the  pro- 
gram. 

We  put  on  a  special  broadcast  for 
Mother's  Day,  which  the  president 
of  the  association  informed  tis 
brought  fine  sales  results.  Our  pro- 
grams dedicated  to  Memorial  Day 
and  to  Father's  Day  brought  hun- 
dreds of  expressions  of  appreciation 
to  the  druggists.  The  same  was  true 
of  the  program  we  put  on  for  the 
Children's  Hospital,  the  New  Eng- 
land Peabody  Home  for  Crippled 
Children,  the  Boys  Clubs  of  Bos- 
ton, the  Perkins  Institute  for  the 
Blind,  the  Disabled  American  Vet- 
erans, the  Veterans  of  Foreign 
Wars  and  other  like  worthy  pur- 
poses. We  broadcast  appeals  for 
blood  transfusions,  and  we  made 
this  program  widely  discussed 
throughout  Greater  Boston.  The 
president  of  the  association  wrote 
us  again  voluntarily  that  during 
the  three-month  period  of  the 
broadcast  campaign  his  member- 
ship reported  satisfactory  increases 
in  business.  We  have  congratula- 
tory letters  from  public  officials  and 
hospitals  of  Greater  Boston.  En- 
thusiastic reports  come  from  na- 
tional drug  advertisers  and  whole- 
sale drug  distributors. 

Your  Neighborhood  Dmggist 
Calling  was  widely  commended  by 
local  newspapers  for  its  splendid 
public  service  to  the  mutual  benefit 
of  the  druggists,  the  radio  industry 
and  WEEI. 


Lou  Gehrig  Serial 

WHN,  New  York,  has  prepared  a 
script  serial  titled  Our  Coach  for  com- 
mercial sponsorship  starring  Lou 
Gehrig,  recently  retired  captain  of  the 
New  York  Yankee's  baseball  team, 
with  Dick  Fishell,  WHN  sportscast- 
er,  as  co-producer.  According  to  WHN, 
the  quarter-hour  program  is  ready  for 
sponsorship  on  that  station  with  ad- 
dition of  other  stations,  if  desired. 


CHAllS  BREAK  PLEA 
AROUSES  COISCERJS 

NEW  REQUESTS  from  network 
advertisers  that  stations  accept 
gratis  chain  break  announcements 
have  tended  to  revive  feeling  among 
network  outlets  against  this  prac- 
tice. 

The  latest  request,  from  Wade 
Adv.  Agency,  placing  the  Alka- 
Seltzer  National  Barn  Dance,  has 
caused  concern,  and  probably  will 
be  discussed  by  Independent  Radio 
Network  Affiliates  Inc.  with  the 
major  networks.  The  platform  and 
principles  adopted  by  IRNA  in  Chi- 
cago Sept.  14  specify  that  affiliates 
regard  station  breaks  as  station  I 
time.  The  platform  specifies  that 
networks  should  provide  station  i, 
breaks  of  at  least  20  seconds  be-  ' 
tween  all  separate  program  units, 
whether  sponsored  or  sustaining, 
specifically  including  consecutive 
sponsored  programs  of  an  adver- 
tiser, whether  or  not  time  is  pur- 
chased for  programs  singly  or  in 
bulk. 

The  Wade  letter,  apparently  sent 
to  all  NBC  Blue  stations  carrying 
the  National  Bam  Dance,  stated 
that  the  client  would  like  the  sta- 
tions to  accept  a  chain  break  an-  | 
nouncement  between  the  first  and  ' 
second  half-hours  of  the  Alka- 
Seltzer  program  "without  charge, 
i.e.,  when  you  identify  your  station 
we  would  like  to  have  you  give  a 
short  chain-break  announcement 
for  Alka-Seltzer  of  some  20  to  25 
words." 


WEEI,  WJSV  Rates 

RATE  CARDS  for  two  more  CBS 
owned  and  operated  stations, 
WEEI,  Boston,  and  WJSV,  Wash-  i 
ington,  have  been  issued.  WE  El's 
base  rate  of  $425  per  evening  hour 
jumps  to  $475  on  Oct.  15,  when  the 
new    schedule    becomes    effective.  : 
Base  rate  for  WJSV  will  rise  from  \ 
the  present  $300  to  $375  when  the  i 
station  goes  on  the  air  with  its  in-  ! 
creased  power  to  50  kw.,  probably 
about  the  first  of  the  year.  New  , 
rate  schedules  for  WABC,  WBBM,  : 
WCCO,   WBT   and  KMOX  went  ; 
into  effect  Oct.  1  [Broadcasting,  I 
Oct.  1].   

Luden's  Big  Campaign 

LUDEN's  Inc.,  Reading  Pa.  on  Oct.  :  i 

16  started  a  20-week  campaign  for  ,  i 

cough    drops    using    quarter-hour  j!  i 

news  programs,  weather  reports,  ii  | 

station-break  announcements   and  y  I 

one-minute  spot  announcements  on  | 

55  stations  throughout  the  country,  i' 

J.  M.  Mathes,  New  York,  is  the  \ 

agency.    ; 

Sept.  Billings  in  Chicago  ,[ 

A  NEW  September  high  in  network 
and  local  billings  was  reached  by  five  I 
Chicago  stations,  according  to  an  an-  I 
alysis  recently  made  by  Wayde  Grin-  || 
stead,    sales    promotion    manager   of  i 
WBBM,   Chicago.   More   than   1,000  I  i 
quarter-hour  units  were  sponsored  on  :| 
the  five  stations,  with  505  of  the  quar-  J I 
ter-hour  units  falling  in  the  non-net-   j  j 
work    classification.    Mr.    Grinstead   |  [ 
found.  The  September  billings  were  i 
higher  than  any  month  during  1938,  | 
the  analysis  showed.  Stations  included 
in    the   survey   were   WBBM  WLS 
WENR  WMAQ  WGN. 


Christmas  Tree  Series  \ 

STAR  RADIO  Programs,  New  York,  i 

has  released  its  fourth  annual  Christ-  t 

mas  series.   The  Christmas  Tree  of  i 

1939,  complete  in  25  half-hour  scripts,  ; 

Audition  continuity  is  included  in  a  ji 

sales  brochure  bound  in  color  for  pre-  j 

sentation  to  prospective  sponsors.  The  { 

series  was  written  by  Lawrence  N,  i] 

Marks  and  requires  only  one  man  for  j 

production.  | 
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location  on  the  heavy  traffic  end  of  Southern 
California  radio  dial — now  780  kc. 

selling  opportunities  with  a  new  primary  cov- 
erage reaching  out  to  91.4  per  cent  of  South- 
hern  California's  "buy-nninded,  try-minded" 
population. 

business,  both  local  and  national.  August  time 
sales  were  400%  higher  than  average  six 
month  period  prior  to  August  1st.  September 
shows  additional  gain  of  7S%  over  new  busi- 
ness written  in  August. 

listening  habits  of  a  vast  segment  of  this 
3,000,000  population  of  Southern  California, 
now  "dial-habited"  to  KECA  local  and  NBC 
Blue  Network  programs. 

signal  strength.  Notably  in  the  better  residen- 
tial areas  in  the  nation's  fourth  major  market. 
New  signal  is  5  to  10  times  as  strong  in 
desired  areas. 

National  Sales  Representative.  Effective 
October  I,  1939.  FREE  &  PETERS.  INC.,  will 
represent  KECA  as  exclusive  national  sales 
representative. 

rates  still  in  effect.  No  increase  yet.  Rate 
card  No.  14  In  effect  until  further  notice  .  .  . 
but  better  sign  today  with  KECA. 


Fl   •  LO 

Free  &  Refers,  Inc,    KECA  National  Sales  Representative 
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A  FRA  and  AFM  Wage  Feud  in  Chicago; 
Recording  Code  of  APR  A  Nearly  Ready 


AFRA  Negotiates 
On  Pacific  Coast 

Deadline  Expires,  Rate  Scale 

Declared  to  Be  in  Effect 

WITH  deadline  set  by  AFRA  for 
settlement  having  expired,  Los  An- 
geles Chapter  on  Oct.  1  made 
known  to  local  stations  in  the  Los 
Angeles  and  San  Francisco  areas 
that  rate  scales  and  conditions,  as 
incorporated  in  the  proposed  local 
code,  are  now  in  effect.  With  this 
notification,  local  stations  were  in- 
vited to  negotiate,  and  several 
have  indicated  willingness  to  bar- 
gain, it  is  reported. 

The  advertising  agency  commit- 
tee, headed  by  Naylor  Rogers,  for- 
merly of  Raymond  R.  Morgan  Co., 
Hollywood,  recently  notified  the  Los 
Angeles  Chapter  that  it  was  un- 
able to  represent  the  local  stations 
because  of  a  "lack  of  cooperation". 
Upon  receiving  this  information, 
AFRA  immediately  set  up  scales 
and  conditions  for  those  not  al- 
ready covered  by  regional  negotia- 
tion. A  copy  of  the  terms  and 
conditions  for  regionals,  which 
were  agreed  upon  by  AFRA  and 
the  agency  committee  some  weeks 
ago,  were  sent  to  all  local  stations. 
Along  with  this  was  a  classification 
of  local  stations  and  applicable 
rates  which  have  been  proposed 
by  Los  Angeles  Chapter. 

Some  Rates  in  Effect 

AFRA  already  has  in  working 
effect  the  commercial  rates  for  act- 
ors, singers  and  announcers  for 
all  networks.  This  includes  regional 
commercials  for  this  group  on 
NBC  and  CBS.  It  also  has  signed 
sustaining  pacts,  covering  national, 
regional  and  local  schedules,  with 
NBC,  CBS  and  Mutual  network, 
as  well  as  with  KFWB,  Hollywood. 
A  staff  contract  for  KNX,  Holly- 
wood, has  also  been  completed. 

Negotiations  with  Don  Lee 
Broadcasting  System,  for  KHJ, 
Los  Angeles,  and  KFRC,  San  Fran- 
cisco, and  the  regional  network,  got 
under  way  Oct.  1  and  were  ex- 
pected to  be  consumated  shortly. 
AFRA  has  also  started  negotia- 
tions with  Harrison  Holliway,  gen- 
eral manager  of  KFI-KECA,  Los 
Angeles.  There  still  remain  several 
other  stations  in  the  San  Francisco 
and  Los  Angeles  areas  to  be  con- 
tacted and  executives  of  AFRA 
expect  that  negotiatons  will  be  in 
full  swing  before  the  end  of  Oc- 
tober, with  many  signed. 

Los  Angeles  Chapter  has  ap- 
pointed a  new  executive  committee 
to  act  as  steering  body  in  handling 
organization  business  for  various 
classifications.  Members  are  Wil- 
liam Brandt,  James  Eakins, 
Thomas  Freebairn  Smith,  Edward 
Arnold,  Ted  Bliss,  Georgia  Fifield, 
Lucile  La  Pointe,  and  Fred  Shields, 
president  of  the  Chapter.  I.  B. 
Kornblum,  executive  secretary  and 
attorney  of  Los  Angeles  Chapter, 
is  an  ex-officio  member. 

The  AFRA  board  of  directors 
has  authorized  release  of  KNX, 
Hollywood,  staff  writers  to  Radio 
Writers  Guild  of  America.  Only 
provision  is  that  RWG  comply  with 
terms  of  assignment  by  showing 
it  represents  majority  of  the  scrip- 
ters  and  is  prepared  to  assume 
all  duties  imposed  by  writers  upon 
AFRA.  Combination  writers  who 
double  as  producers,  announcers  or 
actors,  are  not  included  in  the 
agreement.  Jurisdiction  over  the 
latter  group  has  not  been  settled, 
but  amicable  settlement  is  seen. 


CHICAGO  recording  companies  and 
stations  have  become  spectators  in 
another  jurisdictional  scrap  between 
American  Federation  of  Radio  Art- 
ists and  American  Federation  of 
Musicians,  both  AFL  affiliates.  Dur- 
ing the  week  of  Oct.  2,  James  C. 
Petrillo,  head  of  the  Chicago  Fed- 
eration of  Musicians,  sent  local  re- 
cording companies  telegrams  stat- 
ing that  all  recorded  programs  us- 
ing AFM  musicians  must  be  an- 
nounced by  AFM  announcers.  As 
Broadcasting  went  to  press,  Chi- 
cago recording  firms  were  recording 
as  usual,  for  their  executives  con- 
sidered their  firms  outside  the  union 
jurisdictional  dispute. 

Background  of  the  controversy  is 
this:  For  the  last  two  years, 
WBBM,  Chicago  CBS  station,  has 
employed  announcers  who  are  mem- 
bers of  AFM  to  handle  WBBM  as- 
signments. Since  last  March,  an 
agreement  with  AFRA  to  use 
AFRA  announcers  on  CBS-Chicago 
originations  has  been  in  effect. 
Script  shows  originating  at  WBBM- 
CBS  are  announced  by  AFRA  mem- 
bers. 

Mostly  Script  Shows 

On  Sept.  26,  the  CBS  program, 
We  the  People  originated  in  Chi- 
cago and  was  announced  by  Har- 
ry Von  Zell,  who  had  to  return  to 
New  York  soon  after  the  first  net- 
work show.  The  repeat  broadcast 
was  about  to  go  on  when  it  was 
learned  that  the  assignment  had 
been  given  to  Jay  Sims,  a  WBBM 
staff  announcer  and  member  of 
AFM.  On  AFRA's  objection,  the 
program  was  finally  announced  by 
Franklyn  McCormick,  a  member  of 
AFRA.  On  Oct.  4,  the  Paul  White- 
man  show.  Chesterfield  Hour,  origi- 
nated in  Chicago  and  Tommy  Bart- 
lett,  a  member  of  AFM,  announced 
the  program. 

It  is  understood  that  national  of- 
ficials of  AFRA  wanted  to  take 
over  the  AFM  contract  vnth  WBBM 
but  Mr.  Petrillo  refused.  He  then 
sent  his  ruling  to  the  recording 
companies  including  World  Broad- 
casting System,  NBC  (formerly 
RCA-Chicago),  and  Blackett-Sam- 
ple-Hummert,  whose  Chicago  office 
does  considerable  recording. 

Almost  all  recording  done  in  Chi- 
cago is  dramatic  script  show  tran- 


ce 


OPENING  day  of  the  hunting  sea- 
son. Col.  W.  E.  Whitmore,  ovmer  of 
KGFL,  Roswell,  and  KWEW, 
Hobbs,  N.  M.,  killed  this  antelope. 


scribing  and  very  few  dance  band 
recordings  are  made.  This  resulted 
from  a  Chicago  AFM  ruling  some 
years  ago  that  recording  artists  in 
Chicago  must  either  be  members 
of  the  Chicago  AFM  or  that  stand- 
bys  be  paid  for.  Since  few  travel- 
ing dance  bands  belong  to  the  Chi- 
cago Federation  of  Musicians  and 
standbys  are  costly,  few  records 
have  been  made. 

Most  of  the  script  shows  carry 
no  music  except  organ  music  and 
the  majority  of  script  shows  cut 
in  Chicago  recording  studios  omit 
the  organ  music  which  is  played 
and  filled  in  at  the  various  stations 
receiving  the  transcriptions.  Since 
no  dance  band  recordings  carry  an- 
nouncements, it  ife  difficult  to  follow 
the  logic  of  the  AFM  ruling,  ac- 
cording to  the  industry  viewpoint. 
The  recording  firms  employ  no  ra- 
dio talent  and  their  contracts  with 
AFM  are  national  and  involve  no 
announcers.  No  Chicago  recording 
company  has  local  contracts  with 
either  AFM  or  AFRA.  As  the  mat- 
ter stands,  agencies  bringing  shows 
to  the  recording  companies  are  re- 
ferred to  Mr.  Petrillo  in  those  cases 
where  music  and  announcers  are 
used  on  the  same  transcription. 

Code  About  Ready 

Meanwhile,  the  local  AFRA  sit- 
uation remains  the  same  [Broad- 
casting Oct.  1]  with  no  arbitra- 
tion board  set  up  to  rule  on  the 
dispute  between  the  broadcaster- 
agency  committee  and  local  AFRA 
officials.  From  AFRA's  point  of 
view  a  code  was  agreed  on,  then  dis- 
puted and  the  arbitration  commit- 
tee would  arbitrate  this  code.  From 
the  committee's  point  of  view,  no 
contract  is  in  existence  to  arbitrate 
and  even  if  a  board  were  set  up  it 
would  have  nothing  to  arbitrate.  It 
appears  that  the  local  dispute  will 
not  be  settled  until  1941  when  the 
network  AFRA  contract  expires 
and  the  local  situation  will  be  dealt 
with  when  the  national  contract  is 
signed. 

The  code  for  artists  employed 
in  the  manufacture  of  transcrip- 
tions, which  has  been  in  prepara- 
tion by  AFRA  for  some  months, 
should  be  ready  for  presentation  to 
the  transcription  companies  in  the 
near  future,  according  to  George 
Heller,  assistant  executive  secre- 
tary of  the  talent  union.  He  de- 
clined, however,  to  set  any  more 
definite  date  for  the  announcement 
of  the  union  demands  or  to  divulge 
any  details  of  wages  or  conditions 
to  be  specified. 

CBS  Leases  4th  Theatre 

RITZ  Theatre,  219  W.  48th  St., 
New  York,  has  been  leased  by  CBS 
as  the  network's  fo'urth  theatre 
studio  for  the  presentation  of  audi- 
ence shows.  The  theatre  seats  820 
people,  and  was  first  used  by  CBS 
for  the  Gay  Nineties  Revue  on  Oct. 
14.  It  will  be  the  scene  of  the  Tues- 
day evening  broadcasts  of  Walter 
O'Keefe's  Tuesday  Night  Party, 
sponsored  by  Lever  Bros,  for  Life- 
buoy soap.  Renovation  of  the  Juil- 
liard  Bldg.  across  the  street  from 
CBS  New  York  headquarters, 
which  the  network  purchased  last 
spring,  is  progressing  rapidly,  CBS 
reports.  When  the  alterations  are 
completed  the  building  will  contain 
two  large  studios,  seating  300 
apiece,  and  a  number  of  smaller 
studios. 


Proposed  Single  Union 
Of  Actors  Said  to  Solve 
Television  Jurisdiction 

THE  PROBLEM  of  television  jur- 
isdiction, which  has  been  a  head- 
ache to  various  competing  groups 
in  Associated  Actors  &  Artistes  of 
America,  is  now  expected  to  be 
definitely  settled  with  formation  of 
one  big  union  for  actors.  Under 
terms  of  the  proposed  setup  of  a 
single  organization,  all  jurisdic- 
tions in  actor  fields,  including  tele- 
vision, will  automatically  come  un- 
der one  head. 

At  present  television  control  is 
in  the  hands  of  the  international 
body  of  AAA  A.  It  was  tentatively 
placed  there  several  months  ago 
during  the  dispute  between  Screen 
Actors  Guild,  Equity  and  American 
Federation  of  Radio  Artists.  SAG 
opposed  the  Equity  move  for  con- 
trol of  television.  It  maintained 
that  Equity  was  numerically  the 
smallest  of  the  AAAA  groups. 
SAG,  with  more  than  7,000  mem- 
bers, claimed  precedence  over  the 
television  field,  with  AFRA  next 
in  line  by  reason  of  its  direct  con- 
tact through  radio. 

SAG  also  raised  the  argument 
that  since  television  is  a  combina- 
tion of  radio  and  motion  pictures, 
it  had  at  least  50  per  cent  equity 
in  its  jurisdiction.  In  case  of  a 
showdown,  SAG  and  AFRA  at  that 
time  entertained  the  thought  of 
merging  forces  and  out-v  o  t  i  n  g 
Equity  on  the  issue.  With  a  single 
organization  as  planned,  this  dis- 
pute will  be  settled  for  all  time, 
Hollywood  members  of  SAG  and 
AFRA  believe. 

They  pointed  oUt  that  a  single 
organization  will  do  away  with 
multiple  dues  and  establish  a  basic 
system  with  one  membership  card. 
Under  the  setup  being  worked  out 
by  AAAA  committees,  the  per- 
former is  to  be  given  free  choice 
in  establishing  his  primary  occupa- 
tion and  also  assurance  of  auton- 
omy in  all  local  branches.  There 
are  to  be  joint  offices  in  larger 
cities  and  the  right  to  discipline 
members  will  be  given  to  local 
chapters.  Still  to  be  worked  out  is 
the  question  of  a  common  treasury. 
This  has  been  previously  opposed 
by  SAG  and  other  AAAA  groups 
on  grounds  that  it  would  not  be 
feasible. 


Reynolds  Begins  Pair 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C,  has  started 
two  network  programs  for  Prince 
Albert  smoking  tobacco,  both  for 
regional  distribution  of  the  product. 
First  program  is  Casey  at  the  Mike, 
a  quarter-hour  sports  program  fea- 
turing Eddie  Casey,  which  started 
Oct.  7  and  is  heard  thrice  weekly  on 
18  Yankee  Network  stations.  The 
other  program.  Grand  Old  Opry, 
has  been  heard  locally  on  WSM, 
Nashville,  for  the  last  ten  years, 
and  on  Oct.  14  started  on  a  south- 
ern network  of  24  NBC-Red  sta- 
tions, Saturdays  from  10:30  to  11 
p.  m.  Agency  on  the  account  is  Wm. 
Esty  &  Co.,  New  York. 


P  &  G  on  WOR 

PROCTER  &  GAMBLE,  Cincin- 
nati (Teel  liquid  dentrifrice) ,  has 
started  the  five-weekly  quarter- 
hour  afternoon  disc  show  Kitty 
Keene  on  WOR,  Newark.  H.  W. 
Kastor  &  Sons  Adv.  Co.,  Chicago, 
handles  the  account. 
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Typical  20  series  console  installafion  at  CKTB,  St.  Catherines,  Ont.,  Canada 


"20  SERIES'' 
SPEECH  CONSOLE  EQUIPMENT 


kAPID  calculation  of  the  20  series  Con- 
sole features  is  difficult  as  in  this  popular 
Gates  speech  equipment  will  be  found 
feature  after  feature  either  not  prevailing 
in  or  innproved  upon  in  other  similar 
equipment. 

20  series  popularity  is  best  exemplified  by 
its  large  number  of  users  plus  being 
chosen  by  four  leading  Universities  this 
year  for  student  instruction  in  operation 
of  the  latest  in  broadcasting  equipment. 

The  moderate  price  will  surprise  you. 
GATES  RADIO  &  SUPPLY  CO. 

MANUFACTURING  ENGINEERS 

QUINCy,  ILLINOIS,  U.  S.  A. 

Cable  Address:  Gatesradio 
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FCC  Granted  Test 
Of  Court's  Power 

Will  Review  PottsviUe  Case: 

Petition  of  WOW  Denied 

WHETHER  the  U.  S.  Court  of  Ap- 
peals for  the  District  of  Columbia 
has  been  "usui'ping:"  the  adminis- 
trative powers  of  the  FCC  will  be 
determined  by  the  U.  S.  Supreme 
Court,  which  on  Oct.  9  granted  the 
Government's  petition  for  a  m-it  of 
certiorari  in  the  so-called  Pottsville 
case. 

The  highest  tribunal,  at  the  same 
time,  refused  certiorari  on  the  pe- 
tition of  WOW,  Omaha,  from  the 
FCC  ruling  granting  WKZO,  Kala- 
mazoo, fulltime  operation  on  the 
590  kc.  frequency.  The  court  as- 
signed no  reasons  for  denial  of 
the  petition,  which  raised  technical 
questions. 

Extent  of  FCC's  Power 

In  the  Pottsville  case,  the  De- 
partment of  Justice  and  the  FCC 
had  asked  the  highest  coui't  to  re- 
view the  action  of  the  Court  of 
Appeals  in  mandamusing  the  FCC 
to  reconsider  its  denial  of  the  ap- 
plication of  Pottsville  Broadcasting 
Co.  for  a  new  station  in  Pottsville, 
Pa.  The  question,  the  FCC  con- 
tended, was  whether  the  lower  trib- 
unal has  power  to  issue  a  writ  of 
mandamus  to  compel  the  Commis- 
sion to  reconsider  the  Pottsville  ap- 
plication on  the  original  record  and 
without  regard  to  subsequent  ap- 
plications. It  held  that  the  lower 
court's  action  is  "an  unwarranted 
invasion  of  the  administrative  field 
and  that  it  overrides  the  basic  pur- 
pose of  the  licensing  requirements 
of  the  Communications  Act  of 
1934." 

A  similar  issue  is  involved  in 
the  so-called  Heitmeyer  case  in 
which  the  Appeals  Court  reversed 
the  FCC  action  denying  a  new  sta- 
tion in  Cheyenne,  Wyo.,  and  or- 
dered a  new  hearing  on  the  orig- 
inal record.  The  Supreme  Court 
has  not  yet  acted  on  this  petition. 
It  is  expected  the  Supreme  Court 
will  schedule  the  Pottsville  argu- 
ments in  December,  after  which 
briefs  will  be  filed. 

Also  pending  before  the  court  is 
the  petition  for  certiorari  of  WLW, 
Cincinnati,  from  the  action  of  the 
lower  court  in  sustaining  the 
FCC's  decision  withdrawing  au- 
thorization to  continue  operation 
with  500,000  watts. 

Some  30  separate  radio  cases  now 
are  in  litigation,  of  which  all,  save 
the  three  pending  in  the  Supreme 
Court,  are  before  the  Court  of  Ap- 
peals. 


DEPARTMENT  STORES  RENEW 

On  KSTP  Because  Salesmen  Keep  Close  Track 
 Of  Department  Heads'  Problems- 


Min-It  RiiL  on  8 

BRISTOL-MYERS  Co.,  New  York, 
on  Oct.  2  began  sponsorship  of 
Sidney  Walton's  thrice  -  weekly 
newscasts  on  WOR,  Newark,  fi'om 
4  to  4:15  p.m.  as  part  of  the  com- 
pany's news  campaign  for  Min-It 
Rub  on  eight  stations.  The  news 
period  is  sponsored  Tuesdays, 
Thursdays  and  Saturdays,  the 
other  three  week  days,  by  Whea- 
tena  Corp.,  Rahway,  N.  J.,  which 
on  Oct.  16  will  shift  the  WOR 
schedule  of  newscasting:  to  the  8- 
8:15  a.m.  period  Mondays,  Wed- 
nesdays and  Fridays  with  Mark 
Hawley.  Young  &  Rubicam,  New 
York,  is  the  agency  for  Min-It  Rub, 
and  Compton  Adv.,  New  York, 
handles  the  Wheatena  account. 


SELLING  department  stores  does 
not  present  any  special  problem  to 
KSTP,  St.  Paul,  according  to  Sales 
Manager  Ray  Jenkins,  who  has 
outlined  a  definite 
policy  for  all 
salesmen  calling 
on  that  type  of 
business. 

As  a  result  of 
i  t  s  department 
store  sales  policy, 
KSTP  has  re- 
ceived repeated 
renewals  from 
Mr.  Jenkins  the  leading  retail 
firms  of  Minneapolis  and  St.  Paul. 
On  the  air  now  are  the  Golden 
Rule  and  Shunemans  &  Mann- 
heimers  of  St.  Paul,  Donaldson's 
and  Powers  of  Minneapolis,  as  well 
as  the  big  Montgomery  Ward  re- 
tail store  situated  in  the  Midway 
district.  The  radio  time  per  store 
runs  between  a  quarter-hour  to  a 
half-hour  daily  plus  special  an- 
nouncements on  sales. 

Not  Far  Enough 

"The  average  salesman,"  says 
Mr.  Jenkins,  "merely  limits  himself 
to  the  advertising  manager.  He 
calls  on  him  with  an  idea,  talks 
about  coverage  and  the  benefits  of 
radio  advertising,  leaves  him  a  rate 
card  and  departs  when  the  man- 
ager says  he'll  think  it  over.  But 
nothing  happens  and  the  same  pro- 
cedure is  repeated  on  subsequent 
calls. 

"Our  salesmen,  however,  go  into 
a  store  with  the  knowledge  that 
each  individual  department  buyer, 
as  well  as  the  advertising  manager, 
has  a  part  in  the  ordering  of  ad- 
vertising. In  fact  the  advertising 
head  is  merely  a  buyer  himself, 
working  for  the  individuals  who 
tell  him  what  they  want  to  pro- 
mote. He  is  simply  their  clearing- 
house. 

"It  is  these  department  heads 
who  spend  the  store's  money,  and 


WIS  DEFIES  STORM 

Records  Network  Programs  as 
 Lines  Are  Struck  


FACED  with  a  serious  emergency 
when  the  line  between  the  studio 
and  transmitter  was  hit  by  light- 
ning and  put  out  of  commission, 
along  with  telephone  lines  and  aux- 
iliary wires  between  the  two  points, 
WIS,  Columbia,  S.  C,  made  good 
use  of  its  transcription  cutting 
equipment  in  saving  several  of  its 
network  features  for  listeners. 

Although  all  communication  be- 
tween studio  and  transmitter  was 
cut,  the  NBC  network  line  re- 
mained intact,  and  was  fed  directly 
to  the  studio.  G.  Richard  Shafto, 
WIS  manager,  after  dispatching  an 
announcer  to  the  transmitter  to 
hold  the  air  with  a  news  program 
on  the  emergency  mike,  phoned 
New  York  and  received  permission 
from  advertising  agencies  and  NBC 
to  record  the  network  programs 
and  commercial  shows  as  they  came 
up  while  studio-transmitter  lines 
remained  out.  Proceeding  with  the 
transcription  process,  the  station 
carried  its  network  programs,  via 
recordings,  only  15  minutes  behind 
schedule. 


so  when  a  KSTP  salesman  visits 
a  store  he  contacts  each  individual 
buyer  and  assistant  buyer,  telling 
his  story  to  them,  and  keeping 
them  informed  through  attractive 
mailing  pieces." 

Mr.  Jenl/ns  himself  is  a  firm  be- 
liever that  radio  is  an  inexpensive 
(from  the  standpoint  of  cost  per 
listener)  and  necessary  adjunct  to 
department  store  advertising.  He 
points  out  that  department  stores 
can  carry  their  sales  messages  not 
only  to  those  who  reside  in  the 
area  where  the  store  is  located, 
but  also  to  those  in  surrounding 
territory,  reaching  a  potential  trad- 
ing area  that  is  rich  and  worthy 
of  cultivation  without  the  use  of 
numerous  newspaper  outlets.  The 
veteran  sales  manager,  who  began 
an  immediate  and  successful  drive 
on  department  stores  when  he  came 
to  KSTP  four  years  ago,  also 
stresses  radio's  flexibility,  which 
permits  last  mintite  changes  in 
copy,  prices  or  store  policies  to  be- 
come immediately  efl'ective. 

The  Speed  Factor 

"Radio  is  geared  to  depax-tment 
store  procedure,"  Mr.  Jenkins  de- 
clares. "Weather  changes  can  be 
quickly  capitalized  when  the  time 
element  is  vital  to  the  successful 
promotion  of  sales.  Speed  is  also 
an  important  factor  in  successfully 
and  quickly  meeting  competitive 
conditions. 

"Then,  too,  by  proper  timing,  the 
department  store's  radio  broadcast 
can  reach  the  housewife  when  she 
is  planning  her  day's  shopping. 
Evening  programs  can  be  directed 
at  family  groups  when  the  pur- 
chase of  larger  units  of  merchan- 
dise, such  as  furniture,  rugs  and 
major  appliances,  can  be  discussed 
and  decisions  made.  Thus  by  care- 
fully selecting  the  time  of  day  for 
the  broadcast,  by  directing  the  an- 
peal  to  one  type  or  another,  the 
department  store  can  reach  the 
greatest  number  of  people  who  are 
logically  the  best  prospects  for 
their  various  departmental  promo- 
tions. By  thoughtful  and  intelli- 
gent planning,  the  program  appeal 
can  be  directed  to  certain  income 
groups,  to  individuals  or  to  family 
groups." 


Loose- Wiles  Spots 

LOOSE-WILES  BISCUIT  Co., 
Long  Island  City,  New  York,  on 
Oct.  16  will  start  a  campaign  for 
Sunshine  Krispy  Crackers  using  a 
half  -  hour  program  weekly  on 
WBBM,  Chicago,  titled  the  Satur- 
day Sunshine  Parade,  and  the 
thrice  -  weekly  ouarter-hour  tran- 
scribed series  The  Adventures  of 
Pmocchio  on  WWJ,  Detroit.  On 
Oct.  23,  the  company  will  start  a 
quarter-hour  transcribed  program 
Uncle  Jimmy  five  times  weekly  on 
KWK,  St.  Louis,  KOIL,  Omaha, 
and  WMC,  Memphis.  Newell-Em- 
mett  Co.  of  New  York  is  the 
agency. 


NORTHROP  &  LYMAN  Co.,  Toron- 
to (proprietary),  on  Oct.  2  started  a 
thrice-weekly  transcribed  spot  an- 
nouncement campaign  on  29  Canadian 
stations.  E.  W.  Reynolds  &  Co.,  Ltd., 
Toronto,  placed  the  account. 


SAM  HAYES,  NBC  Hollywood 
commentator,  with  the  new  electric 
timing  clock  he  recently  invented 
and  patented.  The  clock  simpli- 
fies the  job  of  radio  directors  in 
keeping  their  programs  within  al- 
lotted time  limits,  he  declares.  It 
tells  at  a  glance  how  long  the  pro- 
gram has  I'un  and  how  much  more 
time  there  is  to  go.  He  has  been 
using  the  clock  regularly  on  his 
daily  quarter-hour  NBC-Pacific  Red 
network  program,  Sperry  Break- 
fast News,  sponsored  by  Sperry 
Flour  Co.  Hayes  designed  the  clock 
without  mechanical  or  electrical 
knowledge.  He  believes  that  it  will 
eventually  replace  the  stop  watches 
now  used  in  radio  studios  through- 
out the  country. 

Colgate  in  Canada 

COLGATE-PALMOLIVE  PEET 
Co.,  Toronto,  (Super  Suds,  Palmol- 
ive  Soap)  started  six  weekly 
quarter-hour  British  United  Press 
newscasts  on  Oct.  1  to  run  till  Dec. 
31,  1940,  on  CFAC,  Calgary; 
CJOC,  Lethbridge,  Alta.;  CKCK, 
Regina;  CFQC,  Saskatoon,  Sask.; 
CKBI,  Prince  Albert,  Sask.;  CJGX, 
Yorkton,  Sask.;  CKGB,  Tim- 
mins,  Ont.;  CKPR,  Fort  William, 
Ont.;  CFCH,  North  Bay,  Ont.; 
CJKL,  Kirkland  Lake,  Ont.;  CJCS, 
Stratford,  Ont.;  CFRB,  Toronto; 
CKCW,  Moncton,  N.  B.;  CHSJ,  St. 
John,  N.  B.;  CFNB,  Fredericton, 
N.  B.;  CHNS,  Halifax;  CKAC, 
Montreal ;  and  Transradio  News  on 
CJIC,  Satilt  Ste.  Marie,  Ont.;  and 
for  Super  Suds  only  on  CJOR, 
Vancouver  ;  CKY,  Winnipeg; 
CFRN,  Edmonton,  Alta.;  CHRC, 
Quebec;  CJBR,  Rimouski,  Que. 
The  account  was  placed  by  L.  J. 
Haegei'ty  &  Associates,  Toronto. 

Empire  State  Promotes 

NEW  YORK  STATE  Brands  & 
Trade  Marks  about  Nov.  1  will 
start  a  promotion  campaign  for  all 
state-produced  farm  products  using 
participating  home-maker  type  pro- 
grams on  WSYR,  Syracuse.  Pro- 
grams will  be  tested  on  WSYR 
and  later  extended  to  other  up- 
state cities.  Products  promoted  will 
bear  the  Empire  State  seal  of  ap- 
proval and  will  include  potatoes, 
apples,  grapes,  tomatoes,  etc.  J.  M. 
Mathes,  New  York,  directs  the  ac- 
count.   

Crosley  One-Timer 
CROSLEY  DISTRIBUTING  Corp., 
Cincinnati  (radios  and  refrigerators), 
on  Oct.  7  sponsored  a  special  period 
on  WEAF,  New  York,  giving  scores 
of  major  sports  for  the  day  directly 
after  the  Northwestern  football  game 
heard  on  that  station.  J.  M.  Mathes, 
New  York,  placed  the  account. 

COMPLETE  discussion  of  the  meth- 
od, with  nine  charts  covering  the  first 
research  data  on  radio  listening  gath- 
ered by  the  Andimeter  method,  used  in 
the  Nielsen  Radio  Index  Data  is  car- 
ried in  the  October  issue  of  The  Niel- 
sen Researcher,  pubUshed  by  A.  C. 
Nielsen  Co.,  Chicago. 
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WKY-ADVERTISED  FOR  4  YEARS 


•  Like  the  boy  who  in  early  spring  dips 
his  toes  into  the  old  swimming  hole  and 
then  takes  a  run  and  a  dive  into  the 
deepest  part,  Superior  Feeds  tested  WKY's 
power  to  produce  4  years  ago  with  a  few 
announcements  at  market  report  time. 
Today,  President  B.  C.  Eddie  says:  "I 
wouldn't  trade  my  radio  advertising  for 
all  of  the  other  available  forms." 

The  rise  from  a  nice  selling  item  to 
the  biggest  selling  commercial  feed  in  the 
state  ...  a  1938  business  25  percent  ahead 
of  1937  and  a  1939  sales  record  15  percent 
above  1938  .  .  .  80,000  requests  for  a  song 
sheet  distributed  through  dealers  would 
make  one  feel  like  that.  For  the  bulk  of 
the  Superior  Feed  Mills  appropriation  is 
spent  on  the  air  .  .  .  over  WKY. 


But  WKY  is  geared  to  accomplish- 
ments like  that.  It  has  men  who  know 
the  Oklahoma  market  and  what  its  poten- 
tial is.  It  has  the  machinery  and  talent 
to  produce  the  kind  of  entertainment  that 


appeals  to  the  Oklahoma  market  .  .  .  and 
sells  it.  It  employs  methods  of  program 
production  and  merchandising  coopera- 
tion that  attract  advertisers  .  .  .  and  keep 
them  on  the  air. 


NBC  AFFILIATE  M  900  KILOCYCLES 
Owned  and  Operated  By  The  Oklahoma  Publishing  Company:    -k  The  Daily  Oklahoman 
Oklahoma  City  Times  -H  The  Farmer-Stockman  M  Mistletoe  Express-^CKVOR,  Colorado  Springs 
KLZ,  Denver  ( Under  Aifiliated  Management)     Represented  Nationally  By  The  Katz  Agency,  Inc. 


1 


WHEN  Caroline's  Golden  Store,  dramatized  script  show,  started  on  CBS 
Oct.  9,  Arthur  B.  Chtirch,  head  of  KMBC,  Kansas  City,  and  the  produc- 
tion firm  owning  the  program,  held  a  cocktail  party  at  Chicago's  Palmer 
House.  Snapped  by  Chuck  Logan,  of  the  publicity  department  of  WBBM, 
Chicago,  are  (1  to  r),  George  E.  Halley,  of  Arthur  B.  Church  Productions; 
Kirby  Hawkes,  of  the  radio  department  of  Blackett-Sample-Hummert 
Inc.,  Chicago  agency  handling  the  show;  Mrs.  Caroline  Ellis,  writer  and 
featured  artist  of  the  series;  Dave  Owen,  head  of  production  of  General 
Mills  (Gold  Medal  flour),  sponsor  of  the  program;  Mr.  Church;  Harry 
Bingham,  Mr.  Hawkes'  assistant;  Fran  Heyser,  producer  of  the  show. 


HOW  BIG  IS  RADIO? 

By  M.  L.  GAFFNEY 

CBS   Promotion  Dept. 


Dominion  Departments 
Permitted  to  Release 
Their   News  Separately 

CANADA  has  followed  Great  Brit- 
ain's lead  in  allowing  each  Govern- 
ment department  to  disseminate  its 
o^vn  news,  as  before  the  outbreak 
of  war,  an  Ottawa  dispatch  states. 
The  government  information  bu- 
reau which  had  been  planned  and 
which  rumor  said  would  be  headed 
by  L.  W.  Brockington,  chairman 
of  the  Canadian  Broadcasting 
Corp.,  has  been  temporarily  set 
aside.  The  bureau  was  to  have 
acted  in  conjunction  with  the  cen- 
sorship board.  Criticism  in  Great 
Britain  against  the  Ministry  of  In- 
formation at  London  is  understood 
to  be  responsible  for  the  move  in 
Canada. 

Under  present  arrangement,  each 
department  hands  out  its  news 
through  a  liaison  officer  or  other 
spokesman  and  sends  copies  of  stich 
releases  to  the  Canadian  Censor- 
ship Co-Ordination  Committee, 
headed  by  Walter  S.  Thompson. 
Cabinet  news  continues  to  come 
from  the  Prime  Minister's  liaison 
officer,  Walter  Turnbull,  who  was 
press  lia'son  officer  during  the 
Royal  Tour  this  past  summer.  As- 
sisting him  to  coordinate  the  news 
is  George  Hambleton,  former  Euro- 
pean correspondent  for  Canadian 
Press.  It  is  understood  there  is 
some  criticism  among  members  of 
Parl'ament  on  the  lack  of  news 
about  Canada's  war  efi'ort  appear- 
ing on  the  air  or  in  the  daily  press. 
With  the  change  to  pre-war  condi- 
tions of  allowing  each  department 
to  issue  its  own  news,  this  lack  of 
news  may  be  overcome. 

Broadcasters  have  received  a 
number  of  new  censorship  regula- 
t  ons  in  recent  weeks,  all  confiden- 
tial and  not  for  publication.  The 
CBC  staff  at  Toronto  is  flooded 
with  reqtiests  to  give  talks.  Permis- 
sion must  be  obtained  for  each 
radio  talk  under  censorship  regula- 
tions, although  censorship  of  script 
is  not  necessary. 


Quebec  Elections 

ALTHOUGH  strict  censorship  has 
been  enforced  on  political  broad- 
casts in  the  Qtiebec  provincial  elec- 
tion [Broadcasting,  Oct.  1],  the 
commercial  offices  of  the  Canadian 
Broadcasting  Corp.,  through  which 
all  network  accounts  must  he 
booked,  reports  considerable  activ- 
ity in  arranging  small  networks  for 
election  speeches  on  Quebec  sta- 
tions. All  speeches  are  censored  be- 
fore being  allowed  on  the  air  from 
a  studio  at  which  only  the  speaker 
and  studio  staff  is  present.  There 
are  no  studio  audience  broadcasts 
nor  broadcasts  of  political  meetings 
at  this  election,  which  takes  place 
Oct.  25. 


New  Quebec  Station 

CKVD,  Val  d'Or,  Que.,  went  on  the 
air  Oct.  16  with  100  watts  on  1200 
kc.  The  station  is  owned  by  La 
Voix  d'Abitibi.  Fred  Darling,  for- 
merly manager  of  CKGB,  Timmins, 
Ont.,  has  been  appointed  manager, 
and  Ed  Ryan,  formerly  engineer  at 
CKGB,  chief  engineer. 


Met.  Opera  to  Resume 

ALTHOUGH  no  definite  starting 
date  has  been  announced,  NBC  will 
broadcast  again  this  year  the  Sat- 
urday afternoon  operas  from  the 
Metropolitan  Opera  House  in  New 
York. 


WE'RE  talking  here  about  a  coun- 
try, whose  continental  stretch  ex- 
tends across  one-eighth  the  earth's 
circumference.  About  its  people — 
132  million  people  assembled  here 
with  equal  rights  under  the  law. 
Equal  rights  .  .  .  but  as  different  as 
New  York  and  Hawkins  Hollow  in 
their  harder  heritage  of  blood  and 
brains  and  boodle. 

Young  people  with  strong  backs 
and  ambition?  We've  got  millions 
of  them.  Established  families,  with 
homes  and  cars  and  ice-boxes  all 
paid  for?  We've  got  millions  of 
them.  Pretty  girls,  with  duty  to  pos- 
terity ahead?  We've  got  millions  of 
them.  Tillers  of  the  soil — wearers  of 
the  white  collar — followers  of  the 
union?  We've  got  millions  of  them. 

Race  and  religion,  however — poli- 
tics and  pay  envelopes — luck  and 
location  —  jell  them  into  many 
moulds.  Until  our  millions — indi- 
vidually— are  as  different  as  Glou- 
cesterman  and  glamor  girl.  Birth, 
citizenship  and  death  they  share  in 
common,  but  other  common  ties  are 
hard  to  find.  With  this  exception 

28,000,000  American  families 
own  radios — 85%  of  all  U.  S.  fami- 
lies. 

By  City  Size 

Forty-eight  States  within  these 
boundaries.  Three  million  and  more 
square  miles.  Three  thousand  and 
more  counties.  Three  thousand  and 
more  communities — each  sheltering 
2,500  and  more  people.  And  all  dif- 
ferent. 

How  different?  Let's  ship  the  sea- 
soaked  people  of  New  Bedford  to, 
shall  we  say,  Peoria.  And  take  these 
innocents  of  Central  Illinois,  to  set 
them  down  in  Newport.  Let's  switch 
the  citizens  of  New  Orleans  and 
Minneapolis.  Do  this,  and  learn 
"How  different". 

Or  take  a  trip  along  the  Missis- 
sippi— past  Davenport  and  Hanni- 
bal, Cape  Girardeau  and  Cairo, 
Memphis,  Vicksburg,  Natchez.  Com- 
pare these  towns  with  what  you  see 
along  our  Eastern  coast  from  Bid- 


dleford  to  Miami.  Do  this,  and  see 
"How  different". 

Pittsburgh  and  Birmingham  have 
furnaces  in  common.  'Tulsa  and 
Scranton,  fuel.  Duluth  and  Ana- 
conda, metal.  Seattle  and  Boston, 
fish.  But  "commonness"  is  hard  to 
find  in  3,165  communities — each 
sheltering  2,500  and  more  inhabi- 
tants. With  this  exception  .  .  . 

97%  of  all  U.  S.  families  living 
in  communities  of  2,500  and  over 
own  radios. 

By  Income  Level 

Our  Government  lists  81,000  dif- 
ferent occupations  for  its  free  peo- 
ple to  choose  from — 31,000  different 
ways  to  pay  for  baby's  shoes.  All 
legal — all  available  to  those  who 
have  the  necessary  knack  or  trick 
or  talent. 

There  are  hundreds  of  roads  that 
lead  their  followers  to  what  eco- 
nomists define  as  "Upper  and  Mid- 
dle Brackets".  Hundreds  of  ways 
to  flatten  the  wolf's  nose  and  blunt 
his  teeth.  Hundreds  of  ways  to  pad 
this  life  in  comfort. 

Teaching  or  preaching  will  do  it 
as  surely  if  not  as  well  as  selling 
or  banking  or  farming.  Or,  if  you 
prefer,  you  can  write  or  act  or  draw 
pictures.  Or  draw  on  the  gloves  for 
a  few  rounds  and  a  few  hundred 
dollars.  Lobsters  will  do  the  trick 
in  Maine,  just  as  oranges  do  in 
Florida  or  corn  in  Iowa  or  copper 
in  Montana. 

That's  why  America  can  count  its 
"Uppers"  and  "Middles"  in  mil- 
lions. And  that's  why  their  eco- 
nomic status  is  just  about  their  only 
common  experience.  With  this  ex- 
ception .  .  . 

99%  of  all  U.  S.  families  in  up- 
per and  middle  income  groups  own 
radios. 

Postscript 

"All  right,"  you  say.  "They  all 
own  radios.  But  how  much  do  they 
listen?"  Heie's  how  much  they 
listen  .  .  .  how  much  it  costs  them, 
too.  Last  year,  they  spent  a  half- 
billion  bucks  to  listen;  505  million 
dollars  for  sets  and  tubes,  for  bat- 


RENEWAL  DEClSlOf^ 
O/V  KMPC  MODIFIED 

THE  UNUSUAL  practice  of  modi- 
fying an  opinion  rendered  in  a 
broadcast  case,  because  of  a  com- 
plaint from  other  than  a  licensee 
directly  involved,  was  resorted  to 
Oct.  3  by  the  FCC  in  connection 
with  renewal  of  license  granted 
KMPC,  Beverly  Hills,  Cal.,  last 
January. 

The  FCC  had  granted  the  station 
a_  renewal,  but  in  so  doing  had  criti- 
cized particular  accounts  broadcast 
over  the  station  based  on  com- 
plaints in  connection  with  its  pro- 
gram service.  It  referred  particu- 
larly to  the  advertising  of  "Basic 
Science  Institute"  and  "Samaritan 
Institute".  These  accounts  had  been 
broadcast  over  the  station  pr  or  to 
its  change  in  management  and  were 
discontinued  by  the  new  manage- 
ment. 

The  modification,  it  is  understood, 
resulted  from  a  petition  filed  by 
Leland  M.  Woods,  who  complained 
about  the  reflection  upon  the  Sa- 
maritan Institute,  an  organization 
which  claimed  a  "48-hour  treatment 
for  alcoholism".  In  modifying  its 
decision,  the  FCC  declared  that  it 
was  unnecessary  to  make  any  find- 
ing as  to  whether  charges  leveled 
against  organizations  in  other  cities 
performing  similar  functions  were 
applicable  to  the  Samaritan  Insti- 
tute of  Los  Angeles.  The  program, 
it  pointed  out,  had  been  discon- 
tinued. 


New  Campbell  Series 

CAMPBELL  SOUP  Co.,  Camden, 
N.  J.,  on  Oct.  9  started  a  thrice- 
weekly  program  for  Franco-Amer- 
ican Spaghetti  on  CBS,  featuring 
favorite  songs  by  Lanny  Ross, 
noted  tenor  and  singing  star  of 
Your  Hit  Parade,  heard  on  CBS 
for  Lucky  Strikes.  The  program  is 
broadcast  in  the  Eastern  and  Cen- 
tral time  zones  11:05-11:15  a.  m., 
the  ten-minute  period  follovdng 
Bob  Trout's  newscast,  and  in  the 
Mountain  and  Pacific  Coast  time 
zones  from  1:45  to  2  p.  m.  (EST). 
Ward  Wheelock,  Philadelphia,  han- 
dles the  account. 


WKY,  Oklahoma  City,  is  origiuating 
its  Cameos  of  Melody  program  for 
coast-to-coast  broadcast  on  NBC,  Tues- 
days, 6:30  p.  m.  (CST).  The  pro- 
gram, produced  by  Naiph  Abodaher, 
features  music  by  Allan  Clark's  or- 
chestra and  songs  by  Lee  Norton. 


teries  and  current  and  repairs  to 
keep  the  programs  coming  in. 

You  can't  freeze  ice  cubes  in  a 
radio.  You  can't  read  books  or  darn 
a  sock  in  feeble  light  such  as  their 
tubes  emit.  A  radio  is  good  for  just 
one  thing.  To  make  a  program  audi- 
ble; to  please  its  owner's  ear.  A 
radio  is  good  for  nothing  else. 

"All  right,"  you  say  again.  "All 
right,  they  listen.  But  just  how 
much?"  To  which  we  answer: 

More  than  they  ever  did  before. 

The  longer  they  own  sets,  the 
more  they  listen. 

Four-fifths  of  all  their  sets  are 
used  each  day. 

To  get  their  sleep  and  earn  their 
bread,  of  course,  consumes  most  of 
their  time.  But  radio  comes  next. 
Listening  to  radio  is  "America's 
First  Activity"  .  .  .  after  working 
and  sleeping!  Here  are  the  facts. 

23,000,000  U.  S.  families  listen  to 
radio  programs  on  an  average  of 
5.2  hours  (per  family)  each  day 
.  .  .  an  average  of  119,600,000  U.  S. 
family-hours  of  listening  daily! 
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THE  MOST  SENSATIONAL  PROGRAM 
EVER  TO  HIT  THE  RADIO  INDUSTRY! 


EDWARD    SLOMAN'S   Superb  Production 
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I        Complete  Promotion  Gdmpaign.  Especially  Created  By  TONY  SARG 
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Program  ratings  have  a 

for  NBt 


Program  ratings  now  have  a  new  meaning . . .  one  discovered  in  the 
most  penetrating  circulation  survey  ever  made — a  survey  which 
proves  the  Red's  regular  listening  audience  of  22,000,000  families 
is  greater  than  any  other  network's — and  which  also  reveals  that 
13,000,000  families  'listen  most"  to  the  Red! 


To  make  another  survey  isn't  necessarily 
news.  But  this  one  literally  rolls  away 
a  fog  that  has  obscured  radio  for  years! 

Never  before  haO  there  been  a  measure- 
ment of  network  listening  habits  of  people 
in  every  city  in  the  U.  S.  of  25,000  and 


over. . .  in  addition  to  the  cities  where  lead- 
ing networks  have  stations. 

Plus  that,  the  research  delved  into  one 
out  of  five  of  all  rural  counties  from  coast 
to  coast,  adding  to  the  findings  among 
that  part  of  the  rural  audience  living  near 


the  cities  where  large  stations  are  locate' 

''The  Other  Half  Talks! 
From  this  remarkably  complete  surve 
facts  were  found  which  no  advertiser  Cc 
profitably  ignore.  Facts  which  will  surprii. 
those  who  have  judged  network  values  \ 
program  ratings. . .and  prove  the  error  j 
projecting,  on  a  national  plane,  ratin: 
made  only  in  station-cities.  Also  facts  bast 
on  the  testimony  of  "The  Other  Half"  of  d 
national  radio  audience  the  51%  of  tl 
country's  radio  owners  neverbefore  studiei 


Cold  figures  talk  . .  .  Dentifrice  maivers,  in  the  first  eight  months  of  '39,  invested 
$1,274,922  in  NBC  RED  Networlv  time— 1409.761  more  than  any  other  network! 


new  meanin 


ed  NETWORK  advertisers! 


ivertising  men  tell  us  this  survey  is  the 
St  to  give  them  a  factual  presentation 
why  and  how  radio  works  the  way  it 
es.  A  survey  that  shows  them  the  im- 
'[jTtance  of  the  fundamentals  of  radio 
ansmission  . . .  the  relation  of  millivolts 
lid  listening  habits  to  the  curve  on  a  sales 
i!|art.  It  shows  how  to  judge  networks  on 
*j|comparable  circulation  basis  . .  .why  day- 
night-time  coverage  are  so  vastly  dif- 
Irent . . .  why  a  C.  A.  B.  rating  on  the  Red 
''vetwork  means  a  greater  nationwide  audi- 


ence for  a  program  than  precisely  the  same 
rating  on  another  network! 

It  will  pay  you  to  hear  this  story 

We  are  eager  to  visit  your  office  and  show 
you  the  results  of  this  survey.  We  think 
you'll  agree  that  the  proof  it  offers  of  the 
Red's  superiority  can  mean  only  one  thing 
to  advertisers  on  the  Red  —  more  sales. 
That,  we  believe,  is  why  79  national  ad- 
vertisers last  year  spent  over  $31,000,000 
on  the  NBC  Red  Network — more  money 


than  was  spent  in  any  other  single  adver- 
tising medium  in  the  world! 

You  can  now  prove  with  facts  why  the 
Red  —  the  network  with  the  majority  of 
leading  programs,  day  and  night,  since 
the  beginning  of  network  broadcasting  — 

Do  D 

is  far  and  away  your  most  profitable  ad- 
vertising investment! 

NBC  Red  NETWORK 


The  network  most  people  listen  to  most 
National  Broadcasting  Company 
A  Radio  Corporation  of  America  Service 


DL&W  Prefers  Blue  Coal  to  Red  Ink 


Mr.  Malone 

proved  each 


Wise  Choice  of  Radio 
Campaign  Gives 
Sales  Stimulus 

By  BRUCE  ROBERTSON 

ON  Sept.  24  last,  The 
Shadow,  supernatural 
sleuth  with  the  sepulchral 
chuckle,  started  his  third 
season  on  MBS.  A  triple-threat 
detective,  The  Shadow  has  been 
equally  successful  in  chasing  crim- 
inals, entertaining  listeners  and 
selling  Blue  Coal 
for  his  sponsor, 
the  Delaware, 
Lackawanna  & 
Western  Coal  Co., 
the  only  produc- 
ers of  anthracite 
^  to    venture  into 

Hk  ^^Ml^^l     network  broad- 
^Q^H  casting. 

His  success  as 
a  detective  is 
Sunday  afternoon, 
when,  shortly  before  the  conclusion 
of  the  half-hour  broadcast,  he  turns 
the  malefactor  of  that  week's  ad- 
venture over  to  the  police.  In  the 
entertainment  field,  the  CAB  re- 
ported that  The  Shadow  during  the 
1937-1938  season  reached  the  protid 
position  as  the  most  popular  day- 
time half-hour  program  on  the  air 
and  last  year,  its  second  year  on 
Mtjtual,  the  program  achieved  a 
CAB  rating  of  9.7. 

Sales,  of  Course 

As  to  sales,  well,  in  the  first 
three  months  the  show  was  on  the 
air  sales  of  Blue  Coal  increased 
10.8%  over  the  same  period  of  the 
previous  year.  Nor  was  this  a  mere 
flash  in  the  pan,  for  Blue  Coal 
sales  for  the  first  eight  months  of 
1939  were  more  than  25%  ahead 
of  those  during  the  same  period 
of  1938.  Gains  like  these  would  be 
satisfactory  in  any  business  but 
are  even  more  gratifying  in  the 
anthracite  industry,  which,  due  to 
increasing  competition  of  oil,  gas 
and  coke  as  means  of  house  heat- 
ing, has  fallen  from  an  annual  pro- 
duction of  approximately  100,000,- 
000  tons  20  years  ago  to  a  50,- 
000,000  ton  average  now,  with  the 
drop  being  most  rapid  during  the 
last  five  years. 

A  good  many  anthracite  produc- 
ers watched  the  declining  sales 
with  dismay  but,  aside  from  weep- 
ing into  their  beer  and  wishing  for 
a  return  of  the  "good  old  days", 
did  nothing  to  turn  or  even  stem 
the  tide.  But  DL&W  is  a  different 
kind  of  company.  They  had  proved 
that  years  before,  when  they  devel- 
oped and  patented  their  unique 
process  for  coloring  coal,  enabling 
them  to  offer  constimers  a  coal  that 
could  be  unmistakably  recognized, 
so  that  every  Blue  Coal  customer 
could  tell  by  a  glance  into  his  bin 
that  he  had  received  the  coal  he  or- 
dered. 

By  rendering  substitution  impos- 
sible and  trade-marking  their  own 
brand  of  coal,  DL&W  had  licked 
one  of  the  chief  hazards  of  coal 
merchandising. 

But  there  still  remained  another 


large  obstacle  between  them  and 
the  coal  consuming  public,  the  fact 
that  few  coal  users  ever  came  into 
contact  with  their  coal  dealers. 
Coal  yards,  by  necessity,  are  locat- 
ed alongside  the  docks  or  freight 
sidings,  places  completely  outside 
the  normal  orbit  of  most  consum- 
ers, who  order  their  coal  by  tele- 
phone and  pay  for  it  by  mail. 

So,  in  their  broadcasts,  DL&W 
keep  discreetly  in  the  backgrotind 
and  turn  the  spotlight  as  much  as 
possible  onto  the  "Blue  Coal  deal- 
er". The  program  is  presented,  not 
by  the  "makers  of  Blue  Coal,"  but 
by  "your  Blue  Coal  dealer".  Win- 
dow streamers,  counter  cards,  signs 
for  dealer  trucks,  ask  people  to  lis- 
ten to  "our  popular  i-adio  pro- 
gram". Each  broadcast  concludes 
with  a  45-second  heating  hint  by 
"John  Barclay,"  heating  engineer, 
who  tells  his  listeners  that  their 
heating  problems  can  be  solved  by 
a  call  to  their  local  Blue  Coal  deal- 
er who  will  send  his  own  John  Bar- 
clay-trained heating  expert  arotmd 


"These  programs  were  fair 
enough,"  says  William  E.  Malone 
Jr.,  assistant  sales  promotion  and 
advertising  manager  of  DL&W, 
"but  they  were  just  run  of  the 
mine.  As  radio  entertainment  they 
lacked  that  individuality  that 
makes  Blue  Coal,  for  instance, 
stand  out  from  all  other  coals.  So, 
in  1937  when  we  were  talking  over 
advertising  plans  for  the  coming 
winter  with  our  advertising  agen- 
cy, Ruthrauff  &  Ryan,  we  were  all 
seeking  a  program  with  something 
special  about  it.  We  wanted  a  show 
that  would  catch  the  public's  imagi- 
nation, a  show  whose  tag  line  would 
become  a  part  of  the  public  speech, 
like  the  Lone  Ranger's  'Hi  Ho  Sil- 
ver,' or  Joe  Penner's  'Wanna  buy 
a  duck?' 

A  Second  Career 

"Suddenly  it  occurred  to  us  that 
in  the  long-discarded  Shadow  we 
had  just  that  thing.  His  unholy 
laugh,  his  whispered  'The  Shadow 
knows,'  were  properties  with  a  tre- 


OUTSTANDING  among  daytime  programs  is  that  weird  pur- 
veyor of  justice  and  collector  of  criminals,  'The  Shadow'.  Out- 
standing among  dramas,  also,  is  the  same  apparition.  But  the 
sales  figures  of  DLSdW  are  no  apparition,  for  sponsors,  as  radio 
well  knows,  want  facts  rather  than  fancies.  DLSiW  sales  reflect 
the  sponsor's  aggressiveness  in  refusing  to  let  intra-industry 
troubles  wreck  the  business.  From  that  courageous  stand  has 
come  a  series  of  sales  increases,  in  direct  contrast  to  the  general 
trends  in  the  anthracite  industry.  Here  is  how  Delaware,  Lacka- 
wanna &  Western  found  sunshine  in  'The  Shadow'. 


to  check  their  furnaces  without 
charge. 

By  use  of  cut-in  announcements 
the  commercials  are  localized,  both 
to  give  dealer  identification  wher- 
ever possible  and  to  support  the 
dealer  with  sales  messages  pre- 
pared specifically  to  fit  his  local 
situation.  For  example,  in  New 
England  Blue  Coal  finds  its  chief 
competition  from  other  anthracites 
and  the  sales  talk  is  wr'tten  ac- 
cordingly. Again,  in  the  Midwest, 
which  is  essentially  a  soft  coal 
area,  the  commercials  stress  the 
advantages  of  a  "clean"  fuel.  In 
Washington,  D.  C,  where  there  is 
only  one  distributor  of  Blue  Coal, 
the  commercials  mention  this  com- 
pany by  name  as  the  program's 
sponsor. 

Search  for  Individuality 

DL&W's  first  association  with 
The  Slmdow  dates  back  to  the  win- 
ter of  1932-1933,  when  the  com- 
pany secured  the  radio  rights  to 
the  name  and  the  character  for  use 
on  a  series  on  CBS.  Btit  at  that 
time  The  Shadow  was  not  a  real 
character,  but  only  a  sort  of  cloud 
hanging  over  the  program,  a  ghost- 
like voice  announcing  "Who  mur- 
dered Adam  Addlewit?  The  Shad- 
ow knows!"  followed  by  a  sinister 
laugh.  The  program  ran  its  course 
and  was  dropped  in  favor  of  Little 
Italy,  a  comedy  drama  serial  deal- 
ing with  Italian-Americans,  which 
in  turn  made  way  for  Vanishing 
Voices,  a  pseudo-scientific  drama  of 
a  time  machine  device. 


mendous  value  if  we  only  took  ad- 
vantage of  their  possibilities.  And 
so  The  Shadow  began  a  second  ra- 
dio career.  We  hired  the  best  ra- 
dio writers  we  could  find  to  do  the 
scripts.  We  hired  the  best  actor  we 
could  find  to  portray  the  title  role, 
who  was  now  a  major  character 
in  the  plot  of  each  program,  even 
though  we  were  forced  to  agree 
not  to  tell  the  public  that  The 
Shadow  was  really  Orson  Welles. 

A  New  Idea 

"This  time  we  were  on  the  right 
track,  as  has  been  conclusively 
proved  by  both  the  program's  pop- 
ularity and  the  increased  sales  of 
our  prodxict,  and  we  have  continued 
along  that  line.  When  we  lost 
Welles  we  engaged  Bill  Johnstone 
for  the  part  and  there  have  been 
no  complaints.  Arch  Oboler,  Jerry 
Devine,  Jack  Byrne,  Ellery  Queen 
and  similar  top-notch  radio  writ- 
ers contribute  scripts.  This  year 
for  the  first  time  we  are  introduc- 
ing a  note  of  comedy  into  our 
dramas,  chiefly  in  the  dialogue  be- 
tween our  hero  and  heroine. 
This  move,  which  is  frankly  an  ex- 
periment and  will  be  dropped  if  it 
does  not  prove  successful,  was 
based  principally  on  a  survey  of 
entertainment  trends  during  the 
last  war  which  showed  a  public 
turn  toward  comedy  as  a  relief 
from  the  tragic  front  page  news. 

"The  popularity  of  the  radio  pro- 
gram has  catised  enterprising  toy 
and  novelty  manufacturers  to  put 
out  a  wide  variety  of  Shadow  mer- 


chandise such  as  masks,  guns,  hat 
and  cape,  makeup  and  disguise  kit, 
stationery  and  invisible  ink,  et  cet- 
era ad  infinitum.  In  addition  to 
plugging  our  program  in  hundreds 
of  toy  and  department  stores  these 
novelties  make  untisually  good 
premiums  for  use  by  dealers.  An- 
other by-product  of  the  program 
that  gives  the  Blue  Coal  dealers  a 
chance  for  some  extra  merchandis- 
ing is  the  movie  version  of  The 
Shadow.  Grand  National  made  a 
Shadow  picture  a  couple  of  years 
ago  and  Columbia  Pictures  is  cur- 
rently distributing  a  Shadow  serial. 

Dealer  Tieups 

"Dealers  are  urged  to  cooperate 
with  local  theatres  through  truck 
and  store  signs  advising  readers 
to  'See  the  Shadow  at  the  Bijou 
Tonight  and  Hear  Him  Every  Sun- 
day' and  through  lobby  displays. 
Contests,  such  as  offering  a  ton  of 
Blue  Coal  to  the  theatre  patron 
guessing  the  correct  weight  of  a 
large  lump  of  Blue  Coal  displayed 
in  the  lobby,  are  frequently  staged 
by  our  dealers  and  afford  a  natural 
tie-in  between  movie,  broadcast, 
product  and  dealer." 

Mr.  Malone's  interest  in  the  pro- 
gram is  not  confined  to  sales  re- 
stilts  alone.  Acting  on  the  premise 
that  better  programs  produce  bet- 
ter results,  he  reads  scripts,  takes 
an  active  part  in  supervising  re- 
hearsals, attends  all  broadcasts  and 
has  frequent  conferences  with  his 
agency's  radio  experts  regarding 
the  program  and  ways  of  making 
it  more  valuable  to  DL&W.  Last 
year  Mr.  Malone  hit  on  the  idea 
of  making  The  Shadow  available 
to  other  advertisers  outside  the  dis- 
tribution area  of  Blue  Coal,  both 
through  MBS  or  by  transcriptions. 
Before  the  season  ended  the  pro- 
gram was  sold  in  eight  or  ten  cities 
in  the  South  and  West  to  other 
sponsors,  with  an  even  larger  sale 
expected  for  this  winter.  The  use  of 
cued  local  announcements  for  Blue 
Coal  dealers  makes  the  program 
unusually  well  fitted  for  sale  to 
various  sponsors. 


Knox  Fall  Drive  | 

CHAS.  B.  KNOX  GELATINE  Co.,  ; 
Johnstown,  N.  Y.,  on  Oct.  7  began  : 
its  fall  campaign  for  Knox  gela-  , 
tine  sponsoring  Mel  Allen's  quarter- 
hour  weekly  football  preview  on  j 
WABC,  New  York,  heard  each  Sat- 
urday before  the  football  games 
broadcast  on  CBS.  On  Oct.  9,  the 
company  started  a   five-m  i  n  u  t  e 
transcribed  mystery  program  five 
times  weekly  on  KYW,  Philadel- 
phia, and  a  quarter-hour  musical 
program  titled  Knox  Melody  Pa- 
rade Monday  through  Saturday  on 
WCAU,   Philadelphia.   Kenyon  &  i 
Eckhardt,  New  York,  is  the  agency.  I 


Stein  Clothing  Discs 

STEIN  Bros.,  New  York  (clothing 
chain  store),  consistent  user  of  spot 
radio,  on  Oct.  1  started  for  13 
weeks,  using  an  average  of  five 
transcribed  one-minute  dramatized 
announcements  daily,  six  times 
weekly,  on  46  stations  nationally. 
Allied  Adv.  Agency,  Los  Angeles, 
has  the  account.  Mel  Roach  is 
agency  executive  on  the  ac^otint. 
Announcements  feature  Don  Wilson 
and  were  cut  by  C.  P.  MacGregor, 
Hollywood  transcription  concern, 
under  direction  of  Howard  Esary 
Radio  Productions,  that  city. 
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ATTENTION: 

SPOT  TIME  BUYERS! 


*In  a  poll  of  all  members  of  Congress  by 
the  Columbia  Survey  Inc.,  Fulton  Lewis 
Jr.  was  chosen  as  the  favorite  of  states- 
men by  a  2  to  1  majority  over  any  other 
commentator. 


The  Only  NATIONAL  Netivork  Commentator  Offered  for  LOCAL  Sponsorship 


All  ears  are  tuned  to  the  Special  Session  of  Con- 
gress. This,  plus  the  European  situation,  makes 
LOCAL  sponsorship  of  Fulton  Lewis  Jr.  the  mo- 
ment's best  buy  .  .  .  offers  a  ready-made  audience 


eager  for  comments  from  the  news  front  of  nation- 
al affairs.  Fulton  Lewis  Jr.  is  available  in  individual 
markets  over  all  Mutual  Network  stations.  Write  or 
wire  Wm.  B.  Dolph,  Station  WOL,  Washington. 
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Code  Commotion 

RADIO  finds  itself  caught  in  another  riptide 
over  its  first  code  interpretations.  The  Coug- 
lins  and  the  Townsends,  the  Rutherfords  and 
the  Coles  are  affected,  along  with  numerous 
local  satellites  who  broadcast  about  so-called 
controversial  issues. 

The  broadcasting  industry,  at  the  NAB  con- 
vention in  Atlantic  City  last  July,  went  into 
the  self-regulation  problem  with  its  head  up 
and  its  eyes  open.  The  situation  that  obtains 
today  was  foreseen;  it  does  not  come  as  a  sur- 
prise. Then  why  all  the  shooting  from  within 
the  industry? 

It  is  one  thing  to  deny  a  person  time  because 
his  hair  is  pink.  But  it's  quite  another  to  adopt 
a  principle,  applicable  to  all,  under  which  time 
will  not  be  sold  for  discussion  of  public  con- 
troversial issues.  It  applies  equally  to  J.  P. 
Morgan  and  Earl  Browder;  to  Bishop  Sheil 
and  Rabbi  Wise.  But  it  does  not  bar  any  sta- 
tion from  allotting  time  gratis  for  such  dis- 
cussions, nor  from  according  equal  time  and 
opportunity  to  opposing  viewpoints  on  the 
same  basis. 

Those  who  scream  out  against  the  code  pro- 
visions and  their  interpretation  do  not  take 
into  account  all  of  the  circumstances.  Radio  is 
not  a  public  utility,  open  to  all  who  have  the 
price.  If  that  were  so,  broadcasters  would  lose 
control  of  their  microphones  and  radio  might 
well  become  a  Babel  of  arm-waving  rabble 
rousers  preaching  their  particular  philosophies 
around  the  clock  simply  because  they  had 
the  price. 

The  broadcaster,  to  hold  his  franchise,  must 
serve  the  public  interest.  He  can't  do  that  if 
he  must  yield  to  the  demands  of  all  who  have 
the  price,  and  then  give  all  opposing  viewpoints 
equal  time.  He  must  take  into  consideration 
program  balance  and  audience  reaction.  He 
must  exercise  his  right  of  picking  and  choos- 
ing his  programs,  but  in  so  doing  he  must  not 
discriminate  against  any  particular  class. 

The  NAB  has  not  set  itself  up  as  a  dictator, 
as  some  contend.  It  is  simply  seeking  to  carry 
out  the  mandate  of  its  membership  in  inter- 
preting the  code  provisions.  It  is  up  to  the  sta- 
tions themselves  to  follow  through.  The  re- 
sponsibility to  serve  public  interest  reposes 
with  each  individual  licensee,  not  with  the 
trade  association.  Current  discussions  over  con- 
tract renewals,  cancellation  notices  and  the 
like  are  questions  to  be  dealt  with  by  the  sta- 
tions and  are  temporary  considerations  to 
which  the  answer  will  be  found  in  each  indi- 


vidual case.  Moreover,  as  a  man-made  docu- 
ment, voluntarily  imposed,  it  can  be  amended. 
If,  after  trial  and  ei*ror,  certain  of  its  pro- 
visions prove  onerous  or  unfair,  the  proper  and 
forthright  step  would  be  to  modify  them. 

When  the  code  was  adopted  last  July,  we 
viewed  it  as  a  step  in  the  right  direction.  We 
still  feel  that  revenue  lost  today  by  virtue  of 
its  inhibitions  can  be  regarded  as  insurance 
for  tomorrow's  operations.  To  repudiate  the 
code  at  this  late  date  would  be  unfortunate. 


'Shocking  Discovery' 

A  "SHOCKING  discovery",  the  nation  is  told, 
has  been  made  by  the  National  Committee  to 
Uphold  Constitutional  Government,  headed  by 
the  prominent  and  vociferous  anti-New-Deal 
publisher,  Frank  Gannett.  It  is  the  "discov- 
ery" of  Section  606  of  the  Federal  Communi- 
cations Act,  which  permits  the  President,  in 
a  national  emergency,  to  commandeer  radio, 
even  to  the  point  of  taking  over  broadcasting. 

To  us,  it  is  rather  shocking  that  Mr.  Gan- 
nett, himself  the  ovvTier  of  several  stations 
through  affiliation  with  his  newspapers,  should 
have  been  so  long  ignorant  of  this  basic  pro- 
vision of  communications  law.  It  was  in  the 
old  Radio  Act  of  1927.  We  of  the  industry  have 
cited  it  repeatedly,  even  as  far  back  as  the 
Roosevelt-declared  bank  holiday  of  1933,  which 
had  all  the  earmarks  of  a  "national  emerg- 
ency". The  Mississippi-Ohio  floods  likewise 
might  have  constituted  the  type  of  "national 
emergency"  which  would  have  justified  legally 
the  type  of  drastic  action  cited  by  Mr.  Gan- 
nett. 

"It  shocked  us,  as  it  will  shock  the  American 
people  to  discover  that,  by  declaring  that  an 
emergency  exists,  the  President  can  take  ad- 
vantage of  a  clause  in  the  Federal  Communi- 
cations Act  of  June,  1934,"  Mr.  Gannett  ad- 
vised Congressional  leaders  this  month.  He 
pointed  out  the  President  has  absolute  and 
unlimited  power  to  stop  free  speech  over  the 
radio,  to  take  over  all  broadcasting  to  sup- 
press public  discussion  by  radio  of  views  con- 
trary to  his  own,  to  seize  any  or  all  stations 
and  turn  them  over  to  any  department  of  the 
Government  to  be  I'un  as  instruments  of  Ad- 
ministration propaganda. 

We  concur  in  Mr.  Gannett's  conclusion  that 
the  President's  power  is  great  and  that  in  our 
democratic  form  of  government  dictatorial 
powers  of  that  nature  should  not  repose  in  any 
single  individual.  But  we  do  not  share  his 


horrendous  views  on  what  might  happen.  It 
hasn't  in  the  past,  and  the  President  has  been 
more  than  friendly  to  radio  and  sympathetic 
with  its  aims  and  problems. 

Radio  through  the  current  crisis  has  proved 
beyond  any  reasonable  doubt  that  it  can  con- 
duct its  affairs  without  bias  or  favor  and  with- 
out disturbing  the  nation's  equilibrium.  Actu- 
ally, Radio  by  the  American  Plan  has  con- 
tributed greatly  to  the  morale  of  the  people. 


Prize  Cycle 

PROGRAM  technique  runs  in  cycles.  Audience 
participation  programs,  after  a  rather  meek 
start  several  years  ago,  are  today  the  rule 
rather  than  the  exception.  The  quiz  technique 
has  had  a  thousand  offsprings.  Box-top  rip- 
ping has  become  a  national  pastime. 

In  their  lust  to  stimulate  listening,  several 
sponsors,  with  the  acquiescence  of  networks 
and  stations,  have  turned  to  the  cash-prize 
offer.  Therein  lies  a  danger.  Several  are  varia- 
tions of  Bingo  or  Bank  Night,  which  are 
barred  in  some  States  as  lotteries.  All  of  them 
apparently  fall  fairly  close  to  the  borderline. 

The  Postoffice  Department  already  has 
found  occasion  to  label  one  such  program  a 
lottery  because  the  mails  are  used  in  the  give- 
away formula.  The  Communications  Act  of 
1934  carries  a  prohibition  against  lotteries 
and  certain  types  of  gift  enterprises. 

Widespread  development  of  the  cash-prize 
offers  on  the  air  will  not  help  radio.  Sponsors, 
interested  only  in  results  rather  than  in  the 
welfare  of  the  industry,  can  be  expected  to 
flock  in  increasing  numbers  to  this  new  twist 
in  audience  building.  And  in  so  doing,  they 
will  try  to  otitstrip  their  competitors  with 
bigger,  better  and  more  sensational  prize 
awards. 

To  prevent  radio  from  becoming  t-he  vehicle 
for  continuous  series  of  prize  competitions,  we 
believe  networks  and  stations  alike  would  do 
well  to  check  the  new  trend  before  it  gets  out 
of  hand. 


Legal  Twist 

A  BRAND  new  philosophy  in  radio  regulation 
has  been  adopted  by  the  FCC  under  which  it 
appears  that  only  the  applicant  and  the  Com- 
mission will  participate  in  hearings  on  new 
broadcast  facilities.  Other  stations  may  not 
intervene  or  seek  to  have  the  issues  enlarged 
unless  they  can  prove  to  the  Commission's 
complete  satisfaction  beforehand  that  their  in- 
terests will  be  adversely  affected,  and  even 
then  the  FCC  reserves  the  right  to  admit 
them  or  not. 

It  is  difficult  to  reconcile  this  new  policy 
with  that  of  former  Chairman  McNinch  who, 
upon  assuming  office  two  years  ago,  adopted  a 
"goldfish-bowl"  procedure.  All  comers  would 
be  admitted  to  hearings,  under  his  decree.  We 
fail  to  see  where  the  new  procedure  will  result 
in  a  saving  of  time  and  money  of  applicants, 
existing  stations  or  the  Commission.  On  the 
contrary,  it  appears,  the  only  result  can  be 
duplication  of  effort  through  rehearings  on 
new  issues  which  unquestionably  will  be  raised 
by  parties  adversely  affected. 

Like  other  novel  approaches,  however,  it 
looks  as  if  the  new  policy  eventually  will  come 
before  the  courts.  It  is  a  certainty  that  stations 
will  challenge  any  procedure  that  does  not 
give  them  the  right  to  protect  their  facilities 
against  undue  encroachments. 
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WILLIAM  JOHN  SCRIPPS 


SHOP  TALK  among  oldtimers  in 
the  editorial  and  business  offices  of 
the  Detroit  News  now  and  then 
takes  a  reminiscent  turn  back  to 
the  days,  more  than  20  years  ago, 
when  "Little  Bill,"  son  of  the  pub- 
lisher, made  very  much  of  a  pest 
of  himself  around  the  place.  Be- 
cause his  dad  also  had  a  mechani- 
cal turn  of  mind,  young  Bill  would 
bring  his  many  amateur  wireless 
gadgets  to  the  office  to  mull  over, 
and  at  times  hard-boiled  news  and 
advertising  men,  scornful  then  as 
few  of  them  are  today  of  radio, 
would  have  liked  nothing  better 
than  to  kick  the  cluttering  "play- 
toys"  into  smithereens. 

As  a  matter  of  fact,  William 
John  Scripps,  at  age  13,  was  mere- 
ly riding  a  "ham"  radio  hobby 
without  the  slightest  thought  that 
it  would  lead  to  a  career  and  with- 
out even  dreaming  that  his  efforts 
might  one  day  write  his  name  high 
in  radio's  hall  of  fame  as  a  pioneer 
broadcaster.  Out  of  that  hobby 
grew  WWJ,  the  Detroit  Neivs  sta- 
tion, with  one  of  the  finest  studio 
plants  in  all  ra-dio.  Though  news- 
papering  is  in  his  blood,  Bill 
Scripps'  proudest  pursuit  among 
his  many  and  varied  activities  is 
that  of  executive  director  of  WWJ. 

It  was  largely  in  the  Detroit 
News  plant  that  young  Bill — his 
father's  name  is  William  Edmund 
— did  his  "ham"  experimenting.  It 
was  partly  in  deference  to  the  boss' 
son,  though  probably  more  particu- 
larly because  radio  receiving  sets 
linage  seemed  to  offer  good  pros- 
pects, that  the  newspaper  institut- 
ed a  radio  page  to  tell  something 
about  the  technical  progress  of  ra- 
dio. It  was  for  no  good  reason  at 
all — at  least  so  some  of  the  im- 
patient but  forebearing  newspaper 
executives  thought  at  that  time — 
that  the  Detroit  News  inaugurated 
its  own  broadcasting  station. 

There  is  still  a  battle  of  histori- 
cal research  going  on  between 
Westinghouse's  KDKA  and  the  De- 
troit Neivs'  WWJ  as  to  which  came 
first  and  which  is  entitled  to  be  re- 
garded as  the  ti'ue  pioneer  station 
still  surviving.  Without  attempting 
to  take  sides,  we  can  only  cite  the 


record  as  it  appears  and  the  claims 
as  made.  Lee  A  White,  historian  of 
the  Detroit  Neivs,  records  that  on 
Aug.  21,  1920,  the  Detroit  station 
(then  8MK)  announced  returns  of 
the  primary  election  in  Michigan, 
remaining  on  the  air  daily  thereaf- 
ter. For  KDKA  it  is  claimed  that  it 
broadcast  the  Harding-Cox  election 
i-eturns  of  Nov.  2,  1920,  and  then 
continued  only  on  a  semi-weekly 
schedule. 

Now  there  is  no  doubt  that  both 
Frank  Conrad,  founder  of  KDKA, 
and  young  Scripps,  founder  of 
WWJ,  did  some  broadcasting  be- 
fore these  dates — on  sporadic 
schedule.  There  is  also  no  dotibt 
that  others  antedated  KDKA  and 
WWJ  as  broadcasters,  notably  Dr. 
Lee  DeForest,  who  broadcast  En- 
rico Caruso  from  the  Metropolitan 
Opera  House  as  far  back  as  1910. 
But  WWJ  and  KDKA  both  lay 
claim  to  being  the  pioneer  "broad- 
casting station"  still  in  existence. 
KDKA  argues  it  was  operating 
with  its  present  call  letters  16 
months  before  8MK  (later  WBL) 
became  WWJ  on  March  3,  1922.  To 
which  WWJ  counters  that  it  got  its 
third  license  (in  October,  1921)  be- 
fore KDKA  had  applied  for  its 
first. 

Whatever  the  claims  and  coun- 
terclaims, young  Bill  Scripps  re- 
mains one  of  commercial  broadcast- 
ing's real  pioneers,  his  station  hav- 
ing begun  broadcasting  on  a  daily 
schedule  the  day  after  he  turned 
15.  He  was  born  in  Detroit,  Aug. 
19,  1905,  attended  public  schools 
of  that  city  before  going  to  the  Hill 
School  at  Pottstown,  Pa.  and  the 
University  of  Michigan. 

Married  in  1923  to  the  beauteous 
Virginia  Stanley,  of  Boston,  he 
chose  to  go  into  the  family's 
Scripps  Motor  Co.  plant,  automo- 
bile manufacturer,  rather  than  the 
newspaper.  He  started  as  a  ma- 
chinist, but  that  lasted  only  a  year. 
Then  he  tried  banking  for  a  year. 
Inevitably  he  returned  to  the  news- 
paper, where  by  that  time  (1926) 
the  radio  station  he  founded  was 
already  a  going  concern. 

On  the  News  staff  he  was  a  cub 
reporter  before  doing  a  turn  at  ad- 


NOTES 


LOUIS  K.  SIDNEY,  who  has  been  in 
Hollywood  for  two  years,  on  Oct.  16 
rakes  over  his  former  executive  post 
with  Loew's  Inc.  as  general  manager  of 
WHN,  New  York.  He  will  also  assume 
charge  of  the  organization's  theatre 
department.  Mr.  Sidney  was  brought 
to  the  West  Coast  originally  as  M-G-M 
radio  director  when  the  film  studio 
made  an  agreement  with  General 
Foods  Corp.  to  produce  and  supply 
talent  for  the  NBC-Red  Good  News 
program.  When  M-G-M  withdrew 
from  participation  in  the  weekly  show, 
Mr.  Sidney  continued  with  the  film 
studio  as  a  producer. 

CARL  E.  HAYMOND,  manager  of 
KMO,  Tacoma,  and  president  of  the 
Pacific  Broadcasting  System,  that  city, 
recently  won  first  place  trophy  in 
the  radio-press  division  of  the  annual 
golf  tournament  staged  by  the  North- 
west Golf  Salesmen's  Assn.  Larry 
Huseby,  publicity  director  of  the  net- 
work, tied  for  second  and  was  also 
awarded  a  trophy. 

J.  S.  K.  HAMMANN,  formerly  of 
NBC  and  previously  sales  manager  of 
KYW,  Philadelphia,  has  been  ap- 
pointed Eastern  sales  representative  of 
Advertising  &  Selling  magazine.  New 
York. 

JACK  TODD,  formerly  assistant  to 
Herb  Hollister  at  KANS,  Wichita, 
and  onetime  program  director  of 
WHB,  Kansas  City,  and  manager  of 
KGGF,  CoSeyville,  Kan.,  has  been 
named  manager  of  KMMJ,  Grand 
Island,  Neb.,  with  Randy  Ryan  shift- 
ing over  to  sales  work  as  commercial 
manager.  KMM.I  is  owned  by  Mr. 
Hollister  and  Don  Searle,  director  of 
KOIL,  Omaha,  and  KFAB-KFOR, 
Lincoln. 

PHIL  HOFFMAN,  formerly  with  the 
local  sales  staff  of  KSO-KRNT,  Des 
Moines,  has  been  named  commercial 
manager  of  WNAX,  Yankton,  S.  D., 
succeeding  Ted  Matthews. 


GORDON  S.  STUDEBAKER.  son  of 
Dr.  John  W.  Studebaker.  U.  S.  Com- 
missioner of  Education,  who  is  direc- 
tor of  the  Educational  Radio  Script 
Exchange  of  the  U.  S.  Office  of  Edu- 
cation, on  Oct.  5  married  Miss  Janice 
Fuller  at  San  Francisco.  Miss  Fuller 
has  been  a  reporter  with  the  San 
Francisco  Chronicle.  They  will  make 
their  home  in  Wa.shingtou  after  Oct. 
20. 

HAYDN  EVANS,  for  the  last  year 
commercial  manager  of  WNAX.  Yank- 
ton. S.  D.,  has  resigned  to  work  on 
Iiroduction  of  Pot  o'  Gold,  new  NBC 
show  for  Tums.  Mr.  Evans  and  Rob- 
ert Brilmayer  collaborated  on  the  pro- 
gram idea. 

DICK  KAY.  salesman  of  KCKN. 
Kansas  City,  Kan.,  is  the  father  of  a 
girl  born  recently. 

JACK  O'MARA  has  ioined  the  sales 
department  of  WOWO-WGL,  Fort 
Wayne,  Ind. 

JACK  SAMWAYS,  of  NBC  Holly- 
wood guest  relations  staff,  has  resigned 
to  join  KTMS,  Santa  Barbara,  Cal., 
as  account  executive. 

INGHAM  STEPHAN  ROBERTS,  of 
the  commercial  staff  of  KTSA.  San 
Antonio,  married  Margaret  Virginia 
Thomas  Sept.  2. 

WILLIAM  C.  KOPLOVITZ,  FCC 
as.sistant  general  counsel,  had  a  ton- 
silectomy  performed  Oct.  9  at  Emer- 
gency Hospital  in  Washington. 

PERCY  L.  DEUTSCH.  president  of 
World  Broadcasting  System,  is  vaca- 
tioning at  White  Sulphur  Springs,  W. 
Va.,  following  an  illness  of  several 
weeks. 

C.  ARTHUR  FIFER  recently  was 
named  general  manager  of  WTAD, 
Quincy,  111. 

TYLER  SMITH  Jr.,  new  to  radio, 
has  joined  KIEV,  Glendale,  Cal.,  as 
account  executive.  Cal  Cannon,  son 
of  David  H.  Cannon,  co-owner  of 
KIEV,  who  also  has  joined  the  sta- 
tion as  account  executive,  is  the  father 
of  a  boy  born  Sept.  23. 

LES  HARRIS,  formerly  of  KOMO- 
KJR,  Seattle,  and  before  that  man- 
ager of  KFBL  (now  KRKO)  Everett, 
Wash.,  recently  joined  KROW,  Oak- 
land, as  account  executive.  On  Sept. 
30  he  married  Melba  Hansen,  of  San 
Francisco. 


vertising,  circulation  and  other 
branches.  Always  he  kept  an  eye  on 
the  radio  station,  though,  having 
once  got  it  going,  his  hobbyist  in- 
clinations turned  to  flying,  gliding, 
iceboating,  sailing,  deep  sea  fish- 
ing, experimental  gardening  and 
photography.  He  wasn't  exactly  a 
dilletante,  but  once  a  job  was  done 
he  liked  to  try  something  new — 
still  a  characteristic. 

In  1933  the  late  beloved  Jefferson 
B.  (Jeff)  Webb,  then  director  of 
advertising  for  the  Detroit  News 
and  manager  of  WWJ,  suggested 
that  Bill  become  his  assistant,  pay- 
ing particular  attention  to  the  tech- 
nical and  commercial  side  of  the 
station.  It  was  Jeff  Webb  who  con- 
ceived and  persuaded  the  newspap- 
er's management,  up  to  then  just 
tolerating  the  radio  station  as  an 
adjunct  but  refusing  all  offers  to 
sell  it,  to  erect  its  magnificent 
Gothic  radio  plant  just  across  the 
street  from  the  newspaper  plant. 
He  died  in  1936,  and  Bill  relin- 
quished all  other  duties  to  assume 
the  acting  managership  of  the  sta- 
tion and  the  direction  of  its  con- 
struction. In  1937  he  took  the  of- 
ficial title  of  general  manager, 
though  he  remains  a  director  of  the 
Detroit  News  corporation  and  of 
the  Scripps  Motor  Co. 

To  the  radio  station  young  Bill 
brotight  and  still  brings  the  en- 


thusiasm of  youth  and  the  zest  of 
his  instinct  for  hobbies.  WWJ's  pro- 
gram standards  have  always  been 
the  highest.  Its  innovations  have 
been  many,  and  most  of  these,  like 
the  highly  successful  anti-tubercu- 
losis crusade  headed  by  Paul  de 
Kruif,  which  later  went  nation- 
wide, originated  with  young  Bill. 
Incidentally,  a  program  which 
started  the  day  the  station  opened. 
Tonight's  Dinner,  is  still  on  the  air 
over  WWJ. 

High-frequency  broadcasting  is 
one  of  Bill's  newest  hobbies.  If  and 
when  television  is  an  everyday 
practicality,  he  will  be  right  in 
the  swim.  Latest  technical  develop- 
ment to  intrigue  him  is  Arm- 
strong's frequency  modulation  sys- 
tem. If  there's  anything  new  in  ra- 
dio. Bill  Scripps  will  know  all  about 
it. 

At  the  ripe  old  age  of  34,  Bill 
Scripps  is  already  a  "leading  citi- 
zen". Besides  his  corporate  direc- 
torships, he  is  a  member  of  the 
Board  of  Commerce,  a  director  of 
the  Adcraft  Club,  a  member  of  the 
board  of  the  Detroit  Symphony  So- 
ciety and  a  director  and  publicity 
chairman  of  the  Detroit  Children's 
Hospital.  Mr.  and  Mrs.  Scripps 
have  four  children — William  Ed- 
mund II,  15;  Diane,  10;  Virginia, 
8  V2 ;  Keith  Armiger,  7. 
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8.  W.  (Bill)  BROWN,  for  the  last 
two  years  a  member  of  the  announc- 
ing and  continuity  staff  of  KWTO. 
Springfield.  Mo.,  has  .ioined  the  pro- 
motion department  of  Ralston  Purina 
Co.,  St.  Louis,  as  an  assistant  to  L. 
A.  Wherr.v  who  is  in  charge  of  the  , 
radio  advertising  of  Purina  feeds  for  • 
livestock  and  poultry. 

JOHN  C  .McCORMACK.  manager  of 
KWKH  and  KTBS.  Shreveport.  La., 
has  been  elected  president  of  the  Cen- 
tenary College  Quarterback's  Club, 
booster  club  for  the  Centenary  foot- 
ball team.  The  organization  meets 
Tuesday.s  in  the  College  gym  and 
watclies  movies  of  the  preceding  week's 
game. 

JAMES  R.  LUNTZEL,  for  the  la.st 
year  on  the  sports  staff  of  the  Chicago 
American,  on  Oct.  1  joined  KDKA. 
Pittsburgh,  as  publicity  director  suc- 
ceeding Kay  Barr.  resigned.  Mr.  Lunt- 
7.e\  for  nine  years  was  associated  with 
the  Balaban  and  Katz  Theatres  in 
Chicago  and  prior  to  that  time  was  on 
the  reportorial  staff  of  Louisville 
newspapers. 

LENOX  R.  LOHR.  president  of 
NBC,  on  Oct.  12  addre.ssed  the  ban- 
quet of  the  Texas  Newspaper  Pub- 
lishers' Assn.  in  Galveston,  held  in 
honor  of  G.  B.  Dealey,  president  of 
the  Dallas  Neics,  who  was  celebrating 
li.S  years  of  service  with  that  organ- 
ization. 

JOHN  EWING,  owner  of  KWKH 
and  KTBS.  Shreveport,  and  publisher 
of  the  Sh)-evepoi-t  Times,  on  Sept.  30 
conferred  at  the  White  House  with 
President  Rosevelt. 

JOHN  W.  HAIGIS  Jr..  son  of  J.  W. 

Haigis,  owner  of  WHAI,  Greenfield, 
Mass..  and  a  graduate  of  Amherst  Col- 
lege, has  joined  the  station  a.s  director 
of  the  news  department. 

P.  H.  CUNNINGHAM,  formerly  in 
the  newspaper  advertising  field,  has 
joined  KWOC,  Poplar  Bluff,  Mo.,  as 
commercial  manager,  succeeding  Cliff 
Atkinson. 

JOHN  C.  McCLOY.  formerly  pro- 
gram manager  of  WROK.  Rockford, 
111.,  on  Oct.  1  joined  WKAT,  Miami 
Beach,  Fla.,  as  assistant  to  President 
Frank  Katzentine. 

MORTON  BASSETT  of  NBC  sales 
department.  New  York,  on  Dec.  17 
will  marry  Davyde  Miller  of  Elm- 
hurst,  Long  Island. 

LESLIE  W.  JOY.  general  manager  of 
KYW,  Philadelphia,  again  has  been 
named  chairman  of  the  radio  commit- 
tee of  the  Southeastern  Pennsylvania 
chapter  of  the  American  Red  Cross. 
Joy  also  was  appointed  to  the  Found- 
ers' Day  committee  of  the  University 
of  Pennsylvania  for  1939-40. 
HENRY  GREENFIELD,  who  has 
been  serving  as  both  advertising  man- 
ager of  the  Jewish  Daily  Forward  and 
general  manager  of  WEVD,  New 
York,  owned  by  the  newspaper,  will 
henceforth  devote  all  his  time  to  the 
station  as  managing  director.  Joshua 
S.  Epstein,  formerly  of  Waxelbaiim  & 
Co.,  New  York,  succeeds  Mr.  Green- 
field at  the  Daily  Forward. 

WILLIAM  MISKIN,  formerly  in  the 
travel  service  field,  has  joined  WMCA, 
New  York,  as  salesman. 

DAVE  SUTTON,  new  to  radio,  has 
joined  the  sales  staff  of  WBBM,  Chi- 
cago. 

G.  F.  BOURKE,  manager  of  CKCA, 
Kenora,  Ont.,  has  resigned. 
JOHN  O'HEAR.  formerly  publicity 
director  of  Charleston's  Dock  Street 
Theatre  and  new  to  radio,  has  joined 
the  commercial  department  of  WCSC, 
Charleston,  S.  C. 

FRED  ELSETHAGEN,  of  the  com- 
mercial staff  of  KGVO,  Missoula, 
Mont.,  is  the  father  of  a  boy  born  re- 
cently. 

WILLIAM  ROTE,  formerly  of 
WOKO  and  WABY,  Albany,  N.  Y., 
has  joined  the  sales  staff  of  WKBN, 
Youngstown,  O. 

WYNN  NEELY,  formerly  of  WISN 
and  WEMP,  Milwaukee,  nas  joined 
the  sales  staff  of  WROK,  Rockford, 
111. 


Willey  Appointed 

F.  C.  WILLEY,  business  manager 
of  the  Modesto  Bee,  has  been  named 
assistant  general  manager  of  the 
McClatchy  properties,  according  to 
an  announcement 
by  G.  C.  Hamil- 
ton, vice-president 
and  general  man- 
ager of  the  Mc- 
Clatchy newspap- 

  ers  and  radio  sta- 

A  ^Hay  tions.  Mr.  Willey, 

^^uBB  who  will  head- 
H^^^  >^^|  quarter  in  Sacra- 
mento, has  been 
Mr.  Willey  with  the  McClat- 
chy organization  for  13  years, 
starting  in  the  advertising  depart- 
ment of  the  Sacramento  Bee  in 
1926  and  becoming  business  man- 
ager of  the  Modesto  Bee  in  1933. 


Wirges  Joins  WFBM 

WILLIAM  WIRGES,  veteran  radio 
production  man,  has  left  the  NBC 
Thesaurus  staff  to  become  musical 
and  production  manager  of  WFBM, 
Indianapolis,  i  t 
was  announced 
Oct.  9  by  Jesse 
L.  Katifman,  gen- 
eral manager  of 
the  station.  Mr. 
Wirges,  a  con- 
ductor, pianist 
and  composer, 
who  has  handled 
programs  for  Van 
Mr.  Wirges  H  e  u  s  e  n  ,  Ever- 
ready,  Smith  Brothers,  Valspar  and 
other  sponsors,  plans  to  promote 
music  written  especialy  for  radio 
and  to  develop  local  talent.  For 
three  years  he  was  musical  director 
of  Brunswick  Recording  Co.,  and 
has  been  accompanist  for  Morton 
Downey,  Irene  Bordoni,  James  Mel- 
ton, George  Jessel,  and  Frank 
Munn. 


Simon  Joins  WOR 

ROBERT  A.  SIMON,  noted  radio 
writer,  annotator  and  music  critic 
of  the  Neiv  Yorker  magazine,  on 
Oct.  9  became  director  of  continui- 
ties in  the  program  department  of 
WOR,  Newark.  In  the  early  days 
of  radio,  Mr.  Simon  conducted  his 
own  musical  commentary  programs 
on  various  stations  in  New  York, 
and  in  1929  joined  the  Judson  Radio 
Program  Corp.,  New  York.  In  1931 
he  joined  the  radio  department  of 
J.  Walter  Thompson  Co.,  New 
York,  which  position  he  has  re- 
signed to  join  WOR.  Mr.  Simon 
also  conducts  a  course  in  radio 
technique  at  the  Juilliard  Gradu- 
ate School  of  Music. 


George  Daws 

GEORGE  DAWS,  38,  former  pub- 
licity agent,  radio  commentator 
and  writer,  died  Oct.  1  of  a  strep- 
tococcic infection  at  the  Knicker- 
bocker Hospital,  New  York.  Mr. 
Daws  wrote  for  the  New  Yoik 
World  -  Telegram,  was  publicity 
agent  for  Warner  Brothers,  and  in 
1934  joined  Blackett-Sample-Hum- 
mert.  New  York,  as  editor  of  a 
five-minute  news  program  broad- 
cast twice  daily  on  CBS  under  the 
sponsorship  of  General  Mills,  Min- 
neapolis. At  the  time  of  his  death, 
he  was  with  Earl  Newsom,  pub- 
lic relations  firm,  New  York. 


BEHIND 


NAIPH  ABODAHER.  formerly  pro- 
duction manager  of  WKY,  Oklahoma 
City,  has  been  named  program  director 
of  the  station,  replacing  Bill  Kennedy, 
resigned,  and  Jim  Cox  has  been  ap- 
liointed  head  of  the  WKY  publicity 
department,  following  the  transfer  of 
.John  Shafer  to  a  full  time  sports  as- 
signment. 

KEN  ELLINGTON,  announcer  of 
WBBM,  Chicago,  has  transferred  to 
the  West  Coast,  where  he  is  commer- 
cial announcer  on  the  Wrigley  Gate- 
way to  Hollywood  series,  which  started 
on  CBS  Oct.  8.  [Broadcasting  Oct. 
]].  He  joins  Robert  N.  Brown,  WBBM 
program  director,  new  producer  of  the 
series. 

GLEESON  KISTLER.  formerly  of 
KFJM,  Grand  Forks,  N.  D..  has 
joined  WDAN,  Danville,  111.,  as  pro- 
gram director,  succeeding  Donald 
Glasgow,  who  shifted  in  that  capacity 
to  WJBC,  Bloomington,  111.  Margaret 
Karlstrom,  pianist  -  announcer,  has 
been  named  musical  director  of 
WDAN. 

DOM  DAVIS,  former  editor  of  the 
NBC  Transmitter  when  with  the  NBC 
production  division,  is  now  on  the  edi- 
torial staff  of  the  White  Plains  (N. 
Y. )  Evening  Dispatch,  where  he  re- 
writes AP  news  for  the  newspaper's 
radio  station,  WFAS,  and  presents 
the  WFAS  quarter-hour  newscasts 
four  times  weekly. 

DAVE  FREDERICK,  of  the  publici- 
ty department  of  KXOK.  St.  Louis, 
has  been  named  editor  of  Flash,  week- 
ly publication  of  the  young  men's  di- 
vision of  the  St.  Louis  Chamber  of 
Commerce. 

WALTER  DAVIDSON,  of  NBC  Hol- 
lywood sales  promotion  staff,  is  the 
father  of  a  girl,  born  Sept.  28. 


LADIES.* 


TONY  LEFRANO,  KHJ,  Los  Ange- 
les, announcer-producer,  has  taken  on 
the  additional  duties  of  educational  di- 
rector of  the  Don  Lee  Broadcasting 
System. 


MRS.  DELAVAN  COWLES 

FOR  MORE  than  five  years,  Mrs. 
Cowles  has  been  broadcasting  hints 
to  homemakers  in  Tidewater,  Vir- 
ginia. Last  year  she  began  her  asso- 
ciation with  WTAR,  Norfolk,  and  is 
its  representative  on  the  Newport 
News  Peninsula,  operating  its  of- 
fice and  studio  in  the  Bank  of 
Hampton  Roads  Bldg.  Her  pro- 
gram, Fashion  Thrift  &  Home  Eco- 
nomics, is  carried  three  mornings 
weekly  on  WTAR,  and  she  features 
recipes  for  Tidewater  seafood  on 
which  she  is  an  expert. 


JEROME  SCHWARTZ,  CBS  Holly- 
wood continuity  writer,  has  written 
a  new  book  titled  Oscar  the  Ostrich, 
a  novelty  satire,  which  will  be  pub- 
lished by  the  Random  House,  New 
York.  A  one-act  play.  Laugh  God, 
also  written  by  Schwartz,  and  re- 
leased last  spring,  is  being  produced 
by  various  little  theatre  groups 
throughout  the  country. 

JERRY  BOWMAN,  formerly  of 
WLW,  Cincinnati,  has  joined  WKBN, 
Youngstown,  O.,  as  news  editor. 

HELEN  BERGOVOY,  formerly  with 
Columbia  Workshop  where  she  col- 
laborated in  the  production,  editing, 
casting  and  research  of  various  radio 
scripts,  will  conduct  a  course  in  radio 
script  writing  at  the  Writers'  School, 
New  York,  this  season. 

HERBERT  BAYARD  SWOPE  Jr., 
formerly  editor  of  the  CBS  monthly 
program  book,  has  been  named  CBS 
trade  news  editor,  replacing  James  S. 
Tyler  who  moves  up  to  the  position  of 
copywriter.  Robert  Gerdy  has  joined 
CBS  to  replace  Mr.  Swope. 

BILL  TRAUM.  formerlv  of  WROK. 
Rockford,  111.,  has  joined  WJIM. 
Lansing.  Mich.,  as  head  of  the  newly 
organized  WJIM  news  bureau. 

CHARLES  CRUTCHFIELD,  pro- 
gram director  of  WBT,  Charlotte,  N. 
C,  recently  bagged  the  first  deer  re- 
ported during  the  19.39  deer  season  in 
North  Carolina. 

MICHAEL  WILKOMIRSKI,  violin- 
ist of  WGN,  Chicago,  has  been  named 
concertmeister  of  the  WGN  orchestra, 
according  to  Henry  Weber,  WGN 
musical  director. 

JOHN  LAGEMANN,  who  recently 
resigned  from  the  CBS  publicity  staff 
in  New  York  to  devote  his  time  to 
fiction,  is  author  of  Time  to  Get  Up, 
broadcast  on  CBS  Oct.  10  as  the  first 
of  the  new  fall  series  of  Columhia 
Wok  shop  productions. 

MAVIS  GREEN  has  been  appointed 
educational  director  of  Arizona  Net- 
work and  is  headquartered  at  KOY. 
Phoenix. 

EDWARD  R.  MAYER,  formerly 
with  the  Philadelphia  Record,  has 
joined  WIP.  Philadelphia,  as  news 
editor,  in  which  capacity  he  will  super- 
vise the  13  individual  news  broadcasts 
carried  by  the  station  daily. 

EDAVARD  J.  LORD,  formerly  man- 
ager of  WLNH,  Laconia,  N.  H.,  is 
now  with  WFMJ,  Youngstown,  O. 
John  H.  Baxter,  WFMJ  program  di- 
rector, has  resigned. 

ANDREW  ALLAN,  formerly  an- 
nouncer and  continuity  writer  at 
CFRB,  Toronto,  and  recently  with  a 
London  (England)  agency  handling 
radio  advertising,  returned  to  Toron- 
to Sept.  30.  He  was  a  survivor  of 
the  torpedoed  Athenia. 

BOB  LEHIGH,  announcer  of  WCSC, 
Charleston,  S.  C.  recently  remarried 
his  former  wife,  and  she  and  their 
three-year-old  son  have  joined  him  in 
Charleston. 

KENNETH  WEBB,  radio  script  edi- 
tor of  BBDO,  New  York,  will  conduct 
an  evening  class  in  radio  script  writ- 
ing at  the  New  Y'^ork  U  Radio  Work- 
shop this  fall. 

FRED  HENRY  and  Clete  Roberts, 
news  commentators  of  KMTR,  Holly- 
wood, have  signed  for  four-daily  three- 
minute  news  summaries  in  the  Pan- 
tages,  Hollywood  and  RKO-Hillstreet 
theatres,  with  more  expected  to  be 
added.  The  pair  also  continue  their 
nightly  sponsored  half-hour  Let's  Talk 
Over  the  Neics  on  KMTR. 

VIRGINIA  MELTON  has  joined  the 
continuity  staff  of  KSO-KRNT,  Des 
Moines. 

BOB  KESTEN,  Toronto  free-lance 
program  director,  formerly  with 
CKCL,  Toronto,  has  been  appointed 
program  director  of  CKGB,  Timmins, 
Ont. 

WILLIAM  C.  LIVESAY,  announcer 
of  KGMB,  Honolulu,  on  Sept.  30  mar- 
ried Laurel  Ensminger. 
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I  BOB  HOWELL,  formerly  of  WNLC, 
j   Xew  London,  Conn.,  has  joined  the 

sales  department  of  "WELL  Xew  Hav 
j   en.  Vincent  Palmeri  has  transferred 

from  the  WELI  publicity  dei^artment 
I  to  continuity,  and  is  succeeded  hy 
!  Richard  Carlson.  Bill  Reeves  has  been 
I  named  chief  of  the  news  department. 
!  succeeding  Sidney  Gollubolf.  Bud 
I  Finch  has  joined  the  TVELI  announc- 
I   ing  stafi^. 

I  FRANK  DOUGHERTY,  head  of  the 
il  supply  department  of  WIP.  Phila- 
i|  delphia,  sailed  from  Xew  York  Oct. 
il  6  on  the  Santa  Lucia  for  Guayaquil. 
Ij  Ecuador,  where  he  will  join  the  staff 
;i  of  the  Ministry  of  Industry.  Thomas 
Gill  has  succeeded  him  at  WIP. 

PAUL  S.  FARRELLE,  formerly  of 
I  KROY,   Sacramento,   has  joined  the 

announcing  staff  of  KPMC.  Bakers- 
I   field.  Cal. 

j  GAXUS  SCARBOROUGH,  formerly 
j  of    WJBY.    Gadsden,    and  WBRC. 

Birmingham,  has  joined  the  announc- 
I  ing  staff  of  WHMA,  Anniston.  Ala. 

j  LIXCOLX  P.  SIINLMOXDS.  of  Tex- 
as  State   Xetwork.   has   returned  to 

!  work  in  Fort  Worth  following  a  suc- 
cessful eye  operation  and  five  weeks 

I  confinement  in  a  Xew  York  hospital. 

'  SIDXEY  WALTOX.  former  announc- 
!  er  of  WOR.  Xewark.  on  Oct.  1  joined 
rhe  station's  news  staff  with  a  daily 
4    p.    m.    Transradio    period.  Floyd 
Mack,  formerly  announcer  of  the  Don 
j  Lee  Xetwork,  has  joined  the  WOR 
,1  announcing  staff  on  a  permanent  basis 
after  a  temporary  position  this  past 
summer,  and  Al  Heifer,  who  assisted 
'  Red  Barber  with  baseball  broadcasts 
this  summer,  has  returned  to  the  sta- 
tion's regular  announcing  staff. 

ED  MASOX.  announcer  of  WLW. 
(  Cincinnati,  and  George  Biggar.  pro- 
;    gram  director  of  the  station,  recently 

won  first  and  second  prize,  respective- 
,  ly,  in  a  muzzle-loading  rifle  contest 

staged  by  the  Ohio  Valley  Coon  Dog 

I  Assn.  at  Dillsboro.  Ind. 

!  KEX  ALLY'X.  formerly  of  the  XBC 
,j  guest  relations  staff.  has  joined 
J  WRTD.  Richmond.  Va..  as  special 
,!  events  announcer.  Hugh  Carl.vle.  Car- 
'  negie   Tech   graduate,    has  replaced 

Peco  Gleason  as  head  of  the  WRTD 

.sports  department. 

EMERSOX  SMITH,  formerly  with 
XBC  in  San  Francisco,  has  joined  the 
announcing  and  production  staff  of 
KDYL.  Salt  Lake  City.  Mildred  Baker 
has  joined  the  KDYL  continuity  de- 

I I  partment. 

i  FRAX'K  WILLIS,  who  returned  early 
I    this  summer  from  an  exchange  post 
with     the    Australian  Broadcasting 

■  Commrssion,  is  now  stationed  at  the 
I  Toronto    production    headquarters  of 

Canadian  Broadcasting  Corp. 

'  WILBUR  CORLEY.  announcer  of 
j  WIXD,  Gary,  Ind.,  is  to  marrv  Mi.ss 
I  Audrey  Miller  Oct.  21. 

DOX  McXAMARA.  chief  announcer 
of  KMTR,  Hollywood,  has  resigned 
\  to  join  KFI,  Los  Angeles. 

ij  HUGH  fBud)  ERXST  Jr..  produr- 
,  tion  manager  of  KMTR,  Hollywood, 
I  for  10  months,  has  resigned.  His  suc- 
!y  eessor  is  Mort  Werner,  formerly  as- 
sistant to  Ernst. 

WALTER  KELSEY  has  resigned  as 
musical  director  of  KPO-KGO,  San 

i  Francisco,  but  will  remain  on  staff  as 
!  i  a  conducter  and   violinist.   The  post 

I  will  not  be  filled. 

M  THOMAS  D.  COXXOLLY,  assistant 
to  Victor  M.  Ratner.  CBS  director  of 
sales  promotion,  on  Oct.  10  spoke  on 
"Covering  the  Market  by  Radio"  be- 
fore the  X'ational  Canvas  Goods  Manu- 
facturers A.ssn.,  at  the  Hotel  Xew 
Yorker,  Xew  York.  Using  as  a  basi.s 
the  figures  that  28  million  families  in 
America   own  over  41  million  radio 

■  sets  and  spend  an  average  of  more 
than  five  hours  daily  listening  to  their 
sets,  Mr.  Connolly  proved  that  radio 
produces  results  for  advertisers  in  this 
tremendous  market  by  telling  of  the 
rise  in  net  profits  as  a  result  of  radio 
advertising  for  a  gum  manufacturer, 
a  silverware  producer  and  one  of  the 
largest  of  the  food  advertisers. 


BALTIMORE-- 
"TEST-TUBE" 

CITY! 

Get  a  representative 
reaction  by  trying 
out  your  advertising 
formula  here: 


I 


or 


ABlQ, 

Market 

A    CiTY  AN^ 


DIVERSIFIED 
MARKET 

fe?^  20J  different 
industrial  cfassjj* 

^  Violent  busmen 


OF  URBAN  ^ 
AHt>  RURAi; 


m 


'^'•-•■■i  farming 


INEXPENSI^^ 
^  MARKET 

covep 

ONE  statiof. 
can  do  the  jo" 


WFBR  is  Baltimore's 
leading  radio  station- 
first  in  popularity 
first  in  advertising 
first  in  showmanship 


I  BROADCASTING  •  Broadcast  Advertising 


October  15,  1939  •  Page  47 


Dana  waters,  assistant  to  John 
M.  Oiitler  Jr.,  advertising  manager 
of  WSB,  Atlanta,  has  enrolled  in  Co- 
lumbia Theological  Seminary  and 
shifted  to  a  night  announcing  assign- 
ment to  accommodate  the  scholastic 
schedule. 

MONA  BAKER,  graduate  student  of 
Montana  State  U  school  of  journalism, 
has  joined  KGVO,  Missoula. 

BOB  O'HARA,  sports  columnist  of 
the  Syracuse  Herald-Journal,  has 
joined  the  sports  staff  of  WFBL,  Sy- 
racuse, N.  Y. 

CLIFF  PETERSEN,  actor  of  NBC- 
Chicago,  is  the  father  of  a  boy  born 
recently. 

SHORTY  CARSON,  actor  of  NBC- 
Chicago,  married  Maxine  Wade  Oct.  7. 

STA^'LEY  GORDON,  actor  of  WON. 
Chicago,  married  Miss  Merle  Enck- 
sou  Oct.  2. 

CHARLES  VOLGER  has  joined  the 
announcing  staff  of  WHBF,  Rock  Is- 
land, 111. 

JAMES  MUGFORD  has  resigned  as 
program  director  of  WSPA,  Spartan- 
burg, S.  C. 

FRANK  BRADY,  of  the  sports  de- 
partment, and  Mena  Boyer,  secretary 
to  Program  Director  C.  G.  Renier, 
of  KMOX,  St.  Louis,  recently  an- 
nounced their  marriage  of  last  July. 
Harriet  Edwards,  director  of  KjVIOX 
educational  programs,  on  Oct.  7  was 
married  to  H.  N.  Spencer  Jr.,  of 
D'Arcy  Adv.  Agency,  St.  Louis. 

RUSS  HODGES,  sportscaster  of 
WBT,  Charlotte,  N.  C  on  Sept.  30 
married  Margaret  Hilton. 

HARRY  JORDAN,  announcer  of 
KOMO,  Seattle,  is  the  father  of  a 
girl  born  recently.  Maitland  Jordan, 
also  a  KOMO-KJR  announcer,  re- 
cently married  May  Strangeby,  for- 
merly of  the  station  copy  department. 

MARGARET  KILEY  has  joined  the 
program  staff  of  WEEI.  Boston,  to 
assist  in  Food  Magician  broadcasts 
and  promotion,  making  personal  ap- 
pearances in  New  England  stores  to 
acquaint  housewives  with  food  prod- 
ucts mentioned  in  recipes  on  the  pro- 
gram. 

ROBERT  STONE,  of  the  NBC  tran- 
scription department  in  New  York,  is 
to  marry  Margaret  Stillman,  of  the 
stenographic  department,  on  Oct.  15. 

VIRGINIA  PRICKETT,  new  to  ra- 
dio, has  joined  the  secretarial  staff  of 
the  Chicago  office  of  Texas  State  Net- 
work. 

WALDON  PORTERFIELD,  former- 
ly of  KFRU,  Columbia,  Mo.,  has 
joined  the  news  staff  of  WHO,  Des 
Moines. 

CARL  VANDAGRIFT,  press  rela- 
tions director  of  WOWO,  Fort  Wayne, 
Ind.,  on  Oct.  7  married  Harnette 
Fosnight. 

CHARLES  WOOD,  James  Nolan,  Ed- 
win Watson,  Ronald  Rule,  Stanley 
Warwick,  James  Scott  and  Radford 
Kuykendall,  all  students  of  Washing- 
ton" State  College,  Pullman,  have  been 
named  announcers  of  KWSC,  the  uni- 
versity station,  for  the  193!)-4()  col- 
lege year. 

JEAN  TENNANT  McGRAAV,  former- 
ly of  the  traffic  department  of  WOAI, 
San  Antonio,  was  married  Sept.  30 
to  Richard  E.  Meyers.  Virginia  An- 
derson replaced  her  in  the  AVOAI  traf- 
fic department. 

CYRUS  TROBBE,  formerly  musical 
director  of  KPO  and  more  recently 
in  that  capacity  on  KYA,  recently 
was  named  musical  director  of  KFRC, 
San  Francisco.  He  succeeds  Chet 
Smith,  resigned. 

CLINTON  JONES,  forn  erly  assis- 
tant news  editor  at  KNX,  Hollywood, 
has  been  named  news  editor  of  KSFO, 
San  Francisco. 


GIFTS  and  farewell  festivals 
marked  the  departure  of  Lloyd  E. 
Yoder  from  San  Francisco  to  be- 
come manager  of  KOA,  Denver, 
after  two  years  as  manager  of 
KPO-KGO.  Employes  presented 
him  with  this  set  of  golf  clubs, 
with  Jennings  Pierce  (left),  agri- 
culture director,  making  the  ad- 
dress, while  Milton  Samtiel  (right), 
manager  of  the  KPO-KGO  press 
department  watched.  Affairs  were 
given  by  station  department  heads, 
who  presented  him  with  pipe  and 
pipeholder,  as  well  as  Northern 
California  Broadcasters  Assn.,  San 
Francisco  Press  Club,  Shriners, 
and  businessmen. 


FRANK  FARR,  formerly  of  Salt 
Lake  City,  has  been  added  to  the  an- 
nouncing staff  of  KPO-KGO,  San 
Francisco. 

EVAN  FRY,  formerly  of  KCKN. 
Kansas  City,  Kan.,  has  joined  the  an- 
nouncing staff  of  KANS,  Wichita. 

STANLEY  L.  VAINRIB,  formerly 
in  radio  in  Chicago,  has  joined  KRIC. 
Beaumont,  Tex.,  as  announcer  and 
publicity  director. 

STANLEY  SWALES,  announcer  of 
WW  J.  Detroit,  recently  married  Mar- 
ian Wilson.  Winifred  Wilcox  has 
joined  the  WW.J  office  staff  as  recep- 
tionist. 

GERALD  HOLLAND,  free-lance 
writer,  formerly  with  KMOX,  St. 
Louis,  has  joined  the  NBC  script  di- 
vision, New  York. 

BILL  WOODSON,  formerly  of  KHJ, 
Los  Angeles,  has  joined  the  announc- 
ing staff  of  WDGY,  Minneapolis. 

DANA  BASTIANI.  11-year  old  Chi- 
cago radio  sincer.  has  joined  the  music 
staff  of  KFEQ,  St.  Joseph,  Mo. 

TRISTAN  COFFIN,  former  Holly- 
wood announcer,  has  been  signed  by 
Monogram  Productions,  that  city,  for 
role  in  a  forthcoming  film. 

RAY  EPSTEIN,  former  sportscast- 
er of  KROW,  Oakland,  Cal..  has  re- 
signed and  is  free  lancing  in  Chicago. 

SAM  WANAMAKER,  actor  of  NBC- 
Chicago,  has  been  named  director  of 
the  local  Jewish  Peoples'  dramatic 
group.  A  number  of  prominent  Chica- 
go actors  are  members  of  the  group. 

PEGGY  HILLIAS,  leading  actress  of 
Manhattan  Mother  on  CBS  was  re- 
cently married  to  .Jack  Bordeaux,  ra- 
dio singer. 

WILLIAM  M.  CARPENTER,  Co- 
lumbia U  graduate,  has  joined  WRAL. 
Raleigh,  N.  C.  as  publicity  director, 
succeeding  Howard  Hamrick.  .1.  B. 
Clark,  sportscaster,  has  joined  the 
AVRAL  announcing  staff. 

JACK  PAYNE,  of  WTMJ,  Milwau- 
kee, recently  was  hospitalized  with  a 
fractured  jaw  and  slight  brain  con- 
cussion resulting  from  a  motor  ac- 
cident. 

PETE  PRINGLB,  editor  of  the  CBS 
Hollywood  news  bureau,  is  the  father 
of  a  boy,  born  Oct.  9. 


Grubb's  Song 

WHEN  Oklahoma  City's 
Downtown  Qtiarterbacks  saw 
the  need  for  a  new  Oklahoma 
U  football  song,  a  committee 
approached  Gayle  Grubb, 
manager  of  WKY,  with  the 
suggestion  that  the  station 
sponsor  a  song  contest.  Man- 
ager Grubb,  a  football  fan 
and  something  of  a  composer 
himself,  eliminated  necessity 
for  further  search  by  compos- 
ing "Hail  to  Oklahoma", 
which  made  its  debut  between 
halves  of  the  Oct.  14  game. 
Also  one  of  radio's  pioneer 
football  announcers,  Manager 
Grubb  started  his  15th  con- 
secutive year  of  stadium 
broadcasting  when  he  handled 
the  color  commentaries  for 
John  Shafer's  description  of 
the  Oklahoma-Northwestern 
game  Oct.  7. 


NBC  Hollywood  Shifts 

REALIGNMENT  of  executive  per- 
sonnel has  been  put  into  effect  at 
NBC  Hollywood  studios  by  Don  E. 
Gilman,  western  division  vice-presi- 
dent. Reshuffling  created  three  new 
positions  and  coordination  of  the 
duties  of  two  department  execu- 
tives. Walter  Baker,  formerly  gen- 
eral service  manager,  has  taken 
over  the  newly-created  post  of  of- 
fice manager  of  NBC  Artists  Serv- 
ice, under  management  of  Alex 
Robb.  Three  subdivisions  under 
Baker's  former  supervision — btiild- 
ing  management,  maintenance  and 
general  service — have  been  turned 
over  to  aides,  responsible  to  Lew 
Frost,  assistant  to  Gilman.  Walter 
Davidson,  supervisor  of  studio 
tours,  has  been  transferred  to  the 
sales  promotion  department  as  as- 
sistant to  Charles  Brown,  head  of 
that  division  on  the  Pacific  Coast. 
William  J.  Andrews  has  relin- 
quished the  post  of  night  program 
supervisor  to  Marvin  Young.  He  is 
now  manager  of  guest  relations 
department  which  includes  totir 
guides,  receptionists  and  ticket  dis- 
tribution. Young  also  continues  as 
assistant  program  director  under 
John  Swallow. 


Opera  Names  Weber 

HENRY  WEBER,  musical  director 
of  WGN,  Chicago,  has  been  named 
general  musical  director  of  the  Chi- 
cago City  Opera  Company  for  the 
coming  season.  In  addition,  Mr. 
Weber  will  conduct  several  of  the 
40  operas  to  be  given.  At  38,  Mr. 
Weber  has  a  record  of  20  years  as 
conductor  of  world  famous  operatic 
orchestras  including  the  Chicago 
Civic  and  operas  at  Bremen,  Ger- 
many, and  Florence,  Italy.  Mr. 
Weber  is  a  graduate  of  the  Imperial 
Academy  of  Music  at  Vienna. 


Lucille's  Crew 

WHEN  the  new  home  of  Lu- 
cille Long,  singer  on  the 
WLS  National  Barn  Dance, 
was  recently  completed  every- 
one who  had  worked  on  the 
house  was  invited  to  a  broad- 
cast. Paper  hangers,  truck 
drivers  and  painters  filled  a 
special  section  of  Chicago's 
Eighth  Street  theatre  during 
the  show. 


Personnel  and  Facilities 
In  Ontario  Are  Widened 
By    Thomson  Interests 

WITH  establishment  of  a  new  com- 
pany, combining  the  broadcasting 
and  publishing  enterprises  of  Roy 
H.  Thomson  in  Northern  Ontario, 

ope^rates^"cFCH!  Mr.  Cooke 
North  Bay;  CJKL,  Kirkland  Lake; 
CKGB,  Timmins;  the  Timmins 
Daily  Press;  the  weekly  French 
language  paper  La  Voix  Pojndaire, 
Timmins;  the  weekly  Larder  Lake 
(Ont.)  Sun;  and  the  Northern  Di- 
rectory Co. 

Jack  Cooke,  27,  for  three  years 
sales  manager  of  Northern  Broad- 
casting Co.,  in  Toronto,  has  been 
appointed  general  manager  of  the 
broadcasting  division  of  the  com- 
pany. He  was  with  the  sales  or- 
ganization of  Colgate-Palmolive- 
Peet  Co.  in  Toronto  before  joining 
Northern  Broadcasting.  He  will 
make  his  headquarters  in  Timmins, 
visiting  each  station  frequently  and 
also  keeping  in  touch  with  the  To- 
ronto sales  office. 

George  Brown,  new  to  radio,  has 
been  taken  on  as  operator  at  ^ 
CKGB.  Paul  Vatcher,  also  new  to 
radio,  has  been  appointed  operator 
at  CJKL.  Hal  Cooke,  new  to  radio, 
has  joined  the  announcing  staff  at 
CFCH.  Dan  Carr,  formerly  an- 
nouncer at  CKGB,  becomes  sales 
manager.  Sonya  Barnett,  continuity 
writer  at  CFCH,  is  now  at  CKGB. 
Julian  G  a  r  s  o  n  ,  announcer  at 
CHML,  Hamilton,  Ont.,  has  been 
appointed  announcer  at  CKGB. 
Bill  Wren,  former  manager  of 
CKGB,  has  been  appointed  editor 
of  the  Timmins  Daily  Press. 

Building    of    a    new  two-story 
home  of  CKGB  and  the  Timmins 
Daily  Press,  which  was  stopped  at 
the  outbreak  of  war,  has  been  re- 
sumed, and  the  structure  is  ex- 
pected to  be  completed  by  spring,  j 
Three  studios,  control  room  offices  . 
and  the  news  room  of  the  daily  ' 
will  occupy  the  second  floor.  The 
building  is  the  most  modern  in 
northern  Ontario. 


Shecklen  for  Isbell 

GEORGE  SHECKLEN,  recently 
returned  from  Shanghai  where  he 
had  charge  of  RCA  Communica-  ^ 
tions  affairs  in  China,  has  been  ap- 
pointed manager  of  the  company's  ; 
commercial  department  in  New 
York,  succeeding  Arthur  Isbell, 
who  retired  Sept.  29  after  37  years 
of  radio  work.  Mr.  Isbell  installed 
the  wireless  equipment  in  the  i 
steamship  President  in  1907  and  | 
sailed  as  operator  with  the  ship, 
first  vessel  of  the  U.  S.  Merchant 
Marine  to  carry  radio  into  the  Pa- 
cific. Mr.  Shecklen's  radio  career 
dates  from  1911  when  he  joined 
the  United  Wireless  Telegraph  Co. 
in  operations  work.  After  serving 
in  the  Navy  during  the  war,  he 
joined  RCA  in  1919  and  has  held 
successively  the  posts  of  radio 
operator,  chief  accountant,  cashier, 
commercial  representative  and  as- 
sistant superintendent  in  San 
Francisco  until  1928,  when  he  was 
sent  to  China. 
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Specialized  Staff 
Leads  to  Speedier 
Handling  of  News 

Control  of  Judgment,  Avoiding 
Of  Duplication  Attained 
By  JOHN  F.  PATT 

Vice-President  &  General  Manager 
WGAR,  Cleveland 

DOES  news  pay? 

Managers    of    several  hundred 
broadcasting  stations  have  decided 
in  the  past  several  years  that  it 
does.  Steadily  in- 
:•  -y^      creasing  lists  of 
stations  broad- 
M        7  casting  news  at- 

W.  tests  to  the  suc- 

cess of  news  as  a 
broadcast  feature. 

But  —  does  a 
News  Department 
pay? 

That's  another 
iUr.  fait  question.  Many 
stations  hesitated  to  build  up  the 
overhead  by  putting  one  or  more 
full-time  news  men  on  the  payroll 
to  edit  and  prepare  newscasts. 

But  a  News  Department  does 
pay.  That,  at  any  rate,  is  the  ex- 
perience of  WGAR,  one  of  the  first 
stations  to  back  up  its  wire  service 
with  an  editorial  staff. 

Two  to  Edit 

When  we  contracted  with  INS 
for  trunk  wire  reports,  we  did  not 
consider  this  as  the  be-all  and  end- 
all.  Rather,  we  regarded  the  wire 
service  as  a  starting  point  and  took 
on  two  experienced  editors  to  de- 
velop the  wire  service  and  local 
news  into  a  genuinely  personalized 
service  to  WGAR  listeners. 

Here  are  the  advantages  that  ac- 
crued to  WGAR  through  the  staf- 
fing of  a  News  Department: 

Consistency  in  editorial  judg- 
ment and  centralized  control  of 
policy. 

WGAR  broadcasts  do  not  dupli- 
cate those  on  any  other  station,  in 
structure  and  wording.  Naturally, 
there  is  the  coverage  of  the  same 
major  news  facts. 

Developments  of  feature  angles 
and  local  application  of  wire  stories. 

Closer  contact  with  police  and 
fire  departments,  city  officials,  hos- 
pitals, etc. 

Faster  action  on  flash  news.  The 
editor  "rides"  the  vire  and  is  not 
in  danger  of  missing  a  flash  while 
engaged  in  some  other  task. 

Complete  coverage  while  news- 
cast is  on  the  air.  In  the  case  of 
15-minute  newscasts  this  is  im- 
poiiiant.  Major  developments  occa- 
sionally come  while  the  newscaster 
is  on  the  air.  The  news  editor  on 
duty  does  not  relax  his  vigilance 
even  during  the  airing  of  news. 

And  possibly  at  the  top  of  the 
list  in  importance — direct  contact 
with  listeners.  There  are  innumer- 
able occasions  when  listeners  tele- 
phone to  ask  about  items  they  have 
heard  on  the  air.  At  WGAR  the 
news  editor  handles  the  call  and 
supplies  the  information.  This  has 
made  a  number  of  warm  friends  for 
WGAR.  They  advertise  by  word  of 
mouth,  and  the  station's  consistent 
audience  and  its  reputation  as 
"Cleveland's  Friendly  Station"  are 
enhanced. 

In  the  WGAR  News  Department 
are  Editor  Ralph  Worden,  and  his 
assistant,  Ted  Hanna.  Both  are  ex- 
perienced newspaper  and  radio 
newsmen. 


WBBM  Sports  Sponsors 

FOUR  sponsored  sports  programs 
were  recently  signed  by  WBBM, 
Chicago,  to  start  during  October. 
Stephano  Bros.,  Philadelphia  (Mar- 
vel cigarettes),  through  Aitkin- 
Kynett  Adv.  Co.  is  using  Sports 
Huddle,  thrice-weekly  quarter-hour 
sports  celebrity  interviews  with  Pat 
Flanagan  and  John  Harrington, 
WBBM  sportscasters,  as  m.c.'s. 
Peter  Hand  Brewing  Co.,  through 
Mitchell-Faust  Adv.  Co.,  is  spon- 
soring the  Wednesday  evening 
quarter-hour  Harrington's  Foot- 
hall  Preview  and  on  Dec.  2  will 
start  Sports  Quiz,  which  will  run 
up  to  the  1940  baseball  season.  An- 
des Candies,  Chicago,  through  Mc- 
Junkin  Adv.  Co.  is  using  Fifth 
Quarter,  a  recapitulation  program 
immediately  following  WBBM's 
collegiate  football  broadcasts. 


Fame  at  Last 

FOR  YEARS,  Ray  Bierman, 
engineer  of  NBC-Chicago,  has 
handled  the  controls  during 
the  Vic  and  Sade  dramatic 
script  show.  The  other  day 
he  swallowed  his  gum  and 
jumped  a  foot  when  one  actor 
on  the  show  said,  "If  it  was 
hard  for  you  to  learn  your 
lessons  like  Raymond  Bier- 
man there  .  .  ."  On  recovery, 
Bierman  was  presented  with 
an  autographed  script  of  the 
day's  show. 


H.  V.  KALTENBORN  will  be  guest 
of  honor  at  a  luncheon  given  Oct.  16 
in  New  York  by  Columbia  Pictures 
Corp.  at  which  a  preview  of  "Mr. 
Smith  Goes  to  Washington",  in  which 
Mr.  Kaltenborn  portrays  himself,  will 
be  shown.  Edwin  G.  Hill.  Bob  Trout, 
Gabriel  Heatter  and  other  commen- 
tators have  been  invited. 


Direct  Mail  Citations 

CITATIONS  to  radio  at  the  annual 
Direct  Mail  Advertising  Association's 
banquet  Sept.  28  at  the  Hotel  Roose- 
velt, New  York,  included  awards  to 
E.  P.  H.  James,  NBC  advertising 
and  sales  promotion  manager,  N  e  w 
York ;  Emmons  C.  Carlson,  NBC  ad- 
vertising and  sales  promotion  manager, 
WMAQ-WENR.  Chicago;  John  H. 
Dodge,  NBC  commercial  manager  of 
WMAL  and  WRC,  Washington  ;  Rob- 
ert A.  Schmid,  sales  promotion  man- 
ager of  MBS. 


WCKY  Carries  Program 
At  Gubernatorial  Shift 

AS  A  public  service,  WCKY,  Cin- 
cinnati, ran  lines  to  the  Kentucky 
State  Capitol  at  Frankfort  Oct.  9 
and  broadcast  the  proceedings  as 
Gov.  A.  B.  Chandler  resigned, 
Lieut.-Gov.  Keen  Johnson  took  the 
oath  as  Governor  and  then  ap- 
pointed Chandler  U.  S.  Senator 
from  Kentucky  to  succeed  the  late 
Senator  Logan.  The  ceremonies, 
held  in  the  House  Chamber  of  the 
Capitol,  were  attended  by  1,000. 

To  accommodate  the  special 
broadcast,  carried  fron^  11:30-12 
noon,  WCKY  cancelled  two  network 
commercial  programs,  simultane- 
ously transcribing  the  ceremonies 
and  rebroadcasting  at  6  p.m.  that 
day.  L.  B.  Wilson,  president  and 
general  manager  of  WCKY,  and  a 
friend  of  both  Sen.  Chandler  and 
Gov.  Johnson,  went  to  Frankfort 
to  take  personal  charge  of  broad- 
cast arrangements.  Rex  Davis,  an- 
nouncer, and  Charles  Topmiller, 
chief  engineer,  handled  the  Capitol 
pickup.  Gov.  Johnson  had  visited 
WCKY  two  weeks  before  to  partici- 
pate in  its  50  kw.  dedication. 


DEALER'S 


ICE 


*  THE  FIFTH  OF 
A  SERIES 

Intelligent  use  of  their  advertising  appropria- 
tion has  had  much  to  do  with  the  sound 
growth  of  the  Levis  Music  Stores  to  dominant 
position  in  Rochester. 

Like  other  careful  gangers  of  the  media  to 
reach  this  rich  market,  William  Levis,  man- 
ager of  the  Levis  Music  Stores,  makes  im- 
portant use  of  WHEC — and  has,  continuously, 
for  over  3  years! 

Rochester  merchants  know  Rochester's  lis- 
tening preferences  first  hand; — back  their 
opinion  of  WHEC  with  their  own  hard  dollars ! 


Mr.  William  H.  Levis 
■ 

BASIC  CBS 
■ 

Representatives : 

PAUL  H.  RAYMER  CO. 
New  York    Chicago  Detroit 
San  Francisco 
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KMBC  Farm  Series 

PHIL  EVANS,  well-known  farm 
authority  and  radio  commentator, 
on  Oct.  1  joined  KMBC,  Kansas 
City,  as  director  of  farm  service, 
in  which  capacity 
he  will  actively 
supervise  all  farm 
activities  of  the 
station,  coordinat- 
ing them  with  lo- 
cal, regional  and 
Federal  agricul- 
tural agencies, 
and  working  with 
the  program  de- 
Mr.  Evans  partment  in  de- 
veloping farm  programs,  both  from 
the  service  and  commercial  angle. 
Mr.  Evans  recently  completed  a 
year's  contract  as  the  Goodyear 
Farm  Cominentntor  on  NBC,  and 
will  conduct  a  special  program  on 
KMBC  as  the  Friendly  Farm  Coun- 
selor. Creation  of  the  farm  di- 
rector post  on  the  KMBC  staff  is 
part  of  the  station's  policy  to  ex- 
pand and  improve  its  rural  service, 
according  to  President  Arthur  B. 
Church. 


Canadian  Quiz  Test 

WILLARDS  CHOCOLATE  Ltd., 
Toronto,  on  Oct.  15,  started  a 
weekly  quiz  on  CFRB,  Toronto,  as 
a  test  for  a  possible  network  or 
transcription  campaign  on  a  large 
number  of  Canadian  stations.  Cock- 
field  Brown  &  Co.,  Toronto,  placed 
the  account. 


Promote  N.  Y.  Auto  Show 

ANNUAL  Automobile  Show,  held  this 
year  from  Oct.  15-22  in  the  Grand 
Central  Palace.  New  York,  will  be 
promoted  throughout  the  week  of  the 
•show  with  special  announcements  on 
various  network  programs  sponsored 
by  gas,  oil  and  automobile  manufac- 
turers. Sponsors  cooperating  are 
Chry.sler  Corp.  on  Major  lioves  pro- 
gram, CBS ;  American  Oil  Co.  on 
Edwin  C.  Hill's  news  program,  CBS  ; 
Texas  Co.  on  Texaco  Star  Theatre. 
CBS  ;  Sun  Oil  Co.  on  Lowell  Thomas' 
program,  NBC  ;  Cities  Service  Co.  on 
Citi.es  ^^ervice  Concei  t.  NBC :  Fire- 
stone Tire  &  Rubber  Co.  on  Voice  of 
Firestone,  NBC ;  and  on  W.TZ,  New 
York,  Woman  of  Tomorrow  program, 
Ray  Perkins'  program  and  Ed  East's 
program.  Rowland  Adv.  Service.  New 
York,  is  handling  the  promotion  for 
the  Auto  Show. 


Doubles  in  Justice 

BUSY  MAN  for  several 
years,  William  Montgomery, 
transmitter  engineer  of 
WSM,  Nashville,  combined 
his  engineering  work  with  a 
course  at  the  Vanderbilt  U 
law  school  for  four  years  and 
got  his  sheepskin.  Last 
month,  after  a  cotiple  years 
practicing  law  in  combina- 
tion with  his  WSM  job, 
Montgomery  was  appointed 
judge  of  the  Williamson 
County  general  sessions 
court.  Nothing  daunted,  he 
still  is  keeping  his  job  as  en- 
gineer, opening  the  WSM 
transmitter  early  each  morn- 
ing, working  there  until  noon, 
then  driving  to  Franklin  to 
gavel  the  court  into  session 
during  the  afternoons. 


A  NEW  100-watt  station  on  1420  kc. 
in  Marysville.  Cal..  is  sought  in  an 
application  filed  with  the  FCC  by 
Marysville-Yuba  City  Broadcasters 
Inc.,  controlled  by  the  interests  own- 
ing KYOS  and  the  Merced  Sun-Star. 


ALL  EAR§ 

"All   Ears"   in   the   largest   primary  area   in   the  United 
States    are    focused    on    KFYR  for    it   is  the 
only    single    advertising  medium 
reaching   all   of   this  tre- 
mendous North- 
NBC-Red  &  Blue  1000  watts-night 
550  Kilocycles                 "All  5000  watts-day 

Ears"  focus 
on   KFYR   because  it 
has    always    given    them    the  best 
entertainment;  the  latest  AP  news;  told  them 
where  they  can  get  best  value  for  their  hard-earned  money. 

KFYR 

BISMARCK,  NORTH  DAKOTA         MEYER  BROADCASTING  CO. 


CONTROli 
ROOM 


ROBERT  .T.  SINETT,  formerly  as- 
sistant chief  engineer  of  WHBF.  Rock 
Island,  111.,  has  been  promoted  to  chief 
engineer,  succeeding  .1.  E.  Gray,  who 
on  Oct.  1  resigned  to  join  the  tech- 
nical staff  of  the  Illinois  State  Police 
radio  system.  .lohn  Sharpley  and 
(Jeorge  Hanna  have  been  added  to  the 
WHBF  engineering  staff. 

L.VWRENCE  E.  .lOSEPH.  recently 
appointed  executive  head  of  the  Blaw- 
Knox  Division,  was  elected  a  direc- 
tor and  vice-president  of  Blaw-Knox 
Co.  at  the  lust  meeting  of  the  board 
of  directors. 

MA.T.  R.  L.  DUNCAN,  veteran  radio- 
man, lias  been  elected  ])resident  of  the 
Television  Training  School,  480  Lex- 
ington Ave..  New  York.  Maj.  Duncan 
was  associated  with  the  Marconi  In- 
stitute in  tlie  past  and  was  once  man- 
aging director  of  the  Radio  Institute 
of  .\merica. 

.lACK  LOYELL  has  lieen  named  chief 
engineer  of  WKY.  Oklahoma  City, 
succeeding  Earl  Hull,  resigned.  Charles 
Walker,  formerly  a  WKY  operator, 
has  transferred  to  KLZ.  Denver.  Jim- 
my Bray,  formerly  of  KTOK.  Okla- 
homa City,  has  joined  the  WKY  tech- 
nical staff. 

MISCHA  PELZ  .Tr.,  formerly  in 
charge  of  the  Los  Angeles  City  Col- 
lege public  address  system,  has  j  inied 
the  studio  engineering  staff  of  KH.I. 
that  city.  His  father,  now  retired,  was 
at  one  time  musical  director  of  KOIN, 
Portland.  Ore. 

.JOHN  BCTTRICK.  of  WEEI.  Bos- 
ton, has  been  transferred  to  the  trans- 
mitter staff  at  Medford.  Mass..  and  is 
s"cceeded  at  the  studio  controls  by 
Robert  DeHart. 

HUGH  L.  LIBBY,  faculty  member, 
has  been  named  chief  operator  and 
facultv  supervisor  of  the  Washington 
State  College  station,  KWSC,  at  Pull- 
man. 

CHARLES  .TEFFERS.  enginf>er  of 
WOAI.  San  Antonio,  on  Oct.  .5  mar- 
ried  Mary   Jane  Kiintz. 

TED  REICK  has  joined  the  en^^i- 
neeriug  staff  of  WDAN,  Danville,  III., 
as  transmitter  operator. 

EDWARD  McGINLEY,  formerly  con- 
trol engineer  of  WJE.I.  Hagerstown, 
:\rd..  and  WTMA.  Charleston.  S.  C. 
li;is  joined  the  engineering  staff  of 
WCSC,  Charleston. 

EDWARD  TT'RNER,  tran.smitter  en- 
gineer of  WIP,  Philadelphia,  is  re- 
covering from  a  fractured  hip  received 
when  he  slipped  on  a  newly-painted 
floor  in  his  home. 

RUSS  THOMPSON,  engineer  of 
WBBM,  Chicago,  has  returned  to  the 
studios  following  a  month's  absence 
caused  by  a  fractured  right  leg. 

IRYING  SMALL  and  George  D'Lu- 
gas  have  joined  the  engineering  staff  of 
WELI,  New  Haven,  along  with  Grant 
Ellerbeck  as  relief  operator. 

DAN  MUNROE,  engineer  of  WLXD. 
Garv.  Ind.,  married  .Jean  Kraft  Oct. 
l.j.  ■ 

BOB  NICHOLAS.  Kenneth  Crank 
and  .T.  B.  Hannon  have  joined  the  en- 
gineering staff  of  KXOK,  St.  Louis. 
Al  Bergtold,  KXOK  operator,  recent- 
ly married. 

DON  CHASE,  engineer  of  AVT.MJ. 
Milwaukee,  was  flight  commander  of 
Wisconsin's  Civil  Air  Company  avia- 
tion field  dav  for  19S9.  staged  recent- 
Iv. 


KFRC.  Abilene,  Tex.,  has  applied  to 
the  FCC  for  authority  to  change  fre- 
quency from  1420  to  940  kc.  and  to 
increase  its  power  from  2.'>0  to  1.000 
watts. 
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conns  SIEW  12  Z  REMOTE 
Has  Plenty  On  The  Ball 

It. is  football  time  again  and  to  help  you  do  a  better  pick-up  job,  here  is  Collins  new  12Z. 
Many  operators  will  be  trudging  stadium  steps  again,  but  instead  of  carting  a  van  load 
of  equipment,  the  smart  operator  will  be  able  to  take  two  steps  at  a  time  with  his  light- 
weight 12Z. 

Inherent  Collins  quality  assures  him  of  the  utmost  reliability  and  fidelity.  He  knows 
thot  with  the  12Z  he  con  do  a  studio  job  anywhere.  A  shrewd  happy  man,  indeed,  is 
our  hero  with  his  new  shiny  Collins  12Z  Remote  Amplifier.  We  say  shrewd,  because  he 
knows  the  12Z  is  more  amplifier  for  the  money  than  he  can  buy  anywhere  else. 


CEDAR  RAPIDS,  IOWA 


NEW  YORK,  N.  Y;  11  WEST  42  STREET 


BROADCASTING  •  Broadcast  Advertising 


October  15,  1939  •  Page  51 


AGAIN  -  -  FIRST 

with  the  Newest 


^JpELEVISION  demonstrations,  of  course — but  it 
has  been  one  of  the  biggest  events  in  a  long  time 
here  in  Salt  Lake,  judging  from  crowds  attracted 
and  interest  displayed. 

What  does  this  mean  to  you,  as  an  advertiser?  It 
means  that  the  people  of  the  intermountain  terri- 
tory look  to  KDYL  for  everything  that's  newest 
and  most  interesting — that  they  will  continue  to 
think  of  KDYL  as  the  station  that 
"always  has  it  first" — ^that  they  will 
continue  to  sense  KDYL's  leader- 
ship. 


sooo 

/watts  mrmi 

tooe 

vWAnJNiOHTl 


DY 


THE  POPULAR  STATION 
Salt  Lake  City,  Utah 

Representatives : 
JOHN  BLAIR  &  COMPANY 
Chicago  -  New  York  -  Detroit 
San  Francisco  -  Los  Angeles 


PEARCE  A  PIONEER 

Claims  He  Conducted  Music 
 Broadcast  in  1914  


NOT  YET  claiming  he  is  the  first 
person  to  have  conducted  a  musical 
broadcast,  but  wondering  if  there 
■were  any  others  before  him,  is  AI 
Pearce,  currently  heard  with  his 
Gang  for  Dole  Pineapple  on  CBS. 
His  record  goes  back  to  1914 — the 
log  of  the  USS  Sherman  in  Wash- 
ington, D.  C,  contains  the  record 
of  the  ship  having  received  by  wire- 
less telephone  a  musical  program 
conducted  by  Pearce. 

A  lad  of  16  at  the  time,  Pearce 
broadcast  over  a  radio  arc  trans- 
mitter from  a  station  owned  and 
operated  by  E.  A.  Portal,  located 
atop  the  Garden  City  Bank  in  San 
.Jose,  Cal.  Using  an  Edison  "morn- 
ing glory"  type  microphone,  Al 
acted  as  m.c,  and  then  sang  with 
his  brother  in  an  act  billed  as  "Al 
and  Cal",  with  the  theme  song 
"Hello,  Hawaii,  How  Are  You?", 
which  was  the  hit  of  the  1914  sea- 
son. Currently  he  is  trying  to  find 
out  if  he  was  the  first  person  to 
conduct  a  music-comedy  program 
on  the  air. 


Langendorf  Increases 

LANGENDORF  United  Bakeries, 
one  of  the  Pacific  Coast's  largest 
bakery  concerns  and  a  major  radio 
advertiser,  recently  expanded  its 
two  network  shows.  News  Pic- 
torial, previously  heard  thrice- 
weekly  on  24  Don  Lee  stations, 
changed  time,  name  and  format  and 
is  now  on  NBC-Pacific  Red  net- 
work five  days  a  week  as  Original 
Rtish  Hughes  Pictorial.  The  Phan- 
tom Pilot  is  now  on  Mutual-Don 
Lee  two  to  three  times  weekly. 
Langendorf  introduced  Wheato- 
Nuts  and  Dr.  Penland's  bread  in 
California  and  Washington  this 
year.  Leon  Livingston  Adv. 
Agency,  San  Francisco,  is  agency. 


Rolls  Razor  in  Canada 

RICHARDS  GLAS  Co.,  Toronto 
(Rolls  Razors)  on  Oct.  16  will  start 
a  campaign  of  spot  announcements  to 
run  three  to  six  times  weekly  on 
CHNS,  Halifax;  CJCB,  Sydney,  N. 
S. ;  CFNB,  Fredericton.  N.  B. ; 
CKCW,  Moncton.  N.  B. ;  CHS.L  St. 
John.  N.  B. ;  CFCF,  Montreal ;  CKAC, 
Montreal ;  CFRC,  Kingston,  Ont. ; 
C.JKL,  Kirkland  Lake,  Ont.;  CKCR, 
Kitchener,  Ont. ;  CFPL,  London,  Ont. ; 
CBO.  Ottawa  ;  CKSO,  Sudburv.  Ont. ; 
CKGB,  Timmins.  Ont.;  CKCL,  To- 
ronto ;  CKLW,  Windsor ;  and  a  group 
of  western  stations.  A.  McKim  Ltd., 
Toronto,  placed  the  account. 


COME  AND 
GET  ITi 

A  ready-made  audience  with  a 
constant  supply  of  ready  cash 
is  the  golden  combination  of- 
fered you  on  WAIR.  If  it's 
volume  you  want — it's  here! 
Come  and  get  it! 

WAIR 

Winston-Salem,  North  Carolina 

National  Representatives 
Sears  8C  Ayer 


IN  ANTICIPATION  of  two  new 

papas,  members  of  the  staff  of 
WJSV,  Washington,  tossed  a  baby 
shov/er  for  Joe  King,  announcer, 
and  Granville  Klink,  engineer.  In 
front  row  (1  to  r)  are  Margaret 
Legge,  assistant  bookkeeper;  King 
and  Klink;  Gladys  Hall,  secretary 
to  CBS  Vice-President  Butcher; 
middle  row,  Hugh  Conover,  an- 
nouncer; Charles  Parker,  guest  re- 
lations; Robert  Pilchior,  engineer; 
Elma  Williams,  secretary  to  Chief 
Engineer  Clyde  Hunt;  top  row, 
Donald  Saunders,  engineer,  and 
Harry  McTigue,  sports.  The  King 
baby,  a  boy,  was  born  Oct.  11  and 
the  Klink  baby,  also  a  boy,  Oct.  2. 


ABDICATION  speech  of  Edward 
VIII  of  England  in  December,  1936, 
as  recorded  by  World  Broadcasting 
System,  has  been  placed  in  the  steel 
Crypt  of  Civilization  at  Oglethorpe  U, 
Atlanta,  along  with'  other  recordings. 


THE  VOICE  OF  MISSISSIPPI 


5,000  D 


N.BX. 


STRIKE  OIL  IN 
MISSISSIPPI 

"Black  gold" — six-thousand  barrels  per 
day  is  being  taken  from  Tinsley  Dome, 
approximately  30  miles  north  of  Jackson. 

Drilling  activity  is  underway  in  Hinds, 
Warren  and  Madison  counties.  "Shooting" 
continues  along  the  gulf  coast. 

Base  prices  for  leases  range  from  $17.50  to 
$350  per  acre. 

Oil  fever  is  already  manifest  in  Jackson 
and  surrounding  vicinity.  Hotel,  ofSce 
and  residential  accommodations  are  at  a 
premium. 

Invest  your  advertising  dollars  with 
WJDX.  Mississippi's  dominant  radio  sta- 
tion will  help  you  "strike  oil"  in  this 
rapidly  developing  market  area. 


Owned  ond  Operated  By 

LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 
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THE  VOICE  OF  THIS  RICH  MARKET 
IS 


This  station  can  be  your  most  effective 
salesman  in  the  two-billion-dollar  market 
that  is  included  in  its  primary  area  .... 


LOOK  AT  THESE  WHAS  POTENTIALITIES 

1,292,454  FAMILIES  1,185,900  RADIO  HOMES 

$2,214,269,000  Total  Spendable  Income 
$1,296,831,000  RETAIL  SALES  $1,492,684,705  BANK  DEPOSITS 

$153,975,874  INDUSTRIAL  PAYROLL 
$1,360,831,000  VALUE  OF  FARM  LANDS  AND  BUILDINGS 

(OTHER     DATA     ON     SALES     POTENTIALITIES    IN    THIS   AREA   AVAILABLE   ON  REQUEST) 


820  Kilocycles — 50,000  Watts 

•Nationally  Represented  by  Edward  Retry  Cr  Co. 


CBS 
BASIC 

STATION 


Owned  and  Operated  by 

THE  COURIER-JOURNAL 
THE   LOUISVILLE  TIMES 


THE  ttuiinedd  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WADC,  Akron 

Beaumont  Labs.,  St.  Louis  (4-Way 

tablets),  100  ta,  thru  H.  W.  Kastor 

&  Sons,  Chicago. 
Ludens    Inc.,    Reading,    Pa.  (cough 

drops),  60  sa,  thru  J.  M.  Mathes, 

N.  Y. 

Standard  Oil  Co.  of  Ohio,  Cleveland, 
38  sa,  350  sp,  thru  McCann-Erick- 
son.  Cleveland. 

Charles  E.  Hires  Co.,  Philadelnhia 
(root  beer),  75  ta,  thru  O'Dea,  Shel- 
don &  Canaday,  N.  Y. 

Bond  Clothing  Co.,  Akron,  78  sp,  thru 
Neff-Rogow,  N.  Y. 

Oyster  Shell  Products  Co.,  New  Ro- 
chelle,  N.  Y.,  52  sa,  thru  Brown  & 
Thomas,  N.  Y. 

KSFO,  San  Francisco 

Quaker  Oats  Co.,  Chicago  (Aunt  Jemi- 
ma), 2  sa  weekly,  thru  Sherman  K. 
Ellis  &  Co.,  Chicago. 

White  King  Soap  Co.,  Los  Angeles.  5 
sa  weekly,  thru  R.  R.  Morgan  Co., 
Los  Angeles. 

Scott  Towel  Co.,  New  York  (paper 
towels ) ,  2  sp  weekly,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

Langendorf  Bakeries,  San  Francisco 
(Homestead  Bread),  3  sa  weekly, 
thru  Leon  Livingston,  San  Fran- 
cisco. 

KGMB,  Honolulu,  and  KGBC,  Hilo 

Vick  Chemical  Co.,  New  York,  39  t, 

thru  Morse  International,  N.  Y. 
Colgate-Palmolive-Peet,    Jersey  City, 

21  t,  thru  Benton  &  Bowles,  N.  Y. 
H.  J.  Heinz  Co.,  Pittsburgh,  renewal 

sp  series,  thru  National  Export  Adv. 

Service,  N.  Y. 
Euclid  Candy  Co.,  San  Francisco,  sa 

series,  thru  Sidney  Garfinkel  Adv. 

Agency,  San  Francisco. 

KQW,  San  Jose,  Cal. 

Folger  Coffee  Co..  San  Francisco,  3  sp 
weekly,  thru  Raymond  R.  Morgan 
Co.,  Los  Angeles. 

Industrial  Training  Corp.,  Oakland,  2 
sp  daily,  thru  .James  R.  Lunke  As- 
sociates. Seattle. 

Mutual  Citrus  Products,  Los  Angeles 
(pectin),  13  t  weekly,  thru  Charles 

H.  Mayne  Co.,  Los  Angeles. 

KHJ.  Los  Angeles 

Quaker  Oats  Co.,  Chicago,  (Magic 
Ready  Mix),  6  sp  weekly,  thru 
Sherman  K.  Ellis  &  Co.,  Chicago. 

Helms  Bakery,  Los  Angeles  (chain 
home  deliverey).  5  sn  weekly,  thru 
Martin  Allen  Adv.,  Los  Angeles. 

Postal  Telegraph-Cable  Co..  New 
York,  3  sa  weekly,  thru  Blow  Co., 
N.  Y. 

WBBM,  Chicago 

Airy  Fairy  Foods,  Minneapolis  (cake 

flour),  sp  weekly,  thru  George  H. 

Hartman  Co.,  Chicago. 
Fitzpatrick  Bros.,  Chicago  (soap),  10 

sp  weekly,  thru  Neisser-Meyerhoff, 

Chicago. 

Sears-Roebuck  Co.,  Chicago  (retail 
stores),  sp  daily,  thru  McJunkin 
Co.,  Chicago. 

WBNX,  New  York 

Procter  &  Gamble  Co.,  Cincinnati,  3 
t  weekly,  thru  Compton  Adv.,  N.  Y. 

Maryland  Pharmaceutical  Co.,  Balti- 
more (Rem,  Rel),  15  ta  or  sa  week- 

I. y,  direct. 

Ford  Motor  Co.,  Detroit.  Ifi  sa,  thru 
McCann-Erickson,  Detroit. 
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KDKA,  Pittsburgh 

Kellogg  Co.,  Battle  Creek  (All-Bran), 
39  sp,  thru  Kenyon  &  Eckhardt, 
N.  Y. 

Chas.  B.  Knox  Gelatine  Co.,  Johns- 
town, N.  Y.,  26  sp,  thru  Kenyon  & 
Eckhardt,  N.  Y. 

Little  Crow  Milling  Co.,  Warsaw,  Ind. 
(Coco-Wheats),  6  sa  weekly,  thru 
Rogers  &  Smith,  Chicago. 

Freedom  Oil  Works,  Pittsburgh,  5  ta 
weekly,  thru  Albert  P.  Hill  Co., 
Pittsburgh. 

Kemp  &  Lane,  LeRoy,  N.  Y.  (propri- 
etary), 2  ta  weekly,  thru  Hughes, 
Wolff  &  Co.,  Rochester. 

Air  Conditioning  Training  Corp., 
Youngstown,  26  t,  thru  National 
Classified  Adv.  Agency,  Youngstown. 

Goodyear  Tire  &  Rubber  Co..  Akron 
(tractor  tires),  weekly  t,  thru  Ar- 
thur Kudner,  N.  Y. 

E.  L.  Knowles  Inc.,  Springfield,  Mass. 
(Rubine).  104  sa,  thru  Lawrence 
M.  O'Connell,  Springfield. 

Pinex  Co.,  Fort  Wayne,  44  sa,  thru 
Russell  M.  Seeds  Co.,  Chicago. 

Maryland  Pharmaceutical  Co.,  Balti- 
more (Rem,  Rel),  60  ta,  thru  Joseph 
Katz  Co..  Baltimore. 

E.  I.  DuPont  de  Nemours  &  Co.,  Wil- 
mington (Cel-O-Glass),  13  ta,  thru 
BBDO,  N.  Y. 

WOAI,  San  Antonio 

Washington  State  Apples  Inc.,  Seattle, 
10  ta  weekly,  thru  J.  Walter  Thomp- 
son Co.,  San  Francisco, 

Custodian  Toiletries,  Chicago  (cos- 
metics), 9  ta  weekly,  thru  H.  W. 
Kastor  &  Sons,  Chicago. 

Mentholatum  Co.,  Wilmington,  Del., 
6  sa  weekly,  thru  Dillard  Jacobs, 
Atlanta. 

Duncan  Coffee  Co.,  Houston,  3  * 
weekly,  thru  Steele  Adv.  Agency, 
Houston. 

WCOU,  Lewiston,  Me. 

Richfield  Oil  Corp.,  New  York,  10  sa 

weekly,  thru  Sherman  K.  Ellis  & 

Co.,  N.  Y. 
Carleton    &    Hovey,    Lowell,  Mass. 

(Father  John's),  156  sa,  thru  John 

W.  Queen,  Boston. 

KRGV,  Weslaco,  Tex. 

General  Mills,  Minneapolis,  262  *,  52 
t,  210  t,  155  t,  thru  Blackett-Sample- 
Hummert,  Chicago,  Knox  Reeves, 
Minneapolis. 

KPO,  San  Francisco 

Tillamook  County  Creamery  Assn.,  Til- 
lamook, Ore.  (cheese),  weekly  sp, 
thru  Botsford,  Constantine  &  Gard- 
ner, Los  Angeles. 

KFEL,  Denver 

Mountain  States  Telephone  &  Tele- 
graph Co.,  Denver,  so  series,  direct. 


WFBR,  Baltimore 

American  Chicle  Co.,  Long  Island  City, 
96  sa,  thru  Badger  &  Browning, 
N.  Y. 

Benrus  Watch  Co.,  New  York.  364  sa, 
thru  J.  D.  Tarcher  &  Co.,  N.  Y. 

Potter  Drug  &  Chemical  Co.,  Maiden, 
Mass.  (Cuticura  soap),  312  t,  thru 
Atherton  &  Currier,  N.  Y. 

Ex-Lax  Mfg.  Co.,  Brooklyn  (propri- 
etary), 32  ta,  thru  Joseph  Katz  Co., 
Baltimore. 

Household  Finance  Corp.,  Chicago,  52 
sp,  thru  BBDO,  Chicago. 

Lea  &  Perrins,  New  York  (sauce),  52 
sa,  thru  Schwimmer  &  Scott,  N.  Y. 

Vick  Chemical  Co..  New  York  (Vapo- 
Rub),  442  ta,  thru  Morse  Interna- 
tional, N.  Y. 

WDZ,  Tuscola,  111. 

DeKalb  Agricultural  Assn.,  DeKalb, 
111.  (hybrid  corn),  66  sa,  thru  West- 
ern Adv.  Agency,  Racine,  Wis. 

Atlas  Mutual  Benefit  Assn.,  Wilming- 
ton, Del.  (insurance),  3  sp  weekly, 
thru  Shaffer,  Brennan,  Margolis 
Adv.  Co.,  St.  Louis. 

American  Poultry  Journal,  Chicago,  3 
sa  weekly,  direct. 

Furst-McNess  Co.,  Freeport,  111.  (food 
remedies),  2  sa  weekly,  thru  Rogers 
&  Smith,  Chicago. 

Stover  Mfg.  &  Engine  Co.,  Freeport, 
111.  (water  softener),  2  sa  weekly, 
thru  Rogers  &  Smith,  Chicago. 

WOR,  Newark 

Howard  Clothes,  New  York,  weekly  sp, 
thru  Redfield-.Johnstone,  N.  Y. 

Refrigeration  &  Air  Conditioning 
Training  Corp..  Youngstown,  week- 
ly sp,  thru  National  Classified  Adv. 
Agency,  Youngstown. 

Procter  &  Gamble  Co.,  Cincinnati, 
( Teel ).5  t  weekly,  thru  H.  W.  Kas- 
tor &  Sons,  Chicago. 

Bristol-Myers  Co.,  New  York  (Minit 
Rub),  3  sp  weekly,  thru  Young  & 
Rubicam,  N.  Y. 

KFBK,  Sacramento,  Cal. 

General  Sugar  Products  Co.,  San  Fan- 
cisco  (sugar),  10  t  weekly,  thru  J. 
Walter  Thompson  Co„  San  Fran- 
cisco. 

W.  P.  Fuller  Co.,  San  Francisco 
(paints),  21  sa  weekly,  thru  Mc- 
Cann-Erickson, San  Francisco. 

White  Laboratories,  New  York  (Feen- 
amint),  5  t  weeklv,  thru  Wm.  Esty 
&  Co.,  N.  Y. 

WLW,  Cincinnati 

WiUard  Tablet  Co.,  Chicago  (propri- 
etary), sa  series,  thru  First  United 
Broadcasters,  Chicago. 

Consolidated  Drug  Co.,  Chicago,  sa 
series,  thru  Benson  &  Dall,  Chicago. 

KRE,  Berkeley,  Calif. 

B.  F.  Goodrich  Rubber  Co.,  Akron 
(tires),  2  sa  weekly,  direct. 


"We're  on  top  in  Washington  too,  since  we  bought  WRC." 


CFCF,  Montreal 

Underwood  Elliott-Fisher  Co.,  Toronto 

(typewriters),  weekly  sp,  thm  J.  J. 

Gibbons,  Toronto. 
Royal  Canadian  Tobacco  Co.,  Toronto, 

26  sp.  thru  Metropolitan  Bcstg.  Co., 

Toronto. 

Fulford  Co.,  Chicago  (Dr.  Williams 
pills),  156  sa,  thru  Spot  Broadcast- 
ing, N.  Y. 

Wm.  Wrigley  Co.,  Toronto  (chewing 
gum),  26  sp,  thru  Tandy  Adv.  Co., 
Toronto. 

Imperial  Tobacco  Co.,  Montreal 
(Sweet  Caporal),  5  t  weekly,  thru 
Whitehall  Broadcasting,  Montreal. 

Fairbanks  Morse  Co.,  Montreal  (fur- 
nace blowers),  5  sa  weekly,  thru 
J.  .1.  Gibbons,  Toronto. 

Dr.  J.  O.  Lambert  Ltd.,  Montreal 
(cough  medicine),  weekly  sp,  thm 
J.  E.  Huot,  Montreal. 

Oxo  Co.  of  Canada.  Montreal  (cubes), 
200  ta,  thru  A.  McKim,  Montreal. 

Thomas  Lipton  Co.,  London  (tea),  79 
so,  thru  Vickers  &  Benson,  Mon- 

Henry  K.  Wampole  &  Co.,  Perth,  Ont. 
(cod  liver  oil),  63  so,  thru  .T.  J. 
Gibbons,  Montreal. 

WFAA-WBAP,  Dallas-Ft.  Worth 

Vick  Chemical  Co.,  Greensboro,  N.  C. 

(Vaporub),    390    so,    thru  Morse 

International,  N.  Y. 
Galveston-Houston  Breweries,  Galves- 
ton, 312  sp,  thru  Jay  Skinner  Adv. 

Agency,  Houston. 
Scott  Paper  Co.,  Chester,  Pa.  (Scott 

towels),    39    sp.    thru    .7.  Walter 

Thompson  Co.,  N.  Y. 
Procter    &    Gamble    Co.,  Cincinnati 

(Lava  soap),  70  t,  thru  Blackett- 

Sample-Hummert,  Chicago. 
Wander  Co..  Chicago  (Ovaltine),  150 

t.   thru  Blackett-Sample-Hummert, 

(Chicago. 

General  Mills,  Minneapolis  (Wheat- 
ies ) ,  155  t.  thru  Knox-Reeves  Adv., 
Minneapolis. 

Brown  &  Willianjson  Tobacco  Co., 
Louisville  (Big  Ben  Tobacco),  t, 
thru  Russell  M.  Seeds  Co.,  Chicago. 

Goodyear  Tire  &  Rubber  Co.,  Akron, 
52  t,  thru  Arthur  Kudner,  N.  Y. 

Ballard  &  Ballard,  Louisville  (Oven- 
ready  Biscuits).  156  sp,  thru  Henri- 
Hurst  &  McDonald,  Chicago. 

CFCH,  North  Bay,  Ont.;  CJKL, 
Kirkland  Lake,  Ont.;  CKGB, 
Timmins,  Ont. 

Canada  Starch  Co.,  Toronto  (com 
syrup),  5  so  weekly,  thru  Vickers 
&  Benson,  Toronto. 

Henry  K.  Wampole  Ltd.,  Toronto 
(medicinal),  3  so  weekly,  thru  J. 
J.  Gibbons,  Toronto. 

Dr.  J.  O.  Lambert  Ltd.,  Montreal 
(medicinal).  2  sp  weekly,  thru  J. 
E.  Huot,  Montreal. 

Richards  Glass  Co.,  Toronto  (Rolls 
Razors),  4  so  weekly,  thru  A.  Mc- 
Kim, Toronto. 

Northrop  &  Lyman  Co.,  Toronto  (me- 
dicinal), 3  sa  weekly,  thru  E.  W. 
Reynolds  &  Co.,  Toronto. 

Grove  Laboratories,  Toronto  (medici- 
nal), 3  so  weekly,  thru  R.  C.  Smith 
&  Son,  Toronto. 

Harold  F.  Ritchie  Products.  Toronto 
(medicinal),  4  t  weekly,  thru  Unit- 
ed Radio  Adv.  Agency,  Toronto. 

WHO,  Des  Moines 

Dr.  Peter  Fahrney  &  Sons,  Chicago 
(proprietary),  156  sa,  thru  Cramer- 
Krasselt,  Milwaukee. 

Goodyear  Tire  &  Rubber  Co.,  Akron. 
156  sp,  thru  Arthur  Kudner,  N.  Y. 

Manhattan  Soap  Co.,  New  York 
(Sweetheart).  39  sp,  thru  Franklin 
Bruck  Adv.  Corp.,  N.  Y. 

Russel-Miller  Milling  Co.,  Minneap- 
olis (Occident  flour),  13  sp,  thru 
Mitchell  Adv.  Agency,  Minneapolis. 

Penn  Tobacco  Co.,  Wilkes-Barre 
(Kentucky  Club),  1.56  sp,  thm 
Ruthrauff  &  Ryan,  N.  Y. 

Kellogg  Co.,  Battle  Creek  (All-Bran), 
13  sp,  thru  Kenyon  &  Eckhardt, 
N.  Y. 

KSL,  Salt  Lake  City 

Mountain  States  Telephone  &  Tele- 
graph Co.,  Salt  Lake  City,  sa  series, 
direct. 
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I 


rV.  p.  FULLER  Co.,  San  Francisco 

i paints  and  varnishes),  recently  used 
15  stations  in  eight  Western  states 
a  a  special  two-week  spot  announce- 
ment campaign  to  test  the  radio 
Adaptability  of  an  advertising  idea, 
'mbodying  an  offer  for  an  end  table 
'or  one  cent  with  a  $2.99  paint  pur- 
phase,  previously  used  only  in  news- 
paper and  magazine  copy.  McCann- 
Brickson,  San  Francisco,  handles  the 
Account. 

STANDARD  OIL  Co.,  of  California, 
(Ban  Francisco,  has  contracted  with 
KPO,  San  Francisco,  for  14-weekly 
time  signals  for  a  year.  Agency  is  Mc- 
Jpann-Erickson,  San  Francisco. 

feoS  MFG.  Co.  of  Canada,  Toronto 
Kcleanser)  started  Oct  1  the  Goxicou 
pluh  six  times  weekly  on  CHRC,  Que- 
pec,  as  a  test.  L.  J.  Haegerty  &  Asso- 
piates,  Toronto,  placed  the  account. 

'[PIONEER  CANNERIES,  Seattle 
i<  Minced  Sea  Clams),  in  a  five-week 
'Southern  California  campaign  which 
Started  Oct.  9,  is  using  daily  participa- 
ijtion  in  the  combined  Sunrise  Salute 
tmd  Housewives  Protective  League 
iprograms  on  KNX,  Hollywood.  Agen- 
X'y  is  J.  Walter  Thompson  Co.,  San 
'[Francisco. 

Undy  lotshaw  body  rub, 

I'Chicago,  has  started  Boh  Elson's 
Sports  Review,  thrice-weekly  quarter- 
hour  series  on  WON,  Chicago.  Neis- 
ser-Meyerhofif,  Chicago,  is  agency. 
:The  program  is  sponsored  on  alter- 
nating days  by  Charles  B.  Knox  Gela- 
<itine  Co. 

jBLUE  BIRD  POTATO  CHIPS  Inc., 
jOakland,  Cal.,  in  a  30-day  campaign 
'which  started  Oct.  9,  is  using  daily 
.")0-word  spot  announcements  on  KWG 
KROY  KARM  KERN  KLX  and 
KSRO.  Agency  is  Emil  Brisacher  & 
,  Staff,  Los  Angeles. 

IFRUIT  INDUSTRIES  Ltd.,  Los  An- 
geles &  San  Francisco  (Guasti  wine;, 
in  a  Southern  California  pre-holiday 
campaign  which  started  Oct.  9,  is 
using     five     one-minute  dramatized 

.  transcribed  announcements  weekly  on 
KHJ  KFXM  KVOE  KDB  KGB  KFI 

(and  10  a  week  on  KFOX.  Contract  is 

.  for  12  weeks.  Emil  Brisacher  &  Staff, 
Los  Angeles,  is  the  agency. 

HOUSTON  MILLING  Co.,  Houston, 
Tex.,  (American  Maid  Flour),  has 
started  using  five  times  weekly,  the 
quarter-hour  transcribed  program. 
Wade  Lane's  Home  Folks,  on  KTBH, 
that  city,  in  a  test  campaign,  and 
contemplates  extending  the  series  to 
include  eight  additional  stations  in 
Texas  and  Louisiana.  Giezendanner 
-  Adv.  Co.,  Houston,  has  the  account. 
Transcribed  series  was  produced  by 
Mertens  &  Price,  Los  Angeles. 


Salesmen's  Kitty 

SALES  staff  of  KMPC,  Bev- 
erly Hills,  Cal.  has  started  a 
three-month  contest  to  bring 
in  the  largest  volume  of  new 
business  by  Christmas.  There 
are  no  rules  to  the  contest. 
Only  requirement  is  that  bus- 
iness secured  must  not  have 
been  on  the  station  within 
six  months.  Each  account  ex- 
executive  has  contributed  to  a 
"kitty"  which  will  be  awarded 
to  top  man  at  end  of  the  con- 
test. Bob  Reynolds,  at  the 
present  time,  leads  in  the 
field. 


WILLIAM  T.  THOMPSON  Co.,  Los 
Angeles,  out  of  radio  for  some  time,  to 
introduce  a  new  soil  conditioner,  VIT 
B-1  powder,  is  conducting  a  test  cam- 
paign on  KECA.  that  city,  using  the 
weekly  Garden  Club  of  the  Air.  Con- 
tract is  for  13  weeks,  having  started 
Oct.  8.  A  regional  campaign  is  con- 
templated. Agency  is  Richard  T. 
Clarke  Co.,  Beverly  Hills,  Cal. 

BORDEN  DAIRY  DELIVERY  Co., 
San  Francisco  (dairy  products),  on 
Oct.  9  started  for  52  weeks  a  thrice 
daily  six  times  weekly  10-minute  news 
program  featuring  Ted  Bliss  as  com- 
mentator, on  KH.I,  Los  Angeles.  Los 
Angeles  City  News  Service  and  INS 
are  used.  Firm  is  also  sponsoring  simi- 
lar daily  news  broadcasts,  with  John 
B.  Hughes  as  commentator,  on  KFRC, 
San  Francisco.  Agency  is  McCann- 
Erickson  Inc.,  San  Francisco. 

LOWE  BROS  Co.,  Toronto  (paints), 
has  started  spot  announcements  on 
CKCL,  Toronto,  as  a  test,  and  later 
will  expand  to  cover  a  number  of  Ca- 
nadian stations.  Account  was  placed 
by  MacLaren  Adv.  Co.,  Toronto. 


CUSTODIAN  TOILETRIES  Co., 

Chicago  (cosmetics),  is  using  a  vary- 
ing schedule  of  transcribed  spot  an- 
nouncements on  WOAI,  San  Antonio ; 
KGNC,  Amarillo  ;  WFAA  and  KRLD, 
Dallas;  KPRC,  Houston;  KOMA, 
Oklahoma  City.  H.  W.  Kastor  &  Sons 
Adv.  Co.,  Chicago,  handles  the  account. 

PEOPLE'S  CREDIT  JEWELLERS, 
Toronto  (chain  stores),  has  started 
weekly  Cupid's  Corner,  an  interview 
with  recently  engaged  couples,  on 
CFRB,  Toronto,  and  Musical  Oems, 
on  CKAC,  Montreal.  Same  sponsor  on 
Oct.  8  started  Sunday  evening  network 
singsong  from  Toronto  on  CKCL,  To- 
ronto ;  CKCO,  Ottawa ;  CHML,  Ham- 
ilton, Ont.  Agency  is  MacLaren  Adv. 
Co.,  Toronto. 

TUCKETT'S  Ltd.,  Hamilton,  Ont. 
(Wings  cigarettes)  on  Oct.  9  started  4 
spot  announcements  daily  on  45  Ca- 
nadian stations,  to  run  till  Dec.  30, 
1939.  Account  was  placed  by  Mac- 
Laren Adv.  Co.,  Toronto. 

WESTERN  CANADA  Flour  Mills, 
Toronto,  has  added  four  additional 
stations  —  C  F  R  C,  Kingston,  Ont. ; 
CFCO,  Chatham,  Ont.;  CKLN,  Nel- 
son, B.  C. ;  CHWK,  Chilliwack,  B.  C. 
— to  the  27  stations  listed  in  Broad- 
casting, Oct.  1,  for  the  transcribed 
dramatized  show  Cavalcade  of  Drama. 
Account  was  placed  thru  A.  McKim 
Ltd.,  Toronto. 

I.  J.  FOX,  Cleveland  (chain  furriers), 
on  Oct.  11  started  sponsorship  of  the 
MBS  program  The  Lamplighter  on 
WHK,  Cleveland,  Wednesdays  at 
10  :45  a.m.  The  quarter-hour  program, 
featuring  Jacob  Tarshish,  is  spon- 
sored on  WOR,  Newark,  by  A.  Good- 
man &  Sons,  New  York. 

G.  T.  FULFORD  Co.,  Canada  (Dr. 
William  Pink  Pills),  on  Sept.  20  for 
52  weeks  started  a  campaign  of  tran- 
sci'ibed  announcements  on  12  Cana- 
dian stations.  Spot  Broadcasting,  New 
York,  placed  the  spots. 


1000  WATTS  DAYTIME-500  WATTS  NIGHT 


AND  COmPRNY 


N ECU  YORK 
DETROIT 
CHICRGO 
SflN  FRANCISCO 

■  * 

RADIO  STflTION 
REPRESENTOTIVES 


LET  ONE  OF  RADIO'S  GREATEST 
PRODUCERS  SHOW  YOU  HOW  TO 

BUILD  SHOWS 

THAT  CUCK! 

Everything  you   need   to  know 
to  get — 

•  top-notch  shows! 

•  larger  listening  audiences! 

•  unusual  sales  results! 

YOU'LL  gain  years  of  production  ex- 
perience ...  overnight  ,  ,  ,  by  letting 
John  S.  Carlile  show  you  how  to  or- 
ganize, produce  and  direct  successful  radio 
shows.  His  new  book,  **Production  and 
Direction  of  Radio  Programs''  is  the  fruit  of 
a  busy  decade  as  C.  B.  S.  production  man- 
ager. It  gets  down  to  brass  tacks  right 
from  the  FIRST  page. 

Here  is  the  A  to  Z  of  building  shows  that 
click  —  as  entertainment,  as  commercial 
broadcasts  that  sell  I  You  get  priceless  ad- 
vice on  how  to  work  out  your  program  idea 
and  give  it  "ear  appeal",  how  to  organize 
the  production  staff  for  $50  shows,  as 
well  as  network  extravaganzas,  how  to  bal- 
ance showmanship  with  salesmanship.  More 
than  50  illustrations  and  diagrams  give  you 
the  most  effective  studio  set-ups  for  musicv 
dramatic   and  educational  shows. 


CAN  you  USE  THESE  IDEAS 
AND  SUGGESTIONS? 

9  How  to  produce  hundreds  of  sound  ef- 
fects, from  pistol  shots   to  church  bells  i 

•  A  complete  dictionary  of  radio  terms  toith 
illustrations  of  studio  sign  language; 

•  How  to  slant  appeal  for  various  audiences; 

•  How  to  make  the  most  of  your  studio^ 
microphone  and  special  equipment; 

•  Tested  rules  for  checking  your  production 
progress ; 

•  How  to  time  your  show  for  smoothness 
and  split-second  precision ; 

•  How  to  make  a  radio  speech— '( required 
reading  for  anyone  who  is  ever  likely  to 
go  on  the  air), 

SPECIAL  OFFER: 

See  the  book  at  our  risk.  Pay  for 
it  only  if  you  decide  to  keep  it. 
Keep  it  only  if  it  gives  you  many 
times  your  money's  worth.  The 
coupon  will  bring  you  this  book 
on  approval. 


MAIL  NOW 

Prentice-Hall,  Inc., 

Dept.   PP-2,  70  Fifth  Ave..  N.  Y.  C. 

Send  me  John  S.  Carlile's  '■PRODnC- 
TION  A.ND  DIRECTION  OF  RADIO 
PROGRAMS"  for  5  DAYS'  FREE 
EXAMINATION.  After  5  davs.  I  will 
either  send  you  $3.75,  plus  8c  postage, 
or  mail  *he  book  back  to  >'0U. 


Name   

Address   

City    State  

□  Check  here  if  you  prefer  enclosing  $3.75 
with  coupon,  in  which  case  W3  pay  the 
postage.  Same  refund  guarantee  applies, 
of  course. 

(NOTE:  N.  Y.  C.  residents  add  ftc  tor 
Sales  Tax). 
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'CANADAS 
RICHEST 
MARKET 


w  ^  w  w 


The  finest  of  radio  enter- 
tainment has  made  CFCF 
the  most  listened-to  radio 
station  in  Canada's  metrop- 
olis. You  can  capitalize  on 
this  wide  bilingual  market 
by  using  this  sales-building 
medium  for  your  advertis- 
ing message.  You'll  find 
that  CFCF  will  build  sales 
for  you. 

CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 

CANADIAN 
MARCONI 
COMPANY 

Representatives : 
CANADA 
All  Canada  Radio  Facilities 
U.  S.  A. 
Wei.  d  &  Company 


NBC  affiliate 
^     ^     ^    ^  ^ 


SUPERTEST  PETROLEUM  Corp. 
Ltd.,  Toronto,  has  expanded  its  foot- 
ball sponsorship  in  Canada  this  sea- 
son to  include  broadcasts  of  all  in- 
tercollegiate games  played  in  Molson 
Stadium,  Montreal,  Little  Stadium, 
London,  and  Richardson  Stadium, 
Kingston.  The  broadcasts  will  be  heard 
in  the  home  cities  of  the  visiting  clubs 
and  in  some  eases  additional  stations 
will  be  used.  Vickers  &  Benson  Ltd.. 
Toronto  and  Montreal,  handle  the  ac- 
count. 

CORN  PRODUCTS  Refining  Co., 
New  York  (Karo),  is  sponsoring  the 
juvenile  transcription  series.  Adven- 
tures of  Ace  Williams,  produced  by 
Charles  Michelson,  on  KGU,  Hono- 
lulu, starting  Oct.  15.  Gotham  Adv. 
Co.,  New  York,  handles  the  account. 

COMET  RICE  MILLS,  Beaumont, 
Tex.,  (packaged  rice),  in  a  four-week 
Southern  California  campaign  which 
started  Oct.  2  is  using  daily  partici- 
pation in  the  combined  Sunrise  Salute 
and  Housewives  Protective  League  on 
KNX,  Hollywood.  Freitag  Adv.  Agen- 
cy, Atlanta,  has  the  account. 

CAMPBELL  SOUP  Co.,  Camden 
(soup),  is  sponsoring  for  26  weeks  the 
6-weekly  Radio  Reporter  on  KPO, 
San  Francisco.  Agency  is  Ward  Whee- 
lock  Co.,  Philadelphia. 

MILES  LABORATORIES  Inc.,  Elk- 
hart, Ind.  (Alka-Seltzer),  is  sponsor- 
ing nine  college  football  broadcasts 
on  WOWO,  Fort  Wayne,  on  consecu- 
tive Saturdays  starting  Sept.  30,  car- 
rying either  the  games  of  Indiana  U 
or  Purdue.  Wade  Adv.  Agency,  Chi- 
cago, handles  the  account. 

WIND,  Gary.  Ind.,  is  broadcasting 
the  October  races  at  Sportsman  Park, 
Chicago,  by  arrangement  with  the  Na- 
tional Jockey  Club.  Ted  Williams  and 
Frank  Ashley  air  the  races,  jointly 
sponsored  by  Walgreen  Drug  Co.  Gar- 
cia Grande  cigars.  Twenty  Grand, 
Spud,  Kreml  hair  tonic  and  Stude- 
baker  Sales. 

WANDER  Co..  Chicago  (Ovaltine), 
has  added  WHK,  Cleveland,  and 
WKBN,  Youngstown,  O.,  to  the  list 
carrying  twice-weekly  spot  announce- 
ments [Broadcasting,  Sept.  1]. 
Blackett-Sample-Hummert,  Chicago,  is 
agency. 

QUAKER  OATS  Co..  Chicago,  which 
has  appointed  Ruthrauff  &  Ryan,  that 
city,  as  agency  for  its  Puffed  Wheat 
and  Rice,  is  using  Stop  Me  if  You've 
Heard  This  One.  featuring  Milton 
Berle  on  53  NBC-Red  stations,  Sat- 
urday, 8:30-9  p.  m. 
BATHASWEET  Corp.,  New  York,  on 
Oct.  15  continues  its  news  program 
campaign  for  Bathasweet  soap  adding 
WEAF.  New  York,  with  the  Sunday 
News  Hinhlights  program  from  11 :30 
to  11 :45  a.  m.  Agency  is  H.  M.  Kiese- 
wetter  Agency,  New  York. 
STANDARD  OIL  Co.  of  California, 
San  Francisco,  is  sponsoring  broad- 
easts  of  34  local  football  games  on 
KGMB,  Honolulu.  Agency  is  McCann- 
.  Erickson,  San  Francisco. 


EXCELS  IN 
RESPONSE  THRU 
ESTABLISHED 
FEATURES  IN 

ENGLISH 
JEWISH 
ITALIAN 
POLISH 


Well  Known 

LISTENER  letter  recently 
received  by  Proctor  &  Gamble, 
Cincinnati,  was  addressed, 
"To  Ivory  Soap,  in  Care  of 
the  Station  to  which  I  Am 
Listening". 


SOUTHERN  CALIFORNIA  Chevro- 
let Dealers  Assn.,  Los  Angeles,  in  a 
10-day  campaign  ending  Oct.  16, 
scheduled  an  average  of  14  spot  an- 
nouncements daily  on  8  Southern  Cali- 
fornia stations,  KHJ  KGB  KDB 
KFXM  KVOB  KPMC  KVEC  KXO. 
Agency  is  Campbell-Ewald  Co.,  Los 
Angeles. 

PHOENIX  LAUNDRY  &  DRY 
CLEANING  Co.,  Phoenix,  placing  di- 
rect, on  Oct.  8  started  sponsoring 
weekly  the  transcribed  quarter-hour 
serial.  My  Prayer  Was  Answered,  on 
KOY,  that  city.  Contract  is  for  30 
weeks.  Serial  was  produced  by  Fields 
Bros.  Radio  Corp.,  Hollywood. 

J.  S.  WILLIAMS,  formerly  sales 
manager  of  the  Sunbrite  Cleanser  di- 
vision of  Swift  &  Co.,  Chicago,  has 
joined  Chappel  Bros.,  Rockford,  111., 
as  vice-president  in  charge  of  sales 
and  advertising. 


70%  Have  One  Rate 

RESPONSE  to  a  query  concerning 
the  difference  between  local  and  na- 
tional rates  sent  by  Donahue  &  Coe, 
New  York,  to  all  stations  with  whom 
the  agency  had  placed  spot  announce- 
ments advertising  the  M-G-M  motion 
picture,  "The  Women",  shows  that 
about  70%  of  these  stations  have  only 
one  rate,  with  no  distinction  between 
national  and  local  advertisers,  accord- 
ing to  D.  R.  Parman,  radio  director 
of  the  agency. 


Premiums  Are  Offered 
By  60%  of  Sponsors  on 
NBC  Nets,  Says  James 

APPROXIMATELY  60%  of  all 
advertisers  on  NBC  make  some  kind 
of  offer  to  their  listeners,  E.  P.  H. 
James,  sales  promotion  manager  of 
the  network,  stated  at  the  opening 
session  of  the  fifth  annual  Atlantic 
Coast  Premium  Exposition,  held 
under  the  auspices  of  the  Premium 
Assn.  of  America  at  the  Hotel 
Astor,  New  York,  Oct.  2-6.  Of 
these,  about  two-thirds  ask  for 
cash,  usually  ten  cents,  he  said. 

Tracing  the  history  of  premiums 
on  the  air  since  Oct.  1,  1930,  when 
NBC  first  granted  an  advertiser 
permission  to  announce  an  offer 
over  the  network,  Mr.  James  said 
the  chief  motives  behind  such  offers 
are  to  separate  prospects  from 
other  listeners,  to  get  tangible  evi- 
dence of  listening — although  he 
added  that  the  latter  reason  was 
largely  invalid  since  no  one  has 
ever  been  able  to  establish  any  de- 
pendable relationship  between  the 
response  to  an  offer  and  the  size  of 
the  listening  audience,  and  to  send 
listeners  into  the  dealers'  stores. 

Describing  the  various  types  of 
premiums  that  have  been  success- 
fully offered  over  the  air,  Mr. 
James  said  that  contrary  to  gen- 
eral opinion  only  about  15%  of  all 
offers  are  aimed  at  the  juvenile 
audience.  Most  offers  are  made  to 
the  feminine  audience,  he  added, 
with  very  few  appeals  aimed  at  the 
men.  To  be  most  successful  in  ra- 
dio, he  said,  the  premium  should 
have  a  short,  attractive  name, 
identified  if  possible  with  either 
the  program  or  the  sponsor. 


Happy 


Joe's 


"EARLY  MORNING  FROLIC"  IS  STILL 
THE  BEST  BUY  IN  THE  DETROIT  AREA 

M4M^S\S  07^^745  A.  M.) 


TOTAL 
143  Radios- 


Ho. 

28 
32 
27 
53 


19.58 
2238 
18.88 
37.06 
4.90 


Results  of  a  3- day  survey  conducted  for  one  of  Detroit's 
Radio    Stations  m  fMM 

(Time,  7:30  to  7:45)  f  /f  /  MM/  rinOT 
proves  again  .  .  .  W  W  \  §0  WW  rlKol 

WITH  MORNING  AUDIENCES 


CPCF 

BI-LINGUiVL 
AUDIEIliGE  . 

1,000,000 


NEW  YORK'S 
STATION 
OF  DISTINCTIVE 
FEATURES 

WEVD 

WEVD  egllding 
117-119  WEST  46th  ST. 
NEW  YORK 
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NEIL  PETREE,  president  of  Baker 
Bros.,  Los  Angeles  (left),  largest 
retail  furniture  store  in  the  United 
States,  takes  a  vital  interest  in  the 
radio  activity  of  the  firm  he  heads 
and  is  pictured  v^^ith  Edgar  Harri- 
son Wileman,  commentator  (right), 
on  a  recent  Background  for  Living 
program,  sponsored  by  the  store  on 
KNX,  Hollywood.  The  thrice-weekly 
quarter-hour  program  originates 
from  the  radio  studio  which  Mr. 
Petree  recently  built  in  the  store's 
11th  story  auditorium  in  downtown 
Los  Angeles.  Mr.  Petree  designed 
the  program,  previous  radio  activ- 
ity having  been  confined  to  spot 
announcements  and  participations. 
Mr.  Wileman,  head  of  the  firm's 
interior  decoration  department,  was 
chosen  commentator.  Mr.  Petree 
appears  at  intervals  to  "confirm 
the  commercials." 


Spots  Promote  Contest 

TOTAL  of  $1,000  in  cash,  with 
$500  as  first  prize  and  202  smaller 
prizes,  is  being  offered  for  a  two- 
week  contest  period,  Oct.  16-27,  by 
Colgate-Palmolive-Peet  Co.,  Jersey 
City,  on  its  Ellen  Randolph  pro- 
gram, which  started  Oct.  9  on  a 
split  NBC-Red  and  Blue  network 
on  behalf  of  Concentrated  Super 
Suds.  Prizes  are  given  to  listeners 
sending  in  the  best  answers  to  the 
problems  faced  by  Ellen  Randolph, 
the  program's  featured  character. 
The  problems  are  posed  only  on 
the  program  so  contestants  must 
listen  in  order  to  compete,  while 
advance  transcribed  announcements 
are  used  on  stations  carrying  the 
program  promoting  the  contest, 
but  not  the  product.  Benton  & 
Bowles,  New  York,  is  the  agency. 


KONDON  MFG.  Co.,  Minneapolis,  on 
Nov.  15  starts  thrice-weekly  weather 
reports  for  Kondou's  Nasal  Jelly  on 
Larry  Elliot's  Rising  Son  early  morn- 
ing program  on  WABC,  New  York. 
Agency  is  Addison  Lewis  &  Associates, 
Minneapolis. 


1  %       :  DAY&  ■ 


No  change  in  programming  or 
policy.  Better  service  to  Met- 
ropolitan New  York  including 
its  6,982,635  foreign  citizens. 

1000  WAHS  DAY  AND  NIGHT  if  DIIA  YORK 


lite.  Staiitut  iJuU  SpeaJu  y<uM  £<uuf44a^\ 


Tired  Hands 

WHITE  cotton  gloves,  the 
gift  of  John  C.  Roberts  Jr., 
vice-president  of  the  St.  Louis 
Star-Times,  and  Ray  V.  Ham- 
ilton, manager  of  KXOK,  St. 
Louis,  the  Star-Times  station, 
recently  were  presented  Clar- 
ence G.  Cosby,  KXOK  sales 
manager,  to  remedy  the  dull 
ache  entering  his  hands  from 
continually  congratulating 
KXOK  salesmen  for  bringing 
in  30  new  contracts  during 
September  and  continuing 
the  run  at  the  rate  of  two 
a  day  during  October.  Among 
national  accounts  brought  in 
during  the  fall  rush  KXOK 
lists  Wander  Co.  (Ovaltine), 
Chicago;  Willard  Tablet  Co. 
(proprietary),  Chicago;  Gos- 
pel Broadcasting  Assn.,  Los 
Angeles,  and  Sinoze  Co.  (pro- 
prietary), Chicago. 


Royal  Dessert  Serial 

STANDARD  BRANDS,  New  York 
(Royal  Desserts),  on  Oct.  5  started 
for  52  weeks.  Those  We  Love,  a 
dramatic  serial,  on  53  NBC-Red 
stations,  Thtirsday,  8:30-9  p.m. 
(EST),  with  West  Coast  repeat, 
9:30-10  p.m.  (PST).  Serial  is  writ- 
ten by  Agnes  Ridgeway.  Calvin 
Kuhl  of  J.  Walter  Thompson  Co., 
Hollywood  staff'  is  producer  for  the 
time  being.  He  also  produces  the 
weekly  NBC  Chase  &  Sanborn 
Hour  for  the  same  sponsor.  Cast 
includes  Nan  Grey,  Donald  Woods, 
Helen  Wood,  Alma  Kruger  and 
Virginia  Sales.  All  were  in  the  ser- 
ial when  Those  We  Love  was  spon- 
sored by  Pond's  a  year  ago.  Eddy 
Kay  leads  the  orchestra. 


Junket's  Spots 

JUNKET  FOLKS  Co.,  Toronto 
(food)  on  Oct.  16  starts  100  tran- 
scribed announcements  three  times 
weekly  on  CHNS,  Halifax;  CFCY, 
Charlottetown,  P.  E.  I.;  CFCF, 
Montreal;  CHLP,  Montreal;  CBO, 
Ottawa;  CKCL,  Toronto;  CKSO, 
Sudburv.  Ont.;  CFCH,  North  Bay, 
Ont.;  CJKL,  Kirkland  Lake,  Ont.; 
CKGB,  Timmins,  Ont.;  C  K  O  C, 
Hamilton,  Ont.;  CKPR,  Fort  Wil- 
liam, Ont.;  CKY,  Winnipeg; 
CKCK,  Regina,  Sask.;  CFQC,  Sas- 
katoon, Sask.;  CKBI,  Prince  Al- 
bert, Sask.;  CJOC,  Lethbridge, 
Alta.;  CFAC,  Calgary;  CJCA,  Ed- 
monton; CFGP,  Grande  Prairie, 
Alta.;  CKOV,  Kelowna,  B.  C; 
CKWX,  Vancouver.  A.  McKim 
Ltd.,  Toronto,  placed  the  account. 


Fougera  on  Trio 

E.  FOUGERA  &  Co.,  New  York, 
during  the  first  week  in  October 
started  a  campaign  of  three  spot 
announcements  weekly  for  Vapex 
cold  remedy  on  KFI,  Los  Angeles, 
KOMO,  Seattle,  and  KGO,  San 
Francisco.  Small  &  Seiffer,  New 
York,  handles  the  account. 


New  Jamboree  Stars 
LULU  BELLE  and  Scotty,  hillbaiy 
team  featured  on  NBC's  National 
Barn  Dance  for  the  last  six  years 
have  been  signed  by  AVLW,  Cincin- 
nati, to  headline  the  Boone  County 
Jamhoree.  Transferring  from  Chicago 
to  Cincinnati,  they  made  their  bow 
to  WLW's  audience  Oct.  7.  The  well- 
known  pair  in  real  life  are  Mr.  and 
Mrs.   Scott  Wiseman. 


Rit  Dye  on  4 

RIT  PRODUCTS  Co.,  Chicago 
(dyes),  has  returned  to  the  air 
with  a  small  spot  campaign  on 
three  stations.  For  its  new  laun- 
dry whitener,  the  firm  is  using 
thrice-weekly  recorded  programs  on 
WCLS,  Joliet,  111.,  featuring  Harry 
Caray  in  interviews  with  shoppers. 
On  WSAI  and  WKRC,  Cincinnati, 
the  firm  has  started  four  and 
thrice-daily  spot  announcements 
respectively  for  its  curtain  dye. 
Young  &  Rtibicam,  Chicago,  han- 
dles the  account. 

National  Biscuit  Test 

NATIONAL  BISCUIT  Co.,  New 
York,  will  shortly  begin  testing  a  juve- 
nile quiz  show  in  the  interest  of  Cubs. 
Program,  to  be  broadcast  a  half-hour 
weekly  on  a  Detroit  station,  not  yet 
selected,  will  be  given  a  13-week  try- 
out  and  if  successful  will  be  extended 
nationally.  Lord  &  Thomas,  New  York, 
is  the  agency. 


KGYO 

Dominates    the  largest 
wholesale  center  between 
Butte  and  Spokane. 

Statistics  prove  it! 
Advertisers  know  it! 
Send  for  ALL  the  facts. 


National  Representatives 
BURN-SMITH  CO.,  INC. 
New  York  and  Chicago 

5000  w.  day    «    1000  w.  night 


MISSOULA- MONTANA 


ARE 
SALES 

"N.  6  •" 

can  give  *e  ^„„e  ra<l 

^*;f%b  "  v.«t  don't -V-*;"vE'.  For 
^e»l,      "S^^^^d  don't  nBeJ^  ^. 

^AVE  ean't  give  J  Tra*»g 
vfff  aive  yo«         ,    i,„v  more  than 

lej»-  people  v,ho  bny  „hal 

a  «»'lj'°»/st,le  combined. 
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WBIG 

"iGreensboroKC 

now  broadcasting  with  the 
newest  type  Western  Electric 
transmitter  and  most  modern 
antenna  system,  in  the  rich- 
est and  most  populous  area 
in  the  South,  with  a  power  of 

5000  Watts  Day 
1000  Watts  Night 


's/ms 


\s 


WBIG  is  the  domi- 
nant station  in  the 
richest  and  most 
populous  area  in  the 
South.  Greensboro, 
North  Carolina, 
home  city  of  WBIG, 
centers  a  fifty  mile 
radius  that  shows 
more  automobile 
registrations,  more 
population,  more 
annual  wages  paid 
and  greater  value  of 
manufactured  prod- 
ucts than  any  other 
southern  city. 

Write  Edn€y  Ridge, 
director,  for  "3 
GREAT  MAR- 
KETS". Its  free  for 
the  asking. 


JOHN  M.  DOLl'H,  formerly  assistant 
to  Donald  \Y.  Thornburgh,  CBS  Pa- 
cific Coast  vice-president,  Hollywood, 
has  been  appointed  to  an  executive 
post  with  Young  &  Rubicam,  New 
York.  His  department  will  concentrate 
on  advertising  research  and  general 
coordination  with  other  branches  of 
the  agency.  Before  joining  CBS  on 
the  West  Coast  he  was  associated  with 
N.  W.  Ayer  &  Son  in  New  York  as  a 
radio  producer. 

MITCHELL  SUTHERLAND,  for- 
merly promotion  manager  of  the  Los 
Angeles  Examiner,  recently  was 
named  manager  of  Ruthrauff  &  Ry- 
an's Seattle  office.  He  succeeds  Freder- 
ick Duerr,  recently  transferred  to 
San  Francisco. 

JAMES  R.  LUNKE  &  Associates  has 
closed  its  Chicago  office.  Main  office 
will  remain  in  Seattle  in  the  .Joseph 
Vance  Bldg.  Miss  F.  M.  Landwehr, 
formerly  head  of  the  Chicago  office, 
has  joined  Mr.  Lunke  at  the  agen- 
cy's Seattle  office. 

PHIPPS  RASMUSSEN.  ,  formerly 
with  with  the  research  department  of 
.J.  Walter  Thompson,  recently  joined 
the  markets  division  of  McCann- 
Erickson,  San  Francisco.  He  was  suc- 
ceeded by  .7.  A.  Privett,  Jr. 

EDWARD  A.  CASHIN,  former  man- 
ager of  Barron  Collier,  Minneapolis, 
and  William  L.  Robinson,  formerly  in 
the  promotion  and  sales  mp'-chan'lis- 
ing  department  of  General  Mills,  Min- 
neapolis, have  ioined  the  Minneapolis 
office  of  BBDO. 

CURTIS  G.  PRATT,  for  four  years 
manager  of  the  merchandising  depart- 
ment of  Young  &  Rubicam.  New  York, 
has  been  elected  vice-president  in 
charge  of  the  agency's  contact  depart- 
ment. John  M.  Van  Horson.  a  member 
of  the  merchandising  staff,  succeeds 
Mr.  Pratt. 


McGivena  Opens  Agency 

L.  E.  McGIVENA  has  resigned  as 
president  of  Briggs  &  Vaiiey,  New 
York,  to  open  his  own  advertising 
agency,  L.  E.  McGivena  &  Co.,  at 
444  Madison  Ave.,  New  York.  Tele- 
phone is  Plaza  3-7422.  Mr.  Mc- 
Givena was  formerly  with  Lennen 
&  Mitchell,  New  York,  and  previ- 
ously with  the  New  York  News  for 
16  years  in  charge  of  promotion, 
research  and  merchandising  serv- 
ice. He  became  well  known  for  the 
"Tell  It  to  Sweeney"  advei'tise- 
ments  for  the  News.  Vice-presi- 
dents are  J.  Mitchel  Thorsen,  re- 
cently an  associate  of  the  Edward 
L.  Bernays  public  relations  organ- 
ization, and  T.  W.  Seckendorff,  of 
Atherton  &  Currier,  New  York. 
Harry  Varley,  former  head  of 
Briggs  &  Varley,  has  rejoined  the 
agency  following  h's  resignation  as 
advertising  manager  of  Schick  Dry 
Shaver  Co.,  and  will  replace  Mr. 
McGivena  as  president. 


CARL  STANTON,  who  has  been  pro- 
ducing the  Bob  Hope  program  on  NBC 
for  Pepsodent  Co.  in  Hollywood,  on 
Oct.  9  returned  to  the  New  York  office 
of  Lord  &  Thomas  to  handle  radio  pro- 
grams for  Lucky  Strike  cigarettes.  Mr. 
Stanton  succeeds  George  McGarrett 
who  resigned  recently. 

THOMAS  LUCKENBILL,  talent 
buyer  and  account  executive  on  the 
Lux  account  at  .J.  Walter  Thompson 
Co.,  New  York,  on  Nov.  18  will  mar- 
rv  Junia  Culbertson  of  Washington. 
D.  C. 

VIRGINIA  GATES  has  resigned  as 
publicity  director  of  Lennen  &  Mit- 
chell, New  York,  and  has  not  an- 
nounced her  future  plans. 
TOD  RUSSELL,  formerly  announc- 
er at  CFRB,  Toronto,  has  joined  the 
radio  department  of  Ronalds  Adv. 
Agency.  Toronto. 


Available  Now 


WW  VA 
KIDDIE  SHOW 


COLUMBIA^yAf  Fill  ATE 
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Two-hour  Saturday  morning  entertainment 
from  stage  of  State  Theatre. 

1%  hours  of  motion  pictures  and  30-minutes 
amateur  broadcast. 

Just   released   by   soft-drink  manufacturer, 
who  wound  up  summer  campaign  with  contest 
which  drew  197,284  bottle  caps. 
Price — 


$93.50 


Including  theatre,  talent,  motion  pictures, 
M.  C,  station  time  and  production  costs. 

Top  Sales  and  Good'wUl  Show 


CREENSBORaN.C. 


G«orge  P.  Hollingbery  Co., 
National  Representatives 


5,000  WAHS  "w'ST'vr 

COLUMBIA  Station  at  Eleven-Sixty 
on  2,085,666  Radio  Dials 

JOHN  BLAIR  CO  —  National  Representatives- 


WATSON  HUMPHREY,  formerly 
Livingston    Agency,    San  Francisc 
and  more  recently  of  the  productior 
department  of  KYA,  that  city,  ha- 
joined   the   radio   production  depart 
ment  of  Russell  M.  Seeds  Co.,  Chicago 

EDWARD  LASKER,  radio  director 
of  Lord  &  Thomas,  New  York,  was 
in  Hollywood  during  early  October  to 
confer  with  Tom  McAvity,  radio  de- 
partment manager  in  that  city. 

.TIM  BEALLE,  Pacific  Coast  radio 
publicity  director  of  J.  Walter  Thomi)- 
son  Co.,  Hollywood,  is  the  father  of 
a  6%-pound  boy  born  Oct.  4. 

ADOLPH  L.  BLOCH  Advertising 
Agency,  Portland,  Ore.,  has  purchased 
the  Wm.  .Joplin  Adv.  Agency,  estab- 
lished in  1936,  and  combined  both  en- 
terprises in  the  Bloch  offices  in  the 
Graphic  Arts  Bldg.,  Portland. 

ERNEST  FRANK,  formerly  with 
Hearst  newspapers  and  more  recent- 
ly with  the  San  Francisco  Examiner. 
has  founded  Ernest  Frank  Associates, 
advertising  agency  in  Monterey,  Calif. 
Associated  with  him  are  Phyllis  L. 
Smith,  Malcolm  Dewees,  Ronald  .lohn- 
son  and  Nina  Post. 

GEORGE  P.  BUENTE,  formerly  an 
account  executive  of  Addison  Vars 
Agency,  Buffalo,  has  been  placed  in 
charge  of  the  radio  and  radio  mer- 
chandising department  of  Fonda- 
Haupt  Co.,  New  York. 

CHESTER  S.  HENDRY,  for  the  last 
six  years  copy  chief  in  the  Chicago 
office  of  Ferry-Hanly  Co..  has  re- 
joined the  copy  staff  of  Charles  Daniel 
Frey  Co.,  Chicago. 

S.  M.  BALLARD  has  been  appointed 
copy  chief  of  Gardner  Adv.  Co.,  St. 
Louis. 

HAROLD  KEMP,  executive  of  Stack- 
Goble  Adv.  Agency.  New  York,  was 
in  Hollywood  Oct.  2  for  the  start  of 
the  NBC  Sherlock  ,  Holmes  program, 
sponsored  by  Grove  Laboratories,  St. 
Louis. 

DON  BERNARD,  formerly  in  charge 
of  West  Coast  production  for  CBS. 
has  joined  the  radio  department  of 
William  Esty  &  Co.,  New  York. 

BEN.IAMIN  POTTS  of  the  radio  de- 
partment of  N.  W.  Ayer  &  Son,  New 
York,  on  Oct.  4  started  a  weekly 
course  in  radio  drama  at  the  Ballard 
School,  New  York. 

CARL  WESTER  &  Co.,  Chicago  pro- 
gram firm,  has  moved  to  Suite  818. 
360  N.  Michigan  Ave. ;  phone,  Ran- 
dolph 6922. 


A.  Fairbarn  Smith 

A  FAIRBARN  SMITH,  44,  assist- 
ant general  manager  of  A.  McKim 
Ltd.,  Canadian  agency,  died  at 
Montreal  Oct.  4.  Born  in  Chicago 
in  1896  and  educated  at  McGill  U, 
he  saw  service  in  the  World  War 
with  a  Canadian  artillery  unit.  In- 
valided home  in  1917  he  worked  in 
advertising  agencies  in  the  United 
States  till  1921,  joined  Brigdens 
Ltd.,  Toronto  photo-engravers,  as 
manager  of  creative  department. 
In  1931  he  joined  the  Montreal  of- 
fice of  A.  McKim  Ltd.,  and  was 
elected  a  director  of  the  firm  in 
1937.  He  is  survived  by  his  wife, 
two  daughters  and  his  mother. 


WFBG 

ALTOONA  PENN. 

providing  the  ONLY  full  coverage 
of  the  Altoona  trading  area 

announces  its 

AFFILIATION  WITH 
NBC-RED 

and 

FULL  TIME  OPERATION 
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M.  H.  PETERSEN,  formerly  manag- 
er of  KFXF,   Shenandoah,  la.,  has 
,  oined  the  Chicago  radio  staff  of  Rey- 
nolds-Fitzgerald, Inc.,  national  repre- 
sentative firm,  and  with  Ed  Allen  will 
represent  the  firm's  list  in  the  Mid- 
"Yest.  Mr.  Petersen  was  formerly  as- 
jsistant  sales  manager  of  NBC-Chica- 
Jgo  and  later  manager  of  the  radio  de- 
partment   of  Blackett-Sample-Hum- 
,mert,  Chicago.  During  1935-36  he  was 
I  national  sales  manager  of  Hearst  Ra- 
!dio.  New  York. 

|KEXT  GODFREY,  formerly  with  Roy 
Barnhill  Inc.,  publishers  representa- 
tives, and  the  Hearst  -ifwspaper  or- 
ganization in  Xew  York,  has  joined 
the  Xew  York  office  of  Forjoe  &  Co., 
foreign  language  station  representatives. 

TRAXSAMERICAX  Radio  &  Tele- 
vision Corp.,  national  representative 
firm,  has  moved  its  Chicago  office  to 
230  X'.  Michigan  Ave. 
KARM.  Fresno,  Cal.,  has  named 
Weed  &  Co.,  as  national  representative. 
WALTER  BIDDICK  Co.,  Los  Ange- 
les, has  been  appointed  Pacific  Coast 
representative  of  WIBW,  Topeka, 
Kan. 

WKST,  Xew  Castle,  Pa.,  has  named 
Burn-Smith  Co.  as  its  national  rep- 
resentative. 

HOWARD  H.  WILSOX  Co.  an- 
nounces its  appointment  by  WIBC, 
Indianapolis. 

WHAI,  Greenfield,  Mass.,  has  named 
Joseph  Hershey  McGillvra  as  national 
_  representative. 


CANADA  PACKERS,  Toronto,  has 
started  a  series  on  CJRM,  Regina, 
Sask,,  designed  to  inform  producers  of 
meat  products  of  ways  to  increase  rev- 
enue. Account  was  placed  direct. 


FINAL  program  of  the  CBS  Wo- 
men in  the  World  of  Tomorrow  se- 
ries presented  Mrs.  Franklin  D. 
Roosevelt,  who  later  asked  to  see 
the  equipment.  Here  she  is  with 
George  Putnam  (left)  and  Bob 
Trout,  CBS  announcers. 


Mueller  on  Blue 

C.  F.  MUELLER  Co.,  Jersey  City 
on  Oct.  2  started  a  quarter-hour 
serial  program  titled  Thunder  Over 
Paradise  in  the  interest  of  its  mac- 
aroni products  on  NBC-Blue  net- 
work. The  program,  written  by 
Fayette  Krum,  is  heard  Mondays 
through  Fridays,  10-10:15  a.m. 
Agency  in  charge  is  Kenyon  & 
Eckhardt,  New  York. 


Godfrey  for  Richfield 

RICHFIELD  OIL  Corp.  of  New 
York,  on  Oct.  28  starts  a  20-week 
campaign  of  one-minute  spot  an- 
nouncements twice  daily  featuring 
Arthur  Godfrey,  announcer  of 
WJSV,  Washington,  on  discs  on 
35  stations  throughout  the  coun- 
try. Sherman  K.  Ellis,  New  York, 
is  agency. 


WHITE  LABORATORIES  Inc..  Newark 
(Feen-a-mint) ,  to  Baker  Adv.  Agency,  To- 
ronto, on  Canadian  advertising. 

KLEARFLAX  LINEN  Looms  Inc.,  Duluth, 
Minn,  (wool  and  linen  floor  coverings),  to 
McCord  Co.,  Minneapolis. 

MIAMI  INDUSTRIAL  Bank,  Miami,  Fla., 
to  Carlton  Adv.  Agency,  Miami. 

WM.  S.  SCULL  Co.,  Camden  (Boscul  cof- 
fee, tea),  to  Compton  Adv.,  N.  Y.  No 
media  plans  have  been  made  as  yet. 

ZONITE  PRODUCTS  Corp..  New  York 
(Zonite),  to  H.  W.  Kastor  &  Sons  Adv. 
Co.,  N.  Y. 

VITA  SELTZER  Sparkling  Water  Co.,  San 
Francisco,  to  Cesana  &  Associates,  San 
Francisco. 

PATON  Corp.,  New  York  (Yuban  cof- 
fee),  to   Campbell-Ewald   Co.,   N.  Y. 

SCHUKEL  &  Co.,  Sunnyvale.  Cal.  (Rancho 
soups),  to  Lord  &  Thomas,  San  Francisco. 

SUTLIFF  TOBACCO  Co.,  San  Francisco 
(Heine's  Blend),  to  Theodore  B.  Creamer 
Advertising,  Hollywood. 

OVERLAND  PACKING  &  Beverage  Corp., 
Long  Island  City,  New  York  (Coffo),  to 
Norman  A.  Mack  &  Co.,  New  York.  Ra- 
dio may  be  included  in  1940  advertising 
but  not  definite. 

EASTERN  WINE  Corp.,  New  York  (Cha- 
teau Martin  wines),  to  H.  C.  Morris  & 
Co.,  New  York.  Radio  may  be  used  after 
first  of  next  year. 

BOB  WHITE  FROSTED  FOODS.  New 
York,  to  Philip  Ritter  Co.,  New  York.  No 
advertising  plans  made  as  yet. 

NORWEGIAN  GOVERNMENT  (dried 
codfish),  to  Friend- Weiner  Adv.  Co.,  New 
York.  Foreign  language  quarter-hour  pro- 
grams will  be  used  thrice  weekly,  it  is 
understood,  probably  on  WOV,  New  York, 
WPEN,  Philadelphia,  and  WCOP,  Boston. 

STANDARD  ANTISEPTICS  Corp.,  New 
York  (Dob-Ene,  I  Kleer),  to  Jasper,  Lynch 
&  Fishel.  New  York.  May  use  radio. 

PETER  DOELGER  BREWING  Co.,  Har- 
rison, N.  J.  (Lambic  beer),  to  Atherton 
&   Currier,   New   York.   No  media  plans. 

CHAMBERLAIN  Laboratories,  Des  Moines 
(hand  lotion),  to  L.  W.  Ramsey  Co.,  Dav- 
enport, la. 

GLO-CO  Co.,  Los  Angeles  (hair  dressing), 
to  Barton  A.  Stebbins  Adv.,  Los  Angeles. 

PANCRUST-PLATO  Co.,  Houston  (Crus- 
tene  shortening),  to  Tracy-Locke-Dawson, 
Houston. 


George  Weston  Discs 

GEORGE  WESTON  Ltd.,  Toronto, 
(biscuits)  on  Oct.  15,  started  Smil- 
ing  Ed  McConyiell  transcriptions 
weekly  on  CFRB,  Toronto,  and 
plans  after  Jan.  1,  1940,  to  place 
the  program  on  17  Canadian  sta- 
tions. Richardson-Macdonald  Adv. 
Agency,  Toronto,  placed  the  ac- 
count. 


Objectivity 
For  Sale 

Background,  not  opinion;  research, 
not  rancor,  furnish  the  color  which 
has  made  Ray  Dady's  "Sidelights 
on  the  News"  over  St.  Louis  KWK 
a  standout  news  program  for  years. 
Dady,  pioneer  newscaster  of  the 
Middle  West,  brings  his  incisive 
presentation  of  the  things  that 
make  news  to  a  news-hungry  audi- 
ence five  days  a  week.  He  parades 
the  news  against  a  back-drop  of 
experience  which  few  radio  news- 
casters possess.  Two  years  as  sec- 
retary to  a  U.  S.  Congressman,  five 
years  as  a  government  employee 
in  W'ashington,  six  years  of  radio 
presentation,  combine  with  a  clear, 
forceful  style  to  demand  audience 
respect  for  his  views. 
Right  now,  "Sidelights  on  the 
News"  is  available  for  sponsorship. 
Call  St.  Louis  KWK  or  Paul  Ray- 
mer.  pd.  Adv. 


KMBCommunique 
about  a  

FRIEND  TO  FARMERS 


PHIL  EVANS,  widely  known  livestock 
market  analyst,  probably  has  spok- 
en to  more  farmers  than  any  other 
man  in  America.  He  has  given 
talks  to  farmers  about  their  live- 
stock problems  in  nearly  every 
state,  and  has  just  completed  a 
year's  daily  broadcasts  on  45  NBC 
stations.  October  1,  Phil  Evans 
joined  KMBC,  Kansas  City,  as  Di- 
rector of  Farm  Service,  where  he 
will  coordinate  farm  broadcasts  of 
the  station  with  various  govern- 
mental agencies  in  the  area,  and 
will  direct  the  efforts  of  a  large 
staff  to  give  Middle  Western  farm 
listeners  more  complete  service  on 
world  news,  livestock,  grain,  pro- 
duce and  other  commodity  market 
reports,  and  vital,  up-to-date  infor- 
mation on  farming. 

•  WE'RE  SOCKING  27 
STAFF  PEOPLE  into 
KMBC's  Early  Morning  Farm 
Program  to  make  it  the 
Middle  West's  most  complete 
service  to  farmers.  You'd  be 
surprised  how  little  you  need 
put  into  it  to  reach  the 
tremendously  prosperous 
RURAL  audience  of  KMBC. 
Ask  Free  Peters  about 
5  AM  to  6:45  AM  and  12 
Noon  to  I2:30  PM. 


KMBC 

OF  KANSAS  CITY 

The  Program  Building 
and  Testing  Station 


TOPS  in  SUciJimuMi^Uift,  \ 


NBC  Red 


c 


urtain  going  up!  Among  the  outstanding 
NBC  Programs  presented  coast  to  coast 
are  several  originating  here  in  Syracuse. 
And  there  are  also  plenty  of  others  run- 
ning locolly  —  of  network  calibre  —  that 
will  produce  results  to  satisfy  the  most 
exacting  Advertiser. 

Listen  to  our  Network  Programs.  Write 
for  details  about  these  Tested  Shows. 
And  then  you,  too,  like  our  Advertisers, 
will  realize  why  WSYR  is  "Tops  In 
Showmanship." 


/Si 


NBC  Blue 


I'AUL  H.  RAYMER  CO.  ReDresenlalhcs 
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JJRIOR  to  1935  no  "first  aid"  directory  source  existed  in  the  radio  advertising  in- 
dustry. Those  were  sad  days.  Long  hours  were  spent  in  vain  research.  Time-buy- 
ers, account  executives,  advertising  managers,  station  managers,  chief  engineers — 
a  whole  industry — were  in  a  constant  question-and-answer  quandary. 


Naturally,  a  Yearbook  was  needed.  So  in  1935 
the  editors  of  Broadcasting  published  the  Broad- 
casting Yearbook  Number,  first  of  its  kind,  with 
scores  of  fully-indexed  directories  and  documentary 
reference  data  .  .  .  large,  well-tabulated^  easy-to- 
read  and  easy-to-use  pages  ...  a  completely  reliable 
and  useful  volume. 

Cast  in  the  same  mold,  with  yearly  refinements, 
came  the  1936,  1937,  1938  and  1939  Yearbook 
Numbers  ...  a  succession  of  indispensable,  every- 
day tools  for  a  growing  industry. 


The  1940  Broadcasting  Yearbook  Number 
now  is  in  process  of  production.  Many  new  features 
are  being  added  .  .  .  some  at  the  suggestion  of  the 
men  who  use  it  most,  the  time-buyers.  As  before,  the 
new  edition  stresses  utility.  It  must  work  for  every- 
one in  the  industry,  everyday.  Not  a  museum  piece 
or  "special  edition",  the  1940  Yearbook  Number 
will  get  greater  use  than  ever  before. 

Small  wonder,  then,  that  the  1940  Broadcast- 
ing Yearbook  Number,  the  year-round  advertis- 
ing buy  at  regular  issue  rates,  is  your  first  advertis- 
ing choice  of  the  year. 


one  page,  $192  •  half  page,  $108  •  quarter  page,  $60 


frequency  rates  on  request 
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40  HOURS  PER  W€EK 
MORE  NETWORK 
COMMERCIALS  THAN 
LAST  SEAR/  ^ 
SOME  PUMVilN5,HEyP 


OMAHA'S  BASIC 
COLUMBIA  OUTLtT 

J)on  Searle.fenT^r 
Nafl  Repr.&) 


PHONETIC  SYMBOLS  draw  the  attention  of  CBS  announcers  as  Prof. 
W.  Cabell  Greet,  well-known  authority  on  American  speech,  points  out 
gradations  in  enunciation  and  errors  in  pronunciation  during  a  confer- 
ence with  members  of  the  network's  announcing  staff.  Listening  atten- 
tively as  he  brings  out  a  fine  point  are  Mel  Allen,  Charles  S.  Arlington 
(at  left)  and  Charles  Stark  (far  right),  all  of  them  CBS  announcers. 


Announcers  Have  a  Word  for  It 


{Continued  from  Page  24-) 


especially  for  young  people.  It  de- 
serves mention  particularly  because 
of  its  improved  phonetic  key. 

A  sensible  person  should  keep  his 
ovm  speech  ways,  his  own  phonetic 
patterns,  when  he  finds  them  in 
good  use,  even  if  they  are  regarded 
by  one  dictionary  or  another  as 
somewhat  less  to  be  preferred  than 
others.  A  man  who  strives  to  cut 
himself  off  from  his  roots  is  suffer- 
ing from  a  psychological  ailment, 
and  he  is  courting  other  troubles. 
His  speech  probably  will  sound 
false  and  "ham",  his  phrasing  will 


vfehsive  nowcdpinnosi 

In  which  we  tell  of  the  power  of  Oregonian  Radio 
Station  KEK  to  make  sales  for  United  Piano  Company 

#  Tuning  up  an  efifective  radio  sales  program  for  used  pianos  is  a 
matter  of  getting  the  right  idea,  the  right  station,  and  sticking  to  a 
consistent  schedule.  United  Piano  Company  of  Portland  had  the 
right  idea  when  they  developed  a  three  time  a  week  demonstration 
broadcast  direct  from  their  showroom.  And  United  had  the  right 
station  when  they  selected  KEX, 

H.  T.  Howell,  of  United  Piano  Company,  tells  what  happened: 

"KEX  has  pulled  our  sales  cost  down  and  pushed  our  sales  volume 
up.  Time  and  time  again  we  have  cleared  the  floor  of  used  pianos  by 
means  of  our  broadcasts,  and  we  have  also  shown  a  big  increase  in 
the  sale  of  new  pianos.  KEX  is  doing  a  splendid  job.' 


9# 


MORAL  J  Hitch  your  radio  program  to  KEX  or  KGW 
and  watch  the  Northwest  sales  roll  in. 

RADIO  STATIONS  OF  THE 

OREGONIAN 

PORTLAND  •OREGON 

NBC  RED  National  Representatives- EDWARD  RETRY  &  CO.  INC.  ^  ^^^^ 
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be  bad,  he  wdll  tend  to  speak  in 
single  words  instead  of  in  phonetic 
groups,  he  is  apt  to  overstress  the 
fancy  pronunciations  that  are  false 
for  him,  and  try  as  he  may,  he  will 
be  inconsistent. 

This  is  not  to  say  that  one  can- 
not and  should  not  improve  speech, 
but  improvement  is  best  under- 
taken along  the  lines  of  the  pho- 
netic pattern  native  to  the  speaker. 
It  is  not  wise  to  teach  or  to  ask  a 
Midwesterner  or  Southerner  to 
speak  like  an  Easterner,  or  to  ask 
either  to  acquire  a  British  pattern. 
It  is  unforgivable  to  make  anyone 
distrust  the  fundamentals  of  his 
speech — his  most  characteristic  and 
most  important  means  of  expres- 
sion. It  should  not  be  done  unless 
his  speech  ways  are  very  bad  in- 
deed— and  never  in  response  to  any 
half-baked,  eclectic  so-called  "stand- 
ard English". 

We  must  admit  that  the  an- 
nouncer has  a  difficult  role.  Though 
he  is  associated  with  cosmopolitan 
events,  he  is  not  so  traveled  nor  so 
well  educated  as  his  duties  really 
demand.  An  old-fashioned  general 
education  or  its  equivalent  is  a 
requirement  for  the  job,  but  educa- 
tion alone  cannot  make  a  good  an- 
nouncer. For  all  his  shallow  fame, 
he  does  not  receive  from  listener  or 
producer  the  kind  of  respect  that 
his  position  deserves. 


CAREFUL  DICTION 

Sousht  by  WFIL  in  Private 
 Announcers'  Quiz  


CALLING  attention  to  what  he ' 
terms    "the    Philadelphia  lingo", 
Samuel  R.  Rosenbaum,  president,!:, 
of   WFIL,   Philadelphia,  recently], 
furnished  WFIL  announcers  withjj. 
a  pronunciation  quiz  sheet  for  in- « 
dividual  "private  quiz",  containing  I* 
both  the  approved  pronunc'ations'p 
and  "the  surrounding  Philadelphia  J 
patois"  to  which  local  announcers  •  ' 
might  become  susceptible.  Empha- 
sizing the  need  for  radio  announ- 
cers to  keep  their  diction  "just  a 
trifle  better  than  the  average  of 
the  listening  audience,  rather  than 
a    trifle    looser",    and  cautioning 
them  not  to  get  "too  far  out  ahead" 
of  the  listeners,  Mr.  Rosenbaum  in- 
cluded in  his  list: 

"Do  you  say  nooz  or  nyooz  for! 
news?  I  toldeem  or  I  told  him'2 
Atsa-stuff  or  that's  the  stuff?  Ah'llri 
do   it  or  I'll   do   it?   Dub-ya  oi|j 
double-u  for  W?  Mih-yun  or  mill-)v, 
yun  for  million?  Fildeffia  or  Fila-^-. 
delfia?    Skookle   or   Skoolkill  for 
Schuylkill?  Come  awn  or  come  ahr 
for  come  on?  Jellmen  or  jennle-mer 
or  gentlemen?  Dennis  or  dentist' 
Connie-nennle  or  continental?  In 
nimate  or  indimate  or  intimate?  Id  V 
dly  or  Itly  or  Italy?" 

Jay  Franklin  to  Recor 
Weekly  Quotation  Seriei 

JAY  FRANKLIN,  pro-New  Deaf 
Washington   newspaper  columnis 
and  radio  commentator,  has  an  ' 
nounced  plans  to  produce  a  weekly  J 
quarter-hour  transcribed  series  o: 
current  events  commentaries  base( 
on  quotations  from  public  figures 
Titled  Washington  Quotes,  the  se 
ries  is  to  consist  of  short  quota 
tions  of  well-known  personalities 
read  alternately  by  two  or  thre^ 
separate  voices,  and  interpolate( 
between  factual  explanations  of  th' 
news  highlights  of  each  week,  ac 
cording  to  Mr.  Franklin.  It  is  als' 
contemplated  to  include  a  persona 
quotation  by  one  public  figure  ii 
each  program,  along  with  the  indi 
rect  quotations  read  by  announcers 
Quotes  are  to  be  secured  both  b; 
direct  contact  with  the  speakers 
through  the  Franklin  news  organi 
zation,  and  from  regular  news  serv-s 
ice   coverage.   Merchandising  an^ 
production  plans  are  still  in  th  i 
formative  stage,  but  Mr.  Frankli:| 
stated  it  was  planned  to  start  ac  ; 
tual  production  on  the  program^! 
before  the  first  of  the  year.  Worl  r' 
Broadcasting  System  will  cut  th 
transcriptions. 


llidvertisers  using 
grams  pick  stations 


recorded  pro- 
using  the  best 


available  equipment.  That's  why 
you  need  Fairchild  Recorders,  Am- 
plifiers and  Trans- 
cription Turntables. 


BROADCASTING  •  Broadcast 


FKEUKKIC  \V.  ZIV  Inc.,  Ciucimiati, 
pas  anuounced  a  new  transcribed  show. 
Lady  of  Millwns,  starring  May  Rob- 
iBon,  and  consisting  of  105  quarter- 
Lour  programs  written  by  Hector 
lOhevigny.  Complete  merchandising  tie- 
5ns  with  the  star  are  available  for 
local  sponsors.  The  series  was  originat- 
ed for  and  sponsored  by  Bauer  & 
Black  for  Velure  hand  lotion  on  a 
tselected  list  of  stations  before  it  was 
made  available  for  local  and  regional 
sponsorship.  The  firm  also  announced 
Ithat  WWNC,  Asheville,  WCAE,  Pitts- 
jiburgh,     WKBN,     Youngstown,  O., 

•^jKWK,  St.  Louis,  and  WSAI,  Cinein- 

j.Bati,  have  been  set  for  local  sponsor- 
'|ship  of  Dearest  Mother,  new  serial, 
written  by  same  writer  and  produced 
'■'ihy  same  staff  that  produced  the  Secret 

iy\I>iary  serial,  now  running  on  65  sta- 

Ipjrions. 

lf;'RADIO  ATTRACTIONS,  New  York, 
H  has  announced  further  sponsors  for 
','its  thrice-weekly  quarter-hour,  Ad- 
)r.t  ventures  of  Pinocchio,  first  sponsored 
iji  on  WFIL,  Philadelphia,  by  Lit  Broth- 
jj,  ers  Department  Store  of  tha:t  city,  and 
t  on  WOR,  Newark,  by  Bloomingdale's 
;  Department  Store,  New  York.  The 
;■;  Higbee  Co.,  Cleveland  department 
store,  will  sponsor  the  series  on  WHK, 
Cleveland,  starting  Oct.  16;  Ideal 
1  Pure  Silk  Co..  Evansville.  Ind.,  start- 
It)  ing  Oct.  9  on  WGBF  ;  Maison  Blanche, 
New  Orleans  department  store,  on 
*  WSBM.  WTIC.  Hartford,  and  Loose- 
jIj  Wiles  Biscuit  Co.  on  WW.T,  Detroit. 

it- RADIO  adaptation  of  the  adventures 
iv"  of  Superman,  well-known  comic  maga- 
ItI  zine  character,  has  been  made  by 
jfo  Frank  Chase  &  George  Ludlam  of  New 
,1,  York  for  sponsorship,  either  in  live  or 
*.  recorded  form,  by  national  or  local  ad- 
'  vertisers.  Superman  was  originally 
^  published  as  a  part  of  the  comic  maga- 
i'^'  zine  Actio7i  Comics. 

FIVE  new  subscribers  to  Associated 
L  Music  Publishers  Library  service  are 
'^WMAM,    Marinette,    Wis.;  WSBC, 
Chicago ;   WJPR,   Greenville,   Miss. ; 
W  WGKV,  Charleston,  W.  Va.,  WCOS. 
Columbia.  S.  C.  New  stations  subserib- 
ing  to  the  Ida  Bailey  Allen  quarter- 
hour  thrice  weekly  transcrintions  pro- 
jil  duced  by  AMP  are  WISN.  Milwaukee  ; 

KSL,  Salt  Lake  City  ;  WMAM,  Mar- 
^  inette.  Wis. 

i  RECENT  subscribers  to  the  Speedy-Q 
}1  sound  effects  library  are  WCAU,  Phil- 
^  adelphia ;     WHBB.     Selma.     Ala. ; 
WMC,  Memphis ;  KYW,  Philadelphia, 
and  the  Mason-Dixon  Radio  Group. 
The  Charles  Michelson  library  is  also 
available  in  Canada  through  a  recent 
arrangement  with  Starr  Piano  Co. 
WGAR,  Cleveland,  has  subscribed  to 
,  the  WBS  transcription  library  service. 


"MUSICAL  CLOCK" 
TRIPLES  SALES 
for  client 

"My  five  minutes  (daily)  talk  on  your 
station  has  been  ttie  best  means  of 
tripling  our  September  Sales  over 
1938." 

IVIr.  Charles  W.  Jacobsen,  Oriental 
Rug  expert  of  Dey  Brothers  &  Com- 
pany,  Syracufe.  is  one  of  many  en- 
thusiastic advertisers  who  have  found 
WFBL's  live  talent  "Musical  Clock" 
Program  brings  immetiiate  results. 
Choice  strips  still  available.  Get  full 
details,  rates  and  time  open,  TO- 
DAY! 

WFBL 
Syracuse.  N.  Y. 

or  Free  &  Peters,  Inc. 
National  RepresentativM 


Maxwell  House  Discs 

GENERAL  FOODS  Corp.,  New 
York,  on  Oct.  23  started  a  quarter- 
hour  transcribed  program  titled 
Kate  Hopkins,  Angel  of  Mercy  in 
the  interests  of  Maxwell  House 
Coffee  on  the  following  stations: 
KTSA  KGNC  KRIS  KTSM  KRLD 
KTRH  KFH  KSTP  and  WFEA. 
The  program  features  Margaret 
MacDonald  and  Clayton  Collier  in 
the  title  roles,  and  is  heard  Mon- 
days through  Fridays  at  varying 
times.  Benton  &  Bowles,  New  York, 
handles  the  account. 


STANDARD  RADIO  announces  the 
following  stations  as  subscribers  to  its 
Standard  Library :  W.TR,  Detroit ; 
KFIZ,  Fond  du  Lac,  Wis.;  KFPY. 
Spokane ;  WGBI,  Scranton,  Pa. ; 
W^DSM,  Superior,  Wis, ;  WISE,  Ashe- 
ville, N.  C.  and  KWEW,  Hobbs,  N. 
M. 

GENERAL  MOTORS  of  Canada. 
Oshawa,  Ont. ;  has  distributed  discs 
announcing  new  General  Motors  cars 
to  dealers  throughout  Canada,  the 
dealers  placing  the  discs  with  their  lo- 
cal broadcasters,  according  to  Mac- 
Laren  Adv.  Co.,  Toronto. 

TRANS  -  RADIO  ENTERPRISES, 
new  Hollywood  production  and  tran- 
scription unit,  has  been  organized  with 
headquarters  at  5513  Sunset  Blvd. 
Studios  are  RCA  equipped.  Frank 
Robinson  Brown,  well-known  in 
Southern  California  radio,  is  produc- 
tion manager,  and  Frederic  P.  Plotkin, 
musical  director.  Walter  J.  Koeppel, 
executive  of  Schirmer  Music  Stores, 
Los  Angeles,  heads  the  world  music 
clearance  service. 

WILLIAM  R.  LEWIS,  formerly  of 
Victor  Talking  Machine  Co.,  South- 
ern Wholesalers,  and  General  Electric 
Supply  Corp.,  has  been  named  Mid- 
western sales  manager  of  U.  S.  Rec- 
ord Corp.,  with  headquarters  in  Chi- 
cago. The  company  recently  leased  two 
floors  at  1780  Broadway,  New  York, 
and  currently  is  remodeling  them  for 
recording  studios. 

J.  CURTIS  BIRD,  general  manager 
of  Aerogram  Corp.,  Hollywood  tran- 
scription concern,  is  in  Cleveland  to 
confer  with  Alonzo  Hawley,  represen- 
tative of  that  firm.  He  is  scheduled 
to  return  to  the  Coast  by  Oct.  20. 

COLUMBIA  RECORDING  Corp., 
Bridgeport,  Conn.,  has  announced 
among  its  November  releases  an  album 
of  eleven  12-inch  records  of  Shake- 
speare's Julius  Caesar,  as  played  by 
Orson  Welles  and  members  of  the 
Mercury  Theatre. 


Plan  Promotion  Drive 
For  Lone  Ranger  Tieups 

TO  PROMOTE  character  merchan- 
dise in  connection  with  The  Lone 
Ranger  program,  an  extensive  cam- 
paign will  be  conducted  between 
Thanksgiving  Day  and  Christmas, 
according  to  an  announcement  by 
Raymond  Spector,  director  of  all 
commercial  activities  of  Lone 
Ranger  Inc.  Sole  license  for  the 
manufacture  of  "Lone  Ranger"  ra- 
dio sets  has  been  granted  to  Pilot 
Radio  Corp.  The  sets  are  one  of 
the  126  Lone  Ranger  items  for  sale 
in  department  stores  all  over  the 
country. 

Sponsors  of  the  radio  program 
have  completed  reciprocal  publicity 
tieups  with  the  department  stores 
carrying  these  items.  Promotion 
booklets,  mats  for  newspaper  ad- 
vertising, window  display  cards  and 
copy  ideas  will  be  used  during  the 
campaign,  in  addition  to  the  usual 
promotion  of  daily  comic  strips  in 
127  newspapers,  15-mintite  episode 
movie  serials  and  The  Lone  Ranger 
programs  on  140  stations. 


Blood  Donors 

TO  ENLIST  blood  donors  on 
a  nationwide  basis,  49  NBC- 
Blue  stations  on  Oct.  6  tied 
in  with  a  special  network 
program.  Life  Donors,  by 
starting  organization  of 
"blood  donor  posts"  in  their 
respective  communities.  The 
idea,  superintended  by  Keith 
Kiggins,  director  of  the  Blue 
network,  is  an  extension  of 
the  work  of  the  Legion  of 
Blood  Donors,  a  voluntary 
humanitarian  organization  of 
Rochester,  N.  Y.,  which  was 
founded  2V2  years  ago  by  Al 
Sigl  on  WHAM,  with  coopera- 
tion of  the  Rochester  Times- 
Union. 
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OUTSTANDING  among  the 
promotion  stunts  devised  by 
MBS  for  its  exclusive  cov- 
erage of  the  1939  World  Se- 
ries was  the  group  of  3,500  Currier 
&  Ives  baseball  prints  cut  into  jig- 
saw puzzles,  each  piece  represent- 
ing an  MBS  station  carrying  the 
series. 

Further  publicity  included  the 
use  of  a  specially  constructed  base- 
ball microphone  shaped  into  the 
form  of  a  baseball,  a  bat  and  home 
plate  for  the  broadcasts;  New  York 
City  radio  editors  were  invited  to 
witness  one  of  the  games  played  in 
the  city;  giant  telegrams  were  ex- 
hibited in  500  Western  Union  tele- 
graph offices  in  15  cities,  and  indi- 
vidual stunts  were  conducted  by 
some  of  the  stations  carrying  the 
series. 

WHB,  Kansas  City,  sent  out  base- 
balls to  300  advertisers  and  adver- 
tising agencies.  WLAf,  bexingion, 
had  sandwich  men  touring  streets 
with  portable  radios  tuned  to  the 
Series.  WHBF,  Rock  Island,  erected 
a  player  board  in  the  ballroom  of 
Fort  Armstrong  hotel  with  a 
trained  technician  to  operate  the 
plays.  WGRC,  Louisville,  held  a 
Memory  Luncheon  for  baseball  vet- 
erans. WFIL,  Philadelphia,  adver- 
tised the  series  by  its  float  at  a 
water  carnival.  KJTA,  Salt  Lake 
City,  hung  a  World  Series  sign  over 
the  ring  at  boxing  and  wrestling 
matches.  Similar  stunts  covering  a 
wide  range  of  novelties  and  promo- 
tion tricks  were  staged  by  stations 
all  over  the  nation  in  connection 
with  the  series  broadcasts  on  the 

special  MBS  hookup. 

*      *  ♦ 

Nashville  Bat 

SIXTEEN-INCH  baseball  bat,  dis- 
tributed during  the  World  Series, 
was  used  as  a  direct-mail  promo- 
tion by  WSM,  Nashville.  Mailing 
tag  on  the  bat  carried  the  legend, 
"Win  a  World  Series  in  Sales! 
Send  WSM,  the  station  whose  pri- 
mary listening  area  alone  produces 
between  30  and  40  million  dollars 
worth  of  furniture  and  wood  prod- 
ucts yearly,  to  bat  for  you!" 

Tillamook  Recipes 

TILLAMOOK  COUNTY  Creamery 
Assn.,  Tillamook,  Ore.  sponsors  of 
Tillamook  Kitchen  with  Benny 
Walker  on  NBC-Pacific  Red  net- 
work, is  offering  a  recipe  booklet 
for  listeners  writing  to  the  station. 


WINDOW  of  Wabeek  State  Bank, 
Detroit,  presents  an  18-hour  daily 
war  bulletin  service  supplied  by 
WJR,  with  photos  of  the  station's 
newsmen,  Duncan  Moore,  Jimmy 
Stevenson,  Edgar  A.  Guest  Jr.  and 
Jack  King. 


Mexckandilln^  &  J^iomotlon 

Parade  of  Oomph — West  Virginia  Boom — Pacific 
Promotion — Columbia  Veterans — Husks 


AMONG  promotion  stunts  em- 
ployed recently  by  Fin  Hollinger, 
publicity  director  of  CJLS,  Yar- 
mouth, N.  S.,  is  a  series  of  weekly 
letters  to  agencies  throughout  Can- 
ada. With  one  note  was  sent  a  vial 
of  water  from  the  Atlantic,  re- 
ferred to  as  "an  ocean  located  just 
off  Yarmouth  .  .  .  through  which 
travel  70,000  passengers  (with 
$13,000,000  in  spending  money)  be- 
tween Yarmouth,  Boston  and  New 
York;  from  which  come  the  largest 
lobster  shipments  in  the  world,  and 
in  which  swim  the  world's  largest 
and  hungriest  tuna  fish". 

A  second  note,  written  on  canvas 
duck,  pointed  out  that  Yarmouth  is 
the  home  of  one  of  the  largest  cot- 
ton duck  mills  in  the  world,  with 
the  admonition,  "This  is  Yarmouth 
duck,  but  don't  duck  Yarmouth  for 
bigger  and  better  sails".  On  a  third 
letterhead  was  glued  an  American 
penny,  explained  with  "Here  is  an 
American  penny.  With  it  Yar- 
mouthians  may  buy  two  slices  of 
bread,  a  fifth  of  a  pint  of  milk,  etc. 
Over  one  billion  of  these  American 
pennies  leave  the  pockets  of  Ameri- 
can visitors  stepping  into  the  Mari- 
times  through  Yarmouth.  CJLS  ad- 
vertising will  roll  a  few  of  them 
your  way". 

*  «  * 
WFBR  Newspaper  Tieups 

EXTENDING  its  reciprocal  tie-ups 
with  Maryland  newspapers  to  11, 
WFBR,  Baltimore,  recently  negoti- 
ated a  time-space  exchange  agree- 
ment with  the  Baltimore  Sun,  ar- 
ranged by  Hope  H.  Barroll  Jr.,  ex- 
ecutive vice-president,  and  Purnell 
H.  Gould,  commercial  manager,  for 
WFBR,  and  W.  F.  Schmick  and 
E.  P.  Kavanaugh,  for  the  Sun. 
Through  its  arrangement  with 
weeklies  in  other  counties  in  the 
state,  WFBR  devotes  a  daily  five- 
minute  program  to  news  about  the 
county  each  newspaper  serves,  re- 
ceiving in  exchange  a  quarter-page 
ad  each  week  in  the  various  publi- 
cations. In  addition  the  station  fre- 
quently makes  special  pickups  from 
counties  in  which  it  has  newspaper 
tie-ups,  receiving  extra  publicity  in 
cooperating  weeklies. 

*  * 

Capital  Oomph 
ELINOR  LEE,  home  economist  of 
WJSV,  Washington,  invited  Capital 
redheads  to  a  studio  party  Oct.  4  to 
meet  Ann  Sheridan,  queen  of  the 
oomph,  during  her  week  of  personal 
appearances  at  the  Earle  Theatre. 
An  Ann  Sheridan  Club  was  formed, 
with  charter  and  fixings.  After  the 
ceremonies,  the  titianites  were 
guests  at  the  theatre. 

^  ^  ^ 

Sperry's  Skillets 
SPERRY  FLOUR  Company,  San 
Francisco,  sponsors  of  serial  Dr. 
Kate  on  NBC-Red  on  the  Pacific 
Coast,  is  offering  a  Revere  copper 
skillet,  chromium  lined,  for  a  sales 
slip  showing  purchase  of  Sperry 
Wheat  Hearts  and  50  cents. 

*  *  ❖ 

Juicer  for  Cereal  Cartons 
ALBERS  BROS.  MILLING  Co., 
Seattle,  sponsor  of  the  transcribed 
serial  lAnda's  First  Love  on  KPO, 
San  Francisco,  is  offering  an  alum- 
inum orange  juicer  for  a  box  top 
from  Albers  Carnation  Oats. 


Ring  and  Flight 
MORGAN  JEWELRY  Co.,  San 
Francisco  jewelry  firm,  for  a  flat 
$99.50  is  offering  on  KYA,  San 
Francisco,  a  round-trip  plane  trip 
to  Reno,  complete  with  wedding 
ring,  to  customers  planning  marri- 
age. For  that  price  the  bride  and 
bridegroom-to-be,  along  with  an- 
other couple  of  their  own  choosing, 
get  the  all-expense  flight,  includ- 
ing taxis  to  and  from  the  airports. 
The  wedding  party  may  leave  San 
Francisco  in  the  morning,  be  mar- 
ried in  Reno,  and  return  in  time 
for  lunch.  Sponsor  calls  it  "Cupid's 
Air  Express". 

4:  IN  * 

New  Bulletin 

PROMOTED  as  a  plus-service  for 
WLS  advertisers  is  a  new  monthly 
merchandising  bulletin  published 
by  WLS,  Chicago,  for  distribution 
to  all  wholesale  grocers  and  large 
chain  grocery  stores  in  the  Mid- 
west. The  service  was  started  when 
it  became  apparent  that  whole- 
salers and  retailers  didn't  know 
which  advertisers  were  sponsoring 
programs  or  when  these  advertisers 
were  running  special  contests,  pre- 
mium ofiFers  and  other  sales  stimu- 
lators, according  to  WLS. 

*  >K  « 

Kanawha  Boom 

PROMOTION  letter  sent  to  agen- 
cies by  WCHS,  Charleston,  W.  Va., 
calls  attention  to  bustling  business 
resulting  from  the  development  of 
the  chemical  industry  in  the  Ka- 
nawha Valley  by  Dupont  interests, 
emphasizing  the  novel  use  of  the 
district's  coal  supply  in  manufac- 
turing toothbrush  bristles  and 
ladies  hose.  Hinting  at  a  gift  of  a 
pair  of  hose,  the  station  offers  to 
"go  on  and  on"  in  response  to  a 
postcard  answer,  all  the  while 
plugging  the  Dupont  products. 

*  *  * 

Photo  Posters 
KVOE,  Santa  Ana,  Cal.,  has  placed 
20  18x20  inch  news  photo  posters, 
using  pictures  of  Dispatch  Photo 
News  Service  of  New  York,  in 
principal  downtown  stores  of  the 
city.  Pictures,  of  current  news 
value,  are  replaced  weekly,  with  the 
call  letters  appearing  on  the  top 
border  of  each  and  commercial  copy 
on  one  of  the  programs  on  the  sta- 
tion imprinted  on  the  lower  border. 


Exactly  Three 

THE  MOST  recent  service 
extended  to  early  morning 
radio  listeners  is  provided  by 
Jack  Gregson's  Yawn  Patrol 
on  KSFO,  San  Francisco. 
Gregson  knows  no  morning 
program  is  effective  without 
several  "well-laid  eggs".  He 
likewise  knows  many  bitter 
bridal  tears  are  shed  over  in- 
ability to  cook  a  three-minute 
egg.  So,  each  morning  with 
due  warning  to  the  ladies  to 
get  ready  the  boiling  water, 
Gregson  gives  the  down  beat 
to  Dick  Aurandt,  who  starts 
his  orchestra  playing  a  tune 
lasting  exactly  three  minutes. 
When  the  tune  is  over,  the 
eggs  are  perfectly  done. 


Coast  Displays 
COINCIDENT  with  start  of  the 
fall  radio  season,  NBC  Hollywood 
press  department  has  embarked  on 
an  ambitious  campaign  to  publicize 
and  merchandise  network  shows 
originating  from  that  city.  Most 
impressive  is  the  weekly  NBC  Foto- 
Flashes,  a  printed  photo  job  built 
around  a  different  program  each 
week.  They  are  placed  in  windows 
of  more  than  300  radio  stores  in 
Southern  California.  Foto-Flashes 
include  plugs  for  the  program,  its 
personalities,  the  network  and  sta- 
tion as  well  as  sponsor. 

Second  window  display  deal,  set 
by  Hal  Bock,  NBC  western  division 
press  manager;  is  a  tie-up  with 
publishers  of  Radio  News-Week, 
fan  publication  with  80,000  copies 
distributed  weekly  through  30 
Ralphs  Grocery  Co.  stores  in  the 
Los  Angeles  area.  At  the  cash 
register  of  each  market  is  a  16x30 
inch  framed  announcement  plug- 
ging Radio  News-Week  and  the 
NBC  Red  and  Blue  network.  Blow- 
up photo  of  a  popular  radio  en- 
tertainer, is  also  included  along 
with  program  information.  These 
displays  are  in  addition  to  photos 
and  other  exhibits  being  placed  in 
more  than  50  other  Los  Angeles 
and  Hollywood  store  and  bank  win- 
dows. 

*  *  * 

Soup  by  Campbell 
KOY,    Phoenix,   devised   a  novel 
way  to  announce  release  of  the '} 
weekly  CBS  Campbell  Playhouse,  | 
sponsored  by  Campbell  Soup  Co.  * 
over  that  station.  A  week  prior  to 
the  starting  date,   Sept.   10,  hot 
Campbell  soup  was  served  to  all 
studio  audiences.  Auditors  were  in- 
vited to  call  at  the  station,  witness 
any  of  the  day's  programs  origin- 
ating at  KOY,  and  have  a  bowl  of 
soup.  Several  thousand  were  served 

during  the  week. 

*  *  * 

CBS  Oldtimers 
WITH  45  advertisers  sponsoring  76 
programs  on  CBS  this  fall,  heavi- 
est schedule  in  the  network's  his- 
tory, CBS  has  issued  a  booklet, 
"The  Measure  of  a  Network — given  I 
by  the  people  who  know  it  best", 
listing  these  advertisers.    Of  the 
total,  11  are  beginning  their  sixth! 
year  or  more  on  CBS;  nine  are+: 
starting  their  fifth  year;  six  theii  ■ 
fourth;  five  their  third;  five  their"' 
second,  and  10  have  started  on  CBS. 
within  the  last  year.  , 

*  *      *  I 
Coast  Previews 

WPO-KGO,    San    Francisco,  ha?" 
started  a  series  of  "Sneak  Pre- f 
views",  new  program  ideas  for  tht  ( 
trade.  Instead  of  conducting  the' 
usual  transcribed  or  live  talent  au-i' 
dition  in  the  studio  for  a  singled 
agency  group  at  a  time,  invitation? 
are  sent  agency  men  on  the  Pacifi' 
Coast.  The  idea  was  developed  b; 
KPO-KGO  Sales  Promotion  Man 
ager  Robert  McAndrews. 

*  if  * 

Week  of  Letters 

KGO-KPO,  San  Francisco,  capi 
talized  on  National  Letter  Writini 
Week  in  October.  Spot  announce 
ments  appearing  daily  on  both  sta 
tions  invited  listeners  to  write  iii 
and  express  themselves  on  thei 
likes  and  dislikes  concemng  pro 
grams  heard  over  the  NBC  stations  J I 

*  *  * 

Ears  How 
WDZ,   Tuscola,   111.,   has  mailer 
corn  husks  to  500  advertisers  an 
agencies  on  which  is  printed 
Shucks!   Husk  your  profits  wit 
WDZ,  over  2,000,000  'ears'." 
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KIT'S  Own  Daily 

ITH  no  newspaper  on  the  streets 
[f  Yakima,  Wash.,  between  the 
norning  and  evening  editions  of 
|he  local  publications,  J.  A.  Mur- 
phy, manager  of  KIT,  that  city,  as 
Promotion  for  the  station  and  to 
reate  good-will  among  local  busi- 
iessmen,  has  started  publishing  a 
Jlaily  mid-day  news  sheet  of  his 
l»wn.  Deadlined  for  11:30  a.m.  and 
jjontaining  a  round-up  of  hot  off- 
^|he-press  local  and  world-wide 
Jliews,  the  sheet,  mast-headed  KIT 
'^adio  Daily,  reaches  readers  by 
tioon  each  day.  It  is  &V2  x  14  in- 
,:hes  in  size  and  mimeographed  on 
'.soth  sides.  Distribution  is  through 
i,-estaurants  in  the  immediate  down- 
iown  business  area.  Material  is  as- 
'  embled,  edited  and  printed  at  the 
jftation  under  direction  of  Pete 
.vVick,  KIT  news  editor,  a  former 
^newspaperman.  More  than  400  cop- 
Jes  are  distributed  and  they  must 
|)e  left  in  the  restaurant  after  read- 
ing for  accommodation  of  other  pa- 
;rons.  No  advertising  is  carried,  al- 
^■hough  various  programs  released 
jjy  the  station  are  briefly  plugged 
jSaily. 

'!  Lever  Lockets 

"LEVER  BROTHERS  Co.,  Cam- 
bridge, Mass.,  sponsor  of  the  Big 
Sister  program  on  CBS  for  Rinso, 
pn  Oct.  19  vsdll  introduce  a  fall  pro- 
•notional  campaign  for  the  program 
dmiliar  to  the  offer  last  fall  of 
^:ameos  modeled  after  the  profile 
of  the  featured  star,  Alice  Frost. 
N"ew  offer  will  be  lockets  containing 
aictures  of  Miss  Frost  and  her  co- 
star,  Martin  Gabel,  whom  she  mar- 
-ies  in  the  script,  which  listeners 
nay  obtain  in  return  for  15c  and 
gUne  Rinso  box  top.  Agency  is  Ruth- 

:  raufF  &  Ryan,  New  York. 
;t  *      ♦  » 

Omaha  Routes 
OUTE  LISTS  covering  every 
^rug  and  grocery  store  in  Omaha, 
I  pound  in  pocket-size  booklet  form, 
are  offered  manufacturers,  jobbers 
"and  wholesalers  as  a  merchandising 
■■'aid  by  KOWH,  Omaha.  The  book- 
'■  ets  also  include  blank  space  for 
■  lotes  and  remarks  on  calls  in  addi- 
\^,don  to  the  printed  retail  outlet  list. 


BROCHURES 


;^'HIO,    Dayton,   O. :    Market  data 
I  'older  combining  coverage  maps  with 
fp;ounty-by-county    economic  statistics 
'  or  the  station's  service  area. 
TORN  PRODUCTS  Sales  Co..  N.  Y. : 
Sight-page  color  brochure  announcing 
3ct.  9  start  of  company's  new  five- 
,.,s-eekly  serial,  Society  Girl,  on  CBS. 
^:<^'TIC,  Hartford,  Conn. :  Illustrated 
I ;  studio,  personnel  and  talent  fan  maga- 
1^  jine,  offset  printed  by  National  Radio 
""Personalities  Inc.,  Peoria,  HI. 
'f 


,,0RHATJ0N  BOOTU 


-'■'kilt  u 
■-'■>.',  Mfr  lit  ^ 


FROM  THIS  bright  red  structure 
on  the  grounds  of  the  Kentucky 
State  Fair  at  Louisville  were  dealt 
out  both  general  information  and 
tickets  for  the  special  appearance 
of  WLW's  Boone  County  Jamboree 
at  the  fair.  Among  special  promo- 
tions for  the  broadcast  were  two 
personal  appearances  of  the  Jam- 
boree troupe,  one  in  the  Jefferson 
Dry  Goods  Co.  store  and  another 
in  the  Seelbach  Hotel,  and  news- 
paper advertising  by  the  store  and 
the  hotel  calling  attention  to  the 
"previews". 


Without  Spinach 

GOOD  NEIGHBORING  in 
Bingham,  Utah,  to  describe 
the  "Galena  Days"  celebra- 
tion for  listeners  of  KDYL, 
Salt  Lake  City,  Program  Di- 
rector Myron  Fox  was 
clapped  in  the  town's  festive 
hoosegow — a  "kangaroo  jail" 
located  on  the  city  hall  steps 
— for  violating  a  local  ordi- 
nance, in  effect  before  and 
during  the  celebration.  The 
ordinance  required  all  males 
appearing  on  Bingham 
streets  to  sport  a  beard  of 
one  kind  or  another.  Clean- 
shaven Mr.  Fox  had  to  spend 
two  hours  in  the  jug  before 
he  could  go  about  his  an- 
nouncing. 


ALABAMA  football  fans  are  hearing 
the  complete  schedules  of  Alabama  and 
Auburn  football  games  through  ^WBRC 
and  WAPI.  Birmingham.  Nehi  Bot- 
tling Co.  sponsors  the  games  for  Royal 
Crown  Cola.  Broadcasts  are  fed  to  Ala- 
bama Network.  Leland  Childs  is  an- 
nouncer for  'WBRC.  and  Maurv  Far- 
rell  for  WAPI. 


means  SuiineSS 
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Early  Radio  Incidents 
Recalled  in  Wile  Book 

THE  DEAN  of  American  radio 
commentators,  Frederic  William 
Wile,  a  distinguished  journalist  and 
former  war  correspondent,  relates 
how  he  happened  to  start  his  form- 
er radio  commentary.  The  Political 
Situation  in  Washington  Tonight, 
in  a  chapter  titled  "Blazing  the 
Radio  Trail"  in  his  newly-published 
book  of  memoirs.  News  Is  Where 
You  Find  It  [Bobbs-Merrill  Co., 
$3.75]. 

Mr.  Wile  relates  how  he  started 
broadcasting  over  WRC,  Washing- 
ton, in  the  fall  of  1923,  did  his  job 
gratis  for  four  years,  then  asked 
David  Sarnoff,  president  of  RCA, 
which  owned  WRC,  to  place  him 
on  the  payroll.  He  was  rejected, 
Mr.  Sarnoff  being  quoted  as  saying 
"a  salary  arrangement  was  out  of 
the  question  anyhow  because  radio 
could  get  all  the  speakers  it  wanted 
on  a  voluntary  basis."  He  quit,  then 
was  paid  $50  a  week  until  William 
S.  Paley,  CBS  president,  offered 
him  a  contract  at  $10,000  a  year, 
starting  March  4,  1929.  Mr.  Wile 
relates  in  his  book,  which  largely  is 
devoted  to  his  experiences  as  a 
Washington  and  foreign  newspaper 
correspondent,  many  of  the  side- 
lights of  his  radio  career,  and  de- 
votes a  chapter  titled  "Hello, 
America!"  to  his  pioneer  broad- 
casts from  abroad  which  started 
when  he  accompanied  the  Ameri- 
can delegation  to  the  London  naval 
limitations  conference  in  1930. 


KTBC  Stock  Setup 

INCORPORATION  of  the  group 
licensed  to  operate  KTBC,  new 
1,000-watt  daytime  station  on  1120 
kc.  which  went  into  operation  in 
August  and  which  shares  time  with 
the  500-watt  WTAW,  Texas  A.  & 
M.  College  station,  was  disclosed 
Oct.  6  in  an  application  filed  with 
the  FCC  for  transfer  of  license  to 
the  State  Capital  Broadcasting 
Assn.  Inc.  Under  the  new  setup, 
the  stock  is  divided  as  follows:  R. 
B.  Anderson,  member  of  the  State 
Tax  Commission,  president,  83 
shares;  R.  A.  Stuart,  Fort  Worth 
attorney,  vice-president,  83  shares; 
A.  W.  Walker  Jr.,  professor  of  law 
at  the  University  of  Texas,  secre- 
tary, 84  shares.  The  station  is  maH- 
aged  by  Richard  G.  Watts,  with 
Harry  Slife  as  chief  engineer. 


WAAF,  Chicago,  recently  invited  its 
listeners  to  a  roller  skating  party  dur- 
ing its  daily  afternoon  Mythical  Ball- 
room. So  many  fans  turned  out  that 
Eddie  Chase,  conductor  of  the  pro- 
gram, had  to  hold  a  second  party. 


WTAG 

WORCESTER,  MASS. 

Two  measures  of  returns: 
In  Worcester,  Income  Tax 
Returns  exceed  the  na- 
tional average  by  50%. 
WTAG  has  the  largest 
audience  at  all  hours  — 
average  58.88%. 


NBC  BASIC  RED  NETWORK 
YANKEE  NETWORK 

EDWARD  PETRY  &  CO.,  Inc. 

National  Representative 
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IT'S  NO 


MYSTERY 
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"The  Case  of  Greater  Advertis- 
ing Results"  clears  up  all  the 
clues  to  the  Greater  Cleveland 
Market.  It's  the  story  of  the  re- 
markable results  you  get  by 
using  the 


WHR  -  WCLE  Merchandising  Plan 


Send  for  your  copy 


Supply  is  limited 


THE     UNITED     BROADCASTING  COMPANY 

October  15,  1939  •  Page  65 


CAPITALIZING  on  the  current 
interest  in  polls  and  surveys, 
KSTP,  St.  Paul,  has  started 
a  new  weekly  program,  ilfin- 

nesota  Today,  on  wnicn  are  a. uni- 
tized the  opinions  of  persons  in  all 
professions  and  occupations  on  na- 
tional and  international  problems 
of  contemporary  interest.  Daily 
newspaper  editors  of  the  Statp  co- 
operate with  Val  Bjornson,  KSTP 
commentator,  in  gathering  mate- 
rial for  the  dramatized  discussions, 
and  KSTP,  along  with  other  sta- 
tions of  the  Minnesota  Radio  Net- 
work, which  also  carry  the  series, 
receive  a  good  plug  in  newspaper 
stories  written  in  conjunction  with 

each  program. 

*  *  * 

The  Tax  Problem 

RECOGNIZING  the  growing  inter- 
est in  governmental  expenditures, 
WBNS,  Columbus,  0.,  has  started 
a  new  weeVlv  series,  Mnvcv  nt 
Stake,  on  which  are  presented  the 
views  of  the  local  Citizen's  Tax 
League.  Each  Saturday  evening  a 
cast  of  eight  or  ten  dramatizes  an 
episode  based  upon  the  history  of 
taxation  and  public  economy.  At 
the  close  of  each  drama  a  CTL  rep- 
resentative speaks  briefly  on  the 
general  purpose  of  the  League.  The 
show  is  written  by  William  0.  Al- 
dridge,  produced  by  Irwin  Johnson. 

*  *  * 

After  the  Games 
BULL  SESSION  of  football  titled 

Monday  Quarterbacks'  Club  lias 
started  on  WJJD,  Chicago.  Sports 
editors  of  local  papers  and  football 
stars  of  yesterday  are  featured  in 
a  quarter-hour  of  alibis,  second 
guesses  and  expert  ribbing.  E.  W. 
Cochrane,  sports  editor  of  the  Chi- 
cago Herald- American,  is  m.c. 

*  *  * 

CONTRACTS  for  exclusive  radio  rights  to 
the  writings  of  Fannie  Hurst,  Edtia  Ferber 
and  S.  S.  Van  Dine  have  been  signed  by 
Phillips  H.  Lord  Inc.,  radio  program  pro- 
ducer. 


M/  PROGRAMS 


Crime  Prevention 

DIRECTED  at  auu^uo  and  recom- 
mending the  wisdom  of  understand- 
ing and  patience  for  persons  di- 
rectly concerned  with  the  lives  of 
first  offenders  against  the  law,  The 
First  Offender  on  WICC,  Bridge- 
port, and  MBS  is  presented  Satur- 
day mornings  under  auspices  of 
the  New  Haven  County  Sheriff's 
Assn.  to  point  out  thx-ough  drama- 
tizations how  a  great  percentage  of 
"first  offender"  cases  can  be  elimi- 
nated by  proper  handling  of  young 
persons  during  their  adolescence. 
*      *  * 

Ticket  Auction 

TURNED  into  an  auction  sale  for 
one  day,  the  sustaining  man-on- 
street  feature  of  WMC,  Memphis, 
was  used  recently  to  help  boost  the 
sale  of  season  athletic  tickets  for 
the  local  Southwestern  U.  With 
a  professional  auctioneer  actually 
poiiino-  season  books  to  the  highest 
bidder  for  a  c(uarter-hour  stretch, 
tweive  of  the  regular  $7.98  books 
yrovQ  gnld  nt  prices  ranging  from 
$5.50  to  $13. 

5^  *  * 

Health  Education 

IN  COOPERATION  with  the  State 
Department  of  Health,  the  Arizona 
Network  has  launched  a  weekly 
quarter-hour  program  dealing  with 
health  from  an  educational  stand- 
point. The  program,  originating  at 
KOY,  Phoenix,  brings  proi-nment 
doctors  to  the  microphone  with  ex- 
pert advice  on  health  problems.  The 
entire  program  is  furnished  by  the 
State  department. 


I 


T's  only  the  beginning  of 
the  Fall  season,  yet  IBC  ac- 
counts are  already  running 
up  a  large  Sales  score.  • 
Alone  in  this  field  of  I.SOOr 
000  Itato-Americans,  IBC 
ploys  before  an  audience 
that  spends  over  a  Billion 
Dollars  annually.  •  Is  it 
any  wonder  that  more  and 
more  Notional  Advertisers 
ore  "Roring  to  Go"  The 
lta/e->tmer/can  Way.' 


Something  Missing 
REPORTEDLY  a  dandy  mail-pull- 
er is  the  "Borrovdng  Neighbor" 
game  included  as  a  part  of  her  reg- 
ular domestic  series  by  Elinor  Lee, 
home  economist  of  WJSV,  Wash- 
ington. At  the  close  of  her  pro- 
grams Mrs.  Lee  outlines  a  fairly 
common  recipe,  but  leaves  out  one 
essential  ingredient.  Describing  the 
missing  product,  she  then  invites 
listeners  to  write  and  tell  her  what 
it  is.  The  stunt  is  dressed  up  by 
having  an  imaginary  housewife 
call  on  a  neighbor  to  borrow  the 
missing  ingredient,  outlining  the 
incomplete  recipe  in  the  process. 

A  Week  of  Fires 
AMONG  special  programs  pre- 
sented on  WBZ-WBZA,  Boston- 
Springfield,  during  National  Fire 
Prevention  Week  was  a  nightly  re- 
porting of  the  fires  in  the  Boston 
area  in  the  preceding  24  hours. 
The  chief  operator  of  the  Boston 
Fire  Alarm  Bureau  listed  the  con- 
flagi-ations  during  the  Week,  and 
each  night  summed  up  with  an  es- 
timate of  what  the  amount  of  the 
day's  fire  losses  would  have  pur- 
chased if  put  to  some  useful  pur- 
pose. 

*  *  * 
Songs  at  Night 

MEANT  to  show  how  the  lives  of 
many  individuals  swing  on  musical 
hinges  of  emotional  tunes,  Your 
Song  on  WLW,  Cincinnati,  presents 
Barney  Rapp  and  his  band  each 
morning  at  1  a.  m.  playing  the  re- 
quests of  listeners  sending  in  the 
best  reason  for  liking  a  particular 
number.  After  the  selection  has 
been  broadcast.  Conductor  Rapp 
sends  them  autographed  photos  of 
the  band  and  copies  of  their  songs. 

*  *  * 

Fast  and  Furious 
RAPID-FIRE  90-minute  revue  re- 
cently staged  and  broadcast  by 
KOY,  Phoenix,  to  celebrate  reun- 
ion of  the  staff  after  the  vacation 
period,  has  resulted  in  the  program 
continuing  as  a  weekly  feature 
under  title  of  Tuesday  Night  Frolic. 
All  members  of  the  staff,  including 
technicians,  are  featured  and  the 
program  is  fed  to  Arizona  Network, 
of  which  KOY  is  key  station. 

City  Winters 
WBBM,  Chicago,  has  started  a 
Saturday  morning  series  designed 
to  solve  the  problem  of  exercise 
for  city  dwellers  during  the  winter 
months.  Titled  What  Can  I  Do,  the 
series  features  local  recreation  ex- 
perts who  tell  the  listeners  where 
to  go,  what  to  do  with  their  leisure 
time. 


IVAat  Station  

has  so  many  listeners  wanting  to 
see  broadcasts  that  it  maintains  an 
800-seat  auditorium  from  whose 
stage  125,000  persons  were  enter- 
tained with  broadcasts  during 
1938? 


l^i'  W  N  0  X 


1010  KC 
50O0  W 
CBS 

KNOXVILLE,  TENNESSEE 
Scripps-Howard  Radio,  Inc. 

Representative 

THE    BRANHAM  CO. 


ASSIGNED  to  interview  Jess©  oi 
Lasky  when  he  visited  Toledo  in] a 
connection  with  the  Gateway  to' 
Hollywood  series,  Ruth  Landwehr, ! 
woman's  program  director  of  r 
WTOL,  Toledo,  not  only  got  the  in-' 
terview  but  also  a  chance  at  film! 
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work.  While  chatting  with  Miss 
Landwehr,  Mr.  Lasky  decided  she 
was  good  movie  material  and  sug- 
gested she  join  other  Toledo  con- 
testants in  the  local  tryouts.  Shf 
did  and  she  won.  Here  she  is  with. 
Producer  Lasky  and  the  other  win- 
ner in  the  Toledo  competition '|-| 
Henry  Stambaugh,  20  -  year  -  olc 
high  school  graduate  featured  or' 
WTOL's  weekly  sustaining  feature) 
Young  Toledo  Presents. 

*      *  * 

While  Europe  Rumbles 

STRESSING  patriotism  indirectlj 
and  American  industry  directly,  th< 
new    weekly    half-hour  Americc^"- 
Works  on  WHK,  Cleveland,  pref^' 
sents  a  dramatized  history  of  somff- 
nationally  known  food  product.  Em  I* 
ploying  a  cast  of  12  persons,  th(F 
program    is    non-commercial,    al  I- 
though    produced    in  cooperatioiv 
with  the  Associated  Grocery  Manu  t 
facturers'  Representatives  in  Cleve  *- 
land.  To  promote  the  new  series  * 
WHK  is  distributing  a  direct-mai  f 
folder,    "While    Europe    Rumble:  f 
with  War — America  Works",  built 
around  pictures  of  officers  of  th< 
AGMR   and  the  large  industria 
firms  cooperating  and  using  a  red 
white-and-blue  motif.  ISA 


Chicago's  Past 
WMAQ,  Chicago,  has  started  iP 
late  Sunday  evening  series  titlectf! 
City  on  Parade,  aired  tinder  ausr! 
pices  of  the  Chicago  Historical  So  r^ 
ciety,  featuring  dramatized  high| 
lights  in  Chicago's  growrth. 
*      *  * 

Ladies  Say 

INTERVIEWS  with  girls  are  carj 
ried  on  the  new  vox  pop  feature  ^ 
Gi7-l  on  the  Street^  sponsored  fo  | 
Happy  Family  bakinqr  powder  oi 
WCHS,  Charleston,  W.  Va.  ! 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  CBS  Affiliate 
1,000  Watts 

BIG  FALL 
BIJSII\ESS! 

Many  millions  being  spent  in 
Asheville  and  Western  Carolina 
by  summer-fall  tourists.  Indus- 
try humming.  Crops  excellent. 
Business  UP — and  sure  to  be 
stimulated  for  months  to  come. 
Use  WWNC's  sole  radio  cover- 
age to  boost  your  sales  .  .  . 
starting  NOW ! 
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Drama's  the  Thing 

ORIGINAL  musical  comedy  is 
t)resented  on  KGO  and  the  Pacific 
oast  NBC-Bltie  network  every 
Saturday,  6:30  to  7  p.m.  (PST) 
itled  Tenth  Row  Center.  The  se- 
ies  aims  to  present  musical  comedy 
ispecially  written  for  microphone 
broduction  but  retaining  the  atmos- 
phere and  color  which  has  made 
his  type  of  entertainment  peren- 
lially  enjoyed  by  audiences  every- 
vhere.  Dave  Drummond,  NBC 
)laywright,  is  writing  the  musical 
ilays,  including  dialogue,  lyrics  and 
nusical  setting.  A  large  orchestra, 
onducted  by  Ernest  Gill,  accom- 
p|)anies  the  singers. 

*  * 

Silver  Bucks 

)N  THE  weekly  PDQ  Quiz  Court, 
ponsored  by  Petrol  Corp.  on  KFI, 
jOS  Angeles,  six  members  of  the 
ludience,  chosen  as  defendants  and 
>iven   10  silver  dollars  each,  try 
;o  answer  questions  put  to  them 
by  the  presiding  judge,  paying  fines 
•  pommensurate  with  the  difficulty 
the  question  for  each  miss.  Win- 
^iier    receives    all    fines  collected, 
■rwelve  jurors,  also  selected  from 
the  audience,  also  receive  prizes, 
for  answering  queries  too  difficult 
for  defendants.  Questions,  worth  a 
dollar  if  accepted,  are  stibmitted  on 
alanks  from  Petrol  dealers. 


Unpredictable 

[ELASTIC  as  available  talent,  the 
jjiew  Breakfast  in  Bedlam  weekday 
ilinorning  show  on  WBZ-WBZA, 
i^oston-Springfield,  operates  around 
E^red  Cole  as  m.c,  orchestra  and  a 
oair  of  singers,  with  the  rest  of 
iiche  program  open  to  all  comers 
tv'ith  any  entertainment  talent, 
■jilach  Saturday  morning  during 
rjpen  house  outside  talent  from  any- 
iA'here  may  walk  into  the  studio 
^rnd  go  on  the  air  during  the  pro- 
gram, which  is  ordinarily  unpre- 
dictable. 

Epochal  Days 

EACH  of  the  years  in  which  the 
Dresent  generation  has  lived  is  dra- 
matized on  a  new  series  titled  These 
Amazing  Years,  on  NBC-Blue  net- 
,vork.  Featured  is  Howard  Vincent 
[D'Brien,  for  the  last  seven  years 
laily  writer  of  the  "All  Things 
Considered"  column  of  the  Chicago 
Daily  News.  Mr.  O'Brien  has  pub- 
ished  15  books  and  last  season  con- 
lucted  a  program  on  WENR,  Chi- 
ago,  patterned  after  his  news- 
paper column. 

*      *  * 

Ij;  Treasure  Box 

\  TREASURE  box  prize  is  the 
atest  addition  to  Jerry  O'Leary's 
'/ox  pop  show  on  WCOP,  Boston, 
i  nterviewees  during  the  broadcast 
lire  given  a  printed  question  at  the 
j  end  of  the  show  with  30  seconds  in 
I  vhich  to  answer.  A  right  answer 
jvins  two  dollars,  which  goes  into 
|t;he  box  if  there  is  no  winner,  mak- 
'  ng  a  four  dollar  prize  for  the  next 
ilay,  and  so  on  until  someone  col- 
ects. 


!  Quizathon 
A.  NEW  TWIST  to  a  quiz  show  is 
';he  "quiz  marathon"  introduced  by 
Allen  Prescott  on  his  Don't  Forget 
program  on  NBC-Blue.  Undefeated 
contestants  will  be  invited  back 
'or  the  next  broadcast  and  so  on 
intil  they  miss.  In  addition  to  the 
asual  prizes  for  correct  answers, 
special  awards  are  given :  $25  for 
staying  through  two  programs,  |50 
'or  three,  $100  for  four  and  $200 
;'or  six. 


Lingo  Puzzler 

JOSEPH  RIES,  WLW  sta- 
tion director  at  the  New  York 
World's  Fair,  started  taking 
private  lessons  in  Polish  at 
the  outbreak  of  war,  but  his 
text  books  did  not  arrive  un- 
til after  Germany  and  Rus- 
sia had  split  up  the  country. 
At  the  moment  Ries  is  in  a 
quandry.  He  doesn't  know  if 
Polish  names  will  continue  in 
the  news  or  whether  he  should 
devote  his  time  to  brushing 
up  on  his  German  and  French 
and  let  it  go  at  that. 


Cash  for  Noise 
WITH  dollar  prizes  to  listeners  for 
correct  identifications,  WOL,  Wash- 
ington, has  started  Zingo,  new  audi- 
ence participation  game  based  on 
sound  effects.  Difi'ei-ent  audible  ef- 
fects are  presented  on  each  of  the 
weekly  quarter-hours,  and  listeners 
are  invited  to  compete  for  prizes 
by  mailing  in  their  identification 
lists.  Apart  from  being  a  novel 
form  of  listener  participation,  the 
series  serves  an  educational  pur- 
pose by  acquainting  listeners  with 
the  technique  of  synthesizing  dif- 
ferent sounds. 

Meet  the  Classics 

THE  HUMAN  side  of  literature, 
as  expressed  in  famous  diaries,  let- 
ters and  original  manuscripts,  and 
interpreted  by  Edward  A.  Weeks, 
editor  of  The  Atlantic  Monthly, 
will  be  presented  in  a  series  of  in- 
formal weekly  programs  on  NBC- 
Blue  starting  Oct.  17.  The  program, 
titled  Meet  Mr.  Weeks,  will  feature 
weekly  guest  stars  and  will  encour- 
age listeners'*  participation  by  an- 
swering their  questions  on  literary 
subjects. 

*      *  * 

Capital  Autumn 

INCLUDED  among  new  programs 
opening  for  the  fall  season  on 
WJSV,  Washington,  are  Washing- 
ton Hour,  weekly  variety  show  built 
around  local  talent;  Church  News, 
a  church  news  and  hymn  feature ; 
Fan  Fare,  providing  inside  stories 
of  radio  personalities  along  with 
music,  and  the  University  of  the 
Home  series,  which  resumes  this 
year  and  presents  representatives 
of  local  schools,  universities  and 
educational  groups. 

^  ^  ^ 

The  Tactical  Slant 

SPECIAL  summary  of  the  daily 
military  and  naval  developments  of 
the  European  war  is  given  nightly 
on  WHN,  New  York,  by  George 
Hamilton  Combs,  WHN  news  com- 
mentator, to  enable  listeners  to  fol- 
low the  war  activities  on  the  maps 
distributed  by  the  station. 


THE  NORTHWESrS  LEADING  RADIO  STATION 

KSTP 

MINNEAPOLIS  &  ST.  PAUL,  MINN. 

Soon 

50,000  WATTS 

NBC  BASIC  RED  NETWORK 


War  Outlooks 

TO  PRESENT  the  opinions  on  the 
present  world  situation  of  the  man 
and  woman  in  the  street,  WIP, 
Philadelohia,  has  started  a  new 
sidewalk  interview  program,  John 
Q.  Public,  with  Howard  Jones  set- 
ting up  a  WIP  microphone  each 
afternoon  at  3:15  p.m.  at  Ninth 
and  Market  Streets  in  downtown 
Philadelphia  to  pick  up  the  com- 
ments, via  interviews,  of  the  oi'- 
dinary  citizen. 

Government  Activities 

UNDER  title  of  The  United  States 
Government  Reports,  the  Arizona 
Network  has  launched  a  weekly 
quarter-hour  educational  feature 
originated  at  KOY,  Phoenix,  con- 
ducted by  the  local  head  of  the 
U.  S.  Government  Reports  Office. 
He  interviews  various  Federal  de- 
partment heads  on  their  official  ac- 
tivities in  that  state. 

Pick  Your  Noise 
A  RADIO  novelty  game  on  WIND, 
Gary,  Ind.,  uses  hundreds  of  sound 
effects.  Listeners  are  supplied 
charts  of  the  sound  effects,  and  are 
asked  to  check  the  ones  heard. 
Merchandise  prizes  for  the  most 
accurate  charts  are  awarded  by 
Cousin's  Jewelry  Store,  sponsor. 

*  *  * 

Years  of  Miracles 
SENSATIONAL  events  through 
which  the  present  generation  has 
lived  are  dramatized  on  These 
Amazing  Years,  weekly  half-hour 
program  on  NBC-Blue  featuring 
Howard  Vincent  O'Brien,  creator 
of  All  Things  Considered,  a  daily 
column  appearing  in  the  Chicago 
Da  ly  News  since  1932. 

Abounds  in  Husking 

WDZ,  Tuscola,  111.,  is  broadcasting 
20  corn  husking  contests  during 
October.  The  contests  will  be  re- 
moted  within  a  100-mile  radius  of 
the  WDZ  transmitter.  Farm  women 
will  be  featured  in  one  contest, 
county  farm  advisers  in  another. 

For  the  High  School 

SLANTED  to  high  school  sports 
fans,  WLS,  Chicago,  has  started  a 
Saturday  morning  program,  Prep 
Sports.  Jimmy  Evans,  Chicago 
sports  commentator,  is  heard  in  a 
discussion  of  high  school  and  prep 
teams,  forecasts  and  predictions. 

*  ii<  * 

Busy  Chicagoans 
WIND,  Gary,  Ind.,  has  started  a 
series  called  Chicago  at  Work.  John 
L.  Sullivan  interviews  workers  at 
local  factories  on  the  thrice-weekly 
series  sponsored  by  the  local  New- 
art's  Clothiers. 
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A  SPOT  A  DAY 

Proves  an  Effective  Weapon 
 For  Sports  Deaiei  


ONE  DAILY  100-word  spot  an- 
nouncoment  on  WFBG,  Altoona, 
Pa.,  timed  for  the  noon  period 
when  most  workers  in  local  indus- 
tries take  their  lunch  hour,  has 
proved  an  effective  advertising  ve- 
hicle for  Burchfield  &  Co.,  local 
sporting  goods  store,  according  to 
the  trade  paper.  Sporting  Goods 
Dealer.  "Our  radio  advertising 
costs  only  $5.90  a  week  and  it  has 
brought  as  many  as  50  customers 
to  the  store  in  a  day,"  commented 
Roy  Burchfield,  an  official  of  the 
store.  'Tt  is  easy  to  check  returns 
from  radio  announcements.  When 
we  announce  a  special,  usually  a 
number  of  men  come  to  the  store 
and  ask  for  it. 

"Radio  advertising  is  excellent 
for  cleaning  stocks  at  the  end  of 
each  season.  At  the  end  of  the  last 
hunting  season  we  had  on  hand  a 
large  quantity  of  coats.  We  offered 
them  as  a  special  and  they  were  all 
moved  out  in  a  few  days.  It  is  our 
policy  to  clear  stocks  as  far  as  pos- 
s  ble  each  season,  rather  than  have 
a  lot  of  money  tied  up  in  old  stocks. 
This  speeds  up  turnover,  enables  us 
to  use  the  money  for  new  stocks 
and  impresses  customers  with  the 
fact  that  they  are  buying  fresh 
meichandise  every  season." 


For  Radio  Writers 

PRACTICAL  advice  on  how  to  write 
for  radio,  geared  to  fill  the  require- 
ments of  all  classes  of  radio  writers — 
beginners,  amateurs  and  professionals 
— is  presented  in  Handbook  of  Radio 
Writing  [Little,  Brown  &  Co..  $2.50], 
by  Erik  Barnouw,  former  NBC  script 
writer  and  now  Professor  of  Radio 
Writing  at  Columbia  U.  The  vcjlume 
includes  a  thorough  survey  of  tlie  mar- 
l.et,  material  and  technique  of  the  ra- 
dio script,  along  with  an  appendix  con- 
taining an  academic  analysis  of  a  ra- 
dio version  of  Hamlet  and  a  20,000- 
word  writer's  guide  to  radio. 


MONTANA'S  HIGHEST  PER  CAPITA 
INCOME  AREA 
Gene  Furgiion  A  Co.,  Repreienutivc 


This  picture  reproduced  on 
copper  will  be  sent  you  on 
request. 


(BROADCASTING  •  Broadcast  Advertising 


October  15,  1939  •  Page  67 


FCC  Denials  of  Intervention 
May  Bring  Court  Proceedings 

Attorneys  Protest  New  Policy  and  Claim  That 
Rehearings  May  Be  Required  in  Many  Cases 


EVENTUAL  court  test  of  the  new 
FCC  procedure  barring  stations 
from  participating  in  hearings  on 
applications  for  new  facilities  un- 
less the  FCC  is  satisfied  they  can 
contribute  substantially  to  the  pro- 
ceedings, is  seen  by  virtue  of  action 
of  that  agency  Oct.  10. 

Sitting  en  banc  the  Commission, 
with  two  of  its  members  absent, 
unanimously  upheld  the  action  of 
the  Motions  Docket  on  Oct  2  in 
denying  intervention  petitions  filed 
by  a  number  of  stations  which  held 
their  interests  would  be  adversely 
affected  if  the  applications  in  ques- 
tion were  granted.  In  so  doing,  the 
Commission,  with  Brown  and  Case 
absent,  upheld  the  contention  of  the 
Law  Department,  as  reflected  in 
the  opinion  of  Commissioner  Payne 
announced  Oct.  2.  This  action  had 
been  indicated  last  month  when  the 
presiding  commissioner  at  the  Mo- 
tions Docket  reserved  rulings  on 
intervention  petitions  [Broadcast- 
ing Oct.  1]. 

The  adverse  ruling  on  interven- 
tions brought  a  deluge  of  pleadings 
from  attorneys  representing  sta- 
tions seeking  to  intervene,  on  the 
ground  that  it  was  not  in  accord 
with  the  law  or  the  FCC  regula- 
tions. All  these  arguments,  how- 
ever, were  rejected  by  the  Commis- 
sion in  sustaining  the  Motions 
Docket  actions. 

Possible  Legal  Action 

Several  attorneys,  it  is  under- 
stood, are  considering  possible  legal 
action  even  at  this  stage,  to  enjoin 
the  FCC  from  holding  hearings  on 
particular  applications  in  which 
they  are  interested  unless  they  are 
permitted  to  participate.  It  was 
considered  more  likely,  however, 
that  the  majority  of  the  stations 
would  await  decisions  in  the  cases 
and  then  appeal  to  the  courts,  if 
aggrieved,  claiming  they  were  de- 
prived of  their  rights  to  full  and 
free  hearings  by  the  FCC. 

The  Motions  Docket  ruling,  sus- 
taining the  contentions  of  FCC 
General  Counsel  William  J.  Demp- 


sey  and  Assistant  General  Coun- 
sel William  C.  Koplovitz,  came  in 
the  case  of  WDBO,  Orlando,  Fla., 
which  has  sought  to  intervene  in 
the  hearing  of  Hazelwood  Inc.  for 
a  new  1,000-watt  station  in  that 
city.  WDBO,  represented  by  George 
O.  Sutton  and  Arthur  H.  Shroeder, 
also  requested  enlargement  of  the 
issues  prescribed  for  the  hearing 
beyond  the  question  of  pure  tech- 
nical interference  so  that  economic 
issues  might  be  included. 

The  Payne  opinion  sharply  con- 
demned past  practices  under  which 
intervention  was  almost  automatic, 
and  stated  that  participation  of 
parties  other  than  the  applicant  in 
broadcast  proceedings  in  many 
cases  resulted  in  unnecessarily  long 
delays  and  in  expense  to  both  the 
Commission  and  applicants.  The 
opinion  said  that  the  major  func- 
tion served  by  interveners  in  many 
instances  was  to  "impede  the  prog- 
ress of  the  hearings,  increase  the 
size  of  the  record,  confuse  the  is- 
sues, and  pile  up  costs  to  the  ap- 
plicant and  to  the  Commission 
through  the  introduction  of  cumu- 
lative evidence,  unnecessary  cross- 
examination,  dilatory  motions,  re- 
quests for  oral  argument,  and  other 
devices  designed  to  prevent  expe- 
d  i  t  i  o  u  s  disposal  of  Commission 
business." 

Attorneys,  in  commenting  on  the 
action,  not  only  contested  its  le- 
gality but  held  that  the  new  pro- 
cedure might  well  increase  rather 
than  reduce  litigation  costs.  By 
preventing  stations  having  a  defi- 
nite economic  or  technical  interest 
in  new  applications  from  appear- 
ing in  the  initial  hearing,  the  FCC 
might  find  that  it  will  be  forced  to 
authorize  rehearings  upon  motions 
for  reconsideration  or  as  a  result 
of  court  actions,  thus  further  de- 
laying the  handling  of  such  appli- 
cations, it  was  pointed  out. 

It  was  readily  admitted  that 
some  reforms  might  well  be  insti- 
tuted in  FCC  hearing  procedure  as 
a  means  of  expediting  Commission 
action  but  that  the  extreme  pro- 
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Big  Promotion  Drive 
Arranged  for  Pinocchio 

COMPLETE  merchandising  man- 
ual on  the  Adventures  of  Pinocchio 
has  been  issued  by  Radio  Attrac- 
tions, New  York,  containing  over 
50  pages  of  promotional  material, 
including  exploitation  ideas  and 
tie-ups,  publicity  features,  adver- 
tising catchlines  and  novelty  stunts. 

The  complete  campaign  is  based 
on  especially  created  Pinocchio 
characters  drawn  by  Tony  Sarg, 
noted  artist  and  will  be  enlarged 
by  licensed  merchandise  based  on 
these  drawings,  to  be  issued  short- 
ly. Stations  and  sponsors  will  be 
sent  weekly  promotional  bulletins 
containing  an  exchange  of  promo- 
tional ideas  and  activities  as  re- 
ported by  other  sponsors  of  the  pro- 
gram throughout  the  country.  Pin- 
occhio was  -adapted,  produced  and 
directed  by  Edward  Sloman. 

cedure  adopted  hardly  accomplishes 
that  purpose. 

As  enunciated  in  the  WDBO 
case,  the  Commission  held  that  the 
underlying  purpose  of  the  rule  gov- 
erning interventions  is  to  limit  par- 
ticipation to  those  persons  who  will 
be  of  assistance  to  the  Commission 
in  carrying  olit  its  statutory  func- 
tions. It  stated  that  WDBO  failed 
to  meet  the  requirement  of  the 
present  rule.  Insofar  as  WDBO  re- 
quested permission  to  enlarge  the 
issues  at  the  hearing,  the  opinion 
said  that  the  determination  of  what 
issues  an  applicant  should  be  re- 
quired to  meet  is  a  matter  com- 
mitted by  Congress  to  the  discre- 
tion of  the  Commission. 

Others  Protest 

The  Commission  said  that  if  the 
issues  specified  by  it  in  a  notice  of 
hearing  are  in  themselves  a  suf- 
ficient basis  for  denying  an  appli- 
cation if  the  applicant  fails  to  sus- 
tain its  burden  of  proof,  no  third 
party  is  harmed  because  the  Com- 
mission does  not  also  include  in  the 
hearing  other  and  different  issues, 
"even  though  conceivably  it  may 
be  necessary  at  some  later  time  for 
the  Commission  to  designate  the 
application  for  further  hearing  if 
the  applicant  meets  its  burden  on 
the  issues  already  specified." 

In  addition  to  the  opposition  to 
the  Payne  opinion  cited  on  behalf 
of  WDBO,  a  number  of  other  sta- 
tions, through  their  Washington 
counsel,  contested  the  ruling  as  it 
applied  to  denials  of  their  inter- 
vention applications.  These  in- 
cluded pleadings  on  behalf  of  the 
Clear  Channel  Group  and  NBC, 
which  sought  to  intervene  in  the 
hearing  on  the  application  of 
WHDH,  Boston,  for  fulltime  opera- 
tion on  the  830  kc.  clear  channel 
assigned  to  KOA,  Denver;  Scripps- 
Howard  Radio  Inc.,  which  sought 
to  intervene  in  the  application  of 
Stuart  Broadcasting  Co.  for  a  new 
regional  station  in  Knoxville,  Tenn., 
where  Scripps  -  Howard  operates 
WNOX;  and  WOAI,  San  Antonio, 
which  protested  the  application  of 
KMAC,  that  city,  to  change  its  fre- 
quency from  1370  to  930  kc.  and 
increase  its  power  from  250  watts 
day  and  100  watts  night,  time- 
sharing, to  1,000  watts  day  and 
night  unlimited  time. 

The  WHDH  issue,  however,  was 
disposed  of  when  the  FCC  Oct.  10 
postponed  indefinitely  the  hearing 


on  its  application  for  full  time  on 
the  830  kc.  clear  channel.  Mabel 
Walker  Willebrandt,  former  Assis- 
tant Attorney  General,  had  repre- 
sented the  station  but  the  Commis- 
sion was  notified  prior  to  the  hear- 
ing that  Andrew  Haley,  former 
FCC  attorney,  had  been  retained 
in  the  case  and  could  not  be  pre- 
pared for  the  hearing  as  sched- 
uled. 

'Star  Chamber'  Charge 

Louis  G.  Caldwell,  counsel  for  the 
Clear  Channel  Group  of  13  sta- 
tions, filed  three  separate  pleadings 
on  their  behalf  protesting  the  in- 
tervention denial.  Philip  J.  Hennes- 
sey Jr.  filed  two  petitions  and  a 
motion  to  dismiss  on  behalf  of  NBC 
in  the  same  case. 

For  Scripps-Howard,  Paul  M. 
Segal,  its  attorney,  filed  a  petition 
to  have  the  FCC  review  and  re- 
verse the  denial  of  intervention  in 
the  Knoxville  case.  Mr.  Caldwell, 
Reed  T.  Rollo  and  Percy  H.  Rus- 
sell Jr.  filed  the  petition  for  review 
and  a  request  for  oral  argument 
in  the  San  Antonio  case. 

Messrs.  Sutton  and  Shroeder 
submitted  a  15-page  response  to 
the  Payne  ruling  in  the  Hazelwood 
case.  In  addition  to  challenging  the 
action  as  "unjust,  illegal,  arbitrary 
and  contrary  to  existing  court  de- 
cisions", the  attorneys  took  excep- 
tion to  the  "public  condemnation  of 
the  practices  which  the  Commission 
has  created  bv  its  own  rules  and 
regulations,  all  of  which  acts  and 
conditions  were  brought  about  with 
its  knowledge,  consent  and  ap- 
proval." They  added  that  while 
they  sympathized  with  the  Com- 
mission  in  its  many  problems, 
WDBO  "is  in  no  way  guilty  nor 
responsible  for  the  acts  and  condi- 
tions therein  set  out." 

They  further  held  that  under  the 
ruling  of  Commissioner  Payne,  the 
Commission  undertakes  to  deter- 
mine whether  the  broadcasting 
service  now  available  to  the  public 
in  Orlando  from  WDBO  "will  be 
depreciated,  jeopardized  or  d  e  - 
stroyed  by  ex  parte  proceedings." 
The  ruling,  it  was  contended,  might 
be  construed  as  smacking  of  "star 
chamber  proceedings"  and  defeat 
the  argument  with  respect  to  sav- 
ing of  time  and  money  if  further 
hearings  are  to  be  held  on  the  same 
application.  It  was  contended  that 
it  is  far  less  costly  for  a  petitioner 
to  intervene  in  a  proceeding  in  its 
first  stage  than  for  the  Commission 
to  deny  the  petitioner  intervention 
and  then  have  the  matter  threshed 
out  through  legal  proceedings. 


590  Kilocycles 
John  J.  Gillin,  Jr.,  Mgr. 
if  On  the  NBC  Red  Net  * 
OMAHA,  NEBRASKA 
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From  zero  to  44  million 


in  20 


years 


f 


in  two  decades  research  in  RCA  Laboratories  has 
played  a  big  part  in  making  radio  set  ownership  exceed 
the  figures  for  any  other  electrical  device 


People  want  radio  sets  more  than  they  fjjj 
want  anything  else  in  the  line  of  elec- 
trical equipment. This  is  proved  by  the 
fact  that  there  are  in  the  United  States  1 
more  radio  sets  than  electric  irons,  or  1 
toasters,  or  washing  machines,  or  vacuum  •% 
cleaners,  or  any  other  electrical  device,  t 

Even  the  44  million  radios  in  this  coun-  t'|| 
... 

try  are  not  enough.  Millions  of  homes  |i« 
want  more  radios,  and  want  to  replace  ^ 
old  models  with  new. 

RCA  takes  pride  in  the  fact  that  the 
intense  public  interest  in  radio,  and  the  » '| 
ever-growing  market  for  radio  sets, 
both  rest  in  no  small  degree  on  re-  ^||| 
search  in  RCA  Laboratories.  From  III 
these  studies  there  have  come  many  jj 
of  the  important  advances  constantly  ,\\\\\ 
made  in  set  design  and  performance,    il'jl  f ■ 


But  RCA  does  more.  Through  the 
National  Broadcasting  Company  it  ren- 
ders a  fundamental  service  that  contrib- 
utes to  the  life-blood  of  the  radio  busi- 
ness. .  .broadcasting.  For  interest  in  buy- 
ing radio  sets  depends  on  a  continuous 
ofTe ring  of  good  programs,  and  constant 
advance  in  the  art  of  broadcasting.  NBC 
discovered  or  developed  many  of  the 
basic  principles  of  radio  entertainment, 
and  is  responsible  for  a  large  proportion 
of  the  advances  that  have  been  made  in 
the  technical  aspects  of  broadcasting. 
This  month  RCA  celebrates  its  twen- 
tieth anniversary,  confident  that  it 
has  rendered  in  two  decades  a  pio- 
neering service  of  the  utmost  impor- 
tance to  a  great  American  industry 
as  well  as  to  the  American  public 


RADIO  CORPORATION 
OF  AMERICA 


RCA  Manufacturing  Co.,  Inc. 
R.C.A.  Communications,  Inc. 


RADIO  CITY,  N.  Y. 

RCA  Laboratories  Radiomarine  Corporation  of  America 

National  Broadcasting  Company  RCA  Institutes,  Inc. 
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From  delicate  diminuendo  to  crashing  crescendo, 
the  magnificence  of  the  symphony  depends  on  sound. 
And  in  the  transmission  of  network  programs  the 
guardian  of  sound  is  the  telephone  engineer. 

Special  circuits  have  been  developed  by  the  Bell 
Telephone  System  to  link  the  nation's  radio  stations. 
The  most  modern  equipment  in  the  hands  of  trained 
supervisors  protects  the  quality  of  sound  all  the  way. 

Behind  the  scenes,  Bell  Telephone  Laboratories 
are  constantly  at  work  to  improve  today's  network 
transmission,  and  provide  more  nearly 
perfect  service  for  tomorrow's  needs. 


Sound  and  E£Eect 

THE  SCRIPT  read  "sound 
of  chair  breaking  over  man's 
head"  and  Cliff  Thorsness, 
CBS  Hollywood  sound  effects 
man  on  the  Big  Town  pro- 
gram, sponsored  by  Lever 
Bros,  accidentally  took  it  lit- 
erally. As  a  result  he  was 
treated  for  a  severe  scalp  la- 
ceration at  Hollywood  Receiv- 
ing Hospital  on  Oct.  3,  fol- 
lowing the  broadcast.  During 
the  program  Thorsness  took 
his  cue  and  hurled  the  chair 
mightily  against  a  wall  to  se- 
cure the  sound  effect  desired 
by  Edward  G.  Robinson,  fea- 
tured on  the  broadcast. 
Thorsness  put  so  much  force 
behind  his  swing  that  he 
slipped  and  fell  against  nails 
protruding  from  the  shat- 
tered chair  seat.  Three  stiches 
were  taken  in  his  scalp  fol- 
lowing the  accident. 


New  Transmission  Plan 
Employs  Narrower  Band 

NEW  WAVE  transmission  system, 
employing  a  restricted  form  of  fre- 
quency modulation,  has  been  de- 
veloped by  John  A.  Csepely,  of  New 
Haven,  Conn.,  who  claims  his  inven- 
tion vdll  not  only  improve  the  tone 
quality  of  radio  reception,  but  also 
will  make  possible  the  operation  of 
a  greater  number  of  transmitters 
in  the  regular  broadcast  band  and 
increase  the  range  of  television 
transmission.  The  new  transmission 
system,  applicable  to  wire,  cable 
and  radio  transmission,  according 
to  its  inventor,  is  based  upon  the 
addition  of  a  simple  control  circuit 
to  the  transmitter,  with  no  changes 
of  any  soi't  required  for  receivers. 

Through  addition  of  the  newly- 
devised  circuit,  which  is  bridged 
between  microphone  and  oscillator, 
present  standard  broadcast  trans- 
mitters may  be  converted  into 
either  a  high-fidelity  or  a  narrow- 
band transmitter,  Mr.  Csepely  de- 
clared. Frequency  range  is  com- 
pressed during  transmission  and 
high-fidelity  reproduction  is  ob- 
tained at  the  receiver,  he  explained. 
In  demonstrations  he  reported  he 
has  tuned  a  receiver  to  WJZ,  New 
York,  received  the  signal,  then  re- 
broadcast  it  across  the  room  via 
telephone  wires,  first  routing  the 
signal  through  the  special  circuit 
and  compressing  it  from  3,000 
cycles  to  1,500  cycles,  and  received 
the  signal,  expanded  to  its  original 
3,000  cycles,  on  another  set.  Among 
advantages  resulting  from  the  new 
type  of  narrow-band  transmission 
he  lists  diminished  natural  and 
man-made  static,  less  selective  fad- 
ing, effective  increase  in  transmit- 
ter power  and  high-fidelity  trans- 
mission within  a  10  kc.  band. 


Bunn  With  Wire  Broadcasting 

C.  W.  BUNN,  formerly  general  sales 
manager  of  Electrical  Research  Prod- 
ucts. New  York,  and  a  pioneer  in  the 
development  of  talking  pictures  with 
Warner  Brothers,  has  been  appointed 
general  manager  of  Wire  Broadcast- 
ing Corp.  of  America.  New  York.  Mr. 
Bunn  plans  to  extend  the  company's 
wired  service  to  other  cities  and  will 
supervise  the  activities  of  the  present 
associated  organizations  —  Telepro- 
grams,  Telemusie  of  New  York,  Muse- 
Art  Corp.  of  Philadelphia,  Television 
Music  of  Washington,  D.  C,  Tele- 
music  of  New  Jersey,  Wire  Broadcast- 
ing of  New  Jersey  and  of  Pennsyl- 
vania. 


New  York  F-M  Station  2 
Is  Proposed  by  Yankee; 
Says  New  Art  Is  Ready' 

HOLDING  that  freqtiency  modula- 
tion has  passed  the  experimental 
stage  and  is  ready  for  everyday 
operation,  Yankee  Network,  pioneer 
experimenter  with  the  new  "static- 
less"  system  of  transmission  and 
reception  invented  by  Prof.  Edward 
H.  Armstrong,  has  applied  to  the 
FCC  for  authority  to  erect  two 
more  F-M  transmitters — one  in  the 
New  York  metropolitan  area  and 
the  other  on  Mt.  Washington,  N.  H. 

Yankee  is  now  operating  WIXOJ 
atop  Mt.  Asnebumskit,  near  Wor- 
cester, using  2,000  watts  on  43  mc, 
and  early  next  year  will  raise  its 
power  to  50,000  watts.  A  relay  sta- 
tion, WEOD,  carries  F-M  signals 
from  Boston  to  the  transmitter,  43 
miles  away,  using  250  watts  on 
133.03  mc.  Great  success  has  been 
achieved  with  the  system,  leading 
to  the  conviction  that  it  is  ready  to 
pass  beyond  the  experimental  stage. 

The  proposed  New  York  station 
would  operate  with  50,000  watts  on 
43  mc,  using  a  seven-bay  turnstile 
on  Prof.  Armstrong's  tower  al- 
ready erected  for  his  W2XMN  at 
Alpine,  N.  J.  The  Mt.  Washington 
station  would  operate  with  5,000 
watts  on  42.6  mc,  and  would  util- 
ize the  experimental  plant  already 
installed  there  by  Yankee  under  the 
direction  of  Paul  A.  deMars, 
Yankee  chief  engineer. 


j. 


Insurance  Program  Suit 

CLAIMS  of  the  Knickerbockei 
Broadcasting  Co.,  owner  of  WMCA 
New  York,  that  the  programs 
broadcast  by  Donald  Besdine  anc 
Morris  H.  Siegal,  insurance  ad- 
visers, were  in  the  public  policy  anc 
interest,  were  dismissed  in  the 
New  York  State  Supreme  Courl 
Oct.  10  by  Justice  Peter  Schmuk 
who  ruled  that  the  programs  wer« 
sponsored  by  the  advisers  and  sc 
were  motivated  by  commercial  in 
terests.  Station's  claims  were  pu' 
forward  as  defenses  in  the  $550,00(1 
damage  suit  of  Metropolitan  Lifd 
Insurance  Co.  against  the  statioi , 
and  the  two  insurance  advisers  j 
Suit  is  concerned  with  22  specific  i 
programs. 


NORTHWESTERN  YEAST  Co.,  Chi 
cago  (Maca  yeast),  is  using  a  varyin; 
schedule  of  participating  announce 
ments  on  aijproximately  20  stations 
Hay  MacFarland  &  Co.,  Chicago,  hani 
dies  the  account. 


Serving 
Connecticut 
Day  In — Day  Out 
A  rich,  responsive  mar- 
ket of  1,548,109  people 
in  WDRC's  primary 
listening  area. 


BASIC  STATION  OF 
COLUMBIA  BROADCASTING  SYSTEl 
National  Representatives 
PAUL  H.  RAYJVIER  COMPANY 
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^  WESTERN  ELECTRIC  transmit- 
ler,  with  RCA  speech  input,  RCA 
jnicrophones  and  a  155-foot  Blaw-Knox 
:ower  have  been  ordered  for  the  new 
iVTSP,  St.  P&tersburg,  Fla.,  recently 
juthorized  for  construction  by  the 
|PCC.  The  new  local,  according  to 
jr^red  Bugg,  who  will  be  manager,  Is 
xpected  to  get  under  way  by  Nov.  25. 

lYARD,    Brooklyn,    has    begun  con- 
truction  of  a  new  196-foot  Truscon 
ower  at  its  new  transmitter  site  in 
he  Newton  Creek  section  of  Green- 
3oint,  Brooklyn,  and  is  scheduled  to 
tart   operation   early   in  November. 
Plans  call  for  a  modern  shunt-excited 
ower  and  underground  transmission 
ines  from  the  500-watt  Western  Elee- 
^;ric  transmitter.   The   installation  is 
■iinder  the  supervision  of  Abe  Haas, 
!  l-hief  engineer. 

j  [iCA  transmitter  equipment  and  a 
50-foot  Wincharger  tower  are  being 
installed  for  the  new  KWBD,  Plain- 
iKew,  Tex.,  authorized  for  construc- 
jjion  last  July  by  the  FCC.  It  will 


J, operate  with  100  watts  daytime  on 
200  kc,  and  W.  B.  Dennis,  owner 
•'■lud    chief   engineer,    reports   it  will 
'■flprobably  go  on  the  air  Dec.  15. 

"feLILET  ELECTRIC  Co.,  Erie,  Pa., 


jjljjas  published  its  new  catalog  G-11, 


levering  general  communication  fre- 
''■"'iiuency  quartz  crystals,  holders  and 
ly".  )vens  for  frequencies  from  20  kc.  to  30 
itsnic.  Amateur  frequency  products  are 

,|iot  listed  in  the  new  publication. 

IHTTRONIC  LABORATORIES,  Sa- 
'iem.  Mass.,  has  announced  a  new  fila- 
jnent  type  beam-power  tetrode  with  in- 
stant heating  filament,  listed  as  HY69, 
[lOr  use  in  mobile  and  portable  trans- 
jtnitters.   The   tube   has   a  thoriated- 
amgsten  filament  designed  for  opera- 
ion   directly   from   a   6- volt  storage 
*''pattery,  with  a  filament  amperage  of 
'"j'L.S  and  heating  characteristics  such 
ictl  hat  it  will  reach  operating  tempera- 
hsi  ure  before  the  motor  generator  has 
irt:-eaehed  normal  operating  speed. 

^\  NEW  TYPE  of  furniture,  designed 
leijy  Thomas  E.  Smith  and  especially 
sdindapted  for  audience  studios,  has  been 
iii;;innounced  by  Swan  Engineering  Co., 
mjiNewark.  Built  of  a  rust-resisting  alloy 
ubing  with  an  all-welded  construction 
v-,  hat  eliminates  squeaks,  the  chairs  are 
■  ight,    weighing     approximately  8^/4 
""f'i)ounds ;  are  fire  resistant ;  100  can  be 
:Kj;';tacked  in  10  square  feet   of  floor 
iiwpace  ;  cavers  of  seat  and  back  can  be 
•asily  removed  for  cleaning. 

WCSC.  Charleston,  S.  C,  expects  to 
]i;i(iave  its  new  212-foot  vertical  radiator 
•ompleted  by  Oct.  15.  Construction, 
supervised  by  J.  B.  Fuqua,  chief  en- 
)n!f|;ineer,  is  being  handled  by  Dawson 
"Engineering  Co. 

5VXYZ,  Detroit,  has  purchased  from 
^CA  a  .5-DX  0,000-watt  transmitter. 


f 
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The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 


or  JOE  WEED 

350  Madison  Ave. 
New  York 


Rules  and  Regulations  Correction 

IN  THE  volume  Rules  and  Regulations  and  Standards  Applicable 
to  Standard  Broadcast  Stations,  published  by  Broadcasting,  the 
following  corrections  should  be  made  on  Page  31 :  Under  Section 
3.34  (a),  second  column,  fourth  line  of  paragraph  (a)  should 
read  "830,  850,  860,  870,  970,  980,  990,  1000,  1020."  Broadcasting 
regrets  the  misprint  of  the  last  two  frequencies  listed,  which  was 
due  to  an  error  in  the  original  copy  of  the  Government  Printing 
Office.  Copies  of  the  second  revised  printing  of  the  72-page  volume 
are  still  available  from  Broadcasting  at  60  cents  each,  or  50 
cents  each  in  quantities  of  two  or  more. 


Where's  EUery? 

WBBM,  Chicago,  was  off  the 
air  for  more  than  an  hour 
Sunday  night  Oct.  8  when  a 
water  hose  broke  in  the  modu- 
lated stage  of  its  transmitter, 
causing  short  circuits.  Sta- 
tion went  off  at  7:50  p.m. 
when  the  solution  to  the  El- 
lery  Qiieen  murder  mystery 
was  being  given  and  more 
than  500  listeners  phoned  in 
for  the  crime's  solution. 


Plans  for  WEAF  Site 

NBC  has  tentatively  set  Nov.  1 
as  the  date  for  ground-breaking 
ceremonies  at  Port  Washington,  L. 
I.,  for  the  new  transmitter  site  of 
WEAF,  New  York  outlet  of  the 
Red  network,  which  will  be  moved 
from  its  present  site  at  Bellmore, 
L.  I.  Permission  for  the  move, 
which  NBC  believes  will  increase 
the  station's  coverage  and  efficiency, 
has  been  secured  from  the  FCC  and 
the  land  has  been  purchased,  al- 
though no  contracts  for  construc- 
tion of  the  transmitter  house  and 
antenna  have  been  let.  The  same 
transmitters  now  in  use  for  WEAF 
will  be  installed  at  the  new  site, 
but  a  new  antenna  of  more  modern 
design  will  be  erected.  Raymond 
F.  Guy,  NBC  radio  facilities  en- 
gineer, will  be  in  charge  of  the 
installation. 


AMERICAN  Radio  Relay  League. 
West  Hartford.  Conn.,  has  published 
a  new  144-page  manual.  The  ARRL 
Antenna  Book  [50c.  postpaid],  pro- 
viding illustrated  explanations  of  the 
theory  and  practice  of  all  types  of 
antennas  used  by  amateurs. 


A  BAN  on  the  use  of  avito  radios, 
with  an  order  that  all  now  installed 
must  be  removed  within  48  hours,  has 
been  issued  by  the  Prefect  of  Police  in 
Paris,  presumably  as  a  war  measure. 


WGN.  Chicago,  will  soon  publish  its 
second  edition  of  Everyday  Words,  a 
daily  morning  program  devoted  to 
proper  speech  and  pronunciation. 
Helen  Hardin,  who  conducts  the 
series,  is  author  of  the  new  booklet. 


INSURED  RECEPTION 
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STATIONS 


COVER  INNER 

CALIFORNIA 

PAUL  H.  RAYMER  COMPANY 

NEW  YORK 
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WOR  Seeks  FM  Site 

WOR  engineers  are  surveying  the 
New  York  metropolitan  area  in 
search  of  the  best  site  for  the  new 
1,000-watt  frequency  modulation 
station  recently  authorized  by  the 
FCC.  Station  will  operate  on  43.3 
mc.  with  the  call  letters  W2XWI. 
J.  R.  Poppele,  chief  engineer  of 
WOR,  has  inspected  the  experimen- 
tal work  with  this  new  type  of 
broadcasting  at  the  General  Elec- 
tric laboratories  in  Schenectady 
and  at  W2XMN,  Alpine,  N.  J.,  sta- 
tion erected  by  Major  E.  H.  Arm- 
strong, inventor  of  the  system. 


KDKA  Takes  Air  Nov.  1 
With  New  Transmitter 

THE  NEW  transmitting  plant  of 
KDKA,  Pittsburgh,  built  by  West- 
inghouse,  which  owns  the  station, 
will  be  ready  for  operation  about 
Nov.  1,  according  to  S.  D.  Gregory, 
general  manager.  Only  eight  miles 
from  downtown  Pittsburgh,  the 
transmitter  will  materially  in- 
crease the  signal  strength  of  the 
station,  Mr.  Gregory  asserted. 

With  equipment  tests  to  start 
Oct.  16,  the  station  plans  to  dedi- 
cate the  transmitter  in  early  No- 
vember, during  its  19th  anniver- 
sary. A  718-foot  Truscon  antenna, 
located  1,400  feet  from  the  trans- 
mitter, is  more  than  half  complete, 
being  removed  and  reassembled 
from  the  present  Saxonburg  loca- 
tion. 


A  GROUP  of  local  merchants,  headed 
by  Myer  Wiesenthal,  furniture  dealer, 
has  applied  for  a  new  1,000-watt  day- 
time station  on  930  kc.  in  Steuben- 
ville,  O. 


Call  Letters  Changed 

CALL  letters  of  AVMFO,  Decatur, 
Ala.,  recently  sold  by  James  D.  Doss 
Jr.  to  a  corporation  headed  by  Clar- 
ence H.  Calhoun,  of  Atlanta,  and  Ted 
R.  Woodward  [Broadcasting.  Sept. 
15],  have  been  changed  to  WMSL.  The 
FCC  also  announced  that  WPIV,  au- 
thorized for  construction  in  Peters- 
burg, Va.,  but  not  yet  operating,  has 
changed  its  call  to  WPID. 


CK6B.  Timmins,  Ont.,  inaugurates  its 
new  1  kw  RCA  transmitter  and  Lingo 
vertical  radiator  Oct.  20. 


History 

"in  the  making" 


investigate  this  new 

complete  sound  effects 

table  for  your  dramatizations 


I 

The 

Gates  Companies 
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First  Code  Act  Brings  NAB  Discord 


Father   Coughlin   Barred ; 

Elliott  Roosevelt 

Ignores  Pact 

{Continued  from  Page  12) 
mend  itself  to  any  reasonable  per- 
son. It  does  away  with  the  justi- 
fied criticism  that  public  discussion 
has  been  weighted  heavily  on  the 
side  of  those  with  large  sums  to 
buy  time. 

"Father  Cotighlin's  sponsors  ap- 
parently do  not  believe  in  fair 
play.  They  want  a  'fair  advantage' 
through  the  purchase  of  time.  The 
Civil  Liberties  Union  condemns 
such  an  attitude  and  commends  the 
enforcement  of  the  code  in  the  in- 
terests of  equal  rights  for  all  in 
the  discussion  of  public  issues." 

At  the  NAB,  it  was  stated  that 
none  of  the  commentators  men- 
tioned in  the  Patt  telegram  actu- 
ally falls  in  the  category  of  con- 
troversial speakers,  insofar  as  their 
current  commentaries  are  con- 
cerned. Only  Elliott  Roosevelt,  it 
was  indicated,  indulges  in  expres- 
sion of  personal  opinions,  particu- 
larly on  the  subject  of  netitrality. 
In  the  case  of  Mr.  Cameron,  com- 
mentator during  the  Ford  Sunday 
Evening  Hour  on  CBS,  it  was 
pointed  out  that  in  his  current  se- 
ries he  is  not  espousing  one  view- 
point as  opposed  to  another  and 
that  CBS  has  so  devised  its  con- 
tract with  the  Ford  Company  that 
in  the  event  he  does  indulge  in 
controversial  discussions,  equal 
time  will  be  allowed  opposing  view- 
points. 

Committee  Seeks  Time 

A  new  complication  erupted  Oct. 
9  when  the  newly-formed  Non- 
partisan Committee  for  Peace 
Through  Revision  of  the  Neutrality 
Law  petitioned  the  44  stations  car- 
rying the  Coughlin  broadcasts  to 
give  it  equal  time  on  Oct.  15  im- 
mediately following  Father  Cough- 
lin's  address.  Headed  by  William 
Allen  White,  noted  publisher  of 
the  Emporia  Gazette,  as  chair- 
man, the  Committee  pointed  out 
that  unlike  the  Coughlin  interests 
it  has  no  funds  to  purchase  tele- 
phone lines  but  it  would  send  trans- 
scriptions  of  good  quality  to  the 
stations.  Mr.  White  said  the  re- 
quest was  made  so  that  both  sides 
of  the  question  may  be  fully  pre- 
sented "in  accordance  with  the 
spirit  and  ruling  of  the  NAB 
Code".  Such  prominent  figures  as 
former  Gov.  Alf  M.  Landon  of 
Kansas,  Frank  Knox,  publisher  of 
the  Chicago  Daily  News,  and  Msgr. 
John  A.  Ryan  of  Catholic  Univer- 
sity, are  listed  as  members  of  the 
Committee. 

The  request  brought  a  deluge  of 
inquiries  to  the  NAB,  since  it  asked 
for  free  time  to  answer  Father 
Coughlin.  The  NAB  response,  it 
was  stated,  was  that  under  the 
code  provisions  the  right  of  rebut- 
tal was  apparent  and  the  Commit- 
tee appeared  to  be  a  qualified  or- 
ganization. 

Code  Group  Discussions 

The  Code  Committee  sessions  Oct. 
2  and  .3  in  Washington  wei'e  heated. 
While  the  issues  before  the  Com- 


mittee transcended  Coughlin  and 
covered  similar  bans  on  such  speak- 
ers as  J.  F.  Rutherford  of  Jeho- 
vah's Witnesses  and  Dr.  Walton  E. 
Cole,  Unitarian  Minister  of  Toledo, 
who  has  purchased  time  to  answer 
Father  Coughlin,  the  situation  of 
the  Detroit  priest  predominated. 
Technically,  several  attorneys  held 
the  view  that  under  the  strict 
terms  of  the  code,  it  was  possible 
to  continue  the  Coughlin  broad- 
casts for  another  year,  or  until  all 
existing  contracts  expire.  One  at- 
torney said  it  nevertheless  would 
be  morally  wrong  to  do  so  under 
the  interpretations  of  the  Code 
Committee. 

Shepard  at  Meeting 

At  the  Oct.  3  session  of  the  Code 
Committee,  Mr.  Shepard  was  pres- 
ent with  his  attorneys,  former 
Commissioner  E.  0.  Sykes  and 
Paul  D.  P.  Spearman.  Mr.  Spear- 
man, it  was  reported,  pointed  out 
that  if  the  terms  of  the  code  were 
enforced,  it  might  have  immediate 
official  repercussions  to  the  detri- 
ment of  stations.  For  example,  he 
pointed  out,  a  citation  by  the  NAB 
that  a  particular  station  had  openly 
defied  the  code  mandate,  might  lead 
to  applications  for  that  station's 
facilities  and  render  it  vulnerable. 

The  Code  Committee  did  not  per- 
fect its  compliance  machinery,  be- 
yond that  established  by  the  NAB 
board,  at  its  September  meeting 
in  Chicago.  This  procedure  pro- 
vides that  rulings  of  the  Commit- 
tee can  be  appealed  to  the  NAB 
board,  which  then  will  decide  upon 
punitive  action.  There  had  been 
previous  talk  of  expulsion  from 
NAB  membership  but  it  is  doubted 
now  this  course  will  be  pursued. 

Rev.  Cole  announced  immediately 
after  the  NAB  action  that  he  in- 
tended to  continue  his  transcribed 
addresses  along  non-controversial 
lines.  He  said  he  regarded  the  new 
ruling  as  eminently  fair  and  added 
he  had  insisted  from  the  beginning 
that  America  is  entitled  to  hear 
both  sides  of  controversial  qties- 
tions.  He  said  he  had  never  urged 
that  Father  Coughlin  be  silenced 
but  recommended  that  he  should 
be  heard  with  speakers  represent- 
ing both  sides  of  the  many  contro- 
versial issues  he  has  i-aised. 

Many  Voice  Support 

Support  of  the  code  came  to 
the  NAB  from  many  organizations 
and  groups.  The  National  Council 
of  Catholic  Men,  through  Executive 
Secretary  Edward  J.  Heffron, 
hailed  it  as  a  "splendid  platform 
of  Democratic  broadcasting".  Wil- 
liam Allen  White  said  he  could 
not  see  how  any  "honest,  tolerant 
American  citizen  who  wishes  both 
sides  presented  can  fail  to  support 
that  code." 

Paul  B.  West,  president  of  the 
Association  of  National  Advertis- 
ers, called  it  a  significant  and  far- 
reaching  step  through  which  broad- 
casters "have  acknowledged  and 
fairly  defined  their  social  respon- 
sibilities and  in  broadest  sense 
planned  a  wise  course  of  action 
to  meet  those  responsibilities."  John 
Benson,  president  of  the  American 
Association  of  Advertising  Agen- 


cies, cited  it  as  "a  fine  extension 
of  good  stewardship". 

Other  associations  which  com- 
mended the  code  and  its  inter- 
pretation included  the  Federal 
Council  of  Churches  of  Christ  in 
America,  National  Council  of  Wo- 
men, General  Federation  of  Wo- 
men's Clubs,  Boy  Scouts  of  Amer- 
ica, Union  Theological  Seminary, 
National  Education  Association, 
George  V.  Denny  Jr.,  director  of 
the  America's  Town  Meeting  of 
the  Air,  Lyman  Bryson,  director  of 
the  People's  Platform,  and  W.  Rus- 
sell Bowie,  director  of  Grace 
Church,  New  York  City. 

NAB  buttressed  action  of  its 
Code  Committee  by  dispatching 
analyses  of  the  code  to  members  of 
Congress,  national  organizations 
and  other  groups.  President  Miller 
sent  to  all  members  of  Congress  a 
letter  explaining  the  code's  pur- 
poses and  scope.  Inviting  comments 
and  suggestions,  he  said  he  re- 
ceived nearly  100  responses,  all 
commendatory.  Code  Committee 
Secretary  Kirby  sent  to  some  3,000 
organizations  copies  of  the  code 
and  advised  them  of  its  purpose 
and  eff"ect.  Comments  and  sugges- 
tions likewise  were  solicited. 

To  the  some  200  complainants 
who  registered  protests  with  the 
NAB  against  the  Coughlin  action. 
Mr.  Kirby  sent  a  letter  advising 
them  that  their  opinions  apparently 
were  based  upon  incomplete  infor- 
mation. He  pointed  out  the  code 
did  not  deny  the  right  of  free 
speech  to  any  man  but  did  just  the 
reverse.  He  emphasized  that  the 
code  guarantees  that  listeners  will 
hear  both  sides  of  all  controversial 
issues. 

Reactions  in  Congress 

Despite  the  spadework  done,  it 
was  apparent  that  the  code  opera- 
tions are  not  thoroughly  under- 
stood in  Congress.  Moreover,  there 
were  indications  that  Coughlin  sup- 
porters in  Congress  would  stir  up 
a  controversy  over  its  provisions. 
It  was  learned  that  a  number  of 
inquiries  had  been  made  at  the  FCC 
by  irate  Congressmen  who  wanted 
to  know  why  the  "Government"  had 
instituted  such  "censorship  restric- 
tions". FCC  officials  explained  that 
the  code  was  a  voltmtary  industry 
proposition  and  that  the  Commis- 
sion had  nothing  whatever  to  do 
with  its  drafting  or  enforcement. 

In  other  Congressional  quarters, 
the  view  apparently  prevailed  that 
the  code  would  prevent  candidates 
for  public  office  from  purchasing 
time.  This  view  was  expressed  by 
at  least  two  members  of  Congress 
who,  however,  were  straightened 
out  on  it.  As  a  result  of  this  mis- 
understanding. President  Miller  un- 
dertook to  inform  members  of  Con- 
gress by  letter  of  the  purport  of 
the  code,  with  particular  reference 
to  the  controversial  issue  phase. 

Realizing  that  an  educational  job 
lies  ahead.  President  Miller  plans 
to  set  in  motion  a  campaign  in 
which  radio  itself  will  be  used  as 
the  primary  medium.  Following  up 
his  address  before  the  Civil  Liber- 
ties Union  in  New  York  Oct  14, 
carried  over  an  MBS  network,  he 
planned  to  use  additional  time  on 


other  major  networks  with  the  code  [ 
as  the  theme.  It  was  expected  also 
that  Chairman  Bill  of  the  Code 
Committee  likewise  would  make  one 
or  more  network  addresses. 

Thought  also  was  given  to  a  reg- 
ular series  of  programs  using  the 
question-answer  technique,  in  which 
particular  code   provisions   would  d 
be  amplified  as  they  apply  to  par-;i 
ticular    groups    or  classifications. 
For  example,  the  thought  was  that 
outstanding  leaders  in  religion,  poli- 
tics, labor,  women's  activities  and. 
other  sustantial  groups  could  be^ 
interviewed  in  such  a  series  as  a 
means  of  conveying  to  a  complete 
cross-section   of   the   country  thef 
impartiality  of  the  code  provisions,  r 

AFL  Chief  Lands  Code 

Another  strong  voice  in  support' ' 
of  the  code  was  heard  Oct.  6  over* 
CBS   when   Matthew   Woll,  vice- 
president  of  the  American  Federa- 
tion of  Labor,  at  its  convention  in 
Cincinnati,  described  it  as  an  im- 
portant move  "in  defense  of  de-^l 
mocracy  by  guaranteeing  that  radio 
will  continue  to  provide  an  open; 
forum  for  discussion  of  public  is-i 
sties."  He  said  that  the  industry 
code  guarantees  that  no  one  side 
shall  monopolize  the  airwaves  wherj^  jj 
a  great  public  issue  arises,  but  that  i 
all  sides — majorities  and  minorities;, 
rich  and  poor  alike — shall  have  f ree4n 
access  to  the  microphone  to  statep 
their  case. 

"This  is  in  the  best  tradition  oi 
democracy,"  Mr.  Woll  said,  "anc 
I  think  the  broadcasting  industry  is 
to  be  congratulated  for  this  sane 
and  orderly  procedure,  which  rules 
out  domination  either  by  force  oi 
numbers  or  by  force  of  wealth.  Or 
that  front,  at  least,  power  politic 
has  been  defeated." 


MOVIES  OVERRULED 
ON  FREE  TIME  BIL 

REJECTION  of  a  "free  offer"  oJP 
the  Motion  Picture  Producers  if 
Distributors  of  America  Inc.,  comi 
memorating  the  50th  anniversar;t 
of  motion  pictures,  was  advocateif 
by  the  NAB  Oct.  13.  NAB  reportei'' 
a  script  had  been  offered  station  ^ 
which  could  be  broadcast  "free  o-f- 
charge",  and  which  included  sev? 
eral  plugs  for  movie  production? 
past,  present  and  future.  ? 

NAB  stated  while  the  industr^f 
desires  to  render  every  cooperatio: ; 
to  sister  industries,  it  has  advise  i 
Kenneth  Clark  of  MPPDA  that  th  f 
scripts  were  unacceptable  except  o 
a  paid  basis,  and  invited  his  cc{[ 
operation  in  helping  members  se  | 
the  program  to  local  exhibitors.  .| 

Other  free  time  seekers,  the  NAj 
reported,  include  the  Missionari 
Servants  of  the  Most  Holy  Trinity  I 
which  has  since  vidthdrawn  its  offef 
after  being  informed  that  the  pla 
to  sell  books  at  $1  a  copy  was  a  vie 
lation  of  the  code,  and  the  Nations 
Dunking  Assn.,  seeking  to  popi 
larize  this  custom  and  sell  moi 
doughnuts  and  coffee. 

"Cost-per-inquiry"  propositior 
from  Dietetic  Research  Laborato: 
ies  for  MVM  Reducing  Perles,  an 
Interstate  Advertising  Agency  fc 
Sunlit  Flower  Fields,  were  judg€ 
as  in  violation  of  the  NAB  Cod 
and  the  principals  so  notified. 


A  GROUP  of  local  merchants,  headt 
by  Myer  Wiesenthal,  furniture  dealc 
has  applied  for  a  new  1,000-watt  da 
time  station  on  930  kc.  in  Steube 
ville.  O. 
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ASCAP  Contests  FCC  Claims  Operator  License  Policy 

Remains  Unchanged  Under  New  Rules 


New  Florida  Law 


Claims  It  Is  Unconstitutional 

l\.nd  Asks  for  Injunction 

PURSUING  its  practice  of  combat- 
ing- State  anti-trust  laws,  ASCAP 
lhas  filed  an  .attaclc  upon  the  1939 
^Florida  statute,  alleging  unconsti- 
tutionality and  requesting  a  pre- 
jl  i  m  i  n  a  r  y  injunction.  Arguments 
,ivill  be  heard  Oct.  19  in  Jackson- 
^plle  befoi'e  a  special  three-judge 
,Dourt. 

J  The  new  attack  is  by  a  supple- 
;  mental  bill  of  complaint  in  the  ex- 
isting suit  of  Gene  Buck,  ASCAP 
president,  against  Florida's  attor- 
ney general.  The  State  will  seek  to 
^:ompel  ASCAP  to  file  a  separate 
uit. 

Florida's  new  statute,  supplant- 
ing one  which  had  been  held  faulty, 
requires  full   disclosure   of  copy- 
tights   by   the   copyright  owners 
^rhrough  filing  of  catalogs  with  the 
State  comptroller;  sanctions  blan- 
ket licensing  and  blanket  fees  pro- 
^  >-ided  each  member  of  the  copyright 
Tiombination  makes  available  to  the 
j^Mser  the  right  to  use  on  a  "per 
•foiece"  basis  at  prices  determined  by 
'•v:he  copyright  owner  and  filed  with 
4';he  comptroller;  prohibits  blanket 
='-icenses  which  require  payment  on 
ev^jrograms  not  using  music  coming 
Inlander  the  license. 

1|       Like  Newspaper  License 

lil  The  effect  of  the  statute  is  to  re- 
jijiuire  what  amounts  to  the  old 
ji^SCAP  license  accorded  stations 
jlinwned  by  newspapers.  It  also  im- 
„^Doses  a  39f  privilege  tax  for  the 
),j.-ight  to  do  business  in  the  State. 
Xhe  statute  is  similar  to  those  in 
I'orce  in  North  Dakota  and  Kansas. 
The  special  court  to  hear  the 
^.SCAP  plea  comprises  Judges 
)(^ong  and  Strum  of  the  District 
lourt  and  Judge  Hutchison  of  the 
Durircuit  Court  of  Appeals.  ASCAP's 
jjfittorneys  are  Frank  Wideman  and 
jj,VIanley  Caldwell.  Appearing  for 
^,,he  State  are  Assistant  Attorney 
r^ieneral  Tyrus  A.  Norwood,  Lucien 
■j^Soggs,  of  Jacksonville,  and  Andrew 
IfjiV.  Bennett,  NAB  counsel,  acting 
ijij.s  special  assistant.  E.  C.  Mills, 
VASCAP  administrative  committee 
;-hairman,  and  Louis  D.  Frohlich 
;i,j.nd  Hemian  Finkelstein,  ASCAP 
ounsel,  planned  to  participate  in 
e  hearing. 


Spot  Time  Sales 

ccjuCXPENDITURES  for  spot  radio 
"sime  on  14  New  York  City  stations 
'n  July  totaled  $776,000  according 
Alio  the  first  issue  of  National  Radio 
a-'Kecords,  New  York  [Broadcasting, 
ir'~)ct.  1].  Expenditures  indicated  in- 
iVlude:  retail,  $167,771;  general, 
■iiil  524,910;  automotive,  $48,092;  fi- 
TiriLancial,  $.35,227.  The  national  total 
■lUor  the  month,  NRR  reported,  v/as 
ipi| 5,860,315,  broken  down  to:  retail, 
ID'? 2,925  (only  one  advertiser,  Gal- 
enkamp  Stores  Co.,  San  Francisco, 
ioHB.n  4  NBC-Pacific  stations);  gen- 
W.ral,  $5,330,224;  automotive,  $495,- 
atii.81;  financial,  $31,585. 
fa-- 


*^ftICHARD  MARVIN,  vice-president 
i  William  Esty  Co.,  flew  from  Holly- 
jjfood  to  Nashville  Oct.  12,  to  attend 
,^i|lie  following  day's  broadcast  of 
^,j.VSM's  Grand  Ole  Opry.  first  under 
i^j,Jie  sponsorship  of  R.  J.  Reynolds  To- 
j^j,acco  Co.  for  Prince  Albert  pipe  to- 


DISCLAIMING  any  reported 
change  of  policy  in  allowing  ser- 
vice qualifications  for  renewal  of 
First  Class  Telephone  Operator  li- 
censes, the  FCC  on  Oct.  4  re- 
sponded to  a  group  of  identical  let- 
ters of  protest  received  from  sev- 
eral American  Communications 
Assn.  locals  scattered  over  the 
country.  Protests  entered  by  the 
technician  unions  centered  about 
the  alleged  refusal  of  the  FCC  to 
accept  studio  and  control  room 
duty,  in  lieu  of  regular  transmitter 
duty,  in  satisfying  the  service  re- 


NAB  Hits  Critics 
Of  Copy  Standard 

CRACKING  back  at  the  criticism 
of  spokesmen  at  the  convention  of 
the  Association  of  Food  &  Drug 
Officials  in  Hartford,  last  month, 
NAB  announced  Oct.  13  that  radio 
advertising  copy  is  more  "strictly 
and  thoroughly  policed"  than  that 
of  any  other  medium.  Unlike  any 
other  medium,  the  NAB  Bureau  of 
Advertising  stated,  i-adio  exerts 
"voluntary  regulation  of  advertis- 
ers' claims". 

The  NAB  statement  was  promp- 
ted by  suggestions  advanced  at  the 
conference  [see  page  18],  urging 
more  stringent  regulation  of  claims 
made  by  food  and  drug  radio  ad- 
vertisers and  that  they  be  subjected 
to  the  same  scrutiny  by  Government 
officials  as  newspapers. 

Declaring  the  statement  unfair 
and  not  based  on  facts,  NAB  stated 
the  Federal  Trade  Commission  is 
furnished  with  scripts  of  all  net- 
work commercials  and  reviews  com- 
mercials in  transcription  spot  pro- 
grams. However,  it  said,  all  sta- 
tions supply  a  full  week's  scripts 
at  quarterly  intervals,  a  practice 
which  has  been  in  force  since  1934. 
The  statement  quoted  from  the  an- 
nual report  of  the  Trade  Commis- 
sion for  the  1938  fiscal  year,  in 
which  it  stated  that  in  general  it 
had  received  helpful  cooperation 
of  nationwide  and  regional  net- 
works, transcription  producers,  and 
some  617  active  commercial  sta- 
tions. It  added  it  had  observed  an 
interested  desire  on  the  part  of 
broadcasters  and  publishers  "to 
aid  in  the  elimination  of  false,  mis- 
leading and  deceptive  advertising". 

The  NAB  reply  was  sent  to  the 
food  and  drug  officials  in  a  letter  to 
Edwin  G.  Wodoward,  president  of 
the  association,  as  well  as  to  the 
speakers  who  had  criticized  radio 
advertising. 


Apply  to  Transfer  WKRC 

Formal  application  for  assignment  of 
WKRC.  Cincinnati,  from  CBS  to  the 
Cincinnati  Times-Star  was  announced 
Oct.  12  in  conformity  with  the  recently 
announced  $.320,000  purchase  deal 
[Broadcasting,  Sept.  1.5].  Hulbert 
Taft.  nephew  of  the  late  President  and 
Chief  .Justice  and  cousin  of  Senator 
Robert  Taft  of  Ohio,  is  listed  as  presi- 
dent of  the  Times-Star  Co..  and  10% 
stockholder.  Listed  as  40%  stock- 
holders each  are  .Jane  Taft  Ingals  and 
Louise  Taft  Semple.  WiUiam  T.  Sem- 
ple  is  vice-president  of  the  company 
and  C.  H.  Rembold,  secretary-treas- 
urer. The  station  on  Sept.  24  relin- 
quished its  CBS  affiliation  in  favor  of 
WCKY  and  went  on  MBS  though  it 
will  continue  to  be  operated  by  CBS 
until  transfer  of  ownership  is  author- 
ized. 


quirement  for  renewal  of  license 
without  re-examination. 

Pointing  out  that  the  revised 
operators'  rules  have  not  altered 
the  situation  prevailing  under  the 
old  rules,  where  a  technician  per- 
forming duties  not  requiring  the 
employment  of  a  licensed  radio 
operator  was  not  to  be  given  credit 
for  such  service  as  a  basis  for  re- 
newal of  license,  the  FCC  in  its  an- 
swer declared  that  "in  no  case  has 
the  Commission  knowingly  accepted 
this  service".  As  for  "satisfactory 
service",  that  interpretation  also  is 
essentially  the  same  in  substance 
as  under  the  old  rules,  the  FCC  let- 
ter continued. 

Justifying  the  stand  against  al- 
lowing studio  and  control  room  ser- 
vice as  well  as  actual  transmitter 
duty,  the  letter  stated:  "Experience 
obtained  as  a  result  of  broadcast 
station  inspections  has  indicated  in 
many  cases  operators  assigned  sol- 
ely to  studio  control  work  for  ex- 
tended periods  of  time  lack  intri- 
cate knowledge  of  the  operation  of 
the  transmitter. 

"The  station  licensee  is  responsi- 
ble for  the  proper  operation  of  the 
station  and  it  is  felt  that  the  selec- 
tion of  personnel  should  likewise  be 
a  responsibility  assumed  entirely 
by  the  employer.  Whether  or  not 
a  station  licensee  required  licensed 
operators  for  studio  work  is  a  mat- 
ter to  be  determined  by  each  licen- 
see. For  the  Commission  to  require 
licensed  operators  for  all  positions 
associated  with  the  technical  oper- 
ation of  broadcast  stations  would 
be  impractical  as  well  as  unneces- 
sary. Since  the  transmitter  is  al- 
ways in  charge  of  a  properly  li- 
censed operator,  it  is  the  Commis- 
sion's policy  to  permit  the  employ- 
ment of  "unlicensed  personnel  in 
other  parts  of  the  broadcast  sta- 
tion's system." 

A  similar  query  on  the  "satis- 
factory service"  interpretation  and 
service  requirement  also  has  been 
received  from  Samuel  R.  Rosen- 
baum,  president  of  WFIL,  Phila- 
delphia, who  pointed  out  in  his  let- 
ter that  apparently  disparity  exists 
between  the  rules  as  promulgated 
and  as  interpreted  by  FCC  field  of- 
fices. Mr.  Rosenbaum,  "speaking 
for  the  majority  of  broadcast  sta- 
tion owners",  declared  that  while 
owners  felt  strongly  about  opera- 
tors who  may  attempt  gratis  re- 
newals upon  alleged  but  fictitious 
service,  to  avoid  "undue  hardship 
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To  Support  Red  Cross 

ARRANGEMENTS  are  being  com- 
pleted by  networks,  independent 
stations  and  big  radio  advertisers 
to  support  the  annual  Red  Cross 
Roll  Call.  Starting  Nov.  11  with 
a  full-hour  Red  Cross  Parade  on 
NBC-Red,  CBS  and  MBS,  10:30- 
11:30  p.m.  (EST),  on  which  sev- 
eral well-known  bands,  theatre  and 
radio  stars  will  appear  from  both 
Hollywood  and  New  York,  the  Roll 
Call  drive  be  supported  from 
Nov.  12  to  25  by  spot  announce- 
ments and  sketches  on  sponsored 
network  programs.  To  about  250 
independent  stations  the  Red  Cross 
will  distribute,  about  Oct.  23,  two 
quarter-hour  recorded  dramatic 
programs,  each  of  which  concludes 
with  a  short  Roll  Call  appeal. 
Chapters  are  being  notified  to  con- 
fer with  local  station  managers  on 
scheduling. 


New  CBS  N.  E.  Rates 

NEW  rate  card  for  CBS  New  Eng- 
land Network,  effective  Sept.  15, 
has  been  issued  by  Radio  Sales,  list- 
ing the  one-time  evening  rate  at 
$1,730,  an  increase  from  $1,625. 
Since  the  last  rate  card  was  issued, 
in  November,  1938,  the  night  power 
of  WPRO,  Providence,  R.  I.,  has 
been  increased  from  500  to  1,000 
watts. 


both  on  employer  and  employe"  the 
whole  subject  should  be  carefully 
reviewed  with  an  eye  to  clearing 
up  apparent  discrepancies. 
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7^a</uy  AND 


-  THE  NEXT  A^ONEY-MAKER 
FOR  BROADCASTERS"©  i939F.T.i.,inc. 

•  Investigate  the  potential  earning 
power  of  Finch  Facsimile — the  system 
that  prints  news  of  the  world  in  the 
home — while   It  happens! 

•  New  equipment  now  available  re- 
produces 2,  4  or  5-column  newspaper 
format  at  speeds  up  to  20  square 
inches  per  minute.  Press  matter, 
drawings,  photos  and  complete  ad- 
vertisements are  reproduced  full- 
size  in  fine  detail. 

•  Finch  Facsimile  can  be  used  with 
radio,  landlines  and  suitable  cable 
circuits  with  equal  facility.  Operates 
from  any  source  of  power  and  is 
completely  self-synchronizing  under 
all  service  conditions. 

Radio  engineers  and  executives 
are  invited  to  inspect  Finch 
Facsimile  Station  W2XBF  in 
operation  daily  at  1819 
Broadway. 

FINCH  TELECOMMUNICATIONS,  Inc. 
BENDIX,  N.  J. 
N.  Y.  Sales  Office,  1819  Broadway 
Circle  6-8080 


THE  FCC  has  assigned  the  call  let- 
ters WNYE  to  the  New  York  City 
Boai-d  of  Education's  non-commercial 
educational  broadcasting  station  oper- 
ating on  41100  kc.  under  the  FCC 
rules  of  Jan.  27,  1938  [Broadcasting, 
19.39  Yearbook,  page  370].  Formerly 
the  station  was  known  as  "WCNY. 
but  the  new  call  was  allocated  to  avoid 
confusion  with  the  municipal  broad- 
casting station  WNYC. 

WLS,  Chicago,  has  started  two  new 
educational  programs  under  supervi- 
sion of  its  director  of  education,  Mrs. 
Harriet  Hester.  A  quarter-hour  Wed- 
nesday evening  series  features  high- 
school  choruses  from  various  Chicago 
high  schools.  A  second  quarter-hour 
series  features  parent  education  and 
is  given  under  auspices  of  the  adult 
council  of  the  WPA.  Various  schools 
who  listen  regularly  to  the  WLS 
School  Time  are  invited  to  see  the 
l)roadcasts  and  participate  in  the  sing- 
ing. 

WMAQ.  Chicago,  has  started  a  half- 
hour  Saturday  morning  studio  program 
High  School  Studio  Party.  Students 
who  can  act,  sing,  tell  stories,  etc., 
are  auditioned  for  the  show  and  stu- 
dents from  all  of  Chicago's  high 
schools  are  eligible.  No  tickets  are 
necessary  for  admission  to  the  show 
and  in  addition  to  entertainment  a 
part  of  the  program  is  devoted  to  high 
school  news.  The  program  is  given 
under  auspices  of  the  Chicago  Radio 
Council,  directed  by  Harold  Kent. 

DR.  LEE  DeFOREST,  radio  and 
wireless  pioneer,  has  accepted  mem- 
bership on  the  board  of  consultants  of 
CBS'  American  School  of  the  Air. 
serving  as  advisor  to  the  air  school  in 
scientific  fields  in  general  and  radio 
technology  in  particular. 


TREATING  health,  social  secur- 
ity, foreign  trade,  labor  welfare,  and 
other  problems  of  democratic  govern- 
ment in  units  of  five  or  six  broadcasts 
each,  the  U.  S.  Office  of  Education  has 
inaugurated  a  new  plan  of  educational 
broadcasting  on  its  Democracy  in  Ac- 
tion series,  now  heard  Sundays  at  l' 
p.  m.  (EST)  on  107  CBS  stations. 
The  first  groups  of  five  programs,  cov- 
ering foreign  trade,  started  Oct.  8. 
Laura  Vitray,  formerly  Sunday  editor 
of  the  Washington  Post  writes  the 
Democracy  in  Action  scripts. 

COURSE  in  radio  has  been  added  to 
the  curriculum  of  the  State  Teachers 
College,  Trenton,  N.  J.,  for  the  1939- 
40  season,  under  the  direction  of  Rob- 
ert B.  Macdougall,  a  member  of  the 
radio  committee  of  the  National  Coun- 
cil of  Teachers  in  English. 

KWSC,  Washington  State  College  sta- 
tion at  Pullman,  has  increased  its 
School  of  the  Air  broadcasts  by  five 
hours  a  week  for  the  1939-40  school 
season,  now  including  in  its  schedule 
16  separate  programs  designed  for  use 
in  grade  and  high  schools  in  Washing- 
ton and  neighboring  states. 

DEPARTMENTS  of  Education  in 
New  Mexico  and  Louisiana  have  offi- 
cially adopted  CBS'  American  School 
of  the  Air  as  part  of  the  curriculum 
in  State  schools,  thus  making  a  to- 
tal of  six  States  which  have  included 
the  CBS  series  in  classroom  programs. 

THE  HISTORY  of  democracy  and 
its  ideals  is  again  being  dramatized 
for  children  and  adults  on  the  weekly 
educational  feature.  Ideas  That  Came 
True,  which  returned  to  NBC-Blue  on 
Oct.  5  for  the  1939-40  season,  with 
Dr.  Rollo  G.  Reynolds,  principal  of 
Horace  Mann  School,  New  York, 
again  acting  as  narrator. 


A  "Must"  Book  for  Station  Management 

Rules  &  Regulations 

and 

Standards 

Applicable  to  Standard  Broadcast  Stations 


PROMULGATED  BY 
FCC,  EFFECTIVE 
AUGUST  1,  1939 

^  72  PAGES 

600  PER  COPY 

*  500  EACH,  TWO 
OR  MORE  COPIES 


BROADCASTING  Publications,  Inc. 

870  National  Press  BIdg.     Washington,  D.  C. 

Please  send  me  your  new  72-page  volume,  RULES  &  REGU- 
LATIONS AND  STANDARDS  APPLICABLE  TO  STANDARD 
BROADCAST  STATIONS.  Payment  is  enclosed. 
□  Send  me  single  copy  @  60c. 
n  Send  me  copies  @  50c  each. 
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Boston's  Television  Girl 
WINNER  among  more  than  400 
contestants  in  the  competition  held  in 
recently  by  WBZ-WBZA  and  RCAf 
in   Boston  to  find  Boston's  Ownr 
Television    Girl,    Eleanor    Ayeock  „ 
numbered  among  her  honors  official- ri 
receptions  by  Gov.  Saltonstall  of'j 
Massachusetts  and  Mayor  Tobin,  a^^ 
coast-to-coast  presentation  to  radio^j-" 
listeners  on  NBC-Blue,  an  airplane  |;. 
trip  to  New  York  where,  as  a  guest; 
of  the  NBC  television  department,!' 
she  had  a  role  in  an  actual  tele-" 
vision  program,  and  a  tour  of  the,, 
New  York  World's   Fair  as  thejj, 
guest  of  Dr.  John  S.  Young,  radio,^j, 
and  television  director  of  the  Fair.... 
Here  Miss  Ayeock  is  shown  during  n 
her  visit  to  NBC's  Radio  City  tele-f' 
vision  studios,  participating  in  the' 
program  with  Glenn  Riggs,  NBC^ 
television  announcer.  The  Bostorl 
contest   was   held   in   conjtinctior  ^. 
with  a  one-week  visual  broadcasi 
demonstration  in  the  music  centei 
of  the  Jordan  Marsh  Departmeni 
Store. 


AT  THE  REQUEST  of  local  schoo 
autliorities  and  various  Parent-Teach 
er  Associations,  KECA.  Los  Angeles 
has  resumed  its  five-weekly  quarter 
liour  School  Edition  of  the  News,  tea 
turing  Pat  Bishop,  commentator.  Al 
news  is  edited  carefully  in  the  interes 
of  school  children.  Vice  and  crim 
news,  as  well  as  other  items  which  d- 
not  measure  up  to  the  standard  se 
by  the  Los  Angeles  Board  of  Educa 
tion  is  eliminated.  Nothing  but  new. 
of  a  current  historical  nature  is  broad,, 
cast.  r 
BAYLOR  U,  Waco,  Tex.,  on  Oct.  ' 
started  a  weekly  half-hour  series  o 
Texas  State  Network,  originating  fror- 
Waco  Hall  on  the  campus  throng, 
WACO.  Waco.  The  series,  featurin 
college  symphony,  choral  and  dramati'l 
groups,  was  arranged  by  Forrest 
Clough.  TSN  educational  director. 
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X  THE  opening  broadcast  Oct.  5  of 
nerica's  Town  Meeting  of  the  Air 
XBC,  Oeorge  V.  Denny,  Jr..  presi- 
r   of  Town   Hnll.  and  moderator 
the  program,  announced  details  of 
;  ^1.000  essay  contest,  winners  to 
inronnced  soon  after  the  contest's 
s'HC  date  on  Dec.  4.  First  prize 
>500  will  he  awarded  the  hest  es- 
,7    not    exceeding    1.000    words  in 
ngth  on  the  subject    "TVhat  Does 
merican  Democrncv  ISIean  to  Mp?" 
^'-pond  pri'p  is  S200  and  th^'-d  .«S100. 
Twenty  additional  nrizes  of  SIO  each 
rill  be  awarded.  The  winning  essay, 
(elected  by  a  committee  of  prnminpnt 
•imericnns.  will   be  pr-nted  in  Cvr- 
\pni  Hisforf/  and  the  Toirn  ^fpeting 
SuUpfin,  and  the  writer  will  be  in- 
'ited  to  appear  on  a  Town  Meeting 
•roadcast. 

iVNTC.  New  York's  miinioipsl  station, 
m  Oct.  fl  8*-arted  the  fall  S'^hednlo  of 
la'lv  broadcasts  by  New  York  City 
»nhlic  schools  nnder  the  pncpiees  of  the 
'-?oard  of  Education.  Two  hnndred 
:»roadcasts  on  the  el^mentarv.  acfidem- 
.;c  and  vocational  high  school  levels 
lave  been  arranged  and  will  be  nre- 
lented  bv  the  pupils  iindp'^  the  direc- 
ion  of  faculty  members.  All  prosrams 
>riginate  frorn  t-Vio  nltra-hish  frennen- 
■V  station  WNYE  of  the  Bonrd  of 
Sdncation,  to  bo  heard  also  on  "WNYO, 
^iTid  are  sch^dnlpd  Mondavs  through 
''ridays.  at  lOiL'S  a.  m..  11:15  a.  m., 
'[  :4.5  p.  m.  and  8  p.  m.  A  ridio  com- 
'in'ttee  headed  by  Regina  Bnrke,  as- 
jioc'ate  Snrierint-endent  of  Schools,  will 
/valnate  the  education  aspects  of  the 
^  urograms  with  a  view  to  making  ra- 
' 'iio  programs  a  regular  phase  of  the 
?  1  chool's  curriculum. 

j  JfFRTHER  use  of  radio  as  an  edu- 
jational  medium  will  be  demonstrat- 
Ld  late  in   Octobpr  when  Harvard's 

ej^Jraduaf-p  School  of  Education  and  Pea- 
►ody  Collpce  for  Teachers,  Nashville. 

i()"pnn..  W'll  coonerate  in  producing 
fhig  Living  TFor/ff  programs,  the  Fri- 
,'ny  series  of  CBS  Awerienn  Sirhool  of 
}ie  Air.  First  of  the  broadcasts  to  be 
■rranged    throushout    New  England 

5|:it-;ps  bv  the  Harvard  School  and 
'!BS  will  lie  Opt.  27  in  Civic  Auditor- 
hm.  Springfield.  Mass..  while  later 
rondcasts  from  Nashville  high  school 
uditorinms  will  be  arranged  by  Pea- 

•  I  'ody  College. 

-  CEW  ENOLAND  Women's  Press 
;;>ssn.  on  Oct.  18  will  start  itg  fall 

roadcasting  activities  on  "WORL.  Bos- 
'ron.  with   n    special   program  during 
|7hich  certificates  of  merit,  given  on 
phalf  of  the  National  Federation  of 
^■'rpss;  Women,  will    be    awarded  to 
I^^VORL  and  Mrs.  Maude  W.  Linscott, 
"  ondiictor  of  the  weekly  Women  in  Re- 
y^ieto  program  on  the    station.  ]\Irs. 
"..inseott  won  the  award  "for  the  best 

-  reative  radio  broadcast  produced  by 

woman  for  the  State  of  Massachu- 
.  (etts",  while  the  station's  award  is 
difor  foresight  and  cooperation  in  spon- 
"tioring  this  outstanding  woman's  pro- 
Ji'iram." 

Tfl'OTAL  of  100.000  letters  of  approval 
V'r'irom  listeners  throughout  the  country 
as  been  received  by  producers  of  the 
—IBS  program  What  Price  America, 
eard  2~)  times  since  its  debut  in  Jan- 
ary.  The  program,  produced  in  co- 
peration  with  the  U.  S.  Department 
f  Interior,  dramatizes  America's 
truggle  to  restore  and  preserve  her 
latural  resources. 

rNI\T:RSITY  of  Chicago  Round  Ta- 
lle  celebrated  its  seventh  network  an- 
liversary  Oct.  7.  The  discussion  se- 
lies  featuring  prominent  educators 
|tid  public  figures  is  aired  on  68  NBC- 
;ed  stations  in  38  stations  to  an  esti- 
|iated  audience  of  three  million. 

Indiana  state  Teachers  College  has 
:arted  its  sixth  consecutive  year  of 
iucational  broadcasting  on  WBOW, 

Serre  Haute,  with  five  individual  se- 
es of  programs  announced  by  Dr. 
ij^j^larence  M.  Morgan,  radio  director. 

RIZONA  U  on  Sept.  29  inaugu- 
iy\ated  a  new  series  of  regular  univer- 
'''  ty  radio  productions,  originating  in 
Iff  lie  campus  studio  and  carried  alter- 
^  ately  by  KTAR-KVOA  and  KTUC- 


PITTSBURGHERS  got  a  demonstration  of  visual  broadcasting  the  week 
of  Oct.  1  through  the  cooperative  efforts  of  KDKA  and  the  local  Spear's 
store.  Operating  on  a  schedule  of  four  performances  daily,  two  in  the 
afternoon  and  two  in  the  evening,  the  exhibition  telecasts  were  dedicated 
opening  day  by  Mayor  C.  D.  Scully,  of  Pittsburgh,  and  later  presented 
interviews  with  local  and  visiting  celebrities,  along  with  entertainment 
by  KDKA  staff  artists,  handled  by  Ed  Schaughency,  KDKA  announcer. 
Technical  installation  was  supervised  by  J.  C.  Baudino,  KDKA  plant 
manager,  and  operation  was  supervised  by  Engineer  T.  C.  Kenney.  Spear's 
store  publicized  the  demonstration  with  announcements  on  all  five  Pitts- 
burgh stations  and  full-page  ads  in  local  newspapers,  and  both  the  store's 
and  KDKA's  merchandising  staffs  got  behind  the  project.  One  of  the 
chief  eye-catchers  employed  was  the  KDKA  special  events  car,  a  midget 
Bantam,  shown  above  caiTying  (1  to  r)  Nathaniel  Spear,  president  of 
Spear's;  Mayor  Scully;  Miss  Pennsylvania  (Ruth  Willock),  and  Miss 
America  (Patricia  Donnelly).  The  car  was  used  to  carry  artists,  staff 
members  and  technical  experts  through  Pittsburgh  streets  daily  on  their 
way  from  the  studio  to  the  store  for  the  visual  demonstrations. 


Television  News  Notes 


RCA-Farnsworth  Pact 

A  CROSS-LICENSING  agreement 
has  been  entered  into  by  RCA  and 
Farnsworth  Television  &  Radio 
Corp.  whereby  each  pai'ty  acquires 
the  right  to  use  the  other's  inven- 
tions in  television  and  other  fields, 
according  to  an  announcement 
made  jointly  on  Oct.  2.  RCA  gets  a 
non-exclusive  license  for  television 
receivers  and  transmitters  and 
other  radio  and  sound  recording 
and  reproducing  apparatus  under 
Farnsworth  patents.  Farnsworth 
Corp.  receives  a  standard  non-ex- 
clusive license  under  RCA  patents 
for  broadcast  and  television  receiv- 
ers and  electric  phonographs  and 
also  other  non-exclusive  licenses 
for  television  and  broadcast  trans- 
mitters and  for  other  fields.  Neither 
company  acquired  any  right  to 
issue  sub-licenses  to  third  parties 
under  the  other's  patents. 


Book  by  Lohr 

LENOX  R.  LOHR,  president  of 
NBC,  has  written  a  book  on  tele- 
vision broadcasting  which  will  be 
published  early  this  winter  by  Mc- 
Graw-Hill. Volume,  which  has  not 
yet  been  titled,  will  cover  visual 
broadcasting  from  all  angles,  en- 
gineering, program  production,  eco- 
nomics, etc.,  in  non-technical  lan- 
gtiage.  ^ 

To  Give  Lectures 

THELMA  PRESCOTT,  who  re- 
signed recently  from  the  NBC  tele- 
vision production  division,  has  been 
signed  by  NEC  Artists  service  de- 
partment to  give  lectures  on  "Be- 
hind the  Scenes  in  Television"  at 
women's  clubs,  drama  schools  and 
universities  throughout  the  East. 


Cincinnati  Demonstration 

WLW,  Cincinnati,  conducted  the 
first  public  television  demonstra- 
tion in  the  city  recently  when  it 
arranged  for  installation  of  techni- 
cal equipment,  installed  and  manned 
by  RCA,  in  a  local  department 
store.  With  iconoscopes  on  the 
fourth  floor  of  the  store,  connected 
by  coaxial  cable  with  receivers  on 
the  ninth,  the  station  furnished  en- 
tertainment by  studio  talent  during 
the  six-day  showing  as  well  as  ar- 
ranging for  talent  from  local  night 
clubs  and  interviews  with  members 
of  the  Cincinnati  Reds  ball  team. 
Peter  Grant  and  Charles  Woods, 
WLW  announcers,  were  m.c.'s. 

Indians  See 

UTE  INDIANS  of  the  Uintah  and 
White  River  tribes  of  Eastern 
Utah  recently  performed  ancient 
tribal  dances  and  ceremonies  for 
the  television  audience  during  a 
demonstration  using  the  RCA  port- 
able equipment  conducted  by  KDYL 
at  the  Paris  Co.  Department  Store 
in  Salt  Lake  City.  After  repre- 
sentatives of  the  two  Ute  tribes 
had  performed  the  ancient  "Bear 
Dance"  and  "Turkey  Dance",  the 
89-year-old  chief  of  the  Uintahs 
described  in  Ute  sign  language  the 

coming  of  the  whites  to  Utah. 
*      *  * 

REVISION  of  NBC's  television 
schedule  will  drop  Tuesday  after- 
noon and  evening  programs  and 
start  each  week  off  on  Wednesday, 
but  will  add  Saturday  evening  and 
Sunday  afternoon  telecasts  to  the 
schedule  instead.  Arrangements 
have  been  made  to  televise  boxing 
matches  in  Brooklyn,  9  to  11  Satur- 
day nights  and  home  games  of  the 
Brooklyn  Dodgers,  pro  football 
team,  2:30-4:30  Sunday  afternoons. 


All  About  Television 

TO  TELL  the  radio  listener  some- 
thing about  television,  NBC  has 
started  a  new  series.  Television 
Backstage,  broadcast  each  Friday, 
1-1:15  p.m.,  on  the  Red  network. 
Each  week  Announcer  George 
Hicks,  aided  by  "Bobby",  a  10-year 
old  boy,  interviews  one  of  NBC's 
television  executives  about  this  new 
kind  of  broadcasting.  A.  H.  Mor- 
ton, vice-president  in  charge  of  tele- 
vision, was  the  first  speaker. 
Among  others  listed  were  O.  B. 
Hanson,  vice-president  and  chief 
engineer;  C.  W.  Farrier,  television 
coordinator;  Thomas  Hutchinson, 
manager  of  television  programs; 
James  McNaughton,  designer  of 
television  sets,  and  others. 

*  *  * 

Don  Lee  Industrial  Film 

MARKING  what  is  believed  to  be 
the  first  time  industrial  motion 
pictures  have  been  shown  in  west- 
ern television,  the  Don  Lee  Broad- 
casting System,  Los  Angeles,  on 
Sept.  23  televised  over  W6XA0  a 
General  Motors  produced  educa- 
tional film.  The  video-sound  show 
was  fed  to  600  teleceivers  in 
Southern  California  through 
W6XA0.  Subjects  included  safe 
automobile  operation;  development 
of  the  diesel  engine  and  sequences 
showing  General  Motors  shops, 
methods  and  materials. 

*  *  * 

Television  Test  by  Movies 

HOW  television  may  be  used  to  ad- 
vertise motion  pictures  is  being 
tested  by  Columbia  Pictures  Gorp., 
which  is  preparing  special  trailers 
for  its  feature  pictures  for  televis- 
ing on  W2XBS,  NBC's  video  sta- 
tion in  New  York.  In  exchange  for 
the  plug,  the  picture  company  also 
supplys  NBC  with  two  short  fea- 
tures for  televising.  Deal  was  ar- 
ranged by  Arthur  Hungerford  of 
NBC's  television  staff.  Televised 
trailer  for  Golden  Boy  was  pre- 
sented prior  to  the  film's  New  York 
opening  and  the  one  for  Mr.  Smith 
Goes  to  Washington  will  be  tele- 
cast the  day  before  this  film  is  first 
shown  in  New  York. 

*  * 

Television  and  Airlines 

IN  COOPERATION  with  the  Air 
Transport  Assn.,  organization  of 
16  of  the  largest  airlines  and  20 
major  manufacturers  of  aviation 
equipment,  NBC  on  Oct.  21  will 
start  a  series  of  one-hour  televised 
programs  designed  to  promote  air 
travel.  Plane  models  in  the  studio 
and  movies  will  be  used  and  noted 
figures  in  the  industry  will  be  in- 
terviewed. Erwin,  Wasey  &  Co., 
New  York,  agency  for  the  Assn., 
will  assist  NBC  in  the  preparation 
and  presentation  of  the  series. 


CBS  Television  Deferred 

ALTHOUGH  several  months  have 
passed  since  the  date  originally 
scheduled  by  CBS  for  the  inaugu- 
ration of  its  experimental  broad- 
casts, the  installation  of  its  ^^deo 
transmitter  in  New  York's  Chrysler 
Tower  is  still  incomplete  and  the 
network's  television  executives  are 
unwilling  to  make  any  surmises  as 
to  when  they  will  finally  get  on  the 
air  with  sight  as  well  as  sound  pro- 
grams. Meanwhile,  plans  for  pro- 
duction of  visual  entertainment  are 
progressing  at  full  speed,  it  was 
stated,  so  that  when  the  technical 
problems  have  all  been  solved  the 
network  will  be  ready  immediately 
to  start  presenting  a  varied  sched- 
ule of  visual  entertainment. 


Broadcasting  •  Broadcast  Advertising 


October  15,  1939  •  Page  75 


WCKY  officially  became  a  Cincinnati 
station  Oct.  10  with  approval  by  the 
FCC  of  removal  of  its  main  studios 
from  Covington,  Ky.  to  the  Gibson 
Hotel  in  Cincinnati.  All  executive 
offices  and  main  studios  are  being  re- 
moved to  the  Gibson,  in  which  branch 
offices  heretofore  have  been  housed. 

KTSA,  San  Antonio,  transferrd  its 
news  bureau  and  equipment  to  the  Mu- 
nicipal Auditorium  during  the  local 
National  Home  Show,  Sept.  30-Oct. 
8,  where  night  news  programs  were 
prepared  and  broadcast  on  regular 
schedule.  The  complete  news  bureau 
setup,  including  a  UP  teletype,  was 
placed  in  the  orchestra  pit  of  the 
auditorium,  where  Charles  C.  Shaw, 
KTSA  news  editor,  prepared  and  read 
the  programs  and  answered  questions 
of  visitors.  Jack  Mitchell,  KTSA  pro- 
duction manager,  acted  as  master  of 
ceremonies  for  the  entire  Show,  intro- 
ducing stage  shows  and  conducting  a 
quiz  program  concerning  the  exhibits. 
Bee  Morin,  staff  organist,  also  played 
organ  programs  nightly.  KTSA  broad- 
cast the  Home  Show  program,  in  ad- 
dition to  the  news,  from  the  auditor- 
ium each  night. 

NEWS  BUREAU  of  KVOO,  Tulsa, 
is  supplementing  its  war  news  service 
by  furnishing  15  local  business  firms 
with  news  bulletins  to  be  displayed 
on  windows  and  bulletin  boards.  On 
days  when  developments  occur  at  high 
speed,  as  many  as  eight  sets  of  bulle- 
tins have  been  sent  out. 

WNOX,  Knoxville,  during  the  an- 
nual Tennessee  Valley  Agricultural 
and  Industrial  Fair  conducted  open  air 
performances  of  several  popular  local 
programs,  including  two  performances 
of  the  daily  Midday  Merry-Go-Round 
variety  show  and  musical  and  man-on- 
street  features. 


The  Touin  Rouse 

Wilshire  Boulevard 

LOS  ANGELES 


SHIFTS  in  the  production  and  tech- 
nical departments  of  KSL,  Salt  Lake 
City,  have  led  to  new  staff  designa- 
tions by  Earl  J.  Glade,  manager,  and 
Ivor  Sharp,  director  of  station  opera- 
tions. The  new  staff  lineup  follows : 
Gene  Pack,  technical  director ;  Willice 
E.  Groves,  chief  engineer ;  Glenn  C. 
Shaw,  production  manager  and  chief 
announcer;  Farley  Baer,  assistant  pro- 
duction manager;  Irma  F.  Bitner,  edu- 
cational director ;  Earl  J.  Glade  Jr., 
news  director  ;  Harry  Clarke  and  Fran- 
cis Urry,  production.  Thomas  H.  Axel- 
son  heads  a  new  department  of  public 
events,  sports  and  promotional  activi- 
ties, with  Wayne  F.  Richards  as  as- 
sistant. 

WSM,  Nashville,  has  all  its  news  pro- 
grama  sponsored  since  the  end  of  day- 
light time,  amounting  to  six  quarter- 
hours  a  day.  Sponsors  are  Pinex  Co., 
Manhattan  Soap  Co.,  Vick  Chemical 
Co.,  Faultless  Starch  Co.,  Peter  Paul 
Inc.,  and  Bristol-Myers  Co. 

CBS  has  arranged  six  Monday  evening 
concerts  from  the  Curtis  Institute  of 
Music,  Philadelphia,  in  addition  to  the 
usual  afternoon  series  starting  Oct. 
16  for  the  11th  season.  Five  CBS  nro- 
grams  each  are  planned  from  New 
England  Conservatory  of  Music,  Bos- 
ton, and  Ohio  State.  Columbus,  as 
part  of  the  network's  1939-40  musical 
broadcasts,  which  will  also  include  the 
sixth  year  of  concerts  from  Cincin- 
nati's Conservatory  of  Music. 

WGN,  Chicago,  has  started  a  serial 
dramatization  of  The  Guilty  Bystand- 
ers, the  novel  of  Rupert  Hughes.  Fea- 
tured on  the  Friday  night  quarter- 
hour  series  is  Caroline  Fisher,  central 
figure  in  a  story  that  concerns  court 
witnesses  whose  reputations  are  in- 
jured by  legal  innuendo. 

MORE  THAN  200  employes  of  NBC- 
Chicago  attended  the  fall  outing  held 
recently  at  the  local  Lincolnshire 
Country  Club.  Ken  Carpenter,  NBC- 
Blue  sales  chief,  was  low  man  at  golf. 
Page  Charlie  Whipple  won  the  tennis 
singles  and  Johnny  Wehrheim,  of  gen- 
eral office,  won  the  ping  pong  trophy. 

SINCE  the  transmitters  of  WEAF 
and  WJZ,  New  Tork,  were  opened  at 
6  :30  a.  m.,  on  weekdays  a  year  ago, 
the  sales  department  of  the  two  sta- 
tions reports  the  period  between  7  :30- 
8  a.  m.  completely  sold  to  commercial 
sponsors.  On  WJZ.  sponsors  are  Pinex 
Co.,  Commercial  Solvents  Co.,  Vick 
Chemical  Co.,  Peter  Paul  Inc.,  and 
Standard  Oil  of  New  Jersey.  On 
WEAF.  sponsors  are  Commercial  Sol- 
vents Co.,  Vick  Chemical  Co.,  Peter 
Paul  Inc.,  and  RCA  Mfg.  Co. 

KGKO,  Fort  Worth,  cooperated  with 
WSM  and  WLAC,  Nashville,  in  carry- 
ing the  three  Dixie  Series  baseball 
games  between  the  Fort  Worth  Cats 
and  Nashville  Vols,  played  in  Nash- 
ville recently.  Herman  Gizzard,  of 
WLAC,  and  Harold  Hough,  KGKO 
general  manager  handled  the  play-by- 
play descriptions  and  commentary, 
with  WSM  engineers  handling  the 
pickup,  carried  to  Fort  Worth  via 
phone  wires.  The  first  game  was  spon- 
sored by  Worth  Credit  Clothiers,  Fort 
Worth,  and  the  other  two  by  T-P 
OU  Co.  of  Texas. 

WRC-WMAL,  Washington,  on  Oct.  1 
held  the  official  opening  of  NBC's 
"House  of  the  Future"  near  Wash- 
ington. Designed  as  an  example  of  the 
future  American  dwelling,  ground- 
breaking ceremonies  for  the  structure 
were  held  last  May,  and  WRC-WMAL 
listeners  have  been  kept  advised  on 
construction  progress  through  special 
programs  and  announcements.  Mary 
Mason,  director  of  the  WRC  Home 
Forum,  who  was  hostess  at  the  official 
opening,  has  broadcast  her  daily  pro- 
grams periodically  from  the  house  as 
it  was  being  constructed. 

KIT,  Yakima,  Wash.,  for  the  ninth 
consecutive  year,  broadcast  a  series 
of  daily  programs  direct  from  its  glass 
enclosed  studio  in  the  Horticultural 
building  of  the  Central  Washington 
Fair,  Sept.  28-Oct.  1.  In  addition  KIT 
had  a  roving  reporter  on  the  grounds 
and  also  broadcast  the  evening  grand- 
stand pickups,  with  Hugh  Barrett 
Dobbs  as  master-of-ceremonies. 


Another  NBC 

FOLLOWING  the  publicity 
barrage  in  Cincinnati  telling 
of  WCKY's  joining  CBS  and 
the  WLW-WSAI  "exclusive 
NBC"  tieup,  radio  and  agen- 
cy men  rubbed  their  eyes  re- 
cently when  a  fleet  of  trucks 
appeared  on  the  streets  bear- 
ing signs  with  big  red  letters, 
"WCKY— NBC".  The  trucks, 
it  was  learned  on  further  ob- 
servation, were  owned  by 
National  Biscuit  Co.,  which  is 
advertising  NBC  doughnuts 
on  WCKY  with  the  tran- 
scribed Buck  Rogers  serial. 


TWO  Green  Bay  Packer  football  stars 
and  a  sporting  goods  store  are  spon- 
soring the  new  Foothull,  Fads  and 
Forecasts  on  WTAQ,  Green  Bay, 
Wis.,  with  Al  Michel  giving  facts 
about  stars  facing  the  Packers,  imme- 
diately before  the  regular  Packer 
game  broadcasts,  for  Wadhams  Oil 
Co.,  also  sponsoring  the  games  on 
WTMJ,  and  then  forecasting  results 
of  other  pro  and  collegiate  games. 
The  program,  aired  every  Sunday 
afternoon  at  1 :45  p.  m.,  is  sponsored 
by  Arnold  Herber,  Packer  halfback 
and  proprietor  of  DePere  Clothing 
Store ;  Charles  Goldenberg,  Packer 
guard,  and  manager  of  the  Auto  Ac- 
ceptance &  Loan  Corp..  and  Gordon 
Bent  Sporting  Goods  Store. 

WDGY,  Minneapolis,  recently  broad- 
cast the  premiere  of  the  new  WDGT 
Barn  Dance,  playing  before  a  studio 
audience  of  about  1.000.  The  new  se- 
ries features  the  Happy  Hollow  Boys, 
the  Williams  Sisters,  Ernie  Trapp, 
Thorstein  Skarning  and  his  orchestra, 
and  Afhild  Queber,  with  Ralph  Wayne 
as  m.c. 

REDESIGNED  to  give  farmers  them- 
selves a  wider  opportunity  to  talk 
about  their  problems.  Everybody's 
Farm  Hour  on  WLW,  Cincinnati,  has 
been  expanded  from  a  weekly  feature 
to  a  six-weekly  series.  In  addition  to 
talks  by  and  with  farmers  and  farm 
representatives  and  agencies,  the  series 
features  the  music  by  Josef  Cherniav- 
sky  and  his  orchestra.  The  feature  is 
heard  daily  except  Sunday  on  WLW, 
12:30-1:15  p.  m.  (EST). 

WTAR,  Norfolk,  carried  three  spe- 
cial programs  in  connection  with  the 
opening  of  the  new  toll-free  entrance 
into  the  city  via  a  new  bridge  at  Mag- 
nolia, Va.,  including  coverage  of  tape- 
cutting  ceremonies  at  mid-bridge,  in- 
terviews with  visiting  Virginia  and 
North  Carolina  mayors  and  other  not- 
ables, and  a  descripiton  of  the  parade 
held  during  the  bridge-opening  cele- 
bration. 
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WGN,  Chicago,  has  reopened  its  main 
audience  studio  which  was  recently'^ 
redecorated  and  announces  that  audi- 
ence shows  will  be  presented  six  days 
weekly.  Audience  shows  include  Jftt-' 
sico.  Pageant  of  Melody,  Guilty  By---} 
standers,  Romance  in  Rhythm,  Con-'* 
cert  Revue,  Your  Sunday  Date,  The\^ 
Guilty  Bystanders. 

WHEN  FANS  expressed  a  desire  for 
the  broadcast,  Fred  A.  Palmer,  man- 
ager  of   KOY,    Phoenix,    sent  Lou^ 
Kroeck,  .sports  commentator  to  San'|* 
Diego,  paid  for  a  500-mile  direct  line 
to  that  city,  and  broadcast  the  Ari-'j 
zona  State-San  Diego  State  gridiron 
game  direct  from  the  California  city,- 
as  a  sustainer. 


CHICAGO  World  War  Veterans  were 
entertained  Oct.  12  by  the  cast  of 
the  WLS  National  Barn  Dance  dur 
ing  a  special  performance  at  Edward^s 
Hines  Hospital.  Al  Boyd  produced  the 
show  and  Jack  Holden  was  m.c.  ■ 

DR.  EDWARD  HOWARD  GRIGGS,fri 
conductor  of  the  Lives  of  Great  Men\a 
series  on  NBC-Red  last  season,  is  pre-Ja 
senting  a  new  series  of  weekly  pro-J 
grams  The  Torch  of  Progress  on  NBC-fll 
Red,  during  which  he  will  tour  from ! ' 
coast  to  coast  giving  lecture-broad- (> 
casts  on  the  cultural  advance  of  civili-i- 
zation  from  primitive  times  to  thei|i 
present. 

KNX,  Hollywood,  celebrated  its  15th' 
anniversary  Oct.  14.  Highlights  ir 
the  growth  and  achievements  of  KNX 
since  its  start  in  1924  were  features 
on  the  Saturday  Morning  Party  pro 
gram,  which  was  written  by  Pau' 
Pierce,  continuity  editor,  and  present 
ed  under  supervision  of  Fox  Case 
CBS  Pacific  Coast  public  relations  di  . 
rector.  KNX  was  acquired  by  CBS 
on  Dec.  29,  1936.  P 

TIME  SALES  for  the  quarter  endec 
Sept.  30  for  WQXR,  New  York,  wercl? 
56.8%  ahead  of  those  for  the  sam<^" 
period  last  year,  according  to  Rober 
M.  Scholle,  WQXR    sales  manager 
Sponsors  now  using  WQXR  includi 
Gambarelli  &  Davitto  wines,  Glyeo 
Thymoline,  Martinson's  coffee,  Strom 
berg-Carlson  radios,  Venida  productsj 
White  Rock  Mineral  Springs  Co.,  J 
B.   Williams   Co.,   Ford   Motor  Co. 
Conti    Shampoo.    Devonsheer  Melb; 
Toast,  Hotel  Seymour,  Garrard  Rec 
ord  Changer,  National  Council  of  th 
Protestant    Episcopal    Church,  Nevl^' 
York    Society    for    Ethical    Culturf  ^ 
World  Book  Encyclopedia,  Douglas  Ifa 
Elliman  Corp. 

WCAU,  Philadelphia,  has  added  13v}:' 
hours  to  its  weekly  operating  sched 
ule,  raising  total  operating  time  fror 
124  to  137%  hours.  The  station  foi 
merly  opened  at  7  a.  m.  and  closed  a 
1  a.  m.  Under  the  new  schedule,  froi  i 
Monday  through  Saturday.  WCAP 
opens  at  5 :55  a.  m.  and  closes  at  | 
a.  m. 


TWENTY  -  SEVEN     dramas  frof 
Sophocles'  Antigone,  first  produced  i| 
441  B.  C.  are  to  be  presented  durin  ! 
the  third  cansecutive  season  of  Grecj 
Plays,  the  weekly  program  which  r  f 
turns  to  NBC  on  Oct.  15.  The  seri(! 
hsa  been  arranged  by  Blevins  Davi 
in  association  with  Lewis  H.  Titte 
ton,  head  of  the  NBC  script  divisio: 
and  William  S.  Rainey,  manager  il^, 
the  production  department. 

WHEN  NBC  starts  its  Saturdf 
night  symphonic  program  featurir 
Arturo  Toscanini,  there  will  be  t 
Chicago  outlet  for  the  series.  WENT 
NBC's  Blue  outlet  in  Chicago  is  c 
the  air  on  Saturday  nights  ai 
WCFL,  Chicago  Federation  of  Lab- 
station  which  carries  a  number 
NBC-Blue  sustainers.  cannot  carry  tl 
series  because  of  prior  commitment 

KMO,  Tacoma,  Wash.,  built  a  sped 
display-studio  at  the  recent  Taeon 
Home' Products  Exposition  and  broa 
cast  daily  programs,  promoting  horn 
town  products.  The  exhibit  inclnd 
recording  and  play-back  apparatv 
for  visitors  entertainment.  Speci 
booklets  were  prepared  on  the  rar 
industry  and  handed  out  to  visito- 
Jerry  Geeham,  KMO  announcer,  al 
handled  the  exposition  public  addrc 
work. 
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OWBOT  TRIO,  The  Rough  Riders. 
'[ho  started  their  radio  career  three 

jars  ago  on  WKY.  Oklahoma  City, 
\  ive  signed  a  contract  with  Republic 

ictures  and  are  in  Hollywood  work- 
J»g  on  their  first  motion  picture.  The 
¥io  wiU  shuttle  between  Hollywood 
ijnd  Oklahoma  City  to  maintain  both 
beir  picture  and  radio  commitments, 
ji'hen  not  available  in  person,  their 
programs  for  Cain"s  Coffee,  present 
iponsor  on  WKY,  will  be  preisented 
3^a  transcription. 

irHO,  Des  Moines,  on  Sept.  30  start- 
3  the  ninth  season  of  Iowa  Barn 
-jaiice  Frolic  with  a  grand  opening 
firformance  in  the  Shrine  Auditor- 
Im  before  3.000  persons.  The  lUo- 
Hinute  broadcast  is  sponsored  this  sea- 
:)n  by  Mantle  Lamp  Co.,  Chicago, 
•lurphv  Feed  Products  Co.,  Burling- 
;jn,  Wis.,  Flex-o-Glass  Mfg.  Co.,  Chi- 
sigo,  and  Red  Brand  fence.  Produc- 
on,  supervised  by  Harold  Fair,  WHO 
rogram  director,  is  handled  by  Stan 
•ridney.  assisted  by  Dick  Anderson, 
'  ■  rnie  Sanders,  Max  Robinson,  Jack 
^  ^ierrigan,  and  Bobby  Griffin. 

'  THAT  it  believes  is  a  model  policy 
:p:  devotional  programs  has  been  in- 
;agurated  by  KOY,  Phoenix,  with  a 
iiily  morning  Family  Prayer  period 
i-tandled  by  a  staff  member,  which  var- 
us religious  groups  of  Phoenix  and 
J.ie  Salt  River  Valley  conduct  in  ro- 
r:ition  and  a  Sunday  evening  Vespers 
=ifogram.   The  participating  church's 
r^'ioir  furnishes  the   Sunday  evening 
usic  and  its  pastor  delivers  a  five- 
.),  inute  sermonette.  Without  cost,  re- 
,r,  ote  lines  are  also  put  into  a  differ- 
j,'^it  Phoenix  church  each  Sunday  and 
l^'  ie  entire  morning  service  service  is 
r;j"oadcast. 

OPULAR  Saturday  evening  program 
1  WIXD.  Gary.  Ind.,  is  JJonipar- 
..yisse  Forum  which  features  prominent 
;  .hieago  personalities  in  discussions  of 
pies  of  the  day.  Another  WIND  fea- 
iL;.re  which  returned  to  the  air  rec- 
'TjV'Utly  is  Chicago  Sunday  Evening 
'„[.lul),  a  45-minute  lecture  series  by 
^.'^•ominent  clerics  and  laymen. 

Ea'BAD,  Baltimore,  during  the  week 
'  Oct.  9  broadcast  the  regular  early 
^'••remng  Esso  ISeiDS  Reporter  five-min- 
";'';e  spot  from  the  stage  of  the  Hippo- 
i^yome  Theatre.  The  program  was 
^^'indled  exactly  as  in  the  studio  and 
,i-as  announced  by  Paul  Girard  and 
LiDm  Dane. 

'ESTERN  ELECTRIC  commercial 
5U--partment  recently  entertained  col- 
g^agues  in  the  BeU  Telephone  System 
the  annual  outing  and  golf  party 
the  Knoll  Country  Club,  Boonton, 
J.  Approximately  175  persons  par- 
l-Ti^ipated  in  Softball  games,  horse  shoe. 
^Tt-dmiaton  and  golf  competition,  and 
-   izes  were  awarded  winners  at  the 
ncluding  banquet  in  the  club  house. 

^nj'RC,  Washington,  has  installed  a 
;  [jicrophone  in  the  U.  S.  Weather 
!:.2jreau  to  bring  morning  forecasts 
;^j;rect  from  headquarters.  The  Bureau 
ji,-.s  increased  its  forecasts  to  four  a 
.jjj.y  instead  of  two. 

5'^STP,  St.  Paul,  was  recognized  of- 
iaUy  as  a  medium  of  public  infor- 
^■''ation  recently  when  a  U.  S.  District 
■  -  3urt  in  Minneapolis  gave  legal  re- 
gnition  to  an  address  of  Linus  W. 
^.otzbach,  state  WPA  administrator, 
the  station  and  the  Minnesota  Ra- 
-jo  Network  July  3.  The  government 
■Xjlntended  the  KSTP  address  was  suf- 
r  [  ient  information  and  notice  to  WPA 
"i^prkers  as  to  what  conditions  of  em- 
;V,vpyment  wotild  maintain  under  the 
w  relief  act.  Attorneys  for  the  de- 
Ijjnse  opposed  introduction  of  the  radio 
V^j.dress  as  evidence,  but  Judge  M.  M. 
'  /yce  upheld  the  government. 

%^  FIRST  portable  isolation  booth 
be  used  as  a  standard  adjunct  for 
.■^Tadio  serial  on  the  Pacific  Coast  has 
::;,;en  constructed  under  supervision  of 
;,'j^illiam  Robson,  CBS  Hollywood 
^^j.oducer.  It  is  employed  each  week 
yj,  the  CBS  Big  Town  program,  spon- 
j..,,!red  by  Lever  Bros.  The  use  of  a 
■■'jjjicrophone  in  the  booth  emphasizes 
:jj^3tant  noises  such  as  telephone  calls, 
'    "-stage  voices  and  street  sounds. 


THEY  gave  a  surprise  party  re- 
cently for  Bob  Kellej',  football  com- 
mentator of  WGAR,  Cleveland. 
Hosts  were  members  of  the  Cleve- 
land Rams  pro  football  team,  in 
which  the  WGAR-WJR  interests 
have  an  ownership  stake.  Kelly  de- 
scribes Rams  games  for  General 
Mills,  whose  Wheaties  pro%Tded  the 
culinary  diversion  at  the  party. 


Back  from  the  Wars 

BRINGING  back  tales  of 
blackouts  and  war  bustle,  Ed 
McBride  and  Don  Sullivan, 
singing  cowboys  featured  on 
Radio  Normandie  for  the  last 
nine  months,  have  returned  to 
their  home  in  South  Stirling, 
N.  J.,  after  their  contract  had 
been  cancelled  because  of  war 
in  Europe.  Polishing  off  their 
final  program  on  the  Euro- 
pean station  Sept.  1,  the 
crooning  pair,  after  some  dif- 
ficulty in  getting  tickets,  man- 
aged to  secure  accommoda- 
tions on  the  Manhattan  and 
lost  no  time  in  hurrsdng  back 
to  the  United  States,  where 
they  are  now  telling  neigh- 
bors of  the  overnight  thin- 
ning of  the  population  of  the 
French  town,  Caudebec, 
where  they  visited,  as  France 
declared  war  and  townspeo- 
ple enlisted,  of  trainloads  of 
dead  and  wounded,  and  the 
lengthening  of  rail  schedules 
to  permit  rerouting  to  avoid 
the  war  zone.  Their  European 
engagement  was  handled  by 
Jesse  L.  Kaufman  Inc.,  New 
York. 


TECHNICIANS  and  announcers  of 
KGFJ,  Los  Angeles,  have  afiiliated 
themselves  with  Broadcast  Local  15, 
American  Communications  Association. 
Negotiations  have  been  started  by  the 
association  with  Ben  S.  McGlashan, 
owner  and  operator  of  the  station,  for 
a  contract  covering  its  members.  Other 
AC  A  stations  in  Los  Angeles  are 
KRKD.  KFVD  and  KFAC.  with  mem- 
bers also  in  KMTR  and  KMPC. 

FOLLOWING  the  change  of  frequen- 
cy of  KECA,  Los  Angeles,  from  1430 
kc.  to  780  kc,  the  station's  local  busi- 
ness for  the  month  of  August  in- 
creased 4009o  over  the  average  of  the 
preceding  six  months,  according  to 
Ken  R.  Dyke,  director  of  national 
sales  promotion  for  NBC.  KECA  is 
the  Blue  network  outlet  in  Los  An- 
geles. 

WCKY,  Cincinnati,  is  planning  to  re- 
vive the  Doodlesockers  program,  for- 
merlv  conducted  on  both  WCKY  and 
WLW  by  Sidney  Ten  Eyck,  who  re- 
cently rejoined  the  WCKY  announc- 
ing staff  after  several  years  at  WSMK, 
Dayton.  A  new  musical  unit  probnhly 
will  assist  Ten  Eyck  in  the  program. 


PACIFIC  Broadcasting  System,  Ta- 
coma,  comprising  16  stations  in  Wash- 
ington and  Oregon,  and  affiliated  with 
the  Mutual-Don  Lee  network,  on  Sept. 
26  observed  its  second  anniversary 
with  a  series  of  special  broadcasts. 
Executives  of  the  network,  at  a  re- 
cent meeting  called  to  discuss  State 
copyright  legislation  and  action  of  the 
NAB  at  its  Chicago  meeting,  passed 
a  ban  on  all  songs  tending  to  "pro- 
mote war  fever".  They  also  pledged 
themselves  to  promote  more  "cheer- 
ful" and  variety  programs,  sponsored 
and  sustaining.  Carl  E.  Haymond, 
head  of  K]\IO.  Tacoma,  is  president, 
Thayer  Ridgway  general  manager. 

WKY,  Oklahoma  City,  ran  a  direct 
wire  from  its  studios  to  Evanston, 
111.,  when  Oklahoma  U  triumphed 
over  Northwestern  U  Oct.  7.  CBS 
also  broadcast  the  game  with  Ted 
Husing  at  the  microphone. 

WMAZ,  Macon,  Ga..  has  instructed 
its  newscaster,  Holt  Gewinner,  to 
save  every  piece  of  copy  mentioning 
Senators.  Representatives,  the  Gov- 
ernor and  other  Georgia  officials  in 
order  that  officeholders  may  know  ex- 
actly what  has  been  said  about  them 
on  the  station.  Copies  of  the  items 
are  mailed  out  each  week  with  a  nota- 
tion of  the  date  and  time  of  broad- 
cast. 

WCSC,  Charleston,  S.  C,  carried  its 
longest  remote  Sept.  30  when  it  sent 
Phil  Sutterfield  and  Edward  McGinley 
to  Athens,  Ga.,  for  a  play-by-play 
description  of  the  Georgia-Citadel 
football  game.  The  250-mile  pickup 
was  the  longest  remote  in  WCSC's 
nine  years  of  operation. 

KMPC,  Beverly  Hills.  Cal.,  has  in- 
stalled a  six-piece  all-girl  staff  or- 
chestra, directed  by  Peggy  Gilbert. 

KMBC,  Kansas  City,  opened  the  third 
season  of  its  Saturday  night  variety 
show.  Brush  Creek  Follies,  Oct.  7  in 
the  local  Ivanhoe  Temple.  The  show, 
featuring  30  studio  entertainers, 
played  to  capacity  audiences  last  year 
at  first-run  theatre  prices.  Changed 
format  for  the  current  weekly  series 
includes  eliminating  amateur  contest 
in  favor  of  an  audience  participation 
feature.  Due  to  tight  Saturday  night 
schedules.  KMBC  records  two  half- 
hour  shows  from  the  stage  and  airs  the 
program  from  10  to  11  p.  m.  Felix 
Adams  Jr.,  program  director,  and  Jim- 
mie  McConnell,  artist  bureau  director, 
produce  and  manage  the  show. 

KDYL,  Salt  Lake  City,  during  the 
two  weeks  ending  Oct.  1  broadcast  162 
remote  control  features,  including  the 
opening  of  the  state  fair,  the  "Galena 
Days"  celebration  at  Bingham,  Utah. 
KDYL's  television  demonstration,  and 
fall  practice  sessions  of  Utah  U's  foot- 
ball team. 

WCCO,  Minneapolis,  entertained  more 
than  100  Minnesota  mayors  and  their 
wives  at  a  cocktail  party  on  North- 
west Day,  Oct.  5,  during  the  Minne- 
apolis Century  Celebration.  During 
the  centennial  week,  Oct.  1-7,  WCCO 
carried  broadcasts  several  times  daily 
from  the  Minneapolis  Auditorium,  ex- 
hibit nucleus,  along  with  interviews 
with  prominent  citizens,  old  residents, 
and  visitors. 

LONE  STAR  CHAIN,  new  Texas 
regional  network,  handled  its  first 
sponsored  football  game  Oct.  7  when 
Humble  Oil  &  Refining  Co.,  Houston, 
sponsored  the  broadcast  of  the  Rice- 
Centenary  game  direct  from  Houston. 
Stations  comprising  the  network  are 
KGKO,  Fort  Worth;  KTSA.  San 
Antonio;  KGNC.  Amarillo ;  KRIS, 
Corpus  Christi ;  KXYZ,  Houston,  and 
KRGV,  Weslaco. 

WBZ-WBZA.  Boston-Springfield,  are 
carrying  a  regular  schedule  of  special 
programs  for  the  army  recruiting  office 
to  assist  in  the  Army  enlistment  drive. 
Arranged  by  John  A.  Holman,  New 
England  NBC  manager,  who  is  a 
captain  in  the  Signal  Corps  Reserve, 
the  programs  consist  of  interviews 
with  officers,  army  band  units  and 
descriptions  of  enlistment  require- 
ments and  army  life  and  departments. 


Missouri -Illinois 
Hookup  Is  Formed 

KWK,  St.  Louis,  Originating 

Point  for  New  Group 

FORMATION  of  the  Missouri- 
Illinois  Broadcasting  System,  com- 
prising four  stations,  was  an- 
nounced Oct.  9  by  Robert  T.  Con- 
vey, president  of  KWK,  St.  Louis^ 
and  head  of  the  new  operation. 

With  KWK  as  the  originating 
point  of  all  programs,  the  hookup 
will  include  KWOS,  Jefferson  City, 
Mo.;  WJBL,  Decatur,  111.,  and 
WTAX,  Springfield,  111.  Operation 
began  Oct.  9  with  a  liberal  schedule 
of  diversified  programs,  to  be  fed 
regularly  to  the  stations. 

Formation  of  the  hookup  grew 
out  of  experience  gained  by  KWK 
in  feeding  its  Hyde  Park  Brewery 
sponsored  sports  programs  to 
KWOS  last  year,  along  with  cer- 
tain sustaining  offerings.  Mr.  Con- 
vey said  that  both  local  and  na- 
tional advertisers  exhibited  interest 
in  the  two-station  hookup  with  the 
result  that  the  Illinois  stations 
eventually  were  added  to  form  the 
new  network. 

Chicago  Competition 

Mr.  Convey  said  that  in  the  ter- 
ritory covered  by  the  hookup,  there 
is  a  rich  integrated  commercial 
area,  which,  although  competently 
serviced  by  stations  within  the  com- 
munities, can  be  much  better  served 
through  a  combination  of  stations 
and  a  participation  in  the  regional 
system.  He  explained  that  Chicago 
and  St.  Louis  wholesalers  compete 
vigorously  for  Springfield  and  De- 
catur markets  and  that  intensive 
coverage  of  these  two  areas  was 
not  available  heretofore. 

Ten  KWK  sustaining  programs 
are  fed  to  the  three  stations  regu- 
larly under  the  initial  program 
schedule.  Sports  reviews  sponsored 
by  Hyde  Park  Brewery  will  be  fed 
to  all  the  stations  daily  while  Alpen 
Brau  beer's  daily  musical  program 
will  be  fed  KWOS. 

Mr.  Convey  declared  the  new  net- 
work will  enable  the  advertiser  in- 
terested in  these  regional  markets 
to  obtain  comprehensive  coverage 
economically  both  from  the  stand- 
point of  talent  and  time  cost  and 
merchandising  prodtiction.  He  esti- 
mated that  primary  radio  homes 
reached  by  the  network  will  exceed 
6,000,000. 


Dr.  Fahmey  Test 

DR.  PETER  FAHRNEY  &  SONS 
Co.,  Chicago  (proprietary),  on  Oct. 
9  started  The  Sunbeam,  thrice- 
weekly  quarter-hour  live  program 
on  WHO,  Des  Moines.  The  firm  is 
using  the  series  as  a  fall  test  and 
would  not  disclose  when  the  pro- 
gram might  be  expanded  to  other 
stations.  The  program  features  the 
dramatic  yarns  of  Bill  Granger,  a 
small-town  newspaper  editor  who 
tells  human  interest  stories.  His 
wife,  Martha,  is  in  charge  of  the 
woman's  page  and  presents  recipes 
and  household  hints  on  the  pro- 
gram. Cramer-Krasselt  Co.,  Mil- 
waukee, handles  the  account. 


Swift  Canadian  Spots 

SWIFT  CANADIAN  Co.,  Toronto 
(Pard  dog  food)  starts  a  half-hour 
Sundav  transcription,  Fu  Manchu, 
Nov.  5,  on  CFRB,  Toronto,  and 
following  weeks  on  CHNS,  Hali- 
fax; CJRC,  Winnipeg;  CJOR,  Van- 
couver. J.  Walter  Thompson  Co., 
Toronto,  placed  the  account. 
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Tribute  to  Geo.  Dealey 

TEXAS  and  the  nation  paid  trib- 
ute Oct.  11  to  George  Bannerman 
Dealey,  publisher  of  the  Dallas 
News  and  operator  of  WFAA,  at 
a  banquet  in  the  Buccaneer  Hotel, 
Galveston,  on  the  occasion  of  the 
65th  anniversary  of  his  entry  into 
Texas  newspaper  work.  Notables 
from  all  over  the  country  attended, 
and  speeches  were  made  by  Lenox 
R.  Lohr,  NBC  president;  Amon  G. 
Carter,  owner  of  W13AP  and 
KGKO,  Fort  Worth,  and  publisher 
of  the  Fort  Worth  Star-Telegram; 


Walter  M.  Dear,  president  of  the 
American  Newspaper  Publishers 
Assn.;  former  Gov.  W.  P.  Hobby, 
publisher  of  the  Houston  Post,  and 
others.  Sharing  honors  with  Mr. 
Dealey  at  the  banquet  were  his 
wife,  whom  he  met  when  she  ac- 
companied her  father  to  Galveston 
in  1882  with  a  delegation  of  the 
Missouri  Press  Assn. 


RE-ENACTMENT  of  the  CBS  Ameri- 
cans at  Work  program  dpalins  with 
the  baking  industry  will  be  witnessed 
Oct.  16  by  5  000  of  the  l)akers  at- 
tending the  American  Bakers  Assn. 
convention,  in  New  York. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  Bldg.      Nat.  4048 
Washington,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLEH 

Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 


PAUL  R  GQDLEY 

Consulting  Radio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


JOHN  BARRON 

Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg.  District  8456 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM  BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

2935  North  Henderson  Avenue 
Telephones  3-603?  and  5-2?45 
DALLAS,  TEXAS 


HERBERT  LEE  BLYE 

RADIO  CONSTRUCTION 
ENGINEER 

THIRTEEN  YEARS  EXPERIENCE 
LIMA  OHIO 


"Tkeif  A/avet  Miii . . . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  a  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N. 
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WISE,  Asheville,  N.  C, 
To  NBC,  Opens  Oct.  20 

THE  new  WISE,  Asheville,  N.  C, 
local,  will  join  NBC  as  its  177th 
outlet  on  Oct.  20,  the  day  it  dedi- 
cates its  new  facilities.  The  sta- 
tion will  be  available  as  a  bonus 
outlet  at  no  additional  cost  to  ad- 
vertisers using  WFBC,  Greenville, 
S.  C,  which  is  supplementary  to 
both  NBC  Red  and  Blue.  Harold  H. 
Thoms,  publisher  of  the  Asheville 
Daily  News,  is  licensee  of  the  sta- 
tion which  will  operate  fulltime  on 
1370  kc.  with  100  watts.  The  sta- 
tion has  installed  a  Gates  trans- 
mitter. It  is  understood  that  Mr. 
Thoms,  who  will  actively  manage 
the  station,  plans  to  dispose  of  his 
ownership  of  the  Daily  News  and 
devote  full  time  to  broadcasting. 

Studios  and  offices  of  WISE  are 
located  in  the  Langren  Hotel.  In 
addition  to  the  Gates  transmitter, 
the  station  has  purchased  a  Gates 
five-channel  console  and  Presto 
heavy  duty  turntables  with  lateral 
pickups.  Station  personnel  includes 
Bernard  Macy,  program  director; 
John  Kegell,  continuity  director; 
Kenneth  Beechboard,  production 
manager;  Baxter  Barkley,  local 
commercial  manager;  William 
Hinn,  assistant  local  commercial 
manager;  Ralph  Kiibler,  chief  en- 
gineer; Durham  Ipock  and  James 
Sims,  engineers,  and  Miss  Clara 
Lathrop,  hostess.  Mr.  Thoms  sa-d 
the  station  will  have  available 
Transradio  and  INS  news. 


Mennen's  Promotion  '^l 

MENNEN  Co.,  Newark,  has  set  up.ii 
extensive  promotional  campaigns  r 
tying  in  the  druggists  with  thejr 
company's  Quixie-Doodle  broad-/j 
casts  on  MBS  east  of  the  Rockies,  i 
and  Bob  Garred's  news  broadcasts  ' 
on  the  West  Coast.  Special  window"  ^ 
streamers,  newspaper  ads  andjj 
other  promotional  material  haven 
been  prepared  and  Mennen  sales-iji 
men  have  been  supplied  with  pres-^n 
entation  books  which  give  the  re-^n 
tailers  a  complete  picture  of  the'f 
radio  programs  and  their  direct  ac  ts 
tivities  on  the  retailers'  behalf  [ 
Merchandising  campaign  was  pro- 
duced by  F.  S.  Dieterich,  merchan- 
dising manager  of  the  Mennen  Co 


ASSOCIATED  RECORDED 
PROGRAM  SERVICE 

Quality  Programs 
for 

Commercial  and 
Sustaining  Uses. 

25  West  45th  Street 
New  York  City 
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CLASSIFIED    ADVERTISEMENTS  | 

Help  Wanted  and  Situations  Wanted,  7c  per  work.  All  other  classifications, 
12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.  Forms  close  28th  and  10th  of  month  preceding  issues. 


Help  Wanted 


Situations  Wanted  (Con'd.) 


station  manager  wanted.  Position  open  for 
energetic  manager  local  station — South- 
west. Interested  in  one  who  is  em- 
ployed managing  a  small  station  suc- 
cessfully in  a  comparatively  small  city 
but  who  might  like  to  change  for  a  posi- 
tion offering  percentage  of  profits.  Box 
A554,  Broadcasting. 

Salesman — a  man  with  a  good  backgroi'Tl  : 
30-40  years  of  age ;  for  full  time  NBC 
Red  Station  in  western  market.  Drawing 
account  and  commission.  Arrangement  of- 
fers opportunity  for  real  earnings.  Give 
complete  information.  Box  A542.  Broad- 
casting. 

Salesman — Opportunity  right  man  local 
station  midwest  city  of  100.000.  Must 
be  able  sell  large  accounts.  Tell  all  first 
letter.  Box  A552,  Broadcasting. 

Situations  Wanted 

Sports  Announcer — Radio  play-by-play  all 
sports ;  sports  commentary,  recordings. 
Box  A549,  Broadcasting. 

Experienred  Staff  Organist  -  Pianist  -  Pro- 
gram D' rector  desires  change  of  location. 
Box  A551,  Broadcasting. 

Sales  Manager:  Regional,  local  station.  Ex- 
perienced. Capable.  Exceptional  record. 
Worth  investigating.  Box  A540,  Broad- 
casting. 

Combined  services  available  or  technician 
only.  Wife :  steno,  continuity,  micro- 
phone. Ages  26.  One  year  experience. 
Box  A539,  Broadcasting. 

As  Station  Manager  or  Program  Director: 

10  years  radio  experience,  both  national 
and  local  fields.  Highest  references.  Box 
A543.  Broadcasting. 

Instructor- Annoancer — Teach  voice,  speech, 
radio  arts,  commercial  announcing,  pro- 
gramming, dramatics.  References.  Box 
A548,  Broadcasting. 

News  -  sports  -  special  events  annoancer 
seeks  better  opportunity.  Ten  years  ex- 
perience— -loca'  find  network.  Go  any- 
where. Box  A545,  Broadcasting. 

Experienced  Announcer  desires  position 
with  small  station.  Can  write  continuity 
and  develop  program  ideas.  Salary  sec- 
ondary. Available  immediately.  Box  A547, 
Broadcasting. 


n 


Producer  -  Script  Writer — network  exper 
ence,  formerly  associated  with  Nation 
largest  independent  station — now  avail- 
able for  staff  or  assignment  work.  Scrip 
and  transcriptions  upon  request.  Be 
A550,  Broadcasting. 

Production  Man,  ten  years'  experience,  pr] 
duction,  programming,  promotion,  wrij 
ing.  Employed,  but  wants  to  mal4 
change.  Married.  Will  accept  small  sa  j 
ary.  Box  A544,  Broadcasting.  ^ 

Good  Salesman  or  Sales  Manager  desir 
change   location.    Ten    years   experien  j 
network  and  independent  stations.  Sta  ^. 
reasonable   and   prove    worth.    Go   an 7^ 
where.  Box  A546,  Broadcasting.  ■+ 

Idea  Man,  radio  station  or  agency.  Write  ^ 
producer,  considerable  sales  and  sal  ■ 
management  experience.  Excellent  \oi  \ 
standing  national  contacts  in  radio  aifL 
advertising  circles.  Go  anywhere.  Reaso  f 
able  salary  and  percentage.  Box  A5££ 
Broadcasting.  'y 

Commercial  Manager  seeks  change.  Nc£ 
with  well  known  network  station  whef 
efforts  in  past  few  years  have  account  t 
for  growth  and  increases  in  reven  i 
that  have  gained  national  recognitic| 
This  man  is  a  substantial  citizen  with  J- 
fine  background  of  experience  and  trai  K 
ing  that  qualifies  him  for  the  toughfri. 
radio  job  in  the  country.  He  is  your 
energetic,  thoroughly  reliable  and  r 
possessed  of  any  false  ideas  concemi 
his  own  place  in  the  scheme  of  thini 
He  has  made  scores  of  friends  in  t 
national  field  and  knows  the  local  sa' 
and  service  problems.  He  is  interest 
only  in  a  permanent  connection  withj 
good  station  prepared  to  reward  souj 
production.  Starting  salary  around  $7,0 
with  future  strictly  on  a  make  go! 
basis.  Box  A638,  Broadcasting. 

Expert  News  Man — Seven  years  nev  j 
paper  experience.  News  editing  and  wij 
ing  a  specialty.  Can  give  station  loH 
news  coverage,  publicity,  handle  spec.1 
evpnts.  promotion.  Age  26,  married.  B.( 
A5B5,  Broadcastino. 

For  Sale — Equipment 


Western      Electric      304  -  A  transmit 
500/1000  watts.  Good  condition  with  t 

complete  sets  tubes  less  crystal  oscillat' 
$2000.00  f.o.b.  W-F-B-R,  Baltimore,  Ma 
land. 
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3asic  Standards  for  News  Programs 
discussed  by  Women^s  Radio  Group 


JGGESTIONS  that  the  Women's 
ational  Radio  Committee  prepare 
set  of  criteria  and  distribute 
em  to  the  women  of  America  for 
se  in  evaluating  war  news  and 
.  mmentaries  heard  on  the  air,  and 
aat  the  WNRC  prepare  a  demon- 
t  ration  news  program  or  series  to 
how  how  they  believe  war  news 
hould  be  handled  by  the  broadcast- 
rs,  were  advanced  at  a  luncheon 
leeting  of  writers  and  civic  organ- 
tion  leaders  held  Oct.  11  under 
NEC  auspices  at  the  St.  Regis 
[otel.  New  York. 

The  conference  was  called  to 
consider  ways  in  which  the  stand- 
rds  of  news  broadcasts  may  be 
•mproved,"  according  to  a  resolu- 
jion  passed  by  a  recent  board  meet- 
ing of  the  committee  which  stated 
hat  the  committee  "is  fully  cog- 
Uizant  of  the  fact  that  the  broad- 
casting companies  have  undertaken 
pth  great  earnestness  the  serious 
lesponsibUity  confronting  them  in 
he  challenge  of  the  world  situa- 
ion"  btit  that  it  has  also  received 
;|aany  protests  against  "hysterical 
.  n  d  ill  -  considered  broadcasts  of 
lews."  Resolution  was  read  by 
'4^me.  Yolanda  Mero-Irion,  chair- 

«ian  of  the  WNRC. 

j! 

li  Power  of  the  Voice 

J|  Opening  the  discussion,  Mrs. 
Jjtfarion  Miller,  member-at-large  of 
|he  Committee,  said  the  organiza- 
tion, which  through  its  affiliated 
Vomen's  groups  represents  millions 
American  women,  had  been 
;roubled  over  the  treatment  of 
Vorld  news  on  the  air,  particularly 
|y  the  overly  dramatic  presenta- 
"jions  of  some  small  independent 
^jitations,  adding  that  this  was  not 
a|i,rue  of  the  networks. 
^!  "Perhaps  the  news  being  broad- 
;ast  was  merely  an  unconfirmed 
—rumor,"  she  said,  "and  if  you  list- 
^■"jned  closely  enough  you  wotild  hear 
iiyihat  stated,  but  whereas  in  reading 
printed  report  you  have  an  op- 
_3ortunity  to  study  it  as  a  whole, 
iri-vith  all  of  its  implications,  in  list- 
wjBning  to  the  radio  this  is  much 
^jjnore  difficult,  as  the  emphasis  of 
phe  announcers'  voice  can  com- 
-Hpletely  change  the  meaning." 

This  point  was  also  emphasized 
oifjDy  Will  Irwin,  author  of  "Propa- 
Jj^?anda  and  News",  who  said  that 
5:tjfrequentiy  during  the  crisis  he 
ivould  listen  to  some  appalling 
^jiews  on  the  air  and  the  next  morn- 
jei),.ng  on  reading  the  same  news  in 
i«!ialmost  exactly  the  same  words  in 
?lj:he  paper  he  would  discover  that 
^ijjit  was  not  so  appalling  after  all 
a:  and  that  his  reaction  had  been  due 
i!-'2ntirely  to  the  emotional  appeal  of 
'Jijiche  voice  he  had  heard.  Stating 
lijiL 
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that  a  thing  of  this  nature  cannot 
be  regulated  by  law,  he  said  the 
job  must  be  done  by  the  radio  in- 
dustry itself,  by  setting  up  trade 
customs  that  would  require  all 
news  to  be  read  in  a  plain,  matter 
of  fact  voice,  and  played  down 
rather  than  up. 

Raymond  Moley,  editor  of  News- 
week, praised  radio  for  its  decision 
to  eliminate  sponsorship  of  contro- 
versial subjects  and  to  present  all 
such  discussions  fairly  and  impar- 
tially on  sustaining  time,  but  he 
criticized  severely  the  "over  edi- 
torializing of  even  the  best  com- 
mentators" who,  he  charged,  are 
giving  the  public  opinions  in  place 
of  news.  "The  way  to  get  what  you 
want,"  he  told  his  audience,  "is  to 
scare  the  radio  companies  into  giv- 
ing it  to  you,  for  like  all  big  com- 
panies they  are  awfully  timid." 

This  point  of  view  was  emphatic- 
ally contradicted  by  Josephine 
Schain,  chairman  of  the  National 
Committee  on  Cause  &  Cure  of 
War,  who  said  that  telling  the 
broadcasters  "You've  got  to  do 
this"  would  do  no  good  as  long  as 
most  people  like  selnsational  things. 
Stating  that  her  group  had  had 
many  more  complaints  about  the 
movies  than  about  radio,  and  add- 
ing that  the  press  was  not  entirely 
innocent  either,  she  described  the 
problem  as  essentially  one  of  edu- 
cation of  the  public  to  higher 
standards. 

What  the  Public  Wants 

Asserting  that  "if  nice  young 
men  get  so  enthusiastic  over  the 
merits  of  soap  powders  we  have  a 
right  to  expect  them  to  become 
even  more  excited  over  some  real 
news,"  Mrs.  Lena  Madesin  Phillips, 
president  of  the  International  Fed- 
eration of  Business  &  Professional 
Women,  said  that  "we  can't  expect 
to  prevent  the  broadcasting  of  a 
battle  from  the  front  lines,  if  that 
becomes  possible,  merely  by  telling 
the  broadcasters  to  be  good  boys, 
as  long  as  the  rank  and  file  want 
that  kind  of  news."  She  urged, 
however,  that  civic  groups  through- 
out the  country  be  organized  to 
protest  against  the  sort  of  broad- 
casting that  is  producmg  a  growth 
of  intolerance,  especially  among  the 
youth  of  the  nation. 

After  several  speakers  had  dis- 
agreed with  Mr.  Moley's  wholesale 
condemnation  of  commentators, 
Mrs.  D.  Leigh  Colvin,  State  presi- 
dent of  the  Women's  Christian 
Temperance  Union,  suggested  that 
the  broadcasters  be  asked  to  label 
news  and  commentary  programs  so 
that  each  is  unmistakably  identified 
as  either  news  or  opinion.  "I  like 
to  hear  the  commentators,"  she 
said,  "but  I  also  like  to  know  who 
the  speaker  is  and  who  his  sponsor 
is." 

Agreeing  that  most  of  us  need 
some  interpretation  of  the  news, 
Mrs.  Sidonie  Gruenberg,  executive 
director  of  the  Child  Study  Assn., 
said  she  felt  it  would  be  unfair  to 
ask  such  a  commercial  medium  as 
radio  to  cancel  sponsored  newscasts 
and  commentators  but  that  "we  can 
ask  that  the  broadcasters  keep  con- 
trol of  the  news." 

Mrs.  Phillips  asked  the  Commit- 
tee to  draw  up  a  set  of  points  on 
which  a  commentator  might  be 
judged,  a  "yardstick"  which  a  list- 
ener could  use  in  evaluating  what 


Pepsi-Cola  Adds 

PEPSI-COLA  Co.,  Long  Island 
City,  N.  Y.,  which  recently  started 
15  -  second  spot  announcements 
weekly  on  five  New  York  stations, 
on  Oct.  9  joined  the  list  of  adver- 
tisers sponsoring  Uncle  Don's  Mon- 
day through  Saturday  programs  on 
WOR,  Newark.  Regular  commer- 
cials are  made  each  night  for  the 
drink  Pepsi-Cola  and  on  Fridays 
Uncle  Don  conducts  a  "dominant 
night"  for  the  company  during 
which  he  teaches  his  listeners  the 
words  of  the  Pepsi-Cola  theme 
song.  Newell-Emmett  Co.  of  New 
York  is  the  agency. 


she  hears  on  the  air.  This  sugges- 
tion was  enthusiastically  accepted 
by  the  meeting,  as  was  that  of  Mrs. 
Miller  that  the  WNRC  prepare  and, 
if  possible,  present  on  the  air,  a 
demonstration  broadcast  that  would 
show  both  the  radio  industry  and 
the  public  how  the  women  o  f 
America  want  to  have  news 
handled  over  the  radio. 

Seeks  Improvement 

Asked  why  no  broadcasters  were 
present,  Mrs.  Miller  said  they  had 
not  been  invited  because  some  of 
the  criticism  might  have  been  con- 
strued as  an  indictment  of  radio 
and  that  this  was  not  at  all  the 
Committee's  intention.  She  praised 
the  networks  for  handling  a  dan- 
gerous situation  very  well,  but  said 
WNRC  wanted  to  improve  the  pres- 
ent status  of  news  broadcasting.  A 
meeting  of  the  WNRC  would  be 
called  in  the  near  future,  she  said, 
to  present  the  thoughts  of  the  con- 
ference and  to  work  out  plans  for 
putting  them  into  effect. 


MOVIE  ENGINEERS 
TO  DISCVSS  VIDEO 

TALKS  by  a  number  of  radio  and 
television  engineers  will  be  fea- 
tured at  the  fall  convention  of  the 
Society  of  Motion  Picture  Engi- 
neers, Oct.  16-19  at  the  Hotel 
Pennsylvania,  New  York.  A  special 
demonstration  of  television  will  be 
held  Oct.  16  in  the  RCA  exhibit  at 
the  New  York  World's  Fair,  un- 
der the  direction  of  J.  Almonte,  di- 
rector of  the  exhibit.  After  the  tele- 
vision program,  delegates  will  wit- 
ness a  demonstration  of  two-chan- 
nel recording  and  reproduction  with 
steel  tape,  followed  by  a  demon- 
s  t  r  a  t  i  o  n  of  the  "Voder"  in  the 
AT&T  Bldg. 

Speakers  from  the  field  of  radio 
and  their  topics  at  the  general  ses- 
sion of  the  convention  on  Oct.  16 
include:  G.  L.  Dimmick,  RCA  Mfg. 
Co.,  "Optical  Control  of  Wave- 
Shape  and  Amplitude  Characteris- 
tics in  Variable  -  Density  Record- 
ing;" P.  C.  Goldmark  and  P.  S. 
Hendricks,  CBS,  "Synthetic  Rever- 
beration for  Motion  Picture  Stu- 
dios," with  demonstrations. 

On  Oct.  18  R.  L.  Campbell,  Allen 
B.  DuMont  Laboratories,  will  speak 
on  "Television  Control  Equipment 
for  Film  Transmission."  R.  0. 
Drew  and  E.  W.  Kellogg,  RCA 
Mfg.  Co.,  will  discuss  "Starting 
Characteristics  of  Speech  Sound." 

A  report  on  the  status  of  televi- 
sion was  to  be  given  by  A.  N.  Gold- 
smith, chairman  of  the  SMPE  Tele- 
vision Committee. 


LUCIUS  BEEBE,  New  York  man- 
about-town,  raconteur  and  play  re- 
viewer, will  review  the  new  Broadway 
dramas  this  season  at  11:30  of  the 
evenings  they  open  over  MBS. 


THE  MAD  HATTERFIELDS 

by 

PAULINE  HOPKINS 

OWEN  VINSON 
Director 

NOW  AVAILABLE 
One-half  hour  refreshing  comedy  drama, 
geared  for  evening  audience. 

fflGH  ENTERTAINMENT  VALUE 
Successfully  and  thoroughly  tested  on  one  of  America's 
largest  stations. 

CARL  WESTER  &  COMPANY 

360  N.  Michigan  Ave. 
Chicago 
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FEDERAL  COMMUNICATIONS  COMMISSION 


SEPTEMBER  30  TO  OCTOBER  13,  INCLUSIVE 


Decisions  .  .  . 


SEPTEMBER  30 
MISCELLANEOUS  — WRR,   Dallas,  ex- 
tended trans,   license  on   temporary  basis 
pending  renewal  applic. 

OCTOBER  2 

NEW,  Hazlewood  Inc.,  Orlando,  Fla. — 
Petition  to  intervene  and  enlarge  issues 
denied  WDBO.  Orlando. 

MISCELLANEOUS  —  WMBQ,  WWRL, 
WCNW,  New  (Lillian  Kiefer)  and  NEW 
(Paul  J.  Gollhofer),  Brooklyn — Commis- 
sion extended  effective  date  Provision  3  of 
order  of  12-3-38  30  days  from  10-2-39,  the 
provision  cancelling  mod.  license  of  WWRL 
authorizing  it  to  use  time  previously 
utilized  by  WMBQ  and  orders  extending 
effective  date  to  10-2-39. 

OCTOBER  3 

MISCELLANEOUS  —  NEW,  Enrique 
Abarca  Sanfeliz,  San  Juan,  P.  R.,  granted 
reopening  hearing  No.  5298  and  4610 ; 
KTSA,  San  Antonio,  denied  petition  inter- 
vene and  enlarge  issues  KMAC  applic,  dis- 
missed motion  to  fix  same  hearing  date  and 
consolidate  KMAC  and  KABC  cases,  and 
dismissed  petition  intervene  and  enlarge 
issues  KABC  applic. ;  WOAI,  San  Antonio, 
denied  amendment  notice  of  hearing  or  en- 
large issues  KMAC  applic.  denied  petition 
intervene  KMAC  and  KABC,  dismissed  pe- 
tition amend  notice  of  hearing  or  enlarge 
issues  in  KABC  applic.  :  KWK,  St.  Louis, 
denied  intervention  KABC  applic.  ;  WGBF, 
Evansville,  Ind.,  same ;  WDBO,  Orlando, 
Fla.,  denied  intervention  and  enlargement 
issues  re  applic.  Hazlewood  Inc.  ;  WNOX, 
Knoxville,  denied  intervention  etc.  WROL 
applic:  KWFT,  Wichita  Falls,  Tex.,  same; 
WABC,  New  York,  denied  intervention 
WHDH,  Boston,  applic. ;  KABC,  San  An- 
tonio, granted  petition  dismiss  applic.  with- 
out prejudice ;  KOA,  Denver,  denied  inter- 
vention WHDH  hearing;  KMPC,  Beverly 
Hills,  mod.  decision  and  dismissed  petition 
of  Leland  M.  Woods ;  NEW,  Mayflower 
Bestg.  Corp.,  Boston,  hearing  continued  to 
11-9-39,  with  WAAB  applic.  license  re- 
newal;  NEW,  Lakeland  Bcstg.  Co.,  Will- 
mar,  Minn.,  reopened  amended  applic.  new 
station  680  kc  250  w  D  ;  WJBW,  New  Or- 
leans, cancelled  hearing  on  renewal  applic. 
and  granted  renewal ;  KFIO,  Spokane,  set 
for  further  hearing  applic.  1  kw  950  kc ; 
WINN,  Louisville,  granted  mod.  CP  studio, 
trans,  sites,  new  radiator ;  WDSM,  Su- 
perior, Wis.,  granted  mod.  CP  extend  com- 
pletion ;  WTSP,  St.  Petersburg,  Fla.,  grant- 
ed mod.  CP  trans.,  radiator ;  WFVA,  Fred- 
ericksburg. Va.,  granted  license  1260  kc  250 
w  D ;  WJPR,  Greenville,  Mass..,  granted 
mod.  CP  studio,  trans,  sites,  radiator ; 
NEW,  Seaboard  Bcstg.  Corp.,  Savannah, 
set  for  argument  9-29-39,  but  continued  be- 
cause of  appeal  of  Arthur  Lucal  decided  by 
court  and  now  set  for  hearing  10-12-39 ; 
NEW,  Colonial  Bcstrs.,  Savannah,  same. 

NEW,  Cordele  Dispatch  Pub.  Co.,  Cor- 
dele,  Ga. — Granted  CP  1500  kc  100-250  w 
unl. 

NEW,  Fort  Meyers  Bcstg.  Co.,  Fort  Mey- 
ers, Fla. — Granted  CP  1210  kc  100-250  w 
unl. 

KBTM,  Jonesboro,  Ark.— Granted  CP 
new  equip.,  increase  to  100-250  w  unl. 

WGNY,  Newburg,  N.  Y.— Granted  vol. 
assign,  license  to  Courier  Pub.  Corp. 

KSAL,  Salina,  Kan. — Granted  vol.  assign. 
CP  to  KSAL  Inc. 

KABR,  Aberdeen,  S.  D  Granted  trans- 
fer control  to  H.  C.  Jewett  Jr. 

WBTH,  Williamson,  W.  Va.— Granted 
CP  increase  to  250  w  unl. 

WTMC,  Ocala,  Fla.— Granted  vol.  assign, 
license  to  Ocala  Bcstg.  Co. 

WOLS,  Florence,  S.  C. — Granted  CP  in- 
crease to  250  w  unl. 

KFDA,  Amarillo,  Tex. — Granted  CP  in- 
crease to  250  w  unl. 

WMSD,  Muscle  Shoals  City,  Ala. — Grant- 
ed CP  increase  to  250  w  unl. 

KSAN,  San  Francisco — Same. 

KORE,  Eugene.  Ore.— Same. 

KFPW,  Fort  Smith,  Ark. — Granted  CP 
move  trans.,  new  equip.,  change  to  1370  kc 
250  w  unl. 

KFRC,  San  Francisco — Granted  CP  in- 
crease N  to  5  kw. 

WCHV,  Charlottesville.  Va.  —  Granted 
transfer  control  to  Mrs.  Marcia  Arrington. 

WPRP,  Ponce,  P.  R. — Granted  mod.  li- 
cense to  250  w  unl. 

KHQ,  Spokane — Granted  mod.  license  N 
to  5  kw. 

Modification  licenses  N  to  250  w  granted 
WBNY,  Buffalo,  N.  Y. ;  WHBC,  Canton, 
Ohio  ;  WFOY,  St.  Augustine,  Fla. ;  WROL, 
Knoxville,  Tenn.  ;  KONO,  "an  Antonio, 
Tex.  ;  KFJB,  Marshalltown,  la. ;  WOC, 
Davenport,  la. ;  KOVC,  Valley  City,  N. 
D.  ;  KYSM,  ManVato,  Minn.;  KLBM,  La 
Grande,  Ore.;  KGKB,  Tyler,  Tex.;  KPLT, 


Paris,  Tex. ;  WCBS,  Springfield,  111. ;  KCRJ, 
Jerome,  Ariz. 

NEW,  Civic  Bcstg.  Corp.,  Syracuse,  N. 
Y. — Granted  CP  1500  kc  100  w  unl. 

KMPC,  Beverly  Hills,  Cal.— Decision  of 
1-16-39  modified  to  grant  renewal  of  license. 

OCTOBER  6 

MISCELLANEOUS— NEW,  Dr.  Willard 
Carver,  Thomas  B.  Williams,  Byrne  Ross, 
Lawton,  Okla.,  granted  motion  dismiss 
without  prejudice  applic.  1420  kc  100  w 
unl.  ;  NEW,  Richard  T.  Sampson,  River- 
side, Cal.,  granted  order  take  depositions ; 
Clear  Channel  Group,  referred  to  full  Com- 
mission petition  intervene  applic.  WHDH, 
Boston,  increase  power  etc.  ;  KOA,  Den- 
ver, referred  to  full  Commission  motion 
dismiss  WHDH  applic. ;  WMEX.  Boston, 
denied  petition  interver'e  WHDH  applic.  ; 
WFLA,  Tampa.  WSUN,  St.  Petersburg, 
Fla.,  denied  petition  intervene  WROL  ap- 
plic change  freq.,  increase  power. 

OCTOBER  9 
WHDH,    Boston — Hearing   postponed  to 
10-18-39. 

OCTOBER  10 

WENY,  Elmira,  N.  Y.— Granted  mod. 
CP  increase  N  to  250  w. 

WCKY,  Cincinnati — Granted  mod.  li- 
cense move  studio  to  Gibson  Hotel,  Cin- 
cinnati. 

WCOL.  Columbus — Granted  CP  change 
to  1200  kc  increase  to  250  w  unl. 

WALR,  Zanesville,  O.— Granted  mod. 
CP   increase  to  250   w  unl.  etc. 

WOKO,  Albany— Granted  extension  fac- 
simile. 

WJHL,  Johnson  City,  Tenn. — Granted 
voluntary  assignment  license  to  WJHL 
Inc. 

WGRC.  New  Albany,  Ind.— Granted  mod. 
license  change  D  to  250  w  unl. 

KPAB.  Laredo,  Tex.;  KOCA.  Kilgore, 
Tex. ;  WEDC,  Chicago ;  KWJB,  Globe, 
Ariz.  ;  KOOS,  Mar=hfield.  Ore.  :  WKBB, 
Dubuque,  la.  ;  WBRK,  Pittsfield.  Mass. ; 
KWNO,  Winona,  Minn.;  WLNH,  La- 
conia.  N.  H.  ;  KTSW.  Emporia,  Kan. ; 
KVNU,  Logan,  Utah— Granted  increase  in 
power  to  250  w  unl. 

WAAB,  Boston — Granted  mod.  license 
aux.  transmitter  to  1  kw  N  &  D. 

KDKA.  Pittsburgh — Granted  mod.  CP 
new  equip. 

KDRO.  Sedalia.  Mo.— Granted  license 
new  station  1500  kc  100-250  w  unl. 

WRUL,    Boston — Granted    license  move 

WGKV,  Charleston,  W.  Va.— Granted  li- 
cense new  station  1500  kc  100  w  unl. 

WJMS.  Ironwood.  Mich. — Granted  license 
increase  to  250  w  unl. 

W9XC,  Mitchellville,  la.— Granted  li- 
cense developmental  station  conditionally 
1  kw. 

WDSM,  Superior.  Wis. — Granted  license 
new  station  1200  kc  100  w  unl. 

WKST,  New  Castle,  Pa. — Granted  mod. 
CP  change  equip. 

WSAV,  Savannah — Same. 

KVIC,  Victoria.  Tex.— Granted  mod.  CP 
studio,   trans,   site,   new   equip.,  radiator. 

WISE,  Asheville,  N.  C— Granted  mod. 
CP  new  equip.,  change  name  to  Harold 
H.  Thorns. 

KFEL,  Denver— Granted  license  change 
equip.,  radiator,  increase  to  1  kw  unl. 

KVOD.  Denver — Granted  license  change 
trans.,  directional  antenna,  change  to  630 
kc  1  kw  unl. 

SET  FOR  HEARING— NEW,  Stephen- 
son, Edge  &  Korsmeyer,  Jacksonville,  IlL, 
CP  1370  kc  250  w  unl. 

MISCELLANEOUS  —  WMEX,  Boston, 


minute  entry  adopted  re  CP  applic. :  "Sec- 
retary of  Commission  is  directed  to  reissue 
said  CP,  date  of  commencement  of  con- 
struction to  be  advanced  60  days  from 
date  hereof  and  completion  date  to  180 
days  thereafter"  ;  NEW,  Silver  Crest  The- 
atres, Yuma,  Ariz.,  denied  petition  and 
amended  petition  to  reconsider  etc.  re 
applic.  Yuma  Bcstg.  Co.  ;  WNBX,  Spring- 
field, Vt..  granted  without  hearing  applic. 
move  to  Keen,  N.  H.,  directional,  on  1260 
kc  1  kw  unl.  ;  NEW,  Summit  Radio  Corp., 
Akron,  set  for  reargument  10-26-39  CP 
1530  kc  1  kw  unl.  ;  WEBQ,  Harrisburg, 
111.,  set  for  oral  argument  10-26-39  mod. 
license  to  1310  kc  unl.,  which  was  denied 
7-27-39. 

OCTOBER  11 

MISCELLANEOUS  —  W  M  C,  Memphis, 
granted  extension  5  kw  N ;  WAAB,  Bos- 
ton, and  NEW,  Mayflower  Bcstg.  Corp., 
Boston,  denied  petitions  and  ordered  hear- 
ing in  Boston  11-8-39 ;  WHDH,  Boston, 
postponed  indefinitely  hearing  on  applic. 
830  kc  5  kw  unl.  ;  WDBO,  Orlando,  Fla. 
Commission  unanimously  upheld  action 
taken  by  Com.  Payne  denying  petition  to 
intervene  in  applic.  Hazelwood  Inc.,  for 
new  station  in  Orlando. 

OCTOBER  13 

MISCELLANEOUS  — WGRC,  New  Al- 
bany, Ind.,  granted  motion  dismiss  applica- 
tion without  prejudice,  denied  continuance 
argument ;  WTAR.  Norfolk,  Va.,  granted 
extension  temp.  auth.  5  kw  N  directional ; 
KLCN,  Blytheville,  Ark.,  granted  continu- 
ance renewal  hearing  to  11-27-39  ;  WROL, 
Knoxville.  granted  continuance  hearing  on 
applic.  change  freq.,  increase  power  for  at 
least  30  days  ;  NEW,  Hazlewood  Inc.,  Or- 
lando, Fla.,  granted  amendment  applic.  to 
reduce  from  1  kw  to  500  w  N,  hearing  can- 
celled. 

Proposed  Decisions  .  .  . 

OCTOBER  3 

WSUI,  Iowa  City — Granted  increase  to 
1-5  kw  unl. 

NEW,  Nebraska  Bcstg.  Corp.,  Fremont, 
Neb. — Granted  CP  1370  kc  100-250  w  unl. 

Applications  .  .  . 

SEPTEMBER  30 

WCSH,  Portland,  Me.— CP  directional, 
increase  to  5  kw  N  &  D. 

WWVA,  Wheeling— CP  new  trans.,  di- 
rectional,  change  to   1140  kc  50  kw  unl. 

WLBJ.  Bowling  Green.  Ky.,  mod.  CP  new 
station  re  antenna,  studio,  trans.,  and  in- 
crease to  250  w  N  &  D. 

NEW,  P.  K.  Ewing,  Kosciusko,  Miss. — 
CP  1500  kc  100-250  w  unl. 

NEW,  Post  Search  Light  Co.,  Bainbridge, 
Ga.— CP  1500  kc  100-250  w  unl. 

KVOO,  Tulsa— CP  new  trans.,  direc- 
tional, increase  to  50  kw  unl. 

WMFR.  High  Point,  N.  C— Mod.  CP 
change  equip.,  asking  increase  to  250  w. 

KATE,  Albert  Lea,  Minn.— Mod.  license 
to  250  w  N  &  D. 

KHSL.  Chico,  Cal.,  CP  new  trans.,  in- 
crease to  500  w  1  kw  LS. 

KSUN,  Lowell,  Ariz. — Mod.  license  to 
250  w  N  &  D. 

KIRO,  Seattle — Mod.  license  to  710  kc 
1  kw  unl. 

OCTOBER  4 

WBRC,  Birmingham — CP  directional  an- 
tenna, increase  to  5  kw  N  &  D,  move  trans. 

WJRD,  Tuscaloosa,  Ala. — Mod.  license  to 
250  w  unl. 


WHUB,  Cookeville,  Tenn. — Mod.  CP  new 
station,  requesting  new  trans.,  antenna, 
studio  sites,  amended  to  250  w  N  &  D. 

KXL,  Portland,  Ore. — Mod.  license  to  250 
w  N  &  D. 

OCTOBER  6 

WPRP,  Ponce,  P.  R. — CP  new  trans., 
antenna,  change  to  1480  kc  5  kw  unl., 
amended  to  1  kw  5  kw  D. 

WHOM,  Jersey  City — CP  new  trans., 
increase  to  250  w  1  kw  LS,  change  an- 
tenna. 

NEW,  Lavrrence  J.  Heller,  Washington 
—CP  1310  kc  250  w  unl.,  with  50  w.  syn- 
chronous amplifier. 

WRUW,  Boston — License  change  trans, 
site. 

Wayne  U.  Bcstg.  Guild,  Detroit — Auth. 
transfer   programs   to  CKLW. 

KTBC,  Austin,  Tex. — Vol.  assign,  license 
to  State  Capital  Bcstg.  Assn.  Inc. 

WCNC,  Elizabeth  City,  N.  C— Mod.  li- 
cense to  250  w  N  &  D. 

WGRC,  New  Albany,  Ind. — Mod.  license  ■ 
to  250  w  unl. 

KOVO,  Provo,  Utah — License  new  sta- 
tion. 

KARM,  Fresno,  Cal. — CP  change  trans.,  ' 
increase  to  250  w. 

KYOS,    Merced,    Cal. — CP    new  trans., 
change  antenna,  freq.,  change  to  1390  kc 
500    w    1    kw   LS    unL,    contingent   KOY  , 
shift  to  new  freq. 

OCTOBER  9 

NEW,  McNary  &  Chambers,  Bethesda, 
Md. — CP  high-freq.  station  100  w. 

NEW,  Portland  Bcstg.  System,  Port- 
land, Me.— CP  high-freq.   1  kw. 

NEW,  Harold  Thomas,  Bridgeport,  Conn. 
— CP  1310  kc  100-250  w  unl.,  amended  to 
1420  kc  250  w  unl. 

WILM,  Wilmington,  Del. — CP  increase 
to  250  w. 

NEW,  Valley  Bcstg.  Co.,  SteubenviUe, 
O.— CP  930  kc  1  kw  D. 

WAZL,  Hazleton,  Pa. — CP  increase  to 
250  w. 

WKBN,  Youngstown — CP  directional  N, 
increase  to  1  kw  N  &  D,  unl.,  Simul.- 
WOSU  N. 

WCAR,  Pontiac,  Mich. — Mod.  CP  re 
antenna,  trans. 

KRBC,  Abilene,  Tex. — CP  new  trans., 
antenna,  change  to  940  kc  1  kw. 

WBIG,  Greensboro,  N.  C. — License  new 
trans.,  antenna,  increase  power. 

KOAM,  Pittsburg,  Kan. — Mod.  license  re 
hours. 

WHBU,  Anderson,  Ind. — Auth.  transfer 
control  to  Roy  E.  Blossom  and  Leo  M. 
Kennett. 

KRKD.  Los  Angeles — ^Mod.  license  to 
1-2  V2  kw. 

KFSG.  Los  Angeles — Same. 

NEW.  Marysville— Yuba  City  Bcstrs., 
Marysville.  Cal.— CP  1420  kc  100  w  unl. 

NEW,  Echo  Park  Evan.  Assn.,  Los  An- 
geles— CP  high-freq.  500  w. 

OCTOBER  12 

WLLH,  Lowell,  Mass. — Mod.  license  to 
250  w  N  &  D. 

NEW.  Arlington  Bcstg.  Corp.,  Arlington, 
Va  — r'P  1420  kc  250  w  unl. 

WKRC,  Cincinnati— Vol.  assignment  li- 
cense to  Cincinnati  Times-Star  Co. 

WDAE,  Tampa,  Fla. — CP  directional,  in- 
crea  e  to  5  kw  N  &  D. 

WMSL,  Decatur,  Ala. — CP  increase  to 
250  w  unl.,  move  studio,  trans. 

NEW,  Central  Carolina  Bcstg.  Corp., 
Burlington.  N.  C. — CP  1420  kc  250  w  unL 

WSGN.  Birmingham — CP  increase  to  250 
w  N  &  D,  move  trans. 

WGAU,  Athens,  Ga. — Mod.  license  to  250 
w  N  &  D. 

NEW.  Midland  Bcstg.  Co.,  Watertown, 
S.  D. — CP  1210  kc  100-250  w  unl.,  amended 
re  antenna. 

WIBC,  Indianapolis — Mod.  license  to  1130 
kc  1  kw  N  &  D,  limited  KSL,  contingent, 
WJJD  grant. 

OCTOBER  13 

WOCB,  Hyannis.  Mass. — Mod.  CP  new 
station  to  increase  to  250  w  N  &  D. 

WELI,  New  Haven — Mod.  license  in- 
crease to  250  w  1  kw  LS. 

NEW.  Palm  Radio  Co.,  Fort  Myers,  Fla. 
— CP  1210  kc  250  w  unl. 

NEW,  Grant  Union  High  School  Dist., 
N.  Sacramento,  Cal.— CP  1530  kc  100  w  D, 
amended  to  1  kw  unl. 

KABC,  San  Antonio:  WTJS,  Jackson. 
Tenn. — Mod.  license  to  250  w  N  &  D. 
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A  DUAL-CHANNEL  console  control  was  built  by  RCA  for  the  New  York 
Fair  to  provide  two  types  of  musical  programs  at  once.  Broadcasts  may  be 
received  and  re-routed  through  the  special  dual  console  simultaneously. 


ANDREA  RADIO  Corp.,  Woodside. 
L.  I.  (radio  sets),  tieing  up  with  foot- 
ball broadcasts  on  WMCA,  New  York, 
is  sponsoring  quarter-hour  previews 
before  the  games  and  quarter-hour 
score  reports  afterward.  Agency :  J.  Ml 
Korn  &  Co..  N.  Y. 
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New  Business 

COXZEMA  CHEMICAL  Co..  New 
fork,  on  Oct.  10  starts  Boh  Trout  on 
S  CBS  stations,  Tues..  Thurs.,  Sat., 
!  :30-3 :35  p.  m.  Agency :  RuthrauJE 
1:  Ryan,  N.  T. 

jlMERICAN  BIRD  PRODUCTS, 
Chicago  (bird  foodi,  on  Oct.  15  starts 
Imerican  Radio  Warblers  on  8  MBS 
tations,  Sun.,  1:15-1  :30  p.  m.  Agen- 
ly :  TVeston-Baruett,  Chicago. 

h.  F.  MUELLER  Co.,  Jersey  City 
[macaroni),  on  Oct.  2  started  Thun- 
'er  Over  Paradise  on  5  NBC-Blue  sta- 

^lions,  Men.  thru  Fri.,  10-10 :15  a.  m. 

Agency :  Kenyon  &  Eckhardt,  N.  T. 

:OLGATE-PALMOLIVE-PEET  Co., 
fersey  City  (Cashmere  Bouquet  Prep- 
irations),  on  Oct.  21  starts  Wayne 

rtiw^'s  Orchestra  on  66  CBS  stations, 
?at.,  8:30-9  p.  m.  Agency:  Benton  & 

•Sowles,  Chicago. 

?00D  &  BEVERAGE  BROAD- 
CASTERS Assn.,  on  Oct.  15  starts 
Want  a  Divorce  on  30  NBC-Red 
itations.  Sun.,  3-3 :30  p.  m.  ( repeat, 
1-4:30  p.  m.).  Agency:  Emil  Brisach- 
fT  &  Staff,  San  Francisco. 


U.  J.  REYNOLDS  TOBACCO  Co., 
tVinston-Salem,  N.  C.  (Prince  Albert 
;obaceo),  on  Oct.  7  started  Casey  at 
^he  Mike  on  18  Yankee  Network  sta- 
ions,  Tues.,  Thurs.,  and  Sat.,  6 :15- 
4:30  p.  m.  Agency:  Wm.  Esty  &  Co., 
N-  Y. 

k.  J.  REYNOLDS  TOBACCO  Co., 
SVinston-Salem,  N.  C.  (Prince  Al- 
iSert  tobacco),  on  Oct.  14  started  The 
Sfrand  Ole  Opry  on  24  NBC-Red  sta- 
'tions,  Sat.,  10 :30-ll  p.  m.  Agency : 
Wm.  Esty  &  Co.,  N.  Y. 

QUAKER  OATS  Co.,  Chicago  (Fa- 
:rina  breakfast  cereal),  on  Oct.  22 
ptarts  We  the  Wives.  Sun.,  12-12:30 
,?.  m.,  CST,  on  four  NBC-Red  sta- 
:ions  (WMAQ  WCAE  WTAM 
WW.J).  Agency:  Benton  &  Bowles- 
Chicago. 

STANDARD  BRANDS  Inc.,  New 
lYork  (Royal  Desserts),  on  Oct.  5, 
,3tarted  for  52  weeks  Those  We  Love 
on  53  NBC-Red  stations,  Thurs.,  8  :30- 

9  p.  m.  (EST),  with  west  coast  re- 
opeat,  9:30-10  p.  m.  (PST).  Agency: 

J.  Walter  Thompson  Co.,  N.  Y. 

CAMPBELL  SOUP  Co.,  Camden,  N. 
jT.  (Franco-American  spaghetti),  on 
>  HDct.  9  started  Lanny  Ross  on  51  CBS 

stations,    Mon.,    Wed.,    Fri.,    11 :05- 

11:15  a.  m.  (reb.  Pacific  and  Moun- 
»tain  stations,  1:45-2  p.  m.).  Agency 
iWard  Wheelock,  Philadelphia. 

DETROLA  Corp.,  Detroit  (radios)  on 
(Oct  23  starts  Fulton  Lewis  jr  on  9 
iMBS  stations,  Mon.,  Wed  Fri  7- 
i-7:15  p.m.  and  10:30-10:45  p.m.  ' 


■'THE  CRYSTAL  SPECIALISTS  SINCE 

1925" 

NEW  LOWER  PRICES! 
LOW  TEMPERATURE 

CO-EFFICIENT  CRYSTALS 


Approved  by  FCC 


$30 


Each 


Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1550  Kc.  band.  Fre- 
quency Drift  "Tuaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


Ri1^010  SERVICE 

124  JACKSON  AVENUE 
University  Park 
HYATTSVILLE,  MARYLAND 


Iroquois  Scoop 

PICTURE  scoop  for  WISN, 
Milwaukee,  and  the  Milwati- 
kee  Sentinel  was  reHstered 
Oct.  5  by  G.  W.  GrigTion, 
WISN  manaq-er.  When  he 
heard  the  CBS  flash  on  Pres- 
ident Roosevelt's  announce- 
ment of  the  German  warning 
that  torpedoing  threatened 
the  U.  S.-bound  liner,  Iro- 
quois, Manager  Grignon 
called  his  home  and  secured 
a  picture  he  had  taken  of  the 
steamer  during  a  West  Indies 
vacation  cruise  last  summer, 
which  he  sent  to  the  Sentinel. 
The  morning  paper  carried 
the  photo,  with  credit  to 
Grignon  and  WISN,  hours  be- 
fore wire  services  supplied 
other  papers  with  art  on  the 
steamer. 


MODERN  FOOD  PROCESS  Co., 
Philadelphia  (Thrivo  dog  feed),  on 
Oct.  15  starts  the  Movlan  Sisters  on 

13  NBC-Blue  stations.  Sun.,  5-5:15 
p.m.  Agency :  Clements  Co.,  Phila- 
delphia. 

Renewal  Accounts 

COLGATE-PALMOLIVE-PEET  Co.. 
Jersey  City  (Octagon  products),  on 
Jan.  1  for  52  weeks  renews  Woman  of 
Courage  on  20  Southern  CBS  sta- 
tions, Mon.  thru  Fri.,  10 :45-ll  a.  m. 
Agency :  Benton  &  Bowles.  N.  T. 

COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City  (toothpaste),  on  .Tan.  1 
for  52  weeks  renews  Stepmother  on  26 
CBS  stations.  Mon.  thru  Fri.,  10:45- 
11  a.  m.  (reb.,  4:45-5  p.  m.).  Agen- 
cy: Benton  &  Bowles,  Chicago. 

CUMMER  PRODUCTS  Co..  Bedford. 
O.  (Energine).  on  Oct.  22  renews  Piul 
Wing's  Spelling  Bee  on  24  NBC-Red 
stations.  Sun..  5 :30-6  p.  m.  Agency : 
Staek-Goble    Adv.    Agency,  Chicago. 

Network  Changes 

P.  LORILLARD  Co.,  New  York  (Old 
Gold  cigarettes),  on  Nov.  25  shifts 
Melody  &  Madness  from  103  NBC- 
Blue  stations,  Tues.,  9-9:30  p.  m.  to 
89  NBC-Red  stations.  Sat.  8-8:30  p. 
m. ;  on  Oct.  10  replacpd  Benny  Good- 
man with  lyennie  Hayton.  Agency : 
Lennen  &  Mitchell,  N.  Y. 

BELL  &  Co.,  Orangeburg,  N.  Y. 
(Bell-Ans  tablets),  on  Oi-t.  3  addpd 
3  MBS  stations  to  Red  River  Dave 
making  a  total  of  7  on  MBS.  Mon.  and 
Thurs.,  8:1.5-8:20  n.  m.  Agency:  An- 
derson, Davis  &  Platte,  N.  Y. 

P.  LORILLARD  Co.,  New  York 
(Sensation  cisarettes),  on  Sept.  25 
added  seven  NBC-Red  stations  to  Sen- 
sations <&  Sioing  making  a  total  of 
67  NBC-Red  stations,  Mon.  7:30-8 
p.  m.  Agency :  Lennen  &  Mitchell, 
N.  Y. 

ANDREW  JERGENS  Co.,  Cincin- 
nati (Woodbnrv  soap  and  cosmetics), 
on  Oct.  1  shiff'P''  TJollyinood  P^nn- 
hSuse  from  4f?  NBC-Blue.'  Sun..  9-9  :,30 
p.  m.  to  60  NBC-Red  stations.  Wed., 
8-8  :.30  p.  m.  Agency :  Lennen  & 
Mitchell,  N.  Y. 

DUNN  &  McCarthy  Co..  Auburn, 
N.  Y.  (Enna  Jettick  shoes),  on  Oct. 
1  added  three  NBC-Red  stations  to 
Enna  Jettick  Melodies,  making  a  total 
of  95  NBC-Red.  Sun..  .5-5:15  p.  m. 
Agency:  Marschalk  &  Pratt,  N.  Y. 

LUTHERAN  LAYMEN'S  LEAGUE. 
St.  Louis  (religious),  or  Oct.  29  adds 

14  MBS  stations  to  The  Lutheran 
Hour  making  a  total  of  72  MBS.  Sun., 
1:30-2  p.  m.  (repeat,  4:30-5  p.  m.). 

MENNEN  Co..  Newark-  (shnving 
cream),  on  Oct.  20  adds  WHK.  Cleve- 
land, and  KCMO.  Kansas  City,  to 
Col.  Stonpnagle's  Quixie-Doodle  Con- 
test on  MBS,  Fri.,  8-8  :30  p.m. 


Ruppert  Tells  Druggists 
Of  Cincinnati  Promotion 

RICHARD  RUPPERT.  sales  pro- 
motion manager  of  WSAI,  Cincin- 
nati, attended  the  convention  of  the 
National  Association  of  Retail 
Druggists  at  St.  Paul  during  the 
week  of  Oct.  9  by  request  to  ex- 
plain how  the  close  promotional  co- 
operation between  WLW  and 
WSAI  had  benefitted  retail  drug- 
gists in  the  trading  area  cf  the 
two  stations.  A  resolution  adopt- 
ed by  the  Ohio  Valley  Druggists 
Assn.  petitioned  James  D.  Shouse, 
Crosley  vice-president,  to  send  Mr. 
Ruppert  to  the  national  convention. 

Herbert  C.  Freking,  executive 
secretary  of  the  Ohio  Valley  group, 
declared  the  cooperation  resulted 
in  the  druggists  being  able  to  more 
clearly  present  their  purposes  and 
endeavors  to  the  public.  "Although 
the  action  of  our  association  in 
asking  WLW  and  WSAI  to  send 
their  representative  to  the  national 
convention  of  druggists  is  perhaps 
unparalleled,"  he  said,  "we  believe 
it  is  fully  justified  in  view  of  the 
great  assistance  these  two  stations 
have  been  able  to  give  us." 


LIGGETT  &  MYERS  TOBACCO 
Co.,  New  York  (Chesterfield  cigar- 
ettes), on  Dec.  27  replaces  Paul 
Whiteman  with  Glenn  Miller's  Or- 
chestra on  81  CBS  stations.  Wed., 
8 :30-9  p.  m.  Agency :  Newell-Emmett 
Co.  of  New  York. 

LEWIS-HOWE  MEDICINE  Co.,  St. 
Louis,  on  Oct.  25  shifts  Quicksilver 
from  29  NBC-Red  stations,  Tues., 
7:15-7:30  p.m.  to  56  NBC-Blue  sta- 
tions, Wed.,  8:30  p.m.  (repeat,  11:30- 
12  midnight).  Agency;  H.  W.  Kastor 
&  Sons,  Chicago. 


C  &  S  Releases  Eddy 

STANDARD  BRANDS  Inc.,  New 
York  (coffee),  has  agreed  to  re- 
lease Nelson  Eddy,  baritone,  from 
his  NBC  Chase  &  Sanborn  Hour 
contract  following  the  Nov.  5 
broadcast.  The  singer  asked  for  re- 
lease from  his  contract  because  of 
heavy  motion  picture,  concert  and 
recording  commitments,  according 
to  Danny  Danker,  vice-president 
and  Hollywood  manager  of  J. 
Walter  Thompson  Co.,  agency 
servicing  the  account.  Eddy,  who 
has  been  on  the  show  three  seasons, 
is  one  of  the  highest  paid  artists 
in  radio,  drawing  $6,500  weekly  for 
his  Clmse  &  Sanborn  Hour  appear- 
ances. Don  Ameche,  m.c,  is  taking 
an  eight-week  leave  of  absence. 


*  Does  C.  R.  E.  I. 
Training  Pai]  Dividends? 

0  The  success  of  a  school  is  not  indi- 
cated by  its  number  of  graduates 
.  .  .  but  by  the  number  of  graduates 
EMPLOYED!  A  survey  made  of  our 
resident  school  graduates  of  1934 
through  1937  disclosed  that  96% 
WERE  EMPLOYED  IN  THE  RADIO 
AND  COMMUNICATION  INDUS- 
TRY WITHIN  AN  AVERAGE 
ELAPSED  TIME  OF  ONE  MONTH 
AFTER  GRADUATION.  Such  a  rec- 
ord is  proof  that  C. R.E.I,  technical 
training  PAYS  because  it  is  PRAC- 
TICAL.   May  we  send  you  details? 

CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Depf.  B-l  0  3224- 1 6th  St. N.W.,  Wash.. D.C. 


BLILEY 

CRYSTAL 

UNITS 


PRECISION  BUILT 

FOR  dependable  operation 

Bliley  Broadcast  Crystals  and  Ovens  meet  all 
F.C.C.  requirements.  Write  for  Catalog  G-11 
describing  complete  line. 


BLILEY  ELECTRIC  COMPANY 

UNION  STATION  BUILDING  ERIE,  PA. 
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Higher  Fidelity  in  Recordings 
Claimed  in  RCA-NBC  Method 

Orthacoustic  Reproduction,  Developed  Recently, 
Termed  First  Major  Advance  in  Several  Years 


A  NEW  method  of  recording  and 
reproducing  transcriptions,  the 
RCA-NBC  Orthacoustic  Recording 
System,  has  been  announced  by 
NBC,  which  expects  to  start  next 
month  recording  all  new  selections 
of  its  Thesaurus  library  in  this 
manner.  Both  Standard  Radio  and 
Lang-Worth  have  announced  imme- 
diate use  of  the  method. 

Claimed  to  be  the  first  major  im- 
provement in  the  recording  field  in 
several  years,  the  Orthacoustic  sys- 
tem is  the  product  of  extended  re- 
search by  the  combined  engnieering 
forces  of  RCA  and  NBC  and  is  said 
to  be  based  largely  on  their  experi- 
mental work  in  the  transmission  of 
sound  on  ultra-high  frequencies 
carried  in  connection  with  the 
experimental  television  broadcasts. 

While  the  new  process  is  not  just 
a  single  improvement,  but  rather 
the  combination  of  a  large  number 
of  improvements  in  recording  ap- 
paratus and  techniques,  its  basic 
factor  is  a  pre-emphasis  of  the  high 
and  low  frequencies  during  record- 
ing. When  the  transcription  is  re- 
produced, the  procedure  is  inversed 
and  the  highs  and  lows  de-empha- 
sized, so  that  the  resultant  sound  is 
the  same  as  was  heard  in  the 
studio. 

Used  With  Filter 

The  de-emphasizing  is  done  by 
means  of  a  filter  which  can  easily 
be  installed  on  any  standard  turn- 
table and  requires  an  expenditure 
of  only  two  or  three  dollars  for 
material.  The  result  of  this  peak- 
ing and  pulling  down  is  to  elimi- 
nate to  a  large  degree  any  motor 
or  gear  hum  at  the  one  end  and 
needle  scratch  at  the  other,  result- 
ing in  a  minimum  distortion.  This 
process  also  reduces  the  chance  for 
distortion  from  harmonics  created 
after  the  tip-up  and  before  the  pull- 
down, as  these  are  also  eliminated 
in  the  process. 

Another  change  is  in  the  studio 
setup  and  placement  of  speakers 
and  instruments.  Instead  of  using 
a  number  of  microphones  distribu- 
ted about  the  studio  to  pick  up  the 
various  sounds  and  blending  them 
all  at  the  control  room,  only  a 
single  mike  is  now  used  for  the 
most  part,  a  uni-directional  micro- 
phone with  a  pickup  at  180°.  Thus, 
instead  of  an  artificial  mixture  of 
sounds,  unlike  anything  ever  heard 
in  a  concert  hall  or  theatre,  the 
listener  will  hear  the  actors  or  or- 
chestra exactly  as  he  would  if  he 
were  seated  in  the  best  seat  in  the 
house. 

No  longer  does  the  mixing  en- 
gineer change  the  formula  to  suit 
his  own  ear  or  mood,  strengthening 
this  sound  and  softening  that  as 
fancy  dictates,  it  was  stated.  Un- 
der the  Orthacoustic  method  the 
program  is  recorded  exactly  as  it 
comes  out  of  the  studio,  that  is, 
as  the  program  producer  thinks  it 
should  be.  If  it's  good  in  the  stu- 
dio, it  will  also  be  good  on  the  disc. 


And  an  improved  material  for 
pressings  is  also  being  used. 

A  demonstration  of  the  Ortha- 
coustic (the  name  comes  from  the 
Greek  words  ortho,  meaning  true, 
and  akoustic,  meaning  sound)  sys- 
tem, with  the  new  recordings 
played  in  contrast  to  those  made 
under  the  methods  previously  used, 
showed  the  new  ones  to  be  mark- 
edly superior  in  clarity  of  tone  and 
to  have  much  less  surface  noise. 
The  voices  sounded  clearer  and 
more  distinct;  the  music  brighter 
and  more  colorful. 

Tried  in  Canada 

Asked  if  the  difference  would  be 
as  marked  if  the  recordings  were 
heard  on  the  air  instead  of  in  the 
studio,  NBC  executives  replied  that 
since  June  the  Orthacoustic  process 
had  been  used  in  recording  pro- 
grams for  the  Imperial  Tobacco  Co. 
for  use  in  Canada  and  that  the  Ca- 
nadian broadcasters  had  been  ex- 
tremely enthusiastic  over  them. 
Their  first  introduction  to  Ameri- 
can listeners  will  come  with  the  re- 
lease of  the  November  Tresaurus 
selections  and  from  then  on  all 
NBC  transcriptions,  both  sustain- 
ing and  custom-built  commercials, 
will  be  recorded  by  the  new  sys- 
tem. 

O.  B.  Hanson,  chief  engineer  of 
NBC,  has  sent  a  letter  announcing 
the  Orthacoustic  system,  together 
with   a   technical   treatise  with 


Plumbing  &  Heating  News 
"Quick,  Marie.  Off  with  the 
Television  /" 

charts  and  instructions  for  adjust- 
ing and  compensating  reproduction 
equipment  to  reproduce  the  new 
records,  and  a  test  time  record  to 
all  stations  in  the  United  States 
and  to  all  Thesaurus  subscribers  in 
foreign  countries.  The  letter  points 
out  "in  playing  old  recordings 
through  the  new  compensated  play- 
back equipment  that  surface  noise 
is  materially  reduced  without  much 
loss  of  the  high  frequencies  as  ob- 
served by  your  listeners,  or  you 
may  remove  the  compensation  in 
playing  the  old  records."  Change 
from  one  to  the  other  is  merely  a 
matter  of  flicking  a  switch,  it  is 
exolained. 

In  addition  to  cooperating  to  pro- 
duce a  new  recording  system.  NBC 
and  RCA  have  also  realiened  their 
respective  functions  in  the  record- 
ing field,  w'th  RCA  withdrawing 
from  the  selling  of  transcriptions. 
As  it  now  stands,  NBC  does  the 
selling  and  production  of  programs, 
RCA  the  recording  and  processing 
of  records. 


Late  Personal  Notes 


JAMES  C.  EWELL,  vice-president  in 
charge  of  the  Chicaso  office  of  U.  S. 
Advertising  Corp.,  is  eonvalesn'ns  at 
Hicrhlnnd  Park  Hospital  following 
serious  injury  in  an  automobile  acei- 
flent  Sept.  30.  Mr.  Ewell  suffered  a 
fractured  jaw  and  a  compound  frac- 
ture of  his  right  leg, 

BRTCE  E.  HATES,  formerly  with  J. 
Walter  Thompson  Co.  in  Chicajro.  has 
joined  the  copy  staff  of  Charles  Daniel 
Frey  Co.  in  that  city. 

WILLIAM  E.  WARE,  formerly  of 
WCAU,  PhUadelphia,  KRLD,  Dallas, 
and  several  other  stations,  has  been 
named  manager  of  KPAC,  Port  Ar- 
thur, Tex.,  which  plans  to  inaugurate 
its  enlarged  facilities  Dee.  1.  Socs 
Vratis.  formerly  of  KNOW,  Austin, 
and  KFJZ,  Fort  Worth,  has  joined 
KPAC  as  program  director  and  con- 
tinuity chief.  Arba  Mock,  formerly  of 
KTRH,  Houston,  bns  joined  the  engi- 
neering stafi  of  KPAC,  succeeding 
Wilford  Nicholson,  now  with  WHBB, 
Selma,  Ala. 

VICTOR  ROWLAND  has  been  made 
promotion  manager  of  KVOE,  Santa 
Ana,  Cal.  He  succeeds  Jack  O'Mara 
who  resigned  to  join  the  promotion  de- 
partment of  WOWO,  Fort  Wayne, 
Ind. 

WOODS  DREYFUS,  program  and 
educational  director  of  WISN,  Mil- 
waukee, has  published  the  first  issue 
of  an  educational  bulletin  for  teachers 
in  Milwaukee  schools.  The  two-page 
mimeograph  lists  CBS  educational  fea- 
tures and  current  events  broadcast 
which  can  be  assigned  for  extra-cur- 
ricular listening  to  supplement  class- 
room work.  More  than  3,500  copies 
were  distributed  to  teachers. 


Rep  Office  In  St.  Louis 
To  Be  Opened  by  Blair 

JOHN  BLAIR  &  Co.,  national  rep- 
resentation firm,  announces  the 
opening  of  a  St.  Louis  office,  ef- 
fective Nov.  1,  under  the  direction 
of  J.  C.  (Chris)  Hetherington,  who 
is  well-known  among  Midwestern 
station  and  agency  men.  Mr.  Heth- 
erington has  resigned  from  the  Chi- 
cago office  of  International  Radio 
Sales  to  accept  the  new  position. 
His  background  in  advertising  in- 
cludes eight  years  with  CBS  in 
both  Chicago  and  St.  Louis.  From 
1933  through  1935,  Mr.  Hethering- 
ton was  sales  manager  of  KMOX, 
St.  Louis.  Following  his  graduation 
from  Washington  U  in  1922,  he 
joined  the  staff  of  the  Chifago 
Tribune  and  later  served  for  three 
years  as  general  advertising  agent 
of  the  Wabash  Railroad. 

In  announcing  the  appointment, 
Mr.  Blair  said  he  was  opening  the 
St.  Louis  office  because  of  his  con- 
fidence in  the  radio  developments 
of  many  agencies  in  St.  Louis,  Kan- 
sas City,  Des  Moines,  and  other 
Midwestern  cities  to  be  serviced 
from  St.  Louis.  The  address  of  the 
new  office  has  not  been  announced. 


HAVEN  MacQUARRIE,  formerly 
Hollywood  producer,  commentator  and 
m.  c,  has  joined  MacQuarrie  Agency, 
that  city,  operated  by  his  brother 
Earl,  and  is  handling  radio  talent. 

BILL  GORDON,  formerly  identified 
with  various  San  Francisco  stations, 
has  joined  KHJ,  Los  Angeles,  as  an- 
nouncer, writer  and  producer. 

GARY  BRECKNER,  CBS  Hollywood 
announcer,  has  been  assigned  to  the 
weekly  Al  Pearce  &  His  Gang  pro- 
gram snonsored  by  Hawaiian  Pine- 
apple Co.,  on  that  network.  He  also 
announces  the  CBS  Jimm^e  FifUcr  and 
Gatewood  to  Hollywood  programs. 

BILL  LAWRENCE.  CBS  Hollywood 
producer,  has  been  granterl  a  l"n'-"-of- 
absenee  to  direct  the  weekly  /  Want 
A  Divorce  program,  which  starts  Oct. 
15  on  NBC  under  cooperative  sponsor- 
ship of  Food  &  Beverage  Broadcasters 
Assn.  and  Sussman.  Wormser  &  fJo. 
The  latter  firm  has  been  sponsoring 
the  series  on  the  West  Coast  for  the 
past  two  years. 

SHIRLEY  LAUTER,  formerly  cor- 
respondent for  various  trade  journals, 
has  been  appointed  assistant  to  Mark 
Finley.  publicity  diree<-or  of  Don  Lee 
Broadcasting  System,  Los  Angeles. 

J.  B.  CLARK,  of  WPTF.  Raleigh, 
has  joined  the  announcing  staff  of 
WRAL,  Raleigh.  Working  with  Ray 
Reeves,  he  will  handle  a  total  of  11 
football  games  this  season,  most  of 
which  will  be  fed  to  an  eight-station 
North  Carolina  network. 

TOM  DAILEY,  sportcaster  at  KVOO, 
Tulsa,  has  announced  the  addition  of 
Thomas  Michael  to  the  Dailey  family, 
weight  8  pounds,  4  ounces. 


WCAU's  New  Posts 

CREATION  of  three  new  staff  po- 
sitions at  WCAU,  Philadelphia,  and 
promotion  of  staff  members  to  fiU 
them  was  announced  Oct.  13  by 
Dr.  Leon  Levy,  president.  Horace 
W.  Feyhl,  former  production  man- 
ager, and  Harry  E.  Ehrhart,  for- 
merly of  the  engineering  depart- 
ment, were  made  night  managers 
of  WCAU  to  be  in  complete  charge 
of  the  station  from  5  p.  m.  until 
closing.  Charles  DeKlyn  was  ap- 
pointed morning  manager  in  charge 
from  the  opening  at  5:55  a.  m.  until 
the  executive  offices  open  at  9 
a.  m.  Hugh  Walton,  former  chief 
announcer,  was  named  production 
manager  succeeding  Mr.  Feyhl. 
Hugh  Ferguson,  formerlv  assistant 
program  director  of  WFMD,  Fred- 
erick, Md.,  replaced  Mr.  Walton  on 
the  announcing  staff. 

NELDON  L.  KIDD,  for  three  years 
with  WSYR,  Syracuse,  has  been  elect- 
ed treasurer  of  Central  New  York 
Broadcasting  Corp.,  which  operates  the 
station.  He  also  is  treasurer  of 
WJTN.  Jamestown,  N.  Y.  He  succeeds 
M.  S.  Wilder,  who  was  elected  vice- 
president,  according  to  announcement 
by  Col.  H.  C.  Wilder,  president.  F.  R. 
Ripley  is  also  vice-president. 
GORDON  HORNER.  «ports  announc- 
er of  KTRI,  Sioux  City,  la.,  has  been 
promoted  to  program  director  of  the 
station.  Rudy  Topkina,  formerlv  of 
WSAU,  Wausau,  Wis.,  and  Norm 
Schmeling,  formerly  of  KWTN,  Water- 
town,  S.  D.,  have  joined  the  KTRI 
announcing  staff. 

RICHARD  WRIGHT,  formerly  of 
WFIL  and  WDAS,  Philadelphia,  has 
joined  the  announcing  staff  of  WFBL, 
Syracuse,  N.  Y.,  succeeding  George 
Reid,  who  has  joined  WENY,  Elmira, 
N.  Y.,  as  program  director. 

CHARLES  E.  SMITH,  personal  man- 
ager of  Dr.  I.  Q.  and  well-known  in 
radio  production  circles,  has  been 
named  general  manager  of  the  newly 
organized  KSTP  Aritists  Inc..  talent 
booking  agency  of  KSTP,  St.  Paul. 

WAYNE  M.  NELSON,  chief  owner, 
and  E.  Z.  Jones,  manager  of  WMFR, 
High  Point,  N.  C.  have  joined  with 
T.  N.  Boone,  merchant  of  Biirlington, 
N.  C,  to  apply  to  the  FCC  for  a  new 
station  in  Burlington  to  operate  with 
250  watts  on  1420  kc. 

SIDNEY  ROBARDS  of  RCA's  New 
York  publicity  division,  is  the  father 
of  a  son  born  Oct.  7. 
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USTEMERS 

i(y^  COVERAGE! 


IN  20  MARKETS 


WLW 

41.2% 


IN  20  MARKETS 


NEXT 
DOMINANT 
\t  STATIONS 
29.5% 


Ask  any  retailer  \\  hat  he  calls  a  "Hot  Spot"  in  his 
store  and  he'll  show  you  the  particular  display 
space  that  commands  the  attention  of  the  most  cus- 
tomers, and,  thereby,  creates  more  sales  than  other 
seUing  space  on  Avhich  he  may  reahze  only  a  nor- 
mal return.  He  will  probal:)ly  qualify  that  choice, 
however,  by  adding  that  even  the  hottest  spot  in 
his  store  wiU  not  produce  sales  unless  there  are 
customers  on  hand  to  attract,  people  on  whom 
selling  impressions  can  be  made ! 

Just  so,  in  buying  radio  stations  you  choose  the 
"Hot  Spots";  those  that  deliver  the  largest  num- 
ber of  proven  listeners,  since  it  naturally  follows 
that  the  more  people  who  hear  your  program,  that 
many  more  will  be  prompted  to  buy  your  product. 

In  our  recent  20-Market  Survey,  which,  inciden- 
tally, is  one  of  the  most  extensive  ever  undertaken, 
159,299  Coincidental  Calls  were  made  by  the  Ross 
Federal  Research  Corporation,  and  the  Alberta 
Burke  Research  Company,  in  twenty  key  cities. 
The  results  of  that  tremendous  study  may  be 
summed  up  in  one  simple,  direct  statement  of 
fact:  An  average  of  of  those  listening  to  their 

radios  in  the  20  markets  studied  were  tuned  to  WLW, 
while  the  audience  tuned  to  the  next  dominant 
stations  averaged  only  29.3%. 

Many  of  you  have  already  seen  the  13-Market 
and  the  additional  7-Market  Studies  that  illus- 
trate, in  detail,  this  remarkable  dominance — and 
have  made  that  dominance  your  own.  For  those 
of  you  who  have  not,  we  invite  you  to  write,  or 
telephone  Transamerican  Broadcasting  &  Tele- 
vision Corporation,  or 
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A  LARGE  STATION  SPEECH  INPUT  SYSTEM 


mrsvaki&  for  small-station S! 


T 
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The  RCA  76-B  Consolette  gives  small 
stations  one  of  the  most  flexible 
speech  input  circuits  ever  devised. 
Purchase  price,  installation  and  op- 
erating costs  are  unusually  low.  With 
it  small  stations  can  have  a  high 
fidelity  system  available  in  the  past 
only  for  large  stations. 

Built  to  control  two  studios,  this  RCA  Con- 
solette provides  for  simultaneous  broadcast- 
ing and  auditioning,  offering  any  combina- 
tion of  two-studio,  remote  line  or  turn-table 
operation.  Efficient  in  design,  it  simplifies 
control  booth  arrangements  and  cuts  time 
and  installation  costs  to  a  minimum.  Ad- 
ditional power  supply  units,  meters,  and 
other  accessories  are  eliminated. 

The  RCA  76-B  can  be  used  either  in  in- 


COMPLETE 
HIGH  FIDELITY 
SYSTEM  , 


dividual  studio  control  booths  or  in  one-  or 
two-studio  layouts.  You  can  originate  tran- 
scription programs  in  the  booth  itself  and 
handle  programs  from  remote  points.  You 
can  divide  its  six  microphone  and  six  line 
inputs  however  you  wish  between  two  stu- 
dios and  the  booth. 

We  will  gladly  supply  you  with  further  infor- 
mation without  cost  or  obligation.  Write  today 
and  learn  how  this  RCA  Consolette  offers  small 
studios  reproduction  fidelity  comparable  to  de 
luxe  systems  at  a  price  amazingly  low. 


ADVANCED  FEATURES! 

Conveniently  located  operating  controls 
.  .  .  Separate  talk-back  microphones 
with  interlocked  switching  to  studios  or 
remote  lines  .  .  .  Heavy  duty,  double 
power  supply  for  external  mounting  on 
wall  or  floor  makes  possible  use  of  full- 
sized  components  without  making  con- 
sole oversized  .  .  .  Rugged  mechanical 
construction  with  hinged  chassis  for 
greater  accessibility  .  .  .  Switches  for 
quick  connection  of  complete  emergency 
amplifying  channel  .  .  .  Large  illumi- 
nated VI  meter  recently  developed  to 
accurately  follow  sound  levels  without 
causing  operating  fatigue  .  .  .  Plate  cur- 
rent metering  for  checking  of  tubes  in 
program  channel  .  .  .  Attractive  2-tone 
umber  gray  finish — modern  functional 
design  .  .  .  Factory  wired,  tested,  and 
guaranteed,  this  equipment  also  offers 
many  other  features. 


Use  RCA  tubes  in  your  station — 
for  quiet,  reliable  performance 


\t-\\  \  (jik,  J  270  Sixth  Avenue 
Dalla.s,  Santa  Fe  Building 


Chicago,  589  E.  Illinois  Street 
San  Francisco,  170  Ninth  Street 


Atlanta,  530  Citizens  &  Southern  Bank  Bldg 
Hollywood,  1016  N.  Sycamore  Ave. 
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Yesterday 

Today 


Tomorrow. 


November,  1920,  broadcasting 
beffan  with  KDKA. 


November,  1939,  KDKA  begins 
another  Era  with  a  complete 
NEW  TRANSMITTER  PLANT, 
most  modern  in  the  world  .  .  . 

located  only  nine  miles  from 
Pittsburgh's  Golden  Triangle. 

SIGNAL  STRENGTH  INCREASE 
. . .  over  eight  times  . . .  through- 
out the  Metropolitan  Airea. 

and  all  the  Tomorrows  to  come, 
KDKA  will  continue  to  be 
THE  FIRST  STATION. 


WESTINGHOUSE 

KDKA 


50,000  WATTS  •  980  KILOCYCLES 

"The  Only  Master  Key  to  The  Master  Market" 
PROGRAMMED  BY 

NATIONAL  BROADCASTING  CO. 


BUT 

For  Advertisers 


•  Just  as  listeners  in  the  Denver-Rocky 
Mountain  area  are  offered  their  choice  of 
some  fifty  items  for  sale  on  KLZ's  weekly 
"Tonight's  Best  Buy"  program,  so  do  adver- 
tisers in  this  market  have  their  choice  of  sev- 
eral stations  for  product  exploitation. 

But  to  the  vast  majority  of  sponsors,  both 
local  and  national,  KLZ  remains  everyday's 
best  buy.  White  King  Soap  Company  has 
found  the  reason  on  more  than  one  occasion. 

Checking  up  on  March  15,  1939,  White 
King  saw  KLZ  in  seventh  place  among  fifty- 
six  stations  on  its  list  in  mail  count.  Again,  on 
June  12,  KLZ  stood  third  among  fifty  stations 
in  low  inquiry  cost.  In  both  instances  KLZ 
outstripped  the  other  Denver  major  station, 
despite  the  fact  it  carried  three  announce- 
ments a  week  to  the  other  station's  five. 

KLZ  gets  the  listeners  of  the  Denver- 
Rocky  Mountain  region  through  a  careful 
attention  to  its  local  program  structure  plus 
a  generous  sprinkling  of  star-studded  CBS 
network  productions.  KLZ,  too,  has  a  market 
that  inspires  merchandising  drama  ...  a  mar- 
ket comprising  78%  of  the  entire  state  of 
Colorado,  made  up  of  a  listening  audience 
that  embraces  80%  of  the  most  thickly  popu- 
lated area  of  the  state. 


Best  Buys  for  Listeners 

Through  a  White  King  Soap  Company  spon- 
sored classified  advertising  page  of  the  air,  KLZ 
Hsteners  each  Saturday  night  are  invited  to  offer 
for  sale  "Tonight's  Best  Buys."  A  battery  of  six 
special  operators  is  required  to  tabulate  the 
listings  for  this  15-minute  show  which  has  been 
renewed  twice  since  the  original  contract. 


EARNING 
WAGES/ 


I  HE  trend  is  UP  in  New  England. 
For  the  first  nine  nnonths  of  1939  .  .  . 

Wool  Consumption  UP  50% 
Cotton  Consunnption  UP  30% 
Shoe  Production  UP  5% 

New  England's  skilled  workers  have 
always  earned  good  wages.  The  new 
minimum  wage  law  in  effect  last  month 
insures  textile  and  hosiery  workers  in- 
creased and  adequate  earnings. 

The  1 8  Yankee  Network  stations 
have  loyal  acceptance  and  complete 
coverage  in  this  responsive,  able-to- 
buy  market.  Use  this  two-fold  advan- 
tage to  increase  YOUR  sales. 


WNAC 
WTIC 
WEAN 
WTAG 

W  ICC 

WNLC 
WCSH 
WLBZ 
WFEA 


Boston 

WSAR 

Fall  River 

Hartford 

WNBH 

New  Bedford 

Providence 

WHAI 

Greenfield 

Worcester 

WBRK 

Pittsfield 

Bridgeport 

WLLH 

Lowell 

New  Haven 

Lawrence 

WLNH 

Laconia 

New  London 

WRDO 

Augusta 

Portland 
Bangor 

WCOU 

Lewiston 
Auburn 

Manchester 

WSYB 

Rutland 
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T  H  E  ifUtiit  S  T  AT  I  O  N 
N  A  'mut  MARKET 


A  market  containing 
1,292,454  families  with 
$2,214,269,000  to  spend 
can't  be  omitted  from  any 
national  sales  program  •  •  • 


For  effective  distribution 
of  your  advertising  mes- 
sage in  this  rich  area  you 
must  have  WHAS,  the 
radio  station  that  gives 
maximum  broadcasting 
power  PLUS  listener  re- 
ception with  the  LEAST 
INTERFERENCE. 


50,000  WATTS 

820 

ON    THE  DIAL 

WHAS 


EDWARD  PETRY  &  CO. 

National  Representatives 


Owned  ond  Operoeed  by 

THE  COURIER-JOURNAL  •  THE  LOUISVILLE  TIMES 


From  this  inbon 


human  pattern... 


as  familiar  as  thirst,  as  certain  as  hunger, 
comes  the  enormous  leverage  that 
radio  adds  to  a  selling  message 


People  together  are  more  intensely  moved  than  people  alone. 

People  laugh  more  when  they're  together .  .  .  respond  more  when  they're 
together .  .  .  are  influenced  more  when  they're  together .  .  .  than  when 
they're  alone.  That's  why  people  together  are  sold  so  much  more  suc- 
cessfully than  people  alone. 

And  people  listen  to  radio  together. 

Here  you  have  one  of  the  deep  roots  of  radio's  success ;  one  of  the  bril- 
liant inks  with  which  radio  writes  the  accomplishments  of  its  clients. 
People  hear  the  radio  sales  message  together .  .  .  respond  to  it  together 
.  .  .  talk  about  it  then  and  there  (given  the  slightest  peg  to  hang  it  on). 

Nowhere  else  does  an  advertiser  get  this  simultaneous  impact  on  the 
family .  .  .  this  immediate  and  stepped-up  response  to  his  message.  No- 
where else  does  the  advertiser  start  so  many  conversations,  so  many  sales, 
so  quickly,  so  surely,  as  in  radio.  Because  people  listen  together. 


Radio's  unique  ability  to  reach  a  roomful  of  people  at  the  same  time  is  but  one  of  a  dozen 
fundamental  encouragements  radio  gives  to  advertising  copy.  We'll  be  glad  to  submit  the 
others,  at  your  convenience.  They,  far  more  than  the  vast  size  of  audience  delivered  to  radio 
clients,  explain  the  advertising  history  of  the  past  decade.  Write  to  485  Madison  Ave.,  N.  1. 


Columbia 

Broadcasting 

System 


WHAT  DO  YOU  EXPECT  OF  A  ^ 
TRANSCRIPTION  TURNTARLE  ■ 


HIGH  QUALITY  REPRODUCTION? 

The  Presto  62 -A  table  is  equipped  with  a  newly  developed 
lateral  pickup  reproducing  a  range  from  50  to  8000  cycles  uni- 
formly and  with  negligible  harmonic  distortion.  Instead  of  the 
usual  bass  equalizer  and  high  frequency  cut-off  filter,  the  new 
Presto  turntable  is  equipped  with  an  adjustable  network  that 
alters  the  frequency  response  curve  of  the  pickup  to  com- 
pensate accurately  for  the  individual  characteristics  of  various 
transcriptions  and  phonograph  records.  There  is  a  specific  set- 
ting of  the  compensator  for  each  make  of  transcription  com- 
monly used  by  broadcasting  stations,  including  Presto  instan- 
taneous recordings. 

CONSTANT  SPEED?  NO  WOWS? 

The  new  Presto  62 -A  transcription  turntable  is  as  steady  as  the 
famous  Presto  recording  turntable  now  giving  satisfactory 
service  to  over  400  station  owners. 

NO  MECHANICAL  VIBRATION? 

Place  your  ear  within  six  inches  of  the  drive  mechanism.  You'll 
never  know  whether  it's  running  or  not. 

PERMANENT  REPRODUCING  STYLUS? 

The  pickup  has  a  highly  polished  permanent  diamond  stylus 
shaped  to  cause  the  least  wear  on  commercial  pressings  or  in- 
stantaneous recordings.  The  needle  pressure  is  IV2  ounces,  the 
lightest  pressure  recommended  for  practical  operating  condi- 
tions. The  pickup  head  is  designed  so  that  you  can  always  see 
the  stylus.  There's  no  groping  to  find  the  groove.  You  can 
easily  remove  the  stylus  if  damaged  by  accident  and  replace 
it  for  a  few  dollars. 

SIMPLICITY?  LOW  MAINTENANCE  COSTS? 

The  Presto  62 -A  turntable  has  only  two  moving  parts.  The 
motor  pulley  drives  directly  against  a  rubber  rimmed  turn- 
table, a  feature  exclusive  with  Presto.  Motor  and  turntable 
shaft  require  oiling  no  oftener  than  once  a  year.  The  life  of  the 
rubber  rim  is  indefinite.  There  are  no  idler  wheels,  no  gears,  no 
belts,  no  flexible  couplings,  nothing  to  wear  out. 

GOOD  APPEARANCE? 

The  standard  Presto  62 -A  turntable  and  mounting  cabinet  are 
attractively  finished  in  two  tones  of  gray  with  chromium  trim. 
Other  colors  are  available  at  slight  additional  cost  if  necessary 
to  match  your  present  control  room  equipment. 

AND  THE  PRICE? 

$280.00  net,  FOB,  New  York,  N.  Y. 

ORDER  YOUR  PRESTO  62-A  TURNTABLES  DIRECTLY 
FROM  THIS  ADVERTISEMENT. 

A  LIMITED  NUMBER  ARE  READY  FOR  IMMEDIATE 
DELIVERY. 


PRESTO 


RECORDING  CORPORATION 

242    WEST    55TH      STREET,    NEW  YORK 


N 


WFMJ 

begins  operating  on 
unlimited  time 
November  1. 


Your  Youngstown 
campaign  is  not 
complete  without 
the  large  listening 
audience  of  this 
popular  and  enter- 
prising new  station. 


100  watts 


1420  kc. 


WFMJ 


Youngstown 
Ohio 


News  every  hour  from  The  Youngstown  Vindicator 


Headley-Reed  Company,  National  Representatives 
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WAR  coverage  at  WWJ  has  been  and  continues  to  be  epochal.  The 
far-flung  news  gathering  agencies  of  one  of  America's  greatest 
newspapers,  The  Detroit  News,  in  combination  with  WWJ's  own 
resources  provide  listeners  with  a  war  news  service  unsurpassed  by 
any  radio  station  in  the  country. 

Six  regularly  scheduled  news  broadcasts  daily,  (two  each  by 
C.  C.  Bradner,  Austin  Grant  and  Charles  Arlington  of  the  WWJ  staff), 
have  been  augmented  with  broadcasts  by  Russell  Barnes  and  S.  L.  A. 
Marshall,  of  The  Detroit  News  editorial  staff.  Mr.  Barnes  spent  many 
years  in  Europe  as  foreign  correspondent  for  The  News  and  Mr. 
Marshall  is  an  ex-officer  of  the  A.E.F.  during  the  World  War,  and  a 
close  student  of  European  military  affairs. 

During  the  days  of  the  crisis  immediately  preceding  and  for 
sometime  after  the  beginning  of  the  war,  Mr.  Barnes  was  on  duty 
in  the  WWJ  newsroom  sixteen  hours  daily.  At  the  same  time  Mr. 
Marshall  broadcast  his  interpretations  of  the  day's  military  events 
nightly.  WWJ  continues  to  broadcast  war  news  "every. hour  on  the 
hour,"  regardless  of  the  revenue  loss  involved,  when  there  is  any- 
thing of  importance  to  broadcast. 

Such  thorough,  accurate  and  complete  news  coverage  is  another 
example  of  the  manner  in  which  WWJ  serves  its  listeners — another 
reason  why  WWJ  is  first  in  listener  interest  in  the  important 
Detroit  market. 


RUSSELL  BARNES 
Well-known  Detroit  News 
foreign  correspondent. 


S.  L.  A.  MARSHAU 
Ex-army  officer  and  student 
of  European  military  affairs. 


National  Representatives 

George  P.  HoUingbery  Co. 

  I  Ml'   Ml   


New  York; 


Chicago; 


San  Francisco; 


Atlanta 


VIRGINIA! 


You're  'way  out  in  front  when 
/our  programs  or  spot  an- 
nouncements are  on  Virgin- 
ia's only  50,000  watt  radio 
'Station! 

frhanks  to  its  strategic  loca- 
ihon  near  Richmond,  WRVA 
Icovers  Virginia's  most  impor- 
tant markets  like  a  blanket. 
It  gives  you  Richmond  and 
jNorfolkand  Portsmouth  and 
jSuffolk  and  Newport  News 
land  Petersburg  and  Fred- 
jericksburg  and  Charlottes- 
e  and  Williamsburg  and 


fVI 

Hopewell  and  Elizabeth 
City  (N.C.)  and  dozens  and 
dozens  of  other  cities  and 
counties  in  Virginia  and  North 
Carolina. 

You  can  cover  this  rich  mar- 
•ket  with  one  station -one 
|order-one  cost!  So  join  the 
leaders  now  . . .  strike  up  the 
jiband  . . .  and  listen  to  the  cash 
registers  ring! 

C.  T.  LUCY,  Gen.  Mgr. 

PAUL  H.  RAYMER  CO. 

lS[ational  ^presentative 


NEW  YORK 
DETROIT 


CHICAGO 
SAN  FRANCISCO 


LEADS  THE  PARADE  IN 


COLUMBIA 
&  MUTUAL 
NETWORKS 


UlRVfl  50.000  UJATTS 


Where 
add  up 

Where  building  is  booming,  there  too  is  a  prosperous 
all-round  market.  The  average  U.S.  increase  in  resi- 
dential building  during  the  past  year  was  good — 
39%.  But  take  a  look  inside  the  Golden  Horseshoe, 
that  rich  market  covered  by  WJR  in  Detroit  and  WGAR 
in  Cleveland.  An  increase  of  over  100%!  During  the 
Hrst  7  months,  cities  above  the  10,000  population  mark 


THE    HOUSES    THAT   JACK  BUILT 

in  1939 


to 


alone,  reported  new  homes  aggregating  $50,000,000. 
More  than  $100,000,000  will  go  into  home  building 
within  our  boundaries  this  year!  Which  also  means 
extra  miUions  are  being  spent  for  more  tobacco  and 
toothpaste,  more  cars  and  caviar,  more  of  almost 
everything  that's  sold.  And  selling  becomes  a  simple 
task  with  these  great  radio  stations  to  do  your  job! 


THE       GREAT      S  1  M  \  O  H  S 


OF      THE      GREAT  LAKES 


THE     GOODWILL  STATION 

"^^^-e^z^H^  ^^^^^W  (^j&€Ae^2^t^^ 
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THE     FRIENDLY  STATION 
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Fly's  Approval  Brings  New  Code  Support 

By    SOL  TAISHOFF 


FCC  Chairman  Asks  Fair  Trial  for  Pact  on  Eve  of  NAB 
Board  Session  and  Renewal  of  Coughlin  Series 


THE  NAB  self -regulation 
code,  blessed  by  Chairman 
James  Lawrence  Fly  in  his 
first  radio  address  since  be- 
coming head  of  the  FCC  two 
months  ago,  and  damned  by 
no  less  a  personage  than  El- 
liott Roosevelt,  the  Presi- 
dent's son,  appears  to  have 
acquired  the  necessary  im- 
petus for  industry  reaffirma- 
tion. 

With  the  melodramatic  sud- 
denness of  an  Orson  Welles 
epic,  Chairman  Fly  Oct.  26 
told  the  CBS  radio  audience 
— and  the  industry — that  he 
thought  the  code  was  not  only  con- 
sistent with  the  public  interest  but 
should  be  given  a  fair  chance. 
Whether  timed  or  not,  his  comment 
came  just  three  days  before  the 
bulk  of  the  existing  station  con- 
tracts for  the  Father  Charles  E. 
Coughlin  broadcasts  were  due  for 
renewal.  It  came  also  as  a  prelude 
I  to  the  special  meeting  of  the  NAB 
board  of  directors  called  for  Chi- 
cago Nov.  2-3  to  deal  with  code 
recalcitrants  who  have  disputed 
I  the  ban  on  sale  of  time  for  broad- 
j|  casts  of  controversial  issues. 

■|  Had  Seen  the  President 

The  fact  that  Chairman  Fly  had 
visited  the  White  House  only  two 
days  prior  to  his  sudden  decision 
I  to  accept  an  invitation  to  broad- 
;  cast  also  appeared  significant.  At 
first  it  was  announced  the  chair- 
man would  talk  on  "Progress  of 
Communications".  But  when  he  de- 

I  livered  his  address,  it  was  on  "cur- 
rent radio  problems",  with  particu- 

I I  lar  emphasis  on  the  code. 

I  It  became  immediately  evident 
that  a  number  of  stations  which 
were  debating  continuance  of  the 
Coughlin  series,  among  others,  evi- 
dently awaiting  the  reaction  of 
their  colleagues  in  the  same  plight, 
would  be  disposed  to  adhere  to  the 
Code  Compliance  Committee's  lit- 
eral interpretations  and  abandon 
such  commercials.  This  was  not 
ascribed  in  the  remotest  way  to 
duress,  but  rather  to  the  crystalli- 
zation of  the  view  that  they  would 
be  within  legal  rights  by  so  doing. 


since  the  Fly  address  is  interpreted 
as  such  an  assurance. 

"The  adoption  of  the  code  and  its 
self-imposition  by  the  broadcasters 
is  an  example  of  democracy  at 
work,"  the  chairman  stated.  "De- 
mocracy can  hardly  mean  either  in 
a  game  or  in  a  form  of  govern- 
ment that  those  who  have  adopted 
the  regulations  will  abide  by  them 
only  so  long  as  they  serve  their 
own  particular  interest.  Any  set 
of  regulations,  even  when  self- 
imposed,  is  apt  at  some  point 
along  the  line  to  apply  to  every 
particular  person  who  has  adopted 
the  regulation.  No  one  particularly 
enjoys  the  regulation  the  moment 
it  restricts  his  own  activity;  but 
still,  he  should  be  capable  of  view- 
ing the  over-all  benefits  which  may 
be  derived  from  a  comprehensive 
and  effective  set  of  rules  applicable 
to  all  alike." 


Following  is  an  abstract  of 
the  address  of  FCC  Chairman 
James  Lawreyice  Fly  delivered 
over  a  nationwide  CBS  net- 
work Oct.  26,  and  marking  his 
first  appearance  on  the  air: 

THE  FORWARD  inarch  in  the  art  of 
the  radio  has  presented  to  us  concrete- 
ly the  problem  of  utilizing  this  public 
facility  to  accomplish  the  greatest 
good  for  the  most  people.  Important 
issues  have  thus  arisen. 

It  hardly  behooves  anyone  to  speak 
in  a  tone  of  finality,  particularly 
where,  as  in  my  own  case,  the  speaker 
does  not  have  a  thorough-going  back- 
ground in  the  field.  It  may  be  suggest- 
ed that  no  one  with  due  regard  for  the 
gravity  of  the  problem,  can  set  him- 
self before  the  world  as  having  power 
promptly  and  finally  to  adjudge  all  the 
serious  problems  of  radio  policy. 

By  the  same  token,  many  of  the  ex- 
isting rules  to  govern  practices  in  ra- 
dio operations  cannot  be  deemed  the 
ultimate  guide  for  the  conduct  of 
broadcasting  activities.  The  industry  is 
young ;  teclinically,  it  moves  forward 
from  day  to  day.  We  all  have  much  to 
learn.  It  must  be  true,  therefore,  that 
any  rule  or  set  of  rules  can  hardly  be 
deemed  unchangeable.  At  the  same 
time,  it  does  not  follow  that  rules  of 
conduct  should  not  be  laid  down  and 
generally  observed. 

Contrary  to  the  notion  occasionally 
expressed  that  the  air  is  free,  only  a 
limited  number  of  channels  are  avail- 
able in  the  entire  radio  spectrum.  On 
the  few  stations  which  may  be  on  the 


Seen  as  an  indirect  dig  at  Elliott 
Roosevelt's  action  was  Mr.  Fly's 
observation  that  he  was  reminded 
of  the  boy,  who,  understanding 
the  problem,  "gets  with  a  group 
and  decides  upon  the  rules  of  the 
game  which  shall  be  applicable  to 
all  concerned.  Thereafter,  when 
one  of  the  particular  rules  has  its 
impact  upon  his  own  conduct,  and 
the  boy  breaks  up  the  game,  picks 
up  his  playthings  and  goes  home, 
he  is  hardly  displaying  the  high- 
est type  of  sportsmanship." 

Not  a  Common  Carrier 

In  endorsing  the  code,  Chairman 
Fly  said  it  should  be  given  "a  fair 
opportunity  to  work".  Previously 
he  had  alluded  to  the  limited  num- 
ber of  channels,  which  meant  that 
only  a  few  could  be  accommodated 
on  them.  He  emphasized  that  for 
this  reason  radio  is  not  a  common 


air  there  is  a  definite  and  inelastic 
limitation  of  time.  There  is  no  way  to 
extend  the  total  time  available  for  all 
the  purposes  of  that  limited  number 
of  stations.  Over  those  limited  facili- 
ties must  be  crowded  the  complete  per- 
formance of  the  operating  stations  in 
terms  of  education,  information  and 
entertainment. 

Radio  Not  Common  Carrier 

This  is  the  reason  the  radio  is  not 
a  common  carrier ;  in  the  nature  of 
things  broadcast  facilities  cannot  be 
available  to  the  public  generally.  Only 
a  few  can  be  accommodated. 

In  contrast  to  the  limited  number 
of  individuals  who  may  broadcast, 
there  is  the  public  as  a  whole  who  may 
listen.  Obvious  is  the  fact  that  the  es- 
sential service  being  rendered  is  the 
service  to  the  radio  audience  and  not 
the  service  to  those  before  the  micro- 
phone. And  again,  may  I  suggest  that 
the  public  interest  to  be  served  under 
the  law  is  primarily  the  public  inter- 
est of  the  millions  of  citizens.  The  citi- 
zen cannot  be  placed  in  the  attitude 
of  sitting  at  the  loud  speaker  listening 
to  his  master's  voice.  In  this  case  the 
plain  fact  is  that  it  is  the  servant  who 
speaks  while  the  master  listens. 

I  do  not  mean  to  suggest  that  there 
is  no  room  for  the  private  business 
concern.  It  can  and  does  carry  on  the 
public  service  as  a  private  business 
venture  and  with  a  view  to  success  as 
a  private  enterprise.  The  whole  Amer- 
ican system  of  broadcasting  by  ijrivate 
concerns  is  based  on  the  fortunate  fact 
that  in  general  the  best  ijublic  service 
is  the  best  business.  To  succeed  the  lis- 


carrier.  The  public  interest  the  sta- 
tions must  serve  means  that  the 
citizen  cannot  be  placed  in  the  atti- 
tude of  sitting  at  the  loudspeaker 
"listening  to  his  master's  voice". 
It  is  the  reverse,  he  pointed  out, 
where  it  is  the  "servant  who 
speaks  while  the  master  listens". 

After  these  preliminaries,  in 
which  he  also  made  clear  there 
should  not  and  cannot  be  a  censor- 
ship of  radio,  Mr.  Fly  said  the 
really  grave  issue  on  controversial 
questions  was  whether  they  shall 
be  limited  to  those  who  can  buy 
the  time.  "Shall  this  mode  of  ex- 
pression be  sold  to  the  highest 
bidder?"  he  asked.  Then  he  pointed 
out  that  the  "least  freedom  exists 
in  those  countries  today  where  only 
limited  groups  of  powerful  indi- 
viduals can  utilize  the  radio  waves 
with  absolute  freedom". 

Mr.  Fly's  address  climaxed  a 
fortnight  of  controversy,  during 
which  Elliott  Roosevelt  hurled  in- 
vective at  the  NAB  and  on  Oct.  25 
formally  withdrew  his  KFJZ,  Fort 
(Continued  from  page  72) 
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teners  must  be  attracted  and  held. 
Thus,  the  private  benefit  emerges  from 
an  effective  public  service. 

Neither  the  Congress  nor  the  Com- 
mission undertakes  to  act  as  a  general 
overlord  to  the  industry.  There  par- 
ticularly should  not  and  cannot  be  a 
censorsiiip  of  radio  broadcasts.  Cer- 
tainly, the  Commission  neither  asserts 
nor  seeks  the  power  to  censor. 

It  is,  of  course,  important  that 
where  the  Commission  has  explicitly 
exercised  a  power  delegated  to  it  by 
the  Congress,  there  should  be  no  en- 
croachment in  this  field  by  other  agen- 
cies. At  the  same  time,  there  is  beyond 
the  field  presently  occupied  by  Com- 
mission regulation,  a  substantial  area 
where  industrial  self-regulation  should 
have  a  fair  opportunity  to  work.  There 
is  no  reason  why  self-regulation  may 
not  be  in  the  public  interest  and  may 
not  to  a  certain  extent  supplement  the 
work  of  the  Government.  I  want  to 
make  clear  my  own  thought  that  one 
should  not  assume  in  dogmatic  fashion 
the  finality  of  any  rule  created  by  the 
industry.  At  the  same  time  certain  of 
those  rules  which  have  been  adopted 
by  the  great  majority  of  the  industry 
sliould  be  given  a  fair  opportunity  to 
function. 

An  example  of  industrial  self-regu- 
lation in  the  radio  field  is  the  Code 
adopted  by  the  XAB  last  July.  I  shall 
not  endeavor  to  discuss  the  Code  in 
detail,  but  a  few  significant  points  may 
be  noted.  The  Code  adopted  by  a  vote 
of  the  members  of  the  Association 
covers   six   subjects :    children's  pro- 

(Contimied  on  page  76) 
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Rebuke  Meted  Out  to  WMCA 
By  FCC  for  War  Broadcasts 

Alleged  Use  of  Information  Gleaned  From  Codes 
Draws  Stern  Commission  Warning 


IN  THE  first  action  against  a 
broadcast  station  growing  out  of 
war  hysteria,  the  FCC  Oct.  25 
sharply  rebuked  WMCA,  New  York, 
for  its  methods  in  connection  with 
alleged  interception  and  broadcast 
of  secret  radio  communications,  and 
in  effect  placed  the  station  on  pro- 
bation insofar  as  future  license 
renewals  are  concerned. 

Regarded  as  a  stern  warning  to 
the  industry,  the  ten-page  unani- 
mous opinion  in  carefully  chosen 
language  emphasized  the  necessity 
for  utmost  caution  by  station  man- 
agements, not  only  during  times  of 
stress  but  in  day-to-day  operations. 
Strong  emphasis  was  placed  upon 
the  "character  and  responsibility" 
of  station  management.  The  repri- 
mand given  WMCA  was  the  stiffest 
meted  out  in  radio  annals  short  of 
actual  deletion.  The  Commission 
said  it  was  unanimously  of  the 
opinion  that  an  order  of  revocation 
"need  not  be  entered  at  this  time", 
but  added: 

"On  the  whole,  however,  grave 
doubt  has  been  cast  upon  the  licen- 
see's qualifications  to  operate  its 
station  in  a  manner  consistent  with 
the  public  interest.  Accordingly,  the 
record  made  in  the  different  phases 
of  this  proceeding  must  be  of  cumu- 
lative weight  in  determining  the 
disposition  to  be  made  upon  any  fu- 
ture examination  into  the  conduct 
of  this  station." 

Now  Vulnerable 

Use  of  this  precise  language  was 
intei'preted  in  some  quarters  as 
placing  the  station  on  probation.  It 
was  indicated  that  the  language 
was  a  compromise  and  that  cer- 
tain members  of  the  Commission 
had  sought  an  even  more  stringent 
ruling.  In  effect,  it  was  held,  the 
FCC  served  notice  on  WMCA  that 
should  it  again  become  embroiled 
in  an  operating  controversy,  what- 
ever its  nature,  it  will  be  far  more 
vulnerable  than  the  average  station 
licensee. 

In  its  opinion  the  FCC  reviewed 
minutely  the  developments  leading 
up  to  its  "show  cause"  revocation 
order  issued  Sept.  12,  WMCA's 
"legalistic"  rejoinder,  the  testi- 
mony adduced  at  the  all-day  hear- 
ing before  the  Commission  Sept.  27 
and  the  circumstances  surrounding 
WMCA's  publication  in  trade  pa- 
pers of  its  provocative  "scoop"  ad- 
vertisement in  which  it  made  the 
claims  of  having  otitstripped  both 
newspapers  and  stations  in  war 
coverage  through  the  use  of  the 
intercepted  British  and  German 
messages  [Broadcasting,  Sept.  15, 
Oct.  1].  It  was  this  advertising 
copy  that  launched  the  FCC  action. 

The  opinion  recited  that  Section 
605  of  the  Communications  Act, 
banning  the  interception  of  wire- 
less communications  and  divulging 
of  their  content  or  substance,  is  a 
mandate  of  Congress  and  not  a 
regulation  of  the  Commission.  It  is 
equally  applicable  to  operators, 
broadcasters,  the  press,  and  the 
public,  the  Commission  said,  point- 


ing out  that  the  right  of  free 
speech  "cannot  be  interpreted  to 
include  the  right  freely  to  publi- 
cize private  communications." 
Moreover,  it  stated  the  United 
States  and  European  nations,  in- 
cluding Germany  and  Great 
Britain,  have  entered  into  treaty 
obligations  to  endeavor  to  avoid 
publication  of  addressed  communi- 
cations handled  over  international 
communications  systems. 

Newspaper  Contract 

Only  incidental  reference  was 
made  to  the  Netv  York  Herald-Tri- 
bime's  participation  as  the  source 
of  the  newscasts,  whereas  it  had 
been  indicated  previously  that  the 
FCC  might  turn  over  to  the  De- 


By  DAVID  GLICKMAN 

CHECK-UP  with  station  sales 
managers  and  operators  in  the  Los 
Angeles  area  reveals  that  commer- 
cial business  has  been  increasing 
the  past  year  and  Southern  Cali- 
fornia broadcasters  have  been  en- 
joying a  boom.  Increases  in  some 
instances  were  gradual,  in  others 
sudden,  and  do  not  include  politi- 
cals. New  sponsors,  it  was  reported, 
show  a  partiality  toward  spots, 
time  signals,  transcribed  shows, 
commentaries  and  news  programs, 
as  well  as  audience  participation 
broadcasts. 

Outstanding  increase  is  that  re- 
ported by  KECA  since  taking  over 
properties  and  frequency  of  KEHE 
on  Aug.  1.  New  frequency  of  780 
kc.  coupled  with  intensive  promo- 
tional and  advertising  campaign  is 
responsible  for  the  pronounced  rise, 
according  to  Harrison  Holliway, 
general  manager  of  KFI-KECA. 
He  offers  the  following  figures  for 
the  first  three  months  of  operation 
on  the  new  wave  length :  Increase 
of  350%  for  August  over  the 
same  period  last  year;  increase  of 
465%  for  September  over  that 
month  in  1938  and  for  October 
there  is  an  increase  of  420% .  KECA 
is  the  NBC-Blue  station  in  Los  An- 
geles, but  figures  presented  do  not 
include  network  business. 

A  Big  Year  for  KFI 

KFI,  the  NBC-Red  station,  also 
managed  by  Mr.  Holliway,  is  en- 
joying a  big  year,  too,  although  not 
quite  as  spectacular  as  KECA. 
Business  for  the  first  nine  months 
of  1939  is  more  than  21%  over  that 
of  the  same  period  last  year.  While 
1938  saw  radio  in  general  take  a 
"summer  beating",  Mr.  Holliway 
declared  that  KFI  suffered  no  sum- 
mer slump  this  year.  The  fall  in- 
crease has  been  steadier  and  more 
pronounced  than  in  1938,  he  said. 

Another  jump  in  revenue  was 
registered  by  KMPC,  Beverly  Hills, 
Cal.,  which  shows  a  42%  rise  over 
the  same  period  last  year.  Peak 
months  were  September  with  a 
33%%  increase  and  October  which 
showed  38%  more  than  last  year. 
This  station  has  had  the  "sold  out" 


Test  in  Providence 

MIRUS  LABORATORIES,  New 
York,  which  recently  appointed 
Moore  &  Hamm,  New  York,  to  han- 
dle advertising  for  Mirus  Scalp 
Cream  and  Medicated  Shampoo  is 
conducting  a  seven-week  test  cam- 
paign on  WPRO,  Providence,  using 
weekly  one-minute  spot  announce- 
ments for  the  product.  More  sta- 
tions may  be  added  if  the  test  is 
successful. 


partment  of  Justice  for  further 
study  and  possible  prosecution,  its 
participation  in  the  WMCA  inci- 
dent [Broadcasting,  Oct.  1,  Oct. 
15].  The  opinion,  however,  did 
bi-ing  out  that  WMCA  had  entered 
into  a  contract  with  the  Herald- 
Tribune  for  this  type  of  service  and 
that  the  allegedly  intercepted  com- 
munications were  delivered  to  the 
station  from  the  newspaper's  wire- 
less room. 

After  quoting  the  "scoop"  ad  as 
published  in  Radio  Daily  Sept.  6, 
the  FCC  said  that,  if  the  conduct 
(Co72timted  on  page  79) 


sign  up  for  the  past  seven  weeks, 
Leo  B.  Tyson,  general  manager,  re- 
ported in  late  October.  He  explained 
that  time  has  not  been  available  to 
advertisers  on  his  station  during 
that  period  and  from  all  indications 
November  and  December  would  also 
be  banner  months. 

KNX,  CBS  Hollywood  owned  and 
operated  station,  shows  a  27  %c  rise 
over  the  same  period  last  year. 
This,  according  to  KNX  executives, 
does  not  include  the  CBS  Pacific 
Network,  which  made  phenomenal 
increases  in  business,  doing  nearly 
double  that  of  last  year. 

KHJ,  the  Don  Lee  Broadcasting 
System  key  station  in  Los  Angeles, 
is  well  pleased  with  a  25%  jump  in 
revenue  over  that  of  1938.  It  re- 
ports that  peak  months  were  April, 
July,  September  and  October.  The 
station  expects  its  biggest  final 
quarter  with  the  windup  of  1939. 

KFWB,  owned  and  operated  by 
Warner  Bros.,  revealed  sales  29%: 
over  1938,  with  September  and  Oc- 
tober hitting  a  new  high  and  sev- 
eral new  accounts  set  to  start  in 
November  and  December,  making 
the  late  fall  and  winter  exception- 
ally bright.  KRKD  is  selling  more 
time  with  an  increase  of  20%^  regis- 
tered for  1939  so  far.  KGFJ  an- 
nounced it  was  doing  15%^  more 
business  than  last  year,  with  KFAC 
and  KFVD  coming  through  with  a 
10  and  5%f  increase  respectively, 
the  later  being  a  daytime  station. 
KMTR  credits  its  20%  increase  in 
new-  business  to  better  facilities  and 
reports  the  rise  over  last  year  as 
steady  and  gradual. 

Checking  with  KFOX  and  KGER, 
both  in  Long  Beach,  Cal.,  revealed 
that  those  stations  have  also  had 
substantial  jumps  in  revenue.  Al- 
though KFOX  did  not  quote  fig- 
ures, KGER  reported  an  increase 
of  25%  over  last  year,  with  no  in- 
crease in  rates.  The  latter  station 
also  pointed  out  that  there  were  no 
summer  cancellations.  KIEV,  Glen- 
dale,  Cal.,  a  daytime  station,  con- 
servatively estimated  its  increase  as 
25%  over  that  of  1938,  with  a 
heavy  Chi-istmas  holiday  business 
schedule  signed  up. 


Mexican  Approval 
Of  Pact  Delayed 

DESPITE  THE  lackadaisical  at- 
titude of  the  Mexican  Senate,  hope 
has  not  been  abandoned  either  by 
the  FCC  or  the  State  Department 
that  the  Havana  Treaty  governing 
broadcast  allocations  on  the  North 
American  continent  will  be  ratified, 
in  some  form  or  other.  Best  pre- 
dictions are  that  action  will  occur 
within  60  days  at  the  latest. 

While  there  have  been  proposals 
and  counter  -  proposals  regarding 
reservations  to  the  treaty,  some  de- 
signed to  protect  border  stations 
and  others  to  permit  Mexico  even- 
tually to  use  superpower  in  the 
interior  of  the  country,  it  is  felt 
that  approval  will  be  forthcoming. 
There  is  also  the  possibility  that 
rather  than  outright  ratification  of 
the  treaty  by  the  Senate,  which 
twice  before  has  declined  to  give 
its  approval,  there  may  be  promul- 
gation via  administrative  agree- 
ment which  in  a  general  way  would 
accomplish  the  same  purpose. 

Rumors  that  the  treaty  had  been 
ratified  by  the  Senate,  circulated  a 
fortnight  ago,  proved  inaccurate. 
The  government  simply  had  ratified 
an  inter-American  agreement  deal- 
ing with  communications  facilities, 
rather  than  broadcasting. 

ISEWS  FROM  FRONT 
LIKELY  FOR  RADIO 

WAR  NEWS  via  the  networks  di- 
rect from  the  western  war  front,  to 
supplement  the  reports  emanating 
from  the  European  capitals,  is 
considered  likely  by  virtue  of  rep- 
resentations made  by  Secretary  of 
State  Cordell  Hull  and  American 
Ambassador  William  C.  Bullitt  to 
the  Fi'ench  Government,  it  was 
learned  Oct.  26. 

Word  was  received  by  Secretary 
Hull  from  Ambassador  Bullitt  Oct. 
26  that  the  French  Ministry  of  In- 
formation was  taking  up  the  mat- 
ter of  placing  radio  on  a  parity 
with  the  press  in  war  reporting 
with  the  French  high  command 
A.mbassador  Bullitt  said  there  was 
every  likelihood  of  success. 

Because  French  broadcasting  has 
not  reached  standards  equivalent  to 
those  in  this  country,  the  French 
Ministry  originally  was  not  dis- 
posed to  grant  the  American  net- 
works the  same  privileges  as  for- 
eign correspondents.  Harry  C. 
Butcher,  CBS  vice-president,  orig- 
inally took  the  matter  up  with  Mr. 
Bullitt  via  the  State  Department 
and  authority  was  forthcoming  for 
only  NBC  and  CBS  to  dispatch  cor- 
respondents to  the  front.  This  was 
with  the  understanding  that  MBS 
also  would  be  protected.  Secretary 
Hull,  however,  pursued  the  matter 
with  the  result  that  dispensation  is 
now  considered  virtually  assured 
for  all  three  networks. 

While  details  have  not  yet  been 
forthcoming,  it  is  hardly  expected 
that  actual  pickups  will  be  made 
from  the  front  but  that  the  net- 
work commentators  will  wire  their 
dispatches  to  Paris  and  London 
from  the  Maginot  Line. 


DUE  to  the  war.  the  British  Broad- 
easting  Corp.  has  merged  its  World- 
Radio  into  Radio  Times,  the  latter 
continuing  to  be  issued  weekly.  The 
privately  owned  weekly  Wireless 
World  of  London  has  become  a  month- 
ly, and  will  for  the  duration  issue  on 
the  20th  of  each  month. 


Boom  in  Southern  California  Claimed 
As  Station  and  Network  Receipts  Soar 
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Appeals  Reopen  Record  License  Case 


Paul  Whiteman,  RCA  & 
\^TNEW  Seek  Review 
Of  Decision 

By  BRUCE  ROBERTSON 

APPEALS  from  the  decree  of  Fed- 
eral District  Judge  Vincent  L.  Lei- 
bell  in  the  case  of  RCA  versus 
Paul  Whiteman,  WBO  Broadcast- 
ing Corp.  (operator  of  WNEW, 
New  York)  and  Elin  Inc.,  have 
been  taken  by  three  of  the  four 
principals,  reopening  the  question 
of  the  rig'hts  of  phonograph  rec- 
ord manufacturers  and  recording- 
artists  to  control  or  restrict  the  use 
of  these  records  on  the  air. 

Hearing  of  the  argument  by  the 
U.  S.  Circuit  Court  of  Appeals,  ex- 
pected to  be  set  before  the  end  of 
the  year  and  possibly  before  the 
end  of  the  month,  will  find  the  de- 
cision of  the  lower  court  awarding 
to  RCA  the  right  to  license  stations 
to  broadcast  its  phonograph  records 
opposed  by  the  NAB,  representing 
WNEW,  and  the  National  Associa- 
tion of  Performing  Artists,  repre- 
senting Whiteman. 

Right  to  License 

The  two  associations  are  inter- 
ested in  the  case  because  the  deci- 
sions handed  do^vn  here  may  be 
used  as  a  precedent  for  other  deci- 
sions affecting  all  stations  and  per- 
forming artists.  Elin  Inc.,  sponsor 
of  the  broadcasts  on  which  the  rec- 
ords in  question  were  played,  did 
not  enter  a  defense  during  the 
earlier  suit  and  has  not  taken  an 
appeal.  Pending  the  decision  of  the 
appellate  court,  RCA  will  stand  on 
its  rights  to  license  as  granted  by 
the  lower  court  and  will  proceed  to 
issue  licenses  to  stations  on  Dec.  1 
as  previously  planned.  Company 
had  originally  announced  Oct.  1  as 
the  licensing  date,  but  postponed  it 
for  two  months  at  the  request  of 
the  NAB. 

Appeal  on  behalf  of  Whiteman 
was  filed  Oct.  20  by  Maurice  J. 
Speiser,  general  counsel  of  NAPA, 
who  also  handled  Whiteman's  de- 
fense in  the  earlier  trial.  David 
Mackay,  attorney  who  presented 
RCA's  case  in  the  lower  court,  filed 
the  appeal  for  that  company  on  Oct. 
23.  Cra^^-ford  &  Sprague,  New 
York  law  firm  appointed  bv  NAB 
to  handle  WNEW's  appea'l,  filed 
their  petition  on  Oct.  25. 

While  WNEW  chose  to  make  no 
defense  during  the  earlier  suit, 
Stuart  Sprague  appeared  for  the 
NAB  and  filed  a  brief  as  amicus 
curiae,  presenting  the  broadcasting- 
industry's  %-iews.  There  is  a  possi- 
bility that  the  WNEW  appeal  will 
be  challenged  by  opposing  attor- 
neys, on  the  ground  that  it  was 
filed  after  the  termination  of  the 
90-daj-  period  allowed  for  appeals 
following  the  lower  court's  decision. 

Effect  of  Ruling 

WNEW  is  appealing  from  all 
parts  of  Judge  Leibell's  decision  af- 
fecting the  station,  which  he  found 
guilty  of  Unfair  competition  in 
broadcasting  RCA's  recordings  of 
Whiteman's  orchestra  without  per- 
mission. On  the  strength  of  this 
finding  Judge  Leibell  issued  injunc- 
tions restraining  the  station  from 


broadcasting  these  records  without 
RCA's  consent  and  from  broadcast- 
ing the  records  made  under  White- 
man's  third  contract  with  RCA,  in 
which  Whiteman  expressly  reserved 
the  right  to  control  their  use  in 
broadcasting,  without  Whiteman's 
consent  as  well. 

Station  is  expected  to  argue  that 
there  is  no  common-law  property 
right  present  and  that  even  if  there 
were  such  a  right  it  is  lost  by  the 
public  sale  of  records,  which  is 
tantamount  to  publication.  Station 
will  also  question  the  finding  that 
there  was  unfair  competition  as 
not  being  shown  by  testimony. 

NAPA's  appeal,  on  the  other 
hand,  will  leave  undisturbed  the 
court's  rulings  on  the  interpretative 
rights  of  performing  artists  and 
their  rights  to  control  or  prohibit 
illegal  use  of  their  records.  The 
Whiteman  appeal  is  limited  to  the 
three  Whiteman  contracts  with 
RCA  which  were  the  basis  of  the 
previous  case,  asking  for  an  inter- 
pretation of  them  by  the  Federal 
Appellate  Court.  "While  these  con- 
tracts, strictly  speaking,  affect  Mr. 
Whiteman  alone,"  -vsa-ites  Fred 
Waring,  NAPA  president,  in  an- 
nouncing the  appeal,  "their  clari- 
fication will  be  of  interest  and 
value  to  all  perfoming  artists 
throughout  the  country." 

Contract  Clause 

In  his  decision,  printed  in  full  in 
Broadcasting,  Aug.  1,  Judge  Lei- 
bell quotes  from  the  first  White- 
man  contract  with  RCA  the  follow- 
ing clause: 

Mr.  Whiteman,  for  himself  and  by  au- 
thority and  on  behalf  of  the  orchestra  and 
each  and  all  of  the  members  thereof,  here- 
by grants  to  the  Victor  Company  the  right, 
at  any  and  all  times  during  the  period  of 
this  agreement  and  thereafter,  to  manufac- 
ture, advertise  and  license  or  sell,  and  any 
and  all  these  rights  and  powers,  in  all 
parts  of  the  world,  records  of  the  per- 
formances of  the  orchestra  of  selections 
of  which  approved  master  records  have 
been  heretofore  made  or  shall  hereafter  be 
made  including  the  right  to  produce  and 
reproduce  the  recorded  performances  of  the 
orchestra  by  any  and  all  mechanical,  electri- 
cal or  other  means  for  disseminating  or 
transmitting  the  same,  and  grants  the 
further  right  to  make  use  of  his  name 
and  of  the  name  of  his  orchestra  in  con- 
nection with  the  manufacture,  with  the 
advertisement  and  with  the  license  or  sale 


of  such  records  and  in  any  and  every  way 
in  connection  with  sound  reproduction  and 
transmission  and  likewise  grants  all  rights 
and  equities  of  himself  and  of  the  orchestra 
and  of  each  of  its  members  in  and  to  the 
matrices  and  records  upon  which  are  at  any 
time  reproduced  the  performances  herein 
referred  to. 

The  second  contract  was  a  verbal 
agreement  to  continue  under  the 
same  general  terms  of  the  first  con- 
tract, including  this  clause.  Judge 
Leibell  then  states: 

"Complaint  concedes  that  defendant 
Whiteman,  because  of  his  unique  interpre- 
tations of  musical  selections,  had  a  common 
law  property  right  in  his  renditions.  Under 
the  first  and  second  contracts  of  April  30. 
1924  and  September  8,  1931,  Whiteman 
could  not  assert  these  rights,  in  the  case 
of  the  former  because  he  had  in  very  defi- 
nite terms  passed  all  rights  to  the  plaintiff 
and  in  the  latter  instance  verbally  by  a 
general  reaffirmation.  In  each  instance  he 
failed  to  reserve  any  rights  to  himself." 

And  further: 

Granting  that  the  artist,  Mr.  Whiteman, 
has  a  common  law  property  right  in  and 
to  his  unique  interpretation  of  musical 
selections  it  follows  that  he  had  the  power 
to  bargain  away  this  right.  This  he  did 
in  his  1924  contract  with  RCA's  prede- 
cessor. 

NAPA's  argument  before  the 
Appellate  Court  is  expected  to  fol- 
low the  line  of  thought  that  Justice 
Leibell  erred  in  linking  RCA's 
phjrsical  property  right  in  its  mat- 
rices and  pressings  with  the  intangi- 
ble right  of  Whiteman  in  his  in- 
terpretations. Granting  that  White- 
man  assigned  to  RCA  all  rights  in 
these  physical  properties,  NAPA 
will  maintain  that  Whiteman  is 
still  entitled  to  protection  against 
the  "unfair  competition"  on  the 
part  of  WNEW  in  playing  his  rec- 
ords which  Judge  Leibell  stated 
was  the  "main  basis  for  enjoining" 
the  station. 

Since  some  such  clause  as  the  one 
quoted  is  contained  in  nearly  all 
contracts  between  recording  com- 
panies and  performing  artists,  the 
adjudication  of  these  points  is  of 
interest  to  all  artists  making  phono- 
graph records,  and  therefore  of  all 
NAPA  members.  The  third  White- 
man  contract,  in  which  he  express- 
ly reserves  the  right  to  limit  the 
use  of  his  records  on  the  air,  is  an 
exceptional  contract. 

RCA's  appeal,  taken  Oct.  23, 
seeks  primarily  to  clarify  its  rights 


WANT  THEIR  RADIO 

Public  Would  Rather  Give  Up 

 Movies,  Survey  Shows  

ALMOST  80 of  the  cross-section 
of  Americans  covered  in  Fortune 
magazine's  regular  surveys  would 
prefer  giving  up  the  movies  rather 
than  radio  if  given  a  choice  be- 
tween one  or  the  other,  according 
to  a  public  opinion  survey  on  the 
movies  published  in  the  November 
Fortune.  Asked  the  question,  "If 
you  had  to  give  up  either  going  to 
the  movies  or  listening  to  the  ra- 
dio, which  one  would  you  give  up  ?", 
79.3  %  of  the  persons  interviewed 
said  they  would  give  up  the  movies, 
only  13.9 <7f  said  they  would  be  will- 
ing to  give  up  radio.  The  remain- 
ing 6.8%   would  make  no  choice. 

Commenting  on  the  results  fur- 
ther. Fortune  stated,  "Among  the 
breakdo\\Tis  it  appears  that  not  a 
single  group  of  people,  by  class  or 
occupation,  or  age  or  sex,  votes  less 
than  70  for  giving  up  the  movies 
rather  than  the  radio.  So  our  real 
hero  may  be  Charlie  McCarthy 
rather  than  Spencer  Tracy,  our 
true  love  Gracie  Allen." 


RECOXSIDERIXG  its  action  of  May 
1(3.  denying  the  application  of  F.  W. 
Meyer,  manager  of  KLZ,  Denver,  for 
a  new  full  time  local  station  on  1310 
kc,  the  FCC  Oct.  24  designated  the 
application  for  oral  argument  to  be 
held  Nov.  9. 


as  a  manufacturer  of  phonograph 
records,  which  the  court  described 
as  a  "ci-^1  right  of  a  pecuniary 
nature".  During  the  trial,  RCA 
submitted  evidence  to  show  that  its 
part  in  recording  the  Whiteman 
interpretation  and  rendition  consti- 
tuted an  "artistic  and  intellectual 
contribution"  to  the  finished  record- 
ing, which  would  give  RCA  a  com- 
mon-law property  right  in  what 
went  on  the  record.  "I  am  of  the 
opinion  that  it  did  not,"  said  Judge 
Leibell.  "None  of  the  efforts  of 
RCA  were  directed  towards  perfect- 
ing Whiteman's  artistic  interpreta- 
tion of  the  musical  composition,  but 
all  were  directed  towards  'captur- 
ing' for  the  matrix  or  master  rei"- 
ord  his  unique  interpretations." 

RCA  also  will  claim  that  the 
lower  court  was  in  error  in  grant- 
ing affirmative  relief  to  Whiteman 
by  enjoining  WNEW  from  compet- 
ing unfairly  with  Whiteman  and 
from  violating  his  common-law 
property  right  by  broadcasting  any 
of  the  records  made  under  his  third 
contract  with  RCA  without  his  con- 
sent. Whiteman  did  not  ask  for 
such  relief  in  his  answer  to  RCA's 
complaint,  but  made  his  request  for 
an  injunction  only  after  the  station 
had  examined  the  complaint  and 
answer  and  had  decided  not  to  make 
a  defense  and  after  all  the  evidence 
had  been  presented.  RCA  protested 
at  the  time,  but  Judge  Leibell 
granted  Whiteman's  request,  a  deci- 
sion which  RCA  will  ask  the  Ap- 
pellate Court  to  overrule. 

Would  Intervene 

Meanwhile,  a  number  of  major 
music  publishers  are  considering 
asking  the  court  for  permision  to 
intervene  in  the  proceedings.  On 
Oct.  12,  Harry  Fox,  agent  and  trus- 
tee, wrote  to  all  stations  advising 
them  that  these  publishers  have  not 
authorized  RCA's  licensing  pro- 
{Continued  on  page  71) 
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Farms  Need  Clears,  Says  Rep.  Sweeney 


Makes  Own  Rural  Study; 
Plans  Legislation 
At  Next  Session 

THE  OPENING  gun  in  a  new  on- 
slaught in  favor  of  superpower  was 
sounded  in  Congress  Oct.  26  when 
Rep.  Martin  L.  Sweeney  (D-Ohio) 
placed  in  the  record  the  results  of 
a  14-State  postcard  survey  de- 
signed to  show  that  rural  listeners 
are  overwhelmingly  in  favor  of 
clear  channels  and  high  power. 

A  comprehensive  breakdown  of 
the  postcard  replies,  based  on  a 
10%  return  received  from  a  25,000 
card  mailing,  was  presented  by  the 
Congressman  for  the  record.  It 
showed  generally  that  in  all  the 
States  covered  the  rural  listeners 
preferred  clear  channel  outlets.  Mr. 
Sweeney  asserted  that  the  results 
appeared  to  coincide  largely  with 
those  received  by  the  FCC  in  its 
postcard  surveys  of  1935  and  1937 
when  WLW  ranked  first  and  WLS 
second.  Rep.  Sweeney  indicated  that 
he  had  in  mind  introduction  of  legis- 
lation, probably  at  the  next  session, 
to  assure  protection  of  clear  chan- 
nels and  pave  the  way  for  licensing 
of  superpower  stations  in  the  inter- 
ests of  rural  listeners. 

The  postcard  survey  employed 
the  same  questions  used  by  the  FCC 
in  its  rural  surveys  made  in  con- 
junction with  its  investigation  of 
the  superpower  issue.  Rural  lis- 
teners were  asked  to  indicate  their 
first  four  choices  of  stations  for 
both  day  and  night  reception.  The 
percentages,  according  to  Rep. 
Sweeney,  were  overwhelmingly  in 
favor  of  clear  channel  outlets. 

Criticizes  Commission 

Mr.  Sweeney  said  he  made  his 
survey  in  an  effort  to  show  that  the 
FCC  action  last  May  in  denying 
clear  chanels  additional  power  to 
meet  the  demands  of  rural  listen- 
ers was  "arbitrary,  unwarranted 
and  capricious".  He  said  the  deci- 
sion was  against  the  weight  of  all 
social  and  economic  evidence. 

The  postcards  were  sent  to  rural 
route  box-holders  in  Louisiana, 
Kentucky,  Michigan,  Florida,  Vir- 
ginia, Kansas,  Missouri,  West  Vir- 
ginia, Alabama,  North  Carolina, 
Mississippi,  Ohio,  Indiana  and  Ar- 
kansas. In  addition  to  asking  for 
the  first  four  stations  of  their 
choice,  the  listeners  were  also  asked 
to  comment  in  a  general  way  on 
broadcasting. 

"The  survey  card  which  I  sent  out 
was  almost  an  exact  duplicate  of 
the  one  sent  out  by  the  Commission 
in  1935  and  again  in  1937",  said 
Mr.  Sweeney,  "and  bears  out  exact- 
ly what  I  said  on  the  floor  of  this 
House  on  May  16  when  I  made  the 
statement  that  rural  America 
stands  condemned  to  the  'tongueless 
silence  of  the  dreamless  dusk'." 

Rep.  Sweeney  said  the  results 
showed  the  clear  channel  stations 
which  now  have  the  greatest 
amount  of  power  are  almost  alone 
in  the  preference  of  rural  listeners. 
These  listeners,  he  asserted,  not 
only  are  anxious  "but  demand  pow- 
er that  will  put  them^  on  a  par 
with  their  metropolitan  orothers  in 
the  matter  of  radio  reception." 

Many  of  the  cards  came  back 
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with  the  notation  to  restore  the 
power  of  "the"  Ohio  station 
(WLW).  He  did  not  mention  WLW 
by  call  letter.  He  added  that  the 
survey  showed  that  WLW  in  its 
experimental  operation  was  able  to 
furnish  good  radio  reception  to  the 
rural  areas,  a  condition  that  cannot 
now  be  approached  since  the  sta- 
tion was  "arbitrarily  reduced  from 
500  kw.  to  50  kw.  power  last 
March". 

Urging  the  FCC  to  probe  the 
superpower  question  a  little  further, 
Mr.  Sweeney  said  he  felt  certain  it 
would  then  reach  the  "unalterable 
conclusion  that  the  only  answer  to 
reception  parity  in  radio  is  power." 
He  added  that,  since  WLW's  reduc- 
tion in  power,  many  of  the  rural 
listeners,  especially  in  the  South 
and  Southwest,  have  been  left  with- 
out service  except  that  furnished 
by  XERA  (Brinkley)  and  other 
Mexican  stations.  This  is  not  sur- 
prising, he  said,  since  listeners  nat- 
urally turn  to  get  any  reception 
they  could  when  deprived  of  good 
signals  from  domestic  stations. 
"They  were  forced  to  pick  up  a 
wildcat  operator  selling  goat  glands 
and  any  such  like  commodity,"  he 
said. 

Depend  on  Clears 

How  long  American  listeners  will 
have  to  depend  upon  Mexican  sta- 
tions is  a  matter  for  the  FCC  and 
its  new  Chairman  to  decide,  the 
Congressman  asserted.  He  said 
XERA  is  reported  to  be  using  an 
output  of  800,000  watts  effective 
power  while  regulations  in  the 
United  States  limit  stations  to  one- 
sixteenth  of  that  amount. 

In  placing  into  the  record  the 
breakdown  of  the  postcard  survey, 
Mr.  Sweeney  said  it  would  be  noted 
that  rural  listeners  "cannot  get 
service  from  local  and  regional  sta- 
tions despite  the  fact  that  there  are 
hosts  and  hosts  of  these  local  and 
regional  stations  in  the  States 
where  this  survey  was  made". 

"The  rural  listeners  in  these 
areas,  therefore,  must  necessarily 
depend  upon  the  signal  he  gets  from 
the  clear  channel  group  of  stations," 
he  said.  "In  many  instances  this 
signal  isn't  even  strong  enough  to 
give  him  service  because  of  the 
edict  of  the  FCC,  which  says  in  ef- 


fect 'you  can't  increase  your  power 
above  50  kw.  despite  the  fact  we 
know  there  are  hundreds  of  thou- 
sands of  people  in  the  United  States 
who  do  not  get  satisfactory  radio 
reception  and  must  turn  to  the 
reception  afforded  by  the  question- 
able operators  of  other  nations'." 

Mr.  Sweeney  did  not  prepare  a 
composite  analysis  of  the  returns 
from  the  14  States.  Nor  did  he  at- 
tempt to  identify  the  regional  and 
local  stations  which  might  have 
been  listed  on  the  retui-ns,  restrict- 
ing his  analysis  to  clear  channel 
stations  only.  On  each  State  sheet, 
however,  he  gave  percentages  for 
each  of  the  four  choice  classifica- 
tions for  "all  other  class  stations", 
along  with  a  total  figure. 

Top-Ranking  Stations 

The  top-ranking  clear  channel 
stations  by  States,  shown  only  as 
to  "first  choice"  selections,  based  on 
the  returns  from  the  rural  route 
box-holders,  were  listed  as  follows: 

In  West  Virginia  WLW  ranked 
first  choice  with  57.8%  of  the  "first 
preference"  replies.  Then  came  KDKA 
with  17.1,  WSM  8.5,  WBT  3.8,  WLS 
2.8. 

In  Mississippi,  WWL  was  first  with 
34.6%,  WLW  second  with  25.7,  WSM 
third  with  12.1,  WLS  fourth  with  5.6. 

The  results  in  Indiana  listed  WLW 
with  48,  WLS  23,  WGN  10,  WHAS 
6.9. 

The  Ohio  breakdown  showed  WLW 
with  63%,  WJR  13.1,  WTAM.  11.8, 
KDKA  4.7. 

Florida  gave  WLW  54%  as  the 
"first  preference",  WSB  16.3,  WSM 
and  WWL  10.8. 

Alabama  voted  WSM  32.3%,  WSB 
26.7,  WLW  23.4,  WWL  8.9. 

In  Missouri,  it  was  KMOX  with 
21%,  WHO  17.3,  WLW  14.8,  WSM 

11.1,  WLS  8.6. 

Arkansas  gave  WSM  29.2%,  WLW 

25.2,  KMOX  15.5,  WOAI  11.7,  WLS 
5.8. 

Kentucky  was  listed  as  WLW 
45.6%,  WHAS  28.5,  WSM  17,  WLS 
3. 

Louisiana  gave  WWL  54.1%.  WLW 
17.6.  WOAI  9.4,  WSM  7,  KMOX  3.6. 

Michigan  listed  WJR  with  50.6%, 
WLS  15.5,  WLW  and  WMAQ  11.4. 
WGN  5.9. 

In  Kansas.  KOA  was  given  44.1%. 
WFAA-WBAP  15.8,  WLW  12.5. 
WOAI  6.2.  WSM  3.2.  WHO.  WLS 
and  KSL  3.1. 

Virginia  was  listed  with  38.6%  for 
WLW.  WSM  17.4,  WBT  13.7.  WJZ 
8.7,  WOR  5.  (Why  no  mention  was 
made  of  WRVA,  Richmond  50.000- 
watter,  could  not  be  ascertained.) 

In  North  Carolina,  WBT  was  listed 
first  with  42.3%,  WLW  17.5,  WSM 
14.5,  WEAF  9.8.  WSB  5.7. 


Flemex  Launches  Series 

PUREPAC  Corp.,  New  York,  on 
Oct.  22  and  23  started  a  campaign 
for  a  group  of  its  Flemex  products 
(cough  syrup)  using  seven  spot 
announcements  weekly  on  New 
York  stations  WMCA,  WHN  and 
WINS,  and  on  WAAT,  Jersey 
City.  Also  started  was  five  times 
weekly  participations  in  the  Zeke 
Manners  program  on  WNEW,  New 
York.  Later  expansion  of  the  cam- 
paign to  the  Yankee  Network  is 
planned,  according  to  Klinger  Adv., 
New  York,  agency  in  charge. 


Radio  News  High 
In  Reader  Choice 

Ranking  Is  Shown  in  Survey 

Of  Newspaper  Subscribers 

A  "MASTER  COPY"  of  the  Akron 
Beacon  Journal  for  July  27,  1939, 
showing  the  percentage  of  men  and 
women  readers  of  each  editorial 
item  and  advertisement,  has  just 
been  released  to  advertisers  and 
agencies  by  the  Advertising  Re- 
search Foundation  of  the  Assn.  of 
National     Advertisers     and  the 
American    Assn.    of  Advertising 
Agencies,  as  the  first  unit  in  "The 
Continuing    Study   of  Newspaper 
Reading".  , 
Study,  which  is  financed  by  the  1 
Bureau    of    Advertising    of  the 
American    Newspaper    Publishers  , 
Assn.,  is  based  on  the  premise  that 
"a  more  effective  use  of  the  press 
for  advertising  purposes  might  re-  t 
suit  from  a  more  definite  knowl- 
edge of  newspaper  reading  habits."  f 
In   other   words,  the   "continuing  ' 
study"    will    attempt   to  analyze 
the  reading  habits  of  newspaper 
buyers  in  much  the  same  way  as  { 
the  Cooperative  Analysis  of  Broad- 
casting analyzes  the  listening  hab- 
its of  the  radio  audience. 

Read  Radio  News 

Method  is  first  to  select  a  repre- 
sentative cross  section  of  the  pa- 
per's   circulation    among    adults;  , 
next  to  interview  each  individual 
on  a  fresh  copy  of  the  newspaper 
for   the   preceding   day,   covering  , 
every  news  item  and  every  adver-  { 
tisement  on  each  page,  asking  "Did 
you  happen  to  read  anything  on 
this  page?"  and  "Did  you  happen 
to  read  this  story  or  this  adver- 
tisement?", everything  actually 
read  is  checked;  the  results  are 
tabulated,  with  separate  percent- 
ages for  men  and  women,  and  a 
master  copy  is  prepared.  In  pre- 
senting the  first  unit  to  the  adver- 
tising  press,   Foundation  spokes- 
men stressed  the  word  "continu- 
ing" and  pointed  out  that  general 
conclusions    can    be    drawn    only  j 
from    an    accumulated    series    of  | 
studies  and  not  any  single  study.  -| 

Without  violating  this  warning,  ■■ 
it  is  interesting  to  note  that  the 
radio  column  was  read  by  19%  of 
the  men  and  28%  of  the  women, 
the    "Tonight's    Radio"  highlight 
box  by  21%  of  the  men  and  30% 
of  the  women,  and  the  Radio  Time 
Table  of  program  listings  by  45% 
of  both  men  and  women.  A  break- 
down of  the  paper's  general  edi- 
torial features   shows  these  pro- 
gram listings  the  second  most  read 
feature  among  men,  passed  only 
by  the  weather  report  on  the  front 
page,  and  the  fourth  most  popular  i 
among  women,  following  weather,  j 
"City    Life,"    calendar    of    social  I 
events,  and  the  death  notices.  || 

Series  of  studies  will  be  issued  \i 
at  the  rate  of  two  or  three  monthly  iJ 
from  now  on  and  will  be  sent  |' 
without  charge  to  members  of  the  ;i 
ANA,  AAAA,  and  the  ANPA's  [. 
Bureau  of  Advertising.  Others  may  j| 
obtain  these  studies  for  a  subscrip- 
tion price  of  $200  a  year. 


Big  Local  Contract 

WCPO.  Cincinnati,  has  signed  what 
it  believes  is  the  largest  block  of  time 
ever  contracted  by  a  local  station  in 
one  day  on  a  full-year  basis.  Two 
sponsors  bought  the  time.  Butter-Nut 
Bread  contracting  for  988  quarters 
and  Clyffside  Brewing  Co.  for  1.352 
quarter-hours,  a  total  of  2.340. 
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THE  last  word  in  broadcast  equipment  will  go  into 
operation  Nov.  4  when  KDKA,  Pittsburgh,  dedi- 
cates its  brand  new  50,000-watt  transmitting  plant  in 
suburban  Allison  Park.  The  modern  motif  is  seen  in 
the  modulator  unit  (upper  left),  with  Westinghouse 
installation  engineer,  George  Saviers,  working  on  the 
air-cooled  tube.   Equipment  is   housed  in  the  new 


transmitter  building  (center).  At  right  a  technician 
works  on  a  new  Westinghouse  development,  the  auto- 
matic tube-changing  relay  for  use  in  failure  of  recti- 
fier tubes.  A  pushbutton  operates  the  device.  Located 
on  one  of  Allegheny  County's  highest  spots,  1,200 
feet  above  sea  level,  the  718-foot  regular  broadcast 
tower  later  will  support  a  high-frequency  aerial. 


Gala  Program  for  KDKA  Anniversary 


19th  Year  to  Be  Marked 
By  Debut  of  New 
Transmitter 

By  J.  FRANK  BEATTY 
KDKA,  Westinghouse-owned  and 
NBC-operated  50,000-watt  station 
in  Pittsburgh,  will  take  the  air 
Nov.  4  from  its  new  transmitting 
station  at  suburban  Allison  Park. 
To  celebrate  the  event  the  station 
plans  an  anniversary  party  which 
promises  to  be  one  of  the  most  spec- 
tacular dedications  ever  conducted 
by  a  single  station. 

A  signal  described  as  over  eight 
times  stronger  will  greet  KDKA's 
listeners  that  day,  just  19  years  and 
two  days  after  it  had  broadcast  its 
pioneer  program  from  a  100-watt 
transmitter. 

Joining  in  the  festivities  as  the 
guests  of  General  Manager  Sher- 
man D.  Gregory  will  be  a  hundred 
radio  executives,  time  buyers  and 
trade  figures  who  will  be  brought 
from  all  over  the  country,  with 
KDKA  supplying  all  transportation 
and  entertainment.  The  guests  will 
go  to  Pittsburgh  in  special  roomette 
cars  and  will  be  feted  for  two  days. 

"KDKA  Day" 

In  Pittsburgh  and  Allegheny 
county  Nov.  4  will  be  "KDKA  Day" 
by  virtue  of  proclamations  by 
Mayor  Cornelius  D.  Scully,  of 
Pittsburgh,  and  the  county  com- 
missioners of  Allegheny  county. 
Both  paid  official  tribute  to  the 
"benefits  of  radio  broadcasting" 
and  declared  KDKA's  debut  Nov. 
2,  1920,  the  actual  date  of  birth, 
marked  an  important  event  in  his- 
tory. 

Along  with  the  main  two-day 
program,  KDKA  will  stage  a  pre- 
liminary two-day  festival  along 
Hollywood  lines  in  connection  with 
the  v/orld  premiere  of  the  RKO  film 
"Allegheny  Uprising",  based  on  his- 
torical events  in  the  Pittsburgh 
area.  A  troupe  of  screen  stars 
headed  by  Claire  Trevor,  star  of 
the  picture,  will  take  part  in  the 
program. 

A  10-minute  sketch  from  the 
■film  will  be  broadcast  by  Miss 
Trevor  Nov.  3  over  KDKA  and 
NBC-Blue  network.  Supporting 


roles  will  be  taken  by  KDKA  play- 
ers, with  the  Maurice  Spitalny  22- 
piece  staff  orchestra,  P.  J.  Wolfson, 
producer  of  the  picture,  and  Mayor 
Scully  participating. 

Miss  Trevor  will  visit  the  new 
transmitter  Nov.  2  for  photographs. 
A  scene  will  be  staged  at  the  trans- 
mitter site,  with  an  Indian  sending 
a  message  by  smoke  signals,  unit- 
ing the  oldest  and  newest  means  of 
communication. 

Technical  Innovations 

All  modern  technical  features 
and  a  number  of  brand  new  ones 
are  found  in  the  new  transmitting 
station.  Among  them  are  radio  air 
conditioning,  duplicate  controls  for 
three  transmitters  and  a  push-but- 
ton relay  device  banishing  interrup- 
tions from  rectifier  tube  failure. 

The  two-day  program  for 
KDKA's  guests  includes  a  greet- 
ing at  the  station  by  the  Carnegie 
Tech  Kiltie  Band.  Breakfast  will 
follow  at  the  Schenley  Hotel  where 
Mayor  Cornelius  D.  Scully  of  Pitts- 
burgh will  present  the  formal  greet- 
ing, along  with  presidents  of  Senior 
and  Junior  Chambers  of  Commerce. 
Pittsburgh  agency  men  and  news- 
paper publishers  will  join  in  the 
welcome. 

Following  breakfast,  guests  will 
be  taken  to  the  KDKA  studios  in 
the  Grant  Bldg.,  which  will  be  deco- 
rated in  holiday  splendor.  A  tour 
through  the  studios  and  a  movie  of 
KDKA  activities  will  fill  the  time 
until  lunch  at  the  famous  Duquesne 
Club.  In  the  afternoon  the  party 
will  be  taken  in  buses,  with  police 
escort,  to  the  Allison  Park  trans- 
mitter, 8%  miles  away,  where  the 
formal  dedication  takes  place. 

Capsule  speeches  will  feature  the 
dedicatory  ceremonies,  with  speak- 
ers including  Lenox  R.  Lohr,  NBC 
president;  Samuel  Harden  Church, 
president  of  Carnegie  Institute; 
George  H.  Bucher,  president  of 
Westinghouse,  and  H.  S.  Wherrett, 
president  of  Pittsburgh  Plate  Glass 
Co. 

Climax  of  the  ceremony  will  be 
the  sealing  of  a  Crystal  Case  con- 
taining recordings  of  American 
leaders  who  predict  what  the  world 
will  be  like  in  1959  when  the  case  is 
opened.  A  rag  paper  edition  of 


THE  CRYSTAL  CASE 

KDKA  Glass  Container  to  Be 
 Opened  in  1959  


TWENTY  years  from  now  the 
world  will  know  whether  it  is  all 
it  should  be,  when  the  "Crystal 
Case  of  Tomorrow",  hermetically 
sealed  at  the  KDKA  19th  anniver- 
sary festivities  Nov.  4-5,  will  be 
opened.  The  Crystal  Case  will  con- 
tain predictions  by  business,  civic 
and  industrial  leaders,  whose  ideas 
of  what  the  next  score  of  years  will 
bring  are  to  be  opened  in  1959. 

Among  other  historical  docu- 
ments, the  Crystal  Case  will  contain 
a  rag  paper  edition  of  the  Nov.  1, 
1939  Broadcasting  and  other  pub- 
lications; 15  transcriptions  carry- 
ing the  prognostications;  typical 
day  book  of  KDKA;  guest  log  of 
those  attending  the  ceremonies; 
microfilm  photographs  of  typical 
radio  scripts  and  articles  describ- 
ing the  event,  with  complete  photo- 
graphic diary. 

Tiie  case  is  built  of  three-ply 
plate,  laminated  document  glass 
three-fourths  of  an  inch  thick.  The 
face  is  3  X  4  feet,  shatterproof,  and 
filters  ultra-violet  rays  due  to  high 
lead  content. 


Broadcasting,  along  with  other 
magazines  and  newspapers,  will  be 
sealed  in  the  case,  as  well  as  a  guest 
log,  KDKA  day  book,  typical  scripts 
and  program  recordings,  and  micro- 
film photographs  of  books,  maga- 
zines and  newspapers. 

The  dedication  will  be  recorded 
by  KDKA  for  broadcast  later  in  the 
day.  A  rest  will  be  taken  after  the 
ceremony  at  Hotel  Schenley,  with 
dinner  at  the  Field  Club. 

Sunday  Schedule 

Sunday's  program  includes  choice 
of  breakfast  in  bed  or  a  hunt  break- 
fast. Opening  formal  event  will  be 
a  visit  to  the  Edgar  Thompson  steel 
works,  with  dinner  at  historic  Hye- 
holde  Inn  up  the  Ohio.  A  night  view 
of  the  Pittsburgh  panorama  will  be 
offered  from  the  hills  of  Mount 
Washington.  Later  at  Carnegie  Mu- 
sic Hall  a  one-hour  broadcast  will 
be  staged  in  honor  of  the  guests,  to 


be  carried  on  65  NBC-Blue  stations. 
KDKA  artists  will  appear  with 
stage  and  screen  luminaries.  Clos- 
ing the  two-day  party  will  be  a 
meeting  of  talent  and  guests  after 
the  broadcast,  guests  then  going  to 
the  Schenley  Hotel  for  luggage  and 
a  trip  to  the  station. 

The  new  transmitting  plant  ad- 
joins a  718-foot  antenna  designed 
ultimately  to  carry  short  wave  pro- 
grams of  WPIT  (formerly  W8XK) 
now  operating  at  Saxonburg,  and  to 
be  equipped  for  experimental  short- 
wave programs  radiated  from  a 
pickaback  antenna  atop  the  main 
tower. 

The  Technical  Plant 

Reaching  an  elevation  of  1,900 
feet  above  sea  level,  the  tip  of  the 
tower  has  been  equipped  with  a  36- 
inch  rotating  aviation  beacon 
mounted  on  a  60-foot  tower.  Even- 
tually a  superimposed  cross-arm 
aerial  is  to  carry  the  high-fre- 
quency signals  by  which  engineers 
expect  to  study  noise-free  line-of- 
sight  emanations. 

Duplicate  controls  are  provided 
for  each  of  these  transmitters,  so 
that  an  operator  in  the  glass-en- 
closed master  control  room  can  su- 
pervise all  three  programs. 

A  radio  air  conditioning  method, 
developed  by  Westinghouse  engi- 
neers and  claimed  to  be  placed  in 
use  for  the  first  time,  will  cool 
transmitter  tubes  and  heat  the 
building.  It  supplants  the  conven- 
tional practice  of  circulating 
streams  of  water  around  the  tubes 
and  carrying  off  heat  from  the 
{Continued  on  page  75) 
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IRNA  and  AFM  Will  Confer 
On  Renewing  Musician  Pacts 

Session  in  New  York  on  Nov.  2  Will  Take  Up 
Terms  of  Contracts;  Board  to  Meet 


OPENING  of  conversations  with 
the  American  Federation  of  Mu- 
sicians looking  toward  revision,  ex- 
tension or  renewal  of  contracts  for 
employment  of  musicians  by  the 
broadcasting  industry,  is  scheduled 
Nov.  2  in  New  York  by  the  execu- 
tive committee  of  Independent  Ra- 
dio Network  Affiliates  and  the  In- 
ternational Executive  Board  of 
AFM. 

With  the  present  "Schedule  A" 
expiring  on  Jan.  17  for  network  af- 
filiated stations,  the  IRNA  board, 
at  the  call  of  Chairman  Samuel  R. 
Rosenbaum,  president  of  WFIL, 
Philadelphia,  convenes  in  New 
York  Nov.  1  preparatory  to  its 
meeting  with  AFM.  Contracts  of 
non-network  independent  stations 
with  AFM  locals,  following  close- 
ly the  terms  of  the  network  af- 
filiate agreement,  expire  in  Sep- 
tember. 

To  Meet  Other  Groups 

The  IRNA  executive  committee, 
after  holding  its  preliminary  ses- 
sion, will  meet  with  the  labor  ex- 
perts of  the  major  networks.  These 
include  Mark  Woods,  NBC  vice- 
president;  Lawrence  W.  Lowman, 
CBS  operations  vice-president,  and 
T.  C.  Streibert,  vice-president  of 
WOR-MBS.  Under  the  existing 
contracts,  the  networks  share  in 
defraying  the  cost  of  hiring  mu- 
sicians for  stations,  based  on  a 
stabilization  fund  through  which 
they  contribute  to  payments  made 
by  affiliates. 

The  IRNA  executive  committee 
also  will  meet  with  a  group  repre- 
senting National  Independent 
Broadcasters  Inc.,  headed  by  for- 
mer Federal  Radio  Commissioner 
Harold  A.  Lafount,  on  the  same 
problem.  The  contract  evolved  by 
independent  stations  differs  only 
slightly  from  that  entered  into  by 
the  affiliated  stations  through 
IRNA. 

At  the  preliminary  meeting  of 
the  IRNA  committee  with  the 
AFM  board,  it  is  expected  that  a 
basis  will  be  reached  for  conver- 
sations and  negotiations,  whereby 
a  uniform  type  of  employment  con- 
tact can  be  developed.  Many  sta- 
tions have  objected  to  the  present 
schedule — providing  roughly  that 
stations  expend  approximately  5% 
of  their  annual  income  for  reten- 
tion of  staff  musicians — on  the 
ground  that  it  imposes  an  onerous 
burden.  This  has  been  held  true 
particularly  in  the  cases  of  smaller 
stations  located  in  communities 
which  do  not  have  qualified  musi- 
cians. In  spite  of  that,  they  claim 
they  have  been  forced  to  retain 
mediocre  musicians  and  pay  them 
at  the  union  scale,  while  not  being 
able  to  use  the  men  on  the  air. 

The  employment  contracts  were 
entered  into  originally  by  IRNA, 
which  was  created  for  the  purpose, 
when  the  AFM  claimed  that  unem- 
ployment in  the  ranks  of  musicians 
was  in  a  measure  attrioutable  to 
radio.  The  contracts  were  for  a 


two-year  period  and  were  entered 
into  when  a  nationwide  strike  of 
musicians  was  threatened. 

Joseph  L.  Miller,  NAB  labor  re- 
lations expert  is  expected  to  meet 
with  the  IRNA  executive  commit- 
tee as  a  consultant  in  preliminary 
deliberations.  Members  of  the  Com- 
mittee, in  addition  to  Chairman 
Rosenbaum,  are  Mark  Ethridge, 
WHAS,  Louisville;  Walter  J. 
Damm,  WTMJ,  Milwaukee;  L.  B. 
Wilson,  WCKY,  Cincinnati;  John 
Shepard  3d,  Yankee  Network.  Paul 
W.  Morency,  WTIC,  Hartford,  vice- 
chairman  of  IRNA,  also  is  expected 
to  attend. 

Joseph  N.  Weber,  president  of 
AFM,  announced  that  his  Interna- 
tional Board  also  would  hold  a  pre- 
liminary session  Nov.  1  before  the 
joint  sessions  with  the  IRNA  Exec- 
utive Committee.  Mr.  Weber  said 
that  radio  was  not  discussed  at 
his  board  session  last  week  and 
that  his  organization  had  not  form- 
ulated new  demands  as  yet.  The 
terms  of  the  new  contract,  he  as- 
serted, will  be  worked  out  with 
the  IRNA  committee  on  the  basis 
of  what  seems  best  for  both  parties. 


WITH  ITS  plan  of  organization 
completed,  the  new  $1,500,000 
Broadcast  Music  Inc.,  subsidiary  of 
NAB  designed  to  solve  the  peren- 
nial ASCAP  problem,  hopes  to  be- 
gin active  operation  as  soon  as 
formalities  of  the  organization  are 
cleared  through  the  Securities  & 
Exchange  Commission. 

At  a  meeting  of  the  Broadcast 
Music  board  scheduled  for  New 
York  Oct.  31,  the  organization  plan 
was  to  be  approved  in  final  form, 
after  having  been  drafted  by  Syd- 
ney M.  Kaye,  NAB  special  counsel 
on  copyright.  President  Neville  Mil- 
ler reported  prior  to  the  meeting 
that  response  from  the  industry 
has  been  encouraging  and  that 
pledges  made  at  the  special  con- 
vention on  copyright  in  Chicago 
Sept.  15  for  the  $1,500,000  stock 
would  soon  be  solicited.  It  is  ex- 
pected a  series  of  NAB  regional 
meetings,  in  the  17  districts  into 
which  the  country  is  divided,  will 
be  arranged  for  this  purpose. 

Meanwhile  the  Broadcast  Music 
board  has  completed  broad  operat- 
ing plans  for  the  new  corporation. 
Mr.  Miller  also  has  continued  his 
canvass  of  available  executives  in 
the  music  field  to  head  the  new  or- 
ganization. A  dozen  prominent  in- 
dividuals in  music,  it  is  understood, 
are  among  those  being  actively 
considered.  The  actual  operating 
plans  of  Broadcast  Music,  Mr.  Mil- 
ler said,  obviously  will  be  held  in 
abeyance  until  the  new  executive 
is  selected. 

On  the  surface,  except  for  the 
battle  of  briefs  and  arguments  con- 
tinuing in  State  courts  in  ASCAP's 
onslaught  against  State  anti-mo- 
nopoly laws  aimed  at  it,  compara- 
tive quiet  has  reigned  in  copyright. 


Stransky  Spots  on  12 

J.  A.  STRANSKY  MFG.  Co.,  Puk- 
wana,  S.  D.  (gas  savers),  has 
started  a  varying  schedule  of  one- 
minute  spot  announcements  on  12 
Midwestern  stations.  The  campaign 
will  be  expanded  nationally  next 
fall,  according  to  Vanderbie  & 
Reubens,  Chicago  agency  handling 
the  account. 


Socony  Sports  Plans 

SOCONY-YACUUM  OIL  Co.,  New 
York,  extensive  user  of  baseball 
broadcasts,  will  sponsor  only  Amer- 
ican League  games  next  season  and 
will  discontinue  broadcasts  of  New 
York,  Chicago  or  other  major 
league  team  games,  many  of  which 
were  sponsored  jointly  this  past 
season  by  Socony  with  General 
Mills  and  Procter  &  Gamble  Co. 
News  and  sports  broadcasts  will  re- 
place the  spring  and  fall  baseball 
games,  according  to  J.  Stirling  Get- 
chell,  New  York,  the  agency  in 
charge. 


Brockington  off  CBC  Board 

L  E  O  N  A  R  D  W.  BROCKINGTON, 
K.C.,  chairman  of  the  board  of  gov- 
ernors of  the  Canadian  Broadcasting 
Corp..  has  retired  from  that  position 
after  three  years,  his  term  ending  Oct. 
31,  according  to  announcement  by 
Prime  Minister  Mackenzie  King.  Mr. 
Brockington  will  devote  his  time  to 
his  law  iiractiee  in  Winnipeg.  As  CBC 
chairman  he  received  $1,.500  annually 
plus  travelling  expenses.  He  was  the 
only  paid  member  of  the  nine-man 
hoard. 


As  far  as  could  be  learned,  there 
have  been  no  further  negotiations 
of  stations  or  station  groups  with 
ASCAP  regarding  contract  renew- 
als to  succeed  those  which  expire 
at  the  end  of  next  year. 

An  indication,  however,  that 
ASCAP  may  be  reopening  its  cam- 
paign in  the  public  prints  was  seen 
in  an  editorial  published  in  the 
Chicago  Daily  Netvs  of  Oct.  17  cas- 
tigating the  broadcasting  industry 
for  its  campaign  "to  deprive  song- 
writers and  song  publishers  of  rea- 
sonable recompense  for  the  pro- 
ducts of  their  creative  talents  and 
industry."  Referring  to  the  State 
litigation,  the  editorial  pointed  out 
that  several  Federal  Courts  have 
granted  injunctions  against  anti- 
ASCAP  statutes  in  such  States  as 
Florida,  Tennessee  and  Nebraska. 
It  predicted  that  when  the  issue 
is  brought  before  the  Supreme 
Court  the  unconstitutionality  of 
such  statutes  would  be  "fully  es- 
tabhshed".  The  editorial  continued: 

"Yet  even  among  broadcasters 
there  seems  to  be  a  dawning  reali- 
zation of  the  futility  of  an  effort 
to  nullify  Federal  copyiight  laws 
through  State  legislatures.  Perhaps 
this  explains  a  movement  begun  by 
broadcasters  at  a  recent  convention 
in  Chicago. 

Foresees  Its  Doom 

"Enthusiastically  backed  by  neai'- 
ly  every  radio  station  in  the  coun- 
try, this  looks  toward  the  establish- 
ment of  a  radio-controlled  rival  for 
ASCAP.  Such  an  organization 
would  eventually  give  radio  pow- 
er to  deal  dictitorially  with  a  care- 
fully controlled  clique  of  publish- 
{Continued  on  page  70) 


ASCAP  Disclaims 
Network  Dickering 

Chains  Also  Deny  That  They 

Are  Negotiating  Already 

REPORTS  THAT  the  major  net- 
works were  negotiating  extensions 
of  their  contracts  with  ASCAP 
were  formally  denied  Oct.  25  by 
John  G.  Paine,  ASCAP  general 
manager.  He  declared  the  networks 
had  not  approached  ASCAP  at  all. 
Conversations  have  been  in  prog- 
ress with  individual  stations  and 
station  groups  from  time  to  time, 
it  was  indicated. 

Both  NBC  and  CBS  officials  also 
disclaimed  any  negotiations  with 
ASCAP.  It  was  pointed  out,  how- 
ever, that  a  large  number  of  sta- 
tion affiliate  contracts  run  beyond 
1940,  when  current  contracts  with 
ASCAP  expire,  and  that  all  of 
these  affiliate  contracts  contain  the 
standard  clause  requiring  the  sta- 
tion to  have  whatever  licenses  may 
be  necessary  to  allow  it  to  broad- 
cast copyright  material.  Moreover, 
it  was  ascertained  that  the  net- 
works are  continuing  conversations 
with  affiliates  in  a  normal  way  in 
connection  with  contract  renewals. 

Purveyors  of  Good  Will 

Meanwhile,  it  was  learned  that 
ASCAP,  in  an  effort  to  improve  its 
relations  with  its  broadcaster  cus- 
tomers, about  Jan.  1  will  send  two 
"ambassadors"  on  the  road  to  call 
on  stations.  Their  aim  will  be  to 
discover  what  it  is  that  broadcast- 
ers do  not  like  about  ASCAP  and 
to  attempt  to  correct  whatever  the 
Society  considers  an  erroneous  at- 
titude as  well  as  to  assist  stations 
in  making  fullest  possible  use  of 
the  music  rights  they  secure 
through  their  payment  to  ASCAP. 

The  goodwill  ambassadors  will  be 
Robert  G.  Paine,  son  of  General 
Manager  Paine,  and  Richard  Froh- 
lich,  son  of  Louis  Frohlich, 
ASCAP's  general  counsel. 


Communist  Refused 

ADDRESS  scheduled  of  Oct.  24  by 
Israel  Amter,  Communist  candidate 
for  the  New  York  City  Council, 
whose  name  was  ruled  off  the  bal- 
lot bv  the  Board  of  Elections,  was 
cancelled  by  WNEW,  New  York, 
about  three  hours  before  it  was  to 
be  broadcast  on  that  station.  Ac- 
cording to  Bernice  Judis,  general 
manager  of  WNEW:  "Broadcasts 
for  the  Communist  Party  over 
WNEW  by  candidates  whose  peti- 
tions were  recently  disqualified  by 
the  Court  of  Appeals  have  been  dis- 
continued. Discontinuance  of  the 
broadcasts  is  an  effort  to  abide  by 
the  code  recently  set  up  by  the 
NAB,  of  which  WNEW  is  a  mem- 
ber station."  Mr.  Amter  protested 
the  action  and  announced  his  inten- 
tion to  appeal  to  the  FCC. 


Equity  and  AGMA  Shows 

NEGOTIATIONS  for  two  variety 
programs  similar  to  the  Screen  Ac- 
tors' Guild  productions  on  CBS  and 
available  for  separate  sponsorship  are 
now  being  discussed  by  executives  of 
Actors  Equity  and  the  American  Guild 
of  Musical  Artists.  The  Equity  pro- 
gram will  probably  be  an  hour  pro- 
gram for  a  Sunday  afternoon  period, 
but  no  definite  plans  have  been  an- 
nounced. The  AGMA  show,  which  is 
handled  through  A.  &  S.  Lyons,  New 
York,  is  offered  as  an  hour  or  half- 
hour  program,  the  proceeds  of  which 
to  go  to  AGMA's  charity  fund  or 
to  the  maintenance  of  the  organiza- 
tion. 


Broadcast  Music  Inc.  Plans  to  Start 
Active  Operation  After  Clearing  SEC 
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Savings  Counsel  for  Oklahoma  Folks 


Brings  Hundreds  of  New  Accounts  to 
Sponsor  as  Show  Proves  Success 

By  JACK   E.  BARRY 
Secretary-Treasurer,  Oklahoma  City  Federal  Savings  8C  Loan  Assn. 


NOT  LONG  AGO  the  Okla- 
homa City  Federal  Sav- 
ings and  Loan  Association, 
'i  received  notification  from 

,    the  U.  S.  League  of  Building  and 
Loan  Associations,  that  our  radio 
program  The  Home  Folks  Counselor 
I   had  been  selected  as  ".  .  .  the  most 
■    constructive  and  resultful  radio  ef- 
i   fort  by  any  savings  and  loan  asso- 
•   ciation  in  the  entire  United  States 
:   for  the  year  1938." 
'       It  was  a  high  honor  and  deeply 
appreciated,  not  only  because  of  the 
added    prestige    and    publicity  it 
I  brought  to  our  organization,  but  be- 
cause  it  publicly  bore  out  our  sus- 
tained belief  that  with  proper  pro- 
gramming, proper  station  selection, 
intelligent  showmanship  plus  cor- 
rect merchandising  timing  and  tal- 
ent, radio  will  pay  big  dividends. 

We  had  no  idea  that  our  five- 
minute  program.  The  Home  Folks 
Counselor,  was  headed  for  national 
honors.  However  we  did  know  that 
it  was  both  prodticing  profitable  re- 
sults for  us  and  at  the  same  time 
rendering  a  distinct  public  service. 

Finding  a  Solution 

Our  success  didn't  "just  happen." 
To  those  readers  who  receive  the 
impression  that  perhaps  that  state- 
ment is  a  trifle  conceited,  let  me 
say  that  the  Oklahoma  City  Fed- 
eral Savings  and  Loan  Association 
had  used  radio  for  a  long  time 
without  impressive  results  before 
the  Hovie  Folks  Counselor  idea  was 
evolved.  Mistakes  and  shortcom- 
ings of  other  radio  trials  were,  by 
paradox,  very  valuable. 

We  had  tried  "spots,"  a  weekly 
quarter-ho'ur  talent  show,  a  half- 
hour  musical  show  on  Sundays. 
None  clicked.  Not  because  of  copy 
or  of  shoddy  talent  because  we  had 
the  best  writers,  the  best  musical 
talent  that  money  could  buy  in  the 
whole  Southwest. 

We  had  obtained  results  too,  but 
not  in  the  proportion  to  money  we 
were  spending  in  other  media. 

Early  in  1937  it  became  evident 
that  some  close  analytical  work  was 
imperative  if  we  were  to  continue 
in  radio.  We  knew  something  was 
wrong.  0*ur  problem  was  to  hunt 
down  and  eliminate  that  something. 

We  were  positively  satisfied 
WKY  had  the  audience  we  wanted 
to  reach. 

Saving  this  fact,  we  threw  over- 
board all  other  factors  and  started 
from  scratch.  Our  appeal,  we  de- 
cided, should  be  to  the  persons  who 
handle  the  average  family's  purse 
strings.  That  was  easy.  The  age- 


JOSEPH  GIFFORD 


old  answer  was  right  .  .  .  "women." 
National  surveys  corroborated  our 
own  finding  that  morning  time, 
preferably  late  morning,  was  the 
best  for  housewives  reaction. 

Our  own  surveys  again  tallied 
with  national  surveys  in  indicating 
that  "news"  was  the  favorite  lis- 
tening program  of  all  listeners.  For 
two  reasons  we  eliminated  the  news 
idea.  First,  we  did  not  feel  it  was 
a  vehicle  quite  in  keeping  with  our 
message;  second,  WKY  does  not 
sell  sponsorship  of  its  news  periods. 
Our  answer,  then,  was  a  dignified 
personal  message  to  women,  but  of 
interest  to  all,  to  be  presented  at  a 
mid-morning  or  late  morning  period 
near  the  news. 

With  this  much  settled,  we  were 
all  set  to  determine  the  program 
vehicle.  We  obtained  the  idea  we 
use  from  a  program  which  had 
failed  to  click  in  another  commun- 
ity.  We  took  the  idea,  applying  the 


first  principles  of  ordinary  sales- 
manship to  it,  an  application  which 
I  feel  should  be  the  basis  of  all 
radio  continuity.  Those  principles 
are  to  attract  attention,  sustain  in- 
terest, create  desire,  and  compel  ac- 
tion. 

Three  Little  Queries 

To  attract  attention  we  use  an 
especially  beautiful  theme  song, 
faded  down  immediately,  a  simple 
introduction  of  the  program,  fol- 
lowed by  three  timely  questions. 
These  are  answered  at  the  end  of 
the  program.  To  sustain  interest 
we  use  the  Home  Folks  Counselor 
himself,  whose  homey  philosophies 
are  usually  slanted  in  a  non-com- 
mercial way  towards  the  joys  and 
happiness  found  in  the  home  and  in 
home  ownership  thereby  combining 
the  "sustain  interest"  and  "desire 
creation." 

Action  is  compelled  in  the  last 
minute  by  the  station  announcer 
who  delivers  our  commercial.  The 
answers  to  the  questions  are  given 
by  the  Home  Folks  Counselor  im- 
mediately before  theme  and  signa- 
ture. 

This  was  what  we  strived  for  at 
decided  it  would  be  more  effe  'tive 
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the  creation  of  the  program.  Se- 
lecting the  proper  "voice"  for  the 
counselor  was  quite  a  problem.  On 
this,  we  felt,  lay  the  potential  Suc- 
cess or  failure  of  our  idea.  Through 
experienced  gained  in  the  past  we 


to  hire  our  own  "voice,"  pay  him 
ourselves,  and  allow  him  to  appear 
on  our  program  only,  a  course  not 
possible  if  we  used  the  customary 
station  announcer  because  of 
changing  schedules  and  other 
things. 

However  the  "voice"  we  hired 
mtist  be  in  keeping  with  the  gen- 
eral trend  and  style  of  our  pro- 
gram .  .  .  friendly,  homey  "Uncle 
Ed"  type  of  voice  with  enough  dig- 
nity and  force  to  reflect  the  aims 
and  policies  of  our  company. 

Auditions  were  conducted  for 
over  three  weeks.  Dozens  of  can- 
didates were  heard  and  were  lis- 
tened to  and  one-by-one  ruled  out. 
Then  we  selected,  sight  unseen,  a 
voice  that  was  suited.  It  belonged 
to  Joseph  Gifford,  a  professional 
actor  of  middle  age  whose  thirty 
years  on  the  stage  gave  him  know- 
ledge of  what  and  when  to  emnha- 
size.  He  fitted,  was  hired.  Today 
he  is  famous  in  the  Southwest  as 
The  Home  Folks  Counselor. 

The  name  was  a  natural.  The 
slogan  of  the  Oklahoma  City  Fed- 
eral Savings  and  Loan  Association 
for  years  had  been  "The  Home 
Folks".  We  added  "Counselor"  and 
there  it  was.    Titled  right,  timed 


right,  voice  right,  copy  right,  sta- 
tion right,  the  program  went  on 
the  air. 

Results  were  immediate  and 
fruitful.  In  the  two  years  the  pro- 
gram has  been  on  the  air  our  assets 
have  increased  over  one  million  dol- 
lars. Not  all  of  this  increase  is 
due  to  radio,  because  we  were  using 
other  media.  But  a  direct  and  care- 
ful check  on  new  accounts,  inquir- 
ies and  investigations  shows  that, 
directly  traceable  to  radio  alone,  is 
an  increase  of  over  400  savings 
and  investment  accounts  averaging 
$600  each— rough  total  of  $240,000, 
nearly  a  qtiarter-of-a-million  dol- 
lars. 

Story  of  a  Salesman 

Today  after  more  than  450  times 
on  the  air,  the  framework  of  The 
Home  Folks  Counselor  remains  un- 
changed. However  the  show  itself 
is  by  no  means  held  to  an  unchange- 
able and  concrete  body.  Sugges- 
tions are  constantly  coming  in  from 
listeners.  These  are  discussed, 
weighed  pro  and  con,  and  if  meri- 
torious are  tried  out. 

For  example  a  traveling  sales- 
man one  day  commented  to  the  ef- 
fect that  he  always  listened  to  the 
program  while  he  was  driving.  In- 
quiry showed  us  that  other  travel- 
ing salesmen  listened  also.  As  a 
result,  we  devoted,  for  a  time,  our 
Monday  program  to  salesmen.  Why 
Monday?  Because  that's  the  day 
most  of  them  are  driving  to  their 
territories.  Neither  did  we  blat- 
antly make  a  play  for  them,  but  by 
use  of  copy  that  was  of  interest 
to  this  class,  by  use  of  questions 
and  answers  at  beginning  and  end 
of  the  program,  respectively,  that 
were  of  interest  to  them,  we  gained 
a  distinct  class  of  listeners  without 
losing  our  regular  audience. 

The  philosophy  by  the  Counselor 
in  the  middle  of  the  program  was 
oftentimes  indirectly  pointed  at  the 
salesmen,  pointing  out  that  "in  fat 
commission  months,  save  for  the 
months  when  selling  drops  off". 
The  result  was  a  nice  slice  of  a 
business  melon  hitherto  uncut. 

Another  time  we  eliminated  all 
commercial  references  to  our  or- 
ganization by  the  Counselor  him- 
self, depending  on  the  station  an- 
nouncer to  care  for  this  detail  in 
the  closing  announcement.  A  small 
thing  perhaps,  but  audience  reac- 
tion was  quick  and  favorable.  Since 
the  Counselor  make  any  commer- 
cial reference. 

From  the  Farmer 

Not  much  thought  had  ever  been 
given  to  making  the  farmer  and 
small-town  citizen  acquainted  with 
the  convenience  of  our  savings  and 
loan  plans.  It  had  been  accepted  as 
a  foregone  conclusion  that  such 
prospective  business  was  handled 
by  small  town  institutions.  When 
it  occurred  to  us  that  there  might 
be  some  overlooked  business  to  be 
gained,  we  slanted  a  few  programs 
in  the  rural  community  direction. 
Again,  results  exceeded  expecta- 
tions. 

Within  seventeen  months  fro.n 
{Continued  on  Page  63) 


EVERY  success  story  has  a  few  secrets  in  the  background — 
secrets  that  determine  why  a  program  is  a  bonanza  instead  of  a 
dud.  This  Oklahoma  savings  institution  flirted  around  quite  a  bit 
with  radio  but  wasn't  convinced  that  the  money  might  not  be 
spent  in  more  profitable  manner.  Ensued,  thereupon,  a  serious 
study  of  radio  and  its  causes  and  effects.  The  causes  were  care- 
fully pondered,  as  were  the  eflFects,  and  the  net  result  was  a  new 
radio  effort  that  now  is  a  Southwestern  fixture.  Mr.  Barry,  in  the 
center  of  the  campaign,  tells  here  just  how  it  all  happens. 


BROADCASTING  •  Broadcast  Advertising 


November  J,  1939  •  Page  19 


Getting  Around  Europe^s  Blue  Pencils 


Ad-libbing  a  Lost  Art 
Among  Those  Facing 
Mikes  Abroad 

Aynerican  listeners,  and  ra- 
dio men  as  well,  have  little  idea 
how  carefully  each  word  broad- 
cast from  the  European  war 
centers  must  be  weighed  to 
avoid  the  censor's  blue  pencil. 
Baukhage,  NBC  commentator 
who  appeared  to  be  everywhere 
over  there,  knows  about  the  re- 
strictions and  indulges  in  some 
interesting  shop  talk  in  these 
observations,  now  that  he  is 
back  on  American  soil  after 
two  months  in  Europe. 

By  BAUKHAGE 

NBC    Commentator    on    International  Affairs 

THE  FELLOW  who  invented  the 
slogan  "in  Rome  do  as  the  Remans 
do"  was  no  I'hapsodical  poet;  he 
was  probably  some  relative  of  Mar- 
co Polo  or  one  of  his  staff.  After 
returning  from  a  quick  trip  in  the 
war  zones  and  adjacent  territory 
as  NBC's  roving  international  com- 
mentator, I'm  sure  the  boy  was 
right.  I  wasn't  in  Rome;  but  in 
Germany,  Switzerland  and  France 
the  sooner  you  learn  to  do  it  the 
way  the  natives  do  the  better. 

In  the  first  place  you  learn  to 
forget  you  ever  heard  of  the  phrase 
"ad  lib".  Ad-libbing  is  a  lost  art  in 
Europe  today  and  if  the  newsmen 
think  they  have  cause  to  weep  over 
the  censorship,  the  broadcaster  has 
a  lot  more  ground  for  tears. 

Somebody  asked  me  what  the 
chief  difference  in  radio  abroad 
and  radio  in  this  country  was.  The 
answer  that  came  into  my  head 
first  was  this:  Radio  in  America 
sells  goods;  in  Europe  it  sells  gov- 
ernments. 

Efficient  Germans 

It  would  be  hard  to  say  which  of 
the  three  governments  under  whose 
censorship  I  spoke  censored  the 
hardest.  The  Germans  manage  the 
job  with  such  precision  and  dis- 
patch that  once  one  became  accus- 
tomed to  doing  as  the  Romans  do, 
their  method  proved  the  most  pain- 
less. They  have  had  a  lot  of  ex- 
perience. The  French,  when  I  left, 
had  just  passed  the  job  over  to  the 
military,  who  were  using  a  tank  in- 
stead of  a  scalpel.  Their  leisurely 
methods,  and  the  lack  of  a  chance 
to  talk  it  over,  made  the  French 
method  harder  to  get  used  to.  Per- 
haps by  now  they  have  their  sys- 
tem organized  a  little  better  with 
an  eye  to  making  it  a  less  heart- 
breaking process  for  the  broadcast- 
er. 

In  both  countries  the  objectives 
are  largely  the  same:  First,  to 
withhold  military  or  other  informa- 
tion which  might  give  aid  and  com- 
fort to  the  enemy;  second,  to  con- 
serve sympathy  abroad  and  morale 
at  home. 

In  Switzerland  any  and  all  reg- 
ulation of  public  expression  has  one 
concrete  purpose;  namely,  to  keep 
out  of  war.  And  that  means  the 
broadcaster  has  a  triple  censorship, 
the  first  to  protect  Switzerland's  in- 
to nal  interests ;  the  other  two  to 
keep  from  offending  either  belliger- 


TWO  exciting  months  started  Aug. 
24  when  Hilmar  R.  Baukhage,  NBC 
commentator,  packed  his  bag  and 
was  off  for  Port  Washington,  N.  Y. 
to  board  a  transatlantic  plane  one 
hour  after  receiving  notice  of  the 
assignment.  He  returned  from  Eu- 
rope Oct.  6  by  plane. 

ent.  All  radio  censorship  must  be 
more  rigid,  Europeans  argue,  be- 
cause of  the  immediacy  and  inti- 
macy of  the  spoken  word.  A  broad- 
cast is  tied  more  closely  in  the  lis- 
tener's mind  to  the  nation  from 
which  he  speaks  than  a  dispatch  in 
a  newspaper  printed  in  the  read- 
er's own  home  town. 

Of  course  Europe  is  far  more 
shortwave  conscious  than  America. 
Therefore  great  effort,  probably  the 
major  radio  effort  of  each  nation  at 
war  today  is  the  broadcast  aimed 
at  foreign  countries.  The  Germans 
have  long  worked  on  this  phase,  of 
course,  but  now  they  have  re- 
doubled these  activities  and  Ger- 
man radio  broadcasters  and  of- 
ficials are  working  night  and  day 
with  cots  in  many  offices. 

Telling  the  World 

While  I  was  in  France  I  was 
present  while  42  contestants  were 
auditioned  one  afternoon  (and  none 
accepted)  for  jobs  broadcasting 
shortwave  to  the  United  States. 
Only  one  spoke  American,  the  rest 
either  out-Englished  Oxford  or  had 
a  strong  Gallic  flavor. 

Of  course  listening  to  foreign 
broadcasts  in  Germany  is  strictly 
forbidden  (the  penalty  can  be 
death).  As  one  news-hungry  listen- 
er put  it  to  me,  "It  isn't  worth 
the  worry."  Any  disgruntled  neigh- 
bor, discharged  servant  or  other 
hyper-patriotic  snooper  can  com- 
plain if  he  hears  your  radio  going 
at  a  time  when  no  authorized  Ger- 
man broadcast  is  scheduled. 

How  widely  German  propaganda 
is  listened  to  in  France  and  else- 
where there  is  no  way  of  knowing. 
Recently  Berlin  stations  have  been 
reported  as  telling  the  workers  of 
the  world  that  Germany  is  fighting 
shoulder  to  shoulder  with  Russia 
for  the  workers  of  the  world 
against  Capitalism.  The  French 
claim  these  appeals  fall  on  deaf 
ears  there. 

As  far  as  the  American  listener 
is  concerned,  censorship,  bad  as  it 
is,  doesn't  stop  a  wide  -awake 
American  broadcaster  abroad  from 


telling  a  pretty  informative  story. 
The  usual  amount  of  unbelief  with 
which  any  good  reporter  must  be 
endowed  keeps  him  fairly  immune 
to  propaganda.  I  found  that  with 
a  little  tact  and  adroitness,  in  Ger- 
many at  least,  I  could  get  through 
some  ideas  that  might  have  been 
censorable  had  they  been  too  baldly 
presented.  The  German  censors 
made  allowances  for  a  certain 
amount  of  I'eportorial  zeal  on  my 
part  and  censored  without  censure, 
frequently  with  apology.  Sometimes 
with  a  generosity  that  surprised 
both  me  and  my  listeners. 

I  can't  quarrel  much  with  cen- 
sorship in  wartime.  But  gagging 
free  speech  in  peacetime  is  an- 
other matter.  It's  well  to  remember 
that,  while  you  can't  have  war 
without  censorship,  without  some 
censorship  in  the  first  place  you 
probably  couldn't  have  a  war. 


W9XAA  License  Denied 

DENIAL  of  a  license  renewal  for 
W9XAA,  international  broadcast 
outlet  operated  bv  the  Chicago  Fed- 
eration of  Labor  in  conjunction 
with  WCFL,  was  ordered  Oct.  23 
by  the  FCC  alonsr  with  dismissal  of 
two  other  applications  under  which 
the  station  would  have  been  volun- 
tarily assifjned  to  the  MoT-mon 
Church  for  oneration  in  Utah. 
On  Sept.  13  [BROADCASTING,  Sept. 
1.5]  the  FCC  issued  proposed  find- 
ings announcing  its  intention  to 
deny  all  three  applications.  Because 
no  exceptions  were  filed  to  the  re- 
port, the  proposed  findings  auto- 
matically were  made  the  actual  de- 
cision coincident  with  th"  issuance 
of  the  order  Oct.  23.  The  dismis- 
sal of  the  transfer  application  to 
Radio  Service  Corp.,  adjunct  of  the 
Mnrmon  Church,  was  without  prej- 
udice and  presumably  leaves  the 
way  open  for  the  Utah  corporation 
to  file  a  new  application  for  the 
W9XAA  facilities. 


Newspapers  Buy  WTMA 

WTMA.  Charleston,  S.  C,  which 
went  on  the  air  last  June  as  a  local 
outlet  on  1210  kc,  has  been  sold  to 
the  publishers  of  the  Charleston 
News  &  Courier  and  Charleston 
Evening  Post,  subject  to  FCC  ap- 
proval. The  purchase  price  was  un- 
disclosed. The  newspaper  interests 
have  already  assigned  W.  D.  Work- 
man Jr.,  of  the  newspapers'  staff, 
to  be  manager  of  the  station. 
Transfer  will  be  from  Y.  W.  Scar- 
borough and  J.  W.  Orvin,  president 
and  vice-president  respectively  of 
the  Atlantic  Coast  Life  Insurance 
Co.,  who  secured  the  CP  for  the 
station  in  August  1938  and  estab- 
lished it  last  summer. 


KRBM,  Bozeman,  on  Air 

KRBM,  Bozeman,  Mont.,  new  100- 
watt  night  and  250-watt  daytime 
station  on  1420  kc,  went  on  the  air 
Oct.  15  Under  the  management  of 
Pat  Goodover,  with  J.  MacLeod  as 
commercial  manager  and  J.  Mc- 
Graw  as  chief  engineer.  The  sta- 
tion is  RCA  equipped  throughout, 
with  a  164-foot  Truscon  tower.  It 
is  50%  owned  by  E.  B.  Craney, 
operator  of  KGIR,  Butte,  and  50% 
by  Roberts  B.  MacNab  Jr.,  Mon- 
tar  I  and  North  Dakota  hotel  own- 


CBS  War  News 

ALL  CLIENTS  and  adver- 
tising agencies  doing  business 
with  CBS  have  been  advised 
of  two  new  policies  instituted 
at  the  network  in  regard  to 
war  broadcasts  in  a  special 
communication  signed  by 
Paul  Kesten,  CBS  vice-presi- 
dent. The  letter  states  that, 
in  regard  to  news  broadcasts, 
the  network  has  arranged  a 
spaced  schedule  of  news  pro- 
grams covering  the  European 
war,  and  that  "advertisers 
are  requested  to  make  no 
plans  for  new  or  additional 
news  broadcasts  without  pri- 
or consultation  with  CBS." 
Regarding  war  dramatiza- 
tions, the  letter  said  that 
"situations  growing  out  of 
the  present  war  are  to  be 
avoided  either  for  drama  on 
the  air  or  as  background  for 
the  presentation  of  other 
dramatic  program  material." 


Elmer  Davis  Explains 
Reporting  of  War  News 

BREATH-TAKING  pace  and  ef- 
fect of  radio  news  reporting,  as  re- 
flected in  radio's  minute-to-minute 
coverage  of  the  outbreak  of  war  in 
Europe,  is  discussed  by  Elmer 
Davis,  CBS  news  analyst,  in  his  ar- 
ticle, "Broadcasting  the  Outbreak 
of  War"  in  the  November  Harpers. 
Mr.  Rice,  a  veteran  of  both  news- 
paper and  radio  journalism,  decried 
newspapers'  "hostility"  toward 
broadcasters  for  being  first  with 
the  news,  and  emphasized  the  need 
for  cooperation  between  the  two 
media  in  preserving  their  constitu- 
tional rights  of  freedom  of  speech 
and  press. 

Drawing  from  his  experience 
with  CBS  before  and  during  the 
outbreak  of  hostilities,  Mr.  Rice  de- 
scribed the  trials  and  tribulations 
of  a  radio  news  analyst  in  Ameri- 
ca, among  them  the  incessant 
standing  by  for  emergency  com- 
mentaries, working  in  last-minute 
bulletins  extemporaneously  while  a 
news  broadcast  is  on  the  air,  a 
working  day  of  18  hours  although 
actual  time  on  the  air  during  that 
period  might  not  total  60  minutes, 
and  the  continually  ringing  bells  on 
the  teletype  which  indicated  bulle- 
tin after  bulletin,  all  on  the  air 
within  30  seconds  after  receipt  and 
30  minutes  before  a  newspaper  ex- 
tra could  be  on  the  street.  He  paid 
tribute  to  H.  V.  Kaltenborn  for 
the  "outstanding  brilliance"  of  his 
day-by-day  interpretations,  and  to 
Bob  Trout,  CBS  special  events  an- 
nouncer, for  his  handling  of  extem- 
poraneous assignments  and  ability 
to  get  a  "novice"  out  of  a  jam  dur- 
ing a  broadcast. 


West  Gets  WTMV  Control 

THE  FCC  on  Oct.  24  authorized  trans- 
fer of  control  of  WTMV.  East  St. 
Louis,  111.,  from  Lester  E.  Cox  to  Wil- 
liam H.  West  Jr.,  manager.  Mr.  Cox 
sells  his  66%  of  the  stock,  totaling 
370  shares,  in  equal  parts  to  Mr.  West 
and  Carlin  French,  of  East  St.  Louis. 
With  the  130  shares  already  owned  by- 
Mr.  West,  he  becomes  controlling 
stockholder.  Purchase  price  for  the  Cox 
holdings  was  $50,00a. 


WOLF  are  call  letters  assigned  by  the 
FCC  for  the  new  local  station  recently 
authorized  in  Syracuse,  N.  Y.  [Beoad- 
CASTING,  Oct.  151. 
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I  ainH  never  saw  nothing 
like  these  here  promotions  I 

#  With  all  due  regard  to  Messrs.  Barnum  and 
Bailey  and  their  undoubted  genius  at  "promotion", 
we  of  WHO  can  smile  a  tolerant  smile  at  any  three, 
nine,  or  fifteen-ring  circus  the  world  has  ever 
known!  For  almost  every  day,  WHO  does  some- 
thing new!  And  the  result  is  that  every  day  and 
every  night,  the  whole  Mid-West  is  crowding  into 
our  tent! 

For  instance,  this  way,  ladeez  and  gemp-mums  — 
hurry,  hurry,  hurry!  —  here  are  a  few  of  our  recent 
promotions!  ...  At  the  Iowa  State  Fair,  August  25 
through  September  1,  WHO  set  up  a  "Crystal 


Studio"  from  which  we  broadcast  all  local  and  fea- 
ture programs.  Broke  all  attendance  records  —  dis- 
tributed 25,000  broadsides  with  pictures  of  WHO 
staflf  and  artists  —  completely  ran  out  on  the  second 
day!  ...  At  the  WHO  Tall  Corn  Contest,  63  en- 
tries got  huge  crowds  and  publicity,  with  Governor 
of  Iowa  presenting  prizes  before  Grandstand  on 
August  30!  .  .  .  On  September  17,  H.  R.  Gross, 
our  popular  newscaster,  was  made  Honorary  Chief 
of  the  Fox  and  Sac  Indian  tribes  at  Fort  Atkinson, 
before  the  largest  crowd  assembled  in  north-eastern 
Iowa  since  Ringling  Circus  was  there  many  years 
ago!  .  .  .  At  Corn  Belt  Plowing  Contest,  sponsored 
by  WHO,  nearly  20,000  people  saw  23  contestants 
vie  for  the  plowing  championship  of  the  Mid- West, 
with  news-reel  reporters  shooting  the  contest  for 
national  distribution.  This  was  on  September  23! 
.  .  .  On  September  30,  WHO  opened  the  ninth 
season  for  the  Iowa  Barn  Dance  Frolic,  with  4500 
people  in  attendance  at  the  Des  Moines  Shrine 
Temple.  Hundreds  turned  away! 

And  so  on  —  until  both  you  and  we  are  out  of 
breath!  But  mark  you  —  this  is  promotion.  This 
is  showmanship.  This  is  the  stuflF  from  which  radio 
audiences  are  built  —  the  substance  that  has  made 
WHO  in  fact  the  Voice  of  the  Mid-West  .... 
Is  there  a  sales  message  that  we  can  shout  for  you? 


WHO, 

+  for  IOWA  PLUS!  + 


DES  MOINES  .  .  .  50,000  WATTS 
J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.,  National  Representatives 


Addition  of  Mexican  Stations 
To  Ford  Program  Is  Approved 

Use  of  10-Statioii  Hookup  May  Lead  Others  to 
Include  Southern  Nation  in  Schedules 


A  NAME  WANTED 

Cowles  Stations  Offer  Prize 
-For  Group  Title- 


PRESAGING  introduction  of 
American  network  commercial  pro- 
gram service  to  Mexico,  the  FCC 
Oct.  25  granted  the  petition  of  CBS 
for  authority  to  transmit  the  Foirl 
Sunday  Evening  Hour  to  10  sta- 
tions in  the  most  populous  areas  of 
that  nation. 

Regarded  as  an  experiment 
which  will  be  watched  by  other  net- 
woi'k  advertisers,  the  service  was 
slated  to  begin  Oct.  29  for  a  13- 
week  run,  placed  through  the  reg- 
ular Ford  agency,  N.  W.  Ayer  & 
Son.  Arrangements  for  projection 
of  the  Ford  program,  featuring 
symphonic  music  and  outstanding 
concert  artists,  were  made  by  CBS 
at  the  behest  of  Victor  E.  Creigh- 
ton,  representative  for  a  number 
of  regular  Mexican  stations  who 
headquarters  in  both  Mexico  City 
and  San  Antonio. 

No  Official  Objection 

CBS  did  not  initiate  the  move, 
but  on  behalf  of  the  Ford  com- 
pany and  its  agency  filed  the  neces- 
sary applications  with  the  FCC  and 
checked  also  with  the  State  De- 
partment. It  is  understood  that  no 
official  objection  was  voiced  in  any 
quarter,  but  on  the  contrary  it  was 
felt  that  transmission  of  outstand- 
ing programs,  both  commercial  and 
sustaining,  to  Mexico  and  other 
Latin  American  countries  would 
tend  to  foster  the  Administration's 
Good  Neighbor  policy. 

According  to  the  application  filed 
with  the  FCC,  a  toll  charge  of  $250 
per  program  for  the  one-hour  fea- 
ture would  defray  all  time,  special 
announcer  and  other  charges  billed 
through  the  Ayer  agency.  It  speci- 
fies also  that  the  agency  would  pro- 
cure customary  discounts  as  well 
as  the  normal  15%  commission. 
While  there  was  no  formal  explana- 
tion, it  is  presumed  that  the  sta- 
tion time  charges  in  Mexico  will 
be  handled  locally  thi'ough  Ford 
factory  branches  and  distributors, 
rather  than  through  the  American 
agency.  CBS  does  not  stand  to  rea- 
lize any  return  on  the  "experi- 
mental" series. 

Mr.  Creighton,  who  is  understood 
to  have  convinced  the  Ford  com- 
pany and  its  agency  of  the  desir- 
ability of  opening  the  Mexican  field 
for  network  broadcasting,  sought 
the  aid  and  assistance  of  CBS  in 
making  the  arrangements.  It  was 
reported  also  that  at  least  three 
other  substantial  network  adver- 
tisers plan  to  observe  the  experi- 
ment closely  and  if  it  proves  suc- 
cessful they  propose  to  follow  the 
same  course. 

Under  Section  .325  of  the  Com- 
munications Act,  specific  FCC  au- 
thority is  necessary  to  transmit 
pi  ograms  across  the  U.  S.  borders. 
All  three  major  networks  transmit 
both  commercial  and  sustaining 
programs  to  Canadian  stations  and 
the  network  of  the  Canadian 


Broadcasting  Corp.  The  Ford  se- 
ries, however,  will  mark  the  first 
venture  of  American  advertisers  in- 
to Mexico  on  a  regular  basis  via 
network  transmission.  Commercial 
transcriptions  are  used  regularly 
on  Mexican  stations. 

It  was  pointed  out  that  the  ten 
stations  to  which  the  service  would 
be  supplied  are  regularly  licensed 
commercial  Mexican  outlets.  So  far 
as  is  known,  none  is  in  the  so-called 
"outlaw"  classification  and  there 
are  no  border  stations  included. 

Transmission  Setup 

The  contract,  as  filed  with  the 
FCC,  specifies  that  the  Sunday 
Evening  Hour  will  be  delivered  to 
the  Mexican  border  through  KTSA, 
San  Antonio,  CBS  outlet,  by  AT&T 
telephone  lines.  The  contract  cost 
per  program  to  the  border  was 
quoted  as  $190.  At  the  border,  the 
Government-owned  telephone  and 
telegraph  company  of  Mexico  will 
pick  up  the  programs  for  distribu- 
tion to  nine  of  the  ten  stations  by 
wire  line.  Since  no  wire  lines  are 
available  to  the  tenth  outlet, 
XEME  at  Merida,  Yucatan,  it  will 
rebroadcast. 

The  FCC  was  advised  that  Span- 
ish announcements  on  the  programs 
would  be  made  from  Monterey,  and 
that  the  commentaries  of  William 
J.  Cameron  included  in  the  program 
will  be  faded  out  with  a  Spanish 
translation  to  be  given  from  Mon- 
terey during  that  interval. 

In  addition  to  XEME,  the  reg- 
ular broadcast  stations  to  transmit 
the  programs  are  XEQ,  Mexico 
City;  XET,  Monterey;  XECZ,  San 
Luis  Potosi;  XES,  Tampico;  XED, 
Guadalajara;  XEU,  Vera  Cruz.  In- 
ternational shortwave  stations  to 


TURNING  tables  on  the  fecund 
minds  who  devise  prize  contests  for 
public  consumption,  the  Cowles 
Stations,  Des  Moines,  on  Nov.  1  an- 
nounced their  own  competition  "for 
advertising  men  only",  offering  a 
$500  award  for  a  name. 

Following  the  "What's  sauce  for 
the  Goose  is  sauce  for  the  Gander" 
theme,  the  Cowles  .Stations  (for- 
merly Iowa  Broadcasting  Co.)  have 
annotmced  the  rules  for  the  contest. 
The  purpose  is  to  procure  a  market 
name  describing  the  primary  area 
served  by  the  four  stations — WMT, 
Cedar  Rapids;  KRNT  and  KSO, 
Des  Moines,  and  WNAX,  Yankton. 

Eligible  for  entry  are  all  em- 
ployes, male  and  female,  of  agen- 
cies, advertising  managers  or  any 
time  buyer  now  using  radio  as  a 
medium."  The  Earle  Allen  agency, 
of  Omaha,  handling  the  campaign, 
said  that  it  was  felt  the  matter  of 
contests  foisted  upon  the  public 
daily  at  the  instigation  of  agencies 
had  gone  "far  enough".  To  change 
the  usual  procedure,  it  said  en- 
trants "will  not  have  to  tear  the 
antenna  off  their  radio  set  to  send 
it  in  with  their  entry". 

carry  the  program  are  XEQQ,  Mex- 
ico City;  XETT,  Monterey,  and 
XEDD,  Guadalajara. 

The  applications  filed  with  the 
FCC  sought  authority  to  transmit 
the  program  from  Oct.  15  through 
Jan.  7,  1940.  Delay  in  routine,  how- 
ever, resulted  in  announcement  of 
the  applications  on  Oct.  24  and  ap- 
proval was  forthcoming  by  the  cir- 
culation method.  It  is  presumed 
that  if  the  experiment  proves  suc- 
cessful, the  Ford  relays  will  be  ex- 
tended for  another  13-week  period 
or  longer. 


T.  FRANK  SMITH,  manager  of 
KXYZ,  Houston,  has  applied  to  the 
FCC  for  a  new  250-watt  station  there 
on  1210  kc. 


EXCITEMENT  was  furnished  by  Joe  Hamilton  Noland,  news  editor  of 
WSM,  Nashville,  on  Oct.  23  when  he  described  his  first  solo  flight  during 
a  special  broadcast  originated  by  WSM  and  fed  to  NBC-Blue.  Noland 
used  a  pack  transmitter  to  describe  his  takeoff,  flight  and  landing, 
step  by  step,  as  well  as  to  participate  in  a  two-way  conversation  with 
Jack  Harris,  WSM  special  events  director,  on  the  ground.  To  operate 
the  pack  outfit  it  was  necessary  for  Noland  to  qualify  for  an  operator's 
license,  which  he  did  after  10  days'  tutoring  by  Chief  Engineer  Jack 
DeWitt.  The  broadcast  concluded  from  Washington,  where  Clinton  M. 
Hester,  administrator  of  the  Civil  Aeronautics  Authority,  congratulated 
Noland.  At  left  are  Noland  (in  plane  with  chest-mike),  and  Harris,  just 
before  the  takeoff",  which  was  made  on  schedule  despite  an  eleventh- 
hour  deluge  of  red  tape,  and  at  right  squats  Harris,  watching  Noland's 
plane  (upper  right)  take  off  from  the  Nashville  airport. 


Ruling  May  Be  Required 
By  NAB  on  Dramatized 
Programs  for  Elections 

WITH  open  season  for  electioneer- 
ing in  the  offing,  some  question  al- 
ready has  arisen  regarding  drama- 
tization of  political  broadcasts, 
which  may  force  a  ruling  by*  the 
NAB  Code  Compliance  Committee. 

Announcement  by  WHN,  New 
York,  that  a  series  of  programs 
under  the  auspices  of  the  Citizen's 
Non-Partisan  Committee  would  be 
based  on  the  dramatization  plan 
precipitated  the  issue.  The  code  it- 
self does  not  mention  such  drama- 
tizations a3  taboo,  but  the  prelimi- 
nary draft  of  the  self -regulation 
document  made  public  by  the  NAB 
last  summer  alluded  to  the  subject. 

It  is  understood  it  was  decided 
to  eliminate  specific  language  deal- 
ing with  political  dramatizations 
and  leave  the  issue  for  interpreta- 
tion by  the  Code  Compliance  Com- 
mittee after  a  test.  Several  years 
ago  a  furor  developed  when  the  Re- 
publican National  Committee  spon- 
sored a  dramatization  in  which  the 
recorded  voice  of  President  Roose- 
velt was  employed  in  a  broadcast 
by  Senator  Vandenburg  (R-Mich.). 

The  WHN  announcement  said 
that  the  new  series  involved  illus- 
tration of  a  political  talk  with  play- 
lets. "This  is  believed  to  be  a  new 
idea  in  political  broadcasting  and 
may  be  the  forerunner  of  similar 
airings  in  the  political  show,"  the 
announcement  said. 


New  Poughkeepsie  Local 
Is   Authorized  by  FCC 

FOLLOWING  its  refusal  several 
months  ago  to  authorize  the  local 
newspaper  interests  to  establish  a 
new  local  station  in  Poughkeepsie, 
N.  Y.,  the  FCC  on  Oct.  17  author- 
ized the  Poughkeepsie  Broadcasting 
Corp.,  a  group  of  local  residents  in- 
cluding newspaper  operators,  to 
construct  a  new  fulltime  250-watt 
station  in  that  community  to  op- 
erate on  1420  kc.  Call  letters  will 
be  WKIP. 

The  corporation  is  headed  by 
Richard  E.  Coon,  editor  of  the 
Poughkeepsie  Eagle -News  and 
Poughkeepsie  Star  &  Enterprise, 
morning  and  evening  newspapers. 
He  owns  40%  of  the  preferred  and 
70%  of  the  common  stock.  Mrs. 
Blanche  J.  Parks,  publisher  of  the 
newspapers,  owns  32%  of  the  pre- 
ferred and  16%  of  the  common 
stock.  Other  stockholders  are:  John 
E.  Mack,  attorney,  20%  preferred, 
10%  common;  James  'Townsend, 
banker;  Henry  N.  MacCracken, 
president  of  Vassar  College;  John 
B.  Grubb,  attorney;  Charles  S. 
Mitchell,  former  head  of  the  local 
Chamber  of  Commerce.  Each  of  the 
latter  four  own  2%  of  the  preferred 
and  1%  of  the  common. 


WENY,  Elmira,  Starting 

WENY,  Elmira,  N.  Y.,  new  250- 
watt  outlet  on  1200  kc,  will  be- 
come the  122d  outlet  of  MBS  when 
it  begins  operating  in  early  Novem- 
ber. It  will  be  licensed  to  the  El- 
mira Star-Gazette  Inc.,  publisher 
of  the  Elmira  Star-Gazette  and  Ad- 
vertiser, Gannett  newspapers  which 
also  operate  WESG,  Elmira,  under 
lease  from  Cornell  University.  The 
two  stations  will  have  joint  studios 
in  the  Mark  Twain  Hotel  and  will 
be  jointly  managed  by  Dale  L.  Tay- 
lor. An  RCA  transmitter  and  a 
425-foot  tower  are  being  installed. 
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5.000  women  wrote  to  WLS  for  a  miniature 
sewing  kit,  mentioned  only  once  and  then  incident- 
ally, by  a  guest  on  the  WLS  ^Teature  Foods"  pro- 
gram (11:00  to  11:30  A.M.), 

41%  of  the  requests  came  from  Metropolitan 
Chicago — 25%  from  Chicago  proper,  16%  from  the 
suburbs.  Metropolitan  Chicago  contains  only  26% 
of  the  radio  homes  in  the  WLS  Major  Coverage 
Area.  Thus  26%  of  the  homes  sent  in  41%  of  the 
mail.  Which  proves  again: 

WLS  Is  Listened  to  in  Chicago 


Prairie  Farmer  Station 

licago)      Glenn  Snyder,  Manager 

^^^^^^^^^^^ 

John  Blair  &  Company,    New  York,    Chicago,    Detroit,   St.  Louis,   Los  Angeles,   San  Ft 


anctsco 


Test  of  Economic 
Policy  Is  Sought 

FCC  to  Ask  Supreme  Court 
For  Rule  in  Dubuque  Case 

SUPREME  COURT  adjudication 
of  the  FCC's  "unlimited  competi- 
tion" philosophy,  under  which  it 
contends  it  may  license  stations  re- 
gardless of  economic  injury  to  ex- 
isting stations,  will  be  sought  by 
the  FCC  itself  in  a  petition  for  re- 
view of  the  so-called  Saunders  case 
involving  a  new  station  applica- 
tion for  Dubuque,  la.  The  FCC  is 
expected  to  file  its  petition  through 
the  Department  of  Justice  by  Nov. 
2 — the  statutory  deadline. 

While  two  other  FCC  appeals 
from  decisions  of  the  U.  S.  Court 
of  Appeals  for  the  District  of  Co- 
lumbia are  pending  before  the  high- 
est tribunal,  they  go  only  to  the 
lower  court's  jurisdiction,  and  in- 
volve usurpation  of  the  FCC's  reg- 
ulatory power.  The  Saunders  case, 
however,  raises  clearly  the  eco- 
nomic issue,  in  which  the  lower 
court  has  dealt  harshly  with  the 
FCC's  contentions.  It  was  in  the 
WMEX,  Boston,  case  that  the 
coui-t  last  August  completely  scut- 
tled the  FCC's  economic  theory, 
sustaining,  however,  the  FCC's  de- 
cision against  the  Yankee  Network 
which  had  protested  an  increase  in 
power  for  WMEX  on  economic 
grounds. 

Dubuque  Case  Pending 

Becatise  the  FCC  could  not  ap- 
peal the  WMEX  decision  and  there- 
by have  the  Supreme  Court  rule  on 
the  economic-competition  question, 
it  proposes  to  raise  the  issue  in  the 
Dubuque  case,  in  which  WKBB,  ex- 
isting station,  opposed  the  licens- 
ing by  the  FCC  of  a  new  local  sta- 
tion to  the  Telegraph-Herald.  The 
lower  court  reversed  the  FCC's 
grant,  holding  that  the  FCC  is 
legally  bound  to  make  appropriate 
findings  as  to  economic  injury  to 
existing  stations. 

Determination  to  seek  a  Supreme 
Court  review  came,  it  is  under- 
stood, after  FCC  General  Counsel 
William  J.  Dempsey  had  taken  up 
with  the  appellate  court  the  ques- 
tion whether  it  desired  to  "retain 
jurisdiction"  in  the  Saunders  case 
by  permitting  a  new  brief  or  by 
allowing  reargument  on  the  eco- 
nomic question.  The  court  concluded 
informally  that  it  had  no  such  de- 
sire and  implied  it  would  not  ob- 
ject to  a  Supreme  Court  review. 

Another  chapter  was  written  in 
the  WMEX  case  Oct.  23  when  the 
Court  of  Appeals,  in  a  per  curiam 
opinion,  dismissed  the  appeal  of 
WCOP,  Boston,  from  the  decision 
granting  WMEX  5,000  watts  full 
time  on  the  1470  kc.  high  power 
regional  channel,  in  lieu  of  its  ex- 
isting local  assignment.  Like  the 
Yankee  Network  appeal,  WCOP 
claimed  ruinous  economic  injury 
would  result.  The  Court,  however, 
ruled  that  the  assignment  of  rea- 
sons for  appeal  by  WCOP  "is  even 
less  adequate  to  show  an  appeal- 
able interest"  than  that  of  Yankee. 


AUsweet  on  60 

SWIFT  &  Co.,  Chicago  (Allsweet 
margarine) ,  on  Nov.  8  starts  a  six- 
week  campaign  of  six  announce- 
ments weekly  on  60  stations.  J. 
Walter  Thompson  Co.,  Chicago, 
handles  the  account. 


HONORING  H.  V.  Kaltenborn's  movie  debut,  as  himself,  in  "Mr.  Smith 
Goes  to  Washington",  Columbia  Pictures  Corp.  invited  the  "dean  of 
commentators"  and  his  colleagues  to  a  luncheon  and  preview  of  the 
picture  on  Oct.  16.  In  the  group  are  (standing,  1  to  r)  Frank  Singiser, 
WOR;  George  H.  Combs  Jr.,  WHN;  Mark  Hawley,  WOR;  Arthur  Hale, 
WOR;  Richard  Brooks,  WNEW;  (seated)  Bryce  Oliver,  WHN;  Raymond 
Gram  Swing,  WOR;  Mr.  Kaltenborn,  CBS;  Johannes  Steele,  of  WMCA. 

Picture-of-the-Month  Series  Symbolic 
Of  New  Movie  Attitude  Toward  Radio 


By  DAVID  GLICKMAN 

DESPITE  reports  to  the  contrary, 
there  will  be  greater  cooperation 
than  ever  before  between  the  mo- 
tion picture  industry  and  radio. 
Those  who  but  a  few  months  ago 
predicted  that  there  would  be  fewer 
film  names  and  contract  talent  used 
on  transcontinental  sponsored  radio 
shows  this  fall  have  changed  their 
tune,  and  are  now  firmly  convinced 
that  the  trend  is  in  the  other  di- 
rection. 

Practically  every  major  network 
show  emanating  from  Hollywood 
today  features  such  talent.  With 
film  studios  cutting  down  produc- 
tion activity  because  of  the  loss  of 
the  European  market  due  to  the 
war,  motion  picture  talent  is  turn- 
ing to  broadcasting  with  a  vengence 
as  a  means  to  keep  their  name  be- 
fore the  public  and  also  to  increase 
income. 

Where  in  the  past  many  film 
stars  had  to  be  coaxed  into  radio 
appearances  by  big  money,  today 
their  front  man  is  seeking  out 
agency  producers  for  the  oppor- 
tunity. The  film  industry  itself  has 
also  made  a  complete  revaluation 
of  radio  plugs,  and  competition  for 
network  mention  of  pictures  and 
personalities  promises  to  be  greater 
than  ever  before. 

Down  Go  the  Bars 

A  combination  of  circumstances 
is  involved,  all  of  them,  however, 
pointing  to  a  closer  working 
"agreement"  between  motion  pic- 
ture units,  exhibitors  and  network 
radio.  Film  studios  that  early  this 
year  set  up  stringent  regulations 
in  their  relations  with  broadcast- 
ing are  relenting,  and  in  several 
instances  have  given  the  approving 
nod  to  stars  and  contract  players 
to  make  network  appearances  on 
sponsored  shows. 

General  opinion  among  Holly- 
wood advertising  agency  executives 
is  that  there  never  has  been  a  real 
feud  between  the  two  entertain- 
ment mediums.  They  explain  that 
film  studios,  against  their  better 
judgment,  yanked  talent  from 
sponsored  network  shows  when 
theatre  operators  throughout  the 
country  protested  against  a  tie-in 
between  the  two  mediums,  declar- 
ing that  it  hurt  box-office  receipts. 
They  further  declare  that  film  stu- 
dios right  along  acknowledged  ra- 
dio as  a  valuable  medium  to  ex- 


ploit pictures  and  to  build  up 
known  or  unpopular  talent.  With 
the  clamor  by  exhibitors,  they  were 
forced  to  retreat.  Now  that  the  cry 
has  died  down,  film  executives  are 
again  permitting  their  talent  to 
take  advantage  of  the  extra  money 
to  be  gained  from  radio.  Much  of 
it,  incidentally,  returns  to  the  pic- 
ture studio's  coffers  because  play- 
ers are  under  contract. 

If  the  film  industry  really  has  a 
"beef",  then  radio  has  one  too.  It 
must  be  remembered  that  film  stu- 
dios have  made  many  a  raid  on  ra- 
dio for  talent.  Many  of  the  out- 
standing motion  picture  stars  and 
contract  players  today  got  their 
start  in  radio  and  are  still  featured 
on  sponsored  network  shows.  The 
list  is  too  long  to  enumerate,  but 
good  examples  are  Dorothy  La- 
mour.  Nelson  Eddy,  Jack  Benny, 
Bing  Crosby,  and  Bob  Hope.  Radio 
still  continues  to  supply  the  new 
names  and  faces  so  necessary  to 
the  film  industry's  success  and  at 
the  same  time  it  is  using  well  es- 
tablished picture  talent  on  impor- 
tant transcontinental  programs. 

There  are  many  in  Hollywood 
who  right  along  advocated  a  com- 
mon working  ground  for  pictures 
and  radio,  believing  that  each 
could  and  would  help  the  other. 
Many  film  studio  executives  of  that 
opinion  are  warm  to  the  idea  in 
the  hope  of  giving  radio  their  bene- 
fits. In  return  they  would  accept  all 
the  help  that  national  and  inter- 
national broadcasting  can  give  to 
the  progress  of  pictures.  It  would 
be  a  game  of  give  and  take. 

No  Fight,  Says  Hays 

Will  H.  Hays,  president  of  Mo- 
tion Picture  Producers  &  Distribu- 
tors of  America,  has  repeatedly  de- 
clared that  there  is  no  fight  be- 
tween the  film  and  radio  industry, 
despite  contrary  reports  from  other 
sources.  He  maintained  that  stand 
even  during  the  height  of  the 
squawks  by  exhibitors. 

Bill  Backer's  Movie  Night,  which 
gets  under  way  Nov.  3,  is  said  to 
be  a  forerunner  in  a  campaign  to 
weld  a  new  and  stronger  alliance 
between  films  and  radio.  It  will  be 
a  monthly  event  and  featured  on 
a  different  sponsored  one  hour  net- 
work program  each  time,  with 
Bacher  directing.  The  outstanding 
film  production  of  the  month  will 
be  dramatized  each  time.  Selection 


is  to  be  made  by  a  committee  head- 
ed by  Louella  Parsons. 

It  will  be  tagged  the  Picture  of 
the  Month.  Entire  insert  on  the 
network  program,  chosen  monthly, 
is  to  be  known  as  Movie  Night. 
The  CBS  Kate  Smith  Hour,  spon- 
sored by  General  Foods  Corp.  is  to 
open  the  series.  With  exception  of 
Bud  Abbott  and  Lou  Costello,  Miss 
Smith  is  bringing  her  entire  radio 
troupe  to  Hollywood  for  the  broad- 
cast. Last  half-hour  of  the  program 
is  to  be  a  dramatization  of  the  20th 
Century-Fox  production,  "Drums 
Along  the  Mohawk".  Miss  Smith  is 
to  be  narrator.  Miss  Parsons  will 
introduce  Claudette  Colbert,  Henry 
Fonda  and  other  film  talent  ap- 
pearing on  the  broadcast. 

All  major  film  studios  are  said 
to  look  with  favor  on  the  new  plan, 
which  has  been  nursed  along  by 
Bacher  for  many  months.  Adver- 
tising agencies  producing  spon- 
sored network  shows  are  also  said 
to  be  in  favor  of  the  idea,  and  sev- 
eral one  hour  programs  have  al- 
ready been  made  available.  The  in- 
itial program  is  said  to  be  costing 
20th  Century-Pox  Film  Corp.  $15,- 
000.  Publicity  for  the  program  and 
picture  too  are  being  given  on  the 
Kate  Smith  programs  up  to  the 
time  of  the  broadcast  Nov.  3.  Re- 
action to  the  broadcast  by  exhibi- 
tors will  be  closely  watched  by  the 
studios. 

Hollywood  Plans 

Accompanying  Miss  Smith  to 
Hollywood  are  Ted  Collins,  announc- 
er. Jack  Miller,  music  director,  Ted 
Straeter,  Harry  Ackerman,  pro- 
ducer, and  H.  S.  Barnes,  agency 
contact  executive  on  the  General 
Foods  Corp.  account.  Miller  will 
use  a  pickup  band  for  his  part  of 
the  program.  David  Broekman  is 
musical  director  of  the  Movie  Night 
series  and  has  a  30-man  orchestra 
and  full  ensemble  for  the  drama- 
tizations. Bacher,  in  the  production 
setup,  is  being  assisted  by  former 
associates,  including  Mary  Edith 
Stahl,  production  aide,  and  Harry 
Kronman  and  Hal  Block,  writers. 
On  the  various  programs  Bacher 
will  share  production  responsibili- 
ties with  agency  staffs.  On  the  Mo- 
hawk broadcast,  he'll  be  associated 
with  the  production  staff  of  Young 
&  Rubicam. 

It  must  be  remembered  too  that 
the  film  industry  has  a  program  of  , 
its  own,  the  CBS  Screen  Guild 
Theatre,  sponsored  by  Gulf  Oil  ' 
Corp.,  which  earned  $222,000  last 
season  for  the  Motion  Picture  Re- 
lief Fund.  Leading  stars,  featured 
players,  writers,  and  directors  con- 
tribute their  services  free  to  the 
weekly  program  and  the  sponsor 
in  turn  donates  $10,000  weekly  to 
the  MPRF.  It  is  expected  that  the 
current  series,  which  resumed  on 
the  network  Sept.  24  will  add  $390,- 
000  to  the  fund  and  complete  the 
$500,000  quota  necessary  to  the 
MPRF  for  a  new  home  for  aged 
and  needy  motion  picture  workers. 


Gangbusters  in  Papers 

RADIO  PROGRAM  Gangbusters, 
produced  by  Phillips  H.  Lord  and 
heard  on  CBS  under  the  sponsorship 
of  Colgate-Palmolive-Peet  Co.,  is  be- 
ing adapted  into  comic  strip  format 
for  national  newspaper  syndication 
under  the  direction  of  Bernard  L. 
Schubert,  sales  manager  of  Phillips 
Lord  Co.  The  strip  has  been  tested  for 
the  past  seven  months  in  Popular 
Comics  magazine  with  a  central  hero 
character  known  as  "Gangbuster  John 
Winston". 
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Ihe  Gr6en  Hornet 


Half-Hour  Mystery  Drama  •  Twice  Weekly 


LIVE  TALENT 


Police  and  criminals  join  to 
"Get  the  Green  Hornet"  but 
he's  still  at  large.  And  going 
stronger  every  day  .  .  .  Thril- 
ling scripts  .  . .  Inspired  acting 
.  .  .  Outstanding  sound  effects 
. . .  All  by  the  organization  that 
originated  and  produces  The 
Lone  Ranger  .  .  .  Here  it  is — 
exactly  what  YOU'VE  BEEN 
LOOKING  FOR. 


TRANSCRIPTIONS 


Write  for  Qreen  Hornet  Case  History 
and  Price  for  Your  Market 

KING-TRENDLE  BROADCASTING  CORP. 

Stroh  Bmlding  Detroifi  Michigan 


WXYZ  •  DETROIT 

Basic  ^taUm  HBC  BUuvHOmhH  •  •l<^StaUoii,Michi^ 
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Increases  Slated 
For  1 2  Regionals 

Only  Routine  Stands  in  Way 

Of  Power  Boosts  by  FCC 

WITH  engineering  conflicts  al- 
ready cleared,  and  only  the  legal 
routine  to  be  covered,  a  dozen  re- 
gional stations  operating  on  three 
channels,  are  expected  to  be  ac- 
corded licenses  for  5,000-watt  full 
time  operation  in  the  near  future. 
Two  stations — KFRC,  San  Fran- 
corded  licenses  for  5,000watt  full 
cisco,  and  KHQ,  Spokane — already 
have  been  accorded  the  night  power 
increases  in  accordance  with  the 
new  station  classification  rules 
which  became  effective  Aug.  1. 

Meanwhile,  informal  conferences 
are  continuing  between  FCC  engi- 
neers and  engineers  and  attorneys 
for  applicant  stations  seeking  the 
5  kw.  night  authorizations.  It  is 
hoped  that  conflicts  will  be  cleared 
as  quickly  as  possible  permitting 
FCC  approval.  The  Law  Depart- 
ment, however,  also  must  pass  on 
such  applications  to  ascertain  that 
no  legal  conflicts  are  involved  such 
as  pending  applications  for  new 
facilities. 

Three  Channels  Clear 

Based  on  prevailing  information 
in  Washington,  it  is  understood 
that  stations  on  the  590,  950  and 
1330  kc.  channels  are  cleared  from 
the  engineering  standpoint  insofar 
as  the  power  increases  are  con- 
cerned. These  include  WOW,  Oma- 
ha, and  WEEI,  Boston,  on  590  kc; 
KFWB,  Hollywood,  KGVO,  Mis- 
soula, Mont.,  WRC,  Washington, 
and  KMBC,  Kansas  City,  on  950 
kc;  WTAQ,  Green  Bay,  Wis., 
KGB,  San  Diego,  KRIS,  Corpus 
Christi,  KSCJ,  Sioux  City,  la., 
WDRC,  Hartford,  and  WSAI,  Cin- 
cinnati, on  1830  kc. 

All  told,  there  are  pending  some 
100  applications  for  power  in- 
creases to  5,000  watts  full  time, 
which  would  give  these  stations 
Class  III-A  assignments  under  the 
new  rules.  Because  of  interference 
protection  requirements  and  other 
complications,  it  is  not  expected 
that  all  of  these  applications  can 
be  granted.  A  majority  of  them, 
however,  are  expected  to  be  cleared 
within  the  next  few  months. 


Sarasota  Outlet  Plans 

FRANK  S.  LANE,  former  man- 
ager of  WDOD,  Chattanooga,  who 
resigned  several  months  ago  to  as- 
sume the  management  of  the  new- 
ly-authorized WSPB,  Sarasota, 
Fla.,  100  watts  night  and  250  day 
on  1370  kc,  announces  that  the  sta- 
tion is  expected  to  begin  operat- 
ing on  or  about  Dec.  15.  RCA 
transmitter  equipment  and  a  175- 
foot  Truscon  tower  have  been  or- 
dered. Mr.  Lane  will  hold  the  post 
of  commercial  manager  as  well  as 
general  manager,  with  Jack  Daub 
as  program  director.  The  remain- 
der of  the  staff  has  not  yet  been 
named.  The  FCC  last  June  author- 
ized a  gi-otip  of  Chattanooga  busi- 
ness men,  headed  by  Sam  H.  Camp- 
bell, oil  distributor,  to  construct  the 
station. 


ALL  SCHOOLS  were  dismissed  in 
Arkansas  City,  Kan.,  recently  so  3,000 
children  and  1,000  adults  might  hear 
an  address  on  radio  by  Nila  Mack, 
CBS  director  of  children's  programs, 
who  had  returned  to  her  home  town 
for  a  three-week's  vacation. 


Temporary  Grants 

AFTER  ANNOUNCING  denial  of 
the  applications  for  extension  of 
special  experimental  authority  to 
operate  fulltime  for  WDGY,  Minne- 
apolis, and  WMAZ,  Macon,  Oct.  14, 
the  FCC  later  the  same  day  dis- 
closed that  the  extensions  had  been 
granted.  The  stations  operate  lim- 
ited time  on  the  1180  kc.  clear  chan- 
nel and  the  Minneapolis  outlet  has 
been  accorded  special  authority  for 
fulltime  operation  for  the  last  sev- 
eral months.  WMAZ  recently  was 
granted  similar  privileges.  Both 
grants,  made  by  Commissioner  T. 
A.  M.  Craven,  in  charge  of  broad- 
cast routine,  were  for  one  month, 
expiring  on  Nov.  15  in  the  case  of 
WMAZ  and  on  Nov.  13  for  WDGY. 
WSPR,  Springfield,  Mass.,  which 
operates  limited  time  on  the  1140 
kc.  channel,  was  given  special  tem- 
porary authority  to  operate  until 
9  p.m.  (EST)  until  Nov.  13  to 
broadcast  political,  local  and  net- 
work programs. 


10  LOCALS  GIVEN 
250  WATTS  NIGHT 

TEN  more  local  stations  have  been 
authorized  by  the  FCC  to  increase 
their  night  powers  to  250  watts,  in 
decisions  announced  Oct.  17  and  24. 
This  brings  to  175  the  number  of 
stations  securing  250  watts  night 
in  conformity  with  the  new  FCC 
rules  reclassifying  stations,  which 
became  effective  Aug.  1  [Broad- 
casting, Sept.  15,  Oct.  1,  15]. 

The  Oct.  25  grants  were  to 
W  A  Z  L,  Hazleton,  Pa. ;  W  M  F  R, 
High  Point,  N.  C;  WILM,  Wil- 
mington, Del.;  WGRM,  Grenada, 
Miss.;  KATE,  Albert  Lea,  Minn.; 
KXL,  Portland,  Ore.;  WGAU,  Ath- 
ens, Ga.  The  Oct.  17  grants  were 
to  KANS,  Wichita,  Kan.;  KWBG, 
Hutchinson,  Kan.;  KSUN,  Lowell, 
Ariz. 

The  Commission  on  Oct.  24  also 
authorized  WMF  J,  Youngstown,  0., 
to  operate  fulltime  with  100  watts 
in  lieu  of  its  daytime  assignment, 
and  on  Oct.  17  it  authorized  KHBC, 
Hilo,  Hawaii,  to  change  its  fre- 
quency from  1400  to  1220  kc,  with 
250  watts  fulltime.  On  Oct.  19  the 
Commission  issued  proposed  find- 
ings recommending  denial  of  the 
application  of  KOH,  Reno,  to  shift 
from  1380  kc.  with  500  watts  to 
630  kc.  with  1,000  watts. 


KXOX  Nears  Completion 

J.  ALLEN  BROWN,  advertising 
manager  of  WHMA,  Anniston, 
Ala.,  has  been  appointed  commer- 
cial manager  of  the  new  KXOX, 
Sweetwater,  Tex.,  which  is  sched- 
uled to  go  on  the  air  on  or  about 
Nov.  15.  He  will  work  under  Rus- 
sell Bennitt,  manager,  who  is  co- 
publisher  of  the  Sweetwater  Re- 
porter and  one  of  the  chief  stock- 
holders. Construction  of  the  RCA 
transmitter  equipment  and  the  Le- 
high 196-foot  tower  is  nearing  com- 
pletion. The  station  was  authorized 
for  construction  last  May  and  will 
operate  with  250  watts  daytime  on 
1210  kc. 


Riggio  Cigarettes  Test 

RIGGIO  TOBACCO  Co.,  Brooklyn, 
N.  Y.,  on  Oct.  19  started  a  13-week 
test  campaign  for  Regent  cigarettes 
on  WHN,  New  York,  using  three 
quarter-hour  periods  of  UP  news 
weekly.  Schedule  may  be  expanded 
later.  M.  H.  Hackett  &  Co.,  New 
York,  is  agency. 


BELLS  GALORE  are  exhibited  by 
Announcer  Herb  Howard,  who,  in 
conjunction  with  his  afternoon  Ro- 
deo Recess  on  WNAX,  Yankton, 
S.  D.,  offered  prizes  to  listeners 
submitting  the  oldest  bell,  the 
smallest  bell  and  the  most  unusual 
bell.  Prize-winning  "oddest  bell" 
was  the  pair  of  large  cluster  bells 
on  either  side  of  the  table  before 
him — brought  from  Russia  more 
than  75  years  ago,  where  they  were 
worn  on  the  backs  of  horses  trot- 
ting across  Siberian  plains.  During 
the  contest,  a  different  bell  was 
used  to  open  each  program. 


Nickel  Errors 

A  FINE  of  5  cents  is  levied 
on  announcers  of  KMO,  Ta- 
coma.  Wash.,  for  every  mis- 
pronounced word.  The  re- 
ward goes  to  the  first  person 
who  calls  attention  to  the 
error.  Since  the  European 
war,  proper  names  are  not 
subject  to  fine.  The  idea  has 
announcers  of  the  station  us- 
ing the  dictionary  more  fre- 
quently and  checking  col- 
leagues minutely. 


Alaska  Station  Debut 

THE  NEW  KFAR,  Fairbanks, 
Alaska,  made  its  formal  debut  Oct. 
1,  operating  with  1,000  watts  on 
610  kc.  It  is  licensed  to  Capt.  A.  E. 
Lathrop,  pioneer  Alaskan  indus- 
trialist and  publisher  of  the  Fair- 
banks News-Miner.  With  Jack  Win- 
ston as  manager  and  Gilbert  A. 
Wellington  as  Seattle  representa- 
tive, the  following  other  staff  ap- 
pointments have  been  announced : 
Ward  Duffy,  formerly  merchandis- 
ing research  director  of  Stockton- 
West-Burkhart,  Cincinnati,  mar- 
keting and  advertising  research; 
Irene  Richard,  of  Seattle,  contin- 
uity and  women's  editor;  George 
Meyers,  reporter  on  the  News- 
Miner,  announcer;  Stanton  Ben- 
nett, former  chief  engineer  of 
KBND,  Bend,  Ore.,  chief  engineer; 
August  Hiebert,  formerly  with 
KBND,  assistant  chief  engineer. 
RCA  equipment  and  a  300-foot  Le- 
high tower  have  been  installed. 


Grove  Labs,  on  148 

GROVE  LABORATORIES,  St. 
Louis,  is  conducting  a  special  cam- 
paign for  Bromo  Quinine  using  the 
theme  "Cold  Tragedies"  on  one- 
minute  dramatized  spot  announce- 
ments, transcribed  by  RCA,  five  to 
six  times  weekly  on  148  stations 
throughout  the  country.  The  cam- 
paign, which  started  Oct.  9,  will 
run  for  26  weeks.  Stack-Goble  Adv. 
Agency,  New  York,  is  the  agency. 


KWTN  Deletion 
Affirmed  by  Court 

Upholds  FCC  in  Removal  of 

Station  in  Watertown 

IN  AN  opinion  affirming  the  FCC, 
the  U.  S.  Court  of  Appeals  for  the 
District  of  Columbia  Oct.  16  sus- 
tained the  Commission's  ordered 
deletion  of  KWTN,  Watertown,  S. 
D.,  for  alleged  violation  of  technical 
regulations,  and  for  unauthorized 
assignment  of  license.  The  station 
since  the  deletion  order  May  27  has 
been  operating  under  a  stay  order 
and  has  20  days  from  Oct.  16  in 
which  to  seek  a  court  rehearing. 

The  opinion,  written  by  Associ- 
ate Justice  Justin  Miller  and  con- 
curred in  by  Chief  Justice  D.  Law- 
rence Groner  and  Associate  Justice 
Wiley  B.  Rutledge,  held  that  the  i 
Commission's  report,  findings  and 
grounds  for  decision  in  ordering 
deletion  of  the  station  were  amply 
substantiated  by  the  evidence. 
KWTN,  it  said,  did  not  deny  the 
correctness  of  the  findings  but  did 
dispute  the  Commission's  conten- 
tion that  they  provided  a  proper 
basis  for  deletion. 

Experience  and  Conduct 

Holding  that  in  acting  upon  an 
original  application  the  Commis- 
sion may  perhaps  be  required  to 
speculate  to  some  extent  as  to  the 
qualifications  of  the  applicant,  the 
court  said,  however,  that  in  passing 
upon  a  renewal  or  a  proposal  to 
revoke,  it  has  an  additional  basis  of 
experience  and  conduct  upon  which 
to  determine  the  character  and  fit- 
ness of  the  licensee  and  his  qualifi- 
cations to  operate  the  station.  The 
court  said  the  station  had  urged 
that  since  it  had  been  granted  re- 
peated renewals,  even  after  the 
purported  violations,  the  Commis- 
sion thereafter  was  forever  barred 
from  any  further  consideration  of 
such  delinquencies.  It  declared  this 
argument  "has  much  the  same  sub- 
stance as  would  a  contention  that 
because  an  indulgent  judge  had  re- 
peatedly granted  probation  to  a 
confirmed  criminal,  he  would  be 
barred  from  considering  the  crimi- 
nal's past  record  when  he  next  com- 
mitted a  crime  and  again  applied 
for  probation." 

Answering  the  contention  that 
there  is  need  for  broadcasting  serv- 
ice in  the  KWTN  area,  the  court 
said  that  while  this  is  important, 
other  considerations  are  important 
also  "including  the  willingness  and 
ability  of  the  licensee  to  comply 
with  the  law  and  with  the  rules  and 
regulations  prescribed  by  the  Com- 
mission; in  order  to  guarantee  so 
far  as  possible  a  wholesome  policy 
in  management  and  operation." 

"There  is  now  pending  before  the 
FCC  an  application  for  a  new  sta- 
tion to  operate  on  the  KWTN  fre- 
quency of  1210  kc.  with  100  watts 
filed  on  behalf  of  the  principals  of 
that  station.  The  applicants  are 
Dr.  F.  Koren,  who  now  owns  two- 
thirds  interest  in  KWTN  and  M. 
W.  Plowman,  present  manager  of 
the  station.  Each  would  have  50% 
interest. 


U.  S.  Shoe  on  156 

U.  S.  SHOE  Co.,  Cincinnati  (Red 
Cross  shoes)  is  placing  its  Have 
You  Heard  series  on  156  stations 
through  Stockton,  West,  Burkhart, 
Cincinnati  agency,  according  to 
Mertens  &  Price,  producer,  which 
claims  this  is  a  record  number  of 
current  placements. 
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we  sell  pianos 

—in  memphis,  nova  scotia  and  new  york 


The  skeptics  said,  "Now,  really!" 

The  agency  said,  "Well,  can't  we  .  .  ." 

Please  read  carefully.  It's  the  most 
amazing  thing—  . 

The  pianos  sold  for  $295  and  up— 
mostly  up,  and  WOR  evening-time 
was  used  to  sell  them. 

Did  they  use  an  orchestra?  Name  stars? 
Lush? 

No,  Edgar.  They  used  a  piano;  a  piano 
which  a  little  lady  played  and  asked 
quietly  would  you  maybe  want  a  book- 
let describing  the  piano. 

The  announcer  suggested  that  any- 
body who  was  interested  might— hold 
everything— might  BUY  A  PIANO! 
Such  tact! 

Well,  that  program  stayed  on  WOR 
once  each  week.  And  in  seven  months 
this  happened  . . . 

During  the  first  month  on  WOR  sales 
jumped  20%  in  Metropolitan  New 
York. 

At  the  end  of  two  months  sales  had 
hiked  themselves  47%. 

And  four  months  later  the  gain  stood 
at  7o7o. 

Inquiries  poured  in  from  Memphis, 
Nova  Scotia  and  even— even  New  York! 
And  sales  were  made  in  Memphis  and 
Nova  Scotia  and  even  New  York. 

This  incident  is  not  told  to  stir  you 
to  crash  into  WOR  with  a  lady  at  the 
piano.  It  is  told  because  so  costly  and 
hard-to-sell  a  product  as  a  piano  sold 
just  as  easily  on  WOR  as  dresses  and 
lipstick  and  insurance  and  overalls. 

Our  address  is  1440  Broadway,  in 
New  York. 


Mr.  Ruppert 


Radio  Promotion 
Provides  Aid  to 
Retail  Druggists 

Cooperative  Steps  Described 
At  Convention  by  Ruppert 

RETAIL  druggists  can  easily  ob- 
tain cooperation  of  radio  stations 
with  their  local  organizations 
through  a  reciprocal  understanding 
in  promoting  items  which  radio  sta- 
tions advertise,  particularly  in  the 
form  of  window 
displays  featur- 
ing radio  -  adver- 
tised  products, 
Dick  Ruppert,  of 
the  sales  promo- 
tion  staff  of 
WLW  -  WSAI, 
Cincinnati,  told 
delegates  at  the 
mid-October  con- 
vention of  the 
National  Assn.  of  Retail  Druggists 
in  St.  Paul.  The  convention  was  at- 
tended by  1,700  druggists,  repre- 
senting 33,000  of  the  60,000  drug 
stores  in  the  United  States. 

Invited  to  address  the  NARD 
convention  at  the  request  of  the 
Ohio  Valley  Drug  Assn.,  Mr.  Rup- 
pert outlined  the  cooperative  ef- 
forts of  WLW-WSAI  and  the  Ohio 
group  in  promoting  special  mer- 
chandising plans,  particularly  the 
campaigns  built  around  First  Aid 
Week  and  Nationally  Advertised 
Brands  Week,  which  have  attracted 
national  attention. 

Special  Campaigns 

"There  are  three  big  phases  of 
cooperation  which  radio  stations 
can,  consistent  with  their  own  aims 
of  promoting  radio-advertised  prod- 
ucts, give  druggists,"  Mr.  Ruppert 
commented.  "These  are,  first,  put- 
ting over  special  campaigns  such 
as  First  Aid  Week,  Nationally  Ad- 
vertised Brands  Week  and  Na- 
tional Pharmacy  Week.  Secondly, 
teaching  the  public  what  the  asso- 
ciations of  druggists  stand  for, 
what  they  are  accomplishing  in  the 
way  of  health  protection,  and  tell- 
ing them  druggists  are  a  profes- 
sional group,  not  merely  clerks  be- 
hind a  counter.  Thirdly,  giving  pub- 
licity to  civic  and  social  affairs  of 
the  druggists  and  all  special  cam- 
paigns to  create  additional  busi- 
ness which  their  association  offici- 
ally sponsors." 

"Druggists  must  remember,  how- 
ever, that  there  are  at  least  two 
types  of  radio  stations,"  he  cau- 
tioned. "You  cannot  expect  a  sta- 
tion which  covers  huge  areas  to 
give  emphasis,  via  broadcasts,  to 
affairs  important  to  only  one  small 
community.  Great  radio  stations, 
such  as  WLW,  are  most  useful  in 
putting  over  national  campaigns 
because  the  selling  impact  is  so 
tremendous,  by  reason  of  reaching 
into  such  wide  areas.  The  greatest 
help  big  radio  stations  can  give 
druggists  is  in  the  big  drives. 

"The  big  stations  are  also  a  pow- 
erful medium  in  explaining  what 
the  association  of  druggists  means 
to  a  community.  But  here  again  a 
smaller  association  must  be  careful 
in  requesting  too  much  time  from  a 
station,  because  most  of  your  asso- 
ciations are  limited  to  one  city. 
And  in  order  to  teach  the  public 
what  an  association  means  to  it, 
the  public  must  first  have  a  geo- 


COURTING  SMALL- TOWN  PAPERS 

Pays  Big  Dividends,  KGKO  Discovers  After 
 Trying  Out  'Suburban  Editor'  Program  


By  ELBERT  HALING 

KGKO,  Fort  Worth 

AS  PUBLICITY  director  dtiring 
the  past  eight  years  for  KGKO, 
Fort  Worth,  and  two  other  major 
Texas  stations  I've  had  opportun- 
ity to  scan  with  anxious  eye  the 
columns  of  one-fourth  of  the  Lone 
Star  State's  daily,  semi-weekly  and 
weekly  newspapers.  Of  the  761 
newspapers  published  in  Texas, 
fewer  than  20  carry  any  radio 
schedules  and  they  seldom  mention 
individual  stations.  It  was  some  ac- 
complishment, therefore,  when 
KGKO  in  three  months  built  up  a 
friendship  with  20  Texas  small- 
town papers  heretofore  shunning 
news  about  radio  stations. 

To  what  extent  this  good  will 
has  extended  can  be  understood 
from  KGKO's  scrap  book,  which 
shows  300  coltimn-inches  of  KGKO 
publicity  gleaned  from  smalltown 
papers  in  the  station's  primary 
area.  Included  in  this  figure  are 
some  25  separate  pieces  of  art 
showing  KGKO  artists  in  action! 
And — most  surprising  —  KGKO 
hasn't  paid  space  rates  for  a  single 
inch. 

How  It's  Done! 

So  far  as  we've  been  able  to  dis- 
cover, no  other  station  within 
KGKO's  primary  area  is  conduct- 
ing or  was  conducting  such  a  ser- 
ies when  the  KGKO  Suburban  Edi- 
tor was  born  last  July.  The  first 
step,  therefore,  was  to  select  care- 
fully some  50  small-town  papers 
strategically  located  within 
KGKO's  primary  area  and  to  write 
each  of  the  papers'  editors  a  per- 

graphical  unity  of  interest  with 
that  association. 

"That  consideration  of  unity  of 
interest  is  the  determining  point 
which  druggists  should  keep  in 
mind  when  making  requests.  This 
brings  us  to  the  place  where  the 
smaller,  but  popular,  local  stations 
become  the  most  useful.  Also  it 
must  be  remembered  that  these 
smaller  stations  are  very  useful  in 
putting  across  national  campaigns, 
for  there  the  local  significance  of 
the  campaign  can  be  built  up  in 
terms  of  local  interest,  local  health 
and  local  savings. 

"But  the  smaller  stations  become 
of  paramount  importance  to  drug- 
gists at  the  point  at  which  big  sta- 
tions are  unable  to  dwell  too  much 
on  local  events.  Consequently  the 
natural  conclusion  must  be  that  the 
small  stations  are  the  ones  to  which 
the  druggists  should  make  over- 
tures for  publicity  on  purely  local 
campaigns,  for  teaching  the  public 
what  the  local  association  means  to 
that  town.  Similarly,  all  social  af- 
fairs, stich  as  big  dances  and  out- 
ings, should  and  will  receive  pub- 
licity only  from  local  stations. 

"We  radio  men  want  you  to  help 
us,  too.  Helping  us,  very  fortu- 
nately, means  helping  yourself. 
And  that  is  helping  yourself  when 
you  prominently  display  products 
that  are  advertised  over  your  radio. 
When  you  do  that,  you  sell  more — 
and  you  help  radio  do  a  better  sell- 
ing job.  Big  window  displays,  pla- 
cards, interior  store  streamers — • 
they  make  the  price  which  radio 
stations  want  for  their  help  to 
you." 


sonal  letter  explaining  what  sort 
of  program  to  expect  and  when  to 
listen  for  the  initial  airing.  Each 
editor  was  requested  to  place  the 
Suburban  Editor  on  his  exchange 
list.  This,  in  itself,  was  a  somewhat 
"daring"  request  since  several 
nearby  stations  were  subscribing 
to  these  same  papers  in  an  effort 
to  obtain  special  favors. 

However,  20  editors  responded 
at  once  by  placing  KGKO  on  their 
free  exchange  list,  and  judging 
from  later  comment,  they  and  their 
townships  have  received  double 
their  original  investment. 

After  one  or  two  programs  had 
been  offered,  just  to  prove  to  any 
suspecting  newspapermen  that 
KGKO  had  nothing  sinful  up  its 
sleeve,  an  editor  was  issued  an  in- 
vitation in  the  form  of  a  personal 
letter  from  the  Suburban  Editor 
to  visit  KGKO's  studios  for  an  "in- 
formal radio  chat  .  .  .  write  your 
own  two-page  dotible-spaced  type- 
written interview  .  .  .  mention 
your  town's  attributes  and  your 
paper's.  .  ." 

The  Suburban  Editor  program 
was  scheduled  at  9:45  a.m.,  Sun- 
days, a  time  when  a  large  rural 
audience  could  be  reached  and  a 
time  when  guest  editors  may  jour- 
ney to  KGKO's  studios  for  their 
informal  chats. 

Already  eight  editors  have  been 
interviewed,  among  them  being  H. 
B.  Fox  of  the  Madisonville  Meteor, 
recent  winner  of  a  $500  Best  R'ural 
Editor  Award.  After  each  inter- 
view the  visiting  editors  and  their 
families  are  taken  on  a  studied 
tour  of  KGKO's  studios  and  given 
a  bird's-eye  tour  of  the  city  from 
the  observation  walks  connected 
with  the  station's  18th-story  studio. 
KGKO  boasts  that  whenever  a  vis- 
iting editor  returns  to  his  home 
town  he  carries  with  him  an  en- 
tirely new  slant  on  the  broadcast- 
ing industry  as  a  whole. 

Promotion  Follow-Ups 

But  here's  the  beauty  of  the  en- 
tire plan.  Wishing  to  maintain 
this  valuable  friendship  between 
the  20  papers  on  the  KGKO  ex- 
change list  it  was  decided  to  take 
no  advantage  in  any  way  of  the 
possible  enthusiasm  of  any  editor. 
After  the  program's  introduction 
the  editors  were  not  bombarded 
with  publicity  blurbs.  Of  their  own 
volition  they  wrote  feature  stories 
of  their  KGKO  visit,  etc.  Then 
they  received  personally,  mats  of 
the  Suburban  Editor  in  action 
before  a  KGKO  microphone  with 
cutlines  explaining  where  the  sta- 
tion could  be  found  on  the  dial. 

Later,  this  was  followed  by  single 
column  mats  of  various  KGKO  ar- 
tists appearing  on  certain  commer- 
cial programs  with  cutlines  giving 
program  times  but  no  mention  of 
sponsor's  name.  KGKO's  publicity 
department  scored  90%  on  this 
phase  and  later,  whenever  special 
events  are  planned,  or  new  pro- 
grams introduced  a  score  of  85% 
can  be  depended  tipon.  Naturally, 
KGKO's  merchandising  department 
makes  much  ado  with  time  buyers 
about  the  more  than  200,000  pre- 
mium rural  reader-listeners,  out- 
side of  several  metropolitan  daily 
subscription  lists,  that  KGKO's 
publicity  department  can  break 
into ! 


ELBERT  HALING,  Suburban  Edi- 
tor of  KGKO,  Fort  Worth,  left, 
interviews  Garland  Farmer,  editor 
of  The  Henderson  Times,  Hender- 
son, Texas. 


WKZO  Is  Winner 
In  Long  Litigation 

Soon  to  Use  Unlimited  Time 

With  Directional  Antenna 

VICTORIOUS  in  its  six-year  fight 
for  full-time  operation,  WKZO, 
Kalamazoo,  is  speeding  construc- 
tion of  its  new  antenna  array  which 
will  permit  it  to  launch  unlimited 
time  service  within  three  months, 
according  to  announcement  Oct.  16 
by  John  E.  Fetzer,  president  and 
general  manager. 

With  the  denial  Oct.  9  by  the 
U.  S.  Supreme  Court  of  the  peti- 
tion for  a  writ  of  certiorari  filed  by 
WOW,  Omaha,  to  review  the  ruling 
of  the  lower  court  sustaining  the 
WKZO  full-time  grant,  the  last 
legal  obstacle  was  eliminated.  For 
the  last  half-dozen  years,  WOW 
has  opposed  the  full-time  operation 
of  the  Kalamazoo  station  on  the 
frequency  on  technical  interference 
grounds.  The  FCC  decision  grant- 
ing WKZO  full  time  was  sustained 
by  the  appellate  court  after  which 
the  review  was  sought  in  the  high- 
est tribunal. 

Operating  on  the  choice  590  kc. 
frequency  with  1,000  watts,  WKZO 
is  now  an  outlet  of  the  Michigan 
Network.  It  is  considered  likely  the 
station  will  procure  a  national  net- 
work affiliation  and  conversations 
already  are  in  progress  with  NBC 
regarding  both  Red  and  Blue  and 
with  CBS.  In  addition  to  Michigan 
Network  programs,  WKZO  during 
the  last  several  years  also  has 
broadcast  sustainers  from  the  Blue. 

The  WKZO  transmitter  plant  has 
been  moved  to  a  new  location  north 
of  Kalamazoo,  designed  to  give  it 
coverage  of  both  that  city  and 
Grand  Rapids.  The  new  Western 
Electric  transmitter  has  been  in 
operation  from  that  site  for  some 
time,  together  with  a  325-foot  Le- 
high tower.  This  tower  will  be 
duplicated  with  two  additional  tow- 
ers for  directional  operation  to  pro- 
tect WOW.  The  additional  towers 
probably  will  be  completed  within 
90  days. 

New  studios  completed  several 
months  ago  are  located  on  the  sev- 
enth floor  of  the  Burdick  Hotel. 
Completely  modern  in  every  respect, 
the  studios  occupy  some  5,000  feet 
of  floor  space  and  include  separate 
departments  for  news,  program 
production,  copy,  public  relations 
and  sales.  Ted  Matthews,  formerly 
manager  of  WNAX,  recently  joined 
WKZO  as  national  sales  manager, 
and  John  O'Hara,  formerly  of  the 
Bon  Ami  Co.,  is  general  sales  man- 
ager. 
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ART 

Art  For  Your  Sake,  in  cooperation  with  National 
Art  Society 

LITERATURE 

The  Bookman's  Notebook,  by  Joseph  Henry- 
Jackson 

Between  the  Book  Ends,  with  Ted  IMalone 
Pilgrimage  of  Poetry,  with  Ted  IMalone 
Meet  Mr.  Weeks,  with  Edward  A.  Weeks 

PUBLIC  AFFAIRS  AND  NEWS 

America's  Town  Meeting  of  the  Air 

University  of  Chicago  Round  Table 

National  Radio  Forum 

Daily  Associated  Press  News  Bulletin 

Daily  Foreign  Language  Broadcasts 

Special  Broadcasts  of  Events  of  National  and 

International  Interest 
Consumer's  Program 
Youth  Questions  the  HeadUnes 

DRAMA 

Great  Plays 
NBC  Radio  Guild 
Arch  Oboler's  Plays 

HISTORY 

Story  Behind  the  Headlines,  by  Cesar  Saerch- 
mger  and  American  Historical  Association 

The  Torch  of  Progress,  by  Edward  Howard 
Griggs 


By  choice... 

THE  PEOPLE'S  VOICE... 


Again  this  year  NBC  has  arranged  to  broadcast  an  impressive 
galaxy  of  programs  in  the  public  interest ...  programs  designed 
to  serve,  stimulate  and  inform  America's  millions  of  radio  fam- 
ilies—and programs  which  NBC  presents  as  a  pubtic  service! 

Through  them,  the  Hves  of  Americans  in  every  state — farm  and  city 
dweller,  from  coast  to  coast — will  be  enriched. 

The  sustaining  programs  Usted  below  are  typical  of  the  various 
types  NBC  will  present  this  season.  Space  does  not  permit  a  com- 
plete hsting.  In  addition,  of  course,  both  NBC  networks  will  broad- 
cast scores  of  programs  which,  as  in  the  past,  will  be  among  the 
outstanding  offerings  sponsored  by  American  business. 

"Radio  is  a  pubhc  service.''  That  is  an  NBC  creed.  And  because 
NBC  never  forgets  it,  its  networks  are  the  most  popular  in  the  world! 


MUSIC 

NBC  Symphony  Orchestra  and  Arturo  Toscanini 

Metropolitan  Opera 

Metropolitan  Opera  Guild  Operalogues 

Paulist  Choristers 

Rochester  Philharmonic  Orchestra 

Rochester  Civic  Orchestra 

Cleveland  Orchestra 

Philadelphia  Symphony 

Eastman  School  of  Music 

Music  and  American  Youth 

Music  for  Young  Listeners 

Radio  City  Music  Hall 

Chicago  Civic  Opera 

American  Art  Quartet 

NBC  String  Symphony 

Primrose  String  Quartet 

American  Art  String  Quartet 

New  Friends  of  Music 

Music  Appreciation  Hour 

RELIGION 

Call  To  Youth 
Catholic  Hour 
Message  of  Israel 
National  Vespers 
Time  for  Thought 
Radio  Pulpit 
Religion  in  the  News 

CHILDREN 

Alice  in  Wordland 
Johnny  Carruthers 


Yesterday's  Children 
Renfrew  of  the  Mounted 
Vernon  Crane's  Storybook 
Bright  Idea  Club 
Adventure  In  Reading 

PSYCHOLOGY 

Human  Nature  in  Action,  with  Harold  D. 

Lasswell 
VOCATIONAL  GUIDANCE 

On  Your  Job,  in  cooperation  with  National 
Vocational  Guidance  Association,  N.  Y. 

SCIENCE 

The  World  Is  Yours,  Co-sponsors — Smithsonian 
Institution,  U.  S.  Office  of  Education 

Science  on  the  March,  with  Dr.  Forest  Ray 
Moulton 

Magic  Waves,  with  Dr.  Orestes  H.  Caldwell 
HEALTH 

Medicine  in  the  News,  in  cooperation  with 
American  Medical  Association 

PROFESSIONAL  EDUCATION 

American  Education  Forum,  with  Dr.  Grayson 

Kefauver 
GENERAL 

Calling  All  Stamp  Collectors 
Order  of  Adventvirers 
No  School  Today  (Safety) 
National  Farm  and  Home  Hour 
Sports  Events 


NATIONAL  BROADCASTING  COMPANY 

World's  Greatest  Broadcasting  System  A  Radio  Corporation  of  America  Service 
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Feasibility  of  Wireless  Chain 
Is  Contested  at  FCC  Hearing 

LaGuardia  Asks  Permit  for  WNYC  to  Pick  Up 
WRUL;  Ring  Points  to  Reception  Problem 

By  LEWIE  V.  GILPIN 


CONFLICTING  views  on  the  fea- 
sibility of  operating  a  "wireless 
network"  of  educational  stations 
were  brought  out  Oct.  23  at  a  heav- 
ing before  a  special  FCC  commit- 
tee on  the  petition  of  Mayor  F.  H. 
LaGuardia,  of  New  York,  for 
amendment  of  FCC  rules  to  allow 
WNYC,  New  York  municipal  sta- 
tion, to  pick  up  via  radio  receiver 
and  simultaneously  rebroadcast  on 
its  regular  broadcast  frequency 
certain  programs  of  WRUL  (for- 
merly WIXAL),  Boston,  interna- 
tional station  operated  by  Woi'ld- 
Wide  Broadcasting  Corp. 

Although  Mayor  LaGuardia  em- 
phasized during  an  appearance  at 
the  hearing  that  his  petition  was 
limited  specifically  to  the  case  of 
WNYC,  discussions  at  the  proceed- 
ings extended  in  general  terms  to 
adaptation  of  the  "wirelesse  re- 
broadcast"  idea  on  a  national  scale. 

Following  statements  by  WNYC 
and  World-Wide  witnesses  that  al- 
though conclusive  tests  have  not 
been  made,  "wireless  rebroadcasts" 
of  WRUL  programs  probably  could 
be  accomplished,  since  satisfactory 
reception  of  the  programs  has  been 
registered  in  various  sections  of 
the  United  States,  Andrew  D.  Ring, 
FCC  assistant  chief  engineer,  testi- 
fied the  rebroadcast  service  could 
not  be  conducted  on  a  consistent 
basis  under  present  conditions  and 
that  improvement  of  the  domestic 
signal  of  an  international  station, 
such  as  WRUL,  to  a  point  where  it 
would  be  consistently  dependable 
for  rebroadcast  in  this  country, 
could  be  attained  only  at  the  ex- 
pense of  the  station's  international 
service. 

No  Policy  Change  Sought 

The  hearing  was  conducted  be- 
fore a  three-man  FCC  committee 
comprising  Commissioners  Case, 
chairman,  Craven  and  Payne.  Wil- 
liam C.  Koplovitz,  FCC  assistant 
general  counsel,  handled  cross-ex- 
amination of  witnesses  and  presen- 
tation of  FCC  testimony  and  ex- 
hibits. Testifying  during  the  Oct. 
23  proceedings  were  Mayor  La- 
Guardia; M.  S.  Novik,  director  of 
WNYC,  and  Frank  D.  Schooley, 
program  director  of  WILL,  Uni- 
versity of  Illinois  station  at  Ur- 
bana,  examined  by  Herman  J.  Mc- 
Carthy, New  Yoi'k  assistant  dis- 
trict attorney;  Walter  S.  Lemmon, 
World-Wide  president,  by  A.  B. 
Landa,  counsel;  W.  Y.  Elliott,  Har- 
vard professor  and  member  of  the 
World-Wide  Educational  Council, 
by  M.  M.  Jansky;  and  S.  Howard 
Evans,  secretary  of  the  National 
Committee  on  Education  by  Radio. 

Although  he  said  he  had  no  quar- 
rel with  commercial  stations,  May- 
or LaGuardia  stated  that  encour- 
agement of  non-commercial  sta- 
tions in  this  country  is  "not  only 
desirable  but  necessary."  He  added, 
"I  don't  believe  we'll  havf  the  ideal 
radio  situation  in  this  country  until 
we  have  one  non-commercial  for 


each  commercial  station.  These 
would  serve  as  a  protection  to  the 
people  at  a  time  when  our  country 
might  starve  for  accurate  informa- 
tion on  some  given  point." 

He  explained  that  in  his  petition 
he  was  not  asking  the  FCC  to 
change  the  basic  policy  of  Amer- 
i  c  a  '  s  international  broadcasting, 
but  only  to  allow  the  fuller  use  of 
existing  facilities.  He  stated  he 
thought  the  experiment  would  be 
beneficial,  and  so  far  as  the  tech- 
nical problems  invoPved  went,  "if 
we  can  accomplish  it,  fine;  if  not, 
we  just  don't". 

Mr.  Novik  said  it  was  believed 
the  wireless  rebroadcast  operations 
could  be  conducted  with  an  initial 
cost  of  only  about  $1,000  for  re- 
ceiver equipment.  He  cited  the  Har- 
vard Tercentenary  programs  of 
1936  as  an  educational  feature 
much  wanted  by  WNYC  at  the 
time,  but  which  could  not  be  car- 
ried by  the  station  because  of  the 
wire  charges  involved. 

Mr.  Schooley  declared  the  Na- 
tional Assn.  of  Educational  Broad- 
casters, of  which  he  is  executive 
secretary,  backed  Mayor  LaGuard- 
ia's  idea  at  its  recent  convention 
at  Ames,  la.  Stating  that  WRUL 
originates  certain  programs  that 
wo'uld  be  valuable  features  from 
an  educational  standpoint  for  non- 
commercial stations  over  the  coun- 
try, he  added  that  it  was  likely 
NAEB  stations  could  make  good 
use  of  certain  Eastern  programs. 

Rebroadcasting  Abroad 

Calling  attention  to  successful 
rebroadcasting  in  foreign  countries 
of  American  shortwave  programs, 
Mr.  Lemmon  declared  existing  fa- 
cilities could  be  put  to  greater  use 
if  FCC  rules  were  relaxed  to  at 
least  allow  experimentation  in  do- 
mestic rebroadcasting.  He  main- 
tained that  such  amendment  of  the 
rules  would  not  affect  the  princi- 
ples of  the  international  broadcast 
rule.  As  evidence  of  the  reception 
of  WRUL's  international  program 
in  this  country,  he  offered  a  photo- 
stat collection  of  telegrams  re- 
ceived from  various  parts  of  the 
United  States  attesting  "eood  re- 
ception" of  the  programs.  Mr.  Lem- 
mon also  urged  relaxation  of  the 
rules  "as  a  protective  measure 
against  the  day  when  wire  connec- 
tions might  be  disturbed",  prestim- 
ablv  in  the  event  of  a  military  in- 
vasion of  communications  centers 
such  as  New  York. 

Cross-examined  bv  Mr.  Koplo- 
vitz, he  recommended  that  the  rule 
be  amended  to  allow  all  educational 
stations  to  rebroadcast  interna- 
tional programs  ?.nd  vice  versa.  Re- 
minded of  the  right  of  a  station  to 
transcribe  a  program  under  similar 
circumstances  for  subsequent  re- 
broadcast, Mr.  Lemmon  cited  the 
alleged  disfavor  among  listeners 
of  transcribed  as  opposed  to  live 
programs. 

Discussing  the  Havana  and  Ma- 
drid treaty  commitments.  Prof.  El- 


Lichty  in  San  Francisco  Chronicle 


"Don't  be  discouraged  because  you're  only 
a  small  independent,  Tommy  —  someday 
you'll  be  a  big  network." 


liott  reemphasized  that  the  "wire- 
less network"  plan  was  merely  a 
move  to  make  fuller  use  of  present 
facilities  "within  the  strict  letter 
of  international  convention  s". 
Aside  from  technology,  the  experi- 
ment would  be  interesting  from  the 
standpoint  of  developing  educa- 
tional schedules,  he  added.  He  held 
that  as  long  as  the  primary  inter- 
national coverage  did  not  decrease, 
there  would  be  no  harm  in  making 
use  of  the  "by-product"  secondary 
domestic  coverage  in  this  manner. 

Reception  Difficulties 

Mr.  Evans  pointed  out  that  one 
of  the  original  purposes  of  the  Na- 
tional Committee  on  Education  by 
Radio  at  the  time  of  its  founding 
in  1930  was  the  organization  of  a 
network  of  educational  stations.  He 
declared  that  such  a  network, 
through  lightening  the  load  on  the 
program  staffs  of  individual  sta- 
tions, would  allow  the  staffs  to  con- 
centrate on  obtaining  better  qual- 
ity in  fewer  programs,  at  the  same 
time  yielding  a  general  rise  in 
quality  in  the  programs  of  all  the 
educational  stations  in  the  cotintry. 

Mr.  Ring,  chief  FCC  witness, 
took  the  stand  after  Philip  F.  Sil- 
ing,  assistant  chief  of  the  FCC  in- 
ternational division,  had  identified 
a  series  of  exhibits  based  on  the 
international  frequency  spectrum, 
offered  by  Mr.  Koplovitz.  Identify- 
ing a  further  series  of  FCC  exhib- 
its, among  them  maps  showing  lo- 
cations and  directive  patterns  of 
educational,  municipal  and  inter- 
national stations  in  this  country, 
Mr.  Ring  declared  that  the  frequen- 
cies of  the  international  broadcast 
band  are  "virtually  unsuitable"  for 
dependable  domestic  service  under 
present  circumstances.  An  interna- 
tional station  could  give  no  consis- 
tent reliable  service  suitable  for  re- 
broadcast through  the  United 
States  without  revisions  specifically 
for  that  service  and  at  the  expense 
of  the  international  service,  he  said. 

The  feasibility  of  the  idea  de- 
pends primarily  on  reception  of  a 
good  signal,  Mr.  Ring  pointed  out, 
and  the  proposed  experimental  op- 
eration would  merely  locate  certain 
spots  of  satisfactory  reception  and 
not  necessarily  result  in  country- 
wide rebroadcast  service.  Cost  of 
necessary  equipment  would  run  to 
several  thousand  dollars,  depending 
on  the  frequencies  considered,  he 
estimated,  pointing  out  that  in  ad- 
dition to  a  high-fidelity  receiver, 
an  intricate  diversity  antenna  sys- 
tem might  be  necessary. 


Northeast  Studies 
Collegiate  Hookup 

Leased  Wire  System  Visioned 

By  Radio-Minded  Students 

INTERCOLLEGIATE  leased  wire 
broadcast  system,  linking  Brown, 
Dartmouth,  Harvard,  M.  I.  T.  and 
Wesleyan  universities,  is  visioned 
in  a  plan  being  developed  by 
Brown,  which  for  several  years  has 
operated  its  own  wired  radio  fre- 
quency system,  the  Brown  N  e  t- 
work,  to  serve  Brown  students. 
The  inter-school  network  would,  in 
addition  to  providing  entertainment 
for  listeners  and  experience  for  ra- 
dio-minded students  handling  tech- 
nical details,  promote  "friendly 
contacts"  between  the  participat- 
ing schools,  its  backers  believe. 

Arrangements  already  are  near- 
ing  completion  for  a  tie-up  between 
Brown,  Wesleyan  and  Harvard,  ac- 
cording to  George  Abraham,  chair- 
man of  the  board  of  the  Brown 
Network.  Dartmouth  and  M.  I.  T. 
have  shown  interest  in  the  idea, 
and  other  colleges  are  being  in- 
vited to  join.  The  network  idea 
grew  from  Brown's  student-owned 
and  operated  intramural  system, 
conceived  by  Abraham  during  his 
freshman  year  and  originating 
from  a  simple-  two-way  communi- 
cation hook-tip  with  a  friend  in  his 
dormitory. 

At  present  the  Brown  Network 
is  a  major  extra-curricular  organ- 
ization on  the  campus,  with  sound- 
proof studios  and  a  central  con- 
trol room,  30  stations  in  dormitor- 
ies and  fraternity  houses  where 
programs  can  originate,  a  staff  of 
75  members,  and  complete  pro- 
gram, advertising  and  technical 
staffs.  The  Network  is  a  wired  ra- 
dio frequency  system,  broadcasting 
on  570  kc,  and  needing  no  license 
since  power  is  so  small  that  broad- 
casts can  be  heard  only  on  radios 
within  a  few  feet  of  the  transmis- 
sion lines.  Programs  are  carried 
over  30,000  feet  of  wire  strung 
through  steam  tunnels  into  dormi- 
tories and  fraternity  houses.  Pro- 
grams include  recorded  music,  lec- 
tures, student  skits  and  interviews, 
campus  news  flashes,  and  pickups 
of  athletic  contests  through  a  port- 
able unit  operated  in  conjunction 
with  the  main  studio.  Part  of  the 
operating  expense  is  covered  by 
sale  of  commercial  time  to  adver- 
tisers. 


To  License  Schools 

AFRA,  following  in  the  footsteps 
of  Equity,  is  preparing  rules  and 
regulations  for  radio  schools  and 
intends  to  license  them  in  the  fu- 
ture. AFRA  intends  to  use  the 
same  "house-cleaning"  methods  em- 
ployed by  Equity,  which,  through 
its  strict  government,  helped  clear 
the  field  of  allegedly  irresponsible 
schools  and  little  theatre  move- 
ments. There  are  so-called  radio 
schools  in  Southern  California 
whose  standards  of  ethics  are  dis- 
puted and  Los  Angeles  Chapter 
of  AFRA  has  received  many  com- 
plaints. For  legitimate  groups, 
under  the  proposed  plan,  a  given 
number  of  amateur  performers  will 
be  allowed  to  appear  on  certain  ra- 
dio stations  and  programs,  but  un- 
der AFRA  approval. 


WBZ-WBZA.  Boston-Springfield,  has 
made  a  tieup  with  the  Boston  Tran- 
script whereby  that  newspaper's  news 
is  made  available  for  local  or  nation- 
al sponsorship. 
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^auce  for  the  Goose 
\%  Sauce  for  the  Gandei 


so  HERE'S  A  CONTEST 


For  AdvertisingMen 

CASH 

FOR  THE  BEST  NAME  DESCRIBING  THE  TERRITORY 
COVERED  BY  THE  PRIMARY  AREA  OF  OUR  STATIONS 


Advertising  men  have  inflicted  contests 
on  the  American  public  to  such  an  extent 
that  most  folks  now  go  to  bed  haunted 
by  those  words  "TREE  PRIZE."  There- 
fore, we're  giving  you  a  dose  of  your  own 
torture.  This  contest  is  for  advertising 
men  and  women  only! 

Frankly,  we're  up  against  it.  We  need 
a  name  accurately  describing  the  com- 
bined primary  areas  of  The  Cowles 
Stations  ...  a  term  such  as  "America's 
Breadbasket."  Thus  far  we  can't  find  it 
...  so,  we're  asking  your  help. 

We'll  tell  you  anything  about  this  rich 
market  you  need  to  know  —  give  you 
facts,  figures  and  success  stories  to  help 
you  give  us  the  name  we  want.  Then,  if 
you'll  supply  a  punchy  "monicker,"  that 
pleases  our  judges,  we'll  remit  with  a 
check  for  $500.00.  Get  busy  now  .  .  . 
Check  the  map  —  study  the  facts!  Write 
for  more  if  you  need  'em. 

HERE  ARE  THE  RULES 

1.  Contest  open  only  to  members  of  advertising 
agencies  and  sales  and  advertising  departments 
of  radio  advertisers. 

2.  Entries  must  be  submitted  on  your  firm  letter- 
head. Submit  as  many  names  as  you  desire. 

3.  Mail  to  Contest  Editor,  The  Cowles  Stations, 
Register  and  Tribune  Bldg.,  Des  Moines,  Iowa. 
Entries  must  be  postmarked  not  later  than 
midnight,  December  31,  1939. 

4.  $500.00  cash  will  be  paid  for  the  name  that, 
in  the  opinion  of  the  judges,  most  accurately 
and  completely  describes  the  combined  market 
or  primary  area  of  stations  WMT,  KRNT, 
KSO  and  WNAX.  Entries  will  be  judged  for 
originality,  accuracy  of  description,  and  ap- 
propriateness for  use  in  advertising.  Do  not 
send  elaborate  entries.  In  cases  of  ties,  duplicate 
prizes  will  be  awarded. 

5.  Decision  of  the  judges  will  be  final,  and  all 
entries  become  property  of  The  Cowles  Stations 
for  advertising  or  for  any  purpose  they  choose. 


IMPORTANT  FACTS  TO  HELP  YOU  SUGGEST  A  NAME 


Out  our  way  there's  a  fellow  who's  nuts 
about  statistics.  He  likes  to  whisper  in  your 
ear  such  things  as  "Listen  ...  In  the  primary 
area  of  these  four  stations  there  are  10.7% 
of  the  nation's  farms.  Yet,  these  farms  receive 
nearly  17%  of  the  nation's  total  cash  farm  in- 
come. And  the  folks  who  live  on  'em  drive 
over  17%  of  the  nation's  autos,  and  over 
25%  of  the  tractors." 

At  his  finger  tips  he  has  facts  about  our 
20,630  retail  food  outlets,  14,873  filling  sta- 


tions, 4,117  apparel  stores  and  3,048  drug 
stores.  And,  say,  he  can  carry  on  till  you've  got 
phactofobia.  But,  don't  let  him  .  .  .  make  him 
write  it  to  you.  Address  "Market  Facts  Chief" 
with  the  message,  "Give  us  the  dope,"  and 
you'll  get  it. 

P.S.  —  He  also  wanted  to  say  that  in  this 
market,  which  has  a  total  retail  volume  of  over 
1,500,000,000  smackers,  there  are  over 
1,364,000  radio  families  you  can  reach  on  one 
low  combination  rate. 


Contest'  Closes  December  31,  1939 


Moil  Entry  Now! 


7ke  S6ast£fffU 

Affiliated  with  The  Register  and  Tribune,  Des  Moines,  Iowa 
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DES  MOINES 


DES  MOINES 


Represented  Nationally  by  The  KATZ  AGENCY 


<rL> 
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Injunction  Covers 
New  Florida  Law 

Court   Extends   Restraint  to 

1939  Copyright  Statute 

EXTENSION  of  the  temporary  in- 
junction granted  last  year  against 
the  Florida  copyright  monopoly 
law,  to  include  the  revised  statute 
enacted  this  year,  was  authorized 
Oct.  19  by  a  specially  constituted 
three-judge  Federal  court  in  Jack- 
sonville, as  a  result  of  new  litiga- 
tion initiated  by  ASCAP. 

The  court  held  that  the  1937 
Florida  statute,  on  which  it  had 
originally  issued  the  temporary  in- 
junction and  the  revised  1939  legis- 
lation, are  both  aimed  at  the  same 
situation  and  that  no  harm  would 
result  from  temporary  delaying  en- 
forcement of  the  1939  statute.  It 
concluded  that  the  "balance  of  con- 
venience" lay  in  deciding  the  con- 
stitutionalitjr  of  both  statutes  at 
the  same  time  and  added  that  no 
ruling  on  the  merits  of  the  new 
law  was  to  be  inferred  because  of 
its  action  in  extending  the  tem- 
porary injunction  to  cover  the  1939 
statute. 

Monopoly  Ruling  Refused 

The  court  refused  to  rule  on 
ASCAP's  motion  to  strike  the  Flor- 
ida Attorney  General's  counter- 
claim which  he  imposed  in  the  1937 
suit,  asking  that  the  court  issue  a 
permanent  inj  unction  against 
ASCAP  operations  in  Florida  as 
being  a  "price-fixing  monopoly". 
It  reserved  decision  until  the  final 
trial  on  the  merits,  though  it  was 
strongly  urged  by  ASCAP  counsel 
to  strike  the  counter-claim  immedi- 
ately. 

Presentation  of  evidence  and 
final  determination  of  the  constitu- 
tionality of  both  statutes  will  be 
effected  by  the  court  as  quickly  as 
possible,  it  was  indicated.  The  spe- 
cial court,  comprised  Judges  Long 
and  Strum  of  the  District  Court 
and  Judge  Hutchison  of  the  Cir- 
cuit Court  of  Appeals.  ASCAP's 
Florida  attorneys,  Frank  Wideman 
and  Manley  Caldwell,  were  aug- 
mented by  Louis  D.  Frohlich, 
ASCAP  general  counsel,  and  Her- 
man Finkelstein,  his  associate.  E. 
C.  Mills,  chairman  of  the  ASCAP 
administrative  committee,  also  was 
present.  Appearing  for  the  State 
were  Assistant  Attorney  General 
Tyi'us  A.  Norwood,  Lueien  H. 
Boggs,  of  Jacksonville,  and  An- 
drew W.  Bennett,  NAB  counsel, 
acting  as  special  assistant. 

The  new  Florida  statute  requires 
full  disclosure  of  copyrights  by  the 
copyright  o^mers  through  filing  of 
catalogs  with  the  State.  It  sanctions 
blanket  licensing  and  blanket  fees 
provided  each  member  of  the  copy- 
right group  makes  available  to  the 
user,  the  right  to  use  on  a  "per 
piece"  basis  the  prices  determined 
by  the  copyright  owner  and  filed 
with  the  State.  It  prohibits  blanket 
licenses  which  require  payment  on 
programs  not  using  music  coming 
•under  the  license.  The  statute  is 
similar  to  those  in  force  in  North 
Dakota  and  Kansas. 


San  Francisco  Talks  Barred  From  Air 
For  Failure  to  Provide  Advance  Texts 


THE  QUESTION  of  upholding  neu- 
trality of  the  air  arose  in  San 
Francisco  in  October  when  the 
Commonwealth  Club  was  banned 
from  the  air  by  the  NBC,  for  the 
first  time  in  its  15  years  of  broad- 
casting talks  on  world  affairs,  be- 
cause advance  transcripts  were  not 
provided. 

NBC  refused  to  release  the  regu- 
larly scheduled  Friday  noonday 
talks  emanating  from  the  Com- 
monwealth Club  luncheon-meeting 
on  the  Pacific  Blue  network  as  had 
been  the  custom.  Chester  Rowell, 
director  of  the  Club  and  columnist, 
now  in  the  East,  was  to  represent 
the  club  in  discussions  on  the  sub- 
ject with  the  FCC. 

Controversial  Topics 

Heretofore  the  Commonwealth 
speakers  had  not  been  requested  to 
provide  advance  copies  of  speeches 
but  according  to  Glenn  R.  Dolberg, 
NBC  program  director,  due  to  the 
highly  controversial  topics  dis- 
cussed by  guest  speakers  in  past 
weeks  and  in  line  with  the  recent 
national  agreement  regarding  radio 
neutrality,  NBC  demanded  the  ad- 
vance copies. 

Mr.  Dolberg  explained  that  the 
ban  was  in  no  way  to  be  considered 
an  attempt  at  censorship,  other 
than  a  safeguard  for  the  broad- 
caster. He  pointed  out  that  the 
speakers  scheduled  to  have  gone  on 
the  air  and  their  respective  topics 
were:  Kirby  Page,  "Must  We  Go 
To  War?";  Dr.  Hugo  Phillips, 
"British  Policy — Yesterday,  Today 
and  Tomorrow";  Dr.  Walter  Mor- 
ritt,  "Eiu-opean  Madhouse";  Dr. 
Alfred  G.  Fisk,  "Our  State  in 
Europe". 

William  L.  Hudson,  executive  of 
the  Club,  stated,  "We  aren't  going 
to  submit  any  manuscripts  until  we 
know  how  far  this  thing  goes.  Un- 
til we  find  out  what  it  all  means, 
we're  going  to  sit  tight.  Our  rela- 
tions with  NBC  are  still  friendly." 

It  was  explained  that  many  of 
the  guest  speakers  arrive  in  San 
Francisco   the   same   day  as  the 


broadcast  and  still  others  speak  ex- 
temporaneously, making  it  practi- 
cally impossible  to  furnish  advance 
scripts  to  the  studios.  The  Com- 
monwealth Club  has  been  broad- 
casting on  either  KPO  or  KGO  in 
San  Francisco  since  1924. 


Mr.  David 


DAVID  APPOINTED 
ASSISTANT  TO  FLY 

APPOINTMENT  of  Nathan  H. 
David,  Boston  attorney,  as  assis- 
tant to  Chairman  James  Lawrence 
Flv,  was  announced  Oct.  20  by  the 
FCC.  Mr.  David, 
a  native  of  Mas- 
sachusetts, is  26 
years  old.  He  as- 
sumes his  new 
duties  Oct.  23. 

Since  1937  Mr. 
David  has  been 
with  the  Boston 
law  firm  of  Burns 
&  Brandon,  head- 
ed by  John  J. 
Burns,  former  general  counsel  of 
the  Securities  &  Exchange  Com- 
mission. Mr.  Burns  was  chief  coun- 
sel for  CBS  during  the  FCC  Net- 
work Monopoly  Inquiry  which  cov- 
ered a  six-month  period  last  win- 
ter. 

A  graduate  of  Yale  University  in 
1934  magna  cum  laude,  Mr.  David 
stood  fourth  in  his  class  when  grad- 
uated from  the  Harvard  Law 
School  three  years  later.  He  served 
two  years  on  the  board  of  Harvard 
Law  Review.  While  with  the  Burns 
firm  Mr.  David  assisted  in  the 
preparation  of  evidence  and  law  in 
support  of  New  England's  position 
in  the  Southern  Governors'  Rate 
Case.  He  also  specialized  in  work 
involving  the  Securities  Act,  the 
Exchange  Act,  the  Public  Utilities 
Holding  Company  Act,  Fair  Labor 
Standards  Act,  Labor  Relations 
Act  and  motor  vehicle  regulations. 


JOHN  ROYAL.  NBC  vice-president 
in  charge  of  programs,  left  New  York 
Oct.  20  for  a  three-week  vacation  in 
Mexico. 


CHARLES  STARK,  CBS  announcer, 
is  compiling  a  book  composed  of  the 
best  odd  stories  he  has  reported  on  his 
program  The  Odd  fSide  of  the  News. 
heard  on  CBS  for  the  past  two  years. 
During  this  time,  Mr.  St&:k  has  re- 
ported five  oddities  a  day.  making  5.000 
stories,  from  which  he  plans  to  choose 
200  for  use  in  the  book. 


VISITING  STARS  of  Wichita's  annual  Harvest  Festival  and  Fat  Stock 
Show  were  these  pajamaed-and-robed  toast-munchers,  also  headliners 
of  the  NBC  Breakfast  Club.  Coming  to  Wichita  at  the  behest  of  Herb 
Hollister,  general  manager  of  KANS,  the  trio  demonstrated  their  drol- 
leries in  two  personal  appearances  as  well  as  a  cut-in  performance  by 
remote  control,  with  the  cooperation  of  KANS,  on  the  regular  Breakfast 
Club  program  out  of  Chicago.  Here  are  the  bunch  in  the  midst  of 
breakfast  and  broadcast  (1  to  r)  Don  McNeill,  Breakfast  Club  m.c; 
Arch  N.  Booth,  executive  manager  of  the  Wichita  Chamber  of  Com- 
merce, who  during  the  program  read  a  proclamation  granting  McNeill 
everything  from  an  Honorary  Firechiefship  to  the  keys  of  the  city; 
Nancy  Martin  and  Jack  Baker,  of  the  gang,  and  Manager  Hollister. 


Calisthenic  Program 
Gets  Chicago  Sponsor, 
Others  Expected  Soon 

BEATRICE  CREAMERIES,  Chi- 
cago ( Meadowgold  cheese ) ,  has 
started  Keep  Fit  to  Music,  with 
Wallace,  on  WGN,  that  city,  Mon- 
day thru  Saturday,  9:30-9:45  a.m. 
(CST).  The  show  is  aired  sustain- 
ing on  36  MBS  stations  coast  to 
coast.  The  firm  has  signed  a  52- 
week  contract  with  WGN  and  it  is 
understood  the  series  will  be  spon- 
sored on  a  number  of  MBS  stations 
in  the  near  future  following  the 
WGN  test.  Ray  Linton,  manager 
of  Wallace,  •  set  the  deal  through 
Lord  &  Thomas,  Chicago  agency 
handling  the  account. 

The  Keep  Fit  to  Music  series  has 
started  its  fourth  consecutive  year 
on  WGN  and  MBS.  In  October, 
1936,  Wallace  started  his  physical 
culture  program  on  WGN,  combin- 
ing exercise  commands  with  lively 
music  for  timing.  The  program  was 
formerly  sponsored  by  Sterling 
Products  for  its  calcium  wafers 
and  more  recently  by  General  Mills 
(Wheaties).  Since  1936,  more  than 
150,000  unsolicited  letters  have  re- 
sulted from  the  program.  Highly 
personal  in  tone,  the  letters  tell  how 
thin  women  gain  weight  and  plump 
women  lose  weight  through  regu- 
lar daily  exercises. 

Wallace's  prize  pupil  is  an  Ar- 
kansas woman  who  reduced  from 
367  pounds  to  195  pounds.  Last 
summer  when  Wallace  said  he 
might  vacation,  a  total  of  34,350 
requests  flooded  MBS  mail  depart- 
ment for  the  continuance  of  the 
calisthenic  program.  Wallace's  ca- 
reer in  reproportioning  and  weight 
control  began  in  1910  when  he 
opened  the  Wallace  Institute  in 
Chicago.  During  the  war  he  got 
the  idea  of  exercises  to  music  while 
watching  soldiers  parade.  In  1927 
he  started  his  own  recording  firm 
and  during  the  1927-1929  period 
sold  1,625,000  phonograph  records 
at  $3  each.  

Barbasol  Spot  Test 

WASEY  PRODUCTS,  New  York, 
on  Oct.  30  started  a  13-week  test 
campaign  for  Barbasol,  using  one- 
minute  spot  announcements  in  four 
markets,  with  plans  to  expand  if 
the  test  proves  successful.  One  an- 
nouncement is  heard  daily,  six 
times  a  week,  at  various  times  on 
KDYL,  Salt  Lake  City;  WHAM, 
Rochester;  WBNS,  Columbus,  and 
WFBM,  Minneapolis.'  Ervdn,  Wa- 
sey  &  Co.,  New  York,  handles  the 
account. 

Safeway  Bread  Spots 

SAFEWAY  STORES,  San  Fran- 
cisco, on  Nov.  1  will  launch  a  ra- 
dio campaign  on  behalf  of  its  Julia 
Lee  Wright  Bread  on  a  dozen  sta- 
tions in  Texas,  Kansas  and  Okla- 
homa. The  campaign,  using  one- 
minute  transcribed  announcements, 
will  run  for  a  month.  Account  is 
handled  by  J.  Walter  Thompson 
Co.,  San  Francisco. 


New  OXO  Series 

0X0  Ltd.,  Boston,  on  Sept.  25 
started  a  one  -  minute  spot  a  n- 
nouncement  campaign  for  its  bouil- 
lon cubes  using  the  theme  "old 
fashioned  goodness  in  new  fash- 
ioned form"  six  times  weekly  on 
WCSH  WBZ-WBZA  WICC  WDRC 
WTAG  WJAR  WBEN  KSFO 
KHQ  KOMO.  Platt-Forbes,  New 
York,  handles  the  account. 
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«>»  SO  MUCH, 


9  Not  long  ago  a  woman  from  a  neighboring  Connecticut  town  was  en  route 
to  a  New  Jersey  coast  resort  by  car.  Sudden  illness  in  her  family  made  it 
imperative  that  she  be  reached  at  once. 

The  Hartford  police  asked  us  to  help.  Naturally  we  complied  at  once. 

Five  minutes  after  her  name  first  went  on  the  air  she  phoned  to  thank  us! 
She  had  heard  our  message  on  the  radio  in  her  car. 

In  itself,  this  is  a  small  thing.  We  mention  it  simply  as  an  example  of  how 
thoroughly  New  Englanders  have  acquired  the  WTIC  habit — and  how 
consistently  they  listen  to  us.  A  big,  friendly  audience  like  ours  can  be  a 
big  help  to  your  products  in  this  Southern  New  England  Market. 


IN  SOUTHERN  NEW  ENGLAND  WTIC  RATES 

FIRST 


•  IN  LISTENER  POPULARITY  BY  2  TO  1 

IN  THE  HARTFORD  AREA 

•  IN  NUMBER   OF   NETWORK  ADVERTISERS 

•  in    NUMBER    OF    NATIONAL  SPOT 

ADVERTISERS 


WTIC 

50,000  WATTS  •  HARTFORD,  CONN. 

The  Station  With  the  Friendly  Audience 

The  Trovelers  Broadcasting  Service  Corporation 
Member  NBC  Red  Network  and  Yonkee  Network 

Representatives:  Weed  &  Company 
New  York     Chicago     Detroit     San  Francisco 


MILLION-DOLLAR  salesmen  get  their  reward,  and  here  are  three  of 
that  ilk,  with  their  boss,  who  do  their  selling  for  WOR,  Newark — (1  to  r) 
Ted  Herbert,  Frank  Braucher,  vice-president  of  WOR,  Otis  Williams  and 
George  Schmidt.  Last  year  Schmidt  got  over  the  million-dollar  hump,  and 
this  year,  both  Herbert  and  Williams.  They  were  awarded  gold  watches 
by  Mr.  Braucher  recently  for  qualifying  as  million-men. 


LimitedCommercialTelevision 
May  Be  Recommended  to  FCC 

Commission  Committee  Considers  Encouragement 
Of  Visual  Art  by  Allowing  Some  Return 


Announcers'  Pact 
Pends  in  Chicago 

WMAQ-WENR  Next;  PetriUo 

Yields  WBBM  Contract 

AFRA  contracts  covering  the  basic 
pay  of  Chicago  announcers  will  be 
signed  early  in  November  and  the 
contracts  with  WMAQ-WENR, 
NBC  Red  and  Blue  outlets  in  Chi- 
cago, are  expected  to  be  signed  by 
Nov.  2,  according  to  officials  of 
AFRA-Chicago.  Following  the  jur- 
isdictional dispute  between  the  Chi- 
cago Federation  of  Musicians  and 
AFRA  [Broadcasting  Oct.  15],  the 
AFM  contract  covering  announc- 
ers on  WBBM,  Chicago,  was  turned 
over  to  AFRA.  It  provides  for  a 
basic  weekly  minimum  salary  of 
$50  for  staff  announcers  and  it 
terminates  in  October,  1940. 
WBBM  sound  effects  men  and  pro- 
duction men  remain  Under  the  AFM 
contract,  it  is  understood. 

As  soon  as  AFRA  had  signed  the 
contract  with  WBBM,  it  started 
meetings  with  the  managers  of 
other  Chicago  stations.  For  the 
nresent,  no  mention  of  a  code  for 
local  commercials  is  being  made 
and  the  negotiations  solely  concern 
base  pay  for  announcers.  Meetings 
were  held  in  late  October  with  of- 
ficials of  WMAQ,  WENR  and 
WON,  but  no  contracts  were  signed 
as  Broadcasting  went  to  press. 

Commercial  Code 

AFRA  headquarters  reports  that 
proceedings  leading  to  arbitration 
are  going  forward  on  the  local  com- 
mercial code  and  that  an  arbitra- 
tion board  will  be  set  up  this  fall. 
Members  of  the  broadcaster-agency 
committee,  however,  continue  to  ar- 
gue that  no  contract  capable  of 
being  arbitrated  exists.  The  com- 
mittee appears  to  feel  that  AFRA 
plans  to  wait  until  1941  when 
AFRA  network  contracts  expire  so 
that  the  local  code  may  be  signed 
along  with  the  network  code. 

The  AFM  contract  covering  the 
staff  announcers  of  WBBM  was 
turned  over  to  AFRA  after  James 
C.  Petrillo,  president  of  the  Chi- 
cago Federation  of  Musicians  met 
in  New  York  Oct.  17  with  Mrs. 
Emily  Holt,  national  AFRA  execu- 
tive secretary,  and  her  assistant, 
George  Heller.  Just  preceding  the 
acquisition  of  the  contract  by 
AFRA,  Chicago  recording  firms 
closed  for  two  days  to  await  the 
end  of  the  jurisdictional  dispute 
between  the  two  AFL  affiliates.  Mr. 
Petrillo  had  wired  them  that  no 
AFM  musician  could  play  for  a 
transcription  employing  an  an- 
nouncer unless  the  disc  were  an- 
nounced by  an  AFM  announcer. 

Since  the  recording  firms  are  a 
week  ahead  with  their  output  of 
script  shows,  the  two-day  suspen- 
sion simply  delayed  their  usual  pro- 
duction activities.  It  is  understood 
that  just  prior  to  the  settlement 
of  the  union  dispute,  Mr.  Petrillo 
wired  NBC-Chicago  to  suspend  all 
radio  shows  using  AFM  musicians. 
This  ruling,  however,  was  revoked 
the  same  night  it  was  given,  for 
Chicago  AFRA  officials  retaliated 
by  threatening  to  withdraw  all 
AFRA  memers  if  employed  on  any 
show  using  AFM  musicians.  The 
stalemate  was  removed  when  AFM 
turned  over  the  WBBM  contract  to 
AFRA.  The  practical  effect  of  the 
new  AFRA  contract  with  WBBM 
is  that  the  16  WBBM  -taff  an- 
nouncers will  now  get  additional 
pay  on  network  shows. 


ENCOURAGEMENT  of  television 
experimentation  through  authori- 
zation of  "1  i  m  i  t  e  d  commercial" 
operation,  is  foreseen  as  a  possible 
recommendation  of  the  FCC  Tele- 
vision Cominitte  following  a 
lengthy  study  of  the  visual  problem. 

Fearful  lest  television  experi- 
mentation be  sharply  curtailed  be- 
cause of  the  heavy  expense  in- 
volved, without  monetary  return  to 
the  experimenters,  it  is  understood 
the  FCC  committee,  now  engrossed 
in  the  drafting  of  its  final  report, 
is  seriously  pondering  such  a  re- 
commendation. In  its  conversations 
with  leading  experimenters,  which 
include  such  companies  as  RCA, 
DuMont,  Farnsworth,  and  Don  Lee, 
the  committee  apparently  has  been 
impressed  with  the  arguments  that 
in  order  to  procure  maximum  pub- 
lic support  of  television,  the  ex- 
perimenters must  be  in  a  position 
to  realize  some  return.  The  com- 
mittee is  headed  by  Commissioner 
T.  A.  M.  Craven,  former  chief  en- 
gineer, and  includes  Commissioners 
Brown  and  Case. 

Receiver  Sales  Small 

Since  the  formal  debut  of  reg- 
ularly scheduled  television  last 
April,  by  RCA  and  NBC,  coinci- 
dent with  the  opening  of  the 
World's  Fair,  sales  of  receivers 
have  been  disappointing.  In  all,  it 
is  estimated  that  not  more  than 
500  to  1,000  sets  have  been  sold  in 
the  New  York  area,  with  the  aver- 
age price  in  the  neighborhood  of 
$200.  While  NBC  is  transmitting 
television  programs  on  a  regular 
schedule,  the  high  cost  of  produc- 
tion and  the  extremely  limited  au- 
dience at  this  stage  make  it  inex- 
pedient to  spend  large  sums  for 
programs,  it  was  pointed  out. 

Just  what  would  constitute  "lim- 
ited commercial  operation,"  should 
the  FCC  decide  on  that  course,  is 
conjectural.  The  industry  problem, 
however,  transcends  purely  the  re- 
ception factor  and  involves  the  en- 
tire oiDeration.  A  licensing  policy, 
in  view  of  the  limited  number  of 
television  bands  available,  also 
poses  an  important  problem,  and 
means  must  be  found  to  encourage 
development  of  stations  properly 


located  along  with  receiver  sales. 

"Limited  commercial"  operation, 
in  the  opinion  of  some  observers, 
might  mean  placing  of  a  restriction 
on  rates  by  stations  so  that  the  re- 
turn would  defray  operating  over- 
head and  not  result  in  a  profit.  In 
that  way,  it  is  thought,  advertisers 
might  be  encouraged  to  experiment 
with  the  visual  medium  and  devel- 
op a  technique  so  that  when  tele- 
vision comes  of  age,  there  will  be 
a  practical  knowledge  of  the  me- 
dium. Under  such  limited  commer- 
cial operation,  it  is  possible  the 
committee  might  recommend  re- 
striction of  commercial  operation 
to  specified  hours  of  the  day. 

The  committee  apparently  is 
sympathetic  with  the  views  of  ex- 
perimenters that  they  cannot  be 
expected  to  make  additional  huge 
investments  in  television  with  only 
the  hope  of  realizing  something  on 
these  expenditures  in  the  distant 
future.  Moreover,  in  some  cases, 
corporate  stockholders  must  be  sat- 
isfied. It  is  estimated  that  RCA  it- 
self has  invested  some  $12,000,000 
in  the  art  during  the  last  decade 
and  that  investments  of  other  ex- 
perimenters probably  would  bring 
the  total  to  $18,000,000  or  $20,000,- 
000.  In  recent  months  General  Elec- 
tric and  Westinghouse  also  have 
entered  the  television  field. 

The  FCC  committee  published 
the  first  part  of  its  study  last  May, 
recommending  a  policy  of  caution 
and  cooperation  in  dealing  with  the 
visual  medium.  It  took  no  formal 
action  on  proposed  technical  stand- 
ards for  television  but  left  that 
question  to  the  industry  itself.  Be- 
fore embarking  upon  a  definite  pol- 
icy it  must  weigh  many  factors, 
including  the  possible  effect  of  tele- 
vision upon  standard  broadcasting. 
Indications  are,  however,  at  this 
stage  no  serious  competition  with 
the  aural  medium  is  foreshadowed. 

The  committee  probably  will 
complete  Part  II  of  its  recommen- 
dations for  submission  to  the  full 
Commission  within  a  fortnight. 
The  FCC  Engineering  Department, 
following  a  conference  Oct.  20  with 
the  Television  Committee  of  the 
RMA,  is  putting  the  final  touches 
on  its  own  technical  report  to  the 


committee,  dealing  largely  with 
fundamental  allocation  questions. 

With  a  dozen  applications  for 
new  television  stations  now  pend- 
ing and  with  only  a  limited  num- 
ber of  frequency  bands  available, 
the  allocations  problem  confront- 
ing the  Commission  is  as  knotty  as 
the  economic  puzzle.  In  a  word, 
there  are  more  applications  than 
there  are  available  channels.  With 
little  known  about  the  propagation 
characteristics  of  visual  stations  on 
adjacent  frequencies  and  kindred 
problems,  it  has  not  yet  been  as- 
certained how  a  definite  allocations 
policy  can  be  worked  out.  In  all 
likelihood,  the  policy  will  be  made 
sufficiently  flexible  to  compensate 
for  changing  conditions. 

The  RMA  committee  report,  sub- 
mitted by  Dr.  C.  B.  Jolliffe,  its 
chairman  and  former  FCC  chief  en- 
gineer, made  a  series  of  technical 
lecommendations  regarding  alloca- 
tions. Among  other  things,  it  rec- 
ommended that  the  limit  of  the 
service  area  of  a  television  station 
shall  be  the  500  microvolt  contour, 
and  that  no  protection  be  given 
outside  this  contoar;  that  alloca- 
tions be  made  to  provide  service 
from  a  station  which  will  satisfy 
the  community  to  which  it  is  as- 
signed; that  in  allocating  frequen- 
cies, certain  channels  be  reserved 
for  high-power  stations  to  rendei 
service  to  large,  highly-populated 
centers  and  their  surrounding  areas 
of  economic  dependence,  and  that 
other  channels  be  used  for  low-pow- 
ered stations  rendering  service  to 
smaller  communities  and  concen- 
trated centers  of  population. 

Hearing  May  Be  Held 

Based  on  present  experience  in 
a  highly-populated  area  in  which 
there  are  tall  buildings  and  large 
steel  structures,  the  Jolliffe  report 
stated  it  appeared  that  wave  re- 
flections exist  which  cause  areas  of 
poor  reception  and  difficulty,  in  ob- 
taining satisfactory  service.  In  such 
areas  the  seriousness  of  these  dif- 
ficulties increases  with  frequency 
and  he  concluded  that  the  lower 
frequencies  should  be  reserved  for 
use  in  the  larger  cities. 

The  recommendations  made  in 
the  RMA  report  were  based  on  the 
use  of  the  seven  television  chan- 
nels in  the  range  between  44,000 
and  108,000  kc.  and  did  not  refer 
to  the  12  channels  with  unknown 
characteristics  above  150,000  kc. 
The  committee  stated,  however, 
that  it  believed  the  frequencies 
above  150  mc.  can  be  used  for  pro- 
viding a  television  broadcast  serv- 
ice and  that  equipment  soon  will 
be  developed  for  their  use.  The  re- 
port recommended,  therefore,  that 
the  12  channels  between  150  and 
300  mc.  be  not  assigned  permanent- 
ly to  television  relay  or  other  uses 
which  would  make  impossible  their 
use  for  visual  broadcast  service. 

After  the  FCC  committee  sub- 
mits its  second  report  on  televi- 
sion, it  will  then  be  decided  whether 
a  public  hearing  will  be  held  on  the 
whole  subject  to  develop  an  actual 
plan  of  operation.  In  its  initial  re- 
port last  May,  the  committee  stated 
that  after  experimental  operation 
had  proceeded  to  the  point  where 
public  reaction  to  television  de- 
velopment could  be  gauged  more 
accurately,  a  public  hearing  might 
be  desirable. 
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STILL  GOING  STRONG  AFTER  492  BROADCASTS! 


•  WKY  has  a  reputation  for  putting  on 
big  shows  in  a  big  way.  WKY  also  puts 
on  Httle  shows  in  a  big  way.  Take  "Home 
Folks  Counselor"  as  an  example.  Spon- 
sored by  Oklahoma  City  Federal  Savings 
and  Loan  Association,  this  five-minute, 
five-times-a-week  program  was  awarded 
first  place  by  the  United  S-tates  Building 
and  Loan  League  as  the  most  construc- 
tive and  resultful  program  conducted  by 
any  Savings  and  Loan  Association  in  the 
United  States  in  1938. 

Equally  important  to  Oklahoma  City 
Federal  is  the  fact  that  this  program  has 
chalked  up  more  than  15,000  requests  for 
literature  on  thrift  and  home  financing 
during  the  492  consecutive  times  it  has 


been  on  the  air  .  .  .  that  407  new  saving  two  combined  form  a  sales-making  coali- 
share  and  investment  accounts  totaling  tion  of  men,  methods  and  machinery  that 
more  than  8250,000  have  been  directly  reflects  WKY's  ability  to  cope  with  mod- 
traced  to  the  program.  ern  merchandising  requirements  ...  to 
"Home  Folks  Counselor"  is  a  friendly  build  radio  productions,  large  or  small, 
program.  WKY  is  a  friendly  station.  The  that  bring  listener  approval . . .  and  results. 


Ciu 


NBC  AFFILIATE  M  900  KILOCYCLES 
Owned  and  Operated  By  The  Oklahoma  Publishing  Company:    -K  The  Daily  Oklahoman 
Oklahoma  City  Times  M  The  Farmer-Stockman     Mistletoe  Express-KKVOR,  Colorado  Springs 
KLZ,  Denver  ( Under  Affiliated  Management)     REPRESENTED  Nationally  By  The  Katz  Agency,  Inc. 


FOUR  miles  above  the  earth,  NBC  television  from  the 
Empire  State  Bldg.  transmitter  in  New^  York  was 
received  in  a  United  Air  Lines  plane  above  Wash- 
ington. The  event  marked  RCA's  20th  anniversary. 
Newspapermen  and  Washington  officials  saw  the 
demonstration  on  an  RCA  television  set  mounted 
forward  in  the  plane  cabin  (upper  left).  This  picture 
was  taken  at  20,000  feet.  A  chart  of  the  technical 
setup  shows  how  the  details  were  arranged.  A  unique 
feature  was  the  telecasting  of  the  plane's  arrival  back 
in  New  York,  with  passengers  in  the  plane  watching 
their  own  arrival  on  the  television  receiver  (photo 
at  right).  A  telecast  of  David  Sarnoff,  RCA  president, 
and  W.  A.  Patterson,  United  Air  Lines  president,  was 
relayed  to  the  plane.  The  sound  portion  of  their  inter- 
view was  heard  on  NBC-Blue.  The  flight  marked  the 
first  successful  reception  of  television  in  an  airplane 
and  the  first  pickup  of  clear  images  at  a  distance  of 
200  miles,  according  to  directors  of  the  flight. 


Reception  of  Television  in  Airplane 
Over  Capital  Marks  RCA  Anniversary 


By  BRUCE  ROBERTSON 

TELEVISION  history  was  made 
Oct.  17  when  programs  emanating 
from  the  video  transmitter  atop  the 
Empire  State  Bldg.  in  New  York 
were  picked  up  on  a  standard  tele- 
vision receiver  in  a  United  Airlines 
Douglas  C-3  plane  flying  over 
Washington,  D.  C,  more  than  200 
miles  distant. 

Designed  to  demonstrate  the 
truth  of  the  theory  of  television 
engineers  that  the  ultra-shortwaves 
carrying  the  sight  and  sound  sig- 
nals travel  in  straight  lines  and  do 
not  follow  the  curvature  of  the 
earth,  the  performance  also  dis- 
closed a  vast  new  field  for  this  new 
art  of  picture  transmission,  evok- 
ing prophecies  that  before  long 
airline  passengers  will  be  enter- 
tained with  telecasts  of  sporting 
events  or  dramatic  shows  as  they 
travel  through  the  air. 

High  Over  Washington 

Rising  along  the  line  of  vision 
after  its  departure  from  New  York, 
the  airliner  attained  a  height  of 
21,600  feet  above  the  nation's  capi- 
tal as  the  dozen  New  York  news- 
papermen aboard  watched  and 
heard  a  discussion  of  radio  and 
aviation  progress  between  David 
Sarnoflf,  RCA  president,  and  W.  A. 
Patterson,  president  of  United  Air- 
lines, which  was  taking  place  in  an 
NBC  television  studio  in  Radio 
City.  By  means  of  two-way  radio 
communication,  NBC's  announcer 
aboard  the  plane  described  the  re- 
ception of  the  program  and  then 
requested  Messrs.  Sarnoff  and  Pat- 
terson to  pose  for  a  picture  which 
was  made  by  Sidney  Desfor,  NBC 
photographer,  off  the  screen  of  the 
receiver.  This  is  believed  to  set  a 
new  distance  record  for  photogra- 
phy, with  the  camerman  some  200 
miles  away  from  his  subject. 


Maj.  Gen.  Delos  C.  Emmons, 
commanding  officer  of  the  Army 
Air  Corps  GHQ,  Langley  Field, 
also  spoke  from  the  plane,  describ- 
ing the  demonstration  as  "wonder- 
ful". He  declined  to  comment  on  its 
military  applications,  however,  be- 
yond saying  that  further  develop- 
ments along  these  lines  would  be 
closely  studied  by  military  authori- 
ties for  possible  wartime  use. 

High  spot  of  the  experiment  for 
most  of  the  observers  came  at  the 
end  of  the  return  trip.  As  the  ship 
approached  North  Beach  Airport 
the  program  of  motion  pictures 
which  had  been  received  was  cut 
short  and  the  passengers  saw  a  pic- 
ture of  the  landing  field  with  an 
airplane  in  the  distance,  their  own 
plane,  which  they  watched  grow 
larger  as  it  approached  the  field, 
and  which  they  followed  on  the  re- 
ceiver screen  as  it  circled  the  field, 
landed  and  taxied  to  a  stop  a  few 
feet  from  the  camera  of  NBC's  mo- 
bile television  unit. 

Images  were  remarkably  clear 
at  times,  especially  over  New  York 
City  and  during  the  landing,  but 
at  greater  distances  suffered  from 
interference  of  the  radio  transmit- 
ter, ignition  apparatus  of  the 
ship's  twin  motors  and  other  elec- 
trical equipment  in  the  plane. 
Ralph  Holmes,  RCA  engineer,  and 
W.  A.  R.  Brown,  NBC  engineer, 
explained  that  at  200  miles  the  sig- 
nal from  the  transmitter  was  low 
and  that  even  slight  interference 
seriously  impaired  image  quality. 
Only  change  made  in  the  receiver, 
a  stock  model,  was  an  adjustment 
in  the  automatic  volume  control  to 
compensate  for  variations  in  in- 
tensity of  received  signals  caused 
by  the  ship's  propellers,  which,  ac- 
cording to  the  engineers,  acted  as 
reflectors. 

Because  the  ultra-high  frequen- 


cies at  which  television  signals  are 
projected  produce  waves  similar  to 
light  waves,  which  travel  in 
straight  lines,  television  reception 
on  the  earth  is  limited  to  the  hori- 
zon and  to  receive  the  signals  in 
Washington,  203  miles  from  New 
York,  it  was  necessary  to  fly  at  a 
height  of  more  than  16,000  feet, 
the  engineers  stated.  The  attained 
height  of  more  than  four  miles, 
nearly  twice  the  altitude  of  normal 
transport  flying,  required  passen- 
gers and  crew  to  breathe  oxygen 
during  the  experiment,  while  frost 
formed  on  the  windows  of  the  plane 
on  the  side  away  from  the  sun. 

During  the  stopover  in  Washing- 
ton, representatives  of  the  Army 
and  Navy,  FCC  and  Civil  Aero- 
nautics Authority,  and  several 
Washington  newspapermen  were 
taken  up  to  witness  a  program 
originating  at  the  mobile  unit  at 
North  Beach  Airport.  Experiment 
marked  the  20th  anniversary  of  the 
founding  of  RCA. 


Pop  Corn  Spots 

AMERICAN  POP  CORN  Co., 
Sioux  City,  la.  (Jolly  Time  pop 
corn),  is  planning  to  use  radio  in 
selected  markets,  including  one  and 
five-minute  spot  announcements  and 
station  breaks.  Tests  are  now  being 
made  on  stations  in  various  parts 
of  the  country  prior  to  selection  of 
stations  and  definite  program  ar- 
rangements. Winter  Adv.  Agency, 
Des  Moines,  handles  the  account. 


School  Adds  6 

UTILITIES  ENGINEERING  IN- 
STITUTE, Chicago,  has  added  the 
following  stations  on  a  varying 
schedule  for  thrice-weekly  five  and 
15-minute  programs:  WJR  KOY 
WCFL  KFNF  KFRU  WSAU.  The 
list  totals  25  stations  and  will  be  ex- 
panded, according  to  First  United 
Broadcasters,  Chicago  agency 
handling  the  account. 


Brooklyn  Hearing 
Is  Reargued  Again 

Six-Year   Fight  for  Increase 

In  Time  Continued  at  FCC 

CONTINUING  a  six-year  scramble 
for  increased  operating  time  on  the 
1400  kc.  channel  in  Brooklyn,  the 
application  of  WBBC,  Brooklyn,  for 
three-fourths  time  on  that  frequen- 
cy, now  shared  with  three  other 
Brooklyn  stations— WLTH,  WARD 
and  WVFW — was  reargued  before 
the  FCC  Oct.  19.  The  move  of 
WBBC,  which  now  operates  one- 
fourth  time,  would  delete  WLTH 
and  WARD,  leaving  WVFW  oper- 
ating the  remaining  quarter  of  the 
broadcast  day. 

Representing  both  WLTH  and 
WARD  at  the  hearing,  which  was 
attended  by  Chairman  Fly  and 
Commissioners  Case,  Brown,  Wal- 
ker, Craven  and  Payne,  Attorney 
Paul  M.  Segal  traced  the  course  of 
the  six-year  litigation,  dating  from 
1933  when  WBBC  originally  made 
its  application  for  increased  time, 
and  continuing  amid  a  bewildering 
series  of  cross-applications  and 
court  actions. 

Two  Types  of  Applications? 

He  argued  that  since  the  FCC  it- 
self had  called  upon  WLTH  in  Jan- 
uary, 1933,  while  its  regular  license 
was  still  in  force,  to  file  an  applica- 
tion for  renewal  in  order  properly 
to  conduct  a  hearing  on  WBBC's 
application,  the  regular  renewal  of 
WLTH's  license  would  be  "auto- 
matic" upon  the  failure  of  WBBC's 
application,  either  from  withdrawal 
or  lack  of  proof.  He  argued  further 
there  were  two  types  of  license  re- 
newal applications,  the  regular  ap- 
plication voluntarily  filed  by  the 
station  and  that  called  for  by  the 
FCC  in  particular  cases,  the  latter 
applying  to  WLTH  in  the  present 
instance. 

This  view  met  with  strenuous 
questioning  from  Chairman  Fly 
and  other  commissioners,  who  held 
that  notwithstanding  the  original 
request  the  FCC  retained  its  power 
to  determine  renewal  on  a  basis  of 
public  interest,  convenience  and 
necessity,  apart  from  any  procedu- 
ral rule  such  as  that  outlined  by 
Mr.  Segal.  It  was  also  pointed  out 
by  the  FCC  members  that  while 
some  renewals  are  granted  without 
hearing,  this  does  not  result  from 
any  rule  forcing  such  renewal. 

Gustave  A.  Gerber,  New  York  at- 
torney representing  WBBC,  point- 
ed out  that  the  reargument  marked 
the  second  hearing  on  the  case  after 
it  had  been  remanded  to  the  FCC 
by  the  Court  of  Appeals.  He  op- 
posed the  view  of  Mr.  Segal,  hold- 
ing that  if  the  FCC  finds  WLTH 
and  WARD  are  not  operating  in 
the  public  interest,  the  matter  of 
their  license  renewal  is  finished, 
since  at  present  they  are  operat- 
ing only  on  temporary  licenses,  but 
in  the  case  of  WBBC,  it  necessar- 
ily must  be  cited  and  be  given  an 
opportunity  to  show  in  a  hearing 
that  allegations  of  operation  not 
in  the  public  interest  are  not  true. 


MBS  listeners  received  a  new  thrill 
in  radio's  coverage  of  the  European 
war  on  Oct.  17  when  Arthur  Mann, 
the  network's  correspondent  at  the 
front,  prepared  a  recording  of  his  ob- 
servations within  sound  of  the  big 
guns.  This  transcription  of  his  voice, 
made  at  the  front  hne.  was  flown  to 
London,  then  played  and  relayed  to 
MBS. 
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LOOK  before  you  LEAP 


ENTHUSIASM  is  a  fine  thing.  Yet  many 
company  managements,  just  as  individ- 
uals, are  carried  away  with  it  at  the  wrong 
stage  of  the  game.  They  frequently  rush  into 
new  plans,  new  policies,  new  products,  before 
they  have  appraised  properly  the  full  facts. 

It  is  then  that  enthusiasm  becomes  costly. 
Often  causing  damage  in  market  prestige  that 
is  difficult  to  rebuild.  Often  causing  needless 
waste  of  money.  Often  giving  competitors  the 
chance  they  have  been  waiting  for  to  edge  in 
and  upward. 

All  major  promotional  and  marketing 
plans  should  be  preceded  by  intelligent, 
unbiased  fact  finding.  Only  in  this  way  can 
strong  and  weak  points  be  discovered  and 
analyzed  before  it  is  too  late.  Only  in  this 
way  can  dangerous  pitfalls  be  uncovered  and 
avoided. 

Why  learn  the  hard,  expensive  way? 
Why  not  try  to  discover  in  advance  what  is 
wanted,  what  will  work,  what  has  the  best 
chance  of  success? 

The  right  kind  of  facts,  obtained  by  the 


right  kind  of  market  research  organization, 
can  help  guide  you  to  a  more  scientific  profit 
approach. 

Each  program,  plan,  method,  appeal, 
activity  and  argument  is  far  more  likely  to  be 
productive  if  founded  upon  fact  instead  of 
fancy.  Sales  activities  can  and  should  be  engi- 
neered just  as  are  products. 

Look  before  you  leap.  Get  the  facts  first 
through  a  Hooper-Holmes  market  research 
survey.  Then  you  can  afford  to  be  enthusiastic 
— and  with  much  more  certain  results. 

-=====.     *  ====:^ 
WHAT    IS   THE    H  OO  PE  R- H  O  LM  E  S  BUREAU? 

For  40  yean  {since  1899)  this  Bureau  has 
been  making  confidential  reports  to  insurance 
companies  on  applicants  for  all  kinds  of  insur- 
ance. Most  of  these  are  made  and  written  by 
trained  Inspectors,  all  of  whom  are  full-time 
men.  Their  work  is  supervised  by  81  Branch 
Offices.  They  regularly  cover  15,377  cities 
and  towns  in  their  insurance  work  and  their 
efforts  are  supplemented  by  33,000  part-time 
correspondents. 


Address  all  inquiries  to  Market  Research  Division,  Chester  E.  Haring,  Director. 


THE  HOOPER-HOLMES  BUREAU,  INC. 

102  MAIDEN  LANE,  NEW  YORK 
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Fun  With  Fitzpatrick;  and  Profit^  Too 


Everybody's  Happy  as 
Chicago  Sponsor 
Meets  Ladies 

By  PAUL  BRINES 

WHEN  EVERYONE  participating 
in  a  business  idea  makes  money 
out  of  it,  business  becomes  a  plea- 
sure and  the  pleasure  turns  into 
fun.  And  fun  is  the  order  of  the 
day  when  Fitzpatrick  Bros,  airs 
its  afternoon  show  titled  Meet  the 
Missus  on  WBBM,  Chicago.  The 
program  originates  at  the  Home 
Arts  Guild  where  400,000  women 
have  eaten  lunch  during  the  last 
nine  years,  where  300  days  of  the 
next  three  years  are  booked  solidly 
for  members  of  Chicago's  5,000  so- 
cial and  religious  clubs. 

Fitzpatrick  Bros.,  makers  of  Big 
Jack  laundry  soap,  Automatic  soap 
flakes  and  Kitchen  Klenzer,  has  dis- 
tributed 1,500,000  premiums  to  lis- 
teners of  Meet  the  Missus  during 
the  last  three  years.  The  firm  has 
offered  about  every  gadget  in  a 
premium  catalogue  and  whenever 
an  offer  is  made  the  agency  (Neis- 
ser-Meyerhoff  Inc.)  has  a  staff  of 
18  mail  clerks  on  tap  for  the  aval- 
anche. 

And  in  Comes  Tommy 

Behind  the  success  of  Meet  the 
Missus  is  an  organization  unique 
in  America,  the  Home  Arts  Guild. 
More  than  36  national  advertisers 
display  their  products  at  the  mod- 
ernistic Guild  headquarters,  test 
their  ideas  for  package  colors,  com- 
mercial announcements,  and  distri- 
bution procedure.  Here's  the  way 
it  works.  A  Guild  contact  man 
visits  the  president  of  some  Chi- 
cago club.  He  offers  a  free  lunch- 
eon and  the  use  of  the  Guild  head- 
quarters for  an  afternoon  of  bridge, 
asking  that  the  Guild  be  paid  $15 
to  cover  serving  and  incidentals. 
He  suggests  that  club  members  be 
charged  50  cents  or  a  dollar.  Usual- 
ly 200  women  attend  the  luncheons 
daily  and  their  club  nets  $185. 

Once  inside  the  Guild  quarters, 
the  visiting  club  woman  turns  her 
afternoon  over  to  the  national  ad- 
vertisers. But  the  trick  is  this;  she 
isn't  conscious  of  it  and  enjoys  her- 
self immensely.  The  floor  she  walks 
on,  the  food  she  eats,  the  air  she 
breathes — everything  is  the  product 
of  a  national  advertiser. 

Highlight  of  her  afternoon  is 
3:15-3:30,  when  in  bounces  a  grin- 
ning red-headed  Irish  lad  named 
Tommy  Bartlett.  At  23,  Tommy  is 
a  top  announcer  of  the  WBBM 
staff  and  m.c.  of  Meet  the  Miss2is 
and  The  Missus  Goes  to  Market. 
The  theme  of  the  show  is  fun  and 
the  questions  asked  are  all  ques- 
tions of  opinion.  Before  the  show 
goes  on  the  air.  Tommy  gets  up  on 
a  chair  and  sings  "My  Wild  Irish 
Rose"  which  usually  brings  down 
the  house. 

He  opens  the  show  by  quizzing 
the  club  president,  then  carries  his 
portable  mike  to  all  corners  of  the 
spacious  Guild  restaurant  to  inter- 
view the  most  jovial  looking  wom- 
en. Questions  like  "Do  you  let  your 
husband  out  on  Thursday  night?" 
result  in  enough  giggles  and  small 


WHEN  Meet  the  Missus  takes  the 
air  on  WBBM,  Chicago,  from  the 
local  Home  Arts  Guild,  members 
of  Chicago's  5,000  women's  clubs 
participate  in  the  fun.  The  other 
afternoon  Mrs.  B.  G.  Babicky  was 
interviewed  by  Tommy  Bartlett 
(right),  while  Dudley  Faust, 
WBBM  salesman,  looked  on.  The 
five-weekly  quarter-hour  show  is 
sponsored  by  Fitzpatrick  Bros., 
Chicago. 

shrieks  to  give  any  WBBM  listener 
a  pleasant  afternoon.  When  things 
get  dull.  Tommy  gives  some  fat 
lady  a  very  proper  pinch  or  acci- 
dentally gets  entangled  with  a  hat 
feather. 

In  1986,  Meet  the  Missus  started 
as  a  serious  quiz  show.  The  club 
women  were  asked  serious  ques- 
tions of  fact.  Tommy  tapped  the 
humor  inherent  in  "the  average 
housewife"  and  the  program  went 
with  a  bang. 

So  much  so  that  Fitzpatrick 
Bros,  added  a  Saturday  afternoon 
disc  show  called  The  Missus  Goes 
to  Market.  WBBM  sends  its  mo- 
bile unit  to  selected  retail  stores 
within  a  200-mile  radius  of  Chi- 
cago and  records  Tommy's  inter- 
views with  local  shoppers.  Plugged 
during  Meet  the  Missus,  The  Missus 
Goes  to  Market  has  been  seen  in 
retail  stores  by  a  total  audience 
of  200,000  during  the  last  two 
years,  according  to  WBBM.  It  has 
been  recorded  in  75  cities  in  fotir 
Midwestern  States  and  follows  the 
same  humorous  format  as  Meet  the 
Missus. 

Experiments  on  the  Side 

While  the  club  women  lunch  at 
the  Home  Arts  Guild  they  partici- 
pate in  a  series  of  interesting  ex- 
periments. Commercial  copy  is  read 
to  them  and  they  vote  on  their  re- 
actions. Premium  offers  are  tested 
by  reading  the  radio  copy,  then  dis- 
playing the  actual  premium.  The 
ladies  leave  their  names,  tell  where 
they  shop  and  what  they  like.  Miss 
Lucille  Joern,  of  the  Guild  staff, 
talks  to  the  women  about  new  prod- 
ucts, clever  recipes,  and  each 
woman  is  given  a  recipe  book.  Ad- 
vertisers display  their  wares  in  a 
section  of  the  Guild  quarters  called 
Street  of  Shops.  After  lunch,  and 
before  Meet  the  Missus  takes  the 
air,  they  stroll  by  the  displays,  peek 
into  a  modernistic  kitchen. 

The  effectiveness  of  the  Guild  ad- 
vertising is  marked  by  its  informal- 
ity. There  is  no  high-pressured  sell- 
ing. The  "lectures"  are  conversa- 
tions during  which  the  most  con- 
servative and  modest  woman  feels 


free  to  chat.  The  atmosphere  is  a 
combination  of  the  hotisewife  heck- 
ling a  merchant  over  the  price  of 
beans  and  the  same  housewife 
glowing  with  satisfaction  because 
her  husband  likes  her  cooking. 

Will  the  Guild  plan  work  in  other 
and  smaller  cities?  To  this  question 
Irwin  L.  Rosenberg,  who  handles 
the  Guild's  sponsor  contacts,  re- 
plied, "I  don't  think  it  could  be 
worked  in  any  city  with  fewer  than 
1,000  women's  clubs.  The  idea  de- 
mands a  new  audience  every  day. 
The  women  must  come  from  pros- 
perous neighborhoods.  We  seldom 
have  the  same  club  oftener  than 
once  in  two  years."  But  agency 
men,  like  H.  M.  x\lexander  of  the 
Neisser-Meyerhoff  firm,  know  how 
effective  a  well-planned  radio  pro- 
gram can  be  when  aired  from  a 
setting  like  the  Guild  provides.  And 
officials  of  WBBM  realize  the  lis- 
tener interest  of  Meet  the  Missus, 
for  they  recently  signed  a  five-year 
contract  with  the  Guild  for  exclu- 
sive broadcasting  privileges. 


Broadcasts  in  Book 

A  PICTURE  of  the  1939  road  to 
war  as  reflected  in  the  day-to-day 
or  hour-to-hour  broadcasts  of  a  ra- 
dio broadcasts  of  a  radio  commen- 
tator is  given  in  How  War  Came 
[W.  W.  Norton  &  Co.,  New  York, 
$2] ,  a  compilation  of  selected 
broadcasts  of  Raymond  Gram 
Swing  on  MBS.  Book  is  divided  in- 
to two  parts:  "From  Prague  to 
Danzig,"  which  includes  the  texts 
of  27  broadcasts  made  in  the  peri- 
od between  March  9  and  Aug.  18, 
and  "The  Fourteen  Days,"  with  27 
more  broadcasts  made  between 
Aug.  21  and  Sept.  3.  Texts  of  man- 
uscripts for  the  broadcasts  were 
left  unchanged  except  for  an  occa- 
sional alteration  from  the  spoken 
to  the  written  word. 


Chesebrough  Resumes 

CHESEBROUGH  MFG.  Co.,  New 
York  (vaseline  products),  on  Nov. 
1  resumes  the  dramatic  series.  Dr. 
Christian,  on  61  CBS  stations, 
Wednesday,  10-10:30  p.m.  (EST), 
with  Jean  Hersholt  continuing  in 
the  title  role.  Rosemary  DeCamp 
and  Gloria  Holden  are  also  mem- 
bers of  the  cast.  Dorothy  Barstow 
of  McCann-Erickson,  New  York 
agency  servicing  the  account,  for 
the  third  consecutive  season  is  in 
Hollywood  to  produce  the  show. 
Arthur  Gilmore  again  will  an- 
nounce. 


Seller's  Sawbucks 

USING  regular  poker  rules, 
S.  W.  Townsend,  manager  of 
WKST,  New  Castle,  Pa.,  has 
evolved  a  unique  plan  to  stim- 
ulate salesmanship  and  re- 
ward the  sales  staff.  With  the 
station  providing  the  stakes, 
WKST  salesmen  are  allowed 
to  draw  one  card  from  a 
regular  deck  of  playing  cards 
for  each  of  their  individual 
contracts  for  $20  or  more.  On 
the  first  of  each  month  the 
men  choose  the  best  poker 
hand  from  their  respective 
cards  and  lay  them  on  the 
table.  Best  hand  receives  $10. 


Unity  on  Copyright 
Advised  by  Craney 

Tax-Free  Library  Restriction 

Brings  Complaint  to  Miller 

DECLARING  that  "copyright  his- 
tory is  repeating  itself",  E.  B. 
Craney,  operator  of  KGIR,  Butte, 
and  other  Montana  stations,  Oct.  16 
expressed  doubt  about  the  outcome 
of  the  present  ASCAP  crisis  unless 
networks  and  stations  work  to- 
gether, particularly  on  tax  -  free 
music. 

In  a  letter  to  Neville  Miller,  NAB 
president,  the  active  Montanan  re- 
ferred to  purported  refusal  of  NBC 
to  make  available  to  stations  the 
tax-free  portion  of  the  Thesaurus 
transcribed  service  as  a  unit,  and 
"without  forcing  the  stations  to 
take  their  whole  service".  He  urged 
Mr.  Miller's  "serious  consideration". 

Too  Soon,  Says  Miller 

Upon  receipt  of  the  Craney  com- 
munication, Mr.  Miller  asserted 
that  Thesaurus  informally  had  ex- 
pressed its  desire  to  cooperate  with 
the  NAB  in  its  effort  to  establish 
a  tax-free  music  reservoir  along  the 
lines  embraced  in  the  Broadcast 
Music  Inc.  plan  adopted  at  the  spe- 
cial convention  in  Chicago  Sept.  15. 
He  observed,  however,  that  definite 
arrangements  with  transcription 
libraries  could  not  be  made  until  the 
Broadcast  Music  project  is  under 
way,  with  funds  available.  He  felt 
it  premature  to  ask  any  organiza- 
tion to  change  completely  its  mode 
of  doing  business  with  the  industry 
until  definite,  tangible  propositions 
could  be  made. 

Mr.  Craney's  letter  follows: 

"To  me  it  seems  copyright  his- 
tory is  repeating  itself.  We  are  go- 
ing through  the  same  sort  of  'the 
industry  must  stick  together'  frenzy 
that  we  went  through  in  1932  and 
1935.  As  broadcasters  we  have  al- 
ways stuck  together.  As  broadcast- 
ers and  networks  we  have  always 
found  that  the  networks  have 
walked  out  on  us.  This  time,  as  in 
1935  and  back  in  1932,  the  networks 
assure  us  that  they  are  all  with  us. 
If  this  is  actually  the  case,  I  am 
wondering  why  it  is  today  that  the 
NBC  refused  to  make  available  to 
broadcasting  stations  their  tax-free 
portion  of  their  Thesaurus  tran- 
scribed service  as  a  unit  without 
forcing  the  stations  to  take  their 
whole  service. 

"Today  NBC  claims  that  40%  of 
their  monthly  releases  are  tax  free. 
Yet  to  stations  who  wish  to  use  only 
this  tax  free  music,  they  refused 
to  make  that  service  available  so 
that  stations  can  increase  their  li- 
braries of  this  type  of  music  but 
instead,  make  the  stations  take  the 
whole  service,  even  though  60%  of 
it  will  never  be  used.  If  NBC  was 
sincere  in  its  statement  that  it  will 
stick  together  with  the  broadcasters 
and  wishes  to  find  a  solution  for  this 
problem,  I  am  sure  it  would  make 
this  service  available  separately  so 
broadcasters  now  could  start  in 
building  their  tax  free  library  serv- 
ice. This  is  a  situation  that  you  and 
the  broadcasters  at  large  should 
seriously  consider  at  this  time." 


BECAUSE  Dick  Bray,  sportscaster 
for  WLW-WSAI,  Cincinnati,  was  se- 
lected to  referee  the  Notre  Dame-Navy 
game  at  Cleveland  on  Oct.  21.  WLW 
carried  the  Alabama-Tennessee  game 
on  NBC-Blue  rather  than  independent- 
ly originate  a  football  broadcast  on 
that  day. 


Page  38  •  November  I,  1939 


BROADCASTING  •  Broadcast  Advertising 


FROM  LOCAL  BAKERY:  "After  studying  va- 
rious media,  and  specifically  the  audience,  we're 
sold  on  KVOR  and  are  placing  with  you  the  most 
extensive  campaign  we  have  ever  attempted." — 
A.  C.  Hanneman,  Star  Baking  Co. 


FROM  LOCAL  BUICK  DEALER:  "When 
someone  asked  me  what  I  thought  of  KVOR's 
ability  to  get  results,  my  answer  was  that  I  have 
been  using  KVOR  for  3  years." — H.  D.  Mc- 
Donald, President,  Strang    Garage  Co. 


FROM  LOCAL  LUMBER  DEALER:   "We  have 

enjoyed  a  very  good  spring  and  summer  business,  j 

particularly    in    our    remodeling    plans    featured  -Wll 

over  KVOR." — V.  L.  Collier,  Collier  Lumber  Co.  ' '  "  ' 


FROM  LOCAL  DEPARTMENT  STORE:  "It 
has  been  our  experience  that  you  have  a  large 
and  responsive  audience  not  only  in  Colorado 
Springs  but  also  in  cities  and  towns  for  miles 
around." — R.  B.  Frost,  Giddings,  Inc. 


FROM  LOCAL  GOODRICH  STORE:  "For 
the  second  year  in  succession  we  have  spent  a 
good  share  of  our  advertising  budget  on  KVOR. 
And  for  two  years  we  have  shown  a  highly  grati- 
fying sales  increase." — L.  R.  Wilson,  Manager. 


FROM  LOCAL  COFFEE  COMPANY:  "We 
have  used  KVOR  to  sell  our  Derngood  Coffee  in 
Colorado  Springs  and  also  the  territory  surround- 
ing. Results  have  been  very  satisfactory  in  both 
instances." — J.  J.  Dern,  Dem  Company. 


FROM  LOCAL  SHOE  COMPANY:  "Although 
we  have  been  in  Colorado  Springs  50  years,  I  feel 
our  2  years  of  KVOR  broadcasting  has  brought 
us  customers  that  we  had  never  reached  before." 
— F.  M.  Baity,  Vorhes  Shoe  Co. 


THE  soldiers  who  hold  down  the  front 
line  trenches  in  the  battle  for  sales  in 
the  Colorado  Springs-Southern  Colorado 
sector  have  found  their  most  powerful 
weapon  in  KVOR. 

The  reason . . .  KVOR,  one  of  the  pio- 
neer stations  of  the  Rockies,  has  positively 
and  definitely  established  itself  as  the 
Home  Station  of  the  area.  Actively  and 
earnestly,  KVOR  goes  about  daily  making 
itself  an  integral  part  of  its  community. 
Every  civic,  cultural,  educational  and  re- 
ligious interest  affecting  its  area  finds  ex- 
pression in  its  program  structure.  Scores 
of  locally  produced  shows,  newscasts  and 
sportscasts  are  eagerly  listened  to. 


Network  centers  were  surprised  when, 
in  1938,  KVOR  was  awarded  Variety's 
recognition  as  the  nation's  outstanding  sta- 
tion for  community  exploitation.  Listeners 
in  Southern  Colorado  simply  took  this 


honor  as  an  official  confirmation  of  their 
own  rating  for  their  own  station.  And 
sponsors  saw  in  this  designation  a  reason 
for  the  highly  gratifying  manner  in  which 
KVOR  handled  their  sales  jobs. 


COLUMBIA  NETWORK  •  1000  WATTS  •  FULL  TIME 

The  Oklahoma  Publishing  Co.:  The  Oklahoman  &  Times  -^t  The  Farmer-Stockman  -K  Mistletoe  Express 
WKY,  OJtLAHOMA  City  -K  KLZ,  Denver  iAlliliated  Management)   -K  Represented  by  The  Katz  Agency,  Inc. 


Sale  of  South  American  Time  Planned 
By  New  Crosley  International  Station 


INVENTED  by  Vernon  Mallory, 
26-year-old  control  engineer  of 
WOAI,  San  Antonio,  this  appara- 
tus makes  it  possible  for  an  air- 
plane pilot  to  turn  on,  while  in 
the  air,  boundary  and  runway 
lights  from  the  cockpit  of  his  plane. 
Demonstrated  with  success  recently 
to  civic,  government  and  military 
representatives,  the  idea  was  con- 
ceived by  Mallory  six  years  ago 
after  hearing  pilots  talking  about 
having  to  drop  flares  in  order  to 
land  after  lights  on  the  landing 
field  had  failed  to  come  on  because 
the  watchman  was  asleep. 


WITH  THE  completion  in  Novem- 
ber of  the  new  Crosley  50,000  watt 
international  station,  WLWO,  ef- 
forts will  be  made  to  sell  time  on 
the  station  pursuant  to  the  new 
rules  governing  international  broad- 
casting stations  permitting  spon- 
sorship, according  to  announcement 
Oct.  18  by  the  Crosley  Corp.  For- 
merly known  as  W8XAL,  the  sta- 
tion will  begin  operation  with 
entirely  new  equipment  and  will 
beam  its  signals  toward  the  South 
American  market.  The  station  man- 
agement and  operation,  along  with 
the  pioneering  work  in  time  sales, 
will  be  under  the  direction  of  James 
D.  Shouse,  Crosley  vice-president 
in  charge  of  broadcasting,  and 
Robert  Dunville,  general  sales  man- 
ager. 

The  signal  will  be  concentrated 
along  the  east  coast  of  Brazil,  Uru- 
guay and  Argentina,  directed  to- 
ward such  cities  as  Rio  De  Janiero, 
Buenos  Aires,  Montevideo  and  Sao 
Patilo.  It  is  estimated  WLWO  will 
transmit  more  than  100,000  watts 


in  this  direction.  A  rhombic  an- 
tenna concentrates  the  station's  full 
output  in  a  small  beam,  making  it 
possible  to  deliver  a  signal  strength 
of  more  than  600,000  watts  at  any 
given  point,  it  was  stated. 

To  Use  Six  Frequencies 

The  station  will  operate  on  six 
frequencies,  which  will  be  changed 
throughout  the  day  so  that  the 
comparative  signal  strength  always 
reaches  the  east  coast  of  South 
America.  The  frequencies  are  6060; 
9590;  11,870;  15,270;  17,760,  and 
21,650  kc.  An  automatic  frequency 
change  system  has  been  devised  by 
R.  J.  Rockwell,  Crosley  chief  engi- 
neer, whereby  the  frequency  shifts 
can  be  made  without  a  time  lag.  The 
push-button  arrangement  permits 
the  frequency  shift  "as  quickly  as 
you  can  snap  your  fingers",  Crosley 
announced. 

Simultaneously,  it  was  announced 
that  Crosley  is  adding  to  its  staff 
both   Spanish  and  Portugese  an- 


That's  why  you  time  buyers  know  the  tre- 
mendous selling  power  of  a  station  with  an 
audience  of  consistent  listeners.  You  know 
that  such  voluntary  preference  will  bring 
consistent  results. 

From  sunup  until  late  at  night,  the  great  ma- 
jority of  dials  throughout  Kansas  and  almost 
half  of  all  adjoining  states  are  set  at  "580" — 
WIBW's  powerful,  productive  frequency. 


As  a  canny  time  buyer,  you'll  say,  "Prove  it." 

Write  Today  For  Your  Free  Copy 


We'll  not  only  prove  it,  but  furnish  you  with 
a  lot  of  mighty  useful  analytical  material,  if 
you'll  write  for  your  free  copy  of  our  new 
Kansas  Radio  Audience  Report.  This  is  a  com- 
plete, door-to-door  study  of  urban,  village  and 
rural  listening  habits.  Program  preferences 
for  men  and  women  of  all  age  groups  are 
broken  down  by  place  of  residence.  These 
valuable  unbiased  facts  are  not  designed  to 
"sell"  WIBW,  but  to  help  you  arrive  at  your 
own  decisions. 


Mi\mt\  Mt^Ml^J  Columbia's  outlet  /i?/- kansas 


New  York- 


Ben  Ludy,  General  Manager 

Represented  by 
CAPPER  PUBLICATIONS,  INC. 
-Detroit — Chicago — Kansas  City,  Mo. — San  Francisco 


Gophers  Bombed 

PARTICIPATING  in  the  Fly- 
ing Peace  Crusade,  a  30-plane 
armada  "bombing"  Minneso- 
ta communities  with  keep-out- 
of-war  petitions  under  aus- 
pices of  the  M inneapolis 
Times-Tribune,  Dr.  George 
W.  Young,  owner  of  WDGY, 
Minneapolis,  flew  his  own 
plane  and  made  the  only 
scheduled  broadcasts  during 
the  trip.  Landing  at  Roches- 
ter and  Winona,  Dr.  Young 
spoke  over  KROC  and  KWNO 
on  behalf  of  the  peace  flight, 
and  later  was  interviewed  on 
WDGY  by  Joe  Ferris,  Times- 
Tribune  commentator.  The 
signed  petitions  are  being 
forwarded  to  Minnesota  Con- 
gressmen in  Washington. 


nouncers,  continuity  writers  and 
promotion  men.  In  Brazil  and  Ar- 
gentina, the  two  most  sought  after 
countries  from  the  merchandizing 
standpoint,  different  languages  are 
spoken.  Brazil  with  a  population  of 
approximately  45,000,000,  has  420,- 
000  receivers.  Argentina,  on  the 
other  hand,  with  a  population  of 
about  12,000,000  has  1,110,000  re- 
ceivers. Despite  the  low  ratio  of  set 
ownership,  it  was  stated  that  in 
many  South  American  towns,  there 
are  community  receivers  for  com- 
munity listening.  In  the  specially 
devised  programs  there  will  be  em- 
phasis on  music  though  numerous 
news  periods  are  contemplated. 

WLWO  will  be  new  only  in  call 
letter  and  equipment.  Its  predeces- 
sor, W8XAL,  first  began  operation 
in  1925.  It  has  operated  with  10,- 
000  watts. 


AIRPORT  REQUIRES 
WMCA  TOWER  SHIFT 

REMOVAL  OF  the  transmitter  and 
towers  of  WMCA  from  Flushing, 
L.  I.,  to  Kearney,  N.  J.,  was  au- 
thorized by  the  FCC  Oct.  17,  to 
eliminate  the  hazard  to  the  new 
$40,000,000  North  Beach  Airport, 
one  mile  distant  from  the  present 
WMCA  site.  A  sum  of  $85,000  to 
cover  condemnation  and  land  costs 
for  the  present  transmitter  build- 
ing and  antennas  has  been  author- 
ized by  civic  authorities. 

$135,000  New  Plant 

To  minimize  the  hazard  of  the 
present  WMCA  antennas,  located 
on  a  direct  line  from  the  longest 
runway  of  the  new  airport,  one  of 
the  two  towers  has  been  dismantled 
while  the  second  has  been  cut  down 
from  300  to  200  feet.  In  so  doing, 
the  directional  pattern  of  WMCA 
designed  to  protect  stations  in  Syra- 
cuse, Youngstown  and  Asheville, 
has  been  eliminated  and  WMCA's 
power  temporarily  reduced  to  500 
watts  from  its  present  atithoriza- 
tion  of  1,000  watts  full  time. 

Construction  of  the  new  trans- 
mitter at  Kearney,  under  the  FCC 
ruling,  must  be  effected  within  four 
months  from  Oct  15.  By  virtue  of 
the  new  location,  WMCA  is  apply- 
ing for  5,000  watts  day  and  1,000 
watts  night  on  570  kc,  with  ulti- 
mate hope  of  procuring  5,000  watts 
full  time  under  the  new  FCC  rules. 
It  is  estimated  cost  of  the  new  in- 
stallation, including  a  new  5,000- 
watt  transmitter  to  replace  the 
present  composite  unit,  would  be 
in  the  neighborhood  of  $135,000. 
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In  th( 


New  Orleans  Market 


they're  buying 

Postal  Receipts  are  UP  5% 
Building  Permits  UP  23% 

Telephones  in  Service  UP  6% 


New  Motor  Vehicles    UP  29% 
Department  Store  Sales  UP  1% 
4fer^     Furniture  Sales 

Electric  Power  Use 
Bank  Deposits 
Private  Employment 


UPl.OA. 

UP 
UP 

UPl81% 


Based  on  figures  compiled  by  the  Bureau  of 
Business  Research,  Louisiana  State  University, 
comparing  August,  1939  with  August,  1938. 


So  advertisers  are  buying 


dominant 


the  50,000  watt  station  in  New  Orleans 


Our  sales  are  U  P  64.6 


% 


Use  one  station — WWL  New  Orleans — and  you  win  this  big 
fast-buying  market.  WWL  gives  50,000  watt  power — plus  the 
power  of  leadership.  You  get  more  than  just  coverage — you 
get  EFFECTIVE  coverage — and  that  means  results.  (Proofs 
from  Advertisers  are  in  our  files.)  Loyal  listeners  turn  first 
to  WWL — and  stay  with  WWL — for  CBS  network  programs 
and  their  favorite  local  features. 


over  WWL  New  Orleans  -  CBS  AFFILIATE  -  NATIONAL  REPRESENTATIVES  -  THE  KATZ  AGENCY,  INC. 
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DAVID  H.  GLICKMAN 


Hearts  &  Flowers 

COL.  PRANK  KNOX'S  Chicago  Daily  News 
literally  rips  the  pants  off  the  broadcasting 
industry  for  its  fight  against  ASCAP,  in  an 
editorial  published  in  its  October  17  issue. 
Gene  Buck,  ASCAP's  "grey  eagle",  or  E. 
Claude  Mills,  who  turns  a  neat  phrase  in  his 
own  right,  couldn't  have  produced  a  screed 
more  effectively  espousing  Tin  Pan  Alley's 
cause. 

But  the  News  editorial,  like  all  of  ASCAP's 
diatribes  against  broadcasting,  falls  flat  be- 
cause it  doesn't  deal  in  facts.  The  broadcast- 
ing industry  has  never  sought  to  "deprive 
song  writers  and  song  publishers  of  reasonable 
recompense".  It  simply  wants  to  pay  for  what 
ASCAP  music  it  uses,  not  a  privilege  tax  on 
its  gross  income.  Radio  needs  music,  and,  at 
this  stage,  it  needs  ASCAP's  repertoire.  It 
also  needs  microphones,  copy  paper,  typewrit- 
ers, transmitters,  antennas,  and  other  appur- 
tenances— all  just  as  important  if  the  station 
is  to  continue  on  the  air.  But  stations  do  not 
pay  a  tax  for  these;  they  buy  them  in  an  open, 
competitive  market.  Music,  too,  is  a  commodity. 

The  isstie,  really  is  simple.  ASCAP,  how- 
ever, always  has  preferred  to  befog  it  and  deal 
in  hyperbole.  It  portrays  radio  as  a  bloated 
Goliath,  dripping  with  gold,  trying  to  wrest 
from  a  thousand  tattered  song-writing  Davids 
their  staff  of  life.  We  in  radio  know  this  is  just 
so  much  hogwash.  Show  us  a  publisher  or 
writer  in  ASCAP's  exclusive  charmed  circle 
who  is  in  dire  need,  and  we'll  point  out  a 
dozen  who  sup  sumptiously  at  the  Stork  Club. 
But  ASCAP  finds  it  easy  to  dramatize  itself 
to  the  tune  of  Hearts  &  Flowers,  while  ap- 
pearing to  forego  the  more  crass  commercial 
aspects.  With  the  able  editorial  assistance  of 
such  journals  as  the  News,  which  apparently 
had  not  gone  to  the  trouble  to  inform  itself, 
it  can  get  across  its  story  to  the  body  politic. 

Referring  to  the  NAB's  Broadcast  Music 
Inc.  project  for  an  independent  radio-owned 
music  producing  organization,  the  News  fore- 
shadows its  death  aborning.  But  it  talks  about 
such  a  movement  giving  radio  power  to  "deal 
dictatorially"  with  a  controlled  clique  of  pub- 
lishers, composers  and  authors.  This  has  all 
the  earmarks  of  an  adroit  effort  to  make 
ASCAP's  shoe  fit  the  broadcasters'  foot.  We 
would  commend  to  the  News  a  reading  of  As- 
sociate Justice  Black's  dissenting  opinion  in  a 
recent  ASCAP  case;  of  the  Department  of 
.Justice  bill  of  complaint  igainst  ASCAP  in 
the  pending  anti-trust  suit  in  New  York,  and 


of  innumerable  pages  of  testimony  on  ASCAP 
before  Congressional  committees  and  the 
courts. 

The  News  editorial  concludes  that  the  only 
way  in  which  the  new  organization  might  be- 
come a  real  rival  for  ASCAP  would  be  through 
assuring  its  "members"  greater  security  and 
more  adequate  recompense  for  their  talents. 
Although  we  haven't  indulged  in  keyhole  eaves- 
dropping, we  understand  that  many  writers 
are  far  from  satisfied  with  their  lot  in  ASCAP, 
and  that  it  isn't  one  big  happy  family.  In 
passing  we  might  note  that  the  Broadcast 
Music  plan  envisages  precisely  what  the  News 
editorial  views  as  unattainable. 


Goods  or  Government 

THE  CONTROVERSY  over  controversial  is- 
sues, precipitated  by  the  NAB  code,  sadly  has 
reached  the  pitch  of  rock-throwing  and  name- 
calling.  To  be  sure,  it  strikes  at  fundamentals 
in  radio,  which  is  in  the  process  of  acquiring 
for  itself  a  tradition,  and  is  doing  it  in  the 
public  gaze.  But  the  issue  is  not  one  of  life  or 
death  for  the  industry. 

As  we  quibble  and  quarrel  over  the  right  of 
individuals  to  buy  time  in  big  hunks  to  espouse 
this  cause  or  that,  as  against  allotments  of 
free  time  for  the  same  purpose,  we  might  take 
a  look  across  the  Atlantic  to  see  what  goes  on 
there.  Abroad  there  isn't  any  question  at  all 
about  free  speech,  because  it  doesn't  exist.  The 
governments  of  all  the  European  nations,  bel- 
ligerent and  neutral  alike,  run  their  radio 
shows  as  they  please.  No  individual  or  or- 
ganization, save  those  in  power,  can  as  a  mat- 
ter of  right  buy,  |jeg  or  steal  radio  time. 

Baukhage,  NBC  commentator  just  returned 
from  the  European  scene,  sums  it  up  aptly  in 
his  observations  published  in  this  issue.  The 
chief  difference  in  radio  abroad  and  in  this 
country,  he  observes,  is  that  "Radio  in  America 
sells  goods,  in  Europe  it  sells  governments". 

America  is  what  it  is  because  any  citizen 
can  mount  the  soap-box  and  holler  his  head 
off.  If  he's  enough  of  a  clown  or  a  showman, 
he  gets  an  audience.  But  radio  is  not  a  com- 
mon carrier,  and  it  cannot  accommodate  all 
comers  on  any  basis.  Moreover  the  station  op- 
erator has  a  public  service  obligation.  When 
broadcasters,  of  their  own  volition,  get  together 
and  decide  how  they  can  best  serve  the  public, 
whether  the  issue  is  neutrality  or  a  neuritis 
cure,  we  think  they  are  not  only  within  legal 
bounds  but  would  be  derelict  if  they  evaded 
the  issue.  The  mechanics  of  contract  expirations. 


enforcement  and  Qther  collateral  problems  cer- 
tainly can  be  adjusted  without  thundering 
headlines,  innuendos  and  mud-slinging. 

Again  borrowing  from  Baukhage:  "It's  well 
to  remember  that,  while  you  can't  have  war 
without  censorship,  without  some  censorship 
in  the  first  place  you  probably  couldn't  have 
a  war." 

The  Needle  Needed 

TELEVISION,  glamour  child  of  radio  for  the 
public,  is  just  an  incorrigible,  spendthrift  brat 
for  the  broadcasting  industry  at  this  writing. 
After  10  years  of  guarded,  spoon-fed  upbring- 
ing, it  still  isn't  out  of  the  kindergarten  as  a 
medium  of  entertainment  and  enlightenment. 

Since  April,  RCA-NBC  has  been  promoting 
television  for  all  it's  worth  in  New  York, 
with  high-calibre,  regularly  scheduled  pro- 
grams. The  fair-going  public  looked  and  be- 
came enthralled,  but  it  didn't  buy  sets.  Less 
than  a  thousand,  we  understand,  have  been 
sold  in  New  York. 

Telecasting  is  expensive,  even  by  compari- 
son with  the  supercolossal  productions  of  the 
movies.  Networks  and  stations  alike  are  wary 
about  sinking  money  in  an  experimental  ven- 
ture when  its  future  is  so  conjectural  and 
when  there  is  no  immediate  prospect  of  re- 
turn. The  experimental  ban,,  barring  stations 
from  selling  time,  and  even  preventing  sta- 
tions from  procuring  licenses  unless  they  "con- 
tribute to  the  technical  art",  constitutes  re- 
strictions which  they  cannot  treat  lightly. 

Blame  for  this  condition  cannot  be  as- 
cribed to  any  single  source.  Because  the  FCC 
has  adopted  a  cautious  policy,  it  has  been 
criticized  by  certain  experimenters,  primarily 
in  the  set  manufacturing  end.  We  do  not  think 
that  is  justified.  The  Commission  isn't  respon- 
sible for  the  high  cost  of  receivers. 

We  think  there  is  merit  in  the  suggestion 
that  the  experimental  ban  on  television  be 
modified.  Realizing  that  they  can  sell  time 
for  visual  broadcasts  and  limited  only  by  their 
own  ingenuity,  those  broadcasters  in  the  field 
unquestionably  would  get  the  needed  impetus 
to  make  heavy  investments  in  the  medium.  As 
in  the  early  days  of  broadcasting,  they  would 
devote  the  return  not  with  any  idea  of  im- 
mediate profit  but  to  defray  overhead  and 
build  audience. 

Television  cannot  start  from  scratch.  It  suf- 
fers from  aural  radio's  unexcelled  quality.  The 
"looker"  won't  be  satisfied  with  the  squeaky 
local  soprano  of  radio's  cat  whisker  era.  There 
must  be  highly  attractive  programs  before  sets 
can  be  sold.  Spot  news  events,  sports,  parades 
and  the  like  will  prove  a  boon — "spotvision"  it 
has  been  called. 

Because  television  cannot  go  through  a 
"blooper"  era,  the  same  regulatory  yardstick 
cannot  be  applied  to  it.  Why  not  lift  the  ex- 
perimental ban  and  let  the  advertisers  them- 
selves and  their  agencies  get  in  on  the  ground 
floor  and  work  alongside  the  stations  in  launch- 
ing the  medium? 

There  is  always  the  chance  it  won't  take. 
But  we  have  an  abiding  faith  in  the  resource- 
fulness of  our  broadcasting  industry  and  in 
the  genius  of  our  industry.  Given  the  oppor- 
tunity, they  will  find  means  of  attracting  the 
advertisers'  dollars  to  pay  the  way,  and  of  de- 
veloping visual  receivers  within  the  average 
pocketbook  range.  To  date  much  money  has 
been  ventured,  but  none  gained.  That's  the 
wrong  approach  to  a  very  real  proverb. 
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PAUL  HUTCHESON  RAYMER 


WHEN  you  meet  Paul  Hutcheson 
Raymer,  president  of  the  national 
representation  firm  bearing  his 
name,  your  reaction  is  that  here's 
a  man  who  has  himself  in  hand, 
who  knows  exactly  what  he  wants 
to  do  and  precisely  how  to  do  it. 
Proof  can  be  found  in  his  company's 
standing.  One  of  the  oldest  repre- 
sentative firms  in  the  ever  changing 
business  of  radio,  Paul  H.  Raymer 
Co.  has  never  changed  in  name, 
organization  or  principle  since  its 
establishment  in  January,  1933. 
And  its  billings  indicate  a  yearly 
increase  of  20%  during  each  of  the 
last  six  years. 

Aviator,  manufacturer,  publisher 
and  advertising  executive  —  those 
words  sum  up  Mr.  Raymer's  career. 
In  the  background  of  most  "swell 
guys"  can  be  found  the  small  town 
beginning  and  early  Main  Street 
influences.  Prod  a  little  and  after 
a  large  grin  Paul  will  tell  you  that 
he  \yas  born  in  Beaver,  Pennsyl- 
vania, Nov.  6,  1896.  His  father  was 
a  railroad  man,  and  early  in  life 
Paul  took  keen  interest  in  all  things 
mechanical.  So  much  so  that  at  13 
he  played  hookey  from  school  to 
hop  from  nearby  hills  in  a  glider 
he'd  built  from  plans  in  a  1909  copy 
of  Scientific  American. 

With  a  diploma  from  Beaver  High 
School,  Paul  headed  for  Cornell 
University,  where  he  joined  Sigma 
Nu  fraternity.  But  along  came  the 
World  War  and  1916  found  him  in 
Miami,  training  to  be  a  Navy  pilot. 
In  1917  he  went  to  England  and  for 
the  duration  of  the  war  flew  with 
the  Navy  submarine  patrol  over 
the  Irish  Sea.  The  big  flying  boats 
carried  crews  of  five  plus  two  500- 
pound  depth  bombs.  Paul's  stature 
— he's  5  feet  10  and  weighs  135 
pounds — was  ideal  for  a  pilot  and 
undoubtedly  this  hazardous  period 
of  his  life  marked  it  with  the  quiet 
reserve  which  characterizes  him 
today. 

As  soon  as  the  war  was  over,  he 
returned  to  Cornell  and  was  grad- 
uated from  the  School  of  Liberal 
Arts  in  1921.  From  Cornell  he  went 
to  New  York  and  got  a  job  with  the 
Yale  University  Press,  writing  and 
selling.  That  season  he  sold  $10,000 


worth  of  American  history  books 
from  door  to  door  in  Manhattan — 
and  that,  gentlemen,  is  salesman- 
ship. Paul  found  a  mental  chal- 
lenge in  the  advertising  business 
and  in  1923  he  joined  the  old 
Hanff'-Metzger  staff  (now  the  Bu- 
chanan Co.)  and  later  served  as  ac- 
count executive  with  Borland  In- 
ternational and  H.  K.  McCann  Co. 
(now  McCann-Erickson) . 

In  1924,  he  devised  a  formula  for 
dental  chewing  gum,  patented  it 
and  started  its  manufacture.  So 
successful  was  Oralgum  that  the 
Beechnut  Company  bought  the 
rights  and  made  the  gum  a  nation- 
al seller.  Paul  still  gets  a  nice  roy- 
alty check  annually  from  this  ven- 
ture. 

But  to  set  him  talking  the  way  a 
man  talks  when  he's  really  inter- 
ested, one  must  mention  the  pub- 
lishing business.  For  in  that  fatal 
year  of  1929  he  started  a  daily 
paper  called  Today  in  New  York 
with  the  slogan  of  "All  the  News 
Before  It  Happens".  At  five  cents 
the  copy  and  with  linage  rates 
higher  than  the  Neiv  York  Times, 
Paul's  12-page  daily  tabloid  set  out 
to  tell  visitors  and  idle  New  York- 
ers what  to  see  and  where  to  see  it. 

More  than  an  entertainment 
guide,  the  paper  carried  all  sorts 
of  human  interest  stories.  If  there 
happened  to  be  a  sensational  mur- 
der trial,  readers  were  told  where 
it  was  being  held,  how  many  seats 
were  available.  If  Freud  was  in 
town  for  a  lecture  or  a  new  ocean 
liner  was  due  to  dock,  Today  in 
New  York  told  where  to  see  them, 
how  much  the  whole  thing  would 
cost.  With  a  staff  of  20,  the  paper 
boomed  for  133  issues.  Fifth  Ave- 
nue shops  clamored  for  space.  Then 
came  the  1929  crash! 

It  was  in  January,  1933,  that 
Paul  Raymer  started  his  successful 
firm  of  radio  representation.  It  was 
then,  and  has  continued  to  be,  one 
of  the  leading  radio  representative 
companies,  its  personnel  well-known 
to  advertisers,  agency  executives 
and  station  men  all  over  the  coun- 
try. 

As  you  enter  Mr.  Raymer's  main 
office  high  in  Chicago's  Tribune 


NOTES 


GARDNER  COWLES  Jr.,  president 
of  the  Iowa  Broadcasting  System,  and 
Roger  Starr,  in  charge  of  CBS  college 
journalism  publicity,  were  among  the 
speakers  at  the  national  conference  of 
the  Associated  College  Press,  held  Oct. 
26-28  at  Drake  U,  Des  Moines.  Mr. 
Cowles  spoke  on  "War  and  the  News- 
papers", while  Mr.  Starr  discussed 
"What  Radio  Can  Mean  to  the  Col- 
lege Student." 

WILLIAM  BAILEY,  formerly  com- 
mercial manager  of  KFNF,  Shenan- 
doah, la.,  has  been  named  manager  of 
the  new  WCAR,  Pontiac,  Mich.  Mr. 
Bailey  was  a  member  of  the  sales  staff 
of  KOIL.  Omaha,  and  was  associated 
with  KOWH  ( then  WAAW ) ,  Omaha, 
before  joining  KFNF. 

LEONARD  D.  CALLAHAN,  former 
assistant  to  the  managing  director  of 
the  NAB,  has  joined  the  New  York 
legal  staffi  of  the  Society  of  European 
Stage,  Authors  &  Composers 
(SESAC),  according  to  an  announce- 
ment by  Paul  Heineeke,  president.  For 
the  last  two  years  Mr.  Callahan  has 
been  practicing  law  in  Washington, 
specializing  in  copyright.  Before  join- 
ing the  NAB,  he  was  on  the  legal  staff 
of  the  Department  of  .lustice. 

GEORGE  A.  TITUS,  formerly  com- 
mercial manager  of  CJRC,  Winnipeg, 
has  been  appointed  manager  of  CKCA, 
Kenora,  Ont.  Clinton  V.  Godwin,  for- 
mer program  director  of  CJGX,  York- 
ton,  Sask.,  and  former  announcer  at 
CKX,  Brandon,  Man.,  has  been  ap- 
pointed commercial  manager  of  CKCA. 
Billie  McLeUan,  announcer,  has  been 
placed  in  charge  of  studio  operations. 

PHILIP  G.  LASKY,  general  man- 
ager of  KSFO,  San  Francisco,  and 
KROW,  Oakland,  Cal.,  returned  to 
San  Francisco  via  the  Panama  Canal 
Oct.  18,  following  a  two-month  busi- 
ness and  vacation  trip  to  the  East. 
He  was  accompanied  by  Mrs.  Lasky. 

HENRY  GERSTENKORN,  for  many 
years  associated  with  both  the  Rodney 
E.  Boone  Organization  and  Paul  Block 
&  Associates,  national  newspaper  rep- 
resentatives, has  been  appointed  mer- 
chandising director  of  Don  Lee  Broad- 
casting System,  Los  Angeles.  Recently 
he  was  with  Roma  Wine  Co.,  Los  An- 
geles. 

HAYDN  EVANS,  formerly  commer- 
cial manager  of  WNAX,  Yankton,  has 
been  named  commercial  manager  of 
WTAQ,  Green  Bay,  Wis. 


Tower,  it's  a  tossup  whether  you 
can  keep  your  eyes  from  the  top- 
notch  color  photographs  hanging 
on  the  walls.  Mr.  Raymer's  busi- 
ness manner  is  one  of  quiet  confi- 
dence and  there's  something  very 
shrewd  in  his  judgment  of  radio 
advertising.  But  touch  on  photog- 
raphy in  your  conversation  and 
he's  away  on  a  description  of  his 
favorite  hobby.  He  says  he  has  fun 
on  the  golf  course  even  if  his  han- 
dicap is  19,  but  you  easily  sense 
that  photography  is  his  main  hob- 
by. 

And  one  of  his  best  photographic 
subjects  is  Janet  Raymer,  Paul's 
17-year-old  daughter.  When  not  at- 
tending the  exclusive  girls'  school, 
Rosemary  Hall,  Greenwich,  Conn., 
"Jan"  travels  with  her  dad  and  is 
known  to  station  personnel  far  and 
wide.  One  day  Broadcasting  may 
well  pay  tribute  to  Janet  as  anoth- 
er outstanding  woman  of  the  radio 
industry. 


WILLIAM  S.  HEDGES,  NBC  New 
York  vice-president  in  charge  of  owned 
and  operated  stations,  was  in  Holly-- 
wood  Oct.  19  for  discussions  with 
Don  E.  Oilman,  western  division  vice- 
president.  He  went  to  the  West  Coast 
to  install  Lloyd  E.  Yoder  as  manager 
of  KOA,  Denver,  and  to  confer  with 
A.  E.  Nelson,  new  manager  of  KPO- 
KGO,  San  Francisco.  He  returned  to 
New  York  Oct.  30. 

BERT  ARNOLD,  until  recently  as- 
sistant manager  of  WQAM,  Miami,  on 
Oct.  15  became  manager  of  WLAK, 
Lakeland,  Fla.  He  was  formerly  with 
WGR,  Buffalo,  and  WFLA,  Tampa. 

G.  T.  C.  FRY,  formerly  assistant 
promotion  manager  of  Esquire  maga- 
zine, has  been  appointed  sales  pro- 
motion manager  of  the  CBS  Detroit 
office,  effective  Nov.  1,  in  which  posi- 
tion he  will  report  directly  to  Victor 
M.  Ratner,  CBS  director  of  sales 
promotion  in  New  York. 

DR.  JOHN  S.  YOUNG,  radio  direc- 
tor of  the  New  York  World's  Fair, 
on  Oct.  17  was  decorated  by  the  Yugo- 
slavian Government,  as  Commander 
of  the  Order  of  the  Crown  of  Yugo- 
slavia. Constantin  Fotitich,  Yugoslav 
Minister  to  the  United  States,  made 
the  presentation  at  a  ceremony  in  the 
Fair's  Administration  Building  in 
recognition  of  Dr.  Young's  "extraor- 
dinary service"  to  Yugoslav  people. 
Previously  Dr.  Young  had  received 
decorations  from  France,  Italy,  Ru- 
mania, and  the  Vatican. 

ROGER  W.  CLIPP,  general  man- 
ager of  WFIL,  Philadelphia,  left  the 
hospital  Oct.  21  after  an  emergency 
appendectomy  performed  last  month  in 
Bryn  Mawr  Hospital,  Philadelphia. 

S.  W.  TOWN  SEND,  president  and 
general  manager  of  WKST,  New  Cas- 
tle, Pa.,  has  received  his  commission 
as  Lieutenant  Commander  in  the  U. 
S.  Naval  Reserve. 

ART  BALFOUR  of  CKCK.  Regina. 
has  been  appointed  manager  of  C.IAT, 
Trail,  B.  C,  effective  Nov.  1. 

JACK  MURPHY,  formerly  commer- 
cial manager  of  WAYX,  Wayeross, 
Ga.,  has  joined  the  sales  staff  of 
WAIM,  Anderson,  S.  C. 

JOE  MILLER,  head  of  the  NAB  la- 
bor department,  participated  in  a 
roundtable  discussion  on  radio's  labor 
affairs  Oct.  11  at  a  meeting  of  the 
NAB  loth  District  in  San  Francisco. 

JACK  MACY,  recently  of  Kohler  Co., 
has  joined  the  sales  staff  of  WSB,  At- 
lanta. 

HAROLD  ESSEX,  Chicago  advertis- 
ing man,  has  been  named  commercial 
manager  of  WS.JS,  Winston-Salem,  N. 
C. 

ROBERT  VON  BYRNE,  formerlv  of 
NBC,  New  York,  has  joined  KTMS. 
Santa  Barbara,  Cal.,  as  account  exe- 
cutive. 

BUD  AVERILL,  salesman  of  KWK. 
St.  Louis,  is  the  father  of  a  girl  born 
this  month. 

VAL  WEBER  has  joined  the  sales 
staff  of  WCLO.  Janesville,  Wis.,  suc- 
ceeding Earl  Sheridan,  who  has  re- 
turned to  Buffalo. 

MAJ.  FRANK  FORBES  -  LEITH. 
former  sales  manager  of  the  Hotel 
Berkley-Carteret.  Asbury  Park,  N.  J., 
and  numerous  New  York  hotels,  has 
been  appointed  sales  manager  of  Wire 
Broadcasting  Corp.  of  America  for 
the  New  York  area,  including  North- 
ern New  Jersey. 

ROBERT  L.  BUTTON  .Jr.,  sales 
promotion  manager  of  WCCO,  Minne- 
apolis, on  Oct.  13  married  Mary 
Eleanor  Best  of  Minneapolis. 

GENE  WEILL,  of  the  commercial 
staff  of  KARK,  Little  Rock,  Ark., 
has  been  named  publicity  director  for 
the  new  Joseph  T.  Robinson  Memorial 
Auditorium  in  Little  Rock. 

A.  A.  SCHECHTER,  NBC  director  of 
news  and  sj^ecial  events,  spoke  Oct.  31 
before  the  Advertising  Club  of  Boston 
on  "Radio  Covers  the  War". 
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■STEELE  MORRIS,  for  nine  years  ac- 

[iiount  executive  of  Lord  &  Thomas. 
Los  Angeles,  has  joined  the  CBS 
Hollywood  sales  promotion  depart- 
ment. He  succeeds  Oscar  (Bob)  Reich- 
enbach,  resigned.  Henriette  Martin 
has  resigned  to  join  the  writing  staff 

]of  20th  Century-Fox  Studios. 
FRED  A.  PALMER,  manager  of  the 
Arizona  Network,  has  been  re-elected 
;  to    the    directorate    of    the  Phoenix 
'jChamber  of  Commerce. 

jDAVID  SARNOFF,  president  of 
.''RCA  and  chairman  of  the  board  of 
INBC,  on  Oct.  13  addressed  the  75th 
J  annual  convocation  of  the  University 
'  of  the  State  of  New  York  in  Albany, 
speaking  on  "Radio  and  Education". 

ROY  HUGHES,  KOY,  Phoenix,  ac- 
count executive,  has  been  appointed 
captain  of  the  local  Community  Chest 
campaign. 

BRADLEY  R.  EIDMAN,  national 
sales  manager  of  WAAF,  Chicago, 
was  in  Hollywood  during  mid-October 
on  station  business. 

DAN    GANN,    salesman    of  KCKN, 
Kansas  City,  Kan.,  recently  married 
i  Wretha    Seaton,    conductor    of  the 
:  KCKN  Shopping   Guide.   The  couple 
.  was  married  by  Evan  Fry,  formerly 
head  of  the  KCKN  continuity  depart- 
ment and  also  an  ordained  minister, 
who   is   now   with   KANS,  Wichita, 
Kan. 

A.  .J.  ABRAHAMS,  of  the  sales  staff 
of  WWL,  New  Orleans,  has  left  the 
staff  to  return  to  his  Baltimore  home. 

ROBERT  R.  TINCHER,  manager  of 
WNAX,  Yankton,  S.  D.,  is  the  father 
of  a  girl  born  Oct.  14. 

.JOHN  BROWN,  new  to  radio,  has 
joined  the  sales  staff  of  KOWH, 
Omaha. 


NBC  Publicity  Shifts 

PARTIAL  reorganization  of  NBC's 
New  York  publicity  division  fol- 
lowed the  resignation,  Oct.  21,  of 
John  Graham,  trade  news  editor, 
and  Edwin  Curtin,  with  the  net- 
work's press  staff  for  the  last  ten 
years,  most  recently  as  editor  of 
the  weekly  clip  sheet.  Charles  Pe- 
kor,  in  charge  of  publicity  on  spon- 
sored programs,  has  been  given  the 
trade  news  post  as  well.  Arthur  B. 
Donegan,  for  the  past  two  years 
on  the  New  York  publicity  staff  of 
Warner  Brothers  Pictures  and  for- 
merly in  newspaper  work,  has 
joined  the  staff  as  assistant  to  Pe- 
kor.  Jack  Miles,  staff  writer  who 
has  taken  over  the  clip  sheet,  will 
b3  assisted  by  another  newcomer, 
Fred  Mears,  formerly  with  United 
Press  and  the  Spokane  (Wash.) 
Spokesman  Review. 


Frank  Oliver 

FRANK  OLIVER,  64,  a  member  of 
the  first  player  group  of  WGY, 
Schenectady,  died  Oct.  15  after  an 
illness  of  several  weeks.  He  made 
his  first  stage  appearance  at  the 
age  of  10  in  London,  and  while  at 
WGY  in  193.5  observed  his  50th 
anniversary  as  an  actor.  His  first 
WGY  program  was  performed  in 
August,  1922.  Besides  acting  and 
producing,  he  wrote  many  radio 
dramas. 


Joseph  Green 

JOSEPH  GREEN,  NBC  orchestra 
conductor  and  musician,  on  Oct.  16 
died  of  pneumonia  after  a  major 
operation  at  Post  Graduate  Hospi- 
tal, New  York,  at  the  age  of  43. 
Mr.  Green  was  formerly  with  John 
Philip  Sousa's  band  and  was  a  co- 
inventor  of  the  vibraphone.  He  is 
survived  by  his  wife,  Marguerite, 
his  mother,  two  brothers  and  a 
sister. 


BE«IND 

WORTH  KRAMER,  formerly  pro- 
gram director  of  WGAR,  Cleveland, 
has  been  placed  in  charge  of  the 
WGAR  artists  service,  in  which  ca- 
pacity he  v.ill  concentrate  on  bookings 
for  the  40-voice  Negro  chorus  on 
Wings  Over  Jordan,  which  is  heard 
weekly  on  CBS.  Carl  George,  former- 
ly production  manager,  has  succeeded 
Kramer  as  program  director. 

CAROL  GAY.  formerly  of  KMOX.  St. 
Louis,  has  joined  the  announcing  staff 
of  KWK,  that  city.  Virginia  Hardy 
has  been  named  secretary  to  V.  E. 
Carmichael,  KWK  sales  manager,  suc- 
ceeding Helen  Corbett,  resigned.  Helen 
Hill,  secretary  to  Manager  Ray  Dady, 
was  married  to  Guy  Miller  Oct.  14. 

HARRY  McTIGUE,  General  Mills 
sports  announcer,  has  been  assigned 
to  handle  the  AVashington  Redskins 
pro  football  games  over  WOL,  replac- 
ing Tony  Wakeman.  Change  was  or- 
dered by  Brad  Robinson,  Knox-Reeves 
sports  chief. 

J.  KENNETH  JONES,  formerly  of 
the  continuity  staff  of  WHAS,  Louis- 
ville, has  been  named  director  of  infor- 
mation of  the  Federal  Radio  Educa- 
tion Committee  in  Washington. 

WALLY  SHELDON,  formerly  of  the 
announcing  staff  of  WCAU,  Philadel- 
phia, has  resigned  to  join  WSAN,  Al- 
lentown.  Pa.,  as  assistant  program  di- 
rector. Louis  Fisher,  formerly  of 
WCAM,  Camden,  N.  J.,  succeeds  him 
at  WCAU. 


MRS.  R.  DEAN  JOHNSON 

BETWEEN  talks  to  civic  groups 
almost  daily,  duties  as  personal 
shopper,  conducting  style  shows, 
making  trips  to  New  York  and 
Hollywood,  judging  bathing  beauty 
and  baby  contests — to  say  nothing 
of  writing  and  portraying  Joanne 
Taylor  daily  for  the  John  Taylor 
Dry  Goods  Co.,  on  KMBC— Mrs. 
Johnson  is  just  about  the  busiest 
person  in  Kansas  City.  She  got  into 
radio  by  accident.  A  graduate  of 
Missouri  U  Journalism  School, 
Mrs.  Johnson  attracted  the  atten- 
tion of  an  agency  executive  with 
her  writing,  and  she  became  Joanne 
Taylor  July  5,  1935.  Under  her  di- 
rection the  program,  now  in  its 
seventh  year,  has  become  an  out- 
standing example  of  the  successful 
use  of  radio  by  a  department  store. 


CAUGHT  at  his  desk  during  a 
momentary  pause  in  the  day's  ac- 
tivities is  Archie  S.  Grinalds,  re- 
cently appointed  sales  manager  of 
WSAI,  Cincinnati,  by  General  Man- 
ager Dewey  Long.  Grinalds  joined 
WSAI  a  year  ago,  coining  from 
WAGA,  Atlanta.  Previously  he  had 
been  with  WET,  Charlotte,  and 
WMAZ,  Macon,  Ga.  With  Grinald's 
appointment.  Manager  Long  an- 
nounced transfer  of  Meredith 
Runck  to  the  WSAI  sales  depart- 
ment from  the  research  and  statis- 
tical department  of  WLW. 


RAY  COFFIN,  formerly  Hollywood 
divisional  manager  of  the  defunct  At- 
las Radio  Distributing  Corp.,  has  been 
placed  in  charge  of  television  broad- 
casts of  Don  Lee  Broadcasting  Sys- 
tem. Los  Angeles,  which  operates 
W6XA0,  that  city.  Harry  R.  Lubcke 
is  television  director. 

HAL  SCHER.  formerly  announcer  at 
the  General  Electric  shortwave  radio 
station  on  Treasure  Island,  San  Fran- 
cisco, has  joined  KSFO,  San  Fran- 
cisco. 

NEIL  SEARLES,  formerly  of 
WDGY,  Minneapolis,  KSTP,  St.  Paul, 
and  more  recently  of  WISN,  Milwau- 
kee, has  joined  the  sports  announcing 
staff  of  WOWO,  Ft.  Wayne,  Ind. 

ANTONIA  JACKSON,  formerly  of 
the  Golden  Gate  International  Exposi- 
tion radio  department,  has  joined  the 
CBS  production  department  at  San 
Francisco,  in  charge  of  scripts. 

AL  BARKER,  formerly  with  the  con- 
tinuity department  of  NBC-Chicago, 
as  author  of  the  Don  Winslow  of  the 
Navy,  has  rejoined  the  department, 
replacing  Jack  Eraser,  who  has  re- 
signed to  free  lance. 

BOB  BOWERS,  of  St.  Louis,  has 
joined  the  announcing  staff  of  WSJS, 
Winston-Salem,  N.  C,  Ed  Koops,  of 
La  Crosse,  Wis.,  has  been  named  con- 
tinuity director.  Bob  Van  Camp  has 
been  promoted  to  musical  director,  suc- 
ceeding Elsie  Tuttle,  resigned. 

SID  GOODWIN,  formerly  an  NBC 
and  CBS  Hollywood  announcer-pro- 
ducer, has  joined  the  announcing  staff 
of  KFI-KECA,  Los  Angeles. 

BILL  SHINGLE,  formerly  of  WDZ, 
Tuscola,  111.,  has  joined  the  announc- 
ing staff  of  WIBC,  Indianapolis. 

PETE  PRINGLE,  editor  of  the  CBS 
Hollywood  news  bureau,  is  the  father 
of  a  boy  born  Oct.  9. 

THELMA  WALLACE,  well  known  in 
Seattle  radio,  has  joined  KMO,  Ta- 
coma.  Wash.,  as  director  of  women's 
programs. 

MILLICENT  POLLEY,  and  Charles 
Volger  have  joined  the  announcing 
staff  of  WHBF,  Rock  Island,  111. 

HAL  NEWELL,  announcer  of  WEEI, 
Boston,  on  Oct.  14  married  Ruth  Ken- 
nedy. 


DICK  DORRANCE  of  WOR's  press 
department  is  author  of  a  short  story, 
"We  Take  You  Now  to  Maine",  deal- 
ing with  radio  coverage  of  special 
events,  that  appeared  in  This  Week  for 
Oct.  23.  Dorrance  and  .Joe  Ranson,  ra- 
dio editor  of  the  Brooklyn  Eagle,  co- 
authored  "You  Can't  Sing  That",  an 
article  on  radio's  censorship  of  songs, 
in  the  November  American  Mercury. 

KERMIT  HANSON,  new  to  radio, 
has  joined  the  program  department  of 
KOWH,  Omaha. 

TED  MacMURRAY,  assistant  pro- 
duction director  of  NBC-Chicago,  is 
convalescing  at  the  local  Edgewater 
Hospital  following  an  abdominal  oper- 
ation. 

DICK  BERTRANDIAS  of  the  KPO- 
KGO  press  department  in  San  Fran- 
cisco, married  Evelyn  Lopes  of  San 
Jose,  Cal.,  Oct.  21. 

JIM  THOMAS,  formerly  of  WWL, 
New  Orleans,  and  WCOA,  Pensacola. 
Fla.,  has  joined  the  announcing  staff 
of  WDGY,  Minneapolis. 

GEORGE  THORNE,  formerly  of 
KVSF,  Sante  Fe,  N.  M.,  and  Lee 
Karson,  of  KGGM,  Albuquerque,  have 
joined  the  announcing  staff  of  KOB, 
Albuquerque. 

VIRGINIA  BAHN,  program  director 
of  KFVS,  Cape  Girardeau,  Mo.,  was 
one  of  12  local  women  named  as  lead- 
ers in  their  professions  at  the  annual 
banquet  of  the  Cape  Girardeau  Busi- 
ness &  Professional  Women's  Club. 

Y  V  O  N  N  E  BROADCORENS  has 
joined  the  program  department  of 
WEEI,  Boston,  along  with  Arthur 
Robinson  and  Eleanor  Potter  in  the 
general  service  department. 

RONALD  DAWSON,  formerly  of 
WOL,  Washington,  D.  C,  has  joined 
WFVA,  Fredericksburg,  Va.,  to  pro- 
duce dramatic  shows. 

ERNEST  MOBLEY,  formerly  of 
KOB.  Albuquerque,  N.  M..  has  joined 
the  announcing  staff  of  KTOK,  Okla- 
homa City.  Naomi  Warner,  formerly 
of  KBIX,  Muskogee,  Okla.,  has  joined 
the  KTOK  office  staff. 

LORIN  GREENE,  production  man- 
ager of  Radio  Centre  Ltd.,  Toronto, 
transcription  producers,  has  joined  the 
Toronto  staff  of  Canadian  Broadcast- 
ing Corp.,  as  announcer.  He  is  suc- 
ceeded by  Douglas  Marshall,  former 
newscaster  for  the  Toronto  Globe  & 
Mail. 

FRANK  BROWN  and  Kay  Lavelle, 
formerly  featured  on  the  Al  Pearce 
show  and  transcriptions,  have  joined 
WCCO,  Minneapolis,  to  conduct  the 
early  morning  Sunrisers  feature.  Bob 
Sutton,  their  son,  formerly  of  KFWB, 
Hollywood,  also  accompanied  them  to 
Minneapolis  from  Hollywood  and  will 
write  continunity  on  the  program. 

ROBERT  McANDREWS,  KPO-KGO 
promotion  manager  in  San  Francisco, 
recently  wrote  a  story  about  Brother 
Leo  of  St.  Mary's  College  in  the 
Olympian.  Olympic  Club  magazine. 
The  article  was  used  by  a  commercial 
commentator  on  a  rival  local  station 
who  was  not  aware  that  McAndrews 
is  a  KPO-KGO  executive. 

MRS.  MARIANNE  DRESCHBR, 
formerly  superintendent  of  the  Pro- 
fessional Bldg.  of  Little  Rock,  Ark., 
has  joined  the  office  staff  of  KARK, 
Little  Rock. 

EVERETT  MITCHELL,  chief  an- 
nouncer of  NBC-Chicago  who  handles 
the  National  Farm  d  Home  Hour,  was 
honored  Oct.  23  at  the  Kansas  City 
convention  of  the  Future  Farmers  of 
America.  He  was  presented  a  gold 
key  for  his  work  on  Farm  &  Home 
Hour. 

BOB  DYRENFORTH,  actor  of  NBC- 
Chicago,  is  convalescing  in  the  local 
St.  Francis  Hospital  following  an  auto 
accident  Oct.  24  in  which  he  received 
a  fractured  leg  and  arm. 

BUD  LYNCH,  formerly  of  CKOC, 
Hamilton,  Ont.,  has  joined  the  an- 
nouncing staff  of  CKLW,  Windsor, 
Ont. 


Page  46  •  November  I,  1939 


BROADCASTING  •  Broadcast  Advertising 


This  Ancient  Greek  took  just  one  peek — and  said:  ^^It's 


(TRUE  SOUND) 


And  when  you  take  one  peek — or  better  yet- — one  listen  to 
NBC  Transcriptions  made  by  the  amazing  new  Orthacoustic 
reccrding  system,  you'll  agree  that  here  is  a  truly  revolutionary 
development  —  one  that  will  give  your  transcribed  programs 
the  vivid  reality  of  Live  Studio  Broadcasts! 


Get  ready  for  a  surprise  that  will  de- 
light you !  Now  you  can  have  the  kind 
of  transcriptions  y  ou '  ve  always  wanted ! 

They're  the  new  RCA-NBC 
Orthacoustic  Transcriptions  —  and 
they'll  infuse  your  program  with  life 
and  color!  Every  spoken  word  will 
radiate  the  full  warmth  and  enthusi- 
asm of  the  speaker.  Every  note  of 
music  will  be  reproduced  with  bril- 


liant fidelity.  In  short,  your  program 
will  sound  like  a  Live  Studio  Broad- 
cast—  the  truest  recorded  sound  you've 
ever  heard ! 

This  previously  unattained  fidel- 
ity of  reproduction  is  now  possible  be- 
cause of  a  new  recording  and  repro- 
ducing system  developed  by  RCA 
and  NBC  engineers.  It  eliminates 
over-rescnance,  ear-tins,  needle-hiss. 


"wows"  and  "mufHes."  Provides  re- 
production that  is  boom-proof  and 
distortionless.  Thus,  these  new  Or- 
thacoustic Transcriptions  reproduce 
only  what  has  been  recorded! 

But  don't  take  our  word  for  it.  Let 
us  prove  it  to  your  own  satisfaction. 
We'll  compare  current  recordings 
with  the  new  Orthacoustics  —  and 
even  if  you've  never  before  been  able 
to  discern  differences  in  the  quality 
of  sounds,  you'll  quickly  and  easily 
notice  the  superiority  of  these  new 
true-sound  transcriptions. 

Arrange  now  to  give  your  tran- 
scriptions that  "Live  Talent  touch!" 
Phone  us  today  for  a  demonstration. 


ELECTRICAL  TRANSCRIPTION  SERVICE  •  NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
RCA  BIdg.,  Radio  City,  New  York;  Merchandise  Mart,  Chicago;  Sunset  &  Vine,  Hollywood 


DEVELOPED  BY  RCA-NBC  ENGINEERS  after 
years  of  research  in  every  phase  of  sound 
transmission,  recording  and  reproduction. 

Orthacoustic  Transcriptions  are  a  tremendous 
forward  step  in  transcription  quality.  The 
unmatched  experience  of  RCA  and  NBC  in 
every  phase  of  sound  transmission,  record- 
ing and  reproduction — including  radio, 
television,  sound  movies  and  records — stands 
behind  them. 

RCA-NBC  ORTHACOUSTIC  TRANSCRIPTIONS 
— the  truest  recorded  sound  you've  ever  heard 

They  give  users  of  transcriptions 
these  advantages: 

1  New  high  fidelity  reproduction  quality. 

2  Elimination  of  distortion,  particularly  in 
high  frequencies,  no  "ear-ting." 

3  A  maximum  signal-to-noise  ratio  ...  no 
"needle-hiss." 

4  Entirely  natural  reproduction  of  speech. 

5  Greater  tone  fidelity  in  reproduction  of 
music. 


ORTHACOV5TIC  TRANSCRIPTIONS 

— ffie  truest  recorded  sound  youVe  ever  heard! 
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;LARRT  PAYNE,  announcer  of 
jWTOL,  Toledo,  has  been  named  chief 
jannouncer  and  program  director  of  the 
istation.  Herbert  Gilleland,  formerly  of 
;CKLW.  Detroit-Windsor,  and  WSHN, 
Birmingham,  Ala.,  has  joined  the 
|WTOL  announcing  staff. 

TOMMY  THOMAS,  program  director 
of  KIRO,  Seattle,  on  Oct.  18  married 
Helen  Flaten,  wlio  was  formerly  his 
secretary  at  the  station. 

J.  FRANK  FLOWERS,  Charlotte 
attorney  Avho  has  studied  agriculture 
as  a  hobby  for  many  years,  has  been 
engaged  by  WBT,  Charlotte,  N.  C, 
to  conduct  the  new  Farm  Forum 
series  heard  Sunday  noons. 

SAM  BROWN,  announcer  of  WMCA, 
New  York,  in  collaboration  with  Jack 
Ward,  WMCA's  staff  organist,  has 
written  and  published  a  song  titled 
"The  Candle  Burns''. 

JAMES  V.  SIMS,  formerly  engineer- 
announcer  of  WBTH,  Williamson,  W. 
Va.,  and  other  stations,  has  joined 
WISE.  Asheville,  N.  C. 

RALPH  CAMARGO,  formerly  of 
KYI,  Tacoma,  has  joined  the  announc- 
ing staff  of  KOIN.  Portland,  Ore. 

LUCILLE  DINSMORE  BURTON, 
publicity  director  of  KFAC,  Los  An- 
geles, and  Tenny  Blake,  civil  engi- 
neer, were  married  Oct.  21  in  Yuma, 
Ariz. 


About  Ducks 

A  HALF -HOUR  of  duck 
hunting  greeted  listeners  of 
WMBD,  Peoria,  on  the  open- 
ing day  of  the  season.  An- 
nouncer Dick  Tripp,  who  has 
not  missed  an  opener  in  15 
years,  directed  the  broadcast. 
Veteran  hunters  were  inter- 
viewed to  the  tune  of  adja- 
cent shooting.  The  blind  was 
located  on  the  Illinois  River, 
north  of  Peoria. 


ETHLYN  (Skip)  BOOKWALTER, 
assistant  head  of  the  KNX,  Hollywood 
script  department,  has  returned  after 
a  month's  illness. 

DON  FORBES,  formerly  chief  an- 
nouncer of  KNX,  Hollywood,  is  now 
teaming  with  John  Wald  as  the  Rich- 
field Reporter  on  the  NBC-Pacific  Red 
netwoi-k.  He  succeeded  Ken  Barton, 
now  a  KFWB,  Hollywood,  news  com- 
mentator. 

MIKE  FRANKOVICH.  Los  Angeles 
sports  announcer,  and  Binnie  Barnes, 
are  engaged,  the  film  actress  has  an- 
nounced. 


MAURICE  C.  DREICER,  conductor 
of  The  People's  Forum  on  WHN,  New 
York,  has  been  placed  in  charge  of 
the  newly-organized  educational  de- 
partment of  WCNW,  Brooklyn,  and 
will  supervise  a  series  of  educational 
programs. 

MARION  McCLOSKEY,  secretary 
to  Alfred  J.  Cummings,  manager  of 
WWL,  New  Orleans,  has  announced 
her  engagement  to  Martin  Macdiarmid, 
local  business  man. 

LARRY  KRAMP  has  joined  the  an- 
nouncing staff  of  WCBS,  Springfield, 
111.,  replacing  John  Moritz,  resigned. 

DAN  BOWERS,  KFSD,  San  Diego, 
Cal.,  announcer  and  commentator,  has 
switched  to  KGB,  that  city,  continu- 
ing his  weekly  sport  review  on  the  lat- 
ter station  for  Brown  &  Williamson 
Tobacco  Corp.  (Wings). 

DON  FARKER,  formerly  of  WKRC, 
Cincinnati,  has  joined  KSO-KRNT, 
Des  Moines. 

MRS.  ROSE  LEE  FARRELL,  con- 
ductor of  the  Kitchen  of  the  Air  on 
WIRE,  Indianapolis,  broadcast  her 
program  for  a  week  from  an  Indian- 
apolis hospital  where  she  was  confined 
by  illness. 

WILBUR  LUKENBILL,  program  di- 
rector of  KOMA,  Oklahoma  City,  and 
Sunshine  Hulcy,  former  KO!MA  re- 
ceptionist, were  married  in  October. 


FREE  AND  PETERS.  INC. 
National  Representatives 
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SYDNEY  E.  WARNER,  former  chief 
engineer  of  WBRY,  Waterbury,  Conn., 
and  a  former  instructor  at  Rensselaer 
Polytechnic  Institute,  has  been  named 
supervisor  of  the  Connecticut  State 
Police  radio  system.  He  placed  first 
in  an  examination  of  .50  engineers,  and 
will  be  in  charge  of  installation  of  the 
new  two-way  frequency-modulated  sys- 
tem for  police  radio  work  with  head- 
quarters at  Hartford. 

HERMAN  FLOREZ,  chief  '  engineer 
of  WVFW,  Brooklyn,  after  comjilct- 
ing  installation  of  a  new  1  kw.  RCA 
transmitter  and  dual  master  control 
for  both  auxiliary  and  main  trans- 
mitter, on  Oct.  16  flew  via  Pan  Ameri- 
can Airways  to  Bogota,  Colombia, 
where  he  will  direct  installation  of 
another  1  kw.  RCA  broadcast  plant. 

HAL  LINES,  transmitter  engineer  of 
KOY,  Phoenix,  has  returned  after  an 
illness  of  several  weeks. 

KEN  CURTIS,  control  operator  of 
WEEI,  Boston,  again  won  the  AVEEI 
golf  tournament,  held  at  Unicorn 
Country  Club  in  Stoneham,  Mass.,  re- 
taining the  Joe  Gross  Cup.  Ray  Gi- 
rardin  was  runner-up. 

PERRY  ESTEN.  formerly  chief  en- 
gineer of  WDAN.  Danville.  111.,  has 
joined  WENY.  El'mira.  N.  Y..  in  that 
capacity.  He  is  succeeded  by  Ted  Ma- 
gm.  while  Bill  Putman,  formerly  of 
AVDWS,  Champaign,  fills  the  result- 
ing vacancy  in  the  WDAN  engineer- 
ing staff. 

JOHN  SHARPLEY  and  George  Han- 
na  have  joined  the  engineering  staff  of 
WHBF,   Rock   Island,  111. 

THOMAS  BEDFORD,  formerly  of 
KFJZ,  Fort  Worth,  has  joined'  the 
engineering  staff  of  KTOK,  Oklahoma 
City. 

NATHAN  WILCOX,  chief  engineer 
of  KTUL,  TuLsa,  Okla.,  is  the  father 
of  a  girl  born  recently. 

ANDREW  MITCHELL,  who  served 
as  vacation  relief  for  the  KPO-KGO 
technical  staff  in  San  Francisco,  has 
been  made  a  permanent  member  of 
the  department. 

JERRY  STERLING,  son  of  Fred 
Sterling,  chief  engineer  of  WOAI,  San 
Antonio,  suffered  minor  injuries  wben 
his  plane  crashed  near  San  Antonio  re- 
cently. 

GLENN  THAYER  and  Thomas 
Copeland.  operators  of  WOWO-WGL, 
Fort  Wayne,  received  $.50  awards  in  a 
newspaper  snapshot  contest  sponsored 
by  Eastman  Kodak  Co. 

PAUL  SEDON,  of  Beloit,  O.,  new  to 
radio,  has  joined  KBTM,  Jonesboro, 
Ark.  He  is  a  graduate  of  Dodge  Insti- 
tute. Valparaiso,  Ind. 

ACE  ADKINS,  engineer  of  WJIM, 
Lansing,  Mich.,  has  joined  the  U.  S. 
Navy  reserve  corps. 

VERNON  STORY,  chief  engineer  of 
AVHMA,  Anniston,  Ala.,  is  the  father 
of  a  boy  born  recently. 

CHARLIE  PALMER,  formerly  of 
KBTM,  Jonesboro,  Ark.,  has  joined 
the  engineering  staff  of  KARK,  Little 
Rock. 

BOB  SMITH,  transmitter  engineer 
of  WCBS,  Springfield,  111.,  is  the 
father  of  a  boy  born  recently.  Chuck 
Gill  has  joined  the  WCBS  engineering 
staff,  replacing  Herb  Reynolds,  re- 
signed. 

JOE  L.  STEWART  and  Ernest  Rai- 
strick,  of  the  engineering  staff  of 
WFOY,  St.  Augustine.  Fla.,  both  are 
fathers  of  boys  born  recently. 

DICK  JOY,  CBS  Hollywood  an- 
nouncer and  amateur  astronomer,  is 
building  by  hand  a  telescope  which  he 
plans  to  mount  on  the  roof  of  his  Bur- 
bank  home. 


Page  48  •  ISovember  J,  1939 


BROADCASTING  •  Broadcast  Advertising 


AS  GOOD  AS 
THEY  LOOK 


Blaw-Knox  Vertical  Radiators 
are  clean  cut  in  appearance  and 
performance.  They  are  in  keep- 
ing with  the  high  standards  set 
by  the  broadcasting  industry 
for  other  equipment. 

Stations  take  pride  in  Blaw- 
Knox  Radiators  which  are  asso- 
ciated by  the  public  with  the 
best  in  broadcasting. 

The  self  supporting  type  of 
Blaw-Knox  Radiator  has  uni- 
form taper  and  is  recommended 
by  radio  engineers  for  either 
shunt  or  series  excitation. 

They  give  greater  coverage 
with  long  life  and  low  main- 
tenance cost. 

BLAW-KNOX  DIVISION 

OF  BLAW-  KNOX  COMPANY 
2038  Farmers  Bank  Bidg.  •  PITTSBURGH,  PA. 


.  .  .  Blaw-Knox  Directional  Radio 
Beacons  are  used  exclusively  to 
guide  all  air  transport  service  in 
the  United  States  and  Canada. 
What  greater  proof  of  efficiency 
in  the  broadest  use  of  the  term^ 
can  be  desired? 


BLAW-KNOX 


VERTICAL 


RADIATORS 
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A  DAIRY  BOOSTS  ITS  SALES 

In  Twin  Cities  by  Localized  Saturday  Morning 
 Program  at  Food  Shopping  Time  


CBS  Adds  to  Staff 

iRECENT  additions  to  the  New 
York  staff  of  CBS  have  been  an- 
nounced by  the  network,  as  fol- 
lows: John  Denson,  formerly  in 
charge  of  the  day  desk  of  INS  in 
Washington,  placed  in  charge  of 
the  writing  and  production  of  all 
material  making  up  CBS  daily  pub- 
!licity;  Pat  Dolan,  formerly  assis- 
tant publicity  director  of  CBS  Chi- 
cago office,  named  assistant  to  Ed- 
ward Sammis  in  the  magazine  di- 
vision; Ted  Weber,  with  a  movie, 
theatre  and  newspaper  advertising 
background,  handling  program  pro- 
motion; Robert  S.  Wood,  former 
assistant  managing  editor  of  the 
iVew  York  Evening  World,  and  a 
member  of  the  radio  staif  of  the 
New  York  World's  Fair,  where  he 
produced  the  Salute  to  Nations  pro- 
grams last  spring,  named  to  news 
division  of  the  CBS  public  affairs 
department  in  an  editorial  capacity. 


ALREADY  a  feature  at  Atlanta  Fed- 
eral penitentiary,  the  Thursday  night 
NBC-Bhie  America's  Toicn  Meeting 
of  the  Air  is  being  considered  for  the 
"curricula"  of  other  Federal  prisons 
by  the  American  Prison  Assn. 


By  GORDON  DALINE 

Olmstcd-Hewitt    Adv.  Agency 
Minneapolis 

BUILDING  a  complete  advertising 
and  sales  promotion  program  from 
scratch — that  was  the  prospect 
faced  by  the  Ohleen  Dairy  of  Min- 
neapolis a  little  over  a  year  ago 
when  the  dairy  companies  of  the 
Twin  Cities  discontinued  advertis- 
ing on  a  cooperative  basis  in  favor 
of  their  own  individual  sales  pro- 
motion efforts.  How  this  local  com- 
pany, with  products  bought  ex- 
clusively by  women  at  their  own 
doorstep,  successfully  used  radio 
through  a  simple,  common-sense 
formula  applied  to  a  Saturday 
morning  quarter-hour  makes  a 
story  of  interest  to  other  local  ad- 
vertisers. 

In  developing  the  formula  that 
would  give  us  a  localized  program 
highly  selective  in  its  appeal,  we 
assumed  first  of  all  that  women 


would  be  interested  in  hearing 
themselves  talked  about  and  in 
learning  what  other  local  women 
and  women's  organizations  were  do- 
ing. Interviews  with  a  number  of 
them,  representing  a  good  cross- 
section  of  the  market  which  the  Oh- 
leen Dairy  was  trying  to  reach, 
confirmed  this  interest.  Women 
welcomed  the  idea  of  having  a  pro- 
gram which  would  be  distinctly 
theirs  and  distinctly  local,  and 
which  would  discuss  local  happen- 
ings and  local  personalities. 

Chatty  Feminine  Glimpses 

Our  next  job  was  to  find  someone 
who  could  carry  a  program  of  this 
kind  on  the  air  and  give  it  charac- 
ter and  listener  interest.  We  se- 
lected Florence  Lehmann,  former 
Twin  City  newspaper  feature 
writer  and  well-known  WCCO  ra- 
dio personality.  Under  the  title  The 
Talk  of  the  Totvn,  Florence  Leh- 


mann has  presented  her  radio  col- 
umn in  behalf  of  the  Ohleen  Dairy 
over  WCCO  each  Saturday  morn- 
ing, 8:30-8:4.5,  for  more  than  eight 
months.  Giving  her  own  personal 
notes  and  impressions  on  what 
Twin  City  housewives  will  be  do- 
ing, seeing,  reading,  hearing  and 
discussing  through  the  following 
week,  in  informal  and  friendly 
style.  Miss  Lehmann  has  built  a 
large,  closely  selected  and  loyal 
audience. 

Evidence  of  the  responsiveness 
of  the  program  is  found  in  the  fact 
that  in  a  special  six-week's  promo- 
tion the  Ohleen  Dairy  increased  its 
sales  on  a  premium-priced  cottage 
cheese  by  more  than  five  times.  At 
the  same  time  there  was  also  a  con- 
sistent climb  in  the  volume  of  all 
of  the  company's  dairy  products. 

Highlights  of  The  Talk  of  the 
Town  are  (1)  Miss  Lehmann's 
comments  on  the  interesting  per- 
sonalities and  happenings  of  the 
week  ahead;  (2)  playing  of  the 
"Tune  of  the  Town",  the  current 
hit  song  most  popular  with  local 
women;  (3)  the  selection  of  and 
salute  to  the  "Woman  of  the 
Week",  chosen  from  nominations 
sent  in  by  listeners;  (4)  the  special 
program  feature  known  as  the 
Musical  Bulletin  Board. 

Bulletins  Get  Attention 

This  last  feature,  a  three-minute 
period  in  which  club  announce- 
ments and  notices  are  read  against 
a  musical  background,  has  been  di- 
rectly responsible  for  an  unusual 
degree  of  attention  and  cooperation 
on  the  part  of  all  local  women's  or- 
ganizations. In  early  February, 
when  the  show  first  went  on  the 
air,  officers  of  the  v.irious  Twin 
City  women's  organizations  were 
contacted  and  asked  to  notify  their 
members  about  the  program  and 
about  the  Musical  Bulletin  Board 
service.  Response  to  the  question- 
naire which  accompanied  this  re- 
quest i-eached  the  amazing  figure 
of  over  95%. 

There  were  many  considerations 
which  made  the  selection  of  Satur- 
day morning  time  a  logical  one. 
From  a  program  point  of  view,  it 
permitted  the  previewing  of  hap- 
penings before  the  new  week 
opened.  From  a  sales  point  of  view, 
it  reached  women  at  the  time  of  the 
week  when  they  were  most  con- 
cerned with  the  purchases  of  gro- 
cery and  food  items.  A  survey  made 
by  the  Minneapolis  Tribune  and  the 
Parent-Teacher's  Assn.  had  shown 
that  Minneapolis  hous€|wives  made 
42.1%  of  their  grocery  purchases 
for  the  entire  week  on  Saturday. 

In  analyzing  the  Ohleen  Dairy's 
success  on  the  air,  we  feel  that  it 
is  the  result  of  a  happy  coinbina- 
tion  of  wise  time  and  talent  selec- 
tion and  a  sound  program  formula 
that  has  automatically  made  pros- 
pects for  Ohleen  products  the  most 
interested  listeners  to  The  Talk  of 
the  Town. 


P  &  G  Quiz  Show 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, on  Nov.  4  will  start  the 
audience  participation  p  r  o  g  r  a  m 
What's  My  Name  on  NBC-Red  in 
the  interests  of  Oxydol,  Saturday, 
7:30-8  p.m.  The  program,  heard 
last  summer  on  NBC  under  the 
sponsorship  of  Bristol-Myers  Co. 
as  replacement  for  the  Fred  Allen 
program,  will  again  be  conducted 
by  Arlene  Francis.  Agency  is 
Blackett  -  Sample  -  Hummert,  Chi- 
cago. 


NBC  Red  Network 


IN 

ST.  LOUIS 


This  Fall's  commercial  schedule  on  KSD  is  the 
heaviest  in  the  station's  history.  Sponsors  know 
where  to  get  results. 

Advertisers  interested  in  the  St.  Louis  Market 
will  find  KSD  a  powerful  sales  influence. 

KSD  has  a  greater  dayHme  program  population  coverage  area  than  any  other  St.  Louis  broadcasting  station 


The  Distinguished  Broadcasting  Station 

Station  KSD— The  St.  Louis  Post-Dispatch 

POST-DISPATCH  BUILDING.  ST.  LOUIS.  MO. 
FREE  &  PpTERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 
NEW  YORK        CHICAGO        DETROIT        ATLANTA         SAN  FRANCISCO  LOS  ANGELES 
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30  Rockefeller  Plaza 
New  York  City 
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WSIX 

7/ie  Voice  of/^a^hviM 


^^^^Headley-Reed  Co., 
National  Representative 


Gotham  Nights 

CALLING  it  the  program 
that  "eases  boredom  for  New 
Yorkers  who  must  stay  up 
all  night",  Li/'e  Magazine  de- 
voted three  pages  of  its  Oct. 
23  issue  to  Stan  Shaw's  Milk- 
man's Matinee,  heard  b  e- 
tween  2  and  7  a.m.  six  days 
a  week  on  WNEW,  New 
York.  Life's  story  included  a 
full  page  of  pictures  of  Shaw 
at  work  in  the  WNEW  stu- 
dio and  two  other  pages  of 
pictures  showing  typical 
Milkman's  Matinee  listeners, 
including  chorus  girls,  police- 
men, millmen,  cab  drivers. 
Coast  Guard  patrols  and 
scrubwomen. 


•He's  tme  biggest 
and  richest  farmer 

f  N  AMERICA ! " 

If  you  want  some  food  for  thought,  chew  a  little  of 
this  fact:  The  per  capita  average  wealth  of  Red 
River  Valley  farmers  [as  measured  by  value  of  lands 
and  buildings}  is  47»6%  greater  than  that  of  the 
average  farmer  in  the  rest  of  this  area  [Minnesota, 
Iowa,  Missouri,  the  Dakotas,  Nebraska  and  Kansas}. 

This  authentic  fact  is  the  reason  why  many  of  our 
national  advertisers  say  that  WDAY  [the  only  chain 
station  in  this  Valley}  is  one  of  the  best  stations  in 
America.  WeM  like  to  be  that  for  you.  Why  not 
write  for  some  suggestions? 

WDAXliNc 


N,  B.  C. 

Affiliated  with  the  Fargo  Forum 

FARGO 
N.  D. 


FREE  and 
PETERS,  INC. 
NATIONAL 
REPRESENTATIVES 


940  KILOCYCLES 
5000  WATTS  DAY 
Xoee  WATTS  NIGHT 


SALE  OF  seven  broadcast  transmit- 
ters was  announced  Oct.  23  bv  RCA 
Mfg.  Co.,  Camden.  WKST.  New  Castle, 
Pa.,  and  the  new  WHLD,  Niagara 
Falls,  N.  Y.,  purchased  1,000-watt 
transmitters.  Purchasers  of  250-watt 
transmitters  were  WSAV,  Savannah  ; 
WENT,  Elmira;  WMOB,  Mobile; 
KXOX,  Sweetwater,  Tex.,  and  Ne- 
vada Broadcasting  Co.,  Las  Vegas, 
Nev. 

AMPEREX  ELECTRONIC  Products, 
Brooklyn,  has  announced  a  new  5  kw. 
air  radiation  cooled  tube,  available  in 
several  sizes. 

AN  RCA  transmitter  and  200-foot 
vertical  radiator  have  been  ordered, 
and  site  approved  by  FCC,  for  re- 
building of  WHBY,  which  is  expected 
to  be  in  operation  in  Appleton,  Wis., 
early  in  January.  The  St.  Norbert's 
College  station  at  Green  Bay  was  au- 
thorized earlier  this  year  to  move  into 
Appleton. 

A  NEW  Western  Electric  transmitter, 
composite  speech  input  and  a  Bethle- 
hem tower  have  been  ordered  for  the 
new  KUIN,  Grants  Pass,  Ore.,  which 
John  G.  Bauriedel,  who  will  be  man- 
ager, states  will  go  on  the  air  within 
30  days  after  the  FCC  approves  its 
transmitter  site.  Personnel  has  not 
yet  been  selected. 

WDRC,  Hartford,  Conn.,  on  Oct.  19 
presented  a  special  demonstration 
program  over  WIXPW,  its  frequency 
modulated  transmitter,  for  the  Univer- 
sity of  Connecticut  Engineers'  Club, 
during  which  Prof.  Dan  Noble  dis- 
cussed F-M  broadcasting.  WDRC  is 
operating  its  F-M  transmitter  in 
Meriden,  Conn.,  from  2  to  10  p.m. 
daily. 

A  RADIO  compass  attachment  for  a 
marine  radiotelephone  has  been  de- 
vised by  Western  Electric  Co.,  which 
states  that  the  new  device  gives 
yachtsmen  "a  precision  navigating  in- 
strument at  exceptionally  low  cost". 

MICHELSON  Porto-Playback  tran- 
scription reproducers  have  been  added 
to  the  sales  equipment  of  Joseph  H. 
McGillvra  and  Headley-Read  Co.,  sta- 
tion representative  firms ;  WDGY, 
Minneapolis  ;  WW  J,  Detroit ;  W  J  JD. 
Chicago;  W I B  G.  Glenside,  Pa.; 
WNAX,  Yankton,  S.  D. 
KIRO,  Seattle,  and  KFVD,  Los  An- 
geles, have  installed  new  Presto  re- 
cording equipment. 


Writers  Guild  on  Coast 
Seeks  Higher  Script  Pay 

EFFORTS  to  raise  the  so-calle*d 
"$5  per  script"  level  without  "driv- 
ing Pacific  Coast  transcription  con- 
erns  out  of  business"  will  be  made 
by  Western  Division  of  Radio  Writ- 
ers Guild,  under  plans  now  being 
formulated  for  a  concrete  campaign 
of  action,  according  to  Forrest 
Barnes,  president.  The  setup  will 
be  discussed  at  the  Guild's  Nov.  8 
meeting  in  Hollywood.  The  group 
expects  to  effect  agreements  which 
will  be  somewhat  below  the  east- 
ern rates.  RWG  will  go  after  those 
companies  paying  the  lowest  rates 
for  scripts,  and  will  work  indepen- 
dently of  AFRA,  it  was  said. 

Hollywood  script  wi-iters  are  op- 
posed to  a  national  scale  as  out- 
lined by  AFRA.  They  contend  that 
such  a  measure  would  drive  many 
of  the  smaller  transcription  con- 
cerns out  of  business,  thus  depriv- 
ing both  actors  and  writers  of  em- 
ployment. Guild  executives  in  Hol- 
lywood, while  desirous  of  raising 
rates,  also  fear  that  a  large  in- 
crease would  financial]::  "^-inple 
many  firms,  cut  down  activity  and 
thus  result  in  a  smaller  market 
for  scripts. 


New  Tractor  Is  Utilized 
To  Lay  a  Ground  System 

THE  FIRST  of  the  new  Ford  trac- 
tors delivered  in  Montana  was 
bought  by  Ed  Craney,  Montana 
station  operator,  for  installation  of 
a  ground  system  at  the  new  KRBM, 
Bozeman.  By  detaching  the  blade 
from  the  constant-level  Ftirgason 
plow  on  the  rear,  a  simple  wire- 
laying  rig  was  developed. 

Wire  was  laid  uniformly  through- 
out the  entire  ground  system  in  a 
fourth  of  the  time  usually  required. 
The  tractor  was  backed  against  the 
tower  and  radials  were  run  in  all 
directions,  the  level  being  regu- 
lated by  a  hydraulic  attachment 
from  the  driver's  seat. 


WMCA  Wins  in  Court 

SUPREME  Court  Justice  Isador 
Wasservogel  in  New  York  on  Oct. 
11  dismissed  a  $10,000  damage  suit 
brought  by  Damskov  Inc.,  against 
WMCA,  New  York.  Suit  claimed 
breach  of  a  year's  contract  made 
Feb.  20,  1935,  whereby  WMCA  was 
to  broadcast  three  half-hour  pro- 
grams weekly  for  the  company's 
product  Formula  39,  an  obesity 
remedy.  On  May  17,  1935,  the  pro- 
grams  were  discontinued  by 
WMCA,  which  claimed  that  the 
program  did  not  measure  up  to  its 
standards  and  that  the  product  was 
not  safe  or  effective. 


ANSWER  was  filed  Oct.  16  in  New 
York  Federal  Court  by  Metro-Gold- 
wyn-Mayer,  General  Foods  Corp., 
NBC,  Benton  &  Bowles,  Loew's  and 
three  actors  to  the  $100,000  suit  of 
Harry  Delf,  who  claims  plagiarism  of 
his  sketch  The  Joker  on  a  Good  News 
of  1938  program.  The  answer  is  a  gen- 
eral denial  and  an  aflBrmative  defense, 
claiming  that  the  sketch  was  not  orig- 
inal with  Delf.  A  dismissal  of  the  ac- 
tion is  sought. 


THE  LEADING  INDEPENDENT 
in  all  NORTHERN  CALIFORNIA 
announces  the  appointment  of 

FREE  &  PETERS,  INC. 

as  its  National  Representatives 


The  station?  Of  course,  it's 

mm 


Oal<land  •  San  Francisco 


KROW 

Radio  Center  . . .  Oakland,  California 
930  Kilocycles,  1 ,000  watts.  Full  Time 

Under  the  same  direction  as 
KSFO...SAN  FRANCISCO 
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Whose  eyes? 

The  eyes  of  the  entire  radio  advertising  industry,  of  course. 

They'll  be  on  the  1940  BROADCASTING  YEARBOOK  Number  .  .  .  and 
your  advertising  message. 

For  the  BROADCASTING  YEARBOOK  Number  is  the  indispensable,  year- 
round  encyclopedia  of  the  business  of  broadcasting.  It  blankets  time-buyers, 
radio  advertisers,  station  managers,  chief  engineers,  sales  managers,  program 
producers  and  sellers.  Which  means  that  it  blankets  your  prospects. 

The  1940  BROADCASTING  YEARBOOK  Number,  at  regular  issue  rates, 
with  10%  greater  circulation  than  ever  before,  is  your  first  advertising  buy. 


Full  page  is  ^192;  half  page,  ^108;  quarter  page,  ^60.  Frequency  rates 
apply  for  regular  issue  advertisers.  Advertising  forms  close  December  1. 


THE  /?udineid  OF 
BROADCASTING 


STATION  ACCOUISTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KSO-KRNT.    Des    Moines,  WMT, 
Waterloo,  WNAX,  Yankton,  KMA, 
Shenandoah 

White  Labs.  Xew  York  ( Feenamint) , 
ta  series,  tliru  Wm.  Esty  &  Co., 
N.  Y.  (KRNT.  WMT.  WNAX). 

Chicago  Technical  College,  Chicago,  sa 
series,  thru  Vanderbie  &  Rubens, 
Chicago  (KSO.  WMT,  WNAX). 

Chocolate  Products  Co..  Chicago,  3  t 
weekly,  thru  McCord  Co.,  Minneap- 
olis (KSO). 

Pacquiu  Inc.,  New  York  (cosmetics), 
daily  sa.  thru  Wm.  Esty  &  Co., 
N.  Y.  (KSO). 

Crown  Cork  &  Seal  Co.,  Baltimore, 
sa  series,  thru  Benjamin  Eshelman 
Co.,  Philadelphia  (KSO,  WMT). 

Swift  &  Co.,  Chicago  (meat),  sa  se- 
ries, thru  J.  Walter  Thompson  Co., 
Chicago  (KSO). 

United  Drug  Corp.,  New  York  (Rex- 
all),  t  series,  thru  Street  &  Fin- 
ney, N.  Y.  (KRNT). 

Consolidated  Products,  Danville,  111. 
(buttermilk  products),  t  series,  thru 
Mace  Adv.  Agency,  Peoria  (KRNT, 
WMT.  KMA). 

KDKA,  Pittsburgh 

Ludens  Inc.,  Reading  (cough  drops), 
9  sa  weekly,  thru  J.  M.  Mathes, 
N.  Y. 

Swift  &  Co.,  Chicago  (sausage), 
daOy  sa.  thru  J.  Walter  Thompson 
Co.,  N.  Y. 

F.  Ad  Richter  Co.,  Brooklyn  (proprie- 
tary), 4  fa  weekly,  thru  H.  W.  Ras- 
ter &  Son.  Chicago. 

Curtis  Publishing  Co.,  Philadelphia 
(Saturdatj  Evening  Post),  sa  series, 
direct. 

John  Morrell  &  Co..  Ottumwa.  la. 

(ham).  7  sp  weekly,  thru  Henri, 

Hurst  &  MacDonald.  Chicago. 
North  American  Accident  Insurance 

Co.,  Newark,  daily  sp,  direct. 
Flex-O-Glass  Mfg.  Co..  Chicago,  6  t 

weekly,  thru  Presba,  Fellers  &  Pres- 

ba.  Chicago. 

G.  E.  Conkey  Co.,  Cleveland  (poultry 
feed ) ,  2  sa  weekly,  thru  Rogers  & 
Smith,  Chicago. 

KHJ,  Los  Angeles 

Vick  Chemical  Co.,  Greensboro.  N.  C. 
(Vaporub).  5  sa  weekly,  thru  Morse 
International,  N.  Y". 

Swift  &  Co.,  Chicago  (Brookfield 
sausage),  5  sa  weekly,  thru  J.  Wal- 
ter Thompson  Co.,  Chicago. 

Bell  &  Co.,  Orangeburg.  N.  Y.  (Bell- 
Ans),  2  t  weekly,  thru  Anderson, 
Davis  &  Platte,  N.  Y. 

National  Funding  Corp.,  Los  Angeles 
(chain  finance),  6  sa  weekly,  thru 
Smith  &  Bull  Adv..  Los  Angeles. 

Borden  Co.,  San  Francisco  (dairy 
products).  6  sp  weekly,  thru  Mc- 
Cann-Erickson.  San  Francisco. 

W.  B.  Bastian  Mfg.  Co.,  Los  Angeles 
(water  heaters),  weekly  sa,  direct. 

WOR,  Newark 

Megowen  Educator  Food  Co.,  Lowell. 
Mass.  (crackers).  5  sp  weekly,  thru 
Badger  &  Browning,  Boston. 

DeForest  Training,  Chicago  (radio 
correspondence  course),  weekly  f, 
thru  Presba,  Fellers  &  Presba,  Chi- 
cago. 

Bosco  Co.,  New  York  (milk  amplifier), 
3  .rp  weekly,  thru  Kenyon  &  Eek- 
hardt,  N.  Y. 


KNX,  Hollywood 

Ford  Motor  Co.,  Detroit  (autos),  4 
sa  weekly,  thru  McCann-Erickson, 
Detroit. 

Los  Angeles  Soap  Co..  Los  Angeles 
(Sierra  Pine  Toilet  Soap),  3  ta 
weekly,  thru  Raymond  R.  Morgan 
Co..  Hollywood. 

Campbell  Soup  Co.,  Camden,  12  sa 
weekly,  thru  Ward  Wheelock  Co., 
Philadelphia. 

Washington  State  Apples,  Wenatchee 
(apples),  6  sp  weekly,  thru  .J.  Wal- 
ter Thompson  Co.,  San  Francisco. 

Comet  Rice  Mills,  Beaumont,  Tex. 
(packaged  rice).  6  sp  weekly,  thru 
Freitag  Adv.  Agency,  Atlanta. 

Haas,  Baruch  &  Co.,  Los  Angeles 
(Iris  canned  i3roducts).  12  sa  week- 
ly, thru  Robert  Smith  Adv.  Agency, 
Los  Angeles. 

Maryland  Pharmaceutical  Co.,  Balti- 
more (Rem),  6  ta  weekly,  thru 
Joseph  Katz  Co.,  Baltimore. 

Breakfast  Club  Coffee,  Los  Angeles 
( coffee ) .  2  sp  weekly,  thru  Lock- 
wood  Shackelford  Adv.  Agency,  Los 
Angeles. 

Supreme  Bakery  Co.,  Los  Angeles 
(bread).  5  sa  weekly,  thru  W.  E. 
Long  Co..  Chicago. 

KECA,  Los  Angeles 

Tennessee  Enamel  Mfg.  Co.,  Nash- 
ville (gas  heaters),  weekly  ta.  thru 
Walker  Casey  Co.,  Nashville. 

Swift  &  Co.,  Chicago  (Brookfield 
sausage),  13  sa,  15  ta.  thru  .J.  Wal- 
ter Thompson  Co.,  Chicago. 

Guaranty  LTnion  Life  Ins.  Co.,  Beverly 
Hills.  Cal..  39  sp,  thru  Stodel  Adv. 
Co.,  Los  Angeles. 

Adohr  Milk  Farms,  Los  Angeles 
(chain  dairy),  weekly  t,  thru  Lord  & 
Thomas.  Hollywood. 

Dean  Witter  &  Co..  San  Francisco 
(brokerage  firm),  5  sa,  thru  D'Ev- 
elyn  &  Wadsworth,  San  Francisco. 

National  Funding  Corp.,  Los  Angeles, 
(finance).  7  sp  weekly,  thru  Smith 
&  Bull  Adv..  Los  Angeles. 

William  T.  Thompson  Co..  Los  An- 
geles (Vit  B-1  powder),  weekly  sp, 
thru  Richard  T.  Clarke  Co.,  Beverly 
Hills.  Cal. 

Ex-Lax  Mfg.  Co..  Xew  York  (laxa- 
tive), 150  ta,  thru  .loseph  Katz  Co., 
N.  Y. 

WBBM,  Chicago 

Thomas  Leeming  &  Co.,  New  York 
(Baume  Bengue).  dailj'  sa,  thru 
William  Esty  &  Co.,  N.  Y. 

Jewel  Tea  Co.,  Barringtou.  111.,  7  sa 
daily,  thru  Mc.Iiinkin  Co.,  Chicago. 

Luden's  Inc..  N.  Y.,  3  sa  weekly,  thru 
J.  M.  Mathes,  N.  Y. 

Loose-Wiles  Biscuit  Co.,  Chicago, 
weekly  sp.  2  daily  sa,  thru  Newell- 
Emmett  Co.,  N.  Y. 

KGO,  San  Francisco 

Pacific  Gas  &  Electric  Co.,  San  Fran- 
cisco (utilities)  weekly  sp.  direct. 


WHN,  New  York 

State  Restaurant  Liqour  Dealers,  New 
York,  weekly  sp,  direct. 

Hine  &  Lynch  Shoe  Co.,  New  York, 
daily  sa,  thru  Moss  Associates,  N.  Y. 

Independent  Halvah  &  Candies,  New 
York,  daily  sa,  thru  Louis  E.  Schec- 
ter  Adv.  Agency,  Baltimore. 

Citizens  Non-Partisan  Committee. 
New  York,  weekly  sp,  4  weeks,  di- 
rect. 

United  Drug  Co.,  New  York  (Rexall 
products),  daily  t,  4  days,  thru 
Street  &  Finney,  N.  Y. 

Beaumont  Laboratories.  St.  Louis  (4- 
way  cold  tablets),  5  t  weekly.  19 
weeks,  thru  H.  W.  Kastor  &  Sons, 
Chicago. 

National  Bowling  &  Recreation  Arena, 
New  York,  3  sp  weekly,  26  weeks, 
direct. 

Dodge  Division,  Chrysler  Corp.,  De- 
troit, daily  sa,  thru  Ruthrauffi  & 
Ryan,  N.  Y. 

I.  J.  Fox,  New  York  (furriers).  64  sa 
weekly.  17  weeks,  thru  Lew  Kashuk 
Adv.  Agency,  N.  Y. 

Pepsi-Cola  Co.,  Long  Island  City,  N. 
Y.  (beverage).  4  sa  dailv.  13  weeks, 
thru  Newell-Emmett  Co..  N.  Y. 

Pinex  Co.,  Fort  Wayne  ( Pinex  cough 
syrup),  6  sp  weekly.  22  weeks,  thru 
Russell  M.  Seeds  Co.,  Chicago. 

Sterling  Insurance  Co..  Chicago.  23  sn 
weekly.  13  weeks,  thru  Presba,  Fell- 
ers &  Presba,  Chicago. 

KSFO,  San  Francisco 

Beaumont  Laboratories,  St.  Louis  (4- 
way  cold  tablets).  10  sa  weekly, 
thru  H.  W.  Kastor  &  Sons,  Chicago. 

Kilpatrick  Bakeries,  Oakland,  Cal. 
( bread ) .  21  sa  weekly,  thru  Emil 
Reinhardt.  Oakland. 

American  Cranberry  Exchange,  New 
York  (Eatmor  cranberries),  2  sa 
weekly,  thru  BBDO,  N.  Y. 

Firestone  Tire  &  Rubber  Co..  Akron, 
6  sa  weekly,  thru  Sweeney  &  .James, 
Los  Angeles. 

Gas  Appliance  Society  of  California, 
San  Francisco  (stoves)  sa  series, 
thru  .Tean  Scott  Frickelton  Adv., 
San  Francisco. 

KWK,  St.  Louis 

Loose-Wiles  Biscuit  Co..  Long  Island 
City.  5  t  weekly,  thru  Newell-Em- 
mett Co.,  N.  Y. 

Bond  Stores.  New  York  (clothing), 
312  sp.  thru  Neff-Rogow.  N.  Y. 

Independent  Packing  Co..  St.  Louis, 
360  sp,  thru  Gardner  Adv.  Agency, 
St.  Louis. 

WLW,  Cincinnati 

Albert  Labs.,  Chicago  (Respirine).  sa 
series,  thru  Newby,  Peron  &  Flit- 
craft,  Chicago. 

United  Drug  Co..  Boston,  t  series, 
thru  Street  &  Finney,  Boston. 

Swift  &  Co.,  Chicago  (sausage),  sa 
series,  thru  J.  Walter  Thompson 
Co.,  Chicago. 


KPO,  San  Francisco 

Studebaker  Corp.,  South  Bend  (  Slude- 
baker  Champions )  3  t  weekly,  thru 
Roche,  Williams  &  Cunnyngham, 
Chicago. 

Potter  Drug  &  Chemical  Corp.,  Mai- 
den, Mass.  (Cuticura  Soap)  ta  se- 
ries, thru  Atherton  &  Currier,  N.  Y. 

Standard  Oil  Co.  of  Cal.,  San  Fran- 
cisco, sa  series,  thru  McCann-Erick- 
son, San  Francisco. 

Mcllhenny  Co.,  Avery  Island,  La.  (To- 
basco  Sauce)  4  ta  weekly  ta,  thru 
.lohn  H.  Dunham  Co.,  Chicago. 

Thos.  Leeming  Co.,  New  York  (Baume 
Bengue ) ,  sa  series,  thru  Wm.  Esty 
&  Co.,  N.  Y. 

Maryland  Pharmaceutical  Co.,  Balti- 
more (Rem  and  Rel ),  ta  series,  thru 
.Josei)h  Katz  Co.,  Baltimore. 

Los  Angeles  Soap  Co.,  Los  Angeles 
(Sierra  Pine  Toilet  Soap)  ta  series, 
thru  Raymond  R.  Morgan  Co.,  Los 
Angeles. 

Campbell  Soup  Co.,  Camden,  6  sp 
weekly,  thru  Ward  Wheelock,  Phil- 
adelphia. 

Lever  Bros.,  Cambridge  (Rinso)  week- 
ly t,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Chas.  B.  Knox  Gelatine  Co.,  Johns- 
town, N.  Y.  (gelatine)  2  sp  week- 
ly thru  Kenyon  &  Eckhardt.  N.  Y. 

Campbell  Cereal  Co.,  Northfield.  Minn. 
(Malt-o-Meal)  5  t  weekly,  thru  H. 
W.  Kastor  &  Sons,  Chicago. 

WHO,  Des  Moines 

Grove  Laboratories,  St.  Louis  (Bro- 
mo-Quiniue } ,  5  ta  weekly,  thru 
Stack-Goble  Adv.  Agency,  Chicago. 

Ironized  Yeast  Co..  Atlanta,  weekly  t, 
thru  Ruthrauff -&  Ryan,  N.  Y. 

Thomas  Leeming  &  Co.,  New  York 
(cosmetics),  5  so  weekly,  thru  Wm. 
Esty  &  Co.,  N.  Y. 

Fenn  Bros.,  New  York  (ice  cream),  2 
sa  weekly,  thru  BBDO,  N.  Y. 

E.  I.  DuPont  de  Nemours,  Wilming- 
ton (Cel-O-Glass) ,  2  so  weekly,  thru 
BBDO,  N.  Y. 

McConnon  &  Co..  Winona,  Minn, 
(household  products),  weekly  so, 
thru  McCord  Co.,  Minneapolis. 

DeKalb  Agricultural  Assn.,  DeKalb, 
111.  (seed  corn),  2  sa  weekly,  thru 
Western  Adv.  Agency,  Racine.  Wis. 

Household  Magazine,  Topeko.  2  sp 
weekly,  thru  Presba,  Fellers  &  Pres- 
ba, Chicago. 

Ludens  Inc..  New  York  (cough  drops), 
3  sp  weekly,  thru  J.  M.  Mathes, 
N.  Y. 

KIT,  Yakima,  Wash. 

U.  S.  Fuel  Co.,  Salt  Lake  City  (fuel), 
6  sp  weekly,  thru  GiUham  Adv. 
Agency.  Salt  Lake  City. 

Eddy's  Bakery,  Helena,  Mont,  (bread) , 

5  sp  weekly,  direct. 

W.  P.  Fuller  &  Co.,  San  Francisco 
(pains),  78  sa,  thru  McCann- 
Erickson,  San  Francisco. 

Pacific  Power  &  Light  Co..  Seattle 
(appliances),  517  sa,  thru  McCann- 
Erickson,  San  Francisco. 

Washington  Motor  Coach  System.  Se- 
attle. 156  sa.  thru  Beaumont  & 
Hohman,  Seattle. 

Folger  Coffee  Co..  San  Francisco 
(coffee),  42  sp,  thru  Raymond  R. 
Morgan  Co.,  Hollywood. 

WTAQ,  Green  Bay,  Wis. 

Skelly  Oil  Co.,  Kansas  City.  5  t  week- 
ly, thru  Blackett-Sample-Hummert, 
Chicago. 

Wadhams  Oil  Co.,  Milwaukee,  foot- 
ball games,  thru  Scott-Telander, 
Milwaukee. 

Oshkosh  Overall  Co.,  Oshkosh,  Wis.,  3 
sp  weekly,  thru  Ruthrauff  &  Ryan, 
Chicago. 

KMPC,  Beverly  Hills,  Cal. 

Star  Outfitting  Co.,  Los  Angeles 
(wearing  apparel),  6  sp  weekly, 
thru  Allied  Adv.  Agency,  Los  An- 
geles. 

Union  Pacific  Railway,  Omaha  (rail 
transportation),  5  sa  weekly,  thru 
Caples  Co.,  Los  Angeles. 

WOL,  Washington 

Metro  -  Goldwin  -  Mayer.  N'ew  York, 
(movie),  6  sa,  thru  Donahue  &  Coe, 
N.  Y. 

Longines-Wittnauer  Co.,   New  York, 

6  sa  dailv,  thru  Arthur  Rosenberg 
Co.,  N.  Y. 


Pd.  Adv. 
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KFI,  Los  Angeles 

Luden's  Inc.,  Reading.  Pa.  (cough 
drops),  4  sa  weeklv.  thru  J.  M. 
Mathes.  N.  T. 

Karl's  Shoe  Stores.  Los  Angeles 
( chain ) .  Q  sp  weekly,  thru  Pacific 
Market  Builders.  Los  Angeles. 

L  A  Sausage  Co..  Los  Angeles  (meat 
products),  3  sp  weekly,  thru  Darwin 
H.  Clark  Adr.,  Los  Angeles. 

Fruit  Industries,  Los  Angeles  (Guasti 
wine),  5  ta  weekly,  thi-u  Emil 
Brisachei*  &  Staff,  Los  Angeles. 

L.Tons  Van  &  Storage,  Los  Angeles 
(chain).  1.50  sa  and  fa,  thru  Charles 
H.  Mayne  Co.,  Los  Angeles. 

Armstrong  Cork  Co..  Lancaster.  Pa. 
iruss).  3  t  weekly,  thru  BBDO. 
X.  Y. 

Knox  Gelatine  Co.,  Johnstown,  N.  T. 

(gelatine),  weekly  sp.  thru  Kenvon 

&  Eckhardt  Inc.,  X.  Y. 
Studebaker  Sales  Corp.,  South  Bend, 

lud.    (autos).    3    t    weekly,  thru 

Roche.    Williams    &  Cunnyngham 

Inc..  Chicago. 
Flamingo  Sales  Co..  Los  Angeles  (nail 

polish  1 .  3  sa  weekly,  thru  Buchanan 

&  Co..  Los  Angeles. 
Thomas  Leemiug  &  Co.,  New  York 

(Baume  Bengue)  5  sa  weekly,  thru 

Wm.  Esty  &  Co..  N.  Y. 
Petrol  Corp..  Los  Angeles  (gasoline), 

weekly  sp,  thru  Dana  Jones  Co.,  Los 

Angeles. 

Los  Angeles  Soap  Co.,  Los  Angeles 
(soap).  3  ta  weekly,  thru  Raymond 
R.  Morgan  Co..  Hollywood. 

Cudahy  Packing  Co..  Chicago  (Tang). 
8  sa  weekly,  thru  Reiwitch  &  Wit- 
tenberg. Chicago. 

WWL,  New  Orleans 

Beaumont  Labs.,  St.  Louis  (proprie- 
tary ) ,  sa  series,  thru  H.  W.  Kastor 
&  Sons.  Chicago. 

Gardner  Nurseries.  Osage.  la.,  f  se- 
ries, thru  Northwest  Radio  Adv. 
Co..  Seattle. 

Coleman  Lamp  &  Stove  Co.,  Wichita, 
sa  series,  thru  Ferry-Hanly  Co., 
Kansas  City. 

Wander  Co.,  Chicago  (Ovaltine),  sa 
series,  thru  Blackett-Sample-Hum- 
mert.  Chicago. 

Dr.  W.  B.  Caldwell  Inc.,  Monticello. 
m.  (proprietary),  ta  series,  thru 
Benton  &  Bowles.  Chicago. 

WGN,  Chicago 

F.  A.  Richter  &  Co..  Brooklyn  (me- 
dicinal), 30  sa  weekly,  thru  H.  W. 
Kastor  &  Sons  Adv.  Co..  N.  Y. 

Beaumont  Labs.,  St.  Louis,  30  so 
weekly,  thru  H.  W.  Kastor  &  Sons 
Adv.  Co..  Chicago. 

Peter  Paiil  Inc.,  Naugatuck,  Conn, 
(candy),  3  sp  weekly,  daily  so,  thru 
Platt-Forbes  Inc..  X.  Y. 

Lyon  &  Healy,  Chicago,  3  sp  weekly, 
thru  MeJunkin  Adv.  Co.,  Chicago. 

B.  F.'  Goodrich  Co.,  Akron,  sa  daily, 
thru  Ruthrauff  &  Ryan  Inc..  X'.  Y. 

Charles  B.  Knox  Gelatine  Co..  Johns- 
town. X".  Y..  2  sa  daily,  thru  Ken- 
yon  &  Eckhardt.  X.  Y. 

KQW,  San  Jose 

Meyenberg  Milk  Products  Co.,  Salinas. 
Cal.  (dairy  products),  weekly  sp, 
direct. 


FOR  a  ui  caau  many  a  Chicago  list- 
ener has  picked  up  his  early  morn- 
ing weather  report  from  either 
Norman  Ross  or  Halloween  Martin. 
Ross  has  been  telling  his  listeners 
about  almost  everything  on  behalf 
of  Northwestern  Railroad  on 
WMAQ,  while  Miss  Martin,  who 
used  to  chat  for  Marshall  Field 
Co.,  recently  changed  to  Sears-Roe- 
buck on  WBBM.  After  his  7-8  a.m. 
stint  for  Northwestern,  Mr.  Ross 
sells  coffee  (McLaughlin  Manor 
House),  later  talks  about  shoes 
( F  e  1 1  m  a  n  &  C  u  r  m  e ) ,  all  on 
WMAQ.  The  other  day  he  started 
a  Saturday  morning  half-hour  on 
WBBM  for  Loose-Wiles  Biscuit  Co. 
(Sunshine  biscuits),  and  Miss  Mar- 
tin looked  in  to  wish  him  good  luck. 


Swift  in  Canada 

SWIFT  CANADIAN  Co.,  Toronto, 
(meat) ,  through  J.  Walter  Thomp- 
son Co.,  Chicago,  on  Oct.  30  started 
thrice-weekly  the  quarter-hour 
transcribed  serial,  The  Shadoiu  of 
Fu  Manchu,  on  a  group  of  Cana- 
dian stations.  Series  was  produced 
by  Fields  Bros.,  Hollywood,  and  sold 
through  Associated  Broadcasting 
Co.,  Toronto.  More  than  70  stations 
in  the  United  States  are  currently 
releasing  the  program. 

WNEW,  New  York 

Wander  Co..  Chicago  (Ovaltine).  2  sa 
weekly,  14  weeks,  thru  Blackett- 
Sampie-Hummert.  Chicago. 

Grove  Laboratories.  St.  Louis  (Bromo- 
Quinine),  6  sp  weekly,  22  weeks, 
thru  Stack-Goble  Adv.  Agency.  X.  Y. 

Potter  Drug  &  Chemical  Co..  Maiden. 
Mass.  ( Cuticura  soap ) .  12  sa  week- 
ly. 52  weeks,  thru  Atherton  &  Cur- 
rier. X.  Y. 

Ellay  Stores.  Xew  York  (chain  cloth- 
ing stores).  5  sp  weekly.  13  weeks, 
thru  Weill  &  Wilkins,  N.  Y. 

Aladdin  Home  Appliance  Corp.,  Xew- 
ark.  12  sp  weekly,  13  weeks,  thru 
Scheer  Adv.  Agency,  X'ewark. 

S  &  M  Grand  Rapids  Furniture  Co., 
Xewark.  5  sp  weekly.  52  weeks, 
thru  Levy  Adv.  Agency,  Xewark. 


Cooperative  Sponsors 

COOPERATIVELY  sponsored 
MBS  program  Listen  America,  fea- 
turing Drew  Pearson  and  Robert  S. 
Allen,  authors  of  the  Washington 
Merry-Go-Round,  syndicated  news- 
paper column,  started  Oct.  22  with 
the  following  sponsors  already  lined 
up :  Regal  Shoe  Co.,  New  York, 
through  Cecil  &  Presbrey,  New 
York,  on  WKRC,  Cincinnati,  and 
WOL,  Washington;  Booth  Fisher- 
ies Corp.,  Chicago,  through  H.  W. 
Kastor  &  Sons,  that  city,  on  WGN, 
Chicago;  Pontiac  Motor  Co.,  Pon- 
tiac,  Mich.,  on  WOR,  Newark,  and 
CKLW,  Detroit-Windsor,  through 
MacManus,  John  &  Adams,  Detroit. 
The  program,  heard  Sundays,  6- 
6:30  p.  m.,  is  sustaining  or  avail- 
able for  local  sponsorship  on  other 
MBS  stations.  Additional  talent  on 
the  program  includes  Gracie  Bar- 
rie,  songstress,  the  Tune  Txvisters, 
Arthur  Hale  as  announcer,  and  Er- 
no  Rapee's  orchestra  [Broadcast- 
ing, Oct.  1].  On  Oct.  29,  Jefferson 
Federal  Savings  Loan  Assn.,  Louis- 
ville, joined  the  group.  The  bank 
sponsors  the  program  on  WGRC, 
that  city. 


SALT  LAKE 
CITY 

responds  to  the 
sparkling    s  h  o  w- 
manship  of  KDYL. 
That's  why  KDYL 
continues  to  carry 
more  local  adver- 
tisers than  any 
other  local  station, 
in    spite    of  the 
fact  that  KDYL's 
local  rate  is  not 
lower. 

It  takes  showman- 
ship to  win  and 
hold  audiences- 


Sunkist  on  CBS 

CALIFORNIA  FRUIT  Growers 
Exchange,  Los  Angeles  (Sunkist 
oranges  and  lemons),  will  start  its 
thrice-weekly  quarter-hour  Hedda 
Hopper's  Hollyivood,  Nov.  6  for  52 
weeks,  on  31  CBS  stations,  Mon- 
day, Wednesday,  Friday,  6:15-6:30 
p.m.  (EST),  with  James  Fonda, 
of  Lord  &  Thomas,  Hollywood,  pro- 
ducing. Series  is  based  on  Miss 
Hopper's  syndicated  newspaper 
column. 


s.ooo 

WATTS 

,i,non  WATTJ/ 


K  D  Y 

^fhePapularStatianm 

SALT  LAKE  CITY  1 


Representative:  John  Blair  &  Co. 


5000  WATTS 

DAV 


1000  WATTS 

NIGHT 


KSCJ 


IS  CARRYING  THE  BALL 
THIS  SEASON  as  the  ONLY 
regional  network  station  in 
the  key  city  to  the  great  Sioux 
City  IMarket ...  and  the  ONLY 
station  of  its  power  or  greater 
whose  transmitter  is  within  60  miles  of 
Sioux  City! 


BROADCASTING  •  Broadcast  Advertising 


November  1,  1939  •  Page  55 


IH  O  N  T  R  EA  l 


'CANADAS 
RfGHEST 
MARKET 


Your  broadcast  advertising  over 
CFCF  will  reach  a  bilingual 
market  of  over  one  million,  the 
fifth  largest  in  North  America. 
Listeners  tune  regularly  to 
CFCF  for  the  best  in  radio  en- 
tertainment, and  the  latest  Sport 
and  World  news  by  Transradio. 

CFCF  is  the  Sales  Producer  in 
Canada's  metropolitan  market. 


CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 

CANADIAN 
MARCONI 
COMPANY 


Representatives : 
CANADA 
All  Canada  Radio  Facilities 

U.  S.  A. 
Weed  8i  Company 


PIONEER  II I -BR  ED  Corn  Co.. 
Princeton,  111.,  on  Oct.  30  sponsored 
the  Illinois  Cornhusking  Contest  on 
WLS,  Chicago,  originating  from  a 
farm  near  Danville.  111.  A  15-minute 
morning  show  set  the  color  of  the  con- 
test and  the  winner  was  interviewed 
on  the  quarter-hour  program  aired 
from  the  farm  at  2  :i5.  WLS  also 
broadcast  a  similar  schedule  for  the 
Indiana  contest,  held  near  Liberty. 
Ind..  Oct.  27.  Both  broadcasts  were 
presented  under  auspices  of  the  Frame 
Farmer,  owner  and  operator  of  WLS. 

ONTARIO  FRUIT  GROWERS  Ltd., 
Hamilton,  Ont..  on  Oct.  18  started  ten 
spot  announcements  thrice-weeklv  on 
CFCH,  North  Bav.  Ont.;  C.JKL, 
Kirkland  Lake,  Ont.;  CKGB.  Tim- 
mins,  Ont.  Account  was  placed  by 
Russell  T.  Kelley  Ltd.,  Hamilton. 

BUSHWICK  -  McPHILBEN  Corp., 
New  York  (Sparton  radios)  on  Oct. 
19  began  sponsorship  of  the  weekly 
news  commentaries  by  Eugene  Lyons, 
editor  of  American  Mercury,  on 
WMCA,  New  York.  Thursdays.  10  :45- 
11  p.m.  Account  was  placed  direct. 

LOS  ANGELES  SOAP  Co.,  Los  An- 
geles, on  Nov.  1.5  will '  add.  for  13 
weeks.  KROY  KGB  KDB  KOY 
KERN  and  KM.T  to  its  list  of  sta- 
tions carrying  transcribed  one-minute 
dramatized  announcements  thrice 
weekly  for  Sierra  Pine  Toilet  Soap. 
Firm  is  currently  using  KFI  KNX 
KPO  and  KSFO.  Announcements 
were  cut  by  Recorders  Inc.,  Holly- 
wood, with  placement  through  Ray- 
mond R.  Morgan  Co.,  that  city. 

WEAVER  JACKSON  BEAUTY 
SALONS.  Los  Angeles  (chain),  in  a 
14-day  campaign  which  ended  Oct.  31 
used  from  two  to  four  one-minute 
transcribed  dramatized  announce- 
ments daily  on  KH.J  KFWB  KGF.J 
KFVD  KMTR.  Series  was  cut  by 
Radio  Recorders  Inc.,  Hollywood,  and 
placed  thru  Milton  Weinberg  Adv. 
Co..  Los  Angeles. 

TERMINIX  Co.,  Los  Angeles  (ter- 
mite control),  in  a  four-week  South- 
ern California  campaign  started  Oct. 
23.  is  using  daily  participation  in  the 
combined  Sunrise  Salute  and  House- 
K-Jvps  Protective  League  programs  on 
KNX,  Hollywood.  Agency  is  W. 
Austin  Campbell  Co.,  Los  Angeles. 

WALGREEN  DRUG  Co.,  Chicago 
(national  retail  drug  chain),  on  Nov. 
5  starts  six  hours  weekly  on  WENR, 
Chicago.  A  Sunday  broadcast  from 
12-1  p.  m.  will  be  a  musical  program 
and  Mon.  thru  Fri.  the  Ten  O'clock 
Final  will  be  aired  10-11  a.m.  Garry 
Morfit  will  m.e.  the  latter  show  which 
includes  popular  music  and  a  five- 
minute  news  series.  Schwimmer  & 
Scott,  Chicago,  handles  the  account. 

SPORTS  I 

CJOR    broadcasts   all  | 

major  sports,  with  Can-  § 

ada's   ace   commentator,  ^ 

Leo  Nicholson,  at  the  ^ 

mike.  § 

CJOR 

Vancouver,  B.  C. 

National  Representatives: 
Joseph  Hershey  McGillvra 


THESE  four  radio  receivers,  com- 
plete with  extra  earphones,  have 
been  donated  to  local  hospitals  bv 
CFRO,  Chatham,  Ont.  They  will 
be  serviced  by  the  station's  engi- 
neering staff. 

AIR  CONDITIONING  TRAINING 
Corp.,  Youngstown,  is  sponsoring  two 
quarter-hour  periods  of  the  daily 
Byron  Hour  program  of  recorded 
music  on  WHN,  iVew  York.  The  co- 
operatively sponsored  program  is  con- 
ducted by  Bob  Byron,  former  con- 
ductor of  an  early  morning  program 
on  CBS.  and  is  heard  Mondavs  thru 
Saturdays  from  2:30  to  3:30  p.m. 
Weill  &  Wilkins,  New  York,  is  the 
agency. 

W.  T.  GRANT  Co.,  New  Haven  (local 
branch  of  chain  stores),  is  sponsoring 
Church  BiUhoard,  a  five-minute  fea- 
ture designed  to  inform  listeners  on 
the  recent  activities  of  local  church 
and  religious  organizations,  on  WELL 
New  Haven,  Mondays,  Thursdays  and 
Fridays  at  8  a.  m.  Account  is  placed 
direct. 

L.  O.  GROTHE  Ltd..  Montreal  ( Grad 
cigarettes),  has  started  a  weekly  net- 
work show,  Friday.  8 :30-9  p.  m..  on 
CKAC.  Montreal ;  CKCH.  Hull.  Que. ; 
CHRC.  Quebec;  C.TBR,  Rimouski, 
Que.  Agency  is  Tickers  &  Benson, 
Montreal. 


GENERAL  FOODS  Corp.,  New  York, 
on  Nov.  26  will  start  Molly  Picon's 
musical  autobiography  program  /  Give 
You  My  Life  for  26  weeks  on  WMCA, 
New  York.  The  program,  conducted  in 
Yiddish,  will  be  heard  for  Maxwell 
House  Coffee,  Sundays,  6-6 :30  p.m. 
Advertisers'  Broadcasting  Co.,  New 
York,  placed  the  account. 

CONTI  PRODUCTS  Corp.,  New 
York  (soaps,  creams),  on  Oct.  16  re- 
newed its  spot  campaign  of  31  an- 
nouncements weekly  on  WNEW,  New 
York,  and  48  weekly  on  WHN,  New 
York.  Bermingham,  Castelman  & 
Pierce,  New  York,  is  agency. 

UNIVERSAL  LIFE  Insurance  Co., 
Richmond,  Va.,  is  using  a  Sunday  af- 
ternoon series,  University  Bible 
Graphics,  featuring  choirs  from  the 
Tidewater  area,  on  WTAR,  Norfolk. 

SINCLAIR  REFINING  Co.,  New 
York,  has  renewed  its  half-hour  Sun- 
day afternoon  show.  History  in  the 
Making  on  WBBM,  Chicago.  Renewal 
contract  for  52  weeks  was  handled 
through  Federal  Adv.  Agency,  N.  Y. 

LIEBMANN  BREWERIES,  Brook- 
lyn, is  planning  a  half-hour  variety 
program  on  a  New  York  station  for 
Rheingold  Beer  late  this  fall.  No  de- 
tails were  available  as  Bboadcabting 
went  to  press  from  the  agency,  Lord  & 
Thomas,  New  York. 

FRUITATIYES  Ltd.,  Ottawa,  (me- 
dicinal )  has  started  a  campaign  of 
one  -  minute  dramatized  transcribed 
spot  announcements  on  14  Canadian 
stations  to  run  thrice  daily,  5  days 
weekly,  for  28  weeks.  Lord  &  Thomas 
of  Canada,  Toronto,  is  agency. 

ASSOCIATED  GROCERS,  a  group 
of  30  grocers  in  the  Hartford  area,  on 
Oct.  23  started  a  new  35-week  pro- 
gram thrice-weekly  on  WDRC.  Hart- 
ford. C^onn.,  featuring  Your  Southern 
Chef,  James  Cox.  In  connection  with 
the  program  Cox  is  making  personal 
appearances  at  each  of  the  affiliated 
stores. 


Things  are 
Happening 
In  Baltimore! 


1 

2- 

3- 
4- 


"Business  in  Baltimore"  (November  issue)  now 
being  mailed  to  3,000  retailers  and  wholesalers 
in  the  Baltimore  area. 

WBAL  is  outstandingly  first  in  local  and  national 
spot  programs  —  now  broadcasting  110  each 
week.  (Far  more  than  any  other  Baltimore  sta- 
tion —  in  fact,  more  than  the  other  two  major 
stations  combined.) 

12,000  members  of  the  Lone  Ranger  Safety 
Club  will  be  entertained  at  the  special  showing 
of  the  Shrine  Circus  featuring  Clyde  Beatty 
Saturday  morning,  November  11. 

"WBAL  News",  full  page  advertisements  — 
editorial  style  —  in  the  Baltimore  News-Post, 
bringing  the  WBAL  story  into  190,000  homes  in 
the  Baltimore  area  each  two  weeks. 


BILINGUAL 
AUDIENCE 

1,000,0410 


Page  56  •  November  i,  1939 


BROADCASTING  •  Broadcast  Advertising  s 


ROBERT  F.  SCHUETZ  has  assumed 
his  new  duties  as  manager  of  the  NBC 
Hollywood  transcription  department, 
having  been  transferred  from  the  net- 
work's New  York  engineering  staff. 
He  is  in  charge  of  all  XBC  transcrip- 
tion activities  on  the  West  Coast.  C. 
Lloyd  Egner.  head  of  the  Xew  York 
XBC  transcription  service,  is  in  Hol- 
lywood assisting  Sehuetz  in  setting  up 
his  department. 

STAXDARD  RADIO  announces  the 
following  new  subscribers  to  its  Stand- 
ard Librarv  Service :  WSPB.  Sara- 
sota. Fla. WFTL.  Ft.  Lauderdale. 
Fla.  ;  WOSU.  Columbus.  O. ;  WCOA, 
Pensacola.  Fla. ;  WBTM.  Danville. 
Va. :  South  African  Broadcasting 
Corp..  Johannesburg.  Renewals  to  the 
Standard  Librarv  include  WALR 
KWYO  CFQC  KXOK. 

XEW  subscribers  to  the  Speedy-Q 
.sound  effects  library  are  "WOR.  Xew- 
ark:  WCSC.  Charleston.  S.  C. ; 
WMBG.  Richmond:  WDAS.  Philadel- 
phia; KYW,  Philadelphia;  WJJD. 
Chicago. 

A  RECORDED  program,  Marza.  in 
26  half-hour  episodes,  written  and  pro- 
duced by  Al  Zink,  program  director 
of  WEBR.  Buffalo,  is  announced  by 
Transtudio  Recording  Corp.,  Buffalo. 

ED  FOREMAN,  for  the  last  six  years 
head  of  radio  transcriptions  of  RCA 
Mfg.  Co..  Chicago,  and  before  that  a 
member  of  the  radio  department  of 
Blackett-Sample-Hummert  Inc..  Chi- 
cago, has  resigned  and  has  announced 
no  future  connections.  Alfred  E.  Hin- 
dle  has  replaced  Mr.  Foreman  at  RCA, 
Chicago. 

A  LISTEXER  participation  program. 
Are  You  a  Gangsferf  written  by  Dick 
Weill  and  Peter  Sharon,  is  being  sub- 
mitted to  national  advertising  agencies 
by  Bruce  Gilbert  Productions,  Holly- 
wood, for  sponsorship,  either  in  live  or 
recorded  form. 


On  the  Record 

A  DAY  or  so  before  Bob  Pro- 
van,  announcer  of  WDRC, 
Hartford,  Conn.,  was  hospi- 
talized with  appendicitis  he 
was  nominated  for  Republi- 
can alderman  from  Hart- 
ford's 10th  ward.  Faced  with 
inability  to  make  a  single 
public  appearance,  a  few 
hours  before  his  operation 
Provan  made  up  a  stock 
speech  and  had  it  transcribed. 
During  his  hospital  term  the 
record  was  played  at  Repub- 
lican rallies  on  his  behalf. 


RADIO  TERSIOX  of  the  syndicated 
comic  strip  "LMl  Abner"  will  be  intro- 
duced Xov.  20  when  XBC  starts  a 
series  of  quarter-hour  programs  of  the 
same  name  on  the  Red  network. 


American  Chicle  Adds 

AMERICAN  CHICLE  Co.,  Long 
Island  City,  New  York,  during  the 
past  month  has  added  various 
groups  of  stations  to  the  daily 
transcribed  announcement  c  a  m- 
paigns  for  its  gum  products.  On 
Oct.  9,  the  following  stations  were 
added  to  the  Dentyne  campaign: 
WGST  WMAZ  WTOC  WRDW 
WRBL  WEBC  KSTP  KFYR 
WDAY  and  KFJM.  For  Chiclets,  on 
Oct.  2  were  added  stations  WTIC 
WGY  WFBL  WHP  WGBI,  and  on 
Oct.  25,  KYW  WRC  and  WFBR. 
The  company  also  for  Chiclets  on 
Oct.  3  started  a  half-hour  weekly 
program,  Saving  to  Chiclets,  featur- 
ing Frank  Novak  and  his  Music 
Creators,  Tuesdays,  on  WJZ,  New 
York,  and  Thursdays  on  WBEN, 
Buffalo.  A  test  announcement  cam- 
paign was  started  Oct.  23  for  Adam 
Lurals  on  WNBF,  Binghamton, 
and  WOKO,  Albany.  Agency  is 
Badger  &  Browning  &  Hersey,  New 
York.   

Dads  vs.  Sons 

FATHERS  and  sons  scrapped  it 
out  Oct.  21  during  Bull  Session,  the 
weekly  series  on  CBS  which  usually 
features  college  students  in  in- 
formal discussions.  Unique  charac- 
teristic of  the  program  is  that  stu- 
dents on  the  show  don't  know  when 
they're  on  the  air.  Some  subject 
is  assigned  and  they  just  start 
wrangling.  The  fathers  appeared 
in  conjunction  with  Northwestern 
U's  "Dad's  Day." 


SETTING  THE  RECORD! 


WHN 

TRANSCRIPTION 
SERVICE 

1540  BROADWAY,  N.  Y.  C. 
BRyant  9-7800 


Here  s  recorded  reproduction 
»Hat  tops  the  field  i„  faithfuf 
dupffcation  of  every  sound 
wrfhouf  distortion  or  added 
no'ses.  Foirchifd  Precision 
Equipment  plus  superior  en- 
gineering craftsmanship 

make  WHN  Transcriptions  the 
finest  you  can  buy  at  any 
P"cei  Hear  them!  Compare 
them!  Rate  cards  on  request. 


Vallee  Subs  For  Ameche 

STANDARD  BRANDS,  New  York, 
through  J.  Walter  Thompson  Co., 
that  city,  will  have  Rudy  Vallee  as 
master-of -ceremonies  on  its  Chase 
&  Sanhorn  Hour  for  four  weeks  or 
more  ^v-ith  broadcast  of  Nov.  12, 
during  the  absence  of  Don  Ameche, 
who  is  on  sick  leave.  With  Nelson 
Eddy  leaving  the  program  follow- 
ing the  Nov.  5  broadcast,  it  is  cur- 
rently reported  in  Holly^vood  that 
other  changes  \vill  take  place. 
Dorothy  Lamour  may  also  leave. 
Donald  Dickson,  baritone,  is  signed 
to  take  over  Eddy's  former  spot  on 
the  show  with  broadcast  of  Nov. 
19,  and  at  a  figure  reported  as 
$750  per  week.  Eddy  has  been  re- 
ceiving $6,500  weekly. 


WAGA  Staff  Shifts 

FOLLOWING  a  personnel  reor- 
ganization at  WAGA,  Atlanta,  by 
which  Manager  Jess  Swicegood  will 
confine  his  work  to  sales  promotion 
and  policy  matters,  Paul  Overbay, 
formerly  of  the  program  depart- 
ment, has  been  promoted  to  become 
assistant  to  the  manager.  Other 
WAGA  changes  include  the  addi- 
tion of  J.  H.  Macy,  formerly  South- 
eastern representative  of  the  Koh- 
ler  Co.-  to  the  sales  staff,  along  with 
Joe  Robkin,  both  of  whom  will  join 
George  Moore,  with  the  station 
since  it  opened  in  August,  1937. 
Joe  Hill,  sportscaster,  also  will 
serve  as  publicity  and  merchandis- 
ing manager,  and  Wallv  Hadden, 
m.c.  of  the  WAGA  Ymvn  Patrol 
and  formerly  of  the  sales  staff,  will 
concentrate  on  that  program,  han- 
dling both  production  and  sales. 
National  representation  of  the  sta- 
tion has  been  changed  to  Reiter- 
Spadea. 


ARE  YOU 
STYMIED 

CALLABOOSE 
(KENTUCKY)? 

•  not  -worried 
We  rather  t^nk  yo^^^^^^  Kentucky 
about  ^ales^«  t^^;;  ^.^  ^^i^'t  help 

town,  but  yr^lvE  •^^^^^^int 
you  out  a  ,V'l,J:ain- Area-the  43 
JheLouisv-illeTra'lm^    ^^^^  ^^^^ 

counties  that  coutam 

income-tax  P^^^^'- 'ed-people 
,f  Kentucky  comb-e^d  V^^^ 

buy  more  t^^^^/V  \VE  covers  this 
re/tofthestate^^^A>^^^.l,le  cost, 
area  at  ^^^^  "for V  complete 
Won't  you  ;^^**^*°^.B.C.  Outlet. 
6tor>'— today.' •• 

r  •  n1  Representatives 
National  ^"^J;  g  i^C. 
FREE  &  PETEK5, 


wtsiioni  ts 


A  ND  the  proverb  might  have  added  oftimes 
^wisdom  leads  to  rubies".  Consider  WIS.  for 
instance.  Consider  its  most-favorable  frequency 
in  South  Carolina  (560  kilocycles),  its  most- 
inclusive  coverage  (serves  more  of  South  Caro- 
lina than  all  other  stations  combined),  its  most- 
favorable  programming  (NBC  Red  and  Blue). 
Yes,  the  first  station  in  a  growing  market.  Isn  t 
there  wisdom  in  specifying  WIS?  And  doesn't 
the  WIS  way  lead  to  rubies? 


WI3 
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ROBERT  L.  PHILIPPI  has  resigned 
as  Lord  &  Thomas,  Los  Angeles,  exec- 
utive on  the  Union  Oil  Co.  account  to 
become  director  of  public  relations  and 
advertising  for  the  latter  firm.  He 
talces  over  the  post  of  E.  H.  Badger, 
who  switched  to  Lord  &  Thomas  as 
head  of  press  relations.  William  Prin- 
gle  of  Lord  &  Thomas  has  become 
executive  on  the  Union  Oil  account. 
Agenc.v  has  also  added  W.  H.  Cheney 
as  junior  account  executive.  Roy 
Swanfeldt  is  another  addition. 

DANNY  DANKER,  vice-president 
and  Plollywood  radio  manager  of  J. 
Walter  Thompson  Co.,  is  in  New  York 
for  conferences. 


Ul  C  B  S 

SPRINGFIELD   •  flLINOIS 


CENTRAL 
ILLINOIS 
COVERAGE 


ASSOCIATED  WITH  ILLINOIS  STATE  JOURNAL' 
SEARS  S  AYEfl,  INC    •    NATIONai  REPBESENTaTIVES 


JAMES  G.  LEWIS,  former  marketing 
counsel  for  Topics  Publishing  Co., 
New  York,  publisher  of  Drug  Topics, 
Drug  Trade  News  and  Food  Field  Re- 
porter, has  been  appointed  vice-presi- 
dent of  Monroe  F.  Dreher,  New  York. 
Mr.  Lewis  was  in-eviously  eastern 
manager  of  the  national  advertising 
department  of  Scripps-Howard  news- 
papers. 

EDWIN  R.  DIBRELL,  formerly  exec- 
utive vice-president  of  R.  H.  Macy  & 
Co..  and  vice-president  and  merchan- 
dising manager  of  Lord  &  Taylor,  has 
joined  N.  W.  Ayer  &  Son,  New  York. 

KELLY,  NASON  &  WINSTEN,  New 
York  agency,  has  changed  its  name 
to  Kelly.  Nason  Inc.,  upon  the  resig- 
nation of  Harry  J.  Winsten,  partner. 

DALE  PERRILL,  formerly  of  Pre.sba, 
Fellers  &  Presba.  Chicago,  has  joined 
the  Detroit  staff  of  Ruthrauff  &  Ryan. 
Prior  to  joining  the  Presba  firm  Mr. 
Perrill  was  with  Ruthrauff  &  Ryan  in 
Chicago. 

LOUIS  E.  WESTHEIMER  &  Co., 
St.  Louis,  has  moved  to  new  quarters 
at  315  N.  Seventh  St.  The  agency  en- 
tertained 150  advertising  and  radio 
executives  at  a  cocktail  party  in  its 
new  offices  Oct.  20. 

HARRY  TERRY,  formerly  vice-presi- 
dent of  Cramer-Krasselt  Co.,  Milwau- 
kee, and  for  the  last  year  a  sales  and 
advertising  economist,  has  joined  the 
Chicago  office  of  Cecil  &  Presbrey  as 
account  executive.  The  agency's  Chi- 
cago office  recently  vv'as  moved  to  en- 
larged quarters  in  the  Builders  BIdg. 

.TOPIN  S.  WHEDON,  manager  of  the 
San  Francisco  office  of  Lord  &  Thomas 
recently  was  transferred  to  Chicago. 
He  was  succeeded  in  the  bay  city  by 
his  assistant,  Fairfax  Cone. 

DAVE  OWEN,  executive  of  Blackett- 
Sumple-Hummert,  Chicago,  was  in 
Hollywood  Oct.  22  for  start  of  the 
third  quarter  of  the  NBC  Grouch  Cluh 
program,  sponsored  by  General  Mills 
(  Korn  Kix ) . 


on 

Canadian  J/^adk 


'    CKCK  REGINA,  SASK. 

CHAB  MOOSE  JAW,  SASK. 

'    CJOC  LETHBRIDGE,  ALTA. 

:    CFAC  CALGARY,  ALTA. 

■  , GJCA  EDMONTON,  ALTA. 

•    CJAT  ,  TRAIL,  B.  C. 

..  All  basic  C.B.C.  stations  , 
which  means  the  cream  of- 
the  network  commercials. 

Representatives 

U.  S.  A.-WEED  &  CO. 

Canada:  ALL  CANADA  RADIO  FACILITIES,  LTD. 


Berk  Forms  Agency 

HARRY  A.  BERK,  former  vice- 
president  of  J.  Stirling  Getchell, 
New  York,  and  with  that  agency 
in  various  executive  positions  since 
1932,  has  resigned  to  open  his  own 
advertising  agency,  Harry  A.  Berk 
Inc.,  at  420  Lexington  Ave.,  New 
York.  Telephone  is  Lexington 
2-8689.  No  further  announcement 
as  to  personnel  or  accounts  of  the 
new  agency  will  be  made  for  sev- 
eral weeks,  according  to  Mr.  Berk. 


HARRY  F.  ANDERSON,  former 
NBC  Western  Division  sales  manager, 
San  Francisco,  and  more  recently  an 
executive  of  Barton  A.  Stebbins  Adv. 
Agency,  Los  Angeles,  has  organized 
H.  F.  Anderson  &  Associates,  public 
relations  counsel,  in  the  former  city. 
Headquarters  are  at  111  Sutter  St. 
Associated  with  him  is  Christian 
Cronin,  formerly  of  McCann-Erickson, 
San  Francisco. 

WALTER  S.  WEEKS,  formerly  an 
executive  of  Laswell  &  Co.,  Los  A.n- 
geles,  has  joined  Faraon  Jay  Moss 
Inc.,  Hollywood,  as  vice-president  and 
account  executive. 

DONALD  S.  KENNEDY,  for  14 
years  with  Charles  Daniel  Frey  Co., 
Chicago,  has  been  named  vice-presi- 
dent and  secretary  of  the  agency. 

ROBERT  JAMES,  account  executive 
of  Hixson-O'Donnell  Adv.,  Los  Ange- 
les, is  the  father  of  twin  girls  born 
Oct.  16. 

McCANN-BRICKSON  on  Oct.  30 
moved  its  New  York  offices  to  50 
Rockefeller  Plaza ;  new  telephone 
number  is  Circle  5-7000. 


Clyde  S.  Thompson 

CLYDE  SMITH  THOMPSON,  62, 
former  president  of  the  Thompson- 
Carroll  Agency,  Cleveland,  and 
later  in  charge  of  outdoor  advertis- 
ing accounts  of  J.  Walter  Thomp- 
son Co.,  New  York,  died  on  Oct. 
21  after  a  brief  illness  at  his  home 
in  New  York.  Until  recently,  Mr. 
Thompson,  was  sales  promotion 
manager  and  art  director  of  the 
M.L.A.  Publications,  New  York, 
which  include  Radio  Guide,  Screen 
Guide  and  Click.  He  is  survived  by 
his  wife,  a  daughter,  a  son,  his 
mother  and  his  sister. 


J.  W.  MILFORD,  formerly  of  the 
public  relations  division  of  N.  W.  Ayer 
&  Son,  New  York,  specializing  in  tele- 
vision promotion,  has  resigned  to  es- 
tablish a  promotion  and  public  rela- 
tions firm  at  225  W.  39th  St.,  New 
York.  Mr.  Milford  was  previously  pub- 
licity director  of  the  lamp  department 
of  General  Electric  Co.,  and  for  five 
years  public  relations  counsel  to  the 
Illuminating  Engineering  Society. 


WHEN  Dick  Marvin,  radio  execu- 
tive of  the  Wm.  Esty  &  Co.,  flew 
into  Nashville  recently  from  Hol- 
lywood, he  was  met  at  the  airport 
by  Harry  Stone,  general  manager 
of  WSM,  who  brought  along  a  gen- 
uine band  of  Smoky  Mountain  hill- 
billies by  way  of  greeting.  Marvin 
visited  WSM  to  inaugurate  the 
Grand  Ole  Opry  series  for  R.  J. 
Reynolds  Tobacco  Co.  (Prince  Al- 
bert tobacco)  on  26  stations  of  the 
NBC  Southern  Network,  Satur- 
days, 9:30-10  p.  m. 


AGEICY 

>n'pp<Hfitmentf 

PROCTER  &  GAMBLE  Co.,  Cincinnati,  to 
Compton  Adv.,  New  York,  for  Duz,  granu- 
lated household  soap.  No  media  plans  have 
been  made. 

MERIT  FOOD  Co.,  Hackensack,  N.  J. 
(salad  dressing) ,  to  Eastern  Adv.  Agency, 
New  York.  Radio  may  be  used  after  first 
of  the  year. 

A.  STEIN  &  Co.,  Chicago  and  New  York 
(garments,  haberdashery,  etc.),  to  Van- 
derbie  &  Rubens,  Chicago,  effective  Jan.  1. 
Newspaper,  trade  paper  and  magazine  ad- 
vertising planned. 

BERG-WILLIAMS  Corp.,  New  York 
(Dura-Perl  dentifrice),  to  Morgan  Reich- 
ner  &  Co.,  New  York.  Possibility  of  radio 
but  no  plans  made  to  date. 
JACOB  RUPPERT  Brewery,  New  York, 
to  Ruthrauff  &  Ryan,  N.  Y.,  effective  Nov. 
15,  1939. 

STONE  TOBACCO  Co.,  Philadelphia  (Lord 
Jeff  Pipe  Tobacco),  to  McKee  &  Albright. 
Philadelphia. 

PRINCIPAL  PRODUCTIONS,  Culver  City, 
Cal.,  to  Calkins  &  Holden,  New  York,  to 
handle  promotion  for  new  production  "Our 
Town"  to  be  produced  in  November.  No 
advertising  plans  made  as  yet. 


ildvertisers  using  recorded  pro- 
grams pick  statioris  using  the  besl 
available  equipmenl.  That's  why 
you  need  Fairchild  Recorders,  Am- 
plifiers and  Trans- 
cription Turntables. 


GEORGE  W.  LUFT,  68,  one  of  the  } 
founders  of  the  American  Druggist's  [ 
Syndicate  and  president  of  George  W.  ' 
Luft  Co.,  manufacturer  of  Tangee  cos-  ij 
meties,  died  on  Oct.  14  after  an  emer-  ( 
gency  operation  at  the  New  York  hos- 
pital. Surviving  are  his  wife,  a  daugh-  i) 
ter,  and  two  sisters. 


Page  58  •  November  1,  1939 


BROADCASTING  •  Broadcast  Advertising 


1 


WALTER  CALLAHAN,  formerly  of 
the  commercial  department  of  WLW, 
Cincinnati,  has  been  named  Chicago 
manager  of  Ti-ansameriean  Broadcast- 
ing &  Television  Corp.,  to  replace  De- 
Witt  C.  iVIower,  who  has  joined  the 
firm's  New  York  office.  Charles  Coffin 
has  resigned  from  the  company's  Chi- 
cago office.  John  Hatfield  will  be  as- 
sociated with  Mr.  Callahan. 

HEADLEY-REED  Co.,  station  repre- 
sentative, has  opened  a  branch  office 
in  Glenn  Bldg.,  Atlanta.  Gregory  Mur- 
phy Jr.,  for  two  years  with  Eastman, 
Scott  &  Co.,  Atlanta  agency,  has  been 
placed  in  charge. 

JOHN  BLAIR  &  Co..  national  repre- 
sentative firm,  announces  that  its  re- 
cently opened  St.  Louis  office  is  lo- 
cated at  455  Paul  Brown  Bldg.,  phone  : 
Chestnut  4154.  Chris  Hetherington, 
formerly  of  International  Radio  Sales, 
Chicago,  is  in  charge. 

TORONTO  office  of  Joseph  Hershey 
McGillvra  announces  its  appointment 
as  representative  of  CFPL,  London, 
Ont.,  effective  Nov.  1. 

WNEW,  New  York,  has  appointed 
John  Blair  &  Co.,  its  national  repre- 
sentatives, effective  Nov.  1. 


Modern  Typing 

TO  "T  R  A  N  S  L  A  T  E"  our 
archaic  system  of  spelling, 
which  dates  back  to  Shake- 
speare's day,  into  the  vowels 
and  consonants  actually  used 
in  modern  English  speech, 
NBC  has  had  a  phonetic 
typewriter  constructed  by  the 
L.  C.  Smith  Co.  The  machine 
is  similar  to  a  standard  model 
except  that  it  has  90  symbols 
of  the  International  Phonetic 
Alphabet  on  its  type  bars. 
Ordered  primarily  so  that  a 
legible  manuscript  might  be 
written  for  NBC's  forthcom- 
ing Handbook  for  Announc- 
ers and  Speakers,  the  type- 
writer may  also  be  used  in 
preparing  radio  scripts  which 
contain  unusual  technical 
phrases  or  foreign  names. 


NBC  Commentators 

JOHN  GUNTHER  and  Hilmar 
Baukhage,  NBC  European  com- 
mentators who  recently  returned  to 
the  United  States,  are  conducting 
a  daily  quarter-hour  of  comment  on 
the  general  European  situation  on 
NBC-Red.  Baukhage  speaks  from 
Washington  five  days  a  week,  11- 
11:15  p.m.,  and  Gunther  is  heard 
from  New  York  the  other  two  days. 


La  Choy  in  Buffalo 

LA  CHOY  FOOD  PRODUCTS, 
Detroit,  on  Oct.  31  started  twice- 
weekly  participations  in  Modern 
Kitchen  on  WKBW,  Buffalo.  Black- 
ett-Sample-Hummert,  Chicago  han- 
dles the  account. 


Puppet  Show  Rights 

REMO  BUFFANO,  noted  puppeteer, 
has  asked  for  the  rights  to  the  weekly 
program.  The  Shadow,  sponsored  on 
MBS  by  Delaware.  Lackawanna  & 
Western  Coal  Co.,  in  order  to  stage 
probably  the  first  detective  mystery 
ever  performed  with  puppets. 


BLACK  GOLD 

Americans  Second 
Largest  Industry 

Wherever  oil  is  found,  it  reacts  to  the  benefit  of  Tulsa,  Okla- 
honna.  Oil  Capital  of  the  World!  Tulsa  is  the  home  of  546 
Oil  Companies  and  Operators,  400  Purchasing  Agents,  I  19 
Manufacturing  Plants,  183  Supply  Houses  and  Representatives 
of  1,028  American  Oil  Equipment  Manufacturers.  Clearing  point 
for  billions  of  dollars  of  oil  money!  Home  of  the  International 
Petroleum  Exposition,  world's  largest  single-industry  show! 
For  Tulsa  alone — if  not  for  Oklahoma's  richest  market  sur- 
rounding the  Oil  Capital— use  KVOO!  25,000  watts;  both 
N.  B.  C.  Networks;  Unlimited  Time. 


PERKO,  r^EW  CEREAL, 
DEBUTS   VIA  RADIO 

QUICK  MEAL  CEREAL  Co.,  Min- 
neapolis, has  started  a  radio  cam- 
paign to  introduce  its  new  warm 
cereal  called  Perko.  By  Nov.  15, 
28  stations  of  the  North  Central 
Broadcasting  System  will  be  carry- 
ing the  Thursday  morning  quar- 
ter-hour program,  according  to 
John  W.  Boler,  president  of  the 
network.  Titled  Perko  Pep-Up 
Time,  the  program  is  keyed  from 
WTCN,  Minneapolis,  and  is  fed  to 
KSTP  WMIN  WDGY  KFAM 
KYSM  KROC  KATE  KWNO 
WKBH  WEBC  WMFG  WHLB, 
WJMS  WDAY  KFJM  K  A  B  R 
WNAX  WMT  KSO.  Eight  other 
stations  will  be  added  as  distribu- 
tion of  Perko  is  effected. 

Since  Sept.  1,  300  independent 
retailers  and  14  jobbers  have  been 
lined  up  by  a  merchandising  crew 
of  five,  working  under  Mr.  Boler, 
who  reports  that  1,000  stores  and 
90  jobbers  will  stock  the  new  cereal 
by  Nov.  15.  "When  the  campaign 
started,  merchants  wouldn't  stock 
such  a  competitive  product  unless 
assured  that  it  would  be  backed  by 
a  consistent  advertising  campaign, 
and  using  radio  in  the  principal 
cities  enables  us  to  obtain  the  prin- 
cipal dealer  outlets  in  those  towns," 
Mr.  Boler  said. 

"After  a  month  of  the  campaign 
we  traced  the  first  orders  and  found 
that  the  retail  outlets  had  reor- 
dered three  and  four  times.  The 
radio  campaign  not  only  sold  the 
dealers  on  what  it  might  do,  it  is 
selling  and  selling  well,"  Boler 
added. 

The  weekly  program  is  supple- 
mented by  a  varying  schedule  of 
spot  announcements  and  participa- 
tions. Paul  Allen,  baritone  soloist, 
and  Michael  Coscio,  NCBS  organ- 
ist, are  featured  on  the  show.  Mer- 
chandising men  assisting  Mr.  Boler 
are  Clifford  Garding,  William  Hut- 
chins,  Harland  Ohde,  E.  M.  Lebeck, 
and  William  T.  Helmes.  First  Unit- 
ed Broadcasters,  Chicago,  handles 
the  account. 


EDWARD 
PETRY  AND  CO. 

National 
Representative 


Florida  Fruit  Drive 

FLORIDA  CITRUS  COMMIS- 
SION, Lakeland,  Fla.,  will  use  par- 
ticipations in  women's  programs  on 
WCAU,  Philadelphia,  and  seven 
Yankee  Network  stations,  for  its 
annual  fall  and  winter  campaign  to 
promote  the  new  crop  of  oranges 
and  grapefruit  now  being  shipped 
to  markets.  Starting  about  Nov.  1 
thrice-weekly  participation  in  the 
WCAU  Woman's  Club  program 
will  be  used,  and  twice-weekly  par- 
ticipation in  the  Marjorie  Mills 
program  on  stations  WNAC 
WTAG  WCSH  WTIC  WICC 
WEAN  and  WLBZ.  Arthur  Kud- 
ner.  New  York,  is  the  agency. 

INSURED  RECEPTION 


McCLATCHY 

STATIONS 


COVER  INNER 

CALIFORNIA 

PAUL  H.   RAYMER  COMPANY 

NEW  YORK 
CHICAGO         SAN  FRANCISCO 


EVCE  the  earliest 
days  of  radio  the 
skill  and  exactness 
of  our  processed  re- 
cordings have  told 
their  own  story  of  a 
job  well  done.  To- 
day practically  every 
well  known  tran- 
scription producer 
is  a  Clark  client.  H 
you  are  interested 
in  quality  transcrip- 
tion processing  we 
are  at  your  service. 


CLARK 

PHOnOGRRPH 
RECORD  CO- 

216  HIGH  ST- 
Humboldb  2-0880 
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Suit  Goes  to  Trial 

TEMPORARY  injunction  was  de- 
nied Kate  Smith,  the  radio  star, 
and  the  Kated  Corp.,  on  Oct.  19  by 
Supreme  Court  Justice  Charles  B. 
•  McLaughlin,  who  also  ordered  trial 
.  of  the  $100,000  suit  against  a  firm 
'  doing  business  as  the  Smith 
Co.,  for  Nov.  6.  Suit  was  filed  Oct. 
11  by  Kated  Corp.  claiming  that 
the  Smith  Co.  was  advertising  its 
undergarments  for  stout  women  as 
"Kate  Smith  Stouts"  in  violation 
of  the  Civil  Rights  law,  capitaliz- 
ing on  the  radio  star's  popularity 
and  misleading  the  public  into 
thinking  that  the  garments  are 
manufactui'ed  by  her. 


AND 


AND  COmPANY 


NEU)  YORH 
DETROIT 
CHICAGO 

shKi  FRnNciscb 

■■1 

RRDIOSTnTION 
REPRESENTATIVES 


ARTHUR  W.  STOWE,  CBS  produc- 
tion manager  in  San  Francisco,  will 
assist  the  Pacific  Southwest  Confer- 
ence on  Adult  Education  during  their 
convention  at  Berkeley,  Cal.,  Nov.  16- 
18.  A  demonstration  radio  broadcast 
is  planned,  patterned  after  the  CBS 
People's  Platform,  as  a  feature  of  the 
Adult  Education  Program.  Inez  G. 
Richardson  of  Stanford  U  is  chair- 
man of  the  Committee  on  Radio  Dis- 


WBOE,  Cleveland  Board  of  Education 
station,  cooperating  with  WHK,  Cleve- 
land, on  Oct.  21  started  a  new  series 
of  weekly  educational  programs.  Your 
School,  arranged  and  directed  by  Lar- 
ry Roller,  educational  director  of  Unit- 
ed Broadcasting  Co.  One  program  is 
devoted  to  each  of  the  local  high 
schools  and  presents  students,  faculty, 
musical  and  dramatic  groups  from 
each  school.  The  series  was  arranged 
through  Dr.  Russell  V.  Morgan  and 
Dr.  William  Levenson,  director  of 
WBOE. 

CHICAGO  RADIO  COUNCIL,  under 
the  direction  of  Harold  Kent,  is  hold- 
ing a  series  of  dinner  meetings  with 
local  teachers  for  discussions  of  edu- 
cational broadcast  techniques.  After 
the  dinners,  classroom  demonstrations 
are  held  in  the  new  studios  of  CRC 
at  228  N.  LaSalle  St. 

FEATURING  dramatizations  of  the 
lives  of  "unsung  heroines"  of  Ameri- 
ca and  the  part  played  by  women  in 
every  phase  of  American  life,  the  new 
Gallant  American  Women  started  Oct. 
31  on  NBC-Blue.  The  series,  produced 
in  cooperation  with  the  U.  S.  Office  of 
Education,  will  be  a  continuation  of 
13  programs  broadcast  this  summer 
under  the  title,  Women  in  the  Mak- 
ing of  America. 


"WE  BUILD  PROGRAMS 
FOR  600,000  PEOPLE" 


„  ate  "  i^ig^^l 


IT'S  A  50-50  MARKET 

About  half  of  those  600,000  people  we  reach  are  on  the  rich,  prosperous 
farms  here  in  the  heart  of  Illinois.  The  other  half  are  in  the  hustling 
towns  and  cities,  where  heavy  industrial  payrolls  boost  the  buying  power 
of  "Peoriarea"  well  above  the  average. 

This  is  a  big  market  within  a  sixty 
mile  radius  and  WMBD  covers  it  all, 
thoroughly  and  economically.  It's 
BIG  IN  POPULATION  AND 
BUYING  POWER  ...  and  it  de- 
serves that  kind  of  a  place  on  your  list. 

NATIONAL  REPRESENTATIVES 
Free  and  Peters,  Inc. 


MfMA^JI  CBS  MiTWORM 


A  STUDY  of  how  pupils  listen  to  the 
radio  has  been  published  in  the  Teach- 
ers College  Journal,  Terre  Haute,  Ind., 
under  the  title  "Out-of-School  Radio 
Listening  Habits  of  Vigo  County 
School  Children."  The  article  was 
written  by  Clarence  M.  Morgan,  di- 
rector of  radio  education,  and  Easter 
Straker,  graduate  student  of  the  Col- 
lege. 

UNIVERSITY  Broadcasting  Council, 
Chicago,  will  continue  under  auspices 
of  De  Paul  U  and  Northwestern  U, 
according  to  announcement  by  Allen 
Miller,  UBC  director.  The  Field  Mu- 
seum and  similar  Chicago  organiza- 
tions representative  of  the  community 
will  be  associated  with  the  Council. 
New  board  of  trustees  includes  the  fol- 
lowing radio  educational  directors : 
Judith  Waller,  NBC;  Myrtle  Stahl, 
MBS;  Lavinia  Schwartz,  CBS;  Al 
Hollander,  WJJD. 

NEW  educational  series,  Southern 
School  of  the  Air,  started  this  month 
on  MBS-Southern  Network  stations, 
Monday  through  Friday,  1 :30  to  2  p. 
m.  Programs  originate  in  Kentucky  U 
studios  and  are  picked  up  by  WLAP, 
Lexington,  for  the  other  members  of 
the  network :  WCMI,  Ashland; 
WGRC,  Louisville:  WSIX,  Nashville. 
KGVO,  Missoula,  Mont.,  on  Nov.  5 
will  start  the  new  Sunday  afternoon 
University  Sour,  produced  by  E.  G. 
McGinnis,  professor  of  speech  at  Mon- 
tana U.  The  series,  originating  on  the 
campus  in  the  main  auditorium  of  the 
Student  Union  Theatre,  will  present 
University  music  groups  and  student 
and  faculty  speakers. 

AN  ANALYSIS  of  radio  programs  for 
school-age  listening  has  been  made  by 
Paul  Misner,  superintendent  of  schools 
of  Glencoe,  111.,  who  recently  pub- 
lished a  180-page  booklet  on  the  sub- 
ject. Programs  receiving  special  atten- 
tion were  History  in  the  Making,  a 
weekly  series  on  WBBM,  Chicago, 
sponsored  by  Sinclair  Refining  Co. ; 
Calvalcade  of  America  formerly  heard 
on  CBS,  and  Information  Please. 

SYRACUSE  U  has  issued  a  new 
brochure  outlining  activities  in  its 
Radio  Workshop  curriculum,  a  regular 
University  undertaking  operated  in 
conjunction  with  WSYR  and  WFBL 
in  Syracuse,  N.  Y. 

SERIES  of  lectures,  Adventures  in 
Ideas,  on  educational  problems  and  the 
progress  of  sciences  is  being  broadcast 
again  this  year  from  Oct.  29  through 
April  14,  1940,  on  WQXR,  New  York. 
Distinguished  lecturers  from  the  fields 
of  philosophy,  law,  education,  soci- 
ology, and  others  are  heard  from 
Cooper  Union,  New  York. 

J.  KENNETH  JONES,  formerly  pub- 
licity director  of  the  Chicago  Com- 
munity Fund  and  previously  on  the 
continuity  and^  production  staff  of 
WHAS,  Louisville,  has  been  appointed 
director  of  information  of  the  Federal 
Radio  Education  Committee,  according 
to  an  announcement  by  John  W. 
Studebaker,  U.  S.  Commissioner  of 
Education  and  chairman  of  the  Com- 
mittee. 


10,000  SOAP 
BOXES! 

The  combined  influence  of 
10,000  soap  box  orators  could 
not  offer  you  the  sales  power 
available  here  at  WAIR.  They 
listen!  They  believe!  They 
BUY! 

WAIR 

Winston-Salem,  North  Carolina 

National  Representatives 
Sears  8C  Ayer 


In  Time  of  Need 

NETWORK  affiliations  were 
forgotten  recently  when  Irv- 
ing Reis,  who  does  Columbia 
Workshop  programs  for  CBS, 
was  rushed  to  a  Hollywood 
hospital  for  an  appendicitis 
operation  and  his  radio  writ- 
ing class  in  League  of  Ameri- 
can Writers  was  voluntarily 
taken  over  by  Arch  Oboler, 
NBC  writer  -  producer.  Reis 
formerly  headed  the  Colum- 
bia Workshop  in  New  York 
and  is  now  a  Paramount  Pic- 
tures writer-producer.  He  has 
a  working  arrangement  with 
CBS. 


DR.  ALONZO  G.  GRACE,  Commis- 
sioner of  Education  for  Connecticut, 
has  accepted  membership  on  the  board 
of  consultants  of  the  CBS  American 
School  of  the  Air  to  serve  in  an  ad- 
visory capacity.  A  total  of  42  noted 
educators  and  scientists  now  aid  the 
CBS  educational  department  in  mak- 
ing un  the  curriculum  for  the  ten-year- 
old  daily  educational  program. 

TRANSCRIPTIONS  of  America's 
Town  Meeting  of  the  Air  programs 
are  now  being  cut  in  San  Francisco 
for  shipment  via  China  Clipper  to 
Honolulu,  where  they  are  played  in 
the  territorial  schools  of  Hawaii  as 
the  basis  of  a  popular  course. 

CBS  has  commissioned  American  com- 
posers of  outstanding  achievement  to 
write  orchestral  works  drawing  on  the 
inspiration  of  folk-melody  for  the 
American  School  of  the  Air  Tuesday 
series,  Folk  Music  of  America.  The 
network  also  reports  that  it  has  ar- 
ranged with  the  National  Education 
Assn.  to  demonstrate  classroom  use  of 
the  School  of  the  Air  program  at 
teachers'  conventions  throughout  the 
country,  the  first  scheduled  for  Nov. 
3  when  the  Minnesota  Educational 
Assn.  convenes  in  Minneapolis. 


THIS  IS  THE 
WAY  WE  GET 
AROUND 


BUTTE  •  The  Richest  Hill  on  E<rlh 
HELENA -The  C<pit<l  City 

BOZEMAN  •  The  Rich  Gallatin  Valley 
Gene  Fur^aion  &  Co.,  Representative 


This  picture  reproduced  on  cop- 
per will  be  sent  you  on  request. 
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FIVE-HUNDRED  new  radio 
receivers  are  awarded  listen- 
ers on  the  Radio  Awards  pro- 
gram of  WFIL,  Philadelphia. 
During  the  recorded  music  pro- 
gram Jack  Steck,  master  of  cere- 
monies, chooses  names  at  random 
from  the  local  phone  directory  and 
calls  them  directly  from  the  studio, 
with  listeners  getting  his  side  of 
the  conversation.  Among  the  phone- 
answerers,  those  listening  to  WFIL 
receive  a  radio,  while  non-WFIL 
listeners  and  others  whose  lines  are 
busy,  as  well  as  others  who  do  not 
I  answer,  get  a  pair  of  tickets  to  the 
WFIL  -  MBS  Mystery  History 
I  broadcast. 

I  ^  ^  ^ 

Youth's  Views 

•   McCALL's  Magazine,  New  York, 
on  Oct.  23  placed  full-page  adver- 
1  tisements  in  the  metropolitan  dail- 
I   ies  to  announce  the  opening  that 
I  night  of  Youth  Questions  the  Head- 
I  lines,  a  series  of  informal  discus- 
I  sion  programs  arranged  in  coop- 
eration with  NBC  for  weekly  pre- 
,    sentation  on  NBC-Blue.  Voting  peo- 
pie  from  widely  different  American 
j  backgrounds  are  invited  to  discuss 
what  they  think  of  such  problems 
as  war,  neutrality,  or  the  danger 
from  propaganda,  under  direction 
of  Otis  Wiese,  editor  of  McCall's, 
when  the  program  originates  in  the 
East,  and  in  the  West,  with  Miss 
Toni  Taylor,  associate  editor. 

*  *  * 

1  Unbiased  Sextet 

I  WITHOUT  comment  or  opinions. 
Six  Speaking  Editors  of  the  Min- 
neapolis Star-J ournal  broadcast  on 
WCCO.  Different  announcers  pre- 
sent "News  from  the  dictator  coun- 
tries", "news  from  the  Allies", 
"news  from  Washington",  "news 
I  from  the  Northwest",  "news  of 
I   women"  and  "laughs  in  the  news". 

t  Student  Schemes 

WAAF,  Chicago,  has  started  a 
Sunday  afternoon  series  titled  The 
Idea  Eicchange,  featuring  local  col- 
lege students  in  discussions  of  all 
sorts  of  subjects.  The  program  is 
directed  by  Henry  Kingston  and  is 
informal  in  tone. 

*  *  * 


USING  its  mobile  unit,  all  painted 
up  to  promote  the  sponsoring  Cas- 
tleberry's  food  products,  WRAL, 
Raleigh,  N.  C,  goes  directly  to 
local  stores  handling  the  Castleber- 
ry  line,  transcribes  a  quarter-hour 
of  interviews  with  customers  five 
times  weekly,  and  then  rebroad- 
casts  the  interviews  in  an  evening 
spot  under  the  title  Listen  to  Your- 
self. This  trio— (1  to  r)  J.  B. 
Clark,  announcer,  L.  B.  Terry,  en- 
gineer, and  H.  Hamrick,  copy  writ- 
er— handle  the  feature.  Nachman- 
Rhodes  Inc.,  Augusta,  Ga.,  is  the 
Castleberry  agency. 


Housing  Game 

SHEFFIELD  Village,  the  largest 
Federal  housing  development  in 
California,  near  Oakland,  is  the 
scene  each  Sunday  of  a  broadcast 
on  KROW,  Oakland.  Scott  Weakley 
and  Andy  Potter  of  KROW  conduct 
the  broadcasts,  which  consist  of  in- 
terviews with  sight-seers  in  the 
various  model  homes.  Weakley  gets 
their  personal  stories  and  then 
passes  them  on  to  Potter  for  a 
question  game.  Each  person  draws 
three  questions  from  a  small  model 
home.  Two  out  of  three  correct  an- 
swers wins  the  participant  $1.  A 
second  dollar  goes  to  the  jackpot. 
If  a  contestant  gets  three  correct 
wins  he  gets  $2  plus  the  jackpot. 
Sheffield  Village  is  being  built  by 
E.  B.  Fields  Co.  of  Oakland  and  the 
agency  is  Tomaschke-.Elliott. 

*  * 

Concessions  to  Ladies 
WITH  membership  pins  going  to 
listeners  writing  in,  the  Women's 
Service  Club  feature  on  WPEN, 
Philadelphia,  through  its  director, 
Mabel  Love,  is  developing  plans 
whereby  all  regular  members  will 
be  entitled  to  special  discounts  at 
several  local  stores  and  movie 
houses  and  will  receive  concessions 
at  all  events  sponsored  by  the  Club. 
The  Club's  first  function  of  the 
winter  season  will  be  a  Thanksgiv- 
ing party  in  the  WPEN  auditor- 
ium. ^  ^ 

Fashion  Queries 
PAIR  of  dollar  hose  are  awarded 
women  listeners  of  Your  Neighbor 
Speaks  on  KARK,  Little  Rock, 
Ark.,  for  acceptable  questions 
about  fashions  or  nearly  anything 
else  of  public  interest.  During  the 
program,  remoted  from  a  local 
ladies'  ready-to-wear  store  weekly, 
women  customers  are  interviewed 
and  plied  with  the  prize-winning 
questions.  Interviewees  also  win  a 
pair   of   hose,   whether   right  or 

wrong  in  answering  the  queries. 

*  *  * 

Kitchen  Klinic 

AUDIENCE  participation  quiz 
program,  The  Kitchen  Klinic, 
which  is  directed  to  housewives  and 
originates  from  a  local  theatre,  has 
started  on  WTKC,  Visalia,  Cal. 
Program  features  L  i  1  a  Barlow, 
home  economics  expert,  and  deals 
with  cooking  problems.  Charles 
Foil,  station  production  manager, 
is  master-of -ceremonies. 

*  * 

Tips  on  Song  Titles 

A  NEW  weekly  quarter-hour  pro- 
gram featuring  Roberta  Bragdon, 
pianist,  on  KOY,  Phoenix,  is  titled 
Piano  Quiz.  Songs  are  played  and 
listeners  identify  words  and  phrases 
based  on  the  titles  of  the  unan- 
nounced numbers.  Correct  answers 
are  announced  later  to  give  listeners 
a  chance  to  check  their  musical 
knowledge.   *  * 

Neighborhood  Bards 

FEATURING  local  poets  and  poet- 
ry of  Northeast  Arkansas  and 
Southeast  Missotiri,  the  new  daily 
Local  Poets  feature  has  started  on 
KBTM,  Jonesboro,  Ark.,  under  di- 
rection of  Marvin  Cloyd. 

*  *  * 

Sign  of  News 
WTOC,  Savannah,  Ga.,  strikes  two 
electric  chimes  when  it  introduces 
each  of  its  14  daily  newscasts. 


Law  for  All 

COOPERATING  with  the  local 
Young  Lawyers  Assn.,  KGVO,  Mis- 
soula, Mont,  has  started  a  new 
dramatic  series,  This  is  the  Law, 
dramatizing  points  of  law  trans- 
lated into  human  experience,  i.e., 
a  dramatization  built  around  the 
fact  that  a  confession  obtained  un- 
der duress  is  not  admissible  as  evi- 
dence in  a  trial.  Russell  Smith,  Mis- 
soula attorney,  acts  as  legal  adviser 
on  the  series,  which  is  written  and 
directed  by  Jimmy  Barber,  KGVO 
program  director. 

*  *  * 

Winter  Motoring 
AS  A  SERVICE  to  winter  tourists, 
Lou  Ella  Archer,  writer  and  travel- 
er, suggests  short  trips  in  and 
around  Arizona,  gives  road  infor- 
mation and  descriptions  of  historic 
spots  of  interest  dtiring  the  weekly 
quarter-hour  highway  program  on 
the  Arizona  Network.  Broadcast 
originates  at  KOY,  Phoenix,  under 
auspices  of  the  Arizona  State  High- 
way Department. 

*  *  * 
Spellers  Vie 

TO  GIVE  the  old  fashioned  spell- 
ing- bee  still  another  twist,  WLS, 
Chicago,  airs  a  Saturday  program 
featuring  housewives  from  various 
social  clubs.  Recently,  the  Ladies' 
Auxiliary  of  the  Order  of  Railroad 
Conductors,  representing  the  Illi- 
nois Central,  Northwestern  R.  R., 
Santa  Fe,  and  New  York  Central 
spelled  each  other  down. 


MOOSER'S  PAL 

I    KYA  Official  Gives  Stranger 
 A  Sudden  Surprise  

ARTHUR  CAYLOR,  San  Francis- 
co columnist,  spins  the  following 
yarn  in  one  of  his  recent  columns 
in  the  San  Francisco  News : 

"Our  'I-Wonder-Why'  department 
is  baffled  by  this  one :  Late  the  other 
evening  a  man  reading  Broadcast- 
ing magazine  in  the  Bridge  Termi- 
nal found  himself  listening  to  a 
stranger  who  said  he  was  in  the 
radio  business,  too — an  announcer 
at  KYA.  Which  shows?  He  named 
several  of  the  best.  Who  was  man- 
ager there  now?  Why — familiarly — 
Rei  Quinn.  Did  he  know  what's-his- 
name,  the  assistant  manager?  Sure, 
very  well.  The  stranger  knew  all 
the  people — and  all  the  answers. 

"He  just  chatted  along,  with  no 
sign  of  a  touch,  until,  finally,  the 
first  fellow  handed  the  stranger  his 
card  and  left  to  catch  his  train.  The 
card  read :  Gurdon  Mooser,  assis- 
tant manager  KYA." 

*      *  * 

Range  Greeting 

TO  WELCOME  easterners  Arizona 
Network  has  launched  a  five-weekly 
quarter-hour  typical  western  pro- 
gram, titled  Singing  in  the  Saddle, 
It  features  Palo  Verde  in  songs  of 
the  range  and  tall  stories,  and  orig- 
inates at  KOY,  Phoenix. 

Fair  Trades 

SWAP  service,  under  the  title, 
White  Elephant  Club,  is  the  newest 
feature  added  to  Bee  Baxter's 
Household  Forum  series  on  KSTP, 
St.  Paul.  As  a  Saturday  morning 
feature  listeners  write  in  about 
anything  they  want  to  trade. 


CHRISTMAS 
TREE  of  1939 

STAR  RADIO  is  proud  to  offer  the  CHRISTMAS  TREE  OF 
1939 — the  fourth  and  entirely  new  edition  of  radio's  most 
famous  Christmas  series.  Complete  in  25  half  hour  scripts — 
requiring  one  man  for  production.  Its  price  (in  the  U.  S.)  is 
$25.00,  complete,  per  station.  THE  STATIONS  listed  here 
are  just  a  few  of  those  who  have  increased  sales  with  this 
special  holiday  series.  Territorial  rights  are  going  fast!  Take 
advantage  of  the  tremendous  sales  value  of  the  famous 
"CHRISTMAS  TREE"  by  ordering  now,  via  wire  collect. 
Assure  YOUR  station  of  a  real  drive  for  holiday  business. 


KDYL 

KFXM 

KSO 

WJW 

CJCA 

CKMO 

CKOV 

WPG 

KIDO 

KTOK 

WGTM 

CFGP 

KFOR 

KGU 

KOOS 

WLNH 

WMC 

KOIL 

CJKL 

CFNB 

KICA 

KCKN 

KGLU 

WRTD 

CFCF 

WGAL 

WNBF 

KMO 

WRGA 

CKGB 

woe 

KRKO 

KFRU 

CHAB 

KFNF 

WJBC 

If  you  have  not  seen  the  Christmas  Tree 
brochure  write  to  Dept.  T  for  free  copy. 


(Canadian  Representatives:  All  Canada  Radio  Facilities,  Ltd.) 

Star  Radio  Programs,  Inc. 

"America's  Leading  Script  Service" 

250  Park  Avenue  New  York  City 
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Pins  in  Milwaukee 

TWENTY-FIVE  members  of 
the  Milwaukee  Bowling  Pro- 
prietors Assn.  are  sponsoring 
the  new  Bowling  Like  Sixty 
program  on  WTMJ,  Milwau- 
kee, featuring  Billy  Sixty, 
nationally  famous  kegler  and 
bowling  editor  of  the  Milwau- 
kee Journal.  The  weekly  pro- 
gram is  titled  after  Sixty's 
regular  column  in  the  news- 
paper. On  the  air  he  covers 
bowling  news,  relates  anec- 
dotes from  his  experience 
and  conducts  a  question  and 
answer  box  for  bowling  fans 
of  Milwaukee,  one  of  the 
leading  bowling  cities  in  the 
country. 


AND  HERES  ANOTHER 
THING  THAT  WP  ' 
STARTLE  YOU. 


KOML 


NOVJ  HAS  ALL  THE  COLUMBIA 
STARS- PLUS  OVER  40  HOURS 
PER  WEEH  MORE  NETWORh 
COMMERCIALS  WAN  LAST  SEAR} 


Don  Searle,  Gen'l  Mgr. 
fra tz  Jlgency,  Nail  Repr. 


NORTHERN  California  Broadcasters 
ASSN.  and  trade  representatives  gath- 
ered at  the  Palace  Hotel,  San  Fran- 
cisco, recently  to  pay  tribute  to  A.  E. 
Nelson,  new  general  manager  of  KPO- 
KGO  and  to  Lloyd  E.  Yoder,  former 
manager  there,  now  in  charge  of  KOA, 
Denver.  A  majority  of  the  stations  in 
the  San  Francisco  Bay  area  were  rep- 
resented at  the  dinner  arranged  by 
Ralph  R.  Brunton.  vice-president.  Ar- 
thur Westlund,  manager  of  KRE, 
Berkeley,  association  president,  presid- 
ed. V.  Ford  Greaves,  FCC  inspector- 
in-charge  at  San  Francisco,  and  for- 
mer business  associate  of  Nelson,  paid 
personal  tribute  to  the  new  KPO-KGO 
chief. 

WGBF-WEOA,  Evansville,  Ind..  re- 
cently entertained  newspaper  editors 
from  surrounding  towns,  the  group  or- 
ganizing Tri-State  Press-Radio  Assn., 
with  meetings  scheduled  every  two 
months.  The  papers  carry  program 
schedules  and  stories,  receiving  time 
in  exchange.  Clarence  Leich.  WGBF- 
WEOA,  will  act  as  host  at  the  meet- 
ings. 

WGN,  Chicago,  has  covered  the  walls 
of  its  press  room  with  35  war  maps 
of  Europe  ranging  from  eight  feet 
square  to  small  topographical  maps  of 
the  western  front.  A  long  list  of  for- 
eign name  pronunciations  has  been  in- 
stalled in  the  WGN  news  studios. 

KVOE.  Santa  Ana,  Cal.,  has  received 
a  citation  from  the  U.  S.  Junior 
Chamber  of  Commerce  in  recognition 
of  its  cooperation  with  the  civic  or- 
ganization. Presentation  was  made  at 
a  meeting  of  the  local  chapter,  and 
was  received  by  Manager  Ernest  L. 
Spencer  for  the  station.  KVOE  also 
has  been  awarded  two  citizenship  med- 
als by  the  Veterans  of  Foreign  Wars 
for  its  services  to  that  organization. 


-WFBL- 

Syracuse 

Business  is  Better^  Here^ 
than  ifs  been  in  Years! 


Continuing  on  it's  sharp  upturn — business  in  Syra- 
cuse and  Central  New  York  is  better  than  it's  been  in 
many  years!  This  market  which,  under  all  conditions, 
is  a  bright  spot  because  of  the  extensive  manufacturing 
which  is  done  in  this  area,  is  today  one  of  the  most 
brilliant  spots  in  the  Northeast  section  of  the  country. 
Twenty-two  factory  payrolls — in  all  types  of  industry 
— have  steadily  improved  every  month  this  year.  This 
means  greatly  increased  consumer  purchasing  power. 

Your  products — advertised  over  WFBL — will  bring 
you  your  share  of  business  in  this  rich,  prosperous 
market.  Wire,  telephone  or  write  for  complete  infor- 
mation, rates  and  time  available  NOW! 


ONONDAGA  RADIO  BROADCASTING  CORP. 

Syracute,  l\eu>  York 
MEMBER  BASIC  NtTWORK  COLUMBIA  BROADCASTING  SYSTEM 
National  Representatives,  Free  &  Peters,  Inc. 


KFEL,  Denver,  caught  with  a  momen- 
tary power  failure  that  cut  off  the  last 
eight  seconds  of  Col.  Charles  A.  Lind- 
bergh's quarter-hour  address  on  MBS, 
immediately  began  getting  calls  from 
irate  listeners  protesting  against  "cut- 
ting off"  the  speaker.  During  the  mo- 
mentary power  dip  Col.  Lindbergh  had 
finished  his  talk,  and  when  KFEL 
came  back  on  the  air  the  network  an- 
nouncer was  giving  the  cue  and  a 
network  dance  band  followed.  Despite 
announcement  of  the  circumstances  of 
the  interruption,  the  KFEL  switch- 
board was  swamped  for  the  rest  of  the 
evening  and  most  of  the  following  day 
with  calls  from  listeners  who  believed 
the  flyer  had  been  cut  off  in  the  mid- 
dle of  a  30-minute  address. 

KFVS,  Cape  Girardeau.  Mo.,  has  been 
awarded  a  plaque  by  the  local  Ameri- 
can Legion  post  for  its  community 
service  and  cooperation.  Oscar  C. 
Hirsch,  owner  of  the  station,  received 
the  award  from  Lou  C.  Lozier,  De- 
partment of  Missouri  Commander. 

KHUB,  Watsonville,  Cal.,  during  the 
four-day  Santa  Cruz  County  Fair,  held 
October  12-15.  carried  37  remotes  from 
the  fair,  including  two  special  half- 
hour  variety  shows,  descriptions  of  ex- 
hibition booths,  interviews  and  con- 
tests, along  with  several  regular  live 
talent  programs  originated  at  the  fair. 

UNIVERSITY  Broadcasting  Council. 
Chicago,  has  started  a  Sunday  after- 
noon series  on  MBS  titled  Meditation 
and  Melody,  featuring  the  music  of 
Henry  Weber  and  guest  artists  from 
the  music  denartments  of  local  col- 
leges. Prof.  Harrv  D.  Taft.  assistant 
dean  of  DePaul  Law  School,  presents 
bits  of  philosophy  on  each  show. 

WLS.  Chicago,  has  discontinued  its 
Saturday  afternoon  talent  jamboree 
called  Merry-Go-Round  in  order  to  run 
its  Homemakers'  Hour  six  days  week- 
ly. The  latter  series  is  conducted  hv 
Harriet  Hester.  WLS  educational  di- 
rector. 

DEDICATION  of  the  new  organ  of 
KDKA.  Pittsbursh.  during  a  special 
coast-to-coast  NBC-Blue  salute  Oct. 
22  featured  salutes  from  .Jesse  Craw- 
ford and  Dick  Jjiebert  in  New  York, 
Irma  Glpun  in  Chicago  and  Paul  Car- 
son in  Hollywood  with  Bernie  Arm- 
strong at  the  keyboard  in  Pittsburgh. 

WCAU,  Philadelphia,  has  completed 
arrangements  to  broadcast  the  Satur- 
dav  night  home  games  of  the  Phila- 
delphia Sp'ias  in  the  American  Pro- 
fessional Basketball  Tjpague.  direct 
from  Broadwood  Auditorium.  The  first 
pro  basketball  broadcasts  in  Philadel- 
phia, the  court  series  is  to  start  Nov.  4 
extendinc  through  a  schedule  of  26 
games.  Bill  Dyer,  assisted  by  Rorrer 
Griswolrl.  will  handle  the  play-by-play 
descriptions. 

WBBM.  Chicago,  recently  aired  a 
o'larter-'iour  program  titled  Open 
Houxe  Prerietv  under  ausnices  of  the 
local  .Junior  Tjeag"e.  Dpsigned  to 
raise  funds  for  the  Foster  Home  Care 
for  Convalescent  Children,  the  pro- 
gram was  produced  and  directed  by 
Junior  League  members. 

FOUR  singers  of  NBC-Chicago  were 
honored  recently  by  the  musical  mag- 
azine Metronome  as  "outstanding  vo- 
calists of  the  air".  Singers  included 
Jack  Baker.  NBC  Breakfast  Clul 
tenor ;  Dick  Todd,  Avalon  Time  solo- 
ist ;  Evelyn  Lynne  and  Nancy  Martin 
of  the  NBC  Clul  Matinee. 


WFBG 

ALTOONA  PENN. 

providing  the  ONLY  full  coverage 
of  the  Altoona  trading  area 

Is!  010 

NBC-RED 

and 

FULL  TIME  OPERATION 


FRIDAY  the  13th  held  no  fears  for 
Warde  Adams  (holding  script), 
the  Strietmann  Street  Man,  heard 
thrice-weekly  on  WRVA,  Rich- 
mond, Va.  On  the  fateful  day  he 
held  his  broadcast  under  a  ladder, 
made  participants  hold  black  cats 
and  break  mirrors,  and  in  general 
tempted  the  evil  spirits.  However, 
Adams  gave  each  participant  a  rab- 
bit's foot  to  carry  away,  just  in 
case. 

WJIM,  Lansing,  Mich.,  promoted  the 
organization  of  a  local  listening  group 
that  meets  Thursday  evenings  to  hear 
the  NBC  America's  Town  Meeting  of 
the  Air.  The  group,  made  up  largely 
of  professional  men  and  women  and 
State  officials,  holds  its  own  discus- 
sion after  each  broadcast. 

CKAC.  Montreal,  claiming  an  all-time 
record  for  North  American  stations, 
reported  that  during  the  week  of  Oct. 
15-22  every  minute  of  broadcast  time 
from  6  p.  m.  to  midnight  was  sold, 
due  to  an  unusual  run  of  ordinary 
commercial  business  and  to  additional 
time  sales  resulting  from  the  Quebec 
provincial  elections,  which  closed  Oct. 
25. 

KIEV,  Glendale.  Cal.,  is  the  latest 
subscriber  to  United  Press  radio  news 
service,  UP  announces.  The  press  serv- 
ice also  reports  that  four  stations  in 
Ohio  and  West  Virginia  (WSPD.  To- 
ledo ;  WALR.  Zanesville;  WMMN. 
Fairmont,  and  WWVA.  Wheeling  1 
which  were  former  subscribers  to  UP 
news  have  again  contracted  for  this 
service,  effective  in  1940  at  the  end  of 
the  group's  present  contract  with  an- 
other news  service. 

BIDE  DUDLEY,  drama  critic  and 
formerly  of  WOR,  Newark,  is  re- 
viewing new  Broadway  plays  on  open- 
ing nights  over  WHN,  New  York. 

WCFL,  Chicago,  is  carrying  the  Sat- 
uiday  night  NBC  symphonic  programs 
conducted  by  Arturo  Toscanini. 

A  SERIES  of  talks  on  the  advan- 
tages of  the  U.  S.  Army  as  a  career 
for  the  youth  of  today  are  heard  on 
WOV,  New  York,  with  State  Senator 
Phelps  as  an  "inquiring  reporter"  and 
Capt.  B.  E.  Thurston  of  the  Army  giv- 
ing the  information  on  e-rery  branch 
of  the  Service. 


WTAG 

WORCESTER,  MASS. 


The  closest  any  other  station 
comes  to  WTAG's  58.88% 
all-hour  average  audience  is 
25.13%. 

NBC  BASIC  RED  NETWORK 
YANKEE  NETWORK 

EDWARD  PETRY  &  CO.,  Inc. 

National  Representative 


The  only  station  which 
gives  primary  coverage 
to  ALL  of  Worcester 
County. 
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KFSD.  San  Diego.  Cal..  has  remodeled 
its  studios  in  the  U.  S.  Grant  Hotel, 
adding  many  innovations.  Unique  fea- 
ture is  the  new  operating  console,  de- 
signed by  Sam  Lipsett.  assistant  man- 
ager, and  Hal  Hasenbeck.  chief  engi- 
neer. It  is  said  to  be  the  only  one  of 
its  kind,  with  a  1009<:  silent  electronic 
high-level  mixing  system.  It  operates 
entirely  by  lights  and  push-buttons 
and  permits  switching  of  15  micro- 
phones, plus  turntables,  in  a  half- 
dozen  booths  and  studios,  in  simul- 
taneous broadcasts  and  auditions. 

WSPD.  Toledo,  O.,  has  started  a  new 
series  of  thrice-weekly  School  Traffic 
Safety  programs  in  cooperating  with 
the  Toledo  Police  Traffic  Bureau.  Orig- 
inating at  individual  schools  around 
the  city  through  WSPD's  mobile  unit, 
the  quarter-hour  programs  feature  a 
brief  resume  of  traffic  accidents  during 
the  preceding  48  hours,  with  emphasis 
on  those  involving  children,  interviews 
with  school  principals  and  neighbor- 
hood policemen,  and  further  interviews 
with  as  many  kids  as  time  allows. 

KMA.  Shenandoah,  la.,  at  its  recent 
14th  annual  Pancake  Jubilee  drew 
a  record-breaking  crowd  of  75,000  to 
the  four-day  event  and  received  stories 
and  pictures  aggregating  four  news- 
paper ijages  in  papers  having  a  com- 
bined circulation  of  700,000  in  four 
states.  Stunts,  entertainment  and  pub- 
licity for  the  .Jubilee  were  directed  by 
Frank  Jaffe,  KMA  promotion  man- 
ager. 

TWO.  new  sustaining  features  started 
recently  on  CBS  as  the  first  move  in 
the  network's  revision  of  its  sustaining 
program  schedule.  Music  by  Raymond 
Scott's  newly-organized  orchestra  is 
featured  on  Concerts  in  Rhythm,  half- 
hour  weekly  program  with  Judith  Ar- 
len  as  contralto  soloist.  Immediately 
following  the  Philharmonic  Symphony 
concert  on  Sunday  afternoons  is  The 
Pursuit  of  Happiness,  a  program  of 
songs  and  drama  describing  the  Ameri- 
can way  of  life,  directed  by  Norman 
Corwin,  with  Burgess  Meredith,  the 
actor,  as  m.c.  and  Mark  TVarnow's  or- 
chestra. 

GUEST  singers  on  the  Antonini  Con- 
cert series,  which  started  Oct.  31  on 
MBS  under  the  sponsorship  of  V.  La- 
Rosa  &  Sons,  Xew  York,  for  macaroni 
products,  are  Vivian  Delia  Chiesa.  Ti- 
to Schipa,  and  Heidi  Reggiani.  The 
singers  will  alternate  their  appear- 
ances so  that  they  can  continue  their 
work  with  leading  opera  companies 
and  sing  on  the  weekly  program.  Ac- 
count was  placed  by  Commercial  Ra- 
dio Service,  Xew  York. 

NBC  carried  more  than  14  hours  of 
broadcasts  Oct.  24,  25  and  26  during 
its  exclusive  coverage  of  the  Ninth 
Annual  Xew  York  Herald-Tri'bune 
Forum  on  Current  Problems  at  the 
Hotel  Waldorf-Astoria.  New  York. 
Leaders  in  government,  business,  edu- 
cation, labor,  medicine,  science  and  so- 
cial welfare  spoke  during  the  Forum, 
which  was  presided  over  by  Mrs.  Og- 
den  Reid.  vice-president  of  the  Herald- 
Trihune.  with  featured  addresses  by 
President  and  Mrs.  Franklin  D.  Roose- 
velt. Mme.  Chiang  Kai-shek,  wife  of 
the  Chinese  President,  and  King  Leo- 
pold III  of  Belgium. 

WNAX.  Yankton,  S.  D..  covered  the 
eorn-husking  contests  of  South  Dakota 
and  Minnesota  in  late  October,  Charles 
Worcester,  farm  service  director,  and 
Chief  Engineer  ClifE  Todd  using  port- 
able equipment. 

A  DEAL  recently  was  consummated 
between  Milton  Samuel.  XBC  press 
manager  at  San  Francisco  and  W.  G-. 
Conn,  publisher  of  the  18  Conn  pub- 
lications, community  papers  in  Ala- 
meda County,  Cal.,  to  use  a  KPO- 
KGO  radio  column  with  pictures.  The 
column  is  a  combination  of  art.  pro- 
gram notes  and  chatter  on  KPO  and 
KGO  and  is  written  by  the  station 
publicity  department.  A  simUar  ar- 
rangement is  in  operation  at  the  pres- 
ent time  with  the  Argonaut,  one  of  San 
Francisco's  oldest  weekly  magazines. 
Rod  Hendrickson  writes  and  edits  the 
Argonaut  column  from  material  sup- 
plied him  by  KPO-KGO. 


Veteran  at  28 

BEN  ALEXANDER,  NBC 
Hollywood  commentator  and 
m.c,  celebrated  a  quarter  of 
a  century  in  the  show  busi- 
ness Oct.  22,  although  only  28. 
He  began  his  career  as  a 
child  actor  at  Paramount  Stu- 
dios, which  at  that  time  oc- 
cupied the  present  site  of 
NBC  Holl>-T\-ood  studios. 
After  a  long  film  career 
as  child  prodigj'  and  juvenile, 
he  turned  to  radio  five  years 
ago  and  is  commentator  on 
the  six-weeklv  quarter-hour 
NBC  Pacific  '  Blue  network 
program,  This  Moving  World. 
He  is  also  m.c.  of  the  weekly 
Hall  of  Fun  program  on  that 
network. 


RELIGIOUS  NEWS  Service,  .300 
Fourth  Ave..  Xew  York,  reports  it 
has  sold  its  weekly  Religious  Xews  Re- 
porter scripts  to  WAAF.  Chicago ; 
WHO.  Des  Moines  ;  KOIX,  Portland, 
Ore. ;  WCBA-WSAX.  Allentown,  Pa. ; 
KOIL.  Omaha;  WHAI.  Greenfield. 
Mass.;  WMCA.  Xew  York;  WRAK. 
Wniiamsport,  Pa. ;  WXLC.  Xew  Lon- 
don. Conn. ;  WELL  Xew  Haven ; 
KMBC.  Kansas  City;  WOC.  Daven- 
port, la.;  KRLD.  Dallas;  WSPD, 
Toledo;  WLVA,  Lynchburg,  Va. ; 
KSFO.  San  Francisco ;  WILL.  Ur- 
bana.  lU. ;  KFAB.  Lincoln.  Xeb. ; 
KTUL.  Tulsa  ;  K  F  H.  Wichita  ; 
WHDF,  Calumet.  Mich. 

CESAR  SAERCHIXGER.  former 
CBS  London  representative,  on  Oct. 
27  resumed  his  Friday  night  Story 
Behind  the  Headlines  series  for  the 
American  Historical  Assn.  over  XBC- 
Red.  10:30-10:45  p.  m.  (EST).  Co- 
lumbia University  Press  will  reprint 
the  scripts  and  make  them  available 
to  students,  teachers  and  others  at  10 
cents. 

AXXUAL  cornhusking  championships 
to  be  held  near  Lawrence.  Kan.,  X'ov. 
3.  will  be  broadcast  by  XBC-Blue  on 
the  National  Farm  &  Home  Hour, 
with  several  announcers  of  WREX. 
Lawrence,  aiding  Everett  Mitchell, 
program  m.c,  in  describing  the  bang- 
board  battle. 

KDKA,  Pittsburgh,  has  resumed  send- 
ing messages  to  remote  Canadian 
points  inaccessible  for  mail  facilities. 
Every  Saturday  night,  1-1 :30  a.  m.. 
the  programs  are  transmitted  on 
KDKA  and  its  shortwave  adjunct. 
WPIT.  It  is  the  15th  year  the  serv- 
ice has  been  maintained  for  those  who 
have  relatives  or  friends  in  the  far 
regions.  Aidan  Fitzpatrick  announces 
the  programs. 

THE  CBS  Columlia's  Country  Jour- 
nal has  been  shifted  to  a  new  time 
schedule,  with  Charles  Stookey.  farm 
reporter,  directing  the  agricultural 
program  from  St.  Louis  Saturdays.  12 
noon  to  12:30  p.  m.  (EST),  instead 
of  Sundays.  5-5 :30  p.  m.  as  hereto- 
fore. 

THE  highlights  of  Red  Cross  work  in 
Illinois  will  be  aired  on  WLS.  Chi- 
cago, Xov.  3  when  a  dramatization  of 
local  case  histories  is  presented.  The 
program  is  designed  to  introduce  the 
annual  Red  Cross  roll  call  being  held 
Nov.  11-30. 

WAAF,  Chicago,  has  started  a  Sun- 
day afternoon  dramatic  series.  Legends 
of  Illinois,  under  auspices  of  the  State 
Writers'  Project.  The  local  Barnum 
radio  players,  under  direction  of 
Nathan  Caplow,  are  featured  in  the 
historical  dramatizations. 

BRITISH    AMERICAN    OIL  Co.. 

sponsors  of  two  Transradio  newscasts 
daOy  on  CFCF,  Montreal,  after  two 
announcements  of  the  ofEer.  was  del- 
uged with  requests  for  maps  of  Eu- 
rope, distributing  about  12,500  within 
a  few  days. 


Savings  Counsel 

(Continued  from  page  19) 

the  start  of  the  program  more 
than  15,000  requests  for  literature 
and  information  on  thrift  and  sav- 
ing and  home  financing  had  poured 
in.  These  inquiries  originated  in 
all  parts  of  Oklahoma  and  from 
many  points  outside  the  state. 

I  believe  the  success  of  the  Home 
Folks  Counselor  is  traceable  to 
these  things : 

Common  sense  in  show-building 
and  appeal;  intelligent  application 
of  radio-principles;  consideration 
of  suggestions  from  all  sources; 
keeping  abreast  of  the  times  in 
audience  reaction. 

In  addition  to  the  knowledge  that 
our  program  has  been  responsible 
for  an  increase  in  savings  and  in- 
vestment accounts,  that  it  has  been 
signally  honored  as  one  of  the  na- 
tion's best  selling  programs,  we  feel 
that  its  best  results  have  been  in 
the  field  of  public  service.  In  other 
words  in  his  discussion  of  home 
ownership.  The  Home  Folks  Coun- 
selor has  awakened  an  interest  in 
this  important  subject  among  hun- 
dreds of  Oklahoma  families.  He 
has  imparted  a  wealth  of  informa- 
tion pertaining  to  a  modern  low- 
cost  home  financing,  and  has  made 
people  who  previously  felt  that  they 
could  not  afford  a  home  realize 
that  possession  of  their  own  is  the 
source  of  one  of  life's  greatest  joys. 


Suit  Plea  Denied 

SUPREME  Court  Justice  Llovd 
Church  of  New  York  on  Oct.  16 
denied  an  application  by  Fred  War- 
ing, orchestra  leader,  Grove  Labo- 
ratories, Stack-Goble  Adv.  Agency 
and  John  O'Connor,  Waring's  man- 
ager, to  vacate  a  demand  by  Grom- 
bach  Productions  for  a  bill  of  par- 
ticulars before  trial,  and  ordered 
a  further  bill  to  be  served  in  20 
days.  Action  seeks  $60,000  damages 
for  alleged  misuse  of  a  program 
titled  Stop,  Look  and  Listeri,  which 
Grombach  claims  was  offered  War- 
ing and  refused,  and  later  used 
without  authority  on  a  Waring 
program  last  season. 


LION  OIL  REFINING  Co.,  El  Do- 
rado, Ark.,  is  sponsoring  play-by-play 
accounts  of  all  Arkansas  U  football 
games  on  KARK,  Little  Rock.  Way- 
mond  Ramsey  and  Dick  Peters  handle 
the  broadcasts. 


HARTFORD, CONN 


FOOD 

FOR  THOUGHT^ 

In  WDRC's  Primary 
Listening  Area,  there's 
a    total    population  of 
1.548,109.    The  Hartford 
Market,  with  its  rich  half- 
million  population,  is  the 
cream  of  this  circulation, 
ad  WDRC  gives  yo 
the  cream  of  this 
audience. 


BASIC  STATION  OF 
COLUMBIA  BROADCASTING  SYSTEM 
National  Representatives 
PAUL  H.  RAYMER  COMPANY 


ARKANSAS'  BEST 


KARK 


RADIO  BUY  MAllZED  - 


*7?ti^  in  4itkania6 


*Tlt5t  in  -Qtlcaniai 


T^itst  in  -^tkaniai 


1 000  WATTS 

S90  Kc. 
Day  and  Xight 
NBC  NETWORKS  &.  TRI-STATE 

NETWORK  of 
WMC  -  KARK  -  KWKH  -  KTBS 
Edicard  Petry  &  Co.  Inc. 
National  Representative 


Carrying  more  hours  of  network  com- 
mercial   programs    than    any    other  sta- 


Carrying  more  hours  of  non-network 
commercial  programs  than  any  other 
station.* 


ith  a  M;  millivolt  area  1.900  square 
miles  ereater  than  any  other  station,  re- 
gardless of  power.** 


With  a  greater  listener  preference  than 
any  other  station,*** 


*  Week  of  October  23.  1939. 
**  Survey  made  by  Glenn  D.  Gil- 

lett.    Radio    Field  Engineer. 

Washington. 
**  Recent    coincidental  survey 

made  by  Western  Union,  over 

5.000  completed  calls. 
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Pepsi-Cola  Expands 

PEPSI-COLA  Co.,  Long  Island 
City,  New  York,  on  Oct.  31  started 
thrice-weekly  sponsorship  of  John 
Gambling's  Musical  Clock,  oldest 
commercial  program  in  New  York 
City,  on  WOR,  Newark.  The  bever- 
age company  sponsors  the  program 
Tuesday,  Thursday,  Saturday, 
7:15-8  a.  m.,  while  Bon  Stores,  New 
York,  continues  sponsorship  of  al- 
ternating weekdays.  Signing  for  the 
broadcast  on  a  52-week  basis,  Pepsi- 
Cola  also  sponsors  15-second  tran- 
scribed announcements  on  five  New 
York  stations.  Newell-Emmett  Co., 
New  York,  is  the  agency. 


erto  Rico  — 
$90,000,000 
year  market 
American 
goods. 


Yankee  Asks  FCC  for  Regular  License 
For  50  kw.  F-M  Station  in  New  York 


IN  APPLYING  to  the  FCC  for  au- 
thority to  erect  a  new  frequency 
modulated  station  in  New  York's 
metropolitan  area,  using  50,000 
watts  on  43  me.  [Broadcasting, 
Oct.  15],  Yankee  Network,  pioneer 
experimenter  with  the  Armstrong 
system,  has  asked  the  Commission 
for  a  hearing  on  the  application  "as 
an  application  for  a  regular  license 
as  distinguished  from  an  experi- 
mental license  for  construction  per- 
mit or  license". 

In  a  statement  filed  with  the  ap- 
plication, Paul  A.  deMars,  Yankee 
Network  chief  engineer,  who  is  in 
charge  of  its  F-M  stations  already 
in  operation,  makes  it  clear  that  he 
believes  the  system  has  advanced 
far  enough  to  be  removed  from  the 
experimental  classification  and  asks 
that  the  rules  be  changed  accord- 
ingly. 

Some  Sets  Equipped 

It  is  Mr.  deMars'  idea  that  radio 
receivers  will  shortly  be  marketed 
containing  both  the  regular  receiv- 
ing band  and  also  the  ultra-short- 
wave F-M  reception  system,  and  in 
fact  such  receivers,  produced  by 
General  Electric  Co.,  are  already 
making  their  appearance  in  the 
Boston  area.  Yankee  operates 
WIXOJ  atop  Mt.  Asnebumskit, 
near  Worcester,  and  claims  excel- 
lent results  with  the  station. 

With  the  application  for  a  New 
York  station,  which  it  is  planned 
would  use  Prof.  Edward  H.  Arm- 
strong's tower  already  erected  for 
his  experimental  W2XMN  at  Al- 


VOINS  were  made  to  spend 
and  Mrs.  Foreign  Language  knows  that  pretty 
well.  For  every  afternoon  and  evening  she 
shops  for  products  our  Advertisers  sell. 
ITALIAN-JEWISH-POLISH  Dealers  say  to 
brand  names  she  is  true.  And  further  add,  that| 
an  Advertising  campaign  over  this  Station 
will  bring  these  "Covered  Coins"  to  you! 


pine,  N.  J.,  Yankee  also  asked  for 
a  regular  license  for  its  plant  on 
Mt.  Washington,  in  New  Hamp- 
shire, which  would  use  5,000  watts 
on  42.6  mc. 

"Because  of  the  wide  experience 
over  a  long  period  of  years  which 
the  Yankee  Network  has  had  in  the 
operation  and  programming  of 
standard  broadcast  stations,"  says 
the  Yankee  statement  filed  with  the 
FCC,  "it  is  peculiarly  fitted  to  pro- 
vide sei'vice  to  the  densely  popu- 
lated New  York  City  metropolitan 
area  through  the  facilities  of  the 
frequency  -  modulated  h i gh  -  f  r e- 
quency  broadcast  station  here  in 
question. 

"By  the  construction  and  opera- 
tion of  the  station  proposed,  the  ap- 
plicant will  be  enabled  to  give  a 
regular  program  service  over  the 
proposed  station  in  a  regular  and 
dependable  way  so  as  to  guarantee 
the  availability  of  a  high  class  pro- 
gram service  to  all  within  the  area 
it  would  serve  who  own  or  have  ac- 
cess to  receivers  constructed  for 
the  reception  of  radio  programs 
broadcast  by  a  frequency-modu- 
lated transmitter.  No  such  regular 
and  dependable  program  service  is 
now  available  to  the  metropolitan 
district  of  New  York  City  from  a 
frequency-modulated  station  located 
therein,  as  such  frequency-modu- 
lated stations  as  may  be  operated 
within  that  area  have  been  oper- 
ated for  scientific  and  research  pur- 
poses particularly  with  the  view  to 
perfecting  the  mechanical  appa- 
ratus and  the  mechanical  operation 
of  frequency-modulated  transmit- 
ters. 

"The  operation  of  the  existing 
frequency  -  modulated  high  -  fre- 
quency broadcast  stations  located 
within  the  metropolitan  district  of 
New  York  City  and  elsewhere  has 
already  reached  the  stage  of  near- 
perfection,  so  far  as  the  mechani- 
cal construction  and  mechanical 
operation  of  such  transmitters  is 
concerned,  and  past  experiments 
which  have  been  conducted  demon- 
strate conclusively  that  a  much 
more  stiperior  service  can  be  ren- 
dered to  such  areas  having  extra- 
ordinary high  noise  levels  if  the 
service  is  provided  through  the 
operation  of  frequency-modulated 
high-frequency  broadcast  stations 
than  otherwise. 

Better  Service  Claimed 

"Greater  fidelity  and  reliability 
of  service  can  be  rendered  to  the 
listening  public  within  such  areas 
by  providing  the  service  through 
the  operation  of  frequency-modu- 
lated high-frequency  broadcast  sta- 
tions, and  no  further  experiments 
whatsoever  are  necessary  to  prove 
this  as  the  experiments  already 
carried  on,  the  results  of  which 
have  been  made  known  to  the  Com- 
mission and  its  staff  and  to  the  pub- 
lic generally,  have  shown  these 
facts  to  be  true  and  they  have  been 
demonstrated  to  be  conclusive  on 
this  question,  and  like  demonstra- 
tions are  being  given  now  and  can 
be  given  at  any  time. 

"Because  the  frequency  -  modu- 
lated high-frequency  broadcast  sta- 
tions have  been  brought  to  such  a 
high  state  of  perfection  or  near- 
perfection,  the  Commission  should 
amend,  alter  or  change  its  existing 
rules  and  regulations  so  as  to  per- 
mit the  regular  operation  of  such 
f r equency-modulated  high-f requen- 


Light  by  Aladdin 

WHEN  power  failed  in 
downtown  Des  Moines  the  af- 
ternoon of  Oct.  19,  WHO 
switched  to  storage  batteries 
for  amplifier  operation,  en- 
gineers dashed  to  nearest  fill- 
ing station  for  kerosene, 
lighted  control  rooms  and 
studios  with  Aladdin  kero- 
sene mantel  lamps,  and  con- 
tinued broadcasting  as  usual. 
Makers  of  Aladdin  lamps 
have  been  sponsors  of  por- 
tion of  Iowa  Barn  Dance 
Frolic  since  1931.  Lamps  on 
hand  at  WHO  were  part  of 
display  arranged  by  WHO 
merchandising  service. 


cy  broadcast  stations  on  a  regular 
basis  without  requiring  the  licen- 
sees of  s"uch  stations  to  make  wholly 
unnecessary  expenditures  of  large 
sums  of  money  for  the  purpose  of 
carrying  on  so-called  experimental 
work  as  a  prerequisite  or  require- 
ment to  securing  authority  to  op- 
erate such  stations. 

"For  the  reasons  given  herein, 
the  applicant  requests  that  the  Com- 
mission amend,  alter  or  change  its 
rules  and  regulations  governing  the 
construction  and  operation  of  fre- 
quency -  modulated  high  -  frequency 
broadcast  stations  so  as  to  permit 
the  granting  of  this  and  like  appli- 
cations and  so  as  to  permit  the  reg- 
ular operation  of  such  frequency- 
modulated  high-frequency  broad- 
cast stations  without  requiring  that 
they  be  operated  as  so-called  exper- 
imental stations.  If  the  Commission 
does  not  change,  alter  or  amend  its 
rules  to  permit  this  without  doing 
so,  then  and  in  that  event  the  appli- 
cant specifically  requests  that  the 
Commission  hold  a  hearing  for  the 
purpose  of  going  into  the  practica- 
bility of  so  changing,  altering  or 
amending  its  existing  rules  and 
regulations  as  aforesaid,  and  upon 
holding  such  hearing  that  the  Com- 
mission permit  the  applicant  and 
all  others  who  may  be  interested  in 
the  operation  of  frequency-modu- 
lated high-frequency  broadcast  sta- 
tions to  participate  therein  and  to 
adduce  evidence  on  the  questions 
involved." 


TESTS  of  broadcast  receivers  in  an 
Eastern  Air  Lines  transport  plane, 
tuned  to  WPTF,  Raleigh,  N.  C,  from 
near  Charleston,  S.  C,  convinced  Ed- 
die Rickenbacker,  manager  of  the  lines 
of  their  value  and  he  ordered  installa- 
tions in  the  entire  fleet,  according  to 
WPTF. 
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Mc^ARY-CHAMBERS 
GIVEN  F-M  GRANT 

A  SECOND  frequency  modulated 
transmitter  in  the  District  of  Co- 
lumbia area  was  authorized  bv  the 
FCC  Oct.  24  when  it  granted  the 
application  of  McNary  &  Cham- 
bers, Washington  consulting  en- 
gineers, for  a  new  station  to  op- 
erate with  100  watts  on  42.6  mc. 
James  McNary,  partner  with  Jo- 
ji  seph  Chambers  in  the  firm,  an- 
il nounced  the  station  will  be  ready 
for  operation  around  Dec.  1.  It  will 
be  constructed  and  installed  at  the 
firm's  laboratory  in  Bethesda,  Md., 
J  a  suburb  of  Washington, 
j  Jansky  &  Bailey,  also  Washing- 
ton consulting  engineers,  placed 
their  F-M  station  in  operation  in 
September  and  are  experimenting 
with  it  regularly.  It  is  known  as 
W3X0  and  is  located  in  George- 
town, D.  C.  It  operates  with  1,000 
watts  on  43.2  mc. 

The  Commission  on  Oct.  24  also 
I  authorized  W2XAG,  F-M  station  at 
Yonkers,  N.  Y.,  operated  by  Car- 
j  man  R.  Runyon  Jr.,  pioneer  experi- 
menter with  the  system,  to  change 
to  the  high-frequency  classification 
and  to  operate  with  5,000  watts  on 
1!  117.19  mc. 


Coast  Guild  Plans 

WESTERN  Division  of  Radio 
Writers  Guild,  headquartered  in 
HolljTvood,  will  start  negotiations 
with  advertising  agencies  as  soon 
as  the  present  membership  cam- 
paign is  concluded  and  a  majority 
of  writers  on  network  programs 
have  been  signed.  Negotiations  are 
expected  to  start  bj^  mid-November, 
following  Radio  Writers  Guild  na- 
tional and  local  election  of  officers, 
according  to  Forrest  Barnes,  West- 
ern Division  president.  RWG  will 
seek  to  establish  a  standard  con- 
tract, covering  working  conditions 
of  freelance  writers  and  including 
the  author's  rights  in  his  material, 
payment  for  speculative  writing 
and  a  minimum  wage  scale  for 
transcontinental  and  regional 
shows.  Meanwhile  the  Guild  has  set 
ut)  a  grievance  committee  and  is 
requesting  all  its  members  to  report 
to  this  group  any  complaints  they 
may  have  against  employers. 


Willard  Using  12 

WILLARD  TABLET  Co.,  Chica- 
go, has  started  a  thrice-weekly  five- 
minute  series  on  WLS  WJJD 
KSOO  WIBC  KXOK  WBOW 
WCBS  WJBY  KID  KFRU  KWTO 
KFBB.  First  United  Broadcasters, 
Chicago,  handles  the  account. 

St.  Louis  KWK  Blackballs 
"Sustaining"  Programs 

The  mere  "tiding-over"  of  an 
audience  between  commercial  pro- 
grams is  not  the  policy  of  KWK. 
Non  -  commercial  periods  on  St. 
Louis  KWK  are  devoted  to  two  pur- 
poses. (1)  Development  of  potential 
commercial  programs.  (2)  Fulfill- 
ing Class  preferences  with  pro- 
grams which  are  not  available  for 
commercial  sponsorship. 

Evidence  of  the  value  of  this 
policy  is  abundant.  Paul  Raymer 
offices  have  station-tested  audience 
features  to  tell  you  about.  When 
you  buy  these  features  on  St.  Louis 
KWK  a  Mass  audience,  whose  every 
facet  of  individual  preference  has 
been  appeased,  will  accept  your 
message.  Pd.  Adv. 


FARNSWORTH  television  inter- 
ests, recently  combining  in  the  ra- 
dio set  field  with  the  Capehart  firm 
with  headquarters  at  Fort  Wayne, 
Ind.,  are  also  sending  out  a  wire- 
video  unit  for  local  demonstrations. 
Here  R.  B.  Gamble,  of  Farnsworth 
Television  &  Radio  Corp.,  is  shown 
with  iconoscope  at  demonstration  in 
the  big  Frederick  &  Nelson  Dept. 
Store,  Seattle,  a  division  of  Mar- 
shall Field  &  Co.  Audience  was  lec- 
tured on  subject  by  Arthur  H.  Hal- 
loran,  Fai'nsworth  television  ex- 
pert. 


Television  Notes 


Eyes  of  the  News 
NEWS  technique,  adapted  to  tele- 
vision, was  demonstrated  by  Harry 
W.  Flannerv,  news  director  of 
KMOX,  St.  Louis,  during  an  RCA 
television  exhibition  at  the  local 
Famous-Barr  department  store.  To 
show  how  television  could  yield  a 
more  vivid  chronicling  of  the  days 
news  events,  Flannery  used  maps 
and  sketches  of  European  leaders, 
pointing  to  them  as  he  related  the 
news.  Standing  outside  the  icono- 
scope's range,  only  his  hand  hold- 
ing a  pointer  was  visible  to  the  au- 
dience, Flannery  himself  appeared 
in  the  televised  picture  only  at  the 
beginning  and  end  of  the  broad- 
cast. 

^  ^  ^ 

Farnsworth  Exhibit 

FIRST  showing  of  television  in 
Seattle  was  staged  recently  by  the 
Frederick  &  Nel'son  department 
store  in  cooperation  with  Farns- 
worth Television  &  Radio  Corp., 
which  sent  its  new  mobile  televi- 
sion unit  from  San  Francisco,  en- 
route  to  Fort  Wayne,  Ind.,  head- 
quarters. Using  amateur  singers 
and  entertainers  as  subjects,  the 
urogram  schedule  ran  daily  from 
10  a.m.  to  5  p.m.  through  the  week 
of  the  demonstration.  Each  person 
televised  was  presented  a  certificate 
noting  his  appearance  on  "the 
Northwest's  first  television  show". 
*      *  * 

Video  Survey 

TO  CHECK  audience  reaction  to 
its  television  broadcasts  NBC  is  of- 
fering to  send  set-ovraers  weekly 
schedules  of  the  W2XBS  telecasts 
on  request.  Enclosed  with  each 
schedule  is  a  return  post  card  list- 
ing programs  and  asking  for  a  rat- 
ing of  each  as  excellent,  good,  fair 
or  poor.  More  than  400  requests 
for  schedules  were  received  during 
the  first  two  weeks  of  the  offer, 
NBC  states. 

Ready  for  the  Battle 

ACADEMIC  analysis  of  the  devel- 
opment of  visual  broadcasting  in 
relation  to  its  present  and  future 
problems  is  presented  in  an  article, 
"Television  Girds  for  Battle",  writ- 
ten by  John  Western,  graduate  stu- 
dent of  Southern  California  U,  pub- 
lished in  the  October  issue  of  Pub- 
lic Opinion  Quarterly. 


The  'Coronaviser' 
PRINCIPLES  of  television  are 
used  in  a  new  instrument  for 
studying  the  sun's  corona,  the 
"coronaviser",  developed  by  Dr.  A. 
M.  Skellett  of  Bell  Laboratories. 
Apparatus  is  roughly  a  television 
system  which  ignores  the  sun  itself 
but  scans  the  surrounding  corona 
and  reproduces  it  on  the  cathode 
ray  tube  of  a  television  receiver, 
where  it  may  be  watched  or  photo- 
graphed for  later  study.  Radio  re- 
search men  as  well  as  astronomers 
are  interested  in  the  development 
as  the  major  disturbances  in  long 
distance  radio  transmission  have 
their  origin  in  the  sun  and  previous 
studies  indicate  that  a  day  to  day 
knowledge  of  the  corona  may  prove 
useful  in  predicting  transmission 
conditions. 

First  Premium 

TELEVISION'S  first  premium  of- 
fer was  made  by  the  Air  Trans- 
port Assn.  over  W2XBS,  New 
York,  on  Oct.  21  during  the  first  of 
a  series  of  telecasts  designed  to 
promote  interest  in  aviation  and 
air  travel.  Model  planes  were  of- 
fered free  to  the  first  six  young- 
sters requesting  them  and  45  an- 
swers were  received  by  Monday 
morning,  first  mail  following  the 
Saturday  afternoon  broadcast,  in- 
cluding three  phoned  requests  at 
the  conclusion  of  the  telecast. 

Visi-Quiz 

TELEVISION'S  first  regular  quiz 
show.  Bob  Brent's  Visi-Quiz,  was 
started  Oct.  18  by  NBC  as  a  regu- 
lar Wednesday  afternoon  feature  of 
the  network's  video  station, 
W2XBS,  New  York.  Questions  are 
chosen  so  that  answers  have  to  be 
demonstrated  as  well  as  spoken. 


66.1%  of  Radio  Fami- 
lies in  KFBB's  Pri- 
mary  Area  Did  Write 
from  Sept.  1,  1938  to 
Sept.  1,  1939. 

KFBB 

GREAT  FALLS 
MONTANA 


Here's  A 
Real  Buy! 

for  a  breakfast 
food,  cough 
syrup  or  candy 
account. 


The  WSPD  Kiddies  Karnival 

EACH  SATURDAY  10  to  11  A.M. 

Featuring  the  ^'kids  of  today" ^ — 
stars  of  tomorrow. 

This  popular  children's  program  has  been  a  WSPD 
feature  for  the  past  seven  years  and  rated  to 
be  one  of  the  best  "kid"  shows  on  the  air. 


It  has  a  ready-made  audience 
and  a  smart  merchandise 
angle. 

Let  Us  Tell  You  More! 


WSPD 


TOLEDO,  OHIO 
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OMAHA'S  second  radio-pro- 
moted food  show,  with  Dr. 
I.  Q.  as  headliner,  broke  a 
35-year  attendance  record 
dtiring  its  Oct.  9-14  run  when  46,- 
300  persons,  15,000  more  than  last 
year,  attended  the  show  in  the  city 
auditorium.  On  the  bill  with  Dr. 
I.  Q.  were  Roscoe  Ates,  film  comic, 
Toby  &  Susie,  Midwest  regional  net- 
work performers,  and  Lyle  DeMoss 
and  the  WOW  Follies.  For  the  sec- 
ond successive  year  all  promotion 
for  the  show  was  handled  by  WOW 
through  mei'chandising  cooperation 
with  its  97  food  advertisers. 

In  New  England  the  Foods  Ex- 
position, held  Oct.  14-21  in  the  Bos- 
ton Garden,  featured  a  sound-proof 
glass  studio  installed  by  WEEI, 
Boston,  in  which  the  Food  Magician 
originated  his  regular  morning 
broadcasts.  In  conjunction  with  his 
programs  the  Food  Magician  passed 
out  foreign  and  domestic  recipes 
and  sponsored  a  cake-baking  con- 
test, with  five  cash  prizes  for  win- 
ners. On  a  stage  built  above  the 
studio,  which  occupied  one  end  of 
the  building,  Charles  R.  Hector  and 
his  orchestra,  along  with  WEEI 
artists  furnished  entertainment. 

Colonel's  Quixies 
AS  PROMOTION  for  Col.  Lemuel 
Q.  Stoopnagle's  Quixie-Doodle  Con- 
test on  MBS,  the  network  has  start- 
ed a  weekly  news  letter  on  the  se- 
ries, describing  the  format  of  the 
program  and  outlining  a  "Quixie- 
Doodle  of  the  Week",  a  "Quixie- 
Invention  of  the  Week"  and  a 
"Daffynition  of  the  Week."  At- 
tached to  the  first  letter,  and  la- 
beled as  "a  section  of  the  Mutual 
Network,"  is  a  small  square  of 
dishcloth  material. 


All  thof  is  best  in  Southern  Cali-| 

fornia  revolves  around  The! 

^    -  si 

Town  House  .  ,  .  establishes  it  osi 
"America's  Finest  Hotel."  Yet  s 
tariff  is  in  keeping  with  today's  i 
economical  trend  .  .  .  Home  of  s 
the  Famous  Zebra  Room. 


Und«r  the  Same  Managamant  as 

The  Gotham  TheDrahe 

ME*  rOIK  CITT  CHicoeo 

TheBladjstone  The£vansb)re 

cmciiet  £»«»■"""  ■" 


Daffy— Wife  Troubh 


Druggists'  Week 


On  a  Small  Scale — Maps- 
Plugs  for  a  Book 


For  the  Jobless 
AS  PROMOTION  for  the  weekly 
half-hour  Help  Thy  Neighbor  pro- 
gram, sponsored  on  8  Southern  Cal- 
ifornia Don  Lee  network  stations 
by  Sunset  Oil  Co.,  Los  Angeles,  Hal 
Styles,  commentator,  has  started  a 
monthly  publication  with  the  same 
name  as  his  broadcast.  Magazine 
follows  the  general  lines  of  the  pro- 
gram. It  is  designed  to  add  inter- 
est to  the  program's  work  of  pro- 
viding jobs  for  unemployed.  The 
weekly  program  is  credited  with 
finding  jobs  for  more  than  16,000 
persons  through  cooperation  of  over 
700  business  firms.  The  magazine 
sells  for  25c  and  has  Pacific  Coast 
distribution  only. 

Doghouse  Solace 
CASH  and  merchandise  prizes  are 
awarded  on  the  weekly  Uncle  Wal- 
ter's Dog  House  program  on  NBC- 
Red  for  Brown  &  Williamson  To- 
bacco Co.  The  show  concerns  men's 
experiences  in  getting  in  the  "dog 
house"  because  of  trouble  with 
their  wives  and  a  top  prize  of  $50 
is  given  for  the  best  "experience" 
letter.  The  next  six  winners  are 
awarded  $10  pipes  and  a  pound  of 
Sir  Walter  Raleigh  tobacco.  Best 
alibi  of  the  week  wins  $35  with  $15 
for  second  best.  Next  six  best  alibis 
win  $10  pipes  and  a  pound  of  to- 
bacco. 

Dealers  Invited 

AS  PROMOTION  for  the  current 
Associated  Oil  Co.  football  broad- 
casts, KOY,  Phoenix,  at  start  of  the 
season  invited  all  Associated  deal- 
ers and  distributors  to  a  buffet 
supper,  which  was  followed  by  a 
football  discussion.  Dixie  Howell, 
recent  all-American  and  now  head 
coach  at  Arizona  State  College,  and 
Lou  Kroeck,  Arizona  Network 
sportscaster,  led  the  discussion. 
Half-hour  of  the  fanfest  was  broad- 
cast over  KOY. 

Market  in  Miniature 

IN  A  SERIES  of  miniature  mail- 
ings, WSM,  Nashville,  is  sending 
to  the  trade  tiny  samples  of  com- 
modities produced  in  its  trading 
area.  Tiny  bales  of  cotton  and  skil- 
lets have  already  been  sent,  with  a 
mail  tag  attached.  The  tag  carries 
an  appropriate  market  message. 


D.P. 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 


Unhallowed  Bovines 

TO  EXPLAIN  the  "something  dif- 
ferent" in  the  manner  of  programs 
offered  by  MBS,  the  network  has 
issued  a  book  on  the  "Sacred  Cows" 
of  broadcasting,  or  "a  study  of  cer- 
tain radio  customs,  cuddled  by  con- 
vention and  cheerfully  set  aside  by 
MBS."  Whimsically  illustrated 
with  Rea  Irvin  drawings,  the  28- 
page  booklet  stresses  Mutual's  use 
of  transcriptions  for  the  broadcast 
of  outstanding  events,  of  talent 
"from  the  hinterlands",  of  British 
humor  on  its  weekly  Music  Hall 
program,  and  Fulton  Lewis  jr.'s 
successful  contest  with  Congress  to 
allow  radio  reporters  at  its  ses- 
sions. Piece  was  prepared  by 
Robert  A.  Schmid,  sales  promotion 
manager  of  MBS. 

*      *  ^ 

Cincinnati  Scrapbook 

GATHERED  together  under  the 
cover  of  a  hammered  leather  scrap 
book,  with  an  actual  "blueprint  for 
station  promotion"  for  a  title  page, 
WCKY,  Cincinnati,  has  assembled 
pictures  of  promotion  stunts  used 
in  conjunction  with  the  station's 
50,000  watt  operation  and  CBS  af- 
filiation. In  addition  to  photographs 
of  signboards  and  window  displays, 
as  well  as  personalities  identified 
with  the  50  kw.  dedication,  the 
scrapbook  contains  tearsheets  from 
newspapers  giving  special  space  to 
the  new  operation. 

Millions  of  Maps 
RICHFIELD  OIL  Corp.,  Los  An- 
geles, as  promotion  is  offering  a 
22  x  33  inch  map  of  Europe  in  col- 
ors during  its  six-weekly  quarter- 
hour  news  broadcast,  Richfield  Re- 
porter, on  6  NBC-Pacific  Red  sta- 
tions. Distribution  is  through  Rich- 
field service  stations  and  dealers  on 
the  Pacific  Coast.  Announcements 
are  made  nightly,  and  during  the 
first  two  weeks  of  the  offer  ap- 
proximately one  million  maps  were 
given  away.  A  second  reprint  is 
being  made  to  meet  the  demand. 

Ready  for  the  Altar 

GOLD  wedding  band,  attached  to 
one  corner  of  a  promotion  card  dis- 
tributed to  600  local  business  firms 
by  KSO-KRNT,  Des  Moines,  draws 
attention  to  the  title  line,  "You're 
Engaged  ...  So  Why  Not  Get 
Married?"  and  sales  message  fol- 
lowing, which  says  that  since  you 
are  engaged  in  a  business,  you 
might  as  well  "take  the  final  step" 
and  cash  in  on  the  sales  possibili- 
ties of  the  stations. 


IVkat  Station  

has  so  many  listeners  wanting  to 
see  broadcasts  that  it  maintains  an 
800-seat  auditorium  from  whose 
stage  125,000  persons  were  enter- 
tained with  broadcasts  during 
1938? 

Why  III  y  A  Y  1010 
It's      II  II  V  A  CBS 
5000  W  Day  1000  W  Night 

KNOXVILLE,  TENNESSEE 
Scripps-Howard  Radio,  Inc. 
Representative 

THE    BRANHAM  CO. 


THIS  window  display  was  set  up 
by  WHAI,  Greenfield,  Mass.,  to 
promote  recent  installation  of  full 
Transradio  .facilities,  with  daily 
five-minute  newscasts  sold  to  Endi- 
cott-Johnson  Shoe  Co.  The  sponsor 
has  outlets  in  Greenfield  and  North- 
ampton, Mass.,  and  Brattleboro, 
Vt.,  within  the  station's  area. 

Pharmacy  Week 
OFFICIALLY  opening  National 
Pharmacy  Week  Oct.  23,  WKRC, 
Cincinnati,  originated  a  quarter- 
hour  MBS  broadcast  during  which 
J.  Otto  Kohl,  president  of  the  Cin- 
cinnati Veteran  Apothecaries 
Assn.,  introduced  Theodore  Chris- 
tensen,  ex-Governor  of  Minnesota 
and  counsel  for  the  National  Assn. 
of  Retail  Druggists,  who  spoke  on 
WGN,  Chicago.  Later  the  broad- 
cast was  switched  back  to  WKRC. 
Harold  Coulter  and  Jack  Edmunds 
arranged  WKRC  participation.  The 
program  preceded  a  weekly  series 
to  be  presented  by  WKRC  in  co- 
operation with  the  Ohio  Valley 
Druggists  Assn. 

Because  Awards 

CLARA  CAL  Creamery,  sponsor  of 
the  musical  clock  edition  of  Jingle- 
town  Gazette  on  KPO,  San  Fran- 
cisco, is  offering  a  prize  of  $1  Mon- 
day through  Friday  for  the  best 
letter  and  an  additional  award  of 
$5  for  the  best  of  the  five  prize- 
winning  letters  read  during  the 
week.  The  contestants  are  required 
to  complete  the  sentence — "I  like 
Clara  Cal  milk  and  cream  because 
.  .  ."  in  100  words  or  less. 

Swing's  Book  Promoted 

AS  PART  of  the  promotion  for 
Raymond  Gram  Swing's  book  How 
War  Came,  recently  published  by 
W.  W.  Norton  &  Co.,  New  York, 
WOR,  Newark,  distributed  to  pub- 
lishers a  photo-montage  vdndow 
display  showing  Mr.  Swing  prepar- 
ing and  broadcasting,  his  news  in- 
terpretations .during  the  crisis. 


TOPS  IN 
CENTRAL 
OHIO 


The  Town  house 

Wilshire  Boulevard 

LOS  ANGELES 
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Wheatena  Jingles 

WHEATENA  Corp.,  R  a  h  w  a  y, 
N.  J.,  through  Compton  Adv.,  New 
York,  is  using  two  of  its  radio  pro- 
grams to  promote  a  six-week  prize 
contest  open  to  everyone  living 
within  a  50-mile  radius  of  New 
York  City,  in  territories  served  by 
Borden  Co.  milkmen.  Announce- 
ments about  the  contest  are  made 
on  Mark  Hawley's  programs  on 
WOR,  Newark,  and  by  means  of 
cut-off  commercials  over  WEAF, 
New  York,  during  the  Hilda  Hope, 
M.D.  programs,  which  are  heard  on 
NBC-Red.  Prizes  awarded  for  the 
best  lines  completing  a  jingle  about 
Wheatena,  to  be  sent  in  with  one 
Wheatena  boxtop,  are  as  follows: 
First  prize  of  $1,000;  five  second 
prizes  of  $100  each;  25  third  prizes, 
each  one  quart  of  Borden's  Golden 
Crest  Milk  daily  for  one  year,  and 
250  fourth  prizes  or  a  quart  of 
milk  daily  for  one  month. 


Gold  in  Hand 
DOWN  in  the  Winston-Salem  area, 
I  the  farmers  "mine  yellow  gold", 
'l  and  WSJS  sends  a  big  sample  to 
the  trade  in  a  striking  mailing 
piece.  The  sample  consists  of  a 
bundle  of  golden  tobacco  leaf,  de- 

D scribed  as  a  "hand".  Last  year, 
says  WSJS,  tobacco  growers  re- 
ceived $11,400,000  for  their  crops 
sold  on  Winston-Salem  warehouse 
floors.  It's  too  early  to  predict  the 
current  "take". 

Yanks  Back 
REPRINT  of  a  Saturday  Evening 
Post  article.  The  Yanks  Are  Com- 
ing— Back,  published  in  pamphlet 
form  by  the  New  England  Council, 
is  being  distributed  as  a  promotion 
stunt  to  draw  attention  to  New 
England's  commercial  prospects  by 
the  Yankee  Network.  The  article, 
written  by  Stewart  H.  Holbrook,  re- 
lates the  business  comeback  of  the 
New  England  States. 

*      *  * 

Tips  for  the  Week-end 
WEEKEND  shopping  suggestions 
are  given  by  Jeanne  Kimball  on 
]  the  new  woman's  hour  feature, 
Jj  Shopping  Tour,  on  WDGY,  Minne- 
apolis. During  the  Saturday  morn- 
ing  half-hour,  free  merchandise 
gifts  are  offered  listeners  telephon- 
ing sponsoring  stores  first  with  the 
correct  lists  of  products  mentioned 
on  the  broadcast. 

Seattle  Features 

TO  ANNOUNCE  the  start  of  its 
fall  program  season,  KIRO,  Seat- 
tle, ran  a  full-page  advertisement 
in  the  Seattle  Sunday  Post-Intelli- 
gencer. 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
Halifax,  Nova  Scotia  to  tell 
the  time. 

 •  

Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Srill  Fire  the  Gun 
Keeping  Up  the  Old  Traditions! 

Traditions,  However,  Don't  Get 
Much  Business. 

CHNS  Does  —  Try  It. 


OMf  MAKIG  b 


Mennen  Gifts 

MENNEN  Co.,  Newark,  from  Dec. 
1  through  Dec.  22  will  feature  the 
Mennen  Gift  Boxes  for  men  in 
special  announcements  on  the  com- 
pany's two  network  programs,  Col. 
Stoopyiagle  on  MBS  and  Bob  Gar- 
red's  news  program  on  CBS  Pacific. 


BROCHURES 


THIS  striking  window  display  promoted  the  modern  kitchen  of  WKBW, 
Buffalo.  It  was  set  up  in  the  Electric  Bldg.,  where  broadcasts  originate. 
Laura  Rischman,  hostess,  has  just  returned  from  Europe.  The  kitchen 
is  promoted  in  240,000  electric  utility  statements  sent  to  customers. 


Tea  for  10,000 

WHAT  was  advertised  as  the 
"world's  largest  tea  party"  was 
staged  at  the  Golden  Gate  Interna- 
tional Exposition  Oct.  20  as  a  fea- 
ture of  Tenderleaf  Tea  Day.  Hosts 
were  Minetta  Ellen  and  Anthony 
Smythe,  Mother  and  Father  Bar- 
bour of  One  Man's  Family.  The 
party  was  staged  by  Standard 
Brands,  sponsor  of  Carlton  Morse's 
story.  Tea  was  served  to  more  than 
10,000.  All  visitors  to  Treasure  Is- 
land were  presented  with  free  sam- 
ple packages  of  Tenderleaf  Tea  and 
10,000  photographs  of  Mother  and 
Father  Barbour  were  given 
through  cooperation  of  the  KPO- 
KGO  publicity  department. 

Ponies  for  Kiddies 

FIVE  one-minute  spot  announce- 
ments daily  are  being  used  on 
KGNO,  Dodge  City,  Kan.  by  Guy- 
mon-Petro  Mercantile  Co.,  local 
wholesale  grocery  house,  to  stir  up 
juvenile  interest  in  a  contest  for 
kids  during  which  a  pony  is  given 
away  each  month  to  the  youngster 
producing  the  greatest  number  of 
labels  or  tin  strips  from  Butter- 
Nut  coffee. 

For  the  Files 
NEWEST  promotion  put  out  by 
KFRO,  Longview,  Tex.,  is  a  large 
manila  envelope  labeled  "'Here  is 
something  for  your  files!"  contain- 
ing a  folder  marked  "KFRO,  Long- 
view"  which  agencies  may  file  in 
their  regular  cabinets  for  future 
reference.  The  folder  also  contains 
a  promotion  survey  folder  and  a 
bunch  of  self-addressed  postage- 
paid  envelopes. 

Learned  by  Spinning 

A  ROTATING  disc  with  windows 
reveals  results  of  a  listener  survey 
made  by  KPO,  San  Francisco. 


————I      The  Northwest's  Best  | 
I      Broadcasting     Buy  | 

WTC  N 

AN    NBC  STATION 

MINNEAPOLIS  ST.  PAUL 

Owned  and  Operated  by 
MINNEAPOLIS  TRIBUNE 
AND  ST.   PAUL  DISPATCH- 
PIONEER  PRESS 

FREE   &   PETERS,    INC.  —  NatL  Rep 


Sunkist  Campaign 

CALIFORNIA  FRUIT  Growers 
Exchange,  Los  Angeles  (Sunkist 
oranges  and  lemons),  which  starts 
the  thrice  -  weekly  quarter  -hour 
Hedda  Hopper's  Hollywood  on  31 
CBS  stations  Nov.  6,  will  launch  a 
promotion  campaign.  Space  will  be 
used  in  72  newspapers  in  31  cities 
on  Nov.  6,  8,  10  and  20  and  again 
later  in  the  season.  Trade  papers 
will  merchandise  the  entire  Sun- 
kist campaign  to  retail  and  whole- 
sale fruit  dealers.  Exploitation  will 
also  include  billboards  and  maga- 
zines. Thirty  men  will  constitute 
the  Sunkist  dealer  service  staff. 
Agency  is  Lord  &  Thomas,  Los  An- 
geles. 


WFIL,  Philadelphia  :  Cellophane-cov- 
ered orange  folder,  "Our  Mutual  Ad- 
vantage", listing  MBS  programs  fea- 
tured on  WFIL,  directed  at  prospec- 
tive advertisers. 

KVOO,  Tulsa,  Okla. :  Four-page  fold- 
er in  the  form  of  a  red  ticket  stub  an- 
nouncing the  70,000  paid  admissions 
to  the  first  18  i^erformances  of  the 
Saddle  Mountain  Roundup  programs, 
broadcast  weekly  from  Convention 
Hall  in  Tulsa. 

WQAM,  Miami :  Complete  record  of  a 
year's  public  service,  mimeographed 
and  bound,  covering  some  50  pages  of 
facts. 

CBS,  Hollywood:  Four  page,  blue  and 
black  folder  which  urges  advertisers 
and  agency  executives  to  whom  it  was 
mailed,  "For  your  next  sales  campaign 
specify  the  Columbia  Pacific  Net- 
work", and  gives  several  sales  argu- 
ments. Illustrated  with  charts  and 
functional  maps. 

KTOK.  Oklahoma  City:  Eight-page 
folder,  "Designed  for  Listening'",  with 
coverage  map. 

WHBC,  Canton,  O. :  Red  file  folder 
containing  letter-size  sheets  of  pictures, 
maps  and  graphs  of  WHBC  facilities 
and  coverage. 

NBC:  Four-page  folder.  "The  Chal- 
lenge to  Civilization",  promoting  the 
network's  exclusive  coverage  of  the 
Ninth  Annual  Forum  of  the  Neio  York 
Herald-Tribune,  Oct.  24-26. 

WCOU,  Lewiston,  Me.:  Booklet  of 
success  stories  and  station  data. 


Here  are  726  quarter  hours  of  superlative  proof  that  WSAI  is  best 
for  selling  Cincinnatians.  Shown  is  Frederick  W.  Ziv,  of  the  agency 
bearing  his  name,  signing  the  three  contracts  which  made  up  the 
biggest  block  of  "local  business"  time  ever  sold  in  Cincinnati.  As 
Dewey  Long,  WSAI's  general  manager  looked  on,  the  head  of  one 
of  Cincinnati's  leading  radio  agencies  placed  a  year's  business  for 
Capitol-Barg  Dry  Cleaners,  The  Rubel  Baking  Company  and  26 
weeks  for  Albers  Super  Markets.  Knowing  Cincinnati  thoroughly, 
Ziv  naturally  chose  WSAI  .  .  . 


New  WSAI 


Cincinnati's  Own  Station 


Represented  by  International  Radio  Sales,  New  York,  Chicago, 
Los  Angeles,  San  Francisco. 
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America's  lowest  cost 


★  ★ 


Now  Gives 


Advertising  Man:  What's  the  big 
idea  of  taking  me  up  here?  I've  seen 
this  view  of  Pittsburgh  before. 
]\BC  Engineer:  Sure  you  have.  But 
not  the  MilHvolt  Way. 

A.  M.:  Humph!  Don't  be  an  engineer. 
Talk  American. 

Eng.:  Well,  millivolts  are  the  way  we 
measure  radio  reception.  Now  that 
Blue  Network  Station  KDKA  has  been 
moved  right  up  to  Pittsburgh's  front 
door,  millivolts  in  your  language  means 
increased  sales  for  your  clients. 

A.  M.:  Sounds  good.  Talk  more  Amer- 
ican and  tell  me  why. 


Eng.:  Look  at  the  map  on  opposite 
page  and  you'll  see  how  tremendously 
KDKA's  service  is  improved  in  Pitts- 
burgh. 

A.  M.:  Swell!  But  how  high  have  rates 
gone? 

Eng.:  They're  exactly  the  same  as 
they  were.  Just  one  more  of  the  things 
that  make  the  Blue  an  outstanding 
advertising  buy. 

A.M.:  Sort  of  a  bonus  to  advertisers, 
eh? 

Eng.:  Bonus  is  right.  The  kind  that 
makes  the  Blue  the  best  advertising 
buy  in  the  country! 


TOWERli\G  718  feet  into  the  air,  KDKA's  neiv  antenna 
location  . .  .  only  8  miles  from  Pittsburgh  .  .  .providing  a  vast 
improvement  in  Blue  Network  service. 


ATIONAL  ADVERTISING  MEDIUM 
Advertisers  still  another  Bonus! 


Improved  coverage  in  Pittsburgh!  That's  the  newest  bonus 
for  advertisers  on  the  NBC  Blue  Network! 


This  "plus"  in  Pittsburgh  is  possible  be- 
i>cause  the  transmitter  of  Blue  Station 
KDKA  has  been  moved  closer  to  the 
city.  Previously  26  miles  away,  it  is  now 
only  8  miles  out-of-town.  Map  at  right 
illustrates  coverage  improvement. 

O/MORE  Importance  to  Advertisers... 
This  news  from  Pittsburgh  is  impor- 
<  tant,  of  course.  But  even  more  impor- 
tant to  advertisers  is  the  fact  that  the 
Blue  Network  is  making  radical  changes 
in  other  cities,  too  .  .  .  offering  adver- 
tisers bonus  after  bonus  .  .  .  ever  and 
always  making  the  Blue  a  greater  ad- 
vertising value. 

Onlv  a  few  months  ago  the  coverage 
of  Blue  Station  KECA  in  Los  Angeles 
was  greatly  increased.  In  months  to 
come,  the  Blue  ^\t11  announce  still  more 
bonuses  to  advertisers — in  the  form  of 
technical  improvements  that  will  "up" 
coverage — in  other  cities  on  the  network. 

^Extras"  for  You — At  No  Extra  Cost 
It  is  such  things  as  these  that  highhght 


Dotted  line  on  this  map  indicates  KDKA's  former 
25  millivolt  coverage  in  Pittsburgh.  Solid  line  indi- 
cates new  coverage,  which  not  only  takes  in  old  terri- 
tory shown  on  map  but  much  more  as  well.  How  great 
an  improvement  has  been  made  may  be  seen  from 
the  25  miUivolt  line  which  previously  covered  an  area 
containing  89,214  radio  homes — now  takes  in  an  area 
with  388,800  radio  homes! 


the  rapidly  grooving  importance  of  the 
Blue  Network  to  judicious  buyers  of  ad- 
vertising time.  Because  they're  "extras" 
that  make  the  Blue  a  more  and  more 


potent  advertising  force — at  no  extra 
cost  to  you! 

70%  of  last  year's  Blue  Network  ad- 
vertisers have  come  back  this  year  for 
more.  15  new  sponsors  have  chosen  the 
Blue.  All  are  canny,  experienced  adver- 
tisers— and  they  have  picked  the  Blue 
because  it  has  conclusively  proved  itself 
the  lowest  cost  national  advertising  me- 
dium reaching  into  American  homes! 

Coverage  Where  It  Counts 

Figure  it  out  for  yoxwself — and  see  if  you 
don't  come  up  with  the  same  answer. 
The  Blue  provides  intensive  coverage 
of  the  important  two-thirds  of  the  U.S. 
—  the  "Money  Markets" —  where  th* 
bulk  of  national  buying  power  is  con- 
centrated. And,  thanks  to  the  famous 
Blue  Discount  Plan,  it  reaches  its  vast 
audience  in  these  markets  at  lowest  cost 
nationally!  Add  to  this  the  improve- 
ments in  facilities  now  being  made  and 
you  have  America's  greatest  advertis- 
ing buy — the  NBC  Blue  Network! 


NBC  BLUE  NETWORK 

NATIONAL  BROADCASTING  COMPANY     •     A  RADIO  CORPORATION  OF  AMERICA  SERVICE 


WWNC 

ASHVILLE,  N.  C. 

Full  Time  CBS  Affiliate  1 ,000  Watts 

HARVEST 
TIME 

for  WWNC  Listeners — 
for  WWNC  Advertisers! 

Xow,  big  crops  add  their  mil- 
lions to  the  diversified  hiij'ing 
power  of  Western  Carolina — 
"The  Quality  Market  of  Th' 
Southeast".  Share  this  harvef  c 
— put  your  advertising  mess  .ge 
on  WWNC  .  .  .  now  ! 


Broadcast  Music  Inc.  Plans 


ers,  composers  and  authors.  Hap- 
pily, this  effort  seems  as  surely 
foredoomed  as  all  previous  at- 
tempts to  crush  ASCAP.  ASCAP 
has  done  more  than  merely  safe- 
guard the  economic  rights  of  its 
members.  It  has  served  to  educate 
them  to  the  nature  and  importance 
of  those  rights.  The  only  manner 
in  which  the  new  organization 
might  grow  into  a  real  rival  for 
ASCAP  would  be  through  assur- 
ing its  members  greater  security 
and  more  adequate  recompense  for 
their  talents." 

Papers  of  incorporation  of  Broad- 
cast Music  Inc.  were  filed  with  the 
Secretary  of  State  of  New  York 
Oct.  14  by  Mr.  Kaye.  The  certificate 
of  incorporation  lists  15  purposes 


2500  Copies 

SOLD 

Now  in  2nd  Revised 
Printing 


Rules  &  Regulations 
and 
Standards 

Applicable  to  Standard 
Broadcast  Stations 


Has  Every  Member 
of  Your  Staff 
A  Copy? 


BROADCASTING  Publications,  Inc. 
National  Press  BIdg.  Washington,  D.  C. 

Please  send  me  your  new  72-page  volunne,  RULES  &  REGU- 
LATIONS AND  STANDARDS  APPLICABLE  TO  STANDARD 
BROADCAST  STATIONS.  Payment  Is  enclosed. 

□  Send  me  single  copy  @  60c. 

□  Send  me  copies  @  50c  each. 

Name  .  


-irm- 


Address_ 
City  


_State_ 


(Continued  from  page  18) 

of  the  new  company,  including:  "To 
assist  and  advance  the  progress  of 
radio  broadcasting  by  the  creation, 
selection  and  acquisition  of  meri- 
torious musical  and  literary  works, 
thereby  promoting  the  cultural  and 
creative  arts  for  the  ultimate  en- 
joyment of  the  public"  and  "to 
create,  purchase,  lease  and  other- 
wise acquire  or  obtain,  and  to  own, 
hold,  sell,  lease,  license,  exchange 
and  otherwise  dispose  of,  musical, 
dramatico-musical,  dramatic,  liter- 
ary, artistic  and  intellectual  works 
of  all  kinds  and  types,  and  any 
or  all  copyrights,  common-law 
rights  and  other  rights  therein." 

Other  purposes  are  the  acquisi- 
tion and  use  or  disposal  of  trade 
marks,  licenses  and  copyrights;  em- 
ploying, managing,  dealing  with  or 
acting  as  agent  for  "composers,  au- 
thors, arrangers,  artists,  musicians, 
performers,  publishers,  producers, 
societies,  associations  and  all  other 
types  and  kinds  of  persons  for  any 
and  all  purposes";  to  adapt,  ar- 
range, translate,  perform,  print, 
etc.,  musical,  dramatic,  etc.,  proper- 
ties; to  acquire  and  dispose  of 
sound  and  visual  records  and  re- 
cording and  reproducing  devices  to 
acquire  and  dispose  of  patents;  to 
create  and  produce  radio  and  tele- 
vision programs  and  other  types  of 
entertainment  and  to  present  or 
rent  or  sell  them;  to  enter  into 
contracts  of  every  sort  and  kind; 
to  make  or  acquire,  sell  or  deal  in 
"goods,  wares,  merchandise  and 
real  and  personal  property  of  every 
class  and  description";  to  acquire 
other  companies  engaged  in  the 
same  or  similar  business;  to  invest 
funds;  to  borrow  money  "without 
limit  as  to  amount";  to  buy,  hold, 
sell  its  own  stock  and  bonds,  and  in 
general  to  carry  on  other  busi- 
ness. 

$100,000  Capital  Stock 

Capital  stock  is  $100,000,  consist- 
ing of  100,000  shares  of  $1  par 
value,  all  one  class.  "At  all  elec- 
tions of  directors  of  the  corpora- 
tion, each  stockholder  shall  be  en- 
titled to  as  many  votes  as  shall 
equal  the  number  of  votes  which 
(except  for  this  provision  as  to 
cumulative  voting)  he  would  be  en- 
titled to  cast  for  the  election  of 
directors  with  respect  to  his  shares 
of  stock,  multiplied  by  the  number 
of  directors  to  be  elected,  and  he 
may  cast  all  of  such  votes  for  a 
single  director  or  may  distribute 
them  among  the  number  to  be  vot- 
ed for,  or  any  two  or  more  of  them, 
as  he  may  see  fit." 

There  shall  be  seven  directors 
who  need  not  be  stockholders. 
These  directors,  until  the  first  an- 
nual stockholders'  meeting,  are: 
Nev-ille  Miller,  Walter  J.  Damm, 
John  Elmer,  Edward  Klauber,  Le- 
nox R.  Lohr,  Samuel  R.  Rosenbaum 
and  John  Shepard  3d.  Subscribers 
are  listed  as  Ruth  M.  O'Brien, 
Cecille  Brill  and  Florence  G.  Gam- 
mer, for  one  share  each,  all  of  165 
Broadway,  the  Kaye  law  office  ad- 
dress. 

No  capital  stock  shall  be  sold  or 
transferred  by  any  stockholder 
(unless  this  transfer  accompanies 
a  transfer  of  an  FCC  license  for 
his  station)  unless  it  has  first  been 
offered  to  and  not  purchased  by  the 
corporation.  A  stockholder  wishing 
to  sell  must  notify  the  corporation 
and  the  corporation  can  decide  to 
have  the  stock  appraised  (naming 


HERBERT  MARSHALL  (left), 
featured  on  the  NBC  Woodbury 
Hollywood  Playhouse  series,  spon- 
sored by  John  H.  Woodbury  Co., 
and  Jay  Clarke,  producer  of  Len- 
nen  &  Mitchell,  on  the  weekly  pro- 
gram, make  an  interesting  offstage 
camera  study  as  they  confer  on 
script  changes.  Marshall,  at  start 
of  the  fall  series,  replaced  Charles 
Boyer  as  star  of  the  program,  when 
the  latter  was  called  to  war  duty 
in  France. 


Special  Event 

KVAK,  Atchison,  Kan., 
boasts  that  it  is  "always 
there  when  anything  hap- 
pens". Recently  the  event 
came  to  KVAK.  A  cow  be- 
longing to  a  farmer  located 
near  the  East  Atchison  trans- 
mitter, experienced  a  blessed 
event  right  at  the  transmit- 
ter door.  Engineer  Austin 
Williamson  dubbed  the  new 
arrival  Ferdinand.  Program 
Director  Lynn  Butcher  has 
amended  the  station  motto 
by  adding  "when  we  miss  a 
special  event,  the  special 
event  comes  to  us." 


an  appraiser,  the  stockholder  nam- 
ing one  and  these  two  naming  a 
third,  the  group  to  then  appraise 
the  stock)  or  to  have  the  book 
value  of  the  shares  determined  by 
an  independent  certified  public  ac- 
countant, after  either  of  which  the 
corporation  can  buy  the  shares.  If 
the  corpoi-ation  does  not  wish  to 
buy,  then  the  stockholder  may  sell 
to  the  other  persons  listed  in  his 
notice  to  the  corporation. 


WJW 


HAVE  YOU 
TAPPED  THIS  MARKET? 

$198,539,000 

retail  sales  in  1938. 
within 

WJW's  PRIMARY  AREA! 

Blanket  coverage 
at  local  station  rates 

Headley-Reed  Co. 

Representatives 
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LARGEST 
PUBLIC  DOMAIN 
RECORDED  LIBRARY 
in  the  WORLD 


LANG-WORTH 

FEATURE  PROGRAMS 


Record  License  Case  Reopened 

(Continued  from  page  15) 


420  Madison  Ave. 
New  York 


Statement  of  The  Ownership,  Man- 
agement, Circulation,  etc.,  Re- 
quired by  the  Acts  of  Con- 
gress of  August  24,  1912, 
and  March  3,  1933 

Of  Broadcasting  Combined  With  Broad- 
cast Advertising,  published  semi-monthly 
at  Washington,  D.  C,  for  October  1,  1939. 

District  of  Columbia — ss. 

Before  me,  a  notary  public  in  and  for 
the  District  aforesaid,  personally  appeared 
Martin  Codel,  who  having  been  duly  sworn 
according  to  law,  deposes  and  says  that 
he  is  the  publisher  of  Broadcasting  Com- 
bined With  Broadcast  Advertising,  and 
that  the  following  is,  to  the  best  of  his 
knowledge  and  belief,  a  true  statement  of 
the  ownership,  management  (and  if  a  daily 
paper,  the  circulation),  etc.,  of  the  afore- 
said publication  for  the  date  shown  in  the 
above  caption,  required  by  the  Act  of 
August  24,  1912,  as  amended  by  the  Act  of 
March  3,  1933,  embodied  in  section  537, 
Postal  Laws  and  Regulations : 

1.  That  the  names  and  addresses  of  the 
publisher,  editor,  managing  editor,  and 
business  manager  are: 

P-uhlisher  —  Martin  Codel,  Washington, 
D.  C. 

Editor — Sol  Taishoff,  Washington, 
D.  C. 

Managing  Editor  —  J.  FRANK  Beatty, 
Silver  Spring,  Md. 

Business  Manager — Gate  Taylor,  Wash- 
ington, D.  C. 

2.  That  the  owner  is:  (If  owned  by  a 
corporation,  its  name  and  address  must  be 
stated  and  also  immediately  thereunder  the 
names  and  addresses  of  stockholders  own- 
ing or  holding  1  per  cent  or  more  of 
total  amount  of  stock.  If  not  owned  by  a 
corporation,  the  names  and  addresses  of 
the  individual  owners  must  be  given.  If 
owned  by  a  firm,  company,  or  other  unin- 
corporated concern,  its  name  and  address, 
as  well  as  those  of  each  individual  member, 
must  be  given.) 

Broadcasting  Publications,  Inc.,  Wash- 
ington, D.  C.  ;  Martin  Codel,  Washing- 
ton, D.  C.  ;  Sol  Taishoff,  Washington, 
D.  C. 

3.  That  the  known  bondholders,  mort- 
gagees, and  other  security  holders  owning 
or  holding  1  per  cent  or  more  of  total 
amount  of  bonds,  mortgages  or  other  se- 
curities are:  (If  there  are  none,  so  state.) 
None. 

4.  That  the  two  paragraphs  next  above, 
giving  the  names  of  the  owners,  stock- 
holders, and  security  holders,  if  any,  con- 
tain not  only  the  list  of  stockholders  and 
security  holders  as  they  appear  upon  the 
books  of  the  company  but  also,  in  cases 
where  the  stockholder  or  security  holder 
appears  upon  the  books  of  the  company  as 
trustee  or  in  any  other  fiduciary  relation, 
the  name  of  the  person  or  corporation  for 
whom  such  trustee  is  acting,  is  given  ;  also 
that  the  said  two  paragraphs  contain  state- 
ments embracing  affiant's  full  knowledge 
and  belief  as  to  the  circumstances  and  con- 
ditions under  which  stockholders  and  se- 
curity holders  who  do  not  appear  upon  the 
books  of  the  company  as  trustees,  hold 
stock  and  securities  in  a  capacity  other 
than  that  of  a  bona  fide  owner ;  and  this 
affiant  has  no  reason  to  believe  that  any 
other  person,  association,  or  corporation 
has  any  interest  direct  or  indirect  in  the 
said  stock,  bonds,  or  other  securities  than 
as  so  stated  by  him. 

Martin  Codel. 
Sworn  to  and  subscribed  before  me  this 
4th  day  of  October,  1939. 

Nathan  Sinrod, 
(Seal)  Notary  Public. 

(My  commission  expires  November  1,  1943.) 


posal  and  that  "the  recording  licen- 
ses granted  to  the  record  manufac- 
turers by  the  copyright  owners  do 
not  give  them  the  right  to  demand 
from  you  license  fees  for  the  broad- 
casting of  phonograph  records" 
[Broadcasting,  Oct.  15],  No  final 
decision  in  the  matter  has  been 
made  as  yet,  Mr.  Fox  told  Broad- 
casting, adding  that  none  will  be 
made  until  conversations  have  been 
held  with  both  record  manufactur- 
ers and  recording  artists.  Then, 
when  the  publishers  have  a  clear 
picture  of  the  whole  situation,  he 
said,  they  will  take  whatever  action 
is  indicated. 

The  American  Federation  of  Mu- 
sicians has  also  questioned  RCA's 
right  to  issue  licenses  for  the  broad- 
cast use  of  its  records  [Broadcast- 
ing, Oct.  1].  This  action,  a  notice  to 
all  members  that  any  assignment 
of  any  property  rights  in  a  phono- 
graph record  to  the  manufacturer 
or  any  other  party  would  mean  im- 
mediate loss  of  membership  in  the 
union,  was  based  on  two  resolu- 
tions presented  at  the  AFM  na- 
tional convention  last  June. 

Assignment  of  Rights 

One  resolution  called  on  the  AFM 
international  executive  board  to 
"immediately  investigate  the  feasi- 
bility of  having  all  musicians  who 
make  musical  recordings  assign 
performing  rights  of  same  to  the 
AFM  or  some  legal  entity  created 
for  this  purpose  to  the  end  that  this 
right  may  be  exercised  for  the  bene- 
fit of  and  in  the  interest  of  all  mu- 
sicians in  such  manner  as  shall  pre- 
vent the  further  displacement  and 
disemployment  of  professional  mu- 
sicians." 

The  other  resolved  that  "no  mem- 
ber of  AFM  shall  directly  or  indi- 
rectly engage  in  and/or  in  any 
manner  whatsoever  perform  any 
service  as  an  instrumentalist  to,  on 
account  of,  or  in  connection  with 
any  device  now  known  and/or  em- 
ployed in,  on  account  of,  or  to  the 
mechanical  reproduction  of  sound 
unless  and  until  such  member  shall 
have  first  executed  a  complete 
waiver,  surrender,  release,  and/or 
assignment  of  any  and  all  such 
member's  property  and/or  per- 
forming rights  in,  on  account  of, 
and/or  to  any  such  mechanical  re- 
production of  sound  unto  the  AFM 
on  a  form  and  in  a  manner  pre- 
scribed by  the  AFM,  vesting  there- 
after full  and  complete  ownership 
and  control  of  any  and  all  such 
rights  absolutely  and  forever  in  the 
AFM." 


68%  of  our  19-hour  day  is  solid  com- 
mercial. A  third  of  sponsored  time 
bought  by  the  folks  who  know  us  best 
— local  firms  right  in  .  .  . 
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These  resolutions  were  referred 
to  the  board  with  power  to  act  and 
to  enact  necessary  legislation.  How 
the  board  will  follow  up  its  letter 
of  warning  is  not  yet  known,  but 
it  seems  evident  that  the  AFM 
stand  on  this  question  will  play  an 
important  part  in  the  forthcoming 
negotiations  of  the  AFM  and  the 
Independent  Radio  Network  Affili- 
ates for  a  renewal  of  their  present 
contract  which  expires  next  Janu- 
ary. The  "unrestricted  use  of  tran- 
scriptions and  phonograph  records 
by  the  broadcasters  was  a  major 
consideration  in  the  signing  of  the 
previous  contract,  and  will  certain- 
ly be  the  same  in  drawing  up  a  new 
contract. 

The  possibility  that  the  AFM 
might  itself  enter  the  phonograph 
recording  field  was  raised  by  an- 
other resolution  approved  by  the 
AFM  convention,  which  authorized 
its  board  to  investigate  the  feasi- 
bility of  such  a  move  and  empow- 
ered it  to  appropriate  the  necessary 
funds  for  such  a  move  if  it  is  found 
practical.  Such  action  is  believed 
only  a  remote  possibility,  however. 
RCA  is  planning  to  discuss  the 
whole  question  with  AFM  officials 
at  an  early  date  and  it  is  believed 
that  a  satisfactorily  settlement  of 
the  conflicting  interests  can  be 
reached  without  undue  difficulty. 


Refund  Spots  on  26 

NATIONAL  REFUND  Co.,  Chica- 
go (life  insurance  service),  has 
started  a  varying  schedule  of  2,  5 
and  15-minute  programs  on  WATL 
KID  WLS  WHO  KMA  KOAM 
WIBW  WDGY  KFRU  KITE 
WEW  KWTO  KFBB  KFAB  WLW 
KSOO  WQDM  WMMN  WDWS 
WAAF  KTHS  WDSU  WBOW 
WSAU  WIBC  KMMJ.  First  Unit- 
ed Broadcasters,  Chicago,  handles 
the  accotint. 


Morrell  in  Detroit 

JOHN  P.  MORRELL  &  Co.,  Ottum- 
wa,  la.  (E-Z  cut  ham),  has  started 
five-weekly  quarter-hour  series  on 
WWJ,  Detroit,  featuring  Ty  Ty- 
son's Man-on-Street.  The  program 
is  set  for  26  weeks,  according  to 
Frank  Ferrin,  radio  director  of 
Henri,  Hurst  &  MacDonald,  Chi- 
cago agency  for  the  account. 


Trial  Date  Set 

DATE  of  trial  for  the  $17,017  suit 
brought  by  Frank  J.  Reed  against 
WBO  Broadcasting  Corp.,  operator 
of  WNEW,  New  York,  in  the  New 
York  Supreme  Court  has  been  set 
for  Nov.  1  by  Justice  Isador  Was- 
servogel.  Reed  claims  he  was  em- 
ployed as  salesman  of  WNEW,  and 
was  released  April,  1935.  He  seeks 
$10,000  for  alleged  damages  and 
breach  of  contract  in  addition  to 
$7,017  in  back  commissions. 


INTERSTATE  TRANSIT  LINES, 
Omaha,  has  started  dail.y  one-minute 
announcements  on  WMAQ.  Chicago. 
Beaumontli  &  Hohman,  Omaha,  han- 
dles the  account. 


Annual  Workshop  Meet 
Will  Be  Held  by  KSTP 

WORK  of  the  students  in  16  radio 
workshops,  established  as  a  result 
of  KSTP's  annual  educational  con- 
ferences, will  be  in  the  limelight 
when  the  third  annual  meeting  is 
held  in  the  Twin  Cities  Nov.  1011. 
The  conference,  one  of  the  first  of 
its  kind  to  be  sponsored  by  a  com- 
mercial station,  will  be  attended 
by  a  score  of  nationally-known  ed- 
ucators. It  affords  an  opportunity 
for  educators  and  representatives 
of  civic,  social  and  religious  groups 
to  meet  with  those  actively  engaged 
in  broadcasting  for  the  discussion 
of  mutual  problems. 

One  of  the  highlights,  under  the 
auspices  of  Thomas  D.  Rishworth, 
KSTP  educational  director,  will  be 
a  radio  production,  America  Call- 
ing, written,  directed  and  produced 
by  students  of  Mary  Miller  voca- 
tional high  school  in  Minneapolis. 
Since  the  establishment  of  the  con- 
ference series  by  KSTP  in  the  fall 
of  1937,  16  radio  workshops  have 
been  founded  with  Mr.  Rishworth  as 
consultant.  Nine  have  been  founded 
in  the  Minneapolis  public  schools; 
two  in  the  St.  Paul  schools;  and  one 
each  at  the  St.  Paul  central  YMCA, 
the  State  Teachers  College  at  St. 
Cloud,  the  Colleges  of  St.  Thomas 
and  St.  Catherine's,  and  the  St. 
Cloud  Junior  high  schol. 


WSGN,  Birmingham,  serving  as  key 
station  for  a  statewide  hookup,  is  car- 
rying all  Alabama  U  football  games 
during  the  1939  season.  Sponsored  by 
Wimberly  &  Thomas,  Alabama  dis- 
tributors for  Sti'omberg-Carlson  ra- 
dios, and  described  by  Billy  Terry,  the 
games  are  fed  to  W.JRD.  Tuscaloosa  ; 
WJBT,  Gadsden,  and  WHBB,  Selma. 


STERLING  Brewers  Inc..  Evansville. 
Ind.,  has  started  a  campaign  of  daily 
spot  announcements  on  WDZ,  Tus- 
cola, 111.  Ruthrauff  &  Ryan,  Chicago, 
handles  the  account. 
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Fly's  Approval  Brings  Code  Support 


Requests  Fair  Trial  for 
Pact  on  Eve  of  NAB 
Board  Meeting 

(Continued  from  page  13) 

Worth,  from  the  trade  association. 
He  had  agreed,  however,  to  abide 
by  the  code  provisions  in  his  com- 
mentaries over  MBS  for  Emerson 
Radio,  by  eliminating  controversial 
subjects. 

John  Shepard  3d,  influential 
head  of  the  Yankee  and  Colonial 
networks,  announced  he  felt  duty- 
bound  to  continue  the  Coughlin 
series  and  advocated  revision  of 
the  controversial  code  provision. 
John  F.  Patt,  vice-president  of 
WGAR,  Cleveland,  and  its  sister 
station,  WJR,  Detroit  key  for  the 
Coughlin  independent  network, 
continued  his  running  fire  against 
the  provision  as  a  dangerous  curb 
on  freedom  of  expression.  David 
Lawrence,  in  a  potent  editorial  in 
his  United  States  News,  accused 
broadcasters  of  yielding  to  Gov- 
ernment pressure,  holding  that  the 
code  illegally  "legislates"  rather 
than  recommends. 

In  the  swiftly  moving  tide,  NAB 
President  Neville  Miller  called  the 
NAB  board  of  23  members  to  meet 
at  the  Drake  Hotel  in  Chicago  Nov. 
2-3.  While  the  board  is  to  delib- 
erate on  other  weighty  issues,  such 
as  the  ASCAP  perennial  and 
steps  looking  toward  renewal  of 
contracts  for  employment  of  union 
musicians,  the  code  compliance 
question  is  paramount. 

A  Possible  Loophole 

Though  it  is  readily  admitted 
that  the  Fly  endorsement  gave  the 
code  adherents  powerful  support, 
the  situation  nevertheless  is  far 
from  secure.  The  board  must  pro- 
vide penalties  for  those  who  flout 
the  code,  and  the  controversial 
issue  provision,  as  raised  in  the 
Coughlin  dispute,  is  squarely  be- 
fore it.  Mr.  Roosevelt  solved  his 
problem  by  resigning,  and  it  is  by 
no  means  certain  that  others  will 
not  follow  suit. 

Originally,  the  code  provisions 
contemplated  expulsion  from  NAB 
membership  for  those  who  trans- 
gressed. Whether  that  course  will 
be  pursued  in  the  Coughlin  case  is 
questionable.  The  fact  that  a  pos- 
sible loophole  may  be  uncovered 
in  the  provision  allowing  renewal 
of  prevailing  contracts  for  a  year 
— a  point  heavily  relied  upon  by 
Mr.  Shepard — is  significant  and 
conceivably  can  lead  the  way  out. 
But  it  is  confidently  expected  the 
board  will  reaffirm  its  support  of 
the  self -regulation  pact  as  well  as 
the  interpretations  of  its  Code 
Compliance  Committee  headed  by 
Chairman  Edgar  L.  Bill,  of  WMBD, 
Peoria. 

Meanwhile,  the  NAB  was  carry- 
ing forward  a  vigorous  campaign 
in  defense  of  the  code.  Following 
Mr.  Miller's  address  over  CBS  Oct. 
22,  in  which  he  held  the  code  "pre- 
serves free  speech",  Mr.  Bill  was 
scheduled  to  talk  over  the  same 
network  Nov.  5,  with  his  subject 
"The   Code   Means   Fair   Play  to 


AH".  Mr.  Lawrence,  however,  was 
scheduled  to  answer  President  Mil- 
ler Oct.  29  on  CBS,  using  as  his 
title  "Freedom  for  the  Thought  We 
Hate",  which  was  the  caption  for 
his  editorial  sharply  denouncing 
the  code. 

Governor  Barred 

Support  for  the  code  provisions 
was  evidenced  in  many  other  quar- 
ters. Civic  groups  and  women's 
organizations  continued  to  give  it 
their  blessing.  Preliminary  plans 
were  being  made  for  additional 
broadcasts  by  leaders  of  church, 
civic  and  women's  organizations. 
Edwin  Kirby,  secretary  of  the 
Code  Committee  and  NAB  public 
relations  director,  was  scheduled 
to  address  a  luncheon  of  the  Illi- 
nois Federation  of  Women's  Clubs 
in  Chicago  Nov.  4,  using  the  code 
as  his  topic. 

Meanwhile  there  were  outcrop- 
pings  of  voluntary  code  enforce- 
ment in  several  areas,  remote  from 
the  Coughlin  and  Roosevelt  issues. 
WBAP,  Fort  Worth  50,000-watter 
owned  by  the  Star-Telegram,  re- 
fused to  carry  the  regular  Sunday 
address  of  Gov.  O'Daniel  Oct.  22 
because  he  did  not  submit  advance 
script,  the  newspaper  stating  NAB 
regulations  require  "that  all  per- 
sons in  the  discussion  of  contro- 
versial questions  be  treated  equal- 
ly". The  station  added  that  WBAP's 
facilities  had  been  tendered  to  the 
Governor  without  cost  and  would 
be  open  to  him  "if  he  desires  to 
use  them  on  the  same  basis  as 
others". 

One  repercussion  to  the  position 
taken  by  Mr.  Shepard  came  from 
Cedric  Foster,  manager  of  WTHT, 
Hartford,  an  outlet  of  Colonial. 
Mr.  Foster  said  the  station  would 
not  sell  time  to  any  person  for  dis- 
cussion of  a  controversial  subject 
and  that  his  station  had  decided  to 
carry  Fr.  Coughlin  on  a  sustaining 
basis  "without  cost  for  the  sta- 
tion's time,  provided  he  will  for- 
ward to  us  his  script  in  advance." 


Books  Balanced 

CBS  has  practically  balanced 
its  books  on  time  used  by 
chairmen  of  the  FCC.  When 
Chairmen  James  Lawrence 
Fly  talked  over  its  nation- 
wide network  Oct.  26,  get- 
ting squarely  behind  the 
NAB  Code,  he  ran  seven 
minutes  under  his  scheduled 
half-hour.  Last  November, 
when  his  predecessor,  Frank 
R.  McNinch,  delivered  an  ad- 
dress before  a  district  meet- 
ing of  the  NAB  at  White 
Sulphur  Springs,  he  ran  over 
about  the  same  length  of 
time,  smack  into  a  commer- 
cial. It  is  reliably  reported 
that  since  Mr.  Fly  spoke  on 
a  "controversial  issue",  he 
submitted  a  copy  of  his  script 
in  advance,  in  compliance 
with  the  code.  Incidentally, 
it  was  his  maiden  radio  ap- 
pearance, not  only  since  he 
became  FCC  chairman,  but 
since  his  natal  day. 


Mr.  Foster  added  that  the  re- 
quest for  script  is  merely  for  the 
station's  protection  so  it  might  ex- 
ercise its  right  to  refuse  the  whole 
broadcast  if,  in  his  judgment,  it 
should  be  slanderous.  He  pointed 
out  that  WTHT  is  the  broadcasting 
division  of  the  Hartford  Times  and 
that  it  is  incumbent  upon  the  sta- 
tion management  to  protect  that 
paper  from  possible  suit.  In  view 
of  the  fact  that  Fr.  Coughlin  has 
already  agreed  not  to  attack  race 
or  creed,  Mr.  Foster  said  he  did 
not  believe  he  would  violate  that 
agreement. 

Board  Summoned 

When  acrimony  began  to  inject 
itself  into  the  code  discussion,  Presi- 
dent Miller  decided  to  call  the  NAB 
board.  At  first  he  scheduled  the 
sessions  for  Nov.  7-8  in  Chicago, 
but  since  local  elections  made  it 


PHEASANTS  in  profusion  awaited  this  group  of  Iowa  Network  nimrods 
when  they  invaded  South  Dakota  territory  to  "officially"  open  the  pheasant 
season.  Standing  complacently,  but  champing  at  the  bit  to  get  loose  in  the 
fields,  are  Luther  L.  Hill,  vice-president  of  Iowa  Network;  Don  Inman, 
manager  of  WMT,  Waterloo;  Harry  Kraft,  Cincinnati  Reds  centerfielder, 
who  just  finished  his  stint  in  the  World  Series  and  came  to  the  Midwest 
to  get  his  shootin'  eye  in  good  order;  Robert  R.  Tincher,  manager  of 
WNAX,  Yankton,  headquarters  for  the  hunt;  Ted  Enns,  Iowa  Net  national 
sales  representative,  and  Michael  MacElroy,  WMT  salesman.  Manager 
Tincher  was  caught  on  the  fly  to  pose  for  this  picture,  for  shortly  after- 
ward he  became  the  father  of  a  boy  born  to  Mrs.  Tincher  in  Des  Moines. 


diflncult  for  certain  of  the  23  mem 
bers  to  be  on  hand  the  date  was 
advanced  to  Nov.  2-3. 

Elliott  Roosevelt  forged  into  the 
forefront  Oct.  19  when  he  an- 
nounced in  Boston  his  intention  of 
withdrawing  from  the  NAB  "ten 
stations"  of  the  Texas  State  Net- 
work and  at  the  same  time  bitterly 
criticized  President  Miller  and  the 
Code  Compliance  Committee. 

While  he  capitulated  in  the  case 
of  his  MBS-Emerson  sponsored 
commentaries  by  agreeing  with  T. 
C.  Streibert,  WOR-MBS  vice-presi- 
dent, to  desist  from  indulging  in 
controversial  discussions,  he  never- 
theless more  than  stood  his  ground 
insofar  as  the  Texas  State  Network 
and  his  own  stations  were  con- 
cerned. He  described  the  NAB  in- 
terpretation as  curtailment  of  free 
speech  and  censorship  "in  its  worst 
form"  and  at  the  same  time  took  a 
couple  of  potshots  at  the  FCC  on  its 
licensing  policy. 

Before  departing  from  New  York 
Oct.  20  for  his  home  in  Fort  Worth 
Mr.  Roosevelt  told  Broadcasting 
there  was  no  chance  of  a  "patch- 
up"  with  the  NAB.  He  held  that  the 
code  has  put  radio  back  ten  years 
and  that  he  wanted  no  part  of  it. 
He  attacked  "the  sanctimonious 
Mr.  Miller,"  who  he  alleged  did  not 
speak  factually  when  he  stated  that 
those  who  are  objecting  to  the  code 
and  who  want  to  buy  time  for  dis- 
cussion of  public  controversial  is- 
sues have  refused  to  accept  free 
time  offered.  Apparently  Mr.  Roose- 
velt felt  this  comment  was  directed 
at  himself  though  it  is  generally 
thought  Mr.  Miller  had  in  mind 
Father  Coughlin's  refusal  to  ac- 
cept free  time  on  the  Colonial  Net- 
work, when  proffered  by  Mr.  Shep- 
ard [Broadcasting,  Oct.  15]. 

After  his  discussion  with  Mr, 
Roosevelt  in  New  York  Oct.  19  Mr. 
Streibert,  on  behalf  of  MBS,  noti- 
fied President  Miller  that  an  agree- 
ment had  been  reached  "which  was 
wholly  satisfactory".  He  explained 
that  Mr.  Roosevelt  had  agreed  to 
eliminate  "from  all  his  commerci- 
ally sponsored  broadcasts  any  ex- 
pression of  editorial  opinion  about 
public  controversial  issues."  The 
confusion  developed  when  the  Pres- 
ident's son,  on  the  following  day, 
hurled  defiance  at  the  NAB  and 
announced  withdrawal  of  his  sta- 
tions from  NAB  membership. 

Educational  Drive 

Mr.  Miller  promptly  answered  the 
Roosevelt  charge  on  Oct.  20  in  a 
public  statement,  and  then  followed 
it  up  Oct.  22  in  a  broadcast  over 
CBS  which  launched  the  new  na- 
tionwide "educational  campaign" 
on  the  code.  Mr.  Miller  said  in  his 
press  statement  that  Elliott's 
charge  of  censorship  indicates  he  is 
not  fully  conversant  with  the  code 
and  reiterated  his  oft-stated  view 
that  the  code  provision,  rather  than 
barring  controversial  discussions 
from  the  air,  actually  recognizes 
the  right  of  all  sides  to  project 
their  viewpoints  on  free  time. 

Both  in  his  press  statement  and 
in  his  CBS  broadcast  Mr.  Miller 
said  that  the  point  raised  by  Roose- 
velt involves  the  propriety  of  in- 
jecting personal  opinions  into  a 
news  commentator's  broadcast. 
"The  press  of  this  country,"  he 
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Flip  of  a  Coin 

CLAIMING  the  inter-net- 
work coin-flipping  champion- 
ship— without  benefit  of  dou- 
ble-headed nickels — CBS 
recently  won  two  successive 
coin-flipping  contests  with 
NBC  and  MBS  representa- 
tives to  determine  which  of 
the  three  networks  would 
carry  the  radio  addresses  of 
Neville  Miller,  NAB  presi- 
dent, and  FCC  Chairman 
James  L.  Fly.  In  the  first  en- 
counter Harry  C.  Butcher, 
CBS  Washington  vice-presi- 
dent, outpitched  Frank  M. 
Russell,  NBC  Washington 
vice-president,  and  William 
Dolph,  manager  of  WOL, 
Washington  MBS  outlet. 
Flushed  with  his  first  suc- 
cess, Mr.  Butcher  turned  over 
the  second  contest  to  his  sec- 
retary, Gladys  Hall,  who 
triumphed  again  in  a  short 
game  with  a  straight-pitch 
win  over  Phoebe  Gail,  NBC, 
and  Helen  S.  Simmons,  WOL. 
Total  playing  time  of  the  two 
contests  was  34  seconds. 


said,  "has  always  recognized  the 
necessity  of  preserving  the  integ- 
rity of  its  news  columns.  Personal 
opinions  are  reserved  for  the  edi- 
torial page.  The  integrity  of  radio 
news  is  of  parallel  importance." 
Further  provocation  for  the  spe- 
|.i  cial  board  meeting  developed  when 
I  Mr.  Shepard  on  Oct.  19  formally 
I  advised  President  Miller  of  his  in- 
!  tention  to  continue  to  carry  the 
h  Coughlin  broadcasts  on  the  Colonial 
!i  Network  and  advocated  revision  of 
:  ||  the  controversial  provision  section 
-  of  the  code.  Because  of  Mr.  Shep- 
1  ard's  past  activity  in  industry  af- 
J  fairs,  it  was  expected  his  position 
I  would  attract  support,  as  had  that 
i  of  John  F.  Patt,  vice-president  of 
■j  WJR  and  WGAR,  who  during  the 

I  previous  fortnight  had  lashed  out 
I;  against  the  code  provision  as  going 

II  far  beyond  self -regulation  and 
ij  which,  if  continued,  would  boom- 
i  erang  with  predicted  disastrous  re- 
j  suits. 

i  Among  other  things,  Mr.  Shep- 
l!  ard  banked  heavily  on  what  he 
j|  viewed  as  a  loophole  in  the  code 
.]  which  permitted  renewal  of  exist- 
['  ing  contracts  for  one  year.  The 
ij  NAB  Code  Committee,  however, 
jl  has  taken  the  flat  position  that  the 
t  code  divides  itself  into  two  sepa- 
i  rate  brackets — social  and  commer- 
li  cial.  The  controversial  issue  provi- 
jl  sion  falls  in  the  social  category,  it 
ij  was  held,  and  it  was  definitely  un- 
jj  derstood,  according  to  this  point  of 
I  view,  that  such  programs  would  be 
!  dispensed  vnth  promptly  and  would 
I.  not  be  accorded  the  one-year  ex- 
|l  tension. 

ij  In  his  lengthy  outline  of  his  po- 
sition, Mr.  Shepard  said  that  both 
v  the  Yankee  and  Colonial  Networks, 
I  which  he  heads,  agree  with  the  ob- 
jectives of  the  code  with  the  single 
exception  of  the  controversial  pub- 
lic issue  clause.  He  said  it  was  his 
definite  intention  to  continue  the 
Coughlin  broadcasts  until  Oct.  1, 
1940,  not  only  because  of  the  con- 
troversial issue  provision  but  for 
sundry  other  reasons. 

He  made  particular  mention  of 
the  resolution  adopted  by  the  NAB 
board,  in  promulgating  the  code  to 
become  effective  Oct.  1,  dealing 
with  existing  commercial  contracts 
which  would  be  "respected  for  their 
duration  but  provided  they  do  not 
run  for  more  than  one  year  from 
Oct.  1,  1939."  He  pointed  out  that 
Father  Coughlin  has  a  special  net- 
work and  that  a  substantial  num- 
ber of  stations  have  already  ac- 
cepted renewals  running  up  to  or 
beyond  Oct.  1,  1940. 

Urges  Revision  of  Code 

Mr.  Shepard  said  Father  Cough- 
lin had  continued  his  broadcasts  on 
a  52-week  basis  and  that  he  felt 
that  "an  obligation  rests  on  our 
having  accepted  his  money  during 
the  summer  months  to  continue 
him  for  another  year." 

"No  matter  what  the  NAB  Code 
Compliance  Committee  or  board  of 
directors  may  rule,"  Mr.  Shepard 
declared,  "we  shall  continue  to 
carry  Father  Coughlin,  if  he  de- 
sires it,  through  to  Oct.  1,  1940, 
with  a  similar  type  of  broadcast. 
If  the  board  of  directors  should 
rule  that  we  are  wrong  in  this  mat- 
ter, it  would  seem  to  me  that  our 
only  option  would  be  to  return  to 
Fr.  Coughlin  the  money  he  has  paid 
to  us  on  the  renewal  of  the  con- 


DESCRIBED  as  "one  of  the  two 
perfect  visual  types  thus  far  en- 
countered on  a  nationwide  tour"  by 
R.  H.  Hooper,  in  charge  of  RCA's 
traveling  television  unit,  Miss  Car- 
leen  Davis,  singer  featured  on 
KXOK,  St.  Louis,  is  that  station's 
candidate  for  "Television's  Glam- 
our Girl".  The  kudoes  came  to  Miss 
Davis  recently  during  an  RCA  tele- 
vision exhibit  in  St.  Louis.  Accord- 
ing to  Mr.  Hooper,  the  other  "per- 
fect visual  type"  found  on  the  tour 
was  Nancy  Martin  of  NBC's 
Breakfast  Club  of  the  Air  in  Chi- 
cago, whose  picture  appears  on 
page  32  of  this  issue. 


tract  and  continue  to  carry  him  on 
a  no-charge  basis.  The  code,  as  you 
know,  does  not  even  imply  we  can- 
not carry  such  programs  on  a  sus- 
taining basis.  We  are  unable  to  see 
for  the  life  of  us  what  this  would 
accomplish,  except  to  reduce  our 
revenue,  and  as  far  as  the  listen- 
ing public  is  concerned,  they  would 
receive  exactly  the  same  pro- 
grams." 

Advocating  revision  of  the  code, 
Mr.  Shepard  said  that  although 
there  is  considerable  opinion  in  fa- 
vor of  the  controversial  issue  sec- 
tion, there  is  also  much  feeling 
against  it  among  the  public.  De- 
claring he  agreed  that  no  one 
should  be  permitted  to  dominate 
the  air,  he  said  this  could  very 
readily  be  done  by  setting  a  limit 
on  the  amount  of  time  that  any 
station  or  network  may  sell  each 
week.  It  also  might  be  specified 
that  the  same  amount  of  time 
would  be  allowed,  if  necessary,  on 
a  no-charge  basis  to  any  organiza- 
tion of  repute.  Mr.  Shepard  con- 
cluded that  in  his  view  the  only 
difference  of  opinion  is  whether 
"we  shall  be  paid  for  the  Fr. 
Coughlin  broadcasts  or  not."  He 
added  that  as  long  as  Fr.  Coughlin 
is  willing  and  desires  to  continue 
to  pay  "we  can  see  no  reason  why 
the  acceptance  of  this  revenue  puts 
us  in  any  different  position  than 
if  we  carry  programs  and  receive 
no  revenue."  He  urged  Mr.  Miller 
and  the  board  to  consider  his  sug- 
gested change  in  the  code. 

Patt  Defines  Issues 
Mr.  Patt  followed  up  his  Oct.  6 
telegram  attacking  the  controver- 
sial issue  provision  [Broadcasting, 
Oct.  15]  with  a  letter  on  Oct.  17 
to  Roger  N.  Baldwin,  director  of 
the  American  Civil  Liberties  Union, 
who  had  criticized  the  Cleveland 
broadcaster's  position  as  "highly 
improper".  Making  it  clear  that  he 
had  no  interest  in  Fr.  Coughlin  and 
personally  did  not  support  his  neu- 
trality position,  Mr.  Patt  declared 
that  he  saw  a  far  more  serious  im- 
plication in  the  code  than  "whether 


the  priest  remains  on  the  air  or 
whether  or  not  he  pays  for  time." 

"The  larger  issue  is  whether  we 
are  going  to  censor  so  completely 
as  the  code  provides  the  editorial 
independence  of  our  nation's  com- 
mercial sponsorship  and  program 
builders,"  said  Mr.  Patt.  He  re- 
iterated his  view  that  the  code  pro- 
visions, if  enforced  to  the  letter, 
would  effectively  bar  commentators 
such  as  Dorothy  Thompson,  H.  V. 
Kaltenborn,  Lowell  Thomas  and 
Boake  Carter.  Many  may  not  think 
that  W.  J.  Cameron,  Ford  Sunday 
Evening  Hour  commentator,  is  con- 
troversial, but  he  added  there  are 
"some  people  who  have  asked  for 
time  from  the  networks  to  oppose 
some  of  his  statements."  Mr.  Patt 
said  he  felt  the  Code  Committee 
should  proceed  slowly  and  deter- 
mine whether  a  sufficient  number 
of  broadcasters  are  in  complete 
harmony  with  putting  the  code  into 
effect  immediately  when  present 
contract  commitments  are  conclud- 
ed. He  questioned  whether  the 
broadcasters  are  in  anywhere  near 
unanimous  accord  with  the  code. 

There  were  many  editorial  reper- 
cussions to  the  code  provision 
which,  according  to  an  NAB  anal- 
ysis, ran  about  two-thirds  in  favor 
and  one-third  divided  between  those 
who  are  definitely  antagonistic  and 
who  are  "suffering  from  lack  of 
information."  The  strongest  blast 
against  the  code  came  from  David 
Lawrence,  noted  columnist  and  edi- 
tor of  the  United  States  Neivs.  In 
a  full-page  editorial  in  the  Oct.  16 
issue  of  the  News  titled  "Freedom 
for  the  Thought  We  Hate",  Mr. 
Lawrence  said  that  barring  of  Fr. 
Coughlin,  Townsendites  and  others 
from  the  opportunity  to  purchase 
time  on  the  air  is  a  "grave  mis- 
take". He  also  questioned  the  le- 
gality of  the  procedure,  pointing 
out  that  the  courts  already  have 
ruled  that  a  code  of  ethics  can 
"suggest"  btit  not  legislate.  In  this 
connection,  Mr.  Lawrence  did  not 
make  reference  to  the  fact  that  the 
code  is  a  voluntary  document  and 
that  stations  are  not  legally  bound 
to  observe  its  provisions. 

On  the  other  hand,  there  was  a 
strong  undercurrent  that  failure 
to  observe  the  code  provisions  might 
result  in  punitive  action  by  the 
FCC.  Recalcitrant  stations,  it  was 
thought  in  some  quarters,  might  be 
regarded  as  vulnerable  to  attack 
before  the  FCC  which  could  take 
judicial  notice  of  their  purported 
failure  to  observe  code  provisions  in 
applications  dealing  with  their  fa- 
cilities or  in  connection  with  license 
renewals. 

FCC  Kept  Informed 

At  the  FCC,  however,  no  basis 
could  be  found  for  such  observa- 
tions or  rumors.  While  NAB  Presi- 
dent Miller  and  Public  Relations 
Director  Ed  Kirby  have  discussed 
the  code  provisions  with  members 
of  the  FCC,  they  pointed  out  they 
did  so  simply  to  keep  key  officials 
informally  advised  of  steps  being 
taken  by  the  industry  to  improve 
operating  standards. 

Mr.  Lawrence's  editorial  held 
that  the  code  "goes  much  too  far". 
He  said  that  adequate  time  in  the 
amount  heretofore  bought  by  Fr. 
Coughlin  or  now  sought  by  the 
Townsendites  "is  not  available  un- 
der the  generously  phrased  'free' 
offer  of  the  NAB."  Under  the  code. 


he  said,  time  for  the  sale  of  ideas 
cannot  be  bought,  but  time  to  sell 
products  "ranging  from  toothpaste 
to  laxatives"  can  be  obtained  by 
any  corporation  with  enough  dollars 
in  its  purse.  He  argued  that  there 
can  be  nothing  more  controversial 
than  the  merits  of  an  advertised 
product. 

Mr.  Lawrence  observed  that 
many  of  the  civic  organizations 
which  today  are  applauding  the 
NAB  for  its  stand  in  refusing  to 
sell  time  because  of  inequality  of 
financial  means  "are  the  very  ones 
which  believe  in  socializing  radio." 
He  called  radio  a  private  business 
no  more  "affected  with  the  public 
interest"  than  the  newspaper  busi- 
ness. "To  concede  that  because  a 
limited  number  of  channels  are 
available,  radio  must  put  its  head 
in  the  noose  of  regulation  of  pro- 
grams, is  to  surrender  at  the  out- 
set what  the  press  through  cen- 
turies of  legal  struggle  has  man- 
aged to  preserve." 

"The  NAB,"  Mr.  Lawrence  con- 
cluded, "fears  Government  regula- 
tion of  programs.  Government  cen- 
sorship and  socialization  of  radio 
properties.  Its  fears  may  be  well 
grounded.  But  men  of  courage  in 
American  history  have  never  ac- 
cepted temporary  security  as  the 
prize  of  surrender  of  a  principle 
whose  abandonment  could  eventu- 
ally come  to  mean  the  impairment 
of  any  of  the  precious  civil  liberties 
in  our  democracy." 

Editorial  comments  just  as 
strongly  in  favor  of  the  code  were 
published  in  numerous  other  news- 
papers. In  most  instances  these 
dealt  with  the  barring  of  Coughlin, 
Townsend  and  other  crusaders 
from  the  air  and  supported  the  ac- 
tion. Only  in  isolated  cases  did  the 
columnists  or  editorial  writers  take 
the  position  that  the  provision 
constituted  actual  censorship  but 
rather  that  it  is  simply  a  regula- 
tion adopted  in  the  public  interest. 


LOWELL  BLAXCHARD.  program 
director  of  WXOX,  Knoxville,  and 
Mrs.  Blanchard  are  the  parents  of  a 
~Vz  lb.  son,  Lowell  Jr..  born  Get.  26. 


BROADCASTING  •  Broadcast  Advertising 


November  1,  1939  •  Page  73 


THOUSANDS  at  the  Suuf  ..i    !<         m  DalL--    n  ,,  7-22,  visited 

the  WFAA-Dallas  N'eivs  facsimile  exhibit  and  saw  the  station's  demon- 
stration of  radio  printing  of  newspapers,  the  first  such  demonstrations 
in  the  Southwest.  An  RCA  scanner  and  four  I'ecorders  were  on  view 
in  the  exhibit,  their  operation  explained  in  simple  diagrams  on  the 
wall  panels.  Daily  facsimile  broadcasts  on  regular  schedule  were  started 
Oct.  30  by  WFAA  and  the  News.  Broadcasts  begin  at  2  p.  m.  daily,  in- 
cluding Sunday,  and  run  until  4:30  p.  m.,  using  UP  news,  AP  Wirephotos 
and  News  photos,  together  with  a  comic  strip  and  John  Knott's  daily 
cartoon  from  the  News.  Gene  Wallis,  former  business  editor  of  the 
paper,  is  editor  of  the  facsimile  edition  on  a  full-time  basis. 

CBS  Applies  for  F  M  New  York  Outlet 
To  Make  Comparative  Service  Tests 


Fulltime  Station 
In  New  York  City 
Is  Granted  Bulova 

5  kw.  Outlet  Using  1100  kf. 

Merges  WOV,  WBIL,  WPG 

IN  THE  face  of  opposition  from 
existing  New  York  stations,  the 
FCC  Oct.  26  entered  its  final  order 
granting  the  application  of  Arde 
Bulova,  prominent  New  York  watch 
manufacturer  and  broadcaster,  for 
a  new  5,000-watt  full-time  station 
in  New  York  in  lieu  of  his  present 
two  part-time  stations  and  through 
acquisition  of  WPG,  Atlantic  City. 

Adopting  its  previous  proposed 
findings,  announced  last  June,  the 
Commission,  with  Payne  not  par- 
ticipating, made  the  grant  effec- 
tive Nov.  1.  Under  it  the  new  sta- 
tion is  authorized  to  operate  on 
1100  kc.  with  5,000  watts.  In  the 
process,  WPG  would  be  deleted  to 
make  way  for  the  New  York  sta- 
tion while  WBIL,  New  York,  al- 
ready owned  by  Mr.  Bulova  and 
sharing  time  with  the  Atlantic  City 
station,  will  become  the  fulltime 
outlet  in  New  York.  WOV,  daytime 
station  operating  on  1130  kc, 
o\\aied  by  the  Bulova  interests,  like- 
wise would  cease  operation. 

Appeals  Possible 

Appeals  from  the  FCC  decision 
may  develop,  particularly  in  view 
of  the  strong  opposition  to  the 
move  voiced  by  several  New  York 
stations,  including  WHN,  WOR 
and  WMCA.  Mr.  Bulova  has  an  in- 
vestment, it  is  understood,  of  near- 
ly $1,000,000  in  the  project.  His 
plan  is  to  make  the  new  station  the 
key  of  a  Philadelphia-to-Boston 
network,  with  a  half-dozen  outlets 
in  which  he  has  controlling  finan- 
cial interest. 

Mr.  Bulova  and  his  general  man- 
ager for  radio,  Harold  A.  Lafount, 
former  radio  commissioner,  nego- 
tiated purchase  of  the  municipallv- 
owned  WPG  for  $275,000,  condi- 
tioned upon  its  removal  of  the  fa- 
cility to  New  York.  The  plan  is  to 
combine  that  station's  five-sevenths 
time  on  the  1100  kc.  duplicated 
clear  channel  with  the  two-sevenths 
time  held  by  WBIL,  making  pos- 
sible the  fulltime  outlet.  WBIL  was 
purchased  by  Mr.  Bulova  in  June 
1937  for  $275,000  from  the  Paulist 
Fathers. 

Because  WOV,  limited  time  for- 
eign-language station,  operates  on 
1130  kc,  onlv  30  kilocycles  removed 
from  the  WBIL-WPG  wavelength, 
it  cannot  operate  in  the  New  York 
area,  and  as  a  consequence  the  ac- 
tion orders  turning  in  of  that  sta- 
tion's license.  Mr.  Bulova  paid 
$300,000  for  WOV  in  1937  to  the 
late  John  Iraci. 

Under  FCC  procedure,  partici- 
pants in  the  hearing  on  the  trans- 
fer have  20  days  in  which  to  seek 
rehearing  by  the  FCC.  If  rehear- 
ing is  denied  they  can  note  an  ap- 
peal to  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia. 

The  Greater  New  York  Broad- 
casting Corp.,  Bulova  corporation, 
which  applied  for  the  new  station 
that  would  result  from  the  merger 
of  WPG,  WBIL  and  WOV,  has 
been  capitalized  at  $900,000.  Mr. 
Bulova  would  supply  the  $275,000 
for  the  purchase  of  WPG,  his  en- 
tire interest  in  WBIL  and  WOV, 
representing  purchase  prices  of 
$275,000  and  $300,000  respectively, 
and  $50,000  in  cash. 

In  addition  to  his  ownership  of 


JUMPING  the  fast-moving  fre- 
quency modulation  bandwagon, 
CBS  on  Oct.  26  filed  with  the  FCC 
an  application  for  a  new  variable 
power  frequency  modulation  experi- 
mental station  in  New  York  em- 
ploying the  Armstrong  process. 
Yankee  Network  has  applied  for  a 
similar  station  [see  page  64]  and 
NBC  and  Bell  Laboratories  have 
also  applied  for  F-M  facilities  in 
New  York. 

Proposing  novel  comparative 
tests,  in  which  Princeton  Univer- 
sity would  figure,  CBS  plans  to  in- 
stall the  station,  if  granted,  in  the 
Chrysler  Tower,  where  it  is  carry- 
ing on  its  television  experimenta- 
tion. The  43  mc.  ultra-high  fre- 
quency band  is  sought. 

By  operating  the  proposed  fre- 
quency modulation  unit  with  varia- 
ble power  alongside  the  standard 
broadcast  transmitter  of  WABC, 
CBS  will  be  enabled  to  actually 
check  frequency  modulation  versus 
the  conventional  amplitude  modu- 
lation, it  was  pointed  out.  More- 
over, the  application  seeks  author- 
ity to  step  down  the  frequency 
modulation  power  to  7,500  watts, 
or  the  same  output  used  for  its 
sound  track  in  its  television  trans- 
mission from  the  Chrysler  Bldg.  It 
then  would  also  be  in  a  position  to 
check,  at  catch-powers,  frequency 
modulation  versus  amplitude  modu- 
lation in  the  ultra-highs. 

Part  of  the  project  contemplates 
Use  of  selected  classes  at  Columbia 
University,  at  which  Maj.  Edwin 


WOV  and  WBIL,  Mr.  Bulova  owns 
one-half  of  WNEW.  New  York, 
and  control  of  WPEN,  Philadel- 
phia. Other  stations  in  which  he 
has  control  or  substantial  interest, 
which  would  be  aligned  in  the  pro- 
jected network,  include  WNBC, 
New  Britain;  WCOP,  Boston; 
WORL,  Boston;  WELI,  New  Hav- 
en. Mr.  Lafount  would  become  the 
operating  head  of  the  new  net- 
work. Miss  Hvla  Kiczales  is  general 
manager  of  WOV  and  WBIL. 


H.  Armstrong  is  professor  of  elec- 
trical engineering,  and  at  Prince- 
ton, to  test  the  ability  of  the  ear 
to  distinguish  between  the  quality 
of  frequency  versus  amplitude 
modulation  reception.  Sets  will  be 
placed  in  these  classes  by  CBS,  it 
is  understood.  These  tests  will  fol- 
low in  a  general  way  those  inaugu- 
rated by  CBS  several  years  ago  at 
Harvard  University  on  the  ear 
versus  the  eye. 

The  application  brought  out  that 
direction  comparison  of  the  serv- 
ice range  of  the  proposed  frequency 
modulated  station  will  be  made 
with  present  standard  broadcast 
performance  by  conducting  both 
engineering  surveys  and  systematic 
listener  reaction  tests  for  identical 
pi'ogram  transmissions.  By  select- 
ing 43  mc,  which  is  adjacent  to  the 
present  assignment  of  Maj.  Arm- 
strong's station  at  Alpine,  N.  J. 
(W2XMN),  using  40  mc,  CBS  will 
be  enabled  to  afford  an  excellent 
opportunity  to  test  adjacent  signal 
interference  theory  as  applied  to 
high  power  F-M  stations  in  the 
same  area. 

To  Study  Listeners 

The  listener  reception  to  deter- 
inine  the  desirable  range  of  audio 
fidelity  up  to  a  probable  maximum 
of  16,000  cycles  in  the  reproduction 
of  program  material  and  the  mar- 
gin -of  normal  listener  satisfaction 
will  be  conducted  under  the  direc- 
tion of  Dr.  Frank  N.  Stanton,  CBS 
research  director. 

Controlled  measurements  will  be 
m.ade  of  listener  responses  under 
the  direction  of  research  authori- 
ties in  the  field  of  auditory  meas- 
urements at  both  Princeton  and 
Columbia  by  graduate  physiolo- 
gists. The  subjects  for  this  experi- 
mentation, it  was  stated,  will  rep- 
resent a  cross-section  of  the  aver- 
age radio  listening  audience.  In 
these  tests,  the  representative  list- 
ener will  be  instructed  to  indicate 
which  of  the  three  signals 
(W  ABC's  50  kw.  transmitter, 
W2XAB's  amplitude  modulated  ul- 


tra-high frequency  audio  transmit- 
ter, and  the  proposed  frequency 
modulated  transmitter}  is  most 
"satisfying". 

Diversified  Tests 

To  make  the  tests  all-inclusive,  'j 
various  types  of  receivers,  various  ' 
receiver  locations  and  a  represen- 
tative of  the  total  radio  audience 
from  the  standpoint  of  socio-eco-  1 
nomic  background  and  age  level  ' 
will  be  employed.  Each  subject  will  ) 
be  pre-tested  to  determine  his  up- 
per limit  of  hearing  and  its  rela- 
tion to  normal  conditions  for  his  ■ 
age.  Socio-economic  status  will  be  ' 
checked  closely  to  control  the  influ- 
ence  on  esthetic  judgments. 

CBS  said  that  in  general  the  re-  \ 
suits  of  this  experimentation  should  s 
answer   questions   such   as   "what  ' 
proportion  of  the  audience  can  dis- 
criminate between  the  quality  of  i 
reproduction  under  the  present  sys- 
tem and  the  quality  which  may  be 
achieved  by  frequency  modulation. 
It   will    also    determine  whether 
there  is  any  appreciable  difference 
as  far  as  the  listener  is  concerned 
between  the  two  systms  of  modu-  * 
lation  on  ultra-high  frequencies.  It 
will  not  only  tell  what  proportion 
of  the  audience  can  distinguish  be- 
tween the  various  signals,  but  it  ' 
will  also  show  how  much  change  is  ' 
necessary  before  the  audience  is  f 
aware  of  the  difference.  An  effort  ? 
will  be  made  to  ascertain  from  the  ; 
listeners  how  important  the  ages  ^ 
of  increased  frequency  responses 
will  be  to  them  in  terms  of  per- 
sonal expenditures  for  new  equip- 
ment and  to  receive  the  superior 
signals." 

The  engineering  program  will  be 
conducted  under  the  direct  super- 
vision of  A.  B.  Chamberlain,  CBS 
chief  engineer,  and  William  B. 
Lodge,  W.  H.  Moffat,  Guy  C.  Hut- 
cheson  and  John  Dyer. 


Radio  Attractions  Lists  ^ 
New  Sponsors  of  Discs 

RADIO   ATTRACTIONS,  New 
York,  has  announced  further  spon- 
sors for  its  two  productions,  The 
Shadow  of  Fu  Manchii  and  Adveii-  [ 
tures    of    Pinocchio,    as    follows:  ' 
D.  &  C.  Chemical  Co.,  Memphis  ^ 
(Di-Min-Glo    Wax)     started  Fu' 
Manchu  Oct.  9  on  WMC,  that  city,  ■ 
and  on   Nov.   6  the  quarter-hour 
thrice-weekly  series  will  be  spon- ' 
sored  on  WROK,  Rockford,  by  the 
Keck  Furniture  Co.,  that  city.  The  ■ 
production  is  heard  sustaining  on  r 
WTMJ,  Milwaukee,  and  KWK,  St. 
Louis,  both  stations  having  been 
recently  added.  ( 
Loose-Wiles    Biscuit   Co.,  Long 
Island   City,  which  is  sponsoring 
Pinocchio  thrice  weekly  on  WW  J, 
Detroit,  for  Krispy  Krackers,  on  I 
Oct.   30   started  the  quarter-hour 
series  on  WBCM,  Bay  City,  and 
will  add  WOOD,  Grand  Rapids,  in, 
the    near   future.  Newell-Emmett 
Co.,    New    York,    is    the  agency. 
Heironomus    Department  Store,! 
Roanoke,  is  sponsoring  the  series 
on  WDBJ. 


New  Year's  Day  Football 

TENTATIVE  plans  for  coverage  of 
the  football  classics  ou  New  Year's 
Day,  Jan.  1,  have  been  announced  by 
the  networks,  with  MBS  ijlanning  to 
broadcast  the  Rose  Bowl  Game  from 
Pasadena.  Cal.,  and  NBC  probably 
covering'  the  same  game.  CBS  in  past 
years  has  covered  the  Sugar  Bowl 
game  from  New  Orleans,  and  will 
isrobably  do  the  same  this  year. 
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AFRA  Group  Considers 
Problems  of  Disc  Code 

COORDINATING  committee  on 
transcriptions  of  the  American 
Federation  of  Radio  Artists  met  on 
Oct.  25  to  start  work  on  formulat- 
ing a  code  of  wages  and  working 
conditions  for  all  talent  employed 
in  the  production  of  transcriptions, 
both  commercial  and  sustaining. 
Committee's  intention  was  to  stay 
in  practically  continuous  session 
until  its  task  is  completed,  so  that 
the  code  should  be  ready  for  pres- 
entation to  the  makers  of  transcrip- 
tions in  the  immediate  future, 
j  Union  is  continuing  its  discus- 
sion with  NBC  for  a  standard  con- 
tract covering  all  staff  artists  and 
I  announcers  employed  at  the  net- 
work's owned  and  managed  sta- 
tions, with  satisfactory  progress, 
I  it  is  reported.  The  New  York  local 
I  of  AFRA  will  this  month  launch 
;  its  o'^Ti  publication,  a  monthly  bul- 
letin titled  Standby,  which  will 
be  edited  by  George  Heller,  officer 
in  both  national  and  local  AFRA 
organizations. 


New  WJPR  on  Air 

f  WJPR,  new  local  station  on  1310 
kc.  in  Greenville,  Miss.,  authorized 
last  July  by  the  FCC,  is  now  on  the 
air  with  Paul  Thompson  as  man- 
ager and  commercial  manager, 
Burt  Ferguson  as  program  director 
and  Charles  Mathis  Jr.  as  chief  en- 
gineer. Staff  members  include 
Frank  Baldwin  and  Henry  Davis, 
salesmen;  Barney  Oakes  and  Rus- 
sell Waters,  announcers;  Bennie 
Vazzier,  engineer.  A  Gates  trans- 
mitter and  200-foot  Wincharger 
tower  have  been  installed.  Owner 
of  the  station  is  John  R.  Pepper, 

j  wholesale  grocer. 

KFSD  Engineers  Strike 

TECHNICIANS  of  KFSD,  San  Di- 
ego, walked  out  Oct.  21  because  of 
failure  of  negotiations  with  the 
station  management  on  wage  scale. 
The  station  was  off  the  air  for  less 
than  a  half  hour.  The  four  tech- 
nicians were  members  of  Interna- 
tional Brotherhood  of  Electrical 
Woi'kejs,  it  was  reported,  and  the 
strike  developed  after  negotiations 
which  had  been  in  progress  with 
Tom  Sharp,  station  owner,  had  col- 
lapsed. The  strike  was  still  in  prog- 
ress Oct.  25,  it  was  reported. 


WGX,  Chicago,  announces  that  1.5.4.58 
persons  have  visited  it.s  Studio  A  since 
it  was  reopened  Oct.  1. 


-  DAYS 


No  change  in  programming  or 
policy.  Better  service  to  Met- 
ropolitan New  York  including 
its  6,982,635  foreign  citizens. 


1000  WHnS  DAY  MD  NIGHT 


WBNx;r 


YORK 


NO  BLACK  CATS 

But  Everything  Else  on  WCMI 
 Friday  1  3th  Program  


TEMPTING  the  fates,  WCMI,  Ash- 
land, Ky.,  sold  a  special  one-time 
interview  program  Friday,  Oct.  13, 
which  was  based  on  a  whole  flock 
of  13's.  In  the  first  place,  the  13- 
minute  broadcast,  for  which  the 
sponsor  paid  $13,  started  at  13 
minutes  past  noon.  In  addition  13 
pennies  were  given  to  each  of  the 
13  persons  interviewed. 

In  conjunction  with  the  program, 
research  disclosed  that  the  expres- 
sion "Friday  the  13th"  contains  13 
letters,  as  does  the  word  "super- 
stitious", the  names  of  the  two 
WCMI  interviewers,  Geo.  C.  Black- 
well  and  Russell  Hirsch,  and  the 
name  of  the  sponsoring  firm,  Leon's 
Footwear.  Questions  asked  inter- 
viewees were  based  on  supersti- 
tions— old  ones  recounted,  new  ones 
discovered.  Each  interviewee  was 
asked  to  walk  under  a  ladder  and 
break  a  mirror  before  receiving  the 
18  pennies. 


Disc  Plan  Dropped 

DECISION  of  NBC  that  transcrip- 
tions of  its  network  commercial 
programs  may  be  made  only  at  the 
point  of  origin  has  resulted  in  a 
cancellation  of  arrangements  made 
bv  Blackett-Sample-Hummert,  New 
York,  with  KXOK,  St.  Louis,  for 
the  rebroadcasting  each  evening  of 
eight  quarter-hour  daytime  net- 
work serials,  six  of  which  are 
broadcast  on  NBC,  under  the  spon- 
sorship of  American  Home  Prod- 
ucts and  Sterling  Products  [Broad- 
casting, Oct.  1].  Agency  had 
planned  to  record  the  programs  off 
the  network  line  in  St.  Louis,  for 
use  the  same  evening  on  KXOK.  It 
would  be  possible  to  have  the  pro- 
grams recorded  in  New  York  and 
shipped  to  St.  Louis,  but  not  in 
time  for  a  repeat  of  one  day's  net- 
work programs  on  the  same  eve- 
ning, and  the  plan  is  being  dropped, 
"for  the  time  being,  at  least,"  ac- 
cording to  the  agency. 


LOS  ANGELES  Chapter,  American 
Federation  of  Radio  Artists,  has  start- 
ed publication  of  a  monthly  ei^ht-page 
bulletin  for  members.  Publication  is 
mast-headed  HoIIyicood  AFRA.  Lee 
Lauria  is  editor. 


KDKA  Dedicates 

{Continued  from  page  17) 
tubes,  according  to  Westinghouse. 
Air  ducts  and  tins  circulate  cool  air 
about  the  tubes  and  recirculate  the 
heated  air  through  the  building. 

Still  another  claimed  "first"  is 
the  Westinghouse-developed  auto- 
matic relay  shift  developed  at  the 
company's  Baltimore  radio  division. 
The  device  obviates  manual  chang- 
ing of  tubes  in  the  rectifier  unit.  A 
spare  tube  is  brought  into  service 
automatically  when  one  of  the  six 
regular  tubes  becomes  inoperative. 
At  the  press  of  a  button  the  inop- 
erative tube  is  selected  and  cut  out 
of  the  circuit,  the  reserve  tube  go- 
ing into  action  without  loss  of  sta- 
tion time  or  danger  to  transmitter 
employes. 

Transfer  of  the  broadcast  trans- 
mitter from  Saxonburg  to  Allison 
Park  brings  the  radiator  much  clos- 
er to  Pittsburgh's  metropolitan 
area,  according  to  Walter  C.  Evans, 
manager  of  the  Westinghouse  radio 
division. 


Studio,  Station  WHBC,  Canton,  Ohio 

ONCE  again  Sound-Control  by  Jolms-Manville 
proves  its  effectiveness  in  helping  assure  true 
and  faithful  reproduction  of  all  types  of  programs. 

At  WHBC,  as  in  hundreds  of  stations  from  coast 
to  coast,  J-M  Engineers  have  applied  exactly  the 
right  acoustical  background.  J-M  Materials  and 
Methods  prevent  reverberation  and  distortion  .  .  . 
keep  outside  noises  off  the  air.  Result:  broadcast 
quahty  is  effectively  safeguarded. 

Whether  you  are  modernizing  your  existing  studios 
or  planning  a  complete  new  station,  the  Johns-Manville 
Acoustical-Engineering  Service  can  help  you.  For  com- 
plete  information  and  full  details  on  J-M  Soujid- 
Control  Materials,  write  Johns-Manville,  22  East 
40th  Street,  New  York,  N.  Y. 


JOHNS-MANVILLE 


JOHNS-MANVILLE 


^1 


P  RODUC  T  S 


SOUND-CONTROL  MATERIALS  AND 
ACOUSTICAL-ENGINEERING  SERVICE 
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Fly  Radio  Speech 

(Continued  from  page  13) 

grams,  controversial  public  issues,  edu- 
cational broadcasting,  news,  religious 
broadcasts  and  commercial  programs. 
It  is  well  to  bear  in  mind  the  scope  of 
the  undertaking  in  order  that  the  dis- 
cussion of  one  particular  phase  may 
not  tend  to  obscure  the  other  phases. 
Public  controversy,  however,  has  not 
centered  around  the  rules  as  a  whole, 
but  primarily  around  the  provisions 
relating  to  controversial  issues. 

It  must  be  obvious  that  even  self- 
regulation,  voluntarily  imposed,  may 
at  times  actually  regulate.  AVe  are  re- 
minded of  the  boy,  who,  understand- 
ing the  problem,  meets  with  a  group 
and  decides  upon  the  rules  of  the  game 
which  shall  be  applicable  to  all  con- 
cerned. Thereafter,  when  one  of  the 
particular  rules  has  its  imxiact  upon 
his  own  conduct,  and  the  boy  breaks 
up  the  game,  picks  up  his  playthings 
and  goes  home,  he  is  hardly  displaying 
the  highest  type  of  sportsmanship. 

Code  Example  of  Democracy 

The  adoption  of  the  Code  and  its 
self-imposition  by  the  broadcasters  is 
an  example  of  democracy  at  work.  De- 
mocracy can  hardly  mean  either  in  a 
game  or  in  a  form  of  Government  that 
those  who  have  adopted  the  regula- 
tions will  abide  by  them  only  so  long 
as  they  serve  their  own  particular  in- 
terest. Any  set  of  regulations,  even 
when  self-imposed,  is  apt  at  some  point 
along  the  line  to  apply  to  every  par- 
ticular person  who  has  adopted  the 
regulation.  No  one  particularly  enjoys 
the  regulation  the  moment  it  restricts 
his  own  activity ;  but  still,  he  should 
be  capable  of  viewing  the  over-all  bene- 
fits which  may  be  derived  from  a  com- 
prehensive and  effective  set  of  rules 
applicable  to  all  alike. 

But  control  of  radio  in  the  public 
interest  is  a  vast  problem. 

A  ready  illustration  of  the  character 
of  the  problems  and  the  necessity  of 
supplementing  existing  regulation  "was 
demonstrated  by  conditions  at  the  out- 
break of  the  current  war.  The  crisis 
precipitated  serious  problems  of  com- 
pleteness, fairness  and  accuracy  of  war 
news,  and  of  the  delineation  and 
proper  identification  of  war  propa- 
ganda. Broadly,  the  integrity  of  the 
service  was  at  stake.  The  problem  of 
neutrality  itself  was  involved.  In  that 
instance,  representatives  of  the  broad- 
casting industry  drafted,  and,  to  their 
credit,  most  of  the  broadcasters  adopt- 
ed, a  code  of  practices  concerning  war 
news  and  comment,  effectively  meeting 
these  problems. 

It  should  be  noted  that  neither  this 
nor  the  general  code  already  adopted 
was  the  work  of  the  Communications 
Commission.  They  are  none  the  less 
important  as  examples  of  self-regula- 
tion consistent  with  the  public  interest. 

To  return  to  the  provision  of  the 
Code  voluntarily  adopted  last  July 
which  has  provoked  considerable  dis- 
cussion, the  one  having  to  do  with 
the  handling  of  controversial  issues. 
This  rule  recognizes  that  a  well-bal- 
anced program  of  a  radiobroadcasting 


President  Roosevelt  Lauds  Radio 

From  broadcast  Oct.  26  in  New  York  Herald-Trihnne  Forum 
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I  am  glad  to  say  a  word  in  this  forum  because  I  heartily  approve  the 
forum  idea.  After  all,  two  eighteenth  century  forums  in  Philadelphia 
gave  us  the  Declaration  of  Independence  and  the  Constitution  of  the 
United  States. 

It  is  the  magic  of  radio  that  has  so  greatly  increased  the  usefulness  of 
the  forum.  Radio  listeners  have  learned  to  discriminate  over  the  air  be- 
tween the  honest  advocate  who  relies  on  truth  and  logic  and  the  more 
dramatic  speaker  who  is  clever  in  appealing  to  the  passions  and  preju- 
dices of  his  listeners. 

We  have  had  an  example  of  objective  reporting  during  recent  weeks  in 
the  presentation  of  international  subjects,  both  in  the  press  and  the  radio. 
Right  here  I  should  like  to  throw  bouquets  to  the  majority  of  the  press 
and  the  radio.  Through  a  period  of  grave  anxiety  both  have  tried  to  dis- 
criminate between  fact  and  propaganda  and  unfounded  rumor  and  to 
give  their  readers  and  listeners  an  unbiased  and  factual  chronicle  of  de- 
velopments. This  has  worked  so  well  in  international  reporting  that  one 
may  be  pardoned  for  wishing  for  more  of  it  in  the  field  of  domestic  news. 
If  it  is  a  good  rule  in  one,  why  is  it  not  a  good  rule  in  the  other? 


station  should  include,  as  part  of  the 
station's  public  service,  time  for  the 
presentation  over  the  air  of  public 
questions,  including  questions  of  a  con- 
troversial nature.  However,  it  is  pro- 
vided that  time  for  the  presentation 
of  controversial  issues  over  the  air 
shall  not  be  sold  except  for  political 
broadcasts.  The  Code  does  not  prohibit 
selling  time  for  the  discussion  of  con- 
troversial public  issues  in  the  public 
forum  type  of  program  when  such  pro- 
gram is  regularly  presented  as  a  series 
of  two-sided  discussions  of  public 
issues. 

It  seems  to  me  that  here  again,  the 
problem  is  one  of  giving  the  rule  a 
fair  oijportunity  to  work.  The  job  of 
the  broadcaster  is  to  see  that  the  pub- 
lic has  opportunity  to  hear  free  debate 
upon  all  controversial  problems. 

The  really  grave  issue  is  whether 
or  not  the  right  to  speak  and  to  pre- 
sent one-sided  arguments  on  public 
questions  shall  be  limited  to  those  who 
can  buy  the  time.  In  other  words,  shall 
single  individuals  or  groups  of  indi- 
viduals through  sheer  economic  power 
be  permitted  to  buy  the  limited  amount 
of  time  and  space  in  these  limited 
channels  of  expression  in  order  to  ad- 
vocate in  a  one-sided  manner  the  views 
which  they  themselves  desire  to  pro- 
mote. Shail  this  mode  of  expression  be 
sold  to  the  highest  bidder?  If  carried 
to  the  logical  extreme,  how  then  can 
the  millions  of  the  public  constituting 
the  radio  audience  be  assured  of  re- 
ceiving the  complete  and  balanced  dis- 
cussions of  public  issues  which  they 
are  entitled  to  receive?  The  least  free- 
dom exists  in  those  countries  today 
where  only  limited  groups  of  powerful 
individuals  can  utilize  the  radio  waves 
with  absolute  freedom. 

Rules  Can  Be  Changed 

I  have  no  particular  brief  for  any 
detailed  form  of  rule.  It  may  well  be 
that  in  the  light  of  experience,  the 
rule  need  be  changed  in  some  particu- 
lars, with  a  view  to  assuring  the  pub- 
lic that  it  does  have  full  opportunity 
to  hear  full,  free  and  two-sided  discus- 
sions of  all  the  great  issues.  Radio  as 
a  social  force  can  only  move  along  the 
line  of  giving  to  the  public  the  fullest 
and  freest  expression  of  information, 
comment  and  opinion  on  all  the  great 
problems.  Under  the  true  system  of 
democracy  it  can  never  be  made  avail- 
able exclusively  to  the  limited  and 
powerful  group  who  will  present  only 
their  own  side  of  any  issue. 

And  I  venture  to  repeat  that  all  of 
us  who  are  concerned  with  this  prob- 
lem should  move  into  the  field  con- 
scious of  the  need  for  self-limitation. 
No  one  of  us  is  qualified  to  claim  the 
power  finally  to  adjudge  the  issues 
and  to  lay  down  an  arbitrary  and  un- 
changing rule  of  conduct.  It  is  a  field 
where  tolerance  is  essential.  It  is  a 
field  that  should  be  subject  to  con- 
tinual review  in  the  light  of  experience. 
And  it  is  a  field  where  proper  rules  of 
conduct,  voluntarily  and  deliberately 
self-imposed,  should  be  given  a  fair 
opportunity  to  demonstrate  whether  or 
not,  in  actual  practice,  they  will  pro- 
mote the  public  interest. 


Hearing  Refused 
In  Montana  Case 

DECLINING  to  set  for  hearing  re- 
newal applications  of  stations 
owned  by  NBC  and  CBS  because 
officers  of  these  networks  allegedly 
resisted  extradition,  the  FCC  an- 
nounced Oct.  27  that  it  had  asked 
Edward  T.  Dussault,  County  At- 
torney of  Missoula,  Mont.,  who  had 
made  the  request,  to  furnish  it  with 
additional  facts. 

Mr.  Dussault  advised  the  FCC 
that  officers  of  NBC  and  CBS,  and 
of  ASCAP,  had  been  cited  in  crim- 
inal charges  in  Missoula  based  on 
purported  violation  of  the  Montana 
anti-monopoly  law,  aimed  at 
ASCAP.  The  complaints  were 
based  on  alleged  crimes  of  "at- 
tempted extortion,  attempt  to  ob- 
tain money  by  false  pretenses,  and 
conspiracy  to  extort,"  the  Dussault 
letter  stated. 

Mr.  Dussault  asked  the  FCC  not 
to  renew  licenses  of  stations  owned 
by  NBC  and  CBS  "without  full 
hearing  as  to  reasons  why  they  do 
not  clear  themselves  of  felony  and 
misdemeanor  charges  in  Montana. 

FCC  pointed  out  that  it  cannot 
set  for  hearing  the  renewal  appli- 
cation of  a  licensee  corporation  be- 
cause an  officer  of  the  corporation 
is  resisting  extradition  unless  the 
basis  of  the  criminal  charge  is  such 
as  to  indicate  that  the  licensee  cor- 
poration is  not  operating  its  station 
in  the  public  interest. 


State  ASCAP  Hearing 

ANOTHER  round  in  the  battle  of 
ASCAP  against  the  so-called  "anti- 
ASCAP"  law  of  the  State  of  Wash- 
ington started  Oct.  26  in  Tacoma, 
where  a  special  master  is  taking 
testimony  to  determine  whether  the 
amount  of  money  involved  exceds 
the  statutory  $3,000  minimum  nec- 
essary for  Federal  jurisdiction. 
Herman  Finkelstein,  of  the  law 
firm  of  Schwartz  &  Frohlich, 
ASCAP  attorneys,  is  in  Tacoma  di- 
recting the  presentation  of  evidence 
for  ASCAP. 


NOTICE  of  appeal  was  filed  in  the 
New  York  Supreme  Court  Oct.  25  by 
William  Brady,  theatrical  producer, 
following  dismissal  of  the  ,$250,000 
suit  brought  by  him  against  MBS, 
Blackett-Sample-Hummert,  and  Chas. 
H.  Phillips  Co.,  in  which  Brady 
claimed  that  the  defendants  broadcast 
a  program  aS  a  sequel  to  the  stage  play 
"Way  Down  East",  to  which  he  owns 
all  rights. 


CONGRESSMEN  MEET 
AT  FCC  HEARINGS 

THE  FCC  hearing  room  took  on 
the  aspect  of  a  Congressional  de- 
bate Oct.  26  when  three  members 
of  Congress  tangled  in  oral  argu- 
ments involving  pending  applica- 
tions of  their  respective  constitu- 
ents. 

The  free-for-all  developed  after 
Rep.  Kent  Keller  (D-Ill.)  appeared 
as  co-counsel  in  behalf  of  the  ap- 
plication of  Orville  W.  Lyerla,  post- 
master of  Herron,  111.,  for  a  new 
local  station  there  on  1310  kc.  The 
FCC  had  granted  the  application 
last  July  but  vacated  it  on  motion 
of  KFVS,  Cape  Girardeau,  Mo., 
and  WEBQ,  Harrisburg,  111.,  time- 
sharing stations  on  1210  kc,  which 
had  mutually  conflicting  applica- 
tions. 

After  Reed  T.  Rollo,  Washington 
counsel  for  Mr.  Lyerla,  had  made 
his  general  reargument  and  had  in- 
troduced Rep.  Keller,  George  0. 
Sutton,  counsel  for  the  other  two 
stations,  presented  Congressmen  to 
speak  on  their  behalf.  Rep.  Clyde 
B.  Parsons  (D-Ill.)  then  extolled 
the  virtues  of  WEBQ,  while  Rep. 
Orville  Zimmerman  (D-Mo.)  fol- 
lowed suit  for  KFVS.  Indignant  be- 
cause he  said  his  brother  Congress- 
men had  not  kept  "within  the  rec- 
ord", Rep.  Keller  then  sounded  a 
five-minute  eulogy  in  behalf  of  Her- 
ron and  its  need  for  facilities.  Act- 
ing Chairman  Walker  tried  several 
times  to  shut  off  this  mode  of  dis- 
cussion withotit  avail.  Absent  were 
Chairman  Fly  and  Payne. 


Raymond  Scudder 

RAYMOND  SCUDDER,  38,  NBC 
New  York  script  writer,  was  killed 
Oct.  27  in  a  subway  accident.  He 
had  been  with  NBC  10  years  and 
had  written  many  big  sustaining 
shows,  the  latest  On  Your  Job.  Be- 
fore joining  NBC  he  had  written 
many  travel  talks  based  on  his 
world  travels.  He  was  born  in  the 
Orient,  the  son  of  missionary  par- 
ents. Surviving  is  his  wife. 


CBC  Stops  Cameron 

RADIO  talks  of  W.  J.  Cameron  on 
CBS  Sunday  evening  Ford  Hour 
will  no  longer  be  broadcast  in  Can- 
ada, under  the  Canadian  Broadcast- 
ing Corp.,  ruling  against  buying 
time  to  broadcast  personal  opinions, 
it  was  announced  at  Ottawa.  The 
program  is  carried  in  Canada  on 
CFRB,  Toronto,  and.  CKAC,  Mon- 
treal. 


RECORDED 
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Marked  Increase  in  Listening 
To  Radio  Is  Pleasing  to  ANA 

Convention  Concerned,  However,  at  Union  Growth; 
Miller  Explains  NAB  Research  Activities 

THE  Association  of  National  Ad 


Brandon  Joins  New  WSAV    Finch  Shows  Facsimile 

To  Government  Officials 


vertisers,  with  a  membership  of 
advertising  managers  who  place 
several  hundred  millions  of  busi- 
ness yearly,  had  little  fault  to  find 
and  considerable  praise  to  bestow 
on  broadcasting  at  its  annual  con- 
vention, held  Oct.  25-27  at  the 
Homestead,  Hot  Springs,  Va. 

Especially  pleasing  to  radio- 
minded  ANA  members  is  the 
marked  increase  in  radio  listening 
during  the  last  few  months.  Grow- 
ing interest  in  war  and  national 
news  has  left  its  imprint  all  along 
the  line,  with  the  result  that  most 
programs  are  receiving  more  lis- 
tener attention,  it  was  stated. 

Of  growing  concern  to  the  ANA 
is  the  trend  toward  unionization 
in  the  industry.  In  closed-door  dis- 
cussions on  the  opening  convention 
day,  members  complained  about 
their  perennial  headache  caused  by 
the  rising  cost  of  talent,  and  ex- 
pressed especial  worry  about  the 
gro%vth  of  American  Federation  of 
Radio  Actors. 

Rapid  increase  in  the  number  of 
Cooperative  Analysis  of  Broad- 
casting (Crossley  Reports)  sub- 
scribers was  reported,  the  member- 
ship having  gone  up  40%  in  the 
last  year  ^vithout  any  promotion 
di'ive.  CAB,  it  was  announced,  has 
just  completed  a  10-year  analysis 
of  leading  programs. 

Consumer  Movement 

While  all  opening  day  meetings 
were  closed,  guests  were  invited  to 
the  second  day's  proceedings,  in 
which  the  consumer  movement  was 
analyzed  by  a  recorded  demonstra- 
tion staged  with  the  cooperation  of 
CBS.  W.  T.  Nardin,  vice-president 
and  general  manager  of  Pet  Milk 
Corp.,  St.  Louis,  declared  that  the 
consumer  movement  is  a  perma- 
nent fixture  in  American  economy, 
that  is  more  powerful  than  rea- 
lized, and  that  advertisers  should 
"clean  house"  and  give  consumers 
the  type  of  information  and  adver- 
tising they  desire. 

The  closing  day  of  the  conven- 
tion was  devoted  to  research,  %vith 
representatives  of  media  reviewing 
their  research  activities.  Repre- 
senting the  broadcasting  industry 
was  Neville  Miller,  NAB  presi- 
dent. 

In  discussing  research,  Mr. 
Miller  reminded  the  ANA  that  the 
broadcasting  industry's  research 
problems  are  not  confined  to  adver- 
tising values  but  must  treat  with 
the  social  significance  of  radio.  He 
recalled  that  the  NAB  many  years 
ago  had  recognized  its  advertising 
research  needs  and  that  the  Joint 
Committee  on  Radio  Research 
(ANA,  NAB,  AAAA)  had  sprung 
from  this  realization.  He  credited 
radio's  pioneering  research  with 
having  stimulated  more  concerted 
thought  on  the  entire  field  of  adver- 
tising research,  and  praised  the  Co- 
operative Analysis  of  Broadcast- 
ing reports. 

The  Joint  Committee,  he  ex- 
plained, had  reported  real  progress. 


though  it  had  not  yet  reached  defi- 
nite conclusions.  The  Committee's 
work  has  been  delayed  by  NAB  re- 
organization, Mr.  Miller  added.  He 
voiced  full  accord  with  the  original 
concept  which  brought  the  Joint 
Committee  into  existence.  This  con- 
cept involved  the  joint  search  for 
basic  circulation  data  by  buyers, 
agents  and  sellers  of  broadcast  ad- 
vertising under  a  plan  acceptable 
to  all  parties. 

Mr.  Miller  told  the  convention  of 
the  recent  announcement  of  the 
Census  Bureau  that  a  radio  set 
question  will  be  included  in  the 
Census  of  Housing  next  year,  con- 
tingent upon  provision  of  neces- 
sary funds  by  Congress.  Besides 
reports  by  counties  and  cities,  the 
information  is  to  be  presented  by 
family  income  classes  and  possibly 
by  educational  indices.  This  data 
should  provide  a  statistical  refine- 
ment in  future  estimates,  he  said. 

Sees  ARF  Cooperation 

"It  is  my  sincere  hope  that  the 
NAB  can  soon  resume  the  approach 
to  the  broadcasting  industry  re- 
search problem,"  Mr.  Miller  said. 
"In  this  connection  I  feel  that  we 
can  look  to  the  Advertising  Re- 
search Foundation  for  support 
since  the  basic  objectives  of  the 
Joint  Committee  on  Radio  Research 
are  essentially  the  same  as  those  of 
your  Foundation.  The  duplication 
of  personnel  on  your  board  of  di- 
rectors and  the  Joint  Committee 
should  simplify  the  contact  between 
these  two  worthy  enterprises  and 
there  should  be  no  problem  in  ad- 
vancing this  cooperative  undertak- 
ing." 

In  his  address  Mr.  Miller  re- 
viewed other  basic  industry  prob- 
lems, such  as  limitations  of  the 
ether.  Federal  control,  the  recently 
adopted  code  of  self-regulation  and 
music  copyright.  He  said  radio  is 
unique  among  advertising  media 
because  it  is  required  by  law  to 
command  public  acceptance.  The 
code,  he  explained,  "is  only  as  good 
as  the  will  and  determination  of 
the  parties  to  live  up  to  its  provi- 
sions, for  after  all,  it  is  not  good 
intentions  but  rather  good  actions 
that  count." 

A.  0.  Buckingham,  vice-presi- 
dent of  Cluett,  Peabody  &  Co.,  was 
elected  chairman  of  the  ANA 
board,  succeeding  A.  T.  Preyer,  of 
Vick  Chemical  Co.  Re-elected  vice- 
chairmen  were  D.  P.  Smelzer,  of 
Procter  &  Gamble  Co.,  and  Leo 
Nejelski,  of  Pepsodent  Co.,  with 
H.  W.  Roden,  of  Harold  H.  Clapp 
Inc.,  moved  from  treasurer  to  vice- 
chairman  succeeding  M.  H.  Leister, 
of  Sun  Oil  Co.  Paul  B.  West  re- 
mains as  ANA  president,  and 
George  S.  McMillan  continues  as 
secretary.  Elected  to  the  board  of 
directors  were  Keith  Evans,  of  In- 
land Steel  Co.,  and  H.  M.  Wan-en, 
of  National  Carbon  Co.  The  re- 
tiring chairman,  Mr.  Preyer,  auto- 
matically becomes  a  board  member. 
Gordon  E.  Cole,  of  Cannon  Mills 
Inc.,  and  Harold  B.  Thomas,  of 


Mr.  Brandon 


N.  W.  BRANDON,  since  1935  an 
account  executive  of  the  C.  P.  Clark 
Adv.  Agency,  Nashville  and  At- 
lanta, has  been  appointed  advertis- 
ing manager  of 
the  new  WSAV, 
Savannah,  soon  to 
go  on  the  air  un- 
der the  manager- 
ship of  Harben 
Daniel,  former 
commercial  man- 
ager of  WSM, 
Nashville.  Mr. 
Brandon  former- 
ly was  the  Gener- 
al Motors  Corp.  and  Pictorial  Re- 
view. He  joins  WSAV  Nov.  1.  While 
in  agency  work  he  handled  such 
accounts  as  Jarman  shoes,  Brauer 
Brothers  of  St.  Louis,  Humming 
Bird  hosiery,  Southern  Agricultur- 
alist, Nashville  Tennesseean  and 
Banner,  State  of  Tennessee  and 
Fairfield  Distilleries. 


Centaur  Co.,  a  former  chairman, 
were  named  board  members. 

Among  radio  figures  at  the  ANA 
session  were  Mr.  Miller,  Research 
Director  Paul  F.  Peter  and  Bureau 
of  Radio  Advertising  Director 
Sam  Henry,  all  representing  the 
NAB;  T.  C.  Streibert,  MBS-WOR 
vice-president;  Arthur  Church, 
president  of  KMBC,  Kansas  City, 
and  chairman  of  the  NAB  research 
committee;  John  W.  Karol,  re- 
search  director,   and   Bill  Gittin- 


FINCH  Telecommunications  Lab- 
oratories, New  York,  on  Oct.  23 
demonstrated  its  facsimile  and 
wirephoto  devices  to  a  large  group 
of  observers  in  Washington,  in- 
cluding representatives  of  the  U.  S. 
Army.  The  demonstration,  directed 
by  W.  G.  H.  Finch,  president  of  the 
firm,  included  operation  of  fac- 
simile apparatus,  which  Mr.  Finch 
depicted  as  being  of  great  value  to 
military  operations,  particularly  in 
transmitting  photographed  maps  of 
terrain  under  artillery  fire  from 
airplanes  back  to  gun  batteries  to 
show  results  and  direction  of  bar- 
rages. An  airplane  facsimile  trans- 
mitter was  featured. 

Mr.  Finch  also  pointed  out  that 
commercial  aviation  could  use  fac- 
simile in  receiving  weather  maps 
in  airplanes  in  flight,  police  radio 
cars  in  automatically  recording 
orders  from  headquarters.  He  fore- 
cast development  of  a  radio  news 
ticker  three  to  four  times  speedier 
in  its  operation  than  the  present 
wire  apparatus. 


ger,  sales  manager,  representing 
CBS;  Niles  Trammell,  executive 
vice-president,  and  Roy  C.  Witmer, 
vice-president  in  charge  of  sales, 
representing  NBC. 

At  the  banquet  which  wound  up 
the  proceedings  Oct.  27,  NBC 
provided  talent  for  the  annual  Ad 
Ribbers  show. 


Hoist  Your  Sales 


with  the      All  Mutual 

Broadcasting  System 
STATIONS 


KBIX 
MUSKOGEE 


KTOK 

OKLA.  CITYt 


The  Oklahoma  Network  gives  the  only  complete  cov- 
erage of  the  rich  OKLAHOMA  market — the  only 
broadcasting  facility  that  provides  a  clear  primary 
signal  throughout  the  many  densely  populated  areas 
of  the  state. 

It's  O/C  for  O/riahoma! 

That's  what  you'll  say  when  you  begin  to  reap  the 
profits  from  an  investment  in  OKlahoma  Network 
time. 

National  Representatives 
BURN-SMITH  COMPANY,  INC. 
Chicago     •     New  York     •     Detroit     •  Atlanta 
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American-Jewish  Market 

AMERICAN-JEWISH  Broadcasting 
Co.  has  been  formed  at  86  Chambers 
St.,  New  York,  to  specialize  in  Eng- 
lish language  programs  for  advertisers 
interested  in  the  American-Jewish 
market.  According  to  Maurice  Rappel, 
managing  director,  WHN  and  WINS, 
New  York,  will  be  the  principal  sta- 
tions used. 


APPLICATION  of  Moody  Bible  In- 
stitute Radio  Station,  licensee  of 
WMBI.  Chicago,  for  authority  to 
erect  a  new  non-commercial  educa- 
tional broadcasting  station  using  100 
watts  on  41300  kc,  was  denied  bv  the 
FCC  in  a  final  order  Oct.  26. 


Still  Flat 

BERT  HORSWELL,  man- 
ager of  KRIC,  Beaumont, 
Tex.,  was  author  and  pro- 
ducer of  a  novel  satire  pre- 
sented with  noteworthy  suc- 
cess Oct.  12  by  the  station's 
staff.  Occasion  was  Columbus 
Day,  and  Horswell  picked  for 
the  title  of  his  opus  the  ful- 
some America  May  Look 
tiound  to  You,  But  as  Far  as 
We're  Concerned  It's  Flat. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated   to  the 
SERVICE  OF  BROADCASTING 

National  Press  BIdg.,  Wash.,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  BIdg.       Nah  4048 
Washington,  D,  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 


PAUL  F.  GODLEY 

Consulting  Radio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


JOHN  BARRON 

Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  BIdg.  District  8456 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM  BUILT  EQUIPMENT 
SAINT  PAUL.  MINNESOTA 


A.  EARL  CULLUM.  JR. 

Consulting  Radio  Engineer 

2935  North  Henderson  Avenue 
Telephones  3-&039  and  S-2945 
DALLAS.  TEXAS 


HERBERT  LEE  BLYE 

RADIO  CONSTRUCTION 
ENGINEER 

THIRTEEN  YEARS  EXPERIENCE 
LIMA  OHIO 


"TAeif  Metret  MUi . . . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  a  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 


Lanzette  to  Expand 

LANZETTE  Laboratories,  Chicago 
(depilatory),  has  started  a  series 
of  twice-daily  spot  announcements 
on  12  stations.  The  list  will  be  ex- 
panded considerably,  according  to 
Vanderbie  &  Reubens,  Chicago 
agency  handling  the  account. 


RADIO  News  Research  Bureau  has 
been  started  as  a  part  of  Harry  Mar- 
tin Enterprises,  Chicago,  under  the  di- 
rection of  Dr.  Curtis  D.  MacDougall, 
of  Northwestern  U  School  of  .Journal- 
ism. The  bureau  offers  ten  weekly  in- 
terpretative scripts  and  a  15-minute 
summary  script  called  Behind  the 
Headlines. 


Book  on  Singing 

THE  art  and  business  of  singing 
popular  songs  professionally  is  en- 
tainingly  discussed  in  How  to  Sing 
for  Money  [George  Palmer  Put- 
nam, Hollywood,  $3.95],  written  by 
Charles  Henderson,  well-known  mu- 
sic coach,  with  Charles  Palmer.  The 
subject  of  singing  as  a  business  is 
treated  in  the  book  from  both  aca- 
demic and  personal  angles,  includ- 
ing separate  sections  on  the  art,  the 
technique  and  the  business  of  sing- 
ing popular  songs,  with  special  at- 
tention given  to  radio  vocalization. 
The  appendix  includes,  in  addition 
to  a  glossary  of  professional  terms, 
instructions  in  singing  diction. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  work.  AU  other  classifications, 
12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.  Forms  close  2Bth  and  10th  of  month  preceding  issues. 


Help  Wanted 


Situations  Wanted  (Cont'd) 


Salesman  (married)  with  thorough  train- 
ing in  local  station  sales.  Must  have 
successful  record  of  "idea"  sales.  Must 
be  able  to  earn  $75.00  per  week  after  90 
days  on  job.  Town  or  75.000  middlewest. 
Box  A557,  Broadcasting. 

Salesman — Excellent  opportunity  for  right 
man  with  good  ideas  and  sales  experience 
on  local  station.  Only  station  in  fairly 
large  eastern  city.  Apply  Box  A559, 
Broadcasting,  giving  detailed  informa- 
tion. Will  pay  traveling  expenses  for  in- 
terview. 

Employees — Let  us  help  you  get  a  posi- 
tion through  our  National  Radio  Em- 
ployment Bureau.  Paramount  Distribu- 
tors, Box  864,  Denver.  Colo. 

Canadian  Citizen,  experienced,  to  handle 
exclusive  sales  in  Sarnia,  Ontario.  Liberal 
commission.  Send  references.  WHLS,  Port 
Huron,  Michigan. 

Small  Southern  station  wants  experienced 
sports  announcer  who  can  also  do  good 
job  straight  announcing.  Send  character 
and  experience  references  and  transcrip- 
tion of  voice  to  Box  A565  care  Broad- 
casting. 

Announcer- Accompanist — Regional  Network 
Station,  north  central  state,  in  a  com- 
munity of  200,000  wants  an  experienced 
announcer-accompanist,  about  30-35  years 
of  age.  Must  be  able  to  type  and  write 
good  copy,  play  popular  piano,  and  trans- 
pose on  sight.  A  married  settled  man 
preferred,  with  dramatic  ability,  who  can 
do  a  good  job  "on  the  air".  Interested 
in  an  experienced  man  now  employed, 
who  is  looking  for  a  better  opportunity. 
Give  full  details  of  your  experience  which 
would  fit  you,  with  character  references 
and  starting  salary  required.  All  replies 
will  be  held  strictly  confidential.  Box 
A575,  Broadcasting. 

Situations  Wanted 

Announcer-Sports  Commentator-Continuity 
Writer.  Wants  new  location  in  Mid-west. 
Box  A577,  Broadcasting. 

Program  Director — staff  organist-pianist, 
now  employed,  wants  change  of  location 
in  Mid-west.  Box  A576,  Broadcasting. 

Experienced  announcer  desires  position  with 
small  station.  Can  also  handle  continuity, 
news,  programming :  salary  secondary. 
Box  A573.  Broadcasting. 

Merchandising — Publicity — Continuity.  Just 
completed  radio  merchandising  assign- 
ment. Box  A564.  Broadcasting. 

Saleswoman,  years  of  experience.  Outstand- 
ing record  with  Columbia  Station.  Now 
employed.  Highest  recommendations.  Box 
A563.  Broadcasting. 

Announcer-Newscaster.  Experienced.  Now 
employed  5  KW.  References.  Transcrip- 
tion. Photo.  Interview  possible.  Box 
A566,  Broadcasting. 

Production  Man,  ten  years'  experience,  pro- 
duction, programming,  promotion,  writ- 
ing. Employed,  but  wants  to  make 
change.  Married.  Will  accept  small  sal- 
ary. Box  A544,  Broadcasting. 

Writer — age  24.  Four  years  station,  agency 
experience.  Punchy  continuity.  Create, 
develop  shows.  One  year  announcing.  Box 
A570,  Broadcasting. 


AVAILABLE! 

Promotion 
Publicity 
Special  Features 
Public  Relations 
Community  Exploitation 

Just  one  young  fellow  to  coordinate 
all  institutional  promotion  activity. 
Best  performance  where  competi- 
tion most  difficult.  Ten  years  major 
metropolitan  experience.  Impres- 
sive background  and  references. 

BOX  A568,  BROADCASTING 


Young  woman  employed  as  Program  Di- 
rector in  1000  watt  network  station  de- 
sires a  change.  Six  years  experience  writ- 
ing and  production.  Box  A560,  Broad- 
casting. 

Experienced  newscaster  and  commentator. 

Clear,  distinctive  voice.  Background  ad- 
vertising, foreign  travel.  Ten  years 
broadcasting  experience.  Seeks  perma- 
nent opportunity  with  progressive  sta- 
tion anywhere.  Also  continuity  writing, 
interviews,  special  features.  Box  A578, 
Broadcasting. 

Experienced   in   all    phases   of    sales — two 

years  local — seven  years  national  agency — 
two  years  national  representation — fa- 
miliar with  all  station  operation.  Desire 
commercial  manager  regional  station  or 
station  manager  of  local  outlet.  Now  em- 
ployed. Available  within  two  weeks.  Fur- 
nish any  references  required.  Box  A574, 
Broadcasting. 

ATTENTION  RADIO  STATION  OWNERS. 

If  you're  sick  and  tired  of  bluff  by  in- 
competent sales  managers,  communicate 
with  the  writer,  sixteen  years  experience 
selling  radio  broadcasting.  Box  A558, 
Broadcasting. 

Production  Man,  29,  two  years  A-1  agency 
network  production,  three  years  with  ra- 
dio stations,  now  employed  writing  copy. 
Excellent  educational  and  musical  back- 
ground. Box  A567,  Broadcasting. 

1939  Journalism  Graduate,  21.  eager  to 
break  into  radio,  seeks  job  with  station 
as  salesman,  news  writer,  announcer. 
Ambitious,  single,  willing  to  go  any- 
where. Excellent  references.  Box  A571, 
Broadcasting. 

Station  Manager — If  you  are  opening  a  new 
small  station  or  have  one  that  needs  net 
profits,  save  yourself  time  and  money.  I 
can  give  you  short  cuts,  right  answers, 
ideas  and  promotion.  Satisfied  and  suc- 
cessfully operating  100  watt  station  at 
present  but  will  make  the  right  change. 
Box  A562.  care  BROADCASTING. 

For  Sale — Equipment 

For  Sale — Western  Electric  1  kw  broadcast 
transmitter  Type  6-B.  In  good  condi- 
tion and  now  in  storage,  due  to  replace- 
ment by  higher  powered  transmitter.  Ex- 
ceptionally low  price  for  quick  disposal. 
Box  A556,  Broadcasting. 

Western  Electric  353  B-1,  one  kilowatt 
transmitter  complete,  also  two  Blaw- 
Knox  254  ft.  radiators  with  beacons,  ob- 
struction lights,  lighting  chokes,  and  two 
Western  Electric  5  kilowatt  coupling 
units.   Box  A572,  Broadcasting. 
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WSAL  Revocation  Proceedings  Begun; 
WBAX,  WQDM  Hearings  Are  Ordered 


WMCA  Is  Given 
FCC  Rebuke  For 
War  Broadcasts 

Alleged  Use  of  Code  Draws 
Stern  Commission  Warning 

(Continued  from  page  H) 

of  the  station  had  been  in  fact  as 
described  in  the  advertisement, 
"the  national  public  interest  had 
been  impaired  at  a  critical  moment 
in  international  affairs." 

"An  immediate  order  of  revoca- 
tion which  carries  its  own  safe- 
guards for  the  licensees,  might  have 
been  justified,"  the  Commission 
stated. 

Bringing  out  that  the  Commis- 
sion did  not  issue  such  an  order 
but  followed  the  more  moderate 
course  of  issuing  a  "show  cause" 
order  permitting  WMCA  to  set 
forth  in  writing  all  the  facts  and 
circumstances  regarding  the  al- 
leged incident,  the  opinion  added 
that  William  Weisman,  vice-presi- 
dent and  general  counsel  of 
WMCA,  had  submitted  "a  docu- 
ment in  legalistic  form"  which  ut- 
terly failed  to  comply  with  the 
show  cause  order.  It  was  added  the 
evidence  at  the  hearing  showed  that 
Mr.  Weisman  filed  this  "purported 
'response'  "  without  discussing  the 
matter  with  the  executive  who 
handled  the  activities  in  question 
and  that  the  statements  of  fact  set 
forth  in  the  advertisement  "were 
merely  given  an  oblique  reference". 

By  this  conduct,  the  opinion 
stated,  "the  station  neither  recog- 
nized nor  discharged  any  duty  to 
the  Commission  in  the  conduct  of 
the  inquiry."  As  a  result  of  the 
hearing,  the  opinion  said  the  facts 
established  were  at  variance  from 
those  set  forth  in  the  advertisement 
as  well  as  from  the  conclusions  in 
WMCA's  written  response.  But  it 
added,  significantly,  that  "in  the 
light  of  all  the  evidence  there  is, 
however,  no  reasonable  basis  for 
conflicting  views  as  to  the  control- 
ling facts." 

What  Opinion  Stated 

After  reviewing  the  manner  in 
which   the   two   news  broadcasts 
were  handled,  the  Commission  said : 
That  the  broadcasting  of  the  sub- 
-stanee  of  the  messages  described  runs 
counter  to  the  provisions  of  Sec.  60.5 
of  the  Communications  Act  admits  of 
little  doubt.  The  evidence  in  this  ease 
shows  conclusively  that  the  messages 
in  question  were  important  orders  of 
the    governments    of   Germany    a  n  d 
Great  Britain,  respectively ;  that  they 
were  to  govern  important  ship  move- 
ments in  anticipation  of.  and  perhaps 
during  war  ;  that  they  were  addressed 
communications,  albeit  to  multiple  ad- 
dressees ;  that  they  were  intercepted 
without  the  authority  of  the  senders  ; 
and  that  WMCA  knowing  that  the 
messages  had  been  obtained  by  means 
of  interception,  broadcast  the  substance 
I    thereof  from  its  station.  This  conduct 
i    of  the  station  must  be  viewed  in  the 
t    light  of  the  great  international  stress 
1;    then  prevailing  and  of  the  special  duty 
j;   of  American  broadcasters,  who  are  li- 
j  -  censed  for  the  purpose  of  serving  the 
public  interest,  to  conduct  their  oper- 
ations with  a  corresponding  degree  of 
care. 

While,  as  has  already  been  pointed 
out,  the  specific  statutory  prohibition 
now  before  us  applies  generally,  a  vio- 
'  lation  of  it  by  a  holder  of  a  radio 
!    broadcast  license  must  command  our 


REVOCATION  proceedings  against 
WSAL,  Salisbury,  Md.,  alleging 
fraud  and  failure  to  make  "full  dis- 
closure" in  the  original  application 
for  the  station  license,  were  an- 
nounced Oct.  25  by  the  FCC.  Simul- 
taneously the  Commission  ordered 
hearings  on  renewals  of  licenses  for 
WBAX,  Wilkes-Barre,  Pa.,  and 
WQDM,  St.  Albans,  Vt.,  which  were 
linked  with  the  WSAL  proceedings 
through  purported  mutuality  of 
ownership. 

In  the  WSAL  case,  the  Commis- 
sion stated  that  on  Jan.  13,  1938, 
Frank  M.  Stearns,  of  Washington 
and  Maryland,  was  licensed  to  op- 
erate the  station.  It  was  in  connec- 
tion with  this  application  that  the 
FCC  alleged  he  had  "made  false 
and  fraudulent  statements  and 
failed  to  make  full  disclosure  to  the 
Commission  concerning  the  financ- 
ing of  station  construction,  equip- 
ment used  and  the  ownership,  man- 
agement and  control,  facts  which 
would  have  warranted  refusal  to 
grant  construction  permit  and  sta- 
tion license  had  they  been  known 
to  the  Commission." 

In  all  three  instances,  the  name 
of  Glenn  D.  Gillett,  Washington 
consulting  engineer,  was  mentioned 
by  virtue  of  association  with  the 
stations.  The  Commission  said  that 
in  the  WSAL  case  there  is  evi- 
dence that  Mr.  Gillett,  as  mortga- 
gee, "has  been  in  actual  control  of 
the  station". 

Hearing  Sought 

The  Commission  stated  further 
that  Mr.  Gillett  "is  also  in  apparent 
control  of  stations  WBAX  and 
WQDM  in  violation  of  Section  310 
(b)  of  the  Act".  This  section  has  to 
do  with  assignment  of  licenses,  re- 
quiring written  FCC  approval. 

In  citing  WSAL  for  revocation, 
the  FCC  stated  the  order  would 
become  effective  Nov.  13  unless  the 
station  applied  for  a  hearing,  in 
which  event  the  order  would  stand 
suspended  until  decision  of  the 
Commission  following  the  hearing. 

Mr.  Gillett  asserted  Oct.  25  that 
a  hearing  request  would  be  made 
forthwith.   In   the   WBAX  and 


special  attention.  Especially  is  this 
true  since  there  threads  throughout  the 
statute  both  generally  and  specifically 
the  notion  that  broadcasters  perforce 
of  law  undertake  to  serve  the  public 
interest.  The  legal  concept  of  public 
interest  is  not  different  in  time  of 
crisis  although  its  factual  content  may 
vary  from  time  to  time  as  the  public 
necessarily  and  properly  shifts  the 
emphasis  of  its  concern  from  one  pre- 
dominant fact  to  another. 

Apart  from  the  broadcasts  of  the 
station  and  the  inadequate  response 
to  the  Commission's  order  to  show 
cause,  the  irresponsible  actions  of  the 
licensee  in  connection  with  the  full- 
page  advertisement  quoted  above  war- 
rant comment.  Regardless  of  the  le- 
gality of  such  advertising  as  a  trade 
practice  it  raises  a  question  as  to  the 
character  and  responsibility  of  the 
management  in  the  light  of  its  obli- 
gation to  operate  the  station  in  the 
public  interest.  More  than  honesty  is 
at  stake.  The  advertisement  creates 
the  possibility  that  competing  broad- 
cast stations  will  be  drawn  toward  the 
same  line  of  illegal  broadcast  activity 
boasted  by  this  station.  The  President 
of  the  licensee  corporation,  Donald 
Flamm.  admitted  that  the  statements 
the  station  quoted  from  the  George 
Ross  column  were  false  and  that  al- 
though he  examined  the  "layout"  of 
the  advertisement,  neither  he  nor  any- 


WQDM  cases,  hearings  already 
have  been  ordered  and  temporary 
licenses  issued  the  stations  pend- 
ign  the  outcome  of  the  hearings. 

Mr.  Gillett  was  engineering  con- 
sultant for  each  of  the  three  sta- 
tions and  is  reported  to  have  in- 
vested in  them  to  assure  their 
proper  operation  and  eventually 
collect  his  fees.  In  the  case  of 
WSAL,  he  did  not  have  a  manage- 
ment status  but  was  simply  the 
holder  of  a  chattel  mortgage,  it 
was  stated  on  his  behalf.  An  appli- 
cation was  filed  with  the  FCC  Oct. 
25  by  Mr.  Stearns  for  voluntary  as- 
signment of  the  WSAL  license  to 
the  Eastern  Shore  Broadcasting 
Co.,  in  which  Mr.  Gillett  would  hold 
an  80%  interest,  with  an  option  to 
acquire  the  balance  of  Mr.  Stearns' 
stock. 

Mr.  Gillett  said  he  had  made  in- 
vestments in  WQDM  and  WBAX, 
to  assure  proper  operation,  after 
having  handled  engineering  assign- 
ments for  them.  He  declared  that 
he  had  kept  the  FCC  advised  of  the 
contracts  entered  into  with  the  sta- 
tions and  that  he  did  not  in  any 
manner  seek  to  conceal  the  facts 
from  the  FCC.  The  license  for 
WBAX,  which  operates  on  1210  kc. 
with  100  watts  unlimited  time,  is 
in  the  name  of  John  H.  Stenger  Jr. 
Litigation  over  the  station  owner- 
ship developed  in  the  State  courts 
several  months  ago.  The  WQDM 
license  is  held  by  E.  J.  Regan  and 
F.  Arthur  Bostwick.  It  operates  on 
1390  kc.  with  1  kw.  day. 

In  the  WSAL  case,  it  is  under- 
stood P.  W.  Seward,  FCC  attorney, 
and  members  of  the  FCC  account- 
ing staff  inspected  the  books  of  the 
station  in  Salisbury  last  summer. 
The  station  operates  on  1200  kc. 
with  250  watts  power  daytime.  In 
this  instance,  also,  the  FCC  stated 
it  appeared  that  the  "rights  grant- 
ed under  the  terms  of  the  license 
have,  without  the  Commission's 
wi-itten  consent,  been  transferred, 
assigned  or  otherwise  disposed  of 
by  the  licensee  in  violation  of  the 
Communications  Act  of  1934,  as 
amended." 


one  else  in  his  organization  made  any 
investigation  or  gave  consideration  to 
the  question  as  to  truth  of  the  repre- 
sentations. When  asked  what  disciplin- 
ai\y  action  had  been  taken  in  this  con- 
nection, Flamm  replied  merely  that  he 
had  given  directions  that  all  future  ad- 
vertisements were  to  be  submitted  to 
the  attorney  for  the  station. 

Responsibility  to  Public 

By  their  conduct  throughout  this 
chain  of  events — the  broadcast,  the 
advertisement  to  the  industry,  the  eva- 
sive written  response  to  the  Commis- 
sion's order,  the  uncandid  character 
of  their  oral  testimony — Flamm  and 
his  co-executives  managed  to  create  a 
question  as  to  their  possessing  any 
substantial  sense  of  responsibility  to 
the  public  or  the  ability  to  recognize 
even  roughly  the  public  interest  prop- 
erly involved  in  the  oi')eration  of  a 
broadcast  station.  .lust  as  it  may  be  a 
powerful  instrumentality  for  public 
good,  so  a  broadcast  station  has  poten- 
tialities of  causing  great  public 
harm,  and  it  is  accordingly  impera- 
tive that  the  limited  broadcast  chan- 
nels belonging  to  the  x^ublic  should  be 
entrusted  to  those  who  have  a  sense 
of  public  responsibility. 

On  behalf  of  the  licensee  it  is  recog- 
nized that  the  broadcasts  in  question 
occurred  during  a  period  of  unusual 


3  Station  Grants 
Authorized  By  FCC 

Two  Saginaw,  Mich.,  Outlets; 

Local  for  Spartanburg,  S.  C. 

TWO  NEW  stations  in  Saginaw, 
Mich.,  and  another  in  Spartanburg, 
S.  C,  all  recommended  in  proposed 
findings  issued  last  July,  were  au- 
thorized by  the  FCC  in  final  orders 
issued  Oct.  26,  to  become  effective 
Nov.  1. 

The  unusual  grant  whereby  two 
new  stations  were  authorized  in 
the  same  community,  each  to  oper- 
ate on  different  facilities  on  a  part- 
time  basis,  involved  the  application 
of  Saginaw  Broadcasting  Co.  for 
100  watts  night  and  250  day  on 
1200  kc,  and  that  of  Harold  F. 
Gross  and  Edmund  C.  Shields  for 
500  watts  daytime  on  950  kc. 

Saginaw  Broadcasting  Co.'s  sta- 
tion will  share  its  frequency  with 
WMPC,  church-owned  station  in 
Lapeer,  Mich.  Principal  stockhold- 
ers are  Milton  L.  Greenebaum,  mer- 
chant, 35  9f  ,  president  of  the  com- 
pany; Morris  Nover,  iron  and  steel 
merchant,  25  % ,  vice  -  president ; 
A  d  o  1  p  h  Greenebaum,  merchant, 
25%,  secretary-treasurer.  The  re- 
maining 15%  stock  is  divided 
among  H.  D.  Peet,  G.  M.  Peet,  Bur- 
nett Abott,  J.  W.  Symons  Jr.  and 
Walter  Harris.  H.  D.  Peet,  owner 
of  the  Peet  Packing  Co.,  owns  two- 
thirds  control  of  WBCM,  Bay  City. 

Mr.  Gross,  operator  of  WJIM, 
Lansing,  and  Mr.  Shields,  promi- 
nent attorney  and  businessman  and 
Democratic  National  Committee- 
man for  Michigan,  the  successful 
applicants  for  the  second  station  in 
Saginaw,  will  hold  45%-  stock  each, 
the  remainder  to  be  held  by  Charles 
Carlisle,  of  Saginaw. 

The  Spartanburg  grant  went  to 
Spartanburg  Advertising  Co.,  in 
which  the  stockholders  are  Donald 
Russell,  county  attorney,  50 %c ;  A. 
B.  Taylor,  banker,  331/3%,  C.  0. 
Hearon,  former  local  publisher, 
16%%-.  Their  new  station  was  as- 
signed 100  watts  night  and  250 
watts  day  on  1370  kc. 

In  another  final  order,  effective 
Nov.  1,  the  Commission  granted 
KRSC,  Seattle,  authority  to  in- 
crease its  power  from  250  to  1,000 
watts  on  1120  kc. 


activity  in  the  gathering  and  dissemi- 
nation of  news  of  special  interest  to 
the  public.  Speed  in  transmitting 
through  the  air  news  flashes  bearing 
on  the  European  crisis  was  assumed 
to  be  of  the  essence  of  this  and  other 
stations'  service.  The  same  interna- 
tional stress  which  made  the  conduct 
grave  created  the  urge  to  scoop  the 
other  stations.  As  was  recognized 
broadly  new  and  important  problems 
in  connection  with  radio  broadcast- 
ing arose  from  the  war  crisis.  Lender 
these  circumstances  the  Commission 
will  assume  that  these  particular 
broadcasts  were  provoked  by  the  oc- 
casion and  are  not  necessarily  indica- 
tive of  more  widespread  infractions  in 
the  course  of  this  station's  broadcast 
activities. 

After  consideration  of  the  record 
and  all  the  attendant  circumstances 
in  this  matter,  the  Commission  is  of 
the  opinion  that  an  order  of  revoca- 
tion need  not  be  entered  at  this  time. 
On  the  whole,  however,  grave  doubt 
has  been  cast  upon  the  licensee's  quali- 
fications to  operate  its  station  in  a 
manner  consistent  with  the  public  in- 
terest. Accordingly  the  record  made 
in  the  different  jjhases  of  this  proceed- 
ing must  be  of  cumulative  weight  in 
determining  the  disposition  to  be  made 
upon  any  future  examination  into  the 
conduct  of  this  station.  It  is  so  or- 
dered. 
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FEDERAL  COMMUNICATI^^^  COMMISSION 


OCTOBER  14  TO  OCTOBER  27,  INCLUSIVE 


Decisions  .  .  . 


OCTOBER  17 

KANS,  Wichita — Granted  CP  increase  to 
250  w  unl. 

KWBG,  Hutchinson,  Kan. — Granted  CP 
move  trans.,  new  antenna,  increase  to  250 
w. 

KHBC,  Hilo,  Hawaii — Granted  mod.  li- 
cense to  1200  kc. 

KSUN,  Lowell,  Ariz. — Granted  mod.  li- 
cense N  to  250  w. 

WCLE,  WHK,  Cleveland  ;  WHKC,  Colum- 
bus— Granted  assignment  licenses  to  United 
Bcstg.  Co. 

NEW,  Poughkeepsie  Bcstg.  Co.,  Pough- 
keepsie,  N.  Y.— Granted  CP  1420  kc  250  w 
unl. 

SET  FOR  HEARING— WHDH,  Boston, 
mod.  license  and  CP  830  kc  5  kv,"  unl.  ; 
NEW,  Bcstg.  Corp.  of  America,  Riverside, 
Cal.,  CP  1390  kc  1  kw  un!  (contingent 
change  of  KOY  freq.)  ;  NEW,  Burlington 
Bcstg.  Co.,  Burlington,  N.  C,  CP  1420  kc 
100  w  D. 

MISCELLANEOUS  — NEW,  Cascade 
Bcstg.  Co.,  Everett,  Wash.,  granted  leave 
file  amended  applic.  ;  NEW,  G.  E.  Palmer, 
Hot  Springs,  Ark.,  denied  rehearing  and 
intervention  re  applic.  Hot  Springs  Bcstg. 
Co.,  for  new  station,  granted  7-26-39  ; 
WMAZ,  Macon,  Ga.,  granted  extension 
temp.  auth.  night  hours  to  11-15-39 ; 
WDGY,  Minneapolis,  same  to  11-13-39; 
WSPR,  Springfield,  Mass.,  same  to  11-13-39. 
OCTOBER  18 

MISCELLANEOUS— NEW,  Lawrence 
J.  Heller,  Washington,  adopted  proposed 
findings  of  9-13-39  denying  without  preju- 
dice applic.  CP  1310  kc  100-250  w  unl., 
with  booster :  KOY,  Phoenix,  Ariz.,  oral 
argument  scheduled  11-2-39 ;  WORL,  Bos- 
ton, denied  temp.  auth.  spec,  hours  to  11- 
15-39. 

OCTOBER  19 
KOH,  Reno — Denied  CP  change  to  630 
kc  1  kw  unl.  directional  N ;  application. 
KERN,  Bakersfield,  Cal.,  change  to  1380 
kc  1  kw  unl.  contingent  KOH,  grant,  also 
denied. 

OCTOBER  20 

MISCELLANEOUS— WSBT,  South  Bend, 
granted  continuance  hearing  change  freq., 
time ;  KXOK,  St.  Louis,  granted  amend- 
ment applic.  to  630  kc  5  kw  N  &  D  ;  NEW, 
Broadcasting  Corp.  of  America,  Riverside, 
Cal.,  granted  auth.  take  depositions ; 
WABI,  Bangor,  Me.,  granted  without 
prejudice  to  filing  of  petitions  to  intervene 
by  WFIL  and  WIS,  motion  strike  appear- 
ances WFIL  and  WIS  re  applic.  WABI 
change  freq.,  power,  and  denied  motion  to 
vacate  order  and  dismiss  WLBZ  as  inter- 
venor. 

OCTOBER  21 

NEW,  Bureau  of  Education,  A.  Coren- 
son,  manager,  Montebello,  Cal. — Denied  CP 
new  station. 

OCTOBER  23 

W9XAA,  Chicago,  and  KLS,  Saltair, 
Utah — Adopted  proposed  findings  denying 
renewal  W9XAA  license  and  consent  volun- 
tary assignment  license  to  KLS  ;  dismissed 
KLS  applic.  CP  change  station  equipment 
and  location,  increase  power  to  10  kw. 

WBOW,  Terre  Haute — Denied  temp, 
auth.  250  w  N  1310  kc  pending  change  of 
frequency  to  1200  kc. 

OCTOBER  24 

WAZL,  Hazleton,  Pa.— Granted  CP  in- 
crease to  250  w. 

W2XAG,  Yonkers,  N.  Y.— Granted  mod. 
license  development  station  to  5  kw  117190 
kc. 

WMFR,  High  Point,  N.  C. — Granted 
mod.  CP  increase  to  250  w  unl. 

WILM,  Wilmington,  Del.— Granted  CP 
increase  to  250  w  unl. 

NEW,  McNary  &  Chambers,  Bethesda, 
Md. — Granted  CP  high-freq.  station  F-M. 

WTMV,  E.  St.  Louis,  111. — Granted  auth. 
transfer  control  from  Lester  E.  Cox  to 
William  H.  West  Jr. 

KFBK,  Sacramento,  Cal. — Granted  ex- 
tension exp.  auth.  facsimile. 

WFMJ,  Youngstown,  O. — Granted  mod. 
license  to  100  w  unl. 

WORM,  Grenada,  Miss.  ;  KATE,  Albert 
Lea,  Minn.  ;  KXL.  Portland,  Ore.  ;  WGAU, 
Athens,  Ga. — Granted  mod.  license  N  to 
250  w. 

KLCN,  Blytheville,  Ark. — Set  aside  ac- 
tion setting  applic.  renewal  for  hearing 
and  granted  same,  also  license  move  trans, 
new  radiator,  equip. 

KOVO,  Provo,  Utah — Granted  license 
1210  kc.  100-250  w  unl. 

TEMPORARY  RENEWALS— W  H  K, 
Cleveland;  WCKY,  Cincinnati:  WCSC, 
Charleston,  S.  C.  :  WHEC,  Rochester,  N. 
Y.  ;  WSMB,  New  Orleans  ;  KFAC.  Los  An- 
geles ;  KRIS,  Corpus  Christi,  Tex. ;  WBNS, 


Columbus,  O.  (auxiliary)  ;  WGAR,  Cleve- 
land (auxiliary)  ;  KGCX,  Wolf  Point, 
Mont.  ;  KFQD,  Anchorage,  Alaska  ;  WNEL, 
San  Juan,  P.  R.  ;  WBHP,  Huntsville,  Ala.  ; 
KGBU,  Ketchikan,  Alaska;  WDJM,  Miami; 
WCAB,  Philadelphia. 

SET  FOR  HEARIN(3 — NEW,  Wm.  F. 
Huffman.  Wisconsin  Rapids,  Wis.,  CP  1310 
kc  100-250  w  unl.  ;  NEW,  Joe  W.  Engel, 
Chattanooga,  CP  1370  kc  250  w  unl.  ;  NEW, 
Lookout  Mountain  Co.  of  Georgia,  Lookout 
Mountain,  Ga.,  CP  1370  kc  100-250  w  unl.; 
NEW,  Valley  Bcstg.  Co.,  West  Point,  Ga., 
CP  1310  kc  250  w  unl.  ;  KIEV,  Glendale, 
Cal.,  renewal  applic,  to  determine  if  con- 
tinued operation  "will  serve  public  inter- 
est, convenience  and  necessity",  temporary 
license  granted. 

MISCELLANEOUS— NEW,  King-Tren- 
dle  Bcstg.  Co.,  Pontiac,  Mich.,  denied  im- 
mediate consideration  of  CP  applic.  without 
further  hearing ;  WCAM,  Camden,  N.  J., 
and  WCAP,  Asbury  Park,  N.  J.,  denied 
review  and  reconsideration  of  action  9-8-39, 
denying  opposition  to  WTNJ,  to  accept 
amendment  for  mod.  license,  and  motion 
to  strike  filed  by  WCAM  and  WCAP,  con- 
solidated 5667  and  5657  and  amendments ; 
KFOR,  Lincoln  Neb.,  granted  CP  change 
equip.  ;  WRIW,  Scituate,  Mass.,  granted  li- 
cense move  trans.  ;  WBIG,  Greensboro,  N. 
C,  granted  license  move  trans.,  new  equip., 
radiator,  increase  D  to  5  kw. ;  KNOW,  Aus- 
tin, Tex.  ;  granted  mod.  CP  change  equip., 
etc.  ;  WSPB,  Sarasota,  Fla..  granted  mod. 
CP  studio,  trans.,  etc.  ;  KUIN,  Grants  Pass, 
Ore.,  granted  mod.  CP  studio,  trans,  etc.  ; 
WOPI,  Bristol,  Tenn.,  granted  license  new 
equip.,  move  trans,  locally,  increase  to  250 
w  unl.  ;  WCAR,  Pontiac,  Mich.,  granted 
mod.  CP  trans.,  studio  sites,  vertical  radi- 
ator ;  WDAS,  Philadelphia,  granted  mod. 
license  increase  aux.  trans.  N  to  250  w ; 
KFRO,  Longview,  Tex.,  granted  mod.  CP 
move  trans.,  new  equip.  ;  KMJ,  Fresno, 
Cal.,  granted  mod.  CP  trans.,  radiator; 
WHA,  Madison,  Wis.,  granted  mod.  license 
to  State  of  Wisconsin,  University  of  Wis- 
consin. 

OCTOBER  25 

WMCA,  New  York — "Commission  is  of 
the  opinion  that  an  order  of  revocation 
(of  license  for  alleged  interception  and 
broadcast  of  secret  radio  communications) 
need  not  be  entered  at  this  time.  On  the 
whole,  however,  grave  doubt  has  been  cast 
upon  the  licensee's  qualifications  to  oper- 
ate its  station  in  a  manner  consistent  with 
the  public  interest.  Accordingly  the  record 
made  in  the  different  phases  of  this  pro- 
ceeding must  be  of  cumulative  weight  in 
determining  the  disposition  to  be  made 
upon  any  future  examination  into  the 
conduct  of  this  station." 

NEW,  F.  W.  Meyer,  Denver  —  Denial 
5-16-39  of  applic.  1310  kc  100-250  w  re- 
considered and  set  for  oral  argument  11-9- 
39. 

KOB,  Albuquerque,  N.  M. — Granted  ex- 
tension temp.  auth.  unl.  time  10  kw  to 
1 1-28-39 

KEX,  Portland,  Ore. — Granted  unl.  time 
5  kw  to  11-28-39. 

WSAL,  Salisbury,  Md. — Order  issued  for 
revocation  of  license. 

WBAX,  Wilkes-Barre,  Pa.  ;  WQDM,  St. 
Albans,  Vt. — Hearings  ordered  on  renewal 
of  licenses. 

WALR,  Zanesville — Grant  of  power  in- 


crease corrected  to  include  "contingent 
upon  change  of  frequency  of  WCOL  to 
1200  kc." 

WCOP,  Cincinnati — Granted  stay  of  or- 
der 10-10-39  granting  applic.  WCOL  to 
change  to  1200  kc  250  w  unl.,  ans  sus- 
pended same  pending  filing  of  rehearing 
petition. 

OCTOBER  26 

NEW,  Saginaw  Bcstg.  Co.,  Saginaw, 
Mich.— Granted  CP  1200  kc  100-250  w  spec.  ; 
and  NEW,  Gross  &  Shields,  Saginaw, 
granted  CP  950  kc  500  w  D. 

NEW.  Moody  Bible  Institute  Radio  Sta- 
tion, Chicago — Denied  CP  non-commercial 
high-freq.  station  100  w  unl. 

Greater  N.  Y.  Bcstg.  Corp.,  New  York — 
Granted  license  1100  kc  5  kw  unl.,  WPG  to 
cease  operating  in  Atlantic  City,  as  will 
WOV,  New  York. 

NEW,  Spartanburg  Adv.  Co.,  Spartan- 
burg, S.  C. — Granted  CP  1370  kc  100-250  w 
unl. 

KRSC,  Seattle  —  Granted  CP  change 
trans.,  increase  to  1  kw  on  1120  kc  unl. 

CBS,  New  York — Granted  auth.  transmit 
Ford  Sunday  Evening  Hour  from  Detroit 
and  Dearborn,  through  KTSA,  to  group  of 
stations  in  Mexico,  to  1-7-40. 

WKAQ,  San  Juan,  P.  R. — Granted  exten- 
sion temp.  auth.  rebroadcast  sustaining  pro- 
grams. 

OCTOBER  27 

NEW,  Springfield  Radio  Service,  Spring- 
field, O. — Denied  without  prejudice  petition 
to  intervene  Radio  Voice  of  Springfield. 

WHA,  Madison,  Wis. — Granted  with- 
drawal applic.  CP  change  freq.,  increase 
power,  asking  WMAQ  facilities. 

Applications  .  .  . 

OCTOBER  17 

KFAR,  Fairbanks,  Alaska — License  new 
station. 

WMBR,  Jacksonville,  Fla. — Mod.  license 
to  250  w  N  &  D. 

NEW,  Midland  Bcstg.  Co.,  Watertown. 
S.  D. — CP  1210  kc  100-250  w  unl.,  amended 
to  250  w  unl. 

KFXJ,  Grand  Junction,  Col. — ^Mod.  license 
to  250  w  N  &  D. 

WORC,  Worcester,  Mass.- — CP  increase 
to  1  kw. 

WCNC,  Elizabeth  City,  N.  C— License 
new  station. 

WPTF,  Raleigh — Mod.  license  to  unl., 
directional  N. 

WSKB,  McComb,  Miss. — Mod.  license  tc 
unl. 

KELD.  El  Dorado,  Ark. — CP  Increase  to 
250  w  N  &  D. 

KFJZ,  Forth  Worth — CP  new  trans. 

WHPT,  High  Point,  N.  C— Mod.  CP  new 
trans. 

WHBY,  Green  Bay,  Wis.,  and  KROC, 
Rochester,  Minn. — Mod.  licenses  to  250  w 
N  &  D. 

KXL,  Portland,  Ore.— CP  amended  to 
740  kc  ltd.,  change  antenna. 

KRBM,  Bozeman,  Mont. — License  new 
station. 

KLO,  Ogden,  Utah — Mod.  license  to  5 
kw  N  &  D. 

OCTOBER  18 
NEW,  Yankee  Network,  Alpine,  N.  J. — 
CP  F-M  50  kw. 


NEW  HOME  of  CKGB  and  the  Timmons  (Ont.)  Daily  Press  is  last  word 
in  modernity.  The  Roy  Thomson  radio-newspaper  interests  in  Northern 
Ontario,  recently  reorganized  [Broadcasting,  Oct.  15],  also  include 
CFCH,  North  Bay;  CJKL,  Kirkland  Lake;  the  weekly  French  language 
paper  La  Voix  Populaire,  and  the  weekly  Larder  Lake  Sun.  The  Timmins 
plant  replaces  the  one  which  was  destroyed  by  fire  several  months  ago. 


NEW,  Yankee  Network,  Mt.  Washington, 
N.  H.— CP  F-M  5  kw. 

WNBH,  New  Bedford,  Mass. — CP  new 
trans.,  antenna,  increase  to  250  w  N  &  D, 
move  trans. 

NEW,  Midwestern  Bcstg.  Co.,  Traverse 
City.  Mich.— CP  1370  kc  250  w  unl. 

WPID,  Petersburg,  Va. — Mod.  CP  to 
250  w  N  &  D. 

NEW,  Hazlewood  Inc.,  Orlando,  Fla. — 
CP  1390  kc  I  kw  unl.,  amended  to  500  w 
1  kw  LS.  . 

NEW,  T.  Frank  Smith,  Houston — CP 
1210  kc  250  w  unl. 

WGBR,  Goldsboro,  N.  C. — CP  change 
trans.,  increase  to  250  w. 

WMAM,  Marinette,  Wis. — License  new 
station. 

OCTOBER  19 

WHLD,  Niagara,  N.  Y.— Mod.  CP  re 
trans.,  antenna. 

WCOU,  Lewiston,  Me.  ;  WAPO,  Chatta- 
nooga ;  WCOS,  Columbia,  S.  C.  ;  KMAC, 
San  Antonio  ;  KDRO,  Sedalia,  Mo.  ;  KVRS, 
Rock  Springs,  Wyo.  :  KGLU,  SafEord,  Ariz. 
—Mod.  licenses  to  250  w  N  &  D. 

WSMB,  New  Orleans — Mod.  CP  direc- 
tional antenna,  increase  to  5  kw  N  &  D. 

WTAW,  College  Station,  Tex. — Mod.  li- 
cense re  Sunday  hours. 

WHBF,  Rock  Island,  111. — CP  new  trans., 
increase  1  to  5  kw.,  directional  N. 

WROL,  Knoxville — Auth.  transfer  con- 
trol to  S.  E.  Adcock. 

WGTM,  Wilson,  N.  C. — CP  increase  to 
250  w. 

OCTOBER  24 

CBS,  New  York — Auth.  transmit  Ford 
Sunday  Evening  Hour  through  KTSA  to 
stations  in  Mexico.  . 

WXYZ,  Detroit — CP  directional  N,  in- 
crease to  5  kw  N  &  D. 

WTEL,  Philadelphia — CP  increase  to  250 

"kGKO,  Fort  Worth — CP  directional  N, 
increase  to  5  kw  N  &  D. 

WMGA,  Moultrie,  Ga.— Mod.  CP  increase 
to  250  w  N  &  D. 

NEW,  Cascade  Bcstg.  Co.,  Everett,  Wash. 
— CP  1420  kc.  100-250  w  unl.,  amended  to 
1430  kc.  500  w. 

NEW,  Worcester  Bcstg.  Corp.,  San  Di- 
ego—CP  1430  kc  1-5  kw  unl.,  amended  to 
1420  kc  250  w,  omit  request  for  KECA 
facilities. 

OCTOBER  25 

WSAL,  Salisbury,  Md. — Vol.  assign,  li- 
cense to  Eastern  Shore  Bcstg.  Co. 

NEW,  Anthracite  Bcstg.  Co.,  Scranton 
— CP  1370  kc  250  w  unl. 

WSVA,  Harrisonburg,  Va.  —  CP  new 
trans.,  antenna,  increase  to  1  kw. 

KARK,  Little  Rock — CP  new  trans.,  in- 
crease to   5  kw.  _ 

KLRA,  Little  Rock — CP  directional  N, 
increase  to  5  kw  N  &  D.  _ 

KFYR,  Bismarck,  N.  D. — CP  directional 
N,  increase  to  5  kw  N  &  D.  _ 

WNAX,  Yankton,  S.  D. — CP  directional 
N,  increase  to  5  kw  N  &  D. 

KXOK,  St.  Louis — CP  change  to  630  kc 
1-5  kw,  contingent  WGBF  &  KFRU, 
amended  to  change  antenna,  5  kw  N  &  D. 

KHUB,  Watsonville,  Cal. — Mod.  license 
to  250  w  N  &  D. 

KFEL,  Denver — CP  increase  1  to  5  kw. 

KMED,  Medford,  Ore. — License  increase 
power. 

OCTOBER  26 

KGMB,  Honolulu;  KHBC,  Hilo— Mod.  li- 
censes to  Hawaiian  Bcstg.  System. 

WMEX,  Boston — Mod.  license  to  250  w 

N  &  D.  ^         ^  J 

NEW,  Grand  Rapids  Bcstg.  Corp.,  Grand 
Rapids.  Mich.— CP  1200  kc  250  w  unl. 

WWSW,  Pittsburgh — License  new  equip. 

WHMA,  Anniston,  Ala. — CP  increase  to 
250  w  N  &  D. 

WJPR,  Greenville,  Miss. — License  new 
station. 

KVGB,  Great  Bend,  Kan. — CP  increase  to 
250  w. 

KTSW,  Emporia,  Kan. — License  for  in- 
crease to  250  w. 

WGIL,  Galesburg,  111.— Mod.  license  to 
250  w  N  &  D. 

NEW,  John  R.  Scripps,  Ventura,  Cal.— 
CP  1430  kc  1  kw  unl. 

KGFL,  Roswell,  N.  M. — Mod.  license  re 
hours,  amended  to  unl. 

KFXD.  Nampa.  Id. — Mod.  license  to  250 
w  N  &  D. 

KSAN,  San  Francisco — License  increase 
to  250  w. 

KRIS,  Corpus  Christi,  Tex. — CP  new 
trans.,  antenna,  increase  to  5  kw,  amended 
to  1  kw,  omit  antenna  change. 

WDLP,  Panama  City,  Fla. — Mod.  CP  re 
antenna,  trans,  site. 

KWEW,  Hobbs,  N.  M. — CP  change  to 
1310  kc.  250  w  unl.,  contingent  KFYO. 
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New  Business 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Oxydol),  on  Nov.  4  starts 
What's  My  Namef  on  33  NBC-Red 
stations.  Sat..  7-7 :30  p.  m.  ( reb., 
10:30-11  p.  m.).  Agency:  Blaclvett- 
Sample-Hummert,  Chicago. 

AIR  CONDITIONING  TRAINING 
Corp.,  Toungstown,  on  Oct.  29  started 
Smiling  Ed  McConnell  on  26  NBC- 
Blue  stations.  Sun.,  10 :45-ll  a.  m. 
Agency :  Classified  Adv.  Agency, 
Toungstown. 

IMPERIAL  OIL  Ltd.,  Toronto, 
has  started  weekly  hockey  broad- 
casts on  Canadian  Broadcasting  Corp. 
national  network  and  additional  sta- 
tions. Agency :  MacLaren  Adv.  Co., 
Toronto. 

DETROLA  Corp.,  Detroit  (radios), 
on  Oct.  30  started  sponsorship  of 
thrice-weekly  commentaries  by  Fulton 
Lewis  jr.  on  MBS  stations,  from  10  :30- 
10  -.45  p.  m..  on  WOR.  WHK,  WKRC, 
CKLW.  KH.J,  KFRC;  11:1.5-11:30 
p.  m.  (CST)  on  WGN.  Chicago,  and 
7-7  :15  p.  m.  on  KQV.  KWK.  WDGY. 
WAAB.  WOL  and  WRR  ;  during  lat- 
ter period,  Lewis  is  heard  sustaining 
or  under  local  sponsorship  on  other 
MBS  stations.  Agency :  Bass-LuckofE, 
Detroit. 

CALIFORNIA  FRUIT  Growers  Ex- 
change (Sunkist  oranges  and  lemons), 
on  Nov.  6  starts  for  52  weeks  Hedda 
Hopper's  Hollywood  on  31  CBS  sta- 
tions, Mon.,  Wed.,  Fri.,  6:15-6:30 
p.  m.  (EST).  Agency:  McCann-Erick- 
son,  N.  T. 

Renewal  Accounts 

SIGNAL  OIL  Co.,  Los  Angeles,  on 
Nov.  12  renews  for  52  weeks  Signal 
Carnival  on  12  NBC-Pacific  Red  sta- 
tions. Sun.  7:30-8  p.  m.  (PST).  Agen- 
cy :  Barton  A.  Stebbins  Adv.,  Los  An- 
geles. 

CANADA  DRY  GINGER  ALE,  New 
York,  on  Nov.  14  renews  Information 
Please  on  .58  NBC-Blue  stations, 
Tues.,  8:30-9  p.  m.  Agency:  J.  M. 
Mathes,  N.  Y. 

PET  MILK  SALES  Corp.,  St.  Louis, 
on  Oct.  31  renewed  Mary  Lee  Taylor 
on  62  CBS  stations,  Tues.  and  Thurs., 
11-11:15  a.  m.  (reb.,  1:45-2  p.  m.). 
Agency :  Gardner  Adv.  Co.,  St.  Louis. 

Network  Changes 

JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  Dog  Food),  on  Nov. 
19  shifted  Boi  Becker's  Dog  Chats 
on  30  NBC-Red  stations.  Sun.,  from 
3:45-4  p.  m.  to  5:15-5:30  p.  m.,  and 
on  Dec.  31  adds  21  NBC-Red  stations 
to  the  program  making  a  total  of  51. 
Agency :  Henri,  Hurst  &  MacDonald, 
Chicago. 


News  and  Comment  Programs  Increase 
In  Frequency  Since  Outbreak  of  War 


Big  General  Foods  Lineup 

GENERAL  FOODS  Corp.,  New 
York,  on  Nov.  13  or  Nov.  20  will 
start  a  quarter-hour  program  on 
the  largest  daytime  group  of  NBC- 
Blue  stations  now  used.  Product  to 
be  promoted  and  type  of  progranl 
are  as  yet  undecided,  with  time  set 
at  11:15  to  11:30  a.m.  on  55  to  65 
stations. 


MODERN  INDUSTRIAL  BANK, 
■  New  York,  on  Oct.  28  started  twice 
j  weekly  sponsorship  of  the  daily  news 
I  commentaries  by  Johannes  Steel  on 

WMCA,  New  York,  Saturdays,  7:45- 
1  8  p.m.,  and  Sundays,  8:45-9  p.m. 
I  Agency  is  Metropolitan  Adv.  Co.,  New 

York. 


THE  INTENSE  interest  in  news 
and  news  analyses  which  developed 
during  the  August  crisis  and 
reached  its  peak  with  the  outbreak 
of  war  early  in  September  resulted 
in  a  rush  of  inquiries  from  adver- 
tisers regarding  radio  news  peri- 
ods, enabling  many  stations 
throughout  the  country  to  hang  out 
the  SRO  sign  for  all  programs  of 
this  type.  The  coast-to-coast  net- 
works have  likewise  profited  from 
this  rise  in  news  consciousness, 
nine  of  the  17  such  sponsored  pro- 
grams on  NBC,  CBS  and  MBS 
having  started  since  the  first  of 
September. 

However,  these  national  net- 
works, whose  schedules  already 
contained  almost  as  many  periods 
of  news  and  news  comment  as  is 
compatible  with  good  program- 
ming, have  not  permitted  too  great 
an  increase  in  the  number  of  such 
programs  scheduled.  A.  A.  Schech- 
ter,  NBC  director  of  news  and 
special  events,  told  Broadcasting 
that  NBC  several  weeks  ago  be- 
gan to  curtail  the  number  of  its 
regular  news  programs  and  since 
mid-October  its  news  schedule  is 
approximately  the  same  as  before 
the  August  crisis. 

Flexible  Policy 

"With  so  little  action  on  the 
war  front,"  he  said,  "our  present 
coverage  of  news  is  adequate  and  it 
will  not  be  increased  until  the  situ- 
ation warrants  it." 

Paul  Kesten,  CBS  vice-president, 
on  Oct.  17  notified  all  CBS  adver- 
tisers and  their  agencies  that: 
"CBS  is  currently  broadcasting  a 
carefully  planned  and  regularly 
spaced  schedule  of  news  programs 
covering  the  war  with  due  regard 
to  audience  interest  and  program 
balance.  All  news  broadcasts,  in- 
cluding news  sources,  news  prep- 
aration, and  news  announcers  and 
their  method  of  delivery,  are  sub- 
ject to  CBS  supervision  and  are 
part  of  the  network's  public  re- 
sponsibility. Advertisers  are  re- 
quested to  make  no  plans  for  new 
or  additional  news  broadcasts  with- 
out prior  consultation  with  us." 

Present  schedule  of  news  and 
news  analysis  programs  on  CBS 
includes:  Paul  Sullivan  Reviews 
the  News,  sponsored  by  Brown  & 
Williamson  Tobacco  Co.  (Raleigh 
cigarettes),  Sunday  through  Fri- 
day, 11-11:15  p  .  m.  (EST);  Bob 
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Gar7-edRe23orting,  sponsored  on  CBS 
Pacific  Coast  network  by  Axton- 
Fisher  Tobacco  Co.  (Twenty  Grand 
cigarettes),  Monday  through  Fri- 
day, 5:45-5:55  p.  m.  (PST),  by 
Mennen  Co.  (shaving  cream),  Mon- 
day, Wednesday,  Friday,  7:30-7:45 
a.  m.  (PST),  and  by  Bathasweet 
Corp.,  Tuesday  and  Thursday,  7:30- 
7:45  a.  m.  (PST);  Bob  Trout, 
sponsored  by  Pet  Milk  Sales  Corp., 
Tuesday  and  Thursday,  11-11:05 
p.  m.  (EST),  and  by  Noxzema 
Chemical  Co.,  Tuesday,  Thursday 
and  Saturday,  3:30-3:35  p.  m. 
(EST),  all  these  programs  having 
been  started  since  the  advent  of 
the  war. 

Continuing  on  CBS  are:  Kalten- 
born  Edits  the  News,  sponsored  by 
Pure  Oil  Co.,  Monday,  Wednesday, 
Friday,  6:30-6:45  p.  m.  (EST); 
The  Human  Side  of  the  News  with 
Edwin  C.  Hill,  sponsored  by  Amer- 
ican Oil  Co.  (gasoline),  Monday 
through  Friday,  6:05-6:15  p.  m. 
(EST). 

NBC  News  Programs 

The  five  news  and  news  comment 
programs  now  being  broadcast  on 
NBC  under  commercial  sponsorship 
were  all  contracted  for  prior  to  the 
crisis.  They  include  Jergens  Jour- 
nal with  Walter  Winchell,  spon- 
sored by  Andrew  Jergens  Co.  (hand 
lotion),  on  the  Blue  network,  Sun- 
day, 9-9:15  p.  m.  (EST);  Lowell 
Thomas,  sponsored  by  Sun  Oil  Co. 
(gasoline),  Monday  through  Fri- 
day, 6:45-7  p.  m.  (EST)  on  split 
Blue   network;    Four   Star  News 


with  H.  R.  Baukhage,  sponsored  by 
Palmer  Bros.  Co.  (mattresses),  on 
the  Blue  network,  Sunday,  5:15- 
5:30  p.  m.  (EST);  Rush  Hughes, 
sponsored  by  Langendorf  United 
Bakeries,  on  Pacific  Red,  Monday 
through  Friday,  3:30-3:45  p.  m. 
(PST) ,  and  Richfield  Reporter  with 
various  commentators,  sponsored  by 
Richfield  Oil  Corp.  on  Pacific  Red 
network,  Sunday  through  Friday, 
10-10:15  p.  m.  (PST). 

Three  of  Mutual's  four  spon- 
sored programs  of  news  comment 
have  been  launched  since  the  out- 
break of  the  European  war,  as  fol- 
lows: Raymond  Gram  Swing,  spon- 
sored by  General  Cigar  Co.  (White 
Owl  cigars),  Monday  and  Fri- 
day, 10-10:15  p.  m.  (EST)  ;  Fulton 
Lewis  Jr.,  sponsored  by  Detrola 
Corp  (radios),  Monday,  Wednes- 
day and  Friday,  7-7:15  p.  m. 
(EST)  ;  Listen  America  with  Drew 
Pearson  and  Robert  Allen,  cooper- 
atively sponsored  by  Regal  Shoe 
Co.,  Pontiac  Motor  Car  Co.,  Booth 
Fisheries  Corp.,  and  Jefferson  Fed- 
eral Savings  Loan  Assn.,  Sunday, 
6-6:30  p.  m.  (EST).  Fulton  Lewis 
and  Listen  America  are  available 
for  local  sponsorship  on  other  MBS 
stations.  Elliott  Roosevelt's  America 
Looks  Ahead,  which  started  on  MBS 
last  spring,  is  sponsored  by  Emer- 
son Radio  &  Phonograph  Corp., 
Tuesday,  Thursday  and  Saturday, 
7:15-7:30  p.  m.  (EST). 

Boake  Carter's  thrice  -  weekly 
transcribed  views  on  the  news  are 
broadcast  by  more  than  a  score  of 
stations  throughotit  the  country  un- 
der sponsorship  by  various  local 
advertisers.  A  similar  series,  to 
start  about  the  first  of  the  year, 
has  been  announced  by  Jay  Frank- 
lin, Washington  columnist. 


'Humph!  I'd  swear  that  engineer 
fellow  said  this  new  Western 
Electric  356 A  was  a  honey!" 
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CONGRATULATIONS  were  in  order  when  the  weekly  half-hour  program, 
I  Want  a  Divorce,  started  on  Oct.  15  on  32  NBC-Red  stations  under  co- 
operative sponsorship  of  Food  &  Beverage  Broadcasters  Assn.,  Sunday, 
3-3:30  p.m.  (EST),  with  Sussman,  Wormser  &  Co.  (S  &  W  food  prod- 
ucts), sponsoring  the  West  Coast  repeat,  1-1:30  p.m.  (PST).  This  group, 
closely  associated  with  the  series,  include  (top  row,  1  to  r),  Joe  Parker, 
NBC  Hollywood  director;  Van  Fleming,  writer  who  is  adapting  stories 
for  radio,  and  Bill  Lawi-ence,  agency  producer.  Shaking  hands  are  Emil 
Brisacher,  head  of  Emil  Brisacher  &  Staff,  San  Francisco  agency  servic- 
ing the  account,  and  Sydney  Dixon^  NBC  western  division  sales  manager. 


Late  Personal  Notes 


AFM  Stalemate 
Persists  at  WPEN 

No  Progress  Is  Made  Toward 

Solution  of  Difficulty 

ALTHOUGH  several  meetings  have 
been  held  between  executives  of 
WPEN,  Philadelphia,  and  officials 
of  the  American  Federation  of 
Musicians  local  in  that  city,  no 
progress  has  been  made  towards  a 
solution  of  the  differences  between 
the  two  groups  on  the  amount  of 
money  the  station  should  spend  for 
the  employment  of  union  musicians, 
according  to  Harold  A.  Lafount, 
general  manager  of  the  Bulova 
radio  interests,  who  stated  that  un- 
less some  change  in  the  situation 
develops  in  the  near  future  it  may 
again  become  necessary  for  the  sta- 
tion to  give  notice  to  the  members 
of  its  staff  orchestra,  who  are  work- 
ing on  a  week-to-week  basis  during 
the  discussion  period. 

Concessions  Refused 

Such  action  early  in  October  re- 
sulted in  WPEN's  being  forced  off 
the  air  for  a  day-and-a-half  when 
the  musicians  picketed  the  station 
and  the  announcers,  engineers  and 
other  employes  who  are  members 
of  American  Communications  Assn., 
a  CIO  union,  refused  to  pass 
through  the  picket  line  [BROAD- 
CASTING, Oct.  15].  With  the  rehir- 
ing of  the  musicians,  these  other 
employes  also  returned  to  their 
posts  and  the  station  resumed  nor- 
mal operations. 

Dismissal  of  the  musicians  was 
made  necessary,  Mr.  Lafount 
averred,  because  the  load  of  the 
$42,000  per  year  contract  was  more 
than  the  station  could  stand,  result- 
ing in  a  loss  for  the  year  1938  and 
with  probably  the  same  result  for 
1939.  Contract,  entered  into  sev- 
eral years  ago  by  John  Iraci,  at 
that  time  owner  of  the  station,  calls 
for  an  annual  expenditure  of  more 
than  three  times  the  sum  the  sta- 
tion is  required  to  expend  for  mu- 
sicians under  the  terms  of  the 
standard  national  agreement  drawn 
xip  in  1938  betwen  the  AFM  and  all 
non  -  network  broadcasters,  which 
would  be  approximately  $12,000  a 
year  for  WPEN. 

The  Philadelphia  local,  however, 
refused  to  make  any  reduction  in 
its  previous  contract,  basing  the 
refusal  on  a  clause  in  the  national 
agreement  that  no  station  could  re- 
duce its  annual  expenditure  for  mu- 
sicians and  stating  that  it  had  no 
jurisdiction  in  the  matter,  since 
the  terms  of  the  general  agreement 
had  been  formulated  by  the  AFM 
international  executive  board. 

AFM  President  Weber  likewise 
disclaimed  jurisdiction,  and  the  sta- 
tion has  continued  to  live  up  to  the 
contract,  although  employing  the 
men  on  a  week-to-week  basis  for  the 
past  year.  The  union  has  also  re- 
fused to  submit  the  question  for 
arbitration,  Mr.  Lafount  said. 


LESTER  L.  BIEDERMAN,  chief  en- 
gineer of  WTEL,  Philadelphia,  is  pres- 
ident of  Midwestern  Broadcasting  Co., 
applying  to  the  FCC  for  a  new  250- 
watt  .station  on  1370  kc.  in  Traverse 
City,  Mich.  He  i.s  listed  as  .30%  stock- 
holder, with  William  H.  Kiker  holding 
161/4%,  Drew  McClay  1.5%,  Fred  G. 
Zierle,  16i4%  and  Edward  G.  Bieder- 
man  of  Detroit  22%%.  Mr.  Kiker  and 
Mr.  McClay  are  listed  as  operators  at 
WTEL. 


W.  G.  SKELLY,  president  of  Skelly 
Oii  Co.,  and  owner  of  KVOO,  Tulsa, 
was  saluted  in  a  special  program  on 
WTAQ,  Green  Bay,  Wis.,  when  he 
and  other  Skelly  officials  visited  that 
city  to  attend  a  sales  banquet  com- 
memorating the  20th  anniversary  of 
the  company. 

BOB  CHAPMAN,  sales  manager  of 
WKY,  Oklahoma  City,  is  recovering 
from  an  appendectomy  followed  by 
pneumonia  complications. 

WILLIAM  REID  has  joined  the  CBS 
Hollywood  sales  department  as  com- 
mercial traffic  manager.  He  was  for- 
merly with  the  Los  Angeles  Depart- 
ment of  Water  &  Power. 

JAMES  PARKS,  formerly  of  the  Wil- 
liam Morris  Agency,  Chicago,  has  been 
named  radio  director  of  Rockwell  Gen- 
eral Amusement  Corp.,  that  city. 

WILLIAM  BOND,  formerly  announc- 
er of  WAVE,  Louisville,  and  a  brother 
of  Announcer  Ford  Bond,  has  joined 
the  announcing  staff  of  WHN,  New 
York. 

LAWSON  DBMING,  lor  the  last 
year  staff  announcer  of  WPIC.  Shar- 
on, Pa.,  has  resigned,  effective  Nov.  1, 
to  accept  a  similar  position  with 
WGAR,  Cleveland. 

EVERETT  MITCHELL,  chief  an- 
nouncer of  NBC-Chicago  who  handles 
the  National  Farm  &  Home  Hour, 
was  honored  Oct.  23  at  the  Kansas 
City  convention  of  the  Future  Farm- 
ers of  America.  He  was  presented  a 
gold  key  for  his  work  on  Farm  & 
Home  Hour. 

DALE  ARMSTRONG,  KECA.  Los 
Angeles,  commentator  and  conductor 
of  the  weekly  You  Explain  It  program, 
acted  in  five  different  motion  pictures 
now  in  production,  during  the  week  of 
Oct.  23.  In  addition  he  sold  an  orighial 
manu.script  to  a  major  film  studio  un- 
der title  of  "She  Walks  Alone". 

HUGH  WALTON,  production  man- 
ager of  WCAU.  Philadelphia,  is  the 
father  of  a  boy  born  recently. 

WARREN  SWEENEY,  announcer  of 
WJSV,  CBS  Wasbington  key,  has 
been  transferred  to  the  CBS  New  York 
announcing  staff. 


HERMAN  E.  FAST,  for  the  last  five 
years  with  the  sales  staff  of  WKRC. 
Cincinnati,  was  named  sales  manager 
Oct.  27.  succeeding  William  .1.  Wil- 
liamson, who  has  joined  the  sales  staff 
of  Ralph  H.  .lones  Agency,  Cincinnati. 
Mr.  Fast  formerly  was  with  the  sales 
promotion  department  of  Bei'key  & 
Gay  Furniture  Co.,  Chicago,  and  with 
General  Outdoor  Advertising. 

BLAINE  CORNWELL.  production 
manager  of  KXOK,  St.  Louis,  has 
been  appointed  program  director,  suc- 
ceeding Allen  Franklin,  who  has  joined 
the  Carl  Wester  Agency.  Chicago  pro- 
ducers. Mr.  Cornwell  started  with 
WRC,  Washington,  in  1929  and  has 
served  with  WFBR,  Baltimore,  and 
KVOO,  Tulsa. 

HARRY  GROVE,  formerly  of  KCKN. 
Kansas  City,  Kan. ;  Frank  Dent,  of 
KWFT,  Wichita  Falls.  Tex.:  Charles 
Davis,  of  KCMO.  Kansas  City,  and 
Duke  Robinette  have  joined  the  an- 
nouncing staff  of  KITE,  Kansas  City. 
Bill  Squires,  KITE  announcer,  was 
married  recently. 

WALTER  P.  DOWNS,  formerly  with 
NBC  as  a  studio  engineer  and  recent- 
ly announcer  of  a  CBC  program,  as 
well  as  radio  director  of  MacLaren 
Adv.  Agency,  Montreal,  has  formed  an 
agency  at  2313  St.  Catherine  St.,  W, 
Montreal,  specializing  in  radio. 

WILLIAM  SALATHE,  formerly  of 
KOMA,  Oklahoma  City,  has  joined  the 
sales- staff  of  KTSA,  San  Antonio.  Bob 
King,  formerly  of  KDKA,  Pittsburgh, 
has  joined  the  KTSA  continuity  staff. 

ALBERT  C.  MUELLER,  with  the 
Chicago  Herald  d  Examiner  for  the 
last  17  years,  has  been  named  director 
of  the  new  merchandising  and  research 
department  of  Russell  M.  Seeds  Co.. 
Chicago. 

P.  E.  DENTON  has  been  named  head 
of  the  merchandising  department  of 
KLRA,  Little  Rock. 

FRANK  .lARMAN,  manager  of 
WDNC,  Durham,  N.  C.  is  the  father 
of  a  girl  born  Oct.  24. 

EARL  PUDNEY.  program  director  of 
WAGA,  Atlanta,  and  Mrs.  Pudney  are 
the  parents  of  a  nine-pound  son,  born 
Oct.  20. 


IRKED  BY  UNION 

Petrillo  Protests  Tactics  I 
 Of  Elevator  Group  ' 

UNION  methods,  such  as  he  is  said 
to  have  employed  in  forcing  Chi- 
cago radio  stations  to  employ 
"platter-turners"  for  their  tran- 
scribed programs,  have  backfired 
on  James  C.  Petrillo,  president  of 
the  Chicago  Federation  of  Musi- 
cians. When  the  Chicago  Park 
Board,  of  which  he  is  a  member, 
faced  a  demand  of  Mathew  Taylor, 
head  of  the  Chicago  Elevator  Op- 
erators &  Starters  Union,  to  em- 
ploy 10  elevator  operators  to  watch 
the  escalators  and  two  automatic 
elevators  in  the  Board's  new  admin- 
istration building,  Mr.  Petrillo 
switched  characters  and  met  the 
idea  with  derision. 

Mr.  Taylor  appeared  at  a  board 
meeting  Oct.  24  to  point  out  that 
the  building's  automatic  equipment 
was  depriving  elevator  operators  of 
bona  fide  jobs  and  demanded  that 
10  operators,  who  would  draw  sal- 
aries aggregating  $24,000  per  year, 
be  put  on  duty.  Irked  at  Mr.  Tay- 
lor's failure  to  respond  to  Board 
President  Robert  J.  Dunham's  ex- 
planation of  budget  troubles  with 
anything  more  gracious  than  term- 
ing him  "anti-labor",  Mr.  Petrillo 
rose  in  indignation  and  verbally 
blasted  the  union  leader  from  the 
chamber. 

"What  do  you  mean  coming  here 
and  trying  to  shout  this  board  into 
submission?  It's  an  insult  to  us," 
declared  Mr.  Petrillo.  "You're  not 
speaking  for  labor.  I've  been  active 
in  labor  for  years  and  I  know  labor 
wouldn't  have  anybody  like  you 
speaking  for  it." 

Mr.  Petrillo  not  so  long  ago  was 
in  the  forefront  of  the  AFM  drive 
to  force  broadcasters  to  employ  stu- 
dio musicians,  whether  they  per- 
formed or  not,  which  ended  in  the 
existing  contract,  now  slated  for 
renewal. 


B  &  W  Starts  Discs 

BROWN  &  WILLIAMSON  Tobac- 
co Co.,  Louisville,  has  started  Twi- 
light Trail,  twice  weekly  15-minute 
transcriptions,  on  13  stations  for 
its  Avalon  cigarettes.  For  the  same 
product  the  firm  is  using  five  week- 
ly one-minute  announcements  on 
WMBD  WFBM  WCBS  KFEQ 
XEBG.  The  firm  is  also  using  Twi- 
light Trail  on  six  stations  for  Big 
Ben  tobacco.  For  its  Bugler  tobac- 
co, the  company  is  using  Plantation 
Party,  half-hour  weekly  disc  show 
on  11  stations.  For  Wings  ciga- 
rettes, a  daily  15-minute  program 
titled  Sports  Review  and  featuring 
Dan  Bowers  has  started  on  KGB, 
San  Diego,  Cal.  The  firm  is  also 
using  John  B.  Hughes  in  News  & 
Vietvs,  thrice  weekly  quarter-hour 
live  series,  on  29  stations  of  the 
Don  Lee  Network  for  Avalon  ciga- 
rettes. Russell  M.  Seeds  Co.,  Chi- 
cago, handles  the  account. 


PROMOTIONS  of  W.  R.  Link  to 
local  sales  director  and  of  Wayne 
Johnson  to  production  manager,  were 
announced  Oct.  25  by  Warren  P.  Wil- 
liamson Jr..  president  of  WKBN, 
Youngstown,  O.  Mr.  Link  has  been  on 
the  station's  sales  staff  for  a  year,  hav- 
ing started  in  radio  as  a  commentator. 
Mr.  Johnson  joined  WKBN  three 
years  ago  as  an  announcer  and  after- 
ward served  as  director  of  its  music 
department. 


JOHN  BLAIR  &  Co.  on  Oct.  27  an- 
nounced its  appointment  as  national 
representative  of  KFYR,  Bismarck, 
N.  D. 
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RCA  1-E  Transmitter.  Consists  of  2  units  which 
match  in  appearance  and  dimensions  and  are 
integrally  designed  for  use  together.  One  is  the 
RCA  Type  250-DExciterUnit— the  other  an  RCA 
1  kw.  ampfifter-modulator  unit  of  new  design. 


The  RCA  1-E  transmitter  is  designed  for  stations  oper- 
ating with  licensed  powers  of  1,000  watts,  500  watts, 
500/ 1,000  watts  or  250/1,000  watts.  Employing  the  very 
latest  type  high  efficiency  tubes  and  featuring  straight- 
forward circuits,  it  is  the  most  efficient  1,000  watt  trans- 
mitter developed  to  date.  It  offers  the  simplest  and  most 
nearly  foolproof  tuning  and  operating  procedure.  Uses 
high  level  modulation. 

The  1-E  has  many  special  features— features  you  will 
find  only  in  this  de  luxe  equipment.  Some  of  these  in- 
clude a  total  of  26  meters  for  the  facilitation  of  tuning 
and  operation,  an  auto -transformer  for  compensating 
line  voltage  fluctuations,  a  variable  output  coupling  sys- 
tem for  the  maintenance  of  power  output  at  specified 
value,  a  dummy  antenna  for  testing  operations.  The  1-E 
has  an  exceptionally  complete  control  system— provid- 
ing protection  not  only  for  personnel  and  equipment, 
but  also  facilitating  automatic  or  manual  starting,  in- 
stantaneous power  change-over,  etc.  This  outstanding 
new  transmitter  has  many  other  features,  too— is  equip- 
ment you  will  recognize  as  definitely  superior. 


SPECIFICATIONS 

Rated  operating  power — 1,000  watts 

Radio  frequency  range — 550-1,600  ices. 

Radio  frequency  stability — +10  cycles 

Modulation  capability— 100% 

Audio  frequency  response  (+1.5  db.)  30- 
10,000  cycles 

Audio  distortion  (50  to  7,500  cycles)  3% 
RMS.  max. 

Background  noise  and  hum  level — minus 
60  db. 

Power  supply— 230  volts,  50/60  cycles, 
single  phase 

Powerconsumption(nomodulation)4.8kw. 

Dimensions  (over  all)  76-1/4  inches  by 
25-1/4  inches  by  84-1/8  1  nches 


Weight  (approx.)  3,000  lbs. 


RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J.  •  A  Service  of  the  Radio  Corporation  of  America 
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When  2,438  listeners  write  a  manufacturer  to 
tell  him  his  product,  advertised  on  WLS,  is 
not  carried  by  their  dealers — it  must  be  evi- 
dent that  WLS  creates  a  demand  for  WLS 
advertised  goods. 

That's  exactly  what  happened  to  a  flour 
manufacturer — from  ten  quarter-hour  morn- 
ing programs  on  WLS.  It's  happened  before 
— to  many  others,  and — if  you'll  pardon  our 
boasting — it  can  happen  to  a  lot  more. 

All  you  need  to  do  is  use  WLS  to  sell  your 
merchandise  to  Chicago  and  the  great  Mid- 
West  market.  After  all,  in  advertising  and 
selling,  nothing  takes  the  place  of  results. 
WLS  gets  them. 


WL5 

The  Prairie  Farmer  Station 

Burridge  D.  Butler,  President      (Chicago)      Glenn  Snyder,  Manager 


Ask  Johi  Blair 


SMOOTHS  THE  ROAD 

TO  flew  Cngland  SALES 


npHE  Colonial  Network,  with  its  wide  coverage, 
has  the  power  to  smooth  the  road  to  sales  in  the 
18  important  trading  areas  that  make  up  the  New 
England  market — the  market  in  which  per  capita 
retail  sales  are  $333,  or  5%  more  than  the  national 
per  capita. 

You  need  all  of  these  market  sectors  in  order  to  do 
a  thorough  selling  job,  because  each  one  is  a  vital 
part  of  an  expansive  circle  that  includes  the  centers 
where  population  and  retail  sales  are  largest. 

Use  The  Colonial  Network  to  sell  New  England 
economically. 
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TELEVISION 


KSTP 
EXHIBIT  "W" 


706,619  men,  women,  and  children 
jammed  through  the  turnstiles  to 
set  a  new  attendance  record  at  the 
1939  Minnesota  State  Fair.  And  for 
these  folks  —  representatives  of  the 
hig  8th  Retail  Market  —  KSTP  was 
Exhibit  *'A."  They  witnessed  spe- 
cial programs  produced  on  the  Fair 
Grounds  .  .  .  heard  and  saw  radio 
by  visiting  their  favorite  station. 
Throughout  the  year,  their  favorite 
station  visits  them.  And  this  year, 


for  the  first  time  at  any  state  fair, 
KSTP  brought  them  actual  tele- 
vision demonstrations  of  races,  4-H 
displays,  grandstand  spectacles, live 
stock  exhibits,  personalities.  Fall, 
winter,  spring  or  summer  —  the 
Northwest  turns  first  to  KSTP — for 
news,  for  entertainment,  for  infor- 
mation about  your  product.  Reach 
this  great  market  through  its  favor- 
ite medium  .  .  .  KSTP,  key  station 
of  the  Minnesota  Radio  Network. 


KSTP  50,000  Watts 
Edward  Petry  &  Company    •    National  Representatives 


so,ooo 


NBC 


BASIC 


All  we  want  is  a  ''monicker' 
For  our  PRIMARY  AREA 


THIS  CONTEST  FOR  ADVERTISING  MEN  ONLY 


$500!!!  CASH 


For  the  Best  Name  for  the 
Territory  Covered  by  the  Pri- 
mary Area  of  WMT,  KRNT, 
KSO  and  WNAX. 

We  could  ask  you  to  tear  off  the 
top  of  your  radio.  We  could  ask  you 
to  send  us  your  back  copies  of  "The 
Rover  Boys  at  Saskatchewan."  We 
could  ask  you  to  eat  Crunchie- 
Wunchies  three  times  a  day.  But,  by 
golly,  we  won't!  No,  sir,  all  we  want 
you  to  do  is  to  take  a  load  off  our 
minds. 

Frankly,  we've  beat  our  brains 
against  the  wall,  attended  every 
seance  in  town — and  still  can't  think 
of  a  suitable  name  for  the  primary 
area  covered  by  The  Cowles  Stations. 

So,  if  you're  an  advertising  man  or 
woman,  get  busy,  cook  us  up  a  punchy 
monicker  like  "America's  Bread 
Basket,"  or . . .  aw,  heck,  you  name  it! 
Incidentally,  we're  paying  $500.00 
!  for  the  best  name. 


HERE  ARE  THE  RULES 


1. 


3. 


Contest  open  only  to  members  of  advertising 
agencies  and  sales  and  advertising  departments 
of  radio  advertisers. 

Entries  must  be  submitted  on  your  firm  letter- 
head. Submit  as  many  names  as  you  desire. 
Mail  to  Contest  Editor,  The  Cowles  Stations, 
Register  and  Tribune  Bldg.,  Des  Moines,  Iowa. 
Entries  must  be  postmarked  not  later  than 
midnight,  December  31,  1939. 
4.  $500.00  cash  will  be  paid  for  the  name  that, 
in  the  opinion  of  the  judges,  most  accurately 
and  completely  describes  the  combined  market 
or  primary  area  of  stations  WMT,  KRNT, 
KSO  and  WNAX.  Entries  will  be  judged  for 
originality,  accuracy  of  description,  and  ap- 
propriateness for  use  in  advertising.  Do  not 
send  elaborate  entries.  In  cases  of  ties,  duplicate 
prizes  will  be  awarded. 
3.  Decision  of  the  judges  will  be  final,  and  all 
entries  become  property  of  The  Cowles  Stations 
for  advertising  or  for  any  purpose  they  choose. 


^-Tv-^  'C^'C^  -CjxJ^  •Cj-\^ 


\    AgiUaud  with  THE  REGISTER  AND  TRIBUNE.  Pe»  Moines,  lowq  | 

Represented  Nationally  by  The  Katz  AGENCY 


FACTS  ON  THIS  RICH 
MARKET  TO  HELP 
YOU  WIN 

Situated  in  a  rich  farming  district,  the 
area  served  by  The  Cowles  Stations  con- 
tains more  than  1,500,000  families  who 
spend  more  than  $1,500,000,000  annually 
with  retailers  in  this  territory. 

The  farms  located  in  this  area  represent 
10.7  per  cent  of  the  nation's  total,  yet  have 
an  actual  value  of  nearly  7  billion  dollars, 
20.5  per  cent  of  the  nation's  total  farm 
value,  with  a  proportionately  high  income. 
One-third  of  the  nation's  hogs  are  raised 
in  this  area  . . .  and  17.6%  of  the  chickens. 

There  are  more  than  1,364,000  radio 
families  in  the  385  primary  counties  that 
can  be  reached  on  the  low  combination 
rate.  The  Cowles  Stations,  Des  Moines, 
will  gladly  send  you  any  further  informa- 
tion you  desire. 

Contest  Closes  Dec.  31,  1939 
. . .  Mall  Entry  Now ! 


St.  Louis  Grocers  are 

pro-KNiox 


NiiGHBORHOOD  DEALER 

"Food  products  advertised  over  KMOX 
are  always  preferred  by  my  customers." 

Fred  Schnuur, 
Fred  Sc/muur'sM'kt,  4332  Natural  Bridge 


MIDTOWN  GROCER 

"KMOX  radio-  advertising  develops  cus- 
toiner  selection  of  name  brands." 

John  F.  Weber,  Jr., 
Jo/m  F.  Weber  &  Brother,  4  200  Olive  St. 


DOWNTOWN  DEALER 

"I  have  found  that  food  products  adver- 
tised over  KMOX  have  been  overwhelm- 
ingly preferred  by  my  patrons." 

Nathan  L.  Horowitz 
The  Finer  Food  Co.,  !  1th  St.  at  Chestnut 


HERE  is  a  "dream"  market  in  which  dealers  give  their 
active  support  to  insure  the  success  of  your  cam- 
paigns. Here  is  a  great  metropolitan  buying-ctnXtr  where 
the  one  radio  station  preferred  by  most  listeners  and  adver- 
tisers is  equally  dominant  in  dealer  influence. 

In  these  voluntary  expressions  of  grocers'  opinion  is  the 
answer  to  why  KMOX  has  carried  44%  of  all  local  and 
national  spot  advertising  placed  on  the  three  St.  Louis  net- 
work stations  during  the  past  ten  months^ 

Years  of  intensive  activity  in  the  St.  Louis  food  field  by 
KMOX  staff  men  (and  such  women  as. Jane  Porter, 
our  Food  Counselor)  are  responsible  for  the  unusual  enthu- 
siasm for  the  station  repeatedly  demonstrated  by  grocers 
throughout  the  KMOX  service  area.  You  can  be  sure  of  this 
added  "lift"  for  your  campaign  (be  it  groceries,  girders,  or 
gardenias)  only  on  KMOX.  Any  office  of  Radio  Sales  will 
gladly  proffer  full  details. 

KMOX  50,000  WATTS  •  CBS  •  ST.  LOUIS 

Owned  and  operated  by  Columbia  Broadcasting  System.  Repre- 
sented by  Radio  Sales:  New  York  •  Chicago  •  Detroit  •  St.  Louis 
Charlotte,  North  Carolina  •  Los  Angeles  •  San  Francisco 


tested  Columbia  Pacific  Network  programs  each  with  real  selling  angles 


MOODS  m  MELODY  WITH  PHIL  STEWART 


Tell  the  ladies  the^things  they  love  to  hear,  in  the  way 
they  love  to  hear  them— and  you'll  soon  win  your  way 
to  their  hearts. . .  (sh-h-h)  and  pocketbooks!  In  Moods  and 
Melody,  Phil  Stewart  —  for  many  years  announcer  for 
that  sensational  sales  builder,  The  Lady  Esther  Serenade 
—proves  again  he  has  a  way  with  women.  They  love  the 


rich,  romantic  tales  he  tells,  the  fascinating  poetry -set 
against  a  background  of  warm  instrumental  music.  And 
to  add  thrill  to  thrill,  popular  young  Clark  Ross  sings 
lilting  love  lyrics.  Yes,  Moods  and  Melody  creates  an 
eager  feminine  following— which  Phil  Stewart  can  trans- 
late into  equally  eager  buying. 


<C  "Glowing"  commercials  cash  in  on  this  show's  romantic  appeal  -  especially  if  Phil  Stewart  weaves  your  sales 
messages  right  into  the  program  ...An  ideal  show  for  sampling  or  premium  offers  of  products  bought  by  women. 


THE  DIXIELAND  ALL  STAR  MIISTRELS 


"Sambo  — how's  the  bes'  way  to  sell  merchandise?" 
"Mr.  Interlocutor— that's  the  mos'  easy  question  yo'  ever 
axed  me !  RADIO-fust.  And  second— all  of  us  dixie- 
land ALL  STAR  minstrels!" 

This  streamlined  minstrel  show,  playing  to  a  live  audi- 
ence, is  packed  with  fun,  laughter,  music,  varieties, 

«  100%  attention  tvhen  Mr.  Interlocutor  and  end-men 
tickets  stimulate  dealer  and  consumer  activity  at  point 


songs,  and  sure-fire  gags  that  are  as  good  today  as 
they  ever  were !  With  writer-producer  Tiny  Stowe  as 
Mr.  Interlocutor ;  and  Jack  Karkwood,  noted  vaudeville 
comic,  and  Bob  Lloyd,  the  West  Coast's  favorite  black- 
face, as  end  men:  this  show  packs  the  kind  of  wallop 
that  leads  to  bigger  sales. 

ad  lib  cojnmercials  .  .  .  Old-time  programs  and  admission 
of  sale  .  .  .  Pictures  of  cast  for  proof  of  purchase. 


TOM  BREIEMArS  SPELLIIG  BEE  LIIER 


-responsive  to  your  sales  suggestions.  For  example: 
two  sustaining  broadcasts,  11,229  soap  an 


age  tops  (237  brands)  were  ^i^piv 
nouncements.  On  the  ii«Stfcil^y  7,  as  a 

r  is  ready 


est  ai 


show,  The  Spel 
bee-lL 


roduct  a^^^f 


From  C-A-T  to  C-A-T-E-G-O-R-E-M-A-T-I-C,  genial 
Tom  Breneman  emcees  this  good,  old-fashioned  "spell 
em  down"  spelling  bee.  There's  a  modern  "trick  quiz" 
for  the  studio  audience.  A  word-list  contest  for  the 
listeners.  And  a  good  time  for  all !  The  audience  is  on 
its  toes  from  start  to  finish  — alert  to  your  commercials 

«  Commercials  incorporated  as  part  of  studio  audience  quiz,  xvith*'smalU^j^j^^^^ best  quiz  answers  .  .  .  Weekly 
listener  prizes  for  best  word  lists,  accompanied  by  proof  of  purchas^^^cTet  distribution  at  point  of  sale. 

Costs  are  surprisingly  low !  A  word  from  you  will  bring  details  at  once— while  these  shows  are  still  available. 

i  mmm  pacific  ietworr 

Palace  Hotel,  San  Francisco  .  .  .  Columbia  Square,  Los  Angeles  ,  .  .  Represented  by  Radio  Sales: 
New  York  .  Chicago  .  Detroit  •  Charlotte,  North  Carolina  •  Los  Angeles  •  San  Francisco 


NO  ADVERTISING  CAMPAIGN  IS  COMPLETE  WITHOUT  WS 


WELCOME,  PRINCE  ALBERT 


Millions  of  loyal  listeners  and  many  new  Mends 
ore  now  hearing  a  part  of  WSM's  Grand  Ole' 
Opry  over  24  Southern  NBC  Stations.  This  pro- 
gram, a  half-hour  show,  is  sponsored  by  the  R.  J. 
Reynolds  Tobacco  Company,  makers  of  Prince 
Albert  "The  National  Joy  Smoke." 
In  choosing  their  talent.  Prince  Albert  first  deter- 
mined America's  program  preference.  Research 
disclosed  that  despite  the  mechanized  sophis- 
tication of  today  America  still  has  a  heart  of 


homespim. 

WSM's  staff  of  250  diversified  artists  ore  capable 
of  putting  on  any  type  program  for  any  product 
or  any  audience.  But  talent  is  only  one  consider- 
ation. 50.000  Clear  Channel  Watts  plus  alert 
merchandising  methods  are  two  other  factors  that 
moke  WSM's  shows  a  success  ...  a  success 
determined  only  by  a  very  definite  sales  increase. 
May  we  show  you  facts  and  figures  that  will  sell 
yovir  product? 


NATIONAL   REPRESENTATIVES,   EDWARD   PETRY   &   CO.,  INC. 


WSM 

NASHVILLE,  TENNESSEE 


IN    THE    CENTER    OF   THE   WORLD'S    GREATEST  OIL  AND  GAS  AREA 
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COVERAGE  FOR  THE  SHREVEPORT  MARKET 

and  more  people  live  within  ISO  miles  of  Shreveport 

Than  In  The  Entire  State  Of  Louisiana 


Unsurpassed  by  any  in  the  United 
States  in  power,  KWKH  is  on  tlie  air 
every  day  from  6  a.  m.  to  12  midnight 
reaching  more  people  within  150  miles 
of  Shreveport  than  there  are  in  the  en- 
tire state  of  Louisiana.  Serving  North 
Louisiana,  East  Texas  and  South  Ar- 


kansas, Shreveport  offers  unexcelled 
sales  opportunities  for  KWKH  radio 
advertisers  who  demand  results.  Now 
is  the  time  for  you  to  cash  in  on  the 
powerful  medium  of  advertising  offer- 
ed by  KWKH  in  this  rich,  able-to-buy 
market. 


A    SHREVEPORT  TIMESSTATIDN 

KWKH 

Shreveport  ^^"t^  Louisiana 
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IN  THE  CENTER  OF  THE  WORLD'S 


CBS 


W   GREATEST  OIL  AND  GAS  AREA 


Again  We  Say- 


IN  FOOD 


IN  ST.  LOUIS 


Last  May  St.  Louis  KWK  advertised  its 
leadership  in  the  St.  Louis  food  field.  At 
that  time  our  baseball  broadcasts  were 
sponsored  by  food  advertisers  which  of 
course  exerted  a  seasonal  influence. 

Now,  with  baseball  off  the  air,  we  wish 
to  repeat  ourselves:  KWK  carries*  as  much 
local  and  national  spot  food  advertising  as 
the  two  other  St.  Louis  network  stations 
combined.  More  exactly,  KWK  carries 
50.6%  in  this  classification,  KMOX  28.2%, 
KSD  2L2%. 

The  facts  underlying  this  leadership  are 
important.  Get  them  from  the  Paul  H. 
Raymer  Company. 


ST.  LOUIS 

KUIK 


Thomas  Patrick,  Incorporated 

HOTEL  CHASE  ST.  LOUIS 

Representative 

PAUL  H.  RAYMER  COMPANY 
New  York        Chicago    -    San  Francisco 


A   typical   week   in   November    (Soap     quarter     hours  excluded). 


The  Ancient  Greek  hears  Users  speak  . .  •  and  this  is  what  they  say: 


is  the  truest  recorded  sound  we've  ever  heard! 


A  demonstration  will  quickly  convince  you  that  Orthacoustic 
is  the  truest  recorded  sound  you're  ever  heard!  That's  why 
so  many  users  of  transcriptions  are  adopting  these  sensational 
new  recordings  that  reproduce  true  sound! 


Transcribed  programs  that  sound  like 
Live  Studio  Broadcasts!  Now  you 
can  have  them — with  the  revolution- 
ary new  RCA -NBC  Orthacoustic 
Transcriptions. 

The  result  of  an  utterly  new  and 
different  system  of  recording  and  re- 
production, developed  by  RCA  and 
NBC  engineers,  these  Orthacoustic 
Transcriptions  make  programs  live 


—  literally!  They  reproduce  every 
sound  with  unmatched  fidelity. Voices 
sound  eager,  inspired,  alive!  Music 
is  heard  in  all  its  brilliant  color. 
In  short,  Orthacoustic  Transcriptions 
provide  the  truest  recorded  sound 
you've  ever  heard! 

Let  us  demonstrate  the  superior- 
ity of  Orthacoustic  Transcriptions  by 
direct  comparison  with  the  ordinary 


kind.  You  will  notice  that  over-res- 
onance, ear-ting,  needle-hiss,  "wows" 
and  "muffles" — all  are  gone.  These 
new  transcriptions  reproduce  only  the 
true  sound  that  has  been  recorded! 

Get  in  touch  with  us  today!  It  will 
be  your  first  move  toward  transcribed 
programs  with  a  Live  Talent  touch! 

RCA-NBC  Orthacoustic  Transcriptions 
give  you  these  advantages 

1  New  High  Fidelity  Reproduction  Quality. 

2  Elimination  of  distortion. 

3  Elimination  of  needle  scratch  and  back- 
ground noise. 

4  Entirely  natural  reproduction  of  speech. 

5  Greater  tone  fidelity  in  reproduction  of 


ELECTRICAL  TRANSCRIPTION  SERVICE  •  NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
RCA  BIdg.,  Radio  City,  New  York;  Merchandise  Mart,  Chicago;  Sunset  &  Vine,  Hollyv/ood 


There's  nothing  Greek  about 
these  raves  Orthacoustic  is  get- 
ting from  enthusiastic  users! 

"as  good  as  local  studio  pickup" 

"complete  absence  of  surface  noise" 

"clarity  exceptionally  good" 

"a  distinct  improvement  in  quality" 

"an  advancement  in  transcription  recording" 

"another  major  improvement  in  NBC 

THESAURUS  library  service" 
"improved  quality  with  less  surface  noise" 

"ORTHACOUSTIC  records  greatly  in- 
crease the  quality,  brilliance  and  natural- 
ness of  tone" 

"considerable  improvement  in  quality  — 
lifelike  tone" 

"results  have  been  excellent  and  come  up 
to  all  expectations" 

"absolutely  no  distortion" 

"considerably  above  anything  we  have  ever 
heard  before" 


ORTHACOUSTIC  TRANSCRIPTIONS 

— ffie  truest  recorded  sound  you've  ever  heard! 


BROADCASTING  •  Broadcast  Advertising 
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Think  it  over  for  about  ten  consecutive 
seconds,  and  you'll  agree  that  "it's  the 
management  that  makes  the  radio  sta- 
tion". Management  determines  every 
station's  personality  and  character — 
therefore  its  popularity  and  integrity 
— therefore  its  audience  and  produc- 
tiveness. Hence  management  is  often 
an  even  more  important  consideration 
than  facilities.  .  .  . 

This  is  one  of  the  big  reasons  why 
Free  &  Peters'  customers  in  the  ad- 


EXCLUSIVE 
REPRESENTATIVES : 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

woe  DAVENPORT 

WHO  DES  MOINES 

WDAY  FARGO 

WOWO-WGL  FT.  WAYNE 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .  .  .  MINNEAPOLIS-ST.  PAUL 

WMBO  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.    .    .    SOUTHEAST    .    .  . 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.    .    .    SOUTHWEST    .    .  . 

KGKO  FT.  WORTH-DALLAS 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KECA  LOS  ANGELES 

KOIN-KALE    PORTLAND 

KSFO-KROW  .  .  .  SAN  FRANCISCO 
KVI  SEATTLETACOMA 


vertising  world  have  been  more  than 
ordinarily  successful  in  radio.  Years 
ago,  we  determined  that  our  "list" 
would  contain  only  well-managed  sta- 
tions. We  do  not  claim  to  represent 
every  well-managed  station  in  America. 
But  we  do  know  that  every  station  we 
represent  is  extraordinarily  well-nian- 
aged. 

And  the  result  is  a  growing  recognition 
among  agencies  and  advertisers  that  it 
pays  to  talk  with  F  &  P. 


FREE  Sr  PETERS,  inc. 

(and  FREE,  JOHNS  &  FIELD,  INC.) 


CHICAGO 
180  N.  Michigan  Ave. 
Franklin  6373 


NEW  YORK 
247  Park  Ave. 
Plaza  5-4131 


DETROIT 
New  Center  Bldg. 
Trinity  2-8444 


SAN  FRANCISCO 
One  Eleven  Sutter 
Suiter  4353 


LOS  ANGELES 
650  S.  Grand  Ave. 
Vandike  0569 


ATLANTA 
617  Walton  Bldg. 
Jackson  1678 


WASHINGTON,  D.  C,  NOVEMBER  15,  1939 


$3.00  A  YEAIt— 15c  A  COPY 


JNetworks  Endorse  Clearance  at  Source 


By    SOL  TAISHOFF 

Miller  Plans  Nationwide  Trip  to  Raise  Music  Capital; 
ASCAP  Attempts  to  Split  Industry  Are  Charged 

Networks'  Copyright  Clearance  Commitment 


FOLLOWING  is  the  statement  included  in  the  document  filed  by  Broad- 
cast Music  Inc.,  with  the  Securities  &  Exchange  Commission  which  for 
the  first  time  places  NBC  and  CBS  on  record  in  support  of  eventual 
clearance  at  the  source  of  copyrighted  music: 

"The  National  Broadcasting  Co.  and  the  Columbia  Broadcasting  Sys- 
tem have  declared  their  approval  of  the  principle  of  clearance  at  the 
source  when  an  economically  and  legally  feasible  method  of  so  clearing 
can  be  devised  which  is  not  unduly  burdensome  to  the  said  networks  in 
comparison  with  their  present  method  of  operation  and  payment,  and 
they  have  declared  that  at  an  appropriate  time  the  said  networks  will 
make  an  earnest  cooperative  effort  with  the  network  affiliates  to  work  out 
such  a  feasible  plan  of  clearance  at  the  source. 

"The  National  Broadcasting  Co.  and  the  Columbia  Broadcasting  Sys- 
tem also  have  declared  their  willingness,  at  an  appropriate  time,  to 
consider  any  proposals  by  their  affiliates  for  a  new  method  of  distributing 
the  cost  of  music,  which  is  not  unduly  burdensome  to  the  said  networks 
in  comparison  with  their  present  method  of  operation  and  payment,  and 
that  nothing  in  this  license  agreement  shall  be  construed  as  working 
against  an  earnest  cooperative  eff'ort  by  the  various  elements  of  the  in- 
dustry to  such  end,  such  effort  to  involve  consideration  not  only  of 
future  payments  of  license  fees  to  Broadcast  Music  Inc.,  but  also  of 
payments  to  other  organizations." 


ARMED  with  commitments  from 
NBC  and  CBS  giving  their  tacit 
'approval  to  copyright  clearance  at 
the  source  when  an  economically 
|and  legally  feasible  method  can  be 
Idevised,  NAB  President  Neville 
iMiller  early  next  month  will  start 
'ia  whirlwind  trip  around  the  coun- 
jtry  to  raise  the  $1,500,000  fund  to 
I'establish  for  the  industry  its  own 
jsupply  of  music. 

1  Disclosure  of  the  network  com- 
i|mitment,  viewed  as  a  basic  consid- 
eration if  the  anti-ASCAP  move- 
ment is  to  succeed,  came  with  the 
[filing  of  the  Broadcast  Music  Inc. 
registration  statement  at  the  Se- 
I  purities  &  Exchange  Commission 
on  Nov.  3. 

'  Appended  to  the  lengthy  regis- 
bration  statement  was  the  declara- 
tion that  the  two  networks  asserted 
i;heir  approval  of  the  clearance  prin- 
ciple "when  an  economically  and 
jtegally  feasible  method  of  so  clear- 
ing can  be  devised  which  is  not 
anduly  burdensome  to  the  said  net- 
jworks  in  comparison  with  their 
lipresent  method  of  operation  and 
payment.  *  *  *"  The  clearance  com- 
mitment, demanded  by  network  af- 
filiates, at  times  threatened  seri- 
busly  to  disturb  the  Broadcast  Mti- 
idc  project. 

Precedent  Smashed 

After  repeated  conferences  pre- 
baratory  to  filing  of  the  registration 
statement,  NBC  President  Lenox 
k.  Lohr  and  CBS  Executive  Vice- 
'President  Edward  Klauber  agreed 
po  the  carefully  phrased  statement, 
i(vhich  was  appended  to  the  regis- 
hration  certificate,  as  required  by 
law  before  a  stock  issue  can  be 
noated.  With  that  precedent-shat- 
tering expression,  industry  leaders 
|/oiced  optimism  over  the  Broadcast 
pMusic  project  and  felt  that  pledges 
made  by  stations  toward  the  $1, 
900,000  project  would  be  forthcom- 
'ing  at  the  district  meetings  already 
'tentatively  scheduled, 
i  Because  no  solicitations  can  be 
(nade  pending  completion  of  SEC 
Scrutiny,  expected  about  Nov.  23, 
|io  district  meetings  have  been 
iJcheduled  prior  to  that  date.  Under 
|bresent  plans  Mr.  Miller,  accom- 
panied by  members  of  his  executive 
ptaff,  expects  to  leave  Washington 
kbout  Dec.  4  to  address  district 
jjneetings  west  of  the  Alleghenies 
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and  east  of  the  Rockies,  returning 
to  Washington  about  Dec.  13  to  I'e- 
main  until  after  the  Christmas 
holidays.  Meetings  in  New  York, 
Boston  and  Philadelphia  also  have 
been  tentatively  scheduled  but  prob- 
ably will  not  be  attended  by  Presi- 
dent Miller  himself.  [See  itinerary 
on  next  page.] 

After  the  Christmas  holidays, 
Mr.  Miller  contemplates  leaving 
Jan.  2  on  the  second  lap  of  his  na- 
tionwide swing,  covering  the  South- 
ern districts,  Texas  and  the  Pacific 
Coast,  winding  up  the  campaign 
tour  about  mid-January.  The 
Broadcast  Music  board,  headed  by 
President  Miller,  has  set  Feb.  1  as 
the  deadline  on  the  fund  solicitation, 
based  roughly  on  contributions  by 
stations  of  50%  of  their  payments 
to  ASCAP  in  1937,  which  includes 
both  stock  purchases  and  contracts 
covering  performing  rights  for  the 
projected  Broadcast  Music  reper- 
toire. If  the  pledges  are  not  forth- 
coming, the  plan  contemplates  re- 
turn of  the  money  advanced. 

The  major  network  commitments 
on  clearance  at  the  source,  it  was 
believed,  would  tend  to  ameliorate 
internal  bickerings  on  the  Broad- 
cast Music  project.  It  is  viewed  as 


driving  the  final  wedge  in  the  in- 
dustry's "united  front"  on  the  per- 
forming rights  situation. 

Calls  for  United  Front 

Meanwhile,  steps  to  avert  pur- 
ported ASCAP  approaches  to  cer- 
tain affiliates  "to  separate  branch- 
es of  the  industry"  were  taken  by 
Independent  Radio  Network  Af- 
filiates and  promptly  refuted  bv 
ASCAP.  In  a  bulletin  to  the  IRNA 
membershin.  Samuel  R.  Rosen- 
baum,  WFIL,  Philadelphia,  chair- 
man, along  with  his  associates  on 
the  executive  committee  again 
called  for  a  united  front  on  copy- 
right. He  pointed  out  that  since 
the  special  copyright  convention 
in  Chicago  Sept.  15,  IRNA  has  been 
actively  participating  in  prepara- 
tions for  organizing  Broadcast  Mu- 
sic Inc.  He  described  it  as  the  "only 
alternative  to  monopoly  control  of 
a  product  important  to  our  opera- 
tions." 

The  IRNA  committee  chairman 
then  said  it  had  been  learned  that 
ASCAP  "has  begun  to  approach 
certain  affiliates  with  a  proposal 
calculated  to  separate  the  several 
branches  of  the  industry."  Declar- 
ing that  this  was  "foretold  in  Chi- 


cago and  is  taking  place  as  ex- 
pected," he  said  the  committee  felt 
confident  no  affiliate  "will  succumb 
to  these  blandishments".  The  bene- 
fits of  the  deal  now  being  offered 
by  ASCAP,  he  said,  "wotild  be  il- 
lusory. Our  only  hope  is  to  consoli- 
date our  position  for  the  entire 
future,  not  merely  grasp  at  tem- 
porary comfort  for  today." 

Mr.  Rosenbaum  said  that  the 
NAB  Copyright  Committee  had  re- 
ceived from  the  networks  assur- 
ances that  they  would  make  no  deal 
with  ASCAP  without  the  affiliates. 
This,  he  added,  was  regarded  by 
the  industry  as  a  valuable  protec- 
tion against  the  kind  of  disorgani- 
zation which  split  the  industry  and 
made  it  vulnerable  in  1934.  "It 
would  be  highly  damaging  now  to 
the  united  front  established  for  the 
common  good  of  all,  for  affiliates, 
singly  or  in  groups,  to  run  out  on 
that  understanding,"  he  stated. 

Any  apparent  advantage  now 
seized  by  affiliates  in  ASCAP  nego- 
tiations, Mr.  Rosenbaum  predicted, 
would  lead  to  revisions  of  the  gen- 
eral network-affiliate  structure 
which  would  before  very  long  dis- 
sipate any  temporary  benefits  and 
leave  a  hostility  and  irritation  from 
which  every  affiliate  would  lose.  He 
added  the  only  course  to  pursue 
is  to  stick  together  and  "discuss 
amongst  ourselves  the  distribution 
of  the  total  cost,  instead  of  allow- 
ing our  adversary  to  suggest  it.  It 
should  be  obvious  that  any  sug- 
gestion or  deal  offered  by  ASCAP 
to  separate  the  broadcasting  in- 
dustry must  be  to  the  advantage 
of  ASCAP  and  not  of  the  broad- 
casting industry."  He  asked  affili- 
ates to  communicate  with  the  IRNA 
Executive  Committee  before  he  con- 
siders anything  at  variance  with 
the  program  adopted  by  the  in- 
dustry. 

ASCAP  Denial 

The  IRNA  statement  brought  a 
vigorous  denial  from  ASCAP  that 
it  had  advanced  any  offers  of  terms 
for  new  licenses  to  any  broadcaster 
or  group  of  broadcasters.  E.  C. 
Mills,  chairman  of  ASCAP's  Ad- 
ministration Committee,  told 
Broadcasting  Nov.  9  that  ASCAP 
.  had  not  yet  determined  what 
changes,  if  any,  should  be  made  in 
its  present  contracts  with  stations. 

"We  have  a  committee  studying 
the  question,"  he  said,  "not  a  nego- 
tiating committee  but  one  appointed 
to  investigate  the  effects  of  the 
present  contract  and  to  report  its 
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findings  to  the  Society,  recommend- 
ing a  formula  on  which  to  proceed. 
Until  that  committee  makes  its  re- 
port, and  until  that  report  has  been 
approved,  no  one — no  officer  of 
ASCAP — has  any  authority  to  talk 
terms  with  broadcasters." 

Admitting  that  many  broadcast- 
ers have  come  to  ASCAP  to  discuss 
the  situation  and  that  conversations 
had  been  held,  Mr.  Mills  said  that 
the  present  contract  has  more  than 
a  year  to  run  and  that  at  this  time 
he  did  not  know  whether  ASCAP 
would  elect  to  deal  with  NAB  or 
would  make  its  contracts  with 
broadcasters  individually.  He  re- 
iterated that  ASCAP  had  made  no 
proposals  to  anyone  and  denounced 
as  "absolutely  untrue"  the  state- 
ment in  the  IRNA  letter. 

The  registration  statement  for 
Broadcast  Music  Inc.  filed  with 
SEC,  follows  closely  the  plan  as 
outlined  at  the  Sept.  15  special  con- 
vention of  the  NAB  by  Sydney  M. 
Kaye,  NAB  copyright  counsel 
[Broadcasting  Sept.  15-Nov.  1].  It 
is  specified  that  each  broadcaster 
for  its  performing  right  license 
with  Broadcast  Music  shall  pay  a 
sum  equal  to  40%  of  the  total  paid 
ASCAP  during  1937.  The  figure  of 
50%  of  the  ASCAP  1937  payments 
is  arrived  at  through  purchase  by 
each  owner  of  a  station  of  stock, 
the  total  purchase  price  of  which, 
at  $5  a  share,  will  most  nearly  equal 
25%  of  the  maximum  amount  pay- 
able by  the  subscriber  to  Broadcast 
Music  under  the  performing  rights 
license  agreement. 

While  the  personnel  of  Broadcast 
Music  under  the  statement  is  lim- 
ited to  members  of  the  NAB  Copy- 
right Committee,  with  Mr.  Miller 
as  president,  and  E.  E.  Revercomb, 
NAB  auditor,  as  secretary  and 
treasurer,  provision  is  made  for 
designation  of  paid  personnel,  in- 
cluding an  executive  vice-president. 

The  term  of  the  Broadcast  Music 
license  to  stations  would  begin  not 
later  than  March  1,  1940.  It  is 
specified  that  payments  made  by 
stations  to  Broadcast  Music  will  be 
on  the  understanding  that  in  the 
event  Broadcast  Music  shall  not, 
by  Feb.  1,  1940,  have  received  suffi- 
cient stock  subscriptions  and  license 
agreements  to  permit  the  effective 
operation  of  the  corporation,  the 
funds  paid  in  will  be  returned. 


Miller's  Itinerary 

FOLLOWING  is  the  tenta- 
tive lineup  of  NAB  district 
meetings  to  be  covered  by 
NAB  President  Neville  Mil- 
ler to  solicit  pledges  for  the 
$1,500,000  Broadcast  Music 
Inc.  project:  District  2,  in 
New  York,  Nov.  28;  District 
7,  Cincinnati,  Dec.  5;  District 
1,  Boston,  Dec.  6;  District  8, 
South  Bend,  Dec.  6;  District 
9,  Chicago,  Dec.  7;  District  10, 
Omaha,  Dec.  8;  District  14, 
Denver,  Dec.  9;  District  12, 
Wichita,  Dec.  11;  District  11, 
Minneapolis,  Dec.  13;  Dis- 
trict 4,  Richmond,  Dec.  16. 
Mr.  Miller  will  attend  all 
save  the  New  York  and  Bos- 
ton meetings.  Far  West  and 
Southern  district  meetings 
have  not  been  scheduled  defi- 
nitely but  will  occur  after 
Christmas,  with  Mr.  Miller 
returning  to  Washington 
about  mid-January. 


Drawn  for  Broadcasting  by  Sid  Hix 

'We  Take  You  Noiv  Direct  to  the  Front  Line,  Where  Mr.  GUh  Will  Describe 
the  Actual  Fighting!" 


Court  Sustains  FCC  Position 
In  Ruinous  Competition  Claim 

Existing  Stations  Must  Show  More  Than  the  Mere 
Loss  of  Revenue;  WLAC  Interference  Ruling 


AN  IMPORTANT  victory  was  won 
by  the  FCC  Nov.  13  in  the  U.  S. 
Court  of  Appeals  for  the  District 
of  Columbia,  which  sustained  in 
principle  the  economic  philosophy 
of  FCC  counsel  that  licensing  of 
new  station  facilities  in  a  given 
area  does  not  in  itself  constitute 
an  appealable  interest  on  the  part 
of  existing  stations  which  would 
suffer  increased  competition. 

In  elucidating  its  former  view  on 
the  competitive  theory,  the  court 
held  in  the  appeal  of  KTSM,  El 
Paso,  Tex.,  from  the  decision 
granting  Dorrance  D.  Roderick  a 
new  local  station  in  that  city,  that 
there  must  be  actual  destructive 
and  ruinous  competition  alleged  be- 
fore it  will  entertain  an  appeal. 
Mere  loss  of  revenue  through  li- 
censing of  new  facilities,  the  court 
held,  does  not  constitute  sufficient 
appealable  grounds. 

Effect  of  Ruling 

In  another  decision,  equally  im- 
portant, the  court  dismissed  the 
appeal  of  WLAC,  Nashville,  from 
the  FCC  grant  of  a  high  power 
regional  assignment  to  WMEX, 
Boston.  It  previously  had  dis- 
missed appeals  of  Yankee  Network 
and  WCOP,  Boston,  from  this 
grant,  raising  the  economic  com- 
petitive issue,  while  WLAC's  was 
premised  primarily  on  interference 
and  technical  grounds.  In  this  case, 
the  court  said  that  objectionable 
electrical  intei'ference  may  be  con- 
sidered on  the  same  basis  as  eco- 
nomic interest  as  appealable 
grounds  and  that  in  each  instance 
if  the  FCC  finds  substantial  evi- 
dence to  support  its  position,  then 
appeals  cannot  be  entertained. 

As  applied  to  the  stations  in- 
volved, the  two  opinions  mean  that 
the  way  now  is  cleared  for  con- 
struction of  the  nev/  stations,  un- 
less attempts  are  made  for  Su- 


preme Court  reviews.  WMEX,  now 
operating  as  a  local  on  1500  kc, 
is  authorized  to  shift  to  1470  kc. 
with  5,000  watts.  The  Roderick  sta- 
tion was  given  a  grant  on  the  1500 
kc.  channel  with  100  watts  full- 
time.  Mr.  Roderick  is  publisher  of 
the  El  Paso  Times  and  also  acts  as 
a  Scripps-Howard  executive  in  the 
Southwest. 

The  dismissals  were  regarded  as 
outstanding  victories  for  the  FCC's 
Law  Department,  headed  by  Wil- 
liam J.  Dempsey,  general  counsel, 
and  William  C.  Koplovitz,  assistant 
general  counsel,  both  of  whom  have 
argued  strenuously  the  competitive 
theory.  While  the  court  did  not  go 
all  the  way  with  their  contention, 
having  several  times  before  repu- 
diated their  contentions  that  com- 
petition, even  if  ruinous,  did  not 
constitute  an  appealable  basis,  it 
nevertheless  did  hold  in  the  KTSM 
case  that  an  effective  showing  must 
be  made  of  destructive  competi- 
tion. It  was  the  court's  first  direct 
statement  of  this  nature,  though 
in  previously  deciding  the  Yankee 
Network  appeal  in  the  WMEX 
case,  it  had  severely  criticized  the 
Commission  contention  on  limitless 
competition. 

The  nature  of  the  court's  opinion 
is  such  that  if  the  FCC  determines 
in  a  given  case  that  the  new  com- 
petition simply  would  have  the  ef- 
fect of  reducing  the  earnings  of 
existing  stations,  that  would  not  be 
sufficient  basis  upon  which  the 
Commissioii  might  be  reversed. 
Thus,  it  was  felt  in  legal  circles 
that  the  FCC  is  armed  with  tre- 
mendous new  powers  and  that,  in 
effect,  it  can  control  the  issues  un- 
der which  stations  might  attempt 
to  appeal,  in  normal  cases. 

In  the  KTSM  case,  in  which  the 
court  previously  had  reversed  the 
FCC's  grant  to  Mr.  Roderick,  Chief 
Justice  D.  Lawrence  Groner  said 


that  the  issue  on  the  new  appea 
was  whether  the  competition  ex 
pected  to  result  from  the  grantinj^' 
of  the  new  station  "will  be  destruc  I 
tive  and  ruinous  as  urged  by  thfi'* 
appellant." 

It  was  pointed  out  the  owner  o: 
an  existing  station  may  content 
in  any  case  that  a  new  station  ma; 
reduce  its  present  income  "but  i 
requires  more  to  justify  the  Com 
mission  refusing  to  grant  the  nev 
license.  A  mere  showing  that  thtv 
income  of  an  existing  station  maj 
be  reduced  if  another  station  en  - 
ters its  field  is  not  sufficient.  Th' 
appellant  recognizes  that  such  can 
not  be  the  criterion  of  economi 
injury  herein,  as  it  charges  tha 
the  competition  complained  of  wil 
be  destructive  and  ruinous.  Thi 
character  of  competition  may  af 
feet  the  public  interest,  conveni 
ence  and  necessity,  which  is  th 
statutory  criterion  under  whic 
the  Commission  must  act." 

Weight  of  Evidence 

Citing  that  in  the  present  cas 
the    Commission   made   its  basi 
finding  that  the  expected  compet 
tion  would  not  immediately  or  u: 
timately  result  in  such  a  reductio ; 
in  the  income  of  KTSM  as  to  re; 
quire  deterioration  of  its  servicH 
the  court  said  this  finding  has  th 
support    of    substantial  evidenc 
and  must  be  sustained.  ; 

"We  therefore  must  hold  the', 
the  granting  of  this  license  vvill  nc  ! 
create  and  foster  the  'unfair,  dt 
structive  and  ruinous  competitio: 
upon  which  appellant  relies  t 
bring  it  within  the  limits  of  See 
tion  402  (b)  (2)  of  the  Commun 
cations  Act  of  1934,  supra,  an 
having  failed  to  show  that  it  is  s 
aggrieved  or  adversely  affected  b, 
the  order  of  the  Commission,  : 
'becomes  our  duty  to  dismiss  tl' 
appeal,'  "  the  court  stated. 

In  taking  up  the  KTSM  center 
tion  that  it  had  not  been  afforde 
proper  opportunity  to  present  or; 
argument,  the  court  said  it  ws 
"very  clear"  that  no  error  had  o< 
curred  in  this  respect.  ' 

Interference  Appeals 

In  the  appeal  of  J.  T.  War-' 
owner  of  WLAC,  the  court,  in  a 
opinion  written  by  Associate  Jup 
tice  Justin  Miller,  pointed  out  thi 
WLAC  had  claimed  that  objection 
able  interference  would  be  cause' 
to  WLAC. 

"The  considerations  upon  whic 
we  held,  in  the  Yankee  Networ 
case,  that  injury  to  economic  ii 
terests  may  be  sufficient  to  brir 
a  station  license  holder  within  tl' 
terms  of  Section  402  (b)  (2)  i 
an  aggrieved  person  are  equal 
applicable  in  the  case  of  objectio 
able  interference,"  the  court  sai 
"The  question  then  arises  wheth 
the  Commission's  findings  and  d 
termination  concerning  tlie  que 
tion  of  electrical  interference  fin^ 
substantial  evidential  support 
the  record.  In  the  opinion  of  tt 
court  they  do,  and  consequent' 
the  assigned  reason  for  appeal  ^ 
not  supported  by  the  record." 

This  language  caused  some  dou 
in  the  minds  of  practitioners, 
appeared  the  court  had  accept' 
the  word  "objectionable"  as  syno 
ymous  with  "ruinous"  whereas 
{Continued  on  page  77) 


Page  14  •  November  15,  1939 


BROADCASTING  •  Broadcast  Advertisir 


Transcontinental  Prepares  for  Jan.  1  Debut 


Stations  Offered 

30%  of  Their 
;        Card  Rate 

■  THE  PHENOMENAL  rise  of  El- 
'j  liott  Roosevelt  in  radio  takes  on 
M  national  aspect  with  the  formation 
|)jof  Transcontinental  Broadcasting 
System,  projected  as  a  fourth  na- 
tionwide  network  to  make  its  debut 
a  Jan.  1  with  the  business  backing  of 
ii  Blackett-Sample-Hummert  Inc.,  the 
6  nation's  top  agency  in  dollar  vol- 
li  ume  of  radio  placements, 
ii     While  the  President's  son,  him- 

i  self  both  a  broadcast  executive  and 
ti  commentator,   holds   no  executive 

0  post  in  Transcontinental,  he  never- 
j  theless  is  the  spark  plug  in  its  pre- 

operation  negotiations  and  prestim- 
ably  will  become  its  chief  factotum. 
IJohn  T.  Adams,  executive  viee-pres- 
5  ident  of  Mr.  Roosevelt's  Texas  State 
i;  Network,  who  in  1933  undertook 
5  formation  of  another  network,  is 
Ij^'the  Transcontinental  president.  All 

ii  legal  and  contractual  matters  are 
t]i  being  handled  by  William  A.  Porter, 
t.|  Mr.  Roosevelt's  personal  Washing- 

1  ton  attorney  and  counsel  for  Hearst 
)|j  Radio  Inc.,  who  sits  as  vice-presi- 
i  dent  and  a  director  of  Transconti- 
nental. 

I  Time  Commitments 

'  Since  announcement  of  the  pro- 
'I  ject  a  fortnight  ago,  broadcasting 
'j  circles  have  been  intensely  curious 
'j  about  its  manifold  details.  Stations 
'I  in  every  major  market  in  the  coun- 
'1  try  and  in  quite  a  few  minor  ones 
have  been  contacted  by  the  Trans- 
'j  continental  organization.  Premised 
largely  on  commitments  for  time 
'2  procured  from  officials  of  B-S-H, 
'  Transcontinental  is  guaranteeing 
i!  stations  a  minimum  of  15  hours  of 
)!i  commercial  business  a  week,  along 
l{  with  full  sustaining  service.  The 
f  body  of  the  Transcontinental  con- 
tract  is  a  verbatim  copy  of  the 
standard  form  of  CBS  contract, 
with  the  exception  of  the  rate 
;  schedule.  Payment  to  stations  for 
i  commercials  is  based  on  a  sliding 
;  scale  varying  with  power  and  po- 
I'  tential  audience  but  in  most  cases, 
I  the  proposition  is  understood  to  be 
I  30%  of  the  station's  published  na- 
il tional  rate  for  the  first  15  hours  per 
week  of  night  time  minus  the  usual 
ij  agency  commission,  with  an  option 
J,  at  the  same  compensation  rate  for 
j  the  next  6  night  hours.  Broadcast- 
,  ers  report  variations  of  this  sched- 
fj  ule  have  been  offered  in  certain 
'  cases. 

v     The  standard  form  of  contract 
9  carries  a  clause  providing  for  ex- 
;j  elusive  association  with  Transcon- 
j  tinental  in  the  particular  city.  This 
J  provision,  however,  is  being  deleted 
j|  where   stations   propositioned  are 
.  now  on  existing  networks. 
,     Transcontinental's  announcement 
j;  immediately  drew  the  opposition  of 
ji  the  newest  nationwide  chain — Mu- 
tual— which  served  notice  on  its 
affiliates  that  they  were  bound  by 
contract  to  continue  with  that  net- 
work.  As  a  matter  of  fact,  it  was 
j  reported  that  Fred  Weber,  MBS 
\,  general  manager,  had  announced 
'  the  intention  of  his  network  to  file 
I  suit  against  Elliott  Roosevelt's  Tex- 


as State  Network  in  the  event  it 
became  aligned  with  the  new  ven- 
ture. It  was  claimed  that  Texas 
State  has  an  exclusive  contract 
affiliation  with  MBS. 

Details  as  to  the  financial  back- 
ing of  Transcontinental  were  lack- 
ing. It  was  learned,  however,  that 
a  number  of  important  figures  in 
radio  had  been  contacted  about  ac- 
quisition of  stock.  Mr.  Roosevelt 
himself  denied  any  major  owner- 
ship interest.  It  was  announced  that 
officers,  in  addition  to  Messrs. 
Adams  and  Porter,  include  Lester 
E.  Cox,  operator  of  KWTO-KGBX, 
Springfield,  and  part  owner  of 
KCMO,  Kansas  City,  vice-presi- 
dent; John  Roberts,  brother  of 
Elzey  Roberts,  publisher  of  the  St. 
Louis  Star-Times  and  president  of 
KXOK,  St.  Louis,  and  KFRU,  Co- 
lumbia, Mo.,  vice-president;  Robert 
M.  Thompson,  manager  of  WJAS 
and  KQV,  Pittsburgh,  secretary, 
and  H.  J.  Brennen,  president  and 
principal  owner  of  WJAS  and 
KQV,  treasurer. 

Financial  Support 

In  addition  to  Messrs.  John  Rob- 
erts, Cox  and  Brennen,  stockholders 
were  said  to  include  Clarence  Cosby, 
national  advertising  manager  of 
KXOK;  Jack  Stewart,  manager  of 
KCMO;  Tom  Evans,  part  owner  of 
KCMO,  and  head  of  Crown  Drug 
Co.,  Kansas  City,  and  Mr.  Roose- 
velt. Directors  of  TBS  are  Messrs. 
Adams,  John  Roberts,  Cox,  Porter 
and  Brennen;  also  C.  N.  Sinclair 
and  R.  E.  Birney,  both  of  Chicago, 
neither  previously  identified  with 
radio. 

Elzey  Roberts  flatly  denied  pub- 
lished reports  that  he  was  finan- 
cially interested  in  TBS,  refuting 
particularly  a  quoted  statement  that 
he  owned  most  of  some  $350,000  in 


OF  EACH  advertising  dollar  being 
spent  in  1939  in  the  industrial  field, 
only  0.1%  is  being  spent  for  radio 
advertising,  according  to  a  recent 
report  of  the  National  Industrial 
Advertising  Assn.  The  report  was 
compiled  from  416  questionnaires 
returned  from  an  initial  mailing  to 
4,474  industrial  companies.  Of  the 
416  firms  reporting,  13  indicated 
their  use  of  radio  advertising  and 
specified  that  an  average  of  2.35% 
of  their  budgets  was  spent  in  radio. 
One  company  with  a  sales  volume 
of  between  |200,000  and  $500,000 
reported  a  radio  expenditure  of  2%, 
while  12  firms  with  sales  volumes 
over  $5,000,000  indicated  an  aver- 
age expenditure  of  2.4%  for  radio 
advertising. 

In  the  major  equipment  or  heavy 
industrial  field  no  company  report- 
ed a  1938  expenditure  for  radio  ad- 
vertising, but  the  1939  breakdown 
indicates  that  10  firms  with  sales 
volumes  above  $5,000,000  are  spend- 
ing 1%  of  their  advertising  appro- 
priations this  year  for  radio.  In  the 
accessory  equipment  field  during 
1938,  one  firm  with  a  sales  volume 
of  between  two  and  five  millions  re- 
ported a  radio  expenditure  of  5%, 
while  in  1939  no  accessory  equip- 


Forming  New  Network 


Mr.  Adams        Mr.  Roosevelt 


stock  in  the  venture.  "Neither  I  nor 
anyone  connected  with  the  St.  Louis 
Star-Times  or  KXOK  owns  or  has 
any  contract  to  purchase  stock  in 
the  Transcontinental  Network," 
Mr.  Roberts  stated. 

"I  have  no  connection  with  it  di- 
rectly or  indirectly,"  he  added,  ex- 
plaining he  had  not  discussed  the 
subject  with  Messrs.  Roosevelt, 
Adams  or  Brennen.  He  added  he 
was  not  critical  of  the  new  enter- 
prise or  anyone  connected  with  it 
but  that  his  expression  merely  "re- 
flects a  burning  desire  on  my  part 
to  stick  closely  to  my  own  business 
which  I  know  a  little  about  and 
stay  completely  out  of  anyone  else's 
business  which  necessarily  I  know 
nothing  about." 

Code  Attitude 

Widely  current  reports  that  the 
network  would  operate  on  an  anti- 
NAB  Code  basis,  by  accepting  com- 
mercials far  outside  the  limits  im- 
posed by  the  code  as  well  as  be- 
tween controversial  speakers,  were 
disclaimed  by  Transcontinental  of- 
ficials. Nevertheless  this  report  was 
prevalent,  particularly  in  commer- 
cial circles.  It  was  pointed  out  that 
B-S-H  commercials  on  the  major 


ment  firms  which  answered  the 
questionnaire  are  using  radio  adver- 
tising. 

Products  Classified 

The  1938  budget  breakdown  indi- 
cates that  one  fabricating  materials 
company  spent  13.7%  of  its  budget 
for  radio,  and  that  two  building  ma- 
terials firms  expended  an  average 
of  0.6%  for  radio.  The  product 
classification  breakdown  for  1939 
shows  that  one  fabricating  mate- 
rials company  spent  22.6%  of  its 
budget  for  radio  advertising,  while 
two  building  materials  firms  spent 
an  average  of  1.5%  of  their  budg- 
ets on  radio. 

In  classifying  products,  the  ques- 
tionnaire defined  major  equipment 
as  heavy  machinery,  construction 
equipment  and  equipment  ordi- 
narily considered  a  fixed  asset.  It 
defined  accessory  equipment  as 
smaller  items  which  are  supplemen- 
tary to  operation  of  major  equip- 
ment. 

Copies  of  the  "National  Survey 
of  Industrial  Advertising  Budgets 
for  1939"  may  be  obtained  from 
NIAA,  100  E.  Ohio  St.,  Chicago, 
for  $2. 


networks  have  been  restricted  con- 
siderably by  virtue  of  network- 
imposed  taboos  on  certain  types  of 
products  and  lengthy  commercials. 
That  agency's  largest  billings  are 
for  daytime  serials  on  behalf  of 
household  accounts. 

While  confirmation  was  lacking, 
it  was  reported  that  WMCA  would 
become  the  New  York  key  of  the 
network,  with  WIND,  Gary,  Ind., 
as  the  Mid- West  (Chicago)  key. 
Conversations  have  been  held  with 
numerous  Pacific  Coast  stations, 
with  efforts  made  to  acquire  the 
California  Broadcasting  System, 
operated  by  the  McClatchy  inter- 
ests, as  the  nucleus  of  the  West 
Coast  setup.  Said  to  be  definitely 
aligned,  in  addition  to  Mr.  Roose- 
velt's Texas  State  Network  of  23 
stations,  are  KXOK,  St.  Louis; 
KQV,  Pittsburgh;  KCMO,  Kansas 
City;  WIL,  St.  Louis;  WJBK,  De- 
troit; KFOR,  Lincoln,  Neb. 

President  Adams  announced  the 
network  would  make  its  formal 
debut  Jan.  1  with  an  exclusive 
broadcast  of  the  Cotton  Bowl  foot- 
ball game  as  the  highlight  of  the 
day's  opening  schedule.  He  pre- 
dicted the  network  would  include  by 
that  time  about  110  outlets,  chiefly 
low-powered  stations,  which  will 
offer  advertisers  network  service 
free  from  the  "red  tape  bugaboos" 
of  NBC  and  CBS. 

With  the  network  to  assume  all 
line  charges,  Mr.  Adams  asserted 
Transcontinental  is  not  asking  sta- 
tions to  donate  any  time  without 
payment.  He  said,  as  Broadcast- 
ing went  to  press,  that  95  stations 
have  already  committed  themselves 
but  he  did  not  indicate  the  number 
of  actually  signed  contracts.  He  de- 
clined to  identify  these  outlets. 

Sold  as  a  Unit 

Because  TBS  will  be  for  sale 
only  as  a  whole,  with  advertisers 
required  to  buy  all  affiliates,  Mr. 
Adams  said  the  network  will  be 
free  from  many  of  the  station  re- 
lations problems  perplexing  other 
networks.  It  will  not  be  broken 
down  into  basic  and  supplementary 
groups,  he  asserted. 

Asked  whether  the  network  would 
operate  outside  the  regulations  of 
NAB  and  whether  it  would  be  nec- 
essary for  affiliates  to  drop  their 
NAB  memberships,  Mr.  Adams  said 
this  was  not  the  case  at  all.  "TBS 
contracts,"  he  declared,  "contain 
a  specific  provision  giving  each 
affiliate  the  right  to  reject  any  pro- 
gram it  does  not  consider  to  be  in 
the  public  interest."  TBS  will  not, 
however,  follow  some  of  the  "ab- 
surd restrictions"  placed  on  clients 
by  other  networks,  he  said,  adding 
he  does  not  believe  that  advertising 
of  laxatives,  for  example,  is  more 
objectionable  than  that  of  cigarettes. 

Mr.  Adams  asserted  that  some  35 
hours  of  business,  totaling  approxi- 
mately $6,250,000  had  already  been 
signed  by  TBS,  including  20  hours 
for  Sterling  Products  and  Ameri- 
can Home  Products  placed  by 
B-S-H.  In  this  connection,  it  was 
learned  that  the  agency's  difficulties 
with  NBC  over  placement  of  tran- 
scribed versions  of  network  pro- 
grams for  supplementary  coverage 
{Continued  on  page  76) 


NIAA  Study  Reveals  Industrial  Firms 
Make  Little  Use  of  Broadcast  Medium 
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First  5  kw.  Night 
Regional  Grants 
Approved  by  FCC 

KMPC,  KIRO,  Get  Fulltime; 

Way  Clear  for  Increases 

KMPC,  Beverly  Hills,  Cal.,  and 
KIRO,  Seattle,  Nov.  14  were  au- 
thorized by  the  FCC  to  operate 
fulltime  on  710  kc.  with  regional 
power.  The  FCC  at  the  same  time 
granted  three  stations  on  the  1400 
kc.  regional  channel  night  power 
increases  to  5,000  watts,  marking 
the  first  horizontal  power  increases 
to  5,000  watts  at  night  on  a  re- 
gional channel.  The  stations  are 
WIRE,  Indianapolis,  KTUL,  Tulsa, 
and  KLO,  Ogden,  Utah. 

KMPC,  owned  by  the  Richards- 
Fitzpatrick  -  Patt  organization  — 
operating  WJR,  Detroit,  and 
WGAR,  Cleveland — and  operating 
with  500  watts  limited  time  on  710 
kc,  under  the  new  authorization 
may  go  to  1,000  watts  night  and 
5,000  day  fulltime.  Also  authorized 
was  removal  of  the  station  to  a 
new  location. 

KIRO,  regularly  assigned  to  650 
kc.  with  250  watts  limited  time, 
has  been  operating  for  the  last 
several  years  under  special  au- 
thorization on  710  kc.  with  1,000 
watts  unlimited  time.  This  special 
authorization  was  made  premanent. 
WOR,  Newark,  is  the  dominant  sta- 
tion on  710  kc,  using  50,000  watts. 

Others  May  Follow  Soon 

Some  50  applications  of  regional 
stations  for  increases  in  night 
power  to  5,000  watts,  pursuant  to 
the  new  allocation  rules,  are  under- 
stood to  have  cleared  the  FCC 
routine  and  await  formal  action. 
There  are  pending  altogether  ap- 
proximately 100  applications  for 
power  increases  to  5,000  watts  full- 
time,  but  in  about  half  of  the  cases 
engineering  conflicts  are  being  dis- 
cussed by  station  representatives 
with  FCC  engineers  and  counsel. 
The  KTUL  grant  specifies  use  of  a 
directional  antenna  for  night  time 
operation;  that  for  WIRE  calls  for 
changes  in  its  directional  system, 
and  that  of  KLO  for  a  change  in 
phasing  of  its  directional. 


Studying  ASCAP  Suit 

ASSIGNMENT  of  Ernest  Myers, 
special  assistant  to  the  Attorney 
General,  to  study  of  the  Govern- 
m  e  n  t '  s  anti-trust  suit  against 
ASCAP  pending  in  the  Federal 
District  Court  in  New  York  for  the 
last  four  years,  was  announced 
Nov.  13  at  the  Department  of  Jus- 
tice. Mr.  Myers  takes  over  the  as- 
signment from  Robert  M.  Cooper, 
who  last  month  joined  the  FCC  as 
a  senior  attorney.  It  was  reported 
no  final  determination  had  been 
reached  by  the  Department  in  con- 
nection with  revival  of  prosecution 
of  the  ASCAP  monopoly  case  pend- 
ing the  outcome  of  the  preliminary 
study. 


ADVERTISING  Club  of  New  York, 
on  Nov.  9  announced  the  following  of- 
ficers were  elected  by  the  1939-1940 
Advertising  and  Selling  Course  class  : 
Walter  T.  Baker  Jr.,  Westinghouse 
Co.,  president ;  Richard  Pallin,  Gen- 
eral Electric  Co.,  vice-president ;  Mar- 
jorie  Wooster,  John  Blair  &  Co.,  sec- 
retary; Walter  F.  McCarthy,  R.  B. 
Davis  Sales  Co.,  treasurer. 


Five  Get  250  Watts 

FIVE  more  stations  were  author- 
ized by  the  FCC,  at  its  regular 
meeting  Nov.  14,  to  increase  their 
night  powers  to  250  watts  in  ac- 
cordance with  recently  adopted 
rules  permitting  locals  to  go  to 
250-fulltime  operation.  They  are 
KARM,  Fresno,  Cal.;  KVOS,  Bel- 
lingham.  Wash.;  K  V  R  S,  Rock 
Springs,  Wyo.;  KMAC,  San  An- 
tonio, Tex.;  KHAS,  Hastings,  Neb., 
the  latter  a  construction  permit. 
[For  earlier  250-watt  grants,  see 
story  on  page  24.] 


Stations'  Education  Board 

WITH  a  view  to  expanding  the 
educational  programs  of  KOIN- 
KALE,  Portland,  Ore.,  formation 
of  an  advisory  board  of  leading- 
Portland  educators  has  been  an- 
nounced by  Henry  Swartwood,  edu- 
cational director  of  the  stations. 
Members  of  the  newly  -  formed 
board  include  Dr.  Alexander  Gold- 
enweiser,  anthropologist  and  soci- 
ologist of  the  University  of  Oregon 
extension  school;  Father  M.  J. 
Early,  president  of  the  University 
of  Portland;  Dr.  George  Bernard 
Noble,  professor  of  political  science 
at  Reed  College;  Ralph  E.  Dugdale, 
superintendent  of  Portland  schools, 
and  Mrs.  Harry  George,  president 
of  the  Portland  Parent-Teacher 
Association.  A  series  of  weekly 
plays  covering  the  best  dramas  of 
the  last  three  centuries  has  been 
approved  by  the  board  as  its  ini- 
tial act.  High  school  drama  groups 
will  be  invited  to  attend  rehearsals 
and  actual  broadcasts. 


AS  EUROPE'S  battleless  war  goes 
into  the  last  half  of  its  third  month 
without  a  major  engagement  along 
the  Western  Front,  a  division  of 
viewpoint  on  the  question  of  war 
coverage  has  arisen  between  A.  A. 
Schechter,  director  of  news  and 
special  events  for  NBC,  and  Paul 
White,  who  occupies  the  same  posi- 
tion with  CBS. 

Aside  from  an  occasional  special 
program  from  abroad,  NBC  has  re- 
turned to  an  almost  "back  to  nor- 
mal" schedule,  limiting  its  regular 
pickups  from  Europe  to  an  8  a.  m. 
program  on  weekdays  and  commen- 
taries from  London,  Paris  and  Ber- 
lin on  Sundays.  CBS,  on  the  other 
hand,  takes  its  listeners  to  Europe 
twice  daily,  8-8:15  a.  m.  and  6:45-7 
each  evening.  "It  may  be  a  differ- 
ent kind  of  war,"  says  White,  "but 
it's  still  a  war  and  as  such  is  worth 
covering." 

When  no  hot  news  is  brewing, 
White  sends  his  European  repre- 
sentatives out  among  the  people  to 
find  out  how  they  are  reacting  to  the 
changed  conditions  the  war  has  pro- 
duced. One  evening  the  daily  round- 
up brought  reports  on  the  most 
popular  stage  shows,  movies  and 
books  in  London,  Berlin  and  Paris. 
Another  broadcast  described  the 
wartime  life  in  country  villages  in 
the  three  warring  nations  and 
others  have  explored  various  other 
aspects  which  combine  to  give 
American  listeners  an  interesting 
picture  of  European  life  today. 

CBS  also  has  its  front-line  cor- 
respondents— William  Henry  with 
the   British   forces,   and  Thomas 


AFM  Disc  Fee  Cut 

A  REVISED  scale  for  mu- 
sicians employed  on  transcrip- 
tions for  library  services,  re- 
ducing by  one-third  the  cost 
of  musicians  on  half-hour 
programs,  was  adopted  by  the 
executive  board  of  the  Ameri- 
can Federation  of  Musicians 
at  its  recent  meeting  in  New 
York.  In  addition  to  the  scale 
of  $18  per  man  for  a  15-min- 
ute  disc,  with  time  of  rehear- 
sal and  recording  not  to  ex- 
ceed one  hour,  the  only  pre- 
vious rate,  the  AFM  now  has 
a  half-hour  rate  of  $24  per 
man,  with  rehearsal  and  re- 
cording time  limited  to  two 
hours.  Two  quarter-hotir  pro- 
grams cannot  be  lumped  to- 
gether as  a  half-hour  show 
under  the  new  rate,  it  was 
said,  and  if  the  music  is  inci- 
dental to  dialogue  the  whole 
program  must  be  recorded  at 
the  same  time.  This  last  pro- 
vision, it  was  said,  is  to  pre- 
vent the  transcription  pro- 
ducers from  asking  musicians 
to  record  short  musical  bits 
for  a  number  of  records  at  a 
single  session. 


Ray-Lite  to  Expand 

RAY-LITE  Co.,  Milwaukee  (Christ- 
mas tree  lights),  has  started  daily 
one-minute  spots  on  WMCA,  New 
York,  and  WCAU,  Philadelphia, 
and  plans  to  expand  the  campaign 
to  other  stations  later.  Cramer- 
Krasselt  Co.,  Milwaukee,  handles 
the  account. 


Grandin,  regularly  stationed  in 
Paris,  with  the  French  troops  along 
the  Maginot  Line.  Both  return  to 
Paris  from  time  to  time  to  broad- 
cast eyewitness  accounts  of  life  at 
the  front.  NBC  has  sent  no  one  to 
the  front  as  yet. 

MBS,  lining  up  with  NBC,  has 
reduced  its  European  schedule  to  a 
Friday  evening  ten-minute  spot, 
with  John  Steele  speaking  from 
London  one  week  and  Waverly  Root 
from  Paris  the  next,  plus  a  ten- 
minute  broadcast  by  Sigrid  Schultz 
from  Berlin  every  other  Sunday. 
Mutual,  however,  agrees  with  CBS 
on  keeping  men  at  the  front  and 
has  Arthur  Mann  with  the  British 
and  Victor  Lusinchi  with  the 
French  troops.  Mann  and  Lusinchi 
record  their  talks  at  the  front,  the 
discs  being  shipped  to  London  and 
broadcast  to  America  from  there. 

All  three  networks  give  their  lis- 
teners a  nightly  analysis  of  war 
news.  Raymond  Gram  Swing  car- 
ries on  for  MBS;  Elmer  Davis  for 
CBS,  and  for  NBC  the  news  is  ana- 
lyzed alternately  by  Hugh  Gibson, 
Baukhage  and  John  Gunther.  All 
three  networks  also  stand  ready  to 
i-eturn  to  intensive  coverage. 


I.  J.  FOX,  New  York  (furriers),  will 
sponsor  on  WHN,  New  York,  for  the 
second  successive  year  the  annual 
"Niglit  of  Stars"  benefit  for  the  United 
Palestine  Appeal,  to  be  held  Nov.  17 
in  Madison  Squrae  Garden,  New  York. 
WHN  will  donate  time  for  the  show, 
which  features  stars  of  radio,  stage  and 
screen,  from  9  :45  to  1  a.m..  while  I.  J. 
Fox  will  thurn  over  the  sponsor's  fee 
to  the  Appeal. 


Publisher's  Group 
May  File  Appeal 

Metro  -  Robbing  Interested  ir 

RCA-Whiteman  Decision 

MOVE  to  make  the  Metro-Robbin:- 
group  of  music  publishers  a  part;, 
to  the  phonograph  record  license 
case  is  being  pondered  by  these 
copyright  holders,  following  the  re- 
opening of  the  question  of  whc 
holds  the  rights,  if  any,  to  restrict 
the  use  of  these  records  in  broad- 
casting, by  the  appeals  of  Paul 
Whiteman,  RCA  and  WNEW  from 
the  decision  of  Judge  Vincent  L. 
Leibell  [Broadcasting,  Nov.  1], 
Julian  Abeles,  counsel  for  the 
Metro-Robbins  publishing  group, ! 
said  that  no  decision  had  beeni 
reached,  but  that  one  would  prob- 
ably be  made  within  the  week. 

If  these  publishers  do  try  to  in-| 
tervene  in  the  appeals,  it  will  be 
on  the  ground  that  the  lower  court 
erred  in  acknowledging  the  record 
manufacturer's  claim  to  a  common 
law  property  right  in  the  records, 
since  the  only  right  the  manufac- 
turer has  to  the  record  of  any  par- 
ticular musical  selection  is  that 
granted  him  by  the  copyright  holder, 
and  that  this  right  is  limited  to  the 
manufacture  of  records  for  home 
use  only.  Metro-Robbins  group's 
right  to  intervene  in  the  hearings 
before  the  U.  S.  Circuit  Court  of 
Appeals  is  specifically  based  on  the 
fact  that  it  granted  to  RCA  the 
recording  licenses  for  the  particu- 
lar numbers  recorded  by  Whiteman 
with  which  the  case  in  the  lower 
court  was  concerned. 

Right  to  Intervene 

Right  of  these  publishers  to  in- 
tervene has  been  questioned  by 
other  attorneys  involved,  who  say 
that  since  the  publishers  were  not 
a  party  to  the  original  suit  and  , 
made  no  effort  to  intervene,  then 
they  have  no  legal  grounds  for 
entering   the   case   at   this  time. 

Music  Publishers  Protective  Assn. 
is  not  planning  to  enter  the  case 
in  court,  according  to  Harry  Fox, 
general  manager,  who  said  that  1 
MPPA  will  stand  pat  on  its  letter 
to  all  broadcasters,  warning  them 
that  the  publishers  do  not  admit: 
RCA's  right  to  carry  out  its  pro-  [ 
posed  licensing  of  broadcasters  to ' 
use  its  records  on  the  air  [Broad-  . 
CASTING,  Oct.  15].  \ 


KDKA  October  Gross , 
Best  Month  in  19  Years 

ALL-TIME  record  for  gross  bill-  j 
ings  in  a  single  month  since  the  | 
station  was  opened  19  years  ago  j 
was    registered    in    October    by  j 
KDKA,   Pittsburgh,   according  to 
S.  D.  Gregory,  general  manager. 
During  the   month   billings  were 
18%  over  October  1938.  New  busi- 
ness booked  by  KDKA  during  Oc- 
tober was   63%    above  the  same 
month  last  year. 

During  the  30-day  period,  time 
and  talent  contracts  for  future  pro- 
gramming aggregated  $102,469,  an 
increase  of  $63,487  over  a  year  ago. 
For  the  first  10  months  of  1939  this 
phase  of  KDKA's  business  was  33% 
above  the  1938  January-October 
period.  During  August,  September 
and  October  billings  on  the  station 
were  17%  over  the  same  three  ! 
months  of  1938,  with  a  large  gain 
in  national  spot  business,  which 
showed  a  40%  increase  in  the  10- 
month  period  fi-om  January  through 
October. 


NBC^  MBS  Use  Few  European  Pickups; 
CBS  Continues  Twice-Daily  Programs 
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Relax  Video  Rules,  FCC  Group  Urges 


Sees  Crucial  Stage  Now; 
Divides  Channels  by 
Population 

CONCLUDING  that  television  as  a 
service  to  the  public  has  reached 
"a  crucial  stage",  the  FCC  Televi- 
sion Committee  Nov.  15  recom- 
mended to  the  full  Commission  a 
relaxation  of  regulations  governing 
;  the  visual  art,  under  which  experi- 
mental stations  would  be  permitted 
to  operate  on  a  limited  commercial 
i'j  basis,  with  program  facilities  or 
funds  contributed  by  advertiser 
sponsors  to  be  used  for  experimen- 
tal program  development  rather 
than  for  profit. 

Following  the  expected  course  the 
committee,  in  its  second  report  on 
television  since  its  formation  early 
this  year,  recommended  a  definite 
•!!  allocation  policy  under  which  two 
pi  classes  of  stations  woiild  be  estab- 
P;i  lished,  along  with  other  safeguards 
y  which  it  felt  might  make  for  evolu- 
pl  tionary  development  of  television. 

■  Power  Limitation 

Because  of  the  status  of  the  art, 
\  the  Committee  found  that  only  the 
3]  seven  lower  frequency  channels  of 
i  the  19  available  for  television  have 
■fj  been  developed  to  the  point  of  read- 
'l  iness  for  technical  service.  It  re- 
^  commended  allocation  of  three  chan- 
nels to  metropolitan  districts  in  ex- 
j  cess  of  1,000,000  population;  two 
channels  to  areas  of  between  500,- 
];  000  and  1,000,000  population,  and 
I  one  channel  to  metropolitan  dis- 
I  tricts  of  less  than  500,000. 
li  Powers  of  stations  so  assigned 
fl  would  not  be  in  excess  of  that  nec- 
1  essary  to  provide  adequate  service, 
jj  However,  in  an  allocation  table  ac- 
.'^  companying  the  report  in  which  a 
tentative  assignment  of  frequen- 
cies to  metropolitan  areas  was  out- 
•,  lined,  the  maximum  allotted  power 
!  was  10,000  watts. 

The  committee  was  not  particu- 
ji  larly  .optimistic  about  the  televi- 
j  sion  outlook,  pointing  out  that  less 
I  than  1,000  receivers  had  been  sold 
since  last  may,  when  RCA-NBC  be- 
!    gan  regularly  scheduled  broadcasts 
I    in  New  York.  The  keynote  of  its 
voluminous    report   was  extreme 
'  caution  lest  orderly  development  be 
i  retarded.   It  acknowledged  recent 
progress  in  visual  radio  but  held  the 
art  is  still  highly  experimental.  The 
1   committee  comprises  Commissioners 
jj   T.  A.  M.  Craven  as  chairman,  Nor- 
jl  man  S.  Case  and  Thad  H.  Brown. 

■  The  new  report  supplements  one 
1   submitted  May  22,  which  described 

television    as    "barely  emerging" 
from  the  first  technical  research 
ij  stage. 

In  lieu  of  the  present  rules  which 
require  a  program  of  technical  de- 
'  I  velopment  before  an  applicant  can 
qualify  for  a  television  license,  the 
committee  suggested  two  classes  of 
experimental     stations.     Class  I 
!  would  be  "experim.ental  research 
stations"  which  would  be  required 
.!  to  contribute  to  technical  develop- 
I,  ment  but  not  to  render  a  service 
1^  directly  to  the  public. 
1       Class  II  stations  would  be  those 
,   licensed  for  program  experimenta- 
'   tion  and  would  be  required  to  oper- 
ate a  minimum  of  five  hours  per 
week.  Stations  in  the  latter  class 


would  be  permitted  to  broadcast 
sponsored  programs. 

However,  the  proposed  rules  set 
out  that  Class  II  stations  "may 
broadcast  sponsored  programs,  pro- 
vided such  sponsorship  and  the  pro- 
gram facilities  or  funds  contrib- 
uted by  sponsors  are  primarily  used 
for  experimental  development  of 
television  program  service.  Solici- 
tation, or  the  offering  on  the  part 
of  a  licensee  to  anyone,  of  its  fa- 
cilities for  hire  as  a  regular  service 
to  the  public  or  as  a  service  to 
sponsors  on  other  than  an  experi- 
mental basis,  is  prohibited." 

Some  question  developed  regard- 
ing the  apparent  conflict  in  the 
suggested  rules  on  commercial  op- 
eration. One  of  the  proposed  rules 
specifies  that  licensees  of  stations 
in  both  classifications  shall  not 
make  any  charge  directly  or  indi- 
rectly for  transmission  of  either 
aural  or  visual  programs,  while  the 
rule  dealing  with  Class  II  stations 
permits  such  sponsorship  with  the 
proviso  that  the  funds  so  contrib- 
uted shall  be  used  primarily  for  ex- 
perimental development.  In  this 
connection,  observers  pointed  out 
that  the  FCC  under  law  cannot 
regulate  rates,  and  therefore  is  in 
no  position  to  specify  what  shall 
be  done  vAth  funds  received  for 
sponsorship.  It  appeared  obvious 
that  the  two  rules  were  directly 
contradictory. 

Time  Sharing 

The  committee  pointed  to  the  pos- 
sible necessity  of  time-sharing  on 
the  seven  available  frequencies  be- 
cause of  the  limited  number  of 
assignments  immediately  available. 
It  also  recommended  that  in  the 
interest  of  competitive  development 
during  the  evolutionary  period  no 
single  licensee  operate  more  than 
one  experimental  station  on  the 
seven  channels  below  108,000  kc. 

Observance  of  the  recommended 
Radio  Manufacturers  Assn.  stand- 
ards for  transmission  and  recep- 
tion by  Class  II  stations  was  urged 
by  the  committee.  Pointing  out  that 
these  relate  only  to  the  seven  lower 
frequencies,  the  committee  urged 
that  not  only  the  standards  but  the 
proposed  engineering  principles  of 
allocation,  as  drafted  by  the  RMA 
[Broadcasting  Nov.  1],  also  be 
approved  as  the  technical  basis  for 
the  FCC's  initial  allocation  plan. 

In  submitting  its  report,  the  com- 
mittee brought  out  that  it  was  re- 
leasing for  publication  only  Part  I 
of  a  three-phase  study.  The  portion 
released  deals  only  with  recom- 
mended policies  and  changes  in  reg- 
ulations, it  pointed  out.  Part  II, 
dealing  with  matters  concerning 
present  licensees,  and  Part  II,  deal- 
ing with  recommendations  concern- 
ing the  various  applications  for  new 
stations  now  pending,  were  sub- 
mitted to  the  FCC  confidentially. 

The  committee  said  it  would  wel- 
come "constructive  criticism"  by 
interested  parties.  If  within  a  rea- 
sonable time  there  is  proper  re- 
quest for  a  public  hearing  on  its 
report  as  a  whole,  as  well  as  the 
recommended  changes  in  existing 
television  rules,  it  urged  that  the 
Commission  consider  scheduling 
such  a  public  hearing. 

The  committee  prefaced  its  rec- 


Radio-Times,  London 
"I'm  knitting  little  blackout  bags  for  the 
valves  (radio  tubes)/' 


ommendations  with  the  observation 
that  the  response  of  the  public,  as 
reflected  by  the  purchase  of  re- 
ceivers, has  been  disappointing  to 
many  in  the  industry.  Pointing  out 
that  less  than  a  thousand  receivers 
have  been  sold  since  last  May, 
nearly  all  in  New  York  City,  the 
committee  said  it  was  unable  to 
gauge  accurately  the  most  impor- 
tant of  the  many  reasons  for  this 
lack  of  interest  on  the  part  of  the 
public.  In  general,  it  ascribed  this 
condition  to  lack  of  facilities  on  a 
nationwide  scale;  lack  of  program 
service  both  in  quality  and  quan- 
tity in  any  community;  hesitation 
to  purchase  costly  receivers  at  this 
early  stage,  and  lack  of  sufficient 
information  on  which  to  base  a  logi- 
cal licensing  policy. 

Despite  these  discouraging  fac- 
tors, the  committee  said  it  was  of 
the  firm  conviction  that  while  the 
public  has  not  been  eager  to  pur- 
chase receivers  at  this  time,  it 
does  not  desire  to  be  deprived  of 
the  opportunity  to  "enjoy  the  bene- 
fits of  television  when  it  is  ready 
for  public  service". 

Another  important  element  was 
described  as  the  cost  of  producing 
programs  which  will  sustain  inter- 
est. It  cannot  be  assumed  that  the 
public  would  be  entirely  satisfied 
with  a  quality  of  television  program 
inferior  to  that  secured  from  com- 
petitive media  such  as  motion  pic- 
tures, particularly  news  reels,  the 
report  pointed  out.  The  average 
cost  of  the  average  motion  picture 
is  approximately  $300,000  and  the 
approximate  cost  of  rendering  tel- 
evision programs  in  New  York  for 
one  week  on  a  12-hour  per  week 
basis  is  $15,000,  it  recited. 

"Thus,  if  television  is  to  become 
a  real  service  to  the  public,  the 
licensees  must  be  adequately  fi- 
nanced and  be  assured  of  an  ade- 
quate revenue  from  the  service 
rendered,"  the  report  stated.  "Not 
only  must  this  huge  cost  be  shared 
by  several  licensees,  but  also  many 
stations  interconnected  in  a  pro- 
gram distribution  system  appear 
at  this  time  to  be  necessary  before 
adequate  program  service  to  the 
public  is  possible." 

To  date,  the  committee  pointed 
out,  no  connecting  links  have  been 
constructed  because  there  are  not 
enough  stations  to  justify  construc- 


tion of  the  chain  facilities,  appli- 
cations for  other  than  television 
technical  research  stations  (Class 
I)  having  come  from  only  seven 
communities  in  the  nation. 

The  committee  said  it  felt  that 
wholesale  distribution  of  receivers 
now  is  unsound  because  it  may  re- 
tard rather  than  accelerate  the 
ultimate  development  of  television. 
Public  purchase  of  receivers  in  ad- 
vance of  proper  television  trans- 
mission would  naturally  create  a 
demand  for  such  transmitters.  At 
the  present  stage  of  development 
good  programs  cannot  be  furnished, 
it  said,  and  the  more  logical  pro- 
cedure would  be  to  render  program 
service  so  attractive  that  the  pub- 
lic will  purchase  sets. 

Without  mentioning  RCA  by 
name,  the  committee  said  that  one 
company,  which  had  pioneered  ex- 
tensively in  television  development 
and  has  influenced  favorably  the 
advancement  of  television,  had  rec- 
ommended relaxing  of  the  restric- 
tions on  commercial  sponsorship. 
This  company  said  the  removal  of 
the  restriction  would  stimulate  de- 
velopment of  television  without  in 
any  way  retarding  logical  progress. 

The  committee  said  it  had  given 
careful  and  sympathetic  considera- 
tion to  this  proposal  but  was  of  the 
opinion  that  at  present  the  claimed 
advantages  of  removing  the  restric- 
tions against  commercialism  do  not 
outweigh  the  disadvantages.  It 
pointed  out  that  there  is  no  circu- 
lation to  attract  any  sponsor  to 
television  as  a  logical  medium  to- 
day and  it  appeared  obvious  that 
before  commercialism  can  become 
feasible,  the  service  should  be  ready 
to  sell  on  some  reasonable  basis  of 
circulation  value  to  the  sponsor. 
On  the  other  hand,  it  stated  there 
is  grave  possibility  that  premature 
commercialization  could  retard  logi- 
cal development. 

Warns  of  Dangers 

There  is  particular  danger,  the 
committee  continued,  "that  adver- 
tising rather  than  entertainment 
or  education  might  easily  become  a 
paramount  factor  in  programs.  In 
addition,  premature  commercializa- 
tion may  easily  lead  to  a  scramble 
for  television  channels  by  unfitted 
applicants  who  have  no  real  public 
service  concept.  It  may  precipitate 
many  stations  in  local  markets  be- 
fore any  source  of  good  programs 
is  available.  Consequently,  it  is 
certain  that  public  reaction  to  tele- 
vision service  would  be  adverse." 

Beyond  that  the  committee  said 
that  immediate  commercialization 
threatens  to  open  the  door  wide  to 
"financial  exploitation  of  the  pub- 
lic without  any  sound  basis  there- 
for." Moreover,  it  said  premature 
commercialization  "might  crystal- 
lize employment  and  wage  levels 
before  a  new-born  art  and  industry 
has  any  opportunity  to  gain  suffi- 
cient experience  to  obtain  the  sta- 
bility in  this  phase  of  the  service 
which  is  so  essential  to  employer 
and  employee  alike." 

Apropos  commercialization,  the 
committee  continued: 

"It  may  be  that  the  time  is  fast 
approaching  when  pioneers  must 
receive  a  return  not  only  on  their 
huge  investment  but  also  must  se- 
cure remuneration  for  operating 
expenses.  Consequently,  the  com- 
mittee feels  that  program  sponsor- 
{Contimied  on  Page  81) 


BROADCASTING  •  Broadcast  Advertising 


November  15,  1939  •  Page  17 


Dominion  Issues 
Wartime  Rulings 

Stations  Post  Regulations  in 
Prominent  Studio  Location 

SIGN  of  the  times  in  Canada  is  the 
bi-lingual  notice,  printed  in  English 
and  French  on  a  12x18  inch  card  and 
posted  in  every  Canadian  radio 
station,  calling  attention  to  the  ex- 
isting state  of  war  in  the  country 
and  listing  censorship  regulations 
now  in  force.  The  notice  has  been 
distributed  to  all  Canadian  stations 
by  Canadian  Broadcasting  Corp. 
for  the  Dominion  Government. 

Wartime  Regulations 

Bearing  the  official  Canadian 
crest,  with  parallel  English  and 
French  text,  the  notice  quotes  sec- 
tions of  the  Defence  of  Canada 
Regulations  applicable  to  radio  sta- 
tions. The  notice  declares: 

Public  Order:  39.  No  person  shall 
by  word  of  mouth  :  (a)  Spread  reports 
or  make  statements,  false  or  otherwise, 
intended  or  likely  to  cause  disaffection 
to  His  Majesty  or  to  interfere  with  the 
success  of  His  Majesty's  forces  or  of 
the  forces  of  any  allied  or  associated 
powers  or  to  prejudice  His  Majesty's 
relations  with  foreign  powers,  or  (b) 
spread  reports  or  make  statements, 
false  or  otherwise,  intended  or  likely 
to  prejudice  the  recruiting,  training, 
discipline,  or  administration  of  any  of 
His  Majesty's  forces. 

Attempts  to  commit  offences,  and  as- 
sisting offenders:  61.  (1)  Any  person 
who  attempts  to  commit  or  does  any 
act  preparatory  to  the  commission  of 
an  offence  against  any  of  these  Regu- 
lations, shall  be  deemed  guilty  of  an 
offence  against  that  Regulation.  (2) 
No  person,  knowing  or  having  reason- 
able cause  to  believe  that  another  per- 
son is  guilty  of  an  offence  against  any 
of  these  Regulations,  shall  give  that 
person  any  assistance  with  intent 
thereby  to  prevent,  hinder  or  interfere 
with  the  apprehension,  trial  or  punish- 
ment of  that  person  for  the  said  of- 
fence. 

Penalties:  63.  (1)  Every  person 
who  contravenes  or  fails  to  comply 
with  any  of  these  Regulations,  or  any 
order,  rule,  by-law,  or  direction,  made 
or  given  under  any  of  these  Regula- 
tions, shall  be  guilty  of  an  offence 
against  that  Regulation.  (2)  Where  no 
specific  penalty  is  provided,  such  per- 
son shall  be  liable  on  Summary  Con- 
viction to  a  fine  not  exceeding  five 
hundred  dollars,  or  to  imprisonment 
for  a  term  not  exceeding  twelve 
months,  or  to  both  fine  and  imprison- 
ment ;  but  such  person  may,  at  the 
election  of  the  Attorney-General  of 
Canada,  be  prosecuted  upon  indict- 
ment, and  if  convicted  shall  be  liable  to 
a  fine  not  exceeding  five  thousand  dol- 
lars, or  to  imprisonment  for  a  term 
not  exceeding  five  years,  or  to  both  fine 
and  imprisonment. 

Notices:  53.  (1)  Any  person  by 
whom  an  order  is  made  in  pursuance 
of  these  Regulations  or  a  person  act- 
ing on  behalf  of  such  a  person  shall 
give  public  notice  of  the  order  in  such 
manner  as  he  may  consider  best 
adapted  for  informing  persons  affected 
by  the  order.  (2)  Any  constable  or 
any  member  of  His  Majesty's  naval, 
military  or  air  forces  or  any  person 
acting  on  behalf  of  the  person  issuing 
any  such  order  as  aforesaid,  may  affix 
any  such  notice  to  or  cause  it  to  be 
displayed  on  any  premises,  vehicle  or 
vessel  and  may  for  such  purposes 
enter  any  premises  at  any  reasonable 
time  during  the  day.  No  person  except 
under  lawful  authority  .shall  remove, 
alter,  deface  or  obliterate  any  notice 
posted  pursuant  to  the  provisions  of 
this  Regulation. 


10,000th  Program 

LEN  SALVO,  organist  of 
WGN,  Chicago,  celebrated  his 
10,000th  program  on  Nov.  11, 
just  8%  years  after  joining 
WGN.  Two  incidents  stand 
out  in  his  career,  says  Len. 
The  night  Mayor  A.  J.  Cer- 
mak  of  Chicago  was  assassi- 
nated he  played  all  night  be- 
tween bulletins.  The  other  in- 
cident involved  an  unknown 
drunk  who  somehow  got  into 
the  studio,  wept  copiously  at 
the  organ  music  and  walked 
quietly  away. 


GENERAL  FOODS  Corp.,  New 
York  (Jell-0  pudding),  on  Nov.  14 
switched  The  Aldrich  Family  on  NBC 
from  New  York  to  Hollywood,  while 
Ezra  Stone,  star  of  the  series,  works 
in  the  film  "At  Old  Siwash,"  now 
being  produced  by  Paramount.  Series 
will  continue  to  be  heard  Tuesday, 
8-8:30  p.  m.  (EST),  over  a  split 
Red  and  Blue  network,  with  West 
Coast  repeat,  8:30-9  p.  m.  (PST). 
Aldrich  Family  subbed  for  the  NBC 
Jack  Benny  show  last  summer,  dur- 
ing the  comedian's  eight-week  layoff. 
Young  &  Rubieam.  New  York,  has  the 
account. 


THIS  trophy,  held  by  Jane  Arend, 
of  the  artists  bureau  of  WSPD, 
Toledo,  will  be  given  to  the  Toledo 
high  school  winning  the  local  foot- 
ball championship.  Three  wins 
gives  permanent  possession. 


Administrative  Board  Within  the  FCC 
Will  Operate  as  a  Junior  Commission 


CBS.  MBS  and  NBC  carried  the  spe- 
cial hour  program  Nov.  11  launching 
the  annual  Red  Cross  Roll  Call  with 
a  speech  by  President  Franklin  D. 
Roosevelt,  introduced  by  I.orman  H. 
Davis,  chairman  of  the  Red  Cross,  and 
appearances  by  stars  of  radio,  stage 
and  screen. 


CREATION  within  the  FCC  of  an 
"Administrative  Board"  compris- 
ing its  general  counsel,  chief  engi- 
neer, chief  accountant  and  secre- 
tary, which  will  function  as  a  sort 
of  "junior  Commission"  on  routine 
matters  and  perform  as  the 
recommendatory  board  on  other 
matters,  was  announced  by  the 
FCC  Nov.  8,  to  become  effective 
Dec.  1. 

Designed  to  expedite  handling  of 
non-policy  matters,  as  well  as  to 
avert  rulings  by  individual  Com- 
missioners which  might  conflict 
with  established  policies,  the  new 
procedure  supplants  that  instituted 
two  years  ago  under  the  adminis- 
tration of  former  Chairman  Frank 
R.  McNinch.  Under  the  old  pro- 
cedure, individual  commissioners 
were  assigned  to  particular  routine 
duties  for  one-month  tenures.  Part 
of  this  practice  will  be  continued 
but  the  Administrative  Board  will 
absorb  the  more  important  phases. 

Under  existing  Commission  per- 
sonnel, the  Administrative  Board 
will  comprise  General  Counsel  Wil- 
liam J.  Dempsey;  Chief  Engineer 
E.  K.  Jett;  Chief  Accountant  Wil- 
liam J.  Norfleet,  and  Secretary  T. 
J.  Slowie.  Three  members  of  the 
board  will  constitute  a  quorum. 

Follows  Established  Policies 

The  order  specifies  that  this 
board  is  designated  to  "determine, 
order,  certify,  report  or  otherwise 
act"  upon  specified  matters  and 
that  it  shall  act  "only  in  accordance 
with  established  policies  of  the 
FCC."  That  portion  of  the  order  re- 
lating to  the  functions  of  the  board 
follows : 

A  Board,  to  be  called  "The  Adminis- 
trative Board",  consisting  of  the  General 
Counsel,  Chief  Engineer,  Chief  Account- 
ant, and  Secretary  of  the  Commission  is 
hereby  designated  to  determine,  order,  cer- 
tify, report  or  otherwise  act  upon  the 
following  matters ;  provided,  however,  that 
said  Board  may  act  in  such  matters  only  in 
accordance  with  established  policies  of  the 
Commission  ;  provided  further  that  three 
members  of  said  Board  shall  constitute  a 
quorum  : 

(a)  all  applications  for  the  Coastal, 
Coastal  Harbor,  Coastal  Telephone,  Marine 


Relay,  Aviation,  Emergency,  and  Miscella- 
neous services,  except  those  falling  under 
paragraphs  (1),  (2),  and  (3)  of  this 
Order  ; 

(b)  upon  all  radio  matters  of  every 
character  (except  broadcast,  and  cases 
falling  under  paragraphs  (1),  (2)  and 
(3)  of  this  Order)  within  the  Territory 
of  Alaska  ; 

(c)  upon  all  applications  for  experi- 
mental authorizations  except :  Class  II  ex- 
perimental stations  to  authorize  experi- 
mentation directed  toward  the  establish- 
ment of  new  services  ; 

(d)  upon  all  broadcast  service  applica- 
tions as  follows  :  for  licenses  following  con- 
struction which  comply  with  the  construc- 
tion permit ;  applications  for  construction 
permit  and  modification  of  construction 
permit  involving  only  a  change  in  equip- 
ment :  applications  for  extensions  of  time 
within  which  to  commence  and  complete 
construction  ;  applications  to  install  fre- 
quency control  equipment ;  applications  re- 
lating to  auxiliary  equipment ;  applications 
for  authority  to  determine  operating  power 
of  broadcast  stations  by  direct  measure- 
ment of  antenna  power ;  applications  for 
modification  of  licenses  involving  only 
change  of  the  name  of  the  licensee,  where 
the  ownership  or  control  is  not  affected ; 
applications  for  construction  permit  or 
modification  of  license  involving  relocation 
locally  of  a  studio,  control  point  or  trans- 
mitter site  not  involving  any  substantial 
change  in  service  area ;  and  applications 
for  relay  broadcast  stations  ; 

(e)  upon  all  applications  or  requests  for 
special  temporary  authorization  other  than 
those  falling  under  paragraphs  (1),  (2), 
(3)  or  (5)  of  this  Order; 

(f)  all  applications  or  requests  for  emer- 
gency and  renewal  exemptions  from  the 
provisions  of  Section  352(b)    of  the  Act; 

(g)  upon  all  uncontested  proceedings  in- 
volved in  : 

(1)  the  issuance  of  certificates  of  con- 
venience and  necessity  and  the  authoriza- 
tion of  temporary  or  emergency  wire  serv- 
ice, as  provided  in  Section  214  of  the  Act ; 

(2)  applications  from  existing  licensees 
for  instruments  of  authorization  for  the 
Fixed  Public  or  Fixed  Public  Press  radio 
services,  except  applications  involving  (1) 
new  points  of  communication,  (2)  changes 
in  transmitter  location  other  than  local 
in  character,  (3)  assignment  of  additional 
frequencies,  or  (4)  involving  change  of 
policy  by  the  Commission,  or  the  establish- 
ment of  a  new  type  of  service ; 

(h)  upon  requests  for  inspection  of  rec- 
ords under  the  provisions  of  Section  1.5(c) 
of  the  Commission's  Rules  of  Practice  and 
Procedure  ; 

Actions  taken  by  the  Board  shall  be  re- 
ported in  writing  each  week  to  the  Com- 
mission at  its  regular  meeting. 

All  applications  or  requests  for  spe- 
cial temporary  standard  broadcast  authori- 
zations shall  be  referred  to  the  Adminis- 
trative Board  which  shall  make  appropri- 
ate recommendation  thereon  and  refer  the 
same  to  a  Commissioner  to  be  named  by 
subsequent  supplements  to  this  Order,  who 


KEmEDY  ACQUIRES 
INTEREST  IIS  WSAZ 

THE  48%  interest  in  WSAZ,  Hunt- 
ington, W.  Va.,  owned  by  W.  C. 
McKellar,  manager,  was  purchased 
in  early  November  by  John  A.  Ken- 
nedy, operator  of  the  West  Virginia 
Network  and  chief  owner  of  its 
three  stations — WCHS,  Charleston; 
WBLK,  Clarksburg,  and  WPAR, 
Parkersburg.  The  remaining  52% 
continues  in  the  hands  of  WSAZ 
Inc.,  controlled  by  the  publishers  of 
the  Hnntington  Advertiser.  Mr. 
Kennedy  publishes  the  Clarksburg 
Exponent. 

The  1,000-watt  station  outlet  on 
1190  kc.  will  be  added  to  the  West 
Virginia  Network,  according  to  Mr. 
Kennedy,  and  a  new  manager  and 
commercial  manager  will  be  ap- 
pointed. Mr.  McKellar,  onetime  sole 
owner  of  WSAZ,  will  retire  from 
radio. 


Plans  for  New  KYUM 

RCA  equipment  and  a  175-foot 
vertical  radiator  have  been  ordered 
for  the  new  KYUM,  Yuma,  Ariz., 
authorized  last  August  by  the  FCC 
for  construction  as  a  local  on  1210 
kc.  Approval  of  a  site  is  awaited, 
after  which  construction  will  be 
completed  within  30  days.  Station 
will  be  controlled  by  local  interests, 
with  the  operators  of  KTAR,  Phoe- 
nix, and  KVOA,  Tucson,  owning 
45%  of  the  stock.  John  H.  Huber, 
local  merchant,  is  president  of  the 
licensee  corporation.  Paul  H.  Ray- 
mer  Co.  will  be  national  represen- 
tatives. Personnel  has  not  yet  been 
chosen.  i 


Yuma  Hearing  Dec.  1 

HEARING  on  competitive  applica- 
tions involving  KUMA,  Yuma, 
Ariz.,  cited  for  revocation  of  its 
license,  again  has  been  postponed 
by  the  FCC,  with  the  new  date  set 
Dec.  1  in  Phoenix.  Commissioner 
Paul  A.  Walker  will  preside  in  lieu 
of  Commissioner  Norman  S.  Case. 
KUMA  had  been  cited  for  revoca- 
tion in  a  show  cause  order  on  the 
primary  ground  that  the  station's 
license  had  been  transferred  with- 
out FCC  approval.  E.  B.  Sturdi- 
vant,  former  executive  of  the  sta- 
tion and  now  an  aptjlicant  for  its 
facilities,  last  month  appealed  from 
an  FCC  decision  authorizing  a  new 
local  station  in  Yuma. 


is  hereby  designated  to  determine,  order, 
report  or  otherwise  act  upon  all  such  ap- 
plications or  requests  in  accordance  with 
established  policies  of  the  Commission. 

A  Commissioner,  to  be  named  by  sub- 
sequent supplements  to  this  Order,  _  is 
hereby  designated  to  hear  and  determine, 
order,  certify,  report  or  otherwise  act 
upon  ; 

(a)  except  as  otherwise  ordered  by  the 
Commission,  all  motions,  petitions  or  mat- 
ters in  cases  designated  for  formal  hear- 
ing, including  motions  for  further  hearing, 
excepting  motions  and  petitions  requesting 
final  disposition  of  a  case  on  its  merits, 
those  having  the  nature  of  an  appeal  _  to 
the  Commission  and  those  requesting 
change  or  modification  of  a  final  order 
made  by  the  Commission ;  provided,  how- 
ever, that  such  matters  shall  be  handled  in 
accordance  with  the  provisions  of  Sections 
1.251  to  1.256,  inclusive,  of  the  Commis- 
sion's  Rules   of   Practice   and   Procedure ; 

(b)  the  designation  pursuant  to  the 
provisions  of  Sections  1.231  to  1.232  of  the 
Commission's  Rules  of  Practice  and  Pro- 
cedure of  officers,  other  than  Commis- 
sioners, to  preside  at  hearings. 

Any  party  affected  by  any  order,  de- 
cision, or  report  of  any  individual, 
board,  or  individual  Commissioner,  to 
whom  authority  is  delegated  under  the  pro- 
visions hereof,  may  file  a  petition  for  re- 
hearing, as  provided  by  Section  1.271  of 
the  Commission's  Rules  of  Practice  and 
Procedure,  before  the  Commission,  and 
every  such  petition  shall  be  passed  upon 
by  the  Commission. 
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Industry  Accord  Solves  Code  Crisis 


Shepard  Accepts  Edict 
On  Coughlin;  Eight 
Stations  Resign 

WITHOUT  THE  necessity  of  in- 
voking summary  action  against  a 
single  station,  the  broadcasting  in- 
dustry has  succeeded  in  negotiating 
its  first  self-regulation  crisis  by 
getting-  all  recalcitrant  elements  in 
agreement  on  the  payment  or  sale 
of  time  for  the  discussion  of  con- 
troversial issues. 

Behind  the  strongest  barrage  of 
public  sentiment,  pro  and  con,  that 
has  yet  accompanied  an  industry 
issue,  the  NAB  board  of  directors 
at  its  meeting  in  Chicago  Nov.  2-3 
gave  its  Code  Committee  a  vote  of 
confidence  on  the  position  it  has 
taken  in  connection  with  the  ban- 
ning of  such  speakers  as  Coughlin 
and  Townsend  on  paid  station  time. 
The  only  station  casualties  yet  evi- 
dent growing  out  of  the  code  con- 
troversy were  the  resignations  of 
four  stations  in  the  Texas  State 
Network,  headed  by  Elliott  Roose- 
velt, who  announced  his  intention 
of  resigning  from  the  NAB  more 
than  a  fortnight  ago. 

There  have  been  several  other 
resignations,  but  whether  these  re- 
sulted from  the  controversial  code 
provision  or  for  other  reasons  was 
not  ascertainable.  The  Texas  sta- 
tions which  pulled  out  of  the  NAB 
are  KFJZ,  Fort  Worth;  KRBC, 
Abilene;  KNOW,  Austin;  WACO, 
Waco.  In  addition,  WJJD,  Chicago, 
operated  by  Ralph  L.  Atlass,  also 
resigned,  as  did  WCBD  and  WSBC, 
Chicago,  stations  operated  by  Gene 
Dyer,  who  has  resigned  as  NAB 
director  because  of  ill  health. 

Shepard's  Agreement 

The  way  was  cleared  for  amica- 
ble settlement  of  the  Coughlin  con- 
troversy when  John  Shepard  3d, 
president  of  Yankee  and  Colonial 
Networks,  who  previously  had  tak- 
en a  determined  stand  against 
termination  of  the  Coughlin  broad- 
casts under  literal  interpretation 
of  the  code  by  the  Code  Compliance 
Committee,  announced  to  the  board 
Nov.  3  his  intention  not  to  accept 
the  broadcasts  on  an  out-and-out 
commercial  basis.  He  annotmced 
he  would  accept  sufficient  revenue 
to  defray  actual  line  and  overhead 
costs  and,  if  Fr.  Coughlin  refused 
to  accept  free  time,  he  would  turn 
over  to  charity  the  difference  be- 
tween the  payments  to  stations 
owned  by  his  organization  and  the 
expenses. 

Backing  the  Code  Compliance 
Committee  ruling,  the  board  at  the 
same  time  held  that  contracts  for 
the  sale  of  time  for  discussions  of 
controversial  issues  executed  prior 
to  Oct,  1,  1939,  although  in  tempo- 
rary conflict  with  the  code,  may  be 
continued  to  expiration.  However, 
it  was  made  clear  that,  at  the  dis- 
cretion of  the  station  manager,  such 
contracts  might  be  terminated  at 
an  earlier  date  in  conformity  with 
cancellation  clauses  contained  in 
the  contracts. 

Meanwhile,  public  debate  over 
the  code  provisions  continued,  with 
nationwide  networks  alloting  gen- 
erous time  for  discussion  of  all 
angles.  With  several  noted  speakers 


already  booked  in  advance,  it  ap- 
peared likely  that  the  forum  dis- 
cussions would  continue  for  some 
time. 

How  much  Fr.  Coughlin's  44- 
station  network  has  dwindled  since 
the  bulk  of  the  contracts  expired 
Oct.  29,  could  not  be  ascertained. 
Word  definitely  was  received  by 
NAB  that  three  stations— WTMJ, 
Milwaukee;  WGBI,  Scranton,  and 
WIBC,  Indianapolis — had  decided 
to  drop  the  Fr.  Coughlin  series. 
WIBC  had  agreed  to  pick  up  the 
series  after  WIRE,  Indianapolis, 
had  cancelled,  but  H.  G.  Wall,  sta- 
tion owner,  advised  NAB  that  two 
weeks'  notice  had  been  given  on 
cancellation. 

Rally  Called 

Climaxing  the  strong  support 
for  the  code,  notably  in  connection 
with  children's  programs,  emanat- 
ing from  women's  organizations, 
will  be  a  luncheon  rally  at  the 
Willard  Hotel,  Washington,  Nov. 
29  upon  invitation  of  the  NAB. 
Some  200  to  300  national  leaders  of 
women's  organizations  have  been 
invited  to  the  session,  which  was 
urged  by  such  figures  as  Mrs.  Sadie 
Orr  Dunbar,  of  Portland,  Ore.,  pres- 
ident of  the  General  Federation  of 
Women's  Clubs  and  Mrs.  Ruth  Hal- 
ler  Ottaway,  president  of  the  Na- 
tional Council  of  Women. 

Coincident  with  this  meeting,  the 
Code  Compliance  Committee  has 
been  called  by  its  chairman,  Edgar 
L.  Bill,  WMBD,  Peoria,  to  meet  in 
Washington  Nov.  28-29.  The  com- 
mittee will  take  up  unfinished  busi- 
ness and  devise  means  for  more 
effective  handling  of  commercial 
aspects  of  the  code.  The  suggestion 
has  been  advanced  that  a  "continu- 
ity acceptance  advisory  service"  be 
established  within  the  NAB  to 
guide  stations  on  commercial  pro- 
gram acceptance. 

Compliance  machinery  as  such 
for  the  code  was  not  established  by 
the  NAB  board  at  its  Chicago  ses- 
sions. It  was  concluded  that  the 
primary  job  at  this  time  is  that 
of  self-education.  The  board  will 
be  called  upon  by  the  Code  Com- 
mittee, after  it  has  had  an  oppor- 


News  in  Theatres 

TO  SIX  local  theatres  at  9 
each  evening  WCPO,  Cincin- 
nati, sends  news  bulletins 
which  are  read  over  the  the- 
atre's public  address  system. 
The  bulletin  sheet,  based  on 
the  thrice-daily  Butternut 
Bread  newscasts  on  WCPO, 
is  then  posted  in  the  various 
lobbies  in  a  special  frame.  In 
return  for  the  service,  the 
theatres  run  trailers  for  the 
station  and  Butternut  Bread 
at  each  performance. 


tunity  to  test  the  code  in  actual 
practice,  to  draft  whatever  compli- 
ance machinery  is  deemed  neces- 
sary at  some  future  date. 

The  board,  in  giving  its  unquali- 
fied stipport  to  the  Code  Committee 
interpretations,  adopted  a  resolu- 
tion in  which  it  expressed  its  "grati- 
tude and  its  full  approval"  of  the 
committee's  findings.  To  clarify  the 
situation  precipitated  by  the  Cough- 
lin and  other  controversy,  the 
board  then  put  in  writing  its  view 
that  contracts  executed  prior  to 
Oct.  1  even  though  in  temporary 
conflict  with  the  controversial  issue 
provision,  "may  be  continued  until 
the  expiration  date,  or,  at  the  dis- 
cretion of  the  station  manager, 
may  be  terminated  at  an  earlier 
date  in  conformity  with  the  terms 
of  said  contracts." 

Praised  by  Miller 

NAB  President  Neville  Miller 
pointed  out  that  Mr.  Shepard,  in 
agreeing  to  comply  with  the  code, 
had  made  a  "considerable  financial 
sacrifice."  He  expressed  his  ap- 
preciation to  Mr.  Shepard  "for  the 
splendid  way  in  which  you  coop- 
erated with  us  in  straightening 
out  what  I  believe  was  a  very  seri- 
ous problem  in  connection  with  the 
code."  He  said  the  board  admired 
his  action  and  "we  owe  you  a  real 
debt  of  gratitude." 

The  association,  Mr.  Miller  added, 
also  was  equally  appreciative  of  the 
financial  sacrifices  made  by  other 
{Continued  on  page  78) 


YANKEE  NETWORK  station  representatives  lunched  late  in  October  in 
Boston's  Copley  Plaza  to  discuss  plans  for  the  New  Year  campaign  of 
Wm.  Wrigley  Jr.  Co.  for  its  new  series.  Spreading  New  England  Fame, 
which  is  to  feature  Billy  B.  Van.  Just  before  the  eating  began  they  lined 
up  with  their  place-cards  (1  to  r  at  table):  Malcolm  S.  Parker,  WEAN; 
Joe  Lopez,  WICC;  A.  S.  Moffat,  WLLH;  Jack  Atwood,  WRDO;  Philip 
Weiss,  WSYB;  Gordon  E.  Kelley,  WLBZ;  Robert  F.  Donahue,  WLLH; 
BrufF  W,  Olin  Jr.,  WBRK;  James  L.  Spates,  WHAI;  Paul  Stiles,  WNBH; 
William  T.  Welch,  WSAR;  Judson  LaHaye,  WICC;  Edward  E.  Hill, 
WTAG;  Hervey  Carter,  WNAC;  (standing)  T.  C.  McCray,  WTIC;  L.  T. 
Pitman,  WCSH;  Charles  G.  H.  Evans,  WFEA;  Earl  Clement,  WLNH; 
Edwin  J.  Morey,  WNLC;  and  Irving  Vermilya,  WNBH. 


Present  Lessees 
Acquire  KEX,  KG  A 

NBC  Disposes   of  Oregonian 

And  Wasmer  Leases 

SALE  by  NBC  of  KEX,  Portland, 
and  KGA,  Spokane,  to  their  pres- 
ent lessees,  the  Portland  Oregonian 
and  Louis  Wasmer,  respectively, 
was  announced  Nov.  11  by  NBC.  It 
is  understood  the  KEX  price  was 
approximately  $40,000  while  KGA 
was  sold  for  about  $25,000. 

Since  each  station  has  been 
leased  since  1933  to  the  present 
operators,  FCC  approval  of  the 
transactions  is  not  mandatory. 
Licenses  for  the  stations  have  been 
held  by  the  new  owners,  who  have 
operated  them  under  leaseholds  of 
$1  per  year. 

NBC  acquired  the  stations,  along 
with  KJR,  Seattle,  and  KYA,  San 
Francisco,  in  1932,  after  the  North- 
west Broadcasting  System,  headed 
by  Adolph  Linden,  had  collapsed. 
The  stations  were  purchased  from 
banks  holding  Northwest  securi- 
ties. KYA  was  sold  in  1934  to 
Hearst  Radio  for  $150,000  and  KJR 
was  leased  to  Fishers'  Blend  Sta- 
tions Inc.,  which  also  operates 
KOMO,  Seattle.  No  arrangements 
for  sale  of  KJR  have  been  con- 
summated. 

Cover  Equipment  Value 

The  station  sales,  it  is  reported, 
are  designed  to  cover  value  of 
equipment  rather  than  going  con- 
cern and  goodwill.  Even  though 
FCC  approval  is  not  viewed  as 
mandatory  under  the  law,  it  is  ex- 
pected the  Commission  will  be  no- 
tified of  the  transactions  by  the 
licensees.  KEX,  which  has  been 
operated  by  the  Oregonian  in  con- 
junction with  KGW,  is  assigned  to 
1180  kc.  with  5,000  watts,  operat- 
ing fulltime  under  special  authori- 
zation. KGA  is  assigned  to  1470  kc. 
with  5,000  watts.  Both  are  NBC 
Pacific  Blue  outlets,  as  is  KJR. 

With  the  disposition  of  the  two 
stations,  the  number  of  NBC-owned 
outlets  is  reduced  to  eight.  These 
are  WEAF  and  WJZ,  New  York; 
WMAQ  and  WENR,  Chicago; 
WRC,  Washington;  WTAM,  Cleve- 
land; KPO,  San  Francisco;  and 
KJR.  In  addition,  NBC  leases  and 
operates  KOA,  Denver,  and  KGO, 
San  Francisco,  from  General  Elec- 
tric, and  WMAL,  Washington, 
from  the  Washington  Star.  It  pro- 
gram-manages Westinghouse  sta- 
tions WBZ-WBZA.  Boston-Spring- 
field, KYW,  Philadelphia,  and 
KDKA,  Pittsburgh,  as  well  as  GE's 
WGY,  Schenectady. 

H.  V.  Fears  Code 

APPREHENSION  that  the  NAB 
Code  may  be  so  interpreted  as  to 
work  a  hardship  on  radio  by  set- 
ting up  a  kind  of  censorship,  was 
expressed  by  H.  V.  Kaltenbom, 
CBS  news  analyst,  during  a  discus- 
sion of  censorship  at  the  Overseas 
Press  Club  luncheon  at  the  Glad- 
stone Hotel,  New  York,  on  Nov.  8. 
"The  letter  of  the  law  may  be  all 
right,"  he  said,  "but  the  applica- 
tion may  be  all  wrong."  Quoting 
the  code's  phrase  about  keeping 
analysis  and  elucidation  of  the 
news  "free  from  bias",  he  praised 
its  intent  but  added  that  "no  hu- 
man being  is  free  from  bias  to  any 
one  who  disagrees  with  him."  Stat- 
ing that  the  things  that  need  regu- 
lating will  make  themselves  evident 
soon  enough,  he  warned  against  re- 
stricting the  young  art  of  radio  too 
much,  for  "after  all,  it's  the  truth 
that  makes  us  free." 
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IRNA  Seeks  Revenue  Figures 
For  Contract  Fight  With  AFM 

Musicians  Ask  Greatly  Increased  Key  Payments; 
Present  Schedule  Source  of  IRNA  Complaints 


CONFRONTED  with  demands  that 
network  affiliate  expenditures  for 
union  musicians  be  increased  by  $1,- 
500,000  annually  or  up  to  $4,500,000 
when  current  contracts  expire  in 
January,  Independent  Radio  Net- 
work Affiliates  Inc.  on  Nov.  6  peti- 
tioned all  network  outlets  for  data 
with  which  to  meet  the  proposals 
of  American  Federation  of  Mu- 
sicians. 

The  AFM  demands  aroused  deep 
resentment  in  industry  circles. 
With  existing  contracts  expiring 
Jan.  17,  it  was  thought  that  a 
stalemate  might  occur  and  threats 
of  two  years  ago  for  a  nationwide 
strike  might  again  develop. 

During  the  last  two  years  broad- 
casters generally  have  disputed 
the  economic  theory  upon  which 
the  AFM  contract  was  conceived 
— to  relieve  purported  unemploy- 
ment in  musicians'  ranks.  Many 
stations  have  found  no  need  what- 
ever for  musicians  and  have  not 
been  successful  in  selling  staff  or- 
chestras to  advertisers.  Moreover, 
except  in  the  major  markets,  the 
quality  of  staff  musicians  has  been 
inferior.  In  industry  circles,  the 
payments  have  been  regarded  as 
an  enforced  payment  of  tribute  or 
a  "subsidy"  which  legitimately 
cannot  be  justified. 

Network  Boost  Demanded 

AFM,  in  its  meeting  with  indus- 
try representatives  Nov.  2  had 
asked  that  network  key  stations  in 
New  York,  Chicago,  and  Los  An- 
geles increase  their  expenditures 
for  staff  musicians  from  $60,000  a 
year  to  $120,000  annually  above 
expenditures  prior  to  1938.  Refus- 
ing to  deal  through  IRNA  for  in- 
dependent non-network  stations, 
AFM  did  not  make  known  its  de- 
mands from  this  group  but  indicat- 
ed it  would  deal  later  with  Na- 
tional Independent  Broadcasters 
separately. 

To  prepare  for  the  inevitable 
siege  of  collective  bargaining  with 
AFM,  the  IRNA  Executive  Com- 
mittee, headed  by  its  chairman, 
Samuel  R.  Rosenbaum,  of  WFIL, 
Philadelphia,  dispatched  Nov.  6  to 
all  affiliates  a  letter  requesting 
basic  information  to  be  utilized  in 
bulwarking  the  industry's  position. 
Pointing  out  that  the  Executive 
Board  of  AFM  had  requested  an 
answer  to  its  proposal  by  Nov.  20, 
the  IRNA  committee  asked  that  a 
statement  of  net  revenue  of  each 
station  for  the  12-month  period 
Nov.  1,  1938  to  Oct.  31,  1939  be 
submitted  to  Ernst  &  Ernst,  New 
York  accountants.  Whether  the 
Nov.  20  deadline  can  be  met  is  ques- 
tionable and  it  is  considered  likely 
that  a  postponement  will  be  sought. 

The  IRNA  committee,  flanked  by 
representatives  of  the  major  net- 
works, Harold  A.  Lafount,  of  New 
York,  as  president  of  NIB,  and 
Joseph  L.  Miller,  NAB  director  of 
labor  relations,  met  with  the  AFM 
executive  board  in  New  York  fol- 
lowing preliminary  delib  orations  of 
the  two  groups.  Joseph  N.  Weber, 
president  of  AFM  and  chairman  of 


its  executive  board,  promptly  noti- 
fied the  broadcasters  of  the  in- 
creased demands.  Representing  the 
broadcasters  at  the  session  were 
Walter  J.  Damm,  WTMJ,  John 
Shepard  3d,  Yankee  Network,  and 
Mr.  Rosenbaum,  for  IRNA;  Mark 
Woods,  NBC  vice-president  and 
treasurer,  and  Lawrence  W.  Low- 
man,  CBS  vice-president  in  charge 
of  operations,  and  Julius  F.  See- 
bach,  MBS-WOR  executive,  along 
with  Messrs.  Lafount  and  Miller. 

That  Schedule  A  has  not  worked 
out  to  the  satisfaction  of  broad- 
casters has  been  evident  during  the 
last  two  years.  In  many  areas, 
notably  the  South  and  the  West, 
competent  musicians  are  not  avail- 
able, but  under  the  contract  sta- 
tions are  forced  to  retain  staff  mu- 
sicians commensurate  with  their 
classifications.  In  no  few  instances 
the  musicians  stand  by  idly  and  are 
not  permitted  to  perform.  More- 
over, it  has  been  argued  repeatedly 
that  in  many  areas  the  AFM  con- 
tract does  nothing  toward  alleviat- 
ing alleged  unemployment  since  the 
available  musicians  are  otherwise 
gainfully  employed  and  simply  per- 
form as  a  side-line  or  a  hobby. 

Growth  of  Industry 

AFM  based  its  demands  for  the 
$1,500,000  increase  from  network 
affiliates,  it  was  reported,  on  pur- 
ported increase  of  volume  of  reve- 
nue for  the  industry,  concessions 
made  by  the  industry  to  other  or- 
ganized labor  groups  during  the 
last  two  years  and  insistence  upon 
increased  employment  for  musi- 
cians because  AFM  holds  that  the 
growth  of  radio  is  principally  due 
to  the  services  of  musicians. 

In  addressing  all  affiliates,  the 
IRNA  Executive  Committee  ex- 
plained that  affiliates  must  decide 
immediately  whether  they  favor  co- 
operative action  or  whether  they 
desire  to  take  a  chance  on  trying 
to  work  out  deals  with  their  own 
locals  rather  than  with  AFM  itself. 
If  the  latter  course  is  decided  upon 
by  individual  stations,  the  notice 
said,  the  station  must  be  prepared 
to  "take  the  risk  of  being  deprived 
of  network  service,  or  being  re- 
sponsible for  an  interruption  or 
termination  of  network  service  and 
a  possible  national  strike."  Coop- 
eration by  all  affiliates  may  avert 
these  results,  it  was  pointed  out, 
"but  of  course  no  one  can  give  you 
any  assurance  as  to  the  success  of 
the  cooperative  effort." 

Without  commenting  on  the  jus- 
tification of  the  AFM  demands,  Mr. 
Rosenbaum  said  the  important 
thing  is  to  gather  necessary  facts 
to  enable  IRNA  to  go  back  to  the 
Federation  and  present  reasons  why 
the  demands  should  be  "met,  re- 
vised or  rejected".  He  recalled  that 
in  1937  Ernst  &  Ernst  acted  as 
impartial  and  confidential  account- 
ants for  the  stations  in  computing 
the  allocation  of  expenditure  as 
based  upon  the  reported  income  of 
each  station.  This  report  showed 
that  affiliates  had  been  expending. 


Stayed  on  Air 

LIGHTNING  struck  the  tele- 
phone cable  near  the  trans- 
mitter of  WGN,  Chicago,  the 
other  afternoon,  but  WGN 
stayed  on  the  air.  Carl  Mey- 
ers, WGN  chief  engineer, 
rushed  the  mobile  unit  to 
Itasca,  111.,  while  line  men 
searched  for  the  exact  point 
of  failure.  When  the  tele- 
phone service  failed  complete- 
ly an  hour  later,  the  WGN 
shortwave  transmitter  picked 
up  the  studio  programs  off 
the  wire  and  transmitted 
them  to  the  WGN  transmit- 
ter four  miles  away.  The  mo- 
bile unit  stood  by  until  sta- 
tion sign-off  and  the  linesmen 
made  the  repairs.- 


prior  to  settlement,  a  gross  of  $1,- 
673,063  for  staff  musicians.  The 
required  additional  expenditure  of 
$1,500,000  under  the  settlement 
worked  out  two  years  ago  had  the 
effect  of  raising  the  annual  expen- 
diture for  staff  musicians  to  $3,- 
173,063  and  the  sum  was  produced 
by  applying  the  factor  5.49%  uni- 
formly to  the  reported  income  of 
each  affiliate  with  the  provision, 
however,  that  affiliates  already  ex- 
pending sums  in  excess  of  the  av- 
erage quota  were  not  then  per- 
mitted to  reduce. 

Mr.  Rosenbaum  said  it  was  evi- 
dent that  the  first  step  is  to  ascer- 
tain what  expenditure  would  be 
produced  by  applying  the  old  per- 
centage factor  to  the  present  vol- 
ume of  business  in  order  to  learn 
what  amount  of  increase,  if  any, 
this  would  make  available  toward 
a  settlement  of  the  AFM  demands, 
if  one  is  arrived  at.  In  asking  sta- 
tions to  send  the  statements  of 
their  net  revenue  for  the  specified 
12-month  period,  he  said  net  reve- 
nue covers  all  receipts  from  sale 
of  station  time  and  payments  from 
networks  after  deduction  of  agency 
commissions  and  frequency  dis- 
counts actually  allowed,  but  before 
deduction  of  representatives'  or 
salesmen's  commissions,  or  any  oth- 
er operating  expense. 

Other  Problems 

This  data  is  all  IRNA  seeks  at 
the  present  time,  the  executive  com- 
mittee stated.  If  a  settlement  can 
be  negotiated,  it  will  be  necessary 
to  ask  stations  for  further  details 
about  the  amount  and  character 
of  expenditures  for  musicians  and 
other  pertinent  material.  Among 
the  points  which  the  IRNA  commit- 
tee proposes  to  discuss  with  AFM 
will  be  such  questions  as  inclusion 
of  overtime  and  extra  men  in  each 
station's  quota,  exclusion  of  cer- 
tain occasional  sponsored  engage- 
ments from  the  obligated  expendi- 
ture, inclusion  of  cost  of  arrangers, 
librarian,  and  other  music  employ- 
es, relief  from  unduly  heavy  ex- 
penditures in  excess  of  program 
requirements  and  other  matters. 

"For  the  moment,"  Chairman 
Rosenbaum  stated,  "the  immediate 
question  is  whether  or  not  a  settle- 
ment can  be  made  with  AFM,  be- 
cause if  not,  the  alternative  will  be 
a  termination  of  services  of  musi- 
cians to  networks  and  network  sta- 
tions, and  this  means  national  con- 
fiict." 

Mr.  Rosenbaum  also  announced 


NEWSPAPER  GETS 
COMROL  OF  WFLA  , 

WITH  the  acquisition  of  another 
10%  interest  in  WFLA,  Tampa,  by 
the  Tampa  Tribune,  approved  by 
the  FCC  Nov.  7,  that  station  is 
now  55  7f  owned  by  the  newspaper, 
the  remaining  45%  being  held  by 
Walter  Tison,  manager.  The  Com- 
mission approved  the  newspaper's 
purchase  of  the  10%  stock  held  by 
Fred  J.  Lee  for  $6,800.  Last  August 
the  Tribune  acquired  the  45%  in- 
terest of  H.  H.  Baskin,  former 
mayor  of  Clearwater.  S.  E.  Thom- 
ason,  publisher  of  the  Tribune  and 
also  of  the  Chicago  Times,  is  presi- 
dent of  the  new  corporate  setup, 
with  Mr.  Tison  as  vice-president. 

In  another  transfer  decision  the  : 
same  day,  the  FCC  authorized  Leo 
M.  Kennett  and  Roy  E.  Blossom  to  j 
equalize    their    shareholdings    in  ' 
WHBU,  Anderson,  Ind.,  as  part- 
ners. Mr.  Kennett  manages  the  sta- 
tion. Mr.  Blossom,  former  manager 
of  WFBM,  Indianapolis,  is  now  ex- 
ecutive secretary  of  the  Indiana 
Electric  Assn. 


Milk-O-Mag  Test 

LAMBERT  PHARMACAL  Co.,  St. 
Louis,  on  Oct.  23  started  a  test 
campaign  for  Milk-O-Mag  tablets 
using  morning  and  evening  spot  an- 
nouncements five  times  weekly  on 
WMBD,  Peoria,  111.  If  the  test  is 
successful,  more  stations  will  be 
added,  according  to  the  agency, 
Lambert  &  Feasley,  New  York. 


Unique  Thanksgiving 

CBS  has  arranged  a  special  Thauk.s- 
giving  program  for  Nov.  23  with  its 
network  correspondents  in  London, 
Paris  and  Berlin  giving  descriptions  of 
their  families"  holiday  meals  in  the 
warring  nations.  Wives  of  Edward  R. 
Murrow  in  London,  Eric  Sevareid  in 
Paris  and  William  L.  Shirer  in  Berlin 
will  plan  a  typical  American  Thanks- 
giving menu  and  wiU  invite  an  English- 
man, a  Frenchman  and  a  German  to 
be  their  guests  at  dinner. 


that  a  meeting  of  the  IRNA  board 
of  15  broadcasters  has  tentatively 
been  called  for  Nov.  17  in  New 
York  to  discuss  the  situation  and 
decide  whether  it  is  necessary  to  : 
call  a  convention  of  IRNA.  V/ithout 
figures  before  it,  he  said,  the  IRNA 
board  will  be  powerless  to  discuss 
the  subject  intelligently  and  there 
will  be  no  alternative  but  a  na-  ' 
tional  convention  with  its  attend-  | 
ant  expense. 

Because  of  the  position  taken  by 
AFM  regarding  independent  sta- 
tions, it  is  expected  that  a  course 
similar  to  the  one  followed  two 
years  ago  will  be  pursued.  At  that 
time,  AFM  would  not  deal  with  net- 
work affiliates  and  the  major  net- 
works. 

Meanwhile,  the  networks  them- 
selves, through  their  representa-  ■■ 
fives,  are  pursuing  their  own  nego- 
tiations with  AFM  and  propose  to 
combat  vigorously  the  request  for 
doubled  assessments  against  their 
key  stations.  The  networks,  under 
the  1937  agreement,  were  required 
to  make  an  annual  expenditure  of 
$60,000  for  staff  musicians  in  ex-  : 
cess  of  their  expenditures  at  that  I 
time  for  each  of  their  key  stations  i 
in  New  York,   Chicago  and  Los  ' 
Angeles.  It  now  requests  that  each  ■ 
of  the  key  stations  pay  the  equiva-  ' 
lent  of  $120,000  per  year  in  excess 
of  the  amount  that  was  being  spent 
prior  to  1938. 
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Kroger  Discovers  Hearts  Are  Trumps 


Uses  Radio  Extensively  To  Tell  the 
Housewife  About  Its  Stores 

By  HELEN  KENNEDY 
Assistant  in  Charge  of  Radio 
To  A.  E.  Johnston,  Advertising  Director 
Kroger  Grocery  8C  Baking  Co. 


"Comes  a  nightmare,  You  can  al- 
ways stay  awake, 

Comes  depression,  You  may  get  an- 
other break; 

Comes  love,  nothing  can  be  done!" 

SO  GOES  a  currently  popular 
song.  But  "comes  love"  in  ra- 
dio advei'tising,  and  the  tune 
changes — for  things  start  to 
happen. 

Since  the  Kroger  Company  aired 
its  first  daviiime  serial,  Linda's  First 
Love  has  steadily  helped  to  sell 
Kroger's  Hot-Dated  Coffee  whilst 
Linda  has  had  one  heartquake  after 
another.  The  which  leads  us  to  the 
conclusion  hearts  are  trumps  when 
it  is  a  game  of  man  and  maid;  if 
you  play  on  the  heartstrings  of  the 
housewife,  you  loosen  her  purse 
strings. 

For  years  Kroger  had  flirted 
,  with  the  idea  of  using  radio  in  a 
i  big  way,  but  it  remained  for  Bert 
Johnston  in  1935,  then  newly-ap- 
pointed advertising  director,  to 
make  this  major  step.  The  com- 
pany's successful  use  of  this  com- 
paratively new  selling  arm  of  ad- 
vertising has  been  due  in  no  small 
measure  to  his  keen,  alert  gtiidance 
and  foresight. 

Kroger  Dates 

Kroger's  maiden  venture  into 
broadcast  advertising  dates  back  to 
the  early  summer  of  '35,  which  in- 
dicates we  were  no  Christopher  Co- 
lumbus in  this  field.  Then  dated 
coffee  had  just  started  to  jar  pub- 
lic lassitude.  Kroger,  one  of  the 
first  to  date  coffee,  launched  its 
unique  system  of  dating  at  the 
roaster  with  Hot  Dates  in  History 
(over  ten  stations  in  the  Middle 
West) ,  a  bi-weekly  quarter-hour 
night  show — a  program  of  tensely 
dramatic  pulse  pounding  action;  an 
unusual  dramatization  of  red  letter 
dates  that  emblazon  history's  cal- 
endar. It  proved  a  natural  for  sell- 
ing coffee.  When  all  the  spectacu- 
lar history  making  pages  of  the 
calendar  had  been  torn  off,  this  se- 
ries was  followed,  without  a  break, 
by  Hot  Dates  in  Music,  %vith  equal 
success  and  continued  until  Febru- 
ary 1937.  Then  it  was  that  Linda's 
First  Love  took  over  the  selling  job 
for  Hot-Dated  Coffee  over  20  sta- 
tions. 

In  the  fall  of  1935  we  upped  ra- 
dio schedules  by  adding  a  half-hour 
evening  show  once  a  week  over  12 
,  stations.  The  Kroger  Food  Founda- 
tion formed  the  basis  for  House  of 
a  Thousand  Eyes.  The  formula  con- 
sisted of  an  international  name  or- 
chestra, noted  soprano,  male  quar- 
j  tet,  and  was  one  of  the  first  to 
,  feature  guest  artists,  among  them 
,  Rudy  Vallee,  Lanny  Ross,  Walter 
.  O'Keefe,    James    Melton,  Singing 

•  Lady  and  others. 

House  of  a  Thousand  Eyes  sym- 
:  bolized   the   Kroger  organization. 

•  Audiences  who  followed  this  show, 
:  featuring  "G"  men  of  the  kitchen, 
\  scientists    and    home  economists, 

"saw  with  their  ears"  the  startling, 
vivid  picture  of  the  rigid  scientific 
tests  necessary  to  make  food  safe 
for  millions  of  Kroger  families. 
This  continued  for  a  year  and  was 
discontinued  in  favor  of  a  huge 


HELEN  KENNEDY 


package  of  spot  announcements 
that  literally  peppered  the  Middle 
West  with  time  signals,  plugging 
Kroger"'s  Clock  Bread.  A  year-and- 
a-half  later,  switch  was  made  to 
another  quarter-hour  show,  across 
the  board,  with  Mary  Foster,  the 
Editor's  Daughter. 

Glamour  Galore 

Kroger  established  a  new  de- 
parture in  daytime  radio  by  secur- 
ing such  glamorous  stars  as  Miss 
Irene  Beasly,  Leanore  Ulric,  Vee 
La'wnhurst,  as  guest  stars  on  Linda. 
Their  appearance  on  our  show 
marked  something  brand  new  in 
daytime  radio.  Up  until  then  guest 
stars  appeared  only  on  evening  pro- 
grams. Kroger  brought  its  listen- 
ers the  thrills  of  an  evening  show 
during  the  day. 

Back  in  1936  Kroger  conducted 
an  extensive  survey  in  Blooming- 
ton,  111.,  asked  pertinent  questions 
relating  to  radio  advertising.  From 
the  plethora  of  data  they  found 
women  listened  to  radio  during  the 
daytime  almost  entirely  and  the 
few  men  who  were  tuned  in  had 
either  bent  the  elbow  too  frequent- 
ly the  night  before,  were  on  relief 
or  retired;  979f  of  the  homes  had 
radios;  the  $2,000  income  group 
was  where  the  buying  power 
peaked;  programs  that  went  under 
the  self-conscious  name  of  culture 
were    knob    twisted;  intellectual 


level  of  this  income  group  could  be 
determined  by  what  they  read;  the 
common  denominator  of  program 
preference  was  Adult  Serial 
Drama. 

Armed  with  these  facts  we  de- 
veloped Linda's  First  Love,  next 
Mary  Foster,  the  Editor's  Daugh- 
ter, went  to  the  breeding  ground 
for  talent,  announcers,  authors  and 
composers — New  York — where  with 
the  aid  of  our  agency,  Ralph  H. 
Jones  Company,  and  World  Broad- 
casting System  we  hatched  out  our 
two  transcribed  shows. 

At  the  Summit 

Today  both  programs  are  ranked 
with  top  flight  shows.  Each  drama 
is  a  day  to  day  story  of  a  young 
girl's  life  with  heart  thumps  and 
domestic  infelicities.  The  world's 
biggest  coffee  buyer,  the  housewife, 
listens  to  it  because  it  is  exactly 
what  she  wants  to  hear;  contains 
the  same  emotional  appeal  so  suc- 
cessfully used  by  publications  "Sell- 
ing sin,  suffering  and  redemption" 
— publications  which  capitalize 
woman's  insatiable  craving  for  ro- 
mance. 

Kroger's  farflung  operations  in 
the  Middle  West  necessitated  the 
most  powerful  network  of  stations, 
necessitated,  too,  flexibility.  Spot 
radio  answered  our  needs,  enabled 
us  to  have  not  one  network,  but  a 
custom  built  web,  including  NBC, 
CBS,  and  Mutual  affiliated  stations. 
From  a  small  beginning  of  10  pro- 
grams, we  now  have  45  a  day,  Mon- 
day through  Friday.  Included  in 
this  lineup  are  newscaster  pro- 
grams selling  Tenderay  Beef,  which 
are  a  recent  addition. 

Radio  advertising  without  mer- 
chandising tie-up  is  like  trying  to 
make  a  kettle  boil  with  a  match. 
You  can't  get  consumers  steamed 
up  about  the  product  you're  adver- 
tising unless  you  somehow  snag 
their  attention,  intrigue  their  inter- 
est to  the  point  they'll  gravitate  to 
their  radios  and  tune  in  your  pro- 
gram. 

To  turn  potential  audiences  into 
listening  audiences,  we  use  every 


ACTIVE  merchandiser  is  Krog:er 
Grocery  &  Baking  Co.,  and  its 
stores  team  with  radio  displays. 
Prominent  in  Kroger's  sales  promo- 
tion are  the  displays  that  WLW, 
Kroger's  test  station,  puts  in  a  mer- 
chandising window.  Above  is  a 
Kroger-WLW  display  in  a  Cincin- 
nati store. 


sound  merchandising  device  possi- 
ble, including  contests,  one  of  which 
was  the  best  letter  on  "Why  I  like 
Kroger's  Hot-Dated  Coffee",  the 
prize  for  which  was  free  food  for 
a  family  of  four  for  ten  years  along 
with  thousands  of  other  cash  prizes. 
These  served,  too,  as  promotional 
fodder  to  the  consumer  as  well  as 
to  our  23,000  personnel. 

Another  way  we  have  of  reach- 
ing people  is  taking  advantage  of 
the  merchandising  service  that  ra- 
dio stations  offer  us.  WLW,  Cincin- 
nati, for  instance,  periodically  pro- 
vides us  with  an  excellent  show 
case,  in  the  waiting  room  of  their 
studios,  that  is  on  parade  before  a 
considerable  volume  of  traffic. 

And  Then  Comes  Love 

A  believe-it-or-not  example  of 
the  extent  to  which  our  programs 
are  known.  A  lady  listener  felt  the 
urge  to  express  herself  to  Mary 
Foster.  Addressed  her  letter  sim- 
ply to  Mary  Foster  at  the  fictitious 
radio  town  of  Valley  Springs.  The 
letter  arrived  at  our  office!  Some 
postman  knew  his  serial  drama ! 

Scores  of  baby  girls  born  during 
the  past  two-and-a-half  years  and 
named  after  Linda  attest  the  inter- 
est of  their  mothers  in  Linda's 
First  Love.  Linda  played  fairy  God- 
mother to  early  arrivals,  bought 
the  wee  tots  beautiful  coats,  caps, 
toiletries  until  the  stork  came  too 
often. 

Kroger's  advertising  and  mer- 
chandising effort  is  closely  knit  to 
net  all  possible  attention  and  sales. 
Merchandising  our  radio  programs 
is  a  constant  affair  with  us,  for 
Boy  Meets  Girl  every  day — and 
then  "comes  love"  and  things  start 
to  happen  all  over  again. 


MANY  of  the  "firsts"  in  the  history  of  radio  can  be  traced  to 
the  fertile  merchandising  minds  of  Kroger  Grocery  8C  Bak- 
ing Co.,  its  agency,  Ralph  H.  Jones  Co.,  and  the  stations  that 
present  the  sponsor's  programs  on  the  air.  Since  1935  Kroger 
has  been  using  radio  extensively,  and  its  success  with  the  medium 
has  been  a  frequent  topic  of  trade  discussion.  So  successful  was 
that  venture  in  selling  dated  coffee  that  a  romantic  serial  was 
launched  on  20  stations  and  Kroger  has  been  playing  on  femi- 
nine heartstrings  and  purses  ever  since,  in  addition  to  other 
programs  and  extensive  spot  drives  in  its  marketing  areas. 
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Radio's  Largest  Survey  of  Listeners 


Federal-Sponsored  Data 
Shows  Potency  of 
Air  Advertising 

THE  Hoosier  Radio  Workshop  of 
Indiana  University  this  month  re- 
leased a  preliminary  report  on  its 
State-wide  survey  which,  when  com- 
pleted, will  cover  more  than  100,- 
000  cases,  by  far  the  largest  radio 
listeners  survey  ever  conducted. 

Covered  in  the  preliminary  re- 
port are  62,676  cases  taken  from 
15  counties  selected  as  representa- 
tive for  sampling  purposes,  includ- 
ing representative  areas  of  the 
large  urban  centers  of  Indianapolis 
and  Hammond,  cities  such  as  South 
Bend,  Fort  Wayne  and  Evansville, 
smaller  cities  such  as  Peru  and 
Kokomo  and  small  towns  such  as 
French  Lick,  Bedford  and  Mount 
Vernon. 

Advertising  Impact 

Sixty-three  per  cent,  or  39,998  of 
those  interviewed,  reported  they 
make  a  special  effort  to  listen  to 
radio  advertising  and  50.8%,  or 
33,843,  said  they  regularly  buy 
products  because  they  hear  them 
advertised  on  the  radio,  while  19%, 
11,747,  said  they  buy  radio-adver- 
tised products  so  they  may  enter 
radio  contests. 

Of  the  62,676  persons  inter- 
viewed, 57,722  (92%)  owned  ra- 
dios and  789  (16%)  of  those  not 
owning  radios  reported  they  listen 
regularly  to  neighbors'  or  relatives' 
receiving  sets.  An  average  of  1.2 
radios  per  home  was  found,  with 
many  homes  owning  three  and  four 
radios  while  two  homes  had  seven 
each.  These  radios  average  4.5 
years  in  age,  with  several  inter- 
viewees reporting  radios  14  years 
old  giving  satisfactory  service. 

Car  radios  were  owned  by  9,489 


JACKPOT  was  hit  by  Art  Carter, 
NBC  Hollywood  photographer,  on 
the  opening  day  of  the  deer  season 
in  Arizona  in  mid-October  when  he 
bagged  these  two  bucks — one  a 
four-pointer  weighing  IJO  pounds, 
and  the  other  a  two-pointer  of  153 
pounds. 


(15%)  of  the  62,676.  The  average 
Hoosier  radio  serves  3.4  persons, 
and  in  41%  of  the  homes,  one  or 
more  children  listens  regularly  to 
the  radio  on  an  average  of  1.8 
hours  per  day. 

In  the  section  dealing  with  pro- 
gram types,  it  was  found  that 
70.6%  of  the  radio  homes  use  the 
radio  for  practical  helps,  such  as 
weather  reports,  stock  and  market 
reports,  special  sales,  household 
hints  and  recipes,  news  not  in- 
cluded. The  figures  on  these  cate- 
gories— 14,451  persons  listen  regu- 
larly for  stock  and  market  reports, 
49,082  listen  daily  for  the  weather 
report  and  9,228  wives  listen  to  one 
or  more  household  programs  daily. 

News  is  by  far  the  most  popu- 
lar program  subject  in  Indiana,  ac- 
cording to  this  preliminary  report, 
with  39,997  (63%)  listing  news 
first  in  preference.  Other  types  of 
programs  in  the  order  of  their 
popularity  are:  humor,  variety, 
serial  sports,  drama  (serious),  re- 
ligious, quiz  (public  participation), 
musical,  household,  political  and 
civic  and  interview. 

The  average  length  of  time  that 
each  person  spends  listening  to  the 
radio  in  Indiana  is  4.3  hours  per 
day  on  week  days  and  3.6  hours  per 
day  on  Sundays.  The  favorite  lis- 
tening hours  are  from  6  to  9  p.  m. 
while  the  morning  hours  are  more 
popular  than  afternoon  hours. 

The  survey  was  conducted  by 
personal  interviews,  and  it  is  hoped 
the  results  will  give  Indiana  edu- 
cators and  radio  stations  the  most 
complete  picture  of  radio  listening 
habits  today  as  well  as  serve  as  a 
guide  for  national  listening  habits. 

Supervising  the  survey  are  Rob- 
ert E.  Allen,  director  of  radio  pro- 
grams at  Indiana  University,  and 
Dr.  Lee  Norvelle,  director  of  radio 
at  Indiana.  The  work  is  being  done 
in  conjunction  with  the  U.  S.  Office 
of  Education. 


COOPERATION  between  radio 
stations  and  local  servicemen  yields 
dividends  in  stimulated  interest  in 
radio  listening  and  improved  and 
checked  reception,  according  to  let- 
ters received  by  the  NAB  recently 
from  WDAN,  Danville,  111.,  and 
WGAR,  Cleveland.  Both  letters  out- 
line practical  cooperative  plans,  one 
employed  by  a  single  station  and 
another  promoted  jointly  by  all 
the  stations  in  a  large  city. 

"Here  in  Cleveland  we  have  a 
very  active  Radio  Servicemen  of 
America  chapter  which  is  cooper- 
ating with  all  stations  in  offering 
an  excellent  service  to  set  owners," 
reported  Carl  George,  program  di- 
rector of  WGAR.  "RSA  has  estab- 
lished a  central  telephone  call  bu- 
reau which  is  open  24  hours  a  day. 
And  at  various  periods  during  the 
broadcast  day  the  stations  in  Cleve- 
land mention  the  excellent  pro- 
grams that  can  be  heard  on  the  re- 
spective stations  and  suggest  that 
for  the  best  enjoyment  the  listeners' 
sets  be  properly  serviced.  Then  the 
telephone  number  of  the  RSA  bu- 


SPOT  PROMOTION 

Retry  Uses  Four  Magazines 
 For  Campaign  ' 

A  LARGE  scale  campaign  to  sell 
spot  radio  to  national  accounts  was 
undertaken  in  mid-November  by 
Edward  Petry  and  Co.,  pioneer  sta- 
tion representation  firm.  In  display 
ads  published  in  Broadcasting, 
Time,  Printers'  Ink  Weekly  and 
Advertising  Age,  the  company  pro- 
jected spot  as  the  oldest  form  of 
radio  advertising,  dating  back  to 
the  first  commercial  broadcast  in 
1921. 

Without  mentioning  its  list  of 
stations,  the  Petry  company  insti- 
tuted the  campaign  as  a  means 
of  educating  advertisers  unfamiliar 
with  radio  as  to  the  flexibility  of 
spot  broadcasting,  using  as  its 
theme  the  descriptive  line  that  spot 
radio  is  "broadcasting  which  you 
can  spot  any  time,  any  length,  any- 
where." The  campaign  is  handled  by 
Roy  S.  Durstine  Inc.,  New  York. 


Fred  Fear  Picks  List 

FRED  FEAR  &  Co.,  Brooklyn,  wdll 
again  sponsor  its  Easter  campaign 
of  daily  spot  announcements  on 
stations  throughout  the  country  for 
Chick  Chick  and  Magic  Wand 
Easter  Egg  colors  and  a  new  egg 
dye  called  Presto.  The  campaign, 
to  run  from  March  18,  1940, 
through  Easter  Sunday,  March  24, 
will  be  heard  on  KNX  KGO  KGU 
WMAQ  WIRE  WWL  WJR  KSTP 
KPEC  WHAM  WHN  WCKY 
WTAM  WCAU  KDKA  KRLD 
WKY  and  KOIN.  Menken  Adv., 
New  York,  is  agency. 


AFTER  considerable  success  over 
WXYZ,  Detroit,  the  serial  ISled  Jor- 
dan, Secret  Agent,  conceived  by  the 
originators  of  Lone  Ranger  and  Oreen 
Hornet,  on  Nov.  16  will  start  10  :30-ll 
p.  m.  on  WOR,  Newark,  as  a  rebroad- 
cast  of  its  Mutual  Network  perform- 
ances. 


reau  is  announced. 

"We  have  found  that  not  only  has 
the  association  received  hundreds 
of  telephone  calls  from  set  owners, 
but  they  have  already  noticed  a 
desire  on  the  part  of  other  service- 
men to  lift  their  standards  so  that 
over  a  period  of  time  the  entire  ra- 
dio service  industry  will  be  able  to 
offer  a  better  type  of  service  to  the 
set  owner.  And  then,  of  course,  the 
RSA  members  have  volunteered  to 
take  surveys  for  the  Cleveland  sta- 
tions, which  ought  to  make  for 
greater  cooperation." 

A  parallel  plan  was  developed  in 
the  smaller  city  of  Danville  by 
WDAN,  through  which  window  dis- 
plays in  15  local  stores  as  well  as 
announcements  on  the  station  urged 
listeners  to  service  their  receivers. 
The  announcements  carried  by 
WDAN  invited  set  ovraers  to  call 
and  request  RSA  repair  men  to  be 
sent  to  their  home  to  make  a  free 
check-up  on  their  radios.  The  sta- 
tion relayed  these  requests  to  the 
servicemen,  who  in  turn  conducted 
a  listener  survey  during  their  calls. 


WRVA  Is  Placed 
In  Revised  Survey 

Sweeney  Data  Show  Richmond 

Station's  Listening  Area 

HAVING  ignored  WRVA,  Rich- 
mond, Va.  in  his  clear  channel  sur- 
vey covering  14  States,  including 
Virginia,  Rep.  Martin  L.  Sweeney 
(D-Ohio),  Nov.  6  announced  re- 
vised tabulations  covering  three 
States,  in  which  the  Richmond  50 
kilowatter  is  prominently  mentioned 
as  a  desired  station  by  rural  listen- 
ers in  three  states. 

In  the  original  announcement 
[Broadcasting,  Nov.  1],  WRVA 
had  not  been  mentioned  at  all,  but 
simply  had  been  lumped  in  with  "all 
other  classes  of  stations"  in  the 
States  in  which  post  card  replies 
from  rural  listeners  had  been  re- 
ceived. Only  50,000  watt  clear 
channel  stations  were  identified  by 
call  letter,  with  regionals  and  lo- 
cals, irrespective  of  post  card  re- 
sponses, simply  mentioned  in  a 
group,  percentage-wise.  Rep. 
Sweeney's  post  card  survey,  based 
on  a  10%  return  from  a  25,000  mail- 
ing, essayed  to  show  that  rural  lis- 
teners are  preponderantly  in  fav- 
or of  clear  channels  and  high  power. 

In  Virginia,,  where  WLW  had 
been  listed  as  the  "first  choice"  of 
rural  route  box-holders  with  38.6% 
of  the  replies,  the  revised  tabula- 
tion showed  the  Cincinnati  station 
in  second  place  with  21.6%  of  the 
"first  choices".  WRVA,  in  the  re- 
vised tabulation,  was  shown  with 
45.3%  of  first  choice  selections, 
26.2%  second  choice,  8.7%  third 
choice,  and  5.9%  fourth  choice. 

In  North  Carolina,  WRVA  was 
shown  as  the  fourth  station  in  the 
number  of  "first  choice"  selections 
with  6.9%,  as  against  40%  for 
WBT,  16.7%  for  WLW,  and  13.7% 
for  WSM.  In  West  Virginia, 
WRVA  was  listed  as  the  eighth  sta- 
tion in  point  of  first  choice  favor, 
with  1.8%  of  the  replies. 

Criticism  of  the  Survey 

Meanwhile,  criticism  emanated 
from  other  quarters  over  the  man- 
ner in  which  the  Sweeney  survey 
was  conducted.  It  was  pointed  out, 
for  example,  that  in  many  rural 
areas,  regional  stations  have  the 
preponderant  farm  audience  by 
virtue  of  strategic  location.  These 
cases  were  not  cited  at  all  in  the 
survey. 

Rep.  Sweeney  announced  the  re- 
vised analyses  including  WRVA  in 
a  letter  Nov.  B  to  Rep.  Dave  E.  Sat- 
terfield  Jr.  (D-Va.),  who  had 
brought  to  his  attention  the  fact 
that  his  constituent  station  was  not 
included.  Rep.  Satterfield  explained 
that  WRVA  was  not  listed  as  a 
50,000  watt  station  in  the  last  list- 
ing of  stations  issued  by  the  FCC 
which,  he  said,  had  been  used  for 
the  breakdown.  This  list,  dated  Feb. 
14,  1939,  carried  the  WRVA  as  a 
5,000  watt  station  rather  than  as  a 
50,000  watter,  he  said. 

"With  this  in  mind,  I  went  over 
the  survey  completely,  including 
the  returns  for  WRVA  and  find 
that  it  materially  affected  the  poll 
in  three  of  the  14  States.  In  Vir- 
ginia it  placed  first,  in  North  Caro- 
lina fourth  and  in  West  Virginia 
eighth." 


W.  H.  VANDERPLOBG,  executive 
vice-president  of  the  Kellogg  Co.,  Bat- 
tle Creek,  Mich.,  has  been  elected  pres- 
ident of  the  company.  Earle  J.  Free- 
man, vice-president,  has  been  named 
director  of  domestic  sales. 


SERVICEMEN  AID  STATIONS 

And  Stations  Aid  Servicemen  by  Cooperatins 
■In  Promotion  of  Better  Listenins  
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Yes,  hut  how  do  you  do 
in  the  daytime,  Mr.  Jones? 

#  As  O'Henry  said,  it's  what  a  man  does  between 
daylight  and  dusk  that  really  counts — and  in  this 
prosaic  work-a-day  dictum  we  of  WHO  most 
heartily  concur.  Particularly  in  view  of  the  results 
from  a  little  daytime  test  to  which  we  were  recently 
submitted! 

Yes,  it  worked  out  very  nicely.  It  just  happened 
that  we  recently  had  five  different  daytime  com- 


mercial program  offers  on  the  station — one  at 
7:30  a.  m.,  one  at  9:30  a.  m.,  and  one  at  2:15,  3 
and  3:45  p.  m.  So  just  to  check  up  on  how  much 
our  listeners  still  love  us,  we  put  all  the  returns 
into  one  basket — and  found  that  we  had  actually 
pulled  daytime  mail  from  one-sixth  of  all  the  3070 
counties  in  the  United  States! 

We  won't  attempt  to  draw  any  conclusions  from 
this,  for  you.  But  we  do  believe  we  can  probably 
draw  equal  returns  for  you.  If  it's  your  conclusion 
that  you  want  these  returns — well,  that's  up  to  you! 
Say  when! 

WHO^ 

-p  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 
J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.,  National  Representatives 


Three  Locals  Get 
Approval  of  FCC 

Ogdensburg,  Fremont,  Neb., 
Hopkinsville,  Ky.,  Grants 

THREE  new  local  stations  were 
authorized  by  the  FCC  in  decisions 
announced  i^he  first  week  in  Novem- 
ber. On  Nov.  1  new  stations  were 
authorized  in  Ogdensburg,  N.  Y. 
and  Hopkinsville,  Ky.,  both  granted 
without  hearings.  On  Nov.  3  a  final 
order  was  issued  granting  a  new 
station  in  Fremont,  Neb. 

The  new  station  in  Ogdensburg 
will  operate  with  250  watts  on  1370 
kc.  It  will  be  licensed  to  the  St. 
Lawrence  Broadcasting  Corp.,  of 
which  Joseph  R.  Brandy,  Jr.,  presi- 
dent of  the  Ogdensburg  Advance- 
News  and  a  former  famous  Notre 
Dame  football  star,  is  president 
and  49.66%  stockholder.  The  other 
major  stockholder,  also  owning 
49.66%,  is  Harold  J.  Frank,  mer- 
chant, secretary-treasurer  of  the 
company,  who  will  be  station  man- 
ager. John  V.  Van  Kennen,  attor- 
ney, is  a  director  and  holds  the  re- 
maining stock.  Call  letters  will  be 
WSLB,  and  the  station  will  be 
in  operation  about  Jan.  1. 

Kentucky  Outlet 

The  new  station  in  Hopkinsville 
will  operate  with  250  watts  on 
1200  kc,  and  will  be  licensed  to  the 
Paducah  Broadcasting  Co.,  which 
is  also  licensee  of  WPAD,  Paducah, 
Ky.  President  and  chief  stockholder 
is  Pierce  E.  Lackey,  who  also  owns 
and  manages  WPAD.  Call  letters 
will  be  WHOP.  Manager  will  be 
Hecht  S.  Lackey  and  C.  G.  Sims 
will  be  chief  engineer. 

The  new  station  at  Fremont, 
Neb.  will  be  licensed  to  Nebraska 
Broadcasting  Corp.,  and  will  op- 
erate with  100  watts  night  and  250 
day  on  1370  kc.  Its  directors  and 
stockholders  will  be  Clark  Standi- 
ford,  former  manager  and  part 
owner  of  KGFW,  Kearney,  Neb., 
who  will  hold  9  shares  of  stock; 
A.  C.  Sidner,  attorney,  5  shares; 
C.  C.  Marshall,  retired  nurseyman, 
1  share ;  Arthur  Baldwin,  insur- 
ance and  realtor,  1  share.  Call  let- 
ters will  be  KORN. 

An  application  for  a  new  1,000- 
watt  station  to  operate  daytime 
only  on  990  kc.  in  Brownwood,  Tex. 
was  denied  by  the  Commission  in  an 
order  made  public  Nov.  2.  The  ap- 
plicant was  Brown  County  Broad- 
casting Co.,  in  which  the  principals 
are  Wendell  Mayes,  Joe  N.  Weath- 
erby  and  William  J.  Lawson. 

In  final  orders  adopted  Nov.  8, 
the  Commission  affirmed  its  prev- 
ious proposed  findings  denying  the 
application  of  Thumb  Broadcasting 
Co.  for  a  new  1,000-watt  daytime 
station  on  880  kc.  in  Brown  City, 
Mich. 


Net  Shift  in  Charleston 

A  SWITCH  in  the  network  affilia- 
tions of  the  two  stations  in  Charles- 
ton, S.  C.  will  become  effective  Jan. 
1,  according  to  statements  by  NBC 
and  CBS.  On  that  date  the  new 
WTMA,  control  of  which  recently 
was  sold  to  the  Charleston  News 
&  Courier  and  Charleston  Post,  will 
join  NBC,  while  WCSC  shifts  from 
NBC  to  CBS.  WTMA  operates  with 
250  watts  on  1210  kc,  and  its  basic 
night  network  rate  will  be  $80  per 
hour.  WCSC  operates  vith  1,000 
watts  on  1360  kc,  and  its  one-hour 
night  rate  will  be  $125. 


RCA  Gross  Income  Rises, 
But  Net  Profits  Decline 

A  RISE  in  gross  income  but  a  de- 
crease in  net  profits  from  all  op- 
erations of  RCA,  including  NBC 
and  the  parent  company's  other 
subsidiaries,  is  reported  by  David 
Sarnoff,  RCA  president,  in  an  in- 
come statement  for  the  first  nine 
months  of  1939.  Gross  income 
shown  for  the  parent  company  from 
all  operations  was  $74,780,658, 
which  compares  with  $70,878,614 
for  the  same  nine  months  of  1938. 
Net  income  before  interest,  depre- 
ciation, amortization  of  patents  and 
Federal  income  taxes  amounted  to 
$8,130,324,  compared  with  $8,510,- 
029. 

After  deductions,  net  profit 
amounted  to  $4,066,425,  compared 
with  $4,368,823.  Preferred  dividends 
for  the  period  are  $2,415,914,  leav- 
ing $1,650,510  for  common,  or  11.9 
cents  per  share.  This  compares  with 
12.4  cents  per  share  for  the  same 
period  of  1938. 

While  RCA  does  not  break  down 
the  income  statement  for  its  sub- 
sidiaries, NBC  as  its  major  subsi- 
diary accounted  for  a  gross  (from 
time  sales)  of  $32,510,369  [Broad- 
casting, Oct.  1]  during  the  first 
nine  months  of  1939. 


IN  THE  doorway  of  the  monster 
Snow  cruiser  to  be  used  on  the  Byrd 
Antarctic  Expedition  Dr.  Thomas 
C.  Poulter,  veteran  Antarctic  ex- 
plorer, was  interviewed  on  WOWO- 
WGL,  Fort  Wayne,  Ind.,  by  Eldon 
Campbell  (center)  and  Carl  Vanda- 
grift,  during  a  stop  in  that  city  on 
the  cruiser's  shakedown  run  from 
Chicago  to  Boston.  Below  is  Camp- 
bell again  (at  left),  this  time  inter- 
viewing Program  Director  Frank- 
lin Tooke,  who  broadcast  his  im- 
pressions from  an  "iron  lung"  dur- 
ing a  special  program  from  the 
recent  convention  of  the  Indiana 
State  Medical  Assn.,  at  which 
WOWO-WGL  originated  two  half- 
hour  broadcasts.  Tooke,  hampered 
considerably  in  his  speech  by  the 
"breathing  action"  of  the  appara- 
tus during  the  demonstration,  is 
watched  closely  by  Nurse  Anne 
Duchwall. 


Bridge  Success 

INCREASED  schedule  of 
daily  spot  announcements  on 
WCOA,  Pensacola,  Florida, 
will  be  used  for  the  coming 
tourist  season  by  the  Pensa- 
cola Bridge  Corp.,  as  the  re- 
sult of  a  successful  three- 
year  radio  campaign  used  by 
the  company,  which  operates 
a  toll  bridge  across  Pensacola 
Bay.  An  increase  of  233%  in 
the  number  of  cars  from 
other  States  paying  the  toll 
has  been  recorded  by  bridge 
authorities  since  the  company 
started  broadcasting  on 
WCOA  appeals  to  tourists  to 
use  the  bridge  and  travel  the 
Coastal  scenic  route. 


KOWH  Joins  Blue 

KOWH,  Omaha,  on  Nov.  10  joined 
NBC  as  a  supplementary  outlet  to 
the  Basic  Blue  Network,  becoming 
NBC's  179th  affiliate  station.  Owned 
by  the  Omaha  World  -  Herald, 
KOWH  operates  daytime  with  500 
watts  power  on  660  kc.  Base  net- 
work rate  is  $160  per  evening  hour. 


Burns  on  CBS  Board; 
Nine-Month  Net  Profits 
Well  Above  1938  Figure 

COINCIDENT  with  the  announce- 
ment Nov.  9  that  its  board  of  di- 
rectors had  elected  John  J.  Burns 
to  membership,  CBS  issued  its 
consolidated  income  statement  for 
the  nine  months  ending  Sept.  30. 
It  showed  a  net  profit  of  $3,511,224 
after  expenses,  interest,  deprecia- 
tion, Federal  income  taxes  and 
other  charges,  equivalent  to  $2.05 
per  share  on  the  1,709,723  shares 
of  $2.50  par  value  stock  outstand- 
ing. In  the  same  period  of  1938, 
CBS  reported  a  net  profit  of  $2,- 
606,158,  or  $1.52  per  share. 

Mr.  Burns,  formerly  a  judge  of 
the  Superior  Court  of  Massachu- 
setts and  former  general  counsel 
of  the  Securities  &  Exchange  Com- 
mission, was  chief  counsel  for  CBS 
in  the  recent  FCC  Network-Monop- 
oly Inquiry. 

CBS  results  for  the  first  nine 
months  of  this  year  do  not  reflect 
operations  of  the  recently  acquired 
Columbia  Recording  Corp.,  which 
will  be  shown  in  the  statement  for 
the  entire  year  to  be  isued  after 
Jan.  1.  The  nine-month  statement 
follows: 


Sept.  so,  1939  (39  weeks) 
Gross  income  from  sale  of  facilities, 

talent  and  wires   $28,673,929.06 

Less:    Time    discounts    and  agency 

commissions    8,546,938.33 


Nine  Months  Ended 
Oct 


1,   1938   (39  weeks) 
$23,958,344.22 
6,875,428.23 


$20,126,990.73 

Deduct : 

Operating  expenses    $10,931,509.78 

Selling,  general  and  administrative 

expenses    4,514.073.52 


$15,445,583.30 

Net  income  for  the  period  before 
interest,  depreciation.  Federal  in- 
come taxes  and  miscellaneous  in- 
come   $  4,681,407.43 

Less  : 

Interest    $  41,074.38 

Depreciation    462,241.37 

Federal  income  taxes   790,831.47 


Add: 

Miscellaneous  income  (net)  includ- 
ing interest,  discount,  dividends, 
profit  and  loss  on  sale  of  securities  


1,294,147.22 
$  3,387,260.21 


123,964.11 


Net  Profit  for  the  Period   $  3,511,224.32 

Earnings  per  share*    $ 


$17,082,915.99 
$9,318,013.06 
4,188,569.63 
$13,506,582.69 

$  3,576,333.30 

$  36,379.15 
449,567.10 
582,357.79 

1,068,304.04 

$  2,508,029.26 


98,128.56 
$  2,606,157.82 


2.05 


1.52 


♦(Calculated  upon  the  1,709,723  shares  of  $2.50  par 
value  stock  either  outstanding  at  Sept.  30,  1939  or 
to  be  outstanding  upon  completion  of  exchange  of 
old  $5.00  par  value  stock.) 


Second  CBS  Outlet  in  N.  M. 

KVSF,  Santa  Fe,  N.  M.,  joined 
CBS  Nov.  12,  thus  giving  CBS  a 
second  outlet  in  New  Mexico  to 
augment  coverage  of  KGGM,  Al- 
buquerque. The  new  CBS  affiliate 
and  KGGM  are  owned  by  the  same 
company.  Mike  Hollander  is  gen- 
eral manager  of  the  two  stations. 
Ivan  R.  Head  is  manager  of  KVSF, 
which  is  offered  as  a  bonus  station 
to  accounts  buying  KGGM. 


Nunn  Seeks  KFDA  Control 

CONTROL  of  KFDA.  Amarillo,  Tex., 
which  began  operating  last  Aug.  1, 
would  pass  from  .J.  L.  Gooch,  local 
merchant,  to  .T.  Lindsay  Nunn  under 
an  application  filed  with  the  FCC  Nov. 
9  seeking  authority  to  transfer  1,020 
of  Mr.  Gooch's  1,275  shares  to  Mr. 
Nunn.  The  latter  now  owns  1,200 
shares,  or  48%,  while  Mr.  Gooch's 
holdings  represent  51%.  Mr.  Nunn  and 
his  son  Gilmore  also  are  operators  of 
WLAP,  Lexington,  Ky.,  and  WCMI, 
Ashland,  Ky. 


FCC  Approves  Increases 
IN  KQV,  WNBC  Facilitie 

IMPROVED  FACILITIES  for 
KQV,  Pittsburgh,  and  WNBC,  New 
Britain,  Conn.,  under  which  each 
will  use  1,000  watts  unlimited  time 
with  directive  antennas  on  the  1380 
kc.  channel  were  tentatively  ap- 
proved Nov.  2  by  the  FCC  in  a  de- 
cision proposing  to  grant  the  ap- 
plications of  the  stations.  Under 
FCC  procedure,  if  no  exceptions  are 
filed  within  20  days,  the  proposed 
action  automatically  becomes  final. 

WNBC  sought  modification  of  its 
license  to  increase  power  from  250 
watts  night,  1,000  watts  local  sun- 
set, to  1,000  watts  unlimited  time. 
KQV  requested  1,000  watts  un- 
limited time  in  lieu  of  its  present 
1,000  watts  day  and  500  watts  at 
night.  The  FCC  found  that  the 
granting  of  both  applications  will 
result  in  an  extension  of  service  to 
141,000  persons,  of  whom  122,000 
are  in  the  Pittsburgh  area,  and  19,- 
000  in  the  Hartford  area  adjacent 
to  New  Britain. 
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Big  changes  in  your  radio  map  of  Detroit  and  Michigan  .  .  . 
WXYZ  daylight  power  now  upped  from  1,000  to  5,000  watts. 
.  .  .  New  RCA  transmitter  and  Blaw-Knox  antenna  .  .  .  New  and 
greatly  improved  location  .  .  .  Far  wider  and  more  intensive  day 
and  night  coverage  .  .  .  Bigger  audiences  .  .  .  Bigger  Market. 
To  nationally  famous  program  excellence  WXYZ  now  adds  the 
knockout  wallop  of  POWER  .  .  .  What  a  station  .  .  .  What  a 
market  .  .  .  What  a  BUY. 


kiNG-TRENDLE 

BROADCASTinCr  CORPORATIOfl 


WXYZ  •  DETROIT 


^Current  rates  will  apply  on  all  orders  for  station  time  up  to  January  13,  1940. 
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Greene  and  Beville  FCC  Stirs  Network  Issue  by  Request 

For  World  Series  Data  From  Stations 


Promoted  by  NBC 

Become  Circulation,  Research 
Managers  Under  Ken  Dyke 

APPOINTMENTS  of  J.  M.  Greene 
as  circulation  manager,  and  H.  M. 
Beville  Jr.  as  research  manager  of 
NBC  have  been  announced  by  Ken 
R.  Dyke,  NBC  director  of  national 
sales  promotion,  both  appointments 
effective  immediately. 

Mr.  Greene,  Harvard  graduate 
identified  with  radio  since  1930, 
has  been  with   NBC   since  1935, 


Mr.  Beville 


Mr.  Greene 


where  he  has  been  associated  with 
sales  promotion,  Eastern  network 
sales  and  sales  presentations.  He 
will  be  in  charge  of  network  and 
station  circulation  measurements 
and  their  application  to  network 
sales  and  will  participate  in  client 
contacts  and  supervise  the  evalua- 
tion of  new  facilities  from  the  net- 
work sales  standpoint.  Prior  to 
joining  NBC  Mr.  Greene  was  with 
Scott  Howe  Bowen,  station  repre- 
sentative, McGraw-Hill  Co.,  and 
Commercial  Investment  Trust  as 
director  of  publicity. 

Statistical  Supervision 

Mr.  Beville  will  supervise  all 
sales  research  and  satistical  activi- 
ties for  NBC.  Coming  to  NBC  in 
1930  after  graduating  from  Syra- 
cuse U,  he  assisted  in  the  formation 
of  the  statistical  department  and 
has  been  the  network's  chief  statis- 
tician since  1935.  He  is  on  the 
faculty  of  the  New  York  Business 
Institute,  and  is  a  member  of  the 
American  Marketing  Assn.,  Market 
Research  Council,  and  the  Ameri- 
can Statistical  Assn. 

E.  P.  H.  James  continues  as  NBC 
advertising  manager,  in  charge  of 
all  advertising 
and  direct  mail  in 
the  interest  of 
network  sales, 
having  been  as- 
sociated  with 
NBC  sales  pro- 
motion and  adver- 
tising since  1927. 
A  graduate  of 
London  U,  Mr. 
James  had  pre- 
viously been  account  executive  of 
the  London  agency  of  Nash  &  Alex- 
ander and  copywriter  of  Lambert 
&  Feasley,  New  York.  He  has  been 
prominently  identified  with  the  edu- 
cational phases  of  broadcasting 
and  has  addressed  more  than  a 
hundred  conventions  and  meetings 
of  advertising  men  on  various 
phases  of  broadcast  advertising. 


Mr.  James 


Razor  Blade  Test 

PERSONNA  BLADE  Co.,  Newark, 
is  sponsoring  a  test  campaign  of 
daily  spot  announcements  on 
WQXR,  New  York,  for  Personna 
Hollow  Ground  Safety  razor  blades, 
and  will  add  more  stations  if  the 
test  is  successful,  according  to  its 
newly-appointed  agency,  A.  W. 
Lewin  Co.,  Newark. 


ANOTHER  foray  into  station-net- 
work relations,  growing  out  of  the 
controversy  evoked  by  the  exclu- 
sive World's  Series  baseball  broad- 
cast rights  of  MBS,  was  launched 
Nov.  2  by  the  FCC  Network-Mo- 
nopoly Committee  with  the  dis- 
patching of  a  letter  to  all  stations 
querying  them  on  their  participa- 
tion or  non-participation  in  the 
broadcast. 

While  the  committee  apparently 
acted  on  its  own  motion,  it  never- 
theless is  known  that  MBS  in- 
formally had  brought  to  the  atten- 
tion of  FCC  officials  on  Sept.  26 — in 
advance  of  the  Gillette  Razor  spon- 
sored series — the  refusal  of  certain 
NBC  and  CBS  stations  to  carry 
the  programs.  No  formal  protest 
was  filed,  however,  and  the  matter 
apparently  had  been  dropped. 

It  has  been  an  open  secret  that 
both  NBC  and  CBS  sought  to  have 
the  series  made  non-exclusive,  and 
that  after  Baseball  High  Commis- 
sioner K.  M.  Landis  had  rejected 
their  repeated  pleas  they  notified 
their  affiliated  stations  that  their 
exclusive  contracts  would  not  per- 
mit acceptance  of  service  from  any 
other  national  network.  Despite 
this,  however,  a  number  of  stations 
affiliated  with  NBC  and  CBS  car- 
ried the  series. 

Long-Term  Contracts 

With  the  Network  -  Monopoly 
Committee  now  engrossed  in  pre- 
paring its  report  for  the  full  Com- 
mission after  the  six-month  in- 
quiry [Broadcasting,  Oct.  1],  the 
investigation  of  the  baseball  inci- 
dent came  as  a  surprise.  The  record 
presumably  had  been  closed.  Net- 
work-affiliate relations,  however, 
were  closely  scrutinized  during  the 
hearings,  and  charges  had  been 
made  on  behalf  of  MBS  that  the 
older  networks  had  stifled  its  de- 
velopment by  exclusive,  long-term 
contracts.  A  motion  made  by  Louis 
G.  Caldwell,  MBS  counsel,  that 
such  contracts  be  curtailed,  pend- 
ing the  committee's  action,  has 
not  yet  been  acted  on  by  the  com- 
mittee. The  baseball  incident  is 
seen  in  some  quarters  as  bearing  di- 
rectly on  this  phase  of  the  investi- 
gation. 

It  is  possible  the  committee  may 
seek  to  reopen  the  public  hearings 
as  a  result  of  its  discoveries  in 
analyzing   the    questionnaire  re- 


Knew  All  About  It 

NBC  PRESS  Department 
had  occasion  to  blush  recent- 
ly when  the  daily  news  re- 
port carried  a  story  to  the  ef- 
fect that  no  one,  not  even 
NBC,  could  remember  the  old- 
time  song  "Riding  Down  from 
Bangor",  which  Josef  Marais, 
NBC's  Bushveld  singer, 
wished  to  sing  on  one  of  his 
Friday  broadcasts.  Next  day's 
news  report  carried  a  state- 
ment by  Thomas  H.  Belviso, 
head  of  the  NBC  music  divi- 
sion, that  "if — the  NBC  press 
division — had  checked  with  us 
before  sending  out  that  story, 
they  would  have  learned  we 
knew  a  lot  about  the  song 
and  had  cleared  all  rights  to 
it  just  for  Marais  the  pre- 
vious week." 


turns.  On  the  other  hand,  it  might 
elect  simply  to  draft  a  supplemen- 
tary report  on  this  incident,  utiliz- 
ing it  in  connection  with  the  MBS 
motion  for  curtailment  of  affilia- 
tion contracts. 

The  FCC  itself  did  not  dispatch 
the  baseball  letter,  although  it  is 
understood  members  of  the  com- 
mittee discussed  it  informally  with 
other  commissioners.  It  is  reported 
that  Commissioner  Frederick  I. 
Thompson  strongly  urged  the  move, 
presumably  after  having  received  a 
complaint  from  a  constituent  sta- 
tion in  the  South.  Commissioner 
Paul  A.  Walker  is  understood  to 
have  joined  him,  thus  establishing 
a  majority  of  the  three-man  com- 
mittee as  at  present  constituted. 
Commissioner  Thad  H.  Brown  is 
acting  chairman. 

The  language  of  the  committee's 
letter  is  such  that  it  encompasses 
not  only  an  effort  to  ascertain 
whether  pressure  was  exerted  by 
the  older  networks  to  prevent  them 
from  accepting  service  from  MBS, 
but  also  whether  these  other  net- 
works were  refused  the  privilege. 
Judge  Landis,  it  has  been  reported 
[Broadcasting,  Oct.  1],  held  that 
the  series  should  be  regarded  as  in 
the  same  category  vdth  other  na- 
tional sporting  events  carried  on 
a  single  network. 

Program  Duplication 

Moreover,  it  was  recalled  that 
the  question  of  duplication  of  net- 
work programs  was  one  of  the 
paramount  issues  during  the  Net- 
work-Monopoly Inquiry.  Much  tes- 
timony was  adduced  in  the  efl'ort  to 
show  that  the  respective  networks 
had  their  stations  so  located  as  to 
prevent  undue  overlapping. 

The  text  of  the  FCC's  letter,  re- 
questing replies  by  Nov.  15,  fol- 
lows: 

You  are  requested  to  submit  information 
in  answer  to  the  following  questions  for 
the  consideration  of  the  Committee  ap- 
pointed by  the  Commission  to  investigate 
chain  broadcasting,  pursuant  to  Order  No. 
37: 

( 1 )  Were  the  World  Series  baseball  games 
of  October,  1939,  broadcast  over  your  sta- 
tion? 

(2)  If  such  broadcasts  were  presented 
over  your  station,  state  (a)  the  substance 
of  any  arrangement  or  agreement  by  which 
such  programs  were  made  available  to  you, 
and  (b)  whether  any  attempt  was  made 
by  any  person  or  organization  to  influence 
or  persuade  you  against  broadcasting  the 
programs. 

(3)  If  broadcasts  of  the  World  Series 
were  not  presented  over  your  station,  state 
(a)  whether  the  programs  were  offered 
to  you  but  refused  by  you  because  of  an 
agreement  with  a  network  or  other  organ- 
ization ;  (b)  whether  you  were  influenced 
by  other  persons  or  organizations  to  refuse 
the  programs,  or  were  prevented  from  ac- 
cepting them  ;  and  (c)  whether  an  attempt 
was  made  by  you  to  obtain  the  programs, 
and  if  so,  why  you  were  unable  to  make 
arrangements  to  obtain  the  same. 

This  information  should  be  reported 
briefly  but  in  sufficient  detail  to  present 
the  actual  facts  in  the  matter  to  the  com- 
mittee. 

It  is  requested  that  replies  be  made  in 
time  for  receipt  in  the  Commission  not 
later  than  Nov.  15,  1939. 


WJBL  Now  WSOY 

GOING  fulltime  vdth  100-250  watts 
on  Nov.  12,  WJBL,  Decatur,  111., 
has  changed  its  call  letters  to 
WSOY,  "The  Soybean  Capital  of 
the  World".  Previouslv  the  station 
shared  time  with  WJBC,  Blooming- 
ton,  111.  Operating  an  18-hour 
broadcast  day,  from  6  a.m.  to  mid- 
night, the  station  carried  a  series  of 
special  programs  in  connection  with 
the  grand  opening  with  fulltime 
Nov.  12. 


KSL  STARTS  $150,000 
MODERNIZim  PLAN 

RADIO  SERVICE  Corp.  of  Utah, 
owner  and  operator  of  KSL,  50,000- 
watt  Salt  Lake  City  station,  has 
launched  a  $150,000  improvement 
and  modernization  program,  accord- 
ing to  an  announcement  by  Earl  J. 
Glade,  executive  vice-president,  and 
Ivor  Sharp,  assistant  to  the  presi- 
dent and  director  of  station  opera- 
tions. Included  in  the  improvement 
program,  planned  to  provide  facili- 
ties equalled  by  only  10  other  sta- 
tions in  the  country,  are: 

1.  Major  remodeling  already  un- 
der way  at  the  present  transmitter 
building  on  U.  S.  Highway  40,  east 
of  Saltair,  Utah. 

2.  Installation  of  the  highest 
quality  transmitting  equipment 
available  to  replace  present  instal- 
lation, now  seven  years  old. 

3.  Building  a  470-foot  high  steel 
tower  to  replace  the  present  an- 
tennae system.  This  vnll  be  the 
highest  man-made  structure  in 
Utah. 

New  Western  Electric  transmit- 
ter has  already  been  delivered  by 
the  Bell  Laboratories.  Remodeling 
of  the  present  transmitter  build- 
ing is  under  way  with  Ashton  & 
Evans,  Salt  Lake  City  architects, 
directing.  When  changes  are  com- 
pleted, the  building  will  present  a 
combination  of  beauty  and  high 
utility,  Eugene  G.  Pack,  technical 
director,  and  Willice  Edgar  Grove, 
KSL  chief  engineer  declared.  The 
radiator  now  is  being  fabricated 
and  will  be  delivered  within  the 
next  few  weeks.  Entire  improve- 
ment program  is  to  be  completed 
this  winter. 


Green  Hornet  Switching 
To  Nationwide  NBC  Blue 

AVAILABLE  for  national  spon- 
sorship. The  Green  Hornet,  half- 
hour  adventure  drama  produced  by 
WXYZ,  Detroit,  on  Nov.  16 
switches  from  a  limited  MBS  net- 
work to  NBC-Blue  for  tvsdce-a- 
week  presentation,  according  to  an- 
nouncement Nov.  7  by  H.  Allen 
Campbell,  general  manager  of  King 
Trendle  Broadcasting  Corp.  To  be 
aired  each  Thursday  and  Saturday 
at  8  p.m.  (EST),  the  Hornet  will 
have  a  coast-to-coast  network. 

The  program  first  went  on  the 
air  Jan.  31,  1936  over  WXYZ  and 
the  Michigan  Network.  On  April 
12,  1938  it  was  extended  to  MBS. 
The  drama,  like  its  more  famous 
predecessor,  The  Lon&  Ranger,  was 
conceived  by  George  W.  Trendle, 
president  of  King  Trendle  Broad- 
casting Corp.  It  is  not  a  serial  but 
a  series,  each  episode  being  a  com- 
plete story  in  itself.  The  hero  is 
Britt  Reid,  young  publisher  of  the 
Daily  Sentinel,  who  assumes  the 
mysterious  guise  of  the  Green  Hor- 
net to  strike  at  crooks  who  prey 
upon  legitimate  business  and  un- 
dermine municipal  and  state  gov- 
ernments, using  the  law  as  a  pro- 
tection for  their  operations. 


Birthday  Ball  Plans 

RADIO  department  for  the  Presi- 
dent's Birthday  Ball  will  be  directed 
again  this  year  by  Fredericka  Millet, 
who  arranged  women's  programs  at 
the  New  York  World's  Fair  this  sum- 
mer. Miss  Millet  will  be  assisted  by 
William  Card,  recently  with  the  radio 
division  of  the  World's  Fair,  and  previ- 
ously of  NBC,  and  Jeanne  Campbell  of 
the  World's  Fair  copyright  division, 
NBC,  and  WHN,  New  York.  Radio 
plans  for  promoting  the  Ball,  which 
takes  place  in  January,  will  be  an- 
nounced at  a  later  date. 
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KDKA  Observes 
19 tb  Anniversary, 
New  Transmitter 

Industry  and  Agency  Leaders 
Guests  at  Pittsburgh  Fete 

By  J.  FRANK  BEATTY 

NATIONAL  leaders  in  advertis- 
ing, radio,  industry  and  education 
joined  with  Westinghouse  and  NBC 
officials  in  the  dedication  Nov.  4-5 
of  the  new  transmitter  and  antenna 
built  by  Westinghouse  for  its  pio- 
neer 50,000-watt  Pittsburgh  station, 
KDKA. 

Just  19  years  after  it  had  broad- 
cast the  Harding  presidential  elec- 
tion returns  from  a  100-watt  an- 
tenna attached  to  a  factory  chim- 
ney, Westinghouse  staged  an  anni- 
versary celebration  that  left  a  vivid 
impression  on  its  distinguished 
guests,  as  well  as  the  city  of  Pitts- 
burgh and  the  extensive  KDKA  lis- 
tening area.  Arrangements  were 
under  the  direction  of  KDKA  Gen- 
eral Manager  Sherman  D.  Gregory 
and  the  guest  list  included  a  hun- 
dred radio  executives,  time  buyers 
and  radio  figures,  along  with  Presi- 
dent Lenox  R.  Lohr,  and  Vice-Pres- 
I  idents  A.  L.  Ashby,  William  S. 
Hedges  and  O.  B.  Hanson  of  NBC, 
and  Dr.  Frank  Conrad,  father  of 
the  original  KDKA  broadcast  trans- 
mitter and  Westinghouse  assistant 
chief  engineer. 

Nov.  4  was  "KDKA  Day"  in 
P'ttsburgh  and  Allegheny  County 
by  virtue  of  official  proclamations, 
and  downtown  Pittsburgh  was 
decked  with  bunting  for  the  occa- 
sion. Tied  into  the  event  was  the 
world  premier  of  the  RKO  film 
"Allegheny  Uprising",  based  on  his- 
torical Pittsburgh  events.  Claire 
Trevor,  star  of  the  film,  headed  a 
group  of  screen  stars  and  broke  the 
bottle  of  champagne  on  the  an- 
tenna base  during  the  dedicatory 
j  ceremony  at  the  Allison  Park  site 
I     high  above  Pittsburgh. 

A  View  of  Tomorrow 

The  advertising  and  trade  con- 
tingents came  in  special  roomette 
cars.  From  New  York  the  guests 
traveled  on  the  Pittsburgher  and 
from  Chicago  on  the  Golden  Tri- 
angle, arriving  in  Pittsburgh  the 
morning  of  Nov.  4.  For  two  days 
the  guests  enjoyed  a  busy  round  of 
entertainment,  climaxed  by  an 
NBC-Blue  broadcast  on  the  night 
of  Nov.  5. 

Novel  feature  of  the  celebration 
was  the  sealing  of  the  "Crystal 
Case  of  Tomorrow",  a  document- 
glass  case  placed  in  the  wall  of  the 
new  transmitter  house.  It  will  be 
opened  in  1959.  In  it  were  sealed 
transcriptions  carrying  predictions 
of  industrial  leaders  on  what  the 
next  score  of  years  will  bring  forth, 
a  rag  paper  edition  of  the  Nov.- 1, 
1939  Broadcasting,  publications 
describing  the  anniversary  events, 
microfilm  photographs  of  typical 
radio  scripts  and  a  photographic 
rotindup,  and  a  guest  log  of  those 
attending  the  ceremonies. 

Preceding  the  main  two-day  cele- 
bration was  a  Nov.  3  program  on 
NBC-Blue,  8-8:30,  offering  a  cap- 
sule version  of  "Allegheny  Upris- 
ing", with  Miss  Trevor  being  sup- 
ported  by   KDKA   players.  Miss 


AMONG  those  present  at  the 
KDKA  dedication  ceremonies  Nov. 


4-5  were: 

From  Chicago — James  Neil,  NBC ; 
Ed  Barroff.  NBC ;  N.  J.  Gavanaugh, 
Roche,  Williams  &  Cunnyngham ; 
George  Duram,  H.  W.  Raster  &  Sons ; 

E.  A.  Fellers,  Presba,  Fellers  &  Pres- 
ba ;  E.  K.  Hartenbower,  NBC  ;  H.  H. 
Hudson,  H.  W.  Raster  &  Sons ;  W.  L. 
Hulsebus,  Stack-Geble  Adv.  Agency; 
Agnes  Hunter,  BBDO ;  Charles  L. 
Hotehkiss,  NBC;  Thomas  Rivlan, 
George  H.  Hartman  Co. ;  Harry  Ropf, 
Oliver  Morton,  NBC;  J.  L.  Nelsen, 
Wade  Adv.  Agency ;  L.  H.  North,  Au- 
brey, Moore  &  Wallace ;  Ray  H.  Rey- 
nolds, Rogers  &  Smith ;  Harlow  P. 
Roberts,  Blackett-Sample  -  Hummert ; 
R.  J.  Scott,  Schwimmer  &  Scott;  B. 
R.  Solomon,  Charles  Silver  &  Co. ; 
Evelyn  Stark,  Hays  MacFarland  & 
Co. ;  Frank  Steel,  McJunkin  Adv.  Co. ; 

F.  G.  Van  Etten.  NBC;  Myrtle 
Wright,  Henri,  Hurst  &  McDonald; 
A.  J.  Engelhardt,  U.  S.  Adv.  Corp. ; 
W.  J.  Edwards,  NBC. 

From  St.  Louis — E.  A.  W.  Sehulen- 
berg,   Gardner  Adv.  Agency. 

From  Cincinnati — C.  W.  Robertson 
Jr.,  Ralph  H.  Jones  Co. 

From  Cleveland — A.  L.  Billingsley, 
S.  C.  Patno,  Fuller  &  Smith  &  Ross. 

From  Philadelphia — Frank  Coulter 
Jr.,  Thomas  McDermott,  C.  H.  Cot- 
tington,  N.  W.  Ayer ;  Evelyn  Warms- 
ley,  McRee  &  Albright ;  G.  B.  Thomp- 
son, KYW. 

From  Boston — E.  B.  Foskett,  Bad- 
ger &  Browning ;  Louis  Glaser,  Louis 
Glaser  Inc. ;  Vincent  Callahan,  WBZ- 
WBZA. 


Trevor  also  posed  for  photographs 
at  the  transmitter  site,  with  a 
scene  based  on  the  comparison  of 
Indian  smoke  signals  with  the  new- 
est means  of  communication. 

Arrival  of  the  out-of-town  guests 
Nov.  4  was  marked  by  a  station 
greeting  which  presented  the  fa- 
mous Carnegie  Tech  Kiltie  Band. 
An  elaborate  breakfast  was  staged 
at  the  guest  headquarters,  Hotel 
Schenley,  when  guests  were  pre- 
sented along  with  local  radio,  news- 
paper and  advertising  figures. 


SEALED  in  RDRA's  Crystal  Case 
(upper  left)  are  many  historical  items. 
In  front  are  Lenox  R.  Lohr,  NBC 
president,  Claire  Trevor,  RRO  actress, 
and  Dr.  Frank  Conrad,  RDRA  pio- 
neer. David  Garroway,  RDRA  an- 
nouncer, interviews  (upper  right)  O. 
B.  Hanson,  NBC  V-P,  with  Judge  A. 
L.  Ashby,  NBC  V-P,  in  background. 
Nick  Reesley,  of  N.  W.  Ayer,  and 
Fletcher  Turner,  of  J.  M.  Mathes, 
chatted  (left)  during  train  ride  to 
Pittsburgh.  Tyler  Davis,  of  Renyon  & 
Bckhardt,  and  Harry  Torp,  Sherman 
R.  Ellis  Inc.,  (right)  in  club  car. 


From  Baltimore — .1.  B.  Rock,  Pete 
Nelson,  W.  C.  Evans,  Westinghouse. 

From  New  York — Linnea  Nelson, 
J.  Walter  Thompson  Co. ;  Elizabeth 
Black,  Joseph  Ratz  Co. ;  Edith  Hop- 
ham,  Buchanan  &  Co. ;  Rurt  Peter- 
son, G.  L.  Trimble,  Marschalk  & 
Pratt,  Inc. ;  Richard  Marvin,  Alman 
Taranto,  Wm.  Esty  &  Co. ;  Ed  Ensell, 
Eldon  Hazard,  BBDO;  Harry  Torp, 
Sherman  R.  Ellis  Co.;  Fletcher  Tur- 
ner, J.  M.  Mathes,  Inc. ;  Robert  Ran- 
kin, W.  H.  Rankin  Co. ;  Herman  Ras- 
ter, H.  W.  Raster  &  Sons ;  Nicholas 
Reesley,  N.  W.  Ayer ;  Charles  Van 
Bergen,  NBC;  Frank  Conrad,  Mc- 
Cann-Bricksen  ;  Tyler  Davis,  Renyon 
&  Eckhardt ;  H.  E.  Pengel  Jr.,  Brooke, 
Smith,  French  &  Derrance ;  T.  F.  Mc- 
Mahon,  Lambert  &  Feasley ;  Paul 
Monroe,  J.  D.  Tarcher,  J.  D.  Tarcher 
&  Co.;  M.  Rleinfeld.  Franklin  Bruck 
Adv.  Corp. ;  Wm.  Tieman,  Atherton 
&  Currier ;  John  Crandall,  Benton  & 
Bowles ;  Wm.  Hines,  Morse  Interna- 
tional ;  Eugene  Cogan,  Paris  &  Peart ; 
Charles  Ayers,  Ruthrauff  &  Ryan ;  T. 
F.  Cosgrove,  Platt-Forbes ;  N.  F.  Mc- 
Evey,  Newell-Emmett ;  Arthur  Sins- 
heimer.  Peck  Adv.  Agency ;  Ed  Rrug, 
Arthur  Rudner ;  C.  B.  Donovan,  Chas. 
W.  Heyt,  Inc. ;  S.  J.  Andrews,  Fuller 
&  Smith  &  Ross  ;  Don  Forker,  Maxon 
Inc. ;  Wm.  Maillefert,  Cempton  Adv. ; 
Ren  Rraft,  Major  Lenox  R.  Lohr, 
Wm.  S.  Hedges,  James  V.  McCen- 
nell,  Maurice  M.  Boyd,  William  O. 
Tilenious,  .John  D.  Van  Amburgh, 
Gordon  Mills,  Walter  D.  Scott,  Don- 
ald S.  Roberts,  Miss  Catherine  Whita- 
ker,  O.  B.  Hansen,  Reith  Riggins,  A. 
L.  Ashby,  Lee  Wailes,  NBC. 


After  the  breakfast,  guests  were 
taken  to  the  downtown  KDKA  stu- 
dios in  the  Grant  Bldg.  With  holi- 
day decorations  prevailing,  guests 
were  taken  through  the  studios  and 
entertained  with  a  motion  picture 
showing  Pittsburgh's  industrial 
boom  in  full  swing,  along  with  an 
animated  short  illustrating 
KDKA's  greatly  increased  coverage 
with  new  equipment.  Bernie  Arm- 
strong, KDKA  organist,  accom- 
panied the  film  and  played  request 
numbers. 


Noon  recess  was  featured  by  re- 
freshments and  lunch  at  the  fa- 
mous Duquesne  Club,  with  Mr. 
Hedges  introducing  members  of  the 
NBC  national  advertising  staff. 

Police  escorts  took  five  busloads 
of  guests  to  the  Allison  Park  trans- 
mitter park  after  the  lunch,  with 
dedication  ceremonies  getting  un- 
der way  at  3:30.  Recordings  and 
newsreel  versions  of  the  trans- 
mitter house  events  included  talks 
by  President  Lohr  and  Miss  Trevor 
at  the  location  of  the  Crystal  Case, 
just  in  front  of  the  entrance. 

Events  at  the  antenna  base,  cli- 
maxed by  the  bottle-breaking  cere- 
mony, also  were  recorded  and  the 
entire  affair  was  broadcast  by  tran- 
scription on  KDKA  at  8  that  eve- 
ning. 

Directed  by  David  Garroway, 
KDKA  announcer  who  received  the 
annnal  Davis  announcing  award 
Nov.  2,  the  dedicatory  program  in- 
cluded talks  by  George  H.  Bucher, 
Westinghouse  president,  Mr.  Lohr, 
H.  S.  Wherrett,  president  of  Pitts- 
burgh Plate  Glass  Co.,  Dr.  Samuel 
Harden  Church,  president  of  Car- 
negie Institute. 

Following  the  Allison  Park  cere- 
monies, guests  later  assembled  at 
the  suburban  Field  Club  for  the 
no-speech  KDKA  Day  Banquet. 
Station  talent  provided  entertain- 
ment at  the  banquet,  which  lasted 
far,  very  far,  into  the  night.  Guests 
were  presented  KDKA  Souvenir 
editions  of  Broadcasting. 

Opening  Sunday's  schedule  was 
a  mock  hunt  breakfast  after  which 
guests  were  taken  on  a  sightsee- 
ing tour,  assembling  at  5  p.m.  at 
the  University  Club  for  KDKA's 
Thanksgiving  Dinner.  Windup  of 
the  two-day  party  was  a  coast-to- 
coast  hour  broadcast  on  NBC-Blue 
at  8  p.m.,  with  Tommy  Riggs, 
KDKA-developed  artist,  as  m.c. 

The  new  transmitter  plant,  West- 
inghouse equipped,  includes  the 
latest  in  broadcast  engineering  de- 
velopments along  with  a  number 
of  features  desci-ibed  as  brand  new. 
Among  new  devices  are  the  radio 
(Continued  on  page  38) 
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JUSf  WHAT  !$ 

SPOT  RADIO? 


In  simplest  terms,  SPOT  RADIO  means  buying 
time  on  separate  radio  stations— individually.  It  gives 
an  advertiser  radio-audience  coverage  to  match  his 
distribution— territory  by  territory. 

It  lets  a  sponsor  pick  any  number  of  stations  for  any 
length  of  program— wherever  he  likes,  whenever  he 
likes.  He  *'spots"  his  program  to  suit  the  exact  needs 
of  his  selling  and  advertising  plans,  and  his  budget. 

If  s  the  oldest  form  of  radio  advertising— dating  back 
to  the  first  commercial  broadcast  in  1921.  It  offers  a 
direct  approach  and  a  localized  sales  appeal. 

No  wonder  that  while  all  radio  advertising  has 
increased  106%  since  1934,  SPOT  RADIO  has  increased 
156%.  It's  the  husky  veteran  of  the  industry. 

For  any  advertiser  or  agency  executive  who  wants  to  see 
how  SPOT  RADIO  can  meet  his  individual  situation, 
we  shall  be  very  glad  to  suggest  a  specially  prepared  outline. 


This  campaign  in  the  interests  of  SPOT  RADIO  is  appearing  in  Time, 
Printers'  Ink  Weekly,  Advertising  Age  and  Broadcasting. 


EDWARD 


REPRESENTING  LEADING 


ices  in 


NEW     YORK     •     CHICAGO*      ST.     LOUIS     °     LOS  ANGELE 


^  Portrait  of  Agency  Radio  Execu- 
tive in  act  of:  "I  see — yes — all 
right — I  see — sore — I  see — all  right 
— I  see — perhaps  we  can." 


|MY  ,  I 


NIT  ED     S  T  A  T  E  5  -  I  N  D  I  V  I  D  U  ALLY 


AN    FRANCISCO  DETROIT 


Foreign  Time  Sold  by  NBC; 
Westinghouse  Names  Nelson 

United  Fruit  First  Sponsor  on  International 
Facilities;  Rates  Are  Announced  by  NBC 


Mr.  Nelson 


COINCIDENT  with  announce- 
by  NBC  that  United  Fruit  Co., 
New  York,  will  become  the  first 
American  advertiser  to  sponsor  a 
commercial  pro- 
gram over  its  in- 
ternational broad- 
cast stations,  un- 
der the  recently 
revised  FCC 
rules,  Westing- 
house  Electric  & 
Mfg.  Co.  a  n- 
nounced  appoint- 
ment of  F.  P. 
(Pete)  Nelson, 
former  radio  time  buyer  for  Black- 
ett-Sample-Hummert,  Chicago,  as 
head  of  its  sales  and  activities  for 
its  two  international  stations. 

The  United  Fruit  series,  to  com- 
prise an  evening  quarter-hour  pro- 
gram designed  for  Latin  Ameri- 
can audiences  seven  days  a  week, 
vsrill  be  transmitted  over  NBC's  in- 
ternational stations  at  Boundbrook, 
N.  J.,  WRCA  and  WNBI.  It  is  ex- 
pected that  a  number  of  other  con- 
cerns doing  business  in  Latin 
America  will  follow  the  United 
Fruit's  lead  in  sponsoring  com- 
mercial programs  over  international 
stations. 

While  NBC  has  not  yet  drafted  a 
complete  rate  card  for  the  service, 
it  was  reported  United  Fruit  will 
pay  $500  weekly  for  its  seven  quar- 
ter-hour broadcasts,  with  the  usual 
agency  discount.  The  rate  was 
based  on  the  network's  estimate  of 
1,900,000  shortwave  receivers  in 
the  Latin  American  territory. 

To  Maintain  Schedules 

Apropos  rate  policies,  it  was 
pointed  out  that  the  present  sched- 
ule of  shortwave  operations,  care- 
fully planned  and  maintained  vsdth- 
out  interruptions,  will  not  be 
altered  by  the  commercial  setup. 
Each  day's  schedule  will  continue 
on  its  present  basis.  English  pro- 
grams will  be  broadcast  from  9 
a.m.  to  1  p.m.,  then  an  Italian  hour, 
a  German  hour  and  a  French  hour. 

At  4  p.m.  there  will  be  an  hour 
of  Portugese,  two  hours  of  Span- 
ish and  another  Portugese  hour, 
followed  by  two  additional  hours  of 
Spanish,  an  English  hour  and  a 
final  two  hours  of  Spanish  before 
the  sign-off  at  1  a.m.  Each  hour 
begins  with  a  15-minute  news  peri- 
od in  the  language  of  the  home 
program.  Because  NBC  wanted 
listeners  abroad  to  become  accus- 
tomed to  tuning  in  at  the  same 
time  each  day,  all  programs  start 
exactly  on  the  hour  and  have  never 
interrupted,  not  even  for  broad- 
casts of  the  President  or  other 
Government  officials. 

Advertisers  may  arrange  to 
sponsor  programs  in  any  language 
in  this  schedule,  it  was  stated,  but 
such  broadcasts  must  fall  within 
the  periods  assigned  to  that  lan- 
guage. At  present  contracts  are 
being  taken  only  for  quarter-hour 
programs  on  a  seven-days-a-week 
basis.  Rates,  it  was  said,  would  be 
$25,000  a  year  for  a  Spanish  pro- 
gram; $15,000  a  year  for  a  Portu- 
gese program,  and  $35,000  a  year 


for  a  daily  program  in  both  lan- 
guages. These  rates,  which  are  to 
be  subject  to  usual  agency  dis- 
counts, likewise  are  based  on 
NBC's  estimate  of  1,900,000  re- 
ceivers in  Latin  America.  No  rates 
have  been  established  for  programs 
to  Europe,  although  advertisers 
wishing  to  talk  to  listeners  on  the 
Continent  in  their  own  languages 
will  be  given  the  opportunity  by 
NBC,  with  rates  to  be  arranged. 

Expansion  Seen 

WLW  already  has  announced  cre- 
ation of  a  commercial  and  program- 
ing department  to  foster  com- 
mercial operations  over  its  new 
50,000-watt  international  station 
WLWO.  With  NBC  and  Westing- 
house  already  in  the  field,  it  is  ex- 
pected a  new  phase  of  commercial 
radio  soon  will  begin  large-scale 
development. 

Mr.  Nelson's  appointment  as  ac- 
tive director  of  WBOS,  Boston,  and 
WPIT,  Pittsburgh,  adjuncts  of 
Westinghouse  stations  WBZ  and 
KDKA,  was  made  by  Walter 
Evans,  manager  of  the  radio  divi- 
sion of  Westinghouse.  International 
shortwave  broadcast  service  has 
been  maintained  continuously  on  a 
non-commercial  experimental  basis 
since  1923,  when  the  Westinghouse 
Company  pioneered  in  shortwave 
broadcasting  to  foreign  countries 
with  the  establishment  of  8XS,  the 
first  station  to  be  heard  around  the 
globe.  Later  the  8XS  call  was 
changed  to  W8XK,  one  of  the  best 
known  international  stations. 

Last  May  the  FCC  announced 
lifting  of  the  experimental  classifi- 
cation on  international  stations  and 
authorized  broadcast  of  sponsored 
programs  but  with  limitations  on 
the  type  of  commercials  to  be  used. 
Because  of  purported  "censorship" 
imposed  under  the  language  used 
in  the  new  rules,  a  furore  was  pre- 
cipitated. Subsequently  the  lan- 
guage under  attack  was  suspended 
indefinitely. 

Mr.  Nelson  formerly  was  with 
the  advertising  department  of  the 


Utah  Nimrods 

UTAH'S  open  season  on  deer 
took  five  staff  members  of 
KSL,  Salt  Lake  City,  into  the 
wilds,  all  of  whom  returned 
with  a  perfect  score.  Shirl 
Thayne,  of  the  staff  orches- 
tra, led  the  group  by  bagging 
a  buck  and  a  doe,  while  F.  B. 
McLatchy,  account  executive; 
Gene  Pack,  technical  director; 
Lee  Taylor,  engineer  and  Ted 
Kimball,  announcer,  each 
got  one  deer. 


Chicago  Tribune,  in  the  sales  de- 
partment of  NBC  in  Chicago,  and 
until  recently  in  the  radio  depart- 
ment of  Blackett-Sample-Hummert, 
Chicago.  In  his  new  capacity,  he 
will  make  his  headquarters  in  Bal- 
timore where  the  radio  division  is 
located. 

Westinghouse  announced  that  ne- 
gotiations already  are  under  way 
with  several  advertisers  interested 
in  programs  reaching  foreign  au- 
dience. Westinghouse  itself,  it  is 
presumed,  will  sponsor  certain  pro- 
grams by  virtue  of  its  export  trade 
and  the  desirability  of  building 
prestige  for  its  products  in  foreign 
markets. 

Cultural  Understanding 

Explaining  the  reasons  behind 
NBC's  entrance  into  this  new  field 
of  activity,  Oswald  F.  Schuette, 
RCA  coordinator  of  shortwave  ac- 
tivities, said  that  during  the  last 
two  years  the  broadcasts  to  Latin 
American  people  in  their  own  lan- 
guages had  created  a  better  under- 
standing between  North  and  South 
America  on  cultural  and  political 
planes  and  that  now  the  commer- 
cial aspect,  no  less  important  and 
in  many  ways  inseparable  from  the 
others,  would  be  introduced.  This 
service  was  inaugurated  under 
Frank  E.  Mason,  NBC  vice-presi- 
dent. 

The  action  of  the  FCC  last  June 
in  granting  commercial  licenses  to 
the  shortwave  broadcasters,  plus 
the  advent  of  the  war  which  dis- 
rupted a  large  part  of  Europe's 
trade  with  South  America,  pro- 
vided an  opportunity,  he  said, 
which  NBC  is  now  taking.  The  fact 
that  sponsored  programs  have 
placed  radio  entertainment  in  the 


United  States  far  ahead  of  that  of 
any  of  the  foreign  lands  in  which 
radio  is  a  state-supported  project 
should  produce  the  same  result  in 
the  international  field,  he  stated. 
Programs  prepared  by  advertisers 
wishing  to  get  their  messages 
across  to  foreign  listeners  should 
greatly  increase  present  listening 
to  American  broadcasts  by  these 
people,  he  added. 

Shortwave  receivers  are  much 
more  common  in  Latin  America 
than  in  the  United  States,  Mr. 
Schuette  said,  explaining  that  in 
the  tropics  electrical  disturbances 
create  so  much  interference  with 
reception  of  broadcasts  on  the 
standard  broadcast  band  that  many 
local  stations  also  transmit  their 
programs  on  shortwaves  which  are 
less  subject  to  static.  Easily  75% 
of  receivers  in  tropical  countries 
can  tune  in  the  shortwave  as  well 
as  the  standard  band,  he  said. 

Primarily  Institutional 

Asked  whether  there  was  not  a 
danger  that  broadcasters  and  pub- 
lishers in  Central  and  South  Amer- 
ica might  resent  advertising  broad- 
cast from  the  United  States,  Mr. 
Schuette  said  that  the  shortwave 
advertising  would  be  primarily  in- 
stitutional and  would  supplement 
rather  than  supplant  local  adver- 
tising. In  fact,  he  said,  building 
goodwill  and  a  desire  for  American 
products  by  Latin  Americans  may 
well  create  additional  local  adver- 
tising by  the  makers  of  these  prod- 
ucts to  turn  this  goodvidll  into  di- 
rect sales. 

RCA,  he  said,  has  for  several  i 
months  broadcast  programs  adver- 
tising its  shortwave  receivers  and 
Victor  records  to  the  Latin  Ameri- 
can audience  without  any  com- 
plaints and  will  undoubtedly  con- 
tinue this  type  of  advertising. 

American  advertisers  now  have 
a  big  advantage  over  those  of  other 
countries  in  broadcasting  to  Latin 
America,  he  continued,  for  while 
European  broadcasts  may  stress 
the  superiority  of  English  or  Ger- 
man soap,  for  example,  one  does 
not  ask  at  a  store  for  English  or 
German  soap.  American  advertis- 
ers, however,  are  allowed  to  men- 
tion their  products  by  the  name 
they  are  sold  under. 

Negotiations  are  being  conducted 
with  a  number  of  advertisers  in- 
terested in  broadcasting  to  South 
America,  NBC  reported,  but  no 
special  international  sales  depart- 
ment has  been  set  up  to  handle 
this  type  of  business.  United  Fruit 
series  was  arranged  by  L.  P.  Yan- 
dell,  assistant  treasurer  of  RCA. 

CBS  has  formulated  no  plans  for 
shortwave  commercial  programs  as 
yet.  Broadcasting  was  told  by 
Elizabeth  Tucker,  director  of  short- 
wave programs  for  CBS. 


WITH  KFI-KECA,  Los  Angeles,  moving  to  new  quarters  at  141  N.  Ver- 
mont Ave.,  that  city,  in  late  December,  future  activities  of  the  stations 
were  discussed  when  this  group  of  Earle  C.  Anthony  Inc.  executives  got 
together  for  luncheon  at  the  Brown  Derby  Restaurant  in  Hollywood. 
Left  to  right  are  Harrison  Holliway,  general  manager;  LeRoy  Spencer, 
resident  manager  of  Earle  C.  Anthony  Inc.;  Earle  C.  Anthony,  president 
and  owner  of  KFI-KECA;  C.  W.  Mason  and  H.  L.  Blatterman,  co-chief 
engineers.  Earle  C.  Anthony  Inc.,  with  FCC  approval,  recently  bought 
KEHE  facilities  from  Hearst  Radio  and  took  over  Aug.  1,  replacing  the 
call  letters  of  that  station  with  those  of  KECA,  NBC-Blue  outlet  in  Los 
Angeles.  KFI  is  the  NBC-Red  station.  Studios  and  executive  offices  of  the 
old  KEHE  plant  are  being  remodeled.  KECA  on  Nov.  15  celebrates  10 
years  of  operation  with  a  special  birthday  broadcast  arranged  by  Holliway. 


Tel-Pic  Service 

TEL-PIC  SYNDICATE,  a  new 
form  of  news-display  service,  has 
been  formed  at  1650  Broadway, 
New  York,  and  has  already  signed 
WMAS,  Springfield,  WNBC,  New 
Britain,  and  WELI,  New  Haven, 
to  use  its  merchandising  displays 
in  store  windows.  Illuminated  dis- 
plays of  timely  world  events  with 
the  station's  call  letters  on  an  up- 
per panel  are  placed  in  the  win- 
dows with  merchandising  tie-ins  on 
a  sponsor's  program.  W.  R.  Moore 
is  president  of  the  new  company. 
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carries  41%  more  national 
spot  business  in  New  York 
than  the  total  combined  spot 
business  carried  by  its  three 
50,000  watt  competitors, 
according  to  the  first  report 
issued  by  national  radio  records 


Staunch  Advertiser 
Attacks  WOR  Market 


TEAR  OUT  THIS   PAGE  AND  KEEP   FOR  REFERENCE 


It's  the  complete  weekly  schedule  of  the  greatest  concentration  of  radio 
attractions  ever  offered  on  one  station . .  current  schedule  of  KOIN  programs. 


THE  BIGGEST  SEASON  IN  RADIO  HISTORY  IS  HERE 


Mr>9  long.  .  .  .  No  Uu  tK»n  SB  dty*^  pnyjiunt  tlonm  K*t. 


UNUSUAL  program  schedue  is  the  full  page  layout  which  appears  Sun- 
day mornings  in  the  Oregon  Sunday  Journal,  Portland,  presentmg 
KOIN's  programs  in  a  red-ruled  chart.  Sponsors'  products  are  mentioned. 
At  the  bottom  of  the  page  is  a  page-width  panel  with  promotion  messages. 


EVERYBODY  WINS  IN  PORTLAND 

Chevrolet  Dealer's  Quiz  Show  Booms  Sales 
 And  Proves  Goodwill  Builder  


Dominion  Easing 
War  Restrictions 
On  Broadcasting 

More  Latitude  Now  Permitted 

On  Elections,  Newscasts 

NO  ADVANCE  censorship  at  Ot- 
tawa of  broadcast  election  speeches 
for  the  New  Brunswick  provincial 
election  on  Nov.  20  will  be  neces- 
sary, according  to  insti*uctions 
which  have  gone  out  to  New  Bruns- 
wick, Prince  Edward  Island  and 
Gaspe  Peninsula  broadcasters. 
While  in  the  recent  Quebec  pro- 
vincial elections  it  was  necessary  to 
have  texts  of  election  speeches  cen- 
sored in  advance  at  Ottawa  [Broad- 
casting, Oct.  1],  for  the  New 
Brunswick  election  it  will  only  be 
necessary  for  the  station  manager 
to  send  a  copy  of  the  election 
speech  as  okayed  by  him  to  the 
Censorship  Coordination  Commit- 
tee, it  is  learned  from  H.  N.  Stovin, 
liaison  oflBcer  of  the  censorship 
committee  for  radio.  However,  only 
studio  broadcasts  of  election  talks 
may  be  given,  with  no  audience  in 
the  studios.  Broadcasts  of  election 
meetings  are  still  forbidden. 

Regulations  Eased 

Canadian  broadcasters  continue 
to  receive  periodically  regulations 
from  the  censorship  committee.  The 
tendency  has  been  to  ease  the 
method  of  application  of  the  cen- 
sorship regulations  and  to  point 
out  where  broadcasters  are  not 
complying  with  the  regulations. 
For  instance,  a  recent  censorship 
circular  (all  are  confidential) 
stated  that  it  was  no  longer  neces- 
sary to  send  in  copies  of  all  news- 
casts made  by  each  station,  that 
copies  of  news  issued  by  recognized 
agencies,  as  Canadian  Press, 
Transradio  Press,  British  United 
Press,  and  Christiayi  Science  Moni- 
tor, need  not  be  sent  to  Ottawa.  All 
news  originating  from  other 
sources,  and  broadcasts,  must  be 
sent  to  Ottawa  daily. 

Circulars  have  gone  out  advising 
stations  that  some  are  reported 
broadcasting  news  of  troop  move- 
ments, conjectures  of  defense  de- 
partment appointments,  attempted 
sabotage.  These  items  may  not  be 
broadcast  as  news  items  without 
first  obtaining  specific  permission 
from  the  censorship  committee. 

The  censorship  committee  has  co- 
operated with  the  broadcasting  sta- 
tions in  every  way,  to  enable  sta- 
tions to  operate  as  nearly  normal  as 
possible.  While  all  talks  made  over 
broadcasting  stations  must  be  an- 
nounced in  advance  to  the  liaison 
officer,  H.  N.  Stovin,  who  is  also 
station  relations  supervisor  of  the 
Canadian  Broadcasting  Corp.  at 
Toronto,  there  is  no  censorship  of 
text  demanded.  The  matter  is  left 
in  the  station  manager's  hands,  and 
he  must  interpret  the  regulations 
as  they  apply  to  each  talk.  In  the 
case  of  election  talks,  notice  of  the 
day  and  hour  of  the  broadcast  must 
be  given  in  advance  by  telegram. 

The  various  regulations,  which 
emanate  from  the  Censorship  Co- 
ordination Committee  at  Ottawa, 
are  sent  to  groups  of  stations  af- 
fected or  to  all  stations,  as  the  need 
may  be,  by  telegram  and  where  nec- 
essary followed  by  letter.  Receipt 
of  each  new  regulation  must  be  ac- 
knowledged by  the  station  either 
by  telegram  or  by  letter.  All  sta- 
tions have  also  been  sent  pasters 
containing  Defence  of  Canada  Reg- 


PERSONALIZING  the  business  of 
the  sponsor,  Arthur  L.  Fields  Chev- 
rolet Co.,  the  weekly  Everybody 
Wins  quiz  program  heard  on  KOIN, 
Portland,  Ore.,  for  almost  a  year 
has  attracted  huge  crowds  to  the 
sponsor's  showrooms  besides  selling 
cars  and  trucks  building  goodwill 
for  the  firm.  The  program's  adver- 
tising is  directed  chiefly  to  the  sale 
of  used  cars  and  has  resulted  in 
more  sales,  faster  turnover  and 
lower  inventory,  at  a  cost  lower 
than  use  of  dominant  classified  used 
car  advertising,  according  to  the 
sponsor. 

Everybody  Wins  is  presented 
Friday  evenings  7:30-8  in  the 
Fields  salesrooms,  with  Art  Kirk- 
ham,  KOIN  feature  announcer,  as 
"Professor  of  Quizzyology".  On 
each  half-hour  five  contestants,  us- 
ually representing  some  business 
or    civic    organization    school  or 


ulations,  which  must  be  placed 
prominently  in  any  studio  or  room 
where  a  microphone  is  located. 

On  the  part  of  the  stations,  the 
censorship  regulations  have  meant 
a  certain  amount  of  additional  cler- 
ical work,  and  careful  interpreta- 
tion of  the  regulations.  Insofar  as 
the  radio  listener  is  concerned,  de- 
spite the  fact  that  there  is  censor- 
ship in  Canada,  he  finds  little  dif- 
ference between  the  newscasts  from 
Canadian  and  United  States  sta- 
tions. 


Aliens  Take  Over  WBTM 

WITH  acquisition  of  49%  interest 
in  WBTM,  Danville,  Va.,  by  the 
Lynchburg  Broadcasting  Corp.,  li- 
censee of  WLVA,  Lynchburg,  Va., 
a  change  in  management  of  the 
Danville  station  has  been  an- 
nounced. Philip  Allen  becomes  gen- 
eral manager  of  WBTM  and  James 
L.  Howe,  WLVA  sales  manager, 
after  Jan.  1  will  be  resident  man- 
ager at  Danville.  Ed  and  Philip 
Allen  control  WLVA.  The  Pied- 
mont Broadcasting  Corp.,  licensee 
of  WBTM,  formerly  was  controlled 
by  L.  N.  Dibrell,  local  banker  and 
tobacco  dealer.  A  two-station  hook- 
up is  contemplated  after  Jan.  1  with 
a  combination  discount  rate  to  be 
offered  for  the  two  stations. 


college,  compete  for  25  silver  dol- 
lars offered  for  correct  answers  to 
five  groups  of  questions.  Contest- 
ants get  a  dollar  for  each  question 
answered  correctly.  A  recent  pro- 
gram, minus  all  advertising,  pro- 
moted the  local  Community  Chest 
drive,  of  which  Arthur  L.  Fields, 
president  of  the  motor  company,  is 
head,  and  all  the  silver  dollars  were 
given  to  the  Chest. 

The  program  is  regarded  pri- 
marily as  an  investment  in  public 
relations,  Mr.  Fields  has  stated, 
pointing  out  that  while  used  cars 
get  most  of  the  advertising  atten- 
tion, this  department  of  the  busi- 
ness is  merely  the  vehicle  for  the 
promotion  of  goodwill.  At  program 
time  cars  are  moved  back  from  the 
display  floor  and  chairs  provided 
for  the  visual  audience.  The  pro- 
gram frequently  plays  to  SRO. 
Mac  Wilkins  &  Cole  Agency,  Port- 
land, handles  the  account. 


'Man  of  the  Week' 

FULTON  LEWIS  jr.,  com- 
mentator for  Detrola  radios 
over  MBS  and  president  of 
the  Radio  Correspondents  As- 
sociation  in  Washington, 
starts  a  new  wrinkle  Nov.  17 
when  he  devotes  his  Friday 
night  talks  to  a  salute  to  "The 
Man  of  the  Week"  in  public 
affairs.  A  committee  of  judges 
will  select  the  man  or  woman 
of  outstanding  achievement 
in  national  affairs  and  public 
service,  who  will  be  discussed 
by  Lewis,  and  a  1940  Detrola 
will  be  presented  the  subject 
each  week. 


Soap  Firm  Testing 

LOS  ANGELES  SOAP  Co.,  Los 
Angeles  (Sierra  Pine  Toilet  Soap), 
on  Nov.  12  started  sponsoring  the 
weekly  half-hour  Spelling  Bee  with 
Tom  Breneman  as  master-of-cere- 
monies,  on  KNX,  Hollywood,  in  an 
eight-week  test  campaign.  Firm  is 
also  continuing  its  thrice-weekly 
one-minute  transcribed  announce- 
ments on  8  California  stations.  Fol- 
lowing the  test  campaign,  in  early 
January,  the  soap  company  plans 
to  expand  the  weekly  Spelling  Bee 
to  include  7  CBS  Pacific  stations. 


Mutual  Network  Expands 
Cooperative  Sponsorship 
Of  Capital  Commentators  ' 

EXPANSION  of  the  cooperative 
sponsorship  of  programs  featuring 
Washington  news  commentators  on 
the  Mutual  Network  is  disclosed  by 
the  list  of  sponsors  now  placing,  i 
Fulton  Lewis  jr.  early  this  month  ' 
was  taken  under  sponsorship  by 
Detrola  Radio  Corp.  over  hookups  i 
of  WOL,  Washington;  WOR,  New- 
ark; WON,  Chicago;  WAAB,  Bos- 
ton; CKLW,  Windsor  -  Detroit; 
KHJ,  Los  Angeles;  KQV,  Pitts- 
burgh; KWK,  St.  Louis;  WDGY, 
Minneapolis;  WKRC,  Cincinnati; 
KFRC,  San  Francisco;  WRR,  Dal- 
las; WHK,  Cleveland.  \ 

Mr.  Lewis  is  heard  five  nights  I 
weekly  but  sponsored  by  Detrola 
three  nights.  He  is  available  on  the  ' 
entire  MBS  network  for  local  spon- 
sorship,   and   is    being  sponsored 
over  KFEL,  Denver,  by  the  Ameri- 
can National  Bank;  WNBF,  Bing-  | 
hamton,  N.  Y.,  by  Fowler,  Dick  &  i 
Walker,  department  store;  WGRC,  i 
New  Albany,  Ind'.,  by  Lincoln  Bank 
&   Trust  Co.;   WLAP,  Lexington, 
Ky.,  by  Falls  City  Brewing  Co.; 
WMT,  Cedar  Rapids,  la.,  by  Oel- 
wein   Chemical   Co.,   Oelwein,  la. 
(mineral  feeds).  ' 

The  Listen  America  show  fea-  ' 
turing  the  Washington  Merry-Go- 
Round  team  of  Drew  Pearson  and 
Robert   Allen,   with   Erno   Rapee,  i 
Gracie  Barrie,  the  Tune  Twisters  ' 
and  Arthur  Hale,  is  being  spon-  | 
sored  by  Pontiac  Motor  Co.  over  1 
WOR,  Newark;  WCAE,  Pittsburgh;  • 
WHK,  Cleveland;  CKLW,  Windsor-  ) 
Detroit.  In  addition  its  sponsors  are 
Regal  Shoes  over  WKRC,  Cincin- 
nati, and  WOL,  Washington;  Booth 
Fisheries  Corp.  over  WGN,  Chi- 
cago; Jefferson  Federal  Savings  & 
Loan  Assn.,  over  WGRC,  New  Al- 
bany, Ind. 


Metropolitan  Life  Sues 
WHOM  on  Libel  Count 

LIBEL  SUIT  for  $250,000  has 
been  filed  in  U.  S.  District  Court 
by  Metropolitan  Life  Insurance  Co., 
New  York,  against  the  New  Jersey 
Broadcasting  Corp.,  owner  of 
WHOM,  listing  10  causes  of  action, 
and  alleging  that  during  the  period 
from  January  to  August,  1939,  pro- 
grams libeling  the  company  were 
broadcast  40  times  weekly  in  Ital- 
ian. Plaintiff  claims  it  was  charged 
with  distributing  "slanderous  pam- 
phlets", that  the  buying  of  its  poli- 
cies was  cited  "as  a  gamble"  and 
that  "it  would  be  better  to  invest 
in  stocks  or  lotteries". 

Metropolitan,  which  is  already 
involved  in  a  number  of  libel  suits 
against  various  stations  and  "insur- 
ance counselors",  on  Nov.  3  can- 
celled its  daily  quarter-hour  pro- 
grams of  insurance  advice  by  Ed- 
win C.  Hill,  heard  live  on  MBS  and 
rebroadcast  the  following  day  on 
WNEW  and  WHN,  New  York.  No  \ 
reason   for  the   cancellation   was  | 
given  by  Young  &  Rubicam,  New  ! 
York,  the  agency,  but  it  is  under- 
stood to  be  due  to  the  many  libel 
suits  resulting  from  the  broadcasts. 


DOUBLE-truek  spread  on  Martin 
Block's  Make  Believe  Ballroom  pro- 
gram, well-known  to  New  Yorkers  as 
a  series  of  daily  musical  recordings 
cooperatively  sponsored,  on  WNEW. 
New  York,  will  appear  iu  the  Dee.  12 
issue  of  Pic  Magazine,  with  pictures 
by  Roland  Harvey,  staff  photographer 
for  the  magazine. 
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HAT  there  are  great-  safes 
opportunit-ies  for  your  product  in 
the  rural  areas  of  the  WHAS  market 
is  pretty  definitely  proven  by  the 

fact  that  farm  loan  repayments  in  the  Louisville  district  of  the  Federal  Land  Bank 
topped  all  other  districts  of  the  Nation,  that  the  foreclosure  and  delinquency  record 
of  this  district  was  the  lowest  in  the  Nation  and  the  fact  that  the  Louisville  bank 
owns  LESS  farm  land  than  any  other  district  bank  in  the  country. 

AND  DONT  FORGET  .  .  .  WHAS  also  delivers  one  of  the  most  important 
INDUSTRIAL  MARKETS  in  the  Nation  ...  Buy  Power  PLUS  RECEPTIBILITY! 


WHAS 


50,000  Watts 


at 


8SO  on  the  Dial 


EDWARD  PETRY  &  CO.,  National  Representatives 

(Basic  CBS  Outlet) 
Owned  and  Operated  by 


The  Louisville  Times 


Market  Research 
Extended  byWLW 

Permanent  Offices  in  Dayton, 

Columbus  and  Indianapolis 

APPOINTMENT  of  permanent 
representatives  for  WLW  in  Day- 
ton, Columbus  and  Indianapolis  to 
conduct  continuous  surveys  in  gro- 
cery and  drug  commodity  groups 
■was  announced  Nov.  8  by  James  D. 
Shouse,  vice-president  of  Crosley 
Corp.  in  charge  of  broadcasting. 

Named  to  these  posts  were  C.  W. 
Fricke  and  Miss  Adele  Brooks,  Day- 
ton; J.  J.  Bauer,  Columbus,  and  Lee 
Van  Wurtz,  for  Indianapolis.  The 
representatives  will  be  assisted  by 
trained  staffs  to  circulate  WLW 
questionnaires  to  grocery  and  drug 
retailers,  wholesalers  and  consum- 
ers of  products  sold  in  these  fields. 
Each  key  representative  will  over- 
see activities  of  investigators  in  his 
area,  circulate  questionnaires,  con- 
tact retailers,  jobbers  and  whole- 
salers, attend  manufacturers'  rep- 
resentatives meetings  and  retail 
drug  and  grocery  association  group 
meetings. 

Regarded  as  one  of  the  most  am- 
bitious market  research  ventures 
ever  undertaken  in  radio,  the  proj- 
ect supplements  active  work  in  this 
field  undertaken  by  WLW  more 
than  a  year  ago.  Questionnaires  of 
individual  advertisers  are  not  em- 
ployed but  the  information  gath- 
ered is  sufficiently  comprehensive 
to  enable  breakdown  of  compara- 
tive information  for  such  adver- 
tisers. 

Retailer  Confidence 

Mr.  Shouse  pointed  out  that  the 
objective  is  to  determine  the  pro- 
motional impetus  being  placed  be- 
hind WLW  advertised  products  at 
points  of  purchase  and  the  relative 
status  of  competitive  brands,  there- 
by obtaining  a  picture  of  the 
strength  or  weakness  of  any  given 
product  and  the  problems  to  be 
dealt  with  in  order  to  permit  the 
station  more  readily  to  prove  its 
effectiveness.  It  also  is  designed  to 
create  in  the  retailer  a  deeper  feel- 
ing of  confidence  in  the  station  as 
a  cooperative  selling  medium  and 
to  bring  to  the  retailer  a  fuller 
realization  of  the  selling  force  be- 
hind products  being  advertised  over 
the  station. 

"Such  an  objective  cannot  be 
reached  by  spasmodic,  shot-in-the- 
dark  efforts,"  Mr.  Shouse  com- 
mented. "Like  every  other  founda- 
tion that  is  built  to  endure,  the 
WLW  plan  is  based  on  the  day-in 
day-out  fundamentally  sound  prac- 
tices that,  piled  one  on  top  of  the 
other,  will  become  a  stronghold  of 
selling  strength,  unshaken  by  fitful, 
competitive  endeavors." 

The  plan,  Mr.  Shouse  added,  is 
based  on  creating  a  mutual  under- 
standing. Personal  contact,  he  de- 
clared, is  vitally  important  to  its 
success,  and  as  a  consequence,  key 
men  were  named  in  the  three  key 
cities.  Cincinnati,  he  pointed  out,  is 
covered  from  the  main  office. 


ALEX  McKEE  was  elected  president 
of  the  New  York  local  of  the  Ameri- 
can Federation  of  Radio  Artists  at  a 
membership  meeting  held  Nov.  2. 
Other  officers  elected  include:  Walter 
Preston,  first  vice-president ;  Bill 
Adams,  second  vice-president;  Ben 
Grauer,  third  vice-president  ■  Everett 
C'ark,  fourth  vice-president;  Betty 
G.  "-de,  fifth  vice-president ;  Lucille 
Wj.I1,  recording  secretary;  Ned 
Weaver,  treasurer. 


COACHING  WLW's  new  permanent  market  research  representatives  in 
Dayton,  Columbus  and  Indianapolis,  was  the  purpose  of  this  dinner  ses- 
sion called  by  James  D.  Shouse,  vice-president  of  Crosley  in  charge  of 
broadcasting.  Seated  (1  to  r)  Miss  Adele  Brooks,  Dayton;  R.  E.  Dunville, 
WLW  general  sales  manager;  Mr.  Shouse;  William  Oldham,  sales  promo- 
tion manager;  Miss  Buelah  Stravsrway,  director  of  merchandising.  Stand- 
ing, C.  W.  Fricke,  Dayton;  J.  J.  Bauer,  Columbus;  Richard  Garner,  sales 
service  manager,  and  Lee  Van  Wurtz,  Indianapolis. 


Home  Furnishings 

WITH  receipt  of  a  tooth- 
brush some  weeks  ago  from 
WCHS,  Charleston,  W.  Va., 
and  more  recently  a  can  of 
tooth  powder  from  KTSM, 
El  Paso,  Tex.,  agencies  and 
advertisers  over  the  country 
are  waiting  for  some  other 
station  in  a  mouthwash-man- 
ufacturing  center  to  comple- 
ment the  free  supply  of  aural 
appurtenances.  Following 
this  line  of  passing  out  free 
samples  of  locally  produced 
merchandise,  WSJS,  Win- 
ston-Salem, N.  C,  has  dis- 
tributed cellophane  -  wrapped 
hands  of  tobacco;  WSM, 
Nashville,  a  miniature  iron 
skillet,  miniature  cotton  bale, 
pocket-size  twist  of  tobacco 
and  a  16-inch  baseball  bat. 


Optimists  Using  Radio 
In  Nationwide  Campaign 

RADIO  will  play  an  important  part 
in  the  third  annual  "Optimist 
Week",  to  start  Dec.  4  under  aus- 
pices of  the  Optimist  Clubs  of  the 
United  States  and  Canada.  Opti- 
mist International  this  year  is  mak- 
ing available  two  quarter  -  horn- 
transcribed  dramatizations,  one  a 
plea  for  greater  interest  in  the 
plight  of  needy  boys  and  the  other 
an  inspirational  dialogue  emphasiz- 
ing the  value  of  maintaining  an  op- 
timistic outlook  on  life.  Local  clubs 
and  radio  stations  also  will  be  of- 
fered  a  recorded  address  b  y 
Thomas  F.  O'Keefe,  Optimist  Club 
president. 

Last  season  about  180  stations 
carried  records,  talks  or  network 
programs  relating  to  "Optimist 
Week"  activities,  which  stress  aid 
tojieedy  boys.  The  honorary  spon- 
soring committee  includes  well- 
known  American  humorists  and 
comedians.  Broadcasters  Mutual 
Transcription  Service,  St.  Louis,  is 
handling  all  recording  details. 
Headquarters  of  Optimist  Interna- 
tional is  Railway  Exchange  Bldg., 
St.  Louis. 


AFTER  standing  by  at  the  Capitol 
in  Washington  for  three  days  to  broad- 
cast the  results  of  the  Senate  vote 
on  neutrality  legislation,  NBO  An- 
nouncer Dorian  St.  George  was  actual- 
ly on  the  air  only  45  seconds  with  a 
flash  on  the  vote. 


Chain  Break  Ban 
For  Band  Remotes 

Petrillo  Policy  Is  Puzzling  to 

Chicago  Network  Officials 

BROADCASTING  of  commercial 
announcements  between  remote  or- 
chestra pickups  is  condemned  by 
James  C.  Petrillo,  president  of  the 
Chicago  Federation  of  Musicians, 
in  the  November  issue  of  Inter- 
mezzo, monthly  magazine  published 
by  the  CFM.  "Following  an  in- 
tensive, four  weeks  checkup,  cover- 
ing morning,  noon  and  night  broad- 
casting in  Chicago,  it  developed 
that  a  new  situation  had  crept  into 
radio  broadcasting  wherein  remote 
control  orchestras  were  involved", 
Mr.  Petrillo  wrote  in  the  editorial. 

"This  checkup  disclosed  that  im- 
mediately pi'eceding  and /or  follow- 
ing pickups  of  well-known  orches- 
tras commercial  announcements 
were  being  inserted.  We  found 
ourselves  confronted  with  a  situa- 
tion wherein  commercial  advertis- 
ing was  inserted  directly  in  be- 
tween two  sustaining  pickups  of 
orchestras  whose  regular  places  of 
employment  were  not  the  studios  of 
the  radio  stations  involved. 

Networks  Puzzled 

"If  this  practice  had  been  con- 
tinued we  would  soon  have  been 
faced  with  a  situation  wherein 
employment  of  studio  orchestras, 
and  studio  musicians  in  general, 
would  cease  in  most  radio  stations. 
Why  should  sponsors  employ  or- 
chestras for  single  engagements  if 
they  are  able  to  use  commercial  an- 
nouncements with  remote  control 
programs? 

"Of  course,  we  permit  remote 
control  orchestras,  picked  up  in 
another  jurisdiction,  to  be  heard 
over  Chicago  stations,  but  we  apply 
to  these  remotes  the  same  rules  we 
apply  to  remotes  originating  in  the 
Chicago  district.  In  other  words, 
we  do  not  permit  commercial  an- 
nouncements to  be  made  before, 
after,  or  in  between  remote  or- 
chestra broadcasts  heard  in  the 
Chicago  district,  regardless  of 
whether  the  programs  being  broad- 
cast originate  in  Chicago  or  come 
in  over  the  air  from  another  city." 

Officials  of  key  network  stations 
in  Chicago  told  Broadcasting  that 
they  were  puzzled  by  the  editorial, 
because  they  have  been  sold  solidly 
through  10:30  p.m.  after  which 
time  no  chain  break  announcements 
are  sold. 


AFRA  Executive  Board 
Puts  Closed  Shop  Clause 
Into  Union  Constitution 

CONSTITUTIONAL  amendment 
recently  adopted  by  the  national 
executive  board  of  the  American 
Federation  of  Radio  Artists,  for- 
bidding members  to  work  on  pro- 
grams using  non-AFRA  talent  or 
for  employers  not  enforcing  the 
"AFRA  shop",  does  not  signify  a 
new  stand  on  the  part  of  the  union, 
but  merely  puts  into  words  what 
has  always  been  standard  AFRA 
practice,  according  to  AFRA  head- 
quarters in  New  York.  Resolution, 
it  was  stated,  was  adopted  so  the 
union's  constitution  might  contain 
an  official  definition  of  the  term 
"AFRA  shop".  Full  resolution  fol- 
lows : 

"AFRA    shop"    or    "union"  defined. 

Members  shall  render  services  (1)  only 
where  all  the  actors,  singers  and  announc- 
ers on  the  program  or  in  the  performance 
are  members  in  good  standing  of  AFRA 
and  work  under  AFRA  conditions  and 
regulations,  and  (2)  only  for  employers 
who  enforce  AFRA  shop  and  who  have 
agreed  to  abide  by  AFRA  terms  and  con- 
ditions. 

AFRA  shop  applies  to  recorded  pro- 
grams, as  well  as  live  broadcasts.  Where  a 
record  or  electrical  transcription  is  broad- 
cast all  actors,  singers  and  announcers 
who  took  part  in  the  record  or  transcrip- 
tion as  well  as  all  actors,  singers  and  an- 
nouncers on  such  part  of  the  program  as 
may  be  live  must  be  members  of  AFRA  in 
good  standing  and  work  under  AFRA 
conditions   and  regulations. 


AFRA-Chicago  Quiet 

NEGOTIATIONS  for  contracts 
covering  basic  salaries  of  announc- 
ers are  going  forward  between  Chi- 
cago-AFRA  and  stations  WGN, 
WMAQ,  WENR  and  WCFL,  but 
no  contracts  had  been  signed  as 
Broadcasting  went  to  press.  The 
union  activity  followed  the  release 
of  WBBM  announcers  from  their 
contract  with  the  Chicago  Federa- 
tion of  Musicians  [Broadcasting, 
Nov.  1],  and  the  subsequent  sign- 
ing of  WBBM  announcers  with 
AFRA.  Nothing  further  has  been 
done  concerning  arbitration  of  the 
AFRA  code  covering  local  commer- 
cial programs  in  Chicago  and  the 
stalemate  continues  [Broadcast- 
ing, Oct.  1,  Oct.  15,  Nov.  1].  The 
broadcaster-agency  committee  con- 
tinues to  predict  that  AFRA  will 
wait  until  1941  when  network  con- 
tracts come  up  for  renewal,  at 
which  time  both  local  and  network 
codes  will  be  agreed  on. 


AFRA  Coast  Dickering 

AN  EFFORT  to  work  out  a  basis 
to  establish  local  and  regional  com- 
mercial rates  was  made  Nov.  9 
when  AFRA  negotiators  met  in 
Hollywood  with  a  committee  headed 
by  Donald  W.  Thornburgh,  CBS 
Pacific  Coast  vice-president;  Lewis 
Allen  Weiss,  vice-president  and  gen- 
eral manager  of  Don  Lee  Broad- 
casting System,  and  L.  C.  Frost, 
assistant  to  Don  E.  Oilman,  NBC 
western  division  vice-president,  and 
their  respective  attorneys.  I.  B. 
Kornblum,  executive  secretary  and 
Laurence  Bielenson,  counsel,  repre- 
sented AFRA.  Meeting  centered 
around  classifications  of  stations  in 
the  Los  Angeles  and  San  Francisco 
areas.  Question  discussed  was 
whether  a  5.000  watt  station  like 
KHJ  and  KECA,  Los  Angeles, 
should  be  placed  in  the  same  classi- 
fication as  a  50,000  watt  outlet, 
such  as  KFI  and  KNX  also  in  the 
Southern  California  area,  and  KPO 
in  San  Francisco.  All  are  network 
stations.  Further  conferences  be- 
tween the  two  groups  were  found 
necessary  to  work  out  the  plan. 
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RADIO 

could  have 
rallied  help 
for  the  Alamo 


The  tiny  band  of  brave  Americans  be- 
sieged in  the  Alamo  in  March,  1836,  by 
Santa  Anna  and  his  4,000  troops  fought 
a  hopeless  battle.  Shut  off  from  the  rest 
of  the  world,  they  perished  because  they 
had  no  means  of  communicating  their 
plight  to  their  fellow  countrymen. 

Today  Radio  would  carry  the  news  in- 
stantly, as  it  brought  the  world  news  of 
Europe's  new  cataclysm. 

R.C.A.  Communications  provides  ra- 
dio communication  to  and  from  43 
countries  and  among  leading  cities  of 
the  United  States.  This  great  commu- 
nications system  has  already  played  a 
stellar  part  in  keeping  the  world  enlight- 
ened about  the  present  critical  events 
in  Europe. 

The  National  Broadcasting  Company, 
another  ser\dce  of  the  Radio  Corpora- 
tion of  America,  has  thrown  the  resources 
of  its  two  nation-wide  networks  into  the 
cause  of  making  and  keeping  America 
the  "best  informed  nation  in  the  world." 

Discoveries  made  in  RCA  Laborato- 
ries are  incorporated  in  equipment  man- 
ufactured bv  the  RCA  Manufacturing 
Company  so  that  America  can  have  at 
its  command  the  most  advanced  means 
of  radio  transmission  and  reception. 

By  helping  to  make  radio  great. . . RCA 
helps  to  increase  the  opportunities  which 
radio  can  offer  to  all  associated  witii  it. 
It  is  good  business  to  make  radio  a  bet- 
ter business. 


Radio  Corporation  of  America 


Radio  City,  New  York 


RCA  Nlaniifacturing  Company,  Inc. 
National  Broadcasting  Company 


Radiomarine  Corporation  of  America 
R.C.A.  Communications.  Inc. 


RCA  Laboratories 
RCA  Institutes,  Inc. 
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FIVE  weeks  on  a  single  station  proved  sufficient  to  convince  Lance  Inc., 
makers  of  a  five-cent  peanut  butter  cracker  "Toastchee"  that  it  should 
go  network.  On  Nov.  7,  after  sales  had  skyrocketed  through  use  of  WBT, 
Charlotte,  it  began  the  same  program,  10-10:30  p.m.,  over  a  five-station 
southern  network,  keyed  from  WBT  and  featuring  Bob  Sylvester's 
orchestra.  Other  stations  are  WJSV,  Washington,  WRVA,  Richmond, 
WGST,  Atlanta  and  WAPI,  Birmingham.  Here  are  Lincoln  Dellar  (left), 
WBT  general  manager,  watching  Cooper  E.  Taylor,  sales  manager  of 
Lance,  sign  for  52  weeks,  with  Wilbur  Edwards,  of  WBT,  looking  on. 

RADIO  CHRISTMAS  CAMPAIGN 

NAB  Continues  Drive  to  Increase  Listening; 
 Seeks  Cooperation  From  Utilities  


Power  Increases 
Ordered  by  FCC 

Score  of  Stations  Are  Awarded 

Strengthened  Facilities 

IMPROVED  facilities  for  more 
than  a  score  of  stations  were  au- 
thorized by  the  FCC  the  early  part 
of  November,  including  a  5,000- 
watt  fulltime  grant  to  WQXR, 
New  York  City,  now  operating  on 
1550  kc.  with  1,000  watts;  an  in- 
crease to  1,000  watts  night  and 
5,000  day  on  880  kc.  for  WSUI,  of 
the  University  of  Iowa  at  Iowa 
City;  a  shift  of  KRRV,  Sherman, 
Tex.,  to  1,000  watts  fulltime  on 
880  kc.  in  lieu  of  its  250-watt  day- 
time assignment  on  1310  kc,  and 
an  increase  in  daytime  power  from 
1,000  to  5,000  watts  for  KCMO, 
Kansas  City. 

In  addition,  the  Commission  rein- 
stated its  grant  of  a  new  local  sta- 
tion on  1310  kc.  in  Herrin,  111.  to 
Orville  W.  Lyerla,  local  postmaster, 
denying  without  prejudice  the  ap- 
plications of  WEBQ,  Harrisburg, 
111.,  and  KFVS,  Cape  Girardeau, 
Mo. — the  former  seeking  1310  kc. 
and  the  latter  seeking  fulltime  on 
1210  kc.  in  lieu  of  time-sharing 
with  WEBQ. 

Plattsburg  Denial 

In  another  decision  the  Commis- 
sion adopted  a  final  order  denying 
the  application  of  WMFF,  Platts- 
burg, N.  Y.,  for  1,000  watts  on 
1240  kc.  in  lieu  of  its  present  100 
watts  night  and  250  day  on  1310 
kc.  Fulltime  instead  of  daytime  was 
granted  the  new  WSKB,  McComb, 
Miss.,  using  100  watts  on  1200  kc. 

The  Commission  continued  grants 
under  its  rule  increasing  local  night 
powers  to  250  watts.  On  Nov.  1, 
the  following  stations  secured  such 
assignments:  KELD,  El  Dorado, 
Ark.;  WLBJ,  Bowling  Green,  Ky. 
(CP);  KABC,  San  Antonio,  Tex.; 
WOCB,  Osterville,  Mass.  (CP)  ; 
WLEU,  Erie,  Pa.;  WHBY,  Green 
Bay,  Wis.  (CP  to  move  to  Apple- 
ton,  Wis.) ;  KFX'J,  Grand  Junction, 
Col.;  KROC,  Rochester,  Minn.; 
WLLH,  Lowell,  Mass.;  WAPO, 
Chattanooga;  WTJS,  Jackson, 
Tenn. ;  WMBR,  Jacksonville,  Fla. 

On  Nov.  7  the  following  secured 
250-watt  night  assignments,  thus 
giving  them  250  fulltime:  WNBH, 
New  Bedford,  Mass.;  WGBR,  Golds- 
bom.  N.  C;  WGTM,  Wilson,  N.  C; 
WCNC,  Elizabeth  City,  N.  C; 
WCOU,  Lewiston,  Me.;  WMGA, 
Moultrie,  Ga.  (CP);  KGLU,  Saf- 
ford,  Ariz.;  KHUB,  Watsonville, 
Cal.;  WPID,  Petersburg,  Va.  (CP). 


WBZ  Breaks  Ground 

GROUND-BREAKING  ceremonies 
for  the  new  50  kw.  transmitter  of 
WBZ,  Boston,  at  Hull,  Mass.,  were 
presided  over  Nov.  2  by  Gov.  Lever- 
ett  Saltonstall.  Other  speakers  in- 
cluded John  A.  Holman,  general 
manager  of  WBZ-WBZA,  who  in- 
troduced the  Governor,  and  Dwight 
A.  Myer,  plant  manager  represent- 
ing Westinghouse  E.  &  M.  Co.  Gov. 
Saltonstall  broke  the  first  ground 
at  the  transmitter  site  with  an 
ancient  Indian  hoe,  acquired  for  the 
occasion  from  Harvard's  Peabody 
Museum,  typical  of  those  used  by 
the  Massachusetts  tribe  of  Algon- 
quin Indians  in  the  16th  century. 
Entertainment  during  the  cere- 
monies was  furnished  by  Gene  & 
Glenn,  a  staff  orchestra  and  the 
chorus  from  the  musical  comedy 
"Nice  Coin',"  with  Fred  Cole  as 
m.c. 


DESIGNED  as  a  further  move  to 
increase  radio  listening,  NAB  an- 
nounced Nov.  10  to  its  members  a 
suggested  plan  for  conducting  "Ra- 
dio Christmas"  promotions  on  a 
country-wide  scale,  the  third  NAB- 
RMA  all-industry  promotion  this 
year.  Following  up  the  increased 
listening  motif  set  by  "Radio  Open 
House  Week",  held  in  April,  and  the 
Curtain  Raiser  program  series 
heard  during  September  and  Oc- 
tober, "Radio  Christmas"  is  ad- 
vanced as  a  means  of  improving 
potential  reception  through  elimi- 
nation of  many  old  receivers  as  well 
as  building  goodwill  and  increasing 
listening  for  the  industry  as  a 
whole. 

In  conjunction  with  the  "Radio 
Christmas"  idea,  by  which  stations 
would  encourage  owners  of  old  re- 
ceivers to  turn  them  into  a  head- 
quarters in  each  community  for  re- 
conditioning and  distribution  among 
underprivileged  families,  Arthur 
Stringer,  of  the  NAB  promotional 
staff,  also  has  suggested  that  sta- 
tions ask  local  electric  utility  com- 
panies to  insert  in  December  adver- 
tising and  in  a  stuffer  in  monthly 
billings  a  plug  for  new  or  addi- 
tional radio  sets  in  each  family  as 
well  as  promotion  of  early  morning 
and  late  evening  programs.  He 
pointed  out  that  increased  listen- 
ing during  these  periods  would  ma- 
terially increase  the  current  load 
and  result  in  increased  return  to 
the  utility. 

Others  to  Cooperate 

Under  the  "Radio  Christmas" 
plan,  as  outlined  by  the  NAB,  the 
stations,  local  servicemen  and  parts 
jobbers  would  cooperate  in  the  col- 
lection and  repair  of  the  old  sets, 
assisted  by  set  distributors,  wel- 
fare organizations  and  local  news- 
papers. An  outline  of  the  suggested 


plan,  as  sent  to  NAB  members,  fol- 
lows: 

(a)  Broadcast  first  announce- 
ment of  "Radio  Christmas"  about 
Nov.  26,  requesting  listeners  wish- 
ing to  contribute  an  old  radio  set 
to  telephone  a  central  number. 

(b)  Names  received  via  tele- 
phone distributed  among  service- 
men, with  proximity  to  service- 
man's location  as  guide. 

(c)  Servicemen  pick  up  sets  from 
donors  in  person,  thus  gaining  the 
contact  with  set  owners  they  desire, 
at  the  same  time  collecting  listen- 
ing data  valuable  to  broadcasters. 

(d)  Sets  then  picked  up  from  var- 
ious servicemen's  stores  and  de- 
livered to  central  location  for  re- 
pairs— either  newspaper  or  jobber 
trucks  to  do  this  as  part  of  their 
contribution. 

(e)  Establish  repair  headquar- 
ters in  a  prominent  location,  i.e.,  a 
vacant  store  building,  identifying 
the  location  with  signs  and  posters. 

(f)  Leave  arrangement  for  han- 
dling of  repair  work  to  discretion 
of  servicemen,  explaining  that  a 
tried  and  proved  way  is  for  service- 
men to  volunteer  so  many  hours 
per  day  for  repairing  the  sets. 
Then  the  chairman  of  the  group 
can  arrange  work  in  relays  to  in- 
sure activity  at  headquarters  both 
afternoon  and  evening. 

(g)  Among  the  sets  received  a 
majority  probably  will  be  beyond 
repair,  but  many  parts  can  be  used 
to  repair  the  better  sets  donated, 
thus  making  the  parts  jobbers'  con- 
tribution of  new  parts  relatively 
small. 

(h)  As  sets  are  repaired  stack 
them  where  they  can  be  seen  by  the 
public.  Complete  all  repair  work  by 
Dec.  20  at  the  latest,  and  immedi- 
ately afterward  have  the  organiza- 
tion which  is  to  distribute  the  sets 
pick  them  up  and  start  deliveries. 


FCC  to  Request  Funds 
For  Monitor  Equipment 
To  Stop  Illegal  Stations 

TO  THWART  operation  of  illegal 
shortwave  stations  and  to  prevent 
unneutral  acts,  the  FCC  at  the  next 
session  of  Congress  will  seek  an 
appropriation  of  several  hundred 
thousand  dollars  for  new  portable-  | 
mobile  monitoring  equipment  capa- 
ble of  patrolling  the  ultra-high  fre-  ' 
quencies.    Since   the   outbreak   of  ' 
hostilities  abroad,  it  was  learned, 
the  FCC  has  been  surveying  the 
problem  of  policing  the  high  fre-  ( 
quencies  and  feels  that  its  present 
monitoring    equipment    is  inade- 
quate. 

The  appropriation  will  be  sought  * 
to  modernize  and  expand  monitor- 
ing services  as  well  as  to  acquire 
a  number  of  portable  installations. 
At  present  the  FCC  has  seven  mon- 
itoring stations,  the  main  one  being 
at  Grand  Island,  Neb.  Others  are 
located  at  Baltimore,  Boston,  At- 
lanta, New  Orleans,  the  Great 
Lakes,  San  Diego  and  Portland. 

Meanwhile  the  FCC,  under  the 
direction  of  Chairman  James  Law- 
rence Fly,  is  continuing  its  studies 
of   movement   of  communications 
traffic  to  European  nations,  espe- 
cially belligerent  countries.  Chair- 
man Fly  has  discussed  the  situation 
with  representatives  of  other  Gov- 
ernment departments  since  he  as- 
sumed office  last  September.  While  | 
no  necessity  has  been  found  for  of- 
ficial pronouncements  on  the  com-  | 
munications  services  and  on  broad-  | 
casting  since  the  war's  advent,  the  I 
effort  of  the  Administration  is  to  ) 
keep  abreast  of  all  developments  in 
the  event  it  becomes  desirable  to 
issue  instructions  to  preserve  neu- 
trality. Several  proposed  drafts  of  ! 
neutrality  proclamations  on  com-  ' 
munications  and  broadcasting  were  j 
made  at  the  outbreak  of  hostilities 
and  are  in  the  hands  of  the  State 
Department. 

Sheldon  Named  Manager 
Of  WESX,  Salem,  Mass. 

VAN  D.  SHELDON,  former  actor 
and  at  one  time  in  the  sales  de- 
partment of  WAAB,  Boston,  has 
been  appointed  manager  of  the  new 
WESX,  Salem,  Mass.,  authorized 
for  construction  last  July  by  the 
FCC.   Announcement   of  the  ap- 
pointment of  Mr.  Sheldon,  recently 
head  of  the  Yankee  Network  Art- 
ists Bureau,  was  made  by  Charles 
W.  Phelan,  chief  owner  of  the  new 
station,  which  will  go  on  the  air 
Dec.  10  using  100  watts  on  1200  kc. 
Mr.   Phelan   from   1927  to   early  < 
1939  was  sales  director  of  Yankee 
Network,  having  served  as  sales  i 
director  of  WNAC,  WAAB,  WEAN  ( 
and  WICC.  | 
Other  executive  appointments  an-  f 
nouneed  by  Mr.  Phelan  include  Rob-  ' 
ert  Taylor,  Yankee  Network  sales 
promotion  manager,  a  graduate  of  ;( 
Yale  and  a  former  varsity  football  '< 
player,   as   commercial   manager;  I 
Marjorie  Warren  Leadbetter,  well-  Ij 
known  New  England  radio  artist,  [; 
as  program  director,  and  Richard  ij 
I.  Hammond,  formerly  vdth  WBZ-  jj 
WBZA,  Boston-Springfield,  as  chief  j 
engineer.  Western  Electric  trans-  | 
mitting  equipment  is  used  through-  | 
out,  along  with  a  190-foot  Blaw-  i 
Knox  radiator.  j 


LEONARD  A.  VERSLUIS,  onetime 
part  owner  of  WJIM.  Lansing,  Mich., 
has  applied  to  the  FCC  for  a  new  2o0- 
watt  station  on  1310  kc.  in  Grand 
Rapids,  Mich. 
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1 


atme 


and  what  an 


audience! 


'ix-THiRTY  ayem  is  a  swell  time  for  advertising 
men  to  be  sleeping,  but  more  than  that,  it's  an 
ideal  time  for  one  of  their  WCCO  programs  to 
be  selling  goods  to  Northwest  listeners.  A  recent 
survey  revealed  that  in  this  territory: 

24.3%  of  the  sets  are  turned  on  by 
(or  at)  6:30  a.  m* 

78.2%  of  these  are  tuned  to  WCCO* 

No  wonder  local  advertisers  use  so  much  early 
morning  time  on  WCCO.  They  know  these 
periods  deliver  terrifically  large  audiences  in  the 
Twin  Cities  and  the  Northwest  per  dollar  invested. 


And  they  know  that  in  these  periods  WCCO  has 
an  audience  more  than  twice  as  large  as  that  of  the 
next  ranking  station. 


*LET  US  SEND  YOU  THE  PROOF 
Write  WCCO  for  a  copy  of  the  complete  study, 
"Early  Morning  and  Late  Evening  Listening  Habits 
in  the  Northwest."  Planned  and  conducted  by 
Kenneth  H.  Baker,  Professor  of  Psychology  at 
the  University  of  Minnesota,  it  is  based  on  4945 
interviews  with  persons  who  have  better  than  aver- 
age incomes  living  within  200  miles  of  the  Twin 
Cities.  Interviews  were  obtained  at  the  Minnesota 
State  Fair,  August  26th  to  September  4th.  Write 
today  for  the  most  thorough  survey  ever  made  of 
listening  habits  during  these  periods  in  this  territory. 


WCCO  50  ,000  WATTS  •  CBS  •  M  I  N  N  E  A  PO  LI  S  -  ST.  PAUL 

Owned  and  operated  by  the  Columbia  Broadcasting  System.  Represented  by  Radio  Sales:  New  York 
Chicago  •  Detroit  •  St.  Louis  •  Charlotte,  North  Carolina  •  Los  Angeles  •  San  Francisco 


EN  ROUTE  to  KDKA's  gala  dedication  with  the  group  of  60  from  New 
York  on  the  Pittsburgher,  was  this  trio  (1  to  r),  Walter  C.  Evans,  man- 
ager of  broadcasting  for  Westinghouse,  KDKA  licensee;  Linnea  Nelson, 
radio  buyer,  J.  Walter  Thompson  Co.,  New  York,  and  Francis  Conrad, 
son  of  the  famous  Westinghouse  engineer,  who  is  time  buyer  for 
McCann-Erickson,  New  York. 


Prophecies  of  Broadcasting  in  1959 
Made  hy  Leaders  of  KDKA  Celebration 


FCC  Denies  Plea 
of   WINS  Staff 

Biow  and  Bulova  Disclaim  Any 

Association  in  Transfer 

PETITIONS  of  employe  represen- 
tatives to  intervene  in  the  Nov.  27 
hearing  on  the  proposed  license 
transfer  of  WINS,  New  York,  from 
Hearst  Radio  Inc.  to  Metropolitan 
Broadcasting  Corp.  were  denied 
by  the  FCC  Nov.  3  by  order  of  Com- 
missioner T.  A.  M.  Craven.  The  pe- 
titions, considered  on  the  motions 
docket  Nov.  3,  had  been  entered  by 
Robert  L.  Cotton,  attorney  in  fact 
for  40  WINS  employes,  and  Louis 
J.  Kleinklaus  and  Paul  Hale,  presi- 
dent and  secretary,  respectively,  of 
Broadcast  Technicians  &  Engineers 
Union  Local  913  of  IBEW  (AFL). 

Acting  under  a  power  of  attorney 
from  40  employes  of  WINS,  Mr. 
Cotton  alleged  in  his  petition  that 
the  proposed  sale  of  the  station  to 
Metropolitan  Broadcasting  Corp., 
which  is  headed  by  Milton  Biow, 
New  York  advertising  agency  exec- 
utive, was  merely  a  subterfuge  by 
which  Arde  Bulova,  president  of 
International  Broadcasting  Corp., 
would  acquire  the  station  and  subse- 
quently use  it  solely  as  a  transmit- 
ter and  not  to  originate  programs. 
He  declared  also  that  in  addition 
to  the  threatened  nnemployment  of 
present  WINS  personnel,  the  trans- 
fer would  tend  to  create  a  monopoly 
in  the  hands  of  Mr.  Bulova. 

Closed  Shop  Pact 

The  petition  entered  by  the  union 
officials,  also  alleging  Mr.  Bulova's 
intent  to  discontinue  program  op- 
eration of  WINS,  opposed  the  trans- 
fer on  grounds  that  it  would  vio- 
late the  station's  existing  contract 
with  the  union  covering  10  em- 
ploy»#i  of  the  WINS  engineering  de- 
partment operating  under  a  closed 
shop  agreement.  The  petition  re- 
iterated the  belief  that  Mr.  Biow, 
operating  through  Metropolitan 
Broadcasting  Corp.,  was  acting  in 
effect  for  the  Bulova  interests. 

With  the  denial  of  these  two  pe- 
titions, the  only  ones  entered  in  the 
proceeding  by  outside  parties,  ap- 
pearances at  the  Nov.  27  hearing 
will  be  confined  to  i-epresentatives 
of  the  assignor  and  assignee — 
Hearst  Radio  Inc.,  by  William  A. 
Porter,  and  Meti'opolitan  Broad- 
casting Corp.,  by  Ben  S.  Fisher, 
Charles  V.  Wayland  and  John  W. 
Kendall. 

Both  Mr.  Biow  and  Mr.  Bulova 
have  disclaimed  any  joint  associa- 
tion in  the  WINS  transfer.  They 
are  associated,  however,  in  the 
ownership  of  WNEW,  New  York, 
while  Biow  Co.  is  the  advertising 
agency  for  the  Bulova  Watch  ac- 
count, large  user  of  station-break 
time  signal  announcements. 


Taught  by  Power 

THAT  "the  country  with  the  most 
and  the  highest-powered  transmitter.s 
has  control  of  the  international  radio 
circuits"  and  that  "the  United  State.s 
is  unquestionably  that  country,"  is  the 
contention  of  Owen  White,  noted  writ- 
er on  contemporary  a£Eair.s  in  an  ar- 
ticle on  radio,  titled  "America  Call- 
ing", in  the  Nov.  4  issue  of  Collier's. 
Mr.  White,  who  is  currently  conduct- 
ing a  series  of  six  programs  on  NBC 
on  Radio :  The  Voice  of  the  World, 
explains  this  American  supremacy  of 
the  airwaves  in  his  article  with  a  de- 
scriptive visit  to  the  foreign  room  of 
RCA  Communications  and  the  RCA 
central  points  of  international  com- 
munications at  Rocky  Point  and  Riv- 
erhead,  Long  Island. 


A  PEEK  into  radio  as  it  may  ap- 
pear in  1959  was  provided  by  a 
number  of  "prominent  national  fig- 
ures as  KDKA,  Pittsburgh,  ob- 
served its  19th  annivex'sary  and 
sealed  a  Crystal  Case  of  Tomorrow 
designed  to  be  impervious  to  the 
elements. 

Standing  outdoors  at  the  entrance 
to  the  new  KDKA  transmitter 
house,  the  Crystal  Case  contains 
predictions  for  the  radio  listeners 
of  1959  as  conceived  by  President 
Lenox  R.  Lohr,  of  NBC;  President 
George  H.  Bucher,  of  Westing- 
house; Samuel  Harden  Church, 
president  of  Carnegie  Institute; 
Bishop  Hugh  C.  Boyle,  of  the  Pitts- 
burgh Diocese  of  the  Roman  Catho- 
lic Church;  Dr.  Solomon  B.  Freehof, 
rabbi  of  Rodef  Shalom  Congrega- 
tion, Pittsburgh;  Roy  A.  Hnnt, 
president  of  Aluminum  Co.  of 
America;  Hem-y  A.  Roemer,  presi- 
dent of  Pittsburgh  Steel  Co.;  Cor- 
nelius D.  Scully,  Mayor  of  Pitts- 
burgh; the  Rev.  Edwin  J.  van 
Etten,  pastor  of  Calvary  Episcopal 
Church,  Pittsburgh;  Dr.  Edward  R. 
Weidlein,  director  of  Mellon  Insti- 
tute of  Industrial  Research,  and 
H.  S.  Wherrett,  president  of  Pitts- 
burgh Plate  Glass  Co. 

Lohr's  Prediction 

The  Crystal  Case,  built  by  Pitts- 
burgh Plate  Glass  Co.  of  document 
glass,  is  4  feet  long,  3  feet  wide,  ^Vz 
inches  deep.  The  glass  consists  of 
three  layers,  laminated,  and  does 
not  transmit  rays  injurious  to  pa- 
per and  inks.  The  case  is  sealed 
with  the  plastic  used  to  seal  edges 
of  atito  safety  glass.  It  will  be  ce- 
mented into  a  niche  in  the  wall  of 
the  transmitter  house. 

In  looking  into  radio's  future. 
President  Lohr  foresaw  many 
changes  in  radio.  "Technically,  we 
may  have  accomplished  many 
things,"  he  said.  "The  ultra-high 
frequencies  and  microwaves  will 
have  been  put  to  practical  every- 
day use.  Higher  powered  transmit- 
ters— say  500  kw. — may  be  accepted 
as  standard  for  clear  channel  sta- 
tions. These  seem  no  more  improba- 
ble than  it  did  twenty  years  ago  to 
allocate  the  then  explored  frequen- 
cies into  such  a  system  as  exists 
today,  or  to  take  the  jump  from  a 
few  watts  to  fifty  thousand  watts. 

"The  improvement  of  program 


content  and  production  need  be  lim- 
ited only  by  man's  mind  and  imagi- 
nation, and  his  ability  to  gauge  his 
fellowman's  listening  interest. 

"As  a  social  force,  radio  will  have 
come  fully  into  its  own.  Today,  it 
feels  its  way  cautiously,  recogniz- 
ing its  own  power  to  sway  people 
to  action,  fearful  lest  that  power 
be  misused.  Today's  consciousness 
of  responsibility  is  the  forenanner 
of  tomorrow's  sure,  forceful  han- 
dling of  that  responsibility.  It  will 
not  be  surprising,  when  we  open 
our  time  cabinet  in  1959,  if  we  find 
a  world  system  of  broadcasting,  es- 
tablished somewhat  like  the  inter- 
national law  of  today — violated  to 
be  sure,  but  nevertheless  standing 
as  a  beacon  to  guide  the  nations  of 
the  world  into  the  harbor  of  peace 
and  friendly  relations. 

"In  1959,  when  all  of  us  here 
now,  gather  together  again,  God 
willing,  to  dedicate  ourselves  anew 
to  a  great  public  service,  another 
thing  is  going  to  happen.  Our  busi- 
ness associates,  our  families,  and 
our  friends,  who  are  unfortunate  in 
being  obliged  to  forego  the  occa- 
sion, will  nevertheless  participate. 
Across  the  miles  to  them  will  be 
carried,  by  television,  the  scenes 
which  will  be  taking  place  here. 
They  not  only  will  hear,  they  will 
see  what  occurs. 

"Today,  television  stands  about 
where  sound  broadcasting  stood 
twenty  years  ago — sure  of  a  bril- 
liant future,  but  uncertain  of  just 
how  to  accomplish  it.  What  lies 
ahead  of  this  latest  radio  child  no 
man  knows,  btit  it  is  certain  to  be 
marching  relentlessly  forward  into 
the  homes  and  hearts  of  the  world." 

Mr.  Bucher's  Prophecy 

President  Bucher,  of  Westing- 
house, predicted  that  the  home  of 
1959  will  be  equipped  with  a  radio 
receiver,  a  television  receiver  and 
probably  an  automatic  news  re- 
corder which  will  supplement  our 
newspapers  and  magazines  with 
spot  reporting  of  current  events. 

"This  future  home  literally  will 
be  built  around  its  electric  power 
supply,"  he  said.  "It  will  be 
equipped  with  a  number  of  control 
centers,  from  any  one  of  which  the 
homemaker  can  give  her  commands 
to  appliances  at  work  in  the  kitchen 
and  laundry.  For  example,  there  is 


no  reason  why  most  of  the  prepara- 
tion of  a  meal  cannot  be  controlled 
remotely  from  any  room  in  the 
house.  Perhaps  short  wave  radio 
may  be  utilized  for  this  purpose,  as 
well  as  for  answering  the  door  and 
receiving  visitors  by  transmitting 
a  greeting  to  them  and  unlocking 
the  door. 

"The  time  may  come  when  we 
shall  use  shortwave  radio  frecfuency 
to  cook  our  food.  In  fact,  our  re- 
search engineers  have  succeeded  in 
cooking  hams  in  a  radio  frequency 
field  in  15  minutes  as  compared 
with  four  to  six  hours  normally  re- 
quired to  cook  them  with  steam." 

Mr.  Church  voiced  the  wish  that 
the  resources  of  science  be  confined 
to  benevolent  uses  and  that  educa- 
tional forces  of  the  world  be  merged 
to  permit  the  American  idea  of  po- 
litical equality  to  prevail  through 
the  earth.  He  saw  in  radio  a  potent 
weapon  to  aid  in  preserving  peace. 

Rev.  Van  Etten  saw  possibilities 
for  religion  in  the  arrival  of  tele- 
vision but  said  that  radio  cannot 
be  a  complete  substitute  for  church 
attendance. 


KDKA  Celebrates 

{Continued  from  page  27) 

air  conditioning  method  developed 
by  Westinghouse,  which  utilizes  air- 
cooled  transmitter  tube  heat  to  heat 
the  building,  and  an  automatic 
tube-changing  relay  for  use  in  fail- 
ure of  rectifier  tubes. 

The  71S-foot  antenna  stands  at 
an  elevation  of  1,200  feet.  It  is  to 
be  topped  by  a  60-foot  tower  with 
cross-arm  aerial  for  high-frequency 
emanations  and  a  rotating  aviation 
beacon.  Transfer  of  the  antenna 
from  the  recent  Saxonburg  loca- 
tion to  Pittsburgh  brings  greatly 
increased  signal  strength  both  for 
Pittsburgh  and  the  outlying  KDKA 
area,  according  to  Walter  C.  Evans, 
manager  of  the  Westinghouse  radio 
division.  The  signal  in  Metropoli- 
tan Pittsburgh  is  described  as  eight 
times  as  powerful. 


Insurer  Expands 

GUARANTY  UNION  LIFE  IN- 
SURANCE Co.,  Beverly  Hills,  Cal., 
a  consistent  user  of  radio,  is  sub- 
stantially increasing  its  1939-40  ap- 
propriation and  in  a  winter  cam- 
paign now  being  planned  will  use 
between  50  and  75  news,  commen-  j 
tary  and  other  types  of  programs 
weekly   on   West   Coast  stations. 
Firm  during  the  past  season  spent  s 
more  than  $25,000  on  radio  adver-  i 
tising.  Current  Los  Angeles  area  | 
campaign    includes    five  quarter- 
hour   newscasts   daily   on   KGFJ,  j 
with  a  half-hour  musical  presenta-  i 
tion  Sunday;  three  daily  newscasts 
on  KRKD;  four  weekly  commen- 
taries on  KMPC;  from  three  to  five 
weekly  participations  on  KHJ,  and 
Churchill  Murray,  the  Life  Advisor,  ! 
five  times  weekly  on  KFI.  Stodel  ; 
Adv.  Co.,  Los  Angeles,  has  the  ac- 
count. 


CALL  letters  assigned  to  the  two  new- 
ly authorized  stations  in  Saginaw, 
Mich.  [Broadcasting,  Nov.  1]  are 
WMLG,  Saginaw  Broadcasting  Co., 
and  WHAL,  Harold  F.  Gross  and  Ed- 
mund C.  Shields. 
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THEY 


•  Oklahoma  Tire  85  Supply  Company  put 
a  selling  job  up  to  WKY  in  1930.  WKY 
responded  by  bringing  men  in  to  buy  tires, 
batteries  and  other  automotive  accessories. 
They  came,  not  only  to  Oklahoma  City 
stores  but  to  all  sixteen  stores  located  in 
towns  throughout  the  state. 

When  those  sixteen  stores  grew  into 
eighty-three  scattered  over  four  states,  an- 
other problem  presented  itself.  Appliance 
departments  had  been  added  and  the  men 
are  not  the  big  buyers  of  radios,  refriger- 
ators, washing  machines,  ironers,  ranges. 

But  WKY  responded.  WKY  tailor 
made  a  show  for  women  listeners.  Okla- 
homa Tire  8e  Supply  Company  put  it 
on  the  air.  Two  other  stations  in  the 
Oklahoma  Tire  &  Supply  Company  service 
area  adapted  the  pattern  to  their  markets. 
The  result:  Today  almost  one-half  of  the 


company's  annual  business  comes  through 
its  appliance  departments. 

The  conception  and  production  of  this 
program  is  typical  of  WKY's  sparkling 
program  structure  .  .  .  designed  to  bring 
listeners  the  kind  of  entertainment  they 
want,  to  deliver  to  advertisers  the  kind  of 
results  they  demand. 


OTASCO  MERRYMAKERS,  running  Monday 
through  Friday  at  12:30  p.m.,  is  written,  directed 
and  produced  by  WKY's  staff  .  .  .  designed  es- 
pecially for  WKY's  listening  audience. 


NBC  AFFILIATE   ^   900  KILOCYCLES 


Owned  and  Operated  By  The  Oklahoma  Publishing  Company:  The  Daily  Oklahoman 
Oklahoma  City  Times  *  The  Farmer-Stockman  *  Mistletoe  Express  *  KVOR,  Colorado  Springs 
KLZ,  Denver  (Under  Affiliated  Management)  -•'Represented  Nationally  By  the  Katz  Agency, Inc. 


FCCs  Refusal  of  Intervention 
Brings  Federal  Suit  by  KTSA 

"Unlimited  Competition"  Issue  Raised  in  Suit; 
WLW  Denied  Supreme  Court  500  kw.  Action 
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FIRST  court  test  of  the  recently 
instituted  FCC  policy  of  barring 
existing  stations  from  participat- 
ing in  hearings  involving  new 
facility  applications  came  Nov.  4 
with  filing  of  a  suit  in  the  Federal 
District  Court  in  Washington  by 
KTSA,  San  Antonio,  against  the 
seven  members  of  the  FCC.  The  San 
Antonio  station,  denied  the  right  to 
participate  in  the  hearing  sched- 
uled on  the  application  of  KMAC, 
San  Antonio  local  seeking  a  re- 
gional assignment,  asked  the  Dis- 
trict of  Columbia  Federal  Court  to 
enjoin  the  FCC  from  holding  the 
hearing  until  it  was  permitted  to 
participate  and  offer  evidence  on 
economic  grounds. 

The  attack  on  the  FCC  procedure 
came  after  more  than  a  score  of 
stations  had  been  denied  the  right 
to  intervene  in  hearings  scheduled 
on  pending  applications  along  with 
requests  for  enlargement  of  the 
issues  [Broadcasting,  Oct.  1,  Oct. 
15].  It  also  came  coincident  with 
filing  of  a  petition  for  a  writ  of 
certiorari  with  the  U.  S.  Supreme 
Court  on  Nov.  3,  in  which  the  FCC 
asks  the  highest  tribunal  to  decide 
finally  the  "unlimited  competition" 
question  in  which  the  FCC  several 
times  has  been  overturned  by  the 
U.  S.  Court  of  Appeals  for  the  Dis- 
trict of  Columbia. 

WLW  Plea  Denied 

In  another  juridical  dispute,  the 
Supreme  Court  Nov.  6  wrote  finis 
to  the  WLW  quest  for  reinstate- 
ment of  its  500,000  watt  experi- 
mental power  authorization  when  it 
denied  the  station's  petition  for  a 
writ  of  certiorari.  WLW  had  sought 
review  of  the  decision  of  the  ap- 
pellate court  which  had  sustained 
the  FCC  action  reducing  its  output 
to  the  regular  maximum  of  50,000 
watts.  As  is  its  custom,  the  Su- 
preme Court  did  not  assign  reasons 
for  its  denial. 

In  seeking  injunctive  relief  in 
the  district  court  rather  than  the 
appellate  court,  KTSA  brought  out 
that  under  the  statute  it  could  not 
appeal  the  FCCs  action  on  refusal 
to  permit  it  to  intervene  to  the 
statutory  court.  The  hearing  on  the 
KMAC  application  had  been  sched- 
uled for  Nov.  14  but  since  has  been 
indefinitely  postponed,  which  pre- 
sumably makes  it  unnecessary  for 
the  court  to  act  on  the  KTSA  plea 
for  a  preliminary  injunction. 

For  KTSA,  Attorneys  Horace  L. 
Lohnes  and  H.  L.  McCormick  said 
KTSA  had  sought  to  intervene  in 
the  KMAC  hearing,  alleging  that 
the  competition  entailed  through 
increased  facilities  for  KMAC 
would  proved  onerous.  They  brought 
out  that  Commissioner  Payne,  pre- 
siding on  the  Motions  Docket  on 
Oct.  2,  denied  the  petition  and  that 
the  FCC  afterward  sustained  the 
action. 

The  court  was  told  that  KTSA, 
by  virtue  of  continued  puMic  serv- 
ice and  large  investment,  has  a 
right  to  continue  operation  "with- 
out being  competitively  harassed 


and  economically  starved  by  having 
additional  stations  licensed  to  oper- 
ate in  the  same  community."  It 
added  that  the  community  is  not 
sufficiently  large  and  the  business 
and  commercial  activities  not  suf- 
ficiently numerous  or  strong  enough 
to  afltord  adequate  support  for  an- 
other regional  station. 

The  Court  of  Appeals,  the  suit 
added,  already  has  held  that  one  of 
the  factors  which  must  be  consid- 
ered by  the  Commission  is  the  ad- 
verse effect  resulting  to  existing  li- 
censees from  the  new  or  added  com- 
petition of  additional  stations  in 
the  community.  The  same  court,  it 
was  held,  also  has  ruled  that  exist- 
ing licensees  have  a  sufficient  eco- 
nomic interest  in  an  application  for 
a  new  competing  station  to  entitle 
them  to  participate  in  the  proceed- 
ings which  may  result  in  an  ad- 
verse economic  affect  upon  the  ex- 
isting station. 

Finally,  the  court  was  asked  by 
KTSA  that  the  FCC  be  enjoined 
during  the  pendency  of  the  litiga- 
tion from  conducting  a  hearing  on 
the  KMAC  application  "unless  the 
plaintiff  be  permitted  to  participate 
in  said  hearing  and  offer  evidence 
and  cross-examine  witnesses  upon 
issues  which  will  bear  upon  the 
need  for  additional  services  in  the 
community,  and  the  adverse  eco- 
nomic affects  upon  KTSA,  its 
sources  of  revenue  and  its  pro- 
grams and  talent  material."  Under 
normal  procedure,  the  FCC  has  20 
days  in  which  to  answer  the  com- 
plaint. In  such  proceedings,  it  is 
possible  that  a  full  hearing  can  oc- 
cur before  the  court,  with  witnesses 
appearing  for  both  sides. 

Sanders  Appeal 

The  FCC  seeks  adjudication  of 
the  competition  issue  in  a  petition 
filed  with  the  Supreme  Court  in 
the  so-called  Sanders  case  involv- 
ing an  application  for  a  new  sta- 
tion in  Dubuque,  Iowa,  protested 
by  WKBB,  Dubuque,  on  economic 
grounds  [Broadcasting,  Nov.  1]. 
The  petition  bore  the  signatures  of 
Robert  H.  Jackson,  Solicitor  Gen- 
eral, and  William  J.  Dempsey,  FCC 
general  counsel. 

Pointing  out  that  the  court  of 
appeals  had  reversed  its  decision 
granting  the  application  of  the 
Telegraph-Herald  for  the  new  sta- 
tion to  operate  on  1340  kc.  with  500 
watts  daytime,  the  FCC  said  that 
the  court  was  in  error  because  it 
held  that  it  had  jurisdiction  in  the 
first  instance.  The  lower  court  had 
ruled  that  the  FCC  should  have 
made  findings  on  the  issue  of  eco- 
nomic injury  and  that  its  decision 
to  grant  the  new  station  was  arbi- 
trary and  capricious. 

In  pleading  for  a  review,  the  FCC 
said  the  lower  court  opinion  raised 
questions  of  large  public  impor- 
tance and  that  its  effect  is  to  "con- 
fer upon  r.  licensee  the  legal  right  to 
object  to  the  construction  of  a  com- 
petitive station  on  the  ground  that 
competition  vdll  lead  to  financial 
_  loss."  At  length  Government  coun- 
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sel  emphasized  that  the  law  does 
not  give  competing  stations  the 
right  to  object  to  construction  of 
another  station  on  competitive 
grounds.  It  held  that  competition  is 
not  only  expected  but  is  affirmative- 
Iv  to  be  enforced  under  the  law  and 
that  this  is  "the  very  foundation  of 
the  radio  broadcast  industry  under 
the  Act. 

Competitive  Control 

"The  Act  confers  no  authority  on 
the  Commission  to  regulate  the  ad- 
vertising prices,  the  financial  af- 
fairs, or  the  business  practices  of 
radio  broadcast  stations.  Instead, 
reliance  is  placed  upon  the  competi- 
tive control  which  is  expected  to 
follow  from  the  fact  that  advertis- 
ing revenues  will  roughly  be  fixed 
by  the  ability  of  a  station  to  at- 
tract and  hold  a  listening  audience. 
The  distinction  drawn  by  the  court 
below  between  ordinary  competition 
and  that  which  will  defeat  the 
ability  of  the  licensee  to  carry  on  is 
unwarranted.  If  competition  is  to 
be  effective,  it  must  always  contain 
the  threat,  and  must  sometimes  pro- 
duce the  result,  of  a  destructive 
competition." 

The  petition  for  review  is  the 
third  to  be  filed  by  the  FCC  during 
the  current  term  of  the  court.  The 
court  already  has  granted  the  two 
previous  petitions,  in  the  so-called 
Pottsville  and  Heitmeyer  cases, 
which  involve  allegations  by  the 
FCC  of  usurpation  of  its  functions 
by  the  lower  court. 

Two  new  appeals  from  FCC  de- 
cisions authorizing  new  local  sta- 
tions have  been  filed  with  the 
Court  of  Appeals.  E.  B.  Sturdivant, 
former  licensee  of  KUMA,  Yuma, 
Oct.  30  appealed  from  the  FCC  de- 
cision granting  the  application  of 
Yuma  Broadcasting  Co.  for  a  new 
station  on  1210  kc.  with  100  watts 
night  250  watts  day  unlimited  time, 
alleging  that  it  jeopardizes  his  ap- 
plication for  a  new  local  on  1420 
kc.  C.  E.  Palmer,  of  Hot  Springs, 
Ark.,  Oct.  31  appealed  from  the 
FCC  decision  granting  the  applica- 
tion of  Clyde  E.  Wilson  and  How- 
ard A.  Shuman,  for  a  new  local  sta- 
tion on  1310  kc.  unlimited  time  in 
Hot  Springs,  holding  that  it  preju- 
dices his  pending  application  for 
the  same  facilities. 


FCC  Disclaims  Power 
In  Contract  Cancellation 

THAT  the  FCC  will  not  inject  it- 
self into  affairs  of  stations  in  con- 
nection with  refusal  to  accept  com- 
mercial broadcasts  on  controversial 
issues,  unless  there  are  extenuating 
circumstances,  was  disclosed  Nov.  7 
when  the  Commission  notified 
United  Rubber  Workers  of  America 
in  Akron  that  it  is  without  power 
under  existing  legislation  to  take 
any  action  against  WJW,  Akron, 
which  previously  had  cancelled  the 
union's  Voice  of  Labor  program. 
The  cancellation  was  effected  by 
Edythe  Fern  Melrose,  WJW  man- 
ager, on  the  basis  of  the  provision 
of  the  NAB  Code.  Afterward,  how- 
ever, the  union  was  permitted  to 
complete  its  series,  it  is  reported. 

In  a  letter  to  S.  H.  Dalrymple, 
president  of  the  union,  responding 
to  his  protest  against  WJW  in  can- 
celling the  contract,  the  FCC  stated 
the  adoption  of  the  NAB  Code  does 
not  in  any  way  alter  the  duties  and 
responsibilities  of  licensees  of  sta- 
tions under  existing  law  and  rules 
and  regulations  of  the  Commission. 
It  was  added,  however,  that  under 
the  Communications  Act,  persons 
engaged  in  broadcasting  shall  not 
be  deemed  common  carriers,  and 
licensees  of  stations  may  "legally 
refuse  to  sell  time  to  any  particular 
individual  or  organization." 


Allowed  to  Intervene 

BREAKING  precedent  established 
several  weeks  ago.  Commissioner 
T.  A.  M.  Craven,  presiding  at  the 
Motions  Docket  Nov.  10,  authorized 
woe,  Davenport,  Iowa,  to  inter- 
vene in  the  hearing  on  an  applica- 
tion for  a  new  station  in  Jackson- 
ville, 111.  on  the  1370  kc.  channel 
now  occupied  by  the  Davenport 
station.  Previous  presiding  com- 
missioners on  the  Motions  Docket, 
almost  without  exception,  have  de- 
nied intervention  petitions.  The 
Law  Department  recommended 
granting  of  the  WOC  petition,  hold- 
ing that  the  intervener  proposed 
to  develop  data  which  would  tend 
to  affirmatively  assist  the  FCC  in 
considering  the  application. 


Jests  Tests 

JESTS  Inc.,  maker  of  Antacid 
tablets,  new  aid  to  digestion,  and 
subsidiary  of  Ex-Lax  Inc.,  Brook- 
lyn, on  Oct.  24  started  a  13-week 
campaign  of  spot  announcements  on 
three  New  York  stations  with  plans 
to  add  more  radio  in  the  near  fu- 
ture. The  company  is  using  eight 
to  ten  announcements  weekly  on 
WHN,  WMCA  and  WNEW,  New 
York,  in  addition  to  15  spots  weekly 
on  Milkman's  Matinee  program  on 
WNEW.  Joseph  Katz  Co.,  New 
York,  handles  the  account. 


MBS,  CRS  and  NBC  on  Nov.  13  onr- 
ried  the  first  talk  by  Pope  Pius  XII 
since  the  outbreak  of  the  European 
War,  when  he  spoke  from  Vatican 
City  in  observance  of  the  semi-cen- 
tennial anniversary  of  the  Catholic 
University  of  America. 


Bencliley  Series  Ends 

P.  LORILLARD  &  Co.,  New  York, 
on  Nov.  14  discontinued  Melody  & 
Madness,  weekly  program  on  NBC- 
Blue,  starring  Robert  Benchley  and 
for  the  past  several  weeks  Jimmy 
Durante.  No  substitute  for  the  pro- 
gram is  planned,  according  to  Len- 
nen  &  Mitchell,  New  York,  the 
agency  in  charge.  Mr.  Benchley  is 
making  two  radio  guest  appear- 
ances, on  NBC's  Information  Please 
Nov.  21  and  Nov.  25  on  the  CBS 
Screen  Guild  program,  before  re- 
turning to  Hollywood  to  make  a 
series  of  comedy  shorts. 
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106 

Business  Men; 

Special  Train; 
4,000  Miles 
in  10  Days 


Qoi/ernor 

and  his  men 

The  Governor  of  Oklahoma  recently  headed  a  Tour  of  106 
business  leaders  throughout  the  South.  In  a  special  train 
starting  from  Tulsa  they  travelled  4,000  miles,  studying 
industrial  decentralization,  chemurgic  plants,  freight  and 
shipping  centers,  looking  for  an  even  greater  opportunity 
for  Oklahoma  in  the  new  order  of  things.  KVOO  was  repre- 
sented. This  is  the  progressive  state  in  which  we  live.  These 
are  the  kind  of  people  you  reach  when  you  use  Oklahoma's 
Most  Powerful  Station,  covering  Oklahoma's  richest  market 
area.  Within  75  miles  radius  of  Tulsa  live  40%  of  Okla- 
homa's population,  furnishing  43%  of  Oklahoma's  buying 
power  and  44%  of  Oklahoma's  actual  retail  sales.  KVOO 
alone  covers  this  area  effectively  and  in  addition  has 
primary  coverage  counties  in  Kansas,  Missouri  and 


Arkansas. 


25,000  WATTS 
BOTH  N.B.C.  NETWORKS 
UNLIMITED  TIME 

★ 

Edward  Petry  and  Co.,  Inc. 

National  Representatives 


THE  WINHERS  Of  THE  DAI 


W 


FIFTY  GRA 


DURING  the  first  nine  months 
of  1939,  180  direct  advertis- 
ing offers  were  made  to  the 
radio  audience  over  the  NBC 
networks,  E.  P.  H.  James,  NBC 
sales  promotion  manager,  told  the 
New  York  Employing  Printers  As- 
sociation at  a  recent  meeting  in 
New  York,  at  which  he  spoke  on 
"Printing  and  Direct  Advertising" 
using  broadcast  advertising  to  illus- 
trate some  of  his  points.  "At  least 
75%  of  these  offers  have  some  kind 
of  printed  material  enclosed  in 
package,"  Mr.  James  continued, 
"either  advertising  literature  about 
the  product  or  the  program,  or  lit- 
erature describing  other  articles 
which  may  be  obtained  by  sending 
box  tops." 

Booklet  offers  were  25%  to  30% 
of  the  total,  the  most  popular 
novelty  booklet  being  "Speaking 
for  Myself  on  Life  &  Love,"  by 
Charlie  McCarthy;  "One  Man's 
Family  Looks  at  Life"  from  the 
One  Man's  Family  program,  and 
"High  Spots  of  Death  Valley  Days" 
from  Death  Valley  Days  program. 
Of  the  games  offered  listeners,  Mr. 
James  mentioned  the  Information 
Please  Game  Book  and  the  True  or 
False  Game  Book. 

Sales  Presentation 

NAB  Bureau  of  Radio  Advertising 
has  released  to  NAB  members  copy 
and  outline  of  a  transcribed  sales 
presentation  successfully  used  by 
WTMJ,  Milwaukee.  The  report,  de- 
signed to  aid  other  stations  in  build- 
ing similar  presentations  to  agen- 
cies and  advertisers,  is  in  loose-leaf 
folder  form,  with  an  outline  analyz- 
ing the  basic  selling  methods  and 
presentation  style  employed  by 
WTMJ. 

^  ^  ^ 

White  Space 
FULL-PAGE  paid  advertisements, 
laid  out  and  written  as  editorial 
copy,  are  run  weekly  in  the  Balti- 
more News-Post  by  WBAL,  Bal- 
timore, to  promote  each  coming 
week's  program  schedule.  In  addi- 
tion to  pictures,  personality  stories 
and  program  times  for  network 
features  heard  on  the  station,  copy 
also  covers  local  chit-chat  and 
schedules. 

^     ^  ^ 
Food  Show  Exhibits 

MORE  THAN  200,000  persons  at- 
tending the  Southern  California 
Food  Show  in  Los  Angeles  Oct.  28 
to  Nov.  5,  inclusive,  saw  a  photo- 
graphic montage  of  NBC  and  CBS 
personalities  and  facilities. 


Network  Offers — Split  Buck — Santa  Already — Banks — 
Missouri  Analysis — Roadside  Lights 


Mr.  Smith  and  H.  V. 

THE  KSFO,  San  Francisco,  mer- 
chandising department  recently  ar- 
ranged with  the  Orpheum  Theater 
in  San  Francisco  for  the  running 
of  announcements  on  the  screen  in- 
dicating the  time  of  H.  V.  Kalten- 
born's  daily  broadcasts  over  CBS 
and  KSFO,  in  connection  with  the 
showing  of  the  motion  picture,  Mr. 
Smith  Goes  to  Washington.  The 
station  also  arranged  for  a  marquee 
display  of  Kaltenborn  stills.  As  a 
special  promotion  service,  KSFO, 
San  Francisco  has  a  girl  whose 
duty  it  is  to  phone  executiv.es  of 
firms  to  inform  them  when  broad- 
casts by  CBS  in  which  they  may  be 
interested  will  be  released  by 
KSFO. 

Divided  Dollar 

BLUE  FOLDER  containing  break- 
downs of  division  of  the  advertis- 
ing dollar  between  radio,  maga- 
zines and  newspapers,  with  a  per- 
sonal letter  from  William  C.  Gilles- 
pie, vice-president  of  KTUL,  Tulsa, 
Okla.,  pasted  on  the  cover  was  sent 
by  special  messenger  to  local  ad- 
vertisers by  the  station.  The  inside 
pages  carry  a  graphic  representa- 
tion and  figures  on  dispensation  of 
the  advertising  dollar  among  the 
various  media. 

^  ^  ^ 

Columbus  Paper 

WBNS,  Columbus,  has  just  pub- 
lished the  first  issue  of  a  bi-weekly 
merchandising  "newspaper"  de- 
signed to  acquaint  Central  Ohio  re- 
tailers with  WBNS  advertised 
products.  Titled  '1430  .  .  .  This  is 
WBNS,  Columbus",  the  publication 
measures  7  inches  x  8^/^  inches,  is 
reproduced  by  offset  process  and 
attractively  illustrated  by  Jim 
Yerian,  WBNS  promotion  manager. 
1,000  copies  are  mailed. 

For  Your  Convenience 

FILE-SIZE  paper  portfolio,  with 
separate  pockets  for  photographs 
and  publicity  releases,  is  being  dis- 
tributed to  the  trade  press  by  Ruth- 
rauff  &  Ryan,  New  York,  to  facili- 
tate the  handling  of  publicity  for 
the  Big  Sister  serial  sponsored  by 
Lever  Bros,  for  Rinso  on  CBS. 


A  VISUAL  audience  of  30,000  assembled  in  Dallas'  Cotton  Bowl  in  mid- 
October  for  the  Mr.  Dodge  quiz  show,  sponsored  on  KRLD,  Dallas,  by 
Alexander  Motor  Co.,  local  Dodge  distributors.  The  program,  which 
usually  attracts  a  studio  audience  of  1,500  to  2,000,  provides  cash  awards 
to  competitors  for  answers  to  questions  plied  by  Mr.  Dodge  (Jim  Crocker, 
of  KRLD).  When  the  sponsor  announced  that  a  new  automobile  would 
be  given  to  one  of  the  studio  audience  during  the  regular  broadcast 
Oct.  17,  arrangements  had  to  be  made  for  a  larger  spot  for  the  program, 
and  the  Cotton  Bowl  was  taken  over.  In  addition  to  regular  assistants 
on  the  program,  more  than  90  extra  ushers  and  helpers  were  hired,  and 
engineers  worked  several  days  making  technical  installations  in  the  Bowl. 


Holiday  Buildup 

CHRISTMAS  buildup  for  children 
of  the  Texas  Panhandle  has  been 
started  by  KGNC,  Amarillo,  by 
sponsoring  a  personal  appearance 
of  Santa  Claus  at  the  station  Nov. 
6.  Kids  were  invited,  through  a 
newspaper  advertisement  and  ac- 
companying news  story,  to  visit 
Old  Nick  at  the  station  and  secure 
a  "behavior  chart"  containing 
spaces  for  good  and  bad  behavior 
marks  and  emphasizing  the  import- 
ance of  good  behavior  around 
Christmas  time. 

*  +  * 

Cake  Bakers 
NEW  wrinkle  in  radio  cooking 
school  contests,  credited  to  Howard 
Peterson,  promotion  manager  of 
WOW,  Omaha,  worked  out  success- 
fully at  the  recent  Omaha  Food 
Show.  Under  auspices  of  Nebraska 
Power  Co.,  24  women  cake  bakers 
were  supplied  with  all  ingredients 
and  an  individual  electric  roaster 
on  the  stage,  and  each  baked  a  cake 
in  full  view  of  the  Food  Show  audi- 
ence. Winner  received  the  roaster 
she  used,  in  addition  to  other  mer- 
chandise prizes. 

Syracuse  Food 
TITLED  "45  Hours  45  Minutes", 
WFBL,  Syracuse,  N.  Y.,  has  pub- 
lished an  illustrated  brochure  con- 
taining pictures  of  radio  stars  ap- 
pearing on  WFBL  programs  adver- 
tising food  products  and  a  graphic 
representation  of  the  schedules  of 
the  programs.  The  brochure,  de- 
signed to  emphasize  the  45  hours 
and  45  minutes  devoted  to  programs 
advertising  food  products  each 
week  on  the  station,  has  been  sent 
to  grocers  of  Central  New  York 
State. 

*  *  * 
Candy  for  Orphans 

IN  CONNECTION  with  National 
Candy  Week,  WWL,  New  Orleans, 
invited  100  New  Orleans  orphans 
to  the  University  Room  of  the 
Roosevelt  Hotel  for  a  special  one- 
hour  show  produced  by  the  staff 
orchestra  and  entertainers,  during 
which  the  kids  stuffed  themselves 
and  their  pockets  with  candy  fur- 
nished by  a  local  candy  dealer. 

*  *  * 

How  Clients  Are  Helped 
SERIES  of  new  promotional  bro- 
chures has  been  prepared  by 
WNAX,  Yankton,  S.  D.,  to  show 
clients  what  is  being  done  to  pro- 
mote their  shows.  The  hand-lettered 
brochures,  which  incorporate  news- 
paper clippings,  photographs  and 
other  pertinent  promotion  data,  are 
large  enough  to  hold  a  16-inch 
transcription. 

*  *  * 

Can  for  Dimes 
DIME  BANK,  in  the  shape  of  a 
Rival  Dog  Food  can,  is  being  used 
in  direct-mail  promotion  by  WEEI, 
Boston.  The  bank  is  sent  through 
the  mails  unwrapped,  and  WEEI 
is  mentioned  only  on  the  mailing 
tag. 

*  *  * 
Newspaper  Spots 

THE  San  Francisco  Call-Bulletin, 
Hearst-owned  evening  paper,  re- 
cently purchased  a  series  of  sta- 
tion break  announcements  on  KPO 
as  a  circulation  promotion  stunt. 


ANTENNA  advertising 
for  WCCO  is  the  new  or- 
der. Here  is  one  of  the 
two  42  -  foot  billboards 
lettered  in  consulite  on 
the  main  highway  to 
Anoka,  Minn.,  where 
W  C  C  O's  new  654-foot 
vertical  radiator  is  lo- 
cated. The  new  antenna 
went  into  operation  Oct. 
26. 


lALLEST  SlklC'V 

WCCO 


From  Missouri 

RESULTS  of  a  survey  of  rural 
buying  and  listening  habits  in  five 
counties  of  Central  Missouri,  con- 
ducted under  direction  of  KFRU, 
Columbia,  have  been  compiled  in  a 
30-page  letter-size  mimeographed 
booklet.  The  study,  augmenting  a 
similar  survey  of  urb.-in  communi- 
ties in  the  same  counties  made  in 
January,  1939,  was  conducted  with 
the  cooperation  of  individual 
county  agents.  A  foreword  brings 
out  various  pro-KFRU  points  indi- 
cated by  the  survey  and  makes  the 
booklet  a  good  station  promotion 
vehicle. 

*     *  * 
Louisiana  Ads 

KWKH,  Shreveport,  La.,  is  using 
420-line  advertisements  in  49  daily 
and  weekly  newspapers  within  a 
150-mile  radius  of  Shreveport  to 
promote  its  new  50,000  watt  trans- 
mitter. "New,  powerful,  clear  re- 
ception for  the  world's  greatest 
radio  shows"  is  featured  in  the  ad- 
vertisements, which  call  attention 
to  the  fact  that  the  station  serves 
all  citizens  throughout  the  territory 
and  not  just  one  city.  Listeners  are 
urged  to  visit  the  KWKH  studios 
and  transmitter  plant. 


BROCHURES 


WGY,  Schenectady :  Red  and  white 
folder  stating  how  i-etail  sales  for 
Wulf  Bros.,  local  clothing  store, 
jumped  400%  after  WGY  broadcasts. 

KI'O,  San  Francisco  :  Two-color  direct 
mail  piece  explaining  that  "KI'O  pre- 
dominates the  Golden  West  in  popu- 
larity surveys,"  with  a  dial-spinner 
showing  results  of  recall  and  coinci- 
dental surveys  and  postcard  polls. 

WJSV,  Washington:  14-page  booklet 
about  Sun  Dial  program  and  its  con- 
ductor, "the  singular  Mr.  Godfrey". 

WTAG,  Worcester,  Mass. :  Two-color 
brochure  presenting  data  on  a  recent 
Hooper-Holmes  radio  survey  of  retail- 
ers in  Worcester  county. 

KFEQ,  St.  Joseph,  Mo.:  Four-page 
color  folder  presenting  coverage,  spon- 
sor and  program  data. 

KSEI,  Pocatello,  Ida.:  Illustrated 
color  brochure  with  local  market  and 
agricultural  data  and  a  coverage  map. 

WIBW,  Topeka,  Kan. :  Four-page  cov- 
ered brochure,  "Kansas  Declares  AVar 
.  .  .  With  Plows  .  .  .  Not  with 
Shells,"  promoting  rural  markets  and 
carrying  a  business  reply  card  for 
those  wishing  a  copy  of  the  Kansas 
radio  survey  conducted  by  Dr.  H.  B. 
Summers,  of  Kansas  State  College. 

WIRE,  Indianapolis :  Brochure  titled, 
"Indiana  Madness",  pushing  sponsor- 
ship possibilities  of  basketball  broad- 
casts, and  featuring  a  "package  price" 
for  coverage  of  the  state  championship 
tournament. 
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*...HC  SAYS  HE  DOESN'T  CARE 
IF  IT'S  THE  23R»  OR  THE  30Th 
-you  RED  NETWORK  CLIENTS 
ARE  ALWAYS  CELEBRATING!'' 


. . .  and  gravy,  too,  for 


Our  clients'  booth  is  full  of  "Contented  Customers'' — 
and  they,  as  well  as  we,  have  something  to  be  thankful 
for  this  Thanksgiving.  Because  their  program  ratings 
on  NBC  Red  mean  a  greater  nation-wide  audience. 


"Contented"  indeed,  are  the  clients 
oftheNBCRed!  Because  their  own 
sales  figures  demonstrate  the  truth 
of  the  amazing  story  revealed  by 
a  complete  and  unbiased  circula- 
tion survey. 

This  survey  did  more  than  pene- 
trate cities  where  large  stations  are 
situated  ...  It  also  microscoped 
CTCfj  city  of  25,000  and  more — 


PLUS  one  out  of  every  jive  rural 
counties  in  the  country! 

"The  Other  Half"  is  Good 
News  for  You 

The  real  news  of  so  complete  a 
study  is  the  discovery  of  what  hap- 
pens in  "The  Other  Half"  of  the 
national  radio  audience — the  51% 
of  the  country's  radio  owners  never 


before  surveyed — the  families  who 
have  to  "reach"  for  network  pro- 
grams! It  is  news  that  throws  new 
light  on  the  business  of  buying 
radio  time.  News — based  on  facts 
— that  no  forward-looking  adver- 
tiser can  afford  to  overlook. 

Advertising  men  who  have  seen 
the  results  of  this  survey  will  tell 
you  it's  the  first  down-to-earth  pres- 
entation of  why  and  how  radio 
works  the  way  it  does.  It  proves 
why  a  C.  A.  B.  rating  on  the  Red 
means  a  greater  nation-wide  audi- 
ence for  a  program  than  the  same 
rating  on  another  network! 


Red  Network  users ! 


It's  a  fascinating  story  that  shows 
how  millivolts  and  listening  habits 
are  converted  into  profitable  sales 
via  the  Red  Network.You'llseewhy 
79  national  advertisers  last  year 
invested  more  than  .$31,000,000 
on  this  network — more  money  than 
was  spent  in  any  other  single  ad- 
vertising medium  in  the  world. 

You'll  understand  why,  with  the 
majority  of  leading  programs  ever 
since  network  broadcasting  began, 
the  Red  Network  delivers  a  circula- 
tion bonus  to  all  its  advertisers.  No 
wonder  our  clients'  booth  is  always 
full  of  "Contented  Customers"! 


MONEY  TALKS  TURKEY! 


1.  In  1938,  as  in  every  year  since  net- 
work advertising  began,  more  advertis- 
ers used  the  Red  than  any  othernetwork. 

2.  Of  the  50  leading  network  advertis- 
ers, more  of  them  have  used — and  more 
of  them  have  invested  more  money  in — 
the  Red  Network  than  any  other. 

3.  If  you  count  the  50  leading  adver- 
tisers in  magazines,  newspapers  and 


radio  combined ...  or  the  100  leaders . . . 
or  the  150  leaders — you  will  find  that 
all  three  groups  invested  the  major 
portion  of  their  1938  radio  appropri- 
ations in  the  NBC  Red  Network. 

4.  And,  in  the  first  ten  months  of 
1939,  advertisers  invested  $900,000 
more  in  Red  Network  advertising  than 
in  any  other  medium. 


NBC  Red  NETWORK 

The  network  most  people  listen  to  most 
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Networks  &  Ox- Goring 

THE  NETWORK  situation  is  in  another  dither. 
Projected  launching  of  Transcontinental  as  a 
fourth  nationw^ide  undertaking,  the  efforts  of 
MBS  to  prevent  a  raid  on  its  affiliates,  and  the 
FCC  Network-Monopoly  Committee's  foray  into 
the  late-lamented  World  Series  exclusive  on 
MBS  all  converge  to  create  a  lively  situation. 

The  Transcontinental  effort,  like  past  under- 
takings of  the  same  nature,  is  rather  confused 
at  this  writing.  The  law  of  averages  is  against 
its  perfection  any  time  soon.  Yet  it  appears  to 
have  responsible  backing,  though  fulfillment  of 
its  purpose  apparently  would  mean  serious 
curtailment  of  MBS'  status  as  a  nationwide 
entity.  There  is  the  report  in  agency  circles 
that  the  new  network  would  capitalize  on  the 
limitations  imposed  by  the  NAB  Code  and  the 
major  network  policies,  accepting  controversial 
commentators  on  paid  time  and  permitting 
longer  commercials  than  allowed  under  the 
code.  If  that  is  so,  then  the  project  is  ill-con- 
ceived. Its  executives  deny  any  such  intent. 

The  present  controversy  is  not  without  its 
irony.  When  MBS  several  years  ago  forged 
into  the  major  network  field,  it  directed  its 
energies  toward  NBC-Blue,  and  is  still  doing  it. 
At  the  FCC's  network-monopoly  inquiry.  Mu- 
tual assailed  exclusive  contracts  with  the  major 
networks  and  raised  the  World  Series  issue  by 
alleging  other  networks  dissuaded  their  affili- 
ates from  taking  the  series.  Now  MBS  is  in  the 
position  of  defending  its  own  exclusive  con- 
tracts with  certain  of  its  stations  against  in- 
roads of  the  projected  Transcontinental. 

In  the  midst  of  all  this,  the  FCC  Committee 
has  reopened,  on  paper  at  least,  its  inquiry  into 
network-affiliate  relations.  Its  letter  on  the 
whys  and  wherefores  of  the  World  Series  sit- 
uation comes  exactly  a  year  after  the  inquiry 
began.  It  is  estimated  that,  roughly,  a  half- 
million  dollars  of  broadcasters'  and  tax  payers' 
money  was  spent  for  that  inquiry.  Certainly  the 
report  should  not  be  delayed  unduly  by  reopen- 
ing the  record  every  time  someone  complains. 
Those  matters  can  well  be  studied  by  the  FCC 
itself  on  their  own  merits.  After  all,  the  broad- 
casting business  moves  swiftly  (witness  the 
new  Transcontinental  development)  and  it  can 
well  be  that  the  report,  if  too  long  delayed,  will 
deal  with  an  antiquated  and  perhaps  non-ex- 
istent situation. 

Certainly  the  Transcontinental  project,  if 
carried  to  fruition,  will  1-last  the  theory  of 
certain  Government  officers  that  the  network 
field  is  bottled  up. 


Alphabet  Soup 

THE  BROADCASTER'S  role  all  too  rapidly  is 
becoming  that  of  a  collection  agency.  ASCAP, 
AFM,  AFRA,  NAPA,  SESAC,  IBEW,  ACA 
and  a  fresh  outcropping  of  alphabetical  outfits 
are  on  the  grab.  They  get  their  impetus  from 
radio's  recognized  status  as  an  easy  mark,  its 
pockets  supposedly  bulging  with  money.  They 
follow  a  well-worn  path  first  trod  by  ASCAP, 
and  emulated  so  successfully  by  AFM. 

The  best  example  of  labor's  appraisal  of 
broadcasting  as  an  industry  is  reflected  in  the 
"demands"  made  by  AFM  the  other  day  of 
IRNA  and  the  networks.  Two  years  ago,  when 
AFM  struck  its  first  bargain  by  threatening 
an  industrywide  musicians'  strike,  it  was  be- 
cause of  unemployment  in  the  ranks  of  its 
members — a  condition  for  which  the  broad- 
casters were  in  no  way  responsible.  The  thea- 
tres, by  virtue  of  the  talkies,  had  thrown  out 
their  orchestras,  and  radio  had  helped  absorb 
them. 

But  now  it  is  all  different.  AFM,  through  its 
president,  Joseph  N.  Weber,  has  informed  the 
industry  representatives  that  a  $1,500,000  boost 
in  the  ante  from  network  affiliates,  and  a  dou- 
bled quota  for  network  key  stations,  is  de- 
manded because  of  the  increased  volume  of  the 
industry  revenue  and  because  of  concessions 
made  by  the  industry  to  other  labor  groups. 
And,  irrespective  of  those  reasons,  Mr.  Weber 
observed  that  increased  employment  should  be 
assured  because  radio's  growth  is  due  prin- 
cipally to  the  services  of  musicians! 

Such  cockeyed  economic  reasoning  naturally 
has  aroused  industrywide  resentment.  The  so- 
called  settlement  two  years  ago  with  AFM  was 
obtained  under  pain  of  a  threatened  strike. 
Staff  orchestras,  generally,  have  flopped.  Many 
stations  have  no  need  for  them;  others  have 
found  them  unsalable,  and  yet  others  regard 
them  so  inferior  that  they  are  not  permitted  to 
perform  on  the  air.  It  has  worked  out  as  a 
subsidy  to  relieve  purported  technological  em- 
ployment. Such  a  theory  cannot  survive. 

It's  the  same  old  story.  In  unvarnished 
words,  they  take  radio  for  a  sucker.  Because 
broadcasters  have  capitulated  to  the  demands 
of  others,  these  groups  feel  they  can  justify 
their  own  claims  for  tribute.  No  more  unten- 
able situation  ever  existed  in  any  industry. 

Since  when  did  songwriters  or  horn-tooters 
or  baton-wielders  or  actors  or  script-writers 
create  broadcasting?  Did  they  invest  their 
money  or  contribute  to  the  technical,  social  or 
economic  development  of  the  art?  Quite  the 


contrary.  Radio  opened  new  fields  of  employ- 
ment for  them.  And  the  average  wage  paid  by 
radio  for  employes  right  down  the  line,  accord- 
ing to  official  statistics,  is  higher  than  that 
of  any  other  industry. 

For  the  first  time  the  industry  is  prepared 
to  meet  ASCAP's  latest  thrust.  It  is  building 
its  own  supply  of  music.  It  is  calling  a  halt  to 
arbitrary,  high-handed,  monopolistic  tactics 
of  that  combine.  Unless  these  other  pandering 
groups,  with  nothing  on  their  side  but  coer- 
cion and  dire  threats,  take  heed,  they  may  find 
themselves  confronted  with  similar  moves  by 
an  industry  united  to  preserve  its  freedom, 
integrity  and  right  to  earn  a  reasonable  return 
on  investment. 

The  broadcasting  industry  is  willing  to  pay 
and  pay  well  for  its  raw  material  and  its  per- 
sonnel. But  it  cannot  be  bled  white  by  paying 
forced  tribute  to  all  outside  elements  that  come 
within  range  of  its  microphones. 


Stop,  Listen  &  Buy 

TIME  was  (and  not  so  far  back  at  that)  when 
practically  all  of  radio's  competitors  questioned 
its  ability  to  sell  goods.  Occasionally  it  was  ad- 
mitted that  although  people  listened,  they  had 
acquired  the  faculty  of  "closing  their  ears"  to 
the  commercials.  That  isn't  the  case  any  more, 
for  even  the  most  ardent  critics  admit  that  ra- 
dio has  the  country  "by  the  ears". 

It  is  only  because  100,000  Hoosiers  can't  be 
wrong  that  we  raise  the  issue  again.  A  collossal 
survey — one  of  the  first  projects  undertaken  in 
cooperation  with  the  Federal  Radio  Education 
Committee — is  in  its  final  stages  at  Indiana 
University  Radio  Workshop.  Some  63,000  of 
the  100,000  individual  "radio  cases"  have  been 
analyzed. 

The  most  significant  disclosure — and  the  one 
about  which  greatest  question  has  been  raised 
— is  that  in  Indiana  they  actually  make  a  spe- 
cial effort  to  listen  to  the  commercials.  Of 
those  interviewed  63%  said  so.  And  better  than 
half  (50.8%)  regularly  buy  products  because 
they  are  radio  advertised.  Radio  ownership  ap- 
parently is  like  owning  shoes,  because  92%  of 
them  had  sets.  And  they  listen,  an  average 
of  4.3  hours  per  day.  It  proves  they  stop,  listen 
and  buy. 

We  like  the  survey,  not  only  for  what  it 
shows,  but  because  of  the  comprehensive  and 
complete  fashion  in  which  it  was  handled.  Con- 
ducted without  hint  of  bias  or  prejudice  by  a 
University  under  the  auspices  of  a  governmen- 
tal agency,  it  is  an  example  of  commendable 
cooperation  in  a  worthwhile  field. 


Selling  Spot 

THE  NATIONAL  campaign  launched  this 
month  by  Edward  Petry  &  Co.,  pioneer  exclu- 
sive station  representatives,  to  sell  spot,  is 
worthy  of  notice.  The  firm  does  not  promote 
its  own  list  of  stations,  but  undertakes  to 
educate  accounts  on  the  virtues  of  the  medium 
as  a  whole. 

In  so  doing,  the  Petry  company  dovetails  its 
promotional  efforts  with  those  undertaken  a 
decade  ago  by  World  Broadcasting  System,  pio- 
neer in  spot  via  transcriptions.  Against  tre- 
mendous odds,  and  a  "canned  music"  stigma 
that  has  now  all  but  disappeared,  WBS  created 
an  awareness  of  and  an  interest  in  the  non- 
network  medium.  These  efforts  cannot  help  but 
inure  to  the  benefit  of  the  industry  as  a  whole. 
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JACOB  ROBERT  POPPELE 


WHEN  radio  was  still  very  young, 
in  its  cocoon  of  pre-war  research, 
Jacob  Robert  (Jack)  Poppele  start- 
ed off  on  the  first  lap  of  a  career 
which  today  has  made  him  one  of 
America's  best-known  radio  engi- 
neers, as  technical  head  of  WOR. 

Like  so  many  other  old-timers,  he 
learned  his  ABC's  of  wireless  as  a 
pioneer  "ham"  pounding  brass  in 
Newark  at  a  quench-gap  spark 
transmitter  which  answered  to  the 
call  of  2AEY.  And  once,  in  1912, 
while  minutely  moving  the  "cat's 
whisker"  across  his  galena  detector, 
a  strange  and  wonderful  thing  hap- 
pened to  Jack  Poppele. 

The  diaphragms  of  his  old-fash- 
ioned headphones  began  to  throb 
softly  with  the  tones  of  an  orches- 
tra, someplace,  playing  "Tippera- 
ry"!  It  was — for  1912 — impossible. 
The  young  experimenter  had  never 
heard  any  other  sound  but  the  rau- 
cous chuckle  of  rough  spark  signals 
rasp"  in  on  his  primitive  receiver. 

Curiously,  he  called  out  to  see 
who  in  the  household  might  be  play- 
ing the  phonograph.  Then  he  op- 
ened a  window  and  listened  atten- 
tively to  determine  if  the  music 
came  from  a  neighbor's  home.  Out- 
side was  silence.  A  worried  query 
to  the  old  Modem  Electronics,  pio- 
neer among  radio  technical  maga- 
zines, solved  his  dilemma.  Actually, 
he  learned,  there  was  indeed  a  sta- 
tion that  accomplished  this  incredi- 
ble feat  of  sending  music  and  voices 
by  wireless. 

It  opened  up  quite  a  vista  for 
Jack  Poppele.  Radio  was  his  forte 
and  he  stuck  with  it  through  the 
long  days  of  the  war.  He  carried 
his  brass  pounding  to  sea  as  an  op- 
erator on  commercial  vessels  and 
in  the  Army  transport  service. 
The  technical  history  of  WOR 
I    has  been  pretty  much  the  history 
of  Jack  Poppele  as  well.  He  was  the 
station's  first  engineer;  today  he 
heads  its  engineering  staff  of  better 
than  60  persons.  The  record  is  an 
exemplary  one  in  the  annals  of 
I!    broadcasting,  for  he  became  asso- 
'    ciated  with  the  infant  WOR  only 
four  days  prior  to  its  debut  on  Feb. 
22,  1922.  The  first  250-watter  took 
to  the  etherways  under  his  guidance 


from  the  roof  of  L.  Bamberger's  de- 
partment store  in  Newark.  It  was 
a  plaything,  a  promotional  stunt 
for  the  store,  rather  than  the  birth 
of  a  giant  corporation.  But  its 
growth  has  been  a  growth  of  wise 
planning,  sprinkled  with  vision  and 
a  large  helping  of  plain  common 
sense. 

Through  successive  power  jumps, 
Poppele  saw  his  charge  attain  in 
1935  the  status  of  the  first  com- 
mercial high-fidelity  station  with 
50,000  watts.  WOR's  transmitter, 
on  the  salt  flats  of  Carteret,  N.  J., 
is  a  mecca  for  engineers  throughout 
the  world  who  find  in  its  phenome- 
nal signal  strength  and  precise  op- 
eration ample  proof  of  the  fact  that 
WOR  has  one  of  the  most  efficient 
engineering  plants  in  the  United 
States. 

During  his  stewardship  at  the 
Newark  station,  now  eastern  key 
outlet  for  the  Mutual  netwox'k,  Pop- 
pele has  been  instrumental  in  see- 
ing that  WOR  consistently  pro- 
gresses a  jump  or  so  ahead  of  the 
rest  of  the  pack.  Facsimile  and  fre- 
quency modulation  are  among  the 
fields  in  which  WOR  is  licensed  for 
experimentation.  Application  is 
pending  for  a  television  permit  as 
well. 

In  1936,  after  seeing  WOR  reach 
its  50,G00-watt  rating.  Jack  Pop- 
pele was  elected  to  the  board  of 
directors  and  made  secretary  of  the 
Bamberger  Broadcasting  Service, 
subsidiary  of  R.  H.  Macy  &  Co.  and 
owner  of  the  station. 

Born  Feb.  4,  1898,  in  Newark,  he 
attended  local  schools,  then  studied 
electrical  engineering  at  Newark 
Tech  and  Penn  State  before  the 
World  War  launched  him  into  ra- 
dio as  a  life  career.  He  ranks  as  a 
notable  member  of  the  Institute  of 
Radio  Engineers,  on  the  engineer- 
ing committee  of  the  NAB,  charter 
member  of  the  Veteran  Wireless 
Operators  Assn.,  and  is  active  in 
several  clubs  of  northern  New  Jer- 
sey. He  keeps  his  fund  of  knowl- 
edge on  the  alert  constantly  by 
making  frequent  appearances  be- 
fore technical  bodies,  engineering 
societies  and  other  groups. 

Tall,  dark,  lean  and  intense  in  his 


NOTES 


HENRY  A.  BELLOWS,  former  Fed- 
eral Radio  Commissioner  and  a  former 
vice-president  of  CBS,  is  ill  at  his 
home  in  Minneapolis.  He  is  advertis- 
ing consultant  of  General  MiUs.  His 
condition  is  reported  serious. 

STANLEY  N.  SCHULTZ,  program 
director  of  WLAW,  Lawrence,  Mass., 
has  joined  the  new  WCAR,  Pontiac, 
Mich.,  as  program  director,  and  H. 
Harrison  Flint  has  been  promoted  to 
program  director  of  WLAW.  Mr. 
Schultz  is  an  honor  graduate  of  Har- 
vard and  formerly  was  in  charge  of 
radio  for  the  governmental  agencies  in 
New  England.  Mr.  Flint's  assistant  at 
WLAW  will  be  Mr.  William  Noble. 
The  new  WCAR  will  go  into  operation 
some  time  in  December. 

HILMAR  BAUKHAGE,  NBC  news 
commentator,  has  been  permanently 
assigned  to  NBC  headquarters  in  Ra- 
dio City.  Before  leaving  Washington 
he  was  feted  by  members  of  the  WRC- 
WMAL  staff  at  a  spaghetti  supper  at 
the  home  of  Jimmy  Seiler,  of  the 
WRC-WMAL  sound  effects  depart- 
ment. 

HUGH  SMITH,  formerly  commercial 
manager  of  WAML,  Laurel,  Miss.,  has 
been  named  general  manager,  succeed- 
ing R.  V.  DeGruy,  who  has  resigned 
to  devote  full  time  to  his  theatre  in- 
terests. Billy  Tracy,  formerly  of 
WGCM,  Gulfport,  and  WFOR,  Hat- 
tiesburg,  has  been  named  program  di- 
rector of  WAML,  and  GrauviUe  Wal- 
ter, new  to  radio,  has  been  added  to 
the  announcing  staff.  Mr.  Tracy  on 
Oct  31  married  Eloise  Hosey. 

HOWARD  J.  PERRY  has  resigned 
as  commercial  manager  of  WTAG, 
Worcester,  Mass.  No  successor  has 
been  named.  William  T.  Cavanagh  has 
been  appointed  manager  of  the  WTAG 
program  department. 

SID  STROTZ,  manager  of  NBC- 
Chicago,  addressed  the  St.  Louis  Ad- 
vertising Club  Nov.  14  on  "Radio 
Advertising".  Mr.  Strotz  discussed  the 
same  subject  before  the  Chicago  Assn. 
of  Commerce  Nov.  9. 

HARRY  SEDGWICK,  managing  di- 
rector of  CFBB,  Toronto,  and  presi- 
dent of  the  Canadian  Assn.  of  Broad- 
casters, has  been  appointed  chairman 
of  the  Radio  Committee  of  the  Cana- 
dian Red  Cross.  Assisting  him  is  E.  L. 
Bushnell,  general  supervisor  of  pro- 
grams of  Canadian  Broadcasting  Corp., 
Toronto. 

COL.  HARRY  C.  WILDER,  presi- 
dent of  WSYR,  Syracuse,  N.  Y.,  en- 
tertained Chicago  agency  and  adver- 
tising men  at  a  cocktail  party  Nov.  2 
in  the  Palmer  House. 


work.  Jack  Poppele  rules  his  staff 
of  crack  technicians  with  the  pre- 
cision of  a  militarist,  gearing  them 
to  the  split-second  necessities  of 
modern  network  operation.  In  ad- 
dition to  his  engineering  prowess, 
he  also  possesses  the  mind  of  a 
business  man  with  a  far-sighted 
flair  for  the  practical.  An  army  of 
friends  includes  radio  men  all  over 
this  nation  and  in  Europe  as  well, 
many  of  them  turning  to  him  for 
aid  in  the  solution  of  broadcast 
problems. 

Married,  he  lives  in  South  Or- 
ange, N.  J.,  with  his  wife  and  three 
children.  When  not  spending  most 
waking  hours  at  WOR,  he  has  an 
ardent  interest  in  amateur  photog- 
raphy. 


E.  PAUL  HAMILTON,  at  one  time 
manager  of  WOR,  Newark,  and  re- 
cently with  Calvert  Distillers  Corp., 
has  been  named  director  of  a  newly 
created  department  of  merchandising 
of  Carstairs  Bros.  Distilling  Co.  Mr. 
Hamilton  will  supervise  Carstairs  ac- 
tivities, sales  promotion,  publicity  and 
trade  and  consumer  relations. 

ARTHUR  W.  SCHARFELD,  Wash- 
ington attorney,  and  Mrs.  Scharfeld 
Nov.  11  became  the  parents  of  their 
first  child,  a  six  pound  eight  ounce 
daughter,  born  at  Columbia  Hospital, 
Washington. 

BOB  (Oscar)  REICHENBACH,  for- 
merly of  the  CBS  Hollywood  sales 
promotion  department,  has  joined 
KMOX,  St.  Louis,  as  sales  promotion 
manager. 

PHIL  GRIFFITH,  formerly  of 
KGNC,  Amarillo,  and  KGKO.  Fort 
Worth,  has  joined  the  sales  depart- 
ment of  KOMA.  Oklahoma  City,  suc- 
ceeding Bill  Salathe,  who  has  re- 
turned to  KTSA,  San  Antonio. 

MALCOLM  NEILL,  CBC  assistant 
station  relations  supervisor,  and  son 
of  J.  S.  Neill,  owner  of  CFNB,  Fred- 
ricton,  N.  B.,  on  Oct.  28  married 
Norah  Hicks,  formerly  of  the  CBC 
Toronto  commercial  department,  at 
Toronto. 

FRED  REINHARDT,  formerly  of 
the  announcing  staff  of  WJBL,  Deca- 
tur. 111.,  has  joined  the  sales  staff  of 
WHBF,  Rock  Island. 

MILTON  LAUGHLIN.  manager  of 
WHAT,  Philadelphia,  is  the  father  of 
a  boy  born  recently. 

SAM  AGNEW,  formerly  of  WKRC. 
Cincinnati,  has  joined  the  sales  staff 
of  WSAI,  Cincinnati. 

KEMPER  WILKINS,  formerly  in  ad- 
vertising m  Omaha,  has  joined  the 
sales  staff  of  KGFW,  Kearney,  Neb. 

JAMES  A.  MOUNT  has  joined  the 
sales  staff  of  KGW,  Portland,  Ore. 

KEN  BROWN,  of  the  sales  staff  of 
KVOO,  Tulsa,  is  the  father  of  a  girl 
born  recently. 

HAL  RORKE,  CBS  Pacific  Coast 
publicity  director,  and  Mrs,  Millie 
Sims,  assistant  auditor  of  the  network 
in  Hollywood,  were  married  at  Las 
Vegas,  Nev.,  Nov.  4. 

J.  C.  MORGAN,  formerly  program 
manager  of  KSFO,  San  Francisco,  has 
left  the  station  to  establish  a  radio 
department  for  the  Samuel  Gompers 
Trade  School  in  San  Francisco. 

WILBUR  EICHELBERG.  sales  man- 
ager of  Don  Lee  Broadcasting  System, 
Los  Angeles,  is  recovering  from  an 
appendicitis  operation. 

CARL  NISSEN,  formerly  sales  man- 
ager of  KNX,  Hollywood,  has  joined 
the  sales  staff  of  KROW,  Oakland, 
Cal. 

WILLIAM  E.  MacDONALD,  pro- 
gram director  of  KFNF,  Shenandoah, 
la.,  for  the  last  10  years,  has  been 
named  manager  of  that  station. 

LES  MAWHINNEY,  one  time  KNX, 
Hollywood,  news  bureau  manager  and 
a  veteran  radio  publicist,  has  been 
named  manager  of  KYCA,  new  sta- 
tion at  Prescott,  Ariz.,  which  starts 
operation  Dec.  15. 

FR.  WALLACE  A.  BURKE,  man- 
ager of  WEW,  St.  Louis,  who  has 
been  seriously  ill  since  last  July,  was 
reported  recovering  in  mid-November. 
He  has  not  yet  been  released  from  the 
hospital,  however. 

FRANK  KEEGAN  and  Roy  Baeus 
have  been  added  to  the  sales  staff  of 
KGKO,  Fort  Worth,  Tex. 

HALSEY  BARRETT,  formerly  of 
the  sales  promotion  department  of 
WOR,  Newark,  on  Nov.  13  joined 
WNEW,  New  York,  as  sales  promo- 
tion manager. 
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In  any  field  of  endeavor  the  contenders,  while  starting 
abreast,  soon  stretch  out  into  single  file. 

In  the  field  of  transcriptions.  World  — long  the  leader— 
made  a  great  forward  stride  five  years  ago  with  the  intro- 
duction of  the  Vertical-Cut  Wide  Range  recording  method. 
Vertical  recording  as  against  lateral  recording  was  the  point 
of  distinction  between  the  World  method  and  the  others. 

This  theory  of  electrical  recording  was  in  itself  the 
achievement  of  a  leader— the  Bell  Telephone  Laborato- 
ries, the  pioneer  in  the  science  of  sound  transmission  ever 
since  the  invention  of  the.  telephone.  The  distinguished 
Bell  scientists,  working  with  the  Western  Electric  Com- 
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Leader 


cial  reproducing  equipment  for  the  sole  purpose  of  re- 
producing World  recordings.  Engineers  of  these  same  sta- 
tions have  expressed  a  9-to-l  preference  for  vertical  over 
lateral  quality. 

The  most  important  advertisers  and  agencies  have  long 
since  convinced  themselves  of  World  leadership  in  quality 
and  have  used  World  recordings  year  in  and  year  out  in 
presenting  their  programs  to  the  public. 

These  advertisers  and  agencies,  together  with  the  tech- 
nical and  talent  personnel  of  the  radio  world,  recognize 
this  fact  .  .  .  the  most  nearly  perfect  thing  in  recorded 
sound  is  a  World  Vertical-Cut  Wide  Range  transcription. 
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NEIL  SEARLES,  formerly  of 
WEMP,  Milwaukee,  has  joined  the  an- 
nouncing staff  of  WOWO-WGL,  Fort 
Wayne,  Ind.,  along  with  Jay  Gould, 
formerly  of  WKZO,  Kalamazoo,  and 
WELL,  Battle  Creek,  Mich.,  and  Rob- 
ert Ebert,  of  WPAR,  Parkersburg, 
W.  Va.,  and  WLBC,  Muncie,  Ind.  El- 
don  Campbell  has  been  named  head  of 
the  WOWO-WGL  special  events  de- 
partment, and  Jack  O'Mara  has  taken 
over  publicity. 

JERRY  HOEKSTRA,  director  of  the 
public  aiEairs  department  of  KMOX, 
St.  Louis,  has  returned  to  work  after 
a  three-week  illness  from  a  strepto- 
cocci infection.  Don  Phillips,  KMOX 
announcer,  also  has  returned  after 
three  weeks  in  the  hospital  recovering 
from  injuries  received  in  an  automo- 
bile accident. 

WILLIAM  GLADDEN,  formerly  of 
KFNF,  Shenandoah,  la.,  has  joined 
the  announcing  staff  of  the  new 
WCAR,  Pontiac,  Mich. 

CARL  KENT,  formerly  of  WADC, 
Akron,  O.,  has  joined  the  announcing 
staff  of  WGKV,  Charleston,  W.  Va. 

PETER  STEELE,  formerly  script 
writer,  production  man  and  television 
researcher  with  CBS,  has  joined  the 
continuity  department  of  WOR,  New- 
ark, as  assistant  writer  and  editor  of 
scripts. 

WALTER  PATTERSON,  formerly 
associated  with  Wheeling  Steel  Corp., 
Wheeling,  W.  Va.,  as  producer  of  The 
Musical  Steelmakers,  has  joined 
WING,  Dayton,  O.,  as  program  and 
production  director. 

WILLIAM  CROKER,  formerly  of  the 
publicity  staff  of  WGN,  Chicago,  has 
joined  WBEO,  Marquette,  Mich.,  as 
program  director.  Francis  Cougblin, 
WGN  continuity  writer,  is  the  father 
of  a  boy  born  recently. 

DICK  CRANE,  announcer  of  KGKO, 
Fort  Worth,  is  the  father  of  a  girl 
born  Oct.  31. 

DOROTHEA  CONN  has  joined  the 
continuity  staff  of  WBT,  Charlotte, 
N.  C. 

ART  BERG,  former  guide  captain  at 
NBC-Chicago,  has  joined  Carl  Wester 
&  Co.,  Chicago  program  firm.  Paul  E. 
Millen  succeeds  Berg  as  day  captain 
of  NBC  guides. 

EUGENE  EUBANKS,  of  the  produc- 
tion department  of  NBC-Chicago,  has 
resigned  to  free  lance. 

HAROLD  SAFFORD,  program  direc- 
tor of  WLS,  Chicago,  addressed  the 
women's  clubs  of  Algonquin,  111.,  Nov. 
1  on  "Behind  the  Scenes  in  Radio". 
Mr.  Safford  turned  the  talk  into  a 
demonstration  of  program  production, 
drafting  actors  from  the  200  women 
in  the  audience  for  impromptu  per- 
formances in  a  skit  written  by  Frank 
Baker,  WLS  continuity  head.  The 
drama  was  recorded  and  played  back 
to  the  club  women. 

BRAD  WILLIAMS,  announcer  and 
newscaster  of  WAAF,  Chicago,  has 
resigned  to  enter  active  duty  in  the 
U.  S.  Navy.  Mr.  Williams  is  a  lieu- 
tenant in  the  U.  S.  Naval  Reserve. 

MARION  McCLOSKEY,  formerly 
secretary  to  Paul  Beville,  sales  man- 
ager of  WWL,  New  Orleans,  recently 
was  married  to  Martin  Macdiarmid. 
She  is  succeeded  at  the  station  by 
Alice  Robert. 

CATHERINE  HABDLIN,  formerly 
secretary  to  Worthington  C.  Lent, 
NBC  director  of  research  ar  i  develop- 
ment in  Washington,  on  Nov.  4  was 
married  to  Lieut.  Reed  Cundiff,  U.S.N. 
They  will  live  in  San  Diego,  Cal. 


Yankee  Names  Britt 

JIMMY  BRITT,  well-known  sports 
and  special  events  announcer,  has 
been  appointed  director  of  the  sports 
reporting  staff  of 
Yankee  and  Co- 
lonial networks, 
according  to  an- 
nouncement by 
John  Shepard 
3d,  Yankee  Net- 
work president.  In 
his  new  post, 
which  he  will  as- 
sume Jan.  1,  Britt 
will  handle  the 
play-by-play  accounts  of  the  home 
games' of  the  Boston  Red  Sox  and 
Boston  Bees  during  the  1940  sea- 
son. His  1939  sports  reporting 
schedule  includes  the  Harvard- 
Penn  and  Harvard-Yale  games  for 
NBC. 


Britt 


DICK  MACK,  J.  Walter  Thompson 
Co.,  Hollywood,  writer  of  the  Edgar 
Bergen-Charlie  McCarthy  material  on 
the  NBC  Chase  &  Sanhorn  Hour,  has 
joined  the  writing  staff  of  Universal 
Studios.  He  is  working  on  the  film 
scripts  of  Charlie  McCarthy,  Detec- 
tive. 

TOMMY  THOMAS,  program  director 
of  Ji-IRO,  Seattle,  and  Helen  Flaten, 
formerly  his  secretary,  were  married 
recently. 

GRADY  RAPIER,  KOY,  Phoenix, 
announcer  and  Mavis  Green,  traffic 
manager  of  the  Arizona  Network,  have 
announced  their  engagement,  and  com- 
ing marriage  New  Year's  Eve. 
MARLENB  AYRES,  writer-announc- 
er and  singer  of  KOY,  Phoenix,  has 
been  appointed  radio  publicity  man- 
ager of  the  Maricopa  County  Red 
Cross  Chapter  of  Arizona. 

JIMMY  WALLINGTON,  Hollywood 
announcer  of  the  CBS  Texaco  Star 
Theatre,  sponsored  by  Texas  Co.,  is 
recovering  from  a  fractured  upper  jaw 
and  gashed  left  eyeball  received  re- 
cently when  he  was  hurled  against  a 
rear  door  as  the  driver  of  his  car 
swerved  to  avoid  another  machine. 

ELAINE  STERN  CARBINGTON, 
script  writer  of  the  serial  program 
When  a  Girl  Marries,  sponsored  on 
CBS  by  Prudential  Insurance  Co.  of 
America,  is  the  author  of  "All  Things 
Considered,"  a  volume  of  10  short 
stories,  recently  published  by  Julian 
Messner,  New  York. 
DAVE  HENLEY  has  been  promoted 
to  production  manager  of  WDAY, 
Fargo.  Bob  Dobbin,  formerly  of 
KFJB,  Marshalltown,  la.,  has  joined 
the  WDAY  continuity  department, 
and  Don  Elder  the  announcing  staff 
as  sports  director. 

LOREN  P.  WATSON  Jr.,  formerly 
with  WNEW,  New  York,  and  WFAS, 
White  Plains,  N.  Y.,  has  been  ap- 
pointed continuity  director  of  WNBX, 
Springfield,  Vt. 

RIKEL  KENT,  of  the  production 
staff  of  WLW,  Cincinnati,  has  resigned 
to  join  the  production  staff  of  Knox 
Reeves  Adv.  Agency  in  New  York, 
producing  shows  for  General  Mills. 

WILLIAM  BODDIE,  formerly  as- 
sistant program  director  of  WCSC, 
Charleston,  S.  C,  has  resigned  to  head 
the  publicity  department  of  Charles- 
ton's Dock  Street  Theatre.  Gladys 
Sage,  of  the  dramatic  staff,  succeeds 
him. 

SELDEN  R.  PALMER,  announcer  of 
KTRB,  Modesto,  Cal.,  is  the  father  of 
a  girl  born  recently. 
CHARLES  GILCHBEST,  former  ra- 
dio editor  of  the  Chicago  Daily  News 
and  former  writer  for  Blackett-Sam- 
ple-Hummert,  who  is  now  public  rela- 
tions director  of  WBZ-WBZA,  Bos- 
ton-Springfield, has  revived  his  radio 
gossip  series  Stardust  over  those  sta- 
tions. 

ANTHONY  MARVIN,  formerly  of 
WNYC,  New  York,  has  joined  the 
CBS  announcing  staff  in  New  York. 


Without  Bias 

LUKE  WALTON,  sports  an- 
nouncer of  WIBC,  Indianapo- 
lis, indulged  in  some  intricate 
microphone  gymnastics  dur- 
ing his  broadcast  of  the  re- 
cent Purdue-Iowa  game.  Wal- 
ton announced  one  game  on 
two  different  mikes,  over  two 
different  stations  (WIBC  and 
WBOW,  Terre  Haute),  with 
two  different  sponsors,  giv- 
ing two  different  station 
breaks  at  lulls  in  the  game. 
He  achieved  the  feat  by  hand- 
ing the  "outcast"  mike  to  a 
description  man  nearby  whon 
his  chatter  was  to  be  exclu- 
sive for  one  or  the  other  sta- 
tion. 


JAMES  KANE,  with  the  public  rela- 
tions department  of  CBS,  New  York, 
for  the  last  seven  years,  has  been 
named  publicity  director  of  CBS-Chi- 
cago. Frank  Rand,  formerly  publicity 
director  of  CBS-Chicago,  will  remain 
as  Mr.  Kane's  assistant,  according  to 
Louis  Ruppel,  CBS  public  relations 
director. 

BOB  PROVAN,  announcer  of  WDRC, 
Hartford,  has  returned  to  work  after 
an  appendectomy. 

JAMES  McCLAIN,  assistant  produc- 
tion of  Texas  State  Network,  is  the 
father  of  a  9  pound  11  ounce  baby  girl. 
DOROTHY  MILLER,  for  the  last 
three  years  secretary  of  the  Chicago 
office  of  WOR,  has  resigned  to  join 
the  staff  of  Los  Cerros  ranch,  near 
Tucson,  Ariz.  Joan  Nelson  has  been 
named  secretary  to  Harold  Higgins, 
manager  of  WOR,  Chicago,  to  replace 
Miss  Miller. 


LADIES. 


GEORGIA  DAVIDSON 

ATTRACTIVE,  vivacious,  talented 
— that's  Georgia  Davidson,  pro- 
gram'  director  of  WKBN,  Youngs- 
town,  0.  While  still  in  her  teens. 
Miss  Davidson  became  vitally  in- 
terested in  dramatics  and  decided 
that  radio  offered  the  best  oppor- 
tunity. She  spent  several  years  in 
radio  dramatic  work  and  became 
well  known  for  her  outstanding 
presentations.  She  came  to  WKBN 
in  October,  1935,  and  a  year  later 
was  appointed  program  director. 
However,  she  has  not  lost  her  love 
for  dramatics  and  is  still  active 
along  this  line  as  director  of  the 
WKBN  Players.  Miss  Davidson 
spends  her  spare  time  writing 
poetry.  She  is  frequently  heard  on 
WKBN  reading  from  her  scrapbook 
of  favorite  poems. 


JOSEF  CHERNIAVSKY,  musical  di- 
rector of  WLW,  Cincinnati,  has  writ- 
ten the  music  and  Arthur  Yasgur, 
young  Buffalo  musician,  the  lyrics  for 
the  new  song,  "You're  First  on  Second 
Avenue",  published  recently  by  M. 
Baron  Inc.  Cherniavsky's  last  pub- 
lished song,  "Strange",  used  as  a 
theme  on  his  recent  My  Lucky  Break 
series,  was  introduced  early  this  year 
by  Rudy  Valle.  Another  composition, 
"If  You  Were  Set  to  Music",  is  heard 
as  the  theme  on  Marathon  Melodies, 
fed  by  WLW  to  NBC  Fridays  at 
10:30  p.m. 

WALTER  KNOBELOCH,  at  one  time 
program  director  of  WFBC,  Green- 
ville, S.  C,  has  been  named  public  re- 
lations director  of  WOL,  Washington. 
Anne  Moehler,  new  to  radio,  has  been 
named  receptionist  at  WOL,  succeed- 
ing Catherine  Casey,  who  has  been 
transferred  to  the  program  department. 
Ted  Dunlap,  formerly  apprentice  an- 
nouncer, has  been  promoted  to  a  full- 
time  assignment. 

JOE  HOLLIDAY,  Toronto  newspaper- 
man and  publicist,  has  been  named  pub- 
lic relations  representative  for  Res 
Frost,  commentator  of  CFRB,  Toronto. 

NOBLE  NASH,  conductor  of  the 
Down  Memory  Lane  series  on  WCBS, 
Springfield,  111.,  has  compiled  a  book 
of  poetry  and  philosophy  used  on  his 
nightly  broadcasts,  which  is  distrib- 
uted to  listeners  on  request. 

WOODROW  HATTIC,  agricultural 
broadcast  director  of  WWL,  New 
Orleans,  recently  ,  participated  in  the 
Columbia's  Country  Journal  broadcast 
from  the  Louisiana  State  Fair  in 
Shreveport,  La.  Charles  Stookey,  CBS 
agricultural  director,  and  B.  G.  Rob- 
inson of  KWKH,  Shreveport,  directed 
the  broadcast. 

LARRY  ROLLER,  educational  direc- 
tor of  WHK-WCLE,  Cleveland,  has 
resigned  as  of  Nov.  -  15  to  join  the 
Cleveland  Automobile  Club  as  director 
of  the  Club's  radio  activities. 
BOB  COLBY,  formerly  junior  an- 
nouncer of  NBC  and  previously  of 
WGNY,  Newburgh,  N.  Y.,  has  joined 
the  announcing  staff  of  WHN,  New 
York. 

JOHN  OLSON,  announcer  of  WTMJ, 
Milwaukee,  recently  married  Mildred 
Powers,  of  Plover,  Wis. 
LATHROP  MACK,  who  has  recently 
been  editing  and  writing  copy  for  NBC 
news  broadcasts  and  formerly  an  AP 
writer,  has  been  named  sports  editor 
of  NBC  to  supervise  all  commercial 
and  sustaining  sports  programs  on 
which  scripts  are  used.  Mr.  Mack  also 
will  assist  A.  A.  Schechter,  NBC  di- 
rector of  special  events,  in  arranging 
sports  events  for  broadcast. 
A.  A.  SCHECHTER,  NBC  director 
of  news  and  special  events,  was  to  ad- 
dress the  luncheon  meeting  of  the  Ad- 
vertising Club  of  Baltimore  on  "Radio 
Covers  the  War"  on  Nov.  15.  WBAL, 
Baltimore,  planned  to  record  the  talk 
at  the  meeting  and  febroadcast  it 
later  the  same  day. 
RICHARD  JANAVER,  former  actor 
on  the  legitimate  stage  and  on  net- 
work programs,  has  joined  WQXR, 
New  York,  to  handle  announcing  and 
production  assignments.  Lillian  V. 
Corsover,  former  assistant  to  the  na- 
tional director  of  the  Federal  Radio 
Theatre,  hae  joined  the  program  de- 
partment to  assist  in  creating  and 
producing  commercial  programs. 
RONALD  DAWSON,  who  recently 
joined  WFVA,  Fredericksburg,  Va., 
has  been  named  promotion  manager. 
ALBERT  BERTHA,  formerly  of  the 
Hastings  (Neb.)  Morning  Spotlight, 
has  joined  the  news  department  of 
WDGY,  Minneapolis,  succeeding 
Mario  Wynn,  who  transferred  to 
Dallas. 

JOHN  C.  SHAFER.  special  events  di- 
rector of  WKY,  Oklahoma  City,  on 
Nov.  20  is  to  marry  .Jettabee  Ann  Hop- 
kins, author,  producer  and  star  of 
Adopted  Daughter,  transcribed  serial 
sponsored  on  16  stations  by  J.  C. 
Penney  Co. 

BUD  SHERMAN,  announcer  of 
WBAP,  Fort  Worth,  is  recovering 
from  an  appendectomy. 
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^'^'^^  BLOW  YOUR  HOI^^ 


New  choice  location  on  the  heavy  traffic  end  of 
Southern  California's  radio  dial  {780  kc). 


Increased  prinnary  coverage,  now  reaching  97.2% 
of  all  homes  in  the  7  Southern  California  counties. 


Multiplied  signal  strength  since  August  I  ...  5  to 
10  times  as  strong  in  better  residential  areas. 


KFI   •  LOS   ANGELES  •  KECA 

FREE  &  PETERS, INC. 

KECA  National  Sales  Representative 


By  taking  over  KEHE's  frequency  and  transmitter 
thousands  of  new  listeners  were  added  to  KECA's 
already  established  following. 

August  time  sales  were  400%  greater  than  preced- 
ing six  months'  average.  September  up  75°/"  over 
August  .  .  .  and  gains  continue! 

KECA  will  bring  to  Southern  California  listeners 
the  greatest  line-up  in  history  of  Blue  Network 
programs  for  the  fall  of  1939. 

Lowest  time  cost  of  any  major  network  station  in 
Southern  California.  (Compare  the  rates.) 


KECA  carries  more  local  department  store  spon- 
sored 15-minute  periods  per  week  than  any  other 
major  network  station  in  Los  Angeles. 

If  your  selling  problems  are  "different"  KECA  will 
solve  them  in  the  billion  dollar  Southern  California 
market. 

Although  increased  coverage  and  added  audience 
warrants  an  increase  in  rates,  old  rates  are  still  in 
effect ,  .  .  but  better  sign  today  with  KECA  ! 


KAT  BARR,  formerly  publicity  di- 
rector of  KDKA,  Pittsburgh,  has 
joined  the  NBC  network  traffic  de- 
partment in  New  York. 

ROBERT  McGINNIS,  of  the  guest 
relations  staff  of  NBC-Chicago,  has 
joined  the  announcing  staff  of  KARM, 
Fresno,  Cal.  Charles  Whipple,  former 
NBC  page  boy,  has  joined  the  an- 
nouncing staff  of  WDAN,  Danville. 
111.  McGinnis  and  Whipple  are  grad- 
uates of  the  announcing  school  con- 
ducted by  Lynn  Brandt,  of  NBC-Chi- 
cago. During  the  last  15  months,  10 
of  the  graduates  have  found  announc- 
ing jobs  with  other  stations. 

DON  GARNET,  conductor  of  chil- 
dren's programs  as  Uncle  Don  on 
WOR,  Newark,  was  honor  guest  of 
the  day  at  the  Thanksgiving  festival 
held  Nov.  8  by  the  Circus  Saints  & 
Sinners  at  the  Hotel  Astor,  New  York. 

ELIZABETH  HART,  announcer  of 
NBC-Chicago,  chipped  a  bone  of  her 
right  elbow  when  she  fell  Nov.  6,  but 
is  continuing  her  announcing  duties, 
wearing  her  arm  in  a  sling. 

LEE  COOLEY,  KHJ,  Los  Angeles, 
announcer,  has  been  appointed  co- 
producer  with  Thomas  Conrad  Sawyer 
of  television  station  W6XA0,  that 
city,  also  operated  by  Don  Lee  Broad- 
casting System. 

MABEL  LOVE,  director  of  Women's 
Service  Club  on  WPEN,  Philadelphi:i, 
has  been  named  editor  of  a  new  bi- 
monthly woman's  magazine.  Milady 
Fair,  to  be  published  by  Boy  Silver 
and  distributed  through  the  Food  Fair 
Stores  starting  early  in  January. 
BEN  HARKINS,  program  manager 
of  KFRC,  San  Francisco,  is  the 
father  of  a  girl  born  Nov.  1. 

FRANT?:  WELTMER  has  been  named 
commentator  on  the  late  afternoon 
news  broadcasts  over  the  Arizona  Net- 
work, originating  from  KOY,  Phoenix. 
Joe  Dana,  chief  announcer,  handles 
the  early  morning  and  noon  newscasts. 

JACK  WATTS,  formerly  of  WJW, 
Akron,  and  Joe  Wilson,  of  WRJN, 
Racine,  Wis.,  have  joined  the  an- 
nouncing staff  of  WHBC,  Canton,  O. 
RICHARD  VAIL,  formerly  of  KMJ, 
Fresno,  Cal..  has  joined  the  announc- 
ing staff  of  KPO-KGO,  San  Francisco. 
BERT  LANE,  of  the  announcing  staff 
of  KMBC,  Kansas  City,  has  been  ap- 
pointed assistant  program  director  of 
the  station. 

BILL  DOUGHERTY,  formerly  of 
WTBO,  Cumberland.  Md.,  has  joined 
the  announcing  staff  of  WCPO,  Cin- 
cinnati. 

DARRELL  DONNELL,  formerly  ra- 
dio editor  of  the  San  Francesco  Ex- 
aminer and  newscaster  on  various  sta- 
tions, has  been  added  to  the  news  staff 
of  KYA,  San  Francisco. 

FRANK  SHINN.  NBC  guide,  has 
been  transferred  to  the  production  di- 
vision of  the  program  department,  re- 
placing Frank  Dodge,  recently  named 
junior  production  director. 

JAMES  HARPER,  formerly  radio 
editor  of  the  Los  Angeles  Daily  Netvs, 
has  joined  the  Hollywood  staff  of  Ra- 
dio Features  Service. 
BOB  WHITE,  chief  announcer  of 
WBZ-WBZA,  Boston-Springfield,  has 
been  named  night  manager  of  the  sta- 
tions, with  Keyes  Perrin,  announcer, 
as  assistant. 

LOUISE  DAVIES  has  joined  the  an- 
nouncing staff  of  KPAC,  Port  Arthur, 
Tex. 

RAY  FERRIS,  head  of  the  music  de- 
partment of  WLS,  Chicago,  recently 
published  his  song  "Down  the  Lane  of 
Memories"  through  M.  M.  Cole  Co. 
A  Voealion  record  of  the  song  by  the 
WLS  Prairie  Ramblers  has  been  re- 
leased. 

BARRY  BLAKE,  formerly  of  WFBR, 
Baltimore,  has  joined  the  production 
staff  of  WJSV,  Washingto 
JACK  HARRINGTON,  announcer  of 
WHAS,  Louisville,  is  the  father  of  a 
girl  born  Oct.  29. 


Dalberg  to  New  Post 

MELVIN  H.  DALBERG,  former 
principal  examiner  of  the  FCC,  on 
Nov.  9  was  sworn  in  as  special 
CQ-unsel  to  the  Federal  Power  Com- 
mission and  assigned  to  duty  as  a 
trial  examiner.  Mr.  Dalberg  lost  his 
position  with  the  FCC  on  Nov.  9, 
1938,  by  reason  of  the  reorganiza- 
tion involving  the  abolition  of  ex- 
aminers. He  had  been  with  the 
FCC  for  nearly  five  years.  Pre- 
viously he  had  practiced  law  in 
New  York  City  for  25  years  and 
had  been  assistant  tax  commissioner 
of  New  York  City.  He  is  a  college 
and  law  graduate  of  Columbia  Uni- 
versity. 


ON  THE  eve  of  his  departure  for 
New  York  to  join  the  CBS  announc- 
ing staff,  Warren  Sweeney  (right) 
was  presented  with  a  traveling  bag 
at  a  party  staged  Nov.  2  by  co- 
workers at  WJSV,  CBS  Washing- 
ton key.  Presenting  the  bag  is  Man- 
ager Jess  Willard,  with  Commercial 
Manager  Bill  Murdock  in  center. 


Back  From  Poland 

FORMERLY  an  announcer 
of  shortwave  programs  broad- 
cast from  Warsaw  before 
Germany  and  Russia  invaded 
Poland,  Henry  Nagorka  has 
joined  the  announcing  staff 
of  WHOM,  Jersey  City.  He 
handles  both  English  and 
Polish  language  programs, 
using  the  name  Henry  Kent 
on  English  features.  Ameri- 
can-born and  a  native  of 
Elyria,  O.,  Nakorka  went  to 
Poland  to  study  violin  at  the 
Warsaw  Conservatory. 


WMFF  Staff  Changes 

WMFF,  Plattsburg,  N.  Y.,  has  an- 
nounced the  following  changes  and 
additions  to  its  staff:  Don  Hart, 
formerly  of  WJJD,  Chicago,  as 
program  director;  Dale  Jackson, 
formerly  with  several  Pennsylvania 
stations,  continuity  manager;  Jay 
P.  Shirley,  commercial  manager, 
and  Bernard  Krause,  formerly  of 
shortwave  stations  WGEA  and 
WGEO,  Schenectady,  and  Charles 
Turcotte,  announcing  staff.  Martin 
Traynor  Jr.,  for  the  last  year  com- 
mercial manager,  left  WMFF  re- 
cently to  join  an  insurance  agency. 


GAYLORD  AVERY,  announcer  of 
WOW,  Omaha,  recently  married 
Laura  York,  formerly  assistant  traf- 
fic manager  of  the  station. 

BOB  BECKER,  announcer  of  WFIL, 
Philadelphia,  married  Rosalid  Johns- 
ton, of  New  York,  late  in  October. 

EARLE  PUDNEY,  announcer  of 
WSB,  Atlanta,  is  the  father  of  a  boy 
born  in  October. 

FRED  CHRISTENSEN.  of  the  an- 
nouncing staff  of  KGFW,  Kearney, 
Js^eb.,  has  been  promoted  to  program 
director. 

JOHN  E.  REILLY,  program  director 
of  WMEX,  Boston,  for  the  third  con- 
secutive year  will  present  a  course  of 
16  lectures  in  radio  training  for  the 
Massachusetts  State  U  extension  di- 
vision, starting  Nov.  16. 

JIMMIE  WILLSON,  program  direc- 
tor of  WWL,  New  Orleans,  and  Mrs. 
Willson  have  adopted  a  1%-year-old 
girl,  their  second. 

FLORENCE  MARKS,  wife  of  Bowley 
Crowther  of  the  New  York  Times,  has 
returned  to  her  position  on  the  NBC 
writing  staff  after  a  year's  absence. 

JACK  SULLIVAN,  formerly  dramatic 
critic  of  the  Providence  (R.  I.)  Star- 
Tribune,  has  joined  WNBC,  New 
Britain,  Conn.,  as  announcer  and  con- 
tinuity writer.  Ken  Ash,  formerly  of 
WIBX,  Utica,  N.  Y.,  and  WBAX, 
Wilkes-Barre,  Pa.,  Doug  Kearns,  of 
WTHT,  Hartford,  and  Howard  Fagan 
have  joined  the  WNBC  announcing 
staff. 

KENTON  CASE,  formerly  in  radio  in 
San  Francisco,  has  joined  the  an- 
nouncing staff  of  KGMB,  Honolulu, 
replacing  Harlan  Dunning,  resigned. 

BILLY  BUDD,  winner  of  a  local  au- 
dition contest,  has  joined  the  announc- 
ing staff  of  KFDA,  Amarillo,  Tex. 


Edmund  T.  Davis 

JUST  45  minutes  after  KWKH, 
Shreveport,  had  gone  on  the  air 
with  its  new  50,000-watt  plant  the 
afternoon  of  Oct.  28,  death  claimed 
Edmund  T.  Davis,  43,  eneineer  as- 
sociated with  Paul  F.  Godley  while 
in  Shreveport  completing  installa- 
tion of  the  station.  He  was  stricken 
by  an  infected  pancreas  about  two 
weeks  previously  while  working  on 
the  job.  Mr.  Davis,  son  of  Seward 
Davis,  eminent  New  York  patent 
attorney,  was  a  native  of  Atlantic 
City  and  a  resident  of  Montclair, 
N.  J.  He  was  graduated  in  1920 
from  Rutgers  and  was  a  member  of 
Zeta  Psi  fraternity.  Surviving  are 
his  parents,  a  brother  and  a  sister. 
He  had  been  associated  with  Mr. 
Godley  in  consulting  practice  since 
1921. 


mr.  Vvtsi 


Dyer  Quits  NAB  Board, 
As  Stations  Also  Drop; 
West  Named  Successor 

RESIGNATION  of  Gene  Dyer 
from  the  board  of  directors  of  the 
NAB  ajjd  election  of  William  H. 
West,  manager  and  m-owner  of 
WTMV,  East  St. 
Louis,  111.,  as  his 
successor,  was  an- 
nounced Nov.  3  by 
NAB  President 
Neville  Miller. 
Mr.  West's  elec- 
tion was  by  the 
NAB  board  of  di- 
rectors, at  its 
meeting  in  Chica- 
go Nov.  3  for  the 
Ninth  District,  comprising  Illinois 
and  Wisconsin. 

In  a  letter  to  Mr.  Miller,  Mr. 
Dyer,  operator  of  WGES,  WCBD 
and  WSBC,  Chicago,  and  WEMP, 
Milwaukee,  submitted  his  resigna- 
tion due  to  ill  health.  He  said  his 
physician  advised  him  to  cut  his 
activities  to  a  minimum.  Coincident 
with  Mr.  Dyer's  resignation,  it  was 
learned  that  two  of  his  stations — 
WCBD  and  WSBC— had  resigned 
their  membership  in  the  NAB. 

Other  resignations,  apparently 
traceable  to  Elliott  Roosevelt's  split 
with  the  NAB  because  of  the  code 
provision  on  controversial  issues, 
include  KFJZ,  Fort  Worth,  KRBC, 
Abilene,  KNOW,  Austin,  and 
WACO,  Waco,  all  members  of  the 
Texas  State  Network.  Ralph  Atlass, 
owner  of  WJJD,  Chicago,  has  with- 
drawn that  station  from  member- 
ship, though  his  second  station, 
WIND,  Gary,  Ind.,  remains  in  the 
association.  WPG,  Atlantic  City, 
slated  for  deletion  by  virtue  of  its 
acquisition  by  Arde  Bulova,  and 
use  of  its  facilities  in  New  York, 
likewise  has  resigned. 

Meanwhile,  NAB  has  acquired 
three  new  member  stations  — 
KOBH,  Rapid  City,  S.  D.;  KVFD, 
Fort  Dodge,  la.,  and  KTSW,  Em- 
poria, Kan.  The  total  membership 
now  is  430  stations. 


Harry  L.  Schillinglaw 

HARRY  L.  SHILLINGLAW,  53, 
for  the  past  28  years  associated 
with  Earle  C.  Anthony  Inc.,  Los 
Angeles,  as  assistant  resident  man- 
ager and  in  other  capacities,  died 
in  that  city  Oct.  28,  following  a 
heart  attack.  Mr.  Shillinglaw  was 
well-known  in  southern  California 
radio,  having  been  general  manager 
of  KFI-KECA,  Los  Angeles,  from 
May  1,  1935  to  June  1,  1936.  Sta- 
tions are  owned  and  operated  by 
Earle  C.  Anthony  Inc.  Surviving 
Mr.  Shillinglaw  are  his  widow  and 
two  children,  Mrs.  Louise  Dungan 
of  Exerter,  Cal.,  and  David  Shil- 
linglaw of  Los  Angeles. 


Manages  New  WMAN 

MARIE  W.  VANDEGRIFT,  for- 
mer manager  of  WPAY,  Ports- 
mouth, 0.,  and  at  one  time  with 
WHKC  and  WBNS,  Columbus,  has 
been  named  managing  director  of 
the  new  WMAN,  Mansfield,  0.,  au- 
thorized last  July  13  by  the  FCC 
for  250-watt  daytime  operation  on 
1370  kc.  The  station  is  now  under 
construction  and  is  reported  pre- 
paring for  inauguration  within  the 
next  few  weeks.  It  will  be  RCA 
equipped  throughout.  Licensed  to 
Richland  Inc.,  it  is  owned  by  George 
Satterlee,  Mansfield,  president;  C. 
A.  Kessel,  Mansfield,  vice-president, 
and  John  F.  Weimer,  WJW,  Akron, 
secretary-treasurer. 


Maj.  Borrett  on  Active  Duty 
MAJ.  W.  C.  BORRETT,  managing 
director  of  CHNS.  Halifax,  and  a  vet- 
eran of  the  World  War,  is  in  active 
military  service  in  Halifax.  He  still 
maintains  contact  with  CHNS.  but 
the  detail  of  his  work  has  been  taken 
over  by  John  F.  Claire,  according  to 
T.  A.  Evans,  secretary  of  the  Canadian 
Association  of  Broadcasters,  Toronto. 


NBC  Training  Course 

NBC  has  selected  12  employes  from 
its  staff  of  pages,  office  workers  and 
guides  for  the  first  study  group  in  ar- 
tist management  to  meet  weekly  for 
discussions  with  George  Engles,  man- 
aging director  of  NBC  Artists  Service, 
and  guest  speakers  drawn  from  the 
field  of  entertainment.  At  the  end  of 
the  course,  four  members  of  the  group 
showing  the  greatest  aptitude  will  be 
given  positions  in  the  Artists  Service. 


HUGH  M.  FEELEY,  formerly  of  Free 
&  Peters,  Chicago,  on  Nov.  1.5  joined 
the  regional  sales  department  of  WHO, 
Des  Moines. 


E.  D.  RIVERS,  former  Governor  of 
Georgia,  has  applied  to  the  FCC  for  a 
new  100-250  watt  station  on  1430  kc. 
in  Valdosta,  Ga. 
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DISTRIBUTORS: 
Graybar  Electric  Company, 
Graybar  Building,  N.  Y. 
In  Canada  and  Newfoundland: 
Northern  Electric  Co.,  Ltd. 
In  other  countries : 
International  Standard  Electric  Corp.. 


—plays  both  lateral  and  vertical 
recordings  with  new  sparkle! 


Here's  a  pick-up  that  can  handle 
all  recordings  —  whether  vertical 
or  lateral.  The  Western  Electric  9A 
Reproducer  brings  out  their  full 
quality — has  a  diamond  stylus  in- 
suring long  life — costs  much  less 
than  the  two  pick-ups  you'd  other- 
wise need. 

You  can  easily  equip  your  pres- 


ent transcription  tables  with  the 
9A  Reproducer,  reproducing  arm 
and  equalizing  equipment. 

Ask  Graybar  for  your  copy  of 
Bulletin  T1630,  which  gives  full 
information  on  this  new  aid  to 
Better  Broadcasting. 

ASK  YOUR  ENGINEER 


Western  EtecMc 


Joint  IRE-RMA  Session 
Hears  Technical  Advance 

FALL  meeting  of  the  Institute  of 
Radio  Engineers  and  the  Radio 
Manufacturers  Association,  spon- 
sored by  the  Rochester  Fall  Meet- 
ing Committee,  was  held  Nov.  13, 
14  and  15  at  the  Sagamore  Hotel, 
Rochester,  N.  Y.  A  paper  on  fre- 
quency-modulated waves  was  read 
by  Paul  A.  De  Mars  of  the  Yankee 
Network,  and  papers  covering  vari- 
ous phases  of  television  were  read 
by  the  following:  C.  J.  Franks, 
Microvolts  Inc.;  H.  B.  Devore  and 
Harley  lams,  Radiotron  Division, 
RCA  Mfg.  Co.;  H.  E.  Kallman, 
consulting  engineer,  and  Stanford 
Goldman,    General    Electric  Co. 

Other  technical  subjects  were 
covered  by  A.  M.  Glover,  Radiotron 
Division,  RCA  Mfg.  Co.;  C.  R. 
Hammond  and  E.  Kohler,  Jr.,  Ken- 
Rad  Tube  and  Lamp  Corp.;  V.  D. 
Landon,  Victor  Division,  RCA; 
Kenneth  Jarvis,  consulting  engi- 
neer; W.  R.  G.  Baker,  RMA  di- 
rector of  engineering;  E.  Karplus, 


KOY  From  Tank 

NEXT  DOOR  neighbor  of  the 
KOY,  Phoenix,  transmitter 
reports  that  his  hot  water 
tank  gives  perfect  reception 
of  the  station's  programs.  In- 
stead of  being  delighted  over 
not  needing  a  radio,  he  ob- 
jects because  there  is  no  way 
to  shut  off  the  broadcast. 


General  Radio  Co.;  John  F.  Far- 
rington,  Hazeltine  Service  Corp.; 
L.  B.  Arguimbau,  General  Radio 
Co.;  Henry  Parker,  Rogers  Radio 
Tubes;  M.  A.  Acheson  and  W.  P. 
Mueller,  Hygrade  Sylvania  Corp.; 
C.  M.  Bux'rill,  Victor  Division, 
RCA,  and  D.  D.  Israel,  Emerson 
Phonograph  and  Radio  Corp. 

An  inspection  trip  was  made 
Nov.  15  to  the  frequency-modu- 
lated transmitting  station  of  the 
Stromberg  -  Carlson  Telephone 
Mfg.  Co.,  located  in  the  Rochester 
Gas  &  Electric  Co.  building. 


Horle  Heads  IRE 

L.  C.  F.  HORLE,  New  York  con- 
jsulting  engineer  and  veteran  in  the 
radio  manufacturing  field,  has  been 
elected  1940  president  of  the  Insti- 
tute of  Radio  Engineers  in  the  mail 
balloting  just  completed.  Departing 
from  the  custom  of  electing  a  for- 
eigner to  the  vice-presidency,  the 
IRE  members  chose  Prof.  Frederick 
E.  Terman  of  Stanford  U,  as  vice- 
president.  Directors  elected  for 
three-year  terms  are  Austin  Bailey, 
AT&T;  Prof.  H.  M.  Turner,  Yale; 
L.  P.  Wheeler,  FCC. 


JOHN  P.  SCRIPPS,  of  San  Diego, 
publisher  of  several  California  dailies 
and  chief  owner  of  WHUB,  Watson- 
ville,  Cal.,  has  applied  to  the  FCC  for 
a  new  1,000-watt  station  on  1430  kc. 
in  Ventura,  Cal.,  seeking  the  facilities 
recently  relinquished  by  KECA,  Los 
Angeles.  A  2o0-watt  outlet  on  the 
same  frequency  in  San  Diego,  is  also 
sought  in  an  application  filed  by  War- 
ren Worcester,  previously  an  unsuc- 
cessful applicant,  and  in  Everett, 
Wash.,  a  new  500-watt  station  on  1430 
kc.  is  sought  by  Cascade  Broadcasting 
Co.  Inc. 


STRONG 


FOR  THE  HOME  TEAM 


R, 


.ECENTLY  when  a  quantity  of  Sodium  Cyanide  (enough  to  annihilate 
the  city  of  Bismarck)  disappeared  from  the  warehouse  of  one  of  the  local 
drug  stores,  KFYR  went  into  action. 

It  interrupted  regularly  scheduled  programs  to  inform  the  populous  of  the 
danger.  Within  thirty  minutes  the  death  dealing  drug  was  located  and 
returned  to  the  owner. 

The  wise  and  speedy  handling  of  the  information  put  everyone  on  his  guard 
and  avoided  what  might  have  been  a  major  catastrophe. 

THAT'S  THE  KIND  OF  THING  THAT  MAKES  FOR  KFYR  POPULARITY. 
LET  THIS  FRIENDLINESS  WORK  FOR  YOU. 


NBC  affiliate 
550  kilocycles 


KFYR 


5,000  watts  day 
1,000  watts  night 


Meyer  Broadcasting  Company 

BISMARCK,  N.  DAK. 

National   Representatives:   JOHN   BLAIR   AND  COMPANY 


CONTROLS 
ROOM 


W.  E.  STEWART  has  resigned  as 
chief  engineer  of  WOI,  Ames,  la.,  to 
join  the  Army  Signal  Corps  in  the 
Panama  Canal  Zone.  He  has  been  suc- 
ceeded by  L.  L.  Lewis,  engineering 
graduate  of  Iowa  State  College  recently 
connected  with  the  Iowa  State  police 
radio  system. 

PERRY  HERRINGTON  Jr.,  trans- 
mitter operator  of  WCOS,  Columbia, 
S.  C,  has  married  Dorothy  Reeves,  of 
Munnerlyn,  Ga. 

DICK  HAMMOND,  control  room  en- 
gineer of  WBZ-WBZA,  Boston-Spring- 
field, is  to  resign  at  the  end  of  No- 
vember to  become  chief  engineer  of 
the  new  WFSX,  Salem,  Mass. 

TOM  CROSNOE,  John  Guion  and 
Robert  Coleman,  all  graduates  of  the 
training  division  of  First  National 
Television,  Inc.,  have  joined  the  en- 
gineering staff  of  KITE,  Kansas  City. 

DEAN  COMBS,  formerly  of  KFAB, 
Lincoln,  Neb.,  has  joined  the  engi- 
neering staff  of  WDAY,  Fargo. 

DEAN  MOFFIT,  formerly  of  KH.T, 
Los  Angeles,  has  joined  the  engineer- 
ing staff  of  KGB,  San  Diego,  Cal. 
Vern  Milton,  assistant  chief  engineer 
of  KGB  is  the  father  of  a  girl  born 
recently. 

WILLIAM  E.  MORRISON,  formerly 
of  KITE,  Kansas  City,  has  joined  the 
engineering  staff  of  WSAZ,  Hunting- 
ton, W.  Va. 

W.  J.  HOLEY,  consulting  engineer  of 
Atlanta,  has  applied  to  the  FCC  for 
authority  to  erect  a  new  high-fre- 
quency relay  station  in  that  city  to 
operate  with  100  watts  on  43.2  mc. 

WILLIAM  G.  H.  FINCH,  president 
of  Telecommunications  Laboratories, 
on  Oct.  31  was  granted  Patent  No. 
2,178,394  by  the  U.  S.  Patent  Office, 
covering  a  telepicture  synchronous 
driving  system. 

MEREDITH  E.  THOMPSON,  for- 
merly of  WAPO,  Chattanooga,  Tenn., 
has  joined  the  new  WSAV,  Savannah, 
Ga.,  as  chief  engineer.  He  will  super- 
vise installation  of  a  new  RCA  trans- 
mitter and  studio  equipment. 

JIMMY  GAVIGAN,  transmitter  engi- 
neer of  WHAI,  Greenfield,  Mass.,  re- 
cently married  Lorraine  Mary  Picli, 
Of  New  York. 

GEORGE  KOHLER  has  joined  the 
engineering  staff  of  KPAC,  Port  Ar- 
thur, Tex. 

JACK  LEWIS,  new  to  radio,  has 
joined  KGFW,  Kearney,  Neb.,  as  en- 
gineer-announcer. 

HOWARD  JONARD;  formerly  of 
WKST,  New  Castle,  Pa.,  has  joined 
the  new  WMAN,  Mansfield,  O.,  as 
chief  engineer. 

RALPH  RICE,  of  the  engineering 
staff  of  WNBC,  New  Britain,  Conn., 
is  the  father  of  a  boy  born  recently. 

GARO  RAY,  chief  engineer  of  WICC, 
Bridgeport,  Conn.,  is  himself  construct- 
ing a  pipe  organ  in  his  new  home. 

L.  W.  THOMAS,  formerly  of 
WPFM,  Birmingham,  Ala.,  police 
station,  has  joined  the  engineering 
staff  of  WJSV,  Washington,  along 
with  Larry  Holt,  of  WOL,  Washing- 
ton, and  Walter  Brester,  of  WLW, 
Cincinnati. 

D.  D.  JONES,  formerly  chief  engi- 
neer of  WAAT,  Jersey  City,  N.  J., 
has  joined  the  engineering  staff  of 
WABC,  New  York. 

LYMAN  R.  BLOSSOM  has  joined 
the  engineering  staff  of  WFMJ, 
Youngstown,  O. 

RAY  C.  SPENCB,  formerly  of 
WPAR,  Parkersburg,  W.  Va.,  has 
joined  the  engineering  staff  of  WJLS, 
Beckley,  W.  Va. 


Page  56  •  ISovember  15, 


1939 


BROADCASTING  •  Broadcast  Advertising 


It 


THE  Hammond  Novachord 

is  featured  on  the  CB3  Program,"Lanny  Ross, 
Songs,"  produced  by  RuthraufT  &  Ryan,  Inc. 


LANNY  ROSS 

Now  he  sings  to  the  accompaniment  of  the 
Hammond  Novachord. 


RICHARD  LEIBERT 

Now  he  plays  the  Hammond  Novachord 
on  the  program,  "Lanny  Ross,  Songs." 


The  news  in  music  for  radio  is  the  Hammond 
Novachord.  For  this  entirely  new  musical 
instrument  gives  the  pianist  an  amazing 
versatility  that  never  grows  old! 

It's  played  Uke  a  piano — and  it  produces 
beautifully  clear  piano-like  tones.  Then  with 
a  simple  turn  of  the  tone  selectors  the  mu- 
sical effects  of  violin,  trumpet,  'cello,  flute 
— or  dozens  of  other  faithful  tones — join  in! 

Hear  and  try  the  Hammond  Novachord: 
the  new  musical  instrument  that's  receiving 
a  tremendous  ovation  from  leading  stations 
and  advertisers  from  Coast  to  Coast. 

See  your  local  Hammond  dealer  for 


more  information  about  the  Hammond 
Novachord  on  your  radio  programs,  or  write 
to:  Hammond  Instrument  Co.,  2989  N. 
Western  Ave.,  Chicago.  Or:  Hammond  Organ 
Studios,  50  W.  57th  St.,  New  York;  Los 
Angeles  Studios,  3328  Wilshire  Blvd. 

Just  a  turn  of  the  tone 
selectors  will  bring  in 
such  musical  effects  as: 
violin,  steel  guitar, 
French  horn,  harp!  The 
Novachord  gives  a  fas- 
cinating new  range  of 
versatility  to  any  good 
pianist! 


The  NEW  idea  in  music— by  the  makers  of  the  Hammond  Organ! 


See. .Hear., Play 


THE  HAM 


M  O  N  D 


Mr.  G,  A.  HUHN,  of  RuthrauflF  &  Ryan,  Inc., 

says:  "The  Novachord — with  its  news  value,  its  amazing 
versatility,  has  given  our  program  a  vast  new  appeal  and 
we  have  been  able  to  produce  finer  musical  accompaniment 
with  this  instrument." 


at  the  New  HAMMOND  ORGAN  STUDIOS  in  the  Hammond  Building,  50  West  57th  Street,  New  York 


New  Transmitter 
Debuts  at  WXYZ 

Formal  Dedication  Is  Planned 

For  Thanksgiving  Day 

WXYZ's  new  5,000-watt  transmit- 
ting plant,  built  at  a  cost  of  ap- 
proximately $100,000,  will  be  offici- 
ally dedicated  Thanksgiving  Day 
Nov.  23,  it  was  announced  Nov.  7 
by  H.  Allen  Campbell,  general  man- 
ager of  King  Trendle  Broadcasting 
Corp. 

Authorized  by  the  FCC  to  in- 
crease its  daytime  power  from  1,- 
000  to  5,000  watts,  WXYZ  is  com- 
pleting construction  of  the  new 
plant  on  an  18-acre  plot  six  miles 
from  the  WXYZ  studios  in  mid- 
Detroit.  The  power  increase,  it  was 
stated,  will  substantially  improve 
the  radius  of  the  station  and  in- 
tensify its  signal  throughout  its 
service  area.  The  new  RCA  trans- 
mitter, Blaw-Knox  360-foot  vertical 
radiator,  building  and  land  repre- 
sent an  expenditure  of  about  $100,- 
000,  Mr.  Campbell  stated.  The 
transmitter  building,  in  addition  to 
regular  broadcast  equipment,  re- 
ception room  and  workshops,  also 
includes  a  large  garage  and  a  com- 
plete four-room  apartment  for  the 
caretaker.  The  building,  of  modern 
design,  forms  an  L  at  the  front, 
facing  two  highways. 

Dedication  of  the  new  transmit- 
ter is  being  preceded  by  extensive 
advertising  and  publicity,  calling 
attention  to  the  new  service  from 
the  standpoint  of  both  listener  and 
advertiser.  Mediums  being  used  in- 
clude movie  trailers,  placards  inside 


PARTICIPATING  IN  a  pre-game  roundup  in  the  studios  of  KTUL,  Tulsa, 
before  the  recent  Tulsa  U-Centenary  College  football  game  were  these 
local  and  visiting  grid  luminaries — (1  to  r)  Dean  Schmitters,  announcer 
of  KWKH,  Shreveport,  La.;  Jack  Charvat,  sports  editor  of  the  Tulsa 
Tribune;  Jerry  Bozeman,  KWKH  sports  announcer;  Chet  Benefiel,  Tulsa 
U  coach;  Leon  Booth  (behind  mike),  Centenary  publicity  head;  Tom  Cobb, 
Centenary  coach,  and  Vic  Rugh,  KTUL  sportscaster. 


and  outside  of  buses  and  street 
cars,  62  billboards  throughout  the 
metropolitan  area,  full  page  adver- 
tisements in  all  Detroit  newspa- 
pers, advertisements  in  trade  pub- 
lications, direct  mail  to  members 
of  women's  groups,  churches, 
schools,  and  other  business  and 
civic  organizations,  advertisements 
in  neighborhood  and  suburban 
newspapers,  door  -  to  -  door  broad- 
sides totaling  300,000,  and  special 
broadcast  announcements.  In  addi- 
tion, NBC  will  devote  its  Club  Mat- 
inee program  to  WXYZ  the  after- 
noon of  the  dedication. 


WCAE,  Pittsburgh,  has  signed  the 
big  Gimbel  department  store  for  a 
half  hour  show  titled  The  Enchanted 
Hour  starting  Nov.  17  at  7  :.30  p.m. 
and  featuring  Howard  Price,  tenor, 
and  a  string  orchestra. 


Quiet  on  Waterfront 

ALL  SET  for  its  new  /  Cover 
the  Waterfront  series,  con- 
sisting of  interviews  with 
sailors  and  passengers  arriv- 
ing in  the  port  of  Beaumont, 
Texas  State  Network  sought 
final  approval  of  the  U.  S. 
Maritime  Commission.  But 
the  whole  idea  had  to  be  scut- 
tled when  approval  was  de- 
nied because  of  the  possibility 
of  attacks  by  foreign  subma- 
rines. The  Maritime  Commis- 
sion explained  that  the  United 
States  could  not  afFoi'd  to 
broadcast  word  of  arrivals, 
departures  or  cargoes  of 
American  ships. 


Read  Named  President 
Of    KVAN,  Vancouver 

SHELDON  SACKETT,  publisher 
of  the  Coos  Bay  Times.  Marshfield, 
Ore.,  and  the  Oregon  Statesman, 
Salem,  Ore.,  and  owner  of  KOOS, 
Marshfield,  is  relinquishing  his 
stockholdings  in  the  new  KVAN, 
Vancouver,  Wash.,  opposite  Port- 
land, and  General  Manager  Walter 
L.  Read  is  now  president  of  the 
licensee  corporation,  according  to 
a  statement  Nov.  6  by  Mr.  Read. 
The  station  went  on  the  air  Oct.  22, 
operating  with  2.50  watts  davtime 
on  880  kc. 

A  composite  transmitter,  built  by 
Mr.  Read  and  Chief  Engineer  Paul 
W.  Spargo,  has  been  installed, 
along  with  RCA  modulation  and 
frequency  monitors,  Gates  speech 
input  and  a  254-foot  Lehigh  tower. 
Mr.  Read  announces  his  staff  as 
follows:  Leon  W.  Crager,  program 
manager  and  chief  announcer,  for- 
merly with  KBND,  Bend,  Ore.,  and 
KOOS;  Stuart  Stockenburg,  an- 
nouncer; Ethel  Bennett  DeBoo,  sec- 
retary and  director  of  women's 
programs,  formerly  with  KOAC, 
Corvallis;  George  Volker,  Ray  Baty 
and  Forest  Klienman,  salesmen. 
Mr.  Read  was  formerlv  chief  owner 
of  KOOS. 


MAJ.  EDWARD  BOWES,  conductor 
of  the  Chrysler  Corp.'s  Amateur  Hour 
on  CBS,  has  given  to  the  Lutheran 
Church  his  Laurel  Hill  e.state  in  We.st- 
chester  County,  New  York.  To  be 
known  as  the  Major  Edward  Bowes 
Memorial  Retreat,  it  will  be  "dedicat- 
ed to  the  advancement  of  the  spiritual 
and  intellectual  life  of  the  Lutheran 
clergy  and  laity  of  New  York  and 
neighboring  states.'' 


FIRST  BIRTHDAY 

October30,1939 

lust  a  Baby  ...  But  Oh-h  What  Ummph!  A  Baby  with  a 
voice  that  reaches  farther  than  any  other  radio  station 
in  central  Indianal  A  Baby  that  has  more  than  a  half 
million  radio  homes!  A  Baby  with  a  voice  that  is  loved 
and  listened  to  by  more  than  a  million  and  a  quarter 
Hoosiers!  A  Baby  with  a  voice  that  in  12  short  months 
speaks  for  twice  as  many  local  businesses  as  do  its  two 
neighborsi  A  Baby  with  a  greater  audience  (daytime) 
than  either  of  its  neighbors!  A  Baby  with  a  voice  that 
has  proved  exceptional  in  making  friends  and  influencing 
Hoosiers!  Oh-h  What  Ummph! 

INDIANAPOLIS 


1000  WATTS  •  C.  A.  McLcmghlin,  V.  P.  and  Genl  Mgr.  •  Howard  H.  Wilson  Co.,    Nat'I  Reps.  •  1050  KC. 
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^  nnouncing 

%adio's  Isiewest 
Merchandising  Plan-j 

fot 

STATIONS  &  ADVERTISERS 

^A.N  essential  ingredient  in  the  formula  for  suc- 
cessful radio  is  a  comprehensive  merchandising 
program  .  .  .  and  with  that  thought  in  mind, 
TEL-PIC  SYNDICATE  Inc.  offers  the  radio  in- 
dustry  for  the  first  time*  its  amazing  NEWS- 
DISPLAY  SERVICE. 

Features  of  the  TEL-PIC  Service  are: 

1 —  A  patented  illuminated  display  (18  inches  by 
28  inches )  in  six  colors  (red,  black,  blue, 
green,  yellow,  white). 

2 —  A  DAILY  supply  of  news- flash  photos  depict- 
ing outstanding,  timely  world  events. 

3 —  Simple  durable  equipment.  No  technical  hin- 
drances. Merely  insert  the  plug  in  either  AC 
or  DC  current  .  .  .  display  becomes  animated. 

4 —  Illuminated  call  letters  in  color  at  top  of  the 
display  bordered  with  constant  color  flashing 
streaks  of  radio-like  waves. 

5 —  Ample  space  in  the  bottom-removable-panel 
of  the  display  for  station  or  sponsor  message. 


TEL-PIC's  handsome  attention-creating  displays  build 
a  steady  stream  of  daily  merchandising  tie-ins  which 
encourage  a  habit-forming  audience  to  listen  to  the 
station,  thus  creating  a  point-of-purchase  sale  for  the 
sponsor. 

The  cost  of  this  service  will  please  you  with  its  real 
economy.  For  exclusive  rights  in  your  city,  write  or 
wire  now. 

*T hough  only  offered  to  the  radio  in- 
dustry a  few  days  ago,  TEL-PIC  Serv- 
ice already  has  been  signed  by  WNBC, 
WELI,  WMAS,  WCOP. 


TEL- PIC  SYNDICATE  Inc. 

1650  a^roadway     •     NcW  York  City     •        Circle  5-4688 
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HOW  DO  YOU  f  IND 

BUSIMESS  IN 
SALT  LAKE  CITY? 


UP  16%  oven 

LAST  YEAR 


100%  ABOVE  THE 

NATIONAL  AVERAGE 

The  spending  trend  in  Utah  is  16%  better  than 
in  the  same  period  last  year.  This  is  twice  the 
increase  of  the  U.  S.  as  a  whole. 

It  means  that  the  half-million  people  in  the  Salt 
Lake  market  are  mighty  good  prospects  for  what 
you  have  to  sell — right  now. 

Tell  your  story  over  the  station  that  consistently 
carries  more  local  advertisers  than  any  other 
Salt  Lake  station— not  because  it  costs  less 
(KDYL's  local  rate  is  no  lower) 
'■g^U^Tv         but  because  it  gets  resultsl 

fWATTS  OAYTImII      Alert,  timely,  interesting  show- 
1000       I      manship!    That's    what  gives 
WATTJHWH^^       KDYL  unequalled  popularity. 


THE  POPVLAR  STATION 
Salt  Lake  City,  Utah 

Representatives: 
JOHN  BLAIR  &  COMPANY 
Chicago  -  New  York  -  Detroit 
San  Francisco  •  Los  Angeles 


Acquiring  Entire  WPAY 

COMPLETE  ownership  of  WPAY, 
Portsmouth,  0.,  is  sought  by  Brush- 
Moore  Newspapers  Inc.  in  an  appli- 
cation filed  with  the  FCC  Nov.  7. 
The  newspaper  chain,  which  owns 
the  Portsmouth  Times  and  oper- 
ates WHBC,  Canton,  in  connection 
with  its  Canton  Repository,  pur- 
chased 50%  interest  in  the  station 
last  winter  from  J.  E.  Henry,  at 
the  same  time  that  Chester  A. 
Thompson,  Cleveland  realtor,  ac- 
quired the  50%  held  by  M.  F.  Rubin, 
of  Cleveland.  The  newspaper  group 
now  proposes  to  purchase  the 
Thompson  holdings  for  $20,000, 
subject  to  FCC  approval.  Other 
newspapers  in  its  chain  are  the 
Steubeyiville  Herald-Star,  Marion 
Star,  East  Liverpool  Review,  Salem 
News  and  Salisbury  (Md.)  Times. 


WSAV  Operator  Asks 
Gainesville,  Ga.,  Station 

COINCIDENT  with  the  announce- 
ment that  Dec.  1  has  been  fixed  as 
the  tentative  opening  date  for  the 
new  WSAV,  Savannah,  Ga.,  the 
FCC  disclosed  that  Dixie  Broad- 
casting Corp.,  with  the  same  major 
stockholder,  has  applied  for  a  new 
250-watt  station  on  1210  kc.  in 
Gainesville,  Ga.  Arthur  Lucas,  chief 
stockholder  in  the  new  WSAV,  who 
also  owns  one-third  of  WRDW, 
Augusta,  would  be  stockholder  in 
the  Gainesville  company,  with  W. 
K.  Jenkins  owning  the  same 
amount.  Lucas  and  Jenkins  are 
Southern  theater  operators. 

WSAV  will  be  headed  by  Har- 
ben  Daniel,  recently  commercial 
manager  of  WSM,  Nashville,  and 
will  operate  with  100  watts  on  1310 
kc.  It  will  be  RCA  equipped 
throughout  with  a  190-foot  Lingo 
tubular  tower.  Mr.  Daniel  an- 
nounces the  appointment  of  N.  W. 
Brandon,  former  account  executive 
of  C.  P.  Clark  Inc.,  Nashville,  as 
advertising  and  promotion  man- 
ager, and  Meredith  E.  Thompson, 
formerly  with  John  Barron,  Wash- 
ington consulting  engineer,  as  chief 
engineer. 


Like  Movie  Night 

FOLLOWING  the  radio  dramati- 
zation of  the  20th-century  Fox  pro- 
duction, "Drums  Along  the  Mo- 
hawk", on  the  Kate  Smith  Hour 
over  CBS,  Nov.  3  [Broadcasting, 
Nov.  1],  Hollywood  film  producers 
are  laudatory  in  their  comment  and 
major  studios  are  eyeing  the  broad- 
casting industry  with  revived  new 
interest.  Current  sentiment  of  pro- 
ducers is  to  make  use  of  radio  in  a 
manner  which  will  bring  praise  and 
cooperation  from  exhibitors  rather 
than  adverse  criticism,  as  in  the 
past,  and  picture  studio  executives 
declare  that  Bill  Bacher's  Movie 
Night  "hit  the  nail  on  the  head". 
Regardless  of  cost  to  film  studios, 
they  are  of  the  opinion  that  such 
broadcasts  will  result  in  bringing 
radio  listeners  to  the  theatre,  there- 
by swelling  box-office  receipts. 


TSN  Dodges  Propaganda 

IN  KEEPING  with  the  strict  auti- 
propaganda  policy  endorsed  by  its  pres- 
ident, Elliott  Rocsevelt,  Texas  State 
Network  is  using  transcriptions  on  for- 
eign broadcasts  in  an  effort  to  keep 
propaganda  off  the  air.  Working  under 
instructions  from  Roosevelt,  the  TSN 
program  department  carries  no  foreign 
broadcast  on  the  network  until  it  has 
been  checked  for  propaganda,  record- 
ing and  cheeking  each  foreign  origina- 
tion before  broadcast,  and  then  feeding 
acceptable  programs  to  member  sta- 
tions via  transcription. 


WTIC  Transfer 
Again  Is  Refused 

DENIED  for  the  second  time  the 
right  to  assign  its  license  from  one 
subsidiary  of  the  Travelers  Insur- 
ance Co.  to  another,  WTIC,  Hart- 
ford, is  contemplating  an  appeal 
from  the  Nov.  1  decision  of  the 
FCC  to  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia. 

In  its  new  decision,  the  FCC  held 
it  was  forced  to  deny  the  applica- 
tion because  it  could  not  determine 
from  the  facts  presented  that  any 
benefits  would  be  derived.  The  new 
ruling  was  milder  than  its  original 
decision  just  a  year  before,  in 
which  it  condemned  the  transfer 
proposal.  The  case  was  reheard  on 
petition  of  Travelers  after  which 
additional  documents  pertaining  to 
the  project  were  submitted. 

Former  Ruling  Set  Aside 

In  its  new  opinion,  in  which  the 
FCC  set  aside  its  former  adverse 
ruling  but  still  denied  the  transfer, 
the  Commission  brought  out  that 
the  proposed  assignment  from  the 
Travelers  Broadcasting  Service 
to  the  new  Travelers  Broadcasting 
Co.  involved  only  a  move  from  one 
subsidiary  to  another.  However,  it 
stated  that  the,  proposed  assignee 
would  issue  to  the  insurance  com- 
pany in  payment  for  the  physical 
facilities  a  promissory  note  of 
$500,000  bearing  67c  interest  and 
also  assume  all  obligations  of  the 
present  licensee.  The  latter  item 
included  a  promissory  note  payable 
to  the  insurance  company  in  the 
principal  amount  of  $1,500,000.  It 
was  in  connection  with  this  that 
the  FCC  said  the  record  of  the  pre- 
existing obligation  "is  frail"  and 
that  under  the  terms  of  the  trans- 
fer it  "could  be  used  to  stifle  im- 
provement were  the  insurance  com- 
pany so  minded." 

The  Commission  said  it  should  be 
"reluctant  to  arrive  at  any  decision 
which  may  appear  to  encroach  upon 
the  discretion  customarily  vested 
in  corporate  management."  It  add- 
ed, however,  that  broadcasting  is 
"strongly  aff'ected  with  a  public 
interest"  and  that  no  assignment  of 
a  license  can  be  approved  unless 
the  Commission  after  securing  full 
information  can  find  the  transac- 
tion will  be  in  the  public  interest. 
Asserting  that  full  information  as 
to  the  controlling  facts  must  be  be- 
fore the  Commission  and  cannot  be 
assumed,  the  opinion  stated  "so  test- 
ed, the  present  record  falls  short." 


^SYRACUSE 

Write  for  Your  Copy  of 
"45  HOURS  -  45  MINUTES" 

This  big,  new,  beautifally 
printed  brochure  tells  the  story 
of  how  we  help  manufacturers 
to  sell  56  grocery  products  ad- 
vertised over  WFBL— EVERY 
WEEK!  These  advertisers  will 
be  quick  to  verify  the  value  of 
Syracuse  and  Central  New 
York  as  a  vast,  rich,  profitable 
market  for  them!  Write  for 
your  copy  of  this  interesting 
book — "45  hours— 45  minutes" 
—TODAY! 

WFBL 
Syracuse,  N.  Y. 
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THE  SAD 
STORY  OF  THE 

lAr£ 
MR.MUDGE  ! 


Poor  Mister  Mudge.  A  sorrier  fig 
never  saw  as  we  stood  before  his  desk 
soggy  morning  early  in  1939.  He  was 
hunched  forward  in  his  swivel  chair,  looking 
down  over  his  spectacles,  like  a  character 
out  of  Dickens.  His  abject  gaze  was  fixed 
on  an  open  copy  of  the  Broadcasting 
Yearbook  Number,  newly  arrived. 

"Don't  you  like  it,"  we  asked? 

"Like  it,"  he  exploded.  "Why  shouldn't  I 
like  it?" 

"W-well,"  we  stammered,  "w-w-well." 

"Of  course  I  like  it,"  he  said  testily.  "I  like 
it  very  well.  As  a  matter  of  fact,  I  like  it 
too  well." 


"Too  well,"  we  repeated? 

"Yes,  that's  the  trouble,' 
Mudge,  bitterly. 

We  waited. 


said  Mister 


"It's  this  way,"  he  explained.  "As  you  know, 
I'm  sometimes  inclined  to  procrastinate. 
Not  very  often,  mind  you,  not  very  often." 

We  nodded. 

"But  I  procrastinated  at  the  wrong  time. 
Naturally,  I  wanted  our  ad  in  the  new 
Yearbook  Number.  I  even  talked  about  it. 
Remember?" 

We  nodded. 


"I  wouldn't  think  of  staying  out  of  the 
buyers'  guide  of  the  radio  advertising  in- 
dustry." 

"Of  course  not,"  we  agreed. 

"But  what  happened?  In  October  I  put  off 
my  Yearbook  reservation.  In  November  I 
laid  aside  the  fourth  notice.  In  December 
I  went  fishing  in  Florida." 

"Catch  anything?" 

Mister  Mudge  disregarded  the  question.  "In 
January,  when  I  returned,  the  Yearbook 
edition  was  closed." 

"Gosh,"  we  said. 

"And  now  here  it  is,"  pointed  Mister 
Mudge,  "the  best  advertising  buy  of  the 
year.  And  am  I  in  it?" 

"No,"  we  contributed. 

"No  is  right,"  said  Mister  Mudge.  "And 
let  this  be  a  lesson  to  you,  boy.  Never  pro- 
crastinate. Never  never  procrastinate." 


THE  ffudinadi.  OF 

BROADCASTING 


STATION  ACCOUNTS 

sp— studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WGAR,  Cleveland 

Standard  Oil  Co.  of  Ohio,  Cleveland, 
10  sa  weelily,  thru  McCann-Erick- 
son,  Cleveland. 

Roekveood  &  Co.,  Brooklyn  (candy), 
5  sa  weekly,  thru  Federal  Adv. 
Agency,  N.  Y. 

Quaker  Oats  Co.,  Chicago  (Aunt  Je- 
mima flour),  6  sa  weekly,  thru  Sher- 
man K.  EUis  &  Co.,  Chicago. 

Kellogg  Co.,  Chicago  (All-Bran),  3 
sa  weekly,  thru  Kenyon  &  Eckhardt, 
N.  T. 

Unitarian  Fellowship  for  Social  Jus- 
tice (religious),  weekly  sp,  thru 
U.  S.  Adv.  Corp.,  Toledo. 

Practical  Diesel  Training  School,  De- 
troit, weekly  sp,  thru  Rickerd,  Mul- 
berger  &  Hicks,  Detroit. 

Pillsbury  Flour  Mills  Co.,  Minneapolis, 

5  sp  weekly,  thru  Hutchinson  Adv. 
Co.,  Minneapolis. 

Cluett,  Peabody  &  Co.,  New  York 
(Sanforizing),  6  sp  weekly,  thru 
Young  &  Rubieam,  N.  Y. 

WFBR,  Baltimore 

BC  Remedy  Co.,  Durham.  N.  C.  (pro- 
prietary), so  series,  thru  Harvey- 
Massengale  Co.,  Durham. 

Beaumont  Labs.,  St.  Louis  (r-Way 
tablets),  200  ta,  thru  H.  W.  Kastor 

6  Sons,  Chicago. 

Maryland  Pharmaceutical  Co.,  Balti- 
more (Rem,  Rel),  156  ta,  thru 
Joseph  Katz  Co.,  Baltimore. 

P.  J.  Ritter  Co.,  Bridgeton.  N.  J. 
(catsup),  26  t,  thru  Clements  thru 
Clements  Co.,  Philadelphia. 

Swift  &  Co.,  Chicago  (sausage),  13  so, 
thru  J.  Walter  Thompson  Co.,  Chi- 
cago. 

WTAQ,  Green  Bay,  Wis. 

Chicago   Technical   College,  Chicago, 

10   so  weekly,   thru   Vanderbie  & 

Rubens,  Chicago. 
Liggett  &  Myers  Tobacco  Co.,  New 

York  (Chesterfields),  sa  series,  thru 

Newell-Emmett  Co.,  N.  Y. 
Pure  Oil  Co.,  Chicago,  2  so  weekly, 

thru  Leo  Burnett  Co.,  Chicago. 
Woodman    Accident    Insurance  Co., 

Omaha,  2  t  weekly,  thru  Presba, 

Fellers  &  Presba,  Chicago. 

KGMB,  Honolulu;  KHBC,  Hilo 

Seeck  &  Kaide,  New  York  (Pertussin), 
30  sa,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

Ex  Lax  Mfg.  Co.,  Brooklyn  (proprie- 
tary), 5  ta  weekly,  thru  Joseph 
Katz  Co.,  Baltimore. 

Acme  Breweries,  San  Francisco,  156 
so,  thru  Emil  Brisacher  &  Staff,  San 
Francsico. 

WBLK,  Clarksburg,  W.  Va. 

Air  Conditioning  Training  Corp., 
Youngstown,  t  series,  thru  Weill  & 
Wilkins,  N.  Y. 

Chattanooga  Medicine  Co.,  Chatta- 
nooga, 55  so,  thru  J.  Carson  Brant- 
ley, Salisbury,  N.  C. 

KSL,  Salt  Lake  City 

Smith  Bros.  Co.,  Poughkeepsie,  N.  Y. 

(cough  drops),  sa  series,  thru  J.  D. 

Tarcher  Inc.,  N.  Y. 
Candid  Eye,  Philadelphia  (magazine), 

3  sp  weekly,  thru  Albert  Kircher  Co., 

Chicago. 

WOPI,  Bristol.  Tein. 

BC  Remedy  Co..  Durham.  N.  C.  12  ta 
weekly,  thru  Harvey-Massengale  Co., 
Durham. 


WIRE,  Indianapolis 

Consolidated  Products,  Danville,  111. 
(buttermilk  products),  52  t,  thru 
Mace  Adv.  Co.,  Peoria. 

Carolene  Products  Co.,  Litchfield,  111. 
(Milnut  margarine),  39  sp.  thru 
Henri,  Hurst  &  McDonald,  Chicago. 

Swift  &  Co.,  Chicago  (Jewel  shorten- 
ing), 65  sp,  thru  J.  Walter  Thomp- 
son Co.,  Chicago. 

Retonga  Medicine  Co.,  Atlanta,  78  sp, 
thru  Burton  E.  Wyatt  &  Co.,  At- 
lanta. 

Terre  Haute  Brewing  Co.,  Terre 
Haute,  78  sp,  thru  Stack-Goble  Adv. 
Agency,  Chicago. 

Vick  Chemical  Co.,  New  York.  130  sp, 
thru  Morse  International,  N.  Y. 

Commercial  Solvents  Corp.,  New  York 
(Norway  antifreeze),  48  sa,  thru 
Maxon  Inc.,  N.  Y. 

Dr.  W.  B.  Caldwell  Co.,  Monticello, 
111.  (proprietary),  156  ta,  thru  Ben- 
ton &  Bowles,  Chicago. 

Scott  Paper  Co.,  Chester,  Pa.  (towels), 
39  sp.  thru  J.  Walter  Thompson 
Co.,  N.  Y. 

WHO,  Des  Moines 

Dr.  Pepper  Co.,  Dallas  (beverage).  26 

t,  thru  Traey-Locke-Dawson,  Dallas. 
Illinois  Central  Railroad,  Chicago,  26 

f,  thru  Caples  Co.,  Chicago. 
Oliver  Farm  Equipment  Co.,  Chicago, 

39  sp,  thru  Buchen  Co.,  Chicago. 
Gillette  Rubber  Co.,  Eau  Claire,  Wis. 

(tires),  26  t,  thru  Cramer-Krasselt, 

Milwaukee. 
Furst-McNess     Co.,     Freeport,  111. 

(household   products),   6  sp,  thru 

Rogers  &  Smith,  Chicago. 
North  American  Accident  Insurance 

Co.,  Newark,  13  sp,  thru  Franklin 

Bruck  Adv.  Corp.,  N.  Y. 

KDKA,  Pittsburgh 

Richfield  Oil  Corp.,  New  York,  10  ta 

weekly,  thru  Sherman  K.  Ellis  & 

Co.,  N.  Y. 
Beefare  Corp.,  Pittsburgh  (Frex  dog 

food),  11  sa  weekly,  thru  BBDO, 

Pittsburgh. 
Pinex  Co.,  Fort  Wayne  (proprietary), 

12  so  weekly,  thru  Russell  M.  Seeds 

Co.,  Chicago. 

WMAQ,  Chicago 

John  Morrell  &  Co.,  Ottumwa,  la., 
daily  sp,  thru  Henri,  Hurst  &  Mc- 
Donald, Chicago. 

North  American  Accident  Insurance 
Co.,  N.  Y.,  2  sp  weekly,  thru  Frank- 
lin Bruck  Adv.  Corp.,  N.  Y. 

Vick  Chemical  Co.,  N.  Y.,  daily  sp 
and  sa,  thru  Morse  International 
Inc.,  N.  Y. 

WNOX,  Knoxville 

American  Snuff  Co.,  Kansas  City,  sp 
series,  one  year,  thru  Simon  & 
Gwynn,  Memphis. 

Swift  &  Co..  Chicago  (sausage),  7  ta, 
thru  J.  Walter  Thompson  Co.,  Chi- 
cago. 


KGW,  Portland,  Ore. 

Lea  &  Perrins,  New  York  (Worcester- 
shire sauce),  2  so  weekly,  thru 
Schwimmer  &  Scott,  Chicago. 

Peter  Paul,  Naugatuck.  Conn,  (can- 
dy), 78  sa.  thru  Emil  Brisacher  & 
Staff,  San  Francisco. 

Stanco  Inc.,  New  York  (cosmetics 
etc.),  260  t,  thru  McCann-Erickson, 
N.  Y. 

Thomas  Leeming  &  Co.,  New  York 
(Baume  Bengue),  396  sa,  thru  Wil- 
liam Esty  &  Co.,  N.  Y. 

Flamingo  Sales  Co.,  Los  Angeles  (nail 
polish),  6  so  weekly,  thru  Buchan- 
an &  Co.,  Los  Angeles. 

Bayer-Semasan  Co.,  Wilmington,  Del. 
(Ceresan),  26  so,  thru  Thompson 
Koch  Co.,  Cincinnati. 

KFRC,  San  Francisco 

Healthaids  Inc.,  New  York  (Serutan), 
weeklv  sp.  thru  Austin  &  Spector. 
Adv.,  "N.  Y. 

Bond  Stores,  New  York  (Men's  cloth- 
ing), so  series,  thru  Neff-Rogow, 
N.  Y. 

Postal  Telegraph  Co..  New  York,  4  so, 
weekly  thru  Blow  Co.,  N.  Y. 

National  Funding  Corp.,  Los  Angeles 
(loans),  6  so  weekly,  thru  Smith  & 
Bull  Adv.,  Los  Angeles. 

Pacific  Coast  Division  of  American 
Gass  Assn..  San  Francisco,  29  sa, 
thru  D'Evelyn  &  Wadsworth,  San 
Francisco. 

KFI,  Los  Angeles 

Maryland  Pharmaceutical  Co.,  Balti- 
more (Rem  &  Rel),  4  ta  weekly, 
thru  Joseph  Katz  Co.,  Baltimore. 

Haas  Baruch  &  Co..  Los  Angeles  (Iris 
food  products),  30  so  weekly,  thru 
Robert  Smith  Adv.  Agency,  Los  An- 
geles. 

American  Cranberry  Exchange,  New 

York  (Eatmor  cranberries),  26  so, 

thru  BBDO,  N.  Y. 
General  Foods  Corp..  New  York  (Post 

Bran),  5  t  weekly,  thru  Benton  & 

Bowles,  N.  Y. 

WOR,  Newark 

Manhattan  Soap  Co.,  New  York 
(Sweetheart  soap),  2  sp  weekly, 
thru  Franklin  Bruck  Adv.  Corp., 
N.  Y. 

Fischer  Baking  Co..  Newark,  3  sp 
weekly,  thru  Nefif-Rogow,  N.  Y. 

Journal  of  Living  Publications,  New 
York,  3  sp  weekly,  thru  Austin  & 
Spector,  N.  Y. 

WTMJ,  Milwaukee 

Wilson  &  Co.,  Chicago  (Ideal  dog 
food),  18  so,  thru  U.  S.  Adv.  Corp., 
Chicago. 

GriflSn  Mfg.  Co.,  Brooklyn  (shoe  pol- 
ish), 130  so,  thru  Bermingham, 
Castleman  &  Pierce,  N.  Y. 

WKRC,  Cincinnati 

Consolidated  Drug  Trade  Products, 
Chicago,  6  t  weekly,  thru  Benson  & 
Dall,  Chicago. 


WTCN,  Minneapolis 

American  Bird  Products,  Chicago,  30 
sp,  thru  Weston-Bamett,  Chicago. 

Campbell  Cereal  Co.,  Northfield,  Minn. 
(Malt-O-Meal),  5  t  weekly,  thru 
H.  W.  Kastor  &  Sons,  Chicago. 

Chicago,  Burlington  &  Qunicy  Rail- 
way, Chicago.  3  so  weekly,  thru 
Reincke-Ellis-Younggreen  &  Finn, 
Chicago. 

Chocolate  Products  Co.,  Chicago  (Stil- 
licious),  5  t  weekly,  thru  McCord 
Co.,  Minneapolis. 

Creamette  Co.,  Minneapolis,  300  ta, 
thru  John  H.  Dunham  Co.,  Chicago. 

Crowell  Pub.  Co.,  New  York  (Country 
Home),  5  sp  weekly,  thru  Ralph  H. 
Jones  Co.,  Cincinnati. 

E.  I.  Du  Pont  de  Nemours  &  Co.,  Wil- 
mington, Del.  (anti-freeze) ,  3  sa 
weekly,  thru  BBDO,  N.  Y. 

Feltman  &  Curme  Co.,  Chicago 
(shoes),  3  sp  weekly,  thru  McJunkin 
Adv.  Co.,  Chicago. 

Quick  Meal  Cereal  Co.,  Minneapolis 
(Perko),  7  so  weekly,  thru  First 
United  Broadcasters,  Chicago. 

WOOD-WASH,  Grand  Rapids 

Battle  Creek  Dog  Food  Co.,  Battle 
Creek,  Mich.,  18  so,  thru  Staake  & 
Schoonmaker,  Kalamazoo. 

Richman  Bros.  Co.,  Cleveland 
(clothes),  52  sa,  thru  McCann- 
Erickson,  Cleveland. 

A.  E.  Staley  Co.,  Decatur,  111.  (syrup), 
130  t,  thru  Gardner  Adv.  Co.,  St. 
Louis. 

Coleman  Lamp  &  Stove  Co.,  Wichita, 
.52  ta,  thru  Ferry-Hanly  Co.,  Kan- 
sas City. 

Creomulsion  Co.,  Atlanta,  52  ta,  thru 
Harvey-Massengale,  Atlanta. 

Campbell  Cereal  Co.,  Minneapolis 
( Malto-Meal ) ,  60  so,  thru  H.  W. 
Kastor  &  Sons,  Chicago. 

WMCA,  New  York 

M.  W.  Houck  &  Bro.,  New  York 
(food  distributors),  6  sp  weekly,  52 
weeks,  thru  Alley  &  Richards  Co., 
N.  Y. 

Consolidated  Drug  Products,  Chicago 
(proprietaries),  5  sp  weekly,  26 
thru  Benson  &  Dall,  Chicago. 

Renault  Wine  Co.,  New  York,  30  so, 
13  weeks,  thru  White-Lowell  Co., 
N.  Y. 

Independent  Halvah  &  Candies,  New 
York,  daily  so,  26  weeks,  thru  Louis 
E.  Shecter  Adv.  Agency,  N.  Y. 

KNX,  Hollywood 

Pioneer  Canneries,  Seattle  (minced 
clams),  6  sp  weekly,  thru  J.  Walter 
Thompson  Co.,  San  Francisco. 

Reid-Murdock  &  Co.,  Los  Angeles 
(Monarch  Coffee),  3  sp  weekly,  thru 
W.  B.  Ross  Adv.,  Los  Angeles. 

Thomas  Leeming  &  Co.,  New  York 
(Baume  Bengue),  10  sa  weekly, 
thru  Wm.  Esty  &  Co.,  N.  Y. 

Zinsmaster  Baking  Co.,  Duluth  (Hoi- 
Rye  &  Zwieback),  6  sp  weekly,  thru 
Allied  Adv.  Agency,  Los  Angeles. 

Burnham  &  Morrell  &  Co.,  Boston 
(B  &  M  Beans),  6  sp  weekly,  thru 
Lavin  Co.,  Boston. 

Minnesota  Consolidated  Canneries, 
Minneapolis  (Butter  Kernel  Com), 
6  sp  weekly,  thru  Long  Adv.  Serv- 
ice, San  Francisco. 

WMCA,  New  York 

Consolidated  Drug  Co.,  Chicago,  daily 
hour  sp,  thru  Benson  &  Dall,  Chi- 
cago. 

Reid.  Murdoch  &  Co.,  Chicago,  2  so 

daily,  thru  Rogers  &  Smith,  Chicago. 
Sterling  Insurance  Co.,  Chicago,  5  sp 

weekly,  thru  Neal  Co.,  Chicago. 
Lumberman's  Casualty  Insurance  Co., 

Chicago,  5  sp  weekly,  thru  McJunkin 

Adv.  Co.,  Chicago. 

KSFO,  San  Francisco 

National  Funding  Corp.  (Seaboard 
Finance),  Los  Angeles  (loan  com- 
pany), 5  sp  weekly,  thru  Smith  & 
Bull  Adv.,  Los  Angeles. 

Wood  Briquettes,  Oakland  (Presto- 
logs),  4  so  weekly,  thru  Emil  Rein- 
hardt  Agency,  Oakland. 

Vick  Chemical  Co.,  Greensboro,  N.  C. 
(Vapo-Rub),  series  of  sa,  thru 
Morse  International,  N.  Y. 
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DOWNTOWN  EVENTS  COMMIT- 
TEE, Los  Angeles,  consisting  of  prin- 
cipal department  stores  and  firms  in 
that  city,  on  Nov.  20  starts  for  13 
weeks  using  five  times  weekly  the 
quarter  -  hour  transcribed  children's 
serial,  Cinnamon  Bear,  on  KECA,  in 
a  Christmas  campaign.  Placing  thru 
Westamerica  Co.,  Los  Angeles,  the 
sponsors  are  introducing  program 
characters  in  general  promotion  now 
being  released.  Besides  generous  news- 
paper space,  car  cards  and  billboards 
are  being  used.  In  addition  downtown 
Los  Angeles  street  decorations  and 
window  displays,  starting  Nov.  22,  will 
be  tied  in  with  the  program.  Tran- 
scribed serial  was  produced  by  Radio 
Transcription  Co.  of  America,  Holly- 
wood, and  is  also  being  sponsored  by 
Sears,  Roebuck  &  Co.  on  KFPY, 
Spokane,  KFEL,  Denver ;  and  by  the 
California-Oregon  Power  Co.,  Med- 
ford,  Ore.,  on  KMED,  KFJI,  KRNR. 
Other  sponsors  of  the  transcribed  show 
are  Lipman,  Wolfe  &  Co.,  Portland, 
on  KALE ;  Weiboldt's  Stores  Inc.. 
Chicago,  on  WGN ;  Gimbel  Dept. 
Store,  Miami,  on  WQAM ;  Leo's 
Stores  Inc.,  Cincinnati,  on  WSAI. 

ll  R.  B.  SEMLER,  New  York,  is  con- 
i  ducting  a  six-month  test  campaign  for 
Kreml  hair  tonic  on  WEEI,  Boston, 
using  50-word  announcements  25  times 
weekly,  with  half  of  the  announce- 
ments devoted  to  news  and  half  to 
commercials.  Erwin,  Wasey  &  Co., 
New  York,  is  the  agency. 

PROCTER  &  GAMBLE.  Cincinnati, 
on  Nov.  13  started  on  WTMJ,  Mil- 
waukee, The  Sidewalk  Reporter  five 
times  weekly  for  a  year  for  White 
J  Naptha  soap ;  the  five-weekly  serial, 
I  This  Day  is  Ours,  for  Crisco,  and  a 
schedule  of  156  spots  for  the  new  P&G 
product,  Duz.  Agency  is  Compton  Ad- 
vertising Inc.,  New  York. 

CHALLENGE  CREAM  &  BUTTER 
Assn.,  Los  Angeles,  thru  Emil  Brisach- 
er  &  Staff,  that  city,  has  extended  its 
current  California  campaign  through 
December  and  is  using  daily  tran- 
scribed minute  announcements  on 
KFXM  KQW  KFSD  KTMS  KERN. 

BULLOCKS  Inc.,  Los  Angeles,  with 
i  :    four  department  stores    in  Southern 
M     California,  and  a  consistent  user  of 
'     spot  radio,  in  a  pre-Christmas  cam- 
paign, on  Nov.  24  starts  for  18  days 
using  two  one-minute  transcribed  an- 
nouncements   dailv    on    11  stations, 
KFI    KECA    KNX    KH.J  KFWB 
I    KMPC  KFAC  KMTR  KIEV  KFOX 
I     KFVD.  Agency  is  Dana  Jones  Co., 
I    Los  Angeles. 

NESBITT  FRUIT  PRODUCTS  Inc., 
Los  Angeles  (orange  juice),  thru 
I  Chas.  H.  Mayne  Co.,  that  city,  in  a 
30-day  test  campaign  started  Nov.  1 
is  using  dailv  spot  announcements  on 
KFDM  and  KRIC,  Beaumont,  Tex., 
with  bottler  tie-in.  Other  radio  test 
campaigns  are  also  planned. 

SOUTHERN  STATES  FOOD,  Dallas 
firm,  has  renewed,  effective  Nov.  9,  its 
series  of  five-minute  spots  placed  on  10 
Texas  State  Network  stations  to  pro- 
mote Bluebonnet  margarine.  The  spots 
are  heard  Tuesday  mornings,  10 :15- 
10  :20.  Agency  handling  the  account  is 
Gandy  Adv.,  Dallas. 

SABERT  MUSIC  STUDIOS,  Brook- 
lyn, has  appointed  Frank  Kiernan  & 
Co.,  New  York,  to  handle  a  test  cam- 
paign of  daily  spot  announcements 
through  November  on  WVFW,  Brook- 
lyn. More  stations  wUl  be  added  if  the 
test  proves  successful. 

KNAAPP-MONARCH  Co.,  St.  Louis 
(electric  razors),  has  started  daily 
minute  announcements  on  WMAQ, 
Chicago.  Cramer- Krasselt  Co.,  Milwau- 
i     kee,  handles  the  account. 


Shoe  Swap 


SOME  time  ago,  through  its 
Trading  Post  program, 
WNAX,  Yankton,  S.  D.,  re- 
ceived a  letter  from  a  one- 
legged  man  trying  to  locate 
another  one-legged  man  with 
whom  he  might  trade  extra 
right  shoes,  which  he  could 
not  use,  for  left  shoes  of  the 
same  size.  Shortly  another 
letter  came  from  a  Minnesota 
listener,  this  one  in  the  same 
difficulty  except  that  he  was 
able  to  wear  only  right  shoes. 
WNAX  brought  the  two  to- 
gether and  now  reports  that 
happy  days  are  here  again 
for  both. 


SWIFT  CANADIAN  Co.,  Toronto 
(Pard  dog  food)  on  Nov.  5  started 
The  Shadow  of  Fu  Manchu  for  a  half- 
hour  weekly  on  CFRB,  Toronto ;  Nov. 
12  on  CBA,  Sackville,  N.  B. ;  Nov. 
19  starts  on  C.TRC,  Winnipeg;  Nov. 
26  on  CJOR,  Vancouver.  Account  was 
placed  by  J.  Walter  Thompson  Co., 
Toronto  ;  transcriptions  from  Associat- 
ed Broadcasting  Co.,  Toronto. 


ANNIE  LAURIE  Candy  Shops,  To- 
ronto, started  Nov.  7  three  weekly 
spot  announcements  on  CKTB,  St. 
Catharines,  Ont. ;  CHML,  Hamilton, 
Ont. ;  CFCO,  Chatham,  Ont. ;  CKRC, 
Kitchener,  Ont.  Frequency  of  the  an- 
nouncements will  increase  towards 
Christmas.  The  company  has  picked 
radio  for  its  first  advertising  cam- 
paign, and  is  using  the  present  cam- 
paign as  a  test  for  next  year's  adver- 
tising program.  Account  was  placed  by 
Benison  Co.,  Toronto. 

MAURICE  BALL  Inc.,  Los  Angeles 
(furs),  thru  Nellie  Walsh  Adv.  Serv- 
ice, that  city,  in  a  pre-Christmas  cam- 
paign, on  Oct.  16  started  thrice-week- 
ly spot  announcements  for  13  weeks 
on  KECA  and  two  a  week  on  KH.J. 

P.  B.  WHITE  &  Co.,  Philadelphia 
tailor  firm,  is  sponsoring  a  six-weekly 
two-hour  program,  10  p.  m.  to  mid- 
night, on  WPBN,  Philadelphia.  The 
two-hour  feature  includes  Sandy  Guy- 
er's  Night  Cluh  of  the  Air  recorded 
program  and  a  quarter-hour  sports 
show  by  Ira  Walsh.  Harry  Feigen- 
baum  Agency,  Philadelphia,  handles 
the  account. 

PENNZOIL  Co.,  Los  Angeles,  through 
Mayers  Co.,  that  city,  in  a  60-day  test 
campaign  which  started  Nov.  8,  is 
using  from  20  to  30  transcribed  one- 
minute  dramatized  announcements 
weekly  on  KIDO  KARM  KDB  KFOX 
KGBR. 


JELL-0  said  Jack  Benny  (center) 
to  William  S.  Hedges  (right), 
NBC  New  York  vice-president  in 
charge  of  station  relations,  when 
the  latter  was  in  Hollywood  during 
late  October  and  "sat  in"  on  the 
comedian's  program,  sponsored  by 
General  Foods  Corp.  John  W.  Nich- 
elson,  (left),  West  Coast  radio  and 
advertising  representative  of  Gen- 
eral Foods  Corp.  handled  the  intro- 
duction. 

CHICAGO,  Milkaukee,  St.  Paul  &  Pa- 
cific R.  R.,  Chicago,  has  started  a 
Sunday  afternoon  newscast  on  WBBM, 
that  city,  featuring  Todd  Hunter.  The 
firm  is  also  using  a  Saturday  evening 
sports  review  on  WCCO,  Minneapolis, 
with  Roily  Johnson.  Roche,  Williams 
&  Cunnyngham,  Chicaso,  is  agency. 


Almost  since  the  very  day,  over  four  years 
ago,  that  Mr.  Harold  S.  Hall  took  over  the 
management  of  Star  Palace  Laundry,  the 
laundry  has  been  selUng  itself  over  WHEC. 
During  these  four  years  the  growth  of  the 
business  has  been  little  short  of  phenomenal. 

Mr.  Hall  tells  us  that  50%  of  his  advertising 
appropriation  has  gone  to  radio,  .  .  .  and  by 
that  he  means  WHEC,  for  the  Star  Palace 
Laundry  has  used  WHEC  exclusively. 

Rochester  merchants  know  Rochester's  lis- 
tening preferences  first  hand; — back  their 
opinion  of  WHEC  with  their  own  hard  dollars ! 


Harold  S.  Hall 
Head  of  the  Star  Palace  Laundry 


BASIC  CBS 
■ 

Representatives : 
PAUL  H.  RAYMER  CO. 
New  York    Chicago  Detroit 
San  Francisco 


1 
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STATLER  TISSUE  Co.,  makers  of 
towels  and  facial  tissues,  is  sponsor- 
ing' the  early  morning  Transcript 
news  periods  on  WBZ-WBZA,  Bos- 
ton-Springfield. News,  coming  direct 
from  editorial  offices  of  the  Boston 
Transcript,  is  broadcast  by  John 
Cooper,  the  paper's  newscaster.  Pro- 
gram is  merchandised  by  sending  10,- 
000  Transcript  Neivscope  front  pages 
to  all  dealers,  with  center  of  news 
page  reijlaced  by  promotion  urging 
all  dealers  to  push  the  program. 

BRAUN  BAKERY  Co.,  Pittsburgh, 
is  sponsoring  the  MBS  weekly  coop- 
erative program  Show  of  the  Week 
on  WCAE,  Pittsburgh,  Sundays,  6.30- 
7  p.  m. 

NATIONAL  FUNDING  Corp.,  Los 
Angeles  (Seaboard  Finance),  has 
started  a  five-weekly  newscast  on 
KSFO.  San  Francisco,  5-5:15  p.  m., 
featuring  Tro  Harper.  Account  placed 
111  rough  Smith  &  Bull,  Los  Angeles. 


'•'^  TWIN  CITIES  '**^ 

NBC  STATION 


WTCN 


MINNEAPOLIS 


ST.  PAUL 


FIRST 

IN  ENTERTAINMENT 

Owned  and  Operafed  by  fhe 

ST.  PAUL  DISPATCH-PIONEER  PRESS  AND 
MINNEAPOLIS    TRIBUNE    AND  TIMES-TRIBUNE 

Free  and  Peters,  Inc. — National  Representatives.  Nev/  York, 
Chicago,  Detroit,   Los  Angeles,   San   Francisco,  Atlanta 


D.  p.  WOOLET,  vice-president  in 
charge  of  merchandising  and  adver- 
tising of  Standard  Brands,  New  York, 
has  resigned  to  retire  from  active  busi- 
ness. Joseph  A.  Lee  and  Traver  Smith, 
vice-presidents,  will  divide  his  former 
duties.  R.  W.  Griggs,  former  adver- 
tising manager,  has  been  named  head 
of  a  newly  organized  new  products 
department,  and  will  be  succeeded  by 
D.  B.  Statler,  former  assistant  adver- 
tising manager. 

FRUIT  WINES  Corp.,  New  York, 
on  Nov.  8  started  sponsoring  the  Har- 
lem Amateur  Hour  program,  heard 
sustaining  on  WMCA.  New  York,  for 
five  years.  Broadcast  from  the  stage 
of  the  ApoUo  Theatre.  New  York,  11- 
12  midnight,  the  program  features  dif- 
ferent Negro  orchestras  and  amateurs 
each  week.  Account  is  handled  direct. 

FRANCISCAN  FRIARS,  Garrison, 
N.  Y.,  on  Nov.  5  started  a  new  series 
of  dramatizations  on  the  St.  Anthony 
Hour  replacing  the  Novena  Services 
previously  heard,  on  WHN,  New 
York,  and  the  Colonial  Network,  in 
two  half-hour  periods  on  Sundays.  The 
new  program  dramatizes  the  lives  of 
the  various  people  who  have  figured 
prominently  in  the  founding  of  Gray- 
moor,  the  Franciscan  monastery. 

OLD  HOMESTEAD  Bakeries,  San 
Francisco  (bread)  on  November  6 
started  the  five-weekly  transcribed 
Secret  Diary  on  KPO,  San  Francisco, 
Mon.  thru  Fri.,  9:45-10  a.  m.  (PST). 
Agency  is  Leon  Livingston,  San  Fran- 
cisco. 

PEPSLCOLA  Co.,  New  York,  on 
Nov.  10  launched  a  series  of  weekly 
programs.  The  Ansicer  Game,  on 
KFRC.  San  Frauci.sco,  Fridays,  8- 
8:30  p.  m.  (PST).  The  program  is  a 
copyright  question-answer  idea  using 
telephones  and  charts  and  was  spon- 
sored on  KFRC  for  26  weeks  last  year 
for  Wieland's  Beer.  Agency  is  Newell 
Emmett  Co.,  New  York. 

GILLETTE  RUBBER  Co..  Akron, 
has  started  a  quarter-hour  Sunday 
morning  series  on  WLS,  Chicago,  fea- 
turing the  Maple  City  Four  and  their 
washboard  band.  A  portion  of  the  pro- 
gram is  given  to  an  old-fashioned  song 
revival  in  which  favorites  of  the  last 
20  years  are  sung  in  their  original  ar- 
rangements. 

GEPPERT  STUDIOS,  Des  Moines 
(photo  enlargements),  is  using  six 
weekly  spot  announcements  on  WTAQ, 
Green  Bay,  Wis.,  and  WMAM.  Mari- 
nette, Wis.  Coolidge  Adv.  Co.,  Des 
Moines,  handles  the  account. 

P.  LORILLARD  &  Co.,  New  York, 
has  resumed  the  Tango  Cabaret  pro- 
gram on  WOV,  New  York,  in  the  in- 
terests of  Old  Gold  cigarettes.  The 
half-hour  weekly  program  features 
Guido  Bussinelli.  tenor ;  Emelita  Ros- 
selli,  soprano ;  the  Townsmen  Male 
Quartet,  and  the  Old  Gold  Orchestra 
directed  by  Jules  Occhiboi.  Lennen  & 
Mitchell,  New  York,  is  the  agency. 

AMERICAN  POP  CORN  Co.,  Sioux 
City,  la.  (Jolly  Time  pop  corn),  is 
testing  five-minute  programs  on 
WDAY,  Fargo,  N.  D. ;  WMMN,  Fair- 
mont, W.  Va. ;  KGHL,  Billings,  Mont. 
Additional  stations  to  be  included  in 
the  campaign  have  not  been  announced. 
Agency  is  N.  A.  Winter  Adv.  Agency, 
Des  Moines. 

FRUIT  INDUSTRIES  Ltd.,  Los  An- 
geles (wines),  in  a  22-day  pre-Christ- 
mas  campaign  starting  Dec.  1  will  use 
one-minute  transcribed  announcements 
five  times  weekly  on  five  Southern 
California  Don  Lee  stations  (KHJ 
KDB  KGB  KVOE  KFXM).  Agency 
is  Emil  Brisacher  &  Staff  Inc.,  Los 
Angeles. 

THRIFTY  CUT  -  RATE  DRUG 
STORES,  Los  Angeles,  with  47  units 
in  Southern  California,  to  promote 
fountain  grill  service  and  utilizing  ra- 
dio for  the  first  time,  on  Nov.  1 
started  for  30  days  three  to  five 
minute  transcribed  and  live  announce- 
ments daily  on  KNX  KFWB  KMTR 
KFVD  and  KGFJ.  Transcribed  an- 
nouncements were  cut  b.v  Radio  Re- 
corders Inc.  Hollywood.  Milton  Wein- 
berg Adv.  Co.,  Los  Angeles,  is  agency. 


OFFICIALS  of  Walgreen  Drug  Co., 
Chicago,  and  NBC  in  that  city  got 
together  the  other  day  to  sign  one 
of  the  largest  local  contracts  in 
the  history  of  WENR,  NBC-Blue 
outlet.  The  drug  firm  signed  for 
six  hours  each  week  including  a 
Sunday  show  called,  This  Week's 
Hit  Tunes  and  a  daily  morning 
show  Ten  O'Clock  Final.  Seated 
and  signing  is  Orville  Gile,  Wal- 
green advertising  manager,  while 
on  his  left  is  Oliver  Morton,  head 
of  spot  and  local  sales  of  NBC- 
Chicago.  Standing  (1  to  r)  are 
Robert  Riemenschneider,  Walgreen 
promotion  manager;  Sid  Strotz, 
manager  of  NBC-Chicago;  Jack 
Scott,  of  Schwimmer  &  Scott,  agen- 
cy handling  the  account. 

TORONTO  SALT  WORKS,  Toron- 
to (ice  remover)  starts  a  radio  cam- 
l^aign  on  a  number  of  Ontario  sta- 
tions early  in  December.  Details  are 
not  available  as  yet,  according  to 
Frontenae  Broadcasting  Co.,  Toronto. 

KIK  Co.,  Montreal  (soft  drink)  start- 
ed on  Nov.  1,  a  quarter-hour  studio 
show  five  times  weekly  on  CKCL,  To- 
ronto ;  CHML,  Hamilton;  CFPL, 
London,  Ont. ;  CFCF,  Montreal; 
CHLP,  Montreal.  Accounts  in  Onta- 
rio were  placed  by  Frontenae  Broad- 
casting Co.,  Toronto ;  in  Quebec  by 
General  Broadcasting  Co.,  Montreal. 

P.  S.  BUSTIN  CHEMICAL  Co.,  To- 
ronto (medicinal)  on  Dec.  15  starts 
daily  spot  announcements,  six  weekly, 
on  CFRB.  Toronto  ;  CFCO,  Chatham. 
Ont. ;  CKGB,  Timmins,  Ont. ;  and  a 
number  of  other  Ontario  stations.  Ac- 
count was  placed  by  Frontenae  Broad- 
casting Co.,  Toronto. 

FORD  Dealers  of  Iowa  have  started 
Gwen  McCleary  in  a  style-travel-hi.s- 
torical-Iowa  series  for  13  weeks  on 
KSO,  Des  Moines,  in  addition  to  four- 
daily  spot  announcements  on  WMT, 
Cedar  Rapids,  and  KSO-KRNT. 

O'CEDAR  Co.  of  Canada,  Toronto, 
has  started  a  test  campaign  with 
thrice-weekly  five-minute  transcribed 
show  on  CFRB,  Toronto,  and  is  mer- 
chandising the  campaign  with  a  news- 
Ijaper  of  odd  facts.  Transcriptions  were 
made  by  Radio  Centre  Ltd.,  Toronto, 
and  account  was  placed  by  Benison 
Co..  Toronto. 
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KASPER-GORDOX.  Boston,  recently 
anuoimeed  new  sijonsors  for  four  of 
its  transcribed  radio  productions.  Spon- 
soring Adventures  in  Christntastree 
Grove,  a  15-episode  serial,  are  Sears 
Roebuck  Stoi-es  in  Hazelton,  Harris- 
burg.  York  and  Lancaster.  Pa..  Toledo 

i  and  Wilmington  ;  Boggs  &  Buhl.  Pitts- 
burgh ;  Strouss  -  Hirshberg.  Youngs- 
town  ;  .J.  B.  Sperry,  Port  Huron. 
Mich.,  and  J.  G.  Kirven,  Columbus, 
Ga.  Thornton  Laundry.  Youngstown. 
and  Commonwealth  Baking  Co.,  Wor- 
cester, are  sponsoring  the  quarter-hour 
weekly  series  Wade  Lane's  Home 
Folks',  and  Loose-Wiles  Biscuit  Co.. 
Long  Island  City,  is  testing  the  syn- 

i  dicated  series  The  Adventures  of 
Uncle  Jim  my  in  156  quarter-hours  in 

'  Memphis.  Omaha  and  St.  Louis. 

The  company  has  taken  over  ex- 
elusive  distributing  rights  to  Dan 
Duiui.  l^ecret  Operative  48  for  terri- 

j  torv  east  of  the  Mississippi,  and  is 

I  preparing  a  promotional  campagn  for 
the  i^rogram  directed  to  bakers,  dairies, 
food  companies  and  soft  drinks  bot- 
tlers. This  iirogram  is  now  being 
tested  by  Chocolate  Products  Co.,  Chi- 

1   cago.  on  WTCX.  Minneapolis,  KSO, 

j   Des  Moines  and  KDAL.  Duluth. 

"  NEW  SUBSCRIBERS  to  NBC  The- 
saurus during  the  past  six  weeks  are 
:l  WHMA.    Anniston.    Ala.;  WMGA, 
i  Moultrie.     Ga. ;     WXYZ,     Detroit ; 

WFAA,  Dallas  ;  WOAI.  San  Antonio  ; 
f  KXOX.  Sweetwater.  Texas;  KMPC, 
;!  Beverly  Hills.  Cal. ;  CKVD.  Val  d"Or. 
(i  Quebec.  All  Xov.  1  Thesaurus  releases 
were  recorded  by  the  new  RCA-XBC 
Orthaeoustic  Recording  System. 

1,  STAXDaRD  radio  announces  the 
following  new  subscribers  to  its  Stand- 

i  ard  Library  Service:  WFOY,  St. 
Augustine.    Fla. ;    KROW.  Oakland. 

'  Cal.;  WHBU,  Anderson,'  Ind. ; 
WFAM-WSBT.    South    Bend.  Ind.; 

I  KWXO,  Winona,  Minn. 

'  CHAMPIOX  RECORDIXG  Corp., 
New  York,  on  Xov.  1  moved  its  offices 
to  1600  Broadway  and  has  opened  new 

j  studios  equipped  with  Western  Elec- 
tric and  RCA  microphones  and  all 
modern  recording  apparatus. 

I I  CHARLES  MICHELSOX,  Xew  York 
pi  transcription  firm,  announces  as  new 

subscribers  to  its  Speedv-Q  Sound  Ef- 
fects Service:  WTMA.  Charleston,  S. 
C.  ;  WJiC.  Washington;  WIRE.  lu- 
ll dianapolis;  WJJD,  Chicago;  WMBG, 

I  Richmond;  Yale  University;  Wesley- 

'  an  College. 


Utah  Radio  Promotion 

„  IN  A  cooperative  promotional  ef- 
]  fort,  the  three  Salt  Lake  City  radio 
L  stations  took  over  one  of  the  regu- 
J  lar  weekly  meetings  of  the  Salt 
I'  Lake  Advertising  Club  and  gave  a 

one-hour  presentation  of  radio's 
I  place  as  an  advertising  medium  to 

the  150  members  and  guests  pres- 
I  ent.  E.  J.  Broman,  KSL  account 
!  i  executive  and  vice-president  of  the 
P  club,  conducted  the  meeting.  Walter 
I  Wagstaff,  KDYL  commercial  man- 
!    ager;   Doug  Gourley,  KDYL,  and 

Wayne  Richards,  Ralph  Hardy  and 

Parley  Baer,  all  of  KSL,  particir 
'  pated  in  the  discussion.  Although 
1  newspapers  have  used  the  club  con- 
;  sistently  for  such  promotions,  this 
I  was  the  first  time  it  has  been  done 
■  on  an  all-station  basis  for  radio. 


MA.J.  EDWARD  BOWES  will  con- 
duct  a   birthday   broadcast   Xov.  19 

Iwheu  his  CBS  Family  celebrates  its 
17th  anniversary  on  the  air  from  the 
stage  of  the   Capitol    Theatre,  X'ew 
IT  York. 


Read  Promoted  at  WWL 

A.  LOUIS  READ  on  Nov.  7  was 
promoted  to  the  commercial  man- 
agership of  WWL,  New  Orleans, 
succeeding  W.  P.  Beville,  and  has 
assumed  charge  of  all  national  and 
local  sales.  Heretofore  he  has  been 
merchandising  manager.  Gus  Koo- 
rie,  formerly  with  the  Neiv  Orleans 
Tribune,  has  joined  WWL  to  assist 
Henry  Dupre,  publicity  director, 
and  Beverly  Brown,  production 
manager. 


UXABLE  to  broadcast  directly  from 
Moscow,  Max  Jordan,  Central  Euro- 
pean representative  of  XBC,  went  to 
the  Soviet  capital  for  the  extraor- 
dinary session  of  the  Supreme  Soviet, 
then  proceeded  to  Stockholm  to  broad- 
cast his  report  over  XBC-Blue  on  Xov. 
5. 


Mike  at  Fire 

WHEN  fire  broke  out  in  a 
building  near  the  studios  of 
WEEI,  Boston,  station  engi- 
neers saw  a  good  chance  to 
test  the  new  machine-gun 
mike — the  first  ever  seen  in 
Boston.  When  the  mike  was 
set  up  on  the  street,  police 
began  having  less  and  less 
difficulty  dispersing  crowds 
hampering  work  of  the  fire- 
men— to  most  gawkers  the 
mike  looked  like  some  new 
type  machine-gun. 


WHTR  are  the  call  letters  assigned  by 
the  FCC  for  the  new  station  author- 
ized for  construction  in  Spartanburg. 
S.  C.  [Broadcasting.  Xov.  1]. 


Stillicious  Tests  Disc 

CHOCOLATE  PRODUCTS  Inc., 
Chicago  (Stillicious),  is  sponsoring 
the  transcribed  quarter-hour  ad- 
venture series,  Dan  Dunn,  Secret 
Operative  No.  48,  on  WTCN,  Min- 
neapolis; KSO,  Des  Moines  and 
KDAL,  Duluth,  using  five  weekly. 
By  the  end  of  December  the  firm 
will  have  increased  the  list  to  in- 
clude more  than  20  other  stations 
nationally.  McCord  Co.,  Minneapo- 
lis, has  the  account.  Transcribed  se- 
ries was  produced  by  Dan  Dunn 
Productions,  Hollywood.  A.  D. 
Pashkow,  president,  and  John  W. 
Erickson,  general  manager,  respec- 
tively, of  Chocolate  Products,  were 
in  Hollywood  during  early  Novem- 
ber to  confer  with  A.  B.  Lapic,  head 
of  Dan  Dunn  Productions. 


ester  as  the 


The  Pacific  Coast  Baseball  League  Jbas  chosen 
outstanding  West  Coast  Sports  Announcer  foPowmg  an  olficiaf 
'competition  deternr»Ined  by  th^^^^^^^sebafl.  announcers*  abilit)^-- 
to, increase  attendance/i?n  "Ai^^ffiicers  Appreciation  Ntght"  in  ^ 


i. 


^       -T  or  all  th^''-#fan  response.©^  K'be^ter's   1939  Lorilfa| 

^sefiafl  rfi^adcasts  was  Ironrt  Pacific  Coasf Ceagye  Cities  — 
Di^^^^^ps  Angeles,  Hollywoo'df^acra mentor  Oakland,  San  Fran- 
ci^ot  Poftlafid  and  Seattlel^ 

iRadio  Homes  in^'^fe'^^^^n  Western  Slates  are  to 
lich  respond;ed  to  KFBK  baseball  broadcasts. 


counties 

f 


STATE 
CALIFORNIA 
WASHINGTON 

OREGON   

1<!EVADA   

IDAHO  

MONTANA   

COLORADO  .•• 

ARIZONA   

WYOMING   

UTAH   

;{<fEW  MEXICO 


Radio  Homes  In 
Counties  Responding 
1  718,140 
425,910 
276,290 
27,690 
65,750 
72.670 
107,960 
57,210 
16,510 
39,350 
11,400 


KFBK  Is  One  of  the  Four  High  Powered  West  Coast  Stations 


McCLATCHY  BROADCASTING  CO. 

SACRAMENTO.  CALIFORNIA 
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MAPS  AND 
MONEY 

Get  your  map.  Turn  to  Win- 
ston-Salem, North  Carolina. 
Note  the  population.  Study  the 
market  data.  Note  the  active 
industries.  WAIR  offers  you 
this — plus  scores  of  other  ac- 
tive towns  within  its  coverage. 

WAIR 

Winston-Salem,  North  Carolina 

National  Representatives 
Sears  &  Ayer 


JOHN  L.  ANDERSON,  secretary  and 
treasurer  of  McCann-Erickson,  New 
York,  has  been  given  supervision  over 
the  agency's  radio  department,  replac- 
ing Stanford  Briggs,  vice-president  of 
the  agency,  who  requested  that  he  be 
relieved  of  this  post  because  of  the 
pressure  of  other  duties. 

RUSSELL  M.  SEEDS  Co.,  Chicago, 
has  established  a  new  merchandising 
and  research  department,  under  direc- 
tion of  Albert  C.  Mueller,  for  17  years 
with  the  Hearst  newspapers  in  Chi- 
cago. 

JACK  WHITE,  at  one  time  with 
NBC,  has  joined  the  Hollywood  staff 
of  Lord  &  Thomas,  assisting  Tom  Mc- 
Avity  in  production  of  the  NBC  Boi 
Hope  Show,  sponsored  by  Pepsodent 
Co. 


OORW  AY  (Ky.) 


BIG  SALES'- 

„,.le  Uve  there, 


Bl^  ^  ,e  Doorway  (Ky-) 

concerned. Thai  ^i„ed,  <^>«^\^     '  jing  -^w*- 

to  compare  «'"'  ^^S  „ho  'f' ,„.w  purchases'. 

NATIONAL  ^^^.^^Jll^gS?^;^ 


CLARE  OLM  STEAD,  who  recently 
resigned  as  chief  talent  buyer  of 
Young  &  Rubicam,  Hollywood,  has 
joined  A  &  S  Lyons  Inc.,  that  city. 
With  Lester  Linsk  he  is  in  charge  of 
West  Coast  radio  activities  of  that 
agency.  Olmstead  is  the  third  Young 
&  Rubicam  radio  executive  to  switch 
to  A  &  S  Lyons  within  the  past  year, 
the  others  being  Don  Stauffer  and  Bill 
Stuhler  in  New  York.  In  addition  to 
being  in  charge  of  the  firm's  clients  for 
radio  work,  Olmstead  and  Linsk  will 
formulate  package  shows  for  submis- 
sion to  agencies  and  sponsors. 

SAM  H.  ARMSTRONG,  for  the  last 
seven  years  partner  in  the  Hollywood 
talent  agency,  Conlon-Armstrong  inc., 
has  withdrawn  to  join  Columbia  Man- 
agement of  California  Inc.,  that  city, 
a  subsidiary  of  CBS.  He  is  in  charge 
of  the  motion  picture  division,  newly 
created  by  Murry  Brophy,  general 
manager.  Tom  Conlon  retains  the  firm 
name  of  Conlon-Armstrong,  and  con- 
tinues to  operate  his  agency  at  8734 
Sunset  Blvd.,  with  personnel  includ- 
ing associates  Frank  Ryan  and  Sam- 
uel Arnow. 

DONALD  LINDSAY,  formerly  copy 
chief  of  Robert  St.  Clair  Co.,  New 
York,  has  joined  the  copy  staff  of  Mc- 
Cann-Erickson in  Cleveland. 

EDWARD  E.  ROTHMAN,  formerly 
vice-president  of  McManus,  John  & 
Adams,  has  joined  the  New  York  office 
of  Batten,  Barton,  Durstine  &  Osborn. 

ARTHUR  DALY  of  the  production 
department  of  WRC-WMAL,  Wash- 
ington, resigned  Nov.  8  to  join  the 
radio  department  of  N.  W.  Ayer  & 
Son  in  New  York.  Daly  produced 
Dreams  Come  True  and  other  NBC- 
Blue  shows  originating  in  Washing- 
ton. He  came  to  Washington  a  year 
ago  after  being  with  NBC  in  Radio 
City  for  eight  years.  Rodney  Erick- 
son,  formerly  of  KMBC.  Kansas  City, 
succeeds  him  on  WRC-WMAL. 

JEAN  HEDLEY,  of  the  radio  trafiic 
department  of  J.  Walter  Thompson 
Co.,  has  transferred  to  the  radio  de- 
partment of  Lord  &  Thomas  of  Can- 
ada, Toronto. 

DANA  JONES  Co.,  Los  Angeles,  is 
now  located  in  new  offices  at  950  S. 
Broadway. 

ROSSITER  HOLBROOK,  formerly 
vice-president  of  Frank  Best  &  Co., 
New  York,  has  joined  Wesley  Asso- 
ciates, New  York,  as  account  execu- 
tive in  charge  of  the  Wright  R.  Baker, 
Ossining  (Stirizol  powder)  account, 
and  Castle  Bread,  an  imported  health 
bread  distributed  in  this  country  by 
Swedish  Produce  Co.,  New  York. 

BILL  MOORE  succeeds  Pauline 
Swanson  as  Hollywood  manager  of 
Tom  Fizdale  Inc.,  national  radio  pub- 
licity service,  effective  Dec.  1.  Vir- 
ginia Lindsay  joins  the  Hollywood 
staff,  moving  over  from  Helen  Fer- 
guson Agency,  that  city. 


Now  Available 

WCOA"p 


ensaco 


la,  Fla. 


.  .  .   NBC  Red  &  Blue 

FULL  AP  NEWS  SERVICE 

Six  15-minute  periods  being  broadcast  daily  as  exclusive  news 
service  for  Northwestern  Florida  and  Southern  Alabama. 
Service  adaptable  to  any  advertiser's  needs.  See  us  for  availa- 
bilities. 

JOHN  H.  PERRY  ASSOCIATES 

National  Representatives 


IT  WAS  a  serious  moment  for  (1  to 
r)  Joe  Penner,  featured  comedian 
on  the  NBC-Blue  Tip  Top  Show, 
sponsored  by  Ward  Baking  Co., 
when,  with  the  assistance  of  Glan 
Heish,  producer  for  Sherman  K. 
Ellis  Co.,  agency  servicing  the  ac- 
count, and  Arnold  Maguire,  NBC 
Hollywood  director,  he  had  to  cut 
script  to  meet  alloted  half-hour 
time  for  the  weekly  pi'ogram.  Heish 
also  is  staff  producer  of  KFI- 
KECA,  Los  Angeles. 


ARTHUR  KUDNER,  president  of 
Arthur  H.  Kudner,  New  York,  is  di- 
recting all  advertising  and  publicity 
for  the  annual  Red  Cross  Roll  Call,  as 
chairman  of  the  New  York  Chapter. 

RAYMOND  R.  MORGAN  Co.,  Holly- 
wood, has  added  as  account  executives 
Ralph  Ledder,  formerly  advertising 
manager  of  the  City  of  Paris  Depart- 
ment Store  of  Sail  Francisco ;  Hal 
Peery,  owner  of  a  restaurant  chain  in 
France  and  formerly  with  Frank  W. 
Birely  Co.,  Hollywood ;  and  Robert 
Temple,  formerly  sales  manager  for 
Cosray  soap  and  cosmetics. 

ROBERT   GALLAGHER   has    been  i 
named  manager  of  the  Chicago  office  of 
James  L.  Lunke  &  Associates. 

ADDISON  SMITH,  assistant  pro- 
ducer of  Benton  &  Bowles,  Hollywood, 
has  been  transferred  to  the  agency's 
New  York  radio  department.  On  Nov. 
9  he  married  Maxine  Plankard  of  Los 
Angeles  at  Yuma,  Ariz. 

TEVIS  HUHN,  former  CBS  produc- 
tion director  of  Major  Bowes,  The 
Goldbergs,  Hour  of  Charm  and  others, 
has  joined  the  radio  department  of 
Warwick  &  Legler,  New  York. 

WILLIAM  J.  WILLIAMSON,  for- 
merly sales  manager  of  WKRC,  Cin- 
cinnati, has  joined  the  sales  staff  of 
Ralph  H.  Jones  Co.,  Cincinnati 
agency. 
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ERNEST  FRANK,  formerly  an  exec- 
utive of  the  San  Francisco  Examiner 
and  prior  to  that  head  of  Ernest 
Frank  &  Neiman  Adv.  Agency,  Chi- 
cago, has  organized  the  agency  of 
Ernest  Frank  Associates,  in  Monterey. 
Cal.  Associated  with  him  are  Mal- 
colm Dewees,  Ronald  Johnson,  Phyllis 
L.  Smith  and  Nina  Post,  all  well- 
knovrn  in  Pacific  Coast  radio  and  ad- 
vertising. 

ALFRED  J.  SILBERSTEIN,  New 
Tork,  has  moved  its  advertising  offices 
to  9  East  40th  St.  New  telephone  is 
Murray  HiU  3-6232. 

EDWARD  E.  ROTHMAN,  former 
vice-president  of  MacManus.  John  & 
Adams.  Detroit,  has  joined  the  New 
York  office  of  BBDO. 

HOWARD  MERRILL,  formerly  of 
Esquire  Magazine,  has  joined  the  radio 

I   department  of  Pedlar  &  Ryan,  New 

'  York. 

j  CLARK  H.  GETTS  Inc..  New  York 
talent  agency,  has  established  West 
Coast  offices  in  the  Hotel  Roosevelt, 
Hollywood,  with  W.  H.  Voeller  in 
charge  as  manager. 

D.  NEWTON  LOTT,  formerly  vice- 
president  of  Clover  Adea  Service,  Chi- 
cago, has  joined  Glasser  Adv.  Agency, 
Los  Angeles,  as  account  executive. 

JOSEPH  C.  DONAHUE.  Hollywood 
radio  manager  of  Wm.  Esty  &  Co.. 
married  Mary  Margaret  Eastman,  Los 
Angeles  and  Boise,  Ida.  socialite,  at 
Las  Vegas,  Nev.,  on  Nov.  7. 

MILTON  J.  BLAIR,  former  account 
executive  on  the  Richfield  Oil  Corp. 
account  for  Sherman  K.  Ellis  &  Co., 
New  York,  has  been  appointed  vice- 
president  of  the  agency. 

NICHOLAS  T.  AGNETA,  associate 
in  the  Charles  H.  Allen  theatrical 
agency.  New  York,  has  been  placed  in 
charge  of  the  agency's  radio  depart- 
ment. 

JOHN  P.  COHANE,  formerlv  ac- 
count executive  of  J.  Walter  Thomp- 
son Co.,  New  York,  has  joined  Lord  & 
Thomas,  New  York,  as  account  execu- 
tive in  charge  of  printed  advertise- 
ments on  the  Lucky  Strike  account. 

DON  FRANCISCO,  president  of 
Lord  &  Thomas,  New  York,  on  Nov. 
15  is  broadcasting  on  NBC-Blue  a 
half-hour  discussion  of  modern  busi- 
ness problems,  titled  "Business  Needs 
Friends",  during  the  Chicago  Better 
Business  Bureau  Banquet  at  the  Palm- 
er House. 

J.  L.  BOGERT,  vice-president  of  Ben- 
ton &  Bowles,  New  York,  and  executive 
on  the  Colgate  -  Palmolive  -  Peet  ac- 
count, has  been  named  director  of  re- 
search for  the  agency.  Adolph  J.  Toigo. 
for  two  years  a  member  of  the  agency's 
research  staff,  has  been  made  manager 
of  the  research  department. 

HAWLEY  ADV.  Co.,  95  Madison 
Ave.,  New  York,  has  gone  out  of  busi- 
ness and  is  now  in  the  process  of 
liquidation  under  the  direction  of  W. 
H.  Meyer,  Hohokus.  N.  J. 


MARION  MOORE  GOBLE,  wife  of  Ed- 
ward R.  Goble,  president  of  Stack-Goble 
Adv.  Agency,  Chicago,  died  Nov.  6,  1939. 
She  is  survived  by  her  husband  and  son, 
Edward  Aldeu  Goble,  also  a  member  of  the 
agency. 


The  ONLY  Radio 
Transmitter  of  this 
or  greater  power 
within  75  miles  of 
Sioux  City 


Glasser  Agency  Placed 
On  AFRA's  Unfair  List 

AMERICAN  Federation  of  Radio 
Artists,  in  first  official  disciplinary 
action  since  the  adoption  of  the 
AFRA  code  of  fair  practice  for  tal- 
ent employed  on  commercial  pro- 
grams went  into  effect  last  Febru- 
ary, has  placed  the  Glasser  Adv. 
Agency,  Los  Angeles,  on  its  "un- 
fair list"  and  forbidden  members 
to  work  for  it.  Action  of  the  na- 
tional board  followed  similar  action 
by  the  union's  Los  Angeles  local, 
which  claims  that  the  agency  vio- 
lated the  code  by  refusing  to  pay 
for  auditions. 

AFRA  committee  on  a  code  for 
electrical  transcriptions  is  reaching 
the  end  of  its  work,  with  expecta- 
tions of  completing  its  task  and 
having  the  code  ready  for  presen- 
tation to  the  union's  locals  for  rati- 
fication within  a  week  or  so,  it  was 
stated  at  AFRA  headquarters.  Fol- 
lowing approval  by  the  member- 
ship the  code  will  then  be  presented 
to  the  manufacturers  of  transcrip- 
tions for  acceptance,  probably  by 
the  first  of  the  year. 

WILLIAM  DAVIDSON  has  resigned 
as  account  executive  of  KRKD,  Los 
Angeles,  and  is  organizing  an  agency 
under  his  own  name,  with  offices  at 
417  S.  HiU  St. 

MITCHELL  SUTHERLAND,  for- 
merly promotion  manager  of  the  Los 
Angeles  Examiner,  has  been  appointed 
Seattle  manager  of  RuthraufE  &  Ryan. 
Frederick  Duerr,  who  formerly  held 
that  post,  has  been  promoted  to  con- 
tact man,  dividing  his  time  between 
Seattle  and  San  Francisco.  Charles  Per- 
rine  remains  San  Francisco  manager. 


THE  VOICE  OF  MISSISSIPPI 


3.000  D 

i.oeo  N 


ONLY  KSFp  WAS  THERE"...  one  of  o  serie 


MISSISSIPPI'S  OIL 
FIELD  "ARRIVES" 

Mississippi's  oil  field  definitely 
proven. 

Jackson  and  surrounding  area 
continues  to  reap  a  rich  reward 
from  "Black  Gold." 

Hotel  and  office  buildings  faxed 
to  capacity. 

New  office  building  confemplafed 
in  Jackson. 

Gear  your  advertising  for  results. 
Use  WJDX.  Mississippi's  dominant 
radio  station  will  help  you  "spud 
in"  this  rapidly  developing  market 
area. 


Owned  and  Operated  8y 

LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MiSSISSIPfl 


MS 


•  Come  what  may,  California  is  a  football 
country  and  Northern  California  proves  it  with 
five  major  collegiate  elevens. 

•  Last  week,  KSFO  staged  the  biggest  football 
show  of  the  year  ...  an  annual  mid-season 
roundup  with  Associated  Oil  Company's  Sport- 
caster  Doug  Montell  visiting  California,  Stan- 
ford, Santa  Clara,  St.  Mary's  and  San  Francisco 
gridirons . .  .  along  with  KSFO's  portable  re- 
corder. 

•  With  music  and  everything  else  in  hve  tal- 
ent form,  the  waxed  "on-the-spot"  interviews 
became  parts  of  the  show . . .  and  it  was  a  wow! 

•  That's  showmanship . . .  the  sort  of  thing  that, 
plus  famous  Columbia  features,  keeps  KSFO  at 
the  peak  of  popularity  in  Northern  California. 


PflLflCE  HOTEL 
SflN  FRANCISCO 
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lAMERA  bugs  get  the  call  on 
Adventures  in  Photography, 
which  started  on  NBC-Blue 
Nov.  8,  and  is  heard  Wed- 
nesdays, 10:30-11  p.  m.  (EST). 
The  new  series  presents  drama- 
tizations of  outstanding  episodes 
in  the  history  of  photography, 
a  weekly  stump-the-expert  quiz, 
discussions  of  photographic  prob- 
lems, and  incorporate  a  nationwide 
picture  contest  in  which  prizes 
ranging  from  $100  to  $5  are  award- 
ed every  six  weeks  for  the  best 
pictures  "symbolic  of  the  NBC- 
Blue  Network,  NBC-Blue  Network 
programs  or  personalities".  The 
series  complements  NBC's  new  art 
appreciation  series.  Art  For  Your 
Sake,  heard  Saturday  nights. 


WSIX 

Tenm^^^Q  ^^^^ 


PROGRAMS 


CO' 


Headley-Reed  Co., 
National  Representative 


Listeners'  House 

AS  A  building  promotion  stunt, 
KJR,  Seattle,  last  April  announced 
its  intention  to  build  a  model  home, 
making  the  announcement  through 
Ann  Sterling's  A  Woman  Wonders 
feature  on  the  station.  Miss  Sterl- 
ing requested  on  the  daily  quarter- 
hour  that  women  listeners  send  in 
their  pet  ideas  for  a  moderate- 
priced  home.  Architects  sifted 
through  the  construction  ideas  sent 
in  and  used  the  best  in  building 
plans  for  the  house,  named  the  Ann 
Sterling  Home.  During  construc- 
tion Miss  Sterling  related  the  build- 
ing's progress,  along  with  an  out- 
line of  the  features  incorporated  in 
the  structure  which  were  offered 
by  listeners. 

Palate  Pleasers 

WOLFERMAN'S  Inc.,  quality  gro- 
cery firm  in  the  Southwest,  has 
started  a  six-weekly  five-minute 
program.  Good  Things  to  Eat,  as  a 
test  on  WKY,  Oklahoma  City.  The 
program  features  Mrs.  Audrey  K. 
McAllister,  shopping  expert,  with 
food  tips  and  buying  hints. 

^      ^  ^ 

The  Better  Halves 
WIVES  of  WLS,  Chicago,  staff 
members  are  interviewed  on  the 
daily  Feature  Foods  series  which 
features  Martha  Crane  and  Helen 
Joyce.  Mrs.  Harold  Safford,  wife  of 
the  WLS  program  chief,  was  inter- 
viewed Nov.  10  as  the  series 
opened. 


How  to  get  your  money's  worth 
from  radio  advertising 

Both  the  radio  advertiser  and  radio  salesman  will  find  this 
new  book  a  valuable  aid  in  making  broadcasting  profitable  for 
the  sponsor  and  interesting  for  the  listener.  It  is  a  complete 
manual  of  the  fundamentals  underlying  the  rapidly  fluctuating 
standards  of  listener  reaction  with  sane,  practical  discussions 
of  each  aspect  of  the  advertiser's  problems. 


The  author  is 
Account  Execu- 
tive, F.  J.  Low 
Agency,  and  As- 
sistant Professor 
of  Marketing, 
N.Y.U. 


JHft  eiL'   RADIO  AS  AN 

ADVERTISING  MEDIUM 


By  WARREN  B.  DYGERT 
261  pages,  6x9,  illustrated,  $3.00 


Concise,  authoritative  dis- 
cussions of : 

— Manufacture,  production, 
and  placing  of  transcriptions 

— Timing  and  placing  of 
commercials 

— When  and  how  to  run 
contests 

— Evaluation  of  listener 
surveys  and  ratings 

— How  to  plan  and  use 
spot  announcements 

— What  to  avoid  in  pro- 
gram building 

— Sources  and  rules  of  cen- 
liorship  ;  NAB  Code 

— Testing  and  placing  your 
program 

— Good-will  programs  vs. 
actual  selling 

— Dealer  tie-ins  and  coop- 
eration 

— What  to  look  for  in  time 
buying 

— Setting  reasonable  ob- 
jectives for  your  program 


Designed  to  give  the  intelligent  business  man 
and  advertising  executive  a  comprehensive  under- 
standing of  the  fundamentals  of  radio,  in  order  that 
he  may  cooperate  wisely  with  professional  radio 
men  and  set  adequate  and  i-easonable  standards 
for  his  program. 

Covers  the  field  completely  from  time  buying  to 
contests ;  shows  the  advertiser  what  production  de- 
tails it  is  best  to  leave  to  professional  radio  men. 

^      10    DAYS'    EXAMINATION— SEND   THIS  ON-APPROVAL 

I  COUPON 

'   McGraw-Hill  Book  Co.,  Inc.,  330  W.  42nd  St.,  N.  Y.  0. 

(Send  me  Dygert's  Baclio  As  An  Advertising  Medium  for  10  days' 
examination  on  approval.   In  10  days  I  will  send  $3.00  plus 

(fen-  cents  postage  or  return  book  postpaid.    (Postage  paid  on 
orders   accompanied   by  remittance.) 


Name 


I  .\ddress    . . . , ,  

,  City  and  State  

'  Position   

I  Company   BK-11-39 

I  (Books  sent  on  approval  in  U.  S.  and  Canada  only.) 


Song  and  Drama 

LOCALLY  produced  show.  Dreams 
Come  True,  combining  songs  and 
dramatizations  of  incidents  in  the 
lives  of  famous  persons,  will  be 
fed  to  NBC-Blue  as  a  sustaining 
feature  by  WRC-WMAL,  Washing- 
ton, starting  Nov.  23.  The  program, 
featuring  the  songs  of  Lynn  Allison 
El  Gary,  has  been  sponsored  on 
WMAL  the  last  year  by  P.  J.  Nee, 
Washington  furniture  firm,  and 
will  continue  to  be  heard  as  a  half- 
hour  show  locally,  Thursdays,  7:30- 
8  p.  m.  (EST).  The  quarter-hour 
network  show,  a  condensation  of 
the  local  program,  will  be  heard 
6:45-7  p.  m.  on  Thursdays.  WRC- 
WMAL  also  started  another  fea- 
ture on  the  Blue  Nov.  14,  an  "inti- 
mate review"  of  the  Washington 
scene  titled  Washington  Calling, 
featuring  songs  by  Miss  Allison 
and  Gene  Archer  and  local  color 
commentaries  by  Earl  Godwin, 
NBC  Washington  commentator. 
Washington  Calling  is  heard  6-6:30 
p.  m.,  Tuesdays. 

Sports  Queries 

NEW  sports  question-answer  pro- 
gram of  WIBW,  Topeka,  Kan.,  fea- 
tures Ernie  C.  Quigley,  veteran 
referee  and  now  supervisor  of  Na- 
tional League  baseball  umpires. 
Quigley  invites  questions  from  lis- 
teners, offering  to  pay  a  dollar 
apiece  for  'usable  ones,  and  answers 
them  on  the  program.  Questions 
deal  with  problem-plays  on  the 
sports  field,  and  Quigley  gives  the 
answer  from  a  referee's  viewpoint, 
along  with  advance  dope  on  the  sea- 
sonal athletic  competitions  and  a 
few  personal  items  about  coaches 
and  players  with  whom  he  has  as- 
sociated. 

Behind  the  Front 

CONTINUING  its  special  wartime 
programs,  Canadian  Broadcasting 
Corp.  scheduled  for  Nov.  17,  9  p.m., 
an  actuality  broadcast  from  "some- 
where in  Canada"  on  A  Day  With 
the  Air  Force,  giving  intimate 
glimpses  of  Canada's  aviators  and 
technicians  during  study,  daily 
routine  and  recreational  activities. 
This  is  the  second  in  the  series  of 
actual  scenes  of  Canada's  war 
training  of  armed  forces,  A  Day  in 
the  Life  of  a  Recruit  having  been 
aired  Oct.  27. 

*      *  * 

Musical  Merchandising 
LISTENERS  are  asked  to  identify 
musical  selections  on  the  air  in  ex- 
change for  products  they  hear  ad- 
vertised by  radio  on  the  Musical 
Grab  Bag  of  WHAI,  Greenfield, 
Mass.  Chosen  at  random,  a  group 
of  listeners  are  brought  to  the  stu- 
dio each  Sunday  night  to  partici- 
pate in  the  recognition  contest. 
There  is  no  charge  for  merchant 
participation  in  the  program,  but 
only  regular  WHAI  clients  are  en- 
titled to  participate. 

Behind  the  Jive 

COMBINING  transcribed  popular 
dance  music  with  guest  stars,  "usu- 
ally orchestra  leaders  discussing 
their  technique  as  displayed  on  the 
records,  WMCA,  New  York,  is  pre- 
senting a  new  five-weekly  quarter- 
hour  series  titled  The  Modern  Mu- 
sic Masters. 


Burned  Her  Beans 

DAWNBUSTERS  of  WWL, 
New  Orleans,  have  received 
some  unusual  letters,  but  one 
from  a  local  housewife  takes 
the  cake — or  beans.  Recently 
they  received  a  bill  for  20 
cents  from  the  lady,  who  ex- 
plained that  she  became  so 
interested  in  listening  to  the 
program  she  forgot  all  about 
a  mess  of  red  beans  on  the 
kitchen  stove,  and  consequent- 
ly they  burned  and  had  to  be 
thrown  out.  She  said  she  felt 
that  if  the  program  had  not 
been  on  the  air  at  that  time 
she  would  have  saved  her 
beans,  and  hence  the  station 
should  compensate  her — 
which  it  did  with  an  immedi- 
ate check  for  20  cents,  on 
which  she  probably  will  have 
to  pay  a  10-cent  exchange 
fee,  however. 


Between  Halves 

AIRED  at  half-time  during  foot- 
ball games,  Quarterback's  Quiz  has 
started  on  KVOO,  Tulsa,  Okla.  Lis- 
teners send  in  questions  on  football 
in  sets  of  five,  along  with  a  grid 
problem  designated  as  a  "quarter- 
back's quandary".  Eddie  Coontz, 
color  announcer  of  Tulsa  U  broad- 
casts, strolls  through  the  stadium 
crowd  and  asks  questions,  two  to  a 
spectator,  as  well  as  periodically 
presenting  the  special  "quandary". 
Clarkes  Clothiers,  sponsor  of  the 
program,  awards  merchandise 
prizes  for  acceptable  questions  and 

correct  answers. 

*  *  * 

Front  Line  Background 
MAJ.  LEONARD  H.  NASON, 
U.  S.  Army  Cavalry,  retii-ed,  well- 
known  author  of  novels  and  short 
stories  of  the  last  war,  on  Nov.  13 
started  a  series  of  broadcasts  on 
MBS,  devoted  to  presenting  the 
military  analysis  and  background 
of  the  action  of  Europe's  armies. 
Broadcast  on  Mondays,  9:15  to 
9:30  p.  m.,  each  program  will  re- 
view the  military  activities  of  the 
previous  week. 

Arithmetical  Prizes 

LISTENERS  add  up  all  numbers 
mentioned  on  the  quarter-hour 
weekly  Add  'Em  &  Win  show  on 
WDAY,  Fargo,  and  send  in  their 
answers  in  competition  for  the  six 
dollar  prize  offered  every  week  for 
the  correct  total.  If  the  exact  total 
is  not  sent  in,  the  award  accumu- 
lates week  by  week  until  someone 
wins. 

*  *  * 
How  to  Loaf 

SERIES  titled  What  Can  I  Do? 
has  started  on  WBBM,  Chicago, 
with  the  purpose  of  giving  listen- 
ers hobby  slants  and  hints  on  how 
to  spend  their  leisure.  A  recent 
show  was  given  to  a  discussion  of 
making  Christmas  gifts  and  decora- 
tions. The  series  is  aired  under  aus- 
pices of  the  local  Park  District  and 
Public  Library. 

*  *  ❖ 

Based  on  Sound 
SOUND  EFFECTS  play  a  major 
part  in  the  new  thrice-weekly  quar- 
ter-hour serial.  Adventure  Ahead, 
on  Don  Lee  Broadcasting  System, 
Los  Angeles.  Written  by  Gilbert 
Doud  Jr.,  the  program  is  drama- 
tized in  sound  and  music  by  Bob 
Mitchell,  organist.  Dave  Young 
handles  the  narration. 
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Lynchburg  House 

COOPERATING  with  local  con- 
tractors and  building  supply  deal- 
ers, WLVA,  Lynchburg,  Va.,  built 
a  $6,000  model  home,  built  a  radio 
series  about  it,  and  sold  time  co- 
operatively to  participating  build- 
er-sponsors. Promotion  boosted  the 
FHA  finance  plan  for  home  build- 
ers and  also  directly  advertised  the 
services  of  participating  sponsors, 
who  furnished  their  wares  to 
WLVA  at  regular  prices  and  then 
ploughed  back  part  of  their  receipts 
in  radio  advertising.  WLVA's  spe- 
cial program,  The  Xewlyiveds, 
chronicled  the  first  meeting  of  a 
couple,  their  subsequent  marriage 
and  decision  to  build  a  house,  all 
leading  to  the  descriptions  of  the 
home  actually  being  built  in  a  local 
subdivision.  When  the  residence 
was  completed,  and  the  series  end- 
ed, WLVA  sold  it  at  cost  price. 

War  Serial 
RADIO  serial  following  day-to-day 
wars  news  developments  is  True 
Adventures  of  Gary  &  Jill  on  Texas 
State  Network.  Using  UP  news 
dispatches,  Jimmy  McClain,  assist- 
ant production  manager,  WTites  the 
show,  shifting  his  characters  about 
the  European  scene  as  the  center 
of  war  interest  changes.  Gary  and 
Jill  are  newspaper  correspondents 
on  the  various  spots.  A  thread  of 
romance  makes  the  series  a  sugar- 
coated  resume  of  foreign  develop- 
ments. 

*  *  * 
Current  News  Background 
SUMMARIES  of  current  history, 
designed  to  correlate  world  events 
for  the  listener  by  supplying  his- 
torical background,  are  furnished 
on  Military  Digest,  heard  weeklv  on 
WMEX,  Boston.  Capt.  Wallace  F. 
Safford,  formerly  of  the  U.  S. 
Army,  is  commentator. 

^      ^  ^ 

Reddy's  Tips 
SPECIALIZING  in  local  news,  the 
Reddy  Kilowatt  Netvs  program 
sponsored  thrice-weekly  on  KFRO, 
Longview,  Tex.,  by  Southwestern 
Gas  &  Electric  Co.  pushes  direct 
sales  of  electrical  appliances  by 
reminding  subscribers  such  pur- 
chases may  be  made  on  light  bills. 

INTERVIEWS  with  well-known 
persons  in  the  music  world,  con- 
ducted by  Mrs.  M.  C.  Sloss,  mem- 
ber of  the  board  of  governors  of  the 
San  Francisco  SjTnphony  Assn., 
are  pro\nded  on  the  new  Know  Your 
Symphony  series  on  KPO,  San 
Francisco. 


HARTFORD^CONN 

Xmas 

Take  WDRC's  gift 
of  1   million  bonus 
circulation,  and  use  it 
to  sell  your  product  this 
Xmas.  \5"ire  or  phone  for 
availabilities,  because  there 
isn't   much   time   left  that's 
available.    Too    many  ad- 
vertisers who  use  "WDRC 
day    in,  day  out,  renew 
their  contracts  year  in. 
year  out.  They  know 
'acre   is   a  Santa 
C  1  a  u  s. 


BASIC  STATION  OF 
COLUMBIA-BROADCASTING  SYSTEM 

National  Representatives 
PAUL  Hfe  R-WMER  COMPANY 


PRIZES  awarded  juvenile  enter- 
tainers on  the  Popularity  Contest 
series  sponsored  on  WSGN,  Birm- 
ingham, Ala.,  by  the  local  Parisian 
store  to  push  Red  Goose  Shoes  for 
children  include  Scotty  pups  and 
this  Crosley  auto.  Talented  local 
youngsters  are  presented  on  the 
program  each  Saturday  morning, 
and  listeners  vote  for  their  favor- 
ites, winners  receiving  a  puppy 
each  w'eek — eight  have  been  given 
away  to  date — and  the  car,  which 
will  be  awarded  at  Christmas,  as 
grand  prize.  Perched  in  the  tonneau 
is  one  of  the  recent  winners  hold- 
ing an  armload  of  prize  Scotties. 

Doorbell  Ringer 

FOR  its  new  copyrighted  feature. 
Lucky  Doorbell,  KPAC,  Port  Ar- 
thur, Tex.,  sends  a  representative 
into  the  local  residential  section  15 
minutes  before  each  broadcast  to 
inquire  of  housewives  if  their  pan- 
tries contain  the  sponsor's  prod- 
ucts. First  three  homes  with  the 
product  receive  cards  entitling  each 
housewife  to  free  merchandise 
awards.  Their  names  are  phoned  to 
studio  in  time  to  be  tied  in  with 
current  show,  which  is  built  around 
the  "ringing  doorbell"  and  a  wom- 
an commentator. 

^  * 

Food  Oddities 

ODDITIES  in  foods  are  chronicled 
on  a  new  program,  heard  weekly 
on  WJSV,  Washington,  by  Bob  Pil- 
grim, who  draws  the  "Food  for 
Thought"  cartoons  appearing  in 
Family  Circle  magazine.  Cartoonist 
Pilgrim  is  assisted  by  Elinor  Lee, 
WJSV  home  economist. 

*      *  * 

For  Rent 

RENTAL  listings  are  provided 
regularly  on  the  new  Home  Finders 
Bureau,  heard  on  KGMB,  Hono- 
lulu, under  participating  sponsor- 
ship by  local  realtors. 


Localized  Motif 
WITH  Herb  Allen  as  narrator,  and 
Wesley  Tourtellotte,  organist,  fur- 
nishing musical  background,  KECA, 
Los  Angeles,  has  started  a  unique 
weekly  quarter-hour  program  titled 
Meanwhiling.  It  is  built  around  the 
scenes  and  sights  of  widespread 
Los  Angeles.  Interwoven  with  col- 
orful descriptions  of  various  lo- 
cales, are  intimate  human-interest 
stories  of  people  and  drama  of  their 
lives.  Dave  Nowinson  is  writer  of 
the  series. 

Bav  State  Progress 
THE  192  Mutual  Savings  Banks  of 
Massachusetts  have  started  their 
second  season  sponsoring  Massa- 
chusetts on  the  March,  heard  week- 
ly on  WBZ-WBZA,  Boston-Spring- 
field. The  program  dramatizes  the 
lives  of  famous  Massachusetts  peo- 
ple and  important  historical  events 
of  the  commonwealth.  An  inter- 
view with  a  well-known  person 
closes  each  program. 

Mah  Jong  Revived 

THE  Chinese  tile  game  Mah  Jong, 
highly  popular  some  years  ago,  is 
staging  a  comeback  on  a  series  of 
twice-weekly  five-minute  programs 
on  WHN,  New  York,  during  which 
Dorothy  Meyerson,  author  of  many 
books  on  the  game,  teaches  the  ra- 
dio audience  its  intricacies. 
*      *  * 

From  the  News 

NEWS  quiz.  Do  You  Read  the 
News?,  on  WIOD,  Miami,  offers 
cash  prizes  to  studio  audience  con- 
testants for  answers  to  questions 
taken  from  clippings  of  the  preced- 
ing week's  editions  of  the  Miami 
Daily  News,  sponsor  of  program. 

Day  of  Thanks 

DRAMATIZATION  of  the  history 
of  Thanksgiving  Day,  with  an  im- 
migrant about  to  become  an  Ameri- 
can citizen  as  guest  of  honor,  will 
be  presented  on  NBC-Blue  on  the 
hour-long  Thanks  to  America  pro- 
gram Nov.  23,  part  of  the  series 
NBC  is  dedicating  to  the  develop- 
ment of  American  civilization. 

Worse  and  More  of  It 

PRIZES  are  offered  listeners  for 
ideas  on  how  to  make  cornier  than 
ever  the  World's  Worst  Program, 
heard  on  WIBG,  Glenside,  Pa. 


WHN 

TRANSCRIPTION 
SERVICE 

1540  BROADWAY,  N.  Y.  C. 
BRyant  9-7800 


I- 


 — .w  fJtO- 

Srams  or  announcemenfs 
soar  fo  new  highs  in  re- 
corded reproducfion  when 
made  fhe  WHN-Fairchifd 
Precision  way.  You'll  say 
the.r  brilMant  qualify  sur- 
passes hlgher-priced  proc- 
esses.  but  the  low  cost 
wjfl  amaze  you.  Ask  for 
transcription  rate  card. 


'THE  BEST  PUBLIC 
SERVICE  IS  THE 
BEST  BUSINESS". 

This  is  the  code  followed  by 
WBIG,  in  Greensboro,  and  the 
reason  that  WBIG  has  a  great 
and  loyal  audience  for  eight- 
een hours  a  day.  Now  with 
new  equipment  and  new  ap- 
proved site,  WBIG  broadcasts 

5000  Watts  Day 
1000  Watts  Night 


WBIG  is  the  domi- 
nant station  in  the 
richest  and  most 
populous  area  in  the 
South.  Greensboro, 
North  Carolina, 
home  city  of  WBIG, 
centers  a  fifty  mile 
radius  that  shows 
more  automobile 
registrations,  more 
population,  more 
annual  wages  paid 
and  greater  value  of 
manufactured  prod- 
ucts than  any  like 
area  surrounding 
any  other  southern 
city. 

Write  Edney  Ridge, 
director,  for  "3 
GREAT  MAR- 
KETS". It's  free  f  or 
the  asking. 


S 


COLUMBIA\ 


AFFILIATE 


GREENSBORO.N.C. 

George  P.  Hollingbery  Co., 
National  Representatives 
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'^pjxrifitfnefitf 


Combined  Network  Billings  in  October 
Reach  All-Time  Record  of  $8,014,128 


McKESSON 
Sherman  K. 


&  ROBBINS,  Bridgeport,  to 
Ellis,  New  York,  for  Calox 
Tooth  Powder,  and  J.  D.  Tarcher  Co., 
New  York,  for  Albolene  Solid  Cleansing 
Cream,  Yodora  Deodorant  Cream  and 
Soretone  Rubbing  Liniment.  Bowman  & 
Columbia.  New  York,  continues  to  handle 
all  liquor  advertising.  No  plans  have  been 
made. 

FLORIDA  CITRUS  Exchange,  Tampa, 
Fla.  (Florigold,  Seald-Sweet  fruits),  to 
Irwin,  Wasey  &  Co.,  New  York.  Radio  will 
be  included  in  the  advertising  plans  which 
are  still  indefinite. 

CUDAHY  PACKING  Co.,  Chicago  (Brev 
shortening),  to  Blackett-Sample-Hummert, 
Chicago. 

WORCESTER  SALT  Co.,  New  York,  to 
Sherman  K.  Ellis,  New  York.  No  plans 
made  yet. 

BIOFOODS  Corp.,  New  York,  to  Deutsch 
&  Shea,  New  York,  for  Palm-Co  Cocoa- 
nut  Milk.  Radio  will  be  used  later  this 
year. 

FAIRFIELD  Mfg.  Corp.,  New  York 
(Packard  shavers),  to  Al  Paul  Lefton  Co., 
N.  Y. 

GEBHART  CHILI  POWDER  Co.,  San  An- 
tonio, to  Pitluk  Adv.  Co.,  San  Antonio. 
R.  M.  HOLLINGSHEAD  Corp.,  Camden,  to 
H.  B.  LeQuatte,  New  York,  for  Whiz  house- 
hold waxes  and  polishes.  No  advertising 
plans  made  as  yet. 

PEGASUS  CLUB,  Rockleigh,  N.  J.  (polo 
club),  to  Gans  Adv.  Agency,  Newark. 
Currently  using  WNEW,  New  York,  nightly 
with  quarter-hour  programs,  and  other  sta- 
tions may  be  added. 

BREWING  Corp.  of  America,  Cleveland 
(Carling's  beer  &  ale),  to  Campbell-Ewald 
Co.,  N.  Y. 

HOTELS  STATLER  Co.,  New  York,  to 
Young  &  Rubicam,  N.  Y. 
BERG-WILLIAMS  Corp.,  New  York  (Dura- 
Perl  Powdered  Dentifrice) ,  to  Morgan 
Reichner  &  Co.,  N.  Y.  Radio  probably  will 
be  used  after  first  of  the  year. 


COMBINED  time  sales  of  the 
major  networks  during  October 
reached  a  new  all-time  high  of 
$8,014,128,  bringing  the  cumulative 
total  for  the  year  to  $66,946,748, 
with  less  than  $5,000,000  more 
needed  to  pass  the  total  for  the 
complete  12  months  of  1938.  The 
October  total  was  23.1%  ahead  of 
the  $6,509,130  combined  total  for 
the  same  month  of  last  year  and 
for  the  ten-month  period  this  year's 
cumulative  total  surpassed  the 
$58,261,641  mark  at  this  time  last 
year  by  14.9%. 

Individually,  all  networks  at- 
tained new  highs  for  the  year  in  Oc- 
tober. CBS  showed  the  largest  gain 
over  October  1938,  both  in  dollars 
and  in  percentage,  with  $3,366,654, 
an  increase  of  41%  over  the  $2,- 
387,395  billed  in  the  same  month 
of  last  year.  For  the  10-month 
period,  CBS  billings  totaled  $27,- 
532,088,  23.1%  more  than  the  $22,- 
362,927  billed  during  the  same 
period  of  1938. 

Mutual's  October  total  of  $428,- 
221  topped  its  $347,771  of  1938  by 
23.1%,  slightly  higher  than  its  av- 
erage increase  of  20.8%  for  the 
vear  to  date,  when  1939  cumulative 
billings  of  $2,685,038  are  compared 
with  1938  billings  of  $2,222,026. 

NBC's  October  total  of  $4,219,253 
may  be  broken  down  into  $3,321,128 
of  Red  Network  billings  and  $898,- 
125  of  Blue  billings.  For  the  ten- 
month  period.  Red  time  sales  to- 
taled $28,442,130  and  Blue  sales 
$8,287,492,  making  an  NBC  cumu- 


At  the 
Stroke  of  ONE! 


.  .  .  the  roar  of  a  plane's  motor  announces 
the  DAWN  PATROL  to  Detroit's  revelers 
and  night  shifts. 

This  three-hour  program  of  entertainment  is 
dedicated  to  the  patrons  of  the  thousands  of 
all-night  restaurants,  gasoline  stations,  drug 
Stores  and  bars  in  this  area.  People  who  can 
buy  anything  from  razor  blades  and  cigar- 
ettes to  motor  cars  and  yachts. 

Popular?  .  .  Successful?  Emphatically,  yes. 
But  let  Joe  McGillvra  tell  you  about  it 
and  the  attrac- 


tive LOW  RATES 
—  or  phone,  wire 
or  write 


5000  WATTS  •  CLEARED  CHANNEL 


3300    UNION    GUARDIAN    BUILDING     •  DETROIT 


lative  total  of  $36,729,622,  passing 
last  year's  ten-month  total  of  $33,- 
676,688  by  9.1%. 

Gross  Monthly  Time  Sales 
NBC 


%  Gain 

19S9      over  19S8 

19S8 

Jan.   

 $4,033,900 

6.3% 

$3,793,516 

Feb.  — 

  3,748,695 

7.2 

3,498,053 

March 

4,170,852 

9.6 

3,806,831 

April   

  3,560,984 

7.6 

3,310,605 

May 

3,702,102 

8.4 

3,414,200 

June 

3,382,404 

5.7 

3,200,569 

July   

—  3,283,555 

11.0 

2,958,710 

Aug. 

3,312,570 

12.6 

2,941,099 

Sent.  

 3,315,307 

11.3 

2,979,241 

Oct. 

4,219,253 

11.8 

3,773,964 

CBS 

Jan.                   2.674,057  —7.1 

Feb.                   2,541,542  —5.2 

March              2,925,684  — 3.6 

April                 2,854,026  17.7 

May                   3,063,329  25.4 

June                 2,860,180  34.8 

July                  2,311,953  69.1 

Aug.                   2,337,376  64.2 

Sept.                  2,563,132  60.0 

Oct.                   3,366,654  41.0 

MBS 


2,879,945 
2,680,335 
3,034,317 
2,424,180 
2,442,283 
2,121.495 
1,367,357 
1,423,865 
1,601,755 
2,387,395 


315,078 

16.7 

269,894 

276,605 

9.2 

253,250 

30€,976 

31.8 

232,877 

262,626 

38.6 

189.646 

234,764 

20.9 

194,201 

228,186 

12.7 

202,412 

216,583 

29.6 

167.108 

205,410 

24.7 

164,62€ 

210.589 

5.1 

200.342 

428,221 

23.1 

347,771 

Fixed  Fee  for  Fights 

NBC  has  notified  all  its  affiliates 
carrying  the  fight  broadcasts  spon- 
sored by  Adam  Hats,  New  York, 
that,  effective  with  the  Ambers- 
Armstrong  fight  on  Dec.  1,  they 
will  receive  one  half-hour's  com- 
pensation regardless  of  the  time 
consumed  by  the  fight.  The  network 
has  been  paying  stations  full  time 
up  to  the  nearest  five  minues  hei'e- 
tofore,  with  some  fights  lasting 
only  a  few  minutes  while  some 
have  run  as  long  as  an  hour. 

AUGUST  J.  BRUHN,  Los  Angeles 
manager  of  McCann-Erickson,  was 
elected  chairman  of  Pacific  Council, 
American  Association  of  Advertising 
Agencies,  at  its  annual  convention  at 
Del  Monte,  Gal.,  late  in  October. 
Bruhn,  who  has  been  with  McCann- 
Ericiison  Inc.  for  more  than  20  years, 
is  also  Pacific  Coast  member  of  the 
AAAA  national  executive  board.  W. 
H.  Horsley,  president  of  the  Pacific 
National  Adv.  Agency,  Seattle,  was 
re-elected  vice-president  of  the  Council, 
with  Dan  B.  Miner  of  Dan  B.  Miner 
Co..  Los  Angeles,  continuing  as  secre- 
tary-treasurer. 


PROCTER  &  GAMBLE 
SHIFTim  SERIALS 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, on  Nov.  13  shifted  the 
broadcast  time  of  nine  NBC  pro- 
grams, added  one  program  to 
NBC-Blue,  and  shifted  and  added 
stations  to  two  CBS  programs,  all 
heard  Monday  through  Friday,  as 
follows : 

On  the  Red  Network,  Vic  and  Sade 
(Crisco)  shifts  from  4:30-4:45  p.m.  to 
3:45-4  p.m.;  Road  of  Life  (Chipso),  from 
11:45-12  noon  to  11:15-11:30  a.m.;  House- 
boat Hannah  (Lava  soap),  from  11:45-12 
noon  to  11:15-11:30  a.m.;  Against  the 
Storm  (Ivory  soap),  from  5:15-5:30  p.m.  to 
11  :30-11  :45  a.m.;  Midstream  (Teel),  from 
4:45-5  p.m.  to  5:15-5:30  p.m.  On  the  Blue 
Network,  Right  to  Happiness  (Ivory  .soap), 
from  11:15-11:30  a.m.  to  10:15-10:30  a.m.; 
The  Story  of  Mary  Marlin  ( Ivory ) ,  from 
11-11:15  a.m.  to  10:30-10  :45  a.m.;  Pepper 
Young's  Family  (Camay),  from  11:30- 
11:45  a.m.  to  11-11:15  a.m.;  Guiding  Light 
(Ivory),  from  3:45-4  p.m.  to  11:45-12  noon, 
and  added  Midstream  (Teel)  to  the  Blue, 
10:45-11  a.m.  The  company  also  added  12 
stations  to  Vic  &  Sade  on  NBC-Eed. 

On  CBS,  Road  of  Life  (Chipso  and  Oxy- 
dol),  1  :30-1:45  p.m.,  and  This  Day  Is  Ours 
(Crisco),  1:45-2  p.m.  have  exchanged  times. 
Sixteen  stations  were  added  to  Road  of  Life, 
making  a  total  of  39,  and  11  stations  added 
to  This  Day  Is  Ours,  totaling  48. 

Blackett-Sample-Hummert,  Chi- 
cago, handles  the  Lava  soap  ac- 
count; H.  W.  Kastor  &  Sons,  Chi- 
cago, handles  Teel  dentifrice;  Ped- 
lar &  Ryan,  New  York,  handles 
Camay  soap,  Chipso  and  Oxydol, 
and  Compton  Adv.,  New  York,  is 
agency  for  all  the  other  above  men- 
tioned products. 


Durstine  Account 

ROY  S.  DURSTINE,  president  of 
his  own  agency,  formed  last  Au- 
gust in  New  York,  has  announced 
the  first  new  account  and  special 
commissions  to  be  handled  by  the 
agency.  The  account  is  Red  Rock 
Bottlers,  Atlanta,  a  50-year  old 
company  which  recently  issued 
franchises  to  bottlers  in  various 
parts  of  the  country  for  Red  Rock 
Cola  and  Fruit  Flavors.  The  agency 
will  also  do  general  advisory  work 
for  the  Borden  Co.,  New  York,  and 
will  be  retained  by  Oppenheim,  Col- 
lins &  Co.,  New  York  department 
store,  for  merchandising  and  ad- 
visory work.  Recent  additions  to 
the  agency's  staff  include  W.  F. 
Wolfe,  formerly  of  Swift  &  Co., 
Andrew  Jergen's  Co.,  and  BBDO 
for  marketing  work;  Irma  Phoryl- 
les,  formerly  of  Jane  Engel,  New 
York  (dress  shop),  as  copywriter, 
and  Harvey  A.  Spooner,  previously 
of  BBDO,  as  art  director. 


KSFO,  San  Francisco,  has  announced 
a  general  increase  of  15%,  effective 
Dec.  1,  1939,  over  all  rates  listed  in  its 
Rate  Card  No.  3. 
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JOHN  SHELTOX,  of  the  Chicago 
office  of  ^YOR,  Newark,  sustained  a 
broken  knee  cap  in  an  automobile  ac- 
cident Oct.  28.  Mr.  Shelton  is  conva- 
lescing in  Mercy  Hospital  following  an 
operation  on  his  knee. 

CMHD,  Caibarien,  Cuba,  has  appoint- 
ed Broadcasting  Abroad,  New  York, 
as  its  representative  in  the  United 
States  and  Canada. 

JOHN  LIVINGSTON,  Pacific  Coast 
manager  of  International  Radio  Sales, 
station  representatives,  recently  moved 
his  headquarters  from  Los  Angeles  to 
the  Hearst  Bldg.  in  San  Francisco,  di- 
viding time  between  the  two  cities. 

HOMER  OWEN  GRIFFITH,  Holly- 
wood, has  been  appointed  Southern 
California  representative  of  KJBS. 
San  Francisco,  effective  Dec.  1,  and 
West  Coast  representative  of  KID, 
Idaho  Falls,  Idaho. 


Ready  to  Shoot 

RADIO  director's  dream  was 
realized  recently  by  C.  L. 
Menser,  of  the  Gardner  Adv. 
Co.,  Chicago,  when  he  started 
the  Ralston-Purina  script  se- 
ries Adventures  of  Tom  Mix 
on  NBC-Blue.  In  his  hand 
were  65  complete  scripts 
written  by  Charles  Tazewell, 
representing  13  weeks  on  the 
air.  "The  actors  know  far  in 
advance  when  they  appear  on 
the  show  and  the  director's 
work  is  about  cut  in  half," 
Mr.  Menser  said. 


WSAL  Hearing 

HEARING  on  revocation  proceed- 
ings against  WSAL,  Salisbury,  Md., 
were  automatically  issued  Nov.  9 
when  Frank  M.  Stearns,  licensee  of 
record  for  the  station,  filed  a  hear- 
ing request  with  the  FCC.  Under 
the  show  cause  order  against  the 
station,  alleging  fraud  and  failure 
to  make  a  "full  disclosure"  in  the 
original  station  application,  a  hear- 
ing is  automatic  [Broadcasting 
Nov.  1].  Simultaneously,  the  FCC 
had  designated  for  hearing  renewal 
applications  of  WQDM,  St.  Albans, 
Vt.,  and  WBAX,  Wilkes-Barre,  Pa., 
with  Glenn  D.  Gillett,  Washington 
consulting  engineer,  mentioned  by 
virtue  of  acquisition  of  financial 
interests  in  the  stations. 


Fox  to  Raymer 

J.  LESLIE  FOX,  well-known  mid- 
western  broadcaster  who  retired 
from  radio  more  than  a  year  ago, 
has  joined  Paul  H.  Raymer  Co.  and 
has  established  an  office  in  Los  An- 
geles for  the  representation  firm. 
His  headquarters  are  530  West 
Sixth  St.  For  the  last  year  Mr.  Fox 
has  operated  a  Sweet  Shop  in  sub- 
urban Los  Angeles.  He  was  for- 
merly general  manager  of  KFH, 
Wichita,  and  afterward  served  in 
executive  capacities  with  such  sta- 
tions as  WSM,  Nashville;  WMCA, 
New  York,  and  KMBC,  Kansas 
City. 


LATEST  of  the  sport  celebrities  to 
make  his  debut  as  a  radio  sports  com- 
mentator is  Benny  Friedman,  former 
Michigan  Ail-American  quarterback 
and  coach  of  the  City  College  of  New 
York  football  team,  who  began  a  ser- 
ies of  quarter-hour  programs.  The  Sun- 
day Morning  Sports  Page,  on  Nov.  12 
on  WMCA,  New  York. 


ace 


rmy 


WWVA  listeners 

— charged  the  Wheeling  Market  Auditorium 
Saturday,  October  14,  to  see  50  of  their 
"friendly"  entertainers  present  the  Sixth  An- 
nual WWVA  Harvest  Home  Festival  Jamboree. 
It  was  the  349th  Saturday  night  presentation  of 
"The  greatest  show  on  the  air  for  a  quarter"! 
It  was  a  peace  army  we  will  not  soon  forget — 
it  was  an  army  of  friends  that  would  have  been 
a  tribute  to  any  cause.  It  is  the  same  army  of 
"faithfuls",  and  many  more,  that  make  WWVA 
"The  Friendly  Voice  From  Out  of  the  Hills  of 
West  Virginia"  a  real  buy  in  results. 


^Plus  the  hundreds  that  could 
not  gain  admittance. 


Work  Starts  on  Addition 
To  CBS  Holly>^  ood  Plant 

CBS  has  started  construction  of  a 
new  $200,000  building  which  will 
house  two  additional  studios,  ad- 
joining the  present  Hollywood 
structure  at  Sunset  Blvd.  and  Cow- 
er st.  The  new  building,  designed 
by  John  and  Donald  B.  Parkinson, 
Los  Angeles  architects,  will  require 
approximately  four  months  to  erect, 
and  is  to  be  opened  to  the  public 
March  1,  1940,  according  to  Donald 
W.  Thornburgh,  CBS  Pacific  Coast 
vice-president.  The  structure  will 
harmonize  vnth.  the  modern,  func- 
tional style  of  the  main  studios  and 
executive  building  of  CBS,  which 
were  opened  April  30,  1938. 

Dimensions  of  the  two-story  ad- 
dition will  be  135  by  105  feet.  It 
will  be  located  directly  east  of  Co- 
lumbia Square  Playhouse,  with  en- 
trance to  the  new  studios  facing 
the  patio  on  Sunset  Blvd.  New 
studios  will  be  soundproofed  and 
equipped  with  the  latest  RCA 
broadcasting  facilities.  Stages  will 
be  50  by  36  feet  and  each  studio  is 
to  seat  approximately  400  persons, 
all  on  the  first  story  level.  Second 
floor  of  the  air-conditioned  build- 
ing will  be  laid  out  for  script  de- 
partment offices,  public  lounges  and 
dressing  rooms  for  artists.  CBS 
neon  signs  will  grace  the  building 
corners  at  both  Gower  st.  and 
Harold  Way. 


Ford  Cancels  CBC 

FOLLOWING  the  ruling  by  the 
Canadian  Broadcasting  Corp.  that 
radio  talks  of  W.  J.  Cameron  on 
the  Ford  Sunday  Evening  Hour  on 
CBS  would  no  longer  be  broadcast 
on  CBC  stations  [Broadcasting, 
Nov.  1],  Wallace  R.  Campbell,  pres- 
ident of  Ford  Motor  Co.  of  Canada, 
announced  that,  effective  Oct.  29, 
the  entire  program  "will  no  longer 
be  heard  on  CBC,  because  Mr.  Cam- 
eron's talks  are  a  vital  part  of  the 
Sunday  Evening  Hour."  The  CBC 
had  issued  a  statement  that  the 
Cameron  talks  were  barred  because 
"The  CBC  Board  of  Governors  de- 
cided a  year  ago  that  broadcasts  of 
opinion  or  comment  on  current  con- 
troversial affairs  were  not  eligible 
for  commercial  sponsorship." 


Biggest  Blue  Hookup 

GENERAL  FOODS  Corp.,  New 
York,  on  Nov.  20  will  start  Young 
Dr.  Malone  five-weekly  quarter- 
hour  dramatic  series  on  the  largest 
daytime  group  of  NBC-Blue  sta- 
tions now  used,  totaling  57.  Heard 
11:15-11:30  a.  m.,  the  program  will 
promote  Post's  4090  Bran  Flakes 
on  53  of  the  stations  and  Huskies 
on  the  remaining  four.  Tested  via 
transcription  this  summer  on  15 
stations,  the  series  will  also  be 
heard  on  17  stations  at  varied 
times  on  World  transcriptions.  Ben- 
ton &  Bowles,  New  York,  is  agency. 


Latin  American  Gains 

AMERICAN"  advertising  on  Latin 
American  stations  has  increased  in  the 
past  few  weeks,  according  to  Conquest 
Alliance,  New  York,  foreign  station 
representative.  Although  American  ex- 
porters are  stiU  cautious  about  making 
commitments  and  are  carefully  study- 
ing figures  on  imports  before  and  since 
the  European  War,  the  possibility  of 
heavy  imports  to  the  South  and  Cen- 
tral American  countries  has  increased, 
especially  in  the  drug  and  heavy  ma- 
chinery field.  No  definite  accounts  us- 
ing the  stations  could  be  learned,  but 
future  months  should  show  additional 
business  for  the  stations,  the  foreign 
representatives  stated. 


by  KMBC  Staff 
Artists— playing 
to  nearly  half  a 
million  people- 
have  been  booked 
so  far  th|s  year 

mthin  KMBCalling 
distance  •  •  •  all 
but  47  outside 
Greater  K.C.! 
• 

And  everi]  act  suffering 
"Candidate's  Wrist" 
from  shaking  hands 
with  their  farmer  friends 
in  the  nation's  FIRST 
cash  wheat  market ! 
• 

Ask  Free  &  Peters  for 
the  whole  exciting  story 
of  KMBC's  Farm  Pro- 
grams: 5  AM  to  6:45 
AM,  Mon.  through  Sat.; 
12  Noon  to  12:30  PM, 
Mon.  through  Sat.; 
Brush  Creek  Follies,  10 
to  11  Saturday  night! 
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5,000  WATTS  "w™vr 

COLUMBIA  Station  at  Eleven-Sixty 
on  2,085,666  Radio  Dials 

JOHN  BLAIR  CO  —  National  Representatives 


KMBC 

OF  KANSAS  CITY 

The  Program  Building 
and  Testing  Station 
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^  CONGRATULATIONS. 
MC?.  ADVERTISER  !■•  AN 
EV^TRA  DIVIDEND.'/ 


MONTANA'S  MOST  DENSELY 
POPULATED  AREA 

Cen<  Furjtion  S  Co.,  Reprcicnt(tiv< 


This  picture  reproduced  on  cop- 
per will  be  sent  you  on  request. 


PEXX  TOBACCO  Co.,  Wilkes-Barre, 
Pa.,  on  November  9  contributed  the 
Vo.T  Pop  program  on  CBS  to  the  as- 
sistance of  the  United  Hospital  Cam- 
paign of  New  York,  with  Wally  But- 
terworth  and  Parks  John.son  conduct- 
ing the  program  from  the  interne's 
recreation  room  of  New  York's  Roose- 
velt Hospital.  Later  that  evening  the 
team  presented  another  special  broad- 
cast for  the  Campaign  on  WMCA. 
New  York,  10-10:30  p.  m.  Ruthrauff 
&  Ryan.  New  York,  handles  the  ac- 
count. 

ON  ARMISTICE  Day,  Nov.  11,  NBC 
and  MBS  broadcast  the  noonday  serv- 
ices at  the  Tomb  of  the  Unknown 
Soldier,  Arlington  Cemetery,  held 
under  auspices  of  the  American  Le- 
gion. CBS  presented  a  special  interna- 
tional broadcast  at  noon  under  aus- 
pices of  the  Carnegie  Endowment  for 
International  Peace,  with  five  states- 
men speaking  from  New  York,  Ha- 
vana, Rio  de  Janeiro,  Panama  City 
and  Washington.  D.  C.  Bill  Henry. 
CBS  correspondent  with  the  British 
expeditionary  forces  in  France,  gave 
a  description  of  the  signing  of  the 
World  War  Armistice,  21  years  ago, 
on  the  CBS  nightly  news  broadcast. 
Today  in  Europe,  on  Nov.  10. 
KHUB.  Watsonville,  Cal..  to  supple- 
ment the  local  demand  for  footbaU 
broadcasts,  partly  satisfied  by  network 
coverage  of  big  games,  sends  a  crew 
to  games  of  the  local  high  school  and 
junior  college  to  transcribe  play-by- 
play descriptions,  which  are  then  re- 
broadcast  in  the  evening.  The  special 
events  crew,  including  Gordon  Roth, 
.Tack  Wagner  and  Manager  Marion  S. 
Walker,  has  traveled  as  far  as  125 
miles  from  Watsonville  to  cover 
games  of  the  local  teams  this  season. 


AND  coirmAMY 


NEUI  YORK 
DETROIT 
CHICRGO 
SRN  FRANCISCO 

■  * 

RRDIO  STRTION 
REPRESENTRTIVES 


SONS  AND  DAUGHTERS  of  WHB  staff  members  were  guests  of  honor 
at  a  studio  party  in  Kansas  City  late  in  October.  Program  Director  Dick 
Smith  and  Announcer  Les  Jarvies  interviewed  the  kids  and  their  parents, 
all  of  which  was  recorded  and  filed  away  for  future  reference.  Posing 
are  (seated,  I  to  r)  John  Nelson  Rupard  Jr.  (son  of  J.  Nelson  Rupard, 
program  supervisor);  Judith  Ann  Hall  (Ed  Hall,  opei-ator);  Suzanne 
Straight  (M.  H.  Straight,  Kansas  City  sales  manager);  Virginia  Lew 
Baird  and  Sara  Jane  Baird  (Lew  Baird,  operator);  Penny  Riley  Wolfe 
(with  Dorothy  Lee  Riley,  vocalist);  Bobby  Gene  Moore  (Gene  Moore, 
organist,  with  Mrs.  Moore);  Bruce  Parker  Hull  Jr.,  (with  Marge  Turner 
Hull,  vocalist).  Standing  are  Phyllis  Mary  Baird  (Lew  Baird);  Glenn 
Wise  (Pearl  Wise,  traffic  manager);  Frances  Jane  Rupard  (J.  Nelson 
Rupard);  Louise  Stanford  (step-daughter  of  Virg  Bingham,  pianist); 
Charles  Goldenberg  (Henry  Goldenberg,  chief  engineer);  Alan  Yorke 
Smith  and  Jane  Smith  (Dick  Smith,  program  director);  Jim  Nutter 
(Frank  Nutter,  salesman);  Heywood  Hodder  Davis  (Don  Davis,  presi- 
dent) .  John  T.  Schilling,  WHB  general  manager,  conceived  the  party  idea. 


EIGHT  noted  NBC  dance  orchestras 
rotating  in  20-minute  shifts,  will  pro- 
vide dance  music  following  the  concert 
to  be  held  Nov.  27  at  Madison  Square 
Garden,  New  York,  for  the  benefit  of 
the  Musicians  Fund  of  Local  802  of 
the  AFM.  Tlie  concert  will  be  con- 
ducted by  Dr.  Frank  Black,  NBC 
music  director,  with  a  1.50-piece  sym- 
phony orchestra. 

NBC  has  started  the  second  series  of 
discussion  groups  for  its  New  York 
employes  to  give  them  a  more  com- 
plete picture  of  the  company  and  its 
detailed  activities.  Arranged  by  Ash- 
ton  Dunn  of  NBC  personnel  service, 
the  discussions  are  scheduled  through- 
out the  winter,  the  head  of  a  different 
division  of  the  network  giving  a  brief 
talk  at  each  succeeding  session. 

KXOK,  St.  Louis,  has  started  a  new 
winter  series,  Dinner  With  the  Stars. 
originating  at  the  dining  table  of 
members  of  the  cast  of  visiting  Broad- 
way road  shows.  The  program,  pre- 
sented in  cooperation  with  the  local 
American  Theater,  airs  cast's  opinions 
and  conversations  about  the  theater, 
stars  and  plays. 

BRESLAW  BROS.,  furniture  chain 
operating  nine  stores  in  upstate  New 
York  and  buyers  of  station  time  for 
10  years,  has  started  sponsoring  the 
Landt  Trio  in  half-hour  weekday 
shows  on  WGY.  Schenectady.  The 
Landts — Karl.  Dan  and  Jack,  with 
their  accompanist.  Curly  Mahr — have 
moved  to  Schenectady,  planning  a  se- 
ries of  theater  appearances  and  other 
non-conflicting  radio  work. 

TO  DEMONSTRATE  further  the 
ability  of  radio  facsimile  as  an  educa- 
tional force,  WOR,  Newark,  recently 
broadca.st  special  lessons  in  model  air- 
plane building  during  its  nightly  fac- 
simile transmissions.  Prepared  by  John 
Gambling,  conductor  of  the  Model  Air- 
plane program  on  WOR,  and  Stan 
Coe,  the  lessons  included  diagrams  and 
written  text  of  interest  to  model  air- 
plane makers. 

WDRC,  Hartford,  one  of  the  oldest 
broadcasters  in  the  country  and  pio- 
neer Connecticut  unit,  will  celebrate 
its  17th  birthday  anniversary  in  De- 
cember. A  special  birthday  program  is 
being  planned  by  station  executives  to 
commemorate  the  event.  The  station 
was  founded  in  December,  1922,  by 
Franklin  M.  Doolittle. 


SEVERAL  employes  of  KFRO.  Long- 
view.  Tex.,  during  November  are  col- 
lecting their  first  annual  bonus  under 
the  jjlan  inaugurated  a  year  ago  by 
.James  R.  Curtis.  KFRO  president, 
whereby  the  station  set  aside  a  dollar 
each  payday  for  individual  employes, 
yielding  a  .$.50  bonus  at  the  end  of  the 
year.  In  addition  the'  station  has  fur- 
nished each  employe  a  one-year  hos- 
pitalization policy  which  provides  up 
to  35  days  hospital  service  for  em- 
ployes and  their  families. 

CLAIMED  the  oldest  continuous  daily 
sustaining  program  in  the  Southwest, 
the  Early  Bird  morning  feature  of 
WFAA,  Dallas,  on  Nov.  9  celebrated  its 
3,000th  consecutive  broadcast.  The  show 
has  been  carried  without  interruption 
at  7  a.  m.  six  davs  a  week  since  it 
started  March  31.  1930.  Special  show, 
built  around  the  Early  Bird  history, 
was  produced  on  the  anniversary,  with 
Eddie  Dunn,  master  of  ceremonies ; 
Bill  Karn.  announcer,  and  Karl  Lam- 
bert and  the  Early  Bird  orchestra  par- 
ticipating. 

CANADIAN  BROADCASTING 
Corp.  inaugurated  on  Nov.  8  an  official 
time  signal  every  day  at  12  :59  p.  m. 
(EST),  from  the  Dominion  Observa- 
toi-y,  Ottawa.  A  series  of  dots,  mark- 
ing the  second,  are  transmitted.  These 
continue  until  exactly  ten  seconds  be- 
fore 1  p.  m.,  and  are  followed  by  ten 
seconds  silence.  The  beginning  of  the 
long  dash,  following  the  silence,  marks 
exactly  1  p.  m. 


WTAC 

WORCESTER,  MASS. 

In  Worcester  County — WTAG 
is  first  in  signal,  first  in 
listener  preference  and  first 
in  results. 


NBC  BASIC  RED  NETWORK 
YANKEE  NETWORK 

EDWARD  PETRY  &  CO.,  Inc. 

National  Representative 
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WOR.  Xewark,  on  Nov.  8  broadcast 
a  special  program  of  the  ceremonies 
and  last  blast  in  the  Queens-Manhat- 
tan Midtown  Tunnel  when  sandhogs 
working  from  both  ends  of  the  East 
River  smashed  their  way  through 
into  the  opposite  section.  WNYC.  New 
York's  Municipal  station,  presented  a 
special  dramatization,  titled  Holing 
Through,  on  Nov.  7  honoring  the  sand- 
hogs  and  interviewing  some  of  the 
workers. 

THE  Capitol  City  Barn  Dance,  con- 
ducted by  Don  Tolliver  and  heard 
Saturdays  on  WCBS,  Springfield,  111., 
on  Nov.  18  becomes  a  sponsored  show 
and  expands  from  li/^  to  2  hours, 
from  7  to  9  p.m.  The  program  also 
will  be  moved  from  the  150-seat  sta- 
tion studio  to  the  auditorium  of  the 
new  Centennial  Bldg.,  seating  400,  on 
the  State  Capitol  grounds.  The  new 
show's  cast  includes  35  artists,  star- 
ring Carl  Richardson  as  Elmer  This- 
tlebottom  III. 

STAR  RADIO  PROGRAMS,  New 
York,  has  announced  new  subscribers 
to  it_s  Christmas  Tree  of  1939  series 
of  25  half-hour  live  programs,  requir- 
ing one  man  for  production,  as  fol- 
lows: KDYL  WLNH  KOOS  WKST 
KWNO  KRKO  KFJM  WJW  KANS 
WJBC  KSO  KGIR  and  WGTM.  Also 
contracting  for  the  series,  through  the 
company's  Canadian  representatives, 
AU-Canada  Radio  Facilities,  are  sta- 
tions CKMO  CHAB  CJCJ  CFNB 
Si^i  CKCK    CKOV  and 

CFGP. 

TO  BOOST  local  retailers,  WKRC, 
Cincinnati,  is  planning  a  regular  week- 
ly series  of  promotional  programs  for 
the  retail  drug  and  grocery  trade.  Ar- 
rangements are  being  made  with  the 
Cincinnati  Retail  Grocers  &  Meat 
Dealers  Assn.  for  a  Saturday  morning 
!  Kitchen  Quiz  participation  show,  con- 
\  ducted  by  Virginia  List,  of  WKRC's 
j  i^conomij  Kitchen.  Another  program, 
for  Ohio  Valley  druggists,  is  to  feature 
a  story-teller  discussing  little-known 
tacts  in  the  discovery  of  well-known 
drugs.  The  program  also  will  feature 
short  talks  by  local  physicians  on  mod- 
ern uses  of  medicines  discussed.  Promo- 
tion for  both  shows  is  to  include  signs 
and  pictures  in  windows  of  drug  and 
grocery  outlets. 

SECOND  annual  Charity  Show  pro- 
ceeds of  which  go  to  New  York  char- 
ity organizations,  will  be  staged  Nov 
^1  by  Uncle  Don,  conductor  of  child- 
ren s  programs  on  WOR,  Newark  at 
Manhattan  Center,  New  York  The 
two  performances  will  feature  a  short 
play  by  the  Uncle  Don  Hollywood 
<  ontest  winners,  in  addition  to"  guest 
celebrities  of  radio,  stage  and  screen. 

COOPERATING   with   other  North 
Dakota  stations  in  a  .special  series  of 
Golden    Jubilee    broadcasts,  V^^DAY 
Fargo    on  Nov.  2  originated  a  one- 
hour  feature  as  part  of  the  state-wide 
-tX^'l'V^?"'' '•  Using  its  mobile  unit. 
I  HDAl  interviewed  former  Gov  L  B 
-  Hanna  at  his  home  in  Fargo  and  then 
broadcast  a  concert  by  the  Gold  Star 
Band  of  North  Dakota  State  College 
J  Other  stations  participating  in  the 
special  broadcasts  were  KFYR,  Bis- 
I  marck;  KDLR,  Devils  Lake;  KFJM, 
1;  Grand   Forks;    KRMC,  Jamestown- 
]  KGCU,    Mandan;    KLPM.    Minot ; 
I  KOVC,  Valley  City. 


WEATHER  RHYTHM 

WBZ-WBZA  Predictions  Get 
 The  Poetic  Touch  


TRAFFIC  Manager  Gordon  Swan, 
of  WBZ-WBZA,  Boston-Springfield, 
adds  a  touch  of  showmanship  to  the 
stations'  weather  reports.  Station 
breaks  now  offer  whenever  possi- 
ble such  Swanisms  as: 

Better  be  careful  tomorrow  morning. 
Thick  fog  on  the  coast  is  the  weather 
man's  warning. 

Leaves  are  slippery  when  they  are  wet. 
Motorists  go  slow  .  .  .  don't  regret. 

Better  look  out  for  aches  and  pains. 
The    weather    man    forecasts  heavy 
rains. 

Fair  and  colder  is  the  forecast  tonight. 
Tomorrow  the  skies  will  be  clear  and 
bright. 

The  weather  man  says :  "Snow  chang- 
ing to  sleet". 

This  New  England  weather  can't  be 
beat. 

Jack  up  the  car  and  put  on  the  chains. 
Roads  will  be  icy  as  this  snow  storm 
wanes. 


CAMPAIGN  to  provide  needy  young- 
sters with  eye  glasses  has  been 
launched  on  KOY,  Phoenix,  by  Fred 
Palmer,  general  manager.  After  ar- 
ranging with  city  oculists,  opticians 
and  optometrists  to  donate  their  serv- 
ices to  the  cause,  Mr.  Palmer  started 
the  campaign  on  the  station  for  funds 
for  frames  and  lenses.  Results  were 
instantaneous,  and  several  score  child- 
ren are  now  being  fitted  with  glasses 
at  no  cost  to  them.  The  campaign 
is  to  continue  until  every  child  in  the 
community  is  cared  for. 


CLIMAXING  4V2  years  of  service, 
KINY,  Juneau,  Alaska,  on  Nov.  1 
inaugurated  its  new  1,000-watt  trans- 
mitter. Vincent  I.  Kraft,  chief  engi- 
neer, and  Fred  Heister,  resident  engi- 
neer, together  with  Operators  Jim 
Chapman,  Wilbert  Piper  and  Walter 
Rolfe,  completed  the  installation  and 
tests  in  record  time.  The  300-foot  ver- 
tical radiator  is  bordered  on  three 
sides  by  salt  water.  Manager  C.  B. 
Arnold  is  in  New  York  completing  ar- 
rangements for  additional  programs 
and  sponsorships.  KINY  is  owned  by 
Edwin  A.  Kraft. 

TOTAL  of  108  broadcasts  from  the 
New  York  World's  Fair  were  origi- 
nated by  Joseph  Ries  on  his  This  is 
the  Fair  for  WLW.  Cincinnati,  during 
the  Fair  season.  Feature  was  spon- 
sored by  San  Felice  cigars.  Ries  esti- 
mates that  during  the  series  he  inter- 
viewed more  than  800  persons.  WLW 
also  recently  employed  the  lines  used 
by  Ries  to  carry  a  special  program 
from  the  New  York  Auto  Show. 

CFRB,  Toronto,  is  undergoing  ex- 
tensive alterations,  adding  several 
business  and  executive  offices  to  the 
station,  a  new  dramatic  studio  and  a 
new  control  room. 

WTAR,  Norfolk.  Va.,  has  started  a 
spot  announcement  campaign  to  aid 
the  local  fire  department  in  gathering 
Christmas  toys.  Last  year  radio  ap- 
peals brought  nearly  5,000  broken  and 
discarded  playthings  which  after  be- 
ing repaired  and  painted  by  the  fire- 
men were  distributed  to  underprivi- 
leged children.  With  the  campaign 
started  two  weeks  earlier  this  year, 
WTAR  hopes  to  increase  this  number 
to  7,500. 

A  THEATRE  party  was  held  Nov. 
8-10  by  KGGM,  Albuquerque,  to  cele- 
brate the  1.000th  meeting  of  its 
Woman's  ChiJ)  of  the  Air,  with  4,700 
of  the  club's  6,689  members  attending. 
The  program  was  started  some  three 
years  ago  by  General  Manager  Mike 
Hollander. 
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"The  Case  of  Greater  Advertis- 
ing Results"  decors  up  all  the 
clues  to  the  Greater  Clevelcmd 
Market.  It's  the  story  of  the  re- 
markable results  you  get  by 
using  the 

WHK  -  WCLE  Merchandising  Plan 


Send  for  your  copy 


Supply  is  limited 


MONTR  EAL 


'CANADAS 
RICHEST 
MARKET 


There  are  extra  profits  in  adver- 
tising over  CFCF!  The  mouth- 
piece of  Montreal,  CFCF  car- 
ries your  advertising  message  to 
more  than  one  million  people 
both  French  and  English  in  the 
Montreal  area.  CFCF's  contract 
renewals  point  to  satisfied  cus- 
tomers who  have  found  that 
CFCF  pays! 

CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 

CANADIAN 
MARCONI 
COMPANY 


Representatives : 
CANADA 
All  Canada  Radio  Facilities 

U.  S.  A. 
Weed  &  Company 
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TWO  of  New  York  City's  Italian 
newspapers.  II  Progresso-Italo-Ameri- 
cano  and  //  Corriere  D' America,  on 
Oct.  30  started  thrice-weekly  quarter- 
hour  programs  on  WOV,  New  York, 
featuring  news,  information  regard- 
ing citizenship  and  advice  on  immigra- 
tion problems,  under  the  direction  of 
Salvatore  M.  Pino. 

J.  W.  ROBERTSON,  chief  engineer 
of  WDBJ,  Roanoke,  Va.,  is  holding 
weekly  meetings  with  the  WDBJ  engi- 
neer staff  to  discuss  technical  matters. 

WKST,  New  Castle,  Pa.,  on  Oct.  29 
celebrated  its  first  anniversary  and 
dedicated  its  new  1,000-watt  RCA 
transmitter  with  a  series  of  special 
programs,  including  salutes  from  NBC 
and  Gov.  James,  with  an  afternoon 
hour  originating  from  WKST  studios 
in  New  Castle,  New  Wilmington  and 
Ellwood  City,  Pa. 


CQLUMBUS.OHIQ 

JOHN  BLAIR  £>C0., Representative 


SOOOVWffTSnAY" 

:    IQOO  WATTS  NIGHT 


WCNC,  Elizabeth  City,  N.  C,  cover- 
ing the  9th  annual  International  Moth 
Boat  Races  held  there  late  in  October, 
furnished  unscheduled  descriptions  of 
a  five-minute  60-mile-per-hour  squall 
which  swept  across  the  Pasquotank 
River  course  during  the  Antonia 
Trophy  Race.  Handling  descriptions 
of  the  race,  Paul  Moyle  and  Tommy 
Williams,  WCNC  announcers,  stuck 
to  their  post  in  the  judges  stand  high 
above  the  river  during  the  squall  and 
described  the  storm,  during  which  40 
craft  capsized,  and  rescue  work. 
SO  successful  was  a  one-hour  "round 
robin"  broadcast  by  Texas  State  Net- 
work as  World  Series  promotion  that 
the  network  has  made  the  show  a 
regular  weekly  feature.  Original  broad- 
cast picked  up  sports  editors  on  news- 
papers in  eight  cities  with  TSN  sta- 
tions. Similar  sports  broadcasts  will 
be  aired  through  the  remainder  of  the 
football  season,  after  which  writers 
from  other  newspaper  departments  will 
be  presented  to  give  their  opinions  on 
national  and  international  news,  eco- 
nomics and  such. 

KNET.  Palestine.  Tex.,  is  completely 
rebuilding  and  modernizing  its  stu- 
dios following  a  fire  late  in  October 
which  destroyed  station  offices  and 
furnishings  and  badly  damaged  the 
main  studio.  The  fire,  believed  to  have 
originated  from  defective  wiring  or  an 
overheated  water  heater  in  a  beauty 
parlor  located  on  the  floor  below,  did 
only  slight  damage  to  broadcast  equip- 
ment, but  forced  the  station  off  the  air 
for  .57  minutes  until  power  could  be 
restored.  Thereafter  the  regular  broad- 
cast schedule  was  resumed,  and  the 
same  night  as  the  fire  KNET  carried 
a  remote  football  broadcast  from  Luf- 
kin.  Damage  is  estimated  at  about 
$2,500. 

WLS,  Chicago,  is  starting  its  Satur- 
day night  Bam  Dance  at  7  instead  of 
7  :30  as  heretofore.  The  first  audience 
show  at  the  Eighth  Street  theatre  now 
runs  from  7-9:30  p.m.;  the  second 
from  10-midnight. 


KGVI 

BIG  FACTOR  IN 
SALES  GROWTH  OF 
ROY  BURNETT 
MOTORS,  INC. 

More  than  200  %  growth  in  the 
past  three  years — that's  the  story 
in  a  nut  shell  of  Roy  Burnett 
Motors,  Inc.,  De  Soto  and  Plymouth  distributor  for 
Oregon  and  Southern  Washington. 

But  there's  another  story  on  how  that  growth  was 
accomplished.  "Mr  Burnett  is  the  most  consistent  auto- 
motive advertiser  in  Portland,"  states  George  McMurphey 
of  the  Pacific  National  Advertising  Agency  who  handles 
the  account.  "And  the  major  advertising  factor  in  the 
growth  of  Burnett's  business  has  been  the  use  of  KGW 
night  spots  every  night  for  the  past  three  years." 

MORAL:  Use  KGW  or  KEX — day  or  night — to  reach  responsive 
minds  and  pockelbooks  in  the  rich  Oregon  Market. 
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HAVE  an  apple,  teacher!  Nebraska 
school  marms,  3,500  of  them,  got 
free  apples  from  WOW,  Omaha,  at 
a  recent  convention.  Biggest  apple 
went  to  Jessica  Dragonette,  a  guest 
at  the  convention,  who  hung  around 
the  barrel  with  Arpad  Sandor,  her 
accompanist. 


Another  Film  Find 

AFTER  one  year  in  radio,  it 
took  Lillian  Cornell,  21-year- 
old  singer  of  NBC-Chicago 
just  four  days  to  be  named 
lead  in  Paramount'?  picture 
"Buck  Benny  Rides  Again". 
A  talent  scout  saw  her  pic- 
ture in  Radio  Guide  one  day, 
tuned  in  one  of  her  NBC  pro- 
grams the  next  day  to  check 
her  voice,  phoned  her  to  fly 
to  Hollywood  the  next  day 
for  screen  tests,  and  she  was 
signed  opposite  Jack  Benny 
in  the  new  movie  the  follow- 
ing day.  Miss  Cornell  joined 
NBC-Chicago  in  November, 
1938,  and  appeared  on  a  num- 
ber of  sustaining  programs. 
Clever  promotion  by  Bill 
Ray,  head  of  NBC  public  re- 
lations, and  James  L.  Stir- 
ton,  of  NBC  Chicago  Artists 
Service,  turned  the  trick. 


EIGHTY  thousand  persons  attended 
the  four-day  11th  annual  Fall  Pancake 
Festival,  sponsored  jointly  by  WNAX. 
Yankton,  S.  D.,  and  the  "House  of 
Gurney,  seed  and  nursery  firm,  at 
Yankton  recently.  Entertained  by 
WNAX  radio  talent,  visitors  consumed 
approximately  100,000  pancakes,  300 
pounds  of  coffee  and  300  gallons  of 
syrup.  Among  contests  featured  at  the 
festival  were  hog-caUing  and  husband- 
calling  competitions,  and  a  contest 
for  the  "typical  farm  girl". 

FEDERAL  Housing  Administration, 
Washington,  D.  C.  has  prepared  a 
series  of  suggested  spot  announce- 
ments designed  for  banks,  contractors, 
building  material  dealers  and  other 
businesses  interested  in  the  building 
industry,  tying  in  with  the  FHA 
home-building  loan  plan. 

NEW  rate  card  for  KNX,  Los  An- 
geles, effective  Nov.  1,  has  been  issued 
for  the  station  by  Radio  Sales.  Card. 
No.  3,  shows  an  increase  in  base  rates 
from  $500  to  $575  per  evening  hour, 
one  time. 

NEWS  reports  and  half-hour  drama- 
tizations of  the  progress  of  medical 
science  are  the  subject  of  NBC's  week- 
ly series  Medicine  in  the  News,  pre- 
sented under  the  auspices  of  the 
American  Medical  Association,  suc- 
ceeding the  Your  Health  series  broad- 
cast on  NBC  for  the  past  four  years. 

MAJOR  news  events  occurring  in 
New  York  City  and  vicinity  are  dram- 
atized weekly  on  the  quarter-hour  pro- 
gram Metropolitan  Scene,  directed  by 
Alexander  Leftwich  on  WNYC,  New 
York's  Municipal  station. 


LIKED  BY  WEEKLIES 

Central  New  York  Papers  Use 
 Radio  Column  


INTEREST  of  weekly  newspapers 
in  radio  is  attested  bv  the  success 
of  Don  Rich,  of  Ithaca,  N.  Y.,  who 
writes  and  sells  a  weekly  radio 
column,  "Radio  by  Rich",  to  Cen- 
tral New  York  papers.  In  the  face 
of  discouraging  predictions  that  a 
radio  column  for  weeklies  could  not 
be  marketed  profitably,  he  started 
the  venture  several  months  ago,  and 
recently  signed  his  14th  publica- 
tion, the  Syracuse  Press,  new  Syra- 
cuse weekly  with  free  distribution 
in  about  50,000  homes. 

Rich's  column,  reported  as  the  only 
"live"  radio  news  appearing  in  any 
Syracuse  newspaper,  is  treated  by 
most  weeklies  as  a  two-column  lead 
feature.  Keyed  for  individual  ter- 
ritories of  the  various  papers,  "Ra- 
dio by  Rich"  treats  all  the  network 
features  impartially,  and  Rich  re- 
ports that  editors  find  enthusiastic 
response  from  readers  who  can't  get 
the  information  from  their  daily 
newspapers. 


CONSIDERABLE  technical  interest 
is  being  shown  in  an  experiment  in 
special  event  broadcasting  by  Grady 
Rapier,  announcer,  and  Gordon  Wig- 
gin,  sales  promotion  manager,  respec- 
tively, of  KOY,  Phoenix.  Both  men  are 
licensed  pilots  and  have  equipped  a 
plane  with  special  custom-built  short- 
wave apparatus,  from  which  they  are 
broadcasting  to  KOY  and  the  Arizona 
Network  what  they  see  in  their  travels. 
They  alternate  as  announcer-pilot  and 
operator  of  the  radio  technical  equip- 
ment. 


NOVEMBER  23uD 
OP.  H0VEfv\BER30TH 
-WUICH'LL  IT  BE? 

I'M  CELEBRATING 
BOTH  DATES--^ 

''CAUSE  WITH  OVER  4o" 
MOURS  PERWEEH  MORE 
NETWORK  COMMERCIMS 
THAN  LAST  YE/^R^TVE 
GOT  SOMETHING  TO  BE  , 
DOUBLY  THANKFUL  FOR/ 


KOII 

Ccium&ia  Station 


DON  SEARLE,GEN'LrAGR 
K AT  Z  A  G  EN  CY,  N  AT  L  KEPR 
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THIS  panel,  built  around  two  suc- 
cessful radio  programs  sponsored 
on  WTCN,  Minneapolis,  by  Minne- 
sota Federal  Savings  &  Loan  Assn., 
St.  Paul,  was  one  of  five  which  won 
first  prize  for  the  firm  in  the  ad- 
vertising contest  sponsored  by  the 
U.  S.  Savings  &  Loan  League  at 
the  annual  convention  in  Atlantic 
City.  The  prize-vdnning  display  is 
to  be  exhibited  later  this  year  at 
special  showings  in  Denver  and 
numerous  cities  up  and  down  the 
Pacific  Coast. 


FTC  Complaint 

I  THE  Federal  Trade  Commission  on 
Nov.  8  issued  a  complaint  against 
Indian  River  Medicine  Co.,  LaFol- 
lette,  Tenn.,  for  allegedly  mislead- 
ing representations  in  radio  and 

[newspaper  advertising  for  Scalf's 
Indian  River  Tonic,  and  another 
Nov.  13  against  Pasadena  Prod- 
ucts Inc.,  Pasadena,  Cal.,  covering 
alleged  •  misrepresentations  in  ra- 
dio and  newspaper  advertising  for 
Sal-Ro-Cin,  a  proprietary.  The 
FTC  has  accepted  stipulations  to 
discontinue  misleading  advertising 
of  Ful-O-Pep  feeds  by  Quaker  Oats 
Co.,  Chicago,  and  Mill-O-Cide  in- 
secticide by  Midland  Chemical  Lab- 
oratories, Dubuque,  la. 


TWO  SUCCESSFUL  FINANCE  SHOWS 

Minneapolis  Savings  Firm  Develops  Many  New 
 Accounts  by  Juvenile,  Outdoor  Programs  


By  LUTHER  WEAVER 

Luther   Weaver   &  Associates 
Minneapolis-St.  Paul 

RADIO  shows  that  clicked,  includ- 
ing script,  merchandise  hook-ups 
and  tie-in  newspaper  ads,  all  ad- 
vantageously displayed,  helped  the 
Minnesota  Federal  Savings  &  Loan 
Assn.  of  Minneapolis  and  St.  Paul 
take  first  prize  in  the  annual  ad- 
vertising contest  sponsored  by  the 
U.  S.  Savings  &  Loan  League  in 
connection  with  their  47th  annual 
convention  at  Atlantic  City  in  Sep- 
tember. 

The  prize,  a  silver  cup,  was 
awarded  in  the  competition  among 
the  largest  associations,  those  with 
capitalization  of  $8,000,000  and 
over,  which  means  the  group  (Class 
4)  which,  obviously,  does  the  great- 
est amount  of  advertising  in  the 
nation.  The  exhibit,  which  in  addi- 
tion to  the  special  radio  panel  in- 
cluded four  other  panels — newspa- 
per, farm  publications,  direct  mail 
and  public  relations — was  put  to- 
gether and  exhibited  by  Vern  C. 
Soash,  advertising  manager  of 
Minnesota  Federal,  capitalized  at 
$15,000,000. 

Two  Programs 

The  radio  exhibit  visualized  two 
different  programs.  One  was  the 
Cowboy  Bill  program,  which,  com- 
bined with  a  funny-paper  show 
made  up  a  half-hour  of  Sunday 
noon  entertainment  for  the  kids, 
and  ran  for  52  weeks  on  WTCN, 
Minneapolis.  Five  or  six  juvenile 
and  adult  characters  were  frequent- 
ly used.  With  Cowboy  Bill  as  the 
hero,  the  first  series  of  26  pro- 
grams, starting  Nov.  7,  1937,  was 
devoted  to  his  tour  of  Europe  and 
Asia  in  search  of  wild  animals  for 
his  circus.  He  never  killed  his  ani- 
mals, but  always  took  them  alive. 

Following  a  summer  vacation  the 
series  was  resumed  Sept.  11,  1938, 
with  Cowboy  Bill's  circus  on  tour  in 
various  European  capitals.  The 
closing  episodes  brought  Cowboy 
Bill  and  his  party — in  which  a  Chi- 
nese character,  Klang,  was  especial- 
ly popular — back  to  America  to 
spend  the  holidays  at  Cowboy  Bill's 
ranch  in  Wyoming.  The  series  end- 
ed Feb.  26,  1939.  Jane  Joy,  whose 
funny-paper  show  was  merged  into 
the  half  hour,  was  mistress  of  cere- 
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monies  throughout  the  year's  run. 

The  merchandising  tie-in  was  a 
globe  bank  showing  all  the  coun- 
tries of  the  world,  given  free  to  the 
parent  of  any  youngster  who 
stopped  in  at  the  Minnesota  Fed- 
eral offices.  The  parent  also  was 
given,  for  his  boy  or  girl,  a  mem- 
bership button  in  the  Cowboy  Bill 
Club,  and  a  membership  card.  This 
means  of  producing  office  contacts, 
Mr.  Soash  reported,  led  to  enroll- 
ment of  6,000  boys  and  girls  in  the 
Cowboy  Bill  Club,  and  in  12  months 
produced  375  new  accounts  totaling 
$133,438.25. 

Outdoors  Program 

The  radio  panel  also  visualized 
a  15-minute  vacation  and  outing 
program.  The  Call  of  the  No7-th. 
In  it  the  familiar  slogan  contest 
idea  was  turned  into  a  free  vaca- 
tion for  one  week  for  two  persons 
(man  and  wife)  at  one  of  12 
Northern  Minnesota  resorts.  There 
was  a  new  vacation  prize  each 
week  at  a  new  resort,  and  con- 
testants were  permitted  to  partici- 
pate in  as  many  contests  as  wished. 

Prize-winning  slogans  were 
printed  weekly  in  Minneapolis  and 
St.  Paul  newspapers,  together  with 
an  invitation  to  tune  in  WTCN. 
The  script  embraced  pictures  of 
the  North  Woods  and  lakes,  with 
Minnesota's  historical  background 
worked  unobstrusively  into  the  dia- 
logue. Two  he-men  carried  on  the 
show,  with  a  new  prize-winner  on 
for  a  two-minute  interview  as  a 


part  of  each  program.  The  commer- 
cial^— it  rarely  exceeded  1%  min- 
utes— was  in  dialogue  form. 

Rules  required  a  personal  call  at 
the  Minnesota  Federal  office  for  a 
slogan  contest  entry  blank.  Slogans 
were  limited  to  15  words.  The  pro- 
gram was  presented  thrice-weekly 
for  15  weeks  during  mid-summer. 
Both  programs  were  handled  by 
Luther  Weaver  &  Associates,  Twin 
Cities  advertising  agency. 


DESIRE  DEFAUW,  Belgian  conduc- 
tor and  director  of  concerts  of  the 
Conservatoire  Royal,  Brussels,  will  ar- 
rive in  New  York  Dec.  2  via  the  S.  S. 
Statendam  to  conduct  the  broadcast 
concerts  of  the  NBC  Symphony  Or- 
chestra Dec.  9-30,  inclusive,  during 
Arturo  Toscanini's  mid-season  absence. 
Other  noted  conductors  to  appear  with 
the  XBC  Symphony,  prior  to  Toscan- 
ini's return  on  March  16,  are  Ber- 
nardino Molinari  and  Bruno  Walter. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  CBS  Affiliate  1,000  Watts 

HARVEST 
TIME 

for  WWNC  Listeners — 
for  WWNC  Advertisers! 

Now,  big  crops  add  their  mil- 
lions to  the  diversified  buying 
power  of  Western  Carolina — 
•'The  Quality  Market  of  Th' 
Southeast".  Share  this  harvef.c 
— put  your  advertising  message 
on  WWNC  .  .  .  now  ! 
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Transcontinental  Plans  Jan.  1  Debut 


Stations  Are  Offered 
30%  of  Rate  Cards 
By  New  Network 

(Continued  from  page  15) 

were  largely  responsible  for  the 
formation  of  the  new  project.  A 
letter  signed  by  George  Tormey, 
vice-president  of  B-S-H  in  New 
York,  includes  an  order  for  these 
two  advertisers  for  "two  hours  of 
daytime,  2-4  p.m.,  and  two  hours 
of  night  time  8-10  p.m.  network 
time,  Monday  through  Friday  ex- 
clusive, for  a  period  of  one  year 
starting  from  Jan.  1,  1930."  The 
letter  asked  that  TBS  accept  it  "as 
a  firm  and  binding  contract." 

Tills  letter,  it  was  reported,  has 
been  used  with  telling  effect  in 
TBS  conversations  with  prospec- 
tive affiliates.  Hill  Blackett,  Repub- 
lican National  Committeeman  for 
Illinois  and  head  of  B-S-H,  asserted 
he  was  not  financially  interested  in 
the  network,  but  declared  his  agen- 
cy had  been  negotiating  for  a  block 
of  time  for  clients.  He  denied  also 
that  his  agency  was  in  any  way  fi- 
nancially interested  aside  from  the 
time  negotiations.  He  said  that  be- 
cause of  the  limited  time  available 
on  existing  networks,  his  agency 
had  contracted  for  purchase  of  ap- 
proximately three  hours  a  day  for 
specific  sponsorship  [two  day  hours 
equal  one  night]. 

Other  Prospects 

Mr.  Adams  did  not  identify  other 
business  under  tentative  contract 
but  it  was  reported  elsewhere  to 
include  a  schedule  from  Emerson 
Radio  &  Phonograph  Co.,  for  the 
commentaries  of  Elliott  Roosevelt 
on  MBS.  It  is  understood  his  pre- 
sent contract  for  three  15-minute 
programs  weekly  on  MBS  con- 
cludes at  the  end  of  this  month.  The 
Fr.  Coughlin  schedule  also  was 
mentioned. 

Mr.  Adams  asserted  that  the 
telephone  line  problem  will  not  de- 
ter TBS.  When  it  was  pointed  out 
that  the  chief  difficulty  of  most  new 
networks,  especially  those  composed 
largely  of  low-powered  outlets,  was 
that  telephone  wires  eat  up  profits, 


Mr.  Adams  said  in  most  cases  new 
networks  start  off  with  line  charges 
from  the  moment  of  operation 
but  with  little  business.  "We  will 
begin  with  at  least  35  hours  a  week 
of  commercial  programs,"  he  said. 
"It's  true  that  our  first  15  hours  will 
go  to  pay  the  telephone  company 
who  will  probably  bill  us  in  the 
neighborhood  of  a  million  a  year, 
but  after  that  we  begin  to  operate 
at  a  profit." 

Genesis  of  the  new  network  really 
began  last  July,  Mr.  Adams  said, 
when  he  came  to  New  York  to  try 
to  get  B-S-H  to  use  Texas  State 
Network  for  an  evening  repeat  of 
its  daytime  serials  in  the  same  way 
the  agency  already  was  using  a 
two-hour  evening  period  on  WMCA, 
to  repeat  programs  heard  that  day 
in  that  city  on  NBC  and  CBS  sta- 
tions. The  agency  was  sold,  he  said, 
but  NBC  refused  to  let  its  pro- 
grams be  recorded  in  Texas  either 
off  the  line  or  oflF  the  air,  stating 
that  NBC  programs  could  only  be 
recorded  in  cities  in  which  there 
were  NBC  recording  plants. 

Repeat  Problem 

Then,  said  Mr.  Adams,  the  agen- 
cy, which  also  wished  to  broadcast 
these  repeat  programs  in  St.  Louis 
and  Kansas  City,  offered  to  have 
the  progi'ams  recorded  in  Chicago, 
planning  to  send  them  fi'om  there 
by  wire  through  these  cities  to 
Texas.  But  again  NBC  refused  per- 
mission, this  time  citing  a  new  rul- 
ing that  its  programs  could  be  re- 
corded only  at  the  point  of  origin — • 
in  this  case  New  York.  While  these 
records  might  have  been  then 
shipped  to  any  station  the  agency 
desired,  it  would  not  be  possible  to 
get  them  to  Texas  for  broadcasting 
the  same  day  as  the  network  pro- 
gram, Mr.  Adams  explained.  This 
was  important  for  two  reasons,  he 
said — first,  so  that  a  listener  miss- 
ing an  installment  of  a  serial  usu- 
ally heard  during  the  day  could 
pick  it  up  in  the  evening,  and,  sec- 
ond, because  special  offers  and  con- 
tests must  be  timed  consistently  in 
each  city.  Throughout,  he  stated, 
CBS  took  the  same  stand  as  NBC. 

When  it  became  evident  that  it 
would  be  impossible  to  carry  out  its 


RADIO  TELEPHONE  GAME 


BIGGEST— HOTTEST— MOST  SENSATIONAL 
SHOW  ON  THE  AIR 

BREAKS  AUDIENCE  RECORDS  EVERYWHERE 

A  LIVE  SHOW— EVERY 'listener  PARTICIPATES 

MEETS  ALL  LEGAL  REQUIREMENTS 

AS  USUAL— BECAUSE  IT'S  UNUSUAL 

IT'S  PRODUCED  BY 


original  idea,  Mr.  Adams  continued, 
Blackett- Sample -Hummert  asked 
him  and  Mr.  Roosevelt  if  a  new 
network  could  be  set  up  and  how 
much  two  or  three  hours  a  day 
would  cost.  Working  with  a  rate 
book,  they  laid  out  the  network  on 
paper,  figured  the  costs,  and  sub- 
mitted this  estimate  to  the  agency. 
After  consulting  its  clients,  the 
agency  approved  the  idea  and 
Messrs.  Roosevelt  and  Adams  in- 
vited a  number  of  broadcasters  to 
meet  with  them  in  Chicago  to  dis- 
cuss the  formation  of  a  new  na- 
tional network.  A  number  of  Mu- 
tual affiliates  were  invited,  including 
three  or  four  stations  also  NBC- 
Blue  affiliates,  but  no  other  NBC  or 
CBS  stations  were  included,  Mr. 
Adams  said. 

At  this  meeting,  held  Oct.  25  with 
some  90  stations  represented,  the 
question  was  raised  if  it  were  nec- 
essary to  form  a  new  network  or 
if  MBS  could  not  handle  B-S-H 
business.  Mr.  Weber,  for  MBS,  was 
then  invited  into  the  meeting,  but 
after  considerable  discussion  it  was 
found  impossible  either  to  place 
the  programs  on  MBS  or  to  rent 
lines  from  this  network,  according 
to  Mr.  Adams,  and  so  it  was  de- 
cided to  go  ahead  with  the  new 
network.  About  40  stations  agreed 
to  participate  before  the  meeting 
adjourned,  he  said. 

Texas  State's  Position 

On  this  showing  the  agency 
placed  its  order  for  20  hours  a 
week,  Mr.  Adams  said,  and  another 
Chicago  meeting  was  held  with 
more  stations  coming  in.  He  is  now 
in  New  York  completing  the  sta- 
tion lineup  and  arranging  for  of- 
fices for  network  headquarters. 

Asked  whether  Texas  State  Net- 
work could  join  TBS  without  vio- 
lating its  contract  with  MBS,  Mr. 
Adams  stated  that  TSN  has  no  con- 
tract with  MBS  at  present,  its 
former  contract  having  expired 
Sept.  15  and  the  option  for  a  two- 
year  renewal  not  having  been  taken 
up  as  yet,  pending  completion  of 
negotiating  over  new  terms.  [At 
MBS  headquarters  it  was  stated 
that  TSN  was  bound  by  an  MBS 
contract  until  Sept.  15,  1941].  How- 
ever, Mr.  Adams  said,  TSN  would 
probably  continue  with  MBS,  add- 
ing that  the  "more  favorable  con- 
tract" clause,  prohibiting  TSN 
from  giving  any  other  network  bet- 
ter terms  than  it  gives  to  MBS, 
would  not  prevent  an  affiliation 
with  TBS,  as  TBS  is  giving  TSN 
more  favorable  terms  than  MBS 
is,  rather  than  the  other  way 
around. 

Because  of  previous  ill-starred 
attempts  to  launch  new  networks, 
extreme  skepticism  prevailed  in 
some  industry  quarters  over  the 
ability  of  Transcontinental  to  get 
started  by  Jan.  1.  While  the  B-S-H 
commitments  were  regarded  as  a 
strong  factor  in  favor  of  prompt 
launching  of  the  venture,  the  lack 
of  desirable  outlets  in  important 
markets  and  the  reticence  of  agen- 
cies generally  to  buy  "a  pig  in  a 
poke"  which  would  be  the  case 
until  the  full  list  of  stations  is 
announced,  engendered  the  feeling 


OVER  120,000  from  27  States  at- 
tended the.  National  Comhusking 
Contest  held  recently  at  Lawrence, 
Kan.  The  crew  of  WOW,  Omaha, 
traveled  300  miles  to  cover  the 
event.  Here  Foster  May  (right)  in- 
terviews Gov.  Payne  Ratner,  of 
Kansas.  In  rear  with  stocking  cap 
is  Bill  Drips,  NBC  agricultural  di- 
rector, who  took  charge  of  coverage 
for  the  Farm  &  Home  Hour. 

of  doubt.  Moreover,  bitter  MBS  op- 
position was  regarded  as  a  possible 
retarding  factor. 

Since  the  announcement  of  the 
venture,  there  has  been  a  steady 
trek  of  broadcasters  to  Chicago  and 
New  York  to  confer  with  Messrs. 
Roosevelt,  Adams,  Porter  and  other 
officials.  Mr.  Roosevelt  personally 
has  presided  at  several  conferences 
in  Chicago.  George  Podeyn,  Texas 
State  representative  in  New  York, 
has  been  active  in  the  conversations 
along  with  his  chiefs.  Temporary 
quarters  in  New  York  have  been 
established  at  the  Gotham  Hotel. 

Political  Rumors 

Daily  newspaper  stories  essayed 
to  tie  the  Transcontinental  develop- 
ment into  a  giant  political  under- 
taking. Mention  was  made  in  sev- 
eral stories  of  Hill  Blackett's  recent 
dinner  visit  at  the  White  House, 
and  played  on  Mr.  Blackett's  status 
as  a  Republican  committeeman  and 
as  the  director  of  promotion  for 
the  party  during  the  last  campaign. 

Mr.  Adams,  former  radio  direc- 
tor of  Erwin,  Wasey  &  Co.,  joined 
Mr.  Roosevelt's  Texas  State  Net- 
work early  this  year  as  executive 
vice-president.  In  1933,  he  headed  a 
group  of  individuals  prominent  in 
New  York  financial  and  social  cir- 
cles in  acquiring  a  lease  on  all 
commercial  and  program  rights  of 
WMCA  which  was  terminated  some 
months  later.  In  that  capacity,  Mr. 
Adams  sought  to  inaugurate  a  new 
network,  which  eventually  became 
the  present  Inter-City  Broadcast- 
ing System  keyed  from  WMCA  and 
providing  limited  network  service 
along  a  portion  of  the  Eastern  Sea- 
board. 

Mr.  Roosevelt  was  president  of 
Hearst  Radio  until  he  resigned  tha' 
post  to  devote  his  major  attentions 
to  Texas  State  Network,  formei' 
some  14  months  ago.  He  recenti 
resigned  from  the  NAB  becaus 
of  disagreement  with  the  new  code 
policies  on  sponsorship  of  contro- 
versial programs. 
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WKRC  Gets  Sohio  News        .  1^ 
STANDARD  OIL  of  Ohio,  throughW 
MeCann  -  Erickson,    Cleveland,    li  a 
started    a    52-week    news  broadcasr'|^ 
schedule  on  WKRC,  Cincinnati,  withjW 
Charles  V.  Lutz  and  Bill  Welch  heard 
as  Headline  Reporters  on  four-daiR^ 
10-minute  spots  six  days  a  week.  Pre-?^ 
viously  the  oil  firm  had  a  13-week 
contract  for  twice-daily  newscasts  witU  ^ 
the  station. 
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GE  Plans  Relay 
Of  Video  Signals 

Receiver  Atop  Mountain  Gets 

NBC's  New  York  Programs 

PRACTICABILITY  of  a  television 
network  based  on  a  radio  relay 
rather  than  on  coaxial  cables  or 
other  wireline  connections  will  be 
given  an  exhaustive  test  by  NBC 
and  the  General  Electric  Co.  GE 
engineers  are  now  installing  a  radio 
relay  receiver  near  their  television 
transmitter  on  Helderberg  Moun- 
tain, about  12  miles  from  Schenec- 
tady, to  receive  NBC  television  pro- 
grams broadcast  by  W2XBS,  New 
York,  approximately  130  miles  dis- 
tant, which  they  will  attempt  to 
rebroadcast. 

Although  the  receiving  point  is 
about  8,000  feet  below  the  theore- 
tical line  of  sight,  GE  engineers 
under  the  direction  of  C.  A.  Priest, 
chief  radio  engineer  of  the  com- 
pany, have  been  picking  up  NBC's 
telecasts  since  last  May,  with  nor- 
mally good  reception.  A  diamond- 
shaped  antenna,  spread  over  an 
area  abotit  300  by  600  feet,  is  used 
for  the  pickup. 

Asked  how  it  was  possible  for 
the  television  signals  to  be  received 
at  a  point  supposed  to  be  far  out- 
side the  coverage  area  of  W2XBS, 
NBC  engineers  explained  that  al- 
though television  reception  is  for 
all  practical  purposes  limited  by 
the  horizon  there  is  a  slight  refrac- 
tion of  these  waves  caused  by  vari- 
ations of  temperature  in  the  at- 
mosphere which  makes  it  possible 
for  them  to  be  picked  up  by  the  GE 
receiver,  located  as  it  is  so  far  from 
any  cause  of  interference.  No  home 
receiver  in  a  city  could  pick  up 
these  programs  at  this  distance, 
however,  it  was  stated. 

In  announcing  the  experiment  in 
networking  television  programs,  Al- 
fred H.  Morton,  NBC  vice-president 
in  charge  of  television,  said  that 
NBC  and  RCA  have  long  been 
working  on  this  problem  and  that 
the  informal  arrangement  for  co- 
operation between  NBC  and  GE 
should  prove  an  excellent  testing 
ground  for  many  of  the  theories 
that  have  been  developed  on  paper. 


Court  Upholds  FCC  on  Economics 
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GE  Names  Gilmour 

JOHN  G.  T.  GILMOUR,  since  1931 
director  of  General  Electric's  mo- 
tion picture  department,  has  been 
named  program  manager  of  GE's 
new  television  station,  W2XB,  which 
7  is  to  start  operating  late  this  year. 
9  Charles  R.  Brown,  of  the  GE  mar- 
tlket    research    section,    has  been 
1  named  to  succeed  Mr.  Gilmour  in 
-charge  of  the  motion  picture  de- 
.partment.  W.  T.  Cook  will  be  in 
Icharge  of  scenarios  for  both  pic- 
ytures  and  television  programs. 
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has  a  particular  connotation  in  en- 
gineex'ing  nomenclature  which  does 
not  make  the  analogy  apt. 

After  reciting  that  WLAC 
claimed  it  was  an  applicant  for  50 
kw.  in  lieu  of  its  present  5  kw. 
power,  and  that  granting  of  the 
WMEX  application  automatically 
disposes  of  its  power  increase  pe- 
tition, the  court  concluded  that  so 
long  as  the  Commission  complies 
with  the  mandate  of  the  statute  it 
has  and  should  have  "wide  discre- 
tion in  determining  questions  both 
of  public  policy  and  of  procedural 
policy  and  in  making  and  applying 
appropriate  rules  therefor."  The 
court  added  it  is  not  its  function 
to  direct  the  Commission  "as  to  the 
routine  of  its  administrative  proce- 
dure, so  long  as  it  conforms  to  the 
law.  No  violation  of  law  is  re- 
vealed by  the  record  or  shown  by 
the  appellant." 

The  court  pointed  out  that 
WLAC  contended  that  if  WMEX  is 
kept  off  the  1470  kc.  frequency  and 
its  application  for  50,000  watts  is 
granted,  then  its  classification  will 
automatically  become  that  of  a 
class  I-B  station  under  the  Havana 
Treaty,  in  lieu  of  its  present  high 
power  regional  assignment,  and  its 
secondary  service  thereby  will  be 
protected. 

Joint  Hearings 

The  court  declared  that  perhaps 
it  would  have  been  wiser,  as  a  mat- 
ter of  administrative  practice,  for 
the  Commission  to  hear  and  deter- 
mine, together,  the  applications  of 
WMEX,  WLAC  and  KGA,  Spo- 
kane, also  operating  on  1470  kc. 
which  had  sought  a  change  in  fre- 
quency. 

"But  the  Commission  asserts  and 
appellant  does  not  deny,  that  he 
made  no  effort  to  have  his  applica- 
tion heard  at  the  same  time  as  the 
application  of  the  intervenor  pur- 
suant to  the  Commission's  rule," 
the  court  held. 

The  court  said  it  could  not  de- 
termine, under  the  circumstances 
of  the  WLAC  appeal,  that  the  sta- 
tion had  been  prejudiced  as  a  mat- 
ter of  law.  It  added  the  Commis- 
sion's rule  permitting  a  joint  hear- 
ing of  pending  applications  is  "cer- 
tainly a  reasonable  one."  WLAC,  it 
recited,  failed  to  request  such  a 
joint  hearing  and  is  in  no  position 
to  demand  one  while  the  court  has 
no  power  to  require  that  the  Com- 
mission suspend  its  normal  func- 
tions and  reopen  its  proceedings  in 
order  to  determine  "the  large  ques- 
tions which  he  seeks  now  to  have 
determined." 

The  opinions  followed  oral  argu- 
ments before  the  court  Nov.  6  on 
several  pending  cases  present- 
ing the  economic  issue.  At  that 
time  it  was  thought  the  court  re- 
flected a  view  which  indicated  it 
would  seek  to  draw  a  distinction 
between  competition  which  would 
result  in  utter  destruction  of  exist- 
ing stations  or  which  would  sim- 
ply diminish  the  earnings  of  exist- 
ing stations. 

Though  the  court  has  dealt 
harshly  with  FCC  contentions  dur- 
ing the  last  several  months,  the 


opinions  Nov.  13,  coupled  with  a 
dismissal  on  Nov.  7  of  the  Tri-City 
Broadcasting  Co.  appeal,  ran  up  to 
a  half-dozen  the  number  of  suc- 
cessful attacks  on  appeals  made  by 
the  Dempsey-Koplovitz  team,  re- 
sulting in  dismissal. 

On  the  day  following  the  Nov.  6 
arguments,  the  court  dismissed 
the  appeal  of  Tri-City  from  the 
FCC  decision  granting  Troy  Broad- 
casting Co.  a  daytime  station  with 
1,000  watts  power  on  950  kc.  in 
Troy.  Tri-City  had  applied  for  the 
same  facilities  in  Schenectady.  In 
a  brief  order  the  court  held  that  it 
appeared  from  the  Tri-City  notice 
of  appeal  that  it  had  stated  "no 
grievance  which  if  true  would  jus- 
tify the  court  in  reversing  the  de- 
cision of  the  FCC." 

These  recent  court  actions  indi- 
cate that  the  tribunal  will  require 
utmost  care  in  the  filing  of  appeals 
and  that  motions  to  dismiss  will 
not  be  granted  unless  proper  griev- 
ances are  set  forth.  In  so  doing, 
the  court  apparently  takes  the  po- 
sition that  it  saves  the  litigants 
money  and  time,  since  only  those 
cases  in  which  the  court  might  be 
justified  in  reversing  the  FCC  or- 
der warrant  adjudication. 


Ford  Dealers  on  93 

FORD  Dealers  of  Central  States 
are  using  spot  announcements  on  93 
Midwest  stations.  McCann-Erick- 
son,  Chicago,  handles  the  account. 
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are  the  on/y 
foreign  language  stations  in 
New  York  specializing  in 
one  language,  namely,  ItaN 
ian.  That's  why  more  and 
more  Progressive  Advertis- 
ers are  using  these  IBC  sta- 
tions to  increase  their  sales 
in  our  separate  and  distinct 
market  of  1,500,000  Itolo- 
Americans.  They  know  that 
to  be  alone  in  this  field,  yea 
must  advertise  "The  Itale- 
American  Way!" 
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Conf  orma  to  Expand 

INTERNATIONAL  SHOE  Co.,  St. 
Louis  (Conf orma  shoes),  is  con- 
tinuing its  test  on  WGN,  Chicago, 
with  a  six-weekly  10-minute  series 
featuring  Myrna  Dee  Sargeant  in 
style  talks.  The  series  will  soon  be 
expanded  to  an  undetermined  num- 
ber of  stations,  according  to  Frank 
Ferrin,  radio  director  of  Henri, 
Hurst  &  McDonald,  Chicago  agency 
handling  the  account. 


Accord  Seen  in  Code  Crisis 

{Continued  from  page  19) 


FIRST  radio  appearance  of  the  Al- 
fred Lunts,  actors,  is  scheduled  for 
Dec.  17  when  the  noted  couple  makes 
a  guest  appearance  on  the  Camphell 
Plan/house,  sponsored  on  CBS  by 
Campbell  Soup  Co.,  in  George  Bernard 
Shaw's  "The  Doctor's  Dilemma". 
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stations  in  complying  with  the 
Code  provision. 

Mr.  Shepard  issued  a  statement 
following  his  appearance  before 
the  board,  declaring  that  Colonial 
Network  agreed  it  will  make  no 
profit  on  the  Coughlin  series  unless 
the  programs  have  to  do  with  a 
political  campaign  and  therefore 
are  in  full  compliance  with  the 
code.  The  three  stations  on  Colonial 
Network  which  are  owned  by  his 
Yankee  Network— WAAB,  WEAN 
and  WICC — will  not  make  any 
charge  to  the  Colonial  Network  for 
the  programs,  he  said. 

"The  Colonial  Network  wants  to 
make  it  clear,  however,"  Mr.  Shep- 
ard said,  "that  they  may  either  re- 
fuse to  charge  the  client  for  these 
programs  or  in  case  the  client  in- 
sists on  making  payment  for  them, 
the  Colonial  Network  will  carry 
out  this  obligation  by  giving  to 
charity  the  difference  between  its 
actual  expenses  as  specified  furth- 
er on  and  thus  comply  with  the 
NAB  Code."  He  added  the  ex- 
penses would  be  the  line  charge 
from  New  York  to  Boston,  Govern- 
ment or  State  taxes  and  any  pay- 
ment which  might  be  paid  to  affili- 
ated stations  which  did  not  agree 
to  carry  the  program  free. 

He  explained  that  affiliated  sta- 
tions of  Colonial  have  the  option 
to  refuse  to  carry  the  program  on 
a  sustaining  basis,  in  which  case 
"we  would  feel  privileged  to  pay 
them  on  the  regular  network  com- 
mission basis  which  would  be  de- 
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ducted  from  the  amount  which  we 
would  give  to  charity,  or  charge 
the  client  after  he  accepted  our 
proposition  to  carry  the  program 
on  a  sustaining  basis.  It  might  also 
be  necessary  that  we  recognize  the 
15%  to  the  agency,  or,  in  other 
words,  if  the  program  is  not  carried 
on  a  strictly  sustaining  basis  at 
the  request  of  the  client,  every- 
thing less  the  actual  expenses  out- 
lined will  then  be  given  to  charity." 

WTHT,  owned  by  the  Hartford 
Times,  pointed  out  in  connection 
with  Mr.  Shepard's  position,  that 
the  network  had  adopted  the  same 
attitude  as  that  station,  an  affili- 
ate of  Colonial.  WTHT  took  the 
position  that  the  NAB  code  should 
be  supported  and  that  Fr.  Cough- 
lin should  remain  on  the  air,  but  on 
a  sustaining  basis  without  charge 
for  the  station's  time. 

David  Lawrence  Critical 

Meanwhile,  pro  and  con  discus- 
sion of  the  code  continued  at  a 
swift  pace.  David  Lawrence,  editor 
of  the  United  States  News  and 
noted  Washington  commentator, 
followed  up  his  sharp  criticism  of 
the  code  published  in  the  United 
States  Nevjs  [Broadcasting,  Nov. 
1]  with  a  bx'oadcast  over  CBS  Oct. 
29.  Using  as  his  theme  "Freedom  for 
the  Thought  We  Hate",  Mr.  Law- 
rence said  he  believed  the  NAB  un- 
happily had  taken  a  step  which 
"inevitably  will  lead  to  govern- 
mental regulation  and  ultimately  to 
the  curtailment  of  the  freedom  of 
speech  privilege  which  radio  should 
always  enjoy  on  a  parity  with  the 
press." 

Deprecating  the  code  as  censor- 
ship, he  urged  that  the  NAB  modi- 
fy its  course.  "It  should  withdraw 
from  its  code  those  provisions  re- 
lating to  the  purchase  of  its  facili- 
ties by  public  organizations,  and 
offer  its  wares  in  a  balanced  rela- 
tionship between  information,  ar- 
gument and  entertainment  which 
individual  management,  exercising 
good  judgment,  can  easily  achieve," 
he  stated. 

"Whoever  comes  honestly  to  the 
microphone  to  plead  a  cause  and 
by  his  written  speeches  submitted 
in  advance  shows  that  he  has  not 
violated  the  simple  laws  of  fraud 
or  libel,  must  be  given  freedom  to 
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WCKY  Wagon 

FOR  the  last  eight  months 
Charles  Topmiller,  chief  en- 
gineer of  WCKY,  Cincinnati, 
has  been  okaying  various  bills 
and  invoices  of  large  denomi- 
nation in  conjunction  with  in- 
stallation of  WCKY's  new 
50,000  -  watt  transmitter  —  a 
bill  of  $1,600  or  so  for  a 
single  transmitter  tube  caused 
not  the  bat  of  an  eye.  Re- 
cently, however,  he  hesitated 
over  an  item,  "One  coaster 
wagon,  $1.98".  Investigating, 
he  found  the  transmitter  men 
wanted  the  wagon,  the  kind 
kids  use,  for  conveying  test 
equipment  between  the  trans- 
mitter building  and  tuning 
house.  They  were  tired  of  car- 
rying it  all.  They  have  the 
wagon. 


plead — not  once  but  twice  and 
thrice  if  necessary  and  in  the  pro- 
portion and  amount  that  the  indi- 
vidual manager  believes  will  make 
interesting  listening,"  Mr.  Law- 
rence declared. 

Mr.  Lawrence  reiterated  his  pre- 
viously expressed  view  that  radio 
is  a  form  of  publishing  and  that 
the  station  itself  can  limit  the 
amount  it  will  accept  from  adver- 
tisers for  a  new  series  of  progi-ams 
and  yet  be  above  criticism.  He  ob- 
served that  the  NAB  action  would 
seem  to  be  contrary  to  the  objec- 
tives of  the  Sherman  anti-trust 
law,  since  the  so-called  "advice" 
and  "recommendations"  of  its  Code 
Committee  have  all  the  effect  of  an 
obligation  when  taken  as  a  result 
of  concerted  action.  He  advised  ex- 
treme caution  in  this  regard.  He 
said  the  NAB  had  taken  "the  path 
of  submission  when  they  concede 
that  the  phrase  'public  interest, 
convenience  and  necessity'  bestows 
on  the  Federal  Government  any  im- 
plied power  over  content  of  radio 
programs."  Then  he  observed: 

"The  new  code  adopted  by  the 
NAB  is  confessedly  created  to  pre- 
vent Government  regulation  of  ra- 
dio programs.  In  my  judgment,  it 
will  bring  on  radio  regulation  by 
Government  faster  than  other 
single  circumstance  through  the  ac- 
tion of  aggrieved  parties  seeking 
redress.  For  history  shows  that  so- 
called  voluntary  efforts  to  exercise 
police  power  in  an  industry  would 
invariably  result  in  public  clamor 
to  have  a  'disinterested'  institution 
to  do  the  regulating.  Usually,  the 
Government  as  the  representative 
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'>f  all  the  people  and  the  theoreti- 
cal custodian  of  their  delegated 
power,  offers  itself  as  the  'disin- 
terested' institution." 

Quincy  Howe  Favorable 

Taking  a  diametrically  opposite 
view,  Quincy  Howe,  executive  edi- 
tor of  Simon  &  Schuster,  New  York 
publishers,  and  chairman  of  the 
National  Council  for  Freedom 
From  Censorship,  in  a  broadcast 
over  NBC-Red  Nov.  2,  lauded  the 
code.  He  described  it  as  a  move 
"which  cannot  fail  to  meet  the  full 
approval  of  all  Americans  who  dis- 
like censorship." 

Declaring  that  any  private  self- 
regulation  is  to  be  preferred  to 
Government  regulation,  Mr.  Howe 
said  that  as  long  as  the  radio  in- 
dustry remains  as  honest  and  com- 
petent as  it  is  today  "there  can  be 
no  doubt  that  the  present  system 
of  self-regulation,  especially  if  the 
principles  of  the  code  are  main- 
tained, will  be  infinitely  prefer- 
able to  a  radio  industry  censored 
and  perhaps  finally  controlled  by 
the  Government." 

In  the  ecclesiastical  sphere,  a 
number  of  important  churchmen 
came  staunchly  to  the  code's  de- 
fense. Mgr.  John  A.  Ryan,  of  the 
National  Catholic  Welfare  Council, 
declared  that  in  his  opinion  the 
general  objectives  of  the  code  are 
"very  useful  and  entirely  fair".  He 
said  this  was  true  even  of  the  pro- 
visions barring  controversial  ad- 
dresses on  commercial  time,  and 
pointed  out  that  radio  facilities  dif- 
fer from  newspapers   since  they 
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LLOYD  EGNER,  New  York  man- 
ager of  the  NBC  Transcription 
Service,  (left),  was  in  Hollywood 
and  San  Francisco  in  early  No- 
vember to  install  Robert  Schuetz 
(right),  as  western  division  man- 
ager of  that  department.  Schuetz, 
who  was  for  10  years  an  NBC 
New  York  engineer,  is  now  in 
charge  of  all  NBC  transcription 
activities  in  the  11  western  states. 


are  definitely  limited  while  news- 
papers are  not. 

Dr.  Samuel  M.  Cavert,  general 
secretary  of  the  Federal  Council  of 
Churches  of  Christ  in  America,  in 
an  address  over  NBC-Blue  Nov.  10, 
called  the  code  the  right  answer 
to  the  problem.  What  the  industry 
has  done,  he  said,  "is  to  chart  a 
wise  course  of  self-regulation  in 
the  handling  of  not  only  controver- 
sial questions  but  also  of  news, 
children's  programs,  educational 
broadcasts   and  advertising." 

Hearing  Both  Sides 

To  further  the  industry's  own 
educational  campaign  on  the  code, 
Mr.  Bill,  as  chairman  of  the  NAB 
committee,  told  a  nationwide  CBS 
audience  Nov.  5  that  the  only  way 
a  broadcaster  can  make  sure  his 
listeners  will  hear  both  sides  of  a 
controversial  question  is  to  assume 
the  reponsibility  of  giving  time 
gratis  to  opposing  points  of  view. 
Emphasis  that  radio  is  just  as 
powerful  in  "selling  hatred"  as  it 
is  in  "selling  good  will,"  he  said 
that  it  was  this  factor  which  moti- 
vated the  industry  in  banning  sale 
of  time  for  projection  of  contro- 
versial issues. 

In  a  lucid  explanation  of  the  code 
operations,  Mr.  Bill  declared  that  it 
has  already  actually  worked  out  in 
practice.  When  the  Supreme  Court 
packing  issue  was  before  Congress, 
he  pointed  out,  an  analysis  showed 
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that  42  speakers  were  given  free 
time  over  CBS  to  present  their 
views  with  the  division  21  and  21. 
And  on  the  embargo  repeal  issue, 
CBS  provided  time  for  18  talks  in 
favor  of  repeal  and  20  against  re- 
peal with  three  non-partisan. 

"Far  from  curbing  freedom  of 
speech,"  he  said,  "we  have  learned 
that  this  policy  promotes  freedom 
of  speech.  It  also  brings  more  per- 
sons to  the  microphone,  whatever 
their  views  may  be.  It  gives  the 
listener  a  chance  to  hear  both  sides 
of  every  question  and  then  puts 
upon  him  the  responsibility  of  mak- 
ing up  his  own  mind." 

To  balance  the  network  debates 
on  the  code,  CBS  has  scheduled 
Samuel  B.  Pettengill,  former  In- 
diana Congressman,  for  an  address 
on  Nov.  12  on  "Radio  and  Free 
Speech".  This  address  is  designed 
to  answer  Mr.  Bill's  remarks.  Rev. 
Edward  Lodge  Curran,  president  of 
the  International  Catholic  Truth 
Society,  who  is  pro-Coughlin,  is 
scheduled  for  Nov.  19.  Active  in 
anti-commercial  radio  circles.  Rev. 
Curran  requested  the  time  in  a 
telegram  to  President  William  S. 
Paley,  as  director  of  radio  activi- 
ties in  the  Brooklyn  diocese.  In  his 
message  he  said  he  felt  enforce- 
ment of  the  code  "is  a  serious  in- 
vasion of  free  speech  and  apparent 
censorship  by  the  NAB." 

As  part  of  the  NAB  plan  to  in- 
form important  social  groups  of 
the  code  policies,  Edward  Kirby, 
NAB  director  of  public  relations, 
on  Nov.  4  addressed  some  600 
members  of  the  Federated  Wo- 
men's Clubs  at  Chicago's  Palmer 
House.  Before  his  address  he  met 
with  group  leaders  for  a  quarter- 
hour  roundtable  discussion  on 
WBBM,  Chicago.  Emphasis  was 
.placed  on  the  new  children's  pro- 
gram policies. 


Curb  of  Executive  Power 
Over  Radio  Is  Advocated 

CONGRESS  will  be  asked  at  the 
next  session  to  repeal  the  power  of 
the  President  over  radio  except 
under  war  conditions  and  then  un- 
der safeguards  against  the  abuse 
of  the  power,  Samuel  B.  Pettengill, 
former  Indiana  Congressman,  de- 
clared in  an  address  Nov.  12  over 
a  CBS  network.  Speaking  for  the 
National  Committee  to  Uphold 
Constitutional  Government,  Mr. 
Pettengill  lambasted  the  NAB  code 
as  a  "threat  against  the  free  speech 
of  a  free  people". 

While  attacking  the  NAB  for  its 
stand  on  controversial  broadcasts, 
Rep.  Pettengill  charged  it  was 
drafted  only  under  "hidden  pres- 
sure". He  said  his  organization 
would  fight  "for  and  with"  the 
broadcasters  not  only  to  repeal  the 
power  of  the  President  to  com- 
mandeer radio,  but  also  to  author- 
ize licenses  for  three  years  in  lieu 
of  the  present  six  months  and  to 
"take  from  the  Commission  all 
power  to  suspend,  revoke  or  refuse 
to  renew  licenses  for  any  illegal 
offense  other  than  those  which  Con- 
gress may  constitutionally  forbid, 
and  then  only  after  an  independent 
court,  and  not  the  Commission,  has 
found  the  licensee  guilty." 

The  former  Congressman  said 
that  "we  fight  today  for  the  same 
values  our  fathers  fought  for.  They 
fought  for  a  free  press.  We  fight 
for  a  free  microphone." 


To 
Serve 
You 
Better! 


#  Our  offices  are  now 
combined  with  our  re- 
cently built,  modernly 
equipped  nnanufactur- 
ing  plant  which  has  been 
operating  for  the  past 
several  nnonths  in  a  most 
satisfactory  manner. 

®  Our  present  greatly 
enlarged  manufacturing 
capacity  will  enable  us — 
even  more  so  than  ever 
before — to  render  that 
prompt  and  efficient 
service  to  which  our  cus- 
tomers have  become  ac- 
customed during  the  last 
several  years, 

#  It  will  also  make  it 
possible  for  us  to  extend 
our  service  and  to  make 
additions  to  our  con- 
stantly widening  circle 
of  friends. 


Manufacturers  of 
quality  recording 
equipment  and 
recording  blanks. 


ALLIED  RECORDING 

PRODUCTS  COMPANY 

21-09  43rd  Avenue 
Long  Island  City,  N.  Y. 
Phone— Stillwell  4-2318 
Cable — Allrecord 
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Transfer  of  CMQ 
By  Cuba  Imminent 

Action  Expected  to  Clear  Up 
WTAR,  WMC  Interference 

CLEARING  UP  of  serious  inter- 
fei-ence  to  the  operations  of  WTAR, 
Norfolk,  and  WMC,  Memphis,  on 
the  780  kc.  channel,  caused  by  the 
operation  of  CMQ,  Havana,  on  that 
frequency  with  25,000  watts,  is 
foreseen  momentarily  under  a  Cu- 
ban presidential  decree  shifting 
CMQ  to  another  frequency,  it  was 
learned  Nov.  14. 

The  two  domestic  stations  for 
the  past  year  have  been  authorized 
on  a  month-to-month  basis  to  util- 
ize 5,000  watts  power  at  night  in 
lieu  of  their  regular  1,000  watts 
to  offset  the  CMQ  signal.  The  sta- 
stions  previously  had  cooperated 
with  the  Cuban  radio  department 
in  installing  directive  antennas  de- 
signed to  reduce  the  interference 
but  complications  subsequently  de- 
veloped, with  the  result  that  the 
case  was  carried  by  the  American 
Ambassador  to  the  Cuban  radio  de- 
partment and  the  frequency  shift 
decided  upon. 

To  Sign  Order 

Word  in  official  quarters  Nov. 
14  was  that  President  Bru  was 
prepared  to  sign  an  order  upon 
recommendation  of  Radio  Director 
Govea,  shifting  CMQ  to  690  kc,  a 
Canadian  clear.  Steps  also  would 
be  taken  to  prevent  operation  of 
other  stations  on  the  780  kc.  chan- 
nel in  order  to  eliminate  entirely 
any  chance  of  continued  interfer- 
ence with  the  WTAR  and  WMC 
propagation. 

Last  spring  Campbell  Arnoux, 
general  manager  of  WTAR,  and 
H.  W.  Slavick,  general  manager 
of  WMC.  arranged  with  Cuban  au- 
thorities and  with  the  CMQ  opera- 
tors for  installation  of  a  direction- 
al antenna  to  protect  the  station. 
Because  of  equipment  failures,  it 
developed  the  system  did  not  work. 
Consequently,  after  extensive  con- 
ferences and  investigations  con- 
ducted through  the  American  Am- 
bassador and  Director  Govea,  ar- 
rangements finally  were  made  for 
the  frequency  shift.  Under  the  new 
assignment,  CMQ,  while  operating 
with  25,000  watts,  will  radiate  only 
5,000  watts  in  the  direction  of  the 
United  States  and  Canada.  The 
agreement  on  the  frequency  shift, 
it  was  reported,  has  been  signed 
by  all  parties  and  awaits  only  the 
President's  signature,  which  was 
to  be  forthcoming  as  soon  as  U.  S. 
authorities  reported  they  were  in 
agreement.  Mr.  Slavick  at  present 
is  in  Havana,  it  was  learned.  Con- 
versations with  the  FCC  and  the 
State  Department  in  connection 
with  the  move  are  being  handled 
through  Eliot  Lovett,  counsel  for 
WTAR. 

Neville  Miller,  NAB  president, 
Nov.  10  cabled  the  American  Am- 
bassador in  Havana  he  had  been 
advised  that  a  practical  solution 
had  been  found  from  the  trouble- 
some interference  problem  and  that 
President  Bru  was  about  to  make 
effective  the  changes  to  that  end. 
He  asked  that  there  be  conveyed  to 
the  President  the  appreciation  of 
the  American  broadcasting  indus- 
try "for  his  splendid  cooperative 
spirit  of  understanding  and  ac- 
cord". 


Newspaper  Spreads  Feature 

NEW  Sunday  feature  of  the  Wash- 
ington  Post,  an  outgrowth  of  the 
MBS  Ame7-ican  Forum  of  the  Air 
series,  is  "American  Forum",  com- 
piled under  direction  of  Theodore 
Granik,  who  also  directs  and  m.c.'s 
the  Sunday  network  series,  heard 
8-9  p.m.  and  originated  from  the 
Interior  Department's  studios  by 
WOL,  Washington.  The  full-page 
newspaper  feature,  patterned  after 
the  radio  program,  presents  na- 
tional leaders  debating  pertinent 
questions  of  the  day.  First  edition 
of  "American  Forum",  appearing 
Nov.  12,  presented  pro  and  con  opin- 
ions on  the  proposed  national  war 
referendum  plan  by  Senators  La- 
Follette,  Byrnes  and  Clark,  Repre- 
sentatives Ludlow  and  Norton,  and 
Louis  Johnson,  Assistant  Secretary 
of  War. 


Gulf  Switches 

GULF  OIL  Corp.,  Pittsburgh,  on 
Nov.  19  switches  Screen  Guild  The- 
atre on  65  CBS  stations,  from  Hol- 
lywood to  New  York  for  three 
weeks  or  more.  Sun.,  7:30-8  p.  m. 
(EST).  Scheduled  for  the  first  New 
York  program  are  Fred  Allen, 
Robert  Benchley  and  Tallulah 
Bankhead.  Roger  Pryor,  master-of- 
ceremonies  and  Oscar  Bradley,  mu- 
sical director,  will  continue  in  their 
respective  posts.  Also  making  the 
cross-country  jaunt  are  Joe  Hill, 
agency  producer,  and  his  assistant, 
Austin  Petersen,  with  writers 
Charles  Tazewell,  Sam  Perrin  and 
Jess  Oppenheimer.  Harry  Von  Zell 
is  scheduled  to  handle  the  commer- 
cials. Young  &  Rubicam,  New  York, 
has  the  account. 


Jim  Ameche  Signed 

JOHN  H.  WOODBURY  Co.,  Cin- 
cinnati (soap),  on  Nov.  22  will  re- 
place Herbert  Marshall,  film  actor, 
as  lead  of  the  NBC  Woodbury  Hol- 
lyivood  Playhouse  program,  with 
Jim  Ameche,  who  starred  in  the 
summer  series.  Marshall  terminates 
his  contract  with  broadcast  of  Nov. 
15.  At  start  of  the  fall  series  he 
replaced  Charles  Boyer  as  star  of 
the  weekly  half -hour  program  when 
the  latter  was  called  to  war  duty 
in  France.  A  permanent  actress  to 
play  opposite  Ameche  has  also  been 
chosen  but  her  identity  was  not 
revealed.  Jay  Clark  continues  as 
Lennen  &  Mitchell's  producer. 


Local  Spirit 

WHEN  the  City  of  Milwaukee 
was  saluted  Oct.  30  on  the 
Carnation  Contented  Hour, 
sponsored  on  NBC-Red  by 
Carnation  Co.,  Manager  Ga^?- 
ton  W.  Grignon  of  WISN, 
Milwaukee  CBS  outlet,  car- 
ried out  the  civic  spirit  of  the 
event  by  broadcasting  a  series 
of  announcements  on  WISN 
and  issuing  formal  printed 
"invitations  to  listen"  to  the 
program  on  WTMJ,  comnet- 
ing  NBC-Red  station  in  Mil- 
waukee. The  printed  invita- 
tions, calling  attention  to  the 
Milwaukee-Wisconsin  salute 
on  WTMJ,  were  sent  to  city 
and  State  officials  and  about 
1,000  Milwaukee  organiza- 
tion executives.  In  addition  to 
the  announcements  and  for- 
mal invitations,  WISN  also 
used  paid  newspaper  space  to 
publicize  the  event. 


ALL  WRAPPED  up  in  his  work 
was  Roch  Ulmer,  special  events  an- 
nouncer of  KSTP,  St.  Paul,  recently 
when,  in  preparation  for  covering 
the  Minneapolis  contest  of  the  Na- 
tional Crochet  Bureau,  he  under- 
took to  find  out  some  of  the  finer 
points  of  the  art  of  crocheting. 


Song 


Clearance  Service 
Organized  in  New  York 

NEW  clearance  service  for  song- 
writers. International  Songwriters 
Clearance  Corp.,  New  York,  has 
been  formed,  whereby  the  writers 
are  compensated  for  public  per- 
formances through  an  arrangement 
with  Gem  Music  Corp.,  New  York, 
publisher  member  of  ASCAP.  Of- 
ficers of  the  ISCC  are  George  Whit- 
ing, noted  composer  of  popular 
songs  and  an  ASCAP  member,  and 
Barnard  A.  Young,  editor  of  vari- 
ous song  collections.  Offices  are  at 
1619  Broadway. 

The  aims  of  the  organization, 
which  have  been  submitted  with  a 
contract  to  songwriters,  are  stated 
as  follows:  To  collect  royalties  for 
the  public  performance  of  songs  by 
radio,  mechanical  instruments  and 
otherwise,  to  allot  and  distribute 
such  royalties,  and  to  abolish  abuses 
and  unfair  practices  and  methods 
in  connection  with  the  public  per- 
formance of  musical  works.  The 
contract  stipulates  that  ISCC  will 
pay  songwriters  50%  of  all  net 
sums  received  from  ASCAP  and 
50%  of  all  net  sums  received  for 
the  use  of  songs  for  records,  elec- 
trical transcriptions,  television, 
synchronization  or  any  other  source. 

Sponsoring  AP  News 

RECENT  additions  to  the  list  of  sta- 
tions broadcastins  Associated  Press 
news  under  commercial  sponsorship 
IBroadcasting,  Sept.  15]  are  • 
WDBJ,  Roanoke  (Va.)  Times  and 
Roanoke  World-Neivs ;  KWOS,  Jeffer- 
son City  (Mo.)  Capital-News  and 
Jefferson  City  Post-Triiune ;  KSAL 
Salina,  (Kans.)  Journal:  KFAR 
Fatrlanhs  (Alaska)  Wetvs-Miner  The 
Netv  York  Herald-Trihune  has  also 
secured  permission  from  the  AP  to 
use  Its  news  for  commercial  broad- 
easts  although  it  does  not  own  a 
broadcastmg  station.  Paper  currently 
fui-n>shes  a  ten-minute  news  period  to 
WUXK,  New  York,  each  evening  Pe- 
riod is  sustaining  now.  but  during  the 
tall  renting  season  was  sponsored  by 
Douglas  L.  Elliman  &  Co..  New  York 
real  estate  firm. 


Court  Sustains  WNEW( 
In  Barring  Communist  f 

WNEW,  New  York,  which  on  Oct.  ^ 
24  cancelled  the  address  scheduled 
for  broadcast  by  Israel  Amter, 
Communist  candidate  for  the  New 
York  City  Council,  was  upheld  in 
its  action  Oct.  31  by  New  York 
Supreme  Court  Justice  Charles  B. 
McLaughlin,  who  denied  the  plain- 
tiff's application  for  a  temporary 
injunction  and  ruled  that  WNEW 
was  within  its  contractual  rights 
in  cancelling  broadcasts  by  Com- 
munists whose  names  had  been 
removed  from  the  ballot. 

Application  was  filed  by  Carl 
Brodsky,  as  chairman  of  the  Com- 
munist Committee,  for  a  series  of 
10  broadcasts  by  four  Communist 
candidates,  whose  names  were  re- 
moved from  the  ballot  by  the 
Board  of  Elections  on  technical 
grounds  of  improper  filing  of  peti- 
tions. WNEW,  in  cancelling  the 
broadcasts,  cited  as  further 
grounds  for  its  action  the  phrase 
in  the  new  NAB  code  which  says 
that  stations  should  provide  time 
for  political  broadcasts  by  a  "le- 
gally qualified  candidate  for  nomi- 
nation or  election"  [Broadcasting, 
Nov.  1]. 

Because  of  shortness  of  time  be- 
fore the  elections  on  Nov.  7,  the 
Communist  Party  did  not  appeal 
the  decision,  but,  according  to  the 
lawyers  handling  the  case,  made 
applications  of  complaint  to  the 
FCC  and  the  NAB  and  "will  take 
further  action  if  nothing  is  done 
about  the  applications". 


Temporary  Extensions 
Of    Fulltime    to  Cease 

LOOSE  practices  by  individual 
Commissioners  in  granting  tempo- 
rary extensions  for  fulltime  opera- 
tion to  stations  licensed  for  only 
limited  time  will  be  stopped  hence- 
forth, it  was  indicated  at  the  FCC 
Nov.  14  following  a  full  discussion 
of  the  matter.  Precedent  estab- 
lished several  months  ago  when 
WDGY,  Minneapolis,  was  granted 
authority  to  operate  fulltime  on 
1180  kc.  resulted  in  pressure  from 
Congressional  and  other  sources  for 
similar  grants  to  stations  in  other 
areas. 

At  a  special  afternoon  meeting 
Nov.  14,  the  FCC  decided  to  ad- 
here strictly  to  its  rules  against 
such  grants  unless  based  on  special 
programs  of  outstanding  public 
merit.  It  was^  pointed  out  that  ex- 
tensions currently  granted  have 
been  for  one  month  periods  cover- 
ing all  program  renditions  rather 
than  those  of  special  interest.  At 
its  meeting  the  FCC  denied  WSPR, 
Springfield,  Mass.,  a  30-day  exten- 
sion to  operate  fulltime  on  1140  kc. 


LONGEST  non-recorded  musical  pro- 
gram featuring  popular  and  symphon- 
ic orchestras  will  be  broadcast  Nov. 

"o"^n}^^^^W-  New  York,  when  Lo- 
ca  802  of  the  AFM  stages  its  medi- 
cal fund  benefit  concert  in  Madison 
Square  Garden.  New  York,  from  9 

r-^^l-rl^^ilr*^  '^'f'l  Martin  Block 

of  WNEAV  as  m.c. 


Texas  Engineers  Discuss 
Net  Affiliation  Problems 

APPROXIMATELY  50  Texas  ra- 
dio engineers  attended  a  meeting 
held  in  Fort  Worth  early  in  Novem- 
ber under  direction  of  Truett  Kim- 
zey,  chief  engineer  of  Texas  State 
Network.  Although  held  primarily 
for  TSN  engineers,  technicians  of 
other  Texas  stations  were  invited 
to  hear  the  addresses  of  Henry 
Scarr,  Western  Electric  Co.,  New 
York,  and  A.  Earl  Cullum  Jr.,  ra- 
dio consulting  engineer,  of  Dallas. 
One  of  the  principal  objects  of  the 
conference  was  the  discussion  of 
operation  of  TSN  equipment  in  af- 
filiated stations  and  the  reversible 
transmission  lines  used  by  the  net. 
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Sponsored  Video 
Advised  in  Report 
Of  FCC  Group 

Report  Sees  'Crucial  Stage'; 
Channel  Dhision  Offered 

(Continued  from  Page  17} 
I  ship  by  advertisers  is  one  of  the 
logical  means  of  support  for  the 
new  television  ser\'ice  to  the  public 
when  such  service  is  ready.  The 
committee  recognizes  a  particular 
need  for  keeping  the  Commission's 
regulations    abreast    of  progress. 
Therefore,  applicants  should  be  giv- 
en the  opportunity,  at  any  time,  of 
securing  changes  in  the  rules  if,  as 
i  a  result  of  a  public  hearing,  they 
can  demonstrate  that  public  inter- 
est ■will  be  served  by  such  changes, 
j     "While  the  committee  does  not 
!  recommend  any  radical  change  in 
principle  in  existing  rules  relating 
I  to  commercailization,  it  does  sug- 
gest a  clarification  and  simplifica- 
tion of  existing  rules  in  this  respect. 

"It  should  be  made  clear  that  the 
rules  do  not  constitute  an  artificial 
barrier  to  the  logical  development  of 
program  technique,  including  the 
development  of  methods  for  making 
tele\ision  useful  as  an  advertising 
I  media  conforming  to  favorable  pub- 
:Iic  reaction.  Also  it  should  be  ap- 
iparent  that  sponsorship  is  not  pro- 
'hibited,  provided  such  sponsorship 
and  the  program  facilities  or  funds 
contributed  by  sponsors  are  pri- 
marily for  the  purpose  of  experi- 
imental  program  development. 
I  "The  intent  of  the  rules  should  be 
Ito  prevent  commercial  exploitation 
of  tele\ision  as  a  service  to  the 
public  prior  to  demonstrated  proof 
of  its  readiness  for  regular  opera- 
tion in  accord  with  public  interest, 
convenience  or  necessity.  Other 
than  such  alterations,  the  commit- 
tee is  of  the  opinion  that  the  Com- 
mission should  not  permit  regular 
commercialization  of  tele\ision  at 
present,  but  that  instead  the  Com- 
mission should  hold  itself  ready  to 
consider  the  problem  anew  when 
general  development  progresses 
further  into  practicalities." 

In  recommending  licensing  poli- 
bies  and  regulations,  the  commit- 
jtee  said  it  was  of  the  opinion  that 
Jthe  public  can  best  be  served  by 
sliminating  any  tele\ision  regula- 
tion which  has  any  possibility  of 
nterference  with  proper  business 
aconomic  processes. 


More  men  are  at  work  in 
(|  the  Youngstown  district 
than  since  1929.  Carry 
your  message  to  them 
over 


W  F  M  J 

1420  Kilocycles 

Youngstown,  0. 

National  Representatives 
HEADLEY-REED  CO. 


Scores  Enough 

WORKING  on  the  theory 
that  it's  impossible  for  play- 
by-play  football  announcers 
to  give  the  score  too  fre- 
quently, K  A  N  S,  Wichita, 
Kan.,  has  acquired  a  special- 
ly-built alarm  clock  which 
rings  every  two  minutes  dur- 
ing the  game  broadcasts,  and 
at  each  alarm  sportscasters 
relate  the  standings  of  the 
moment. 


While  several  stations  may  be 
operated  simultaneously  within  the 
country  on  each  of  the  seven  low- 
er frequency  channels,  there  is  a 
distinct  technical  limitation  to  the 
number  of  stations  which  can  oper- 
ate successfully  in  any  one  area,  it 
pointed  out.  This  constitutes  a  nat- 
ural barrier  to  unlimited  competi- 
tion. "Under  these  circumstances 
the  Commission  must  be  extremely 
careful  that  it  grants  licenses  only 
to  those  who  give  satisfactory 
proof  of  their  qualifications  to  ren- 
der a  service  to  the  public  in  the 
most  efficient  and  effective  manner 
and  in  particular  to  those  pioneers 
who  indicate  constructive  efforts 
toward  the  progressive  develop- 
ment of  tele\ision  as  a  practical 
competitive  service  on  a  national 
scale." 

Pointing  out  that  there  are  pit- 
falls in  giving  television  a  "green 
light"  prematurely,  the  committee 
warned  against  any  action  which 
would  result  in  a  wild  rush  to  erect 
stations  throughout  the  country, 
many  of  which  would  have  to  be 
operated  by  groups  ^^^thout  ade- 
quate experience  or  sound  back- 
ground and  possibly  without  pro- 
gram facilities  of  good  quality.  It 
said  it  was  essential  that  all  li- 
censes issued  continue  to  include 
the  condition  that  the  authoriza- 
tion is  subject  to  change  or  can- 
cellation. 

RMA  Standards 

In  recommending  adoption  of 
RMA  standards  for  both  transmis- 
sion and  reception,  the  committee 
said  that  while  the  future  may  re- 
quire changes  in  the  standards  by 
reason  of  progress,  it  recognized 
that  for  the  time  being  these  stan- 
dards must  be  used  for  scheduled 
program  service.  Pointing  out  that 
there  are  more  applicants  for  ex- 
perimental broadcast  service  than 
available  channels  under  the  pre- 
liminary allocation  plan,  the  com- 
mittee said  that  advantage  should 
be  taken  for  the  time  being  of 
time-sharing  agreements.  It  added, 
however,  that  every  encouragement 
should  be  given  to  experimenta- 
tion on  the  12  upper  undeveloped 
channels  and  before  resorting  to 
time-sharing,  it  should  be  deter- 
mined whether  one  of  the  12  higher 
channels  could  be  used  for  the  serv- 
ice proposed. 

In  referring  to  the  engineering 
department's  allocation  table  based 
on  radiation  factors  and  the  prop- 
agation formula  submitted  by  the 
RMA  engineering  subcommittee, 
the  FCC  committee  pointed  out 
that  the  average  facility  assigned 
has  less  power  than  may  be  neces- 
sary. The  metropolitan  concentra- 
tion in  the  East  is  considerable  and 
it  was  thought  that  increases  may 


be  made  upon  proper  showing  in 
individual  cases.  In  many  other 
cases,  increased  power  and  height 
of  antenna  could  be  used  without 
difficulty,  it  explained.  In  others, 
however,  particularly  in  the  Great 
Lakes  Region  and  the  East,  direc- 
tive transmitting  antennas  would 
be  a  necessity  for  an  increase  in 
facilities. 

Again  alluding  to  the  proposed 
allocation  policy,  the  committee 
said  the  recommended  plan  to  re- 
strict the  number  of  channel  as- 
signments for  cities  of  different 
metropolitan  district  population 
"should  be  departed  from  in  such 
cases  where  the  applicant  shows 
that  no  other  metropolitan  disti-ict 
would  be  restricted  to  fewer  chan- 
nels than  provided  for  by  the  plan." 

It  should  not  be  overlooked,  the 
committee  said,  that  the  possible 
economic  effects  resulting  from  the 
war  in  Europe  and  the  cessation 
of  television  broadcasting  develop- 
ments abroad  are  the  factors  which, 
in  addition  to  the  present  situa- 
tion in  television  in  the  United 
States,  should  influence  the  FCC 
and  the  industry  to  bend  every  rea- 
sonable effort  to  avoid  recession  of 
tele\ision  development. 

"An  opportunity  exists  for  Amer- 
ican industry  to  construct  founda- 
tions for  a  position  in  the  world 
television  market  of  the  future  by 
undertaking  active  steps  at  this 
time  to  further  the  technical  and 
operating  development  of  televi- 
sion in  this  country.  This  oppor- 
tunity should  not  be  lost." 

Rules  for  Stations 

As  an  appendix  to  the  report,  the 
FCC  included  the  allocation  table, 
compiled  by  its  Engineering  De- 
partment, based  on  the  RMA  data. 
This  listed  some  100  metropolitan 
districts  in  the  country,  together 
with  their  population  and  their 
area  by  square  miles.  The  tentative 
allocation  then  showed  the  channel 
or  channels  which  would  be  as- 
signed to  the  particular  areas  to- 
gether with  the  power  output  and 
the  required  antenna  height. 

As  its  final  appendix,  the  com- 
mittee submitted  proposed  revised 
rules  to  govern  television  broadcast 
stations,  setting  forth  the  pre- 
requisites for  procuring  licenses 
together  with  the  limitations  which 
would  be  imposed  on  the  proposed 
two  classes  of  stations. 

The  proposed  rules  also  set  forth 
the  manner  in  which  frequencies 
would  be  assigned,  specifying  that 
each  Class  II  station  would  be  as- 
signed only  one  channel  from 
Group  A  (low  frequency  channels 
ranging  from  44,000  to  108,000  kc.) 
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or  Group  B  (undeveloped  channels 
ranging  from  156,000  to  294,000 
kc).  Class  I  stations,  or  those  en- 
gaged in  non-scheduled  operation, 
would  be  assigned  one  or  more 
channels  as  the  program  of  experi- 
mentation required,  in  any  of  the 
three  groups. 

Channels  in  Group  B  and  C,  or 
those  in  the  undeveloped  category, 
could  be  assigned  to  television  sta- 
tions to  serve  auxiliary  purposes 
such  as  television  relay  and  de- 
velopmental mobile  service.  How- 
ever, it  was  specified  that  no  mo- 
bile or  portable  station  would  be  li- 
censed to  transmit  television  pro- 
grams directly  to  the  public.  Sta- 
tions would  be  required,  in  filing 
their  renewal  applications,  to  give 
detailed  reports.  In  the  case  of 
Class  II  stations,  in  addition  to 
complete  data  covering  number  of 
hours  operated  broken  down  as  be- 
tween studio  performances  and 
special  events,  films  and  the  like, 
an  itemized  financial  statement 
showing  cost  of  operation  during 
the  license  period  would  be  re- 
quired. 

The  committee,  in  its  memoran- 
dum accompanying  the  report,  said 
it  felt  that  development  of  televi- 
sion is  in  a  rapid  state  of  flux,  and 
that  particular  attention  should  be 
concentrated  on  this  subject  so  the 
Commission's  policies  and  regula- 
tions may  be  kept  abreast  of  pro- 
gress. It  suggested  that  either  the 
same  committee  or  some  other 
group  representing  the  Commission 
be  designated  to  continue  "special 
observation  of  the  development  of 
television  broadcasting  with  in- 
structions to  make  recommenda- 
tions as  might  be  deemed  suitable 
for  future  Commission  considera- 
tion." 
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WHA  Drops  50  kw.  Plan 
Due  to  Lack  of  Funds 

BECAUSE  of  the  failure  of  the 
State  Legislature  to  provide  an  ap- 
propriation, the  plan  of  WHA,  Uni- 
versity of  Wisconsin  station  at 
Madison,  to  seek  the  facilities  of 
WMAQ,  Chicago,  has  been  dropped, 
at  least  temporarily.  WHA  applied 
more  than  a  year  ago  for  50,000 
watts  on  670  kc,  the  WMAQ  as- 
signment, in  lieu  of  its  present 
5,000-watt  daytime  assignment  on 
940  kc.  The  FCC  on  Oct.  27  grant- 
ed the  WHA  petition  to  withdraw 
the  application  without  prejudice, 
although  it  had  been  set  for  hear- 
ing Nov.  10. 

Scheduled  for  hearing  several 
times,  the  hearings  were  always  de- 
ferred on  request  of  applicant  pend- 
ing disposition  of  the  bill  in  the 
Legislature  which  called  for  an  ap- 
propriation of  $9,800  to  prosecute 
the  application,  $106,500  for  con- 
structing a  50  kw.  plant,  $79,000  to 
cover  cost  of  first  year's  operation 
and  $126,000  annually  thereafter. 
The  application  was  to  have  been 
pressed  on  the  plea  that  Wisconsin 
has  no  high-power  clear  channel 
outlet,  and  the  plan  contemplated 
elimination  of  WLBL,  Stevens 
Point,  also  State-owned,  if  the 
WMAQ  facilities  were  procured. 


Reappointed  by  CBC 

RENE  MORIN,  Montreal,  vice-chair- 
man of  the  Board  of  Governors  of  the 
Canadian  Broadcastins  Corp.,  and 
Mrs.  Nellie  McClung,  Victoria,  B.  C, 
have  been  reappointed  to  the  board  on 
the  expiration  of  their  term  on  Oct.  31. 
Mr.  Morin  will  be  acting  chairman  of 
the  CBC  board  imtil  the  Government 
appoints  a  new  chairman  and  replaces 
former  Chairman  L.  W.  Brockington, 
Winnipeg,  who  resigned  Oct.  31  to  re- 
sume his  law  practice.  It  is  not  ex- 
pected a  new  chairman  will  be  ap- 
pointed for  some  time  because  of  war- 
time activities.  The  CBC  building  pro- 
gram is  practically  finished,  and  it  is 
felt  in  Government  circles  that  CBC 
General  Manager  Gladstone  Murray 
and  the  board,  with  an  acting  chair- 
man, wiU  be  able  to  carry  on  with  pro- 
gram improvement. 


KGA,  Spokane,  Wash.,  operated  by 
Louis  Wasmer,  has  applied  to  the 
FCC  to  increase  its  fulltime  power  to 
10,000  watts  on  the  1470  kc.  channel, 
on  which  it  now  operates  fulltime  with 
5,000. 

THE  three  major  networks  plan  to 
broadcast  the  Thanksgiving  Day  mes- 
sage on  Nov.  23  of  President  Franklin 
D.  Roosevelt  when  he  makes  a  brief 
speech  before  carving  the  turkey  at 
the  annual  Founder's  Day  dinner  at 
Warm  Springs  Foundation,  Georgia. 
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INTRODUCTORY  broadcast  of  Gallant  American  Women,  new  weekly 
dramatic  series  presented  on  NBC-Blue  under  the  auspices  of  the  U.  S. 
Office  of  Education,  was  attended  Oct.  31  by  women  leaders  of  national 
and  local  organizations  following  a  luncheon  in  the  Rainbow  Room,  Radio 
City,  New  York.  At  the  luncheon  were  (1  to  r)  Miss  Margaret  Cuthbert, 
NBC  director  of  women's  activities;  Mrs.  Harold  V.  Milligan,  radio  chair- 
man. General  Federation  of  Women's  Clubs,  and  Clay  Morgan,  NBC 
director  of  public  relations,  who  helped  welcome  lady  visitors. 


YOUTHBUILDEBS,  New  York,  has 
announced  that  in  the  spring  of  1940 
it  will  offer  Youth  Forum  Awards  to 
the  radio  program,  book,  motion  pic- 
ture and  newspaper  article  or  series 
which  has  done  most  during  the  school 
year  to  encourage  children's  under- 
standing of  and  pride  in  democratic 
processes.  Byrnes  MacDonald,  chair- 
man of  the  organization's  board  of  di- 
rectors, stated  that  the  purpose  of  the 
awards  is  "first,  to  encourage  among 
young  people  intelligent  evaluation  of 
modern  means  of  communication,  and 
secondly,  to  single  out  for  honor  in 
our  time,  those  media  which  are  ad- 
dressing to  youth  effective  pleas  for 
the  preservation  of  our  democratic 
heritage." 

WTMJ,  Milwaukee,  carried  three  spe- 
cial programs  in  connection  with  Na- 
tional Education  Week,  cooperating 
with  the  Milwaukee  Junior-Senior 
High  School  Teachers'  Assn. 

STERLING  FISHER,  CBS  director 
of  education ;  Philip  K.  Barbour,  of 
the  NBC  international  broadcast  di- 
vision, and  Neville  Miller.  NAB  presi- 
dent, on  Nov.  9-10  attended  the  Con- 
ference on  Education  &  Inter-Ameri- 
can Cultural  Relations  held  at  the 
Mayflower  Hotel,  Washington,  by  the 
Division  of  Cultural  Relations  of  the 
U.  S.  State  Department. 

RADIO  Workshop  of  Syracuse  U  on 
Nov.  7  started  a  series  of  radio  dem- 
onstrations during  which  interested 
groups  are  invited  to  the  studios  for  a 
tour,  explanation  of  radio  station  op- 
eration, workshop  equipment,  sound 
effects  and  organization.  One  feature 
of  the  demonstration  is  a  drama  pro- 
duced first  with  everything  wrong  and 
later  with  everything  right. 

WBAL,  Baltimore,  on  Nov.  10  turned 
the  entire  station  operation  over  to 
high  school  students  of  Baltimore  City 
College  and  Eastern  High.  Every  posi- 
tion in  the  WBAL  organization  was 
filled  by  students  during  the  6  :30  a.m. 
to  midnight  broadcast  day.  High  spot 
of  the  day  was  production  of  a  half- 
hour  all-student  show.  Student  Day. 
heard  on  MBS  from  4:30  to  5  p.  m. 

PHILADELPHIA  Board  of  Educa- 
tion has  started  its  second  program 
year  on  WPEN,  Philadelphia,  increas- 
ing its  schedule  from  15  to  30  minutes 
on  Saturday  mornings.  New  series. 
Your  Neiphhorhood  Schools,  conducted 
in  the  WPEN  auditorium  studio,  pre- 
sents a  different  local  school  each  week 
in  a  production  representing  a  cross- 
section  of  the  institution's  activities. 
Students  are  invited  to  attend  the 
broadcasts  and  are  brought  to  the  stu- 
dio in  special  bu.sses. 


ORIGINATING  in  public  and  private 
schools  throughout  the  country,  the 
weekly  NBC-Bed  program  Music  & 
AmeAcan  Youth  has  started  its  sixth 
consecutive  season  under  the  auspices 
of  the  Music  Educators'  National  Con- 
ference. Concerts  by  students  of  aU 
grades  are  augmented  by  brief  talks 
by  leaders  in  the  field  of  music  instruc- 
tion. 

SUPERVISED  by  the  newly  formed 
KMOX  Education  Board,  the  new 
weekly  educational  series,  In  the 
Dean's  Study,  has  started  on  KMOX, 
St.  Louis.  The  first  of  the  weekly  half- 
hours  featured  informal  discussion  of 
"This  Confused  Age"  by  Miss  Jessie 
Chamberlain,  of  the  St.  Louis  Art  Mu- 
seum ;  Lyman  Bryson.  of  the  CBS 
Adult  Education  Board  ;  Lansing  Ray 
Jr.,  of  the  St.  Louis  Gloie-Democrat. 
and  Dean  Frank  M.  Detbatin.  of 
Washington  U,  St.  Louis. 

WAR  MAPS  distributed  by  WCKY. 
Cincinnati,  will  be  used  in  100  history 
classes  in  Cincinnati  public  schools, 
the  local  board  of  education  has  ad- 
vised the  station.  As  a  goodwill  fea- 
ture. WCKY  is  mailing  copies  of  the 
map  to  listeners  sending  in  a  three- 
cent  stamp. 

WLS,  Chicago,  announces  that  75,000 
schedules  of  its  School  Time  series 
have  been  distributed  to  Midwestern 
school  teachers  at  their  request.  The 
first  printing  of  55,000  schedules  was 
exhausted  before  the  program  started. 
The  daily  quarter-hour  series  is  slant- 
ed to  children  of  grade  school  age. 

AFTER  more  than  two  vears'  negotia- 
tion between  CBS  and  KGMB,  Hono- 
lulu, a  plan  has  been  worked  out  to 
allow  the  Hawaiian  station  to  carry 
CBS's  American  School  of  the  Air,  via 
transcriptions  sent  to  the  islands  bv 
KNX,  Hollywood. 

WCGO,  Minneapolis,  originated  half 
of  the  CBS  American  School  of  the 
Air  program  Nov.  3  and  the  entire 
broadcast  of  People's  Platform  Nov.  4, 
during  the  bi-annual  meeting  of  the 
Twin  City  section  of  the  Minnesota 
Education  Assn. 

KENTUCKY  U  is  the  latest  appli- 
cant for  a  new  non-commercial  educa- 
tional broadcasting  station  under  the 
FCC  rules  setting  aside  bands  of  high 
frequencies  for  that  purpose.  It  has 
asked  for  100  watts  on  41.9  mc,  the 
station  to  be  located  in  the  Beattyville 
(Ky.)  high  school  building. 

LEON  LEVINE,  assistant  to  Sterling 
Fisher,  CBS  director  of  education,  rep- 
resented the  network  at  the  educational 
conference  on  Evaluation  of  School 
Broadcasts,  held  Nov.  2-4  in  Colum- 
bus, O. 


SCHEDULE  of  program,s  for  the 
1939-40  University  of  the  Air  on 
WEVD,  New  York,  has  been  an- 
nounced, starting  the  week  of  Nov. 
15 :  Tues.,  8 :1.5-9  p.  m.,  Music  Ap- 
preciation Hour,  and  10-10  :30  p.  m., 
University  of  the  Air  Forum;  Wed- 
nesday, 9-9 :30  p.  m..  Editorial  De- 
late, '  and  10 :15-10 :30,  Professor 
Charles  Hodges  of  New  York  Univer- 
sity ;  Thursday,  10-10 :30  p.  m.,  'New 
York  University  Round  Tahle.  and 
9:15-9:.30  p.  m..  Latest  European  De- 
velopments (also  Saturday)  ;  Friday. 
8:30-9  p.  m.,  College  Delates.  9-9:15 
p.  m.,  Europe  Today,  and  9  :15-9  :.30  p. 
m..  Philosophy  and  Education;  Sun- 
day, 8-8  :30  p.  m..  The  Poetry  Hour, 
and  9-9:30  p.  m.,  Drama  Hour. 

MICHIGAN  U  Broadcasting  Service, 
conducted  by  Prof.  Waldo  Abbot  un- 
der the  extension  department,  has 
issued  a  program  schedule  booklet  list- 
ing the  regularly  scheduled  features  to 
be  produced  under  auspices  of  the 
Broadcasting  Service  from  Oct.  8  to 
April  5,  1940. 

IN  THE  form  of  the  ordinary  com- 
mercial brochure,  WOWO-WGL,  Fort 
Wayne,  Ind.,  has  published  a  "sylla- 
bus" of  educational  programs  broad- 
cast by  the  stations.  Divided  as  to  type 
of  material — general,  quiz,  music,  farm 
and  home,  safety,  news — a  complete 
list  of  local  and  network  programs  car- 
ried appears  on  the  inside  pages  of  the 
folder,  with  an  appreciation  from  the 
stations  to  cooperating  educators  and 
organizations  on  the  back  page. 

IN  THE  interest  of  Texas  School  of 
the  Air,  proposed  educational  series  to 
be  started  soon  on  Texas  State  Net- 
work under  auspices  of  the  State  De- 
partment of  Education,  the  TSN  edu- 
cational department  has  issued  a  spe- 
cial brochure  to  Texas  school  superin- 
tendents. The  booklet,  titled  "How  the 
'Texas  State  Network  Can  Serve  the 
Texas  School  of  the  Air",  was  pre- 
pared by  Forrest  W.  Clough,  TSN  edu- 
cational director. 

KFVS,  Cape  Girardeau,  Mo.,  on  Nov. 
7  started  a  series  of  educational  pro- 
grams originating  from  Southeast  Mis- 
souri State  Teachers  College.  The  new 
series  is  designed  particularly  for  use 
in  schools  in  Southeast  Missouri  and 
Southern  Illinois. 

GROUP  of  six  dramatized  broadcasts 
on  the  efforts  of  Federal,  State  and 
local  governments  in  America  to  com- 
bat disease  and  ill-health  is  being  pre- 
sented between  Nov.  12  and  Dec.  17 
by  CBS  on  the  weekly  Sunday  after- 
noon series,  Democracy  in  Action,  pre- 
.sented  jointly  by  CBS  and  the  U.  S. 
Office  of  Education. 

CENTRAL  Radio  Workshop,  a  section 
of  the  radio  council  of  the  Chicago 
board  of  education,  will  broadcast  a 
series  of  programs  on  WILL,  Urbana, 
111.,  Nov.  24.  A  group  of  Chicago 
school  children  will  appear  on  the  pro- 
grams which  are  produced  by  George 
.Jennings,  director  of  the  Workshop. 
Mr.  Jennings" has  chartered  busses  for, 
the  trip  to  Urbana  with  a  round  trip 
fee  of  $2.25  for  the  children. 
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Mr.  Winter 


BS  ^AMES  Wm'TER 
TO  EDUCATION  POST 

ILLIAM  WINTER,  CBS  news 
halyst  on  W^BT,  Charlotte,  N.  C, 
been  appointed  CBS  regional 
rector  for  the  South  to  supervise 
all  educational 
work  in  states 
east  of  the  Mis- 
sissippi and  south 
of  the  Mason-Dix- 
on  Line.  An- 
nouncement, by 
Sterling  Fisher, 
CBS  director  of 
education,  follows 
the  previous  ap- 
pointmentof  three 
'gional  educational  directors:  for 
te  Pacific  Coast,  Mrs.  Frances 
'ilder,  KNX,  HolljT\-ood;  for  New 
ngland,  Llovd  G.  del  Castillo, 
'EEI,  Boston,  and  for  the  Mid- 
est,  Mrs.  Lavinia  Schwartz, 
'BBM,  Chicago  [Bro.^dcasting, 
;pt.  15]. 

CBS  has  appointed  educational 
rectors  in  32  Southern  stations  af- 
.  iated  with  the  network,  whose  task 
.  is  to  direct  educational  activities 
<  indi%'idual  stations  •nnth  CBS.  Mr. 
linter  will  coordinate  the  activi- 
?s  of  these  directors.  Locally, 
i-ch  educational  director  cooper- 
hes  with  educational  institutions 
■  that  the  schools  can  derive  full- 
-t  value  from  the  CBS  American 
fhool  of  the  Air  broadcasts  each 
brning.  Part  of  the  Southern  ef- 
\vt  contemplates  approval  by 
t^te  boards  of  education  in  the  11 
•uthern  States  of  ASA  broadcasts 
-  accredited  subjects.  Efforts  also 
11  be  made  toward  establishment 

local  roundtable  forums  such  as 
-le  Carolina  Radio  Forum  over 
'IBT.  Extension  of  farm  informa- 
««n  broadcasts  also  is  planned. 
^Educational  directors  of  more 
-an  50  CBS  stations  in  the  East 
d  South  have  been  in^ated  to  a 
(ec.  1  conference  in  New  York  by 
fr.  Fisher,  where  they  -will  discuss 
ucational  problems  and  witness 
:  American  School  of  th£  Air 
'oadcast. 


At  Front  for  ]\IBS 

,:CTOR  LUSINCHI,  ex-corre- 
.ondent  of  the  British  Agency 
.legraph  Exchange,  has  been  ap- 
jnted  MBS  war  front  corre- 
ondent  with  the  French  Army  to 
Dadcast  reports  of  front  activities 
I  special  recordings  in  a  manner 
iiilar  to  that  now  used  by  Arthur 
i  mn.  Mutual  correspondent  with 
British  Expeditionary  Forces. 
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WHEN  the  National  Conference  of 
Associated  Collegiate  Press  met 
500  strong  in  Des  Moines,  in  late 
October,  CBS  originated  its  col- 
lege program  titled  Bull  Session  at 
the  conference.  Candidly  gossiping 
are  (1  to  r)  Mary  Little,  radio  edi- 
tor of  the  Des  Moines  Register  & 
Tribune;  Lavinia  Schwartz,  educa- 
tional director  of  CBS-Chicago; 
Pat  Dolan,  of  the  special  events 
department  of  CBS-Chicago.  Mrs. 
Schwai'tz  and  Pat  produced  the 
Bull  Session  program,  which  fea- 
tured six  college  newspapermen  in 
an  unrehearsed  and  spontaneous 
discussion  of  the  press.  Partici- 
pants in  the  Bull  Session  included 
Stanley  Frankel,  Northwestern  U; 
Richard  Kline  and  Richard  Gustaf- 
son,  Drake  U;  Charles  W.  Roberts, 
Minnesota  U;  George  Probst  and 
Joseph  Molkup,  Chicago  U.  Parker 
Wheatley,  radio  director  of  North- 
western U,  directs  the  program. 


City  Radio  Board  Named 
To  Boost  WNYC's  Status 

A  NEW  YORK  CITY  Radio  Board, 
headed  by  Col.  Arthur  W.  Little, 
chairman  of  the  board  of  J.  J.  Little 
&  Ives,  New  York  printing  com- 
pany, and  a  panel  of  advisory  con- 
sultants have  been  appointed  by 
Mayor  F.  H.  LaGuardia  to  super- 
vise programs  of  WNYC,  New 
York's  municipal  station,  and  "to 
increase  the  station's  educational 
and  cultural  importance." 

Also  on  the  board  are  James  G. 
McDonald,  president  of  the  Brook- 
hm  Institute  of  Arts  and  Sciences; 
Dr.  Margaret  Kiely,  dean  of  educa- 
tion at  Queens  College;  Angelo 
Patri,  author  and  educator,  and 
Jacob  Rosenberg,  president  of  Lo- 
cal 802  of  the  AFM.  The  following 
have  been  asked  by  the  Mayor  "to 
serve  as  consultants  in  the  field  in 
which  they  are  recognized  leaders" : 
John  Golden,  drama;  Dr.  Walter 
Damrosch  and  Olin  Downes,  music ; 
Gusta^als  T.  Kirby,  Lou  Gehrig  and 
Jack  Dempsey,  sports;  Fannie 
Hurst,  current  literature;  Dr.  Ma- 
rio Cosenza,  history;  Dr.  A.  A. 
Berle,  forei.gn  affairs;  Dr.  George 
Baehr,  medicine  and  health;  Mrs. 
Frances  Gannon,  food  and  market- 
ing, with  additional  consultants  to 
be  added  later. 


Welles  Renewed 

CAMPBELL  SOUP  Co.,  Camden, 
has  signed  a  renewal  contract,  ef- 
fective Dec.  10,  with  Orson  Welles 
to  continue  as  director-star  of  the 
Campbell  Playhouse  weekly  pro- 
gram on  CBS.  The  company  on  Nov. 
6  increased  its  thrice-weekly  pro- 
gram with  Lanny  Ross  on  CBS 
from  ten  minutes  to  the  full  quar- 
ter-hour, 11-11:15  a.m.  Time  ex- 
tension for  the  program,  heard  in 
the  interests  of  Franco-American 
Spaghetti,  is  a  result  of  the  quan- 
tity of  letters  received  from  lis- 
teners requesting  Ross  to  sing  cer- 
tain numbers.  Ward  Wheelock  Co., 
Philadelphia,  is  agency. 
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Wkat  Station  

has  so  many  listeners  wanting  to 
see  broadcasts  that  it  maintains  an 
800-seat  auditorium  from  whose 
stage  125,000  persons  were  enter- 
tained with  broadcasts  during 
1938? 

Wh:y  Ul  II  A  V  1010 
It's       ffl    n   U  A  CBS 

5000  W  Day  1000  W  Night 

KNOXVILLE,  TENNESSEE 
Scripps-Howard  Radio,  Inc. 

Representative 

THE    BRANHAM  CO. 


Pacific  Radio  Survey 

FOLLOWING  conferences  among 
agency,  network  and  station  offi- 
cials after  the  recent  AAAA  con- 
vention in  San  Francisco,  an- 
nouncement was  made  that  a  con- 
tinuous radio  audience  survey  serv- 
ice for  the  Pacific  Coast  would  be 
established  shortly.  C.  E.  Hooper, 
New  York,  was  selected  among  the 
various  research  organizations  sub- 
mitting proposals  to  conduct  the 
survey  by  the  coincidental  method, 
and  thus  set  up  the  first  separate 
sectional  service  in  the  radio  field. 
No  details  have  been  announced. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated   to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  BIdg.       Nat.  4048 
Washington,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 


• 

PAUL  I 

\  GODLEY 

Consulting 

Radio  Engineer 

Phone:  Monte 

air  (N.  J.)  2-7859 

JOHN  BARRON 

Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtlonal  7757 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  BIdg.  District  8456 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM  BUILT  ECPUIPMENT 
SAINT  PAUL,  MINNESOTA 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
2935  North  Henderson  Avenue 
Telephones  3-6039  and  5-2945 
DALLAS,  TEXAS 


HERBERT  LEE  BLYE 

RADIO  CONSTRUCTION 
ENGINEER 

THIRTEEN  YEARS  EXPERIENCE 
LIMA  OHIO 


"TAeif  A/evet  Miii.,. 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  a  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  owrn  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
a  radio  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N. 


Limb  Saved 

DR.  JOHN  HOLLAND,  ra- 
dio pastor  of  WLS,  Chicago, 
was  visited  the  other  day  by 
a  very  spry  six-year-old  girl, 
for  whom  he  arranged  a  limb 
operation  three  years  ago. 
The  youngster's  parents  were 
fervent  WLS  listeners  and 
came  to  Jack  Holden,  WLS 
announcer,  in  1936  seeking 
help  for  their  child.  Through 
Dr.  Holland,  Jack  arranged 
for  an  operation  at  Chicago's 
Shrine  Hospital. 


Harry  Atherton  Smith 

HARRY  ATHERTON  SMITI 
president  of  the  Delaware,  Lack, 
wanna  &  Western  Coal  Co.,  died  o 
Nov.  10,  after  a  two-week  illnes 
at  the  age  of  61.  Starting  with  th 
coal  mining  department  of  the  con 
pany  in  1897,  Mr.  Smith  was  elec 
ed  vice-president  in  1918  and  pres 
dent  in  1937,  of  the  coal  compan; 
probably  the  only  such  compan 
which  has  used  radio  extensive! 
as  its  advertising  medium  wit 
sponsorship  of  The  Shadow  c 
MBS  for  the  past  three  years.  M 
Smith  is  survived  by  his  wif 
Grace,  of  Scranton,  Pa.,  and  a  si:, 
ter,  Miss  Jennie  B.  Smith. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  work.  All  other  classifications, 
12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.  Fonns  close  25th  and  10th  of  month  preceding  issues. 


Help  Wanted 


Situations  Wanted  (Cont'd) 


Salesman:  thoroughly  experienced  for  local 
sales.  Fine  opportunity  for  right  man. 
Must  have  ideas  and  ability  to  sell.  Reply 
KWOS,  Jefferson  City,  Mo. 

Employees — Let  us  help  you  get  a  posi- 
tion through  our  National  Radio  Em- 
ployment Bureau.  Paramount  Distribu- 
tors, Box  864,  Denver,  Colo. 

Salcsmanager — Midwestern  Regional — full 
information  past  experience,  references, 
salary  desired,  recent  photo.  Must  have 
proven  record.  Box  A600,  Broadcasting. 

Newscaster — Regional  station — state  salary 
and  information  regarding  experience, 
education  and  references.  Box  A593, 
Broadcasting. 

Salesman^Excellent  opportunity  for  right 
man  with  good  ideas  and  sales  experi- 
ence on  local  station.  Only  station  in 
fairly  large  eastern  city.  Apply  Box 
A580,  Broadcasting,  giving  detailed  in- 
forrnation.  Will  pay  traveling  expenses 
for  interview. 

Program  Director  for  ownership-managed 
small  station  in  midwest  metropolitan 
market.  Between  25  and  35.  Want  ener- 
getic man  who  bubbles  with  ideas.  Mod- 
erate starting  salary.  Give  complete 
background  and  references.  Submit 
photo.  Box  A581,  Broadcasting. 

Situations  Wanted 

Radio  Operator:  RCA  graduate;  code  28 
words  per  minute.  Box  A584,  Broad- 
casting. 

Sports  Announcer — Radio  play-by-play  all 
sports ;  sports  commentary,  recordings. 
Box  A601,  Broadcasting. 

Announcer  wants  position  with  station. 
Write  continuity,  news,  programming, 
references.    Box    A590,    Broadcastin  j. 

Writer-Announcer:  Wants  position  with 
small  station.  Write  copy,  create  pro- 
grams, announce.  Box  A603,  Broadcast- 
ing. 

Radio  Station  Operator — first  class  phone 
licensed.  Graduate  RCAI  radio  engineer- 
ing course.  Go  anywhere.  Box  A591, 
Broadcasting. 

Local  program  director — announcer — •  or- 
ganist ;  desires  advancement.  Eight  years 
experience.    Single.    Box    A586,  Broad- 

'casting. 

Experienced  Operator  —  Background  of 
three  years  with  Western  and  Midwest- 
ern stations  as  operator,  salesman,  an- 
nouncer. Will  go  anywhere.  Box  A587, 
Broadcasting. 

Station  Manager — employed  regional  sta- 
tion, experienced,  invites  your  closest  in- 
spection, with  a  view  to  starting  the 
New  Year  right  mutually.  Address  Box 
A588,  Broadcasting. 

Production  Man,  ten  years'  experience,  pro- 
duction, programming,  promotion,  writ- 
ing. Employed,  but  wants  to  make 
change.  Married.  Will  accept  small  sal- 
ary. Box  A598,  Broadcasting. 

First  Class  Announcer — Worked  over  ma- 
jor networks,  specialist  on  commercials, 
special  events ;  agency-calibre  copywrit- 
er ;  excellent  background  ;  desires  change. 
Record  available.  Box  A596,  Broadcast- 
ing. 


Chief  Engineer — with  extensive  experien 
50  watts  to  50  Kw.  Handle  allocatii 
engineering,  design,  construction.  Grad 
ate  Electrical  Engineer.  Available  N 
vember  15.  Box  A595,  Broadc.'^sting.  ' 

$40  weekly  will  bring  you  an  experienc«  j 
progressive  program  director-announc( 
now  employed  in  a  southern  static 
College  graduate.  Position  must  ha  | 
definite  future.  Address  Box  A58 1 
Broadcasting.  ' 

Radio   Telephone   First   Class   License  i ' 

sires  broadcast  position.  Former  sh 
operator,  six  years  R.C.A.  transmitte 
special  apparatus,  testman,  now  ei 
ployed.  Box  A582,  Broadcasting. 

Pioneer  radio  executive,  12  years'  expei  i 
ence  every  phase  radio,  all  sections 
country,  presently  employed,  desires  st  \ 
tion  managerial  position,  progressi  ; 
market.  References.  Salary  secondai  f 
Box  A583,  Broadcasting. 

Sales  Executive.  Six  years  in  newspap  1 
advertising.  Four  years  in  radio  wi  I 
network  station.  Have  ample  proof  ,i 
ability  to  produce  results.  Widow<  i 
willing  to  go  any  place  a  real  oppc  J 
tunity  exists.  Box  A585,  Broadcasts  | 

Commercial  Manager,  network  outlet,  e£  1 
or  middle  west.  Experienced  in  new 
paper  and  radio  sales,  several  marke 
I  know  and  can  put  into  operation  sa- 
producing  formula.  All  replies  strict 
confidential.  Box  A594,  Broadcasting. 

Experienced  newscaster  and  commentat)  J 

Clear,  distinctive  voice.  Background  a ' 
vertising,  foreign  travel.  Ten  yea 
broadcasting  experience.  Seeks  perni 
nent  opportunity  with  progressive  sl 
tion  anywhere.  Also  continuity  writit 
interviews,  special  features.  Box  A6( 
Broadcasting. 

For  Sale  .  .  .  The  services  of  Manager  j 
Program-Production  Director — 12  yea 
experience.  Excellent  background  lal  i 
and  small  stations..  Capable  of  givi', 
added  punch  —  sales — programs — prore 
tion.  Best  references.  Sober.  Marrii  I 
Now  employed.  Desire  permanent  po  | 
tion.  Box  A597,  Broadcasting.  ' 

Scripts  Wanted 

Used  scripts  wanted  suitable  for  trans 
tion  into  foreign  language  programs  ;  ( i  r 
scribe    fully ;    lowest    price.    Box  A5i 
Broadcasting. 


Wanted  to  Buy 


100-250  Watt  Used  RCA,  Western  Elect 
or  Collins  Transmitter.  Must  be  in  fi: 
class  condition.  Address  Box  A5'. 
Broadcasting. 

For  Sale — Equipment 

Field  intensity  meter— RCA  75  B,  lat 
model.  Excellent  condition,  sacrafice  ) 
cash.  Box  A579,  BROADCASTING. 

For  Rent — Equipment 


G.    R.    standard    signal    generator,    ra;  i 

detector,  G.  R.  radio  frequency  brie 
for  making  antenna  impedance  measu 
ments ;  oscillographs,  distortion  meas' 
ing  equipment,  RCA  75B  field  intens 
meter  for  rent  at  reasonable  rates.  • 
lied  Research  Laboratories,  260  E.  16  ^ 
St.,  New  York  City. 
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McDonald  Urges  FCC 
To  Leave  Television  in 
Private  Industry  Hands 

A  PLEA  to  the  FCC  that  it  give 
the  greatest  possible  freedom  to 
private  enterprise  in  television  by 
removing  any  hampering  rules,  and 
that  it  not  become  "a  financial  part- 
ner" through  a  subsidy  to  the  visual 
medium,  was  made  Nov.  13  by 
Comdr.  E.  F.  McDonald  Jr.,  presi- 
dent of  Zenith  Radio  Corp. 

In  a  letter  to  the  Television  Com- 
mittee of  the  FCC,  Comdr.  McDon- 
ald said  possibility  of  a  Govern- 
ment subsidy  had  been  mentioned. 
He  urged  vigorously  that  no  such 
step  be  contemplated,  since  it  would 
not  only  suppress  freedom  of  the 
medium  but  also  would  mean  that 
the  Government  would  lend  tax-se- 
cured resources  to  establish  compe- 
tition with  existing  advertising 
media. 

Comdr.  McDonald  suggested  it 
might  be  wise  to  confine  commer- 
cial licenses  to  areas  such  as  New 
York,  where  enough  receivers  exist 
so  results  may  be  observed.  If  the 
experiment  proved  a  failure,  it  then 
would  be  easy  to  alter  or  cancel  it, 
whereas  correction  of  a  "nation- 
wide mistake"  would  be  difficult,  he 
said. 

Comdr.  McDonald,  together  with 
James  T.  Buckley,  of  Philco, 
and  Dr.  C.  B.  JollifFe,  representing 
David  Sarnoff,  RCA  president,  con- 
ferred with  the  FCC  Television 
Committee  Nov.  2,  as  a  committee 
representing  RMA.  It  is  understood 
the  group  recommended  lifting  of 
the  experimental  ban  on  television 
to  permit  sponsored  programs,  a 
course  which  the  committee  fol- 
lowed in  part  (see  page  17).  On 
Nov.  3,  Walter  J.  Damm,  WTMJ, 
Milwaukee,  chairman  of  the  NAB 
Television  Committee  and  an  ap- 
plicant for  a  television  station  to 
test  program  service,  also  con- 
ferred with  the  committee. 

James  J.  Walker  Named 
To  Head  Artist's  Group 

JAMES  J.  WALKER,  former  may- 
or of  New  York  City,  has  been 
elected  president  of  the  National 
Assn.  of  Performing  Artists,  suc- 
ceeding Fred  Waring,  who  now  be- 
comes NAPA's  first  vice-president. 
The  position  is  an  active  one  and 
will  occupy  most  of  Mr.  Walker's 
time,  it  was  stated,  although  NAPA 
refuses  to  divulge  whether  or  not 
it  has  become  a  paid  position.  The 
new  president  has  already  assumed 
an  active  part  in  negotiations  with 
Music  Publishers  Protective  Assn. 
for  an  alliance  in  the  proposed  drive 
to  collect  fees  for  the  performance 
of_  records  on  coin-operated  ma- 
chines. 

Mr.  Walker's  eligibility  for  mem- 
bership in  NAPA  is  based  on  his 
radio  work  last  spring,  when  he 
acted  as  m.c.  on  a  series  of  variety 
programs  broadcast  by  WMCA, 
this  work  qualifying  him  as  a  per- 
forming artist. 

EASTERN  CHIP  STEAK  Co.,  New- 
ark, has  named  Scheek  Adv.  Agency, 
Newark,  and  has  placed  a  test  of  quar- 
ter-hour transcriptions  Melody  Stars 
thrice-weekly  for  five  weeks  on  WAAT, 
I  Jersey  City,  during  September  and  Oc- 
tober. More  radio  will  probably  be 
used  in  the  near  future. 


Gannett  Seeks  Station  Funds  to  Fight  Writers  to  Seek 
NewDealRadioControl;OtherComment  Contract  Change 


J.  A.  FOLGER  &  Co.,  Kansas  City 
(coffee),  on  Nov.  13  added  WDZ,  Tus- 
cola, 111.,  to  the  list  of  19  stations  car- 
rying the  Judy  &  Jane  transcriptions, 
placed  through  Lord  &  Thomas,  New 
York. 


FREEDOM  of  speech,  the  NAB 
code,  and  alleged  New  Deal  ma- 
chination which  eventually  would 
engulf  broadcasting,  proved  favor- 
ite topics  of  columnists  and  edi- 
torial writers  during  the  last  fort- 
night, as  radio  continued  to  make 
the  headlines. 

Most  sensational  was  the  new 
undertaking  of  the  Committee  to 
Uphold  Constitutional  Government, 
headed  by  Frank  Gannett,  upstate 
New  York  publisher  and  station 
owner,  circularizing  station  owners 
and  other  segments  of  the  indus- 
try to  contribute  to  a  campaign  to 
curtail  Federal  control  of  radio. 
The  committee  is  seeking  contribu- 
tions of  from  $50  to  $1,000  from 
each  station  along  with  free  time 
for  transcription  speeches  which  it 
would  furnish.  Mr.  Gannett  re- 
cently launched  a  vigorous  cam- 
paign for  repeal  of  Section  606  of 
the  Communications  Act,  granting 
the  President  power  to  comman- 
deer radio  in  time  of  national  emer- 
gency. Freedom  of  radio,  the  com- 
mittee contends,  is  threatened  by 
"bureaucratic  caprice"  and  is  sub- 
ject to  "manipulation  for  political 
purposes." 

The  Gannett  solicitation  brought 
a  deluge  of  inquiries  from  stations 
to  the  NAB.  The  industry  posi- 
tion, it  was  indicated,  would  be 
that  stations  look  to  the  NAB  to 
champion  their  legislative  causes 
rather  than  to  an  outside  commit- 
tee, though  the  industry  obviously 
favors  any  move  designed  to  give 
to  radio  widest  latitude  as  a  free 
enterprise.  Whether  broadcasters 
as  individuals  choose  to  contribute 
to  the  cause  is  a  matter  outside 
the  pale  of  joint  industry  action 
and  presumably  is  left  to  the  dis- 
cretion of  individual  broadcasters. 

See  Code  Transformed 

Joseph  Alsop  and  Robert  Kint- 
ner,  Washington  columnists  for  the 
North  American  Newspaper  Al- 
liance, in  their  November  14  col- 
umn took  up  the  Code-Coughlin  is- 
sue, and  observed  that  if  the  indus- 
try self-regulatory  effort  should 
fail  the  FCC  "can  step  in".  They 
stated  that  FCC  Chairman  Fly  be- 
lieves radio  propagandists  must  be 
dealt  with  somehow  and  that  if 
the  code  breaks  down  "the  FCC 
will  consider  transfoi'ming  code 
rules  into  binding  Commission  reg- 
ulations." 

The  Washington  journalists  men- 
tioned Elliott  Roosevelt's  denuncia- 
tion of  the  code  but  said  this  has 
no  bearing  on  the  official  view- 
point. They  reported  the  President 
had  told  Fly  on  several  occasions 
that  he  "need  pay  no  attention  to 
young  Roosevelt  and  if  anything 
his  views  carry  less  weight  at  the 
FCC  than  those  of  other  station 
managers  of  equal  importance." 
They  added  that  the  President 
"heartily  favors  the  NAB  Code 
which  his  son  has  attacked." 

Alsop  (who  is  a  relative  of  the 
President)  and  Kintner  interpret- 
ed Pope  Pius  XII's  recent  encycli- 
cal to  the  American  Church  as  a 
direct  rebuke  to  Fr.  Coughlin.  The 
Holy  Father's  observation  that  the 
priesthood  should  be  "forgetful  of 
personal  gain,  despising  popularity, 
impartial"  was  viewed  as  being  di- 
rected toward  the  Detroit  priest, 
particularly  in  the  light  of  the  re- 
cent   criticism    by   Rev.  Bernard 


Shiel,  Auxiliary  Bishop  of  Chica- 
go, of  Fr.  Coughlin. 

The  'Neiv  York  Daily  News,  in  a 
syndicated  editorial  Nov.  14, 
cracked  the  NAB  Code,  predicting 
that  if  the  radio  industry  goes 
along  with  the  "no  controversy" 
issue  it  "is  taking  a  big  chance  of 
getting  ridden  straight  into  the  cor- 
ral of  Government  ownership." 
The  editorial  recited  that  radio 
"has  a  loud  voice  but  a  weak 
heart".  It  called  the  NAB  state- 
ment that  it  would  give  away  time 
for  controversial  programs  as  "flos- 
sy chatter"  pointing  out  that  only 
undesirable  hours  would  be  turned 
over  for  such  broadcasts  since 
stations  obviously  have  the  profit 
motives  along  with  newspapers , 
grocery  stores  and  peanut  peddlers. 

Chicago  Tribune's  Attack 

The  Chicago  Tribune,  under  the 
same  ownership  as  the  New  York 
Daily  News,  in  an  editorial  Nov. 
13  attacked  both  the  NAB  Code  and 
the  FCC  position  in  connection  viith 
it.  It  referred  to  the  "stranglehold 
the  Commission  has  upon  the  life 
of  each  licensed  station"  as  embod- 
ied in  the  public  interest  clause, 
and  held  that  a  recent  letter  sent 
by  the  FCC  to  the  United  Rubber 
Workers,  which  had  complained 
about  refusal  of  sale  of  time  by 
WJW,  Akron,  was  a  warning 
"which  seriously  modified  the  seem- 
ing concession  that  the  radio  was 
free  and  independent,  subject  only 
to  the  libel  and  other  laws  which 
impose  responsibility  for  public  ut- 
terance and  public  writing."  It 
charged  that  the  Government  does 
not  quite  dare  yet  to  do  all  the  bu- 
reaucrats might  like  them  to  do 
but  that  they  "feel  constrained  to 
control  by  intimation  and  intimi- 
dation but  the  fact  that  each  sta- 
tion must  appear  before  the  Com- 
mission as  a  pleader  with  proof 
that  it  is  serving  the  public  interest 
is  a  condition  which  must  weigh 
heavily  upon  the  freedom  of  many 
managements.  They  will  hesitate 
to  offend  the  Administration  be- 
cause that  offense  might  count 
against  them  when  application  for 
renewal  is  presented." 


For  Banking  Accounts 

CHRISTMAS  CLUB  Inc.,  New 
York,  late  in  November  and  early 
December  will  sponsor  one-time 
five-minute  programs,  transcribed 
by  World  Broadcasting  System,  on 
about  50  stations  throughout  the 
country  to  secure  new  and  renewal 
Christmas  Club  accounts,  which  are 
organized  by  local  banks.  Account 
is  handled  by  Brooke,  Smith, 
French  &  Dorrance,  New  York. 


Continental  on  CBS 

CONTINENTAL  BAKING  Co., 
New  York,  will  start,  probably  on 
Dec.  9,  a  new  dramatic  program 
titled  Lives  of  Great  Aviators  for 
Wonder  Bread  on  48  CBS  stations, 
Saturday,  7:30-8  p.  m.  An  m.c.  for 
the  program  and  the  definite  start- 
ing date  will  be  announced  shortly. 
Benton  &  Bowles,  New  York,  "is 
agency. 


ADAM  HAT  STORES,  New  York, 
will  sponsor  George  Hamilton  Combs' 
commentaries  seven  nights  a  week  on 
WHN,  New  York,  through  Glickman 
Adv.  Agency,  New  York. 


Waiver  of  AH  Rights  Is  Cause 
Of  West  Coast  Resentment 

A  DEMAND  on  advertising  agen- 
cies to  revise  contracts  with  radio 
writers  so  that  all  rights  to  scripts 
are  not  usurped  by  commercial  ac- 
counts will  be  made  by  Radio 
Writers  Guild  with  support  of 
Screen  Writers  Guild  and  Author's 
League.  United  action  by  the  three 
groups  was  decided  upon  when  it 
was  brought  to  notice  that  a  Holly- 
wood film  studio  will  make  a  series 
of  shorts  based  on  Campana's  First 
Nighter  dramas. 

Western  Division  of  Radio  Writ- 
ers Guild,  at  its  Nov.  7  meeting  in 
Hollywood,  unanimously  voted  to 
investigate  the  situation  and  com- 
municated with  New  York  attor- 
neys regarding  privileges  taken.  It 
is  charged  that  radio  scripts  which 
sold  for  around  $100  each  must 
carry  a  waiver  from  the  author  on 
all  rights.  Hollywood  writers  con- 
tend that  they  are  being  deprived 
of  revenue  from  other  sources  by 
signing  such  agreements.  They  fur- 
ther point  out  that  the  price  paid 
for  scripts  is  too  meager  to  compen- 
sate them  for  the  broad  use  made 
of  their  plays. 

To  Start  in  Chicago 

The  Guild  will  first  concentrate 
on  Chicago  agencies  which  buy  most 
of  the  continuities.  Demand  on 
agencies  is  now  being  drafted  and 
will  be  presented  after  the  member- 
ship of  the  three  Guilds  have  ap- 
proved the  arrangement. 

To  protect  writers.  Western  Di- 
vision is  investigating  script  rack- 
eteering now  said  to  be  prevalent 
on  the  West  Coast.  A  committee 
consisting  of  Willis  Parker,  Daniel 
Frees,  Bill  Johnson  and  Bob  Thomp- 
son has  been  named  to  handle  the 
situation. 

Western  Division,  at  its  Nov.  7 
meeting  re-elected  Forrest  Barnes 
president.  He  automatically  be- 
comes vice-president  of  the  national 
body.  John  Boylan,  Donald  H. 
Clark,  Irving  Reis,  True  Boardman 
and  Thomas  Conrad  Sawyer  were 
elected  to  the  western  regional  coun- 
cil for  two  years,  with  Leonard  J. 
Levinson,  John  Slott,  David  Taylor, 
Mel  Williamson  and  Jerome 
Schwartz  named  to  serve  for  one 
year.  Paul  Franklin  was  selected 
as  alternate.  Boylan,  Clark,  Levin- 
son  and  Reis  were  also  elected  rep- 
resentatives to  the  Author's  League. 

New  York  division  of  the  Radio 
Writers'  Guild  on  Nov.  6  elected 
new  Eastern  officers  and  discussed 
"contractual  relations"  between 
script  writers  and  agencies.  Ken- 
neth Webb  was  unanimously  re- 
elected national  president,  although 
final  approval  awaited  action  by 
the  Los  Angeles  and  Chicago 
groups.  Knowles  Entriken,  new 
Eastern  regional  vice-president, 
presided  at  the  meeting,  which  set 
up  the  ten-man  Guild  Council  as 
follows:  Merrill  Denison,  Stuart 
Hawkins,  Katharine  Seymour,  Law- 
rence Hammond,  Elaine  Sterne 
Carrington,  Ruth  Adams  Knight, 
Henry  Fisk  Carleton,  Welbourne 
Kelly,  Margaret  Lewerth  and  Bay- 
ard Veiller.  Four  of  these  members, 
Hawkins,  Hammond,  Denison  and 
Miss  Seymour,  will  represent  the 
writers  on  the  Authors'  League 
Council. 
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Television  News  Notes 


Joint  Television  Group 
Of  Actor  Unions  Studies 
Jurisdictional  Problems 

JOINT  committee  on  television  set 
up  by  the  Associated  Actors  & 
Artistes  of  America,  parent  of  all 
AFL  actor  unions,  with  representa- 
tives of  Actors'  Equity  Assn., 
Screen  Actors'  Guild  and  American 
Federation  of  Radio  Artists,  held 
its  first  meeting  Nov.  8.  While  little 
was  accomplished  beyond  the  ap- 
pointment of  several  subcommit- 
tees to  study  various  phases  of  the 
problems  of  television  talent  and 
to  report  on  their  findings  at  the 
next  session,  to  be  held  Nov.  15, 
the  meeting  displayed  a  spirit  of 
friendly  cooperation  among  mem- 
bers of  the  various  unions  that  was 
a  strong  contrast  to  the  situation 
of  a  few  months  ago,  when  the  rival 
organizations  were  vehemently 
claiming  sole  jurisdiction  over  this 
new  field  of  entertainment. 

Function  of  the  committee  is  not 
to  administer  television  rights,  but 
to  work  out  an  arrangement  for 
the  administration  of  those  rights 
in  such  a  way  as  to  protect  the  in- 
terests of  actors  from  all  fields  who 
may  become  employed  in  television. 
Equity's  committee  members  are: 
John  Lorenz,  chairman,  Alfred 
Kappeler,  James  Ball,  Claudia  Mor- 
gan, with  Walter  Greaza  and  Ruth 
Richmond  as  ex-officio  members. 
AFRA  committee  includes  Emily 
Holt,  chairman,  George  Heller,  Ned 
Wever,  Everett  Clark,  Eric  Dress- 
ier and  Mark  Smith,  ex-officio. 
SAG  committee  includes  Florence 
Marston,  chairman,  Stephen  Kent, 
Frank  McMellis  and  Jack  Davis. 


Kolorama  Laboratories 
Plans  Television  Station 

KOLORAMA  LABORATORIES, 
Irvington,  N.  J.,  has  filed  an  appli- 
cation with  New  Jersey  Public  Util- 
ities Commission  to  construct  an 
experimental  television  station  in 
Carlstadt  operating  on  500  watts 
with  a  frequency  of  2000  to  2100  kc. 
A  similar  application  is  before  the 
FCC,  whose  decision  is  awaited  be- 
fore the  State  Commission  issues  its 
approval.  The  company  is  now  op- 
erating on  a  special  30-day  permit 
from  the  FCC  on  the  call  letters 
W2XWC. 

Constitutionality  of  this  New 
Jersey  P.U.C.  Act  was  questioned 
last  December  by  NBC  when  that 
network  wished  to  erect  an  an- 
tenna at  Bound  Brook,  N.  J.  NBC 
claimed  the  requirement  of  such 
permission  "to  be  unconstitutional 
exercise  of  regulatory  power  by  the 
State,  inasmuch  as  the  Federal 
Government  has  already  completely 
regulated  the  field  of  broadcasting." 
Final  court  ruling  restrained  the 
P.U.C.  Board  from  interference, 
ruling  that  the  Commission  had  no 
authority  to  regulate  interstate 
broadcasting. 


Video's  Victory 
PHILIP  KERBY,  ex  -  newspaper 
man  who  is  now  on  NBC's  sales  pro- 
motion staff,  has  written  The  Vic- 
tory of  Television,  to  be  published 
Nov.  15  by  Harper  &  Bros.,  New 
York.  Another  work  on  television 
to  be  published  early  next  year  by 
W.  W.  Norton,  New  York  is  a  sym- 
posium now  being  compiled  and 
edited  by  John  Porterfield,  who  has 
appeared  on  a  number  of  NBC  tele- 
casts. 


When  Dusk  Comes 

EARLY  hour  of  darkness  these  late 
fall  days  has  caused  a  new  head- 
ache for  NBC's  television  experi- 
menters, as  the  final  periods  of  the 
Saturday  and  Sunday  afternoon 
football  games  telecast  on  W2XBS, 
New  York,  are  frequently  played  in 
light  too  dim  to  produce  a  good 
picture.  Solution  arrived  at  is  that 
whenever  this  point  is  reached  the 
cameras  will  be  shut  off,  but  the 
sound  continued,  so  that  the  listen- 
er-viewer will  at  least  be  able  to 
hear  how  the  contest  ends.  This  de- 
cision gives  to  Allen  Walz,  former 
New  York  U  grid  star  who  an- 
nounces the  football  telecasts,  the 
difficult  task  of  changing  his  an- 
nouncing techinqUe  mid-way,  from 
explaining  plays  visible  to  his  audi- 
ence to  describing  them  completely 
to  listeners  unable  to  watch  the 
play. 

AFM  Watches  Video 

MARK  WOODS,  NBC  vice-presi- 
dent, met  with  the  executive  board 
of  the  American  Federation  of  Mu- 
sicians on  Nov.  3  to  give  a  picture 
of  the  present  status  of  television 
as  an  entertainment  medium.  Mu- 
sicians' union  wants  to  keep  abreast 
of  television  developments,  it  was 
stated,  and  has  appointed  a  com- 
mittee for  that  purpose,  made  up 
of  Harry  E.  Brenton,  AFM  treas- 
urer, and  James  C.  Petrillo,  head 
of  the  Chicago  local,  with  Joseph 
N.  Weber,  AFM  president,  as  ex- 
officio  member.  As  yet  the  AFM  has 
not  considered  proposing  any  stand- 
ards of  wages  or  woi-king  condi- 
tions for  television,  it  was  said. 


Bee  Televised 
FURTHER  tie-in  between  adver- 
tising and  television  was  witnessed 
Nov.  5  during  the  televising  of 
Paul  Wing's  Spelliyig  Bee  program, 
which  is  regularly  sponsored  on 
NBC  by  Cummer  Products,  over 
NBC's  television  station,  W2XBS, 
New  York,  when  Volupte  lipstick 
novelties  and  packaged  herbs  from 
the  Herb  Farm  Shop  of  London, 
both  accounts  handled  by  Abbott 
Kimball  Co.,  New  York,  were  given 
away  to  the  winning  spellers  among 
five  prominent  illustrators  and  five 
New  York  beauties. 


Don  Lee  Schedules 

COINCIDENT  with  the  placing  of 
television  receivers  on  sale  in  Los 
Angeles  by  RCA,  General  Electric, 
Gilfillan  and  Stewart- Warner , 
W6XA0,  the  Don  Lee  Broadcasting 
System  television  station  in  that 
city  has  resumed  its  daily  telecasts 
from  8  to  9  p.m.,  with  matinees 
Tuesdays,  Thursdays,  and  Satur- 
days, 4  to  5  p.m.  Three  of  the  eve- 
ning telecasts  are  live  talent,  with 
motion  pictures  used  the  balance  of 
the  week.  Harry  R.  Lubcke,  Don 
Lee  television  director,  estimates 
there  are  more  than  400  television 
sets  in  southern  California  homes 
at  present,  with  programs  being  re- 
ceived within  a  radius  of  30  miles 
from  the  station  located  at  7th  and 
Bixel  St.  in  downtown  Los  Angeles. 
Move  of  the  transmitter  to  a  Holly- 
wood mountain  top  early  next  year, 
as  planned  by  Thomas  S.  Lee,  pres- 
ident of  the  corporation,  will  in- 
crease the  W6XA0  signal  range 
to  60  miles,  it  was  said.  Don  Lee 
network  has  ordered  an  RCA  port- 
able television  pickup  unit  which  is 
expected  to  be  in  operation  by  mid- 
December. 

*      *  * 

Seeing  and  Eating 

AUTHORITIES  on  foods  and  wines 
appear  as  guests  on  Crosby  Gaige's 
Cooking  Scandals,  new  series  of 
telecasts  on  W2XBS,  New  York, 
with  the  producer-gourmet  as  mas- 
ter of  ceremonies.  Dinner  prepared 
and  described  on  the  program  will 
also  be  eaten  by  the  guests  in  full 
view  of  the  video  audience.  Dinner 
service  accessories  are  furnished  by 
Lewis  &  Conger,  New  York  depart- 
ment store,  as  a  further  experiment 
with  the  commercial  possibilities  of 
television. 

Oklahoma  City  Video 

WKY,  Oklahoma  City,  is  sponsor- 
ing a  free-five-day  television  exhi- 
bition in  Oklahoma  City  starting 
Nov.  13  at  the  Municipal  Auditor- 
ium. As  a  feature  of  the  demonstra- 
tion, WKY's  two  NBC  originations. 
Cameos  of  Melody  and  Southwest- 
oii  Serenade,  will  be  televised  for 
the  Auditorium  visitors  simultane- 
ously with  their  transmission  on  the 
network. 


FIRST  VIDEO  TEST 

IS  STAGED  BY  CBS  ' 

FIRST  TEST  of  the  video  signal 
of  the  new  television  transmitter 
of  CBS,  atop  the  Chrysler  Tower, 
New  York,  was  made  Nov.  8,  when 
a  test  pattern  was  kept  on  the  air 
from  1:30  to  2:30  p.m.  In  addition  , 
to  marking  the  first  picture  trans- 
mission of  W2XAB,  the  date  is 
also  the  first  time  in  history  that 
two  television  stations  have  been 
on  the  air  at  the  same  time  in  the 
same  city. 

CBS  engineers  were  not  com-  j 
pletely  satisfied  with  the  images 
produced  by  the  first  test,  which  I 
were  marred  by  "pictorial  echoes", 
secondary  images  slightly  removed 
from  the  original,  but  they  expect 
to  be  able  to  remove  this  distortion 
without  much  trouble  and  believe 
that  for  a  first  attempt  the  signals 
came  through  better  than  might 
have  been  expected.  They  were  ex- 
tremely pleased  that  their  signal 
produced  no  interference  with  that 
of  NBC's  Empire  State  Bldg.  trans- 
mitter, W2XBS,  nor  its  signal 
with  the  CBS  images,  proving  that 
two  video  stations  can  operate  side 
by  side  without  interference. 


CBS  Television  Advances 

A  NEW  type  of  television  camera, 
equipped  with  a  series  of  lenses 
and  mirrors  that  permit  the  opera- 
tor to  view  the  picture  right  side 
up  instead  of  upside  down,  usual 
camera  fashion,  has  been  developed 
by  CBS  television  technicians.  Test  , 
broadcasts  on  the  CBS  audio  tele- 
vision channels  have  been  started, 
and  testing  of  the  video  channels 
will  be  commenced  shortly,  it  was 
learned.  Date  on  which  CBS  will 
begin  transmission  of  program  ma- 
terial is  still  shrouded  in  mystery, 
however,  with  executives  refusing 
to  make  any  predictions.  | 

Telegenic  Trunks 

TO  ENABLE  the  television  audi- 
ence to  distinguish  the  participants 
in  televised  boxing  bouts  more  clear- 
ly, NBC  has  obtained  permission 
from  the  New  York  State  Boxing 
Commission  to  furnish  one  of  each 
pair  of  boxers  with  trunks  topped 
by  a  broad  white  band.  NBC's  tele- 
vision station,  W2XBS,  is  currently 
broadcasting  the  Saturday  night 
bouts  at  the  Ridgewood  Club. 

Television  at  Auto  Show 

RCA  television  exhibit  was  held 
during  the  nine-day  Chicago  auto- 
mobile show  which  ended  Nov.  14. 
Given    in    conjunction    with  the 
Chicago  Herald-American,  the  tele- 
vision show  featured  personalities 
from  the  newspaper,  night  clubs 
and  local  radio  talent.  Five  televi- 
sion receiving  sets  were  installed 
at  Chicago's  International  Amphi- 
theater for  the  demonstration  and 
RCA    iconoscope    cameras    were  - 
used.  Harold  Isbell,  free  lance  an-  : 
nouncer,  was  m.c.  It  is  estimated  ■ 
that  50,000  persons  attended  the    i  ; 
free  television  exhibit.  \  ■ 


Tags  for  Pets  i  L 

DOG  GONE  Good  Food  Service,  New  I 
York,  on  Nov.  20  starts  sponsorship  i 
of  the  thrice-weekly  quarter-hour.  Dog    \  TV 
Gone,  on  WINS,  New  York,  and  also 
offered  to  the  New  York  State  Net- 
work.   The    program,    conducted  by 
Richard  Meaney.  author  of  the  "Ken- 
nel  Corner"   column  in  the  Sunday 
l^ew     York    Journal-Amei-ican.  and 
Walter  King,  has  been  sending  listen- 
ers novelty  identification  tags  for  lost 
pets,  bearing  the  inscription,  "This  is 
a    lost    pet.    Notify    radio  station 
WINS."  "The  account  is  handled  direct. 


ELECTION  returns  were  broadcast  by  WCKY,  Cincinnati,  from  6:15 
p.  m.  until  2:15  a.  m.  election  night,  both  from  the  news  room  of  the 
Cincinnati  Times-Star  (owner  of  WKRC)  and  the  Board  of  Elections 
counting  rooms  in  the  Gibson  Hotel.  In  the  Times-Star  news  room  are 
(standing)  Bev  Dean,  WCKY  promotion  manager,  and  France  M.  Raine, 
radio  editor  of  the  Times-Star,  and  (seated)  Bud  Spenlen  and  Art  Gil- 
lette, WCKY  engineers;  Lee  Bland,  announcer;  Mendel  Jones,  production 
manager,  and  Rexi  Davis,  announcer. 
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CONSTRUCTION  has  been  completed 
at  W2XQR,.  New  York,  frequency  mod- 
ulated station  of  John  V.  L.  Hogan, 
who  was  granted  a  construction  per- 
mit for  such  a  station  to  operate 
on  43.2  megacycles  with  1,000  watts. 
Radio  Engineering  Laboratories  sup- 
plied the  transmitter,  which  is  lo- 
cated in  the  transmitter  building  of 
WQXR,  New  York,  in  Long  Island 
City.  Mr.  Hogan  personally  direct- 
ed the  installation.  WQXR,  of  which 
Mr.  Hogan  is  chief  owner,  has  been 
granted  an  increase  from  1,000  to  5,- 
000  watts,  and  plans  are  now  being 
drawn  for  a  new  transmitter,  expect- 
ed to  go  into  operation  early  next 
year. 

WIP,  Philadelphia,  has  applied  to  the 
FCC  for  authority  to  erect  a  new  1 
kw.  frequency  modulation  transmitter 
on  43.3  mc.  Benedict  Gimbel  Jr., 
manager,  announced  that  it  is  planned 
to  carry  regular  WIP  programs  simul- 
taneously on  the  station.  He  said  $30,- 
000  will  be  expended  on  the  experi- 
ment, which  will  be  under  the  direc- 
tion of  Clifford  C.  Harris,  technical 
supervisor. 

THE  FCC  on  Oct.  11  approved  three 
Amperex  transmitting  tubes  for  use 
in  final  stages  of  commercial  broadcast 
transmitters.  Types  892-R  and  343-A 
have  high-level  modulation  power  rat- 
ings of  5,000  watts ;  low  level  modula- 
tion ratings  of  2,500  watts.  Type  342- 
A  has  high  level  modulation  rating  of 
10,000  watts ;  low  level  modulation 
rating  of  8,500  watts.  They  are  man- 
ufactured by  Amperex  Electronic 
Products,  Brooklyn. 

ALLIED  RECORDING  PRODUCTS 
Co.,  manufacturers  of  recording  ma- 
chines and  accessories,  on  Nov.  1  com- 
bined its  offices  and  factory  at  21-09 
43rd  Ave.,  Long  Island.  N.  Y.  Pre- 
viously located  at  126  W.  46  St.,  New 
York,  for  the  past  several  months 
it  has  maintained  its  manufacturing 
plant  at  the  Long  Island  City  address. 
I.  H.  Goldman  is  president  of  the 
firm. 

UNIVERSAL  MICROPHONE  Co., 
Inglewood,  Cal..  is  manufacturing  a 
new  roller  bracket  as  an  in-and-out 
holder  for  handi-mikes,  handsets  and 
other  types  of  small  microphones.  The 
device  is  chrome  plated,  with  the 
spring  of  bronze  and  roller  of  rub- 
ber. 

WKY,  Oklahoma  City,  is  renovating 
its  transmitter  building  and  landscap- 
ing the  transmitter  grounds,  under 
supervision  of  Chief  Engineer  Jack 
Lovell. 

WESTERN  ELECTRIC  equipment 
and  a  Blaw-Knox  radiator  have  been 
ordered  for  the  new  KWFC.  Hot 
Springs,  Ark.,  authorized  last  July  to 
operate  with  100  watts  night  and  250 
day  on  1310  kc.  according  to  Howard 
Shuman,  who  will  be  manager.  Con- 
struction has  been  delayed  by  litiga- 
tion, but  it  is  hoped  to  have  the  sta- 
tion operating  by  Jan.  1. 

KVOO,  Tulsa,  Okla.,  has  purchased  a 
new  Gates  sound  effects  cabinet,  in- 
cluding three  turntables,  four  pickups 
and  mixers,  with  200-ohm  input  and 
tone  control. 

KPAC,  Port  Arthur,  Tex.,  is  working 
a  full  crew  overtime  in  an  effort  to 
complete  installation  of  its  new  RCA 
high  fidelity  transmitter  by  Nov.  15. 
Workmen  assembling  the  new  direc- 
tional antenna  towers  recently  were 
forced  to  cease  work  for  two  days  by 
high  winds,  but  the  entire  new  installa- 
tion is  expected  to  be  completed  in 
time  for  fulltime  operation  Dee.  3. 

WBIG,  Greensboro,  N.  C,  held  open 
house  Nov.  6-12  to  celebrate  dedication 
of  its  new  5  kw.  Western  Electric 
transmitter.  The  new  plant,  together 
with  a  360-foot  Blaw-Knox  vertical 
radiator,  has  been  installed  on  Guilford 
Battleground  Boulevard. 


MOBILE  UNIT  of  tlio  New  Zealand  Commercial  Broadcasting  Service — 
5ZB — is  this  specially  reconstructed  railway  coach  which,  equipped  with 
a  250-watt  transmitter  and  programming  and  business  facilities,  recently 
completed  a  2,000-m.ile  tour  of  the  north  island  of  New  Zealand.  Con- 
ceived by  Beaumont  T.  Sheil,  advertising  manager  of  the  service,  the 
railway  studio  originated  special  programs  all  through  its  tour,  which 
was  in  charge  of  Ian  Mackay.  Also  included  in  the  tour  party  were  Doug 
Laurenson,  as  sales  representative,  and  David  Joseph,  special  engineer. 


WOI,  Iowa  State  College  station  at 
Ames,  authorized  by  the  FCC  to  oper- 
ate with  1,000  watts  night  and  5.000 
day,  has  put  in  operation  a  new  RCA 
DX-5  transmitter,  RCA  speech  input 
equipment  and  a  400-foot  Truscon 
tower.  The  station,  which  observes  its 
19th  anniversary  Nov.  21,  also  has 
completed  new  studios,  acoustically 
treated  by  Johns-Manville. 

J.  P.  CARSON.  Los  Angeles  sales 
manager  of  Graybar  Electric  Co.  on 
Nov.  1  was  promoted  to  district  man- 
ager, with  headquarters  in  San  Fran- 
cisco. He  succeeds  Alfred  H.  Nicoll, 
who  has  assumed  new  duties  with  the 
concern  in  New  York,  W.  E.  Guy. 
Hammond.  Ind.,  branch  manager  of 
the  concern,  is  now  Los  Angeles  sales 
manager. 

AN  RCA  250-watt  transmitter,  Trus- 
con tower.  Gates  remote  amplifiers, 
Collins  console,  Fairchild  turntables. 
WE  reproducers  and  Shure  micro- 
phones have  been  ordered  for  the  new 
WHKY,  Hickory.  N.  C,  now  being 
constructed.  General  manager  will  be 
.T.  E.  Coad,  and  chief  engineer  E.  S. 
Long. 

E.  F.  JOHNSON  Co.,  Waseca,  Minn., 
has  published  catalog  No.  966  titled 
Radio  Transmuting  Equipment,  con- 
taining complete  descriptions  and 
prices  of  .Johnson  condensers,  induc- 
tors, r.  f.  chokes,  "Q"  beam,  antenna 
wire,  insulators  and  other  transmitting 
accessories. 

CKAC.  Montreal,  has  purchased  an 
RCA  5  kw.  transmitter,  which  is  ex- 
pected to  be  operating  about  Feb.  1.5. 
1940.  The  new  transmitter  is  part  of 
the  CKAC  modernizing  program  which 
also  has  included  renovation  of  studios 
by  Johns-Manville  Co. 

LIMITED  strictly  to  broadcasters  in- 
terested in  television  is  the  bulletin, 
DuMont  Television  Transmitting 
Equipment,  issued  by  Allen  B.  Du- 
Mont Labs.,  Passaic.  N.  -J.  It  deals 
with  essential  studio,  transmitting  and 
receiving  equipment,  including  direct 
pickup  camera,  film  pickup  camera, 
studio  lighting,  special  film  projector, 
studio  sound  and  other  apparatus. 
Copy  of  the  bulletin  is  offered  any 
broadcaster  writing  on  his  business 
letterhead. 

CHARLES  K.  MARSHALL,  for- 
merly western  representative  of  Collins 
Radio  Co.,  has  formed  his  own  Los 
Angeles  organization,  specializing  in 
precision  radio  equipment.  He  is  head- 
quartered at  606  N.  San  Vicente  Blvd. 

CHARLES  MICHELSON.  New  York 
transcription  firm,  has  announced  two 
models  of  the  new  Michelson  Porto 
Playback,  AC  and  AC-DC.  The  port- 
able transcription  reproducer,  weigh- 
ing under  20  pounds,  is  fitted  in  a  light 
weight  airplane  luggage  case,  and  in- 
corporates a  6-inch  dynamic  speaker, 
balanced  magnetic  pickup,  constant 
speed  33 1/3  rpm  air  cooled  motor, 
three  tube  matched  amplifier  system 
and  tone  and  volume  control. 

COLLINS  RADIO  Co.,  Cedar  Rap- 
ids, la.,  has  issued  a  bulletin  describ- 
ing the  new  Collins  12-Z  remote  am- 
plifier. 


WBNX,  New  York,  has  applied  to  the 
New  Jersey  Public  Utilities  Commis- 
sion for  permission  to  move  its  trans- 
mitter from  Cliffside,  N.  J.,  to  Carl- 
stadt,  N.  J.  The  new  location  would 
permit  programs  to  be  heard  over 
double  the  number  of  potential  receiv- 
ing sets,  according  to  H.  L.  Wilson, 
consulting  engineer  for  the  stations. 

KFSG,  Los  Angeles,  has  installed  a 
new  250-foot  Wincharger  vertical  ra- 
diator, jointly  used  with  KRKD,  that 
city.  Construction,  supervised  by  My- 
ron Kluge  and  AVillis  O.  Freitag,  chief 
engineers,  respectively,  of  KFSG  and 
KRKD,  was  handled  by  Marlin  Elec- 
tric Co.,  Los  Angeles,  which  also  built 
and  installed  a  300  mm.  airway  bea- 
con light  and  a  5  kc.  antenna  tuning 
unit. 

THE  KSFO  engineering  department, 
San  Francisco,  recently  completed  a 
pack  transmitter  to  cover  remote 
broadcasts.  The  transmitter  is  special- 
ly designed,  has  a  talk-back  feature 
and  extension  rod  aerial,  all  neatly 
boxed  in  airplane-luggage  cases. 


Maximum  Relay  Power 
Is  Increased  to  100  w. 

TO  PROVIDE  a  more  dependable 
service  by  relay  broadcast  stations, 
the  FCC  Nov.  7  announced  amend- 
ment of  its  rules  [Section  4.25(b).] 
whereby  such  stations  will  be  per- 
mitted to  use  power  up  to  100  watts 
on  specified  groups  of  relay  chan- 
nels. Heretofore  the  maximum  pow- 
er permitted  has  been  25  watts.  The 
rule,  as  amended,  reads: 

Section  4.25(b)  of  Rules  other  than 
Broadcast,  was  revised  to  read  as  fol- 
lows : 

"A  relay  broadcast  station  assigned 
frequencies  in  Groups  D,  E,  F  and  G 
will  not  be  authorized  to  install  equip- 
ment or  licensed  for  an  output  power 
in  excess  of  100  watts ;  provided  that 
before  using  any  frequency  in  these 
groups  with  a  power  in  excess  of  25 
watts,  tests  shall  be  made  by  the  li- 
censee to  insure  that  no  objectionable 
interference  will  result  to  the  service 
of  any  government  station,  and  pro- 
vided, further,  that  if  the  use  of  any 
frequency  may  cause  interference  then 
the  power  shall  be  reduced  to  25  watts 
or  another  frequency  in  the  licensed 
group  selected  which  will  not  cause 
objectionable  interference." 


Ballot  at  RCA  Plant 

NATIONAL  Labor  Relations 
Board  on  Oct.  31  ordered  a  secret 
ballot  election,  to  be  held  within  30 
days,  among  production,  model 
making,  engineering  and  office  serv- 
ice employes  of  RCA  Mfg.  Co.  at 
the  Camden,  N.  J.,  plant  to  deter- 
mine the  employes'  choice  of  repre- 
sentation in  collective  bargaining 
by  either  International  Brother- 
hood of  Electrical  Workers,  affili- 
ated with  AFL,  or  United  Electri- 
cal Radio  &  Machine  Workers  of 
America,  CIO  union,  or  by  neither. 


rORHlGHrREQUENCY 

CRYSTAL 
CONTROL 


Bliley  High  Frequency  Qucxrtz  Crystal  Units  are  de- 
signed to  provide  accurate  dependable  frequency  con- 
trol under  the  adverse  operating  conditions  encountered 
with  mobile  and  portable  transmitters.  Both  the  rugged 
type  M02  holder  and  the  compact  M03  temperature 
controlled  moimting  are  widely  employed  for  U.H.F. 
services  where  reliability  counts.  Catalog  G-11  con- 
tains complete  information  on  these  and  other  Bliley 
Crystal  Units  for  frequencies  from  20  kc.  to  30  mc. 
Write  for  your  copy. 


BLILEY  ELECTRIC  COMPANY 

UNION  STATION  BUILDIN6  ERIE,  PA. 
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ACTIONS  OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 


OCTOBER  28  TO  NOVEMBER  14,  INCLUSIVE 


Decisions  .  .  . 


OCTOBER  31 

MISCELLANEOUS  — KRBM,  Bozeman, 
Mont.,  granted  license  1420  kc  100-250  w 
unl.  ;  WKNY,  Kingston,  N.  Y.,  granted 
mod.  CP  studio,  trans.,  site,  change  equip., 
radiator ;  KFAR,  Fairbanks,  Alaska,  grant- 
ed license  new  station  610  kc  1  kw  unl.  ; 
WOI,  Ames,  la.,  granted  license  move  stu- 
dio, trans.,  new  equip.  ;  WLPM,  Suffolk, 
Va.,  granted  mod.  CP  studio,  trans,  site, 
radiator. 

NOVEMBER  1 

NEW,  Paducah  Bcstg.  Co.,  Hopkinsville, 
Ky.— Granted  CP  1200  kc  250  w  unl. 

KELD,  El  Dorado,  Ark.— Granted  CP 
increase  to  250  w  unl. 

WLBJ,  Bowling  Green,  Ky. — Granted 
mod.  CP  studio,  trans,  sites,  new  equip., 
radiator,  increase  N  to  250  w. 

KMC,  Tacoma,  Wash. — Granted  vol.  as- 
signment license  to  Carl  E.  Raymond. 

NEW,  St.  Lawrence  Bcstg.  Corp.,  Og- 
densburg,  N.  Y. — Granted  amended  applic. 
CP  1370  kc  250  w  unl. 

WQXR,  New  York— Granted  amended 
applic.  CP  increase  1  to  5  kw,  new  equip. 

KABC,  San  Antonio — Granted  mod.  li- 
cense N  to  250  w. 

WSKB,  McComb,  Miss.— Granted  mod. 
license  to  unl.  100  w. 

WOCB,  Hyannis,  Mass.  ;  WLEU,  Erie. 
Pa.  :  WHBY,  Appleton,  Wis.  ;  KFXJ,  Grand 
Junction,  Col. ;  KROC,  Rochester,  Minn. ; 
WLLH,  Lowell,  Mass.  ;  WAPO,  Chatta- 
nooga ;  WTJS,  Jackson,  Tenn.  ;  WMBR, 
Jacksonville,  Fla. — Granted  mod.  licenses 
N  to  250  w. 

WSVS,  Buffalo— Granted  renewal  to  1-1- 
40  and  applic.  removed  from  docket  since 
applic.  WBNY  for  WSVS  facilities. 
,  SET  FOR  HEARING— NEW,  J.  D.  Fal- 
Vej>,  Ottumwa,  la.,  CP  1210  Ite  100  w  unl.  ; 
NEW,  Chilton  Radio  Corp.,  Dallaa,  CP 
1370  kc  250  w  unl.  (ftsks  KFJZ  facilities)  ; 
NEW,  V.  O.  Stamps,  Dallas  CP  1370  kc  250 
w  unl.  ;  NEW.  Harold  Thomas,  Bridgeport, 
Conn.,  CP  1420  kc  250  w  unl.  ;  NEW,  E.  E. 
Krebsbach,  Miles  City,  Mont..  CP  1310  kc 
100-250  w  unl.  ;  NEW,  Star  Printing  Co., 
Miles  City,  Mont.,  CP  1310  kc  250  w  unl. 

MISCELLANEOUS— NEW,  Silver  Crest 
Theatres,  Yuma,  Ariz.,  denied  reconsidera- 
tion and  oral  argument  re  applic.  Yuma 
Bcstg.  Co.  new  station,  granted  8-8-39  ; 
NEW,  United  Theatres,  San  Juan,  P.  R.. 
denied  review  of  grant  to  Enrique  Abarca 
Sanfeliz  :  WMBQ,  Brooklyn,  extended  ef- 
fective date  of  Provision  3  of  12-6-38  au- 
thorizing WWRL  to  include  WMBQ  time ; 
WRTD,  WRNL.  Richmond,  needed  reCOtt- 
sideration  WMBG  appl-'i  granted  S-21-39  ; 
WTMJ,  Milwauk^  NEW.  Sentinel  Bcstg. 
Corp.,  salina,  N.  Y.,  denied  petitions  final 
"Sttlon  on  applic.  Sentinel  Bcstg.  Corp.  620 
kc  1  kw  unl.,  prior  to  time  5  kw  applies, 
become  available  for  decision  ;  WFLA,  Tsmn- 
pa,  denied  review  of  action  denying  inter- 
vention in  WROL  applic.  ;  WWSW,  Pitts- 
burgh, WTMJ,  Milwaukee,  WHJB,  Greens- 
BUrg,  Pa.,  denied  petitions  re  WHJB  applic. 
brior  to  time  5  kw  applies,  related  thereto 
become  available  for  decision  ;  KUTA,  Salt 
Lake  City,  den'ed  KMTA  petition  appeal- 
ing grant  of  KDYL  motion  to  amend  notice 
of  hearing  by  adding  economic  issues  :  C.  T. 
Sherer  Co.,  Worcester,  Mass..  granted  re- 
view orders  9-11-39  and  9-29-39  granting 
Wnrcest  r  Co.  Bcstg.  Corp.  applies. 

Travelers  Bcstg.  Service  Corp.,  Hart- 
ford— Denied  voluntary  assignment  licenses 
WTIC  and  shortwave  stations  to  Travelers 
Bcstg,  Co. 

NOVEMBER  2 

NEW,  Brown  Co.  Bcstg.  Co.,  Brown- 
wood,  Tex. — Denied  without  prejudice  CP 
990  kc  1  kw  D. 

NEW,  Samuel  M.  Emison,  Vincennes,  Ind. 
— Granted  continuance  hearing  after  2- 
1-40. 

NOVEMBER  3 

NEW,  Neb.  Bcstg.  Corp.,  Fremont,  Neb. 
— Grantel  CP  1370  kc  100-250  w  unl. 

MISCELLANEOUS — Leave  to  intervene 
in  hearing  for  11-27-39  on  petition  Hearst 
Radio  Inc.  to  assign  license  WINS  to 
Metropolitan  Bcstg.  Corp.  denied  Robert 
L.  Cotton  (for  40  WINS  employes)  and 
Local  913,  IBEW;  NEW,  Richard  T. 
Sampson,  Riverside.  Cal..  defied  request 
amend  app'ic.  change  1390  250  w  D  to 
1420  kc  250  w  unl.,  with  leave  to  with- 
draw without  prejudice ;  NEW,  Colonial 
Bcstrs.,  Savannah,  granted  petition  dismiss 
applic.  with  prejudice;  KFIO.  Spokane, 
granted  postponement  hearing ;  NEW, 
Lakeland  Bcftg.  Co.,  Willmar.  Minn., 
granted  continuance  hearing ;  KMAC,  San 
Antonio,  granted  continuance  hearing ; 
KYOS.  Merced,  Cal.,  granted  petition  in- 
tervene BT-oadcastiTi-r  Corp.  of  America, 
Riverside.  Cal.;  KPRC.  Houston,  granted 
intervention  applic.  KMAC. 


NOVEMBER  7 

KEIA,  Honolulu — Mod.  license  to  Hawaii- 
an Bcstg.  System. 

KTOH,  Lihue,  Hawaii — Mod.  CP  new 
station  move  trans. 

WNLC,  New  London,  Conn. — CP  increase 
to  250  w. 

WELL,  Battle  Creek — Vol.  assign,  license 
to  Federated  Publications  Inc. 

NOVEMBER  8 

WMFF,  Plattsburg,  N.  Y. — Denied  CP 
change  to  1240  kc  1  kw  directional  N. 

NEW,  Thumb  Bcstg.  Co.,  Brown  City, 
Mich.— Denied  CP  880  kc  1  kw  D. 

NEW,  Orville  W.  Lyerla,  Herrin,  111.— 
Granted  CP  1310  kc  100-250  w  unl.  :  denied 
without  prejudice  applic.  of  WEBQ  and 
KFVS  for  mod.  licenses  (WEBQ  to  1310 
kc  and  KFVS  to  1210  kc). 

KRRV,  Sherman,  Tex.— Granted  CP 
move  trans.,  new  equip.,  directional  an- 
tenna using  880  kc  1  kw  unl. 

WSUI,  Iowa  Ctiy — Granted  increase  to 
1-5  kw. 

WNBH,  New  Bedford,  Mass.— Granted 
CP  move  trans.,  radiator,  increase  N  to 
250  w. 

WGBR,  Goldsboro,  N.  C. ;  WGRM,  Wil- 
son, N.  C. — Granted  CP's  increase  to 
250  w. 

KCMO.  Kansas  City — Granted  CP  in- 
crease D  to  5  kw. 

WCNC,  Hickory,  N.  C— Granted  license 
new  station,  granted  mod.  license  to  250  w. 

WFLA,  Tampa — Granted  auth.  transfer 
control  to  Tribune  Co. 

WHBU,  Anderson,  Ind. — Granted  trans- 
fer control  to  Roy  E.  Blossom  and  Leo  M. 
Kenneth. 

KTBC,  Austin,  Tex. — Granted  volun- 
tary assignment  license  to  State  Capitol 
Bcstg.  Assn. 

WIS,  Columbia,  S.  C— Granted  volun- 
tary assignment  license  to  Liberty  Life 
Insurance  Co, 

WCOU.  Lewiston.  Me.  ;  WMGA,  Moul- 
trie. Ga.  :  KGLU,  Safford,  Ariz. ;  KHUB, 
Watsonville,  Cal. — Granted  mod,  licenses 
N  to  250  w. 

WPID,  Petersburg,  Va.— Granted  mod. 
CP  N  to  250  w. 

MISCELLANEOUS— L.  &  M.  Bcstg.  Co., 
Ottumwa,  la.,  denied  rehearing  and  inter- 
vention KGLO  applic.  as  granted  9-26-39  ; 
Silver  Crest  Theatres,  and  KUMA,  Yuma, 
Ariz.,  postponed  hearing  to  12-1-39  at 
Yuma    re    revocation    KUMA   license  and 


Theatres  applic.  KUMA  facilities ;  WOL, 
Washington,  denied  petition  to  modify  final 
order  and  amend  findings  re  applic.  Law- 
rence Heller  to  delete  "without  prejudice" 
in  order  of  10-18-39  ;  WJBW,  New  Orleans, 
granted  reconsideration  action  of  10-25-39 
setting  applic.  for  hearing  and  granted 
without  hearing  applic.  unl.  time  on  1200 
kc :  KGB,  Los  Angeles,  KDB,  Santa  Bar- 
bara, KFSD,  San  Diego,  dismissed  peti- 
tions KGB,  KDB  to  reconsider  action  7- 
20-39  granting  applic.  Worcester  Bcstg. 
Corp.  permission  to  apply  for  CP  etc. ; 
WPAY,  Portsmouth,  O.,  granted  license 
change  equip.  ;  WCHS,  Charleston,  W.  Va., 
granted  license  increase  D  to  5  kw ;  KFVD, 
Fort  Dodge,  la.,  granted  mod.  CP  re  studio, 
trans.,  radiator;  WSAV,  Savannah,  granted 
mod.  CP  re  equip.,  radiator  ;  WDEL,  Wilm- 
ington, Del.,  granted  license  increase  D  to 
1  kw  ;  WWSW,  Pittsburgh,  granted  license 
move  trans.,  radiator;  WKST,  New  Castle, 
Pa.,  granted  license  increase  D  to  1  kw ; 
KTSW,  Emporia,  Kan.,  granted  license  in- 
crease to  250  w;  KQW,  San  Jose,  Cal.. 
granted  license  increase  D  to  5  kw  etc. 

NOVEMBER  14 

WLBL.  Stevens  Point,  Wis.— Granted 
voluntary  assignment  license  to  State  of 
Wis.,  Dept.  of  Agriculture. 

KARM,  Fresno,  Cal.— Granted  CP  in- 
crease to  250  w. 

KVOS,  Bellingham,  Wash. — Granted  con- 
ditional CP  increase  to  250  w. 

KHAS.  Hastings,  Neb.  ;  KMAC,  San  An- 
tonio ;  KVRS,  Rock  Springs,  Wyo. — granted 
mod.  licenses  N  to  250  w. 

KTUL,  Tulsa  ;  WIRE,  Indianapolis  ;  KLO. 
Ogden,  Utah — Granted  mod.  licenses  N 
to  5  kw. 

KMPC,  Beverly  Hills,  Cal.— Granted 
amended  applic.  CP  move  locally,  new 
equip.,  increase  to  1-5  kw.  unl.  time. 

KIRO,  Seattle — Granted  mod.  license  to 
710  kc  1  kw  unl. 

SET  FOR  HEARING — WSAL.  Salisbury, 
Md..  order  of  revocation  of  license. 

WLAW,  Lawrence,  Mass. — Granted  dis- 
missal without  prejudice  CP  increase  hours, 
dismissed  petition  for  rehearing. 

Proposed  Decisions  .  .  . 

NOVEMBER  2 

WNBC,  New  Britain,  Conn.  ;  KQV,  Pitts- 
burgh— Granted  mod.  license  WNBC  to  1 
kw  unl.  directional,  and  mod.  license  KQV 
to  1  kw  unl.  directional  N. 


Applications  .  .  . 


Independents  Seek  Permanent  Setup, 
Paid  Executive  May  Be  Elected  Later 


WITH  SOME  50  local  independents 
already  enrolled  as  members  for  a 
six-month  period,  National  Inde- 
pendent Broadcasters  is  moving 
forward  toward  establishment  of  a 
permanent  organization  to  look 
after  the  welfare  of  non-network 
affiliated  stations,  according  to  an 
announcement  Nov.  6  hf  Harold  A. 
Lafount,  former  Radio  Commis- 
sioner, president  of  the  organiza- 
tion. 

Mr.  Lafount  asserted  the  inde- 
pendent organization  is  being  in- 
corporated, but  ontil  that  is  accom- 
plished nothing  will  be  done  in  the 
way  of  establishing  offices  with 
full-time  help.  While  preliminary 
thought  has  been  given  to  retention 
of  a  paid  executive  for  NIB,  he  in- 
dicated this  move  probably  was 
months  away. 

Because  of  the  present  status, 
there  is  little  immediate  likelihood 
of  selection  of  a  paid  executive 
head  for  the  Association,  it  was  in- 
dicated. Mention  previously  had 
been  made  of  James  W.  Baldwin, 
former  managing  director  of  the 
NAB,  for  that  post.  So  far  as  could 
be  ascertained,  no  commitment  of 
any  kind  has  been  made  and  the 
field  was  described  as  "wide  open". 

The  post  of  secretary-treasTarer 
of  NIB  at  present  is  being  held 
temnorarily  by  Lloyd  Thomas, 
KGFW,  Kearney,  Neb.  Edward  A. 


Allen,  WLVA,  Lynchburg,  former 
NIB  president,  is  vice-president  of 
the  organization.  A  scale  of  dues 
for  independent  stations  ranging 
from  $3  to  $15  per  month  was  set 
upon  reorganization  of  NIB  at  a 
special  convention  held  in  Chicago 
Sept.  15,  coincident  with  the  NAB 
special  copyright  convention. 


Next  to  Welles 

PRESENTED  as  a  salute  to 
Orson  Welles  and  observing 
the  first  anniversary  of  his 
celebrated  Men  From  Mars 
broadcast,  the  Palmetto  Fan- 
tasies drama  broadcast  late 
in  October  by  WCSC,  Char- 
leston, S.  C,  ran  Welles  pro- 
gram a  close  second  in  arous- 
ing the  countryside.  The  play, 
built  around  the  havoc 
wrought  when  a  death  ray 
machine  got  out  of  control  in 
the  Santee-Cooper  section  of 
South  Carolina,  brought  im- 
mediate response  from  panic- 
stricken  listeners  and  gave 
rise  to  all  sorts  of  rumors  of 
damage  and  death  in  the  com- 
munity, despite  frequent  an- 
nouncements that  the  produc- 
tion was  a  radio  drama. 


OCTOBER  28 

WLLH,  Lawrence,  N.  H. — Extension 
exp.  auth.  satellite  station  in  Lowell. 

NEW,  WBNS,  Columbus — CP  high-freq. 
station  250  w  unl. 

NEW,  Penn.  Bcstg.  Co.,  Philadelphia — 
CP  high-freq.  1  kw  unl. 

WOPI,  Bristol,  Tenn. — CP  new  trans., 
change  1500  kc  250  w  to  1550  kc  500  w  1 
kw. 

NEW,  R.  B.  Eaton,  Des  Moines — CP  tele- 
vision 100  w,  amended  re  antenna. 

OCTOBER  30 
NEW,  CBS,  New  York — CP  F-M  50  kw 
unl. 

NEW,  Leonard  A.  Versluis,  Grand  Rap- 
ids. Mich. — CP  1310  kc  250  w  unl. 

NEW,  E.  D.  Rivers,  Valdosta,  Ga. — CP 
1420  kc  100-250  w  unl. 

NEW,  Dixie  Bcstg.  Corp.,  Gainesville, 
Ga. — 1210  kc  250  w  unl. 

NEW,  W.  J.  Holey.  Atlanta— CP  high- 
freq.  relay  station  100  w. 

NEW,  L  &  M  Bcstg.  Co.,  Ottumwa.  la. 
— CP  1210  kc  250  w  unl.,  amended  to  100- 
250  w. 

OCTOBER  31 

WTNJ,  Trenton,  N.  J. — Mod.  license  to 
1  kw,  amended  to  500  w  1  kw  unl.,  asks 
facilities  WCAM,  WCAP. 

KTSM,  El  Paso — Mod.  license  to  250  w 
N  &  D. 

KITQ,  KMTR  Radio  Corp.,  Los  Angels 
— CP  reinstatement  of  station. 

NOVEMBER  1 

WTOL,  Toledo— CP  increase  100  to  250  w. 

WSLI,  Jackson,  Miss. — Vol.  assign,  license 
to  Standard  Life  Bcstg.  Co. 

WDAH.  EI  Paso,  KTRI,  Sioux  City- 
Mod,  licenses  to  250  w  N  &  D. 

KPDN,  Pampa,  Tex. — Mod.  license  to 
100  w  unl. 

NOVEMBER  2 

WARD,  Brooklyn  —  License  equip- 
changes 

WICA,  Ashtabula,  O. — License  increase 
power. 

WOLS,  Florence,  S.  C. — License  increase 
power. 

KCRJ,  Jerome,  Ariz. — License  change 
antenna  etc. 

KORE,  Eugene,  Ore. — License  increase 
power. 

NOVEMBER  3 

NEW.  Communitv  Bcstg.  Corp..  Middle- 
town,  N.  Y.— CP  1310  kc  250  w  nnL 

NEW,  W.  Va.  Newspaper  Pub  Co.,  Mor- 
gantown,  W.  Va. — CP  1200  kc  250  w  unl. 

WJAG.  Norfolk.  Neb.— CP  change  to 
770  kc.  limited  to  WBBM,  change  antenna, 
asks  KFAB  facilities. 

KVAN,  Vancouver,  Wash. — -License  new- 
station. 

NOVEMBER  6 

WBTH,  Williamson,  W.  Va. — License  in- 
crease power,  change  hours. 

WMFJ,  Daytona  Beach,  Fla.— CP  in- 
crease to  250  w,  new  trans. 

KWOC,  Poplar  Bluff,  Mo. — CP  increase 
to  250  w,  move  studio,  increase  to  unl. 

NOVEMBER  9 

WSOC,  Charlotte,  N.  C. — CP  new  trans., 
directional  antenna,  change  1210  kc  100- 
250  w  to  1  kw,  move  trans. 

KFDA,  Amarillo,  Tex. — ^Auth.  transfer 
control  to  J.  L.  Nunn ;  license  for  power 
increase. 

KFYO,  Lubbock,  Tex. — CP  new  trans., 
antenna,  change  1310  kc  100-250  w  to  1380' 
kc  500  w  1  kw,  amended  to  I  kw  N  &  D. 

KMA,  Shenandoah,  la. — CP  directional 
N,  increase  to  5  kw  N  &  D. 

KTRB.  Modesto.  Cal. — Mod.  license  D  to 
ltd.-WSB,  250  w  N  &  D. 

NOVEMBER  14 

KDKA.  Pittsburgh — CP  high-freq.  station 
1  kw  unl. 

WFMJ,  Youngstown — CP  increase  to- 
250  w. 

WFTM,  Ft.  Myers,  Fla. — Mod.  CP  in- 
crease N  to  250  w. 

KDNT.  Denton,  Tex. — Mod.  license  to 
100  w  unl. 

KHBG,  Okmulgee,  Okla. — CP  increase  to 
250  w  unl. 

KFJZ.  Fort  Worth — License  new  equip. 

WTMA,  Charleston,  S.  C. — ^Voluntary  as- 
signment license  to  Atlantic  Coast  Bcstg. 
Co. 

WBAA.  W.  Lafayette,  Ind. — CP  increase 
to  1-5  kw. 

NEW.  Midland  Bcstg.  Co.,  Kansas  City — 
CP  high-freq.  1  kw. 

KRBM,  Bozeman,  Mont. — Mod.  license 
to  250  w  N  &  D. 

WEAF,  New  York — Mod.  CP  new  an- 
tenna etc.,  for  directional  antenna. 
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New  Business 

riFT  &  Co..  Chicago  (Allsweet 
Irgarine),  on  Nov.  6  started  for  six 

Iks  lo  Minutes  xcith  Gail  Northe  on 
exas  State  Network  stations,  Mon.- 
d.-Fri.,  9-9 :15  a.  m.  Agency :  J. 
Iter  Thompson  Co.,  Chicago. 

AMBERLIN  LABORATORIES, 
Moines  (hand  lotion),  on  Nov.  19 
;ts  Danchi'  with  Anson,  Sun.,  1:30- 
).m.  (CST)  on  15  CBS  stations 
BBM  KRNT  KMBC  KFAB  KOIL 
OX  WIBW  KRLD  KTRH  KOMA 
SA  KWKH  KTUL  WCCO 
C J ) ,  with  Anson  Weeks  and  guest 
Agency :  L.  W.  Ramsey  Co.,  Des 
mes. 

LGATE-PALMOLIVE-PEET  Co., 
onto  (Palmolive  soap)  on  Jan.  1, 
0,  starts  Happy  Gang  on  full  CBC 
ional  network,  except  Quebec  where 
M.  Montreal,  will  be  used,  and 
PL  in  London.  Out.,  thrice  weekly, 

30  p.m.  Agency :  Lord  &  Thomas 

Janada,  Toronto. 

TEW  AY  STORES  Inc.,  Oakland, 
(chain  grocery),  on  Nov.  15  starts 
13  weeks.  Frost  Warnings  on  10 
fornia  Don  Lee  stations  (KH.J 
B  KFXM  KPMC  KVOE  KXO 
EC  KDB  KTKC  KHSL).  Sun. 

Sat.,  8:30-8:35  p.m.  (PST). 
Ijncy :  Lord  &  Thomas,  San  Fran- 
is. 

TINENTAL  BAKING  Co.,  New 
,  on  Dec.  9  (tentative  date)  starts 
s  of  Great  Aviators  on  48  CBS 

Sons,    Sat.,   7 :30-8   p.m.   Agency : 

Iton  &  Bowles,  N.  Y. 

fjERAL  FOODS  Corp.,  New  York 
tan  Flakes-Huskies),  on  Nov.  20 
Young  Dr.  Malone  on  57  NBC- 
k  stations,  Mon.  thru  Fri.,  11 :15- 
,k0  a.  m.  Agency  :  Benton  &  Bowles, 

j        Renewal  Accounts 

IN  MORRELL  &  Co.,  Ottumwa, 
,i(Red  Heart  Dog  Food),  on  Dec. 
(bnews  Bob  Becker's  Dog  Chats  and 
;|  16  NBC-Red  stations  making  a 
L  of  42  stations.  Sun..  3  :45-4  p.m. 
iicy :  Henri,  Hurst  &  McDonald, 


RRY  FLOUR  Co.,  San  Francis- 
jdivision  of  General  Mills,  has 
[wed  Dr.- Kate  on  7  Pacific  NBC- 
I  stations.  Mon.  thru  Fri.,  10:4.5-11 
in.  (PST).  Agency:  Westco  Adv. 
Jkcy,  San  Francisco. 

»WN  &  WILLIAMSON  Tobacco 
Louisville   (Bugler  tobacco),  on 
10   renewed  Plantation  Party, 
8-8  :30  p.  m.,  CST,  for  52  weeks 
76   NBC-Blue   stations.   Agency : 
iell  M.  Seeds  Co.,  Chicago. 


•THE  CRYSTAL  SPECIALISTS  SINCE 

1925" 

EW  LOWER  PRICES! 
LOW  TEMPERATURE 
0-EFFICIENT  CRYSTALS 


Approved  by  FCC 


$30 


Each 


Supplied  in  Issolantite  Air-Gap  Hold- 
ers in  the  550-1550  Kc.  band.  Fre- 
quencv  Drift  rrnaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


124  JACKSON  AVENUE 
University  Park 
HYATTSVILLE.  MARYLAND 


WWSW  Never  Off 

EXTENDING  its  1500  Club 
to  an  all-night  feature,  heard 
from  midnight  to  dawn, 
WWSW,  Pittsburgh,  started 
24-hour  operation  Nov.  13.  As 
a  feature  of  the  program, 
conducted  from  WWSW  main 
studios  with  Joe  Tucker  han- 
dling requests  for  recorded 
music,  membership  cards  in 
the  1500  Club  are  offered 
stay-up  listeners. 


SOUTHERN  STATES  FOOD,  Dal- 
las (Bluebonnet  margarine)  on  Nov. 

9  renewed  five-minute  spots  on  10 
Texas  State  Network  stations,  Tues., 
10:15-10:20  a.m.  Agency:  Gandy 
Adv.,  Dallas. 

WM.  WRIGLEY  JR.  Co..  Chicago 
(chewing  gum),  on  Nov.  6  renewed 
Scattergood  Baines  and  added  4  CBS 
stations  making  a  total  of  76  CBS  sta- 
tions, Mon.  thru  Fri.,  5 :45-6  p.  m. 
Agency  :  Neisser-Myerhoff ,  Chicago. 

WM.  WRIGLEY  JR.  Co..  Chicago 
(chewing  gum),  on  Nov.  5  renewed 
Gateicay  to  HoUytcood  on  62  CBS 
stations.  Sun.,  6 :30-7  p.m.  Agency : 
Frances  Hooper,  Chicago. 

OHIO  OIL  Co.,  Columbus,  on  Dec.  1 
renews  Marathon  Melodies  for  13 
weeks  on  10  NBC-Blue  stations.  Fri., 

10  :.30-ll  p.m.  Agency :  Byer  &  Bow- 
man, Columbus. 

Network  Changes 

FIRESTONE  TIRE  &  RUBBER  Co., 
Akron,  on  Nov.  6  added  27  NBC-Red 
stations  to  Voice  of  Firestone  making 
a  total  of  77  NBC-Red,  and  on  Feb.  5 
will  drop  26  of  these  27  stations.  Mon. 
8  :30-9  p.m.  Agency  :  Sweeney  &  James, 
Cleveland. 

LUTHERAN  LAYMEN'S  LEAGUE. 
St.  Louis,  on  Oct.  29  added  WDSM, 
Superior.  Wis.,  to  The  Lutheran  Hour, 
making  a  total  of  16  MBS  stations, 
Snn..  1  :30-2  p.m.  (repeat,  on  14 
MBS.  Don  Lee  and  Oklahoma  Net- 
work stations.  4:30-5  p.m.).  Agencv : 
Kelly.  Stuhlman  &  Zahrndt,  St.  Louis. 

ANDREW  W.  JERGENS  Co.,  Cin- 
cinnati (soap),  on  Nov.  22  replaces 
Herbert  Marshall  with  Gale  Page  and 
Jim  Ameehe  on  Hollywood  Playhouse 
on  43  NBC-Red  stations.  Wed..  8-8  :30 
p.  m.  Agency :  Lennen  &  Mitchell, 
N.  Y. 

BROWN  &  WILLIAMSON  TOBAC- 
CO Co..  Loui.sville  (Raleigh-Kool 
cigarettes),  on  Nov.  9  shifted  the  re- 
broadcast  on  10  Midwest  stations  for 
Paul  Sidlivan  Reviews  the  News,  Sun. 
thru  Fri..  from  11:30-11:45  p.  m.  to 
12  midnight-]  2  :1.5  a.  m.  Program  con- 
tinues in  East  on  24  CBS  stations, 
11-11  :15  p.  m..  and  West.  1-1 :15  a.  m. 
Agency  :  BBDO,  New  York. 

MANHATTAN  SOAP  Co.,  New  York 
(Sweetheart  soan),  on  Nov.  13  shifted 
Jack  Berch  &  His  Boys  on  9  NBC- 
Blue  stations,  Mon..  Wed..  Fri..  from 
10  :30-10  :45  a.  m.  to  11 :30-ll  :45  a.  m. 
Agency :  Franklin  Bruck  Adv.  Corp., 
N.  Y. 

CHAS.  H.  PHILLIPS  CHEMICAL 
Co..  New  York  (Milk  of  Masnesia, 
toothpaste),  on  Nov.  1.3  shifted  Lo- 
renzo Jones  on  24  NBC-Red  stations, 
Mon.  thru  Fri.,  from  11 :15-11 :30  a.  m. 
to  4:30-4:45  p.  m..  and  Young  Widder 
Brown  on  23  NBC-Red  stations,  Mon. 
thru  Fri..  from  11  :.30-l]  r45  a.  m.  to 
4 :4.5-5  p.  m.  Agency :  Blackett-Sam- 
ple-Hnmmert,  N.  Y. 

AMERICAN  TOBACCO  Co..  New 
York  (Lucky  Striljes).  on  .Tan.  3, 
1940.  adds  17  NBC-Red  stations  to 
Kay  Kyser's  College  of  Musical  Knotol- 
edge  making  a  total  of  98.  Wed.,  10-11 
p.  m.  Agency :  Lord  &  Thomas,  N.  Y. 

AMERICAN  TOBACCO  Co..  New 
York  (Lucky  Strikes),  on  Jan.  6, 
1940,  adds  32  CBS  stations  to  Hit 
Parade  making  a  total  of  98.  Sat..  9-10 
p.  m.  Agency :  Lord  &  Thomas,  N.  Y. 


Lucky  Strike  Broadcasts 

AMERICAN  TOBACCO  Co.,  New 
York,  on  Jan.  4  will  expand  its  re- 
broadcasts  via  Millerfilm  of  the 
Lucky  Strike  program,  Kay  Kyser's 
College  of  Musical  Knowledge,  with 
the  addition  of  stations  in  New 
England,  New  York  and  Pennsyl- 
vania to  the  Thursday  evening,  8-9 
p.  m.  period,  used  on  WOR,  New- 
ark, since  last  June  15.  New  sta- 
tions carrying  the  rebroadcast  of 
the  program,  heard  live  on  NBC- 
Red  Wednesday  evenings,  will  be 
WSAY,  Rochester;  WIBX,  Utica; 
WMBO,  Auburn,  all  of  the  New 
York  State  Network;  WIP,  Phila- 
delphia ;  WGBI,  S  c  r  a  n  t  o  n,  and 
WAZL,  Hazleton,  of  the  Quaker 
State  Network,  and  through  MBS 
to  the  Colonial  Network  stations 
WAAB  WLLH  WSAR  WNBH 
WHAT  WBRK  WNLH  WSYB. 
Lord  &  Thomas,  New  York,  is  the 
agency  in  charge. 

Coast  Disc  Fee 

LOS  ANGELES  Chapter,  Ameri- 
can Federation  of  Radio  Artists, 
has  advised  Southern  California 
members  they  cannot  make  trans- 
scriptions  for  less  than  $7.50  per 
side.  The  minimum  will  hold  until 
national  transcription  scales  are 
established.  The  Los  Angeles  tran- 
scription committee,  consisting  of 
Hal  Berger,  chairman;  Fred  Mc- 
Kaye,  William  Days  Jr.,  Thomas 
Freebairn-Smith,  Beatrice  Bena- 
deret  and  Lou  Merrill,  has  been 
delegated  to  work  with  the  national 
group  on  coordinating  transcrip- 
tion scales. 


QUESTION 

and 

ANSWER 


HUGH  A.  MITCHELL  and  Jackson 
Taylor,  account  executives  of  McCann- 
Erickson,  New  York,  have  been  ap- 
pointed vice-presidents  of  the  agency. 


"Does  C.  R.  E.  I. 
Training  Pay?"! 

A  survey  made  of  residence 
graduates  of  1934  through  1937 
disclosed  that  96%  WERE 
EMPLOYED  in  the  radio  and 
connmunicafions  industry  within 
an  average  elapsed  time  of 
ONE  MONTH  after  gradual 
tionl  Surely  such  a  record  Is 
proof  that  C.R.E.I.  training  pays 
— because  it  is  PRACTICAL. 
We'll  be  pleased  to  send  you, 
complete  details  and  catalogj 
on  request. 

CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Dept.  B-ll,  3224  -  14th  St.,  N.  V/..  Wc(S>.,  D. 


Two  Serial  Programs-One  Adult,  One  Juvenile 
-Both  Top  Flight  Shows-Fully  Tested  Ready 
To  Work  For  You!-Completely  Recorded!; 

"  "Tka  ■^dtrentutei        Kncle  ^'iinmif^ 
Starring  William  Famum— Produced  by  WARNER  BROS. 

6.5  Crossley  Rating  in  Hartford  after  only  9  weeks, 
at  9:30  A.  M.!  Sponsors  now  include  Shinola  and; 
2-in-l  Polish — Castilian  Soap — Dr.  Pepper— Bamby- 
Bread — Loose  Wiles  Biscuit — proud  sponsors  of  a 
dramatic  serial  that  will  deliver  the  bulk  of  the 
feminine  listening  audience  to  YOUR  alients!  A 
program  so  human — so  well-done — that  it  lacks 
NOTHING! 

156  QUAR.  HOUR  EPISODES  COMPLETELY  REeORDED! 


''DAN  DUNN,  Secret  Operative  48 

Inspired  by  one  of  the  top  six  comic  straps  in  the 
country — now  appearing  in  over  131  Daily  and  Sun- 
day Newspapers!  Plenty  of  merchandising  tie-ups! 
NO  P.  T.  A.  Objections!  Sponsors  now  include 
CHOCOLATE  PRODUCTS  COMPANY  of  Chicago, 
Hygeia  Milk  Products,  Hires  Root  Beer,  and  others! 

156  QUARTER  HOUR  EPISODES  AVAILABLE! 

Both  of  These  New  Syndicated  Transcription  Proerams  Are 
DISTRIBUTED  EAST  OF  THE  MISSISSIPPI 
EXCLUSIVELY  BY 

KASPER- GORDON,  Incorporated 
140  Boylston  Street  Boston,  Mass. 

Representatives    and    Affiliates    in    Principal  Cities 

Note:  Audition  samples  will  be  shipped  at  $6.00  per  set,  or  our 
representatives  will  be  glad  to  call  upon  request.  WIRE  TODAY! 
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ASCAP  Hearings 
Near  End  in  West 

Master  Hears  Arguments  of 

Society  and  Broadcasters 

ASCAP'S  effort  to  break  the  Wash- 
ington State  anti-monopoly  law, 
which  forbids  the  copyright  com- 
bine to  do  business  in  that  State  un- 
less it  files  its  repertoire  with  the 
State  and  places  a  price  on  each  of 
its  compositions,  went  into  its  final 
stages  Nov.  8  in  Tacoma  when 
ASCAP  submitted  its  brief,  follow- 
ing testimony  before  a  special  mas- 
ter acting  on  behalf  of  the  Federal 
District  Court  in  that  jurisdiction. 

The  hearing  was  before  Archie 
Blair,  special  master,  taking  testi- 
mony for  the  three-judge  court, 
from  Oct.  26  to  Nov.  3.  Testimony 
centered  around  the  issue  whether 
a  minimum  of  $3,000  was  involved 
in  the  proceedings,  which  would 
permit  the  Federal  court  to  assume 
jurisdiction.  If  ASCAP  fails  to 
prove  that  j'urisdictional  question 
to  the  satisfaction  of  the  tribunal, 
it  cannot  entertain  the  case  and  it 
must  revert  to  the  State  court 
which  already  has  suspended  the 
Washington  State  statute. 

Court  to  Make  Ruling 

During  the  trial  it  was  stipulated 
that  testimony  given  before  the 
master  can  be  used  in  the  trial  on 
the  merits  before  the  three-judge 
tribunal.  ASCAP  filed  its  brief  Nov. 
8  with  the  State  and  the  Washing- 
ton Association  of  Broadcasters  al- 
lowed ten  days  in  which  to  answer. 
ASCAP  then  will  have  two  weeks 
to  make  its  reply  to  the  counter- 
brief.  The  master  then  reports  to 
the  court  which  will  make  its  rul- 
ing. 

Chief  witness  for  the  State 
against  ASCAP  was  Ed  Craney, 
general  manager  of  KGIR,  Butte, 
Mont.,  who  identified  exhibits  and 
discussed  at  length  the  manner  in 
which  ASCAP  allegedly  operated. 
Under  examination  by  State  coun- 
sel, the  purport  of  his  testimony 
was  to  show  that  broadcasters,  un- 
der their  contracts  with  ASCAP 
and  with  the  major  networks,  ac- 
tually are  paying  double  tribute  for 
this  music. 

Louis  Wasmer,  operator  of  KHQ 
and  KGA,  Spokane,  and  Birt  Fish- 
er, general  manager  of  KOMO- 
KJR,  Seattle,  testified  against  the 
Washington  State  statute,  general- 
ly reflecting  the  view  that  it  would 
cost  broadcasters  more  to  investi- 
gate each  composition  performed 
on  the  "per  piece"  basis  than  sta- 
tions of  the  State  now  pay  ASCAP. 


ON  THE  19th  anniversary  of  its  founding,  KDKA,  Pittsburgh,  received 
first  and  third  places  in  the  annual  H.  P.  Davis  Memorial  Announcers' 
Award,  originated  in  1933  by  Mrs.  H.  P.  Davis,  widow  of  the  first  chair- 
man of  NBC.  Gold  medal  and  $150  in  cash  were  awarded  the  1939  winner, 
David  Garroway,  KDKA  special  events  announcer.  First  honorable 
mention  went  to  Walter  Sickles,  of  WWSW,  and  second  honorable  men- 
tion was  awarded  Bob  Shield,  also  of  KDKA.  Left  to  right  are  Sickles; 
Victor  Saudek,  founder  of  the  Pittsburgh  Little  Symphony,  presenting 
awards  to  Garroway;  and  Shield.  Past  winners,  from  1933  through  1938, 
were  Fred  Webber,  KDKA;  Bill  Sutherland,  KDKA;  Tony  Wakeman, 
WJAS;  Bill  Sutherland,  KDKA;  Ken  Hildebrand,  KQV;  Bill  Beal,  KDKA. 


Late  Personal  Notes 


ASCAP  Launches  Suits 

CONTINUING  the  campaign  of  in- 
fringement suits  against  Montana 
broadcasters  launched  by  ASCAP 
members  early  last  month  [Broad- 
casting, Oct.  15]  when  45  suits 
were  filed  for  publishers  against 
the  ovniers  of  KGIR,  Butte,  and 
KGVO,  Missoula,  about  30  addi- 
tional such  actions  have  been  taken 
and  a  similar  number  will  be  filed 
within  the  next  week,  according  to 
Louis  Frohlich,  general  counsel  for 
ASCAP.  Of  the  second  barrage  of 
infringement  actions,  10  were  filed 
against  KGIR  and  a  like  number 
against  KGVO,  with  KFBB,  Great 
Falls,  and  KGHL,  Billings,  getting 
five  apiece,  it  was  rep  jrted.  Actions 
are  believed  to  be  in  retaliation  for 
the  civil  and  criminal  suits  filed 
against  ASCAP  officials  by  the 
Montana  broadcasters. 


POWEL  CROSLET  Jr.,  president  of 
Croslev  Corp.,  operating  WLW  and 
WSAI,  was  readmitted  to  the  Good 
Samaritan  Hospital,  Cincinnati,  Nov. 
10.  suffering  from  a  "grippe  infec- 
tion." The  illness  was  said  to  be  a 
complication  of  a  back  injury  suffered 
several  weeks  ago  when  he  fell  from 
a  horse  on  his  country  estate  in  In- 
diana. His  physician  said  he  was  re- 
moved to  the  hospital  as  a  precau- 
tionary measure. 

.TAMES  FISHBACK.  formerly  of 
WOR.  Newark,  has  been  named  com- 
mercial manager  of  WOL,  Washing- 
ton, following  a  year  as  director  of 
national  sales. 

BOB  REICHENBACH,  formerly  of 
KNX.  Los  Angeles,  has  joined  the 
sales  promotion  department  of 
KMOX.  St.  Louis. 

ED  McCaffrey,  for  four  years 
sales  manager  of  KPMC,  Bakersfield. 
Cal..  has  been  appointed  head  of 
KVOE.  Santa  Ana,  Cal..  commercial 
department. 

LEWIS  PATTERSON,  Hollywood 
publicity  director  of  Benton  &  Bowles, 
is  at  Palm  Springs,  Cal.,  recuperating 
from  a  breakdown. 

.JOHN  F.  KELSET  has  joined  the 
announcing  staff  of  WCSH,  Portland. 
Me.,  replacing  .John  M.  Cooper,  who 
has  become  radio  news  editor  of  Bos- 
ton Eveninn  Transcript,  broadcasting 
on  WBZ-WBZA,  Boston-Springfield. 

AUDRE  LIPSCOMB  has  joined  the 
continuity  staff  of  KFDA.  Amarillo. 
Tex.,  to  assist  David  Clai-k,  recently 
named  production  manager  of  the 
station. 

DON  WILSON,  Hollywood  announc- 
er, has  been  assigned  to  the  General 
Foods  NBC  Aldrich  Family  serial 
during  its  emanation  from  the  West 
Coast.  Felix  Mills  has  been  appointed 
musical  director. 

SYDNEY  MEAD,  of  the  engineering 
staff  of  WCSH.  Portland,  Me.,  who 
sailed  for  Europe  on  a  vacation  cruise 
with  Mrs.  Mead  and  arrived  in  Eng- 
land just  before  the  outbreak  of  war. 
still  is  awaiting  return  passage  to 
America  whenever  sailing  schedules 
permit. 

WILLIAM  CORNELL  has  been  ap- 
pointed assistant  engineer  for  remote 
pickups  for  WOL,  Washington,  and 
MBS,  assisting  Richard  Jevins. 


EMILY  HOLT,  executive  secretary  of 
the  American  Federation  of  Radio 
Artists,  went  to  St.  Louis  in  mid- 
November  to  complete  negotiations 
with  KSD. 

WILLIAM  B.  CAMPBELL,  former 
European  manager  of  Press  Wireless, 
and  previously  of  RCA,  has  been  ap- 
pointed executive  vice-president  of 
National  Television  Corp.,  New  York, 
which  expects  to  have  its  line  of  re- 
ceiving sets  in  the  market  shortly. 

RAYMOND  RUBICAM.  president  of 
Young  &  Rubicam,  New  York,  is 
chairman  of  the  advertising  group  for 
the  annual  Red  Cross  Roll  Call  in 
New  York,  and  Charles  Merz  of  the 
Neiv  York  Times  is  handling  the  news- 
paper group. 


NEW  GRID  MARKING 

Quailey  Plan  Aids  Reporters 
 and  Spectators  


A  NEW  system  of  gridiron  mark- 
ings designed  to  assist  spectators, 
the  press  and  radio  reporters  in 
following  the  exact  position  of  the 
ball  on  the  field  has  been  adopted 
by  nine  universities.  The  system 
was  developed  by  Les  Quailey,  in 
charge  of  the  staff  of  102  sports 
announcers  for  N.  W.  Ayer  &  Son. 

Used  for  the  first  time  at  Syra- 
cuse, it  consists  of  large  white 
diamonds  on  the  20-yard  lines, 
white  crosses  on  the  40-yard  stripes 
and  a  circle  in  the  middle  of  the 
field.  All  symbols  are  placed  mid- 
way between  sideline  stripes  and 
stenciled  with  the  same  material 
used  in  lining  the  gridiron.  Also 
to  increase  visibility  for  those  in 
the  stands,  large  numerals  are 
stenciled  on  the  ground  in  white  at 
the  ends  of  each  10  yard  stripe. 

Colleges  that  have  followed 
Quailey's  suggestion  and  intro- 
duced the  new  type  of  marking  are 
Syracuse,  Florida,  Temple,  Pitt, 
Colgate,  Furman,  Carnegie,  Prince- 
ton and  Duke.  Other  institutions 
have  indicated  that  the  system 
will  be  installed  before  the  end  of 
the  present  football  season. 


WSPD  on  Basic  Red;- 
WHIZ  Will  Join  NBC; 
McClatchy  Negotiationrij 

WSPD,  Toledo,  currently  an  NBC 
supplementary  outlet  available 
with  either  the  Red  or  Blue  basic 
network,  on  Jan.  1,  1940,  will  bfj 
added  to  the  basic  Red  and  re  ' 
quired  of  all  advertisers  using  this  I 
network.  Advertisers  currently  us  j 
ing  WSPD  in  connection  with  the; 
Blue  network  will  be  permitted  U 
continue  to  the  end  of  their  con 
tracts,  but  no  new  Blue  advertiser; 
can  secure  this  station.  Deal  waf| 
set  by  William  S.  Hedges,  NBC 
vice-president  in  charge  of  the  sta 
tions  department,  and  George  B 
Storer,  president  of  WSPD  and  th( 
Fort  Industry  Co. 

WALK,  Zanesville,  O.,  als( 
operated  by  the  Fort  Industry  Co.  I 
on  Nov.  19  will  change  its  call  t(| 
WHIZ  and  on  the  same  date  wil  j 
join  NBC  as  that  network's  180tll 
affiliate.  Station  will  be  availablij 
to  advertisers  using  WCOL,  Co 
lumbus,  in  conjunction  with  eithe:^ 
Red  or  Blue  network,  although  ad 
vertisers  on  WCOL  are  not  re| 
quired  to  add  WHIZ.  Base  networl; 
rate  is  $60  per  evening  hour.  Sta 
tion  operates  full-time  with  10i| 
watts  on  1210  kc.  \ 
Simultaneously,  it  was  reportetj 
that  NBC  was  negotiating  vdth  Me  j 
Clatchy  Broadcasting  Co.  for  rej 
vision  of  its  affiliate  arrangement ! 
under  which  KMJ,  Fresno,  would 
become    Pacific,  basic    Red,  amj 
KOH,  Reno,  now  CBS,  would  joiij 
the  NBC  Pacific  Coast  group  a  I 
basic  Blue  and  optional  Red.  Th  | 
remaining   three    McClatchy  sta] 
tions,  KFBK,  Sacramento,  KWG 
Stockton,  and  KERN,  Bakersfiel) 
• — now   optional   outlets   for  boti 
networks,  would  become  basic  Bluj 
and  optional  Red.  The  prospectivj 
changes    were    discussed   by  Mil 
Hedges    with    Guy   C.  Hamiltoi 
general  manager  of  the  McClatch  | 
interests  and  Howard  Lane,  mar 
ager    of    McClatchy    stations,  i 
New  York  the  week  of  Nov.  6. 


Standard  Program  Log 

A  MEETING  of  the  NAB  Account 
ing  Committee  to  devise  a  propose 
standardized   program   log  whic 
would  conform  with  the  requir<[ 
ments  of  the  new  FCC  rules  an' 
regulations,   has   been   called  f< 
New  York  Nov.  16.  C.  T.  Luc; 
manager  of  WRVA,  Richmond, 
chairman.  Decision  to  call  the  mee 
ing  was  reached  after  Edwin  3 
Spence,  NAB  secretary-treasure 
and  Paul  F.  Peter,  NAB  resear( 
director,  conferred  with  the  FC 
Rules  Committee  regarding  draf 
ing  of  a  standard  type  of  log.  Sti 
tions  have  reported  some  difiicull 
with    field    inspectors    who  ha' 
placed  varying  interpretations  ( 
log  requirements.  Other  membe 
of  the  committee  are  H.  W.  Bate 
elder,   WFBR,    Baltimore,  N. 
Kidd,  WSYR,  Syracuse;  Earl 
Gluck,  WSOC,  Charlotte;  Harry 
McKeon,  NBC  auditor;  S.  R.  Dea 
CBS  assistant  treasurer. 


GILLETTE  Safety  Razor  Co.,  Bi 
ton,  will  sponsor  on  WHN,  New  Yoi 
broadcasts  of  the  fuU  schedule  of 
National  Hockey  League  games  play 
at  Madison  Square  Garden  this  wint 
Bert  Lebhar  Jr.,  WHN  sales  direct 
will  describe  the  games,  which  sti 
at  9:30  p.m.  Agency  is  Maxon  In 
New  York. 
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Fast,  adequate,  complete,  impar- 
tial news  reporting  is  only  one 
reason  for  WLW'S  immense  audi- 
ence influence — only  one  reason 
why  today  more  advertisers  are 
buying  more  time  on  WLW  than 
ever  before. 

Such  news  commentators  as  Peter 
Grant,  Michael  Hinn,  Harvey 
Miller,  Paul  Allison,  and  Gordon 
Shaw  have  built  and  are  building 
outstanding  reputations  through- 
out WLW  land. 


THE  NATION'S 

most  * Merehanclise'Ahle  " 

STATION 


.  join  the  lacnlty 


5-kilowatt  RCA  transmitters  installed  in 
college  and  university  radio  stations 

When  professors  of  electrical  engineering  and  their 
associates  choose  a  5-kilowatt  transmitter  for  their 
university  ITS  GOT  TO  BE  GOOD! 

RCA  is  pleased  to  announce  the  selection  of  its 
famous  air-cooled  5-D  and  5-DX  broadcast  trans- 
mitters by  the  following  universities: 

5-D  .  .  WLB    University  ofMinnesota,  Minneapolis,  Minn. 
5-D  .  .  WILL  University  of  Illinois,  Urbana,  Illinois 
5-D  .  .  WTAQ  St.  Norbert's  College,  West  de  Pere,  Wis. 
5-DX .  WOI     Iowa  State  College,  Ames,  Iowa 

When  you  select  a  5-kilowatt  transmitter,  we  be- 
lieve you  will  find  that  a  careful  study  of  costs  and 
performance  will  cause  you  to  agree  with  the  authori  - 
ties  in  these  colleges.  You,  too,  will  rank  the  5-D 
and  the  5-DX  at  the  head  of  the  class. 


3  REASONS  WHY  YOUR  REQUIRE- 
MENTS WILL  BE  SATISFIED,  TOO 

1.  COMPLETELY  AIR-COOLED  —  Use  of  new 

RCA  air-cooled  tubes  ends  need  of  water  cool- 
ing equipment.  Eliminates  cumbersome  tanks, 
pipes,  machinery.  Sets  new  standard  of  reliable 
operation. 

2.  POWER  COSTS  CUT  NEARLY  IN  HALF  — 

Power  consumption  greatly  reduced  by  high 
efficiency  circuit.  Lower  tube  expenses.  No 
critical  or  complicated  circuits. 

3.  LOW  AUDIO  DISTORTION  — Low  distor- 
tion over  entire  audio-band  result  of  high  fidel- 
ity audio  with  equalized  high  gain  feedback. 
Low  carrier  noise  level.  Feedback  is  stable.  No 
critical  settings. 

Use  RCA  tubes  in  your  station  .  .  .  for  reliable  performance 
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Published  Semi-Monthly,  25th  issue  (Yearbook  Number)  Published  io  February 


They're  all  excited  about  that  new 
book  just  pubhshed  by  WOR.  It's 
called  "Hand  to  Mouth"_the 
most  complete,  impartial,  timely 
study  of  Food  and  Radio  ever  of- 
fered by  any  station  anywhere.  Ask 
for  your  copy  today.  Our  address 
is  1440  Broadway,  in  New  York. 


O.  SO&i-OW 


Each  year,  since  1930,  WLS  has  published  a  booklet 
about  the  station  —  its  personnel,  activities,  etc.  Entitled 
the  "Family  Album,"  the  booklet  is  made  available  to 
listeners  at  50c,  and  an  average  of  43,000  copies  are  so 
distributed  each  year  —  426,000  of  them  in  10  years. 

This,  we  think,  is  a  further  indication  of  the  consistent 
interest  and  loyalty  listeners  have  for  WLS  and  its  people. 
It  illustrates  in  part,  too,  an  interest  that  is  reflected  in  the 
response  advertisers  get  from  their  broadcasts  on  WLS. 

The  1940  Album  is  now  ready  for  distribution.  Already 
there  is  evidence  listeners  are  waiting  for  it  with  as  great 
enthusiasm  as  ever.  They  listen  to  WLS  —  and  they  actl 


THE  PRAIRIE  Farmer  Station 

Burridge  D.  Butler,  President      (Chicago)      Glenn  Snyder,  Manager 

N.  B. — To  advertisers,  agencies  and  our  friends  in  the  industry, 
we'll  be  glad  to  send  copies  of  the  1940  Album,  with  our  compli- 
ments.  Just  write  WLS,  Chicago  —  or  ask  any  John  Blair  man. 


'ArJOHN  Blair  &  Company,    New  York,  Chkago,  Detroit,  St.  Louis,  Los  Angeles,  San  Francisco 


fOMERiNG  NEW  e^JeTr^ 

IS  NOT  >)  ^'^O 


COMPLETE  coverage  of  New  England  in  one 
night  is  NOT  a  Christmas  legend.  Advertisers 
using  the  Yankee  Network  do  it  every  night! 

Your  sales  message  can  be  a  guest  in  thousands 
of  New  England  homes  in  all  of  the  18  important 
trading  areas  that  make  up  the  complete  six-states 
market — the  market  where  total  accountable  in- 
come is  $568  per  capita,  or  18.6%  higher  than  the 
national  average.  It  will  be  a  welcome  guest  in  these 
homes  because  of  loyal  listenership  to  the  Yankee 
Network's  1 8  local  stations. 

It  is  this  kind  of  acceptance — this  kind  of  cover- 
age that  builds  sales  volume.  These  advantages  are 
obtainable  only  thru  the  Yankee  Network. 
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WWJ  and  Austin  Grant 
Have  Created  a  New 


5 


in 


DETROIT 


HERE'S  NEWS  as  Detroiters  like  it  — with  Austin  Grant  at  the  microphone  of  WWJ. 
It's  a  new  "spot"  newscast,  1:50  to  2  P.  M.,  Monday  through  Friday,  over  the  favorite 
station  in  America's  Fourth  City.  But  the  voice  of  Austin  Grant  is  not  new  to  Detroiters. 
He  has  been  bringing  them  the  "late  flashes"  every  weekday  morning  for  months, 
under  the  sponsorship  of  Thom  McAn  shoes.  Some  idea  of  his  popularity  on  this  early 
morning  newscast,  7:45  to  8  A.  M.,  may  be  gained  from  the  following: 

In  October,  this  year,  the  Hooper- Holmes  Bureau  made  a  survey  of  the  7:45  to 
8  A.  M.  audience  in  Detroit.  This  survey  showed  56.8%  of  all  those  listening  were  tuned 
to  WWJ  and  Austin  Grant!  THAT'S  13.6%  MORE  THAN  WERE  LISTENING  TO  THE  OTHER 
FIVE  LOCAL  STATIONS  COMBINED! 

This  new  1:50  to  2  P.  M.  Grant  newscast  is  now  available  for  sponsorship.  With 
news  broadcasts  as  well  listened  to  as  they  are  these  days  this  program  offers  adver- 
tisers one  of  the  most  desirable  "spots"  available  in  the  great  Detroit  market.  Wire  or 
phone  for  details  immediately  ! 


Now  Available 
for  Sponsorship 


National  Represenfofives 

George  P.  Hollingbery  Company 

New  York  Chicago 
Son  Francitco  Atlanta 
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RIP  OFF  THE  MASK! 

and  find  triple  proof  of  what  a  low- cost  radio 
program  did  for  its  sponsor  in  six  months . . . 

1 


THE  POWER  OF  RADIO..!"'Werf/ 


ACTUAL  STORE  INVENTORIES 

show  an  88.0 7o  increase  In  sales  due  to  Radio- and  Radio  alone! 


EVERY  obscuring  detail  was  ripped  away.  The 
program  was  put  through  the  stiffest  cross- 
examination  research  could  devise.  The  client 
asked  for  it ;  wanted  to  measure  exactly  the  sales 
impact  of  his  CBS  program  apart  from  all  his 
other  sales  efforts.  It  took  everything  in  the 
research  book  to  do  it:  actual  store  inventories, 
home  inventories,  personal  interviews  and 
coincidental  telephone  calls.  All  these  were  used 
by  Crossley,  Inc.  And  this  is  how  they  did  it : 

SLEUTHING  at  the  counter!  The  biggest  and  tough- 
est job  was  an  exact  measurement  of  the  impact 
of  this  program  at  the  dealer^s  counter.  The 
client  made  it  possible  by  choosing,  for  Crossley, 
two  major  markets  in  which  all  his  sales  factors 
were  exactly  comparable  except  for  radio;  his 
program  was  heard  in  one  market,  not  in  the 


other.  Here's  how  perfect  a  pair  of  marketing 
research  scales  the  client  picked : 


MARKET  A 


MARKET 


Population  149,900 

Retail  Sales*.  .  JI5,928,000 
Retail  Outlets*  506 

*In  this  sponsor's  field. 


Population  127,412 

Retail  Sales*.  .  .  $15,034,000 
Retail  Outlets*  497 


And  remember :  all  sales  and  advertising  efforts 
of  the  sponsor  were  identical  in  both  markets 
except  for  radio.  CBS  alone  made  the  difference  ! 
Crossley  measured  this  difference  by  taking 
actual  store  inventories  on  the  sponsor's  product 
week  after  week,  for  a  full  month.  In  exactly  the 
same  type  of  stores  in  both  cities.  In  enough 
stores  to  be  representative  of  all  the  stores  in 
both  cities.  And  this  is  what  Crossley  found: 


IQQ  UNITS  OF  SALE  PER  WEEK  IN  AVERAGE  STORES  HI  RADIO  MARKET 


1 


For  every  100  units  of  sales  in  average  stores  in  the  non- 
radio  market,  Crossley  found  average  stores  in  the  radio 
market  selling  188  units.  An  increase  of  88.0%  due  to  CBS! 


100  l^"'^^     ^^^^      ^^^^  IN  NON-RADIO  MARKET 


CBS  alone  made  the  difference! 


. . .  AMONG  LISTENERS  ONLY 

sales  are  81.5%  higher  than  the  nearest  competitor's 
(but  only  6.5%  higher  among  non-listeners) 


DOUBLE  CHECK!  Moving  in  from  total  markets 
(where  they  found  an  88.0%  sales-increase 
created  by  radio )  Crossley's  investigators 
then  cheeked  the  use  of  the  product  in  the 
radio  market  alone ;  among  families  known 
to  have  heard  the  program,  and  families 
who  never  heard  it.  They  found  these  fam- 
ilies by  coincidental  telephone  calls  and 
by  personal  interviews:  two  test  groups 
comparable  in  every  way  except  for  listen- 
ing to  this  program.  And  for  their  use  of 
the  sponsor's  product!  When  Crossley 
inventoried  the  pantry  of  each  family  they 
unmasked  this  striking  competitive  situa- 
tion—due to  radio  alone.    (See  chart,  right) 
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195  families  nae  the  sponsor's  product, 

for  everv  100  using  the  next  competing 
brand,  among  knou  n  listeners  to  thia 
program.  An  89.5%  increase  —  due  al- 
most entirely  to  radio  alone!  For  among 
Tion-Iisteners,  for  every  100  families  who 
used  the  next  brand,  105  used  the  spon- 
sor's product  —  only  a  6.5%  increase. 
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KNOWN  LISTENERS 


NON-LISTENERS 


AMONG  REGULAR  LISTENERS  ONLY 

sales  are  235.7%  higher  than  the  nearest  competitor's 
(and  59.3%  higher  among  occasional  listeners) 


336  families  use  the  sponsor's  product, 
for  fvery  100  using  the  next  competing 
brand,  among  regular  listeners  to  this 
program.  A  235.7%  difference — created 
by  repeated  radio  impacts.  Among  occa- 
sional listeners,  there's  a  59. .H^  differ- 
ence in  favor  of  the  sponsor's  product* 
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TRIPLE  CHECK!  During  the  personal  interviews, 
each  "listening"  family  told  Crossley  whether 
it  heard  the  program  regularly  or  occasion- 
ally. The  use  of  the  sponsor's  product  was 
then  checked  in  these  two  groups  of  families 
—exactly  comparable  in  every  way  except  for 
listening  regularly  or  occasionally.  The  chart 
on  left  shows  what  Crossley  found. 


MORE  DETAILS  # 


MASK  IS  OFF... 


It's  seldom  that  an  advertising  medium  is  subject  to  the  triple 
cross-examination  reported  on  the  preceding  pages.  Not  often 
is  every  obscuring  detail  ripped  so  completely  away.  But  radio, 
as  you  see,  didn't  mind  at  all.  And  now  that  all  the  facts  are  in, 
there's  only  this  to  add: 

The  entire  ambitious  study  was  focussed  on  a  CBS  program  on  the 
air  only  six  months  prior  to  the  tests. 

At  no  time  did  this  program  "rate"  more  than  an  average-sized 
audience  for  its  type  of  show. 

And  its  talent  cost  was  below  average. 

The  results  of  this  program  were  average,  too . . .  for  radio.  There's 
nothing  unique  in  this  CBS  ''success-story"  except  for  the  care 
with  which  the  power  of  a  program  was  isolated  and  measured  for 
its  sponsor.  The  results  were  there  whether  ""measured"  or  not. 
And  the  results  continue,  for  the  sponsor  is  still  with  us  on  the  air. 


WJto  is  the  sponsor?  Sorry%  but  he  asked  us  not  to  tell.  You 
know  how  clients  are.  Wlien  they  hit  on  as  successful  a  sales 
strategy  as  this,  they'' re  not  prone  to  shout  about  it.  So,  while 
we've  cheerfully  unmasked,  in  every  detail,  radioes  full  scdes- 
impact  we^ve  promised  not  to  unmask  our  sponsor. 


The  Columbia  Broadcasting  System 
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POWER  plus  RECEPTIBILITY 


r; 


WHAS  reaches  one  of  the  largest  audi- 
ences in  the  Middle  West  because  it 
I  broadcasts  with   the   maximum  power 

(50,000  watts)  on  a  wave-length  (820 
kilocycles)  which  insures  clear  reception. 
Within  the  primary  area  served  by  WHAS 
there*  are  5,039,828  people  who  spent, 
last  year,  a  total  of  $1,296,831,000  in  re- 
tail outlets.  Sell  YOUR  product  to  the 
buyers  of  this  territory  through  the  sta- 
ll tion  whose  signal  permeates  the  market 
f  with  the  greatest  power  and  clarity  .  .  . 

WHAS 

BASIC  CBS  OUTLET 

REPRESENTED    NATIONALLY    BY    EDWARD    RETRY    Cr  COMPANY 

Owned  and  Operated  by  The  Courier-Journal  and  The  Louisville  Times 


DEPENDABILITY 


THE  following  inscription  from  Herodo- 
tus is  carved  on  the  New  York  Post  Of- 
fice: "Neither  snow,  nor  rain,  nor  heat, 

NOR  GLOOM  OF  NIGHT,  STAYS  THESE  COURIERS 
FROM  THE  SWIFT  COMPLETION  OF  THEIR  AP- 
POINTED ROUNDS." 

This  might  well  be  the  motto  of  the 
Hooper-Holmes  full-time  inspectors,  for  our 
clients  have  learned  that  regardless  of  condi- 
tions, this  Bureau  delivers  its  full  quota  of  re- 
ports on  the  day  they  are  promised. 

On  the  very  day  we  recently  started  a  sur- 
vey in  Wisconsin  the  newspapers  carried  the 
story  of  an  unexpected  blizzard  with  drifts  lo 
to  15  feet  deep.  In  part  of  the  state  197  inches 
of  snow  fell — breaking  all  records.  But,  we 
delivered  to  our  client  his  full  quota  of  re- 
ports. 

About  the  same  time  one  of  our  men 
wired  from  Utah  that  about  30%  of  the  homes 
in  one  county  he  was  assigned  were  quaran- 
tined for  Mumps,  Chicken  Pox  and  Whoop- 


ing Cough.  But  again  we  did  not  disappoint 
our  client. 

And,  from  northern  Georgia  another  man 
reported  that  he  had  to  be  hauled  out  of 
ditches  twice  in  one  day.  Heavy  rain  had 
complicated  the  job. 

Hooper-Holmes  keeps  all  promises  of 
completion  of  field  research  surveys  because 
our  men  are  constantly  getting  information  as 
a  matter  of  routine  and  are  always  available. 

■  -  ★  :r 

WHAT    IS   THE    H  O  O  PE  R- H  O  LM  E  S  BUREAU? 

For  40  years  ( since  i8^g )  this  Bureau  has 
been  maXjng  confidential  reports  to  insurance 
companies  on  applicants  for  all  l^inds  of  insur- 
ance. Most  of  these  are  made  and  written  by 
trained  Inspectors,  all  of  whom  are  full-time 
men.  Their  tvor\  is  supervised  by  82  Branch 
Offices.  They  regularly  cover  IS'577  (pities 
and  towns  in  their  insurance  wor\  and  their 
e'fforts  are  supplemented  by  ^^,000  part-time 
correspondents. 


Address  all  inquiries  to  Market  Research  Division,  Chester  E.  Having,  Director. 


THE  HOOPER  -  HQLMES,  BUREAU,  INO 


102  MAIDEN  LANE,  NEW  YORK 


''COME  ON  IN,  MY  FRIENDS,  AND  TEST 
THIS  NEWEST  SOUND  THAT'S  FAR  THE  BEST'' 


■ 


ogives  transcribed  programs  that  Live  Talent  Touch! 

"I  can  truthfully  say  that  I  have  never  heard 
a  transcription  with  any  better  quality  than 
the  new  Thesaurus  transcriptions  " 


(That's  the  way  Merle  Tucker,  Manager 
of  KSAL,  Salina,  Kansas,  described  the 
[new  RCA-NBC  Orthacoustic  Transcrip- 
itions  recently  sent  to  NBC  Thesaurus  sub- 
jscribers.  His  is  just  one  of  the  many  en- 
|thusiastic  letters  we've  received. 

And  you'll  agree  with  Mr.Tucker  when 
you  hear  these  new  Orthacoustic  Trans- 
[criptions  compared  with  the  ordinary  type. 
[For  they  give  every  transcribed  program 
la  new  "lift."  Words  sparkle  with  life. 


Music  takes  on  new  warmth  and  color. 
Programs  really  live! 

Orthacoustic  Transcriptions  literally 
sound  like  live  broadcasts.  Distortion  is 
reduced — background  noise  eliminated. 

You  can  give  your  recorded  programs 
that  Live  Talent  Touch  by  communicat- 
ing with  us  today.  We  promise  you  — 
when  you  hear  these  Orthacoustics  you'll 
think  you're  right  in  the  broadcast 
studio ! 


What  Other  Users  Think  of  New 
RCA-NBC  Orthacoustic  Transcriptions 

as  good  as  local  studio  pickup" 
complete  absence  of  surface  noise" 
clarity  exceptionally  good" 

distinct  improvement  in  quality" 
another  major  improvement  in  NBC  THESAU- 
RUS library  service" 
improved  quality  with  less  surface  noise" 
ORTHACOUSTIC  records  greatly  increase  the 

quality,  brilliance  and  naturalness  of  tone" 
absolutely  no  distortion" 

considerably  above  anything  we  have  ever  heard 
before" 

the  new  type  of  recording  is  a  decided  improvement" 
the  NBC  ORTHACOUSTIC  Transcriptions  are 

everything  you  promised" 
the  quality  is  so  far  superior .  .  .  we  are  anxious  to 

receive  enough  of  them  so  we  can  use  nothing 

but  ORTHACOUSTIC" 
improved  quality  and  better  performance" 
have  met  with  very  fine  approval  from  our  listeners" 


ORTHACOV5TIC  TRANSCRIPTIONS 

—  ffie  truest  recorded  sound  you've  ever  heard! 

lELECTRICAL  TRANSCRIPTION  SERVICE     •     NATIONAL  BROADCASTING  COMPANY 

\A  Radio  Corporation  of  America  Service  •  RCA  BIdg.,  Radio  City,  New  York;  Merchandise  Mart,  Chicago;  Sunset  &  Vine,  Hollywood 


WHERE  SOAP  SELLERS  CLEAN  UP 
/2400a000    EVERY  YEAR 


Talk  about  cleaning  up!  Soap  sales  alone  take 
$24,000,000  annually  from  the  gold  mine  that  sur- 
rounds WJR  in  Detroit  and  WGAR  in  Cleveland.  With- 
in this  free  spending  market,  housewives  buy  more 
than  twenty-nine  million  pounds  of  toilet  soaps,  more 
than  one  hundred  eighty  million  pounds  of  laundry 
soaps  (including  chips  and  flakes)  ...  a  greater  total 


than  any  single  state  except  New  York.  Our  annual 
grocery  bill  runs  nearly  three  quarters  of  a  biUion, 
our  drug  stores  ring  up  a  hundred  million  dollars, 
our  motorcar  registrations  exceed  the  combined  total 
of  the  nation's  three  largest  cities.  Yes,  it's  a  great 
market  .  .  .  and  with  two  great  radio  stations  to  help 
sell  your  wares,  here's  your  chance  to  clean  up  too! 


THE 


STATIONS 


O  F 


THE      GREAT  LAKES 


THE     GOODWILL     STATION     ^^M^^Q      THE     FRIENDLY  STATION 

-    ^.mooC^  ^^^^ 

BASIC   STATIONS  ...  COLUMBIA   BROADCASTING   SYSTEM   ^   EDWARD   PETRY   &   COMPANY,  INC.,  NATIONAL   SALES  REPRESENTATIVES 
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AFM  Strike  Threat  Before  Justice  Dept. 


IRNA  Cbairman  Confers  With  U.  S.  Attorneys  Following 
Collapse  of  Negotiations;  Union  Withdraws  Proposal 


WITH  THE  collapse  of  ne- 
gotiations between  Independ- 
ent Radio  Network  Affiliates 
and  the  American  Federation 
of  Musicians,  for  a  new  con- 
tract to  replace  the  present 
two-year  pact  expiring  next 
Jan.  17,  Samuel  R.  Rosen- 
baum,  chairman  of  IRNA, 
conferred  Nov.  29  with  De- 
partment of  Justice  officials 
informally  regarding  the  la- 
bor situation. 

Inspired  by  the  recent  state- 
ment of  Assistant  Attorney 
General  Thurman  Arnold  in  charge 
of  the  Department's  anti-trust  di- 
vision, regarding  illegal  labor  prac- 
tices, Mr.  Rosenbaum  outlined  to 
the  Department  the  factors  in- 
volved in  radio's  enforced  employ- 
ment of  musicians. 

At  the  Conference 

Following  the  conference,  Mr. 
Rosenbaum  said:  "By  reason  of  the 
many  inquiries  received  from  affili- 
ates regarding  the  effect  of  the 
Arnold  letter  on  the  current  AFM- 
IRNA  situation,  a  conference  took 
place  Nov.  29,  between  Samuel  R. 
Rosenbaum,  chairman  of  IRNA, 
and  members  of  Thurman  Arnold's 
staff  in  the  Department  of  Justice. 
No  effort  was  made  to  bring  the 
Department  into  the  situation,  but 
merely  to  learn  what  its  attitude 
might  be  in  the  event  the  industry 
and  AFM  do  not  arrive  at  a  satis- 
factory understanding.  As  ex- 
pected, the  Department  declined  at 
this  time  to  express  any  views  in 
advance  of  a  specific  case  being 
brought  before  it." 

It  was  learned  Mr.  Rosenbaum 
conferred  with  Fowler  Hamilton, 
head  of  the  Complaint  Section  of 
the  Department's  anti-trust  divi- 
sion. Robert  M.  Cooper,  Govern- 
ment attorney  who  recently  joined 
the  FCC  from  the  Department's 
anti-trust  division,  also  partici- 
pated, but  purely  in  his  capacity  as 
special  assistant  Attorney  General 
in  charge  of  radio  and  communica- 
tions matters,  and  not  for  the  FCC. 
The  whole  matter  will  be  placed 
before  Mr.  Arnold  upon  his  return 
to  Washington  the  week  of  Dec.  4. 

It  was  assumed  emphasis  was 
placed  upon  Mr.  Arnold's  observa- 
tion, in  connection  with  pending 


action  against  building  trades 
unions,  that  unreasonable  re- 
straints "designed  to  compel  the 
hiring  of  useless  and  unnecessary 
labor"  are  contrary  to  law.  This 
has  been  the  crux  of  the  broadcast- 
ers' argument  against  hiring  fixed 
quotas  of  musicians. 

Negotiations  between  the  IRNA 
executive  committee  and  the  inter- 
national executive  board  of  AFM, 
came  to  an  abrupt  end  Nov.  23,  fol- 
lowing a  conference  at  which  the 
AFM  withdrew  its  proposal  sub- 
mitted Nov.  2  [Broadcasting,  Nov. 
15]  and  left  the  next  move  up  to 
the  broadcasters.  The  IRNA  com- 
mittee then  notified  all  affiliates 
that  their  failure  to  contribute 
either  data  or  finances,  combined 
with  a  flood  of  criticism  at  any  re- 
newal of  a  national  agreement  even 
on  the  present  terms,  had  caused 
the  committee  to  withdraw  from 
the  scene,  returning  the  problem  to 
individual  affiliates  for  solution. 

Pointing  out  that  unless  some 
proposal  is  submitted  to  the  AFM 
and  approved  by  that  body  before 
Jan.  17,  there  will  be  no  network 
musical  programs  after  that  date. 


the  committee  concluded  its  letter 
by  stating  that  its  services  are  still 
available  if  the  affiliates  wish  them, 
but  that  its  resources  are  limited, 
as  only  80  stations  have  paid  the 
dues  voted  at  the  Chicago  conven- 
tion. 

Mr.  Rosenbaum,  following  the 
futile  conferences,  told  Broad- 
casting on  Nov.  27  that  since  many 
of  the  affiliates  had  said  IRNA 
should  not  commit  any  station  to 
any  contract  with  the  AFM,  even 
under  present  terms,  and  since 
others  had  expressed  the  opinion 
that  the  networks  should  take  over 
the  job,  the  committee  was  step- 
ping out  "now  that  the  stations 
have  what  they  want — a  with- 
drawal of  the  AFM  offer."  To  sta- 
tions who  ask  what  to  do  next,  he 
said,  he  is  replying  "Consult  your 
favorite  network." 

Negotiations  between  the  mu- 
sicians' union  and  the  networks 
over  a  new  contract  for  key  stations 
have  also  reached  an  impasse,  al- 
though the  door  was  left  open  for 
further  talks.  At  a  meeting  on  Nov. 
22  between  Mark  Woods,  NBC  vice- 
president,  Lawrence  Lowman,  CBS 


Dozen  Regional  Stations  Given 
Power  Boosts  to  5,000  Watts 


IN  A  SUDDEN  burst  of  speed,  the 
FCC  Nov.  27  granted  a  dozen  re- 
gional stations  increases  in  power 
to  5,000  watts  fulltime,  in  ac- 
cordance with  the  new  classification 
of  stations  which  became  effective 
Aug.  1. 

Five  stations  on  1330  kc.  were 
increased  horizontally,  along  with 
two  on  630  kc,  plus  individual  in- 
creases on  other  channels.  Stations 
granted  construction  permits  for 
the  5  kw,  night  power  are: 

WMAL,  Washington  (now  oper- 
ating with  500  watts  day,  250 
watts  night);  WSPD,  Toledo; 
KLZ,  Denver;  WIP,  Philadelphia; 
WPRO,  Providence;  WTAQ,  Green 
Bay;  KSCJ,  Sioux  City,  la.;  KGB, 
San  Diego;  WDRC,  Hartford; 
WSAI,  Cincinnati.  Granted  license 
modifications  for  5,000  watts,  full- 
time  were  KFPY,  Spokane,  and 
KGIR,  Butte. 

In  addition  the  FCC  authorized 
KFDM,  Beaumont,  Tex.,  operat- 
ing on  550  kc,  to  increase  its  night 


power  from  500  watts  to  1,000 
watts.  KHSL,  Chico,  Cal.,  was  au- 
thorized to  increase  its  power  from 
250  watts  to  500  night  and  1,000 
day.  KRKD,  Los  Angeles,  was  au- 
thorized to  increase  night  power 
from  500  to  1,000  watts  on  1120  kc. 

At  its  Nov.  20  meeting  the  FCC 
authorized  KPDN,  Pampa,  Tex.,  to 
increase  from  daytime  to  unlimited 
time  on  its  present  frequency  of 
1310  kc.  with  100  watts.  KGFL, 
Roswell,  N.  M.,  was  authorized  to 
use  fulltime  in  lieu  of  specified 
hours  on  1370  kc.  with  100  watts. 

Authorized  Nov.  20  to  increase 
night  power  to  250  watts  were 
WHMA,  Anniston,  Ala.;  WGIL, 
Galesburg,  111.;  WMEX,  Boston; 
KTRI,  Sioux  City,  la.;  KDRO,  Se- 
dalia.  Mo.;  WCOS,  Columbia,  S.  C; 
KTSM-WDAH,  El  Paso,  Tex.  On 
Nov.  27  the  same  grants  were  made 
to  KGVB,  Great  Bend,  Kan.; 
WHUB,  Cookeville,  Tenn.;  WHKY, 
Hickory,  N.  C. 


vice-president,  and  the  AFM  board, 
the  network  executives  told  the 
union  they  were  willing  to  continue 
their  present  contracts  if  certain 
abuses  were  corrected,  but  that 
they  would  not  assume  the  addi- 
tional burden  asked  by  the  AFM 
($60,000  additional  per  year  for 
employment  of  musicians  at  each 
key  station)  and  put  unneeded  men 
on  their  payrolls  merely  to  help  th.e 
union  solve  its  own  Unemployment 
problem. 

IRNA  Asks  Autonomy 

The  musicians  refused  to  give 
way  at  all  on  this  fundamental 
issue  of  increased  employment,  de- 
spite reminders  from  the  broad- 
casters that  the  union  had  done  lit- 
tle to  force  similar  absorption  of 
musicians  by  the  motion  picture  in- 
dustry, which  through  the  introduc- 
tion of  sound  pictures  threw  count- 
less theatre  orchestras  out  of  work, 
whereas  radio,  a  new  industry,  had 
created  a  new  field  of  employment 
for  AFM  members. 

Aside  from  this,  the  networks' 
main  point  of  insistence  was  that 
the  union  make  some  adjustment 
between  the  autonomies  of  its  na- 
tional and  local  bodies.  After  sign- 
ing the  national  agreement,  they 
said,  they  found  themselves  bound 
not  only  by  its  provisions  but  also 
by  the  added  restrictions  of  the 
local  union  in  each  city  where  key 
stations  are  located. 

BreakofT  of  the  IRNA-AFM  con- 
ferences came  only  after  two 
lengthy  sessions  (Nov.  20  and  23) 
had  failed  to  disclose  any  common 
ground  on  which  discussions  could 
be  based.  On  Nov.  17  the  IRNA 
board  met  alone  and  with  network 
representatives  to  discuss  the  an- 
swer to  be  given  to  the  AFM  de- 
mands (an  additional  $1,500,000  per 
year,  amounting  roughly  to  a  50% 
increase  in  present  expenditures 
for  musicians  by  network  affili- 
ates). Present  at  this  meeting 
were:  Mr.  Rosenbaum;  H.  K.  Car- 
penter, WHK;  Ed.  Craney,  KGIR; 
Walter  Damm,  WTMJ;  Mark  Eth- 
ridge,  WHAS;  I.  R.  Lounsberry, 
WGR-WKBW;  Paul  W.  Morency, 
WTIC;  Gene  O'Fallon,  KFEL,  and 
John  Shepard  3d,  Yankee  Network, 
for  IRNA;  Lenox  R.  Lohr  and 
Mark  Woods,  NBC;  Edward  Klaub- 
er,  Lawrence  Lowman  and  Joseph 
Ream  for  CBS  and  Theodore  Strei- 
bert  for  MBS;  with  J.  L.  Miller, 
NAB,  as  observer. 

At  the  Nov.  20  meeting  with  the 
AFM  international  board,  the 
IRNA    committee   replied   to  the 
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AFM  Strike  Threat  Calls  for  Industry  Action — An  Editorial 


DOLLAR-GRABBERS,  who  apparently  never 
heard  of  the  "killing  the  goose"  legend,  are 
snapping  at  the  broadcasting  industry's  heels. 
The  musicians,  with  a  grandiose  gesture,  have 
called  off  all  bets  with  IRNA  and  threaten  a 
strike  of  network  musicians  Jan.  17.  RCA- Vic- 
tor wants  an  average  of  $167  monthly  from 
stations  to  perform  its  records,  effective  Dec. 
1,  in  a  move  of  doubtful  judgment.  ASCAP 
renewals  are  just  around  the  corner,  with  its 
headmen  using  the  "you  guess"  technique.  And 
the  line  continues  to  grow. 

If  ever  teamwork  — •  and  headwork  - —  were 
needed,  it  is  now.  Instead,  we  find  IRNA  itself 
in  a  state  of  virtual  collapse,  backed  only  by 
some  80  of  the  350  affiliates.  Many  broadcasters 
who  apparently  have  forgotten  the  musicians' 
strife  of  two  years  ago,  are  ho-humming.  Feel- 
ing about  Broadcast  Music  Inc.,  which  the  in- 
dustry only  a  short-time  ago  adopted  as  the 
solution  of  the  ASCAP  problem,  appears  none 
too  enthusiastic. 

All  of  the  problems  are  immediate.  This  is 
no  time  to  sit  back  and  let  George  do  it.  The 
IRNA  George's — Rosenbaum,  Ethridge,  Mor- 
ency,  Norton,  et  al — apparently  are  pretty 
well  fed  up,  and  justifiably  so.  The  attitude 
that  the  musicians'  problem  is  purely  a  network 
affair  is  foolish.  Although  the  AFM  threats, 
both  actual  and  implied,  may  be  illegal,  par- 
ticularly in  the  light  of  the  recent  labor  in- 
vestigations of  Assistant  Attorney  General 
Thurman  Arnold,  it  takes  time  to  litigate. 


Jan.  17  isn't  far  off.  There  are  such  things  as 
secondary  boycotts,  sympathy  strikes,  which 
have  been  used  in  other  industries. 

We  know,  along  with  practically  all  broad- 
casters that  the  current  musicians'  contract  has 
been  a  misei'able  flop.  We  believe  it  was  pro- 
cured under  duress,  resembling  ASCAP  tac- 
tics, and  that  there  is  no  justification,  legal, 
technological  or  otherwise,  for  it.  We  believe 
it  is  a  perfect  example  of  what  Assistant  At- 
torney General  Arnold  classified  as  unlawful 
union  activity — an  unreasonable  restraint  "de- 
signed to  compel  the  hii'ing  of  useless  and  un- 
necessary labor".  We  think  there  should  be 
legal  action. 

But  the  remedy  can't  be  supplied  by  leth- 
argy. If  the  industry  is  willing  to  face  a  strike, 
then  the  industry  should  get  together  and  de- 
cide that  point.  The  networks  and  the  affiliates 
must  act  cooperatively.  The  independents  must 
be  considered,  lest  they  be  affected  by  efforts 
against  performance  of  transcriptions  and  re- 
cordings. 

Two  years  ago,  when  IRNA  was  formed  be- 
cause the  old  NAB  was  innocuous,  it  did  the 
best  job  it  could  on  the  musicians'  situation. 
A  strike  was  averted.  Now  the  same  issue 
arises,  except  that  IRNA  appears  practically 
non-existent.  The  networks,  rather  than  face 
such  a  crisis,  can  be  expected  to  negotiate  on 
their  own.  Unless  the  affiliates  take  a  posi- 
tion, through  an  authorized  group,  they  may 
find  themselves  on  the  short  end.  And  we  again 


will  hear  the  plaint  of  having  been  "sold  down 
the  river". 

The  phonograph  record  plight  of  indepen- 
dents is  almost  equally  as  important  at  the 
moment.  We  feel  RCA- Victor,  despite  the  ex- 
tenuating circumstances  it  claims,  is  unwise, 
to  say  the  least,  in  its  insistence  upon  collec- 
tion of  royalties  at  this  stage,  when  its  rights 
have  not  been  established  and  litigation  is  still 
pending.  Its  proposal  to  refund  fees,  should 
the  courts  finally  resolve  against  it,  does  not 
ameliorate  the  situation.  It  admits  the  rates 
proposed  are  "experimental",  but  once  they 
are  paid,  the  die  is  cast  and  a  precedent  is 
established.  Moreover,  it  is  futile  to  expect 
radio's  ill-fed  one-third,  who  are  most  de- 
pendent upon  records,  to  pay  to  a  single  re- 
cording company  such  fees  as  proposed. 

Under  the  circumstances,  the  discreet  move 
for  stations  is  to  abstain  from  performing 
Victor  and  Bluebird  records  until  the  rights 
on  all  sides  are  finally  established.  RCA,  we 
believe,  is  moving  prematurely.  The  generous 
move  would  have  been  for  it,  along  with  other 
record  manufacturers  and  the  performing  art- 
ists, to  declare  a  moratorium  until  there  is  a 
final  court  adjudication. 

In  appraising  the  overall  situation  we  find 
that  radio  history  marches  on — but  in  the  same 
groove.  The  opposition  is  scoring  runs  on  the 
industry's  errors  of  commission,  errors  grow- 
ing out  of  an  unwillingness  to  work  out  their 
problems  until  they  become  crises. 


la 


union's  demands  by  pointing  out  the 
shoi'tcomings  in  the  present  agree- 
ment and  suggesting  that  since  it 
would  be  impossible  for  the  sta- 
tions to  comply  with  the  union's 
new  demands  the  drawing  of  new 
contracts  be  made  a  local  rather 
than  a  national  matter,  with  the 
terms  of  each  new  contract  to  be 
worked  out  between  individual 
broadcasters  and  local  unions. 

Only  a  Sideline 

Major  objections  to  the  present 
agreement  were  that  it  had  failed 
either  to  improve  the  local  program 
structure  and  produce  more  sale- 
able programs  or  greatly  to  relieve 
unemployment  among  musicians  as 
the  union  had  argued  before  its 
adoption  in  1937.  "Only  in  rare 
and  exceptional  cases,"  IRNA 
stated,  "have  any  stations  suc- 
ceeded in  selling  to  local  advertis- 
ers any  programs  produced  by  local 
staff  musicians.  In  many  cases  the 
quality  of  the  music  was  judged  by 
the  average  listener  to  be  so  dull 
that  the  stations  would  have  pre- 
ferred to  pay  the  money  and  not 
have  the  men  play,  and  in  some 
instances  we  are  informed  this  is 
actually  being  done.  .  .  .  The  stated 
object  of  the  plan,  to  relieve  unem- 
plojTnent,  has  in  many  localities 
been  defeated  by  the  fact  that  the 
men  your  locals  have  compelled  the 
stations  to  employ  were  not  men 
who  were  out  of  work,  but  they 
were  engaged  in  other  occupations 
simultaneously  with  following 
music  as  a  sideline." 

When  the  proposal  to  allow  the 
contracts  to  be  drawn  locally  had 
been  unanimously  rejected  by  the 
AFM  board,  the  IRNA  committee 
said  that  support  of   the  affiliate 


stations  to  a  new  national  plan 
could  be  gained  only  if  the  union 
would  be  willing  to  alter  its  pres- 
ent causes  of  discontent  and  listed 
15  suggested  corrections  as  typi- 
cal. 

Suggestions  included  a  minimum 
length  of  five  years  for  the  con- 
tract, an  arbitration  clause,  a 
means  of  relieving  certain  stations 
from  expenditures  far  in  excess  of 
their  requirements,  and  a  number 
of  corrections  in  the  "arbitrary 
unreasonable  demands"  of  the  local 
unions.  Only  if  the  AFM  was  will- 
ing to  discuss  these  shortcomings 


in  the  present  contract,  said  IRNA, 
would  it  be  willing  to  go  to  the  sta- 
tions again  as  it  did  in  1937  and 
attempt  to  effect  a  renewal  of  the 
national  plan. 

Time  to  Study 

AFM  asked  for  time  to  consider 
these  proposals  and  the  meeting 
adjourned  until  Nov.  23.  Present 
were:  Messrs.  Rosenbaum,  Eth- 
ridge, Shepard  and  George  W.  Nor- 
ton Jr.,  WAVE,  for  IRNA;  Wood, 
Lowman,  Streibert  and  Julius  See- 
bach,  MBS,  for  the  networks,  and 
J.  L.  Miller  for  NAB. 


Drawn  for  Broadcasting  by  Sid  Hix 


■Pug  Magee  Plowed  Through  the  Hornet's  Right  Tackle  But  It's  Hard  to  Tell 
in  This  Snow  How  Much  Ground  He  Gained!" 


On  the  23d  the  AFM  delivered  its 
answer:  That  IRNA's  complaints  • 
"are  not  based  on  facts  and  are  in  '■• 
reality  forced  misrepresentations  C 
and  arguments  against  the  agree-  :lie 
ment,  all  for  the  purpose  of  pre-  iiiy 
venting  a  renewal  of  same  underf:ili 
conditions  to  which  the  AFM  will  o! 
agree.  Consequently  the  AFM  here-  P! 
by  withdraws  the  proposal  sub-aa 
mitted  on  Nov.  2  to  IRNA."  1' 

"If  IRNA  or  any  other  organi- ' 
zation  of  radio  affiliates  desire  the ' 
ser\aces  of  members  of  AFM  after'*^ 
the  expiration  of  the  present  agree-  f 
ment,"  the  AFM  statement  con-  * 
tinued,  "it  is  necessary  that  theyf 
make  to  the  AFM  proposals  under  \- 
which  they  will  emploj'  il^s  mem-- 
bers.  If  such  proposals  are  satis- f 
factory  to  the  AFM,  members  will 
continue  to  render  service — other- 
wise  not.  In  the  event  that  no  suchS 
proposals  are  made  by  IRNA  or!- 
other  organization  of  broadcasters.' 
the  AFM  will  assume  that  they  no ' 
longer  desire  the  services  of  it? 
members. 

Letter  to  Affiliate 

Following  receipt  of  the  answei-3 
of  Joseph  N.  Weber,  AFM  presi 
dent,  at  the  Nov.  23  meeting,  at-: 
tended  only  by  Chairman  Rosen- [ 
baum  and  Miller,  the  IRNA  Com-|; 
mittee  sent  to  affiliates  the  follow- j.' 
ing  letter: 

■■Nov.  1.  1939.  the  IRXA  Executivd" 
Committee  met  iu  Xe-sv  York  and  de  ^- 
cided  as  a  matter  of  eourtesv  to  com-lc 
ply  with  a  suggestion  from  AFM  tcj, 
confer  regarding  the  expiration  or-,' 
Jan.  17.  1940,  of  the  1937  Plan  ol 
Settlement. 

"Xov.  2  the  IRNA  Executive  Com-' 
mittee    met    with    the  Internationa!^ 
Executive  Board  of  AFM.  President'-^ 
Weber  of  AFM  notified  IRNA  that 
(Continued  on  page  76) 
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Clear  Channels,  Net  Fate  in  Fly's  Hands 


By   SOL  TAISHOFF 


Holds  Balance  of  Power  in  Vital  Industry  Problems; 
Keeps  Internal  Bickerings  Under  the  Surface 


11! 

iijjMIRACLES  are  being  attributed 
t)i£0  the  FCC's  new  chairman,  James 
pLawrence  Fly,  who  in  a  few  short 
/\veeks  appears  to  have  transformed 
Ihe  seven-man  Commission  from  a 
■  discordant  group  of  individuahsts 
into  a  veritable  smug  and  homey 
litter  of  purring  kittens.  The  sur- 
face indications  have  been  all  that 
way,  but  in  informed  quarters  the 
puiet  is  seen  as  ominous. 
•    While  it  is  openly  evident  that 
?'-the    41-year    old    erstwhile  TVA 
s^g'eneral  counsel,  since  he  took  over 
f  ihe  helm  Sept.  1,  has  kept  his  col- 
leagues  in  line,  still  smouldering 
within  the  Commission  are  the  mak- 
'  itngs  of  a  couple  of  sensational  de- 
*"velopments     striking     at  funda- 
annentals  in  broadcasting.  Being  a 
newcomer  and  in  the  process  of 
J, learning,  the  chairman  has  not  yet 
'aligned  himself  on  these  policy  con- 
'Vpiderations  and  it  appears  he  will 
'fj'hold  the  balance  of  power  when 
r--jthe  issues  break. 

ll  Two  Main  Issues 


These  cardinal  issues  are: 

1.  The  fate  of  clear  channels. 

2.  Network  regulation  and  con- 
trol. 

i\  Counting  Chairman  Fly  out  for 
ithe  present  as  an  unknown  quan- 
tity, it  is  safe  to  report  that  the 
jbalance  of  the  FCC  is  divided  3  to 
3  on  both  issues.  The  conservative 
^..group,  inclined  to  support  mainte- 


nance of  clear  channels  as  essential 
If  rural  reception  is  to  be  provided, 
comprises  Commissioners  T.  A.  M. 
[Graven,  Thad  H.  Brown  and  Nor- 
Luan  S.  Case.  They  likewise  appear 
:o  support  the  fundamental  net- 
Ijjvork  principle  and  would  be  in- 
lined  toward  a  minimum  upsetting 
Df  the  status  quo.  They  could  be 
egarded  in  fact,  as  protagonists 
jf  industry  cooperation. 

What  might  be  called  the  "radi- 
cal"  element   comprises  Commis- 
ji;l;|J;ioners  Paul  A.  Walker,  who  since 
he  FCC's  creation  in  1934  has  de- 
irsji/oted  his  primary  attention  to  non- 
jfiproadcast    matters;    Frederick  I. 
jjtjirhompson,  who   has   served  only 
jance  last  April  but  who  quickly  be- 
came  pointed  in   his  views,  and 
peorge  H.  Payne,  who  has  main- 
hained  an  almost  sphinx-like  atti- 
tude during  the  last  year. 
1   Both  Walker  and  Thompson  are 
inembers  of  the  so-called  Chain- 
Monopoly  Committee  which  for  six- 
months  conducted  a  searching  in- 
jjuiry  into  industry  affairs  from  all 
ingles.    Mr.    Thompson  actually 
sat  only  a  few  hours,  having  been 
ippointed  to  succeed  Commissioner 
Ip.  O.  Sykes  a  few  days  before  the 
'learings  ended.  Col.  Brown  is  the 
'onl^ihird  member  and  the  acting  chair- 
nan  of  the  group.  Chairman  Fly 
vho  succeeded  Frank  R.  McNinch 
ifter  the  hearings  concluded,  is  not 


participating  in  the  committee  de- 
liberations. 

Now  engrossed  in  drafting  its  re- 
port, the  committee's  majority 
(Walker  and  Thompson),  it  is  ob- 
vious, will  favor  rather  startling 
recommendations,  both  for  new  leg- 
islation authorizing  the  FCC  more 
stringently  to  regulate  networks 
and  affiliates  and  for  stiffening  of 
regulations  construed  as  permis- 
sible under  existing  law.  A  specu- 
lative story  published  in  the  Oct. 
1  issue  of  Broadcasting  on  the 
then  existing  trend  has  not  been 
discounted  in  responsible  quarters, 
though  it  is  expected  that  when 
the  final  report  reaches  the  full 
FCC  the  conclusions  will  be  more 


temperate  than  appears  at  this 
writing. 

How  They  Stand 

Among  other  things,  it  is  still 
thought  these  members  would  fa- 
vor legislation  against  ownership 
of  stations  by  the  networks; 
against  the  operation  of  more  than 
one  network  by  a  single  company; 
for  the  actual  licensing  and  regu- 
lation of  networks  per  se,  rather 
than  their  individually  owned  sta- 
tions; against  ownership  of  more 
than  one  single  clear  channel  sta- 
tion by  the  same  interests;  against 
ownership  of  more  than  one  sta- 
tion in  the  same  community  by 
the   same   interests;    against  the 


Investigation  Division  Sought 
By  the  FCC  if  Funds  Permit 


CREATION  of  a  new  Investiga- 
tion Division  within  the  FCC, 
which  would  report  on  the  quali- 
fication of  new  station  applicants 
as  well  as  inquire  into  operations 
of  existing  stations,  is  contem- 
plated by  the  FCC  if  it  procures 
inci-eased  appropriations  for  the 
1940-1941  fiscal  year. 

Projected  in  budgetary  estimates 
given  the  Budget  Bureau,  it  is  un- 
derstood the  new  division  would 
operate  initially  from  Washington 
headquarters  but  perhaps  eventu- 
ally decentralize  with  trained  in- 
vestigators assigned  to  each  of  the 
26  field  offices  of  the  Commission. 
An  appropriation  in  the  neighbor- 
hood of  150,000,  believed  sufficient 
to  retain  a  dozen  or  15  expert  in- 
vestigators, is  said  to  be  contem- 
plated. 

Seeks  Trained  Men 

Now  forced  to  rely  upon  sworn 
statements  of  applicants  and  li- 
censees, the  FCC  feels  it  should 
procure  first-hand  information 
from  the  field.  Except  for  a  branch 
accounting  office  in  New  York,  all 
of  the  FCC  field  offices  are  manned 
by  engineers,  who  are  relied  Upon 
for  reports  on  all  phases  of  station 
operations.  Because  their  functions 
are  primarily  technical,  such  as 
ship  radio  inspections,  monitoring 
of  station  operations  and  handling 
of  operators'  examinations,  it  is 
felt  that  men  trained  in  legal  and 
accounting  matters  should  be  as- 
signed for  the  general  field  inves- 
tigations. 

Presumably  the  FCC  has  in  mind 
retention  of  trained  investigators 
possibly  ex-operatives  of  the  Fed- 
eral Bureau  of  Investigation. 

Necessity  for  increased  appro- 
priations for  the  FCC  over  the  $1,- 
830,000  fund  now  available  is  un- 
derstood to  keynote  the  FCC  an- 
nual report  to  Congress  which  has 


just  been  submitted  to  the  Govern- 
ment Printing  Office.  It  will  be 
transmitted  to  Congress  when  it 
convenes  in  early  January.  An  ap- 
propriation of  some  $3,000,000  is 
being  sought,  but  the  President's 
economy  drive  is  expected  to  frus- 
trate the  effort. 

Modernization  of  technical  moni- 
toring equipment  and  expansion  of 
its  regulatory  activities  both  in 
broadcasting  and  in  the  telephone 
field  are  reported  as  the  primary 
matters.  Improvement  of  monitor- 
ing equipment  is  stressed,  particu- 
lai-ly  in  the  light  of  national  de- 
fense and  neutrality  requirements. 
The  FCC  is  pressing  for  appropria- 
tions to  provide  it  with  a  number 
of  modern  mobile  monitoring  units, 
capable  of  checking  shortwave 
operations  in  this  regard. 

Since  the  outbreak  of  the  war 
and  the  efforts  exerted  for  strict 
maintenance  of  neutrality,  func- 
tions of  the  FCC  have  been  mate- 
rially increased,  particularly  those 
of  a  national  defense  character. 

The  FCC  also  has  proposed  es- 
tablishment of  additional  field  of- 
fices in  Atlanta,  St.  Louis,  and 
San  Francisco  to  include  account- 
ants and  lawyers,  primarily  for 
telephone  activity. 

The  proposed  Investigation  Divi- 
sion, which  presumably  would  re- 
port to  the  FCC  rather  than  to 
any  existing  departments,  would 
operate  on  behalf  of  all  FCC  func- 
tions, including  broadcasting,  tele- 
phone and  telegraph,  though  its 
primary  duties  would  be  in  the 
broadcast  field.  The  innovation,  it 
is  felt,  would  work  hand  in  hand 
with  the  recently  instituted  inter- 
vention policy,  differing  from  past 
practices  in  that  the  Commission 
itself  would  seek  to  develop  ad- 
verse matter  rather  than  depend 
upon  intervener  testimony  to  pro- 
duce it. 


lease  of  stations  by  licensees;  for 
divorcement  of  networks  from 
transcription  companies  and  artists 
bureaus;  and  for  the  discourage- 
ment of  long-term  or  exclusive  net- 
work-affiliate contracts. 

The  clear  channel  question  has 
bobbed  up  repeatedly  in  FCC  ses- 
sions. The  so-called  "radical  group" 
would  like  to  have  them  broken 
down,  with  a  multiplicity  of  re- 
gional and  local  stations  placed  on 
them.  The  same  group  is  unalter- 
ably opposed  to  superpower,  but  on 
that  score  probably  has  the  sup- 
port of  one  or  more  of  the  con- 
servative members,  with  Chairman 
Fly  still  not  bracketed. 

Re  Clear  Channels 

Under  the  Havana  Treaty, 
awaiting  ratification  by  Mexico's 
Senate,  this  country  acquires  32 
channels  on  an  exclusive  basis.  Of 
these,  25  are  earmarked  as  "clear", 
which  cannot  be  duplicated  within 
the  continental  limits.  All  these 
have  been  allocated  under  the 
treaty  to  existing  clear  channel 
stations  and  unquestionably  will  be 
known  as  Class  I-A  assignments, 
despite  a  dispute  over  nomencla- 
ture. These  25  channels  are  being 
salvaged  from  a  total  of  40  clear 
channels  allotted  under  the  1928 
allocations  of  the  Federal  Radio 
Commission.  A  dozen  were  broken 
down  by  duplication  under  special 
authorizations  and  other  subter- 
fuges during  the  ensuing  years, 
and  under  the  projected  new  allo- 
cations, contingent  upon  the  treaty, 
the  number  would  be  further  re- 
duced to  the  specified  25. 

A  number  of  members  of  Con- 
gress, not  the  least  among  them  the 
formidable  Senator  Wheeler  (D- 
Mont.),  have  fostered  elimination 
of  the  clear  channel  as  uneconomic 
use  of  the  ether.  It  is  an  open 
secret  that  these  past  expressions 
have  helped  crystallize  the  views 
on  their  maintenance  in  the  case 
of  several  FCC  members.  Yet  the 
so-called  conservative  group  clings 
to  the  belief  that  rural  and  remote 
listeners  will  be  deprived  of  service 
to  which  they  are  entitled  by  stat- 
ute if  the  clear  channel  is  relegat- 
ed to  limbo.  They  claim  the  only 
purpose  is  to  allot  the  choice  fre- 
quencies to  urban  areas,  supplying 
additional  services  to  already  ade- 
quately programmed  cities  which 
are  seeking  them. 

Effects  of  Treaty  Delay 

While  the  question  of  further 
clear  channel  duplication  has  been 
broached  repeatedly,  not  only  in 
FCC  meetings  but  in  private  hud- 
dles of  commissioners,  the  fact  that 
Mexico  has  not  yet  ratified  the 
treaty  has  tended  to  thwart  efforts 
of  the  anti-clear  channel  group  to 
force  active  consideration.  Once  the 
treaty  is  ratified  the  story  may  be 
different. 

The  regulations,  which  became 
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Patf  s  Plan  to  Replace  Serials 
Given  Wide  Industry  Support 

Worried  by  Steady  Increase  in  Strips,  WGAR  Head 
Fosters  Trend  Toward  Musical  Programs 


A  PLEA  to  stations  to  encourage 
a  change  in  the  daytime  commer- 


cial trend  from  the  continued  serial 
strip  to  musical  programs,  variety 
and  comedy,  ini- 
^^■^  ■%    tiated  by  John  F. 

J   Patt,  vice  -  presi- 
m  '1    dent  and  general 

^    --      '    '   manager  of 
WGAR,  Cleve- 
J    land,    has  won 
■  I   spontaneous  ap- 

proval  of  leading 
^^^B  M  broadcasters. 
— Noting  the 
31r.  Fatt       steady  increase  in 
network  script  commercials,  usually 
contiguous,  Mr.  Patt  on  Nov.  20 
addressed  a  number  of  CBS  affili- 
ates asking  their  cooperation  in  the 
effort  to  encourage  greater  program 
diversification  during  the  daytime, 
lest  the  reaction  become  serious.  He 
declared  that  this  year  both  CBS 
and  NBC  have  more  than  15  day- 
time hours  per  week  of  continued 
stories. 

Pointing  out  that  in  recent  weeks 
two  daytime  accounts  have  seen  fit 
to  put  on  musical  programs  (Lanny 
Ross  for  Franco- American  Spa- 
ghetti and  Smilin'  Ed  McConnell 
for  Purity  Bakeries),  Mr.  Patt  said 
he  believed  it  would  be  to  the  inter- 
est of  the  industry  if  a  larger  per- 
centage of  daytime  advertisers 
shifted  from  the  serials.  He  pointed 
out  such  programs  need  not  be  ex- 
pensive. 

Receives  Approval 

At  WGAR  Mr.  Patt  has  adopted 
the  practice  of  calling  attention 
to  daytime  musical  programs  with 
more  than  the  usual  number  of 
announcements  and  getting  behind 
them  with  limited  local  merchandis- 
ing and  publicity  efforts.  Broad- 
casters who  promptly  replied  to  his 
suggestion  indicated  they  would 
follow  a  similar  course. 

Dr.  Leon  Levy,  president  of 
WCAU,  Philadelphia,  in  respond- 
ing to  Mr.  Patt's  suggestion,  gave  it 
his  unqualified  support.  Even  prior 
to  receipt  of  the  letter,  he  said  he 
had  decided  to  make  announce- 
ments on  the  Franco- American 
Spaghetti  program  for  the  same 
reason.  He  pointed  out  that  the 
Lanny  Ross  program  has  a  high 
rating  compared  with  most  of  the 
daytime  strips  and  said  that  any- 
thing stations  can  do  to  increase 
such  ratings  will  act  as  a  "further 
stimulus  to  the  placing  of  more  of 
this  type  of  business." 

L.  B.  Wilson,  president  and  gen- 
eral manager  of  WCKY,  Cincin- 
nati, advised  Mr.  Patt  he  thought 
the  point  was  well  taken  and  that 
he  was  adopting  it  at  once. 

I.  R.  Lounsberry,  executive  vice- 
president  of  WKBW-WGR,  Buffalo, 
expressed  overall  approval,  assert- 
ing that  the  constant  stream  of 
serial  stories  tends  to  exclude  a 
percentage  of  the  audience  even 
though  listeners  who  follow  such 
serials  do  it  in  rather  large  num- 
bers and  very  faithfully.  He  pre- 


dicted a  swing  from  this  type  of 
programming  in  the  near  future. 

George  W.  Smith,  managing  di- 
rector of  WWVA,  Wheeling,  pointed 
out  that  while  advertisers  using 
script  shows  are  among  the  select 
class,  he  was  definitely  of  the  opin- 
ion that  the  domination  of  choice 
daytime  hours  by  script  programs 
is  affecting  listener  interest.  While 
such  programs  have  a  definite  place 
in  the  schedules  of  every  well-op- 
erated station,  he  said  that  by  the 
same  premise  their  almost  com- 
plete domination  of  the  network 
daytime  commercial  schedule  is 
bound  to  be  damaging. 

Mr.  Smith  suggested  networks 
set  maximum  limits  for  handling 
of  script  programs  which  would 
regulate  their  frequency  in  a  day's 
broadcasting.  Such  a  policy,  he  pre- 
dicted, in  the  long  run  would  not 
only  benefit  broadcasting  as  a 
whole  but  the  advertising  as  well. 

Merle  S.  Jones,  general  manager 
of  KMOX,  St.  Louis,  asserted  he 
was  happy  to  see  several  advertis- 
ers take  advantage  of  the  lack  of 
musical  programs  during  daytime 


KEX,  KOB  on  Fulltime 

KEX,  Portland,  Ore.,  and  KOB,  Al- 
buquerque, Nov.  27  were  granted 
fulltime  assignments  by  the  FCC 
on  1160  and  1180  kc,  respectively. 
Heretofore  regularly  assigned  to 
time-sharing  operation  on  1180  kc, 
the  action  was  taken  pursuant  to 
FCC  rules  as  amended  last  August 
and  in  accord  with  Havana  Treaty 
terms.  KEX's  regular  application 
called  for  operation  on  1180  kc.  si- 
multaneously with  KOB,  during 
daytime  and  sharing  at  night,  as 
did  the  KOB  application.  The  1180 
kc.  channel  in  effect  becomes  a 
clear  channel  temporarily  for  KOB, 
since  no  other  station  is  assigned 
to  it  at  night.  Under  the  Havana 
Treaty,  however,  it  will  be  as- 
signed to  another  nation. 


hours  and  that  he  was  exerting  his 
best  efforts  locally  "to  correct  this 
situation". 

Richard  A.  Borel,  general  man- 
ager of  WBNS,  Columbus,  advised 
Mr.  Patt  his  suggestion  "echoes 
our  sentiments  perfectly  and  we 
have  started  to  do  something  about 
it." 

Many  Laud  Idea 

W.  Lee  Coulson,  executive  man- 
ager of  WHAS,  Louisville,  com- 
mented that  the  preponderance  of 
script  shows  has  tended  to  throw 
the  schedule  out  of  balance  and 
that  many  complaints  have  been 


Peoria  Court  Holds  Mu$ico 
Not  Violative  of  Lottery  Laws 

WMBD  Is  Ordered  to  Carry  Out  Kroger  Contract; 
'Pot  of  Gold'  Passes  Post  Office  Scrutiny 


A  DECREE  holding  that  MU$ICO, 
radio  prize  contest  program  spon- 
sored over  WGN,  Chicago,  and 
WMBD,  Peoria,  does  not  violate 
any  statutes  or  laws  dealing  with 
lottery,  was  handed  down  Nov.  22 
by  Federal  Judge  Joseph  E.  Daily, 
of  Peoria,  in  a  test  case  brought 
by  Clef  Inc.,  owner  of  the  program, 
against  WMBD. 

Regarded  as  a  ruling  which  gives 
a  green  light  to  prize  contest  pro- 
grams of  this  character,  the  opin- 
ion also  carried  with  it  a  mandate 
against  WMBD  for  specific  per- 
formance of  its  contract  with  H.  W. 
Kastor  &  Sons,  agency  placing  the 
account,  to  carry  the  program  for 
Kroger  Grocery  &  Baking  Co.  The 
Chicago  program  over  WGN,  spon- 
sored by  National  Tea  Co.,  was  not 
directly  involved. 

The  decree  was  made  even 
stronger  by  the  court  on  Nov.  28, 
when  it  added  a  provision  that 
MU$ICO  does  not  involve  any  con- 
sideration, directly  or  indirectly, 
from  any  participant  and  that  the 
game  is  one  of  "skill  and  not  a 
game  of  chance."  Counsel  for  Clef 
Inc.  had  petitioned  the  court  for 
this  elucidation. 

Postal  Ruling 

Meanwhile,  it  was  learned  that 
while  numerous  com.plaints  have 
been  received  in  Washington  on  the 
Turns-sponsored  Pot  of  Gold  pro- 
gram on  NBC,  informal  ruling  al- 
leady  has  been  made  that  it  does 
not  violate  the  lottery  statutes.  The 


Post  Office  Department  advised  the 
postmaster  in  St.  Louis  recently,  it 
was  learned,  that  newspapers  car- 
rying advertising  on  this  program 
could  be  accepted  under  second 
class  rules,  which  was  regarded  as 
tantamount  to  a  clean  bill  of  health. 
Complaints  received  at  the  FCC 
and  the  Department  of  Justice  on 
the  Tums  program  have  not  been 
pursued,  apparently  on  the  theory 
that  no  law  violation  is  involved. 

May  Bring  Reactions 

While  the  Peoria  court's  ruling 
appears  to  clear  the  way  for  the 
MU$ICO  program,  in  other  areas 
(Clef  Inc.  revealed  its  intention  of 
promoting  the  program  nationally), 
the  opinion  nevertheless  was  one 
that  might  bring  repercussions  in 
another  way.  The  court  in  its  rul- 
ing, ■  instructed  WMBD  to  specifi- 
cally perform  its  contract  with  Clef 
Inc.,  its  agency,  and  with  the  par- 
ticular advertiser,  Kroger  Grocery, 
"in  the  manner  as  provided  by  con- 
tract between  said  parties."  This 
was  viewed  in  legal  circles  as  a 
possible  dangerous  precedent  in 
that  other  advertisers  whose  pro- 
grams might  be  cancelled  by  sta- 
tions as  not  being  in  the  public  in- 
terest could  procure  similar  legal 
redress. 

At  the  Post  Office  Department  it 
was  ascertained  that  the  prize  con- 
test idea  is  developing  many  imi- 
tators, based  on  inquiries  it  has 
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received,  particularly  from  men. 
He  said  WHAS  is  doing  all  it  can 
in  the  intervening  time  left  to 
change  the  character  of  its  daytime 
schedule. 

H.  E.  Fellows,  general  manager 
of  WEEI,  CBS-operated  Boston  out- 
let, advised  Mr.  Patt  he  thought 
his  plan  was  a  worthy  one  and 
that  WEEI  is  continually  attempt- 
ing to  sell  musical  programs  to  par- 
tially balance  the  daily  structure. 
"When  a  musical  feature  is  sold 
during  the  daytime,"  he  added,  "we 
give  it  everything  we  have." 

C.  T.  Lucy,  general  manager  of 
WRVA,  Richmond,  asserted  that  a 
few  years  ago  his  station  had  ad- 
vised CBS  it  would  not  accept  more 
than  two  of  the  serials  in  a  row,  in- 
sisting that  the  third  quarter-hour 
should  be  devoted  to  music  or 
another  type  of  entertainment  other 
than  serials.  The  policy  eventually 
was  rescinded,  he  declared,  but  he 
expressed  the  view  that  the  present 
trend  is  all  wrong  from  the  pro- 
gram balance  standpoint.  He  said 
WRVA  will  consider  carefully  the 
suggestion  advanced  and  attempt 
to  build  up  "such  musical  programs 
as  we  have  between  the  serials." 

Edgar  L.  Bill,  president  of 
WMBD,  Peoria,  and  chairman  of 
the  NAB  Code  Committee,  gave 
Mr.  Patt's  plan  wholehearted  en- 
dorsement, declaring  that  he  be- 
lieved almost  every  station  operator 
is  now  aware  that  there  are  too 
many  script  shows.  He  pointed  out 
that  at  the  last  meeting  of  the 
Code  Committee  the  subject  came 
up  and  that  all  station  men  agreed 
the  situation  was  bad  while  net- 
work representatives  put  the  blame 
on  advertising  agencies.  Agencies, 
he  reported,  contend  that  the  serials 
are  the  best  pullers  and  the  con- 
sensus was  that  as  long  as  they  do 
the  best  job  of  selling,  that  type 
of  program  would  be  continued. 

"I  agree  with  you  that  radio 
should  do  something  to  maintain 
a  better  program  balance,"  Mr. 
Bill  said.  "Only  station  owners  are 
interested  in  protecting  listeners. 
All  others  will  take  advantage  of 
radio  in  any  way  they  can." 

A.  D.  Willard  Jr.,  general  man- 
ager of  WJSV,  Washington  CBS- 
owned  outlet,  said  he  felt  almost 
everyone  associated  with  program- 
ming has  expressed  concern  over 
the  number  of  daytime  serials.  He 
said  that  at  WJSV  the  situation  is 
relieved  somewhat  by  putting  the 
staff  orchestra  to  work  every  after- 
noon. He  commended  Mr.  Patt's 
suggestion  as  "an  excellent  one". 


Magazine  Spots 

HOUSEHOLD  MAGAZINE,  To- 
peka,  Kan.,  is  using  a  varying 
schedule  of  spot  announcements 
and  daily  15-minute  programs  on 
KHJ  KLZ  KID  WLS  WDZ  WOWO 
WHO  WMT  KFNF  KMA  WKZO 
WDGY  KFRU  KITE  KWTO 
KFEQ  KGHL  KMMJ  KFAB 
WHAM  WPTF  WDAY  WLW 
KOMA  KVOO  WNAX  WDBJ 
KSOO  KGKO  WQDM  WRVA 
WWVA  WTAQ  WKBH  WHBL 
XEAW.  Presba,  Fellers  &  Preba, 
Chicago,  handles  the  account. 


Bristol-Myers  News 

BRISTOL-MYERS  Co.,  New  York, 
on  Jan.  2,  1940,  starts  a  thrice- 
weekly  news  period  in  the  interests 
of  Sal  Hepatica  on  WLW,  Cincin- 
nati, Tuesdays,  Thursdays  and  Sat- 
urdays, 11-11:15  p.m.  More  news 
periods  on  other  stations  may  be 
added  later  in  January,  according 
to  Young  &  Rubicam,  New  York. 
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New  Net  Claims  All  Major  Markets 


^MCA  New  York  Key; 
35  Hours  a  Week 
Already  Sold 

IjVHILE  executives  of  the  newly 
rganized  Transcontinental  Broad- 
asting  System  continued  to  con- 
[er  with  station  owners  to  com- 
pete a  lineup  of  stations  which 
]t  has  announced  will  include  "an 
mtlet  in  every  major  city  and  re- 
nonal  market"  when  it  makes  its 
cheduled  debut  Jan.  1,  1940, 
preparations  are  under  way  for  ac- 
jual  operation  of  the  project. 
!  Contracts  have  been  signed,  it 
yas  announced,  with  WMCA,  which 
vill  be  the  New  York  outlet,  for 
.he  use  of  several  of  its  studios 
ind  also  for  other  studios  in  the 
iity.  Three  floors  of  the  General 
plectric  Bldg.  have  been  rented  for 
ifRces.  General  manager,  program 
lirector  and  traffic  manager  have 
leen  designated,  and  a  contract  has 
seen  signed  with  AT&T  for  lines 
[  ;o  connect  the  TBS  stations. 
[  j  While  the  network  has  not  an- 
nounced its  list  of  sponsors,  it 
:laims  approximately  35  hours  a 
^•eek  already  have  been  sold,  pri- 
marily to  accounts  of  Blackett- 
iample-Hummert. 

MBS  Negotiations 

Meanwhile,  it  was  reported  that 
flutual  Broadcasting  System  is  ne- 
.■otiating  with  Blackett-Sample- 
lummert  for  a  bulk  block  of  time 
>ver  its  entire  network.  The  agen- 
'y  has  confirmed  conversations 
vith  both  MBS  and  TBS.  Ed  Wood, 
ales  manager  of  WGN,  MBS  Chi- 
ago  key,  is  handling  the  negotia- 
ions  along  with  Fred  Weber,  MBS 
general  manager. 

Contrary  to  the  report  published 
n  the  last  issue  of  Broadcasting 
hat  MBS  was  seeking  to  invoke 
xclusive  contract  provisions  in 
onnection  with  Texas  State  Net- 
pork,  headed  by  Elliott  Roosevelt, 
i.'ho  is  also  president  of  Transcon- 
inental,  it  was  learned  that  the 
ontroversy  dealt  with  a  "most 
avored  nation"  clause  in  the  MBS- 
''SN  affiliation  contract.  Under  its 
erms,  said  to  remain  in  effect  un- 
'il  September,  1941,  it  was  de- 
lared  Texas  State  Network  can- 
lot  give  any  other  national  net- 
v'ork  a  better  contract  than  that 
'l/hich  it  has  with  MBS. 
I  Mr.  Roosevelt,  second  son  of  the 
'resident,  active  in  radio  both  as 
,.ead  of  TSN  and  as  a  commenta- 
jor,  was  elected  president  of  TBS 
It  a  directors'  meeting  Nov.  16, 
;ucceeding  John  T.  Adams,  who  be- 
ame  chairman  of  the  board.  Mr. 
jloosevelt  on  Nov.  28  was  under- 
tood  to  have  entered  Cook  Memor- 
al  Hospital  in  Fort  Worth  for  a 
irief  rest. 

'  Although  Mr.  Roosevelt  had 
Jayed  a  major  role  in  the  forma- 
ion  of  the  new  network  he  at  first 
ad  remained  outside  of  its  execu- 
ive  setup  and,  although  he  has  as- 
umed  the  title  of  president,  it  is 
nderstood  Mr.  Adams  will  con- 
inue  as  active  head,  in  charge  of 
perations.  Other  officers  are  Wil- 
liam A.  Porter,  Washington  at- 
omey,  vice-president,  and  H.  V. 


Brennen,  owner  of  KQV  and 
WJAS,  Pittsburgh,  treasurer. 

While  the  full  list  of  stations  af- 
filiated with  TBS  will  not  be  made 
public  until  all  arrangements  have 
been  completed,  official  announce- 
ment has  been  made  of  these  ma- 
jor outlets:  WMCA,  New  York; 
WJJD  and  WIND,  Chicago; 
KFWB,  Hollywood;  KYA,  San 
Fx-ancisco ;  KQV,  Pittsburgh; 
KXOK,  St.  Louis;  KCMO,  Kansas 
City;  WMEX,  Boston,  WDGY, 
Minneapolis,  and  North  Central 
Broadcasting  Network,  comprising 
stations  in  Northern  Michigan, 
Wisconsin,  Minnesota,  North  and 
South  Dakota,  and  the  23-station 
Texas  State  Network.  It  was  also 
reported  that  KSCJ,  Sioux  City, 
WCBM,  Baltimore,  and  KSAL,  Sa- 
lina,  Kan.,  had  practically  complet- 
ed negotiations. 

Organization  Setup 

George  Podeyn,  New  York  man- 
ager for  the  Texas  State  Network, 
has  been  appointed  general  man- 
ager of  TBS.  As  Mr.  Adams  is 
still  general  manager  of  TSN,  and 
Mr.  Roosevelt  president  of  that  re- 
gional chain,  it  is  believed  likely 
that  its  operations  may  be  merged 
with  those  of  TBS,  although  no  in- 
formation regarding  such  action 
could  be  obtained. 

Mr.  Podeyn's  radio  career  began 
before  the  days  of  networks  as  a 
salesman  for  WEAF.  Joining  NBC 
together  with  that  station  when  the 
first  network  was  formed,  he  aid- 
ed in  the  organization  of  its  Pa- 
cific network  and  organized  a  re- 
gional department  in  Chicago.  Re- 
turning to  New  York,  he  headed 
the  radio  department  of  the  George 
Batten  Co.  and  went  with  that  com- 
pany in  the  merger  that  created 
BBDO.  Before  joining  TSN,  he  was 
for  several  years  with  World 
Broadcasting  System. 

M.  P.  Wombold,  for  five  years  a 
member  of  NBC's  Chicago  program 


department,  has  been  named  us 
head  of  the  TBS  progi-am  unit.  Roy 
H.  Holmes,  traffic  manager  for 
NBC  for  11  years  and  recently  in 
the  same  position  for  the  WBS 
Gold  Group,  will  manage  traffic. 

William  Joyce,  former  head  of 
the  Chicago  office  of  TSN,  has 
been  transferred  to  New  York  to 
join  TBS.  While  his  position  has 
not  been  announced,  it  is  under- 
stood he  will  be  in  a  liaison  posi- 
tion in  sales. 

Orders  Wires  16  Hours 

Network's  contract  with  the  tele- 
phone company  provides  for  16 
hours  a  day  of  network  connec- 
tions, from  9  a.  m.  to  1  a.  m.,  dur- 
ing which  hours  TBS  proposes  to 
render  full  program  service,  both 
commercial  and  sustaining,  to  its 
affiliates.  Stations  are  asked  to 
guarantee  seven  hours  a  day  to  the 
network:  From  10  a.  m.  to  noon, 
from  2  to  4  p.  m.,  and  from  7  to  10 
p.  m.  The  afternoon  period  is  al- 
ready contracted  for  by  Blackett- 
Sample-Hummert  for  its  clients' 
programs  and  two  hours  of  the  eve- 
ning time  has  likewise  been  secured 
by  this  agency,  according  to  TBS 
executives.  A  report  that  the  script 
shows  making  up  the  evening  two 
hours  would  be  spread  over  the 
three-hour  period,  with  musical 
programs  interspersed  between  the 
serial  dramas  in  the  interests  of 
good  programming,  could  not  be 
confirmed. 

A  total  of  ten  studios  will  be 
available  for  TBS  programs,  it  was 
announced,  several  of  them  theatre 
studios  accommodating  audiences. 
All  studio  equipment  was  made  by 
RCA  from  specifications  drawn  up 
by  WMCA's  engineering  depart- 
ment. The  network's  offices,  now 
being  prepared,  will  occupy  the 
35th,  36th  and  37th  fioors  of  the 
General  Electric  Bldg.,  at  570  Lex- 
ington Ave.,  New  York. 


INTERESTING  was  the  interview  caiTied  by  WTAG,  Worcester,  Mass., 
between  its  Ray  Saunders  and  Del  Camp  (left  and  center)  and  Dr. 
Thomas  Poulter,  commander  and  pilot  of  Admiral  Byrd's  Antarctic 
snow  cruiser.  Penguin  I,  when  the  monster  vehicle  passed  thi-ough  Wor- 
cester on  its  way  to  Boston.  But  unexpected  was  the  result  of  a  rebroad- 
cast  of  the  interview  later  in  the  day,  via  transcription,  when  local 
citizens  began  calling  the  station  for  directions  so  they  could  drive  out 
and  view  the  behemoth.  Despite  the  furor  caused  during  most  of  the 
day  when  Penguin  I  caused  a  100,000-car  traffic  jam  along  the  Worcester 
turnpike,  and  despite  careful  "transcribed  rebroadcast"  announcements, 
about  3,000  drivers,  acting  on  the  interest  stirred  up  by  the  engine- 
room  interview,  scurried  to  the  spot  under  the  mistaken  impression  they 
could  still  take  a  look.  Earlier  in  the  cross-country  journey  from  Chicago, 
Dr.  Poulter  and  the  Penguin  stopped  at  the  doorstep  of  WGY,  Sche- 
nectady, and  was  interviewed  (at  right)  by  Al  Zink,  of  the  WGY  special 
events  department.  Here  are  (1  to  r)  Bernard  Cruger,  with  pack  set, 
Zink,  and  Dr.  Poulter,  in  the  doorway  of  the  cruiser. 


Three  (yrants  Put 
Year  Total  at  54 

New  Locals  in  Ashland,  Wis., 

Denver,  Vincennes,  Ind. 

THE  TOTAL  of  new  stations  auth- 
orized for  construction  by  the  FCC 
during  the  11  months  since  Jan.  1, 
1939,  reached  54  with  the  issuance 
of  construction  permits  for  three 
more  during  the  last  fortnight.  On 
Nov.  15  the  Commission  author- 
ized a  new  local  in  Denver,  and 
on  Nov.  21  it  granted  new  locals 
in  Vincennes,  Ind.  and  Ashland, 
Wis. 

On  Nov.  30  the  Commission  an- 
nounced proposed  findings  approv- 
ing the  granting  of  still  another 
local  station  in  Phoenix,  Ariz.,  to 
be  licensed  to  M.  C.  Reece,  insur- 
ance man,  and  to  operate  with  100 
watts  night  and  250  day  on  1200 
kc.  Unless  protested  within  20 
days,  the  proposed  findings  usu- 
ally are  adopted  as  a  matter  of 
routine. 

The  Denver  station  will  be  li- 
censed to 'Fred  W.  Meyer,  who  is 
manager  of  KLZ  in  the  same  city. 
It  will  operate  with  100  watts 
night  and  250  day  on  1310  kc.  Call 
letters  will  be  KMYR,  and  Mr. 
Meyer  is  reported  to  be  planning 
to  leave  KLZ  to  operate  it. 

The  new  station  in  Vincennes 
was  granted  to  Vincennes  News- 
papers Inc.,  publisher  of  the  Viiv- 
cennes  Sun-Commercial,  one  of  a 
chain  of  newspapers  published  by 
Eugene  C.  Pulliam,  also  owner  of 
WIRE,  Indianapolis.  It  will  be  op- 
erated with  100  watts  on  1420  kc. 
Howard  N.  Greenlee  will  be  man- 
ager and  J.  P.  Mason  program  di- 
rector. Call  letters  will  be  WAOV. 

The  new  station  in  Ashland  was 
granted  to  WJMS  Inc.,  operator  of 
WJMS,  Ironwood,  Mich.,  which  is 
controlled  by  William  L.  Johnson, 
of  Escanaba,  Mich.,  Michigan 
Liquor  Control  Commission  man- 
ager, and  N.  C.  Russell,  manager 
of  WJMS.  Also  a  member  of  the 
WJMS  Inc.  board  is  Rep.  Frank 
E.  Hook.  The  new  station  will 
operate  with  100  watts  on  1370  kc. 
Mr.  Ruddell  will  be  manager  and 
R.  L.  Johnson  will  be  chief  engi- 
neer. Call  letters  will  be  WATW. 

On  Nov.  29  the  Commission 
adopted  an  order  denying  the  ap- 
plication of  Gateway  Broadcasting 
Co.,  Louisville,  seeking  a  new  500- 
watt  outlet  in  that  city  on  800  kc. 
On  Nov.  21  it  denied  the  request 
of  Yuba  -Sutter  Broadcasters, 
Mai'yville,  Cal.,  for  reopening  of 
proceedings  and  adopted  a  final  or- 
der denying  its  application  for  a 
new  250-watt  station  there  on  1320 
kc.  On  Nov.  16  it  dismissed  as  in 
default  an  application  of  Seaboard 
Broadcasting  Corp.,  seeking  100 
watts  night  and  250  day  on  1310 
kc.  for  a  new  station  in  Savannah. 


Probes  Race  Programs 

FIRST  direct  move  against  radio 
in  the  Justice  Department's  drive 
to  destroy  racing  news  tipster 
services  [see  Page  82]  was  revealed 
Nov.  29  when  William  J.  Campbell, 
U.  S.  district  attorney,  announced 
in  Chicago  he  has  assigned  three 
assistants  to  find  if  Chicago  area 
stations  have  increased  racing 
broadcasts  since  dissolution  of  Na- 
tionwide News  Service.  Mr.  Camp- 
bell also  has  asked  William  J. 
Dempsey,  FCC  general  counsel, 
whether  the  FCC  feels  race  infor- 
mation is  "in  the  best  public  inter- 
est". 
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RCA  Asks  Station  Recording  Licenses 


Smeby  and  Place 
Join  NAB's  StaffV' 


Goes  Ahead  With  Plans 
Despite  Pendency  of 
Court  Appeals 

By  BRUCE  ROBERTSON 

ALTHOUGH  appeals  to  the  lower 
court  decision  in  the  RCA-White- 
man  case  have  been  taken  by  White- 
man,  RCA  and  WNEW  [Broad- 
casting, Nov.  1]  and  are  yet  to  be 
heard  by  the  Federal  Circuit  Court 
of  Appeals,  RCA  insists  it  is  going 
ahead  with  its  plan  of  licensing 
broadcasters  to  use  its  records  on 
the  air  and  on  Nov.  24  notified  all 
stations  this  plan  will  be  put  into 
effect  on  Dec.  1. 

Stations  using  RCA  records  after 
this  date  without  permission  will 
be  subject  to  damages,  the  letter 
states,  adding  that  if  the  courts 
find  that  RCA  has  no  right  to  stop 
the  unauthorized  use  of  «these  rec- 
ords it  will  refund  to  broadcasters 
taking  out  licenses  all  fees  paid  by 
them  under  the  licenses. 

NAB  President  Neville  Miller, 
who  had  procured  the  initial  post- 
ponement from  RCA,  made  another 
eleventh  hour  attempt  for  a  fur- 
ther postponement,  in  conferences 
with  RCA  Mfg.  Co.  officials  Nov. 
24.  His  plea,  however,  was  rejected. 
Afterward,  h  e  announced  that 
every  effort  would  be  made  to  pro- 
tect the  rights  of  broadcasters  in 
the  situation.  The  NAB,  however, 
found  itself  in  a  quandary  in  seek- 
ing to  answer  requests  from  mem- 
bers for  information  as  to  whether 
they  should  continue  to  broadcast 
RCA  records. 

Rates  Are  Experimental 

Licenses  call  for  payment  to 
RCA  of  from  $100  to  $300  per 
month,  varying  according  to  the 
station's  highest  half-hour  rate  [li- 
cense was  published  in  full  in  the 
Aug.  15  issue  of  Broadcasting]. 
Stations  whose  half-hour  charges 
are  $19  or  less  would  pay  $100  a 
month  for  the  privileges  of  broad- 
casting Victor  and  Bluebird  rec- 
ords, while  the  $300  rate  would 
apply  to  stations  charging  $200 
and  over  per  half-hour.  Asked 
about  these  rates,  which  many 
broadcasters  have  held  to  be  ex- 
horbitant,  Frank  B.  Walker,  RCA 
vice-president  in  charge  of  record- 
ings, said  they  were  frankly  ex- 
perimental. 

"We  don't  expect  to  make  money 
out  of  these  licenses,"  he  said,  "but 
are  issuing  them  in  an  attempt  to 
meet  the  complaints  of  the  music 
publishers,  recording  artists  and 
musicians  about  the  uncontrolled 
use  of  these  records  on  the  air.  The 
success  of  Victor  records  was  built 
entirely  on  their  manufacture  and 
sale  for  use  in  the  home,  and  all 
other  uses  have  been  for  the  pur- 
pose of  economizing  on  talent  costs, 
causing  the  publishers,  musicians 
and  artists  all  to  ask  for  more 
money  from  the  record  manufac- 
turer." At  the  time  the  licenses 
were  prepared,  RCA  stated  that 
any  fees  collected  from  broadcast- 
ers would  be  divided  among  them- 
selves, the  recording  artists  and  the 
music  copyright  holders. 


RCA'S  LETTER  TO  BROADCASTERS 


Full  text  of  RCA's  letter  to  all  broadcasters,  which  was  signed  hy  W.  W. 
Early,  manager  of  recording  and  record  sales,  follows  : 

Since  presenting  our  phonograph  record  licensing  plan  to  radio  broadcast 
stations  by  our  letters  of  Atigust  5  and  August  11.  1939,  an  appeal  has  been 
taken  by  each  of  the  parties  to  the  so-called  "Whiteman  Case"  (RCA  Manu- 
facturing Co.  Inc.  vs.  WBO  Broadcasting  Corp.,  Elin  Inc.  and  Paul  Whiteman, 
in  the  United  States  District  Court  for  the  Southern  District  of  New  York). 

In  yiew  of  the  above  situation,  and  in  order  to  clarify  our  position,  this  is 
to  adyise  all  radio  stations  that  phonograph  records  produced  by  us  may  not 
be  used  by  them  for  radio  broadcast  purposes  on  and  after  Dec.  1,  1939,  except 
by  stations  having  our  written  consent.  Such  consent  is  available  on  the  terms 
and  conditions  set  forth  in  the  form  of  license  agreement  which  was  sent  to  all 
stations  under  date  of  Aug.  11,  1939.  Additional  copies  are  available  on  request 
addressed  to  the  RCA  Manufacturing  Co.  Inc.,  Camden,  N.  J. 

Stations  using  our  records  on  and  after  Dee.  1,  1939,  without  our  consent  do 
so  against  our  wishes,  at  their  own  risk,  and  in  violation  of  our  rights  as  de- 
termined by  the  Court  in  the  above  case.  You  appreciate,  of  course,  that  those 
stations  who  continue  to  use  our  records  without  our  consent  subject  them- 
selves to  damages,  and  an  accounting  for  the  profits,  resulting  from  such  un- 
authorized use. 

This  is  to  advise  that  in  the  event  it  shall  finally  be  held  by  the  Courts  that 
we  do  not  have  the  right  to  stop  the  unauthorized  use  for  radio  broadcast  pur- 
poses of  phonograph  records  produced  by  us,  we  will  promptly  refund  to  such 
stations  as  have  taken  our  license,  all  license  fees  paid  by  them  to  us  under 
such  licenses. 


RCA  has  filed  a  motion  in  the 
appellate  court  to  have  the  WNEW 
appeal  dismissed  on  the  grounds 
that  by  its  acceptance  of  an  RCA 
license  [Broadcasting,  Sept.  1.5] 
the  station  recognized  RCA's  right 
to  issue  such  a  license  and  that  the 
question  of  these  rights  is  now 
moot,  or  purely  academic,  as  far 
as  WNEW  is  concerned  and  there- 
fore outside  the  province  of  the 
court.  Stuart  Sprague  of  the  firm 
of  Crawford  &  Sprague,  New  York 
attorneys  appointed  by  the  NAB  to 
handle  WNEW's  appeal,  will  con- 
test this  motion  when  it  is  heard 
by  the  court  on  Dec.  4. 

While  RCA  contends  that  the 
elimination  of  the  station  (and  the 
NAB)  from  the  case  will  simplify 
the  issues  to  be  reviewed,  it  has 
been  pointed  out  that  even  if  RCA's 
motion  is  successful  it  will  rule 
out  the  station  only  insofar  as  its 
appeal  is  concerned  with  those 
parts  of  the  decision  of  the  lower 
court  affecting  the  relationship  of 
WNEW  to  RCA,  but  that  it  will 
still  leave  in  force  those  parts  of 
WNEW's  appeal  affecting  its  re- 
lations to  Whiteman,  which  are  not 
included  in  the  license  issued  to 
WNEW  by  RCA. 

Publishers  May  Intervene 

Possibility  that  the  music  pub- 
lishers— who  dispute  the  right  of 
a  record  manufacturer  to  license 
the  use  of  his  records  on  the  air, 
stating  that  whatever  rights  he  has 
derived  from  the  permission  to  re- 
cord a  number  which  he  obtained 
from  the  copyright  holder  does  not 
include  this  licensing  right — may 
intervene  either  as  individuals  or 
through  their  association,  the  Music 
Publishers  Protective  Assn.,  re- 
mained unsettled  as  Broadcasting 
went  to  press.  Julian  T.  Abeles, 
counsel  for  the  Metro-Robbins 
group  of  publishers,  copyright  hold- 
ers on  the  musical  selections  played 
by  Whiteman  for  RCA  on  the  rec- 
ords identified  as  having  been 
broadcast  by  WNEW  in  the  trial 
suit,  said  this  group  has  not  yet 
decided  whether  it  will  seek  to  in- 
tervene. 

Harry  Fox,  general  manager  of 
MPPA,  stated  Nov.  27  that  the  As- 


Pinch-hitter  Liked 

WHEN  an  audition  was  held 
recently  at  WSAI,  Cincinnati, 
for  officials  of  Leo's  Stores, 
an  announcer  was  not  im- 
mediately available  and  Dick 
Ruppert,  sales  promotion 
manager  of  the  station,  was 
drafted  in  the  pinch.  So  well 
did  Ruppert  do  the  job  that 
not  only  was  the  show.  Cin- 
namon Bear,  sold  to  the  cli- 
ent, but  Leo's  requested  Rup- 
pert's  services  as  the  an- 
nouncer and  commented  upon 
his  ability. 


sociation  was  taking  no  action  at 
this  time,  pending  the  decision  of 
the  Metro-Robbins  group. 

Action  of  the  American  Federa- 
tion of  Musicians,  which  instructed 
its  members  not  to  assign  any 
rights  in  any  records  to  any  record 
manufacturer  under  threat  of  los- 
ing their  AFM  membership  [Broad- 
casting, Oct.  1],  as  yet  has  had  no 
effect  on  RCA's  manufacture  of 
phonograph  records,  this  company 
states,  as  most  of  its  contracts  with 
recording  artists  are  long-term  and 
have  not  expired  since  the  issuance 
of  the  union  order.  At  AFM  head- 
quarters it  was  said  that  no  ques- 
tions or  complaints  had  been  re- 
ceived as  a  result  of  the  order  and 
that  union  executives  assumed  it 
was  being  complied  with  by  all 
AFM  members. 


Continental  Test 

CONTINENTAL  BAKING  Co., 
New  York,  during  the  week  of  Nov. 
20  ran  a  special  test  campaign  for 
the  new  jelly  cake  product,  Rollet- 
tes,  using  a  varying  number  of 
spot  announcements  on  WHAM 
and  WHEC,  Rochester,  and  on 
WBEN,  WGR,  WKBW  and  WEBR, 
Buffalo.  Benton  &  Bowles,  New 
York,  is  agency. 

Grimwood  Acciuires  KCLN 
FRED  O.  GRIMWOOD.  former  con- 
sulting radio  engineer  of  Evansville, 
Ind.,  was  authorized  by  the  FCC  Nov. 
27  to  purchase  KLCN,  Blytheville, 
Ark.,  from  Charles  Leo  Lintzenieh. 
Station  is  a  daytime  100-watt  outlet 
on  1290  ke. 


Engineering  and  Legal  Posts 

Are  Assigned  by  Miller 

COMPLETION  of  the  executive 
staff  of  the  NAB  was  announced 
Nov.  24  by  President  Neville  Mil- 
ler with  the  appointment  of  Lynne 
C.  Smeby,  former  chief  engineer  of 
WXYZ,  as  engineering  director, 
and  Russell  P.  Place,  Boston  at- 
torney, as  counsel.  Both  appoint- 
ments were  effective  Dec.  1. 

Mr.  Place,  who  is  42,  succeeds 
Andrew  W.  Bennett,  who  for  more 
than  a  year  has  served  as  NAB 


Mr.  Smeby 


Mr.  Place 


h 


:  IB 


counsel.  Mr.  Bennett,  however,  is 
on  retainer  in  connection  with  state  >■ 
litigation    and    other    specialized  f ' 
matters,  and  will  continue  to  main-  T 
tain    law   offices    in    Washington,  f^- 
though  not  at  NAB  headquarters.  ^ 
A  1922  graduate  of  Harvard  Law 
School,  Mr.  Place  has  practiced  in 
Boston   since  that  time.   He  has 
been  associated  with  the  firms  of 
Elder,  Whitman,  Weyburn  &  Crock- 
er and  with  Shattuck  &  Gray.  He 
has  served  as  assistant  trust  of- 
ficer of  Lee,  Higginson  Trust  Co. 
and  as  general  agent  for  Aetna 
Life    Insurance    Co.   for  Eastern 
Massachusetts.  During  the  World 
War  he  was  an  ensign  and  a  pilot 
in    the    Naval    Reserve  Flying 
Corps,  having  served  overseas.  He 
is  married  and  has  three  children. 

Engineering  Post 

Mr.  Smeby  fills  a  place  not  ac-jfa 
tively  occupied  since  the  reorgani- 
zation of  the  NAB  and  President 
Miller's    assumption    of   office    in;  a 
July,    1938.    Engineering   matters  tli 
have  been  handled  by  John  V.  L. 
Hogan,  New  York  consulting  engi- 
neer, and  his  associate,  R.  M.  Will- 
motte. 

A  graduate  of  the  University  of 
Minnesota  in  1928,  Mr.  Smeby  is  a 
former  radio  amateur  and  is  widely' 
known  in  mid-western  engineering' 
circles.  He  is  former  chief  engineer  ^ 
of  WDGY,  WRHM  (now  WTCN)v 
and  KSTP,  all  in  Minneapolis-St. 
Paul.  In  1935  he  left  KSTP  to  be- 
come technical  supervisor  for  King-  , 
Trendle  Broadcasting  Co.  in  tech-  ^ 
nical   charge   of  WXYZ,  Detroit,'!'' 
WOOD-WASH,  Grand  Rapids,  and 
the    Michigan   network.    In  May, 
1939,  Mr.  Smeby  joined  Interna- 
tional Telephone  &  Telegraph  Co., 
and  was  assigned  to  Puerto  Rico  to  j^te 
renovate  its  station  WKAQ  at  San 
Juan,  install  a  coastal-harbor  ra- 
diotelephone system  and  develop  a 
police  radio  system  for  the  Island. 
He  leaves  this  post  to  join  NAB. 

Xmas  Tree  Lights 

RAYLITE    TRADING   Co.,  New' 
York  (Christmas  tree  lights),  has* 
started  daily  one-minute  announce-! 
ments   on   WSB    WMAQ  WCKY 
WTAM  KRLD  WJR  KMBC  WTMJ 
KSTP  KMOX  WTAQ.  The  cam-f, 
paign    closes    Dec.    23.  Cramer- 
Krasselt  Co.,  Milwaukee,  handles | 
the  account. 
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America  Meets  the  Champion  Via  Discs 


r'W  "THEN  the  Studebaker 
%  ^/  Corp.,  South  Bend,  Ind., 
W  concluded  its  five-month 
campaign  Nov.  10  of 
hrice-weekly  quarter-hour  WBS 
ii-anscriptions  on  77  stations,  10 
^ears  of  Studebaker  radio  advertis- 
Ibg  were  celebrated  at  14  sectional 
Iheetings  of  dealers  and  distribu- 
Jors.  High  was  the  praise  for  radio 
Ldvertising  when  it  was  announced 
•:}iat  during  the  last  10  days  of  Oc- 

Eber  the  Studebaker  dealers  had 
Id  4,000  units,  the  biggest  similar 
jales  period  since  1929. 
The  transcribed  program  reached 
national  Crossley  rating  of  11.4, 
iccording  to  N.  J.   (Bert)  Cava- 
agh,  radio  director  of  Roche,  Wil- 
|.ams  &  Cunnyngham,  Chicago 
igency  placing  the  account.  "No 
mall  part  of  that  high  rating  is 
[Oie  to  the  bang-up  merchandising 
ooperation  given  by  the  77  stations 
uring  the  campaign,"  Mr.  Cava- 
agh  told  Broadcasting. 
"Before  the  campaign  went  on 
he  air  I  dropped  a  letter  to  each 
;tation  in  which  I  offered  five  sug- 
gestions for  merchandising  our  ra- 
|io  program.  We  asked  the  station 
managers  to  call   on  their  local 
litudebaker  dealers  and  invite  them 
)D  the  studios  for  an  audition  of 
jhe  new  transcriptions.  We  sug- 
i'ested  that  some  of  the  dealers' 
■iriends  and  business  associates  be 
spvited. 

Station  Cooperation 

"One  difficulty  is  that  dealers  and 
Jfistributors  don't  know  much  about 
he  tie-ins  and  merchandising  pro- 
Jjiotion  made  available  to  them  by 
'he  stations.  It's  a  strange  business 
D  them.  We've  learned  that  thou- 
iands  of  radio  listeners  ask  our 
ealers  all  sorts  of  questions  about 
ur  radio  programs,  and  we  made 
his  suggestion  to  help  the  dealers 
•et  first  hand  knowledge  of  how  a 
radio  station  operates,"  he  ex- 
■lained.  . 

"Then  we  suggested  that  station 
aanagers  cooperate  with  our  deal- 
f  rs  in  getting  publicity  in  the  auto- 
nobile  columns  and  radio  columns 
f  the  local  papers.  We  asked  that 
ur  program  be  included  in  pro- 
•rams-to-come  announcements  on 
ihe  air.  Another  suggestion  con- 
(erned  cooperation  with  radio  edi- 


VlL  were  delighted  when  Stude- 
laker  Corp.  held  its  fall  dealer 
neetings  in  mid-November  and 
;hecked  results  of  its  big  disc  cam- 
iiaign.  George  D.  Keller,  sales  vice- 
iresident  of  Studebaker,  rose  from 
he  Chicago  banquet  to  congratu- 
ate  N.  J.  Cavanaugh,  time  buyer 
if  Roche,  Williams  &  Ctinnyng- 
lam,  agency  handling  the  account. 


Studebaker  Sets  Record  for  Decade  as 
Stations  Aid  By  Merchandising 


By    PAUL  BRINES 


tors  of  newspapers  and  the  regular 
listing  of  our  program.  I'm  glad  to 
put  on  the  record  that  every  one 
of  the  77  stations  we  used  came 
through  with  extraordinary  mer- 
chandising cooperation." 

When  asked  which  stations  did 
outstanding  merchandising  jobs, 
the  jovial  Mr.  Cavanagh  covered 
his  desk  with  stacks  of  evidence 
sent  him  by  the  stations.  In  addi- 
tion to  a  big  volume  of  publicity 
through  the  usual  channels  of  news- 
paper radio  columns,  free  plugs  on 
the  air  and  promotion  through  paid 
advertising  space  run  by  the  sta- 
tions, the  Studebaker  Champioyi 
program  resulted  in  a  greater  va- 
riety of  local  dealer  tie-ins.  Novel 
merchandising  stunts  resulted  from 
the  campaign. 

WQAM,  Miami,  sent  its  public 
events  announcer  on  a  tour  of  the 


crowds,  KOY  announced  the  pro- 
gram on  a  big  electric  sign  back  of 
the  score  board  in  the  ball  park. 
Among  other  stations  that  did  out- 
standing merchandising  jobs  were 
WSYR,  Syracuse;  WMC,  Memphis; 
WCAE,  Pittsburgh;  WHO,  Des 
Moines;  WMAQ,  Chicago;  WTAG, 
Worcester;  KFSD,  San  Diego; 
WCCO,  Minneapolis,  according  to 
Mr.  Cavanagh. 

"Beyond  the  show's  high  rating 
that  resulted  in  part  from  this  pro- 
motion the  merchandising  coopera- 
tion of  the  stations  did  a  great  deal 
in  helping  our  dealers  and  distribu- 
tors understand  radio  advertising," 
Mr.  Cavanagh  said.  When  our  deal- 
ers first  heard  about  our  campaign 
some  of  them  wanted  to  know  why 
we  didn't  get  a  show  like  Charlie 
McCarthy.  They  didn't  understand 
the  operation  of  radio,  talent  costs. 


WHEN  the  sponsor  and  the  agency  and  77  stations  are  happy 
all  at  the  same  time,  the  phenomenon  demands  trade  recogni- 
tion. That's  what  happened  when  Studebaker,  recalling  suc- 
cesses of  past  years,  staged  a  five-month  radio  drive.  The  cam- 
paign cuhninated  in  November  with  a  10-year  record,  with  much 
of  the  credit  going  to  the  cooperative  tactics  of  the  77  stations 
that  carried  the  transcribed  series.  During  the  campaign  many 
million  listeners  learned  about  Studebaker  cars  and  many  Stude- 
baker dealers  learned  about  radio  and  its  methods.  All  in  all  it 
was  a  profitable  campaign  for  Studebaker,  for  the  dealers,  for 
the  stations,  as  well  as  for  the  public  on  the  listening  end. 


business  district  in  a  new  Stude- 
baker Champion  and  broadcast  the 
"play-by-play"  enthusiasm  for  the 
car.  Announcement  strips  were 
put  on  the  bumpers  of  Miami  taxi- 
cabs  by  WQAM  as  a  part  of  the 
program  promotion.  A  parade  of 
Champions  through  the  streets  of 
Utica,  N.  Y.,  with  police  escort, 
banners  and  music  was  arranged  by 
WIBX  and  aired  shortwave,  picked 
up  and  rebroadcast.  In  Richmond, 
Va.,  WMBG  staged  a  man-on-the- 
street  program  from  strategic 
points  where  Champions  were 
parked  and  aired  recorded  inter- 
views with  Studebaker  purchasers. 
WKY,  Oklahoma  City,  broadcast  a 
Studebaker  test  run  as  their  mobile 
unit  kept  pace. 

Learned  About  Radio 

WBNS,  Columbus,  O.,  arranged 
for  Studebaker  cars  to  be  used  ex- 
clusively in  the  opening  baseball 
parade.  At  KMBC,  Kansas  City,  the 
Studebaker  distributor  was  inter- 
viewed during  a  quarter-hour  pro- 
gram. Movie  trailers  in  10  neigh- 
borhood theatres  were  used  by 
WFBR,  Baltimore,  to  plug  the 
Champion  program.  WOW,  Omaha, 
held  a  luncheon  and  program  at 
which  the  new  Champion  transcrip- 
tions were  auditioned  for  Stude- 
baker dealers.  In  Phoenix,  Ariz., 
where  Softball  games  draw  large 


time  and  production  costs. 

"At  our  recent  sectional  meetings 
the  dealers  were  eager  to  know 
more  about  radio  advertising.  Many 
of  them  were  so  impressed  by  the 
Champion  transcriptions  that  they 
may  sponsor  them  locally  on  a  num- 
ber of  stations,"  he  added.  "The 
thing  that  seemed  to  impress  the 
dealers  most  of  all  was  the  large 
number  of  radio  listeners  that  spoke 
well  of  our  program  when  they 
came  to  look  at  and  buy  new  Stude- 
baker Champions,"  he  concluded. 

A  feature  of  the  quarter-hour 
nighttime  transcriptions  that  cre- 
ated much  interest  among  radio 
men  and  radio  listeners  was  the 
series  of  employe  interviews.  The 
interviews  flowed  into  the  commer- 
cials and  were  dramatic  because  of 
their  sincerity.  The  "actors"  used 
for  the  interviews  were  bona  fide 
workers  from  the  Studebaker  fac- 
tory in  South  Bend  and  not  profes- 
sional radio  actors.  Because  the 
craftsmen  were  simply  telling  how 
they  felt  about  their  associations 
with  Studebaker,  the  interviews 
were  convincing.  They  made  listen- 
ers believe  in  the  Champions. 

But  radio  advertising  by  the 
Studebaker  Corp.  did  not  begin 
with  its  recent  transcription  series 
featuring  the  music  of  Richard 
Himber.  It  began  on  Feb.  3,  1929. 
At  that  time  Atwater-Kent  aired  a 


Sunday  evening  show  of  classical 
and  semi  -  classical  music.  And 
Studebaker,  working  through  the 
president  of  its  agency,  J.  P.  Roche, 
decided  to  do  a  very  revolutionary 
and  daring  thing.  They  decided  to 
put  a  Sunday  night  program  of 
popular  music  on  35  NBC-Red  sta- 
tions just  following  the  Atwater- 
Kent  Hour.  It  was  the  first  com- 
mercial musical  show  to  originate 
in  Chicago  and  NBC  officials  were 
skeptical  of  listener-reaction  to 
popular  music  on  Sunday  night. 
Aired  from  the  old  NBC  studios  at 
180  N.  Michigan  Ave.,  the  program 
clicked  from  the  start. 

Under  the  baton  of  Harold 
Stokes,  now  musical  director  of 
WGN,  Chicago,  the  30-piece  orches- 
tra of  Jean  Goldkette  opened  with 
a  "Charleston"  that  February 
night.  Sen  Kaney  announced  the 
show  and  production  was  handled 
by  Don  Bernard,  present  producer 
of  Benny  Goodman's  program  for 
Camel  cigarettes.  The  show  was 
quickly  established  because  of  a 
trick  devised  by  Mr.  Roche.  His 
idea  was  to  take  a  good  dance  num- 
ber and  use  it  as  a  theme  song  for 
each  show,  plus  a  five-minute  semi- 
symphonic  arrangement  and  a  fair- 
ly robust  plug.  Within  a  short  time, 
band  leaders  all  over  the  country 
were  tuning  in  the  Champions  pro- 
gram to  find  out  what  number  was 
the  hit  of  the  week.  Selections 
which  owe  a  great  deal  of  their 
popularity  to  plugs  given  on  the 
Studebaker  show  include  "Star- 
dust", "I'll  See  You  Again"  and 
"Body  and  Soul". 

The  Himber  Regime 

As  the  show  progressed,  addi- 
tions were  made.  Quin  Ryan, 
now  manager  of  WGN,  did  a 
staccato  ringside  scene  from  the 
race  track  where  Studebakers 
were  whirling  to  new  records.  (An 
agency  man  stuck  a  piece  of  paper 
in  an  electric  fan  to  obtain  the 
speedway  effects,  so  young  was  the 
noise  department.)  And  by  Novem- 
ber, 1929,  the  Champion  pi-ogram 
ranked  fourth  in  popularity  among 
half-hour  evening  shows.  (The  rat- 
ings were  decided  by  NBC  through 
questionnaire  of  30,000  motorists.) 

In  November,  1933,  when  Stude- 
baker was  ready  to  px"oject  a  new 
line  of  cars,  the  agency  devised  a 
new  program  format.  A  quarter- 
hour  nighttime  show  featuring  a 
different  star  each  night  for  five 
evenings  of  the  week,  then  putting 
all  the  stars  thus  featured  into  a 
full  hour  show,  took  the  air.  Talent 
used  in  this  coast-to-coast  series  in- 
cluded such  names  as  Jacques 
Renard,  William  Daly's  orchestra, 
Vincent  Lopez,  Kate  Smith,  Bing 
Crosby,  George  Gershwin,  Ruth 
Etting,  Harry  Richman,  Helen 
Morgan,  Ethel  Barrymore. 

The  Richard  Himber  era  with 
Studebaker  started  in  1934.  Known 
as  Richard  Himber  &  His  Stude- 
baker Champions,  the  half-hour 
program  was  announced  by  Ted 
Pearson,  with  David  Ross  handling 
the  commercials.  Stuart  Allen  was 
a  featured  singer.  The  series  won 
(Continued  on  Page  57) 
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Copyright  Clearance  by  the  Networks 


Craiiey  Sees  Misleading 
Impression  From 
Headline 

Editor's  Note:  We  publish  here- 
with a  detailed  letter  from  Ed 
Craney,  oivner  of  KGIR.  Butte, 
and  manager  of  the  Z-Bar  Net- 
icork  in  Montana,  a  vigorous  ad- 
vocate of  revision  of  cu  r  r  e  n  t 
ASCAP  contracts  with  the  indus- 
try for  music  performance.  Recog- 
nized as  spokesman  for  a  substan- 
tial group  of  hroadcasters,  Mr. 
Craney's  observations  are  pub- 
lished in  accordance  with  Broad- 
casting's policy  of  presenting  all 
sides  of  controversial  issues: 

Editor  Broadcasting  : 

I  have  a  copy  of  Broadcasting 
for  Nov.  15  and  am  rather  sur- 
prised at  the  first  article,  which  you 
titled  "Networks  Endorse  Clear- 
ance at  Source".  When  I  read  the 
headline,  I  naturally,  as  any  broad- 
caster would  be,  was  very  much  in- 
terested. When  I  read  the  article 
I  was  as  disappointed  as  any  broad- 
caster who  has  followed  the  copy- 
right development  could  possibly 
be. 

I  believe  you  should  correct  the 
impression  your  headline  may  have 
left  with  any  broadcaster  who  read 
only  that  headline  and  not  the  en- 
tire article.  The  so-called  "Net- 
work's Copyright  Clearance  Com- 
mitment" is  nothing  more  or  less 
than  what  they  have  said  in  com- 
mittee meetings  in  the  past.  It  is 
like  a  fellow  getting  out  on  the 
street  corner  in  Butte  and  saying, 
"Come  on  folks,  step  right  tip,  I'll 
take  all  of  you  to  Washington, 
D.  C,  with  me  (providing  I  can 
continue  to  fool  the  railroad  by 
making  them  think  I  am  under  12 
and  can  continue  to  go  for  half 
fare,  and  they  only  demand  the 
same  single  half-fare  ticket  for  the 
bunch  of  us) ."  Your  heading  should 
have  been:  "Networks  Again  Ask 
Affiliate  and  Independent  Non-Net- 
work Stations  to  Continue  to  Bear 
Industry  Copyright  Burden." 

Now  in  Operation? 

About  clearance  and  i^ayment  of 
copyrights  at  the  source — I  wonder 
if  we  do  not  already  have  such  a 
system  in  operation?  We  here  in 
Montana  are  certain  of  it.  Without 
going  into  a  discussion  of  our  situ- 
ation in  Montana  I  would  like  to 
call  your  attention  to  a  letter  that 
ASCAP  addressed  to  both  NBC  and 
Columbia  and  the  answers  from 
these  networks  to  ASCAP. 
ASCAP's  letter  stated : 

This  is  to  formally  advise  yoii  that 
the  American  Society  has  found  it 
necessary  to  cancel  the  licenses  of  the 
Montana  radio  broadcasting  stations. 

The  performance  of  music  from  the 
repertoire  of  the  Society  over  these 
stations  will  therefore  be  an  infringe- 
ment of  copyright. 

We  hereby  advise  you  that  you  may 
no  longer  supply  programs  containing 
our  mu.sic  to  these  stations. 

I  do  not  have  NBC's  answer  to 
ASCAP,  but  they  informed  me  as 
follows : 

I  am  enclosing  hercwilli  cojiy  of  a 
letter  dated  June  2?,(]  from  ASCAP 
which  was  received  by  uk  on  the  20th. 
For  your  information,  we  liave  written 
ASCAP  advising  tliem  that   we  can- 


not recognize  the  validity  of  the  posi- 
tion which  they  took  in  the  last  sen- 
tence of  their  letter  in  light  of  the 
terms  of  the  agreements  between 
ASCAP  and  NBC. 

In  the  case  of  Columbia,  their 
answer  to  ASCAP  follows: 

We  acknowledge  receipt  of  your  let- 
ter of  .June  23,  1939,  stating  that  you 
have  found  it  necessary  to  cancel  the 
licenses  of  the  Montana  radio  broad- 
casting stations  and  purporting  to  ad- 
vise us  that  we  may  no  longer  supply 
programs  containing  music  licensed 
by  your  organization  to  Montana  ra- 
dio broadcasting  stations. 

We  hereby  call  your  attention  to 
paragraph  4  of  the  agreement  between 
yourselves  and  Atlantic  Broadcasting 
Corp.,  dated  Aug.  31.  1932,  as  modi- 
fied, renewed  and  assigned  to  Colum- 
bia Broadcasting  System  Inc.  This 
paragraph  provides  among  other 
things  "that  so  long  as  licensee  here- 
under shall  fully  perform  each  and 
all  of  its  obligations  hereunder  Co- 
lumbia Broadcasting  System  Inc.  may 
continue  to  carry  on  its  business  of 
maintaining  and  operating  a  radio 
liroadcastmg  chain  or  network  and  may 
do  and  cause  to  be  done  any  and  all 
things  necessary  or  proper  in  the  con- 
duct of  such  business  .  .  .'" 

In  view  of  this  provision  of  our  con- 
tract we  do  not  recognize  the  validity 
of  the  advice  contained  in  the  last 
paragraph  of  your  letter. 

Contract  Provisions 

These  contracts  between  ASCAP 
and  the  networks  are  something 
the  average  broadcaster  knows 
nothing  about.  Read  the  quotation 
from  the  contract  between  ASCAP 
&  Columbia  again,  read  the  NBC 
letter.  Without  a  doubt  the  con- 
tract permits  the  networks  to  sup- 
ply programs  to  their  affiliates  and 
absolves  them  of  any  liability  to 
ASCAP — this  is  clearance  at  the 
source.  In  regards  to  the  above  I 
would  like  to  quote  from  the  De- 
fendant's Brief  in  Resistance  of 
Jurisdiction  in  Equity  No.  606 — 
District  Court  of  the  United  States 
for  the  Western  District  of  Wasli- 
ington  Southern  Division : 

We  cannot  draw  any  other  con- 
clusion  from   the   <'\ideiii-c   iliaii  that 


the  NBC  and  Columbia  networks  hold 
licenses  with  ASCAP  which  cover  all 
network  programs  going  out  from 
the  affiliated  stations.  If  NBC  and 
Columbia  hold  such  licenses,  then  it  is 
not  necessary  for  the  affiliated  sta- 
tion to  hold  a  license  for  those  pro- 
grams. And  any  sums  specified  in  the 
license  contracts  of  the  affiliated  sta- 
tions cannot  be  taken  into  considera- 
tion in  figuring  the  $3,000.  for  already 
they  have  been  paid  at  the  source. 

Paragraphs  three  and  four  of  the 
network  license  contracts  (Ex.  AA 
6-7-8,  St.  pp.  633-636)  must  be  read 
together.  They  read  : 

3.  Nothing  herein  contained  shall  be 
construed  as  authorizing  Licensee  to 
grant  to  others  any  right  to  reproduce 
or  perform  publicly  for  profit  by  any 
means,  method  or  process  whatsoever, 
any  of  the  musical  compositions  com- 
ing within  the  purview  of  the  within 
license  performed  pursuant  hereto, 
or  as  authorizing  any  receiver  of  any 
such  broadcast  rendition  of  any  of  the 
said  compositions  to  publicly  perform 
or  reproduce  the  same  for  profit  by 
any  means,  method  or  process  what- 
soever. 

4.  Society  acknowledges  its  under- 
standing that  the  radio  station  known 
as  WABC  is  part  of  the  radio  chain 
or  network  of  the  Columbia  Broadcast- 
ing System  Inc.,  and  that  while  many 
of  the  progi-ams  broadcast  for  such 
chain  or  network  originate  at  said 
station,  many  other  of  the  network 
programs  are  originated  at  other  sta- 
tions. Society  agrees,  and  it  is  a  con- 
dition of  this  Memorandum  of  Agree- 
ment, that  so  long  as  Licensee  here- 
under shall  fully  perform  each  and 
all  of  its  obligations  hereunder,  Co- 
lumbia Broadcasting  System  Inc..  may 
continue  to  carry  on  its  business  of 
maintaining  and  operating  a  radio 
broadcasting  ciiain  or  network  and 
may  do  and  cause  to  be  done  any  and 
all  things  necessary  or  proper  in  the 
conduct  of  such  business  without  the 
payment  of  any  license  or  other  fee  to 
Society. 

Chain  Programs 

Both  parties  to  the  contracts 
knew  when  they  entered  into  them 
that  NBC  and  Columbia  were  put- 
ting out  chain  broadcasts.  Tnere 
can  be  no  escape  from  that,  even 
if  the  contracts  were  silent  on  the 
subject.  The  contracts  would  be 
meaningless  if  a  network  program 
(Continued  on  Page  6J,) 


J.  P.  SPANG,  president  of  Gillette  Safety  Razor  Co.  (pen  in  hand),  signs 
a  contract  with  Bert  Lebhar  Jr.,  sales  director  of  WHN,  New  York,  to 
sponsor  Lebhar's  broadcasts  of  all  48  home  games  of  the  National  Hockey 
League  at  Madison  Square  Garden  this  winter.  Watching  the  signing, 
which  was  preceded  by  a  special  broadcast  on  WHN,  are  Lester  Patrick, 
manager  of  the  New  York  Americans;  Dick  Fishell,  WHN  sportcaster, 
and  R:ed  Dutton,  manager  of  the  New  York  Americans. 


Copyright  Boost 
Asked  in  Canada 

Society  Would  Raise  Rate  to 
Nearly  Double  Present  Fee 

By  JAMES  MONTAGNES 
A  FEE  of  14  cents  per  set  for  the 
1,223,502  receiving  sets  licensed  in 
Canada  on  March  31,  1939,  nearly- 
double  the  present  figure,  is  asked 
by  the  Canadian  Performing  Rights 
Society  (Canadian  ASCAP) ,  in  its 
annual  schedule  now  up  for  consid- 
eration by  the  Department  of  the 
Secretary  of  State  at  Ottawa. 
CPRS  asks  that  this  amount,  $171,- 
290.28,  be  paid  by  the  broadcasters 
for  the  use  of  its  repertoire  in 
1940,  according  to  a  schedule  set  up 
in  the  official  Canada  Gazette  issued 
in  November.  In  addition  CPRS 
asks  broadcasters  to  pay  $7  for 
each  of  2,400  receivers  used  com- 
mercially, as  in  hotels,  restaurants, 
etc.  which  means  another  $16,800, 
or  a  total  from  the  industry  of 
$188,090.28. 

In  1935  the  Copyright  Appeal 
Board  of  the  Department  of  the 
Secretary  of  State  decided  the  8 
cent  figure  was  a  fair  fee.  Last 
year  CPRS  endeavored  to  increase 
it  to  14  cents  per  set,  but  was  unsuc- 
cessful. In  1939  broadcasters  paid 
$88,336.43  to  CPRS  for  music  on 
the  8  cents  per  licensed  receiver 
fee.  If  CPRS  is  successful  this 
year,  broadcasters  will  pay  almost 
$100,000  more. 

Appeal  Likely 

Canadian  broadcasters  had  un- 
til Nov.  30  to  appeal  from  the  pi'o- 
posed  1940  schedule.  They  do  not 
feel  the  new  fee  will  be  approved 
by  the  Copyright  Appeal  Board, 
basing  their  contention  on  the  un- 
derstanding last  year  that  the  basic 
rate  of  8  cents  would  apply  this 
year  also,  but  be  definitely  revised 
for  the  year  1941.  Broadcasters 
will  be  represented  at  the  Board 
meeting  at  Ottawa  early  in  Decem- 
ber by  the  Canadian  Broadcasting 
Corp.  and  the  Canadian  Assn.  of 
Broadcasters,  which  work  closely 
together  on  the  copyright  situation. 

Last  year  CPRS  asked  for 
$36,370,  or  $10  for  each  commer- 
cially used  receiver.  This  amount 
was  reduced  to  $17,000  by  the  CPRS 
during  the  Board  hearing,  and  was 
brought  down  by  the  Board  to 
$1,000.  The  broadcasters  feel  that 
if  they  are  to  pay  a  fee  for  com- 
mercially used  receivers,  they 
should  also  have  the  right  to  tell 
the  user  what  stations  to  tune  in. 

This  year  the  rate  is  set  at  $7, 
"which  is  based  upon  the  fee  of  $10 
fixed  by  the  Board  for  such  user  in 
the  years  1937  and  1938,  less  $3, 
being  the  saveable  cost  to  the  So- 
ciety of  selling  such  licenses  indi- 
vidually," the  CPRS  says  in  its 
statement  in  the  Canada  Gazette. 
Based  on  last  year's  Board  ruling, 
it  is  not  likely  that  broadcasters 
will  have  to  pay  the  entire  $16,800 
asked  by  CPRS  for  commercially 
used  receivers.  The  CPRS,  how- 
ever, contends  in  its  brief,  that  the 
Board  reconsider  last  year's  de- 
cision. 

Broadcasters  hope  the  Board  will 
not  increase  fees  this  year  because 
most  of  the  money  collected  is  un- 
derstood to  go  out  of  Canada,  and 
the  Canadian  Government  has  set 
up  a  foreign  exchange  control.  They 
will  also  point  out  that  there  is  less 
music  used  by  broadcasters  now 
than  some  years  ago,  the  percent- 
age having  come  down  from  63%  in 
1935  to  58%  today. 
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*^Yes — he^s  our  line 
and  hack-field,  hothy* 

#  Eons  ago  when  the  world  was  young  and 
beautiful,  alack — i.e.  when  we  were  in  High  School 
— we  had  a  player  on  our  football  team  who  was 
six  feet  seven  inches  tall  and  who  weighed  full 
nineteen  stone  (266  pounds  to  you!).  .  .  .  True, 
there  were  also  ten  other  men  on  the  team.  But 
as  you  can  easily  imagine,  we  really  didn't  need 
them! 


As  a  result,  we've  always  retained  the  conviction, 
since  then,  that  nothing  can  take  the  place  of  size 
and  power. 

Today,  we  have  ample  proof  that  nothing  can  take 
the  place  of  size  and  power  in  radio,  too.  Here  in 
Iowa,  WHO  has  eleven  commercial-station  com- 
petitors. .  .  .  WHO,  operating  on  50,000  watts, 
has  nearly  eight  times  the  nighttime  power  of  all 
these  other  eleven  stations  combined.  And  WHO 
regularly  pulls  mail  during  winter  months  from 
every  one  of  the  48  States  in  the  Union — from 
Canada,  Mexico  and  Cuba  —  from  millions  of 
families  who  would  never  have  heard  of  us,  except 
for  our  size  and  power! 

Wouldn't  you  like  to  have  WHO  on  your  team? 
The  cost  is  little  more  than  one-fourth  the  price  of 
the  eleven  other  stations  in  Iowa.  We'd  be  very 
pleased  to  send  you  the  rest  of  the  facts. 

WHO^ 

-p  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 
J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.,  National  Representatives 


Bulova  to  Start  New  Network 
On  East  Coast  Early  in  1940 

Legal  Obstacles  Out  of  Way,  Work  Begins  on 
Installation   of  Fulltime  WOV,  New  York 


INAUGURATION  of  American 
Broadcasting  Co.,  a  regional  net- 
work stretching  from  Philadelphia 
to  Boston  and  keyed  by  a  new  full- 
time  5,000-watt  outlet  in  New 
York,  is  planned  early  next  year 
under  the  banner  of  Arde  Bulova, 
millionnaire  watch  manufacturer 
and  broadcaster. 

With  all  legal  hurdles  cleared, 
the  Bulova  organization  already 
has  begun  installation  of  the  new 
WOV,  in  New  York,  through  con- 
solidation of  WPG,  Atlantic  City, 
and  WBIL,  time-sharing  stations 
on  the  1100  kc.  channel.  Already 
the  principal  owner  of  the  other 
five  stations,  the  network  will  be 
the  first  wholly-owned  chain,  even 
of  a  regional  nature,  to  function  in 
this  country.  In  addition  to  the 
fulltime  WOV,  stations  in  the 
network  will  be  WPEN,  Philadel- 
phia, WNBC,  New  Britain,  WELI, 
New  Haven,  and  WCOP,  Boston. 
All  but  the  Boston  station  are  full- 
time  outlets. 

Realizing  the  ambition  of  Mr. 
Bulova  to  have  his  own  network, 
it  was  stated  by  his  radio  execu- 
tive, Harold  A.  Lafount,  former 
member  of  the  Radio  Commission, 
that  the  project  does  not  encom- 
pass a  nationwide  chain.  It  will  be 
a  "center  of  population"  operation 
along  the  Eastern  Seaboard,  he 
pointed  out. 

Lafount  to  Be  Head 

American  Broadcasting  Co., 
which  already  has  been  incorpor- 
ated and  is  expected  to  be  the  per- 
manent name  of  the  network,  orig- 
inally was  launched  by  Mr.  Bulova 
and  George  B.  Storer,  prominent 
Deti'oit  industrialist  and  broad- 
caster, about  five  years  ago  as  a 
new  network  venture.  It  was  ter- 
minated, however,  with  the  turn- 
ing back  of  a  lease  for  WMCA 
held  by  these  industrialists. 

While  details  have  not  been 
worked  out,  it  is  expected  Mr.  La- 
fount will  be  the  directing  head  of 
ABC.  The  starting  date,  under 
present  plans,  will  be  not  later  than 
Feb.  1.  Whereas  Mr.  Bulova's  ac- 
quisition of  WPG,  municipally- 
owned  Atlantic  City  station,  for 
$275,000  had  been  vigorously 
fought  by  stations  in  New  York,  no 
petitions  for  rehearing  were  filed 
with  the  FCC  and  the  20-day  pro- 
test period  for  appellate  action 
expired  Nov.  22  without  interven- 
tions of  any  character,  and  the 
FCC's  action  authorizing  the  new 
fulltime  station  in  New  York  be- 
came final  as  of  that  date. 

Mr.  Bulova,  it  is  estimated,  has 
spent  approximately  $1,000,000 
during  the  last  three  years  in  ac- 
quiring the  fulltime  New  York  sta- 
tion. His  petition  to  the  FCC  for 
retention  of  the  call  letters  WOV 
was  granted  Nov.  27. 

In  addition  to  paying  $275,000 
for  the  Atlantic  City  station,  op- 
erating five-sevenths  time  on  the 
1100  kc.  channel,  he  had  previously 
spent  a  like  amount  for  the  former 
WLWL  (now  WBIL)  which  he  pur- 


chased in  1937  from  the  PauHst 
Fathers.  Another  $300,000  was  ex- 
pended for  WOV  in  1937,  purchased 
from  the  late  John  Iraci.  This  sta- 
tion, operating  limited  time  on  the 
1130  kc.  clear  channel,  will  be  de- 
leted entirely  when  the  new  sta- 
tion begins  operation,  since  it  is 
only  30  kilocycles  removed  from 
the  full-time  frequency  and  under 
technical  requirements  a  50  kilo- 
cycle clearance  is  necessary  in  the 
same  geographical  area. 

All  told,  it  is  estimated  Mr.  Bulo- 
va has  invested  upwards  of  $2,000,- 
000  in  radio  in  the  last  half-dozen 
years.  In  addition  to  his  ownership 
interest  in  the  stations  to  form  the 
ABC  chain,  he  also  has  a  50% 
financial  interest  in  WNEW,  New 
York,  and  WORL,  Boston. 

On  Duplicated  Clear 

The  present  transmitter  site  of 
WBIL,  in  the  New  Jersey  flats  near 
Kearney,  will  be  used  for  the  new 
5,000-watt  station.  To  be  in  the 
Class  I-B,  or  duplicated  clear  chan- 
nel category,  the  station  will  op- 
erate simultaneously  with  KWKH, 
50,000-watt  outlet  at  Shreveport. 
It  is  anticipated  that  additional 
power  may  be  sought  later.  WPG 
is  expected  to  discontinue  opera- 
tion at  the  end  of  the  year  to  make 
way  for  the  new  outlet  in  New 
York. 

The  Greater  New  York  Broad- 
casting Co.,  Bulova  corporation, 
which  holds  the  consti'uction  per- 
mit for  the  new  station,  has  been 
capitalized  at  $900,000,  resulting 
from  the  merger  of  WPG,  WBIL 
and  WOV.  To  make  up  this  capi- 
talization, Mr.  Bulova  supplies  the 
$275,000  for  purchase  of  WPG,  his 
entire  interest  in  WBIL  and  WOV, 
representing  purchase  prices  of 
$275,000,  and  $300,000  respectively, 
and  $50,000  in  cash. 


POPULAR  Peggy  Stone,  of  Inter- 
national Radio  Sales,  making  a  va- 
cation tour  of  the  South,  is  here 
seen  with  W.  E.  Bray,  manager  of 
WAIM,  Anderson,  S.  C,  on  the 
campus  of  Anderson  College,  di- 
rectly facing  the  station.  From 
Anderson  Miss  Stone  went  to  St. 
Petersburg,  Fla.,  to  visit  WSUN, 
which  her  firm  represents. 

WLW  STVDY  COVERS 
ADDITIONAL  CITIES 

A  SURVEY  for  WLW,  Cincinnati, 
covering  five  additional  trade  cen- 
ters has  been  completed  by  Ross 
Federal  Research  Corp.  Cities  cov- 
ered are  Terre  Haute,  Richmond 
and  Bloomington,  Indiana;  Mans- 
field and  Lancaster,  Ohio.  During 
the  survey  week,  Oct.  22-28,  12,092 
calls  were  made  by  the  surveyors. 
Tabulations  cover  six  stations  in 
Terre  Haute,  four  in  Richmond, 
six  in  Mansfield,  four  in  Lancaster 
and  six  in  Bloomington. 

The  new  data  supplement  an 
original  survey  of  13  metropolitan 
areas  and  a  second  survey  of  seven 
markets,  with  259,299  calls  being 
made  in  the  two  studies. 

Factual  analyses  of  listening  au- 
diences in  the  20  markets  covered 
by  the  first  two  coincidental  sur- 
veys have  just  been  published  by 
WLW.  Both  studies  covered  only 
city  limits  of  the  cities,  without 
taking  into  account  the  rural  areas, 
where  WLW  claims  dominant  cov- 
erage. In  its  data  the  station  shows 
detailed  cost  and  comparisons 
along  with  information  on  listening 
audiences,  as  computed  from  the 
survey  results. 


RADIO  SELLS  LUXURV  ITEMS 

Oriental  Russ  Moved  on  Morning  Program  by 
 Department  Store  in  Syracuse  


RADIO'S  ability  to  sell  luxury 
items — such  as  Oriental  rugs  at 
prices  ranging  from  $175  upward 
— is  attested  by  Col.  Charles  W. 
Jacobson,  head  of  the  Oriental  rug 
department  of  Dey  Bros.  Dept. 
Store,  Syracuse,  who  for  the  last 
year  has  plugged  his  wares  on  a 
morning  program  on  WFBL,  Syra- 
cuse. Relating  how  a  year  ago  he 
had  chosen  radio  to  do  his  selling 
job,  against  the  advice  of  conserva- 
tive counselors,  Col.  Jacobson  de- 
clared : 

"Thanks  to  radio,  our  Oriental 
rug  sales  today  are  60%  higher 
than  they  were  before  we  went  on 
WFBL  a  year  ago.  Equally  im- 
pressive to  me  is  the  200%  gain 
in  business  in  our  rug-cleaning  di- 
vision in  the  same  period.  We  went 
on  WFBL  with  the  firm  conviction 
that  if  we  could  tell  people  the 
many  advantages  in  owning  high 
grade  Orientals,  selling  would  be 
simplified.  That  has  been  the  case. 
Each  day  we  endeavor  to  spend 


95%  of  our  time  telling  folks  about 
what  Oriental  rugs  are,  their  his- 
torical background,  their  artistic 
merits — and  5%  we  devote  to  what 
might  be  considered  'sales  talk'. 

"From  the  very  first  the  results 
have  been  phenomenal.  Because  of 
their  high  educational  factor,  the 
talks  are  welcomed  by  people  who 
can  buy  quality  merchandise.  The 
rest  has  been  easy.  With  their  in- 
terest in  Oriental  rugs  crystallized 
by  the  daily  chats,  listeners  quite 
naturally  come  to  us  when  they 
reach  the  point  of  buying." 


SEP  Local  Spots 

WHENEVER  an  article  or  story 
with  local  interest  for  a  particular 
city  in  the  United  States  appears 
in  the  Saturday  Evening  Post,  the 
magazine  has  recently  been  spon- 
soring 100-word  announcements  on 
the  local  radio  station  in  the  city 
invoved.  BBDO,  New  York,  is 
agency. 


New  Net  Listed 
In  AFRVs  Ruling 

Code  Compliance  Is  Ordered 

For  Transcontinental 

TRANSCONTINENTAL  Broad- 
casting System,  projected  new  El- 
liott Roosevelt  network,  will  have 
to  comply  with  the  Code  of  Fair 
Practice  of  the  American  Federa- 
tion of  Radio  Artists  before  it  can 
engage  any  AFRA  members  to  ap- 
pear on  its  programs,  under  a  new 
ruling  of  the  AFRA  board  which 
forbids  any  member  from  accep- 
ting a  contract  "from  any  network 
system  until  such  system  has  been 
classified  by  the  National  Board  or 
permission  to  accept  such  engage- 
ment and  make  such  contract  has 
been  granted  by  the  National 
Board."  Ruling  also  states  that  the 
code  applies  to  any  new  network 
as  well  as  to  NBC,  CBS  and  MBS. 

Admittedly  designed  to  end  the 
inroads  of  the  American  Guild  of 
Radio  Announcers  &  Producers,  in- 
dependent union,  and  the  American 
Communications  Assn.,  CIO  affili- 
ate, into  AFRA's  field  of  jurisdic- 
tion, is  the  ruling  ordering  AFRA 
members  to  report  immediately 
membership  in  any  infringing  un- 
ion and  to  drop  such  other  mem- 
bership should  the  board  "be  of 
the  opinion  that  dual  membership 
of  any  member  in  AFRA  and  any 
other  union  is  detrimental  to  the  i 
best  interests  of  AFRA." 

Other  recent  board  rulings  in- 
clude: A  rule  prohibiting  members  i 
from  waiving  their  rights  in  na- 
tional or  state  social  security  bene-  I 
fits  and  classifying  themselves  as 
"independent  contractors"  so  their 
employers  are  freed  of  the  necessity 
of  making  social  security  payments ; 
a  rule  that  all  written  contracts 
must  contain  the  unrestricted  pro- 
viso that  they  are  subject  to  all  ■ 
terms  of  the  Code  of  Fair  Practice,  i 
and  a  ruling  that  network  commer-  ' 
cial  programs  originating  in  New 
York,  Chicago,  San  Francisco  or 
Los  Angeles,  but  which  pick  up 
performers  from  other  cities,  must 
pay  the  minimum  national  network 
fees  for  such  performances,  even 
though  lower  rates  are  usual  in  the 
cities  from  which  the  pickup  is 
made. 


Electric  Shaver  Spots 

KNAPP-MONARCH  Co.,  St.  Louis  ' 
(electric  shavers),  has  started 
daily  minute  announcements  on 
WOR  WMAQ  WCAU  KFI  WNAC 
WTAM  KSD  KCMO  WCCO  KOIN 
WSB  WFBM  KLZ  WFAA  WWL. 
The  firm  is  also  using  a  series  of 
15-niinute  programs  on  WOR,  New- 
ark, and  KCMO,  Kansas  City.  The 
campaign  closes  Dec.  21.  Cramer- 
Krasselt  Co.,  Milwaukee,  is  agency. 


Florida  Orange  Spots 

FLORIDA  CITRUS  EXCHANGE, 
Tampa,  on  Dec.  4  will  start  par- 
ticipating sponsorship  of  Alfred 
McCann's  Pure  Food  Hour  on 
WOR,  Newark,  four  times  weekly 
10-10:30  a.m.  in  the  interests  of 
Tree  Ripened  Florigold  Oranges. 
Erwin,  Wasey  &  Co.,  New  York,  is 
the  agency. 

ADVERTISING  Federation  of  Amer- 
ica has  selected  Chicago  for  the  head- 
quarters of  its  1940  convention,  which 
is  scheduled  to  start  June  23.  Chair- 
man of  the  convention  and  program 
details  will  be  announced  early  in 
December. 
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Big  changes  in  your  radio  map  of  Detroit  and  Michigan  .  .  . 
WXYZ  daylight  power  now  upped  from  1,000  to  5,000  watts. 
.  .  .  New  RCA  transmitter  and  Blaw-Knox  antenna  .  .  .  New  and 
greatly  improved  location  .  .  .  Far  wider  and  more  intensive  day 
and  night  coverage  .  .  .  Bigger  audiences  .  .  .  Bigger  Market. 
To  nationally  famous  program  excellence  WXYZ  now  adds  the 
knockout  wallop  of  POWER  .  .  .  What  a  station  .  .  .  What  a 
market  .  .  .  What  a  BUY. 


kiNG-TRENDLE 

BROADCASTinCr  CORPORATIOn 


WXYZ  •  DETROIT 


"^Current  rates  will  apply  on  all  orders  for  station  time  up  to  January  13,  1940. 
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Freedom  of  Radio 
Praised  by  Shouse 

Says  FCC  Is  Eminently  Fair 
In  Regulating  Industry 

DESPITE  WLW's  knockdown  and 
drag-out  battle  with  the  FCC  over 
superpower,  Jaines  D.  Shouse, 
vice-president  of  the  Crosley  Corp. 
in  charge  of  broadcasting,  Nov.  21 
praised  the  regulatory  body  for  its 
fairness  and  sincerity.  He  ad- 
dressed some  500  members  of  the 
Cincinnati  Electrical  Assn.,  coinci- 
dent with  its  launching  of  Radio 
Demonstration  Week. 

Also  addressing  the  session, 
which  adopted  as  its  slogan  "A  Ra- 
dio in  Every  Room",  was  Thomas 
Joyce,  vice-president  and  advertis- 
ing director  of  RCA  Mfg.  Co.,  who 
outlined  the  methods  of  increasing 
sales  and  depicted  development  of 
radio  in  the  American  scene.  He 
predicted  television  and  facsimile 
would  take  their  proper  places  in 
the  American  system  just  as  have 
radio,  the  telephone  and  the  auto- 
mobile. 

More  Than  Its  Share 

Mr.  Shouse  observed,  to  the 
amusement  of  his  audience,  that 
WLW  has  had  "in  some  respects 
more  than  our  share  of  contact" 
with  the  FCC  but  said,  that  while 
the  station's  adherence  to  the  pol- 
icy of  high  power  as  the  best  means 
of  improving  service  to  small  town 
and  rural  people  seemed  currently 
to  be  at  variance  with  the  philoso- 
phy of  the  present  Commission, 
"we  regard  this  divergence  of 
views  as  an  honest  difference  of 
opinion."  He  said  WLW  had  found 
the  Commission  "to  be  eminently 
fair  and  sincerely  attempting  to 
keep  American  broadcasting  pro- 
gressive and  honest  in  its  assump- 
tion of  the  obligation  it  incurs 
while  operating  on  facilities  sup- 
plied to  it  by  the  people  of  this 
country  for  the  use  and  enjoyment 
of  all  Americans." 

Challenging  accusations  by  "dis- 
gruntled critics"  that  radio  is  sub- 
servient to  pressure  from  Wash- 
ington or  Wall  Street  or  any  other 
group,  Mr.  Shouse  said  nothing 
could  be  farther  from  the  truth. 
He  said:  "Broadcasters  have  made 
mistakes,  they  make  mistakes  now, 
and  I  have  no  doubt  but  that  in 
the  future  they  will  make  mistakes, 
but  I  think  it  is  extremely  unlikely 
that  these  mistakes  will  include  at 
any  time  on  the  part  of  any  think- 
ing broadcaster  any  foundation  for 
the  charge  that  broadcasting  as  we 
have  it  in  the  United  States  is  the 
tool  of  any  group,  or  is  influenced 
by  any  power  other  than  the  best 
judgment  and  the  conscientious 
thought  of  the  broadcasters  them- 
selves. 

"The  fundamental  principal  of 
the  American  System  of  broadcast- 
ing is  freedom  of  the  air.  Nobody 
controls  radio  programs,  and  no- 
body censors  them  except  to  con- 
form with  good  taste  and  public 
interest.  The  result  is  that  in  the 
entertainment  and  educational  end 
of  radio  there  is  a  free  and  un- 
trammeled  expression  of  opinion 
and  unlimited  scope  for  ideas." 


PRESS  AND  RADIO  JOIN  HANDS 

For  San  Francisco  Election  as  NBC's  Al  Nelson  Breaks 
 Down  Long  Antagonism  of  Newspapers  


WROK,  Rockford,  111.,  on  Dec.  1 
joins  MBS,  bringing  the  network's 
total  affiliates  to  123  stations.  WROK 
operates  on  1410  ke.  with  100  watts 
day  power  and  500  watts  night  power. 


WHAT  augurs  a  permanent  recon- 
ciliation between  press  and  radio  in 
the  San  Francisco  Bay  region, 
completely  divorced  for  18  months, 
reached  the  nucleus  stage  last 
month  with  at 
least  three  of  the 
metropolitan  dai- 
lies collaborating 
with  the  stations 
on  a  give  -  and- 
take  basis. 

NBC's  Al  Nel- 
son, new  general 
manager  of  KPO- 
KGO,  started  the 
Mr.  Nelson  radio-press  coop- 
erative ball  rolling  when  he  staged 
jointly  with  the  San  Francisco 
Chronicle  a  newspaper-broadcast- 
ing promotion  stunt  in  conjunction 
with  broadcasting  of  election  re- 
turns on  the  "Ham  and  Eggs"  pen- 
sion plan.  The  party  proved  a  fore- 
runner to  other  newspaper-radio 
promotion  stunts. 

The  Oakland  Post  -  Enquirer, 
Hearst  evening  daily,  made  a  deal 
with  practically  every  station  in 
the  Bay  area  in  which  it  obtained 
an  average  of  five  spot  announce- 
ments daily  for  a  week  on  each  sta- 
tion, in  return  for  generous  public- 
ity notices,  program  notes  and  per- 
sonality stories  and  pictures  of  ar- 
tists in  its  pre-Christmas  special 
radio  section  of  Nov.  24. 

Coap  by  Nelson 

The  section  was  heavy  vdth  ad- 
vertising placed  by  set  manufac- 
turers and  distributors  and  con- 
tained many  pages  of  radio  news. 

Mr.  Nelson,  who  amazed  the  San 
Francisco  radio  fraternity  by  ad- 
ministering soothing  syrup  to  the 
embittered  press,  after  negotiating 
the  deal,  said:  "If  we  want  the 
newspapers  to  do  something  for  us, 
we've  got  to  do  something  for 
them."  And  that's  just  what  KPO- 
KGO  did. 

The  new  San  Francisco  manager 
of  the  network  told  Broadcasting 
Nov.  23  that  he  had  made  definite 
cooperative  tie-ups  with  the  Chron- 
icle and  the  News,  an  evening  pa- 
per. The  papers  and  radio  stations 
will  work  hand  in  hand  in  promot- 
ing each  other's  big  features. 

Although  it  was  understood  the 
Call-Bulletin  and  Examiner,  two 
Hearst  papers  in  San  Francisco, 
were  endeavoring  to  get  a  similar 
radio  tieup,  nothing  definite  had 
been  set  at  press  time. 

When  KPO-KGO  and  the  Chron- 
icle announced  their  election  re- 
turns tieup,  it  was  the  first  time 
in  more  than  a  year-and-a-half 
that  the  papers  had  given  radio 
even  as  much  as  a  nod.  For  nine 
consecutive  days  the  KPO-KGO 
election  broadcast  was  page  one 
material  in  the  Chronicle.  The  Sun- 
day following  the  election  there 
was  a  double  page  spread  in  the 
roto  section,  depicting  scenes  at  the 
election  broadcast  and  in  the  news 
section  was  a  two-column  photo  of 
Nelson  and  a  column  story. 

Mr.  Nelson,  who  made  the  deal 
with  Paul  C.  Smith,  general  man- 
ager of  the  Chronicle,  saw  that  the 
paper  received  its  share  of  coop- 
eration from  radio.  He  arranged 
an  outstanding  music  and  variety 
show,  which  interspersed  the  elec- 
tion returns.  Five  orchestras  and 


PARKED  on  downtown  street  cor- 
ners in  San  Francisco,  several  of 
these  trucks  were  used  to  spread 
public  reception  of  the  joint  KPO- 
K  G  0  -  iS  a  M  Francisco  Chronicle 
broadcasts  of  California  election 
news  early  in  November. 

nearly  a  score  of  stellar  NBC  song 
and  patter  artists  appeared  in  per- 
son right  in  the  editorial  rooms  of 
the  Chronicle,  scene  of  the  election 
night  broadcast.  Both  KPO  and 
KGO  released  the  affair  for  five 
solid  hours. 

Manager  Smith  was  introduced 
to  the  air  audience  and  the  manag- 
ing editor,  city  editor,  columnists 
and  political  writers  paraded  be- 
fore the  NBC  mikes  during  the 
evening.  When  the  returns  were  all 
in  many  of  the  candidates,  win- 
ners and  losers  alike,  spoke  over 
the  mike. 

Trucks  and  Newsreels 

Loudspeaker  trucks  were  sta- 
tioned in  front  of  the  Chronicle 
Bldg.  and  in  the  heart  of  the  down- 
town section  in  order  that  the  pe- 
destrians might  hear  the  broad- 
cast. KPO-KGO  called  attention  to 
the  broadcast  with  a  series  of  ap- 
proximately 10  spot  announcements 
daily  on  each  station  for  five  days 
preceding  the  affair.  A  sound  truck 
was  driven  throughout  the  city  an- 
nouncing the  braodcast  the  day  be- 
fore election. 

The  radio  stations  arranged  for 
newsreel  cameramen  to  be  on  the 
job  and  for  one  week  the  whole 
broadcast  party  was  featured  on 
the  screen  at  the  Telenews  Theater. 
Scores  of  hotels  were  notified  of 
the  broadcast  and  picked  it  up  in 
the  lobbies.  A  number  of  motion 
picture  houses  in  San  Francisco 
carried  the  entire  election  program 
for  their  audiences. 

Chronicle  Manager  Smith  said 
during  his  broadcast: 

"I  firmly  believe  that  hereafter 
in  this  fashion  will  an  intelligent 
American  press,  in  combination 
with  an  intelligent  American  radio, 
cooperate  effectively  in  the  service 
of  an  intelligent,  well-informed 
American  public." 

Two  days  after  the  election 
broadcast  the  Chronicle  carried  a 
story  which  asked  the  readers  re- 
action to  the  affair.  The  article 
said  in  part:  "Letters  of  sugges- 
tions and  comment  on  the  prece- 
dent making  broadcast  are  request- 
ed by  this  newspaper.  The  results 
will  be  analyzed  for  future  use  by 
these  two  organizations  but  news- 
paper and  radio  men  said  that  the 
final  report  undoubtedly  will  influ- 


SERVICE  FOR  WOR 
IS  STOPPED  BY  AP 

ASSOCIATED  PRESS  has  dis- 
continued its  sustaining  news  serv- 
ice to  WOR,  Newark,  because  of 
that  station's  unwillingness  to  com- 
ply with  an  AP  stipulation  that  its 
sustaining  news  periods  be  con- 
fined to  the  twice-daily  five-minute 
news  resumes  supplied  by  AP.  The 
service,  for  which  no  charge  is 
made  except  "out-of-pocket"  costs 
of  the  ticker  service,  was  made 
available  to  broadcasters  in  the 
New  York  area  by  AP  early  this 
year,  the  news  association  offering 
these  daily  summaries  plus  special 
bulletins  on  a  public  service  basis 
to  succeed  the  service  previously 
afforded  by  the  Press  Radio  Bu- 
reau. 

In  offering  this  service,  it  was 
explained,  AP  did  not  want  to 
compete  with  any  other  news  agency 
selling  news  to  radio  stations  and 
so  included  in  the  contract  a  clause 
limiting  the  station's  sustaining 
news  broadcasts  to  AP  news.  WOR 
uses  Transradio  Press  for  both 
commercial  and  sustaining  pro- 
grams. 

Current  users  of  AP's  news  sum- 
maries and  bulletins  on  this  "pub- 
lic service"  basis  include  NBC's 
key  stations  in  New  York,  WEAF 
and  WJZ,  and  also  WQXR,  WNYC 
and  WNEW.  Service  was  supplied 
to  CBS  during  the  pre-war  crisis 
period,  but  was  discontinued  when 
CBS,  like  WOR,  objected  to  the 
restrictive  stipulation. 


General  Mills  Serials 

GENERAL  MILLS,  Minneapolis, 
has  bought  two  transcribed  serial 
programs  from  Transamerican 
Broadcasting  &  Television  to  be 
broadcast  five  times  weekly  on  a 
quarter-hour  basis  for  two  of  its 
products,  as  yet  undecided.  The  pro- 
grams, titled  The  Light  of  the 
World  and  Driftwood,  will  be  spot- 
ted in  major  markets  until  network 
time  can  be  cleared.  Blackett-Sam- 
ple-Hummert,  Chicago,  is  the 
agency. 


Dutch  Boy  on  Coast 

NATIONAL  LEAD  Co.,  San  Fran- 
cisco (Dutch  Boy  paints),  new  to 
radio,  starts  Feb.  10  for  39  weeks, 
a  half-hour  quiz  program,  Answer 
Auction,  on  12  CBS  West  Coast 
stations,  Saturdays,  8-8:30  p.  m. 
(PST).  Program  will  originate 
from  KNX,  Hollywood,  with  Tom 
Breneman  conducting.  Agency  is 
Erwin,  Wasey  &  Co.,  San  Fran- 


LENOX  R.  LOHR,  president  of 
NBC,  on  Nov.  29  spoke  on  the  past 
and  future  of  radio  engineering  before 
the  Radio  Club  of  America  at  the 
Engineers  Club  of  New  York. 

ence  radio-press  relations  through- 
out the  country." 

On  Nov.  10  members  of  the 
Chronicle  staff  attended  a  luncheon 
at  KPO-KGO  with  Al  Nelson  as 
host.  They  listened  to  a  playback 
of  the  election  broadcast. 

In  June  1938  the  San  Francisco 
Bay  Area  Newspaper  Publishers 
Assn.  decided  to  abolish  all  radio 
columns  and  news  from  the  six 
leading  metropolitan  papers.  There 
had  been  no  mention  of  radio  in 
any  form  in  the  press  since  then 
until  the  Chronicle-KFO-YLGO  deal. 
Whether  this  is  the  opening  wedge 
in  the  eventual  return  of  the  radio 
columns  in  the  San  Francisco  press 
is  a  matter  of  conjecture. 
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television  Rules 
Given  FCC  Study 

Dhanges  Foreseen  in  Several 
Aspects  of  Group  Report 

MODIFICATION  of  recommenda- 
jions  of  its  Television  Committee, 
)roposing  limited  commercial  op- 
ration  of  television,  is  foreseen  by 
he  FCC  during  its  consideration 
f  new  rules  designed  to  nurture 
evelopment  of  the  visual  art. 
ij  With  the  voluminous  report  of 
Its  three-man  Television  Commit- 
lee  before  it  [Broadcasting  Nov. 
15],  the  FCC  at  its  meeting  Nov. 
i7  began  preliminary  discussions 
jn  the  far-reaching  recommenda- 
ions,  with  likelihood  of  action  in 
'|he  near  future.  The  committee. 
Leaded  by  Commissioner  T.A.M. 
i^raven,  has  recommended  two 
lasses  of  stations  —  one  class  to 
pursue  experimental  research,  but 
[ot  required  to  render  a  service  di- 
ectly  to  the  public,  and  the  second 
b  pursue  program  experimenta- 
lon  with  definite  public  service  re- 
uirements.  The  latter  class  would 
je  permitted  to  broadcast  spon- 
Ibred  programs  provided  the  funds 
'ontributed  would  be  used  primar- 
y  for  experimental  development 
|f  program  service. 

Conflict  Noted 

li  Because  of  an  apparent  conflict 
h.  the  proposed  regulations  on 
ponsorship,  it  appeared  evident 
hat  clarification  would  be  neces- 
ary.  A  blanket  rule,  applying  to 
oth  classes  of  stations,  proposes 
bat  there  shall  be  no  charge  di- 
ectly  or  indirectly  for  transmis- 
jion  of  programs,  while  the  pro- 
osed  rules  dealing  with  Class  II 
tations  would  permit  the  limited 
t)onsorship  outlined. 

Because  of  the  limitations  of  the 
iw,  it  was  thought  the  Commis- 
iLon  might  evolve  a  series  of  regu- 
itions  permitting  such  limited 
ponsorship,  under  which  Class  II 
tations  would  be  allowed  to  broad- 
ast  what  amounts  to  commercial 
rograms  but  not  receive  any  di- 
=ct  return  from  them.  In  other 
'ords,  film  offerings  containing  ad- 
ertising  copy  might  be  transmit- 
ed  with  the  sponsor  footing  the 
ill  for  the  production  costs.  How- 
i^er,  he  could  not  compensate  the 
tation  directly  for  the  television 
time"  used.  A  second  provision 
light  authorize  televising  of  regu- 
ir  studio  programs  broadcast  or- 
lly  with  the  accompanying  com- 
lercial  credits  on  the  sound  chan- 
el.  Still  a  third  procedure  might 
iclude  visual  programs  of  a  live 
ature  especially  developed  for 
;levision,  with  the  sponsor  paying 
jnly  the  production  and  talent 
psts. 

!  A  combination  of  this  nature,  it 
■as  pointed  out,  might  readily 
Dmply  with  the  proposition  the 
CC  has  in  mind  without,  however, 
ermitting  full  commercial  opera- 
on.  Television  experimenters,  on 
18  other  hand,  have  expressed  dis- 
itisfaction  with  the  proposed  lim- 
ations  and  would  prefer  to  see 
n  outright  lifting  of  the  experi- 
lental  ban  with  full  range  com- 
lercial  operation  allowed,  with  the 
censees  assuming  whatever  risk 
lay  be  entailed. 

On  this  score,  it  is  pointed  out 
lat  only  by  offering  acceptable 
rograms  will  the  ptiblic  be  en- 
)uraged  to  purchase  sets.  Until 
lanufacturers  are  in  a  position  to 


FEUHRER'S  DECREE 

Provides  Prison  Sentence  for 
Foreign  Listening 


IT  IS  FORBIDDEN  to  listen  to 
foreign  broadcasts  in  Germany 
since  Aug.  30,  and  this  is  the  text 
of  the  Feuhrer's  Ordinance  con- 
tained in  his  order  "for  the  forma- 
tion of  a  Council  of  Ministers  for 
the  defense  of  the  Reich": 

1.  Listening  to  foreign  transmis- 
sions is  forbidden.  Those  contra- 
vening this  itile  will  be  punished  by 
hai'd  labour  or,  in  cases  less  grave, 
by  prison.  The  receiving  sets  used 
will  be  confiscated. 

2.  Those  who  spread  the  news  re- 
ceived from  foreign  transmitters 
will  be  punished  by  hard  labour, 
and  in  grave  cases,  by  death. 

3.  There  also  will  be  punished  by 
hard  labour  or  by  imprisonment 
any  one  who  infringes  any  prescrip- 
tion which  may  be  promulgated  in 
conformity  with  §  6  of  the  present 
ordinance. 

4.  The  dispositions  of  the  present 
ordinance  are  not  applicable  to  ac- 
tions committed  in  the  performance 
of  national  duties. 

5.  The  special  tribunals  are  com- 
petent to  examine,  and  give  deci- 
sion concerning  infractions  of  the 
present  ordinance. 

6.  The  Reich  Ministry  for  Edu- 
cation &  Propaganda  will  publish 
the  legislative  and  administrative 
prescriptions  necessary  for  the  exe- 
cution and  accomplishment  of  the 
present  ordinance.  Notably  can  it 
publish  prescriptions  concerning  the 
confiscation  of  wireless  sets. 

7.  The  present  ordinance  will 
enter  in  force  immediately  . 


War  News  Levies  Cut 

DEARTH  of  war  news  has  caused 
United  Press  to  cancel  the  special 
war  assessment  levied  against  its 
newspaper  and  radio  subscribers, 
while  International  News  Service 
has  reduced  its  assessment  by  50%. 
Early  in  October  both  of  these  news 
gathering  organizations  invoked 
emergency  clauses  in  their  con- 
tracts to  raise  their  rates,  UP  by 
121/2%  and  INS  by  15%  [Broad- 
casting, Oct.  15].  No  such  in- 
creases were  levied  by  Associated 
Press  or  Transradio  Press  Service, 
although  both  of  these  organiza- 
tions admitted  that  the  topic  had 
been  considered  and  might  be 
brought  up  again  at  any  time  the 
increased  cost  of  news  collection 
abroad  made  it  necessary. 


New  Idaho  Station 

CLARENCE  BERGER,  for  15 
years  identified  with  Pacific  Coast 
radio,  will  be  manager  and  com- 
mercial manager  of  the  new 
KWAL,  Wallace,  Idaho,  100  watts 
night  and  250  day,  which  begins 
operation  Dec.  1.  The  station  was 
authorized  for  construction  in  No- 
vember, 1938.  Partner  with  Mr. 
Berger  in  its  ownership  is  James 
F.  Howarth,  Wallace  broker.  RCA 
equipment  has  been  installed,  to- 
gether with  a  locally  made  165-foot 
tower. 


engage  in  mass  production  of  vis- 
ual receivers,  the  costs  are  des- 
tined to  remain  high.  This,  it  was 
pointed  out,  follows  the  evolution- 
ary development  of  other  indus- 
tries engaged  in  development  and 
manufacture  of  home  products. 


TELEVISION  came  to  Oklahoma 
City  Nov.  13-18  when  WKY  dis- 
played an  RCA-NBC  traveling  unit 
before  some  51,000  persons.  J.  I. 
Meyerson  (upper  left),  Oklahoma 
Publishing  Co.  promotion  manager, 
was  one  of  the  speakers.  Gayle  V. 
Grubb,  WKY  manager  (upper 
right),  interviews  a  little  lady.  Ed- 
gar T.  Bell,  Oklahoma  Publishing 
Co.  secretary-treasurer,  seems  al- 
most lost  among  the  lights  and 
gadgets  as  he  addresses  the  crowd- 
ed Municipal  Auditorium.  The  af- 
fair broke  all  attendance  records  at 
the  auditorium.  On  Thursday  Nov. 
16,  a  special  demonstration  was  giv- 
en for  colored  people.  WKY's  staft' 
performed  in  costume  at  each  of 
the  air  shows. 


Six  Viewpoints 

AS  A  SPECIAL  forum  dis- 
cussion of  contemporary  Eu- 
ropean affairs,  WBT,  Char- 
lotte, N.  C,  recently  broad- 
cast the  man-to-man  opinions 
of  a  group  of  six  local  per- 
sons, all  natives  of  different 
European  countries.  The 
group,  whose  nationalities 
represented  Greece,  France, 
Italy,  Hungary,  Germany  and 
Scotland,  but  all  of  whom 
were  naturalized  American 
citizens,  participated  in  the 
progi-am  with  William  Win- 
ter, educational  director  of 
the  station,  as  part  of  the 
Carolina  Radio  Forum  series. 


WENY,  Elmira,  N.  Y., 
Is    Formally  Dedicated 

WENY,  new  250-watt  fulltime  sta- 
tion on  1200  kc.  in  Elmira,  N.  Y., 
was  formally  dedicated  with  a  spe- 
cial program  Nov.  264  The  new  sta- 
tion will  be  a  companion  outlet  to 
the  already  established  WESG, 
operating  limited  time  with  1,000 
watts  on  850  kc.  WESG  is  operat- 
ed under  lease  from  Cornell  U  by 
the  Elmira  Star-Gazette  Inc.,  li- 
censee of  WENY  and  a  Gannett 
newspaper  subsidiary. 

Dale  Taylor,  manager  of  the  El- 
mira studios  of  WESG  since  1932 
has  been  named  manager  of  both 
stations.  New  department  heads 
include  Joseph  Cleary,  former  as- 
sistant manager  of  WHDL,  Olean, 
N.  Y.,  as  commercial  manager; 
George  Reid  Clapp,  formerly  of 
WFBL,  Syracuse,  program  man- 
ager, and  Perry  Esten,  formerlv  of 
WDAN,  Danville,  111.,  chief  engi- 
neer of  WENY.  The  station  will  be 
affiliated  with  MBS  and  also  will 
use  NBC  Thesaurus.  Both  stations 
are  now  operating  from  their  new 
studios  in  the  Mark  Twain  Hotel. 
An  entirely  new  set  of  studios,  of- 
fices, client  and  audition  rooms 
were  completed  recently. 


Television  Show 
Offered  by  WKY 

Six-Day   Showing  Introduces 

Visual  Art  to  Southwest 

WKY,  Oklahoma  City,  introduced 
television  to  the  Southwest  Nov. 
13-18  with  a  six-day  demonstration 
at  the  new  Oklahoma  City  Munici- 
pal Auditorium.  Using  an  RCA- 
NBC  traveling  television  unit,  the 
station  displayed  the  new  art  to 
some  51,000  persons. 

With  the  cooperation  of  Okla- 
homa Publishing  Co.,  parent  firm, 
WKY  exploited  the  demonstration 
by  using  11,200  agate  lines  of  paid 
space  in  the  Daily  Oklahoynan- 
Times  and  received  a  large  amount 
of  publicity  throughout  the  South- 
west. 

At  the  first  showing  Nov.  13, 
civic  leaders,  radio  and  technical 
guests  were  entertained.  After  that 
it  was  a  "free  show".  A  special 
demonstration  for  colored  people 
was  staged  the  night  of  Thursday, 
Nov.  16,  a  gesture  that  attracted 
wide  publicity  in  the  South. 

Regular  WKY  performers  took 
part  in  all  shows,  augmented  by 
artists  from  other  sections,  includ- 
ing Nancy  Callahan,  Chicago's 
"most  telegenic  girl".  Don  McNeil, 
Nancy  Martin  and  Jack  Baker,  of 
the  NBC  Breakfast  Club,  arrived 
the  final  day  although  their  plane 
was  grounded  several  hours  on  the 
flight  from  Chicago. 

In  charge  of  arrangements  for 
WKY  and  the  Oklahoma  Publish- 
ing Co.  were  Edgar  T.  Bell,  sec- 
retary-treasurer of  the  company; 
Gayle  V.  Grubb,  WKY  manager, 
and  J.  I.  Meyerson,  promotion  man- 
ager of  the  parent  firm.  Richard 
H.  Hooper  was  in  charge  of  the 
traveling  television  unit. 


WGNC.  New  Albany.  Ind.,  across  the 
Ohio  River  from  Louisville,  has  asked 
the  FCC  to  authorize  it  to  move  its 
mjiin  studios  into  Louisville. 
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SPOT 


lets  yoy  decide  it 


Choose  the  best  available  hour  for  your 
program  to  go  into  each  city.  Have  it 
there  when  the  listening  habits  are  best 
suited  to  your  localized  sales  appeal. 


£i^ei^^^^^  ^^^^ 
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"That's  what  SPOT  RADIO  means,"  he  continues. 
"You  buy  any  length  program  on  as  few  or  as 
many  stations  as  you  like. 


Candid  camera  study  of  Advertiser  explain- 
ing that  his  new  product  must  creep  before 
it  can  walk— or  run. 


5 


'And  you  SPOT  each  program  into  each  city 
at  the  best  time  for  each  particular  market." 


ANY  WHERi 


ANY  LENGTH 


One  station  or  a  hundred— spotted 
to  fit  your  distribution.  Flexible  in 
establishing  a  new  product  or  add- 
ing pressure  in  areas  where  you 
want  extra  oomph. 


Station  break  or  a  full  hour  —  2  5 
words  locally  read  or  a  fifteen-minute 
strip— any  length  of  program,  live  or 
transcribed,  individually  spotted  for 
each  market  in  each  territory. 


2 


"\  want  to  get  my  distribution  territory  by  terri- 
tory," he  murmurs  plaintively.  "How  can  RADIO 


3 


"Easiest  thing  in  the  world,"  replies  his  Agency 
Man.  "We'll  SPOT  our  programs  by  buying  stations 
individually. 


6 


"Hallelujah!"  mutters  the  Advertiser,  "let's 
SPOT  our  RADIO  and  our  distribution,  SPOT  by 

CDr>T    M^...  CDr>T  1' 


¥or  any  advertiser  or  agency  executive  ii  ho  iiatits 
to  see  bow  SPOT  RADIO  can  meet  his  iuditidual 
siluatio}!,  we  shall  he  very  glad  to  suggest  a  specially 
prepared  outline. 

EDWARD  PETRY 
&  COMPANY 

INCORPORATiD 

Representing  leading  Radio  Stations  throughout  the 
L  Hi  ted  Sta  tes  —  ind ii  id iial !y 

Office,  in:  NEW  YORK   •    CHICAGO   •    SAN  FRANCISCO 
DETROIT   •    ST.  LOUIS   •    LOS  ANGELES 

77i/.s-  compaifiii  in  tlir  interests  of  SPOT  RADIO  is  apjyearinti 
in  T>r)>f.  I*ri>'ters'  luk  Weekhf,  Adrertising 

Api    ar^d  nroddca^tiup. 


Specialty  Division 
Is  Formed  by  WE 

F.  R.  Lack  Heads  New  Branch, 

Including  Radio  Equipment 

FORMATION  of  a  new  branch  of 
Western  Electric  Co.,  Specialty 
Products  Division,  to  handle  broad- 
cast equipment  and  related  sound 
devices,  was  announced  Nov.  20 
by  Western  Electric  Co.  Because 
of  the  unique  requirements  of  sta- 
tions, airlines,  Government  serv- 
ices, and  similar  users  of  communi- 
cation equipment  outside  the  Bell 
System,  the  new  division  was  cre- 
ated. 

To  begin  formal  operation  this 
month,  the  new  division  will  be 
headquartered  at  Kearny,  N.  J. 
F.  R.  Lack  has  been  designated 
manager  and  will  supervise  all 
operations.  The  unit  will  be  respon- 
sible for  such  by-products  of  tele- 
phone research  as  broadcasting 
equipment,  sound  systems,  hearing 
aids,  aviation,  marine  and  police 
radio  and  equipment  made  to  speci- 
fication for  the  Government. 

Speedier  Production 

"By  bringing  together  at  one  lo- 
cation the  personnel  involved  in  de- 
velopment, manufacturing  and  com- 
mercial engineering,  we  expect  to 
facilitate  the  fabrication  and  de- 
livery of  those  products  which  nor- 
mally lie  beyond  the  scope  of  mass 
production  operations,"  Mr.  Lack 
said. 

Mr.  Lack  has  been  associated 
vsdth  Bell  since  1911,  except  for  a 
period  of  active  duty  with  the  Sig- 
nal Corp  during  the  World  War.  As 
a  member  of  the  Bell  Laboratories 
research  staff  he  figured  prominent- 
ly in  early  development  of  radio 
communication,  particularly  in  con- 
trol of  radio  frequencies  by  piezo- 
electric crystals.  More  recently  he 
has  been  in  charge  of  vacuum  tube 
development  and  since  last  year  has 
been  general  commercial  engineer 
of  Western  Electric. 

The  organization  reporting  to 
Mr.  Lack  will  include  F.  J.  Feely, 
in  charge  of  manufacturing;  H.  N. 
Willets,  assistant  sales  manager; 
E.  W.  Thurston,  sales  promotion 
manager;  C.  R.  Hommowun,  serv- 
ice manager,  and  J.  W.  Sprague, 
division  comptroller. 


Met.  Opera  on  NBC 

OPENING  broadcast  by  NBC  of 
the  ninth  consecutive  season  of  Sat- 
urday matinee  operas  from  the 
Metropolitan  Opera  House,  New 
York,  will  be  heard  Dec.  2  with  the 
performance  of  "Die  Meister- 
singer",  which  was  broadcast  in  its 
entirety  only  once  before  by  NBC 
in  February,  1936.  Instead  of 
simultaneous  shortwave  broadcast- 
ing, this  year's  performances  will 
be  transcribed  and  bi'oadcast  in  full 
on  NBC's  shortwave  stations 
WNBI  and  WRCA  on  the  South 
American  beam,  with  Spanish  com- 
mentary, Fridays  at  11  p.  m. 
(EST),  and  on  WNBI  and  WRIT, 
Saturdays  at  10  a.  m.,  on  the  Euro- 
pean beam.  The  NBC  staff  will  be 
the  same  as  in  previous  seasons, 
with  Milton  Cross  as  announcer  and 
Herbert  E.  Liversidge  in  charge  of 
production. 


SMILES  beam  among  the  top  men  in  Western  Electric's  recently  formed 
Specialty  Products  Division  as  they  are  welcomed  to  their  new  head- 
quarters at  Kearny,  N.  J.,  by  a  giant  telegram  signed  by  Jack  Poppele, 
chief  engineer  of  WOR,  Newark.  This  group,  which  will  henceforth  guide 
the  production  of  aviation,  marine,  police  and  broadcast  transmitting 
and  receiving  equipment,  includes  (1  to  r)  Henry  N.  Willets,  Elbert  W. 
Thurston,  Manager  Frederick  R.  Lack,  Frank  J.  Feely,  John  W.  Sprague 
and  Clarence  R.  Hommowun. 

More  Judges^  Clarity  in  Appeals  Urged 
By  Justice  Miller  to  Speed  Up  Courts 


Justice  Miller 


THE  call  letters  of  WBEO.  Mar- 
quette, Mich.,  have  been  changed  by 
the  FCC  to  WDM  J. 


CONTEMPORARY  problems  of  the 
country's  appellate  courts  in  their 
review  of  actions  of  the  various 
administrative  agencies  of  the  Gov- 
ernment, includ- 
ing the  FCC, 
were  discussed 
Nov.  17  at  the 
American  Bar 
Assn.  Institute  on 
Administrative 
law  by  Justin 
Miller,  associate 
justice  of  the  U. 
S.  Court  of  Ap- 
peals for  the  Dis- 
trict of  Columbia. 

Pointing  to  the  quantitative 
growth  of  appellate  litigation  and 
the  consequent  increasing  compli- 
cation of  judicial  duties.  Justice 
Miller  indicated  that  "the  quantity 
product  of  our  appellate  courts  can 
be  increased  only  by  adding  judges". 
He  also  emphasized  the  importance 
of  counsel  hewing  to  the  line  in 
presenting  administrative  appeals, 
eliminating  extraneous  matters  so 
the  clear  cut  contentions  may 
"clash  head  on". 

In  Chambers 

"When  you  consider  the  time 
spent  on  oral  argument;  reading  the 
records  and  briefs;  conferring  af- 
ter argument;  writing  the  draft 
opinions;  studying  the  draft  opin- 
ions in  chambers  and  ironing  out 
differences;  revising  the  drafts; 
perhaps  holding  additional  confer- 
ences; preparing  the  opinions  for 
printing;  reading  proof  two  or 
three  times — all  in  addition  to  the 
other  work  of  the  court  on  motions, 
petitions,  etc. — it  should  be  obvious 
that  the  quantity  product  of  our 
appellate  courts  can  be  increased 
only  by  adding  judges,"  Justice 
Miller  commented. 

"In  view  of  the  fact  that  the  Fed- 
eral judiciary  costs  less  than  1% 
of  the  total  cost  of  the  Federal 
Government;  and  that  our  courts 
are  apparently  in  a  condition  of 
permanent  arrears;  it  is  apparent 
that  like  Mark  Twain's  comment  on 
the  weather,  while  there  is  much 
talk  about  maintaining  the  judi- 
ciary as  one  of  the  thi'ee  great 
coordinate  branches  of  Government, 
comparatively  speaking  • —  and  in 
spite  of  a  few  recent  additions — no 
one  seems  to  be  doing  much  about 
it." 


Lauding  as  an  aid  to  the  appel- 
late court  the  provision  of  the  Fed- 
eral Communications  Act,  Sec.  402 
(c),  requiring  that  an  appellant 
shall  set  down  in  wi'iting  his  rea- 
sons for  appealing  from  the  deter- 
mination of  the  Commission,  Jus- 
tice Miller  called  attention  to  Rule 
33,  recently  adopted  by  his  Court 
requiring  similar  written  state- 
ments of  the  bases  of  appeal  and 
relief  sought  for  cases  brought  be- 
fore that  court. 

Cautioning  against  counsel's 
briefs  that  force  the  court  "to  wade 
through  a  morass  unanalyzed  law 
and  scramble  through  a  jungle  of 
undigested  facts".  Justice  Miller 
continued: 

"What  has  been  said  of  the  brief 
should  be  said  with  greater  em- 
phasis of  the  oral  argument.  An 
oral  argument  should  be  even  more 
direct  and  to  the  point.  This  is  an 
opportunity  to  give  to  the  court  in 
a  nutshell  what  the  dispute  is  be- 
tween the  contesting  parties.  To 
select  an  example,  consider  a  hypo- 
thetical case  from  the  Communica- 
tions Commission,  the  most  fre- 
quent litigant  in  the  U.  S.  Court  of 
Appeals. 

A  Terse  Plea 

"If  counsel  for  appellant  says  to 
us:  'My  client  operates  a  radio 
broadcasting  station  under  a  license 
granted  by  the  Commission;  now 
the  Commission  has  granted  a  li- 
cense to  another  broadcaster  to  op- 
erate in  the  same  city  on  the  same 
frequency;  the  result  will  be  to 
create  disastrous  electrical  interfer- 
ence and  destructive  economic  com- 
petition as  a  consequence  of  which 
my  client  will  be  unable  to  operate 
its  station  in  the  public  interest; 
the  Commission  contends  that,  in 
spite  of  this  situation,  we  have  no 
appealable  interest  under  the  ap- 
peal section  of  the  statute;  we  con- 
tend that  we  have;  the  issue  for 
the  court  to  decide  is  whether  my 
client  is  an  "aggrieved  or  interested 
person"  within  the  meaning  of  Sec- 
tion 402  (b)  (2)  of  the  Communica- 
tions Act'- — upon  such  an  introduc- 
tory statement  the  court  has  the 
vital  question  before  it  within  two 
minutes  and  can  move  on  quickly 
with  counsel  to  an  analysis  of  the 
law  and  an  application  of  the  facts 
as  they  appear  in  the  record. 

"If,  on  the  other  hand,  counsel 


WIS  to  Offer  WOLS, 
Florence,  S.  C,  Station, 
As  Bonus  to  Sponsors 

EXTENSION  of  NBC  program 
service,  both  sustaining  and  com- 
mercial, whereby  NBC-Red  and 
Blue  programs  and  national  spot 
features  heard  on  WIS,  Columbia, 
S.  C,  will  be  simultaneously  broad- 
cast on  WOLS,  Florence,  S.  C,  was 
announced  Nov.  21  by  G.  Richard 
Shafto,  general  manager  of  WIS. 
The  affiliation  plan,  to  become  ef- 
fective the  morning  of  Dec.  25,  will 
make  WOLS  available  without  ex- 
tra charge  to  national  spot  and 
NBC  accounts  of  WIS. 

In  addition  to  commercial  pro- 
grams, WIS  plans  to  feed  sustain- 
ing network  and  local  features  to 
the  Florence  station,  which  also 
will  originate  certain  programs  for 
transmission  by  WIS.  A  reversible 
program  circuit  between  the  two 
stations  is  being  installed  by  WIS. 
WOLS  operates  on  1220  kc.  with 
250  watts  unlimited  time;  WIS, 
5,000  watts  day  and  1,000  night  on 
560  kc.  WIS  will  supply  program 
service  to  the  Florence  station  from 
8  a.m.  to  midnight,  according  to 
announced  plans. 

Previously  WIS  had  endeavored 
to  extend  its  nighttime  service 
through  operation  of  a  100  watt 
satellite  station  at  Sumter,  S.  C, 
40  miles  distant,  but  the  applica- 
tion was  denied  by  the  FCC  in 
July. 


B  &  W  Using  48 

BROWN  &  WILLIAMSON  TO- 
BACCO Co.,  Louisville  (Avalon 
cigarettes  and  Big  Ben  tobacco),  is 
using  twice-weekly  15-minute  tran- 
scriptions titled  Twilight  Trails  on 
48  stations.  The  firm  is  presently 
recording  a  new  series  of  Twilight 
Trails  for  26  15-minute  programs. 
The  orchestra  of  Bob  Strong  is 
featured  with  the  singing  of  Dick 
Todd,  singer  of  Avalon  Time. 
Clark  Phonograph  Record  Co.,  Chi- 
cago, is  cutting  the  discs.  Russell 
M.  Seeds  Co.,  Chicago,  handles  the 
account. 


THE  Nov.  15  Broadcasting,  page  56, 
in  reporting  elections  of  officers  of  In- 
stitute of  Radio  Engineers,  erroneous- 
ly listed  L.  P.  Wheeler  of  the  FCC 
as  a  newly  elected  director.  The  ac- 
tual recipient  of  the  honor  was  H.  A. 
Wheeler,  of  the  Hazeltine  Service 
Corp. 


begins  by  swamping  us  with  a 
long  detailed  statement  of  facts 
and  figures  as  to  when,  where  and 
under  what  conditions  its  license 
was  granted;  what  territory  it 
sei'ves;  what  a  fine  advertising 
medium  it  is;  what  its  1  millivolt 
per  meter  contour  is;  when  the  in- 
tervenor  in  the  present  appeal  filed 
his  application  before  the  FCC;  how 
the  FCC  behaved  at  the  hearing; 
when  it  entered  its  order;  when 
the  order  became  effective ;  how  un- 
cooperative the  Commission  was  in 
designating  the  record  for  print- 
ing; how  arbitrary  and  capricious 
all  administrative  agencies  are,  and 
how  far  we  have  departed  from  the 
good  old  days  when  this  was  a  gov- 
ernment of  law  and  not  of  men — 
about  that  time  he  vnW  be  inter- 
rupted by  some  impatient  judge 
who  will  want  to  find  out  what  the 
case  is  all  about.  Under  such  cir- 
cumstances counsel  will  be  lucky 
if  he  ever  gets  back  to  the  outline 
of  his  argument  as  he  planned  it." 
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A  PLEASING  year  of  information  dispensing  via  Information  Please 
on  NBC-Blue  brought  congratulations  to  Clifton  Fadiman  (center),  m.c. 
of  the  program,  from  J.  M.  Mathes  (left),  head  of  the  agency  bearmg  his 
name,  and  Roy  W.  Moore,  president  of  Canada  Dry  Ginger  Ale.  First 
Anniversary  was  celebrated  in  New  York  Nov.  14  with  a  party  at  the 
Waldorf-Astoria  hotel  for  the  program's  participants  and  friends. 


Grant  of  New  Local  Station  in  Denver 
Based  on  Purely  Local  Service  Angle 


Show  Cause  Rule 
In  Louisville  Case 

Kendrick  Firm  Named  by  FCC 

In  Unprecedented  Order 

IN  ANOTHER  unusual  action  es- 
tablishing precedent,  the  FCC  Nov. 
20  ordered  the  Kentucky  Broad- 
casting Corp.  to  show  cause  by  Dec. 
5  why  its  construction  permit  for 
a  new  local  station  to  be  known  as 
WINN  in  Louisville  should  not  be 
recalled  on  the  ground  that  it  is 
not  financially  qualified  to  operate 
the  proposed  station. 

The  action  grew  out  of  the  con- 
tention by  the  company,  headed  by 
D.  E.  (Plug)  Kendrick,  general 
manager  of  KITE,  Kansas  City, 
that  the  FCC  in  granting  full  time 
operation  to  WGRC,  New  Albany, 
Ind.,  across  the  river  from  Louis- 
ville, had  set  up  a  competitive  situ- 
ation which  "would  result  in  such 
severe  loss  of  operating  revenue  to 
petitioner's  proposed  station  as  to 
impair  the  service  which  it  could 
render." 

The  FCC  Oct.  10  granted  WGRC 
fulltime  operation  in  lieu  of  day- 
time on  1370  kc.  and  the  Kendrick 
company  filed  a  petition  for  rehear- 
ing in  which  it  made  the  economic 
allegation.  In  addition,  the  Ken- 
drick petition  stated  that  the  full- 
time  grant  to  WGRC  would  "de- 
stroy the  ability  of  Kentucky 
Broadcasing  Corp.  to  render  prop- 
er service  in  the  public  interest." 

In  its  show  cause  order,  the  Com- 
mission said  the  allegations  in  the 
Kendrick  petition  "appear  to  con- 
stitute a  voluntary  admission  that, 
by  reason  of  the  Commission's 
grant  of  the  WGRC  application, 
the  new  station  would  not  be  fi- 
nancially qualified  to  construct  and 
operate  the  station  in  the  public 
interest."  It  ordered  the  Louisville 
company  to  show  cause  on  or  be- 
fore Dec.  5  why  the  construction 
permit  issued  to  it  last  February 
"should  not  be  recalled  and  said 
order  granting  the  application  of 
Kentucky  Broadcasting  Corp.  for 
construction  permit  set  aside,  on 
the  grounds  that  Kentucky  Broad- 
casting Corp.  is  not  financially 
qualified  to  construct  and  operate 
the  proposed  station  in  Louisville." 

The  FCC  had  granted  the  Ken- 
drick application  on  Feb.  8  for 
1210  kc'  with  250  watts  day  and 
100  night,  unlimited  time.  On  Oct. 
10,  without  hearing,  it  had  author- 
ized WGRC  to  increase  its  opera- 
tion from  daytime  only  with  250 
watts  to  unlimited  time. 

In  its  order,  the  FCC  pointed  out 
that  it  had  previously  found,  in 
granting  the  Kendrick  application, 
that  his  company  had  assets  of 
$12,000  in  cash  on  deposit  in  a 
bank  and  two  demand  notes  of 
$6,500  each  on  which  Mr.  Ken- 
drick was  the  payor.  Moreover,  it 
stated  an  agreement  had  been  en- 
tered into  between  the  corporation 
and  Mr.  Kendrick  wherebv  he 
would  loan  to  it  up  to  $25,000  in 
cash  in  the  event  additional  money 
is  needed  for  the  construction  and 
oneration  of  the  station.  It  was  on 
the  basis  of  this  testimony,  to- 
gether with  an  appraisal  of  the 
available  business  in  the  Louisville 
area,  that  the  FCC  originally  had 
concluded  that  the  applicant  was 
financially  qualified,  the  order  said. 

At  the  same  time,  the  FCC  de- 
nied the  application  of  Gateway 
Broadcasting  Co.  of  Louisville,  for 
a  hearing  or  rehearing  on  the 
WGRC  application. 


FCC  PRACTITIONERS  are  in  a 
quandary  over  the  grant  by  the 
Commission  Nov.  16  of  a  new  local 
station  in  Denver,  the  ruling  hav- 
ing been  premised  largely  on  the 
conclusion  that  since  all  other  sta- 
tions in  Denver  were  network  out- 
lets adequate  facilities  were  not 
available  for  purely  local  service. 

In  a  split  decision,  with  a  bare 
majority  voting  in  favor  of  the  ap- 
plication, the  Commission  con- 
cluded that  it  was  desirable  to 
have  a  purely  local  outlet  in  Den- 
ver unattached  to  any  network.  It 
pointed  out  that  all  stations  oper- 
ating fulltime  in  Denver  are  af- 
filiated with  national  chains  and 
that  the  hours  during  which  these 
stations  may  reach  the  greatest 
number  of  listeners  "are  not  avail- 
able for  local  broadcasting".  It  was 
then  concluded  that  local  govern- 
mental, educational,  civic,  charit- 
able, and  community  organizations 
"thus  lack  an  effective  means  of 
reaching  the  radio  public  in  the 
vicinity." 

Signal  Strength 

Considerable  discussion  devel- 
oped over  the  split  decision  because 
the  network  aspect  appeared  to  be 
raised  for  the  first  time  in  a  new 
station  grant.  Moreover,  it  was 
pointed  out  that  in  recent  decisions 
the  FCC  had  concluded  that  purely 
local  facilities  should  not  be  grant- 
ed to  metropolitan  areas  of  sub- 
stantial size  in  which  such  a  sta- 
tion could  not  provide  an  adequate 
signal. 

In  its  opinion,  however,  the 
Commission  took  cognizance  of  its 
previous  decisions  involving  this 
allocation  principle  and  concluded 
that  the  proposed  facility  (250 
watts  local  sunset,  100  watts  night 
on  1310  kc.  unlimited  time)  is  ca- 
pable of  rendering  service  to  sub- 
stantially all  of  the  city  of  Denver 
proper. 

Commissioners  Case  and  Craven 
dissented  from  the  decision  while 
Commissioner  Brown  did  not  par- 
ticipate.   Voting    in    favor  were 


Chairman  Fly  and  Commissioners 
Walker,  Thompson  and  Payne.  The 
application  originally  had  been  de- 
nied May  18  but  subsequently  the 
applicant,  F.  W.  Meyer,  general 
manager  of  KLZ,  petitioned  for  re- 
hearing, which  was  granted  and 
the  case  was  reargued  last  Nov.  9. 

Likelihood  of  petitions  for  re- 
consideration of  the  ruling — prob- 
ably on  behalf  of  KFEL  and 
KVOD,  regionals  recently  author- 
ized to  operate  fulltime — are  fore- 
seen. It  was  thought  these  sta- 
tions, as  well  as  the  networks, 
would  not  be  disposed  to  let  the  al- 
legation of  network  domination  of 
programs  during  desirable  hours 
go  unchallenged.  KFEL  and 
KVOD,  MBS  and  NBC  outlets  re- 
spectively, have  claimed  they  de- 
vote ample  time  to  programs  of 
local  character  during  desirable 
hours. 

In  its  ruling  the  FCC  pointed 
out  that  Mr.  Meyer  formerly  had 
owned  a  one-third  interest  in  KLZ 
but  had  disposed  of  it  several  years 
ago.  It  was  stated  he  intended  to 
resign  his  KLZ  position  if  his  new 
station  application  were  granted. 

After  finding  that  the  proposed 
station  could  operate  profitably, 
that  Mr.  Meyer  was  financially 
qualified,  and  that  there  was  need 
for  a  local  coverage  and  a  cheaper 
advertising  medium  than  existing 
stations  afforded,  the  Commission 
concluded  that  granting  of  the  ap- 
plication, all  things  considered, 
would  serve  public  interest. 

Allocation  Phase 

On  the  allocation  plan,  the  Com- 
mission said  it  had  pointed  out 
many  times  that  under  its  rules 
and  regulations,  metropolitan 
areas  like  Denver  and  vicinity  are 
designated  as  appropriate  locations 
for  regional  stations.  The  Commis- 
sion held  that  existing  stations  af- 
filiated with  the  "national  chains 
do  not  devote  the  most  effective 
hours  to  programs  of  a  local  char- 
acter." It  added  that  the  proposed 
station  would  offer  to  a  consider- 


HEARING  ORDERED 
ON  WBHP  RENEWAL 

FOLLOWING  its  course  of  de- 
manding strict  observance  of  tech- 
nical regulations,  the  FCC  Nov. 
20  designated  for  hearing  on  li- 
cense renewal  WBHP,  Huntsville, 
Ala.,  for  alleged  violation  of  its 
technical  regulations.  The  hearing 
is  desigTied  to  determine  whether 
the  station  licensee,  Wilton  Harvey 
Pollard  "is  capable  of  or  willing 
to  operate  the  station  in  accordance 
with  the  rules  of  the  Commission." 

The  Commission  at  the  same 
meeting  assigned  Ralph  L.  Walker, 
principal  attorney,  to  preside  at  a 
hearing  in  Los  Angeles  Dec.  7  on 
the  renewal  application  of  KIEV, 
Glendale,  Cal.  The  station  was  cit- 
ed for  alleged  program  violations 
and  failure  to  provide  the  type  of 
service  it  had  pledged  in  its  pre- 
vious renewal.  Complaints  sur- 
rounded purported  excessive  use  of 
phonograph  records.  The  hearing 
is  scheduled  to  be  held  in  the  of- 
fice of  the  Federal  Radio  Inspector 
in  Los  Angeles  on  Dec.  7. 

Commissioner  Norman  S.  Case 
was  authorized  Nov.  20  under  a 
special  order  to  preside  at  the  hear- 
ing- involving  the  application  of 
WHDH,  Boston,  for  fulltime  oper- 
ation on  the  830  kc.  clear  chan- 
nel occupied  by  KOA,  Denver, 
scheduled  for  Dec.  11  in  Washing- 
ton, as  well  as  to  hear,  consider 
and  act  upon  all  petitions,  motions 
and  other  preliminary  matters  in 
connection  with  the  proposed  hear- 
ing. The  application,  for  an  in- 
crease in  power  from  1,000  watts 
to  5,000  watts  on  the  clear  chan- 
nel, together  with  full-time  opera- 
tion, involves  a  proposed  "break- 
down" of  an  established  clear  chan- 
nel and  raises  a  fundamental  allo- 
cation issue. 


Lewis-Howe  Test 

LEWIS-HOWE  Co.,  St.  Louis  (Na- 
ture's Remedy),  has  started  a  test 
campaign  of  daily  spot  announce- 
ments on  six  stations.  H.  W.  Kas- 
tor  &  Sons  Adv.  Co.,  Chicago,  han- 
dles the  account. 


able  local  listener  group  consisting 
principally  of  Denver  residents  a 
more  definitely  delineated  type  of 
community  service. 

"Care  must  be  taken,"  the  deci- 
sion said,  "lest  by  a  too  liberal  as- 
signment of  frequencies  to  metro- 
politan areas,  one  district  may,  to 
the  prejudice  of  other  districts 
where  there  is  a  demand  for  facili- 
ties, have  the  benefit  of  an  unduly 
large  proportion  of  the  limited 
broadcast  channels  available.  But 
no  such  demand  is  shown  here. 
Moreover,  in  view  of  the  relatively 
large  population  in  the  immediate 
vicinity  of  Denver,  it  does  not  ap- 
pear that  there  is  an  overconcen- 
tration  of  stations  in  that  city.  It 
may  be  noted  also  that  in  the  in- 
stant case  the  additional  assignment 
in  view  of  its  limited  range  is  un- 
likely to  exclude  a  projected  sta- 
tion at  another  point." 

The  Commission  also  stated  there 
is  nothing  in  the  Communications 
Act  or  its  rules  and/or  policies 
which  require  a  finding  of  a  "defi- 
nite need  to  support  the  grant  of 
an  application."  The  words  "public 
necessity",  it  said,  are  not  to  be 
construed  narrowly,  but  rather  as 
calling  for  the  most  widespread 
and  effective  broadcast  service  pos- 
sible. 
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FREQUENCY 
MODULATION 

(ARMSTRONG  SYSTEM) 


W2XMN,  Alpine,  N.  J.,  Major  E.  H.  Armstrong's 
40-Kw,  Frequency  Modulation  Transmitter  Tower  .  . 

politan  New  York's  newest  landmark. 

original 
.  Metro- 

1-2-5-50  Kw 

FREQUENCY 
MODULATION 
TRANSMITTERS 


WlXOJ,  Yankee  Network's  2,000  Watt  moun- 
tain-top Frequency  Modulation  Station  at 
Paxton,  Mass.  REL  now  installing  50,000  Watts. 


Radio  Engineering  Laboratories,  Inc.  are  the  builders  of  Frequency  Modulation  Transmitters 
(Armstrong  System).  As  pioneers  in  the  field  of  "high-signol-to-noise-ratio"  radio  transmission, 
we  have  already  equipped  the  following  stations  with  REL  Frequency  Modulation  Transmitters, 
where  they  are  now  in  regular  use: 

STATION  LOCATION  OWNED  BY 


Alpine,  N.J. 
Yonkers,  N.Y. 
Paxton,  Mass. 
Boston,  Mass. 
Washington,  D.  C. 
Rochester,  N.Y. 
New  York,  N.Y. 


Major  E.  H.  Armstrong 
C.  R.  Runyon,  Jr. 
Yankee  Network 
Yankee  Network 
Jansky  &  Bailey 

Stromberg-Carlson  Telephone  Mig.  Co. 
J.  V.  L.  Hogan 


In  addition,  we  are  at  present  building  REL  Frequency  Modulation  Transmitters  for  the  following 
well-known  stations: 


REL  Frequency  Modulation  Transmitter 
as  above,  with  doors  closed. 


VfTMJ 
WHEC 
WGAN 


Milwaukee,  Wise. 
Rochester,  N.Y. 
Portland,  Me. 


The  Journal 
WHEC,  Inc. 

Portland  Broadcasting  System,  Inc. 


Within  the  next  6  months,  pending  final  approval  by  the  F.C.C.,  approximately  a  dozen  other  of  the 
nation's  leading  broadcasters  are  also  planning  to  use  REL  Frequency  Modulation  Transmitters 
(Armstrong  System),  ranging  up  to  50  Kw. 


RADIO  ENGINEERING  LABORATORIES,  INC. 

35-54  36fh  SIRiET  "*:"n^:,;1 lONG  ISLAND  CITY,  N.Y. 


"Information  Please"  has 


"What's  the  Blue  Network  ?"  queried  John  Kieran  over  a  glass  of 
Ca  inula  Dry.  And  we  always  thought  John  knewall  the  answers! 


"A  clotlies-llne,  maybe,"  suggested  f.  p.  a.,  taking  his  eyes  ofF 

the  microphone  in  a  determined  effort  to  spear  a  very  elusive 
"pin  point"  ginger  ale  bubble. 


"No!  No!"  nO'd  Oscar  Levant,  rubbing  a  tell-tale  circle  from  the 
piano  top.  "'You're  wrong,  Mr.  Adams.  Now  let  me  think.  I 
have  heard  of  it!" 


"It's  our  network,  you  nit-works — I  mean,  you  nit-wits,  "  said 
CliftonFadiman  with  unusual  delight,  "and /ain't  Blueaboutit!" 


In  the  swanky  Grand  Ballroom  of  the  Waldorf- 
Astoria,  the  NBC  Blue  Network,  on  Novem- 
ber 14th,  went  to  a  First  Anniversary  Party 
for  "Information  Please." 

Here  are  shown  some  of  the  pictures  taken 
during  the  festivities.  Note  one  thing  in  par- 
ticular: Everybody's  happy. 

The  principals  of  the  "Information  Please" 
program  .  .  .  the  Canada  Dry  executives  and 
the  agency  men  from  the  Mathes  Company 
MEET  THE  "INFORMATION  PLEASERS"         ...are  all  happy  because  they  turned  do^Ti  the 
advice  of  opinionated  radio  "experts"  who  told  them  "Information  Please"  would 
never  pay  on  the  Blue  Network — and  now  have  increased  Canada  Dry  sales  might- 
ily, with  a  far  smaller  expenditure  than  would  be  required  for  any  other  network. 

The  NBC'ers  pictured  are  happy  because  "Information  Please"  is  another  in  the 
long  list  of  Blue  successes — one  more  outstanding  proof  that  you  can  reach  the  im- 
portant two-thirds  of  the  country — the  "Money  Markets" — on  the  Blue  at  lowest 
cost  nationally! 

The  facts  we  can  show  you  will  make  you  a  happy  Blue  booster!  They're  yours 
for  a  phone  call ! 


On  the  air  from  the  Waldorf-.Vstoria  went  "Information  Please  "  the  night  of  November  1-ith.  ^Vith  Jim 
Farley  as  guest  "expert"  the  Board  (.John  Kieran,  Franklin  P.  Adams  and  Oscar  Levant)  is  shown  in 
background  concentrating  on  Clifton  Fadiman's  (at  small  table,  foreground)  queries.  After  broadcast 
came  First  Anniversary  Party.  During  its  year  on  the  air  for  Canada  Dry,  "Information  Please  "  has  been 
radio's  outstanding  quiz  show. 

NBC  BLUE  NETWORK 

National  Broadcasting  Company  ■  A  Radio  Corporation  of  America  Service 


Mounted  on  3  chair,  President  Roy  W.  Moore  of  Canada  Dry  rears  back  to  let  the  First 
Birthday  candle  on  huge  cake  "have  it."  P.S.  He  blew  it  out!  Congratulations,  Mr.  M! 


The  happy  smiles  belong  to  .J.  M.  Mathes,  head  of  the  Canada  Dry  Ad  Agency;  Milton 
Cross,  NBC  Announcer;  Major  Lenox  Lohr,  NBC  President,  and  Roy  W.  Moore, 
Canada  Dry  President.  The  laughter,  which  came  just  before  the  birthday  cake  was  cut, 
is  the  result  of  a  sly  remark  made  by  Mr.  Cross  about  sweets.  Later,  Mr.  Moore  said 
to  Major  Lohr:  "Speaking  of  sweets,  Lenox,  the  Blue  is  the  sweetest  buy  we  ever  made!" 


Said  John  Kieran  to  Major  Lohr:  "Roy  Moore  just  told  me  that  our  program  on 
the  Blue  has  upped  Canada  Dry  sales  far  beyond  his  expectations."  "Yes,"  agreed 
the  Major.  "At  a  national  advertising  cost  far  lower  than  any  other  network's, 
Canada  Dry  reaches  the  markets  with  the  spending  money  on  the  Blue."  In  case 
you're  curious,  we  understand  the  gentleman  on  the  right — Jim  Farley,  works  for 
the  U.  S.  Post  Office  Dept. 


We  expect  that  the  Messrs.  Mathes,  Fadiman  and  Moore,  shown  here.,  are  congrat- 
ulating themselves  on  the  showing  of  the  Blue.  We  don't  pretend  to  be  Sher- 
locks  but  the  enthusiasm  evident  on  their  faces  leads  us  to  this  deduction. 


Caught  here  in  a  Chin-feSt  are  Adlrector  W.  S.  Brown  of  Canada  Dry;  Fred  M. 
Thrower  NBC  Sales  Rep.  and  Radio  .Director  W.  S.  King  of  Mathes.  Wiile  Mr. 
King's  gaze  followed  the  rustle  of  an  evening  gown,  Messrs.  Brown  and  Thrower 
were  discussing  recent  Blue  Network  technical  changes  that  have  greatly  increased 
the  network's  coverage.  Said  Mr.  Thrower:  "Yes,  Bill — and  the  coverage  has  been 
increased  without  increasing  advertising  rates.  Wauna  buy  some  more  time?" 


'If  I  Qave  Up  All  But  One  Medium' 


Radio  Would  Stay,  Says  Morris  Plan 
Official,  as  Result  of  Success 

By     RALPH    W.  PITMAN 
President,  Morris  Plan  Bank  of  Philadelphia 

WHEN  Mr.  Pitman's  bank  made  its  radio  debut  in  1938,  it  set 
a  high  goal  and  trusted  that,  with  good  business,  the  goal  might 
be  attained  Jan.  20,  1940.  But  radio  was  full  of  surprises,  pleas- 
ant surprises,  as  Mr.  Pitman  soon  discovered.  He  found  that 
the  1940  goal  was  reached  Aug.  31,  1939.  He  found  that  sav- 
ings increased  150%;  loans  51.7%.  He  found  that  radio  was 
directly  responsible  for  nearly  half  the  new  customers.  Mr.  Pit- 
man is  a  former  president  of  the  National  Morris  Plan  Bankers 
Assn.,  and  is  an  official  of  a  number  of  local  Morris  Plan  banks. 


PERHAPS,  of  all  the  ques- 
tions that  have  come  to  my 
ears  since  we've  started  a  ra- 
dio campaign,  the  most  fre- 
quent is — "Why  has  our  program 
been  so  outstandingly  successful?" 
There  are  several  reasons. 
When  we  first  planned  our  cam- 
paign, we  knew  we  could  not  af- 
ford a  show  that  would  compete 
with  the  Jack  Bennys,  the  Charlie 
McCarthys,  the  Andre  Kostalen- 
etzs.  We  wanted  a  program  that 
would  reach  as  many  people  as 
possible  and,  after  much  delibera- 
tion, we  chose  news.  We  knew  that 
news  was  the  one  staple,  day-in  and 
day-out  product  in  radio  fare  that 
was  dialed  for,  listened  to  .  .  .  es- 
pecially these  days,  with  the  world 
in  such  a  chaotic  state.  We  there- 
fore bought  Transradio  News. 

Then,  we  wanted  to  make  sure 
that  our  program  would  reach  a 
maximum  audience  of  adult  listen- 
ers, and  so  we  bought  the  nightlv 
10:45-11  strip  on  WIP. 

Control  of  Continuity 

When  we  had  the  time  and  pro- 
gram all  set,  we  were  particularly 
anxious  to  have  a  voice  that  would 
be  authoritative,  personal,  and 
friendly,  just  as  we  have  built  the 
Morris  Plan  Bank  to  be.  We  wanted 
more  than  just  a  radio  newscaster; 
we  were  after  a  voice  that  would  be 
suitable  for  the  program  itself,  and 
at  the  same  time  would  reflect  the 
stability  of  our  organization.  After 
extensive  auditioning,  we  chose 
WIP  newscaster  John  Facenda, 
whose  voice  blended  ideally  with 
our  scheme.  I  hope  he  won't  add 
another  size  to  his  Stetson  when  he 
reads  this,  but  I  can  say  that  a 
great  deal  of  the  success  of  this 
campaign  has  been  due  to  his  un- 
stinting efforts. 

The  next  question  that  arose  in 
our  minds  was  that  of  commercial 
continuity.  We,  as  radio  listeners 
ourselves,  resented  too  much  spon- 
sor's copy  in  many  other  programs, 
and  we  were  resolved  to  keep  our 
copy  down  to  a  minimum,  make  it 
brief  and  solid;  yet  always  amiable 
and  listenable.  We  have  stuck  to 
this  code  and  it  has  more  than 
proved  its  worth.  The  assistance 
and  guidance  of  the  John  Faulkner 
Arndt  Co.,  our  advertising  counsel, 
were  valuable  from  the  very  be- 
ginning in  this  effort. 

Since  our  broadcasts  started, 
we've  had  inquiries  from  listeners 
within  a  75-mile  radius  of  Phila- 
delphia; in  New  Jersey;  Delaware 
and,  of  course,  through  Pennsyl- 
vania. 

We  were  told  before  our  broad- 
casts started  that  radio  would 
reach  a  lower  income  group  mass 
audience.  However,  we  found  that 
many  of  our  new  customers  came 
from  a  higher  income  grouping  than 
our  advertising  had  previously  at- 
tracted. Supporting  this  fact,  we 
found  that  in  the  first  eight  months 
of  our  campaign  the  size  of  the 
average  loan  increased  21%. 

Furthei'more,  we  discovered  thai 
our  business  increases  from  radio 
were  due  to  dealings  with  listen- 


ers in  all  walks  of  life;  with  cab- 
drivers,  accountants,  housewives, 
lawyers,  grocers,  laborers,  clerks, 
executives,  mechanics,  white-collai' 
workers,  yes,  even  bank  presidents. 
This  proved  to  me  that  our  broad- 
casting did  not  reach  only  the  low- 
income  group  mass  audience,  but 
rather  a  perfect  cross-section  of 
American  folk  in  every  income 
group,  from  low  to  high. 

One  of  the  unusual  features  of 
our  broadcasting  campaign  was  the 
fact  that  results  not  only  kept  apace 
of  the  time,  but  that  each  succeed- 


PRACTICAL  treatment  of  a  bank's 
radio  advertising  as  a  selling 
r?.ther  than  a  continuing  enter- 
tainment medium  is  advocated  in 
an  article  in  the  Financial  Adver- 
tisers Assn.  Bulletin  for  Novem- 
ber, written  by  R.  M.  Meisel,  ad- 
vertising manager  of  the  Indus- 
trial Morris  Plan  Bank  of  Detroit. 
Citing  the  success  of  his  bank's  use 
of  radio  time  [Broadcasting,  June 
15],  Mr.  Meisel  stressed  the  im- 
portance of  changing  programs, 
times  and  stations  in  order  to 
reach  and  sell  a  greater  number 
of  listeners  on  the  bank's  services. 

"Our  radio  advertising  job,  as 
we  see  it,  is  based  on  the  building 
of  good  will  and  informing  the  pub- 
lic about  the  various  services  our 
bank  has  to  offer  and  selling 
them,"  commented  Mr.  Meisel.  "We 
are  not  in  the  entertainment  or  the 
educational  field,  although  we  make 
use  of  both  in  our  programs." 

Two  Years  Enough 

"For  example:  For  two  years  we 
aired  a  program  entitled  Proper 
Pronimciation  which,  according  to 
the  listening  public,  was  not  as 
pedantic  as  it  sounds,"  he  con- 
tinued. "We  were  amazed  at  the 
interest  the  public  took  in  the  pro- 
gram as  was  evidenced  by  the 
thousands  of  postcards  and  letters 
i-eceived  by  our  bank.  We  were 
urged  to  continue  the  show.  We 
felt,  however,  that  in  two  years  we 
had  saturated  the  number  of  list- 


ing month  produced  greater  results 
than  the  previous  one.  We  started 
on  WIP  on  Labor  Day,  1938,  and 
each  succeeding  month  from  Sep- 
tember of  that  year  forward  saw- 
healthy  increases  percentage-wise. 
During  our  initial  year  on  the  air, 
our  loan  volume  increased  51.7% 
over  the  same  period  the  previous 
year. 

During  this  same  period,  our 
savings  increased  by  the  unbeliev- 
able total  of  152.9%.  Again  I  would 
like  to  make  mention  of  the  fact 
that  since   November,   1939,  each 


eners  that  this  program  could  gain. 
Therefore  our  job  was  not  to  con- 
tinue to  bring  our  message  to  the 
same  people  but  to  that  group  who 
did  not  know  about  our  bank. 

"For  our  next  show  we  chose  to 
do  a  piece  of  research  work  on  the 
national  song  hit  which  had  been 
written  by  Detroiters.  After  sev- 
eral weeks  of  gathering  material 
from  all  over  the  United  States  we 
started  Song  Hits  by  Detroiters. 
We  changed  the  station  but  still 
kept  to  the  5  o'clock  Sunday  hour. 
We  won  many  of  our  old  Pronun- 
ciation listeners  plus  a  host  of 
others  who  had  a  primary  interest 
in  the  musical  field. 

"After  13  weeks  of  that  show  we 
made  a  complete  change  of  pro- 
gram idea,  station,  day  and  hour 
of  broadcast.  The  sudden  and  dra- 
matic change  in  the  European  situ- 
ation created  an  unusual  demand 
for  news.  Therefore  we  sponsored 
Morning  Neivs  Flashes  every  morn- 
ing at  7 :30  a.m. 

"Concerning  our  programs  we 
believe:  That  each  radio  station 
has  its  own  particular  and  peculiar 
following;  that  varied  program 
themes  will  win  a  varied  type  of 
audience;  that  every  hour  in  the 
day  has  its  own  listening  group. 
Otir  advertising  job  then,  as  we 
see  it,  is  to  keep  shifting  programs 
to  new  focal  points  of  interest 
through  the  use  of  new  stations, 
varied  programs,  ideas  and  differ- 
ent time  periods." 


RALPH  W.  PITMAN 

month  has  seen  not  only  an  in- 
crease in  results,  but  larger  in- 
creases than  the  previous  months. 
In  June,  1939,  after  we  had  been 
on  the  air  eight  months,  we  enjoyed 
the  biggest  increase-month  in  both 
the  loans  and  savings  business  in 
our  history. 

All  of  this  is  the  more  remark- 
able when  one  considers  our  some- 
what out-of-the-way  location.  Al- 
though not  far  from  the  central 
Philadelphia  shopping  area,  we  are, 
nevertheless,  quite  a  few  squares 
off  the  beaten  path.  In  other  words, 
our  bank  is  not  ordinarily  just 
passed  by  and  seen;  it  must  be 
sought  out  and  looked  for. 

Ahead  of  Schedule 

When  we  first  started  our  radio 
campaign  in  September,  1938,  we 
set  a  high  goal  that  we  expected, 
with  good  business,  to  reach  Jan. 
20,  1940.  That  goal  was  reached 
Aug.  31,  1939! 

Since  the  start  of  our  WIP  se- 
ries we  have  kept  a  complete,  care- 
ful check  and  record  on  all  new 
customers.  On  a  certified  breakdown 
of  all  new  customers,  both  loan  and 
savings,  from  the  period  between 
October,  1938,  and  November,  1939, 
we  found  that  radio  was  directly 
responsible  for  46.7%  of  the  total. 

"Does  radio  advertising  bring  in 
sustained  business,  or  does  it  come 
spasmodically?"  Well,  suppose  I  an- 
swer it  this  way.  If  we  were  forced 
to  give  up  every  advertising  medi- 
um except  one,  we'd  keep  broadcast 
advertising  based  on  its  present 
proved  I'esults. 

"How  does  radio,  specifically  our 
present  WIP  campaign,  compare 
with  newspapers,  billboards,  maga- 
zines, car  cards,  and  other  ad  me- 
dia, dollar  for  dollar?"  Well,  there's 
simply  no  comparison  based  on  our 
own  results,  except  with  the  medi- 
um of  direct-by-mail. 

I  consider  newspaper  advertising 
one  of  the  finest  mediums  avail- 
able, and  I  still  think  highly  of  it. 
However,  for  our  purpose,  we  found 
it  was  far  out-ranked  by  our  radio 
campaign  for  results. 

It  should  be  borne  in  mind  that 
(Continued  on  Page  36) 


PRACTICAL  BANK  ADVERTISING 

Requires  Chansing  of  ProsramS/  Times  and 
 Stations,  Says  Morris  Plan  Official  
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MOVE  MERCHANDISE  IN  MASS 


•  In  early  1936  WKY  advised  Kerr's,  a 
leading  Oklahoma  City  dry  goods  store, 
"Follow  the  news  and  listeners  will  fol- 
low your  announcements."  Kerr's  took  the 
advice  .  .  .  bought  a  series  of  after-the-news 
-announcements.  Today,  Kerr's  is  com- 
pleting its  fourth  consecutive  year  of  fol- 
lowing WKY's  newscasts  .  .  .  and  preceding 
them,  too,  advertising  specific  items  from 
their  great  stock,  snug  in  the  knowledge 
that  "this  service  has  paid  us  well  for  the 
advertising  dollar  invested"  .  .  .  positive  in 
the  conviction  that  "it  is  largely  responsi- 
ble for  the  substantal  increases  Kerr's  is 
shov/ing  in  sales." 

It  makes  little  difference  whether  the 
job  at  hand  is  the  production  of  a  variety 
show  with  a  cast  of  twenty-five  or  the 
coupling  of  a  single  announcer  to  a  WKY 
microphone,  WKY  goes  about  the  task 


with  an  eye  to  producing  sales  for  the 
sponsor  who  uses  its  facilities. 

Its  record  of  accomplishment  in  this  di- 
rection is  written  in  the  long  list  of  local 
merchants  who  have  tested  WKY's  sales- 


making  power  .  .  .  extended  the  trial  over 
a  period  of  years  .  .  .  proved  by  direct  re- 
sponse to  WKY-advertised  merchandise 
that  WKY  has  the  listeners  and  that 
WKY's  listeners  have  the  buying  power. 


NBC  AFFILIATE       900  KILOCYCLES 

Owned  and  Operated  By  The  Oklahoma  Publishing  Company:  *  The  Daily  Oklahoman 
Oklahoma  City  Times*  The  Farmer-Stockman  *  Mistletoe  Express  *  KVOR,  Colorado  Springs 
KLZ,  Denver  {Under  Affiliated  Management)  *  Represented  NATIONALLY  By  The  Katz  Agency,  Inc. 


THE  SMILE  FLUSH  recorded  here  may  not  win  the  chips,  but  it  appears 
NBC  President  Lenox  R.  Lohr  (center)  was  spinning  a  tall  yarn  when 
this  group  was  caught  in  Pittsburgh  recently — (1  to  r)  Allen  Billingsley, 
president  of  Fuller  &  Smith  &  Ross,  and  president  of  the  American  Asso- 
ciation of  Advertising  Agencies;  William  S.  Hedges,  NBC  stations  vice- 
president;  Major  Lohr;  Marvin  W.  Smith,  vice-president  of  Westing- 
house,  and  Walter  C.  Evans,  vice-president  of  Westinghouse  Radio  Sta- 
tions Inc.,  and  manager  of  its  radio  division. 


Morris  Plan  Bank  Likes  Radio 

(Continued  from  Page  3 A) 


WKRC's  Transfer 
Approved  by  FCC 

Cincinnati  Station  Sold  to 
Newspaper  for  $320,000 

SALE  of  WKRC,  Cincinnati,  by 
CBS  to  the  Cincinnati  Times-Star 
for  $320,000,  was  approved  Nov. 
27  by  the  FCC.  The  station  has 
been  an  MBS  outlet  since  Sept.  24, 
at  which  time  CBS,  despite  its 
ownership  of  WKRC,  switched  to 
WCKY,  Cincinnati. 

With  approval  of  the  transfer, 
Hulbert  Taft  Jr.,  son  of  the  pub- 
lisher of  the  newspaper,  becomes 
general  manager,  succeeding  Wil- 
liam A.  Schudt  Jr.,  CBS  executive 
who  is  expected  to  return  to  New 
York  headquarters  of  the  network. 
Commercial  manager  of  the  sta- 
tion is  H.  E.  Fast,  with  Ruth  Lyons 
as  program  director,  Harold  Coulter 
as  promotion  and  merchandising 
director,  and  J.  F.  Tiffany  as  chief 
engineer.  Weed  &  Co.  succeeds  Ra- 
dio Sales  as  national  representa- 
tive. 

General  Manager  Taft,  a  Yale 
graduate  who  also  studied  at  Cam- 
bridge in  England,  has  been  an 
editorial  writer  for  the  newspaper 
for  the  last  eight  years.  Comment- 
ing on  the  acquition,  Mr.  Taft  said: 

Previous  Attempts 

"The  Cincinnati  Times-Star  has 
been  interested  in  radio  for  years. 
We  have  made  several  attempts  to 
purchase  a  radio  station  and  this 
transfer  is  the  culmination  of  those 
hopes  and  attempts.  As  a  newspa- 
per station,  one  of  our  primary  in- 
terests will  be  to  broaden  and  im- 
prove the  news  coverage  wherever 
possible.  To  this  end  we  have  set  up 
a  studio  and  control  room  in  the 
Times-Star  Bldg.  in  downtown  Cin- 
cinnati where  the  full  service  of  the 
Associated  Press  and  the  local 
news-gathering  facilities  of  the 
Times-Star  will  be  available.  We 
are  adding  several  news  periods  to 
our  daily  schedule  and  have  em- 
ployed an  additional  news  announc- 
er and  editor. 

"It  has  been  the  policy  of  the 
Times-Star  particularly  during  the 
war  crisis  of  the  past  several 
months,  to  do  its  readers  the  com- 
pliment of  giving  them  uncolored 
facts  and  letting  them  draw  their 
own  conclusions.  In  the  operation 
of  WKRC,  we  shall  attempt  to  ex- 
tend this  policy  to  radio.  Our  gen- 
eral programming  will  place  more 
emphasis  on  special  events  of  local 
interest  and  educational  programs. 

"As  far  as  business  policies  are 
concerned,  we  shall  continue  to  en- 
force, in  the  main,  those  of  CBS. 
Several  vacancies  on  the  staff  have 
been  filled  in  the  past  weeks  by 
CBS  and  the  same  staff  now  em- 
ployed at  the  station  will  be  con- 
tinued." 


WHB  Asks  50  Kw. 

WHB,  Kansas  City,  now  operating 
daytime  only  on  the  860  kc.  clear 
channel  on  which  WABC,  CBS  key 
in  New  York,  is  the  dominant  out- 
let, Nov.  22  filed  with  the  FCC  an 
application  for  an  increase  in  pow- 
er from  1,000  watts  to  50,000  watts 
on  that  channel.  No  request  was 
made  for  fulltime  operation.  Si- 
multaneously, the  station  withdrew 
an  application,  pending  since  June, 
1938,  seeking  fulltime  on  860  kc. 
with  10,000  watts. 


in  Philadelphia  the  cost  of  adequate 
display  newspaper  advertisements 
appearing  daily  is  prohibitive,  ex- 
cept in  a  very  large  advertising 
budget.  On  account  of  this  high 
cost,  (justified  by  large  circula- 
tion), the  newspapers  have  not 
made  a  favorable  showing  in  our 
survey  based  on  comparative  dol- 
lar costs. 

"Have  we  found  that  radio  brings 
in  business  that  other  media  do  not 
ordinarily  reach?"  That's  a  rather 
difficult  query  to  answer  in  de- 
tail, but  from  my  observation,  I 
would  say  there's  no  doubt  about  it. 

Please  remember  this  salient 
point.  Up  to  the  time  we  went  on 
the  air  in  Philadelphia,  no  bank 
had  used  radio  regularly.  This 
meant  that  we  were  sailing  in  un- 
charted seas,  with  no  rudder  at 
our  command  other  than  our  judg- 
ment. There  was  no  precedent  to 
go  by;  we  traveled  our  own  lanes. 

Word-of-Mouth  Bonus 

Interesting,  too,  is  the  fact  that 
with  our  radio-brought  increases, 
our  personal  recommendation  busi- 
ness has  also  increased.  We  attrib- 
ute a  great  deal  of  the  latter  to 
our  broadcasting  series  and  a  con- 
current carefully  designed  direct- 
by-mail  program;  a  general  word- 
of -mouth  build-up,  although  not  di- 
rectly traceable  to  radio  entirely, 
is,  however,  another  factor  not  to 
be  lightly  dealt  with  in  any  sum- 
mary of  the  success  of  our  cam- 
paign. 

Thanks  mainly  to  our  radio  se- 
ries. The  Morris  Plan  Bank  of 
Philadelphia  is  showing  its  heels 
to  many  similar  institutions  in  the 
country  in  percentage  of  increased 
business.  Already,  we  have  received 
any  number  of  inquiries  from  other 
banks  requesting  full  information 
on  our  radio  campaign. 

There  are  several  points  about 
radio  broadcasting  that  have  es- 
pecially appealed  to  us.  Previously 
with  our  newspaper,  billboard,  and 
car-card  advertising  we  had  to  go 
through  an  entire  routine  with  ar- 
tists, lay-out  men,  copy  men;  then 
proofs,  corrections,  more  proofs, 
perhaps  further  corrections  before 


the  ads  could  hit  print.  With  radio, 
I've  been  amazed  at  the  ease  and 
dispatch  with  which  we  could  get 
just  what  we  want,  on  a  few  hour's 
notice.  Yes,  and  in  several  cases 
of  emergency,  in  15  minutes.  The 
extreme  elasticity  of  radio  broad- 
casting is  one  of  its  outstanding 
features  as  an  advertising  medium. 

A  Code  of  Action 

We  laid  a  solid  foundation  for 
our  radio  campaign.  We  prepared 
a  code  of  planned  action  which  we 
felt  would  be  equitable,  completely 
in  the  listeners'  interest,  and  at  the 
same  time  successful  for  us.  We 
have  adhered  to  this  standard  from 
the  first  evening  our  program  sailed 
through  the  ether.  It  clicked,  I  be- 
lieve, because  of  the  superb  ma- 
chine-like cooperation  from  all  con- 
cerned. However,  in  the  first  and 
final  analysis,  I  believe  the  reason 
for  its  main  success  was  that  we 
gave  listeners  something  they 
wanted  to  hear,  the  way  they  want- 
ed to  hear  it. 

In  the  months  to  come,  we  shall 
carry  on  serving  King  Public.  We 
trust,  in  so  doing,  we  shall  merit 
its  continued  approbation  and 
trust. 


Cigar  Series  Extended 

CONSOLIDATED  CIGAR  Corp., 
New  York,  on  Nov.  21  started  Fort 
Pearson's  news  program  Ten  Head- 
lines at  Ten  on  WMAQ,  Chicago, 
Tuesdays,  Wednesdays  and  Thurs- 
days, 10-10:15  p.m.,  as  an  addition 
to  its  campaign  for  Harvester 
cigars  of  news  programs  on  sta- 
tions throughout  the  country.  Er- 
vdn,  Wasey  &  Co.,  New  York,  is 
agency. 


Pillsbury  Serial 

PILLSBURY  FLOUR  MILLS  Co., 
Minneapolis,  on  Nov  13  started  a 
quarter-hour  Italian  dramatic  se- 
rial Nurse  Maria  Milano  on  WOV. 
New  York,  starring  Alba  Luongo, 
Mondays,  Wednesdays  and  Fridays 
at  11  a.m.  Ai'thur  Ashley  Adv., 
New  York,  places  the  account. 


Europe  Adhering 
To  Usual  Waves 

Few  Deviations  Are  Shown; 

Montreux  Plan  in  Doubt 

DESPITE  war  hysteria  in  Europe, 
practically  all  nations,  both  bellig- 
erent and  neutral,  are  observing 
their  wavelength  assignments,  and 
there  has  been  a  minimum  of  up- 
setting of  normal  broadcast  op- 
erations, according  to  a  communi- 
cation received  in  Washington  Nov. 
27  by  Louis  G.  Caldwell,  attorney, 
from  Raymond  Braillard,  director 
of  the  Control  Center  of  the  Inter- 
national Broadcasting  Union  in 
Brussels. 

Dated  Nov.  10,  the  letter  from 
Mr.  Braillard  stated  that  his  or- 
ganization has  been  able  to  main- 
tain activity  "in  a  reasonable  man- 
ner and  we  continue,  as  in  the  past, 
to  control  European  emissions  on 
medium  and  long  waves  and  emis- 
sions of  a  world-wide  character  on 
shortwaves." 

With  a  minimum  of  exceptions, 
he  added,  all  of  the  European  na- 
tions continue  to  observe  wave- 
length assignments.  In  case  of  ac- 
cidental deviation,  they  take  imme- 
diate note  of  the  Control  Center's 
observations,  which  are  telegraphed. 

Montreux  Plan  a  Problem 

Mr.  Braillard  said  difficulty  is 
arising  in  connection  with  placing 
in  effect  the  Montreux  Plan  for  re- 
alignment of  European  assignments 
next  March  4  as  scheduled.  Diverg- 
ent opinions  have  developed  regard- 
ing effectuation  of  the  plan  at  the 
scheduled  date  or  its  postpone- 
ment. He  said  it  might  be  possible 
to  place  it  in  effect  with  a  delay  of 
a  few  months  so  it  will  coincide 
with  the  summer  period. 

"As  for  the  domain  of  short- 
waves,"  Mr.  Braillard  observed,  "it 
is,  as  you  know,  being  increasingly 
invaded  by  new  stations,  not  to 
mention  the  large  increase  in  the 
power  of  existing  stations.  In  the 
absence  of  a  world-wide  plan,  which 
it  would  be  useless  to  attempt  to 
establish  now,  we  are  making  our 
best  efforts,  through  a  series  of 
individual  arrangements,  to  bring 
about  an  assignment  of  the  differ- 
ent stations  on  channels  with  a  10 
kc.  separation  in  order  that  at 
least  the  emissions  of  the  principal 
stations  may  be  protected. 

"We  do  not  know  what  the  future 
holds  for  us  but  we  continue  our 
work  as  well  as  we  can." 


Express  Spots 

RAILWAY  EXPRESS  AGENCY, 
New  York,  on  Nov.  27  started  its 
annual  Christmas  campaign  for  its 
express  services  using  spot  an- 
nouncements three  to  five  times 
weekly  on  50  stations  throughout 
the  country.  Final  spots  in  the 
campaign  on  Dec.  24  will  feature 
L.  0.  Head,  president  of  the  com- 
pany, expressing  Christmas  greet- 
ings to  his  employes,  and  will  con- 
tain no  commercials.  Caples  Co., 
New  York,  handles  the  account. 


New  Wheatena  Series 

WHEATENA  Corp.,  Rahway,  N.  J. 
(cereal),  on  Nov.  20  started  The 
Wheatena  Radio  Playhouse,  a  Jew- 
ish dramatic  program,  on  WBNX, 
New  York,  Mondays,  Wednesdays 
and  Fridays,  5:30-5:45  p.m.,  and  on 
WEVD,  New  York,  Tuesdays, 
Thursdays  and  Saturdays,  2:15- 
2:30  p.m.  Compton  Adv.,  New  York, 
is  the  agency  in  charge. 
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TO  SUIT  YOUR  PREFERENCES 


Like  the  photograph  on  the  left,  Blaw- 
Knox  Vertical  Radiators  are  unique  in 
not  being  limited  to  any  one  type  of 
design  and  construction.  The  following 
types  can  be  fabricated  to  suit  your  needs 
or  preferences: — 

SELF  SUPPORTING  CONSTRUCTION 

Bolted,  galvanized 
Bolted,  painted 

GUYED  CONSTRUCTION,  UNIFORM 
CROSS  SECTION 

Bolted,  galvanized 
Bolted,  painted 
Welded,  galvanized 
Welded,  painted 

Any  of  the  above  can  be  supplied  with  base 
insulators  for  series  excitation  or  without 
insulators  for  shunt  excitation. 

BLAW-KNOX  DIVISION 

OF  BLAW-KNOX  COMPANY 

2038  Farmers  Bank  Building 
PITTSBURGH,  PA. 


BLAW-KNO 
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Aiexchandhln^  &  J^tomotlon 

Wisconsin  Show — Sugar  Coated — ^More  Copper — 
Plane  Prizes — Strip  Salesmen 


One  Cent  Sale 

AFTER  successful  inaugura- 
tion last  year,  KFRO,  Long- 
view,  Texas,  is  offering  an 
interesting  proposition  t  o 
timebuyers  in  its  second  an- 
nual One  Cent  Sale,  to  be 
held  in  January,  1940.  Ad- 
vertisers may  buy  one  unit 
of  KFRO  broadcast  service 
and  for  one  cent  additional 
may  receive  a  duplicate  unit, 
both  to  be  broadcast  the  same 
day.  No  contract  will  be  ac- 
cepted for  longer  than  13 
weeks  under  this  special  sale, 
and  contracts  must  start 
next  January. 


CALIFORNIA  Fruit  Growers 
Exchange,  Los  Angeles  (Sun- 
kist  oranges  and  lemons),  is 
offering  more  than  150  cash 
awards  as  well  as  a  grand  prize  in 
a  contest  being  conducted  on  its 
thrice-weekly  quarter  -  hour  pro- 
gram, Hedda  Hopper's  Hollywood, 
on  31  CBS  stations.  Contestants  are 
asked  to  finish  the  statement,  "I 
like  to  have  Sunkist  lemons  always 

on   hand  because   "  and 

also  supply  evidence  of  purchase  in 
the  form  of  six  tissue  wrappers 
from  Sunkist  lemons. 

First  prize  is  an  all-expense  paid 
trip  to  Hollywood  from  any  part  of 
the  United  States,  for  two  persons. 
Contest  which  started  Nov.  20  con- 
tinues through  Dec.  9,  with  prize 
winners  announced  on  the  Dec.  22 
broadcast.  Dealer  display  tie-ins 
have  been  distributed  and  the  con- 
test is  also  being  promoted  through 
72  newspapers  in  31  cities.  Other 
contests  as  well  as  premium  offers 
are  also  planned  for  the  radio  pro- 
gram during  1940,  according  to 
Russell  Z.  Eller,  advertising  man- 
ager of  the  Exchange. 

Badger  Hobbies 

MORE  than  1,600  grocers  were 
invited  to  attend  the  Wisconsin 
Hobby  Show,  which  opened  for 
four  days  Nov.  30  at  the  Milwau- 
kee Auditorium,  as  guests  of  the 
show  management,  Fels  &  Co., 
sponsors  of  Dave  Elman's  Hobby 
Lobby  on  CBS,  and  WISN,  Mil- 
waukee CBS  outlet.  Elman  was  to 
attend  the  show  in  person,  con- 
ducting a  special  local  Hobby  Lob- 
by show  on  WISN  on  Nov.  30,  and 
then  taking  back  with  him  to  New 
York  an  outstanding  Wisconsin 
hobbyist  for  a  guest  appearance  on 
his  regular  network  show  Dec.  3. 
Promoting  Elman's  appearance, 
500  posters  have  been  distributed 
to  independent  and  chain  grocers 
handling  Fels  soap.  Plans  for  the 
Hobby  Lobby  tie-in  were  made  by 
Norbert  Beerend,  exposition  man- 
ager, Cyril  Fox,  Fels  advertising 
manager,  Philadelphia,  and  Rich- 
ard Haislet,  Chicago  manager  for 
the  soap  company. 

*  *  * 

Maps  for  Survey 

CANADIAN  Broadcasting  Corp., 
is  making  a  coverage  survey  of 
its  nine  owned  and  leased  stations 
throughout  Canada  with  a  multi- 
colored war  map  of  Europe.  The 
map  has  two  numbered  linen  rib- 
bon place  finders  at  the  top  cor- 
ners, which  when  crossed  to  meet 
at  numbers  corresponding  to  those 
alongside  a  list  of  European  cities 
on  the  side  of  the  map,  immediately 
locate  the  place  sought.  The  CBC 
is  sending  these  maps,  in  either 
French  or  English,  to  all  listeners 
writing  for  them  and  enclosing  15 
cents  to  cover  actual  cost  of  map 
and  handling. 

*  >;: 

Wedding  Invitations 

ENGRAVED  invitations  to  the 
marriage  on  Nov.  29  of  Joan  Field 
and  Harry  Davis,  stars  of  the  CBS 
serial  program  When  a  Girl  Mar- 
ries, were  mailed  to  radio  editors  by 
the  sponsor.  Prudential  Insurance 
Co.  of  America,  New  York,  as  a 
promotion  stunt,  through  Benton  & 
Bowles,  New  York,  the  agency  han- 
dling the  account.  The  program, 
which  started  last  May,  has  been 
featuring  the  troubles  the  young 
couple  have  had  in  arranging  the 
marriage  date. 


KYA  Open  House 

KYA,  San  Francisco,  held  open 
house  at  its  studios  Nov.  27.  The 
evening  was  called  "Jean  Fay's 
Open  House"  and  admittance  was 
by  ticket  distributed  to  those  who 
wrote  for  them  via  Miss  Fay's  com- 
mentary program.  A  variety  show 
was  staged.  Guests  were  taken  on 
personally  conducted  tours  of  the 
various  departments.  A  sound  mo- 
tion picture,  "The  American  Way", 
was  shown.  Manager  Reiland  Quinn 

acted  as  m.c. 

*  *  * 

Mikes  of  Sugar 
LOLLYPOPS,  wrapped  in  cello- 
phane and  decorated  as  a  micro- 
phone, cushioned  in  tissue  and  indi- 
vidually boxed,  have  been  sent  to  a 
list  of  300  local  clients,  agents, 
prospects  and  their  children  by 
WCCO,  Minneapolis.  With  compila- 
tion of  the  list  left  to  the  discretion 
of  the  WCCO  sales  staff,  the  pro- 
motion is  reported  as  so  successful 
that  an  additional  200  lollypops  are 

being  distributed. 

*  *  * 

KMPC  Trailers 

WHEN  Fred  Henry  and  Clete  Rob- 
erts, Hollywood  news  commenta- 
tors, switched  their  nightly  Let's 
Talk  Over  the  News  feature  to 
KMPC,  Beverly  Hills,  the  sponsor- 
ing Downtown  Newsreel  Theater 
announced  the  station  change  with 
screen  trailers  and  is  continuing 
promotion  of  the  feature  with  trail- 
ers at  every  hourly  show  change. 

*  *  * 

Clock  Staffer 
FIFTY  thousand  red-striped  stuf- 
fers  promoting  RCA  Victor  rec- 
ords and  the  Musical  Clock  recorded 
program  on  KYW,  Philadelphia,  are 
being  slipped  into  all  record  ship- 
ments by  Raymond  Rosen  &  Co., 
RCA  Victor  distributor  for  the 
Philadelphia  metropolitan  area. 

*  *  * 

Copper  Cash 
URGING  advertisers  to  "cash  in 
on  the  copper  market",  KGIR, 
Butte,  Mont.,  has  sent  out  a  pro- 
motion letter  printed  on  sheet 
copper,  along  with  a  solid  copper 
watch  charm,  bearing  no  radio  ad- 
vertising but  boosting  Montana  as 
a  vacation  land. 


A  FOOTBALL  window  in  Pitts- 
burgh's Bond's  Clothing  Store, 
sponsoring  an  early-morning  pro- 
gram on  WCAE,  proved  a  side- 
walk magnet.  Photos  of  the  three 
local  college  teams  and  of  Atlantic 
ing  Co.  announcers  were  included. 


Little  Planes  From  Big 

TAKING  advantage  of  Armistice 
Day  and  the  flying  ability  of  Fred 
Clarke,  chief  engineer,  KROC,  Ro- 
chester, Minn.,  worked  out  an  un- 
usual stunt  to  publicize  two  Minne- 
sota Radio  Network  shows,  Captain 
Midnight  and  Jack  Armstrong.  In- 
viting all  children  in  the  community 
to  Soldiers'  Field  at  Rochester  for 
a  special  Armistice  Day  party,  the 
station  sent  Clarke  aloft  in  his 
plane,  where  he  released  5,000  small 
cardboard  planes  bearing  printed 
plugs  for  the  Shell  Petroleum  and 
Wheaties  shows.  To  make  the 
search  for  planes  more  interesting, 
some  were  keyed  so  finders  would 
win  500  special  prizes,  including 
cash  awards,  autographed  photos 
of  Bemie  Bierman,  Minnesota  U 
football  coach,  large  aluminum 
planes  and  a  hundred  theater 
tickets. 

*  *  * 

Printing  Awards 
SERIES  of  seven  mailing  pieces 
and  a  humorous  calendar,  used  as  a 
Christmas  greeting,  issued  by  NBC 
and  three  promotional  releases  of 
the  MBS  sales  promotion  depart- 
ment were  given  awards  of  special 
merit  in  the  Fifth  Annual  Exhi- 
bition of  Printing  held  in  Novem- 
ber by  the  New  York  Employing 
Printers  Assn.,  New  York.  The 
Mutual  pieces  selected  were:  "Some 
Think  Them  Sacred,"  "The  Guinea 
Pig  Goes  to  Town"  and  "How  Big 
is  a  Rubber  Band?"  Prize  selections, 
chosen  among  1000  pieces  sub- 
mitted, have  been  on  display  since 
Nov.  20  at  the  Association's  offices 
at  461  Eighth  Avenue. 

*  * 

How  to  Merchandise 

COMBINING  success  stories  and  a 
description  of  the  various  steps  the 
merchandising  department  takes  in 
promoting  a  particular  enterprise 
or  product,  WHK-WCLE,  Cleve- 
land, has  published  a  loose-leaf 
brochure,  complete  with  line-draw- 
ings and  halftones  and  using  a  blue- 
and-white  motif.  Extra  copies  of 
the  booklet,  which  has  been  dis- 
tributed to  all  NBC-Blue  stations 
by  the  network,  are  available  to  ad- 
vertising agencies  and  others. 

*  *  * 

Kate's  Own  Team 

ALL-COLLEGIATE  football  team, 
as  selected  by  the  nation's  football 
coaches,  will  be  announced  Dec.  8 
on  the  Kate  Smith  Hour,  an  annual 
feature  of  the  CBS  program,  which 
is  sponsored  by  General  Foods  Corp. 
Six  of  the  nation's  outstanding 
coaches  comprise  Kate  Smith's  com- 
mittee, which  checks  the  ballots 
and  determines  the  winners,  each 
of  whom  receives  a  specially  de- 
signed and  engraved  gold  watch. 

Local  Wires 

WJBK,  Detroit,  early  in  November 
dispatched  1,500  telegrams  over  a 
period  of  13  consecutive  days  to 
98  advertising  agency  account  ex- 
ecutives and  key  men  in  local  de- 
partment stores,  combining  a  de- 
scription of  the  high  points  of 
available  features  and  general  sales 
talk. 


Selling  by  Serials 

SALES  executives  and  actors  of 
NBC-Chicago  addressed  the  Wom- 
en's Advertising  Club  of  Chicago 
Nov.  21  on  the  sales  potentials  of 
radio  script  shows.  Using  Girl 
Alone,  five-weekly  strip  show  spon- 
sored by  Quaker  Oats  Co.,  as  an 
illustration  a  complete  sales  pre- 
sentation was  made  by  S.  N.  Strotz, 
general  manager  of  NBC-Chica- 
go ;  H.  C.  Kopf ,  network  sales  man- 
ager; Emmons  Carlson,  sales  pro- 
motion manager;  Paul  McClure,  as- 
sistant network  sales  manager; 
Fayette  Krum,  author  of  Girl 
Alone;  Betty  Winkler  and  Pat 
Murphy,  stars  of  the  daily  pro- 
gram. 

*  *  * 

Texas  Blow-ups 

KFRO,  Longview,  Tex.,  is  mailing 
a  blow-up  of  its  ads  currently  ap- 
pearing in  trade  journals  to  about 
500  advertising  agencies  and  cli- 
ents, in  addition  to  other  regular 
monthly  mailings  the  station  gets 
out.  KFRO  is  planning  a  new  di- 
rect mail  series  to  call  attention  to 
its  power  increase,  to  come  in  Feb- 
ruary. 

*  *  * 


BROCHURES 


NBC-Red :  Ad-reprint  brochure,  ".  .  . 
and  gravy,  too,  for  Red  Network 
users",  emphasizing  the  "contented 
customer"  theme. 

UNITED  PRESS  :  Large  folder  with 
headline  montage  promoting  UP's 
claim  to  a  two-hour  beat  on  the  Ger- 
man "beer  cellar  bombing". 

KFBK,  Sacramento:  Direct  mail  fold- 
er built  around  baseball  broadcasts  on 
the  station  and  naming  by  Pacific 
League  of  Tony  Koester,  of  KFBK,  as 
"most  popular  and  effective  baseball 
announcer  in  Pacific  Coast  area." 

NBC-Blue :  Blue-highlighted  folder, 
"Dialogue  Over  Pittsburgh",  based  on 
Blue-bonus  resulting  from  new  trans- 
mitter of  KDKA,  Pittsburgh. 

CBS  Pacific  Network :  Two-color  geo- 
graphic-commercial coverage  brochure. 

KFDA,  Amarillo,  Tex.:  Illustrated 
magazine-size  offset-printed  brochure 
covering  station  personalities  and  fa- 
cilities, with  simulated  Time  cover. 

WBT,  Charlotte:  Twenty-page  bro- 
chure, "They  sell  these  .  .  .,"  telling 
how  a  program  featuring  Carolina 
children  on  WBT  boosted  sales  of 
Norge  refi-igerators  and  appliances  to 
record-breaking  proportions. 

KGKO.  Fort  Worth:  Brochure  based 
on  theme.  "The  Blue  Ribbon  Station 
of  the  Blue  Ribbon  State". 

OKLAHOMA     NETWORK:     Two-  { 
color  direct  mail  piece,  "OK  for  Ok- 
lahoma", containing  station  statistics, 
etc. 


Page  38  •  December  1,  1939 


BROADCASTING  •  Broadcast  Advertising 


KVOR  does  MORE  than  ^^cover^"^ 
...it  PENETRATES  its  market! 


0  Coverage,  says  Webster,  is  the  portion  of  a  group  or  of  a 
community  reached  by  a  particular  advertising  medium. 
KVOR  offers  more  than  coverage  for  KVOR  does  more  than 
reach  or  extend  out  to  the  cities  in  its  Ustening  area.  A  better 
word  is  penetration,  for  surely  KVOR  enjoys  the  faculty  for 
entering  or  piercing  its  market  area. 

Reduced  to  people  and  dollars,  KVOR's  market  is  219,007 
people  who  spend  nearly  $54,000,000  a  year  in  its  retail  stores. 
People  in  Castle  Rock,  in  Canon  City,  in  Walsenburg,  in  Pueblo 
enjoy  KVOR's  entertainment,  respond  to  KVOR's  product  ex- 
ploitation with  an  enthusiasm  equal  to  that  in  KVOR's  home 
town,  Colorado  Springs. 

Giddings,  Inc.,  Colorado  Sprmgs  department  store,  for  in- 
stance, after  three  years  on  KVOR,  writes:  "It  is  not  uncom- 
mon for  us  to  complete  many  orders  from  Cripple  Creek. 
Canon  City,  Pueblo  and  many  other  cities  as  a  direct  result  of 
our  KVOR  advertising."  And  Waymire  Clothing  Company 
testifies:  "We  have  used  daily  advertisements  over  KVOR  the 
past  two  and  a  half  years  and  have  been  advised  of  its  far- 
reaching  effects  by  customers  who  come  from  outlying  terri- 
tories and  nearby  towns  as  well  as  from  customers  in  our  own 
city  who  have  heard  our  advertisements." 

Evidence  is  abundant  on  all  sides  that  KVOR  is  the  home 
station  of  Southern  Colorado.  The  way  into  the  homes  of  this 
Pikes  Peak  region  is  through  its  home  station. 


/  am  depending  on  KVOR  as  one  of  the  most  effective  mediums  of  reach- 
ing the  public.  It  is  gratifying  to  see  our  machinery  working  full  time 
and  KVOR  is  due  much  credit  as  it  had  the  responsibility  of  most  of  our 
advertising  program. — Johnie  Foust,  Dr.  Pepper  Bottling  Company. 


We  bought  KVOR  program  to  convince  the  public  of  our  superior  service 
— and  it  has  worked.  In  the  face  of  price  cuts,  which  we  did  not  meet, 
nothing  has  fortified  us  so  well;  nothing  has  carried  the  letter  and  spirit  of 
our  message  so  completely  as  KVOR. — Orvil  Potts,  Ideal  Cleaners. 


The  Oklahoma  Publishing  Co.:     The  Oklahoman  &  Times     The  Farmer-Stockman  M  Mistletoe  Express 


WKY,  Oklahoma  City  *  KLZ,  Denver  (AJliliated  Manaiement)  *  Represented  by  The  Kat2  Agency,  Inc. 


Continued  Temporary  Time  Extensions 
No  Longer  to  Be  Granted  by  the  FCC 


Radio  Set  Production, 
9  Million,  Breaks  Record 

WITH  a  production  of  over  9  mil- 
lion radio  sets,  1939  will  break  all 
records  for  the  number  of  radios 
manufactured,  according  to  Dr.  0. 
H.  Caldwell,  former  Federal  Radio 
Commissioner  who  is  now  editor 
of  Radio  Today.  So  far,  factory 
reports  show  an  increase  of  25  to 
30%  over  1938,  when  production 
exceeded  7  million  radios,  accord- 
ing to  Dr.  Caldwell.  Unit  values 
are  up,  and  console  sales  in  some 
cases  are  double  last  year's. 

With  radio  dealers'  reports  in- 
dicating that  only  half  of  the  1939 
radios  will  replace  existing  sets, 
this  means  that  nearly  five  million 
new  "listening  posts"  for  broad- 
casting will  have  been  added  in 
American  homes,  offices,  automo- 
biles, etc.  This  will  bring  the  U.  S. 
total  to  46,000,000  radios. 


WNEW,  New  York,  on  Nov.  27  signed 
a  new  five-year  contract  with  Martin 
Block  to  continue  his  Make  Believe 
Ballroom  program  as  an  exclusive 
feature  of  the  WNEW  artists  bureau. 
The  contract  is  retroactive  of  Nov.  1 
when  Block's  six-year  contract  ended. 


COINCIDENT  with  termination  of 
special  temporary  authorizations 
to  operate  additional  hours  held  by 
a  half-dozen  stations,  the  FCC  an- 
nounced Nov.  21  that  it  will  strict- 
ly enforce  its  rules  governing  such 
temporary  authorizations  and  that 
continued  extensions  will  not  be 
granted. 

Not  Recurrent 

Formal  notice  to  all  stations  was 
given  Nov.  21,  following  individual 
notification  to  the  stations  holding 
such  authorizations,  that  the  prac- 
tice would  be  condoned  no  longer. 
At  its  meeting  Nov.  14,  after  a 
full  discussion,  the  FCC  decided  to 
enforce  its  rules  in  this  connection 
[Broadcasting,  Nov.  15].  It  did 
this  with  the  full  realization  that 
past  grants  of  that  character  usu- 
ally resulted  from  pressure  from 
various  quarters. 

In  letters  to  the  stations  previ- 
ously holding  such  authority,  dated 
Nov.  17,  the  FCC  pointed  out  that 
requests  for  additional  time  must 


be  limited  to  temporary  periods  for 
transmission  of  programs  which 
are  not  recurrent.  It  specifically 
mentioned  that  requests  for  net- 
work or  similar  programs  which 
extend  over  a  long  period  of  time 
cannot  be  granted  under  this  pro- 
vision of  the  regulations. 

Stations  which  were  notified  of 
the  new  policy  in  considering  fu- 
ture extensions  include  WDGY, 
Minneapolis;  WMAZ,  Macon,  Ga.; 
KEX,  Portland,  Ore.;  KOB,  Albu- 
querque, N.M.;  WMPC,  Lapeer, 
Mich.,  and  WSPR,  Springfield, 
Mass.  The  stations  have  been  oper- 
ating under  special  temporary  au- 
thority for  additional  hours  for 
varying  periods  ranging  from  1937 
through  this  year. 

In  its  notice  Nov.  21,  the  FCC 
pointed  out  that  two  provisions  are 
particularly  called  to  the  attention 
of  licensees  on  special  temporary 
authorizations.  These  specify  that 
requests  must  be  made  ten  days 
prior  to  the  time  of  desired  opera- 
tion or  in  special  cases  where  the 


Suichide 

DOUG  ARTHUR,  program 
director  of  WIBG,  Glenside, 
Pa.,  argues  viath  himself  on 
the  air  in  a  new  form  of 
double-talk  commercials.  His 
live  voice  takes  a  bawling  out 
from  his  recorded  one,  to 
demonstrate  the  quality  of  re- 
cordings made  on  the  Wilcox- 
Gay  Recordio,  sold  by  the 
sponsors  of  a  portion  of  his 
daily  Danceland  program. 


request  cannot  be  made  on  time,  a 
full  explanation  must  be  made  in 
the  request  as  the  basis  for  accept- 
ance. The  second  section  provides 
that  requests  must  be  limited  to 
temporary  periods  for  the  trans- 
mission of  programs  or  events 
"which  are  not  recurrent".  The 
FCC  stated  that  all  requests  will 
be  considered  strictly  under  all 
other  provisions  of  the  rules  and 
that  those  which  are  not  in  ac- 
cordance with  the  rules  "will  not 
be  granted". 

It  was  pointed  out  that  a  pro- 
gram concerning  a  community 
chest  drive,  the  dedication  of  a 
public  buildings  an  address  by  a 
prominent  citizen,  or  a  sports  event 
may  be  considered  under  the  regu- 
lations providing  that  only  the  ac- 
tual time  required  for  such  opera- 
tion is  involved. 

Formal  Applications 

"Additional  time,  for  holding  the 
audience  or  for  the  convenience  of 
the  licensee  is  not  in  order",  the 
notice  stated.  "Requests  to  carry 
programs  which  are  recurrent  and 
extend  over  considerable  time,  par- 
ticularly beyond  a  definite  30-day 
interval,  cannot  be  considered  as 
proper  basis  for  a  request  for  tem- 
porary operation.  Requests  for 
such  operation  should  be  made  by 
formal  application  in  accordance 
with  the  rules  governing  the  same." 

Last  June,  when  Commissioner 
George  H.  Payne  granted  WDGY 
authority  to  operate  full  time  in 
lieu  of  its  limited  hours  on  the  air, 
controversy  developed  in  connec- 
tion with  this  practice.  A  possible 
new  breakdown  of  allocations  fun- 
damentals was  seen  at  that  time. 
Following  this  grant,  a  number  of 
other  stations  were  accorded  simi- 
lar authority  and  the  issue  came 
to  a  head  at  the  Nov.  14  meeting 
of  the  Commission,  at  which  time 
the  rigid  enforcement  policy  was 
agreed  upon. 


WHO  Gives  10%  Bonus 

DIRECTORS  of  Central  Broadcast- 
ing Co.,  owners  and  operators  of 
WHO,  Des  Moines,  have  authorized 
for  the  third  successive  year  a  bonus 
based  on  the  following  scale :  Em- 
ployes with  five  or  more  years  service 
will  receive  10%  of  annual  salary ; 
four  years,  9% ;  three  years,  8% ;  two 
years,  7%,  and  one  year,  5%.  Cheeks 
are  to  be  distributed  Dec.  22. 


WOR  to  Pay  Bonus 

CHRISTMAS  bonuses  will  be  paid 
Dee.  5  to  all  employes  of  WOR,  New- 
ark, who  have  been  with  the  station 
six  months  or  more,  it  has  been  an- 
nounced. Those  on  WOR's  payroll  for 
a  year  or  more  will  receive  two  week's 
extra  salary  if  they  make  $50  a  week 
or  less  and  one  week's  extra  pay  if 
they  earn  more  than  $50  weekly. 
Those  employed  between  Jan.  1  and 
July  1  of  this  year  will  receive  half 
bonuses. 


THE  EARS  OF  KANSAS 

—  mean  profits  for  you/ 


Just  one  more  example  of  WIBW's  audience- 
building  services  .  .  .  the  only  COMPLETE  broad- 
cast  of    National    Cornhusking    Contest  Finals. 


When  one  single  station  can  reach  the 
listening  ear  of  the  entire  state  of  Kansas 
and  well  over  half  of  all  adjoining  states, 
it's  bound  to  be  a  productive  buy. 

But  when  that  station  is  so  firmly  en- 
trenched in  the  daily  life  of  these  people 
that  it  is  a  dominant  factor  in  guiding  their 
purchasing  habits  ...  it  belongs  on  the 


"must"  list  of  every  advertiser  who  wants 
immediate  action  .  .  .  results. 

Such  a  station  is  WIBW  .  .  .  friendly, 
neighborly  and  homey  in  speech  and  pro- 
grams. A  new,  ultra-modern  transmitter 
operating  on  the  choice,  productive  fre- 
quency of  "580"  assures  peak  reception. 


Let  us  show  you  how  we  can  produce  the  same  profitable  results  for 
you  as  we  have  for  hundreds  of  other  enthusiastic  advertisers. 


Columbia's  outlet  y<3/-  kansas 


Ben  Ludy,  General  Manager 

Represented  by 
CAPPER  PUBLICATIONS,  INC. 
New  York — Detroit — Chicago — Kansas  City,  Mo. — San  Francisco 
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Retailers  Reveal 
Radio  Preference 

\^  OR  Survey  Indicates  Their 

Choice  of  Air  Selling 

RADIO  is  the  best  means  of  adver- 
tising grocery-store  products,  in  the 
opinion  of  retail  grocers  and  mid- 
dlemen, according  to  an  intensive 
sui'vey  of  the  New  York  metropoli- 
tan area  conducted  last  spring  by 
the  Grocery  Laboratory  for  WOR, 
which  has  published  the  results  of 
the  study  in  a  handsome  book, 
"Hand  to  Mouth".  Survey  also 
showed  WOR  considered  as  the 
"best  buy  for  a  food  advertiser" 
among  New  York  stations  by  mid- 
dlemen and  supermarket  managers 
and  the  second  choice  of  independ- 
ent retail  grocers. 

Questionnaire,  prepared  by  WOR, 
was  submitted  by  interviewers  of 
Grocery  Laboratory,  a  research  or- 
ganization continuously  checking 
the  movement  of  branded  grocery 
products  in  New  York  City,  to  322 
independent  grocers,  28  supermar- 
ket managers  and  28  middlemen  in 
the  city  and  suburbs.  Interviews 
were  made  on  March  6  and  7,  1939, 
in  the  city  and  from  March  27  to  30 
in  the  outer  trading  area,  days 
chosen  to  avoid  week-end  customer 
rush. 

They  Prefer  Radio 

Asked  what  type  of  advertising 
they  believed  most  effective  for  a 
well-established  food  product,  60% 
of  the  middlemen,  food  brokers  and 
distributors,  chose  radio,  14%  news- 
papers and  26%  other  media.  For 
a  new  food  product,  61%  recom- 
mended radio,  25%  newspapers  and 
14%  other  media.  Of  the  independ- 
ent grocers,  77%  said  radio,  20% 
newspapers  and  3%  other  media  for 
well-established  products;  for  new 
products  the  vote  was :  Radio,  85%  ; 
newspapers,  14% ;  other  media, 
1%.  Supermarkets  choice  for  an 
old  product  broke  down  into  72% 
for  radio,  21%  for  newspapers  and 
7%  for  other  media;  for  a  new 
product  86%  favored  radio  and 
14%  newspapers  with  no  votes  for 
other  media. 

Seventy-three  per  cent  of  the 
grocers  and  79%  of  the  supermar- 
ket managers  said  they  stocked 
products  because  of  customer  de- 
mand traceable  to  advertising,  with 
80%  of  the  grocers  and  73%  of  the 
supermarket  managers  naming  ra- 
dio as  particularly  effective  in 
building  such  demand.  In  each 
group,  9%  chose  newspapers. 
Asked  what  form  of  advertising 
customers  mentioned  most,  80%  of 
the  grocers  and  68%  of  the  super- 
markets reported  radio. 

Half  of  the  stores  were  found  to 
contain  radios  of  which  95%  were 
in  working  order  and  22%  were 
tuned  to  WOR,  according  to  "Hand 
to  Mouth",  which  also  contains 
brief  success  stories  for  a  number 
of  food  advertisers  who  have  used 
WOR,  a  score  of  amusing  illustra- 
tions having  no  particular  connec- 
tion with  the  subject,  and  a  text 
prepared  in  typically  sparkling 
fashion  by  Joseph  Creamer,  promo- 
tion director  of  WOR. 


RED  BARBER,  sportscaster  of 
WOR,  Newark,  is  narrator  for  the 
National  Baseball  League's  new  film, 
"Play  Ball,  America,"  now  being 
shown  in  schools,  colleges  and  men's 
clubs.  He  also  will  be  heard  in  the 
National  Professional  Football 
League's  film,  which  is  to  be  made 
shortly  for  a  similar  audience. 


From  Detroit 

WITH  expansion  of  the  dra- 
matic productions  of  WXYZ, 
Detroit  has  become  a  major 
production  point  for  regular 
nationwide  programs.  The 
latest  WXYZ-produced  coast- 
to-coast  show,  Ned  Jordan, 
Secret  Agent,  started  on 
MBS  and  Don  Lee  Nov.  14 
after  a  successful  year  on 
WXYZ  and  Michigan  Radio 
Network  stations.  In  addition 
WXYZ  is  producing  for  na- 
tionwide reception  The  Green 
Hornet,  recently  switched 
from  MBS  to  NBC-Blue,  and 
the  famous  Lone  Ranger, 
heard  on  MBS  and  Don  Lee 
and  via  transcription. 


Lottridge  Manages  WOC 

APPOINTMENT  of  J.  Buryl  Lott- 
ridge as  manager  of  WOC,  Daven- 
port, as  of  Dec.  1,  was  announced 
Nov.  16  by  Col.  B.  J.  Palmer,  presi- 
dent of  Tri-City 
Broadcasting  Co. 
and  of  WHO,  Des 
Moines.  He  has 
been  with  WHO 
since  last  Febru- 
ary as  a  member 
of  its  commercial 
department.  For- 
merly a  station 
representative  in 
Chicago  and  Kan- 
sas City,  Mr.  Lottridge  several 
years  ago  was  sales  manager  of 
Central  States  Broadcasting  Co. 
with  headquarters  in  Omaha.  Af- 
terward he  joined  KOMA,  Okla- 
homa City,  as  sales  manager,  and 
KTUL,  Tulsa. 


Mr.  Lottridge 


WALTER  PONTIUS,  singer  of 
WGN,  Chicago,  and  father  of  Don 
Pontius,  traffic  manager  of  MBS,  Chi- 
cago, died  Nov.  14.  Mr.  Pontius  was 
well-known  in  Chicago  as  a  voice 
teacher  and  radio  singer.  He  was 
starred  on  the  MBS  program  titled 
The  Northerners. 


CECIL  B.  DEMILLB,  Hollywood 
producer  of  the  CBS  Lux  Radio  The- 
atre, sponsored  by  Lever  Bros.,  has 
had  his  contract  renewed  effective 
Jan.  1.  He  is  now  in  his  fourth  year 
as  producer-director  of  the  weekly 
program. 


Mrs.  Swabey  Appointed 
As  CBC  American  Rep 

CANADIAN  Broadcasting  Corp. 
has  appointed  Mrs.  Helen  Swabey 
as  its  first  representative  in  the 
United  States,  with  the  title  of 
New  York  liason  officer.  Although 
she  will  assist  in  arranging  the 
exchange  of  programs  between  the 
CBC  and  the  major  United  States 
networks,  her  main  duty,  she  ex- 
plained, will  be  the  interpretation 
of  CBC  policies  to  American  broad- 
casters and  newspapers  and  the 
reporting  of  American  policies  to 
CBC  officials. 

Mrs.  Swabey's  first  connection 
with  CBC  was  in  its  program  de- 
partment. Last  year  she  was  sent 
to  England  to  the  BBC  staff  train- 
ing school,  following  which  she 
spent  several  months  with  Radio 
Normandie  studying  European  com- 
mercial broadcasting. 
CLAYLAND  T.  MORGAN,  assistant 
to  NBC's  president  for  institutional 
promotion,  appeared  as  master  of  cere- 
monies on  a  television  program  on 
W2XBS,  New  York,  Nov.  29,  which 
also  featured  McClelland  Barclay, 
noted  artist,  and  a  fashion  prevue  of 
the  Television  BaU. 


free  J'^e?^* 


INDIANA'S  MOST  POWERFUL  RADIO  STATION 
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There  s  a  funny  little  popping  noise  right  next  to  Raymond  Gram  Swing' 


Illustration,  courtesy  the  New  Yorker  Magazine, 


things  are  forever  popping 
on  this  networfc! 


I  / 
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/  "O    For  18  Consecutive  Months,  Mutual  billings  have  outstripped 
every  corresponding  month  in  Mutual  history. 

I  88%  of  all  Mutual  1938  coast-to-coast  campaigns  are  back  in  1939. 

This  is  the  highest  percentage  of  coast-to-coast  renewals  on  any  network. 

75%  of  all  current  Mutual  coast-to-coast  programs  started  as  sec- 
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tional  accounts  and  grew  because  of  results. 

M  n  V 

IjiW/  Twice  as  many  new  network  accounts  have  been,  and  are  being, 

'  '     developed  by  Mutual  than  by  all  other  networks  combined. 

I  p 

"rt"  The  net  return  to  the  stations  on  Mutual  commercial  programs 

T  . 

is  the  largest  in  network  broadcasting. 


Yes,  indeed.  Dear  Lady,  while  it  is  quite  true  that  Mutual  maintains  permanent 
organizations  in  the  war  capitals  (not  to  mention  two  front-line  correspond- 
ents ! )  what  you  hear  is  not  the  stutter  of  machine  gun  fire  but  the  astonishing 
facts  and  figures  that  are  forever  popping  up  on  Mutual's  peace-time  progress. 
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Radio's  Platform 

AS  A  NEW  YEAR  approaches,  it  behooves 
all  in  radio  to  take  inventory,  reviewing  the 
past  and  contemplating  the  days  ahead.  In 
American  radio,  happily,  there  are  two  basic 
components — the  public  and  the  broadcaster. 
In  between  are  such  essential  factors  as  the 
client,  the  advertising  agency  and  the  Federal 
regulatory  authority.  But  as  long  as  the  broad- 
caster satisfies  the  listener,  he  meets  his  serv- 
ice obligation. 

American  radio,  in  its  19  years  of  steward- 
ship, has  more  than  met  all  challenges.  It  was 
born  here,  nurtured  and  developed  under 
democratic  precepts,  and  it  has  outstripped 
its  contemporaries  in  this  troubled  world. 
Temporary  obstacles  have  been  thrown  in  its 
path,  bred  by  perhaps  well-intentioned  but 
misguided  people  in  some  cases;  by  crackpots 
and  blue-nosed  reformers  in  others;  by  politi- 
cal zealots  with  dictator-complexes  in  yet 
other  instances;  and  by  those  who  feared  its 
competition  for  the  advertiser's  dollar. 

The  path  is  not  yet  clear,  which  may  be  all 
to  the  good.  If  all  were  milk  and  honey,  the 
broadcasters  might  become  smug,  satisfied  and 
decadent,  rather  than  the  virile,  aggressive 
group  they  are.  It  is  true  that  broadcasters, 
because  of  their  overall  success  and  the  al- 
legiance of  the  public,  are  harrassed  by  more 
plain  and  fancy  problems  than  have  con- 
fronted any  other  art  or  industry.  Yet  they 
have  solved  all  of  them  in  the  past  through 
good  programming  and  intelligent  and  re- 
sourceful management.  There  isn't  any  reason 
it  can't  be  done  in  the  future. 

Radio's  platform  of  service  has  moulded  it- 
self over  the  years.  We  think  it  advisable, 
however,  to  set  down  in  type  the  immediate 
objectives  of  the  industi'y,  as  a  sort  of  creed 
in  which  it  dedicates  itself  not  only  to  the 
public  service  but  to  a  vigorous  defense  of 
those  principles  for  which  it  must  stand  to 
perpetuate  that  service. 

It  was  President  Roosevelt  himself  who  re- 
marked last  May  in  his  first  transcribed  ad- 
dress on  radio  that,  except  for  policing  of  the 
air  to  prevent  allocation  confusion,  "radio 
is  as  free  as  the  press".  In  any  radio  plat- 
form, that  tenet  must  take  the  No.  1  niche. 
It  is  all-inclusive.  Radio  could  ask  no  more 
than  that  which  its  colleagues  of  the  Fourth 
Estate  have  established  as  a  cherished  prin- 
ciple and  kept  inviolate  Fince  the  days  of  the 
founding  fathers. 

So  with  that  introduction  we  outline  our 


platform  for  American  radio — a  platform 
which  henceforth  we  will  publish  in  our  mast- 
head on  this  page,  to  be  modified  as  conditions 
change : 

American  radio  as  free  as  the  press. 

Maintenance  of  a  free,  competitive  system  of 
broadcasting. 

Programs  providing  greatest  good  for  the 
greatest  number. 

The  right  to  render  public  service  without 
undue  restraint. 

Maintenance  of  highest  moral,  social  and 
econoynic  -standards. 

Stand  aloof  from  political  partisanship  on 
the  air. 

Build  radio  circulation  to  saturation  in  30, 
000,000  American  homes,  with  radios  in  every 
classroom,  office  and  automobile. 

Keep  abreast  of  modern  technical  develop- 
ments. 

Foster  sound  and  progressive  development  of 
commercial  television  and  facsimile. 


Daytime  Rut 

DAYTIME  radio  is  in  a  rut.  There  is  almost 
an  unbroken  monotony  of  network  serial  strips 
— washboard  dramas,  they  have  been  called. 
All  told,  there  are  some  15  daytime  hours  on 
the  major  networks  alone,  most  of  them  con- 
tiguous. 

Last  April  we  essayed  to  point  out  editorially 
that  the  situation  was  becoming  serious;  that 
the  daytime  drift  was  to  follow  the  leader.  The 
situation  today  is  such  that  broadcasters  are 
becoming  fearful  of  losing  audience  because  of 
the  sameness  of  the  radio  fare.  Greater  diversi- 
fication of  daytime  programs  has  become 
necessary. 

Sensing  this  situation,  John  F.  Patt,  aggres- 
sive young  head  of  WGAR,  Cleveland,  is  doing 
something  about  it.  A  new  daytime  musical  for 
Franco  Spaghetti,  featuring  Lanny  Ross,  has 
been  sold  by  CBS.  He  is  pushing  it  with  extra- 
ordinary merchandising,  in  the  hope  of  attract- 
ing other  sponsors.  Stations  contacted  by  him 
have  given  his  plan  enthusiastic  endorsement. 

Advertisers  will  switch  to  new  program 
themes — music,  comedy,  and  even  mystery  stor- 
ies— if  they  are  shown  results  comparable  to 
or  better  than  those  now  accorded  the  wash- 
board dramas.  For  radio's  sake,  the  networks 
should  discourage  overloading  of  their  sched- 
ules -with  so  much  daytime  sameness.  The 
formula  is  made  to  order. 


Hodgepodge  Economics 

SKELETON-rattling  and  looking  under  beds 
is  a  pet  pastime  of  industries  subjected  to  in- 
creasingly stringent  Government  regulation. 
It  has  been  so  in  radio  practically  since  the 
first  law  aff'ecting  it  was  enacted  in  1927.  And 
as  broadcasters  get  a  bit  grey  about  the  tem- 
ples, it  hasn't  abated  appreciably. 

We  are  not  given  to  spreading  of  alarmist 
views.  Yet  we  see  in  recent  developments  in 
radio  litigation,  and  in  policy  pronouncements 
of  the  FCC,  harbingers  of  real  danger  to  the 
freedom  of  movement  guaranteed  to  radio  by 
law.  Serious  undermining  of  commercial  radio 
is  in  the  offing  unless  the  trend  is  checked. 

In  recent  weeks  there  have  developed  a 
hodgepodge  of  regulatory  ideas  and  actions 
which  seem  to  be  inconsistent  and  at  variance 
with  the  intent  of  the  law.  The  U.  S.  Court 
of  Appeals,  which  sits  over  the  FCC  on  mat- 
ters of  law,  unfortunately  hasn't  clarified  con- 
ditions in  its  recent  rulings. 

The  crux  of  the  present  situation  goes  to 
station  competition.  The  FCC,  through  its  ag- 
gressive young  general  counsel,  steadfastly 
espouses  the  view  that  the  broadcaster  is  not 
different  from  the  butcher,  baker  or  candle- 
stick maker,  and  is  not  to  be  protected  against 
any  degree  of  competition  through  licensing 
of  new  stations.  It's  the  survival-of-the-fittest 
theory.  The  court,  in  a  recent  ruling,  did  not 
subscribe  to  that  view  all  the  way,  but  it  said 
that  unless  existing  stations  could  show  they 
would  be  utterly  destroyed  by  the  new  com- 
petition, and  proved  it,  they  could  not  have 
a  day  in  court.  The  Commission's  grant  then 
would  become  final. 

Beyond  that,  the  FCC  recently  adopted  what 
appears  to  be  an  utterly  arbitrary  and  inde- 
fensible policy  by  closing  the  door  to  inter- 
ventions by  existing  stations  in  proceedings 
before  it  unless  it  feels  so  disposed.  In  quick 
succession  it  denied  dozens  of  petitions  to  in- 
tervene. Then,  evidently  feeling  the  action  too 
drastic,  it  let  up  for  a  spell. 

There  have  been  other  instances  of  radical 
departures  from  orthodox  procedure.  In  a  case 
granting  a  new  local  station,  the  FCC  held 
that  network  affiliates  are,  in  effect,  precluded 
from  rendering  a  local  service.  In  the  same 
case,  it  deviated  from  what  appeared  to  be 
established  allocation  policy  by  granting  a  lo- 
cal station  to  a  community  which,  under  its 
rules,  required  regional  power  for  effective 
coverage. 

We  do  not  oppose  the  competition  theory  if 
it  is  consistently  applied  and  kept  within  rea- 
sonable bounds,  and  if  the  natural  concomi- 
tants of  such  a  policy  likewise  are  observed. 
If  radio  is  to  be  recognized  as  a  private  busi- 
ness subject  to  all  the  hazards  of  competition, 
then  the  Government's  regulatory  jurisdiction 
should  be  confined  to  that  of  a  licensing  au- 
thority and  a  "traffic  cop"  of  the  air.  Indeed, 
the  President  himself  observed  that  only  such 
controls  necessary  to  prevent  complete  con- 
fusion on  the  air  have  been  set  up. 

But  it  is  difficult  to  reconcile  the  FCC's 
present  policy  pronunciamentos  —  that  new 
competition  just  short  of  actual  death  of  ex- 
isting stations  is  permissible — with  the  man- 
date of  Congress  that  all  stations  be  required 
to  serve  the  public  interest,  convenience  and 
necessity.  Unrestricted  competition  breeds  cut- 
throat tactics.  History  is  replete  with  ex- 
amples of  what  happens  in  such  cases. 


Page  44  •  December  1,  1939 


BROADCASTING  •  Broadcast  Advertising 


FRANKLIN  MALCOLM  DOOLITTLE 


PUNTS,  laterals  and  blocked  kicks 
are  the  order  of  radio  business  dur- 
ing fall  and  winter  Saturday  after- 
noons, with  the  broadcast  spec- 
trum ti-ansformed  into  a  thou- 
I  sand  gridirons.  But  Franklin  Mal- 
!  colm  Doolittle  can  tell  you  a  dif- 
ferent story. 

It  was  on  Nov.  13,  1921,  when 
Yale  and  Princeton  were  fighting 
their  annual  gridiron  battle.  Frank- 
lin Doolittle,  an  instructor  in  com- 
munications engineering  at  Yale, 
operated  an  amateur  station,  lAGI. 
Believing  fellow  amateurs  might 
be  interested  in  the  epochal  event, 
he  put  on  a  "play-by-play"  ac- 
count— perhaps  the  first  football 
I:  broadcast  in  history.  Seated  at  his 
home-made  microphone  —  a  re- 
formed stand-up  telephone — he  re- 
peated the  plays  as  read  to  him 
over  a  telephone  line  by  a  reporter 
of  a  local  newspaper.  He  received 
,  many  enthusiastic  letters  of  ap- 
I  preciation. 

I      Franklin  Malcolm  Doolittle  to- 
!   day  is  president  and  manager  of 
I   the    successful    and  civic-minded 
I   WDRC,  Hartford,  the  pioneer  oflF- 
1  spring  of  amateur  station  lAGI. 
i  As  a  matter  of  fact  it  was  only  13 
months   after   that  epoch-making 
football  broadcast  —  on  Dec.  10, 
1922— that  WDRC  became  a  regu- 
I  larly   licensed   commercial  outlet. 
This   month  WDRC   observes  its 
17th  anniversary. 
'      Dr.  Doolittle,  while  a  practical 
broadcaster,   nevertheless   is  first 
and  foremost  a  radio  engineer.  He 
I  built  his  first  station  in  1906,  and 
I  he  is  still  building  them.  His  new- 
j  est  offspring  is  the  experimental 
'  frequency  modulation  station 
WIXSL,  on  Meriden  Mountain  in 
central   Connecticut,  utilizing  ad- 
.  vanced  engineering  methods  which 
Dr.  Doolittle  is  convinced  will  be- 
come the  transmitting  system  of 
the  future.  The  station  began  regu- 
lar operation  Oct.  1,  and  is  the 
first  frequency-modulated  outlet  to 
be  built  by  an  independently-owned 
commercial    broadcasting  station. 
About  three  years  ago  the  possi- 
bilities  of  frequency  modulation, 
/  as  opposed  to  the  conventional  am- 


plitude method,  were  demonstrated 
to  Dr.  Doolittle  by  Maj.  E.  H. 
Armstrong,  its  inventor.  Now 
called  "staticless  radio",  F-M  so 
fascinated  him  that  he  immedi- 
ately set  out  to  test  its  merits.  He 
is  one  of  the  leading  experimenters 
in  the  field  today. 

Franklin  M.  Doolittle  has  spent 
nearly  all  of  his  46  years  in  his 
native  Nutmeg  State.  He  was  born 
in  New  Haven,  June  16,  1893,  the 
son  of  a  wholesale  druggist.  While 
still  a  grammar  school  youth  of  13, 
he  built  his  first  "wireless".  It  con- 
sisted of  a  Ford  spark  coil  for 
transmission  and  a  coherer  for  re- 
ception. Over  several  years  the 
station  was  improved'  and  rebuilt 
several  times,  and  was  finally  used 
by  the  United  States  Telegraph 
Co.  for  communicating  with  ships 
plying  the  waters  of  Long  Island 
Sound. 

After  elementary  school  work  in 
New  Haven,  young  Frank  Doo- 
little at  18  entered  Sheffield  Scien- 
tific School  at  Yale  University,  but 
continued  his  radio  work  as  a  com- 
mercial wireless  operator,  pound- 
ing brass  on  merchant  ships  dur- 
ing vacation  periods.  At  the  same 
time,  despite  his  youth,  he  was 
teaching  "wireless"  at  evening 
classes  at  the  New  Haven  Boys' 
Club.  During  this  period,  a  quarter- 
century  back,  he  constructed  an 
arc  transmitter  which  was  used  for 
actual  broadcasts  of  music  that 
were  heard  around  New  Haven  and 
by  ships  on  Long  Island  Sound. 

Graduated  from  Yale  in  1915 
with  a  degree  of  Bachelor  of 
Philosophy  in  Electrical  Engineer- 
ing, the  youthful  radio  scientist 
joined  Bell  Telephone  Laboratories 
in  New  York  City  and  for  two 
years  applied  his  training  and  ex- 
perience to  the  embryonic  radio 
field.  With  the  entry  of  the  United 
States  in  the  World  War  he  became 
an  ensign  in  the  Naval  Reserve, 
and  later  transferred  to  the  regu- 
lar line  with  the  same  rank  follow- 
ing completion  of  a  training  course 
at  Annapolis.  During  his  naval 
tenure,  he  acted  as  radio  officer  of 
the  4th  Squadron,  Atlantic  Fleet 
under  Admiral  Hoogewerf. 


NOTES 


SHELDON  F.  SACKETT,  owner  of 
KOOS,  Marshfield,  Ore.,  has  sold  his 
interest  in  the  Salem  Oregon.  States- 
man, and  is  concentrating  his  efforts 
on  KOOS  and  the  Coos  Bay  Times, 
his  Marshfield  newspaper.  He  has  also 
sold  his  interest  in  the  new  KVAN, 
Vancouver,  Wash.,  which  will  be 
owned  80%  by  Walter  L.  Read,  man- 
ager ;  20%  by  D.  Elwood  Caples.  city 
attorney  of  Vancouver  and  Demo- 
cratic state  chairman,  with  Chief  En- 
gineer Paul  W.  Spargo  holding  a  qual- 
ifying share. 

HERMAN  E.  FAST,  for  the  last  five 
years  on  the  sales  staff  of  WKRC, 
Cincinnati,  has  been  named  sales  man- 
ager i)f  the  station,  succeeding  Wil- 
liam J.  Williamson. 

SENOR  JOSE  A.  HIGUERA,  own- 
er and  manager  of  YVIRK  and 
YVIRL,  Maracaibo,  Venezuela,  is 
now  in  the  United  States  visiting  ad- 
vertising agencies  and  advertisers  in 
the  interest  of  his  stations.  He  is  head- 
quartering at  the  Conquest  Alliance 
Co.  New  York  ofiices. 

JAMES  F.  HOPKINS,  president  and 
general  manager  of  WJBK,  Detroit, 
recently  bagged  a  buck  during  a  one- 
day  deer  hunting  trip  in  Northern 
Michigan. 

HAYDN  R.  EVANS,  formerly  com- 
mercial manager  of  WNAX,  Yankton, 
S.  D.,  has  been  named  general  man- 
ager of  WTAQ  and  WHBY,  Green 
Bay,  Wis.,  the  latter  scheduled  for 
removal  next  year  to  Appleton,  Wis. 

HENRY  MAAS,  NBC  Hollywood 
sales  trafiic  manager,  is  the  father  of 
a  414-pound  boy  born  Nov.  11. 

EVAN  ROBERTS,  formerly  head  of 
radio  activities  of  the  Federal  The- 
atre Project,  has  joined  the  program 
department  of  WMCA,  New  York, 
where  he  will  specialize  in  creating 
programs  of  a  public  service  nature. 

ELLIS  CHANEY,  vice-president  of 
Southland  Industries,  licensee  of 
WOAI,  San  Antonio,  has  resumed  ac- 
tive duty  at  the  station.  Mr.  Chaney 
for  six  years  has  represented  Norge 
products  in  the  San  Antonio  area, 
and  prior  to  that  was  general  man- 
ager of  WOAI.  James  W.  Chapman, 
formerly  associated  with  Chicago  U 
and  Texas  A  &  M  College,  has  joined 
the  WOAI  sales  staff. 


The  war  ended.  Ensign  Doolittle 
was  mustered  out  of  service  and 
returned  to  his  native  New  Haven. 
In  1919  he  began  to  teach  commu- 
nications engineering  at  Yale  on  a 
part-time  basis — probably  another 
radio  first,  though  he  does  not 
claim  it.  For  six  years  he  taught 
at  Yale,  at  the  same  time  starting 
in  the  radio  business,  first  manu- 
facturing loudspeakers  and  ama- 
teur equipment.  With  the  advent 
of  broadcasting  in  1920  he  opened 
a  retail  store  for  the  sale  of  sets 
and  parts. 

Like  many  another  pioneer  who 
started  "commercial"  bi'oadcasting 
as  an  adjunct  of  the  set  business, 
only  to  find  the  tail  wagging  the 
dog,  Professor-Merchant-Engineer 
Doolittle  filed  an  application  for  a 
broadcast  license  and  on  Dec.  10, 
1922  began  the  operation  of  WPAG, 
at  New  Haven,  which  subsequently 
became  WDRC  in  Hartford.  In 
1926  the  radio  store  was  dropped 
in  favor  of  the  station  and  in  1930 
the  station  moved  to  Hartford,  be- 


TAMS  BIXBY  Jr.,  vice-president 
and  manager  of  KBIX,  Muskogee, 
Okla.,  is  slowly  recovering  from  in- 
juries received  when  a  car  which  he 
was  driving  overturned.  He  suffered 
a  broken  collarbone  and  other  injuries, 
and  will  be  absent  from  his  office  for 
several  weeks.  This  is  his  second  acci- 
dent of  the  year,  having  been  seriously 
burned  in  a  motorboat  explosion  in 
Minnesota  last  August. 

ROBERT  ST.  CLAIR,  well  known  in 
Pacific  Northwest  radio,  has  joined 
the  commercial  department  of  KMO, 
Tacoma,  Wash.,  as  account  executive. 

LORRIN  THURSTON,  operator  of 
KGU,  Honolulu,  was  in  Hollywood 
during  late  November,  enroute  home 
after  a  four-month  tour  of  the  States. 

FRANK  WEBB  recently  was  ap- 
pointed manager  of  KTMS,  Santa 
Barbara,  Cal. 

JEROME  B.  HARRISON,  formerly 
advertising  manager  of  the  New  York 
edition  of  Parents  Magazine,  and  pre- 
viously with  General  Electric  Co.,  has 
been  appointed  to  the  sales  staff  of 
WABC,  New  York. 

JOHN  T.  VORPE,  advertising  and 
publicity  director  of  WHK-WCLE, 
Cleveland,  has  resigned.  He  has  an- 
nounced no  plans. 

JAMES  CONWAY  has  joined  the 
sales  staff  of  WJIM,  Lansing,  Mich. 

WAYNE  WELCH,  promotion  man- 
ager of  KSO-KRNT,  Des  Moines,  is 
the  father  of  a  girl  born  early  in 
November. 

ARNOLD  BACON,  formerly  of  Iowa 
Network,  has  joined  WNAX,  Yank- 
ton, S.  D.,  as  head  accountant. 

WILLARD  EGOLF,  commercial  man- 
ager of  KVOO,  Tulsa,  Okla.,  was 
elected  to  the  board  of  directors  of  the 
10th  District  of  the  Federation  of  Ad- 
vertising of  America  at  the  recent  con- 
vention in  Houston. 

G.  E.  ZIMMERMAN,  general  man- 
ager of  KARK,  Little  Rock,  Ark.,  is 
vacationing  with  friends  on  a  fishing 
and  hunting  trip  in  Mexico. 

RAY  RINGSON,  manager  of 
WRDW,  Augusta,  Ga.,  is  the  father 
of  a  girl  born  early  in  November. 

PAUL  SIMS  and  Eugene  Baker  have 
joined  the  sales  staff  of  WDGY,  Min- 
neapolis. 

CHARLES  COFFIN,  formerely  of 
the  Chicago  office  of  Transamerican 
Broadcasting  &  Television  Corp.,  has 
joined  the  sales  staff  of  WGN,  Chi- 
cago. 

MONTE  MEYER,  formerly  of  KPAB, 
Laredo,  Tex.,  has  joined  the  commer- 
cial department  of  KTOK,  Oklahoma 
(Mtv. 


coming  a  basic  outlet  for  CBS. 
Dec.  5  marks  another  anniversary 
for  WDRC— its  ninth  year  of  af- 
filiation with  CBS. 

While  Dr.  Doolittle  has  developed 
numerous  radio  devices,  perhaps 
the  outstanding  was  a  patented 
system  of  binaural  broadcasting, 
which  gives  the  effect  of  acoustic 
perspective  in  the  transmission  of  a 
program.  A  station  for  such  trans- 
mission was  actually  constructed 
in  New  Haven  and  was  operated 
for  several  months. 

Mrs.  Doolittle  is  the  former 
Frances  Cooper  of  New  Haven. 
They  were  married  Nov.  30,  1933. 
Their  children  are  Lydia,  4,  and 
John,  2.  Dr.  Doolittle  is  a  member 
of  the  Institute  of  Radio  Engi- 
neers and  of  the  Radio  Manufac- 
turers Assn.  Committee  on  Fre- 
quency Modulation.  His  fraternity 
is  Sigma  Psi.  Aside  from  radio, 
Dr.  Doolittle's  hobby  is  boating 
and  he  operates  a  ship-to-shore  ra- 
dio telephone  aboard  his  Fairform 
Flyer  Decibel. 
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HERBERT  I.  ROSENTHAL,  general 
manager  of  Columbia  Artists,  New 
York,  has  been  appointed  executive 
vice-president  of  the  organization,  and 
I.  S.  Becker,  business  manager,  has 
been  made  vice-president,  retaining 
his  former  activities.  Two  new  posi- 
tions have  been  created  for  Columbia 
Management  of  California,  with  Mur- 
ry  Brophy,  former  managing  direc- 
tor, promoted  to  executive  vice-presi- 
dent, and  Rudolph  Polk  becoming  vice- 
president. 

TOM  WOLF,  formerly  of  Time  and 
Life  magazines  and  the  Neto  York 
Post  and  contact  man  for  WOR's 
Welcome  Neiphhor  program  broadcast 
in  connection  with  the  New  York 
World's  Fair,  has  joined  the  press 
department  of  WOR,  Newark,  as 
night  representative. 

BURRIDGE  D.  BUTLER,  president 
of  WLS,  Chicago,  and  chairman  of 
the  board  of  KOY,  Phoenix,  Ariz.,  has 
gone  to  his  Phoenix  home  to  spend 
the  winter.  He  was  accompanied  by 
George  Cook,  WLS  treasurer,  who 
plans  to  return  to  Chicago  in  early 
December. 

HARRY  F.  WALSTRUM,  manager 
of  Associated  Transcriptions  of  Holly- 
wood, and  Eleanore  Bosworth,  radio 
acti'ess  known  professionally  as  Elea- 
nore Argo,  were  married  in  Los  An- 
geles Oct.  28,  it  has  just  been  re- 
vealed. 


Shaw  WMCA  V-P 

APPOINTMENT    of    Donald  S. 
Shaw  as  executive  vice-president 
of  WMCA,  New  York,  in  charge  of 
personnel  and  station  operations  in 
addition  to  his  former  duties  as  the 
station's  sales  manager,  was  an- 
nounced Nov.  24  .^^Hffttv 
by  Donald  Flamm.  J^HQII^ 
president  of     jT """M 
WMCA.  In  mak-     i  1 
ing-  the  announce-     f        ^»  w 
ment  Mr.  Flamm 
stated  that  "Mr. 
Shaw's  reputation 


i  n  broadcasting, 
first  a  s  eastern 
sales  director  of 


NBC  and  later  Mr.  Shaw 
as  the  executive  in  charge  of  radio 
at  the  McCann-Erickson  advertis- 
ing agency,  together  with  the 
splendid  record  he  has  made  at 
WMCA  during  1939,  eminently  fit 
him  for  the  added  responsibilities." 
Appointment  was  effective  immedi- 
ately. Mr.  Shaw  joined  WMCA  last 
February  as  vice-president  in 
chai-ge  of  sales,  leaving  his  post 
as  assistant  to  the  President  of 
McCann  -  Erickson.  He  also  had 
served  as  account  executive  with  J. 
Walker  Thompson  Co.,  and  as  ra- 
dio director  of  Lennen  &  Mitchell. 


Rogers  in  Crash 

J.  ELLSWORTH  ROGERS,  presi- 
dent of  CFRB,  Toronto,  narrowly 
escaped  death  Nov.  12  near  Madoc, 
Ont.,  when  the  seaplane  he  was 
flying  capsized  during  a  lake  land- 
ing. After  the  pontoons  hit  the 
water  they  sank  and  the  plane 
turned  upside  down,  with  the 
wings  resting  on  the  lake  bottom. 
Rogers  managed  to  loosen  his 
safety  belt  and  escape  through  a 
window,  then  swam  ai'ound  to  try 
and  rescue  his  companion,  Col.  R. 
J.  E.  Graham,  in  the  cabin.  When 
Rogers  felt  he  could  stay  under 
water  no  longer,  he  came  up  to  the 
surface  and  clung  to  the  pontoons, 
which  were  still  showing  above 
water.  His  companion  on  the  hunt- 
ing trip  drowned.  Other  members 
of  the  party  on  shore  rescued  Rog- 
ers from  the  icy  water.  The  acci- 
dent was  caused  by  ice  forming 
on  the  rudder  controls. 


BEHIND 

LAWRENCE  TREXLER  on  Nov.  16 
was  appointed  program  director  of 
WMPS,  Memphis,  by  Manager  James 
O.  Hanrahan.  He  is  also  news  editor 
of  the  station,  having  been  with 
Scripps-Howard  Radio  for  several 
years  and  formerly  having  served  with 
WNOX,  Knoxville,  and  WCPO,  Cin- 
cinnati. 

NORTHRUP  DAWSON,  formerly  a 
member  of  the  radio  department  of 
Benton  &  Bowles,  New  York,  has 
joined  WCCO,  Minneapolis,  as  pro- 
gram producer.  Randy  Bean,  also  pre- 
\  iously  with  Benton  &  Bowles  in  the 
radio  publicity  department,  on  Nov. 
'20  became  program  director  of  WHIP, 
Hammond,  Ind. 

ALLEN  BELL,  formerly  of  WLS, 
Chicago,  and  WDZ,  Tuscola,  has 
joined  WSOY  (formerly  WJBL)  De- 
catur, 111.,  as  rural  program  director. 
Eddie  Wilson,  formerly  of  WTAD, 
Quincy,  has  returned  to  the  WSOY 
announcing  staff,  and  Berne  Enter- 
line  has  been  promoted  to  chief  an- 
nouncer. Johnny  Bernard  also  has 
joined  the  WSOY  announcing  staff. 

ROBERT  HIESTAND,  KFI-KECA. 
Los  Angeles,  producer,  is  the  father  of 
an  SVa-pound  boy,  born  Nov.  15. 

TIM  RYAN,  formerly  of  the  radio 
comedy  team  of  Tim  &  Irene,  is  now 
in  Hollywood  devoting  his  time  to  gag 
writing  for  the  CBS  Texaco  Star 
Theatre,  sponsored  by  Texas  Co.  His 
wife,  Irene  Noblette.  has  a  spot  on 
that  program  as  heckler-foil  for  Ken 
Murray,  and  Ryan  contributes  the 
comedy  material. 

HERMAN  MAXKIEWICZ.  Holly- 
wood writer,  has  been  signed  by  Or- 
son Welles,  director,  to  handle  radio 
adaptations  for  his  CBS  Camphell 
Playhouse  programs,  sponsored  by 
Campbell  Soup  Co. 

DOROTHY  GILLESPIE  has  joined 
the  office  staff  of  KTSM,  El  Paso. 
Tex.,  as  switchboard  operator,  re- 
placing Christina  Dorris,  now  in  the 
bookkeeping  department  of  the  sta- 
tion. 

LARRY  CHATTERTON,  CBS  Hol- 
lywood announcer,  is  the  father  of  a 
9-pound  girl,  born  in  Glendale,  Cal., 
Nov.  12. 

ROLF  KALTENBORN,  production 
man  at  WABC.  New  York,  was  elect- 
ed president  of  the  WABC  Local  of 
the  American  Guild  of  Radio  An- 
nouncers and  Producers  at  its  annual 
election,  held  recently.  .John  Reed 
King  was  elected  vice-president  and 
Guy  Delia  Cioppa,  secretary-treasurer. 

RALPH  W.  LANGLEY.  formerly 
program  director  of  KGLU.  Safford. 
Ariz.,  has  joined  the  continuity  staff 
of  KTSA.  San  Antonio. 

NED  LEFEVRE,  announcer  of 
WFBM,  Indianapolis,  and  winner  of 
a  local  audition  has  gone  to  Holly- 
wood for  four  weeks,  during  which  he 
is  to  apijear  on  the  Oaieway  to  Holly- 
wood programs. 

SANDY  MEEK,  program  director  of 
WOOD-WASH,  Grand  Rapids,  Mich., 
wrote  the  words  for  the  new  song, 
"In  Our  Wonderful  Garden  of  Love", 
introduced  on  an  NBC-Red  program 
recently  by  Gene  &  Glenn.  Music  is 
by  Walter  Miles.  The  song  also  is  to 
be  played  on  Abe  Lyman's  Waltz 
Time. 

OWEN  BABBE,  formerly  of  KOIL, 
Omaha,  and  KFAB,  Lincoln,  has 
joined  KMTR,  Hollywood,  as  news 
writer  and  commentator.  He  succeeds 
Don  McNamara  who  resigned  to  join 
KFI,  Los  Angeles.  Howard  Culver, 
after  a  year's  absence,  has  returned 
to   the  announcing  staff  of  KMTR. 


A  Busy  Day 

LOU  KROECK,  Arizona  Net- 
work sportscaster,  headquar- 
tered in  Phoenix,  claims  a  rec- 
ord. Piloted  by  Hal  Lines, 
KOY  transmitter  operator,  in 
the  latter's  airplane,  Kroeck 
left  Phoenix  recently  in  the 
morning  and  flew  to  Tucson 
where  he  broadcast  the  Phoe- 
nix-Tucson high  schools  foot- 
ball game  in  the  afternoon. 
From  there  he  flew  to  Tempe, 
Ariz,  and  broadcast  the  State 
Teachers'  College  game  in 
the  evening.  Then  he  hopped 
to  Phoenix  to  handle  the 
broadcast  of  Gus  Arnheim's 
orchestra  from  a  local  hotel. 


IRVING  REIS.  CBS  writer-produc- 
er, brought  to  Hollywood  from  New 
York  two  years  ago  by  Paramount 
Pictures  Corp.  for  film  assignments, 
is  being  groomed  to  direct.  The  former 
Columbia  Workshop  producer  is  tak- 
ing a  10-week  leave  from  film  writing 
assignments  to  permit  concentrated 
study  of  picture  production  methods. 


GAIL  NORTHE 

BACK  in  1932  Gail  Northe  was  tell- 
ing fairy  tales  on  KNOW,  Austin, 
Tex.  En  route  to  New  York  one 
spring,  she  stopped  over  in  Dallas 
to  do  a  guest  appearance  on  WFAA. 
A  station  executive  heard  the  pro- 
gram, gambled  on  her  ability  to 
sell  merchandise  as  well  as  she 
told  fairy  tales,  and  hired  her. 
After  five  years  with  WFAA  and 
the  Texas  Quality  Network,  Gail 
joined  Texas  State  Network  as  di- 
I'ector  of  women's  activities — the 
third  person  Elliott  Roosevelt  hired 
while  his  net  still  was  in  the  throes 
of  organization.  In  this  capacity 
she  does  a  thrice-weekly  fashions 
and  personalities  program  that  is 
one  of  the  most  popular  in  Texas. 
A  sister  of  C.  R.  Smith,  president 
of  American  Airlines,  Miss  Northe 
(she  was  christened  Mildred 
Smith)  has  a  decided  flying  com- 
plex. She  "specializes",  says  Miss 
Northe,  on  dropping  orchids  from 
airplanes — 1,000  to  publicize  the 
1937  Pan-American  Exposition  in 
Dallas,  more  armloads  to  publicize 
the  opening  of  TSN  in  1938.  Early 
this  year  Miss  Northe  married 
Charles  Muskavitch,  a  Russian 
prince  now  conservator  of  art  for 
the  Dallas  Museum  of  Fine  Arts 
and  Crocker  Galleries  of  Sacramen- 
to, Cal. 


RUBEY  COWAN,  who  left  NBC  two 
years  ago  to  join  Paramount  Pictures 
in  Hollywood,  returns  to  New  York 
Dec.  1  to  rejoin  the  NBC  artists  serv- 
ice division  in  charge  of  vaudeville, 
motion  picture  and  television  book- 
ings, George  Engles,  vice-president 
and  managing  director  of  the  artists 
service  has  announced.  On  the  same 
day  A.  Frank  Jones,  of  the  division, 
l)ecomes  assistant  to  Mr.  Engles,  and 
Alexander  Haas  is  appointed  man- 
ager of  the  San  Francisco  ofRce  of  the 
artists  bureau,  to  handle  bookings  on 
the  Pacific  Coast  and  in  the  South- 
west. 

RHEA  DIAMOND,  secretary  to  Leon 
Goldstein,  publicity  director  of 
WMCA,  New  York,  was  mafried  re- 
cently to  Arthur  Director. 

BERTHA  CURRAN,  of  the  educa- 
tional department  of  NBC-Chicago, 
has  announced  her  engagement  to  O. 
.T.  Neuwerth.  production  director  of 
Chicago  Radio  Council.  The  wedding 
date  is  Dec.  28. 

GEORGE  FAULKNER.  CBS  script 
writer  of  the  Sunday  afternoon  pro- 
gram Pursuit  of  Happiness,  has  been 
forced  to  give  up  the  assignment  tem- 
porarily due  to  illness. 
JOHN  GRAHAM,  former  trade  news 
editor  of  NBC,  has  joined  Tide  Mag- 
azine as  an  associate  editor. 

JAMES  P.  BEGLEY,  program  man- 
ager of  KYW,  Philadelphia,  was  tak- 
en to  Graduate  Hospital,  Philadel- 
phia, Nov.  14  for  two  blood  transfu- 
sions. Kerby  Gushing,  KYW  sports- 
caster,  is  the  father  of  a  girl  born 
Nov.  19,  his  own  birthday. 

DON  MORRIS,  former  announcer  of 
WMBC,  Detroit,  and  Lucy  Benson, 
script  writer,  have  joined  WWJ,  De- 
troit. 

JOHN  CORCORAN,  radio  commen- 
tator and  newspaper  writer,  has 
joined  the  announcing  staff  of  WPEN, 
Philadelphia,  handling  a  thrice-weekly 
quarter-hour  series. 

LUCILLE  CUMMINGS,  several 
years  ago  receptionist  at  KPO-KGO. 
San  Francisco,  returned  after  a 
lengthy  absence  and  is  now  a  con- 
tralto on  the  network's  artist  staff. 

HENRY  W.  LUNDQUIST  has  joined 
the  production  staff  of  WEEI,  Bos- 
ton, as  script  writer. 

PAT  KELLY  has  returned  from  a 
six-month  leave  of  absence  to  handle 
publicity  and  production  at  KFRC, 
San  Francisco. 

RICHARD  WEAVER,  formerly  ad- 
vertising manager  of  Big  Ben  Self- 
Service  chain  food  stores,  has  joined 
AVARD,  Brooklyn,  to  handle  special 
promotion  and  publicity  for  the  sta- 
tion, which  specializes  in  foreign  lan- 
guage programs. 

FLORIDA  STEVENS,  actress  at 
KPO-KGO,  San  Francisco,  has  been 
signed  by  a  Hollywood  motion  pic- 
ture studio. 

EVELYN  WILSON  has  joined  the 
continuity  department  of  WOL,  Wash- 
ington, assisting  Mary  Louise  Moy 
and  Dorothy  O'Donnell.  Mrs.  Edna 
Aitchison  has  been  named  WOL  re- 
ceptionist. 

TOM  D  A  I  L  E  Y,  sportscaster  of 
KVOO.  Tulsa.  Okla.,  is  handling  high 
school  football  and  amateur  hockey 
game  broadcasts  on  KOME,  Tulsa, 
on  loan  from  KVOO  when  the  games 
do  not  conflict  with  his  KVOO  broad- 
cast schedule. 

ROY  MASON,  sports  announcer  of 
KGNF.  North  Platte,  Neb.,  is  to 
marry  Peggy  Chase  during  the  Christ- 
mas holidays. 

BUDDY  BOSTICK,  formerly  pro- 
gram director  of  WACO,  Waco,  Tex., 
has  joined  the  announcing  staff  of 
KARK,  Little  Rock,  Ark. 

HUGH  ASPINWALL,  in  Midwest- 
ern radio  during  the  last  15  years  and 
most  recently  of  WCCO,  Minneapolis, 
has  joined  the  program  department  of 
KMOX,  St.  Louis. 

HAROLD  TURNER,  staff  pianist  of 
WGN,  Chicago,  since  1934,  has  re- 
turned to  his  duties  at  WGN  follow- 
ing a  year's  study  in  Europe. 
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By  tradition  the  people  all  through  WTIC's  New  England  have  a  reputation 
for  being  pretty  practical,  down-to-earth  folks.  The  sort  who  can  take  their 
French  lessons — or  leave  them. 

Yet,  within  one  week  after  the  first  announcement  we  received  requests  for 
10,000  lesson  sheets — offered  in  conjunction  with  a  new  series  of  French 
Pronunciation  Lessons  over  WTIC. 

Such  a  handsome  response  to  an  educational  feature  shows  that  our  50,000 
Watts  reaches  a  big  audience  of  consistent  listeners.  The  experience  of 
scores  of  advertisers  shows  that  it  pays  to  reach  this  audience  of  ours — 
because  it's  friendly  as  well  as  big. 


IN  SOUTHERN  NEW  ENGLAND  WTIC  RATES 

FIRST 

•  in  LISTENER  POPULARITY  BY  2  TO  1 

IN  THE  HARTFORD  AREA 

•  IN  NUMBER   OF   NETWORK  ADVERTISERS 

•  in    number    of    NATIONAL  SPOT 

ADVERTISERS 


TIC 


50,000  WATTS  •  HARTFORD,  CONN. 

The  Station  With  the  Friendly  Audience 

The  Travelers  Broadcasting  Service'  Corporation 
Member  NBC  Red  Network  and  Yankee  Network 

Representatives:  Weed  &  Company 
New  York     Chicago     Detroit     Son  Francisco 


DON  WILSON,  Hollywood  announc- 
er of  the  NBC  Jack  Benny  Show, 
sponsored  by  General  Foods  Corp.  has 
been  added  to  the  cast  of  the  film, 
"Buck  Benny  Rides  Again,"  which 
features  the  comedian  and  is  being 
produced  by  Paramount.  Other  mem- 
bers of  the  weekly  radio  show  in  the 
film  are  Phil  Harris,  Eddie  (Roches- 
ter) Anderson,  Andy  Devine  and  Den- 
nis Day.  Bill  Morrow  and  Ed  Beloin, 
gag  writers  for  Benny,  are  also  writ- 
ing the  screen  script. 

JOHN  S.  HAYES,  production  man- 
ager of  WOR,  Newark,  is  the  father 
of  a  boy  born  Nov.  16. 

HUGH  ASPINWALL,  formerly  of 
WCCO.  Minneapolis,  has  joined 
KMOX,  St.  Louis,  as  announcer.  Don 
Ownbey.  KMOX  news  editor,  is  the 
father  of  a  boy  born  early  in  Novem- 
ber. 

CALDWELL  CLINE,  of  the  program 
department  of  WBT.  Charlotte,  N.  C, 
returned  from  the  hospital  Nov.  17 
following  a  tonsilectomy. 

WILLIAM  R.  TEDRICK.  chief  of 
the  continuity  staff  of  KWOC,  Poplar 
Bluff,  Mo.,  is  the  father  of  a  girl  born 
early  in  November. 

JANE  WESTON,  home  economist  of 
WOWO-WGL,  Fort  Wayne,  Ind.,  has 
returned  to  work  following  recovery 
from  injuries  received  in  a  bus  acci- 
dent. 

TONY  JACKSON,  of  the  CBS  San 
Francisco  production  department,  has 
been  transferred  to  KSFO,  San  Fran- 
cisco. 

ETHEL  BERMAN,  formerlv  of 
WTOL.  Toledo.  O.,  has  joined  WJBK, 
Detroit,  as  continuity  writer  and  pub- 
licity director. 

MRS.  FRANCES  FARMER  WILD- 
ER, CBS  Pacific  Coast  director  of 
education,  Hollywood,  discussed  Ra- 
dio and  Education  for  Democracy 
Nov.  25  at  the  convention  of  Western 
Association  of  Teachers  of  Speech  in 
San  Francisco. 

LOU  HENKLE,  former  vaudeville 
performer  and  free-lance  artists  book- 
ing agent,  has  joined  WAAT,  Jersey 
City,  as  manager  of  the  station's 
artists  bureau. 

DENNIS  BRATHWAITE,  formerly 
of  the  Canadian  Broadcasting  Corp. 
program  staff,  has  joined  CKGR.  Tim- 
mins.  Out.,  as  continuity  writer. 

TOMMY  THOMAS,  program  director 
of  KIRO.  Seattle,  recently  married 
Helen  Flaten,  formerly  his  secretar.v. 

PETER  GRANT,  chief  announcer  of 
WLW.  Cincinnati,  recently  sustained 
a  minor  scalp  injur.v  when  a  horse  he 
was  riding  stumbled  and  threw  him 
to  the  pavement. 

.TOSEPH  GRANT,  announcer  of 
WMEX,  Boston,  was  to  marry  Car- 
mer  Trudeau  on  Nov.  30. 

GEORGE  T.  CASE,  formerly  pro- 
gram director  of  WING.  Davton.  O., 
has  resigned  to  join  WTMV,  East  St. 
Louis,  111.,  in  that  capacity. 

JOHN  S.  HAYES,  production  man- 
ager of  WOR,  Newark,  on  Nov.  16 
became  the  father  of  a  seven-pound 
son. 

GENE  TABOR,  formerly  of  KYA, 
San  Francisco,  recently  was  named 
manager  of  a  San  Francisco  night 
club. 

HOWARD  HARDING,  tenor  and 
commentator  at  KFRC,  San  Fran- 
cisco, is  the  father  of  a  boy  born  re- 
cently. 

CORWIN  RIDDELL,  news  chief  of 
WOAI,  San  Antonio,  represented  the 
station  and  Texas  Quality  Network 
at  the  dedicator.v  services  of  the  new 
Radio  Hill]  on  tlie  campus  of  Texas 
U  at  Austin  during  a  half-hour  hroad- 
ca.st  originating  on  WOAI  and  heard 
on  TQN. 

JEWEL  FOSTER  has  been  added  to 
the  office  staff  of  KOMA.  Oklahoma 
City,  as  receptionist,  and  Betty  Nelle 
Garrett  has  joined  the  accounting  de- 
partment. 


PROUD  was  L.  B.  Wilson,  presi- 
dent and  general  manager  of 
WCKY,  Cincinnati,  as  he  deliv- 
ered a  one-minute  talk  during  a 
special  informal  musical  program 
Nov.  18  dedicating  the  station's  new 
studios  and  offices  in  the  Hotel  Gib- 
son. The  three  new  Hotel  Gibson 
studios  have  been  named  for  the 
three  states  in  WCKY's  primary 
area — Ohio,  Indiana  and  Kentucky 
— and  each  has  been  appropriately 
labeled  with  bronze  plates  on  the 
studio  doors.  One  studio  will  be  re- 
tained in  Covington,  Ky.,  from 
where  the  main  studios  were  moved 
Nov.  11,  for  pickups  of  Kentucky 
programs.  Opening  of  the  new  Ho- 
tel Gibson  quarters  was  announced 
by  formal  engraved  cards. 


On  His  Record 

BOB  PROVAN,  announcer  of 
WDRC,  Hartford,  Conn., 
has  been  elected  Republican 
alderman  from  the  10th  Hart- 
ford ward — and  without  hav- 
ing made  a  single  personal 
speech.  Shortly  after  his  nom- 
ination, Provan  went  to  the 
hospital  for  an  appendec- 
tomy. He  recorded  a  speech 
at  the  WDRC  studios  a  day 
or  so  before  the  operation, 
and  the  platter  was  played  at 
a  ward  workers'  meeting. 
Brovan  went  back  to  work 
the  night  of  the  election,  and 
was  assigned  to  introduce 
Mayor  Thomas  J.  Spellacy, 
Democrat  reelected  for  a 
third  term.  Amid  mutual  con- 
gratulations, the  Mayor's 
comment:  "We  both  won  on 
our  records!" 


ROBERT  PATT,  promotion  manager 
of  WHN,  New  York,  has  been  placed 
in  charge  of  the  WHN  transcription 
service  in  addition  to  his  other  duties, 
replacing  George  DePue,  who  has  re- 
signed to  become  assistant  manager  of 
WSAN,  Allentown,  Pa. 

EDGAR  L.  TIDWELL,  production 
manager  of  KGB,  San  Diego,  Cal., 
has  announced  his  engagement  to 
Frances  Shimp. 

FRANCES  MINTON  has  replaced 
Janet  Baird,  KGO,  San  Francisco 
commentator  on  Through  a  Woman's 
Eyes  due  to  illness  of  Miss  Baird's 
mother. 

WAYNE  BOWLER  has  been  named 
news  editor  of  KGVO,  Missoula, 
Mont.,  editing  UP  news  reports  and 
gathering  material  for  KGVO's  twice- 
daily  local  newscasts. 

HENRY  GUERRA,  of  St.  Mary's  U, 
vSan  Antonio,  has  joined  the  announc- 
ing staff  of  WOAI,  San  Antonio. 

NELSON  McININCH  and  Tom  Caf- 
ferty  have  joined  the  announcing  staff, 
and  Mildred  Baker  the  continuity  staff 
of  KDYL,  Salt  Lake  City. 

ESTHER  LUDWIG.  of  the  conti- 
nuity department  of  NBC-Chicago, 
has  announced  her  engagement  to 
Robert  McDonald,  golf  professional. 
They  plan  to  marry  soon  after  Jan.  1. 


AP  NEWS  SELECTED 
FOR  LATIN  SERIES 

UNITED  FRUIT  Co.,  New  York, 
first  advertiser  to  sponsor  a  series 
of  shortwave  broadcasts  from  the 
United  States  directed  at  listeners 
in  a  foreign  country  [Broadcast- 
ing, Nov.  15],  starts  this  series 
Dec.  1  on  NBC's  international  sta- 
tions WNBI  and  WRCA.  Programs 
will  be  broadcast  seven  nights  a 
week  for  52  weeks,  9-9:15  p.  m., 
program  content  being  news  in 
Spanish.  There  will  be  no  product 
selling  on  the  broadcasts,  according 
to  E.  S.  Whitman,  advertising  man- 
ager of  United  Fruit  Co.,  who  said 
the  series  "is  being  sponsored 
strictly  in  the  interests  of  good 
will."  All  announcements,  he  added, 
will  be  directed  solely  toward  creat- 
ing a  better  understanding  between 
the  United  States  and  the  countries 
of  Latin  America  where  the  com- 
pany does  business  and  has  exten- 
sive investments. 

Associated  Press  will  supply  the 
news  for  the  broadcasts,  Mr.  Whit- 
man stated,  with  NBC's  interna- 
tional division  staff  handling  the 
preparation  and  translation  into 
Spanish,  subject  to  the  sponsor's 
editorial  supervision.  AP  executives 
declined  to  discuss  the  arrange- 
ment, but  it  is  understood  that 
United  Fruit  is  purchasing  the 
news  through  its  subsidiary,  Tropi- 
cal Radio  Telegraph  Co.,  to  which 
AP  supplies  news  for  dissemination 
in  Latin  America.  Series  is  placed 
throuerh  Wendell  P.  Colton  Co.. 
New  York. 


NBC  Assigns  L.  P.  Yandell 
To  Shortwave  Programs 

L.  P.  YANDELL,  assistant  treas- 
urer of  RCA,  has  been  temporarily 
assigned  to  NBC  to  handle  commer- 
cial activities  in  connection  with 
the  network's  shortwave  broadcast- 
ing. Mr.  Yandell,  who  handled  the 
sale  of  a  daily  quarter-hour  in 
Spanish  to  United  Fruit  Corp.,  first 
advertiser  to  make  use  of  this  me- 
dium, said  that  in  making  this 
service  available  to  American  ad- 
vertisers the  company  believes  it  is 
also  making  a  contribution  towards 
building  a  lasting  trade  relation- 
shin  between  the  Americas. 

The  aims  of  companies  with  La- 
tin American  interests,  he  said,  are 
first  to  build  goodwill,  then  better 
trade  relations  and  only  finally  in- 
creased sales,  and  it  is  in  the  first 
two  phases  that  international 
broadcasting  can  be  especially  help- 
ful. RCA,  he  stated,  will"  make 
shortwave  broadcasts  an  important 
part  of  its  export  advertising  cam- 
paign. 


Freeman  Settles 

SETTLEMENT  of  court  costs  was 
made  recently  in  the  two  suits  filed 
in  New  York  Federal  Court  against 
Charles  Henry  Freeman  Jr.  bv 
Cecil,  Warwick  &  Legler  and  NBC. 
Freeman  alleged  in  published  ad- 
vertisements that  the  Metropolitan 
Auditions  of  the  Air  programs 
were  his  idea,  for  which  he  claimed 
Sherwin-Williams  &  Co.  agreed  to 
pay  $116,719  to  NBC,  the  agency 
and  the  Metropolitan  Opera  Co.  in 
May,  1935.  NBC  had  filed  suit 
against  him  for  $62,308  damages, 
and  the  agency  had  sued  him  for 
$16,583. 


READ  WIGHT,  manager  of  the  Chi- 
cago office  of  World  Broadcasting  Sys- 
tem, is  the  father  of  a  baby  boy, 
Anthony. 


CONTROll/^i 
ROOM 


GERALD  CASSENS,  formerly  of 
WDZ,  Tuscola,  and  Paul  Wnorowski, 
of  WTAD,  Quincy,  have  joined  the 
engineering  staff  of  WSOY  (formerly 
WJBL),  Decatur,  111.  Milburn  Stuck- 
wish,  chief  engineer  of  WSOY  for  the 
last  year,  has  been  named  technical 
supervisor  of  the  station. 

ORVILLE  JONES,  formerly  of  the 
engineering  staff  of  KRIC,  Beaumont, 
Tex.,  has  resigned  to  join  the  Depart- 
ment of  Commerce  air  communica- 
tions service,  and  he  is  stationed  near 
Grant,  N.  M. 

CHARLES  PHILLIPS,  formerly  on 
the  staff  of  Eccles  Disc  Recording  Co., 
Hollywood,  has  joined  KMTR,  that 
city,  as  technician. 

A.  A.  SOVEREIGN,  formerly  of 
KFAB,  Lincoln,  Neb.,  has  joined  the 
engineering  department  of  WNAX, 
Yankton,  S.  D. 

CHARLES  W.  MASON,  formerly  of 
WGR  and  WKBW,  Buffalo,  N.  Y., 
has  joined  W.JIM,  Lansing,  Mich.,  as 
chief  engineer. 

VERN  MILTON,  engineer  of  KGB, 
San  Diego,  Cal.,  is  the  father  of  a  girl 
born  in  early  November. 

EUSTACE  H.  TAYLOR,  formerly 
in  charge  of  the  centralized  sound  sys- 
tem in  the  V.  S.  Capitol  in  Wash- 
ington, later  manager  of  Radio  Sound 
Service  Engineering  Co.,  Washington, 
has  been  appointed  manager  of  the 
research  products  department  of  the 
Graybar  Co.,  Chicago. 

OWEN  J.  FORD  has  joined  KEUB, 
Price.  Utah,  as  chief  engineer,  replac- 
ing Gilbert  S.  Andrews. 

B.  F.  FREDENDALL.  NBC  New 
York  audio-facilities  engineer,  is  in 
Hollywood  to  install  RCA  Orthacous- 
tic  recording  equipment. 

CARL  ADAMS,  graduate  of  Midland 
Television,  has  joined  the  engineering 
staff  of  KFPW,  Fort  Smith,  Ark., 
and  Wesley  Nodine,  also  a  Midland 
graduate,  has  joined  the  technical  de- 
partment of  WGNC,  Gastonia,  N.  C. 

JOE  CHAMBERS.  Washington  con- 
sulting engineer  of  the  firm  of  McNary 
and  Chambers,  and  Mrs.  Chambers 
are  parents  of  a  7%  pound  daughter, 
Patricia  Sue,  born  early  in  November. 
She  is  their  second  daughter. 

RALPH  E.  CANNON  Jr..  chief  en- 
gineer of  KFDA,  Amarillo.  Tex.,  is 
the  father  of  a  boy  born  Nov.  4. 

BRUCE  VAUGHN,  formerly  of 
WSAZ.  Huntington,  W.  Va..  has 
joined  WRAL,  Raleigh,  N.  C,  as 
transmitter  operator. 

J.  P.  VEATCH,  chief  engineer  of 
KFEL.  Denver,  is  the  father  of  a 
boy  born  Nov.  22. 

RICHARD  H.  GUMB  has  left 
WLAW,  Lawrence,  Mass.,  to  join 
WJNO.  West  Palm  Beach,  Fla. 

REUBEN  ISBERG,  KOA,  Denver, 
staff  enirineer,  has  been  transferred  to 
the  NBC.  New  York  television  divi- 
sion. Isberg  is  a  student  of  television 
and  has  written  numerous  articles  on 
the  subject  for  various  publications. 


Gene  Hargrave 

GENE  HARGRAVE,  27,  recording 
engineer  of  the  Holly^vood  House  of 
Music,  died  Nov.  27  at  his  home  in 
that  city.  Born  in  Brownwood,  Mo., 
he  had  resided  in  Hollywood  since 
1928.  Mr.  Hargrave  started  his  ra- 
dio career  approximately  10  years 
ago,  designing  and  building  auto- 
mobile radios.  Surviving  are  his 
mother  and  a  sister. 
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IOWA  ingenuity  is  responsible  for 
this  contraption,  the  newest 
wrinkle  in  football  broadcast  sig- 
nal equipment  —  used  in  spotting 
plays  and  players  —  shown  here 
with  its  progenitors:  Bill  Bro^vn 
(left),  sportscaster  of  WHO,  Des 
Moines,  who  had  the  idea,  and  John 
T.  Beeston,  of  the  WHO  research 
staff,  who  designed  and  built  the 
unit. 

Armstrong  Honored 

MAJ.  EDWIN  H.  ARMSTRONG, 
professor  of  electrical  engineering 
at  Columbia  U  and  inventor  of  the 
superheterodyne  circuit  and  pio- 
neer in  frequency  modulation,  was 
awarded  a  medal  for  "distinguished 
engineering  achievement"  by  the 
University's  School  of  Engineering. 
Twelve  outstanding  graduates  of 
the  school  were  named  as  first 
winners  of  medals,  established  this 
year  in  memory  of  Prof.  Thomas 
Egleston,  founder  of  the  school.  A 
medal  also  was  awarded  to  Irving 
Langmuir,  associate  director  of  the 
General  Electric  Research  Labora- 
tory, Schenectady.  Dr.  Nicholas 
Murray  Butler,  University  presi- 
dent, presented  the  medals  Nov.  21. 


AFRA  Post  to  Arnold 

EDWARD  ARNOLD,  Hollywood 
film  and  radio  actor,  was  elected 
president  of  Los  Angeles  Chapter 
of  AFRA  Nov.  21  by  the  local 
board -to  fill  the  unexpired  term  of 
Frederick  Shields,  resigned.  Arnold 
is  also  an  AFRA  national  board 
member  and  serves  as  third  vice- 
president  of  Screen  Actors  Guild. 
Five  new  board  members  were  add- 
ed to  Los  Angeles  Chapter:  How- 
ard McNear,  Eric  Nowdon,  Eliza- 
beth Wilbur,  actors;  Ken  Carpen- 
ter, announcer,  and  Allan  Watson, 
singer.  Agreement  has  been 
reached  on  provisions  of  a  contract 
between  NBC  and  Radio  Producers 
Guild  of  America,  representing  the 
network's  nine  Hollywood  produc- 
ers. Although  details  were  not  re- 
vealed, producers  will  share  in  sal- 
ary increases  and  improved  work- 
ing conditions,  it  was  said. 


New  Canadian  Local 

A  NEW  100-watt  station  has  been 
authorized  by  the  Department  of 
Transport  for  Campbellton,  N.  B. 
The  station  will  operate  on  1210  kc. 
with  call  letters  CKNB.  The  licen- 
see is  Dr.  Charles  Houde,  owner  of 
CHNC,  New  Carlisle,  Que.  License 
has  not  yet  been  issued,  pending 
approval  of  the  station  site  and 
technical  equipment  by  the  Con- 
troller of  Radio,  Walter  A.  Rush, 
at  Ottawa.  The  station,  it  is  under- 
stood, will  be  ready  to  go  on  the 
air  early  in  January  1940. 


SPOTTER  FOR  FOOTBALL  GAMES 


Electrical  Indicator  Used  by 
 Lishts  Showins  the 


WHO,  With  Flashins 
Names  of  Players  


NEW  electrical  spotting  device  for 
football  broadcasters  has  been  de- 
veloped by  WHO,  Des  Moines, 
through  the  efforts  of  Bill  Brown, 
WHO  sports  editor,  and  John  Bee- 
ston, of  the  station's  research  de- 
partment. The  apparatus  is  de- 
signed to  eliminate  constant  refer- 
ence to  the  customary  written  lists 
of  players  names  and  numbers, 
presenting  this  information 
through  a  system  of  light  signals. 

The  apparatus  is  contained  in  a 
wooden  case  14  x  10  x  6  inches, 
built  with  a  sloping  top,  which  be- 
comes the  indicator  board.  Set  into 
the  sloping  top  are  22  lights — 11 
green  and  11  red — each  color  set 
four  in  line  to  represent  the  back- 
field  and  seven  in  a  row  for  the 
line.  The  board  also  contains  an 
extra  green  light  in  the  upper  left 
hand  corner  and  a  white  light  in 
the  upper  right  hand  corner. 

In  each  end  of  the  cabinet  is  a 


small  drawer  with  11  pushbuttons 
in  positions  corresponding  to  the 
lights  on  the  panel,  along  with  an- 
other button  for  the  corner  green 
light.  The  drawers  are  removable, 
and  the  pushbuttons  are  connected 
to  the  panel  by  two-foot  cables  so 
each  drawer  may  be  pulled  in  front 
of  a  spotter  on  either  side  of  the 
announcer,  who  sits  before  the  sig- 
nal panel. 

Under  each  light  is  a  black  cyl- 
inder about  the  size  of  a  thread 
spool,  mounted  on  an  independent 
shaft.  Before  the  game  the  name 
of  every  man  eligible  to  play  in 
each  position  is  written  with  an 
aluminum  pencil  on  the  spool  un- 
der the  light  representing  his  po- 
sition. Then  the  spools  are  turned 
so  the  names  of  the  members  of 
the  starting  teams  are  uppermost. 
In  case  of  substitutions,  the  spool 
is  tui'ned  to  bring  up  the  name  of 
the  substitute  player. 


In  operation,  Brown  sits  in  front 
of  the  cabinet  with  his  spotters  on 
either  side  of  him.  The  spotters 
push  appropriate  push  buttons  as 
plays  are  executed,  and  lights  flash 
over  the  names  of  players  involved. 
If  a  spotter  makes  an  error,  he 
presses  the  button  flashing  the  ex- 
tra green  light  and  then  pushes 
the  correct  button.  The  white  light 
is  operated  by  an  engineer  who 
keeps  track  of  intervals  at  which 
Brown  is  to  take  a  station  break. 


WJBO,  WAPO  Favored 

PROPOSED  findings,  under  which 
WJBO,  Baton  Rouge,  La.,  and 
WAPO,  Chattanooga,  Tenn.,  would 
acquire  increased  facilities,  were 
recommended  Nov.  21  by  the  FCC. 
WJBO's  tentative  grant  is  for  1120 
kc.  with  1,000  watts  unlimited  time 
instead  of  500  watts.  WAPI  seeks 
a  shift  in  frequency  from  1420  kc. 
with  100  watts  night  and  250  watts 
dav  to  unlimited  time  on  1120  kc. 
with  500  watts  and  1,000  watts 
day,  employing  a  directional  anten- 
na. Parties  in  interest  have  20  days 
in  which  to  file  exceptions  and  re- 
quest oral  arguments. 
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AMONG 
WOMEN 

IN  THE 

BILLIONAREA 

KSD  has  a  greater 
Daytime  Population 
Coverage  Area  than 
any  other  St.  Louis 
Broadcasting  Station. 


*  The  Distinguished  Broadcasting  Station 

Station  KSD — "The  St.  Louis  Post- Dispatch 
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Independents  Ask 
To  Discontinue  I 


INDEPENDENT    stations  swung 
into  action  Nov.  20  against  the 
four  push-button  sets  and  inferior 
quality  receivers  which  do  not  pick 
up  low-power  transmitters  faith- 
fully,   with  the 
dispatching  of 
identical  letters 
by  National  Inde- 
pendent Broad- 
casters Inc.,  to 
leading  set  man- 
ufacturers,  a  s  Ic- 
ing cooperation 
in  the  solution  of 
the  problem. 
Mr.  Lafount         Harold  A.  La- 
fount,  executive  of  the  Bulova  ra- 
dio stations  and  president  of  NIB, 
rlwrote  the  manufacturers  and  the 
Radio   Manufacturers   Assn.,  that 
the  plight  of  independent  stations 
was  such  that  many  of  them  in  the 
larger  cities  may  be  "forced  out  of 
business".   To   supplant   the  four 
Lipush-button  receivers,   which  are 
'usually   adjusted   to    network  or 
I  high-powered  stations,  Mr.  Lafount 
J  asked  that  manufacturers  get  to- 

Igether  in  an  effort  to  produce  at 
least  ten  push-button  sets  for 
ilarger  cities,  and  that  the  sale  of 
Hhe  other  units  be  discontinued.  He 
offered  the  cooperation  of  the  local 

■stations,  possibly  through  sales 
aids  for  the  manufacturers. 


Favors  10  Buttons 


"It  is  my  sincere  belief,"  Mr. 
pjLafount  stated,  "that  if  many  of 
lithese  four  and  five  push-button  re- 
jiceiving  sets  are  sold  in  cities  that 
[have  10  or  more  broadcasting  sta- 
tions, many  of  the  smaller  local 
-jindependent  stations  vnll  soon  be 
jforced  out  of  business.  I  therefore, 
'respectfully  urge  that  you  build 
lireceiving  sets  with  at  least  ten 
lipush-buttons  and  that  you  discon- 
tinue the  sale  of  sets  with  less 
push-buttons  in  the  larger  cities, 
i    "I  am  sure  that  if  you  will  place 


FIRST  delivery  of  water  from  the 
I  Colorado  River  to  the  Southern 
California  coastal  plain  was  broad- 
cast Nov.  19  by  CBS.  Arranged  by 
.IFox  Case,  CBS  Pacific  Coast  pub- 
'iic  relations  director,  the  broadcast 
iiwas  picked  up  from  three  points, 
fwith  Frank  Graham,  announcer, 
describing  the  scene  from  a  plane, 
Larry  Chatterton,  commentator,  in 
i-a  speed  boat  and  Chet  Huntley, 
l.commentator,  stationed  at  Cajalco 
ilReservoir  inlet.  Here  is  Alden 
Packard,  CBS  Hollywood  engineer, 
with  his  master  control  setup,  at 
Cajalco  Reservoir.  All  technical  in- 
stallation for  the  special  event  was 
lunder  his  direction. 


Set  Manufacturers 
nefficient  Receivers 

on  the  market  in  these  larger  cities 
receiving  sets  capable  of  reproduc- 
ing the  programs  broadcast  by  the 
smaller  local  stations — in  other 
words,  sets  that  will  without  dis- 
crimination provide  equality  of  re- 
ception and  tuning  convenience, 
the  local  stations  will  cooperate 
with  you  in  their  distribution  and 
sale." 

The  immediate  reaction  of  larger 
set  manufacturers,  while  sympa- 
thetic with  the  problem,  was  that 
progress  cannot  be  stopped.  It  was 
pointed  out  any  customer  can  have 
push  buttons  pre-set  to  the  stations 
they  select  but  that  usually  the 
listener  selects  the  larger  stations. 

Mr.  Lafount  suggested  that  the 
question  be  considered  by  the  ex- 
ecutive committee  of  the  RMA  set 
division,  offering  to  appoint  an 
NIB  committee  to  meet  with  the 
group.  He  pointed  out  that  the 
FCC  is  authorizing  new  local  sta- 
tions thi'oughout  the  country,  indi- 
cating it  believes  they  serve  public 
interest.  He  said  he  made  his  plea 
in  behalf  of  400  such  stations. 

For  competitive  reasons,  the 
NiB  president  stated,  many  set 
manufacturers  are  offering  small 
inexpensive  sets  capable  of  receiv- 
ing and  leproducing  programs 
broadcast  by  high-power  chain  or 
clear  channel  stations.  Frequently, 
he  said,  the  first  stage  of  amplifi- 
cation is  omitted,  along  with  other 
refinements  "which  render  these 
sets  incapable  of  receiving  and  re- 
producing" low-powered  stations 
without  static  or  other  interfer- 
ence. The  sale  of  hundreds  of  thou- 
sands of  these  sets,  he  declared, 
has  been  very  detrimental  to  the 
local  broadcaster  and  in  many 
large  cities  where  noise  level  is 
high  "is  directly  responsible  for 
the  partial  loss  of  his  listening 
audience."  Thus,  he  asserted,  the 
listener  desiring  to  hear  the  local 
station  without  interference  "must 
purchase  a  high-priced  receiving 
set". 

Citing  the  push-button  set  as 
adding  to  the  locals'  problem,  Mr. 
Lafount  declared  that  in  a  city  like 
New  York,  the  sets  usually  are  ad- 
justed or  tuned  to  chain  or  high- 
powered  stations.  "The  other  15  or 
20  broadcasting  stations  must  de- 
pend upon  the  listener  to  use  the 
manual  control,"  he  declared. 

One  solution  to  the  problem  is 
that  worked  out  by  WMCA,  New 
York,  in  cooperation  with  Bush- 
wick  -  McPhilben,  New  York  dis- 
tributors of  Sparton  radios,  and  the 
League  of  Metropolitan  Appliance 
Dealers,  organization  of  some  500 
retailers  in  the  metropolitan  area. 
The  station  puts  on  a  half-hour 
musical  bi-oadcast  each  Saturday 
evening,  with  the  commercials  de- 
voted to  the  League's  code  of  ethics 
and  to  urging  listeners  to  patron- 
ize their  local  League  member.  The 
distributing  company  sponsors  20 
spot  announcements  weekly  adver- 
tising the  League  in  addition  to  its 
own  weekly  broadcasts  of  the  com- 
mentaries of  Leonard  Lyons  on 
WMCA.  The  dealers  see  that  each 
pushbutton  set  sold  has  one  tab  re- 
served for  WMCA  and  the  League 
has  given  Sparton  radios  its  of- 
ficial endorsement. 

A  decalcomania  windov/  insignia, 
designed  by  Al  Rose,  WMCA  pro- 
motion director,  identifies  each 
member  with  the  League  and,  in 
a  box,  also  lists  Sparton  radios. 
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To  Reach  One  of  America's 
Most  Receptive  Markets 

MORE  PEOPLE 

^it^s  u/itkin  150  inlle^ 

»SHREVEPORT« 

than  in  tlta  ^ntlte 

^iata  Oj^  Jlout5iana 

With  50,000  watts  power  KWKH  gives  you  clear, 
powerful  reception  for  your  advertising  message, 
reaching  more  people  within  150-mile  radius  of 
Shreveport  than  in  the  entire  state  of  Louisiana. 

Put  KWKH  to  work  for  you  in  Shreveport  and  this 
rich  trading  area  ...  in  one  of  America's  most  recep- 
tive markets. 


K\VKH 

SHREVEPORT LO  U  I  5  I  ANA 


50,000  WATTS 


A  SHREVEPORT  TIMES  STATION 


.  .  .  .        -iJte  Jus^c^f-          P  R  Q 
yaj    oAea,  -  .  _  L  ^_ 


THE  BRAN  HAM  CO. 
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THE  ^udinad.±  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WFAA-AVBAP,  Dallas-Fort  Worth 

Pinex  Co.,  Fort  Wayne,  Ind.  (cough 
syrup),  5  so  weekly,  thru  Russel  M. 
Seeds  Co.,  Chicago. 

J.  A.  Folger  &  Co.,  San  Francisco 
(coffee),  5  t  weekly,  thru  Lord  & 
Thomas,  N.  Y. 

Mantle  Lamp  Co.,  Chicago  (Aladdin 
Lamps),  2  t  weekly,  thru  Presba- 
Fellers  &  Presba,  Chicago. 

Custodian  Toiletries,  Chicago  (cos- 
metics), 14  ta  weekly,  thru  H.  W. 
Kastor  &  Sons  Adv.  Co.,  Chicago. 

Pacquin  Inc.,  New  York  (cosmetics), 
10  sa  weekly,  thru  WUliam  Esty 
&  Co.,  N.  Y. 

Gillette  Rubber  Co.,  Eau  Claire,  Wis. 
(GUlette  tires),  26  sp,  thru  Cramer- 
Krasselt  Co.,  Milwaukee. 

Mrs.  Baird's  Bakery,  Ft.  Worth  (Mrs. 
Baird's  Bread  &  Cakes),  3  sa  week- 
ly, thru  Tracy-Locke-Dawson,  Dal- 
las. 

Golden  Peacock  Inc.,  Chicago  (Golden 
Peacock  bleach  cream),  5  ta  weekly, 
thru  H.  W.  Kastor  &  Sons  Adv. 
Co.,  Chicago. 

Beaumont  Labs.,  St.  Louis  (4-Way 
Cold  Tablets),  8  ta  weekly,  thru  H. 
W.  Kastor  &  Sons  Adv.  Co.,  Chi- 
cago. 

Skinner  Mfg.  Co.,  Omaha  (Skinner's 
Macaroni  &  Raisin  Bran).  9  ta 
weekly,  thru  Ferry-Hanly  Co.,  Kan- 
sas City. 

American  Cranberry  Exchange,  New 
York  (Eatmor  Cranberries),  4 
weekly  sa,  thru  BBDO,  N.  Y. 

KMOX,  St.  Louis 

E.  I.  DuPont  de  Nemours  &  Co., 
Wilmington  (Cello  Glass),  2  sa 
weekly,  thru  BBDO,  N.  Y. 

Hartz  Mountain  Products,  New  York 
(bird  supplies),  weekly  sp,  thru 
Geo.  H.  Hartman  Co..  Chicago. 

Consolidated  Drug  Trade  Products, 
Chicago,  t  series,  thru  Benson  & 
Dall,  Chicago. 

Flex-O-Glass  Mfg.  Co.,  Chicago,  6  sp 
weekly,  thru  Presba,  Fellers  &  Pres- 
ba, Chicago. 

Mantle  Lamp  Co.  of  America,  Chicago, 
3  sp  weekly,  thru  Presba,  Fellers  & 
Presba,  Chicago. 

Pinex  Co.,  Fort  Wayne  (cough  syr- 
up), 6  sp  weekly.  6  so  weekly,  thru 
Russell  M.  Seeds  Co.,  Chicago. 

KDKA,  Pittsburgh 

Commercial  Solvents  Corp.,  New  York 
(Norway  anti-freeze) ,  6  sa  weekly, 
thru  Maxon  Inc.,  N.  Y. 

Maryland  Pharmaceutical  Co.,  Balti- 
more (Rem,  Rel),  daily  sa,  thru 
Joseph  Katz  Co..  N.  Y. 

Pittsburgh  Sun-Telegraph,  Pittsburgh 
(newspaper),  5  so  weekly,  direct. 

WDRC,  Hartford 

Corn    Products    Refining    Co.,  New 

York    (Kremel),   weekly   so,  thru 

Hellwig-Miller,  N.  Y. 
Personal     Finance     Corp.,  Newark, 

cut-in  series,  thru  Blaekett-Sample- 

Hummert,  N.  Y. 
Southern  New  England  Telephone  Co., 

Hartford,  5  sa  weekly,  direct. 

WISN,  Milwaukee 

General  Foods,  New  York,  5  t  weekly, 
thru  Young  &  Rubicam,  N.  Y. 

General  Mills,  Minneapolis  (Gold 
Medal,  Korn  Kix  ).  10  t  weekly,  thru 
Blaekett-Sample-Hummert,  Chicago. 

Procter  &  Gamble,  Cincinnati  (Duz 
soap),  sa  series,  thru  Compton  Adv., 
N.  Y. 


WHO,  Des  Moines 

Carey  Salt  Co.,  Hutchinson,  Kan.,  104 
sp,  thru  Ferry-Hanley  Co.,  Kansas 
City. 

Mid-Continent  Petroleum  Corp.,  Tulsa, 
365  sp,  thru  R.  J.  Potts  &  Co., 
Kansas  City. 

Smith  Bros.  Mfg.  Co.,  St.  Joseph.  Mo. 
(overalls),  234  sa,  thru  R.  J.  Potts 
&  Co.,  Kansas  City. 

Geppert  Studios,  Des  Moines  (pho- 
tos), 26  sp,  thru  Coolidge  Adv.  Co., 
Des  Moines. 

Dean  Studios,  Des  Moines  (photos), 
26  sp.  thru  Lessing  Adv.  Co.,  Des 
Moines. 

Christian  Science  Committee,  Des 
Moines.  52  sp,  thru  Fairall  &  Co., 
Des  Moines. 

KSRO,  Santa  Rosa,  Calif. 

Gilmore  Oil  Co.,  Los  Angeles,  3  so 
weekly,  thru  Walter  Biddick  Co.. 
Los  Angeles. 

Folger  Coffee  Co.,  Los  Angeles  (cof- 
fee). 3  sp  weekly,  thru  Raymond 
R.  Morgan  Co.,  Hollywood. 

Retirement  Life  Payment  Assn.,  Los 
Angeles  (pension  plan)  10  sa  week- 
ly, thru  Cinema  Adv.  Agency,  Los 
Angeles. 

Par  Soap  Co.,  Oakland,  6  sa  weekly, 
thru  (Jordon-AUen,  Oakland. 

Blue  Bird  Potato  Chip  Co.,  Los  An- 
geles, 5  sa  weekly,  thru  Emil  Bris- 
aeher  &  Staff,  Los  Angeles. 

KDYL,  Salt  Lake  City 

Swift  &  Co.,  Chicago.  26  sa,  thru  J. 
Walter  Thompson  Co.,  Chicago. 

Westfield  Watches,  New  York,  2  sa 
daily,  thru  Blow  Co.,  N.  Y. 

Skinner  Mfg.  Co.,  Omaha  (macaroni), 
52  so,  thru  Ferry-Hanley  Co.,  Kan- 
sas City. 

Barbasol  Co.,  Indianapolis  (shaving 
cream),  78  ta,  thru  Erwin  Wasey 
&  Co.,  N.  Y. 

Utilities  Engineering  Institute.  Chi- 
cago, 3  sp  weekly,  thru  First  United 
Broadcasters,  Chicago. 

Procter  &  Gamble,  Cincinnati  (Dash). 
260  t,  thru  Pedlar  &  Ryan,  N.  Y. 

WJIM,  Lansing,  Mich. 

Ford  Dealer  Fund  (autos),  weekly  sp, 
thru  N.  W.  Ayer  &  Son,  N.  Y. 

Quaker  Oats  Co..  Chicago  (maca- 
roni), 3  so  weekly,  thru  Mitchell- 
Faust  Adv.  Co.,  Chicago. 

Dr.  Hess  &  Clark.  Ashland,  O.  (ani- 
mal remedies),  weekly  t,  thru  N.  W. 
Ayer  &  Son,  Philadelphia. 

Gamble  Stores,  Minneapolis,  5  sa 
weekly,   thru  BBDO,  Minneapolis. 

KYA,  San  Francisco 

Rosicrucians,  San  Jose,  Calif,  (re- 
ligious) so  series,  thru  Richard  Jor- 
gensen  Adv.,  San  Jose. 

Cambria  Pines,  Los  Angeles  (real  es- 
tate) 3  sp  weekly,  thru  Allied  Adv. 
Agencies,  San  Francisco. 


KHJ,  Los  Angeles 

Firestone  Auto  &  Supply  Co..  Akron 
( tires  &  tubes ) ,  4  so  weekly,  thru 
Sweeney  &  James  Co.,  Cleveland. 

St.  Germaine  Press,  Chicago  (reli- 
gious), 2  t  weekly,  thru  Ted  Dahl 
Adv.  Agency,  Los  Angeles. 

Union  Pacific  Railroad,  Omaha 
(transportation),  13  so,  thru  Caples 
Co.,  Los  Angeles. 

Potter  Drug  &  Chemical  Co.,  Maiden. 
Mass.,  (soap  &  ointment),  6  sa  and 
6  ta  weekly,  thru  Atherton  &  Cur- 
rier, N.  Y. 

Dr.  Hiss  Foot  Clinic,  Los  Angeles 
(chain  shoe  store),  2  sp  weekly, 
thru  Ruth  Hamilton  &  Associates. 
Los  Angeles. 

Dry  den  &  Palmer,  New  York  (Gravy- 
Master),  5  sp  weekly,  thru  Samuel 
C.  Croot  Co.,  N.  Y.  • 

Pacific  Brewing  &  Malting  Co.,  San 
Francisco  (beer),  5  ta  weekly,  thru 
Brewer-Weeks  Co.,  San  Francisco. 

Stayner  Corp.,  Berkeley,  Cal.  (Min- 
ra),  2  so  weekly,  thru  Erwin,  Wasey 
&  Co.,  San  Francisco. 

Smith  Bros.  Poughkeepsie.  N.  Y. 
(cough  drops),  5  so  weekly,  thru 
J.  D.  Tarcher  &  Co.,  N.  Y. 

Thomas  Deeming  &  Co.,  New  York 
(Baume  Bengue),  5  so  weekly,  thru 
Wm.  Esty  &  Co.,  N.  Y. 

Los  Angeles  &  Suburban  Gas  Com- 
panies, Los  Angeles  (gas  ranges), 
93  sa.  thru  McCann-Erickson,  San 
Francisco. 

KPO,  San  Francisco 

United  Packing  Co..  South  San  Fran- 
cisco (meats),  weekly  sp.  thru  Er- 
win, Wasey  &  Co.,  San  Francisco. 

Beaumont  Labs,  St.  Louis  (4-Wav 
Cold  Tablets),  ta  series,  thru  N.  W. 
Kastor  &  Sons,  Chicago. 

Pacquin  Labs,  New  York  (hand 
cream ) .  ta  series,  thru  Wm.  Esty 
&  Co.,  New  York. 

Charles  B.  Knox  Gelatine  Co.,  New 
York  (gelatine)  2  weekly  sp.  thru 
Kenyon  &  Eckhardt,  N.  Y. 

KGO,  San  Francisco 

Pinex  Co.,  Fort  Wayne  (cough  syr- 
up), sa  series,  thru  Russell  M. 
Seeds  Co.,  Chicago. 

St.nndard  Beverages,  Oakland  (Par-T- 
Pak),  weekly  so,  thru  Emil  Rein- 
hardt  Adv.,  Oakland. 

WOL,  Washington 

L.  N.  Renault  &  Sons.  Egg  Harbor, 
N.  J.  (wine),  39  sa,  thru  White- 
Lowell,  N.  Y. 

Curtis  Pub.  Co..  Philadelphia,  sa 
series,  thru  BBDO,  N.  Y. 

WHN,  New  York 

Local  Loan  Co.,  Chicago,  12  sp  week- 
ly, 53  weeks,  thru  Geo.  H.  Hart- 
man  Co.,  Chicago. 

P.  J.  LeRoy,  New  York  (piano  les- 
sons). 12  sp  weekly.  .52  weeks,  di- 
rect. 


WOAI,  San  Antonio  ^ 

Geo.  Muehlebach  Brewing  Co.,  Kan- 
sas City,  weekly  t,  thru  Bozell  &  I 

Jacobs,  Omaha. 
General   Foods,    New   York  (Post's 

bran  flakes),  5  t  weekly,  thru  Ben-  , 

ton  &  Bowles,  N.  Y.  ' 
BC  Remedy  Co.,  Durham,  N.  C,  7  f 

weekly,    thru    Harvey  -  Massengale«J 

Co.,  Atlanta. 
Ex-Lax  Mfg.  Co.,  Brooklyn,  5  t  week-  , 

ly,  thru  Joseph  Katz  Co.,  N.  Y.  , 
Chr.  Hansen  Labs.,  Little  FaUs,  N.  Y.  ' 

(Junket),  ta  series,  thru  Mitchell-; 

Faust  Adv.  Co.,  Chicago.  '; 
Ludens    Inc.,    Reading,    Pa.  (cough 

drops),  3  sa  weekly,  thru  J.  M. ; 

Mathes,  N.  Y.  .  , 
Stanco  Inc.,  New  York  (Mistol,  Nu-  : 

jol ) ,  5  t  weekly,  thru  McCann-Er- , 

ickson,  N.  Y. 
Mentholatum   Co.,   Wilmington,   Del.  i 

(proprietary),   6   sa  weekly,  thru; 

Dillard  Jacobs,  Atlanta. 
Plough  Inc.,  Memphis  (proprietary).; 

24  so  or  ta  weekly,  thru  Lake-Spiro-' 

Cohn,  Memphis. 

KNX,  Hollywood 

Cook  Products  Corp.,  San  Francisco 
(Girard's  french  dressing),  6  sp 
weekly,  thru  Rufus  Rhoades  &  Co., 
San  Francisco. 

Olson   Rug   Co.,   Chicago    (rugs).  6- 
sp  weekly,  thru  Presba,  Fellers  & 
Presba,  Chicago. 

Pioneer  Canneries,  Seattle  (minced 
clams),  6  sp  weekly,  thru  J.  Wal- 
ter Thompson  Co.,  San  Francisco.: 

Swift  &  Co.,  Los  Angeles  (margerine). 
6  sa  weekly,  thru  Glasser  Adv. 
Agency,  Los  Angeles. 

Campbell  Soup  Co.,  Camden  (soups),  i 
12  so  weekly,  thru  Ward  WheelockJ 
Co.,  Philadelphia. 

Swift  &  Co.,  Chicago  (Brookfieldlja 
sausage),  3  sa  weekly,  thru  J.  Wal-,  j 
ter  Thompson  Co.,  Chicago.  :i  j 

Mamey  Food  Co.,  Huntington  Park.i!  no 
Cal.  (Marco  dog  food),  5  t  weekly. r 
thru  I.  F.  Wallin  &  Staff,  Los  AnJ  J, 
geles.  :  E 

Swift  &  Co..  Los  Angeles  (turkeys) (!i 
6  sp  weekly,  direct.  Fi 

KFRU,  Columbia,  Mo.  ' 

Consolidated    Drug    Trade  Products.' 
Chicago    (Peruna,  Kolar-Bak),  121' 7 
sp  weekly,  thru  Benson  &  Dall.  Chi-,'  ^ 
cago.  !'  2 

Dr.  W.  B.  Caldwell  Inc..  Monticello.'  f 
111.  (cough  syrup),  daily  ta,  thru''" 
Benton  &  Bowles,  Chicago.  " 

White  Labs,  New  York  (Feenamint) , ; 
daily  ta,   thru  Wm.  Esty  &  Co..: 

N.  Y.  : 

National  Refund  Co.,  Chicago  (insur-  j 
ance),  daily  sp,  thru  First  United'  -' 
Broadcasters,  Chicago.  ►  ^1 

Safeway  Stores,  Oakland,  daily  so,;  i 
thru  J.  Walter  Thompson  Co.,  San"  ~. 
Francisco.  I 

WOR,  Newark  - 

John  Morrell  &  Co.,  Ottumwa.  la.  ? 
(E-Z  Cut  Ham,  Red  Heart  Dog  ^ 
Food),  6  sp  weekly,  thru  Henri,  o] 
Hurst  &  McDonald,  Chicago.  \: 

Gambarelli    &    Davitto,    New    York  1 
(wines),  weekly  sp,  thru  De  Biasi 
Adv.  Agency,  N.  Y.  ,. 

Nell  Vinick,  New  York   (cosmetics) .f 

2  sp  weekly,  direct. 

Bell  &  Co.,  Orangeburg,  N.  Y.  (BeU-.  } 
Ans),  2  sp  weekly,  thru  Anderson,,  U 
Davis  &  Platte,  N.  Y.  , 

WAPI,  Birmingham  | 

M.  L.  Clein  &  Co.,  Atlanta  (Mentho>  if 

Mulsion),  6  sa  weekly,  thru  Charles  t 

A.  Rawson  &  Assoc.,  Atlanta.         ;  j 

Beaumont  Labs.,   St.  Louis    (4-Wayi;  jj 

tablets).  5  ta  weekly,  thru  H.  W.,  ,. 

Kastor  &  Sons,  Chicago.  L 

Quaker  Oats  Co.,  Chicago  (macaroni).  • 

3  so  weekly,  thru  Mitchell-Faust"  - 
Adv.  Co.,  Chicago. 

KECA,  Los  Angeles 

Chrysler  Corp.,  Detroit  (autos),  26  : 
so,  thru  J.  Stirling  Getchell,  De-, 

troit.  E 

Hammond  Organ  Studios,  Los  Angeles'  ^ 

(organs),   3   sp,   thru   George   Hj'  ii 

Hartman  Co.,  Chicago.  '  tl 

KOMA,  Oklahoma  City         )  \ 

Miller  Cereal  Mills,  Omaha,  39  sa.l  Bi 
thru  Driver  &  Co.,  Omaha.  t 

Nutrena  Mills,  Kansas  City  (feed),'  1 
260  sp.  thru  Simonds  &  Simonds,  it 
Chicago.  f 


Pd.  Adv. 

"Big  game  is  old  stuff  with  me — 7'm  on  WRC  in  Washington". 
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'  GEORGE  C.  SPITZMILLER,  ^ice- 
V  president  and  Eastern  division  sales 
•"  pianager  of  Best  Foods  Inc.,  New 
~  STork.  has  been  appointed  to  the  newly- 
4  jpreated  position  of  vice-president  and 
Jigeneral    manager    of    the  company's 

'central  division,  with  headquarters  in 
.  Chicago.  C.  B.  McCord  continues  as 
;  Vice-president    and    central  division 

sales  manager,  while  William  O.  Dil- 
,]  lingham.  formerly,  assistant  to  Mr. 
;^  "fepitzmiller.  becomes  Eastern  division 
■"sales  manager  in  Xew  York. 

j.|.lL.  M.  VAX  RIPER  has  been  appoint- 
J'-'ied  advertising  manager  of  McKesson 
|&  Robbins,  Bridgeport,  Conn.,  having 
teen  with   the  company  since  1929. 
and  previously  advertising  manager  of 
;■  Conde  Xast   Publications,  vice-presi- 
;  dent   and   general   sales   manager  of 
Ajas  Rubber  Co..  and  Chicago  man- 
ager of  U.  S.  Tire  &  Rubber  Co. 

'\KEXXETH  GRAHAM,  national  ad- 
-vertising  manager  of  the  Los  Angeles 
Downtmcn  Shopping  ^eics.  recently 
resigned  to  join  the  advertising  de- 
-  ]iartment  of  Kellogg  Co.,  Battle  Creek, 

■  :\Iich. 

(T|a.  L.  MARTIX.  formerly  promotion 
tnanager  of  the  Woman's  Home  Com- 
ipanion.  has  been  promoted  to  adver- 

jj  rising  manager,  following  two  months 
as  assistant  advertising  manager. 

Pi  COOK  PRODUCTS  Corp..  San  Fran- 
•  Icisco   fGirard's  french  dressing)  has 
signed  for  participation  on  home  eco- 
^inomics  programs  on   two  California 

■  stations,  starting  .Tan.  1.  It  wiU  use 
-  Houseicives    Protective    League  on 

KXX.    Hollywood    and    the  Gladys 
r  Cronkhite    program    on    KPO.  San 
Francisco.  Agency  is  Rufus  Rhoades 
&  Co..  San  Francisco. 

SEARS  ROEBUCK  stores  in  Wil- 
mington.  Lancaster,  Harrisburg.  York, 
and    Hazleton    are    sponsoring  over 
Mason-Dixon  stations  in  those  cities 
:  the    Kasper-Gordon    feature  Adven- 
.-,  tures  in  Christmas  Tree  Grove,  with 
special  holiday  sales  promotion.  Other 
J  sponsors  include  Boggs  &  Buhl.  Pitts- 
'  burgh,  over  KOV :  Strouss-Hirshberg. 

Youngstown.  WFM.J ;  Sears  Roebuck. 
.■  Toledo.   TVSPD :    J.   B.    Snerrv  Co.. 
to  Port  Huron.  Mich..  WHLS  :  Boston 
I  Store.  Wilke.'s-Barre.  Pa..  WERE:  .7. 
-li  A.   Kirven   Co..   Columbus,  WRBL. 
;j  Kasner-Gordon  also  renorts  snonsors 
'  of  the  VTade  Lane's  Home  Folks  ser- 
ial by   Tliorntnn   Laundry.  WFM.T. 
Younsstown  ;  Wickham's  Mavonnaise. 
WBGI.     Seranton,     Pa. ;  Common- 
wealth Baking  Co..  WTAG.  Worcest- 
er.   In    Detroit    Crowley-Miller  Co.. 
big   department   store,   is  sponsoring 
Arounri  the  World  With  Santa  Clans 
over  TV.TBK. 

NATIONAL  DRUG  Co..  Montreal 
(Gin  Pills'),  is  sponsoring  a  daily 
British  L'nited  Prpcs  newscast.  11 :10- 
11:1.^  p.m..  on  CKAC.  Montreal.  A. 
McKim  Ltd..  Montreal,  is  asene.v. 
Salada  Tea  Co.  of  Canada  also  is 
sponsoring  nightly  nuarter-honr  BUP 
newscasts  .Tpan  Xolin.  10  :30-10  -Ao 
p.m..  on  CKAC. 

KASPER-GORDON  Inc..  Boston  pro- 
ducers and  transcribers,  reports  it  is 
producing  Minut-Drnmas,  one-minute 
snots  on  transcriptions,  for  Father 
.John's  Jledicinps.  Squires  Fresh 
Dressed  Pork.  H-B  Cough  Drops.  Mo- 
lineanx  Brand  "Wines.  Handy's  Pork 
and  SausfKi-es.  Fortv  Fathom  Fish. 
Hood's  Milk  and  Sperry  &  Barnes 
Pork  and  Sausages. 
HAMLIN  RED  CROSS  DRUG 
Stores  of  Binghamton  and  Johnson 
City.  New  York,  on  Nov.  20  started 
the  five  times  weekly  news  analysis 
program  by  Fulton  Lewis  .Jr..  MBS 
Washington  commentator,  on  WNBF. 
Binghamton.  Mr.  Lewis  is  sponsored 
over  11  MBS  stations  by  Detrola  Ra- 
dio Corp..  Detroit  (radios)  but  is  avail- 
able on  other  MBS  outlets  for  local 
sponsorship. 


WHEN  Dr.  Miller  McClintock 
(right),  head  of  the  Traffic  Audit 
Bureau  of  New  York  City  visited 
Kansas  City  in  mid-November  as  a 
speaker  at  the  annual  convention 
of  the  Outdoor  Advertising  Asso- 
ciations of  Missouri,  Kansas,  Ne- 
braska and  Colorado,  he  also  made 
a  guest  appearance  on  KMBC  ar- 
ranged by  Arthur  Church,  KMBC 
president  (left),  shown  chatting 
with  the  outdoor  advertising  ex- 
pert just  before  he  went  on  the  air 
in  a  quarter-hour  interview  with 
Neal  Keehn,  KMBC's  special  events 
director. 

SPONSORSHIP  of  the  home  basket- 
ball games  of  Long  Island  Univer- 
sity, St.  John  University  and  Ford- 
ham  is  now  being  sought  by  the  teams 
for  broadcast  in  the  New  York  area 
through  National  Radio  Sports  Serv- 
ice. New  York,  an  agency  acting  as 
a  "clearing  house"  for  amateur  and 
professional  baseball,  basketball  and 
football  games  in  the  metropolitan 
district. 

RELIABLE  TOY  Co.  Ltd.,  Toronto, 
(dolls)  started  on  Nov.  10  on  CFRB, 
Toronto,  and  on  Dec.  1,  on  CFCF, 
Montreal,  a  weekly  half-hour  all- 
child  talent  theatre  show  and  quiz 
contest,  tickets  for  which  were  made 
available  in  the  toy  departments  of 
department  stores.  Account  was  placed 
by  Ronalds  Adv.  Agency  Ltd.,  To- 
ronto. 

PUREX  Corp.,  Southgate,  Cal., 
(bleaching  solution),  thru  Lord  & 
Thomas.  Los  Angeles,  in  a  ten-week 
campaign  which  started  Nov.  13  is 
using  from  6  to  12  spot  announce- 
ments weeklv  on  three  San  Francisco 
stations,  KPO  KFRC  KSFO  and  in 
addition  participation  twice  a  week  in 
home  economics  programs. 

PILLSBURY  FLOUR  MILLS,  Min- 
neapolis (flour),  is  using  a  series  of 
78  daily  quarter-hour  live  talent  dra- 
matic programs  in  Polish  on  W.JBK, 
Detroit,  to  reach  the  Detroit  Polish 
market.  Window  streamers  in  844  lo- 
cal groceries  promote  the  show.  Agen- 
cy is  Hutchinson  Adv.  Co.,  Min- 
neapolis. 

LAURA  SECORD  Candy  Shops.  To- 
ronto (chain  stores)  on  Nov.  17  start- 
ed In  a  Drawing  Room  musical  net- 
work program  Mon.  and  Fri..  10 :45- 
11  p.  m.,  on  CBL,  Toronto  ;  CBO.  Ot- 
tawa ;  CBM  and  CBF,  Montreal. 
Agency  is  Cockfield  Brown  &  Co.,  To- 
ronto. 


OmflHft'S  BASIC  STQTIOn  FOR 
ALL  COLUMblft  riETUJOiH^SMS 

DON  SEARLE-GENERAL  MGR. 
HATZ  AGENCV-NAT'L  REPR. 


REGAL  BAND  INSTRUMENT  Co., 
Chicago,  has  started  thrice-weekly 
quarter-hour  programs  on  WDZ.  Tus- 
cola, to  promote  its  guitars.  Newby- 
Perron-Flitcraft,   Chicago,  is  agency. 

CANADA  PACKERS,  Toronto  (Ma- 
ple Leaf  Soap)  is  testing  a  10-minute 
two-piano  team  five  mornings  weekly 
on  CBL,  Toronto.  Account  was  placed 
by  Cockfield  Brown  &  Co.,  Toronto. 

GILLETTE  RUBBER  Co.,  Eau 
Claire.  Wis.,  is  using  quarter-hour 
Sunday  morning  programs  for  26 
weeks  on  the  following  stations :  WLS 
WFAA  WHO  WDAY  WDAF  KFAB 
WCCO  WSB  WEAU  WFBM  WRVA. 
Cramer  -  Krasselt  Co.,  Milwaukee, 
handles  the  account. 

DOUGLAS  WHEELOCK  has  been 
appointed  advertising  manager  of 
Langendorf  United  Bakeries,  San 
Francisco,  succeeding  J.  G.  Campbell, 
resigned.  Wheelock  has  been  in  the 
advertising  department  of  the  firm  for 
some  time. 


CONNORS  BROS.  Ltd..  Black's  Har- 
bour, N.  B.,  (fish  packers)  started  a 
weekly  test  campaign  in  November  on 
CFRC,  Kingston,  Ont.,  and  CHML, 
Hamilton,  Ont.,  using  a  quarter-hour 
show  True  Stories  of  the  Sea  pro- 
duced and  transcribed  in  the  studios 
of  CHSJ.  St.  John,  N.  B.  The  cam- 
paign will  be  expanded,  according  to 
the  Walsh  Advertising  Co.  Ltd.,  To- 
ronto, which  placed  the  account. 

FRED  DAVIS  FURNITURE  Co.. 
Denver,  is  sponsoring  the  MBS  co- 
operative Show  of  the  Week  on 
KEEL,  that  city,  Sundays,  6:30-7 
p.m.  Account  is  handled  direct. 

LIEBMANN  BREWERIES.  Brook- 
lyn (Rheingold  Beer),  through  Lord 
&  Thomas,  New  York,  on  Nov.  10  re- 
newed for  13  weeks  the  weekly  half- 
hour  transcribed  series.  Calling  All 
Cars,  on  WCHV  WLVA  WTAR 
WMBG  WDBJ.  Transcribed  show 
was  produced  by  Fields  Bros.,  Holly- 
wood. 


j)EAR  KING  GEORGE: - 
$URE,  WElL  rEEP 
ENGLAND  FOR  YOU  f 


If  you^ve  noticed  what^s  happened  in  the  wheat  mar- 
ket this  past  couple  of  months,  you  automatically 
know  that  our  Red  River  Valley  farmers  are  now 
more  *4n  the  money"  than  ever  ....  The  most  pros- 
perous great  agrircultural  group  between  the  Lakes 
and  the  Rockies,  these  million-plus  people  listen 
almost  exclusively  to  WDAY,  the  only  chain  station  in 
the  territory.  If  you^re  not  reaching  them,  you're 
missing  the  best  bet  in  America.  Write  for  the  whole 
story! 


WDAY.  INC 


-  u  - 


N.  B.  C. 

Affiliated  with  the  Fargo  Forum 

FARGO 
N.  D. 


FREE  and 
PETERS,  INC. 
NATIONAL 
REPRESENTATIVES 


940  KILOCYCLES 
Sooo  WATTS  DAT 
Xooo  WATTS  NIGHT 
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BestBuy 


i'  I. 


oftheFedr/ 


'CANADAS 
RICHEST 
MARKET 


^  W  W  W  W  W  W 

A  tegular  programme  on 
CrC^r  will  Duost  your  sales 
ana  give  your  proauct  wiae 
puoucity.  L.on&uit  us  tor 
rates  and  avaiiaole  time. 
1  ou  11  be  agreeaoly  sur- 
prised to  ima  now  inexpen- 
sive It  IS  to  aavertise  tnrough 
ClrCF — the  Voice  of  Cana- 
da's Metropolis! 

CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 

CANADIAN 
MARCONI 
COMPANY 


Representatives : 
CANADA 
All  Canada  Radio  Facilities 
U.  S.  A. 
Weed  8c,  Company 


N.  PORTER  SADDLE  &  HARNESS 
Co.,  Phoenix,  is  sponsoring  tlie  weekly 
quarter-liour  Junior  Broadcasters  on 
Arizona  Network.  Program  is  con- 
ducted by  Roberta  Bragdon,  KOY 
pianist. 

LOS  ANGELES  &  Suburban  Gas 
Companies,  Los  Angeles  (gas  ranges), 
in  a  Ciiristmas  campaign  wbicli  termi- 
nates Dec.  21  is  using  an  average  of 
three  spot  announcements  daily  on 
KNX  KFI  KHJ  KECA  Ki^'XM 
i\.l'iUS  KTKC,  McCaun-ijiiickson,  Los 
Angeles,  has  the  account. 

F.  J.  AIREY  Co.,  Los  Angeles,  dis- 
tribucors  or  rs.o-.Nox  coid  tauiecs,  new 
to  radio,  in  a  30-day  campaign  end- 
ing Uec.  7  is  using  hve  spot  announce- 
ments daily  on  is-RKD,  Kl<'VD  and 
three  a  day  on  KiVlfC.  Agency  is  W. 
»J.  jeuries  Co.,  i^us  >.-i.ngt;iesi. 

J.  W.  RUBIN  has  been  named  adver- 
tising manager  of  Allied  Radio  Corp., 
Chicago. 

TUCKETT'S  Ltd.,  Hamilton,  Ont. 
(Wings  cigarettes)  broadcast  eastern 
Canaaian  football  finals  on  VZ  sta- 
tions, Nov.  18  and  2b;  and  will  spon- 
sor Uommion  championsiiip  games  on 
22  stations,  Dec.  2  and  y.  Agency  is 
Vickers  &  Benson,  Toronto. 


Raleigh  on  Blue 

BROWN  &  WILLIAMSON  TO- 
BACCO Co.,  Louisville  (Raleigh 
cigarettes),  on  inov.  26  started 
tiviiie  1  own  unincorporated,  Sun- 
aay  x():3u-ll  p.m.,  on  ly  NbC  Blue 
neiworU  stations.  Originated  in 
Cnicago,  tne  program  is  a  variety 
snow  witn  a  small  town  locale. 
l<ort  Bearson,  of  NisC-Chieago, 
wiU  announce  the  series,  Virginia 
Verriii,  movie  actress,  will  be  fea- 
tured. Agency  is  Kusseil  M.  Seeds 
Co.,  Chicago. 


TO  PROMOTE  the  thrice-weekly 
transcribed  series  "The  Adventures 
of  Finocchw,  produced  by  Radio  At- 
tractions, New  York,  local  "Pinocchio 
Clubs  are  being  organized  by  the 
companies  sponsoring  the  program  in 
lu  Sponsors    now  using 

the  Clubs  include:  Lit  Brothers,  Phil- 
adelphia (WFIL)  ;  Maison  Blanche 
New  Orleans  (WSMB);  Bernard 
Kofsky^s.  Hartford  (WTIC)  ;  Con- 
'^wn«ntP*-T^'°''*''J^^a'-l'^ston,  S.  C. 
(  wCfeC)  ;  Loose-Wiles  Biscuit  Co 
Detroit  (WW.J).  Bay  City  (WBCM): 
and  Grand  Rapids  (WOOD)  ;  Ideal 
TwCPfV'm  Evansville:  Ind 

(  WGBI<  ).  New  sponsors  of  the  Pinoc- 
chio pvogrsim  have  been  announced 
by  Radio  Attractions,  as  follows: 
V^^^e  Dept.  Store,  Los  Angeles 
(KECA).  through  Milton  Weinberl 
•n  ■  S""^^".'L^t«'"'^'>i  Brothers,  Ashe 
ville,  N.  C.  (WWNC).  The  company's 
first  production  The  Shadow  of  Fu 
Manchu  was  recently  bought  by 
Moore  &  Quinn  Brewing  Co..  Syra- 
cuse, for  broadcast  on  WFBL. 

RADIO  PRODUCTIONS  &  Record- 
nigs  Inc.  has  closed  its  office  in  Fort 
Collins,  Colo.,  and  has  taken  larger 
quarters  in  the  C.  A.  Johnson  Bldg 
Denver.  Incorporated  under  the  laws 
of  Colorado,  the  recording  and  pro- 
duction firm  has  Charles  William 
Lang  as  director  of  radio  and  sales 
promotion,  L.  Alan  Pugh  in  charge  of 
recordings,  sales  and  manufacture, 
and  Fred  Graham  in  charge  of  the 
Denver  School  of  Radio  Technique. 
Mr.  Graham  formerly  was  with 
KVOD,  Denver. 


Announcement: 

The  Soybean  Center  of  the 
World  Now  Served 
by  Station 


\\\ 


•  FORMERLY  STATION  WJBL 

•  POWER  INCREASED  TO  250  W. 

QUICK  MARKET  FACTS:  Cash  crop  of  soybeans  brings  us  ^32,- 
000,000.  Total  market  amounts  to  ^140,845,000.  Population  of  area 
served  by  WSOY— 750,000  people— 95%  native  white.  Retail  busi- 
ness up  15%.  Farm  business  excellent.  State  of  mind — very  good. 

QUICK  STATION  FACTS:  A  local  station  with  regional  average 
because  of  ideal  ground  conditions — a  good  channel — and  excellent 
equipment.  One  of  oldest  radio  stations  in  America  (among  first  12) 
formerly  WJBL.  250  watt.  1310  on  your  dial.  On  air  18  hours  daily. 

For  A  Big  Chunk  of  Illinois    .    .    .    WSOY,  Decatur,  III. 


;ts. 


DAVIS  &  SCHWEGLER,  Los  An-i  S 
geles  music  publishing  firm  and  ta.^/. 
free  transcription  library  service,  is'  ' 
building  its  own  recording  and  press- 
ing plant  in  that  city.  The  firm  ha!=  „ 
taken  over  and  is  remodeling  the  plant  1 
formerly  occupied  by  Cinecolor  IncTfl' 
at    Occidental   and    Council  streets 
Representing  an  investment  of  $50, 
000,  It  will  be  in  operation  by  Jan.  1 
according  to  Paul  Schwegler,  execu- 
tive of  the  firm.  The  concern  will  pro- 1 
duce  10,  12  and  Iti-inch  records  asll 
weU  as  make  its  own  transcriptionsT^l 
PHOTO  &  SOUND  Inc.,  newly  or-j 
ganized  California  corporation  head-|| 
quartering  in  San  Francisco,  has  pur-l| 
chased  Kennedy-Kut  Recordings,  elec-' 
trical  transcription  firm,  arid  expanded^, 
into  the  industrial  motion  picture  andji 
slide  film  field  by  affiliation  with  Col-V 
ortone  Productions.  All  Kennedy-Kut 
personnel,  including  David  W.  Ken-  i 
nedy,     engineer,     John    Wolfe    and  ' " 
Michael  L.  Wilson  Jr.  will  continue', 
with  the  new  firm,  which  has  leased 
quarters    in    the    Monadnock    Bldg.,  i 
where  it  maintains  projection  and  re- 
cording studios  and  a  film  laboratory. 
Firm  has  on  its  advisory  board  Harry 
S".  Anderson,   former  sales  manager  I ' 
of  NBC  Pacific  division ;  Douglas  G  1 1 
McPhee,  president  of  Oakland  Adver- 
tising Club,  and  Lindsey  Spight,  Pa- 
cific Coast  manager  of  John  Blair  & 
Co. 


News  of  Business 

THE  quarter-hour  weekly  program 
The  Business  Magazine  of  the  Air, 
covering  domestic  and  foreign  news 
and  comments,  is  currently  heard 
on  KDYL,  Salt  Lake  City;  WFIL, 
Philadelphia,  and  WTNJ,  Trenton, 
with  negotiations  pending  with 
other  stations,  according  to  Thomas 
G.  Sabin,  5  E.  57th  St.,  New  York, 
who  is  in  charge  of  the  program's 
distribution.  It  has  erroneously 
been  reported  that  Business  Week 
magazine  is  sponsoring  the  pro- 
gram. Mr.  Sabin  states  that  he  has 
contracted  with  McGraw-Hill  Pub- 
lishing Co.  and  Business  Week  for 
use  of  their  editorial  and  research 
facilities  as  sources  for  news  ma- 
terial, which  is  then  rewritten  by 
radio  writers  for  the  weekly  pro- 
gram. 


Remington  on  WOR 

REMINGTON  RAND,  New  York, 
on  Nov.  20  started  a  five  week  pre- 
Christmas  campaign  for  electric 
shavers  and  typewriters  using  par- 
ticipations on  Uncle  Don's  Monday- 
through  -  Saturday  program  on 
WOR,  Newark,  with  Wednesday  as 
the  "predominant"  night.  Commer- 
cials urge  children  to  buy  one  of 
the  two  products  for  "Dad's  Christ- 
mas present".  Leefofd  Adv.  Agen- 
cy, New  York,  places  the  account. 


HALIFAX, 

NOVA  SCOTIA 

Where  more  radio  sets  are 
located  than  any  other 
centre  of  the  Man  times. 


Halifax  is  served  by  the  key 
station  of  the  Maritimes 

CHNS 

JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 
Representatives 


.C  P  C  P 

BILINGUAL 
AUDIENCE 

1,000,900 
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IN 

SALT  LAKE 
CITY 

buying  trends  are 
up  16%  over  last 
year,  making  this 
area   one   of  the 
brightest  spots  in 
the  nation. 
Tell  your  story  to 
this  responsive, 
able-to-buy  market 
over  the  station 
that  carries  more 
local  advertisers 
because  it  gets  re- 
sults. 


5.000 

WATTS 

eicuftimt 
k  LOOnWATTtZ 


Tip  on  Tremor 

IT  TAKES  more  than  an 
earthquake  to  shake  the 
aplomb  of  Al  Botzer,  an- 
nouncer of  KIRO,  Seattle,  as 
he  demonstrated  early  in  No- 
vember when  the  city  felt  a 
passing  tremor.  Immediately 
after  the  quake  in  Seattle, 
which  occurred  at  11 :47  p.  m., 
KIRO  was  deluged  with  tele- 
phone calls,  all  directed  to  the 
control  booth  with  Botzer  on 
the  receiving  end.  Between 
flipping  discs  on  the  midnight 
Concert  Hour,  Botzer  com- 
pleted a  telephone  call  to 
Prof.  Howard  Coombs,  as- 
sistant professor  of  geology 
and  in  charge  of  the  seismo- 
graph at  the  University  of 
Washington  and  assured  lis- 
teners, on  the  professor's  au- 
thority, that  a  recurrence  of 
the  quake  was  unlikely. 


Ayers  -  Prescott  Starts 
Disc  Newsreel  Program 

INTERVIEWS  with  "name"  per- 
sonalities, recorded  on  the  spot, 
comprise  the  American  Radio 
Newsreel,  twice-weekly  quarter- 
hour  news  program  produced  by 
Ayers-Prescott,  New  York.  Idea,  as 
explained  at  a  demonstration  for 
the  press  given  Nov.  17  at  the 
Lexington  Hotel,  New  York,  is  to 
make  available  to  the  small,  non- 
network  station  names  not  other- 
wise obtainable.  Programs  are  pro- 
duced on  Thursday  and  Tuesday 
and  shipped  out  to  the  stations  for 
broadcasting  the  following  Wednes- 
day and  Saturday,  it  was  explained, 
with  the  toughest  problem  the  se- 
lection of  names  prominent  in  the 
news  three  days  following  the  pro- 
duction of  each  program. 

Approximately  150  stations  have 
already  subscribed  to  the  series, 
produced  by  Erich  Don  Pam,  vice- 
president  and  general  manager  of 
the  company.  Joseph  Johnston, 
script  editor  for  Pathe  News,  serves 
Ayers-Prescott  in  the  same  ca- 
pacity for  the  production  of  this 
series.  Charges  for  the  programs 
are  based  on  station  rates. 

Programs  played  at  the  demon- 
stration were  made  up  of  about 
equal  parts  of  news  interviews — an 
eyewitness  description  of  the  res- 
cue of  passengers  and  crew  of  a 
torpedoed  vessel,  interviews  with 
Government  officials  on  neutrality, 
a  statement  of  British  policy  by  a 
visiting  member  of  Parliament,  in- 
terviews vdth  celebrities  of  stage, 
screen  and  sports.  Recorded  on  the 
scene  by  reporters  with  portable 
equipment,  the  various  interviews 
are  edited  and  combined  into  a  con- 
tinuous program  at  the  company's 
headquarters  and  are  then  pressed 
and  sent  to  the  subscribing  stations. 


U.  S.  Communications  History 

ORIGIN  and  development  of  various 
branches  of  United  States  communi- 
cations system  from  establishment  of 
the  first  postal  route  in  Massachusetts 
in  1639  to  the  present  postal  and 
telecommunications  system  is  reviewed 
in  Communications,  prepared  by  G. 
Stanley  Shoup  and  published  by  the 
Department  of  Commerce.  The  pub- 
lication contains  basic  facts  pertaining 
to  the  postal  service,  telegraph,  cable, 
telephone  and  radio.  Copies  may  be 
had  at  five  cents  each  from  the  Bureau 
of  Foreign  &  Domestic  Commerce, 
Department  of  Commerce,  Washing- 
ton, D.  C. 


Mr.  Roberts 


Roberts  Rejoins  NBC 
As  Head  of  Production; 
Rainey  to  Transamerican 

WILFRED  S.  ROBERTS,  who  re- 
cently rejoined  NBC  after  a  six- 
month  leave  of  absence  to  work  as 
an  actor  with  Paramount  Pictures, 
has  been  appoint- 
ed manager  of  the 
NBC  production 
division,  replacing 
William  S.  Rain- 
ey, who  has  re- 
signed to  become 
executive  in 
charge  of  pro- 
grams of  Trans- 
american Broad- 
casting &  Televis- 
ion Corp.,  New  York. 

Mr.  Roberts,  a  graduate  of  Wis- 
consin U,  began  his  career  in  the 
theatre  as  actor  and  director,  and 
later  joined  the  Aluminum  Goods 
Mfg.  Co.  in  an  executive  capacity. 
Joining  NBC  in  February,  1936,  as 
a  member  of  the  production  divi- 
sion, Mr.  Roberts  produced  sustain- 
ing and  commercial  programs,  in- 
cluding the  March  of  Time.  He  was 
transferred  to  the  commercial  pro- 
gram division  in  September,  1938, 
where  he  was  associated  with 
Bertha  Brainard,  manager  of  the 
division,  until  he 
went  to  Holly- 
wood in  April  of 
this  year. 

Mr.  Rainey,  who 
has  been  with 
NBC  since  1927, 
organized  the  net- 
work's production 
and  sound  effects 
division,  and  re- 
cruited the  pres- 
ent staff  of  32  NBC  producers  and 
directors.  An  actor,  singer,  direc- 
tor and  theatre  manager  at  various 
times  in  his  career,  Mr.  Rainey  has 
played  in  Shakespearean  and  mod- 
ern dramas,  and  has  sung  in  grand 
opera. 


Mr.  Rainey 


Studebaker  Champion 

(Continued  from  Page  19) 

high  honors  in  radio  polls,  popu- 
larity contests  and  commercial  sur- 
veys. Many  of  today's  radio  stars 
appeared  as  guests  on  this  program. 
In  May  of  1934,  the  half-hour  eve- 
ning program  was  aired  on  55 
NBC-Red  stations  on  Sunday  and 
the  same  program  was  repeated  on 
55  CBS  stations  on  Tuesday  eve- 
ning. Both  networks  were  used  un- 
til the  spring  of  1936. 

The  thrice-weekly  transcriptions 
which  ran  on  a  national  group  of 
stations  April,  May,  June,  October 
and  November  of  this  year  followed 
the  format  of  this  network  show 
using  the  symphonic,  modern  music 
of  Richard  Himber. 

Of  Studebaker's  success  in  radio 
advertising  through  the  years, 
George  D.  Keller,  vice-president  in 
charge  of  sales,  says,  "With  a  good 
program,  radio  is  an  effective  and 
dramatic  advertising  medium.  But 
there's  more  to  radio  advertising 
than  just  programs.  Our  1939  cam- 
paign is  turning  out  so  well  because 
our  Champion  programs  were  care- 
fully and  widely  promoted  through 
dealer  and  station  merchandising 
activity." 


NBC 


SELECTS 


WSPD 

TOLEDO 

ASA 

BASIC 
RED 
OUTLET 

JANUARY  1$t 


For  over  18  years, 
WSPD  has  served  the 
northwestern  Ohio 
and  southern  Michi- 
gan market  —  and 
with  the  added  value 
of  NBC  Basic  Red, 
National  Clients  are 
assured  of  an  even 
greater  listening 
audience. 

5000  W  ATTS  DAY 
1000  WATTS  NIGHT 


REPRESENTED 
NATIONALLY  BY  

THE  KATZ  AGENCY 


WSPD 


TOLEDO,  OHIO 


K  D  Yi 

^/lePapularStatiani 

I         SALT  LAKE  CITY  1 

Representative:  John  Blair  &  Co. 
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Tells  Agency  Problems 

CHARLES  M.  ROBERTSON  Jr., 
radio  director  of  the  Ralph  H. 
Jones  agency,  unfolded  the  prob- 
lems encountered  by  advertising 
agencies  in  handling  radio  accounts 
for  officials,  department  heads  and 
commercial  staff  members  of  WLW, 
Cincinnati,  at  a  meeting  held  re- 
cently in  the  WLW  studios.  Point- 
ing to  the  necessity  for  handling 
auditions  just  as  actual  broadcasts, 
Mr.  Robertson  declared,  "When  an 
agency  asks  for  an  audition,  it 
means  we  have  already  done  a  lot 
of  work  for  it,  and  a  station  should 
understand  that  the  audition  should 
be  as  nearly  perfect  as  possible, 
without  making  apologies  or  ex- 
cuses." 


ASSOCIATED  WITH  ILLINOIS  STATE  JOURNAL 
SEARS  S  ATER,  INC    •    NATIONAL  REFRESENTATIVES 


H.  K.  McCANN.  president  of  McCann- 
Erickson,  New  York,  on  Nov.  17  mar- 
ried Dorothy  Barstow,  radio  executive 
of  the  agency,  who  has  been  handling 
the  Dr.  Christian  series,  sponsored  by 
Chesebrough  Mfg.  Co.,  since  1937  from 
the  agency's  Hollywood  office.  Married 
in  New  Mexico,  the  couple  are  at 
present  on  their  honeymoon. 

JACK  VOTION  has  resigned  as  asso- 
ciate of  the  M.  C.  Levee  Agency, 
Hollywood  talent  service,  and  is  en- 
route  to  New  York  on  personal  busi- 
ness. He  will  announce  his  new  affilia- 
tion upon  his  return  to  Hollywood. 

CHESTER  WICKSTROM.  formerly 
an  executive  of  the  Goldberg  Adv. 
Agency,  Sydney,  Australia,  has  been 
appointed  production  manager  of  Lee 
Ringer  Adv.,  Los  Angeles. 

RICHARD  T.  CLARKE  has  discon- 
tinued his  Beverly  Hills,  Cal.  agency 
to  join  J.  M.  Mathes  Inc.,  New  York, 
in  an  official  capacity.  Kenneth  M. 
Miles,  formerly  an  account  executive 
of  Richard  T.  Clarke  Co.  has  joined 
Philip  .1.  Meany  Co.,  Los  Angeles,  in 
a  similar  capacity. 

DON  DOUGLAS,  formerly  of  KOIN. 
Portland,  Ore.,  has  joined  Raymond 
R.  Morgan  Co..  Hollywood,  as  a  pro- 
ducer. He  succeeds  Cyril  Armbrister, 
who  resigned  to  join  Benton  &  Bowles, 
New  York. 

JOSEPH  SILL  Jr.,  formerly  account 
executive  and  copy  chief  of  Botsford, 
Constantine  &  Gardner,  San  Fran- 
cisco, has  joined  the  Los  Angeles  staff 
of  Emil  Brisacher  &  Staff. 

MARCE  SMITH,  formerly  an  ac- 
count executive  of  R.  H.  AJber  Co., 
Los  Angeles,  is  now  associated  with 
L.  Raymond  Co.,  that  city,  in  a  simi- 
lar capacity. 


"So  help  me,  it's  twins!  You  can  play 
both  vertical  and  lateral  recordings  with 
Western  Electric's  9 A  2-in-l  pickup!" 


Agency  Re-Formed 

ATHERTON  PETTINGELL  and 
Fleur  Fenton  have  resigned  as 
executive  vice-presidents  and  direc- 
tors of  Hartman  &  Pettingell,  New 
York,  effective  Dec.  1,  to  re-form 
their  agency  of  Pettingell  &  Fen- 
ton, which  was  discontinued  in  De- 
cember, 1937.  New  agency  will  be 
located  at  673  Fifth  Ave.,  with  tele- 
phone number  Plaza  5-1880,  and 
will  handle  the  same  accounts  as  in 
1937,  including  Phillips  Jones  (Van 
Heusen  shirts  and  collars),  Cutler 
Shoe  Stores,  Kleinert  Rugger  Co. 
(girdle  division),  and  Propper-Mc- 
Callum  hosiery.  L.  H.  Hartman 
continues  as  president  of  L.  H. 
Hartman  Co.,  former  name  of  the 
agency,  at  50  Rockefeller  Plaza, 
handling  the  following  accounts: 
Haig  &  Haig,  Somerset  Importers, 
Houbigant,  and  Fleischmann  Dis- 
tilling Corp.  (Black  &  White  Scotch 
Whiskey) . 

BOARD  of  directors  of  N.  W.  Ayer  & 
Son,  Philadelphia,  recently  announced 
the  election  of  three  vice-presidents 
— Harris  D.  Bootman,  manager  of  the 
media  department,  named  vice-presi- 
dent in  charge  of  media  ;  William  B. 
Clark,  vice-president  in  charge  of 
service  in  the  Chicago  office ;  and 
Douglas  G.  Meldrum,  vice-president 
in  charge  of  new  business  in  the  Chi- 
cago ofBce. 

W.  H.  SCHAEFER,  former  field 
manager  of  Radio  Transcription  Co. 
of  America  out  of  Hollywood,  has  or- 
ganized Radio  Features  Adv.  Agency 
in  the  Carew  Tower,  Cincinnati,  and 
is  also  carrying  a  library  of  tran- 
scribed shows. 

MAXON  Inc.  on  Nov.  1.5  announced 
the  opening  of  a  branch  office  at  1260 
Boston  Ave..  Bridgeport.  Conn.,  to 
supplement  the  New  York  office  in 
servicing  the  General  Electric  Co.  ac- 
count, all  radio  for  which  will  con- 
tinue to  be  handled  out  of  New  York. 
Personnel  of  the  new  office  includes 
W.  Ray  Baker,  vice-president ;  Paul 
Foley.  R.  C.  Richardson  and  Karl 
Firth. 

BYRON  H.  BROWN  has  been  made 
Los  Angeles  manager  of  Gerth-Knol- 
lin  Adv.  Agency,  having  been  trans- 
ferred fi'om  the  San  Francisco  office 
where  he  was  account  executive.  He 
succeeds  Mortimer  W.  Mears.  who 
left  the  agency  to  form  his  own  adver- 
tising firm  in  Los  Angeles. 


MARKS  &  NEESE  Advertising  Inc 
has  been  formed  as  a  new  agency  in 
.lackson.  Miss.,  with  offices  in  thf 
Medical  Bldg.,  supplanting  the  former  i 
Neese  Adv.  Agency.  Gordon  W.  Mark."^ 
is  president ;  T.  Lloyd  Neese,  secre-  j 
tary.  Other  personnel  includes  Lars 
ton  D.  Farrar  and  A.  Kenneth  Wat 
kins,  commercial  artist. 

W.  I.  TRACY,  New  York  agency,  wil 
move  its  offices  to  515  Madison  Avefl, 
shortly  after  Jan.  1,  1940.  | 

CECIL  &  PRESBREY,  New  York 
has  appointed  Russell  BirdweU  &  As 
sociates,  Beverly  Hills,  Cal.,  publi' 
relations  firm  as  its  west  coast  repre 
sentative.  Firm  is  headquartered  a 
200  S.  Beverly  Drive,  thdt  city. 

JACK  WHITE,  Lord  &  Thomas.  Hoi 
lywood  producer  of  the  NBC  Bol 
Hope  Show,  sponsored  by  Pepsodeni , 
Co.,  and  Virginia  Clopton,  of  West  I 
Point,  Va.,  were  married  N'ov.  23  in 
Washington. 

GILBERT  RALSTON,   formerly  oi| 
NBC  electrical  transcription  depart- 
ment, has  joined  the  radio  department-i 
of  Compton  Adv..  New  York,  as  a 
program  manager. 

ALEX  RUBIN,  formerly  promotion* 
manager  of  KFWB.  Hollywood,  has  i 
joined  Milton  Weinberg  Adv.  Co..  Los  f 
Angeles. 


RICHARD  STANTON,  former  vice-, 
president  of  Charles  W.  Hoyt  &  Co..-;; 
New  York,  and  previously  with  Lordt 
&  Thomas  and  N.  W.  Ayer  &  SonJ 
New  York,  has  joined  Sherman  K.i 
Ellis  &  Co..  New  York,  in  an  execu- 
tive capacity. 

ROBERT  TEMPLE,  formerly  >alp- 
manager  of  the  Cosray  Products  Di 
vision  of  Los  Angeles  Soap  Co..  ha- 
joined  Raymond  R.  Morgan  Co..  Hol- 
lywood,   as   account   executive.  ' 

HERBERT  E.  STATS,  formerly 
manager  of  the  Lowry  and  Commo- 
dore Hotels.  St.  Paul,  has  been  named;.; 
vice-president  of  Greve  Adv.  Agency. | 
St.  Paul. 

UNITED  BROADCASTING  Co.. 
Chicago  agency,  has  moved  to  larger 
quarters  at  201  N.  Wells  St. 

LISLE  SHELDON  ADV.,  Los  An- 
geles, has  moved  to  new  offices  at  4310 
Beverly  Blvd..  that  city.  t. 

ROBERT    L.    NOURSE    Co..    Losj  3 
Angeles,  has  moved  to  new  offices  at^ 
844  Wall  St..  that  city. 


LOOKING   FOR  A 

PARTICIPATION 

PROGRAM 
IN  BALTIMORE? 

Here  ore  four  "ACES": 


EARLY  MORNING: 

"M[ORl\I]\G  IIV  MARYLAND" 

Conducted  by  RALPH  POWERS 
—6:30  to  9  A.  M.  Full  of  pep 
and  personalities  —  commercials 
delivered  with  real  "oomph."  Class 
D  rates  apply.  On  non-cancellable 
contracts  as  low  as  $5  per  75 
word  spot. 

DAYTIME; 

"EVERYWOMAIV'S  HOUR" 

Conducted  by  Martha  Ross  Temple 
— spotlighting  "beauty,  food  and 
family."  Three  15  minute  morn- 
ing broadcasts.  Rates  as  low  as 
$12.50  per  participation — subject 
to  frequency  discount.    30  minute 


afternoon  "Studio  Party"  permit- 
ting display  of  products — $25  per 
participation. 

EVENING: 

"DII^fNER  RHYTHMS" 

Conducted  by  George  Van  Dorn 
and  his  14-piece  NBC  network 
orchestra.  (The  only  Baltimore 
orchestra  performing  regularly  on 
network.)  At  the  peak  listening 
period  of  6:30  to  7  P.  M.  50  word 
participation  $25;  6  times  weekly 
$100. 

"THE  I^IGHT  WATCHMAIV" 

Saturday  night  only.  11:30  P.  M. 
to  1  A.  M.  Class  D  rates  prevail 
for  announcements  or  spot 
programs. 

WFBR 

BALTIMORE 

National  Representatives 

EDWARD    PETRY  &  COMPANY 


5  r; 


★    ON     THE      NBC     RED      NETWORK*  r  j 
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HEN  McMurtry  Mfg.  Co.,  Denver  (paints),  for  the  fifth  consecutive 
ib-ear  renewed  Nov.  8  its  weekly  half-hour  Golden  Melodies  on  KOA,  the 
^vent  was  celebrated  with  a  special  birthday  party.  Among  those  attend- 
ing were  (1  to  r)  John  G.  McMurtry,  executive  of  the  firm;  Robert  H. 
Owen,  KOA  assistant  manager;  Lloyd  E.  Yoder,  KOA  general  manager; 
)A\  R.  McFarland,  president,  McMurtry  Mfg.  Co.,  and  A.  W.  Crapsey, 
KOA  sales  manager.  "The  salesmen  'on  the  firing  line'  have  brought  back 
ifcnthusiastic  approval  from  dealers  each  time  the  program  has  been  re- 
pewed,"  Mr.  McFarland  said.  "Dealers  throughout  the  Rocky  Mountain 
region  trace  direct  sales  to  this  weekly  broadcast.  This  approval  is  all  the 
■nore  meaningful  when  the  pi'oduct  is  an  infrequent  repeater  such  as 
jaints."  The  sponsor  stresses  "fine  music",  using  old-time  popular  melo- 
tlies  with  music  which  is  tuneful  and  melodious. 


•ETERSBN  K  U  R  T  Z  E  R,  with 
31ackett-Sample-Hummert  in  Chicago 
i  »nd  New  York  during  1930-38  and 
i;nore  recently  of  H.  W.  Kastor  &  Sons 
1  ^dv.    Co.,    has    joined    the  Chicago 

taff  of  International  Radio  Sales,  ac- 
,'ording  to  Ralph  Weil,  manager  of  the 
>lRS  Chicago  office. 

I  SENT  GODFREY  has  been  named 
[riational  sales  manager  of  Forjoe  & 

I'o.,  New  York  station  representative 

irm. 

I'n'OLNEY  F.  RIGHTER,  formerly  of 
:  he  contact  department  of  Young  & 
flubicam  and  the  sales  staff  of  WOR, 
Newark,  on  Nov.  20  joined  the  sales 
^taff  of  Edward  Retry  &  Co.,  New 
fork. 

jjiVTMA,  Charleston,   S.  C,  has  ap- 
pointed  George  P.  Hollingbery  Co.  its 
I  national  representatives,  effective  im- 
(ijjnediately. 

(CONQUEST  ALLIANCE  Co.,  New 
i  lork,  announces  its  appointment  as 
Representative  in  the  United  States, 
Canada  and  British  Isles  for  OAXIA, 
,'hicalayo,  Peru,  and  CB140,  San  An- 
j  onio,  Chile.  Conquest  now  represents 
|i!5  South  American  stations. 

:ARLET0N  COVENY,  Los  Angeles 
nanager  of  John  Blair  &  Co.,  is  the 
ather  of  an  8-pound  boy  born  Nov.  13. 


SQUARE  dancing  is  taught  each 
peek  at  WLS,  Chicago,  when  16  staff 
nembers  hold  Friday  night  dances  in 
3ie  WLS  recreation  rooms.  Guy  Col- 
•y,  caller  of  the  WLS  National  Barn 
Dance,  is  in  charge. 


No  change  in  programming  or 
policy.  Better  service  to  Met- 
ropolitan Nev/  York  including 
its  6,982,635  foreign  citizens. 


1000  WAHS  DAY  AND  NIGHT 


WBNX;." 


YORK 


Staiitui  tUai  SfUtaJu  you*  JlatUfUtUfe 


Prolific  Newsman 

WALTER  COMPTON,  MBS 
presidential  announcer  and 
newscaster  of  WOL,  Wash- 
ington, claims  the  commercial 
newscaster  championship  of 
the  world  with  his  35  spon- 
sored newscasts  per  week. 
Broadcasting  six  times  daily 
—from  7:30  a.m.  to  6:30  p.m. 
— Compton's  sponsors  range 
from  an  optical  company  to 
a  fish  dealers  association. 


WKZO  Awarded  1  kw., 
Ending  Long  Litigation 

COINCIDENT  with  authorization 
to  WOW,  Omaha,  to  operate  with 
5,000  watts  full  time  on  the  590 
kc.  channel,  the  FCC  Nov.  20 
granted  WKZO,  Kalamazoo,  a  con- 
struction permit  to  increase  its 
night  power  from  250  to  1,000 
watts  on  the  same  channel,  termi- 
nating a  half-dozen  years  of  liti- 
gation involving  the  stations. 

Under  the  decisions,  WKZO, 
heretofore  a  part-time  station,  will 
use  a  directional  antenna  system 
for  night-time  operation,  to  protect 
other  stations.  WOW  was  granted 
a  modification  of  license  to  oper- 
ate full-time  with  5,000  watts  as  a 
Class  III-A  regional,  pursuant  to 
the  FCC's  new  classification  rules. 

WKZO  was  granted  modification 
of  its  construction  permit  to  make 
changes  in  its  directional  antenna 
system  to  accommodate  the  full- 
time  power  increase.  It  hopes  to 
begin  operation  with  its  new 
equipment  within  three  months,  ac- 
cording to  John  E.  Fetzer,  presi- 
dent and  general  manager. 


^^^^1      The  Northwest's  Best  I 
I      Broadcasting     Buy  | 

WTC  N 

AN    NBC  STATION 

MINNEAPOLIS  ST.  PAUL 

Owned  and  Operated  by 
MINNEAPOLIS  TRIBUNE 
AND   ST.   PAUL  DISPATCH- 
PIONEER  PRESS 

FREE   &   PETERS,    INC.  —  NatL  Rep 
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Third  Boxing  Contest 
Is  Arranged  by  WHO 

THIRD  annual  WHO  Golden 
Gloves  amateur  boxing  tournament 
is  to  be  held  in  the  Des  Moines 
Coliseum  Jan.  24-26  and  Feb.  12, 
according  to  announcement  by  Bill 
Brown,  sports  editor  of  WHO,  Des 
Moines,  the  only  radio  station  sanc- 
tioned hy  the  Chicago  Tribune  and 
Amateur  Athletic  Union  to  conduct 
a  Golden  Gloves  contest.  Benny 
Leonard,  retired  lightweight  cham- 
pion, is  to  be  in  Des  Moines  for 
seven  weeks  to  assist  in  prepara- 
tions for  the  bouts  and  train  the 
WHO  team  for  Chicago  competi- 
tion. 

Emphasis  this  year  will  be 
placed  on  team  entries,  and  sec- 
tional tournaments  are  being  held 
throughout  Iowa.  A  change  in  en- 
trance requirements  for  the  WHO 
tournament  makes  it  necessary  for 
an  entrant  to  compete  in  his  sec- 
tional contest  before  filing  for  en- 
try in  the  Des  Moines  bouts,  al- 
though defeat  in  a  sectional  match 
does  not  disqualify  boxers  for  the 
WHO  contest.  Preliminaries  will  be 
held  Jan.  24-26,  and  the  finals  on 
Feb.  12,  after  a  two-week  interval 
to  allow  additional  training  periods 
for  finalists. 


Cooperation 

WHEN  the  Michigan  State 
College  football  team  went 
to  the  West  Coast  to  play 
Santa  Clara  U  early  in  No- 
vember, WJIM,  Lansing, 
Mich.,  arranged  with  KSFO, 
San~Francisco,  for  KSFO  An- 
nouncers Doug  Mantell  and 
Jack  Gregnon  to  interview 
Coach  Charley  Bachman  and 
his  gridders  via  transcrip- 
tion. The  recording  was  flown 
immediately  to  Lansing,  and 
the  interview  put  on  the  air 
15  minutes  before  Michigan 
Radio  Network  broadcast  the 
actual  game  the  following 
day. 


Norge  Starts  Drive 

NORGE  DIVISION,  Borg-Warner 
Corp.,  Detroit,  on  Nov.  19  started 
a  26-week  campaign  for  Norge  re- 
frigerators on  WMCA,  New  York, 
using  six  times  weekly  participa- 
tions on  World's  Fairest  Music 
program  and  15  quarter-hour  news 
periods  weekly.  Sternfield-Godley, 
New  York,  is  agency. 


WSIX 


r 


CO 


Headley-Reed  Co., 
NATIONAL  Representative 


WFBL 


Another 


Help  to  Advertisers 

16-pa3e  Grocer's  Manual 
showing  Food  Products 
Advertised  in  Syracuse 

First  in  food  advertising  in  Syracuse — WFBL  constantly 
reminds  the  leading  grocery  stores  of  the  products  it  is 
advertising  on  the  air  with  a  special  mailing  piece  sent  to 
them  every  month. 

Now — WFBL  has  just  published  a  beautifully  illustrated 
16  page  brochure  called  "45  Hours — 45  Minutes"  that 
explains  in  detail  how  56  grocery  products  are  merchandised 
over  WFBL.  Every  product  is  included  together  with  photo- 
graphs of  announcers  and  candid  shots  of  all  the  radio  stars 
participating. 

This  outstanding  piece  of  merchandising  service  has  been 
enthusiastically  received  by  advertisers — and,  even  more 
important,  by  their  wholesalers  and  retailers.  It  has  enlisted 
their  support  behind  the  products  advertised.  Another 
typical  example  of  the  effective  merchandising  service 
rendered  by  WFBL. 

WRITE  today  for  your  copy  of  "45  Hours — 45  Minutes". 
Also  ask  about  rates  and  time  available. 


ONONDAGA  RADIO  BROADCASTING  CORP. 

Syracuse,  Netc  York 
MEMBER  BASIC  NETWORK  COLUMBIA  BROADCASTING  SYSTEM 
National  Representatives,  Free  &  Peters,  Inc. 
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STROMBERG-CARLSON  Telephone 
Mfs.  Co.,  Rochester,  operator  of 
WHAM,  placed  its  W8XVB  frequen- 
cy modulation  station  in  operation 
last  month  in  time  for  the  Rochester 
meeting  of  the  I.R.B.  and  R.M.A. 
and  is  now  conducting  field  surveys. 
Transmitter  is  a  Radio  Engineering 
Laboratories  Model  519  and  operates 
with  1  kw.  on  43.2  mc. 

KFPW.  Fort  Smith,  Ark.,  has  pur- 
chased an  RCA  2oO-K  250  watt  broad- 
cast transmitter.  Same  equipment  has 
also  been  ordered  for  the  new  WHKY, 
Hickory,  N.  C,  and  KSOO,  Sault 
Ste.  Marie,  Mich. 

KVFD,  newly-authorized  1370  kc. 
250-watt  station  at  Fort  Dodge,  Iowa, 
has  ordered  an  Andrew  Type  50  an- 
tenna coupling  unit,  together  with 
coaxial  cable,  a  new  RCA  transmit- 
ter and  300-foot  Wincharger  tower. 

CHNC,  New  Carlisle,  Que.,  has  in- 
stalled a  new  404-foot  vertical  radia- 
tor and  has  built  a  new  transmitter 
house  at  a  total  cost  of  about  $20,000. 

CKGB,  Timmins,  Ont.,  began  opera- 
tion of  its  new  1  kw.  RCA  transmitter 
on  Nov.  15. 

WARD.  Brooklyn,  on  Nov.  18  for- 
mally dedicated  its  new  $10,000  West- 
ern Electric  transmitter  operating  on 
500  watts  at  Greenpoint,  Brooklyn. 
Erected  under  the  direction  of  Abra- 
ham Haas,  chief  engineer  of  WARD, 
the  new  transmitter  consists  of  a  mod- 
ern 196-foot  tower  with  underground 
transmission  lines. 

WRAL,  Raleigh,  N.  C,  is  erecting  a 
new  Type  150  Wincharger  vertical 
radiator,  manufactured  by  Wincharger 
Corp.,  Sioux  City,  la. 


Official]  of  Cincinnati  Retail  Grocers  Assn.  compete  on  WSAI's  "IMerchants  Quizz  BIzz" 

To  make  Radio — and  WSAI — as  personal  to  Retailers  as  their 
own  voices,  and  to  cause  them  to  experience  the  selling  impact 
of  WSAI's  sponsored  shows,  "Cincinnati's  Own  Station"  insti- 
tuted "Merchants  Quizz  Bizz." 

This  program  of  fact,  fun,  and  fancy  is  aired  every  Tuesday, 
9:30  to  10:00  P.  M.  Every  week  a  different  sponsor's  pro- 
gram and  product  are  emphasized  to  the  all-dealer  contestants. 
And  to  the  million  consumers  in  WSAI  territory  .  .  .  Then, 
during  the  next  day,  next  week,  next  month,  since  some  of 
the  conversation  which  their  show  stimulated  is  directed  toward 
themselves,  12  more  Retailers  learn  how  people  listen — And 
Buy.    Because  of  WSAI. 

By  thus  convincing  dealers,  by  thus  enthusing  them,  WSAI 
has  built  for  its  programs  "dealer  backing." 


THE 
NEW 


WSAI 


Cincinnati's  Own  Station 


I 


EIGHTEEN  years  of  radio  prog- 
ress show  in  these  two  photo- 
graphs of  George  W.  Hayes,  gen- 
eral manager  of  RCA  Victor  Ar- 
gentina, South  American  RCA  Mfg. 
Co.  subsidiary.  In  inset  is  Mr. 
Hayes  at  controls  of  the  first  RCA 
broadcast  transmitter  as  he  gave 
it  final  tests  prior  to  the  broad- 
cast of  the  Denipsey-Carpentier 
fight  in  July,  1921.  At  left  he  exam- 
ines the  latest  type  of  RCA  tele- 
vision transmitter  during  a  recent 
visit  to  Camden  headquarters. 


A  COLLINS  transmitter  and  Lehigh 
tower  have  been  ordered  for  the  new 
KTOH,  Lihue.  Hawaii,  authorized  in 
October  1938  for  construction  by  the 
Garden  Island  Republican,  and  con- 
struction awaits  FCC  approval  of  site. 
C.  J.  Fern,  publisher  of  the  news- 
paper, will  be  manager,  with  William 
Parsons  of  San  Francisco  and  Ray- 
mond Sasaki  of  Lihue,  operators,  the 
only  staff  members  yet  engaged. 

RCA  equipment  has  been  ordered  for 
the  new  WFIG,  Sumter,  S.  C,  ac- 
cording to  J.  Samuel  Brody,  who  will 
be  licensee.  Staff  has  not  yet  been  se- 
lected, but  Mr.  Brody  states  he  ex- 
pects to  have  the  station  in  operation 
about  March  1,  1940. 

W2XQR,  New  Tork,  new  frequency 
modulated  station  operated  by  John 
V.  L.  Hogan.  president  of  WQXR, 
New  York,  began  operating  on  a  regu- 
lar schedule  Nov.  26,  rebroadcasting 
WQXR's  programs  from  4  to  10  p. 
m.  daily.  Station  operates  on  43.2 
megacycles  under  the  Armstrong  sys- 
tem of  frequency  modulation.  Some 
of  WQXR's  programs  are  also  re- 
broadcast  on  Maj.  Armstrong's  own 
FM  station,  W2XMN,  Alpine,  N.  J. 


FIFTH  annual  convention  of  the 
American  Communications  Assn.,  CIO 
union  with  jurisdiction  over  radio, 
will  be  held  in  Chicago,  April  8,  1940, 
according  to  Mervyn  Rathborne,  ACA 
president. 


Represented  by  International  Radio  Sales  •  New  York  •  Chicago  •  Son  Francisco  •  Los  Angeles 


WJW 

HAVE  YOU 
TAPPED  THIS  MARKET? 


$198,539,000 

retail  sales  in  1938 
within 

WJW's  PRIMARY  AREA! 

Blanket  coverage 
at  local  station  rates 

Headley-Reed  Co. 

Representatives 


AGEICY 

'^n'ppointmentf  I 

LEVER  BROS.  Co.,  Cambridge,  Mass.  ' 
Wm.  Esty  &  Co..  New  York,  for  Lifebuo: 
soap.  Ruthrauff  &  Ryan,  New  York,  wil 
continue  to  handle  the  Rinso  and  Sprj  ; 
accounts  for  the  company.  I 
SPARKLETTS  DRINKING  WATER 
Corp.,  Los  Angeles  (bottled  water),  to  ' 
Ruthrauff  &  Ryan,  Hollywood.  ' 
A.  S.  BECK  SHOE  Corp.,  New  York  \ 
(chain  shoe  stores),  to  Pettingell  &  Fen-  1 
ton,  N.  Y.,  effective  Dec.  1.  \ 
R.  B.  DAVIS  Co.,  Hoboken.  N.  J.  (Davis  f 
Baking  Powder) ,  to  Sherman  K.  Ellis  &  ' 
Co.,  N.  Y.  1 
McKESSON  &  ROBBINS  Inc.,  Bridge-  \ 
port.  Conn.  (Calox  tooth  powder),  to  ' 
Sherman  K.  Ellis  &  Co.,  N.  Y.  [ 


AMMON  LABORATORIES.  St.  Paul 
(mouth  wash),  to  Harold  S.  Chamberlin 
&  Associates,  St.  Paul.  Test  campaign, 
using  radio  and  other  media,  planned  for 
Twin  Cities  in  near  future. 
JACOB  RUPPERT  BREWERY,  New  York 
(Ruppert's  beer  and  ale),  to  Ruthrauff  & 
Ryan,  New  York,  for  Atlantic  Coast  and 
Gulf  States  and  to  Cook  &  Harms.  San 
Francisco,  for  Pacific  Coast.  Using  news 
periods  on  WMBG,  Richmond,  and  weekly 
spots  on  WDBJ,  Roanoke. 
ANDREW  JERGENS  Co.,  Cincinnati,  to 
Lennen  &  Mitchell,  New  York,  for  new 
line  of  Jergens  cosmetics  and  beauty  prep- 
arations, as  yet  un-named. 
STEWART  &  ROSS  Corp..  Long  Island 
City,  N.  Y.,  to  H.  B.  LeQuatte.  New  York, 
for  Corvet  Vitamin  Capsules.  Radio  proba- 
bly will  be  used  next  spring. 
H.  GOODMAN  &  SONS,  Jersey  City  (hair' 
curlers),  to  Reiss  Adv.,  New  York.  Spring 
advertising  may  include  radio. 
FRANK  H.  FLEER  Corp.,  Philadelphia 
(gum),  to  Blackett-Sample-Hummert  Inc., 
N.  Y. 

KLEIN  SOUP  Co.,  Los  Angeles  (Klein's 
soups),  to  Lawrence  Co.,  Los  Angeles. 
LEWIS  RECORDING  STUDIOS,  San  Fran- 
cisco, to  Will  Russell  &  Co.,  that  city. 
HILLS  BROTHERS  Co.,  New  York 
(Dromedary  food  products),  to  Sherman 
K.  Ellis  &  Co.,  New  York.  No  advertising 
plans  made  as  yet. 

RUTHERFORD  FOOD  Corp.,  Kansas 
City,  to  Ferry-Hanley  Co.,  Kansas  City. 
Radio  will  be  used. 


Net  Held  Interstate 

A  RULING  that  networks  are  en- 
gaged in  interstate  commerce  and 
therefore  can  be  sued  in  States  in 
which  they  have  affiliates  was 
handed  down  Nov.  18  by  the  Su- 
preme Court  of  Washington  State 
at  Olympia.  In  a  case  involving 
CBS,  the  court  denied  a  writ  of 
prohibition  by  which  the  network 
sought  release  from  a  King  County 
Superior  Court  ruling  on  the  ques- 
tion of  jurisdiction.  The  case  grew 
out  of  a  suit  filed  by  the  Waldo 
Hospital  Assn.  for  damages  for  an 
allegedly  defamatory  broadcast  ori- 
ginating at  KMOX,  St.  Louis,  and 
broadcast  at  Seattle  over  the  CBS 
outlet  KIRO. 


BLAW-KNOX  200-foot  radiators 
have  been  ordered  for  the  new  WMLG, 
Saginaw,  Mich.,  and  KSOO,  Sault  Ste.  i 
Marie,  Mich.,  local  outlets  recently 
authorized  for  construction  by  the 
FCC. 
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WFBG 

ALTOONA  PENN. 

providing  the  ONLY  full  coverage 
of  the  Altoona  tradingr  area 

'Now 
NBC-RED 

and 

FULL  TIME  OPERATION 
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p-RA,  WIMCA  Sign 
ilontract  for  Two  Years 

\  TWO-YEAR  contract  covering 
'  hnouncers,  actors  and  singers  em- 
loyed  at  WMCA,  New  York,  has 
tjen  signed  between  the  station 
lanagement  and  the  American 
lederation  of  Radio  Artists,  fol- 
twing  lengthy  negotiations  which 
p  several  points  appeared  on  the 
i  brge  of  being  abruptly  concluded 
^  a  strike  or  lock-out.  In  addition 
:k  the  usual  clauses  calling  for  an 
■'FRA  shop,  a  40-hour,  five-day 
leek,  vacations  with  pay,  this  con- 
tact stipulates  a  base  pay  of  $45 
Dr  announcers,  with  a  $5  increase, 
•lus  the  provision  that  announcers 
re  to  be  paid  extra  for  all  commer- 
cials. Contract,  which  runs  until 
[ov.  15,  1941,  was  signed  bv  Don- 
Id  Flamm,  president  of  WMCA, 
Jid  George  Heller,  associate  exec- 
Hive  secretary  of  AFRA. 
;  Another  long  series  of  negotia- 
jons  has  been  concluded  between 
lFRA  and  KSD,  St.  Louis,  with 
ae  signing  of  a  standard  AFRA 
bntract  between  George  Burbach, 
lanager  of  the  station,  and  Emilj^ 
[olt,  executive  secretary  of  AFRA, 
a  St.  Louis.  Contract  includes  a 
pecial  clause  stipulating  that 
-FRA  does  not  represent  writers 
piployed  by  KSD. 


¥PEN  and  AC  A  Renew 
^abor  Contract  for  Year 

►NE-YEAR  contract  renewal  be- 
iveen  WPEN,  Philadelphia,  and  its 
mployes  who  are  memlDers  of 
.merican  Communications  Assn., 
ffiliated  with  CIO,  was  signed 
lov.  20,  under  which  all  employes 
'ere  retained,  with  a  general  in- 
rease  going  to  all  departments. 
Inder  the  agreement  increases  are 
D  be  given  every  six  months  until 
tipulated  maximums  are  reached. 

A  statement  issued  jointly  by 
trthur  Simon,  WPEN  manager, 
end  Saul  Waldbaum,  attorney  for 
he  union,  declared,  "Although  re- 
ations  between  the  ACA  and 
s'PEN  have  been  strained  and  un- 
leasant  during  a  considerable  pe- 
iod,  after  but  two  afternoons  of 
iscussion  and  negotiation  both 
parties  have  succeeded  in  ironing 
■at  all  misunderstandings  and  diffi- 
ulties.  We  have  reached  a  most 
miable  and  mutually  satisfactory 
i^reement." 


VTAM,  Cleveland,  is  the  first  XBC 
ffiliate  10  install  the  new  RCA-XBC 
•rthacoustie  system  of  transcriptions 
1 1  its  studios  under  the  direction  of 
'  .  E.  Leonard,  chief  engineer. 


A  MIGHTY  MIDGET 

Is  KSFO's  New  Pack  Outfit 
 For  Remotes  


KSFO  Engineer  and  Assembly 
CLIMAXING  a  year's  research  for 
the  KSFO  engineering  department 
on  a  unified  high-frequency  relay 
broadcast  transmission  assembly 
for  KSFO,  San  Francisco,  Chief 
Engineer  Royal  V.  Howard  pre- 
pares the  "mighty  midget"  for  an 
airing. 

The  transmission  assembly,  de- 
signed for  maximum  utility  with 
minimum  weight,  is  made  of  three 
units.  The  pack-back  transmitter 
and  cue  receiver  has  a  power  out- 
put of  2  watts,  and  operates  on 
33,380  kilocycles.  Total  weight  of 
the  transmitter  unit  is  only  27 
pounds.  Operation  is  entirely'  auto- 
matic. 

The  second  unit  is  the  specially 
designed  all-wave  battery  operated 
receiver  which  only  weighs  14 
pounds. 

The  third  unit,  sitting  on  top  of 
the  receiver  in  the  picture,  is  the 
direct  reading  frequency  monitor, 
designed  to  meet  the  requirements 
of  FCC  Rule  981.  This  unit  has  pro- 
vision for  three  frequencies,  is  bat- 
tery operated  and  has  an  accuracy 
much  greater  than  the  allowed  FCC 
tolerance.  The  completed  frequency 
measuring  unit  weighs  16  pounds, 
according  to  Engineer  Howard. 


New  Oregon  Outlet 

THE  NEW  KBKR,  Baker,  Ore., 
authorized  for  construction  in  June, 
1938,  will  start  operating  Dec.  3, 
according  to  Louis  P.  Thornton,  li- 
censee, who  announced  that  Ell- 
wood  W.  Lippincott  has  been  ap- 
pointed manager,  Fred  Pelger,  sales 
manager,  and  Robert  B.  Sutton, 
chief  engineer.  The  station  will 
operate  with  100  watts  night  and 
250  day  on  1500  kc.  It  will  employ 
a  composite  transmitter  and  a  164- 
foot  tower. 


Inspired  Plug 

FIN  HOLLINGER,  produc- 
tion chief  of  CJLS,  Y"ar- 
mouth,  N.  S.,  takes  a  regular 
turn  on  one  of  the  station's 
newscasts,  a  nightly  session 
for  a  local  furniture  concern. 
Preceding  it  on  the  schedule 
is  a  studio  game  in  which 
listeners  contact  the  an- 
nouncer by  ringing  a  special 
studio  telephone.  One  night 
recently  the  phone  switch  ac- 
cidentally was  left  connected. 
On  came  the  newscast.  In  the 
middle  of  the  commercial  the 
telephone  rang.  Hollinger's 
first  gasp  of  amazement  gave 
way  to  the  inspired  plug, 
"Y^s,  Simpson's  furniture 
values  ring  the  bell  every 
time" ! 


Cummer  on  Blue 

CUMMER  PRODUCTS  Co.,  Bed- 
ford, 0.,  on  Jan.  26  will  start  a 
new  audience  participation  pro- 
gram titled  What  Would  You  Have 
Done?  for  Energ'ne  on  41  NBC- 
Blue  stations,  Friday,  9:30-10  p.m. 
The  program,  written  by  Edith 
Meiser,  dramatizes  four  perplex- 
ing situations,  sent  in  by  listeners 
for  cash  prizes,  after  which  three 
members  of  the  studio  audience  are 
asked  to  compete  for  prizes  by  of- 
fering the  best  solutions.  The  pro- 
gram Paul  Wing's  Spelling  Bee, 
sponsored  by  the  company  for  the 
past  year  on  NBC-Red,  will  not 
be  renewed  Jan.  14  when  the  con- 
tract ends  because  of  financial  dis- 
agreements, it  is  said.  Stack-Goble 
Adv.  Agency,  Chicago,  is  agency. 


Would  Replace  Deleted  KWTN 

WITH  the  deletion  of  KWTN,  Water- 
town,  S.  D.,  which  formerly  operated 
with  100  watts  on  1210  kc,  the  FCC 
on  Nov.  17  received  an  application 
from  Midland  National  Life  Insur- 
ance Co.,  of  Watertowu.  asking  for  a 
new  250  watter  on  the  same  frequency. 
KWTN  was  eliminated  for  violations 
of  regulations,  the  court  upholding 
the  Commission's  order  of  May  27 
[Broadcasting,  Nov.  1]. 


BOB  ELSON,  sportseaster  of  WGN. 
Chicago,  who  recently  aired  the  World 
Series  on  MBS,  claims  a  record  for 
his  sportscasts  of  Nov.  30.  That  after- 
noon he  broadcast  the  Tennessee- 
Kentucky  football  game  in  Louisville 
and  the  same  night  aired  the  Chicago 
Black  Hawks-New  York  Rangers 
hockey  match  from  Chicago's  Stadium. 


PICK  A 
PULLER! 

Only  pullers  pay!  You  know 
that.  But  did  you  know  that 
WAIR  is  unquestionably  one 
of  the  most  powerful  pullers 
in  the  entire  radio  field?  It's  a 
fact! 

WAIR 

Winston-Salem,  North  Carolina 

National  Representativea 
Sears  &  Ayer 


on 

C^anadian  l^adi 


REGINA,  SASK. 
MOOSE  JAW,  SASK. 
LETHBRIDGE.  ALTA. 
CALGARY,  ALTA. 
EDMONTON.  ALTA. 
TRAIL,  B.  C. 

All  basic  C.B.C.  stations 
which  means  the  cream  of 
the  network  commercials. 


Representatives 

U.  S.  A.-WEED  &  CO. 

Canada:  ALL  CANADA  RADIO  FACILITIES.  LTD. 


CKCK 
CHAB 
CJOC 
CFAC 
CJCA 
CJAT 


BROADCASTING  •  Broadcast  Advertising 


December  1,  1939  •  Page  61 


WHAT  modern  Canadian 
youth,  the  boys  and  girls  in 
their  last  year  at  high 
school,  think  about  under 
present  war-time  conditions,  will 
be  the  subject  of  a  series  of  dis- 
cussions by  the  boys  and  girls 
themselves  over  a  nationwide  net- 
work of  Canadian  Broadcasting 
Corp.,  starting  Dec.  2.  Talks  in  the 
series  will  be  quite  extemporane- 
ous, without  script,  but  the  produc- 
ers have  found  by  experience  that 
the  young  people  cannot  start 
"cold".  A  half-hour  of  argument 
before  broadcast  time  is  necessary 
to  get  the  boys  and  girls  warmed 
up. 


Sports  Stumpers 
LISTENERS  and  sports  fans  try 
to  stump  the  experts  on  the  weekly 
Sportswriters  Quiz,  heard  on 
WAAB,  Boston,  and  the  Colonial 
Network.  Boston  sports  scribes,  in- 
cluding Victor  Jones,  of  the  Globe; 
Arthur  Sampson,  of  the  Herald, 
and  Arthur  Siegel,  of  the  Traveler, 
are  regular  members  of  the  quiz 
board,  with  an  outstanding  sports 
figure  as  guest  member  each  week. 
George  Carens,  Boston  Transcript 
sports  columnist,  is  m.c.  of  the  pro- 
gram, feeding  sports  queries  to  the 
board. 


y^M4  PROGRAMS 


Plane  News 
EACH  morning  and  evening 
KFAR,  Fairbanks,  Alaska,  broad- 
casts the  latest  schedules  of  air- 
plane departures  and  arrivals  for 
various  points  throughout  the  ter- 
ritory on  the  new  Airplane  Move- 
ments, under  participating  spon- 
sorship of  the  airplane  companies 
serving  Alaska.  With  Fairbanks 
classed  as  the  aviation  center  of 
Alaska  —  more  planes  per  capita, 
one  plane  for  300  persons,  than 
any  other  city  in  the  United  States 
or  territories  —  the  program  is  a 
unique  public  service  feature,  and 
many  mining  communities,  trap- 
pers and  prospectors  within  a  ra- 
dius of  300  to  400  miles  depend 
entirely  upon  aviation  for  trans- 
portation and  supplies. 

*      *  * 

Prompt  Prizes 
WHISTLING  tea  kettles  and  4-in-l 
cookers  are  given  listeners  submit- 
ting home  economics  questions  used 
on  the  twice-weekly  quarter-hour 
Homemakers'  Quiz,  sponsored  by 
Michigan  Consolidated  Gas  Co.  on 
WWJ,  Detroit.  Senders  of  ques- 
tions are  surprised  by  delivery  of 
their  prizes  only  a  few  seconds  af- 
ter the  close  of  the  program — gas 
company  salesmen,  notified  of  win- 
ners in  advance,  wait  near  each 
residence  until  the  program  is  com- 
pleted and  then  immediately  make 
delivery. 

Wage-Earners  Dilemma 

NEW  educational  series.  The  Pay 
Envelope,  produced  in  cooperation 
with  the  U.  S.  Department  of  La- 
bor, is  to  start  Dec.  4  on  MBS. 
The  program  dramatizes  the  prob- 
lems of  a  modern  American  wage- 
earner  family  in  living  within  its 
pay  envelope  income.  All  facts  and 
figures  used  in  the  program  are 
checked  by  the  Bureau  of  Labor 
Statistics.  The  series,  to  be  heard 
Mondays,  11-11:15  a.m.,  will  orig- 
inate in  Washington  on  WOL. 


From  Service  Clubs 
REMOTED  from  the  Book  Cadillac 
Hotel  by  WMBC,  Detroit,  the  Lud- 
ington  News  Co.,  local  distributors 
of  Canada  Dry  beverage  products, 
is  sponsoring  a  daily  half-hour  on 
which  are  presented  whatever  spe- 
cial events  may  arise  as  well  as  the 
regular  weekly  programs  of  vari- 
ous service  clubs.  In  addition  to  the 
regular  programs  of  the  Detroit 
Economic  Club  on  Mondays,  Ex- 
change Club  on  Tuesdays,  Optimist 
Club  on  Wednesdays,  and  the  De- 
troit Variety  Club,  such  special 
events  as  Navy  Day  and  speeches 
by  prominent  visitors  are  carried 
on  the  program.  Hoyt  Evans  Mor- 
ris, Detroit,  is  the  agency. 

*      *  * 

Mike  and  Ice 

TO  QUESTION  skaters  at  the  new 
Fairgrounds  Coliseum  ice  rink, 
Dick  Noble,  sports  commentator  of 
WIBC,  Indianapolis,  dons  ice 
skates  each  Sunday  afternoon  to 
conduct  the  new  Man  on  Ice  pro- 
gram heard  on  that  station.  Re- 
sponding to  growing  interest  in 
ice  hockey  in  the  community. 
Noble  mingles  with  the  skaters 
posing  questions  about  hockey 
rules,  with  a  pair  of  ducats  for  the 
next  hockey  game  awarded  each 
skater  answering  the  questions  cor- 
rectly. The  feature  is  sponsored  by 
Johnson  Chevrolet  Co. 

Hotel  Interviews 

CONTRASTED  to  the  twice- 
weekly  Miss  Nicollet  program  on 
WDGY,  Minneapolis,  during  which 
Marian  Jung,  Nicollet  Hotel  pub- 
licity director,  interviews  celebri- 
ties from  the  hotel's  Minnesota  Ter- 
race, Greg  Donovan  has  started 
Lobbying  in  the  Nicollet,  heard  on 
WDGY  Tuesdays  and  Fridays,  on 
which  he  carries  on  intimate  chats 
with  people  chosen  at  random  in 
the  Nicollet  lobby — most  of  whom 
turn  out  to  be  "average  man"  types 
rather  than  celebrities. 


therefore  ^pet 
-proverbs  4,7 

The  "principal  thing"  in  South  Caro- 
lina, so  far  as  radio  advertising  is  con- 
cerned, is  WIS.  Add  the  advertising 
value  of  the  most  favorable  frequency 
in  the  state  (560  kilocycles),  the  most 
favorable  programming  (NBC  Red 
and  Blue),  the  most  inclusive  coverage 
(WIS  serves  more  of  the  state  than  all 
other  stations  combined)  and  you'll  see 
the  wisdom  of  specifying  WIS  for 
southern  sales. 


1 


H^/Sc/am  Me  M//S  i;ct  Sou 


News  in  Schools 


WRAL,  Raleigh,  N.  C,  car- 
ries regular  five  -  minute  | 
newscasts  each  hour  on  the  \ 
hour  of  its  broadcast  day.  , 
Adapting  the  newscasts  to  a 
unique  educational  purpose, 
Raleigh   schools   have   been  , 
tuning  in  the  programs  for 
classroom    reception.  After 
each  newscast  pupils  pick  out 
the   localities,   on   maps  or 
globes,  where  the  news  event  j 
originated. 


From  the  File 

NEW  11-midnight  daily  show,  Th^ 
Sun  Dodgers,  on  WFAA,  Dallas 
features  popular  and  classical  se  , 
lections  from  the  four  services  sub  t 
scribed  to  by  the  station — NBC 
Thesaurus,  Lang-Worth,  AMP  anci 
Davis  &  Schwegler.  With  Dan  Ris; 
as  m.c,  listeners  are  invited  to  sub 
mit  requests  by  telegram,  telephone 
letter  or  card,  and  if  the  record  re 
quested  is  in  the  station's  file,  thti 
listener  hears  it  sooner  or  later. 

From  the  Locker  Room 

UNIQUE  sportscast  is  the  one  re  ; 
cently  started  on  WJJD,  Chicago  ? ' 
which  broadcasts  professional  foot-r; 
ball  games  each  Sunday  afternoon  c 
Just  before  the  players  take  th(;;; 
field,  WJJD  picks  up  the  coach'i! 
final  instructions  from  the  lockei 

rooms.  Am 

*       ^=       *  H , 

Spanish  Lessons  I^g 
SATURDAY  morning  series  de.|,„ 
signed  to  teach  Spanish  to  radi<+jj 
listeners  has  started  on  WCBD  | 
Chicago.  On  the  first  program  iLj, 
booklet  of  Spanish  grammar  wasLj 
offered  and  54  Chicago  listenerst 
wrote  for  it  together  with  11  outLj 
of -state  listeners,  according  to  Dicl,[|jjj 
Kross,  program  director  of  WCBDw 

For  the  Handicapped 

COLLECTING  and  distributing  t(ff 
needy  persons  such  items  as  whee^jj 
chairs,  crutches  and  braces  is  thr 
purpose  of  the  five-minute  Humwi  \ 
Needs  Clinic,  heard  five  days  weefcf^t 
ly  on  KGKO,  Fort  Worth.  Namei^jj 
of  persons  making  donations  arwjj 
not  identified. 


Smiths  Coralled  »v 
WHEN   the   movie,   "Mr.  Smitlfc 
Goes  to  Washington",  played  iifj^ 
Raleigh,  N.  C,  all  the  Smiths  o:^^ 
the  ctiy  were  invited  to  the  WRAI 
studios  for  a  Smith  Quiz  program 
Each  Mr.  Smith  participating  was, 
given  a  pass  to  the  picture. 


El 


CJOR   broadcasts   all  |^ 
major  sports,  with  Can- 
ada's  ace  commentator, 
Leo  Nicholson,  at  the 
mike. 


ew 

J  act! 
H 


CJO 


Vancouver,  B.  C.  > 
^  National  Representatives:  k 
y       Joseph  Hershey  McGillvra  \ 
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Sunday  Variety 
NREHEAESED  and  with  com- 
tercials  ad  libbed  throughout,  the 
\d^ia  Mae  Variety  Hour,  sponsored 
|i  WMRO,  Aurora,  111.,  by  the 
janufacturers  of  Edna  Mae  Po- 
fto  Chips,  provides  a  full  hour  of 
Lmday  afternoon  music  and  va- 
(ety  entertainment.  Originated  in 
^suburban  night  club,  the  program 
arts  with  15  minutes  of  dance 
usic,  continues  with  30  minutes 
t  variety,  and  concludes  with  a 
parter-hour  of  music,  after  which 
le  audience  is  invited  to  continue 
ancing  for  several  hours  to  the 
and's  music.  Russ  Salter,  of 
TMRO,  is  producer  and  m.c.  of 
le  program,  heard  Sundays,  3:30- 
^30  p.m. 

Missoula  Santa 
jjslANTA  CLAUS  will  be  on  the  air 
ally  from  Thanksgiving  until 
hristmas  in  a  quarter-hour  pro- 
ram  of  KGVO,  Missoula,  Mont., 
:ith  news  from  his  headquarters 
tid  reading  mail  written  to  him. 
'  pening  each  program,  an  operator 
Sails  St.  Nick  at  the  North  Pole, 
•nd  the  ensuing  broadcast  is  by 
naginary  telephone.  Popinjay, 
anta's  chief  of  staff,  appears  on 
16  program,  using  a  voice  created 
iy  running  a  33  rpm  transcription 
'i;  78  rpm,  with  Santa  translating 
16  jabber.  Sponsor  Missoula  Mer- 
cantile Co.  also  has  Santa  in  per- 
^Sn  at  the  store  each  day. 

V'  4c  4: 

^  Music  Scholarships 

CHOLARSHIPS  in  Indianapolis 
alent  schools  are  offered  the  three 
ivenile  winners  of  the  Kiddie 
'amival  talent  competition  on 

iV'^IBC,  Indianapolis,  starting  Dec. 

-  and  running  through  May  25.  Co- 
perating  with  WIBC  in  the  Satur- 
ay  morning  half -hour  are  the  Indi- 
na  School  of  Music,  which  offers 
ne  winner  a  free  course  in  any 
lusical  instrument,  Joe  Broderick 

'tudios,  dancing  instruction,  and 
Idith  Jane  Fish,  voice  training, 
lick  Noble  will  conduct  the  show, 

'ith  Allene  Stidham  handling  musi- 
al  direction. 

*  *  * 

^  Books  for  the  Kiddies 
''AVORITE  childhood  books  of  fa- 
^lotis  Americans  are  dramatized  in 
'  new  series.  Yesterday's  Children, 
xoadcast  Friday  evenings  on  NBC- 
Slue.  Idea  was  conceived  by  Doro- 
ay  Gordon,  NBC  advisory  consult- 
ant on  children's  programs.  Gordon 
Pugent,  of  NBC's  script  division, 
making  the  adaptations. 

*  *  * 

Wolverine  Roundup 
'fEWS  of  Detroit  and  Michigan  is 
urnished  former  residents  on  the 
,tew  Letter  From  Home  feature  of 
VJR,  Detroit.  The  program,  con- 
ucteid  by  Duncan  Moore,  is  spot- 
i2d  at  midnight  Sundays  so  the 
iVJR  signal  can  reach  a  greater 
pmber  of  former  Wolverines  all 
ver  the  country. 

'NSURED  RECEPTION 


cCLATCHY 

STATIONS 


COVER  INNER 

CALIFORNIA 

•AUL  H.  RAYMER  COMPANY 

NEW  YORK 
CHICAGO        SAN  FRANCISCO 


AS  CAPTAIN  of  the  Arctic  Ice  Co. 


team,  winner  among  teams  repre- 
senting 30  Louisville  business  and 
industrial  firms  in  the  Batter-Up 
quiz  series  on  WHAS,  Louisville, 
Jake  Schmidt  receives  the  winner's 
trophy  from  George  Walsh,  WHAS 
sportscaster.  The  program,  a  sus- 
taining feature  heard  during  the 
last  seven  months,  pitted  team 
against  team  in  eliminations,  with 
competition  revolving  around 
sports  questions  posed  by  Walsh. 
Scores  were  counted  in  baseball 
fashion,  with  base  hits  given  for 
correct  answers  and  runs  resulting 
from  a  series  of  base  hits.  Each 
team's  "pitcher"  selected  the  ques- 
tions for  the  opposing  team.  Such 
interest  was  shown  in  the  program 
that  Jeweler  Mitchell  T.  Roth  do- 
nated eight  Gruen  watches  and  a 
trophy  to  members  of  the  winning 
team. 

Sinkers  Free 

PUTTING  new  life  into  the  man- 
on-street  program  sponsored  bv  the 
local  Toelliner  Bakery  on  KWOC, 
Poplar  Bluff,  Mo.,  the  Bamby  Re- 
porter hands  out  fresh  hot  dough- 
nuts and  other  of  the  sponsor's 
baked  goodies  to  interviewees  from 
the  Bamby  Reporter  Truck  parked 
on  a  downtown  street.  Answerer  of 
the  "main  question"  wins  a  large 
layer  cake,  as  does  listener  supply- 
insr  the  question,  and  interviewees 
are  given  a  sales  letter  good  for  a 

loaf  of  bread  at  their  grocer's. 

*      *  * 

Alimentary  Tips 

DEFINING  food  and  fodder,  Eat- 
Itorially  Speakiyig,  sponsored  by 
the  local  restaurant  association  on 
WIBC,  Indianapolis,  thrice-weekly 
presents  Dick  Stone,  well-known 
food  authority,  in  quarter-hour  ad- 
vices on  how,  what,  why  and  where 
to  eat. 


We  "Can" 
What  We  Can't 

St.  Louis  KWK  listeners  hear 
every  major  network  cultural,  edu- 
cational and  religious  feature  avail- 
able to  us. 

Toscanini,  America's  Town  Meet- 
ing, Music  Appreciation  Hour,  Ra- 
dio City  Music  Hall,  National  Ves- 
pers and  Great  Plays  are  a  few  of 
the  standout  "service"  programs  on 
KWK's  current  schedule.  Yes,  we 
have  to  "can"  and  play  back  some 
of  them,  but  St.  Louisans  get  to 
hear  them. 

Incidentally,  St.  Louis  KWK 
now*  carries  48.3%  of  all  local  and 
national  spot  advertising  on  the 
three  St.  Louis  network  stations. 

*A  typical  week  in  November. 

Pd.  Adv. 


Strictly  Hot 

FREE  membership  in  the  Hot  Cof- 
fee Club  is  offered  listeners  to  the 
early  morning  Hot  Coffee  request 
program  on  WCKY,  Cincinnati. 
Membership  cards,  mailed  to  join- 
ers, carry  the  crest  of  the  club — a 
steaming  coffee  pot — and  signature 
of  Chief  Dunker  Joe  Graham,  who 
conducts  the  feature,  with  by-laws 
of  the  organization  on  the  reverse 
side  forbidding  dunking  above  el- 
bows or  with  both  fists,  and  drink- 
ing lukewarm  coffee. 

*  *  * 

Teller  of  Tales 

STRAIGHT  narrative  program, 
with  Ronald  Dawson  playing  an 
old  man  chock  full  of  adventure 
stories  as  well  as  other  characters 
in  the  tales,  is  The  Yarnspinner 
heard  weekly  on  WFVA,  Freder- 
icksburg, Va.  As  a  mail-pulling 
feature  of  the  program,  a  local 
store  offers  a  bedspread  to  the  list- 
ener sending  in  his  name  and  ad- 
dress and  whose  card  bears  the 
earliest  postmark. 

*  *  ❖ 

Of  Virginia's  Art 

DRAMATIC  sketches  based  on  the 
lives  of  Virginia  artists  are  heard 
as  a  Sunday  feature  on  WRTD, 
Richmond.  Scripts  are  prepared  by 
the  Virginia  Writers  Project,  under 
supervision  of  Eudora  Ramsey 
Richardson,  with  the  Richmond 
Theatre  Guild  furnishing  talent 
and  Janet  Billet,  Guild  radio  chair- 
man, in  charge  of  production,  as- 
sisted by  Ken  Allyn,  of  WRTD. 

*  *  * 

For  Metropolitanites 
LITTLE  things  city  dwellers  want 
to  know  and  never  find  out  for 
themselves  are  the  subject  matter 
of  What  Can  I  Do?,  a  Saturday 
morning  series  on  WBBM,  Chicago. 
A  recent  program  was  titled  "A 
Garden  in  Your  Home",  told  city 
folk  the  best  plants  and  flowers  for 
apartment  decorations.  The  series 
is  aired  under  auspices  of  the  Chi- 
cago Park  District. 


Hollywood's  Past 
A  WEEKLY  half-hour  program. 
Little  01'  Hollywood,  has  been  in- 
augurated on  the  NBC-Pacific  Blue 
network,  with  Ben  Alexander  com- 
mentator, conducting  the  series. 
Programs  recreate  the  history  of 
Hollywood  in  interviews  with  fa- 
mous personalities  who  helped  make 
Vine  Street  world  famous.  They 
contrast  the  past  with  the  present. 
A  comedy  serial.  Two  Happy 
People,  written  by  Robert  L.  Redd, 
fills  the  dramatic  spot  on  the  show. 
Gordon  Jenkins'  orchestra,  with 
Kay  St.  Germain,  vocalist,  round 

out  the  program. 

*      *  * 

Voice  of  the  Law 

EMINENT  jurists  discuss  legal 
matters  in  layman's  language  dur- 
ing the  weekly  quarter-hour  pro- 
gram, Laws  &  Lawyers,  presented 
under  the  auspices  of  the  Holly- 
wood Bar  Assn.,  on  KHJ,  Los  An- 
geles. 

WDRC 


•THE  ADVERTISING  TEST  STATION 
IN  THE  AOVERTISINC  TEST  CITY" 


HARTFORD, CONN. 
17th 

Anniversary 


^  DRC   is   now  celebrating 
its   1 7th  anniversary  as  Con- 
necticut's    Pioneer  Broadcaster, 
and    its    9th    anniversary  as 
the  Columbia  Basic  Station 
for     the    rich  Hartford 
market. 


BASIC  STATION  OF 
COLUMBIA  BROADCASTING  SYSTEM 
National  Representatives 
PAUL  H.  RAYMER  COMPANY 


lirst  half:  Signals  on;  signals  off.  It  mat- 
ters not  what  the  signal  be!  For  every 
play^whether  it  be  in  ITALIAN-JEW- 
ISH-POLISH.  or  all  three— is  a  "Sales 
Play!"  The  sales  increase  in  your  second 
half  report  will  convince  you  of  that! 


BII|J:TK 


T 


1000  UinTTS 


WM.  PENN  BROADCASTING  COMPANY.  PHILADELPHIA 
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Paramount  on  3IBS 

PARAMOUNT  PICTURES,  New 
York,  on  Nov.  25  sponsored  a  spe- 
cial premiere  broadcast  of  the  new 
picture  "Geronimo"  from  Phoenix, 
Ariz.,_on  65  MBS  stations.  Stars  of 
the  picture,  to  be  released  for  the 
Christmas  holidays,  and  Gov.  Rob- 
ert Jones  '^f  Arizona  participated 
in  the  broadcast,  heard  10:30-10:45 
p.m.  Buchanan  &  Co.,  New  York, 
handles  the  account. 


Copyright  Clearance  by  Networks 

(Continued  on  Page  20) 


ROT  S.  FROTHINGHAM.  San 
Francisco  research  specialist,  has  ac- 
quired the  research  business  known 
as  Facts  Consolidated,  established  in 
1933  by  the  late  Anne  Elizabeth  New- 
ell. Facts  Consolidated  publishes 
monthl.T  reports  on  radio  program 
preferences  as  revealed  by  personal 
interviews  with  families  in  major  Pa- 
cific Coast  cities. 


WNEL  covers 
all  U.  S.  territory 
n  the  West 
Indies. 


were  limited  to  the  one  originating 
station.  They  wouldn't  be  chain 
programs. 

As  we  understand  the  evidence 
the  situation  is  this:  The  originat- 
ing station  broadcasts  a  program; 
at  the  same  time  and  as  a  part  of 
the  same  performance  the  tele- 
phone wire  picks  up  and  carries 
the  same  performance  and  deliv- 
ers it  to  the  affiliated  stations, 
where  as  a  part  of  the  original 
performance  it  is  sent  out  simul- 
taneously with  the  program  of  the 
originating  station.  It  is  all  one 
performance. 

The  telephone  wire  is  leased  for 
the  performance  to  the  originating 
station.  The  telephone  company 
must  keep  its  wire  and  many  com- 
plicated and  intricate  pieces  of  ma- 
chinery electrically  charged  and 
its  staff  of  operators  in  attendance. 
But  for  the  purpose  of  the  broad- 
cast the  wire  is  the  property  of 
the  originating  station.  The  receiv- 
ing station  is  in  exactly  the  same 
position  as  the  telephone  wire.  It 
has  been  leased  to  the  network  com- 
pany for  the  program;  like  the 
wire,  it  is  tuned  up  and  ready  for 
action.  That  is,  it  is  charged  with 
electricity,  kept  in  working  order 
by  the  station's  staff  of  employes. 
But  for  the  program  and  period  of 
time  contracted  for  it  is  the  prop- 
erty of  the  network.  The  rebroad- 
cast,  if  it  may  properly  be  called 
a  rebroadcast,  is  the  rebroadcast 
of  the  network  company.  As  a  mat- 
ter of  fact,  it  is  not  a  rebroadcast, 


DON'T  ASK  US  WHAT 


FOLKS  ARE  LIKE- 
WE  DON'T 
KNOW! 


Our  folks  down  here  came  out 
of  the  backwoods  long  ago.  They 
keep  up  with  what's  new  in  the 
papers,  on  the  screen  and  on  the 
AIR! 


They  are  the  folks  who,  through  their  sales  reaction,  provide 
the  reason  why  KARK  is  carrying  more  hours  of  network  com- 
mercial and  non-network  commercial  programs  than  any  other 
station  in  the  state.  There  are  more  listeners  in  the  state  under 
the  influence  of  KARK's  broadcasts  than  any  other  station  in 
Arkansas! 


KARK 


LITTLE  ROCK 
ARKANSAS 


1,000  Watts— Day  and  Night — 890  Kc. 
N.B.C.  AND  TRI-STATE  NETWORK: 
WMC  -  KARK  -  KWKH  -  KTBS 

Ed.  Petry  &  Co.  Inc.,  National  Rep. 


it  is  a  broadcast  as  much  so  as  the 
broadcast  of  the  originating  sta- 
tion. 

Every  Saturday  we  listen  to  the 
broadcasts  of  football  games.  The 
announcer,  employed  by  the  station 
putting  on  the  broadcast,  is  talking 
to  those  in  the  booth  with  him;  he 
also  is  talking  into  a  microphone; 
one  wire  may  lead  to  the  loud- 
speaker telling  those  in  the  stadi- 
um the  facts  of  the  game;  one  wire 
leads  to  the  sponsoring  station  and 
another  wire  leads  to  the  affiliated 
station  or  stations,  whether  there 
be  one  or  20.  Usually  the  sponsor- 
ing station  is  in  the  same  vicinity 
as  the  game,  but  not  always.  The 
broadcasts  of  the  Stanford  games, 
we  understand,  are  generally  spon- 
sored by  a  San  Francisco  station 
30  miles  away.  It  picks  up  the  an- 
nouncer's utterances  by  leased 
wire,  and  the  sponsoring  station 
may  have  sold  the  game  also  to  a 
Palo  Alto  station.  But  for  the 
broadcast  the  announcements  of 
the  Palo  Alto  station  are  the  an- 
nouncements of  the  San  Francisco 
station,  the  San  Francisco  station 
has  leased  the  Palo  Alto  station  for 
the  period  of  the  game,  fully 
manned  and  steamed  up,  so  to 
speak. 

Merely  a  Lease 

Can  we  say  the  announcer  is 
giving  four  or  20  separate  broad- 
casts? Hardly.  It  is  all  one  per- 
formance, as  much  so  as  though 
the  announcer  were  speaking  into 
20  megaphones  at  the  same  time. 
As  a  matter  of  fact,  that  is  what 
he  is  doing,  talking  over  several 
megaphones.  Suppose  we  forget  ra- 
dio for  the  moment,  and  limit  the 
announcement  merely  to  the  pub- 
lic address  system  at  the  stadium 
where  there  are  a  number  of  loud- 
speakers located  in  various  parts 
of  the  grounds.  Now  suppose,  also, 
that  each  separate  megaphone  is 
owned  by  a  different  party.  Does 
that  fact  make  each  a  separate 
performance?  The  question  an- 
swers itself. 

In  a  network  program  each  sta- 
tion, affiliated  and  the  sponsoring 
station,  are  each  loudspeakers.  All 
have  been  leased  for  the  period  of 
the  game  to  the  Associated  Gaso- 
line Co.  or  some  other  sponsor.  It 
is  all  one  broadcast,  and  belongs 


DURING  the  recent  "Apple  Week". 
KFPY,  Spokane,  cooperated  ^vith 
the  Washington  State  Apple  Com- 
mission in  a  publicity  campaign 
climaxed  with  a  half-hour  broad- 
cast dramatizing  the  story  of  the 
apple,  carried  by  KIRO,  Seattle,  as 
well  as  by  KFPY.  The  apple  pro- 
gram was  part  of  the  KFPY  series, 
Wealth  Producers  of  the  Inland 
Empire,  boosting  Washington  in- 
dustries. Before  the  program  went 
on  the  air  KFPY  staff  announcers 
invaded  a  nearby  Washington  or- 
chard and  gathered  a  box  of  apples 
and  a  lot  of  atmosphere — (  to  r) 
Bob  Hurd,  Joan  Schafer  and  Ed 
Butherus. 

to  the  network.  By  no  stretch  of 
the  imagination  can  it  be  consid- 
ered to  be  the  broadcast  of  the 
telephone  company. 

We  have  been  speaking  of  situa- 
tions where  the  sponsor  of  the  net- 
work program  is  the  same  for  all 
the  stations,  the  originating  sta- 
tion and  the  affiliated  stations.  It 
matters  not  whether  it  be  the 
American  Tobacco  Co.  or  the  Na- 
tional Broadcasting  Co.  In  such 
cases  the  operator  of  the  affiliated 
station  had  no  more  to  do  with  the 
program  than  does  the  telephone 
company.  He  is  not  in  the  same 
position  as  the  hotel  operator  in 
the  Buck  v.  LaSalle  case  (283  U.  S. 
191),  where  Justice  Brandeis,  at 
the  bottom  of  page  198,  said,  in 
referring  to  the  hotel  operator: 

Similarly,  when  he  tunes  in  on  a 
broadcasting  station,  for  his  own  com- 
mercial purposes,  he  necessarily  as- 
sumes the  risk,  etc.  *  *  *  But  the 
local  station  doesn't  tune  in  on  the 
network  program.  It  has  been  leased, 
for  the  purpose  of  the  broadcast,  to 
the  originating  station.  In  referring  to 
the  "tuning  in,"  the  opinion  says : 
"For  his  own  commercial  purposes." 
But  the  network  program  is  not  the 
affiliated  station's  "commercial  pur- 
poses", any  more  than  it  is  the  "com- 
mercial purposes"  of  the  telephone 
company.  The  operator  of  the  local 
station  has  merely  leased  his  sta- 
tion  equipment   and  operating  staff, 
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ek.  stock  and  barrel,  to  the  network, 
lat  has  all  been  done  by  contract  in 
Ivance.  (Ex.  AA-6-7-8.) 

"We  are  not  now  speaking  about 
•ograms  the  local  station  purchases 
itright  from  the  network,  or  from 
me  other  source,  and  sells  to  some 
■onsor.  There  are  many  such  pro- 
ams.  But  there  is  no  evidence  he- 
re the  special  master  for  him  to 
ly  upon  in  determining  how  many 
.ere  are.  Suppose  that  KMO  pur- 
lases  a  program  from  the  Winthrop 
,otel.  The  program  is  broadcast  by 
IMO  as  its  own.  Or  possibly  KMO 

tils  the  program  to  Rhodes  Depart- 
ent  Store.   In  such  ease  KMO  is 
leating  the  xerograms  as  its  own  and 
I  selling  it  to  Rhodes. 
I  The  profits  or  losses  in  the  transac- 
pn  are  those  of  KMO.  But.  if  Don 
fee  network  leases  KMO  and  pays  a 
?tlHital  fee,  say  of  $100.00  for  the  hour, 
4  -i'ld  Don  Lee  sells  the  program  to 
KjI'ory  Soap  for  .$100,000  and  makes  a 
:bt   profit   of  $50,000,   that   is  Don 
fee's  profit.  KMO   get  its  $100  as 
pr  contract,  no  more.  Or  if  Don  Lee 
^'uls  to  collect  the  $100,000  from  Ijory 
''bap  rhat  is  Don  Lee's  loss.  KMO 
iiU  gets  its  $100,  no  more,  no  less. 
:MO  is  merely  a  landlord.  It  did  not 
fue  in  on  Don  Lee's  program. 
:  As  we   understand   the  testimony, 
|r  the  purposes  of  the  network  pro- 
rams,  the  affiliated  stations  are  leased 
,  niitright  for  the  period  of  the  program 
lii  the  network  for  a  stipulated  fee. 
p  if  the  emanations  of  the  affiliated 
-jations  can  be  termed  rebroadcasts, 
ach   rebroadcasts   are   those   of  the 
etwork,   not  of  the  owners  of  the 
iJ-lffiliated  stations. 


]  In  view  of  the  above  I  believe 
pu  will  do  the  industry  a  service 
ii  make  a  survey  to  determine  the 
tatus  of  present  network-station 
bntracts. 

My  understanding  is  that — al- 
lough  the  networks  admit  clear- 
ig  and  paying  at  the  source  for 
,jie  works  of  such  minor  societies 
\s  SESAC  and  other  small  groups 
r-they  still  continue  to  make  the 
ijffiliates  (who  will  stand  for  it) 
,gn  contracts  to  either  "have 
!|.SCAP  licenses"  or  to  "have  all 
Bcessary  licenses"  and  then  verb- 
lly  tell  the  station  that,  that 
leans  ASCAP.  This  places  the  net- 
works in  a  preferential  trading  po- 
tion with  ASCAP  for  their  own 
jipyright  clearances,  because  of 
|ie  networks'  ability  to  deliver  the 
lidustry  to  ASCAP. 
(  Ed  Craney 

KGIR  Inc.,  Butte,  Mont. 

ov.  22 


Discusses  Television 

LLSWORTH  C.  DENT,  education- 
si  director  of  RCA,  addressed  the  clos- 
]ig  session  of  the  recent  third  an- 
jual  Southern  Conference  of  Audio- 
visual Education,  on  the  relationship 
jetween  television  and  other  types  of 
adio-visual  instruction  aids  such  as 
idio,  motion  pictures  and  recordings. 
Xr.  Dent  used  for  illustration  a  new 
liotion  picture  on  television  produced 
s  RCA. 


IVAat  Station  

is  the  predominant  station  in  a 
city  whose  population  has  in- 
*  creased  10.6%  in  only  three  years 
.  .  .  from  153,799  to  170,153  .  .  . 
and  is  still  growing. 
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Television  News  Notes 


Rotarians  to  See 
ROTARY'S  first  television  meeting 
will  be  held  Dec.  8  from  the  televi- 
sion studio  of  the  new  General 
Electric  video  station,  W2X0,  when 
three  ranking  executives  of  Rotary 
International  will  make  a  televised 
broadcast  to  Rotarians  at  dinner 
meetings  in  Albany,  Troy  and 
Schenectady.  At  each  meeting  GE 
engineers  and  dealers  will  set  up 
receivers,  and  following  the  ad- 
dresses of  the  three  officials — Paul 
Harris,  Rotary  founder;  Walter 
Head,  International  president,  and 
Chessley  Perry,  international  sec- 
retary —  GE  representatives  at 
each  meeting  will  briefly  explain 
the  art  of  television  and  answer 
questions.  The  program,  scheduled 
for  an  hour,  is  believed  to  be  the 
first  meeting  of  its  kind,  where  a 
speaker  from  a  single  platform  has 
addressed  and  has  been  seen  at 
meetings  in  more  than  one  city. 


Crosley  Plans 

LATEST  broadcast  operators  to 
apply  for  new  television  stations 
are  the  Crosley  Corp.,  operating 
WLW  and  WSAI,  Cincinnati, 
amending  a  previous  application  to 
ask  for  50-56  mc.  with  1,000  watts, 
and  WDRC,  Hartford,  Conn.,  ask- 
ing for  66-72  mc.  with  1,000  watts. 
The  former  proposes  to  establish 
the  station  in  Cincinnati's  Carew 
Tower,  the  latter  on  the  summit 
of  West  Peak,  Meriden,  Conn. 

Historical  Effect 
TO  SWITCH  emphasis  in  NBC's 
televised  version  of  the  Broadway 
success,  "The  Farmer  Takes  a 
Wife",  from  the  characters  to  the 
Erie  Canal  itself,  Thomas  L.  Riley, 
NBC  television  producer,  used  a 
narrator,  whose  poetic  script  was 
accompanied  by  still  pictures  of 
the  old  canal  and  movies  of  the  new- 
fangled railroad  that,  at  the  time 
of  the  play,  was  beginning  to  dis- 
place the  canal  as  a  main  artery  of 
commerce.  Success  of  the  innova- 
tion indicates  its  future  use  on 
other  historical  television  dramas. 


Two  Seek  Stations 

BALABAN  &  KATZ  Corp.,  Chi- 
cago, big  motion  picture  theater 
chain,  has  applied  to  the  FCC  for 
authority  to  erect  a  new  television 
station  in  that  city  to  be  located  at 
the  northeast  corner  of  Washing- 
ton Blvd.  and  Crawford  Ave.  It 
asks  for  1,000  watts  on  the  66-72 
mc.  band.  The  Commission  has  also 
been  asked  by  Henry  Joseph  Walc- 
zak,  Springfield,  Mass.  to  authorize 
a  new  television  station  there.  He 
asked  for  250  watts  on  1550  kc, 
though  that  frequency  is  not  allo- 
cated for  television. 


Macy  Parade  Televised 

FANTASTIC  floats  and  figures 
making  up  the  annual  Thanksgiv- 
ing parade  staged  by  R.  H.  Macy 
&  Co.,  New  York  department  store, 
were  televised  by  NBC  from  noon 
to  1  p.m.,  Nov.  23,  with  Tony  Sarg 
and  Russell  Patterson,  creators  of 
many  of  the  financial  beings  in  the 
parade,  on  hand  to  explain  their 
works. 


Television  and  Labor 

RAPID  progress  toward  establish- 
ing standards  for  wages  and  con- 
ditions of  employment  of  actors 
engaged  for  television  appearances 
is  reported  by  the  joint  committee 
set  up  for  this  task  by  the  Asso- 
ciated Actors  &  Artistes  of  Ameri- 
ca. Made  up  of  five  members  from 
Actors  Equity  Assn.,  American 
Federation  of  Radio  Artists  and 
the  Screen  Actors  Guild,  the  15- 
man  committee  expects  to  be  able 
to  report  back  to  the  AAAA  with 
definite  proposals  for  submission  to 
the  television  broadcasters  within 
a  few  weeks.  Question  of  jurisdic- 
tion over  this  new  entertainment 
field,  subject  of  a  bitter  controversy 
a  few  months  ago,  is  being  held  in 
abeyance  temporarily,  it  was  stated, 
with  any  AAAA  member  being  per- 
mitted to  work  in  this  field,  regard- 
less of  to  which  branch  union  he 
belongs. 


ANNOUNCER  of  the  future  is 
typified  by  Bill  Allen,  with  the  elec- 
tric eyes  of  television  over  his 
shoulder,  shown  here  during  an 
outdoor  audio-video  pickup  on 
NBC's  W2XBS,  New  York.  A  for- 
mer Golden  Gloves  champion  and 
captain  of  New  York  U's  1934  foot- 
ball team,  Allen  is  well  qualified 
for  the  assignment  of  television's 
first  regular  sports  expert.  In 
spare  time  he  coaches  crew  at 
Manhattan  College  and  teaches 
public  speaking.  

Baird's  American  Plans 
BAIRD  TELEVISION,  subsidiary 
of  Gaumont  British  Picture  Corp. 
of  America,  "lans  to  start  manu- 
facturing operations  for  its  Ameri- 
can model  television  sets  shortly 
after  Jan.  1,  1940,  according  to 
Arthur  Lee,  American  vice-presi- 
dent. Indefinite  plans  call  for  con- 
centration on  theatre  television 
with  use  of  its  15  x  20  foot  screen. 

Helps  Sell  Seals 
TO  AID  the  sale  of  Christmas 
seals  for  the  National  Tuberculosis 
Assn.,  the  Don  Lee  Broadcast- 
ing System,  Los  Angeles,  is  tele- 
casting over  its  television  station 
W6XA0,  that  city,  the  educational 
sound  film.  Let  My  People  Live.  The 
film  was  produced  by  the  NTA  in 
cooperation  with  Tuskeegee  Insti- 
tute and  government  agencies. 
BETTYGOODWIN  and  Bessie  Fea- 
gan,  formerly  of  NBC,  are  currently 
doing  special  work  for  the  "Television 
Ball",  to  be  held  Dec.  1.5  at  the  Wal- 
dorf-Astoria Hotel,  New  York,  by  the 
Goddard  Neighborhood  Center,  which 
has  arranged  with  NBC  to  televise  the 
event. 


25,000 
WATTS 


Both  N.B.C.  Networks 
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WIBC,  Indianapolis,  recently  con- 
ducted its  second  listener  survey  con- 
test, offering  cash  prizes  to  listeners 
for  100-word  letters  on  "Why  I  Like 
WIBC".  The  contest  ran  for  three 
weeks,  ending  Thanksgiving  Day,  with 
spot  announcements  urging  compe- 
tition. In  a  previous  survey,  conduct- 
ed soon  after  the  station  went  on  the 
air,  music,  newscasts  and  special 
events  were  listed  as  favorite  pro- 
grams, and  incomplete  results  of  the 
new  survey  indicate  a  similar  lineup 
for  favorite  listening.  The  first  survey 
pulled  more  than  6,000  letters,  and 
the  new  contest  exceeded  that  figure. 


PROMOTED  solely  by  WOL,  Wash- 
ington, the  WOL  Cooking  School, 
held  Nov.  14-16  in  a  Washington 
theatre,  drew  an  estimated  attendance 
of  8,000  housewives.  Conducted  by 
Frances  Troy  Northcross,  chief  of  the 
station's  home  economics  division, 
each  of  the  three  Cooking  School  ses- 
sions drew  capacity  audiences,  mem- 
bers of  which  won  prizes  ranging  from 
a  $200  electric  refrigerator  to  a  bas- 
ket of  groceries.  Participating  with 
Mrs.  Northcross  in  the  event  were 
Art  Brown,  of  the  WOL  announcing 
staff,  and  Walter  Compton,  MBS  pres- 
idential announcer. 

VAL  CLARE,  news  editor  of  CKLW, 
Detroit-Windsor,  was  indirectly  re- 
sponsible for  the  donation  of  an  am- 
bulance truck  to  the  Canadian  Red 
Cross  by  James  R.  Clegg  of  Toledo. 
The  ambulance  was  given  by  Mr.  and 
Mrs.  Clegg  in  recognition  of  the  pub- 
lic services  rendered  by  CKLW,  and 
a  special  government  order  was  is- 
sued at  Ottawa  to  allow  the  entry  of 
the  ambulance  duty-free  into  the  Do- 
minion on  Armistice  Day. 

ELEVEN  Illinois  stations  aired  a  spe- 
cial Thanksgiving  program  which  fea- 
tured a  talk  by  Gov.  Horner.  George 
Menard,  of  WLS,  Chicago,  announced 
the  program  and  the  WLS  concert  or- 
chestra was  used.  Stations  carrying 
the  quarter-hour  program  included 
WLS  WJJD  WTAX  WCBS  WTAD 
WHBF  WROK  WCBC  WTMV 
WDWS  WDAN  KMOX. 

KPAC,  Port  Arthur,  Tex.,  has  made 
a  reciprocal  arrangement  with  the 
Port  Arthur  News  for  a  noon  news- 
cast from  the  editorial  offices  of  the 
paper  and  daily  program  listings  in 
the  editorial  columns. 

MUSICAL  interludes,  tagged  as  such, 
no  longer  exist  on  the  program  sched- 
ules of  WTAR,  Norfolk,  Va.  Short 
musical  periods  now  bear  titles  such 
as  Melodic  Sampler,  Thematic  Pause 
and  Rhythmic  Moments. 


45  Million  tons 
of  Iron  Ore ! 

One  of  the  heaviest  seasons  in  the  ship- 
ment of  Iron  Ore,  in  recent  years,  has 


meant 


Peak  Payrolls 

for  the  Head  of  the  Lakes  and  Mesaba 
Iron  Range  regions  that  are  given  blanket 
coverage,  day  and  night,  by  the 

ARROWHEAD 

BROADCASTING  SYSTEM 

General  Offices 
WEBC  Building  —  Duluth,  Minnesota 

WMFG        WEBC  WHLB 

Hibbing,  Minn.        Duluth-Superior       Virginia,  Minn. 


ENGRAVED  stopwatch,  the  gift  of 
WLW-WSAI  co-workers  upon  his 
departure  for  New  York  to  join 
Knox  Reeves  advertising  agency,  is 
received  by  Rikel  Kent  (left),  for 
eight  years  casting  director  of 
WLW,  Cincinnati,  from  E.  P.  Bau- 
er (right),  business  manager  of 
WLW-WSAI,  as  Eldon  Park  of  the 
advertising  service  department, 
looks  on. 


Radio  Family 

WHEN  Ernest  Winstanley  of 
WXYZ,  Detroit,  married  Ada 
Card  Nov.  18,  he  married  in- 
to a  radio  family.  Her  father 
is  Fred  Sullivan,  of  NBC's 
Career  Wife,  and  her  mother 
is  Kathryn  Card  of  NBC's 
Story  of  Mary  Marlin. 


.JOSEPH  RIES,  education  director  of 
WLW-WSAI,  Cincinnati,  has  been 
named  chairman  of  the  Adult  Educa- 
tion Work  Group  of  the  Chicago  Ra- 
dio Council,  which  meets  in  Chicago 
Dec.  6-8.  On  Dec.  5  education  direc- 
tors of  NBC  stations  are  to  meet  with 
Dr.  Rowland  Angell,  education  coun- 
selor of  NBC. 

TRADITIONAL  pre-Christmas  pro- 
gram, Billie  the  Brownie,  promoting 
the  toy  department  of  Shuster's  de- 
partment stores,  has  returned  to 
WTM.J,  Milwaukee,  for  its  eighth 
consecutive  year.  The  program,  which 
has  drawn  approximately  50,000  let- 
ters from  children  annually,  continues 
daily  for  six  weeks  and  is  climaxed  by 
a  mammoth  parade,  with  floats  on 
electric  flat  cars,  through  Milwaukee's 
downtown  streets. 

WRITTEN  by  Bernard  S.  Dryer, 
student  of  the  drama  department  of 
Yale  University,  "Flight  Number 
Two"  was  broadcast  Nov.  24,  the  first 
drama  in  the  new  Listeners''  series 
presented  on  Colonial  Network  from 
WICC's  New  Haven  studios. 


WMCA,  New  York,  on  Dec.  1  ^tarttjiC 
testing  a  .3%-hour  program  of  newsj* 
and  music  on  Friday  nights  from  10 1 
p.  m.  to  1:1.5  a.  m.  with  plans  toi 
schedule  the  program  other  days  in 
the  week  if  the  test  proves  successful.  I 
Program  is  actually  a  group  of  eight  i 
different  programs  including  recorded  | 
classical  and  dance  music  with  late  i 
news   flashes  and  news  analyses  by 
Eugene  Lyons,  editor  of  the  American  'I 
Mercury.  m 


TRANSCRIPTIONS  of  the  broad- 
cast observing  the  first  anniversary  of 
the  Will  Rogers  Memorial  in  Clare- 
more.  Okla..  have  been  presented  to 
the  Memorial  by  KVOO,  Tulsa,  to  be 
kept  on  permanent  display  under  glass 
in  the  structure.  The  station  also  gave 
copies  to  Bacone  Indian  U,  which  fur- 
nished much  of  the  music  for  the  pro- 
gram, and  of  which  Will  Rogers  was 
an  honorary  alumnus. 


WGBF  and  WEOA,  EvansviUe,  Ind.. 
entertained  at  a  studio  luncheon  Nov. 
24  for  publishers  of  country  newspa- 
pers around  Evansville  and  the  48 
.Junior  Mayors  and  First  Ladies  of  \. 
the  tri-States  who  were  guests  of  the  4\ 
city  at  the  local.  Santa  Claus  Christ- Jij, 
mas  parade.  £e 

PATTERNED  after  the  newspaper  i- 
comic  strip.  LVl  Abner  has  started  in  '[ 
a  five  weekly  quarter-hour  late  after-  j^^, 
noon  strip  on  NBC-Red  originating  v 
in  Chicago.  Drawn  by  Al  Capp.  the  jj, 
comic  strip  is  written  for  radio  by  .„ 
Charles  Gussman,  of  NBC-Chicago.  \- 

HEADLINERS  of  the  WLS  National  'f 
Barn  Dance  will  stage  four  shows  at  ;^ 
Gary.  Ind..  Dec.  3  under  auspices  of  j 
the   local   Odd   Fellows  Lodge.   Pro-  -i-., 
ceeds  of  the  entertainment  will  go  to 
the  lodges'  charitable  enterprises.  Tal-  !' 
ent  will  include  the  Hoosier  Hotshots, 
Prairie    Ramblers.    DeZurik    Sisters,  I 
Mac  &  Bob  and  Pat  Buttram.  |. 

FOR  THE  second  consecutive  year,  j 
Gov.  Culbert  L.  Olson  of  California.  ;  : 
on  Nov.  12  inaugurated  a  series  of  ; 
weekly    quarter-hour    fireside    chats,  i 
March  of  California,  on  five  CBS  sta-  I 
tions  (KROY  KSFO  KROW  KARM 
KNX).    Broadcasts    originate  from 
KROY.    Sacramento,    under  supervi- 
sion of  Fox  Ca.se,  CBS  Pacific  Coast 
director  of  public  events. 


COOPERATING  with  the  board  of 
the  Connecticut  Federation  of  Music 
Clubs,  WICC,  Bridgeport,  a  Federa- 
tion member,  will  present  a  special 
award  to  member  clubs  for  the  best 
report  of  club  activity  during  National 
Music  Week  in  May,  1940.  The  prize 
is  a  Music  Week  cup  and  a  signed 
statement  of  award  from  the  judges, 
to  be  presented  over  WICC.  WICC  is 
one  of  the  few  stations  in  the  country 
actively  engaged  in  Federation  inter- 
ests through  its  broadcast  activities, 
and  has  been  a  registered  member 
since  1931. 


RAD  I Q  TE  LEPHO  N  E  GAME 


BIGGEST— HOTTEST— MOST  SENSATIONAL 
SHOW  ON  THE  AIR 

BREAKS  AUDIENCE  RECORDS  EVERYWHERE 

A  LIVE  SHOW— EVERY  "listener  PARTICIPATES 

MEETS  ALL  LEGAL  REQUIREMENTS 

AS  USUAL— BECAUSE  IT'S  UNUSUAL 

IT'S  PRODUCED  BY 


at 
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lCK  BURNETT,  commercial  man- 
er,  and  Marion  Dixon,  merchandis- 
?  manager  of  KGVO,  Missouri, 
pnt.,  are  planning  a  display  of  their 
l-plaue  and  battleship  models  in  the 
|IVO  studios  preparatory  to  starting 
e  new  Model  Makers'  Cluh  feature 
the  station.  The  models  were  built 
tirely  by  their  own  hands. 

XTZ.  Detroit,  and  Michigan  Radio 
Jtwork  stations  on  Nov.  16  started 
series  of  weekly  broadcasts,  origi- 
iting   from   Michigan    State  Police 
adquarters    in    East    Lansing,  ex- 
aining  the  work  and  organization  of 
e  state  police.  Originated  through 
fJIM,  Lansing,  the  program  is  con- 
•1  cted  by  Howard  Finch,  of  WJIM, 
id  Lieut.  Harold  Mulbar,  of  the  state 
■jlice,  with  various  department  heads 
Ad  technical  experts  explaining  their 
sjjrk. 

[NYC,  New  York's  Municipal  sta- 
ibn,  for  the  second  consecutive  sea- 
•  n  is  presenting  a  series  of  weekly 
;ilf-hour  concert  programs,  devoted 
<  the  work  of  contemporary  Ameri- 
Vn  composers  and  played  by  the 
-'NYC  Concert  Orchestra  under  the 
Mspices  of  the  National  Assn.  of 
Werican  Composers  and  Conductors. 

IjEXAS  State  Network  on  Nov.  27 
arted  a  new  series  of  pickups  of  full 
i  ncerts  by  Texas  symphony  orehes- 
|as  with  a  broadcast  of  the  opening 
ineert  of  the  season  of  the  Dallas 
\  mphony,  which  also  was  its  first 
?rformance  on  the  air.  Concerts  by 
her  symphonies  in  the  State  are 
follow  periodically  during  the 
inter  season. 

iEW  Sunday  afternoon  program, 
1:15-5:30,  on  NBC-Blue,  Along  the 
\ews_  Front,  features  Baukhage  com- 

enting  on  international  affairs  and 
'  raham  McNamee  reporting  domestic 
:  >ws  and  sports.  Series,  starting  Nov. 

K  replaces  the  Four  Star  Netos  pro- 
un    formerly   heard    at   that  time 

.onsored  by  Palmer  Bros.,  which,  in 
i|3dition  to  Baukhage  and  McNamee 
''eluded  women's  news  by  Nola  Lux- 
ll^-d  and  sports  news  by  Bill  Stern. 

jjoLLOWING  a  successful  test  on 
je  Don  Lee  Network,  the  weekly  va- 
fety  program  Laff  'n'  Swing  ' Cluh 
Vsu-ted  on  MBS  Nov.  26,  Sundays, 
0:30  p.m.  The  program  features  the 
iisical  team  of  Mabel  Todd  and  Tony 
nrnano,  with  Morey  Amsterdam  as 

.0. 

:< »  CELEBRATE  the  end  of  the  har- 
t  season,  WDZ,  Tuscola,  111.,  held 
1  all-day  celebration.  Corn  Bread 
(bilee,  at  which  5,800  farmers  and 
leir  families  ate  free  corn  bread,  beans 
Jkd  coffee  and  competed  in  an  ama- 
ur  auctioneer  contest  and  a  woman's 
rnhusking  competition.  Listeners 
;re  invited  to  bring  anything  they 
anted  auctioned,  and  the  amateur's 
^rted  selling  with  all  stops  open  to 

I in  prizes  paid  for  out  of  a  small  per- 
mtage  charged  by  WDZ  for  the  auc- 
an.  The  station  also  awarded  a  cup 
the  champion  woman  cornpicker. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  CBS  Affiliate  1,000  Walls 

Tobacco  Money! 
Holiday  Money! 


Asheville's  big  hurley  Tobacco 
market  opening  early  in  De- 
cember. Industry  in  high  gear. 
Pay  rolls  mounting.  Holiday 
spending  unleashed.  So  "air" 
your  sales  message  over  WWNC 
— only  blanket  radio  coverage  of 
this  busy  area.  And  hurry ! 


Out  of  Control 

LISTENERS  of  WENR,  Chi- 
cago, found  themselves  laugh- 
ing and  wondering  the  other 
night  at  the  close  of  Ten 
O'clock  Final,  a  daily  full 
hour  evening  variety  program 
sponsored  by  Walgreen  Drug 
Co.,  that  city.  No  closing  com- 
mercial was  given  and  the 
last  two  minutes  of  the  pro- 
gram were  composed  of  gig- 
gles, wise  cracks,  and  wild 
laughter.  Answer  was  one  of 
those  unaccountable  hysteri- 
cal moments  that  seize  crowds 
and  can't  be  stopped.  Garry 
Morfit,  m.c.  of  the  show,  got 
doubled  over  with  laughter, 
the  studio  audience  caught 
the  mood,  and  Lynn  Brandt, 
one  of  NBC's  most  reliable 
announcers,  burst  into  un- 
controllable laughter  when  he 
started  to  give  the  commer- 
cial. 


PHIL  NAPOLEON,  orchestra  leader 
and  composer,  has  been  appointed  di- 
rector by  the  National  Youth  Admin- 
istration of  New  York  of  the  NYA 
Varieties  program  heard  weekly  on 
WNYC,  New  York's  Municipal  sta- 
tion, and  the  radio  orchestras  of  the 
NYA.  With  NBC  for  eight  years, 
Mr.  Napoleon  has  made  many  record- 
ings for  RCA-Victor  and  has  con- 
ducted orchestras  at  leading  hotels. 
He  succeeds  Art  Landr.v  who  recently 
resigned  as  the  NYA  radio  director. 

CHRISTMAS  book  drive,  whieh  last 
year  brought  contributions  of  25.000 
books  to  patients  in  New  York  hos- 
pitals, is  being  repeated  this  year  from 
Nov.  27  through  Dec.  23  by  Phil  Cook 
on  his  Morning  Almanac  program, 
sponsored  five  times  weekly  on  WABC, 
New  York,  by  J.  W.  Beardsley  Sons, 
Bond  Stores,  Liggett  Drug  Co.  and 
Quaker  Oats  Co. 

ENTIRE  personnel  of  Texas  State 
Network  recently  received  office  mem- 
orandums stating  that  Elliott  Roose- 
velt, TvSN  president,  was  giving  each 
member  of  the  organization  a  Tlianks- 
giving  turkey.  Roosevelt's  associates 
were  interested  to  note  that  despite 
the  Presidential  proclamation  of  a 
Thanksgiving  on  Nov.  23,  the  Elliott 
Roosevelt  memorandum  read  "for 
Thanksgiving,  Thursday,  Nov.  30". 


Irish  Station  Spots 

IRISH  radio  station  Eirreann,  trans- 
mitting from  Athlone,  Ireland,  is  also 
broadcasting  commercial  programs,  ac- 
cording to  the  Dublin  office  of  J. 
Walter  Thompson  Co.  Only  Irish  com- 
panies are  allowed  to  sponsor  pro- 
grams, and  commercials  are  limited  to 
120-word  announcements.  The  Irish 
branch  of  Rowntrees  Co.  (candy) 
was  the  first  sponsor  to  sign  for  a  pro- 
gram, through  J.  Walter  Thompson 
Co.,  which  reported  that  Eirreann  was 
scheduling  programs  directly  opposite 
in  type  to  the  ones  heard  at  the  same 
time  on  BBC  stations. 


The  Average  Wichita  Family  Has 

$248  More  to  Spend 

than  the  average  American  family. 
In  total  retail  sales  volume  the  na- 
tion's No.  2  ranking  city  (250,000 
class)  is: 


WICHITA 


Cah  Edward  Petfy&Cd. 


'ON  I 


DESPITE  FLAMES 

WOV  Transmitterman  Keeps 
 Station  on  Air —  


THOUGH  flames  were  raging  in 
the  meadows  surrounding  the  WOV 
transmitter,  in  Secaucus,  N.  J.,  on 
Nov.  16,  Eric  Potts,  transmitter- 
man  on  duty,  remained  at  his  post 
and  kept  the  station  on  the  air. 
After  turning  in  the  alarm,  he 
closed  all  windows  and  doors  of  the 
transmitter  house  and  remained 
inside  the  building  until  the  flames 
were  extinguished.  The  station's 
schedule  was  unaffected  by  the  in- 
cident. 

When  the  fire  broke  out  in  sec- 
tions of  a  square-mile  area  of  Se- 
caucus meadowland,  the  transmit- 
ter house  was  definitely  threatened, 
according  to  observers,  but  firemen 
of  the  local  engine  company  put  out 
the  flames  with  no  further  damage 
than  burning  a  portion  of  the  brush 
around  the  transmitter.  Hundreds 
of  school  children  watched  the  fire, 
attracted  to  the  scene  by  enormous 
columns  of  black  smoke  rising  from 
the  meadows. 


KQV,  WNBC  Improve 

KQV,  Pittsburgh,  and  WNBC, 
New  Britain,  Conn.,  Nov.  22  were 
authorized  by  the  FCC  to  operate 
fulltime  on  1380  kc.  with  increased 
powers,  using  directional  antenna, 
in  an  action  adopting  proposed 
findings  announced  Nov.  3.  KQV 
will  operate  with  1,000  watts, 
using  a  directional  antenna  at 
night,  in  lieu  of  its  previous  500- 
watt  night  operation  at  night  with 
1,000  watts  until  local  sunset. 
WNBC  will  operate  with  1,000 
watts,  also  using  a  directional  an- 
tenna, in  lieu  of  250  watts  night 
and  1,000  watts  local  sunset. 


MAKE  A  NOTE 


TD  USE 


CBS  Symphony  Plans 

tlOWARD  BARLOW,  musical  con- 
ductor for  CBS  since  the  network's 
inception  in  1927,  will  continue  to 
conduct  the  Columbia  Broadcasting 
S.ymphony,  among  other  programs, 
this  season,  at  the  same  time  fulfilling 
his  recent  appointment  as  director  of 
the  Baltimore  Symphony  Orchestra 
for  its  entire  season  of  11  concerts. 
Mr.  Barlow  succeeds  Werner  .Janssen, 
who  has  resigned  as  director  of  the 
Baltimore  Orchestra  to  become  music 
director  for  a  HollyVood  studio. 


JOHN  BLAIR&CO. Represektative 


OKLAHOMA 
NETWORE* 


DA 

ADA 

KC^C 

ENID^ 

MUSKOGEE 
OKLA.  CI^Y 

KGFF  ■ 

SHAWNEE" 

KOME 

TULSA 


ALL  MUTUAL 
Broadcasting  System 
STATIOyS 


The  only  complete  coverage  of  Oklahoma's  wealth 
at  one  low  price 

OK  for  OKlahoma 

ISationally  represented  by 

BURN-SMITH  COMPANY,  INC. 


New  York 


Chicago 


A  tlanta 
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Morton  Salt's  Discs 

MORTON  SALT  Co.,  Chicago,  is 
using  three  five-min^ite  discs  week- 
ly on  KMBC,  Kansas  City,  and 
WLS,  Chicago,  with  the  list  to  be 
expanded.  The  firm  has  recorded 
12  discs  through  WBS.  Agency  is 
Klau-Van  Pietersom-Dunlap  Assoc., 
Milwaukee. 


Validily  of  Mayflower  Corp,  Charter 
At  Issue  in  FCC  Hearings  in  Boston 


New  Nurseries  Account 

SPRING  HILL  Nurseries,  Tippe- 
canoe City,  0.,  soon  after  Jan.  1 
starts  a  series  of  five-minute  and 
quarter-hour  programs  on  25  sta- 
tions. Albert  Kircher  Co.,  Chicago, 
has  the  account. 


Pick  Top  Baseball  Announcer 

SPECIAL  program  honoring  the  na- 
tion's jSTo.  1  baseball  announcer  will 
be  broadcast  Dec.  6  on  MBS  during 
the  annual  major  and  minor  league 
meetings  held  in  Cincinnati.  The  win- 
ner, chosen  from  a  poll  of  leading 
sports  writers  and  correspondents  of 
The  Sporting  News,  national  baseball 
weekly,  will  receive  the  award  from 
Edgar  G.  Brands,  editor  of  the  maga- 
zine, at  a  reception  in  the  Hotel 
Netherlands-Plaza. 


TWO  more  prizefights  in  the  group 
scheduled  for  broadcast  on  NBC  un- 
der the  sponsorship  of  Adam  Hat 
Stores,  New  York,  have  been  set  for 
Dec.  1  when  Sam  Taub  and  BiU  Stern 
describe  the  lo-round  world's  cham- 
pionship welterweight  bout  between 
Henry  Armstrong  and  Lou  Ambers, 
and  for  Dec.  15  when  an  account  is 
broadcast  of  the  Al  Davis-Tippy  Lar- 
kin  light  heavyweight  fight.  Fights  will 
be  heard  in  Canada  on  CBC  through 
the  courtesy  of  the  sponsor. 


WOMAN'S  WORLD  (magazine),  has 
started  five  and  15-minute  programs 
on  16  stations,  thru  Albert  Kircher  Co. 


CLIMAXED  by  the  possibility  of 
revocation  of  the  charter  of  May- 
flower Broadcasting  Corp.  on 
grounds  of  alleged  fraud,  a  stormy 
three-week  hearing  on  the  license 
application  of  that  organization 
and  license  renewal  of  WAAB,  Bos- 
ton, ended  Nov.  28  in  Boston.  The 
hearing,  conducted  by  George  B. 
Porter,  FCC  assistant  general  coun- 
sel, was  called  Nov.  8  to  consider 
the  license  renewal  application  of 
WAAB  and  the  application  of 
Mayflower  Broadcasting  Corp.  for 
a  construction  permit  for  a  new 
station  on  WAAB's  present  facili- 
ties. 

Court  Action 

The  charter  revocation  threat  de- 
veloped when  it  was  brought  out 
in  testimony  that  the  financial  as- 
sets of  the  Mayflower  corporation, 
listed  in  the  corporate  articles  ap- 
proved in  January,  1939,  as  $100,- 
000  cash,  in  fact  consisted  of  two 
demand  notes  of  $50,000,  drawn 
by  George  R.  Dunham,  president, 
and  John  J.  McCann,  treasurer  of 
the  organization.  When  this  angle 
was  revealed,  Henry  F.  Long,  State 
commissioner  of  corporations  and 
taxation,  advised  the  three  May- 
flower stockholders  and  officers — 
Messrs.  Dunham  and  McCann  and 
Lawrence  J.  Flynn — that  if  this 
were  the  case,  he  would  revoke  his 
earlier  approval  of  the  articles  of 
incorporation. 

Following  Mr.  Long's  action,  At- 
torney General  Paul  A.  Dever  on 
Nov.  25  filed  an  information  in  the 
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nature  of  a  quo  warranto  proceed- 
ing in  the  State  Supreme  Judicial 
Court,  in  which  it  was  alleged  that 
approval  of  the  articles  of  organ- 
ization was  secured  through  fraud 
and  it  was  asked  that  the  corpora- 
tion be  dissolved.  The  case  is  tinder- 
stood  to  be  returnable  early  in 
December. 

Testifying  at  the  hearing,  Mr. 
Long  stated  that  the  Massachusetts 
statutes  prohibited  the  issuance  of 
stock  in  a  business  corporation  or- 
ganized under  the  laws  of  that 
State  for  a  promise  to  pay,  such 
as  a  demand  note,  where  such  note 
was  given  by  one  of  the  purported 
stockholders.  Earlier  in  the  pro- 
ceeding it  had  been  brought  out 
that  one  of  the  notes  was  signed 
by  Dunham  as  maker  and  endorsed 
by  McCann,  and  the  other  vice 
versa. 

With  presentation  of  the  WAAB 
renewal  case  occupying  only  the 
afternoon  of  Nov.  28,  after  which 
the  hearing  was  concluded  by  Mr. 
Porter,  examination  and  cross-ex- 
amination in  connection  with  the 
Mayflower  application  consumed 
all  the  time  from  Nov.  8  to  Nov. 
28.  The  proceedings  included  ap- 
pearances by  several  former  local 
and  State  officials,  particularly  in 
connection  with  discussions  center- 
ing around  political  commentaries 
delivered  by  Leland  C.  Bickford, 
editor  of  the  Yankee  Network 
News  Service.  James  W.  Gum  rep- 
resented Mayflower  Broadcasting- 
Corp.,  while  Richard  M.  Russell 
and  J.  Arnold  Farrer,  of  Boston, 
and  Paul  D.  P.  Spearman,  Frank 
Roberson  and  Frank  U.  Fletcher 
represented  Yankee  Network,  li- 
censee of  WAAB. 

While  in  no  way  associated  with 
the  Boston  hearing,  FCC  Chairman 
James  Lawrence  Fly  Nov.  29  ob- 
served that  the  Commission  should 
give  more  attention  to  ownership, 
financial  and  public  service  consid- 
erations in  connection  with  new 
station  applications.  This  observa- 
tion coincided  with  contentions 
made  by  Yankee  Network  counsel 
in  connection  with  the  Mayflower 
application.  Chairman  Fly's  obser- 
vation came  in  connection  with  the 
whole  broad  subject  of  FCC  scru- 
tiny of  broadcast  licensees  in  which 
he  pointed  out  that  the  FCC  is  re- 
sponsible for  service  of  licensees. 


Codrin  in  New  York 

CODRIN  Corp.,  New  York,  is  using 
a  weekly  Italian  program  on 
WBNX,  New  York,  for  diabetic 
tablets  and  Vichy  powders  and  is 
planning  a  daily  program  on  WOV, 
New  York,  starting  in  December. 
For  Tarson  cleaning  powder  the 
firm  is  using  a  weekly  Polish  pro- 
gram on  WBNX.  Agency  is  Brenal- 
len  Co.,  New  York. 


New  Canadian  Station 

DR.  CHARLES  HOUDE,  who  owns 
CHNC,  New  Carlisle,  Que.,  reports 
that  he  will  have  a  new  station  in 
operation  in  CampbeUton,  N.  B.  by 
Jan.  1.  It  will  be  known  as  CKNB 
and  will  operate  on  1210  kc.  C.  S. 
Chapman  will  be  manager  and  L.  P. 
Paquet  chief  engineer. 


CAMPANA  SALES  Co.,  Batavia,  111. 
(lotions),  on  Jan.  7  starts  Grand 
Hotel  on  30  CBS  stations,  Sun.,  1 :35- 
2  p.m.  Aubrey,  Moore  &  Wallace, 
Chicago,  is  agency. 


Womens'  Groups 
Laud  NAB's  Codel 

THE  NAB  program  code  was  en 
dorsed  by  representatives  of  67  wo 
men's  organizations  operating  oi 
a  nationwide  scale,  at  a  meetinf 
in  Washington  Nov.  29  under  NAE 
auspices.  The  chief  speaker,  Mrs 
Saidie  Orr  Dunbar,  president  o; 
the  General  Federation  of  Wop 
men's  Clubs,  hailed  the  code  as  £,fi 
democratic  means  of  developing  anc 
improving  the  educational  charjjj 
acter  of  American  radio  programs 
She  declared  the  code  was  to  be  re 
garded  ag  a  valuable  instrumeni 
in  the  improvement  of  children'; 
programs. 

With  members  of  the  NAB  Cod( 
Compliance  Committee  present 
along  with  the  NAB  Washingtor 
staff.  President  Neville  Miller  pre- 
sided at  the  meeting,  the  first  of  its 
kind  since  adoption  of  the  cod« 
earlier  this  year.  Before  the  forun 
discussion,  he  introduced  Edwarc 
M.  Kirby,  NAB  director  of  public 
relations  and  education,  and  Edgai 
L.  Bill,  chairman  of  the  compli- 
ance committee,  who  spoke  brieflj 
on  the  significance  of  cooperation 
of  women's  organization  all  over  the 
country  in  code  matters. 

Mr.    Kirby-  announced   that  ir 
connection  with  the  children's  pro- 
gram section  of  the  NAB  code  the 
women's  clubs  were  being  askec 
to  gather  information  locally  or 
the  desirable  and  undesirable  types  3 
of  juvenile  radio  fare.  Their  find-t 
ings  are  to  be  passed  on  to  the  ^ 
Code  Compliance  Committee,  whicl 
will  consider  them  in  enforcing  the 
code. 

Mrs.  Dunbar  pointed  to  the  grow- 
ing interest  in  the  p^-oblems  ol 
children's  programs,  declaring  thai 
"we  must  move  forward;  we  can'1 
mark  time"  in  ironing  out  the  kink; 
in  radio's  educational  function 
She  urged  representatives  attend 
ing  the  meeting  to  emphasize  toler  \ 
ance  and  research  in  their  organiza  t 
tions'  activities  with  radio. 

Among  club  leaders  attending  the 
session  in  Washington's  Willarc 
Hotel  were  Mrs.  Ida  B.  Wise 
Smith,  president,  WCTU;  Mrs.  J 
K.  Pettengill,  president,  Nationa 
Congress  of  Parents  &  Teachers 
Mrs.  Henry  Robert  Jr.,  president- 
general  of  the  DAR;  Mrs.  JosepI 
Goodbar,  president.  National  Fed- 
eration of  Press  Women;  Miss  Ag-- 
nes  Rogan,  executive  secretary,  Na- 
tional Council  of  Catholic  Women; 
Mrs.  William  Corwith,  president' 
American  Legion  Auxiliary. 


LARGEST 
PUBLIC  DOMAIN 
RECORDED  LIBRARY 
in  the  WORLD 


LANG-WORTH 

FEATURE  PROGRAMS 
420  Madison  Ave. 
New  York 
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Also  participatini?  in  the  panel 
discussion,  conducted  bv  Ted 
Granik,  U.  S.  Housing  Authority 
attorney  and  founder  of  the  forum, 
were  Morris  Ernst,  attorney  for  the 
American  Civil  Liberties  Union; 
Ed  Kirby,  NAB  public  relations  di- 
rector, and  Martin  Codel,  publisher 
of  Broadcasting.  Mr.  Ernst  disap- 
proved of  the  controversial  issue 
provision  despite  endorsement  of 
the  code  by  the  Union.  Mr.  Kirby 
and  Mr.  Codel  supported  it. 


PROMOTION  PRIZES 

Award  d  Canadian  Stations  by 

 Sponsor  of  Drama  ' 

TO  PROMOTE  its  new  radio  pro- 
gram Cavalcade  of  Drama,  West- 
ern Canada  Flour  Mills,  Toronto, 
staged  a  contest  among  the  31 
stations  carrying  the  campaign  for 
the  best  promotions  and  merchan- 
dising in  connection  with  the  cam- 
paign. The  contest  was  judged  on 
the  record  of  the  work  done  on  the 
campaign  as  sent  by  the  stations  to 
Don  Henshaw,  radio  director  of 
A.  McKim  Ltd.,  Toronto  agency. 

The  grand  award  went  to  CKOC, 
Hamilton,  Ont.  In  the  1,000-watt 
class  first  prize  went  to  CFCY, 
Charlottetown,  P.  E.  I.;  second  to 
CJCA,  Edmonton,  Alta.;  third  to 
CFAC,  Calgary,  Alta.  In  the  100- 
watt  class,  first  prize  was  given 
CFCH,  North  Bay,  Ont.;  second  to 
CJCS,  Stratford,  Ont.;  third  to 
CJIC,  Sault  Ste.  Marie,  Ont.  Hon- 
orable mentions  were  given  to 
CKCK,  Regina,  Sask.;  CFNB, 
Fredericton,  N.  B.;  CKSO,  Sud- 
bury, Ont.;  CKOV,  Kelowna,  B.  C; 
CHNC,  New  Carlisle,  Que.;  CKNX, 
Wingham,  Ont.;  CFCO,  Chatham, 
Ont.;  CKLN,  Nelson,  B.  C;  CKWX, 
Vancouver;  CHSJ,  St.  John,  N.  B. 
Awards  were  framed  parchment 
plaques. 

To  promote  the  show  Western 
Canada  Flour  Mills  invited  broad- 
casters to  attend  regional  meetings 
with  the  sales  staff  and  supplied 
the  stations  with  literature  and 
promotion  ideas.  CFCY's  report 
was  in  the  form  of  a  book  covered 
with  large  Western  Canada  flour 
bags. 


Seeking  Jersey  Outlets 

FRANK  FALKNOR,  chief  engi. 
neer  of  WBBM,  and  Rex  Schepp, 
WBBM  salesm.an,  are  disclosed  as 
vice-presidents  and  25%  stockhold- 
ers each  in  North  Jersey  Broad-- 
casting  Co.  Inc.,  which  applied  to 
the  FCC  Nov.  21  for  a  new  1,000- 
watt  station  on  900  kc.  in  Paterson, 
N.  J.  James  V.  Cosman,  of  Hale- 
don,  N.  J.,  is  president  and  49% 
stockholder.  Another  Jersey  appli- 
cant for  a  new  station — a  250-watt 
outlet  on  1500  kc.  in  Vineland — is 
South  Jersey  Broadcasting  Corp., 
of  which  A.  Harry  Zog,  employed 
by  WPG,  Atlantic  City,  is  president 
and  10%  stockholder;  Benjamin 
Chew,  WPG  technician,  10%  stock- 
holder and  director;  Max  Leuchter, 
publisher  of  the  Vineland  Times, 
10%  stockholder  and  director. 
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olitical  Programs  Under  Code 
b  Be  Decided  by  State  Lines 

NAB  Compliance  Group  Adopts  Policy;  Requests 

i]    Board's  Instructions  on  Free  Offers,  Inquiries 

^  ATE  AUTONOMY  in  the  de 
[c:fmination  of  radio  policies  gov 


ijiing  sale  of  time  for  all  aspects 
political  broadcasting  and  cam- 
ii-j[gning  was  authorized  Nov.  28 
the  NAB  Code  Compliance 
^-immittee  at  a  special  session  in 
!|:Bshington. 

'  Simultaneously,  the  Committee 
Uibk  up  the  problem  of  free  of- 
jl"t"s,  cost-per-inquiry  and  contin- 
\lp.t  business,  and  petitioned  the 
ejjpird  for  instructions  on  future 
tiilicy  in  connection  with  such  busi- 
iiiBs,  bai'red  under  the  original 
CElie  and  generally  frowned  upon 
[ithin  the  industry.  The  commit- 
'fl!  also  approved  plans  for  distri- 
4'jtion  by  NAB  of  a  loose-leaf  bind- 
T,  for  code  interpretations  by 
Vi-ich  stations  may  keep  complete 
Tbords  of  program  acceptance 
1  d  code  information  interchanged 
j^|;ween  stations. 

I        Variations  in  Laws 

,Jn  acting  on  the  political  provi- 
:|n,  the  committee    took  cogni- 
A^ce  of  the  existence  of  different 
IWs  and  practices  governing  elec- 
;:tis  in  the  various    States  and 
^nmunities.  It  was  concluded  that 
national  deadline  could  be  es- 
olished   for   launching   of  local 
d  State  campaigns  and  that,  as 
konsequence,  broadcasters  in  each 
'I'ate  should  handle  such  matters 
^.lependently.  It  was  recommend- 
that  stations  in  the  different 
^^ates  hold  meetings  of  their  State 
•iiganizations  or  through  their  dis- 
iict  directors  to  determine  "(1) 
en  an  individual  becomes  a  legal- 
j  [  qualified  candidate  for  public  of- 
r  'e  and  qualifies  for  the  sale  of 
tiie  under  the  code,  or  (2)  to  de- 
Jl'e  the  date  for  the  opening  of  a 
iJTipaignfor  election  of  public  of- 
>  Uals  or  for  discussion  of  public 
fiDposals  which  are  subject  to  bal- 


In  discussing  the  free  offer  prob- 
n,  the  committee  felt  that  it  con- 
futes a  serious  threat  to  radio's 
2stige  as  an  advertising  medium 
d  to  the  economic  position  of  the 
lustry.  Branding  acceptance  of 
]_:h  business  as  bad  practice  and 
itrary  to  advertising  ethics,  the 


(n.p. 


THE  MARK 


Valuable  Guest 

FULLER  BRUSH  Co.,  Hart- 
ford, Conn.,  on  Dec.  3  will 
start  sponsorship  of  the  Let's 
Go  to  Work,  iob-finding  pro- 
gram on  WTIC,  Hartford, 
on  Sunday  evenings.  Alfred 
C.  Fuller,  president  of  the 
company,  decided  to  sponsor 
the  program  after  he  had  ap- 
peared on  it  as  a  guest  of 
Herbert  Hadel,  m.c.  The  pro- 
gram started  in  June  1938  on 
WICC,  Bridgeport,  and  last 
spring  became  a  Yankee  Net- 
work feature,  moving  in  Sep- 
tember to  Intercity  Broad- 
casting System,  with  WMCA, 
New  York,  as  key.  Mr.  Hadel 
obtained  jobs  for  157  persons 
in  his  first  49  broadcasts. 


committee  requested  the  board  for 
further  information  and  elucidation 
of  this  policy. 

The  question  "when  does  an  is- 
sue become  controversial?"  was 
raised  at  the  meeting  and  it  was 
concluded  that  a  controversy  gen- 
erally classifies  itself.  Total  mem- 
bership of  the  NAB  as  of  Nov.  27 
was  427,  as  against  434  when  the 
code  became  effective,  seven  sta- 
tions having  resigned,  it  was  stated. 

Present  at  the  Nov.  28  meeting 
were  E.  K.  Cargill,  WMAZ,  Macon; 
Earl  J.  Glade,  KSL,  Salt  Lake 
City;  Don  Searle.  KOTL,  Omaha; 
Calvin  J.  Smith,  KFAC,  Los  Ange- 
les; Theodore  Streibert,  vice-presi- 
dent, MBS;  F.  M.  Russell,  NBC 
vice-president;  Gilson  Gray,  CBS 
as  proxy  for  Edward  Klauber,  CBS 
executive  vice-president,  and  E.  M. 
Kirby,  NAB  public  relations  direc- 
tor, committee  secretary.  Edgar 
Bill,  WMBD,  Peoria,  did  not  attend 
the  first  day's  session  but  presided 
Nov.  29.  Martin  Campbell,  WFAA, 
Dallas,  was  absent.  Walter  J. 
Damm,  it  was  reported,  has  re- 
signed from  the  committee. 

In  a  panel  discussion  of  the  con- 
troversial issue  provision  of  the 
Code  in  the  American  Forum  of  the 
Air  over  MBS  Nov.  19,  Gen.  Hugh 
S.  Johnson  described  it  as  "the  best 
that  could  have  been  written".  As- 
serting that  the  forum  or  debate 
type  of  presentation  was  the  only 
way  to  handle  controversial  issues 
on  the  air,  he  predicted  that  ulti- 
mately forum  discussions  would  be 
sponsored.  He  indicated  he  had  re- 
jected offers  of  sponsors  because  he 
believes  in  the  "debate"  method. 
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EDUCATORS  and  broadcasters  from  a  half-dozen 
States  were  guests  and  speakers  at  the  third  annual 
Northwest  Conference  on  Educational  Broadcasting, 
conducted  early  in  November  in  Minneapolis  by  KSTP. 
In  the  conference  discussions  special  emphasis  was 
placed  on  the  planning  and  production  of  educational 
programs,  with  the  work  of  16  radio  workshops,  or- 
ganized as  a  result  of  the  KSTP  conferences,  on  dis- 
play. Among  prominent  attendees  were  (standing,  1  to 
r)  Thomas  D.  Rishworth,  KSTP  educational  director 
and  general  chairman  of  the  conference;  Clarence  B. 
Wright,  pubhcity  director,  Fargo,  N.  D.,  public  schools; 
Harold  Engel,  director  of  public  relations,  WHA,  Wis- 
consin U;  Don  G.  Williams,  Stanford  U;  E.  W.  Zie- 
barth  and  Tracy  Tyler,  Minnesota  U;  Harold  B.  Mc- 


Carty,  director,  WHA,  Wisconsin  U;  David  G.  Heffer- 
nan,  assistant  superintendent.  Cook  County  schools, 
Chicago;  Berton  Paulu,  manager,  WLB,  Minnesota 
U;  Prof.  Sherman  P.  Lawton,  Stephens  College,  Co- 
lumbia, Mo.;  Milford  Jensen,  manager,  WCAL,  St. 
Olaf  College,  Northfield,  Minn.,  and  Alvar  Sandquist, 
WCAL;  (seated  1  to  r),  G.  S.  Petterson,  chairman, 
Mankato  State  Teachers  College;  I.  Keith  Tyler,  bu- 
reau of  educational  research,  Ohio  State  U ;  H.  L. 
Ubank,  chairman.  Research  Project  on  School  Broad- 
casting, Wisconsin  U;  Judith  Waller,  central  division 
educational  director,  NBC;  Allen  Miller,  University 
Broadcasting  Council,  Chicago;  Paul  C.  Woodbridge, 
radio  expert,  REA,  Washington,  D.  C,  and  Harold 
Kent,  director  of  Chicago  public  schools  radio  council. 


DR.  LEONARD  POWER,  assistant 
to  the  chairman  of  the  Federal  Radio 
Education  Committee,  was  in  Holly- 
wood in  mid-November  on  a  nation- 
wide tour  during  which  he  is  com- 
piling a  survey  of  all  colleges  in  the 
United  States  now  teaching  radio, 
either  technical  or  non-technical.  At 
the  same  time  Dr.  Power  is  also  con- 
ducting a  survey  of  radio  stations  and 
how  they  administer  their  public  serv- 
ice programs.  While  in  Hollywood  he 
was  guest  of  Fox  Case.  CBS  Pacific 
Coast  director  of  public  affairs.  Dr. 
Power  is  assistant  to  John  W.  Stude- 
baker,  chairman  of  the  FREC  as  well 
as  U.  S.  Commissioner  of  Education. 

FEDERAL  Radio  Education  Com- 
mittee, of  the  Office  of  Education. 
Washington,  has  published  the  first 
issue  of  its  monthly  Service  Bulletin, 
designed  to  help  coordinate  educa- 
tional efforts  of  broadcasters  and  the 
government  agency.  The  publication 
is  circulated  to  radio  stations,  edu- 
cators and  various  service  and  educa- 
tional organizations,  and  is  edited  by 
Kenneth  Jones. 

E.  JENNINGS  PIERCE,  with  the 
NBC  Western  Division  since  its  for- 
mation, has  been  named  NBC  educa- 
tional director  on  the  West  Coast,  He 
is  to  leave  San  Francisco  early  in 
December  to  attend  the  third  annual 
meeting  of  the  School  Broadcast  Con- 
ference at  Chicago,  and  later  will 
confer  in  New  York  with  Dr,  James 
Rowland  Angell,  NBC  educational 
counselor,  before  returning  West, 

NEW  ENGLAND  Education  series 
presented  in  cooperation  with  the 
Harvard  Graduate  School  of  Educa- 
tion was  resumed  Nov,  23  on  a  spe- 
cial CBS  network  under  the  direction 
of  Lloyd  G.  del  Castillo.  CBS  New 
England  educational  director.  The 
weekly  half-hour  programs  are  heard 
on  WEEI  WPRO  WABY  WBRY 
WGAN  WMAS  WNBX  and  WORC. 

DEMONSTRATIONS  of  elementary 
school  music  education  in  choral  sing- 
ing and  instrumentation  are  the  sub- 
ject of  the  new  series  of  MBS  pro- 
grams titled  Music  for  Every  Child 
and  Every  Child  for  Music,  presented 
weekly  under  the  direction  of  Thad- 
deus  iP.  Giddings,  supervisor  of  music 
in  Minneapolis  public  schools,  and  as- 
sociate director  of  the  National  Music 
Camp  at  Interlochen,  Mich. 


One  More 

WFAA,  Dallas,  helped  North 
Texas  State  Teachers  Col- 
lege, Denton,  push  its  enroll- 
ment to  the  3,000  mark  for 
the  first  time  in  the  school's 
history  when  on  Nov.  16  the 
station  broadcast  a  story  on 
a  morning  news  report  that 
the  enrollment  had  reached 
2,999  and  that  officials  of  the 
school  were  anxious  to  get 
one  more  student.  A  girl  in 
Breckenridge,  Tex.,  heard  the 
story  and  promptly  wired  her 
registration  fee  to  the  college, 
becoming  Student  No.  3,000. 


HISTORY  of  the  United  States  is 
to  be  dramatized  during  a  series  of  10 
international  broadcasts  written  and 
produced  by  30  undergraduate  mem- 
bers of  the  Harvard  Radio  Workshop, 
project  oi'ganized  last  spring  by  Archi- 
bald MacLeish,  now  Librarian  of  Con- 
gress. The  programs,  acted  and  di- 
rected by  students,  will  be  broadcast 
early  in  1940  by  WRUL  and  WRUW. 
Boston,  international  stations  of 
World  Wide  Broadcasting  Corp.  Head- 
quarters of  the  Workshop,  where 
weekly  script  conferences  are  held  by 
students,  is  in  Holyoke  House,  and  it 
is  planned  to  equip  the  rooms  with 
amplifying  equipment  for  auditions 
and  rehearsals  and  eventually  for  re- 
cording and  broadcasting.  At  present 
students  are  using  the  facilities  of 
World  Wide  Broadcasting  Foundation. 

NEW  series  of  educational  programs, 
titled  The  Southern  School  of  the 
Air,  is  heard  twice  weekly  on  MBS 
under  the  auspices  of  the  University 
of  Kentucky.  On  Tuesdays  at  2 :45 
p.  m.  Chapters  That  Live  is  broad- 
cast, featuring  outstanding  chapters 
from  the  works  of  noted  American 
writers,  and  on  Thursdays,  a  two-part 
program  is  presented  at  2 :30  p.  m., 
the  first  part  consisting  of  Folk  Music 
of  Amerirn.  and  the  second  part,  talks 
on  Propaganda  in  a  Contemporary 
World  by  Dr.  J.  B.  Shannon,  asso- 
ciate professor  of  political  science  at 
the  University. 

WBIG,  Greensboro.  N.  C.  has  dis- 
tributed its  teachers'  manuals  in  seven 
neighboring  counties,  and  estimates 
that  more  than  1,000  teachers  in  the 
listening  area  are  using  the  radio 
manuals  in  class  work. 


Radio  Takes  Heavy  Role 
In  British  School  Work 

RADIO  has  been  called  upon  to  aid 
teachers  as  the  juvenile  population 
of  London  and  other  large  British 
cities  has  been  evacuated  to  the 
rural  districts  of  the  Brtish  Isles. 
According  to  reports  from  London 
the  demand  for  radio  in  the  educa- 
tional curriculum  has  advanced 
sharply  with  classrooms  moved 
from  the  city  to  the  country,  where 
the  new  schools  are  manned  by 
thousands  of  teachers  from  evacu- 
ated cities. 

Radio  has  been  brought  into  serv- 
ice to  fill  the  gap  left  by  abandon- 
ment of  the  city  library,  the  motion 
picture,  the  museum  and  picture 
galleries,  since  the  majority  of  the 
youth  of  Britain  have  become 
"country  scholars",  the  British 
Broadcasting  Corp.  has  stated.  The 
city  teacher,  who  heretofore  had 
never  been  "sold"  on  radio  as  an 
educational  supplement,  is  now 
said  to  be  learning  why  the  rural 
school  cut  off  from  facilities  ordi- 
narily available  in  the  larger  cities, 
has  particularly  benefited  from  the 
"microphone  education"  techniques. 

TRANSCRIBED  and  broadcast  on 
eight  North  and  South  Carolina  sta- 
tions, students  of  Presbyterian  Col- 
lege, Clinton,  S.  C,  are  producing  a 
series  of  dramas  based  on  historical 
incidents  in  the  development  of  the 
Palmetto  State.  The  series  is  pro- 
duced under  supervision  of  Hugh 
Holman,  director  of  radio  for  the  col- 
lege, who  also  has  conducted  the  re- 
search for  the  program  material.  Sta- 
tions carrying  the  transcribed  pro- 
grams are  WAIM,  Anderson,  S.  C. ; 
WBIG.  Greensboro,  N.  C. ;  WFBC, 
Greenville.  S.  C. ;  WIS.  Columbia, 
S.  C. ;  WOLS.  Florence,  S.  C. ; 
WSPA.  Spartanburg,  S.  C. ;  WTMA. 
Charleston.  S.  C. ;  WWNC,  Ashe- 
ville,  N.  C. 

WBT,  Charlotte,  N,  C.  has  formed  a 
local  advisory  committee  of  college 
presidents,  high  school  principals  and 
other  local  educational  leaders,  which 
is  to  meet  regularly  once  each  month 
to  discuss  cooperation  by  public 
schools  and  colleges  with  CBS  and 
WBT  educational  programs,  A  speciai 
farm  committee,  composed  of  county 
farm  agents,  also  will  discuss  the  sta- 
tion's various  farm  educational  fea- 
tures. 


Third  Educational/ 
Meeting  Arrangedli 

Chicago    Council    to  Discusti 

Technique  of  Programs 

THIRD   annual   School  Broadcas 
Conference,  given  under  auspice: 
of  the  Chicago  Radio  Council,  wil 
be    held    at    Chicago's  Congres 
Hotel  Dec.  6-8.  According  to  Har 
old   Kent,   radio   director   of  th4 
council,    approximately    750  ai' 
expected.     The  conferences 
school    teachers    and  education; 
radio  directors  have  become  pi 
gressively  important  with  lar^ 
attendance  each  year. 

NBC  is  calling  a  conference  o 
its  educational  directors  and  thos**^ 
of  its  affiliated  stations  to  meet  ii 
Chicago  Dec.  5  and  it  is  understood 
many  of  the  directors  will  attenc 
the  other  meeting. 

Actual  broadcasts,  demonstrat 
ing  network  and  local  techniques  n|; 
educational  programs,  will  be  madi^i' 
from  the  conference.  The  only  net  - 
work show  scheduled  for  originay 
tion  at  the  conference  is  American 
School  of  the  Air  on  CBS  Dec.  8^ 

Conference  Schedule  ,{; 

Schedule  for  the  conference  is 
Dec.  6,  opening  session  conducted, 
by  Paul  Reed,  supervisor  of  raif 
dio   education,   Rochester,   N.  Y.i|: 
panel  discussions  featuring  Sterf? 
ling  Fisher,  CBS  director  of  educar 
tion;    Franklin    Dunham,    educa  | 
tional    director    of    NBC;  Harok- 
Kent,  director  Chicago  Radio  Coun.^i 
cil;  I.  Keith  Tyler,  radio  direct©:]: 
Ohio  State  U;  Kathleen  N.  Lardiejil 
department  of  radio  education,  Del" 
troit.  The  dinner  and  evening  ses  ? 
sion  will  hear  addresses  by  Wil ' 
Ham  Guenther,  coordinator  of  tele 
vision  and  facsimile  of  WLW,  Cin 
cinnati;  Carl  Menzer,  WSUI,  lowii  il 
City;    Mrs.   Harry    M.  Mulberry' 
president  of  Illinois  Congress  o:  " 
Parents  and  Teachers;  William  D 
Boutwell,  U.  S.  Office  of  Education 
Washington. 

On  Dec.  7,  radio  demonstration: 
and  group  meetings  will  be  fol 
lowed  by  high  school  panels.  Prof 
Carleton  Wheeler,  of  Tufts  College 
Boston,  will  discuss  foreign  Ian! 
guage  radio  programs.  Thomas  D 
Rishworth.  educational  director  of 
KSTP,  St.  Paul,  will  head  the  meet 
ing    of   workshop    directors.    Thi  ^ 
afternoon  discussions  will  includcr' 
a  talk  by  Dr.  Leonard  Power,  as; 
sistant   chairman   of   the  Federa 
Radio  Education  Committee.  Tha  ;^ 
evening,  Prof.  Wheeler  will  conduct  5^ 
a  15-minute  program  in  French  de ,  ■ 
signed   for   teachers   of  Romance^ 
languages.  ^ 

Final  Day's  Program 

The  last  day  of  the  conferene^; 
Dec.  8,  will  start  with  progra« 
demonstrations  for  children  of  kin 
dergarten  and  elementary  schoo 
age.  In  the  afternoon,  Harold  B 
McCarty,  director  of  WHA,  Madi- 
son, Wis.,  will  conduct  a  demon- 
stration for  high  school  students 
A  panel  on  news  analysis  will  fea- 
ture Clifton  Utley,  director  of  thffs 
Chicago  Council  on  Foreign  Rela- 
tions. This  panel  will  discuss  prop- 
aganda and  news  analysis  witt 
emphasis  on  teachers'  utilizatioi 
of  news  broadcasts.  Walter  G 
Preston,  assistant  to  John  Royal  ;^ 
program  director  of  NBC,  NeM 
York,  will  speak  at  the  banquel 
Dec.  8. 
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Weiss 


rJadio-Educational 
Meeting  on  Coast 

sTeiss  to  Preside  at  Second 

|ialifornia  Roundtable 

ipEKING  closer  coordination  and 
cleai'er  interpretation  of  common 
problems,  Califor- 
nia  radio  execu- 
tives  and  educa- 
tors   will  hold 
their   second  an- 
nual Institute  of 
Radio  Dec.  7  on 
the   campus  of 
Southern  Califor- 
nia U  in  Los  An- 
geles.  Lewis  Al- 
len Weiss,  gener- 
manager   of   Don   Lee  Broad- 
isting  System,  that  city,  will  pre- 
de  as  chairman  and  director.  The 
16  day  session,  starting  at  1:15 
;m.,  will  be  di\ided  into  two  sec- 
ons,  professional  and  general. 
The  professional  section,  under 
lairmanship    of    authorities  in 
",ieir  respective  fields  will  include: 
Commercial     Prohlems:  Audience 
Uidies — Charles  Brown,  NBC  west- 
31  division  sales  promotion  manager, 
ollywood. 

Writiitff,  Production  t£  Direction — • 
uss  Johnston,  KXX,  Hollywood, 
'•ogram  director. 

'Engineering  Problems — C.  M.  Mu- 
!er.  consulting  engineer,  Acoustical 
fQgineering  Co..  Los  Angeles. 
;  Legal  Prollems — Louis  E.  Swarts 
Swarts  &  Tannenbaum,  attorneys, 
is  Angeles. 

Soic  to  L  se  Radio  in  the  Classroom 
t-Mrs.  Elizabeth  Goudy,  director  of 
)dio,  Los  Angeles  County  Schools. 
iThe  Library.  Listener  and  Reader — • 
irs.  Mary  Duncan  Carter,  director, 
raduate  School  of  Library  Science, 
jniversity  of  Southern  California. 

Panel  Discussions 

Three     panel     discussions  are 
heduled  as  part  of  the  general 
ssion.  Dr.  A.  S.  Raubenheimer, 
[!an  of  the  College  of  Letters,  Arts 
r,  Sciences,  University  of  Southern 
ilifornia,  will  be  chairman  of  the 
^•oup  considering  How  May  Radio 
^,id   Education   Best    Serve  Each 
;:her?   A  second  panel.  An  Ex- 
ange    of    Viewpoints  Between 
^''oadcasters  and  Listeners,  \vi\l  be 
rider    chairmanship    of  Harrison 
Slliway,  manager  of  KFI-KECA, 
P)3  Angeles.  What  Is  Radio's  Posi- 
m  as  a  Factor  in  a  Democracy? 
.11  be  discussed  by  the  third  group 
[er  which  Don  E.  Gilman,  NBC 
^3stern    division    vice  -  president, 
ollywood,  will  preside. 
Donald  W.  Thornburgh,  CBS  Pa- 
ic  Coast  ^'ice-president,  is  to  be 
i<e  principal  speaker  at  the  dinner 
ieeting  which  will  climax  the  one 
:y  meeting.  He  is  to  discuss  Ra- 
o's New  Code.  Dr.  Vierling  Ker- 
y,  superintendent  of  Los  Angeles 
ty  Schools,  will  also  speak,  hav- 
jg  for  his  subject.  Radio  in  Edu- 
jtion. 

The  Institute  of  Radio  was  inau- 
irated  last  year  by  the  University 
Southei'n  California  at  sugges- 
on  of  radio  station  executives  and 
t  ucators,  to  serve  as  a  medium  for 
jnsideration  of  professional  prob- 
fiis  and  the  relation  of  radio  to 
ciety. 

■  Executive  committee  working 
:  th  Mr.  Weiss  includes  John  Dris- 
11,  manager,  KRKD;  Harrison 
illiway,  manager,  KFI-KECA 
irry  Maizlish,  manager,  KFWB 
.Ivin  J.  Smith,  manager,  KFAC 
•o  B.  Tyson,  manager,  KMPC 
ijnald  W.  Thornburgh  and  Don  E. 
iman. 


DRAMATIC  CONTEST 

WJSV  Sponsoring  Trophy  for 
 Local  Thespians  


WITH  a  WJSV  Dramatic  Award 
trophy  to  go  to  the  winner,  along 
■«dth  the  chance  for  continuing  dra- 
matic experience  on  radio  and 
stage,  WJSV,  Washington,  will 
sponsor  a  competition  among  15 
local  dramatic  clubs  to  determine 
the  best  half-hour  dramatic  broad- 
cast production.  Under  direction  of 
Lloyd  Dennis,  WJSV  program  di- 
rector, each  of  the  groups  will  pro- 
duce a  30-niinute  radio  drama,  with 
the  dramatic  critics  of  the  four 
Washington  daily  papers  acting  as 
judges. 

Contestants  may  use  either 
scripts  loaned  by  the  station  or 
their  own  adaptations  for  radio, 
and  all  WJSV  production  facilities 
will  be  placed  at  their  disposal.  To 
facilitate  judging,  a  recording  of 
each  performance  will  be  made 
available  to  each  of  the  judges — 
Don  Craig  of  the  Daily  News;  Jay 
Carmody  of  the  Star;  Nelson  Bell 
of  the  Post,  and  Andrew  Kelley  of 
the  Times-Herald.  When  the  broad- 
cast series,  to  start  soon  after  the 
first  of  the  year,  is  completed,  a 
select  company  will  be  chosen  for 
experimental  work  in  radio  and 
on  the  stage  next  summer,  under 
auspices  of  WJSV. 


Influence  of  Broadcasts 
From  Europe  Analyzed 

A  STUDY  of  the  influence  in  this 
country  of  shortwave  broadcasts 
from  Europe  is  to  be  conducted  by 
the  Princeton  U  School  of  Public 
and  International  Affairs,  Dr.  Har- 
old W.  Dodds,  president  of  Prince- 
ton, announced  Nov.  20.  Describing 
the  project  as  the  investigation  of 
"a  new  and  significant  weapon  in 
international  politics",  Dr.  Dodds 
explained  the  study  will  be  carried 
on  for  a  three-month  experimental 
period  under  a  Rockefeller  Founda- 
tion grant  and  maj'  continue  if  it 
proves  practical. 

For  10  hours  each  day  foreign 
programs,  particularly  news  bul- 
letins and  topical  talks,  will  be  re- 
ceived and  analyzed  as  part  of  a 
program  of  research  in  public 
opinion  and  the  influence  of  radio 
conducted  by  the  School  of  Public 
and  International  Affairs.  The  study 
project,  to  be  known  as  the  Prince- 
ton Listening  Center,  will  concen- 
trate on  broadcasts  originating  in 
France,  Germany,  Great  Britain 
and  Italy. 


KDKA  Makes  Shift 

NEW  50  kw.  KDKA  transmitter 
at  Allison  Park,  Pittsburgh,  dedi- 
cated Nov.  4,  was  placed  in  regular 
operation  Nov.  21  at  7:11  p.m.  dur- 
ing a  special  broadcast  arranged 
for  the  event.  A  KDKA  mobile  field 
unit  reported  an  increase  of  six  de- 
cibels during  the  broadcast,  while 
a  committee  of  several  hundred 
members  of  the  Radio  Servicemen's 
League,  along  -with  26  publishers 
of  Allegheny  County  daily  and 
weekly  newspapers,  reported  in- 
creases of  from  one  to  six  times 
the  signal  strength  of  the  former 
Saxonburg  transmitter  in  home  re- 
ceivers. Wires  from  individual  list- 
eners were  read  in  a  special  round- 
up progi-am. 


A/cu.. .  PRESTO  TURNTABLE 

gives  perfect  reproduction  of  all 
makes  of  transcriptions 


Here  is  a  turntable  designed  for  practical  operating  conditions  in 
broadcasting  stations  where  from  two  to  five  different  makes  of  re- 
cordings are  used  dailv.  In  place  of  the  ordinary  tone  controls  this 
Presto  turntable  is  equipped  with  a  compensating  network  accurately 
caUbrated  to  reproduce  the  full  range  of  NBC-ORTHACOUSTIC, 
WORLD,  A.M.P.  and  R.C.A.  transcriptions,  COLUMBIA,  DECCA 
and  R.C.A. -VICTOR  phonograph  records. 

A  definite  setting  of  the  compensator  is  specified  to  take  care  of  the 
individual  characteristics  of  each  of  these  makes  of  recordings  as  well 
as  PRESTO  instantaneous  recordings.  Thus  you  obtain  a  perfect, 
uniform  reproduction  of  the  full  range  (50-9,000  cycles)  of  the  finest 
lateral  recordings. 

In  addition  to  this  valuable  feature  the  Presto  62 -A  turntable  em- 
ploys a  radically  new  drive  system.  The  turntable  rim  is  equipped  with 
a  heavv,  live-rubber  tire  driven  by  a  steel  puUev  on  the  motor  shaft. 

ith  this  design  vibration  is  negligible  and  the  speed  is  as  steady  as 
the  finest  Presto  recording  turntables.  Speed  may  be  changed  in- 
stantly from  78  to  333^  RPM. 

The  pickup  is  equipped  Adth  a  permanent  diamond  stvlus  Avhich 
may  be  removed  if  damaged  by  accident  and  replaced  for  a  few  dollars. 

Attractively  finished  in  two  tones  of  gray  and  chromium,  the  Presto 
62-A  turntable  will  improve  both  the  appearance  and  performance  of 
your  station.  Write  today  for  descriptive  folder. 


npCCTfl  RECORDING  CORPORATION 
rllC3  I  U  242  West  55th  Street,  New  York,  N.  Y. 

World's  Largest  Manufacturers  of  Instantaneous  Sound  Recording  Equipment 
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Test  of  Video  Sales 
In  New  York  Suburbs 

FIRST  test  by  manufacturers  of 
RCA  television  sets  to  ascertain  if 
the  public  will  buy  sets  at  reduced 
prices  was  completed  recently  in 
the  area  around  Newburg,  N.  Y., 
including  Poughkeepsie  and  Middle- 
town,  with  the  successful  sale  of 
over  100  sets  in  less  than  a  month, 
following  a  newspaper  advertising 
campaign.  No  prices  were  quoted 
in  the  advertisements,  although  it 
is  understood  that  $600  sets  sold 
for  $395,  and  $450  sets  were  re- 
duced to  $295. 

Estimating  that  Newburgh  and 
surrounding  area  has  a  population 
of  approximately  one-thirtieth  of 
the  New  York  area,  it  is  probable 
that  a  similar  policy  will  be  at- 
tempted by  set  manufacturers  in 
the  New  York  market  in  the  near 
future,  and  that  sets  will  be  re- 
duced in  price  in  1940. 


Compact  Portable  Video  Transmitter 
Demonstrated  by  RCA  in  Washington 


A  NEW  portable  television  unit, 
containing  three  cameras  and  all 
the  equipment  necessary  to  make 
an  out-of-studio  telecast  and  com- 
pact enough  to  be  carried  in  two 
small  trucks  or  station  wagons,  was 
introduced  by  RCA  Nov.  30  and 
Dec.  1  in  Washington,  where  a  spe- 
cial demonstration  was  put  on  for 
membei-s  of  the  FCC. 

Not  only  is  the  new  unit  much 
more  compact  than  the  pair  of  ten- 
ton  trucks  which  comprise  the  mo- 
bile television  unit  used  by  NBC 
during  the  past  year,  but  its  cost 
is  only  one-fifth  as  much,  approxi- 
mately .$25,000,  as  contrasted  with 
a  cost  of  about  $125,000  for  the 
larger  outfit.  Furthermore,  it  is 
claimed  for  the  new  outfit  that  it 
can  more  than  duplicate  any  pick- 
up possible  with  the  older  appara- 
tus. 

Fading  System 

Included  in  the  portable  equip- 
ment are  three  scanning  cameras, 
with  their  monitoring  units  and  a 
master  control  panel,  a  power  rec- 
tifier unit  that  uses  ordinary  house 
current  (110  volts)  so  that  it  can 
be  plugged  into  a  power  source  al- 
most anywhere,  a  25-watt  trans- 
mitter, an  antenna,  and  the  coaxial 
cable  to  connect  each  camera  with 
the  transmitter.  Total  weight  of 
the  apparatus  without  the  cable  is 
about  900  pounds,  while  the  new 
type  of  cable  weighs  slightly  under 
a  pound  a  foot.  This  cable,  inci- 
dentally, is  only  %  of  an  inch  in 
diameter,  an   inch  less  than  the 


I     The  n 


HELPED  US  PERFECT 
THIS  NEW  RECORDER..! 


The  new  F-26-3,  just  out.  was  perfected  on 
the  firing  line.  It  meets  the  demands  of  engi- 
neers for  a  precision  instrument,  simplei  to 
operate  and  easier  to  service: 

Amazing  new  cutlerhead  and  network  with  a  frequency  response  Hat  to 
8.000  cycles  (also  available  to  fit  Unit  199  and  220  Recorders,  Model  2) 
•  Instantaneous  variation  of  pitch  and  direction  of  cut  eliminate  expen- 
sive feed  screws  — a  Fairchild  exclusive  •  16"  dynamically  balanced 
turntable  with  direct  synchronous  drive  assures  split-second  timing  • 
Instant  change  from  78  to  33 '/a  r.p.m.  •  New  recording  scale  in  minutes 
for  all  pitches  and  both  OUT-IN  and  IN-OUT  •  Floating  motor  mount 
eliminates  all  vibration. 

SEND  TODAY  FOR  LITERATURE 


AERIAL  CAMERA  CORPORATION 

88-06  Van  Wyck  Boulevard,  Jamaica,  L.  L,  N,  Y. 


cable  previously  used.  In  addition 
to  the  lower  weight,  this  factor  is 
important  in  New  York,  where  the 
electrical  code  permits  cable  less 
than  an  inch  thick  to  be  laid  on 
the  ground  but  insists  that  all 
cable  of  greater  thickness  must  be 
strung  overhead  on  special  sup- 
ports. 

Another  advantage  incorporated 
into  the  new  system  is  a  device 
whereby  two  or  more  cameras  can 
be  plugged  into  the  same  master 
control  so  that  they  feed  their  sig- 
nals simultaneously,  permitting 
the  operator  to  fade  one  picture  in- 
to another  by  simply  lowering  pow- 
er on  the  one  and  increasing  it  on 
the  other.  Previously,  changes  of 
scene  necessitated  sharp  cutoffs, 
with  fading  impossible. 

Uses  Sharp  Beam 

The  transmitter  is  built  to  oper- 
ate on  frequencies  from  288  to  342 
m.c,  or  roughly  a  wavelength  of 
one  meter.  With  its  25-watt  signal 
focussed  into  a  search-light  beam 
by  the  new  wedge-shaped  antenna, 
this  portable  unit  is  said  to  be  able 
to  transmit  a  signal  farther  than 
the  ten-ton  truck  equipment  could, 
giving  it  a  practicable  range  of 
well  over  25  miles  from  the  sta- 
tion's own  transmitter. 

If  telephone  lines  are  available 
to  carry  the  remote  signal  to  the 
main  transmitter,  the  remote 
equipment  needed  is  reduced  to  four 
compact  cases,  plus  a  camera,  and 
the  whole  unit  may  be  stowed  eas- 
ily into  a  taxi.  At  present  lines 
can  be  cleared  only  on  long  no- 
tice, but  it  is  anticipated  that  be- 
fore long  every  city  in  which  there 
is  a  television  station  will  have  a 
permanent  network  of  telephone 
circuits  available  at  all  times  for 
remote  telecasts. 

The  new  portable  units  have  al- 
ready been  ordered  by  NBC,  CBS 
and  the  Don  Lee  network,  it  is  re- 
ported. 

FCC  Television  Plans 

At  a  press  conference  Nov.  29, 
FCC  Chairman  James  Lawrence 
Fly  asserted  the  Commission  was 
now  considering  its  policy  on  tele- 
vision but  is  not  yet  ready  to  de- 
cide allocation  of  frequencies  to 
applicants.  He  declared  the  Com- 
mission planned  to  decide  policy  ex- 
peditiously and  would  not  in'  any 
fashion  impede  introduction  by 
procrastination.  He  pointed  out 
that  the  obsolescence  factors  in- 
volved in  both  transmission  and  re- 
ception were  important  considera- 
tions and  predicted  that  public 
hearings  on  the  whole  subject  prob- 
ably would  be  held,  either  on  the 
Television  Committee  report  itself 
or.  on  proposed  new  rules  dealing 
with  the  visual  art. 


Shoe  Firm  Tries  Music 

THOM  McAN  SHOE  Co.,  which 
operates  645  outlets  in  350  cities 
throughout  the  country,  is  testing- 
wired  music  as  an  aid  to  the  selling  of 
shoes  in  two  of  its  stores,  in  New 
York  and  in  Washington.  D.  C.  Wire 
Broadcasting  Corp.  of  America  fur- 
nishes the  service  for  the  New  Tork 
store,  and  Tele- Vision-Music  distrib- 
utes the  music  for  the  Washington 
store.  Although  preliminary  reports 
show  patrons  liking  the  concert  type 
music  supplied  with  no  announcements 
or  advertising,  further  studies  of  the 
reactions  of  both  customers  and  sales 
staff  are  being  made  with  a  view  to 
extending  the  service  to  other  cities. 


MULLING  over  details  of  the  ne 
educational  series  to  start  Dec. 
on  WCCO,  Minneapolis,  based  ' 
the  Federal  Reserve  Banking  Sy 
tern,  are  John  N.  Peyton,  preside 
of  the  Ninth  District  Federal  R 
serve  Bank,  Minneapolis;  Georj 
Grim,  author-producer  of  the  wee 
ly  series,  and  Earl  H.  Gammon 
general  manager  of  WCCO,  wl 
originated  the  idea  of  dramatizir 
the  Federal  Reserve  functions. 


DRAMA  IN  BANKING 

Provides  Theme  of  Program 
 Planned  by  WCCO  

BUILT  around  the  functions  i 
the  Federal  Reserve  System  ar 
dramatizing  banking  activitie 
WCCO,  Minneapolis,  is  starting 
series  of  11  quarter-hour  live  ta 
ent  shows  on  a  sustaining  bas 
Dec.  3.  If  the  Sunday  evenin 
shows,  written  by  George  Grim,  r; 
dio  director  of  the  Minneapol 
Star-Journal,  prove  effective  loca 
ly,  it  is  hoped  to  develop  the  seri( 
into  a  network  educational  featui 
with  the  blessings  of  the  Federt! 
Reserve  System.  Transcribed  ve;- 
sions  of  the  first  programs  of  t^ 
local  series  have  been  approved  h- 
the  FRS  board  of  governors  i 
Washington. 

The  shows  are  to  be  simple  an 
dramatic,  each  portraying  a  eei 
tain  function  of  the  Federal  Reserv 
Bank  and  dramatizing  actual  inc 
dents  that  have  occurred  in  tin 
Ninth  Federal  Reserve  Districn 
which  includes  Minnesota.  The  id© 
for  the  program  originated  wife 
Earl  Gammons,  WCCO  gener: 
manager,  and  the  feature  has  bee- 
developed  with  the  cooperation  c 
John  N.  Peyton,  president  of  tYf 
Ninth  District  Federal  ReserV' 
Bank  in  Minneapolis,  who  fui" 
nished  the  facts  for  the  dramatizs' 
tions.   

Radio  Normandie  Acc'-Tunt 

RADIO  NORMANDIE,  Frenc 
broadcasting  station  which  cease' 
activities  some  weeks  ago,  is  agai:  :'j 
operating  as  a  commercial  static' 
with  15  and  one-quarter  hours  o 
broadcasting  time  sold  weekly,  ac, 
cording  to  J.  Walter  Thompson  Co- 
New  York.  Of  the  total  commercif 
time,  10%  hours  have  been  sold  t; 
J.  Walter  Thompson  accounts,  th 
programs  consisting  chiefly  of  t^'!^ 
cordines  of  American  and  EngliS~ 
orchestras  with  brief  commercis 
announcements.  Sponsors  include 
R.  S.  Hudson  Co.  (Rinso) ;  Leve 
Bros.  (Lux) ;  Hudson's  Extracts 
Horlicks  Malted  Milk,  and  RowB 
tree  Co.  (candy  products).  r 

THE  NEWLY  authorized  station  jf« 
Saginaw.  Mich.,  to  be  licensed  t 
Saginaw  Broadcasting  Co.  [Broai 
CASTING.  Nov.  1]  will  be  known  a 
WSAM  instead  of  WMLG  as  origi 
nally  announced. 
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Miller  Is  Pleased 
At  BM[  Meeting 

Jays  New  York  Stations  Gave 
llusic  Plan  Fine  Welcome 

[NANIMOUSLIY  endorsing  the 
'AB  Broadcast  Music  Inc.  project 
s  the  proper  industry  move  at  this 
me,  moi-e  than  20  New  York  State 
roadcasters  on  Nov.  28  gave  an 
ithiisiastic  reception  to  the  plan 
j3  outlined  by  Neville  Miller,  NAB 
ii-esident;  Sydney  M.  Kaye,  attor- 
ey  in  charge  of  the  organization 
E  the  new  corporation,  and  Stuart 
prague,  attorney  representing 
"AB  in  New  York,  who  assisted 
[r.  Kaye  in  this  talk. 
All  station  men  who  had  au- 
lority  to  sign  contracts  obligating 
leir  stations  to  purchase  stock  in 
le  new  company,  reported  as  num- 
ering  eight  or  ten,  did  so  on  the 
[pot,  while  all  other  station  repre- 
ijntatives  said  they  would  urge 
imilar  participation  from  their 
itincipals  on  their  return  home. 

j         To  Announce  Pedges 

Names  of  stations  that  signed  at 
pe  meeting  were  not  disclosed,  Mr. 
Ipller  explaining  he  would  release 
I;  complete  list  of  New  York  sta- 
jons  pledging  themselves  to  pur- 
pase  stock  in  a  week  or  so,  after 
||me  had  been  allowed  for  similar 
jption  by  the  other  members  of  the 
koup.  Mr.  Miller  was  delighted,  he 
pd,  with  the  reception  to  his  first 
ttempts  at  stock  selling  and  at 
uch  an  auspicious  beginning  for 
fs   itinerary   of   similar  district 
■iiieetings  throughout  the  country, 
'ijine  more  such  meetings,  begin- 
ing   with    District    7,  including 
i:!hio  and  Kentucky  broadcasters, 
c|i  Dayton  on  Dec.  5,  are  scheduled 
f^tween   that  date   and   Dec.  16, 
hen  he  will  return  to  Washington 
)  catch   up   on  his   other  NAB 
aties  before  starting  out  on  his 
°cond  barnstorming  tour  after  the 
ilhristmas  holidays, 
ii  Several  of  the  broadcasters  pres- 
3rtt  at  the  all-day  session,  held  at 
'ae  Ritz  Towel  Hotel  in  response  to 
iiie  call  of  Harry  C.  Wilder,  WSYR, 
arector  from  the  NAB  District  2, 
icluding  all  broadcasters  in  the 
tate,  represented  stations  not  at 
iresent  members  of  the  NAB,  but 
Jiey    were    just    as  enthusiastic 
Dout  the  music  project  as  the  mem- 
5rs,  it  was  reported.  Meeting  also 
scussed  the  NAB  code,  the  AFM's 
I  jw  demands,  the  phonograph  rec- 
j  ii:'d  license  situation  and  other  cur- 
ii  ^snt  industry  problems,  but  took  no 
irmal    action    on    any   of  these 
,>pics. 

J Present   at   the   meeting  were: 
niliam   Fav,  WHAM;  Robert 
oule,    WFBL;    Carl  Caiman, 
^flNS;  John  T.  Calkins,  WENY- 
"  f  ESG;  Clarence  Wheeler,  WHEC; 
'   .  H.  Twamley  and  Cliff  Taylor, 
fBEN:   G.   N.  Woodman,  WJZ; 
""lecil  Masten,  WNBF;   Julius  F. 
;  lebach,  WOR;  John  V.  L.  Hogan 
>d   Elliott   M.   Sanger,  WQXR; 
)lin   Hager,   WGY;    Richard  E. 
Dea,  WNEW;  W.  C.  Alcorn  and 
W.   Caufield,   WBNX;  Donald 
iamm,  Edwin  W.  Schenning  and 
seph  Hautz,  WMCA;  E.  K.  John- 
n,  WIBX;  Irving  Collins  and  W. 
.     Reuman,  WWRL;  H.  C.  Wilder, 
SYR;  Samuel  J.  Gellard,  WLTH; 
R.   Lounsberry,   WGR;    E.  N. 
■oer,  WINS;  William  S.  Hedges, 
EAF;  Harold  E.  Smith,  WOKO; 
)hn  A.  Kennedy,  WCHS,  legisla- 
'/e  chairman  of  the  NAB,  and 
essrs.  Miller,  Kaye  and  Sprague. 


WSAL  Hearing  Is  Set; 
Competing  Application 

HEARING  on  i-evocation  proceed- 
ings against  WSAL,  Salisbury, 
Md.,  alleging  failure  to  make  full 
disclosure  in  connection  with  finan- 
cial responsibility,  was  ordered 
Nov.  27  by  the  FCC  following  a 
request  to  that  end  made  in  behalf 
of  Frank  M.  Stearns,  licensee.  The 
station  was  given  a  60-day  tem- 
porary extension  of  license. 

Simultaneously,  announcement 
was  iTiade  of  receipt  of  an  appli- 
cation from  the  Delmarva  Broad- 
casting Co.  for  a  new  station  in 
Salisbury  to  operate  on  1500  kc. 
with  250  watts  fulltime.  The  prin- 
cipals wei'e  described  as  Robert  N. 
Rogers,  announcer  and  employe  of 
WSAL,  who  would  hold  50%  of 
the  stock;  Paul  E.  Watson  and 
William  H.  Morton,  Salisbury 
bankers  and  businessmen,  who 
would  hold  25%  each.  Mr.  Rogers 
is  the  son  of  Naylor  Rogers,  for- 
mer general  manager  of  KNX,  Los 
Angeles,  and  a  veteran  broadcaster. 


Sermon's  Power 

A  SERMON  on  WLW,  Cin- 
cinnati, by  Rev.  E.  Howard 
Cadle,  of  Indianapolis,  is  re- 
ported to  have  caused  Floyd 
Waters,  of  Dayton,  0.,  to 
surrender  to  police  Nov.  21 
and  allegedly  profess  partici- 
pation in  a  $21,000  holdup 
last  June  at  the  Beverly  Hills 
Country  Club,  near  Cincin- 
nati. A  message  broadcast 
Nov.  19  by  Rev.  Cadle,  whose 
sermons  are  aired  daily  by 
WLW,  brought  Waters  to 
Indianapolis  to  talk  with  the 
radio  evangelist  and  prompt- 
ed him  to  confess.  Waters 
said  he  listened  to  the  sermon 
at  Dayton,  0.,  where  his  wife 
is  employed  at  Wright  Field. 
He  was  one  of  five  men  par- 
ticipating in  the  holdup,  ac- 
cording to  officials.  Three 
others  are  in  custody  at  New- 
port, Ky.,  while  the  fifth  is 
still  at  large. 


Pletman  Gets  Control 
Of  Radio  Wire  Concern 

A.  W.  PLETMAN,  vice-president 
of  Radio  Wire  Television  Corp.  of 
America,  New  York,  has  acquired 
all  interests  in  the  company  owned 
by  John  E.  Otterson  and  Jarold 
West,  former  president  and  vice- 
president,  respectively,  and  as  its 
new  president  will  continue  the  de- 
velopment of  the  major  subsidiary. 
Wire  Broadcasting  Corp.  of  Ameri- 
ca. According  to  Reiss  Adv.,  New 
York,  agency  handling  the  account, 
active  Wire  Broadcasting  centers 
are  now  operating  in  New  York, 
Boston,  Newark,  Pittsburgh,  Phila- 
delphia, Atlantic  City  and  Wash- 
ington. 

Radio  Wire  Television  Corp.  was 
formed  last  August  from  a  merger 
of  holdings  of  Wire  Broadcasting 
Inc.,  Wholesale  Radio  Inc.  and  the 
subsidiaries  of  these  companies,  for 
the  purpose  of  supplying  musical 
entertainment  via  wire  to  hotels, 
restaurants,  night  clubs,  etc. 
[Broadcasting,  Aug.  1]. 


FIRST  in  Montana 

with 

5,000  Watts  Full  Time 


KPFA,  Helena  and  KRBM,  Bozeman— bonus 
stations  on  your  KGIR  contract 

BUTTE  KGIR  MONTANA 
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Amateurs'  Rules 
Amended  by  FCC 

Assignments  Given  to  Various 

Groups  by  the  Commission 

AMENDMENT  of  rules  and  regu- 
lations governing  assignment  of 
amateur  frequencies  to  particular 
types  of  operation  was  announced 
by  the  FCC  Nov.  27,  to  become 
effective  Dec.  1.  Exclusive  ama- 
teur (Section  152.25)  and  facsimile 
(Section  152.30)  assignments  are 
subject  to  change  to  "1750  to  2050" 
kc.  in  accordance  with  the  Inter- 
American  Arrangement  Covering 
Radiocommunication,  Havana,  1937. 
The  amended  rules  follow: 

Section  152.25.  Frequencies  for  exclusive 
use  of  amateur  stations. — The  following 
bands  of  frequencies  are  allocated  exclusive- 
ly for  use  by  amateur  stations  (in  kilo- 
cycles) : 

1715  to      2000  56000  to  60000 

3500  to      4000  112000  to  116000 

7000  to      7300  224000  to  230000 

14000  to    14400  400000  to  401000 

28000  to  30000 
Section  152.27.  Frequency  bands  for 
telephony. — The  follovi^ing  bands  of  fre- 
quencies are  allocated  for  use  by  amateur 
stations  using  radiotelephony,  type  A-3 
emission  : 

1800  to      2000  112000  to  116000 

28500  to    30000  224000  to  230000 

56000  to    60000  400000  to  401000 

Section  152.29.  Television  and  frequency- 
modulation  transmission.  —  The  following 
bands  of  frequencies  are  allocated  for  use 
by  amateur  stations  for  television  and 
radiotelephone  frequency-modulation  trans- 
mission : 

112000  to  116000  400000  to  401000 

224000  to  230000 
Section  152.30.  Facsimile  transmission. — 
The  following  bands  of  frequencies  are  al- 
located   for    use   by    amateur   stations  for 
facsimile  transmission  : 

1715  to      2000  224000  to  230000 

56000  to    60000  400000  to  401000 

112000  to  116000 
Section  152.32.  Types  of  emission. — All 
bands  of  frequencies  allocated  to  the  ama- 
teur service  may  be  used  for  radioteleg- 
raphy,  type  A-1  emission.  Type  A-2  emis- 
sion may  be  used  in  the  following  bands  of 
frequencies  only : 

56000  to    60000  224000  to  230000 

112000  to  116000  400000  to  401000 

Section  152.43.  Modulation  of  Carrier 
Wave. — Except  for  brief  tests  or  adjust- 
ments, an  amateur  radiotelephone  station 
shall  not  emit  a  carrier  wave  on  frequen- 
cies below  112000  kilocycles  unless  modu- 
lated for  the  purpose  of  communication. 


A  BLAZE  AT  WGY 

Quenched  by  Engineers  After 
 — 10-Minute  Fight  


PRESENCE  of  mind  of  operating 
engineers  at  WGY,  NBC's  Sche- 
nectady outlet,  and  the  shortwave 
stations  of  General  Electric,  is  held 
responsible  for  preventing  a  seri- 
ous fire  in  the  building  housing  the 
50,000-watt  station  and  its  associ- 
ated shortwave  transmitters. 

Saturday,  Nov.  25,  at  6:19  p.m., 
Robert  Millham,  engineer  on 
WGEA,  shortwave  outlet,  discov- 
ered flames  leaping  15  feet  from 
a  control  cable.  The  cable  led 
through  the  transformer  vault  with 
its  many  thousands  of  gallons  of  oil. 
Despite  the  strong  impulse  to  main- 
tain service  at  any  cost,  all  the 
engineers  on  duty  immediately  sus- 
pended service,  shutting  off  all 
power  input  and  went  to  work  on 
the  fire  which  might  easily  have 
gone  beyond  control.  In  ten  min- 
utes, the  fire  was  extinguished,  and 
five  minutes  later,  after  15  minutes 
suspension  of  service,  WGY  re- 
turned to  the  air.  The  shortwave 
stations  WGEA  and  WGEO  were 
restored  to  service  Sunday  noon. 

Prior  to  the  fire  WGY  had  lost 
only  90  seconds  this  year.  Engi- 
neers who  fought  the  fire  were 
Robert  I.  Millham,  Donald  McEl- 
wain,  Henry  V.  Vert,  Ralph  Yen- 
dell. 


ENGROSSED  in  testing  the  RCA 
Orthacoustic  recording  equipment 
they  installed  in  the  NBC  Holly- 
wood studios  as  part  of  the  new 
transcription  service  recently  in- 
augurated on  the  West  Coast  are 
A.  H.  Saxton,  NBC  Western  divi- 
sion engineer  (left),  and  B.  F. 
Fredendall,  the  network's  New 
York  audio-facilities  engineer. 


SCRIPTS  BY  NAB 

Promote  Giving  of  Radio  Sets 
 As  Christmas  Gifts  


KTOK,  Oklahoma  City,  has  started 
for  the  second  year  the  educational 
feature.  Family  Libe  Forum,  heard 
Mondays,  3-3:30  p.  m.  (CST),  from 
the  campus  of  Oklahoma  U  in  Nor- 
man. Conducted  by  Dr.  Alice  Sowers, 
of  the  University,  the  program  fea- 
tures discussions  of  domestic  problems 
and  interests  by  University  instruc- 
tors. 


FTC  Order 

THE  Federal  Trade  Commission  on 
Nov.  25  ordered  American  Clinical 
Laboratories,  Official  Research  Bu- 
reau of  New  York,  Federal  Re- 
search Corp.,  and  Shelley  Braver- 
man,  an  individual,  all  of  New 
York,  to  cease  and  desist  from  al- 
leged misrepresentations  in  radio 
continuities  and  other  advertising 
media  pertaining  to  the  sale  and 
distiibution  of  "Retardo",  a  pro- 
prietary. The  FTC  has  issued  a 
complaint  against  Fannie  P.  Fox, 
trading  as  Sure  Laboratories,  Chi- 
cago, for  alleged  misrepresentations 
of  "Sure",  a  breath  purifier,  in  ra- 
dio and  newspaper  advertising.  On 
Nov.  30  the  FTC  issued  a  com- 
plaint against  Charles  H.  Phillips 
Chemical  Co.,  New  York,  for  al- 
leged misleading  representations  in 
the  sale  of  "Phillips'  Milk  of  Mag- 
nesia Cleansing  Cream"  and  "Tex- 
ture Cream". 


POINTING  out  that  nearly  50% 
of  the  radio  receivers  in  use  today 
are  more  than  five  years  old  and 
that  new  sets  are  used  more  hours 
per  day  than  vintage  sets,  the  NAB 
has  offered  to  its  members  three 
original  quarter  -  hour  dramatic 
scripts  and  a  series  of  spot  an- 
nouncements designed  to  promote 
the  purchase  of  radio  receivers  for 
Christmas  gifts.  The  scripts,  a  part 
of  the  NAB's  drive  to  increase  list- 
ening and  improve  the  quality  of 
radio  reception,  were  produced  un- 
der the  supervision  of  Arthur 
Stringer,  of  the  NAB  headquarters 
staff  in  Washington. 

The  quarter-hour  dramatizations, 
each  with  a  Christmas  motif,  are 
authorized  for  performance  by 
NAB  member  stations.  One  drama, 
"Three  Into  One  Will  Go",  has  a 
cast  of  four;  the  second,  "Who's 
Radio  is  This?",  a  cast  of  nine, 
and  the  third,  "Dialer's  Choice",  a 
cast  of  six,  in  addition  to  an  an- 
nouncer for  each.  The  spot  an- 
nouncements, also  built  around  the 
Christmas  idea,  are  confined  to  one 
or  two  voices. 
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CANADA'S  BUSIEST  STATION 

IN 

CANADA'S  MOST  UNIQUE  MARKET 

THE  COLUMBIA  STATION  IN  MONTREAL 

U.  S.  &  TORONTO,  CANADA,  JOE.  H.  McGILLVRA— MONTREAL,  PHIL  LALONDE 


Canada  Not  to  Prohibi 
Newscast  Sponsorship 

Rumors  current  for  some  time  ii 
the  Canadian  broadcasting  induK  I 
try   that   an   attempt   was   beinf ' 
made  to  stop  the  use  of  sponsore'  i 
newscasts  have  now  been  definitel: 
settled  as  the  result  of  a  meetin'.  t 
Nov.  17-18  between  the  board  o  i 
governors  of  the  Canadian  Broad  i 
casting   Corp.   and   executives  o  ' 
the    Canadian   Association   o  i 
Broadcasters  at  Ottawa.  The  CB(  ! 
board  told  the  CAB,  it  was  learned  c 
that  there  will  be  no  ban  on  spon 
sored  newscasts.  No  official  state 
ment  was  issued  as  to  the  result:  - 
of  the  meeting.  : 

The  CAB  asked  a  hearing  on  thi  ' 
subject,  the  result  of  which  was  ;  H 
definite  ruling  by  the  CBC  boar(  » 
that  there  is  no  intention  of  stop  ' 
ping  the  use  of  sponsored  news  '■• 
casts  on  privately-owned  stations 
It  is  understood  that  newspapei ' 
interests  have  been  endeavoring  t(  ■ 
confine   the    broadcasters    to    th( ' 
four-daily    Canadian    Press  new; 
bulletins,  which  cannot  be  spon 
sored.  Canadian  stations  also  us( 
Transradio  Press,  British  Unitec 
Press   and  the  Christian  Scienci 
Monitor  news  services.  The  CAI' 
was  represented  at  the  meeting  bi . 
Harry  Sedgwick,  CFRB,  Toronto 
president;  Joseph  Sedgwick,  K.  C. 
Toronto,  CAB  counsel;  and  T.  Ar  ' 
thur  Evans,  CAB  secretary-trea 
surer,  Toronto. 


WSAI,  Power  Boosted. 
To  Build  New  Radiatoi 

SIMULTANEOUSLY  with  an 
nouncement  by  the  FCC  Nov.  2' 
of  a  grant  to  WSAI,  Cincinnati,  t< 
increase  nighttime  power  fron 
1,000  to  5,000  watts.  General  Man 
ager  Dewey  Long  announced  tha' 
construction  was  to  start  immedi 
ately  on  a  new  directional  antenn; 
system,  estimated  to  cost  $30,000 
The  new  antenna  system — com 
posed  of  three  365-foot  toweri 
erected  in  a  straight  line  600  fee 
apart — is  to  be  located  north  o: 
Mount  Healthy,  adjacent  to  th( 
Cincinnati  city  limits,  and  will  re 
place  the  present  antenna  on  Clif 
ton  Heights.  The  present  WSA 
transmitter,  built  several  year: 
ago,  will  be  used  in  the  new  setuj 
with  addition  of  a  phasing  circur 
to  control  the  directive  strength  o: 
the  signal. 


Mr.  Fixit  Honored 

RECOGNITION  of  valuable  com 
munity  service  through  his  Mr. 
Fixit  program  on  WIL,  St.  Louis 
was  extended  to  Raymonc 
Schroeder  and  the  station  througF 
a  resolution  adopted  Nov.  17  a, 
the  regular  meeting  of  the  Boarc 
of  Aldermen  of  the  City  of  Sti 
Louis.  The  resolution,  pointing 
Schroeder's  faithful  attendance  a'. 
Board  sessions  and  his  willingnesij 
to  dispense  accurate  and  usefu 
information  concerning  all  depart 
ments  of  the  city  government,  ex 
pressed  appreciation  for  his  "use 
ful,  fair  and  interesting  accounts' 
on  the  radio  and  other  civic  services 
as  well  as  "the  hope  that  this  verj 
valuable  service  may  be  continued"! 


HOWARD  WILSON,  head  of  Howard 
Wilson   Co.,   representative  firm,   killed  ilfV 
buck  deer  weighing  160  lbs.  during  a  hunt 
ing  party  Thanksgiving  Day.  Horace  Hagel, 
dorn,  head  of  the  firm's  New  York  office'.  n» 
Harlan  Oakes,  of  the  firm's  Chicago  staff 
and   Mrs.   Wilson  attended  the  Wisconsii  I 
hunt.  '  lOl 
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The  Other  Fellow's 
VIEWPOINT 


DITOR,  Broadcasting: 
In  order  to  correct  the  erroneous 
pression  given  by  an  article  in 
^  Oct.  15  issue,  please  be  advised 
at  we  have  never  advocated  the 
atis  renewal  of  radio  operators' 
jenses  upon  nothing  more  substan- 
i\\  than  studio  control-room  ex- 


ipence. 

1  We  did  urge  the  Commission  to 
(isider  the  plight  of  the  part-time 
tjinsmitter  man,  the  license-hold- 
1;  responsible  for  the  ready  avail- 
rfility  of  a  station's  auxiliary 
unsmitter,  and  those  who  main- 
n  and  are  potentially  qualified  to 
jice  mobile  and  pack  units  on  the 

upon  short  notice. 
It  was  indeed  gratifying  to  note 
at  the  FCC  is  crediting  continu- 
f|s  service  to  broadcast  engineers 
engaged. 

Respectfully, 
Edgar  T.  Darlington, 
merican  Communications  Assn., 
jl  Local  28,  Philadelphia. 


f^TAL  Temporary  Grant 

.TAL,  Tallahassee,  Fla.,  Nov.  27 
-is  given  a  90-day  temporary  li- 
ijise  renewal  by  the  FCC  pending 
,  hearing  to   determine  whether 
\i  station  has  operated  in  accord- 
ce  with  FCC  regulations.  In  its 
j;ion,  the  FCC  cited  a  number  of 
Dues,  to  determine  the  qualifica- 
hjns  of  Gilbert  Freeman,  principal 
^^ner  and  State  official,  to  operate 
b  station;  whether  information 
pplied  the  FCC  on  stock  ownev- 
ip  was  accurate ;  whether  the  sta- 
n  had  improperly  transferred,  as- 
;ned   or   disposed  of  control  in 
)lation  of  the  Act,  and  whether 
[ier  regulations  were  being  ob- 
"pved. 


I  WINS  Postponement 

bSTPONEMENT   for   60  days, 
,'l)m  Nov.  27  to  Jan.  29,  1940, 
the  hearing  on  the  application 
\:  transfer  of  WINS,  New  York, 
bm  Hearst  Radio  Inc.  to  Metro- 
litan  Broadcasting  Corp.,  head- 
by  Milton  Blow,  president  of 
e  Blow  Co.,  advertising  agency, 
.s  authorized  Nov.  17  by  Com- 
ssioner  T.  A.  M.  Craven,  presid- 
?  at  the  Motions  Docket. 

:hristmas  seals 


i/e/p  to  Protect  Your 
^  '/ome  from  Tuberculosis 


Fly  Holds  Balance  of  Power 

(Continued  from  Page  15) 


effective  last  Aug.  1,  provide  for 
25  clear  channels.  Consequently,  be- 
fore there  could  be  a  complete 
change  of  policy  the  regulations 
would  have  to  be  revised.  That 
would  entail  a  full  legislative  hear- 
ing. In  the  hearings  last  year  on 
these  rules  the  Clear  Channel 
Group,  representing  a  dozen  sta- 
tions, strongly  opposed  any  further 
breaking  down  of  such  channels. 
Organized  regionals  and  locals, 
however,  pressed  for  their  com- 
plete elimination. 

In  individual  cases,  however,  the 
issue  is  destined  to  arise,  and  ac- 
tions on  them  can  be  expected  to 
serve  as  guideposts  for  the  future. 
WHDH,  Boston,  goes  to  hearing 
Dec.  7  before  Commissioner  Case 
on  its  application  for  fuUtime  with 
5,000  watts  on  the  830  kc.  clear 
channel,  to  which  KOA,  Denver,  is 
assigned.  Owned  by  General  Elec- 
tric and  program-m  a  n  a  g  e  d  by 
NBC,  the  Denver  station  will  re- 
sist the  application  on  clear  chan- 
nel service  grounds.  The  Clear 
Channel  Group  is  expected  to  sup- 
port this  move,  though  it  has  been 
denied  the  i-ight  to  intervene  under 
the  newly-instituted  intervention 
policy  of  the  Commission. 

500  Kw.  Seen  Unlikely 

A  number  of  other  applications 
seeking  to  duplicate  on  existing 
clear  channels  also  are  pending.  If 
and  when  they  go  to  hearing  they 
will  provide  additional  tests  of  the 
Commission's  position  on  the  clear 
channel  theory.  Thus  it  is  conceiv- 
able that  the  issue  will  be  settled 
piecemeal — on  individual  applica- 
tions rather  than  as  a  full-blown 
policy  determination. 

As  for  superpower,  it  is  not  like- 
ly by  any  stretch  of  imagination 
that  the  FCC  would  consider  grants 
of  more  than  the  present  maximum 
of  50,000  watts,  as  long  as  there 
remains  on  the  statute  books  the 
Wheeler  Resolution  adopted  at  the 
last  session,  expressing  it  as  the 
sense  of  the  Senate  that  power  in 
excess  of  50,000  watts  should  not 
be  granted  because  it  tends  toward 
monopoly. 

Thus,  on  all  policy  matters,  soft- 
spoken  Chairman  Fly  holds  the  bal- 
ance of  power.  It  may  be  his  vote 
— with  either  the  "conservative" 
or  the  "radical"  group — that  de- 
cides these  issues.  His  skill  in 
keeping  FCC  controversy  inaudi- 
ble to  the  public  is  being  hailed  in 
official  Washington  as  rather  phe- 
nomenal, in  contrast  to  the  past. 
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He  had  been  forewarned  in  high 
Administration  quarters  of  the  an- 
tics he  might  expect,  and,  to  date 
has  used  the  information  adriotly. 


'Green  Hornet'  Roundtable 

DEPARTING  from  the  usual  format 
of  radio  mystery  dramas,  the  Green 
Hornet  program,  heard  twice  weekly 
on  NBC,  has  started  a  regular  moiith- 
l.v  feature  with  "The  Law  and  Order 
Round  Table",  a  forum  discussion  on 
racketeering  in  America.  Britt  Reid, 
crusading  young  publisher  in  the 
dramatizations,  speaks  directly  to  the 
radio  audience  in  the  forums,  asking 
them  to  participate  in  the  ses.sions  by 
writing  in  their  views  on  e.xisting 
conditions,  and  by  contributing  facts 
on  local  rackets  which  may  flourish 
in  their  communities. 
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ATTEN 
PLEASE 
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I 
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Impasse  Reached 
In  Discussion  of 
Music  Contracts 

Negotiations  Collapse  After 
AFM  Withdraws  Proposal 

(Continued  from  Page  H) 

AFM  wanted  au  increase  of  $1,500,- 
000  per  annum  in  expenditures  by  af- 
filiates for  stafi:  musicians. 

"Nov.  6,  IRNA  sent  notice  of  this 
development  to  all  affiliates  and  re- 
quested vievrs  for  guidance,  and  asked 
that  figures  of  last  year's  gross  be  cer- 
tified to  Ernst  &  Ernst. 

"In  response  IRNA  has  received 
only  about  40  letters  and  the  account- 
ants have  received  about  SO  state- 
ments. However,  IRNA  directors  have 
been  flooded  with  letters,  telegrams  and 
phone  calls. 

"The  general  tone  of  these  com- 
munications has  been  to  criticize 
IRNA  for  approaching  AFM,  to  de- 
mand that  all  dealings  be  left  between 
stations  and  locals,  to  complain  of  the 
operation  of  the  present  Plan  of  Set- 
tlement, and  to  protect  against  being 
committed  by  IRNA  to  even  a  renewal 
on  present  terms. 

"Nov.  17.  the  IRNA  board  met  in 
New  York  and  instructed  its  officers 
to  communicate  substantially  these 
views  to  AFM. 

"Nov.  20,  the  IRNA  Executive  Com- 
mittee met  with  the  International 
Executive  Board  of  AFM  and  read 
and  delivered  to  President  Weber  the 
letter  dated  Nov.  20,  1939,  copy  of 
which  was  sent  to  you  by  Joseph  L. 
Miller  of  NAB  in  his  NAB  Labor 
Letter  the  next  day.  This  letter  noti- 
fied AFM  of  the  views  of  affiliates 
as  above  expressed  and  further  in- 
formed AFM  that  owing  to  these 
views  IRNA  is  not  in  a  position  to 
negotiate  for  the  industry. 

"Nov.  23,  AFM  handed  its  reply 
to  the  Chairman  of  IRNA.  Copy  is  en- 
closed herewith.  It  withdraws  the  de- 
mand made  on  IRNA. 

"IRNA  now  feels  therefore  that  it 
has  carried  out  the  wishes  expressed 
by  the  large  majority  of  affiliates  who 
were  opposed  to  IRNA's  current  ac- 
tivity. 

"As  you  will  see  from  the  AFM 
reply,  however,  the  attack  will  now 
come  from  another  front.  AFM  gives 
notice  that  a  new  proposition  will 
have  to  be  made  by  the  industry  to 
follow  the  deal  which  expires  Jan. 
17,  1940.  Otherwise,  AFM  will  notify 
its  locals  to  instruct  their  members 
that  after  that  date  no  service  will 
be  performed  by  members  of  AFM 
for  networks  or  network  affiliates. 

"Evidently,  this  is  in  response  to 
the  demands  of  affiliates  that  all  fu- 
ture negotiations  be  local,  not  na- 
tional. 

"If  carried  out  it  means  a  termina- 
tion of  all  network  music  on  that 
date. 

"The  IRNA  Executive  Committee 
feels  it  has  now  left  the  matter  ap- 
parently in  the  shape  in  which  most 
affiliates  want  it.  IRNA  will  therefore 
do  nothing  further  and  withdraws 
from  participation  in  AFM  negotia- 
tions. 

"The  next  move,  if  any.  is  up  to 
you. 

"IRNA  is  at  your  service  if  you 
wish,  but  its  resources  are  quite  limit- 
ed as,  to  date,  only  about  70  stations 
have  paid  the  modest  dues  authorized 
at  the  Chicago  convention." 


What  Arnold  Said 

The  observations  of  Assistant 
Attorney  General  Arnold,  made 
Nov.  19  in  a  letter  to  the  Central 
Labor  Union  in  Indianapolis,  while 
directed  to  the  building  trades,  nev- 
ertheless w^as  in  the  nature  of  an 
exposition  of  legitimate  rights  of 
labor  unions,  whatever  their  na- 
ture. The  question  arose  follow- 
ing recent  indictment  of  a  number 


WHEN  WKRC,  Cincinnati,  Nov. 
27  passed  from  ownership  of  CBS 
to  the  Cincinnati  Tifnes  Star,  Hul- 
bert  Taft  Jr.,  32-year  old  son  of 
the  publisher  of  the  newspaper, 
took  over  the  station's  manage- 
ment [See  story  on  page  36]. 


of  building  union  leaders  under  the 
Sherman  Act. 

Mr.  Arnold  pointed  out  that  only 
such  boycotts,  strikes  or  coercion 
by  labor  unions  having  no  reason- 
able connection  with  wages,  hours, 
health,  safety,  the  speed-up  sys- 
tem or  establishment  and  mainte- 
nance of  the  right  of  collective  bar- 
gaining will  be  prosecuted. 

Listed  in  his  letter  were  five 
types  of  "unreasonable  restraint" 
against  which  the  Department  pro- 
poses to  proceed  and  which  he  said 
illustrate  concretely  "the  practices 
which  in  our  opinion  are  unques- 
tionable violations  of  the  Sherman 
Act,  supported  by  no  responsible 
judicial  authority  whatever". 

Among  these  were  enumerated 
unreasonable  restraints  designed  to 
prevent  the  use  of  cheaper  ma- 
terial, improved  equipment,  or  more 
efficient  methods;  those  designed 
to  compel  the  hiring  of  useless  and 
Unnecessary  labor  (regarded  as 
particularly  apropos  in  the  mu- 
sicians' situation);  those  designed 


Traffic  Silence 

AS  PART  of  the  campaign  to 
prevent  traffic  accidents  in 
St.  Louis,  inaugurated  by 
Mayor  Bernard  F.  Dickman, 
all  radio  stations  of  the  city 
observed  a  one-minute  silence 
on  Thanksgiving  Day  at  2:35 
p.m.  as  a  memorial  to  traffic 
victims  in  the  city  during  the 
last  year.  During  the  emer- 
gency campaign,  which  runs 
until  Jan.  1,  1940,  the  seven 
St.  Louis  stations  also  are 
using  special  spots  warning 
drivers  and  pedestrians,  talks 
by  traffic  authorities  and 
dramatizations  of  special 
traffic  cases. 


LOCAL  No.  75,  American  Federation 
of  Musicians,  treated  WHO  employes 
to  a  five-pound  box  of  candy  as  a 
Thanksgiving  expression  of  coopera- 
tion shown  the  union  by  Central 
Broadcasting  Co.  WHO  has  a  con- 
tract with  the  local  to  use  only  union 
musicians. 


Hooper  Reports  Extended 

EXTENSION  of  the  Hooper  Radio 
Reports  to  include  a  Pacific  Coast  edi- 
tion becomes  effective  in  December 
following  choice  of  Hooper's  proposal 
to  the  October  meeting  of  the  Pacific 
Coast  branch  of  the  AAAA.  Coinci- 
dental technique  will  be  used,  cover- 
ing 8  a.  m.-lO  p.  m.  in  Los  Angeles, 
San  Frauciso.  Portland  and  Seattle. 


to  enforce  systems  of  graft  and 
extortion;  those  designed  to  enforce 
illegally  fixed  prices,  and  those  de- 
signed to  destroy  an  established 
and  legitimate  system  of  collective 
bargaining." 

Dorothy  Thompson,  syndicated 
newspaper  columnist,  analyzed  the 
Arnold  letter  in  the  light  of  the 
AFM  situation  as  it  affects  the 
theater,  calling  the  musicians' 
union  a  "notorious  case  in  point." 
Producers  of  plays,  she  said,  are 
constantly  being  "held  up"  by  the 
union,  required  to  have  quotas  of 
musicians  whether  they  perform  or 
not.  She  recited  an  instance  in 
which  the  performance  of  the  mu- 
sicians consisted  of  "reporting  at 
the  correct  hour  and  playing  cards 
back  stage". 


GETTING  PRESS  COOPERATION 

WPTF  Conducts  Mail  Survey  Among  Papers  and 
 Obtains  Many  Favorable  Replies  


TO  CLOSE  the  gap  between  radio 
and  newspapers  in  its  listening 
area,  WPTF,  Raleigh,  N.  C,  re- 
cently conducted  a  mail  promotion 
which  increased  its  potential  news- 
paper cooperation  by  350%.  In  a 
pair  of  letters  mailed  to  90  news- 
papers, both  dailies  and  weeklies, 
B.  Walter  Huffington,  WPTF  pub- 
licity director,  called  attention  to 
the  findings  of  the  recent  Fortune 
magazine  survey  of  readership 
habits  regarding  radio  columns 
[Broadcasting,  April  1]  and  of- 
fered editors  their  choice  of  stories 
about  stars  and  programs,  weekly 
program  releases,  or  mats. 

The  letters,  designed  so  editors 
could  simply  check  off  their  choice 
of  copy  to  be  furnished  by  the  sta- 
tion,   were    accompanied    by  a 


stamped  self-addressed  envelope. 
Of  90  papers  contacted,  22  replied. 
Of  the  22  replies,  16  (739r)  were 
favorable  to  the  idea  of  helping  pro- 
mote WPTF  local  and  network  pro- 
grams in  their  columns,  and  only 
six  were  unfavorable. 

Of  the  16  papers  replying  favor- 
ably, four  said  they  wotild  use  pro- 
gram schedules;  two,  schedules  and 
mats;  two,  stories  and  mats;  four, 
mats  only;  three,  program  sched- 
ules onlv;  and  one,  program  sched- 
ules and  stories.  Including  the  two 
local  weeklies  already  cooperating 
and  two  other  daily  papers  included 
among  the  16  favorable  replies, 
WP'TF  reports  that  it  now  has  the 
definite  cooperation  of  18  papers 
in  its  listening  area — five  dailies 
and  13  weeklies  located  in  12  North 
Carolina  counties. 


Court  Rules  Gives 
CBS  Appeal  Right 

FCC  Is  Denied  Dismissal  of 

Appeals  in  KSFO  Case  • 

AFTER  a  year  of  consideration,} 
the  U.  S.  Court  of  Appeals  for  the 
District  of  Columbia  on  Nov.  29 
denied  motions  of  the  FCC  to  dis- 
miss the  appeals  of  KSFO,  San 
Francisco,  and  CBS,  from  the  FCC 
decision  refusing  assignment  of 
the  KSFO  license  to  the  network. 
The  case  now  will  be  tried  on  the 
merits. 

In  a  2  to  1  opinion,  with  Associ- 
ate Justice  Stephens  dissenting,' 
the  court  held  that  stations  can' 
appeal  from  FCC  decisions  on 
transfer  applications.  The  majority 
opinion,  written  by  Associate  Jus- 
tice Miller  and  concurred  in  by|' 
Chief  Justice  Groner,  had  the  effect 
of  overturning  a  prior  opinion  in 
the  so-called  Pote  (WMEX)  case  in 
Boston,  involving  a  transfer,  in 
which  the  court  had  held  that  an 
appeal  could  not  be  taken  under 
the  law  as  it  was  then  written  and 
prior  to  its  amendment  in  1930J 
Since  that  time,  however,  the  ma-' 
jority  pointed  out  the  law  had  been 
amended  and  that  to  the  extent  that 
the  decision  in  the  Pote  case  may 
be  in  conflict  with  the  new  con 
elusions,  "it  is  overruled". 

Basic  Issue  Untouched 

The  majority's  action  does  not 
dispose  of  the  basic  issue — whethei  l 
CBS  can  acquire  KSFO  under  a,- 
$25,000  per  year  lease  plus  one-  > 
seventh  of  the  station's  gross  an- 
nual income  above  $175,000.  The' 
Commission  on  Oct.  20,  1938  deniecit 
the  voluntary   assignment  whollj 
on  the  premise  that  the  lease  car-:, 
ried  a  provision  for  return  of  thv 
license  to  the  lessor  at  the  expira-, 
tion  of  the  lease  period.  k 

The  majority  said  that  if  CBSl 
had  filed  an  application  for  a  sta  )! 
tion  license   requesting  the  samc'i 
facilities  used  by  KSOF,  denial  o:[< 
the  application  would,  without  ques  , 
tion,  have  brought  the  applican- 
vdthin  the  range  of  the  law.  ThiJ 
practical   result   of  the    Commis  h 
sion's  contention,  then,  it  said,  ii,  ' 
that  by  arranging  for  an  assign'.i 
ment,   frankly   revealing  the  ar' 
rangement  to  the  Commission  an< , 
complying  in  every  possible  wa^ 
with   the    statutory  requirement:-' 
governing  assignments,  "Columbij,;. 
has  deprived  itself  of  a  right  o;'; 
judicial    review,   which    it   wouh  ! 
clearly  have  possessed  if  its  appli[( 
cation  had  been  an  outright  re 
quest  for  the  facilities  of  anothe  i 
station.  This  is  not  a  sensible  re  j 
suit  and  could  not  have  been  th  '! 
intention  of  the  statute." 

In   a   strong  dissent,  Associatvi 
Justice  Stephens  held  that  in  thji 
Communications  Act  Congress  subJ' 
stantially  reenacted  the  provisioi  ? 
for  appeal  contained  in  the  193  j 
statute,  except  that  it  added  lanil 
guage  permitting  an  appeal  fror  j 
the  refusal  of  an  application  for  !? 
construction  permit.  He  said  th 
law  is  well  settled  that  reenactmen!; 
of  a  statute  which  has  received  i, 
judicial  construction  will  be  pr€|; 
sumed  to  be  an  adoption  by  th" 
Legislature  of  such  constructior 
He  held  that  the  Pote  decision  wa 
a    conclusive   construction   of  th 
1930   Act,   particularly   since  th 
Supreme    Court   had   denied  cei 
tiorari  on  it.  He  said  he  disagree 
with  the  majority  that  the  chang 
in  the  statute  makes  the  Pote  cas 
no  longer  applicable. 
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WHEN  seven  of  the  Army  Air 
Corps'  flying  fortresses  departed 
from  Langley  Field,  Va.,  recently 
on  a  goodwill  flight  to  Rio  de  Ja- 
neiro, WRVA,  Richmond,  carried 
as  a  special  events  feature  an  ac- 
count of  the  takeoff  scene  direct 
from  the  field  and  conversations 
between  ground  officers  and  those 
in  the  planes  after  the  takeoff.  The 
program  was  recorded  and  later 
fed  to  MBS.  As  part  of  the  pro- 
gram Brig.  Gen.  Arnold  Krogstad 
(right),  commanding  general,  2d 
Wing,  GHQ  Air  Force,  was  inter- 
viewed by  Irvin  Abeloff,  program 
service  manager  of  WRVA. 


SAVED  BY  PLAMBECK 

WHO  Farm  News  Editor  Goes 
 To  Rescue  at  Fire  


HERB  PLAMBECK,  farm  news 
editor  of  WHO,  Des  Moines,  is  eli- 
gible for  at  least  an  honorary  com- 
mission in  the  Rural  Firefighters 
League,  if  there  be  such  an  organ- 
ization. 

Last  month  while  he  and  Mrs. 
Plambeck  were  cruising  along  Iowa 
country  roads,  Mrs.  Plambeck  no- 
ticed a  small  spot  of  fire  on  the 
roof  of  the  house  on  the  Fred 
Hummel  farm  in  Jasper  County. 
Rushing  up  the  drive,  the  Plam- 
becks  found  only  an  elderly  hired 
man  at  home. 

Snatching  a  flashlight  and  a 
bucket  of  water,  Plambeck  hurried 
to  the  attic  while  his  wife  filled  all 
containers  available  to  assist  in 
the  firefighting  and  called  the  Mon- 
roe fire  der)artment.  Combined  ef- 
forts of  WHO'S  farm  news  depart- 
ment and  the  professional  firefight- 
ers extinguished  the  blaze  with 
little  damage  done. 


Jett  Orders  F-M  Study 

FOLLOWING  a  conference  Nov. 
28  with  Maj.  E.  H.  Armstrong,  on 
his  system  of  frequency  modulation, 
FCC  Chief  Engineer  E.  K.  Jett  ord- 
ered an  engineering  study  which 
will  compare  F-M  potentialities 
with  amplitude  modulation.  Con- 
sideration will  be  given  to  alloca- 
tion aspect  and  band-width  require- 
ments, in  relation  to  improved  qual- 
ity, since  the  system  requires  a 
substantially  wider  channel.  The 
study  also  will  cover  prospective 
use  of  F-M  for  services  other  than 
broadcasting  to  which  high  fre- 
quencies already  have  been  allo- 
cated, such  as  police,  aviation  and 
marine. 


Duck  Season  Promotion 

TIMED  for  distribution  coincident 
with  the  opening  of  Tennessee's  duck 
hunting  season  Nov.  22,  WHBQ,  Mem- 
phis, wadded  a  promotional  slip  into 
pmpty  shotgun  shells  which  were  de- 
livered by  Western  Union  messengers 
directly  to  local  pi-ospects.  Ducks, 
shown  flying  with  $-marked  pocket- 
hooks  in  their  bills,  headed  the  slip, 
whose  text  pointed  out  that  it  was 
open  season  for  customers,  as  well  as 
•lucks,  and  that  WHBQ's  radio  mes- 
sages could  bag  these  customers. 


HERSCHEL  DEUTSCH,  formerly 
in  charge  of  radio  advertising  for  L.  C. 
Gumbinner  Adv.  Agency,  New  York, 
has  accepted  an  executive  position  witli 
the  Joseph  Katz  Co.,  New  York. 

J.  W.  PEPPER,  formerly  of  McCann- 
Erickson,  New  York,  has  established 
his  own  advertising  agency,  J.  W. 
Pepper  Inc.,  at  .500  Fifth  Avenue. 
New  York.  Telephone  number  is  Long- 
acre  5-1200.  No  other  details  as  to 
personnel  or  accounts  will  be  released 
until  the  first  of  the  year. 

WILLIAM  MEREDITH,  Chicago 
pi'oduction  man,  has  been  named  pro- 
ducer of  the  Ralston-Purina  transcrip- 
tion series  titled  Checkerioard  Time. 
The  discs  are  being  cut  by  World 
Broadcasting  System.  Mr.  Meredith 
succeeds  M.  P.  Wombold,  who  has 
joined  the  production  stafE  of  Trans- 
continental Broadcasting  System,  Ne-w 
York. 

LEONARD  KAPNER,  general  man- 
ager of  WCAE,  Pittsburgh,  is  the 
father  of  a  boy  born  in  November. 

BERNARD  L.  SCHUBERT,  sales 
representative  of  Phillips  H.  Lord  or- 
ganization, on  Dec.  2  will  marry  Doris 
F.  Schulman  at  her  home  at  270  Park 
Ave.,  New  York. 

CLAIR  HULL,  manager  of  WDZ. 
Tuscola,  111.,  expects  to  return  to  his 
office  in  early  December  following  an 
attack  of  measles. 

JACK  BURNETT,  of  the  sports  and 
continuity  departments  of  WGN,  Chi- 
cago, has  resigned  and  has  announced 
no  future  ijlans. 

TOM  JOHNSON,  commercial  man- 
ager of  KTOK,  Oklahoma  City,  re- 
cently was  appointed  captain  of  the 
120th  Quartermaster  Regiment  of  the 
Oklahoma  National  Guard,  and  also 
an  honorary  colonel  on  the  stafE  of 
the  Governor  of  Oklahoma. 

BEN  K.  PRATT  has  resigned  from 
NBC's  New  York  publicity  staff, 
where  he  has  been  in  charge  of  pub- 
licity for  the  Blue  Network,  effective 
Dec.  2,  to  become  director  of  publicity 
for  the  Thomas  E.  Dewey  Campaign 
for  President. 

ROSS  EVANS,  formerly  in  charge  of 
radio  publicity  for  the  United  Coun- 
cil during  its  Bowl  of  Rice  Party,  is 
now  with  the  radio  division  of  the 
Committee  for  the  Celebration  of  the 
President's  Birthday,  50  E.  42nd  St., 
New  York  City. 

RALPH  ROYAL  GIFFEN.  of  Sacra- 
mento, Cal.,  and  Albert  P.  Burke,  of 
Boston,  have  joined  the  staff  of  Kas- 
per-Gordon  Inc.,  Boston — the  former 
M'riting  Little  by  Little  House,  a  new 
syndicate  series  for  furniture  stores. 
■And  the  latter  writing  Mimit-Drama 
scripts. 

A.  J.  BALFOUR,  formerly  of  CKCK. 
Regina,  Sask..  has  been  appointed 
manager  of  CJAT.  Trail.  B.  C,  ac- 
cording to  an  announcement  by  B.  A. 
Stimmel.  president  of  CJAT. 

CHARLES  K.  FEINBERG,  former- 
ly of  WQXR,  New  York.  American 
Hebrew  Magazine  and  Art  Metal 
Works,  New  York,  has  been  appointed 
vice-president  of  A.  W.  Lewin  Co., 
Newark  advertising  agency. 

JOHN  KUCERA.  formerly  of  NBC, 
New  York,  has  joined  the  time-buying 
department  of  Young  &  Rubicam.  New 
York. 

CHARLES  STEVENS,  formerly  of 
the  Cleveland  office  of  Radio  Adver- 
tising Corp..  has  been  transferred  to 
the  firm's  New  York  ofiice.  His  suc- 
cessor in  Cleveland  has  not  been 
named. 

BARRY  T.  RUMPLE,  chief  statisti- 
cian of  the  NBC  research  department, 
has  been  appointed  administrative 
head  of  the  department. 


E.  A.  CHAPPELL  is  now  manager 
and  W.  E.  Dunkelbarger  commercial 
manager  of  WGNY,  Newburgh,  N.  Y., 
recently  sold  by  Peter  Goelet  to  the 
Speidel  Newspapers  Inc.,  publishers  of 
the  Poughkeepsie  Courier  and  other 
newspapers.  Janet  Lamb  is  program 
director  and  Patrick  Simpson  chief 
engineer.  StafE  includes  Richard 
Crans,  chief  announcer ;  Joseph  Rake 
and  William  Jenkins,  salesmen  ;  Wil- 
liam Snow,  Stanley  Carey  and  Gene 
Rubessa,  announcers ;  Alma  Forrest 
and  Mrs.  Lillian  Powers,  continuity 
writers ;  William  Bucher,  transmitter 
operator,  and  Tedd  Corney  and  Jack 
Stotesbury,  operators. 

READ  WIGHT,  Chicago  manager  of 
WBS,  is  father  of  a  bov  born  Nov.  19. 


Ohio  Valley  Santas 

A  MECHANICAL  Santa 
Claus  is  helping  WCKY,  Cin- 
cinnati, promote  the  Christ- 
mas spix'it.  Operated  by  re- 
mote control,  the  puppet  uti- 
lizes a  concealed  interoffice 
communicating  system,  the 
operator  hearing  questions 
and  answering  them  through 
lips  of  the  dummy.  The  min- 
iature Santa  is  three  feet 
high  and  appears  at  Cincin- 
nati gatherings.  Another  hol- 
iday stunt  is  the  tour  of 
towns  in  the  primary  area  of 
W  W  V  A,  Wheeling.  Every 
evening  a  town  is  visited, 
sponsored  by  Cooey  Bentz 
Co.,  the  State's  largest  fur- 
niture store. 


Recordings  of  Toscanini 
Are  Given  to  Library; 
NBC  Explains  Position 

A  SET  of  off-the-air  recordings 
of  the  complete  1937-38  series  of 
concerts  of  the  NBC  Symphony 
Orchestra  under  the  direction  of 
Toscanini  has  been  presented  to 
the  New  York  Public  Library.  Gift 
was  made  by  Electus  D.  Litchfield, 
Mrs.  Vincent  Astor,  Walter  M. 
Naumberg  and  Marshall  Field. 
They  obtained  the  records  from 
Irving  London  and  Gordon  Macy 
who,  with  eight  friends,  recorded 
the  programs  from  the  air  and 
made  12  pressings  of  each  master. 
Of  these  extra  sets,  one  was  pre- 
sented to  the  library. 

In  response  to  questioning,  NBC 
issued  the  follovdng  official  state- 
ment: "NBC  has  always  attempted 
to  protect  its  property  rights  in  its 
programs.  These  programs  are 
built  with  all  the  skill  and  experi- 
ence of  NBC  technicians  and  use 
the  expensive  equipment  developed 
by  NBC.  It  has  always  been  the 
policy  of  NBC,  and  we  reaffirm  it, 
that  we  will  take  whatever  steps, 
which  in  our  judgment  may  be 
necessary  to  protect  any  property 
rights  which  we  may  have  in  pro- 
grams that  are  recorded  and  of- 
fered for  sale." 

While  there  was  no  official  am- 
plification of  this  statement,  it 
was  learned  that  since  the  gift  had 
already  been  made  and  since  the 
I'ecording  had  been  given  and  not 
sold  to  the  library,  NBC  would  not 
institute  any  action  against  the  re- 
corders, who,  it  is  understood,  have 
agreed  not  to  make  any  further 
recordings  of  the  Toscanini  pro- 
grams in  the  future. 


WE  NY 

ELMIRA,  N.  y. 
IS  NOW  ON  THE  AIR 

Started  Operating  Sunday^  November  26 


•  Mutual  Network 

•  250  W— 1200  Kc— Full  Time 

•  425'  Blaw-Knox  Antenna 

•  150,000  Listeners 


Owned  and  operated  by 

Elmira  Star-Gazette,  Inc. 
Elmira,  N.  Y. 


ISational  Representatives 

J.  P.  McKinney  &  Son 
New  York — Chicago 
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ASSOCIATED  RECORDED 
PROGRAM  SERVICE 

Quality  Programs 
for 

Commercial  and 
Sustaining  Uses. 

25  West  45th  Street 
New  York  City 


Riggio  Tobacco  Series 

RIGGIO  TOBACCO  Corp.,  New 
York,  on  Nov.  15  started  four  spot 
announcements  weekly  for  the  new 
king-size  cigarettes,  Regents,  on 
WCAU,  Philadelphia,  WGY,  Sche- 
nectady, and  WTAM,  Cleveland. 
On  Nov.  24  the  company  started  a 
weekly  program  of  songs  by  Ted 
Steel  accompanying  himself  on  the 
Novachord  on  WOR,  Newark,  and 
is  also  sponsoring  six  United  Press 
news  periods  weekly  on  WHN, 
New  York.  M.  H.  Hackett,  New 
York,  is  the  agency. 


PROFESSIOIVAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated    to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  Bldg.       Nat.  4048 
Washington,  D.  C. 


Tiiere  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 


PAUL   R  GODLEY 

Consulting  Radio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


JOHN  BARRON 

Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg.  District  8456 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

Consulting   Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT, 
SAINT  PAUL,  MINNESOTA 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

2935  North  Henderson  Avenue 
Telephones  3-4039  and  5-2945 
DALLAS,  TEXAS 


HERBERT  LEE  BLYE 

RADIO  CONSTRUCTION 
ENGINEER 

THIRTEEN  TEARS  EXPERIENCE 
LIMA  OHIO 


"Tkeif  A/euet  Miii . .  . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  a  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 


'Your  Protege' 

EVERYONE  claiming  he 
knows  a  promising  "young 
hopeful"  who  ought  to  be  on 
the  radio  has  a  chance  to  ex- 
hibit his  protege  during  the 
new  series  of  weekly  pro- 
grams titled  Your  Protege  on 
WNEW,  New  York,  with 
Zac  Freedman  as  m.c.  Most 
popular  performer  on  each 
program  will  be  booked  for 
one  week  on  the  stage  of  the 
Adams  Theatre  in  Newark, 
where  the  broadcasts  origi- 
nate, and  the  season's  winner 
will  receive  a  screen  test. 


Military  Grid  Classic 

AUMY  and  Navy  men  at  Asiatic  sta- 
lidiis  are  going  to  hear  a  play-by-pla.v 
(le.scription  of  the  annual  Army-Navy 
football  game  for  the  first  time  this 
year.  By  special  request  of  the  au- 
thorities, the  entire  game  will  be  re- 
broadcast  to  Asia  the  morning  of  Dec. 
3  over  K6EI.  General  Electric's  in- 
ternational shortwave  station  on 
Treasure  Island  in  San  Francisco  Bay. 
The  game  will  be  played  in  Philadel- 
phia Saturday,  Dec.  2.  Because  Sat- 
urday afternoon  in  Philadelphia  is 
early  Sunday  morning  the  next  day 
in  the  Orient,  the  NBC  description  of 
the  game  will  be  recorded  and  rebroad- 
cast  early  Sunday  morning.  This  will 
bring  the  game  to  the  service  men  in 
the  Orient  Sunday  evening  for  their 
annual  celebrations. 


RECORDED 

fat, 

LOCAL  ^dve^U'Xe^'a- 

SCWPT  •  CAST 
SOUND  EFFECTS^ 


no  Bldg  •  Radio  City  •  New  Yorkjj 


SYSTEM  OF  wired  television,  known, 
as  "Tele-Sales",  and  tested  for  the 
past  year  at  Bloomingdale's  Depart- 
ment Store,  New  York,  is  under  con- 
sideration by  several  other  department 
stores  for  installation  about  Feb.  15, 
1940,  according  to  American  Televi- 
sion Corp.,  distributor,  producer  and' 
manufacturer  of  the  system.  Negotia 
tions  are  now  under  way  with  the^ 
necessary  minimum  group  of  adver-i 
tisers  necessary  to  defray  costs  of  in-- 
stallation  by  the  following  stores : 
Goldblatt  Bros.,  Chicago ;  Thalheim- 
er  Bros.,  Richmond ;  Boston  Store,: 
Milwaukee ;  Filene's,  Boston,  and; 
Abraham  &  Straus,  Brooklyn. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  work.  All  othe;r  classifications, 
12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.  Forms  close  25th  and  10th  of  month  preceding  issues. 


Help  Wanted 


Situations  Wanted  (Cont'd) 


Employees — Let  us  help  you  get  a  position 
through  our  National  Radio  Employment 
Bureau.  Paramount  Distributors,  Box 
864,  Denver,  Colo. 

Expert  sports  announcer  who  is  capable  of 
handling  regular  studio  shift  for  pro- 
gressive Southern  station  with  network 
affiliation.  Give  full  particulars  in  reply. 
Box  A619,  Broadcasting. 

Salesman:  Experienced  radio  salesman  for 
splendid  opportunity  in  town  of  125.000 
located  in  the  east.  Write  full  particu- 
lars as  to  qualifications.  Box  A612, 
Broadcasting. 

Salesmen — Group  of  stations  operating  un- 
der same  management  has  two  positions 
available  for  experienced  time  salesmen. 
Good  opening  for  right  men  with  oppor- 
tunity for  advancement.  Write  in  full 
detail  Box  A620,  Broadcasting. 


Situations  Wanted 

Sports  Announcer — Radio  play-by-play  all 
sports ;  sports  commentary,  recordings. 
Box  A610,  Broadcasting. 

Announcer-Engineer,    Press    Operator,  11 

years  experience.  Best  references.  Box 
A615,  Broadcasting. 

Announcer  wants  position  with  station. 
Write  continuity,  news,  programming, 
references.  Box  A611,  Broadcasting. 

Capable  Announcer  desires  position  with 
small  station.  Develop  programs,  write 
continuity.   Box   A609.  Broadcasting. 

Commercial  Operator,  Radiophone  first, 
control  room  and  telegraph  experience. 
Good  references.  Box  A604,  Broadcast- 
ing. 

Chief  Engineer — 19  years  experience — ex- 
ceptional backgroimd — desire  opportunity 
to  present  my  qualifications.  Box  A607, 
Broadcasting. 

Broadcast  Engineer  with  5  and  50  kw. 
transmitter  and  studio  control  experience. 
Graduate  E.E.  Excellent  references.  Box 
A618.  Broadcasting. 

Production  Man,  ten  years'  experience,  pro- 
duction, programming,  promotion,  writ- 
ing. Employed,  but  wants  to  make  change. 
Married.  Will  accept  small  salary.  Box 
A614,  Broadcasting. 


Salesman — Young,  Single,  College  Gradu^ 
ate.  Experienced,  CAN  PRODUCE.  Em- 
ployed at  present  time  by  regional  net- 
work. References.  Go  Anywhere.  Box' 
A616.  Broadcasting. 


Radio    Engineer    seven    years    experience,  * 
control  room,  recording,  sound  and  trans-' 
mitter  now  employed  with  network  de-  j{ 
sires  opportunity  with  large  station.  Boxjj 
A605.  Broadcasting. 


a 

Four  years  experience  announcer  engineer 
Press  College  training.  Present  chief  en.( 
gineer.    Desire    change.    Nothing    undei'  ; 
$100  per  month  earning  more  at  present.^ 
Box  A606,  Broadcasting. 

Announcer — All  sports,  special  events,  news 
staff  announcing  and  singing.  Successful 
service  man  and  copy  writer.  Now  with, 
middle  western  regional,  desires  advance-' 
ment.  References  and  personal  interview, 
on  request.  Box  A608,  Broadcasting.  : 


Ik 


Wanted  to  Buy 


WANTED  5  KW  Transmitter  complete  ir  ^ 
good  condition  must  be  recent  model  no1 1  fit 
over  five  years  old.   Write  full  particu-ji  ji 
lars   and  best  cash   price  to   Box  A617 
Broadcasting  Magazine. 


For  Sale — Ikjuipment 

 -j 

Field  intensity  meter — RCA  75  B.  latesi 
model.  Excellent  condition,  sacrifice  foi 
cash.  Box  A621,  BROADCASTING.  , 

For  Sale  2  Western  Electric  heavy-dutj  1 
transcription  turntables.  $50.00  each 
WCSC,  Charleston,  S.  C. 


4  RCA  transcription  reproducers.  LIKt 
NEW.  (2  vertical,  2  lateral — 3  diamonc 
stylii,  1  steel  stylus)  complete  with  arms 
filters,  transformers,  switch-over.  tone, 
controls,  ball-bearing  brackets.  Cost  $500j 
Box  A613,  Broadcasting. 


to 


For  Rent — Equipment 


ofi. 


G.  R.  standard  signal  generator,  radid 
detector.  G.  R.  radio  frequency  bridge'  l 
for  making  antenna  impedance  measure, 
ments ;  oscillographs,  distortion  measur , 
ing  equipment,  RCA  75B  field  intensitj, 
meter  for  rent  at  reasonable  rates.  Al 
lied  Research  Laboratories,  260  E.  161s' 
St..  New  York  City. 


Ill 


Page  78  •  December  I,  1939 


BROADCASTING  •  Broadcast  Advertising  8 


FVRGASON,  WALKER 
MERGE  REP  FIRMS 

THE  TWO  station  representative 
organizations  of  Gene  Furgason 
Co,.  New  York,  and  Wythe  Walker 
&  Co.,  Chicago,  have  amalgamated 
their  interests,  forming  a  new  cor- 
poration to  be  known  as  Furgason 
&  Walker.'  Offices  will  be  at  551 
Fifth  Ave.,  New  York,  and  360  N. 
Michigan  Ave.,  Chicago,  with  ar- 
rangements for  branch  offices  in 
St.  Louis,  Detroit  and  the  West 
Coast  now  under  way. 

R.  L.  Furgason,  formerly  with 
the  Wythe  Walker  &  Co.  in  New 
York,  and  previously  sales  man- 
ager of  WLW,  Cincinnati,  has 
joined  the  new  company,  while 
Arch  Kerr  of  the  Chicago  office  of 
Gene  Furgason  Co.  will  be  asso- 
ciated with  the  firm  in  Chicago. 

Stations  to  be  exclusively  repre- 
sented by  Furgason  &  Walker  are: 
WHBF,  Rock  Isand,  111.;  KTFI, 
Twin  Falls,  Ida.;  KSEI,  Pocatello, 
Ida.;  WELI,  New  Haven;  WATR, 
Waterbury;  WABI,  Bangor,  Me.; 
KGIR,  Butte,  Mont.;  KPFA,  Hel- 
ena, Mont.;  KRBM,  Bozeman, 
Mont.;  WSAN,  Allentown;  WTAD, 
Quincy,  111.;  WLAW,  Lawrence, 
Mass.;  WSAR,  Fall  River,  Mass.; 
KOAM,  Pittsburg,  Kan.;  KUOA, 
Siloam  Springs,  Ark.;  WHB,  Kan- 
sas City;  KTRI,  Sioux  City,  la.; 
WCOS,  Columbia,  S.  C;  WBRK, 
Pittsfield,  Mass.;  WIND,  Gary, 
Ind.;  KMPC,  Beverly  Hills,  Cal. 
Non-exclusive  stations  include 
WJAS  and  KQV,  Pittsburgh; 
WHJB,  Greensburg,  Pa. 


Modernization  Campaign 
Is  Planned  for  KMPC 

WITH  THE  FCC  having  author- 
ized KMPC,  Beverly  Hills,  Cal.  to 
operate  fulltime  on  710  kc.  with 
regional  power,  G.  A.  (Dick)  Rich- 
ards, owner,  announced  that  ap- 
proximately $100,000  will  be  spent 
on  station  improvements.  They  will 
include  studio  and  technical  equip- 
ment, new  towers,  transmitter  and 
other  facilities. 

KMPC  has  acquired  the  360-foot 
RCA  transmitter  and  vertical  radi- 
ator formerly  used  by  KECA,  Los 
Angeles,  and  has  applied  to  the 
FCC  for  permission  to  use  that 
equipment  as  well  as  the  former 
tower  site  at  81st  and  Compton  Sts. 
Studios  and  executive  offices  of 
KMPC  will  continxie  at  Camden 
Drive  and  Wilshire  Blvd.  for  the 
time  being  and  the  present  staff 
will  be  augmented,  according  to 
Leo  B.  Tyson,  general  manager. 
With  completion  of  improvements 
KMPC  will  join  CBS  as  an  affili- 
ate becoming  the  second  outlet  for 
that  network  in  Los  Angeles 
,  county.  CBS  owns  and  operates 
KNX,  Hollywood.  Under  the  new 
authorization  KMPC  will  operate 
on  1,000  watts  night  and  5,000  day 
fulltime  [Broadcasting,  Nov.  15]. 

Lulu  Belle,  Scotty  in  Movies 

LULU  BELLE  and  Scotty,  singing 
hillbilly  stars  of  WLW,  Cincinnati,' 
are  to  be  starred  in  the  Republic  mov- 
ing picture,  "The  Village  Barn 
Dance",  on  which  production  starts 
in  Hollywood  early  in  December.  Fol- 
lowing their  successful  appearance  in 
the  movie,  "Shine  On  Harvest  Moon", 
•■arlier  this  year,  the  pair  have  been 
under  contract  since  August  with  Re- 
public pictures  for  two  productions. 
Portraying  their  regular  studio  roles 
in  the  new  picture,  they  are  to  be 
supported  by  NBC's  Kidoodlers ;  Don 
AVilson,  announcer  on  the  Jack  kenny 
program,  and  Vera  Vague,  radio  chat- 
Iterbox. 


LAST  word  in  modern  motifs  is  the  new  transmitter  house  for  the  50,000- 
watt  equipment  of  WJSV,  Washington.  The  architect's  drawing  presents  a 
cutaway  view  of  the  structure,  located  at  Suburban  Wheaton,  Md.  The 
new  transmitter  is  expected  to  go  on  the  air  about  Jan.  15. 

Peoria  Court  Upholds  Muiico 

{Continued  from  page  16) 

sell  or  produce  its  said  program  in 
other  areas  in  the  United  States." 

It  brought  out  also  that  the  serv- 
ice of  WMBD  was  unique  and  could 
not  be  obtained  elsewhere,  since 
it  is  the  only  station  in  Peoria  and 
since  great  numbers  of  people  be- 
came familiar  with  MU$ICO  in 
that  area.  It  asked  the  court  to  re- 
quire WMBD  to  specifically  per- 
form its  contract. 


received  regarding  legality  of  vari- 
ations of  the  program.  A  number 
of  the  plans,  it  was  indicated,  are 
border-line  and  it  is  not  unlikely 
that  a  slip  will  develop,  in  which 
an  element  of  "consideration" 
would  be  involved,  making  it  a 
lottery.  In  such  event,  the  authori- 
ties unquestionably  would  step  in. 
Among  the  new  ideas  are  those 
contemplating  use  of  city  director- 
ies, rather  than  telephone  books, 
for  selection  of  prize  winners, 
while  in  yet  another  case,  the  prop- 
osition is  to  make  everyone  within 
the  reach  of  the  United  States 
mails  eligible  for  prizes.  The  Pot 
Of  Gold  program  is  restricted  to 
telephone  subscribers  while  in  the 
case  of  the  MU$ICO  program,  the 
factor  involved  is  song  identifica- 
tion on  a  sort  of  "Bingo"  variation 
basis  [Broadcasting  Oct.  15]. 

Violation  Claimed 

Clef,  in  its  complaint,  brought 
out  that  WMBD  had  refused  to 
perform  its  13-week  contract  un- 
less compelled  by  order  of  the 
court,  on  the  ground  that  the  pro- 
gram violates  the  Federal  laws  re- 
lating to  lottery  broadcasts  and  the 
postal  regulations.  Clef  added  it 
had  made  preliminary  arrange- 
ments to  merchandise  the  MU$ICO 
program  in  other  areas  and  that 
if  it  is  not  permitted  to  fulfill  its 
undertaking  to  broadcast  the  ser- 
ies over  WMBD,  it  will  suffer  "ir- 
reparable injury  in  its  ability  to 


WMBD  countered  with  an  answer 
in  which  it  admitted  all  of  the 
allegations  in  the  complaint  and 
said  that  Clef  would  be  entitled  to 
specific  performance  of  its  contract 
if  the  program  did  not  violate  the 
Federal  statutes.  It  contended  that 
the  program  violated  both  the  Com- 
munications Act  and  the  postal 
regulations,  and  specifically  quoted 
the  lottery  provision  of  the  Com- 
munications Act  against  broadcast- 
ing of  any  advertisement  of  or  in- 
formation concerning  lotteries,  gift 
enterprises,  or  similar  schemes  of- 
fering prizes  dependent  in  whole 
or  in  part  upon  lot  or  chance.  It 
held  that  it  should  not  be  required 
to  perform  its  contract  in  violation 
of  the  Federal  statutes. 

Clef  then  filed  a  motion  to  strike 
the  answer,  on  grounds  of  legal 
insufficiency  which  the  court  fol- 
lowed. 

Order  of  Court 

The  text  of  the  court's  decree  is 
as  follows: 

This  matter  having  come  on  to  be 


heard  upon  the  complaint  of  Clef  Inc., 
a  corporation,  plaintiff,  and  the  an- 
swer of  Peoria  Broadcasting  Co.,  a 
corporation,  defendant,  and  the  mo- 
tion to  strike  said  answer  on  behalf 
of  the  plaintiff,  and  the  court  having 
heard  the  arguments  of  counsel  and 
being  fully  advised  in  the  premises, 
having  heretofore  stricken  the  answer 
of  said  defendant  for  legal  insuffici- 
ency, and  having  found  that  the  pro- 
gram specifically  described  in  the  com- 
plaint, known  as  the  MU$ICO  pro- 
gram, does  not  violate  any  Federal 
statutes  or  those  Federal  statutes 
specificallv  cited  as  47  U.  S.  Code 
316,  18  U.  S.  Code  336,  and  18  U.  S. 
Code  387,  and  the  defendant,  by  its 
counsel,  in  open  court  having  elected 
to  stand  by  its  answer,  and  having  ad- 
mitted and  confessed  in  such  answer 
that  all  of  the  allegations  of  the  com- 
plaint are  true  and  correct,  and  hav- 
ing again  admitted  in  open  court  that 
all  of  said  allegations  of  the  complaint 
are  true  and  correct,  the  court  upon 
consideration  thereof,  having  heard 
the  arguments  of  counsel  for  the  re- 
spective parties,  finds  that  it  has  jur- 
isdietion  of  the  subject  matter  and  of 
the  parties  hereto,  and  that  the  mat- 
ters and  things  set  forth  in  said  com- 
plaint are  true  and  correct.  The  court 
further  finds  that  the  MU$ICO  game 
and  the  radio  program  described  in  the 
complaint  do  not  violate  any  statutes 
or  laws  of  the  United  States  of  Ameri- 
ca, and  that  the  contract  relating 
thereto  between  plaintiff  and  defen- 
dant should  be  specifically  enforced. 

It  is,  therefore,  ordered,  ad.iudged 
and  decreed  by  the  court  that  the  de- 
fendant, Peoria  Broadcasting  Co.,  a 
corporation,  be  and  it  is  hereby  re- 
quired and  directed  to  specifically  per- 
form its  contract  with  plaintifE,  Clef 
Inc.,  a  corporation,  acting  through  its 
authorized  agent  or  agents,  arid  to 
furnish  radio  broadcasting  facilities  to 
said  iilaintiff,  acting  through  its  au- 
thorized agent  or  agents,_  for  the  30- 
minute  periods  commencing  at  8 :30 
p.m.  and  continuing  until  9  p.m.  on 
Friday,  Nov.  24,  1939.  on  Friday.  Dec. 
1.  1939,  on  Friday,  Dec.  8,  1939  and 
on  Fridav,  Dec.  15,  1939.  for  the  pre- 
sentation of  plaintiff's  MU.$ICO  pro- 
gram advertising  the  products  of 
Kroger  Grocery  &  Baking  Co..  a  cor- 
poration, in  the  manner  as  provided 
by  contract  between  said  parties,  and 
as  specifically  set  forth  in  the  com- 
plaint in  this  cause. 

On  Nov.  28,  Judge  Daily  added  to 
the  decree  the  following  paragraph,  on 
petition  of  the  plaintiff  : 

The  court  further  finds  that  no  consid- 
eration of  any  kind  is  required,  or  de- 
rived, directly  or  indirectly,  from  any  par- 
ticipant in  such  musical  game  and  the  ra- 
dio program  described  in  the  complaint, 
and  that  such  game,  as  described  in  said 
complaint,  constitutes  a  game  of  skill  and 
not  a  game  of  chance. 


Building  New  CBM  Transmitter 

GROUND  has  been  broken  at  Marie- 
ville,  Quebec,  about  25  miles  south- 
east of  Montreal,  for  a  new  trans- 
mitter building  for  CBM,  Montreal. 
A  525-foot  vertical  radiator  is  being 
erected  by  the  Canadian  Bridge  Co.. 
and  a  modern  building  is  being  erected 
for  a  new  5  kw.  RCA  transmitter  to 
operate  on  the  present  frequency  used 
by  CBM— 960  kc.  The  move  is  being 
niade  to  locate  nearer  the  center  of 
the  English-speaking  population_  ot 
Quebec  Province,  and  because  a  o2o- 
foot  vertical  radiator  cannot  be  erect- 
ed at  Laprairie,  present  site  of  CBM  s 
transmitter,  because  Laprairie  is  on  a 
main  aviation  route. 


COSMIC  rav  impulses  and  a  power- 
ful radio  signal  from  WOR.  Newark, 
were  combined  on  Nov.  28  to  light  the 
world's  largest  aircraft  beacon  at  La- 
Guardia  Field,  New  York's  municipal 
airport  at  North  Beach,  Queens,  the 
event  featured  on  a  special  broadcast 
on  WOR  from  5:45-6  p.m.  The  tone 
signal  produced  by  a  cosmic  ray  count- 
er clicking  on  an  oscOlator  was  re- 
layed from  the  Hayden  Planetarium, 
New  York,  to  WOR  so  that  the  radio 
audience  might  hear  the  sound  as  well 
as  the  accompanying  ceremonies. 
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FEDERAL  COMMUNICATION  COMMISSION 


NOVEMBER  15  TO  NOVEMBER  29,  INCLUSIVE 


D 


ecisioiis  .  .  . 


NOVEMBER  15 
MISCELLANEOUS  —  KHBC,  Hilo  ; 
KGMB,  Honolulu,  granted  mod.  licenses  to 
Hawaii  Bcstg.  System ;  WLNH,  Laconia, 
N.  H.,  granted  license  increase  to  250  w ; 
WCOS,  Columbia,  S.  C,  granted  license 
new  station  100-250  w  1370  kc  unl. ;  WISE, 
Asheville,  N.  C,  granted  license  new  sta- 
tion 1370  kc  100  w;  WJPR,  Greenville, 
Miss.,  granted  license  new  station  1310  kc 
100-250  w  unl.  ;  KSAN,  San  Francisco, 
granted  license  increase  to  250  w. 

NOVEMBER  16 

WMBR,  Jacksonville,  Fla. — ^Denied  CP 
change  to  1120  kc  500  w  1  kw  unl. 

NEW,  F.  W.  Meyer,  Denver — Granted  CP 
1310  kc  100-250  w  unl. 

NEW,  Seaboard  Bcstg.  Corp.,  Savannah 
— Dismissed  as  in  default  applic.  CP  1310 
kc  100-250  w  unl. 

NOVEMBER  17 

MISCELLANEOUS  —  WMAX,  Macon, 
Ga.,  denied  extension  temp,  auth.  unl. 
time ;  KGER,  Long  Beach,  Cal.,  dismissed 
without  prejudice  petition  intervene  Bcstg. 
Corp.  of  America  applic.  Riverside,  Cal.  ; 
KFRU,  Columbia,  Mo.,  granted  interven- 
tion Stephenson,  Edge  &  Korsmeyer  ap- 
plic, Jacksonville,  111.,  but  denied  enlarge- 
ment of  issues  ;  Metropolitan  Bcstg.  Corp., 
New  York,  granted  continuance  60  days 
from  11-27-39  hearing  on  applic.  assign 
WISN  license  from  Hearst  Radio  Inc. 

NOVEMBER  21 

NEW,  Vincennes  Newspapers  Inc.,  Vin- 
cennes,  Ind. — Granted  CP  1420  kc  100  w 
unl. 

WJMS,  Ashland,  Wis. — Granted  CP  1370 
kc  100  w  unl. 

NEW,  Yuba-Sutter  Bcstrs.,  Marysville, 
Cal. — Denied  reopening  of  proceedings  and 
adopted  proposed  findings  denying  applic. 
CP  1320  kc  250  w  unl. 

KQV,  Pittsburgh;  WNBC,  New  Britain, 
Conn. — Granted  KQV  auth.  1380  kc  1  kw 
unl.  directional,  and  granted  WNBC  1 
kw  unl.,  directional  N. 

NEW,  Kentucky  Bcstg.  Corp.,  Louisville 
— Ordered  to  show  cause  by  12-5-39  why 
CP  should  not  be  recalled  for  lack  of 
financial  qualifications  etc. 

KPDN,  Pampa,  Tex. — Granted  mod.  li- 
cense to  100  w  unl. 

KGFL,  Roswell,  N.  M. — Granted  mod. 
license  to  unl. 

WHMA,  Anniston,  Ala. — Granted  CP  in- 
crease to  250  w. 

WKZO,  Kalamazoo — Granted  mod.  CP 
change  antenna,  increase  N  to  1  kw. 

WOW,  Omaha — Granted  CP  move  trans., 
new  equip.,  increase  N  to  5  kw. 

WROL,  Knoxville — Granted  auth.  trans- 
fer control  to  S.  E.  Adcock. 

WBNS,  Columbus  —  Granted  CP  high- 
freq.  F-M. 

KFXD,  Nampa,  Id.— Granted  mod.  li- 
cense to  250  w. 

WGIL,  Galesburg,  111. — Granted  mod.  li- 
cense to  250  w  unl. 

WMEX,  Boston  ;  KTRI,  Sioux  City,  la.  ; 
KDRO,  Sedalia,  Mo.  ;  WCOS,  Columbia, 
S.  C. ;  KTSM,  El  Paso ;  WDAH,  same- 
Granted  mod.  licenses  N  to  250  w. 

MISCELLANEOUS  —  WHDH,  Boston, 
Commissioner  authorized  to  preside  at 
hearing  re  applic  increase  to  5  kw ;  KIEV, 
Glendale,  Cal.,  assigned  Walker  to  pre- 
side at  hearing  on  applic.  renewal,  in  Los 
Angeles ;  WSPA,  Spartanburg,  S.  C,  de- 
nied extension  effective  date  final  order 
Docket  No.  5451  ;  WBHP,  Huntsville.  Ala., 
renewal  applic.  set  for  hearing;  KRSC, 
Seattle,  amended  order  re  CP  applic 
change  equip.,  increase  power,  etc.,  re 
transmitter  site;  Gateway  Bcstg.  Co.,  Lou- 
isville, denied  hearing  on  rehearing  WGRC 
applic  increase  hours. 

TEMPORARY  RENEWALS  —  KCRJ, 
Jerone,  Ariz.;  KFXD,  Nampa,  Id.;  KWJB, 
Globe,  Ariz.  ;  KOME,  Tulsa  ;  WBRY.  Wat- 
erbury.  Conn.  ;  KGBU,  Ketchikan,  Alaska  ; 
KVOS,  Bellingham.  Wash.  ;  WBAX,  Wilkes- 
Barre,   Pa. ;  WJRD,  Tuscaloosa.  Ala. 

NOVEMBER  22 

WOLS,  Florence,  S.  C— Granted  license 
increase  to  250  w. 

KORE,  Eugene,  Ore. — Same. 

WARD,  Brooklyn — Granted  license  move 
trans.,  antenna,  etc. 

KMED,  Medford,  Ore. — Granted  license 
new  equip.,  increase  D  to  1  kw. 

KVAN,  Vancouver,  Wash.— Granted  li- 
cense 880  kc  250  w  D. 

KUMA,  Yuma,  Ariz. — Denied  indefinite 
postponement  hearing  re  revocation  KUMA 
license. 

NOVEMBER  24 
MISCELLANEOUS— NEW,    Richard  T. 
Sampson,    Riverside,    Cal.,    granted  leave 


withdraw  applic.  without  prejudice; 
WROL,  Knoxville,  granted  continuance 
hearing;  WSUN,  St.  Petersburg,  Fla., 
granted  intervention  WROL  case ;  Joseph 
W.  Engel,  Chattanooga,  granted  interven- 
tino  Lookout  Mountain  Co.  case ;  Dixie 
Bcstg.  Corp.,  Legrange,  Ga.,  granted  in- 
tervention Valley  Bcstg.  Co.  case ;  Helen 
L.  Walton,  Walter  Bellatti,  Jacksonville, 
111.,  granted  intervention  applic.  Stephen- 
son, Edge  &  Korsmeyer,  Jacksonville. 

NOVEMBER  27 
WMAL,  Washington — Granted  CP  move 
trans,  to  Bethesda,  Md.,  new  equip.,  direc- 
tional increase  250-500  w  to  5  kw  direc- 
tional. 

WTAQ.  Green  Bay,  Wis.  ;  KLZ,  Denver ; 
KSCJ,  Sioux  City,  la. ;  WDRC,  Hartford, 
Conn. ;  WSAI,  Cincinnati ;  WPRO,  Provi- 
dence— Granted  CPs  increase  N  to  5  kw 
directional. 

WSPD,  Toledo;  KGIR,  Butte,  Mont.; 
KFPY,  Spokane — Granted  CP  increase  N 
to  5  kw. 

KHSL,  Chico,  Cal. — Granted  CP  increase 
to  500  w  1  kw. 

KLCN,  Blytheville,  Ark. — Granted  vol- 
untary assignment  license  to  Fred  O. 
Grimwood. 

WIP,  Philadelphia — Granted  amended  CP 
move  trans.,  directional  antenna,  increase 
to  5  kw  directional. 

KGB,  San  Diego — Granted  amended  CP 
move  trans.,  new  antenna,  increase  to  5  kw. 

KVGB,  Great  Bend,  Kan.— Granted  CP 
increase  to  250  w  unl. 

WHUB,  Cookeville,  Tenn. — Granted  mod. 
CP  new  antenna,  increase  N  to  250  w. 

WHKY,  Hickory,  N.  C— Granted  mod. 
CP  move  trans.,  new  antenna,  increase  N 
to  250  w. 

WKRC,  Cincinnati — Granted  voluntary  as- 
signment license  from  CBS  to  Cincinnati 
Times-Star  Co. 

KFDM,  Beaumont,  Tex.  —  Granted  mod. 
license  N  to  1  kw. 

KRKD,  Los  Angeles— Same. 

WTAL,  Tallahassee — Renewal  applic.  set 
for  hearing  re  stock  ownership  and  owner- 
ship, granted  90-day  extension  pending 
hearing. 

NOVEMBER  28 

KEX,  Portland,  Ore. — Granted  mod.  li- 
cense to  1160  kc  unl. 

KOB,  Albuquerque — Granted  mod.  license 
to  unl. 

SET  FOR  HEARING — KXL,  Portland, 
Ore.,  CP  move  trans.,  studio,  new  equip., 
change  to  740  kc  10  kw  ltd.  directional; 
KTRB,  Modesto,  CP  move  trans.,  new 
radiator,  increase  to  1  kw  ltd. ;  WSAL, 
Salisbury,  Md.,  granted  60-day  extension 
license  subject  to  revocation  order  and 
Commission's  final  action. 

MISCELLANEOUS  —  NEW,  Sentinel 
Bcstg.  Corp..  Syracuse,  denied  rehearing 
applic.      Civic      Bcstg.      Corp..  Syracuse, 


granted  Oct.  5 ;  NEW,  Palm  Radio  Co., 
Fort  Meyers,  Fla.,  denied  reconsideration 
of  grant  10-3-39  without  hearing  of  Fort 
Meyers  Bcstg.  Co.  applic.  new  station ; 
KIEV,  Glendale,  Cal.,  denied  reconsidera- 
tion action  setting  renewal  applic.  for 
hearing;  WSOC,  Charlotte,  N.  C.  notified 
no  renewal  or  extension  applic.  has  been 
received  for  license  expiring  12-1-39 ; 
KERN,  Bakersfield,  Cal.,  and  KOH,  Reno, 
oral  argument  set  for  12-14-39  re  pro- 
posed findings  in  Nos.  5435,  5490. 

TEMPORARY  RENEWALS  —  KFQD, 
Anchorage,  Alaska ;  WMFR,  High  Point, 
N.  C.  ;  KFPW,  Fort  Smith,  Ark. ;  WHK, 
Cleveland;  KSUB,   Cedar  City,  Utah. 

NOVEMBER  29 

KNEL,  Brady,  Tex. — Granted  mod.  li- 
cense to  1500  kc  100-250  w  unl. 

NEW,  Gateway  Bcstg.  Co.,  Louisville — 
Denied  CP  880  kc  500  w  unl. 

MISCELLANEOUS  — W3XO,  Washing- 
ton, granted  F-M  license  conditionally ; 
WBTH,  Williamson,  W.  Va.,  granted  li- 
cense increase  to  250  w  unl.  ;  WMFR. 
High  Point.  N.  C,  granted  license  in- 
crease to  250  w ;  WNOE.  New  Orleans, 
granted  mod.  license  to  WNOE  Inc. 

Proposed  Decisions  .  .  . 

NOVEMBER  21 
WAPO,  Chattanooga;  WJBO,  New  Or- 
leans—WJBO  granted  CP  1  kw  unl.  1120 
kc :  WAPO  granted  auth.  change  to  1120 
kc  500  w  1  kw  unl.,  directional  N. 
NOVEMBER  29 
NEW,    M.    C.    Reece,    Phoenix,  Ariz.— 
Granted  CP  1200  kc  100-250  w  unl. 

Applications  .  .  . 

NOVEMBER  1^ 

WTIC,  Hartford — Mod.  exp.  auth.  Simul.- 
KRLD  unl.  on  1040  kc,  directional  N. 

KOVO,  Provo.  Utah — Mod.  license  to  250 
w  N  &  D 

WMCA,  New  York — CP  increase  to  5 
kw,  move  trans. 

KLUF,  Galveston — CP  change  1370  kc  to 
250  w  to  500  w  1  kw. 

WHKY,  Hickory,  N.  C— Mod.  CP  in- 
crease to  250  w,  change  trans. 

KGFI,  Brownsville,  Tex. — ^Mod.  license  to 
250  w  N  &  D. 

WSUN,  St.  Petersburg,  Fla. — Mod.  li- 
cense to  5  kw  N  &  D. 

KGA,  Spokane — CP  increase  to  10  kw, 
move  studio. 

NOVEMBER  17 

KGMB,  Honolulu — Mod.  CP  change  freq., 
etc,  to  5  kw  N  &  D,  change  name  to  Ha- 
waiian Bcstg.  System. 

WKAR,  East  Lansing,  Mich. — Mod.  CP 
as  mod.  increase  power  etc.,  for  new  trans. 


PADDLE  shapes  designed  to  give  greater  definition  to  television  pictures 
on  a  wide  broadcasting  band  are  an  unusual  feature  of  this  60-foot  verti- 
cally stacked  antenna  of  four  elements  built  in  Los  Angeles  by  Harry  R. 
Lubcke  (left),  television  director  of  Don  Lee  Broadcasting  System,  for 
Thomas  S.  Lee  (right),  president,  and  owner  of  the  West  Coast's  only 
television  transmitter,  W6XA0,  located  in  that  city.  The  unusual  device, 
which  differs  greatly  in  electrical  design  from  all  previous  antennas,  is 
made  of  duraluminum  and  will  be  set  upright  on  a  high  building  roof 
so  the  horizontal  paddles  will  spread  signals  over  a  wider  ground  area. 


WJBW,  New  Orleans — CP  increase  b 
250  w. 

KABC,  San  Antonio — CP  new  trans.,  an 
tenna,  change  to  710  kc  10  kw. 

NEW,  Dixie  Bcstg.  Corp.,  La  Grange 
Ga. — CP  1310  kc  250  w  unl. 

WKY,  Oklahoma  City — CP  increase  to 
kw  N  &  D,  directional  N. 

WJPR,  Greenville,  Miss. — Mod.  license  1 
to  250  w. 

WISN,  Milwaukee — CP  new  trans.,  di 
rectional,  increase  to  5  kw  N  &  D. 

KOIL,  Omaha — CP  directional  N.  ir 
crease  to  5  kw  N  &  D. 

NEW,  Midland  National  Life  Ins.  Co 
Watertown,  S.  D.— CP  1210  kc  250  w  unl 
asks  KWTN  facilities. 

WDWS,  Champaign,  111. — Mod.  license  1 
to  250  w. 

KGEZ,  Kalispell,  Mont. — CP  new  trans 
change  to  1380  kc  1  kw. 

KUJ,    Walla    Walla,    Wash. — CP  mov 
trans.,  new  antenna,  change  to  1390  kc 
kw,  contingent  KRLC  applic.  for  1370  k 
NOVEMBER  18 

NEW,  Henry  Joseph  Walczak,  Sprinf 
field,  Mass.- — CP  television  station  1550  i 
250  w. 

WSOO,  Sault  Ste.  Marie,  Mich.— Mod.  C 
new  station  re  antenna,  trans. 

NEW,  Kingsport  Bcstg.  Co.,  Kingspor 
Tenn.— CP  1370  kc  250  w  unl. 

WGCM,  Gulfport,  Miss. — CP  new  ante) 
na,  increase  to  250  w  N  &  D,  move  tran 

KVAK,  Atchison,  Kan. — Mod.  license  ' 
spec,  amended  to  100  w  unl. 

WGRC,  New  Albany,  Ind. — Mod.  licen; ' 
move  main  studio  to  Louisville. 

NEW,  Balaban  &  Katz  Corp.,  Chicago- 
CP  television  station  1  kw  unl.  ; 

KVCV,  Redding,  Cal.— CP  new  tram  i 
increase  N  to  250  w. 

NOVEMBER  21 

NEW,  North  Jersey  Bcstg.  Co.,  Pate  i 
son — CP  900  kc  1  kw  D. 

NEW,  Miami  Valley  Bcstg.  Corp.,  Da ! 
ton,  O.— CP  1  kw  high-freq.  , 

NEW,  Helen  L.  Walton,  Walter  Bellat  ( 
Jacksonville,  111. — CP  1370  kc  250  w  ui  )i 
NOVEMBER  22  ' 

NEW,  Henry  Joseph  Walczak,  Sprin 
field,  Mass. — CP  television  1550  kc  250 
unl.,  amended  to  1650  kc. 

WHIO,  Dayton,  O.— CP  change  antenn 
trans.,  increase  N  to  5  kw,  move  trar 

KXOX,  Sweetwater,  Tex. — License  n«  m 
station.  ij 

KFRO,  Longview,  Tex.— Mod.  CP  j| 
mod.  change  freq.,  increase  power,  chan  I 
hours,  further  requesting  new  trans.,  iJ| 
crease  to  5  kw.  n 

WHB,  Kansas  City — CP  new  trans.,  a|' 
tenna,  increase  1  to  50  kw.,  move  trai  i 
NOVEMBER  24 

WAZL,  Hazleton,  Pa. — Mod.  CP  incret 
power,  to  install  new  trans. 

WPAD,  Paducah,  Ky. — CP  new  trans. 

NEW,    Gainesville    Bcsters.,  Gainesvil 
Ga. — CP  1210  kc  250  w  unl. 

KEX,    Portland,    Ore. — Mod.  license 
1160  kc  unl. ;  CP  new  trans.,  directioi 
antenna,  change  to  1160  kc,  increase  to 
kw  unl.,  move  trans. 

KTRB,    Modesto,    Cal.— Mod.  license 
ltd.  to  WSB,  250  w  N  &  D. 

KOB,  Albuquerque — Mod.  license  to  ui 
contingent  KEX  applic 

KUTA,   Salt   Lake  City— Mod.   CP  n 
equip.,  to  increase  to  250  w. 
ad  decisions 

NOVEMBER  28 

NEW,    Howitt-Wood    Radio    Co.,  Bii 
hamton,  N.  Y.— CP  high-freq.,  1  kw.  |; 

KABR,  Aberdeen,  S.  D. — CP  new  trai 
change  antenna,  increase  to  5  kw  N  &  I 

KTAR,  Phoenix,  Ariz. — CP  directio  } 
antenna,  new  trans.,  increase  to  5  kw.  ' 

KFXM,  San  Bernardino,  Cal.— CP  n  ji 
trans.,  antenna,  increase  to  250  w. 

NEW,  S.  Jersey  Bcstg.  Corp.,  Vinela  'i 
N.  J. — CP  1500  kc  250  w  unl.  [ 

NEW,  Delmarva  Best.  Co.,  Salisbu  i 
Md.— CP  1500  kc  250  w  unl. 

WCNC,  Elizabeth  City,  N.  C— Vol. 
signment  license  to  Albermarle  Bcstg. 

WISE,  Asheville,  N.  C. — Mod.  license 
250  w. 

KFVS,  Cape  Girardeau,  Mo. — Mod.  - 
cense  to  1370  kc  unl. 

WEBQ,  Harrisburg,  111. — Mod.  license  ) 
unl.,  asking  KFVS  facilities  if  KFVS;  i 
granted  unl.  time  on  1370  kc.  | 
NOVEMBER  29 

WJEJ,  Hagerstown,  Md. — CP  incre  J 
to  250  w. 

WCBA,  Allentown;  WSAN,  Allento  l 
— CP  new  trans.,  directional,  increase  » 
5  kw. 

WOWO,  Fort  Wayne — CP  increase  I » 
50  kw  unl. 

KTUC,  Tucson,  Ariz. — Mod.  license  J 
250  w  N  &  D. 

KICA,  Clovis,  N.  M. — Mod.  license  ,  9 
unl.  *iu 
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New  Business 
BROWN  &  WILLIAMSON  TOBAC- 
CO Co..  Louisville,  (Sir  Walter  Ra- 
leigh pipe  tobacco),  on  Nov.  26  start- 
ed Home  Town,  Unincorporated  on  19 
split  NBC-Red  stations,  Sun.,  10:30- 
11  p.  m.  Agency :  Russel  M.  Seeds  Co., 
Chicago. 

CHAMBERLAIN  Laboratories,  Des 
Moines  (lotion),  on  Nov.  19  started 
untitled  program  on  15  CBS  stations 
in  the  Midwest,  Sun.,  2  :30-2  :55  p.  m. 
Agency :  L.  W.  Ramsey  Co.,  Daven- 
port. 

H.  FBNDRICH  Co..  EvansviUe,  Ind. 
(cigars),  on  Jan.  14  resumes  for  13 
weeks  Smoke  Dreams  on  14  NBC-Red 
stations.  Sun.,  2-2 :30  p.  m.  Agency : 
Ruthrauff  &  Ryan,  Chicago. 

ROBIN  HOOD  FLOUR  MILLS, 
Montreal,  on  Nov.  28  started  weekly 
band  concerts  by  His  Majesty's  Cana- 
dian Grenadier  Guards  from  Montreal 
on  34  Canadian  Broadcasting  Corp. 
stations.  Agency :  James  Fisher  Co., 
Montreal. 

NATIONAL  LEAD  Co.,  San  Fran- 
cisco (paints)  on  Feb.  10  starts  for 
39  weeks,  Answei-  Auction,  on  12  CBS 
West  Coast  stations.  Sat.,  8-8:30  p. 
m.  (PST).  Agency:  Erwin  Wasey  & 
Co.,  San  Francisco. 

CUMMER  PRODUCTS  Co.,  Bedford 
(Energine  cleaner),  on  Jan.  26  starts 
What  Would  You  Have  Done?  on  41 
NBC-Blue  stations,  Fri.,  9:30-10  p. 
m.  Agency:  Staek-Goble  Adv.  Agency, 
Chicago. 

E.  I.  duPONT  de  NEMOURS  &  Co., 
Wilmington,  Del.,  on  Jan.  2,  1940, 
will  resume  Cavalcade  of  America  on 
NBC-Blue,  Tues.,  9-9  :30  p.m.  Agency  : 
BBDO,  N.  Y.  »  ■ 

Renewal  Accounts 

ANDREW  JERGENS  Co..  Cincin- 
nati (Woodbury  toiletries),  on  Jan.  3. 
1940.  renews  Hollywood  Playhovse  on 
59  NBC-Red  stations,  Wed.,  8-8 :30 
p.  m.  (reb.  9:30  p.  m.).  Agency:  Len- 
nen  &  Mitchell,  N.  T. 

ANDREW  JERGENS  Co..  Cincin- 
nati (hand  lotion),  on  Dec.  31  renews 
Jergens  Journal  with  Walter  Winchell 
on  60  NBC-Blue  stations,  Sun.,  9-9:15 
p.  m.  (reb.  12  midnight).  Agency 
Lennen  &  Mitchell,  N.  Y. 

F.  W.  FITCH  Co.,  Davenport,  la. 
(shampoo),  on  Jan.  7,  1940,  renews 
The  Fitch  Bandwagon  for  52  weeks 
on  77  NBC  Red  stations.  Sun.,  7-30- 
8  p.  m.,  EST.  Agency  :  L.  W.  Ramsey 
Co.,  Davenport. 

F  W.  FITCH  Co..  Des  Moines 
(shampoo),  on  Jan.  7,  1940,  renews 
Fitch  Bandwagon  on  77  NBC-Red 
stations.  Sun.,  7:30-8  p.m.  Agency: 
i-  W.  Ramsey  Co..  Davenport,  la. 


•THE   CRYSTAL  SPECIALISTS  SINCE 

1925" 

NEW  LOWER  PRICES! 
LOW  TEMPERATURE 

CO-EFFICIENT  CRYSTALS 


Approved  by  FCC 


I  Each 


Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1550  Ke.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


IVICE 


124  JACKSON  AVENUE 
University  Park 
HYATTSVILLE,  MARYLAND 


Wrigley  on  Yankee 

WILLIAM  WRIGLEY  Co.,  Chi- 
cago (Double  Mint  gum) ,  soon  after 
Jan.  1  will  start  a  half-hour  Sun- 
day evening  show  titled  Spreading 
New  England' s  Fame  on  the 
Yankee  Network.  The  institutional 
program  will  feature  Billy  B.  Van, 
comedian,  as  ambassador  of  good- 
will. A  variety  program,  outstand- 
ing local  personalities  who  have 
contributed  to  New  England's  prog- 
ress will  participate.  Neisser-Mey- 
erhoff,  Chicago,  is  agency. 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem.  N.  C.  (Camel  ciga- 
rettes), on  .Jan.  1,  1940,  renews 
Blondie  on  42  CBS  stations,  Mon., 
7  :30-8  p.  m.  Agency  :  Wm.  Esty  &  Co., 
New  York. 

ANDREW  .JERGENS  Co.,  Cincin- 
nati (hand  lotion),  on  Dec.  31  renews 
The  Parke)-  Family  on  60  NBC-Blue 
stations.  Sun..  9:1.5-9:30  p.  m.  (reb. 
12:15  a.  m.  ).  Agencv  :  Lennen  &  Mit- 
chell. N.  Y. 

Network  Changes 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C.  (Camel  ciga- 
rettes), on  Jan.  6,  1940,  shifts  Boh 
Crosby's  Orchestra  from  92  CBS  sta- 
tions, Tues.,  9  :30-10  p.  m.  to  81  NBC- 
Red  stations,  Sat.,  10-10  :30  p.  m..  dis- 
continuing Benny  Goodman.  Agency  : 
Wm.  Esty  &  Co.,  New  York. 

MARS  Inc.,  Chicago  (Milky  Way 
candy  bars),  on  Nov.  27  shifted  Dr. 
I.  Q.  to  Denver  on  32  NBC-Red  sta- 
tions, Mon.,  9-9 :30  p.  m.  Agency : 
Grant  Adv.,  Chicago. 

JOHN  P.  MORRELL  &  Co.,  Ottum- 
wa,  la.  (Red  Heart  Dog  Food),  on 
Nov.  19  shifted  Bob  Becker's  Dog 
Chats  on  30  NBC-Red  stations.  Sun., 
from  3  :45-4  p.  m.  to  5  :lo-5  :30  p.  m. 
Agency :  Henri,  Hurst  &  McDonald, 
Chicago. 

CHESEBROUGH  MFG.  Co.,  New 
York  (vaseline  products),  on  Dee.  6 
shifts  Dr.  Christian,  on  61  CBS  sta- 
tions. Wed.,  10-10:30  p.  m.  (EST), 
from  Hollywood  to  New  York  for  four 
weeks  or  mora. 


McClatchy  Affiliations 
Are  Realigned  by  NBC 

REALIGNMENT  of  the  affiliations 
of  the  McClatchy  stations  on  the 
Vv'^est  Coast  with  NBC  [Broadcast- 
ing, Nov.  15]  has  been  completely 
worked  out,  to  go  into  effect  Jan.  1, 
1940,  it  is  reliably  reported,  al- 
though the  official  announcement  is 
being  held  up  pending  actual  ex- 
change of  contracts,  expected  mo- 
mentarily. 

Under  the  new  arrangement 
KOH,  Reno,  now  affiliated  with 
CBS,  on  Jan.  1  will  join  NBC  as 
an  optional  station,  available  with 
either  Red  or  Blue  Network. 

The  California  Valley  Group — 
KFBK,  Sacramento;  KWG,  Stock- 
ton, and  KERN,  Bakersfield — now 
affiliated  with  NBC  but  available 
only  as  a  group  with  Pacific  Coast 
Red  or  Blue,  on  Jan.  1  will  be  added 
to  the  Coast  Basic  Blue  Network, 
and  the  special  discounts  allowed 
advertisers  using  Blue  supplemen- 
taries  will  apply  to  these  stations 
as  well.  They  will,  however,  con- 
tinue to  be  available  to  advertisers 
in  connection  with  the  Red  Net- 
work, subject  to  a  28-day  recovery 
clause  for  use  by  Blue  advertisers. 

KMJ,  Fresno,  which  was  added  to 
the  Pacific  Coast  Basic  Red  last 
spring,  continues  without  change. 


New  WHS  Subscribers 
WORLD  Broadcasting  System  lias  an- 
nounced the  following  18  new  stations 
which  have  contracted  recently  for  its 
recorded  library  service :  WGPC.  Al- 
bany, Ga.  ;  WATL.  Atlanta  ;  WSAI, 
Cincinnati ;  WGAR,  Cleveland; 
WBNS.  Columbus,  Ohio;  WCNC, 
Elizabeth  City,  N.  C. ;  KUIN,  Grants 
Pass,  Ore.;  WHOP.  Hopkinsville, 
Ky. ;  WKNY,'  Kingston,  N.  Y. ; 
WDMJ,  Marquette,  Mich.;  WMOB. 
Mobile,  Ala.;  KWOC.  Poplar  Bluff, 
Mo.;  KPAC,  Port  Arthur,  Tex.; 
KEUB.  Price.  Utah  ;  KWKH,  Shreve- 
port.  La.;  WTSP,  St.  Petersburg. 
Fla.;  CKCL.  Toronto. 


ONE  OVERWORKED  EXECUTIVE 

tr^j^^^  HAVING  THE  TIME  OF  HIS 
^  LIFE  AT  A  COLLIER  HOTEL 

■  V  YOU  HAVE  MORE  FUN.  Collier  knows 

more  about  Florida  than  almost  any- 
one. That's  why  you  find  Collier  Hotels 
at  the  smartest  resorts... with  magnif- 
^  i    icent  beaches,  wonderful  sporting  fa- 

cilities and  everything  you  want  for  a 
perfect  vacation. 
f         W ■'im  YOU  GET  MORE  FOR  YOUR  MONEY 

By  operating  TWELVE  hotels  under 
ONE  management  Collier  saves  money 
which  is  passed  on  to  you  in  the  form 
of  lower  rates. 

•  Send  today  for  your  copy  of  the  fascinating 
new  Collier. Florida  Folder,  with  all  rates.  It  will 
fielp  you  choose  the  resort  and  hotel  that  will  suit 
your  taste  and  pocket  best.  Write  Hotels  or  N.  Y. 
"  ^^I^K^mk     O^'ii^e  745  Fifth  Avenue.  Ask  your  Travel  Agent. 

1"^^^^«^^^^HP3      HOTEL  MANATEE  RIVER  Bradenton 

SJu.._-e«t..«,jsS.  ....aM™^.         HOTEL  CHARLOTTE  HARBOR  Ponta  Gorda 

HOTEL  SARASOTA  TERRACE  Sarasota 

HOTEL  TAMPA  TERRACE  Tamca 

HOTEL  FLORIDAN   Tampa 

USEPPA  INN  Useppa  Island 

GASPARILLA  INN   Boca  Grande 

EVERGLADES  INN  Everglades 

ROD  &  GUN  CLUB  Everglades 

HOTEL  ROYAL  WORTH  W.  Palm  Beach 

GEORGE  H.  .MASON  HOTEL  DIXIE  COURT  W.  Palm  Beach 

Pres.  &  Gen.  Mgr.  HOTEL  LAKELAND  TERRACE  Lakeland 

COLLIER  FLORIDA  COAST  HOTELS 

AND  ASSOCIATED  HOTELS  •  745  FIFTH  AVE.,  NEW  YORK 


J  EVCE  the  earliest 
days   of   radio  the 
skill  and  exactness 
of  our  processed  re- 
cordings have  told 
their  own  story  of  a 
job  well  done.  To- 
day practically  every 
well    known  tran- 
scription producer 
is  a  Clark  client.  If 
you   are  interested 
in  quality  transcrip- 
tion processing  we 
are  at  your  service. 


CLORK 

PHOnOGRRPH 
RECORD  CO- 

216  HIGH  ST- 
Humboldt  2-0880 
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"Behave  quietly,  children,  father  will  be  rehearsing  with  the  New  York 
Philharmonic  Orchestra  in  a  minute." 


Lawto  Prohibit 
Race  Resultson 
Radio  Is  Studied 

Wires  Also  Would  be  Affected ; 
Nationwide  News  Dissolved 
By  LEWIE  V.  GILPIN 

LEGISLATION  to  outlaw  minute- 
to-minute  horse  racing  results  from 
all  communications  media,  includ- 
ing radio,  may  be  considered,  At- 
torney-General Murphy  indicated 
Nov.  17  when  he  announced  that 
the  Justice  Department  is  studying 
the  entire  communications  field 
with  an  eye  on  the  use  made  of 
wires  and  radio  by  bookmakers  in* 
obtaining  horse  racing  news.  Mr. 
Murphy  indicated  the  Department 
will  act  swiftly  and  with  full  pen- 
alties against  any  communications 
agency  trying  to  furnish  such  in- 
formation to  gamblers. 

Although  the  FCC  has  announced 
no  action  on  its  own  right  in  the 
matter,  it  has  been  cooperating  with 
the  Justice  Department  in  gather- 
ing information  on  the  dispensation 
of  racing  news,  particularly  from 
the  telephone  angle. 

Trial  Scheduled 

The  announcement  by  Attorney- 
General  Murphy  followed  on  the 
heels  of  dissolution  in  mid-No- 
vember of  the  wire  systems  of  Na- 
tionwide News  Service,  track  tip 
service  controlled  by  M.  L.  Annen- 
berg,  publisher  of  the  Philadelphia 
Inquirer  and  of  Radio  Guide.  Mr. 
Annenberg  and  the  wire  service 
face  five  Federal  indictments  stem- 
ming from  operation  of  Nationwide 
News  Service.  Trial  is  expected 
early  in  December. 

Although  he  made  no  statement 
as  to  other  proceedings  against 
definite  individuals,  the  Attorney- 
General  declared  the  Justice  De- 
partment would  focus  particular 
attention  upon  racing  news  trans- 
mitted via  radio  stations  and  pub- 
lic voice  telephone  lines,  especially 
calls  made  from  race  tracks  to  cen- 
tral locations  in  various  cities  and 
relayed  through  the  local  exchange 
service  to  bookmakers.  While  he 
stated  that  the  use  of  radio  was 
being  studied  in  this  connection,  he 
denied  a  report  that  the  Depart- 
ment had  any  evidence  about  "cer- 
tain broadcasting  stations"  send- 
ing out  racing  I'eports  in  violation 
of  the  law. 

FCC  participation  thus  far  has 
been  confined  largely  to  an  ad- 
visory capacity.  Early  in  November 
Commissioner  Walker  conferred 
with  the  Attorney  General,  discuss- 
ing developments  in  the  light  of  the 
Annenberg  case  in  Pennsylvania, 
but  no  official  action  or  attitude  of 
the  FCC  has  been  brought  to  light. 
It  is  believed,  however,  that  sta- 
tions devoting  a  good  share  of 
their  broadcast  day  to  reports  of 
the  off  time,  odds  and  results  of 
horse  races  at  tracks  all  over  the 
country  may  be  hailed  before  the 
FCC. 

Despite  dissolution  of  Nationwide 
News  Service,  Mr.  Murphy's  state- 
ments indicate  a  belief  on  the  part 
of  the  Justice  Departrr3nt  that  this 
alone  does  not  solve  the  problem 
as  well  as  a  desire  to  move  in  and 
destroy  other  tipster  systems  which 


may  arise  before  they  can  get  a 
foothold.  Although  no  definite  leg- 
islation has  been  announced,  some 
statutory  solution  probably  will  be 
set  before  Congress  for  considera- 
tion during  the  next  year,  likely 
resting  on  a  provision  prohibiting 
the  dissemination  of  racing  news 
in  violation  of  State  laws.  However, 
since  such  a  Federal  statute  would 
become  ineffectual  if  gambling  in- 
terests succeeding  in  getting  State 
legislatures  to  repeal  State  laws 
prohibiting  distribution  of  racing- 
news,  some  proponents  of  Federal 
intervention  through  statute  fa- 
vor an  all-inclusive  Federal  law 
amounting  to  an  out-and-out  pro- 
hibition of  all  minute-to-minute 
racing  reports  on  all  communica- 
tions media,  including  radio. 

Lottery  Angle 

Another  possible  solution  to  the 
problem  appears  in  one  of  the  in- 
dictments facing  Mr.  Annenberg, 
according  to  the  Justice  Depart- 
ment. If  the  lottery  indictment 
against  the  wire  service  holds  up  in 
trial,  it  was  pointed  out,  distribu- 
tion of  all  such  race  news  could  be 
classed  as  a  violation  of  the  Fed- 
eral anti-lottery  laws  and  could  be 
prosecuted  with  no  need  for  further 
legislation. 

Several  plans  of  communication 
were  being  considered  by  bookmak- 
ers after  discontinuance  of  Na- 
tionwide Service,  it  was  reported. 
Radio  stations  which  have  been 
transmitting  racing  news  and  re- 
sults were  being  used  in  various 
sections  of  the  country,  but  authori- 
ties have  been  quick  to  recognize 
that  they  were  broadcasting  this 
news  merely  to  the  general  public 
and  not  to  any  gambling  establish- 
ments. In  Florida  it  is  reported 
bookmakers  received  returns  via 
shortwave  from  Cuba,  and  it  was 
rumored  several  Mexican  border 
stations  might  be  engaged  by  book- 
makers to  supply  racing  news  serv- 
ice for  the  West  and  Midwest.  It 
also  is  known  that  portable  short- 
wave transmitters  have  been  used 
at  some  tracks  to  send  results  to 
neighboring  cities. 


"Headlines  of  1939" 

TEN  outstanding  news  events  of  1939 
will  be  broadcast  again  this  year  by 
the  three  networks,  the  stories  selected 
by  local  newspaper  editors  from  cities 
ail  over  the  country.  NBC  will  broad- 
cast its  Headlines  of  1939  on  Dec.  31  : 
CBS  its  Ten  Best  Stories  of  1939 
the  evening  of  Dec.  30,  and  MBS  will 
present  1939  in  Review  on  New  Year's 
Day.  Winning  selections  will  be  an- 
nounced shortly. 


From  Etude 


Experts  at  Ease 

REAL  poultry,  dressed  for 
cooking,  appeared  before  the 
microphone  of  WNAX,  Yank- 
ton, S.  D.,  recently  during  the 
broadcast  of  the  first  of  a 
new  series  of  farm  broad- 
casts, Farvi  Hi-lites.  Charles 
Worcester,  WNAX  farm  serv- 
ice director,  used  the  birds 
not  as  a  stunt,  b'ut  to  make 
the  poultry  experts  appearing 
on  the  program  feel  more  at 
home  and  to  enable  them  to 
more  easily  describe  various 
grades  of  poultry  to  listeners. 


MILLER  SOLICITIISG 
FINANCES  FOR  BMI 

ARMED  WITH  formal  registra- 
tion of  the  $1,500,000  Broadcast 
Music  Inc.  project  with  the  Securi- 
ties &  Exchange  Commission,  under 
which  an  industry-owned  music 
supply  is  planned  to  counter 
ASCAP,  NAB  President  Neville 
Miller  has  begun  a  nationwide 
tour  to  solicit  the  funds.  With 
$400,000  of  the  $1,500,000  fund  due 
from  NBC  and  CBS,  his  effort  will 
be  to  seek  commitments  and 
pledges  from  individual  stations 
amounting  to  $1,100,000.  The  re- 
vised itinerary  of  district  meetings, 
still  not  complete,  was  announced 
Nov.  28  as  follows: 

District  1,  Boston,  Dec.  6;  Dis- 
trict 2,  New  York  City  (held  Nov. 
28);  District  3  (city  not  selected), 
first  week  in  January;  District  4, 
Richmond,  Dec.  16;  District  5,  Jack- 
sonville, January  date  not  set;  Dis- 
trict 6,  Nashville,  Jan.  2  or  3;  Dis- 
trict 7,  Dayton,  Dec.  5;  District 
8  and  9  combined.  South  Bend,  Dec. 
6;  District  10,  Omaha,  Dec.  8;  Dis- 
trict 11,  Minneapolis,  Dec.  13;  Dis- 
trict 12,  Tulsa,  Dec.  11;  District 
13,  Dallas,  Jan.  5;  District  14,  Den- 
ver, Dec.  9;  District  15,  San  Fran- 
cisco, Jan.  10;  District  16,  Los  An- 
geles, Jan.  9;  District  17,  Portland, 
Ore.,  Jan.  12. 


Stanco  Renews  on  52 

STANCO  Inc.,  New  York  (Mistol, 
Nujol)  has  renewed  its  five-weekly 
quarter-hour  transcribed  serial, 
Meet  Miss  Julia,  on  a  list  of  52 
stations.  Daggett  &  Ramsdell  (cos- 
metics) has  renewed  on  eight  sta- 
tions the  five-weekly  quarter-hour 
disc  Career  of  Alice  Blair.  McCann- 
Erickson,  New  York,  handles  the 
accounts. 


HoUister  Named 
As  Head  of  KFBI 

To  Supervise  Shift  to  Wichita; 

Remains  KANS  President 

HERB  HOLLISTER,  president  of 
KANS,  Wichita,  on  Jan.  1  also  as- 
sumes the  vice-presidency  and  gen- 
eral management  of  KFBI,  Abi- 
lene, Kan.,  which  has  an  FCC  au- 
thorization to  move  to  Wichita 
The  popular  young  broadcaster  wiVi 
serve  as  executive  head  of  both  sta- 
tions and  will  supervise  removal  oi 
KFBI,  a  5,000-watt  limited  timf 
station  on  1050  kc,  expected  to  b€ 
completed  by  mid-January. 

Appointment  was  made  by  th( 
board  of  the  Farmers  &  Bankers 
Broadcasting  Corp.,  licensee  oi 
KFBI  and  subsidiary  of  Farmersi 
&  Bankers  Life,  headed  by  Stat« 
Senator  H.  K.  Lindsley.  Senato] 
Lindsley  asserted  Mr.  Hollistei 
was  selected  because  of  his  stand 
ing  in  the  Wichita  community 
which  he  joined  three  years  ago  co 
incident  with  the  establishment  o: 
KANS,  in  which  he  is  part  owner 

K.  W.  Pyle,  manager  of  KFB: 
for  the  last  several  years,  will  con 
tinue  with  the  station  as  Mr.  Hoi 
lister's  chief  assistant.  Selection  o: 
the  active  manager  of  KANS  ha; 
not  yet  been  announced  by  Mr.  Hoi 
lister. 

One  of  the  best  known  figures  ii 
the  industry,  Mr.  HoUister  is  activ>, 
in  the  NAB,  and  is  the  present  di 
rector  from  District  12,  comprisins 
Kansas  and  Oklahoma.  He  is  th' 
former  owner  and  manager  o 
KCKN,  Kansas  City,  Kan.,  but  soL 
the  station  three  years  ago  to  th 
Capper  interests  coincident  witl 
establishment  of  KANS.  He  is  ai 
engineer  by  profession.  KANS  i 
owned  in  equal  shares  by  Mr.  Hoi 
lister,  Don  Searle,  general  manage 
of  Central  State  Broadcasting  Co 
and  Charles  K.  Theis,  Wichita  busi 
ness  man. 


Turner  Heads  Series 

CONTINENTAL  BAKING  Co 
New  York,  has  named  Col.  Rosco 
Turner,  noted  aviator  and  troph' 
winner,  as  m.c.  for  Sky  Blazert 
the  new  weekly  program  for  Wor 
der  Bread  dramatizing  the  exploit 
of  pioneer  aviators,  which  start 
Dec.  9  on  CBS,  Saturdays,  7:30- 
p.  m.  Benton  &  Bowles,  New  Yorl 
is  agency. 


Radio  Events  Signs  Dunsany 

RADIO  EVENTS,  New  York,  has  ai 
nouneed  that  it  will  be  exclusi^ 
American  representative  in  the  radi 
field  for  Lord  Dunsany,  noted  Britis 
playwright,  effective  immediately.  I 
announcing  the  appointment.  Joser 
M.  Koehler,  president  of  the  compan; 
stated  that  Lord  Dunsany  is  the  fir: 
of  a  number  of  internationally  know 
classicists  of  the  theatre  to  be  handk 
by  Radio  Events. 


New  UP  Subscribers 

UNITED  PRESS  has  announced  tl 
following  new  subscribers,  some  a 
ready  using  its  service  and  some 
start  in  December:  WMAN,  Man 
field,  Ohio;  WMC,  Memphis;  WSPl 
Sarasota,  Fla. ;  WFTL.  Fort  Laude 
dale.  Fla.;  WMGA,  Moultrie,  Ga 
WFMJ.  Youngstown;  KWBD,  Plai 
view,  Tex.,  and  KVFD.  Fort  Dodg 
Iowa. 


MBS  on  Nov.  27  started  a  new  week 
program  titled  Foreign  News,  wi 
Guy  Savage  of  the  Chicago  Trilu; 
hinging  listeners  cabled  reports  fil 
ijy  the  newspaper's  European  corrc 
pondents,  Tuesdays,  10  :15-10  :30  p.  i 
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IT  TAKES  LISTENERS 
TO  MAKECOVERAGE 

First,  coincidental  surveys  of 
listening  habits  were  conducted  by 


impartial,  accurate  research  au- 
thorities— Ross  Federal  Research 
Corporation  and  Alberta  Burke — 
in  thirteen  key  markets  in  WLW's 
primary  effective  sales  area — 
140,803  calls  in  all — showing  the 
impressive  scope  of  WLW's  listen- 
ing audience. 


Second,  seven  additional  import- 
ant marketing  centers  were  stud- 
ied— 18,496  more  calls — with  the 
same  clearly  shown  result — WLW 
dominance. 

NOW — just  completed — a  fur- 
ther coincidental  study  of  five 
more  cities — 12,092  more  calls — 


N0.R8-II  i 

  OCTOBER,  1939  ^ 

^  CERTIFIED:  £ 

ALL  FIGURES  g 

[TV]  REPORTED  AS  ^ 

^  FOUND  M 

ROSS  FEDERAL 


Fi  VE  more  reasons  why  more  advertisers  are  buying 
more  time  and  SPENDING  MORE  MONEY  currently 
on  WLW  than  at  any  other  time  in  our  history. 

WLW 

WEEKLY  AVERAGE  OF 
LISTENING  AUDIENCE 


TERM  HAUTE,  mo. 

Sla.        Sta.        Sta.        Sta.        Sta.        Sta.         All  Don't 
A  B  C  D  E  F        Others  Know 

21.3%     8.9%      7.4%      4.0%      2.8%      2.1%       7.6%  14.2% 


RICHMOND,  m. 


Sta.       Sta.       Sta.  Sta. 

A  B  C  D 

5.1%      2.2%      1.6%  .9% 


All  Don't 
Others  Know 
6.3%  10.5% 


MANSFMD,  OHIO 


Sta. 
A 


Sta. 
B 


Sta. 

C 


Sta.  Sta. 
D  E 


Sta.  All  Don't 
F        Others  Know 


16.5%    16.2%     3.0%      2.7%      2.1%      1.1%      3.6%  .4% 


LANCASTER,  ohio 


Sta.        Sta.        Sta.  Sta. 

A  B  C  D 

21.1%     5.4%      3.4%  3.1% 


All  Don't 
Others  Know 
7.5%  3.1% 


BLOOMJNCTON,  im. 


Sta.        Sta.        Sta.        Sta.        Sta.       Sta.         All  Don't 
A  B  C  D  E  F        Others  Know 

6.8%      4.9%      3.0%      3.0%      3.0%      2.7%       8.0%  17.4% 

All  figures  quoted  are  weekly  listening  audience  averages. 
These  five  studies  tvill  be  available  shortly  on  request. 


31.7% 
73.4% 
54.2% 
56.4% 
51.1% 


THE  NATION'S 

most  ^^Merchandise-Able^* 

STATION 


FUNCTIONAL  DESIGN  OF  RCA 
2-STUDIO  SPEECH  INPUT  ASSEMBLY. 


The  RCA  78-B-l  Rack  Assembly,  a 
sturdily  constructed  unit,  contains 
an  RCA  41-C  pre-amplifier,  a  40-D 
program  amplifier,  a  94-D  17-watt 
monitoring  and  audition  amplifier, 
and  two  33-A  double  jack  strips. 
Meter  indicates  plate  currents  of  all 
tubes  in  program  channel.  Trim  is 
satin  finished  chromium. 


This  fine  unit  also  provides  you  with  amazing 
flexibility  in  location  and  new  operating 
convenience  —  at  moderate  cost. 

RCA  Type  78-B-l  Speech  Input  equipment  is  excelleni 
for  use  in  the  usual  control  room  for  two  studios.  A 
factory  assembled  grouping  of  RCA  de  luxe  panels,  il 
consists  of  three  units  —  a  cabinet  rack  containing 
amplifiers  and  jacks  .  .  .  control  console  with  sloping 
front  containing  all  mixing  and  switching  controls . . 
and  a  small  relay  power  supply  for  wall  mounting 
With  this  equipment  you  not  only  get  the  finest  ir 
mechanical  construction  and  transmission  fidelity  — 
but  because  of  its  functional  design,  it  provides  unusual 
efiiciency  in  application,  flexibility  in  location  and 
convenience  in  operation.  Full  details  will  be  supplied 
on  request. 

Use  RCA  Radio  Tubes  in  your  station— for  finer  performance 


New  York:  1270  Sixth  Avenue 
Dallas:  Santa  Fe  Building 


Cliicago:  589  E.  Illinois  Street  • 
San  Francisco:  170  Ninth  Street 


Atlanta:  530  Citizens  &  Southern  Bank  Building 
•      Hollywood:  1016  N.  Sycamore  Avenue 


BROAI^^TING 

Iroadcast 

Advertising" 
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"Are  you  saving 

them  furrin  stampsr* 

In  this  strange  day  of  complex  living,  it  is  worthy 
of  note  that  many  people  are  interested  in  stamps, 
who  have  no  yen  whatsoever  for  philately.  At 
least  a  great  many  advertisers  on  WHO  seem  very 
proud  indeed  when  their  WHO  mail-pull  includes 
letters   (and  often  box-tops,  etc.)   from  strange 


lands  as  distant  as  New  Zealand,  Zanzibar,  and 
"los  Republicas  de  Sudamerica"  .  .  . 

Seriously,  this  mail-pull  feature  of  WHO  is  one  of 
the  really  remarkable  things  about  our  big,  clear- 
channel  station.  The  average  day  runs  from  1600 
to  4000  letters.  Ordinarily,  Iowa  will  furnish  about 
half.  The  other  half  will  include  sizeable  represen- 
tation from  states  as  far  away  as  New  York,  Penn- 
sylvania, Virginia,  Florida — from  California,  Wash- 
ington and  Oregon.  And  there'll  be  a  very  liberal 
sprinkling  from  outside  the  U.  S. 

If  you'd  like  to  see  the  proof  of  WHO's  unmatch- 
able  mail-pull,  we'll  gladly  send  you  typical  mail- 
analyses,  for  numerous  types  of  programs,  and  for 
various  times  of  day  and  night.  As  a  matter  of  fact, 
WHO  can  supply  you  with  an  amazing  amount  of 
factual  data,  on  almost  every  detail  of  our  audience 
and  its  habits,  preferences,  and  productiveness. 
.  .  .  Receiving  several  thousand  letters  every  day, 
we're  just  bound  to  know  our  people.  Would  you 
like  an  introduction? 

WHO. 

+  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 
J.  O.  MALAND,  MANAGER 
FREE  8C  PETERS,  INC.,  Representatives 


EARLY  MORNING 


KLZ's  Early  Risers'  Club,  conducted, 
by  Walter  L.  Hakatison,  physical  di- 
rector oi  Denver's  Y.  M.  C.  A.,  is 
a  popular  KLZ  early  morning  feature. 


THE  POWER  TO  DO  THINGS  FOR  ADVERTISERS 


•  KLZ  jumps  out  of  bed  at  six  in  the  morning,  eyes  wide  open  and  with 
a  vigor  that  shows  no  sign  of  sluggishness. 

Take  the  6  a.  m.  KLZ  show  that  pulled  more  than  1,600  pieces  of 
mail  in  two  days!  Take  the  three-month  KLZ  mail  count.  39%  of  the 
total  mail  response  came  from  programs  aired  before  8:45  a  m.!  It  is 
difficult  to  imagine  any  time  commanding  a  greater  listener  attention 
than  these  early  morning  hours  over  KLZ. 

Who  starts  spinning  dials  so  early?  A  goodly  part  of  the  629,000 
urbanites  in  KLZ's  regular  day-time  listening  area  begin  their  da'f'  with 
KLZ's  Early  Risers'  Club  exercises  and  KLZ's  breakfast  time  tunes. 
Then  there  are  829,000  rural  folk  in  this  section  who  get  up  with  the 
chickens.  KLZ  has  educated  these  folk  to  start  their  day  off  by  fol- 
lowing its  market  reports,  weather  forecasts  and  direct-from-the-stock- 
yards  broadcasts  .  .  .  and  to  breakfast  to  KLZ's  early  morning  melodies. 

By  specific  program  planning  for  its  rural  listeners,  KLZ  has  turned 
the  6:00-6:45  a.  m.  time  into  a  farm  block  to  sell  merchandise.  This 
three-quarter  hour  period  is  recommended — and  available — to  sponsors 
who  want  to  see  rural  sales  swell  in  the  Denver-Rocky  Mouutain  area. 


"  ^^^^ 


.  .  .  not  "Way  Down  Upon  the  Swanee 
River,"  but  in  populous,  prosperous  New 
England  .  .  .  where  7%  of  the  country's 
population  lives  .  .  .  where  savings  banks 
have  18%  of  the  U.  S.  deposits  .  .  .  where 
8%  of  all  U.  S.  retail  sales  are  made. 

The  "Sold  Folks  at  Home"  are  people 
in  the  Colonial  Network's  18'local'Station, 
home  influence  areas,  where  your  sales 
messages  register  and  get  response.  When 
it's  a  question  of  getting  the  MOST  for 


your  money  in  New  England  sales  promo- 
tion for  1940  .  .  .  The  Colonial  Network 
is  the  most  logical  answer. 


WAAB 
WEAN 

WI  c  c 

WLLH 

W  S  A  R 
WSPR 
WLBZ 
WFEA 
WNBH 


Boston 

Providence 
j  Bridgeport 
I  New  Haven 
j  Lowell 
I  Lawrence 

Fall  River 

Springfield 

Bangor 

Manchester 

New  Bedford 


WTHT 
WATR 
WBRK 
WNLC 
WLNH 
WRDO 
WHAI 

WCOU 

WS  YB 


Hartford 

Waterbury 

Pittsfield 

NewLondon 

Laconia 

Augusta 

Greenfield 

j^Lewiston 
( Auburn 

Rutland 


The  Colonial  Network 
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EDWARD  RETRY  &  CO.,   INC.,   National  Sales  Representative 
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You  bet  your  life  DON  LEE'S  time  is  worth  shouting  about.  In  the  first  place — ITS  GUARANTEED! 
When  you  place  your  advertising  message  on  Don  Lee's  31  stations,  your  good  time  is  protected — ^and 
when  I  say  GOOD  TIME  I  mean  just  that.  We  know  it's  good  because  Don  Lee  has  a  hat  full  of  surveys  to 
prove  it.  For  instance,  get  a  load  of  these  figures  ...  a  survey  taken  at  9:00  p.m.  showed  News  on  KHJ 
leading  with  37%  of  the  audience,  KNX  with  music  polled  20.9%,  and  KFI  with  Carefree  Carnival  showed 
23.62%.  Another  sur\'ey  taken  at  8:00  p.m.  showed  KHJ  with  35.4%  bucking  KNX  with  Amps  and  Andy 
at  36.6%,  and  KFI  with  Fred  Waring  at  16%.  Another  poll  at  9:30  p.m.  gave  KHJ  24.7%  witli  Fu  Manchu 
against  KNX  with  baseball  at  23.7%,  and  music  on  KFI  at  22.6%.  Admittedly  DON  LEE  dominates  the 
outlying  sections  of  the  Pacific  Coast,  but  these  figures  show  what  happens  in  the  nation's  third  largest 
city !  And  does  Don  Lee's  Guaranteed  Time  pav  dividends  ?  Just  ask  the  dealers ;  they  know  that  Don  Lee 


brings  action  at  the  cash  registers. 


MIJTIJAL 

>THE  NATION'S 


GREATEST 


1076  W.  7th  St.,  Los  Angeles,  Calif. 

Thomas  S.  Lee.  Pres. 
LEWIS  ALLEN  WEISS,  Vice -Pres.  and  Gen.  Mgr. 
Affiliated  with  Mutual . .  .  Represented  by  Blair 

BROADCASTING  S\  STEM 

REGIONAL  NETWORK 


aste-free  coverage  of  all  New  En^ 


COLUMBIA  NEW  ENGLAND  NETWORK 


J  division  of  the  Columbia  Broadcasting  System.  Sales  Offices:  182  Tremont  Street— Boston,  New 
York,  Chicago,  Philadelphia,  Detroit,  St.  Louis,  Charlotte,  N.  C,  Los  Angeles,  San  Francisco 


In  1940  the  NBC  Blue  Nei 
work  station  In  Los  Angeles 
will  clc'im  more  and  more  of 
the  audience. 


KECA  with  its  new  spot  on 
the  dial,  with  new  programs, 
both  local  and  national,  with 
an  ever  increasing  audience, 

With  the  present  low  rates 
still  in  effect, 

You'd  better  sign  today  with 
KECA. 


ith  50,000  watts  of  far 
reaching  power. 

With  NBC  Red  Network  pro- 
grams and  local  commercials 

^  .  .  .  the  greatest  line  up  in 

■  KFI's  history. 

With  the  southland's  leading 
station  topping  all  popularity 
surveys, 

KFI  is  DOMINANT  in  this 
"buy-minded  try-minded" 
third  major  market. 


YOUR  CHOICE  OF  TWO  LOS  ANGELES  NBC  STATIONS  TO  FIT  YOUR  BUDGET 


Owned  and  Operated  by 
LOS  AHGELES,  CALIFORNIA 


6W 

KFI 


NBC  RED  NETWORK 


50,000  watfs 
clear  channel 


FREE  &  PETERS.  Inc. 

KBCA  national  Sales  ReprescntotJve 


EDWARD  RETRY  &  CO. 

KFI  national  Sales  Representative 


t 


mm  has 


AND  MILLIONS  THANK  RADIO! 


"TpHE  MAGIC  SEASON  is  with  us  again.  The  jingle 
J  of  bells  and  the  bright  eyes  of  children . .  .the  gaily 
colored  lights  and  the  soft  scent  of  pine — Christmas 
is  coming!  The  same  old  wonderful  Christmas — yet 
one  so  different  from  a  few  years  ago,  so  gloriously 
different — thanks  to  the  miracle  of  radio! 

Through  NBC,  radio  today  joins  you  with  millions 
of  others  in  far-away  places  for  Christmas  celebra- 
tion. As  you  sit  by  the  warmth  of  your  fireside,  radio 
speeds  you  on  invisible  wings  to  the  President's  side 
as  he  lights  the  Great  Tree  of  the  nation ...  to  the 


beautiful  ceremonies  and  inspiring  music  in  famous 
churches. ..to  the  court  of  a  monarch  sending  Yule- 
tide  greetings  to  his  far-flung  empire.  ..to  still  another 
distant  land  where  you'll  hear  a  choir  from  Rome 
sing  beloved  Christmas  Carols  and  age-old  hymns. 

Yes,  radio  has  changed  Christmas.  It  has  lent  new 
meaning  to  the  joyous  Bells  of  Bethlehem... helping 
them  to  ring  in  more  hearts... banishing  loneliness, 
doubt  and  fear... enriching  more  lives  with  the  spirit 
expressed  by  Tiny  Tim, 

''God  bless  us,  every  one!  Merry  Christmas!'''' 


NATIONAL  BROADCASTING  COMPANY 

The  World's  Greatest  Broadcasting  System    •    A  Radio  Corporation  of  America  Service 


COVERS  m  CAHADA 


and  the 

CBC  NETWORK 

Dominates  This  IMarliel 


THE  FACILITIES  of  the  CBC  make  radio  in  Canada 
an  organized  medium  which  not  only  links  up  Canada  from 
sea  to  sea  but,  through  strategically  located  key  stations  and 
regional  networks,  provides  intensive  coverage  of  each  prov- 
ince in  the  Dominion. 

In  the  Maritimes,  for  instance,  over  a  million  Canadians 
contribute  to  Canada's  prosperity  by  producing  goods  worth 
^195,732,173  each  year,  and  by  spending  ^151,613,000  annu- 
ally with  retailers.  There  are  nearly  100,000  Radio  Homes  in 
this  wealthy  region.  CBC,  through  its  50,000 -Watt  Station 
CBA,  and  regional  network,  reaches  oyer  80%  of  these  homes. 

This  outstanding  percentage  is  typical  of  CBC  coverage 
from  coast  to  coast  and  is  increasingly  important  because  a 
consistent  record  of  the  finest  radio  entertainment  has  built 
up  a  CBC  audience  unequalled  anywhere  outside  Canada 
for  its  goodwill  and  loyalty. 


CANADIAN  BROADCASTING  CORPORATION 


1  Hayter  St.,  Toronto 


COMMERCIAL  DEPARTMENT      -      1231  St.  Catherine  St.  W.,  Montreal 


IGHTY 

oaks  from  WBT'«  acorns^  grow 


^^^^^^^ 


^^ou'd  have  thought  those  acorns  were  nuggets.  The  rush  came  not 
only  from  the  Carolinas,  but  from  as  far  away  as  Wisconsin  and  Iowa. 
The  Mayor  of  Darlington,  S.  C,  speaking  on  a  WBT  farm  broadcast, 
casually  mentioned  that  he  had  some  thousand  acorns  lying  in  his 
orchards  and  if  anybody  cared  to  nurse  a  live  Carolina  oak,  WBT 
would  be  glad  to  send  the  means  whereby.  Unaware  that  he  had 
started  an  avalanche,  he  went  on  to  the  main  subject  of  his  talk, 
the  delightful  town  of  Darlington,  in  the  state  of  South  Carolina, 

WBT's  live  oaks  grow  all  over  the  country  now.  In  Canada,  too. 
A  week  after  the  broadcast,  came  a  letter  postmarked  Saskatchewan 
(1,830  miles  from  WBT).  Its  writer  said  that  where  she  lived  there 
wasn't  an  oak  tree  for  miles  around.  She  owed  her  radio  much,  she 
wrote,  but  she  never  dreamed  it  would  be  the  means  of  bringing  real 
Carolina  live-oaks  to  her  door— for  nothing!  By  the  time  WBT  rushed 
off  her  trees-to-be,  the  Mayor's  acorns  were  completely  exhausted. 

In  such  broadcasts  WBT  serves  its  listeners.  It  serves  its  clients,  too, 
by  planting  the  seed  of  their  sales  messages  in  minds  made  willing  by 
just  such  brilliant  radio  as  WBT  creates  each  day.  Sales  grow,  on 
WBT.  Any  Radio  Sales  office  will  help  your  sales  too. 


CHARLOTTE,  N.  C.  •  50,000  WATTS 


Owned  and  operated  by  the  Columbia  Broadcasting  System. 
Represented  by  Radio  Sales:  New  York,  Chicago,  Detroit, 
St.  Louis,  Charlotte,  N.  C,  Los  Angeles.  San  Francisco 


POW€ft...  utA^  if  count  % 


i 


W  W  I  « 

AT  820  ON  THE  DIAL 


ATTS 


SELLING  A 


'2,214,269,000 
MARKET 

BASIC  CBS  OUTLET 
NATIONALLY  REPRESENTED  BY  EDWARD  PETRY  &  CO. 

OWmD  A^T)  0¥EKATEI>  B\ 

tSiK  Conrkr-Sonvnal  The  Louisville  Times 


DAYTIME  CPN 
COAST  COVEFA3E 


The  ^Coast^  is  America's  #1  per  capita  market. 
Sell  it  ALL  with  the  ^Coast's^  leading  network! 


THE  spectacular  long-range  coverage  of 
the  Columbia  Pacific  Network  richly 
matches  the  West's  vast  and  far-above- 
average  buying  power;  delivers  all  this 
wealthy  market  — at  the  lowest  cost  per 
thousand  families. 

PRIMARY  COVERAGE -BY  DAY: 

1007o  of  the  West's  seven  major  metropoli- 
tan markets  and  over  85%  of  the  profitable 
(but  hard-to-cover)  towns  and  rural  areas 
—where  2,637,207  families  annually  spend 
$3,495,000,000  at  retail  every  year. 


AND  BY  NIGHT:  1007^  of  the  West's  seven 
major  metropolitan  markets  plus  over 
97%  of  the  towns  and  rural  areas  where 
2,800,433  families,  who  spend$3,741,000,000 
at  retail  every  year,  regularly  listen  to  the 
Columbia  Pacific  Network. 

PRIME  RECEPTION-On  the  Columbia 
Pacific  Network  you  are  superlatively 
bracketed  between  the  top-notch  programs 
of  radio's  greatest  advertisers.  They  use  the 
Columbia  Pacific  Network  so  that  they, 
too,  can  sell  all  the  West  —  economically ! 


COLUMBIA 


A  DIVISION  OF  THE 


^  COLUMBIA  BROADCASTING  SYSTEM 


WORK 


Palace  Hotel,  San  Francisco  —  Columbia  Square,  Los  Angeles.  Represented  by  Radio 
Sales:  New  York   •   Chicago   •   Detroit  •  St.  Louis  •  Charlotte,  North  Carolina 


FREE  &  PETERS  is  proud  to  announce  that 
Lewis  H.  Avery,  one  of  the  most  outstanding  men 
in  the  radio  industry,  is  joining  our  organization. 

For  the  past  six  years  Lew  Avery  has  been  Di- 
reaor  of  Sales  for  WGR-WKBW,  Buffalo.  During 
1937  and  1938  he  was  Chairman  of  the  Sales  Mana- 
gers' Division  of  the  National  Association  of  Broad- 
casters. With  such  experience,  it  goes  without  saying 
that  Lew  Avery  will  be  a  tremendous  addition  to  the 
resources  of  all  our  agency  and  advertising  friends 
who  have  spot-broadcasting  problems  of  any  kind. 

He  will  be  available  in  our  Chicago  Office,  on 
and  after  January  2,  1940. 


EXCLUSIVE 
REPRESENTATIVES : 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

woe    DAVENPORT 

WHO  DES  MOINES 

WDAY   FARGO 

WOWO-WGL  FT.  WAYNE 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN     .     .    MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  SOUTHEAST  .   .  . 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 


KGKO 
KOMA 
KTUL 


SOUTHWEST  .  .  . 

.  .  FT.  WORTH-DALLAS 
.  .  .  OKLAHOMA  CITY 
  TULSA 


.  .   .  PACIFIC  COAST  .   .  . 

KECA  LOS  ANGELES 

KOIN-KALE  PORTLAND 

KSFO-KROW  .  .  SAN  FRANCISCO 
KVI  SEATTLE-TACOMA 


FREE  &  PETERS,  inc. 

(and  FREE,  JOHNS  &■  FIELD,  INC.) 


CHICAGO 
180  N.  Michigan  Ave. 
Franklin  6^j^ 


NEW  YORK 
247  Park  Ave. 
Plaza  5-4131 


DETROIT 
New  Center  Bldg. 
Trinity  2-8444 


SAN  FRANCISCO 
One  Eleven  Sutter 
Sutter  4353 


LOS  ANGELES 
650  S.  Grand  Ave. 
Vandike  05^9 


ATLANTA 
617  Walton  Bldg. 
Jackson  1678 
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Cox  Purchases  WSB,  Slated  For  CBS 


By    SOL  TAISHOFF 

Gets  40%  of  WAG  A;  FCC  Grants  Speedy  Approval  to 
Record  Transfer;  WAGA  May  Become  Red  Outlet 

IN  ONE  of  radio's  biggest  transactions,  former  Gov.  James 
M.  Cox  of  Ohio  on  Dec.  12  acquired  control  of  WSB,  Atlanta 
50,000-watter,  along  with  a  40%  interest  in  its  sister  NBC 
station,  WAGA,  Atlanta  regional,  with  the  FCC's  approval. 

Now  an  important  link  in  NBC's  Red  network,  WSB  is  ex- 
pected to  shift  to  CBS  as  soon  as  contract  adjustments  can  be 
made.  WAGA  will  not  be  purchased  outright  by  the  Cox  in- 
terests, and  may  eventually   


fall  in  the  lap  of  the  Atlanta 
Constitution,  competitor  of 
the  Atlanta  Journxil,  which 
Gov.  Cox  acquired  in  the 
transaction. 

The  former  Ohio  Governor 
and  1920  Democratic  nominee 
for  President,  whose  running 
mate  was  Franklin  D.  Roose- 
velt, bought  70%  of  the  common 
stock  of  the  Journal  Co.,  including 
WSB  and  its  minority  interest  in 
WAGA,  for  $1,826,125,  along  with 
all  of  the  preferred  stock  for  an- 
other $117,560  in  an  all-cash  deal. 

Speed  Records  Broken 

No  specific  price  was  placed  on 
the  station,  though  the  application 
approved  by  the  FCC  showed  an 
investment  in  WSB  of  $362,549.91, 
and  a  replacement  value  of  $286,- 
507.90.  It  is  presumed  one  of  these 
figTires  constituted  the  basis  of 
FCC  approval  of  the  transfer  of 
the  clear  channel  outlet.  The  price 
on  40%  of  WAGA  was  stipulated 
at  $40,000. 

So  far  as  known,  all  existing 
speed  records  were  broken  by  the 
FCC  in  approving  the  transaction. 
The  application  for  transfer  was 
filed  Dec.  8,  announced  Dec.  11  in 
the  routine  releases  and  approved 
Dec.  12.  The  contract  carried  a 
clause  under  which  the  all-cash 
sale  would  be  void  unless  acted  on 
by  Dec.  29,  which  is  said  to  ac- 
count for  the  celerity  in  FCC  ac- 
tion. 

While  the  FCC  was  not  apprised 
of  it  officially,  the  Cox  transaction 
is  reported  to  have  included  pur- 
chase also  of  the  Hearst-owned 
Atlanta  Georgian  for  $1,000,000. 
Should  Gov.  Cox  acquire  the  re- 
maining 30%  of  the  outstanding 
common  stock  of  the  Atlanta  Jour- 
nal Co.,  at  the  established  price  of 
$450  per  share,  it  is  estimated  he 
will  have  invested  upwards  of  $3,- 


500,000  in  entering  the  Atlanta 
newspaper-radio  field.  It  is  report- 
ed the  Georgian  will  be  discontin- 
ued and  that  Clark  Howell,  pub- 
lisher of  the  Constitution,  probably 
participated  in  this  transaction. 

Gov.  Cox  already  is  the  owner  of 
WIOD,  Miami  regional,  and  the 
Miami  Daily  News;  WHIG,  Day- 
ton, and  the  Dayton  Daily  News, 
and  the  two  Springfield,  0.,  dailies 
— the  News  and  Sun.  WIOD  is  an 
NBC  outlet,  but  WHIO,  originally 
on  NBC,  joined  CBS  two  years  ago. 

The  switch  of  WSB  to  CBS  is 
understood  to  be  under  active  ne- 
gotiation, though  some  question  has 
arisen  about  the  present  NBC  con- 
tract with  the  station.  The  dura- 
tion of  the  contract  with  NBC  was 
said  to  be  for  seven  years,  having 
been  extended  only  six  months  ago. 
Gov.  Cox,  however,  it  was  said, 
would  insist  upon  the  shift.  The 
present  CBS  outlet  is  WGST,  re- 
gional operated  under  lease  from 
Georgia  Institute  of  Technology  by 
a  group  headed  by  Sam  Pickard, 
CBS  vice-president  and  counsellor. 
WSB  is  the  only  clear  channel  sta- 
tion in  its  area.  Of  the  other  clear 
channel  stations  in  the  Old  South, 
WSM,  Nashville,  is  on  NBC;  WBT, 
Charlotte,  is  CBS-owned,  and 
WWL,  New  Orleans,  is  a  CBS 
affiliate. 

No  Personnel  Changes 

It  is  understood  Gov.  Cox  plans 
to  maintain  the  existing  personnel 
of  WSB,  for  the  time  being. 

WAGA,  on  NBC-Blue,  is  owned 
by  the  Liberty  Broadcasting  Corp., 
but  is  managed  by  the  Atlanta 
Journal.  Lambdin  Kay,  veteran 
broadcaster,  is  manager  of  both 
stations.  The  Journal  owns  40%  of 
the  common  stock  and  about  an 
equivalent  amount  of  the  preferred, 
with  Norman  K.  Winston,  New 
York  realtor  and  associate  of  Arde 
Bulova,  watch  manufacturer  and 


JAMES  M.  COX 

station  owner,  holding  approxi- 
mately 60%  of  the  common  stock, 
and  about  the  same  of  preferred. 
Harold  A.  Lafount,  former  Radio 
Commissioner  and  Bulova  radio  ex- 
ecutive, holds  a  qualifying  share. 
An  option,  however,  was  held  by 
the  Journal  Co.  for  acquisition  of 
additional  stock,  but  its  disposition 
is  still  under  negotiation. 

Gov.  Cox,  it  was  learned,  has  ad- 
vised the  FCC  it  is  not  his  inten- 
tion to  operate  two  stations  in  At- 
lanta. Thus,  it  appears  certain  that 
WAGA  will  be  disposed  of  to  other 
interests.  The  Constitution,  headed 
by  Mr.  Howell,  has  been  seeking  an 
Atlanta  station,  and  conceivably 
will  wind  up  with  WAGA's  owner- 
ship or  control,  or  perhaps  the  40% 
minority  now  held  by  Gov.  Cox. 
Based  upon  the  present  outlook, 
WAGA  is  certain  to  remain  an 
NBC  outlet,  and  if  the  WSB  af- 
filiation is  shifted  to  CBS  swiftly, 
it  is  likely  to  succeed  the  bigger 
station  as  the  Red  outlet. 

The  financial  statement  of  WSB 
filed  with  the  FCC  indicated  cur- 
rent earnings  of  somewhat  more 
than  $150,000.  On  that  basis,  it  is 
estimated  the  station  could  logical- 
ly be  expected  to  have  a  valuation 


of  $1,500,000,  if  separately  ac- 
quired, particularly  since  it  is  a 
clear  channel  outlet,  operating  on 
the  favorable  740  kc.  channel.  The 
fact  that  no  "going  concern"  or 
goodwill  value  was  placed  either 
on  the  station  or  on  the  newspaper 
accounts  for  the  figures  submitted 
to  the  FCC.  The  WBS  financial  re- 
port showed  that  for  the  year  from 
November  1938  to  November  1939, 
the  station  had  gross  receipts  of 
$397,389.70.  Gross  disbursements 
were  $245,071.18.  The  net,  there- 
fore, was  $152,318.52. 

One  of  the  Largest 

The  all-time  record  station  trans- 
fer transaction  was  CBS's  acquisi- 
tion in  1936  of  KNX,  Los  Angeles, 
for  approximately  $1,250,000.  One 
or  two  other  clear  channel  sales 
have  been  around  the  $1,000,000 
mark,  including  WMAQ,  Chicago, 
purchased  by  NBC,  and  NBC's 
purchase  of  WENR,  half-time  Chi- 
cago clear  channel  outlet,  for  some 
$600,000. 

The  entix'e  Atlanta  transaction 
was  consummated  for  the  Cox- 
Journal  interests  through  William 
Smith  Davis,  of  Davis  &  Thompson 
Inc.,  Cleveland  newspaper  brokers. 
It  is  reported  their  commission  on 
the  Journal  ti'ansaction,  including 
the  stations,  is  approximately  $75,- 
000.  The  transaction  has  been  un- 
der negotiation  for  some  two  years. 
Horace  L.  Lohnes,  Washington  at- 
torney for  the  Cox  interests,  and 
Ben  S.  Fisher,  WSB-WAGA  at- 
torney, represented  the  radio  as- 
pects of  the  Journal  Co.  affairs. 
John  A.  Brice,  vice-president  and 
general  manager  and  a  minority 
stockholder  in  the  Journal  Co.  and 
Gov.  Cox  himself  handled  the  ne- 
gotiations. Mervin  B.  France,  of 
Atlanta,  on  Dec.  6  received  in  es- 
crow the  cash  of  approximately  $1.- 
944,000  involved. 

Gov.  Cox  acquired,  in  the  Jour- 
nal Co.  sale,  4,058  of  5,750  shares 
of  the  common  stock  at  $450  per 
share,  or  an  aggregate  of  $1,826,- 
125,  representing  approximately 
70%  of  the  outstanding  common 
stock.  He  agreed  to  purchase  the 
balance  of  the  stock  at  the  same 
figure.  He  paid  $117,560  for  all  of 
the  preferred  stock.  The  voting 
common  stock  was  purched  from 
only  10  of  the  30  stockholders. 

The  purchase  was  primarily  fron\ 
the  Gray  family,  which  for  more 

(Continued  on  page  83) 
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Industry  Awaits  Next  Move  by  AFM 


IRNA  Revival  Urged; 
Convention  Call 
Is  Suggested 

FEELING  that  nothing  short  of 
Government  intervention  can  stave 
off  a  strike,  unless  union  musicians 
completely  reverse  their  stand,  the 
broadcasting  industry  is  awaiting 
the  next  move  of  the  American 
Federation  hi  Musicians  vt^hich  has 
already  served  notice  that  its  mem- 
bers will  be  called  out  of  all  net- 
works and  stations  Jan.  17  when 
current  contracts  expire. 

While  Independent  Radio  Net- 
work Affiliates,  which  carried  the 
initial  burden  of  attempting  to 
negotiate  a  settlement  with  AFM, 
is  practically  dormant,  a  move  to 
revive  it  has  been  launched  within 
the  industry  by  responsible  broad- 
casters. A  suggestion  by  Mark 
Ethridge,  vice-president  and  gen- 
eral manager  of  the  Louisville 
Courier- Journal  and  Times,  operat- 
ing WHAS,  that  a  business  conven- 
tion be  called  if  affiliates  are  ready 
to  act  one  way  or  the  other,  is  be- 
ing seriously  discussed  within  the 
industry. 

No  Federal  Action 

Though  the  plight  of  the  bi'oad- 
casting  industry  has  been  brought 
to  the  attention  of  the  Department 
of  Justice,  there  has  been  no  indi- 
cation as  yet  of  any  intervention 
by  it.  Samuel  R.  Rosenbaum,  chair- 
man of  IRNA,  informally  discussed 
the  situation  with  Government  at- 
torneys Nov.  29,  particularly  in  the 
light  of  the  recent  statement  by 
Assistant  Attorney  General  Thur- 
man  Arnold,  regarding  labor  prac- 
tices [Broadcasting,  Dec.  1].  Be- 
cause of  the  failure  of  network 
affiliated  stations  to  lend  support  to 
IRNA,  that  organization  has  since 
refrained  from  further  contacts 
either  with  the  Department  or  with 
AFM. 

Meanwhile,  Mr.  Rosenbaum  ad- 
vised affiliated  stations  Dec.  6  the 
only  development  since  the  collapse 
of  negotiations  with  AFM  last 
month  was  an  intimation  by  AFM 
officers  that  unless  they  get  a 
proposition  from  the  industry  in 
the  next  few  days,  AFM  will  notify 
networks  that  after  Jan.  17  every 
musician  who  plays  on  a  network 
must  be  paid  not  only  by  the  sta- 
tion at  which  he  performs  but  also 
by  every  other  station  which  broad- 
casts the  music.  This  was  vigor- 
ously denied,  however,  at  AFM 
headquarters. 

While  AFM  President  Joseph  N. 
Weber  was  ill  at  home  and  could 
not  be  reached  for  consment,  a 
spokesman  at  AFM  headquarters, 
in  denying  the  Rosenbaum  observa- 
tion, said  the  situation  has  not 
changed  and  AFM  is  awaiting 
"whatever  proposals  the  broad- 
casters care  to  make".  It  was  em- 
phasized the  union  itself  will  origi- 
nate "no  more  suggestions"  for  an 
agreement  with  radio  following 
withdrawal  of  its  previously  sub- 
mitted plan  coincident  with  the 
breaking  off  of  negoti  -.tions  with 
the  IRNA  Executive  Committee 
[Broadcasting,  Dec.  1].  AFM  had 
asked  an  additional  $1,500,000  per 


year,  amounting  roughly  to  a  50% 
increase  in  present  expenditures 
for  musicians  by  network  affiliates 
as  well  as  a  flat  $60,000  per  year 
increase  for  each  network  key. 

Asked  for  details  as  to  what  the 
union  expects  to  do  about  transcrip- 
tions and  phonograph  records,  to 
which  stations  might  turn  for 
music  if  no  satisfactory  solution  is 
reached  and  if  the  AFM  enforces 
its  threat  to  stop  its  members  from 
working  for  the  affiliate  stations 
locally  or  on  network  programs, 
the  AFM  spokesman  replied  the 
matter  had  not  yet  been  discussed 
by  its  International  Board  but 
would  be  handled  when  it  arose 
[see  story  on  page  81]. 

Ethridge's  Views 

Along  with  his  letter  to  affiliates 
Dec.  6,  Mr.  Rosenbaum  dispatched 
a  letter  written  by  Mr.  Ethridge 
dealing  with  the  musicians  situa- 
tion. Mr.  Ethridge  was  largely  re- 
sponsible for  the  formation  of 
IRNA  two  years  ago,  which 
handled  as  its  first  task  the  com- 
pletion of  existing  employment  con- 
tracts with  AFM.  The  letter  was 
written  by  Mr.  Ethridge  to  J. 
Harold  Ryan,  vice-president  of 
WSPD,  Toledo,  and  an  NAB  di- 
rector. Having  participated  in  the 
discussions  with  the  AFM  board 
as  a  member  of  the  IRNA  execu- 
tive committee,  Mr.  Ethridge  ob- 
served that  anyone  who  holds  out 
the  hope  that  the  industry's  differ- 
ences with  the  musicians  union  can 
be  settled  on  a  local  basis  "is  in- 
dulging in  an  unreality".  He  added 
it  could  not  be  accomplished  even  in 
case  of  a  strike,  in  his  opinion. 

Pointing  out  that  only  70  affili- 
ates had  actually  joined  the  reor- 
ganized IRNA,  Mr.  Ethridge  said 
replies  to  questionnaires  were 
unanimous  in  instructing  IRNA's 
executive  committee  to  negotiate  no 
arrangement  that  contemplated  the 
expenditure  of  more  money.  The 
situation  today,  he  said,  seems  to 
be  up  to  individual  affiliates  in  the 
sense  that  they  must  determine 
whether  they  want  a  strike  or 
want  a  deal. 

He  pointed  out  that  a  strike 


CONTEST  BY  GRUEN 

Watch  Firm  Offering  Prizes 
 For  Ad  Ideas  


ADVERTISING  student  sending 
in  the  best  suggestions  for  a  radio 
program,  a  magazine  advertise- 
ment or  a  poster  to  Gruen  Watch 
Co.,  Cincinnati,  will  win  a  $500 
scholarship  in  a  copy  contest  to 
run  through  Jan.  15,  1940.  Second 
prize  will  be  a  $250  scholarship 
and  ten  additional  prizes  of  Gruen 
"Very-Thin"  watches  will  be  given. 

The  jury  selecting  the  winner  in- 
cludes :  Clay  Morgan,  assistant  to 
the  president  of  NBC;  Myron  Ev- 
erts, president.  Retail  Jewelers' 
Assn.;  Don  Hobart,  director  of  re- 
search, Curtis  Publishing  Co.;  Roy 
Dickinson,  president.  Printers'  Ink; 
Howard  Scott,  poster  artist,  and 
Stanford  Briggs  and  John  J.  Mc- 
Carthy, vice-presidents  of  McCann- 
Erickson,  New  York,  Gruen  agency. 


would  mean  shutting  off  network 
service  and  possible  sympathy 
strikes  by  other  union  groups. 
Transcriptions  and  phonograph 
records  would  be  shut  off  by  AFM 
to  whatever  extent  it  is  able. 
House  bands  and  remotes  would  be 
cut  off.  Music  for  stations  probably 
would  come  from  records  and 
transcriptions  already  available 
and  from  whatever  non-union  or 
amateur  source  it  could  be  culled. 
Declaring  that  the  alternative  is  to 
make  a  deal  upon  some  terms,  Mr. 
Ethridge  said  it  may  be  that  this 
will  be  impossible  in  the  long  run 
because  the  union  "will  insist  upon 
an  unreasonable  attitude  such  as  it 
now  maintains". 

Three  Courses  of  Action 

IRNA  can  deal  for  affiliates  only 
if  the  stations  want  it,  Mr.  Eth- 
ridge said.  He  added  that  person- 
ally he  was  not  going  to  try  to  sell 
stations  something  they  don't  want. 
He  referred  to  the  hardships  of  two 
years  ago  when  the  musicians  first 
confronted  the  industry.  He  said 
he  did  not  propose  to  go  back  to 
the  unions  on  any  sort  of  negotia- 
tion until  the  executive  board  of 


IRNA  is  fully  clothed  with  power 
to  do  something  about  the  situation. 

As  to  suggestions,  Mr.  Ethridgej 
said  affiliates  first  should  ascertain 
for  themselves,  through  the  net- 
works preferably,  what  situation 
would  ensue  if  a  strike  occurred. 
Then  he  said  they  should  come  to 
some  "rational  rather  than  emo- 
tional conclusion  about  what  they 
want  to  do". 

"If  now  is  the  time  to  take  a 
strike",  he  added  "let's  take  it  on 
some  basis  of  determination  that 
we  have  the  means  and  the 
strength  and  the  unity  to  win  it. 
The  third  thing  is  for  the  affiliate 
to  determine  whether  he  wants  any 
further  effort  made  and,  if  he  does, 
he  should  determine  whom  he 
wants  to  represent  him". 

Mr.  Ethridge  observed  that  thei 
affiliate  can  deal  with  the  union 
through  his  network,  insist  that 
NAB  set  up  machinery  not  now  in 
existence,  or  deal  through  IRNA 
but  only  after  he  has  joined  IRNA 
and  after  he  has  expressly  com- 
manded the  board  to  act.  He  sug- 
gested that  if  the  demand  were 
strong  enough  a  convention  might 
be  called  to  "talk  things  over". 
Asserting  he  was  not  anxious  to 
see  any  convention  where  "we 
merely  pop  off",  he  said  he  might 
favor  one  "where  we  face  the  real- 
ities and  settle  what  we  want  tc 
do  on  some  basis  of  reason.  I  do 
not  know  whether  there  is  anything 
desirable  a  convention  could  do  oi 
not". 

Must  Have  Complaint 

While  no  formal  word  was  forth' 
coming  from  the  Department  ol 
Justice  following  Mr.  Rosenbaum's 
visit,  it  is  by  no  means  certain  the 
Department  will  not  act.  Custom' 
arily  the  Department  does  not  loot 
into  questions  of  this  character 
without  a  specific  complaint  and. 
so  far  as  known,  none  has  been 
filed.  Presumably  the  only  othei 
basis  on  which  the  Department 
might  intervene  would  be  on  s 
charge  of  conspiracy  to  compel 
employment  of  useless  labor.  It  was 
pointed  out  that  Assistant  At- 
torney General  Arnold,  in  connec- 
tion with  pending  litigation  against 
building  trades  unions,  observed 
that  unreasonable  restraints  "de- 
signed to  compel  the  hiring  of  use- 
less and  unnecessary  labor"  are 
contrary  to  law.  This  is  viewed  as 
on  all  four's  with  the  complaint  oi 
broadcasters  against  AFM. 

Attorney  General  Frank  Murphy 
has  supported  the  views  expressed 
by  Mr.  Arnold  that  labor  unions 
can  be  prosecuted  under  the  anti- 
trust laws  for  illegal  practices.  The 
American  Federation  of  Labor,  of 
which  AFM  is  an  affiliate,  has  pro- 
tested the  Department's  position 


Drawn  for  BROADCASTING  by  Sid  Kix 

■'And  'Now  We  Turn  Yon  Over  to  Merry  Old  Kris  Kringle  Himself,  Who  Knows 
Just  What  Little  Boys  and  Oirls  Need  !" 


George  Harm 

GEORGE  HARM,  55,  owner  oi 
KARM,  Fresno,  Cal.,  died  Dec.  11 
after  a  heart  attack  that  followec 
a  brief  illness.  Born  in  San  Fran- 
cisco Jan.  12,  1885,  he  lived  ir 
Fresno  for  the  last  30  years,  start- 
ing with  KARM  on  Jan.  15,  1938 
Because  of  his  wide  holdings  in  the 
community  and  his  civic  interests 
he  was  known  as  "the  first  citizei 
of  Fresno".  A  pioneer  in  the  truck 
ing  and  transportation  business,  h< 
is  survived  by  his  wife  and  10-year 
old  son. 
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Mexican  Stations  to  Squat  on  U.  S.  Clears 


Foresee  Serious 
Interference 
in  U.  S. 

REASSIGNMENT  of  several 
Mexican  border  stations  now 
operating  on  Canadian  chan- 
nels to  wavelengths  used  by- 
clear  channel  stations  in  the 
United  States,  has  been  or- 
dered by  the  Mexican  Govern- 
ment, threatening  serious  in- 
terference with  reception  in 
this  country. 

It  is  learned  by  Broadcast- 
ing on  unimpeachable  author- 
ity that  the  Mexican  Govern- 
ment has  decided  to  shift  the 
180,000-watt  XERA,  at  Villa 
Acuna,  operated  by  Dr.  John 
R.  Brinkley,  and  the  50,000- 
watt  XENT,  Neuvo  Laredo, 
operated  by  Norman  T.  Baker, 
to  clear  channels  now  used  in 
this  country.  Moreover,  it  has 
just  licensed  a  new  border  outlet, 
XERB,  at  Rosarito,  across  the 
border  from  San  Diego,  to  operate 
with  50,000  watts  on  1090  kc,  the 
clear  channel  assigned  to  KMOX, 
St.  Louis. 

Can  Boost  Power 

The  Brinkley  and  Baker  stations, 
which  in  past  years  have  wrought 
havoc  with  domestic  reception,  are 
authorized  for  even  greater  power 
than  now  assigned  to  them — XERA 
can  go  to  850,000  watts  and  XENT 
to  150,000,  according  to  the  latest 
Mexican  logs.  XERA,  located 
across  the  border  from  Del  Rio, 
Tex.,  now  is  operating  on  840  kc, 
a  Canadian  exclusive  channel  used 
by  the  Canadian  Broadcasting  Cor- 
poration's CBL,  Toronto.  XENT  is 
now  operating  on  910  kc,  used  by 
the  CBC's  CFB,  Montreal,  with 
50,000  watts,  and  by  CKY,  Winne- 
peg,  with  15,000  watts,  and  CJAT, 
Trail,  B.  C,  with  1,000  watts. 

The  advices  received  by  Broad- 
casting are  that  these  stations  will 
be  shifted  to  two  of  four  channels 
already  selected.  These  are  710  kc, 
on  which  WOR,  Newark,  is  the 
dominant  station;  720  kc,  the  clear 
channel  of  WGN,  Chicago;  750  kc, 
the  clear  channel  of  WJR,  Detroit, 
or  1170  kc,  used  by  WCAU,  Phila- 
delphia. Each  of  these  channels  is 
occupied  by  a  50,000-watter. 

The  informed  reports  stated  that 
the  Mexican  Radio  Department, 
headed  by  General  Ignacio  Galindb, 
is  studying  the  technical  aspects  of 
these  frequencies  to  decide  which 
two  of  the  four  it  will  assign,  based 
on  least  interference  factors  to 
other  Mexican  stations. 

Why  the  Mexican  Government 
suddenly  has  decided  to  desert  the 
Canadian  frequencies,  and  author- 
ize these  stations  to  "squat"  on 
U.  S.  channels,  was  not  explained. 
It  was  presumed,  however,  that  in- 
ternational relations  are  interwo- 
ven in  the  decision,  perhaps  relat- 


ing to  some  extent  to  the  oil  seizure 
controversy.  Moreover,  the  fact 
that  Mexico  has  not  yet  ratified 
the  North  American  Broadcasting 
Agreement  means  that  it  is  not 
bound  by  its  terms,  and  therefore 
may  consider  itself  a  free  agent  in 
the  use  of  broadcast  frequencies. 

Based  on  past  experiences  of 
U.  S.  stations,  interference  of  the 
type  which  would  be  created  by  the 
projected  operation  might  prove 
ruinous.  Several  of  the  stations  in- 
volved have  undergone  the  rigors 
of  border  station  operation  on  their 
channels  a  few  years  ago — when 
the  border  stations  operated  on 
mid-channels  and  before  the  shifts 
to  the  Canadian  frequencies.  At 
that  time,  the  border  stations  used 
less  power  than  their  present  out- 
puts. 

Retaliation  Possible 

It  is  not  improbable,  should  the 
transfers  be  ordered,  that  the  FCC 
may  authorize  counter  measures  to 
prevent  destruction  of  service  here. 
In  the  past,  thought  had  been  given 
to  setting  up  at  the  borders  of 
transmitters  which  would  blast  a 
high-power  carrier  on  the  same 


A  REALLOCATION  of  15  Cuban 
stations  has  been  effected  to  elimi- 
nate interference  in  the  United 
States.  The  principal  move,  author- 
ized by  President  Loredo  Bru  of 
Cuba  by  official  decree,  was  that  of 
CMQ,  Havana  25,000-watter,  shift- 
ed from  the  780  kc.  channel  to  690 
kc,  used  by  CFRB,  Toronto. 

The  immediate  result  of  the 
CMQ  shift  was  to  relieve  WMC, 
Memphis,  WTAR,  Norfolk  and 
WEAN,  Providence,  all  on  780  kc, 
from  interference  which  has 
troubled  them  for  approximately  a 
year.  The  decree  was  signed  by 
President  Bru  on  Nov.  24,  effective 
Dec.  1,  and  the  resultant  realloca- 
tion has  been  hailed  as  an  out- 
standing example  of  international 
unofficial  cooperation,  in  which 
both  the  U.  S.  and  Cuban  govern- 
ments participated. 

Under  the  decree,  CMQ  is  re- 
quired to  radiate  not  more  than 
5,000  watts  in  the  direction  of 
Toronto,  employing  the  directional 
antenna  installed  recently  under 
supervision  of  Clyde  E.  Baker, 
WMC  chief  engineer.  In  the  un- 
official parleys  in  Havana,  H.  W. 
Slavick,  general  manager  of  WMC 
represented  the  stations,  while 
Campbell  Arnoux,  WTAR  general 
manager,  was  liaison  in  the  Wash- 
ington conversations. 

Interference  difficulties  first  de- 
veloped in  December,  1938,  when 
the  CMQ  signals  suddenly  began 
to  boom  into  this  country.  Sub- 
sequently the  directional  antenna 
was  jointly  built  by  the  Cuban  and 
American  stations,  but  did  not 
function  satisfactorily.  Several 
weeks  ago  Mr.  Slavick  flew  to 
Havana  to  launch  new  negotiations 
with  Maj.  Juan  Govea,  new  radio 
administrator  and  Messrs.  Miguel 
Gabriel  and  Angel  Cambo,  co- 


channels  and  thereby  jam  trans- 
missions from  across  the  border. 

The  Mexican  border  stations, 
while  licensed  in  the  name  of  Mexi- 
can corporations,  nevertheless  for 
the  most  part  are  operated  by 
Americans  with  American  backing. 
Dr.  Brinkley,  noted  for  his  "goat- 
gland"  rejuvenations,  started  his 
border  station  operations  nearly  10 
years  ago,  after  the  old  Radio  Com- 
mission deleted  his  station  KFKB, 
in  Milford,  Kan.,  for  using  it  as 
his  private  mouthpiece  in  advertis- 
ing his  hospital  and  his  particular 
brand  of  surgery.  The  Baker  bor- 
der operations  began  shortly  after- 
ward after  the  Radio  Commission 
had  deleted  his  station,  KTNT,  at 
Muscatine,  la.,  because  of  alleged- 
ly questionable  cancer  cure  adver- 
tising. 

XERB,  which  has  started  opera- 
tions in  Lower  California  to  serve 
an  American  audience,  as  do  the 
other  border  stations,  is  said  to 
have  as  its  chief  owner  General 
Abelardo  Rodriguez,  president  of 
Mexico  from  1928  to  1934.  The 
president  and  general  manager  is 
Fred  Ferreira,  who  has  managed 
XEMO,  Tiajuana,  for  the  last  seven 


owners  of  CMQ.  A  series  of  confer- 
ences resulted  in  the  promulgation 
and  signing  of  the  decree  by  Presi- 
dent Bru,  assigning  the  5,000-watt 
CMBC  to  780  kc.  from  690,  using  a 
directional  which  will  radiate  not 
more  than  1,000  watts  toward 
Memphis  and  Norfolk. 

Upon  his  return  from  Cuba,  Mr. 
Slavick  stated  that  the  "earnest 
desire  and  determined  efforts  of 
Cuba's  new  radio  administrator, 
Maj.  Govea,  was  responsible  for 
clearing  up  this  complicated  prob- 
lem. His  thorough  understanding  of 
the  American  broadcaster's  inter- 
ference problem  was  his  incentive 
to  press  his  government  into  ac- 
tion and  the  final  issuance  of  the 
decree". 

Cooperation  Lauded 

Praising  also  the  cooperation  of 
the  owners  of  CMQ,  Mr.  Slavick 
pointed  out  that  moving  of  CMQ 
to  690  kc.  involved  a  complicated 
reallocation  of  15  other  stations 
in  Havana  and  other  provinces,  to 
prevent  adjacent  channel  interfer- 
ence to  nine  new  Cuban  network 
stations  recently  assigned  to  fre- 
quencies near  690  kc.  Moreover,  it 
was  necessary  to  find  two  new  as- 
signments for  CMQ  and  its  new 
network,  comprising  two  10,000- 
watt  stations  in  Santa  Clara  and 
Santiago. 

CMQ  operated  on  1010  kc.  until 
about  a  year  ago,  this  channel  hav- 
ing been  allocated  to  Cuba  for  high 
power  under  the  North  American 
broadcasting  agreement  (Havana 
treaty).  While  the  agreement  has 
been  ratified  by  Cuba,  Canada  and 
the  United  States,  Mexico  has  not 
given  it  the  necessary  sanction. 
During  CMQ's  operation  on  1010 
{Continued  on  page  75) 


years.  XEMO  continues  to  operate 
on  860  kc.  with  5,000  watts,  and 
both  stations  have  announced  ap- 
pointment of  Reynolds-Fitzgerald, 
national  representatives,  as  U.  S. 
sales  representatives. 

Lou  Sterling,  formerly  of  KNX, 
Los  Angeles,  has  been  named  sales 
and  program  consultant  of  the  two 
stations,  according  to  an  announce- 
ment. XERB  and  XEMO  general 
offices  are  maintained  in  San  Diego. 
The  claim  is  made  that  these  two 
stations  are  not  in  the  same  cate- 
gory as  the  other  border  stations, 
but  rather  propose  to  operate  ac- 
cording to  established  standards  in 
this  country. 

New  Rift  Foreseen 

Meanwhile,  no  further  word  has 
been  forthcoming  from  Mexico  re- 
garding ratification  of  the  Havana 
Treaty,  though  State  Department 
officials  and  the  FCC  have  not  yet 
despaired  of  all  hope.  The  reported 
new  turn  in  events,  however,  is 
viewed  as  decidedly  unfavorable, 
and  may  be  the  forerunner  of  a 
rift  in  radio  relations  between  this 
country  and  Mexico  reminiscent  of 
the  conflict  of  several  years  ago. 

The  crux  of  the  deliberations  be- 
tween Mexico  and  this  country  in 
connection  with  drafting  of  the 
North  American  broadcasting 
agreement  was  elimination  of  the 
border  stations  through  a  provision 
specifying  that  facilities  assigned 
to  the  individual  nations  shall  be 
designed  to  serve  nationals  of  the 
particular  countries.  Since  the 
American-controlled  border  sta- 
tions all  seek  to  serve  U.  S.  rather 
than  Mexican  audiences,  applica- 
tion of  this  provision  automatically 
would  spell  their  doom  unless  they 
used  local-station  power. 

The  border  stations,  it  was  re- 
ported, soon  effectively  spiked  Mex- 
ico's ratification,  and  about  a  year 
ago  an  alternative  suggestion  was 
proposed  for  retention  of  the  bor- 
der stations  as  a  condition  prece- 
dent to  approval  of  the  other  terms 
of  the  treaty,  either  by  Senate  rati- 
fication or  through  administrative 
agreement.  A  reallocation  of  facili- 
ties in  the  United  States,  under 
which  the  majority  of  stations 
would  be  shifted  from  10  to  30  kc, 
is  dependent  upon  Mexico's  ratifi- 
cation since  Cuba  and  Canada  al- 
ready have  given  their  formal  as- 
sent. 

Precisely  when  the  Mexican  Gov- 
ernment will  order  the  shifts  has 
not  been  stated,  though  they  re- 
portedly are  contemplated  momen- 
tarily. Whether  it  presages  similar 
shifts  to  U.  S.  clear  channels  of 
other  border  stations  was  not  indi- 
cated. Among  the  other  high  power 
border  stations,  and  their  present 
assignments,  based  on  the  latest 
official  Mexican  Communications 
Ministry's  log,  are  XEAW,  Rey- 
nosa,  100,000  watts  on  960  kc,  and 
XEPN,  Piedras  Negras,  author- 
ized to  use  100,000-watts  on  740  kc. 
The  latter,  however,  is  recorded  as 
under  "temporary  suspension",  and 
therefore  not  in  operation. 


15  Cuban  Stations  Given  Wave  Shifts 
To  Eliminate  Interference  on  780  kc. 
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Principals  in  CBS-Station  Shifts 


Mr.  Dellar  Mr.  Lasky  Mr.  Joscelyn  Mr.  Meighan 


Dellar  to  KSFO,  Joscelyn  to  WBT, 
Meighan  Promoted  in  CBS  Transfers 


Decline  Indicated 
In  Preponderance 
Of  Drama  Strips 

Growing  Interest  Is  Claimed 

In  Other  Daytime  Programs 

INDICATIONS  of  a  trend  away 
from  the  preponderance  of  net- 
work script  commercials  during 
daytime  hours  were  seen  in  re- 
ports emanating  from  key  cities 
that  accounts  are  evincing  an  in- 
terest in  other  types  of  programs. 
Several  national  accounts,  it  was 
stated,  are  auditioning  non-script 
programs,  following  the  lead  of 
Franco-American  Spaghetti  and 
Purity  Bakeries,  which  recently 
undertook  sponsorship  of  daytime 
musical  programs. 

Meanwhile,  the  plea  of  John  F. 
Patt,  vice-president  and  general 
manager  of  WGAR,  Cleveland,  for 
greater  diversification  of  daytime 
programs,  away  from  "washboard 
dramas",  continued  to  gather  mo- 
mentum. Managers  of  stations  on 
CBS,  including  network  managed 
and  operated  outlets,  contributed 
their  support,  almost  without  ex- 
ception. While  networks  themselves 
would  make  no  formal  announce- 
ment, they  were  represented  as  in 
favor  of  any  development  which 
would  tend  toward  better  program 
balance. 

Lohr's  Position 

Asked  to  comment  on  the  idea, 
Maj.  Lenox  Lohr,  NBC  president, 
asserted  that  while  Mr.  Patt  had 
raised  a  question  worthy  of  serious 
consideration,  the  point  is  only  a 
small  part  of  the  whole  problem 
of  good  programming  and  proper 
program  balance.  Pointing  out  that 
there  must  be  a  large  audience 
which  listens  regularly  and  with  en- 
joyment to  script  programs,  or 
leading  advertisers  would  not  use 
them  so  consistently,  he  said  he 
was  sure  these  advertisers  would  as 
willingly  sponsor  other  types  of 
daytime  programs  if  these  could  be 
shown  to  be  equally  potent  in  build- 
ing audiences  and  sales. 

"The  whole  problem  of  achiev- 
ing a  program  schedule  that  will 
please  most  of  the  listeners  most 
of  the  time  is  one  to  which  we  at 
NBC  have  given  a  great  deal  of 
thought  for  a  good  many  years," 
Maj.  Lohr  said.  "Since  only  30% 
of  network  progi'ams  are  spon- 
sored, it  should  be  possible  to  pro- 
duce a  balanced  program  schedule 
through  the  proper  selection  of  sus- 
taining programs  which  occupy  the 
remaining  70%  of  the  day's  broad- 
casting hours." 

General  Support 

The  practically  unanimous  sup- 
port for  the  Patt  suggestions  con- 
tinued without  interruption  during 
the  ensuing  two  weeks.  These  sup- 
plemented the  dozen  prompt  re- 
joinders received  by  the  Cleveland 
broadcaster  within  a  few  days  fol- 
lowing his  initial  request  for  reac- 
tion from  station  executives. 

Stephen  P.  Willis,  general  man- 
ager of  WPRO,  Providence,  em- 
ployed the  results  of  a  local  coinci- 
dental survey  to  buttress  his  view 
that  the  daytime  serials  are  "a 
hodgepodge  in  my  mind".  CAB,  he 
pointed  out,  gives  an  especially 
good  daytime  serial  a  national 
average  of  about  7%,  with  individ- 
ual programs,  rated  as  successes, 
having  3  and  4%.  If  it  is  assumed 


WITH  THE  resignation  of  Lincoln 
C.  Dellar  as  general  manager  of 
WBT,  Charlotte,  to  take  over  exec- 
utive direction  of  KSFO,  San  Fran- 
cisco, Austin  E.  Joscelyn,  Eastern 
sales  manager  of  the  Radio  Sales 
division  of  CBS,  on  Dec.  11  was  ap- 
pointed to  the  Charlotte  post. 
Simultaneously,  Howard  Meighan, 
of  the  New  York  Radio  Sales  staff, 
was  promoted  to  eastern  sales  man- 
ager, succeeding  Mr.  Joscelyn. 

Mr.  Dellar,  manager  of  WBT 
since  April,  1938,  wiW  succeed 
Philip  G.  Lasky,  as  general  man- 
ager of  KSFO,  CBS  outlet.  Mr. 
Lasky  is  expected  to  devote  his  pri- 
mary attentions  to  KROW,  Oak- 
land-San Francisco,  in  which  he 
holds  a  substantial  ownership  inter- 
est, recently  acquired. 

Returns  to  Home  State 

The  Dellar  appointment  was 
made  by  Wesley  I.  Dumm,  presi- 
dent and  owner  of  KSFO,  and 
brings  Mr.  Dellar  back  to  his  home 
State.  He  formerly  managed  KGB, 
San  Diego,  then  a  CBS  affiliate,  and 
joined  CBS  Radio  Sales  in  May 
1935.  He  was  next  transferred  to 
the  station  relations  department 
under  Herbert  V.  Akerberg,  and 
became  manager  of  WBT  in  suc- 
cession to  William  A.  Schudt  Jr., 
who  took  over  the  management  of 


that  three  unusually  successful 
programs  are  on  the  air  simultan- 
eously, he  pointed  out,  it  means 
21%  of  available  sets  are  in  use 
and  79%  are  out  of  use.  "Does 
that  mean  that  a  big  part  of  the 
owners  of  79%  of  available  sets 
don't  want  serials?"  he  inquired. 

Mr.  Willis  brought  out  that  co- 
incidental surveys  conducted  in 
Providence  revealed  that  the  serial 
lovers  were  all  listening  to  one 
station.  He  explained  that  WPRO 
is  CBS,  WJAR  NBC-Red,  and 
WEAN  NBC-Blue,  comprising  all 
the  stations  in  the  city.  Selecting 
a  period  when  WEAN  used  its 
house  band,  WJAR  a  network  se- 
rial and  his  own  station  a  musical 
program,  the  coincidental  showed 
8.3 %o  rating  to  the  serial;  7%  to 
WPRO,  and  2.8%o  to  WEAN. 

"These  figures,  I  believe,  are  en- 
couraging," he  said.  "The  serial 
lovers  were  all  pushed  over  to  one 
station.  But  the  percentage  of  sets 
in  use  was  unusually  high  com- 
pared to  national  average  figures. 
More  listeners  at  the  time  were 
listening  to  music  than  to  the  serial 
and  our  CAB  was  equal  to  a  good 
serial  rating." 

H.  J.  Quilliam,  general  manager 
(Continued  on  Page  76) 


WKRC,  Cincinnati,  then  a  CBS- 
owned  station. 

In  announcing  the  appointments, 
Mefford  R.  Runyon,  CBS  vice-presi- 
dent in  charge  of  station  opera- 
tions, stated  that  Mr.  Joscelyn 
would  leave  for  a  brief  vacation  be- 
fore taking  up  his  position  at  WBT 
on  Jan.  1.  Mr.  Dellar  will  remain 
at  WBT  until  mid-January  and  is 
expected  to  assume  management  of 
KSFO  early  in  February.  Mr.  Meig- 
han already  has  taken  over  his  new 
duties. 

Mr.  Joscelyn  was  previously  in 
the  national  advertising  department 
of  the  Chicago  Tribune,  New  York 
Times  and  Miami  Daily  News,  after 
which  he  became  the  first  salesman 
in  the  New  York  office  of  Free  & 
Sleininger,  station  representatives. 
When  the  firm  became  Free  & 
Peters,  Mr.  Joscelyn  went  to  Chi- 
cago and  later  joined  Radio  Sales 
in  that  city.  He  became  eastern 
sales  manager  in  New  York  a  year 
ago. 

Mr.  Meighan  was  one  of  the  orig- 
inal members  of  the  radio  depart- 
ment of  J.  Walter  Thompson  Co., 
New  York,  later  becoming  vice- 
president  and  general  manager  of 
Scott  Howe  Bowen  Inc.  Subsequent- 
ly he  became  head  of  the  radio  de- 
partment of  J.  Stirling  Getchell.  He 
joined  CBS  Radio  Sales  in  October 
1934. 


W.  H.  SVMMERVILLE 
NAMED  WWL  HEAD 

W.  H.  SUMMERVILLE,  former 
general  manager  of  WGST,  At- 
lanta, Dec.  11  became  the  execu- 

Mr.  Summerville  field. 

A  veteran  broadcaster,  "Slim" 
Summerville  was  for  nine  years 
commercial  manager  of  KRLD, 
Dallas,  and  joined  WGST  four 
years  ago.  His  successor  in  Atlanta 
has  not  yet  been  named. 

Prior  to  his  entry  in  radio,  Mr. 
Summerville  was  associated  with 
A.  L.  Chilton,  executive  head  of 
KLRA  and  KGHI,  Little  Rock,  in 
handling  of  theatrical  publicity. 
Albert  J.  Cummings,  who  has  been 
acting  manager  of  WWL  since  Mr. 
Callahan's  resignation,  will  con- 
tinue as  the  station's  business  man- 
ager, it  was  reported. 


Dozen  Regionals  l 
Are  Given  5  kw. 

More  Boosts  to  250  kw.  Also 

Awarded  Local  Stations 

WITH  more  grants  of  power  in- 
creases to  5,000  watts  fulltime  on 
Dec.  12,  the  FCC  brought  to  12  the 
number  of  stations,  mostly  oper- 
ating with  1,000  day  and  5,000 
night,  that  have  been  given  pre- 
ferred regional  status  during  the 
last  fortnight.  The  Dec.  12  grants 
were  to  KOIN,  Portland,  Ore.  (940 
kc);  WDAF,  Kansas  City  (610 
kc.)  and  KGMB,  Honolulu.  The 
latter  at  present  is  on  1320  kc,  but 
holds  a  CP  for  590  kc.  i 

Earlier  Grants 

At  its  meeting  Dec.  5,  the  FCC 
authorized  eight  power  increases  to 
5,000  watts  fulltime.  WSMB,  New 
Orleans,  was  granted  modification 
of  construction  permit  to  increase  \ 
its  night  power  to  5,000,  with  com- 
pletion scheduled  in  90  days. 

Three  stations  on  950  kc.  and 
three  others  on  1220  were  among 
those  horizontally  increased  to  the  ' 
5,000  watts  night  output  at  the 
same  meeting.  On  950  kc.  were 
KMBC,  Kansas  City,  which  will  use 
a  directional  antenna  for  night  op- 
eration only;  WRC,  Washington, 
which  will  use  a  similar  antenna, 
and  KFWB,  Los  Angeles,  granted 
a  straight  modification  of  license 
with  no  special  equipment.  WCAE, 
Pittsburgh,  on  1220  kc,  was  grant- 
ed a  construction  permit  to  install 
a  directional  for  night  use  with  the 
5,000  watts  power,  while  WDAE, 
Tampa,  was  granted  a  construction 
permit  for  5,000  watts  fulltime,  em- 
ploying its  directional  system  both 
day  and  night.  KWOC,  Pullman, 
Wash.,  was  granted  a  straight 
modification  of  license  to  increase 
to  5,000  watts  fulltime. 

WFBC,  Greenville,  S.  C,  on  1300 
kc,  was  granted  an  amended  ap- 
plication for  a  construction  permit 
to  install  a  directional  antenna  and 
increase  its  night  power  to  5,000 
watts,   employing  the  directional 
for  night  operation  only.  Another 
power   increase    Dec.    5   went  to  1 
KFSG,  Los  Angeles,  authorized  to  : 
increase    night    power    from    500  | 
watts  to  1,000  watts.  I 

Get  250  Fulltime  j 

More  stations  were  also  raised  I 
from   100  watts  daytime  to  250 
watts,  giving  them  that  power  full- 
time.  On  Dec.  5  grants  were  made 
to  WTOL,  Toledo;  KWOC,  Poplar 
Bluff,  Mo.,  and  WJPR,  Greenville, 
Miss.  On  Dec.  6  the  grants  went 
to  KOVO,  Provo,  Utah;  WDWS, 
Champaign,  111.;  WMSL,  Decatur. 
Ala.;  KDNT,  Denton,  Tex.;  WFMJ, 
Youngstown,    0.;    KRBM,  Boze- 
man,    Mont.    K  V  A  K,    Atchison,  i 
Kan.,  was  authorized  to  go  from  , 
100  watts  daytime  to  100  watts  : 
fulltime.  WMSL,  Decatur,  Ala.,  ob-  i 
tained  250  fulltime  in  lieu  of  its 
previous  100  watts  daytime. 

On  Dec  12  the  Commission 
granted  250  watts  fulltime  to 
WMFJ,  Daytona  Beach,  Fla.;  I 
KHBG,  Okmulgee,  Okla.;  KVCV, 
Redding,  Cal. ;  K  T  U  C,  Tucson,  I 
Ariz.  KSLM,  Salem,  Ore.,  Dec.  13 
was  granted  an  increase  in  day 
power  from  500  to  1,000  watts. 


SIR  JOHN  REITH,  former  director 
general  of  the  British  Broadcasting 
Corp.,  now  chairman  of  the  board  of 
British  Overseas  Airways,  arrived  in 
New  York  on  the  Statendam  Dec.  5, 
presumably  on  an  official  mission. 
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TBS  Offers  102  Stations;  Plans  Debut 


REPORTED  AFFILIATES  OF  TBS 


ALABAMA 

WCOV,  Montgomery 

ARKANSAS 

KGHI,  Little  Rock 

CALIFORNIA 

KERN,  Bakersfield 
KFOX,  Long  Beach 
KFWB,  Los  Angeles 
KFBK,  Sacramento 
KYA,  San  Francisco 
KWG,  Stockton 

FLORIDA 

WMFJ,  Daytona  Beach 

WKAT,  Miami 

WTMC,  Ocala 

WFOY,  St.  Augustine 

GEORGIA 

WGAU,  Athens 
WAYX,  Waycross 

ILLINOIS 

WDWS,  Champaign 
WIND,  Chicago 
WJJD,  Chicago 
WCBS,  Springfield 

IOWA 

KFJB,  Marshalltown 
KSCJ,  Sioux  City 

KANSAS 

KGNO,  Dodge  City 
KWBG,  Hutchinson 
KSAL,  Salina 

LOUISIANA 

WJBW,  New  Orleans 

MARYLAND 

WCBM,  Baltimore 
WJEJ,  Hagerstown 

MASSACHUSETTS 

WMEX,  Boston 


MICHIGAN 

WHDF,  Calumet 
WJBK,  Detroit 
WJMS,  Ironwood 
WDMJ,  Marquette 

MINNESOTA 

KATE,  Albert  Lea 
KGDE,  Fergus  Falls 
WDGY,  Minneapolis 
KWNO,  Winona 

MISSISSIPPI 

WSLI,  Jackson 

MISSOURI 

KFRU,  Columbia 
KCMO,  Kansas  City 
KXOK,  St.  Louis 
KDRO.  Sedalia 

NEBRASKA 

KFOR,  Lincoln 

NEVADA 

KOH,  Reno 

NEW  YORK 

WABY,  Albany 

WMBO,  Auburn 

WBNY,  Buffalo 

WMCA,  New  York 

NORTH  CAROLINA 

WGNC,  Gastonia 

WFTC,  Kinston 

WRAL,  Raleigh 

WGTM,  Wilson 

NORTH  DAKOTA 

KDLR,  Devils  Lake 
KRMC,  Jamestown 
KGCU,  Mandan 
KLPM,  Minot 
KOVC,  Valley  City 

OHIO 

WJW.  Akron 
WCPO,  Cincinnati 
WING,  Dayton 
WTOL,  Toledo 


OKLAHOMA 

KOCY,  Oklahoma  City 
KOME,  Tulsa 

PENNSYLVANIA 

KQV,  Pittsburgh 

SOUTH  CAROLINA 

WCOS,  Columbia 
WSPA,  Spartanburg 

SOUTH  DAKOTA 
KABR,  Aberdeen 


KRBC, 

KFDA. 

KNOW, 

KBST, 

KAND, 

KFJZ. 

KLUF, 

KXYZ, 

KFRO, 

KFYO, 

KPLT, 

KPAC, 

KGKO, 

KABC, 

KRRV, 

KTEM, 

KCMC, 

KGKB. 

KVWC, 

WACO, 


TEXAS 

Abilene 
Amarillo 

Austin 
Big  Spring 

Corsicana 
Fort  Worth 
Galveston 
Houston 
Longview 
Lubbock 
Paris 

Port  Arthur 
San  Angelo 
San  Antonio 
Sherman 
Temple 
Texarkana 
Tyler 
Vernon 
Waco 

UTAH 


KVNU,  Logan 
KUTA,  Salt  Lake  City 

VIRGINIA 

WGH,  Norfolk 

WISCONSIN 

WEMP,  Milwaukee 
WRJN,  Racine 
WDSM,  Superior 
WSAU,  Wausau 


First  Accounts  Listed; 
Baldwin  Is  Station 
Relations  Head 

By  BRUCE  ROBERTSON 

WITH  ONLY  slightly  more  than 
two  weeks  before  scheduled  start- 
ing of  operations  on  a  16-hour-a- 
day  basis,  executives  of  Transconti- 
nental Broadcasting  System  are 
working  overtime  and  at  top  speed 
to  get  clients,  programs,  wire  lines 
and  personnel  lined  up  for  the  New- 
Year's  Day  debut  of  this  newest  of 
nationwide  networks.  Plans  are 
said  to  be  progressing  satisfactorily 
along  all  fronts,  but  only  a  few  de- 
tails have  been  disclosed  regarding 
any  aspect  of  TBS  activities. 

No  rate  card  has  yet  been  pub- 
lished by  the  network.  However, 
TBS  has  visited  a  number  of  major 
advertising    agencies,    offering  a 


Mr.  Baldwin  the  same  basis, 
can  be  purchased  for  $450,000  and 
a  quarter-hour  for  $225,000.  Time 
during  the  day  is  offered  at  half 
those  sums. 

These  rates  are  far  below  those 
shown  on  the  rate  cards  of  CBS 
and  NBC.  For  example,  one  major 
network  rate  card  shows  a  95-city 
hookup  costing  $16,867.50  per  eve- 
ning hour,  with  all  discounts  de- 
ducted, or  $4,385,550  for  that  hour 
across  the  board,  five  days  a  week 
for  52  weeks.  The  average  TBS 
station  however,  is  far  less  power- 
ful than  the  average  NBC  or  CBS 
outlet. 

Baldwin  in  Station  Relations 

Appointment  of  James  W.  Bald- 
win, former  managing  director  of 
the  NAB,  as  station  relations  di- 
rector of  the  new  network,  was  an- 
nounced Dec.  11  by  John  T.  Adams, 
TBS  chairman  of  the  board.  Mr. 
Baldwin,  who  has  practiced  law  in 
Washington  since  his  retirement 
from  the  NAB  in  Febi-uary  1938, 
is  the  former  chief  owner  of  WGH, 
Newport  News,  Va.  He  was  secre- 
tary of  the  Federal  Radio  Commis- 
sion from  1930  until  1933. 

Other  additions  to  the  TBS  staff, 
announced  at  the  same  time,  in- 
clude Robert  C.  Wilson  Jr.,  for 
eight  years  an  account  executive  at 
CBS  and  more  recently  in  the  radio 
department  of  Maxon  Inc.,  and 
Ralph  Nordberg,  veteran  time  sales- 
man who  came  to  TBS  from  the 
staff  of  WOR,  Newark.  A.  F. 
Adams  has  been  named  comptroller 
and  Miss  Dorothea  Henninger  pur- 
chasing agent.  Gerald  Lyons,  for- 
mei-ly  with  CBS  in  charge  of  Major 
Bowes  publicity,  is  publicity  direc- 
tor for  the  network,  with  Miss 
Adele  Purcell  as  his  assistant.  Miss 
Vee  Donna  has  been  named  assist- 
ant to  M.  P.  Wamboldt,  program 
director. 

Although  the  network  is  sched- 
uled to  begin  operations  two  weeks 


hence,  on  Jan.  1,  no  details  of  the 
opening  day's  program  schedule 
have  been  released  beyond  the  an- 
nouncement that  TBS  will  broad- 
cast the  Cotton  Bowl  game  at  Dal- 
las. Reports  that  President  Roose- 
velt, whose  second  son  Elliott  is 
head  of  the  new  network,  will  speak 
at  the  TBS  inaugural  ceremonies, 
could  not  be  confirmed  at  TBS 
headquarters,  nor  were  they  denied, 
executives  refusing  to  comment. 

Neither  has  any  announcement 
been  made  regarding  the  general 
program  plans  of  the  network,  al- 
though Mr.  Wamboldt  spent  the 
weekend  of  Dec.  9-11  in  Chicago 
conferring  with  Midwest  affiliates 
of  TBS  on  the  subject  of  program 
organization.  Roy  H.  Holmes,  TBS 
traffic  director,  accompanied  Mr. 
Wamboldt,  as  did  Percy  Baldwin  of 
AT&T.  Station  men  present  at  the 
session  included  Ralph  Atlass,  pres- 
ident of  WIND  and  WJJD,  together 
with  Bert  A.  Sherman,  W.  F.  My- 
ers, Al  Hollender  and  J.  L.  Alla- 
bough  of  the  stations'  staff :  John 
W.  Boler,  North  Central  Broad- 
casting System;  Charles  Lamphier 
and  Wiliiam  LaForce,  WEMP; 
Arch  Shawd,  WTOL;  James  F. 
Hopkins  and  Arthur  Oregon, 
WJBK;  Walter  Patterson,  WING; 
L.  J.  Baxter,  WBOW;  C.  G.  Cosbv, 
KXOK;  Wallace  E.  Stone,  WDGY; 
C.  L.  Thomas,  KFRU;  Robert  A. 
D  r  o  h  1  i  c  k,  KDRO ;  Earl  Peak, 
Wayne  Peak  and  Charles  Peak, 
KFGB. 


Most  of  the  TBS  programs  will 
be  originated  from  WMCA,  New 
York;  WJJD  and  WIND,  Chicago, 
and  KFWB,  Hollywood,  it  was 
stated.  The  network's  master  con- 
trol board  is  being  set  up  in  the 
TBS  headquarters  offices  at  570 
Lexington  Ave.,  although  present 
plans  call  for  most  programs  to 
originate  in  studios  at  other  loca- 
tions, chiefly  at  WMCA  in  New 
York,  it  is  understood. 

On  Dec.  12  TBS  began  querying 
its  stations  for  clearance  of  time 
for  commercials  which  it  reported 
were  already  under  contract.  Sta- 
tions were  advised  of  availability 
of  the  following  accounts : 

Evening, (7 :45-8  Mondays  through 
Fridays),  Dr.  Lyons  Toothpowder, 
featuring  an  unnamed  commenta- 
tor; 8-8:15  (Mondays  through  Fri- 
days), Bayer's  Aspirin,  unnamed 
serial;  8:15-8:45  (Tuesdays),  Phil- 
lips Milk  of  Magnesia,  Waltz  Time; 
8:45-9  (Mondays  through  Fridays) , 
Emerson  Radio,  featuring  Elliott 
Roosevelt;  9-9:15,  Tuesdays,  Wed- 
nesdays and  Thursdays,  Anacin, 
featuring  Easy  Aces;  9:15-9:45 
(Mondays  through  Thursdays), 
Bisodol,  Mr.  Keen  script. 

Morning  programs  were  listed 
Mondays  through  Fridays  as  fol- 
lows: 10  o'clock,  Phillips,  featuring 
Stella  Dallas;  10:15,  Lyons,  featur- 
ing Back  Stage  Wife;  10:30,  Bayer 
featuring  Widder  Brown;  10:45 
Syrup  of  Figs,  featuring  Front 
Page  Murphy;  11,  Bab-0,  featuring 


David  Harum;  11:15,  Helen  Trent, 
unsponsored;  11:30,  Haley's  Or- 
phan's of  Divorce;  11:45-12,  Dr. 
Clapps,  unnamed  script  program. 

Afternoon  programs,  Mondays 
through  Fridays,  were  listed  as: 
2  p.  m.  Anacin,  featuring  Our  Gal 
Sunday;  2:15,  Aerowax,  featuring 
Crystal  Collins;  2:30,  Shinola,  un- 
named script  program;  2:45, 
Phillips  Cream  and  Cal-Aspirin, 
featuring  Lorenzo  Jones;  3  p.  m. 
Caldwell's  featuring  Doc  Barclay; 
3:15  John's  Other  Wife,  unspon- 
sored; 3:30,  Bab-0,  featuring 
Amanda  of  Honeymoon  Hill;  3 :45-4, 
Kolynos,  featuring  Just  Plain  Bill; 
5:15-5:30,  Ben,  the  Boy  Detective, 
unsponsored;  5:30-5:45,  Double 
Bubble,  featuring  Bruce  Scott  to 
the  Rescue. 

It  was  pointed  out  that  all  of  the 
scheduled  programs,  vdth  the  ex- 
ception of  Emerson  Radio,  are 
placed  by  Blackett-Sample-Hum- 
mert.  Emerson  has  not  confinned 
its  schedule  on  TBS. 

With  the  disclosure  of  prospec- 
tive TBS  accounts,  a  number  of 
stations  on  the  existing  major  net- 
works indicated  they  would  pro- 
test duplication  of  the  same  script 
programs  on  competing  local  sta- 
tions. In  some  instances,  it  was  in- 
dicated stations  might  refuse  to 
continue  broadcasting  script  seri- 
als if  the  dual  outlet  procedure  is 
followed  by  the  agency.  One  im- 
portant network  affiliate  said  he 
would  not  condone  an  operating 
situation  where  listeners  would  be 
advised  to  tune  in  competing  sta- 
tions at  night  for  the  same  pro- 
grams, in  the  event  they  missed  an 
episode." 

List  of  TBS  outlets,  including  92 
stations,  was  released  Dec.  8  in  a 
statement  which  said  that  "other 
contracts  are  in  the  mail  or  under 
negotiation".  Included  in  the  list 
are  several  regional  networks:  The 
five  stations  of  the  McClatchy 
Broadcasting  System;  Texas  State 
Network,  with  20  outlets;  North 
Central  Broadcasting  System,  in- 
cluding 14  outlets;  Tropical  Broad- 
casting System,  comprising  four 
Florida  stations. 

Questioned  as  to  the  reaction  of 
MBS  to  more  than  20  of  its  affili- 
ates joining  TBS,  Fred  Weber, 
general  manager  of  MBS,  said, 
"Mutual  might  do  a  lot  of  things, 
but  we  are  not  discussing  them  now 
as  we  have  been  told  that  anj'thing 
we  might  say  in  advance  might  af- 
fect our  legal  position  when  the 
time  for  action  comes.  If  we  do  de- 
cide to  take  action,  it  will  not  be 
until  TBS  has  actually  supplied 
these  stations  with  programs." 

TBS  affiliates  have  been  officially 
notified  to  clear  28%  hours  weekly 
for  TBS  programs.  Letter,  sent  out 
Dec.  2  over  the  signature  of  Mr. 
Adams,  asks  affiliates  in  the  East- 
ern Time  Zone  to  clear  the  follow- 
ing periods  from  Monday  through 
Friday:  10  a.  m.-noon,  2-4  p.  m.; 
5:45-6  p.  m.;  7:30-7:45  p.  m.;  8-9 
p.  m.;  9-10  p.  m.  Thursday  only. 

Stations  in  the  Central  Time 
Zone  were  asked  to  clear  each  of 
these  periods  an  hour  earlier 
(CST),  except  the  5:45-6  p.  m. 
spot.  This  program  they  are  asked 
to  record  when  it  comes  over  the 
TBS  wire  at  4:45-5  CST  for  broad- 
casting an  hour  later.  5:45-6.  Sta- 
tions operating  on  Mountain  and 
Pacific  Time  are  requested  to  re- 
(Continued  on  page  86) 
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Industry  Supports  NAB  Music  Project 


Response  Is  Satisfactory 
Miller  Says  After 
Group  Meetings 

WITH  nine  of  the  17  NAB  districts 
already  canvassed  at  special  meet- 
i  n  g  s  ,  generally  satisfactory  re- 
sponse to  the  industi-y  project  for 
creation  of  Broadcast  Music  Inc., 
to  set  up  an  industry-owned  music 
supply  was  reported  Dec.  11  by 
NAB  President  Miller. 

Looking  toward  a  $1,100,000  sub- 
scription from  stations,  supple- 
mented by  $400,000  already  ear- 
marked from  the  networks,  the 
project  met  noteworthy  support  in 
the  several  Eastern  meetings. 
West  of  the  Mississippi,  however, 
the  response,  while  not  unanimous, 
nevertheless  appeared,  in  Mr. 
Miller's  view,  to  indicate  an  "over 
the  top"  subscription  before  the 
Feb.  1  deadline.  In  several  districts, 
because  of  State  registration  re- 
quirements, stock  subscriptions  or 
pledges  per  se  could  not  be  ac- 
cepted but  resolutions  were  adopted 
which  were  tantamount  to  pledges. 

General  Support 

With  Mr.  Miller  himself  opening 
the  majority  of  the  meetings  in  his 
whirlwind  swing  around  the  coun- 
try most  of  the  attending  broad- 
casters supported  the  project,  de- 
signed to  inject  competition  into 
the  music  publishing  field  and  to 
offset  the  "monopoly"  exercised  by 
ASCAP.  The  Broadcast  Music  plan 
envisages  creation  of  a  fully  im- 
pl  emented  organization  which 
would  engage  in  the  production  of 
music  in  all  its  phases  for  broad- 
cast use,  with  stations  themselves 
holding  the  stock  along  with  ac- 
ceptance of  licensing  agreements 
for  performance  of  the  music. 
Time  is  of  the  essence,  Mr.  Miller 
repeatedly  emphasized,  since  cur- 
rent contracts  with  ASCAP  expire 
at  the  end  of  1940. 

The  Broadcast  Music  "war-chest" 
already  is  receiving  its  initial  con- 
tributions, in  the  form  of  20% 
payments  to  the  NAB  by  subscrib- 
ing stations.  These  payments  are 
toward  the  acquisitions  of  stock  in 
Broadcast  Music,  with  the  balance 
callable  after  Feb.  1  as  licensee 
fees.  The  assessments  are  on  the 
basis  of  50%  of  station  payments 
to  ASCAP  in  1937  and  the  con- 
tributions for  stock  thus  represent 
one-tenth  of  what  stations  paid 
ASCAP  during  that  year. 

As  Broadcasting  went  to  press, 
it  was  estimated  that  more  than 
$100,000  already  had  been  paid  into 
the  fund.  This  was  based  on  the 
$80,000  commitment  from  NBC  and 
CBS  (representing  one-fifth  o  f 
their  flat  $400,000  contributions) 
plus  upwards  of  $20,000  received 
from  subscribing  stations  resulting 
from  the  district  meetings. 

Discussion  at  the  district  meeting 
was  not  confined  to  ASCAP  and 
Broadcast  Music.  The  union  musi- 
cians* situation,  which  appears 
headed  for  a  strike  next  Jan.  17, 
came  in  for  healthy  discussions, 
with  broadcasters  almost  unani- 
mous in  the  view  that  n^  increase 
in  assessments,  as  proposed  by 
AFM,  should  be  condoned.  Meet- 
ings in  a  number  of  cases  were  at- 


tended by  representatives  of  the 
transcription  companies,  including 
M.  M.  Blink,  for  Standard  Radio; 
Maurice  Wetzel  for  NBC  The- 
saurus, and  Ralph  Wentworth  for 
Langlois  &  Wentworth.  They  sup- 
ported the  Broadcast  Music  plan 
and  Standard  Radio,  through  Mr. 
Blink,  for  the  first  time  disclosed 
that  his  company  would  sell  the 
tax-free  portion  of  its  library,  ap- 
proximately 60%,  separately. 

Approved  in  New  York 

The  Broadcast  Music  ball  started 
rolling  at  the  district  meeting  held 
in  New  York  Nov.  28  when  the 
project  was  unanimously  endorsed. 
Managers  of  16  of  the  29  stations 
represented  signed  stock  subscrip- 
tions after  Paul  W.  Morency, 
WTIC,  Hartford,  district  director, 
and  Sydney  M.  Kaye,  general  coun- 
sel for  Broadcast  Music,  described 
the  project.  Another  13  managers 
pledged  subscriptions  or  stated 
they  would  recommend  them  to 
their  station  owners.  Save  for 
WBNX  and  WQXR  and  the  net- 
work outlets  which  were  already 
pledged,  other  New  York  City  sta- 
tions did  not  make  outright  pledges 
at  the  meeting  and  have  not  been 
heard  from  since.  Subscribing  sta- 
tions announced  by  NAB  were,  in 


Mike  Fright 

RCA  Mfg.  Co.  played  a  hero 
role  recently  when  one  of  its 
Victor  recorded  transcrip- 
tions, prepared  in  advance, 
had  to  be  used  at  the  last 
minute  before  a  broadcast 
when  a  nine-year-old  mon- 
grel dog,  Duke,  lost  his  voice 
from  stage  fright.  Seems 
Duke  was  to  bark  his  thanks 
on  WCAM,  Camden,  N.  J.,  to 
New  Jersey's  Gov.  Harry 
Moore,  who  awarded  him  a 
medal  for  his  bravery  in  rout- 
ing three  armed  burglars 
from  the  store  of  his  master, 
Gustav  A.  Schwoeri.  Duke 
lost  his  "voice",  and  RCA 
stepped  in  with  the  transcrip- 
tion of  Duke's  barked  "ac- 
ceptance" speech. 


addition  to  those  mentioned,  WICC, 
WTIC,  WATR,  WAAB,  WBZ- 
WBZA,  WELI,  WMEX,  WNAC, 
WSAR,  WLLH,  WBRK,  WMAS, 
WTAG,  WEAN  and  WJAR. 

At  a  combined  meeting  of  Dis- 
tricts 8  and  9,  comprising  Indiana, 
Michigan,  Illinois  and  Wisconsin, 
on  Dec.  6  at  South  Bend,  the  ma- 
(Continued  on  page  78) 


Competition  Issue 
Is  Granted  Review 
In  Supreme  Court 

Highest  Tribunal  Decides  to 

Rule  on  Economic  Problem 

THE  BROADCAST  station  owner 
soon  will  know  where  he  stands  on 
the  question  of  competition  from 
new  stations  licensed  in  his  area  by 
virtue  of  acceptance  Dec.  11  by  the 
U.  S.  Supreme  Court  of  that  issue, 
as  raised  in  the  so-called  Sanders 
case.  The  FCC  had  petitioned  the 
court,  through  the  Solicitor  Gen- 
eral, for  certiorari  after  the  U.  S. 
Court  of  Appeals  for  the  District 
of  Columbia  had  reversed  its  deci- 
sion authorizing  a  new  station  in 
Dubuque,  la. 

If  the  Supreme  Court  should 
sustain  the  Commission's  conten- 
tion that  unlimited  competition  is 
permissible  even  to  the  point  of  de- 
stroying existing  stations,  it  will 
open  a  new  era  in  radio  regula- 
tion. Presumably  the  Commission 
would  be  restricted  to  exercising 
only  technical  "police"  powers,  ig- 
noring all  other  phases  of  station 
operation. 

On  the  other  hand,  should  the 
court  finally  conclude  that  existing 
stations  must  be  protected  from  de- 
structive competition,  FCC  attor- 
neys already  have  expressed  the 
view  that  the  industry  will  be  sub- 
jected to  rigid  regulation  in  all  its 
phases,  not  even  excluding  pro- 
gram and  rate  regulation.  The 
theory  is  that  if  it  must  determine 
whether  competition  will  be  de- 
structive, it  must  know  the  basis 
on  which  stations  charge  for  their 
time,  whether  their  programs  meet 
specified  standards  and  whether  a 
reasonable  profit  could  be  earned 
under  varying  circumstances. 

Appellate  Rulings 

Coincident  with  the  highest 
court's  acceptance  of  the  Sanders 
appeal  came  three  opinions  from 
the  U.  S.  Court  of  Appeals  of  the 
District  of  Columbia,  dealing  with 
the  economic  issue.  In  two  of  the 
cases,  decided  in  a  combined  opin- 
ion, the  court  dismissed  the  ap- 
peals of  WOKO  and  WABY,  Al- 
bany, from  the  FCC  decision  grant- 
ing the  Troy  Broadcasting  Co.  a 
new  station  in  nearby  Troy,  N.  Y. 
In  substance,  the  court  held  in  this 
opinion,  written  by  Associate  Jus- 
tice Miller,  and  concurred  in  by 
Chief  Justice  Groner  and  Justice 
Edgerton,  that  an  appealable  inter- 
est is  not  necessarily  shown  when 
introduction  of  new  facilities  will 
simply  cause  "deterioration"  of 
service.  It  affirmed  its  previous 
view  that  when  economic  injury 
will  result  to  the  degree  of  destroy- 
ing the  ability  of  an  existing  li- 
censee to  serve  public  interest,  it 
is  sufficient  to  show  an  appealable 
interest.  This  was  the  conclusion 
reached  in  the  Sanders  case. 

In  another  opinion,  however,  in- 
volving appeals  of  WJAX  and 
WMBR,  Jacksonville,  from  the 
FCC  decision  granting  the  Metrop- 
olis Co.  a  new  local  in  Jacksonville, 
the  court  held  that  the  appellants 
had  stated  sufficient  reasons  to  fit 
the  requirement  of  the  statute  and 
therefore  denied  the  motions  of  the 
FCC  to  dismiss  the  appeal  on  the 
same  economic  grounds. 

The  unlimited  competition  the- 
(Continued  on  Page  79) 


IN  OMAHA  and  South  Bend  representatives  of  NAB  member  stations 
met  in  early  December  with  President  Neville  Miller  to  talk  over  stock 
subscriptions  to  Broadcast  Music  Inc.  At  top,  during  the  10th  District 
meeting  in  Omaha,  Foster  May  (left),  of  WOW,  interviews  Mr.  Miller 
while  Rainey  T.  Wells,  general  counsel  of  Woodmen  of  the  World,  and 
William  Ruess,  personnel  director  of  WOW  and  chief  auditor  of  the  in- 
surance company,  listen.  In  center  is  another  group  at  the  Omaha  meet- 
ing—  (clockwise)  Sumner  Quarton,  WMT,  Waterloo,  la.;  Jack  Todd, 
KMMJ,  Grand  Island,  Neb.;  John  Schilling,  WHB,  Kansas  City;  R.  L. 
Rose,  KWOS,  Jefferson  City,  Mo.;  Bill  Quarton,  WMT,  Cedar  Rapids; 
Ben  Hovel,  WOC,  Davenport,  la. ;  F.  C.  Eighmey,  KGLO,  Mason  City,  la. 
Among  the  officials  of  31  stations  at  the  South  Bend  meeting,  for  Dis- 
tricts 8  and  9,  was  the  group  at  bottom,  greeted  by  Franklin  D.  Schurz 
(right),  manager  of  WSBT  and  WFAM,  South  Bend  Tribune  stations — 
(1  to  r)  William  H.  West,  manager  of  WTMV,  East  St.  Louis,  111.,  NAB 
director  for  Illinois  and  Wisconsin;  Robert  H.  Swintz,  commercial  man- 
ager of  WSBT  and  WFAM;  Mr.  Miller,  and  John  Fetzer,  manager  of 
WKZO,  Kalamazoo,  Mich.,  NAB  director  for  Michigan  and  Indiana. 
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3  Gift  Subscriptions  7 

2  Gift  Subscriptions  5 
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1940  YEARBOOK  Number  Included 


for  the  Past  Year 
. . .  and  the  Years  to  Come 

One  hundred  forty-two  spot  advertisers  used 
WLS,  Chicago,  in  1939.  58%  of  them  had  ad- 
vertised on  WLS  at  least  one  y^^^  previously. 
43%  have  used  WLS  three  or  more  years.  24% 
have  been  with  us  five  years  or  more,  and  one 
has  used  WLS  every  year  for  eleven  consecu- 
tive years] 

We  don't  need  to  tell  you  that  these  adver- 
tisers were  satisfied.  Otherwise  they  would  not 
renew  or  return  to  WLS.  After  all,  there's  only 
one  way  to  satisfy  an  advertiser:  Get  results. 
That's  what  WLS  does. 


The  Prairie  Farmer  Station 

Burridge  D.  Butler,  President       (Chicago)       Glenn  Snyder,  Manager 


John   Blair    &    Company,      New  York,  Chkago,  Detroit,  St.Loms,  LosAugeles,  San  Francisco 


NBC-BOSTON  and  NBC-New  York  recently  exchanged 
visits,  with  overnight  boat  trips  and  sight-seeing 
among  the  events.  Caught  in  Boston  were  the  follow- 
ing (1  to  r):  Seated,  Fred  Cole,  WBZ;  Don  Roberts 
and  Jim  McConnell,  NBC  New  York;  John  Holman 
and  Vince  Callahan,  WBZ.  Standing  are  Ken  Strong 
and  George  Harder,  WBZ;  Walter  Scott,  NBC  New 


York;  D.  A.  Myer,  John  McNamara,  Cv  Young  and 
Harry  Goodwin,  WBZ;  John  Dodge,  WRC-WMAL, 
Washington;  Gordon  Mills,  NBC  New  York;  Sherman 
Gregory,  KDKA,  Pittsburgh;  Herb  Masse,  WBZ;  Bill 
Tilenius,  NBC  New  York;  Babe  Norris  and  Frank 
Bowes,  WBZ;  Maurie  Boyd,  NBC  New  York;  Grif 
Thompson,  KYW,  Philadelphia;  Hap  Myers,  NBC,  N.Y. 


Way  Cleared  for  Census  Radio  Count 


Bureau  Will  Make  First 
Actual  Tabulation 
In  Decade 

By  LEWIE  V.  GILPIN 

FIRST  actual  count  of  radio  homes 
in  the  United  States  since  1930 
will  be  made  during  the  16th  De- 
cennial Population  Census,  starting 
early  in  1940.  With  Census  Bureau 
approval  of  the  question,  "Is  there  a 
radio  in  this  dwelling  unit?"  as 
part  of  the  regular  schedule  of  the 
Housing  Census,  the  way  has  been 
cleared  for  a  factual  survey  of  ra- 
dio set  distribution  that  will  reach 
every  home  in  the  country. 

In  addition  to  furnishing  an  ac- 
curate inventory  of  the  actual  num- 
ber of  radio  homes,  the  1940  cen- 
sus, through  its  various  divisions, 
will  yield  information  valuable  to 
broadcasters  covering  population, 
manufactures,  merchandising,  dis- 
tribution and  other  matters  perti- 
nent to  national  economics  [Broad- 
casting, Oct.  15].  Among  the  var- 
ious schedules  of  the  Decennial 
Census  are  included  censuses  of 
manufactures,  business,  mines  and 
quarries,  to  start  Jan.  2,  1940,  and 
the  regular  population  census, 
along  with  surveys  of  agriculture 
and  housing,  to  begin  April  1,  1940. 

Housing  Census 

An  appropriation  of  $45,000,000 
has  been  authorized  by  Congress 
and  some  $21,000,000  actually  has 
been  appropriated  for  the  popula- 
tion census.  An  additional  appro- 
priation of  $8,000,000  has  been  au- 
thorized specifically  for  the  Hous- 
ing Census,  and  it  is  expected  the 
actual  appropriation  will  be  includ- 
ed in  the  first  Deficiency  Bill. 

The  Housing  Census,  through  the 
radio  question,  will  supply  the  first 
concrete  figures  on  nationwide  ra- 
dio ownership  since  the  last  popu- 
lation Census  in  1930,  although 
various  estimates  have  been  made 
from  year  to  year  by  the  radio  in- 
dustry on  both  radio  homes  and 
number  of  sets.  The  Cersus  can- 
vassers will  ask  only  if  each  home 
is  radio  equipped  and  will  not  in- 
vestigate the  ownership  of  more 


than  one  set  by  any  family,  ac- 
cording to  the  Census  Bureau,  part- 
ly to  avoid  cluttering  up  the  sched- 
ule and  partly  because,  as  the  Bu- 
reau pointed  out,  in  many  cases 
multiple  ownership  exists  only  in 
fact  and  not  practically,  since  old 
"blooper"  sets  and  out-of -commis- 
sion receivers  would  necessarily  be 
listed  although  not  actually  in 
operation.  The  coming  Census  will 
not  include  automobile  radios  as 
such. 

OiRcials  of  the  Census  Bureau 
have  estimated  that  some  33,000,- 
000  occupied  dwelling  units  will  be 
reached  in  the  1940  census.  Ac- 
cording to  the  1930  Census  there 
were  12,048,762  U.  S.  homes  with 
radio  sets  and  about  13,000,000  sets 
in  use  in  the  country.  This  repre- 
sented about  46%  of  the  dwelling 
units  covered,  according  to  the 
Census  Bureau. 

Trade  estimates  of  radio  set  own- 
ership have  indicated  a  rapidly 
mounting  percentage  of  radio 
homes  since  1930,  and  1938  esti- 
mates show  28,000,000  radio  homes 
in  the  country,  with  40,800,000 
sets  in  use  [1939  Broadcasting 
Yearbook  Niimher'\.  The  latter  fig- 
ure points  to  an  accompanying  in- 
crease in  the  ownership  of  two  or 
more  sets. 

Broadcasters  in  recent  years 
have  had  to  rely  on  industry  esti- 
mates such  as  those  arrived  at  by 
the  Joint  Committee  on  Radio  Re- 
search and  other  trade  groups.  Fig- 
ures furnished  by  the  coming  Cen- 
sus will  aflFord  a  valuable  factual 
base  upon  which  the  radio  indus- 
try can  calculate  coverage  and  cir- 
culation data,  along  with  market- 
ing and  merchandising  statistics 
that  heretofore  have  resulted 
largely  from  independent  surveys 
or  estimates. 

All  About  Houses 

It  is  estimated  the  1940  Census 
will  cover  132,000,000  people,  33,- 
000,000  homes,  3,000,000  business 
concerns,  170,000  manufacturing 
establishments,  7,500,000  farms 
and  about  12,000  mines  and  quar- 
ries in  its  various  divisions.  In 
1940,  for  the  first  time,  the  Cen- 


Kansas  Pep 

KANSAS  U's  Homecoming 
celebration  was  notable  for 
WREN,  Lawrence,  for  vari- 
ous reasons.  First  off,  Verl 
Bratton,  acting  manager, 
during  a  highlight  summary 
of  a  football  rally  on  the  eve 
of  the  traditional  Kansas- 
Missouri  game  declared  that 
"several  thousand  enthusias- 
tic roosters  attended  the  pep 
broadcast",  which  was  held 
in  front  of  the  WREN  build- 
ing. During  the  pep  rally 
broadcast  it  was  WREN's 
pleasure  to  introduce  the 
Homecoming  Queen — Barbara 
Edmonds,  a  WREN  singer 
and  K.  U.  student.  The  selec- 
tion was  doubly  enjoyable  be- 
cause last  year's  queen,  Alice 
Marie  Meyn,  also  was  a  sing- 
er heard  frequently  on  the 
station. 


sus  will  include  a  separate  housing 
schedule  designed  to  give  detailed 
information  for  each  dwelling  unit, 
whether  occupied  or  vacant,  rural 
or  urban. 

For  each  dwelling  unit  data  will 
be  secured  as  to  number  of  rooms, 
water  supply,  bath  and  toilet  facili- 
ties, and  light  equipment,  along 
with  refrigeration  used,  presence 
or  absence  of  a  radio,  heating 
equipment  and  the  principal  heat- 
ing and  cooking  fuels  used.  In  addi- 
tion to  investigating  the  individual 
characters  of  homes,  the  Census  is 
to  include  information  on  outstand- 
ing mortgages  or  land  contracts, 
amount  and  periods  of  payment, 
interest  rates  charged,  and  type  of 
corporation  holding  the  mortgage. 

The  business  schedule  covers  re- 
tail and  wholesale  trade,  service 
businesses,  theatres  and  amuse- 
ment places,  hotels  and  tourist 
camps,  construction  contractors 
and  finance  companies.  It  also  in- 
cludes the  primary  distribution  of 
manufacturers'  sales  to  wholesal- 
ers, retailers  and  industrial  users, 
and  will  provide  data  for  tracing 


the  sales  of  commodities  through 
wholesale  and  retail  channels.  Data 
will  cover  the  year  ended  Dec.  31, 
1939. 

Among  new  features  included  in 
the  population  schedules  are  inquir- 
ies concerning  employment  and 
wage  status,  migration  and  educa- 
tion. On  the  basis  of  a  5%  sample 
— every  20th  respondent — the  fol- 
lowing subjects  also  will  be  cov- 
ered: Usual  occupation,  industry 
and  worker  class  as  a  supplement 
to  information  obtained  concerning 
present  occupation,  in  order  to  de- 
termine availability  of  and  shifts 
to  various  kinds  of  labor;  whether 
respondent  has  a  Federal  Social 
Security  account  number  and 
whether  wage  deductions  have  been 
made  for  Federal  Old  Age  Insur- 
ance during  the  12  months  ending 
Dec.  31,  1939;  data  showing  num- 
ber of  children  ever  born  to  women 
who  are  or  have  been  married,  to 
make  studies  of  differential  fertil- 
ity; mother  tongue  or  native  lang- 
uage obtained  by  a  question  asking 
what  language  was  spoken  in  the 
home  in  earliest  childhood;  status 
of  all  veterans  of  foreign  wars  and 
their  wives,  widows  and  children; 
and  information  concerning  birth- 
place of  father  -  and  mother  of  all 
respondents. 

Stations  Not  Included 

Radio  stations  have  not  been  in- 
cluded in  either  the  Census  of  Busi- 
ness or  Census  of  Manufactures, 
according  to  the  Census  Bureau, 
since  information  that  would  be 
covered  by  Census  questionnaires 
already  is  available  through  the 
FCC.  However,  the  radio  and  pho- 
nograph manufacturing  industry  is 
included  in  the  Census  of  Manu- 
factures. Included  in  its  schedule 
are  questions  covering  a  descrip- 
tion of  the  plant,  officers  and  em- 
ployes, salaries  and  wages,  cost  of 
materials,  power  equipment,  fuel 
and  electricity  used,  expenditures 
for  plant  and  equipment,  inven- 
tory, and  a  detailed  analysis  of 
products  made  and  work  done  dur- 
ing the  year. 

It  is  expected  the  field  work  on 
this  survey,  which  is  to  begin  Jan. 
2,  will  be  completed  within  four 
or  five  months  and  that  the  basic 
facts  will  be  published  by  States 
and  by  industries  during  1940.  Sta- 
tistics also  will  be  published  by  in- 
dustrial areas,^  counties,  cities  and 
towns  as  rapidly  as  they  are  tab- 
ulated and  prepared  in  report 
form.  The  Census  will  extend  to 
about  200,000  establishments,  clas- 
sified in  some  400  separate  indus- 
tris. 


Remington  Spots 

REMINGTON-RAND,  New  York, 
on  Nov.  30  started  a  Christmas 
campaign  on  WHN,  New  York,  for 
its  portable  typewriters  using  six 
quarter-hour  periods  of  Art 
Green's  afternoon  and  evening  mu- 
sical programs  Monday  through 
Saturday  and  for  daily  participa- 
tion in  the  Charlie  McCarthy 
Early  Bird  program  six  times 
weekly.  The  General  Shaver  Co., 
division  of  Remington-Rand,  is 
using  18  spot  announcements  a 
week  to  promote  its  Close  Shaver 
for  Christmas  sale.  Leeford  Adv. 
Agency,  New  York,  handles  both 
accounts. 
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WXXZ  •  DETROIT 


neui  RCR  Transmitter 

neui  Blaui-KnoH  Uertical  Touier 

Located  7  air  miles  from  Detroit  City  Hall. 

Penetrates  deeply  into  Southeastern  Michigan  with  new  daytime 
power  increase. 

Adds  more  listeners  to  1000-watt  night-time  coverage. 

Letters,  telegrams,  and  'phone  calls  praise  the  improved  WXYZ 
reception.  New  coverage  map  now  being  prepared. 

WXYZ  today  gives  more  market  and  more  good  service  area,  at 
no  added  cost  until  after  January  15,  1940. 


kiNG-TRENDLE 

BROADCASTinGf  CORPORATIOfl 
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Chase  &  Sanborn 
Shifts  Programs 

Cuts  Sunday  Program  in  Half ; 
General  Mills  Changes 

STANDARD  BRANDS  Inc.,  New 

York,  curtailing  production  costs, 
following  the  Dec.  31  broadcast  will 
cut  its  weekly  NBC  Chase  &  San- 
born Hour  to  a  half -hour.  The 
show  will  be  heard  on  62  NBC-Red 
stations,  Sunday,  8-8:30  p.  m. 
(EST)  effective  Jan.  7. 

Dropped  from  the  weekly  pro- 
gram will  be  Don  Ameche  and 
Dorothy  Lamour.  Talent  lineup 
will  consist  of  Edgar  Bergen  with 
Charlie  McCarthy,  Donald  Dickson, 
vocalist  and  Robert  Armbruster's 
orchestra.  It  is  also  understood 
that  Barabara  Jo  Allen  (Vera 
Vague),  comedienne,  will  remain. 
Guest  stars  will  be  used  occasional- 
ly and  Bergen,  to  all  intents  and 
purposes  will  be  master-of-cere- 
monies.  It  is  further  understood 
that  Pat  Friday,  formerly  of  the 
NBC  Kraft  Music  Hall  program,  is 
being  considered  as  replacement 
for  Dorothy  Lamour. 

One  Man's  Family  (Tenderleaf 
Tea),  also  sponsored  by  Standard 
Brands,  will  shift  from  its  present 
Sunday  night  spot  to  the  half -hour 
period  vacated  by  Chase  &  San- 
born. It  will  be  heard  Sunday,  8:30- 
9  p.  m.  (EST),  with  a  possible  re- 
broadcast,  9:30  -10.00  p.m.  (EST). 
The  sponsor  will  definitely  drop  its 
Thursday  night  One  Man's  Family 
rebroadcast,  it  was  said,  but  will 
continue  Those  We  Love  for  Royal 
Desserts  in  the  second  half  of  the 
Thursday  hour,  8:30-9  p.  m.  Both 
programs  were  placed  in  the  Thurs- 
day hour  when  Rudy  Vallee's  pro- 
gram was  discontinued  on  Sept.  28 
of  this  year.  J.  Walter  Thompson 
Co.,  New  York,  is  the  agency. 

To  Cut  Good  News 

General  Foods  Corp.,  New  York, 
has  been  reported  as  reducing  its 
Thursday  night  full  hour  show 
Good  News  of  19^0  for  Maxwell 
House  coffee  on  85  NBC-Red  sta- 
tions to  a  similar  one-half  hour 
schedule,  but,  according  to  the 
agency,  Benton  &  Bowles,  New 
York,  although  this  move  has  been 
discussed,  no  decision  will  be 
reached  until  next  spring.  Recent 
audition  of  a  half-hour  show  by 
Donald  Cope,  Hollywood  produc- 
tion head  of  Benton  &  Bowles,  has 
given  rise  to  reports  of  the  cut.  Al- 
though Cope  denied  such  an  intent, 
the  audition  show  carried  as  fea- 
tured artists  Fanny  Brice  and  Han- 
ley  Stafford,  in  their  Baby  Snooks 
skit,  and  Meredith  Willson's  orches- 
tra, mainstays  of  the  Good  News 
program.  Bob  Stephens  and  Kay 
St.  Germain  were  the  singers. 

Audition  program  was  titled 
America  Sintjs  and  music  confined 
to  old  favorites.  Cope  declared  the 
program  was  built  just  in  case  Gen- 
eral Foods  Corp.  wanted  another 
show,  but  those  in  the  know  de- 
clare that  Good  News  will  be  defi- 
nitely cut.  General  Foods  Corp.  it 
was  said,  will  retain  the  balance  of 
the  hour  network  time  for  a  new 
program  to  be  announced  soon. 


IhMonth  Net  Sales  Above  1938  Total 
As  November  Reaches  All-Time  Record 

WITH  December  figures  still  to  worth  of  time,  an  increase  of  24.9% 
come,  time  sales  of  the  major  net-  over   the   $24,816,337   time  sales 
works  for  1939  have  already  sur-  total  for  the  same  period  of  1938. 
passed  those  for  the  full  year  of  MBS  November  billings  of  $327,- 
1938,  establishing  1939  as  another  045  represent  a   10.4%  decrease 
record-breaking  year  in  network  from  those  of  the  same  month  a 
history.  year  ago,  but  for  the  January-No- 
Cumulative  gross  time  sales  of  vember  period  MBS  has  sold  time 
NBC,  CBS  and  MBS  for  the  11  to  the  extent  of  $3,012,083,  up 
months  of  1939  total  $74,969,360,  16.6%  over  the  $2,582,955  figure  for 
an  increase  of  15.4%  over  the  $64,-  the  first  11  months  of  1938. 
974,899  total  for  the  same  period  r,.„<,=  M«T,tui,7  Ti^^  o„i„^ 
of  1938  and  some  $3,000,000  above  ^'^"^^  Monthly  Time  Sales 
the  $71,728,400  total  gross  time  bill-  ,gs9    ^verTsB  isss 
mgs  for  these  networks  for  the  full  xtt./-. 
year  of  1938.  NBC 

In  November  combined  network    Jan.   _-$4,033,900      6.3%  $3,793,516 

time  sales  amounted  to  $8,018,352,  March'::::::  I'lTo.isI     U  liotizi 

up  19.4%  from  the  November  1938    April  3,'56o'984  s'.sio'.bos 

figure  of  $6,713,258.  The  month,  in-    May   f-Igi-ioa     8.4  3,4i4.200 

.  J      ,    ,1  ^   .       '  , .         i.   1     •        June    3,382,404       5.7         3,200  569 

cidentally,  is  an  all-time  high  m    j^iy   3;283;555    ii.o  lIsMio 

network  billings,  topping  October's    Aug.   3,312,570    12.6  2,941,099 

total  by  $4  000  ^^p*-   3,315,307    11.3  2,979,241 

NBC  tir;ie  sales  in  November  ^t.  IIZ::::  ifslfsl  fUlilt 
totaled  $4,234,984,  a  gain  of  8.6% 
over  the  figure  for  the  same  month 

of  last  year.  Red  Network  sales  ac-    J^"-   If  Jill  ~li  oillHl 

counted  for  $3,277,529,  up  11.1%  March'::::::  i;925;6li  -U  Ifzlfu 

from  November  1938,    and   Blue    April  2.854.026    17.7  2,424,180 

sales  for  $957,455  up  0  8%.  For  f^^, I f,l:lll  Ifi  li^^l 

the  year  to  date,  NBC  time  sales     juiy   2,311,953    69.1  1,367,357 

have  been  $40,964,606,  topping  the     Aug.    2,341,636    64.2  1,423,865 

11-month  total  for  1938  of  $37,-  g^^f  •  --  2.563,132    6O.0  1,601.755 

575,607  by  9%.  Cumulative  Red    Nov.   3,'456,'323    40.9  2,'453,'4io 

billings  so  far  this  year  total  $31,-  ivmc 
719,659,  while  Blue  billings  total 

«Q  9AA  q47  ■    315,078      16.7  269,894 

^  'r^^  A  V'        1,      4--  1        f  ,f}    276,605       9.2  253,250 

CBS  November  time  sales  of  $3,-     March   306,976    31.8         232  877 

456,323  topped  those  of  the  same    April   262,626    38.6  189,545 

month  of  1938  by  40.9%  and  by  "^^l, -y--    Ht^H  f,l:^\ 

more  than  $1,000,000,  largest  gam     July    216,583    29.6  167,108 

in  both  percentage  and  dollars  of     Aug.    205,410    24.7  164,626 

all  nationwide  networks.  For  1939  •    |i^.589    ^5.1  200.342 

to  date,  CBS  has  sold  $30,992,671     Nov.    327^045  —10^4  36o;929 


Gulf  Guild  to  Present 
Shirley  Temple  Dec.  24 

PLANS  are  being  made  for  the 
Dec.  24  radio  debut  of  Shirley 
Temple  on  the  CBS  Screen  Guild 
Theatre,  sponsored  by  Gulf  Oil 
Corp.  Shirley,  who  will  appear  in  a 
radio  version  of  her  latest  picture, 
"The  Blue  Bird",  is  to  be  intro- 
duced by  Darryl  F.  Zanuck,  vice- 
president  of  20th  Century  Fox  Stu- 
dios. CBS  will  shortwave  the  pro- 
gram to  Belgium  so  that  Maurice 
Maeterlinck,  author  of  the  story, 
can  listen.  He  will  be  cut  in  to  say 
a  few  words. 

So  pleased  is  20th  Century  Fox 
Studios  with  the  reception  accorded 
"Drums  Along  the  Mohawk",  on 
the  recent  Kate  Smith  program,  the 
film  company  is  now  planning  to 
give  "Swanee  River",  its  next  Tech- 
nicolor release,  the  same  type  of 
radio  buildup.  It  is  understood  that 
another  tieup  with  the  Kate  Smith 
program  is  currently  in  prospect. 
Some  45  network  broadcasts  have 
been  arranged  for  four  songs  from 
the  film,  "Gulliver's  Travels",  pro- 
duced by  Max  Fleischer  Produc- 
tions, which  will  be  released  through 
Paramount  Studios  at  Christmas. 


THE  FCC  on  Dec.  5  authorized  as- 
signment of  the  license  of  K6KT, 
Scottsbluff,  Neb.,  from  the  Hilliard 
Co.  Inc.,  to  a  partnership  comprising 
L.  L.  Hilliard,  Ruth  K.  Hilliard  and 
R.  M.  Stewart,  the  station's  commer- 
cial manager. 


Pet  Milk  Starts  Discs 

PET  MILK  SALES  Corp.,  St. 
Louis,  has  started  a  series  of  thrice- 
weekly  quarter-hour  transcriptions 
titled  Mary  Lee  Taylor  on  an  un- 
determined number  of  stations. 
Gardner  Adv.  Co.,  St.  Louis,  han- 
dles the  account. 


HIRSUTE  splendor  emerged  gen- 
erally among  the  male  population 
of  Okmulgee,  when  that  Oklahoma 
metropolis  held  its  annual  Pioneer 
PowWow,  and  the  staff  of  KGBG, 
Okmulgee,  displayed  itself  admir- 
ably in  the  spirit  of  the  occasion,  as 
evidenced  by  the  meticulously 
groomed  handlebar  and  chin  mop  of 
Manager  Pat  Buford  (top),  and 
the  spinach  of  Announcer  Fred 
Gaye  and  Salesman  Charles  Dab- 
ney  (1  to  r  below) . 


KOIN-KALE  Appoint 
Buckendahl  as  Head  of 
Commercial  Relations 

APPOINTMENT  of  Harry  Buck- 
endahl, 36-year-old  Pacific  Coast 
manager  for  Oilman,  NicoU  & 
Ruthman,  newspaper  representa- 
tives,  as  director 
of  commercial  re- 
lations of  KOIN 
and  KALE,  Port- 
land, a  newly-cre- 
ated post,  was  an- 
nounced Dec.  11 
by  C.  W,  Myers, 
president  of  the 
stations,  effective 
Jan.  1. 

Mr.  Buckendahl  An  innovation 
in  station  executive  management, 
the  new  post  was  created  by  Mr. 
Myers  because  of  the  peculiar 
qualifications  of  Mr.  Buckendahl 
and  apparently  has  no  counterpart 
in  radio.  He  vdll  become  active  in 
handling  of  national  advertising 
and  as  part  of  his  work  vnll  seek 
to  develop  advertiser-agency  con- 
sciousness of  radio  as  a  medium. 

Mr.  Myers,  former  president  of 
the  NAB,  first  met  Mr.  Bucken- 
dahl 16  years  ago  when  he  was  an 
olRce  boy  for  the  Oilman  firm  and 
at  which  time  Mr.  Myers  was  a 
newspaper  publisher.  He  worked 
in  Chicago  several  years,  repre- 
senting West  Coast  newspapers 
and  subsequently  was  appointed 
Pacific  Coast  manager  for  the 
firm,  vdth  headquarters  in  San 
Francisco,  and  is  well  known  to 
practically  every  agency  and  ad- 
vertiser on  the  Coast. 


Cavalcade  Returns 

E.  I.  duPONT  de  NEMOURS  & 
Co.,  Wilmington,  Del.,  on  Jan.  2 
will  return  to  the  air  its  four-year- 
old  program  Cavalcade  of  America 
on  96  NBC-Blue  and  Red  stations, 
Tuesdays,  9-9:30  p.  m.  (EST).  The 
new  series,  depicting  the  story  of 
America,  will  be  under  the  super- 
vision of  a  research  board  consist- 
ing of  Marquis  James,  twice  winner 
of  the  Pulitzer  Prize;  Carl  Carmer, 
noted  author  of  books  about  the 
American  scene,  and  Dr.  Frank 
Monaghan,  professor  of  history  at 
Yale.  The  program,  winner  of  sev- 
eral radio  awards  in  the  past,  viill 
be  directed  by  Homer  Fickett,  while 
Don  Voorhees  will  again  arrange 
and  direct  the  music.  Four  stations, 
because  of  program  conflicts,  will 
broadcast  the  program  via  tran- 
scription, as  follows:  WAVE,  Louis- 
ville, Tuesdays,  6:30  p.  m.;  WSM, 
Nashville,  Fridays,  6:30  p.  m.; 
WOW,  Omaha,  Fridays,  9:30  p.  m., 
and  WLW.  Cincinnati,  Sundays, 
5:30  p.  m.  BBDO,  New  York,  is  the 
agency. 


Paramount  Spots 

PARAMOUNT  PICTURES,  New 
York,  is  sponsoring  a  series  of  50- 
word  spot  announcements  promot- 
ing the  current  attraction  at  the 
Paramount  Theatre,  New  York,  on 
a  week-to-week  basis  on  several 
New  York  stations.  Late  in  Novem- 
ber, "The  Cat  and  the  Canary"  was 
featured  in  the  announcements  on 
WJZ,  WNEW  and  WOR,  and  the 
first  two  weeks  in  December,  spots 
were  heard  for  "The  Great  Victor 
Herbert"  on  WJZ,  WQXR  and 
WMCA.  Buchanan  &  Co.,  New 
York,  is  the  agency. 
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HERALD  GOODMAN — composer  of  "Lamp  Lightin'  Time  in  the 
Valiey,"  "Little  Mother  of  the  Hills"  and  other  famous  songs — 
member  of  the  celebrated  network  Vagabond  Trio,  Herald,  Dean 
and  Curt — favored  talent  of  some  of  the  biggest  advertisers  in 
radio  and  popular  star  of  phonograph  records — yes — we  give 
you  Herald  Goodman,  Master  Salesman  at  the  Mike! 

Herald  Goodman,  with  his  cowboys  and  hillbillies,  have  pulled 
over  30,000  pieces  of  mail  since  coming  to  KVOO  a  few  months 
ago!  8  broadcasts  pulled  9,606  recipes  from  women  listeners 
recently.  2  broadcasts  pulled  620  entrants  in  a  word  building 
contest.  Almost  every  promotion  that  Herald  handles  pulls  mall 
Into  the  thousands  of  pieces.  His  KVOO  Saddle  Mountain 
Roundup  has  played  to  100,000  paid  admissions  in  Oklahoma 
theaters. 

If  you  want  to  reach  folks,  just  plain  folks,  in  the  middle  income 
bracket,  let  Herald  Goodman  do  It  in  this  territory.  Within  75 
miles  radius  of  Tulsa  lie  40%  of  Oklahoma's  population,  furnishing 
43%  of  Oklahoma's  buying  power  and  44%  of  Oklahoma's  actual 
retail  sales.  KVOO  alone  covers  this  area  effectively  and  in 
addition  has  primary  coverage  counties  in  Kansas,  Missouri 
and  Arkansas! 

25,000  WATTS  UNLIMITED  TIME 

BOTH  N.  B.  C.  NETWORKS 

EDWARD  PETRY  AND  CO.,  Inc. 

National  Representatives 
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Labor  Relations  Unit  in  FCC 
Is  Considered  by  Chairman  Fly 

Supreme  Court  Ruling  in  Railroad  Case  Leads 
To  Study  of  Its  Affect  on  Broadcasting 


CREATION  within  the  FCC  of  a 
labor  relations  unit,  to  keep  abreast 
of  labor  conditions  in  all  aspects 
of  communications  and  even  of 
broadcasting,  has  been  given  pre- 
liminary thought  and  may  be  pro- 
posed shortly  by  Chairman  James 
Lawrence  Fly. 

Chairman  Fly  said  Dec.  8  that 
some  thought  had  been  given  to 
the  matter  but  that  it  has  not  yet 
been  formally  taken  up  by  the 
Commission.  While  emphasis  has 
been  placed  on  the  desirability  of 
such  a  unit  with  respect  to  common 
carrier  operations,  such  as  tele- 
phone and  telegraph  companies, 
Mr.  Fly  did  not  entirely  discount 
the  possibility  of  certain  activi- 
ties in  the  broadcast  field. 

Supreme  Court  Ruling 

Thought  on  the  subject  appar- 
ently developed  following  the  Su- 
preme Court  ruling  Dec.  4,  in  the 
so-called  Rock  Island  railroad  case. 
In  this  case,  the  Supreme  Court 
upheld  the  ICC  order  that  the  Rock 
Island  pay  dismissal  wages  and 
transfer  expenses  of  accounting 
employes  of  a  leased  subsidiary. 
It  upheld  the  right  of  the  ICC  to 
establish  standards  to  protect  em- 
ployes who  might  be  aggrieved  by 
virtue  of  consolidations.  Since  the 
legislation  relating  to  common  car- 
riers under  the  jurisdiction  of  the 
ICC  is  similar  to  that  delegating 
authority  to  the  FCC  over  com- 
munications carriers,  it  was 
thought  the  ruling  had  a  direct 
bearing  on  future  FCC  functioning. 

While  broadcasting  is  clearly  ex- 
empted from  the  common  carrier 
category  in  the  Communications 
Act,  there  nevertheless  was  the 
view  that  the  Supreme  Court  opin- 
ion has  a  bearing  on  broadcast 
employment.  Even  prior  to  the 
Rock  Island  decision,  the  FCC  has 
been  petitioned  by  labor  groups  to 
consider  the  purported  plight  of 
broadcast  station  employes  who 
might  suffer  as  a  result  of  consoli- 
dations or  deletions.  The  question 
was  raised  by  CIO  in  connection 
with  the  Bulova  acquisition  of 
WPG,  Atlantic  City,  and  its  con- 
solidation with  WOV  and  WBIL  in 
New  York  into  a  single  fuUtime 
station. 

The  potentialities  of  labor  juris- 
diction loom  large  in  another  quar- 
ter also.  A  situation  such  as  that 
raised  by  the  threatened  strike  of 
the  American  Federation  of  Mu- 
sicians should  it  be  unable  to  re- 
vise employment  contracts  with 
the  broadcasting  industry  when  the 
current  contract  expires  next  Janu- 
ary, might  present  a  case  in  which 
the  Commission  would  inject  itself. 
A  musicians  strike,  it  was  pointed 
out,  obviously  would  have  a  bear- 
ing upon  the  ability  of  stations  to 
serve  the  public  interest,  conve- 
nience and  necessity,  as  the  law 
requires.  While  the  chances  are  re- 
mote, it  nevertheless  is  conceivable 
that  the  Commission  might  seek  to 
arbitrate  this  situation  in  some 
way  and  prevent  the  shutting  off  of 


service  which  would  render  opera- 
tion in  the  public  interest  almost 
impossible. 

In  individual  station  cases,  re- 
sulting from  consolidations  or  de- 
letion of  existing  facilities,  it  is 
theorized  that  the  FCC,  on  the  ba- 
sis of  the  Rock  Island  decision, 
might  seek  to  take  jurisdiction  in 
order  to  insure  proper  treatment 
of  employes. 

Chairman  Fly  did  not  elaborate 
on  his  views  but  indicated  the  mat- 
ter would  be  broached  to  the  FCC 
in  the  near  future.  Presumably  be- 
fore any  tangible  action  is  taken, 
a  thorough  analysis  of  the  law  and 
of  the  Supreme  Court  opinion  will 
be  undertaken  by  the  Law  Depart- 
ment. 


Butcher's  Century 

UNDER  terms  of  a  "plot" 
engineered  by  the  staff  of 
WJSV,  Washington,  District 
Commissioner  George  Allen 
on  Dec.  8  donated  $60  to  the 
station's  Christmas  Shoe 
Fund.  During  a  broadcast 
with  Arch  McDonald,  WJSV 
sports  announcer,  Allen  was 
persuaded  to  raise  his  dona- 
tion to  $100  but  imposed  a 
requirement  that  Harry 
Butcher,  CBS  vice-president, 
follow  suit.  Mr.  Butcher  fol- 
lowed. The  fund  is  being 
raised  in  cooperation  with  the 
Washington  Daily  News. 


Hobbv  Shorts 

ARRANGEMENTS  are  now  in  pro- 
cess for  the  filming  of  a  series  of 
shorts  by  Warner  Bros.,  New  York, 
featuring  Dave  Elman,  m.c.  of  the 
Hobhy  Lohby  program,  and  several  of 
the  hobbyists  who  have  appeared  on 
past  broadcasts.  Fels  &  Co.,  Phila- 
delphia, sponsors  the  program  on  CBS, 
through  Young  &  Rubicam,  New  York. 


Proposed  FCC  Budget  Increase 
May  Permit  New  Inquiry  Unit 


WITH  a  budget  recommendation 
of  $2,100,000  for  the  1940-41  fiscal 
year,  which  begins  next  June  30, 
the  FCC  may  be  in  a  position  to  ex- 
pand its  operation  to  include  a  new 
Investigation  Division,  which 
among  other  things  would  report 
on  qualifications  of  new  station  ap- 
plicants, it  was  learned  Dec.  11. 

The  U.  S.  Budget  Bureau,  ac- 
cording to  responsible  sources,  has 
recommended  an  appropriation  for 
the  FCC  of  $2,100,000  for  the 
forthcoming  fiscal  year  as  against 
a  current  fund  of  $1,830,000.  The 
Commission  had  asked  for  $3, 
115,000  —  about  a  million  dollars 
more  than  recommended  for  it. 

Defense  Budget 

Because  of  the  plan  of  President 
Roosevelt  to  set  aside  a  so-called 
"B"  budget  for  national  defense 
purposes,  it  is  thought  possible  the 
FCC  will  be  accorded  additional 
funds  at  a  later  date  in  connec- 
tion with  expansion  of  its  monitor- 
ing activities  due  to  national  de- 
fense and  neutrality  requirements. 
The  FCC  is  seeking  funds  for  a 
number  of  modern  mobile  monitor- 
ing units,  capable  of  checking 
shortwave  operations  and  it  is 
thought  that  this  material  and  per- 
sonnel might  well  fall  in  the  na- 
tional defense  category. 

The  plan  for  an  Investigation 
Division,  assuming  that  the  $2,- 
100,000  appropriation  is  finally 
forthcoming  from  Congress,  could 
be  carried  out  with  those  funds. 
However,  it  would  be  within  the 
discretion  of  the  Commission  to  de- 
cide whether  it  should  use  a  por- 
tion of  that  money  for  the  purpose 
or  expand  it  for  personnel  and  ex- 
penses in  other  branches  of  the 
agency.  It  has  been  estimated  that 
an  appropriation  of  approximately 
$50,000  would  be  sufficient  to  re- 
tain a  dozen  or  15  expert  investi- 
gators for  this  service  [Broad- 
casting, Dec.  1]. 


The  Investigation  Division,  it 
has  been  indicated,  would  be  used 
primarily  to  inquire  into  the  quali- 
fications of  new  station  applicants 
as  well  as  to  pursue  other  inquir- 
ies specifically  assigned  by  the 
Commission.  Need  for  preliminary 
study  of  prospective  station  licen- 
sees has  been  repeatedly  empha- 
sized not  only  to  assure  the  Com- 
mission of  first-hand  information 
regarding  prerequisites  but  also  to 
prevent  hearings  on  such  applica- 
tions when  it  might  be  learned  be- 
forehand that  the  applicant  is  auto- 
matically disqualified.  Such  matters 
as  citizenship,  lack  of  financial  re- 
sponsibility and  character  of  back- 
ground, are  included. 

Chairman  James  Lawrence  Fly 
has  already  taken  cognizance  of 
the  plight  of  broadcasters  forced  to 
defend  themselves  against  irre- 
sponsible applicants,  declaring  he 
hoped  to  devise  means  of  correct- 
ing this  situation.  It  is  presumed 
he  had  in  mind  the  functioning  of 
an  investigation  unit. 


HEmESSEY  NAMED 
HEAD  OF  FCC  BAR 

PHILIP  J.  HENNESSEY  Jr., 
Washington  attorney,  was  elected 
president  of  the  Federal  Communi- 
cations Bar  Assn.  at  its  annual 
meeting  Dec.  1, 
for  a  one-year 
term.  He  succeeds 
Frank  W.  Rober- 
son,  former  FCC 
general  counsel. 

Horace  L.  Loh- 
nes  was  elected 
fi  r  s  t  vice  -  presi- 
dent and  Philip 
G.  Loucks,  second 
Mr.  Hennessey  vice  -  president. 
Herbert  M.  Bingham  was  re-elected 
secretary,  and  Paul  A.  Porter,  CBS 
Washington  attorney,  was  named 
treasurer.  Elected  to  the  Executive 
Committee  for  three-year  terms 
were  Judge  E.  0.  Sykes,  former 
member  of  the  FCC,  and  Frank  W. 
Wozencraft,  general  counsel  of 
RCA,  New  York. 

Holdover  members  of  the  Execu- 
tive Committee  are  Louis  G.  Cald- 
well and  Ralph  M.  Kimball,  whose 
terms  expire  in  1940,  and  Duke  M. 
Patrick  and  Swager  Sherley,  who 
serve  until  1941. 


New  Albers  Series 

ALBERS  BROS.  MILLING  Co., 
Seattle  (Friskies  Dog  Food), 
through  Erwin,  Wasey  &  Co.,  Los 
Angeles,  on  Jan.  14  starts  for  26 
weeks,  a  weekly  quarter-hour  mys- 
tery series,  The  Adventures  of  Dr. 
Dare,  on  9  CBS  Pacific  Coast  sta- 
tions (KNX  KARM  KSFO  KROY 
KOIN  KIRO  KVI  KFPY  KSL), 
Sunday,  2:30-2:45  p.  m.  (PST). 
Firm,  for  its  cereals,  is  currently 
sponsoring  the  weekly  half-hour 
musical  program  Good  Morning 
Tonite  on  5  NBC-Pacific  Red  sta- 
tions, the  broadcast  emanating 
from  San  Francisco. 


Maine  Potato  Series 

MAINE  DEVELOPMENT  COM- 
MISSION in  November  started  its 
annual  campaign  in  the  interests 
of  State  of  Maine  trade-marked 
potatoes  using  twice-weekly  pro- 
grams titled  Girl  From  Maine  on 
the  Marjorie  Mills  participating 
series  on  the  Yankee  network.  Cam- 
paign will  continue  until  early 
spring  and  is  handled  by  Brooke, 
Smith,  French  &  Dorrance,  New 
York. 


RADIOMEN'S  HOBBY  turned  into  a  fascinating  feature  on  KGVO, 
Missoula,  Mont.,  where  the  Model  Makers  Club  has  attracted  dozens  of 
entries  from  ages  11  to  60.  Jack  Burnett  (left),  commercial  manager, 
and  Marion  Dixon,  local  sales  manager,  are  here  shown  with  some  of 
the  model  airplane  and  seacraft  entered  in  the  display.  It  all  started  be- 
cause the  KGVO  duo  are  themselves  master  builders  of  model  planes. 
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A  maker  of  beverages  came  to  WOR  in  the  summer  of  1939.  Using  a 
half -hour  evening  show,  this  manufacturer  lifted  his  sales  100%  in 
thirteen  weeks  and  increased  his  dealers  from  5,000  to  50,000  in  that 
same  length  of  time.  Though  his  product  was  originally  sold  in  New 
York  City  only,  a  checkup  made  three  months  after  he  began  using 
WOR  showed  that  he  had  expanded  his  territory  to  Greater-New  York, 
New  Jersey,  Westchester  and  Lower  New  England.  It  was  also  found 
that  customer  demand  created  by  the  WOR  broadcasts,  had  forced 
two  prominent  New  York  grocery  chains  to  place  his  product  on 
their  shelves.  Interesting,  too,  is  the  fact  that  the  WOR  broadcasts 
enabled  this  manufacturer  to  successfully  launch  and  build 
acceptance  for  a  new  product  in  a  field  that  has  been  discouragingly 
competitive  for  years. 


WJR- WGAR  HeadWould 


F-M  Broadcasting 
On  Three  Relays 
Proves  Successful 

Armstrong  and  Doolittle  See 

Widespread  Radio  Changes 

WHEN  the  first  triple  rebroadcast 
of  the  new  frecfuency  modulation 
broadcast  was  accomplished  Dec.  3 
without  the  use  of  telephone  wires 
at  WDRC,  Hartford,  radio  experts 
at  the  demonstration  predicted  im- 
portant changes  in  radio  within  a 
decade. 

"It  is  just  the  beginning  in  the 
start  of  chain  broadcasting  of  fre- 
quency modulation,"  said  Maj.  Ed- 
win H.  Armstrong,  inventor  of  the 
new-type  broadcasting,  who  went  to 
Hartford  to  supervise  the  "triple 
play"  rebroadcast. 

It  happened  thus:  W2XCR, 
Yonkers,  N.  Y.,  broadcast  a  special 
frequency  modulated  program, 
which  was  picked  up  by  Maj.  Arm- 
strong's station,  W2XMN,  at  Al- 
pine, N.  J.  This  station  rebroadcast 
the  program,  which,  in  turn,  was 
picked  up  by  WIXPW,  Meriden, 
Conn.,  owned  by  Franklin  M.  Doo- 
little, general  manager  of  WDRC, 
Hartford. 

WIXPW  again  rebroadcast  the 
special  program,  and  it  was  re- 
ceived in  WDRC  studios  before  a 
specially  invited  group  of  radio 
technicians,  experts,  and  newspa- 
permen. 

Progress  Noted 

K.  B.  Warner,  managing  secre- 
tary of  the  American  Radio  Relay 
League  and  editor  of  QST,  amateur 
radio  publication,  said  after  the 
demonstration : 

"I  thought  it  was  just  technically 
unbelievable  with  three  relays,  yet 
the  program  was  still  better  "by  far 
than  the  present  conventional  sys- 
tem at  its  best.  In  10  years  there 
won't  be  any  orthodox  brand  of 
broadcasting  remaining  except  for 
the  lowest  grade  of  local  service." 

Mr.  Doolittle  said:  "I  think  fre- 
quency modulation  gives  the  finest 
quality  we  ever  have  been  able  to 
transmit.  The  triple  rebroadcast 
was  a  marvelous  success." 

The  special  program  originated 
in  the  private  home  of  C.  R.  Run- 
yon,  Yonkers,  who  has  been  work- 
ing with  Major  Armstrong  on  fre- 
quency modulation.  A  piano  player 
and  a  violinist  gave  selections,  rec- 
ords were  played,  and  various 
sounds,  such  as  striking  of  two 
steel  bars  together,  ringing  of  bells, 
the  gurgling  of  water  into  a  glass, 
the  lighting  of  a  match,  the  drop  of 
an  ice  cube  into  a  glass  of  water, 
and  others,  were  heard. 

More  on  the  Way 

There  will  be  many  more  of  these 
relay  broadcasts  during  the  coming 
year,  Maj.  Armstrong  predicted, 
stating  that  by  mid-summer  about 
25  frequency  modulation  stations 
will  be  in  operation.  The  method 
will  be  immediately  useful  to  a 
broadcaster  such  as  John  Shepard 
3d,  he  said,  whose  station  on  Mt. 
Washington  can  rebroadcast  pro- 
grams picked  up  from  the  Paxton 
transmitter  which  receives  its  pro- 
grams from  the  Shepard  studios  in 
Boston.  Eventually  other  stations 
might  be  added  to  this  radio  chain, 
he  stated. 

Asked  if  F-M  stations  .votild  be 
permitted  to  rebroadcast  programs 
by  radio  relays  when  the  FCC  has 
forbidden  this  practice  to  broad- 


TWO  RADIO  pioneers,  Maj.  Edwin 
H.  Armstrong,  inventor  of  fre- 
quency modulation  (left) ,  and 
Franklin  M.  Doolittle,  general  man- 
ager of  WDRC,  Hartford,  discuss 
success  of  the  first  triple  rebroad- 
cast in  history  of  frequency  modu- 
lation broadcasting  without  use  of 
telephone  vdres.  Major  Armstrong 
said  Mr.  Doolittle  was  one  of  his 
earliest  "disciples"  in  the  frequency 
modulation  experiments.  Mr.  Doo- 
little owns  WIXPW,  Meriden, 
Conn.,  an  F-M  station. 


casters  using  the  present  system  of 
amplitude  modulation,  Maj.  Arm- 
strong explained  that  the  Commis- 
sion's ruling  prohibits  these  radio 
relays  for  broadcasters  operating 
within  the  present  broadcast  band 
where  wire  facilities  are  available 
to  prevent  using  up  the  spectrum 
of  frequencies  available  for  broad- 
cast use. 

With  frequency  modulation,  he 
stated,  wire  facilities  are  not  avail- 
able as  it  is  not  possible  to  trans- 
mit a  15-kilocycle  band  over  tele- 
phone lines  and  to  keep  out  the 
noise.  Furthermore,  these  frequency 
modulation  relays  do  not  use  up  the 
spectrum,  as  the  rebroadcasting 
station  picks  up  the  signal  from 
the  regular  broadcast  of  the  origi- 
nating station.  Eventually,  how- 
ever, relays  on  much  higher  fre- 
quencies will  probably  be  used  to 
permit  greater  flexibility  of  opera- 
tion. 

Better  Quality 

At  present  all  F-M  stations  in 
the  chain  must  broadcast  all  chain 
programs,  as  each  must  transmit  a 
signal  for  the  station  next  in  line 
to  pick  up.  By  using  the  higher  fre- 
quencies, signals  from  the  originat- 
ing station  can  be  picked  up  by 
more  distant  F-M  stations  and  those 
along  the  line  can  accept  or  reject 
the  chain  programs  in  accordance 
with  their  own  plan  of  program- 
ming. 

The  whole  aim,  he  said,  is  to  give 
better  quality  radio  transmission  to 
the  listeners,  and  frequency  modu- 
lation programs  can  be  as  perfectly 
sent  on  frequencies  of  several  hun- 
dred megacycles  as  on  the  present 
40-megacycle  band.  In  Hartford,  he 
explained,  WIXPW  can  pick  up  the 
CBS  programs  which  W2XMN  re- 
broadcasts  several  hours  daily  from 
W2XMN  with  greater  fidelity  than 
it  can  get  them  from  WDRC,  which 
has  received  them  over  the  wires 
from  the  CBS  studios  in  New  York. 

As  for  television,  Maj.  Arm- 
strong said:  "When  and  if  there  is 
a  television  chain,  it  will  be  done 
with  frequency  modulation.  The 
technical  principles  are  the  same  in 
frequency  modulation  as  in  televi- 
sion." 

A  BOOK  titled  "Best  Broadcasts  of 
1938-39",  compiled  by  Max  Wylie, 
CBS  director  of  script  and  continuity, 
will  be  published  Dec.  18  by  Whittle- 
sey House.  New  York  ($3.50).  It  is 
an  anthology  of  32  separate  programs 
of  all  types,  reprinted  "as  broadcast" 
by  the  three  major  networks. 


'Red'  Barber  Wins  Award 

RED  BARBER,  baseball  announc- 
er of  WOR,  Newark,  who  covered 
the  games  of  the  Brookljm  Dodgers 
for  the  station  during  the  past  sea- 
son, on  Dec.  6  was  named  the  na- 
tion's top  baseball  announcer  in 
the  poll  conducted  among  leading 
sports  writers  and  correspondents 
representing  The  Sporting  News. 
Second  place  was  voted  to  Frankie 
Frisch  of  the  Colonial  Network, 
MBS  New  England  hookup,  while 
Bob  Elson  of  WGN,  Mutual's  Chi- 
cago affiliate,  won  third  place.  Tom 
Manning,  of  WTAM,  Cleveland, 
and  France  Laux,  of  KMOX,  St. 
Louis,   received   previous  awards. 

Gillette  Bowl  Games 

GILLETTE  SAFETY  RAZOR  Co., 
Boston,  on  Jan.  1  will  sponsor  two 
of  the  New  Year's  Day  football 
games — the  Sugar  Bowl  game  from 
New  Orleans,  an  exclusive  NBC 
feature,  and  the  Orange  Bowl  game 
in  Miami,  a  CBS  exclusive.  The 
NBC  game  will  be  heard  on  75  Blue 
stations  with  Bill  Stern  covering 
for  the  third  successive  year.  Ted 
Husing  will  describe  the  CBS 
broadcast  from  the  Orange  Bowl, 
to  be  heard  on  over  70  stations.  To 
promote  its  sponsorship  of  the  two 
games,  Gillette  has  sent  out  over 
50,000  window  streamers  and  has 
arranged  for  numerous  advance  an- 
nouncements to  be  broadcast  dur- 
ing the  weeks  preceding  the  games 
on  stations  carrying  the  events. 
Transcriptions  describing  features 
of  the  broadcasts  have  been  made 
by  both  Husing  of  CBS  and  Stern 
of  NBC  for  distribution  by  Gillette 
to  the  stations  scheduled.  Maxon 
Inc.,  New  York,  handles  the  ac- 
count. 


Pro  Game  on  9 

GENERAL  MILLS,  Minneapolis 
(Wheaties),  sponsor  of  games  of 
the  National  Football  League,  ar- 
ranged a  special  hookup  of  nine 
stations  to  carry  the  National 
League  Football  League  champion- 
ship game  between  the  Green  Bay 
Packers  and  the  New  York  Giants, 
played  Dec.  10  in  Milwaukee.  Sta- 
tions were  WOR,  Newark;  WCAU, 
Philadelphia;  WCBM,  Baltimore; 
WFMD,  Frederick,  Md.;  WOL, 
Washington;  WWSW,  Pittsburgh; 
WGAR,  Cleveland;  WJR,  Detroit, 
and  WJJD,  Chicago.  Covering  the 
event  were  Announcers  Red  Barber 
of  WOR,  Newark;  Dick  Fishell  of 
WHN,  New  York,  and  Harry  Wis- 
mer  of  WJR,  Detroit.  Wadhams  Oil 
Co.,  Milwaukee,  which  has  spon- 
sored all  games  this  season  played 
by  the  Green  Bay  Packers  on 
WTMJ,  Milwaukee,  also  sponsored 
the  game  on  that  station,  with  Russ 
Winnie  describing  the  contest. 
Scott-Telander,  Milwaukee,  is  agen- 
cy for  Wadhams,  and  Knox-Reeves, 
Minneapolis,  handles  the  General 
Mills  account. 


F-M  Demonstration 

OFFICIAL  Washington  gets  its 
first  practical  glimpse  of  frequency 
modulation  Jan.  13  when  Maj.  Arm- 
strong demonstrates  the  system  un- 
der the  auspices  of  the  Washington 
Radio  Club  at  the  National  Mu- 
seum. The  Washington  chapters  of 
the  Institute  of  Radio  Engineers 
and  of  the  American  Institute  of 
Electrical  Engineers  have  been  in- 
vited, with  W3X0,  the  Jansky  & 
Bailey  F-M  station  to  demonstrate 
the  transmitting  medium.  FCC  of- 
ficials and  staff  have  been  invited. 


Sell  Pro  Football  Team 

GEORGE  A.  (Dick)  RICHARDS, 
who    with    Leo    Fitzpatrick  and 

others  owns  the  Detroit  Lions  pro  t 

football  team,  runner  up  for  the  ; 

western  division  championship,  has  I 
offered  that  club  for  sale  at  an  ask- 
ing price  of  $200,000,  according  to 

an  announcement  Dec.  9  from  the  | 

annual   meeting   of   ovraers    and  il 

coaches  in  Milwaukee.  ! 

Mr.  Richards,  who  was  unable  to  i 

see  any  of  the  Lions'  games  this  ii 

season  due  to  illness  which  has  'i 

kept  him  at  his  home  in  Palm  \ 

Springs,  Cal.-,  reported  to  the  meet-  i 

ing  he  was  impelled  to  sell  under  \ 

doctor's  orders.  He  bought  the  club  ill 

in  1934  and  transferred  it  from  ii 

Portsmouth,  O.,  to  Detroit,  paying  k 
$15,000  for  the  franchise.  It  is  re- 

ported  a  group  of  Detroiters  is  con-  i 
sidering  buying. 


Cooperative  Quiz  Begun  I 
On  WKRC  by  Grocers  I 

FIRST  broadcast  of  a  weekly  Kit-  \ 
chen  Quiz  series  was  heard  Dec.  9  iji 
on  WKRC,  Cincinnati,  under  spon-  i 
sorship  of  the  Cincinnati  Retail 
Grocers  &  Meat  Dealers  Assn., 
scheduled  for  an  indefinite  period. 
The  program,  an  audience  partici- 
pator in  which  housewives  vie  for 
prizes,  is  conducted  by  Virginia 
List,  former  director  of  the  Domes- 
tic Arts  Guild,  and  conductor  of 
the  WKRC  Economy  Kitchen. 

Heard  at  8.30  Saturday  morn- 
ings, the  series  is  designed  to  catch 
housewives  before  they  do  their 
week  end  shopping.  Featured  are 
messages  designed  to  promote  de- 
pendability and  service  of  neigh- 
borhood grocers.  Signs  and  posters 
are  mailed  for  display  by  grocers 
and  WKRC,  in  cooperation  with 
the  Cincinnati  Times  Star,  places 
publicity  and  advertising  in  the 
newspaper.  Contestants  for  the  pro- 
gram are  chosen  from  a  list  of 
women  writing  for  a  place.  Appli- 
cants must  give  name  and  address 
of  their  neighboi'hood  grocer. 


KOY  Describes  Own  Fire 

WHEN  a  $1,500  fire  damaged  the 
heating  plant  of  KOY,  Phoenix,  that 
station's  special  events  department 
broadcast  a  description  of  the  blaze. 


FOR  the  post  season  Sugar  Bowl 
football  classic  in  New  Orleans, 
WSGN,  Birmingham,  Ala.,  has  ar- 
ranged with  the  Southern  Railway 
for  a  WSGN  Sugar  Bowl  Special 
train  and  is  offering  two  free  fares 
and  tickets  to  the  New  Orleans  tus- 
sle to  listeners  writing  the  best  let- 
ters on  "Why  WSGN  is  my  favor- 
ite sports  station".  Going  over  final 
details  of  the  contract  are  Henry 
P.  Johnston  (left),  general  man- 
ager  of  WSGN,  and  Searcy  John-  t 
son,  assistant  general  passenger  '' 
agent  of  Southern  Railway. 
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HOW  MANY  KINDS  OP 

SPOf 
RADIO? 


Ihere  are  as  many  kinds  of  SPOT  RADIO  as  there 
are  advertisers  and  problems. 

Whether  a  sponsor  wants  a  minute  or  an  hour,  a  25- 
word  announcement  or  a  fifteen-minute  strip,  live  or 
transcribed,  he  can  buy  it  on  as  few  or  as  many  stations 
as  he  likes.  He  can  fit  his  coverage  exactly  to  his  dis- 
tribution when  he  buys  his  stations  separately,  whether 
they  are  independent  or  network  affiliates. 

This  oldest  form  of  commercial  broadcasting  lets  him 
pick  his  time  in  each  city,  buy  stations  separately, 
localize  his  sales  appeal  and  gear  his  radio  advertising 
to  his  plans  in  every  particular. 


IT  WILL  BE 


\'Jr'&ji-  III 


V 


I  "I  wish  I  could  use  SPOT 
RADIO,"  said  the  Adver- 
tiser,"but  I  don't  manufacture 
watches." 


2 "You  don't  run  a  department 
store,  either,"replied  his  Agency 
Man,  "but  you  often  use  news- 
papers." 


3 "Just  because  a  certain  type  of  ad- 
vertiser uses  a  certain  medium  in  a 
certain  way,"  he  went  on,  "doesn't 
mean  that  everybody  must." 


^  "But  the   important  thing 


4 "Time  signals  are  just  one 
effective  form  of  SPOT 
RA"^!©.  It  can  be  25  words  or  15 
minutes  oran  hour — any  length." 


about 

SPOT  RADIO  is  that  it  lets  you  buy 
you'  stations  individually  —  separately 
—  not  linked  together." 


"Humph,  that  fits  my  sales  plan 
like  a  glove,"  humphed  the  Ad- 
vertiser. "Let's  get  out  the  maps  and 
SPOT  our  RADIO!" 


SPOT  RADIO 


IS   BROADCASTING   WHICH   YOU   CAN  SPOT 


ANY  TIME      ANY  LENGTH      ANY  WHERE 

EDWARD  PETRY  &  COMPANY 

INCORPORATED 

Representing  Leading  Radio  Siafions  throughout  the 
United  States — individually 


For  any  advertiser  or  agency  executive  who  wants  to  see  how  SPOT  RADIO  can  meet  hi 


Offices  in  NEW  YORK    •    CHICAGO    •  DETROIT 
SAN  FRANCISCO    •    LOS  ANGELES 


ST.  LOUIS 


TROPHY  FOR  CHILDREN'S  SERIES 

Hisbee  Co.,  Cleveland,  Wins  Annual  Award  for 
 Popular  Series  Broadcast  on  WHK  


New  NBC  Maps 
Reveal  Coverage 

Day  and  Night  Coverage  Areas 

Are  Charted  Separately 

ALTHOUGH  NBC  has  just  com- 
pleted its  first  set  of  coverage  maps 
to  show  separately  the  daytime  and 
nighttime  coverage  areas  of  its  af- 
filiate stations,  these  maps  will  not 
be  distributed  to  advertisers  and 
advertising  agencies,  nor  will  they 
be  individually  available  even  to 
NBC's  own  salesmen,  according  to 
J.  M.  Greene,  recently  appointed 
circulation  manager  of  NBC.  Each 
station  gets  a  copy  of  its  own  maps 
as  fast  as  they  are  received  fi'om 
the  printer,  Mr.  Greene  said,  with 
the  distribution  about  half  com- 
pleted at  present,  but  there  will  be 
no  further  distribution. 

In  explanation  of  this  policy, 
which  is  in  direct  contradiction  to 
that  of  CBS,  which  for  several 
years  has  been  publishing  and 
distributing  day  and  night  cov- 
erage maps  of  its  affiliate  stations, 
Mr.  Greene  said  the  NBC  maps 
picture  the  listening  pattern  of 
each  station  when  that  station  is 
broadcasting  network  programs 
and  therefore  do  not  give  a  true 
picture  of  the  station's  coverage 
when  it  is  broadcasting  local  pro- 
grams not  available  from  its  neigh- 
boring NBC  stations. 

Not  for  Spot 

"If  we  make  our  maps  avail- 
able to  advertisers  and  agencies," 
he  said,  "they  will  inevitably  be 
used  in  planning  spot  campaigns, 
and  they  are  not  intended  for  that 
purpose.  Each  station  has  its  own 
coverage  map  and  data  which  the 
advertiser  or  agency  can  obtain 
from  that  station  or  its  represen- 
tative and  NBC  has  no  place  in 
that  picture. 

"We  will  use  these  maps  and  the 
data  underlying  them,"  he  con- 
tinued, "to  make  network  presen- 
tations, showing  advertisers  the 
coverage  available  with  any  specific 
network  setup,  either  present  or 
prospective.  With  this  information 
we  can  tell  a  network  client  how 
many  radio  homes  the  addition  of 
any  station  or  station  group  to  his 
present  network  will  add  to  his  au- 
dience. These  figures  are  not  al- 
ways constant  for  any  particular 
station,  as  the  overlapping  of  its 
coverage  area  with  those  of  near- 
by outlets  will  vary  with  the  in- 
clusion or  exclusion  of  those  other 
outlets  in  the  proposed  network. 

"Individually,  our  maps  general- 
ly, although  not  always,  show  cov- 
erage areas  more  limited  than 
would  coverage  maps  based  on  the 
station's  own  signal  strength  and 
mail  response  when  considered  as 
an  individual  entity  and  not  as  part 
of  a  network,"  he  added,  "which 
is  another  reason  we  are  not  going 
to  distribute  them  generally." 

Maps,  prepared  by  Mr.  Greene 
and  his  assistant,  Charles  Robert- 
son, who  was  formerly  in  NBC's 
research  division,  were  based  on 
mail  response  ov^r  an  extended 
period  of  time,  using  the  regular 
NBC  Airea  method  broken  down 
for  the  first  time  into  day  and  night 
coverage.  Method  of  determining 
the  par  counties  when  day  and 
night  coverage  was  combined, 
through  use  of  the  half-milivol1; 
line  in  conjunction  with  mail,  was 
used  this  time  to  determine  day- 
time coverage  of  all  stations  and 
nighttime  coverage  of  clear  channel 


CLIMAXING  a  two-month  promo- 
tional drive,  the  Higbee  Co., 
Cleveland  department  store,  on 
Dec.  8  was  awarded  the  Cleveland 
Plain  Dealer  1939  Radio  Poll  tro- 
phy for  sponsoring  the  year's  most 
popular  children's  program — Pin- 
nochio,  heard  on  WHK,  Cleveland. 
Charles  L.  Bradley  (left),  presi- 
dent of  Higbee  Co.,  received  the 
trophy,  "Miss  Oscarette",  from 
Robert  S.  Stephan,  Plain  Dealer 
radio  editor.  The  Pinnochio  series, 
which  made  its  sudden  rise  to  top 
popularity  in  less  than  two  months, 
has  been  one  of  the  most  effective 
promotions  the  store  has  ever  used, 
Mr.  Bradley  commented. 

On  the  day  following  announce- 
ment of  the  award,  the  department 
store  made  two  announcements  on 
WHK,  offering  a  free  "Pinnochio 
mask"  to  all  members  of  the  Pin- 
nochio Club,  to  be  given  away  at 
three  locations  in  the  store — chil- 
dren's clothing,  boys'  clothing  and 
the  toy  departments.  Response  to 
the  announcements  was  so  great 
that  14  extra  salespeople  were 
added  in  these  departments. 

The  day  the  announcements  were 
made  more  than  3,000  new  mem- 
bers of  the  club  were  signed  up, 
swelling  the  nine-week  total  to 
more  than  15,000,  and  depleting  the 
supply  of  badges  and  membership 
cards  until  more  were  ordered. 
Sales  in  all  departments  offering 
the  masks  jumped,  with  an  espe- 
cially large  increase  in  the  toy 
department. 

Other  Reader  Choices 

With  Plain  Dealer-  readers  in  149 
cities  and  towms  in  six  States  par- 
ticipating in  the  balloting,  favorite 
programs  and  radio  personalities 
included: 

Personality:  Charlie  McCarthy;  Pro- 
gram: Chase  &  Sanborn  Hour;  Master  of 
ceremonies :  Don   Ameche ;  Classical  sing- 


stations.  For  regional  and  local 
stations,  however,  whose  ground 
waves  are  subject  to  interference 
at  night  from  the  sky  waves  of 
distant  stations,  a  nighttime  in- 
terference line  was  set  up,  com- 
puted by  NBC  engineers  in  accord- 
ance with  FCC  standard  signal- 
to-noise  required  ratios. 


ers :  Nelson  Eddy,  Lucille  Manners  ;  popu- 
lar singers ;  Bing  Crosby.  Kate  Smith ; 
comedian :  Jack  Benny ;  drama :  Lux  Ra- 
dio Theatre:  serial:  One  Man's  Family; 
symphonic  program :  Ford  Sunday  Eve- 
ning Hour;  light  classical  music:  Voice 
of  Firestone;  dance  band:  Guy  Lombardo  ; 
variety:  Chase  &  Sanborn  Hour;  quiz:  In- 
formation Please;  commentator:  Lowell 
Thomas  :  educational :  U  of  Chicago  Round- 
table;  kid's  show:  Pinnochio. 

Runners-up  :  Alec  Templeton,  One  Man's 
Family.  Bing  Crosby,  Richard  Crooks,  Mar- 
garet Speaks,  Kenny  Baker,  Frances  Lang- 
ford,  Edgar  Bergen,  Orson  Welles,  Those 
We  Love,  Toscanini,  American  Album  of 
Familiar  Music,  Kay  Kyser,  Good  News, 
Doctor  I.  Q.,  Kaltenborn,  Dr.  Walter  Dam- 
rosch.  Let's  Pretend, 

Show  horses :  Bing  Crosby,  Information 
Please,  Clifton  Fadiman,  Lawrence  Tib- 
bett,  Jessica  Dragonette.  Frank  Munn, 
Connie  Boswell,  Bop  Hope,  Big  Town,  Vic 
&  Sade,  N.  Y.  Philharmonic,  Cities  Service 
Concert,  Wayne  King,  Prof.  Quiz,  Ameri- 
can Town  Meeting,  and  Orphan  Annie. 


Gulf  Oil  Corp.  Renews 
Screen  Guild  16  Weeks 

GULF  OIL  Corp.,  Pittsburgh  (oil 
products),  has  renewed  its  weekly 
half-hour  Screen  Guild  Theatre  on 
65  CBS  stations  for  an  additional 
16  weeks,  effective  Jan.  1,  Sun., 
7:30-8  p.m.  At  expiration  of  the 
extended  period  Motion  Picture  Re- 
lief Fund  will  have  received  a  to- 
tal of  $500,000  from  the  sponsor 
for  the  erection  of  a  home  for  in- 
digent workers  in  the  film  industry. 
Actual  construction  of  the  home 
will  start  when  the  $500,000  mark 
is  reached. 

With  talent,  directors  and  writ- 
ers donating  their  services  to  the 
weekly  program.  Gulf  Oil  Corp. 
contributes  $10,000  a  week  to  the 
Fund.  Joe  Hill  continues  as  agency 
producer  on  the  show  with  Austin 
Petersen  as  assistant.  Writers  are 
Charles  Tazewell,  Sam  Perrin  and 
Jess  Oppenheimer.  Roger  Pryor 
continues  as  m.c,  with  John  Conte 
announcing.  Oscar  Bradley  has  the 
orchestra.  Young  &  Rubicam,  New 
York,  is  agency. 

Renewal  contract  was  signed  in 
Hollywood  by  Jean  Hersholt,  rep- 
resenting the  MPRF;  Ralph  Mor- 
gan, Screen  Actors  Guild;  Walter 
Wanger,  Producers  Assn.,  Conrad 
Nagel  and  representatives  of  the 
oil  corporation  and  the  agency. 


DEPRECIATIOJS  LIST 
FOR  TAXES  REVISED  ,i 

ANSWERING  a  request  of  the 
NAB  for  specific  information  on  I 
changes  in  depreciation  allowances  j 
as  applied  to  broadcasting  com- 
panies, the  Treasury  Department  ] 
on  Dec.  1  sent  the  NAB  a  revised  i 
list  of  "group  lives"  applicable  in  1 
filing  income  tax  returns.  ' 

Timothy    C.    Mooney,  Deputy 
Commissioner,  and  E.  L.  Lindsey, 
assistant    head    of    Division,  the 
Bureau  of  Internal  Revenue,  signed 
the  letter  sent  to  the  NAB.  They 
reminded   that   "the   lives   stated  < 
above  are  averages  built  up  on  the  I 
experience  available  for  the  equip-  ( 
ment  of  all  companies  for  which  ; 
data  could  be  obtained  and  may  not 
be  applicable  to  the  assets  of  a 
particular  company  whose  experi- 
ence may  indicate  shorter  or  long- 
er lives." 

In  making  public  the  letter,  the 
NAB  explained  that  "allowance  for 
depreciation  cannot  be  predicted 
upon  a  general  average.  Each 
broadcaster  should  produce  all  the 
facts  pertinent  to  his  own  case  and 
press  for  a  decision  thereon  with- 
out reliance  upon  general  prac- 
tices." 

The    Revenue    Bureau's  group 
lives    follow:    Transmitter  equip- 
ment,   10    years;    studio    control  ' 
equipment,  10  years;  speech  input 
equipment;   10  years;  antenna 
equipment,   12  years;   towers,  15 
years;  buildings,  20  years;  studio 
furniture   and   fixtures,   7   years;  ! 
office   furniture   and   fixtures,  15 
years;  pipe  organs,  pianos,  etc.,  10  '■■ 
years;     television     equipment,     4  I 
years;  facsimile  equipment,  5 
years.  j 


P  &  G  Tests  Serial 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (White  Naptha),  has 
started  Little  Cross  Roads  Store, 
five-weekly  quarter-hour  live  pro- 
gram, on  KWTO,  Springfield,  Mo., 
for  52  weeks.  It  is  understood  the 
series  may  be  expanded  to  other 
markets.  The  program  was  devel- 
oped by  the  staff  of  KWTO  and 
has  been  on  the  air  for  the  last 
five  years.  Quaker  Oats  sponsored 
the  show  last  year  and  prior  to 
that  time  it  was  sponsored  locally. 
George  Earle  Wilson,  production 
director  of  KWTO,  vsTites  and  pro- 
duces Little  Cross  Roads  Store.  Ac- 
tors include  Al  Stone  and  Bill 
Ring,  KWTO  announcers;  Cather- 
ine McKee,  bookkeeper  of  KWTO; 
Gloyd  Thrailkill,  of  the  KWTO  con- 
tinuity department.  Theme  of  the 
dramatic  serial  is  the  philosophical 
attitude  of  an  aged  store  keener. 
Compton  Adv.,  New  York,  handles 
the  account. 


New  Campana  Series 

CAMPANA  SALES  Co.,  Batavia, 
111.,  on  Jan.  7  will  start  Grand  Ho- 
tel, dramatic  program  sponsored  by. 
the  company  in  1937  on  NBC-Blue, 
on  30  CBS  stations,  Sunday,  1:35-2 
p.  m.,  on  behalf  of  Campana  Hand 
Cream,  Italian  Balm,  Dreskin,  Col- 
lies and  D.D.D.  Campana  also  spon- 
sors the  weekly  First  Nighter  pro- 
gram on  CBS.  Aubrey,  Moore  & 
Wallace,  Chicago,  is  the  agency  in 
charge. 


NBC,  MBS  and  CBS  wiU  broadcast 
the  address  by  President  Franklin  D. 
Roosevelt  at  the  annual  Jackson  Day 
dinner  given  Jan.  8  by  the  Democratic 
Party  at  the  Hotel  Mayflower,  Wash- 
ington. 
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ENGINEERS: 


Here's  the  sure|icure  for  your 


Directional 


adaches! 


Ready-made  Antenna  Control  Units 
that  meet  all  F^C.C  requirements 


Western  Electric  Antenna  Control  Units  will  solve  your  direc- 
tional problems  painlessly  and  permanently! 

These  equipments  are  capable  of  operating  at  any  one  pre- 
determined frequency  between  550  and  1600  kc.  —  are  suitable 
for  2  or  more  element  arrays.  Shift  between  day  and  night  patterns 
can  be  made  by  single  push  button  operation. 

Combinations  of  the  33A  (combined  line  branching  and 
phase  shifting  unit)  and  supplementary  34A  (phase  adjusting  unit 
for  outdoor  mounting)  and  35A  (line  branching  unit  for  outdoor 
mounting)  are  for  output  powers  up  to  5  KW.  The  33B,  34B 
and  35B  units  are  for  powers  up  to  50  KW. 

If  you're  suffering  from  directional  headaches,  call  Graybar 
quickly  for  a  Western  Electric  unit.  You'll  find  it's  just  what 
the  doctor  ordered! 


Western  Electric 
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DISTRIBUTORS  -.  \n  U.S.A.i  Graybar^Electric  Co.,  New  York. 
tn  Canada  and  Nowfoundland:  Northern  Electric  Co.,  Ltd. 
In  other  countries:  internotionol  Standard  Electric  Corp. 


DURING  the  annual  meeting  of  the  American  Association  baseball  clubs 
in  Columbus  Dec.  1-2,  three  visiting  sports  announcers  called  on  Johnny 
Neblett,  WBNS  sportscaster.  They  all  belong  to  the  American  Associa- 
tion of  Baseball  Broadcasters — (1  to  r)  Connie  Desmond,  WSPD,  Toledo; 
Neblett;  Don  Hill,  WAVE,  Louisville;  Vic  Lund,  WIRE,  Indianapolis. 


KMPC  to  Be  CBS  Optional  Outlet; 
Signs  Cooperative  Compact  With  KIRO 


Intervention  Rule 
Undergoes  Shifts 

Trend  Toward  FCC  Reversal 

Of  Policy  Is  Indicated 

A  TREND  toward  gradual  reversal 
of  its  non-intervention  procedure 
in  broadcast  cases  is  apparent  on 
the  FCC,  though  several  anoma- 
lous situations  have  been  created 
by  virtue  of  the  procedure. 

One  of  the  strange  situations 
affects  KOA,  Denver,  50,000-watter 
operating  on  the  830  kc.  clear  chan- 
nel, which  has  been  excluded  from 
participation  in  a  hearing  on  the 
application  of  WHDH,  Boston,  for 
fulltime  on  that  channel.  The 
hearing  has  been  scheduled  for  Jan. 
15  in  Washington,  having  been 
postponed  from  Dec.  11  and  in- 
volves the  application  of  WHDH 
for  5,000-watt  unlimited  time  on 
the  channel  in  lieu  of  its  present 
1,000-watt  limited  time  operation. 
Only  WEEU,  Reading,  Pa.,  which 
operates  daytime  on  the  frequency, 
has  been  admitted  as  an  inter- 
venor. 

Motions  Denied 

Commissioner  Case,  presiding  at 
the  motions  docket  Dee.  5  dis- 
missed without  prejudice  a  petition 
of  the  Clear  Channel  Group  to 
intervene  in  the  hea^-ing  on  the 
ground  that  preservation  of  clear 
channels  is  involved.  He  also  de- 
nied the  Group's  motion  to  dismiss 
the  WHDH  application,  and  denied 
a  KOA  motion  to  dismiss  the  appli- 
cation as  in  violation  of  existing 
rules.  Previouslv.  another  nre'^iding 
commissioner  had  denied  KOA's 
petition  to  become  a  party  to  the 
hearing. 

At  the  motions  docket  Dec.  8 
Commissioner  Case  granted  sev- 
eral petitions  to  intervene.  As  a 
matter  of  fact,  all  petitions  pending 
that  day  were  granted.  In  one  case, 
involving  the  application  of  WROL, 
Knoxville,  for  a  change  in  fre- 
quency to  the  620  kc.  channel  occu- 
pied by  WFLA  and  WSUN,  a  pre- 
siding commissioner  had  denied  the 
petitions  of  the  Florida  stations 
to  intervene.  Subsequently,  the 
WSUN  application  for  interven- 
tion, filed  on  a  new  basis,  was 
granted.  Similar  action  was  taken 
in  the  case  of  WFLA  Dec.  8. 


More  CBS  Sustainers 
From  Hollywood  Planned 

HOLLYWOOD  will  assume  a  more 
important  place  as  origination 
point  of  CBS  sustaining  programs 
during  1940,  according  to  W.  B. 
Lewis,  the  network's  New  York 
vice-president  in  charge  of  pro- 
grams, who  has  been  on  the  West 
Coast  for  two  weeks  conferring 
with  Donald  W.  Thornburp-h,  vice- 
president  in  charge  of  Pacific  Coast 
operations,  and  Charles  Vanda, 
western  division  program  director. 
While  no  new  trend  is  imminent 
at  this  time,  he  stated  that  many 
innovations  in  broadcasting  will  be 
tried  out  during  the  summer 
months.  Mr.  Lewis  is  credited  with 
introducing  the  first  quiz  program. 

He  stressed  the  fact  that  the 
present  CBS  Hollywood  production 
staff  is  sufficient  to  carry  out  pro- 
gram plans  under  discussion  and 
that  no  additions  or  changes  in 
personnel  are  contemplated.  Mr. 
Lewis  declared  that  radio  is  now 
in  its  biggest  year  commercially, 
and  indications  point  to  another 
banner  season  for  1940-41. 


WHEN  KMPC,  Los  Angeles,  begins 
operating  fulltime  early  in  1940, 
under  its  cooperative  pact  with 
KIRO,  Seattle,  it  will  become  an 
optional  outlet  of  CBS,  available 
to  clients  of  that  network  as  an 
additional  station  in  the  Los  An- 
geles area  to  KNX,  or  as  an  alter- 
native outlet. 

This  was  disclosed  coincident 
with  the  working  out  of  the  KIRO- 
KMPC  agreement  for  fulltime  use 
of  the  710  kc.  channel  to  which 
each  was  assigned  on  a  regular  ba- 
sis last  month  by  the  FCC.  The 
new  agreement  likewise  has  been 
filed  with  the  FCC. 

Operated  by  the  Richards-Fitz- 
patrick-Patt  combination  and  man- 
aged by  Leo  B.  Tyson,  veteran 
Southern  California  broadcast  ex- 
ecutive, the  new  fulltime  KMPC 
will  relocate  at  the  former  KECA 
site,  subject  to  FCC  approval  of 
the  removal.  Considerable  staff  ex- 
pansion is  contemplated  by  Mr. 
Tyson  in  view  of  the  prospective 
fulltime  schedule,  together  with 
separation  of  studios  and  trans- 
mitter. Both  studio  and  transmitter 
now  are  located  on  Wilshire  Boule- 
vard. 

Under  the  KIRO-KMPC  agree- 
ment, dated  Dec.  1,  the  Seattle  sta- 
tion v/ill  seek  10,000  watts  power 
placing  it  in  a  1-B  status,  while 
KMPC  will  be  recognized  as  equiv- 
alent to  a  Class  II  station  with 
5,000  watts  or  more. 

The  FCC  on  Nov.  14  assigned 
KIRO  to  710  kc.  with  1,000  watts 
unlimited  time,  in  lieu  of  its  pre- 
vious special  experimental  authori- 
zation. KMPC  heretofore  has  been 
a  limited  time  station  on  710  kc, 
and  on  the  same  date  was  author- 
ized to  operate  with  5,000  watts 
daytime  and  1,000  watts  at  night 
on  that  frequency.  WOR,  Newark, 
is  the  dominant  station  on  the  chan- 
nel, using  50,000  watts,  and  will  be 
protected  by  KIRO  through  use  of 
a  directive  antenna. 

Promise  Cooperation 

Consummation  of  the  agreement 
came  following  several  days  of  ne- 
gotiation in  Washington  among  the 
principals.  Leo  J.  Fitzpatrick,  exec- 
utive vice-president  of  WJR, 
WGAR  and  KMPC,  stations  princi- 
pally owned  by  George  A.  Rich- 
ards, and  Saul  Haas,  vice-president 
and  executive  of  KIRO,  signed  the 


agreement.  Others  who  participated 
included  John  F.  Patt,  vice-presi- 
dent of  the  Richards-Fitzpatrick 
stations;  R.  Morris  Pierce,  WGAR 
chief  engineer;  Duke  M.  Patrick, 
counsel  for  KMPC,  and  W.  Theo- 
dore Pierson,  counsel  for  KIRO. 

The  agreement  sets  out  that  the 
two  stations  desire  to  "cooperate 
with  each  other  to  improve  service 
in  their  respective  service  areas, 
and,  by  use  of  modern  engineering 
methods,  to  improve  the  broadcast 
quality  and  coverage  of  their  re- 
spective stations."  It  was  agreed 
that  neither  station  will  protest  or 
otherwise  object  to  the  action  of 
the  FCC  in  granting  the  two  full- 
time  applications.  KMPC  then 
agreed  to  file  an  application  for  au- 
thority to  operate  with  5,000  watts 
"or  more",  unlimited  time,  employ- 
ing an  antenna  system  at  a  site  in 
or  near  the  metropolitan  area  of 
Los  Angeles  in  such  a  manner  as 
will  prevent  objectionable  interfer- 
ence "during  nighttime  within  the 
500  uv/m  50%-sky-wave  contour  of 
KIRO  or  during  daytime  within  the 
100  uv/m  ground-wave  contour  of 
KIRO."  This  degree  of  protection 
is  identical  with  that  afforded  I-B 
stations  under  the  new  engineer- 
ing stands. 

KIRO  to  File  for  10  kw. 

KIRO  agreed  to  file  and  prose- 
cute an  application  to  operate 
"with  power  of  10  kw.  or  more,  un- 
limited time,  employing  an  antenna 
system,  conventional  during  day- 
time and  directional  at  night,  at  a 
site  in  or  near  the  metropolitan 
area  of  Seattle  in  such  a  manner 
as  will  prevent  such  operation  from 
causing  objectionable  interference 
within  the  2500  uv/m  ground-wave 
contour  of  KMPC  when  KMPC." 

The  contracting  parties  further 
concluded  each  would  file  initial 
applications  within  90  days,  and 
that  neither  party  "will  do  any  act 
that  will  jeopardize  the  status,  or 
the  expeditious  prosecution,  of  the 
applications  filed  pursuant  to  this 
agreement."  It  was  agreed  that 
KMPC  may  take  appropriate  steps 
to  procure  authority  from  the  FCC 
to  operate  with  5,000  watts  day  and 
1,000  watts  night,  with  a  conven- 
tional antenna,  provided  this  would 
not  jeopardize  the  status  or  impede 
the  expeditious  consideration  of  the 
higher  power,  applications  of  the 


LAISG-WORTH  CHECK 
STOPPED  BY  MPPA 

MUSIC  Publishers  Protective 
Assn.,  which  formerly  certified  and 
checked  the  musical  compositions 
contained  in  the  musical  library  of 
Lang-Worth  Feature  Programs,  has 
discontinued  this  service.  Broad- 
casting was  formally  advised  Dec. 
6  by  Harry  Fox,  MPPA's  general 
manager.  Service  consisted  of  ex- 
amining copyright  records  for 
each  title  issued  by  the  Lang- 
Worth  service  and  certifying  that 
this  musical  number  was  in  the  pub- 
lic domain  and  therefore  available 
for  use  without  payment  of  a  fee 
to  ASCAP. 

C.  0.  Langlois  explained  that  the 
MPPA  service  was  used  chiefly  as 
a  convenience  to  save  time,  as  its 
location  in  New  York  enabled 
Lang-Worth  to  check  and  clear 
numbers  by  telephone,  but  said  that 
its  loss  will  entail  no  real  hardship 
on  the  company,  as  they  will  here- 
after examine  all  titles  at  the  U.  S. 
Copyright  Office,  where  all  copy- 
righted numbers  are  registered. 
This  registration  is  the  source  of 
the  MPPA  files,  he  said,  and  Lang- 
Worth  has  recently  checked  most 
of  its  selections  directly  v^rith  the 
Copyright  Office  and  made  less  and 
less  use  of  the  MPPA  service.  Lang- 
Worth  will  probably  employ  a  law 
clerk  at  the  Library  of  Congress  to 
make  these  examinations  in  the  fu- 
ture, it  was  stated. 

Loss  of  the  MPPA  certifications 
that  the  Lang-Worth  numbers  are 
tax-free  will  not  affect  the  Lloyd's 
insurance  policy  carried  by  the 
company  to  protect  users  of  these 
selections  against  losses  from  in- 
fringement suits,  Mr.  Langlois  said, 
citing  the  clause  in  the  policy  which 
does  not  mention  MPPA  but  merely 
requires  that  the  titles  be  cleared 
by  "a  reputable  record  keeping 
agency  in  the  industry". 

Action  of  the  MPPA  is  no  sur- 
prise, he  said,  but  has  been  expect- 
ed by  Lang-Worth  ever  since  the 
inaugui'ation  of  the  NAB-Lang- 
Worth  plan,  as  the  MPPA  members 
are  also  members  of  ASCAP  and 
would  naturally  not  want  to  aid  the 
broadcasters  in  building  up  a  sup- 
ply of  music  which  may  be  used  in 
the  broadcasting  industry's  fight 
against  ASCAP's  demands. 


Carnation  on  MBS 

CARNATION  Co.,  Milwaukee 
(milk),  which  has  been  sponsoring 
Arthur  Godfrey  on  WOR,  Newark, 
for  a  39-week  period,  Monday, 
Wednesday  and  Friday,  9-9:15  a. 
m.,  on  Jan.  3  will  add  8  MBS 
stations  (WBAL  WKBW  WAAB 
WSAY  WSYR  WKRC  CKLW 
WGN).  Erwin,  Wasey  &  Co.,  New 
York,  is  agency. 


two  stations,  and  provided  the  oper- 
ation with  1,000  watts  at  night  with 
a  conventional  antenna  will  not 
cause  interference  to  KIRO  beyond 
the  limits  established. 

Mr.  Richards  resides  in  Califor- 
nia most  of  the  year  and  is  ex- 
pected to  continue  his  nolicy  di- 
rection of  KMPC.  Mr.  Tyson  has 
been  general  manager  of  the  sta- 
tion since  its  acquisition  several 
years  ago  by  the  Detroit-Cleveland 
group.  Messrs.  Fitzpatrick  and  Patt 
plan  to  go  to  the  Coast  shortly  to 
assist  Mr.  Tyson  in  launching  the 
new  fulltime  operation. 
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Here's  One  Contest 

Your  Ice  Man  Can't  Win! 

50022 


In  Cash  for  the  Best  Name  for  Terri- 
tory Covered  by  the  Primary  Area 
of  StationsWMT-KRNT-KSOWNAX 


pOOR  ALGERNON!  For  years 
he's  toted  ice  on  his  back,  and 
ideas  in  his  noggin.  (We  mean  the 
kind  of  ideas  that  win  prizes.)  He's 
entered  every  contest,  and  by  sav- 
ing wrappers  has  won  everything 
from  an  auto  to  enough  Pansy- 
foam  soap  to  handle  all  Saturday 
nights  from  now  to  his  old  age 
pension.  He's  a  hero  to  his  wife  — 
and  a  headache  to  the  rest  of  us. 

And  now  comes  a  contest  that's 
a  cinch,  with  five  hundred  smack- 
ers of  fresh  folding  money  as  the 
prize  —  and  he  can't  enter! 

Nope,  only  advertising  men  or 
women  can  participate!  Just  sug- 
gest a  descriptive  name  for  the  pri- 
mary area  covered  by  The  Cowles 
Stations.  The  best  one  takes  the 
$500. 

So  just  forget  your  ice  man,  and 
start  thinking  of  a  name  today. 
We'll  send  any  additional  infor- 
mation you  want.  Just  ask  for  it. 

HERE  ARE  THE  RULES 

1.  Contest  open  only  to  members  of  advertising 
agencies  and  sales  and  advertising  departments 
of  radio  advertisers. 

2.  Entries  must  be  submitted  on  your  firm  letter- 
head. Submit  as  many  names  as  you  desire. 

3.  Mail  to  Contest  Editor,  The  Cowles  Stations, 
Register  and  Tribune  Bldg.,  Des  Moines,  Iowa. 
Entries  must  be  postmarked  not  later  than 
midnight,  December  31,  1939. 

4.  $500.00  cash  will  be  paid  for  the  name  that, 
in  the  opinion  of  the  judges,  most  accurately 
and  completely  describes  the  combined  market 
or  primary  area  of  stations  WMT,  KRNT, 
KSO  and  'WNAX.  Entries  will  be  judged  for 
originality,  accuracy  of  description,  and  ap- 
propriateness for  use  in  advertising.  Do  not 
send  elaborate  entries.  In  cases  of  ties,  duplicate 
prizes  will  be  awarded. 

5.  Decision  of  the  judges  will  be  final,  and  all 
entries  become  property  of  The  Cowles  Stations 
for  advertising  or  for  any  purpose  they  choose. 


IMPORTANT  FACTS  TO  HELP  YOU  SUGGEST  A  NAME 


Livestock  raising  is  an  important  factor 
in  the  385  primary  counties  served  by 
The  Cowles  StaUons.  One-third  of  the 
nation's  hogs,  one-fourth  of  the  horses, 
and  one-fifth  of  the  farm  cattle  are  found 
here.  Although  the  farms  number  but  10.7 
per  cent  of  the  nation's  total,  the  farmers 
in  the  area  receive  more  than  22  per  cent 
of  the  farm  livestock  income  of  the 
country. 


Population  in  the  area  is  well  divided, 
with  a  two  million  urban  population,  and 
nearly  five  million  rural. 

The  96,000  retail  outlets  in  the  distria 
receive  an  annual  gross  business  of  more 
than  $1,500,000,000  from  the  1,500,000 
families  of  the  area.  The  Coivles  Stations. 
Des  Moines,  wiU  gladly  send  you  more 
complete  information  if  you  desire. 


Contest  Closes  December  31,  1939  .  .  .  Mail  Entry  Now! 


'Cu\X  ^,\^  .C<\X 


AgiUaud  u,th  THE  REGISTER  AND  TRIBUNE,  Des  Moines.  Iowa 

Represented  Nationally  by  THE  KaTZ  AGENCY 
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Educator  Groups  to  Merge  Sessions 


Over  1,000  Present  at 
Chicago  Conference 
Held  Dec.  6-8 

By  PAUL  BRINES 

HIGHLIGHT  of  the  Third  Annual 
School  Broadcast  Conference  held 
Dec.  6-8  at  Chicago's  Congress 
Hotel  was  the  announcement  by 
Leonard  Power,  assistant  chair- 
man of  the  Federal  Radio  Educa- 
tion Committee  of  the  U.  S.  Office 
of  Education,  that  FREC  will 
likely  merge  its  convention  with 
the  Fourth  School  Broadcast  Con- 
ference, to  be  held  in  Chicago  next 
December.  The  announcement  gives 
national  recognition  to  the  Chicago 
conference,  which  is  subsidized  by 
dollar  registration  fees  under  aus- 
pices of  the  local  Board  of  Educa- 
tion's radio  council,  of  which  Har- 
old Kent  is  director. 

The  third  annual  conference  was 
attended  by  1,000  educational  di- 
rectors of  radio  stations,  super- 
visors of  radio  from  various  uni- 
versities and  colleges,  and  school 
teachers  from  grade  and  high 
schools  of  12  States.  Prior  to  the 
conference,  on  Dec.  5,  both  CBS 
and  NBC  held  network  educational 
conferences  at  their  Chicago  head- 
quarters. Having  held  a  conference 
for  18  of  its  affiliates  in  early  Oc- 
tober [Broadcasting,  Oct.  1],  CBS 
on  Dec.  5  entertained  educational 
directors  of  four  more  of  its  af- 
filiates and  conducted  a  roundtable 
under  the  direction  of  Lavinia 
Schwartz,  radio  director  of  CBS- 
Chicago,  and  Sterling  Fisher,  ra- 
dio director  of  CBS-New  York. 
Attending  the  roundtable  discus- 
sions were  Max  Karl,  WCCO,  Min- 
neapolis; Irwin  Johnson,  WBNS, 
Columbus;  Harriet  Edwards, 
KMOX,  St.  Louis;  Kenneth  Gra- 
ham, KMBC,  Kansas  City. 

NBC  Conference 

The  NBC  conference  of  Dec.  5 
was  attended  by  75  radio  educa- 
tional leaders  representing  NBC 
and  35  NBC  affiliates,  including 
Mrs.  Helen  Swabey,  an  observer 
from  the  Canadian  Broadcasting 
Corp.  NBC  executives  attending 
the  conference  included  Lenox  R. 
Lohr,  NBC  president;  Dr.  James 
Rowland  Angell,  educational  coun- 
sellor; Sidney  N.  Strotz,  manager 
of  NBC-Chicago;  Franklin  Dun- 
ham, director  of  education;  Walter 
G.  Preston,  supervisor  of  educa- 
tional programs;  Judith  Waller, 
education  director  of  NBC-Chicago; 
Jennings  Pierce,  educational  di- 
rector of  NBC-San  Francisco. 

At  the  conference.  Dr.  Angell 
said,  "We  are  particularly  im- 
pressed by  the  increasing  disposi- 
tion of  the  great  industrial  and 
business  interests  that  make  use 
of  radio  to  render  a  genuine  pub- 
lic service  by  incorporating  into 
their  programs  material  of  distinct 
educational  value.  We  welcome  this 
trend  not  only  because  of  its  in- 
trinsic significance  but  also  because 
it  will  help  to  break  down  the  com- 
mon impression  that  all  education- 
al material  must  be  dull  and  that 
only  the  bespectacled  recluse  should 
be  concerned  with  it.  Business  is 
(Continued  on  page  52) 


OUTSTANDING  radio  officials  attended  the  NBC  Educators  Conference 
in  Chicago  Dec.  5.  Facing  camera  are  (1  to  r)  R.  L,  Harlow,  Yankee 
Network  vice-president;  Lenox  R.  Lohr,  NBC  president;  Judith  Waller, 
NBC  central  division  educational  director;  Dr.  James  Rowland  Angell, 
NBC  educational  counsellor,  and  S.  E.  Fitzsimonds,  KFYR,  Bismarck, 
N.  D.  With  backs  to  camera  are  Sherman  D.  Gregory,  manager  of  KDKA, 
Pittsburgh;  Edward  Linehan,  program  manager  of  KSO-KRNT,  Des 
Moines,  and  Harry  Burke,  program  manager  of  WOW,  Omaha. 


Mutual  Radio  and  Education  Problems 

J  •  1        ^  1  *  *        C         •  tener  controls  raaio,  n  win 

Are    UlSCUSSea    at     California    session     and  uncensored,  he  declared 

Mai.  Ridge  referred  to  th^ 


Radio  Freedom  Is  Vital 
To  Democratic  Country, 
Ridge  Tells  Conference 

THE  FUTURE  of  radio  in  this 
country  is  entirely  interwoven  in 
our  democratic  form  of  Govern- 
ment, and  as  long  as  there  is  a 
"free  and  unfet- 
tered radio  we 
will  have  a  free 
and  democratic 
country,"  Maj. 
Edney  Ridge,  di- 
rector of  WBIG, 
Greensboro,  N.  C, 
Dec.  5  told  the 
Social  Standards 
Conference  in 
Greensboro. 

In  addressing  the  Conference,  an 
annual  symposium  conducted  under 
the  auspices  of  the  Greater  Greens- 
boro High  School,  Maj.  Ridge  cit- 
ed numerous  expressions  by  men 
in  public  life  which  assured  a  free 
American  radio.  As  long  as  the  lis- 
tener controls  radio,  it  will  be  free 


Maj.  Ridge 


WITH  MORE  than  400  educators, 
radio  and  advertising  executives  at- 
tending, the  second  annual  Institute 
of  Radio  was  held  Dec.  7  at  the 
University  of  Southern  California, 
Los  Angeles.  Arranged  in  coopera- 
tion with  the  University,  the  one- 
day  session  was  planned  to  advance 
professional  radio  both  for  the  in- 
dustry and  education. 

Eighteen  speakers  discussed  vari- 
ous phases  of  broadcasting  and  edu- 
cation at  the  sectional  meetings. 
Panel  discussions  constituted  the 
general  assembly  program  [Broad- 
casting, Dec.  1].  Levns  Allen 
Weiss,  general  manager  of  Don  Lee 
Broadcasting  System,  Los  Angeles, 
was  chairman  of  the  Institute. 

Dr.  Vierling  Kersey,  superin- 
tendent of  Los  Angeles  City 
Schools,  complimented  the  broad- 
casters on  the  job  they  are  doing, 
called  attention  to  some  of  their 
shortcomings  and  also  urged  them 
to  continue  efforts  in  behalf  of  edu- 
cation. He  reminded  those  present 
that  "radio  is  a  necessity  in  educa- 
tion today"  and  declared  that  "we 
look  to  radio  for  more  and  new  in- 
terests". 

Dr.  Kersey  cited  the  unification 
given  American  life  by  radio.  That 
broadcasts  create  attitudes  in  chil- 
dren favoring  such  virtues  as  punc- 
tuality and  cleanliness.  Dr.  Kersey 
is  satisfied.  "Radio  democratizes  in- 
telligence. Intelligence  is  still  re- 
served for  all  too  few,  but  radio  is 
improving  the  situation." 

Explains  Code 

Donald  W.  Thornburgh,  CBS  Pa- 
cific Coast  vice-president,  explained 
the  new  NAB  code,  providing  an- 
swers to  many  of  the  questions 
brought  out  during  the  sessions. 

At  the  section  meeting  devoted  to 
commercial  problems,  presided  over 
by  Charles  Brown,  NBC  western 
division  sales  promotion  manager, 
were  three  speakers.  Sydney  Gay- 
nor,  sales  manager  of  KHJ,  Los 
Angeles,  discussed  audience  rat- 
ings. Sydney  Dixon,  NBC  western 
division  sales  manager,  Hollywood, 
had  for  his  topic,  "Program  Rat- 
ings in  Terms  of  Client  Sales".  An 
analysis  of  the  new  Pacific  Coast 
edition  of  the  Hooper  Surveys  was 
given  by  Gene  Duckwall,  office  man- 
ager of  Lord  &  Thomas,  Hollywood, 
who  substituted  for  Jack  Smalley, 
BBDO  Hollywood  manager,  now  in 
New  York. 

The  engineering  section,  headed 


by  C.  M.  Mugler,  consulting  engi- 
neer. Acoustical  Engineering  Co., 
Los  Angeles,  dealt  with  the  techni- 
cal aspects  of  radio,  including 
equipment,  field  stations,  studio 
mixing  acoustics  and  recording. 
Speakers  were  George  Curren, 
KFI-KECA,  Los  Angeles,  engi- 
neer; Robert  Moody,  KHJ,  tech- 
nician; Harry  Spears,  CBS  Holly- 
wood, audio  supervisor;  John  Hil- 
liard,  transmission  engineer,  M-G-M 
Studios;  Michael  Rettinger,  RCA 
acoustical  engineer,  and  Robert 
Calland,  NBC  Hollywood  studio  en- 
gineer. 

Current  decisions  were  reviewed 
in  the  legal  meeting  with  responsi- 
bility for  libel,  copyright  infringe- 
ment and  other  examples  given  and 
discussed.  Louis  E.  Swarts,  Los 
Angeles  attorney,  was  chairman  of 
this  division.  Speakers  included 
William  R.  James,  attorney  for 
KFI-KECA;  Dr.  Sheldon  Elliott 
and  Dr.  Robert  Kingsley,  profes- 
sors of  law.  University  of  Southern 
California;  Jacob  H.  Karp,  resident 
attorney,  Paramount  Pictures 
Corp.;  Frederick  Leuschner,  NBC 
Hollywood  counsel;  Samuel  S. 
Zagon,  Don  Lee  Broadcasting  Sys- 
tem counsel. 

Writing,  production  and  direc- 
tion, was  under  the  chairmanship 
of  Russ  Johnston,  program  direc- 
tor of  KNX,  Hollywood.  Irving  Reis, 
writer-director  of  Paramount  Pic- 
tures Corp.  and  founder  of  the  Co- 
lumbia Workshop,  discussed  "Radio 
as  a  Creative  Art".  Robert  D.  An- 


Maj.  Ridge  referred  to  the  radio 
platform  published  in  the  Dec.  1 
issue  of  Broadcasting  as  an  in- 
dication of  the  industry's  position. 
Falling  squarely  behind  the  plat- 
fform,  he  mentioned  particularly 
technical  advancement  of  the  in- 
dustry. 

Tribute  was  paid  the  FCC  En- 
gineering Department  as  one  which 
protects  the  public  from  "radio 
chaos".  Little  advertised  and  lit- 
tle heard  of  outside  the  industry, 
he  said  that  were  it  not  for  the 
fine  work  of  the  engineers  it  would 
be  almost  impossible  for  listeners 
to  get  clear  reception. 

drews,  formerly  of  NBC  Chicago 
and  writer  of  several  network 
serials,  had  as  his  subject,  "The 
Formula  for  Writing  the  Dajdime 
Serial".  Writing  and  producing  the 
special  event  broadcast  was  ex- 
plained by  Paul  Pierce,  CBS  Pa- 
cific Coast  director  of  continuity. 

Dr.  A.  S.  Raubenheimer,  Dean, 
College  of  Letters,  Arts  and 
Sciences,  presided  over  a  panel  di- 
vision devoted  to  "How  Radio  and 
Education  May  Best  Serve  Each 
Other."  "An  Exchange  of  View- 
points Between  Broadcasters  and 
Listeners"  was  under  the  chairman- 
ship of  Harrison  Holliway,  general 
manager  of  KFI-KEVA,  Los  Ange- 
les. Don  E.  Oilman,  NBC  western 
division  vice-president,  Holljrwood, 
led  the  panel  group  discussing 
"Radio's  Position  as  a  Factor  in  a 
Democracy." 


INFORMALLY  discussing  radio  and  education  problems  are  these  par- 
ticipants in  the  NBC  Educators  Conference,  held  Dec.  5  in  Chicago.  Left 
to  right  are  Mrs.  Harriett  Hester,  educational  director  of  WLS,  Chicago; 
Sidney  N.  Strotz,  manager  of  NBC  central  division;  Franklin  Dunham, 
NBC  education  director;  Mrs.  Helen  Swabey,  Canadian  Broadcasting  Corp. 
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Now 


WCCO's  50,000  watt 


voice  is  booming  out  from  its  new 
six  hundred  and  forty  foot  antenna 
to  a  78.5%  larger  minimum  service^ 
area  . . .  to  nearly  three  million  radio  ^ 
listeners.  Here's  unique  one-station 
coverage  of  the  Northwest  and  the  ^ 
Twin  Cities.  WCCO,  Minneapolis-^ 
St.  PauL  is  owned  and  operated  by 
CBS;  represented  by  Radio  Sales. 


50,000  WATTS  WHERE  IT  COUNTS  MOST 


YOU  ARE 
APPROACHING  THI 


TALLEST  STRUGTUREm.hn'^sota 


COLUMBIA 
BROADCASTING 
SYSTEM 


ILOCTCLES 


Copyright  Boost 
In  Canada  Argued 

Stations  Hold  Proposed  Rate 

Increase  Not  Justified 

THE  Canadian  Association  of 
Broadcasters  and  the  Canadian 
Broadcasting  Corp.  appeared  be- 
fore the  Copyright  Appeal  Board 
at  Ottawa  Dec.  7  in  regard  to  the 
increased  rates  for  1940  asked  by 
the  Canadian  Performing  Rights 
Society  Limited  (Canadian 
ASCAP).  No  decision  was  given  by 
the  Board  on  the  plea  by  the  CPRS 
for  a  rate  of  14  cents  per  set  as 
against  the  8  cents  per  licensed  set 
levied  at  present  from  broadcast- 
ers. The  CPRS  claims  that  "Can- 
ada is  the  only  country  in  the 
world  where  musical  authors  are 
underpaid". 

In  describing  the  increased  rate 
as  unfair,  the  broadcasters  argued 
that  CPRS  has  never  published 
where  its  money  goes,  that  most  of 
it  goes  to  music  publishers  instead 
of  musical  authors,  and  that  most 
of  the  money  goes  out  of  Canada. 

CPRS  for  a  number  of  years  has 
endeavored  to  have  the  basic  rate 
of  8  cents  per  licensed  receiver, 
set  by  the  board  in  1935,  increased 
to  14  cents  per  set,  the  rate  levied 
in  Great  Britain,  where  the  parent 
society  of  the  CPRS  is  located.  Ca- 
nadian broadcasters,  both  private 
owners  and  the  Government  cor- 
poration, have  fought  this  increase 
because  they  have  felt  that  broad- 
casting in  Canada  did  not  warrant 
such  a  high  rate  per  set.  Last  year 
Canadian  broadcasters  on  the  8 
cents  per  receiver  basis  paid  $88,- 
336.43  to  CPRS.  Under  the  new 
rates  the  amount  would  be  $188,- 
090.28  [Broadcasting,  Dec.  1]. 

In  arguing  against  the  fee  of 
$16,800  for  coiTimercial  receivers 
used  in  hotels,  restaurants,  etc., 
asked  by  the  CPRS  from  the  broad- 
casters, the  latter  reminded  the 
Copyright  Appeal  Board  that  last 
year  the  CPRS  had  asked  $36,370 
for  these  commercial  receivers,  and 
that  the  board  had  decided  on  a 
token  payment  of  $1,000,  which  the 
broadcasters  had  paid  under  pro- 
test as  they  did  not  feel  the  CPRS 
had  a  right  to  collect  from  the 
broadcasters  for  such  receivers 
under  the  Copyright  Act. 

Representing  the  CBC  as  counsel 
was  Brooke  Claxton,  and  repre- 
senting the  CAB  were  Samuel 
Rogers,  counsel  for  CAB,  and  T. 
Arthur  Evans,  CAB  secretary- 
treasurer. 


B  &  W  Coast  Test 

BROWN  &  WILLIAMSON  Tobac- 
co Corp.,  Louisville  (Wings)  in 
early  December  auditioned  a  new 
half-hour  man-on-the-street  ques- 
tion and  answer  idea  program 
which,  if  accepted,  will  be  fed  to 
NBC  Pacific  Coast  shortly  after 
Jan.  1.  Audition  transcriptions 
were  cut  in  Hollywood  under  su- 
pervision of  Jack  Smalley,  coast 
manager  of  BBDO,  agency  servic- 
ing the  account,  and  forwarded  to 
the  tobacco  company  for  considera- 
tion. Weekly  program  would  tie  in 
vidth  United  Airlines,  emanating 
from  Union  Air  Terminal,  Bur- 
bank,  Cal.,  and  include  airport  ac- 
tivity chatter,  with  interpolations 
of  musical  numbers.  For  answers 
to  qnestions  submitted  by  listeners, 
airport  visitors  would  be  given  a 
free  plane  trip  to  Pacific  Coast 
points. 


A  DECADE  of  service  -.\  a^  >  ( lebrated  at  WHAM,  Rochester,  this  month 
by  General  Manager  William  Fay  and  the  staff  threw  him  a  surprise 
party.  Some  30  employes  greeted  Mr.  Fay  and  presented  him  with  a 
scroll  eulogizing  his  managership  and  friendly  disposition.  Examining 
the  scroll  are  (1  to  r)  Jack  Lee,  production  manager;  Charles  Siverson, 
musical  director;  Ken  Gardner,  control  room  chief;  Jack  Kennedy,  com- 
mercial manager;  Mr.  Fay  holding  scroll;  E.  A.  Hanover,  Stromberg- 
Carlson  vice-president,  and  John  Long,  chief  engineer. 


FRONT  LINE  PICKUPS  FORESEEN 

Bill  Henry  Says  Better  Lines  to  Scene  of  Action 
 Likely  Will  Be  Installed  by  Spring  


Mr.  Henry 


LIVE  broadcasts  direct  from  the 
Western  Front  to  American  living 
rooms  will  probably  be  possible  by 
spring,  Bill  Henry,  CBS  corres- 
pondent with  the 
British  expedi- 
tionary forces  in 
France,  stated  in 
an  interview  Dec. 
7,  following  his 
arrival  in  New 
York. 

First  corres- 
pondent ever  as- 
signed to  cover 
war  activities  at 
the  front,  Henry  spent  two  months 
in  France  before  returning  to 
America,  which  he  had  left  last 
August  to  preview  the  1940  Fin- 
nish Olympic  Games  for  CBS  and 
the  Los  Angeles  Times.  Caught  in 
the  crisis  in  London,  he  remained 
there  during  September  before  be- 
ing assigned  to  the  front. 

Lines  From  the  Front 

At  present,  he  said,  the  British 
Army  and  the  Roval  Air  Force  both 
have  direct  telephone  lines  to  Lon- 
don, which  are  used  by  newspaner 
correspondents  to  phone  in  their 
stories  after  they  have  been  passed 
by  the  censors  at  staff  headquar- 
ters. The  quality  of  transmission 
on  these  lines  is  so  bad  as  to  make 
their  use  impossible  for  radio,  he 
stated,  but  arrangements  are  under 
way  for  a  better  installation  which 
would  carry  the  voice  clearly 
enough  that  it  could  then  be  short- 
waved  to  America  for  rebroadcast 
here.  It  will  probably  be  spring  be- 
fore stich  lines  are  ready  for  use, 
he  added. 

Such  lines  would  not  only  enable 
the  immediate  broadcasting  of  im- 
portant news,  but  would  also  avoid 
the  double  censorship  now  encoun- 
tered by  radio's  front  line  report- 
ers, he  said.  At  present  th^^  cor- 
respondents write  their  stories  on 
the  spot,  have  them  approved  by 
the  staff  censors,  get  a  pass  en- 
abling them  to  leave  the  front  and 
go  to  Paris  to  broadcast,  and  in 
Paris  submit  their  copv  again  to 
the  French  censors  for  further  ap- 
proval before  thev  are  permitted  to 
go  on  the  air.  The  French  censors 
are  extremely  touQ'h.  Henrv  said, 
although  only  one  of  his  stories  was 
killed. 


That  was  a  story  of  an  air  en- 
counter between  French  and  Ger- 
man planes  which  Henry  had  ob- 
tained directly  from  one  of  the 
French  aviators  involved.  When  he 
got  to  Paris,  however,  he  found 
that  the  French  censors  had  not  yet 
been  informed  of  the  fight  and  al- 
though it  had  been  a  French  vic- 
tory they  refused  to  allow  the  story 
to  be  broadcast,  depriving  Henry 
of  what  would  have  been  a  clear 
"scoop". 

Describing  conditions  in  London 
at  the  outset  of  the  war,  Henry  said 
radio  correspondents  had  a  distinct 
edge  on  newspapermen  at  first,  al- 
though that  has  been  evened  up 
now.  There  was  a  lot  of  confusion 
in  setting  up  censorship  in  Eng- 
land, he  said,  which  was  not  helped 
by  the  appointment  of  army  offi- 
cers with  little  knowledge  of  jour- 
nalism as  censors  for  the  press. 
In  radio,  however,  the  censors  were 
BBC  staff  members,  who  under- 
stood and  were  sympathetic  with 
the  American  broadcasters. 

Censorship  Routine 

Contrasting  the  procedures, 
Henry  said  that  when  he  wrote  a 
story  for  his  paper  he  would  file 
it  at  a  branch  telegraph  office. 
From  there  it  would  go  to  the 
main  office  and  thence  to  the  cen- 
sor, who  after  reading  it  would 
send  it  back  for  transmission  to 
Los  Angeles.  Henry  never  knew 
whether  it  got  through  as  written, 
or  was  cut  or  killed  entirely,  he 
said,  and  had  no  way  of  knowing 
unless  his  paper  had  wired  him 
that  no  copy  had  been  received. 

For  a  broadcast,  however,  he 
went  to  the  BBC  studios  at  the  ap- 
pointed time,  periods  for  CBS  and 
NBC  having  been  set  in  advance  at 
regular  times  each  day.  He  would 
submit  his  copy  to  a  censor  and  if 
changes  were  necessary  would 
work  them  out  right  there.  Then  he 
himself  would  deliver  the  approved 
story  on  the  air,  with  no  doubt  as 
to  its  transmission. 

These  conditions  naturally  led  to 
complaints  by  American  newspa- 
permen who  thought  radio  was  be- 
ing favored  when  they  found  their 
papers  being  continually  scooped 
by  the  broadcasters  because  their 
stories  had  been  delayed  by  the 


Name  Walter  Thompson 
War  Information  Chief 

WALTER  THOMPSON,  Canada's 
chief  censor  since  the  outbreak  of 
war,  was  appointed  on  Dec.  8  to 
be  Director  of  Public  Information, 
to  have  general  supervision  and  di- 
rection of  war  information.  Suc- 
ceeding him  as  chief  censor  is  Col. 
M.  A.  Pope  of  the  Department  of 
National  Defense. 

Rumors  of  an  information  bu- 
reau has  been  current  for  some 
time,  with  L.  W.  Brockington,  Win- 
nipeg lawyer  who  recently  resigned 
as  chairman  of  the  board  of  the 
Canadian  Broadcasting  Corp.,  at 
one  time  mentioned  as  possible  di- 
rector. Mr.  Thompson's  appoint- 
ment was  announced  at  Ottawa  on 
his  return  from  a  vacation  in  Flor- 
ida. He  is  best  known  in  broad- 
casting circles  in  Canada  and  the 
United  States  as  director  of  press 
relations  of  the  Royal  Tour  in  May 
and  June,  1939.  He  is  also  director 
of  publicty  of  the  Canadan  Nation- 
al Railways. 

It  is  understood  Lieut.  Col.  R.  P. 
Landry,  seci-etary  of  the  CBC,  and 
Comdr.  C.  P.  Edwards,  director  of 
air  services.  Department  of  Trans- 
port, under  which  comes  broadcast- 
ing, will  remain  on  the  censorship 
co-ordination  committee  to  look  af- 
ter censorship  of  broadcasting  and 
all  radio  communication. 


Texaco  Continues 

TEXAS  Co.,  New  York  (gasoline), 
has  renewed  its  weekly  Texaco 
Star  Theatre  on  94  CBS  stations 
for  13  weeks  effective  Jan.  3,  Wed., 
9-10  p.m.  (EST).  There  will  be  no 
change  in  the  set-up.  First  half 
of  the  program  will  continue  to 
emanate  from  Hollywood  with  Ken 
Murray  as  master-of -ceremonies ; 
Frances  Langford  and  Kenny  Bak- 
er, vocalists;  Irene  Noblette,  co- 
medienne, and  David  Broekman's 
orchestra.  Jimmy  Wallington  con- 
tinues as  announcer  with  Ed  Gard- 
ner, agency  producer.  The  30-min- 
ute  dramatic  half  of  the  hour 
broadcast  will  continue  to  originate 
from  New  York,  squired  by  Burns 
Mantle,  Daily  News  dramatic  crit- 
ic. Transamerican  Broadcasting  & 
Television  Corp.,  New  York,  re- 
mains in  charge  of  dramatic  pro- 
duction. Agency  is  Buchanan  & 
Co.,  New  York. 


EUiston  Joins  CBS 

HERBERT  ELLISTON,  financial 
editor  of  the  Christian  Science 
Monitor,  has  been  added  to  the  CBS 
European  staff  as  correspondent 
on  the  Russo-Finnish  front.  His 
first  broadcast  giving  an  eye-wit- 
ness account  of  the  war  was  on 
Dec.  2  from  Helsinki.  Mr.  Ellis- 
ton  has  been  foreign  correspondent 
for  the  Manchester  Guardian  and 
the  London  Observer,  as  well  as 
the  Monitor,  and  was  formerly  as- 
sistant director  of  research  of  the 
Council  on  Foreign  Relations. 

censorship  process.  At  present, 
Henry  reported,  the  censorship  has 
been  speeded  up  and  made  more 
efficient,  so  the  rivalry  between  the 
press  and  radio  has  greatly  dimin- 
ished. 

Returning  now  to  Los  Angeles 
to  write  a  column  for  the  Times, 
Henry  expects  to  get  back  to 
France  and  the  war  in  the  spring 
to  cover  whatever  action  may  de- 
velop by  then  for  his  paper's  read- 
ers and  his  CBS  audience. 
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WHP 

chooses  (]OLLIiS 
iOOfl  watt  91  n 


Central  Pennsylvania's  pioneer  chain  station  WHP  chooses 
Collins  21  D  5000  Watt  Transmitter  to  do  a  better  job  for  their 
listeners.  WHP,  the  most  powerful  station  in  Pennsylvania  out- 
side of  Philadelphia  and  Pittsburgh,  has  been  shrewd  in  selecting 
Collins  Equipment. 

Disregarding  the  high  operoting  efficiencies  in  the  21  D,  emerg- 
ency facilities  alone  assure  broadcasters  of  uninterrupted  high 
fidelity  performance.  And  by  uninterrupted  we  mean  JUST 
THAT. 

These  are  some  of  the  contributing  factors  to  21 D  supremacy: 
1     Low  tube  operating  cost.  (Less  than  19  cents  per  hour.) 


2    Low  power  consumption.  (Average  daily  for  1  and  5  kw  output 
15.7  kw.) 


3  Excellent  audio  characteristics.  (30-10,000  c.p.s.  ±1  db.) 

4  Standby  facilities.  (Automatic  switch-back  to  1  kw  in  case 
of  5  kw  failure.) 

5  Complete  accessibility.  (Easily  and  quickly  removable  front 
and  rear  enclosures.) 

We  think  the  above  speaks  for  itself. 


R.  S.  Duncan,  Chief  Engineer  WHP  says  of  his  21 D: 
"the  operation  has  been  very  good.  Distortion  and  fre- 
quency response  still  remain  better  than  any  other  trans- 
mitter I  have  ever  seen." 


Television  News  Notes 


54  NEW  STATIONS 

Auth  rizcd  in  1939/  Total  I 
 Rising  to  812  

HAVING  authorized  the  construc- 
tion of  54  new  broadcasting  sta- 
tions so  far  this  year,  of  which 
several  are  in  suspense  due  to  liti- 
gation, the  FCC  discloses  in  its  cur- 
rent records  that  the  total  number 
of  stations  in  operation  or  author- 
ized for  construction  as  of  Dec.  1 
was  812.  This  marks  a  new  high  in 
the  number  of  broadcasting  outlets 
in  the  United  States  and  its  terri- 
tories and  possessions. 

When  broadcasting  first  came  un- 
der regulation  at  the  end  of  1921, 
there  were  exactly  30  stations.  By 
March  1,  1923,  with  the  Depart- 
ment of  Commerce  granting  licen- 
ses to  all  comers,  the  total  reached 
556.  It  dropped  to  530  by  Oct.  1, 
1924,  but  jumped  to  571  as  of  June 
30,  1925;  then  dropped  to  528  by 
June  30,  1926.  When  the  Federal 
Radio  Commission  took  control  on 
Feb.  23,  1927,  the  figure  reached 
733. 

With  stricter  control  and  the  re- 
allocation of  1928,  there  was  grad- 
ual diminution  in  the  number  of 
stations  until  Jan.  1,  1934,  when  a 
new  low  of  591  was  reached.  The 
summer  of  1934  the  FCC  took  over, 
and  thenceforth  the  total  kept 
climbing  as  follows  (figures  are 
for  Jan.  1):  1935,  605;  1936,  632; 
1937,  685;  1938,  721;  1939,  764;  Dec. 
1,  1939,  812. 


KXEL,  Brady,  Tex.,  on  Nov.  29  was 
authorized  by  the  FCC  to  increase 
from  daytime  to  fulltime  on  1500  kc, 
using  250  watts  day  and  100  night. 


To  Demonstrate  Toys 

AVIATION  toys  for  the  Christ- 
mas season  and,  on  the  more  seri- 
ous side,  a  new  terrain  clearance 
indicator  developed  cooperatively 
by  Western  Electric  Co.  and  Fair- 
child  Aerial  Camera  Co.  were  dem- 
onstrated Dec.  2  during  the  sixth 
Wings  Over  the  Nation  telecast  on 
W2XBS,  NBC's  video  station  in 
New  York.  Series,  designed  to  pro- 
mote interest  in  aviation,  is  pre- 
sented by  NBC  through  the  coop- 
eration of  a  number  of  airlines  and 
manufacturers  of  aviation  equip- 
ment. 

Don  Lee's  New  Unit 

NEW  RCA  mobile  television  unit, 
recently  acquired  by  Don  Lee 
Broadcasting  System,  Los  Angeles, 
will  be  put  into  use  for  the  first 
time  Jan.  1  when  the  annual  Pasa- 
dena (Cal.)  Tournament  of  Roses 
pageant  is  televised  over  W6XA0. 
This,  according  to  Thomas  S.  Lee, 
president,  will  mark  the  first  big 
outdoor  event  to  be  given  visio 
treatment.  Eddie  Albright  and 
Dave  Young  of  the  KHJ,  Los  An- 
geles staff,  will  describe  the  pag- 
eant for  the  television  broadcast. 
Mike  Frankovich,  grid  announcer, 
and  Sam  Baiter,  sports  commenta- 
tor, have  been  assigned  to  the  Rose 
Bowl  football  game  which  will  be 
released  over  Mutual-Don  Lee  net- 
work. CBS  and  NBC  will  also 
broadcast  the  game  from  Pasadena 
that  day. 


NEW  and  much  smaller  RCA  video 
transmitting  equipment  was  dem- 
onstrated Dec.  1  to  the  FCC.  Stand- 
ing at  camera  in  upper  left  photo 
is  FCC  Chairman  Fly,  with  (1  to 
r)  Commissioners  Brown,  Case  and 
Craven  watching.  At  right  are  Ted 
Smith,  RCA  head  of  television 
sales,  and  Harry  Sadenwater,  in 
charge  of  television  development 
engineering.  Below  at  receiver  are 
Ralph  R.  Beale,  RCA  patent  re- 
search director,  Chairman  Fly,  and 
C.  B.  Jolliffe,  RCA  chief  engineer 
of  the  frequency  bureau  and  for- 
mer FCC  chief  engineer.  It  was  the 
first  public  showing  of  the  newly- 
perfected  apparatus  [Broadcast- 
ing, Dec.  1],  with  its  3-camera 
hookup.  FCC  chieftains  watched 
with  interest  as  the  iconoscopes 
were  focused  on  downtown  Wash- 
ington scenes.  Equipment,  of  which 
the  heaviest  portion  consists  of  wire 
and  coaxial  cables,  is  one-tenth  the 
weight  of  previous  transmitters. 
Newly-perfected  RCA  tubes  permit 
use  of  frequencies  around  300  mega- 
cycles. 


CSS  Continues  Tests 

CBS  television  engineers  are  re- 
turning the  network's  television 
transmitter,  W2XAB,  New  York, 
but  they  expect  to  be  back  on  the 
air  with  test  signals  by  the  first 
of  the  year.  There  is  still  no  official 
word  regarding  the  date  on  which 
actual  program  transmission  will 
begin,  although  general  opinion  has 

set  the  time  as  Feb.  1. 

*      *  * 

Handbook  for  Hams 

E.  L.  BRAGDON,  radio  editor  of 
the  New  Yoi-k  Sun,  is  the  author 
of  "The  Television  A  m  a  t  e  u  r' s 
Handbook",  to  be  published  in  the 
spring  of  1940  by  Thomas  Y.  Crow- 
ell  Co.,  New  York. 


More  Pepsi-Cola 

PEPSI-COLA  Co.,  Long  Island 
City,  N.  Y.  (soft  drink),  on  Dec. 
4  added  three  New  York  stations 
to  its  campaign  of  spot  announce- 
ments and  participations  featuring 
the  Pepsi-Cola  theme  song  now  on 
WOR,  WINS,  WHN,  WNEW  and 
WMCA.  New  participations  are  on 
the  half-hour  jJO  Winks  Club  pro- 
gram six  times  weekly  on  WEAF, 
and  on  Breakfast  in  Bedlam,  a  55- 
minute  program  six  times  weekly 
on  WJZ.  The  company  is  also  spon- 
soring Have  You  Forgotten,  five- 
minute  program  of  songs  six  times 
weekly  on  WABC.  Newell-Emmett 
Co.,  New  York,  handles  the  ac- 
count. 


Several  to  Start 
Transmitter  Sales 

GE,  Westinghouse  and  Other 
Firms  Will  Enter  Field 

ENTRY  of  General  Electric  and 
Westinghouse  into  broadcast  trans- 
mitter equipment  manufacture  and 
sale,  by  virtue  of  a  new  licensing 
arrangement  worked  out  with  RCA 
eff^ective  Jan.  1,  has  been  an- 
nounced by  the  two  companies.  In 
addition  a  number  of  other  equip- 
ment manufacturers  —  including 
Collins  Radio  Co.,  Cedar  Rapids, 
la..  Gates  Arnerican  Corp.,  Quincy, 
111.,  and  Heintz  &  Kaufman  Ltd., 
San  Francisco  —  effective  Jan.  1 
also  will  manufacture  and  sell 
broadcast  transmitters  and  asso- 
ciated equipment  under  RCA  ar- 
rangements, although  full  details 
have  not  yet  been  announced. 

Westinghouse  will  manufacture 
and  sell  standard  broadcast  trans- 
mitters and  associated  equipment, 
according  to  Walter  C.  Evans, 
general  manager  of  the  company's 
radio  operations  with  headquar- 
ters at  the  Baltimore  plant.  Here- 
tofore Westinghouse  simply  has 
manufactured  broadcast  transmit- 
ters and  associated  equipment  for 
its  own  broadcast  stations. 

F-M  Equipment 

General  Electric  will  manufac- 
ture frequency  modulation  trans- 
mitters in  five  ratings,  along  with 
television  transmitters  and  asso- 
ciated equipment.  It  has  made  no 
announcement  concerning  standard 
broadcast  equipment.  GE  an- 
nounced that  after  more  than  three 
years  of  intensive  research,  it  will 
begin  marketing  of  frequency  mod- 
ulation units,  based  on  the  system 
developed  by  Maj.  E.  H.  Arm- 
strong. No  detailed  statement  was 
made  regarding  its  television  plans 
but  the  sales  campaign  for  visual 
radio  likewise  is  expected  to  get 
under  way  early  this  year. 

General  Electric  said  that  fre- 
quency modulation,  still  an  experi- 
mental ultra-high  service,  is  char- 
acterized by  exceptionally  high  fi- 
delity, freedom  from  distortion, 
nearly  complete  freedom  from  in- 
terference and  better  coverage  of 
primary  service  areas  with  reduced 
operating  cost.  While  based  on  the 
Armstrong  system,  the  GE  trans- 
mitters were  said  to  include  sev- 
eral exclusive  features  such  as  sim- 
plified circuit  design,  fewer  tubes, 
greatly  reduced  power  consumption 
and  accessibility  to  all  parts  with- 
out disassembly.  The  equipment  re- 
duces distortion  to  less  than  lV2  9c 
from  30  to  7500  cycles  and  less 
than  3%  to  15,000  cycles. 

Simultaneously,  GE  stated  that 
since  standard  broadcast  receivers 
are  unable  to  receive  programs 
transmitted  by  F-M,  it  has  an- 
nounced regular  production  of  a 
full  line  of  receivers  for  frequency 
modulation  programs.  Several  F-M 
experimenters  already  have  begun 
distribution  of  such  sets. 

Approximate  prices  on  F-M 
transmitters  announced  by  General 
Electric  are  about  $5,000  for  250 
watt  units;  $9,500  for  one  kw. 
transmitter;  $13,000  for  3  kw. 
transmitters;  $20,000  to  $25,000  for 
10  kw.  units,  and  $75,000  to  $80,- 
000  for  50  kw.  units.  The  approxi- 
mate prices  include  one  crystal  and 
two  sets  of  tubes.  Studio  and  con- 
trol room  equipment,  transmission 
lines  and  antenna  are  not  included. 
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OKlAHOMACim 


GASOLINE 


WKY-ADVERTISED  FOR  10  YEARS 


•  Yellow  Cab's  first  broadcast  over  WKY 
was  presented  in  1930.  By  early  1939, 
Yellow  Cab  had  grown  to  the  position  of 
WKY's  biggest  local  sponsor  . . .  and  curi- 
ously enough,  Yellow  Cab  has  become  the 
biggest  selling  gasoline  in  Oklahoma  City. 

All  this  happened  in  a  market  that  has 
always  been  highly  competitive ...  where 
price  wars  are  the  rule  rather  than  the 
exception.  In  face  of  such  conditions  Yel- 
low Cab  is  the  city's  biggest  selling  gaso- 
line and  at  top  prices  for  standard  grade. 

Yet  it  is  more  than  a  coincidence  that 
Yellow  Cab's  climb  to  top  position  among 
gasolines  in  its  market  has  accompanied 
a  constantly  increasing  use  of  WKY  time. 


For  a  cross-section  survey  among  803 
Oklahoma  City  homes  in  May,  1939,  estab- 
lishes the  fact  that  seven  out  of  ten  of 
those  having  radios  prefer  WKY  . . .  that 
station  B  is  preferred  by  less  than  two 


out  of  each  ten  homes  in  Oklahoma  City. 

Listeners  in  the  Oklahoma  City  market 
like  WKY's  vitalized  type  of  programming. 
They  show  their  appreciation  with  the 
kind  of  applause  a  sponsor  likes  to  hear. 


Wll¥ 


NBC  AFFILIATE       900  KILOCYCLES 
Owned  and  Operated  By  The  Oklahoma  Publishing  Company:     -K    The  Daily  Oklahoman 
Oklahoma  City  Times  *  The  Farmer-Stockman  +  Mistletoe  Express    KVOR,  Colorado  Springs 
KLZ,  Denver  {Under  Affiliated  Management)  *  REPRESENTED  Nationally  By  The  Katz  Agency,  Inc. 


SEASON'S 


GREETINGS 


As  the  holiday  season  approaches,  we  bid 
farewell  to  the  year  that  is  past  with  thank- 
fulness for  the  definite  and  encouraging 
progress  it  has  brought.  Such  success  as 
has  fallen  to  our  lot,  we  owe  to  the  many  ad- 
vertisers whom  we  have  had  the  privilege 
of  serving;  and  we  take  this  opportunity  to 
express  the  hope  that  the  services  we  have 
rendered  them  may  also  have  contributed 
to  their  success.  With  the  hope  that  the  New 
Year  may  be  for  all  of  us  a  year  of  continued 
progress,  we  extend  to  our  advertisers  and 
their  agencies,  and  to  all  who  may  chance 
to  read  this,  our  sincere  wishes  for  a  joyous 
holiday  season. 


WSB 

Atlanta 

NBC 

WFBR 

Baltimore 

NBC 

WAAB 

Boston 

MBS 

WNAC 

Boston 

NBC 

WICC 

Bridgeport 

NBC 

WBEN 

Buffalo 

NBC 

WGAR 

Cleveland 

CBS 

WFAA 

Dallas 

NBC 

WBAP 

Fort  Worth 

NBC 

KVOD 

Denver 

NBC 

WJR 

Detroit 

CBS 

KPRC 

Houston 

NBC 

WFBM 

Indianapolis 

CBS 

WDAF 

Kansas  City 

NBC 

KARK 

Little  Rock 

NBC 

KFI 

Los  Angeles 

NBC 

WHAS 

Louisville 

CBS 

WLLH 

Lowell-Lawrence 

MBS 

WTM] 

Milwaukee 

NBC 

KSTP 

Minneapolis-St.  Paul 

NBC 

WSM 

Nashville 

NBC 

WSMB 

New  Orleans 

NBC 

WTAR 

Norfolk 

NBC 

WFIL 

Philadelphia 

NBC 

KGW 

Portland,  Ore. 

NBC 

KEX 

Portland,  Ore. 

NBC 

WEAN 

Providence 

NBC 

WRTD 

Richmond,  Va. 

NBC 

KSL 

Salt  Lake  City 

CBS 

WOAI 

San  Antonio 

NBC 

KOMO 

Seattle 

NBC 

KJn 

oeaitie 

NBC 

KHQ 

Spokane 

NBC 

KGA 

Spokane 

NBC 

WMAS 

Springfield 

CBS 

KVOO 

Tulsa 

NBC 

KFH 

Wichita 

CBS 

WTAG 

Worcester 

NBC 

THE  YANKEE  NETWORK 
THE  COLONIAL  NETWORK 
TEXAS  QUALITY  NETWORK 
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List  of  Members 
In  Radio  Gallery 

Thirty-three  Are  Included  in 

Congressional  Directory 

FIRST  listing  of  all  members  of 
the  Radio  Correspondents  Galler- 
ies of  Congress,  contained  in  the 
Congressional  Directory  now  be- 
ing printed  in  preparation  for  the 
coming  session,  includes  33  radio 
reporters,  announcers  and  commen- 
tators, representing  NBC,  CBS, 
MBS,  Yankee  Network,  Transradio 
Press  Service  and  two  individual 
stations  —  WMAL,  Washington, 
and  WQXR,  New  York. 

Although  the  radio  gallery  idea 
got  its  first  trial  at  the  last  ses- 
sion of  Congress,  operation  with 
full  gallery  facilities  in  the  Sen- 
ate as  well  as  the  House  of  Repre- 
sentatives will  begin  when  the  next 
session  convenes  early  in  January. 
Robert  Menaugh,  supervisor  of  the 
House  gallery,  also  will  have 
charge  of  the  Senate  quarters  un- 
til a  supervisor  is  appointed. 

Recent  Admissions 

The  admission  to  membership  of 
Francis  W.  Tully  Jr.,  of  Yankee 
Network,  soon  after  formation  of 
the  organization,  marked  the  first 
entry  on  the  Washington  scene  of 
a  fulltime  exclusive  representative 
of  a  regional  network.  The  recent 
admission  of  Dorothy  C.  Rockwell, 
of  WQXR  makes  her  the  first  cor- 
respondent for  an  individual  sta- 
tion located  outside  Washington. 
Miss  Rockwell's  daily  reports  are 
to  be  used  by  the  station  as  flashes 
and  news  programs  as  well  as  back- 
ground material  for  the  station's 
newscasters  and  commentators. 

Membership  as  listed  in  the 
forthcoming  Congressional  Direc- 
tory includes: 

CBS— Albert  L.  Warner,  John 
Charles  Daly  Jr.,  Albert  Dennis, 
Ann  Gillis,  James  W.  Hurlbut, 
Stanton  Rtist  Prentiss,  William  J. 
Slocum  Jr. 

MBS— Fulton  Lewis  jr.,  Frank 
S.  Blair  Jr.,  Walter  Comnton,  Mad- 
eline Ensign  Cronan,  Stephen  J. 
McCormick. 

NBC— W.  R.  M  c  A  n  d  r  e  w  s, 
Charles  C.  Barry,  H.  R.  Baukhage, 
Marian  P.  Gale,  E.  L.  Haaker, 
Thomas  E.  Knode,  Mary  Mason, 
Fred  Shawn,  Carleton  D.  Smith. 

Transradio  Press  Service — Fred 
W.  Morrison,  Gertrude  V.  Chesnut, 
Rex  Goad,  Clifford  G.  McCarthy, 
Robert  E.  Lee  Moore,  Theodore 
Perry  Noun,  Wilmot  Ragsdale, 
Macon  Reed  Jr.,  Frederic  B.  Tut- 
tle. 

WMAL,  Washington  —  William 
Enders  Coyle. 

WQXR,  New  York— Dorothy  C. 
Rockwell. 

Yankee  Network  ( B  o  s  t  on )  — 
Francis  W.  Tully  Jr. 


New  Larus  Series 

LARUS  &  BRO.,  Richmond,  Va., 
which  has  been  sponsoring  a  half- 
hour  transcribed  program  Mam- 
moth Minstrels  on  WRVA,  Rich- 
mond, throughout  November,  on 
Dec.  4  added  12  stations  for  the 
program,  heard  in  most  cases  in 
the  7:30-8  p.  m.  period,  in  the  in- 
terests of  Edgeworth  tobacco  and 
Domino  cigarettes.  Stations  are: 
WFBR  KGO  WEBR  WCSh  WJAX 
WIBM  WORC  KECA  KEX  KJR 
WENR  WOR.  Warwick  &  Legler, 
New  York,  is  the  agency. 


UNUSUAL  Thanksgiving  Day  broadcast  was  carried  by  WROK,  Rock- 
ford,  111.,  when  Morey  Owens,  the  Burns  Farm,  Visitor,  went  to  the 
Harold  Crandall  farm  near  Rockford  and  interviewed  members  of  the 
family  as  they  ate  their  Thanksgiving  turkey.  The  program  started  with 
Mr.  Crandall  asking  the  blessing  and  went  oi\  from  there  with  requests 
to  "Please  pass  the  peas"  and  all  the  rest  of  the  table  talk.  Owens, 
wearing  glasses  at  left,  chats  across  the  holiday  board  with  Mr.  Cran- 
dall, in  striped  overalls.  Brmis  Farm  Visitor,  sponsored  by  the  Bruns 
Seed  Co.,  Davenport,  la.,  features  visits  to  various  farms  and  agricul- 
tural classes  and  interviews  with  farmers  and  their  families.  WROK 
uses  its  mobile  transmitter  to  relay  the  broadcasts  from  the  country. 

Brown's  Retirement  Rumored; 
Mention  Wheat  as  Successor 


DESPITE  LACK  of  confirmation, 
it  is  reported  in  industry  circles 
that  Commissioner  Thad  H.  Brown, 
oldest  member  of  the  FCC  and  its 
predecessor  Radio  Commission  in 
point  of  continuous  service,  plans 
to  retire  to  engage  in  private  law 
practice  in  Ohio  and  Washington. 

Commissioner  Brown,  when 
asked  by  Broadcasting  regarding 
the  report,  was  non-committal  and 
was  inclined  to  brand  it  as  "ru- 
mor". He  was  not  disposed  to  com- 
ment one  way  or  the  other.  Re- 
ports trickling  into  official  Wash- 
ington were  that  he  might  leave 
the  Commission  by  Dec.  31.  How- 
ever, it  was  pointed  out  that  his 
present  term  does  not  expire  until 
June  30,  1940  and  he  might  de- 
cide then  simply  to  withdraw  as  a 
candidate  for  reappointment. 

Possible  Successor 

Conjecture  promptly  developed 
in  informed  circles  regarding  Com- 
missioner Brown's  successor.  The 
first  name  to  crop  up  was  that  of 
Carl  I.  Wheat,  Los  Angeles  attor- 
ney and  special  counsel  of  the  FCC 
in  the  AT&T  investigation,  con- 
cluded last  year.  A  Progressive  Re- 
publican, Mr.  Wheat  is  best  known 
for  his  ptiblic  utility  telephone  and 
telegraph  work,  and  is  highly  re- 
garded in  official  circles.  He  was 
prominently  mentioned  for  a  post 
on  the  FCC  in  1937,  when  Com- 
missioner Irvin  Stewart  resigned. 
Because  of  the  absence  of  a  West- 
erner on  the  FCC,  it  was  thought 
the  Administration  would  be  dis- 
posed to  appoint  someone  from  that 
region. 

Col.  Bi'own,  former  Secretary  of 
State  of  Ohio,  and  prominent  in 
politics  in  that  State  during  the 
preceding  decade,  was  appointed 
general  counsel  of  the  old  Radio 
Commission  exactly  10  years  ago — 
on  Dec.  14,  1929.  In  March  of  1932 
he  was  sworn  in  as  a  member  of 
the  Radio  Commission  and  served 
continuously  until  creation  of  the 
FCC  two  years  later.  He  was  one 
of  the  two  members  of  the  Radio 
Commission  carried  over,  the  other 


having  been  Judge  E.  O.  Sykes, 
who  retired  last  April. 

Commissioner  Brown  has  just 
completed  more  than  a  year  of 
work  as  Commissioner  in  charge  of 
a  Great  Lakes  communications  sur- 
vey, and  some  months  ago  it  was 
reported  he  might  bs  disposed  to 
leave  the  Commission  upon  comple- 
tion of  that  assignment. 

Despite  the  internal  conflict  with- 
in the  FCC  virtually  since  its  cre- 
ation, Commissioner  Brown  has  not 
been  drawn  into  it,  particularly  in- 
sofar as  the  public  prints  are  con- 
cerned. As  a  matter  of  fact,  he  has 
probably  been  the  least  aff'ected 
among  the  members  of  the  Commis- 
sion prior  to  the  advent  of  Chair- 
man Fly  last  September.  In  Ad- 
ministration circles,  it  is  generally 
felt  he  would  not  experience  great 
difficulty  in  procuring  reappoint- 
ment should  he  desire. 

Mr.  Wheat,  who  is  46,  served  as 
telephone  rate  cotmsel  of  the  Com- 
mission until  about  a  year  ago 
when  he  returned  to  California  to 
engage  in  private  practice.  He  was 
general  counsel  of  the  California 
Railroad  Commission  prior  to  his 
appointment  to  the  FCC  in  1936. 
Tlie  major  achievement  of  the  tele- 
phone investigation,  a  $12,000,000 
reduction  of  AT&T  interstate  toll 
rates,  was  largely  credited  to  him. 


Pot  of  Gold  to  Coast 

LEWIS -HOWE  Co.,  St.  Louis 
(Tums),  on  Dec.  5  switched  the 
weekly  half-hour  Horace  Heidt's 
Pot  of  Gold  program  on  82  NBC- 
Red  stations  from  New  York  to 
Hollywood,  Tues.,  8:30-9  p.  m. 
(EST).  Program  will  originate 
from  Hollywood  for  several  weeks, 
Heidt  and  his  troupe  having  opened 
at  the  Cocoanut  Grove,  Los  Ange- 
les, on  Dec.  12  for  a  9  weeks  or 
more  personal  appearance.  He  will 
also  make  a  motion  pictui'e  based 
on  his  radio  program.  Paul  Dudley, 
formerly  Hollywood  writer-produc- 
er of  Lord  &  Thomas,  now  associ- 
ated with  Music  Corp.  of  America, 
New  York,  continues  to  produce 
the  weeklv  show.  Dave  Elton  repre- 
sents NBC.  Art  Baker  is  the  Holly- 
wood announcer. 


Better  Procedure 
Is  Sought  by  Fly 

Tells  Bar  of  Plans  to  Effect 

Gradual  Improvement 

PHYSICAL  streamlining  of  the 
FCC,  to  accompany  evolutionary 
development  of  regulation  and  pro- 
cedure, is  the  immediate  order  of 
business  of  that  agency,  according 
to  Chairman  James  Lawrence  Fly. 

Addressing  the  Federal  Commu- 
nications Bar  Assn.  Dec.  1  at  it.s 
annual  banquet,  the  chairman  re- 
vealed to  the  radio  bar  a  brand  of 
wit  they  had  not  expected.  Playing 
on  words,  Mr.  Fly  covered  the  pro- 
cedural problems  in  radio  practice 
and  indicated  the  course  the  Com- 
mission proposed  to  follow  to  im- 
prove conditions  generally.  He  pre- 
dicted a  more  consistent  and  whole- 
some body  of  communications  law 
from  the  new  procedure. 

The  physical  streamlining  will 
occur  with  the  taking  on  of  a  court- 
room aspect.  A  horse-shoe  shaped 
bench,  he  said,  will  be  built  at  a 
height  of  about  18  inches,  he  said, 
"which  is  about  all  we  can  stand 
at  the  moment."  The  immediate 
result  will  be,  he  pointed  out,  that 
practitioners  will  not  be  in  the  same 
position  of  "looking  down"  on  the 
FCC. 

No  Kibitzers 

Discussing  recently  introduced 
FCC  practices,  such  as  the  non- 
intervention procedure,  he  said  the 
FCC  proposes  to  admit  as  parties 
to  hearings  those  who  can  contri- 
bute to  the  building  of  a  proper 
and  adequate  record.  Such  factors 
as  electrical  interference  and  com- 
petition are  proper  bases,  he  point- 
ed out,  adding,  however,  that  the 
Commission  wanted  "no  kibitzers". 

Asserting  that  the  effort  was  to 
have  better  and  more  adequate 
rules,  Mr.  Fly  good-naturedly  ob- 
served he  felt  sure  that  "all  of  you 
will  grow  to  love  our  rules  in- 
tensely." 

Chairman  Clarence  F.  Lea  (D- 
Cal.),  of  the  House  Interstate  Com- 
merce Committee  in  which  radio 
legislation  originates,  told  the  at- 
torneys that  agencies  such  as  the 
FCC  are  responsible  to  Congress 
itself  and  function  for  Congress. 
But  as  such,  he  asserted,  such  agen- 
cies should  not  be  subjected  to 
"threats  and  intimidations".  As- 
serting that  a  small  minority  in 
Congress  sometimes  may  unduly 
attempt  to  influence  such  agencies, 
he  said  Congress  itself  should  not 
be  criticized  for  the  sins  of  this 
group.  Independent  Commissions,  he 
said,  should  not  be  responsible  to 
"political  considerations".  "If  they 
yield,  they  tend  to  destroy  their 
own  usefulness." 

Seen  in  Rep.  Lea's  observations 
was  a  warning  that  Congress  ex- 
pected independent  commissions  to 
adhere  to  rules  of  proper  practice, 
fair  hearing,  complete  records  and 
a  definite  responsibility  of  tha 
rights  of  the  industries  under  reg- 
ulation, along  with  a  judicial  re- 
view of  questions.  He  urged  com- 
missions generally,  but  with  specif- 
ic reference  to  the  FCC,  to  elimi- 
nate internal  jealousies  and  feuds. 
Praising  the  Interstate  Commerce 
Commission  as  an  agency  which 
has  carried  out  the  ideals  of  inde- 
pendent operation  with  prestige. 
Rep.  Lea  urged  other  government- 
al  agencies   to   follow   the  same 
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BROADCASTING  •  Broadcast  Advertising 


UNIQLE  piomotion  of  KGO-KPO,  San  Francisco,  is  this  animated 
Woman's  Magazine  of  the  Air  broadcast  in  miniature  in  a  window  of 
the  downtown  Emporium  department  store.  The  display,  in  a  Lilliputian 
studio  setting,  uses  foot-high  caricatures  of  KGO-KPO  personalities  ap- 
pearing on  the  network  program.  They  talk,  sing  and  play  musical 
instruments,  their  rubber  faces  and  bodies  moving  in  coordination  with 
an  electrical  recording  through  an  intricate  system  of  springs,  wheels 
and  wires.  Watchers  hear  the  10-minute  broadcast  through  a  public  ad- 
dress system  outside  the  window.  The  tableau  will  remain  in  the  Em- 
porium window  through  the  Christmas  season,  after  which  it  will  ba 
ssnt  on  the  road  for  appearances  in  other  Western  cities. 


WNEW  Granted 
Intervention  Right 
In  License  Case 

RCA  Motion  to  Drop  Station 
From  Case  Is  Dismissetl 

KADIO  was  victorious  in  the  first 
skirmish  in  its  fight  to  secure  a 
reversal  of  the  trial  court  decision 
giving  the  manufacturer  of  phono- 
graph records  and  in  some  in- 
stances the  recording  artist  as  well 
the  right  to  restrict  or  control  the 
use  of  these  recordings  on  the  air, 
when  the  Circuit  Court  of  Appeals 
in  New  York  dismissed  the  motion 
of  RCA  to  have  the  appeal  of 
WNEW,  New  York,  dropped  from 
the  case.  Argument  was  presented 
Dec.  4  by  David  Mackay  for  RCA 
and  by  Col.  Joseph  M.  Hartfield,  of 
White  &  Case,  co-counsel  for 
WNEW  with  Stuart  Sprague,  both 
retained  by  the  NAB. 

RCA's  contention  was  that  since 
WNEW  had  accepted  a  license  is- 
sued by  RCA  on  the  authority  of 
the  decision  of  the  lower  court  the 
station  had  admitted  the  right  of 
RCA  to  issue  such  a  license  and 
that  any  appeal  by  the  station  was 
therefore  a  moot  point  and  not  sub- 
ject for  consideration  by  the  court. 
Col.  Hartfield  replied  that  the  sta- 
tion had  taken  out  a  license  for 
only  one  year,  while  the  injunc- 
tions of  the  lower  court  are  per- 
manent and  that  the  station  has 
every  right  to  appeal. 

May  File  Suits 

Although  attornevs  for  all  par- 
ties in  the  appeal— RCA,  WNEW 
and  Paul  Whiteman — say  that  they 
are  doing  all  they  can  to  speed 
proceedings,  it  will  probably  be 
March,  or  February  at  the  earliest, 
before  the  case  is  heard  by  the  ap- 
pellate court.  Meanwhile,  RCA  put 
its  licensing  plan  into  elTect  on  Dec. 
1  and  is  considering  filing  a  num- 
ber of  infringement  suits  against 
continuing  to  play  Victor  and  Blue- 
bird records  without  licenses  in  the 
near  future,  without  waiting  for 
the  court's  decision  on  the  appeals. 

RCA  reports  that  a  number  of 
broadcasters  have  taken  out  licen- 
ses, but  declines  to  state  the  num- 
ber or  to  identify  the  stations.  A 
check  of  New  York  stations  on 
Dec.  8  revealed  that  no  station  in 
the  city,  with  the  exception  of 
WNEW,  has  taken  out  an  RCA 
license,  including  WEAF  and  WJZ, 
which  are  owned  by  NBC,  itself  an 
RCA  subsidiary.  These  stations  re- 
ported, however,  that  the  subject 
was  under  consideration. 

Learning  that  some  stations  had 
been  doubtful  about  permitting 
Victor  and  Bluebird  records  to  be 
played  on  programs  advertising 
these  records,  sponsored  by  local 
music  dealers.  Broadcasting  asked 
RCA  if  provisions  could  be  made 
to  permit  such  broadcasts.  RCA  re- 
plied that  dealers  requesting  per- 
mission to  sponsor  programs  of 
this  nature  would  be  given  it,  pro- 
vided that  only  records  approved 
by  RCA  be  Used  and  that  the  com- 
mercials advertise  only  Victor  and 
Bluebird  records.  No  blanket  per- 
missions will  be  granted,  it  was 
stated,  but  individual  dealers  will 
be  permitted  to  broadcast  specific 
programs  over  specific  stations  as 
requested.  The  only  blanket  excep- 
tions to  its  licensing  plan,  RCA 
said,  are  for  the  broadcasting  of 
its    own    programs:    Music  Yo7t 


Want  When  You  Want  It  and 
RCA-Victor  Musical  Varieties. 

Calling  the  RCA  phonograph 
fees,  averaging  $167  per  month  per 
station,  "inequitable  and  exces- 
sive", Harold  A.  Lafount,  presi- 
dent of  National  Independent 
Broadcasters  and  former  radio 
commissioner,  Dec.  4  wrote  Frank 
Walker,  RCA  vice-president  in 
charge  of  its  recording  activities, 
urging  further  discussion.  He  said 
certain  other  matters  had  been 
overlooked  in  the  imposition  of  the 
license  of  importance  to  indepen- 
dent stations  and  that  he  felt  ob- 
ligated to  urge  that  a  conference 
be  held  in  the  near  future. 

Plight  of  Small  Station 

Mr.  Lafount  said  that  he  had 
been  advised  by  NAB  early  in  No- 
vember that  it  expected  to  per- 
suade RCA  to  postpone  further  the 
effective  date  of  the  license  until  a 
final  decision  had  been  rendered  in 
the  co'urt  case.  He  added  he  was 
not  advised  until  very  late  in  No- 
vember that  the  decision  was  to 
the  contrary.  Declaring  that  the  li- 
cense proposition  helps  the  larger 
stations  and  that  should  any  other 
large  record  manufacturer  impose 
a  similar  license  "it  would  either 
put  the  independent  station  com- 
pletely out  of  business  or  necessi- 
tate their  securing  programs  from 
some  other  source  not  now  known 
or  available,"  he  said  the  plight  of 
the  smaller  station  required  im- 
mediate attention. 

It  was  learned  that  a  copy  of  the 
NIB  letter  had  been  sent  by  Mr. 
Lafount  to  the  Federal  Trade  Com- 
mission to  keep  it  abreast  of  devel- 
opments. 


Stores  Take  Book  Gifts 

LIGGETT  DRUG  Co.  and  Bond 
Clothing  Stores.  New  York,  coopera- 
tive sponsors  of  Phil  Cook"s  Morning 
Almanac  program  on  WABC,  New 
York,  have  announced  their  stores  in 
Manhattan,  New  .Jer.sey  and  Connecti- 
cut will  accept  books  contrilnited  to 
Phil  Cook  during  his  annual  Christmas 
\)(>o\i  drive  through  Dec.  23.  Other  de- 
jiositories  are  the  Newark  Star-Ledger 
office  and  the  Bayside  Long  Island. 
National  Bank,  in  addition  to  CBS 
headf]uarters  at  485  Madison  Ave.. 
New  York. 


USE  OF  RADIO 

Ursed  by  RMA  in  Message  to 
 Receiver  Industry  

USE  of  the  radio  advertising  me- 
dium to  push  radio  manufacturers' 
products,  particularly  in  view  of 
the  broadcasting  industry's  coop- 
eration in  helping  boost  receiver 
sales  in  the  Radio  Christmas  cam- 
paign, is  advocated  by  the  RMA 
board  of  directors,  according  to  a 
letter  to  RMA  members  from  Bond 
Geddes,  executive  vice-president  of 
the  organization. 

Recommending  action  by  RMA 
members  for  further  cooperation  in 
the  joint  radio  promotion  campaign 
of  the  NAB  and  RMA,  Mr.  Geddes 
stated  that  the  RMA  committee 
in  the  joint  promotion  campaign, 
along  with  officers  and  directors, 
have  agreed  that  manufacturers 
should  assist  local  stations  in  so- 
liciting part  of  the  cooperative  ad- 
vertising allowances  of  distribu- 
tors and  dealers. 

To  aid  this  drive  it  was  urged 
that  RMA  members  supply  their 
distributors  with  advertising  ma- 
terial, such  as  spot  announcements 
and  continuity,  similar  to  the  ad- 
vertising material  furnished  dis- 
tributors for  newspaper  use.  It  was 
pointed  out  that  radio  advertising- 
could  be  made  particularly  effec- 
tive in  pushing  replacement  sales. 


Bill  for  Baby 

ROMA  WINE  Co.,  San  Fran- 
cisco, prominent  radio  adver- 
tiser on  the  West  Coast,  for 
the  past  year  has  been  award- 
ing $30  to  each  employe  who 
becomes  a  father  or  a 
mother.  On  Dec.  1  Art  Link- 
letter,  who  presides  over  the 
company's  weekly  network 
show,  became  a  father.  He 
promptly  sent  a  bill  to  J.  B. 
Cella,  president  of  Roma.  The 
bill  was  for  $34.50— the  ex- 
tra $4.50  representing  Link- 
letter's  regular  15^r  commis- 
sion to  his  radio  agent.  Re- 
nee  Cesana. 


NAB  Publishes  Booklet 
Designed  to  Encourage 
Loyalty  by  Listeners 

HAILED  as  an  effort  to  re-awaken 
the  "sleeping  loyalty"  of  listeners 
for  American  radio,  samples  of  a 
lo-page  rotogravure  booklet  con- 
ta_ning  the  story  of  American  ra- 
dio, Kadio's  Riches — Hoiv  You  May 
Bring  Them  to  Your  Home,  were 
mailed  to  stations  Dec.  11  by  the 
NAB.  The  booklets,  designed  for 
mass  circulation,  are  offered  sta- 
tions for  distribution  to  listeners 
at  a  price  of  $11  per  thousand. 

In  a  letter  announcing  comple- 
tion of  Radio's  Riches,  Edward  M. 
Kirby,  NAB  director  of  public  re- 
lations, commented:  "The  radio 
industry  has  sold  millions  of  people 
millions  of  things.  And,  despite  ru- 
mors to  the  contrary,  it  has  sold 
itself  to  millions  of  listeners,  even 
though  the  majority  of  listeners 
perhaps  don't  know  it.  After  all, 
people  are  people,  and  think  mostly 
in  terms  of  favorite  radio  per- 
sonalities and  favorite  programs 
when  they  think  of  radio.  They  do 
not  think  in  terms  of  the  American 
System  of  Broadcasting  which 
makes  it  possible  for  them  to  hear 
these  programs  on  schedule,  around 
the  clock,  day  after  day. 

"What  radio  needs  to  do  is  to  re- 
awaken this  sleeping  loyalty  of 
listeners,  for  American  radio  is 
going  through  one  of  its  most  try- 
ing periods.  There  is,  at  the  mo- 
ment, no  need  for  undue  alarm. 
But  for  a  variety  of  reasons,  there 
does  exist  an  urgent  need  for  the 
widest  possible  understanding  of 
radio  by  the  greatest  number  of 
listeners.  While  ignorance  contin- 
ues, those  who  wish  to  attack  the 
industry  for  selfish  reasons,  find  a 
juicy  opportunity  to  do  so,  because 
of  the  condition  of  the  uninformed 
public." 


Victoria,  Tex.  Outlet 

SCHEDULED  to  begin  operating 
on  or  about  Jan.  1,  the  new  KVIC, 
Victoria,  Tex.,  authorized  for  con- 
struction last  July  to  operate  with 
100  watts  night  and  250  day  on 
1310  kc,  will  be  managed  by 
Charles  C.  Shea,  its  chief  stock- 
holder. Mr.  Shea,  an  attorney,  will 
also  hold  the  title  of  commercial 
manager.  The  only  other  major 
executive  thus  far  appointed  is  Paul 
Wolf,  chief  engineer.  Staff  will  in- 
clude Elizabeth  Clarke  and  Linns- 
ley  English,  salesmen ;  Richard 
Harn  and  Kay  Poi-ter,  announcing 
and  production;  Kay  Porter,  en- 
gineer. Western  Electric  equipment 
is  being  installed  along  with  a  17^- 
foot  Blaw-Knox  radiator. 


New  Texas  Station 

THE  NEW  KXOX,  Sweetwater, 
Tex.,  250  watts  daytime  on  1210  kc, 
went  into  operation  Dec.  3  under 
the  general  managership  of  Russell 
Bennitt.  co-publisher  with  his  broth- 
er George  Bennitt  of  the  Sweet- 
ivater  Reporter.  The  Bennitts  are 
controlling  stockholders  in  the  li- 
censee corporation.  J.  Allen  Brown, 
recently  with  WHMA,  Anniston. 
Ala.,  is  commercial,  production  and 
promotion  manager.  George  W.  Dot- 
son,  formerly  with  WMC,  Memphis, 
is  chief  engineer;  Ken  Krug,  in 
charge  of  studio  production;  Har- 
old Moon,  chief  announcer;  Ed 
Carrigan,  formerly  with  KRIC, 
Beaumont,  engineer. 
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EDUCATIONAL  directors  of  CBS  stations  on  Dec.  1 
attended  an  all-day  conference  in  New  York,  under 
the  leadership  of  Sterling  Fisher,  CBS  director  of 
education.  Besides  watching  a  School  of  the  Air  broad- 
cast, they  discussed  theory  and  practice  of  education 
by  radio,  with  addresses  by  network  executives  and 
educators.  Meantime  CBS  is  negotiating  with  several 
U.  S.  universities  to  secure  adoption  of  CBS  educa- 
tional broadcast  as  accredited  work  to  supplement 
classi'oom  study.  Pictured  are:  Front  row  (1  to  r) 
Ruth  Lange;  Elizabeth  Gledhill,  WHEC,  Rochester; 
Mrs.  Helen  L.  Swabey,  Canadian  Broadcasting  Corp.; 
Mrs.  Lavinia  Schwartz,  CBS,  Midwest;  Mrs.  Melva 
Chernoff,  WCHS,  Charleston,  W.  Va.;  Madeline  Wil- 
lemsen,  of  Puerto  Rico,  for  Rockefeller  Foundation; 
Mr.  Fisher;  Leon  Levine,  CBS  asst.  educ.  director; 


Stewart  Ayers,  script  writer  for  American  School  of 
the  Air.  Second  row,  Michael  R.  Hanna,  WIBX,  Utica, 
N.  Y.;  Belmont  Farley,  radio  coordinator,  National 
Education  Assn.;  Carl  Geoi'ge,  WGAR,  Cleveland; 
David  C.  Adkins,  Boston,  director  of  New  England 
Town  Hall;  Lloyd  del  Castillo,  WEEL  Boston,  CBS, 
New  England;  William  Winter,  WBT,  Charlotte, 
N.C.,  CBS,  South;  Jack  Weldon,  WDBJ,  Roanoke,  Va.; 
Lloyd  Dennis,  WJSV,  Washington.  Third  row,  Sterl- 
ing V.  Couch,  WDRC,  Hartford;  A.  W.  Martin, 
V/MAS,  Springfield,  Mass.;  Walter  R.  Bishop,  WRVA, 
Richmond;  Robert  Soule,  WFBL,  Syracuse;  John 
Grolier,  WGBL  Scranton;  Jack  Henry,  WBRY,  Water- 
bury,  Conn.;  Maurice  Dolbier,  WABL  Bangor,  Me.; 
R.  J.  Stratton,  WDNC,  Durham;  Herbert  Broocker, 
Columbia  U;  Harry  R.  Snyder,  McGraw-Hill  Book  Co. 


T^^Lc  AND  ^du£afu 


Colleges  Asked  by  CBS 
To  Recognize  Air  School 

CBS  is  negotiating  with  several 
major  universities  with  a  view  to 
the  adoption  of  its  educational 
broadcasts  as  accredited  work  to 
supplement  classroom  study,  with 
anticipated  results  comparable  to 
those  attained  in  the  secondary 
school  field  with  the  CBS  American 
School  of  the  Air,  according  to 
Sterling  Fisher,  CBS  director  of 
education,  at  a  recent  meeting  in 
New  York  of  CBS  educational  di- 
rectors. Under  the  plan,  students 
listening  to  and  cooperating  in  the 
pi-oduction  of  such  programs  as  Of 
Men  &  Books,  Americans  at  Work, 
People's  Platform  and  Bull  Session 
would  be  credited  for  college  activi- 
ties. 

Stanford  is  considering  plans  to 
develop  special  regional  programs 
on  the  CBS  Pacific  network  of  an 
educational  nature,  following  a  con- 
ference between  Dr.  Ray  Lyman 
Wilbur,  president  of  the  Univei-- 
sity;  William  S.  Paley,  CBS  presi- 
dent, and  Mr.  Fisher. 


Would  Equalize  Control 

TRANSFER  of  one  share  of  stock 
in  the  corporations  licensed  to  op- 
erate KOIL,  Omaha,  and  KFAB 
and  KFOR,  Lincoln,  Neb.,  is  sought 
in  applications  just  filed  with  the 
FCC.  The  Sidles  Co.,  now  owning 
50.1%  of  the  stock  in  each  of  the 
companies,  would  transfer  the 
share  to  the  Star  Printing  Co., 
publisher  of  the  Lincoln  Star, 
which  now  holds  24.9%.  Its  share- 
holding would  thus  become  2.5%. 
Its  sister  newspaper  company,  the 
State  Journal  Printing  Co.,  pub- 
lishing the  Lincoln  State  Journal, 
owns  the  other  2.5%.  Both  news- 
papers are  units  of  the  Lee  Syndi- 
cate, a  newspaper  chain,  which 
thus  would  become  co-equal  owner 
with  the  Sidles  Co.  in  the  three 
stations. 


TWO  one-reel  motion  pictures  about 
radio,  titled  "Air  Waves"  and  "Tele- 
vision", have  been  produced  by  RCA 
and  are  available  free  for  non-the- 
atrical display,  according  to  an  an- 
nouncement by  the  National  Commit- 
tee on  Education  by  Radio.  The  pic- 
tures are  distributed  through  a  num- 
ber of  educational  institutions,  a  list 
of  which  may  be  secured  by  writing 
WiUiam  J.  Ganz  Co.,  19  E.  47th  St., 
New  York. 

WORL,  Boston,  on  Dec.  9  broadcast 
what  it  claims  as  the  first  program 
ever  to  originate  from  the  auditorium 
of  a  local  public  school  with  the  entire 
student  body  participating.  The  pro- 
gram, originating  in  the  auditorium  of 
Oliver  Wendell  Holmes  School  in 
Dorchester,  was  a  special  meeting  of 
the  M-1  Safety  Squad  to  take  into 
membership  the  1,000  students  of  that 
school.  The  students,  ranging  from 
11  to  15  years,  took  the  pledge  in 
unison  and  then  were  given  member- 
ship cards.  Mayor  Tobin  of  Boston 
and  other  local  and  State  officials 
spoke. 

DR.  RALPH  H.  OJEMANN,  of  the 
Iowa  Child  Welfare  Research  Station, 
State  U  of  Iowa,  in  the  Sept.  16  issue 
of  School  and  Society  describes  in  an 
article  the  child  study  radio  program 
carried  on  WSUI,  Iowa  City,  and 
WOAI,  Ames,  for  the  last  seven  years. 

OUTSTANDING  patterns  for  sue* 
cessful  cooperative  public  service 
broadcasting  are  revealed  in  a  report, 
titled  "Public  Service  Broadcasting", 
soon  to  be  issued  by  the  Federal  Radio 
Education  Committee.  The  report, 
compiled  by  Dr.  Leonard  Power, 
FREC  director  of  research,  is  based 
upon  a  study  of  public  service  broad- 
casting by  12  statons,  with  an  ex- 
tended review  of  the  activities  of 
WMBD,  Peoria,  in  this  field. 

BILL  EVANS,  announcer  of  WTMJ, 
Milwaukee,  will  conduct  two  classes, 
in  public  speaking  and  radio  speaking, 
during  the  next  term  for  the  Wiscon- 
sin U  Extension  Division. 


WORKING  with  parent-teacher  or- 
ganizations, KSTP,  St.  Paul,  has  be- 
gun organizing  city-wide  listening 
groups  in  an  attempt  to  widen  the 
scope  of  its  educational  programs.  The 
experiment  is  being  conducted  in  con- 
nection with  the  new  What  Would 
You  Do?  series,  based  on  problems 
connected  with  child  welfare  and  aired 
weekly  by  the  St.  Paul  Council  of 
Parents  and  Teachers.  Thomas  D. 
Rishworth,  KSTP  educational  direc- 
tor, is  providing  bibliographies  and 
study  questions  which  are  being  made 
available  to  anyone  wishing  to  estab- 
lish a  listening  group.  So  far  more 
than  20  groups  have  been  set  up  for 
the  single  program. 

CHICAGO  U  on  Dec.  23  returns  its 
Human  Adventure  series  to  CBS, 
Saturdays,  4-5  p.  m.,  CST.  Written 
under  the  direction  of  William  Benton, 
vice-president  of  Chicago  U,  and 
Sherman  Dryer,  radio  director,  the 
program  presents  dramatizations  of 
the  contributions  of  scientists  and  re- 
search workers  to  the  welfare  of  man- 
kind. 

NBC  has  published  a  catalogue  of  aU 
listeners'  aids,  supplementary  study 
material  and  teachers'  manuals  issued 
for  use  in  connection  with  NBC  educa- 
tional and  cultural  programs.  The 
catalogue  may  be  obtained  free  from 
the  NBC  Information  Department,  30 
Rockefeller  Plaza,  New  York. 

UNIVERSITY  Broadcasting  Council, 
Chicago,  has  started  a  half-hour  Sun- 
day afternoon  series  on  MBS  titled 
Meditation  of  Melody  in  cooperation 
with  DePaul  U.  The  series  features 
dramatizations  of  the  lives  of  famous 
musicians  and  scientists. 

SIX  broadcasts  designed  to  show  how 
American  people  have  asked  govern- 
mental aid  will  be  heard  on  the  CBS 
Democracy  in  Action  series,  heard 
Sundays  at  2  p.  m. 

UNIVERSITY  of  New  Mexico  Press, 
Albuquerque,  has  published  Short 
Plays  for  Stage  and  Radio,  containing 
simple  plays  with  careful  notes  on 
production,  edited  by  Carless  Jones. 


WSTP  Takes  the  Air 
With  Fred  Bugg  Manager 

FRED  BUGG,  formerly  general 
manager  of  WTMC,  Ocala,  Fla., 
has  been  appointed  manager  of  the 
new  WSTP,  St.  Petersburg,  Fla., 
which  went  on  the  air  in  latter  No- 
vember with  100  watts  night  and 
250  day  on  1370  kc.  Sam  H.  Mann 
Jr.,  attorney,  controls  the  licensee 
corporation.  The  staff  was  an- 
nounced as  follows: 

Ralph  Feather,  formerly  of 
WJAX,  Jacksonville,  program  di- 
rector; Heidt  Swearingen,  former- 
ly with  the  advertising  department 
of  the  St.  Petersburg  Times,  com- 
mercial manager;  Keeta  Martin,  of 
WAAT,  Jersey  City,  and  WNEW, 
New  York,  musical  director;  Carl 
Carrier,  of  WFLA,  Tampa,  and 
WSUN,  St.  Petersburg,  chief  en- 
gineer; Ed  Wallis,  of  WSUN,  and 
Garvin  Combs,  of  National  Air- 
lines, operators;  Jack  Swift,  of 
WSUN  and  WRUF,  Gainesville, 
chief  announcer,  and  Don  Bell,  of 
WHO,  Des  Moines,  WFLA,  Tampa 
and  WPTF,  Raleigh,  N.  C,  an- 
nouncer. 


Iowa  Station  Starting 

AUTHORIZED  for  construction 
last  July,  the  new  KVFD,  Fort 
Dodge,  la.,  scheduled  to  begin 
operation  on  or  about  Dec.  15,  us- 
ing 100  watts  night  and  250  day 
on  1370  kc.  Edward  Breen,  at- 
torney, member  of  the  State  Sen- 
ate of  Iowa  and  at  one  time  with 
WHO,  Des  Moines,  who  is  chief 
stockholder,  will  be  manager  of  the 
station.  Charles  A.  Kennedy,  for- 
merly with  KYSM,  M  a  n  k  a  t  o, 
Minn.,  will  be  commercial  manager, 
and  Mel  Galliart,  formerly  with 
WKBB,  Dubuque,  la.,  will  be  pro- 
gram director.  RCA  equipment  and 
a  310-foot  Wincharger  tower  have 
been  installed.  UP  news  service 
and  Standard  Radio  library  have 
been  ordered. 


Hawaii  Station  Plans 

DELAYED  in  construction  plans 
since  it  was  authorized  in  October 
1938,  the  new  KTOH,  Lihue,  Ha- 
waii, will  not  begin  operating  be- 
fore April  1,  1940,  according  to  C. 
J.  Fern,  manager  of  Garden  Island 
Publishing  Co.  Ltd.,  publishing  the 
Garden  Island  &  Kauai  Filipino 
News,  which  will  be  the  licensee 
firm.  Mr.  Fern  will  become  general 
manager  of  the  station,  with  Dean 
Stewart  as  station  and  commercial 
manager;  William  Parsons,  pro- 
gram director;  Robert  Glenn, 
chief  engineer.  Collins  transmitter 
and  a  130-foot  Lehigh  tower  have 
been  ordered.  Staff  will  include  A. 
Abayalde  and  S.  Hamura  as  sales- 
men and  announcers,  Alfredo  Vilo- 
ria  and  Kikue  Naito  as  continuity 
writers  and  Raymond  Sasaki,  en- 
gineer. 


WSPD  Seeks  Station 

FORT  INDUSTRY  Co.,  which 
operates  WSPD,  Toledo,  and  other 
stations  in  Ohio  and  West  Virginia, 
Dec.  4  filed  with  the  FCC  an  appli- 
cation for  a  new  daytime  station  in 
Toledo  on  810  kc.  with  1,000  watts. 
The  channel  is  occupied  by  WCCOj 
Minneapolis,  50,000  watt  clear 
channel  outlet,  with  WNYC,  New 
York,  operating  on  it  as  a  daytime 
outlet. 
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They  might  have  been  the 


THE  GOLDR^^?^__ 

Hardly  before  the  echoes  ofthefirst  shout  of  "gold" 
died  out  along  Sutter's  Creek,  NBC  engineers  and 
announcers  would  be  on  the  spot  with  portable  broad- 
casting equipment  developed  in  RCA  Laboratories 
and  built  by  the  RCA  Manufacturing  Company. 
Out  over  the  two  great  NBC  networks,  which  pro- 
vide the  broadcasting  service  of  the  Radio  Corpora- 
tion of  America,  would  flash  the  discovery  news  in  a 
thrilling  program  featuri  ng  a  personal  interview  with 
James  Wilson  Marshall,  the  finder  of  the  first  nugget. 


Both  in  America  and  abroad  listeners  would  turn  the 
volume  a  little  higher  on  their  RCA  Victor  receivers 
so  that  not  one  precious  word  would  escape  them. 

Then  as  the  rush  staaed  for  Eldorado  County,  police 
in  cities  and  towns  throughout  the  nation  would 
direct  theflow  of  trafficwith  2-way  RCA  Police  Radio 
Systems.  And  songs  improvised  by  the  gay  "Forty- 
Eighters"  to  make  the  going  more  pleasant  would, 
of  course,  be  recorded  on  ViCTor  and  Bluebird  Rec- 
ords and  reproduced  everywhere  by  RCA  Victrolas. 

In  lieu  of  any  present  discovery  of  gold,  RCA 
stands  ready  to  serve  you  in  every  respect  in  every 
field  of  radio. 


Trademarks  "RCA  Victor"  and 
Off.  by  RCA  Mfg.  Co.,  Inc. 


Viaor"  Reg.  U.  S.  Pat. 


Radio  Corporation  of  America  radio  city,  n.  y. 

RCA  Manufacturing  Co.,  inc.  •  National  Broadcasting  Company  •  RCA  Laboratories 
Radiomarine  Corp.  of  America  •  R.C.A.  Communications,  Inc.  •  RCA  Institutes,  Inc. 
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School  Aids — News  Finder — Bonuses  for  Sponsors 
— Answering  the  Critics — ^Weekend  Reminders 


WITH  cover  simulating  a 
school  slate,  complete  with 
sponge  eraser  attached  by 
string,  NBC's  recently  pub- 
lished second  volume  of  "How 
Schools  Can  Use  Radio"  presents 
suggestions  and  illustrations  of 
how  radio  can  be  fitted  into  the 
school  curriculum.  The  colorful 
booklet  includes  statements  empha- 
sizing radio's  educational  function 
b-<'  David  Sarnoff,  RCA  president 
and  NBC  board  chairman,  and  Dr. 
James  Rowland  Angell,  NBC  edu- 
cational counselor,  as  well  as  a 
brief  explanation  and  listing  of  the 
network's  educational  features.  In 
addition  to  the  programs,  the  book- 
let lists  supplementary  listening 
aids,  suggestions  for  school  radio 
equipment  and  a  specimen  student's 
worksheet  for  Dr.  Walter  Dam- 
rosch's  Music  Appreciation  Hour. 

*  *  * 

Funds  for  Toys 
DEDICATION  on  Dec.  4  of  the 
"Doll  House"  located  on  the  Willard 
Hotel  corner  in  downtown  Wash- 
ington opened  the  fifth  annual  cam- 
paign for  Christmas  toys  for 
needy  children  conducted  by  Gordon 
Hittenmark,  Timekeeper  of  WRC, 
Washington.  Speeches  by  promi- 
nent local  officials  were  carried  on 
a  special  dedicatory  program  Dec. 
4.  During  the  campaign  Hittenmark 
will  broadcast  his  early  morning 
programs  direct  from  the  miniature 
house,  which  will  be  attended  daily 
from  6:30  a.  m.  to  6  p.  m.  for  ac- 
ceptance of  toys  and  dolls  offered 
by  listeners. 

*  *  * 

Charleston  Queries 

PHRASING  its  sales  message  in 
question-answer  form  under  the  in- 
troduction, "Here  are  a  few  ques- 
tions and  answers  we're  thinking 
of  submitting  to  Information 
Please",  WCHS,  Charleston,  W. 
Va.,  recently  mailed  a  printed  let- 
ter to  prospective  and  present  cli- 
ents. Queries  are  phrased  to  an- 
swer themselves  by  suggestion, 
while  the  answers  are  executed 
with  a  light  touch. 

*  *  * 

Balloon  Reminders 

TO  BOOST  early  Christmas  buy- 
ing, the  Z-Bar  Net,  including 
KGIR,  Butte,  KPFA,  Helena,  and 
KRBM,  Bozeman,  Mont.,  publicized 
Dec.  1  as  "Balloon  Day"  and  for 
the  occasion  distributed  toy  bal- 
loons imprinted  with  a  shop  early 
message.  Distribution  was  accom- 
plished in  cooperation  with  local 
stores,  which  handed  out  a  balloon 
to  each  customer  during  the  day. 

*  *  * 

News  Timetable 
AS  AN  inducement  to  chart  mail 
response  and  stimulus  for  the  sta- 
tion's ten  daily  news  broadcasts, 
KNX,  Holl>T\'ood,  is  offering  a 
news  broadcast  timetable  to  South- 
ern California  listeners.  Smartly 
turned  out  in  green  and  black,  the 
one-fold  piece  includes  a  short  sales 
talk  on  radio's  rapidity  in  trans- 
mitting news  and  the  KNX  news 
gathering  facilities. 

*  *  * 

Show  on  Tour 

ROMA  WINE  Co.,  San  Francisco, 
sponsors  of  the  World's  Fair  Party 
with  Art  Linkletter  as  master  of 
ceremonies  on  the  quiz  program,  is 
touring  the  show  throughout  Cali- 
fornia, broadcasting  from  a  differ- 
ent town  each  week  over  MBS.  Un- 
til the  close  of  the  Golden  G.^te  Ex- 
position, World's  Fair  Party  origi- 
nated from  the  Wine  Temple  each 
week. 


Contests  on  KNX 
TO  FACILITATE  the  presenta- 
tion of  complete  information  on  all 
contests  and  offers  being  featured 
on  CBS  network  and  KNX,  Holly- 
wood local  programs,  the  station 
has  inaugurated  a  weekly  10-min- 
ute  period  which  provides  a  round- 
up of  such  data.  The  weekly  syn- 
thesis is  a  part  of  the  station's 
twice-daily  house  -  organ  program 
KNX-tra,  and  rules,  closing  dates 
and  other  information  on  premium 
offers  is  presented.  This  service  to 
clients  is  in  addition  to  the  regu- 
lar monthly  bulletining  of  the 
wholesale  and  retail  trade  in  re- 
gard to  new  contests  and  offers. 

*  *  * 

Turn  About 

IN  ADDITION  to  bonuses  for 
members  of  the  staff,  KFRO,  Long- 
view,  Tex.,  is  planning  to  present 
gifts  to  all  advertisers.  While  in 
the  past  gifts  went  only  to  clients 
on  the  station  during  every  week 
in  the  year,  this  year  these  clients 
will  receive  more  pretentious  pres- 
ents, while  the  non-re2:ulars  and 
prospects  will  get  small  gifts. 

^  ^ 

Playbacks  for  Dealers 
PETER  DOELGER  BREWING 
Co.,  Harrison,  N.  J.,  is  promoting 
its  12  weekly  programs  on  WHN, 
New  York,  by  equipping  each  sales- 
man with  a  recording  and  playback 
machine  to  use  on  dealer  calls.  Re- 
cordings, made  by  WHN  Tran- 
scrip  Service,  give  excerpts  of  pro- 
grams with  four-minute  commer- 
cials. 

*  *  * 
Campbell's  Program 

HUGE  red  and  gray  mounted  post- 
ers calling  attention  to  four  pro- 
grams which  Campbell  Soup  Co.  is 
currently  sponsoring  on  CBS,  have 
been  placed  in  all  Southern  Cali- 
fornia A  &  P  Markets  through 
joint  cooperation  of  the  advertis- 
er's Los  Angeles  office  and  the  net- 
work's Hollywood  sales  promotion 
department. 

*  *  * 

Golden  Gate  Trailers 

KSFO's  merchandising  department 
in  San  Francisco  recently  com- 
pleted arrangements  with  the  San 
Francisco  Division  of  the  Golden 
State  theater  chain,  whereby  sound 
trailers  are  being  run  in  their  the- 
aters promoting  KSFO  programs 
and  personalities. 


Druggists  Interested 
MAILING  of  complete  information 
by  the  KPO-KGO  commercial  de- 
partment in  San  Francisco  on  drug 
products  advertised  on  programs 
heard  on  the  two  stations,  brought 
replies  from  druggists  in  all  sec- 
tions of  Northern  California  who 
desired  help  in  linking  window  dis- 
plays and  other  merchandising  ac- 
tivities with  radio.  Headquarters  of 
the  Owl  Drug  Co.  in  San  Fran- 
cisco made  the  KPO-KGO  Bulletin 
the  subject  of  a  memorandum  to 

sales  personnel  in  their  130  stores. 

*  *  * 

Offer  to  Churches 

PROCTER  &  GAMBLE  Co.,  for 
the  first  time  on  the  air,  is  using  its 
cash  redemption  of  coupons  with 
the  offer  slanted  to  religious  organ- 
izations. On  its  script  shows  for 
Oxydol  and  Ivory  Soap,  the  firm 
offers  a  half-cent  for  each  coupon 
mailed  in  through  a  religious  or- 
ganization. The  offer  closes  Jan.  2, 
1940,  and  is  being  made  on  Man  I 
Married,  Mary  Marlin,  Ma  Perkins, 
Trouble  with  Marriage,  What's  My 
Name.  *      *  * 

Bombs  and  Dollars 

KTOK,  Oklahoma  City,  used  fire- 
works bombs  and  cardboard  silver 
dollars  to  promote  the  Tunis  Quick- 
silver show.  The  bombs  were  set 
off  on  downtown  office  buildings, 
with  permission  of  the  local  police 
and  fire  department,  and  KTOK 
staff  members  standing  on  other 
buildings  tossed  down  the  card- 
board dollars  as  the  bombs  ex- 
ploded. 

*  *  * 
Advertising  Apologist 

TO  COMBAT  a  n  t  i  -  advertising 
propaganda,  Consumer  Informa- 
tion started  Dec.  13  on  Yankee 
Network  under  auspices  of  the 
Advertising  Federation  of  Ameri- 
ca. The  first  six  programs  of  the 
feature,  heard  Wednesdays,  6:15- 
6:30  p.  m.  (EST),  feature  talks 
by  Philip  J.  McAteer,  vice-presi- 
dent of  AFA. 

^  ^ 

Party  Souvenirs 

AS  SOUVENIRS  of  its  19th  anni- 
versary and  transmitter  dedication 
party  Nov.  4-5,  KDKA,  Pittsburgh, 
sent  guests  an  eight-page  offset 
photo  booklet,  together  with  a 
striking  black  sun-dial  ashtray  de- 
signed by  W.  B.  McGill,  sales  pro- 
motion manager. 


Annual  Album 

FOR  each  of  the  last  five  years, 
WLS,  Chicago,  has  sold  more  than 
50,000  copies  of  its  WLS  Family 
Album  to  its  listeners  at  50  cents 
per  copy.  The  60-page  album  for 
1940  has  just  been  published,  carry- 
ing for  the  first  time  in  its  forward 
a  statement  on  the  American  plan 
of  broadcasting  by  Burridge  D. 
Butler,  president  of  Prairie  Farm- 
er-WLS.  Mr.  Butler's  explanation 
of  the  American  plan  contrasts 
European  systems  of  broadcasting, 
points  out  the  significance  of  free 
radio  in  America.  The  WLS  Fam- 
ily Album,  1940,  contains  dozens  of 
artist  pictures  and  a  complete  de- 
scription of  the  stations  operations. 
It  is  dedicated  to  Miss  Grace  Cas- 
sidy,  WLS  traffic  manager,  who 
v/as  a  member  of  the  Prairie  Farm- 
er staff  before  WLS  went  on  the 
air  in  April,  1924. 

*      *  * 

Big  PA  Network 

ONE  of  the  largest  public  address 
networks  ever  devised  in  New  Jer- 
sey was  lined  up  Dec.  11  by  WOR, 
Newark,  for  a  marketers'  league 
convention  held  in  nine  New  Jersey 
cities  by  Standard  Oil  Co.  of  New 
Jersey.  Through  the  facilities  of 
the  p.a.  network,  employes  of  the 
oil  company  merely  went  to  the 
city  nearest  their  homes  to  hear 
the  entire  program  originating  in 
the  company's  main  offices  in  New- 
ark and  piped  on  telephone  lines  to 
p.a.  loudspeakers  in  hotels  in  Tren- 
ton, Atlantic  City,  Camden,  Morris- 
town,  Elizabeth,  Asbury  Park,  Jer- 
sey City,  Patterson  and  Newark. 


BROCHURES 


WIBX,  Utiea,  N.  T. — Booklet  on  how 
to  spend  advertising  money. 

WBBM,  Chicago — 20-page  brochure 
"The  Measure  of  a  Station"  which 
analyzes  the  station's  local  and  na- 
tional spot  business  with  no  reference 
to  network  billings. 

WENR,  Chicago — Folder,  titled  "You 
Get  More  For  Less",  advertising  new 
discounts  together  with  the  station's 
new  transmitter.  When  piece  is  un- 
folded, a  cardboard  transmitter  tower 
pops  up  from  the  center  of  the  WENR 
coverage  map. 

WING,  Dayton,  O.— Printed  letter, 
in  simulated  long-hand,  with  a  per- 
sonal slant,  pushing  "Polly's"  pro- 
grams as  an  advertising  medium. 

CBS — "The  Magic  of  Radio  Trans- 
mission" simply  tells  the  story  of  how 
a  radio  program  gets  from  a  CBS 
studio  into  the  listener's  living  room 
and  how  programs  are  picked  up  over- 
seas. 

WCKY,  Cincinnati — Two-color  offset 
folder  promoting  two  early  morning 
programs  on  the  station,  featuring 
pictures  of  Joe  Graham,  Al  and  Lee 
Bland. 

KDAL.  Duluth — Client  testimonials 
in  a  simulated  sheet  music  brochure, 
under  title  of  popular  song.  "They 
Say". 

WHO,  Des  Moines — Map  folder  an- 
alyzing early  morning  nationwide 
listening,  based  on  response  to  a  pic- 
ture offer  by  the  station. 

KGIR.  Butte,  Mont. — Promotion  mes- 
sage printed  on  sheet  copper. 

KLZ,  Denver  —  Eight-page  brochure 
presenting  sponsor-testimonial  for  the 
Three  B's  program  heard  on  the  sta- 
tion. 

NAB — Two  NAB  Bureau  of  Radio 
Advertising  brochures  with  success 
stories  of  radio's  use  by  laundries  and 
a  jewelry-optical  firm. 

WOAI.  San  A  n  t  o  n  i  o — Four-page 
folder,  "a  twice  told  tale",  with  figures 
from  a  Ross  Federal  survey  of  San 
Antonio  listening. 


TO  INTRODUCE  the  new  Stern  Brau  Beer  Sports  Spotlight,  heard 
nightly  at  6:05  p.  m.  on  KTUL,  Tulsa,  the  station  hired  six  boys  to  carry 
sandwich  board  signs  and  portable  radios  tuned  to  KTUL.  The  boys 
stayed  out  all  day  for  two  consecutive  Saturdays  and  Thanksgiving, 
wandering  around  downtown  Tulsa  to  arouse  interest  in  the  program. 
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MOST  POWERFUL: 


On.  November  \b,  W-l-R-E  increased  its  nighttime  power 
to  5,000  Watts,  becoming  I nd i ana ' s  most  powe rf u I  FULL- 
TIME station. 


W-l~R""Ewill  soon  announce  the  formal  dedication  of 
new  studios  and  offices  on  the  ninth  floor  of  the 
Claypool  Hotel  in  downtown  Indianapolis.  With  these 
new  facilities,  W-l-R-E  will  have  one  of  the  most 
mode rn  and  comp I et e  broadcasting  establishments  in  the 
Middle  West. 


Aggressive  Local  programming,  intensive  coverage  of 
Local  special  events,  local  community  service  PLUS 
a  full  roster  of  N.B.C.  Red*  Network  shows  are  the 
reasons  why  Central    Indiana  keeps  tuned  to  W-l-R-E. 

The  combination  of  ranking  N.B.C.  shows  with  complete 
local  programming  makes  it  unnecessary  for  W-l-R-E 
li stene rs  to  tu rn  to  out-of-state  stations  for  service. 


NEW  STUDIOS: 


THE  RIGHT  COMBINATION: 


*\i'-I-R-E  IS  the  only 
Basic  Red  station 
in  Indiana, 
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64  TRANSMITTING  TUBES 

GENERAL  ELECTRIC  has  pio- 
neered the  design  and  production 
of  radio  tubes  since  1913.  Many  of  the 
outstanding  advancements  in  the  radio 
industry  during  this  time  are  directly 
traceable  to  vacuum  tubes  developed 
in  the  G-E  Reseeirch  Laboratory. 

All  new  G-E  transmitters  are  equipped 
with  G-E  transmitting  tubes  to  assure 
optimum  performance.  Be  sure  you  get 
the  most  from  your  present  equipment 
by  specifying  G-E  tubes  whenever  you 
need  replacements. 

A  complete  listing  of  standard  G-E 
transmitting  tube  types  for  both  ama- 
teur and  commercial  applications  is 
now  available.  Get  a  copy  through  your 
dealer, or  write  direct  to  General  Electric. 


GENERAL  ELECTRIC— whose  Research  Laboratory  is  the 
home  of  many  basic  television  developments — now  offers 
television  broadcast  equipment.  Here  is  a  new  standard  in  high- 
definition  picture  transmission. 

Transmitters,  tubes,  studio  and  control -room  equipment — all  bear 
the  unmistakable  mark  of  G-E  radio  engineering,  of  quality  that 
has  meant  top  performance  for  more  than  20  years. 

Whether  you  examine  the  smart  new  styling  or  the  most  minute 
detail  of  technical  design,  you  will  find  this  new  apparatus  built 
to  give  satisfaction  every  step  of  the  way. 

Investigate  G-E  television  through  the  nearest  G-E  sales  office. 


This  is  the  new  G-E  1-kw 
television  picture  trans- 
mitter. On  the  opposite 
page,  the  new  G-E  1-kw 
frequency-modulation 
transmitter. 


EQUIPPED  WITH 
G-E  TUBES 


FREQUENCY  MODULATION 
— radio  at  its  best — is  now  made 
available  with  all  its  advantages 
by  General  Electric's  five  new  fre- 
quency-modulation transmitters. 
Their  output  ratings  range  from 
250  watts  to  50  kilowatts. 

Based  on  the  system  originated  by 
Major  E.  H.  Armstrong,  this  out- 
standing equipment  engineered  by  G.E.  hits  a 
new  high  in  high-fidelity  broadcasting.  Think  of 
it — distortion  less  than  11/2  P^r  cent  from  30  to 
7500  cycles  .  .  .  less  than  3  per  cent  up  to 
15,000  cycles!  Almost  complete  freedom  from 
interference — both  natural  and  man-made — 
throughout  the  service  area ! 

The  new  G-E  transmitters  are  marked  not  only 
by  superior  performance,  but  by  simplicity, 
dependability,  and  economy  of  operation  as 
well.  Look  into  the  advantages  which  frequency- 
modulation  offers  for  your  service  area.  General 
Electric  will  gladly  help  you  do  so. 


Look  to  G.i.  for  These  Radio  Products,  Too  .  . 

Receivers — standard  broadcast,  frequency-modulation,  television,  carryabouts, 

auto-radio,  record-players,  radio-phonograph  combinations 

Pre-tested  Receiving  Tubes 

Emergency  Radio — ^for  state  and  local  police,  public  utility  and  transit 
companies,  fire  departments,  ambulances,  forest  service 

Receiver  and  Tube  Chedcers 


Radio  for  School  Systems 
Oscillographs  for  Television 

Supplies — capacitors,  instruments,  transformers,  wire,  insulation  materials 
(Mycalex  and  fused  quartz),  tube  parts,  crystals,  antennas,  studio  equipment 

Carrier-current  E(]uipment — for  telephone  communication  over  power  lines, 
protective  relaying,  telemetering,  supervisory  control,  and  low-frequency 
control  of  street  lighting  and  water  heaters 


EQUIPPED  WITH  G-E  TUBES 


For  further  information  on  G-E  radio,  television,  and  frequency-modulation 
equipment,  and  G-E  transmitting  tubes,  contact  the  nearest  G-E  sales 
office,  or  write  to 

General  Electric,  Radio  and  Television  Department,  Schenectady,  N.  Y. 


LOOK  TO  G.E.  IN  RADIO,  TELEVISION,  AND  FREQUENCY  MODULATION 


WAHT  TO  KHOW 


Again  in  1939,  KDYL  carried  more  local  ad- 
vertisers than  any  other  local  station.  Would 
you  like  to  know  why? 

It  isn't  because  KDYL  has  a  lower  local  rate. 
KDYL's  local  rate  is  as  high  or  higher  than 
that  of  other  Salt  Lake  stations. 

It's  because  KDYL  is  recognized  by  local  busi- 
ness men  as  the  result-getting  station  —  and 
everybody  is  interested  in  results.  Audience- 
holding  showmanship  does  it. 


sooo 

/watts  OAYTiMtl 

tooo 


The  station  that  has  been  getting 
results  for  advertisers  for  years, 
is  the  station  to  include  in  your 
1940  sales  plans. 


THE  POPULAR  STATION 
Salt  Lake  City,  Utah 

Representatives : 
JOHN  BLAIR  &  COMPANY 
Chicago  -  New  York  -  Detroit 
San  Francisco  -  Los  Angeles 


Education  Merge 

(Continued  fronfi  Page  32) 
thus  taking  its  place  beside  the 
schools  and  other  similar  agencies 
in  training  youth  for  life  and  the 
service  of  the  nation." 

Typical  of  this  new  type  of  pro- 
gram, he  said,  is  Cavalcade  of 
America  which  resumes  Jan.  2  on 
100  NBC  stations  under  sponsorship 
of  Du  Pont.  He  pointed  out  that 
this  public  service  program  has 
gained  added  authority  through  the 
addition  of  three  American  au- 
thorities to  the  Cavalcade  staff : 
Carl  Carmer,  Marquis  James,  and 
Dr.  Frank  Monaghan. 

Among  NBC  affiliates  at  the  con- 
ference were  R.  L.  Harlow,  vice- 
president  of  Yankee  Network; 
Homer  J.  Bliss,  WHAM,  Rochester; 
Clarence  Moore,  KG  A,  Denver; 
John  W.  Tinnea,  KWK,  St.  Louis; 
Russ  Winnie,  WTMJ,  Milwaukee; 
Harry  Burke,  WOW,  Omaha;  Miles 
Reed,  WCFL,  Chicago;  T.  C.  Mc- 
Cray,  WTIC,  Hartford,  Conn.; 
Ben  H.  Darrow,  WBEN,  Buffalo; 
Harry  J.  Kaufman,  WDAF,  Kan- 
sas City;  S.  D.  Gregory,  KDKA, 
Clifton  Daniel,  WCAE,  Pittsburgh; 
Hal  Metzger,  WTAM,  Cleveland; 
Mrs.  Harriet  Hester,  WLS,  Chi- 
cago; Dr.  Lee  Norvelle,  WIRE,  In- 
dianapolis; Franklin  Tooke,WOWO, 
Ft.  Wayne;  Edward  Linean,  KSO- 
KRNT,  Des  Moines;  Woody  Woods, 
WHO,  Des  Moines;  Joseph  Ries, 
WLW-WSAI,  Cincinnati;  Thomas 
D.  Rishworth,  KSTP,  St.  Paul; 
F.  E.  Fitzsimonds,  KFYR,  Bis- 
marck; William  Webb  and  Earl 
Mullin,  NBC-New  York  and  Rus- 
sell Gohring,  W  S  P  D,  Toledo; 
Franklin  Tooke,  W  0  W  0,  Ft. 
Wayne;  Frank  Mullen,  vice-presi- 
dent of  RCA,  New  York. 

To  Publish  Analysis 

The  three-day  schedule  of  the 
School  Broadcast  Conference  as 
listed  in  Broadcasting,  Dec.  1,  was 
followed  without  exception.  Edward 
M.  Kirby,  NAB  director  of  public 
relations,  spoke  Dec.  7  at  a  dinner 
party  given  for  the  40  members  of 
the  executive  council.  Mr.  Kirby 
explained  the  NAB  program  code 
in  the  light  of  educational  broad- 
casts. Leonard  Power,  assistant 
chairman  of  the  Federal  Radio 
Education  Committee  of  the  U.  S. 
Office  of  Education,  spoke  to  the 
advisory  committee  on  "Research 
Activities  of  the  FREC."  He  told 
of  his  recent  swing  around  the 
country  during  which  he  called  on 
50  of  the  346  universities  and  col- 
leges that  now  have  radio  depart- 
ments. He  praised  broadcasters 
for  the'  time  given  and  the  privi- 
leges extended  to  college  workshops 
in  educational  radio. 

Mr.  Power  added  that  five  an- 
alyses of  educational  radio  will 
soon  be  published  by  his  office  and 
distributed  to  all  U.  S.  stations 
and  5,000  educational  leaders 
throughout  the  country.  At  the 
close  of  his  speech  he  suggested 
that  FREC  might  join  the  Chi- 
cago School  Broadcast  Conference 
next  December,  as  well  as  the  Co- 
lumbus conference  next  May.  The 
advisory  committee  of  the  Confer- 
ence voted  approval  of  this  plan. 
Radio  Demonstrations 

Many  radio  demonstrations  were 
held  during  the  three-day  confer- 
ence with  pupils  and  teachers  from 


WHEN  the  30  members  of  the 
WLS  Prairie  Farmer  bowling  lea- 
gue warm  up  for  weekly  sessions, 
hecklers  are  all  over  the  place. 
Harold  SafFord,  WLS  program  di- 
rector (left)  and  T.  L.  Rowe,  WLS 
chief  engineer  (center)  are  not 
only  telling  George  Cook,  WLS 
treasurer,  how  to  hold  the  bowl- 
ing ball  but  keep  yelling  "foul". 

Chicago  schools  participating.  On 
Dec.  8,  CBS  originated  its  Ameri- 
can School  of  the  Air  program 
from  the  conference  hall.  Exhibi- 
tors at  the  conference  included: 
RCA  Mfg.  Co.;  Presto  Recording 
Co.;  CBS;  MBS;  Office  of  Educa- 
tion, Washington,  D.  C;  Service 
Center  for  Modern  Languages 
Teachers,  Tufts  College,  Boston; 
Radio  Council  of  Chicago  Public 
Schools;  WGN;  WLS;  WBBM. 

Another  broadcast  from  the  con- 
ference was  Let's  Tell  a  Story,  a 
weekly  educational  program  aired 
on  WJJD,  Chicago.  Al  Hollander, 
educational  director  of  WJJD,  was 
in  charge  of  the  program's  presen- 
tation at  the  conference.  WLS, 
Chicago,  also  broadcast  its  weekly 
educational  series  titled  Young 
Chicago  Sings.  George  Losey,  WLS 
producer,  directed  the  120-voice 
high  school  girls'  chorus. 

Other  radio  educators  attending 
the  conference  were:  Robert  E. 
Allen,  Indiana  U;  L.  A.  Astell, 
Illinois  U ;  Homer  J.  Bliss,  WHAM, 
Rochester;  W.  D.  Boutwell,  Office 
of  Education,  Washington;  Pearl 
B.  Broxam,  Iowa  U;  Mildred  C. 
Chaberlin,  Purdue  U;  B.  H.  Dar- 
row, WBEN,  Buffalo;  Robert  S. 
Emerson,  New  York  U;  Belmont 
Farley,  National  Education 
Assn.,  Washington;  Kenneth  L. 
Graham,  KMBC,  Kansas  City; 
Wilfred  Guenther,  WLW,  Cincin- 
nati; Vern  Hansen,  WGN,  Chi- 
cago; H.  C.  Harshbarger,  Iowa  U; 
Harriet  H.  Hester,  WLS,  Chicago; 
Luella  Hoskins  and  George  Jen- 
nings, Chicago  Radio  Council;  W. 
B.  Levenson,  WBOE,  Cleveland; 
Carl  Menser,  WSUI,  Iowa  U;  Al- 
len Miller,  University  Broadcast- 
ing Council,  Chicago;  C.  C.  Moore, 
KOA,  Denver;  Charles  A.  Robin- 
son, National  Committee  on  Edu- 
cation by  Radio,  New  York;  John 
Shurtleff,  Radio  Workshop,  Cleve- 
land; B.  J.  Sullivan,  RCA-Mfg. 
Co.,  Chicago;  Parker  Wheatley, 
Northwestern  U;  C.  A.  Wheeler, 
WRUL, Tufts  College,  Boston;  How- 
ard S.  Wilcox,  Indiana  U;  Ray- 
mond Wilson,  Zenith  Radio  Co., 
Chicago;  J.  F.  Wright,  Illinois  U; 
Frederick  Wyatt,  Ohio  State  U; 
Blanche  Young,  radio  director  of 
Indianapolis  Schools,  Indianapolis. 
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OLD-FASHIONED  GIRL 


1057  lines  of  FRONT  PAGE  NEWS  for  WKRC  in  1939! 
All  in  Cincinnati  newspapers!  All  local  program  stories! 

WKRC  rates  page  one  in  Cincinnati  because  it  is  NEWS  to  the 
thousands  of  responsive  listeners  It  continues  to  hold  through 
presentations  of  the  Timely,  the  Unusual  and  the  Dramatic! 

WKRC's  effectiveness  as  a  "result  getter"  is  proved  by  the 
record  of  sales  successes  its  dynamic  local  originations  produce! 

And  NOW,  WKRC  has  the  plus  value  of  Times-Star  ownership, 
management  and  good  will  .  .  .  convincing  evidence  that  more 
than  ever  you  need  WKRC's  clear,  top-of-the-dial  signal  to  do 
your  complete  selling  job  in  a  rich  Cincinnati  coverage  area  of 
134  Ohio,  Kentucky  and  Indiana  counties. 


Now  Owned  and 
Operated  by  the 
CI  H  CI  H  N  ATI 
Tl  MES-STAR 


WKRC 


5000  Waffs  Day 
1000  Wafts  Hight 
550  KILOCYCLES 


DAWN  PATROL 


SAFETY  PATROL 


Cincinnati's  Basic  Station  for  The  Mutual  Broadcasting  System 


National  Representative    •    WEED  &  COMPANY    •    New  York    •    Chicago    •     Detroit    •    San  Francisco 
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And  the  engineers  of  these  same  sta- 
tions prefer  vertical  quality  over  lat- 
eral, 12  to  1. 

Other  interesting  preferences  were 
revealed  ...  a  3  V2  to  1  preference  for 
World  reproduction  of  speech;  a  12  to 
1  preference  for  World  pressings  be- 
cause of  durability  factors ;  and  a  4  to 
1  preference  for  World's  shipping  and 
delivery  service  on  pressings. 


Here's  what  World's  Western  Electric 
vertical -cut  Wide  Range  recording 
means— quoting  an  advertiser :  "Your 
flawless  recording  gives  our  program 
a  brilliance,  a  naturalness  which 
makes  the  listener  forget  he  is  hear- 
ing a  broadcast  .  .  .  he  is  peeking  in 
on  the  real  scenes  being  enacted. 


WORLD  BROADC 


RiDio  mmm 


WORLD,  always  proud  of  its  designa- 
tion as  producer  of  highest  quality 
transcriptions,  now  offers  further  con- 
crete evidence  of  its  leadership.  In  an 
important  recent  survey,  all  the  lead- 
ing independent  network  stations  were 
queried  regarding  their  transcription 
preferences. 

119  station  managers  out  of  132  having 
both  vertical  and  lateral  equipment, 
voted  for  World  vertical-cut  Wide  Range 
recording  for  faithful  reproduction  of 
music  .  .  .  a  9  to  1  preference  for  verti' 
cal  versus  lateral  recording.  * 

These  broadcasting  men  are  vitally  con- 
cerned in  giving  the  advertiser  the  result 
he  expects  .  .  .  big  audiences  and  broad 
coverage.  Perfect  sound  transmission  is 
the  answer.  And  the  most  life-like  mir- 
ror of  sound  that  science  knows  today 
is  a  World  vertical-cut  Wide  Range 
transcription. 


—  ADVERTISERS'  BLUE  BOOK  — 

Advertisers  planning  spot  campaigns  will  do  well  to  consider  the  influence  and 
popularity  of  World  Program  Service  Stations.  Enjoying  exclusive  local  rights 
to  the  greatest  repertory  of  music  ever  recorded  for  radio,  these  stations 
build  programs  in  endless  variety  for  national,  regional  or  local  advertisers. 


ALABAMA 
WHMA  ....  Anniston 
WMOB  ....  Mobile 

ARIZONA 
KOY      ....  Phoenix 

ARKANSAS 
KELD    .     .     .      tl  Dorado 
KARK    .  Little  Rock 

KUOA    .     .  Siloam  Springs 

CALIFORNIA 
KPIWC   .     .     .  Bakersfield 
KIEM    ....  Eureka 
KGER    ,     .     ,    Long  Beach 
KHJ       .  .    Los  Angeles 

KLX  ....  Oakland 
KGB      .     .  San  Diego 

KFRC  .  San  Francisco 
KDB       .  Santa  Barbara 

KSRO  .  .  .  Santa  Rosa 
KGDM  ....  Stockton 
KHUB   .     .     .  Watsonville 

COLORADO 
KFEL    ....  Denver 
KFXJ     .     ,  Grand  Junction 
KGHF   ....  Pueblo 

CONNECTICUT 
WTIC     ....  Hartford 
WELI     .     .     .     A'eui  Haven 

DIST.  OF  COLUMBIA 
WJSV     .     .     .  ffashington 

FLORIDA 
WRUF  .  .  .  Gainesville 
WQAIVI  ....  Miami 
WDBO  ....  Orlando 
WTSP  .  .  St.  Petersburg 
WJNO    .      West  Palm  Beach 

GEORGIA 
WGPC  ....  Albany 
WATL  ....  Atlanta 
WRDW  ....  Augusta 
WRBL  Columbus 
WMAZ  ....  Macon 
WTOC  .  Savannah 

WAYX  .     .     .     .  Waycross 
IDAHO 

KIDO  Boise 

KRLC    ....  Lewiston 

ILLINOIS 
WGN  ....  Chicago 
WDAN  ....  Danville 
WSOY  ....  Decatur 
WTAD  ....  Quincy 
WCBS    .     .     .  Springfield 

INTJIANA 
WTRC  ....  Elkhart 
WGBF-WEOA  .  Evansville 
WIRE  .  .  Indianapolis 
WLBC  ....  Muncie 
IOWA 

WtWT  .  .  Cedar  Rapids 
woe  .  .  .  Davenport 
KMA     .     .     .  Shenandoah 

KANSAS 
KFBI     ....  Abilene 
KWBG  .      .      .  Hutchinson 

KENTUCKY 
WLAP    .  Lexington 
WPAD    ....  Paducah 
WHOP  .     .  Hopkinsville 

LOUISIANA 
WJBO    .     .       Baton  Rouge 
KWKH  .     .     .  Shreveport 

MAINE 
WLBZ    ....  Bangor 

MARIXAND 
WBAL   .     .     .  Baltimore 
WTBO    .      .  Cumberland 
WFMD  .     .     .  Frederick 

MASSACHUSETTS 
WCOP    ....  Boston 
WEEI     ....  Boston 
WTAG   .     .     .  Worcester 

MICHIGAN 
WHDF  ....  Calumet 
WJR     ....  Detroit 
WDMJ  .     .     .  Marquette 


MINNESOTA 
KATE    .     .     .      Albert  Lea 
KVOX    .     .     .  Moorhead 
KROC    .  .  Rochester 

KSTP    St.  Paul-Minneapolis 

MISSISSIPPI 
WFOR   .  .  Hattiesburg 

WAML  ....  Laurel 
WSKB  ....  McComb 
WQBC   .     .     .  Vicksburg 

MISSOURI 
KWOS    .      .      Jefferson  City 
KMBC  .    Kansas  City 

KWOC  .  .  .  Poplar  Bluff 
KWK     .     .     .     .St.  Louis 

MONTANA 
KGCX    .     .     .    Wolf  Point 

NEBRASKA 
KFAB-KFOR    .     .  Lincoln 
KOIL     ....  Omaha 

NEVADA 

KOH  Reno 

NEW  MEXICO 
KGGM  .  Albuquerque 
KICA      ....  Clovis 
KVSF     ....   Santa  Fe 

NEW  YORK 
WGR-WKBW  .  .  Buffalo 
WESG  ....  Elmira 
WKNY  ....  Kingston 
WOR  .  .  Neu!  York  City 
(Newark  ) 
WINS  .  .  New  York  City 
WQXR  .  .  New  York  City 
WHAM  .  .  .  Rochester 
WFBL  ....  Syracuse 
WFAS    .     .      White  Plains 

NORTH  CAROLINA 
WCNC  .     .     Elizabeth  City 
WBIG  Greensboro 
WEED    .     .       Rocky  Mount 
WSTP     .      .      .  Salisbury 

NORTH  DAKOTA 
KDLR   .     .     .    Devils  Lake 
KRMC  .  Jamestourn 

KLPIH  Minot 

OHIO 

WJW  ....  Akron 
WHBC  ....  Canton 
WGAR  .  .  .  Cleveland 
WKBN  .  .  .  Youngstown 
WBNS  .  .  .  Columbus 
WSAI  .  .  .  Cincinnati 
OKLAHOMA 

KCRC  Enid 

KBIX     .  .  Muskogee 

KOMA  .     .    Oklahoma  City 

KVOO  Tulsa 

OREGON 
KFJI      .     .    Klamath  Falls 
KOIN     .      .      .      .  Portland 
KUIN     .     .     .  Grants  Pass 

PENNSYLVANIA 
WCBA-WSAN  .  Allentown 
WFBG   ....  Altoona 

WLEU  Erie 

WKBO  .  .  .  Harrisburg 
WCAU  .  .  Philadelphia 
WIP.  .  .  Philadelphia 
WCAE    .     .     .  Pittsburgh 

RHODE  ISLAND 
WJAR    .  .  Providence 

SOUTH  CAROLINA 
WAIM  ....  .Anderson 
WCSC   .     .     .  Charleston 

TENNESSEE 
WOPI     ....  Bristol 
WOOD  .  Chattanooga 
WREC    .     .     .  Memphis 
WLAC    .     .     .  Nashville 

TEXAS 
KGNC   ....  Amarillo 
KRIC  Beaumont 
KGKO  .     .  Dallas-Ft.  Worth 
WBAP  .     .  Dallas-Ft.  Worth 


K7RH 

.      .  Houston 

KRLH 

Midland 

KPDN 

Pampa 

KPAC 

.    Port  Arthur 

KTSA 

.      .      .    San  Antonio 

UTAH 

KEUB 

KDYL 

Salt  Lake  City 

VERMONT 

WCAX 

.  Burlington 

VIRGINIA 

WSVA 

Harrisonburg 

WRVA 

Richmond 

WDBJ 

.  Roanoke 

WASHINGTON 

KXRO 

Aberdeen 

KIRO 

Seattle 

KUJ. 

.     .     .    Walla  Walla 

WEST  VIRGINIA 

WHIS 

.      .      .      .  Bluefield 

WCHS 

Charleston 

WBLK 

Clarksburg 

WPAR 

.     .  Parkersburg 

WISCONSIN 

WEAU 

Eau  Claire 

WHBY-WTAQ  .       Green  Bay 

WKBH 

.       La  Crosse 

WIBA 

.  Madison 

WISN 

Miltcaukee 

WSAU 

W'ausau 

HAWAII 

KHBC 

KGMB 

Honolulu 

CANADA 

ALBERTA 

CFAC 

Calgary 

CJCA 

Edmonton 

BRITISH  COLUMBIA 

CKWX 

Vancouver 

MANITOBA 

CFAR 

.      .      .        Flin  Flon 

CJRC 

Winnipeg 

NEW  BRUNSWICK 

CKCW 

.  Moncton 

CHSJ 

Saint  John 

ONTARIO 

CKPC 

Brantford 

CKOC 

Hamilton 

CKCA 

Kenora 

CBO 

Ottawa 

CKSO 

.  Sudbury 

CKCL 

Toronto 

CKLW 

*  Windsor 

QUEBEC 

CKAC 

Montreal 

CKCV 

Quebec 

CHLN 

Three  Rivers 

SASKATCHEWAN 

CKBI 

Prince  Albert 

CJRM 

Regina 

CJGX 

•      •      .      .  Yorkton 

FOREIGN 

AUSTRALIA 
S  DN      ...  Adelaide 
^  BC       ....  Brisbane 
3  KZ       .      ,      .  Melbourne 
2  GB      .     ,     ,     .  Sydney 

NEW  ZEALAND 
1 ZB       ...  Auckland 

2  ZB       ...  Wellington 

3  ZB  .  .  Christchurch 
4ZB       ....  Dunedin 

MEXICO 
XEW  ,   Mexico  City 

SOUTH  AFRICA 
South  African 
Broadcasting  Corp. 
Cape  Tou'n 
Durban 
Grahamstotcn 
Johannesburg 
Ponce 
VENEZUELA 
YV5RA-YVSRC     .  CaracoM 


TING  SYSTEM 


Futile  Fracases 
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OUR  PLATFORM 


A7nerica7i  radio  as  free  as  the  press. 

Maintenance  of  a  free,  competitive  system  of 
broadcasting. 

Programs  providing  greatest  good  for  the 
greatest  number. 

The  right  to  render  public  service  without 
undue  restraint. 

Maintenance  of  highest  moral,  social  and 
economic  standards. 

Stand  aloof  from  political  partisanship  on 
the  air. 

Build  radio  circulation  to  saturation  in  30, 
000,000  American  homes,  with  radios  in  every 
classroom,  office  and  automobile. 

Keep  abreast  of  modern  technical  develop- 
ments. 

Foster  sound  and  progressive  development  of 
commercial  television  and  facsimile. 

Frankenstein 

THE  resourceful  businessman  contemplates 
the  future.  He  watches  trends,  and  buttresses 
his  position  accordingly.  Radio,  perhaps  more 
than  most  other  pursuits,  is  sensitive  to  trends. 
It  is  particularly  influenced  by  public  whim  and 
fancy. 

We  have  discoursed  before  on  the  dismal 
sameness  of  daytime  network  programs,  vari- 
ously called  soap  operas,  washboard  dramas 
and  sob-sister  serials.  The  time-customer  is 
loath  to  change  because  of  top  ratings  of  these 
programs.  But  there  have  been  signs  of  listener 
dissatisfaction. 

The  most  significant  trend,  evident  to  most 
broadcasters,  is  the  sharp  increase  in  radio- 
phonograph  combination  sales.  In  no  few  cases 
the  purchasers  have  frankly  stated  they  wanted 
more  diversification — particularly  during  day- 
time. Radio  itself  has  helped  build  this  em- 
bryonic Frankenstein  by  plugging  record  sales 
on  the  "music -you -want -when -you -want -it" 
basis. 

This  unmistakably  indicates  industry  neglect 
in  balancing  its  program  menu.  The  more  com- 
bination sets  in  homes,  the  greater  the  danger 
of  defection  from  radio-listener  ranks.  In  the 
long  run  it  might  even  affect  advertisers, 
though  obviously  radio  circulation  is  constantly 
on  the  increase. 

Gradual  infiltration  of  uiversified  programs 
during  the  daytime,  more  nearly  approaching 
night  schedules,  is  necessary. 


Will  AFM  Strike 

A  STRIKE  of  musicians  on  Jan.  17,  at  this 
writing  appears  inevitable.  Network  stations, 
through  Independent  Radio  Network  Affiliates 
have  made  a  proposition  for  continued  employ- 
ment of  union  musicians.  This  has  been  flatly 
rejected  by  the  international  board  of  Ameri- 
can Federation  of  Musicians.  The  next  move, 
says  AFM,  is  up  to  the  broadcasters;  other- 
wise there  will  be  a  strike. 

Broadcasters  should  condition  themselves  for 
the  impending  emergency.  Things,  of  course, 
can  happen  in  the  month  that  remains.  But 
IRNA  has  dropped  its  role  of  negotiator  be- 
cause of  non-support  of  affiliates.  As  things 
stand  now,  rank  and  file  broadcasters,  outraged 
over  the  untenable  position  of  AFM,  appear  to 
be  willing  to  let  the  issue  go  by  default. 

The  public  will  not  stand  for  stoppage  of 
broadcast  service.  The  Government  is  not 
likely  to  sit  back  and  let  the  "public  interest" 
go  by  the  boards.  The  Department  of  Justice 
in  recent  weeks  has  done  something  more  than 
sit  on  the  sidelines  in  cases  where  labor  has 
coerced  and  intimidated.  Broadcasters,  in  spite 
of  the  tinfairness  of  the  agreement  signed  two 
years  ago,  certainly  have  shown  a  willingness 
to  sit  across  the  table  and  negotiate.  But  AFM 
evidently  scorns  anything  save  complete  capit- 
ulation to  its  wholly  excessive  demands. 

The  outlook  is  dark.  Yet  the  broadcasters 
have  gone  the  limit  with  the  international 
board  of  AFM.  They  cannot  be  bled  white. 
Perhaps  AFM,  or  at  least  a  substantial  num- 
ber of  its  autonomous  locals,  will  see  the  light 
before  that  Jan.  17  deadline.  Be  that  as  it 
may,  broadcasters  nevertheless  should  cushion 
themselves  and  their  clients  for  the  shock. 


Contrast:  Radio  Version 

THE  HOLIDAY  season  approaches.  Abroad, 
totalitarian  governments  have  plunged  Europe 
into  ruthless  warfare.  Government  radio 
spreads  the  gospel  of  hatred  and  destruction. 
Innocents  in  neutral  countries  listen  for  the 
signals  that  will  plunge  them  into  the  cata- 
clysm. Compare  that  to  America  in  this  season. 
War  news,  to  be  sure,  but  uncensored  and  un- 
colored.  Campaigns  for  the  needy,  Community 
Chest  drives,  clothes  and  food  for  the  less  for- 
tunate, shoes  and  dollies  for  the  kiddies,  even 
solicitations  for  refugees  in  those  beleagured 
nations.  There  was  never  a  more  gratifying 
and  yet  horrifying  example  of  radio's  force  for 
good  and  for  evil. 


LOSS  OF  TIME  and  money  through  the  con- 
duct of  hearings  on  irresponsible  applications 
has  long  been  a  justifiable  complaint  of  sta- 
tion licensees.  It  is  not  only  the  money  of  the 
taxpayer,  who  foots  the  bill  for  all  govern- 
mental operations,  but  also  of  the  station  li- 
censee who  must  hire  lavi^yers  and  engineers 
and  take  time  out  to  defend  himself  against 
cases  which  in  many  instances  are  futile 
for  the  applicants.  There  are  applications 
wholly  trivial  and  fi'ivolous;  others  founded  on 
vindictiveness  against  existing  licensees;  still 
others  arising  from  fijiancial  incompetence. 
Yet  all  have  gone  to  hearing  because  the  FCC 
did  not  have  sufficient  preliminary  information. 

Although  he  has  been  at  the  FCC  only  a 
few  months.  Chairman  James  Lawrence  Fly 
appears  to  have  detected  this  evil.  He  thinks 
more  study  should  be  given  to  new  applicants 
to  determine  their  financial  responsibility,  citi- 
zenship, character  and  other  necessary  prere- 
quisites. 

The  FCC  would  like  to  have  an  Investiga- 
tion Division  [see  page  24]  to  undertake  this 
work.  If  it  gets  a  substantially  increased  ap- 
propriation, it  probably  will  create  such  a  unit. 
Prestimably  each  applicant  would  be  thorough- 
ly investigated  by  such  a  field  force,  rather 
than  rely  upon  statements  made  only  in  the 
application  forms. 

Certainly  there  could  come  naught  but  ap- 
proval from  the  industry  if  such  an  operation 
were  established.  Yet  we  cannot  help  but  per- 
ceive in  it  the  latent  danger  of  something 
more  than  an  investigational  unit  dealing  only 
with  qualifications  of  applicants  and  kindred 
matters.  There  would  be  the  usual  bureaucratic 
temptation  to  go  beyond  those  limits;  perhaps 
into  programs  and  other  operations  which 
under  the  law  cannot  concern  the  FCC.  While 
the  thought  is  abhorrent,  there  might  even  be 
a  sort  of  espionage  system — for  which  there 
already  has  been  precedent.  We  recall  several 
instances  in  which  inspectors  in  the  field  have 
reported  program  matters  and  deliberately  at- 
tacked station  operations  much  to  the  later 
chagrin  of  the  FCC. 

Thus  we  think  the  industry  would  welcome 
any  move  by  the  Government  to  nip  frivolous 
and  futile  hearings.  But  we  hope  that  if  and 
when  it  undertakes  the  field  investigational 
system,  it  keeps  its  minions  within  legal 
bounds. 


Pea  Shooting 

WE  WERE  both  amazed  and  amused  to  note 
a  Good  Housekeepiyig  display  ad  the  other  day 
which  essayed  to  defy  all  other  media — radio, 
newspapers  and  billboard — to  do  the  job  of 
that  single  sheet.  It  was  a  feeble,  ill-timed, 
pea-shooter  type  of  attack,  in  an  eff'ort  where 
even  the  heaviest  artillery  of  that  medium 
wouldn't  work. 

Irrespective  of  that,  it  ill  behooves  any 
medium,  let  alone  a  single  publication,  to  in- 
dulge in  sniping  and  sharpshooting  of  that 
kind.  It  only  tends  to  start  up  the  opposition. 
And,  to  use  the  vernacular,  the  bully,  whose 
own  house  might  not  be  kept  in  good  order, 
usually  winds  up  with  a  sock  in  the  puss. 
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WILLIAM  COAXES  BORRETT 


"MAJOR  BORRETT  is  not  in  just 
now,"  they'll  tell  you  if  you  inquire 
for  the  managing  director  of 
CHNS,  Halifax,  Nova  Scotia.  For 
William  Coates  Borrett  is  once 
more  in  the  Army,  the  first  of 
Canada's  broadcast  station  man- 
agers to  join  the  Canadian  Active 
Service  Force,  the  day  after  Can- 
ada declared  war  on  Germany. 

Bill  Borrett  is  known  in  radio 
circles  throughout  Canada  and 
much  of  the  Atlantic  seaboard  in 
the  United  States.  He  is  known  not 
only  for  his  job  with  CHNS,  but 
also  as  a  director  of  long  standing 
on  the  board  of  the  Canadian  Assn. 
of  Broadcasters.  He  is  known  in 
amateur  radio  circles  throughout 
the  world  because  of  his  own  sta- 
tion, VEIDD,  closed  since  the  war 
started,  and  for  his  work  with  the 
International  Amateur  Radio  Un- 
ion, to  whose  first  convention  in 
Paris  he  went  as  Canadian  dele- 
gate in  1925. 

It  was  during  the  last  war  that 
Bill  Borrett,  then  serving  overseas, 
became  interested  in  radio.  On  de- 
mobilization in  1919  the  wireless 
germ  had  bitten  him  hard  and  as 
soon  as  possible  he  got  together  a 
spark  coil  and  necessary  apparatus. 
In  a  few  years  a  tube  transmitter 
replaced  the  noisy  "rock  crusher", 
and  it  was  not  long  till  he  was  the 
second  Canadian  to  have  worked 
all  continents  by  shortwave.  Then 
came  the  formation  of  the  Interna- 
tional Amateur  Radio  Union,  and 
on  his  return  from  Paris  came  the 
operation  of  a  commercial  broad- 
caster, CHNS,  which  was  then 
owned  by  the  Northern  Electric, 
Canadian  subsidiary  of  Western 
Electric. 

Bill  Borrett  took  over  the  100- 
watt  CHNS  as  manager.  He  had 
only  to  operate  it  two  or  three  days 
a  week  for  a  few  hours  a  day.  But 
he  saw  opportunities.  Within  two 
years  his  staff  had  grown  to  four, 
the  station  was  on  the  air  daily, 
and  when  in  1928  the  Northern 
Electric  closed  down  its  station, 
selling  the  equipment  to  a  western 
Canadian  broadcaster.  Bill  Borrett 
and  the  Halifax  Herald  opened  a 
new  500-watt  station  in  the  then 


just  completed  Lord  Nelson  Hotel. 

So  successful  v/as  the  new  sta- 
tion, that  in  the  midst  of  the  de- 
pression— in  1933  to  be  exact — the 
500-watt  transmitter  was  replaced 
with  a  1,000-watt  station  at  Bed- 
ford, ten  miles  outside  Halifax.  To- 
day CHNS  is  on  the  air  16^/4  hours 
daily,  has  a  staff  of  17  people,  has 
a  remote  control  truck,  shortwave 
transmitter  CHNX,  portable  trans- 
mitter, and  all  the  other  equipment 
of  an  up-to-date  broadcasting  sta- 
tion. 

Because  of  his  shortwave  con- 
tacts through  his  amateur  station. 
Major  Borrett  was  one  of  the  first 
to  see  the  value  of  rebroadcasts  of 
European  stations.  Since  the  be- 
ginning of  rebroadcasting,  CHNS 
has  been  on  the  job,  and  now  claims 
to  have  done  this  work  longer  on 
a  regular  daily  basis  than  any  other 
station  in  North  America.  As  rec- 
ognition for  his  services  in  re- 
broadcasting  the  British  Broadcast- 
ing Corp.  programs  for  many  years, 
Maj.  Borrett  was  selected  to  speak 
for  the  three  Atlantic  Coast  prov- 
inces on  the  first  British  Empire 
Broadcast  on  Christmas  Day,  1932. 

With  formation  of  the  Canadian 
Radio  Commission  and  later  the 
Cr.nadian  Broadcasting  Corp.,  Bill 
Borrett  had  his  sphere  of  activity 
widened.  While  first  and  always 
keeping  in  mind  the  welfare  of  his 
own  station,  he  gave  the  new  Gov- 
ernment organization  every  rea- 
sonable cooperation,  and,  in  fact, 
even  allowed  speakers  to  use  the 
facilities  of  his  station  to  tell  the 
Maritime  radio  audience  why  a 
Government  system  should  be  in- 
stalled in  Canada,  believing  that  by 
such  an  attitude  commercial  sta- 
tions would  make  friends  and  not 
enemies  of  officials  who  had  their 
duties  to  perform,  and  that  a  more 
thorough  understanding  of  the  ra- 
dio situation  was  in  the  public  in- 
terest. 

Until  the  CRC  had  its  own  pro- 
duction studios  in  Halifax  he  pro- 
duced their  Halifax  broadcasts  and, 
according  to  an  article  written  by 
Lt.  Col.  Steel,  a  former  commis- 
sioner, was  the  originator  of  the 
idea  which  gave  the  original  CRC 


NOTES 


JOHN  H.  NORTON,  Jr.,  manager  of 
NBC  Blue  network  division  of  station 
relations,  has  been  named  assistant  to 
William  Hedges,  NBC-vice-president 
in  charge  of  the  station  department, 
in  addition  to  his  other  duties. 

FRED  A.  McCABE,  formerly  in  the 
Atlanta  office  of  United  Press  who  re- 
cently was  transferred  to  New  York, 
has  been  placed  in  charge  of  all  adver- 
tising and  promotion  for  UP. 

E.  P.  H.  JAMES,  NBC  advertising 
and  sales  promotion  manager,  on  Dec. 
11  discussed  "Radio  Advertising"  be- 
fore the  Advertising  and  Selling 
Course  of  the  Advertising  Club  of 
New  York. 

LEWIS  ALLEN  WEISS,  general 
manager  of  Don  Lee  Broaeasting  Sys- 
tem, Los  Angeles,  was  recently  made 
Field  Senate  of  Delta  Theta  Phi,  pro- 
fessional legal  fraternity  of  Southern 
California  U  in  recognition  of  his  ac- 
tivities on  behalf  of  radio  juris- 
prudence. 

MILT  HILL,  formerly  continuity  edi- 
tor of  WHK-WCLE,  Cleveland,  has 
replaced  John  Vorpe  as  publicity 
director. 

DUDLEY  ROLLINSON,  a  member 
of  sales  staff  of  NBC-Chicago  for  the 
last  five  years,  has  been  transferred 
to  the  sales  staff  of  NBC-New  York. 
Before  joining  NBC,  Mr.  Rollinson 
was  associated  with  Blackett-Sample- 
Hummert  Inc.,  Chicago.  Late  in  No- 
vember, Rollinson's  clients  gave  him 
a  farewell  party. 

A.  LYNN  BBANNEN,  formerly  of 
WGAU,  Athens,  Ga.,  and  WKEU, 
Griffin,  Ala.,  has  joined  WHMA,  An- 
niston,  Ala.,  as  commercial  manager, 
succeeding  J.  Allen  Brown,  who  re- 
signed to  become  commercial  manager 
of  KXOX,  Sweetwater,  Tex. 

JACK  HARDER  has  joined  WAYX, 
Waycross,  Ga.,  as  commercial  manager. 


one  of  their  most  useful  services 
and  popular  programs  in  the  field 
of  Government  broadcasting  in 
Canada,  the  Northern  Messenger 
Service,  a  weekly  late  broadcast 
for  the  special  benefit  of  the  Royal 
Canadian  Mounted  Police  and  trap- 
pers in  the  Canadian  Northland. 

Since  Maj.  Gladstone  Murray  be- 
came general  manager  of  the  CBC 
at  Ottawa,  Bill  Borrett  and  the 
CBC  officials  have  cooperated  on 
many  occasions  in  bringing  broad- 
casts from  Nova  Scotia  to  the  net- 
work, and  he  strongly  believes  that 
both  the  Government  system  and 
the  local  commercial  stations  have 
a  definite  place  in  the  pattern  of 
Canadian  broadcasting. 

Bill  Borrett  has  been  an  Army 
man  practically  all  his  life.  He  was 
born  at  Dartmouth,  N.  S.,  just  out- 
side Halifax,  on  April  21,  1894,  the 
son  of  Maj.  and  Mrs.  W.  J.  Borrett 
of  the  Royal  Garrison  Artillery. 
His  boyhood  was  spent  in  army 
centers  at  Halifax;  in  the  West 
Indian  islands  of  Bermuda,  Barba- 
does  and  St.  Lucia;  at  Woolwich, 
England;  Cardiff,  Wales;  and  Gi- 
braltar. He  even  went  to  Royal 
Army  schools  before  taking  high 
school  graduation  for  entrance  to 
Oxford  University.  When  he  was 
19  he  came  back  to  Dartmouth, 
and  joined  the  Canadian  non-per- 
manent militia.  Just  before  the 
1914  war  started,  he  had  earned  a 


GRIFFITH  B.  THOMPSON,  sales 
manager  of  KYW,  Philadelphia,  has 
been  named  assistant  general  manager 
of  the  station  by  Leslie  W.  Joy,  gen- 
eral manager.  He  will  act  as  manager 
during  the  absence  of  Mr.  Joy,  who 
is  recovering  at  his  home  from  an  ill- 
ness. 

PERCY  L.  DEUTSCH,  president  of 
World  Broadcasting  System,  is  win- 
tering in  Phoenix,  Ariz.,  after  having 
recovered  from  a  siege  of  pneumonia. 

KEITH  KIGGINS,  director  of  NBC- 
Blue,  has  been  named  chairman  of  the 
radio  committee  for  the  Department 
of  New  York  of  the  American  Legion. 

RALPH  L.  POWER,  United  States 
representative  of  Macquarie  Broad- 
casting Network,  Sydney,  returned  to 
Los  Angeles  in  early  December  from 
a  four-month  business  trip  to  Aus- 
tralia and  New  Zealand. 

ALBERT  E.  (Hoot)  GIBSON,  of  the 
Eastburn-Siegel  Advertising  Agency, 
Atlanta,  on  Dec.  12  joined  WSM, 
Nashville,  as  director  of  promotion, 
merchandising  and  continuity.  A  grad- 
uate of  Georgia  Tech,  he  once  managed 
the  Golden  Tornado  football  team. 

CHARLES  E  A  TO  UGH,  formerly 
with  the  Rocky  Mountain  News,  and 
Arthur  J.  Weaver,  of  a  Denver  pack- 
ing company,  have  joined  the  sales  de- 
partment of  KLZ,  Denver.  They  re- 
place Frederick  C.  Mueller  Jr.,  now 
with  General  Outdoor  Advertising  in 
Kansas  City,  and  Brian  Elliott,  now 
an  account  executive  with  the  Robert- 
son Agency,  Denver. 

HORATIO  LOCKE,  formerley  sales 
manager  of  the  Pine  Balm  Co.,  Mon- 
ticello,  111.,  has  joined  the  sales  pro- 
motion department  of  WOR,  Newark. 

ROBERT  SMITH,  salesman  of 
WDAY,  Fargo,  N.  D.,  married  Mary 
Hector  in  mid-November. 

HENRY  M.  JACKSON,  San  Fran- 
cisco sales  manager  for  CBS,  has  in- 
stalled a  radio  transmitter  on  his 
yacht.  The  call  letters  are  WCPW. 

WILBUR  EICKELBERG,  general 
sales  manager  of  Don  Lee  Broadcast- 
ing System,  Los  Angeles,  has  returned 
to  his  desk  after  an  appendicitis  opera- 
tion. 

NEAL  BARRETT,  manager  of 
KOMA,  Oklahoma  City,  has  been 
elected  vice-president  of  the  Okla- 
homa City  Kiwanis  Club. 


commission,  and  saw  services  from 
the  outbreak  of  war  at  the  Halifax 
fortress  and  later  overseas  with 
Imperial  forces. 

For  diversion,  besides  his  ama- 
teur radio,  he  takes  an  interest  in 
amateur  photography  and  cartoon- 
ing. And  for  exercise  you  can  often 
see  his  tall,  lean,  straight,  military 
form  on  courses  of  the  Ashburn 
and  Gorsebrook  golf  clubs  outside 
Halifax.  He  used  to  play  football, 
lost  one  toe  as  a  result,  and  until, 
as  he  says,  he  got  "too  fat  and 
lazy  and  found  golf  more  comfor- 
table," he  rowed  stroke  with  a  Hali- 
fax club  crew. 

Maj.  Borrett  in  1917  married 
Muriel  Hazen  Bauld,  of  Halifax, 
who  was  a  nursing  sister  in  the 
Canadian  Army  Medical  Corps  at 
the  time. 

Since  the  last  war  he  has  not 
lost  contact  with  the  Army.  Be- 
sides his  operation  of  one  of  Cana- 
da's most  important  stations,  he 
has  kept  actively  interested  in  the 
Canadian  militia.  Thus  it  was  no 
surprise  to  his  fellow  broadcasters 
to  hear  that  the  day  after  war  was 
declared  Maj.  Borrett  was  once 
more  wearing  his  uniform,  this 
time  in  an  administrative  capacity 
with  the  headquarters  staff  of  the 
Canadian  Active  Service  Force  at 
Halifax,  where  he  finds  time  to 
keep  an  eye  on  CHNS. 
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BEHIND 


BURT  BLACKWELL,  chief  announc- 
er of  WAVE,  Louisville,  a  contestant 
in  the  weekly  CBS  talent  hunt  pro- 
gram, Gateway  to  Hollytcood.  spon- 
sored by  Wm.  Wrigley  Jr.  Co.,  Chi- 
cago (chewing  gum),  will  appear  on 
the  Dec.  17  broadcast,  playing  oppo- 
site Mary  Boland,  film  actress,  in  a 
comedy  skit.  Ruth  Landwehr,  wom- 
men's  program  director  of  WTOL,  To- 
ledo, also  is  a  contestant  on  the  pro- 
gram. Ned  Le  Fevre,  announcer  of 
WFBM,  Indianapolis,  was  a  con- 
testant on  the  Dec.  10  broadcast  which 
featured  Chester  Morris  and  Phyllis 
Brooks. 

ARTHUR  CHAPMAN  jr.,  former 
newspaperman  in  New  York  and  Pitts- 
burgh and  more  recently  in  publicity 
work  for  Jones  &  Laughlin  Steel 
Corp.,  Westinghouse  Electric  and  the 
New  York  World's  Pair,  has  joined 
the  press  department  of  NBC  in  New 
York  as  assistant  to  Charles  Pekor, 
trade  news  editor. 

GERALD  HOLLARD,  of  NBC  script 
department  in  New  York,  is  writing  a 
weekly  news  letter  on  the  New  York 
stage  for  the  Chicago  Daily  Isiewsi. 

JIMMIE  WILLSON,  program  man- 
ager of  WWL,  New  Orleans,  has  been 
selected  as  interlocutor  for  Loyola  U's 
annual  Freshman  Minstrel  Show. 

MORRIS  HICK,  chief  announcer  of 
WIRE,  Indianapolis,  has  taken  six 
months  leave  to  assist  at  WKBH,  La- 
Crosse,  Wis. 

CRANE  WILBUR,  formerly  a  writer- 
director  of  Warner  Bros.  Studios, 
Hollywood,  has  joined  the  CBS  Big 
Town  program,  sponsored  by  Lever 
Bros.,  as  script  editor. 

ROBERT  DeHAVEN,  production 
manager  of  WTCN,  Minneapolis,  has 
returned  to  his  desk  following  injuries 
suffered  Dec.  6  in  an  auto  accident. 
Mr.  DeHaven  was  en  route  to  the 
School  Broadcast  Conference  in  Chi- 
cago when  the  accident  occurred. 

KEN  AITKEN  has  been  appointed 
program  manager  of  KDB,  Santa  Bar- 
bara, Cal.,  replacing  Robert  Boyd, 
transferred  to  the  technical  staff. 

NORMAN  H.  BRINSLBY  has  been 
appointed  program  director  of  WKBB, 
Dubuque,  la. 

FRANCES  MYERS,  formerly  of 
WEBC,  Duluth,  has  joined  the  office 
staff  of  KOY,  Phoenix. 

DAVE  BROWN,  new  to  radio,  has 
joined  KFAC,  Los  Angeles,  as  account 
executive. 

ED  CURTIN,  formerly  news  editor  of 
NBC's  press  department,  has  been 
named  director  of  public  relations  for 
the  Greater  New  York  Committee  for 
the  Celebration  of  the  President's 
Birthday  Ball,  to  handle  all  local  radio 
and  press  publicity. 

ROLAND  HAMEL  of  the  publicity 
department  of  WHN,  New  York,  re- 
cently became  the  father  of  a  baby 
boy. 

BOB  TROUT,  CBS  ace  annotmcer. 
recently  served  as  narrator  for  the  Boy 
Scouts  of  America  first  motion  pic- 
ture, a  two-reeler,  in  color,  showing 
scout  activities. 

JIMMY  McCULLA,  announcer  of 
KSO-KRNT,  Des  Moines,  recently 
married  Maryam  Mefferd.  Don 
Havens,  of  the  accounting  department, 
married  Frances  Dull  on  Thanksgiving 
Day. 

TOM  REYNOLDS,  formerly  chief  an- 
nouncer of  KPAB,  Laredo,  Tex.,  has 
joined  the  announcing  staff  of  KBST, 
Big  Spring.  Tex. 


Proper  Finnish 

THERE'LL  be  no  pronunci- 
ation errors  if  WJBK,  De- 
troit, can  help  it.  Chief  An- 
nouncer Charles  Sterritt 
called  in  three  Chinese  stu- 
dents for  accurate  pronunci- 
ation training  during  the 
Japanese  -  Chinese  conflict. 
With  two  Polish  hours  daily 
on  the  station,  the  Polish 
names  were  no  trick  at  all. 
And  now  Edward  Barkkarie, 
WJBK  engineer,  has  been 
rooted  out  for  help  on  the 
present  Finnish  news.  Bark- 
karie's  parents  came  from 
Vasa,  Finland,  and  he  knows 
the  right  and  wrong  of  Fin- 
nish names  and  places. 


LADIES, 


GUNNAR  BACK,  formerly  program 
director  of  AV.JNO,  West  I'alm  Beach, 
Fla.,  has  joined  the  announcing  staff 
of  WJSV,  Washington,  replacing  War- 
ren Sweeney,  who  is  now  with  CBS 
in  New  York. 

GEORGE  PROVOL,  production  man- 
ager, and  John  Woolf,  announcer  of 
KDYL,  Salt  Lake  City,  recently  un- 
derwent appendectomies.  Fred  Hor- 
witz,  of  the  KDYL  sales  department, 
and  his  family  sustained  minor  in- 
juries and  bruises  when  their  car  was 
sideswiped  by  a  truck  recently. 

DICK  HETRICK,  formerly  with 
KSAN.  San  Francisco,  has  joined 
KROW,  Oakland,  Cal.,  as  newscaster, 
replacing  Don  Avery,  who  resigned 
due  to  illness. 

JOSEPH  M.  SEIFERTH  Jr.,  for- 
merly of  WSMB  and  WBNO,  New 
Orleans,  has  become  advertising  man- 
ager of  Shelter,  public  housing  maga- 
zine, published  in  New  York. 

NORTHRUP  DAWSON,  formerly  of 
the  script  show  production  depart- 
ment of  Benton  &  Bowles,  has  joined 
WCCO,  Minneapolis,  as  assistant  pro- 
duction manager. 

DOUGLAS  B.  GRANT,  program  di- 
rector of  WMT,  Cedar  Rapids.  la.,  is 
the  father  of  a  boy  born  Dec.  3. 

DON  LEWIS,  recently  voted  "best 
looking"  announcer  of  WWL,  New 
Orleans,  has  been  selected  as  a  cloth- 
ing model  for  spare  time  work  by 
Motion  Picture  Adv.  Co.,  local  pro- 
ducer of  commercial  movie  shorts. 

RICH  HALL  of  the  CBS  Hollywood 
music  clearance  department  has  closed 
a  deal  with  Mills  Publishing  Co..  that 
city,  for  publication  of  his  song,  "Once 
Upon  a  Moment". 

PAUL  LAW,  formerly  of  WJBC, 
Bloomington,  111.,  has  joined  the  an- 
nouncing staff  of  KFRU,  Columbia, 
Mo.,  replacing  Ernie  Rea,  who  has 
joined  WHAS,  Louisville. 

JUANITA  MITCHELL  has  been 
added  to  the  continuity  staff  of  KVOO, 
Tulsa,  Okla. 

FENWICK  JOB,  formerly  of  the  an- 
nouncing staff  of  WHLS,  Port  Huron, 
Mich.,  has  joined  the  production  staff 
of  CKOC,  Hamilton,  Ont.  Norman 
Choate  has  been  added  to  the  CKOC 
announcing  staff. 

BOB  GARRED,  newscaster  at  KSFO, 
San  Francisco,  recently  was  trans- 
ferred to  the  Hollywood  studios  of 
CBS. 

ROBERT  TRENDLER,  chorus  mas- 
ter of  the  music  department  of  WGN, 
Chicago,  married  Annette  Bretzlaff, 
WGN  singer,  on  Dec.  4. 

EDDIE  ANDRUS,  announcer  of 
WTAR,  Norfolk,  has  been  appointed 
public  relations  officer  of  the  Reserve 
Officers  Association,  Department  of 
Virginia,  in  which  he  is  a  lieutenant. 

FRED  BRIGGS,  member  of  the  an- 
nouncing staff  at  KYA.  San  Fran- 
cisco, has  been  appointed  m.c.  for  the 
Early  Birds  program. 


MARGARET  FOSS 

NEW  home  economist  and  director 
of  women's  shows  at  WDAY,  Fargo, 
N.  D.,  is  Margaret  Foss  (Peggy  to 
her  pals),  a  North  Dakota  U  grad- 
uate. Journalistic  training  at  col- 
lege comes  in  handy  as  she  turns 
out  continuity  for  homemaking  pro- 
grams. Her  radio  background  in- 
cludes service  at  KFJM,  Grand 
Forks,  N.  D.  Her  newest  WDAY 
show  is  At  Home  With  Margaret 
Foss,  offering  recipes,  news  of  wo- 
men, club  announcements  and  simi- 
lar information. 


Finished 

WAYNE  MACK,  chief  an- 
nouncer of  WGAR,  Cleveland, 
recently  received  a  criticism 
from  a  woman  who  wanted 
to  set  him  right  on  his  pro- 
nunciation of  Finnish  names. 
What  the  lady  did  not  know 
was  that  Mack's  real  name  is 
Vaino  Mackinen,  that  his  na- 
tionality is  Finnish,  and  that 
in  his  youth  he  acted  on  the 
Finnish  stage. 


WILLARD  POTT,  formerly  with 
George  Olsen's  band,  has  been  named 
musical  director  of  WHK-WCLE, 
Cleveland.  Don  Hyde  has  joined  the 
announcing  staff,  and  John  Barnes 
and  Elma  Kendall  the  office  staff  of 
WHK-WCLE. 

HELEN  MORGAN,  of  the  radio 
staff  of  the  Leon  Livingston  Adv. 
Agency,  San  Francisco  and  before  that 
an  NBC  actress,  now  appears  three 
times  weekly  on  the  NBC  Pacific 
Coast  matinee  show,  Bennie  Walker's 
Woman's  Magazine  of  the  Air,  as 
woman's  commentator. 
FRED  P.  PFAHLER  Jr.  has  been 
named  program  manager  and  Bill 
Smart  promotion  manager  of  WTOC, 
Savannah,  Ga. 

CHARLES  STARK,  CBS  commenta- 
tor on  the  Odd  Side  of  the  News  pro- 
gram, was  selected  recently  from  a 
field  of  50  contestants  for  the  French 
Fellowship  Award  of  the  Barbizon 
School  of  Langauges. 
AL  HUNTER  of  the  KFRC,  San 
Francisco  news  bureau,  recently  be- 
came the  father  of  a  girl. 


SAM  HAYES,  Hollywood  commenta- 
tor on  the  NBC-Pacific  Red  network 
program,  Sperry  Breakfast  News, 
sponsored  by  Sperry  Flour  Co.,  has 
been  assigned  the  announcer  role  in 
the  20th-century  Fox  film,  "He  Mar- 
ried His  Wife."  This  is  Hayes'  91st 
picture  assignment. 

JIM  McNAMEE,  of  KYW,  Philadel- 
phia, has  announced  his  engagement 
to  Jeanne  .lackson. 

PATRICK  HALVORSON,  formerly 
of  WHO,  Des  Moines,  has  joined  the 
announcing  staff  of  WSKB,  McComb, 
Mississippi. 

WILFORD  NICHOLSON,  formerly 
'.f  WHBB.  Selma,  Ala.,  has  joineil 
WAYX,  Waycross.  Ga.,  as  ahnouncer- 
engineer. 

LEE  COOLEY,  KHJ,  Los  Angeles, 
■innouncer-producer.  has  resigned  that 
liiist  to  join  the  New  York  cast  of  the 
CBS  Tune-T'p  Time  program,  spon- 
sored by  Ethyl  Ga.soline.  Besides  han- 
dling commercial  announcements,  he 
w'll  act  as  foil  for  Tony  Martin  on 
the  weekly  program,  taking  over 
Jan.  1. 

LEO  CLBARY  is  the  Hollywood  writ- 
er-producer of  the  thrice-weekly  quar- 
ler  hour  NBC-Pacific  Blue  program. 
I'ippo  the  Cloicn.  He  also  portrays 
I'very  character  in  the  serial. 

REGINALD  SHARLAND.  Holly- 
wood co-writer  and  actor  in  the  ra- 
ilio  serial,  Watanahe  d  Archie,  mar- 
ried Herta  Lynd,  film  and  stage 
.ictress,  in  Santa  Barbara,  Cal.. 
Dec.  2. 

FRANKLIN  LEWIS,  sports  editor 
of  WGAR,  Cleveland,  has  resigned  as 
of  Dec.  9  to  return  to  the  sports  de- 
partment of  the  Cleveland  Press,  with 
which  he  was  associated  before  joining 
WGAR  2V2  years  ago.  On  Dec.  S 
Lewis  married  Virginia  Palmer. 

HARLAN  HAINES,  formerly  of 
WHBC,  Canton,  O.,  has  joined 
WPAY,  Portsmouth,  O.,  as  continuity 
editor.  Robert  Horn,  WPAY  news- 
caster, is  the  father  of  a  girl  born 
recently.  Gwen  and  Orville  Fields, 
continuity  writer  and  salesman  of 
WPAY  since  the  station  was  founded 
in  1935.  have  joined  the  new  WMAN, 
Mansfield,  O. 

JOHN  CONRAD,  graduate  of  the 
NBC  Chicago  announcers  school,  has 
joined  the  announcing  staff  of  KTSM, 
El  Paso,  Tex. 

LORENE  NEYSTROM,  radio  editor 
of  the  Chicago  Herald-American,  suf- 
fered a  fractured  hip  Dec.  4  when 
the  car  in  which  she  was  riding  was 
side-swiped  by  a  truck. 

FRANK  McGIVERN.  formerly  of 
WGN,  Chicago,  has  joined  the  an- 
nouncing staff  of  W.JBC.  Blooming- 
ton,  111. 

GALEN  FROMME.  fromerlv  of 
WEEU  and  WRAW,  Reading.  Pa., 
has  joined  the  announcing  staff  of 
WBAL.  Baltimore. 


Lionel  J.  W.  Benison 

LIONEL  J.  W.  BENISON,  53, 
president  of  the  Benison  Co.,  Mon- 
treal advertising  agency  with 
branch  offices  at  Toronto  and  Van- 
couver, died  Dec.  4  at  Montreal  af- 
ter a  short  illness.  Mr.  Benison 
was  born  in  Dublin,  Ireland,  and 
came  to  Montreal  33  years  ago,  en- 
tering the  old  Seroggie  department 
store  of  which  he  subsequently  be- 
came advertising  manager.  He 
operated  his  own  agency  for  a 
short  time,  then  joined  the  present 
firm  of  McConnell,  Eastman  &  Co. 
as  vice-president  and  manager  of 
the  Montreal  office.  In  1934  he 
started  his  own  agency  again.  He 
is  survived  by  his  wife  and  six 
children,  his  father,  two  brothers 
and  six  sisters. 


GEORGE  ROSENBERG.  Hollywood 
talent  agent,  has  joined  Columbia 
Management  of  California,  that  city, 
to  handle  radio  and  picture  personali- 
ties. 
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Sure,  NBC 
look  "Hollywood" 


"Colossal"  indeed  is  the  Red's  regular  listening  audience — day  or  night, 
male  or  female.  It's  by  far  the  biggest  in  the  business.  "Stupendous" 
too,  is  the  number  of  families  who  "listen  most"  to  the  Red.  Neverthe- 
less, they're  facts  proved  by  radio's  most  complete  circulation  study — 
the  only  one  ever  made  which  covers  both  halves  of  the  radio  audience! 


With  your  own  future  profits  in  mind, 
consider  two  facts.  First,  among  the 
many  Red  Network  boosters  are  the 
beauty  aid  makers,  who  preferred  the 
Red  by  a  two-dollars-to-one  margin 
over  any  other  network  during  the 
first  nine  months  of  this  year.  Second, 
79  national  advertisers  last  year  ap- 


propriated more  money  for  the  Red 
Network  than  for  any  other  single 
advertising  medium  in  the  world — 
over  $31,000,000! 

This,  we  believe,  is  conclusive  evi- 
dence of  the  confidence  advertisers 
have  in  the  Red  Network's  ability  to 
sell  goods.  A  confidence  substantiated 


by  facts  unearthed  in  the  only  net- 
work survey  ever  made  which  cov- 
ered not  only  the  usual  radio  research 
territories,  but  the  "Other  Half"  of 
the  national  radio  audience  as  well — 
the  previously  "uncharted"  areas 
where  51%  of  all  U.  S.  radio-owning 
families  are  located! 

iVeio  Light  on  Radio 
The  revelations  in  the  "Other  Half 
story  prove  many  things  of  great- 
est importance  to  advertisers.  Facts 
are  brought  to  the  fore  which  no 
profit-minded  advertiser  can  ignore. 


li 


omen-wise  advertisers  of  cosmetics  and  shampoos  know  what  the  Red 
can  do.  That  is  why  they  invested  §1,204,000  in  the  Red  Network  during 
the  first  nine  months  of  1939 — more  than  twice  as  much  as  in  any  other. 


Red  Network  figures 
-but  theyVe  facts! 


Puzzling  time-buying  knots  are  un- 
raveled. Proof  is  given  that  a  CAB 
rating  on  the  Red  means  a  greater  na- 
tionvdde  audience  for  a  program  than 
the  same  rating  on  another  network. 

In  short,  a  completely  new  concep- 
tion of  comparative  network  circula- 
tions and  values  has  been  born!  As 
one  agency  executive  put  it— At  last 
I  understand  how  radio  works,  and 
tchy  the  Red  Network  produces  extra 
results  for  my  clients!" 

Missing  Extra  Sales? 
We  believe  that  when  you  hear  all  of 


this  astonishing  story,  you'll  agree 
that  there  are  reasons  aplenty  for  the 
high  regard  in  which  the  Red  is  held 
by  present  advertisers.  You'll  know 
why  it  is  the  country's  No.  1  adver- 
tising medium . . .  why,  ever  since  net- 
work broadcasting  began,  it  has  aired 
the  majority  of  the  leading  day-  and 


night-time  programs.  The  Red's  extra 
national  coverage  means  extra  sales 
for  you. 

You  are  invited  to  join  the  Red's 
long  list  of  distinguished,  profit-wise 
customers! 


NATIONAL  BROADCASTING  COMPANY 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 


NBC  '^S^NETWORK 

The  network  most  people  listen  to  most 


THROUGH  its  Jungle  Journal  pro- 
gram on  WPEN,  the  Philadelphia 
Zoo  has  been  recognized  for  its  educa- 
tional work  by  the  American  Philo- 
sophical Society.  Special  listings  of 
the  Zoo  program  on  WPEN  now  ap- 
pear in  the  monthly  publication  of 
the  Society. 

WOL,  Washington,  on  Dec.  11  ob- 
served its  loth  anniversary.  Although 
no  special  birthday  program  was  pre- 
sented, the  event  was  publicized  by 
station  breaks  throughout  the  day 
calling  attention  to  the  anniversary. 

RECENT  renewal  contracts  with 
SESAC  have  been  signed  by  CBS, 
NBC,  Texas  State  Network,  Mc- 
Clatchy  Group,  Don  Lee  Network, 
Colonial  and  Yankee  Networks,  and 
WLW,  Cincinnati. 


KNX,  Hollywood,  recently  claimed  a 
scoop  of  nearly  five  hours  over  other 
Los  Angeles  county  stations  as  well  as 
local  newspapers.  When  the  United 
Press  flash,  "Russians  Bomb  Helsing- 
fors  Airfield",  came  over  the  KNX 
teletype  at  1 :02  a.  m.,  Nov.  30,  two 
minutes  after  the  station  had  signed 
off,  Pete  Pringle,  news  bureau  chief, 
got  into  action.  With  assistance  of 
Tom  Hanlon,  CBS  Hollywood  night 
supervisor,  he  phoned  the  transmitter 
20  miles  away.  They  had  the  station 
back  on  the  air  in  two  minutes.  Using 
the  four-word  bulletin  as  a  lead, 
Pringle  ad  libbed  a  five-minute  com- 
mentary, giving  background  of  the 
Russ-Finn  dispute. 

WHEN  CKLW,  Windsor,  Ont.,  re- 
cently had  its  annual  Sunday  night 
party  in  aid  of  the  Canadian  Red 
Cross,  3,000  had  to  be  turned  away 
from  the  Capitol  Theatre  where  the 
show  was  staged.  The  theatre,  which 
seats  2,000,  was  jammed  with  2,900, 
who  started  to  fill  it  early  in  the  aftei-- 
noon.  although  the  show  did  not  start 
until  8  :30  p.  m. 
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Pete  Flops 

WHEN  Youngstown  College 
recently  acquired  a  penguin, 
yclept  "Pete",  for  a  football 
mascot,  WFMJ  in  Youngs- 
town, 0.,  planned  a  special 
radio  interview  with  the  bird 
to  introduce  him  to  the  com- 
munity. Bought  for  $150, 
largely  furnished  by  the  Ma- 
honing Natural  Resources 
Council,  and  insured  for  his 
full  purchase  price,  Pete 
promised  to  be  an  interesting 
subject  for  a  radio  interview. 
Brought  to  the  studio,  how- 
ever, he  turned  out  to  be 
silent  as  a  clam.  He  cavorted 
gaily  all  over  the  floor,  mak- 
ing hairpin  turns  around 
piano  legs  and  other  vertical 
impedimenta,  but  not  once 
during  the  program  would  he 
give  voice  to  a  quack  or  what- 
ever sound  a  penguin  makes, 
if  any. 


RISE  of  49.43%  in  national  accounts 
on  WMCA,  New  York,  this  year  over 

1938  was  indicated  in  a  report  of  new 
business  recently  released  by  Donald 
Shaw,  WMCA  executive  vice-president 
in  charge  of  operations.  The  overall 
rise  in  dollar  volume  of  WMCA  busi- 
ness is  22.96%,  the  report  stated.  New 

1939  advertisers  include:  Axton- 
Fisher  Tobacco  Co.,  Warren  Norge 
Co..  Farnsworth  Radio  Co.,  Bushwick- 
McPhilbin  Corp.  (Spartou  radios), 
Ex-Lax  Mfg.  Co.,  California  Syrup  of 
Figs,  Louis  Philippe,  Immac,  Philips 
Milk  of  Magnesia,  Bi-So-Dol,  Anacin 
Co.,  Watkins  Mulsified  Oil,  and  Dr. 
Lyons  toothpowder. 

MORE  than  100  high  school  coaches, 
principals  and  football  fans  attended 
the  recent  dinner  at  the  Terre  Haute 
House  honoring  the  All-Wabash  Valley 
high  school  football  team  elected  by 
high  school  coaches  in  conjunction  with 
Luke  Walton,  sports  commentator  of 
WBOW,  Terre  Haute.  Speakers  of  the 
evening,  introduced  by  W.  W.  Behr- 
man,  WBOW  general  manager,  in- 
cluded John  Hefty,  president  of  the 
Terre  Haute  Chamber  of  Commerce ; 
Lou  Brock,  Purdue  football  player ; 
Maynard  Wheeler,  president  of  the 
Wabash  Valley  Purdue  Club,  and 
Tennyson  Edwards,  president  of  the 
Indiana  University  Club.  Walton  pre- 
sented the  players  selected  on  the  All- 
Wabash  Valley  team. 

KVAK,  Atchison,  Kan.,  on  Dec.  3 
started  a  series  of  weekly  remote 
broadcasts  from  the  local  St.  Bene- 
dict's Abbey  presenting  the  Abbey's 
a  capella  choir  in  sacred  music  in 
conjunction  with  the  observance  of 
Solemn  Mass. 

WLS,  Chicago,  was  host  to  80  adver- 
tising men  and  agency  account  execu- 
tives at  a  luncheon  Dec.  5  in  Chicago's 
Union  League  Club.  Natural  color  mo- 
tion pictures  of  the  Illinois  and  Indi- 
ana State  cornhusking  contests  were 
shown. 


THE  NORTHWEST'S  LEADING  RADIO  STATION 

KSTP 

MINNEAPOLIS  &  ST.   PAUL,  MINN. 

50,000  WATTS 

NBC  BASIC  RED  NETWORK 


WHEN  Johnny  Morris  Jr.,  diminu- 
tive callboy  of  Phillip  Morris  Cig- 
arette fame,  paused  briefly  in 
Lr.wrence,  Kan.,  recently,  he  was 
the  guest  of  the  local  WREN  on  a 
special  five-minute  program.  Kan- 
sas radio  fans  flocked  to  the  studio 
to  hear  the  famous  "Call  for  Philip 
Morris"  as  given  by  the  expert 
Johnny,  who  also  autographed  hun- 
dreds of  packages  of  cigarettes  and 
posed  for  photographers.  Smiling 
in  real  life  as  he  does  on  the  poster 
at  his  side,  Johnny  stands  at  left 
beside  the  WREN  microphone 
while  Verl  Bratton,  WREN  man- 
ager, and  John  Bondeson  (right), 
promotion  director,  stare. 

WSYR,  Syracuse,  recently  carried  a 
unique  "battlefield"  broadcast,  send- 
ing ts  mobile  unit  into  the  midst  of 
special  training  maneuvers  of  the 
lOSth  Infantry,  New  York  National 
Guard.  For  tne  broadcast  command- 
ing othcers  staged  a  combat  revolving 
about  the  mobile  unit  so  the  WSYR 
special  events  staff,  including  E.  R. 
Vadeboncoeur  and  Bill  Rothrum, 
could  describe  the  offensive  and  de- 
fensive maneuvers. 

EIGHTH  annual  International  Chil- 
dreu's  Christmas  broadcast,  in  which 
the  sons  and  daughters  of  foreign  dip- 
lomats in  Washington  send  Christmas 
greetings  to  their  respective  lands  in 
their  native  tongues,  will  be  heard  on 
NBC,  Dec.  20  from  5  to  5  :45  p.m.  The 
program  also  will  be  shoriwaved 
throughout  the  world.  It  is  expected 
more  than  30  couniries  will  be  repre- 
sented in  the  broadcast,  which  is  to 
originate  from  the  Washington  Hotel, 
and  will  feature  the  U.  S.  Marine 
Band,  directed  by  Capt.  Taylor  Bran- 
son. 

WOL,  Washington,  cooperating  with 
the  local  Loew's  Theatres  and  the 
D.  C.  Playgrounds,  is  organizing  a 
Christmas  (jneer  Ciub  to  taciiita:e  the 
collection  of  toys  and  clothing  for  dis- 
tribution to  the  city's  needy  children. 
Boxes  have  been  placed  in  the  lobbies 
of  three  Loew  theatres  in  downtown 
Washington,  where  contributions  may 
be  deposited,  and  WOL  is  pushing 
the  idea  with  spot  announcements  on 
the  programs  of  Art  Brown,  Tony 
Wakeman  and  Walter  Compton. 

KFEL,  Denver,  wUl  hold  its  16th  an- 
nual Good  Fellow  Viub  Christmas 
Auction,  at  which  merchandise  do- 
nated by  local  merchants  is  auctioned 
to  the  highest  bidders  and  proceeds 
used  to  buy  Christmas  baskets  for 
needy  families,  in  mid-December,  with 
three  auctions  scheduled  for  Dec.  14, 
16  and  19.  Under  supervision  of  Gen- 
eral Manager  Gene  O'FaUon,  of 
KFEL,  Harry  Rosenthal  and  Ed  Free- 
man, veteran  auctioneers,  will  con- 
duct the  auction  broadcast. 

WGAR,  Cleveland,  in  cooperation 
with  the  Cleveland  Public  Library,  is 
sponsoring  a  campaign  to  secure  books 
for  shut-ins.  Manager  John  Patt,  who 
originated  the  idea,  has  enlisted  the 
support  of  local  women's  clubs  and 
welfare  agencies.  In  addition  to  an- 
nouncements and  other  special  broad- 
casts, the  drive  will  be  climaxed  by  a 
two-hour  show  featuring  local  celebri- 
ties. Each  book  distributed  will  con- 
tain a  special  printed  bookplate  cred- 
iting WGAR  and  Sidney  Andorn,  spe- 
cial events  director  and  supervisor  of 
the  campaign. 
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EDGAR  FELIX,  director  of  Radio 
Coverage  Reports,  7  W.  44th  St.,  New 
York,  has  reported  that  his  organiza- 
tion recently  has  received  many  in- 
qiiiries  from  agency  time-buyers  on 
the  effect  of  recently  granted  changes 
in  facilities  for  regional  and  local  sta- 
tions all  over  the  country.  The  areas 
in  which  field  crews  measure  for 
Radio  Coverage  Reports  are  governed 
principally  by  the  dates  of  the  im- 
portant changes  in  facilities  and  modi- 
fied by  seasonal  conditions.  Orders 
from  stations  for  Radio  Coverage  Let- 
ters, describing  their  service  areas  and 
competitive  conditions,  continue  their 
upswing.  Mr.  Felix  said,  the  number 
prepared  in  the  second  quarter  of  1939 
equalling  the  total  for  1938.  Close  to 
100  stations  now  are  served  by  these 
uniform  standardized  statements  of 
coverage,  prepared  by  Radio  Coverage 
Reports,  he  estimated. 

KVOO.  Tulsa,  Okla.,  is  enlarging  its 
music  library  and  re-cataloging  its 
music,  under  supervision  of  Bert 
Baker,  music  librarian. 

WRITTEN  by  and  devoted  to  KFDA, 
Amarillo,  the  Amarillo  Times  has 
added  a  daily  "Radio  Roundup"  col- 
umn which  includes  daily  program 
highlights,  personal  notes  and  items 
of  general  interest  to  radio  listeners. 

BUSINESS  prospects  in  Canada  ra- 
dio look  better  than  ever,  despite 
Canada's  active  participation  in  the 
European  war.  Fin  Hollinger,  com- 
mercial director  of  C.TLS,  Yarmouth, 
N.  S..  reported  upon  his  return  from 
a  business  tour  to  Toronto  and  Mon- 
treal for  the  station. 

ANNUAL  campaign  for  funds  to  buy 
shoes  for  Washington's  underprivi- 
leged youngsters,  sponsored  jointly  by 
WJSV  and  the  Washington  Daily 
News,  started  early  in  December. 
Listeners  and  readers  are  urged  to 
send  in  a  dollar  to  be  used  in  buying 
shoes — through  large  lot  purchasing 
arrangements  with  local  department 
stores,  each  dollar  pays  for  one  pair. 
On  Dec.  2  W.TSV  carried  an  all-nisht 
request  program,  conducted  by  Arch 
McDonald,  during  which  listeners  re- 
questing numbers  pledsed  themselves 
to  forward  a  dollar  forthwith. 

FIRST  attempt  to  furnish  state-wide 
coverage  of  a  sporting  event  in  Georgia 
succeeded  late  in  Noveniher  when  the 
four-station  Georgia  Broadcasting 
System  carried  the  Georgia-Auburn 
football  game  under  sponsorship  of 
Nehi  Corp.  CRoyal  Crown  and  Nehi 
beverages).  Stations  in  the  network 
include  WATL,  Atlanta;  WGPC.  Al- 
bany; WGATI.  Athens,  and  WRBL. 
Columbus,  which  originated  the  grid 
broadcast.  Pleased  with  the  results, 
the  sponsor  is  reported  to  be  planning 
several  similar  state-wide  broadcasts 
of  games  next  season. 

DAVID  LOWE,  conductor  of  the 
daily  motion  picture  review  program 
The  Sound  Track  on  WNEW,  New 
York,  on  Dec.  4  started  a  regular 
five-minute  review  program  of  all  New 
York  theatrical  premieres  with  a 
description  of  Maurice  Evans"  "Ham- 
let". 


KOMA,  Oklahoma  City,  late  in  No- 
vember originated  a  two-part  66-min- 
ute  broadcast  of  the  celebration  in 
Bartlesville,  Okla..  of  the  66th  birth- 
day of  Frank  Phillips,  Oklahoma  oil 
tycoon  and  business  leader,  which  was 
carried  over  a  44-station  hookup  cre- 
ated especially  for  the  occasion.  A 
KOMA  special  events  crew  including 
Manager  Neal  Barrett.  Announcer 
Bob  Duren  and  Engineer  Orville  Mills, 
along  with  Jack  MacElroy,  of  KTUL, 
Tulsa,  handled  two  separate  pickups 
from  Bartlesville,  one  heard  from 
2  :30-3  p.m.  and  the  other  from  3  :30- 
4  :06  p.m.  The  44  stations  in  the  spe- 
cial hookup  included  KOMA  and 
KTUL;  KGNC.  Amarillo;  KWFT, 
Wichita  Falls.  Tex.;  KOAM.  Pitts- 
burg, Kan.;  KGBX,  Springfield,  Mo., 
and  stations  of  the  Texas  State  Net- 
work and  Oklahoma  Network. 

KDYL,  Salt  Lake  City,  is  including 
among  its  Christmas  features  pro- 
motion for  the  .Junior  Chamber  of 
Commerce's  home-lighting  contest,  for 
which  the  KDYL  mobile  unit  visits 
homes  entered  in  the  contest  for  de- 
scriptions of  the  decorations  and  light- 
ing effects.  Climaxing  the  contest, 
KDYL  will  present  winners  in  each 
division  on  a  special  program  from 
the  KDYL  Radio  Playhouse.  Arrange- 
ments are  supervised  by  Ames  K.  Bag- 
ley,  Junior  Chamber  secretary,  and 
Dave  Simmons,  KDYL  special  events 
chief. 

TO  SECURE  monthly  reports  on  its 
programs  and  service  in  the  Tide- 
water area,  WTAR.  Norfolk.  Va.,  is 
completing  arrangements  with  35  local 
business  and  professional  men  to  form 
an  advisory  program  board. 

KVOO,  Tulsa,  Okla.,  has  started  its 
annual  Poor  Children's  Christmas 
campaign,  during  which  spot  an- 
nouncements and  special  programs  are 
used  to  secure  used  or  broken  toys 
that  can  be  repaired  and  distributed 
to  needy  youngsters  of  the  community. 

K.  K.  HACKATHORN.  sales  man- 
ager of  WCLE,  Cleveland,  has  an- 
nounced a  15%  increase  in  the  sta- 
tion's rates,  effective  as  of  Dec.  1. 

KTSA.  San  Antonio,  is  conducting  a 
drive  for  used  books  to  be  distributed 
to  shut-ins  during  the  Christmas  sea- 
son. The  campaign  is  conducted  by 
Charles  C.  Shaw,  KTSA  news  editor, 
in  connection  with  his  thrice-weekly 
Ati  Editor  Views  the  News.  More  than 
400  books  were  contributed  in  the  first 
four  days  of  the  program. 

WITH  conclusion  of  the  first  year  of 
Daicn  Patrol,  all-night  program  heard 
on  WIP,  Philadelphia,  the  station  has 
revealed  some  statistics  on  its  first  12 
months  of  operation:  26  520  tele!"-ams 
and  31,428  pieces  of  mail;  27,768 
musical  selections  played,  and  Fred 
Wood,  conductor  of  the  program,  re- 
ceives more  telesrraras  than  any  other 
individual    in  Philadelphia. 

WOR,  Newark,  will  give  its  annual 
party  for  children  of  its  employes  on 
Dec.  16  with  Bob  Emery  as  m.c.  of 
the  quarter-hour  program  broadcast 
from  the  party  and  music  by  Louise 
Wilcher. 


OHir  KSfO  WAiS^'THERE"  .  .  .  one  »f  a  s«rie; 


forCmismAs 


•  Fame  is  often  a  burden. 

•  San  Francisco,  famed  for  her  yearly  outdoor  Christ- 
mas trees,  each  year  is  burdened  with  the  job  of  bet- 
tering the  previous  year's  display.  Public  support  and 
enthusiasm  are  urgent. 

•  San  Francisco's  Outdoor  Christmas  Tree  Association 
sought  out  civic-minded  KSFO.  A  big  pep-luncheon 
with  radio  and  screen  stars,  MC'd  by  Leo  Carrillo,  was 
plaimed.  Would  KSFO  broadcast  it? 

•  Right  there,  KSFO  showmanship  went  to  work.  The 
luncheon  was  broadcast . . .  but  not  at  noon  when  the 
men-folks  who  trim  outdoor  trees  were  at  work.  The 
program  was  recorded  and  then,  with  plenty  of  bally- 
hoo,  broadcast  in  a  9:30  p.m.  spot. 

•  The  Association  says  that  it  was  a  swell  idea . . .  and 
that  San  Francisco's  outdoor  trees  will  be  more  gor- 
geous than  ever  this  year. 

9  But  the  point,  after  all,  is  that  it's  this  sort  of  civic 
spirit,  plus  Columbia's  great  features  and  local  show- 
manship, that  keeps  KSFO  at  the  peak  of  popularity 
in  Northern  California. 
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STATION  ACCOUNTS 

BP — studio  programs 
t — transcriptions 
so — spot  announcements 
to — transcription  announcements 


WNAX,  Yankton;  KRNT,  KSO, 
Des  Moines;  WMT,  Waterloo 

Crown  Cork  &  Seal  Co.,  Baltimore,  sa 
series,  thru  Benjamin  Eshleman  Co., 
Philadelphia  (WMT,  KSO). 

Pennsylvania  Salt  Mfg.  Co.,  Philadel- 
phia, sa  series,  thru  Sherman  K. 
Ellis  &  Co.,  N.  Y.  (KRNT,  WMT, 
WNAX). 

American  Cranberry  Exchange,  New 
York  (Eatmor),  sa  series,  thru 
BBDO,  New  York  (KSO,  WMT). 

Thomas  J.  Lipton,  Hoboken  (tea),  10 
so  weekly,  thru  Young  &  Rubicam, 
N.  Y.    (WMT,  KRNT,  WNAX). 

G.  E.  Conkey  Co.,  Cleveland  (feed), 
daily  sa,  thru  Rogers  &  Smith,  Chi- 
cago (KRNT). 

Reid,  Murdoch  &  Co.,  Chicago  (Mon- 
arch food),  12  sa  weekly,  thru  Rog- 
ers &  Smith,  Chicago  (KRNT, 
WMT). 

Griffin  Mfg.  Co.,  Brooklyn,  daily  sa 
thru  Bermingham,  Castleman  & 
Pierce,  N.  Y.  (WMT,  WNAX). 

Morton  Salt  Co.,  Chicago,  sp  series, 
thru  Klau-Van  Pietersom-Dunlap 
Assoc.,  Milwaukee  (KRNT,  WMT, 
WNAX). 

Katz  Drug  Co.,  Kansas  City,  5  sp 
weekly,  direct  (KSO). 

WOR,  Newark 

Knapp-Monarch  Co.,  St.  Louis  (house- 
hold appliances),  3  sp  weekly,  thru 
Cramer-Krasselt  Co.,  Milwaukee. 

Richfield  Oil  Corp.,  New  York,  week- 
ly sp,  thru  Sherman  K.  Ellis  &  Co., 
N.  Y. 

Modern  Industrial  Bank,  New  York, 
weekly  sp,  thru  Metropolitan  Adv. 
Co.,  N.  Y. 

New  Jersey  Bell  Telephone  Co.,  New- 
ark, sp  Dec.  22,  direct. 

Olson  Rug  Co.,  Chicago,  3  sp  week- 
ly, thru  Presba,  Fellers  &  Presba, 
Chicago. 

WHO,  Des  Moines 

Hoxie  Fruit  Co..  Des  Moines,  6  sp 
weekly,  thru  R.  J.  Potts  &  Co., 
Kansas  City. 

Folger  Coffee  Co.,  Kansas  City,  260  t, 
thru  Lord  &  Thomas,  N.  Y. 

Peter  Paul  Inc.,  Naugatuck,  Conn. 
(10-Crown  gum),  12  sa  and  ta 
weekly,   thru   Platt-Forbes,   N.  Y. 

McConnon  &  Co.,  Winona,  Minn, 
(home  products),  2  sp  weekly,  thru 
McCord  Co.,  Minneapolis. 

Woodman  Accident  Insurance  Co., 
Lincoln,  3  t  weekly,  thru  Presba, 
Fellers  &  Presba,  Chicago. 

KGO,  San  Francisco 

Ry-Lock  Co.  San  Francisco  (Venetian 
blinds)  weekly  sa,  thru  Gerth-Knol- 
lin  Adv.  Agency,  San  Francisco. 

Pinex  Co.,  Fort  Wayne,  Ind.  (Pinex 
cough  remedies),  12  sa  weekly,  thru 
Russell  M.  Seeds  Co.,  Chicago. 

Larus  &  Bro.  Co.,  Richmond,  Va. 
(Domino  Cigarettes)  weekly  t,  thru 
Warwick  &  Legler  Inc.,  New  York. 

WARD,  Brooklyn,  N.  Y. 

K.  Arakelian,  New  York  (Mission 
Bell  wines),  weekly  sp,  direct. 

Agash  Refining  Corp.,  Brooklyn  (Ital- 
ian Cook  Salad  Oil),  veekly  sp, 
thru  Crown  Advertising  Agency, 
Brooklyn. 

Aaron  Stein  Furniture  Co.,  New  York, 
2  sp  weekly,  13  weeks,  direct. 


WNEW,  New  York 

"George  White's  Scandals",  New  York 
(Broadway  show),  12  sa  weekly, 
thru  Blaine-Thompson  Co.,  N.  Y. 

Jersey  Bread  Co.,  Paterson,  N.  J., 
(Hollywood  bread),  5  sp  weekly, 
13  weeks,  thru  Richard  A.  Foley 
Adv.  Agency,  Philadelphia. 

Adam  Hat  Stores,  New  York,  25  sa 
weekly,  4  weeks,  thru  Glicksman 
Adv.  Co.,  N.  Y. 

Sachs  Furniture  Co.,  Newark,  weekly 
sp,  26  weeks,  thru  Albert  H.  He- 
bert,  Newark. 

Sabert  Music  Studios,  New  York 
(home  study  music  courses),  5  sp 
weekly,  52  weeks,  thru  Frank 
Kiernan  Agency,  N.  Y. 

CFCF,  Montreal 

Fruitatives   Ltd.,   Toronto,  (Fruita- 

tives),  5  ta  weekly,  thru  Lord  & 

Thomas,  Toronto. 
S.  H.  Ewing  Ltd.,  Montreal  (seeds), 

5  so,  weekly,  thru  United  Radio, 

Montreal. 

Reliable  Toy  Co.  Toronto  (dolls),  sp 
weekly,  thru  Ronalds  Adv.  Agency, 
Toronto. 

Salada  Tea  Co.,  of  Canada,  Montreal 
(tea),  sp  weekly,  thru  Thornton 
Purkis,  Toronto. 

White  Laboratories,  New  York,  (pro- 
prietary), 5  ta  weekly,  thru  Baker 
Adv.  Ltd.,  Toronto. 

National  Drug  &  Chemical  Co.,  Mon- 
treal (proprietary),  3  t  weekly, 
thru  A.  McKim  Ltd.,  Toronto. 

KOMA,  Oklahoma  City 
Dr.  W.  B.  Caldwell  Inc.,  Monticello, 
111.  (proprietary),  520  ta,  thru 
Benton  &  Bowles,  Chicago. 
Household  Magazine,  Topeka,  6  sp, 
thru  Presba,  Fellers  &  Presba,  Chi- 
cago. 

Northwestern  Yeast  Co.,  Chicago 
(Maca),  65  so,  thru  Hays  MacFar- 
land  Co.,  Chicago. 

WABC,  New  York 
Maryland  Pharmaceutical  Co.,  Balti- 
more (Rem,  Rel),  3  sp  weekly, 
thru  Joseph  Katz  Co.,  Baltimore. 
Pa  ton  Corp.,  New  York  (Yuban  cof- 
fee), 3  sp  weekly,  thru  Campbell- 
Ewald  Co.  of  New  York. 

WMCA,  New  York 
King  David  Memorial  Park.  Putnam 
Valley,  N.  Y.  (cemetery),  6  sp  week- 
ly, 13  weeks,  thru  Austin  &  Spector, 
N.  Y. 

KROW,  Oakland,  Cal. 

Goodrich  Silvertown  Stores,  Oakland 
(tires),  3  so  weekly,  direct. 

Buffums  Cheese  Co.,  Oakland,  3  sp, 
weekly,  direct. 

WHN,  New  York 

Wax  Museum,  New  York,  daily  so, 
52  weeks,  direct. 


KNX,  Hollywood 

Minnesota  Consolidated  Canneries, 
Minneapolis  (Butter  Kernel  Corn), 
6  sp  weekly,  thru  Long  Adv.  Serv- 
ice, San  Francisco. 

Pillsbury  Flour  Mills  Co.,  Minneapo- 
lis (flour),  6  sp  weekly,  thru  Hutch- 
inson Adv.  Co.,  Minneapolis. 

Los  Angeles  Brewing  Co.,  Los  An- 
geles (Luxury  beer),  3  sp  weekly, 
thru  Lockwood-Shackelford  Adv. 
Agency,  Los  Angeles. 

Helms  Bakeries,  Culver  City,  Cal.  3 
sp  weekly  thru  Martin  Allen  Adv., 
Los  Angeles. 

John  Morrell  &  Co.,  Ottumwa,  la. 
(E-Z  Cut  Ham),  4  sp  weekly,  thru 
Henri,  Hurst  &  McDonald,  Chicago. 

Cluett,  Peabody  &  Co.,  New  York 
(Sanforized),  6  sp  weekly,  thru 
Young  &  Rubicam,  N.  Y. 

Swift  &  Co.,  Los  Angeles  (AU  Sweet 
Margarine),  7  sa  weekly,  thru 
Glasser  Adv.  Agency,  Los  Angeles. 

Parrott  &  Co.,  Los  Angeles  (Speedi- 
mix  pie  crust),  6  sp  weekly,  thru 
Barton  A.  Stebbins  Adv.,  Los  An- 
geles. 

Coast  Federal  Savings  &  Loan  Assn., 
Los  Angeles  (banking  service)  6  sp 
weekly,  thru  Robert  F.  Dennis 
Adv.,  Los  Angeles. 

Thrifty  Drug  Stores,  Los  Angeles 
(chain),  6  sa  weekly,  thru  Milton 
Weinberg  Co.,  Los  Angeles. 

KHJ,  Los  Angeles 

Scheu  Produces  Co.,  Los  Angeles 
(orchard  heaters),  2  so  weekly, 
thru  Heintz,  Pickering  &  Co.,  Los 
Angeles. 

Dr.  W.  J.  Ross  &  Co.,  Los  Alamitos, 
Cal.  (soap  &  dog  food),  5  sp  weekly, 
thru  Ray  Adv.  Agency,  Los  Angeles. 

Sears  Roebuck  &  Co.,  Los  Angeles 
(dept.  store),  16  ta,  thru  Mayers 
Co.,  Los  Angeles. 

Household  Magazine,  Topeka,  Kan. 
6  sp,  thru  Presba,  Fellers  &  Presba, 
Chicago. 

Crowell  Pub.  Co.,  New  York  (Wom- 
an's Home  Companion),  weekly  sp, 
thru  MeCann-Erickson,  N.  Y. 

KPO,  San  Francisco 

The  Purex  Corp,  South  Gate,  Calif. 

(bleacher)  2  so  weekly,  thru  Lord 

&  Thomas,  Los  Angeles. 
Thomas  J.  Lipton,  Hoboken  (tea),  10 

so  weekly,  thru  Young  &  Rubicam, 

N.  Y. 

Pacquin  Inc.,  New  York  (hand 
cream),  140  so,  thru  Wm.  Esty  & 
Co.,  N.  Y. 

Wood  Briquettes  Inc.,  Oakland  (Prest- 
o-logs) 3  so  weekly,  thru  Emil  Rein- 
hardt  Agency,  Oakland. 

Cook  Products  Corp.,  San  Francisco 
(salad  dressing)  4  sa,  thru  Rufus 
Rhoades  &  Co.,  San  Francisco. 


KFI,  Los  Angeles 

Beaumont  Laboratories,  St.  Louis 
(cold  tablets),  80  so  and  82  ta, 
thru  H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago. 

L.  A.  Sausage  Co.,  Los  Angeles 
(meats),  3  sp  weekly,  thru  Darwin 
H.  Clarli  Adv.,  Los  Angeles. 

Thrifty  Drug  Stores,  Los  Angeles 
(chain),  50  sa,  thru  Milton  Wein- 
berg Adv.  Co.,  Los  Angeles. 

Golden  Peacock  Inc.,  Paris,  Tenn., 
(cosmetics),  65  ta,  thru  H.  W.  Kas- 
tor &  Sons  Adv.  Co.,  Chicago. 

Thomas  Leeming  &  Co.,  New  York 
(cosmetics  &  Baume  Benge),  140 
sa,  thru  Wm.  Esty  &  Co.,  N.  Y. 

National  Funding  Corp.,  Los  Angeles 
(finance),  5  sp  weekly,  thru  Smith 
&  Bull,  Los  Angeles. 

Procter  &  Gamble  Co.,  Cincinnati 
(Dash),  5  t  weekly,  thru  Pedler  & 
Ryan  Inc.,  N.  Y. 

Railway  Express  Agency,  New  York 
(shipping),  16  sa,  thru  Caples  Co., 
N.  Y. 

Ford  Dealer  Adv.  Fund,  Los  Angeles 
(autos),  100  ta,  thru  McCann-Er- 
ickson,  Los  Angeles. 

WKRC,  Cincinnati 

Wander  Co.,  Chicago  (Ovaltine),  2 
so  weekly,  thru  Blackett-Sample- 
Hummert,  Chicago. 

Consolidated  Drug  Trade  Products, 
Chicago,  6  t  weekly,  thru  Benson  & 
Dall,  Chicago. 

Northwestern  Yeast  Co.,  Chicago 
(Maca),  5  sp  weekly,  thru  Hays 
MacFarland  Co.,  Chicago. 

Reid,  Murdoch  Co.,  Chicago  (mon- 
arch food),  6  so  weekly,  thru  Rog- 
ers &  Smith,  Chicago. 

Standard  Oil  Co.  of  Ohio,  Cleveland 
(Sohio),  24  sp  weekly,  thru  Me- 
Cann-Erickson, Cleveland. 

Burger  Brewing  Co.,  Cincinnati,  6  t 
weekly,  thru  Midland  Agency,  Cin- 
cinnati. 

Red  Top  Brewing  Co.,  Cincinnati, 
weekly  sp,  thru  Jesse  M.  Joseph, 
Cincinnati. 

Hecker  Products  Corp.,  New  York 
(Presto  cake  flour),  5  sa  weekly, 
thru  Erwin  Wasey  &  Co.,  N.  Y. 

WTMJ,  Milwaukee 

Bulova  Watch  Company,  New  York, 
366  so,  thru  Blow  Company,  N.  Y. 

Carter  Products,  New  York  (Arrid), 
78  ta,  thru  Small  &  Seiffer,  N.  Y. 

Thomas,  J.  Lipton,  Hoboken  (tea)  30 
sa,  thru  Young  &  Rubicam,  N.  Y. 

Luden's,  Reading,  Pa.,  60  so,  thru  J. 
M.  Mathes,  N.  Y. 

Railway  Express  Agency,  New  York, 
16  so,  thru  Caples  Co.,  N.  Y. 

Northwestern  Mutual  Life  Insurance 
Co.,  Milwaukee,  6  sp,  thru  Matte- 
son,  Fogarty,  Jordan,  Madison,  Wis. 

Keen-Rick  Mfg.  Co.,  Chicago,  26  so, 
direct. 

KSFO,  San  Francisco 

Standard  Beverages,  Oakland  (Par-T- 
Pak)  3  so  weekly,  thru  Emil  Rein- 
hardt  Agency,  Oakland. 

Wood  Briquettes,  Oakland,  Calif. 
(Prest-o-logs)  5  so  weekly,  thru 
Emil  Reinhardt  Agency,  Oakland. 

National  Funding  Corp.,  Los  Angeles 
(loans)  5  sp  weekly  thru  Smith 
&  Bull,  Los  Angeles. 

Purex  Corp.  South  Gate.  Calif.  (Pu- 
rex), 12  so,  sp,  weekly  thru  Lord 
&  Thomas,  Los  Angeles. 

KECA,  Los  Angeles 

Larus  &  Bro.,  Richmond,  Va.  (Dom- 
ino cigarettes  &  Edgewood  tobacco), 
weekly  t,  thru  Warwick  &  Legler, 
N.  Y. 

Knudsen  Creamery  Co.,  Los  Angeles 
(dairy  products),  2  sp  weekly,  thru 
Heintz,  Pickering  &  Co.,  Los  An- 
geles. 

Union  Pacific  Stages  of  Cal.,  Los  An- 
geles (transportation),  5  sp  weekly, 
thru  Beaumont  &  Hohman,  Los  An- 
£eles. 

Thrifty  Drug  Stores,  Los  Angeles 
(chain),  52  so  and  ta,  thru  Milton 
Weinberg  Adv.  Co.,  Los  Angeles. 


'He's  retired  in  Washington  since  they  put  the  'Timekeeper'  on  WRC." 

Pd.  Adv. 
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WABC  ^  today,  is  New  York's  most  familiar 
commodity:  more  thoroughly  distributed  among  New 
York  homes  than  any  other  product  you  can  name! 


We've  prepared  a  special  study  of  Netv  York  radio  stations  and  audiences. 
Write  to  the  Columbia  Broadcasting  System,  485  Madison  Ave.,  N.  Y, 

WABC  50,000  WATTS  •  860  KILOCYCLES 

Owned  and  operated  by  the  Columbia  Broadcasting  System, 
WABC  is  the  key  station  of  the  world's  laigest  radio  network 


GRAHAM  GLADWIN  Radio  Pro- 
ductions recently  was  organized  in 
Fresno,  Cal.,  to  provide  individual 
account  servicing  for  clients  for  the 
San  Joaquin  Valley  in  both  spot 
transcriptions  and  live  productions. 
Since  its  inception  the  company  has 
brought  12  new  accounts  to  stations 
in  California— KM.J,  KARM,  KYOS 
and  KTKC — ^largely  spot  business. 
They  include :  Walter  Byde  Hard- 
ware, Victor  Equipment  Co.,  Stone's 
Suit  House.  Tyners  Health  Systems, 
Kerr  Rug  Co.,  Kohler-Liberty  Laun- 
dry, Hockett-Cowan  Music  Co.,  Beck- 
man  Furs,  States  Grill,  P.  B.  Mar- 
tin Shoe  Co.  and  Louis  Shoetorium. 

EMIL  BRISACHER  &  Staff,  San 
Francisco,  handling  /  Want  a  Divorce 
on  71  NBC-Red  stations,  has  an- 
nounced there  additions  to  the  cooper- 
ative sponsors :  Haserot  Co.,  Cleve- 
land ;  SchnuU  &  Co.,  Indianapolis ; 
California  Conserving  Company,  Hono- 
lulu. In  addition  General  Grocer  Corp., 
St.  Louis,  has  added  Little  Rock  and 
Memphis  stations,  and  Lee  &  Cady, 
Detroit,  has  added  WKZO,  Kalamazoo. 


WADHAMS  OIL  Co.,  Milwaukee,  is 
sponsoring  broadcasts  of  all  Wiscon- 
sin U  basketball  games  on  WTMJ, 
Milwaukee.  Russ  Winnie,  WTMJ 
sportscaster,  wiU  handle  the  broad- 
casts, which  started  Dec.  9  and  will 
include  a  doubleheader  New  Year's 
Eve  from  Milwaukee  Auditorium  with 
Wisconsin  playing  Nebraska  and  Mar- 
quette opposing  Iowa.  Scott-Telander 
Adv.  Agency,  Milwaukee,  handles  the 
account. 

MADISON  TOBACCO  Co.,  Louis- 
ville (Grad  cigarettes),  on  Dec.  2 
sponsored  the  broadcast  of  the  annual 
Washington  TJ-St.  Louis  U  football 
game  on  KMOX,  St.  Louis.  The  game, 
which  climaxed  the  St.  Louis  football 
season,  was  handled  by  France  Laux 
and  Cy  Casper. 

LOS    ANGELES    BREWING  Co., 

Los  Angeles  (Eastside  beer),  a  con- 
sistent user  of  radio,  is  sponsoring  the 
thrice-weekly  quarter-hour  sports  pro- 
gram, The  Inside  Track,  on  KFWB, 
Hollywood.  Program  features  Sid  Ziff, 
former  Los  Angeles  Herald-Express 
sports  editor,  as  commentator.  Con- 
tract is  for  13  weeks,  having,  started 
Dec.  9.  Firm,  for  its  Luxury  beer,  is 
also  sponsoring  a  thrice-weekly  five- 
minute  program.  Sports  Round-Up, 
with  Tom  Hanlon,  on  KNX,  Holly- 
wood. Lockwood  -  Shackelford  Adv. 
Agency,  Los  Angeles,  has  the  account. 


Weber  Record 

WEBER  Jewelry  Co.,  St. 
Louis,  feels  it  has  set  a  radio 
advertising  record  —  it  has 
used  every  St.  Louis  station 
at  one  time  or  another,  and 
since  July,  1927,  it  has  never 
been  off  the  air.  The  firm 
claims  that,  as  far  as  it  can 
learn,  it  is  the  only  retail 
store  in  the  United  States 
using  radio  continuously, 
fevery  weekday  and  Sunday, 
through  that  many  years. 
The  Weber  account  is  han- 
dled by  Mrs.  Mary  Corbett, 
pioneer  in  radio,  with  the 
Ridgway  Adv.  Co.,  St.  Louis. 


TEXTILE  PRODUCTS  Co.,  Dallas, 
is  sponsoring  the  participating  Bar- 
bara Brent  program  three  days  a  week 
on  WFAA,  Dallas.  Rogers  &  Smith 
Adv.  Agency,  Dallas,  handles  the  ac- 
count. 

H.  F.  RITCHIE  Co.  Products  has 
purchased  a  total  of  100  hours  time  on 
CHAB,  Moose  Jaw,  Sask.,  through 
United  Radio  Advertising,  Toronto. 


•SEVENTH  OP 
A  SERIES 


Mr.  Nathan  Lebedeker,  Manager  of  "Stephen's",  one 
of  Rochester's  larger  women's  apparel  houses,  pre- 
scribes a  good  Sunday  program  over  WHEC  as  a 
sure  cure  for  a  Rochester  "Blue  Monday". 

Mr.  Lebedeker  speaks  from  experience.  Stephen's 
have  carried  a  half-hour  program  over  WHEC,  Sun- 
days at  noon,  CONTINUOUSLY  for  the  past  four 
and  one-half  years,— used  WHEC  EXCLUSIVELY 
to  build  Monday  business.  And  big  Mondays  have 
helped  in  a  big  way  to  make  Stephen's  the  big  and 
progressive  store  that  it  is  today. 

Rochester  merchants  know  Rochester's  listening 
preferences  first  hand; — back  their  opinion  of  WHEC 
with  their  own  hard  dollars! 


Nathan  Lebedeker 


BASIC  CBS 
■ 

Representatives : 
PAUL  H.  RAYMER  CO. 
New  York    Chicago  Detroit 
San  Francisco 


III 


DONALD  D.  DAVIS,  president  of 
General  Mills,  Minneapolis,  on  Nov. 
30  announced  the  election  of  E.  L. 
Schujahn,  manager  of  grocery  prod- 
ucts operations  at  Buffalo,  as  vice- 
president  of  the  Eastern  division  of 
General  Mills  and  Washburn  Crosby 
Co.  He  also  announced  election  of  E. 
H.  Martin,  manager  of  grocery  prod- 
ucts operations  at  Chicago,  as  a  vice- 
president  of  the  Central  division,  and 
Fenby  Bausman,  manager  of  the  New 
York  export  office,  as  a  vice-president 
of  the  Eastern  division. 

PHILLIP  GILLIG,  former  executive 
vice-president  in  charge  of  the  radio 
and  major  appliance  department  of 
Ludwig  Baumann  stores,  New  York, 
has  joined  Emerson  Radio  &  Phono- 
graph Corp.,  New  York,  as  sales  pro- 
motion manager. 

W.  T.  GRANT  Department  Store, 
Fort  Worth,  is  sponsoring  52  daytime 
half-hour  shows  direct  from  the  store 
on  KGKO,  Fort  Worth.  The  program. 
Grant's  Household  Quiz,  features 
Scooter  Tonahill  as  m.c.  interviewing 
customers  and  store  employes.  Bruce 
Howard  handles  the  remote  control 
equipment  from  the  store. 

LINTON'S  RESTAURANTS,  Phila- 
delphia, operating  a  chain  of  25  res- 
taurants in  the  city,  is  sponsoring  the 
thrice-weekly  quarter-hour  dramatic 
program,  True  Detective  Mysteries, 
Mon.,  Wed.,  Fri.,  8:30-8:45  p.m.,  on 
WIP,  Philadelphia.  Scrpts  are  fur- 
nished by  True  Detective  Mysteries 
.  magazine,  and  the  live  talent  shows 
are  produced  and  directed  by  G.  Ed- 
ward Wallis,  WIP  dramatic  director, 
in  WIP  studios.  Series  was  placed  by 
Jerome  B.  Gray  &  Co.,  Philadelphia. 

JORDAN  MARSH  Co.,  Boston  de- 
partment store,  on  Dec.  4  started  Jor- 
dan Marsh  Hour.  8-9  a.m.  weekday 
mornings,  on  WBZ-WBZA,  Boston- 
Springfield.  The  program,  which  fea- 
tures music,  news  and  shopping  in- 
formation, is  written  and  directed  by 
John  C.  Dowd  Inc.,  Boston  advertis- 
ing agency. 

MORRIS  PLAN  BANK  of  New  York, 
on  Dee.  12  started  a  twice-weekly  pro- 
gram of  news  observations  on  current 
events  by  John  B.  Kennedy,  noted 
author  and  commentator,  on  WOR, 
Newark,  Tuesday  and  Thursday,  7  :15- 
7 :30  p.  m.  Guest-stars  are  also  fea- 
tured on  the  programs.  Gotham  Adv. 
Co.,  New  York,  is  the  agency. 

SUPREME  BAKERY  Co.,  Los  Ange- 
les (Town  Talk  Bread),  frequent  user 
of  Southern  California  radio,  through 
W.  E.  Long  Co.,  Chicago,  on  Dec.  11 
started  for  52  weeks,  a  five-weekly 
quarter-hour  program.  Town  Talk 
Teletunes,  on  KNX,  Hollywood.  Pro- 
gram features  Jack  Owens,  baritone, 
in  telephone  request  selections  from 
listeners.  He  also  announces  the  pro- 
gram as  well  as  accompanies  himself 
at  the  piano.  Firm  is  also  using  35 
spot  announcements  weekly  on  that 
station  and  in  addition  on  Dec.  11 
started  sponsoring  a  five-weekly  quar- 
ter-hour program  featuring  Jay  Bur- 
nett as  The  Song  Fellow  on  KFI,  Los 
Angeles.  Contract  is  also  for  52  weeks. 

JOHN  MORRELL  &  Co.,  Ottumwa 
(E-Z  Cut  Ham),  consistent  user  of 
radio  time,  through  Henri,  Hurst  & 
McDonald,  Chicago,  is  sponsoring 
twice-weekly  participation  in  Norma 
Young's  Happy  Homes  program  on 
KHJ,  Los  Angeles.  Contract  is  for  13 
weeks,  having  started  Dec.  7.  Firm  is 
also  sponsoring  the  thrice-weeklv  quar- 
ter-hour program,  Mr.  Hamp  Goes  to 
Town,  on  KNX,  Hollywood,  having 
renewed  for  13  weeks,  effective  Dec.  6. 

VAN  DE  K  AMP'S  HoUand-Dutch 
Bakers,  Los  Angeles  (chain),  through 
California  Adv.  Agency,  that  city,  is 
sponsoring  a  thrice-weekly  quarter- 
hour  program.  Parents  Porum,  on 
KFAC.  Contract  is  13  weeks,  having 
started  Nov.  21.  Program  is  tied-in 
with  Parents  Magazine,  New  York, 
which  answers  all  questions  on  child 
training.  Kay  Kirkwood  ie  commenta- 
tor. John  Kennedy  handles  the  com- 
mercials. 
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A  SELLING  CREED 

Laird  Cites  Fundamentals  oF 
 Merchandising  


BIG  birthday  cake,  commemorating 
the  1,000th  broadcast  of  Clellan 
Card's  Almanac  of  the  Air  for 
Northrup  King  &  Co.  on  WCCO, 
Minneapolis,  was  presented  Dec.  1 
by  WCCO  General  Manager  Earl 
H.  Gammons  (left)  to  Vice-presi- 
dent Linden  King  (right),  of 
Northrup  King.  In  the  center  giv- 
ing wrapt  attention  to  the  candle- 
lighting  ceremony  is  Card,  who  has 
conducted  the  regular  early  morn- 
ing quarter-hour  of  general  horse- 
play for  the  last  three  years.  The 
anniversary  was  observed  with  a 
special  program  in  the  WCCO  stu- 
dio auditorium,  at  which  450  North- 
rup King  executives  and  employes 
were  guests. 


CROSLET  DISTRIBUTING  Corp., 
New  York,  from  Dec.  11  until  Christ- 
mas will  sponsor  three  quarter-hours 
weekly  of  Martin  Block's  Make  Be- 
lieve Ballroom  program  on  WNEW, 
New  York,  to  promote  Christmas  sales 
of  Crosley  radios.  Last  use  of  radio  by 
the  company  was  a  campaign  this 
fall  on  WJZ,  New  York,  of  programs 
giving  football  scores  and  news  fol- 
lowing leading  games.  J.  M.  Mathes, 
New  York,  is  the  agency. 

MODERN  INDUSTRIAL  BANK, 
New  York,  on  Dec.  11  started  Jo- 
hannes Steel's  news  commentary  pro- 
gram on  WMCA,  New  York,  Mondays 
through  Fridays,  7 :4o-8  p.m.  Metro- 
politan Adv.  Agency,  New  York,  is 
agency. 

FLORIDA  CITRUS  EXCHANGE, 
Tampa,  which  recently  started  four- 
weekly  participations  on  the  Pure 
Food  Hour  on  WOR,  Newark,  for 
Florigold  oranges,  is  using  one-minute 
spot  announcements  six  times  weekly 
on  KYW,  Philadelphia,  and  WSYR, 
Syracuse.  Erwin,  Wasey  &  Co.,  New 
York,  handles  the  account. 

KYW,  Philadelphia,  has  signed  Singin' 
Sam,  formerly  heard  on  the  networks, 
for  a  new  five  nights  weekly  series 
sponsored  by  the  local  Coca  Cola 
Bottling  Co.,  placed  through  Feigen- 
baum  Adv.  Agency,  Philadelphia.  He 
started  Dec.  11  and  is  heard  at  6 :45 
p.  m. 


MERCHANDISING  creed  stress- 
ing the  importance  of  sound  facts 
and  correct  interpretations  of  fact 
was  outlined  Dec.  6  by  J.  Kenneth 
Laird,  account  executive  of  Young 
&  Rubicam,  at  a  meeting  of  the 
Cincinnati  Advertiser  s'  Club. 
Among  "Opportunity  Patterns"  to 
help  plan  a  fact-finding  expedition 
and  interpret  the  facts  after  they 
are  found,  he  listed: 

1.  Find  the  elements  of  success 
in  your  field;  combine  them  in  a 
new  way. 

2.  Don't  fight  a  strong  trend; 
climb  aboard  and  ride  it. 

3.  Locate  the  narrows  and  build 
a  fort. 

4.  Find  out  what's  blocking  your 
product;  blast  it  out. 

5.  Find  out  why  your  present 
users  buy  your  product;  use  the 
same  story  to  get  new  users. 


SCHEU  PRODUCTS  Co.,  Los  Ange- 
les (orchard  heaters),  seasonal  users 
of  radio,  in  a  12-week  campaign  which 
ends  Feb.  18,  is  using  two  spot  an- 
nouncements weekly  on  three  South- 
ern California  stations,  KHJ  KVOE 
KDB.  Agency  is  Heintz,  Pickering  & 
Co.,  Los  Angeles. 


White  King  Soap  Plans 
Pacific  Coast  Expansion 

LOS  ANGELES  SOAP  Co.,  Los 
Angeles,  currently  sponsoring  Phil 
Stewart's  thrice-weekly  quarter- 
hour  philosophical  program.  Deal- 
er in  Dreams,  on  KNX,  Hollywood, 
for  Scotch  Soap,  will  extend  cov- 
erage of  the  broadcast  to  include 
7  CBS  Pacific  Coast  stations 
(KNX  KSFO  KARM  KVI  KOIN 
KIRO  KFPY),  and  exploit  White 
King  Soap  instead  of  the  former 
product.  Contract  is  for  52  weeks 
and  broadcasts  will  be  increased 
to  five  weekly,  Monday  thru  Fri- 
day, 5:15-5:.30  p.  m.  (PST). 

The  firm,  currently  sponsoring 
the  weekly  half -hour  Spelling  Bee- 
Liner  with  Tom  Breneman  on 
KNX,  for  its  Sierra  Pine  Toilet 
Soap,  on  Jan.  7  will  also  expand 
coverage  of  that  program  to  in- 
clude the  same  7  CBS  Pacific  Coast 
stations,  Sunday,  2-2:30  p.  m.  Con- 
tract is  also  for  52  weeks.  An  ex- 
tensive merchandising  and  promo- 
tion campaign  will  be  launched  in 
conjunction  with  both  shows.  De- 
tails are  now  being  worked  out  by 
Raymond  R.  Morgan  Co.,  Holly- 
wood agency  servicing  the  account. 
Los  Angeles  Soap  Co.,  for  its  var- 
ious products  plans  to  continue  the 
use  of  spot  announcements  in  west- 
ern states  not  covered  by  these  pro- 
grams. 


PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (American  Family  flakes),  on 
Jan.  1  starts  Painted  Dreams,  five 
weekly  15-minute  dramatic  show,  on 
WGN,  Chicago,  for  52  weeks.  H.  W. 
Kastor  &  Sons  Adv.  Co.,  Chicago,  han- 
dles the  account. 


IRNA  PHILLIPS,  author  of  four 
headline  NBC  script  shows,  has  com- 
pleted advance  scripts  through  Jan. 
15  and  is  vacationing  on  the  West 
Coast.  Miss  Phillips  writes  Guiding 
Light,  Woman  in  White,  Road  of 
Life,  Right  to  Happiness. 


AND  COmPflNY 


NEW  YORK 
DETROIT 
CHICAGO 
SRN  FRANCISCO 

RRDIO  STATION 
REPRESENTATIVES 


NO! 


No  commitments  from  na- 
tional advertisers,  please, 
until  after  December 
25th! 

WBIG  believes  that  its 
duty  lies  first  with  its  re- 
gional and  local  whole- 
sale and  retail  outlets  at 
this  time,  in  assisting  them 
in  clearing  their  shelves 
during  the  greatest  Christ- 
mas trade  in  the  history 
of  this  region,  the  richest 
and  most  populous  area 
in  the  South. 

So,  in  order  that  we  may 
give  good  radio  service, 
in  addition  to  the  neces- 
sary aid  to  commerce, 
WBIG  will  accept  no  new 
commitments  except  from 
local  and  regional  adver- 
tisers, until  after  the  holi- 
days. 

After  all,  the  wholesale 
and  retail  outlets  deserve 
all  the  special  sei-vice  that 
can  be  rendered  and  we 
are  reciprocating  the 
friendly  service  that  they 
have  rendered  WBIG  so 
faithfully  .  .  ,  for  many 
years ! 

So,  just  put  WBIG  on 
your  list  for  your  adver- 
tising drive  for  the  com- 
ing year  .  .  .  and  we  wish 
for  you  and  yours 

A  Merry  Christmas 
and 

Happy  New  Year! 


COLUMBIA\at^  AFFILIATE 

5000  Watts  Day 
1000  Waits  Night 

WBIG 

"iOreensboraN.C 

Edney  Ridge,  Director 
George  P.  Hollingbery  Co. 

National  Representatives 
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/  IN 

i:anada's 

RICHEST 
MARKET 


Entertainment:  .  .  .  Programming: 
.  .  .  news  and  sporting  events — 
these  are  some  of  the  reasons 
why  CFCF  is  the  most  listened-to 
station  in  Canada's  metropolis. 
That  is  why,  year  after  year,  Na- 
tional advertisers  are  quick  to 
renew  contracts. 

CFCF  and  Short  Wave  CFCX 
owned  and  operated  by 
CANADIAN 
MARCONI 
COMPANY 


Representatives : 
CANADA 
All  Canada  Radio  Facilities 
U.  S.  A. 
Weed  SC  Company 

NBC  affiliate 


Agency  Files  Suit 

SUIT  for  $63,778  was  filed  Nov. 
28  in  New  York  Supreme  Court  by 
Austin  &  Specter  Co.,  New  York, 
against  Eastern  Wine  Corp.,  a  for- 
mer client,  which  recently  appoint- 
ed H.  C.  Morris  &  Co.,  New  York, 
its  new  agency.  Austin  &  Spector 
claims  its  services  were  engaged 
Feb.  1,  1938,  to  handle  advertising 
for  Chateau  Martin  wines,  and 
that,  after  placing  announcements 
on  three  stations,  it  was  discharged 
Oct.  1,  1939,  when  it  owed  the  sta- 
tions for  time,  together  with  com- 
missions and  other  costs,  a  total  of 
$63,778.  The  wine  company  has  de- 
nied the  charges,  but  asks,  if  pay- 
ment is  required,  that  the  money 
be  tui'ned  over  to  the  stations,  not 
to  the  agency.  The  answer  also 
claims  that  it  is  customary  when 
an  agency  is  discharged,  the  15% 
commission  should  be  paid  to  the 
new  agency,  which  the  stations  re- 
fuse to  do. 


Australia  Restricts  Discs 

A  CABLE  Dec.  11  from  the  Macquar- 
rie  Network,  Sydney,  Australia,  to 
Ralph  L.  Power,  its  American  repre- 
sentative, states  that  drastic  war 
monetary  control  legislation  places 
transcription  pressings  and  stampers 
from  dollar  countries  on  the  prohibited 
list,  but  importation  is  permitted  of 
mother  matrices  in  proportion  to  the 
transcription  purposes  for  the  year 
ended  last  June.  Thus  American  pro- 
ducers must  suijply  matrices  in  lieu  of 
pressings.  Australian  importers  of 
American  transcriptions  must  apply 
immediately  for  licenses  in  Canberra. 
Australian  capital.  These  are  the  only 
terms  under  which  the  Government 
will  permit  future  trade,  the  only  devi- 
ation being  permission  for  free  sample 
discs.  The  prohibition  does  not  apply 
to  goods  already  ordered  and  paid  for, 
providing  they  arrive  in  Sydney  before 
Feb.  29. 


Covering  the  only  area  in  Montand  in  whicK 
tKere  is  any  concentration  of  population 
Gene  Furgason  &  Co.,  Representative 


This  picture  reproduced  on  cop- 
per will  be  sent  you  on  request. 


Mail  Display 

NEW  sales  technique  has 
been  developed  by  Dan  Dwyer, 
of  WSYR,  Syracuse,  N.  Y. 
Peddling  a  participating  pro- 
gram to  a  prospective  addi- 
tional sponsor  recently, 
Dwyer  carried  with  him  into 
the  prospect's  office  a  basket- 
full  of  fan  mail  for  the  pro- 
gram. Purely  by  accident  the 
basket  was  spilled  and  letters 
scattered  all  over  the  room. 
Everybody  in  the  office  start- 
ed retrieving  letters  and  im- 
mediately began  noticing  re- 
mote postmarks  and  other 
evidence  of  the  feature's  wide 
reception.  The  accidental  spill 
did  such  an  effective  job  of 
emphasizing  the  fan  mail  that 
nov/,  whenever  Dwyer  brings 
such  items  to  a  prospect's  of- 
fice, he  always  manages  to 
trip  and  spill  them. 


Piano  Course  Spots 

SEE-NOTE  PUBLISHING  Co., 
Hollywood  (piano  self-instruction) , 
new  to  radio,  in  a  two-week  test 
campaign  which  ended  Dec.  15, 
used  a  thrice-weekly  quarter-hour 
program  featuring  the  George  An- 
theil  system  of  piano  study,  on 
WHBL,  Sheboygan,  Wis.  Following 
the  Christmas  holiday,  the  firm 
plans  a  series  of  similar  programs 
on  a  group  of  10  or  more  midwest- 
ern  stations,  placing  through  L.  C. 
Cole  Adv.  Agency,  Hollywood.  List 
is  now  being  made  up. 


New  Program  Service 

ERICK  DON  PAM,  vice-president 
and  general  manager  of  Ayers- 
Prescott,  New  York,  has  resigned 
to  become  president  of  his  own 
company,  American  Radio  News- 
reel  Inc.,  with  offices  in  the  RCA 
Bldg.,  New  York,  and  studios  in 
the  General  Electric  Bldg.  Mr. 
Pam  will  take  with  him  the  twice- 
weekly  quarter-hour  recorded  in- 
terviews program  American  Ra- 
dio Newsreel,  formerly  produced 
by  Ayers-Prescott  [Broadcasting, 
Dec.  1].  The  company  will  act  also 
as  a  managerial  agency  and  will 
offer  script  services  and  packaged 
network  shows.  S.  Kir  by  Ayers, 
vice-president  and  treasurer,  will 
take  over  all  radio  production  of 
Ayers-Prescott,  fulfilling  Mr.  Pam's 
former  duties. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  CBS  Affiliate  1,000  Watts 

Tobacco  Money! 


Holiday  Money! 


Asheville's  big  hurley  Tobacco 
market  opening  early  in  De- 
cember. Industry  in  high  gear. 
Pay  rolls  mounting.  Holiday 
spending  unleashed.  So  "air" 
your  sales  message  over  WWNG 
— only  blanket  radio  coverage  of 
this  busy  area.  And  hurry ! 


E.  A.  BYWORTH,  president  of  A.s-  , 
sociated  Broadcasting  Co.  Ltd..  To- 
ronto and  Montreal,  has  resigned  to 
take  over  the  Toronto  Associated 
Broadcasting  Co.,  complete  with  staff 
and  offices,  which  will  operate  as 
Commercial  Broadcasting  Services 
Ltd.  Officials  in  the  new  company  are 
Mr.  Byworth,  president ;  .1.  C.  Tobin. 
former  transcription  director  with 
ABC,  vice-president.  Commercial 
Broadcasting  Services  offers  live  and  , 
transcribed  shows,  custom  recording, 
audience  participating  and  quiz  shows, 
time  placement  and  other  services.  ] 

WALTER  P.  DOWNS,  formerly  ra- 
dio executive  of  MacLaren  Adv.  Co., 
Montreal,  has  formed  under  his  own 
name  a  producing  firm  with  Marcel 
and  Roger  Baulu  in  charge  of  the 
French  department.  The  new  organiza- 
tion also  represents  Associated  Music 
Publishers  of  New  York  and  Kasper- 
Gordon  of  Boston.  Offices  are  main- 
tained at  2813  St.  Catherine  St.,  W., 
Montreal. 

AS  OF  Nov.  15,  3,101  selections  were 
included  in  a  listing  of  NBC  Thesau- 
rus transcriptions;  Classified  by  types 
of  music,  this  included  891  dance  se- 
lections, 256  vocal  and  93  instrumental  I 
solos  in  the  popular  music  section  ;  440  ; 
instrumental  group  selections,  112  in- 
strumental and  666  vocal  solos  in  the 
concert  music  section  ;  161  symphonic  j 
selections ;   381  hillbilly  music  selec- 
tions, and  101  scene-setting  and  sound  | 
selections. 

STANDARD  RADIO  announces  the  \ 
following  new  subscribers  to  and  re-  i 
newals  of  its  Standard  Library  Serv-  \ 
ice :    WELL,    Battle    Creek.    Mich. ;  i 
KFVD,  Ft.  Dodge,  la.;  KORN,  Fre- 
mont,   Neb. ;    KGER,    Long  Beach. 
Cal. ;  WKY,  Oklahoma  City;  WIRE,  i 
Indianapolis  ;    W  K  R  C  ,   Cincinnati  ;  | 
WLAW,    Lawrence,    Kan. ;  KWAL, 
Wallace.  Ida. ;  WLBL.  Stevens  Point. 
Wis.;    WBRK,    Pittsfield,    Mass.;  I 
KAND.    Corsicana,    Tex.;  WHBQ. 
Memphis.  [ 

NEW  subscribers  to  Charles  Michel-  i 

son's  Speedy-Q  sound  effects  library  j 

are  Columbia  University,  New  York.  \ 

and     stations    WCKY.     Cincinnati ;  \ 
WBEN,  Buffalo;  WNBC,  New  Brit- 
ain, Conn.,  and  WOPI,  Bristol,  Tenn. 

LEWIS  Recording   Studios  Inc.   re-  I 
cently  was  formed,  with  headquarters  j 
at  1040  Geary  St.,  San  Francisco,  and  j 
with  Samuel  Lewis,  who  formerly  con-  i 
ducted  his  own  advertising  agency  in  1 
that  city,  as  president.  Other  officers 
of  the  company  include  Maurice  Gun- 
sky,  vice-president ;  Sam  Moore,  vice- 
president,  and  Ida  S.  Baer,  secretary. 

EARNSHAW  RADIO  Productions 
and  Earnshaw- Young  Inc.,  Los  An- 
geles transcription  and  program  pro- 
ducers, have  moved  their  offices  to 
1151  S.  Broadway.  Firms  have  ap- 
pointed the  Walter  Biddick  Co.,  Los 
Angeles,  as  exclusive  sales  agents. 

KPO  and  KGO,  San  Francisco,  and 
KLX,  Oakland,  Cal.,  have  subscribed  j 
to  the  new  transcription  service  of 
Davis  &  Schwegler. 

CHARLES  MICHELSON,  New  York 
electrical  transcription  company,  will  | 
move  to  67  W.  44th  St.  about  Jan.,  1.  j 


KMOX,  St.  Louis,  for  the  fifth  con- 
secutive year  is  carrying  on  a  cam- 
paign against  the  smoke  evil  in  that 
city.  Each  Sunday  evening  Harry  W. 
Flannery,  special  events  commentator, 
interviews  authorities  to  bring  out  the 
best  methods  of  burning  coal  with  an 
eye  on  smoke  abatement,  giving  an 
opportunity  to  experts  to  express  in- 
telligent and  experienced  opinion  oik 
the  problem. 


CFCF 

BILINGUAL 
AUDIENCE 

1,000,000 
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WHEN  members  of  the  Chicago  Women's  Advertising  Club  recently 
expressed  a  desire  to  learn  just  how  a  radio  broadcast  is  developed  and 
sold,  NBC  turned  the  Girl  Alone  show  into  a  guinea  pig  for  the  club,  and 
presented  the  complete  story  of  the  broadcast  from  its  inception  to  its 
present  status  as  a  leading  daytime  commercial  broadcast.  Left  to  right 
are:  H.  C.  Kopf,  sales  manager  of  NBC,  Chicago;  Pat  Murphy,  Girl 
Alone  star;  Helen  Vance,  president,  Chicago  Women's  Advertising  Club; 
Fayette  Krum,  author  of  Girl  Alone;  Paul  McCluer,  asst.  sales  manager, 
NBC;  Sidney  N.  Strotz,  general  manager,  central  division,  NBC;  Betty 
Winkler,  Girl  Alone  star;  William  Weddell,  sales  counsellor,  NBC;  Em- 
mons C.  Carlson,  adv.  &  sales  promotion  manager,  NBC. 


H.  CHARLES  SIECK  Inc.,  Los  An- 
geles advertising  agency,  has  estab- 
lished a  new  department  specializing 
in  food  accounts,  according  to  H. 
Charles  Siecli,  head  of  the  firm, 
who  simultaneously  announced  ap- 
pointment of  John  Dingee  as  account 
executive  and  director  of  that  division. 
Agency  has  also  added  Howard  L. 
Tullis  as  account  executive. 

THURSTON  G.  McGUFFICK,  for 
several  years  space  buyer  and  media 
analyst  of  McCann-Erickson,  San 
Francisco,  has  been  named  sales  de- 
velopment manager  for  Pacific  Out- 
door Adv.  Co.,  Los  Angeles.  He  wiU 
be  succeeded  at  the  McCann-Erickson 
ofiice  by  John  A.  Nelson,  who  will  be 
assisted  by  Phipps  Rasmussen  on  spot 
radio,  Chester  J.  Doyle  on  newspa- 
pers, and  Al  C.  Nelson  on  outdoor 
and  car  card  advertising. 

ROS  METZGER.  radio  director  of 
Ruthrauff  &  Ryan,  Chicago,  recently 
composed  and  published  the  song  "One 
Cigarette  For  Two".  The  popular  tune 
was  introduced  by  Dorothy  Lamour 
on  a  recent  Chase  &  Sanborn  Hour 
program.  Ager.  Yellen  &  Bomstein, 
New  York,  is  the  publisher. 

RICHARD  COMPTON.  president  of 
Compton  Adv..  New  York,  is  director 
of  the  advertising  division  of  the  33d 
annual  Christmas  Seal  Sale  campaign 
now  in  progress. 

ADDISON  SMITH,  a  member  of  the 
Hollywood  staff  of  Benton  &  Bowles, 
has  been  transferred  to  the  radio  pro- 
duction department  of  the  agency's 
New  York  ofiice. 


WILLIAM  B.  DOVER  has  severed 
his  association  with  the  Orsatti  Agen- 
cy, Beverly  HiUs.  Cal.,  talent  service, 
and  has  gone  to  New  York  to  estab- 
lish his  own  business,  handling  talent 
and  material  adaptable  to  Hollywood. 
He  wiU  also  handle  radio  for  Holly- 
wood talent  and  writers,  as  weU  as 
represent  West  Coast  agencies  who 
currently  have  no  New  York  repre- 
sentative. 

WESTERN  ADV.  Co.,  San  Diego, 
Cal.  agency,  has  established  Los  An- 
geles ofiiees  at  6.50  S.  Grand  Ave., 
with  Harriet  W.  Kelly  in  charge  as 
manager.  Royal  B.  Lee.  president  of 
the  firm,  is  now  in  New  York  estab- 
lishing an  eastern  branch  oflSce. 

L.  C.  COLE  ADV.  AGENCY.  San 
Francisco,  has  established  Southern 
California  offices  at  1651  Cosmo  St., 
Hollywood,  with  Irene  Wigton  in 
charge  as  manager. 

F.  G.  MULLINS.  former  vice-presi- 
dent of  the  Pacific  National  Adv. 
Agency.  Seattle,  has  resigned  to  be- 
come manager  of  the  Seattle  office  of 
Ruthrauff  &  Ryan,  replacing  Fred 
Duerr.  who  has  been  transferred  to 
the  agency's  San  Francisco  office. 

SAM  WINGFIELD.  formerly  presi- 
dent of  his  own  publicity  agency, 
Wingfield  Associates.  New  York,  has 
joined  the  publicity  department  of  J. 
M.  Mathes.  New  York,  to  handle  all 
publicity  on  Inforniaiion  Please.  NBC 
program  sponsored  by  Canada  Dry 
Ginger  Ale.  Mr.  Wingfield  was  previ- 
ously with  Kenyon  &  Eekhardt.  New 
York,  and  handled  radio  publicity  for 
the  Canada  Dry  account  when  it  was 
handled  by  N.  W.  Ayer  &  Son.  New 
York,  and  sponsored  Jack  Benny  on 
NBC. 
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Form  New  Agency 

MAUBERT  ST.  GEORGES,  for- 
merly of  N.  W.  Ayer  &  Son,  Geare- 
Marston,  and  Erwin  Wasey  &  Co., 
and  Stanley  J.  Keyes  Jr.,  also 
of  Erwin,  Wasey  &  Co.,  have 
formed  a  new  agency,  St.  Georges 
&  Keyes,  at  250  Park  Ave., 
New  York.  Telephone  is  Plaza 
3-6920.  The  agency,  of  which  Mr. 
St.  Georges  is  president  and  Mr. 
Keyes  vice-president,  will  specialize 
in  dealer  promotion  of  nationally 
distributed  merchandise  as  well  as 
general  advertising  copy. 

A.  B.  MUELLER,  formerly  advertis- 
ing manager  of  The  Paraffine  Co.. 
San  Francisco,  and  first  president  of 
Industrial  Marketers  of  Northern  Cali- 
fornia, has  been  appointed  sales  man- 
ager of  Facts  Consolidated,  San  Fran- 
cisco research  firm. 

LOU  WERTHEIMER.  formerly  an 
executive  of  20th-century  Fox  Film 
Corp..  has  joined  the  Hollywood  talent 
agency  operated  by  Walter  Kane.  Un- 
der the  new  setup,  the  firm  will  be 
known  as  Kane-Wertheimer  Agencv 
Corp..  with  offices  continuing  at  8485 
Sunset  Blvd. 

SCHWIMMER  &  SCOTT.  Chicago 
agency,  has  given  employes  who  have 
been  with  the  agency  a  year  a  Christ- 
mas bonus  of  a  month's  salary,  with  a 
substantial  bonus  for  all  employes  who 
recently  joined  the  agency. 

EMIL  MOGUL,  former  executive  sec- 
retary of  Austin  &  Spector.  New  York, 
is  forming  his  own  advertising  agency 
in  New  York,  to  be  known  as  the  Emi'l 
Mogul  Co.  No  offices  have  been  leased 
as  yet,  and  details  on  personnel  or  ac- 
counts will  not  be  released  until  late 
in  December. 

EGMONT  SONDERLING,  general 
manager  of  United  Broadcasting  Co., 
Chicago,  is  the  father  of  a  boy  born 
Dec.  1. 


New  Chicago  Agency 

FRANK  R.  STEEL  &  Associates, 
new  Chicago  agency,  has  opened 
offices  at  360  N.  Michigan  Ave., 
and  will  specialize  in  radio  ac- 
counts. Among  the  new  agency's 
accounts  are  Princess  Pat  Ltd., 
Chicago;  Oshkosh  Trunks  Inc., 
Oshkosh,  Wis.;  and  these  Chicago 
accounts:  Venus  Foundation  Gar- 
ments Inc.,  Lucille  Young  Co. 
(cosmetics),  S.  Dresner  &  Son  Inc. 
Of  the  accounts,  Princess  Pat  is 
the  only  one  now  using  radio,  but 
the  others  are  considering  its  use, 
according  to  Mr.  Steel.  For  the 
last  six  years,  Mr.  Steel  has  been 
vice-president  and  radio  director 
of  McJunkin  Adv.  Co.,  Chicago, 
and  has  handled  a  numljer  of  im- 
portant radio  accounts.  Prior  to 
joining  McJunkin,  he  was  vice- 
president  and  radio  director  of 
Critchfield  &  Co.,  Chicago  agency, 
which  position  he  held  from  1928- 
33.  Mr.  Steel,  a  native  of  Califor- 
nia, is  a  graduate  of  California 
U  and  received  his  M.A.  degree 
from  Harvard  in  1911. 


A  ROSTER  SURVEY  .  . 

will  show  you  which  sustain- 
ing programs  can  be  sold 
locally  and  which  ones  should 
be  changed  or  killed. 

A  roster  survey  will  help 
improve  your  station  opera- 
tion. 


THE  HOOPER-HOLMES  BUREAU,  INC 


02  MAIDEN  LANE,  NEW  Y08K 
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We  Kno\^ 

Don't  We,  Doc! 


OUR  "Doc"  is  just  an  intelligentsia-ridiculed 
hill-billy,  who  can  tear  the  lid  oS  the  question 
box  that  is  on  the  hunt  for  the  "FAN  LOY- 
ALTY CLUE".  A  college  psychologist  is  so 
much  Greek  to  our  "Doc",  but  man  alive, 
what  a  sock  he's  got  when  it  comes  to  box 
tops! 

RATING?  Sure,  he's  got  it— "Fan  Loyalty" 
takes  care  of  where  he  stands,  because  that's 
what  he's  got  aplenty! 

HOW  DOES  HE  GET  IT?  Hits  'em  where 
they  live!  That's  the  way  every  Mother's  son 
at  WWVA  does  business. 

If  you  want  the  clue  to  "Fan  Loyalty",  turn 
your  light  our  way! 


5,000  WATTS  "v^^/ir 

COLUMBIA  Station  at  Eleven-Sixty 
on  2,085,666  Radio  Dials 

JOHN  BLAIR  CO  —  National  Representatives 
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Canadians  to  Meet 

THE  SIXTH  annual  convention  of 
the  Canadian  Assn.  of  Broadcast- 
ers will  be  held  at  the  Mount  Royal 
Hotel,  Montreal,  Jan.  22-24,  ac- 
cording to  T.  Arthur  Evans,  CAB 
secretary-treasurer.  No  agenda  has 
as  yet  been  lined  up,  but  among 
subjects  to  be  discussed  will  be  the 
Canadian  copyright  situation,  net- 
work problems,  and  most  likely 
special  problems  relative  to  the 
war.  Harry  Sedgwick,  CFRB,  To- 
ronto, president  of  the  CAB,  will 
preside. 


RECENT  subscribers  to  United  Press 
News  Service  are  stations  KVOO, 
Tulsa;  KTRH,  Houston;  WMPS, 
Memphis  ;  KXOX,  Sweetwater,  Tex. ; 
WTBO,  Cumberland,  Md. 


DAYS 


No  change  in  programming  or 
policy.  Better  service  to  Met- 
ropolitan New  Ycwk  including 
its  6,982,635  foreign  citizens. 

%w  apenaXi>tq  UfDI|Y 
1000  WAnS  DAY  AND  NIGHT  iffDIlA  YORK 


LOU  STERLING,  head  of  Lou  Ster- 
ling &  Associates,  North  Hollywood, 
Cal.,  advertising  agency,  who  is  also 
associated  with  the  new  XERB, 
Lower  California,  Mexico,  has  gone  to 
Chicago  to  appoint  a  United  States 
sales  representative  for  the  station. 
NED  COSTELLO,  of  the  New  York 
office  of  the  Katz  Agency  Inc.,  has 
been  transferred  to  the  firm's  Chicago 
office. 

WSVA,  Harrisonburg,  Va.,  has  ap- 
pointed Joseph  Hershey  McGillvra  as 
its  exclusive  national  representative, 
replacing  Sears  &  Ayer. 
HAROLD  HIGGINS,  head  of  the 
Chicago  office  of  WOR,  Newark,  is  the 
father  of  a  baby  boy,  Harold  Frank, 
born  Dec.  2. 

GEORGE  P.  HOLLINGBERY  Co., 
national  representative  firm,  announc- 
es the  exclusive  representation  of 
WIRE,  Indianapolis,  effective  Jan.  1. 
WHK-WCLE,  Cleveland,  and  WHKC, 
Columbus,  O.,  has  reappointed  Radio 
Advertising  Corp.  as  national  repre- 
sentative for  another  year,  effective 
Jan.  1. 


Harvester's  Tour 

INTERNATIONAL  HARVEST- 
ER Co.,  Chicago,  will  sponsor  more 
than  40  personal  appearances  this 
winter  of  a  group  of  WOWO,  Fort 
Wayne,  Ind.,  artists  featured  on 
the  Hoosier  Hop,  originated  by 
WOWO  for  NBC.  The  personal  ap- 
pearance schedule  includes  various 
cities  within  a  radius  of  100  miles 
of  Fort  Wayne.  The  company  is 
circularizing  the  WOWO  area  with 
50,000  mailings  to  homes,  publiciz- 
ing each  local  show. 
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Portland  baker 
uses  fCEXT  fo  build  sales . . . 

MORE  THAN  EVER  Davidson's  Spun  Bread  is  a  "buy-word" 
in  the  Portland  retail  trading  area.  Not  content  with  holding  its 
market  with  a  quality  loaf,  Davidson's  advertising  counsel  is 
working  constantly  to  achieve  increased  sales. 

Principal  factor  in  the  sales  campaign  is  Oregonian  radio 
station  KEX.  Over  the  air  waves  and  into  thousands  of  homes 
goes  the  Palty  Jean  program  on  diet  and  exercise  and  how  to  eat 
and  grow  thin  on  three  good  meals  a  day.  Needless  to  say,  David- 
son's Spun  Bread  figures  prominently  in  all  menus. 

"We  are  pleased  with  the  mail  we  are  getting  from  our 
Patty  Jean  program  on  KEX",  says  E.  F.  Davidson, 
president  of  the  bakery. 

"Thousands  of  women  in  the  Northwest  are  listening  to 
Patty  Jean  daily  .  .  .  exercising  .  .  .  losing  excess  pounds 
.  .  .  and  eating  Davidson's  Spun  Bread." 
MORAL:  Build  sales  and  profits  in  the  rich  Oregon  market  with 
The  Oregonian's  radio  stations  KEX  and  KGW. 

RADIO  STATIONS  OF  THE 

OREGONIAN 

PORTLAND  •OREGON 

NRr  RPn  NBC  BLUE 

KtU  National  Representatives-EDWARD  RETRY  &  CO.  INC. 

New  York      Chicago      Detroit      St.  Louis      San  Francisco      Los  Angeles 


620  KC 
5000  WATTS  DAYS 
1000  WATTS  NIGHTS 


KEX 

1180  KC 
5000  WATTS 
CONTINUOUS 


DEER  hunters  stopped  at  WHBL, 
Sheboygan,  Wis.,  the  other  day  to 
exhibit  the  spoils.  Howard  Wilson, 
head  of  Howard  H.  Wilson  Co.,  na- 
tional representatives,  bagged  the 
deer.  Left  to  right  are  Harlan 
Oakes,  of  the  Wilson  Chicago  of- 
fice; Mr.  Wilson,  Ed  CunifF,  man- 
ager of  WHBL;  Mrs.  Wilson  and 
Horace  Hagedorn,  head  of  the  New 
York  office  of  Howard  H.  Wilson 
Co. 


Hearing  Set  for  Dec.  18 
On  WSAL  Revocation 

FORMAL  hearing  on  revocation 
proceedings  against  WSAL,  Salis- 
bury, Md.,  based  on  charges  of 
pxirported  lack  of  financial  respon- 
sibility and  transfer  of  license 
without  authority,  was  ordered  by 
the  FCC  to  begin  Dec.  18  in  Wash- 
ington. The  licensee  is  Frank  M. 
Stearns.  Glenn  D.  Gillett,  consulting 
engineer,  also  was  named  a  party, 
in  view  of  financial  interest  in  the 
station. 

Hearing  on  the  renewal  of  li- 
cense of  WBAX,  Wilkes-Barre,  Pa., 
was  ordered  for  Jan.  16  under  a 
tentative  calendar.  The  station  li- 
cense is  held  by  John  H.  Stenger 
Jr.  but  litigation  developed  over 
ownership  and  operation  of  the 
outlet.  The  hearing  was  ordered  on 
the  matter  of  control,  with  Mr. 
Gillett  also  a  party. 


She's  helping  others  to  health!  And  you  can  too 
...  It  you  resolve  right  now  to  mail  no  letter — 
send  no  package — unless  it  is  decorated  with  the 
Christmas  symbol  that  saves  lives. 
Since  1907,  the  annual  sale  of  Christmas  Seals  hag 
helped    to    support    tlie    campaign    Lo  eradicate 
tuberculosis  in  the  United  States. 
During  these  years  of  concentrated  effort,  the  death 
rate  from  tuberculosis  has  Ijeen  cut  three-quarters  I 
Tet.  tuloerculosis  st  li   kills  more  people  between 
the  ages  of  15  and  45  than  any  other  disease! 
No  home  is  safe  from  tuberculosis  until  all  homes 
are  safe. 

The  National,  State  and  Local  Tuberculosis 
Associations  in  the  United  States 

5UY 

CHRISTMAS 
SEALS 


AGEICY 
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STEUAET  &  Son,  Baltimore  (Golden 
Crown  corn  syrup)  to  Courtland  D.  Fer- 
guson Inc.,  Baltimore.  Using  transcribed 
announcements  on  WBAL,  Baltimore.  May 
extend  radio  into  its  Southeastern  territory. 

AMMON  LABORATORIES,  St.  Paul 
(mouth  wash),  to  Harold  S.  Chamberlain 
&  Associates,  St.  Paul.  Using  radio  and 
newspapers. 

DOG  &  CAT  Food  Products,  New  York 
(dog  and  cat  food),  to  H.  W.  Fairfax  Adv. 
Agency,  New  York.  Using  radio  and  news- 
papers. 

FAIRYFOOT  PRODUCTS  Co.,  Chicago 
(foot  remedies),  to  Simmonds  &  Sim- 
monds,  Chicago. 

GROCERY  STORE  PRODUCTS  Co.,  New 
York  (Foulds  &  Golden  Age  products),  to 
Sherman  K.  Ellis  &  Co.,  N.  Y. 

PRINCESS  PAT  Ltd.,  Chicago  (cos- 
metics), to  Frank  R.  Steel  &  Associates, 
Chicago. 

SAWYER  BISCUIT  Co.,  Chicago,  to  Neis- 
ser-MeyerhofiE  Agency,  Chicago. 

FLORY  MILLING  Co.,  Bangor,  Pa.,  to 
Wildrick  &  Miller,  New  York.  Probably 
will  use  local  spot  radio  for  branch  mills 
in  Pennsylvania  and  New  Jersey. 

LEISY  BREWING  Co.,  Cleveland,  to 
BBDO,  Cleveland. 


AAAA's  New  Volume 

VOLUME  Vlll-b  of  Market  &  News- 
paper Statistics  has  just  been  released 
by  the  American  Assn.  of  Advertising 
Agencies.  It  deals  with  67  cities  with 
population  in  excess  of  100,000  in  the 
United  States  and  Canada  in  which 
newspapers  were  audited  to  March  31 
and  June  30,  1939.  Included  are 
latest  figures  on  population,  number 
of  families,  English  reading  persons 
(English  speaking  persons  for  Cana- 
dian cities),  income  tax  returns,  au- 
dited newspaper  circulations,  linage, 
retail  rates,  general  rates,  the  differ- 
ential between  retail  and  general  rates, 
and  an  analysis  of  those  sections  of 
ABC  Audit  Reports  which  deal  with 
circulation  inducements.  Volume 
Vlll-a,  covering  58  cities  in  which 
newspapers  were  audited  to  Sept.  30 
and  Dec.  31,  1938,  was  issued  last 
June. 


Title  Suit  Dropped 

SUIT  of  Beth  Brown,  author,  seeking 
an  injunction  to  restrain  the  broad- 
casts of  the  Bristol-Myers  Co.  For 
Men  Only  program  for  Vitalis  was 
discontinued  in  New  York  Supreme 
Court  Dec.  4.  Miss  Brown  filed  suit 
against  NBC,  Pedlar  &  Ryan,  Bristol- 
Myers  Co.  and  ^  the  Crosley  Corp., 
claiming  she  had  created  the  title  for 
a  novel  and  had  exclusive  rights  to  it. 
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Bacon  Named  by  BBC; 
Avery  to  Join  Chicago 
Free  &  Peters  Office 

WITH  resignation  of  Lew  Avery 
as  director  of  sales  of  WGR  and 
WKBW,  Buffalo,  to  join  the  Chi- 
cago office  of  Free  &  Peters,  na- 
tional station  representatives,  an- 
nouncement was  made  by  I.  R. 
Lounsberry,  executive  vice-presi- 
dent of  Buffalo  Broadcasting  Corp. 


FCC  Show  Cause  Order  Is  Challenged 
By  Wim  Pending  Ruling  on  WGRC 


Mr.  Bacon  Mr.  Avery 

of  the  appointment  of  John  A. 
Bacon  to  the  sales  post.  Both  ap- 
pointments are  effective  Jan.  1. 

Mr.  Avery  for  the  last  six  years 
has  headed  the  sales  department 
of  the  Buffalo  stations  and  is  well 
known  in  industry  and  agency  cir- 
cles. He  was  chairman  of  the  NAB 
Sales  Managers'  Division  last  year 
and  was  an  important  factor  in  the 
founding  of  the  group.  Free  & 
Peters  includes  the  BBC  outlets 
among  the  stations  it  represents. 

Mr.  Bacon  until  recently  was  na- 
tional advertising  manager  of  the 
Buffalo  Times,  Scripps-Howard  pa- 
per which  post  he  held  for  seven 
years.  Dxiring  the  preceding  three 
years  he  was  national  advertising 
representative  in  New  York  for  the 
Scripps-Howard  Newspapers.  He 
has  been  active  in  both  Chamber  of 
Commerce  and  Greater  Buffalo  Ad- 
vertising Club  activities  and  is  well 
known  in  both  national  and  local 
advertising  circles. 

Mr.  Avery  began  in  radio  in  1917 
when  he  became  a  station  designer, 
announcer,  engineer,  manager  and 
owner.  In  April  of  that  year — 
three  years  before  the  advent  of 
broadcasting  as  such — he  went  on 
the  air  with  a  half-kilowatt  open- 
core  transmitter  with  Leyden  Jar 
condensers  and  a  rotary  spark  gap. 
The  station  was  closed  under  Fed- 
eral Government  orders.  In  1926 
he  became  an  announcer  and  pro- 
duction man  for  WGY,  Schenec- 
tady, and  in  1928  joined  the  Mo- 
hawk-Hudson Power  Corp.  as  as- 
sistant advertising  director.  Early 
in  1930  he  joined  BBDO,  New 
York,  and  was  assigned  to  radio 
on  all  local  accounts  between  Al- 
bany and  Detroit.  He  joined  WGR- 
WKBW  in  1932  as  manager  of 
planning  and  service  and  became 
director  of  sales  in  January,  1933. 

Utilities  Use  Air 

THE  utility  gas  companies  of  met- 
ropolitan New  York  on  Dec.  4 
started  a  13-week  series  of  quarter- 
hour  musical  programs,  Home  Har- 
monies, on  WMCA,  New  York.  The 
program,  featuring  Ted  Steele  on 
the  Novachord,  is  heard  Sundays, 
5:45-6  p.m.,  and  Monday  through 
Friday,  6:30-6:45  p.m.  Sponsored 
by  The  Group  of  Eight  Gas  Utili- 
ties Companies,  the  account  was 
placed  through  BBDO.  Companies 
listed  in  the  sponsoring  association 
are  Brooklyn  Borough  Gas  Co., 
Brooklyn  Union  Gas  Co.,  Consoli- 
dated Edison  Co.,  Kings  County 
Lighting  Co.,  Long  Island  Lighting 
Co.,  New  York  &  Richmond  Gas  Co., 
Public  Service  Co.  of  New  Jersey, 
and  Westchester  Lighting  Co. 


AUTHORITY  of  the  FCC  to  issue 
an  "order  to  show  cause"  why  its 
construction  permit  should  not  be 
recalled,  was  questioned  by  the 
Kentucky  Broadcasting  Co.  of 
Louisville  in  its  response  filed  Dec. 
5  with  the  Commission.  On  Nov. 
20  the  FCC  had  cited  the  corpora- 
tion, which  tentatively  has  been 
assigned  the  call  letters  WINN,  on 
the  ground  that  it  is  not  financial- 
ly qualified  to  operate  the  proposed 
station,  based  on  its  ovni  conten- 
tions. 

William  A.  Porter,  Washington 
attorney  for  the  proposed  new  100,- 
watter,  pointed  out  that  after  the 
construction  permit  had  been  grant- 
ed last  May,  WGRC,  New  Albany, 
Ind.,  across  the  river  from  Louis- 
ville, had  appealed  from  the  deci- 
sion and  the  appeal  now  is  pend- 
ing. He  contended  that  exclusive 
jurisdiction  of  the  entire  matter 
was  thereby  lodged  in  the  U.  S. 
Cotirt  of  Appeals  for  the  District 
of  Columbia  and  that  the  Commis- 
sion is  vdthout  jurisdiction  to  is- 
sue a  show  cause  order  or  take 
any  other  action  affecting  the 
status  of  the  construction  permit 
until  there  is  a  final  adjudication. 

Going  Ahead 

Issuance  of  the  show  cause  order 
established  another  precedent  in  the 
revised  legal  procedure  of  the  FCC. 
It  grew  out  of  the  contention  by 
the  prospective  station,  headed  by 
D.  E.  (Plug)  Kendrick,  general 
manag-er  of  KITE,  Kansas  City, 
that  the  FCC,  in  granting  fulltime 
to  WGRC,  had  set  up  a  competi- 
tive situation  which  "would  re- 
sult in  such  severe  loss  of  operat- 
ing revenue"  to  the  proposed  sta- 
tion as  to  "impair  the  service  which 
it  cotild  render."  [Broadcasting, 
Dec.  1]. 

In  his  response,  Mr.  Porter  pro- 
duced affidavits  from  principals  in 
Kentucky  Broadcasting  Co.,  includ- 
ing himself  as  counsel,  designed 
to  show  that  the  corporation  was 
actively  proceeding  with  installa- 
tion of  the  new  station  and  that  it 
would  suffer  severe  financial  loss 
if  the  construction  permit  were  re- 
voked or  otherwise  set  aside.  More- 
over, he  contended  that  the  allega- 
tions made  in  WINN's  netition  for 
rehearing  of  the  WGRC  grant 
could  not  be  construed  as  an  ad- 
mission or  evidence  of  facts  preju- 
dicial to  the  rights  of  the  Kendrick 
group.  It  was  held  that  issuance  of 
a  license  covering  the  construction 
permit  for  the  operation  of  the  new 
station  is  simply  a  "ministerial 
act"  and  that  he  believed  the  com- 
pany as  the  holder  of  a  construc- 
tion permit  may  exercise  "such 
substantive  rights  and  such  pro- 
cedural remedies  as  are  available 
to  the  licensee  of  a  radio  station." 

Because  the  construction  permit 
was  issued  to  WINN  prior  to  the 
granting  of  the  WGRC  application 
for  fulltime  on  1370  kc,  the  Ken- 
tucky corporation  stated  it  be- 
lieved it  had  the  right  to  petition 
the  Commission  to  exercise  the 
same  remedies  against  WGRC 
which  the  latter  had  been  permit- 
ted to  exercise  against  his  com- 
pany "so  that  the  matter  would  re- 
main in  status  quo  until  such  time" 
as  the  Court  of  Appeals  has  ren- 
.dered  its  decision  on  the  appeal  of 
WGRC. 


It  was  contended  that  WINN, 
in  its  petition  for  rehearing,  in  no 
way  meant  to  abandon  the  con- 
struction permit  and  operation  of 
the  new  station  and  that  since  the 
construction  permit  was  issued,  the 
corporation  had  contracted  for  ma- 
terial, equipment  and  supplies 
amounting  to  $6,254.90  together 
with  a  site  and  location  in  the  Ty- 
ler Hotel.  In  addition,  it  has  spent 
another  $6,808  in  prosecuting  its 
application  and  for  other  expenses, 
all  of  which  would  be  a  complete 
loss  should  the  Commission  recall 
and  revoke  the  permit. 

It  was  brought  out  there  is  $12,- 
000  in  cash  deposited  in  a  Louis- 
ville bank  aside  from  the  two  ne- 
gotiable promissory  notes  executed 
by  Mr.  Kendrick,  each  amounting 
to  $6,500,  which  would  mean  that 
upon  demand  the  corporation  would 
have  $25,000  in  cash.  In  addition,  it 
was  stated  Mr.  Kendrick  had 
agreed  and  bound  himself  to  lend 
the  corporation  another  $25,000  if 
and  when  called  upon. 

Mr.  Porter  mentioned  that  he 
had  handled  the  Kentucky  Broad- 
casting Corp.  application  from  its 
inception  and  that  the  company 
had  left  the  manner  and  method 
of  prosecuting  the  application  to 
his  judgment  and  discretion.  He 
said  he  was  directed  by  the  cor- 
poration to  take  whatever  steps  he 
deemed  necessary  to  protect  its  in- 
terests and  consequently  had  pro- 
tested the  Commission's  action  in 
granting  the  WGRC  full  time  ap- 
plication. The  FCC  was  asked  to 
vacate  and  set  aside  its  show  cause 
order. 


FINCH 


The  new 
money  maker 
for  broadcasters 


Let  us  show  yon  the  potential 
earning  power  of  Finch  Fac- 
simile —  the  system  that 
prints  news  of  the  world 
while  it  happens. 

Radio  engineers  and  execu- 
tives are  invited  to  write 
for  particulars  or  to  inspect 
Finch  Facsimile  Station 
W2XBF  in  daily  operation  at 
1819  Broadway. 

Finch  Telecommunications,  Inc. 
Passaic,  N.  J. 

Aircraft  Laboratory^ 
Bendix,  /V.  J. 

New  York  Sales  Office: 
1819  Broadway 
(Tel.  Circle  6-8080) 


EIGHT  reasons  why  IBC  increases 
Soles  at  low  cost  in  the  Italo* 
American  Marketl 

1.  Specializes  in  One  foreign  lan- 
guage, namely,  Italian. 

2.  Reaches  "separate  and  dhtlnct" 
market. 

3.  Population  of  approximately  1,. 
500.000  in  the  New  York — Metro- 
politan District. 

4.  Spends  over  a  Billion  Dollars 
annually. 

talo-American  families  larger 
than  any  other  nationality. 
4.  Programs  of  tested  popularity. 

7.  Exercises  definite  influence  in  daily 
life  and  buying  habits  of  Italo- 
Americans. 

8.  Merchandising  —  Dealer  coopera- 
tion. 


NEW  YORK 
1000  WATTS 


THE  INTERNATIONAt  WM 
BROADCASTING  CORP 
NEW  YORK 


NEW  YORK 
5000  WATTS 
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BASKETBALL  "package"  on 
WIRE,  Indianapolis,  includ- 
ing a  comprehensive  layout 
of    prediction,  commentary 
and  play-by-play  broadcasts,  has 
.    been  bought  by  Railroadmen's  Fed- 
.   eral  Savings  &  Loan  Assn.  The 
contract  includes   Basketball  Ex- 
press, furnishing  scores  Wednes- 
days and  Fridays,  10:15-10:30  p. 
m. ;  special  programs  of  scores  on 
Indiana  high  school  sectional  tour- 
neys and  play-by-play  broadcasts 
from  regional,  semi-final  and  final 
state  contests,  handled  by  Vic 
Lund.   The  broadcasts   run  from 
Nov.  29  through  March. 


Mi  PROGRAMS 


To  All 

of  You — A 
erry  %mas, 
A  Happy  and 
Prosperous 


BASIC  STATION  OF 
COLUMBIA  BROADCASTING  SYSTEM 
National  Representatives 
PAUL  H.  RAYMER  COMPANY 


Wildlife  Week 

TO  STIR  interest  in  National 
Wildlife  Restoration  Week,  March 
17-23,  the  National  Wildlife  Fed- 
eration is  offering  free  a  series  of 
13  transcribed  dramatizations 
dealing  with  conservation  and  res- 
toration of  wildlife  and  natural  re- 
sources. The  series  includes  12 
quarter-hour  and  one  half-hour 
concluding  show.  Scripts  for  the 
series  were  prepared  under  super- 
vision of  Bill  McCormick,  with 
production  in  charge  of  Stephen 
McCormick  and  Frank  Blair,  and 
special  music  and  arrangements  by 
Arthur  Brown,  all  of  WOL,  Wash- 
ington. The  transcribed  series  is 
an  outgrowth  of  the  weekly  Wild- 
life programs  originated  in  Wash- 
ington by  WOL  for  MBS  for  the 
last  18  months. 

Party  for  Wives 

BUILT  around  a  party  that  starts 
in  the  studio  a  half-hour  before  the 
broadcast,  WMAL,  Washington, 
has  started  the  new  monthly  half- 
hour,  Affiliated  Wives,  Incorporat- 
ed. Although  only  wives  are  ad- 
mitted to  full  membership,  single 
women  are  taken  into  the  parties 
on  probation.  At  the  party-broad- 
cast I'efreshments  are  served  and 
two  home  economists  act  as  advis- 
ers on  each  program.  Visitors  bring 
along  questions  which  are  answered 
by  other  women  in  the  group. 


50,000 

WATTS 

AT  YOUR 

SERVICE 


Now  you  can  take  advantage  of 
KWKH's  50,000  watts  power  to  reach 
more  people  within  150  miles  of 
Shreveport  than  live  in  the  entire 
state  of  Louisiana  .  .  .  power  that  will 
provide  the  millions  of  people  within 
the  Shreveport  trade  area  with  clear, 
powerful  reception  of  your  sales  mes- 
sage. 


COLUMBIA 
BROADCASTING 
SYSTEM 


KWKH 


REPRESENTED  BY 
THE  BRANHAM 
CO. 


A  Shreveport  Times  Station 
SHREVEPORT,  LOUISIANA 


THE  STAFF  of  WWJ,  Detroit, 
dressed  these  dolls  for  the  Detroit 
Goodfellow's  organization,  which 
supplies  Christmas  baskets.  Doll 
among  dolls  is  Beth  Emerey,  guest 
relations  secretary. 

Youth  at  Liberty 

BOYS  and  girls  of  high  school  and 
junior  college  age  seeking  employ- 
ment are  given  an  opportunity  to 
tell  of  their  hopes,  aims  and  ambi- 
tions on  the  weekly  half-hour  pro- 
gram, Here  Comes  Youth,  which  is 
sponsored  by  the  California  Type- 
writer Exchange,  Los  Angeles,  on 
KFAC,  that  city.  Sob  stuff  is 
barred.  Participants  respond  to  a 
series  of  questions  pertaining  to 
the  particular  job  sought.  Ted  Wil- 
liams, conducting  the  program,  in- 
vites prospective  employers  to 
phone  the  station  if  they  have  a 
job  to  fit  the  need.  Program  is  en- 
dorsed by  social  service  and  civic 
organizations. 

*  *  * 

Lotto  Songs 

CASH  prizes,  ranging  from  $25  to 
$100,  are  offered  listeners  winning 
the  Songo  game  sponsored  on  WIP, 
Philadelphia,  by  Nevins  Stores. 
Calling  at  a  Nevins  store  listeners 
pick  up  a  "lotto"  card  with  names 
of  popular  songs  printed  in  the 
squares.  On  the  program  18  to  20 
songs  are  played.  The  first  listener 
recognizing  the  songs  whose  names 
fill  in  a  continuous  line  on  the  lotto 
chart  and  calling  the  station  wins 
one  of  the  varying  cash  awards. 
The  $100  prize  is  given  for  a  slo- 
gan in  addition  to  the  filled  line. 
Account  was  placed  by  Philip 
Klein  Agency,  Philadelphia. 

*  *  * 

Fun  at  Auction 

MANY  offers  of  cash  for  satisfac- 
tion of  unpredictable  demands,  i.e., 
for  a  look  at  the  marriage  li- 
cense of  anyone  in  the  audience,  or 
for  a  set  of  knitting  needles,  are 
the  backbone  of  Crazy  Auction, 
sponsored  on  WTMV,  East  St. 
Louis,  by  Zerweck  Jewelry  Co.  The 
half-hour  show,  held  Friday  eve- 
nings from  the  stage  of  the  local 
Majestic  Theatre,  features  Bill 
Davis  as  the  Crazy  Auctioneer  and 
Fred  Moegle  as  commercial  man- 
ager. 

Local  Announcements 

SO  MANY  requests  were  received 
by  WIBC,  Indianapolis,  for  free 
civic  announcements  that  the  sta- 
tion has  built  a  program  specifical- 
ly for  gratis  spots.  The  show,  Com- 
munity Corner,  is  broadcast  twice- 
weekly,  Monday  and  Thursday, 
2:15-2:30  p.m.  The  announcements 
are  made  against  a  background  of 
transcribed  music. 


Musical  Breaks 

STATION  breaks  in  verse 
and  music  are  being  devel- 
oped by  WOL,  Washington, 
to  relieve  the  droning  monot- 
ony of  station  identification. 
Sung  to  snatches  of  original 
tunes  come  such  gems  as: 
"How  is  this  for  a  station 
yell?  Washington!  Washing- 
ton! WOL!"  (for  Tony 
Wakeman's  Sportspage  of 
the  Air)  or  "Next  comes  the 
news,  we're  here  to  tell.  First 
in  Washington  is  WOL!" 


The  Religious  Side 

PROTESTANT,  Catholic  and  Jew- 
ish churches  of  the  Twin  Cities  are 
cooperating  with  KSTP,  St.  Paul, 
in  the  v/eekly  Religion  Looks  at 
Life  program.  On  each  of  the  Sun- 
day programs  a  priest,  a  rabbi  and 
a  Protestant  minister  participate 
in  an  informal  discussion  of  some 
current  topic.  The  programs  are 
conducted  without  script  or  re- 
hearsal. St.  Paul  and  Minneapolis 
clerics  are  presented  on  alternate 
weeks. 

*  lis  * 

Posies  at  Night 

CONDUCTED  by  a  woman  com- 
mentator pseudonymed  Martha 
Gale,  also  the  name  of  a  line  of 
women's  dresses,  A  Bouquet  to  You, 
sponsored  on  WJLS,  Beckley,  W. 
Va.,  by  Rahall's  dress  shop  pre- 
sents a  bouquet  five  nights  weekly 
to  some  lady  selected  from  the  store 
customer  list.  The  flowers  are  de- 
livered while  the  program  is  in 
progress. 


WE  HAVE  THE 

"GO  " 

SIGNAL 

Ready  in  About 
Two  Weeks 

5000  SiSTI 

Already 


5000 


WATTS 
DAY 


KTUL 

TULSA'S 

CBS  STATION 
Free  &  Peters,  Rep. 


Page  72  •  December  15,  1939 


BROADCASTING  •  Broadcast  Advertising 


Santa  Answers 
A  DAILY  quarter-hour  program, 
Calling  the  North  Pole,  audience 
participation  Christmas  series  di- 
rected to  youngsters,  is  sponsored 
by  a  local  department  store  on 
KTKC,  Visalia,  Cal.  Two  studios 
are  used.  Program  is  designed  to 
make  the  youngsters  in  the  studio 
audience  believe  they  are  witness- 
ing a  shortwave  contact  with  the 
North  Pole  and  Santa  Claus.  From 
the  second  hidden  studio  he  answers 
all  questions  put  to  him  by  the 
children.  His  voice  is  brought  to 
them  through  the  speaker.  The  se- 
ries will  culminate  with  a  Christ- 
mas Party  at  the  store,  when  Santa 
Clans  greets  the  children  in  per- 
son. 

Double  or  Nothing 

NEW  type  of  quiz  program  has 
been  originated  on  WOL,  Washing- 
ton, by  Walter  Compton.  Contest- 
ants on  the  weekly  show  are  fed 
questions,  with  cash  award  for 
each  correct  answer.  The  contest- 
ant then  is  offered  additional  prize 
money  for  information  pertinent 
to  the  answer,  if  supplied  within 
a  minute.  The  additional  award 
varies  with  the  amount  of  infor- 
mation supplied.  After  "running 
their  bill  up"  during  the  one-min- 
ute period,  Compton  dares  the  con- 
testant to  a  "double  or  nothing" 
question,  contestant  receiving  noth- 
ing if  he  fails,  twice  as  much  if 
he  gives  the  correct  answer. 

*  * 

Religious  and  Civic 

TWO  PUBLIC  service  programs 
are  currently  broadcast  on  WELI, 
New  Haven,  to  keep  local  listeners 
posted  on  the  activities  of  various 
organizations  in  the  greater  New 
Haven  area.  One,  Church  Billboard, 
is  devoted  to  news  and  notices  of 
religious  organizations  and  their 
affiliated  societies,  and  is  heard 
thrice-weekly  at  8  a.  m.,  while  the 
other,  titled  The  Club  Forum,  and 
sponsored  twice-weekly  by  Ogden 
and  Schlick,  local  jewelry  firm,  fea- 
tures news  of  all  other  clubs  and 
associations.  Programs  are  pro- 
duced by  Robert  Howell  of  WELI. 

*  ^  * 

Youthful  Quizzers 
KELLOGG  Co.  of  Canada,  London, 
Ont.  (cereal)  on  Dec.  2  started  a 
boys  and  girls  interview  half-hour 
program  Saturday  mornings  on 
CFRB,  Toronto.  A  number  of  dif- 
ferent people  are  brought  to  the 
studio  for  the  boys  and  girls  to 
interview.  Typical  was  one  Satur- 
day morning  trio  of  interviewees, 
an  organ  grinder,  a  model  airplane 
maker,  a  leading  rugby  player.  J. 
Walter  Thompson  Co.,  Toronto, 
placed  the  account. 

*  *  * 

People's  Choice 
LISTENERS  vote  on  some  ques- 
tion of  current  interest  each  week 
to  supply^  the  framework  for  the 
Poll  of  the  People  feature  heard 
five  days  weekly  on  the  Early  Bird 
program  sponsored  by  Meadolake 
Foods  on  WFAA,  Dallas.  Listen- 
ers are  given  a  question  each  day, 
vote  by  postcard,  and  hear  the  re- 
sults of  their  voting  on  the  pro- 
gram. 

^      ^  ^ 
Biblical  Quiz 

WITH  a  handsome  New  Testament 
Bible  as  prize,  church  members 
compete  in  answering  questions 
based  on  Biblical  excerpts  on  Bible 
Question  Box,  sponsored  on  WIRE, 
Indianapolis,  by  Meigs  Publishing 
Co.,  publishers  of  religious  music 
and  other  church  supplies. 


HUNCHED  with  excitement  over 
nimble  fingers  and  flying  needles 
stands  Dave  Driscoll,  special  events 
ace  of  WOR,  Newark,  as  he  de- 
scribes a  recent  crocheting  speed 
contest.  One  featured  contestant 
was  Alan  Courney  (seated  center), 
conductor  of  WOR's  Housewives' 
Delight  program,  who  put  up  a 
good  fight  but  did  not  win  against 
such  established  experts  as  Mrs. 
E.  N.  Noble,  national  crochet 
champion  (right),  and  John  Mil- 
ler, men's  champ,  and  Mrs.  La- 
vinia  Cervone,  New  York  City 
speed  crochet  champion  (not  shown 
in  picture).  Al  Josephy,  of  the 
WOR  special  features  staff,  is 
standing  directly  behind  Courtney. 

Keystone  Dawn 

ALL  KINDS  of  farm  news  and  in- 
formation are  furnished  listeners 
of  Siinrise  Roundup,  heard  six  days 
weekly  from  6:30-7  a.  m.  on  WHP, 
Harrisburg,  Pa.  The  program, 
presented  in  cooperation  with  the 
State  Department  of  Agriculture, 
is  personally  supervised  by  John 
H.  Light,  secretary  of  the  Depart- 
ment, and  is  announced,  written 
and  produced  by  Russ  Brinkley. 
Against  a  musical  background,  the 
program  furnishes  market  and 
shipping  reports  and  a  five-minute 
talk  by  a  Department  of  Agricul- 
ture official  or  a  farm  specialist 

from  Pennsylvania  State  College. 

*  *  * 

Music  by  Schools 
SPONSORED  by  a  local  music 
store,  Daveau  Music  Hour  on 
WDAY,  Fargo,  N.  D.,  presents 
transcribed  half-hour  shows  featur- 
ing high  school  bands  and  orches- 
tras of  neighboring  towns.  The  spe- 
cial events  staff  visits  the  various 
schools,  transcribing  the  special 
concerts  by  the  individual  organi- 
zations. 

Out  of  the  Limelight 

TYPES  of  Americans  who  have 
contribtited  much  toward  making 
this  nation  great,  although  never 
winning  wide  acclaim,  are  the  sub- 
ject of  the  series  of  twice  weekly 
quarter-hour  programs,  titled  Un- 
sung Americans,  on  MBS,  conduct- 
ed by  Dr.  Frank  Kingdon,  president 
of  the  University  of  Newark. 

Religious  Reporter 
KEITH  KERRY,  KSFO,  San 
Francisco,  recently  launched  a  new 
Sunday  program.  Religious  News 
Reporter.  The  program  contains  a 
contest  feature.  The  first  contest 
offers  a  prize  for  the  best  essay  on 
"Why  I  Am  Thankful  for  Religious 
Liberty". 

*  *  * 
From  Actual  Sites 

THE  original  scenes  of  famous 
orations  which  marked  great  mo- 
ments in  history  are  the  basis  of 
the  new  Echoes  of  History  series, 
presented  on  alternate  Wednesdays 
on  NBC-Blue  under  auspices  of  Gen- 
eral Federation  of  Women's  Clubs. 


Live  Auction 

ACTION  at  an  auction 
reached  an  all-time  peak  dur- 
ing a  recent  remote  carried 
by  KGHL,  Billings,  Mont., 
featuring  a  jeweler's  close- 
out.  So  well  did  the  auction- 
eer sell  his  merchandise  that 
a  listener  called  long  dis- 
tance to  say  he  wanted  to  buy 
a  watch.  As  the  live  bidders 
in  the  store  sought  a  watch, 
the  long  distance  bidder  had 
his  offers  relayed  by  a  KGHL 
announcer  who  happened  to 
answer  the  phone.  After 
three  watches,  the  telephone 
bidder  won  out.  The  sponsor, 
the  Gansle  Jewelry  Co., 
has  quadrupled  its  radio  ad- 
vertising. 


Holiday  Song  Gifts 

DAILY  until  Christmas,  Arizona 
Network  listeners  are  invited  to 
phone  in  "song  gifts"  to  friends. 
Al  Becker,  KOY,  Phoenix,  staff  or- 
ganist, who  is  featuring  yuletide 
songs  and  Christmas  carols  on  a 
special  daily  broadcast,  fulfills  all 
requests,  announcing  who  the  gift 
song  is  from  and  to  whom  dedi- 
cated. 

"Uncle  Don"  Nationwide 

CHILDREX'S  program  on  WOR, 
Newark,  conducted  by  "Uncle  Don", 
on  Dec.  5  started  on  a  coast-to-coast 
MBS  network,  Tuesdays,  Thursdays 
and  Saturdays,  5 :30-5 :4.5  p.  m.  The 
program  is  also  heard  cooperatively 
sponsored  on  WOR  Monday  through 
Saturday,  6-6  -.30  p.  m.,  and  is  spon- 
sored on  five  MBS  stations  by  Maltex 
Co.,  on  the  same  schedule. 


Orchids  For  Ladies 

LUXURY  of  an  orchid  is  afforded 
some  feminine  listener  each  week 
through  a  stunt  engineered  by 
Jean  Fay  in  connection  with  her 
thrice-weekly  program  on  KYA, 
San  Francisco.  Each  week  Miss 
Fay  awards  a  big  orchid  to  the 
woman  submitting  the  best  sugges- 
tion for  a  radio  idea. 

Name  the  Killer 

BOWER  Co.,  Phoenix  (printers 
and  stationers),  sponsoring  the 
thrice-weekly  quarter-hour  tran- 
scribed dramatic  program,  We  the 
Jury  on  KOY,  that  city,  offers 
prizes  from  its  stock  to  the  first 
persons  who  phone  in  the  correct 
answer  to  the  question,  "Who  Did 
It?"  after  each  broadcast. 
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"The  Case  of  Greater  Advertis- 
ing Results"  clears  up  all  the 
clues  to  the  Greater  Cleveland 
Market.  It's  the  story  of  the  re- 
markable results  you  get  by 
using  the 

WHK-  WCLE  Merchandising  Plan 


Send  for  your  copy 


Supply  is  limited 
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solid 
hours 

of  play-by-play 

SPORTS 

on  KMBC  within  the 
past  year! 
• 

All  miked  by 
WALT  LOCHMAN 

The  Middle  West's  biggest 


radio  draw! 


Backed  by  BUILD  UP 
on  KMBC  .  .  newspaper 
ads . .  taxicab  tire  covers 
. .  personal  appearances. 
• 

It's  a  HOT  BUY- this 
tremendous  tailor-made 
audience  for  the  two 
five -minute  KMBC 
Sportscasts  with  Walt 

Lochman  now  available 

6:IO  pm  and  9:40  pm. 
Ask  Free  Peters 


RCA  MfG.  Co.,  Camden,  has  an- 
nounced the  following  sales  of  RCA 
transmitter  equipment :  WBIL,  New 
York,  and  WMCA,  New  York,  5-DX 
5.000- watt  transmitter;  WCAR,  Pon- 
tiac,  Mich.,  1-G  1,000-watt  transmit- 
ter ;  WMOG,  Brunswick,  Ga.,  WARM, 
Scranton.  Pa.,  and  WLBJ,  Bowling 
Green,  Ky..  250-K  250-watt  transmit- 
ters, and  KVCV,  Redding,  Cal.,  100- 
EM  modulator  unit. 

HARRY  K  SOMMERER.  associated 
with  RCA-Vietor  for  30  years  in 
various  positions  and  recently  assist- 
ant to  Robert  Shannon,  executive 
vice-president  of  RCA  MfR.  Co..  has 
been  appointed  manager  of  manufac- 
turing for  the  company's  plants  lo- 
cated at  Harrison.  N.  J.,  Hollywood, 
Indianapolis  and  Camden,  where  he 
will  make  his  headquarters. 

H.  P.  LITCHFIELD,  branch  man- 
ager of  Graybar  Electric  Co.,  New- 
ark, N.  .T.,  has  been  named  general 
commercial  sales  manasrer  in  the  gen- 
eral executive  offices,  effective  Dec.  18. 
Mr.  Litchfield  joined  the  snnply  de- 
partment of  Western  Electric  Co.  ( now 
Graybar)  in  191.5.  and  was  named 
Newark  branch  manager  in  1925. 

DR.  CLINE  M.  KOON  has  joined 
Universal  Microphone  Co.,  Inglewood, 
Cal.  to  undertake  a  survey  of  record- 
ers and  play-back  equipment  in  schools 
and  colleges  and  is  now  on  a  tour  of 
the  11  Western  States.  Dr.  Koon  for 
several  years  was  assistant  director  of 
the  Ohio  School  of  the  Air  and  later 
senior  specialist  in  radio  and  visual 
education  with  the  U.  S.  Office  of 
Education. 

WLS.  Chicago,  has  installpd  Zeon 
fluorescent  tubing  in  its  studio  D.  re- 
placing the  former  flush  type  lighting 
reflectors  with  high  wattage  consump- 
tion. The  functional  lishting  installa- 
tion is  claimed  to  eliminate  shadows 
from  scripts  while  they  are  being  read. 

THREE  RCA-Victor  instantaneous 
disc  recording  units,  installed  in  a 
specially  equipped  truck,  will  be  used 
on  a  two-year  expedition  to  Africa 
sponsored  by  the  World  Travel  Club 
of  Rochester,  Minn.,  for  the  recording 
of  African  music,  folk  lore  and  cus- 
toms. David  Griffin,  president  of  the 
Club  and  head  of  the  expedition,  plans 
to  synchronize  sound  recordings  of 
the  scenes  he  photographs  with  motion 
picture  cameras  for  later  use  in  Amer- 
ican schools  and  on  lecture  platforms. 
The  expedition  will  also  record  mes- 
sages from  American  and  English 
missionaries  to  their  home  churches. 


NEW  KpKfl  500OO  WOT  ■? 
TRANSMITTER 
WIRING  DIA&RAM 


tonounUL 


SCHEMING  a  schematic  drawing 
of  a  50,000  "wot"  transmitter,  or  a 
sales  promotion  man's  impression 
of  an  engineer's  impression  of  a 
wiring  diagram.  This  is  the  master- 
piece of  W.  B.  McGill,  KDKA  sales 
promotion  manager  and  former 
commercial  artist,  drawn  in  connec- 
tion with  KDKA's  recent  dedication 
of  its  new  transmitter. 


WITH  the  granting  of  5  kw.  night  to 
KMBC,  Kansas  City,  making  that  sta- 
tion 5  kw.  fulltime,  Arthur  B.  Church, 
president,  announced  that  construction 
of  a  540-foot  Blaw-Knox  uniform 
cross-section  antenna  will  begin  as 
soon  as  delivery  can  be  made,  and  that 
the  station  hopes  to  be  operating  with 
the  new  power  about  Feb.  1.  More  land 
east  of  the  present  transmitter  site  has 
been  acquired  to  extend  the  ground 
system.  Contracts  totaling  $30,000  for 
the  improvements  have  been  let. 

RCA  transmitter  and  studio  equip- 
ment and  a  180-foot  Wincharger  tower 
have  been  ordered  for  the  new  WHUB, 
Cookeville,  Tenn.,  250  watts  on  1370 
kc,  which  M.  L.  Medley,  licensee,  re- 
ports will  start  operating  about  Feb. 
15,  1940.  James  Turner  has  been 
chosen  manager  and  Charles  R.  Duke 
chief  engineer,  but  the  rest  of  the  staff 
has  not  yet  been  selected. 


MOISITORS  ORDERED 
FOR  ALL  STATIOISS 

ALL  LICENSEES  of  broadcast 
stations,  other  than  standard,  were 
notified  Dec.  4  of  the  requirement 
which  became  effective  last  Sept. 
15  that  all  such  stations  be  equipped 
with  frequency  monitors,  to  pre- 
vent excessive  deviation.  In  a  no- 
tice to  relay,  international,  high- 
frequency,  non-commercial  educa- 
tional, facsimile,  television,  and  de- 
velopmental broadcast  stations, 
FCC  Secretary  T.  J.  Slowie  brought 
out  that  Section  4.2  of  the  rules 
governing  broadcast  services  other 
than  standard  broadcasts  specifies 
installation  of  frequency  monitors 
having  an  accuracy  sufficient  to  de- 
termine that  the  operating  fre- 
quency is  within  one-half  of  the  al- 
lowed tolerance. 

Declaring  that  this  section  be- 
came effective  Sept.  15,  Mr.  Slowie 
said  any  station  not  now  having 
the  required  monitor  "shall  not 
operate  until  such  monitor  is  ob- 
tained and  placed  in  operation." 
The  notice  emphasized  that  a  fre- 
quency monitor  is  required  and  that 
a  frequency  meter  is  not  accept- 
able. Monitors  designed  for  ampli- 
tude modulation,  he  said,  may  be 
used  in  conjunction  with  stations 
employing  frequency  modulation, 
with  the  understanding  that  these 
monitors  will  only  give  an  indica- 
tion of  the  center  frequency  on  no 
modulation.  Pointing  out  that  moni- 
tors are  ordinarily  calibrated  at 
the  laboratory  of  the  manufacturer, 
the  notice  specified,  however,  that 
maintenance  of  the  constancy  of 
calibration  is  the  responsibility  of 
the  licensee.  Licensees  must  be  pre- 
pared to  demonstrate  to  an  FCC 
representative  the  frequency  moni- 
tor has  the  required  accuracy. 

It  was  pointed  out  that  licensees 
operating  two  or  more  stations  at 
the  same  location  coming  within  the 
purview  of  the  rule  may  operate 
one  monitor  if  arrangemen1:s  are 
made  to  switch  the  monitor  from 
one  transmitter  to  another  by  a 
simple  operation  and  no  adjust- 
ments are  required  on  each  fre- 
quency. Relay  stations  must  pro- 
vide the  necessary  means  for  deter- 
mining that  the  frequency  of  the 
station  is  within  the  allowed  toler- 
ance, the  notice  states.  The  measur- 
ing equipment  used  may  be  located 
at  the  relay  station,  at  a  center  lo- 
cation or  the  receiving  location. 
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Racing  Programs 
Probed  in  Chicago 

Track  Results  Considered  in 
Same  Status  as  All  Sports 

HORSE  racing  broadcasts  on  Chi- 
cago stations  are  being  investi- 
gated by  U.  S.  District  Attorney 
William  J.  Campbell  following  the 
alleged  removal  of  telephones  from 
local  bookies.  Whether  or  not  radio 
programs  are  being  used  to  sup- 
plant the  telephone  service  is  the 
issue. 

Meantime  in  Washington,  al- 
though it  was  reported  late  in  No- 
vember that  Mr.  Camnbell  had 
asked  William  J.  Dempsey,  FCC 
general  counsel,  for  an  opinion  on 
whether  the  FCC  feels  race  infor- 
mation is  "in  the  best  public  inter- 
est" [Broai>casting,  Dec.  1],  Mr. 
Dempsey  indicated  Dec.  12  that  he 
had  received  no  such  request.  Al- 
though the  government  drive 
against  tipster  services  continues, 
neither  the  Justice  Department  nor 
the  FCC  has  reported  any  new  de- 
velopments beyond  the  Chicago  ac- 
tivity. 

WCFL,  WAAF  and  WIND  have 
been  airing  racing  programs  all 
season  and  no  new  racing  programs 
have  gone  on  the  air  since  the  wire 
service  of  M.  L.  Annenberg's  na- 
tionwide News  Service  recently  was 
withdrawn.  Officials  of  WIND  and 
WCFL  have  been  questioned  by  the 
District  Attorney's  office,  but 
WAAF  has  not  yet  been  ap- 
proached in  the  matter. 

Chicago  station  men  consider 
their  racing  programs  as  any  other 
sports  program.  And  since  the  net- 
works carry  outstanding  racing 
events,  such  as  the  Kentucky 
Derby,  it  is  difficult  to  see  the  dif- 
ference between  the  broadcasting 
of  one  horse  race  and  five  horse- 
races, they  maintain. 

Handicap  Programs 

Two  handicapper  programs  are 
aired  each  morning  on  Chicago  sta- 
tions. Sport  of  Kings  on  WAAF 
and  Willie  Winn  on  WCFL.  A  6 
o'clock  progi-am  of  racing  results  is 
also  aired  on  WCFL  under  spon- 
sorship of  Winning  Horse  Publica- 
tion. WIND  broadcasts  a  racing 
and  general  sports  program  from 
1:45  through  5  p.m.  daily. 

During  the  Chicago  racing  sea- 
son WIND  broadcast  direct  from 
the  local  tracks.  As  the  season 
closed  WIND  was  willing  to  take 
racing  results  from  Nationwide  or 
any  other  accredited  service.  But 
just  as  the  Chicago  racing  season 
closed,  the  Annenberg  investiga- 
tion started  and  Nationwide  serv- 
ice was  discontinued. 

When  this  service  was  closed, 
WIND  arranged  for  its  own  cor- 
respondents at  Bowie,  Pimlico, 
Tanforan  and  the  Fairgrounds,  and 
broadcast  the  results  after  the  cor- 
respondents had  phoned  them  in. 
On  the  WIND  racing  program, 
odds  and  code  numbers  are  not 
broadcast,  nor  are  scratch  sheets 
given.  Moreover,  no  post  times  are 
announced. 

The  racing  portion  of  the  WIND 
sports  program  is  sponsored  race 
by  race.  Sponsors  include  Axton- 
Fisher  Tobacco  Co.;  Alka-Seltzer, 
Lewis  Cigar  Co.  and  Rockola  Mfg. 
Co.  The  racing  programs  on  all 
Chicago  stations  are  continuing. 


Any  Hope? 

A  UNIQUE  method  of  seek- 
ing a  job  after  Jan.  1,  when 
his  station  goes  off  the  air 
by  reason  of  its  sales  and 
merger  with  a  New  York  sta- 
tion owned  by  Arde  Bulova 
[Broadcasting,  Nov.  15,  Dec. 
1],  John  L.  McClay,  announc- 
er of  WPG,  Atlantic  City, 
has  published  a  neat  little 
booklet  titled  "Any  Hope?" 
which  he  has  circularized 
among  station  managers. 
Written  in  whimsical  style, 
yet  setting  forth  his  experi- 
ence and  qualifications,  it 
shows  unusual  alertness. 


Cuban  Wave  Shifts 

{Continued  from  page  15) 

kc.  interference  was  caused  to 
other  stations  on  the  frequency  in 
the  United  States,  as  well  as  to 
CMQ. 

During  the  height  of  the  inter- 
ference caused  by  CMQ's  operation 
on  870  kc.  the  FCC  authorized  the 
U.  S.  stations  to  use  5,000  watts 
night  power  to  override  the  inter- 
ference. While  the  increased  power 
helped,  it  did  not  entirely  amelio- 
rate the  difficulty. 

In  addition  to  the  CMQ  and 
CMBC  frequency  shifts,  nine  pro- 
posed stations,  of  1,000  watts  eadh, 
were  allocated  by  the  decree,  along 
with  frequency  shifts  for  five  exist- 
ting  stations.  The  nine  new  assign- 
ments are:  570  kc.  for  a  station  in 
Finer  del  Rio;  740  in  Jovellanos, 
570  in  Santa  Clara,  870  in  Ciego  de 
Avila,  610  in  Camaguay,  570  in 
Holguin,  640  in  Santiago  de  Cuba, 
730  in  Victoria  de  las  Tunas  and 
760  in  Guantanamo. 

The  additional  shifts,  which  be- 
came effective  on  Dec.  1  were 
CHAR,  Pinar  del  Rio,  on  940  kc; 
CMHW,  Santa  Clara  on  950  kc; 
CMJX,  Camaguay,  on  900  kc; 
CMBL,  Havana,  on  720  kc.  and 
CMK,  Havana  on  750  kc. 

The  decree  stated  that  all  of  the 
changes,  reservations  and  assign- 
ments have  a  provisional  character 
and  can  be  modified  as  many  times 
as  the  Secretary  of  Communica- 
tions may  deem  advisable  to  main- 
tain a  better  service. 


Powd  Crosley  Jr.,  head  of  Crosley  Corp. 
and  operator  of  WLW  and  WSAI,  Cincin- 
nati, who  is  also  owner  of  the  Cincinnati 
Reds  baseball  club,  has  been  commissioned 
an  honorary  colonel  on  the  staff  of  Gov. 
Miles  of  New  Mexico. 


Moore  Paint  Returns 

BENJAMIN  MOORE  &  Co.,  New 
York  (paints  and  varnishes),  on  Feb. 
24  will  start  its  annual  campaign  of 
quarter-hour  programs  featuring  talks 
on  interior  decorating  by  Betty  Moore 
on  43  NBC-Red  stations,  Saturdays, 
10 :30-10 :45  a.  m.  The  campaign  is 
run  each  year  during  the  houseclean- 
ing  and  moving  season.  Account  is 
handled  direct. 
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CBS  New  Lecture  Bureau 

COLUMBIA  ARTISTS,  New  York, 
has  established  a  new  lecture  bureau 
under  the  direction  of  Isabel  R.  Scott, 
former  president  of  Outstanding  Art- 
ists, New  York.  Lecturers  now 
handled  by  the  new  bureau  include 
H.  V.  Kaltenbom,  Ted  Husing,  Bob 
Trout,  Elmer  Davis,  Howard  Pierce 
Davis,  Mr.  and  Mrs.  Rolf  Kaltenborn, 
Frank  Armitage,  BiU  Henry,  Paul 
White  and  others  to  be  added. 


JAN  SIBELIUS,  noted  Finnish  com- 
poser now  in  Helsinki  with  his  fam- 
ily, on  Dec.  4  cabled  John  F.  Royal, 
NBC  vice-president  in  charge  of  pro- 
grams, that  he  "regretfully"  declined 
Royal's  offer  to  come  to  America  as 
guest  conductor  of  the  NBC  Sym- 
phony Orchestra. 


CBS  Spots  on  WAAT 

CBS  has  bought  several  spot  an- 
nouncements daily  on  WAAT,  Jer- 
sey City,  to  publicize  and  promote 
some  of  its  programs.  This  is  not 
connected  with  the  survey  conducted 
this  fall  by  CBS  [Broadcasting, 
Sept.  15]  for  which  the  network 
placed  announcements  on  more  than 
100  stations  in  rural  areas.  Results 
of  this  survey  are  now  being  tabu- 
lated. 


TO  SYMBOLIZE  its  two  networks, 
NBC-Chicago  has  changed  the  elevator 
signal  lights  from  red  and  green  to 
red  and  blue. 
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Management  Changes 
Made  at  KMMJ,  KANS 

CHANGES  in  the  management  of 
KMMJ,  Grand  Island,  Neb.,  and 
KANS,  Wichita,  were  announced 
Dec.  13  by  Don  Searle  and  Herb 
Hollister,  co-owners  of  the  stations. 
Jack  Todd,  for  the  last  few  months 
manager  of  KMMJ  and  before  that 
assistant  manager  of  the  Wichita 
station,  was  transferred  back  to 
Wichita  as  general  manager  of  the 
NBC  outlet,  having  completed  the 
reorganization  of  the  KMMJ  staff. 
He  succeeds  Herb  Hollister,  who 
on  Jan.  1  takes  over  the  vice-presi- 
dency and  general  management  of 
KFBI,  Abilene,  which  holds  an  au- 
thorization to  I'emove  to  Wichita 
[Broadcasting,  Dec.  1].  Mr.  Hollis- 
ter will  also  supervise  the  direc- 
tion of  KANS.  Messrs.  Hollister 
and  Searle  constitute  a  partnership 
owning  KANS. 

Ted  Matthews,  former  general 
manager  of  WNAX,  Yankton,  S. 
D.,  and  more  recently  national 
sales  director  of  WKZO,  Kalama- 
zoo, was  named  general  manager 
of  KMMJ,  succeeding  Mr.  Todd.  Mr. 
Searle  is  president  and  principal 
owner  of  KMMJ,  with  Mr,  Hollister 
holding  a  minority  interest. 


New  Thesaurus  Subscribers 

ELEVEN  new  stations  have  signed  in 
the  last  four  weeks  for  NBC  Thesaurus 
library  service :  WMAN,  Mansfield, 
Ohio;  WENY.  Elmira ;  WMFF, 
Plattsburg  ;  WTBO,  Cumberland,  Md. ; 
WHBU,  Anderson,  Ind. ;  KHBG, 
Okmulgee,  Okla. ;  WCAR,  Pontiac ; 
WBHP.  Huntsville,  Ala.;  KTSM,  El 
Paso  ;  WROL,  Knoxville,  and  KWAL. 
Wallace.  Ida. 


WIBC 


"INDIANA'S 
FRIENDLY 
STATION" 

Has  A 
Greater 
Listening 
Audience 

(Daytime) 

Than  Any 
Other  Central 
Indiana 
Station 

Howard  Wilson  Co. 
Nat.  Reps. 

WIBC 

INDIANAPOLIS 
1000  Watts  -  1050  kc 


SECOND  annual  clinic  of  Central  States  Broadcasting  System  (KFAB- 
KOIL-KFOR)  was  held  Dec.  3  in  the  system's  Lincoln  studios.  The  half- 
day  session  was  started  last  year  by  Don  Searle,  CSBS  general  manager. 
Jud  Woods,  Lincoln  manager,  and  his  staff  were  hosts.  Procedure  in- 
cluded a  general  meeting  of  all  staff  members  in  which  the  year's  ac- 
tivities were  reviewed  and  members  praised  for  their  cooperation. 
Departmental  sessions  went  into  various  phases  of  CSBS  activity,  with 
Had  Hughes,  KOIL  program  director,  in  charge  of  announcers,  pro- 
ducers and  talent;  Jud  Woods,  Lincoln  manager,  in  charge  of  continuity; 
Frank  Pellegrin  in  charge  of  sales,  and  Mark  Bullock,  chief  technical 
supervisor,  in  charge  of  engineers.  Mr.  Searle  will  study  secretarial  re- 
ports of  the  group  sessions  and  discuss  them  with  department  heads. 
Joe  W.  Seacrest,  vice-president,  thanked  staffmen  for  giving  up  their 
Sunday  for  the  clinic.  In  photo  are  (1  to  r)  Mr.  Bullock;  Mr.  Hughes; 
Paul  Dodd,  auditor;  Mr.  Searle,  Mr.  Pellegrin;  Mr.  Woods. 

Decline  Seen  in  Drama  Strips 

(Continued  from  page  16) 


of  KIRO,  Seattle,  pointed  out  that 
the  problem  of  a  predominance  of 
serials  on  the  network  has  both- 
ered the  station  considerably. 
About  a  year  ago,  he  said,  the  sta- 
tion inaugurated  a  rather  elabor- 
ate plan  to  publicize  programs  and 
hardly  a  station  break  goes  by 
without  some  mention  of  subse- 
quent programs.  "We  find  there 
isn't  much  we  can  say  about  most 
strip  shows,  consequently  such  pro- 
grams as  'Singing  Sam'  etc.  are 
mentioned  far  more  often  in  these 
announcements  than  strip  shows," 
he  said. 

Plez  S.  Clark,  business  manager 
of  KFH,  Wichita,  said  "we  detest 
this  deplorable  condition  and  we 
are  doing  everything  possible  to 
create  more  musical  programs  for 
daytime  broadcasting."  While  sev- 
eral musical  programs  are  used,  he 
added  the  stations  did  not  feel  this 
offset  the  super-abundant  number 
of  dramatic  serials.  Since  KFH  is 
affiliated  with  the  Wichita  Eagle, 
the  station  uses  the  newspaper  to 


call  attention  to  musical  programs 
along  with  publicity  on  the  air. 

Philip  G.  Lasky,  general  man- 
ager of  KSFO,  San  Francisco,  said 
that  while  it  is  true  the  thought 
has  been  that  strip  dramatics  sub- 
stantially produce  results  and  that 
few  advertisers  have  felt  the  need 
of  a  different  type  of  program,  he 
favored  all  possible  promotion  to 
programs  of  accounts  "who  have 
the  spirit  to  break  away  from  tra- 
dition and  sponsor  a  musical  fea- 
ture." Applauding  the  Patt  effort, 
he  declared  it  is  to  the  station's 
advantage  to  produce  results  for 
them  and  consequently  assure  more 
even  daytime  program  balance. 

Lincoln  Dellar,  general  manager 
of  WBT,  Charlotte,  said  the  sta- 
tion has  urged  local  advertisers  to 
use  more  musicals  as  an  interlude 
between  serials  and  he  heartily 
agreed  that  a  wider  use  of  musical 
programs  during  the  daytime  would 
work  toward  much  better  program 
balance  for  all  stations  who  have 
an  overload  of  dramatic  serials. 


SETTING  THE  RECORD! 


^WHN 

TRANSCRIPTION 
SERVICE 
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oronnouncements. 

H«veyouourfronscrip,io„ 
rate  card? 


Gardner  Cowles  Jr.,  president  of 
Iowa  Broadcasting  System,  ad- 
vised Mr.  Patt  he  thought  the  sug- 
gestion was  "eminently  sound"  and 
declared  he  was  taking  it  up  at 
once  with  his  station  executives. 

Earle  J.  Glade,  executive  vice- 
president  of  KSL,  Salt  Lake  City, 
paid  tribute  to  Mr.  Patt  for  his 
"splendid  leadership"  and  suggest- 
ed that  it  might  be  wise  to  encour- 
age musical  serials  which  have 
brief  continuity  of  dramatic  in- 
terest running  through  them  but 
rather  preponderantly  musical.  He 
said  he  could  understand  that  there 
is  a  continuity  of  interest  in  dra- 
matic strips' that  tie  the  listener  to 
them,  but  felt  that  musical  pro- 
grams could  be  equally  effective  in 
point  of  return  if  the  matter  is 
given  earnest  consideration. 

Gunnar  0.  Wiig,  general  manag- 
er of  WHEC,  Rochester,  said  he 
considered  the  "talk  problem"  so 
serious  that  some  eight  months 
ago  he  presented  a  complete  analy- 
sis of  WHEC's  schedule  on  the 
basis  of  talk  vs.  music.  The  report 
covered  not  only  drama  episodes 
but  talk  vs.  music  on  comedy  and 
so-called  variety  programs  pre- 
sented daily.  "The  woeful  lack  of 
music  was  very,  evident  at  the  time 
of  the  sumbitting  of  this  report," 
Mr.  Wiig  said. 

Franklin  M.  Doolittle,  general 
manager  of  WDRC,  Hartford,  com- 
mended the  Patt  suggestion.  He  ex- 
pressed some  doubt,  however, 
whether  the  effort  would  accom- 
plish the  desired  result  "as  the  ad- 
vertising agencies  all  seem  to  want 
the  type  of  program  which  is  the 
style  at  the  moment  and  sooner  or 
later  they  give  way  to  the  latest 
fad.  I  think  we  will  all  be  glad 
when  the  present  tendency  gives 
way  to  something  else." 

Earl  H.  Gammons,  general  man- 
ager of  WCCO,  Minneapolis,  said 
the  problem  was  one  all  broad- 
casters have  to  face.  He  asserted 
he  was  anxious  to  watch  the 
outcome  of  such  programs  as 
Smilin'  Ed  McConnell,  Hormel  day- 
time program  on  CBS.  "If  these 
clients  find  the  trend  toward  musi- 
cal shows,  the  situation  probably 
will  take  care  of  itself,"  he  said. 

Hopes  for  New  Trend 

George  D.  Coleman,  general 
manager  of  WGBI,  Scranton,  ex- 
pressed wholehearted  agreement 
v/ith  the  suggestion.  He  said  his 
station  hoped  the  campaign  would 
bring  about  "a  new  trend." 

Earl  G.  Thomas,  commercial 
manager  of  WFBM,  Indianapolis, 
said  a  great  opportunity  exists  for 
some  advertiser  to  do  an  outstand- 
ing daytime  musical  job  on  either 
of  the  networks.  He  added,  how- 
ever, that  "just  so  long  as  the  'soap 
operas'  continue  to  ring  the  bell  in 
the  grocery  cash  register,  we're 
going  to  have  daytime  serials."  Ex- 
plaining that  WFBM  has  used  open 
daytime  periods  for  local  musical 
programs,  he  said  that  if  the  mail 
report  is  any  barometer,  the  ef- 
fort is  bearing  fruit. 

Harold  E.  Smith,  general  manag- 
er of  WOKO,  Albany,  deprecated 
the  preponderance  of  strip  shows, 
especially  the  "sob  sister  type." 
He  said  he  favored  the  idea  of 
more  frequent  spot  announcements 
calling  attention  to  other  types  of 
programs  "to  override  the  monot- 
ony of  the  other  programs." 
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HOUSE  QUESTIOISS 
FAST  WSB  ACTION 

QUESTIONING  of  FCC  members 
as  to  why  the  Commission  had  so 
expeditiously  handled  the  sale  of 
WSB,  Atlanta,  by  the  Atlanta 
Journal  to  James  M.  Cox,  publisher 
and  station  owner  [see  page  13], 
highlighted  the  hearing  of  the 
House  Appropriations  subcommit- 
tee Dec.  13,  in  connection  with  the 
FCC  appropriation  for  the  1940  fis- 
cal year  which  begins  next  June. 

Rep.  Wigglesworth  (R-Mass.), 
frequent  critic  of  the  FCC,  popped 
that  question  at  Chairman  Fly  and 
other  FCC  witnesses  along  with 
inquiries  about  the  purported  fail- 
ure of  the  Commission  to  inquire 
into  the  fiscal  responsibility  of  a 
station  applicant  in  North  Caro- 
lina and  the  purported  undisclosed 
ownership  interest  of  Arde  Bulova, 
New  York  watch  manufacturer,  in 
WCOP,  Boston.  He  followed  with 
customary  questioning  regarding 
transfers  and  purported  network 
domination  in  the  industry.  Rep. 
Dirkson  (R-Ill.)  pursued  a  similar 
line  of  questioning. 

Generally  speaking,  the  subcom- 
mittee appeared  less  antagonistic 
than  in  the  past,  particularly  after 
FCC  officials  outlined  the  manner 
in  which  the  reorganized  FCC  was 
seeking  to  clarify  regulatory  prac- 
tices. Chairman  Fly,  Chief  Engi- 
neer E.  K.  Jett  and  General  Coun- 
sel William  J.  Dempsey  carried  the 
weight  of  the  FCC  testimony  in 
support  of  an  appropriation  of  $2,- 
100,000  for  the  new  year  recom- 
mended by  the  Budget  Bureau. 
This  was  about  a  million  short  of 
what   the   FCC   sought,  however. 


ALL-NIGHT  DRIVE 

For  Charity  Planned  by  KNX 
 And  Newspapers  


THE  Los  Angeles  Times,  which 
led  the  campaign  and  was  the 
first  to  yank  radio  news  columns 
from  West  Coast  newspapers  ap- 
proximately two  years  ago,  will 
sponsor  in  conjunction  with  KNX, 
Hollywood,  a  special  all-night 
charity  broadcast  on  that  station 
Dec.  16  for  the  benefit  of  the  Sal- 
vation Army  Christmas  fund.  The 
newspaper  has  been  giving  promi- 
nent space  to  the  event,  with  pic- 
tures and  stories. 

The  Times,  with  cooperation  of 
the  station,  has  lined  up  donated 
talent  from  radio  and  motion  pic- 
tures for  the  broadcast,  which 
starts  at  10  p.m.  Lum  &  Abner 
are  to  m.c.  the  program.  Cash  from 
listeners  will  be  collected  gratis  by 
Western  Union  messengers.  May 
Co.,  department  store,  has  donated 
its  switchboard  and  operators  who 
will  relay  donors'  messages  to 
Western  Union. 


Expect  ASCAP  Report 

RADIO  committee  of  the  American 
Society  of  Composers,  Authors  and 
Publishers,  appointed  to  study  the 
problem  of  ASCAP-broadcasting 
relations  and  to  make  recommenda- 
tions to  ASCAP  regarding  future 
policies,  is  expected  to  make  a  pre- 
liminary report  at  the  December 
meeting  of  the  board  of  directors, 
according  to  E.  C.  Mills,  chairman 
of  the  Society's  administrative  com- 
mittee. Because  of  the  holidays,  he 
said,  the  date  of  the  meeting  will 
be  moved  up  from  the  usual  last 
Thursday  of  the  month,  probably  to 
the  20th  or  21st,  although  the  exact 
date  has  not  been  set. 


FTC  Complaints 

THE  Federal  Trade  Commission 
on  Dec.  6  issued  a  complaint  charg- 
ing Continental  Baking  Co.,  New 
York,  with  price  discrimination  in 
violation  of  the  Robinson-Patman 
Act.  The  PTC  announced  Dec.  8 
that  Midland  Television  Inc.,  Kan- 
sas City,  Mo.,  has  entered  into  a 
stipulation  to  discontinue  mislead- 
ing pictorial  representations  in  its 
advertising  matter. 


International  Fan  Mail 

TOTAL  of  4,051  leters  for  November 
was  received  by  the  NBC  Interna- 
tional Division  of  the  Audience  Mail 
Department,  setting  a  new  record. 
Until  August,  1938,  the  Division  mail 
has  never  totalled  more  than  650  let- 
ters for  any  month,  nor  had  the  mail 
from  Latin  America  ever  passed  45 
letters  a  month.  Audience  interest 
all  over  the  world  increased  at  that 
time  to  such  an  extent  that  August, 
1938,  brought  in  1,347  letters,  of 
which  700  were  from  Latin  America. 
Divided  according  to  languages,  the 
November  totals  were :  Spanish  1,222. 
Portuguese  332,  French  788,  German 
476,  Italian  313,  English  579  (broad- 
cast on  a  European  beam),  and 
American  341  {The  American  Hour 
broadcast  on  a  Latin-American  beam). 


Power  Jump,  Net  Tieup, 
Are  Observed  by  WROK 

TO  CELEBRATE  its  affiliation 
with  MBS  on  Dec.  1,  WROK, 
Rockford,  111.,  operating  vdth  1,000 
watts  day  and  500  night  on  1410 
kc,  broadcast  a  series  of  special 
programs,  including  both  local 
dedicatory  ceremonies  and  salutes 
via  the  network.  The  station's  in- 
augural connection  with  the  net- 
work at  8:30  p.  m.  brought  an 
MBS  salute  to  Rockford  and 
WROK  dnring  the  Benay  Venuta 
program,  which  was  followed  on 
the  evening  schedule  with  regular 
network  band  pickups  and  the  reg- 
ular transatlantic  broadcast  by 
John  Steele,  MBS  commentator  in 
London. 


RIGGIO  TOBACCO  Co.,  New  York 
(Regent  cigarettes)  has  started 
United  Press  news  three  night  quarter- 
hours  a  week  on  WGN,  Chicago,  sup- 
plementing the  list  announced  in  the 
Dee.  1  Broadcasting.  Agency  is  M 
H.  Hackett  Inc.,  New  York. 


MONEY 
TALKS! 

You  pay  for  "talk"  when  you 
buy  time!  WAIR  listeners  pay 
to  listen,  by  buying  your  prod- 
uct in  such  volume  as  to  return 
you  a  handsome  profit. 

WAIR 

Winston-Salem,  North  Carolina 

National  Representatives 
Sears  &  Ayer 


America's  Most  Popular  Hero!  The  Man  of  a  Thousand  Adventures! 

POPEYE 

Now  Available  as  a  Live  Show  or  for  a  National  Spot  Advertiser! 


POPEYE  the  Great — in  a  sensational,  new  series  of  adventures!  A 
program  that  will  be  hailed  by  every  youngster  in  America.  Millions 
of  children  now  follow  Popeye,  Olive  Oyl  and  Wimpy  in  more  than 
600  newspapers.  Other  millions  rock  movie  theatres  with  applause  when- 
ever Popeye  has  been  announced  in  over  100  animated  cartoons. 

Now  this  new  POPEYE  series,  either  as  a  live  show — 3  times  a  week, 
or  as  a  transcription  program  for  a  national  spot  advertiser  is  ready 
for  sponsors  who  want  to  "cash  in"  on  the  sales  value  of  the  most 
popular  comic  character  in  America! 

Under  the  supervision  of  King  Features 
Syndicate  and  the  William  Morris  Agency. 

for  all  information  and  rates  write 

Gellatly  Inc. 


30  Rockefeller  Plaza 


New  York,  N.  Y. 
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At  South  Bend  Meetii^ 

J.  H.  Keene,  WTRC 

R.  R.  Baker,  WTRC 

Martin  Leich,  WGBF 

W.  C.  Swartley,  WOWO 

Ford  Billings,  WOWO 

C.  F.  McLaughlin,  WIBC 

R.  E.  Bausman,  WIRE 

W.  W.  Behrman,  WBOW 

J.  F.  Hopkins,  WJBK 

O.  F.  Uridge,  WJR 

Howard  Loeb,  WFDF 

John  E.  Fetzer,  WKZO 

Grant  Ashbacker,  WKBZ 

Angus  D.  Pfaflt,  WHLS 

Ken  Rice,  WDWS 

W.  E.  Hutchinson,  WAAF 

Marie  Clifford,  WHFC 

William  H.  West,  WTMV 

Edgar  L.  Bill,  WMBD 

Walter  Koessler,  WROK 

Charles  C.  Caley,  WDZ 

J.  F.  Kyler,  WCOL 

H.  R.  LePoidevin,  WRJN 

J.  Born,  WHBL 

Joseph  A.  McDonald,  NBC 

Donald  Marcotte,  NBC 

Maurice  Wetzel,  NBC 

Milton  Blink,  Standard  Radio 


THESE  BROADCASTERS  of  the  12th  NAB  district, 
comprising  Kansas  and  Oklahoma,  pledged  their  finan- 
cial cooperation  to  the  Broadcast  Music  Inc.  plan  at  a 
meeting  Dec.  11  in  Tulsa.  Representatives  of  27  sta- 
tions were  present  and  18  signed  up.  A  dozen  stations 
were  not  represented.  Left  to  right,  front  row,  (seat- 
ed): Clair  Foster,  KGGF,  Coffeyville;  Milton  B. 
Garber,  KCRC,  Enid;  K.  W.  Trimble,  KTSW,  Emporia; 
Joe  Lee,  KGFF,  Shawnee;  Tams  Bixby,  KBIX, 
Muskogee;  Milton  Blink,  Standard  Radio.  Second  row 
1  to  r  (seated):  Harry  Schwartz,  KOME,  Tulsa; 
Harold  V.  Hough,  WBAP,  Fort  Worth  and  KTOK, 


Oklahoma  City;  NAB  President  Neville  Miller;  Herb 
Hollister,  KANS,  Wichita,  district  director,  who  pre- 
sided; Gayle  Grubb,  WKY,  Oklahoma  City;  Hugh 
Powell  KGGF.  Last  row  1  to  r  (standing) :  R.  J. 
Laubengayer,  KSAL,  Salina;  Ben  Ludy,  W  I  B  W  , 
Topeka;  P.  S.  Clark,  KFH,  Wichita;  Clark  Luther, 
KFH;  Jack  Whitney,  KADA,  Ada;  Tams  Bixby  Jr., 
KBIX;  Clem  Morgan,  KIUL,  Garden  City;  Ken 
Douglas,  KTOK;  Willard  Egolf,  KVOO,  Tulsa;  Pat 
Buford,  KHGB,  Okmulgee;  Owen  H.  Balch,  KCKN, 
Kansas  City;  Norvell  Slater,  KVOO;  Neal  Barrett, 
KOMA;  Bill  Gillespie,  KTUL,  Tulsa;  Bill  Way,  KVOO. 


NAB  Music  Project  Supported 

(Continued  from  page  18) 


Demand  for  Scripts 


jority  of  the  broadcasters  present, 
representing  some  30  stations, 
pledged  their  support.  The  district, 
however,  includes  some  90  stations. 
Mr.  Miller  joined  Directors  John  E. 
Fetzer  and  William  H.  West  in  ex- 
plaining the  project. 

At  the  Dec.  5  meeting  in  Day- 
ton of  District  7,  comprising  sta- 
tions in  Kentucky  and  Ohio,  rep- 
resentatives of  two  dozen  stations 
indicated  full  support  of  the  pro- 
gram. Because  of  the  registration 
laws  in  the  State,  actual  subscrip- 
tions could  not  be  discussed  or  ac- 
c  e  p  t  e  d — a  condition  which  pre- 
vailed in  several  other  districts. 
J.  H.  Ryan,  district  director,  pre- 
sided, with  Mr.  Miller  delivering 
the  keynote  speech. 

The  meeting  Dec.  8  at  Omaha, 
for  District  10,  comprising  Iowa, 
Missouri  and  Nebraska,  proved  to 
be  spirited,  but  13  stations  of  the 
28  represented  pledged  their  sub- 
scriptions. All  told,  there  are  51 
stations  in  the  district,  four  of 
which  have  not  yet  been  con- 
structed.  President  Miller  an- 
nounced following  the  session  that 
more  than  35%  of  the  stations  in 
the  district  subsciibed  or  promised 
to  subscribe  to  the  project. 

John  J.  Gillin,  Jr.,  district  di- 
rector and  general  manager  of 
WOW,  Omaha,  who  presided,  ex- 
plained that  WOW  could  not  join 
the  project  at  this  time  since  it  is 
owned  by  the  Woodman  of  the 
World  Life  Insurance  Society 
which  is  forbidden  under  State  in- 
surance laws  to  invest  funds  in 
such  an  activity.  J.  O.  Maland,  of 
WHO,  Des  Moines,  however, 
launched  the  subscription  drive 
vsdth  a  commitment  from  his  sta- 
tion. It  was  reported  the  meeting 
had  a  pre-arranged  air  of  opposi- 
tion and  there  was  spirited  discus- 
s  i  o  n  .  Ed  Craney,  manager  of 
KGIR,  Butte,  attended  the  session 
and  took  issue  with  certain  phases 
of  the  project. 

Rev.  W.  A.  Burk,  of  WEW,  St. 


Louis,  raised  the  code  issue  and 
after  a  discussion  in  which  Don 
Searle,  of  Central  States  Broad- 
casting Co.,  member  of  the  Code 
Compliance  Committee,  p  a  r  t  i  c  i  - 
pated,  the  district  group  voted  in 
favor  of  a  "liberal  interpretation 
of  the  code."  There  was  consider- 
able discussion  also  on  the  AFM 
contract,  with  the  district  voting  as 
opposed  to  any  increase  in  allot- 
ments. 

The  District  14  meeting,  com- 
prising broadcasters  from  Colo- 
rado, Idaho,  Utah,  Wyoming  and 
Montana,  adopted  a  resolution  ap- 
proving the  plan  for  Broadcast 
Music.  Mr.  Craney,  who  attended 
this  session,  was  a  speaker  but  did 
not  vote.  Approximately  a  score 
of  stations,  of  the  40  in  the  district, 
were  represented.  0.  P.  Soule,  rep- 
resenting KTFI  and  KSEI,  offered 
the  resolution.  In  addition  to  Mr. 
Craney,  State  Senator  C.  P.  Ritchie, 
of  KGHF;  Earl  Glade  of  KSL,  and 
Ed  Yocum,  of  KGHL,  discussed 
the  proposition. 

At  the  District  12  meeting,  com- 
prising Kansas  and  Oklahoma,  held 
in  Tulsa  Dec.  11,  27  representatives 
from  21  stations  attended  the  ses- 
sion. Eighteen  of  the  stations 
signed  up  for  the  Broadcast  Music 
project.  A  dozen  were  not  repre- 
sented. Herb  Hollister,  director  of 
District  12,  presided  at  the  meet- 
ing, which  also  was  addressed  by 
President  Miller. 

At  Boston  Meeting 

Attending  the  Boston  meeting 
were: 

p.  W.  Morency,  WTIC 

John  Shepard  3d,  Yankee  Network 

Joseph  L.  Miller,  NAB 

Sheldon  B.  Hickox  Jr.,  NBC 

Earle  B.  Clement,  WLNH 

Mildred  P.  Stanton,  WORC 

Robert  W.  Booth,  WTAG 

John  W.  Haigis  Jr.,  WHAI 

James  L.  Spates,  WHAI 

W.  C.  Gartland,  NBC 

Frank  E.  Chizzini,  NBC 

David  M.  Kimel,  WLAW 

M.  William  Noble,  WLAW 

George  Lasker,  WORL 

Ashley  L.  Robinson,  WORL 

Alfred  J.  Pote,  WMEX 

William  S.  Pote,  WMEX 


MOST  radio  listeners  have 
never  seen  a  radio  script,  but 
they  want  to.  The  other 
morning,  on  its  early  show 
called  Morning  Minstrels, 
WLS,  Chicago,  made  one  of- 
fer of  a  script  to  any  listener 
writing  in.  In  three  days  2,- 
672  requests  were  received. 


E.  E.  Hill,  WTAG 
Quincy  A.  Brackett,  WSPR 
C.  Glover  DeLancy.  WTHT 
Cedric  W.  Foster,  WTHT 
Walter  Haase,  WDRC 
Edwin  J.  Morey,  WNLC 
S.  P.  Willis,  WPRO 
John  J.  Boyle,  WJAR 
Harold  Thomas,  WBRK-WATR 
William  T.  Welch.  WSAR 
L.  Thomas,  WBRK 
Linus  Travers.  Yankee  Network 
George  F.  Kelley  Jr.,  WFEA-WRDO- 
WCSH 

A.  S.  Moffat,  WMAS-WLLH 

K.  F.  Horton.  WEEI 

L.  G.  del  Castillo.  WEEI 

John  Holman,  WBZ 

G.   Harrison,  Colonial  Network 

S.  M.  Kaye.  NAB 

J.  Arnold  Farrer,  WIXOJ 

At  Dayton  Meeting 

At  the  Dayton  meeting  were: 

Robert  Mackenzie,  WCMI 

Gilmore  N.  Nunn.  WLAP 

James  Cox,  WAVE 

Nathan  Lord,  WAVE 

W.  Lee  Coulson,  WHAS 

Robert  L.  Kennett,  WHAS 

Mrs.  Edythe  Ferne  Melrose,  WJW 

Harold  Sutherland,  WJW 

Ted  Winter,  WJW 

C.  A.  Rowley,  MTTCA 

R.  B.  Rowley,  WICA 

Felix  Hinkle,  WHBC 

James  Krautters.  WCKY 

N.  A.  Latham,  WKRC 

Jerry  Branch,  WLW 

E.  K.  Bauer,  WSAI 

Carl  Everson,  WCLE-WHK-WHKC 

Gene  Carr,  WGAR 

Vernon  Pribble,  WTAM 

Richard  A.  Borel,  WBNS 

William  Orr,  WBNS 

Kenneth  Johnston,  WCOL 

Neal  Smith,  WCOL 

J.   Leonard  Reinsch,  WHIG 

Dave  Brown,  WHIO 

Ronald  B.  Woodyard.  WING 

Don  loset,  WLOK 

Ralph  Patt,  WPAY 

J.  H.  Ryan,  WSPD 

E.  Y.  Flanigan,  WSPD 

George  L.  Young,  WSPD 

Stanton  P.  Kettler,  WALK 

M.  M.  Blink,  Standard  Radio 

Maurice  Wetzel,  NBC  Thesaurus 


At  Omaha  Meeting 

S.  D.  Quarton,  WMT 

Wm.  B.  Quarton,  WMT 

Ben  Hovel,  WOC 

Buryl  Lottridge.  WOC 

O.  H.  Preus,  KGCA 

Craig  Lawrence.  KSO 

Harold  Fair,  WHO 

J.  O.  Maland,  WHO 

Woody  Woods,  WHO 

Wm.  M.  Brandon.  WHO-WGC 

Hale  Bondurant,  WHO 

F.  C.  Eighmey,  KGLO 

William  E.  MacDonald,  KFNF 

J.  D.  Rankin,  KMA 

Earl  E.  May,  KMA 

Owen  Saddler.  KMA 

J.  C.  Rapp,  KMA 

R.  H.  Sawyer,  KMA 

C.  W.  Corkhill,  KSCJ 

C.  W.  Corkhill  Jr..  KSCJ 

R.  L.  Rose,  KWOS 

Karl  Koerper,  KMBC 

Dean  Fitzer,  WDAF 

Don  Davis,  WHB 

John  T.  Schilling.  WHB 

Barton  Pitts,  KFEQ 

Merle  S.  Jones,  KMOX 

Father  W.  A.  Burk.  WEW 

C.  W.  Benson,  WIL 

E.  P.  Shutz.  WIL 

Jack  Todd,  KMMJ 

Clark  Standiford,  KORN 

Lloyd   C.   Thomas,  KGFW-KHAS 

Don  Searle,  KOIL 

Art  Thomas,  WJAG 

W.  I.  LeBarron.  KGNF 

Vernon  H.  Smith.  KOWH 

J.  J.  Gillin  Jr.,  WOW 

H.  O.  Peterson,  WOW 

Rainey  T.  Wells.  WOW 

Wm.  Ruess,  WOW 

Foster  May,  WOW 

R.  C.  Wentworth.  Lang-Worth 

M.  M.  Blink.  Standard  Radio 

Paul  F.  Peter.  NAB 

Ed  Craney,  KGIR 

Herb  Hollister,  KANS 

Maurice  Wetzel,  NBC 

At  Denver  Meeting 

Frank  Bishop,  KFEL 

Milton  Blink,  Standard  Radio 

Frank  C.  Carman.  KUTA 

R.  E.  Carroll,  KWYO 

E.  B.  Craney,  KGIR-KPFA 

T.  C.  Ekrem.  KVOD 

S.  S.  Fox,  KDYL 

Earl  J.  Glade,  KSL 

Don  Hathaway,  KDFN 

Paul  Heitmeyer,  KLO 

Charles  Howell.  KFXJ 

Rex  Howell.  KFXJ 

Frank  E.  Hurt,  KFXD 

Don  McCaig,  KFEL 

H.  L.  McCracken.  KVES 

Holly  Moyer,  KFEL 

Joe  Mvers.  KFEL 

Gene  O'Fallon.  KFEL 

R.  H.  Owen,  KOA 

W.  D.  Pyle.  KVOD 

C.  P.  Ritchie.  KGHF 

Ivor  Sharp,  KSL 

O.  P.  Soule,  KTFI-KSEI 

Hugh  B.  Terry.  KVOR 

W.  E.  Wagstaff,  KDYL 

Wm.  S.  Wales,  KFKA 

R.  C.  Wentworth.  Lang-Worth 

Edw.  M.  Yocum.  KGHL 

Llovd  Yoder,  KOA 

L.  L.  Hilliard.  KGKY 

Paul  Peter,  NAB 


Toscanini's  Holiday 
FOLLOWING  the  Dec.  2  broadcast 
of  the  NBC  Symphony  Orchestra, 
Arturo  Toscanini  started  on  a  holi- 
day tour  of  the  West,  through  Cali- 
fornia by  motor,  stopping  en  route  to 
attend  concerts  by  his  noted  son-in- 
law,  Vladimir  Horowitz.  Returning  to 
his  home  at  Riverdale,  N.  T.,  for 
Christmas,  Toscanini  will  prepare  for 
his  second  series  of  NBC  concerts, 
which  start  March  16,  1940. 
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NBC  to  Televise       Supreme  Court  Review  Granted 


From  Dance  Hall 

TELECASTING  the  first  Televi- 
sion Ball  from  the  grand  ballroom 
of  the  Waldorf-Astoria  Hotel,  New 
York,  the  night  of  Dec.  15,  will  put 
the  severest  strain  on  both  their 
experience  of  seven  months  of  reg- 
ular television  operation  and  on 
their  mobile  equipment,  NBC  video 
engineers  state. 

In  televising  the  ball,  a  charity 
function  for  the  Goodard  Neigh- 
borhood Center,  conducted  by  a 
committee  with  which  NBC  has 
closely  cooperated,  the  field  crew 
under  the  supervision  of  Harold 
See  will  attempt  to  duplicate  studio 
practice  and  image  quality  without 
the  help  of  studio  illumination  and 
other  permanently  installed  facili- 
ties. 

To  Use  Two  Cameras 
T"wo  cameras  will  cover  the  fash- 
ion revue  presented  on  the  stage  of 
the  ballroom,  one  camera  following 
the  models  as  they  come  from  the 
wings  and  another  giving  close-ups 
as  they  reach  the  center  of  the 
stage.  The  following  floor  show  will 
be  picked  up  from  a  small  square 
in  the  center  of  the  ballroom.  Aug- 
menting the  regular  illumination, 
ten  incandescent  solars,  totaling  50 
kw.,  will  be  mounted  in  five  second- 
tier  boxes.  During  the  fashion  re- 
vue, all  units  will  be  played  on  the 
stage.  Then  both  cameras  and 
lights  will  be  focussed  on  the  cen- 
ter of  the  ballroom  floor  to  pick  up 
the  entertainment.  It  is  hoped  that 
the  concentration  of  light  in  this 
area  will  approximate  studio  con- 
ditions. 

The  cameras,  located  on  the 
fourth  floor  of  the  Waldorf-As- 
toria, will  be  connected  with  the 
units  of  NBC's  television  field  sta- 
tion, to  be  stationed  in  49th  St., 
by  more  than  250  feet  of  camera 
cable.  Burke  Crotty,  in  charge  of 
NBC's  outside  telecasts,  will  direct 
the  program  from  the  interior  of 
the  pickup  unit.  Relay  to  the  Em- 
pire State  tower  will  be  effected 
from  the  transmitter  unit  over  an 
antenna  perched  on  a  setback  of 
the  Waldorf-Astoria's  seventeenth 
floor.' 

An  additional  installation  of 
about  a  dozen  standard  receivers 
will  be  made  in  the  foyer,  directly 
off  the  grand  ballroom,  so  that  per- 
sons attending  the  Television  Ball 
will  have  the  opportunity  of  wit- 
nessing the  image  on  the  air.  Be- 
fore and  after  the  telecast,  sched- 
uled from  11  to  midnight  over 
W2XBS,  a  "jeep"  unit  will  be  op- 
erated to  televise  guests. 


WSIX 

Voice  Nashville 
7ennedd  ee  ^^^^ 


{Continued  from  Page  18) 


ory  involved  in  these  and  other 
cases  has  been  consistently  ad- 
vanced by  FCC  General  Counsel 
William  J.  Dempsey  and  Assistant 
General  Counsel  William  C.  Kop- 
lovitz.  It  is  expected  that  the  FCC 
will  seek  certiorari  on  the  Jackson- 
ville case  also,  consistent  with  its 
past  policy. 

With  the  acceptance  of  the  San- 
ders appeal,  three  cases  now  are 
pending  before  the  Supreme  Court 
involving  the  FCC — all  on  petition 
of  the  regulatory  body.  The  other 
two  are  the  so-called  Pottsville  and 
Heitmeyer  cases,  involving  new  sta- 
tion grants  in  Pottsville,  Pa.,  and 
and  Cheyenne,  Wyo.,  and  go  only 
to  the  question  of  power  of  the 
court  to  take  jurisdiction  over  mat- 
ters which  the  FCC  claims  is  ex- 
clusively its  administrative  pro- 
vince under  the  statute.  These  lat- 
ter cases  are  slated  for  argument 
before  the  court  early  in  January. 
It  is  presumed  that  the  Sanders 
case  will  be  argued  in  February. 

Opposes  Review 

WKBB,  Dubuque,  opposed  the 
FCC  petition  for  review  in  a  brief 
filed  with  the  Supreme  Court  Dec. 
1.  It  pointed  out  that  the  questions 
presented  were  whether  the  licen- 
see of  an  existing  station  will  suf- 
fer "serious  and  irreparable  eco- 
nomic injury"  as  the  result  of  the 
construction  and  operation  of  the 
proposed  new  station,  and  whether 
the  failure  of  the  Commission  to 
make  a  finding  concerning  the  eco- 
nomic effect  which  the  constniction 
and  operation  of  the  new  station 
will  have  upon  an  existing  station 
in  the  same  community  is  "reversi- 
ble error". 

The  lower  appellate  court,  in  its 
opinion  Dec.  11  in  the  Troy  cases, 
referred  to  its  recent  decisions  in 
the  Sanders  and  Yankee  Network 
cases,  that  only  destructive  compe- 
tition provided  grounds  for  appeal- 
able interest.  It  pointed  out  that  it 
also  had  stated  that  the  statute 
does  not  permit  an  appeal  by  one 
whose  interests  are  only  affected 
"incidentally". 

Public  Interest 

Tha  court  said  that  even  though 
in  a  particular  case  the  FCC  may 
cause  injury  to  an  existing  licen- 
see, as  long  as  its  determination  is 
supported  by  the  substantial  evi- 
dence, there  is  no  ground  or  reason 
for  judicial  interference.  A  person 
who  challenges  a  decision  of  the 
FCC  must  show  that  the  Comrnis- 
sion's  action  of  which  he  complains 
is  contrary  to  the  public  interest, 
convenience  and  necessity,  the 
court  said. 

"This  being  true,  it  follows  that 
no  showing  of  injury,  suffered  or 
threatened,  would  be  sufficient  un- 
less it  appeared  that,  as  a  result 
of  such  injury,  the  public  interest, 
convenience  or  necessity  would  suf- 
fer. This  may  seem  a  harsh  rule 
and  a  difficult  burden,  but  it  is  the 
rule  which  governs  one  who  enters 
this  field  of  enterprise  and  it  is 
a  burden  which  he  cannot  escape." 

The  court  concluded  that  no 
statement  of  reasons  is  sufficient 
to  support  an  appeal  under  Section 
402(b)  (2)  unless  it  speaks  in 
terms  of  public  interest,  or  in 
equivalent  terms.  It  held  the  rea- 
sons assigned  by  the  Albany  sta- 
tions were  not  sufficient  and  that 
the  most  that  could  be  read  into 


them  was  a  contention  that  the 
Commission's  decision  will  result  in 
"deterioration"  of  their  service.  It 
added  it  is  quite  possible  that  the 
public  interest  may  be  better 
served  by  the  coming  of  a  new 
broadcast  station  into  the  commu- 
nity "even  though  the  result  may 
be  some  reduction  in  income  and 
some  deterioration  in  the  service 
of  the  appellants'  stations.  *  *  * 

"Unless  an  appellant  assigns  a 
reason  which  alleges  abuse  of  the 
Commission's  discretionary  power, 
there  is  no  reason  to  assume  that 
he  is  able  to  prove  an  abuse  of 
that  power,  which  militates  against 
the  public  interest." 

In  the  Jacksonville  case.  Asso- 
ciate Justice  Miller,  in  an  opinion 
concurred  in  by  Chief  Justice  Gro- 
ner  and  Justice  Edgerton,  held 
that  the  reasons  assigned  by  the 
existing  Jacksonville  stations  clear- 
ly indicated  the  ground  upon  which 
the  Commission's  decision  was  chal- 
lenged. It  held  that  their  statement 
of  reasons  was  sufficient  to  fit  the 
requirement  of  the  statute  and 
therefore  denied  the  FCC's  motions 
to  dismiss. 


THE  VOICE  OF  MISSISSIPPI 


Coty  One-Timer 

COTY  Inc.,  New  York  (cosmetics, 
perfumes),  on  Dec.  12  sponsored  a 
special  broadcast  on  24  CBS  sta- 
tions, featuring  a  concert  by  Mar- 
celle  Denya,  noted  French  opera 
singer,  from  Mt.  Holyoke  College, 
Springfield,  Mass.  The  program 
marked  the  American  radio  debut 
of  the  soprano,  who  plans  a  series 
of  recitals  in  American  colleges  to 
promote  interest  in  French  music. 
J.  D.  Tarcher  &  Co.,  New  York, 
handles  the  Coty  account. 


5.000  D 
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MISSISSIPPI 
SALES  ON! 

Latest  authentic  figures  show 
1939  local  sales  up  8%  over 
1938. 

Sales  Tax  figures  indicate  9% 
increase  of  sales  volume. 

Gasoline  consumption  up  9%. 

Invest  your  advertising  dol- 
lars with  WJDX,  the  dominant 
radio  station  in  the  steadily- 
growing  Mississippi  market. 


Owned  ond  Operated  By 

LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 


ONE  OVERWORKED  EXECUTIVE 

tr^j^^  HAVING  THE  TIME  OF  HIS 
>^  LIFE  AT  A  COLLIER  HOTEL 

YOU  HAVE  MORE  '=UN.  Collier  knows 
more  about  Floridc.  Ihan  almost  any- 
one. Thai's  why  you  lind  Collier  Hotels 
at  the  smartest  resoiis.  with  magnif- 
icent  beaches,  wondertul  sporting  fa- 
/  cHilies  and  everything  you  want  for  a 

'  /      gi  perfect  vacation. 

f       .  YOU  GET  MORE  FOR  YC  UR  MONEY 

By  operating  TWELVE  hotels  under 
ONE  management  Collier  s  ives  money 
which  is  passed  on  to  you  n  the  form 
of  lower  rates. 

•  Send  today  ioi  your  copy  of  ih  ^  fascinating 
new  Collier  Florida  Folder,  wilh   II  r\les.  Il  will 
w,        help  you  choose  ihe  resort  and  hot2l  hat  will  suit 
your  tasle  and  pocket  best.  W rite  Hote's  or  N.  Y. 
|p«  ^         "^i&^ta     Office  745  Fifth  Avenue.  Ask  your  Tiavel  Agent. 

HOTEL  MANATEE  RIVER  Bradenton 

HOTEL  CHARLOTTE  HARBOR  Punto  Jordo 

HOTEL  SARASOTA  TERliACE  Sa  asota 

HOTEL  TAMPA  TERRACE  Tampa 

HOTEL  FLORIDAN   amps 

USEPPA  INN  Useppa  ilond 

GASPARILLA  INN   Boca  Grande 

EVERGLADES  INN  Evergladi-s 

ROD  &  GUN  CLUB  E>-er(!rl«des 

HOTEL  ROYAL  WORTH  W.  Palm  Beach 

GEORGE  H.  MASON  HOTEL  DIXIE  COURT  W.  Palm  Beach 

Pres. &  Gen.  Mgr.  HOTEL  LAKELAND  TERRACE  Lakeland 

COLLIER  FLORIDA  COAST  HOTELS 

AND  ASSOCIATED  HOTELS  •  745  FIFTH  AVE.,  NEW  YORK 


^^^^headley-Reed  Co., 
National  Representative 
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Blond  Rodent 

AN  ALBINO  gopher,  of 
which  there  are  only  two  on 
record,  according  to  scien- 
tists, was  shot  and  killed  near 
the  KYA,  San  Franscisco 
transmitter  recently  by  F.  J. 
Chrisman,  KYA  technician. 
Guessing  that  the  little  crea- 
ture was  a  rare  specimen, 
Chrisman  took  the  carcass  to 
the  curator  of  the  Academy 
of  Sciences  in  Golden  Gate 
Park.  The  albino  is  to  be 
stuffed  by  the  Academy  and 
put  on  permanent  display 
there. 


Radio  Dominates  Leisure  of  Children 


KGYO 

Dominates  the  largest 
wholesale  center  between 
Butte  and  Spokane. 

Statistics  prove  ill 
Advertisers  know  iti 
Send  for  ALL  the  facts. 


National  Representatives 
BURN-SMITH  CO.,  INC. 
New  York  arvd  Chicago 

5000  w.  day    •    1000  w.  night 


MISSOULA-MONTANA 


St.  Louis  Study  Shows 
14  Hours  a  Week 
Listening 

RADIO  listening  is  one  of  the 
major,  if  not  the  major,  leisure 
time  activity  of  children,  since  they 
spend  an  average  of  14  hours  a 
week  at  the  loudspeaker,  according 
to  a  survey  conducted  by  Dr.  John 
P.  McKay,  principal  of  the  West 
Richmond  Heights  School,  St. 
Louis.  Dr.  McKay  carried  on  the 
survey  for  two  weeks  last  February 
in  40  St.  Louis  and  17  St.  Louis 
County  schools,  with  the  coopera- 
tion of  Superintendent  of  Instruc- 
tion Henry  J.  Gerling  and  11 
county  superintendents. 

Results  of  the  survey  were  com- 
piled from  record  books  kept  by 
1909  sixth-grade  pupils.  Ninety- 
one  programs  scheduled  on  local 
stations  were  listed  in  the  book, 
with  space  for  the  addition  of 
others,  and  the  children  kept  a  rec- 
ord of  broadcasts  heard  over  a  two- 
week  period. 

Preferred  Days 

The  days  of  the  week  ranked  with 
respect  to  the  length  of  time  the 
children  listened  were  Thursday, 
Monday,  Tuesday,  Wednesday,  Sun- 
day, Friday  and  Saturday,  Dr.  Mc- 
Kay found.  On  Saturday  of  the  two- 
week  period,  the  children  listened 
less   than   half  the   median  dailv 


Announcement: 

The  Soybean  Center  of  the 
World  Now  Served 
by  Station 


of 


•  FORMERLY  STATION  WJBL 

•  POWER  INCREASED  TO  250  W. 

QUICK  MARKET  FACTS:  Cash  crop  of  soybeans  brings  us  ^32,- 
000,000.  Retail  business  up  12  to  17%.  Population  of  area  served 
by  WSOY — 750,000  people — 95%  native  white.  Farm  business  ex- 
cellent. State  of  mind — very  good. 

QUICK  STATION  FACTS:  A  local  station  with  regional  average 
because  of  ideal  ground  conditions — a  good  channel — and  excellent 
equipment.  One  of  oldejt  radio  stations  in  America  (among  first  12) 
formerly  WJBL.  250  watt.  1310  on  your  dial.  On  air  18  hours  daily. 

For  A  Big  Chunk  of  Illinois    .    .    .    WSOY,  Decatur,  III. 


time.  The  children  listened  more 
than  twice  as  much  the  first  four 
week  days  as  they  listened  the  last 
three  days,  namely,  Friday,  Satur- 
day and  Sunday.  They  listened  ap- 
proximately half  the  amount  of 
time  they  attended  school. 

Monday  ranked  first  and  Thurs- 
day second  in  listening  time  with 
the  boys,  while  with  the  girls  the 
positions  of  the  two  days  were  re- 
versed, it  was  shown.  The  other 
five  days  ranked  the  same,  with  re- 
spect to  time  listened,  for  boys  and 
for  girls. 

The  median  daily  length  of  time 
the  girls  spent  listening  to  the  ra- 
dio at  home  was  .16  of  an  hour  or 
9.6  minutes  more  than  that  of  the 
boys.  The  median  weekly  listening 
time  of  the  girls  was  slightly  over 
an  hour  more  than  that  of  the  boys. 
In  fact,  the  girls  listened  more  than 
the  boys  every  day  with  the  excep- 
tion of  Wednesday,  when  the  boys 
listened  3.6  minutes  more  than  did 
the  girls,  according  to  Dr.  McKay. 

Since  56  programs,  or  61.5%  of 
the  91  studied,  came  on  the  air  on 
or  after  6:30  p.  m.  (CST),  it  is 
evident  that  attending  the  picture 
show  could  have  had  some  effect  on 
the  amount  of  time  the  children  lis- 
tened to  the  radio.  In  this  connec- 
tion it  is  significant  that  99.8%  of 
the  boys,  and  69.3%  of  the  girls 
averaged  attending  the  picture 
show  once  a  week.  Furthermore,  the 
average  weekly  time  the  boys  spent 
at  the  picture  show  was  approxi- 
mately 55  minutes  more  than  the 
girls,  while  the  average  weekly  time 
spent  listening  to  the  radio  was  one 
hour  and  eight  minutes  less. 

Serials  Secondary 

Dr.  McKay  found  the  children 
listened  to  children's  serials  17.2% 
of  their  total  listening  time.  Seven 
children's  serials  were  found  with- 
in the  first  25  when  ranked  with 
respect  to  the  total  number  of  hours 
listened,  and  one  when  ranked  by 
the  "percentage  of  time"  method. 
Thus  it  is  seen  that  the  children 
spent  a  considerable  amount  of  time 
listening  to  children's  serials,  even 
though  these  programs  were  not 
the  most  popular  with  the  group 
studied.  The  children's  serials 
ranked  higher  with  the  boys  than 
with  the  girls. 

The  types  of  programs  most  pop- 
ular with  the  group  studied  were 
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dramas  with  plenty  of  motion;  va- 
riety programs  including  comedy, 
music  and  drama;  and  audience 
participation  programs.  There  were 
eight  dramas  or  sketches,  eight 
comedy  and  music  programs,  three 
audience  participation  programs, 
and  two  variety  programs  included 
in  the  21  popular  programs  de- 
scribed in  Chapter  Y  of  the  study. 

The  dramas  or  sketches  included 
one  full  hour  length  play  starring 
a  Hollywood  actor  and  actress  who 
clean  up  the  undesirable  elements 
in  a  fictitious  city,  one  30-minute 
anti-crime  drama,  one  30-minute 
original  play,  one  15-minute  dra- 
matic sketch,  one  30-minute  con- 
tinued dramatic  serial  starring  an 
actress  in  a  very  emotional  story, 
and  one  30-minute  drama  or  sketch 
relating  the  experiences  of  a  re- 
formed crook. 

Considering  the  25  programs 
most  popular  with  the  boys  and 
the  25  programs  most  popular  with 
girls,  when  ranked  by  the  "percent- 
age of  time"  method,  it  was  found 
that  21  of  the  programs  were  com- 
mon to  both  lists;  namely;  Lux  Ra- 
dio Theatre ;  Gang  Busters ;  Charlie 
McCarthy  (Chase  and  Sanborn)  ; 
Jello  Program  (Jack  Benny) ;  Big 
Town;  Al  Jolson;  Joe  Penner; 
Major  Bowes  Amateur  Hour,  Tom 
Mix  Straight  Shooters;  Helen  Men- 
ken in  Second  Husband ;  George 
Burns  and  Gracie  Allen ;  Alias  Jim- 
mie  Valentine;  Hobby  Lobby;  Ed- 
die Cantor;  Mr.  Keen,  Tracer  of 
Lost  Persons;  Joe  E.  Brown;  Pick 
and  Pat;  Ask-It-Basket;  First 
Nighter;  We,  the  People;  and  Al 
Pearce's  Gang.  The  four  programs 
that  were  found  in  the  boys'  list  of 
25  that  were  not  found  in  the  girls' 
list  were  Dick  Tracy,  Terry  and  the 
Pirates,  Town  Hall,  and  Don  Wins- 
low  of  the  Navy.  Three  of  these 
programs  were  the  children's  serial 
type,  indicating  that  the  boys  lis- 
tened to  more  of  these  action-type 
stories  than  did  the  girls. 

Choice  of  the  Girls 

The  four  programs  that  were 
found  in  the  girls'  list  of  25  that 
were  not  found  in  the  boys'  list 
were  Kate  Smith,  Campbell  Play- 
house (Orson  Welles),  Professor 
Quiz,  and  Wonder  Show  (Jack 
Haley).  Thus,  with  the  girls,  three 
of  the  children's  serials  were  crowd- 
ed out  by  a  variety  hour  program, 
a  full  length  hour  drama,  an  audi- 
ence information  program,  and  a 
comedy  and  music  program. 

The  fact  that  the  children  spent 
a  large  amount  of  time  listening  to 
the  radio  at  home,  which  was  defi- 
nitely voluntary  on  their  part,  indi- 
cates that  this  activity  was  provid- 
ing in  a  vicarious  manner  experi- 
ences which  children  want  and  may 
need,  the  survey  indicated. 

The  amount  of  time  spent  listen- 
ing to  so-called  adult  programs  was 
said  to  indicate  the  children  en- 
joyed them  immensely.  This  was 
thought  to  subject  them  to  experi- 
ences ordinarily  deemed  suitable 
for  older  persons,  tending  to  make 
the  children  sophisticated  beyond 
their  years  in  some  respects. 

It  is  generally  well  known  that 
radio  stars  become  popular  on  the 
screen  and  vice  versa,  the  survey 
concluded. 
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Hiatus    Declared         ^^w  Porto  Rico  Outlet 

In  AFM  Rule  on 


Library  Numbers 

AMERICAN  Federation  of  Musi- 
cians has-  given  the  producers  of 
transcription  libraries  a  breathing 
spell  until  Jan.  14,  next  scheduled 
meeting  of  the  union's  executive 
board,  before  putting  into  effect  its 
new  rule  on  the  making  of  library 
recordings,  which  would  raise  the 
cost  to  almost  fantastic  propor- 
tions. Transcription  producers  will 
be  permitted  to  submit  briefs. 

Ti-anscriptions  are  made  under 
an  agreement  reached  with  the 
union  in  September,  1938,  calling 
for  a  scale  of  $18  per  man  per  15- 
minute  program.  At  that  time  Jo- 
seph N.  Weber,  AFM  president, 
agreed  with  transcription  manu- 
facturers that  as  applied  to  library 
discs  this  would  be  interpreted  to 
mean  15  minutes  of  music.  This 
fall  the  union  told  the  transcribers 
this  interpretation  was  incorrect 
and  that  the  scale  was  intended  to 
cover  a  complete  quarter-hour  pro- 
gram including  script  or  dialogue. 

Purpose  of  Rule 

As  a  concession  to  the  transcrip- 
tion makers,  the  union  proposed  a 
new  rate  for  half -hour  programs  of 
$24  per  man  with  the  understand- 
ing that  two  quarter-hour  pro- 
grams could  not  be  lumped  as  a 
single  half-hour  program.  A  letter 
written  by  Mr.  Weber  Nov.  9  set 
forth  these  rates  and  added  "if  the 
electi-ical  transcriptions  are  made 
for  scripts  or  some  other  dramatic 
episodes  or  anything  in  which  mu- 
sic or  dialogues  alternate,  then  the 
musicians  can  only  render  services 
if  the  script  is  recorded  in  its  en- 
tirety at  the  time  the  music  is  re- 
corded." At  that  time  Weber  said 
that  the  rule  was  intended  to  pre- 
vent recording  in  a  single  period 
a  large  number  of  musical  themes 
and  interludes  to  be  dubbed  into 
dramatic  transcriptions. 

About  three  weeks  ago,  NBC 
Thesaunis  engaged  Al  Donahue  and 
his  orchesti-a  to  make  a  half -hour 
recording,  consisting  of  six  or 
seven  musical  selections  with  the 
customary  spaces  between,  enab- 
ling the  subscribing  station  to  in- 
sert local  announcements  between 
selections  or  to  use  indi\ndual  se- 
lections on  the  disc  as  part  of  a 
program  composed  of  numbers 
from  a  group  of  recordings  in  the 
Thesaurus  Library. 

The  recording  was  done  at  the 
new  rate  of  |24  per  man  for  the 
session,  with  no  complaints  from 
either  the  NAB,  AFM  or  Local  802 
in  New  York.  Last  week  an  identi- 
cal contract  was  submitted  by  NBC 
for  Reggie  Childs,  but  this  time 
Local  802  attempted  to  cancel  the 
recording  date,  finally  permitting 
the  record  to  be  made  with  the  un- 
derstanding that  the  rate  of  pay- 
ment would  be  settled  later. 

On  Dec.  6,  AFM  sent  a  letter  to 
transcribers  advising  them  "that 
the  rule  provides  that  for  15  min- 
utes of  recording  which  may  be 
made  during  one  hour  and  15  min- 
utes inclusive  of  rehearsals,  the 
price  shall  be  $18  per  man  and  this 
means  that  the  15-minute  record- 
ing must  be  for  one  program.  It 
does  not  mean  that  on  one  disc 
enough  music  can  be  recorded  to 
be  used  on  programs  on  different 
discs,  each  carrying  a  different 
script.  In  other  words,  music  and 
script  is  one  program  and  as  such 


A  NEW  regional  station  in  Ponce, 
Porto  Rico,  was  authorized  for  con- 
struction by  the  FCC  in  a  decision 
Dec.  13  granting  authority  without 
a  hearing  to  Porto  Rican  Ameri- 
can Broadcasting  Co.  Inc.  to  use 
1,000  watts  fulltime  on  1340  kc. 
The  stockholders  are  a  group  of 
Porto  Rico  business  men,  with  Juan 
Luis  Boscio,  president,  97  shares; 
Felipe  Segara  Serra,  vice-president, 
97  shares;  Miguel  Soltero  Palermo, 
treasurer,  96  shares;  Francisco  Re- 
bollar,  secretary,  10  shares.  Senor 
Palermo  will  be  manager. 

must  be  individually  recorded  on 
one  and  the  same  disc. 

"Our  local  union,"  it  was  stated 
"has  been  so  advised  and  further- 
more a  rule  now  applies  that  every 
member  of  our  organization  has  to 
submit  each  week  to  the  local  union 
a  report  of  all  recordings  made  by 
him  whether  for  a  whole  program 
or  not  and  the  time  consumed  so 
as  to  avoid  erroneous  interpreta- 
tions of  the  rule  of  the  Federation 
concerning  the  services  of  its  mem- 
bers in  making  recordings."  Union 
contention  is  that  under  this  rule 
each  selection  on  a  library  record 
should  be  considered  as  a  single 
program,  an  interpretation  which 
would  raise  the  cost  of  the  Childs 
record  from  $600  to  $4,200,  an  in- 
crease of  600^^f.  This  would  make 
its  use  virtually  prohibitive. 

Mark  Woods  and  John  McDonald 
of  NBC  and  Charles  Gaines  of 
World  Broadcasting  System  con- 
ferred with  G.  B.  Henderson  and 
Thomas  Gamble  of  Weber's  staff 
on  Dec.  9.  It  was  evident  that  there 
was  a  complete  misunderstanding 
by  the  union  of  what  a  library  serv- 
ice is  or  what  it  does  and  that  the 
recorders  on  their  part  had  evi- 
dently misunderstood  the  union 
rules  regarding-  recordings. 

Transcription  men  also  pointed 
out  that  when  a  union  musician 
makes  a  transcription  he  is  paid 
a  fee  covering  its  use  on  the  air 
but  that  radio  stations  deprived  of 
transcriptions  can  purchase  phono- 
graph records  and  play  them  with- 
out any  pajanent  to  the  musicians 
for  their  use.  Furthermore  they 
stated  that  they  cannot  afford  to 
use  any  big  name  talent  on  these 
library  discs  but  must  hire  lesser 
known  musicians  for  whose  employ- 
ment the  union  has  been  fighting. 
When  stations  buy  phonograph  rec- 
ords, however,  they  naturally  use 
name  talent  almost  exclusivelv. 
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Studio,  Station  WFMJ,  Youngstown,  Ohio 

High  fidelity  assured 
in  WFMJ's  new  studios 
with  J-M  Sound-Control 
Materials  and  Methods 


NO  KEY  STATION  offers  better  program  repro- 
duction than  does  WFMJ,  Youngstown,  Ohio. 
One  good  reason  is  that  acoustics  in  studios  and 
control  rooms  are  correct  for  any  type  of  program. 
Here.  J-M  Acoustical  Engineers  have  prevented 
reverberation,  distortion  and  feedback  with  J-M 
Sound-Control  Materials  and  Methods.  Programs  go 
on  the  air  exactly  as  they  are  heard  in  the  studio . . . 
broadcast  quality  is  effectively  safeguarded. 

Hundreds  of  stations  from  coast  to  coast  have 
protected  high  fidelity  with  the  help  of  the  J-M 
Acoustical-Engineering  Service.  If  you  are  planning 
to  modernize  existing  studios  or  build  new  ones,  send 
for  Brochure  AC-21 A  on  J-M  Sound-Control  Meth- 
ods for  Broadcast  Studios.  Write  Johns-Manville, 
22  East  40th  Street.  New  York,  N.  Y 


JOHNS-MANVILLE 

SOUND-CONTROL  MATERIALS  AND 
ACOUSTICAL-ENGiNEERiNG  SERVICE 


BROADCASTING  •  Broadcast  Advertising 


December  15,  1939  •  Page  81 


Radio  Literary  Influence 
On  Children  Is  Discussed 

EFFECT  of  radio  'upon  the  liter- 
ary interests  of  children  was  the 
subject  of  a  joint  conference  held 
Dec.  8-9  by  the  Association  for 
Arts  in  Childhood,  New  York,  and 
the  elementary  education  depart- 
ment of  New  York  U.  Murray 
Dyer,  scriptwriter  of  CBS,  spoke 
on  "Adapting  Children's  Stories 
for  Radio  Presentation".  Bringing 
out  that  radio  and  literature  com- 
plemented each  other,  Alton 
O'Steen,  research  associate  at  Ohio 
State  U,  discussed  the  "Relation 
of  Radio  to  Children's  Reading  In- 
terests." The  increased  use  of  ra- 
dio in  rural  schools  was  the  theme 
of  the  address  by  Anna  G.  Ken- 
nedy, senior  superintendent  of 
school  libraries  of  the  New  York 
State  Department  of  Education. 


Boyer  Returns 

CHARLES  BOYER,  film  actor, 
will  return  to  the  NBC  Woodbury 
Hollywood  Playhouse  series,  spon- 
sored by  John  H.  Woodbury  Co., 
Cincinnati  (soap),  with  broadcast 
of  Jan.  3.  He  will  replace  Jim 
Ameche  on  the  weekly  dramatic 
show,  Wednesday,  8-8:30  p.  m. 
(EST),  with  West  Coast  repeat, 
6:30-7  p.  m.  (PST).  Boyer  with- 
drew from  the  dramatic  program 
several  months  ago  for  war  service 
in  France.  He  has  been  relieved 
from  duty.  Herbert  Marshall,  film 
actor,  took  over  Boyer's  assignment 
on  the  show  for  nine  weeks,  and 
then  gave  way  to  Jim  Ameche  and 
Gale  Page,  who  are  currently  head- 
ing the  series.  Lennen  &  Mitchell, 
New  York,  has  the  account. 
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Fertilizer  Drive 

SMITH-DOUGLASS  Co.,  Norfolk 
(fertilizer),  on  Dec.  11  started  a 
new  program,  Smith-Douglass 
Family  Party,  on  a  special  hook-up 
of  six  stations  in  North  Carolina. 
WPTF,  Raleigh,  is  the  originating 
station,  feeding  the  program  to 
WRAL,  Raleigh;  WGTM,  Wilson; 
WGBR,  Goldsboro;  WEED,  Rocky 
Mount;  WFTC,  Kinston.  WAIR, 
Winston-Salem,  will  join  the  State 
network  Jan.  8.  Program  is  broad- 
cast six  days  weekly  on  WPTF, 
12:15-12:30  p.  m.,  and  fed  to  the 
network  three  times  a  week,  on 
Mondays,  Wednesdays  and  Fridays. 
Business  was  placed  through  Law- 
rence G.  Fertig  &  Co.,  New  York. 


Prune  Discs  on  10 

PRUNE  GROWERS  OF  CALI- 
FORNIA, San  Francisco,  seasonal 
users  of  radio,  through  Lord  & 
Thomas,  that  city,  on  Jan.  9  will 
start  for  13  weeks  using  a  twice- 
weekly  quarter  -  hour  transcribed 
program  on  10  eastern  and  mid- 
western  stations.  List  is  now  being 
made  up.  Tentatively  titled  Holly- 
wood 10,000,  the  dramatic  series  of 
plays  will  be  based  on  life  among 
film  extras  of  Hollywood.  Featured 
will  be  William  Farnum.  Ken  Car- 
penter is  to  announce.  James  Fonda, 
Lord  &  Thomas,  Hollywood  pro- 
ducer, will  direct  production.  An  ex- 
tensive merchandising  and  promo- 
tional campaign  will  be  launched. 


Eastern  Wine  Adds 

EASTERN  WINE  Corp.,  New 
York,  recently  added  four  stations 
to  the  list  carrying  spot  announce- 
ments for  Chateau  iMartin  wines, 
varyine  between  11  and  75  spots 
weekly.  New  stations  are  WMBG, 
Richmond;  WHKC,  Columbus,  O.; 
WELI,  New  Haven;  WEBR,  Buf- 
falo. Until  the  present  expansion, 
the  company  has  been  sponsoring 
nine  quarter-hours  and  54  spots 
weekly  on  WHN,  New  York;  four 
hours  of  programs  and  42  spots  on 
WNEW,  New  York;  one  hour  and 
42  spots  on  WAAT,  Jersey  City, 
and  one  hour  and  75  spots  on 
WOV-WBIL,  New  York.  According 
to  H.  C.  Morris  &  Co.,  New  York, 
the  agency  in  charge,  the  following 
stations  may  be  added  to  the  cam- 
paign before  Christmas:  WSYR 
and  WFBL,  Syracuse;  WSAY, 
Rochester;  WABY,  Albany. 


Y  R  A  C  U  S  E 

54  Grocery  Accounts — 
— 56  Drug  Accounts 
.  .  .  Highest  on  record! 

Evnry  dolfar  that  lood  and  driin  ad- 
vertisers spend  has  to  count.  That's 
why  WFBL  has  54  Grocery  and  56 
Drug  accounts  this  month — the  high- 
est on  record!  WFBL  brings  more 
dollars  into  more  stores.  And  WFBL 
Merchandising  Service  inspires  more 
grocers  to  get  behind  the  products 
advertised  with  more  window  and 
counter  displays.  For  time  rates  and 
complete  facts  about  WFBL  merchan- 
dising service,  write 

WFBL 

Syracuse,  N.  Y. 

or  Free  &  Peters,  Inc. 
National  Representatives 


Too  Much  Luck 

JIM  BELOUNGY,  chief  en- 
gineer of  WBT,  Charlotte, 
N.  C,  went  hunting  in  Pis- 
gah  National  Forest  recently. 
Regulations  allow  three  days 
maximum  time  for  bagging 
one  deer.  Beloungy  set  out  at 
7  a.m.,  all  set  for  an  invig- 
orating three  days  in  the 
wilderness.  By  9  a.m.  he  had 
bagged  a  big  8-point  buck — 
and  the  balance  of  the  three 
days  was  spent  as  usual,  at 
work. 


Gov.  Cox  Buys  WSB 

(Continued  from  page  13) 
than  30  years  has  owned  the  con- 
trolling stock  in  the  Journal.  Of 
the  shares  purchased,  Gov.  Cox 
himself  acquired  2,222  4/18th;  the 
Evening  News  Publishing  Co.  of 
Dayton,  169  3/18th,  and  Spring- 
field Newspapers  Inc.,  1,666- 
12/18ths.  The  Miami  interests  did 
not  participate. 

Officers  of  the  Journal  Co.  were 
listed  as  Inman  Gray,  president; 
James  R.  Gray,  vice-president  and 
editor;  John  A.  Brice,  vice-presi- 
dent and  general  manager,  and  J. 
L.  Williford,  secretary  and  treas- 
urer. The  4,058  shares  of  common 
stock  were  acquired  as  follows : 
From  James  R.  Gray,  629;  Inman 
Gray,  629;  Cordelia  Gray  Brumby, 
604;  Frances  Gray  Yankey,  454; 
John  Morton  Smith,  541;  Mrs. 
James  R.  Gray,  334;  Mary  Inman 
Pearce  Smylie,  302;  Jennie  Gray 
Pearce,  302;  John  A.  Brice,  229; 
J.  L.  Williford,  31.  Fractional 
shares  also  were  included. 

The  financial  statement  covering 
WSB  listed  the  transmitter,  other 
equipment  and  real  estate  as  hav- 
ing an  investment  value  of  $362,- 
549.91,  a  replacement  value  of 
$286,507.90  and  a  depreciated  value 
of  $207,746.07.  The  Western  Elec- 
tric 50,000-watt  transmitter,  in- 
stalled in  February,  1933,  had  an 
actual  cost  of  $140,936. 

The  Gray  family,  it  is  reported, 
has  been  interested  in  disposing  of 
the  property  since  the  death  sev- 
eral years  ago  of  Maj.  John  S.  Co- 
hen, who  had  been  publisher  and 
general  manager  of  the  newspaper 
and  the  directing  head  of  the  sta- 
tion. The  newspaper,  it  is  under- 
stood, has  been  losing  money — 
practically  since  that  time. 

Since  WAGA's  participation  did 
not  involve  actual  transfer  of  the 
control  of  that  station,  FCC  ap- 
proval was  not  necessary  under  the 
rules.  However,  ultimate  disposi- 
tion of  the  control  must  receive 
Commission  approval. 

INSURED  RKCFP I  ION 
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Federal  Trial  Ordered 
For  J.  W.  Williams  on 
Impersonation  Charge 

JOSEPH  WILLIAM  WILLIAMS, 
47,  charged  with  impersonating  an 
officer  of  the  FCC  in  connection 
with  efforts  to  gain  employment 
from  V.  0.  Stamps,  of  Dallas,  ap- 
plicant for  a  new  local  station 
there,  on  Dec.  5  was  bound  over 
to  the  winter  term  of  Federal 
court  in  that  city  on  bond  of  $2,- 
500  by  U.  S.  Commissioner  John 
Davis.  He  failed  to  make  bond  and 
will  be  tried  some  time  in  January. 

Williams,  known  as  J.  Bill  Wil- 
liams in  broadcasting  circles,  ad- 
mitted serving  a  sentence  in  Hunts- 
ville,  Tex.,  prison  in  1916  on  a 
charge  of  swdndling.  He  also  ad- 
mitted deserting  from  the  Army  as 
well  as  serving  two  years  in  Leav- 
enworth and  several  months  in  a 
prison  camp  in  California  in  con- 
nection with  a  check  transaction. 

Among  witnesses  at  the  hearing 
in  Dallas  were  T.  J.  Slowie,  FCC 
secretary,  who  said  none  of  the 
FCC  commissioners  knew  Williams 
and  that  the  Commission  had  had 
complaints  about  his  activities 
from  stations  in  Houston,  Little 
Rock,  Hot  Springs,  Phoenix  and 
Dallas;  T.  Frank  Smith,  manager 
of  KXYZ,  Houston,  applicant  for 
a  new  local  there,  who  said  Wil- 
liams had  solicited  and  been  re- 
fused employment;  Howard  Shu- 
man,  holder  of  a  CP  for  a  new  lo- 
cal in  Hot  Springs,  who  verified 
Mr.  Stamps'  assertion  that  Wil- 
liams had  said  he  "lived  with  one 
of  the  commissioners"  who  had 
"sent  him  down  to  help  Stamps," 
and  various  others  who  testified  of 
Williams  impersonations. 

Assistant  District  Attorney 
Clyde  Hood  amended  the  two  com- 
plaints to  read:  "knowingly  and 
feloniously  falsely  pretended  to  be 
an  agent,  representative  or  em- 
ploye of  the  United  States  of 
America,  to  wit,  an  agent  repre- 
sentative and  employe  of  the  FCC 
to  defraud." 


New  Sterling  Series 

STERLING  PRODUCTS,  New 
York,  which  recently  acquired  the 
Ironized  Yeast  account  from  J.  G. 
Dodson  Proprietaries,  Atlanta,  is 
reported  to  be  starting  a  new  pro- 
gram titled  Port  of  Missing  Heirs 
on  Dec.  19  on  61  CBS  stations, 
Tuesdays,  8:30-8:55  p.m.,  the  spot 
recently  vacated  by  the  Lifebuoy 
Tuesday  Night  Party,  sponsored  by 
Lever  Bros.  Although  Blackett- 
Sample-Hummert,  New  York,  has 
been  the  exclusive  agency  for  all 
Sterling  Products  accounts,  Ruth- 
rauff  &  Ryan,  New  York,  will  con- 
tinue to  handle  the  Ironized  Yeast 
account. 


New  Artists  Pacts 

CBS,  through  Columbia  Artists  and 
Columbia  Concerts  Corp.  and  NBC. 
through  its  Artists  Service,  on  Dec.  1 1 
signed  contracts  with  the  Screen  Actors' 
Guild  and  the  American  Guild  of  Musical 
Artists  whereby  the  networks  have  the 
right  to  act  as  agent  for  actors  and  artists 
in  the  motion  picture  and  concert  field. 
Clauses  providing  the  artists  proper  rep- 
resentation and  fixed  minimum  commis- 
sions are  included  in  the  contracts. 


AMERICAN  GUILD  of  Musical 
Artists  and  the  Screen  Actors  Guild, 
affiliate  unions  of  the  Associated 
Actors  &  Artistes  of  America,  New 
York,  will  transfer  their  New  York 
offices  along  with  Theatre  Authority, 
New  York,  to  545  Fifth  Ave.  after 
Jan.  1. 
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MEMBERS  of  the  Chicago  and  New  York  staffs  of  Transamerican  Broad- 
casting &  Television  Corp.  met  in  Cincinnati  Dec.  8-10  for  a  conference 
with  WLW  officials  and  department  heads.  After  business  sessions  Fri- 
day and  Saturday  the  entire  group  went  on  a  hunting  excursion  into 
Kentucky  as  guests  of  Robert  E.  Dunville,  general  sales  manager  of 
WLW,  and  James  D.  Shouse,  vice-president  of  Crosley  Corp.  in  charge 
of  broadcasting.  Here  are  (front  row,  1  to  r)  Walter  A.  Callahan  (stand- 
ing), manager  of  the  Transamerican  Chicago  office;  Miss  Buelah  Straw- 
way,  merchandising  director  of  WLW;  Mr.  Dunville,  and  William  Old- 
ham (standing),  sales  promotion  manager  of  WLW;  (back  row)  George 
Biggar,  program  director  of  WLW;  Eldon  Park,  of  the  WLW  sales  serv- 
ice department;  E.  K.  Bauer,  WLW  business  manager;  Murray  Grab- 
horn,  of  the  Transamerican  New  York  office;  Richard  W.  Garner,  sales 
service  manager  of  WLW;  John  Hartfield,  of  the  Chicago  office;  C.  P. 
Jaeger,  of  the  New  York  office,  and  Warren  Jennings,  of  Chicago  office. 


Mu$ico  Prize  Contest 
To  Become  Nationwide 

MUSICAL  prize  contest  called 
Mu$ico  now  sponsored  by  National 
Tea  Co.  on  WGN,  Chicago,  and 
the  Kroger  Grocery  Co.  on  WMBD, 
Peoria,  will  be  expanded  on  a  na- 
tional basis  soon  after  Jan.  1,  ac- 
cording to  officials  of  H.  W.  Kastor 
&  Sons  Adv.  Co.,  Chicago.  It  is 
understood  perhaps  45  stations  will 
be  used  nationally  with  various 
grocery  chains  sponsoring  the  pro- 
gram in  varying  markets. 

The  half-hour  Friday  evening 
show  has  aroused  considerable  in- 
terest in  Chicago.  Fashioned  after 
Bingo,  Mu$ico  is  based  on  the  iden- 
tification of  musical  numbers, 
played  by  a  studio  orchestra  and 
checked  on  cards  distributed  by  the 
sponsors.  During  the  10  weeks  the 
show  has  been  broadcast  on  WGN, 
more  than  a  million  cards  have 
been  called  for  each  week  by  lis- 
teners who  get  the  cards  free  of 
charge  at  their  neighborhood  Na- 
tional Tea  stores.  It  is  said  that 
more  than  60  letters  are  received 
by  WGN  weekly  as  a  result  of 
Mu$ico  and  in  addition  to  cash 
prizes  23,000  shopping  bags  full  of 
groceries  have  been  distributed  to 
winners  since  the  program  began. 


Woods  Tells  Labor  Body 
Of  Television  Problems 

MARK  WOODS,  vice-president  of 
NBC,  met  Dec.  12  with  the  joint 
television  committee  of  Actors 
Equity  Assn.,  Screen  Actors  Guild 
and  American  Federation  of  Radio 
Artists,  which  is  attempting  to 
formulate  standards  of  wages, 
hours  and  conditions  for  actors 
employed  before  the  video  cameras. 
Mr.  Wood  gave  the  committee  a 
picture  of  the  costs  the  broadcast- 
er already  has  in  maintaining  reg- 
ular television  programs  on  the  air 
with  no  return  on  his  expenditures 
possible  at  the  present,  for  the  con- 
sideration of  the  group  in  drafting 
its  demands.  While  varying  reports 
have  emanated  from  the  various 
factions  of  the  committee  regard- 
ing results  achieved  during  the  past 
month's  meetings,  it  is  generally 
agreed  that  progress  has  been  made 
and  that  a  report  will  be  ready 
for  presentation  to  the  unions  for 
approval  in  the  near  future. 


MOHAWK  PETROLEUM  Corp.,  Los 
Angeles,  on  Dee.  8  auditioned  a  week- 
l.v  half-hour  CBS  studio  audience  par- 
ticipation quiz  program,  Mohawk  Poiv- 
Wow,  featuring  Tom  Hanlon  as  m.c. 
If  accepted,  it  likely  will  be  released  to 
CBS  Pacific  Network  shortly  after 
.Jan.  1.  Russ  Johnston,  CBS  Pacific 
Coast  program  director,  produced  the 
audition.  Charles  Moriii,  San  Fran- 
cisco manager  of  Radio  Sales,  partici- 
pated. 


Stock  Lingo 

LISTENERS  of  Jim  Poole, 
livestock  reporter  of  WLS, 
Chicago,  have  sent  him  so 
many  requests  for  explana- 
tions of  his  chatter  that  he 
has  compiled  a  dictionary  of 
stockyard  definitions.  Among 
the  definitions  recently  pub- 
lished in  the  Prairie  Farmer 
are:  Crows,  lambs  that  don't 
respond  to  food;  Sunfish, 
narrow,  thin-chested  cattle; 
Mice,  undersized  lambs ; 
Gamblers,  steers  of  uncertain 
quality. 


Illinois  Meat  Series 

ILLINOIS  MEAT  Co.,  Chicago 
(Ready  Meat),  soon  after  Jan.  1 
will  start  an  half-hour  Wednesday 
evening  show  titled  Broadcast  on 
an  undetermined  number  of  MBS 
stations.  Format  of  the  show  is 
similar  to  Mu$ico  and  it  is  owned 
by  the  owners  of  Mu$ico,  Clef  Inc., 
Chicago.  It  is  understood  that  cards 
will  be  distributed  through  grocery 
stores  and  that  the  game  will  center 
around  the  selection  and  identifica- 
tion of  famous  names  in  the  news 
and  sporting  pages.  The  sponsor  is 
introducing  a  new  line  of  ready- 
prepared  meats  produced  under  its 
brand  name  of  Broadcast.  Neisser- 
Meyerhoff,  Chicago,  handles  the  ac- 
count. 


AFRA  NEGOTIATES 
KYW,  WGY  PACTS 

AMERICAN  Federation  of  Radio 
Artists  and  NBC  have  completed 
contracts  covering  staff  announc- 
ers employed  at  the  network's  pro- 
grammed stations  KYW,  Philadel- 
phia, and  WGY,  Schenectady.  Pacts 
are  for  three  years,  with  provisions 
for  revision  during  that  period.  Both 
contracts  call  for  40-hour,  five-day 
weeks,  and  both  provide  for  imme- 
diate 10%  increases  for  announc- 
ers. Negotiations  were  begun  near- 
ly a  year  ago,  but  were  interrupted 
and  only  resumed  recently. 

AFRA  negotiations  with  WXYZ, 
Detroit,  are  nearing  completion,  it 
was  reported  Dec.  12,  although  no 
contract  had  been  signed.  Major 
James  P.  Holmes,  union's  national 
field  representative,  has  been  in  De- 
troit for  some  time,  conferring 
with  George  Trendle  and  Allen 
Campbell,  station  president  and 
general  manager. 

Union's  committee  on  transcrip- 
tions is  nearing  the  end  of  its  work 
on  a  code  covering  artists  employed 
in  making  recorded  programs,  af- 
ter running  into  unforeseen  difficul- 
ties that  have  prolonged  the  task 
far  past  the  time  originally  sched- 
uled for  submission  of  the  code  to 
AFRA  members  for  approval. 


ACA  and  WBNX  Sign; 
WQXR  Vote  Is  Ordered 

AMERICAN  Communications 
Assn.,  CIO  union,  reports  that  an 
agreement  has  been  signed  with 
WBNX,  New  York,  covering  all 
English  announcers.  Contract, 
signed  Dec.  5  retroactive  to  Dec.  1, 
provides  for  a  40-hour,  five-day 
week,  two  weeks  vacation  and  sick 
leave  with  pay,  salaries  to  start  at 
$37.50  per  week,  $7.50  more  than 
the  previous  minimum,  and  a  gen- 
eral increase  of  $2.50  weekly  for 
announcers. 

Sidney  Adler,  ACA  organizer,  is 
in  Baltimore  negotiating  a  new 
contract  with  WCAO,  covering  all 
regular  employees,  announcers, 
news  editors,  etc.,  as  well  as  tech- 
nicians. Negotiations  have  also 
been  started  with  WCBM,  Balti- 
more, where  six  technicians  have 
recently  joined  ACA. 

The  battle  of  technicians  at 
WQXR,  New  York,  where  right  to 
represent  the  engineers  is  claimed 
by  both  ACA  and  the  AFL  tech- 
nical union,  IBEW,  should  soon  be 
concluded.  The  National  Labor  Re- 
lations Board,  after  a  hearing  Dec. 
11,  said  an  election  will  be  held 
within  30  days. 


The  only  full  time 
station  in  Ohio^s 
Srd  largest  market* 

WFMJ 

(250  watts) 


'Printers'    Ink    Market  Exploration 
Bulletin,    Sept.    29.  1939 


(FACTS 


ABOUT  BALTIMORE) 

^'What  makes 
a  market  good-- 
PEOPLE  or 
MONEY?^^ 


The  answer  is  "BOTH." 
Baltimore  is  a  BIG  market 
any  way  you  look  at  it.  Population  about  1  MILLION  (949,247). 

1938  Retail  Sales:  $372,770,000. 

Index  of  buying  power  (accord- 
ing to  "Sales  Management" 
survey,  April  10,  1939)  — 117 
(national  index,  100). 

Bank  deposits  total  $669,976,836 
— ONE  THIRD  of  which  are 
in  mufua/ savings  banks. 


Make  your  advertising  investment  in  a 
growing  market.  Use  Baltimore's  "first 
choice"  radio  station. 

WFBR 

BALTIMORE 

National  Representatives 

EDWARD    PETRY  &  COMPANY 


★    ON     THE      NBC      RED      NETWO  R  K  ★ 
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Associated  Newspapers 


Old  Bin  and  Bert  Find  a  Better  'Ole  in  a 
New   War  (apoloyieis  to  Buir nsfather) . 


Sick  of  Judging 

ALL  BUT  ill,  Rex  Davis, 
chief  announcer  of  WCKY, 
Cincinnati,  returned  from 
Brooksville,  Ky.,  recently  af- 
ter judging  a  cake-baking 
contest  held  under  WCKY 
auspices  —  during  which  Da- 
vis personally  tasted  portions 
of  53  chocolate  cakes.  Chron- 
icling his  adventure  upon  his 
return,  he  was  informed 
bluntly  by  France  Raine,  Cin- 
cumafi  Times-Star  radio  edi- 
tor and  a  culinary  expert,  the 
best  and  proper  manner  of 
judging  cakes  is  not  to  taste 
them,  but  to  examine  their 
texture  and  general  appear- 
ance. 


ATTENTION, 
PLEASE  1 


^ROAMiSTING 

\<^4roacIcast 

NatioBil  Prets  Bldg.  ^  AdVCrtisiD^     Wuhinglon,  D.  C. 


Reargument  Is  Sought 
In  Decision  on  KSFO 

REARGUMENT  before  the  U.  S. 
Court  of  Appeals  for  the  District 
of  Columbia  of  the  court's  decision 
in  the  case  involving  lease  of 
KSFO,  San  Francisco,  by  CBS, 
was  sought  in  a  pleading  filed  Dec. 
14  by  the  FCC,  in  which  it  ques- 
tioned the  court's  procedure  in  re- 
cent decisions.  While  the  court  has 
six  members,  only  three  have  been 
participating  in  FCC  appeals,  with 
the  result,  the  Commission  alleges, 
that  confusion  and  conflict  exist. 

The  FCC  also  is  expected  to  ask 
the  court  to  hear  oral  argument  in 
connection  with  the  appeal  of 
WAPI,  Birmingham,  from  the  FCC 
decision  denying  a  lease  arrange- 
ment, in  which  CBS  also  would 
have  participated.  The  lease  issues 
in  the  two  cases  are  viewed  as  iden- 
tical. 


Televising  'Gone  With  Wind' 

NBC  will  tflevisc  the  Xpw  York 
premiei-  of  the  motion  picture  "Gone 
With  the  AYind"  Dec.  19.  picking  up 
<-elel)rities  a.s  they  ci-oss  the  .sidewalk 
and  al.so  pre.sentiiiK  interviews  before 
the  camera  in  the  lolihy  of  the  Capitol 
'I'heatre.  Pickup.s  will  lie  fed  to  the 
nii>l)ile  unit,  parked  across  the  street 
from  tlie  theatre  entrance  and  thence 
sliortwaved  to  the  W2XBS  trans- 
mitter in  the  Enii>ire  State  Bldg. 
Television's  act  in  tying  in  with 
movie  exploitation  is  seen  as  a  pla- 
cating move  toward  the  movie  com- 
panies, who  have  heen  reluctant  to 
suiii)ly  television  with  films  for  use 
on  the  air. 


AP  Takes  No  Action 

BROADCASTING  of  news,  both  sus- 
taining and  commercial,  was  the  sub- 
.iect  of  much  informal  discussion  by  the 
members  of  the  Associated  Press  exec- 
utive committee  during  the  two-day 
meeting  in  New  York.  Dec.  J^-O,  but  no 
official  action  was  taken  on  any  change 
in  the  press  service's  present  set-up  for 
handling  the  broadcasting  of  its  news. 


QUAKER  OATS  Co..  Chicago  (cere- 
als), has  added  an  extra  four  weeks, 
as  of  Aug.  26.  1040.  to  its  contract 
with  NBC  for  the  Qitaker  Party  to 
parallel  its  recent  renewal  with  Tom- 
my Riggs  and  Betty  Lou.  star  talent 
of  the  program,  through  Sept.  23, 
1040.  Program  is  heard  on  59  NBC- 
Red  stations.  Mondays.  S-8 :30  p.  m. 
Agency  is  Ruthrauff  &  Ryan,  Chicago. 


DODGE  DEALERS  of  Chicago  on 
Dec.  17  starts  a  half-hour  Sunday 
noontime  .show  called  Meet  the  Band 
on  WBBM.  Chicago.  The  program  will 
feature  a  name  band  each  week.  En- 
graved gold  batons  will  be  presented 
orchestras  leaders  selected  to  appear 
ou  the  program.  Ruthrauff  &  Ryan, 
Chicago,  handles  the  account. 


(U.P.) 


THE  MARK 
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Make  Believe  Ballroom 
On  WNEW,  New  York, 
Acquires  New  Accounts 

TOTAL  of  three  hours  and  4.5  min- 
utes was  added  Dec.  8  to  Martin 
Block's  Make  Believe  Ballroom  pro- 
gram on  WNEW,  New  York,  the 
station  announcing  that  all  time  on 
the  program  was  sold  with  the 
start  of  two  new  accounts — Crosley 
Distributing  Corp.,  New  York,  on 
Dec.  11,  sponsoring  three  quarter- 
hours  weekly  for  Crosley  radios, 
and  K.  Arakelian,  on  Dec.  8  spon- 
soring six  quarter-hours  weekly  for 
Mission  Bell,  wines. 

During  the  first  week  in  Decem- 
ber, the  Broadway  production 
"Swingin'  The  Dream"  started 
three  quarter-hours  weekly  of  the 
Ballroom,  program,  through  Bu- 
chanan &  Co.,  New  York,  to  make 
a  special  ticket  offer  to  listeners. 
The  offer  to  match  each  ticket 
reservation  made  by  a  man  with  a 
ticket  for  a  girl  resulted  in  1,120 
advance  reservations  for  the  show 
following  one  two-minute  plug  by 
Martin  Block  on  the  program 
Dec.  5. 

Following  the  recent  signing  by 
Block  of  a  new  five-year  contract 
with  the  WNEW  Artist's  Bureau, 
the  radio  feature  story  of  the  week 
in  Time  Magazine,  Dec.  8  was  built 
around  the  history  of  the  Make  Be- 
lieve Ballroom  program  and  how 
Martin  Block  started  on  the  road 
to  his  present  success.  On  Dec.  12, 
Pic  Magazine  ran  a  two-pag'e 
spread  featuring  Block's  semi- 
annual orchestra  popularity  poll. 

Hudson  Products,  New  York 
(Polident  tooth  cleanser),  on  Dec. 
8  started  Arbitration  Board,  Fri- 
9-10  p.  m.,  for  52  weeks  on  WHN, 
New  York.  Brown  &  Thomas,  New 
York,  is  agency.  Restland  Memorial 
Park,  East  Hanover,  N.  J.  (ceme- 
tery), on  Dec.  17  will  start  The 
Bowery  Mission,  Sunday  3-4  p.  m., 
for  52  weeks  on  WHN.  The  ceme- 
tery, a  radio  user  for  several  years, 
also  is  shifting  its  weekly  quarter- 
hour  of  organ  music  on  WHN  from 
Sunday  to  Friday.  Hudson  Adv. 
Co.,  New  York,  handles  the  account. 


ADAM  HAT  STORES,  New  York,  in 
its  series  of  fight  broadcasts  on  NBC- 
Blue,  will  sponsor  the  Scalzo-Chavez 
non-title  featherweight  bout  Dec.  22. 
and  on  .Tan.  5  Sam  Taub  and  Bill 
Stern  will  describe  the  Bettina-Apos- 
toli  non-title  light  heavyweight  fight. 
Glickman  Adv.  Co..  New  York,  handles 
the  account. 


Hays* 

Hamless  Hammond 

Every  afternoon,  five  days  a 
week,  thousands  of  radio  listeners 
in  the  nation's  9th  market  tune  to 
St.  Louis  KWK  for  15  minutes  of 
sizzling,  scintillating  swing  sup- 
plied by  Rich  Hays,  the  boy  who 
keeps  the  "Ham"  out  of  the  Ham- 
mond. Side  remarks  and  oral  foot- 
notes delivered  with  abandon  by 
Alien  C.  Anthony*  round  out  a 
swift-pace  quarter-hour. 

It's  called  the  "Swing  Clinic", 
and  we  KNOW  it's  got  the  listen- 
ers. Proof  :  Over  90  "  'Swing 
Clinic'  Classes"  have  been  organ- 
ized in  St.  Louis  and  other  cities 
in  the  KWK  listening  area. 

The  "Swing  Clinic"  may  furnish 
the  diagnosis  for  YOUR  St.  Louis 
sales  problem.  Call  the  Paul  Ray- 
mer  office. 

Yes,  the  one  that  "Dr.  L  Q." 
borrows  from  us  on  Mondays. 
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Late  Personal  Notes 


MR.  STOLL 

Clarence  G.  Stoll  Named 
Head  of  Western  Electric 

CLARENCE  G.  STOLL,  operations 
vice-president  of  Western  Electric 
Co.  since  1928,  on  Dec.  12  was 
elected  president,  succeeding  Edgar 
S.  Bloom.  Mr.  Bloom  retires  Dec.  31 
upon  reaching  age  65,  in  accord- 
ance with  Bell  System  practice, 
ending  43  years  service,  and  will 
become  director  of  purchases  of  the 
British  Purchasing  Commission. 

Mr.  Stoll  was  born  in  1883  at  Mt. 
Joy,  Pa.,  was  graduated  from  Penn 
State  in  1903  and  entered  WE's 
student  training  course  at  Chicago 
where  he  received  pay  of  $10.15  a 
week.  By  1908  he  had  become  engi- 
neer of  methods  and  later  head  of 
tLe  manufacturing  branch  in  New 
ifork.  In  1912  he  was  named  shop 
superintendent  in  the  Antwerp  fac- 
tory and  served  until  war  forced  its 
closing.  Returning  to  this  country, 
he  advanced  through  important 
posts  at  Chicago  and  in  1923  was 
named  head  of  the  Hawthorne 
Works  in  that  city.  Three  years 
later  he  was  moved  to  New  York 
and  elected  vice-president  and  di- 
rector. Since  1928  he  has  directed 
all  WE  operations. 


Charles  R.  Walgreen 

CHARLES  E.  WALGREEN,  CO.  heud 
of  the  chain  drugstore  company  bear- 
ing his  name,  died  in  Chicago  Dec.  12. 
Mr.  Walgreen's  chain  of  Chicago 
stores  are  prominent  users  of  radio 
advertising.  Born  in  Dixon,  111..  Mr. 
Walgreen  began  his  career  in  1893  as 
an  $18-a-week  drug  clerk  in  Chicago. 


XEW  stations  subscribing  to  Interna- 
tional News  Service  to  start  after  thu 
first  of  the  year  include  WFBR.  Balti- 
more;  KFBI,  Abilene.  Kan.;  KELD. 
El  Dorado.  Ark.,  and  WSAV.  Sa- 
vannah. 


I The  Selling  Voice 
that  UPS  Your  Sales! 

WNOX 


SCRIPPS-HOWARD   RADIO,  INC. 

KNOXVI  LLE 

TENNESSEE 

-    1010  KC  - 
5000  w.  Day— 1000  Night 

Branham  Company 


c 
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DAVID  SARXOFF,  president  of 
RCA  and  chairman  of  the  board  of 
XBC.  paid  a  five-minute  call  on  Presi- 
dent Roosevelt  at  the  White  House 
Dec.  11.  He  said  afterward  that  inter- 
national broadcasts  and  television  had 
been  discussed. 

.T.  M.  HAYES,  former  manager  of  the 
Chicago  oflice  of  Radio  Transcription 
Co.  of  America,  has  joined  the  sales 
stafE  of  XBC  Electrical  Transcription 
Service  in  X'ew  York,  to  contact  sta- 
tions on  behalf  of  ABC  Thesaurus  and 
XBC's  syndicated  recorded  programs. 
W.  C.  Gartlaud.  former  sales  manager 
of  Star  Radio  Programs.  X'^ew  Yoi-k. 
also  has  joined  the  sales  staif  of  XBC 
Transcription  Service. 

G.  R.  STEWART,  formerly  account 
executive  of  John  H.  Dunham  Co..  re- 
signed recently  to  become  advertising 
manager  of  Brunswick-Balke-Collen- 
der  Co.,  Chicago,  where  he  will  have 
charge  of  the  advertising  of  the  com- 
pany's three  divisions. 

WILLIAM  R.  HEMRICH.  formerly 
advertising  manager  of  Armour  Co.. 
Chicago,  and  more  recently  an  account 
executive  with  Stack-Goble  Adv.  Agen- 
cy.  Chicago,  has  been  named  advertis- 
ing manager  of  Visking  Corp..  Chicago 
(synthetic  sausage  casings). 

EMERSOX  WALDMAX\  formerly 
with  Steve  Hannigan.  X"ew  York  pub- 
licity agent,  and  previou.sly  in  the 
XBC  special  events  department  in 
Washington,  has  lieeu  appointed  to 
handle  radio  ijublicity  for  the  Greater 
X'ew  York  Committee  for  the  Celebra- 
tion of  the  President's  Birthday  Ball, 
assisting  Ed  Curtin.  director  of  pub- 
lic relations.  Henry  Doherty.  formerly 
of  XBC.  handles  newspaper  publicity. 

SYLVIA  PRESS,  formerly  director 
of  publicity  of  WIXS.  Xew  York,  has 
joined  CBS  as  assistant  to  Herbert 
Swope,  trade  news  editor  in  Xew 
York. 

WILEY  SHOLAR.  football  com 
mentator  heard  regularly  the  last  six 
seasons  on  WBIG.  Gi'eensboro,  X.  ('.. 
who  is  also  a  well-known  gridiron 
official,  has  been  named  umpire  for  the 
Rose  Bowl  Game  in  Pasadena. 

MAJ.  EDXEY  RIDGE,  director  of 
WBIG.  Greensboro,  X'.  C.  again  has 
been  designated  by  the  Kate  Smitli 
All-Collegiate  Football  Committee  to 
present  Bulova  watches  awarded  by 
her  to  the  State's  All-America  players. 

RAY  REEVES,  sports  announcer  of 
WRAL.  Raleigh.  X.  C.  has  resigned 
to  return  to  his  home  in  Xew  York 
for  an  indefinite  period  due  to  illness. 

FRED  REIXHARDT  has  resigned 
from  the  sales  stafE  of  WHBF.  Rock 
Island,  111.,  to  rejoiu  the  announcing 
and  continuity  stafiE  of  WGIL.  Gales- 
burg,  111. 


COLUMBUS 

AUjjou  need  in  Central Ohio 

SOOOwflnSPflY 
1000  WATTS  NfGHT 

JohnBloir&Co..  Represenblirt 


HERMAX  S.  HERMAXSOX.  new  to 
radio,  has  joined  the  sales  statf  of 
KOIL.  Omaha.  Bill  Baldwin,  after 
several  mouths  iu  San  Fraucnsco  ra- 
dio, has  returned  to  the  KOIL  an- 
nouncing StafE. 

STEELE  MORRIS,  of  the  CBS  Hol- 
lywood sales  promotion  department,  is 
the  father  of  a  girl  born  Dee.  10  in 
Pasadena,  Cal. 

GEORGE  MEXARD.  announcer  of 
WLS.  Chicago,  is  the  father  of  a  baby 
girl  born  Dec.  9. 

EDGAR  SXOW,  new  to  radio,  has 
joined  KOY,  Phoenix,  as  junior  an- 
nouncer. 


CHRISTMAS/ 

VOU'RE  LATE-SANTA/ 

EVERV  DAY  HAS  BEEN 
CHt^lSTMAS  AT  KOIL, 
SINCE  WE  STARTED  CAkRVlUG 
OVER  40  HOURS  PER. WEEK 
MORE  NETWORK  COMfAEWIAVS 


To  Honor  Slioiise 

A  TESTIMONIAL  dinner  will  be 
tendered  Dec.  19  in  Cincinnati  to 
James  D.  Shouse,  vice-president  of 
the  Crosley  Radio  Corp.  in  charge 
of  broadcasting,  with  such  figures 
as  Gov.  John  W.  Bricker  of  Ohio 
and  Senator  Robert  A.  Taft  head- 
ing the  list  of  notables.  Toast- 
master  will  be  Albert  H.  Morrill, 
president  of  the  Kroger  Grocery  & 
Baking  Co.  Addresses  will  be  de- 
livered by  Senator  Taft,  Mayor 
James  G.  Stewart  and  Col.  C.  0. 
Sherrill,  city  manager  of  Cincin- 
nati. 


AMOXG  radio  notaliles  attending  the 
winter  Gridiron  dinner  of  Washington 
correspondents  Dec.  9  were  Gardner 
and  .lohn  Cowles.  the  Cowles  stations  ; 
Xiles  Trammell,  XBC  executive  vice- 
liresident ;  Edward  Klanber.  CBS  exec- 
utive vice-president :  David  Sarnoft. 
RCA  president  and  XBC  chairman ; 
Harry  C.  Butcher,  CBS  Washington 
vice-president. 


OMAHA'S  BASIC 
COLUfNABIA  STATION 

DON  SEA  RLE"  GEN  1  MGR. 
KATZ  AGENCV-NAT'L  REPR. 


Effective  December  16 
"A  H 

Full  Speed  Ahead 
with 

1,000  Streamlined  Watts  (day) 

on 

1100  Kilocycles 

WCA 

PONTIAC,  MICHIGAN* 

V    V  V 

*  Here,  in  the  heart  of  the  motor  industry,  all  plants 
are  busy  and  the  men  are  ivorking  extra  shifts. 
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Wrigley  Auditions 

WILLIAM  WKIGLEY  Jr.  Co.,  Chi- 
cago (Doublemint  gum),  soon  alter 
Jan.  1  will  start  a  new  half-hour 
Sunday  aiternoon  show  to  replace 
the  Gateway  to  Hollywood  series, 
according  to  officials  ot  CBb-Cm- 
cago.  The  Gateway  program  was 
directed  by  Jesse  Lasky  and  was 
tied-in  with  RKu  pictux-es.  it  is  un- 
derstood that  iNeisser-Meyerhon, 
Chicago,  is  the  agency  handling 
auditions  for  the  new  winter  show. 


Joins  MBS  War  Staff 

PAUL  SCHUBERT,  naval  and 
gunnery  expert,  author  and  com- 
mentator, has  joined  MBS'  staff  of 
war  observers  and  is  giving  quar- 
ter-hour broadcasts  discussing  the 
naval  problems  of  the  warring  na- 
tions at  frequent  intervals.  His  first 
broadcast  on  MBS  was  Dec.  6.  Mr. 
Schubert,  a  graduate  of  Annapolis, 
resigned  from  the  Navy  to  start  his 
writing  career,  and  has  done  for- 
eign correspondence  for  the  Satur- 
day Evening  Post  and  BBC. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated   to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bids..  Wash.,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  BIdg.       Naf.  4048 
Washington,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 


PAUL  F.  GODLEY 

Consulting  Radio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


JOHN  BARRON 

Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  BIdg.  District  8456 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM  BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

2935  North  Henderson  Avenue 
Telephones  3-&039  and  5-2945 
DALLAS,  TEXAS 


HERBERT  LEE  BLYE 

RADIO  CONSTRUCTION 
ENGINEER 

THIRTEEN  TEARS  EXPERIENCE 
LIMA  OHIO 


"TAe^  Metret  Aiiii . . . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


Mm 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  a  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 


IN  APPRECIATION  of  the  cook- 
ing school  staged  in  conjunction 
with  the  Northern  Kentucky  Inde- 
pendent t'ood  JJeaiers'  Assn.  I'  ood 
ohow,  held  recently  at  (Jovmgton, 
Ky.,  the  Association  presentea 
Marsha  vVheeier,  home  economist 
01  WSAl,  Cincmnau,  with  a  port- 
able raaio.  the  cooking  scnool, 
broadcast  by  WSAi,  was  credited 
with  arawing  large  crowds  to  the 
food  bhow.  At  presentation  time 
are  shown  (1  to  r)  Ben  Kees,  As- 
sociation director;  JJewey  J-iong, 
VvfciAi  general  manager;  Lrarry 
Baumbacn,  Association  secretary, 
and  iviarsna  Wheeler. 

TBS  Plans  Debut 

{Continued  from  page  17) 

cord  all  programs  for  delayed 
broadcast. 

Keports  that  disagreement  be- 
tween the  JNew  \ork  ana  Chicago 
omces  01  BiacKett-Sample-Hum- 
mert  over  the  placement  oi  Dusiness 
with  'iuS  haa  lea  to  a  breach  that 
mignt  culminate  m  a  disruption  m 
tne  agency  ana  the  formation  oi 
two  new  agencies,  one  m  Chicago 
headed  by  nili  tsiacKett  and  uien 
bampie,  ana  another  m  New  York 
heaaea  by  n,.  i^'.  Hummert  and 
uuane  jones,  vice-presiaent  ana 
general  manager  oi  tne  iNew  York 
ornce,  were  pooh-poohed  by  execu- 
tives 01  the  agency,  who  cnaracter- 
ized  them  as  "  just  some  more  wild 
rumors". 

purchase  of  the  20  hours  weekly 
on  ms  was  said  to  be  "good  busi- 
ness lor  our  clients  because  it  gives 
them  a  network  at  a  price."  niven 
if  tne  coverage  alforued  by  Tua 
proves  to  be  only  supplementary  to 
that  of  NJiC  and  Ccrf  it  still  will 
be  worth  while,  the  agency  said, 
pointing  to  Its  continuea  use  oi 
wMCA,  New  York,  to  rebroaacast 
in  the  evenings  two  hours  of  script 
shows  heard  in  the  daytime  on  WBC 
ana  CBfci  outlets  m  that  city  as  evi- 
dence supplementary  coverage  pays. 

While  this  aehniteiy  eliminates 
Mutual  s  chances  of  getting  this 
business  Irom  the  agency's  New 
York  oitice,  iviBa  is  still  negotiat- 
ing with  the  hrm's  Chicago  execu- 
tives lor  business  placea  there. 
However,  Blackett  -  Sample  -  Hum- 
mert  has  no  immediate  intention  of 
canceling  its  programs  on  NBC  or 
CBS,  it  was  stated^  but  will  con- 
tinue them,  at  least  lor  the  present, 
along  with  its  use  of  TBS  facilities. 


CBS  on  Dec.  1(5  has  arranged  the  first 
ot  tne  special  programs  lo  be  sched- 
uiea  Dy  networiis  and  stations  through- 
out tne  country  to  turtlier  the  drive 
for  funds  to  fight  infantile  paralysis, 
w  h  i  ch  closes  with  the  President's 
Birthday  Ball  on  Jan.  30.  Speakers 
of  the  Oommittee  for  the  Celeoration 
of  the  President's  Birthday  will  be 
Keith  Morgan,  committee  national 
chairman ;  Kate  Smith,  CBS  song- 
stress, who  will  serve  as  program 
hostess ;  Bill  Corum,  sports  column- 
ist ;  Bob  Trout,  CBS  commentator. 


WHAT  is  said  to  be  a  unique  contract 
for  a  radio  artist  is  the  one  recently 
signed  by  Whitey  Ford,  m.c.  and  co- 
median of  Plantation  Party,  for  1.56 
appearances  or  three  years  of  con- 
secutive broadcasts  without  any  can- 
cellation clauses.  The  series  is  spon- 
sored by  Brown  &  WUliamson  To- 
bacco Co.  for  its  Bugler  tobacco. 


J.  LESLIE  DOSS,  manager  o£ 
WJRD,  Tuscaloosa,  Ala.,  owned  by 
.7.  R.  Doss  .Jr.,  has  applied  to  the 
FCC  for  a  new  2.50-watt  station  on 
1500  ke.  in  Bessemer.  Ala. 


CLASSIFIED 

ADVERTISEMENTS 

Help  Wanted  and  Situations 
Wanted,  7c  per  word.  All  other 
classifications,  12c  per  word.  Mini- 
mum charge  $1.00.  Payable  in 
advance. 

Forms  close  25th  and  10th  of 
month  preceding  issues. 


Help  Wanted 


Employees— Let  us  help  you  get  a  position 
through  our  National  Radio  Employment 
Bureau.  Paramount  Distributors,  Box  864 
Denver,  Colo. 


Salesmen — Group  of  stations  operating 
under  same  management  has  two  posi- 
tions available  for  experienced  time  sales- 
men. Good  opening  for  right  men  with 
opportunity  for  advancement.  Write  in 
full  detail  Box  A623.  Broadcasting. 


Situations  Wanted 


Commercial  Manager  with  ideas  that  sell. 
Local,  network  station  experience.  Em- 
ployed. Box  A628,  Broadcasting. 


Announcer  wants  position  with  station. 
Write  continuity,  news,  programming, 
references.  Box  A632,  Broadcasting. 


Announcer  wants  position  with  station. 
Writes  continuity.  Five  years  experience. 
Good  references.  Box  A627,  Broadcast- 
ing. 

Chief  l^nfiineer — Jixperienced  in  all  phases 
of  Broadcasting  and  construction,  desires 
opportunity  with  new  or  progressive  sta- 
tion. Married.  Box  A629,  Broadcasting. 

Newscaster-Announcer-Writer  —  29,  finish 
working  way  through  School  of  Journal- 
ism January.  Well  travelled.  Special 
training  speech,  radio  journalism.  Prac- 
tice University  station.  Box  A626,  Broad- 
casting. 


Production  Man,  ten  years'  experience,  pro- 
duction, programming,  promotion,  writ- 
ing. Employed,  but  wants  to  make 
change.  Married.  Will  accept  small  sal- 
ary. Box  A630,  Broadcasting. 


For  Sale — Equipment 

Held  Intensity  meter— RCA  75  B.  latest 
model.  Excellent  condition,  sacrifice  for 
cash.  Box  A622,  BROADCASTING. 


Wanted  to  Buy 


Wanted,  used  5  KW  RCA,  Western  Elec- 
tric, or  Collins  transmitter.  Furnish  de- 
tails and  price  first  letter.  Box  A625, 
Broadcasting. 


Western  Electric  Direct  Current  Generator 

Type  M-3,  Form  20,  compound  wound, 
85  amperes,  24  volts,  speed  1200  r.p.m., 
2.04  kilowatts.  Used  with  most  older  5 
kilowatt  Western  Electric  transmitters. 
State  condition  and  price.  Station  WIS, 
Columbia,  S.  C. 


Wanted  to  Lease 


Would  like  to  lease  a  condemned  5,000  Wt. 
transmitter  for  research  work.  Box 
A631,  Broadcasting. 


For  Rent — Equipment 


G.  R.  standard  signal  generator,  radio 
detector,  G.  R.  radio  frequency  bridge 
for  making  antenna  impedance  measure- 
ments ;  oscillographs,  distortion  measur- 
ing equipment,  RCA  75B  field  intensity 
meter  for  rent  at  reasonable  rates.  Al- 
lied Research  Laboratories,  260  E.  161st 
St..  New  York  City. 
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ROOM 


HERMAN  FLOREZ.  chief  engineer 
of  Paramount  Broadcastin?  Corp.. 
operating  "WVFW.  Brooklyn,  returned 
Dec.  11  from  Bogota.  Colombia,  via 
Pan  American  Airways,  after  having 
installed  a  point-to-point  radio- 
telegraph system  for  the  Colombian 
Ministry  of  Commiuiieations. 

RFSS  THOMPSON,  engineer  of 
"WBBM.  Chicago,  has  returned  to  the 
studios  following  his  recovery  from  a 
fractured  leg. 

RICHARD  T.  SAMPSON,  chief  en- 
srineer  of  KFXM.  San  Bernardino. 
Cal..  has  applied  to  the  FCC  for  a 
new  station  in  Riverside.  Cal..  to 
operate  with  250  watts  on  1420  kc. 

TRF^r^N  W.  CRAINE.  formerly 
with  "WNBC.  New  Britain.  Conn., 
has  joined  the  control  staff  of  "WBZ. 
Boston,  succeeding  Dick  Hammond, 
who  has  bpcome  chief  engineer  of  the 
new  WESX.  Salem,  Mass. 

GHj  DOFD.  assistant  sound  engineer 
of  KH.T.  Los  Angeles,  is  in  a  hospital 
recovering  from  serious  iniuries  re- 
ceived in  a  recent  a\ito  accident. 

J.  H.  SPECK  has  ioined  the  technical 

staff  of  WFAA.  Dnllas.  anrl  Tint:  beon 
p^Qio-lipfl    f-o   onPT'i^inn    of   TV,5N1~^  ^be 

WFAA  ultrahigh  frequency  station, 
and  "W.'iXR.  facsimile  transmitter. 

FRANK  LTHOFTfT  flip  eneineer- 
ms  stiff  of  KSO-TTTf^-T.  Dps  Moines, 
recently  married  Elizabeth  Acri. 

RAT  BRFL\ND  has  ioined  Mission 
Bell  Radio  Co..  Los  Angeles,  as  as- 
sistant chief  engineer. 

DON  SORFNSON.  formerly  of  KSL. 
Salt  Lake  Citv.  bn=  ioined  the  engi- 
neering staff  of  KUTA  there. 

E:>rERT  MH^BFRN.  formerlv  of 
KHLfB.  Watsonvillp.  Cal.  bns  joined 
the  ensrineering  staff  of  KVCV.  Red- 
ding. Cal. 

RFSSELL  SHETTLER  has  been  an- 
nointed  chief  ensineer  of  "WLOK. 
Lima.  O..  succeeding  S.  L.  Gladfelter. 

ARTHFR  D.  OALBRAITH.  KH.T. 
Los  Angeles,  technician,  is  the  father 
of  a  girl,  born  late  in  November. 

BOB  FETTERMAN.  ensineer  of 
WIBG.  Glenside.  Pa.,  is  the  father  of 
a  babv  girl  born  Dec.  7. 


IBEW  Local  Formed 

FORMATION  of  Local  Union  No. 
443  of  the  Tntornational  Brother- 
hood of  Electrical  Workers  in 
Monteomerv.  Ala.,  was  announced 
Dec.  4  by  John  A.  Thornnson,  chief 
engineer  of  WC^Y,  Montg-omf>r('. 
He  stated  technicians  of  WCOV 
and  WSFA  had  presented  an 
aereement  for  np<^otiation  to  sta- 
tion ■r'anaeers.  with  conferences  ex- 
pected to  gret  under  way  shortly. 


AMERTCAN  Rpdio  Relay  Leasrue. 
West  Hartford.  Conn.,  has  published 
the  1940  edition  of  The  Radio  Amn- 
teur's  Handlnok  TSl  paper.  S2.50 
buckram  bound!.  The  new  57f)-r)a!rp 
handbook,  completely  revised,  includes 
a  topical  index  and  120-page  catalog 
section  of  amateur  radio  enuinment. 
alons  with  numerous  illustrations, 
charts  and  tables. 


SOCIETY  of  Motion  Picture  Engi- 
neers has  announced  its  4fif-h  semi- 
annual convention  will  be  hpld  Ariril 
22-2.'.  at  the  Cbnlfonte-Haddon  Hall 
Hotel.  Atlantic  City. 


Bombarded 

EDWARD  RECTOR,  chief 
engineer,  and  Eugene  Steph- 
ens, of  the  transmitter  staif 
of  WKZO,  Kalamazoo,  Mich., 
are  getting  used  to  narrow 
squeaks.  During  a  Thanks- 
giving Day  transmitter  trick 
for  the  pair  a  bullet  shattered 
a  window  in  the  transmitter 
house,  spattering  glass  all 
over  desks  and  chairs.  Sher- 
iff's officers  upon  investiga- 
tion found  two  adolescents 
practicing  marksmanship 
with  a  rifle  some  distance 
away,  shooting  at  a  target 
directly  in  line  with  the  trans- 
mitter. Last  year  Stephens 
had  climbed  two-thirds  of  the 
way  up  the  325-foot  antenna 
when  lightning  struck  the 
tower.  He  calmly  fastened 
himself  to  the  tower  with  his 
belt,  while  Rector  climbed  to 
his  rescue.  "Our  experience  in 
the  Thanksgiving  Day  bom- 
bardment was  not  nearly  as 
close  an  escape,"  commented 
Rector.  "That  bullet  missed 
my  head  bv  all  of  six  inches!" 


THE  FCC  on  Dee.  9  issued  a  new  log 
of  radio  stations  in  emergency  serv- 
ices, including  municipal  police.  State 
police,  interzone  police,  marine  fire, 
special  emergency  and  forestry  sta- 
tions. 


NAME  JETT,  GROSS 
TO  CHILE  SESSION 

CHIEF  ENGINEER  E.  K.  Jett 
and  Gerald  C.  Gross,  chief  of  the 
International  Section,  were  named 
Dec.  5  by  the  FCC  to  represent  it 
on  the  U.  S.  Delegation  to  attend 
the  Inter- American  Radio  Confer- 
ence in  San  Diego,  Chile,  which  be- 
gins Jan.  17.  State,  Army,  Navy 
and  Civil  Aeronautics  Authority 
will  each  have  one  representative 
on  the  Delegation,  preliminary  con- 
ferences for  which  were  begun  Dec. 
1  by  the  State  Department.  Deal- 
ing with  allocation  and  use  of 
shortwave  frequencies  for  all 
modes  of  service,  standard  broad- 
casting per  se  will  not  come  into 
the  deliberations. 

At  the  preliminary  conferences 
under  State  Department  auspices. 
Chief  Engineer  Jett  delivered  a 
preliminary  report  on  high-fre- 
quency broadcasting  and  allocation 
of  the  radio  spectrum.  At  subse- 
quent meeting's  prior  to  departure 
of  the  delegation,  the  preparatory 
Committee  will  adopt  final  instruc- 
tion reports  for  the  Conference. 

Among  the  engineers  attending 
the  preliminarv  conferences,  aside 
from  representatives  of  the  various 
Government  agencies,  were  E.  K. 
Cohan,  CB*^  technical  director:  Dr. 
C.  B.  Jolliffe,  RCA  engineering 
head,  and  his  assistant  C.  E. 
Pfautz;  Harold  B.  Rothrock.  rep- 
resenting the  Clear  Channel  Group, 
Llovd  Espenschied,  Bell  Telephone 
Laboratories:  Francis  M.  Rvan, 
AT&T,  K.  B.  Warner,  American 
Radio  Relay  League,  and  Paul 
Gold=boro  and  F.  L.  Moselev,  Aero- 
nautical Radio  Inc.  Francis  C.  De- 
Wolf,  assistant  chief  of  the  Di- 
vision of  International  Communi- 
cations of  the  State  Department, 
is  presiding  at  the  preliminary 
conferences. 

Harvey  B.  Otterman.  of  the  De- 
partment, is  chairman  of  the  sub- 
committee handling  non-technical 
and  cultural  ouestions  to  be  con- 
sidered at  the  Inter-American  Con- 
ference while  Major  Gen.  J.  0. 
Mauborgne,  chief  of  the  Armv 
Sio-nal  Corns,  heads  the  technical 
subcommittee. 


rap- 


PROGRESS 


•  In  a  very  short  span  of  years,  radio  has  pro- 
gressed from  the  simple  carbon  mike  to  the 
sensitive  cardioid  mike  .  .  .  from  the  single 
experimental  stations  to  broad  networks  and 
sponsored  programs. 

Today  special  telephone  circuits  link  the 
country  in  extensive  networks  for  program  trans- 
mission. Sjjccial  telephone  facilities  are  con- 
stantly at  the  call  of  radio.  And  in  Bell  Telephone 
laboratories,  day-in  and  day-out,  trained  men 
are  seeking  and  finding  improved  methods  and 
equipment  to  benefit  the  radio  industry. 
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FEDERAL  COMMUNICATION  COMMISSION 


NOVEMBER  30  TO  DECEMBER  13,  INCLUSIVE 


Decisions  .  .  . 


NOVEMBER  30 

WSOC.  Charlotte,  N.  C— Temporary  re- 
newal  pending:  receipt  of  applic. 

DECEMBER  1 

KSD,  St.  Louis — Granted  motion  accept 
amendment  to  applic.  to  5  kw  N  directional. 
Watertown  Bcstg.  Corp.,  Watertown,  N.  Y. 
— Granted  amendment  applic.  to  1210  kc. 

DECEMBER  4 

MISCELLANEOUS— WWRL,  New  York, 
extended  effective  date  of  order  of  12-5-38 
in  Brooklyn  cases  for  30  days  from  12-1-39  ; 
KSAL,  Salina.  Kan.,  granted  mod.  CP 
change  antenna,  new  equip.  ;  WGRC,  New 
Albany,  Ind..  granted  mod.  license  move 
studios  ;  WAZL,  Hazelton.  Pa.,  granted 
mod.  CP  new  ecjuip. 

DECEMBER  .t 

KFSG.  Los  Angeles — Granted  mod.  li- 
cense N  to  1  kw. 

KGKY,  Scottsbluff,  Neb.— Granted  vol- 
untary assignment  license  to  partnership 
of  L.  L.  and  Ruth  K.  Hillard,  and  R.  M. 
Stewart,  d/b  Hilliard  Co. 

WSMB,  New  Orleans— Granted  mod.  CP 
change  antenna,  increase  N  to  5  kw. 

WTOL.  Toledo — Granted  CP  increase  to 
250  w  unl. 

KWOC,  Poplar  Bluff,  Mo.— Granted  CP 
increase  to  250  w  unl. 

WJPR,  Greenville,  Miss. — Granted  mod. 
license  N  to  250  w. 

DECEMBER  6 

KMBC,  Kansas  Citv  ;  WRC.  Washing- 
ton ;  KFWB,  Los  Angeles;  WCAE,  Pitts- 
burgh ;  WDAE,  Tampa,  Fla.  ;  KWSC,  Pull- 
man, Wash.  :  WFBC,  Greenville,  S.  C— 
tiranted  increases  to  5  kw  N. 

KOVO.  Provo,  Utah;  WDWS,  Cham- 
paign, 111.  ;  KRBM,  Bozeman,  Mont.  ; 
WFIfJ.  Youngstown — Granted  increases  N 
to  250  w. 

KDNT,  Denton,  Tex.  ;  KVAK,  Atchison. 
Kan.— Granted  100  w  unl. 

WMSL,  Decatur,  Ala.— Granted  250  w 
ynl. 

Worcester  Co.  Broadcasting  Corp.,  Wor- 
cester, Mass. — Denied  reconsideration  ac- 
tion 11-21-39  denying  intervention  in  re 
applic.   C.   T.   Sherer  Co.,  Worcester. 

DECEMBER  8 

MISCELLANEOUS— Ralph  M.  Lambeth, 
Greensboro,  N.  C  granted  amendment 
CP  to  1380  kc  500  w  D  ;  WFLA,  Tampa, 
granted  intervention  WROL  applic.  ; 
KTEM,  Temple,  Tex.,  granted  interven- 
tion applic.  Chilton  Radio  Corp.,  Dallas, 
and  V.  O.  Stamps,  Dallas  ;  V.  O.  Stamps. 
Dallas,  granted  order  take  depositions  ; 
Olney  Bcstg.  Co.,  Olney.  III.,  granted 
motion  withdraw  and  dismiss  without 
prejudice  applic.  new  station ;  Valley 
Bcstg.  Co.,  West  Point,  Ga.,  granted  con- 
tinuance hearing ;  WSAL,  Salisbury,  Md., 
hearing  set  12-18-39  ;  WHDH,  Boston, 
hearing  shifted  to  1-15-40:  KFI  and  Clear 
Channel  Group — Dismissed  without  preju- 
dice petition  to  intervene  in  WHDH  ap- 
plic. 

(By  Administrative  Board) 
WPAD.  Paducah,  Ky..  granted  CP  new 
trans.  ;  WBZ,  Boston,  granted  mod.  CP ; 
KXOX,  Sweetwater,  Tex.,  granted  license 
new  station  1210  kc  250  w  D ;  KFDA, 
Amarillo,  Tex.,  granted  CP  increase  to 
250  w :  WKST,  New  Castle,  Pa.,  granted 
mod.  license  to  WKST  Inc.  ;  KORN,  Fre- 
mont. Neb.,  granted  mod.  CP  re  radiator, 
equip. 

DECEMBER  11 

(By  Administrative  Board) 
MISCELLANEOUS  —  K  W  F  C,  Hot 
Springs,  Ark.,  granted  mod.  CP  trans., 
studio  sites,  new  equip.,  radiator  on  con- 
dition grant  is  construed  as  finding  in  ap- 
peal proceedings  or  any  issues  involved  ; 
WSYB,  Rutland,  Vt.,  granted  license  in- 
crease to  250  w  unl.  ;  WLTH,  Brooklyn, 
granted  license  antenna  on  condition  grant 
is  not  construed  as  finding  in  Brooklyn 
cases ;  WENY,  Elmira,  N.  Y.,  granted  li- 
cense new  station  1200  kc  250  w  unl. 
WENY,  Elmira,  N.  Y.,  grated  license  new 
station  1200  kc  250  w  unl. 

DECEMBER  12 

KGMB,  Honolulu — Granted  nod.  CP  to 
Hawaiian  Bcstg.  System,  and  increase  N 
to  5  kw. 

WMFJ,  Daytona  Beach,  Fla.— Granted 
CP  new  equip.,  increase  to  250  w. 

KHBG.  Okmulgee,  Okla.— Granted  CP 
change  equip.,  increase  to  250  w  unl. 


KVCV,  Redding,  Cal.— Granted  CP  in- 
crease to  250  w. 

(By  Administrative  Board) 

MISCELLANEOUS  — WMPS,  Memphis, 
granted  CP  change  trans.  ;  KALE,  Port- 
land, Ore.,  granted  mod.  CP  change  an- 
tenna, trans.  ;  WKAR,  E.  Lansing.  Mich., 
granted  mod.  CP  new  trans.  ;  WTSP,  St. 
Petersburg,  Fla.,  granted  license  1370  kc 
100-250  w  unl.  ;  KNOW.  Austin,  Tex., 
granted  license  1500  kc  250  w  unl.  ;  KADA, 
Ada,  Okla.,  granted  mod.  license  to  move 
studio. 

DECEMBER  13 

WSB,  WEGG,  Atlanta— Granted  auth. 
transfer  control  of  Atlanta  Journal  Co. 
to  James  M.  Cox,  Springfield  Newspapers 
Inc.,  Evening  News  Pub.  Co.  for  $1,826,125. 
(Mr.  Cox  agrees  to  buy  all  preferred  non- 
voting stock,  1,175.6  shares  of  $100  par, 
for  $117,560.) 

KOIN.  Portland,  Ore.— Granted  CP  di- 
rectional, increase  N  to  5  kw. 

KTUC,  Tucson,  Ariz. — Granted  mod.  li- 
cense N  to  250  w. 

KSIM,  Salem,  Ore. — Granted  mod.  license 
D  to  1  kw. 

WDAF.  Kansas  Cit.v— Granted  mod.  li- 
cense N  to  5  kw. 

SET  FOR  HEARING— WPIC,  Sharon, 
Pa,.  CP  increase  to  1  kw. 

MISCELLANEOUS— Portorican  Ameri- 
can Bcstg.  Co.,  Ponce,  P.  R  granted  CP 
new  station  ;  KIRO,  Seattle,  dismissed 
petition  for  rehearing  re  KMPC  applic. 
increase  power. 

Proposed  Decisions  .  .  . 

DECEMBER  13 

NEW,  H.  C.  Reese.  Phoenix,  Ariz.— 
Proposed  findings  of  Fact  and  Conclusions 
of  12-1-39  set  aside  and  instead  proposes 
grant  of  CP  1200  kc  100-250  w  unl. 

Applications  .  .  . 

NOVEMBER  30 

WEMJ,  Marquette,  Mich. — Mod.  license 
to  unl. 

KTHS,  Hot  Springs,  Ark. — Extension 
exp.  auth.  Simul. — WBAL  etc. 

KADA,  Ada,  Okla.— CP  increase  to  250  w. 

KOCA,  Kilgore,  Tex. — CP  move  trans., 
change  antenna. 

WDOD,  Chattanoogf. — CP  directional  N. 
increase  to  5  kw  N  &  D.  move  trans. 

WCBD,  Chicago — Mod.  license  to  830  kc 
5  kw  D. 

NEW.  Albert  Joseph  Mever,  Powell, 
Wvo.— CP  1.500  kc  250  w  unl. 

KLAH.  Carlsbad,  N.  M.— Mod.  license  to 
250  w  N  &  D. 

DECEMBER  1 

WCNW,  Brooklyn- Mod.  license  to  250 
w  N  &  D. 

KADA,  Ada,  Okla. — Mod.  license  to  move 
studio. 

NEW,  Hazlewood  Inc..  Orlando,  Fla.— 
CP  1390  kc  500  w  1  kw  D,  amended  to 
1200  kc  250  w. 

KTHS.  Hot  Springs.  Ark.— CP  new 
trans.,  directional  N,  change  to  1060  kc 
50  kw  unl. 

NEW.  Kingsport  Bcstg.  Co.,  Kingsport, 
Tenn. — CP  1370  kc  250  w  unl. 

NEW.  J.  Leslie  Doss,  Bessemer,  Ala. — 
CP  1500  kc  250  w  unl. 

WWNC,  Asheville.  N.  C.— CP  new  trans., 
directional  antenna  N,  increase  1  to  5  kw. 

KPLT.  Paris.  Tex.— Auth.  transfer  con- 
trol to  Marv  Jo  Mavse. 

WTSP.  St.  Petersburg.  Fla.— Mod.  li- 
cense to  250  w  N  &  D. 


DECEMBER  4 

WBAL,  Baltimore — Extension  exp.  auth. 
Simul.— KTHS.  WJZ,  etc. 

NEW,  Fort  Industry  Co.,  Toledo — CP 
810  kc  1  kw  D. 

WGPC,  Albany,  Ga. — CP  increase  to  250  w. 

NEW,  J.  Winfield  Crew  Jr.,  Roanoke 
Rapids,  N.  C. — CP  1200  kc  250  w  unl. 

KNOW,  Fort  Worth — License  increase 
power,  move  trans. 

WCLS,  Joilet  Twp..  111. — License  move 
trans.,  change  antenna. 

DECEMBER  ^ 

NEW.  Central  N.  Y.  Bcstg.  Corp..  Syra- 
cuse— CP  43200  kc  1  kw  unl. 

NEW.  Watertown  Bcstg.  Corp..  Water- 
town.  N.  Y. — CP  1420  kc  100-250  w  unl.. 
amended  to  1210  kc  250  w..  change  equip. 

KSD.  St.  Louis — CP  change  antenna, 
change  550  to  630  kc  unl..  move  trans., 
contingent  KFRU  and  WGBF,  amended  re 
antenna,  increases  N  to  5  kw. 

KOIL,  Omaha — Auth.  transfer  control  to 
Star  Printing  Co.,  1  share  common  stock. 

NEW.  Richard  T.  Sampson,  Riverside. 
Cal. — CP  1420  kc  250  w  unl. 

DECEMBER  6 

KFOR.  Lincoln.  Neb. — Auth.  transfer 
control  to  Star  Printing  Co. 

KFAB.  Lincoln — Auth.  transfer  control 
to  Star  Printing  Co. 

DECEMBER  8 

Outlet  Co..  Providence — CP  high-freq. 
1  kw. 

WDEL,  Wilmington.  Del. — Mod.  license 
to  500  w   1  kw  D. 

N.  Carolina  Bcstg.  Co.,  Greensboro — CP 
high-freq.   250  w. 

Star-Times  Pub.  Co..  St.  Louis— CP 
high-freq.   250  w. 

KFAC.  Los  Angeles — Mod.  license  to 
Class  III-A. 

WHOM.  Jersey  City — CP  250  w  1  kw 
D.  amended  to  500  w  1  kw  D. 

WKNY,  Kingston.  N.  Y. — CP  increase 
to   250   w  unl. 

WTIC,  Hartford — Extension  exp.  auth. 
Simul.-KRLD. 

WMBG,  Richmond,  Va. — Mod.  CP  in- 
crease power  etc.,  asking  new  trans. 

WWL,  New  Orleans — Extension  exp. 
auth.   unl.  time. 

KWKH,  Shreveport,  La. — Extension  exp. 
auth.  1100  kc  50  kw  directional  N  xinl. 

KRLD,  Dallas  —  Extension  exp.  auth. 
Simul.-WTIC. 

Dublin  Radio  Bcstg.  Co.,  Dublin,  Ga. — 
CP   1310  kc  250  w  unl. 

DECEMBER  11 

WFBL,  Syracuse  —  CP  directional  N, 
increase  N  to  5  kw. 

NEW.  Oscar  Kronenberg.  Steubenville — 
CP  1310  kc  250  w  unl. 

WPEN,  Philadelphia— CP  new  trans., 
increase  1  to  5  kw,  directional  N. 

KFJZ,  Fort  Worth — CP  new  trans.,  in- 
crease to  5  kw.  amended  to  directional. 

WJHL.  Johnson  City.  Tenn. — CP  direc- 
tional N,  increase  to  1  kw.  change  1200 
to  880  kc. 

KROD.  El  Paso — Mod.  CP  change  site, 
amended  re  antenna,  new  trans.,  increase 
to  250  w. 

WSB-WEGG.  Atlanta  —  Auth.  transfer 
control  to  James  M.  Cox.  Springfield  News- 
papers Inc.,   Evening   Publishing  Co. 

WAPI.  Birmingham  —  Extension  expl. 
auth.  unl.,  directional  N. 

KGCU,  Mandan,  N.  D. — CP  new  trans., 
change  antenna,  increase  to  500  w  1  kw  D. 

WGES,  Chicago — CP  new  trans.,  an- 
tenna, increase  to  500  w  1  kw  D  unl.,  move 
ti'ans. 

DECEMBER  12 

NEW.    Van    Curler    Bcstg.    Corp.,  Sche- 


NEW  two-part  neon  sign  atop  the  WFAA- 
WBAP  transmitter,  midway  between  Dallas 
and  Fort  Worth,  signifies  that  the  50  kw. 
transmitter  now  is  owned  jointly  by  the  two 
stations,  which  share  the  800  kc.  channel.  Until 
recently  WFAA,  which  owned  the  transmitter, 
leased  it  part-time  to  WBAP,  the  sister  station 
in  Fort  Worth,  and  the  latter  had  no  sign.  The 
left  half  points  toward  Fort  Worth,  and  the 
WFAA  half  toward  Dallas. 


FCC  Cleveland  Office 

ESTABLISHMENT  of  a  perma- 
nent field  office  at  Cleveland,  efi'ec- 
tive  Jan.  1,  was  ordered  Dec.  12 
by  the  FCC.  It  will  use  quarters 
heretofore  employed  for  the  Com- 
mission's Great  Lakes  and  Inland 
Waterways  survey,  completed  un- 
der the  direction  of  Commissioner 
Thad  H.  Brown.  The  office  will  be 
subordinate  to  the  main  district 
headquarters  at  Detroit  and  will  be 
staff'ed  by  an  inspector  and  an  as- 
sistant from  Deti'oit.  It  was  stated 
the  office  was  made  necessary  be- 
cause of  increased  activity  in  the 
Cleveland  area,  relating  not  only 
to  regular  inspections  of  broadcast, 
police,  aeronautical  and  other  sta- 
tions but  because  of  trips  necessi- 
tated to  the  city  to  examine  more 
than  700  applicants  for  operators' 
licenses  during  the  last  year. 


FCC  Alters  Findings 

THE  UNUSUAL  practice  of  re- 
vising proposed  findings  of  fact  in  a 
case  involving  authorization  of  a 
new  station,  was  resorted  to  Dec. 
13  by  the  FCC  when  it  issued  new 
findings  in  proposing  to  grant  M.  C. 
Reese  a  construction  permit  for 
1200  kc.  with  100  watts  night  and 
250  watts  until  local  sunset  in 
Phoenix,  Ariz.  The  revised  conclu- 
sion omitted  reference  to  reliance 
upon  evidence  of  intervening  sta- 
tions, presumably  because  the  ob- 
servation made  in  the  original  re- 
port conflicted  with  recently  in- 
augurated FCC  policy.  Certain 
other  references,  which  apparently 
went  beyond  the  scope  of  the  record 
in  the  case,  also  were  deleted. 


Philco  Seeks  Change 

A  REQUEST  that  the  FCC  revise 
the  proposed  television  allocations 
suggested  by  its  Television  Com- 
mittee, so  that  the  channel  desig- 
nated as  No.  2  be  assigned  to  Phila- 
delphia rather  than  New  York,  was 
made  Dec.  9  by  Philco.  Philco  said 
that  the  proposed  allocation  to  New 
York  would  constitute  a  denial  of 
its  own  pending  application  for 
renewal  of  the  license  of  W3XE, 
and  would  be  tantamount  to  a  de- 
cision in  advance  of  hearing  favor- 
ing the  pending  application  of  CBS 
for  use  of  the  same  channel  in  New 
York.  The  exceptions  were  filed  by 
Louis  G.  Caldwell  and  Reed  T. 
RoUo,  counsel. 

nectadv — CP  1210  kc.  250  w  unl. 

WELL  New  Haven — Mod.  license  to  250 
w  1  kw  D.  amended  to  500  w  1  kw  D. 

NEW.  Ralph  M.  Lambeth.  Greensboro, 
N.  C. — CP  1370  kc  250  w  unl.,  amended  to 
1380  kc  500  w  D. 

KVFD,  Fort  Dodge,  la.— Mod.  CP  to  250 
w  unl. 

WSMB,  New  Orleans — License  replace 
antenna. 

KAWM.  Gallup.  N.  M. — Mod.  license  to 
250  w  N  &  D. 

KMPC.  Beverly  Hills,  Cal.— Mod.  CP 
change  hours,  increase  power,  asking  auth. 
use  former  KECA  antenna  and  trans. 

KWEW.  Hobbs.  N.  M. — Mod.  license  to 
100  w  unl. 

WHDL,  Olean,  N.  Y.— Mod.  license  D 
to  unl.,  250  w. 

KVOO.  Tulsa — Extension  exp.  auth.  un- 
limited, directional  N.  to  2-1-41. 

KFDM,  Beaumont.  Tex. — Mod.  license  to 
Class  III-A. 

WMBI.  Chicago — Mod.  license  ltd.,  Sh.- 
WCBD.  to  ltd.  only,  contingent  WCBD 
shift. 

NEW.  KAW  Vallev  Bcstg.  Co.,  Topeka— 
CP  1500  kc  250  w  unl. 


Page  88  •  December  15,  1939 


BROADCASTING  •  Broadcast  Advertising 


We f work  Accounts 

AH  lime  EST  unless  olherwise  indicaled. 


New  Business 

CARXATI.ON  Co.,  Milwaukee  (milk), 
ou  Jan.  3  starts  Arthur  Godfrey  on  9 
MBS  stations,  Mon..  Wed.,  Fri.,  9- 
9  :lo  a.  m.  Agency  :  Erwin,  Wasey  «& 
Co.,  N.  Y. 

CAMPANA  SALES  Co.,  Batavia,  111. 
(hand  cream,  Dreskin,  Coolies, 
D.D.D.),  on  .Tan.  7  starts  Grand 
Hotel  ou  30  CBS  stations.  Sun.,  1 :35- 
2  p.  m.  Agency :  Aubrey,  Moore  & 
"Wallace.  Chicago. 

ALBERS  BROS.  MILLING  Co.. 
Seattle  (Friskies  Dog  Food),  on  Jan. 
14  starts  for  26  weeks  Adventia-es  of 
Dr.  Dare  on  9  CBS  Pacific  Coast  sta- 
tions. Sun.,  2:30-2:45  p.  m.  (PST). 
Agency :  Erwin,  Wasey  &  Co.,  Los 
Angeles. 

LOS  ANGELES  SOAP  Co.,  Los 
Angeles  (White  King  Soap),  on  Jan. 
1  starts  for  52  weeks  Dealer  in 
Dreams  on  7  CBS  Pacfic  Coast  sta- 
tions, Mon.  thru  Fri.,  5  :15-5  :30  p.  m. 
(PST).  Agency:  Raymond  R.  Mor- 
gan Co.,  Hollywood. 

LOS  ANGELES  SOAP  Co.,  Los 
Angeles  (  Sierra  Pine  Toilet  Soap ) , 
on  .Tan.  7  starts  for  52  weeks  The 
Spelling  Bee-Liner  on  7  CBS  Pacific 
Coast  stations,  Sun.,  2-2 :30  p.  m. 
(PST).  Agency:  Raymond  R.  Morgan 
Co.,  Hollywood. 

THOMAS  J.  LIPTON  Ltd.,  Toronto 
(tea),  on  Dec.  31.  starts  Lipton's  Tea 
Musicale  on  31  Canadian  Broadcast- 
ing Corp.  network  stations.  Sunday 
5  :30-6  p.  m.  Agency  :  Viekers  &  Ben- 
son, Toronto. 

Renewal  Accounts 

CARNATION  Co.,  Milwaukee  (milk), 
on  Jan.  1  renews  for  52  weeks  Con- 
tented Hour  on  64  NBC-Red  stations, 
Mon.,  10-10:30  p.  m.  Agency:  Erwin. 
Wasey  &  Co.,  N.  T. 

RALSTON  PURINA  Co.,  St.  Louis 
(Ralston  cereal),  has  extended  Tom 
Mix.  Mon.  thru  Fri..  4 :45-5  p.  m. 
(CST),  on  51  NBC-Blue  stations, 
through.  April  27,  1940.  Agency  : 
Gardner  Adv.  Co.,  St.  Louis. 

WANDER  Co.,  Chicago  (Ovaltine), 
on  .Jan.  1  renews  for  52  weeks  Little 
Orphan  Annie.  Mon.  thru  Fri.,  4:45- 
5  p.  m.  (CST),  on  16  NBC-Red  sta- 
tions ;  and  Carters  of  Elm  Street. 
Mon.  thru  Fri.,  11-11 :15  a.  m.  (CST). 
on  7  NBC-Red  stations.  Agency  : 
Blackett-Sample-Hummert,  Chicago. 

LOOSE-WILES  BISCUIT  Co.,  Long 
Island  City.  N.  Y.,  on  Jan.  2  renews 
Woman's  Magazine  of  the  Air  on  6 
NBC  Pacific  Red  stations.  Tues.  and 
Thurs..  6:30-6:45  p.  m.  (EST). 
Agency  :  Newell-Emmett  Co..  N.  Y. 


'■THE   CRYSTAL  SPECIALISTS  SINCE 
1925" 

NEW  LOWER  PRICES! 
LOW  TEMPERATURE 

CO-EFFICIENT  CRYSTALS 


Approved  by  FCC 


$30 


Each 


Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  5S0-1550  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


LVICE 


124  JACKSON  AVENUE 
University  Park 
HYATTSVILLE,  MARYLAND 


Favor  Vertical  Cut 

RESULTS  OF  a  survey  indepen- 
dently conducted  by  Reuben  S.  Don- 
nelley Co.,  indicating  that  station 
managers  show  a  "9-1"  preference 
for  vertical  cut  transcriptions,  were 
announced  Dec.  12  by  World  Broad- 
casting System.  The  survey  also 
showed,  according  to  the  WBS  an- 
nouncement, that  station  engineers 
expressed  a  12-1  preference  for  ver- 
tical over  lateral,  with  the  inquiry 
sent  to  leading  independent  stations 
affiliated  with  the  major  networks. 
The  announcement  said  that  of  132 
managers  having  vertical  and  later- 
al equipment,  119  voted  for  verti- 
cal cut  wide-range  recordings  for 
faithful  reproduction  of  music.  It 
was  added  a  7-2  preference  was 
shown  for  WBS  reproduction  of 
speech,  a  12-1  preference  for  WBS 
pressings  and  a  4-1  preference  on 
shipping  and  delivery  service. 

STANDARD  BRANDS.  New  York 
(Fleischman's  Foil  Yeast),  on  Jan.  1 
for  .52  weeks  renews  I  Love  a  Mystery 
on  32  NBC-Red  stations,  Mon.  thru 
Fri.,  7:l.")-7:.30  p.  m.  (rebroadcast, 
11 :15-11  :.30  p.  m.).  Agency  :  J.  Walter 
Thompson  Co.,  N.  Y. 

C.  F.  MUELLER  Co.,  Jersey  City, 
N.  .T.  (macaroni),  on  .Jan.  1  renews 
Thunder  Over  Paradise  on  .5  NBC- 
Blue  stations,  Mon.  thru  Fri..  10-10:15 
a.  m.  Agency :  Kenvon  &  Eckhardt, 
N.  Y. 

AMERICAN  TOBACCO  Co.,  New 
York  (Half  and  Half  tobacco),  on 
.Jan.  7  renews  Ben  Bernie  on  53  CBS 
stations.  Sun.,  5  :.30-fi  ii.  m.  Agency : 
Young  &  Rubicam,  N.  Y. 

COLUMBIA  RECORDING  C  o  r  p  .  . 
Bridgeport,  Conn.,  has  renewed  Young 
Man  With  a  Horn  on  31  CBS  stations, 
Fri.,  10:30-11  p.  m.  Placed  direct. 

GULF  OIL  Corp..  Pittsburgh,  on  Nov. 
30  renewed  Screen  Guild  Theatre  on 
64  CBS  stations.  Sun..  7  :.S0-8  p.  m. 
Agency  :  Young  &  Rubicam,  N.  Y. 

TEXAS  Co.,  New  York  (Texaco 
IJroducts),  ou  Dec.  6  for  13  weeks  re- 
newed Texaco  Star  Theatre  on  91  CBS 
stations,  Wed.,  9-10  p.  m.  Agency : 
Buchanan  &  Co.,  N.  Y. 

GOSPEL  BROADCASTING  Assn.. 
Los  Angeles,  on  Dec.  31  renews  for 
52  weeks  The  Old  Fashioned  Bevival 
on  68  MBS  stations.  Sun..  9-10  p.  m. 
Agency  :  R.  H.  Alber  Co..  Los  Angeles. 

J.  B.  WILLIAMS  Co.,  Glastonbury, 
Conn,  (shaving  cream),  on  Jan.  1  re- 
news True  or  False  on  34  NBC-Blue 
stations,  Mon.  8 :30-9  p.  m.  Agency : 
J.  Walter  Thompson  Co.,  N.  Y. 

GENERAL  ELECTRIC  Co..  Cleve- 
land (Lamj)  Division),  on  Dec.  18  re- 
news Hour  of  Charm  on  58  NBC- 
Red  stations.  Mon.,  10-10 :30  p.  m. 
Agencies :  BBDO,  N.  Y..  and  Foster 

6  Davies,  Cleveland. 

Network  Changes 

P.  LORILLARD  &  Co..  New  York 
(Sensation  cigarettes),  on  Jan.  1  re- 
places Larry  Clinton  with  different 
name  bands  on  Sensation  d  Swing  on 
67  NBC-Red  station.s.  Mon..  7:30-8 
p.  m.  Agency:  Lennen  &  Mitchell. 
N.  Y. 

G.  WASHINGTON  COFFEE  RE- 
FINING Co.,  Morris  Plains.  N.  J.,  on 
Dec.  16  discontinues  Uncle  Jim's  Ques- 
tion Bee  on  7  NBC-Blue  stations.  Sat.. 

7  :30-8  p.  m.,  returning  in  .January. 
Agency  :  Cecil  &  Presbrey.  N.  Y. 

VICK  CHEMICAL  Co..  Greensboro. 
N.  C.  (nose  drops,  cough  drops),  on 
Jan.  2  shifts  Beyond  Reasonable 
Doubt  on  11  NBC  Pacific  Blue  sta- 
tions, from  Tues.,  Thurs.,  Sat.  6-6 :15 
p.  m.  (PST)  to  Tues.,  Wed..  Thurs., 
9-9:15  p.  m.  (PST).  Agency:  Morse 
International,  N.  Y. 

STANDARD  BRANDS.  New  York 
(Chase  &  Sanborn  coffee),  on  Jan.  7 
shifts  Chase  d  Sanborn  Hour  on  62 
NBC-Red  stations  Sun.,  from  8-9  p.  m. 
to  8-8:30  p.  m.  Agency:  J.  Walter 
Thompson  Co.,  N.  Y. 


Riot  Over  Molar 

ROLAND  BRADLEY,  of  the 
production  department  of 
KOMO,  Seattle,  recently  had 
a  toothache  and  couldn't 
sleep.  Drug  stores  were 
closed.  Finally,  however, 
Bradley  found  an  apothe- 
cary working  overtime  behind 
locked  doors.  He  started 
pounding  on  the  shop  win- 
dow; passersby  learning  of 
his  plight  cooperated  and 
poimded  with  him.  The  as- 
tonished proprietor  sensed  a 
riot,  called  police.  A  squad 
car  wheeled  up,  Bradley 
pointed  to  his  swollen  jaw, 
and  the  police  started  pound- 
ing on  the  window  with  the 
others.  Finally  the  druggist 
fearfully  opened  up.  And 
Bradley  got  relief  for  the 
toothache. 


Bounty  on  Spot 

P.  LORILLARD  Co.,  New  York,  on 
Dec.  12  started  its  first  program 
series  for  Bounty  cigarette  tobac- 
co on  WNEW,  New  York,  follow- 
ing an  announcement  test  on  WWL, 
New  Orleans,  last  July.  Program, 
titled  Bound-T  Ranch,  features 
Arizona  Red  and  Western  music, 
Tuesday,  Thursday  and  Saturday, 
7:30-7:45  p.m.  Agency  is  Lennen 
&  Mitchell,  New  York. 


LEVER  BROS  Co.,  Cambridge.  Mass. 
(Lux  .soap),  on  Dec.  29  discontinues 
The  Life  d  Love  of  Dr.  Susan  ou 
60  CBS  stations,  Mon.  thru  Fri.,  2  :15- 

2  :30  p.  m.  Agency  :  .7.  Walter  Thomp- 
son Co.,  N.  Y. 

P.  LORILLARD  Co.,  New  York 
(Sensation  cigarettes),  on  Jan.  1  re- 
news for  26  weeks  Sensatjons  d  Swing 
and  adds  20  NBC-Red  stations  mak- 
ing a  total  of  83  NBC  split  Red  sta- 
tions. Mon.  7:30-8  p.  m.  (repeat, 
10  :30-ll  p.  m. ) .  Agencv  :  Lennen  iV; 
Mitchell,  N.  Y. 

NOXZEMA  CHEMICAL  Co..  New 
York,  on  Dec.  11  shifted  Boh  Trout 
on  38  CBS  stations,  from  Tues.. 
Thurs..  Sat.  to  Mon..  Wed..  Fri..  3  :30- 

3  :3o  1).  m.  Agencv  :  Ruthrauff  &  Rvaii. 
N.  Y. 


Tales  of  the  Famous 
PHILIP  MORRIS  &  Co..  New  York 
(cigarettes)  has  replaced  the  tall 
story  dramatizations  heard  as  part  of 
the  weekly  Breezing  Along  program 
on  NBC-Blue  with  Pipe  Dreams,  a 
feature  dealing  with  success  stories  of 
famous  per.sons,  as  narrated  bv  David 
Ross. 


*  Does  C.  R.  E.  I. 
Training  Pai]  Dividends? 

^  The  success  of  a  school  is  not  indi- 
cated by  its  number  of  graduates 
.  .  .  but  by  the  number  of  graduates 
EMPLOYED!  A  survey  made  of  our 
resident  school  graduates  of  1934 
through  1937  disclosed  that  96% 
WERE  EMPLOYED  IN  THE  RADIO 
AND  COMMUNICATION  INDUS- 
TRY WITHIN  AN  AVERAGE 
ELAPSED  TIME  OF  ONE  MONTH 
AFTER  GRADUATION.  Such  a  rec- 
ord is  proof  that  C. R.E.I,  technical 
training  PAYS  because  it  is  PRAC- 
TICAL.   May  we  send  you  details? 

CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Dept.  B-12  3224-l6th  St. N.W.,Wash.,  D.C. 


PRECISION  BUILT 

FOR  dependable  operation 

Bliley  Broadcast  Crystals  and  Ovens  meet  oil 
F.C.C.  requirements.  Write  for  Catalog  G-U 
describing  complete  line. 


BLILEY  ELECTRIC  COMPANY 

VmON  STATION  BUILDING  ERIE,  PA. 
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HOLIDAY  spirit  prevails  at  the  new  transmitter  house  of  WBIG,  Greens- 
boro, N.  C,  with  Santa  and  reindeer  cavorting  above  the  modernistic 
doorway  of  the  attractive  structure  built  by  Manager  Edney  Ridge. 


DuMont's  Television  System  Is  Shown 
In  Demonstration  to  Radio  Engineers 

By  BRUCE  ROBERTSON  I 


Awards  of  Cash 
Featured  in  Many 
Quiz  Broadcasts 

Prizes  From  $1  to  $1,000  Are 
Given  on  Network  Programs 

NATIONAL  advertisers  on  the 
three  major  networks  are  giving 
away  cash  prizes  ranging  from  $1 
to  $1,000  to  listeners  sending  in 
questions  and  to  contestants  from 
the  studio  audiences  taking  part  in 
the  many  "quiz"  type  programs 
which  are  currently  on  the  air  and 
which  have  been  steadily  growing 
in  popularity  during  the  past  year. 
The  quiz  broadcasts  and  the  cash 
prizes  given  follow. 

NBC 

Dr.  I.Q.,  Mars  Inc.  (candy  bars) — Each 
listener  sending  in  three  sets  of  right  or 
wrong  statements  gets  $50,  if  used.  For 
descriptions  of  famous  persons  used,  lis- 
teners get  $50,  and  $50  is  paid  member  of 
studio  audience  guessing  identity  after  first 
clue  with  reductions  if  further  clues  are 
needed.  Correct  answers  to  questions  win 
varying  cash  awards.  (NBC-Red) 

Fred  Allen's  Town  Hall.  Bristol-Myers 
Co.  (Ipana.  Sal  Hepatica) — $50  for  the 
best  opinion  sent  in  on  the  "question  of 
the  week".  (NBC-Red) 

Grouch  Club.  General  Mills  (Corn  Kix)  — 
First  prize  $500  for  best  "grouch"  sent 
in.  Fifty  $10  prizes  for  others  accepted  in 
a  special  offer  during  December.  (NBC- 
Red) 

Information  Please,  Canada  Dry  Ginger 
Ale — Each  question  used  on  program  wins 
sender  $5.  Additional  $10  and  set  of  the 
Encyclopedia  Britannica  if  the  question 
stumps  the  experts.  (NBC-Blue) 

Kay  Kyser's  Collepe  of  Musical  Knowl- 
edge, American  Tobacco  Co.  (Lucky 
Strikes) — Six  candidates  from  studio  audi- 
ence. First  prize  of  $35,  second  of  $20. 
Four  prizes  of  SIO  each.  Each  contestant 
gets  carton  of  Luckies,  and  each  member 
of  studio  audience  gets  a  pack  of  Luckies. 
(NBC-Red) 

Melody  Marathon,  Ohio  Oil  Co. — Listen- 
ers submit  musical  questions.  Those  used 
win  $2  if  on  official  blank,  SI  if  not.  Deal- 
er gets  $2  for  issuing  blank  for  questions 
used.  (NBC-Blue) 

Paul  Wing's  Spelling  Bee,  Cummer 
Products  Co.  (Energine) — Teams  of  five 
participants.  First  prize  of  $50  watch, 
second  of  S20  watch,  third  of  $10  in  cash, 
fourth  of  $5.  Each  participant  gets  pack- 
age of  Energine  products.  (NBC-Red) 

Pot  O'  Gold,  Lewis-Howe  Medicine  Co. 
(Turns) — Person  telephoned,  chosen  by 
chance,  gets  $1,000.  If  no  one  answers 
phone,  money  carries  over  to  next  week. 
(NBC-Red) 

Quicksilver.  Lewis-Howe  Medicine  Co. 
(Turns) — Riddles  used  on  program  win 
sender  S5.  $1  paid  studio  contestants  giv- 
ing wrong  answers  :  S5  or  more  for  correct 
answers  depending  on  cash  left  over  from 
previous  programs.  (NBC-Blue) 

True  or  False,  J.  B.  Williams  Co.  (shav- 
ing cream) — Two  teams  of  six  contestants. 
$25  first  prize.  Each  contestant  gets 
"LQ."  game  and  $5.  (NBC-Blue) 

Uncle  Jim's  Question  Bee,  G.  Washing- 
ton Refining  Co.  (coffee) — Listeners  send 
in  questions,  get  can  of  coffee  for  ques- 
tions used.  Six  contestants.  $25  for  high- 
est score,  and  each  gets  coffee  and  In- 
stant Broth  supply.  (NBC-Blue) 

Uncle  Walter's  Dog  House.  Brown  & 
Williamson  Tobacco  Co.  (Raleigh  tobacco) 
■ — Winner  gets  $50  for  best  "dog  house" 
story  of  the  week.  Next  11  stories  win 
pipe  and  tobacco.  (NBC-Red) 

We,  the  Wives,  Quaker  Oats  Co.  (Fa- 
rina)— Sender  gets  $10  for  used  question. 
Husbands  and  wives  form  teams.  $25  in 
cash  given  out  during  broadcast  at  rate 
of  $1  for  each  question  answered  correctlv. 
Money  divided  among  winning  team  if  left 
over.  (NBC-Red) 

What's  Mil  Name,  Procter  &  Gamble  Co. 
(Oxydol) — $10  for  each  entry  used.  Con- 
testants guess  identities.  $10  for  correct 
answer  after  first  clue,  $9  for  second  clue, 
etc.  $5  if  question  not  answered  correctly. 
Each  contestant  get's  "What's  May  Name" 
game.  (NBC-Red) 

Youth  vs.  Ape,  Wm.  R.  Warner  Co. 
(Vince) — $2  for  questions  used  on  pro- 
gram to  senders.  Four  youngsters  and  four 
oldsters  for  teams.  $16  to  each  member  of 
winning  team.   $5  to  losers.  (NBC-Blue) 

Only  NBC  quiz  program  not  offering 
cash  prize  is  Bnttle  of  the  Sexes,  Cummer 
Products  Co.  fMolle).  Winning  team  mem- 
bers receive  Bulova  watches,  losing  team 
members  get  Westfield  watches.  All  get 
tubes  of  Molle  shaving  cream.  (NBC-Red) 

CBS 

Ask -It-  Basket,  Colgate  -  Palmolive  -  Peet 
Co.  (shaving  cream) — Studio  contestants 
get  prize  of  $25,  $10  and  $5  with  awards 


THE  DuMONT  system  of  televi- 
sion transmission  and  reception, 
which  differs  in  several  particu- 
lars from  the  system  approved  by 
the  Radio  Manufacturers  Assn. 
and  now  used  by  NBC  and  CBS, 
was  demonstrated  Dec.  8  to  three 
members  of  the  FCC  staff  and  a 
group  of  some  50  television  engi- 
neers. 

The  FCC  representatives  were 
E.  K.  Jett,  chief  engineer;  Andrew 
D.  Ring,  assistant  chief  engineer, 
and  William  H.  Bauer,  FCC  senior 
attorney.  Demonstration,  conduct- 
ed by  Allen  B.  DuMont,  consisted 
of  two  sessions,  one  in  the  Allen 
B.  DuMont  Laboratories  at  Pas- 
saic, N.  J,,  and  the  other  in  Mr. 
DuMont's  residence,  about  seven 
miles  distant. 

Flicker  Problem 

At  the  danger  of  over-simplify- 
ing a  highly  technical  subject,  the 
essence  of  the  DuMont  system  may 
be  termed  an  attempt  to  reduce  the 
standard  RMA  video  transmission 
of  30  frames  per  second,  with  60  in- 
terlaced fields  per  second,  to  15 
frames  per  second,  and  30  inter- 
laced fields. 

Result  would  be  either  an  in- 
crease in  definition  (number  of 
scanning  lines  on  the  image),  pro- 
ducing pictures  with  more  detail 
on  the  receivers  if  the  present  6- 
rnegacycle  television  broadcasting 
band  for  each  station  is  maintained, 
or  keeping  the  same  definition  of 
441  lines  which  the  RMA  has  ac- 
cepted as  satisfactory,  but  reduc- 
ing the  width  of  the  band  to  3 
megacycles.  This  reduction  would 


of  $1  to  members  of  audience  answering 
when   contestants  fail. 

Professor  Quiz,  Procter  &  Gamble  Co. 
(Teel) — $25  to  persons  sending  in  best 
five  questions  used,  plus  bottles  of  Teel 
and  "Professor  Quiz"  games  to  con- 
testants. 

MBS 

Name  Three,  Philip  Morris  &  Co.  (Dun- 
hill  cigarettes) — Listeners  get  $6  for  three- 
part  questions  used.  Contestant  gets  $2  for 
each  part  correctly  answered.  If  contestant 
can't  answer,  becomes  "jackpot"  question 
for  all  contestants.  Money  to  next  broad- 
cast if  not  answered  at  all. 

Quixie-DoodJ e  Contest,  Mennen  Co.  (shav- 
ing cream) — $100  offered  on  each  pro- 
gram, questions  varying  in  value.  If  con- 
testant answers  correctly,  he  gets  money, 
if  not  sender  gets  money.  Also  $25  for 
best  "daffynitions"  submitted,  and  $5  for 
five  best  questions  sent  in. 


Out  of  Poise 

RAY  GAUDIN,  engineer  of 
WWL,  New  Orleans,  in  broad- 
casting a  recent  prize  fight 
with  Henry  Dupre  from  the 
Coliseum  Arena  became  so 
excited  that  he  jumped  into 
the  air  shouting  "Kill  that 
lousy  bum" — which  not  only 
went  on  the  air  but  at  the 
same  time  jerked  Mr.  Gau- 
din's  head  forward,  almost 
breaking  his  neck  because  he 
had  neglected  to  disconnect 
his  ear  phones  before  his 
thoughtless  lunge. 


permit  a  doubling  in  the  number 
of  bands  available,  and  consequent- 
ly in  the  number  of  television 
transmitters  that  could  be  oper- 
ated in  any  locality,  and  would  also 
tend  to  decrease  the  cost  of  re- 
ceivers to  the  public. 

Difficulty  in  achieving  acceptable 
images  by  the  DuMont  system  is 
that  the  less  frequent  images  tend 
to  produce  a  disturbing  flicker  on 
the  receiver  screen,  necessitating 
the  use  of  a  new  kind  of  florescent 
substance  on  the  screen  that  will 
hold  over  the  image  for  1/15  sec- 
ond to  eliminate  this  flicker  and 
produce  a  steady  picture.  Sev- 
eral tubes  were  demonstrated,  of 
which  the  most  successful  in  re- 
ducing the  flicker  and  producing 
a  sustained  image  colored  the 
picture  a  vivid  golden  yellow, 
which  to  this  observer,  at  least, 
was  less  pleasant  than  the  black 
and  white  images  of  the  RMA 
standard  sets,  despite  the  fact  that 
the  DuMont  pictures  were  of  625- 
line  definition  in  contrast  to  the  441 
lines  of  the  others.  Mr.  DuMont 
stated,  however,  that  progress  to 
date  had  convinced  him  that  achiev- 
ing a  black  and  white  image  tube 
for  reception  via  his  system  is  a 
problem  that  will  easily  yield  to 
further  research. 

Mr.  DuMont's  contention  is  that 
instead  of  setting  any  standard 
definition  or  set  number  of  scan- 
ning lines,  the  FCC  should  allow 
experimentation  to  continue  on 
various  standards,  and  protect 
the  public  from  purchasing  receiv- 
ers and  then  discovering  that  they 
could  tune  in  some  stations  but  not 


The  Other  Fellow's 
VIEWPOINT 


A  Case  of  Math 

EDITOR,  BROADCASTING:  I 

Before  the  advertising  Einsteins  | 
start  to  confound  you  with  correc-  p 
tions,  I'd  like  to  point  out  two  1 
careless  mathematical  errors  ap- 
pearing in  our  CBS  "Rip  Off  the  j 
Mask!"  ad  [Broadcasting,  Dec,  1].  I 
I  make  the  corrections  here  for  the  5 
record.  The  errors,  simple  but  irri-  ] 
tating,  do  not  affect  either  the  ac-  j 
curacy  of  the  headlines  or  conclu-  i 
sions  of  the  message.  I 

The  ad  reveals  (in  an  unusually 
rigid  test  of  the  sales  impact  of  a 
radio  program)  that  among  known 
listeners  to  a  particular  CBS  pro- 
gram, 181  families  use  the  spon- 
sor's brand,  for  every  100  knovm 
listeners  using  the  next  competing 
brand.  A  differential  of  81%  in  j 
favor  of  radio. 

In  the  "explanatory"  paragraph 
that  went  with  the  charts,  the  text 
reported    195    families    used  the 
sponsor's  product — when  it  should  I 
have  said  181  families,  to  conform 
with  the  chart,  the  headline  and  j 
the  facts.  And  we  quoted  an  89% 
differential  in  favor  of  i-adio,  in 
the  same  note,  instead  of  the  cor- 
rect figure,  81%,  used  in  the  head-  |j 
line.  S 

In  the  same  table,  in  the  com- 
parison between  rio'/t-listeners  us-  , 
ing  the  sponsor's  brand  and  non- 
listeners  using  a  competing  brand, 
the  chart  showed  that  107  of  the 
non-listeners  use  the  sponsor's 
brand,  against  100  non-listeners 
using  a  competing  brand.  But  the 
"explanatory"  paragraph  quotes  a 
figure  of  105  non-listeners  using 
the  sponsor's  brand  instead  of  107. 

Don't  ask  me  how  these  errors  [ 
happened.  They  just  did.  And  I'd  1 
appreciate  your  giving  them  this 
space  to  keep  accurate  the  record  j 
of  Broadcasting's  advertising  col- 
umns,  and   Columbia's  advertise- 
ments. And  to  take  any  blemish  off 
an    otherwise    remarkable  radio 
case-history.  ^  | 

Victor  M,  Ratner 
Director  of  Sales  Promotion  j 
CBS,  New  York  ,  ! 

Dec.  8,  1939.  '  | 


Annual  Cardiac  Benefit     '  ' 

WOR,  Newark,  and  WMCA,  New 
York,  on  Dec.  10  broadcast  special  I 
programs  of  speeches  by  promi-  i, 
nent   members    of   stage,  screen, 
politics  and  civic  life  at  the  annual  K 
dinner  of  the  McCosker-Hershfield  I 
Cardiac  Foundation,  held  at  the  i 
Hotel    Plaza,    New   York.    The  I 
foundation   was    started   in    1937  I 
jointly   by   Alfred   J.    McCosker,  | 
president  of  WOR  and  chairman 
of  the  board  of  MBS,  and  Harry 
Hershfield,  noted  humorist  and 
cartoonist,  for  the  hospitalizing  of 
needy  cardiac  cases. 


others  by  requiring  all  transmit-  | 
ters  to  broadcast  a  sweep  signal  I 
which   a   universal   television   re-  I 
ceiver  can  pick  up  and  reproduce 
clearly,  regardless  of  the  number  of 
scanning  lines  used  at  the  studio.  i 
Among  those  attending  the  dem-  ■ 
onstration  were  0.  B.  Hanson,  vice- 
president   and   chief  engineer  of 
NBC;   Peter   C.   Goldmark,  chief 
television  engineer  of  CBS,  and  J. 
R,  Poppele,  chief  engineer  of  WOR,  • 
Newark. 
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A 

STATEMENT 
OF  POLICY 


We  have  now  completed  our  first  urban 
analysis. 


WLW  average  weekly  listening 
audience  in  25  urban  markets — 

Cincinnati,  Ohio  51.8% 

Charleston,  W.  Va  36.8% 

Columbus,  Ohio  39.6% 

Dayton,  Ohio  49.9% 

Fort  Wayne,  Ind  34.7% 

Indianapolis,  Ind  33.8% 

Kokomo,  Ind  53.3% 

Lexington,  Ky  47.3% 

Lima,  Ohio  53.0% 

Louisville,  Ky  11.3% 

Muncie,  Ind  62.4% 

Newark,  Ohio  69.2% 

Springfield,  Ohio  63.9% 

Anderson,  Ind  70.8% 

Huntington,  W.  Va  50.2% 

Ironton,  O.,  &  Ashland,  Ky..54.1% 

Marion,  Ind  55.0% 

Marion,  Ohio  48.8% 

Portsmouth,  Ohio  47.6% 

Zanesville,  Ohio  45.2% 

Terre  Haute,  Ind  31.7% 

Richmond,  Ind  73.4% 

Bloomington,  Ind  51.1% 

Mansfield,  Ohio  54.2% 

Lancaster,  Ohio  56.4% 

AVERAGE  FOR 

25  MARKETS  41.9% 


We  believe  that  the  industry  will  agree  that  the  sample  of  25 
separate  coincidental  surveys  made  in  cities  with  an  aggregate 
trading  zone  population  of  6,765,079*  is  adequate. 

We  expect  to  continue  at  regular  intervals  a  re-auditing  of  listen- 
ing habits  in  WLW-land  using  these  same  cities  as  a  base. 

We  feel  that  the  degree  to  which  we  can  improve  our  service 
increases  with  the  exactness  of  the  knowledge  we  are  accumulat* 
ing  through  these  studies. 

/ 

We  do  not  think  of  WLW  only  in  terms  of  its  huge  number  of 
strictly-urban  listeners,  but,  in  these  test  cities  alone,  we  definitely 
know  what  we  are  doing  among  6,765,079*  people. 

*ABC  Trading  Zone  Areas  as  listed  in  Standard  Rate  and  Data. 


WLW 


THE  NATION'S 

most  Merchandise-Able** 

STATION 


They  let  their  CONFIDENCE  be  their  Guide 

Sight  Unseen . . .  Sound  Unheard ...  Broadcasters  buy 


IN  THIS  TROUBLED  WORLD  where  trea- 
ties are  scraps  of  paper. ..where  dis- 
cord, distrust,  and  discontent  are  everyday 
headlines ...  we  believe  you  will  find  this 
report  of  good-will  and  confidence  as  re- 
freshing as  we  did. 

No  broadcaster  ever  saw  an  RCA 
250-K  Transmitter.  No  broadcaster  ever 
heard  an  RCA  250-K.  Nevertheless, 
broadcasters  had  such  confidence  in  RCA 
engineering  that  they  purchased  the  entire 
factory  order  of  this  new  250  watt  trans- 
mitter... sight  unseen,  sound  unheard. 

RCA  tries  to  merit  confidence  of  this 
nature  through  the  application  of  sound 
fundamentals  of  good  engineering  practice. 
Ours  is  a  constant  and  studied  effort  to  de- 
sign and  build  the  best  possible  equipment 
at  the  right  price. . .We  would  welcome  an 


opportunity  to  be  of  service  to  your  station. 
We  are  confident  that  the  engineering 
resources  of  RCA  will  find  the  correct 
solution  to  any  problem  you  may  have. 

Use  RCA  Tubes  in  Your  Station  For  Reliable  Performance 


Specifications  of  the  RCA  250-K 

Frequency  Response:  Flat  within  ±1.5  DB 
from  30  to  10,000  cycles  at  any  percentage 
modulation  from  0  to  95. 

Operation:  Three  power  outputs,  100,  250, 
100/250  Watts. 


Frequency  Range:  550-1600  KG. 

'i 

Fidelity:  Stabilized  feedback  reduces  distor- i 
tion  to  less  than  3%  RMS  between  50-7500|j 
cycles  up  to  and  including  95%  modulation. 

Carrier  Noise  Level:  At  least  60  DB  below 
the  level  for  100%  modulation— unweighted 

Utilizes  power  change  switch  and  equipment 
where  required.  r 
High  level  class  B  modulation.  ,,_,^| 
Uses  RCA  "V"-Cut  Crystals.  ^ 
All  meters  at  eye  level  for  convenience  in 
reading. 

Low  Maintenance:  Uses  minimum  number  of 
inexpensive  tubes. 
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